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Acts Fight Rising Costs
With Endorsement Pacts

P U B LI CA T I ON
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Ron Mael of Sparks, a band that’s finally getting widespread recognition after
11 albums and six labels. How does the group view its new status? See pg. 18

Columbia Deal Part OfASF Recoriiir;g Artist Searc;l_f

BY ELIOT SEKULER

Until the late "70s, an up-and-
coming band with at least one al-
bum under its belt could generally
count on its record label to pro-
vide generous sums for tour sup-
port—the underwriting of the
massive expenses incurred on
promotional tours. It was almost
axiomatic then that one prereg-
uisite for breaking a new artist
was securing the kind of exposure
that can only be afforded by per-
sonal appearances. For an act
without a national reputation or
extensive airplay, touring is an
expensive proposition, and record
companies were usually ready to
pick up the tab.

In all but a very few in-
stances, those days are history.
*‘Business conditions being what
they are, no label in its right mind
can justify underwriting those ex-
penses; they're much too exorbi-
tant these days,”” observes man-
ager Dennis Morgan. Morgan, a

Contest Offers $200,000 Record Contract

BY AARON ROGERS

For musicians who view ne-
tional songwriting and perform-
ing cantests as little more than
cattle calis. the American Song
Festival is offering a contest this
vear that couid change some
minds,

Called the ASF Recording
Artist Search. the contest hoasts
as first prize a £200.000 Columbia
Records recording contract. Some
125 other entrants will share
$42,000 'n additional awards.

Part of the attractiveness of
this conmtest i« that, just a tew
weeks before the June 4th dead-
line, only a2 few hundred entries
had been receivec

and promotion—there’ll be high

Columbia’s commitment to
providing the contract is “abso-
lutely guaranteed.” according to
ASF president Tad 1}anz. The ap-
plication for the contest is, in
faet, a binding artists’ contract
with the label—making sure that
anvone entering 1s committed Lo
the label. As each step in the
judging proceeds, those who
don't make Lhe cut are released
from the contract.

“At least one act will walk
away with a $200.000 deal with
Columbia.” said Danz. “and we
all hope something comes out of it
that will sell records. They'il pro-
vide a good deal of advertising

visibility for the act. Columbia
has a vested interest in this pro-
ject. We've all gone out on a limb,
and we want a winner; Columbia
and the festival want something
good to come out of this. Thev're
not going to spend $200.000 to
see Lhis fail. It’s an unusual ven-
ture for a record company.”

Danz said it was a venture
that was also turned down by
at least one other major
label.

“We went to
another record

Please turn to
page 20

record industry veteran and
marketing expert currently
managing Handshake Records
act Bruiser. has. like many
others, been searching for alter-
nate means of obtaining the
necessary exposure for new art-
ists. Morgan, and to varving
degrees. other artists and
managers, has turned to a logical
partner in music marketing—the

instrument manufacturer.
Artist endorsements of mu-
sical instruments are hardly a
Please turn to page 10

Manufacturers
To Retailers: A
Double Screening

BY RICK ORIENZA

“With few exceptions.”” savs
Bob Tavlor of Cetec Gauss Audie
Products. “what we're constantly
doing—all of us greedv manufac-
turers—is trving for the max-
mum market penetration with a
minimum of dealer conflict.”

Though that seems to be a
simple and direct goal on the part
of musical instrument and equip-
ment manufacturers, it actually
becomes complex and difficult
to accomplish when one
considers the wide
variety of re-
Please tum to
page 4
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LATE SHOW RECORDING ARTIST

IMILIES IR, G AN

AMERICAN HEROES plays a Live, AMERICAN HEROES is a In this era of musical overstate-
tasty variety of exciting, lyrically balanced spectacular of sight and ments, one can be confident to
potent, melodic rock. These five sound. In the studio, AMERICAN describe AMERICAN HEROES
talented artists from Southern Cal-  HEROES transfer the erotic as polished, creative and very sell-
ifornia are truly youth in motion.  energy of their live show to layers able to a music-craving world.

of thick platinum cream.

AMERICAN HEROES is: Bret Aldstadt, Lanny Cordola, Joey Leon, Mark Lundquist
and Loren Robinson
Management: Rick Terkel (714) 847-0896 P.O. Box 5086 Huntington Beach, Ca. 92646
See AMERICAN HEROES at the Troubadour, Fri. & Sat., June 4-5
*3-SONG MAXI SINGLE COMING SOON
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Feedback

!
| Bruce Gary
Dear Music Connection,

I would like to thank Jeff Sil-
berman for a great interview with
Bruce Gary. | may reprint it and
start giving it to all the musicians
who come to me as a manager or
record company president only to
complain about how ‘‘the
system'’ is out to get them.

What Bruce says about learn-
ing not to have unrealistic expec-
tations fits right in with really
knowing your market.

What is pleasantly surprising
is Bruce's positive philosophy
which bears repeating: "*I'm go-
ing to take it day by day and see
what happens. If it doesn’t work,
['ve just got to learn to get bet-
ter.”

Bravo, Bruce, and best of
luck.

Sincerely,

Ms. P.J. Birosik
President

Ready To Rock Records

Songwriter Contracts
Dear Music Connection,

We have noted with interest
the recent series of articles by
John Braheny on the subject of
songwriter contracts. Although
there are many aspects of Mr.
Braheny's discussion upon which
we might comment, we are espe-
cially concerned by the author’s
remarks on the subject of me-
chanical royalty rates (Songmine,
Vol. VI, No. 5).

Mr. Braheny implies that the
acceptance of ‘‘cash or a gram of
coke'" by a music publisher in re-
turn for the granting of a reduced
mechanical royalty rate to a re-
cording company is common prac-
tice. Such a statement condemns
the entire publishing profession
for an activity in which only an
unscrupulous individual might
participate. The majority of mu-
sic publishers would never
countenance such actions.
| Further, the subject of re-

duced rates is extremely complex;
Mr. Braheny has treated the topic
superficially at best. There are
many situations in which the
granting of a reduced rate might
be considered appropriate, among
them, for in-house artists or for
lower priced packages (K-Tel,
etc.). Each case is, of course, in-
fluenced by a variety of factors
requiring publishing expertise for
evaluation.

Throughout the series, Mr.
Braheny seems to place the song-
writer and the music publisher in
adversary positions, creating an
undercurrent of mistrust and sus-
picion of the music publisher. We
submit that there are many
honest and dedicated music
publishers who devote a great
deal of time and money to the pro-
motion of the copyrights which
they own, and to the development
and support of the songwriters
which they publish. We would en-
courage the songwriter to learn
how a publisher can be of max-
imum assistance in the develop-
ment of his/her material, and how
the relationship can be developed
to the mutual benefit of both the
writer and the publisher.

Sincerely,

Patricia Blair

Public Relations
Association of Independent
Music Publishers

Managers & The Law

Dear Music Connection,

Your Management I[ssue was
excellent (Vol. VI, No. 10). Music
Connection continues to be the
freshest, most interesting music
trade publication, particularly
with respect to the Los Angeles
area.

However, in regard to your
article "Managers & The Law,” |
would like to add the following:

1) In 1979, the Artist Manag-
er's Act was replaced by the
Talent Agency Act, Labor Code
Section 1700, et seq. The term

“Artist’'s Manager™ was thereby
abolished. and the term “Talent
Agency’ was substituted in its
place.

2) The concept of a Personal
Manager, functioning as a per-
sonal manager, who is also li-
censed as a Talent Agency, would
appear to shield the manager
from the unfair and vicious ef-
fects of the arbitrarily applied
Talent Agency Act. The facts and
the law tend to support the
foregoing:

a) Section 1700.4 of the
Talent Agency Act states that
Talent Agencies may, in addition,
counsel or direct artists in the
development of their professional
careers.

b) The AFM does not license
or supervise personal managers.
s there any reason or justifica-
tion for the AFM to license, su-
pervise or otherwise register
Talent Agencies (licensed per-
sonal managers) who only advise
and counsel artists?

Alternatively, the insanity
created by the current Talent
Agency Act, and the disasters
which it has caused many per-
sonal managers and those similar-
ly situated, could be a thing of the
past, if the California Legislature
would just wake up to the reality
they have foisted upon our threat-
ened industry, and just take some
remedial action. Who is the law
protecting?

Larry Aliman
Attorney at Law
Century City

Feedback letters are welcomed
and may be submitted to:
Music Connection
6640 Sunset Blvd.
| Suite #201
Hollywood, Ca. 90028

Producers Paradise
in A Great Location

MCI 600 Automated Console,
Transformerless, 44 inputs,
Studer A-80, 24 tracks with Auto

locater. Ampex ATR-102 and
MCI JH-100, 2 tracks.

Plate, Digital and Spring Echo.
Outstanding selection of micro-

1402 Old Topanga Canyon Road, Topanga Park, CA 90290 (213) 455-2044
4 MUSIC CONNECTION

phones and signal processors.
Lounge, kitchen and shower
facilities. Attractive rates.
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| Urgh! A Music War

ll 24 Studio Splices by Jeff Janning

What's Hot At NAMM, pg. 27 ASF Recording Artist Search, pg. 20

ith musicians and music stores turning their eyes to the new products
being introduced at the NAMM show in Atlanta, we look this issue at
‘ major instrument manufacturers and their relationships with retailers and |
musicians. A special section details new product innovations, and we look at
a contest offering the winner a $200,000 Columbia Records contract.
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| JOHNNY OTIS, Bob Starr,

L.A. ROCKERS BAYWOOD |

are looking for a full-time
multi-keyboard player. The
band has a heavy schedule of
dates, including an opening
slot for Pablo Cruise on
July 24th at the Mammoth
Sierra Summerfest. For info,
qualified keyboardists can
call Bill Rotella at (213) 716-
9602.

GURD MULLER, director of
Professional  Activities for
Screen Gems/EMI  Music,
will be guest speaker at the
June Ist ASK-A-PRO, the
free rap session for songwrit-
ers sponsored by AGAC/the
Songwriters Guild. Muller is
responsible for developing
new writing talent and over-
secing all siaff writers for
Screen Gems. The session
will be held from 7-9 p.m. at
Modern Musical Services,
1433 N. Cole P1., Studio F. in
Hollywood. Reservaiions are
required, and info is avail-
able a1 (213) 462-1108.

THE ELISABETH HOWARD
Voice Works Institute is of-
fering its first annual schol-
arship award, with a free six
month vocal study program
1o be awarded 10 qualified
applicants. Auditions will be
held on Saturday, June S5th
and June 12th. For informa-
tion, call (213) 501-6533.
CONTRARY 10 last issue’s
mention in Studio Splices,
Crown of Thorns is not re-
cording at Mystic Sounds.
They have, however, added
ex-Castration  Squad  key-
boardist Kris Addix 10 the
fold.

| NEW SINGLES are headed
for the stores by Marvin &
the Paramounts (''East Of
Eden’’ b/w Generation To
Generation”') and The Film
(""The Last Weapon Left”’
b/w 'The Film We Never
Made"").
profits will be going 10 the
Alliance For Survival.

Pee Wee Crayton and Ted
Taylor are among the blues
artists who will be perform-
ing at Mr. Mitch's Another
World, 8950 S. Western Ave.
in a show 10 be videotaped
from 5-9 p.m. for later broad-
cast on Tom
Members Only Show.
LONGTIME L.A. publicist
Bobby Marcus has opened
new offices under the name
Street Talk Public Relations.
Her clients include Geza X,
the Carl Stewart Band, Bones
Howe and John Boylan.

i DRUMMER ED CASSIDY, a

founding member of Spirit, is

| re-forming a group patterned
after that legendary outfit.

Larry Knight will be playing |

| bass, and they're looking for

| erantz, Plain

The latter disc'sl

a ""hot lead guitar player who
can do all siyles and sing
lead.”” Influences will vary
from jazz to blues 10 reggae.
For information, interested,
qualified guitarists can cali
Cassidy at (213) 379-5387.
FORMER MOON MARTIN
band members Dana Ferris,
Denny Croy and Rick Croy,
along with Tim McNamara,
have formed the Spivs, a
roots-rock group currently re-
cording at Pacifica Studios
with producer Tony Cahill
(Shandi, Little Itch).

THE TWISTERS and the
Toasters will each have a
song on Regency Records’
Wiz Kid soundtrack
to the Embassy
film of the
sanic name.
It"s due out
shortly and
will feature
Rick Derrin-
ger. David Pom-

Jane and
others.

Reed’s For |

<

staff writer with House of
Gold in Nashville, has signed
with Kat Family Records out
of Atlanta. His debut single,
produced by Randy Scruggs
and John Thompson for the
CBS-affiliated label, is called
“That's What You're Doing
To Me.”
the current Marty Robbins
single. ''Some Memories
Just Won't Die,” and has
had Top S records for Roy
Clark, Johnny Duncan, Eddy

BOBBY SPRINGHIELD. a |

20/20, shown here enjoying
the start of KROQ’s recent
Taco Run, will be entering

| the studio in June to record

Springfield wrote |

q

Arnold and the Oak Ridge |

Boys.
JOHN Q. PUBLIC has signed
to Geza X’ XES Records
label, and a four-song EP is
due out in June. Shown with
John Q. [center| at the
recent signing

session are

Geza X

{right] and

executive -~ =
producer
Scott -
Jacoby.
w4

| WRITER/ARTIST T.

[ recent

their next LP, Sex Trap, with
Steve Ripley producing. Ep-
ic/Portrait asked the band for
an extension of their con-
tract, but the trio plan on
making the LP themselves,
using a grassroots effort that
previousiy helped the Plim-
souls.

M.
Kenefick has finished record-
ing a single, "Fire Up!"" b/w
“*Again And Again’’ ai IAM
in Orange Caunty and a
Salty Dog Studios. The sum-
mer release was produced by
our own Ben Brooks. and en-
gineered by Bili Poppy. Na-
tional promotion will be han-
dled by the Dudley-Gorov
Organization,
which had
its most

success
with
*'Pac-Man
Fever."

photo by Dionne Eskelin



THE RECORD WORLD mag
azine awards program has
been sold in 56 cities as a
two-hour special. It will fea-
ture, among others, Kool &
the Gang, Skyy, James In-
gram and Jermaine Jackson.
All that won't be there is the
magazine itself, which, ol
| course, went out of business
recently.

THE WHIRLYBIRDS per-
formed recently in Tijuana at
the Tijuana II boxing ring to
3500 people. A number of
L.A. bands may be making
that wrek in the near future,
but, according to the bands
who've gone so far, there are
some precautions to be tak-
en, like having some cash in
hand. A member of the Whir-
lys reported being picked up
by Mexican Police and placed
in a squad car, being re-
leased only after paying $50
to a policeman. A member of
the Penetrators reported a
similar incident, with $25
being required to get out of
the jam.

THE DECADENTS have sold
out the first pressing of their
single,
“Runaway Train’’ on Roc-
coco Records, and rhey're
into a second pressing.
SPEAKING OF the Deca-
dents, the group has de-
clared a boycott of L.A.
showcase nightclubs, saying
they are ‘‘rude, unfair and
discriminatory. The lack of
common decency for the en-
tertainers leaves one won-
dering how these places got
to be so famous. "’

BONNIE HAYES and the
Punts, soon 1o be known as
Bonnie Hayes and the Wild
Combo, will be celebrating
the June 1st release of their
debut album, Good Clean
Fun, with shows at the Key-
stone Palo Alto, the Key-
stone Berkeley, and The
Stone in San Francisco.

JONLYONS, after hitting the
top ten as part of Tommy
Tutone, is planning to re-
lease a single of nis own in
the U.K. He's been dealing
with Police manager Miles
Copeland and Parastar Rec-

ords entrepreneur Brian
Leahy.

FOUR SOUTHERN Califor-
nians were among the 17
young composers sharing in

| the 30th annual Broadcast

Music Inc. (BMl) Awards to
Student Composers, presen-
ted recently in New York.
Among the winners were
Jeffery V. Cotton, 25, of |
Northridge, for ‘“The Death-
man’s Passion’’ for soprano

| and chamber orchestra; lan

|

Krouse, 25, of L.A., for **Vil-
lancicos--Book I'” for soprano

| and guitar: David A. Lang,

‘*Hideaway Girl’’/ |

|

|
|

| fontaine of the Rockin’ Reb-
| els, John Willoughby of the

25, of L.A., for *‘Illumination
Rounds™ for violin and pi-
ano; and Alan Yim, 23, of |
South Pasadena, for ‘‘As- |
kesis'" for orchestra. The 17
shared $15,000 in prizes.

BACKSTREET, a top pop/
rock band from Dallas, was
making the A&R and mana-
gerial rounds during a recent
visit 10 L.A., but they had |
more than just tapes and
hype to show. The group had
owned its own club in Dallas,
taking over the ‘‘Whiskey ‘
River™ club from Willie Nel-
son and packing it with their
own music. The group is
opening for the Dregs on this
tour in Dallas, and is a regu- ‘
lar at the Agora Ballroom,
opening for acts like Pure
Prairie League and the Dirt
Band. ,
KID TWIST, out of Northern |
California, are currently com- y
pleting their first album, with |
producers Darrell Briske and |
Michael Francis. The group
is slated for appearances at |
the Troubadour on June lst, l
and ai the Valley West on the
11th and 12th with Felix &
the Katz, and the Young
Marquis & Stanley.

AT RIGHT is the incamation
of Elvis Las Vegas & the
One-Armed Bandits that did
arecent gig at the Cathay De
Grande. The all-star rocka-
billy outfit included, from
left, Levi Dexter, Jerry Pre-

Frantix and Shakin’ Pyra-
mids, ex-Rockat Tim Scott,
and Jimmy Mustang. The
Granddaddy of rockabilly,
Ray Campi, put in an appear-
ance, and Go-Go Jane Weid-
lin played roadie.

photo by Gary Lecnard

ELVIS COSTELLO was a sur-
prise opening act at a recent
Nick Lowe/Blasters show in
Chippenham, England. The
Blasters’ sax support, Lee
Allen and Steve Berlin, were
recently flown out for the
tour’s big London dates.

RUMOR OF THE MONTH:
Fear is considering releasing
as their next single a medley
entitled ‘‘Hooked On Go-
Go’s."”

AMERICAN HEROES have
added keyboard player Mark
Lundquist o the line-up. The
group will be releasing a
three-song maxi-single on
July 1st, and an album, Ris-
ing Generation, is due later
this summer.

THE FLAMES, led by ex-
Motels guitarist Jeff Jourard,
have added Keith Clark on
drums. You can catch the
new line-up at the Cathay de
Grande on June 12th.

SONGWRITERS Resources
and Services has four music-
related workshops starting
soon. The Business work-
shop deals with publishing,
demos and shopping, and be-
gins June 2nd; Lyric Writing
begins June 3rd; Advanced
Songwriting begins June
2nd; and the Voice Workshop
and the Psychology.

of Creativity
both begin
on May 28th.

CARL ANDERSON is open-
ing the seventh season of
Arco Concerts in the Sky
from noon-1 p.m. on the
Bonaventure Hotel Pool Deck
at Fifth & Figueroa on June
21st. The free lunch-hour
series continues every Mon-
day, Wednesday and Friday
through August 20th, and a
number of musical genres
will be featured. Information
is available at (213) 972-7211.

RALPH MORMON, formerly
{ with the Joe Perry Project
| and Savoy Brown, is teaming
up with former Soldier voc-
alist/guitarist Rusty Ander-
son for a recording project to
1 be produced by Paul Ra-
tajczak.
| TWO DOLLAR BILL'S

is

| changing its music policy to

| rock, and among the groups
coming in June will be the

l Rave-Ups, Randy Chance &

‘ the Atomic Bomb, and Don-
nie Barren of City Lights.

| LIKE TO WIN a brand new
custom guitar or bass? Mu-
sic Connection and J.B. Play-
er Guitars are giving two
away in a drawing 1o take

place early in July. For de-

tails, see the coupon on page

34 of this issue.
o
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The DIAMOND SOUND is the hottest
sound in the business, with the power
of today’s amplifiers and the demand
of high-quality live sound reinforce-
ment, you can’t afford to settle for
less than the best. So, for the ultimate

t Model MBH-215

An Qutstanding Bass
Guitar Cabinet

in full-range sound, insist on the

DIAMOND SOUND.

* An 18" front-loaded bass enclosure
to throw out the guts from as low as
30 cycles.

* A 2-15” Quadirectional mid-bass to
punch out the snare, toms and bass
guitar.

* A 2-12” full mid-range directive horn
enclosure for clear outstanding
vocals and other instruments.

Professional, high level sound
reinforcement the way you need it.
Test feel them now at your local dealer.

Limited Dealerships Still Available

Mfd. By:

Diamond Sound Production
P.O. Box 7054

Van Nuys, Ca. 91409

(213) 710-0450




SIR Studios
Beef Up
Video Role

by Iain Blair

e started a video compa-
W ny eight years ago, and
everyone thought we

were nuts,” says Gary Klimaer,
manager of Studio Instrument
Rentals. "“We couldn’t even give
it away then. Now, it's the hottest
thing around.” S.1.R., the veteran
service facility to the music in-
dustry, is currently in the process
of equipping and expanding its
Sunset complex into a series of
video soundstages.

“] think we're in a unique
position here at S.1.R.. to help
local bands and talent as well as
the more established acts. | see
20 to 30 bands a day use our stu-
dio space to rehearse, and most of
them are beating their heads
against the wall to make it. We
want to help them, and concen-
trate more on the young bands in
town-—after all, they're the ones
who need it most, not the visiting
superstars,”” says Klimmer.
“We've got the necessary ex-
perience, and over the years we've
been in this business, | ve seen so
many rights and wrongs on how

New Wave

to do it. A lot of groups don't
realize how competitive we are—
they find some hole-in-the-wall for
a few bucks cheaper, and then
there’'s no PA, or it blows up and
it costs them an arm and a leg to
get a quick replacement. We aim
to provide a complete service, and
at good rates.”

This may all sound too good
to be true, but a look at their
facilities and a consideration of
the various services and packages
they are willing to offer shows
just how serious they are.

Studio 1 (30x40 with a 15x30
stage) currently rents at $15 an
hour. and when equipped with
video will go for $20. Similarly,
studio 2, which is much larger
(50x75 with a 25x30 stage), cur-
rently goes for $25, and will rent
for $30 with video. At the top of
the scale is S.1.R.’s massive stu-
dio 3 (10,000 sq. ft. and measuring
135x90), which they hope will be
particularly attractive for film
and video production. It is now
being completely refurbished and
transformed into a fully equipped
video soundstage including cat-
walks and dressing rooms."

“Initially, we want to offer
three or four packages, ranging
from a basic video to a full-scale
production,”” says Klimmer.
“"We're going to gear this whole
trip to the smaller labels and in-
dependents on a spec basis as
well. We’ll offer to shoot a band

and provide everything from
cameras to producers to engi-
neers—or if they want, the band
can bring in their own guys. Then
we’ll show the record company
what’s possible, and if they like it,
they can buy it. If not, fine. Basic-
ally, we're open to suggestions.”

S.1.R. has also decided to pool
its experience and ideas with two
other major companies, The Rec-
ord Plant and Tech Camera, as
well as using Hagi Sound. “"We
wanted to make this a joint ven-
ture and provide the best possible
service in each area,” continues
Klimmer. **As we didn’t want to
do the recording, it made sense to
hook up with the Plant, who will
provide their remote units with
any desired configuration.” Cam-
eras and video equipment will be
provided by Tech Camera, who
have been in the film business for
17 vears.

“We'll be using a mixture of
Hitachi FP2ls and Ikegami
cameras, with Sony BVU 110 or
5860 recorders,”” explains (iideon
Ben-Akiva, Tech Camera's presi-
dent. **We can also provide Ar-
riflex 16 and 35mm cameras for
film, a Shintron switcher, and a
Video-media computerized edit-
ing system. We’'ll organize any-
thing a band needs, including
lighting and grip trucks, and we
have the personnel and engineers
to go with the equipment. We'll
also be handling production and

post-production work."’

In the future. S.1.R. is look-
ing to expand its present facilities
to include in-house production
and post-production offices for
both film and video. “We expect
to provide a wide range of video
and sound services,” continues
Klimmer. " After all, we have 15
studios to work with, and several
at our Santa Monica location will
also be outfitted with video by
next year. In the near future,
we re looking for a few major spec
deals so we can show the record
companies our product quality.
and hopefully they'll get behind it
a bit harder.

“There are some companies,
like Chrysalis, who're pretty hip
to what’s happening, but a lot of
others are being very slow, espe-
cially in developing fresh talent,
and that's where the future is. I'd
like to see a situation where we as
producers would get points or
royalties, the same as a record
producer. The cable market is ex-
ploding, and the companies are
now offering budgets and they're
going to need programming
urgently. We're even getting into
selling portable satellite dishes
that bands could take on the
road. Rock 'n’ roll and video have
a great future together, and with
the state of the industry at the
moment, | think it's essential
that we all work together—it's
diversify or die.”

ON LOGAL TV STATION

PROMOTION INCLUDES:

e A Broadcast Quality Video Tape
(3 cameras, professional switchboard, etc.)

(Special effects)

e A list of over 1500 Music Executives to

be personally informed by certified mail
including the names of the bands appearing,
air date and time.

e Trade Magazines Advertisement

(directed toward music executives) including

Billboard, R & B and Cashbox.

TOTAL PROMOTIONAL FEE FOR BROADCAST VIDEO TAPE,
PERSONALIZED MAIL PROMOTION & LOCAL T.V. BROADCAST
Only $1800.00

For More Information, Call Joseph Levy (raient coordinator)
Professional Group (Video Promotions) — Berwin Entertainment Complex

(213) 461-3081
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Rock

Jazz

Country

PROMOTION LIST INCLUDES:

RECORD COMPANIES e MUSIC PUBLISHERS
DISTRIBUTORS e BUSINESS MANAGERS
CLUBS e RADIO STATIONS

RECORDING STUDIOS e ETC.

21 CATEGORIES:

1730 Names (selected out of 20 thousand)

* ORIGINALS ONLY

* ONLY THE TOP BANDS

WILL QUALIFY
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Endorsements

Continued from cover

new phenomenon. Les Paul. of
course, helped launch the legen-
dary line of Gibson guitars that
bear his name in the mid-"50s, and
the rock 'n” roll era saw the role of
arttst endorsements increase sig-
nificantly.

Drummer Carmine Appice
has been more involved than
most of his peers in instrument
endorsements through his long-
running associations with [ud-
wig drums and Zildjian cvmbals,
firms he first became involved
with during his tenure with Vanil-
la Fudge. “It's more than a mat-
ter of playing their drums.” Ap-
pice recently explained. It
makes a difference in the kind of
service | get, the number of
clinics I do and, of course. ob-
vious advantages in the area of
promotion.”

Over the vears, Ludwig and
Zildjian have provided Appice
with a great deal of equipment (he
currently owns between $.40,000
and $50.000 worth of complimen-
tary percussion equipment), have
helped him promote his “how-to™
book for aspiring drummers, and
have even underwritten the cost
of a “Drums On Wheels™ tour un-
dertaken by Appice in 1978, 1
only wish that other kinds of com-
panies were endorsing artists in
the old davs.” savs Appice. "Va-
nilla Fudge could have worked
out a deal with Hagen Daaz ice
cream.”’

While endorsement arrange-
ments hetween artists and instru
ment manufaeturers are old news,
most artist endorsees have tradi-
tionally been well-established art-
ists and instrumentalists of Ap-
pice’s level of notoriety. Their
identification with an instrument,
in the eves of the manufacturer,
may  lead to immediate sales
value. Recently, though, as label
promotional budgets continue to
shrink, some artists have suc-
cessfully - sought  out  arrange-
ments with manufacturers that
have netted advantages ranging
from discounts on equipment

\ 9

1560 N. LA BREA
HOLLYWOOD, CA. 90028
1 BLOCKS NORTH OF SUMSET

10 MUSIC CONNECTION

THE MULTI-TRACK TAPE STORE

AGFA®GEVAERT PEM 468
AMPEX @ 406 ® 407 ® 456
SCOTCH 3Me 250226

J ALL WIDTHS IN STOCK

" CUSTOM SHORT-LENGTH CASSETTES

~~  MAXELL-LNeUDeUDXL®XLS® METAL

E CASSETTE DUPLICATOR

REAL TIME AS LOW AS $1.35 INCL. TAPE, LABELS, BOX & INSERT
20 TEAC CLASS A DECKS—THE AMPEX ATR 102—
A-TYPE DOLBY —DBX—EDITING—GRAPHICS—LABELS

/.. Ppoject Oag A/V

There isn’t a band—struggling or otherwise——tha.t )
wouldn’t benefit from an endorsement relationship with

a major manufacturer, so it isn’t surprising that those man-

ufacturers usually have groups beating down their doors.

Only those groups the companies feel are of real promo-
tional and advertising value are considered.

Here, four major companies
offer some thoughts on their

approach to handling en-

dorsement
requests:

to—in a few rare instances— the
partial underwriting of ap-
pearances or tours,

Keyboardist John Novello, a
veteran sideman and  session
musician  who appears  locally
with fusion band .Journev To
Source, is currently involved in
endorsement  programs  with
Rhodes, Lexicon, Yamaha. Pea
vev, Oberheim and the Bi-Amp
Corporation. He says, “You can't
just be a good musician witheout
any background: forget it —vou
can’t even get in the door. But
they are starting to develop a sort
of caste system of artist endorse-
ment  policies, a  syvstem  that
divides artists into several
categories.”” Per Novello's assoess-
ment, “superstar’ artists are able
to command any degree of coope-
ration, from full-page ads in musi-
cian-oriented publications to com-
plimentary instrument supply
and service. At the lower end of
the scale, lesser-known artists are
more frequently offered discounts
on instruments and varying de-
grees of service, perks that can
still be extremely valuable to an
up-and-coming  band short on
equipment funds.

Declining sales of musical in-
struments have paralleled the on-
going decline in record sales, A¢
cording to the most recent
NAMM (National Association of
Music Merchants) survey, overall
sales of musical instruments and

" OR V2’

L
VISA

(213) 464-2285
WE SHIP EVERYWHERE

Peavey: “We really can't accommodate too many as-

piring groups,” says Peavey advertising manager Pat
Howse. ““We usually ask them to send a tape and some
background information. We consider everyone, but we
really have to be very selective.”” While most Peavey en-
dorsees are top, nationally known artists, the company
did enter into a relationship with Molly Hatchet at the
very outset of that band's career, and the relationship has
increased in scope as the group's career has progressed.

Music Man: ' We supply equipment to certain groups
that have a significant national impact, but we never
solicit endorsements,”” says a company spokesman. *‘[f
artists meet our criteria, we supply them and maintain
their equipment while they're using it.”” The firm will not
work with local bands, but has relationships with na-
tionally and internationally known artists.

Gibson: '‘Official policy doesn’t dictate whether we
work with tried-and-true bands or take a chance with
developing artists,” says a spokesman. (iibson gives no
free instruments, but will provide custom work in certain
instances to some endorsees.

Yamaha: “Our associations are usually based in what
a relationship between our company and an artist will do
to benefit the consumer,”” says a spokesman. **We're look-
ing for artists who can help us create the kind of interest
we're trving Lo foster.”

Law ()ffzces of

GEREN AND GOLD

Music & the Arts @ Criminal Law e
Immigration e Auto Accidentse
Criminal Records Expunged e

Divorce @ Workman's Compensation

15760 Ventura Blvd. Suite 828
Eneino, California 91436

(213) 907-1555 (213) 986-2555
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Bands That
Used To Get
Discounts On
Equipment Are
Now Getting

Concert And
Tour Support

accessories for March of 1982
were down two percent from
those of March, 1981. According
to a spokesman at Gibson Gui-
tars. the actual sales figures for
musical instruments, after ad-
justments for inflationary costs,
may be far more drastically re-
duced. Even so, opportunities for
developing groups still exist, and
one illustration of those oppor-

(ithson then and nou

| gives every Lab amplifier sound m

|th‘iﬂ"l(*» Amips shat are built so 1k
it. Bake it from B B King '

¢

The original endorsement guitar—the Les Paul,

and one of the latest—B.B. King for Lab Series amnps.

tunities was outlined by Morgan,
whose band, Bruiser, has recently
embarked on ¢ promotional pro-
gram with Tusc Amplifiers, a new
entry in the highly competitive
market for amplification equip
ment.

During the last NAMM show,
Bruiser's founder and lead guitar-
ist, Rick Ramirez, approached
Tusc Amplifier executives Jin
Tuscano and Craig Frey, both of
whom, according t¢ Morgan, were
impressed by the quality of
Bruiser's tape and Ramirez's
music  expertise. Tusc subse-
quently agreed to an endorse-
ment arrangement with the
fledgling band. When Morgan
began managing the band a short
time later. the relationship be-

tween Brusier. Tuse Amplifiers
and Handshake Records was car-
ried several steps tuther. The
marketing scheme that developed
hetween those three parties may
be relatively unique to the music
industry, but may weil be a blue-
print for future tie-ins hetween
bands, instrument manufacturers
and other commercial entities.

“What 1 did was to stand
back and examine all the elements
involved: Tusc Amplifiers, a com-
pany with a good product looking
to make its entry into the market;
Bruiser, a young, talented and ag-
gressive rock band: and Hand-
shake Records, a relatively new
and very aggressive record label.
I tried to fuse those three ele-
ments together.”

there praoceeded to structure a co-
op promotional campaign that
would be paid for by the instru-
ment manufacturer and the rec-
ord label and that would benefit
all parties. including. of course,
the band.

“The advantage to Tusc is
that .they can then assure their
distributors and potential distri-
butors that not only do they have
a great product, but that they'll
also be supporting that product
in the marketplace with very ag-
gressive and innovative promo-
tions.” In addition to appearing
in concert in each city. Bruiser
has also agreed to appear at
clinic/demonstrations of the Tusc
line. Tickets for their concert ap-
pearances will be distributed by
the participating radio station
and by Tusc dealers and distri-
butors.

