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A PORTABLE, PROFESSIONAL, SOUND RENFOREMENT SYSTEM

with enough power to put it to any nite
club or gym. System components include
the Soundcraft Series 1 12 x 2 mixer with
echo, monitor, and flight case. Power is
provided by two AB Systems 710’s, the
“Bi-Amp’'—a total of 400 watts lo and 130
watts hi in an Anvil road case. The all horn
loaded speaker stacks include two Forsythe
SR 215 bass horns with Gauss 5840 woo fers

and two Gauss 75° radial horns with Gauss
4000 H.F. superdrivers. All this plus rugged
tour packaging.

L.A. Sound Co.

professional sound systems
and equipment

7517 SUNSET BLVD., HOLLYWOOD, CA 90046 (213) 874-2100
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“Feedbock

Dear M.C.:
The need for a publication like yours is dire. | am original-
ly from the New England area and am used to reading
Musician’s Guide. 1 came to L.A. 2 years ago in search of
such a publication for the local music scene. | was amazed
that there was nothing for me. Keep up the good work.
Jay Hansen
Santa Monica

Dear M.C.,
I’d like to take this time to say thanks for your long-over
due and much needed magazine.
I was first turned on to it by a friend (fellow musician) and
was immediately excited by the idea but unimpressed with
its’ contents. But now, with your extended classifieds &
Gig Guide and important informative articles, I think the
magazine is well worth the price. I particularly enjoy your
new Product Profile column. I look forward to watching
you grow and will continue to buy the Connection.
Thanx,
Freddie Stein

Dear M.C.,

I’ve been reading your magazine since your first issue. I
have a major complaint, Rifkin Reviews! He always has
lots of jokes. A review should be a serious column about
the entertainer. His little gags are boring and not ap-
propriate for serious publication. If you want a reputation

as an informative handbook for L.A. musicians,
straighten out Rifkin.
Lou Savoy
Hollywood

Dear Folks,
Since placing the ad in The Music Connection I’ve received
several phone calls asking about me.
They are all good ones and the people are not flakes, which
really reflects on the kind of people that read your mag.
So I'd just like to thank you, and say that I am a free-lance
writer and would be happy to do you any small favor that
you might need in exchange for your help to me.
You’re a really valuable team and I urge you to keep up the
good work.
Love,
Skip Press

Dear Music Connection,
I would like to acknowledge Jeff Silberman on his article
“The Importance Of Image’’ (May 4th issue). The story
was interesting, informative, & complete. Image is such an
important factor when it comes to putting a group
together, and very few people ever get around to writing
about it. More articles like this will keep me an avid reader
of The Connection.
Eric John
Universal City



PER HOUR
16 TRACK
10 OR MORE HRS.

Dac. Jae Doc. Carmen

The Amp Doctors

Specializing in amp and guitar modifications

- BPoe 0o o8y

Valley (213) 761-0680 Saugus (805) 252-1586

A New Westside Studio

Recording/Mixing
16 track (one inch). $45/hr. 4 & 2 track

8 track (one inch). . $40/hr. Radio Production . $50/hr.

All prices include engineer, full DBX, drum and vocal
isolation booths, grand piano, graphic and parametric
equalization, limiters and echo. Fully air-conditioned

Tape not included in hourly rate.
Block rates available on request.

TAKSMA STUDI®S

3105 Pico Bivd., Santa Monica, Calif. 90405 (213) 828-SYNC
A Division of Takoma Records, Inc.

“Local Notes”

From Epic, we report that no news is definitely good news,
and with that intro we hereby squelch a couple of rumors
concerning that label: Mike Atkinson, Director of West
Coast A&R, flatly denies that the Jacksons are leaving
Epic to return to Gordyville where, at least in legaleeze,
they remain on the books as the Jackson Five. Atkinson
substantiates by adding that the Jacksons have broken
from long-time producers Gamble and Huff, and will be
going into the studio with a new yet unnamed producer.
Streetalk also has it that demo work has been curtailed at
that label due to a possible turnover in personnel. ‘‘Not
so,”” stated Atkinson, ‘‘There is no change in our
philosophy or attitude in the scheduling of demos.
Period.”” Amen, and may the source be with us... Walter
Murphy, it seems, fell into the “‘Fifth of Beethoven’’ fame
entirely by accident, according to composer/arranger Fer-
nando Pierrie, who tells us that Murphy - as head writer
for ‘stock’ catalogue publisher Thomas J. Valentino - was
approached to adapt it as just another piece of background
music. Sure 'nuff, it took off, as the fickle finger of fate
forges forward once again...In Irvine, we have word that
I.A.M. Studios has booked dubbing seshes for a new rock
opera written by the son of actor Clu Gulager. And, with
relative anonymity and 40 tracks, is it any Wonder that the
decade’s top Grammy winner was in recently laying down
a few?...Ambidexter Perplexer Dept.: We’re digging for
more info on *“Win The Jamm,’’ a tube band-battle cloak-
ed in the guise of a game show format, to be hosted by Phil
Spector. Limited confirmation has been found in the form
of a rather informal and ambiguous application available
at Shelley’s Audio Stores, which is also billed as a sponsor.
The video venture, scheduled for debut in June, is sup-
posedly under the wing of KHJ-TV, but efforts to confirm
this have been met with the we-don’t-know-anything-
about-it number...Seen recently at a shish kebob bash in
Westlake Village - Butterfly Records duo P.J. and Bobby
with producer Danny Janssen, a man with 24 gold records
to his credit. Also on hand to sing between bites were
Leslie-Jon, Dee Archer, and Linda Hart, arm and arm
with manager David Rose. Hart, a blues/popper offering
occasional country overtones, closed in Houston recently
after a five week tour. She opens in Reno on July 4th at
the new Gold Dust, but take Hart, we’ll see her back in
L.A. in good time...And seen in Beverly Hills spending
Mick’s §, while Bianca divorces-out in London, Texas
model Gerrie Hall, new sweet song for that Rolling Stones
member who is rumored to be leaving the group for other
endeavors...Pickers and Pluckers in attendance at the
Forum May 16th for John Denver’s concert surely noted
his use of a “‘high third’’ guitar, which he devised with a
little help from his friend, identity unknown. Sources say
that the sound is a hybrid, the tonal quality being that of
ax and banjo. Denver, with a nine piece back-up, ended 66
days with 57 concerts in 51 cities... The Noble Prize is being
handed over to the Bee Gees, who are donating all profit
from one of their songs to UNICEF. At press time infor-
mation was unavailable as to which song the Brothers Gibb
were referring to, but what’s the dif? It’s bound to be a
‘Gold’ mine for that oh-so worthy organization.

