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T My Chemical Romance

MC delivers an exclusive Q&A with frontman Gerard Way
and guitarist Frank lero, whose platinum-selling band is
riding high with the success of Danger Days: The True

| Lives of the Fabulous Killioys, produced by Rob Cavallo.
Way and lero loy bare their extreme convictions about
the major-label system and My Chem's role in it.

By Paula Mufioz
= 44. Artist Profile

Rafael Moreira:
5 Label Reps: What They'll Sign in 2011

The renowned guitarist
i discusses how he’s managing
Prominent falent scouts for major and indie labels give you their candid | to expand beyond his busy
opinions about what they like—and what tums them off—as they
seek new artists and bands to sign in 2011.

| career as a sideman.
By Albert Vega

Departments
08. Close Up

09. Assignments
10. New Toys

Directory Of A&R Reps 14. Bookstore

T 10 e . - 16. UpCl
Wlth this unique Music Connection hit-lst, you have the names, numbers P

4 ond addresses of major label and indie talent-scouts—right ot !18‘ ST
| 23. Business Affairs

By Bernard Baur

our fingertips. ,
! i | 26. Signing Stories
| 28. Song Biz
1\l Compiled By Julianna Young 32. Film/TV/Theater

34. Mixed Notes

Directory Of Music Attorneys

“Get it in writing!” We've all heard that warning. Using this exclusive,
updated directory, you can do the right thing and engage

the best legal minds in the industry.

Reviews

48. CD Reviews

50. New Music Critiques
52. Club Reviews

OO YD

Be Sure To follow Music

Compiled By Julionna Young Y4

20. Engineer Crosstalk: Ken Van Druten..............oooooiiiiiiiiiiieeeee By Rob Putnam | Connection on Facebook
22. Exec Profile: Jim Mahoney..........c..ccoovveiviiiiiiiiieicceeee e By Andy Kaufmann | and Twitter. Check out our
30. Songwriter Profile: Malay............ccoooiiiiiiiiii By Dan Kimpel | AMP Music Network &
46. Industry Profile: Music Online Alive.............ccoovvieiiiiiiiiee e By Albert Vega | Online magazine for up to
86. Tip Jar: How To Give a Great Audition................ooevieieiiiiisimeeeieeeeeen .. By Jonathan George | date music news.

Always be vigilant of people attempting to make a “fast buck” off musicians. If you encounter difficulty with an individual listed in this magazine, or if you are confronted
by a dishonest or “shady” operation, drop us a note to inform us of the details. No phone calls please. The opinions expressed in Music Connection, as well as all
Directory listings and contact information, are provided by various sources in the music industry. Music Connection is not responsible for any business transactions or
misadventures that may result from your use of this information.
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Experience the most sought-after guitar amp tones in the worid—complete with all the sonic details that make playing through
reak amps feel like playing through real amps. Record guitar without latency using the included studio-standard Pro Tools* 8
software—now optimized for guitar playess. Enjoy Jltra-realistic convolution-based mic'd cabinet emulations, with mic placement

courtesy of guitar recarding expert John Cuniberti Easily re-amplify tones without re-patching a single cable. Use the standalone

g 4 iy D e e o et

effects processing capebilities to incorporate legendary amp and effects tones into your live rig. All of this anid more is now

available in a single solution, designed just for guitar players

“[Eleven Rack] feels like a real amp—more than any other “Ultra realistic playing feel. Rich, complex, and deep.
modeling unit Fve played through before.” At no time did | feel like | was playing through emulations.”

e .

— Premier Guitar | March 2010 — Guitar Player | February 2010 .
Premier Guitar Premier Gear Award B“ltﬂrplﬂuer
“The Eleven Rack pushes well beyond the reaims of just another “Eleven Rack’s amps, cabinets and effects sound and feel so

guitar amp/effects emulator.”

— Future Music | February 2010
Future Music Platinum Award

good that you may consider your amps and effects obsolete.”

— Guitar World | August 2010
Guitar World Platinum Award

FutureMusic

QUALITY & DESIGN
[L 425

Learn more at avid.com/elevenrack

World Radio History
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Special Rates for Unsigned Artists

Find inspiration in the same studio as
Grammy winners Eminem, Maroon 5 and Usher

From unsigned and emerging artists to Grammy winners,
we combine proven recording standards with
cutting-edge technology for maximum results

For rates call

702.944.3400
87-RecordLV (877-326-7358)

AS VR REVADA | PALh com studioatthepalms.com

LAS YEGAS, NEVADA - PALMS.COM
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Westlake

Recording Studios

World Class Recording

The World’s Premier
Artists, Producers & Engineers
Have Been Creating History At

Westlake Recording Studios
for Over 35 Years.
So Can You....

Please visit us online at:

www.thelakestudios.com
BOOKINGS & INFO: 323.851.9800



They do transm'y_ ers - MBOWH transmits your emotion
Finallyesarena size sound - anywhere - anytime
Fits most handles - connects with all audiences

www.t-fuhk.com
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romotion
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"HEATIN' UP THE AIRWAVES . .. WORLDWIDE!

¢ On-air interviews

¢ National airplay tracking

€ Major/indie Film & TV promotion

¢ Radio mailing service avaiable

¢ Weekly radio info faxes

¢ National retail distribution

¢ Backstage Entertainment mgm
consulting

<°888-325-2901

promo@logginspromotion.com
www.logginspromotion.com
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Ron Pak

By Jonathan Widran

Musicians Institute, he—like so many other local performers—

was surprised and frustrated at the lack of quality, cost efficient
rehearsal facilities available for artists and bands looking to develop their
chops and hone their acts. He found most of the ones that were available
“grungy and not clean or safe.”

In the mid-2000s, the drummer was rehearsing with his latest band
in one of these “rehearsal studios” when the mother of his bass player
casually suggested that Pak open his own facility. In May, 2007, what
started out as a whimsical idea reached fruition with the opening of his RP
Studios in North Hollywood, CA, a comfortable, utilitarian facility that, he
says, is “a nice clean place, air conditioned and kept up. it's like a garage
for musicians who don't have garages.”

As simple as that sounds, this makes RP Studios a great environment
for musicians to work, compared to so many others around town. His varied
clientele includes many independent, up-and-coming musicians and many
film and television composers. In a city and industry where so many people
are on their guard, RP has developed into a place where regular clients
become friends and there’s an ongoing “creative exchange” between
former strangers. That and newly enhanced soundproofing—designed to
knock down standing waves—have become two key selling points for RP.

“This really grew out of a need | saw developing over a number of years
for a superior lockout facility,” says Pak, who has been the daytime manager
at SIR, a studio instrument rental company, for over 13 years. “The places
| have rehearsed at over the years were always kind of dirty and messy,
and | feltit was time to build one that would not have those same problems.
What happens after a while with so many of these places is that the owners
neglect them and figure musicians need the space anyway so they won't
complain.

“Dealing with so many musicians over the years at SIR simply reinforced
my feeling that it was time to do this,” he adds. “SIR has some expensive
hourly studios that they rent out to big name acts like Maroon 5 and In-
cubus, but not everyone can afford $500 a day to rehearse. The cost there
is beyond the reach of the average up-and-coming musician. RP Studios
is not. Here you can spend $600 a month for a great acoustic environment
where you can put your own recording setups and leave your equipment
for as long as you're there.”

A stroke of luck helped Pak zero in on the building at 5716 N. Cahuenga
after a lengthy two-year search for a place to lease. His mother sold
another rental property she had and decided to buy this building; in turn,
Pak is renting from her. He had numerous challenges not only gathering
the capital to build the 22 soundproofed rooms in the 8,200 square foot
building, but also finding qualified architects and general contractors who
could convert an empty warehouse into a state of the art rehearsal studio.

After extensive research on appropriate room size, Pak decided on a mix
of 10x10 foot drum rooms and studios that are either 14x20 of 19x20 feet.
He states that it has a standard rock kind of vibe. and his main criterion was
“utilitanian, yet it had to look nice.” Spaces are rented by monthly lockout,
which offers clients the keys so they have access 24 hours a day, 365 days
a year. Very competitively priced, RP Studios has several common lobbies
and there is covered parking for load in; musicians bring their own PA’s and
setup gear. All the rooms are carpeted, and Pak made sure that the carpet
runs four feet up the walls to enhance the soundproofing.

“What’s really exciting now is that | didn't just take over and improve
a previously existing rehearsal facility,” he says. “I saw this from the
ground up...finding the building, securing the right architect and general
contractors, and watching the plans grow and develop. | like providing a
good, secure environment for artists and bands to come and play.”

When Ron Pak came to Los Angeles in the late ‘80s to attend the

Contact RP Studios, 818-859-00S0

MUSIC
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Umut Ozaydinli

Founder & Chief of Possibilities
Deviant Ventures

Umut Ozaydinli has recently formed a
new endeavor, Deviant Ventures. As
a seasoned entertainment marketing
expert, Ozaydinli worked for The Coca-
Cola Company internationally in various
countries for 10 years before leaving
the beverage company to start his own
venture. Deviant Ventures is a boutique
culture and entertainment marketing company with the ambition to help
brands deviate from the norm using music, art and technology. Current
clients include The Coea-Cola Company, Diesel Jeans, MTV and various
communication agencies as solutions partners. In his last role. he headed
up the beverage giant’s global music marketing efforts and strategy as part
of the Worldwide Sports and Entertainment team.

Jill Brunett

Manager, S.W. Regional Promo
Universal Music Group Nashville

Universal Music Group Nashville has
announced the promotion of Jill Brunett
to Manager, Southwest Regional Pro-
motion. As a Nashville native, Brunett
graduated from the University of Georgia
in 2004 with a degree in Advertising
from the School of Journalism. She
was Promotion Coordinator at Capitol
Records prior to joining UMGN as Promotion Manager in 2007. Universal
Music Group Nashville is a division of Universal Music Group (UMG), a
music company with wholly awned record operations or licensees in 77
countries. UMG’s businesses also include Universal Music Publishing
Group. Contact grant.pavolka@umusic.com for further information about
this promotion.

Jim Steinfeldt

Vice President
Canoga Viliage 3D Studios

Jim Steinfeldt has been appointed to
Vice President of Canoga Village 3D
Studios. He will assist in all aspects
of the 250,000 square foot studio
which includes a large state of the
art recording space and several large
green screen stages for 3D Film, TV
and Music Video production. Steinfeldt,
who is well known for his album cover photography and his stint with
Epiphone, will be specializing in high profile clients that include artists,
labels and film/tv production companies. For further mformation on this
appointment, please contact Steinfeldt directly by e-mail at steinpix@
sbcglobal.net or by phone at 323-628-4651.

Paul Roberts

\/.P. of Sales and Marketing
Symetrix

Symetrix has announced the promotion
of Paul Roberts to Vice President of
Sales and Marketing. In his new role,
Roberts will spearhead worldwide sales
management and policy, personally
handle all international sales, manage
U.S. regional and international sales re-
presentatives, develop corporate mar-
keting and promotion strategies. and oversee the shipping and technical
support departments. Roberts, who has been with Symetrix for 10 years,
was previously the Director of Sales and Marketing. For further information,
contact Toni Flosi, by phone at 847-998-0600, or you can e-mail tflosi@
aadvert.com.
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Director of Licensing
Aphex

Aphex, a manufacturer of high-quality
dynamics and signal processing pro-
ducts for several audio markets, has
added veteran audio sales manager
Kent Dimon to the team as their new
Director of Licensing. Dimon, whose
resume includes stints at Altec Lansing
and Bose Corporation, will look after
the company’s rapidly expanding partnerships and collaborations across
multiple technology sectors. In his new position, he will work directly
with General Manager Rick McClendon, Product Development Manager
Jim Bailey, CEO David Wiener and COO Robin Sibucao. For further
information on this new hire, please contact getitinwriting@mac.com or
visit aphex.com.

Anastasi Brown

Music Supervisor
Format Entertainment

Anastasia Brown has ammounced
her newest endeavor; joining L..A. and
N.Y.C. based Format Entertainment, a
music company specializing in music
supervision (fron Man 1 & 2, Sex and
the City 1 & 2, The Blind-side, Alvin and
The Chipmunks 1 & 2, and Swingers),
music production and soundtracks
for film. Brown will head up a Nashville branch of the company, act as
a music supervisor as well as tap into the enormous amount of musical
talent residing in Nashville and the surrounding areas. Having already
developed offices in Los Angeles and New York, Format looks forward
to the Nashville expansion. For more, please contact Kim Detwiller at
teamstrategies@gmail.com.

Angie Ruiz

Director of Film and TV Licensing
Razor & Tie

Independent record label and music
publisher Razor & Tie has announced
the hiring of Angie Ruiz as Director
of Film and TV Licensing. Ruiz is
joining the company after her most re-
cent position as Creative Manager of
Special Markets at Peermusic Film &
TV Licensing. In her new role, she will
be placing songs by Razor & Tie artists and songwriters in television
and film as well as movie trailers and video games. Ruiz has five years
of experience in synch licensing. Some of her recent placements include
spots with video game clients such as Activision, EA Sports and Konami.
Ruiz has aiso successfully secured placements in hit television shows
including Entourage and Days Of Our Lives. jrosen@razorandtie.com

Lauren Thomas

Regional Promotion Manager
Arista Nashville

Sony Music Nashville, has announced
the promotion of Lauren Thomas to
Regional Promotion Manager, Arista
Nashville. Thomas' responsible territory
will be confirmed soon. In October of
2009, Thomas joined the Arista Nashville
promotion department as National Pro-
rotions Coordinator. Before coming to
the {abel, Thomas was Associate Director of Promotion for Golden Music
Nashville, and, was Promotions Manager for KMLE Phoenix for five years.
She will continue to be based in Nashville. For more information, contact
Allen Brown by phone at 615-301-4300 or by e-mait at allen.brown@
sonymusic.com.
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—BARRY RUDOLPH barry@barryrudolph.com

Propellerhead’s Reason 5 and Record 1.5

Now sold asabundle, Sweden-based Propellerhead has closely integrated
Reason 5 and Record 1.5 so efficiently that they become an undeniably
powerful DAW music production system that will, more than ever, “draw” you
into making music.

Using Reason and Record together, like all modern music software,
requires a current computer, some external microphones or your built-
in computer mic, a USB MIDI controller and/or set of drum pads, and a
little talent. Reason 5 has all the tools built-in—they are in a virtual “rack”
connected in anyway you like—a design mainstay Propellerhead pioneered
10 years ago.

With Record running, there is the same instant access to professional
recording tools and signal processors without having to call a pro to work
them. | found this program not to affect anything | already had running in
Reason and vice-versa. There was never a situation where | had to print or
mute a sequence first before | had enough CPU resources to record audio.
| also loved that tempo changes are instant—ijust tap the large button and
tempo changes go across all audio and sequenced tracks together—no
separate audio processing is required. Record 1.5 now scales tempo of
individual clips too.

New in the rack are: Dr. Octo Rex, an 8-slot REX loop player, Kong Drum
Designer 16-pad drum module, and Neptune Pitch Adjuster and Voice
Synth—all au courant necessities for these days’ modern music production
styles. There are also expanded factory sound banks now 1.5GB large and
the new Blocks feature allow you to create sections or grooves in discrete
yet freely malleable Blocks accessible with global editing. Live, In-device
sampling is now standard for all sample-based instruments (Yesf) and there
is the ability to record any sound or music you hear in your computer—even
from online sources.

There is way more than | can cover in this space but know that the
new Reason/Record bundle makes the perfect songwriting collaboration
vehicle—everything is saved together. It is compatible with all sample rates,
bit depths and formats and will connect to any other DAW via Propellerhead'’s
now standard Rewire protocol. Check propellerhead.se for more.

IK Multimedia AmpliTube iRig™

The immediate future for all computing, media and internet users is going
mobile. IK Multimedia jumps in with iRig, a pocket sized guitar/bass interface
running the AmpliTube mobile app on an iPhone, iPod Touch or iPad.

Currently there are three levels of the AmpliTube mobile applications: Free,
LE at $2.99 and the Full version at $19.99. Full has five amp models: clean,
crunch, lead, metal and bass with tone and drive controls. There are also
several stomp boxes: delay, flanger, phaser, overdrive, distortion, envelope
filter, wah, fuzz, octaver, chorus, noise filter and five speaker cabinet choices.
Ali app versions have both dynamic and condenser mics, a good chromatic
digital tuner and a metronome with tap tempo. You can import backing tracks
to play along with and save and recall up to 36 presets on the fly.

The lipstick-sized iRig interface adapter has the proper input impedance
jack for your instrument and a short pigtail connects it to the

ear phone/mic jack of your iPhone/iPad/iPad Touch. The iRig's

stereo 1/8-inch mini-jack connector output jack drives your ear

buds or connects to your guitar amp or recording system.
After installing the Free version into my 16GB 3GS iPhone,
| found the output level more than loud enough for my
professional in-ear monitors and plenty to drive my
mic-pre Dl inputs. | liked the tap tempo metronome
feature for practicing and the five different cabinet
models and two mic choices produce loads of different
sonic choices. BPM sync is very handy when using the
Delay pedal and storing presets is easy to do on the
iPhone's touch screen.

! found the same super low-latency as when using
Amplitube 3 in my ProTools rig. Even with the Free
version, there are plenty of good sounds and you can
add more by downloading and buying any of the eight
additional stomp pedals at $2.99 and/or the four amp modules
with speaker cabs at $4.99 each. For further details, check
amplitube.com/irig or ikmultimedia.com/irig/videodemo.

Hoyer Ern Prestige Guitar

Hoyer Guitars have been around since
1874 and many of their instruments are
considered collectible—some enjoying a
kind of cult status. German guitar designers
have come up with a full range of electric
guitars and basses with all models sharing
a neck-through-the-body design and special
Hoyer pickups and electronics.

We received the Ern Prestige and my guitar player and | were struck on
how playable this instrument is. We liked its comfortable neck of medium
thickness and width, loud acoustic tone and its light 7.2-pound weight
made possible by (among other things) its 15-mm thick mahogany top.

We plugged into an old original stock Fender Deluxe Reverb and got
sounds ranging from high-gain rock to blues to country and even Smooth
Jazz. Plus all these sounds came without feedback or microphonics. This
guitar is easy to solo on with good access to the upper frets and great for
Les Paul-players looking for a lighter guitar that doesn’t play, look or feel
cheap.

The 2010 Hoyer Ern Prestige is available with maple tops in natural
honey burst (like ours) or in dark red. Our model had a kind of flamed
maple bookmatched carved top, mahogany body, ebony fretboard and
bone nut. There are 22 medium frets on a 24 3/4-inch scale neck with
large reversed cloud inlays, chrome hardware and knobs, Hoyer tuners
with pearl buttons, a Hoyer Tune-O-Bridge, a strings-through-the-body
design and two splittable Hoyer humbucker HHB-100B and HHB-100 N
pickups.

It sells for $1,749 MSRP. See hoyerguitars.com.

Snark Tuner

I've been using the Snark All Instruments Tuner on both
of my guitars since | got it. It clips on the headstock and
stays there even when [ put a guitar back in the case. The
Snark Tuner comes as a chromatic full-range version for all
instruments (In red at $39) and also as a guitar tuner (In
blue at $29). Both models feature easy-to-see full color
LCD displays and | found them very precise at reading
pitch with sufficient resolution and speed so | can put my
instrument in tune fast.

With either tuner, the cute round “eye” display swivels
freely 360 degrees to aim back at you, down the neck or whatever direction
you require. It runs on an included watch battery and has a large silver
button to toggle it on/off easily.

There are two tuning modes: vibration where the tuner is sensitive to
your guitars vibration—even decent electric guitars trigger it well and the
microphone mode for acoustical tuning.

Features continue with a tap tempo button that flashes the tempo as a
pink heart and as a digital readout in BPM. This is a good feature for solo
casual gigs to put you in time. Snark is cute and toy-like, but don’t let that
fool you. It is a worthwhile, precision tool no musician should be without.
Check out snarktuners.com.

Royer R-101 Ribbon Studio Mic

Royer's latest ribbon mic, the R-101, is large and in charge—
actually it's bigger and a little heavier than their first mic, the
R-121 ribbon. Also a side-address mic and with a figure of eight
mic polar pattern, the R-101 uses a patented offset-ribbon
transducer where the backside produces a brighter sound as
compared to the front, logo side. The ribbon is 2.5-microns
thick, made from 99 percent pure aluminum and is placed
in a magnetic field produced by powerful Neodymium
magnets focused so that they increase the mic’s sensitivity,
yet minimize stray magnetic radiation.

The R-101 has an internal multi-layered windscreen and
includes an easy-to-adjust shock mount basket, sexy dust
sleeve and foam-line carrying case.

| used a heavier boom stand and put the R-101 to work on
my trusty little guitar amp. | also had a Shure SM57 there and
it produced the expected sound—a cutting mid-range tone while
the R-101 sounded more balanced, warm but not dull. The R-101 gets the
sound of the amp as it sounds in the room. | then placed the backsides of
two R-101s right over the hammers of my 80-year-oid Schiller baby grand
piano, as | prefer a bright and percussive sound. Without high frequency
hype of condenser mics, | could hear more of the soundboard, the sound of
the piano’s cabinet and the rich and complex tones of the instrument.

The Royer R-101 is a fine way to vastly expand your sonic recording
palette with a single purchase but buy two of these babies and capture it all
in stereo! The R-101 sells for $895 and remember that, like all Royer mics,
the R-101 comes with a lifetime warranty logged to the original owner and
the first re-ribbon is free. Visit royerlabs.com or call 818-847-0121.
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THE Music CREATOR CONFERENCE

APRIL 28_-30, 2011 « LOS ANGELES, cAa
Renaissance Hollywood Hotel

- Celebri ' ——— '
Celebrity Q & A's f’

« Master Classes

TAKE YOUR MUSIC TO THE NEXT LEVEL.
The ASCAP “1 Create Music” EXPO puts you
face-to-face with the most successful
songwriters, composers and producers wheo
generously share their knowledge and expertise.

- Songwriting & Composing Workshops
. Attendee Song Feedback Panels

« Networking Opportunities/ '

« One-on-One Sessions

- State-of-the-Art Tech Demos For more info, the latest news and to register visit
- Publisher & Business Panels

- DIY Career Building Workshops www'ascan'comlexno
« Showcases and Performances Follow ASCAPEXPO on Twitter and find out about panelists,

. . o programming, news and connect with other attendees,
- Leading Music Industry Exhibitors participants and EXPO fans: witter.com/ascapexpo



NEW TOYS —BARRY RUDOLPH barry@barryrudolph.com I

Aguilar Amplification Agro
Bass Overdrive Pedal

Aguilar's AGRO stomp box is based on the
saturation channel of their AG 500 bass head and
features the ability to produce any sound from a
super clean boost to warm saturated overdrive to
full, over-the-top distortion. It does all this without
sacrificing the low end of your bass instrument’s
sound or losing its musicality.

Bassist/songwriter Jack Conrad and | tried
Agro using an early Yamaha prototype four-
string bass with passive-style pickups. We
connected the bass and Agro to an amp for
monitoring and, at the same time, direct for
recording into ProTools. Agro's four knobs,
Presence, Saturation, Contour and Level
offer complete control over everything about
the finished bass sound.

Saturation sets the distortion amount and Contour, centered at 900Hz,
scoops or boosts mid-range for more or less aggression. The Presence knob
boosts/cuts (+ 6dB/-20dB) at 4kHz and is important especially for live stage
sound when you're looking for more attack to cut through. But the main pius
for this pedal is that even at the most extreme settings, you can still hear
the actual notes you're playing. Level and Saturation controls interact—
more saturation level means you can turn down the volume and still get the
distortion you want.

A great value, the AGRO sells for $179 MAP and is buiit in a bulletproof,
all-steel box with easy access to the nine-volt battery. We also like the in/out-
bypass button with blue LED—in bypass, the pedal passes signal even if
your battery dies. For more information, visit aguilaramp.com.

Heil Sound PR 31BW Dynamic Mic

Essentially a Heil PR 30 cut in half, the PR 31BW's
stubby and diminutive look is only skin-deep—it uses
the same large diaphragm as the PR 30 yet is only
4 1/4-inches in total length. Nonetheless, the 2 1/16-
inch diameter of the mic's smaller chassis holds all the
necessary components to get the great sound of the
PR 30. And like the PR 30, this mic works great in any
capacity as a solid-sounding dynamic.

Specifications start with 40dB of rear sound rejection
and 150dB SPL of maximum sound level. Coupled
with the HH-1 rim mount, the PR 31BW might be the
perfect mic for under toms or under snare drum use
or for any place around the drum kit where maximum
isolation from the rest of the kit as well as smaller size
is desired.

The PR 31BW sells for $270 MSRP and for more
information, check out heilsound.com.

Westone AC2 Custom
Musician In-Ear Monitors

Westone’s AC2 In-Ear musicians’ monitors
are for both musicians and everyday music
fans who would like to step up to their
first pair of custom-fit ear monitors. You'll
immediately hear what ali the buzz is about
when you get your AC2s; they have the great
sound of high end Westones (as previously
reviewed in these pages) because they have
dual-balanced armature drivers.

The AC2s are available only in clear, full
acrylic earpieces that fit so well that you'll
forget you're wearing them. Each pair have the Westone name etched on the
faceplate, a matching clear cable and a kit that includes a wax Joop and soft
cloth for cleaning—and it all comes in a zZippered crush-resistant carrying
pouch.

Important specifications are: 119 dB SPL/mW sensitivity—meaning that
even the anemic headphone amplifier inside an iPod will drive these louder
than you can take. They have a 27-ohm impedance, a passive crossover,
frequency response rated at 20Hz to 18kHz and there is 25dB of average
external noise reduction.

With user manual, the Westone AC2s sell for $399 MSRP. Your visit to a
Westone-qualified audiologist for ear impressions will be a separate charge.
More is available at westonemusicproducts.com.
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Fender Hot Rod Ill Series Amps

The new Hot Rod lll amps have upgrades and a skightly newer look,
all based on comments and suggestions culled from players. There are
improved speakers used and modified circuitry changes. If you don't know,
the new Hot Rod It series includes the Hot Rod Deville 410 Il (60-watt
combo with a classic 4x10-inch speakers), Hot Rod Deville 212 Ill (same
amp circuit but with 2 X 12s), Hot Rod Deluxe (40-watt single 12 combo),
Blues Junior lll (15-watter with single 12) and Pro Junior ill (same amp but
with 10-inch speaker) amps.

All models include easier-to-read black control panels, new badges,
“dog bone™ handles, heavy-duty chicken-head knobs and LED jewel lights.
The Hot Rod DeVille and Deluxe amps feature graduated volume and
treble pot tapers, and include new low-profile pedal board-friendly foot-
switches. For more information, see fender.com.

TC Electronic LM5D Loudness Meter Plug-in

The LMD5 Loudness meter runs as a TDM plug-in in ProTools systems
and correlates electrical level with perceived loudness for any mono, stereo
or 5.1 surround audio source. Denmark-based TC has been at the forefront of
both research, development and the compilation of a database of loudness
based on over ten thousand individual measurements.

Perceived loudness depends on a person’s environment, playback system
{home stereo, movie theatre, iPod, or an in-flight entertainment system),
music genre and (obviously) the way the music is produced and mixed. As
a music mixer, I've been using the LM5D on my stereo bus to assess the
Jloudness of my mixes in addition to measuring the electrical level like any
other meter plug-in. It does both these jobs in a whole new way.

For me, the education begins when | import currently popular records into
my ProTools sessions and read them on the same LM5D plug-in. Besides
indicating true peak levels on a bargraph display, there is a mesmerizing
“radar” display that shows loudness history over an adjustable time period
from 1 minute to 24 hours. Since I'm able to set the time period to the length
of the song, | save a lot of time seeing
at what point(s) | had an over level
or when the mix is excessively ioud
or soft. This is beyond conventional
meters with simple peak hoid lights
can do. f

Besides a loudness history, the |
LM5D measures the aggregate short-
term loudness and logs long-term |
information such as “Center of Gravity”
or the average loudness of the program
and “Consistency"—a measure of
loudness variations within a program.
These “Universal Descriptors” make
the LM5D especially indispensable
for broadcasters who soon will have
to conform to government-mandated |
guidelines to maintain more consistent
loudness levels and ameliorate the vast
jumps in volume between commercials
and programs we all suffer through. |
Visit tcelectronic.com.

tc electronic

MICRO-BIO: Barry Rudolph i
platinum RIAA awards to his
Pat Benatar, Rod Stew

Qutes

com Jor more

Y
AMP NETWORK « WEEKLY BULLETIN « DAILY WEBSITE « DIGITAL EDITION « MAGAZINE « JANUARY 2011 m



ART & SCIENCE OF SOUND RECORDING

=
=

Jan 13 - 16th
Booth #6331

www.ArtAndSEIENLELESOUNd.com
And all good MUBIZRSOVES!