While the Bruiser-Tusc rela-
tionship is an excellent example
of a relatively untapped market-
ing opportunity available to
emerging artists and companies,
Morgan, who masterminded the
project, is relatively pessimistic
regarding the potential for other
bands and companies to foster
such relationships in the future.
It really hinges on the attitude
of management. of the band and
of the manufacturer,” said
Morgan, complimenting Tusc and
Handshake for their flexibility
and willingness to experiment in
structuring their joint venture.

Other relatively new bands
have recently received direct sup-
port for their appearances from
instrument manufacturers. Most
notable among them is Warner
Brothers group the Yellow-
jackets, whose recent appearance
at the Country Club was pro-
moted and supported by Yamaha,
Still, instances of direct support
provided by an instrument manu-
facturer to a band are rare.

DRUMS, GUITARS, P.A.'s
KEYBOARDS, AMPS, MUSIC

LESSONS & RENTALS!

vs $2.49
NIE BALL SUNCES WITH AD
ST 1 per custome”

With So Many Studios In Southern
California, How Do You Choose
The Right One?

Call:

-Records Studio « Jingles = Remo
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by Jeff Silberman
he local scene is quite inter-
I esting,’” says veteran pro-
ducer John Alcock. “'It's
been getting better over the last
vear. People no longer seem to be
afraid of coming up with new mu-
sical directions. Some of them are
disastrous, but at least they're
fun.”
An improving local scene and
a changing record industry eli-
mate have compelled Alcock to
form his own small label, Summit
Records, in order to sign and de-
velop local talent. The English-
born Alcock helped design stu-
dios for John Entwistle, Cat Ste-
vens, Ronnie Laine and Roger
Daltry, as well as the Who's Ram-
port facility. He has since pro-
duced Fntwistle's three solo al-
bums, Thin Lizzv's Johnny The
Fox and Jailbreak, Commander
Cody. Earl Slick. and The Run-
aways. Since inaugurating the
label in January, 1982, he has
already signed lLeroy Jones (form-
er head of L.eroy & the Lifters and
Ugh-Ahh-Ooh) and Snips. former
lead singer for Chris Spedding’s
Sharks and Ginger Baker's Air
Force.
Unlike most producers, Al-
cock did not form a production

ELECTRONIC

REPAIRS

KEYBOARDS
SYNTHESIZERS

SOLID STATE/TUBE AMPS
PRE-AMPS
MICROPHONES
SPEAKERS

CUSTOM CABLES

12 MUSIC CONNECTION

112 E. PALM, BURBANK
(213) 846-4873

You're still at the mercy of A&R
departments and promotional de-
partments and the rest—and
they're a little out of touch. Pro-
per promotion and marketing is
not just like peddling brushes. I
want to do everything myself—
take an artist, put him in the
studio, develop him and
do whatever | have to
to get the thing out
on the streets and
sell it properly. 1f
vou can tailor
promotion and
marketing spe-
cifically for one
artist, you'll pro-
bably get better

)

photo by Kathy McSweeney

John Alcock, founder and head of Summit Records.

company first. " The business has
changed a lot over the years,” Al-
cock says. "'If you form a produc-
tion company and take your pro-
jects to the labels, you'd run into
the same problems getting acts
signed that you believed in.

results. When you deal with ma-
jor labels, you're dealing with
committees. These departments
operate in certain ways, because
they're told to from above. If 1
went to a label with three acts,
they'd promote all three acts the

KILLEEN MUSIC, INC.

GUITARS

REPAIRS

ADJUSTMENT OF NECK
INTONATION

ADJUST ACTION
REFRETTING

FRET MILLING
REFINISHING

PICK-UP INSTALLATION

A COMPLETE SERVICE CENTER

BAND INSTRUMENTS

REPAIRS

DENT REMOVAL

VALVE REPAIR

ENGRAVING

LACQUERING & PLATING
OVERHAUL & ADJUSTMENTS
REPLACEMENT OF CORKS, PADS
REPLACEMENT OF SPRINGS

AUDIO EQUIPMENT

10 A.M. - 7 P.M. MON. THRU SAT.
(213) 849-4973

same way.

"One artist may have no in-
tention of touring; his interests
may be in video and theatre. I'd
promote him differently than a
live. touring band. I'm going to
tailor it specifically around the
artist, and when | hire promotion
people, it'll be just for one artist
and one record. For another artist
or record, their talents might not
be useful. Major labels can't do
that; they can’t hire or fire their
promo people because of the mu-
sical style for their releases. Let's
say the head of promo likes Jour-
ney and Styx; what's he going to
do for a band like Wall of
Voodoo?"

Despite Alcock’s views, a fu-
ture distribution pact with a ma-
jor is something "1 would not rule
out when the time is right. The
reason ['m independent is not be-
cause | haven't gotten any
offers,” he explains. "'Rather, it’s

‘I Look For
Artists Who I
Can Fight With
To Produce A
Creative
Friction Or
Tension.’

that I've got cold feet: 1'm wor-
ried for the same reasons. One
major label may be great for one
band because they're really be-
hind it. If they didn't like it, there
would be a diminishing of effort.”

Obviously, by having a direct
hand in all phases of the business.
Alcock won’t be able to handle a
large roster of talent. With Jones
and Snips already in the fold. he
admits that he can handle only
one more act at the present time.
Naturally, he's quite picky about
what acts sign to Summit. “'I'm
not that interested in bands,”” he
says. "In most bands, you have a
focal point, the driving torce. I'd

RENTALS

KEYBOARDS

AMPS

GUITARS

BAND INSTRUMENTS
DRUMS

MIXER & P.A. SYSTEMS
MICROPHONES

MAY 27—-JUNE ¢




3]
°
®
a
>
2
g
o
=
a

Leroy Jones, former head of Leroy &
the Lifters. is Summit’s first signing.

rather get involved with that per-
son, and whom he chooses to
work with is his own affair. 1
don’t want to deal with four or
five people, all with different in-
puts and ideas, and have to chan-
nel it all. 1 prefer one person’s
ideas: dealing on that level makes
for a more intimate relationship.
F've dealt with 'democratic”
bands before, and it can be a
nightmare.

'l look for artists who are
very individual and very strong:

potentially argumentative people

€ who I can fight with to produce a
& creative friction or tension. They

must have definite policies, aims
and goals—in some way, driven.
I'm looking for real characters.”

Alcock has listened to a lot of
tapes, in which he found two
tapes with potential out of a
batch of 80. ‘‘They had
character,”” he noted. *‘After lis-
tening to tapes for a couple of
hours, they almost turn into back-

‘The Trends Are
Toward More
Spontaneous
Production
That Captures
Something That
Works Live.’

ground music. A good tape will
seem to jump out at you. It
doesn’t have to be well-recorded.
One of the tapes I'm interested in
is about the worst recorded tape
i've heard in a long time. But it
has something going that's un-
usual. A totally individual
character is all-important. As
soon as | hear something that
sounds like somebody else, I have

a tendency to turn it off. I don't
like music that fits into a
formula.”

As a producer, he currently
works at Lighthouse Studios in
North Hollywood, preferring the
mirror and wood walls that create
a ''real live sound. It's not a dead,
padded studio. A lot of studios in
I..A. are real dead, real padded
with lots of baffles—you'd think
you're in a psychiatric ward.”

As for his production style,
he says, "I like to record it quick.
I'd rather have tracks that are
somewhat messy and a little bit
raw, but relatively live and spon-
taneous. 1 don't like spending
hours trying to achieve some
overdub that might sound nice,
but just isn't there—you'd have
to belabor the point. 1 go for the
performance and try to do it
quickly. It's a trend of the busi-
ness; the days are gone of the ex-
pensively produced albums.
Granted, the big groups can still
spend $400,000 on a record, but
the trends are toward more spon-
taneous production that captures
something that works live. 1've
worked with so many musicians
for so many years that after the
fourth or fifth take, it gets
mechanical. It becomes, ‘Let’s get
to the end without making a mis-
take.”"’

Alcock says that Summit will
concentrate on releasing EPs.
“You get a kid with x dollars to

spend on records. He heard a
song on the radio, and goes to buy
the LP. What happens when he
buys the album, which is one-half
filler? If he buys an EP, he gets
the song he wanted in the first
place, three to four real strong
songs, and it saves him three to
four dollars in the process. Miss-
ing Persons’ EP is a great four-
track disc. Who knows if they'd
have made a real strong nine-
track disc? Now they can develop
for a great album next year.”

Summit’s other main concern
will be record quality, which, Al-
cock says, ‘‘sucks so badly today.
I'm going to use new vinyl, near
audiophile quality on all releases.
It’s an extra 25 cents a record,
but at least the records will sound
good. without pops, cracks or
hisses.™

Alcock acknowledges that
the road to major success will be
long and hard, so he has set no
definite sales figure as a goal. 'l
just want to get some momentum
to build on. If people seem to like
Leroy, and we re still happy work-
ing with each other, then we'll go
on to the next step. Just as long
as | feel we're making progress. |
don’t have any 10,000 or else’
mentality. This company will be
around for a good period of time."”

Alcock can be reached at
Summit Records, 4219 W. Olive,
#2007, Burbank, Ca. 91505.

YOUR OWN MULTI-TRACK STUDIO

FOR THE WRITER/ARRANGER

FOR THE SEMI- PROFESSIONAL FOR THE PROFESSIONAL
—

FOSTEX Model 250 Multi-Tracker
» Records 4 channels simultaneously

» Total accuracy L E.D. tape position read out

e Dolby “C" type noise reduction

Packages from $1300.00

LY THING
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FOSTEX Model A-8, Y Inch 8 Track

Recorder

o L.E.D. tape position read out with auto
locator

e Dolby “C"” type noise reduction

e Variable speed control

FOSTEX Model 3060 8 Track Console with

Meter Bridge

e Versatile equalization

e 2 echo sends

o Stereo earphone jacks

FOSTEX Model A-2 2 Track Recorder
e Same features as Model A-8

Suggested Retail $4470.00

16055 VENTURA BLVD., SUITE #1001, ENCINO, CA. 91436/(213) 995—4175

TAC 16/8/2 Recording Console

e +4 db professional output

e +25 db headroom

e Swept equalization )

® 4 echo sends/8 groups/8 track monitor
OTARI MX 5050 Mark ill/8 Eight Channel
Recorder

OTARI's latest full featured 2"
professional output levels

Packages from $12,500.00

8 track with
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* MCI Board And 24'TRK

Recorder
* Urei 813 Monitors
* Yamaha 6-Foot Grand Piano
* Otari 30 IPS Y2-Track

* Excellent Choice Of Tube Microphones

$35/hr.

(213) 980-6220
Studio City

t Studio

Say

Willio and Phillio
{of NBC’s “The
Rainbow Patch”)

Venice, Ca.
(213) 306-0950

, Mad Dog Studio

JEFF McLANE AND
ANDRE CHAMPAGNE'S

S = REHEARSAL
- $5.50 $7.50
T s10

RECORDING A u b 1 b G
16-TRACK
$24

Stevie Wonder & Wonderlove, Sonny Bono, Hudson
Brothers, .Suburban’ Lawns, Thrust, Johanna Went,
Rayonics, Al YanKo¥ich, Rick Derringer, Richard Tee,
Bill Withers.

(218) 461-2007 IN'HOLLYWOOD (213) 463-7293

TIARS
iy

® 3 Studios
e Full PAs
® Air Conditioning
®Free Storage
® Showcasing
®Block Rates

MARS
STUDIOS
665 N. Berendo
Hollywood, Ca.
90004

(213) 660-6334
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tailers and diversity of the geo-
graphic markets that could be ap-
proached.

“You might have 100 dealers
in a large market like Los Ange-
les,” says Taylor. “You don't
want all of them. You don’'t want
just one of them. You want some
of them. You want the guys with
the sharpest sales people, and the
guys with the strongest credit so
that they can turn your merchan-

! dise. You want the guys who will

uphold the image of your product.

r sell ethically and give good ser

vice.”’

Basically, there are three
levels of distribution from
manufacturers to retailers. In a
limited distribution arrangement,
a company might supply some in-
struments or pieces of equipment,
but not his entire product line, to
a particular retail outlet. In an ex-
clusive dealership, the manufac-
turer will provide his entire line of
products to a retailer. A third
type of situation, which many
also refer to as an ‘“‘exclusive
dealership,” is actually a *‘fran-
chised outlet.”” A retailer with a
franchise agreement with a manu-
facturer has the exclusive right to
sell their product within a certain
geographic area This area may be

| as small as a few city blocks, or as

large as an entire town. The
number and type of franchises
and exclusive dealerships varies
greatly with the size and makeup
of the marketplace.

“You cannot compare Tope-
ka, Kansas with Los Angeles,"
says Dale Hyatt of G&IL. Music
Sales, a Southern California-
based guitar manufacturer. “It's
a vast difference in population.
There isn't any store, | don't care
how big or little-known it is, that
can sell everybody in town in a c¢i-
ty the size of Los Angeles,
because no matter how good that
dealer might be, he's probably
more than likely not going to get

{ along with every individual who

is going to buy."”

“We don’t put anything as an
exclusive,” continues Hyatt. "We
don’t just open up dealers all

around each other so long as the
guy is doing the job. We try to
show him the courtesy of protect-
ing his equipment.”

Bob Truman of Nadine's Mu-
sic in Hollywood has a different
opinion of exclusive agreements.
" An exclusive is a beautiful thing
to have if the manufacturer is
behind you, and if you're behind
the manufacturer. A manufac-
turer decides how many outlets
are necessary in an area. A
manufacturer looks at the area
and says who can best represent
them.”

‘There Isn’t A
Store, I Don’t
Care How Big
It Is, That Can
Sell Everybody
In A City The
Size Of L.A.’

“ldeally, you would get to
know everybody,” adds Cetec
Gauss' Taylor, who estimates
that out of 500 or so possible
outlets, less than 25 retailers
have actual distribution agree-
ments with his company. “Frank-
ly. that isn’t possible. There are
9,000 stores in the country that
could conceivably handle some of
cur products. We can't get to
know them all, so we take as
much time as we possibly can and
we get to know. as many of them
as we possibly can.”

Besides geographic conside-
rations, other factors manufac-
turers use in selecting retail
outlets are suitability, profitabili-
ty and product turn-over ratios.

“If you basically deal in P.A.
equipment, they (manufacturers)
don’t want to give you a bunch of
guitar amps,” says Rick Waite of
West L.A. Music. "“They don't
want to sell you a bunch of stuff
that’s just going to sit on your
floor.™

**We try to give all our retail-
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The Peavey ‘Marriage’

“] want to know who they are,”’ says Hartley
Peavey, founder of Peavey Electronics Corp.. of pro-
spective retail ontlets. “'It’s a 50/50 deal, like a partner-
ship—almost a marriage. ['m not going to go to bed
with anybedy [ don’t want to.”

Not all menufacturers view relationships with
stores on such a personal level, but Peavey's statement
is certainly the ideal in an industry where every
employee at every store is, in effect. representing the
companies behind every product.

“My name is on every product [ sell.”” he says.
“and I'm not going to sell to just anybody.”

Peavey brings a highly individual style to his
work. and he's also very straightforward in his assess-
ment of both manufacturers and retail stores: “There
are some good dealers. Unfortunately, they're in the
minority. There are some good manufacturers. but
they're also in the minority.’

As for the rationale behind his highly selective ap-
proach to retail outlets. Peavey says simply, *“We have
a product that peaple want to buy, so we can bhe very
selective in who we sell to.”

Size is, for him, no major factor if it's not backed
up with reliability. *‘I don't necessarily go for the big-
gest. Some of the biggest retailers are the worst, be-
cause they don’t pay anybody. I've been in this busi-
ness for 16 years, and [ pretty well know who's who in
the industry. If he doesn't pay his bills, I don't give a
damn if he's got a square block of space. L.ots of stores
with a square block wouldn't pay their mothers. What
I want to know is, "Is the guy a professional?’ A major
part of that is. 'Does he pay his bills?" There are a lot of
people out thare with nice, big stores and $800 suits
who just don’t pay their hills,’

So what does he look for? "We need distributors,
but we re not going to take just anybody who can give I
us an order We're not locking for a dealer to stick an
account number on. We're looking tor a partner. some-
one on a local level who can represent us professionally.
3efore | oper a store, my regional reps do a complete
profile of the store, including taking pictures. I'm in-
terested in service ta that customer. He's the guy who
pays the bills. We're looking for a partnership, not a
one-night stand.” I

D
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ers an area they can specialize
in,”” savs Ron Wilkerson,
spokesperson for the Roland Cor-
poration, "and p:rovide a service
o their custamers. ’

“Another impartant element
for equipment manafacturers is a
sense of commitment from retail
ers. “There would have to be a
certain commitment on the
dealers’ part.” says Wilkerson.
“Thev would have to stock cer-
tain products and agree to certain
purchase agreements.”

MAY 27- JUNE 9

“"We look for a commitment
(from the retailers) to take our
product, which is new in this
market. and present it to cus-
tomers. That's the most impor-
tant thing,”” says Jimm Murphy of
H&H Electronics, a manufacturer
of a variety aof instruments and
equipment.

Like Ron Wilkerson, Murphy

believes that being in a small '
store is sometimes more benefi- |

cial than being in a larger outlet.
Plea:e turn to page 17
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ETAIL DISTRIBUTORSHIPS

N\

““EDITOR’S NOTE: The following
listings are designed to give
large and small retailers a

close-up ook at the mechanics
of setting up and maintaining a
dealership arrangement with
specific major manufacturers
of musical instruments. In each
case, the national contact
listed should be used as a first
step in contacting a regional
sales representative. Direct
quotes should be attributed to
the contact listed. All informa-
tion was provided by the manu-
facturers, and Music Connec-
tion is not responsible for inac-
curacies due to changes in
policy or differences in re-
gional policy.

L J
]

Aria Music (U.S.A.) Inc.
1201 John Reed Court

City Of Industry, Ca. 91745
Brands: Aria, Aria Pro I,
LOCO, A&F, Hotbeat
Contact: Yoshi Arai (213) 968-8581
Business Arrangement: Company
chooses dealers through sales rep-
resentatives. There is a specialized
arrangement for each dealer. Aria
will supply equipment on consign-
ment, but “would rather not.” Dis-
counts to customers are not permit-
ted.

Promotion, Advertising: Some co-op-
erative advertising is available. Pro-
motion is aimed at professional
players, and word-of-mouth is a key.
Service: Limited-life warranty. All
goods inspected before shipment
to dealers.

Birdie,

DiMarzio Musical
Pickups Inc.

1388 Richmond Terrace

Staten Island, N.Y. 10310

Brands: DiMarzio Pickups, Acces-
sories

Contact: Larry DiMarzio

Business Arrangement: No restric-
tions. $25 minimum order. Deal with
factory in requesting dealership.
Computerized stock checking and
ordering.

Promotion, Advertising: Direct dealer
promotion campaign. Promo de-
vices available with certain levels of
purchase. Full-color catalogs
mailed directly to consumers. Ser
vice, repair, advertising guides and
kits available.

Service: Bulk of repairs at factory.
Turnaround of five working days.

Instrument

Dod Electronics

2953 S. 300 W.

Salt Lake City, Utah 84115
Brands: Dod

Contact: John Johnson
485-8534

Business Arrangement: No minimum
volume requirements. There are
slight geographical limiting factors,
and “dealers will have no worries
about price wars.” There is no con-
signment; store buys merchandise
outright.

Promotion, Advertising: Dod furnish-
es dealer with advertising. T-shirts,
stickers, etc.

Service: All service is in-house due

(801)

to the natlire of the product. Dod
pays freight both ways. There is a
1-to-2-day turnaround, and service is
usually free. Firm stresses strong
service policy.

Electro-Voice, Tapco

600 Cecil St.

Buchanan, Mich. 49107

Brands: Electro-Voice, Tapco, Inter-
sound, EVM, Pro Line, Force
Contact: Bob Cook (616) 695-6831
Business Arrangement: Dealerships
through reps, on ability to merchan-
dise and display effectively the en-
tire line of products. Geographic
restrictions. Current hold on new
dealerships until new program is
unveiled later this year. No consign-
ment.

Promotion, Advertising: Some co-op.
Dealers can order five kinds of
clothing items.

Service: Mics repaired in factory.
Many independent servicel/repair
centers, but some are in-store.
Costs split on factory repairs.

FOStex

Fostex Corporation of America
15431 Blackburn Ave.
Norwalk, Ca. 90650

Brands: Fostex

Contact: Mark Cohen (213) 921-1112
Business Arrangement: Regional
reps decide dealers, which include
a few audio stores and studios.
Goods must be purchased outright.
Will possibly be initiating rental pro-
gram shortly.

Promotion, Advertising: Regional ads

include names of authorized
dealers. Displays, literature fur-
nished.

Service: Required in-house by

dealers, then factory servicing.

Gibson Division, Norlin Indus.
P.O. Box 100087
Nashville, Tenn. 37210

Brands: Gibson, Epiphone,
Series, Pearl

Contact: Lane Zastrow

(615) 366-2400

Business Arrangement: Regionai
sales rep makes decisions on
dealers. There are some geographic
restraints. Minimum purchase de-
pends on region, and must reflect
“adequate support of the line."
"Send credit application to credit
department.”

Promotion, Advertising: Co-op pro-
grams available. National program
with T-shirts, hats, etc. occasional-
ly. Some in-store clinics.

Service: Handled through factory or
in authorized service centers.

Lab

Ibanez—Chesbro Music Co.

P.O. Box 2009, 327 Broadway
Idaho Falls, Idaho 83401

Brands: Ibanez guitars

Contact: Doug Goates (208) 522-8691
Business Arrangement: Reps recom-
mend and decide dealerships.
Credit inquiries involved. Outright
purchase only.

‘Brands:

Promotion, Advertising: Have done
co-ops at particular times. Regional
catalogs, brochures, displays at re-
duced cost occasionally.

Service: Dealer to handle small pro-
blems. No field warranty. Ware-
house in L.A.

International Music Corp.

1316 E. Lancaster,

Fort Worth, Texas 76102

Brands: Hondo, S.D. Curlee Interna-
tional, Black Diamond, Pro Line,
Chromaharp, National

Contact: (817) 336-5114

Business Arrangement: There are
quantity and credit requirements,
and the "‘selective” process of nam-
ing dealers comes from field rep
recommendations. No consign-
ment.

Promotion, Advertising: No co-ops.
Service: Dealer must have in-house
service; guitars serviced at factory.

(MXxR)

MXR Innovations, Inc.
740 Driving Park Ave.
Rochester, N.Y. 14613
Brands: MXR
Contact: Joel
254-2910
Business Arrangement: Geographic
restrictions on a "common sense”
approach to demographics. No con-
signment. Very flexible with mini-
mum purchase. “Don't get angry if

Silverman (716)

you're turned down right away.
Keep trying.”
Promotion, Advertising: Some

special deals and varying promo
campaigns.

Service: Excellent service capabil-
ities at factory. Two-week turna-
round.

/ey

Peavey Electronics

711 A Street, Meridian, Miss. 39301
Peavey portable sound
equipment

Contact: Hartley Peavey

Business Arrangement: “I'm not
looking for size, I'm looking for at-
titude. We're looking for a mutual
commitment. No consignment. “if
he doesn’t pay his bills, | don’'t give
a damn if he has a square block of

space.” "I'd prefer to deal with one
dealer in the area."
Promotion, Advertising: No co-op

advertising. Regularly scheduled
dealer training sessions, and clinics
for consumers and dealers.
Service: | favor dealers with in-
house service departments.”

Power Pots, Inc.
1220 E. Howell St. #506
Anaheim, Ca. 92806

Brands: Models |, |A, Il Booster, Ac-
tivestrat, Suregrip Cords

Contact: Mark McKee

Business Arrangement: Minimum
purchase for exclusive dealers only.
No consignment. Geographic re-
straints depend on area. Approach
company directly.

Promotion. Advertising: No co-op

program. Firm has national ad pro-
gram.

Service: Prefer dealeri/repair centers.
Factory also does repairs.

= Roland

Rolandcorp U.S.

2401 Saybrook Ave., L.A., Ca. 90040
Brands: Roland, BOSS, RSS, UIti-
mate Support Systems

Contact: Tom Beckman

Business Arrangement: Chosen by
sales reps. Stability, credit check
are factors. No consignment.
Promotion, Advertising: Seldom co-
op.

Service: Dealers should have in-
house service. There are regional
service centers.

Sequential Circuits, Inc.

3051 N. First St.

San Jose, Ca. 95134

Brands: Pro-One Prophet-5, Pro-
phet-10 -

Contact: Bob Styles

Business Arrangement: Limited net-
work of retailers; selective company
policy. Outright purchase.
Promotion, Advertising: No co-op.
Service: In-house, at authorized ser-
vice centers.

Seymour Duncan Pickups
716 Bond, Box 4746

Santa Barbara, Ca. 93103
Brands: Seymour Duncan
Contact: Geoff Richardson
963-0676

Business Arrangement: Authorized
dealers selected through regional
reps. No consignment, but will give
credit on unsold merchandise.
Promotion, Advertising: National
advertising, displays, catalogues,
literature. Will be going co-op.
Service: Exchange guaranteed in
three weeks if wrong pick-up is
selected by buyer. Will handle
custom orders.

(805)

Shure Brothers, Inc.
222 Hartrey Ave.
Evanston, lil. 60204

Brands: Shure

Contact: Glenn Schrader

(312) 866-2530

Business Arrangement: ‘“Strategic
distribution” policy takes geograph-
ical restraints on a region-by-region
basis. Minimum purchase also de-
pends on region. No consignment.
Promotion, Advertising: Posters and
other promotional devices and pro-
grams available to dealers.

Service: Factory repairs.

© YAMAHA

Yamaha International Corp.
6600 Orangethorpe
Buena Park, Ca. 90620

Brands: Yamaha
Contact: Frank Kohler (714) 522-3011
Business Arrangement: Each pro-
duct line has its own franchising
guidelines. Contact the company
for information.
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Manufacturers

Continued from page 15

“Being in big, well-known stores
is very nice, but if you're one of 14
brands and they never mention
you, it won't do you any good,”
he says.

According to Nadine's Tru-
man, the areas open for discus-
sion with a manufacturer's of-
ficial would include the retailer’s
view on the music business, his
store's history, clientele and its
ability to move product.

The manufacturers aren’t the
only ones that scrutinize poten-
tial business associates; responsi-
ble retailers do the same.

“It's a double-screening hap-
pening. We check out whether we
like the product and the manufac-
turer. The manufacturer checks
out whether they’ll have a rela-
tionship with us.”

“We look for strong product
to start with,” says Truman,
“*something that we really like, we
can really get behind. Then we
look at the servicing ability of the
manufacturer. We look for a good
promotion program. Most of our
manufacturers have an ability to
back us and help us advertise at
the local level.”

This ability to assist local
retailers with co-op advertising is
an important component in the
manufacturer’'s product package.

pany,” says Taylor. “There are
some companies that give a small
percentage of sales volume. It
generally runs from one to three
percent of sales.”

**Over the course of a year, X
amount of money is available to
the retailer to use in advertising,"
claims Truman. ‘‘He can then
choose in print or radio how he
wants to use those dollars and
how he can reflect them directly
to his store.

“It's very difficult to get a
manufacturer to put your store
down (for advertising dollars)
unless you're working with a
manufacturer with really limited
distribution. They only have so
many dealers so they’ll put that
(store} in their ad. Almost every-
body has an ad pack or a co-op
advertising program. It's up to
the retailer to take advantage of
it.” .

Some manufacturers, like
Dale Hyatt, however, do not
agree with this practice. “Every
dealer has a margin, a mark-up, a
suggested list price. The first
thing they do is discount it 40 per
cent. Their first basis of sale is
not to try to find out what the
consumer might want; it's basi-
cally how much he can buy this
item for. He hasn’t used any of
the profits that are built in there
for him to promote the product.”

*We cherish all our dealers,”

would like to see the dealers wake
up to the fact that the manufac-
turers are not the only ones that
have an obligation in this busi-
ness. The dealer himself has an
obligation to protect the manu-
facturer, or at least work with
them. In a lot of cases, this is
true. But in so many of them, it’s
not."”

‘You Want The
Guys Who Will
Uphold The Im-
age Of Your
Product, Sell
Ethically &
Give Good Ser-
vice.’

The actual agreement be-
tween the manufacturer and
dealer can take many forms, from
a year-to-year franchise contract
to a simple gentleman’s agree-
ment, which is the way G&L Mu-
sic operates.

“*We never make any agree-
ments, written or verbal, only a
gentleman's agreement. As long

as the dealer does his job, we're
going to stand behind him,” says

The financial arrangements
between the two can also vary
greatly. According to Wilkerson,
some companies make different
finance programs available to
help the dealers maintain inven-
tories and to expedite the pay-
ment of their bills,

**Some companies deal C.0.D.
only,” says Taylor, though ‘“‘most
prefer to operate on some kind of
open account. This is why the
credit ratings of the perspective
dealers are so important. Of
course, the different manufac-
turers’ terms vary, but they're
generally in the neighborhood of
30 days, open account."’

Taylor adds that for a dealer
to maintain successful relation-
ships with manufacturers and re-
main profitable, the bottom line is
simply being a good business-
man.

*'One of the biggest hazards 1
see is that a very good soundman
will open a business. The guy is
incredible. He can put together
beautiful sound systems, he can
mix shows, he can do all that. But
he hasn't the foggiest idea of
what cash flow is. He doesn’t un-
derstand mark-up and margin. He
doesn’t understand financing and
the various types of financing
that are available to him. He fails
or goes bankrupt because he
doesn't know the first thing

“It varies from company to com- continues Hyatt, “but I, for one,

TOY MVUZIC

AT THE TROUBADOUR
9083 Santa Monica Bivd.

Thurs., June 10 at 9 p.m.

Hear Toymuzic on KXLU 88.9 FM
and you’ll agree

‘‘Good Things Happen Overnite’’

Discount Tickets
Available At
Tower Records on Sunset
or call the hotline (213) 463-2824

about standard business prac-
tices.”
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By Jeff Silberman

e've done this interview

s0 many times,” Ron

Mael solemnly states.

“Everytime we switched
to a new label, we'd be asked what
we expected. 1 know it sounds
ridiculous, but there's nothing
else we'd rather be doing. We like
it, so anything good that happens
to this new record makes it bet-
ter, but, regardless, we’ll just
keep doing the same thing.”

Ron Mael can be excused for
his less-than-lofty goals. He and
brother Russell are the nucleus of
Sparks, whose eheckered career
has taken them through six dif-
ferent domestic record eompanies
over an 1l-album career—so far.
In that time, they've achieved
considerable status in Europe
particularly France—but litue
more than cult status outside of
their native Los Angeles.

Despite their new-found local
success {thanks to KROQ's near
saturation airplay of their past
two albums), the Maels were
never considered an LA, band,
nor did they consider themselves
a part of the local scene. "We're
strangers wherever we go.” Ron
laments.

The feeling certainly has ex-
tended to their label affilia-
tions—the Maels have accrued a
lot of wisdom from their label
relationships, and they offer some
of the more historic advice from
their former employers:

“We have (o put
hold.”

"1 personally like you. How-
ever, in the present scheme of
things, vou do not fit in. Feel.free
in the near or far future to send us

vou on

any new material. Lovingly...”"

“This record doesn’t fit in
with our policies, but 1 hope this
does it for you guys.”

“ls this tape supposed (o
sound this way? Maybe | haven't
golten an KQ'd copy.”

I have a friend who has all of
vour albums,™

“There’s some really good
bits in this song, but you really
need to develop it more.”

“"Where did you gel
suit?”

Despite these pearls of inspi-
ration, things might finally be
looking up for Sparks. "It's the
first time in five or six vears that
we had a real concentrated effort
in the States,” Ron Mael declares,
“with a new album, a new band
we're real happy with, and a rec-
ord company (Atlantic) that's
supporting it."”

The band has set out on a
25-city tour, playing the new
music  club  circuit, including
dates in the South and Southwest
where they've never played be-
fore. 1t seems that the American
new wave audience has finally
developed a taste for Sparks,
"We've bheen doing this for a
while,” Ron says. -"The times

‘We Go At
This Like A
Total Lark,
The More Ex-
treme We
Make Things,
The Better Off
We Are.’

have caught up to us. We do play
better than we used to, but those
are just trappings. There's been a
change in the atmosphere: things
have really changed here since we
played in 76. At that time, no one
knew what to make of us, because
we didn’t fit into what categories
were going on. We were based out

that

BAY MUSIC

Discount Music Store
Serving Santa Monica and West L.A.
YAMAHA, OVATION, TAKAMINE,
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® We Buy, Sell & Trade Used Instruments
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1321 Santa Monica Mall, Santa Monica, Ca. 90401

(2 1 3) 393-4500 (free parking in rear) (2 1 3) 394- 1 008

18 MUSIC CONNECTION

of England for three vears, and
spent Len months in Paris, which
is enough to completely ruin any-
body to a certain point. We came
here naively thinking that what
we were going to do would have
the same effect as it had in En-
gland. 1C didn’t. but in that five-
vear period. o lot has happened,
and people know what to make of
a certain kind of thinking. ™

A “certain kind of thinking™
runs through the lvrical terrain of
their newest LP, Angst in My
Pants. IUs reaffirming to know
that in these times of turbulence
and political strife, there is at
least one band Lhat's willing to at-

XE

Russell and Hon Muael_the nucleus of Sparks. scoring with their sicth lahel,

tack the real issues. For instance,
their songs about machisma, he-
donism and untimely erections
are all potential Phl) theses.
“"When | write a song, it be-
comes a true incident,”” Ron says.
“Obviously youre affected by
something, but | don’t know ex-
actly what it is. I'm not being af-
tected by the same thing that af-
fects other people. | always read
these interviews where people
say, '] saw this man on a street
give a little girl an apple, and it in-
spired me to write this song.’
That never happens to me: | wish
it did because it sounds so easy.
"I live in my own fantasy

Cat Cohen Studio

A Complete Music School For Today's Career-Oriented

Musician,

Singer

And Songwriter

SUMMER CLASSES begin June 28

music theory
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melody writing

song and demo evaluation
arranging and production
voice for stage and studio
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guitar accompaniment

the creative process

PRIVATE INSTRUCTION—keyhoards, vocal coaching, guitar

For information and enrollment: (2 13) 935'6 1 94
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‘The Fact That
We’re Doing
Our 11th LP &
We’re Still Un-
known To 99
Percent Of
America Is En-
couraging.’

world where everyvthing is kind of
cartoony.”” Ron continues. "There
are so many things | think are
funny that nobody else thinks are
funny. vervthing is animated in
some way, such as haviug a really
pompous musical song like "Nico-
tina” with real frivolous lvrics.
That song wauld have been
Wagnerian if the lyrics weren’t
about a cigarette that meets an

RECORDS, FILM, T.V.
AND COMMERCIALS
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unhappy end.