By Simmie Noble



ASCAP & BMI
VS THE
CLUBOWNERS

The American Society of Composers,
Authors and Publishers (ASCAP) and
Broadcast Music, Inc. (BMI) are the
two principal American licensing and
collecting organizations with respect
to musical compositions. Needless to
say, it is financially unfeasible for an
individual music publisher to license
the thousands of night clubs, concert
halls, eating establishments and any
other user who transmits or performs
musical compositions for profit.
There is a situation brewing that
should have the attention of all Music
Connection readers.

It seems that a certain rule in the by-
laws of both ASCAP and BM{ is being
enforced and clubowners, as well as
performing musicians, are affected.
Are you aware of the fact that
clubowners who offer live entertain-
ment are required to pay royalties to
either ASCAP or BMI or both, if they
expect their musicians to perform non-
original material?

There are several different points of
view on the subject: 1. THE SONG-
WRITER has the right to collect a
royalty every time you play his song in
aclub. 2. THE MUSICIAN is faced
with not being hired if he doesn’t per-
form top 40 or “‘pre-recorded hits.””
3. THE CL.UBOWNER knows that
he will create more business if his live
entertainment  plays  ‘‘pre-recorded
hits.”” 4. THE LISTENER is at the ef-
fect of the songwriter, clubowner, and
musician.

WHAT IF clubowners decided not to
pay the songwriter royalty to BMI or
ASCAP? Would they then have to tell
their musicians that they could only
perform their own original material?
And if that were the case, what if a
customer requested a trio to play
“‘Feelings?”’ Would the musicians
have to say ‘‘we’re sorry but we’re on-
ly permitted to play our own music?’’
There are a few clubowners that refuse
to pay this royalty and yet continue to
hire musicians to play *‘pre-recorded
hits.”’

The Music Connection is investigating
this situation, and in the issues to
come, we will be reporting our find-
ings to you.

WATSON
HITS WITH
REGENCY

Kessler/Grass Management has an-
nounced that they have signed their
client, JOHNNY GUITAR WATSON
to Regency Artist and Don Fischel.

Johnny is currently in town at Para-
mount studios, finishing his new DJM
album that is being cut exclusively for
the International market. There are
no plans to release it here in the states.

WHAT ABOUT
ORANGE
COUNTY?

By Laura Attell

The up and coming music scene in
Orange County has emerged. Orange
County has a reservoir of talented
people participating to make things
happen while establishing a credibility
in the market place that attracts a lot
of people. Orange County is one of
the highest rated places to live in the
United States. it’s a haven for musi-
cians to express themselves in comfort
and get assistance to put their pro-
ducts in the marketplace.

More and more club owners are obser-
ving and experiencing the tide coming
in and are gearing up for a lot more
business. The groups are gaining a lot
more popularity and the jazz circuit is
established. Clubowners are hiring
jazz musicians and more jazz orien-
tated groups are emerging right herein
Orange County. By summer a jazz
circuit will be happening which will
allow more groups to play, more
business for club owners, and a lot
more greal entertainment to enjoy.
The job market within the
music/media industry is also expan-
ding.

With a new influx of recording artists,
there is a need for more studios. That
means more audio equipment, more
producers, more engineers, office
managers, agents, etc.

This new concept of opening up
Orange County has established a
wealth of talent in all the areas of
music/media. Now we can watch the
exponential growth rate of the in-
dustry thrive.