In-studio training for the rest of us.*

Free bonus videos at

;ﬁ;r;ﬁ:nrﬁzmm www.ArtAndScienceOfSound.com

*Series available online (s:reaming or download) and as a 3 DVD box set.
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People You'd Like to Kriow o o .

| By Herb Wise (Hardcover) $34.95 ’ 2 - “

-

Here's a fascinating variety of blues, folk ] \t
and rock performers as they appeared % =T ‘.
at events across North America during Blondi M
the second half of the 20th century. The ondie
pictures were all taken by Hert Wise, a . Frank Zuppu PEOPLE YOU'D LIKE TO KNOW
man who learned his ft from his friend ’
David Gahr, the reve pholographer v Glad
of American folk performer Jradually 9 ys

me a lixture at many I Knight and

the Pips

Ith u’ rr‘dehnu and &
fographs
David Bowie
Browne, J:
Brownie McG
e Hooke

od, Lou Ree
York Dolls and many more are
performing or relaxing, onstage and off.

Alfred’s Teach Yourself Cubase: Everything you need fo
know to start recording now

- By David Terry (Softcover) $19.99

MTV Ruled The World: The Early Yeors Of Music Video ~ Compreting this course will provide all the information

By Greg Prato (Softcover) $24.99 needed to record, edit, mix and send your songs out
The first book to focus solely on the channel's for the world to hear on the web, cn CD and more.
important building-block years, specifically from the You will also learn how to aptimize your PC or Mac,
channel's launch to when MTV's original group of work with MIDI, choose an audio:MIDI interface,
Vs left the channel. Comprised of over 70 ali-new select microphones, use loops, edit audio, use
interviews with artists such as “Weird Al" Yarkovic, VST instruments and create a stunning final mix. In
Daryl Hall, John Oates, Joe Elliott, Phil Collen, Rob addition, the included DVD features over 110 minutes
Halford, Stewart Copeland, Rick Springfield, Jerry of video and clearly demonstrates the essential
Casale, Geddy Lee, Ann Wilson, Chuck D, Alan features of Cubase with an easy to
Hunter, Nina Blackwood, etc. understand approach.

Strong enough to lift the sweat
and spilled beer from last

night's gig off your prized axe.
Safe for all guitar surfaces, - =

" including those you can't
afford—yet!
Ask your local dealer or visit The Comlil s ot o i Fxaud
~wWww.gobylabs.comm = 1Sk Wih joey Romone: A Punk Fock Family Memoir e e Lutichost (Soficover] S0, 0o

By Mickey Leigh with Legs McNeil (Softcover) $15.99 Aims to help new and experienced guitarists build
Mickey Leigh recreates the ‘70s punk rock era, finding strength, endurance, dexterity and technique via a
his brother Joey's musical roots in their dysfunctional ~ wide variety of exercises including singfe note, string-

family, including their mom's divorce, the death of to-string, several scales, chord progression exercises,
their stepfather, financial worries and bullies. Leigh and melodic patterns. All exercises are written in
100° Spi"v and McNeil's mashup of memories with solid research  both TAB and standard notation. Inctuded audio CD

makes for revelatory reading. features over 150 examples from the book.
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Deadmaub

-’D d 5 ’ l ¥ I When Deadmau5 went looking for a high quality 1/0
eo I I IG u S Og ICO solution, it became apparent that there was only
one choice.

ChOice Of inte rfOCe Orpheus provides Prism Sound's world renowned

performance, sound quality and state-of-the-art
clock technology in a dedicated FireWire unit
compatible with both Windows and MAC OS X.

Orpheus features line, microphone and instrument
inputs, selectable RIAA Equalization for turntables,
a built-in premium-quality menitoring mixer and
concurrent ADAT and switchable S/PDIF or AES3
digital 1/0 plus support for outboard MIDI devices.
The Microphone inputs include MS matrix processing
and dual headphone outputs are provided each with
their own volume control.

ORPHEUS
Professional FireWire _5 61 mp

audio interface

Contact us now te arrange YOUR Orpheus demo.

@ \?I METAII!BHC " sales@prismsound.com www.prismsound.com
Reme UK +44 (0)1353 648888 USA +1973 983 9577
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and more!

Joint our
Mailing List
for the latest

news, contests
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and events

studio@thefeistypiranhas.com
or visit

WWW. THEFEISTYPIRANHAS.COM

ke MUSIC Your Llfe'

Learn about audio for musit:,;
film, gaming and live sound in’
our ‘state-of-the-art” studiqsfs::ﬂ

Ml

Wélcé)me to the world of...
'AUDIO RECORDING
TECHNOLOGY!

Attend a four-year coll

seriously as you do.
Earn a degree in
Business or Music with
a concentration in
AUDIO RECORDING
TECHNOLOGY

Attend our next Open Houses
Saturday, January 15 & Saturday, March 12 at 1 pm

Scholarships Available
For more information visit www.ftc.edu

FIVETOWNS COLLEGE

305 N. Service Road Dix Hills, New York 11746

www.fic.edu
email: admissionsfic.edu

Wvideos, . .

Headlmers ¥

Marshall

Electromcsi
4

Jim Mona

By Jonathan Widran

or nearly three decades, El Segundo, CA's Marshall Electronics
F(marshaH-usa.com) has specialized in the development, manu-

facturing and distribution of leading-edge technoiogy products for
a wide range of professional Audio/Video applications. The privately
owned American company has four distinct operating units—Broadcast/
Multimedia Division, Optical Systems Division, Professional Audio Division
and Cable and Connector Division—and operates manufacturing facilities
in the U.S., China, Japan, Korea and Russia, along with an additional R&D
Center in Portland, OR.

Marshall’s Professional Audio Division and Cable and Connector Division
are preferred suppliers to the professional audio community. Among the
many products manufactured and distributed by these divisions are TAJIMI
precision connectors (including Fiber Optics), Mogami (the premier cables
for the music recording industry) and MXL Microphones (the standard in
affordable music recording technology).

The tag line on the dedicated MXL website (mxImics.com) says it all
about the ever improving quality and standards of its 55 mic product line:
“Where Great Recordings Begin.” Jim Mona, National Sales Manager
of the Pro Audio Division, says, “We're dedicated to creating top quality
studio products at world friendly prices. In this tough economy, most com-
panies have downscaled the quality of their products to make things more
affordable, but we went upscale to fill a market need that was too important
to just roll out the next cheap product.

“While other manufacturers basically copy what's been done in the past,”
he adds, “selling what amounts to 60-year-old products, our technology
has developed in leaps and bounds over the past 10 years and so what
we create now works much more effectively in today’s marketplace. We've
gone upscale to make better live and studio mics, while still maintaining an
affordable price point.”

The most high profile MXL mics are the Genesis and Revelation studio
mics—which are all the rage with producers, record companies and artists
alike—and their LSC (Live Series Condensers) which are used by artists
in live performances. The Genesis is a vintage mullard tube excellent
for vocalists, with a fixed cardioid pattern. The Revelation comes with a
variable switch, which can be set to a 360 degree Omni mode or Figure-8.
This can be adjusted depending on the specifics of the environment.

The LSC are also the only live series condenser mics in the world that
come with three interchangeable/replaceable capsules: hypercardioid,
cardioid and omni. In essence, it’s three mics in one. The hypercardioid
is useful for a lead singer who doesn’t want to have the bleed of the band
running through his or her mic. The cardioid pattern is popular to record a
guitar amp, acoustic guitar and for backup singers. The Omni is good for
bluegrass bands and vocal choirs that want one mic to cover everything.

Among the pros that use MXL mics are drummers Jonathan Moffett and
Charlie Waymire, Sean Kingston, Curtis Young and Bootsy Collins.

Marshall Electronics has the Western Hemisphere distribution rights
for Mogami Cables (mogamicable.com), which are in the majority of
the world’s top recording studios, hugely popular with rental companies
specializing in live music—and increasingly being used in the home studio
environment. “We have a product line called the Gold and Platinum series,”
says Mora, “with different price points depending on the connectors and
wires consumers use. Consumers at all economic levels spend thousands
on amps, instruments and recording equipment, and we want them to have
the quality they deserve, with transparency of sound that aliows for aperfect
transfer so you can hear that lovely Les Paul sound you're making.”

Known as “The Cable of the Pros,” Mogami has been used by everyone
from Fleetwood Mac to Foo Fighters to Pearl Jam and is unmatched for
accuracy, extremely low noise, ease of installation, flexibility and superior
quality. Professionals and enthusiasts alike rave about the amazing clarity
and silent background of Mogami. As their website declares, “Technicians
swear by it, not at it.”

Contact Marshall Electronics, 310-333-0606
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soundexchange

GET PAID.
Register for your royalties
at www.SoundExchange.com.

SoundExchange is the only organization in the United States
authorized to collect royalties on behalf of the performers and rights
owners of a sound recording. SoundExchange collects performance
royalties automatically when your sound recordings are played on
satellite radio, Internet radio, cable TV music channels and similar
platforms. But if you want to get paid, you must register! Registration
and membership with SoundExchange are always FREE.

Goto www.SOUNDEXCHANGE.com
coregister online. It's fast and free.

Phone: 202-640-5858
Info@SoundExchange.com
www.SoundExchange.com




IRON AND WINE RELEASE

FIRST ALBUM IN THREE YEARS:

Iron and Wine will put out Kiss
Each Other Clean at the start of
2011. The album is a follow-up

to 2007's The Shepherd’s Dog,
which debuted at No. 24 on
Billboard's Top 200. Many believe
Iron and Wine's success began
with their rendering of The Postal
Service’s “Such Great Heights,”
which was featured on the Garden
State soundtrack in 2002. See
ironandwine.com for more.

EISLEY GOES INDY: Texas
quintet Eisley have signed with
New York-based Equal Vision
Records. The new relationship
with the independent label follows
Eisley's departure from Warner
Bros. Records in 2010, after two

full-length albums and several EPs.
Their third album, titled The Valley
is set for a March 2011 release.
See their “| Believe” feature on

our MC Channel: youtube.com/
musicconnectionmag.

ANTHRAX, FALL OUT BOY AND
EVERY TIME | DIE: The Damned
Things, a super-group made up of
several genres of rock have just
released their first studio album,
Ironiclast. Featuring members of
Anthrax (Scott lan, Rob Caggiano),
Every Time | Die (Keith Buckley)
and Fall Out Boy (Joe Trohman,
Andy Hurley), this group debuted
with Island/Def Jam Records.
Caggiano and Trohman aiso
produced the album. Hear, “We've
Got a Situation Here,” at myspace

.com/thedamnedthings.

WESTLAKE LOOKS DOWN THE RHODE

A wrap party for Down The Rhodes - The Fender Rhodes Story was held recently
at Westlake Studios in Los Angeles, CA. The event was attended by musicians
featured in the film including Larry Dunn, keyboardist of Earth Wind & Fire.
Monster Cable co-hosted the event. Pictured clockwise, (top left): Troy Morris,
Ben Bove, producer; Greg Pederson of Monster Cable; David Rideau, mixer;
Gerald McCauley, producer; Shannon Pearson; and Jay Graydon.

BRISTOL TO MEMORY CAUGHT HAVING SOUND AFFAIR

T e ~

Indie band Bristol To Memory were back at Sound Affair Mastering in Santa
Ana, CA., mastering their latest release, Light Up The Fire. Several of the
band’s songs were featured in episodes of MTV's Real World Hollywood, Real
World Road Rules Challenge and The Bad Girls Club. Pictured (I-r): Mastering
engineer Ron Leeper with band members Rory 0’Connell, Ken Aquino and Alex
Buster. See soundaffairmastering.com for more.

Z3PLAYBACK

“Leor how to read the vibe of the room and know
how to adjust it to make it productive. If o vocalist
is feeling defeated, you have to change the vibe
immediately. If you don’t, the whole

session will go downhill ”

—‘Keifh Harris producer /engineer

{Black Eyed Pegs, Britney Spears, Flo Rida)
g |
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NEWPORT BEACH STUDIO GOES WITH SSL

JEL Recording Studios, located in Newport Beach, CA, recently installed a
Solid State Logic AWS 900 in Studio A. JEL has worked with clients ranging
from Disney, Universal and Warner Bros, to AT&T, Blizzard Entertainment
for the popular videogame World of Warcraft and punk rockers Green Day.
Pictured is Edo Guidotti, partner in JEL Studios and president of Pacific Coast
Presentations. Visit solidstatelogic.com for further information.

STUDIO BUILT FROM THE CANYON UP

" -

TEC Award winner and 2010 nominee Vincent van Haaff has designed a luxury
residential recording studio for musician Timothy “Primal Jaimal” Lovitt. The
new eco-friendly studio sits on five acres overlooking L.A.’s famed Laurel
Canyon, and will house a vintage Neotek analog console, a 24-track Studer
827 Gold Series (the last one made) and a treasure of vintage outboard gear,
as well as a full complement of Avid/ProTools hardware, two vintage EMT
reverb plates and an EMT 250. Pictured in the Hollywood Hills (I-r): Haaff and
contractor Marc Marceill of Marceill Design and Construction.

YT
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JERRA WRAPS-UP ALBUM FOR THE NOLIDAYS

s

Musical artist Jerra (left) is wrapping up mixes witb producer/mixer Steve
Kravac (Pepper, MXPX, Less Than Jake, Blink 182) at Gourmet Sound Studios,
in Los Angeles, CA. Her full-length album features performances from Suicidal
Tendencies members Dean Pleasants, (guitar) Ron Brunner Jr. (drums) and
Steve Brunner (bass). The album, titled Whatevers, will be the sophomore
release for the Los Angeles based singer-guitarist. For more info go to Jerra
.com and check out Gowrmet at gourmetsound.net.

GREENBERG WEARING ALL THE HATS

X

Multi-Grammy award winning producer Ted Greenberg (pictured at his home
studio, The Cottage) has quite a lot on his plate. While currently producing
hip-hop/R&B artist Esenz from Iceland, he is also producing, engineering,
writing and playing for Bug Music. Greenberg is also working with DJ Axel,
Ethan Keller, New Line Cinema (on films such as True Grit, Feast of Love and
Fanboys) TV shows Friday Night Lights, Co Ed Confidential, One Tree Hill and
mastering clients from around the world. E-mail tedgberg@earthlink.net.

STUDIO MIX —ANDY MESECHER andym@musicconnection.com

SHAR0OZ ADDS PRISM TO LONDON STUDIO

DJ, producer, remixer and writer Sharooz (pictured) has added a Prism Sound
Drpheus FireWire cemputer interface to his sound arsenal, which he is using
in his central Londan studio to remix tracks for artists such as Mylo, Moby,
Robyn, Craig David and Howard Jones. Alongside his production, writing
activities and the launch of his new record label, La Bombe, Sharooz is also
co-owner of Sample Magic, 2 company he established in 2006 with fellow
producer, remixer and composer David Felton.

RUBBLEBUCKET TRACKING IN N.Y. STUDIO

Lead singer Kalmia Traver is seen working on a melody for Rubblebucket’s
currently untitled upcoming full-length. The band is recording the album with
Eric Broucek (!!!, Holy Ghost, Hercutes and Love Affair) at DFA Studios in
Manhattan, N.Y. The record should be released in early 2011. For more info on
the band visit rubblebucket.com

CLOS ANGELESYV
WORLD GUITAR SHOW 207 7
ORANGE COUNTY FAIR & EVENT CENTER

Costa Mesa CA4

Sat. Jan. 15, 10-5 & Sun. Jan. 16, 10-4
BUY < SEKElIl < TRADE « NEW < USED < OLD - RARE

Bring all yov can carry! Meet appraisers, buyers, stars, dealers, efc.

T000°s of ITEMS! e« DOOR PRIZES

o sfasacrenr=. <> RN

For booth info call: 95 18-288-2222
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MASTER YOUR Music.

Artists choose Mike Wells Mastering
for personal service, friendly support,
and most importantly: amazing sound.

Take a video tour at:
www.mikewellsmastering.com
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MIKE WELLS MASTERING

415.595.5446 - WWW.MIKEWELLSMASTERING.COM

America’s #1
Multi-Format Radio Promotion
Larry Weir/Masika Swain

National Record Promotion
323-658-7449

137 N. Larchmont Bivd S-#500
Los Angeles, CA 90004
email: lweir@larryweir.com

Slash, Linkin Park,
0zzy Osbourne

By Rob Putnam

ive sound engineer, studio
producer and multi-Grammy

nominee Ken “Pooch” Van
Druten has been immersed in music
for virtually his entire life. In 1984 he )
spent two days in an L.A. studio and fell \\i\ .
in love with audio engineering. Ultimately he "ﬁ\\
graduated from Berklee College of Music with a ) SSSSS
degree in Music Production & Engineering and moved
into front-of-house (FOH) sound when hair-band Warrant asked him to
step into the role on short notice. He’s since worked with many big names
including Ozzy Osbourne, Beastie Boys and—the band that he records
and mixes every live show for—Linkin Park.

As with studio work, FOH has seen dramatic changes in recent years.
What passed for a good show sound-wise a few years ago would not make
the cut today. With improvements in technology, Van Druten now has far
greater power and control. “Five or six years ago a successful show meant
that you could understand the vocal and the overall sound was OK,” the
engineer explains. “Now it's come full circle with digital desks and Virtual
Sound Check. It's kind of taken me back to being a recording engineer:
spending time in a studio in front of near-fields and getting all of that stuff
right. | want the guy in the nosebleed seats to have as great a show as the
guy in the front row.”

When you spend as much time on the road as Van Druten has, you get
to know which sites have good acoustics and which do not. “I'm one of
those guys that walks into a venue and goes ‘Oh, this place,” he says. “In
America there are still a lot of old arenas that were designed to excite when
you put information into the room. The problem is that when you put 103
dB-weighted in, it gets bigger and nastier. There are some raoms in which
I've never had a good show. Luckily, as new arenas are built, they’re taking
acoustics into account.”

Perhaps the biggest difference between studio work versus FOH is the
luxury of time. In the studio there isn’t a horde of 20,000 ticket-holders
clambering for admission at the appointed hour. Has there ever been a time
when the show didn’t go on due to a sound issue? “| did a Kid Rock show
around 1999 with a newer digital console,” Van Druten recalis. “The hard
drive died. We spent the entire day trying to transfer data. An hour before
the show, there was no way we were going to get it to work. We ended up
having somebody [working monitors make] a mix to send to me at front-
of-house. | sat with cleared com—a telephone—to that person so | could
direct it. § knew that it wasn’t as good as it could have been, but people
enjoyed it. The term that the roadies use is ‘The rock never stops.”

Van Druten has devoted much of this year doing FOH for multiplatinum
outfit Linkin Park. The resulting shows are made available to fans via
the band’s website. “They're pretty adamant about the shows being high
quality,” he says. “They didn’t want it to be just a FOH mix. We spend the
time with audience mics making it sound like a live record. The job ended
up being a lot bigger than | thought it would be. We've gotten pretty fast at
it and have built a template, so getting the initial sound is already done. At
that point it’s getting balancing and doing effects while mixing. It took us
twice as long when we first started. We now spend about 15 hours working
on each show.”

The three most important things he’s learned as a FOH engineer are:
* This is a people business. Before you have any skills as an engineer,
you have to learn how to communicate your needs and how to determine
what someone else's are.

« Put yourself in places so that you can be discovered.

« Have skills and hone them. Learn as much as you can from anyone. I've
spent a lot of time learning from others what not to do.

Currently Van Druten is doing FOH for Linkin Park. Earlier this year he
worked with Slash and may work with him again next year.

Contact Ken Van Druten, poochresume.evilentertainment.net,
pooch@evilentertainment.net

~
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IT'S THE

When it comes to intesfaces, the brggest factor in achieving a
great sound is the quality of themic pres. Focusrite have been
designing mic pres for 25 years. It's what we do. The best
sounding mic pres and interfaces in their class.

SAFFIRE PRO 24 DSP FEATURING

+ Two Focusrite mic-pres, delivering extremely low noise and distortion.

+VRM - simulate different monitors and rooms, just using your headphones

+ With an ADAT input, Saffire PRO 24 DSP provides a vast I/0 count for the money
+ Onboard DSP-powered, latency-free

WANT TO MIX ON STUDIO MONITORS AT 2AM?

Imagine if you could use yourheadphones to hear your mix as youwould in the studio. Imagine you
could modet an ideal controlroom, choose between 10 pairs of industry standard monitors, and select
from different listening positions. imagime being able-to reference your mix on hi-fi, radio, television or
computer speakers, all through your headphones. The Saffire PRO 24 DSP featuring 'VRM' delivers.

www.focusrite.com/vrm Focusrite

For further information: (310) 322 5500 SOUND IS EVERYTHING

Fix it GetitRight  cpr ry
. RIGHT

MA-101fet |

SsilElanhaam. lf Mojave Microphones, from the mu}d of renawned designer
solio-state. zondenser with (‘ David Royer, help arfists and engineers transform inspiration
interchangeable cardiaid ih lity i di I he + Id
oloriice-Tual l into reality in studios all over the worid.
capsules. Our secret? Painstaking attention to detail on every

microphone we build. Burbark, CA. veww.mojaveaudio.com 813 847.6222
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EXEC PROFILE —ANDY KAUFMANN

Jirﬁ Mahoney

Vice President
American Assoc. of

Independent Music

Years with Company: 3
Address: 853 Broadway, Ste
1406, New York, NY 1003
Phone: 212-999-6113 x2
FAX: 212-999-7984

Web: a2im.org

E-mail: im@a2im.org
Members: Bar None,
Blackheart Records, Blind
Pig Records, Concord Music
Group, Curb Records, Eagle
Rock Entertainment, Epitaph,
Immergent, Kill Rock Stars,
Lionsgate Music, Lookout!
Records, Matador Records,
Minty Fresh Records..

For a full list, see a2im.org

BACKGROUND: The American As-
sociation of Independent Music,
alternatively known as A2IM, is
a non-profit trade organization
dedicated to improving the heaith
and survival of small labels. Vice
President Jim Mahoney has
toiled to advance issues like fair
trade, technology and media ac-
cess in favor of the struggling
indie. Mahoney chatted with MC
about his role in fostering a fair
and egalitarian playing field for
everyone.

Path2IM:

When | was in college, | worked
in radio and thought that was my
future. Then | ended up getting into
distribution. Right after, | got a job
doing marketing and promotions at
Profile Records. From there, | went
to work at Roadrunner Records
and then got an opportunity to help
create the Fat Beats record label,
which was born out of their stores
and distribution company. I'd heard
about A2IM; several of my friends
were involved and it seemed like a
great idea. | met Rich Bengloff, who
became the President in January
of '07. | was looking for new op-
portunities, getting to be the old guy
at the young, hip rap label. Bengloff
stoked the fire and got me interested
in joining.

The Mission:
We provide advocacy for the entire
independent label music com-

munity. In some instances, that
has us going to Washington, D.C.

22

“Independents for so long h
isolated and at the mercy of t
ideas. We want people to have

or speaking out on behalf of issues |
from the independents’ perspective, ’
but moreover we're an advocacy
group that also provides member
services, education and a portal to
voice the independent label sector.

Everyone Should Join:
Independent labels or anyone who's
acting as their own label should at
least be added to our mailing list.
We're a 100 percent members-due
driven organization. We're governed
by our by-laws that were written by
independent labels, owners and
CEOs. There are nine seats on our
Board of Directors and they're all
independent label owners or senior
level executives elected by our label
membership, so this is really an
organization that’s run by labels for
labels. We invite everyone to join,
but we get that dues can become
a hurdle, so like us on Facebook or
be added to our mailing list so we
can keep you up to date on issues
that affect the entire independent
community.

Not Just Labels:
We invite anybody who works with |
or relies upon independent music for
their business to become associate
members. We have associates
who are distributors and marketing
companies and digital platforms.
Pandora’s a member and Myspace
Music’s a member and Microsoft
is a longtime member. Those folks
join because they get access to |
our members and can promote the
things they’re working on. They also
get direct contact and feedback
from our community, which helps
them tend to independents better.

Setting the Bar:

We take very seriously the people
who pay money to support and
join our organization, so we make
ourselves very available. We set a
floor rate to make sure that people
who join aren't going to be asking
us, “How do | start a record label?”
Or, “Where do | go to incorporate
my company name?” Those are
legitimate questions, but that's not
what A2IM was created for. We want
to be inclusive, but the financial
realities of covering overhead and
staying in business make it ne-
cessary to charge this minimum
amount and maybe have a smaller
membership than charging $100
a year and having thousands of
members, but not having time to
speak to any of them.

Strength In Numbers:

We're here for general advice and
business questions. If one of our
staff members doesn’t have an
answer to a question, we admit we
don’'t know rather than guessing.
Our password-protected website
has a forum where members can
ask questions to the rest of the
membership.

Your Third Eye:

We try and keep relationships with
all the companies out there and ask
questions on behalf of our members,
then share those answers with the
independent community. We start
the morning by looking at the news,
seeing if there's anything we need
to act upon. We regularly field calls
or e-mails from members asking
specific questions. We bill ourselves
as our members’ extra employee.

Diversify:

We have over 350 members: 250
labels and about 115 associate
member companies. Many join for
different reasons. Member A is all
about networking opportunities.
For member B, it's all about ad-
vocacy and being involved in dis-
cussions about the future of the
business. Member C could be all
about the discounts that we offer
or for conferences. And member D
could be about the education and
presentations and white papers.

The Industry’s Referee:

When the webcasting royalty rate
issue was a hot button, A2IM helped
as the central voice on behalf of
our members. We kept everybody
at the table, finding a way for
SoundExchange representatives to
negotiate with each individual web
caster or satellite radio provider
a unique deal that would allow
them to stay in business but also
compensate our members and the
performing artists who make the
music they use.

When the copyright royalty
boards set the webcasting royalty
rates, there was a big cry from the
webcasting community that these
rates were too high and would put
webcasters out of business. Our
members were up in arms. We said,
hey, does that mean you don't want
to be compensated? This could be
an important royalty stream.

Oh no, we want to get paid;
we just want it to be fair. We took
our marching orders from our
members.

Royal Battle:

Performance royailties are a big
issue. AM/FM radio has this special
loophole that they don’t have to
pay performers, only songwriters,
and that’s unlike anywhere else
in the world. People who use
music for their business need to
understand they’re using someone
else’'s property. Businesses need
to recognize that, if music’s driving
their business, they have to find a
fair level of compensation for people
who create the music and invest in
that creation.

Max Rev:

Areas of growth are licensing in-
come, performance royalties and
the as yet still not perfected ad rev
splits and subscription models. |
think those are areas that need to
be cultivated and looked at as areas
to fertilize. We try and teach our
members ways to directly engage
with fans, offering levels of products.
We want our members to look at
ways to maximize their revenues.

Don’t Fight Windmills:

Piracy is a big deal, make no
mistake. But we spend more of
our time trying to educate our
members about ways to maximize
their income given the realities of
the marketplace than we do telling
people they should be sending
DMCA takedown notices and trying
to stamp out piracy, because that
has to happen at a governmental
level.

Net Neutrality:

We've written the FCC on behalf
of our community regarding net
neutrality. A free and open internet
has leveled the playing field for
independents and helped remove
gate keepers at AM/FM radio who
used to tell us our music wasn't
good enough to air. At retail, there’s
limited shelf space. Well, at digital

retail there’s unlimited shelf space.

It's created open access to our
fans and, when fans can make the
choice, independents do well. A2IM
isn't anti-major label, but the majors
have resources that our commun-
ities don’t. So if the ISPs are allowed
to charge content creators to put up
websites, the folks at Def Jam and
Sony would have the money, but
I worry if any independent label
would. Qur position on net neutrality
is that we're in favor of it, but for legal
content and inasmuch as it creates

| free access for content creators.
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BUSINESS AFFAIRS

usic Connection’s

Business Affairs

delivers up-to-date
information about the sign-
ings of new artists, signifi-
cant developments at major
and indie labels, as well
as news of managers and
attorneys who are active in
the A&R aspect of the music
business. So that MC can
provide the most current
information possible, please
send any industry news,
buzz or rumors that need
to be verified to BBatMC@ |
aol.com.