*'I'o me. to keep the whole
thing interesting is to write
things that nobody else writes
about —things like “"Moustache™
{*100 hairs make the man™)or "'l
Predict.” about one of those Na-
tional Enquirer prognosticators.”

Of all the songs on Angst.
Ron takes great pride in “Mickey
Mouse' above all else. 'l love
Disnevland; 1'd love (o live
there.”” he savs. “The Electrical
Parade on Main Street is a reli-
gious experience. livervone
writes about those characters so
cvnically. | tried to do something
about Mickev Mouse which isn’t
a ho-ho-ho situation, just really
liking him and not feeling supe-
rior by having anything snide in
it. [t's a real caring thing; the
tears are coming Lo my eyes.”

The chances for Sparks to
finally receive the deserved
recognition in the States are bet-
ter than ever. ""They've told us
it’s really selling well, and that
we're getting played on stations
that never plaved us before.”
Russell notes. “We just say,
‘Sure...” We don't believe any-
thing now. Thev've been good to
us here and we're really encour-
aged. but we're so skeptical about
everything that thev probably
think we're a little strange.”

There's a reason why Sparks
doesn’t get Loo involved with the
business aspect of their career.

“Once vou start doing that.
vou've had it as far as spiril
goes. Ron concludes. "We go al
this like a total lark; the more ex-
treme we make Lthings, the better
off we are. If we start focusing on
something that will sell. people
wouldn’t like us and we'd get de-
pressed because vou can’t control
the wav millions of people feel
about vou. It may sound like Dale
Carnegie, butl vou just got to be

excited about vourself, and
whatever happens. happens.”
“We're doing something

right despite the fact that we
haven't sold three billion
records,”” Russell adds. ““The tact
that we're doing our 11th album
and that we're still unknown to 99
percent of America is encourag-
ing to us. We hope that this one
will change things. but if it
doesn’t. there still might be 11
more albums. Something’s hap-
pening just by the fact that we've
been allowed to make 11 albums.
Verv few bands can make so
many and still be unknown. It's a
dubious honor, but there's some-
thing there that says there are
people around who respect what
we're doing and want to push it.
It's the wunderdog syvndrome.
Whenever things seem to be real-
Iv down, a label like Atlantic will
come along and sign vou. Things
like that reinforce to us that what
we're doing is right. Somehow, it
all seems logical.”

DO IT AT DALTON RECORDERS
Hit Music
Deserves Hit Sound

ot 453
e :

SPHERE BOARD ® AMPEX 1200 w/INTELOCATOR
AMPEX ATR-102 ® 6 TYPES OF ECHO incl.. LIVE CHAMBERS
LEXICON 224 @ OUR FAMOUS 10 KEYBOARDS INCLUDING
SUPERB 9-FOOT GRAND ® FREE USE OF DUBBING SUITE
COMPLETE OUTBOARDS ® MUCH, MUCH MORE

Regular Rate $175/hr.
Now Thru June 15th $52/hr. (10-Hour BLocks)
$47/hr. (20-Hour Blocks)—Hourly Rate $62

Newly expanded, automated, complete Dolby A.
Urei Time-Aligns, JBL's, Auratones

Call (213) 450-2288

24 Hrs.

lease Leave Message
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ASF Contest

Continued from cover

company before Columbia. 1 had
a friend there who's vice-presi-
dent. | took him the deal, and 1
never even gol a return phone
call. [t was like I dropped my idea
down a dark hole.”

A lawyer friend then took the
idea to Myron Roth. Columbia's
West Coast vice-president and
general manager. who liked the
idea and decided to get the label
involved.

Danz had no ready explana-
tion for the small number of par-
Licipants thus far. "' hope they re
all in the studio doing their re-
cording for it,” he said.

Contestants must be able to
enter into a contract, and must
not be under contract to any
other record company. Acts must
submit between five and 12
songs, or from 15 to 60 minutes of
performing time, on a cassette
(material submitted on reel-to-reel
will be transferred to cassette hy
the ASF for a $3 fee). The entry
fee is $49.85.

Entry forms, obtainable
through the ASF (P.0O. Box 626,
6253 Hollvwood Blvd., Suite 319,
Hollywood. Ca. 90028, or call
213-464-8193 or 800-252-2252 in
California or 800-421-4212 else-
where) or al many Music Plus
stores, contain the five-page Co-
lumbia contract. It contains pro-

“For ull Kock ‘n' Roll Sur-
vivors, the Platinum Rain-
here is the set list for the
greatest concert vou'll ever
perform. This book is for
the next warve of creative
artists, a virtual road map.
street. avenue, and allev.”
Marty McCann
Clinician Field FEngineer
Peavey Electronics Corp

“One of the most insight-
ful and accurate hooks
ever written on the music
husiness. "
Irving Azolf
Frontline Management
lLos Angeles, Ca. |

|
A A

Swordsman Press

15445 Ventura Blvd., #10
Box 5973
Sherman Oaks, Ca. 91413
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The application for the ASF Artists
Search-—a Columbia Records contract.

During the initial contract
period. the act will receive a royal-
Ly of 12 percent of net U.S. sales.
and somewhat less outside (he
U.S.;

\ll publishing on songs re-
corded during the contract will he
assigned to a CBS publishing af-

thea
Artnt and make 3 ,
2,02, Withuut Taniing the generalite ot the 1

—CBS “shall be solely re-
sponsible lor selecting and engag-
ing the producer(s)

—Royalties will bhe paid
amounting to 10 cents per piano
copy. and 10 percent of the retail
price of any folio containing the
contracted songs.

In addition, the worry most
record labels have about blank
lape compelition appears in the
contract, as CBS Records forhids
the artist to allow a blank tape or
recording equipment manufac-
Lurer o use individual or group
likenesses in any manner con-
nected with advertising or sales.

Judging will take place on
seven levels, including video and
live performance for the finalists,
Industry professionals will be in-
volved in all phases of judging
and, as with the American Song
Festival's songwriting contest,
judges can later contact any art-
ist whose material or performance
intrigued them.

Since the contest is based on
performance, the material submit-
ted does not have Lo be original,
and, according (o Danz. the bot-
tom line is marketability.

"“Columbia is looking for
somebodv to sell records,” he
said. “If thev find another Steve
Martin, or a classical tenor. or a
country singer, they'll take it.
There's a lot of room for different
kinds of talent here. It all comes

filiate (currently CBS Songs); down to what's on that tape.”

THE PLATINUM RAINSOW
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:naco and James Riordan

LearntoFly

THE CHAPMAN STICK TOUCHBOARD *

In the evolution of stringed instruments, The Stick is a
primary advance in design and playing technique.

Its innovation lies in the fundamentally new method in
which the fingers and hands play upon the strings. A piano
technique is brought to the guitar family with each hand
playing independently, sketching the shapes of lines and
chords. Both hands play simultaneously, structuring or-
chestral ideas, as on piano.

For the first time, strings and electricity are brought
into their most effective interplay. Musical expression is as
close to the mind as the touch of a finger.

LMy

For intormation and a brochure call or write Emmett Chapman at: Stick En-
terprises, Inc. #8320 Yucca Trail @ Los Angeles, CA 90046 ® 213/656-6878
Dealer inquiries welcome

Also available from Stick Enterprises: Patch of ShadesTM

etfect. Free
Hands

lesson book, round wound bass strings. T-shirts, discography.
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9:30 P.M.

Cn June 6th at 9:30 P.M. MusiCable® will premiere.
MusiCable® is a service that showcases new musical
compositions by undiscovered artists and songwriters. The
program features back-to-back demos of pre-screened
material in an effort to expose new talent to the recording
community. The service features one song per artist to
allow the largest possible volume in a one hour program.
We invite the industry to Video Tape the program, (strictly
on a non-commercial basis, for review purposes only) so
that others in your respective organizations may evaluate
the material. Since our purpose is to contact the producers,
labels and publishers with a large amount of new musical
material, the show features computer generated graphics
that display the lyrics to the songs. MusiCable® is
underwritten by commercial sponsors in the recording and
music industries.

MusiCable®

A SERVICE OF:

TOkQ TAKE TWO PRODUCTIONS
421 NORTH TUSTIN AVENUE
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PUBLISHERS

ARTISTS
MANAGERS

AN IDEA WHOSE TIME HAS COME ...
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Fender Fights
Problems With

Joint Ventures
And Re-issues

by Jeff Janning

ender Guitars,
a division of
CBS Musical
Instruments,
is fighting a loss
of sales and pres-
tige with two steps
forward and one step
back in regard to
marketing, the up-
dating of production
assembly facilities and manufac-
turing new instruments, New
marketing strategies include
tightening the reins on domestic
Fender dealers and engaging in a
Joint venture to assemble Fender
guitars in Japan for the Japanese
market, This will allow Fender to
compete in that country, and will
case Lhe company’s current dilem-
ma by producing cost-cffective
guitars for first-time Japanese
buyers. The firm is also updating
many of the cu. rent forms of
assembly in its Fullerton, Califor-
nia plant to allow more uniform
product quality without any cost
increase to the consumer,

The step backward is a return
to the classic instruments which
made the Fender name a legend.
Models currently being manufae-
tured include the Telecaster, the
H7 and 62 Stratocaster and
Precision Bass, and the 62 Jazz
Bass,

Fender President Bill Shultz
stresses the fact that many of the
same designers and production
workers from the '50s and '60s
are still part of the on-the-line
team, and are plaving active roles
in re-creating exact duplicates of
the six instruments, down to the
shape of the knobs, the color of
the lacquer finish, and even the
type of wax used to dip the pick-
ups, The old leather-trimmed
tweed case will also be available.

l__

though the instrument will no
longer rattle around in the case
like it did in the original. There is
also a new line ot small amps
available. They're aimed at the
studio and small club musician.
The amps (produced under the
watchful eve of Paul Rivera) offer

hottom (the top) of the guitar and
did the same with the tuning
heads...My surf sound comes
from a combination of several
things, including a heavy pick
and heavy gauge strings which
give a lot of bite. [ots of people
tried all kinds of special devices
to get my sound. but | do it with
stock equipment.”

Steve Cropper talked about
his favorite Telecaster (it was
stolen from his ear in San Bernar-
dino during a gig). "It had the
best action of any Tele | ever
played; if vou put a finger on the
headstock vou could pull the
strings right down to the frets.”
In looking over the re-issued Tele-

Top: Surf guitarist Dick Dale, Dave Mason, Joff Janning. and Fender's Dan
Smith checking out the reissued instruments in the manufacturing stage: lofi:
the 62 Jazz Bass: Above: The new Fender Tube amplifiors

the same clean Fender sound and
can be switched to the currently
popular overdriven sustain
sound. Ir addition, they offer a
line-level output for recording,
and Electro-voice speakers.

The announcements came
during a luncheon sponsored by
Fender. Artists in attendance in-
cluded surf guitar great Dick
Dale, who told how he came to
own a golden Strat custom-made
by Leo Fender. I play left-hand-
ed, but on a regular guitar turned
upside down.’" he explains, “The
knobs always got in my way, so |
took the knobs off, but the shaft
of the controls tore up my hand.
So Leo put the controls on the

aster, Cropper noticed two dif-
ferences from the original—the
brass bridge and the screw to
hold down the I£ and B strings on
the guitar head, Dave Mason dis-
cussed his new album for Al
Coury’s Network label. He's cur-
rently mixing at Sunset Sound.
and said. "1 haven't recorded
there in 13 years. since Alone To-
gether. 1U's also the first time I've
played electric in quite awhile.”
Another luminary present to
check out the new Fender product
was Don Wilson of the legendary,
Fender-propelled Ventures. just
off release of a new double album
of the group’s greatest hits on
their own Tridex label.

songs.

Drummer—*“Powerhouse”
All musicians to bring own
but other original material will not be considered.

rock style, but must have teel for other styles as well.
equipment to audition. All players will have room to create,

MUSICIANS WANTED TO FORM NEW BACK-UP BAND

AUDITIONS WILL BE HELD 1-8 P.M. JUNE 5 and 6, LONDON STAR STUDIOS, 10928 Magnolia Blvd., No.
Hollywood. BY APPT. ONLY. For appt./further info call Steve (after 5) (213) 793-2254. Demo tape of original
material will be played at auditions. Rock/Lead Guitarist/Vocalist/Songwriter with original material, rehearsal
hall, PA and transportation seeks:
Back-up Guitarist/'Vocalist—To sin
knowledge of chords a must.
Bassist/Vocalist—To sing high backing vocals and play rock/funk rhythm with strong rock feel.
Synthesist/Keyboardist—Imaginative, into ettects. Needed to phrase, till in and accentuate parts ot all

g high backing vocals and play rock and pop/rock rhythm. Thorough

fudlers
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On The Air
TV& FILM

Urgh! A Music
War: Uneven
Performances

by Jeff Silberman

fter several previews and
A false-start openings,

Urgh! A Music War final-
lv opened in L..A.-area theaters on
May 7. The film tries to be a com-
prehensive glossary of new wave
bands. but the unevenness of the
performers and the sheer length
of the film make it hard to enjoy
fully. Even so, there are a few ex-
cellent performances. and the film
does give a freeze-frame portrayal
of some of 1..A.’s best bands when
the film was shot in the summer
of 1980.

Some 28 new wave hands per-
form one song each (except for the
Police, who open and close the
film), and the performances were
filmed in various locations around
the world. In August, 1980, two
nights” worth of shows were shot
at the Santa Monica Civic, and an
extra show was quickly booked
and shot at the Whisky.

The main problem with the
film is that there is a wide dispari-
ty in quality, not only between
bands, but in the sound quality as
well. Usually, the most visually
magnetic acts come off the best.
The Cramps simply steal the
show, as singer Lux Interior does
some wonderfully gruesome
things with the microphone. Iron-
ically, their entire set was more
tedious, which tells you some-
thing about the miracle of film-
making. Other strong perform-
ances were put on by XTC, Gang
of Four, Pere Ubu and Klaus
Nomi.

There were six local acts fea-
tured. with mixed resclts. Wall of
Voodoo's *Back In Flesh™ is OK,
helped by Stan Ridgeway s lacon-
ic stage presence, but hampered
by some distanced camerawork.
The Surf Punks’ wild stage show,
featuring a lifeguard mooning the
audience, a guitar made out of a
skateboard, and some guy pulling
a girl's breast out of her bikini
top, does a fair job of masking a
pretty lame song. Oingo Boingo
performs efficiently, and Danny
Elfman looks like a maniac in
*Ain’t This The Life."” The non-
musical highlight of the film
comes with a shot of the late Dar-
by Crash, looking up at the band
with obvious distain. The
Go-Go's’ “We Got The Beat™
shows how much the band has

progressed since that perform-
ance—which is plenty. Charlotte
Caffev blows the lead break. and
RBelinda Carlisle is mucho heftier.
You'd never guess that this band
would hit the top of the charts
two years later.

X' firepower is robbed by a
lousy sound. though Exene's
mysterious presence is spotlight-
ed. About the only local band
whose performance accurately
represents its sound and visual
presence is the Alleycats. “"Noth-
ing Means Anything Anymore”
perfectly showcases the band as a
subtle yet powerfully effective
rock group.

It's highly likely that Urgh!
will find a happier home on the
midnight movie circuit, for it is
far too long and diverse to score
with a mainstream audience, de-
spite the fact that five acts are
nationally popular (the Police,
Devo, Gary Numan, Joan Jett
and the Go-Go’s). The only mys-
tery to the film is why it deserves
an R rating.

MCA AND HANDLEMAN
are using cable television in Kan-
sas City to promote a country
campaign which features four cur-
rent releases—'""Bobby Sue,” The
Oak Ridge Boys: "Tanya Live,”
Tanya Tucker: “Busted,” John
Conlee: and "lListen To The Ra-
dio,” Don Williams—as well as
four catalog L.Ps. The TV cam-
paign will include a merchandis
ing contest with Haldeman sales
representatives to develop maxi-
mum exposure in all stores.

IN CASE YOU'RE confused
by the batch of syndicated rock
‘n" roll TV specials, your confu-
sion will be resolved for one set of
them, anyway. The Roots of Rock
‘n" Roll has now become Rock "n’
Roll: The First 25 Years. Original-
ly it was divided into four-year
segments. Now it will be re-orga-
nized around themes. Hosts will
be Pat Boone for the birth of rock
‘'n’ roll, The Captain and Tennille
for the geography of rock,
Michael McDonald for the
groups, Tina Turner on the wo-
men, Smokey Robinson on idols,
and Alice Cooper on the theatrics.

ONE OF THE THINGS
George Harrison accomplished
when he arrived in Hollywood for
film meetings recently was the
rescue of a British ganster film,
The Long Good Friday. The film
was slated for an early death on
TV. but Harrision and some of
the cast members bought the pic-
ture, and it is now released in the
U.S. as part of Filmways' deal
with Handmade Productions,
Harrison's company.

Quarterflash in a performance taped for MTV

All listings are Pacific Time Zone and
are smubject to change without notice.

THURSDAY, MAY 27

H8:00 P.M., COMMUNICOM, CH.
33: THE JAMES LOVING SHOW:
This George Duke Special will
feature guests Stanley Clarke
and Lynn Davis.

FRIDAY, MAY 28

H8:.00 P.M.,, LONG BEACH TM
CABLEVISION, CH. 12: THE
JAMES LOVING SHOW: Guests
wil include Wilie Bobo and
Gino Vannelli.

@MIDNIGHT, CH. 7: FRIDAYS:
Chubby Checker will appear as
the musical guest

SATURDAY, MAY 29

W 5:00 P.M., CH. 13: SOLID GOLD
GUESTS: Co-hosts The Right-
eous Brothers will welcome The
Human League, Charlene, Fred
Travelina, Conway Twitty, Bobby
Womack, Paul McCartney and
Sievie Wonder (tape), and
Sheena Easton.

SUNDAY, MAY 30

W 6:00 P.M., CH. 9: AROUND THE
WORLD IN ’82: Glen Campbell
will be joined by guests in-
cluding Jerry Lee Lewis in a
musical tour of the 1982
World's Fair. The show will in-
clude thousands of U.S. and in-
ternational pertormers.

W9:00 P.M., CH. 5: MUSIC MAK-
ERS IN CONCERT: Swedish
musical group Abba will per-
form songs including *'Fernan-
do.” “Dancing Queen® and
“Waterloo.”

SATURDAY, JUNE §

W2:30 P.M., CH. 4: AT ONE WITH
GRAHAM NASH: A profile of the
former member of Crosby,
Stills, Nash & Young.

W5:00 P.M., CH. 13: SOLID GOLD
GUESTS: Guest Host Scott Baio
will welcome War, Stevie Nicks
(tape), Peter Noone, Alabama,
Jean-Luc Ponty, and John
Cougar

B7:00 P.M_, CH. 28: CHECKING
IT OUT: Salsa musicians Willie
Colon and Roben Biades will
perform

W10:30 P.M.,, CH. 28: ROCK
GOES TO COLLEGE: The Cars |
will perform songs including |
“Just What | Needed,” “Good |
Times Roll.”* and “i'm In Touch
With Your World"

BMIDNIGHT, CH. 5: SUMMER
CONCERTS: The debut show of
this new series will feature
Journey.

H1:30 A M., CH. 5: THE ROCK
SHOW: The Cars, J. Geils Band,
Hall & Oates, Kim Carnes and
David Bowie will be featured.

Janis lan

W2:00 AM.. CH. 5: THE ROCK
SHOW: Suzi Quatio, Robbie Du-
Pree, The Vapors, Janis lan,
Queen, and Devo will appear.

[ MTV [ The follawing MTV listings air
at 9:00 p m, Pacitic Time Zone

SATURDAY, MAY 22

B QUARTERFLASH: Premier
concert from Tulsa, Oklahoma
filmed in March. 1982
SATURDAY, JUNE 5
BGREG KIHN: Concert at the
Country Club in L.A. in August
1981. Songs include ‘'Breakup
Song" and “Valerie.”
SUNDAY, JUNE 6
WJOURNEY: This show in the
“Profiles of Rock’ series intes-
views members of Journey on-
location and includes perfot-
mance footage.

MAY 27—-JUNE 9
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Studio Splices

by Jeff Janning

SPINDLETOP RECORD-
ING STUDIOS, Hollywood: Pro-
ducer John Madara is currently in
working on the soundtrack and
soundtrack LLP for a new animat-
ed film by Ralph Bakshi called
Hey Good Lookin'. The LP is
scheduled to be released on War-
ner Brothers Records. Steve
Sykes is engineering the project
with assistance from Steve
Thume.

PRIME TRACK, L.A.:
Studio owner Danny Tarsha tells
MC., ""We recently had two metal
bands in recording. Sarge cut two
sides and Ratt laid down one
track for a compilation album. |
mixed the tracks and shared engi-
neering duties with Mark Lud-
mere.”" Previous clients at the
studio include Orleans, P.C.
Buckingham, Glen Campbell,

Gary Muledear and Steve Gillette.

HIT CITY WEST, LL.A.: Ja-
son Bell, one of the studio's
owners and engineers, tells MC,
*We just installed a Soundcraft
2400 Console. It gives us tremen-
dous flexibility that we did not
have with our other board. We've
had three RS acts in recor-
ding—Wall of Voodoo, Tom Rob-
inson and Suburban Lawns.
Richard Mazda produced the
tracks on all three of them with
Robert Battaglia handling the en-
gineering. Vernon Burch recently
completed his self-produced 1.P,
Plaving Hard to Get. for Spector
Records. We also had Worm in
with Gilenn Feitt engineering and
coproducing for Public Records.
Mickey Stevenson was in working
on masters, and I engineered and
produced an album on a group
called Cheetah."”

HIT MAN RECORDING,
I..A.: Owner Jerry Wallace tells
MC. "*We just set up equipment
for cassette tape duplication and
we're giving great prices and ser-
vice. Producer Randy Johnson
was in doing a remake of the old
Jimmy Gilmore and the Fireballs
hit, “"Sugar Shack.” Atomic Art-
ist Records group Swamp Dog is
tracking a new L.P with producer
Jerry Williams. The Flight Band
is in tracking four sides.”

DINKUM RECORDING
SERVICE's Jo Hansch tells MC,
I mastered the new Frank Zappa
album, Ship to Late to Save a
Drowning Witch, an LP which in-
cludes his currently hot single,
“Valley Girl." [ also mastered
John Schneider's new album for
Scotti  Brothers Records, The
Rads’ single, and Petula Clark's
“Natural Love."”
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photo by Debbie Leavitt

JOHN NOVELLO, who tours
with Donna Summer as her key-
boardist, is A Taste Of Honey's
musical director/arranger/key-
boardist, and has performed with
Larry Coryell, Howard Roberts,
Ritchie Cole, Eloise, Hubert and
Ronnie lLaws, is currently don-
ning vet another hat. He is the
producer of a song he wrote called
“Video Games,” which was re-
corded at Perspective Sound in
Sun Valley, Ca. and mixed at Mad
Hatter Studios in I..A. Ron Moss
is the executive producer, and
Barry Ober engineered the pro-
ject. It was done for Nots Produc-
tions, and they are currently la-
bel-shopping. Novello told MC of
a rather ambitious project con-
cerning a project he is pursuing
on both film and record: ""This
concept is called ‘Journey To
Source,” and it involves instru-
mental music performed by a
group I've put together com-
prised of guitarist Mike Miller of
the Gino Vanelli Band, Mike Jo-
chum, drummer for Kittyhawk.
Eric Marientha on reeds and

flute, Steve Marston on bass, and
myself on keyboards. It is based

on the idea of raising the level of
awareness. Some of the titles are
‘On The Other Side’ and 'Sereni-
tv." The material is a soundtrack
for the film project of the same
name. Musically, the concept
leans toward jazz fusion, with a
bit of rock thrown in for good
measure.”” Novello is looking for-
ward to airing the material on
stage in the coming months, so
vou might keep a sharp eyve out
for the group, as |'m sure they
will be worth seeing.

OCEAN WAY RECORD-
ING, Hollywood: Dionne War-
wick, Brenda Russell, Michael
Jackson, Stevie Wonder. Michael

with Graham.

John Nou;IIo
McDonald,

Kenny
Christopher Cross and Peggy Lip-
ton all came in to lay down back-
ground vocals on the new Donna
Summer album, which is being
produced by Quincy Jones for

L.oggins,

Geffen Records. Donna's last
album was shelved by label head
David Geffen. Kenny Loggins is
also working on his new album, as
is Elektra Records artist Josie
Cotton, whose record “Johnny
Are You Queer?” caused a stir.

Shoes at Chicago Recording Center producing their next LP for Elektra

SYNCROSOUND, Boston:
The Cars’ lead guitarist, Elliot
Easton, is producing Columbia
Records act Jules & The Polar
Bears. This studio trek has Jules
Shear (who is Bearless) recording
with the help of lLarry Carter
(Romeo Void's drummer) and ex-
Chartbuster Leroy Radcliffe.

THE AUTOMATT, San
Francisco: Carlos Santana is
working on a new Columbia al-
bum with both Bill Graham and
Bill Szymczyk producing dif-
ferent tracks on the album. En-
gineer Jim Gaines and assistant
Maureen Droney are working

Diana Blair

DIANA BLAIR talked to
MC about her newly recorded
song, which she wrote, sang and
mixed. “The tune is titled ‘What
Am I Gonna Do With You," and
was produced by Ray Ruff at
Heritage Studios in LL.A. I'm cur-
rently label-shopping the record,
and it is receiving evening airplay
on KLLAC radio. I also completed
work on three more songs at Dave
Pearlman’s studio. Garland
Frady helped out by lending his
vocal to one of the cuts.”

THE CHICAGO RECORD-
ING COMPANY, Chicago: Elek-
tra artists Shoes are mixing their
third album, Animation, in CRC’s
studio D with engineer Hank
Neuberger. Local Chicago group
[.aMans is recording a track for
an MCA compilation LP titled
U.S. Metal, Volume 2. Tom Han-
son is producing the track. Ron
Bloom is producing a single on
artist Skip Haynes for KVH Rec-
ords. Steve Kusciel is at the
boards. Studio A has radio per-
sonality Steve Dahl in taping in-
stallments of his nationally syndi-
cated FM radin show, wkich is
aired on Sundays. The show is
called Steve Dahl Supper Club
and is taped with a live studio au-
dience. Tom Hanson coordinates
the engineering for the tapings.
The score for Rocky Il which
was written by Jim Peterik and
Frank Sullivan, is being recorded
by a CBS group called Survivor.
Phil Bonnano is engineering.

DALE & BETTY LOU TED-
ESCO of Dale Tedesco Music re-
cently finished demo sessions at
Your Recording Studio in Van
Nuys, Ca. Dale tells MC., “We
tracked seven songs, written by
Adryan Russ, Dennis and Wendy
Poore, Billy Chandler, lLaurie
Rimland and David Kaminer{who
also contributed arrangements
and played keyboards). The other
musicians included Brian Miller
on drums and Chuck Yamek on
guitar, with vocals by Marc Tru-
iillo and Carol Palmer.”
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Video Update

by Jeff Janning

CHEAP TRICK recently
taped a video interview for NBC
TV's show Entertainment To-
night at The Chicago Recording
Company in Chicago. The inter-
view focused on their new Epic al-
bum, One On One.

MICHAEIL NESMITH's
video Elephant Parts was award-
ed the Silver Venus Award for
Best Television Production at the
Houston International Film Fes-
tival. Elephant Parts is distri-
buted through Pioneer Laser Art-
ists Disc release and Pacific Arts
Video Records in the Beta and
VHS formats.

ROBIN MODIANO. who
handles video and dance club pro-
mos for IRS Records, tells MC,
“The Go-Go's' ‘We Got The Beat’
is now in MTV's heaviest rotation
slot, and they have an hour-and—
15-minute special which will air
on HBO from July I5th to the
end of August. They also have a
video of ‘Automatic,” which is big
in England. The Fleshtones, also
on IRS, have two videos avail-
able. One is ‘Roman Gods' and
the other is 'R.I.G.H.T.S.," cur-
rently being played on MTV.”

The videos were directed by Mick
Haggarty and O.D. Taylor.

DAVID RUBINSTEIN.
video producer for The Profes-
sionals Group, Inc., tells MC,
“"We've created a new video pro-
motional show entitled Sound In-
vestment designed to inform the
music industry of quality un-
signed bands. Each week, eight
bands will be qualified, video-
taped on state-of-the-art equip-
ment and broadcast on a local TV
station. Ads will appear in Bill-
board, R&B. and Cashbox. In ad-
dition, over 1,500 music execu-
tives will be personally contacted
as to date and air time of the
showcase.”

THE VIDEO accompanying
the current Paul McCartney and
Stevie Wonder single, ‘‘Ebony
And lIvory.” shows the two of
them seemingly sitting together
on a piano bench. In reality, the
two performers were not together
when the video was shot, and
what you're seeing on the tape is
a bit of high tech video with two

separate tapes spliced together.
One was shot in
England and the
other here in

the U.S.

The Fleshtones

-
% )
-

¥

Rick Trader, David Davis, Smokev Robinson and Nancy Leiviska Wild

SMOKEY ROBINSON com-
pleted taping for his new Motown
album, Yes. It's You Lady at
L.A.’s Roxy in April. Songs taped
are “Tell Me Tomorrow"” and
*0Old Fashioned Love.” The first
song features Smokey performing
with his band and has a dream se-
quence where a cocktail waitress
(played by dancer/actress Diane
Day) becomes infatuated with
Smokey and forgets she is in a
elub. The second video is very
lively, offering the viewer an
upbeat party atmosphere com-
plete with balloons. The shoot
was attended by members of
Smokey’s family. Nancy Leivis-
ka-Wild, director of Motown
video, produced bhoth shoots and
codirected with Ric Trader of
Schulman Video.

JAM'N ON THE TUBE is a
new weekly television show avail-
able for barter. The show runs 30
minutes, is aimed at teens and
yvoung adults, and features R&B
video music promos, with clips
from the '50s and '60s, interviews
ard a top ten countdown of the
soul charts. Calvin Van P, who is
executive director of the Com-
munity Television Association
and minority relations director of
WHRO-TV in Norfolk, Va.. was
enlisted by Bronze Star Video
Productions to host Jamm On
The Tube. In the past, Calvin has
hosted shows like The Gig. and
produced, among others, Get
Down With People.

MARK SHAPIRO of Pyra-
mid Video produced. directed and
wrote a ten-minute film piece tit-
led Killer Toasters. Mark tells
MC. 1 hope to sell the piece to
HBO or other cable markets. Har-
lan Lansky did the soundtrack
and Michael Simmons was cam-
eraman on the shoot. which was
done on 16mm film. The theme of
the shoot is how humans got the
first toasters from outer space.

VIDEO GEMS. a Los Ange-
les-based home video duplicator
and distributor, is releasing
several features on videocas-
settes. They are War In The Sky,
a two-part documentary on World
War Il with music by Jimmy
Haskell and narration by Peter
Lawford; Pinchdliffe Grand Prix,
giving a new angle on auto racing,
as the scenes are shot using tiny
dolls; Closeup, with magician
Ralph "'Sirocco™ Arbitelle show-
ing the home viewer how to per-
form three magic tricks;.Japanese
Connection and Shaolin Traitor,
both martial arts adventure films;
The Crawling Hand, a sci-fi hor-
ror flick: Blade, Thunderbolt, and
Memphis Belle. All videos will be
available in VHS and Beta for-
mats,

HOYT AXTON. who fre-
quently performs in L.A. and
whose songs have hit the charts
many times, is currently involved
in acting. He is playing a starring
role in Heart Like A Wheel The
cast is headed by Bonnie Bedelia.
It will be shot on locations in
Olympia, Wash., and throughout
Southern California. Charles Ro-
van is producing, with Jonathan
Kaplan directing. The screenplay
was written by Kaplan and Ken
Friedman.

SOUND MASTERS' Barba-
ra Ingoldsby tells MC, "We had a
rock group called Galleon in
shooting an in-house piece titled
“State Ot The Art.”” It was pro-
duced by Kevin Kelly and direct-
ed by Brian Ingoldsby. Producer
Larry Michaels shot a piece for
Gerber Music. The design was by
Barbara Benson and was bril-
liantly done. The piece was called
The Attic. Artist Lacy (Gordon
was in shooting a piece called
What Cha' Gonna' Do For Me
with producer Padro Dupree, who
also choreographed the piece.

Brian Ingoldsby directed.
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CREATIVE SPACE AND FOSTEX
THE PERFECT SONGWRITING TEAM

e ——r

Tomorrow’s hits are being created today at
Creative Space. Functional, flexible recording
suites featuring Fostex Personal Multitrack
equipment. Everything is specifically designed
for songwriters and producers. So, whether
you’re just starting out or are already establish-
ed, come to Creative Space for any or all of your
music pre-production needs.