Orange County has always been the
testing ground for new ideas. An at-
mosphere has been created which
allows the entrepreneur a chance to
find out in an efficiently short amount
of time if his product will work or not,
and if it will, there exists people who
are vital forces and have the ability to
*‘put it out there.”’ This not only ap-
plies to music, but to every kind of in-
dustry imaginable.

One important factor about being suc-
cessful in Orange County, or
anywhere for that matter is
establishing credibility. 1f a new artist
intends to break in, the best advice is
to ‘‘be patien: and perservere.”’

There is so much talent here and so
much competition, that vou really
have to hang in there until things click.

Meeting the people who you think can
help you the best is a difficult process
until you find out who does what.

Once you have that information, put
together a package that includes four
tunes, a picture, a partial song list,
and a brief resume. SHARP
PACKAGES, GREAT RESULTS.

We welcome all musicians to come out
and visit Orange County and explore
the growing music scene.

ARIGATO

HELEN REDDY
BLEEPED BY NBC

When Capitol recording artist Helen
Reddy agreed to appear on The
Tonight Show on May 1, little did she
know she’d be the victim of a bleeping
by NBC censors.

The bleeping occurred during a con-
versation between Ms. Reddy and
Guest Host David Steinberg. Anyone
who saw the show might well be
wondering exactly what Ms. Reddy
said to cause the censor’s finger to
flinch. A reconstruction of the con-
versation follows:

DAVID: What are some of the slang
expressions that are different in
Australia than here?

HELEN: One is ‘““fanny’’ because in
Australia it means the female sex
organ. We also have a name for the
male sex organ (bleeped) a ‘‘one-eyed
trouser snake.”’

DAVID: {'ve always had a fear of
snakes.

NEW SURVEY
STYLE

Three heavywcights in the music
research  business, namely Davis
Marketing & Research, Dimensions

Unlimited, and Music Media Re-
search, are testing a new type of
listener survey in lLos Angeles.

They’re trying to improve upon the
passive methodology (‘‘what’s your
favorite group?’’ *‘Duh...”’) Par-
ticipants in the survey are asked how

Page S

familiar they are with--and how well
they like a specifically named artist or
group. (‘‘are you familiar with...?”’
“Yes, 1 like them a lot...” or **Ycs,
but | don’t like their music...””)
The participants, all sclected by
related rescarch testing their general
musical awareness, are then asked to
rate their image of artist/group on a
1-10 scale. Got that? Okay. Inan ex-
tensive survey of black listeners in
L.A., The Capitol recording group,
MAZE, scored 10s in all age groups 27
and under, and 9.8 among par-
ticipants 27-30, out polling Roy Ayers,
Ashford & Simpson, Al Green, and
Diana Ross, among nearly 50 others.
In this survey, a group has to pull 10s
from everyone across the board to
average 10s on the final score.

MICHAEL &
SCOTT TO
APPEAR

After a 9 month absence from the
stage, Michael Chase and Scott San-
borne will be appearing at Chadney’s
Restaurant in Sherman QOaks during
the month of June.

The singing duo (often billed as Chase
& Sanborne or Michael & Scott) are
known for their crazy stage antics.
Simon and Garfunkel harmonies, and
their own renditions of popular
Broadway hits. Previous engagements
included Chuck’s Steak House in
Westwood Village and Josephina’s in
Century City.

FLYERS

Printing & Advertising

COMPOSITES

HANDBILLS
SHEET MUSIC

SCOTT

ARTWORK * COLOR PRINTING ¢ TYPESETTING

Call Now
787-0707

6311 VAN NUYS BLVD. VAN NUYS 91401
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Songuwriters Supplies and Services

@ Take Down Songs From Your Demo Tape
@ Make Pencil Copy Suitable For Copyright
@® Re-copy As Per Sample
@® Engrave and Offset Print

Pepnsylvania Is My Home
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LIMITED INTRODUCTORY OFFER!!!
25 copies of your hand copied song (as per
sample), included with your order FREE...

MUSIC PREPARATION AND REPRODUCTION CENTER

3499 CAHUENGA BLVD.W. HOLLYWOOD, CALIF. 90068
*874-6673-876-1791

F PRODUCERS ¢ SINGERS » SONGWRITERS
IN THE

— RECORDING INDUSTRY —

HAVE YOU HEARD THE UNHEARD OF?
An Inexpensive Recording Studio?
with

PROFESSIONAL ENGINEERING — QUALITY SOUND
DEMOS — MASTERS — TAPE COPIES — MIXING

AND MUCH MORE
1S WHAT YOU'LL FIND

“ONE OF A KIND”

SOUND
RECORDERS
HALF INCH ARRANGERS—PRODUCERS INQUIRE ABOUT
8 TRACK STUDIO MUSICIANS OURONE INCH
$20 PER HR. AVAILABLE 16 TRACK

REHEARSAL STUDIOS

AIR CONDITIONED : SOUNDPROOF : PRIVATE
15x 15 wipa $5.00 hr. - 15 x 30 wipa & stage $7.50 hr.
15 x 25 wipa Fully Equipped $12.50 hr.

{MICS INCLUDED)

STORAGE & INSTRUMENT RENTS ALSO!!