OPPS

* RRadio Music wants you to get
internet airplay. Via “Intro to Indie
Artists,” you can get your songs
played on a variety of net radio
programs. Currently, 123 programs
running on 51 internet radio stations
are playing music from acts who
joined RRadio. Audio Graphics
designed the system to actually
create programs in an effort to help |
the online radio community get away
from its jukebox-on-steroids sound.
A recent survey of online radio
listeners, conducted in association
with Borrell Associates, show that
people have a craving to hear new
music. It's that void that RRadio
hopes to fill. Submission information |
can be found at rradiomusic.com. A
waiver giving internet radio stations
permission to play the music for free
is required.

+ One of MTV’s founding fathers |
(Lloyd Simon) has announced
the launch of The Tap Music. It's

[ Zelinsky stated,

| a digital music platform that helps

to empower new and underground
artists. The website TheTapMusic
.com is a music-centric social hub
for exposing independent artists

| from all over the world. With over

15 years experience, Simon aims
to add value by connecting artists
not just with fans and the industry,
but also with brands for a variety
of opportunities. To learn more, log
on to TheTapMusic.com, or contact
Shea Warnes at shea @ thetapmusic
.com.

* DBZ’s has launched its “Win It
All” Guitar Giveaway. This contest
is open to everyone. You just have
to join the DBZ Guitars Official
Facebook Group. The lucky winner
will receive one of every body style
in the DBZ Premier Series Electric
GuitarCollection. This prize package,
with a retail value of $10,000 will be

awarded in a drawing held on March |

29, 2011. Company CEO Dean
“Most contests
are to win a single guitar...imagine
FedEx pulling up to your house
with a truck load of DBZ Guitars.”
Zelinsky added, “Years ago, a young
“Dimebag” Darrell Abbott won
one of my guitars and later became
one of the most iconic guitar players
in rock history. So the winner will be
in good company.” To learn more
about the contest and official rules,
visit dbzguitars.com/guitar-contest.

¢ Motérhead wants you to remix
their songs. Calling on 35 years of
classic rock & roll, the Motérhead
Remixer app allows fans to create
remixes of their favorite Motérhead
tracks on their iPhone, iPad, or
iPod Touch and share them with
friends via Facebook. A dedicated
microsite at remixmotorhead.com
will feature fans’ mixes along with
a demonstration video, information
on the app and the latest Motdérhead

news. The launch of the remix app |

EVOLOVE MOVES FROM “MC’S HOT 100” TO LABEL ACT

i

One of Music Connection’s “Hot 100
Unsigned Artists of 2010,” will no

longer be eligible for that honor.
Evolove bave signed a record
deal with Beverly Hills,
CA, based Planet LA
Records. Fronted by
fiery pop-rock siren
Lucy Levinsohn,
and managed by
Gretchen Landau,
the band show-
cased for
the label in
early 2010.
That started
a courting
period
that lasted

almost a year. One of the hardest working acts on the scene, Evolove
have been previously featured in MC articles due to their work ethic and

accomplishments. Planet LA builds artists’ brands on a global level via
| strategic partnerships. Visit myspace.com/evolovetheband and myspace

| .com/planetiarecords for more information.

coincides with the band's 20th stu-

' dio album The World Is Yours, the
documentary Lemmy - The Movie
(released by E1, the company be-
hind the Twilight series) and a
European tour.

| » Music Source is offering free

studio time to exceptional singers.
{ If you have the vocal power and
stage presence it takes to make fans
worldwide nere's a chance to prove
it. FAME wili showcase the hottest
unsigned vocal talent on stages
throughout Southern Califomia. You
can sing a song you wrote or cover
someone else’s hit. If you impress
everyone with your performance
you could record your song for free.
This competition is open to ages 21
and over only. Your performance will
be videotaped and judged onfine by
the public. There is no fee to enter
and the top 12 artists will be featured

|

The Music Business Program at the Musicians Institute in Hollywood, CA, recently held its Third Anaual Alumni Reunion
Party. At the event, graduates shared their feelings for the program and the success they achieved. Many are not
only employed in the music business; some also formed their own companies. The program, established by Director
Kenny Kerner, has an impressive record of placing students in key positions via internships handled by MBP’s Cbris
Fletcher. Pictured are the happy grads along with their instructors. To learn ahout the business program, go to mi.edu/ | set contains a book showcasing

programs.
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on a 2011 album compilation FAME!
' in Los Angeles. Royalties from
| saies go to the artist via a standard

production deal. If interested, go to

musicsourceus.com for details.

LABELS ~ RELEASES ~
SIGNINGS

|+ Justin Timberlake has signed

Danny Lifted to his label, Tenn-
| man Records (Interscope). Tim-
berlake claims Lifted is “the artist
{ of the future.” The first single, “No
Curfew,” has just been released
and was produced by Timberlake
himself. Timberlake claims, “A new
pop star has been born." For ad-
| ditional information, you can go o
tennmanrecords.com and Lifted’s
website, auditorymusic.com.

| « Michael Grimm, season five
I winner of NBC's America’'s Got
| Talent will release a new album on
i Epic Records in early 2011. Winning
{ with a record number of votes,
Grimm was awarded $1 million as
well as the headline spot on the first
ever America’s Got Talent live tour.
He is currently touring with fellow
AGT cast mates in cities throughout

| the U.S.

While touring, Grimm is working
on the album, which will feature
both original music as well as some
classic covers. Grimm promises
to stay true to his Americana-
meets-blue-eyed soul sound. Visit
michaelgrimmmusic.com for further
details.

| = Jefferson Airplane honed their
chops and made their name playing
in Bilt Graham's Fillmore Auditoriums.
[ Well, Wolfgang’s Vault archivist
Katherine York has painstakingly
compiled the music and imagery of
| the band's rise in a limited edition
kbox set that will lead fans through
their incredible story. The box

{ Jefferson Airplane’s poster art and
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BUSINESS AFFAIRS —BERNARD BAUR

photography, and a USB drive |
containing 30 standout tracks culled
from their performances in Graham's
venues. You can purchase it at wolf
gangsvault.com

* Bright Eyes will release The
People’s Key on Feb. 15, 2011,
via Saddle Creek. It is the band’s
seventh studio album and the follow-
up to 2007's acclaimed Cassadaga.
Since 2006, the once revolving cast
of Bright Eyes players has settled
around permanent members Conor
Oberst, Mike Mogis and Nathaniel
Walcott, with additional musicians
joining them in the studio and on
tour. Recorded in Omaha, NE,
at the band's own ARC Studios,
the album was produced by Mike
Mogis and engineered by Mogis
and Andy LeMaster. You can
find out more at conoroberst.com.

* Grammy winners Val Garay and
John Kosh have partnered with
attorney George Woolverton to
launch Red Red Records. “Our
label will have a roster of proprietary
artists, but other musicians will also
benefit from our expertise in making
and marketing music,” says Garay,
who also said that the label/pro-
duction company hybrid takes its
inspiration from another pioneering
source. “Our model is the original
Asylum Records (co-founded in
1971 by David Geffen). That label
was built on artistic freedom, which is
our guiding principle.” For additional
information, e-mail Deborah Radel
at deborah@drpr.us.

PROPS

» Gift of Destiny recently won a
contest sponsored by 98 KUPD
radio in Arizona. The band sub-
mitted music for a charity event |

hosted by KUPD and won by a
landslide of listener votes. As a
result they played a radio-sponsored
event at the Tempe Market Place.
To check them out, go to myspace
.com/giftofdestiny.

* Two-time Grammy winner Oz-
zy Osbourne has received a
Grammy nomination for “Best
Hard Rock Performance” for the
“Let Me Hear You Scream” track
from his June 2010 release Scream

on Epic Records. The song, co- |

written and co-produced by Ozzy,
was a No. 1 single on both the
Active Rock and Mainstream Rock
charts. This Grammy nod marks the
fourth nomination for the Prince of
Darkness. Go to ozzy.com and/or
myspace.com/ozzyosbourne for the
latest dish.

*Unsigned band Turbowolf signed ‘

a major sponsorship agreement
with Relentless Energy Drinks that
aliowed them to fund an extensive
European tour with U.S. rock giants

Korn. In addition to tour support |

the company supplied Turbowolf
with a Relentless Energy Drinks
tour bus. Les Seddon-Brown of
Relentless Energy Drinks said, “We

I RICHARD ASHCROFT INKS NEW DEAL

don't particularly look at the genre |

or size of a band when looking to
get involved in this type of project.
We support the attitude behind the
music and the people involved.”
You can check out the lucky act at
myspace.com/turbowolfband.

* Boston singer-songwriter and
producer Bleu has finished his
fourth album of new material,
titted Four, thanks to fans. It
happened due to a DIY fundraising
project via Kickstarter. Launched
with the goal of collecting $8,000 for
the recording, pledges reached four

ONE-EYED DOLL LOVES VAMPIRES

Austin punk rockers One-Eyed Doll, who garnered numerous SXSW Music |
Awards, debuted a new music video for their latest single "You're A Vampire." |

The dark comedic lyrics and catchy hook have fans and newcomers awaiting
the release of their newest project slated for the first quarter of 2011. The act
also landed features in Bevolver and Guitar Player magazines, which will hit
the streets in early 2011, The Dolls teamed up with filmmaker Patrick Kendall in

New York City to shoot the music video.

Since its viral release, it has received

over 35,000 views on the One-Eyed Doll’s YouTube channel. To lean more about
this eccentric ensemble, visit oneeyeddoll.com.
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Richard Ashcroft, best known as the leader of the Verve, has signed with
Razor & Tie. His latest work, The United Nations of Sound, will be released
in the United States in 2011. Hip-hop producer No I.D. (Kanye West, Jay-
Z, Common), assisted Ashcroft in creating a sound that makes use of
live orchestration, big beats and a wide range of influences. Songs from
the album are already enjoying worldwide exposure through television
and film placements. The lead track “Are You Ready?” is featured in
Volkswagen’s new Jetta campaign, and was heard in promos for the 2010
FIFA World Cup Finals. For more information, visit richardashcroft.co.uk/us.

times that, with over $30,000 raised | Nelson admitted the grass was his
in a mere 20 days. “It's changed my | and was briefly held before being
whole world,” says Bleu. “I have | released.

a completely new outlook on my
career and life.” Visit myspace.com/
bleutopia to hear the resulit.

* Brooklyn-based singer-song-
writer Amber Rubarth wins this
year's Mountain Stage Contest.
Now in its ninth year, the contest
| is a performance and songwriting
competition that spans all genres
of music, and is regarded as one of
the premier showcases for emerging
artists in North America. As with all
former grand prizewinners, Rubarth
willperform onaninternational broad-
cast of NPR’s venerable Mountain
Stage radio show. For the first time
this year, a major career-propelling
grand prize was added to the purse:
the opportunity to record a five-song
EP with Grammy-winning producer,
mixer and engineer Jacquire King
(Kings of Leon, Norah Jones, Cold
War Kids). Rubarth’s appearance
on the radio show will be coordinated
with the 2011 commercial release of
the EP. For additional news, go to
amberrubarth.com.

THE BIZ

* Willie Nelson has been charged
with pot possession. The U.S.
Border Patrol says country singer
Willie Nelson was charged with
marijuana possession after pot
was found aboard his tour bus in
Texas. Border Patrol spokesman
| Bill Brooks says Nelson's bus
pulled into the Sierra Blanca, TX,
checkpoint, and when a door was
opened an officer smelled the
unmistakable fragrance of the gentie
weed. A search turned up about six
| ounces of marijuana (is that all?).

| » Spotify is under pressure over

its U.S. launch. The company

| wants to launch its “digital jukebox

service” in the U.S. without having
all four major record labels signed
on. Spotify’s board sees a successful
U.S. launch as critical to the com-
pany’s success. But, auditors warned
of a “material uncertainty which may
cast doubt about the group’s ability
to continue as a going concern” be-
cause losses outstripped sales last
year. Nevertheless, Spotify said it
has “ambitious growth plans and
further funding is currently being ne-
gotiated to support them”.

* CD Baby has partnered with Ariel
Publicity, giving its network of artists
access to promotional services at a
discount price. With this partnership
CD Baby's 250,000 independent
artists can get a quick, affordable
and guaranteed album review by
professional music writers. Ariel
Publicity is a New York-based digital
PR firm whose cyber PR campaigns
connect artists to blogs, podcasts
and internet radio stations, while
empowering them to take control of
their own social media strategies. [l

MICRO-BIO: Voted one of the
“Top Music Business Journalists”
in the country, Bernard Baur is the
connection between the streets and
the suites. Credited with over 1,200

Seatures in a variety of publications,

he’s a Contributing Editor ar Music
Connection.
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“I’m on a CD with Amy Winehouse
Because I Joined TAXI.”

My name is Anj and I'm 26
years old. Thanks to TAXI, I’ve
recently signed a 5-year contract to
compose for a publisher that
supplies music for the #1 highest-
rated daytime talk show in American
television history.

Myth: Living in N.Y.
or L.A. is a Must

I moved to NYC when | was 23
to “make it big” in the music
business. I ended up living in a
shoebox-sized apartment with
broken windows and cockroaches
all over the place. Not quite as
glamorous as the movies make it out
to be. I was frustrated and deflated.

That’s when a friend told me
about TAXI. She said it would
provide me with the ability to make
valuable connections that would
advance my career. | was so
intrigued that I called and signed
up that day.

Myth: Cold Calls Work
Imagine that you’re a busy music
executive. Are you going to listen to

Anj Granieri — TAXI Member

www.anjmusiconline.com

the song a trusted source sent, or
one from the pile of unsolicited stuff
from people you don’t know?

I used to spend countless hours
trying to make connections, let
alone the righr connections! With
TAXI, when my music is on-target
and great, it’s placed in the hands of
people who need exactly what I
have to offer. The results have been
nothing short of amazing.

My music has been sent to more
than 15 major record labels by
TAX]I, and my single, Former
Stranger was released on a
Universal Records compilation with
Amy Winehouse and Duffy in
Europe and Asia. It's also been
placed in a prominent publishing

TARNX
D -
The World’s Leading Independent A&R Company

1-800-458-2111

catalog that features music on the
CW network. All because I joined
TAXI.

Myth: All Music Executives
Are Cutthroat

My biggest success yet came
from TAXI’s annual free, members-
only convention, the Road Rally. |
met the decision-maker from a
prominent publishing company that
provides music for the #1 highest
rated, day-time talk show on the air.
I performed for him at TAXI’s open-
mic and he signed me on the spot.

The Road Rally is loaded with
insightful seminars and the nicest
executives you could ever meet. It’s
the only convention I’ve ever been
to with a true “family feel.”

Reality: Dreams Can Come True!
There are two types of people in
the world: those who dream of what
could be, and those who make what
could be into their reality! So which
are you? Call TAXI and do
something with your music!



SIGNING STORIES

=
>
<

Bobby Long

Date Signed: May 2010
Label: ATO Records
Type of Music: Acoustic/Folk

—CONTACTS—
Management: Phil Taylor, phil@upallnightmusic
.com
Booking: Scott Clayton / CAA, 615-383-8787
Legal: Peter Button / Clintons, 20-7379-6080
(London)
Publicity: Sharon Weisz / W3 Public Relations,
323-934-2700, W3PR@yahoo.com
Web: bobbylang.info
A&R: Will Botwin

IAMMEDIC

Date Signed: August 2010

Label: Authentik Artists

Type Of Music: Electronica/Rock

Band Members: Andre Harris, Aj De Leon, Enik Lin
Danny Park

—CONTACTS—
Management: Andrew Brightman; Andrew@
BrightmanMusic.com
Booking: NA
Legal: NA
Publicity: Bob Bradley, Press@AuthentikArtists.com
Web: iammedic.com
A&R: Scott Austin; SPA@AuthentikArtists.com

groundwork that when ATO Records came

to call he could brag of substantial touring
on both sides of the Atlantic, admirable sales of
his self-released Dirty Pond Songs and a fresh
record in hand. He also penned the song “Let Me
Sing” for the Twilight soundtrack, which found its
way onto the record through his friendship with
the film’s star Robert Pattinson.

Along the way, Long had met a number of con-
nected people: his manager, a friend with label
connections and Grammy-winning producer Liam
Watson, who produced Long's forthcoming album
A Winter Tale. With the help of his manager, he
also scored a publishing deal.

“I met Chuck Morris, the head of [entertainment
presenter] AEG,” Long recalls of his signing ex-
perience. “He’d heard about me through a friend.
He brought the ATO guys to see me at Arlene’s
Grocery in New York. [ATO] is independent, but
they've got real clout behind them. The fabel
believes in the artist and lets them do their job
while the iabel people concentrate on theirs.”

Being discovered by ATO with a newly minted
album in his pocket didn’'t hurt his signing pros-
pects either. “| started recording my album before
I'd even signed the deal,” Long says. “it just
seemed like the right thing to do. | didn’t want to
wait around while lawyers spoke about contracts.
| wanted to keep moving forward.”

Landing “Let Me Sing” on the Twilight sound-
track also made for prime exposure for the singer.
“I went from about 100 plays a day to two or three
thousand,” Long observes of the traffic spike to
his Myspace page. “Plus people started telling
me to come play the States. | started doing six
or seven shows a week. | think that's the king of
thing everyone has to do early in their career.”

A Winter Tale drops on Feb. 1, 2011. Interest-
ingly, it was recorded completely on tape absent
even a whisper of ProTools. “We did it the cld
fashioned way,” Long explains. “l wanted to do it
raw; | didn’t want to hide behind anything.”

Check out Long's “I Believe” video statement at
musicconnection.com/amp.

Engﬁshman Bobby Long had laid enough

-—Rob Putnam
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quartet, IAMMEDIC, is the latest project

spearheaded by frontman, Enik Lin. Af-
ter spending seven years with his first band,
Burning Tree Project [BTP), Lin is returning with a
different sound and overall approach to the musie
business.

“When you're in your first band, you spend
a lot of money and energy on things that aren’t
productive,” says Lin. “Now, I'll focus on what
people want to hear and how they want to hear
it. | feel like kids relate to what technology can do,
rather than what guitars can do.”

Having begun writing electronic songs toward
the end of BTP, Lin decided to dedicate himself
full-time to the project. He saved enough money to
have material recorded at his home studio mixed
by Mark Needham (the Killers, Metro Station),
which, in turn, sparked the connection with Need-
ham’s (and now IAMMEDIC's) manager, Andrew
Brightman.

“l just wanted to do the things | didn’t have the
chance to do in [BTP), like getting professional
mixing done. Out of that, we ended up signing
with the right management.” He adds, “Things
happened quickly once we decided to make a
career out of what began as an artistic project.”

Posting the material on Myspace and building
off the initial buzz from old BTP fans, IAMMEDIC's
material found its way to Authentik Artists, who
were close with Brightman, Authentik (which
specializes in digital-only format) offered them the
deal they were looking for and signed them for the
debut EP, The Tale of Abigail Withers.

“We could've hooked up with an indie label,
but that’s not what we were looking for. Authentik
is a great platform to start building your career.
Because of their model, they aren’t going to shove
a bunch of dollars into touring or marketing, but
we didn't want a label taking control of that. It's
a one-off deal which allows us to get where we
want to go without being tied down by contractual
obligations. It's perfect for us.”

IAMMEDIC are currently working on a full-
length; their digital EP is available now.

—Albert Vega

Orange County, CA’s electronica/rock

Sharron Kraus
Date Signed: May 2010

Label: Strange Attractors Audio House
Type of Music: Dark Folk

—CONTACTS—
Management: NA
Baoking: Strange Attractors Audio House, contact@
strange-attractors.com
Legal: NA
Publicity: HowlingWuelf@aol.com
Web: myspace.com/sharronkraus
A&R: Chris Scofield

ales-based dark-folk artist Sharron Kraus’
Wroad to a label deal could have been

paved in 1950 just as well as in 2010.
She had no Facebook friend requests, no random
surfers to her Myspace page, no e-mail blasts in
her story. Rather, she made a connection with a
fellow artist while touring the States a few years
back. When that artist went on to launch his own
label, skin-and-bone social networking came into
play.

“Fd met Chris [Scofield] during a tour of the
[U.S.] West Coast about four years ago,” Kraus
recalls. “Chris is in Oregon, based in Portland,
s0 he came out to my Portland show. He said
that he'd love to work with me at some point.
Later when it came time to think about a deal
for my current album, my first choice was a U.K.
label. But the labels | wanted to work with were
all struggling with CD sales and the economic
climate. I'd temporarily forgotten about Chris,
when | was listening to some music that reminded
me of him. | decided to get in touch.”

Only after the initial groundwork had been
laid was modern technology called upon: Kraus
sent Scofield some mp3s. The response was en-
thusiastic. “When | asked questions like, ‘Would it
be possible to release my record on vinyl as well
as CD?" he wanted to do it,” the singer recounts.
“Any questions that | had, he had the perfect
answers.

“So far it's all been going smoothly,” she con-
tinues. “For me it's a great label because the art-
ists he releases are either friends or musicians |
admire. It was a very easy thing to move into.”

Kraus hopes to tour the U.S. next spring with
label mate Glenn Jones in support of The Woody
Nightshade, which was released last month, A
vinyl version of the album also dropped on the
same day.

But why the interest in vinyl in this CD and mp3-
mad age? “The combination of vinyl being my first
introduction to music and wanting to recreate the
experience of opening a record and listening to it;
you read the sleeve notes; you devour the whole
thing. That's the appeal.”

—~Rob Putnam
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True Widow

Date Signed: August 2010

Label: Kemado Records

Type of Music: Downtempo Hardcore

Band Members: Dan “DH" Phillips, vocals, guitar;
Nicole Estill, vocals, bass guitar; Slim Texas, drums

—CONTACTS —
Management: Reynold Jaffe, 267-972-7414
Booking: Todd Cote, |eafy Green, 415-642-6062
Legal: Reynald Jatfe
Publicity: Monica Seide, monica@speakeasypr.com
Web: myspace.com/truewidow
A&R: Keith Abrahamsscn / Kemado Records,
347-294-4285

promoting and sweating it out on stage be-

fore they are noticed by a fabel. Not so for
True Widow out of Dallas, TX. Success for this
“stone-gaze” trio came unexpectedly from across
the country.

After the demise of his original band, Slow
Ride, Dan Phillips spent several years in Boston
and then moved back home to Dallas. During his
East Coast sojourn, Phillips composed numerous
songs, and upon his return to Texas he asked
two friends to jam with him. As the group's sound
solidified and their skill improved, they decided
to record several rough demeos for their own
purposes. Another friend, who had his own studio
and had created the EndSounds label (currently
of Austin, TX), asked to hear the demos, and was
so impressed that he offered to produce an album
for True Widow.

This first self-titled debut album made its way
to an employee of Aquarius Records in San Fran-
cisco, who gave it a fantastic review in late 2009.
Phillips related, “A lot of people read their stuff,
and they made it the record of the week; they
ordered a ton of records and seld them all.”

Aquarius’ readers included Reynold Jaffe of
Philadelphia, who contacted the band and ex-
pressed an interest in their future. When Phillips
informed him that “we had demos for another
record, but that EndSounds wasn't able to do it
because it's a one-man operation and they don't
have a ton of money,” Jaffe offered to pitch their
material to his contacts in the recording industry,
obligation-free. “He just knows everybody, and he
has since then become our manager.”

Jaffe sent the record to Kemado, who made a
fully financed one-tecord offer to True Widow with
an option for a second album. “When | found out
that it was going to happen, | booked time in the
studio because they get really busy.”

The band finished recording with Kemado in
October, and announced the deal in November.
The album will hit stores in March 2011, with a
tour to follow its release.

Some bands spend decades touring hard,

—Sarah Whited

Date Signed: April 2010

Label: Small Stone Records

Type of Music: Rock

Band Members: Brian Fristoe, guifar; Jesse Bartz,
drums; Jeff Martin, vocals; Skot Thompson, bass

—CONTACTS —
Management: Jesse Bartz / JBartz@lopandemic.com,
614-579-8823
Booking: Michelle M. Temple, michelle@
lechuzabooking.com, 919-259-5569
Legal: NA
Publicity: Ilka / Fly PR, flypr@flypr.net
Web: lopandemic.com
A&R: Scott Hamilton

than direct route to their eventual home

with Detroit, M! label, Small Stone Records.
Geographically they're separated by 200 miles.
But their connection was made via Hamburg,
Germany and a freelance illustrator that creates
much of the label's CD art. Like many Signing
Stories of recent years, it's a relationship that
wouldn’t have been possible without the internet.

“We were touring a lot and pushing our CD,"
drummer Jesse Bartz reealls of the start of Lo-
Pan’s path to a label. “We'd actually gotten a lot
of people from Europe irterested in us. A friend
in Germany, Alexander von Wieding, who found
us through the internet grapevine, passed our CD
along to his friend Scott [Hamilton), the president
of Small Stone. We'd only known him about a
week until he put us in touch with Scatt.”

But hectic schedules on both sides of the table
precluded a speedy meeting. “We were touring so
much and he had things going on, like South By
Southwest and other business,” Bartz explains.
“When things settled, we got to sit down and talk
about what we wanted to do, what we wanted to
accomplish with Lo-Pan.

“We live and die on our touring,” the drummer
continues. “We hit the road a lot and try to make
that our regular schedule. We're fortunate that
we've been able to succeed at touring. Not a lot
of bands are pushing to be successful on the
road. We manage it from our merchandising and
playing a killer live show every chance we get.”

A term of the band’s deal was that Smalil Stone
remix, remaster and re-release Lo-Pan’s last
CD Sasquanaut (slated to drop on Jan. 25 as
Sasquanaut (Remixed & Remastered)), of which
they'd sold approximately 1,400 prior to signing
their deal. Their second (as yet untitied)} release
will follow sometime in April. Recently the band
launched a tour that took them from hometown
Columbus all the way to Labrie's Lounge (formerly
The Scene) in Glendale, CA.

Columbus, OH, rockers Lo-Pan took a less

—Rob Putnam
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Colette Carr

Date Signed: 2010
Label: Ncredible/Chetry Tree/Interscope
Type of Music: Pop/Hip-Hop

—CONTACTS —
Management: Cale Group, sa@colegroupinc.com
Booking: Ray Brown
Rbrown@ncredibleinc.com
Legal: Cole Group
Publicity: Shannon Donnelly / Levine
Gommunications, sdonnelly@lcoonline.com
Web: colettecarr.com
A&R: Nick Cannon {Ncredible); Shawn Haliday
{Interscope); Martin Kierszenbaum (CherryTree)

a very raunchy release with Sex Sells

Stay Tooned on the Interscope imprint
Ncredible. The Malibu, CA, native was initially
an aspiring tennis pro who sidelined her court
aspirations for an entertainment career due to a
back injury. After studying improvisational acting,
Carr took up music and created a video that won
an MTVu (MTV's website that streams exclusively
to colleges and universities) contest and got the
attention of YouTube and artist/producer Nick
Cannon.

Cannon shopped the video directly to Jimmy
fovine at Interscope. Carr later showcased at the
Knitting Factory in Hollywood where she freestyled
a couple of songs, and was signed by I'scope’s
Ncredible affiliate. “} wanted to make a music
video,"” Carr says. “| had no idea where it would
take me!” Cart notes that her business managers
were integral to boosting her confidence with the
deal. “It's essential to have people who you know
and trust behind you.”

The CD release features songs about having
sex with Justin Bieber, which, of course, are fic-
tional. “His people were cool with it,” she says. “l
think he's really cute and it was funny.”

Carr admires Dr. Dre and Gwen Stefani,
drawing inspiration from both. She had multiple
producers on her CD release, which she enjoyed
because it made her work with a variety of pro-
fessionals who have different styles.

The busy Carr has also teamed up with her
label mates Far East Movement on their new
album Free Wired. After the buzz generated by
her single “Back it Up,” the young rapper was
approached to team up with the band and Lil’ Jon
for an exclusive new track entitled “Go Ape.” Since
her “reflip” of Far East Movement's platinum track
“Like A G6” (currently the No. 1 song on iTunes),
she's appeared with the group at the official
Release Party for Free Wired in N.Y.C. Expect
Carr’s debut album sometime this year.