$12.50/hr.—by appointment only (213) 384-3704

Troubadour—fri., Mav 28
Whisky—Wed., June 2

““Come & Taste
The Energy”’

A Goodman Artist
Production
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Songmine

bv John Braheny _ f

~ Getting Started |

ne of the most frequent problems faced by writers/
O artists is where to start in approaching the indus-

try. Do you approach record companies, producers
or publishers first? The simplest answer is, “all of the above.” It’s
so tough to get anything going that it's a mistake to leave any
avenue untried. To be a little more specific. though, let's examine
the options. Don’t bother going to record companies unless you feel
vou realistically have two hit singles, a unique and identifiable
sound and style, and a love of performing. If you have that plusa |
well-produced studio tape and the best performance possible, you
should approach record company A&R departments first. The most
effective method is with the aid of an attorney or manager, though
that’s not absolutely necessary.

Another avenue is the independent production deal. This may
be the way vou get a great tape for the record companies. It may
also be one of the most effective ways to get through the doors at
the labels assuming the producer is known to them and is willing to
do the shopping. In most cases, if you make the production deal
with a recording studio and an engineer/producer associated with
the studio doesn’t have a track record, he or she may not be willing
to shop the tape or be responsible for negotiating the record deal. |
Make sure, before you get involved, just what you can expect them ‘

to do. A lot of recording studios these days have unused studio time
they'd like to put to work by doing some ‘in house’ production deals.
It can be a good way to go if it's set up to let you out of the deal in |
six months or so after completion of masters if they haven't gotten 1
vou a record deal. The basic difference between an independent pro-
duction deal and a record contract is that in the former, you're
signed to the production company and they're responsible for |
negotiating with and delivering the product to the label. If the label
drops you or goes out of business, you're still signed to the produc- ‘
tion company. If the label isn't happv with the production company,
they can't just get another producer as they could if you were
signed directly to the label. They have to do it through the produc-
tion company. Royalties go from the label to the production com-
pany. then to you. Most production companies will want at least
half of your publishing (one quarter of the total royalties) on, at |
least, all the songs they record. Since theyre usually fronting the y
recording cost out of their pocket, they want to hedge their invest-
ment. This can be a good situation if you feel that it's a good per-
sonal and artistic match, if they get you a label deal to your liking, if
you keep half your publishing, and particularly if they are capable of |
pitching your songs to other artists after your own version of the |
material has run it's course. If they don’t hook up a label deal in the
allotted time, both the publishing and production rights revert back
to you. They’ll continue to own the master tapes, but won't have the
power to sell them to a label without your consent. That, in fact,
could happen if you get some label interest later on your own. The
label may like your original recordings with that producer, buy '
those masters and sign you directly to the label, crediting the pro-
ducers with the songs they produced. That's one of the reasons
vou'll occasionally see two or three different producers on an album.
I f your main desire is to be a recording artist, then

your focus should be on looking for a label deal ora
production deal. The danger, though, comes if you're
not being realistic about your potential as an artist, and you waste
time holding on to some great songs that vou or a publisher could
get other artists to record. In fact, one of the common routes to a
record deal is to have a hit by another artist recording your song(s).
First of all. it gives you a 'bankable’ credibility to a record company.
They know that even if you're not a great singer, if the songs are
good enough they can sell yvou, particularly if they can say ‘this is
the writer who wrote the hits..." It's a great marketing "hook" for
them. Second, you have the leverage to make a good record deal and
the money not to have to make a poor deal because you're hungry.
Another important aspect of approaching publishers is that it's
common for a publisher to have a production company which
operateq as I've described. Chances are, though, they'll want all the
! publishing (half the pie). They'll also want a long-term exclusive
publishing contract that stays in effect regardless of their success
in getting you a record deal. Remember, though, that it's all '
negotiable and depends on how bad they want you. J
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The NAMM—National Association of
Music Merchants—Expo is to the musical
instrument business what Cannes is to the
film industry—an insider’s preview of the
best of what's new.

Twice yearly, hundreds of major and
minor manufacturers showcase their
newest products to thousands of retailers,
musicians and members of the press. The
convention floor is normally alive with ac-
tivity as retailers press the flesh, set up
dealership arrangements, and pick up
technical and practical information on
equipment and instruments—there are
usually hundreds of instruments being
played at any given time.

This summer’s show is being held in
Atlanta, and winter shows are held in
Southern California. Nearly 450 exhibi-
tors have been assigned nearly 220,000
square feet of exhibiting space.

Along with the exhibition floor activ
ities, there are 13 educational sessions, in-
cluding “The Retail Credit Dilemma,”
and “"New Ideas In Money Manage-
ment.”

NAMM itself, despite the heavy pres-
ence of manufacturers at its conventions,
is an organization of dealers. The purpose
of the conventions is to give the dealers a
chance to check out what the manutac-
turers have to offer.

The organization had its beginnings
in 1901, when the National Piano
Manutacturers Association invited
‘reputable’’ dealers to attend their New
York City convention. The dealers them

\

selves, meeting at the convention, organ-
ized the National Association of Piano
Dealers ot America.

By 1910, the new Association was
holding its own trade shows. By 1919,
piano merchants had begun to handle all
types of musical instruments, so the
organization voted to change its name to
the National Association of Music Mer-
chants.

NAMM is also a lobbying group for its
members. Though the organization’s
headquarters are in Chicago, NAMM has
maintained a Washington oftice for more
than three decades, keeping an eye on
legislation affecting music dealers, testi-
fying on behalf of members, and “trans-
lating (federal and state) regulations into
understandable English.”

Its overall objectives, as formulated in
1901, are:

To formulate and promote programs of
activity designed to help music dealers
operate with the greatest efficiency and
economy;

To deal with common management
problems ot operating a music store;

To promote and safeguard the interests
of the music industry as a whole;

To foster equity in business dealings;

To promote a helpful relationship be-
tween the music industry and the public;

To provide a means of maintaining con-
tacts between government and industry;

To cooperate with other industries and
organizations whenever appropriate.
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Yamaha MA10 Miniature Amp
This battery-powered mic/line stereo head-
phane amplifies and headprones allows. a musi
cian tne freedom to rehear.e and record in
privacy virtwally anywhe> Amp $123.95
Headphones $29.95
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Tips On

Getting The
Most From
The NAMM
Convention

by Bruce Duff
At the bi-annual NAMM show
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hundreds of companies representing [¥s S8 %%
every type of music merchandise vie wg;
for the attention of dealers and the X é'f.\
rest of the music merchandising in- &

9,0,
2,

{ AL

B

dustry. The NAMM (National Associ-
ation of Music Merchants) show
serves as a huge, comprehensive
showroom at which dealers can
compare the prices, quality and in
novations being oftered by the manu-
facturers In gereral most com-
panies are attempting to get the word
out about their rew product lines,
leaving the majonty of sales to their
sales representatives during the rest
of the year. The winter show in Ana-
heim is considered a regional show
and is often not emphasized as much
as the national show, held in June in
Atlanta. The Atlanta show not only
plays host to dealers and merchants
from across the country, but from
Europe and Japan as well.

Korg MP-4 Mono/Poly 4-VCO

The MP 4 “Monc/Palv’” 1s 3 computet-con
trelled, 4-VCO ‘ead synthesizer with a 44-note
3u-octave kevboard, and a number of perform
g e-oriented teatures and eftects in a campact
pethage. Featu es inctude “One Touch ' preset
rable Sync and Cross Mrad capabilities, Hold and
Chord Memony functioms single-knob vCO
Detune contro . twa separate Madulation Gener
arars Puch and Mod Wheels, and more

Price Not Available
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Whadiils o) g ST (Gt o Ty Tama Strongman Stands @ Obviously, with so much com-
P ]:)Bﬁ)\‘ '(;t'-)t_ Buena Park. Ca. 90622 Tama ha- added Strongman mic stand. to its petition, it’s important for each ma-
E line nfc:irum hardware. The stands, available 1n nufacturer to gel the utmost value
 Uinin one and two-section ugrights, and two-section
korg—Unicord baam-, feature a hoom tilter derived from the out of their convention booths, dis-
8 Front St Westhur Y 11590 Tarra Titan snare stand operating or 1 brake plays and demonstrations. Compa-
" drum principle with a fction material tha: nies, depending on their individual
Tama—Hoshino U.S.A., Inc. eliminates hoom sag. MS-155 $105 product lines, use ther spaces dif-
TRIB Einthalfer Bd Ms-355 $120 ferently to make the best impression
9a2(. (2151 2 18-8070 MsS-455 $110 Continued
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on the dealers, whom they want to
be able to try out and listen to their
products in a controlled and relaxed
situation.

Sales orders for dealers and dis-
tributors can be written up right on
the convention floor or up in hotel
hospitality suites, but most manufac-
turers agree that the main goal of the
show is to make their new and old
products as visible as possible. Tom
Walker of the Music Man Company
affirms this. “We're there to expose
the product, not to write up sales.
Don’t get me wrong, we won’t turn
down any sales! We have salesmen
in the field every week selling direct-
ly to the stores.”” Music Man will he
showcasing their new graphite-neck
instruments in Atlanta, giving dealers
a peek at axes which won’t be in the
stores for awhile. Although sales are
not their prime concern, the com-
pany nonetheless maintains a hospi-
tality suite “’for buyers and salesmen
1o socialize, in the evenings only.”

Jim Cruickshank, representing
the Fender/Rogers/Rhodes company,
concurs that the emphasis is definite-
ly not on sales. “"There aren’t a lot of
orders heing written up at the shows
anymore, although there used to be.
The dealers want to see what’s new
and out there.” As to lender’s ap-
proach to their presentation, Cruick-
shank simply says, “There’s no mys-
tique about what we do. We do the
same thing all the other companies
do: put out our equipment and let
the dealers compare.”

Some companies can effectively
show their gear with only one booth,
and in the case of DOD electronics,
can even get by sharing a hospitality
suite with another company. DOD
will be showing their various signal
processing devices, which total 35 in
all. In business since only 1974,
DOD will promoting themselves as a
company with a good service organi-
zation. According to DOD’s John
Johnson, one of the prime concerns
of his company’s booth will be to
answer any and all questions about
the various DOD effects. ““We don’t
want to leave the dealers with any
questions. We also make sure that
there’s room for people to sit down
and have a cup of coffee. We don’t
trv to have a hardcore sales push
we let the products sell themselves,
Johnson emphasizes the point that
for DOD, 20 percent and up of their
sales generated at the NAMM show
will be overseas sales. “*Our stateside
buyers buy on a continual basis year-
round. A lot of our foreign buyers
buy when they're in Atlanta. They
buy in large quantities, too, 1o keep
their shipping costs down.”

Besides convention floor booths
and displays, many companies use
live demonstrations and concerts by
Pro.- musicians and name stars to
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Sequential Circuits, Inc.

3051 / o San Jone )5 1"

408 Udee 3g0)
JBL—James B. Lansing Sound, Inc.
8500) Balhoa 3y Northirade { yri?
RERTILE I N I
Peavey Flectronics Corporation

A Strewt Merronan A 1

Ibanez—Hoshino U.S.A., Inc.
20) Box 469 T Winchestir Rd Bensaten
v 190)2¢) ! 638 8670 o ant € 1
‘o Choestho Co 327 RB

{ 3400 1 200 20 86897 (\Vest Coast

(ZERS S S A € 73K

Sequential Circuits 500 Pro-FX

The Model 500 Programmabie Effects integrat
ed signal-processing system otiers mod.ilar rack
mount design with full programmability. The

manframe includes a system controller and space

for ux etiects modules, with power and program
cortrol for up to 30 modules. Sw.tch and knob
settings on this or patched-1n modules can be

stored and recalled in 64 progranw, and a cassette

interface allows for “hbrary’" storege

Price Not Available

JBL 2425 High Frequency Driver

IBL'S new high trequency compression driver
ofters 4 pure titanpum d,dpnr(lgn‘r n «ombination
with 8L s exclusne diamond-pattern surrcund
Usetul tor both high-power sound resntorcoment
and custom studio monmitor installation

Roland Corporation
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Peavey T-3

Gutrar feature. three higr-outpu! single ¢ oi! A
pickups, five way Contralab swirch, bum rejection +53
arcuntry and a frequency-compensated vilume o .

control The fimsh 15 natutal sitn. and there are
cream e kpuards and molded hard<hell case S
Price $259.30 “}
With Peavey Electric Case $319,50 J
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Ibanez RR50 show off their products. For example,

The Rocket Roll Il (RRS0) features a birch and Gibson, which is introducing a new
basswood body and a three-piece mapie neck, a line of ""Chet Atkins’’ guitars and 13
Super 70 pickup in the bass position and V2 anniversary Les Pauls, will sponsor a
pickup in the trebie position. Also with Gilbralter concert featuring none other than

anchored bndge, (wik-Change tailpiece and .
Ibanez Sure Grip knobs. Finished in fire red with Chet Atkins and Les Paul. The two

chrome hardware.  Price Not Available famous guitarists will play solo sets
with their own bands, then join
together for a “’Chester and Lester’”
show. According to Dave Harding,
Gibson'’s promotional banner will be
"“Eighty Years of American
Heritage.” Besides the Atkins and
Paul guitars, Gibson will have over
100 guitars on display, including a
new reissue of the classic Flying V
made from Korina wood and using
the original, much-sought-after
design and PAF pickups. Harding
sees the show’s main functions as
‘'giving a positive perception of Gib-
son’s image’’ and '‘promoting new
products.”” Harding says Atlanta is
the main vehicle for testing the
waters with new instruments, while
the Anaheim show supplements six
months later.

Some companies which manu-
facture a wide variety of items, such
as Yamaha and Roland, use a num-
ber of booths to display their pro-
ducts. Yamaha, for example, will

Continue
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Marshall 50-Watt Combo Amp

q g The Marshall 4210 offers a clean, bright char
A&S Case Lite Flite Synth' Case nel for undistorted lead and rhythm lines, and a
Fo: in town keyboardists, « synthesizer case

normal Marshall Master Volume overdriven chan
that is 30-40 percent lighter ard oroportionately nel. There idalso reverb and eifedt send-and
less expensive than the firm’s standard case return loop, and a controlled direct line out is
Price Not Availabie provided for connection to mixing desks or for
added power. Includes Marshall tube circuitry
and Celestian 12" speaker Price $1125
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Boss VB-2 Vibrato

Roland’s Bo-s drvision has introduced two
new eftects pedals, with the VB-2 Vibrato ofters
true vibrato effe.t by varying the pite h sharp aro
flat. The foatswitch can act as ¢ normal oft/on
switch or as 1 momentary switch, turning on the
ef‘ect only while the tootswitch is held down
Cortrols. include rate and depth and an exclusive
comrol falled Rise Trme. which allaws the vibrato
to gradually engage over a varable period ot
time Price $150
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=iss o § have separate hooths for their band

nef instruments, their keyhoards, musi-

Ve q cal education items, specialty pro-

¥ < ducts such as porta-keyboards, and

5 still another for their combo insiru-

i ments (guitars, basses, drums and

rEaa amps). Roland divides its booths

: among their amplifiers, program-

& 4 mable rhythm instruments, echoes,

& ) guitars and guitar synthesizers, studio

systems, and their Micro Composer,

Viod o 8 which is a programmable instrument

LA that can actually be programmed to

W plav other instruments, such as the

S Roland Jupitor synthesizer. Yamaha, Sequential Circuits Prophet-T8

0 like Gibson, will also be using name A completely touch sensitive (velocity and

< pertormers to demonstrate their in- pressure), willy programmable, eght-vorce

A A struments. David Paich and Steve polvphonic withesizer with a siv-octave woaden
Porcaro from Toto, and fames-New: [l L, Pt 8 oo b oo ey
ton H({\\'dfd and 'Udy Roberts will all and a number ot {.'mco program (omhln.mons‘ are
be pertorming on various keyboardls. possible Price Not Asailable

Studio musician Tommy Tedesco will
be on hand to play Yamaha guitars.

Yamaha's Phil Moon says the
most important aspect of the NAMM
show for Yamaha is simply to get
more people interested in the com-
pany. Moon feels the actual amount
of floor space that the company uses
Is a contributing factor in }.,vnerdtmg
interest.  Moon doesn’t  anticipate
that many sales, but believes the
trade shows are ""good for g(‘neratm;, e
future sales. A sales rep can’t possibly Sequential (:"( Ul
visit stores with all the products he ".;:;H,; :.u,“;\vl-m' e -
represents. A trade show allows the N

Ibanez UE300 Multieffects

A compact 100t board with tnree popular of-

dealer to see all the products at one Ibanez—Hoshino U.S.A, Inc. tects - compressor/imiter with a new IC, lovel ad-

time, which makes the salesman’ s PO B 409 1716 Winchoester R Beralom |us!.rm>nl threshold, and attach time control; tube

R Cr I T i e v Pa 190 2151 618 8670 1 e W ST nm(r) with circuitry providing dynamics that

0D €« ughot € ye( s Chehro 327 Broadhay Tddabor 1l duplicate tube distortion: and stereo ¢ horus, o PE
R()I()ln(l ]s R()nh V\/;Ik(lrg()n concurs: Ifaho 83401 1308) 522 8691 1\Lent € ot nrim- delay eftect with speed control and width : ,'{“L
“Roland uses the show to orient peo- adjustment. Stereo output and external etieq ts %
ple to their technology. It's not ({ big Seymour Duncan Pickups loop. Price: Under $300 "-;"-2:, 2
sales push show.” Wilkerson adds 03 ('h 1l St Br)\_-:'-lh Santa Barbara Ca "_33
that the “controlled environment” of W BOS) Hndlibit f‘; 3
the show helps, too. Equipment can Linn Electronics, Inc. 3o o
be tried out at optimum volume, and 18720 Ovnard St Tarzana Ca 91356 s@m..
extremely sophisticated instruments 214 TO8813) AN
such as the Micro Composer can be

better demonstrated here than at a Peavey Electronics Corporation

store by a sales rep. @ LA Street Mendhan M 39307

Schematic dragnams of o ot the o l e —n ~

three extibution tHoors at this vear s samesrmaron an J | sore

NAMAL how n Atlanta Hundreds ¥-L 5 i
il

ot compames will bhe ull/t/mt,’ the - — [ Y ﬁ = —

side rooms and main com ention = N\ o/
hall in showwing ot the latest in
musical instrument technology to

.
music store owners and workers awrmaron
AUDT ORI . Ams g
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LinnDrum

LinnDrum 1s an advance over the IM-1 Drum
Computer, containing studio quabty dital re-
cordings of drums ana percussion stored in com
puter memory. Snare, toms and congas are tun
able, and the machine «ores rhythm patterns and
songs, all simply programmed ‘n real ime, with
error correction and « ompleie editing functions.
Price: $2995

T
Seymour Duncan—The Stack
A noise-cancelling pickup designed to elim

inate noise in the tamous wingle coil sound ot the
Stratoc aster, Telecaster and |az7 Bass pickups. The
Clas§ic reproduces vintage tonal and output qual
ties and the Hot version has increased outpu:
more etective susta and tonal response

Strat $65 Telecaster $68 |azz Bass $68

Peavey Roadmaster

A 160-watt tube amp teatuning 12AX7's for the
preamp. 12AT7's tor the miver. tube drive and re
verts sections and six 6L6GC ™ tor the power amp
Pump circuitry gives control aver the Saturation
dyramics of the preamp along with pre- and post
gain controls. A number of overload testures pro
duced by the Pump aircurt are enbanced hy in
tegral pull switches Price: $599

Thank You
Louis St. Louis

for thinking of us
for the soundtrack of

Grease 2

‘““We’ll Be Together’’

Johnny MacRae
Bob Morrison

‘“‘Reproduction’’ and
‘‘Cool Rider’’
Dennis Linde
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Ever Wish
You Owned A
Custom
Hand-crafted,
Beautiful
Solid-body
Electric Guitar

fric Lamb
of “Chops

-

> “W /’ZA‘//;" Frr
\\ _/J'_//!J _"Lff_lij wd 0.5, Plager
\

Q want te give you that opportunity

N That's why we're giving away two brand new |.B. Plaver guitars this
AN, month. All you have to do is send in the torm below to enter the drawing. No
S gimmicks, no special requirements. |.B. Player just wants you to get o
know their guitars, and it's their way of showing vou they stand behind
AW\ (he Southern Calvornia guitaris'. | B. Plavers are owned and appreci-
atea by lackson Browne, Bruce Gary Al Kooper and many other
tine musicians. Many local plavers and musicians are tinding out
\\ about |.B. Player. Why don’t you? Courtesy ot | .B. Plaver and
LN Music Connection. Drawing to be held July st

J.B. Player Guitars
f sefoe sl ) age, 9 21 T(A-
Complete and mail to 6012 N. IHedgewall, Westlake Village, 91361 72130 706-311 1

|.B. Player, /o Music Connection,
6640 Sunsel Blvd. #201, Hollvwood, Ca. 90028
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Robby Marin. Jimmy Stcweart, Louie Kahok ‘L"fl,”"'

SALUTE TO
GABOR SZABO

At Donte’s, N. Hollywood
I Gabor Szabo in April shocked the mu-
sic world, and Los Angeles was espe
cially affected. Szabo, who had lived in the
U.S. since 1956 and had successful careers
both on record and in person, had been a
regular habitue of Donte’s, and club owner
Carev Leverettc organized a recent evening
devoted to his memory.

Jimmy Stewart, a long-time associate of
Szabo's, assembled a combo including three
musicians who had worked for long periods
with Szabo- - Richard Thompson on key-
boards, Louis Kabok (also from Hungary) on
bass, and drummer Bobby Morin. Complet-
ing the group for the first set were David
Benot, alternating with Thompson on acous-
tic and electric kevboards, Jerry Steinholtz
on percussion. and Stewart—sounding un-
cannly like his former boss—-on guitar.
| The group performed works either writ
ten by or popularized by Szabo. such as
“Mizrab,” “Spellbinder,” “Breezin'," and
one of the earliest Szabo-Stewart collabora-
tions, "Gypsy 66 The set included a num-
ber of Stewart's reminiscences, stories of life
on the road with his unpredictable cokort,
and it ended with a tune from Szabo’s latest
album. recorded just before he died.

Other guests on the bandstand later in
the evening included guitarists John Pisano
and Oscar Castra-Neves, vibraphonist [lave
Pike, saxophonist Joe Farrell, and several
others who came to pav their respects to a
well-loved musician and human being.

Frankie Nemko-Graham

KROKUS

At Perkins Palace

he fact that Krokus’ shnw at Perkins

I Palace was completely predictable
didn't bother the roaring crowd of me-

ta! fanatics wheo seem to thrive on the fami-
liar cliches of heavy metal. Despite their bla-
tant lack of originality. their mushrooming
international success is not really surprising.
far Krokus has learned two important things:
Who their audience is, and what it likes. They
leave nothing to chance. and their every
move has been proven effective long ago.
Even before a note was played they were

ke death “of Hungarian-born gunlarlct
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Renoit at a recent salute to the kite Gabor Szabo

prepared, from the studded leather wrist-
bands for sale at the concession stand to the
few dazen stacks ot amps looming in the ubi-
quitous fog. The set began with the tradi-
tional opener, “Come On.”" and ended with
Krokus' best song, “'tleatstrokes.” Their en-
core was Lheir current single. "'Long Stick Go
Boom,” a song that seems to sum up this
group’s mentality

The only distinctive part of the entire set
was at the end of Freddy Steady’s drum solo
(vawn), when bassist Chris vanRohr eame
out to play a seenand drum set for an im-
pressive two-man workout. Fach member fill-
ed his part perfectly, with axeman Tommy
Kiefer looking like the prototypical guitar
hero, and vocalist Storace acting the in-
fallibly hip frontman, —Stu Simone

JERRY JEFF

WALKER
At McCabes

t's not easy to mistake qloppme\q and
I apathy for vulnerability, vet somehow
Jeery Jeff Walker's loval audience not
only overlooked the ohvious decay of its idol,
hut gave him such an overwhelming response
to each number, including the encore, that
this reviewer was almost fooled into thinking
there was something warthwhile on stage

Country, honkyv-tonk, character tunes
like “*Desperados Waiting For a Train,” **Mr.
Bojangles,”” and "'Stoney’ highlighted fhe
set. Tinged with nostalgia, these tunes are
.iboul living, breathing people with their own
sets of individual gquirks and traits. Yet
Walker's performance reflected none of this.
He sat alone onstage for the major portion of
his set, strumming and rambling on vacuous-
ly. letting the words fall off at the ends of
phrases as if thev had no real meaning for
him. Most of the songs didn’t build ar go any-
whete: they just rambled on.

His face was devoid of thought or feeling,
glassed over like a semi-frozen pond. The
most expressive featnres on his face were his
evebrows, which sporadically rose (o the oc-
casion. The audience did manage to inspire
him now and then, and he seemed to pick up
when a friend sat in on the piano. But for the
most part, the set droned on, uninspired.
This was particularly sad because the ghost
of the magic he once created lingered in
places. In this case. it was only a memory.

—Sally Klein
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CIRCLE JERKS/
T.S.0.L.

At the Country Club

ive vears after Johnnyv Rotten first |
F snarled into a microphene, punk rock t

finallv made its mark in the suburbs.
These two shows inaugurated the Reseda
club’s first taste of local punk, and both were
near sell-outs with little elub damage. which ‘
portends for more in the future. Basically. |
thev were musical explosions of intense
adolescent energy as skinheads (and even girl
punks) often outnumbered the band mem-
bers on stage hefore leaping or executing nice
half-gainers into the swarming mob in the
pit. While it didn’t take much to incite the
crowd into a piranha-like frenzy, thev weren't
fair-weather fans either. Often a half-dozen
punks encircled Circle Jerks singer Keith
Morris to hellow the Ivrics verbatim.

The Circle JJerks are a popular act whose |
brand of punk is conventinnal in arrange-
ment and attitude. They play loud, hard. and
usually verv fast, singing about parents,
cops, politics and other issues that punks on- |
lv look at in black and white. Even when they |
slowed the beat, as in “Beverly Hills.”" the |
sound was always menacing. In such an in-
tense situation, the songs became little more
than loud cannon-fire; each salvo brought the
hysteria level up anether degree.

There was some musical craftsmanship
as well. Lucky Lehrer was a tremendous
force on drums, and (Greg Hetson's power-
chords were like depth hombs. But the focal
point of the group was Morris. The small.
somewhat frail-looking singer’s eyes bulged
out as he sang, reflecting the bedlam of the
crowd like someone trapped in an asylum
grows to like it.

T.S.0.1.. was more of the same, audience
response-wise, but their songs were more
developed and sophisticated, incorporating
standard and progressive rock arrange-
ments, with a more jaundiced lyrical eve.
They began with a couple of fine instrumen-
tals, and their newest material showed signs
of an act maturing creatively. Jack Ladoga,
wearing black and white facial make-up
didn't project vocally, however, and he came
off rather distant Still. they incited a near
riot (punk shows are measured by intensity,
not melody) and the punks even applauded |
for an encore—a rare trait in these parts. J

-Jeff Silberman
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Steamer Trunks

and

Wardrobe Cases
For Hire

(213) 668-1830

(ATA approved)

EVENING SUN
RECORDERS

4-TRACK $10/HR.

STOP! Don't even THINK
about another Humbucking
single coil GUITAR PICKUP
until you've heard DAN ARM-
STRONG’S latest creation! A

whole new way to do it!

Only at:
Valdez Guitar Shop
O\ (213) 874.9998

& X
[ . 4 Ask for Sloan
t”éalbe}f ]

Learn and improve vour ability 1o

PILAY and WRITE

A% hlll Ao ('lll]('('i\i'
Improvise, read music
One-on-one instrietion

Jamie Faunt's
Creative Music Courses
\ (2133
— R
1FCAIC FOXR-RRO0

JAI

PRODUCTIONS

7956 Fountain Ave
West Hollywood. CA 90046

(213) 654-3447
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MQReviews Local Acts In Lo‘cal Clu

"The Deaners,

'Mme. Wong’s
| West, S.M.

The Players: Johnny Shakes-
peare, lead vocals; Frenchy
Lamont, guitar, keyvboards,
vocals: Shadow, guitar, vo-
cals; Roger Beall, drums:
Tweed Bannister, bass, vo-
cals.

Material: The band's most im-
pressive aspect is range. The
Deaners start with a musical
seance for their hero. James
Dean, then run easilv from
Talking 1eads-like rhythm
and tribal rockabilly to power-

metal and hard, accessible
{ rock. There are some intri-
guing lvrics, especially on

songs such as "Let Me Out Of
The Mirror™ and “The Real
Thing.” Particularly striking
is a composition depicting
James Dean on acid.
Musicianship: Solid work that
measures up to the level of the
material. The Deaners have a
strong rhythm section, spot-
| lighted by Beall's frenetic per-
cussion. Lamont stands out

Gazzarri’s,
Hollywood

The Players: Billy Feist,
guitar; Steve Vasquez, bass:
Ron Stone, vocals: Sean Keys,
drums.

Material: Mindless, colorless,
three-chord heavy metal de-
| void of mueh imagination. The
arrangements are one-dimen-
sional blasts and the vocal
melodies all fit within the in-
tervals of a fifth. Judging
from crowd reaction, the high

Jamie Sheriff,
The Roxy,
'W. Hollywood

The Players: Jamie Sheriff, pi-
ano, synthesizer, vocals:
Kevin Wells, drums; Paul
Marcus, keyboards: Paul
Delph, keyboards: David
White, bass: John Goodsall,
lead guitar.

Material: Orchestrated rock,
but nothing like Kansas or
ELQO. Sheriff's material is
very reminiscent of Elton

Changes at

The Deaners

by virtue of his subtle guitar
licks and eerie keybhoard ef-
fects. The vocal teamwork
hetween Shakespeare and the
guitarists, though adequate,
could use some work.

Performance: Shakespeare is
the band’s visual center. He
wore a face of pain and aggra-
vation throughout the show,
as if the songs were ripping
him apart. His inaccessible,
self-involved vet gripping
style is reminiscent of Jeffrev
Lea Pierce of Gun Club. Like
Pierce, it's hard to tell if you
like Shakespeare or not, but
surely vou can’t stop watch-

point of the show was their
rendition of Sabbath's " Para-
noid,” all blast but no para-
nota.
Musicianship: Kevs ean keep
a beat, albeit somewhat un-
evenly, but his fills are so or-
dinary  and  standard theyv
should simply be left out. Vas-
quez’ bass work is the bare
essentials and nothing more,
robably a good idea in this
{:und. Stone, unfortunately,
has a poor voice with neither
the range nor ability to trans-
mit  an emotion.  Guitarist
FFeist ean bang out a decent
power chord, but his leads
wander in and out of kev. He's

John, circa Goodbve Yellow
Brick Road. but with a twist:
It's set Lo a new wave-ish
beat. The sound is along the
lines of KJ's “Funeral For A
Friend.” with multiple key-
hoards, synthesizers and
changes in tempo, all backing
a single acoustic piano. The
technology is newer, and com-
bined with the contemporary
beat it makes for a funnyv kind
of “revised” Elton .John
sound.

Musicianship: All the musi-
cians have their chops down
quite well. Sheriff performs a
couple of impressive piano

Solid work that measures up ta the level of the materal ~

ing him. The rest of the band
seemed o like what they were
doing but, save for Beall,
didn’t seem to be very excited
about it.
Summary: Right now, the
Deaners are at the level of a
solid elub circuit band. Great-
er success may come if they
focus their sound a bit more,
vel retain their admirable
range. Though assoctation
with James Dean is useful, the
Deaners will eventually have
Lo develop an identity of their
own if they plan to achieve the
prominence they desire.
—Ron Gales

fond of plaving two-note flur-
ries rapidly but sloppily.
Performance: The band has no
concept. of presentation: they
all dress like thev just got out
of school. They jump around a
hittle, but it's all verv man-
nered. as if it was all learned
from Dan Kirshner re-runs.
Summary: For lack of a befter
description, Changes is plain
lousy. Their manager inform-
ed me that some record com-
panies were going to check
them out, which explains why
record companies get so jaded
and indifferent to new talent
afterawhile. They need a lot of
work. -Bruce Duff

solos that really wow the
crowd, and Godsall on lead
guitar tears off some fast and
frenetic licks that are also
pretty intimidating. Material
of the complexity of Sheriff’s
calls for good players to begin
with. and his team performs
well.

Performance: Sheriff puts on
a stage persona that is rather
peculiar. There is plenty of
energy on his part with his
kicking the piano bench over,
dancing on top of the piano
and prancing about the stage,
but it all seems rather tempes-
tuous as opposed to groove-
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| induced. He pertorms with so

much intensity that in a
sense, he alienates some peo-

[ ple. This could be a result of

the new wave angst element,
but whatever the reason, it
doesn’'t pose a serious prob-

Minx at the
Whisky, West

Hollywood

The Players: Mick Kvans, lead
vocals; Steve Kuhn, guitar:
Danny Napolitano, bass: Dar-
rell Wayne Day. drums.

Material: Attempts at writing
slick commercial tunes are
turned into wimpish MOR
rock by these "'rock star trip”

| tvpes. Take melodies influenc-

ed mainly by Styvx. add a few
Boston guitar riffs here and
there, and throw in some un-
successful attempts at Freddy
Mercury vocals, and vou have
Minx’s repertoire, a conglome-
rate of tunes like *’'(Gina Don’t
Lie,”” a song that sounds like a

Carnival Of

Souls, Whisky,
W. Hollywood

The Players: (Gina Defoe, lead
vocals; Thair Chopstein, bass,
keyvboards, vocals; Kare Unit,
drums: Vellius Menglos, key-
boards. bass.

Material: Gaudy. overblown
rock, usually set to a crunch-
ing guitar riff. The arrange-
ments are ornate and air-tight,
with accented changes and
heats a la Oingo Boingo.
While "She Took Her Life”
cops the riff from ""Under My
Thumb,” the remainder of the
set is very flashy, leaving a

| surface level appeal without

much relatable substance.
Song titles like *‘Into The
Netherworld” and ‘‘Rocket
914-K" illustrate their all-
show appeal.