(YAMAHA)

RHODES 88; RMI; STUDIO UPRIGHT; ARP AXXE; AMPS
DRUMS; HAMMOND B3; ROLAND STRINGS

LEAD SHEETS AND COPYRIGHTING!!
ph. 464-9961
465-7454

CONVERSATION
WITH
JESSE CUTLER

By Marlena Poles

I was fortunate to have the opportunity to converse with Jesse
Cutler, singer/songwriter, musician, and entertainer, here at the
Music Connection offices on April 12, 1978. Jesse is an in-
telligent, expressive, sensitive, and talented individual, and I
found him delightful to chat with.

*“All we have is time. The only thing that validates my existence is
the fact that I write music. The interesting thing about the music
business is that it is totally a gamble but the talent is for real.
What becomes of the talent that is gambled upon is a very in-
teresting journey, indeed, to follow.”

Jesse’s musical career began when he was ten years old and his
cousin gave him his first guitar. ‘I adapted well to the guitar. |
picked it up very quickly.”” Six months later, Jesse put a band
together called ““The Young Executives.”” They were subsequent-
ly signed by Mercury Records and managed by Steve Paul. “‘We
were three 12 year olds playing all over New York for private par-
ties, teen hops, etc. We played for Oleg Cassini, Andy Warhol,
Betty Miliken, Bianca Jagger, Sammy Davis Jr., and Prince
Obolensky.’’ It was a tremendous learning experience for Jesse.
““‘lt gave me my individuality at a very young age.”’

Jesse’s father wasn’t enchanted with the direction Jesse was going
in and insisted that he go to College Prep School. “‘It was really
good for me. There were only 100 kids and | became the chief
promoter of shows which were put on every Wednesday. | audi-
tioned all the people, designed the sets, costumes, etc. | was 15
years old then.”” Jesse was fortunate to have had another signifi-
cant learning experience at a very young age.

Jesse is definitely a romantic “‘l remember my first girlfriend.
She was taller than me. She ultimately is the reason | am writing
music, the original kick-off. We broke up and she ran away with
another guy. I was vindictive.”” Jesse decided she would never
escape him. By putting himself out in the arts, she would always
know that he exists.

Jesse’s first major break occurred when he accidentally met
Stephen Schwartz, producer of *‘Godspell,’” at a friend’s house.
“‘Steven asked if | wanted to be in his production that he was put-
ting together and | said o.k. 1 became close to Steven. Now |
could incorporate all my past ingredients into a real live successful
production. I watched something come from nothing to a 70
million dollar a year production.” It won Grammy and Tony
awards. Jesse co-arranged the score, played guitar, and sang on
both the original Broadway cast and motion picture soundtrack
albums. He received a platinum album and platinum single, in-
dicating more than 1 million records sold of Arista Records LP
“Godspell’’ and the single ““Day By Day.’’

““After being an artist in a hot show, it was easy to make con-
tacts.”” Jesse hooked up with George Barrie of Faberge and their
subsidiary Brut Records. They sponsored him for one year.
*““How do you do creative work without having a sponsor (o
worry about the rent?”’

After this event, Jesse went through a period of depression. “‘I
felt lost. I didn’t know what | wanted to be anymore. 1 didn’t
have money and | didn’t like going to anyone for money.’”” He
watched old movies about beautiful women helping a great artist.
‘I was actually waiting for this woman.’’ At that time, Jesse liv-
ed an existance of writing songs and dreaming. ‘‘You have to live
in fantasy in order to live in reality.”

In 1974, Jesse actually quit the business. ‘I got tired of it all and
threw everybody I knew out of my life. 1 lived in Florida and
made sandcastles on the beach.” He sculptured a woman in the
sand. Two years ago, Jesse met a girl who was the image of the
girl he created in the sand and she helped him. I am convinced



that if you hold on 1o a fantasy
long enough, it will become a
reality.

Jesse was introduced to David
Chackler of Chalice Music who
“‘brought Jesse to the attention
of United Artists Records’ and
his subsequent and long awaited
record deal.

“‘Jesse Cutler’s debut album for
»  United Artists Records is entitl-
ed, *““Jesse Cutler.”” Produced and arranged by Gamble and Huff
veteran Joe Renzetti, it features a brilliant selection of Jesse’s
compositions. The album features nine selections, composed in
their entirety by Jesse. The album features moving ballads like
“Look At Them Laugh At Me,” “‘Can You Remember,’’ and
“What’s Wrong,’* a disco tune, ““Dance All Night,’’ custom-fit
rock n’ roll song, “Guirar Widow,’’ R&B oriented selections, “‘/
Don’t Know,” and ““Once In A Lifetime,”’ and two warm,
sophisticated songs, “On Top Of It All,”’ and ““Mirror, Mirror.”’
Jesse believes God to be responsible for what has happened to
him. “If I write a song, | am now able to make it a real product.

I’'m falling into the formula of having the blessing of whatever
I’m creating now, becoming realities, to become accessable to the
public, that’s what cverybody’s trying to do.”’

Jesse considers hard rock music (New Wave) to be “‘passing fan-
cies.” Rock music is a rebellion to ultra lush production music.