—Brett Bush

Colette Carr has a terrific work ethic and
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Sam Lindley, a.k.a.
The Legendary
Traxster, (left)

and Kobalt’s VP
Creative East
Coast celebrated
the release of
Twista’s new
album, The Perfect
Storm (GMG
Entertainment).
Traxster produced
seven songs on the
record including
the first single,
“Make A Movie.”

Kobalt Music client

SONG BIZ
LEGENDARY TRAXSTER MEETS TWIST THE FULL MONTY FOR SESAC

The aforementioned ole prblishing/SESAC-affiliated songwriter Monty Powell
stopped by the performing rights organization’s Nashville headquarters to
celebrate his new publishing agreement. Pictured {I-r): ole Publishing’s Gilles
Godard, SESAC’s Tim Fink, ole Publishing’s Michael McCarty, Pewell, SESAC’s

Guthrie Fellowship Call

for Submissions

The opening of the 6th Annual Woody Guthrie
Fellowship Program has been announced by
Ralph N. Jackson, President of the BMi Foun-
dation, Inc., and Nora Guthrie, Executive Director
of the Woody Guthrie Archives (WGA) and
Foundation.

In recognition of the Woody Guthrie Centennial
in 2012, the BMI Foundation, Inc., in cooperation
with the Woody Guthrie Foundation, offers short-
term fellowships. These supparnt scholarly use of
the Woody Guthrie Archives Research Collection
for research work related to Guthrie’s life, work and
contribution to American music and world culture.
The postmark deadline for applications is Jan. 3,
2011 for projects beginning in 2011. Applications
and information are available at bmifoundation
.org.

Kelly Assists Jackson
Resurrection

Hit-making songwriter and Song Biz profile
subject Claude Kelly co-wrote the new Michael
Jackson single “Hold My Hand" with Akon.
“The King of Pop” is set to resurface with a new
album titled Michael featuring 10 songs that were
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completed after the singer's death in 2009 at the
age of 50.

Kelly is known for penning hit tracks across
genres for the likes of Britney Spears, Kelly
Ciarkson, Fantasia (the Best R&B Grammy-
nominated “Bittersweet,”) Whitney Houston,
Jason Derulo, Ke$ha, Lil Jon, Miley Cyrus and
Leona Lewis. Most recently Kelly has crafted
songs for Bruno Mars (“Grenade”) and David
Archuleta (“Falling Stars”) as well as tracks for
upcoming projects by Flo Rida (lead single “Who
Dat Girl?" feat. Akon), Fefe Dobson (lead single
“Stuttering”), Christina Aguilera (lead single
“Express” for the feature film Burlesque) and Lee
DeWyze (“Stay Here” and “it's Gotta Be Love.")

Additional artists who have recorded Claude
Kelly-scribed songs include T.. featuring
Jazmine Sullivan, Chrisette Michele, Jennifer
Hudson, Adam Lambert, Brandy, R. Kelly,
Jesse McCartney, Backstreet Boys, New Kids
on the Block, Charice, Melanie Fiona and
Jordin Sparks.

Visit claudekellyonline.com.

Brassy, Bold Burlesque

Speaking of Burlesque, the Christina Agui-
lera/Cher camp fest features over the top
production numbers with words and music from
a retinue of stellar songwriters. Cher's tour de
force, “You Haven't Seen the Last of Me,” is a

Broadcast Music, Inc. (BMI) has announced that
Lisa Feldman has rejoined the company as Senior
Director, Film/Television Relations, and that Philip
Shrut has been promoted to Associate Director,
Film/Television Relations. Both will be based in
BMI's Los Angeles office, 310 659-9109.

Shannan Hatch and ole’s Robert Ott.

prophetically titied big ballad penned by the
indomitable Diane Warren. The theme song is
a collaboration between a team of writers that
includes past Song Biz Profile subjects Charlie
Midnight and Mathew Gerrard. Aguilera also
wrote for RCA soundtrack, as did Christopher
“Tricky” Stewart, who produced with Linda
Perry, Ron Fair and Samuel Dixon.

For further information, log on fo burlesquethe
movie.com.

Chrysalis in Cocoon
with BMG

As rumored in last issues Song Biz, German
media giant Bertelsmann and private equity firm
KKR are paying $169 million for London-based
Chrysalis Group. According to Billboard, this
latest deal could make BMG Rights the world's
fifth largest music publisher.

Chrysalis signings and alliances include:
Bon Mver, Black Rebel Motorcycle Club, My
Morning Jacket, Dinosaur Jr, TV on the Radio,
Dan Wilson, Underworld, Joe Henry, Page
Hamilton, Richard Marx, Randy Jackson, the
Low Anthem, No ID, Ray LaMontagne, Andrew
Bird, the Bravery, Paul Oakenfold, All Star and
the Sword.

Throughout its history, Chrysalis has built
a sftoried catalog encompassing the hit music

FELDMAN AND SHRUT ELEVATED AT BMI'S FILM/TV OPERATIONS
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SONG BIZ

B-B-B-BABY! RANDY BACHMAN

=

BMI honored Randy Bachman of the Guess Who and Bachman Turner Overdrive
with Million-Air certificates in recognition of the million-plus performances
of several of his songs, including “American Woman” (six million) and “These
Eyes” (five million). Pictured (I-r): BMI Assistant VP, Key Accounts/Licensing
Dan Spears; Bachman; BMI Senior VP, Writer/Publisher Relations Phil Graham
and BMI Vice President, Writer/Publisher Relations Charlie Feidman; and man-

—DAN KIMPEL don@dankimpel.ccm

THE RACE IS TO THE SWIFT AT BMI COUNTRY

BMI’s 58tb Annual Country Awards honored the songwriters and publishers of
the top BMI country songs from the past yeas. Pictured (I-r) at the gzla event:
BMI Icon Billy Sherrill; Taylor Swift with her awards for BMI Songwriter of the

ager Gilles Paquin.

of Blondie, David Bowie, Jethro Tull, Cy
Coleman, Paul Anka and Roy Ayers.

For additional details about the company, log
on to chrysalismusicusa.com.

“Sleigh Ride” Tops
ASCAP List

Yes. Christmas 2010 is history. But here is
a quick Yuletime fact: ASCAP (the American
Society of Composers, Authors and Pub-
lishers) has named “Sleigh Ride” as the most
played song over the Christmas holiday season.
Written by Leroy Anderson and Mitchell Parish,
“Sleigh Ride” has been played more than 43,000
times since October 2010. The track was written
by Leroy, and is the only holiday song on the list
written originally as an instrumental piece for a
symphony orchestra with Parish adding lyrics in
1949.

Recent recordings include Wilson Phillips for
their new Christmas in Harmony CD; the song
got a Grammy nomination for Bela Fleck & the
Flecktones in 2008 and has been recarded and
performed globally from Elia to the Chipmunks.

The song's publisher is EMI Music Publishing
“Sleigh Ride"is also consideredthe only Christmas
song that never mentions the word “Christmas.”

For more details, contact Vivien Friedman Pub-
lic Relations, vfpr@aol.com.

E3 ”

SCHLITZ JOINS THE SONGWRITER AGENCY

e

Year and Co-Writer of BMI Song of the Year; and BMI President Del Bryant.

ole Active in
Music City

ole, one of the world's largest independent
music publishers, was honored with a slew of
awards during CMA Week in Nashville. At the
44th annual CMA Awards ole was repped by
Carrie Underwood’s “Songs Like This® (Marty
Dodson) and Rascal Flatt’s current Billboard
hit, “Why Wait” (Jimmy Yeary).

At the 58th annual BMI Country Music Awards.
ole picked up an award for “White Horse,” co-
written by ole legacy writer Liz Rose and the
song's performer, Taylor Swift.

At the SESAC Country Music Awards oie's
Monty Powell took honors for three Keith Urban
songs: “Til Summer Comes Around,” “Sweet
Thing” and “Kiss A Girl.” Powell. who took home
Songwriter and Song of the Year honors at the
SESAC Awards in 2009, was also paid tribute to
recently with the CMA's prestigious Triple Play
Award for this same trio of hits co-written and re-
corded by Keith Urban.

Powell currently has a couple of co-writes,
“Stars Tonight” and “If | Knew Then,” on Lady
Antebellum’s triple-platinum CD, Need You
Now.

Contact Bobbi Marcus PR and Events, Inc.,
310-889-9200, bobbimarcuspr @gmail.com.

o ( -
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COLLINS AND STILLS ENTWI

Avon Song
Competition

Avon has launched a global online singing
talent search for women and a songwriting com-
petition for men and women in celebration of the
firm’s 125th anniversary. Both women and men
can enter the songwriting competition by writing
an original song and submitting a digital file and
lyric sheet via the site between May 20 and July
1, 2011.

Up to 10 winners of the Avon Voices Song-
writing Competition will be offered a music
publishing contract, have their song appearon a
professionally produced album, or performed by
one of the finalists in the Avon Voices Singing
Talent Search.

The judging panel is comprised of international
music industry professionals including the six-
time Grammy award winner Fergie, multiple
Oscarnominated songwriter Diane Warren,
and the Grammy-nominated singer-songwriter
Natasha Bedingfield, among others.

More details are at avonvoices.com.

MICRO-BIO: Dan Kimpel's newest book,
It All Begins with the Music, is penned with

legendary A&R exec Don Grierson. Hear Dan'’s
audio interviews worldwide on Delta Airlines.

NED AGAIN

o On the new
Paradise, out now
from Wildfiower
21 Records, Judy
B Collins pairs up
with former lover
Stephen Stills on
the Tom Paxton
song “Last Thing
on My Mind.” The
material on Collins'
latest is drawn
* | from sources such
| as Jimmy Webb,
Tom Paxton, Joan
Baez, Tim Buckley
and Stan Jones.

Two-time Grammy-winning singer-sosgwriter Don Schiitz, whose credits in-
clude “The Gambhler” for Kenny Rogers, “Forever and Ever, Amen” for Randy
Travis and countless more, has joined the roster of The Songwriter Agency.
For boeking, contact: Randy Harreil, randy@thesongwriteragency.com, 904-
437-8463. For publicity, contact Craig Campbell, Craig@campbellentgrp.com,
615-210-3602.

<" Listen and learn at
s - | wildflowerrecords
.com.
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Powerstrip Recording Channel

Ahigh-powsred "channe! strip” or “vintage studlo In 2 box”,
capturing the tone of 2 tubo mixing desk, Pultoc-style tube EQ
and British tube compresser all in ene compact 20 rack unkt.

KU4

+ | Unidirectional
Ribbon

Airp

Get your music to radio digitally today

AirplayAccess.com

“The Retre 176 has become my first choice for lead vocals
7%
It now stands alone at the finish line! Chris Lord Alge

tube limiting amplifier

SONG BIZ SonGwrITER PROFILE

Sonic Spices for
John Legend,
Fantasia, Mario,
Big Boi

by Dan Kimpel

€€ J 've been blessed to run into the best situations,” says songwriter-
I producer Malay. “I always meet good people. | don’'t have a lot of
relationships, but there are those who | have worked with for years.

| trust them.”

Malay has been in Los Angeles just under one year, but after living and
working in New York City and Atlanta, he is in the major collaboration loop.
Now signed to publishing powerhouse Bug Music, he is comfortable with
a variety of genres. As such, his role is variable. “I'm working with a rock
band producing old-school styie, but we have other projects where | play;
| might work with country writers where I'm just writing, or there could be
instances when | might be making hip-hop beats.”

Of course this willingness to parlay any situation into the best song
possible is a major advantage for a collaborator. “As a musician | can
play, record and manipulate. Maybe I'm not the best player, but I'm a good
contributor. The artist can be present or not, but my job is to give the artist
a song that's their song.”

In configuring tracks for the high drama diva Fantasia, Malay worked
in an old-school soul vibe. His three tracks from the artist’s latest release,
Back to Me including “Thrill is Gone,” (featuring Cee-Lo Green) pay hom-
age to classic Memphis and Philly R&B. “She loved disco and Aretha and
said, ‘Let's do something like that, that old soulful thing,” Malay recalls.

Along with co-writers Andre 3000 Benjamin and Rick Nowels, Malay
was honored with a 2010 ASCAP Rhythm & Soul Award this year for
“Green Light,” by John Legend featuring Andre 3000. Malay conveys that
Legend's work ethic is enviable. “John is focused and his schedule is so
tight. If he has four hours to write a song, he'll do it. It might not be a party,
but at the end of the day he gets things done.”

Malay—as his name might indicate—has familial roots in Malaysia.
Immigrating to the Pacific Northwest in the mid-‘70s, his father celebrated
the new culture with a prize possession: a massive, brushed chrome
Pioneer component system. “He’d cut a little siit in the plastic and take his
records out. He had tons of records: America, Bread, Marvin Gaye, Bobby
Womack—everything | got into was from his collection,” Malay notes.

Saving up $100, young Malay purchased an electric guitar, but he failed
to realize that he'd need an amp to replicate the sound of Jimi Hendrix.
Once he had the proper equipment in place, he studied guitar-based
bands like Hank Marvin & the Shadows and the Ventures. Playing with
seasoned musicians in a soca/reggae band with an impressive regional
following revealed the power of arrangements. “| became obsessed with
parts. Everything had a specific job; that groove, that pocket. That's when
| started getting into writing for real.”

Holding down corporate jobs, Malay relegated music to his off hours
until he moved to New York City and opened a recording studio. It was
not a glamorous beginning, “i lived in the studio and showered in the
sink,” he says. When EMI Music Publishing booked the studio out for
their songwriters, Malay had a steady source of income and entrée to
the best writers in town. A working relationship with executive, producer
and songwriter KP Prather led Malay to Atlanta where he worked with
recording artists like Yelawolf and Danity Kane.

Now working out of his well-appointed studio in Los Angeles, he notes
positive changes in the business. “it feels like everyone at the label level
is starting to take chances. Everyone became caught up with chasing the
singles and forgot about the essence of building artistry and careers. It was
like a kid eating candy everyday who is missing the meat and potatoes.”

The culinary metaphor is apt, because other than music, what Malay
enjoys most is cooking. “The music | love gives me goose bumps, certain
songs and voices. Food is the same way.” And cooking dinner for close
friends is a way to communicate. “Creativity and good food, | think about
the friendships and conversations that happen at those times. That's living.
That's my high.”

Contact bhamboo.music@gmail.com, Twitter.com/producedbymalay
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SAMONNT

DROPS

“—» Marking the 30th anniversary of
John Lennon’s tragic death and
what would have been his 70th birth-
day, A&E Home Entertainment
presents the DVD premiere of
LENNONYC, a singular documentary
telling the definitive story of Lennon’s
post-Beatles career. Produced with
complete support from Yoko Ono
and featuring never-before-heard
studio recordings from the Double
Fantasy sessions, never-before-seen
outtakes from Lennon in concert, as
well as home movies that have only
recently been transferred to video,
LENNONYC captures Lennon in a
pivotal moment in his creative life.

For additional information, reach
out to Suzanne Dobson, Foundry
Communications, sdobson@foundry
comm.com.

On Jan. 11, Shout! Factory will
release the long out-of-print doc-
umentary PUNK: Attitude. Directed
by Don Letts, the film and its
extensive bonus features, chronicle
the origin of punk music and its
socio-cultural and musical impact
through interviews with key figures
such as Henry Rollins, Thurston

Moore, Jello Biafra, Chrissie
Hynde and more. The two-disc setis
a must-have for fans of punk music,
documentary aficionados and DVD
collectors. For further information,
contact Mitzye Ramos at Shout!
Factory, 310-442-5013.

The new Brian Wilson Songwriter
1962 - 1969 is a documentary film
investigating the rich tapestry of
music written and produced by this
brilliant 20th century composer. The
songs Wilson wrote for and recorded
with the Beach Boys during the ‘60s
are re-assessed throughout the main
DVD feature which runs over three
hours in length across two discs.

There are exclusive contributions
from fellow Beach Boys, Bruce
Johnston and David Marks; Wreck-
ing Crew musicians Carol Kaye
and Hal Blaine; friend and Beach
Boys manager Fred Vail; producers
Russ Titelman and Bill Halverson;
Wilson family friends Billy Hinsche
and Danny Hutton, biographers
Peter Ames Carlin and Domenic
Priore and many others.

To order, log on to mvdb2b
.com or contact Clint Weiler at MVD
Entertainment Group, 800-888-0486
ext. 115.

Its hard to imagine multi-talent
Bill Mumy being defeated by any-
thing. It would have been just as
hard to anticipate his new CD, Glor-
ious in Defeat. As a musician, the
former child actor probably best

known for his role in the classic TV L{

series Lost in Space hit radio as half
of Barnes & Barnes during the days
when freeform FM radio still existed.
Glorious in Defeat is the antithesis
to “Fish Heads”; intimate and ser-
jous, this is Neo Bluez at its finest.
There's a little bit of catharsis here
for everyone. To order, visit Global
Recording Artists at gragroup.com.

L> The World Premiere of EXIT 10
launches a work of classic Americana
by actor-poet-singer-songwriter-inv-
eterate road warrior Daniel Dean
Darst (aka Danny Darst), longtime
collaborator and confidant of leg-
endary director Robert Altman.

Michael Altman, eldest son of the
late film icon, makes his theatrical |
directing debut. The tale of a man
born to follow the call of the freight
train. EXIT 10 includes eight original
songs written and performed by
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—» Oxygen

Danny Darst. EXIT 10 runs through
Sunday, Jan. 23, at Theater 68 in
Hollywood. For reservations and in-
formation call 323-501-0511 or visit
exit10theplay.com.

QOPPS

Media and Robert
Ulrich, the casting director of the
hit Glee, are searching the nation
for a new face to join the cast. They
are seeking performers 18+ who
can nevertheless pass as teens
with strong vocal, acting, dancing

4

Cast of Glee\? f

its own reality TV show. They are
seeking females with loud and crazy
personalities, including  singers,
models and actresses between
20-29 years old to join the cast as
employees of Millions of Milkshakes.
To join the team, send an e-mail to
milkshakescasting@gmail.com with
pictures, video and a bio of yourself.

Beginning Jan. 10 Berklee Music
is offering an online course promising
to teach students the skills of music
supervision from the artist and the
supervisor standpoint. Understand
the tools and practices essential for

abilities and big personalities. To be
considered, interested parties must
attend an open casting call and
sing 16 bars acapella from a list of
approved songs. The song list and
upcoming casting stops are both
found at gleecasting.com.

The True Talent Management
firm is offering an affordable ser-
vice to musicians seeking film/
TV placements. The company’s
continuously updated list includes
opportunities for music of all styles.
Recent placements include MTV
and a national campaign for Stride
Rite. Sign up for their list at twitter
.com/needfilmtvmusic, or send an e-
mail to mc@truetalentmgmt.com for
full instructions.

Sales and marketing company
MXandFX.com is looking for original
audio in all categories for use in film,
TV and advertising. The company’s
services are geared toward post-
production professionals (film, tel-
evision, commercials, intemet, etc.)
actively searching out content for
media placement. The company is
stocking its library before opening
its doors to the public. Accounts are
free. Content is licensed with artists
retaining copyright ownership. To
sign up, visit MxandFX.com.

L> West Hollywood, CA's trendy
spot Millions of Milkshakes, where
drinks are named for celebrities such
as LaToya Jackson, is about to film

generating income from film or TV
placements and for having a career
in music licensing. Course author
and instructor Brad Hatfield is an
Emmy winning composer and one of
Boston’s most prolific musicians.
For complete information, call 866-
BERKLEE (U.S.) or 617-747-2146
(International). You can also visit the
site,  berkleemusic.com/welcome/
music-supervision?pid=3519.

If you live in a world where 60
seconds is a luxury and 15 seconds
the norm, Lake House Sound has
the answer. The company has just
released Song Bits Sampler, with
20 excermpts of brand-friendly songs
from independent recording artists.
All tracks are available for one-stop
licensing and all artists are available
for custom work. In the U.S., contact
Pat Weaver, pat@Iakehousesound
.com or 323-363-2297.
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FILM TV THEATER ! —TOM KIDD prespakl@verizon.net

~Winifred Phillips &
Winnie Waldron

PROPS

“» Music composed by Winitred
Phillips and produced by Winnie
Waldron has won a 2010 Hollywood
Music in Media Award in the
category “Best Original Sorg - Video
Game.” The winnirg song is “With
Hearts Sublime” from the Legend of
the Guardians video game (Warner
Bros. Interactive Entertainment).
The official soundtrack album of
the Legend of the Guardians video
game was released on Oct. 26th by
WaterTower Music. a Warner Bros.
label. Contact Winifred Phillips for
more information, winifredphillips @
comcast.net.

» Caeser Pink’s film Shibari won
the award for best short film at
the Fetisch Film Festival in Kiel,
| Germany. Caeser Pink is best
known as the lead singer and evil
genius behind the often-controversial
music and ans collective known

—» Robert Lauri’s song “Obsession”

as Caeser Pink & the Imperial
Orgy. Experimental video art is an
important element of the Imperial
Orgy’'s multimedia performances.
The Shibari film is part of a series of
films tited Meditations. The series
was inspired by Andy Warhol's
earliest black and white silent films.
Shibari is a motion portrait of a
Japanese artist demonstrating the
ancient art of rope tying from where
the film gets its title.

For additional information, visit
caeserpink.com.

will be the opening number on the
soundtrack for the movie The Last
Gunfight, an historic epic Western
scheduled for release in 2011.
In anticipation of the film hitting
theaters, Lauri's album New Face
has been released for download |
from the main download sites. Learn |
more about the artist and his music
at robert-lauri.com.

Berlin based BMG songwriter
Greg Becker has placed his song
“Words | Couldn’t Say” in the
musical drama Country Strong
starring Gwyneth Paltrow and Tim
McGraw. In the movie, Becker's
number is performed by Gossip
Girl’s Leighton Meester. Country
Strong is the tale of a young singer-
songwriter who gets involved with a
fallen country music star, embarking
on a tour to resurrect her career.
The movie was produced by Spider-
Man’s Tobey Maguire. For more in-
formation, contact Dalia Das at BMG
Berlin, dalia.das@bmg.com.

» Danni Rosner's song, “In The
City,” from the album Piano Actress,
has just had its national debut on
the A&E network show Teach:Tony
Danza. The song placement on tel-
evision was serendipitous. "l sent a |
Charlie Brown greeting card along |
with my album to a music supervisor
in LA., | guess he liked Peanuts,”
she explains.

For complete information about
Rosner, upcoming shows in London
and the U.S. and to download music,
log on to her website at dannirosner
.com. ’

— < 8

§ Robert Lauri \;

F3 Technologies, Inc. has an-
nounced that the song “Hurricane”
by Coles Whalen, an early content
partner with F3's FargoTube music
and entertainment service, was fea-
tured in Venice: the Series, one
of the internet's most successful
‘soap opera” dramas. Whalen and
her label, Strange Records, began
using FargoTube as their primary
channel for direct online sales
with the platform’s jaunch in June
2010. FargoTube is a platform that
monetizes music and video while
allowing fans to interact directly with
their favorite artists and other fans.
Artists pay nothing to upload their

| content, and receive 70 percent of the

revenue that their content generates.
To learn more about the service, visit
fargotube com

il

—
Danni Rosner )

MICRO-BIO: In a 20-year
career that inclndes extensive
experience as an artist,
producer and performer, Tom

Kidd lias promoted, marketed
and developed Emmy- and
Oscar-winning composers. He
is President of Pres Pak Public
Relations.

v
hﬂ}(’lg JANUARY 2011 « MAGAZINE « DIGITAL EDITION « DAILY WEBSITE « WEEKLY BULLETIN » AMP NETWGRK

| |

‘Phone: 310-889-4438
E-mail: trevor@trevormorris.com
 Web: trevormorris.com

Breakthrough: The Tudors
Most Recent: Chase

Things were going well for com-
poser Trevor Morris back home in
Toronto, Canada. He began working
as a composer during hs mid-20s,
eventually working his way into the
world of jingles. That's the life’s
blood of a Canadian composers
work, Momis says, giving each
young composer the chance to gain
experiance with lots of live recording
using choirs and strings

Though he was getting regular
work as a composer in Canada,
including for a TV show in Toronto,
Morris had to rebuild his career once
he went to Hollywoad. That meant
doing what any less-schooled young
composer would do: composing for
student fitms and working for bigger
composers including James Newton
Howard and Hans Zemmer.

Using what he'd learned in the
world of advertising, Morris was able
to make his mark on the bigger U.S.
market, eventually amassing credits
on 25 major film projects while
employed by Zimmer. Working for a
bigger composer was a good move
for Morris, who received the 2007
Emmy for Best Music Composition
for a Television Series Main Title
for The Tudors. He recommends
becoming an assistant or apprentice
because, “Writing music is 1/3 of the
job. The rest is getting to know what
it takes to be a composer.”

Being a composer means working
the crowd. Hollywood wants to hire
people they like. It also means not
becoming too attached to any piece
of music. That's something working
in advertising taught him. The com-
poser is really just a cog in a larger
group effort.

This is what Morris calls applied
arts. The composer’s job is to do the
best job possible in the time allotted.
Morris sums his role up nicely when
he says, “You can be as good as
Brahms, but if you're not able to
meet aeadlines. if doesn't work.”
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AND LIKE ZEBRA
JAM PACK KEY CLUB:
Music Cannection and likeZebra
hosted a concert at the Key Club
in Hoflywood, CA. Artists from MC’s
Hot 100 list as well as likeZebra artists
performed for a packed, enthusiastic house.
The night included a charity raffle, ared
carpet that hosted stars from Hollywood and
performances from (a) Everclear,
(b) Amy Heffernan, (c) Culprit, (d) Leftover
Cuties, (e) After Midnight Project and
(f) Starving For Gravity. For more
about this event, head to
likezebra.com.

L.A. MUSIC AWARDS 20TH ANNI:
Hosted at Paramount Studios' lot
in Hollywood, CA, the award shew
’ was a great success. Twenty-six
citations were presented to wirmers

in categeries from pop and rock to
country and electronica. Celebrity
honorees who received a Lifetime
Achievemant Award included Night
Ranger’s Jack Blades, music pro-
ducer Eddie Kramer, U.S. Senator

~‘ - Max Cleland, Jaco Pastorious and
%, Ronnie James Dio. President.
- Jimmy Carter received the Lifetime
' Humanitarian Award. For further
. informaticn, visit lamusicawards

} ) © / Atuxedoed A} Bowman smiles for
~_~_ the camera alongside LAMA Lifetime

John Enghauser is pictured performing at the n ; 2 1
pre-show. Enghauser was nominated in three / The Feisty Piranhas (winners of “Producer’s Choice: Live
LAMA categories and presented the Posthumous album of the Year”) alongsida Ron Nevison. Drummer Peter Lust
Hollywood F.A.M.E. Award to the family of the Jr. of the Piranhas was also awarded “Drummer Df The Year.”
late Jaco Pastorious. (I-r): bassist Ned Gardner, guitarist Dave Fox, lead singer &
guitarist Peter Alex Lust IH, Nevison and Lust Jr.

Achievement Award recipient Eddie Kramer.

USIC
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» RECDRDING EXPD IN FULL B
SWING: West L.A. Music’s
2010 Recording Expo drew
thousands of producers,
engineers, COmposers,
educators, musicians and
recording enthusiasts for
two days of product exhibits
by the industry’s leading
manufacturers and seminars
by award-winning experts.
Pictured (I-r) are: composers
John D’Andrea, Charles
Bernstein, Corey Lerios and
West L.A. Music’s Mark
Spiwak. See westlamusic.
com for more.