Musicianship: The entire band
is quite adept at sledgeham-
mering a riff so that it sticks

[ to your face, but they don't

1
|

show an ounce of musical sub-
tlety, so their technique starts
to blur after a few songs. De-
foe has a good strong voice,
but she doesn't emote as

i much as she makes faces.

I

Performance: While their col-
orful stage show can be consi-
dered their strongest suit, it
also points out their glaring

lem.

Summary: Dressed in modern
black and white Melrose Blvd.
pants combined with a tradi-
tional tuxedo tails jacket, She-
riff appears to be trving to
svnthesize the old with the

record playving with the hole
off center.

Musicianship: Considering
the material they have to
work with, this power trio
makes the best of it. Guitarist
Kuhn looks verv mild-man-
nered, but he cuts loose when
he plavs - with a full sound and
energyv a la Rick Nielson.
Bassist Napolitano looks like
he's struggrling. but manages
to get a good tone and keep
the rhyvthm section together

with drummer Dayv. who
seems  the most  dedicated,
both musically and perfor-

mance-wise,

Performance: On his fruitless
journey in search of Rod Stew-
art, singer Mick IEvans has a
difficult time singing and
dancing at the same time. He
never exerted himself bevond

-
-
e
—
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Curnival Of Souls: "A band you either love or hate.”

weaknesses. Defoe tries to be
an all-purpose visual threat:
her see-through wedding
gown titillates the hormonic
set, while her marionette pos-
ings cater to the artsy set. But
no human personality is pro-
jected for the audience to
relate to or empathize with. It
all becomes an elaborate but
insubstantial stage show,
with music that wouldn’t
stand up without it and is ex-

MAY 27—JUNE 9

=
new. His synthesis is success-
ful and fun to listen to, but
whether it will have broad ap-
peal is vet to be seen. It is
quirky, definitely new, and a
bit of fun. |
—Michael Heller |

a few half-hearted dips all
evening. His vocal concentra-
tion is lacking as well. Their
backup vocals are consistent- |
ly off key. Dayv seems the
most comfortable performing
with a Ringo Starr-like con- |
fidence, flashing smiles and
twirling his sticks.

Summary: Minx is at a fork in
the road of their career. They
can take the easy way out by
following the audience re-
sponse to their act and per-
forming all copy material like
“Route 66" and "*She's Some-
thing Else,”” the two most |

well-received songs. On the [
other hand, if they are willing
to devote a lot more time and
energyv to their act, concen-
trating heavily on vocals and
material, theyv mav be able to
—Ev Kvamme

pull through.

aggerated hevond belief with |
it.

Summary: A band like Carni-
val of Souls is one you either
love or hate. You're likely to
be drawn by the pomp and
flash or repelled by the pre- |
tentiousness ot the '‘pertor-
mance.”” Either way, the band
needs some stronger material
that will be embellished by the
visuals, not supported by
them. —Jeff Silberman |

8x 10 Glossies
$11.95/Dozen
From Your Favorite Negative
WhileeYoueWait
Guaranteed Quality
4012 S. Fairfax (at 4th)

(Between Farmer's Market & Wilshire)

Open Mon-Fri 9:30-5:30

'?im :\' i OO
\ AKAPLAY
AN

Photography\ \ N
For The Performing
Arts

JAMES L. KAPLAN

(213) 451-3007

THE MAGNETS

The Magnets play a complex
textured type of music that com-
bines the British psychedelic pop
sound of the late "60s such a»
that found on the Beatles' Ser-
geant Pepper or the Stones’ Thew
Satanic Myjesties Request.. They
call this blend. appropriately
enough, psyche-pop.”

Thomas K. Arnofd
LA, Times

June 10th
Cathay de Grande

X\ THETA
SOUND

7/ STUDIO

A Complete Facility
4,6 Track — $16 Hr.
(5 hr. block time)

662-0989

“Back to the Real Sound!”

)

KITCHEN SYNC
IS REELIN’& DEALIN’Y
*DOG DAYS SALE"
BARGAIN PRICES NOW ON

168 - TRK RECORDING

LUMITED TIME - ACT NOW!

CASSETTE COPIES ~

HIGHEST QUALITY REAL-
TIME DUPES AT LOW PRICES
CALL FOR DETAILS & QUOTES

463-237S ouYwooo!

MUSIC CONNECTION 37



EXPOSURE?

Every issue, Music Connec-
tion Magazine reaches over
60,000 people in the industry:
Executives, producers, ar-
tists, managers, the gamut of
music business professionals.

Are you taking advantage of
MC's wide readership?

® Musical Instrument Stores
can reach thousands of work-
ing musicians in Southern
California.

® Club Owners can reach the
Southland’s hottest bands
with listings in our free Gig
Guide.

®Bands can reach hundreds
of A&R reps and executives
from all the large and small
record labels.

®Recording Studios can
reach musicians, producers
and labels.

®Session Musicians And
Technicians can get work with
our Pro Players section.

If You’re Not
Taking Full
Advantage Of
Music Connection’s
Wide Industry
Readership,
You’re Overlooking
One Of The Best
Tools Of The Trade.

For Advertising Or Other
Information, Call:

(213) 462-5772
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What Is This,
Cathay de
Grande, Hwd.

The Players: Alan Johanes,

| lead vocals, guitar; Hillel Slo-

vak., guitar, backup vocals;

Jack lrons, drums: Michael
BB.. bass.
Material: Avant-garde new

wave poetry set Lo a danceable
beat. Intectious bass lines and
quirky rhythm changes take
command of your feet from
the first song until the last.
Johanes’ deep, deadpan voice
fills the gaps between the syn-
copated beats like a rich, mo-
notonous syrup. Verses have a
tendency to be repetitive and
sometimes  belabored, but
may suddenly change key and
take off at break-neck speed
for a spunky chorus.

Musicianship: While elements
of punk can be found in both
appearance and sound, the
players are Loo adroit at their
craft, the vocals too smooth
and controlled to be consid-
dered a punk band. Johanes’

| vocal style recalls Bowie in his

low-register songs. as it slides
sideways through the notes,
purposely holding and then
discarding them. Michael B.

The Sharks at
the Whisky,
W. Hollywood

The Players: Ric Czerney, lead
vocals:  Spencer  Sercombe,
guitar, vocals; Jas Volpicelli,
bass, vocals: David Bishop,
drums,

Material: T'vpical hard rock
fare with the usual pile-driv-
ing three-pieee attack topped
by raunchy vocals. None of
the tunes are hopeless, but
none go bevond the tried-and-
true c¢hords and arrange-
ments, The Sharks show they

Kaplan, Stone
& Marshall at

Fritchman Aud.

The Players: lLee Kaplan,
Serge synthesizer and tapes
with David Ocker, bass clari-
net; Carl Stone, tapes, tape
delay system, digital proces-
sor: Ingram Marshall, piano,

Wihat Is This: "Probably a model for dance bands in the future.”

&/ Acts In Local Clubs

" ¢

adeptly carries many ot the
hooks on his bass, and picks
up a trumpet for an inspired
bit of jamming during an in-

strumental number. Slovak
experiments  with sonie in-
teresting notes on  guitar,

while Irons flaunts his drum-
ming ability by instigating
the erratic rhythm changes.

Performance: Johanes looks
like Pugsley from the Adams
Family 'I'V. series, slimmed
down a bit and grown oid
enough for long pants.
Michael B. is never static,
while Slovak, muttering in-
distinguishable slogans into
the mic between songs, seems

are capable of solid rock tunes
with the anthem-like LA
Rock™ and the well-arranged
“Automatic Girls,” but when
the crowd ehanted for another
song, it was T, Rex’s " Bang A
Gong.” not a Sharks original.
Musicianship: The Sharks
plav wih an assured conti-
dence and plenty of energy,
but only occasionally do they
do anything distinctive, as
when guitarist Sercombe uses
echoes and other effects with
a creative flair.

Performance: All four mem-
bers put all they've got into
their playving, and their exu
berance reallv gets the crowd
moving. Volpicelli and Ser-

synthesizer, Gambuh, voice
tape with Foster Reed. man-
dolin.

Material: Exploratory elec-
tronic and acoustic music in-
tegrating pre-recorded ambi-
ent sounds into both composi-
tional structures and improvi-
sations. Kaplan's performance
contained the least pre-set
structure, empbhasizing im-
provisations. Stone’s set con-
sisted entirely of pre-recorded

his opposite. Regardless of
disparities in appearance or
metabolism, What is This is a
band that coheres musically.

Summary: This is a unique
band. one that seems to have
created its own little niche on
the fringes of new wave. They
are loud and noisy. and always
manage to sustain interest
with catchy. upbeat numbers
like ""Holiday,” with its seduc-
tive bass line, and the funky,
well-sung "Change With The
Times.” What Is This?—prob-
ably the model for dance
bands in the not-too-distant
tuture. ‘

Margaret Coleman

combe seem Lo feed off of
Bishop's vicious attack on the
drums, creating a solid back-
ing for Czerney. With the ex-
ception of a few short leads.
the spotlight remains on the
raspy-voiced singer, who com-
fortably assumes the front-
man role.
Summary: The Sharks' ham-
merhead attack gets the audi-
ence on its feet, and their man-
cater image—including the
shark-shaped bass and gui-
tar—is a nice touch, but
they’ll have to come up with
more interesting ariginals if
thev want to sink their teeth
into a massive audience.
—Stu Simone

tapes that he orchestrated live
on stage by using several dit-
ferent tape machines and oth-
er  electronic  effects,
Marshall’'s segment utilized
more traditional instruments |
(piano, mandolin} as well as
more conventional composi-
tional forms, incorporating
Gregorian chant patterns in
“Gradual Requiem." {
Musicianship: In the cases of |
Kaplan and Stone, it is impos- }
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sible to evaluate their musi-

cianship by traditional stan-

because their instru-

ments and overall sound are

|
‘[ dards
\

so unconventional. They have,

however, attained levels of so-
phistication in their respec-
tive media to effectively com-
municate their ideas to the au-
who joined

dience. Ocker,
Kaplan on bass clarinet, dis-
layed a nice airy tone and
Eght technique as well as a

capacity for sensitive improvi-
sational interplay. His gentle
remarkable
vocal quality. Marshall's com-
mand of the piano and Gam-
buh (an 18-inch bamboo flute

blowing had a

Michael Scott,
Bla Bla Cafe,
' Studio City

| The Players: Michael Scott,
vocals; Kevin Dukes, lead gui-
tar; Michael Barry, bass:
Michael Wilk, keyboards; Gor-
don Peake, drums.
Material: Stock commercial
pop-rock with some pretty

good hooks, but nothing to

sink one’s teeth into. L.ove and
its more obvious facets are the
subject matter for most of his
tunes. Songs worth noting are
“Give Your Heart,” with a
strong hook; **Soon," the only
ballad. which still needs work:
and "It Ain’t Over Yet,” the
strongest tune of the set. The
arrangements show some po-
tential for imagination, but
they don’t fulfill their prom-
ise. l.ack of dynamics can be
attributed as a partial factor.
Musicianship: Scott has a
strong, full tone that he uses

Darrell
L d’
eonara s
Line-Up
The Players: Darrell Leonard,
Walt Fowler, Rick Braun,
| John Thomas, trumpets; Lon

Price, Ron Veola, Brian Cum-
ming, Jerry Peterson, saxo-

11

phones; Ken Tussing, Jim
Price, Mike Glusher, Mike
Sexton, trombones; Denny

Seiwell, drums; Rick Kelly.
keyboards; Stephen Bruton,
guitar; Ken Lewis, bass:
Daniel Moore, vocals.

Material: Lush rock with v.cca-
sional hints of jazz and
straightforward excursions in-

to blues. Leader/trumpeter

MAY 27—-JUNE 9

with a deep tone) was quite
evident. The technique of syn-
thesizing his own voice was
both eerie and beautiful.

Performance: Kaplan's music,
at times, seemed a bit inacces-
sible, but his concentration
and sincerity, along with the
addition of Ocker, became en-
jovable by the end of the set.
Both players showed a re-
freshing sense of humor. The
wide variety of sounds from
Kaplan's synthesizer served
to command interest through
most of the set. Stone was ob-
viously having fun mixing and
manipulating his collection of
pre-recorded ambient sounds.

p
: '

Michael Seott: *Needs to add dyna-

mics, take risks and have more fun.’

constantly, with no subtlety
and very little dynamic varie-
tion. Without it, the sound
flattens out and becomes un-
inspired. While the band is
fairly tight, they are heavy-
handed, insensitive, and
loud—even on the ballad. In
fact, the band sounds like it
has to work especially hard on
“Soon.”" Scott could put a lit-
tle more work into his intona-
L.eonard’s arrangements dis-
play the utmost sense of
depth and motion, from
smoot h blues to the new wave
tinted “*Snake Hips.” Any
drunken audience members
are jarred back to reality by
the blast of Zappaesque disso-
nance used to end the set.
Musicianship: The Line-U
isn't exactly new to the field,
with various members having
worked with the Stones, Dela-
ney & Bonnie, and Kim
Carnes. While not every note
comes directly from the heart,
this group is tight, profes-
sional and crisp. The master-
fully phrased baritone sax
work by Peterson on **Next To
Last™ was sheer genius. Other
notable efforts were Bruton's
crystal guitar snarls on

These noises ranged from air-
plane motors to squealing
dogs. from church bells to
crickets, etc. Percussive ef-
fects and keyvboard embellish-
ments augmented his dense,
multi-lavered offering. Mar-
shall’s performance was ac-
complished and cohesive. His
talent is considerable.

Summary: It was a pleasant
surprise to see such a good
turnout for these “‘new’ musi-
cians. Those who came may
have had to endure some un-
easy moments, but judging
from their reception, the au-
dience felt satisfied.

—IL.ee Townsend |

tion and diction. At times the
lvrics get so wide that the

1

|

words spill out the sides of his |

mouth and are lost to the ear.
Performance: Showy and im-
personal, he’s got the moves
with none of the sincerity. All
the uptempo tunes sound sim-
ilar and elicit the same moves
and performance. Through
many of these tunes, Scott
hangs onto the mic stand
while making his moves and
gestures with no apparent
feeling or reason. Also, there
is little or no patter between
tunes, as if he hadn’t figured
out what to do or say.

Summary: Scott has a good,
solid instrument, but he needs
to learn how to play it with
more care and finesse. He
needs to pick songs he can
genuinely identify with, add
more dynamics, take risks,
and have more fun. With some
sincerity, warmth, and life in
the band, the arrangements,

and Scott, his show might |

take on a whole
quality. —Sally Klein

“Green Onions™ and Veola's
ptercing sax on ‘“‘Don’t De-
ceive Me.”

Performance: With 16 musi-
cians packed onto a diminu-
tive stage at Trancus, things
were a little cramped. Though
sardine-close, the group be-
trayed no signs of discontent.
L.eonard built a warm rapport
with the audience, displaying
an off-the-cuff manner and an
unassuming affability.

Summary: This band is skill-
ful, but could further engrave
the songs on audiences’ minds
with a higher utilization of lyr-
ics. Leonard's Line-Up is
worth catching; the members
come off like highly capable
session players who, on their
night off, want to have a little
fun. —Randal A. Case

different |

THE ROCK 'N’
ROLL TEACHER

Gloria Bennett
Teacher of EXENE of‘‘X,”’
The Kingbees and
Motley Crue
(213) 851-3626 or
(213) 659-2802

SHIRA MUSIC
MANAGEMENT

is offering a professional
service to songwriters, artists,
producers, managers, and
publishers as an independent
administrator of vour
compositions.
Write: 1626 N. Wilcox, Dept.
516, Hollywood, Ca. 90028
Or Call: 213) 464-0300

( ROCK BANDS
AND ENTERTAINERS

If you'd like to appear on a
local Los Angeles Television
show that specializes in
showcasing your talent,
please call. You will be seen
by approximately 250,000
viewers. Call for info.

\__ (213) 392-6000

Butch Hendrix
COUNTRY MUSIC

Entertainer, singer, writer, musician
and song stylist. Voted in Top Five
Bands three times by the Academy of
Country Music. Available for local
and national tours, radio, video spots,
club dates. For booking info contact:
Tony Sprague, 11616 Walcroft St.,
Lakewood, Ca. 90715

(213) 860-1071

STOP! LET ME TELL
YOU ABOUT CRESCENT.
crescent (kre’ sent) n.: to
come forth and grow
1.} a love and enthusiasm for

their music.
2.) Erik Christopher, lead vocals,
guitar; Craig Friberg, lead
guitar; Matt Hill, bass, sax;
Leroy Carter, drums; Tim Kin-
sey, keyboards.,

3.} To know them is to see them.
Come to a holiday weekend
party at Bullwinkle’s
814 Broadway, Santa Monica
May 29th—Starts at 10 p.m.

LONG HAIR

Specialist

‘‘Reople You Can Relate To And Trust
While Listening To Sounds You Dig."”
Precision Hair Sculpting

To YOUR MENTAL IMAGE
(All Lengths)
Natural Hair Care—Permanent Waves
FREE CONSULTATION

robert p richleigh
rocks you!

795-1272
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2-4-8 TRACK
$40 PER SONG
OVERDUBS EFFECTS MIXING

LIVE GIGS RECITALS

VIDEO SOUND $170/DAY
24 HRS 213/573-0157

$12/hr.

You CAN Get Quality
8-Track at $12/hr.
5-HR. MINIMUM

BARR RECORDERS

North Hollywood

[213] 506-0100
3 Rooms, Tascam-3M-AKG-Urei
RCA-Electrovoice-Sony-Shure

United Postal Centers

PRIVATE
MAILBOX
RENTALS

24-HOUR MAIL PICK-UP
24-HOUR MESSAGE SERVICE

(213) 650-0009

*1ST MONTH FREE WITH AD»
WILSHIRE BLVD. / BEV. HILLS
SUNSET BLVD. / W. HOLLYWOOD
W. OLIVE ST. /| BURBANK
LINCOLN BLVD. /| MARINA DEL REY
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8-TRACK $20/HR.
* Cassette Copying«
* Rehearsal Hall»
MAY SPECIAL
1hr.8-trk. FREE when you book
two hours at $20/hr. (with ad)
[213] 452-3930
1612 Ocean Park Blvd.
Santa Monica, Ca.

(e
" 5 A - 1
A ANSWERING
« SERVICE
HOLLYWOOD

Now Ofttering
New, VIDEO Assisted
Answering Service

Quiet ® Modern @ Efficient
Also Featuring: /(,' ‘\z._i\
/ e |

Call .
Forwarding \ y

(213) 468-9300 ~

Studio City Endino
Universal City Van Nuys
Canoga Park Hollywood
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On Record

WET PICNIC

Keystone Bop
Freddie Hubbard

Fantasy Records
Produced by Freddie Hub-
bard and Ed Michel; Various
Publishers

At last count, trumpeter
Freddie Hubbard had releases
from no less than six different
labels,  running  the  gamut
from slickly produced fusion
to straightahead blowing.
This record is of the lattes per-
suasion, recorded live at San
Francisco’s Kevstone Korner.
ft is successtul because of
Hubbard's  strong  plaving,
and the presence of two spe-
ctal guests—tenor saxophon-
ist Joe Henderson and vibra-
phonist Bobby Hutcherson,

The album starts with a
bang with a hard bop version
of Hubbard's ""One Of Anoth-
er Kind" far McCoy Tyner.
Needless to say. the density of
the original performance is
missing, but Hubbard is on
fire from the beginning. His
solo builds to several cli-
maxes. Hutcherson takes a
characteristically economical

| solo that cooks evenhandedly

with bassist Larry Klein and a
rather rambunctious Steve
Houghton on drums. Hender-
son enters with his quirky,
familiar sound to keep the
stew boiling until Houghton's
percussion break eventually
simmers things down before a
return to the original theme

“The LitUest One Of Al
is a Hutcherson tune which
finds Hubbard in a relaxed
mood on flugcelhorn followed
by pretty. vet fairly uneveni-
ful offerings from Hutercher-
son and pianist Billv Childs.

The album closes with
“Body And Soul.” Hubbard's
reading of this classic ballad
showcases him at his most lyr-
ical on his very mellow-toned
flugelhorn.

At times, the recorded
sound is a bit Loo compressed.
masking out the full lows and

|

i
{
{
L

crisp highs. Generally, this

record is recommended be-
cause three illustrious voices
have collaborated for a very
pleasant and consistent out-
ng. -Lee Townsend

Balls Up
Wet Picnic

Unicorn

Produced by Gus Santaolalla;
Published by Unique Chord
Music

Wet Picnic has thrown to-
gether an interesting collage
of musical influences for their
debut EP. "Cocktailed Sky"
is a classy mix of simple Cars-
ish new wave with a Tin Pan
Alley melodic hook in the
chorus. “She Don't Care”
starts out with an acoustic
guitar riff reminiscent of the
Byrds, and it contrasts nicely
with an eerie keyboard sound.
All the songs are arranged me-
ticulously. and often it is the
arrangement that impresses
the listener most. Wet Picnic
leader Gus Santaolalla knows
the value of contrasting
sounds with lyrics, best ex-
emplified in "He Believes,” a
soft, lilting ballad about a guy
who dreams of his favorite
porn star,

If there's a problem here,
it is that there are times when
Santaolalla gets too clever in
the arrangement and produc-
tion. ""Are You In Touch™ is
too sophisticated for a lyrical
theme and emotion that would
be better suited by a direct,
more punchy approach. *Ten-
sion’’ has a nice dynamic riff,
but it doesn’t lead anywhere,
resulting in a message that's
lost in a web of technical in-
tricacies.

Balls Up is still a notable
achievement for a band that's
not settled as a unit. Once
Santaolalla solidifies his
sound and technique in order
to push a strong melodic hook
up front, the band will garner
a larger and more involved
audience. —Jeff Silberman

Carmine Appice
Carmine Appice

Pasha Records
Produced by Richard Podolor;
Published by Riva Music

It seems incredible that
Carmine Appice, with his 20
plus years of experience and
exposure Lo so many changes
in musical trends, could come
up with such a bland, unimagi-
native album.

The playing is so lacking
in inspiration that you wonder
why the musicians bothered
to show up at all. The lyrics
are so riddled with cliches that
they could have been produc-
ed by a computer. The produc-
tion is equally flat, ensuring
that Appice’'s drumming is
dominant on every track.

On top of all this there are
cover versions of ‘“‘Paint~ It
Black™ and ““Be Me Baby"
that will leave Jagger, Rich-
ards and Spector eringing if
thev are cver unfortunate
enough to hear them.

'T'his is not a good album.

—Martin Brown

Sinister Lady

Guardian
Cyclops Records
Produced by Joe Renda; Pub-
lished by Cyclops Music/Sug-
arscoop

Although few on the West
Coast have heard of this up-
state New York-based band.
this independent EP is good
enough to get them noticed.
The recording mix may not be
up to snuff (the lead guitar is
buried under a wall of mud),
but Guardian comes through
with power and intensity in-
tact. Drummer Victor Gonza-
lez sounds particularly im-
pressive, delivering thunder-
ing double bass beats and
drum rolls and vocalist Char-
lie Gullota has the range to
handle both the screamin
Iro((j:kers and the mellow baﬁ
ads.
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Guardian sounds best on
the hardest song, “‘Runnin’,”
as Gonzalez, Guilota and lead
guitarist Richard Dellaldonna
really wail, pulling out all the
stops. “Sinister Lady™ and
“Don’t Take It Away, ' acous-

tic guitar-based mid-tempo
ballads penned by Mark Shep-
ler, do little besides prove that
Guardian is capable of melody
and harmony. Neither stands
out from the Def Leppard/Tri-
umph commercial metal pack.
In between is Kim Fowley's
“Young and Wild,”" the most
successful track. as it com-
bines power and melody into a
sellable but rocking package.
Guardian shows a lot of poten-
tial on Sinister Ladyv, and they
should sound killer with a ma-
jor label production job,
something they deserve,
—Stu Simone

Blue Jay Sessions

Mike Metheny

Headfirst Records
Produced by DNike Metheny;
Published by Mike-Meth Mu-
sic, Pat-Met Music, Desmond
Musiec and Upam Music

This is the first album for
Mike Metheny (older brother
of guitarist Pat Metheny); he
spent most of his early career
as a teacher. This shows in his
work: while he is technically
proficient, he presently lacks
that essential quality indige-
nous to the jazz musician. His
improvisations are confined
and generally not too interest-
ing.
He is at his best on the
bailads. such as Paul Des-
mond’'s “"Wendy,” and espe-
cially on a Mike Wells compo-
sition, "*Sola’s Gone.”” Brother
Pat contributed to one piece,
“lvy.” which is also slow and
pensive, yet. rather colorless.
One of the better workouts
here is Nat Adderley’s
“Games,” which features the
alto saxophone of Jim Odgren.

Everyone involved is com-
petent, but the program is cer-

! — ]

tainly not the epitmore of a
jazz performance. While it is
neither adventurous nor stim-
ulating, it is attractive and
listenable.

Since this is Metheny's
first attempt on record, possi-
bly he will acquire an identifi-
able sound. and loosen up a bit
as time goes on.

—Frankie Nemko-Graham

Time Will Be Kind
DA

Autumn Records
Produced by George Kapou-
las; "Published by August

Songs
DA starts off quite
strongly, establishing their

rather primitive style from
the first note on. Basically,
they play a rudimentary rock
soun(i), emphasizing a clang-
ing guitar and slow but sturdy
beat, a la Au Pairs and Bush
Tetras. ""Next To Nothing”
works well with a simple but
fuzzy raw guitar line that pro-
vides a catchy musical tableau
for a decent lyrical theme.
“Strangers’ also scores, as
the guitars clank away with a
dvnamic abrasiveness while
the singer, presumably Lorna
Donley, sings very effective
lyrics of mistrust and para-
noia. Her depiction of the
political climate (**Angry elec-
tion year/vaguely familiar
face/vaguely familiar/but
they're strangers’) hits the
nail right on t%le head.

Soon after, however, their
limitations become quite no-
ticeable. The arrangments are
too simplistic; without even a
chorus for a melodic change,
the songs start to sound the
same. Donley's voice turns
out to be limited in range and
expressiveness, so except for
occasionally cutting guitar
work, their sound becomes
predictable and too dry.
Without musical changes, the
songs go on far too long as
well.

“In all, DA displays some
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interesting seeds of an in-

viting and compelling sound,
but they also show a gire need
for development in songwrit-
ing and vocal range.

—Jeff Silberman

The Philisteens

The Philisteens

RFA Records

Produced by Kenneih A.
Pushkin and Joseph Schlick;
Published by RFA Pub. Co.

The Philisteens’ debut al-
bum is an inconsistent affair.
The rock trio builds its songs
around guitarist Larry Otis’
riffs, many of which are rea-
sonably interesting and origi-
nal. Unfortunately, even the
best riffs can’t carry a song on
their own, and this is where
the band gets itself in trouble.

At their best, as on "“Go
Downtown™ and *“In Your
Pocket,” the group succeeds
in writing substantial and
likeable material, and plays
like a band that's moved by
its own music. The remaining
songs either resemble tame
Wall of Voodoo or are too thin-
iv realized for comparison.

Part of the problem in-
volves the band's rhythm sec-
tion. Bassist Roger Neil is too
content to mirror Otis’ riffs in
a lower register, and would
benefit from more indepen-
dent bass lines. Drummer
Mike Glover turns in a some-
what stiff performance. His
tendency to keep time rather
than drive forward results in
an overall piodding sound.

The band members do
complement each other from
time to time, f)articularly on
the previously mentioned
cuts, and their potential for a
strong live performance or se-
cond album should not be dis-
counted. It may, however, de-
pend on reworking their ap-
proach to songwriting and ar-
rangements. A bit. more con-
cern with melody and inspira-
tion is in order. —Bill Forman

Singles File

Red Zone (Banner Records), without the
benefit of their glitzy futuristic make-up
sounds like little more than an average
rock band on 'Living On Lust." “Fast As
You Can’ is a little better, thanks to a
swift lead guitar break, but there’s little
personality here. They need more than a
flashy visual presence if they're going to
pull it off on vinyl. Finally. from Min-
neapolis comes The Suburbs. Their seven-
minute dance opus. “Music For Boys"
(Twin/Tone). is relatively interesting for a
dance tune. The flipside, "Cigarette In
Backwards,"” works better. It's a medium-
tempo number with a strong vocal pre-
sence and subtle musicianship. Instead
of a wall of rock sound. you can hear a
separation of piano. guitar and rhwthm
section, which makes it more challenging
to the ear. A fine 12" single . Restless
does a decent cover of “Strangers In The
Night.” adding a subtie rock punch, but
not overdoing it. “Baby Babay" is a bog-
gie shuffle. but it, and the rest. are ham-
pered by a production that keeps the
guitar in the background. leaving little
dynamically to grab your ear. “Bring Me
Another™ has the best arrangement and
performance. but even it could use a more
upfront sound and a more aggressive
treatment ..Riptide's “Shape Your Light™
is one of those soft progressive rock
tunes that starts out as a soft ballad and
then develops into a dynamic rocker. The
production’s real good, but trite lyrics and
an unnecessarily long solo and song-
length hurts things. “Neutron Crouton™ is
more of the same—predictable lyrics and
tempo changes for the sake of it, instead
of changes that aim at building song mo-
mentum...100 Flowers (Happy Squid) try to
evoke more of a mood than a hooky
melody. With a strong bass/drum ritf as a
foundation for sustaining guitar chords,
the band makes a good impression on
“Presence Of Mind." “Dyslexia” also
aims for mood, with a definite "60s stamp
on it. "Mop Dub.” however, goes over-

board with backward taping and tinny gui- |

tar...The Individuals (Plexus) are a New
York act that plays a fair brand of pop/-
rock. A muddy production and lack of
strong hook leaves little to like of “Danc-
ing With My 80 Wives," but "Our World"
is a definite improvement. with nice melo-
dic changes that are dynamically appro-
pos and not predictable. But the disc's
best tune is the fine instrumental “Seven
Hours By Motorboat.” A band to
watch. . .White Beach (Endurance) has
crafted a strong. ingratiating sound on
“You Can Do Me Anytime.” The crystal-
clear acoustic guitars and Anne Melville's
vocals are reminscent of Heart. It works
until they go into the always predictable
phased double lead guitar break. “Sen
sttive Girl™ is a top-notch effort. thanks to
a funky rhythm and good performance.
The only drawback is the lyrics; she
doesn't sing like a sensitive girl...The Pop-
pers! (Award) don’t add anything to thesr
cover of “Love Potion #9" that hasnt
been done before and to much better re-
sults. Yet their B-.side is at least in-
teresting. “She’s Not You (But She'll Doy
1S a nicely constructed country tune that
fails only because the sound is indistinc-
tive. Blame should be assessed not just
to the producer. The band doesn't add
enough spunk to it in their performance
either,..Gene Davis (O.L. Records) plays
the back-to-the-roots my-baby's.gone-&-
I'm-drinkin’ genre very straight and pretty
well. Davis has got a John Conlee voice,
and "It May Be Tonight” has an interest-
ing twist, but the tune is held back some-
what by straight cliche through much of
the lyric. “A Livin' Hell" is a little more
like it. It's an uptempo, Haggardesgue
mood song that, though it doesn't sdd
anything special to the genre, is a
definite, in-the-pocket step in the right

direction. (Rob Simbeck) G
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Glub Data

by Jeff Silberman

ICE HOUSE, Pasadena: The
small music room has been closed,
as it will be renovated into a
lounge-type atmosphere. Music
will still be heard in the main
room on Sundays through Tues-
days, including summer-long Bat-
tle of the Bands Contests, with
prizes including studio time and
full-page media ads. Also, when
Hi Fi performed a couple of
Wings tunes in a recent show,
they were helped by some notable
expertise with the presence of
former Wings guitarist lLaurence
Juber, who sat in on a few songs.

HOP SINGHS, Marina Del
Rev: Memorial Day weekend will
be a jazz festival, with ap-
pearances by Dan Siegel on the
28th, Joe Farrell on the 29th, and
Generation featuring Victor Feld-
man and Ernie Waltts on the 30th.

COMEBACK INN, Venice:
Syvnthesizer whiz Steve Roach
returns to the stage on the 30th,
with International Reggae All-
Stars performing on Sundays in
June starting at 2 p.m.

PALLOMINO, N. Hollywood:
There have bheen benefits galore
here. A recent Rick Nelson show
raised $15.000 for the Leukemia
Foundation, and the Palomino
golf outing pulled in $30,000 for
the St. Vincent Fund for Retard-
ed Children.

ON KLUB, Silverlake: The
tiny dance club came close to
breaking the house record with
their video Mod night, and
another is planned sometime in
mid-June. The nationally ac-
claimed reggae band from Kan-
sas, the Blue Riddum Band, will
play here on June 4.

Van Dyvke Parks with McCabes™ booker Naney Covey

McCABES, W. L.A: One of
this club’s biggest draws recently
was Ricky Jav—a magician. Pic-
tured here is booker Nancy Covey
with artist Van Dyvke Parks after
he performed an exclusive gig re-
cently.

LINGERIE, Hollywood:
After an absense of about two
vears, the infamous Blark Randy
and the Metra Squad will enter-
tain the throng an the 29th and
30th.

RADIO CITY, Anaheim:
Some big dates coming up this
summer: Romes Void is expected
sometime in  June, and
Television’s Tom Verlains will be
making his first Orange County
club appearance in Julv.

CRAZY HORSE, Santa Ana:
Bobby Bare is probably the hot
test country club draw around
Consider this: His shows here on
the 23rd and 24th sold out in the
first week in May. Also. scme
benefits are planned in the sum-
mer featuring the biggest names
in country music. Nothing is eon-
firmed vet, but keep an eve open
for announcements.