They couldn’t get the sponsorship to go in and spend seventy
grand or one-hundred grand to make a production so they decid-
cd to rebel. So they take one electric guitar, one bass, etc. and say
fuck you, I'll do it this way, less structured. And that’s good, it’s
a good releasc.”’

Jesse expressed to me the importance of advertising in order to
make it more successfully. “‘If vou are serious about what you are
doing, get the most of any advertising that is available. You must
make people aware that you exist.”’

If strictly a musician, Jesse strongly recommends that he or she
lcarn to read music. ‘‘A musician is limited if he cannot read
music. A struggling artist can get a job if he reads music well.

You musi prepare for the worst, be prepared to starve a little bit,
so prepare, learn to read.”

According to Jesse, vou know how good an agent is by his results.
You have to take a chance in the ‘‘marriage of an agent and an
entertainer.”” He stressed the necessity of a good friend lawyer.

Jesse writes music when he is cither very happy or very depressed.

He wrote his favorite song about six years ago. It is titled ““Sym-
parhy’’ and the theme is to keep going, keep pushing, and he
compares it to “Sraying Alive’’ by The Bee Gees.

I don’t nced nobody, want nobody’s
svmpathy,

I don’t nced nobody’s pain for
security,

I don’t scek a reward to be pointed
towards by humanity,

All I need is me.

Being an entertainer is a very individual thing. ‘‘You must do it
and never have regrets. Only you can feel the rewards. It’s a very
lonely reward. Only vou can enjoy it and if vou feel free of in-
timidation, then everyone will enjoy it with you. Don’t worry
about the envies. You must give up alot just to keep going on and
on.”
The album consists of a collection of songs written over the last
four years. “‘Each song is about a different relationship I've had
with someone, mainly with women. ['m a man who appreciates
women, all kinds of women, and they have been my motivation to
write. If vou go beyond the words and music, vou can feel the
cmiotion I was going through. The musicians are all cream of the
crop. | like it and hope it inspires other pcople.”” I’'m inspired
Jesse. Thank-you!

— Marlena
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PART II.

By Tom Sanfilip

What are the possibilities of making it by appearing in a
showcase?

This is the second part of a two-part article on the
showcases, what they can do, their nature and how the per-
former fits into them. Everyone knows it is not easy to
make it in the music business. A combination of factors
must be at work including proper timing, exposure and
handling by the right people. If one examines the
showcase format they can see great potential for bringing
forth new talent, but is it possible, is there a chance?
Many of the performers I talked to were vocal about a
number of aspects of performing in the showcase. It is
true the showcase is like a working gig, but one of the ma-
jor problems that face the performer is the audience. They
seem to be there for a variety of other reasons, least of
which is to see a showcase. This is evident in loud talking,
a challenge to the performer, but usually a damper to his
performance.

Besides a non-attentive audience, performers also com-
plained about the organization of the showcase talent.
Too many people, they said. There are as many as twenty
acts at certain showcases. Everyone was shuffled around,
even forgotten. By the time they got to the stage they were
exhausted from sitting around waiting, and this created a
lack of enthusiasm for performing.

The showcase could be in the true spirit of Hollywood, but
it always seems to fail. One singer I talked to, who per-
formed at a number of showcases, thought the problem
was unsolvable. ‘“‘You’ve got thousands of performers try-
ing to make it, and the showcases give you one little oppor-
tunity to show what you’ve got. They could be more con-
cerned with developing a really hot night of entertainment,
but they don’t want to do it. I’ve seen some great acts and
heard some great music, but what difference does it make
to them?”’

Economically, the showcase remains the least draw to
patrons who would rather hear a tested act. They are not
principally interested in the new performer. However, to
develop a showcase with a particular set of goals in mind,
and to advertise their find might be the answer to the
clubowner as well as to the performer. Made into an im-
portant event, the clubowners might find it equally pro-
fitable as their other tested acts.

Still, what does the performer experience?

Many said the showcase was their only chance to perform
in Los Angeles. ‘“The number of people trying to make it
here,”’ said one female singer, ‘‘is so great, you can go on
for years without something good coming along.”” So per-

formers try their luck for a while, and then leave. Com-
(Coniinued on Page 23)

RITHKIY RaYlzY

IS

“ARVADA”’
CHADNEY’S, SHERMAN OAKS

It’s always a pleasure to see and hear a refreshing new
talent that bubbles with personality, is enjoyable to listen
to, and is pretty to boot. Arvada has her own style and
makes the top 40 songs that someone like myself hears over
and over again (which can be boring) fun to listen to. In
her bio it states ‘‘she gives her audiences a unique blend of
easy listening/dance/pop and standards, delivered in a
style as exciting and distinctive as her name.”’ 1 would say
this is close to the truth with very little hype.