A WHOLE LDTTA ZEP AT THE PANTAGES: The man who could
have been named John Bonham Jr. has been playing the
Led Zeppelin catalog since he was a little tyke. Having
performed with the remaining members of the real Led
Zeppelin a few years ago, the drummer didn’t want to wait
for another official reunion, so in tribute to his father we
got Jason Bonham’s Led Zeppelin Experience, with Tony
Catania as Jimmy Page, vocafist James Dylan a spat-on
Robert Plant, and Michael Devin and Stephen LeBlanc
covering John Paul Jones on hass and keys. The highlight
of the evening was when Jason teamed up with his dad, via
footage from The Song Remains the Same, to play the drum
solo to “Mobhy Dick.” -Daniel Siwek

» FG-X WINS AES AWARD:
Grammy winning music
producer Ross Hogarth
congratulates Slate
Digital’s Steven Slate
and Fabrice Gabriel
onreceiving a PAR
Excellence Award for
their FG-X mastering
plug-in at the 129th AES
Convention. Pictured
(I-r): Slate, Hogarth

and Gabriel. Check out
stevenslate.com for more
about the FG-X.

l

A INTERPOL TURN ON THE BRIGHT LIGHTS: New York’s
Interpol stopped by the Greek Theatre in Los Angeles,
CA, recently supporting the hand’s self-titled fourth
studio album. Along with new tunes, the band played
classics from their previous hit records, Turn on the
Bright Lights and Aatics, to a sold-out and enthusiastic
crowd dressed in their finest black. Though former
bassist Carlos Dengler was no doubt missed by Interpol
fans, the band came through with the same driving
heats and soaring choruses that make listeners dance
and dream. Pictured enstage is frontman Paul Banks.
For tour info visit interpolnyc.com. -Paula Munoz
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§j Celebrating ,
Years

1977—
2011

ONNECTION

Tidbits From Our
Tattered Past

1986—Wilson/Nevison—(Iss. #12):
This issue ct Music Connection |
was devoted to “Making Records
ithe ‘80s Way” featuring interviews |
with top producers and engineers. |
Ron Nevison, Dave Jerden, Joe
Ciccarelli, Mitch Easter, Tom Wer-
man and Russ Titelmar are just a
few of the renowned kneb-twisters
interviewed. You'll also find great
anecdotes in an article by MIDI
tech Jim Wiison, who spent an im-
promptu day in a London studio
with Paul McCartney. Rounding §
out the issue is a club review of the
all-female crew Vixen, and con- |
cert reviews of the Grateful Dead, |
| George Strait, Randy Travis and Al §
| Green.

|

| 1990—Replacements—(Iss. #22):
Paul Westerberg, frontman for re-
nownec Minneapolis ait-rockers |
the Replacements, discussed tne
band’s latest album, All Shook-
Down, in this issue. Said Wester-
berg of his career vision, “l don't
think we would ever make crediole |
rock stars. [ know in my heartit's not |
where I'm at. I'm a musician, and |
I'm a songwriter, and that’s what |

| 'm cancentrating on.” Eilsewhere |

i in the issue you'll find articles de- |
voted to songwriting. There’s also |
a great photo spread with Iggy, Lux

! Interior, Sly Stone, Smokey Robin-

| son, Ringo and more.

| The above issues, and most back

issues since ‘77, are available for
purchase. Call 818-995-0101.
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Music Connection: You recently performed
at an NFL footbali game in Europe. What
was behind the decision to play at a sporting
event?

Gerard Way: First and foremost, the guys are
really big football fans. As a child, | was a big
football fan. | gotta be honest, and maybe this is
shooting myself in the foot, but with anything like
that, subversion is my main objective.

Frank lero: It was nerve racking to say the least. It
was one of the biggest crowds we've ever played
to. They do these intemational games once a
year. You come, play two songs for 90,000 people
and watch a game. It was such an interesting and
different situation than what we're used to.

MC: Are there any differences between Euro-
pean fans and American fans?

Way: There usually is, even within Europe from
country to country. However in saying that, this
time, because of this vibe and this moment in
the world and this material, there has been no
difference. It's been absolutely phenomenal and
so alive and full of color.

lero: The crowds have changed and the funny
thing is there are people who have grown with the
band and have been coming to shows since the
beginning, but there are also kids who are coming
to see their first show. Its crazy to me that after 10
years, we're still creating a fan base. There are
older fans that are bringing their kids.

MC: In preparing for the tour, you've probably
been listening to your older material. What do
you think when you hear it?

lero: We had to relearn the old songs. It's crazy to
listen back. It's like time traveling. Ten years later
you're playing the new songs back to back and it's
fun to see how they work together.

Way: There's nostalgia. It's kind of crazy because
| remember where | was when we wrote the
songs, recorded them; what they used to mean
and what they mean to me now.

MC: Talk to us about that recording process.
What is the mood or the atmosphere like now
when you’re in the studio?

Way: It is first and foremost a family. It's very
forgiving and very loose. The guys don'tdo itto pay
a mortgage. It's to have fun, so the atmosphere is
very welcoming and warm. Everyone’s got each
other’s back.

lero: It is loose, but at the same time it gets pretty
intense. Sometimes songs come really quick and
sometimes they take a while. “Planetary (GO!)" is
a song we've been trying to write for years. In past
songs, there have been elements of that song that
poke up but never reached their full potential.

MC: And once you've finished recording,
how involved is the band in the mixing and
mastering process?

lero: You need to be there every step of the way to
have your vision shine through. I've heard horror
stories where someone’s recorded an album and
loved it, but then it gets in the hands of the mixer
and it becomes something completely different.
We’'re very hands on. At the end of the day, how
it's digested is through that mixing and mastering.
Chris [Lord-Alge] who mixed this record is very
good at his craft and knows how to use a farge
amount of tracks and still have the best quality.

MC: Talk about the changing stage show. Over
the years, it has gotten much bigger.

lero: We're still leaming how to capture an
audience. We like to incorporate light shows. Even
in a smaller club, you can still bring in a subdued

light rig. and if you have a good person behind the
board, it looks like a million bucks.

Way: We're not using any explosives right now. |
feel like people have seen the pyro show and the
big rock show and there's a way to bring it big into
the arena that doesn’t involve pyro. { want to bring
Dr. Death Defying out next year; that would be my
dream. I'd love to play an arena with a real live
Dr. Death Defying, DJ-ing the entire show. We're
going to think completely differently from what
people have seen.

MC: Early on, your band used to offer free
downloads through Myspace and Pure Vol-
ume. How do you feel now about fans getting
your music free?

Way: For a band as different as ours to get as
far as we have, we owe a lot to the fact that we
were traded, pirated. We were the internet band.
That's great and | embrace that, but at the same
time, in order for us to grow as a band, to make
the videos we make, we have to spend money
to do that. If people want to keep seeing that.
they should choose to support it, by just simply
buying an album. We don’'t ask more than that.
I'm not one of those guys who are bitter or angry
about [downloads]. We fill the seats. But pirating
is something | feel really strongly about. | feel
that if you make something great, me personally,
| wanna buy it. | understand now it's different,
but when something is great | want it in my
life; something physical from it: sticker, t-shin,
hopefully a CD.

MC: How much input does the label, man-
agement or anyone outside of the band have
in the decision-making process of the band.

Way: We're very accepting of the major label
system. I'm proud of that; otherwise | wouldn't be
a part of it. A lot of bands spend time apologizing
for that and | won't. If we were an indie band, |
would still have the same ambitions. It's extremely
collaborative. | tell them, “Let me lead with the art
and you lead with the business. ‘cause 'm not a
business man.”

lero: We're very fortunate to have people in
our corner whom we trust. We have a business
manager who is great and who looks out for us
and our famities. A lot of creative business de-
cisions are up to us. We make the decisions, but
we're not making them blindly.

MC: And has this trust been in place from the
beginning or did it develop for you over the
years?

Way: [Since meeting the guys at Warner], it's
been a collaboration and trust. The labet will ask

us what we think. Ninety-nine percent of the time,
the artist is right. A smart label will ask the band
what they think.

MC: You've had both indie and major label
deals. What's been the difference for you?

Way: To me, it's the same thing, but one’s larger.
The misconception about the indie labels that
bands starting out need to know is that indies
can be worse than majors. Not all indies. Some
are great, but I've seen indies far greedier than
majors. I've experienced that a lot of bands on
indies, like Victory Records, have just brutalized
my friends’ bands. That's an indie label that backs
itself on scene cred but they've taken advantage of
bands. Those label guys are very well off now. It's
easy to throw a molotov cocktail at major labels,
meanwhile you've got an indie label abusmng
bands, taking total advantage and getting giant
houses off the work your friends did in a basement.
To me, [majors] are the lesser of to fucking evits. |
would ask, “What'’s your aspiration?” If you wanna
be indie and play intimate shows, start your own
label. Don't go to these hucksters. They're worse
than the majors. You will not get phone calls back.
You will not get royalties.

MC: Speaking of royalties, how does MCR
handle the divvying up of your various in-
comes?

Way: It's completely even.

MC: Do you all share songwriting credit?

Way: We share songwriting credit because we ail
write songs together. | know traditionally lyricists
make more, but | learned this early on from Geoff
Rickly of Thursday. He always shared his lyric roy-
alties with his band, because without the band,
what are you going to write lyrics to? That whole
“lyricists makes more money” is an old guard
way of thinking. The guys have to stand up there
every night and support whatever I'm saying. My
band is much stronger than bands where the
frontman lives in a mansion and his guys live in
apantments.

MC: It’'s been reported that there was a first
attempt at making Danger Days. What were
the circumstances behind the first attempt?

Way: The first attempt was a complete rebellion
against everything that was special about the
band. You had a band that was very damaged,
overworked, tired, not ready to make a new
record. The British tabloids painted a target on
our fans and there were hate crimes committed.
So we made a lot of rules and we were rebelling
against the world. We didn’t want to get that big
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1.In Danger Days, My Chemical Romance introduce the character
Dr. Death Defying, a fictitious DJ whose name is meant to
describe the band.

2. The band began recording Danger Days with Brendan
0’Brien, but then parted ways with the acclaimed producer and
reunited with Black Parade producer Rob Cavallo.

3. Frontman Gerard Way has also penned a comic book series
titled The Umbrella Academy, for which he won an Eisner
Award. A film adaptation of the series is in the works.

4. Preceding the release of Danger Days, the U.K. tabloid

Daily Mail accused the band of promoting self-harm and suicide.
Way cites the ensuing feud, and its affect on My Chem fans, as
one reason the band created stifling rules that encumbered their
first attempt at recording Danger Days.

5. The album’s final track, titled “Vampire Money,” refers to My
Chem'’s refusal to take part in the Twilight movie series, and is a
protest to selling out.

again. We were rebelling out of fear. The second
version was a rebellion against all of that. We
decided if Parade was big, this is going to be
bigger. If there was a target before, it's going to
be in color now. We're not hiding.

MC: How did you go about selecting a
producer? You began with one producer and
ultimately wound up working with your old
producer Rob Cavallo.

Way: Everything that went wrong on the first
attempt had to do with rules. My Chem had this
rule: go with a new producer because the band
changes every time. What we hadn’t considered
about Rob is that he changes as much as us. We
foolishly followed the rule. We went with a new
producer and Brendan [O'Brien] is an amazing
guy, but we reatly found our match when we made
Parade. Embracing Rob as the fifth member and
the true final producer for the rest of our careers
is why Danger Days exists.

MC: You gained a lot of notoriety playing
festivals. What do you tell others lost in a sea
of bands playing the circuits like you did?

Way: What's going to make you stand out is
making music you want to hear and not what you
think others want to hear. Putting music out there
that doesn't exist that you know should exist,
that is the bottom line. Nobody heard My Chem
before My Chem existed. What 1'll tell bands is
do it because you love it and make the music you
want to hear.

lero: The festivals are like a buffet. You can taste
a little, but to experience a band you have to see
just them. The best advice | can give is to not be
full of shit. You have to get up there and play every
show as if it were your last. When you hide behind
a gimmick, it's very easy for people to see through
it. A lot of bands get caught up in that. Play from
the heart and play as hard as you can.

Contact TJ.Tauriello@wbr.com
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@ 201[1 Grammy Nnmmaterl Clients

Album Of The Year Best Pop Vocal Album Best Female R&B
"Teenage Dream” fafy enry "Teenage Dream” - aty Pery Vocal Performance
Snoop Dogg, featored Aris; Ammo, Benny "Tired" - Kelly Price, mixed by Peter Mokran

Blanco, Dr. Luke, Max Marfin, producers; Sam

Holland, Emily Wright, engineers/mixers Best Traditional Pop Vocal Album

"Hly me fo the Moon... The Great Americn ~ Best Male R&B Vocal Performance

Songhook : Volume V" - Rod Stewart “Second Chance” - £ DeBarge,
Best Female Pop Vocal Performance wised by Per Mk g
Teenngelbeaie® it R Best R&B Performance By A Duo i
Il Or Group With Vocals DSl O90Ry
Best Pop Collaboration With Vocals vy, gota Frieng” « Ronald lsley & Aretha “Second Chance” - El DeBarge,
“California Gurls" - Katy Perry Franklin, mixed by Peter Mokran mixed by Peter Mokran
Producer Of The Year, Non-Clussical Dr. Luke Best Score Soundirack Album For Motion
“Culfornia Guels" Katy Pemy Featuring Snoop Dogg), Picture, Television Or Other Visual Media
“For your Entertainment” (Adam Lambert), oy Sory 3" - Randy Newman, composes

“Hungover” (Kesha), “Kiss'N Tell" (Kesha),
“Magjc" (B..B Featuring Rivers Cuomo}, “Take it O (Kesha),

Toonage Drean” Ky Py, “our e is my Drug” (e Best Song Written For Motion Picture,

Television Or Other Visual Media

“Down in New Orleans (From The Princess and the Frog)"

Best Rap Album ,
“The Adventures of Bobby Ray” - B.o.B (“Magic” - Dt Luke) ~ Randy Newman, songwiter (Dr.John)

5100 Melrose Ave. Hollywood, CA 90038
323-463-2175 ® www.conwayrecording.com
www.myspace.com/conwayrecording



By Bernard Baur

A&Rexecutives—
the people

who actively find and sign
talent for their labels—
seem to be an endangered
species in the increasingly
morphing music industry.
Their numbers are
dropping at an alarming
rate, and many acts
seeking a record deal will
find the going tougher
and the demands greater.
Today, artists often have
to prove their mettle and
accomplish something on
their own to prove that a
label should take interest
in them. Nonetheless,
Music Connection found
several successful A&R
reps willing to discuss their
work. Their insights will
help you understand what
it will take to get a label
deal in 2011.
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Jason Jordan
VP A&R

Hollywood Records was created to develop

pop and rock artists. Though best known for
pop acts, it also has an eclectic roster that
includes Queen, the Plain White T's, Breaking
Benjamin and Grace Potter & the Nocturnals,
as well as Miley Cyrus and the Jonas Brothers.
A 16-year veteran of the music business, Jason
Jordan became a Hollywood A&R rep after a
four-year A&R stint at Columbia/Sony.

HOW IS YOUR LABEL DIFFERENT

We are a stand-alone major record company,
but our roster is smaller than other majors. Be-
cause of that we're able to do what labels are
supposed to do, i.e., develop, market and promote
talent. We also service publishing, touring and
merchandising. And, when necessary, we can
utilize the considerable resources of our parent
company (Disney).

Most importantly, unlike some labels, we give
our acts time to develop. Our artists don't have
to sell a million records immediately. If we see
consistent and steady growth, we're happy. Grace
Potter & the Nocturnals are a perfect example.
Their current album for us has sold around 75,000
records so far, and they’re doing just fine.

HOW OFTEN DO YOU SIGN ACTS

Personally, I'd like to sign one act a year, but
that's not always possible. My signings start with
“love at first sight.” | can teil within five minutes
if I'm interested. If an act doesn’t grab me right
away, I'll move on. | also try not to cannibalize
or compete against other acts on the roster. So |

HOLLYWOOD
RECORDS

I like artists

~who say

something with
their music
and connect
commercially,
musically and
emotionally.

I want them
hitting on all
those levels,
not just one.

look for a wide variety of acts and styles that are
right for what the label does.

ARE YOU LOOKING FOR ANYTHING IN
PARTICULAR

I have never chased a trend or mined one
specific genre. | look for artists who are stars,
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career artists who write and perform their own
songs with massive choruses and giant hooks. |
like artists who say something with their music and
connect commercially, musically and emotionally.
| want them hitting on all those levels, not just cne
of them.

WHAT QUALITIES DO YOU LOOK FOR
IN ARTISTS

Talent, charisma and, first and foremost—star
power. It's hard to define that “it” factor, but you
know it when you see it. | like artists who control
the room, own the crowd and excite their fans.

They have to be GREAT live performers. Intact, a

live performance can make or break a deal.

WHAT WILL GET ARTISTS SIGNED

They have to be commercially viabte and
artistically original. It's a delicate balance. Al-
though artistry is paramount, there must be
a commercial aspect to it, as well. If | didn’t
sell records, | wouldn’t have a job. Because of
that, | have to absolutely believe they will sell a
significant amount of records by their second or
third album.

HOW IMPORTANT ARE SOCIAL
MEDIA SITES

They're important, but | prefer to see artists
five and in their element. Facebook, Twitter and
other social networks are amazing tools, but they
don't mean anything if an act can't play, doesn’t
have the songs or real fans, and can’t connect
with someone who cares. I've also noticed that
social media sites can be misleading, in that the
numbers don't always transiate to the real world.

WHAT TRENDS DO YOU SEE IN
THE FUTURE

Record labels have got to become multimedia
companies that focus on more than record sales.
I think you will see a lot of changes in the nature of
how major record companies do business. How
artists and music buyers respond to that is going
to be extremely interesting. Labels have to focus
on entirely new income streams, as does the in-
dependent artist. It's an entirely new world.

CONTACT INFORMATION

You can e-mail jason.a.jordan@disney.com
and include a link to a website only. Absolutely no
mp3 files though—that’s an instant deal-breaker.

Louis Posen
President, A&R

Founded in 1993, Hcpeless Records is
an indie label that has launched the careers
of Avenged Sevenfold, Thrice, the Queers
and Melee. Currently, it’s home to All Time
Low, Anarbor, Silversteir, the Wonder Years
Posen also created
anather label called Sub City, which donates
five: percent of its gross earmnings to charity.
Sub City recently celebrated a “million-dollar
milestone,” after giving more than $1 million to
charity.

and Yelloweard. Louis

HAS THE ECONOMY AFFECTED BUSINESS

Actually, business has been very good. Even
with the economic problems we have, the climate
is great for indie labels and small businesses that
maintain a stable and solid base. We've managed
to survive and, in fact, grow because we've kept
the same principles, vision and relationships for
the past 17 years. All the people who started this
label with me are still here.

WHAT IS YOUR LABEL'S FOCUS

It's diverse, but it's basically rock. We market
to young rock fans who aren't into mainstream
music. We're also completely independent and
have become known far developing artists. Quite
a few of our acts have gone on to great success
at major labels. In fact, the majors look to us for
development and they’l sometimes offer to buy
our acts’ contracts so they can upstream them.

HOW DOES YOUR LABEL
APPROACH DEVELOPMENT

Our bread and butter is developing artists.
Many of our acts were signed while they were still
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I prefer
artists who
know some-
thing about
the business.
It makes
everything
much easier
if they
understand
how it works.
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in high school—others were recent grads. Since
the label's fan base is young, most of our artists
are too. As a result, they often need development
and we love doing it. As long as they can take
direction and advice, we can help them.

But, we don’tjust focus on young acts anymore.
We've also begun to sign “legacy artists,” like
Yellowcard. We take a different approach with
them, since they're usually already developed.

HOW DO YOU EVALUATE ARTISTS

I have a list of things that | look for: songwriting,
performance ability, charisma and business
sense. Mostly, | like acts that can communicate
and connect emotionally with their audience. It's
more than just being a great player or singer. If
there’s no real connection between the artist and
fans, success will be difficult to achieve. | also
prefer artists who know something about the
business. It makes everything much easier if they
understand how it works.

HOW LONG IS YOUR COURTING PERIOD

Every signing is different, but a signing could
take some time. We want to get to know the
artist and make sure we can work with them.
Sometimes that takes several months. We'll go to
rehearsals, attend a few shows and get to know
them as people. We want to make sure they will fit
in and become part of our family. The relationships
we have with our acts are just as important as any
other factor.

WHAT KIND OF DEALS DO YOU OFFER

| like to say we do 180 deals (instead of 360
deals). For the first 10 years, almost all of our
deals were the same. The lastfew years, however,
they've changed. It depends on what the act
brings to the table. Some are more accomplished
than others, so we adjust our terms accordingly.
Today, not all of our deals are 360. In fact, | don't
even like that term.

HOW DO YOU KEEP UP WITH THE
YOUTH MARKET

We don't follow trends because they drop off
after a while. We stay within certain confines.
Most of our artists will play the Warped Tour or
Bamboozie. That's our audience. We also ask
our artists about other acts that they like. And,
personally, | try to stay in the mindset of a 16-
year-old girl.

CONTACT INFORMATION

Any artists interested in submitting material can
contact us through hopelessrecords.com.

Richard “Rico” Csabai
A&R

(Sony Music Entertainment)

IS

American Recordings is headed by award-
winning producer Rick Rubin. The label’s roster
hosts signature acts such as Slayer, System of
a Down, the Black Crowes, Tom Petty, ZZ Top,
Gogol Bordello and Johnny Cash. Richard
Csabai started out in the publicity department
at Island Def Jam before assisting A&R rep
Paul Pontius (Incubus, Korn, Hoobastank).
That position led Csabai to his current gig at
American Recordings, where he has been for
almost six years.

DESCRIBE YOUR LABEL

Although we’re affiliated with a major label,
American operates like a small label where the
indie spirit is alive. We're lean and mean and re-
lease only a few recordings a year. Because our
roster is small, we're able to pay more attention
to our acts and give them more time to develop.
I's a great combination that has resulted in a lot
of success for us, especially over the last couple
of years.

acts I hear

are good, but
the difference
between good
and great is
huge.

WILD RECORDS: A GLOBAL PHENOMENON

The L.A. Times called Wild Records “the most successful
indie label you never heard of." In existence for over 10 years,
the label supports almost 20 acts from rock & roll sub-genres
including rockabilly, blues, surf, garage and soul.

Wild's president, Reb Kennedy, is originally from Ireland
and is intimately familiar with European tastes. As such, his
approach to music marketing is truly global. In fact, his label's
major market is Europe, where Wild acts play the festival circuit
year-round and Kennedy sells most of his product (especially
vinyl 45s).

Y
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As the label's booking agent, promoter, PR man, producef
and A&R dude, Kennedy likes acts with passion and soul, and
goes out scouting for them at least twice a week.

“I want to feel the emotions,” he says. “And, the more dan-
gerous they are, the better.”

Kennedy's deals are extremely creative—he gives acts pro-
duct instead of money and books them on world tours without
taking a commission. Indeed, his terms are so artist friendly,
the first act he ever signed is still on the label.

See wildrecordsusa.com




WHAT IS YOUR LABEL’S FOCUS

We focus on unique acts. We do not sign
cookie-cutter artists. Our acts all have a signature
sound and a defined identity. Some have even
created their own cultures and niche markets.
We like acts that stand out and have an intense
connection with their fans. System of a Down,
Slayer and Gogol Bordello are each very different
stylistically, but they're similar in the way they ap-
peal to their fans.

WHAT QUALITIES DO YOU LOOK FOR
IN ARTISTS

| look for acts that hit me on a personal level. |
want to hear something original. Unfortunately, a
lot of artists sound like a lot of other acts and you
can't tell the difference between them. They may
have good songs, but they're faceless, because
they haven't developed a signature sound. in fact,
that's one of the most difficult things to find. Many
of the acts | hear are good, but the difference be-
tween good and great is huge. And | want great
artists.

WHAT WILL GET YOU TO SIGN AN ACT

| have to feel a connection that's bigger than
a style or even a song. It's about honesty and

authenticity. | have to believe that they're being

real and can connect with listeners. | also like
artists who know who they are and have some
sort of vision. If they don't, they’re going to be very
unhappy with the process.

Additionally, knowing something about the
business is important. The reality is, at the end
of the day, the only person really looking out for
you is...you.

HOW LONG IS YOUR COURTING PERIOD

We don't rush into signings. We're very thor-
ough, and that can take a long time. We don’t
sign that many acts, so we proceed carefully.
We make sure it's right for everybody before we
commit to anything. If you want to work with us,
you just have to be patient.

DO YOU DEVELOP ACTS BEFORE
SIGNING THEM

If | think there is potential, but they're not ready
for label attention, I'll lend them a hand. In fact, I've
been known to take on passion projects. I'll help
with all aspects of development, from songwriting
to production to live performances. | even have
my own indie label (Intelligent Noise) that could be
helpful. Many of us in A&R have personal projects
that we develop for possible label signings.

HOW HAS THE INTERNET AFFECTED
YOUR JOB

| trave!l a lot less. The amount of resources
online has really increased. You can check out
almost everything you need to know on one site
or another. | especially like fan videos. They give
me an idea of how acts connect with their fans.
But even with all that information, | still want to
see them play live. | need to experience a show
first hand and meet the artists face to face. Then,
if I'm satisfied, we can start talking.

CONTACT INFORMATION

Music Connection readers can send me e-
mail at rico@americanrecordings.com, Be sure to
mention Music Connection and include a link to a
site where we can find songs, photos and bio. Do
NOT send attachments.

I"I

Glassnote

Jen Cornett
A&R, Licensing,
West Coast Operations

Glassnote Records is an indie label
launched by veteran music executive Daniel
Glass (Chrysalis, Universal, Artemis), who has
worked with superstars, such as Billy Idol,
Warren Zevon, Sinead O’Comnor and Zakk
Wylde. Jen Cornett heads the West Coast
specializing in A&R and licensing.

office,
She previously worked at RCA, Warner Bros.
and Intsrscope. Glassnote is home to French
indie band Phoenix, as well as Secondhand
Serenade, Mumford & Sons, the Temper Trap
and others.

DESCRIBE YOUR LABEL

We operate very much like a tight-knit family.
We're small, but mighty, and have a special
dynamic that works well for us. Everytning we do
we do as a team, from signing acts to marketing
them. lt's really a nice environment.

WHAT TYPE OF ACTS DO YOU SIGN

WeTe very open-minded when it comes to
genres. We like variety and listen to every single
submission. We look for organic acts that have
something so special it touches us. They don't
have to be totally developed, but they do need to
have the basics, i.e. strong songs, a great show
and the right attitude.

WHAT QUALITIES DO YOU LOOK FOR

| like acts that surprise me. They have to
blow me away. | focus on song structures and
dynamics. Many artists are very similar in their
approach to music. But, | like those that change
the program and sound totally original. | like it
when they're unpredictable.

WHAT IS YOUR SIGNING PROCESS

When I'm interested in an act, I'll catch a show.
Then, Il talk with the artists to see what they want.
It may take several meetings, and more shows,
before every member of the team meets them.
We like to hang out with the artists to make sure
they would be a good fit for our label. Everyone
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Today, live

performances
and touring are
critical. If an
act can’t play
live, it makes
marketing
them much
more difficult.

has to feel good about them before we offer any
deals. if anyone has a different opinion about a
particular act, we'll explore the reasons behind it.
Ideally, we like everyone at the label to feel the
same way about an act.

HOW IMPORTANT ARE LIVE SHOWS

Very important! That's where it all comes to-
gether. If an act is not very good live, it could
be a problem. At the very least, it can delay the
process while we figure out what is needed.
Today, live performances and touring are critical.
If an act can't play live, it makes marketing them
much more difficult.

DO YOU DEVELOP ACTS

It depends on what they need. If we think
there's something worthwhile, we’'ll get involved
early and help them develop. Of course, acts that
are more accomplished have an advantage, and
they always will. But accomplishments alone may
not be enough. We have to love the act and be
passionate about them.

WHY IS LICENSING IMPORTANT

Licensing songs for placement in fiim, TV,
commercials and games is hot right now. It's a
great way to break an act. In fact, some people
call it the new radio, since commercial radio rarely
gives airplay to new artists. You can get a lot of
exposure from a good placement, and the income
can be significant. Because of that, it's an area
that | give a great deal of attention to, and one
that we believe is important for both our artists
and our label.

CONTACT INFORMATION

We can be contacted through our website,
or MC readers can e-mail me directly at
jcomett @glassnotemusic.com.
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ARTIS
PROFI

By Albert Vega

Moreira, has made a living playing

alongside some of the biggest names
in pop and rock. Artists such as Christina
Aguilera, Pink and Paul Stanley have enlisted
the help of the highly versatile Moreiraon tours,
and he has appeared on a variety of recorded
material by the likes of Dave Navarro to Stevie

Renowned Brazilian-born guitarist, Rafael
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Wonder. The life-long musician (he has been
playing gigs since age 8) has also displayed his
talents to a nationwide audience by performing
on the CBS television series, Rock Star.