DONTES, N. Hollvwood:
Drawing raves here has been
John Collins, a guitarist who's
worked with the likes of Sinatra,
Nat King Cole, Sammy Davis Jr.,
and currently with the “Sophis-
ticated Ladies™ orchestra. Della
Reese and Carmen McRae caught
his previous shows, and he’ll he
back on the 30th.

ayn Barnett
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RUMBLESEAT GARAGE,
Long Beach: A summer kick-off
party is planned for Memorial
Day weekend, featuring five hard
rock bands, a free afternoon buf-
fet, all-night drink specials, and
contests. The party starts at two
in the afternoon and goes on all
night.

PASQUALES, Malibu:
Baya's second anniversary Me-
morial Day Barbeque will be held
here on the 30th.

BULLWINKLES, Santa Mo-
nica: Reggae continues to make a
big imprint on this westside club.
Two new local groups will make
their live debuts here on the
30th—Carolines Du Nord and Jah
Moon. The Blue Riddum Band
will also appear here on June 5.

NIGHT
CLUBBING

PETE SHELLEY AT THE
COUNTRY CLUB: Shelley, form-
er main creative force behind the
influential pop/punk group the
Buzzcocks, plaved here on the
heels of his upcoming solo Arista
album and his smash single, "Ho-
mo Sapiens.” The concert. how-
ever, was robbed of much needed
sponteneity and spark due to the
overwhelming presence of taped
instrumentation.

Shelley is a talented, prolific
songwriter in an aggressive pop
rock vein, and the new material he
plaved was consistently strong
and melodic. But his passive
stage presence and taped synthe-
sizer and lead guitar tracks gave
the evening a feeling of lip-synced
American Bandstand. Shelley is
too good of a songwriter to waste
himself in such a listless live en-
vironment.

Live Action Ghart

MAY 2—MAY 16

The Live Action Chart lists the top-drawing acts in L.A. and Orange County. Those clubs that pay their acts list the top three draws over a two-week period in terms of actual ticket
sales. The size of the venue, sell-out performances and the number of times an act is listed are taken into account. Stars denote an appearance last issue as an Honorable Mention.
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232 POP ::2 JAZZ/BLUES :: 5 COUNTRY/FOLK
5318# 1856 »‘-3358e

1 /-3 Plimsouls 1]- 11 ! Alan Holdsworth 1.0.U. 11/3]9 Leaky Canoe

2 |- ‘12 20/20, The Sights 2 |- |2 ! Buddy Rich 2|16 Elvis Montana

3 |- | 2| Circle Jerks 3 |- 11| Bobby Hutcherson 3 (-1 Duke Davis & Buckshot

4 10/ 3 James Harman 4 |8 15 | Don Randi & Quest 4 - |1 Slim Chance

5 |- | 1| Laurie Anderson 5 |- |2 | 8ig Joe Turner 5 |- 16 Shutouts

6 |- |1 ’ T.S.0.L. 6 |- | 6| SecretPeople 6 |7 |10/ Johnny Meeks

7 - I 4 Joshua 7 |- | ] Freddie Hubbard 7 |- ‘ 1 Gary Stewart & Dean Dillon

8 |- |2 smile 8 |- |3 | Bobby Redfield 8 |- |4 | Haywire

9 ‘2 3 | Sparks 9 |- f 1 Don Menza Big Band 9 |- 17 Gerald Ray Band

10[- |1 l Shandi/Carla Olsen & Textones 10/9 |5 | Wayne Johnson Trio 10l * . 7 | Suzanne Niles & Southern Nights
HONORABLE MENTION: Kingbees, Platters. A La Carte, | HONORABLE MENTION: Ernie Watts. Chriz Harris, Roul de | HONORABLE MENTION: Tom Wopat, Golden St. Cowboys,
Strawberry Alarm Clock, Fear, Art Masters, Rave-Ups, Cart | Souza, Art Pepper, Phil Upchurch, Beverly Hills Unlisted | Tommy Cash, Hot Lips & Fingertips, Clask Bros.. Brad
Anderson, Roy Milton, Top Jimmy & the Rhythm Pigs Jazz, John Collins, Visions, Citizen, Al Vizzutti Hartwyck, Leon Everett & Hurricane, Cowboy Maynard,

Larry Dale & Dasetores, Jim Seal
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Showcase

by Frankie Nemk—o-—G—ra_I;(;r}
Vinny Golia

ulti-reedman and record
M company proprietor Vin-

ny Golia is in that special
category of artist whose talents
are not limited to one area of the
arts. The degree in fine arts he
earned at the New York Institute
of Technology enabled him to pur-
sue a career as a painter, but liv-
ing at the time in an apartment
building that also housed pianist
Chick Corea, bassist David Hol-
land and saxophonist David Lieb-
man set in motion a creative
transformation.

Although at first Golia was
content to capture on canvas the
jazzmen he ardently listened to at
the Greenwich Village clubs, it
wasn’'t too long before he found
himself buying a soprano saxo-
phone (with money earned paint-
ing the cover picture of a Corea
album). Soon thereafter, Golia
moved to 1,0s Angeles. and one of
his first experiences was an art
exhibition arranged by Corea.
who also was by now residing in
Southern California. As Golia
became more familiar with the
music scene, however, he could
soon be heard with a variety of
local jazz groups.

For someone who has only
been playing for 11 years, it
seems incredible that he is now
blowing all the wind instruments,
plus several different flutes.
Asked how this could be, Golia re-
plied, " Well, |1 practiced a lot, just
about to the exclusion of all else.
Also, my vogic and meditational
disciplines were an essential ele-
ment.”’

Nevertheless, it hasn’'t been
an easy road for this extraordi-
narily talented and dedicated art-
ist. Much of his day had to be
spent in mundane pursuits to pay
rent, buy groceries and, most im-

photo by Sherry Rayn Barnett
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Vinny Golia: “The prototype of the new breed of jazzmen’

portantly, pay for his vast collec-
tion of instruments (to date he
has accumulated, besides the
original soprano, a tenor, baritone
and bass saxophone; -flat, B-flat
and bass clarinets; piccolo;
C-minor, alto and bass flutes;
various recorders; and a set of
wooden pipes from Thailand—all
of which, at one time or another.
are in use).

One of his jobs during those
struggling years was as the ware-
house manager of Rhino Records,
which proved fruitful in other
ways. The ever-enterprising Golia
had decided to start his own rec-
ord company. 9 Winds. and partly
through contacts made at Rhina,
he can boast a modestly success-
tul distribution. As a conseguence
of his recorded accessibility,
Golia’s name is now well-known in
Furope. and he has made several
trips abroad. The first was in
1978 with the controversial An-
thony Braxton; then in 1980, Go-
lia co-led a group with clarinetist
Tim Berne for several European
concerts. On both occasions the
reception was warm, and the au-

diences seemed well-aware of who
he was.

It would seem that the axiom
of a prophet without honor in his
own country could be applied to
Golia. although more recently his
work is becoming known to a
wider audience. He now has
several albums on 9 Winds, and
his personal appearances are
becoming more frequent. A recent
concert at UCLA's Schoenberg
Haill showcased Galia’'s composi-
tional talents in addition to his
superb blowing.

Golia's approach to writing is
not vnlike that of the acknow-
ledged granddaddy of jazz com-
position, Duke Ellington. The late
maestro used to tailor his works
to specific soloists in the or-
chestra. (olia uses this same
principle. but in an updated ver-
sion of written jazz, which por:
trays that art of improvisation in
possibly its best form, and offers
the player complete freedom of
expression.

Giolia is quick to praise the
musicians with whom he works,
saying, 'l consider that 1 play

with some of the best; everyone |
associate with is a force unto him-
self. And when 1 write for them 1
have the ultimate freedom—1 can
put down on paper exactly what |
hear and get it played that way.”
Some of his long-time musical
compadres include clarinetist
John Carter, trumpeter Bobby
Bradford, bassist Roberto Miran-
da, trombonist John Rapson, and
pianist Wayne Peet, among oth-
ers.

Whether as composer or per-
former, Golia emerges as the pro-
totype of the new breed of jazz-
man. His instrumental technique
is awesome, his delivery alimost
always flawless. He can switch
from tenor to soprano to baritone
to bass saxophone, from alto flute
to piccolo to bassoon to bass flute
with the greatest of ease. A pro-
gram of (Golia originals will run a
long gamut from basic 4/4
rhyvthms through the intricacies
of bebop and into complex, out-of-
time excursions.

Although Golia doesn’t see
himself as avant-garde, the
definition of that word is
“vanguard,” and the meaning of
that is those leading a move-
ment.” Vinny Golia occupies a,
position very close to the front:
right now in creative. 20th cen-
tury music, leaning now and then
on tradition, examining all facets
of indigenous American art form
known as jazz. He is a constantly
evolving artist, offering the
listener an opportunity to expand
his/her musical horizons at every
hearing.

Vinny Golia—Selmer Mark 6 soprano
and baritone saxes, balanced action
tenor sax, 1912 Conn bass sax, Selmer
bass and alto clarinets, Buffet Bb and
Martin Feres' Eb clarinets, Selmer pic-
colo, Armstrong C, alto and bass
flutes, Monneing Artist model bas-
soon, Darrell DeVore-made lochiku
(untreated bamboo flute). Digerdoo
and other instruments: Alex Cline—
Camco drums. various percussion:

Roberto Miranda—bass: Wayne
Peet—piano; John Rapson—trombone.
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NATIONAL TELEVISION
EXPOSURE

on cable TV stations from coast-to-coast
(over one million potential viewers)

“TALENT SHOWCASE”’

is looking for bands, entertainers
and solo acts seeking television exposure
on a national or local level.

For more info, contact:

TALENT SHOWCASE
(213) 936-2176
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Gig Guide

Clubs, Showcases,
Organizations
Seeking Entertainers,
TV Opportunities and
Miscellaneous Gigs.

Gig Guide
Listings Are
FREE

Los Angeles (213) 462-5772

LOS ANGELES

THE COMANCHE

5211 Atlantic Blvd.

Long Beach, Ca. 90805
Contact: Steve, 213 423-9150
Type of Music: Variety; country,
rock, comedy, origs.

Club Capacity: 300

Stage Capacity: 5

PA: Yes

Lighting: Yes

Piano: No

Audition: Tapes and resumes
Pay: Negotiable

BULLWINKLES

814 Broadway

Santa Monica, Ca. 90401
Contact: Harry, 9-4, M-F, 213
451-3241

Type Of Music: Rock, R&B, reg-
gae, ska, origs. ok

Club Capacity: 200

Stage capacity: 24 long, 12 deep
Lighting: Yes

Audition: Tape and live

Pay: Negotiable

THE STOP

12446 Moorpark St.
Studio city

Contact: Herb, Iv. msg. 761-8686
Type Of Music: All
Club Capacity: 90
Stage Capacity: 8or 9
PA: No

Lighting: Limited
Piano: No

Audition: tape/live
Pay: Negotiable

H.J.’S

6411 Lankershim Bivd.

N. Hollywood, Ca.

Contact: Nigel or Joe 213 506-0382
Type of Music: Origs, rock, reg-
gae, new wave, R&B

Club Capacity: 200

Stage Capacity: 9 pieces

PA: Yes

Lighting: Yes

Audition: Tapes/resume

Pay: Percentage of door
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THE CANDY STORE

8117 Sunet Blvd.

Hollywood, Ca. 90046

Contact: Lynn Dillard,

213 654-1298

Type of Music: Variety, Thurs;
jazz, Fri.; pop, R&B, Sat; magic
night, Sun.

Club Capacity: 100

Stage Capacity: 4

PA: Yes

Lighting: Yes, limited

Piano: Yes

Audition: Live, or possible tape/
bio/pics

Pay: Showcase; possible future
pay

TROUBADOUR

9081 Santa Monica Blvd.

W. Hollywood, Ca.

Contact: Bobby Dean (213) 276-
1158

Type Of Music: Rock, country, all.
Only orig.

Club Capacity: 350

Stage Capacity: 10 plus

PA: Yes, w/operator

Lighting: Yes, w/operator

Piano: Yes

Audition: Cassette, pics, bio

Pay: 60 percent of door/no. of
bands

THE ICE HOUSE

24 N. Mentor Ave.

Pasadena, Ca.

Contact: Duane Thorin, after 2
213 681-1923

Type of Music: Pop, rock, R&B,
variety, origs ok

Club Capacity: 200

Stage Capacity: Up to 13

PA: Yes, w/operator
Lighting: Yes, w/operator
Piano: Yes

Audition: Tapes and live

Pay: Percentage negotiable

RUMBLESEAT GARAGE

4700 E. Pacific Coast Hwy

Long Beach, Ca. 90804

Contact: Top 40-Richard Powers,
Orig.-Johnny Maya 213 438-1131
Type of Music: Top 40, rock, new
wave, reggae, R&B

Club Capacity: 400-500

Stage Capacity: 25 ft. by 22 ft., w/
curtain

PA: Yes

Lighting System: Yes

Audition: Tape, vinyl, audition,
schedule of past & future gigs
Pay: Negotiable

O.N. KLUB

3037 Sunset Bivd.
Silverlake, Ca.

Contact: Howard Paar 213 939-
9549

Type Of Music: Ska

Club Capacity: 100

Stage Capacity: 10

PA: Yes

Lighting: Yes, w/operator
Piano: No

Audition: Live

Pay: Percentage, negotiabie

SIMPLY BLUES
6298 Sunset Blvd., 19th floor
Hollywood, Ca. 90028
Contact: Lloyd Baskin,
213 466-3534
Type Of Music: Variety, origs. ok
Club Capacity: 100
Stage Capacity: 3
PA: Yes
Lighting: Yes
Piano: Yes
Audition: Call for more info.
Pay: Negotiable
3howcase: Music, comedians,
origs., Sunday, 4-7 p.m.

THE COMEDY STORE

8433 Sunset Blvd.

Hollywood, Ca.

Contact: Debbie Dean, 213 656-
6225

Type of Music: Variety, origs. ok
Club Capacity: 75

Stage Capacity: 3

PA: Yes

Lighting: Yes, limited

Piano: Yes

Audition: Sunday, 7:30 pm in the
Belly Room

Pay: No pay

AT MY PLACE

1026 Wilshire Blvd.

Santa Monica, Ca. 90401

Contact: Matt Kramer, 12-5pm.
Wed.-Fri. 213 451-8985

Type Of Music: Origs, jazz fusion,
some songwriter melodic rock.
Club Capacity: 133

Stage Capacity: 10 by 18 ft.

PA: 12 ch. sound system

Lighting System: Limited

Piano: Kawaii KG-2 baby grand
Audition: Send tape & bio, then
call back.

Pay: Showcase, flat rate for wknds

BLUE DANUBE RESTAURANT
1001 N. Pacific

Giendale, Ca.

Contact: Rose Gales, 213 246-2571
Type Of Music: Jazz and pop,
singers only.

Club Capacity: 100 approx.

Stage Capacity: Piano bar

PA: Yes

Audition: Call

Showcase: Every Sunday night,
8:30 to 1:30, singer's showcase
backed by pro. trio. Bring music,
ask for Rose

CAFE ORLEANS
7140 Reseda Bivd.
Reseda, Ca.

Contact: Bob or Beth,
213 344-9759

Type of Music: Rock and jazz
and origs. ok

Club Capacity: 100
Stage Capacity: 5to 7
PA: Yes

Lighting System: Yes
Piano: no

Audition: Tape

Pay: Percentage of door

ANTIQUE MIRROR

17046 Chatsworth

Granada Hills, Ca.

Contact: Bill, 213 360-3310

Type of Music: Rock & roll, dance
Club Capacity: 250

Stage Capacity: 7 pc. band

PA: Yes

Lighting: No

Piano: No

Audition: Tape, picture resume,
song list and equipment.

Pay: Negotiable

SEVAN LOUNGE

9669 E. Las Tunas

Temple City

Contact: Jay Jones, 213 286-9490
Type Of Music: Dance bands,
rock, t-40, rockabilly w/following
origs. okay

Club Capacity: 350

Stage Capacity: Large

PA: Yes

Lighting: Yes

Piano: Yes

Audition: live or tape

Pay: Percentage or flat rate, de-
pends on band (liberal)

CELEBRITY CENTRE

5930 Franklin Ave.

Hollywood, Ca.

Contact: Kim Hedges, 213 464-
0411, ext. 203 or 204

Type of Music: Rock to folk, orig.
ok

Club Capacity: 50

Stage Capacity: 7

PA: Yes

Lighting: Yes

Piano: Yes

Audition: Live or tape

Pay: Negotiable

THE COMEBACK INN

1633 W. Washington Blvd.
Venice, Ca.

Contact: Will or Jim, 213 396-7255
Type Of Music: New age, ethnic,
fusion, electronic music, reggae,
improvisational, origs. ok

Club Capacity: 100

Stage Capacity: 6

PA: Yes

Lighting: Yes

Piano: No

Audition: Cassette/album/video
Pay: Negotiable

SKIP E. LOWE’S TALENT
SHOWCASE

7000 Hollywood Blvd.

Hollywood, Ca.

Contact: Skip 213 656-6461

Type Of Music: All kinds, origs.
ok

Club Capacity: 200 plus

PA: Yes

Lighting: Yes

Piano: Yes

Audition: Live

Showcase: Seeking bands, singers
and comedians. Auditions Fri.,
Sat. and Sun.
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TRANCUS

30765 Pacific Coast Highway
Malibu, Ca.

Contact: Al Warbucks 213 457-
5516

Type Of Music: Open, origs

Club Capacity: 400

Stage Capacity: 20

PA: Yes w/operator

Lighting System: Yes w/operator
Piano: Yes

Audition: Send tape, bio, & pics
Pay: Negotiable

MUSIC MACHINE

12220 W. Pico Bivd.

West L.A., Ca.

Contact: Leon, 213 820-0947

Type Of Music: Blues, Motown,
orig. rock, nostalgia, '60s covers.
Origs. on Wednesdays

Club Capacity: 500

Stage Capacity: 12''x24""

PA: Yes

Lighting: Yes

Audition: Tapes and promo pkg
Pay: Negotiable

BRASS RAIL

233 S. Brand Blvd.
Giendale, Ca.

Contact: Louie, 213 242-2227
Type of Music: Top 40, rock
Club Capacity: 150

Stage Capacity: 5-6 pieces
PA: No

Lighting: Yes

Piano: No

Audition: Live

Pay: Negotiable

CLUB 88

11784 W. Pico

L.A., Ca.

Contact: Wayne (213) 479-1735
Type Of Music: Rock, country,
rockabilly, blues, orig. ok

Ciub Capacity: 250

Stage Capacity: 12 pieces

PA: Yes, w/operator

Lighting: Limited

Piano: No

Audition: Tape

Pay: Percentage of door

ORANGE COUNTY
RONSTADT’S

719 W. 19th St.

Costa Mesa, Ca.

Contact: Randy, 714 642-2973
Type Of Music: Rock

Club Capacity: 400

Stage Capacity: 16

PA: No

Lighting: Yes

Piano: No

Audition: Tape
Pay: Flat rate

RADIO CITY

945 S. Knott

Anaheim, Ca.

Contact: Jerry Roach, 714 497.
4469. Available to outside promot-
ers.

Type of Music:
rock, new wave
Club Capacity: 300
Stage: 8-10

PA: yes

Lighting: Yes, w/ operator
Audition: Tape

Pay: Negotiable

THE CONCERT FACTORY

1714 Placentia

Costa Mesa, Ca.

Contact: Keith Goodman, 714 559-
1371

Type of Music: Rock, orig., most
styles

Club Capacity: 500

Stage Capacity: 7

PA: Yes

Lighting: Yes

Piano: No

Audition: Call for more info, 9 am
to7 pm

Pay: Negotiable

Straight-ahead

CHICAGO

Mc GREEVY’S

2680 Golf Rd.

Glenview, lIl. 60025

Contact: Brian Glynn,

312 275-1318, 729-7702

Type of Music: New wave, blues,
R&B, eclectic

Club Capacity: 350

Stage Capacity: ample

PA: Yes, w/operator

Piano: No

Audition: Record/tape, press info
Pay: Negotiable

EXIT

1653 N. Wells St.

Old Town, Chicago, Ill. 60614
Contact: Terry Fox,

312 440-0535, 871-7987

Type of Music: New wave, plus
video, film d.j.’s, plays/improv.
Club Capacity: 350 & back bar,
150

Stage Capacity: Adaptable

PA: No

Lighting: Yes, w/operator
Audition: Record/tape, press info
Pay: Negotiable

Song Market

NASHCAL MUSIC is now looking
for modern country material.
SASE 4 songs max, cassettes
perferred. Covers by Moe Bandy,
Joe Stampley, John Conlee, Dot-
sie, Larry Riley, Don Edwards,
Chris Blake, Mary Lou Turner,
Clifford Russell. Send material to:
3746 Mt. Diablo Blvd., Lafayette,
Ca. 94549, Suite 104.

PRO MUSIC is seeking songs for
placement w/major artists. Send
cassette and lyric sheets to: Pro
Music, 15723 Vanowen St., Suite
322, Van Nuys, Ca. 91406

HIT MATERIAL WANTED im-
med. for major fem artist, former-
ly w/Columbia to be signed w/Ar-
ista. Prefer adult contemp, R&B,
MOR, pop & crossovers. Mail or
deliver non-returnable tapes to:
London Star Mgmt., 10928 Mag-
nolia Blvd., No. Hollywd, Ca.

91601

MUSIC PUBLISHER seeks songs
of all types; R&B, country, pop,
etc. For rock, contact Tracy Luna,
El Mi Music, PO box 863, No.
Hollywd, Ca. 91603. All else con-
tact Michael Shelby.

PRODUCTION COMPANY look-
ing for orig. material and artist:
pop, R&B, jazz. Send cassette and
lyric sheets to: Sweet Thunder
Productions, 1516 Westwood Blvd
Ste. 104, W.L.A., Ca. 90024

MEGA RECORDS is Ikg for pop-
rock crossover songs for a fem
rock singer. Also adult, contemp
music, ballads. Send materials
SASE to: Michael Jay or Jerry
Marcellino c/o Mega Records,
6525 Sunset Bivd, Ste. 301, Holly-
wd., Ca. 90028

HIT SONGS wanted for producer/
publishing company. Range from
adult-pop crossover to country
crossover and R&B. Your best 4
per cass. No garbage piease.
Bluefield/ Rodgers Music, PO Box
726, Hollywd, Ca. 90028

CALIZAN MUSIC is Ikg for orig
material & artist: new wave,
contemp rock. Send cass. & lyric
sheets to: Calizan Music, 1516
Westwood Blvd. Ste. 104, W. Los
Angeles, Ca. 90024

Miscellany

HELP WANTED: General office/
Friday Person, part time after-
noons, Mon-Fri. Agency/produc-
tion company. Trans, good spell-
ing & exp. mandatory. Bill Troute

213 920-7477 or 920-7448

JACQUES MELEK, Music reper-
toire, is seeking the best vocalist
for immed recording. All styles,
vocal range of 2-plus octaves, able
to read. Proper person will be
nationally promoted. Send demo
tape, resume and qualifications to
Jacques Melek, Music Rep., PO
Box 901, Upland, Ca. 91786, or
call 714 982-6442

FREE CABLE SPOTS on video t.v.
Record label talent only. No pay.
213 852-4739

VOCAL POWER SCHOLARSHIP.
The Voiceworks Institute is offer-
ing a 6 month vocal study pro-
gram. Auditions will be held on
Sat., June 5 and 12. Call for info &
appt. 213 501-6533
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DYNAMIC PRODUCTIONS needs
cameraman for weddings, bands,
casuals, etc. Experienced, reliable
w/trans. only. 213791-3885

AUDIO/VIDEO recording engi-
neer wanted. Must be familiar and
have working exp. w/State of the
Art recording techniques (24-track
or more), audio & video interlock-
ing systems, computerized video
editing, & capable of passing
company test. Ask for Alex.

213 666-3003

SINGERS WANTED to teach the
Elizabeth Howard Method for the
Voiceworks Institute. Must play
piano, will train. 213501-6533

LIFE PRODUCTIONS is looking
for pro bands from Calif. to
perform w/Seattle’s finest groups.
Concerts are free, bands to per-
form in outdoor amphitheatres
that hold over 10,000. Concert has
peace movement music theme.
For further details, bands should
contact Gideon, Life Prod., 617 W.
Mc Graw St., Seattle, Wa. 98119

206 285-4646

WANTED: ALL ORIG BANDS
with following only, for showcase
concerts with pay. Video taping
available. Mail or deliver promo
to: London Star Promotions, 10928
Magnolia Blvd., N. Hollywood,
Ca. 91601 213763-8103

QUARTER NOTE MGMT. is look-
ing for new bands to manage,
promote and sign. Send pictures,
resumes and tapes to: Quarter-
note Mgmt, 6354 Van Nuys Blvd,
Ste. 217, Van Nuys, Ca. 91401, or
call 213 785-1156, ext. 944

MAJOR JAPANESE LABEL seek-
ing immediately: American male/
female artists and groups (all
types and styles, copy and orig.)
for recording contract, promotion
and national/int'l distribution.
Submissions will be handcarried
directly to top A&R in Japan.
Deliver or mai! promo and SASE
to: London Star Promotions, 10928
Magnolia blvd, N. Hollywood, Ca.
91601 213763-8103

MUSICIANS & SONGWRITERS:
Music Connection's Gig Guide
listings are intended as leads for
musicians seeking work and are
not to be construed as endorse-
ments of clubs or agencies. Be
sure your music is protected and
always enclose a stamped, self-
addressed envelope when mailing
promotional material you want re-
turned. If you encounter any diffi-
culty with an individual or compa-
ny listed in our Gig Guide, or if
you are confronted by a dishonest
or “shady' operation, drop us a
line informing us of the details so
that we can investigate the situa-
tion. No phone calls, please.
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Pro Players

SESSION PLAYERS

FLOYD SNEED

Phone: 213 889-0998

Instruments: Drums

Styles: Jazz, rock, folk

Vocal Range: Bass

Read Music: Yes

Qualifications: Many years studio and
road work: 10 years with 3 Dog Night.
One year with Ohio Players.

JOHNNY O'CLOCK

Phone: 213 556-8774. Iv. msg.
Instrument: Drums

Styles: Rock, rockabilly, AOR, R&B
Read Music: Yes

Qualifications: Age 27. Have recorded
and performed with several top acts
including Rex Smith, Joey Dee & the
Starlighters. Platters and Shirells in
night club circuits, as well as record-
ing and performing sessions with nu-
merous new wave and contemporary
rock artists

NEIL KUNEN

Phone: 213 257-5622

Instrument: Electric and acoustic
guitar

Styles: Solid and experienced in all
styles.

Read Music: Yes

Qualifications: 14 years pro. Berklee
College. specialist in all rhythm
styles. exciting and melodic lead
work. | enjoy playing in any and al!
musical situations

STEVEN KASARAILIA

Phone: 9-5 weekdays. 213 972-1025.
nights. wkends. 213 760-7494
Instrument: Electric guitar

Styles: Rock 'n’ roll, pop. new wave
Read Music: Yes

Technical Skill: Composer. songwriter.
arranger

Qualitications: A highly organized.
self-motivated individual with an ori-
ginal., melodic guitar styles. Great
equipment. great attitude and
straight-ahead dedication to my musi-
cal career. I've got what it takes to
make 1t in the ‘80s.

Available For: A rhythm section (bass,
drums. keyboards) for collaboration
on an original project with a future

ERIC GREENBERG
Phone: 213 762-8714
Instrument: Bass
Styles: All
Qualifications:
tape available
Available For: Recording sits. only

Reads; resume and

LEE CRONBACH
Phone: 213 463-4247
Instruments: Piano,
(Yamaha CP-30)
Styles: Rock, R&B, country, pop, Latin
Read Music: Yes

Qualifications: Instructor in jazz and
rock piano at East LA College. Staff
copyist for Cream Publishing Group.
14 years performing. session. and
teaching experience. Accompanying
singers is my specialty.

electric piano

Available For: Sessions, local club
work, rehearsal pianist, arranging.
charts, etc.

RICHIE DELORSO

Phone: 213 980-9859

Instruments: Drums, Latin percussion
Styles: Jazz, rock, country, anything
that swings

Read Music: Yes

Qualifications: 12 years road work,
concerts, T.V. movies. Good humor,
strong backbeats, pro attitude.

GUY BABYLON

Phone: 213 664-7284

Instruments: Syclavier Il digital syn-
thesizer, Mini-Moog. Arp Odyssey.
Rhodes, Roland VK |

Styles: Rock, pop. fusion, electronic,
etc.

Read Music: Yes

Qualifications: BA in music composi-
tion; Down Beat jazz soloist award;
conscientious, creative and tasteful;
tapes and resume available.

Available for: Sessions, demos, mo-
dern dance scores, film and video pro-
jects.

SHELLY SCOTT

Phone: 213 343-9651

Instruments: Drums, percussion
Styles: All

Read Music: Yes

Qualifications: 20 years pro recording.
touring and local experience; credits
with many number-one groups. musi-
cians and producers. Genuine plati-
num sound at an affordable price.
Available For: Sessions, demos, show-
cases. 5-nighters. pro label acts.
films. etc.

ED FREEMAN

Phone: 213 650-4926

Technical Skill: Arranger
Qualifications: Rhythm section, vocal,
band and orchestra arrangements for
Carly Simon, Gregg Allman. Don Mc-
Lean. Randy Crawford. Juice Newton,
Tim Hardin, The Limeliters

Available For: Studio sessions, live
gigs.

r—_—_——_—_—_—_—_————_—_
l MUSICIANS-GROUPS, PUT IT OUT THERE!

with Music Connection’s Pro—Player Ads. For just $10, you can put your'
| skills to work finding studio and club work. I

MAIL THIS COUPON WITH $10 TO MUSIC CONNECTION,
6640 SUNSET BLVD. #201, HOLLYWOQOD, CA. 90028
Note: Please use this listing only if you are qualified.

NAME

|

|

|

|

I NAME OF GROUP
I INSTRUMENT(S)

I TECHNICAL SKILL
I STYLES

I AVAILABLE FOR
I VOCAL RANGE
I QUALIFICATIONS
|

READ MUSIC: YES NO (check one)

L——————————————————————
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FILL OUT ANY APPLICABLE CATEGORIES

PHONE

TOM ARMBRUSTER

Phone: 213 577-7255

Instrument: Piano, electric piano, syn-
thesizer

Styles: All

Read Music: Yes

Qualifications: Degree from Dusquene
Music School; six years roadwork; ex-
tensive studio work. Also qualified ar-
ranger.

AARON WOLFSON

Phone: 213 650-0175

Instruments: All guitars; doubles on
bass and keyboards.

Styles: All

Read Music: Yes. sightread

Technical Skill: Improvise lead and
compose rhythm

Qualification: Play all styles, have all
electric and acoustic guitars. Have
worked for Jimmy Haskell. ABC TV,
record and TV experience, and musi-
cians from George Benson. Stevie
Wonder, Kenny Rodgers, Al Jarreau,
Available For: Recording. live produc-
ing. contracting musicians.

STEVE PEMBERTON

Phone: 213 785-0160

Instruments: Drums, commercial and
orchestral percussion

Styles: All—pop, rock, jazz, etc.

Read Music: Yes

Qualifications: Graduated Berklee,
Summa Cum Laude. Formerly with
Frankie Avalon, "Love Boat" cruises.
Heard on Dinah Shore, John Davidson
shows. have played Atlantic City,
Vegas. England. Scotland. Canada.
Bermuda. South America. Extensive
stage. recording and TV experience.
Available For: All professional situa-
tions: recording. demos. jingles. fill-in
work. casuals. teaching. etc.

AARION NESBIT
Phone: 213 748-4747
462-0281

Instruments: Keyboards and arranging
(horns. strings and rhythm). producer
Styles: R&B, Funk and Pop

Read Music: Yes

Qualifications: 9 vyears studio ex-
perience. Arranged and played on
many albums including Al Green, and
Warner Brothers LPs. Great creative
ear

(home). 213

STEVE LAGANA

Phone: 213 553-4581

Instruments: Drums and percussion
Styles: Solid rock. funk. blues

Read Music: No

Qualifications: Solid and professional.
extensive albums. television. concert
touring with all name bands. Rain.
White Rock. Fields. Standels. Joe
Cocker, Trouble. Buddy Miles. For-
tune.

Available For: Pro tours. sessions,
demos, sound tracks. fill-in work. hit
band

DENNY McLANE

Phone: 213 761-5239 or 764-1421

Skill:  Concert  Sound/Recording
cngineer

Available For: Concert. club and show-
case mixing for rock and jazz bands.
Can include sound system
Qualitications: Credits include show-
cases for RCA. Chrysalis, A&M. Elek-

tra Asylum and mixing for Seawind,
Fast Fontaine, Maiden Voyage, Budoy
Rich, Sheitey Cohen. Also recording
for UCLA jazz band and Shelley
Cohen

BRUCE JACKSON

Phone: B05 496-5756

Skill: Recording Engineer

Available For: Studio sessions at own
16-track.

Qualifications: Have worked for Kenny
Rogers, Edgar Winter, Buddy Miles,
O'Jays. Jo Jo Gunn. Experienced
studio engineer: play guitar, bass.
keys, excellent singer, open-minded
musically. Prefer hit-oriented pop
rock, rock and R&B.

RICHARD HOLBROOK

Phone: 213 764-1421

Technical Skill: Audio Engineer
Qualifications: Have recorded and pro-
duced many albums and demos for
publishing companies and artists in
the LA area for the last five years
Also many successful showcases at
the Troubadour. Whisky, Country
Club, etc.

Available For: Live concerts and ses-
sions at own 16-track studio.

ROBERT GIBSON

ADDRESS: 319 W. 48th St

N.Y., N.Y.

Skill: Road Manager

Available For: Contract road work year
round.

Qualitications: Company's road man-
ager to Capital Productions Inc. Na-
tional Department head technical ad-
visor to above company. Please send
for resume and references.