Her back-up group, which could easily be a show in itself,
consists of four excellent and professional musicians. On
keyboards was John Duarte who is also a fine composer,
arranger and conductor & has worked in one capacity or
another with such names as Jaye P. Morgan, Randy
Crawford, Lalo Schifrin, & Meredith Wilson. Henry
Newmark on drums has played with the exciting jazz-rock
group ‘“Weather Report’’ as well as numerous other situa-
tions and is currently writing a percussion book entitled
“‘One, Two, Three, I’ve Got Rhythm In Me.”” Larry
Prentiss on bass has played with Rare Earth, Willie Bobo,
Chuck Berry, Al Wilson, and Little Richard. Larry
““King’’ Klimas on sax and flute is a very much in demand
and busy studio musician; it’s nice to see he is getting an
album together, the title ‘“The King Has Kometh’’ - what
else.

Each set begins with a few tunes from the band before
Arvada comes on. The group is so good that you almost
forget you are waiting for Arvada, but once she’s on she
takes you with her. Her interplay with the musicians
works very well and she has plenty of stage presence and
uses it to her advantage. Stevie Wonder’s ‘‘Sir Duke’’
shows her as an action packed lady; nice sax, keyboard and
drums. Chuck Berry’s ““Kansas City’’ had nice harmonies
and she comes off very soulful. Slowing it down a bit with
Crystal Gayle’s “‘Brown Eyes Blue’’ showed off the plea-
sant quality of her voice, nice sax here. A very pretty song
with lots of sentiment that once again showed off her voice
nicely was an original written by her manager/husband
Frank Spina titled ““If I Get Through To You.”’ She
bounces back into action with Glen Campbell’s “‘Southern
Nights’’ and comes off sexy in an innocent way with Fleet-
wood Mac’s “You Make Loving Fun,’’; nice drums and
flute here. Also heard was an exciting version of ““If |
Can’t Have You’’ from *‘Saturday Night Fever,’’ nice bass
and drums. Arvada is fun.

Chadney’s is a very lovely first-class supper club. It’s the
original supper club in the valley and after seventeen years
is still going strong. Excellent food (the chicken soup is
great.) The stage is fairly large, the sound is good and
there is a dance floor. A special thanks to owner Alex
Goleh and Candy, hostess and Alex’s right hand. If you
have any reason to go out, this is the spot.
Just a little quote to end: “‘*Music exalts each joy, allays
each grief, expels diseases, softens every pain, subdues the
rage of passion and the plague.”” John Armstrong, from
THE ART OF PRESERVING HEALTH. Bye.
—Richard
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IT'S EASY TO PLACE A FREE AD IN OUR
CLASSIFIED OR CONNECTION SEC-
TION.

1. CALL OUR 24 HOUR HOTLINE...
462-5773.

2. YOU WILL HAVE ABOUT ONE
MINUTE TO PLACE YOUR AD.

3. SPEAK SLOWLY AND CLEARLY.

4. GIVE YOUR NAME AND PHONE
NUMBER.

5. GIVE THE CATEGORY NUMBER
WHERE YOU WANT YOUR AD TO
APPEAR.

6. MAKE YOUR AD AS BRIEF AS
POSSIBLE.

7. ALL BUY AND SELL ADS MUST HAVE
A PRICE.

NOTE: ALL ADS ARE FINAL. THEY
CANNOT BE CHANGED OR CANCELL-
ED. DESCRIPTIVE REASONS FOR THE
SALE, SUCH AS “MUST SACRIFICE" OR
“MUST SELL" ARE NOT ACCEPTABLE.
IF YOU WANT YOUR AD TO REAPPEAR,
GIVE US A CALL. WE ARE NOT
RESPONSIBLE FOR ANY CALLS THAT
ARE UNSOLICITED OR ANNOYING.

Complete stereo system:
Kenwood receiver KA3500;
Kenwood tuner KT 5300; Ken-
wood cassette play KX710;
Pioneer turntable PL 15D w
new cartridge; 1 year left
on guarantee. Cost$1250
new Sell for $9000 obo.
Abraham  398-2960u

PAS & AMPS 2

Silvertone bass § guitar

comho, 4 chan w foot pedal

& detachable brain. $145
223-0915t

0l1d Univox tube guitar amp,
1 12" spkr, reverb § tre-
melo, made in U.S.A. Loud,
great sound, mint cond, $90.
Cary 874-0296t
Brand new 50W Marshall amp

NEXT CLASSIFIED DEADLINE:
THURSDAY JUNE 8  4P.M.

STEREO EQUIPMENT 1

8 Track player. $20
223-0915t
Zenith AM § FM solid state
trans oceanic, 11 band, gd
cond. $145 223-0915t
Small battery/AC Phonograph
Works fine. $17 462-4502t
Kenwood 4070 receiver;
Pioneer turntable 510A;
Acoustic dimension-2 spkrs
$1400 value. Asking $700.
Jack 380-9469t

aco Stereo power R
%?W per chan, $80 oiml‘zrade
Pat 466-2811t
Jensen big 15" Tri-Ax spkrs
Beaut. cabnts, xInt cond.
$265. aft.11AM  786-3768t