In addition to his eclectic guitar-work re-
sume, the 36-year-old has remained dedicated
to working on original music via solo and band
projects; the most recent being the power trio,
Magnetico. Since 2002, Moreira has made time
in a hectic schedule to write, perform and record
material for the progressive rock act, going so
far as to turn down a touring offer with Chris
Cornell to finish its latest release, 2009's Songs
About The World (Music Magnet Productions).

“As soon as | finished the tour with Paul Stan-
ley,” says Moreira, “| had an offer to tour with
Chris Cornell and | didn’t go. | felt it was better
for me to finish the Magnetico album, instead of
going out on the road for two years.”

With that in mind, frontman Moreira began
working with drummer Joey K. (Pink, Ozomatli)
and later recruited bassist Corey McCormick
(Chris Cornell, Vertical Horizon) to perform on
the record (Magnetico keeps a rotating fineup).
Funding the project with his own money,
Moreira would record live takes of the band
and work on them at his home studio in North
Hollywood, CA; it was a process he employed
on his 2006 solo release, Acid Guitar (Music
Magnet Productions).

“I produced the album on my own, just like |
did with [Acid Guitar). It was a lot of work and it
wasn't easy. It's a terrible thing to have to pro-
duce your own vocals,” he laughs.

Moreira ended up settling on 14 songs he
felt kept a consistency throughout the record.
Touching on themes of love, death and politics,
the songwriter collaborated with partners, Maziar
Ohadi, Courage Kotliar and George Wabisca to
form lyrics that he felt made a statement. He
explains, “You have to keep lyrics fresh. We
have a platform as musicians, so why not use
that platform to inform people?”

When it came time to release the album,
Moreira showed little interest in finding a re-
cord label to work with. But, his business
advisor Mith Niles thought it was a good idea
for his client to meet with independent music
publisher, Bug Music. The appointment proved
fruitful as Moreira signed on with Bug, which
now administers his publishing and manages
digital distribution for Songs About The World.

“Bug has a deep history of handling a lot of
great guitar player/songwriters. { met with John
Rudolph [CEO of Bug Music/Windswept] and |
think they felt it wouid be great to work with me. |
signed on with them about a year ago and have
been very happy with the deal.”

Appearing on the online cover of a major
guitarist magazine around the time of his sign-
ing, recent exposure has kept Moreira a busy in-
dividual. And yet he maintains that he is “moving
forward and moving on to the next thing.” He
is already working on new material for another
Magnetico album, as well as Brazilian folk ma-
terial he hopes to release soon. Above all else,
however, Moreira credits his open-minded
approach for the successfully expansive music
career he has been able to carve out.

“The name of the game now is ‘crossover.’ You
have to be open-minded nowadays. Collaborate
with as many people as possible. Now you see
Timbaland producing Chris Cornell. Sometimes
it's good. Sometimes it’s not. That's not the
point. The point is to stretch yourself because
music is changing faster than ever before.”

Contact Hunter Scott,
LaFamos PR, Hunter@Lafamos.com McC
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INDUSTRY PROFILE

By Albert Vega

MUSIC online
a |\ e

the Ccreacive PLaAcFOrm

Re-Conceiving the Album for the Digital Age

CEO and President of Music Online Alive,

Ltd. (MOA), Peter Saltzman, describes the
new platform for online music. Formed in 2007,
MOA aims to supply a one-stop shop for a variety
of artistic and consumer needs. In addition to the
standard services available from digital music
providers such as iTunes, MOA is reaching toward
creating a more dynamic experience by allowing
artists to offer whatever they seemingly desire—
be it concert tickets, merchandise, live streams,
alternative song versions, sheet music, videos,
band bios, fan feedback, etc.—and all under the
concept of what MOA calls a “Virtual Album.”

“The point is for artists to try to reconceive the
album for the internet age and be more creative
with it,” says Saltzman. “Artists are still building
albums with the CD in mind, even though the CD
has lost its impact on the culture. You don’t have
to be so locked into the concept of the 10 to 14-
song album anymore.”

Alifelong musician himself, Saltzman attributes
his intimate knowledge of (and eventual frustration
with) the process of recording, releasing and
marketing physical material as the impetus for
developing MOA. Independently releasing three
original albums (1988's Songs From Two States;
2000's Kabbalah Blues/Quantum Funk; and
'03's Things Better Left Said in various outfits,
the Chicago, IL resident and college professor
describes how he became well-acquainted with
the steps most musicians go through.

“First of all, | had to gather the money to record.
Then mix and master the material. Then came
the artwork and getting the discs manufactured,
Then came the press angle and getting it to clubs
and the media and constantly following up. It's,
as most musicians will tell you, a very exhausting
process.”

But it was when Saltzman started setting up a
web presence and digital distribution for his most
recent effort that dissatisfaction began settling in.
He found he constantly had to duplicate tasks in
order to upload his album to various sites and
had to redesign his website three times; each
instance, having to begin the process all over
again. Saltzman thought, “We shouldn't have to
recreate the wheel each time we want to set up
a website.”

He also realized that by the time his recorded
songs reached the ears of listeners, he most likely
would already be performing different versions
of those songs in a live setting. Saltzman figured
there must be a way to document that evolution in
a more simple setting.

And as Saltzman puts it, “Why stop at offering
one alternate version of a song?”

A“new type of album format” is how founder,

46

He also became disillusioned with what he
calls an “overemphasis” on single songs in the
digital world. Believing that songs need a context
in which to flourish, Saltzman began writing out
a business plan for what he believed would be
a more engaging online experience that would
recall his experiences listening to LPs, albeit with
a hi-tech edge.

“What | came upon was that | was creating a
new type of album format,” remembers Saitzman.
“One that was entirely dynamic. Whereas LPs
and CDs are static, this format could evolve
over time. And from a fan perspective, you could
actually interact with the artist while listening to or
viewing their material.”

¢ 6 o o o 0 0 0 o * o

Beginning his plan in 2006, MOA was officially
unveiled earlier this year. The site is now fully
functional for artists and fans alike, with continuous
enhancements on the horizon. Currently, artists
can visit the site, register and follow a step-by-
step guide to building an album in an estimated
15 minutes, for free.

As it stands, MOA does not charge artists
for uploading or building as many albums as
they want. The artists retain full ownership of
copyrighted material on a non-exclusive basis,
and profit is split with 75 percent of a downloaded
song or video sale going to the artist and 25
percent going to MOA. As for how much a fan
pays for material, the price is established by the
artist.
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MOA does not charge listeners for using the
site, either. All a consumer needs is a name, e-
mail address and password.

Of course, as Saltzman points out, artists
and fans will get out of MOA what effort they put
into it. While it's possible for musicians to have
albums ready for download in a quarter of an
hour, Saltzman encourages artists to apply their
creativity.

“In order to create a rich and interesting site
with a lot of content and graphics, you're going to
want to take some time. Artists can come in with
existing albums, but we recommend you spruce
it up. Put your live versions up there. Put up your
sheet music. Offer whatever versions you have,

* otherwise, it's just going to sit there. The key is to
° keep the development of the album moving.”

And content is not limited to audio material.

“ Saltzman describes they are working on allowing

artists to ofter concert tickets, calendars, mer-

* chandise and what he is most excited about,

HD-quality live streaming, all under the album
umbrella.

As for reaction within the industry, Saltzman
is encouraged by what he has seen. “Everybody
likes what we have presented. | think there's a
bit of fatigue amongst the major labels because
of the amount of platforms that have come out in
recent years, but we’re not worried. What we're
offering is completely different. We’re not selling
a store, We're selling a complete online musical
experience like nobody has before. it's time to
think of albums in a different way. Think of songs
in different ways. Think of formats in different
ways, and that's what we're about.”

For further information and a hands-on exper-
ience, visit musiconlinealive.com. Click on the
FAQ tab for a detailed overview.

Contact Ray Costa, rcosta@costacomm.com,
M

323-650-3588
I
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In order to be considered for review in the CD Reviews section, you must have a record deal with a maijor label or an independent label with an established
distributor. If you do not, please see our New Music Critiques section.

Daft Punk

Tron: Legacy
Walt Disney Records

OINOISIOIGIGHIOION )

Joe and the Jungle
Broken Amps and Fuzz Boxes
Dash Ryder Records

00ORPOOOOHO®

Cage the Elephant
Thank You, Happy Birthday
Jive Records

(OIOIANSIGIOIO 1

Wanda Jackson
The Party Ain’t Over
Nonesuch Records

OINOISINGIGIAIOION )
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Producer: Daft Punk and

Mitchell Leib

Top Cuts: “Derezzed,” “Solar Sailer”
Summary: Disney didn't anticipate
that their “movie within a game within a
movie” would flop in ‘82, nor that Tron
would develop a cult following. Would
DaftPunk deliver something awesomely
awful as the Metropolis remake by
Giorgio Moroder; would it be closer to
their Pink Floyd/Hipgnosis-influenced
Electroma? Despite the impressively
dynamic music arranged/orchestrated
by Joseph Trapanese, Legacy has too
much of its too-human users and not
enough of their rocking-robots, Daft
Punk. A sonic nod to Wendy Carlos, an
originator of electro-classical, woulda
been nice too. —Daniel Siwek

Producer: Joe Reilly

Top Cuts: “Protestor,” “Gina,”

“Oil Revolution”

Summary: Classic garage rock andjam
band ingredients—with hints of Floyd
down-tempo interludes—this debut
album says “like us or not, this is how
we rock.” The track “Protester” starts
the record off with non-conformist lyrics
and in your face solos, while “Special
Place” shows their mellow counterpart.
But it's “Gina” that really sets the tone
with a fast paced, surf-style drum solo
that builds the track back up. Zeppelin
and White Stripes very prevalent here.
For fans who miss when musician’s
had the balls to rock, and the courage
to gently roll. Perhaps they should stick
to justthe rock. = —Andy Mesecher

Producer: Jay Joyce

Top Cuts: “Always Something,”
“Aberdeen,” “Shake Me Down”
Summary: The sophomore effort by
this Bowling Green, KY, quintet comes
quickly after their self-titted debut,
which unleashed “Ain’'t No Rest for the
Wicked” on an unsuspecting public.
This 13-track follow-up takes listeners
similarly by surprise, displaying a range
of artistic sensibilities far beyond their
newcomer status. Laden with too-hip-
for-the-room lyrics and cleverly off-kilter
beats, the strength in these surrealistic
tunes comes from their monster-sized
hooks delivered charismatically by Matt
Shultz. It's guaranteed to finger in your
player for longer than expected—don’t
miss it. —Andy Kaufmann

Producer: Jack White I

Top Cuts: “Shakin’ All Over,” “Rip It
Up,” “Nervous Breakdown,” “Dust On
The Bible”

Sumary: The Queen of Rockabilly
(and sometimes described “Female
Elvis”), Jackson’s new album is a joy
to hear. Production by Jack White is
superb despite the occasional novelty
jam and the use of a homn section on
every song. The best tracks are still
the rockabilly and country cuts, despite
the efforts to reinvent her sound with
a New Orleans brass band style. The
most amazing thing about this CD is
Jackson’s voice, and White getting her
to sing the absolute best she's sung
in years; growling and purring like
nobody's business. —David Arnson
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Middle Class Rut

No Name No Color
Bright Antenna

lolelslololoh ISION )

Golden Trees
Metal Mountains
Amish Records

OINBIOIAIOIGIRIION )

Thisisan
album by

The name of
this album is

Brothers.

The Black Keys

Brothers
Nonesuch Records

OINBIOIAIOIGIRIOTA N )

Sofrito

Sofrito: Tropical Discotheque
Strut

OINBIOIAIOIGHIOION )

Producer: Middle Class Rut

Top Cuts: “Thought | Was,”

“New Low”

Summary: This spirited debut plays
like individual vignettes from alternative,
metal and punk. Screamed, angsty
lyrics and driving beats characterize
all the songs without exception. Like a
high-speed highway race, this adren-
aline-fueled, cock-strong shout to the
heavens has anundercurrentof danger,
a hint that all is spinning out of control.
Teetering on the edge of insanity in a
Blue October way, “New Low” voices
the frustration of depression. “Thought
| Was” is a hard-hitting grunge tune
with distortion breaks. This album is a
protégé of the Deftones: angry, smart
and rockin’ hard. —Sarah Whited

Producer: Matt Valentine and GT
Top Cuts: “Structures in the Sun,”
“Orange/Yellow,” “Silver Sun”
Summary: Golden Trees could've
been the house band for the Hermetic
Order of the Golden Dawn. If Kenneth
Anger was unable to get Jimmy Page
or Bobby Beausoleil for the Lucifer
Rising soundtrack, then Golden Trees
certainly could have invoked some de-
mon brothers and sisters. Basically,
this band is slow and trippy, with some
dark strings that came up from the deep
Velvet Underground and a romantic/
rustic charm that would fit right in with
Canterbury freaks like Robert Wyatt
and Kevin Ayres, and any band that
has their own theme song is alright with
me. —Daniel Siwek

Producer: Danger Mouse

Top Cuts: “Tighten Up,” “Howlin’ For
You,” “Everlasting Light"

Summary: Despite their Ohio roots,
the Black Keys bring a psychedelic
blues-rock sound that reminds one of
the humid South. With sweaty, sexy
distortion, old-time organ, sultry faisetto
vocals and deliberately lo-fi production,
the entire album is a mesh of gospel
soul, Chicago blues and vintage rock.
“Everlasting Light” cues in the groove
and sets the soulful tone for the rest
of the album while “Howlin® For You”
is a dirty little anthem with singing-the-
blues lyrics and ass-shaking swing.
This lascivious offering is a whirling
road trip back to Cool and is highly re-
commended. —Sarah Whited

Producer: Sofrito

Top Cuts: “Pitchito,” “Descarga
bontempi,” “Mahu wo asie (edit)”
Summary: You don't need to speak
Spanish to dance your ass off to
Spanish-language music. The Sofrito
collective knows that, and its DJs/
remixers Hugo Mendez, Frankie Fran-
cis and the Mighty Crime Minister
play their mix of raw cumbia, heavy
Congolese soukous and bassline cal-
ypso to adoring feet at their Tropical
Warehouse parties the globe over.
With a new and exclusive “Cumbia
Mochilla,” by Quantic, and some Car-
nival jams from the classic Roaring
Lion and Mighty Shadow, you can go
to a tropical paradise and never want
to return. —Daniel Siwek
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Mave Eric

Nashvile Gutarist/Singer
Songuriter/Producer
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Music Connection’s executive committee rates recorded music on a scale of 1to 10. Number 1 represents the lowest possible score, 10 represents the highest
possible score. A final score of 5 denotes an average, competent artist. For more information, see Submission Guidelines next page.

Total B.S. _ Versant

Contact: sararocksprog@sbcglobal.net
Web: reverbnation.com/totalbsrocks
Seeking: Label, Film/TV

Style: Prog Rock/Fusion

§ AMP Username: sararocks

Contact: matt@versantmusic.com
Web: versantmusic.com
Seeking: Film/TV

Style: Electro-pop

AMP Username: mewsic

he sheer daring and virtuosity
; at work in this duo is sometimes

breathtaking as singer Sara Rockoff
and bassist/multi-instrumentalist Blair
Gray together create a jazz-pop-funk-
Production..................... © prog cocktail that takes chances and

Former Shiny Toy Guns frontwoman
Carah Faye leads this new project
with her commanding voice, which
in these tracks are given an epic,
panoramic, wide-screen breadth that
sounds great. What we like most

. 0o delivers in compelling ways. Rockoff's about this band is how they studiously
Lyrics...oooo voice has a purr, power and texture avoid the formulaic and predictable.
Music.........oeeiiinn (8 that’s her own, and Gray's dexterity on Dynamically arranged material such
VOoCalS......ooeeeeii ] Q bass, drums and more is drop-dead a; "C.;t\uick Escapes.“l"Heart:beats" and

‘o . impressive as he adds spice, accent . . "Push Away" actually subvert some
Musicianship.................. | (9] anz counterpoint to his pbandmate‘s Musicianship.................. (8] of their catchier elements, allowing

vocals. Challenging, unconventional the listener to discover them for him-
SrﬁRE- B l_‘ stuff, to be sure, but a rewarding ex- SrﬁRE- B |_‘ self. This is a talented, insistently al-
LY . U perience the more you listen. LY . U ternative, adeptly produced band.

Cascadence Ashley Arrison
Contact: johnny@cascadencemusic.com
Web: cascadencemusic.com

Seeking: Label, Fitm/TV

Style: Rock-pop/Arena Rock

| AMP Username: cascadence

Contact: Meg McLean, meg@themav
enagency.biz, 858-525-2300

Wehb: ashleyarrison.com

Seeking: Label, Film/TV

Style: Indie/Americana

AMP Username: aarrison

alented, proficient three-piece
achieve a mainstream arena rock
vitality, settling somewhere between
Bon Jovi and Motley Crue in overall
polish and punch. The songs, "The

This artist has pro backup singer
credits, and naturally her vocals
sound strong and assured on these
well mixed recordings. Personal lyrics
give her material an edge on "Hearts

; First Time," "Let's Get Ready" and On Parade" and "Caged Bird,” which
:ro.d UCHOM. ..o g "Waiting," though familiar, are craftily o betray a bitterness born of victimhood.
$ AL SeooooooaaaaatRRRasaaaEcooot constructed and recorded with a de- She shows some tough girl 'tude on
Music.........cooooiiiiinld 0 gree of perfection (especially the "Little Miss Plastic,” a catty putdown
VOCalS.........ooooeree © drum sounds) that s remarkable. Yes, | ogals.................c....... @ song. Though Arrison is aiming for
- . the band veer dangerously close to a . . an ‘"indie/Americana" vibe, we in-
Musicianship.................. | (8] '90s datedness, but they manage to Musicianship.................. stead hear a talented artist who is
maintain a solid mainstream attack mainstream and pop-oriented. We ad-
Sl'ﬁRE- B n that wins the day in terms of sheer SrnRE- n 8 vise her to make adjustments to better

LY RN commercial appeal and marketability. Ly . focus her intended vision.

Nino Blac Cristina Harris
Contact: ninoblac@gmail.com,
615-506-9874

Web: myspace.com/ninoblac
Seeking: Label, Dist., Film/TV
Style: Hip-Hop

AMP Username: ninoblac

Contact: ccaplan@magrissoforte

Web: myspace.com/cristinaharrismusic
Seeking: Label, Film/TV

Style: Pop

AMP Username: cristinaharris

lender beats, popping snare
drums, chanted vocalhooks—Nino
Blac's southern style is immediately
recognizable. The Nashville-based
rapper gets light and playful with "Like

Keyboard-centric singer-songwriter
Cristina Harris oozes intelligence
with a voice that is confident and
assured. A thoughtful, pensive artist,
her "Gasoline," "Backing Away" and

Production..................... | @ A Model," a catchy, synth-fueled ditty "Ghost Boy" have intriguing wordplay
Lyrics. 0 that's formula all the way. The beat as well as a dark undertone that is
ST s nearateny thickens with “Dat Chewin'" whose consistently compelling. Production is
MusicC...........oooininn S 5] eerie overtones are a nice touch. "We understated, yet effective, with expert
Vocals............oocvvieinnin. O Too Deep" deploys a more aggressive | vocals.............ovvneeno ] © vocal doubling at times. From Harris'
ini vocal attack a la Three 6 Mafia, though - . rich vocal tones to the deft touches
e the voices are a bit buried. All in all, Musicianship..................! o in the tracks (oboe, marimba) it's the
Blac has an iron grip on the dirty south kind of smart, somber pop music that
SrnRE- n B style and will want to reach down deep SrnRE- n B fans of Aimee Mann and Meiko would

LY . L to develop a feel all his own. Ly . L easily embrace.

A/
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The Loomers

Contact: info@theloomers.com
Web: myspace.com/theloomers
Seeking: Label, Film/TV

Style: Rock

AMP Username: theloomers

ed by Jon Svetkey, Boston based

the Loomers offer original material
steeped in classic rock, folk and
country. “Another Desperate Night"
is a country-rocker with a solid hook.
Production..................... @ 'Dust It Off" shows the band can really
play; it's a bluegrass country-pop tune

Lyrit_:s ............................. you can dance to. "Hit the Ground
Music............ool! e Running" is a dead ringer for classic
VOCAIS. ..o ] @ Tom Petty and has a nice wailing

© guitar solo. This band, together since
'94, show what musicians who are
comfortable with one another can
sound like. Clearly, the Loomers know
how to entertain an audience.

Musicianship..................

LORE: "B

Joe Tansin

Contact: jttansin@gmail.com
Web: NA

Seeking: Label, Film/TV
Style: Singer-songwriter
AMP Username: jttansin

ansin's an artist whose originals
("The Last Ride," "Saddest Man
in The World") and cover choices
(the Beatles' "You've Got to Hide Your

sensibility, and though his singing is

Production...................... © tentative, he achieves tremendous
Lyrics. (7 guitar tones on his recordings. “Sad-

TUrTrerer e et dest Man" is his best effort, we think,
Music.............oo (7] the song where he most steps out of
VOCAIS. ... @ the box as a singer and makes an

impression. Beyond that, his tracks
could use an upgrade in terms of the
drum sounds, which are too often
rudimentary to a fault. Love the man's
twangy guitar, though.

Musicianship................... (8]

LORE: "M

Love Away") reflect a blue, bittersweet |

The Dirty Lows

Contact: Tiffany, 323-640-5909,
tshirz08@hotmail.com

Web: myspace.com/dirtylows
Seeking: Label, Film/TV

Style: Rock/Alternative

AMP Username: dirtylows

iffany Shirz fronts this rocking
three-piece and she shows her
determination to rock hard on the
snarling tunes "Systematic Break-
down" and "Deadman Walking," both

Production.....................} @ of whichare decent, if pretty formulaic,

. (7} garage-rock in nature. "Black n' Blue,"
LyI'ICS ........................... however, is a revelation, showing that
Music............... H0600G0GN0GAGG @ shirz's true strength is the ballad.
Vocals. ..o @ The song is absolutely perfect for her
Musicianship N : vocal presence, which is somehow too

vuinerable to truly pull off the "tough
girl" persona she seems to crave. We
say "go with your heart, girl, instead of
just your gut."

LORE: M.

Distorted Fate

Contact: dougdeutschpr@gmail.com
Web: distortedfate.com

® Seeking: Label, Distribution

Style: Metal, Rock

AMP Username: metalone

hrashy metal mavens Distorted

Fate are led by singer Mike Wein-
berg, who alternates between a
straightahead Slayer wail and throaty
Zao screams. His dual dimensions
herald the band's formula—a mash-
up of metal with punk rock—which is
a volatile, uneasy concoction. Though

Production.....................0 (7]
Lyrics.........ocin Q

MUSIC. oo © “s4" works well (conjuring a Children
VOCAIS. ....eeveieieieeini ] © of Bodom vibe vocally) a song like

"Rage" suffers when its metallic guitar
intro is soldered to an '80s punk-rock
chant. The band's vision might begin
to gel if the drumming were upgraded.
As it is, it's simply too basic.

Musicianship..................] (7]
SCORE: "M

Kyle Puccia

Contact: rjoartists@gmail.com
Web: kylepuccia.com
Seeking: Label, Film/TV
Style: Alt/Pop/Rock

AMP Username: kylepuccia

Puccia's previous Billboard dance-
pop successes are evidenton "The
Message," a slick, solid, 4-on-the-fioor
synth-pop outing with a springy hook
and good lead and backup vocals.
The artist reaches back a ways to
take on John Waite's "Missing You,"
putting a unique spin on the '‘80s MTV

Production........ ..... SRRAR 0

Lyrics ........................... e heart-tugger. Puccia demonstrates
MusiC......ooveveeiiiiin substance at the mic with the song
Vocals ‘Save Me,” a ballad on which his

LT lea is quite affecting. The tune is his
Musicianship................... (7] -

strongest and could be saleable either
to another artist, vocal group or as a
film/TV placement—perhaps for a
montage sequence on The Hills.

SCORE: M

Slow Burning Car

Contact: Pres Pak PR,
prespak1@verizon.net

Web: myspace.com/slowburningcar
Seeking: Label, Film/TV

Style: Hard Rock

AMP Username: troysroom

low Burning Car offers tunes that
show various facets of its vision.
The menacing, eerie "In The Trees,"
led by Troy Spiropoulos' breathy voice,
convey's the song's pervy stalker vibe.
The songhas too many verses, though,
and could be trimmed. In contrast, the
- o high-stepping "Marry Me" is lively and
Music..........coceeeiininn .. U2-injected, as is the light, Batman-
Vocals............ SR aRacn, © theme-influenced "Harum Scarum.’
- . Overall, while SBC's guitarist can rip
Musicianship................... (7] a solo, the band should work on its
musicianship, lead vocatl power and
SI"I’IRF- E 8 eliminate the muddy low-end in each
LURNL. . track's production quality.

SUBMISSION GUIDELINES: There is absalutely na fee ar charge ta get a New Music Critigue in Music Cannectiar. We critique recardings that have yet ta cannect with an established label ar distributar. Ta be

cansidered please ga ta www.musiccannectian.cam and click an *Get Reviewed.* All submissians are randamly seiected and reviewed

by an executive cammittee ot the magazine. if yau are chasen te be critiqued,

we will cantact yau by the phane number/e-mail yau've specified. Because of the amount of submissians we receive, we cannat guarantee that everyane will be critiqued. If yaur music does have distributian with
on established distributar, it is nat eligible far New Music Critiques. Instead, it is eligible far aur CD Reviews sechon.
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Nostalghia
Hotel Cafe
Los Angeles, CA

Contact: nostalghiaa@gmail.com

Web: nostalghiascorridor.com;

AMP Username: ciscandra

The Players: Ciscandra Nostalghia, vocals,
piano, harp, autoharp, chakra bowl; Roy Gnan,
electroacoustic percussion, accordion, piano,
glockenspiel; Anita Gnan, piano, keyboards;
Dave Foy, drums, percussion; Chris Loken,
violin; Kaitiin Wolfberg, violin; Claire Courchene,
cello; Blake Estrada, acoustic bass; Ethan
Carlson, live sound.

Material: The nine-piece Nostalghia deliver fierce,
atmospheric, industrial-tinged but soulful electro-
pop, although to use the word “pop” is not to say
that much of the band’s material is particularly
accessible. It is without question a tough listen,
but rewarding if given a chance. The melodies are
certainly there, albeit shrouded in mysterious, dark
sonics that keep audience members’ sensibilities
off-kilter. Lyrically, it's tough to decipher exactly
what Ciscandra Nostalghia is telling us—and
when we can make it out the message is often
obscene or controversial enough to make
one bristie—but the sincerity and conviction is
apparent, and engaging.

Musicianship: Even if core band principals No-
stalghia and Roy Gnan weren't talented, their
exceptional string section’s powerful wall of
sound and the other musicians’ expertise would
go a long way toward distracting from that.
However, Nostalghia is a versatile and capable
instrumentalist, while her voice—eccentric and
affected like Bjork’s, but also incorporating some
Amy Winehouse soul and even some Cyndi

The Lemurs
Lucky Lounge
Austin, TX

Contact: daniel @indierect.com (mgmt.); rosa@
greenpotatoventures.com (booking)

Web: facebook.com/thelemurs,

thelemurs.com

AMP Username: thelemurs

The Players: Mitch Billeaud, vocals, guitar;
Danny Reisch, drums; Justin Mosley, bass
guitar; Josh King, synthesizer; Michael Kingcaid,
guitar, vocals; John Vishnesky trumpet, guitar.

Material: The Lemurs’ particular brand of indie
rock features supremely danceable anthems
with explosive OK GO-type energy. All songs are
original creations except an outstanding cover
of Modem English’s “I Melt With You,” a very
appropriate new-New-Wave selection. Even the
minor key songs make the audience dance, with
swinging beats and a live trumpet to keep a crowd
thoroughly engaged.

Musicianship: The lead singer's voice has the
full-tone depth of a radio host, and he hits each
note with confidence. His tone is rich, never
forced, and stays in the standard singing range.
This band is very good at giving each instrument
the spotlight during solos; other players drop back
so that lead lines are clearly heard. Breaks and
solos are well rehearsed, and the walking bass
lines are immaculately clean. Washes of synth
and reverb-heavy electric guitar add depth to the

Nostalghia: A theater driven sound with a curious and captivating taste worth acquiring.

Lauper pop sensibilities—couid easily hold its
own at the opera house. For his part, Gnan is all
over the place—physically, not in terms of ability.
His multi-faceted playing provides the foundation
for the band’s stirring aural attack.