VOCALISTS

THE HARMONY KiD

Phone: 213 506-4515

Vocal Range: 3'2 octaves. baritone
and up

Styles: All—soul. pop. jazz. funk
Sight Read: Some

Qualifications: Member Aftra Agva
Naras: Professional barber shopper:
14 years experience singing. creating
and teaching harmony; lyricist and
vocal arranger. A capelia specialist
Have car, will travel.

EMILY SANDLER

Phone: 213 450-2434

Vocal Range: Alto to soprano

Styles: Pop. country, MOR

Sight Read: Yes

Qualitications: BA in music from Calif.
Institute of the Arts: studio and stage
experience: beautiful voice with uni-
que sound: versatile. reliable and
dedicated

FAT CITY RHYTHM SECTION

Phone: 213 936-2423

Instrumentation: Bass, drums, guitar,
keyboards, sax, percussion, backup
and tead vocals (one or all available).
Read Music: Yes

Qualifications: We are schooled musi-
cians with extensive studio and stage
experience Tapes and credits avail
able upon request

Available For: Full demo production
and arranging (original and/or cover)
4-track recording capability. video
demos. live gigs and showcases. Af-
fordable rates.
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70 PLACE A FREE AD
CLASSIFIED & CONNEC-
TION SECTION ADS are for mu-
sicians personals only. We do
not accept ads for services in-
volving fees. To place tree ads,
please follow these guidelines:
First, call (213) 462-5773 24
hours a day. During business
hours, a real, live person will
answer. Outside business
hours, your ad will be recorded.
Give your name and phone
number, then give the category
number where you want your ad
to appear. Make your ad as l
brief as possible. All buy and
sell ads must have a price.
Note: All ads are final.
They cannot be changed or
cancelled. Descriptive reasons
for the sale such as “must sell”
or “will sacrifice” are not ac-
ceptable. If you want your ad to
repeat, give us a call after your
ad appears. We are not respon-
sible for any calls that are un-
solicited or annoying.
NEXT CLASSIFIED DEADLINE
THURS., IUNE 3,4 PM. __J

— _—

PA’s & Amps 2

_1British made console, 10x4, never used,
700. Acessories: reverb, noise e, EQ,
etc. also avail. Pete 2720
(]2 custom bullt bass reflex cabs w/1 15
SRO spkr, $500 firm. 213 795-1967u
TlYamaha G100 amp w/ two 12'° spkrs, 2

chan, parametric EQ, newcond $425 Bill

943-2619u
CIMarshall 100 watt suj lead , 3525,
Marshall 50 watt head, : 4 Marshall 12’

$400. 213761-8013u
?Ampeg V4 |ead head w/ master volume,

ElMI'dnll slant cab w/ 4 Celestons, xint

shape, sezsz»;gmen slal?rgcab‘ l‘tor E’gacml)
voice series watt spl mint cond, w.
cover, $425. Mark 213 484-0450u
[m] 150R, crossmix, xlnt oond $250
obo. Brian, eves 824-3047
02 Electro voice dommators,nPA cab w/

8"8 3wa‘7 V-20 15" portabie cab. 707
oon po 213 760-3937u

JYamaha EM-200 PA board, 2 EV-F-15-3
spkrs, 2 EF-FM 12-2 monitors Peavey
monitor amp, $2,000 al 213670-8298u
BL crossovers, 5231, $75 each;
Shure mic mixer, hi & lo |mpedanoegb4_4assgll!

213
% Mace cabs, 4x10. $1,300
h.

at modueoé&
CIFender wpor i great
sound, $300; 160 watt, two 12(')'u

Erf oond, saoo Bnll Nelson 213855
Two 15" Celestion 125 watt bass spkrs
$75each. 213 784-1830u
[J2 electronic spkrs, Entertainer series
100-S, 12" & horn, $450. Mark213 472-6000u
CVox AC-30 mint cond, w/flight case, $600;
w/out case, $500; Vint Grel tweed
amp.eleclromanc 'mint, $150.21 278-64560
|Sunn bass cab, two 15°'. Ron 213 836-4558
IRoland Jazz Chorus 120 for $500.
213 65¢3mu
ectric voice dominator PA cabs w/
s[%krs Two for $1,050. 213 345-4707u
Showrmnwlla“ spkr SZ(X)

nny
JHI Watt cab & amp w/caver new tubes
100 watt mb xint cond. 8625 or will
ate. A 3633-9428u
kus-Holnz SSD1800 dnvers 60 watt,
crossovers in cabs. $200 each. 213 387-3547u
12 CorwIn-Voga spkrs, V- 33, each has 2
super hs, horn, & 18" for disco, PA or
an, 700, Tapoo'"'vega 40%31“9' ésf’o'zgat !
chan, mixer. an

per 3247-1508u
[CMarshall 50 watt amp many custom
extras, $400; Echoplex, good cond, $150;
Ross fianger, $50. 714750-52970
IPeavey PA, 400 watt 4 chan, 2 columns
w/410" spkrsm each, $300 all; Kustom PA,
1212 bottoms & horns, 9 chan mixing board,
$500. Anna 2133&-0%
Malatchi 6 chan stereo mixer, 4 band, EQ
on each chan, reverb, wooden case w/extra
rack sPaoe $525. 213 577-2049u
|Gallien Krueger 4412H reflex bass cab,
four 12, w/1 front loaded 10”, $185llrm
213 506-6901u
Wanted: Powerful PA to buy, rent or in
exchange for free rehearsal time. don
Star Studios 213763-8102u

112 chan Mavis board, stereo w/external
E)wersu ly, $850. 213 469-8185u
power amp, 70 watts RMS, seoo

After 5:30 2139:!5-4

JAcoustic 402 cab w/two 15’ spkrs, xint
cond, $225. Bill gaa-és
'1Kuslom lead 3, 130 watts RMS NO
TUCK N’ ROLL* pre amp & master volume,
also preamp drive & studio voici Like
new gZOOllrm J.T. 714641-3863u
Mesa Boogle, Mark 2 15" 100/60 w/
swnch Reverb, graphic Q hardwd cab,
Anvil case w/ wh Expon translormer
$1,500 3 760-2671t

Tape Recorders 3

Teac 3340, xint cond w/ CS-34 case. $665
obo; VSO 3, 17 '688 variable flutter WOW-
flange more, $ 213 463-6096u

Teac 440 four track reel to rl, & Teac 2A
mixer, 6 in 4 out, 6 mos. old, $1,300 both.
Terri 213787
[JTeac model 144 portastudio, like new,
$750. Call Michael 213352-26010
jm TC 730, reel to rl, xInt cond $200
firm. Chris 714551:1979u

IConcept E.L.C. tapledeck. EQ, IlmltgI
memory Stop, auto play. $500
$200. Mark 213 472-6000u

Teac A2340 Sx 4 trk, xint cong‘.3$475

1Teac

144 portastudlo, practically brand
new, obo. 7148X2-7338u

CJKorg 55 rhythm machine, new, $345
Maestro echoplex w/new tape, 25‘17

JRoland vocorder, xint cond, s7so
213 399-1908u

ITrainer 4200 mixer/amp, overall EQ,
reverb, 4 chan, modified hi & lo m@ame
Like new, $275. After 6pm. 213 2375u
ShShu sagshA m||c hi |mpedanoe

ure 565SD hi or lo |mpedanoe
stands, $23 each. Anna
CJPedal board wlphaser octave dlvnder
analog delay, 2 buffer

wah
designed by Valley Arts, $1 000. Rick
213 836-0740u
drum riser, custom made, 2 1/2 feet
213994-4858u

hi el.ﬁllsellch
%. Wiroless
firm. Te yS
[ '4 sound baffles, studio quallt¥ lus vocal
booth, $25 each. At ter 6pm gasosm
IShure SM-56 w/ cable, $75. 213577-2049u

4 mic

uvitar transmitters, like
462-0343y

250 wat, $225 obo: Celestion 12" spkrs, 4 Bose cabs, two 15", 3325. Call alter pm, , ClEchoplex, $150. 71496140500
350each flight case for Marshall head, $73 'Roland JC120 amp, new. Must sac, lvg Boss digital tuner TU-120, brand new.
213780-8247u town. $425. 213 654-3122. 852-8844 Paid $125, sell $70. 213652- 1477u
. 24 HOUR ) NeeEp SomeE HeLp
WitH Your DEmMo?
Expert Production Assistance
: W it all, les
e Instrument Rental e FUlPA. e Security Storage e can do it all, or just the

Showcases Welcome!

LOmON £ UDIoS

10928 MAGNOUIA BLVD. * NORTH HOLLYWOOD, CA 91601
(1 block east of Vineland * €ntrance on Craner * Freeway dose)

(213) 763-8102

Discount After Midnite!

PRESENT TIME
RECORDERS

S LR AT e A S T
5154 VINELAND AVE. NORTH HOLLYWOOC

MCI w/Autolocator, VSO

604 E. M.L. X-Overs, Auratones
Balanced Mixing Room
Reverb-Digital-Flanger-Doubler
Pitch Transposer

DBX Limiters-Kepex-Outboard EQ

Steinway Grand-ARP Quartet
Comfortable Lounge

Neumann-Sennheiser-AKG-EV, etc.

| 24-TRACK $35/HR.
| 5 HR. BLOCK $30/HR.

16-TRACK $28/HR.

OPEN 24 HRS.

Real Time Cassette Copies
$2.25 Up

[213] 762-5474

5 HR. BLOCK $25/HR.

8-TRACK $22/HR.
(Engineer Included)

CASH ONLY
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part vou need help with.
®Top Musicians
®16- or 8-Track Facurry
® Many Satisfied Clients
®6 Years in L.A.

We welcome comparisons
of price and quality
GAry DENTON STUDIO
(213) 786-2402
Van Nuvys

w1976 Pioneer PL-12D-2 turntable w/wal-
rain cabs, hinged dust cover, brand
plre mnndge. belt drive, like new,
21369548441

_]Olassleal itar, handmade Jultus

in ¥ w/ hardshl case. Brazilian
osemod kDarrow 213 472-6000u
CIFender’ jazz bass, neck, dark

brown, xint cond wlhardshl case, $450 obo i
Leave message 21367 -&20u

JFender Strat, cherry sunburst, 62 rose-
wood neck. Duncan

|ckurs 5 way switch,
hardshl case, mint, irm; 6 strlg;
Stegl vmtage mint, hardshl case, $

213 Gitmon 57884560
$750 obo; Might mte. Strat bogoog neck;
brd new, 208-7969

CIWanted: Fender matster must be
ong Nick 213'823-3842u

11981 Gibson Les-Paul standard, tobacco
sunburst, $600 w/case & mixer sustain unit.
Justmann 213796-1111u
[1'69 Gibson Les Paul, custom, black beau-
ty, beautiful cond, prototyle DlMarzlo pick-
lé?s hardshl cs, firm. Art 633-942Bu
Charvel Strat, brand new Ban
DiMarzio pickups. Randyzlamul eall

OJHarmony acoustic wlc&:sdgood cond xlnt
for beginner, new strings, 213876-8179
P 74, sunburst mapeneck ?ood
cond $175. Chuc
ILett handed Gibeon Les Pa Paul cusmm. 2%
o%r‘;d w/anvil & Gibson har macgse,
11980 YSSSOArlaeleclrlcgultar 3501
D;Gllbtonfm elﬁ;ﬁ: 1969, cherlrytred w/
n rets, er s, xint cond,
wicase, $800, Rick o 13 836-6740u
OGlibson ES-347, bionde, ebon&llrs\?
TP6 taiipiece. Coil tap, speed knobs, $750,

OAlvarez-Yairi, 12 strin ar
wihardshell fibergls case g&o dalm rls

BC Rich ull, hardshlcase xlntcond
52 . 214 394 28644

Q&S?Bmm it lid pi
J X uitar, soli ece,
a5 ek

cond, 3550
ES 1976 hardshell case blonde
finish. XInt cond, $500. 3760-2671t

Keyboards 6

Crumar smn%operlormer w/Anvil case,
xint cond, $550 0 213 994-4868y
JRoland 05R9 organ & stnréq unit, 35(!)
firm. 59u

Yamaha CS-80 programable poly
l;é(th wltouch sensmve response

f cond 213762-8961u

zsdo xint cond 3620 biphonic keybd
|nstructns
$950. Bill

re r manual ch
epal pata 763-21!'!1u

UNDERGROUND STUDIO
8 Trk. 10 hrs./$150
4 Trk. 10 hrs. (w/tape) $100

® Experienced Staff ® Rehearsals
® Extensive Outboard Gear

(213)671-6108 463-8191

3M 16 TRK M79 with VSO
TASCAM 80-8 VSO & DBX

STEREQ DIGITAL DELAY
MXR DIGITAL DELAY
(ALL FOUR CARDS)

EXR/2 (AURAL) EXCITER
ORBAN MONO/STEREO SYNTH

DEMOS e PRE-PRODUCTION e FULL ALBUM PRODUCTION ® RHYTHM TRACKS
RADIO SHOWS e COMMERCIALS ® OVER-DUBS @ TAPE COPIES ® MIXING

KEPEX NOISE GATES

1176LN LIMITERS

DBX #155 FOR MIX DOWN OMN! PRESSURE (EVENTIDE)
3 SANSUI CASSETTE COPIERS JBL 4311 STUDIO MONITORS
STEREO TAPE DELAY
ORBAN 1118 STEREO REVERB ACOUSTIC PIANO
949 HARMONIZER W/KYBD TEAC 3300 1/2 TRAC AKG

TEAC 3340-S 4 TRAC

20 CHANNEL CONSOLE
20 BAND CHANNEL GRAPHIC
EQUALIZER (2)

AURATONE MONITORS

SENNHEISER
ELECTRO-VOICE

16 TRK $30/hr. ¢ 8 TRK $25/hr. @ BLOCK RATES AVAILABLE

PRICES INCL.ENGINEER
AND ALL EQUIPMENT

213/650-0051

MELROSE & DOHENY
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24-1 24-HOUR HOTLINE (213) 462-5773 ® DEADLINE THURS. 4 00 P.M.. PM. ® 24-+ HOUR ¢+ HOTLINE (213) 462-5773 ® DEADUNE THURS. 4:00 P.M. ® 24- HOUR HOTUNE

TiWanted: Theremin, electronic instrmt
used In acl-fl movies. Any manufacture,
213 7685-2913u

Mesitro ok.
mt plano. totalsg7rebullt.
OPos e 412 766:1575u
Moog’ newgwls(ablllzed oeclllators, s{ 000,
OArp Omnl, w/ $900; 2»11?
wicase, Icro
S6P RPN R

DArp Quartet string machine wI B3 sounds,
xint cond. $650 firm. Call after 10am
213 933-44790

DMm 0B-1, S7500bo 714 524-1239u

3orPan w/bass peqgals, PA
hoodup. 2 Lesiie, walnut finish, 3 yrs
new seldom used. $1,200 or trade for drum

set. Keith 213915-3193u
”Aeousﬂc , Gulbransen any,
needs refinishing. $300obo 213

OKorg 770 synth, Ssaobo 213 538-2628u
|Hohner clavinet, immac. $450 firm; mini

M)og xint, ssood:o Chris  714551-1979u
Proplmsynth $2,500. Jeff 21 3m1goau

, newest model
elemric plano 81 400. Jan 213 473-38780
DOHohner D-6 clavinet, $300. Sonn

213
[JDouble key poriable organ, Roland VK-6
wldrawbars cussion, 8! th interface
bass lie-t spl em. Sac
$1 Stan 213 657 460!&! 454-1563u
Yam-m $S-30 polyphonic synth, perfect
rnaa C5-80 8 voioe polipharic syath
voice c

wIAnvllcase $4,000 obo; gy s¥§oo
obo 247-15(Bu

CWuriitzer electr piano, w/ case & cmplete
extraset of reeds. JI 213
JHammond B-3 super organ w/ full pedal
board, bench, dolhg:r Leghe 122 wi JBL
K-140 Fisher 'S

paoe-Ex other Ki

Prod. Modificatns. Great sound 32900
3396-3405t
O opuih s1s thse"s( In s,ut:(rass &
of t 8 nNew,
ga" 34726000

DArp 2600 synth, xint cond, hardly used,
oot pedal & wires, $1,600; sequencer,

perfoond like new, in carton, 3200
213 662-6315¢

Winds 7

_ sil lated fiute, brand new,
s_%}émdnhﬂ ver pl A ]

“JRare Sdrlvlt:r alto :;ax‘d)ow A rggh F¥,
NP LD, Ot 714681-2410u

Percussion 8

ngorland spadnl darkwood finish. 13,

14 ® chrome_snare

good hardware & some cymbals Paliste,
213 306-0957u

[ |Gmeh 16x16floor tom, $150; 17"Zild|ian

cymbal, $60; Seiko metronome, $35 Stevi
213704—7104u
CMixed / 5 lwe xint hard-
fore oo el i
om
octoplus-plus. ZOdrums,SSdX) Jlm
o1 Ludwig drum set 272 dl«re
rum ar
$1 213 379-6387u
[JPeari snare drum_5x14, chrome finish

$50 obo; Zildjian Ride cym. $110. 213

\E)od 3150 mﬁll%mheavy du%/ unfinished

JFibes, 6 plece set w/custom finish, hard-
ware, cymbals. $600. 213 464-3550u

| wanreo ]

“JFem group needs guitarist or keybdis( wi/
voealls concert & recording calibre. All orig
music, good ance a must, ex

e A R

onl
léulurm needed for ori heavx powook
Ba)nd currently cutting mgt 667

Emhuslas(lc dedicated guitans( sought
fororlg rock/n wave commercial band. Tom
1XInt rock guitarist, |eﬁ&l’h21?l 2[3183
OXInt guita ythm, want
immed by top quality LA band. 213 659-5331

PROPHET 10

Rental and Programming

Now Available
for

Studio Sessions

Low Rates
Roland Vocoder also avail.

(213) 821-9648

PA SYSTEMS

Sound Reinforcement
Complete Stage Engineering
6-8-12-16-24 Channel
STAGE LIGHTING
Instrument Rentals

Cart

d
Angelus Stujlo Rentals
(213) 870-1911
390-2232 839-8714

® Storage

Rehearsal & Showcase Studios

® Full sound systems
@ Block-booking avail.

® Equipment for rent

KARMAN e ROSS ¢ STUDIOS

5373 W. Pico Blvd 930-1747 or 820-3120

®Lighting

@ Air conditioned, carpeted.
©4-Trk. and video avail.
®Central location

Juniper 24-16 TK

Recording
Cash Rate:

24 TRK — $33/hr.
16 TRK — $27.50

980-6644

With Engineer

APHEX Aural Exciter

MCI 16-24 Trock

Steinway "A” Grand

AKG, Neurmann Sennheiser Mics
Synthesizers

Full Drurn Kit

28-in Quantum Console

JBL, Tannoy & Auratone Monitors
Analog & Digital Delay
MXRPitch Transposer

Lexicon 224x

MAY 27—JUNE 9

ISesking heavy metal infl rhythm guitarist.
Must h aneeMarshall equip. Pyltavengecordng
3550-0219u

mntract Angel
Ghostriders seek lead guitarist/vocalist
imo unique rock/ dance music. Janet
3876-8716u
TJGuitarist wanted to work Wlestab pros.
Must read, play aII st es, rd vocals
helpful. Lvernsg %71u
DGuitarist wanted for n wavelheav¥
band. Vocals a plus. Scott -0:50\1
DOLead guitarist wanted, rockabilly, folk-
rBwkdszs-Pet' e ; a(Infl Buddy Holly,
, Petty. material, backup vocals,
Eryc:sonl JZhn Si‘t’terly 213896 (Bu
Jgulu st wanted, funk type, creative, f
lMgggmup seeklng record deal. Positlve
amt ngres serious only.

CIGuitarist wanted to eod.b & form band.
Infl Fripp, Bley, R. Void. 213 760-7344u
DOGuitarist wamed for all orig, hard rock/

band. So. Bay area. willing to

heav¥°e alot, pro amtude 3(39291 m?1487u

| Avamasue ]
DLead guitarist, exp, reads, sings lead,
doubleon80ther instrmts. Fbck entry. ]azz.
blues ocal working sit. Clubs or
muais.1-3 r'ghtsweekl 213506-6901u

CILead guitarist/vocalist, hot, tast rrent
PR IRAT L i i o o 1
, , m N 0
w/front per pen as it a‘l,l' Have glrgt

equnp&e"ects infl KLOS KMET Keith
213915-3193u

COGuitarist/vocalist seeking club or casual
band. Reads, play all styles. Danny
213828-9696u

OGermen metal 3 Itarls(
,immed t.

Ri ( Imﬁe
wess to rehearsal g
Anyone who cranks. Ollver. aﬂer
3208-796%u

metal Ieadaxemanseeksmuslclans
‘to form all orig metal act. Stage pres neces-
sary. Have matl, udllo &m gnns Only
serious , head-bang need

pro "o 213 507-6038u

%’Eud og.ug;r‘lgc ?(\Irail for Icereell'-fﬁded orig
ot s, e

oS onl
[ m(llo guitarist seeks rnodern working
band Play all styles, jazz tozrunk Have
-many effects. Ji 3884-5514u
1 fem guitarist Z 1 fem vocalist would likei
to join band into new music. 714 842-7338u

tar all styles, |
F!anphy.r y kﬁ419 983-1

lYead urlst/voealm avall for T-40, club
& session work. Xint equip, Iooks & atti-

tude, much exp. Paul Hefti 3761-5645u
;;Lolad gul "'Frlnim rt\)/ok toured|& record-
‘ed w/top group, Flying S.

¢ 213760-3391u

OJazz-rock guitarist, formrly w/name Swiss
{band, Holdsworth lnfl very expressive, good
improv, session & touring exp, W
uip, secks work. Dale 213
Guitarist seeks working sit. 213 986-4867u
D"‘;’.,E“""' and vocalist w/xint equip &
exp B bassist & drummer 2'10:: orig rock

‘band. Ri
DiGulurIn/lgwrlm. ISM us:fzzl seeks( 'pro
orig groy :pons e musiclans to form
gg p group. Pop.7 res-
DLead urm, 7 seekl talemed ori
wl . s & charis- J

comvcial rock band w.
ma. Willing to work hard K.V. 213

GUITAR LESSONS

Learn to play your style (or anyone
else’'s). Complete instruction/help—
scales, improvising, reading, record
copies & all aspects of playing, theory
composing, etc. Learn at your pace &
level from an experienced (10 years)
teacher of lead, rhythm & bass. BA
Music Comp.—Berklee. $15 an hour.
Ask about %2-hr. and in-home rates!

MICHAEL MELTZER
(213) 990-8408 Leave Message

AMERICAN SUPERGROUP/
LEAD GUITARIST
American  Supergroup looking for
heavy metal lead guitarist. Next major
U.S. arena tour to begin this summer.
Must be outstanding onstage per-
former, tall (6 ft. range}, long hair,
and must sing and write. Professionals
only to respond. Please send tape,

photo, and resume to:
Supergroup
321 S. Beverly Dr. #8

Beverly Hills, Ca. 90212

NOW HAS THE
MOST COMPLETE
MUSIC STORE
ON THE WEST COAST
WE HAVE THE WORLD'S
LARGEST STOCK OF USED
GUITARS, AMPS, DRUMS,
KEYBOARDS AND MUSICAL
ACCESSORIES

WE SUPPLY THE GREATEST
NAMES IN THE INDUSTRY
WITH RENTAL
INSTRUMENTS
THEN WE SELL THESE FINE
PRODUCTS AT THE BEST
PRICES IN TOWN

TRY US NOW!
Studio Instrument Rental

6048 Sunset Blvd.
Hollywood, Ca. 90028

(213) 4626110

$15/HR.
8-TRACK.

includes engineer, 16 ch.
Spectrasonics console, 2
80-8’s, master room echo

digital delay, doubler, DBX,
limiters/compressors, JBL's,
Neumann, Shure, PZM,
AKG, baby grand
$8/HR.
Rehearsal Hall With P. A

Radio Production

~ Salty Puppy Studios
(213) 908-9139

HIT MAN
ELIMINATES
THE
COMPETITION

OUR CLIENTS INCLUDE
MOST OF THE MAJOR
RECORD COMPANIES AND
PUBLISHERS.

FIND OUT WHY

16 or 24
TRACK

$35/HR
852-1961

815 N. FAIRFAX
HOLLYWOOD,
CA. 90046

M'AN RECORDING )

STUDIOS

™

“A Studio You Can't Refuse’’
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uitar player seeks working sit.

AIIEsxgllgo r?\uch pro exp. Smfg read, write,
arrange. pres. Jef é13841-9127u
Gultarlst avnl to travel,
B, T-40, origs, etc.

Sin
gedal steel guitarist for |gs, casuals
reoordm% 10 yrs exp, also | vocals, gui-
teve

762-1687u
|Versatife lead guitarist seeks workin:
500N to be working sit. Bob 213
Flying lead guitarist possesses own sound
Jimmy 213969-0124u
Lood guitarist seeks working band, 15 yrs
in hard rock, cntry, cmrwock rock n'
1, blues. J.T. 1-3863u
Glg;:'fdlﬂ /w/vocols & oran ?;Ieks power-
w/strong material ar
2 o el e Tt

.35 yrs old ex-pro singer, amateur guitar-
ist, pro sound scales, arpegios, flatpick,
|mprov 17 yrs exp, rock only, wnll relocate.
Ronny Jones 4981-9558u

IdLoad 9ultnrist/vg§al&|st oountry & Tl"y
oldies, exp, dependable, seeks pro working
band. Gr 2&249—4639

Gulmrles%sooks rock band. Serious minded
pros, into Van Halen, Stones, Have
fquup. tunes, much péoB?xp Reoordmg &
ive, conscious au, even

mege 858-81(Bu

IGuitarist seeks working group, blues
rock, R&B. Strong vocals Just finished local
tour ‘Wi Albert King. ay 213362-7541u

|Guitarist seeking band. Exp, w/eq%p &
trans. 43u

Guitarist avail, all styles. SirongerR&B
rock, pop, melodic leads. keley
grad Pro attitude, equip. Immed working
sits. only. Bob 213 240-44378

Audio Visions
$11/hr. 8-Trk.
16-Ch. Speck Console
Teac 80-8, Echo. Delay
DBX. Graphic, Parametric F.Q
Shure, Tasecam, Sennheiser
Cassette Copies
$6.50'hr. Rehearsal Hall w/PA

(213) 506-0934

( PM Il PRODUCTIONS
PROFESSIONAL QUALITY
4-'I'RA(I( DEMOS

BUDGET PRICES

Ampex S10/HR. Neumann
Dokodor Elektrovoice
Revox Sony
DBX Shure

(213) 763-3053

REHEARSAL
RENTAL

LOW RATES
BLOCK TIME
STORAGE

5634 SANTA MONICA BLVD.
HOLLYWOOD, CA. 90038

[213] 467-9090
[213] 464-9055

Bgder wme '
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WANTED ]
AW.‘ wanted to record ongzr1nmusnc Roy
7942y

/Bass player wanted for all on% rock, new
wavegig?ing band. Evenings 21 666-3012u

for pop/n wave act forming.
is label interest. Paul 21 1_-8427u
[IBassist/vocalist wanted by rock %:maris(/
snrégen We have xint equip, exg b

|Bassist, serious pro, career-minded, for
orig n wave band. 213289-8611u
] st wanted for all orig rock band, n
wave infl, top mgrm record interest. Must
be ver: Kua good. Bill 213943-2619u
lastic, dedicated bassist sought for
orig rock/n wave commercial band. Tom
213 393-2081u
Bassist w/backgrd vocals, modern image
for rock/n wave band. Curremly playmg LA
club circuit. No salary seekers, please
H bass ol 213473 521,1
energy pro player want
33" for estab 8 piece pop group, like
Abba, have June gugs Vegas & LA Sight
read, (ravel trans |mag2e1 lenn

]Bassist/vocalist needed to oom:plete }) 4%
ressive/ wave trio. Craig u
] Bassist wamed exp, good stage pr&s fou
J tour. Leo 241-944
ist for heavy metal rock fem trlo
wanted Performing origs & copies for club
work, concerts & recording. Reherse in
Burbank area. 213954-9967u

CONTEMPORARY
KEYBOARD
COURSE

® Practice Disciplines
® I mprovisation Techniques

Rhythm

larmony,
ymping
®Lar Training
@ Sight Reading
Multi-Keyhoard Techniques
Session Plaving
® Synthesizer Programming
(Private Instruction: Beginner. In-
termediate, Advanced Welcome)

John Novello (213) 506-0236

*NASHCAL MUSIC

is now looking for modern country
material. SASE. 4 songs max.
Cassettes preferred. Covers by:
Moe Bandy, Joe Stampley,
John Conlee, Dotsie, Larry
Riley, Don Edwards, Chris
Blake, Mary Lou Turner, Clif-
ford Russell
3746 Mt. Diablo Blvd.
Latayette, Ca. 94549, Suite 104
(*Part of the Bobby Fischer
Music Group, Nashville,
Tenn.)

Sunersound gtudio

JUNE SPECIAL!

8 hours or recording & mixdown
(engineer included) $20
1 reel of 1" master tape

1 reel of va'* mixdown tape. . ..

Reg. $272.50

NOW $208.48!

Otari 1" 8-track @ Otari 2" 8-track
DB8X e Digitat Delay ® Keypex
Stereo Reverb ® AKG @ Neumann Mic

213/836-4028

CIRockabllly, funk rock bassist wanted,
25-30, snmpie tasty, infl Buddy Holly,
Byrds y. Elackup vocals, stage pres, orig

F’rosonly John Sitterly 213876-7108u
Bass player wanted by guitar player/writ-
er to work out orig matl. Ciubs & beyond.
Vocal ablllty. pop sense & open mind neces-

213273-5578u

Iamlst wanted, into Procol Harum, must
be professional. 2138331433

] ist for pop/rock. Xint matl, connec-
tions for showcasing, reoordlng‘ Must s_;gg

harmony.%orolder Bob
[ Avanasie ]

JFull [ rock-stead basslst needs
work. BnmggK Call H. Ly
3371 -5270u

JPerson avail to try out for rock/progres-
sive type band. From the minute, contact
made over the phone. Curtis, 213 999-3496
or call Tom 213 888-1590u

] Bassist/vocalist currently working, seeks
immed summer or permanent &osit on. WIll
travel. Chuck 365-6193u
f‘J‘gass'_l‘;t avail for LA area. gae, orilg.

. Have own equip, pro groups on
Richard o ﬂ gs ma&;

Bassist, interprets well, all styles, exp on
studno-st%e;road dable disci lmed
creative. rking sit only. Al 413

IPro bassist avail, good ear, reads weu

serious onI‘ 3 465-76584, 273-4862U

]Elect for hire, dynamnc versatile
213851-628

1u
FFrotted/lrotlm bassist, readr, seeks
jazz!jazz rock band w/ roggloac;'ers Weekly
rehearsal sit or light glgging sit pref. John
213 650-0758u

]Bassist avail for 0"% progressive rock

band. Have equip, trans stag;exg

lHenvy metal bassist avail, pro gear, sound
mﬁe Infl Soorplon Iron Maaden Rain-
ike, 10-4pm 3552-9017
glayef/vooallst for full tlme working
bando 13 yrs exp, all styles, no :punk Pro
only. Larry
JEx-Thanx bassist/vocalist/writer seeks
contract-oriented sit. w/ mgmt. Rickenback-
er/SVT equip. 213508-7448t

Keyboard's ts 11

[ wamtED ]

JKeybd player wanted w/bass keys to form
lounge trio. T-40, standards. Vocals & club
exg pref. Day, 213 465-7893; eves, 368-4807

em symh/voealm to oomplete synth rock
Infl Human League, B Movie, Sof
Good image & equip, please Immed-

late 213 663-2524u
[JPro synth wamed b rock groug "Zotos '
Must have OBX, Pr 2177u
|Keybdist wamed into Procol Harum Pros
only 213933-1433u

'Koyhdist/vwallst, ro equip & exp, fc

current T-40 rock JD & 764-6201
JFem group needs keybdist or guitarist w)

vocals, concert & recording cahber all orig

music, good appearanoe a must )%_g’"

e

eybdist wanted ior orlg heavy p-rock

band. CuffeﬂtlyDoumng rnasters Nﬁj%t sing

& haves nths 3667-1334u
| key & 8 player, 21-35, for estab

Exc group, like Abba, June gigs in Vegas &

ight read, travel, trans, ?ood i
Ienn g %

in seeks ki bd/s nth for recor
vusual %er%rma\oes ey 4 213783-&5&9
ted w/mlnlmal style to complete

all orug modern band. Infl Uitravox, Wall of
Voodoo Depech , Human eue.
213467-2837u

lKoyhdlst wanted, noaeqmpneoessary Pop

dGroup seeks keybd/synth player much
Rﬂaymg exp, for orig band w/oonnections
ust Know arranging & oompog;téon well.

399-6268u
JKeybd/vocalist needed for working T-40
rock band. Pro equip, exp required. Kelth
213 764-6201v

JWanted: multi-keybdist who can sing for
rock band w/album out & plenty of work.
Exmros only. Robm Runge 213932-1085u

Iti-keybdist/composer for workg band,

g music oan rock w/ jazz infl, must be
quuck study &I 29 for long-term sit.