2 Quadraflex speakers,ST17.
~ Abraham  398-2960u
Superscope stereo cassette
deck-CD 302 A Dolby,6 mos
left on warranty. $55 fimm
Paul 874-3277u
Beta-combination stereo ca-
ssette turntable, radio
mic § speakers. $1500bo.
763-7007u

and speaker cabnt. $700
Mike 845-8607t
Fender bassman amp head,
2 chan. $125 462-4502t
Dyna stereo 70 power amp.
Assembled § modified,custom
design pre-amp w phono §
auxiliary imputs. $275 for

both. Terry 837-8903t
Acoustic 136 bass amp w

15 JBL spkr. Big sound.
$350. 463-4244t

Pre-CRS Fender deluxe, just
serviced,all new tubes,90
day warranty in mint cond.
522 Andy 780-8214t
Dynaco stereo power amp,
35W per chan. $80
466-2811t
Sony 6 channel mixer,
battery operated $50.
466-2811t
Peavey classic, 4 10" spkrs
60W TMS.  $225.
Bill 821-1409t
Fox bass amp w wheels. $90
o 462-4502t
Small bass cabnt w 1 15"
spkr. $85. 462-4502t
Fender super reverb ampli-
fier. Almost new. $300
Steve 763-6429t
Traynor YVM-6 6 chan mixer
w reverb § EQ, 150W,XlInt
cond. $275
Chris 765-4184t

COMPLETE

8TRACK $18HR
INCLUDES
FREE USE OF MANY KEYBOARDS, ENGINEERING,
STRINGS, MIKES, AND BABY GRAND

— REHEARSAL HALL ——
AVANABLE $4.00 HOUR, INCLUDES ]
PIANO, P.A. & MIKES ————
462-9060 or 466-7127 24 urs

CALIFORNIA SOUND COMPANY
ON HOLLYWOOD BOULEVARD

Professional P.A. system;
Gauss spkrs in road case
enclosures. Emilar horns,
SAE 2400 power amp & bi-
amp crossover. XInt cond.
$1,950. Chris 392-7142t

Custom P.A. gauss spkrs in
road case enclosures,Emil-
ar horns,SAE 2400 power amm
and biamp crossover. Xlint
cond, $1750 obo.
Chris  392-7142u

G.M.P. Galleon Krueger 300
W bass amp and Sunn colesium
cabinet w 18 " Cerwin Vega
Spkr. Both $400 obo.

Marvin 672-7242u
Fender bassman top § bottom
w covers. Perfect cond.

$300. David 763-2191u
Kustom 2 lead amp. $240.
Rick 454-2135¢

Mixer Kelsey-Sound City 12-
channel, 2 JBL 45-60's w
JBL 22-20's B spkrs, 2 90
degree radial horns w gauss
HF-4000 drivers. Also 2
crown DC 300's racked.
$3300.  Terry 462-6881t
Sunn coliseum PA, 2 large
radial horns, 2 1-15 SR
cabnts, 4 magna-1000's, 1
4-12 cabnt,2 anvil cases,
will sell individually,
worth $4200, sell $1750.
Gary 353-3883t

MUSICIANS & SINGERS

Having trouble sight-reading or
writing Syncopated Rhythms (tim-
ing)?

Call Ron until midnight at:

628-5025

(BEGINNERS WELCOME)
(YOUR HOME OR MINE)
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songwriters resources and
services for the protection and
education of songwriters

6381 hollywood blvd., suite 503
hollywood, california 90028

(213) 463-7178

Early 50s Fender bassman
4 10" spkrs,gd cond, $350;
Peavey bass spkr cabnt, 1
18" Cerwin Vega spkr, never
used. $200. Lance 894-4937u
Sony 6 chan mixer,battery
operated, $50 or trade.

Pat 466-2811u

aco stereo power amo,

35 W per chan. $80 or trade

Pat 466-2811u
Ampeg VT 22 110W RMs 2-12"
spkrs. Reverb 2 channels w
many extras. $275.

Kevin 763-4192u
Gibson medalist guit amm
4 10" spkrs. $100.

Don days 469-1173u
evens 783-5800u

Ampeg V-4 bass $300.
Louis evens 396-7065u

Yamaha EM-150 6 chan ster-
eo PA 75 W per chan,graphic
equalizer, for club work.
$425 995-1492u
Knight 4 chan monoral P.A.
S50W Good for solo or duo

$75 995-1492u
AR AR R A A AR A A AR
| RENT APHONE-MATE

TELEPHONE ANSWERING MACHINE

oNLY $12.50 PErR MONTH
RENTITFOR 7 MONTHS & IT'S YOURS!

* OPTION TO BUY
* FREE N

ay

DELIVERY &

INSTALLATION
(Wherever Possible)

* REMOTES & OTHER
MODELS AVAILABLE

855-1544

YOUR PHONE-MATE WILL ANSWER YOUR PHONE 24
HOURS A DAY IN YOUR OWN VOICE AND TAKE MESSAGES

Marshall 50 W half stack
$650 or consider trade.
Mike 275-1604u

Acoustic 150 top,acoustic
104 bottom w reverb speed
& intensity & cover. Xlnt
cond. $345 firm.