Performance: Ciscandra Nostalghia spent much
of this show singing on her knees or playing her
exotic instruments sitting on the stage. The almost
unbearable intensity and emotion exuding from
her and her cohorts seemed entirely believable.
Atan intimate singer-songwriter club like this one,
where the four string players were forced to play
offstage, it was amazing to see the nine-piece
ouffit deliver a well-devised and dramatic per-

formance worthy of a theater. And their rendition
of the Police’s “Wrapped Around Your Finger”
was unquestionably the highlight of the night.

Summary: This group is nothing if not intriguing.
But they need a much larger venue that would
allow them to truly present a “show,” and a clearer
artistic through-line that would help the audience
get to where Nostalghia wants them to go. There
is pop lurking within each song, and there is plenty
of weird, primal goings-on. Pop and primal just
didn’t quite seem to subsist happily together...and
maybe that's the point. Either way, Nostalghia’s a
curious and captivating taste worth acquiring.
—Dean Moore

The Lemurs: Jump-up tunes and fun-filled performances that guarantee a good time.

songs, while straight 2-4 beats make each piece
easy to groove to. The drummer is outstanding,
hitting every beat squarely in the middle for an
unwavering, upswing backbone to each song.

Performance: These scruffy, charismatic men
delivered an energetic set as they bounced around
the stage. Despite their unshaven appearance, the
selections were palished, giving the impression of
orchestrated sioppiness that appeals to the youth.
Co-leaders Kincaid and Billeaud laughed and

joked with each other, and there was a minimal
amount of audience chat, making it apparent that
this band simply loved the music and was happy
to play for other enthusiasts.

Summary: A staple of the Austin indie scene,
this band has a solid fan base and years of
performance experience. Jump-up tunes and
fun-filled performances make the Lemurs a guar-
anteed good time.

—Sarah Whited

GET YOUR AGT REVIEWED = To be considered for a review you must first join AMP, Music Connection's network for musicians. MC does not
charge a fee for a review and AMP membership is free. See http:/musicconnection.com/amp/reviews. Please DO NOT send a package to our offices;

we no longer accept them.
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Kingsley Flood
T.T. the Bear's
Cambridge, MA

Contact: info@kingsleyflood.com

Web: kingsleyflood.com, facebook.com/
kingsteyflood

AMP Username: kingsleyflood

The Players: Naseem Khuri, vocals, guitar,;
Nick Balkin, bass; George Hall, guitar; Steve
Lord, drums, banjo, washboard; Chris Barrett,
maracas, tambourine, keyboard, trumpet, etc.;
Jenée Morgan, violin, saxophone.

Material: Boston’s Kingsley Flood radiate a
raucous, modem brand of Americana that draws
inspiration from modern rock as much as country &
westem. Their style shifts between full-on, jammy
outbursts to quiet, introspective moments, while
simultaneously paying homage to their folksy fore-
bears. They effectively deliver a contemporary
twist on this dusty genre. The madness is held
together, incidentally, by Naseem Khuri's guttural
vocals and sentimental (yet never sappy) lyrics,
all of which are organically barbed with lethally
wonderful hooks.

Musicianship: Arguably the sextet's greatest
strength is their diversity. Instruments shift hands
at an exhilarating pace. Chris Barrett trades in
his tambourine and maracas to share same-set
duties with drummer Steve Lord before heading
to a set of keys. The drummer emerges to strum a
banjo which he then exchanges for a washboard.
Classically trained violinist Jenée Morgan sets
down her strings for some effortless saxophone
wailing. They make a virtue of variety, fashioning
their sound around a little taste of everything
rather than allowing any single player to dominate.
Still, George Hall's ripping guitar deserves special
note.

Standing Shadows
The Troubadour
West Hollywood, CA

Contact: info @standingshadows.com

Web: facebook.com/standingshadows,
standingshadows.com

AMP Username: standingshadows

The Players: David Miltenberger, vocals, guitar,
keys; Dan Silver, guitar, keys, backup vocals;
Mike Greco, bass, backup vocals; Michael
Ascolese, drums.

Material: Both the songs and the presentation
are top-notch from this well put-together indie
band. “High Rise,” “Change the World” and
“Circus Freak” are excellent indie radio songs
and are typical of a band that alternates their
sound among indie, altemative, emo and techno,
with heavy guitars and soaring vocals throughout.
Their music supplies the kind of craftiness that
allows additional instruments and performers to
be added or omitted depending on performance
location.

Musicianship: The four core players are ex-
cellent and singer Miltenberger is an extremely
amiable frontman, with a Midwestern charm that
comes through in between songs (he even gave a
shout-out to his mom, who was in the audience).
Three-fourths of the main quartet do several
things that ask each member to wear multiple
hats. Whether it’s the guitarist playing keys, or the
bassist singing along, it is evident that there are
no slackers here.

The eight additional players and singers only
add to the gravity of the tunes and fill out the sound
very well—think Nirvana with the additional cello

Performance: Kingsley Flood bursted with ex-
citement. Just watching this gaggle of performers
shift from one instrument to the next offered plenty
of visual stimuli. During one song, Barrett strutted
his trumpet through the audience. For another,
everyone stopped mid-tune so guitarist Hall could
read off a list of comical announcements. Lead
vocatist Khuri related expertly with the crowd,
often setting up songs with brief asides, one entry
being described as having been written after a
reality TV binge. The set's pace was similarly well-
executed, leaving the listener minimal chance of
losing interest.

player or the Foo Fignters’ Wembley Stadium
shows.

Performance: Standing Shadows are a tight
group, which is obviously focused and has been
playing together for a fong time. At this particular
show the group expanded their sound even more
with two female backup singers, two string players
and, at one point, a four-piece mini drum corps.

The highlight of an already strong show was
the “Drum Jam,” where the four-piece drum corps
came in. Along with the band’s regular drummer,
two snare drummers and two marching bass
drums boomed through the club alongside the
bass player and additional noise throughout. The
drumcore added not only to the sound but also the
visuals, with high-sticking and multiple techniques
that showcased their live perffomance chops. At
one point there were 12 people dancing and/or
playing on stage at the same time.

Summary: Standing Shadows have got it to-
gether and can really make some waves if they
continue on this path. They're extremely pro-
fessional, with a great sound, charm and an
outstanding look (Miltenberger is talt and lanky
and wears a white suit, while the other three
main members wear black) with one of the three
sporting an emo haircut and another a porkpie
hat. Even the eight additional players wear black
to add to the look.

Several of the band’s songs, like “High Rise,”
and “Change the World,” could easily be on
soundtracks or in television shows Could this
band be heading for a major break very soon?
Only time will tell.

—John Wareham
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icana harbed with lethally wonderful hooks.

Summary: One would be hard pressed to find
anything that needs to be changed regarding this
ragtag collective. Beyond doubt, they’re brimming
with skills, songs and polish. The questionremains,
though, whether their smart, egalitarian aesthetic
can penetrate the mainstream’s consciousness
and find lasting popularity. If there’s any justice,
it's only a matter of time before they will find just
that.

—Andy Kaufmann

Standing Shadows: Top-notch songs and presentation.
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CLUB REVIEWS

Vette
The Whisky A-Go-Go
West Hollywood, CA

Contact: info.vette @ yahoo.com

Web: myspace.com/vetterock,
facebook.com/vetterock

AMP Username: vette

The Players: Dawn DeMone, lead vocals,
rhythm guitar; Steve Guadiz, lead guitar, backup
vocals; Andrew James, bass, backup vocals,
Jake Hayden; drums, backup vocals.

Material: Vette is a heavy-guitar, punk-pop act
blending the Runaways with a bit of ‘90s grunge
and a dollop of Toni Basil's “Hey Mickey” rah-
rah cheerleader attack. Many of the songs are
moshy, but some, like “Follow Me Home” and
“Johnny,” have lyrical themes that divert from
that style. “Radio” and “Goodbye Love” are the
strongest; both are radio-friendly and catchy,
bolstered by great harmonies among the front
three players.

Musicianship: Vette have obviously practiced
and play together frequently because they are a
tight group. The four band members are strong
and loud, in particular Steve Guadiz, the lead
guitarist. The only drawback is that both guitars
maintain a similar sound through the entire set
and could use more pedal work; variation in
their tone would be an improvement, although
that might have been what Guadiz was trying to
accomplish when his equipment malfunctioned
early in the set.

Performance: From the star, lead singer Dawn
DeMone surprised anyone who didn’t know what
to expect with a look that is best described as

Raspin
Molly Malone’s
Los Angeles, CA

Contact: Pres Pak Public Relations,
310-377-2527; prespak1 @verizon.net

Web: raspin.com

AMP Username: raspin

The Players: Raspin Stuwart, guitar, vocals;
JD Nash, bongos, kahoon, percussion; Rommel
Sacan, guitar.

Material: Raspin’s bluesy, jazzy soul songs take
on a bit of a Santana vibe when complemented
with bubbling percussion like the bongos,
while his literate lyrics challenge the listener
and often have a much heavier message than
the accompanying music might suggest. The
meaning behind “Smoke the Hookah” has little
to do with casually stoning one’s self, “Rumblin’
and Tumblin™ is sadder and more wistful than the
music’s swampy grind lets on, and the Gandhi-
inspired lyric to new tune “King of Fools” is really
quite sober: “An eye for an eye and we'd all be
blind.”

Musicianship: Raspin’s expressive voice oc-
casionally employs a touch of gravel to get some
of his weightier points across, but it's usually
pretty smooth in a folksy way, while his more
rockin’ singing is reminiscent of longtime Chicago
vocalist Robert Lamm (“Saturday in the Park”).
He's just fine at self-accompaniment on guitar,
but Sacan adds to the mix with some impressive
solo work, and Nash’s rhythmic foundation makes
the music that much more vibrant. The trio’s har-
mony vocals seem a bit under-rehearsed and
sour at times, but the moments that work really
work well,
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Vette: A group powered by great energy generated by a biend of genres.

“if Lady Gaga were a Sex Pistols-influenced high
school cheerleader.”

Guadiz, DeMone and Andrew James (bass)
performed like veteran players and seemed
comfortable playing in front of a crowd. In ad-
dition, DeMone and James had a fun rapport and
the group excelled when both James and Guadiz
sang backup harmonies—the last two songs
especially. Along with that interaction, the group
had great energy and DeMone had a fantastic
relationship with the crowd—and the band’s fans
certainly know the material too, with at least a half
dozen singing along with the lead singer during
much of their set.

Raspin: Bluesy, jazzy soul based music composed with heavy-hearted messages.

Performance: The vibe was loose and somewhat
freewheeling at this show, which the audience was
informed right away was a bit of an experiment.
Raspin’s presence onstage was immediately in-
clusive and warm, which delighted the friends
and fans in the audience already familiar with the
artist and his work. However, for someone just
being exposed to Raspin, the goofier moments
in his performance and interaction with the crowd
seemed to undermine the sophistication of the
music and lyrics presented. The set felt like it was
being performed around the campfire or in some-
one’s living room, which was refreshing, but in this
case less off-the-cuff dialog between songs might
help better represent the artist's material overall.

Summary: Vette are interesting both visually and
sonically. They decorate the stage with the band's
name, eight amps with “Marshall” emblazoned
on them and several television monitors that in-
termittently show test pattems, black and white
footage and white noise that make the stage look
like a Terry Gilliam movie. And they somehow
manage to stuff an arena-like show into a small
club. Is there room for improvement? Sure. The
props seemed to be a bit much for a stage so
small and the monitors could have shown more
diverse images, but the bottom line is that the
band delivered an interesting, entertaining night.

—John Wareham

Summary: Raspin's show was fun and much
less restrained and heavy-handed than it might
have been in the hands of another artist trying
to convey cultural or political significance in his
lyrics. Things like free-form jams and some jazz
scatting certainly gave a boost to the acoustic
nature of the set—a format that can get boring
in short order—but at least this time around,
the extended chats between songs and overall
hammyness of Raspin's stage presence took
away from material that was otherwise of the
quality of a really great blues and folk singer-
songwriter.

—Dean Moore
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ST8 of GRACE

Double Door
Chicago, IL

Contact: Lemoyne “LA” Alexander, lemoynea @
gmail.com

Web: myspace.com/sogmusic

AMP Username: st8ofgrace

The Players: Lemoyne Alexander, guitars,
vocals; Ben Sticklen, bass, vocals; Dave
Moreno, guitars, vocals; Tony Spalla, drums;
Mario Colone, keyboard, vocals.

Material: The five-member ST8 of GRACE offer
a number of well-constructed rock tunes with
perhaps a more mature bent. The influence of
‘80s bands is felt keenly in many of this group’s
offerings. At times, outfits such as the Cars and
Queen can be heard distinctly, but not to the
suppression of the band’s own sound. The song
“Hypnotize” is catchy and at times reminiscent
of the Verve's “Bitter Sweet Symphony” (itself
based on a Rolling Stones song).

Musicianship: All of the members are well ac-
quainted with their instruments. Not being a
fledgling band, they've had time to craft solid
rock songs and refine their stage presence and
presentation. Lemoyne Alexander’s vocals lend
themselves well to the group's style of rock: a
sort of grown-up version of ‘80s rock. The band
plays tightly and it's clear that they've logged the
practice time needed to rise to the challenges of
playing live.

Performance: The band’s set was a short one,
featuring five original songs and a medley of ‘80s
classics. Standouts included “Runaway Train,”

Tyler Stenson
Hotel Cafe
Los Angeles, CA

Contact: Monique Roy, Regime Entertainment,
310-569-9401, mroy @ regimeentertainment.com
Web: www.tylerstenson.com

AMP Username: tylerstenson

The Players: Tyler Stenson, vocals,

acoustic guitar, piano, harmonica.

Material: Nashville by way of Portland singer-
songwriter Tyler Stenson describes his music
as “elegant folk,” and that's accurate. He's a
storyteller first and foremost, wrangling poetic
lyrics that highlight his continuing understanding
of the world around him both past and present.
His Western roots still provide a pervading
theme, as he comes to grips with his migration
east (“Leave Oregon”) and asks the folks he left
behind to support the changes he was compelled
to make in his life (“We Grow”). There are a few
times when the literate delivery of the message
feels a bit labored (Stenson cites Cormac Mc-
Carthy as an influence), but the message is
always sincere, and the Americana style of the
music is just right.

Musicianship: Stenson seamlessly moves from
guitar, to piano, to guitar and harmonica together.
He looks particularly at home on the guitar, as
one song calls for some dexterous fingerpicking,
another utilizes pickless strumming, and a later
tune has him intensely but tastefully bending
strings to punctuate the dramatic effect of the
lyrics. Vocally, Stenson's voice still has a modem
rock accent, but overall he's left any Daughtry-
esque leanings behind for a more graceful ap-
proach that reminds much more of folk royalty
like Taylor and Browne. Stenson also proves that
his harmonica is not a prop when he tears into

ST8 OF GRACE: An '80s sound whose ingredients make their set both familiar and unique.

“Hypnotize” and “15 Minutes.” Alexander's
guitars were played through several foot pedals,
a choice that served the music well. Overall,
the set was one of lower-tempo rock that rose
to a slow burn. “Runaway Train” began with
praminent keyboards and built steadily. not unlike
a train leaving the station. The set rounded the
bend with a medley that included Led Zeppelin's
“Moby Dick” and Rush’s “Tom Sawyer.” Show-
closer “15 minutes” was the hardest hitting
number of the set and was an intelligent choice
with which to tie up the show.

Summary: ST8 of GRACE bring lower-tempo
rock to an audience that may be weary of harder
hitting music. Like any band that's serious about
offering something worthy, this outfit add their
own sensibilities and come to the stage with
an act thafs both familiar and unique. Their
offerings are predominantly pop-rock, but not in
the pejorative sense that the term can sometimes
imply. Whatever the case, many of their songs
could fit well in a fitm soundtrack. Perhaps that's
their niche.

—Rob Putnam

Tyler Stenson: A modern day troubadour with encompassing dynamics and resonating lyrics.

songs like “Best Laid Plans” with some ferocious.
adept harp blowing.

Performance: Stenson’s touring experience has
obviously served him wel. Especially when it's
a one-man show, holding an audience largely
unfamiliar with you or your material is tough,
but Stenson did an admirable job. The use of
dynamics is critical in an acoustic setting, and
Stenson showed he's a master of contrasting
quiet, intimate verse whispers with gripping,
soaring choruses. His stage presence was witty
and conversational: he said he wrote one up-
tempo song because “i don’t have a ton of upbeat
songs in my repentoire, and the ones that are are
about death.” A pot dropped in the kitchen at
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the end of a slower tune, and Stenson praised
the timing of the “cymbal player” in the back. In
the middle of another song, he told us that “My
brother hates this next verse.”

Summary: The audience appeared to have
walked away from Stenson’s set having warmly
bought into the depth and classic feel of his
sincerely told story-songs. They also appreciated
his easy manner on stage, and the conviction
and boldness with which he plays and sings is
engaging as well. Not every single lyric resanates
on first listen, but the ones that do—lines like
“Can’t help thinking if you believe in God, why
can’t you believe in me?"—do in a big, big way.
—Dean Moore
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Annual Directory Of

A&R

Download This Directory From Qur Website: www.musicconnection.com/digital
Compiled By Julianna Young

Music Connection kicks off 2011 with a directory that
every ambitious musician craves—a completely
updated, expanded list of record labels and their talent-
scout personnel. With this unique hit-list, you have the
names, numbers and addresses of major and indie-label
talent-scouts right at your fingertips.

1-2-3-4 GO! RECORDS

419 40th St.

Qakland, CA 94609

E-mail: stevo @ 1234gorecords.com
Web: www.1234gorecords.com
Styles/Specialties: rock, punk

4AD RECORDS

17-19 Alma Road, London, S.W. 18, 1AA, UK
E-mail: 4AD@4AD.com

Web: www.4ad.com

Roster: The Nationat, Blonde Redhead,
Deerhunter, Efterklang, St. Vincent, Bon Iver,
The Big Pink, Camera Obscura.
Styles/Specialties: rock/indie

18TH & VINE RECORDS

20048 N.E. San Rafael St.

Portland, OR 97230

503-257-8480 Fax 503-257-9061

E-mail: info @ t8thandvinejazz.com

Web: www.18thandvinejazz.com
Styles/Specialties: jazz, bebop, soul-jazz

21st CENTURY STUDIO

Silver Lake, CA

323-661-3130

E-mail: bern21@ earthlink.net

Web: www.21stcenturystudio.com
Styles/Specialties: Excellent Original Music
- Rock, Folk, Ethnic, Acoustic Groups, Books
On Tape, Actor Voice Presentations

Burt Levine, A&R

A389 RECORDINGS

P.O. Box 12058

Baltimore, MD 21281

E-mail: dom @ a389records.com
Web: www.a389records.com
Styles/Specialties: hard rock, metal

AARON RECORDS

P.O. Box 428

Portland, TN 37148
615-325-3340

E-mail: aaronrecords @aol.com
Web: www.aaronrecords.com
Jim Case, A&R

ABET MUSIC

411 E. Huntington Dr., Ste. 107-372
Arcadia, CA 91006

626-303-4114 Fax 626-236-5591

E-mail: info@ abetmusic.com

Web: www.abetmusic.com
Styles/Specialties: electronica, acoustic,
ambient, chill, rock, alternative,

world and classical

ABSOLUTE RECORDS

P.O. Box 681853

Franklin, TN 37068

E-mail: info @ absoluterecords.com
Web: www.absoluterecords.com
Styles/Specialties: All styles

ACCIDENTAL MUZIK, INC

1312 N Ave 45, Los Angeles, CA 90041
323-316-4932 Fax: 323-257-2118
E-mail: accmuz@mac.com

Web: www.accidentalmuzik.com, www.
myspace.com/accidentalmuzik

Styles: Alternate, Latin, Rock, Acoustic
“Accepts unsolicited material

Adam Moseley, A&R

ACQUISITIONS/KOSMIC MUSIC

9100 Wilshire Blvd., Ste. 706 W.
Beverly Hills, CA 90212
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310-777-0222 Fax 310-777-0278

E-mail: info @kosmicmusic.com

Web: www.kosmicmusic.com
Styles/Specialties: New Age, Meditation

ACTIVATE ENTERTAINMENT

11054 Ventura Blvd., Ste. 333

Studio City CA 91604

818-505-0669

E-mail: jay@2activate.com
Styles/Specialties: urban, hip-hop, rock,
soundtracks

James Jackson, A&R

A-F RECORDS

P.O. Box 71266

Pittsburgh, PA 15213

E-mail: press @a-frecords.com
Web: www .a-frecords.com
Styles/Specialties: punk rock
Pat Thetic, A&R

Chris Head, A&R

Justin Sane, A&R

ALIAS RECORDS

838 E. High St. #290

Lexington, KY 40502

E-mail: accounts @ aliasrecords.com
Web: www.aliasrecords.com
Styles/Specialties: indie-rock, singer/
songwriters, electronica

Distribution: MORPHIUS, CAROT TOP
iTunes, IODA

*No unsolicited material

ALLIGATOR RECORDS

P.O. Box 60234

Chicago, IL 60660

773-973-7736 Fax 773-973-2088

E-mail: info@allig.com

Web: www.alligator.com

Styles/Specialties: blues, roots

“Unsolicited material accepted. Specializing in
blues and roots music. Maximum four songs
per demo, seven-month backup in replying.
Will not accept inquiries or phone calls
regarding the receipt or status of submissions
Bruce Iglauer, President

ALTERNATIVE TENTACLES

P.O. Box 419092

San Francisco, CA 94141

510-596-8981 Fax 510-596-8982

E-mail: jello @alternativetentacles.com

Web: www.alternativetentacles.com
Styles/Specialties: punk rock, spoken-word,
underground

*ONLY accept physical demos-audio CD, vinyl,
DVD, or cassette. No electronic demos or links
to websites.

Jello Biafra, A&R

ALULA RECORDS

20048 N.E. San Rafaei St.
Portland, OR 97230
503-257-8480 Fax 503-257-9061
E-mail: info@alula.com

Web: www.alula.com
Styles/Speciaities: World Music

A&M

2220 Colorado Ave., 5th FI.
Santa Monica, CA 90404
310-865-1000

E-mail: a.ferguson@umusic.com
Web: www.interscope.com

“No unsolicited materiat

Ron Fair, CEO/President

A8M/OCTONE RECORDS

113 University P!.

New York, NY 10003

646-845-1700

E-mail: info @amoctone.con:

Web: www.amoctone.com

Unsolicited material accepted. Please e-mail a
link to your web or

Myspace to demosubmisiont @gmail.ccm.
James Diener, CEO/President

AMATHUS MUSIC

P.O. Box 95

Hewlett, NY 11557

E-mail: amathusmusic@aot.com

Web: www.amathusmusic.com, wivw.
myspace.com/amathusmusic
Styles/Speciaities: DanceMusic/Electronis/
Pop

Chris Panaghi, A&R

AMERICAN EAGLE RECORDINGS

13001 Dieterle Ln.

St. Louis, MO 63127

888-521-8146 Fax 314-484-0628

E-mail: info@americaneaglerecordings.com
Web: www.americaneaglerecordings.com
Styles/Specialties: Country

AMERICAN LAUNDROMAT RECORDS
P.O. Box 85

Mystic, CT 06355

860-460-8903 Fax 860-245-3669

E-mail: americanlaundromat @ hotmail.com
Web: www.alr-music.com
Styles/Speciaities: indie Rock, Fribute
Compilations

*We do not accept unsobcrted materials
Joseph H. Spadaro, A&R

ANTI-

2798 Sunset Blvd.

Los Angeles, CA 90026
213-413-7353

E-mail: hilary @ epitaph.com
Web: www anti.com
Styles/Specialties: indie rcck
Brett Gurewitz, A&R

API RECORDS

P.O. Box 7041

Watchung, NJ 07069

E-mail: Apirecords @ verizon net

Web: www.apirecords.com
Styles/Specialties: Classical, Pop-Fock

APPLESEED RECORDINGS

P.O. Box 2593

West Chester, PA 19380
610-701-5755

E-mail: jim@appleseedmusic.com
Web: www.appleseedmusic.com
Styles/Specialties: AC

ARISTA RECORDS/RCA MUSIC GROUP
New York, NY
Larry Jackson, President of A&R

ASTRALWERKS

A + R Department

150 5th Avenue

New York, NY 10011

E-mail: feedback @ astralwerks.net, andy.
hsueh @astralwerks.com

Web: www astratwerks.com
Styles/Specialties: Electronic/Rock
*Unsokheited matenal accepted.

Andy Hsueh, A&R

ATLANTIC RECORDS

3400 W. Olive Ave., 3rd. FI.
Burbank, CA 91505
818-238-6811

E-mail: mike.caren @ atlanticrecords.com
Web: www atlanticrecords.com
*No unsolicited material

Mike Caren/Ex. VP A&R
Danny Wimmer/Sr. VP A&R
Molly Moore, A&R

Chris Morris, A&R

Shawn Barron, A&R

ATLANTIC RECORD GROUP
1290 Ave. of the Americas

New York, NY 10104

212-707-2000 Fax 212-405-5477

E-mail: julie.greenwald @ atlanticrecords.com
Web: www.atlanticrecords.com

“No unsolicited material

Julie Greenwald, Pres.

Craig Kallman, Co-CEQ

Andy Karp, Head of A&R

ATO RECORDS

44 Wall St.

New York, NY 10005

E-mail: info @ atorecords.com
Web: www.atorecords com
Dave Matthews, Founder
Bruce Flohr, A&R

AWARE

624 Davis St., 2nd Fi.

Evanston, IL 60201

847-424-2000

E-mail: steve @ awaremusic.com, awareinfo@
awaremusic.com

Web: www.awarerecords.com
Styles/Specialties: Rock

“No unsolicited material

Steve Smith, VP A&R

BA DA BING! RECORDS

181 Clermont Ave., Apt. 403

Brooklyn, NY 11205

E-mail: ben@badabingrecords.com

Web: www.badabingrecords.com
Styles/Speciaities: Really weird stuff that can
still make you cry

BAD BOY RECORDS

Bad Boy World Entertainment Group

1290 Ave. of the Americas

New York, NY 10104

Web: www badboyonline.com, myspace.com/
badboyonline

Sean Combs, CEO

Harve Pierre, President

Daniel Mitchell, A&R

BAR-NONE RECORDS

P.O. Box 1704

Hoboken, NJ 07030
201-770-9090 Fax 201-770-9920
E-mail: info@bar-none.com
Web: www.bar-none.com
Distribution: KOCH
Styles/Specialties: Indie Rcck
“Unsolicited material accepted
Glenn Morrow, Owner

BARSUK RECORDS

P.O. Box 22546

Seattle, WA 98122

Web: www.barsuk.com
Distribution: ADA/WEA
Styles/Specialties: Indie Rock
*No unsolicited material

BEGGARS GROUP

tAiso XL Recordings, Wiiija, Too Pure,
Mo’'Wax, Mantra, Beggars Banguet, 4AD}
625 Broadway, 12th FI.

Mew York, NY 10012

212-995-5882

E-mail: banquet@beggars.com

Web: www.beggarsgroupusa.com

Contact: Matt Harmon, President; Lisa
Gottheil, VP Publicity, & Bergitte Green
Director of film & tv licensing.
Styles/Specialties: indie-rock, pop, electronic
and many more

Roster: Badly Drawn Boy, Tindersticks,
Mojave 3, the National, Electretane, Peaches,
Natacha Atlas and more

Distribution: ADA

BfELER BROS. RECORDS
Pompano Beach, FL
954-979-4781 Fax 954-979-9709
E-mail: info@bielerbros.com
Web: www.bielerbros.com
Accepts unsolicited material
Styles/Specialties: Hard Rock
Jason Bieler, A&R

Aaron Bieler, A&R

BIG DEAL RECORDS
4658 Wortser Ave.
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Sherman Oaks, CA 91423
818-789-4483

E-mail: info @bigdealrecords.com
Web: www.bigdealrecords.com, www.
myspace.com/bdrecords
Styles/Specialties: rock, pop, AC
Distribution: Ryko

*No unsolicited material

Henry Marx, A&R

BIG NOISE

11 S. Angell St., Ste. 336

Providence, Rl 02906

401-274-4770

E-mail: al@bignoisenow.com

Web: www.bignoisenow.com
Styles/Specialties: Artists have inciuded
Christina Aguilera, Katharine McPhee, Jim
Brickman, Paul Doucette (Matchbox 20), Little
Anthony & the Imperials, Bela Fleck, Patti
Rothberg

*Currently accepting demo submissions.
Please call or e-mail first.