2978. eves, 266-5017u

YOU NEED THIS
MAILING LIST

Bands-Managers-Agents
Buy my boss’ private collection
of addresses and phone numbers of
OVER 500 choice industry people
in L.A. and Orange County
Record Executives, Publishers,
Producers, Managers, Attorneys,
Club Owners, T.V. and Video,
Reviewers And Radio DJs
Current and thorough
I've seen it work overnight

$9.50—Sherry Rahn
P.O. Box 3899
Hollywood, Ca. 90028

PROPHET 5

Rented &
Programmed
For Sessions

Other Keyboards
Available

Albums &
Soundtrack Credits
Reasonable Rates

(213) 891-6498

LEARN RECORD ENGINEERING
15 HOURS
OF TRAINING

TUITION: $100°°
B.E.A.T. RECORDS
(213) 665-4703

® Hands-On Training

©® Mic Placement & Use

® Recording Chain

® Hook-Up Of Outboard Gear
® Home Recording

® Maintenance

8 trk. $15/hr. 4 trk. RECORDING In Pasadena
wiengineer (213) 798-1334
e J

MAY 27—JUNE 9
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213919-5196u
h for record-

OSinger Ikg for accomp.
OKeyboardist wanted w/ 8
8( ori music. Roy-: 396-7942u
t for commred powock band want-
ed. style, no progressive. Soon to be
working band, seriousonly. 213 428-3494u
DK,ybdllst/sygr!h' wanted llor poplln wa\(‘e
act formin ef own polyphonic synt
Thereis Iab%l interest. Paul 3651-&
OKeybdist wanted tor band in new rock
direction, XInt matl & voals Infl_Sigusie,
U2, Gabriel, Simple Minds. 213 227-8573u
qbdht ‘wanted for ong Hp w/record
company interest. Pref OB,
Soontoreeord&dovdeo Jim, home
3764-6618; work, 4684:51u

[ avanasie o ]
Planlst/armnw seeks workin, sit Dou-
bles ead vocals. 741

Symh/mrm avall for perrnanent sit &
recordl Have computer digital keys,
elect &acousnc guitars. Ngrvm eves

793-7096u
Planist/arranger seeks workln snn%er or
band. Very exp, will travel 21
0K st, doubles on guitar, harmonica,
avall workln&slt Jo 213891-1488u
st/ou rist w/OBX & Strat, avail
lorcesualg 213 7&3-2187u
OMuitl-k lst w/voals doubles uj-
tar, seeks working sit. Bentley213 7u
lK.ybtiI/organlnaaxp |ga|weaglngsk Pianist,
accomp for pop or classi rock or jazz.
Also fashion shows. Local only. 764—!3&5

JFem keybdist, doubles on qunar lead &
backup vocals, all styles, seekin 0 work-
ing sit. T-40, variety. No flakes. 213 901-1488

OKeybdist seeks pro working band, play all
yles. Have Wurlitzer, Fa?ﬂsa io &
g. Fem backup & lead vocal
213 385-14:9 or 392-2176u
D(ﬁ? nist needs band, infl Purple
ELP, P. Flyd. Steve 213 392-6622, 391-7014u
OFem Keybdist/vocalist can ‘double on
guitar, harmonica, percussion, w/equip,
trans. Pro exp,seeicworklng sit. Jo
213901-1488u
DKeybdist, vocalist, writer 1kg for working
sit. Vary exp, doubles on guitar. Rick
213343-9183u

CJKeybdist avall, worked w/ Littte Richard,
Dr. John, Seals & Croft. Andy 213 787-1386u

IPro fem k?bdlst seeks pro orig group/an-
ist for recordiny ng,

low or uplifting /R&B Call da o
[ wantEo ]
St R e ol

White male vocalist for band read
work; 60's R&B & origs, ala Stewart,
Eanh Prosonly. Allan 21385&1010u

JRamses |l seeks netic, energetlc
dynamic vocalist. Must be dedicated,

Paid gigs, rehearsals. Tom 213 399-: 1u

s R Ty
w/ record contract

213569-0£9u

ILead vocalist/lyricist frontman wanted to
complete hard rock band, lormlng st es
image a must, pros onay 6:
9:30 pm

[JFem vocalist wanted for rock band w
bum out & working. Must be highggzprol &
double on keys. Rol gy nqe
12 tall singers, youn, ly Parton types
that move well, to singlead in recordl t.
& public appearanoes -&7
AN oﬁg recording European style

metal band male vocalls( Image
tapes required. 213
Fem vocalist needed w/ prol e&ex

lor working T-40 band. Keith 213
JFem Vocalist wmud to smg| back%or
st?e show band. E
seek vocallst/ lead guitarist
for umque rock/dance music. l ]anet
3876-8716u
Reeon{!l Engdlgnoor jse'ei"c lerr‘nav singer or
singers for recor proj uat e Stre
werful voice. Bruce Of?u
Fem singers for forming vocal trlo Must
have music as top priority, into oldies, &
have great ear for harmony. Julie Jensen
day. 213 840-1901; eves, 483-5780 ext. 120
JExtreme Europesn heavy metal band
seeks male lead vocalist. 213 908-0563u

AS CLOSE TO THE ORIGINAL AS POSSIBLE

HIGHEST QUALITY
REAL TIME

22 MACHINES

FAST DELIVERY
PEQOPLE WHO CARE

OFF | A BRFA N OF |SIINSFT

mirror -moge

CASSETTE COPIES

32 00 *FD 15 MIN ‘i:_w'-

correct breathing

clubs. Beginners & Pros.

Call Beatrice
{213) 273-5940

VOCAL INSTRUCTIONS & COACHING

Learn newest techniques for all types of singing
self confidence in auditioning for records, stage, night

Music Degree - Northwestern University
formerly with Beverly Hills Academy of Music

Also modern piano instruction
Come in for a free consultation

Sabine Voice Strengthening
Institute

Sabine presents Workshops at an affordable price on the
SCIENCE OF ELECTRO-VOCAL ENERGY
{using nerve impulses, not breath, for all voices).

It has been discovered that the human voice is an electro-
magnetic phenomenon, not a woodwind instrument.
You cannot afford to miss out on this vital information.
Private lessons still available. For information call

(213) 989-4667

MAY 27—JUNE 9

ClSeeking partner for duo, male/fem, must

play %tmar or bass, sing lead & harmon X

cmry pop. Tony 213662-544&1
Fem vocalist needed for slnglng group

soon \:g' :I'ecord hfeu;!] have 7 da

nize s(rong1 vocal, Lita, g at

3657-6800; eves,
IKeybdist/arrai seeks male or lem
vocalist for R&B/funk songs. CaII Arron
3748-4747u
JFem vocalist/synthecist needed to com-
R/ﬁte synégtrocéeband" Gcl‘gél Hurnan
vie t i
mediate. g %Zgu
Malo Iead vocalist wanted for LA’s most
% ular commrcial rock group donn EP w/
Monaco mgmt. Must have hi 18 a?gze
?Seat image a must, 3375-1772u
minded, soulful lead male rock vocal-
ist w/ Cmcago blues appeal wanted lor
jumping & appealing R& rock band
Jim or Bruce, eves 3882-
Lead voeallst/sgwmer/gunanst seeking

t wave art/dance band. Infl Holdsworth,

pa. Mike, alter5 213936-4142u
OFem si T-40, Vegas style
lounge mat

vanety. prosonly Much travel.
ike, al fter 4pm 213 1
voeallst wanted for all orig, hard rock
heavy metlal = udgay area' wnlllng to
actice a lot. oamt
P 337. -1487u

“IVocal ted for 80's sound band.
'ocal wan orig ynd

Call

[ avanasue ]

OFem vocalist w/power & clarity of Rond-
stadt w/ R&B flavor, seeks working T-40
BT bt vl i &
ist in_st
demo work Ikg for uvgrklng sit, Str:r?g in
rock, pop, country. Playsgunar CaJlSusan

JFem vocalist avail lk%to lorm gr%& le
harmonv. also rock, Ra.

Exp eml vocallst/wmer-percussnlst wI
bolok & ch Ia'rls %e:l&s working rhythn(\:nsectlog
wlqgigs. In itt, cntry-wstrn it
straight rock. Y 76644700

Songwriter
Wanted
For Collaboration

With Vocalist

(Three-Octave Range)
Call

(213) 784-1630

EXPOSE YOURSELF
to the
record industry
Let the people who count
get a good look at you
with a
VIDEO DEMO
You've spent lots of your
time and money, now
make it work for you.
We can expose you.

VIDEO VISIONS
the production company
(213) 463-6314

DISinger/sgwriter seeks T-40, R&B working
band Exp stage & studio, energet
3671-6920u

DHeavy metal throat fem w/reeordg, tour-
ing exp seeks actively recordg, toufagg band

OFem voeallst avalt for sessions, demos.
backgrd 213 393-8888u
DExp. fom voeallst, mid 20's, seeks worklng

sit in jazz group. Nooffers for'J Ieaagu
Lead vocalist, singing T-40, seekl band

domg clubwlo;n;k Rolnme 213 : 7u
Fem vocalist avai goodrangg attractive.
760-7344u

_Strong male vocalist w/xint stage pres &
much exp seeks working rock/R&B band
Have a lot of orig material, can arratge
produce. Alex Armstrong 94u

_IFem vocalist,

?e pres &
looks, seeking ri

showcaseban
2138551
OBob Starr would like to appear on blues,
rock &oldles—but-goodles shows/ festivals.
3 389-3471, 672-2349u
Very attractive & talontod lem vocalist
seeks a band or producer. Gaylia’1 Sauloae,r

JLead vocalist/drummer seeks orig rock
‘?and w/ positive goals. Mgmt s}t sx erred.

DStcvonHa fi SL:Jliml:lz.‘tr)lo2

rom St. Louis is 1kg for
work as lee;’yor backgrd vocalist. 213
205-9982

[JPunk rock vocalist Ikg for working band.
Call after 7:30 pm 213 902-0510u
_IVocalist for m"c?s Band only, T-40 &
rock. Infl Benatar, Ni 213762-9215u
0O metal fem vocalist/sgwriter w/xint
stage pres Ikg for pro hard r 2qro 4&
Vocal/frontman, dynamic vocal,
ent for cruiseline. Have T-40, onm
lus EP & romopkg Silver213
le vocalist for pop or heavy metal

i Lots of exp, stage & studio. charles
goup p. stage 213 837-2448u

PRO

WITH EASE

+ FREE Demonstration
+ Develop Vocal Quality
& Performance

+ Rapid Results
+ Eliminate Throat
Problems

665-8613 (‘
Susan French's
T“l"

CO Hl" CT l()HI

SINGERS AND PERFORMERS...Train for the competitive edge!
Million Seller Dan Hill (Sometimes When We Touch) says...
“'Studying with Bob has helped me to understand the mechanics
of my voice. He’s taught me how to sustain a purity and supple-
ness of vocal sound longer than I'd previously known possible.”
Call and find out for yourself!

Bob Corff

939-3454

Voice Technique Private Lessons Video Performance Class Showcases
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24-HOUR HOTLINE (213) 462-5773 ® DEADLINE THURS. 4:00 P.M. @ 24-HOUR HOTlliN:E‘(ZU) 462-5773 ® DEADLINE THURS. 4:00 P.M.® 24-HOUR HOTLINE

[ A2 lug I}kgjﬂ vocalist, 1 alto 1 soprano, lkg
id sit
‘1 avall for oldies-but ies shows.
Bobby Griffin S T esTu
‘Voenlln udu work, session or backup for
pop, avant garde, improv Alex Storm

213907-805%u
Male lead singer avail, seeking serious
band. Into heavy metal, lunky/r
albe prel Curtis 3830-1954u
Pro fem vocalist seeks T-40 MOR soft
rock working s"lwedeSerm range. xint
st es, pro attit ious onl
206 pres. o1 336443410

OFem voc avail, worked w/ G Benson,
Dionne  Warwick, Al Jarreau, Elton John
Cat Stevens. Benet Gloud 213 684-4687u
1[']}00“".' seemwNwerAklng !:aandI cmry-vg:}rn
efer or valley ore
Ton" St 27

JMale Vocalist avail, covers most styles.
Strong voouge. wge range, exp. Pros only.

ys, ; eves,
Fem singer seeks group wiori S; cmry-

rock, soft rock, rockabilly, J:{zz-roc

ds if wor g

soprano belt, will do_stan
Pros only. Call after 12 noon.
(JVocalist seeks bass player, ki Ist &
d%;mmer Into 60's, pop, some %bd
JFem vocalist w/xint st eS seeks
working T-40 band. 3 octagveepr'an , all
styles. Pros only. Tom, days 213 7893
eves, 368-4807u

| ‘Drummers13
| waAwNTED ]

Drummer wanted for estal all orig rock
band. N wave infl, mgmt & recording inter-
est. Must be extri y talented, cated,

B e nooded 10 s o
rum/perc n or night-

club Domini Toure 5)%- (ﬂ
|Drummer wanted for recordlng orig mus-
7942y

ic. Roy

vammor w/solld meter wanted for pop/
n wave act forming. There is label interest.
B Brurmemer wanted 1 R oo
[IDrummer wa: or post-punk infl grou
Bob post-p 2132(!3—9214&

52 MUSIC CONNECTION

Pro high energy drummer, well rounded,
s0lid, steady for estab 8 pop roup iike
Abba. June gigs, Vegas & LA. &“t_reed
travel, trans, | tenn

s
i recordin: .

" o P ngi £7070u

Drummer /keybdist needed for orig pop-
rock/ MOR group. Vocals a plus, no paid re-
hersals. Working T-40 sit soon, record when
ready. Pros only. Call Tom, 213 465-7893 on

days; eves, call 368-4807u

|Drummer wanted for Fxoung heavy/pop
band, all orig w/ |r§ xInt dates,
rehrsal space heipfu Serlous 662-3372u
|Drummer wanted, post-punk/(rlble beat
oriented. David 213655-1131u

]Dm wanted, must be solid w/pro

e)%emo - gar to form orig1 rock band

)Working orig band w/new sound needs
drummer, dedicated & pro attitude a must.
Guy day3213557-6461 Paul, eve 851-2912u

[JDrummer needed for exp rock group,
average age 25. 213 168&56&

]Drummer wanted to work w/ estab pros.
Must read, play all stgles
hel ful. Lvemsg 213 982-9493, 9571u

om drummer w/style & feel needed for

non -imitative band. Alan 213 3454707u
Drummer wanted for estab band.
23 652-69%u

IWanted: funk-type drummer, v
tive, for all orig group seeking recor
Must have

positive attitude,
pres. Serious. Eddie, work, 21§4g7d724

[ Avanasis |
Singl Ing drummer avail for estab working

T-40 band. 15 yrs exp, willing to travel. Pro

attitude. Ray 213 838-7360u
Dmmmor/sl

, 29, 15 hgs pro studto &
touring exp, pro sit.
have credits, resume.

|Drummer avall, 15 exp in touring
concerts, recordlng Solid time keeper, | Jead
& backgrd vocals, desire R&B or contemp
rock band, energetic, good hun'gr3

558-8277u

‘Xoung Funogknuunor (/ .?,1‘°?,'€ ml
seeks rock band w/ a iot of

%e) 714359-%

count

rd vocals,

IDrummer, in from N.Y., toured w/ma'
acts. studio exp, into rock/lunk/progress

estab working or near working

fond. Bk £ 213 459-3000u

“JRock solid drummer w/qreat exp, equlp &
image, high energy rock
Good w/keybd & album potential. Steve

213 985-057%u

Drummer seeks working sit. w/pay.
o mrs&)&z’?u

begrgmAn player, doublﬁ or'1 tabla, d(;:m-
rican percussn or recordin
per 0 213841-&38

0
%drummor sooks performlnlgn ﬂroup Su'g!kg

orig or cover matl :{’0&.

re]%%a‘ea. plajo?ggil fi sesso%?w;rk 17;1333
or i
gigs. 213 339-976%u
S paathre goais Mg i preferred
w tive s mt sit preferred.
Tony pos 714 %3—450@
JExp. dr;.lmg\nr/vwﬂ:n, solid g\vzlersatlle,
good equ trans, free to tr: 966KS
wk':g orprecordlng band.  213828-8966u
1Drummer, solid/| ul, many yrs exp
recordInF concerts & clubs seeks pro work-
i . Recordg, tours, etc. Paid sit onlgou
3845-01

[IDrummer /vocalist, exp, solld versatile.
Good equi dp trans, free to travel, 3eeks work-
ing 213 829-8966u

ing/recor 10 all Sty s
mmer, styles, reads,
seeks worklng bar!d!‘ ;r’c‘)g'on ly. 2§t§ve

DORock 'n Roll drummer Ikg lor rock or_pop
band. Serlousonly Peter 3476-1
ODrummer, 28, vocals, doubles on several
instrmts, Ikg for workfng. or_soon to be,
896-53330

. Union, prosonly. Roger 213
Dlr(}nmtmrl 1 el anlziogvall for demos g
worl| sit. Exp pr trans
Atitude. Michadl 931:1) 478-8880u
[JDrummer seeks working band ma%!é
23 127u

AVAILABLE |

Sax player, alto, tenor, baritone & flute.
Studio exp. sight "read, xInt improv in all
styles. Working sit only. Jay 213 399-2451u

*105 5 FM*

¥
B

-In Tune with the 80s
*Modern Music
Classic Oldies

g

-New Booster Now Serving
L.A. and the South Bay

DTenor ayer avail, or credits. Cau
Cash F p' o 213874-7340u
DS-xophonkt/wrlm avall, all stga xInt
improv. 1-2410u

Specialties 15

OCello player seeks work. Contact Curtis
4%-6753u

OConga player avall for sessbons,&g_s

Dg‘qllah sgwriter seeks furnished apt

guest house in Hollywd/Silveriake area. Pay

up to $200 month, including utllmes 3
eves u

OWIll cut record, Ik ugi
musicns. Disco/ ballad.9- 1am ?gg
CEnglish sgwriter, BMI, lnvestor for

pro T-40 demos. Before 9 pm, Lar
21:%54—

2044y
Mgr avail. 7 1/2 yrs at

]Former Production
KMET, severe interest in music. Gus
213842%%
[Orig rock band seeks bassist ist,
lead/ryhthm quitarist. Have Inlluen ma-

jor 1 artist backin
%edicatlonamust Aft. 49213 21°ng72—3191u

Pro fem vocalist will do vocal
213 Msuu

dermos for free.
JMgmt/financial backing needed for orig

R&.B proj. Singer/sgwrl(grglromm %mt coast.

871-@2)u
OWanted: Lead guitarist, bassist, |

allst harp Playr for workg 'sit. 529&1819
guitarist wanted by flautist.
Must be able to transcribe piano. Richard
[a]Oompooonookslyrldn Wil “218|3|7467u
t all costs
255-1473u

[]Fog machine, cost $550, sell for $300,
le . o 213 275-9318u
e ayorl g for working cntry band,
$h3 66y-27450

on|
mz:al gultnr layer wanted by flute
player, must be agle to transonbe iano
music. Dick Olsen 213 399-7457u
Popular LA pop-rock group w/single seek-
ing pro mgmt. Currently workm%on album.
Steve Gray 213 509-0230u
150 hours of studio time needed by new
group ‘‘Zotos.”” We have several record

comps interested, need more demos.
213876-2177u
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24-HOUR HOTLINE (213) 462-5773 ® DEADLINE THURS. 4:00 P.M. ® 24-HOUR HOTLINE (213) 462-5773 ® DEADLINE THURS. 4:00 P.M. ® 24-HOUR HOTLINE

JHelp wanted in exchange for free rehear-
sal ti&e! London Star Studios 213 763-8103
| aphone, 0*93" model , never
used, mint cond. $1,205 firm. 213 360-7291u
ClConcert hall nr warehouse-type facility,
capacity 1,000 or mote, for rock concerts.
London Star Promotions 213 763-8102u
|Theatrical agent wanted for attractive,
exp, fem vocalist for musicals, dinner thea-
ter, summer stock, road work, etc. Have

acting credits, pix & resume. irene Ugia
213907-5065u

JFree video taping in stereo tor live
performing acts. Dave 213 908-9262u

JEngineer /electronic technician seeks exp
in working in recording studio. \Mlgng to
work for little or no pay. Serious onty. Eric

' Py 714 3171-7238u

K ist/arranger seeks writer for collab
on R?g.jpop songs. Aaron  213748-4747u

.L'ISgwr&et has hlt| songs avail. Pég publish-
ng, producer, artist or groups. Cntry, y
MOF John 213861-8633, 501 2858
OTop notch fem vocalist & male lsad gultar-
ist seeks workg T-40 bd. 213 376-2648,
375-0016u
[OGustavo, please send me back my Strat, or
at least tell me what happened to it. Please!
Bill Martin, 5124 Live #101-A  Dallas,
Dliyoam & sgwriters: let ne arearo &
yricist sgwriters: let me arrange
record your tunes to shop. Anna Marie

[JSinger /sgwriter needs investor. Will ne-
titate. Jean 213 936-5466u
Vocalist/writer seeks musical unit or

separate musicns: guitar, bass, drums,

synth. Have chartec matl, rehrsl s &
studio. Avail wkdays Alex 213 907-8059u

ILyricist wanted by estab artist. Top &rgs
only. David 213 786-1683u

213906-1155u  [JResponsible, agressive mgmt wanted for
[OBackup band wanted for U.K. artist/vocal-  hot Orange C(ya%ased n r»;/‘gave band. Pros
ist/writer. Frank 213392-6650u  only, please. Tim 714 963-5612u

[OT-40/cover /orig bands needed for local
omotion. No fee. C.T.A. 213 4650200
Proven sgwriter seeking iocal pop/n wave

band in need of innovative material w/ pre

attitude. Ron 213 785-2

OFinanciat backing needed for recordl

proj w/ fem vocalist & 5 pc band. Have 24 tr

stud avail & great connections. 213 761-0764

[IWanted: io/video recordg engineer

familiar w/ state of the art recordg technique

(24 trk), audio/video interiockg systems

computerized video editing, & e ol

passing comapny test. Alex 213 300Gu

OSinger / sgrwiter /guitarist seeks co-writer
who can play guitar or piano, write beautiful
ballads. Serious only. Glendale area. Call
af\erelom 213 248-3627u
CJPublisher wanted for T-40 hits bz writer/
singer w/fully mastered, 16 track EP.

i} 213 545-4369u
[COWanna make some more money? Invest in
a singer /sgwriter w/hits. 20,000 needed to
record album. Share profits. 213 266-6276u

OLkg for musicians to travel to Europe/ Aus-
tralia as a compiete self-contained unit.
Frank 213 392-6650u
[(JSynth composer w/ home studio Sit
needed 10 corgmse/produoe tv, then song,

rock. Maggie Shore, J. DeVitt 213 659-061
Owriter/s) seeks band who make peo-
le dance. In

Clash, Go Go's, Stray Cats, X.
| daytime, Tony 213 705U
Jlyricist seeks serious minded musical
collab for pop, R&B styles. Call Richard
213 663-523%u
JJPtanist, singer, left-hand basgist, reads,
seeks working sit. 213 656-6409u
"Xylophone or viba player wanted for one
sonyon record album. Jeff 213 764-6656t
[Electric violinist wanted for jazz-fusion
roup. T.J. 2139940763t
%]Producer forming new wave band. Send
ic & resume to. Bruce Williams, 8306
lelshire blvd, Suite 143, beverly Hilis,
"

(213) 993-4778
16 Track /8 Track

Nt S

(9 17

MUSICIANS CONTACT SERVICE
FOR PROFESSIONAL MUSICIANS
AND BANDS SEEKING EACH OTHER.

6605 SUNSET BLVD.
HOLLYWOOD, CA. 90028

[213]) 467-2191
Noon-6:00 M-F
Noon-4:00 SAT.

THE ORIGINAL REFERRAL SERVICE SINCE 1969

REPEAT
BUSINESS

MO s

L.A. SONGWRITERS SHOWCASE

JUNE 2

10th Anniversary Celebration!!!
7 P.M.—Cassette Roulette—Michael O’Connor—Recent hits by Crystal Gayle,
Dr. Hook, etc.
7:45 P.M.—Hit Writer Showcase—Jeff Barry—"‘Da Do Ron Ron,” ‘‘Hanky
Panky,” “Tell Laura 1 Love Her,"” "Sugar Sugar’’; Ron Miller, Ken Hirsch—
"*For Once In My Life,”” ""Touch Me In The Morning,” **Heaven Help Us All'";
Steve Dorff—"1 Just Fall In Love Again,” *Cowboys And Clowns."
8:30 P.M.—Pitch-a-thon—Flo & Eddie-—-Veterans of the Turtles, the Mothers
of Invention, seeking material for a production of a white female whose style
falls between Chaka Khan and Diana Ross.

JUNE 9

7 P.M.—Hang-Out Interview—Terry Powell —-A&R for CBS Records. dis-
covered Chicago, Toto. Boz Skaggs. Tommy Tutone

8:30 P.M.—Live Showcase—Lt. Elmo—very innovative pop n’ roll group.

9 P.M.—Pitch-a-thon—To Be Announced

6353 Hollywood Blvd. (Hollywood & Ivar)

LUCKY DOG

e S S S SRR A ST T e
RECORDING Yy STUDIQ

8-TRACK

Piano, Rhodes, Clav, Drums, Bass
And A Friendly Engineer
All For

$15 Per Hour

Rockin’ House Band Available
Call For Appt. (213) 3821-9674

MAY 27--JUNE 9

Listings Of Paying Gigs

N

Get Serious About Your Career

Fact: Music Connection Magazine Qutsells Every
Other Music Trade Publication in Los Angeles.*

Fact: No Other Music Trade Can Give You All This
More Local Reviews, Free Classifieds And Music
Personals. Business Tips, TV Music Listings, Interviews
With Top Artists And Industry Executives. And Current

yo

MUSIC
CONNECTION,

THAT’S WHO

|

Subscribe Now And Save $27®

{ )} TWO YEARS $25% (52 ISSUES)
Save $27° Off Newsstand Price

I Name

I Address

I City

{ } ONE YEAR $15 (26 ISSUES)
Save $11* Ott Newsstand Price

Zip

Please enclose check or money order to

Music Connection. 6640 Sunset Bivd.. Suite 201. Hollywood. Ca. 90028

i
l--"-------------J
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Odds N’ Ends

STATE OF THE ART DEMOS
for artists, songwriters & bands
by a production team with an
unbeatable track record. Master
quality at lowest prices. Expert
career counseling. Call

(213) 275-7091

DEMO

COPY —
COMPARE

An agency to hotell
castnos. booking  agen
ctes, record lahels & other

,?1_}; 1

' /." 1".".\'.
TALE T ik sonns

KEN ALEXANDER

\BO KIN( 550 E. /’I.W: l"r;l

Reno. Nevada 89502
(702) B27-3648

QUALITY
LEAD SHEETS
FAST SERVICE

Chord Charts - Transpositions
Take Downs
Calt Jerry at
(213) 240-6685

REHEARSAL STUDIO
in Hollywood
Altec P.A., Air-Conditioned.
Storage. Piano. $5 to $7/hr
Call (213) 463-4976
or Michael at (213) 467-0456

PRIME MINISTER

REHEARSAL STUDIOS
Carvin P.A. System/Drum Stage
$5.00/hr. Weekday Special
Convenient Loading Dock, Parking
Block Time, Storage Space Avail.
Clean, Secure & Private

(213) 956-0006

PERSONAL MGMT. CO.
Looking for bands to develop, pro-
mote & manage. Send cassette
demo, pics, bio w/SASE to:
American Entertainment
General
8730 Sunset BI. Suite 503
Los Angeles, Ca. 90069

MUSICIAN’'S ART SERVICE
T-shirts, buttons, armbands,
logos, banners, business cards,

LP designs, presentation kits.
Rehearsal room available.
Call AIR DESIGNS
797-0911

BH Rehearsal Studio
$3 and $5 per hour

Monthly rates available
Storage @ Security

(213) 957-0695

db Rehear;al Studlo

PA - Air - Storage
Piano - Block Rates
25" x 25" Room $20/3 hr
10" x 14" Room $12/3 he
We buy used equipment

(213) 985-7475

THE BEST
CASSI‘I"I'I COPIES
We will prove
that w k
sl o Ih: be:lma 5
cassette
copies
(213) 856-9996
USED PA EQUIP
Altec, JBL, Yamaha, Etc.
We Have The Largest Used
Stock Of P.A. Equipment In
Southern Cal.
Stanal Sound Ltd.
Phone 786-2500
FRANK YANNETT
MUSIC SERVICES
* Leadsheets * Arrangements
« Piano, Theory Lessons # Charts
* Orig. Songs * Piano Tuning
Demo Service
(213) 859-1168
PIANO INSTRUCTION
VOICE LESSONS
Learn from a
professional entertainer
West Hollywood area
Sonni Quick & Dan Ducello
(213) 876-8179

QUALITY

CASSETTE

COPIES

Audio $1°° - Video $5°°

CUSTOM
STENCILS

(213) 668-1830

MIX DOCTOR
STUDIO
FOR LEASE

OR SALE
(213) 656-2167

GARY GLADSTONE

LES PAUL PLAYERS....
lust tor you we have developed the
ulbmate  on board  actn ntey - Pre
ampy/ 3-band l()‘ e lusive ;m kup phase
blending, all in one modualar package
Hear What You've Been Missing!
for a free demonstration. call
GOLDEN SUN MUSICAL
MICRO-ELECTRONLICS
(213) 704-9201

—_—

"~

»\.

South West Sound

BLANK AUDIO & VIDEO
CASSETTES

[irect From A acturer Below wholes
Amy e ,:rh( assetl 1 Diterent Qual m- Te
Choose From Bulk & Reel Master Tape Fron
o To 2 Call For Brochune
Andol Audio Products
(800) 221-6578 Ext. 7

TRANSPARENT AUDIO
(213) 372-2890 676-5788
Want to get the Rats
out of your sound?

Get more for your
sound investment.

B
(213) 666-3003 SAN GABRIEL VALLEY (213) 798-1334 N.Y. Residents (212) 435-7322 Call Today
RANDY JAMES MARSHALL BANDS —GET YOUR OWN COPYIST
(Bowie's Singing Soundman) HOW TO BECOME 1 Hr. P;omo'lrm;l Videotape
presents or onl 150 - -ITI
A Prototype Showcase For A RECORD Includes: Vldeotape/Aumo U WRITE IT
The '80s PRODUCER gassoser::je r?tur?éo w::complete PA' | COPY |T'
und engineer. Free viewin
at the A six-day seminar Free beer! For info cali JEFF (213) 781-8748
Trovbadour (213) 617-0207 London Star Studios ead sheets
June 14th — 9:45 p.m. (213) 763-8102 Arrangements-Etc.
— — 94-5915 q
LIVE COLOR Poems—Songs—Lyrics 213/3 X Professional
VIDEO-TAPING Read Our )B‘T“k )\m)!/n'r Song B Performance
IN STEREO From The Poet's Pen. by Mr. D Coachi
in plush hall with all facilities §4.95 Mail oreler sales ) S
The Poctic Txpenience Pubbishing Band backdrops Keyboard and/or voice
$25/hr. Co 3208 Cahucenga Bhd. \Woest MIStY lohnstone

(213) 908-9262

Hlolhwood, Ca 90068 1O, Boy 22

Concert banners&flags

(213) 664-4905

VOCAL COACHING
And Piano Teaching
BY AN EXPERT
All Styles From Pop To Classical
ALL AGES
MICHAEL GALLOWAY
(213] 464-8382

Producer with budget looking for

NEW WAVE ACT
not necessarily a band,
with good attitude

and great material.
Tom Lubin, Creative Space
(213) 384-3704

24 Track Studio
Emitt Rhodes
Recording

$35/Hour
[213] 973-7827

Rehearsal Space
Mid-Hollywood
BGW JBL EV
Shure Yamaha
Security, l.ow Rates

(213) 463-2352

QUALITY CASSETTE COPIES
$1 PER COPY PLUS TAPE

(213) 452-3930

PROFESSIONAL
MUSIC SERVICES

® original compositions
® film scores @ arranging
® orchestration ® copying
® lead sheets ©® takedowns

[213] 396-7539

638-C Pier Ave. Santa Monica, Ca. 90405

How About....

A tailor-made gift experience?

«all KIDNAPPERS
(213) 855-1172

Reasonable Ransom

FREE-45 Single w/Order
Over 8000 Oldies
Announcing: A complete 45 reterence
guidebook isting over 8,000 of your 1avor-
ite hits. Book tormat histed by artist, title,
year & label. For your copy. send $8.98 to:
WARREN’'S RECORD SHOP, 1928
W. Lomita Blvd., Lomita, Ca. 90717
(213) 530-2260

54 MUSIC CONNECTION
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EASECD

SO. CALIF. REPS:
Tate Bowman (213) 466-6181
JoAnne Madden (213) 466-6181

S$0O. CALIF. DEALERS:
A-1 Audio (213) 465-1101
Frontier Music (714) 637-7900
Goodman Music (213) 760-4430
(Guitar Villa (213) 462-6721
Nadine's (213) 464-7550

S.1.R. (213) 466-34

Dealer & Rep

Inquiries Invited
Contact:
Jan Michael Alejandro
Sales Manager
(213) 466-6181

— 1

\ See Us At
Booth #1062

NORTHWEST REGION REP:
R.E.M. Musical Ent. (805) 481-4464

NORTHWEST DEALERS

Castle Music (805) 964-9827
Laas Vegas Video Sound Rentals
(702) 362-4660

l.eo’s Music (415) 653-1000

NEW YORK REP:
Matt Tatum (516) 549-0397

NEW YORK DEALER:
S.1.R. (212) 975-0920
SOUTHEAST REGION REPS:

Shirley Munger (813) 397-2440
Roger Zobel (404) 452-8700

;‘ 1111 N. Gordon Street

Hollywood, Ca. 90038
(213) 466-6181




APPEARING AT

ROUBADOUR TUE. JUNE 1
9081 Santa Monica Blvd. West Hollywood 276-6168

VALLEY WEST CONCERT CLUB FRI. JUNE 11

SAT. JUNE 12
19657 Ventura Blvd. Tarzana 342-7166

MADAME WONG'S WEST THUR. JUNE 24
2900 Wilshire Blvd. Santa Monica 829-7361

RO DOUF FRI. JULY 9
9081 Santa Monica Blvd. West Hollywood 276-6168

ALSO APPEARING: THE TOUCHABLES & KRT%?S
COMEDIAN ED SOLOMON Bulici trauls
AND STANLEY

POWERHOUSE PRODUCTIONS 221-6464

o . )
¢ . A
- 0
e