Paul 874-3277u

Sunn 100S cabnt w 15" JBL
spkr and driver w crossover
$200 or trade.
Ron (714) 839-5045u
Squire amp w depts speed,
4 inputs § stand by. §70
Abe 398-2960u
Dynaco stereo power amp,
35W per channel. $80
Pat 466-2811u
Sony 6 channel mixer batt-
ery operated $50.
Pat 466-2811u
Peavey 400 2 colums w 4
10" spkrs. $425.
David  (714)

642-5278n

TAPE RECORDERS 3

Sony TL 200 R to R 2 chan
w spkrs. $80. 785-6758t
Wollensak 1280 stereo tape
recorder w mics § spkrs.
XInt cond. $55.

aft. 11AM 786-3768t
Scotch 10" empty metal

reels § boxes. Like new.

$4.50 each. Also cassette
boxes, $.30 each.
aft. 11AM 786-3768t

Tascam model 5 mixer w talk
back. Full EQ,Q echo-send

& receive. Brand new.
$1350. Don days 469-1173
evens 783-5800u

Sony TC - 630D - reel to
reel, new heads w sound on
sound § echo. $150
Alan 564-0521c
Teac A-100 stereo cassette
deck w Dolby. $100.
Ext.953 829-2484c
or 651-1975c
Sony 666 w 100W amp built
in § spkrs. Xlnt quality
$225 firm. Joe 998-0503c

STUDIO PROFESSIONAL
LEAD SIIEETS & COPYING
Lowest price in town

$10 per average song
[Discount on 3 or more]
Copyright and Tune Placement Service
available

465-2324

MUSIC ACCESSORIES 4

Mic Mixer battery powered
S0 223-0915t
Univox SR-95 rhythm machine
Like new. $195 223-0915t
Empty 2-15" spkr cabnts,like
Fender dual showman, $25;
Sound organ made by Aztec,
$35; Korg tuner,$75;Anvil
case for a Sunn for 12"
spkr cabnt,$125. 766-8079t

3-Atlas Mic stands w holders
& booms$20 ea. 867-8889%u
20-Custom made mic and guit
cables 1 ft to 50 ft all
switchcraft ends from $1.00

to $8.00. 867-8889%u
1-Road case 3.5 ft by 2.5 ft
$50. 867-888%

Shure high impedence model
PE 53 V microphone & boom
mic stand in need of a part.
$35 for both. Paul 874-3277u
Strobe light system § PA
scaffolding worth $2400,
sell $1000. Gary 353-3883t

GUITARS S

Fender telecaster,natural

w maple neck, 1ISC. $230
472-4526t

Fender precision bass.

285 or $315 w HSC.

462-4502t

String bass 7/8ths German

Deep park tone,easy action

adjustable bridge,amp

cover. $1400. 462-4502t

Gibson ES175. Great cond

w HSC. $500.

Steve 461-4730t
Martin 000-18 6 string w
case, 3% yrs old,$380.

Susan 665-8613t
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REHEARSAL HALL

1809 W. 73rd ST.
Los Angeles, CA.

7 AM. to 4:30 P.M.
726-0641 ext. 376
5:30 P.M. 10 11:00 P.M
731-4006

Special Rate-$30 for 25 hrs.

(P.A. System included)

Orlando bass guitar. $70
223-0915t
Ovation solid body electric
w case, Deacan model $350
Randy 763-7830t
12 String electric/acoustic
Eko, made in Italy. $125.
Terry 837-8903t
Fender Music Master bass
guitar $70; Sear Dan elec-
tro guitar w amp & HSC.
Mint cond, $99.
Cary 874-0296t
Gibson SG 2 pickups (1 yr
old Les Paul) very custom-
ized, sounds great. $200
Terry 837-8903t
1940's Gibson G100 cutaway
acoustic. Superb playing §
looking w HSC. $600.
Cary 874-0296t
Ovation 12 string Model

#1115-4. Gd cond. $300.
Kevin Flynn 279-1766t
lv.msg. 464-8381t

Wanted: 335 to trade for
68 Les Paul Sunburst,xInt
cond. Val 472-4526t

CREATIVE PIANO LESSONS

[l

THEORY NOTATION IMPHOVISATIOH

Easy step-by-step approaches
to all of today’s styles
for today's musician.

DAVID ““CAT’’ COHEN
473-8381

E—

Z B custom steel guitar,
8 pedals, 6 knee levers,
Anvil roadcase. $695 obo.

. 462-2845t
Gibson ES 175D, 13 yrs old,

xInt cond w gig bag.
Appraised at $600, sell

$450 obo. Bill 393-0845t
Gibson Les Paul Sunburst

finiel HSC '68. $500 or
trade for 335, Val 472-4526u

REYBOARDS €

Arp string ensemble w
Anvil case, $1100; RMI
electric piano, $400;
Hohner clavinet,D6 w Anvil
case, $800; Hammond B3 cut
down § modified by Valley
Sound w Anvil case. $3000.

766-8079t
Arp soloist synthe. $500
Imari 937-5270t

7 Foot grand, natural
rosewood, good cond,sounds
gd, must sell. $1350.
evens 466-7897t

Baldwin piano spinet,ebony
In fine cond. $985.

aft 11AM 786-3768t
Orchestron XInt cond. List
$1800, ask $1000 obo. 