Al Gomes, A&R

BLACKHEART RECORDS

636 Broadway

New York, NY 10012

212-353-9600 Fax 212-353-8300
E-mail: blackheart@blackheart.com
Web: www.blackheart.com
Styles/Specialties: all styles
*Unsolicited material accepted, attn: A&R
Dept.

BLIND PIG RECORDS

P.O. Box 2344

San Francisco, CA 94126
415-550-6484 Fax 415-550-6485
E-mail: info @blindpigrecords.com
Web: www.blindpigrecords.com
Styles/Specialties: blues

Ed Chmelewski, A&R

BLOODSHOT RECORDS

3039 W. Irving Park Rd.

Chicago, IL 60618

773-604-5300 Fax 773-604-5019

E-mail: bshq@bloodshotrecords.com

Web: www.bloodshotrecords.com
Styles/Specialties: punk, country, soul, pop,
bluegrass, blues and rock

BLUE LADY RECORDS

5042 Wilshire Bivd., Ste. 537

Los Angeles, CA 90036

323-937-9066

E-mall: bmorrblues@aol.com
Styles/Specialties: blues, jazz

Roster: Barbara Morrison, Thurman Green,
Buster Cooper, Al McKibbon, Phil Wright
Tommy Gryce

Barbara Morrison, A&R

BNA RECORDS

1400 18th Ave. S.

Nashville, TN 37212
615-301-4300 Fax 615-301-4347
E-mail: jim.catino@sonybmg.com
Web: www.bnarecords.com

*No unsolicited material

Jim Catino, Sr. Dir. of A&R

BOMP/ALIVE NATURALSOUND RECORDS
P.O. 7112

Burbank, CA 91510

E-mail: bomp-label@bomprecords.com

Web: www.bomp.com, www.alivenergy.com
Roster: the Black Keys, Two Gallants, Buffalo
Killers, Brian Jonestown Massacre and more
Distribution: Lumberjack Mordam Music Grp.
*Unsolicited material accepted. Do not contact
us, we will contact you if we dig what we hear!
Patrick Boissel, A&R

BOOSWEET RECORDS

P.O. Box 45256

Los Angeles, CA 90045

310-613-3535 Fax 909-877-9199

E-mail: pierre@boosweet.com

Web: www.boosweet.com

Contact: Pierre Neilly

Styles/Specialties: jazz, jazz fusion, smooth
jazz, R&B, pop, reggae, hip-hop, rap, rock,
metal, guitar instrumental, alternative
Roster: Miguel Mega, Kiko Loureiro, Vernon
Neilly, Alex Martinho

BURNSIDE RECORDS

20048 N.E. San Rafael St.

Portland, OR 97203

503-257-8480 Fax 503-257-9061

E-mail: info @burnsiderecords.com

Web: www.burnsiderecords.com
Styles/Specialties: Blues, Americana, Folk
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CAPITOL MUSIC GROUP

1750 N. Vine St.

Hollywood, CA 90028

323-462 6252

Web: www.capitolrecords.com

“No unsolicited material

Darius Jones, VP A&R

Marc Nathan, Sr. Dir. A&R Research

CAPITOL MUSIC GROUP - NEW YORK
150 5th Ave., 3rd FI.

New York, NY 10011

212-786-8200

Web: www.capitolrecords.com

*No unsolicited materiai

CAPITOL RECORDS NASHVILLE
3322 W. End Ave., 11th FI.

Nashville, TN 37203

615-269-2000

Web: www.capitolrecords.com

* Submission line: 615-269-2075
Autumn House, Sr. Dir. A&R
Metlissa Fuller, Coordinator of A&R

CASTLE RECORDS

A Division of Tower Music Group (TM)
30 Music Sq. W., Ste. 103

Nashville TN 37203

615-401-7110 Fax 615-401-7119

E-mall: castlerecords @castlerecords.com
Web: www.castlerecords.com
Styles/Specialties: Country

Dave Sullivan, A&R

CENTURY MEDIA

2323 W. El Segundo Bivd.
Hawthorne, CA 90250
323-418-1400 Fax 323-418-0118
E-mail: mail@centurymedia.com
Web: www.centurymedia.com
“Unsolicited material accepted,
see web for details.

CEXTON RECORDS

P.O. Box 80187

Rancho Santa Margarita, CA 92688
949-766-1384

Offices in CA and NYC

E-mail: johncexton@aol.com

Web: www.cexton.com, www.johnanello.com
Styles/Specialties: jazz, big band, swing and
Italian-American artists

Distribution: Indie, point of purchase, Internet,
specialty stores

John Anello, Jr., A&R

CHASE MUSIC GROUP

P.O. Box 11178

Glendale, CA 91226

818-507-4240 Fax 818-241-9778

E-mail: cmgrec@earthlink.net

Contact: Bill Stilfield

Styles/Specialties: jazz

Distribution: City Hall Records, Rockbottom
Distributing

*No unsolicited material

CLEOPATRA RECORDS

11041 Santa Monica Blvd., PMB 703

Los Angeles, CA 90025

310-477-4000 Fax 310-312-5653

Web: www.cleopatrarecords.com
Styles/Specialties: gothic, rock, metal, rap,
R&B, dance, classics, soundracks

Mindy Mitchell, A&R

CLICKPOP RECORDS

P.O. Box 5765

Bellingham, WA 98227

E-mail: dave@clickpoprecords.com

Web: www.clickpoprecords.com
Styles/Specialties: Folk, Metal, Pop, Punk,
Electronic, Ambient, Noise, and more.
Dave Richards, A&R

CMH RECORDS

P.O. Box 39439

Los Angeles, CA 80039-0439
323-663-8073 Fax 323-669-1470
E-mail: info@cmhrecords.com

Web: www.cmhrecords.com
Styles/Specialties: country, bluegrass,
electric, children’s, Christmas

COAST RECORDS

26239 Senator Ave.

Harbor City, CA 90701

310-325-2800 Fax 310-427-7333
E-mail: staff @logginspromotion.com
Web: www.logginspromotion.com; www.
myspace.com/paulloggins
Styles/Speciaities: all styles

Paul Loggins, A&R
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COLUMBIA RECORDS - LOS ANGELES
2100 Colorado Ave.

Santa Monica, CA 90404

310-449-2100 Fax 310-449-2071

E-mail: jay.landers @ sonybmg.com

Web: www.columbiarecords.com

*No unsolicited material

Jay Landers, A&R Consultant

COLUMBIA RECORDS - NEW YORK
550 Madison Ave., 24th FI.

New York, NY 10022

E-mail: john.doelp@sonybmg.com
Web: www.columbiarecords.com

*No unsolicited material

John Doelp, Sr. V.P., A&R Operation

COLUMBIA NASHVILLE

1400 18th Ave. S.

Nashville, TN 37212

615-301-4300

E-mail: renee.bell@sonybmg.com
Web: www.hearsomethingcountry.com
*No unsolicited material

Renee Bell, SVP A&R

COMPASS RECORDS

916 19th Ave. S.

Nashville, TN 37212

615-320-7672 Fax 615-320-7378
E-mail: info@compassrecords.com
Web: www.compassrecords.com
Styles/Specialties: celtic, roots
Gary West, A&R

CONCORD RECORDS

100 N. Crescent Dr.

Beverly Hills, CA 90210
310-385-4455

E-mail: info@concordrecords.com
Web: www.concordmusicgroup.com
John Burk, Executive VP, A&R
Nick Phillips, Vice President,
Jazz & Catalog A&R

Chris Dunn, Senior Director, A&R
Joe McEwen, Vice President, A&R

CORNERSTONE R.A.S.

27134B Paseo Espada, Ste. 222

San Juan Capistrano, CA 92675
949-443-3700 Fax 949-443-3701

E-mail: info@cornerstoneras.com

Web: www.cornerstoneras.com

Contact: Zach Fischel, Matt Sweet

Roster: Sublime Tribute, the Beautiful Girls,
Mishka, the Ziggens, Slightly Stoopid, Pepper,
the Shape Shifters, AWOL-One, 2MEX & Life
Rexall are $martyr, Monsieur Leroc, Bargain
Music, Bert Susanka, Mystic Roots Band

CRANK! A RECORD COMPANY

1223 Wilshire Bivd., Ste. 823

Santa Monica, CA 90403

E-mail: fan@crankthis.com

Web: www.crankthis.com
Styles/Specialties: “Melodic-indie
hard-pop-rock.”

Distribution: Nail

*Unsolicited material accepted via mail only,
send to address above, attn: new rock. Please
include contact info (e-mail/phone}

Jeff Matlow, A&R

CURB RECORDS

48 Music Square E.

Nashville, TN 37203
615-321-5080 Fax 615-327-1964
E-mail: jozier@curb.com

Web: www.curb.com

*No unsolicited material

John Ozier, A&R

DANGERBIRD RECORDS

3801 Sunset Blvd.

Los Angeles, CA 90026

323-665-1144

E-mail: info @dangerbirdrecords.com

Web: www.dangerbirdrecords.com/

Roster: Silversun Pickups, Sea Wolf, The
Dears, Eric Avery, Darker My Love, the One
AM Radio, Eulogies, Division Day, Bad Veins,
Dapptled Cities

A&R: Jeff Castelaz / Peter Walker

DECAYDANCE MUSIC
Tampa, FL 33601

E-mail: info@decaydance.com
Web: www.decaydance.com

DEEP ELM RECORDS

210 N. Church St., Ste. 2502

Charlotte, NC 28202

E-mail: info@deepelm.com

Web: www.deepelm.com
Styles/Specialties: Indie Rock, Emo,
Emotronic, Punk, Pop, Atmosperic, Slowcore,

www.musicconnection.com/digital

Alt-Country, Instrumental
John Szuch, A&R

DEEP SOUTH RECORDS

P.0O. Box 17737

Raleigh, NC 27619

E-mail: info@ deepsouthentertainment.com
Web: www.deepsouthentertainment.com
Styles/Specialties: Rock

DELICIOUS VINYL RECORDS
6607 Sunset Blvd.

Los Angeles, CA 90028
323-465-2700 Fax 323-465-8926
Web: www.deliciousvinyl.com
*No unsolicited material

Michael Ross, A&R/Owner
Rick Ross, A&R/Curator

DELMARK RECORDS

4121 N. Rockwell

Chicago, IL 60618

773-539-5001 Fax 773-539-5004
E-mail: delmark@delmark.com
Web: www.delmark.com
Styles/Specialties: Blues and Jazz
Bob Koester, Sr., A&R

Steve Wagner, A&R

DISCHORD RECORDS

3819 Beecher St. N.w.
Washington, DC 20007
703-351-7507

E-mail: dischord @dischord.com
Styles/Specialties: punk rock

D'MAR ENTERTAINMENT, INC.
7723 Tylers Place Blvd., Ste. 275
West Chester, OH 45069
513-617-2392

E-mail: dmarentertainment@fuse.net
Web: www.dmarentertainment.com
Styles/Specialities: smooth jazz,
R&B, gospel

*Accepts unsolicited material

Sheila A. Jordan, A&R

DOMO RECORDS

11340 W. Olympic Bivd., Ste. 270

Los Angeles, 90064

310-966-4414 Fax 310-966-4420

E-mail: dino@domo.com

Web: www.domo.com

Styles/Specialties: new age, world music,
rock, soundtrack, ambient, electronic

Dino Malito, A&R

DRAG CITY RECORDS

P. O. Box 476867

Chicago, IL 60647

312-455-1015

E-mail: press@dragcity.com

Web: www.drageity.com
Styles/Specialties: rock, hard rock,
experiemental

DUAL TONE RECORDS

1614 17th Ave. S.

Nashville, TN 37212
615-320-0620 Fax 615-320-0692
E-mail: info@dualtone.com
Web: www.duaitone.com
Styles/Specialties: country, rock

DWELL RECORDS

P.O. Box 39439

Los Angeles, CA 90039
323-663-8098 Fax 323-669-1470
E-mail: info@dwellrecords.com
Web: www.dwellrecords.com
Styles/Specialties: metal
Distribution: Indies

“Unsolicited material accepted

E1 MUSIC GROUP
Web: www kochrecords.com

EARTH MUSIC PRODUCTIONS, LLC
P.O. Box 72

Litchfield, CT 06759

860-567 8796

E-mail: info@livingmusic.com

Web: www.livingmusic.com
Styles/Specialties: new age

ELECTRIC MONKEY RECORDS

9021 Melrose Ave., Ste. 309

Los Angeles, CA 90069

Web: www.electricmonkey.com
Distribution: Select-O-Hits and EMR Distro
Styles/Speciaities: Bossa Nova, Afro-beat,
soul

EMBRYO RECORDS
14 Sunset Way
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Previous Clients

Tom Waits / Silversun Pickups / The Dandy Warhols / The Bird and the Bee /The
Replacements / The Pogues / Ryan Bingham / Mottirhead / Greg Laswell /
Brian Wilson / Bright Eyes / Frank Black / Red Hot Chili Peppers / Aithorme
Toxic Event / 0K Go / R.E.M. / Social Distortion / Flogging Molly / Atreyu / Elvis
Petkins / Grouch & EN / lggy Pop / The Henry Clay People / Mellowdrone /
Bouncing Souls / Jesse Malin / Living Legends / Norah Jones / Jim Bianco
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Henderson, NV 89014
702-697-5351 Fax 702-697-5341
E-mail: Tom@vegasdisc.com
Web: www.embryorecords.com

Styles/Speciaities: rock, alternative, metal.

Tom Parham, A&R

EMI CHRISTIAN MUSIC GROUP
P.O. BOX 5084

Brentwood, TN 37024
615-371-4300

E-mail: bodonnell @ emicmg.com
Web: www.emicmg.com

*No unsolicited material

Peter York, President

8rad O'Donnell, A&R

EMI MUSIC GROUP

150 5th Ave., 8th FI.

New York, NY 10011
212-786-8000 Fax 212-245-4115
Web: www.emigroup.com

“No unsolicited material

EMPEROR JONES RECORDS
P.O. Box 4730

Austin, TX 78765

E-mail: brutus @ emperorjones.com
Web: www.emperorjones.com
Styles/Specialties: folk, indie, alt

EPIC RECORDS

2100 Colorado Ave.

Santa Monica, CA 80404
Web: www.epicrecords.com
*No unsolicited material

EPIC RECORDS GROUP

550 Madison Ave.

New York, NY 10022

212-833-8000

E-mail: farra.mathews @sonybmg.com
Web: www.epicrecords.com

“No unsolicited material

Farra Mathews, VP A&R

Pete Giberga, Sr. Dir. A&R

Scott Graves, Sr. Dir. A&R

EPITAPH
2798 Sunset Bivd.

Download This Director

rom Our Website

Los Angeles, CA 90026

213-413-7353 Fax 213-413-9678

E-mail: brett@epitaph.com, faq@ epitaph.com
Web: www .epitaph.com

“Accepts unsolicited material

Brett Gurewitz, Owner

Sue Lucarelli, Assistant

Andy Kaulkin, President, ANTI

Dave Hausen, General Mgr., Epitaph
Hector Martinez, Film & TV

FANTASY RECORDS

100 N. Crescent Dr., Ste. 275

Beverly Hills, CA 90210

310-385-4455 Fax 310-385-4466
E-mall: rsaslow @concordrecords.com
Web: www.concordmusicgroup.com
“No unsolicited material

Rob Saslow, VP of A&R Development

FAR NORTH RECORDS
3128 Chinook Dr.
Fairbanks, AK 99709
Web: farorthrecords.com
Styles/Specialties: All

FAT POSSUM RECORDS

P.O. Box 1923

Oxford, MS 38655

E-mail: steven@fatpossum.com
Web: www fatpossum.com
Styles/Specialties: indie
Steven Bevilgna, A&R

FAT WRECK CHORDS

P.O. Box 193690

San Francisco, CA 94119
E-mail: mailbag @ fatwreck.com
Web: www fatwreck.com
Styles/Specialties: punk
‘Send demos to:

Asian Man Records ATTN: Mike
PO Box 35585

Monte Soreno, CA 95030

FAVORED NATIONS RECORDS
Hollywood, CA 90078

562-989-8707

Web: www.favorednations.com
Styles/Specialties: all styles welcome

TAPE BAKING « Tare TRANSFERS To DiGITAL

(818) 222 4600

www.cupsnstrings.com

ExXCELLENCE IN SOUND TRANSFERS
FroM ALL MAGNETIC TAPE FORMATS
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FERVOR RECORDS

1810 W. Northern Ave., Ste. A-9

Box 186

Phoenix, AZ 85021

602-595-3582 Fax 602-595-3530
E-mail: jeff_freundlich@yahoo.com
Web: www fervor-records.com
Styles/Specialties: vintage, new indie
Jeff Freundlich, President

FIVE K ENTERTAINMENT
9461 Charleville Bivd. #383
Beverly Hills, CA 90212

Web: www.fivekent.com
“Unsolicited Material Welcome
Victor Murgatroyd, A&R

FLOYD ENTERTAINMENT

Floyd Records

1621 W. 25th St,, Ste. 115

San Pedro, CA 90732

E-mail: floyd @ floydrecordsinc.com
Web: www.floydrecordsinc.com
Style/Specialties: Country, Pop, Rock
Floyd Bocox, CEO & President

FONOVISA

8200 NW 52nd Terr., 2nd FI.

Miami, FL 33166

Web: www.universalmusica.com/fonovisa
*Accepts unsolicited material

Carlos Maharbiz, A&R

FOODCHAIN RECORDS

6464 Sunset Bivd., Ste. 920

Hollywood, CA 90028

323-957-7900 Fax 323-957-7911

E-mail: info@foodchainrecords.com

Web: www.foodchainrecords.com

Roster: Supagroup, Minibar, Coyote Shivers,
Betty Blowtorch, Dear John Letters, and more
Style/Specialties: hard rock, punk

FRONTIER RECORDS

P.O. Box 22

Sun Valley, CA 91353
818-759-8279

E-mail: info@frontierrecords.com
Web: www frontierrecords.com

www.musicconnection.com/digital

Styles/Specialties: hardcore punk, OC punk,
punk-pop, alternative rock
*No unsolicited material.

GEARHEAD RECORDS

P.O. Box 1386

Woodland, CA 95776-1386

530-662-7877 Fax 530-662-7977

E-mail: info @gearheadrecords.com

Web: www.gearheadrecords.com
Styles/Specialties: rock n' roll, outlaw country,
punk, garage, rockabilly and sleaze metal. We
accept unsolicited material, but please don't
call or write us!

Michelle Haunold, A&R

GEFFEN
See UMG

GLOBAL CREATIVE GROUP

(Also Blossom Recordings, and
www.vjworld.com)

11664 National Blvd., P.M.B. 361
Los Angeles, CA 90064
310-837-5011 Fax 310-837-5010
E-maii: info@ globalcreativegroup.com
Web: www.gcgmusic.com
Styles/Specialties: pop, rock, world
Distribution: Redeye

lan Faith, CEO

GOGIRLSMUSIC.COM

P.O. Box 16940

Sugar Land, TX 77496

E-mail: info @ gogifismusic.com

Web: www.gogirlsmusic.com
Styles/Specialties: all genres

“The oldest and largest online community of
indie women in music.

Madalyn Skiar, A&R

GO-KUSTOM REKORDS

P.O. Box 77750

Seattie, WA 98177

E-mail: sebasstian @ go-kustom.com
Web: www.go-kustom.com
Styles/Specialties: Surf, Psychobilly, Hot
Rod, Lo-Fi, Post-Punk, Electronica

D.A. Sebasstian (e-mail first), A&R

25 4TH STREET RECORDING &

T0p i0 list of ys studios
under $106 an hoyr

rming Songwriter Magazine

Perfo

gpecial LOW lndie Rates!

b

22 Bands Signed!
ire about free lodging
in our lounge loft!

Inqu

Incubus

No Doubt

Fiona Apple

Jack’'s Mannequin
Something Corporate
Hoobastank
William Tell

Nelly Furtado
Julian Hough
Chris Robinson
Sean Paul

The Rocket Summer
Rodrigo Y Gabriela
Weird Al Yankovich
Tommy Lee

Horse The Band
CKY

Kasabian

Spinal Tap

Beach Boys

Macy Gray

Brian Ferry

Flea

Elliot Minor

Mick Fleetwood

Ph: 310 395 9114 Live

4thStreetRecording.com
1211 4th St Santa Monica CA 90401

Stuart Copeland
Mike Watt
Mad Juana
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GREEN LINNET

916 19th Ave. S.

Nashville, TN 37212

615-320-7672 Fax 615-320-7378
E-mail: info @greenlinnet.com

Web: www.greenlinnet.com
Styles/Specialties: celtic, world music
Gary West, A&R

HACIENDA RECORDS

1236 S. Staple

Corpus Christi, TX 78404

E-mail: annie.garcia @ haciendarecords.com
Web: www.haciendarecords.com
Styles/Specialties: Mexicana, Ranchito,
gospel

HEADLINER RECORDS

475 Indigo Springs St.

Henderson, NV 89014

E-mail: georgetobinmusic @aol.com

Web: www.headlinerrecords.com
Styles/Specialties: pop, pop alternative, R&B
always looking for new opportunities and great
singers and writers.

*Unsolicited material welcome.

George Tobin, owner

Additional location:

102 N.E. 2nd St.
Boca Raton, FL 33432

HOLLYWOOD RECORDS - LOS ANGELES
500 S. Buena Vista St., Old Team Bldg.
Burbank, CA 91521

818-560-7084 Fax 818-841-5140
E-mail: geoffrey.weiss @disney.com
Web: www.hollywoodrecords.com

*No unsolicited material, No MP3s
Jason Jordan, VP A&R

Geoffrey Weiss, Sr. VP A&R

Jon Lind, Sr. VP A&R

Matt Harris, Mgr. A&R

HOLLYWOOD RECORDS - NEW YORK
825 8th Ave., 30th FI.

New York, NY 10019

718-832-0868 Fax 718-832-0869

Web: www.hollywoodrecords.com

*No unsolicited material, No MP3s.

d This Directory From Our Website

HOLOGRAPHIC RECORDS

700 W. Pete Rose Way

Lotby B, 3rd FI,, Ste. 390 PMB 18
Cincinnati, OH 45203

E-mail: info @ holographicrecords.com
Web: www.holographicrecords.com
Styles/Specialties: Fusion, Jazz
Richard Waring, A&R

HOMESLICE MUSIC

5060 SW Philomath Blvd. #301
Corvallis, OR 9733

541-760-3009 Fax 541-230-1545
E-mail: tony @ debraarlyn.com

Web: www.debraarlyn.com
Styles/Specialties: pop, R&B, singer-
songwriter

HYDRAHEAD RECORDS

P.O. Box 291430

Los Angeles, CA 90029

E-mail: info@hydrahead.com

Web: www.hydrahead.com/v3
Styles/Specialties: hard rock, metal,
Experimental

IAMSOUND RECORDS

183 N. Martel Ave., Ste. 270

Los Angeles, CA 90036

E-mail: info @iamsoundrecords.com

Web: www.iamsoundrecords.com

Roster: Nico Vega, Telepathe, Florence and
the Machine

Styles/Specialties: indie rock, electro

ICEHOUSE RECORDS

Memphis, TN 38133

800-346-0723

E-mail: jwphillips @ selectohits.com
Web: www.icehouserecords.com
Styles/Specialties: roots, jazz, blues

IMMORTAL

10585 Santa Monica Bivd., Ste. 120
Los Angeles, CA 90025
310-481-1800 Fax 310-474-6688
E-mail: info @immortalent.com
Web: www.immortalrecords.com
*Unsolicited material accepted
Happy Walters, President

Jason Markey, A&R

Slikd?

INDIESPACE RECORDINGS

P.O. Box 5458

Santa Monica, CA 90409

310-399-4349 Fax 310-396-5489

E-mail: genie @indiespace.com

Web: www.indiespace.com
Styles/Specialties: all styles

Distribution: hard copy and internet
*Unsolicited material accepted for licensing
and music supervision.

INO RECORDS

210 Jamestown Pkwy., Ste. 100
Brentwood, TN 37027

E-mail: info @inorecords.com
Web: www.inorecords.com
Styles/Specialties: Christian

INTERSCOPE-GEFFEN-A&M-UMG
2220 Colorado Ave., 5th Fl.

Santa Monica, CA 90404
310-865-1000 Fax 310-865-7908
E-mail: ben.gordon @ umusic.com
Web: www.interscoperecords.com
“No unsolicited material

Ben Gordon, A&R

Luke Wood, A&R

Wendy Higgs, A&R

Jeff Sosnow, A&R

INVISIBLE RECORDS

P.O. Box 16008

Chicago IL 60616

773-523-8316

E-mail: info@invisiblerecords.com
Web: www.invisiblerecords.com
Styles/Specialties: goth, metal, rock

IPECAC RECORDINGS

E-mail: info@ipecac.com

Web: www.ipecac.com

Distribution: Fontana

Roster: Fantomas, Melvins, Northern State,
Dalek, Skeleton Key, Peeping Tom, Dub Trio
A&R Contact: Greg Werckman

IRONWORKS MUSIC
Los Angeles, CA
E-mail: info @ironworksmusic.com

www.musicconnection.com/d

Web: www.ironworksmusic.com
Styles/Specialties: a full facility entertainment
company

A&R Contact: Jude Cole

ISLAND DEF JAM MUSIC GROUP
LOS ANGELES - UMG

2220 Colorado Ave., 5th FI.

Santa Monica, CA 90404

Web: www.islandrecords.com

*No unsalicited material

Max Gousse, Senior VP of A&R
Paul Pontius, Sr. VP A&R

ISLAND DEF JAM MUSIC GROUP
NEW YORK - UMG

825 8th Ave., 28th FI.

New York, NY 10019
212-333-8000 Fax 212-603-7654
E-mail: karen.kwak@umusic.com
Web: www.islanddetjam.com

*No unsolicited material

Steve Bartels, President

Karen Kwak, Sr. VP of A&R

JAGGO RECORDS

10061 Riverside Dr., Ste. 718

Toluca Lake, CA 91602

323-850-1819

E-mail: jaggo @jaggo.com

Web: www.jaggo.com

Styles/Specialties: pop, rock, jazz, R&B, hip-
hop, soul, World music

*Unsolicited materiat accepted

JAZZ & CLASSICS EMI RECORDS

Blue Note, Narada Jazz, Metro Blue

150 5th Ave. 6th Fl.

New York, NY 10011

Web: www.bluenote.com, www.angelrecords.
com, www.manhattanrecords.com

Bruce Lundvall, President/CEQ, Blue Note
Eli Wolf, VP A&R Blue Note

Lorne Behrman, Mgr. A&R

Keith Karwelies, Mgr. A&R Adm.

JAZZ LINK ENTERPRISES

3721 Columbia Dr.

Longmont, CO 80503

303-776-1764

E-mail: info @jazzlinkenterprises.com

BECRAS

RAS - The Conseryatory of
Recording Arts & Sciences

Be creative, have the skills, and be exs d
to the multitude of career opportunities
in recording, live sound, and gaming.

Be certified in the critical technologies

) | | and protocols of audio production.
Music and sound are with us every minute of

Explore and master important classic
technologies such as multi-track tade,
tube signal processing and microphenes.

gvery day, at the airport, the mall, everywhere.

We're moved by music in our cars and on ,
11 months of total hands-on immersion...

stage. We're absorbed into other worlds by the without a mountain of debt.

Jeremy is CRAS

“CRAS’s reputation is spotless and the
facilities are amazing. A real professional
atmosphere. The CRAS studios and facilities
areapen to students like me, 24/7.

sounds jn Meq, games and movies. Where 280 hours of working studio internship.

Be thoroughly prepared to enter
the world of audio production, cer'ified
and confident in your skills.

Wanna BE CRAS? Contact us to learn
how you can become skilled iri: studio
recording, live sound engineering,
production/post production for film
and television, and video game sound.

does all this music and sound come from?
Who makes it?'CRAS PEOPLE MAKE IT!

% ARTS & SCIENCES

1.888.887.7970 | CRAS.edu




Web: www.jazzlinkenterprises.com
Styles/Specialties: Jazz
Jude Hibler, A&R

J CURVE RECORDS

P.O. Box 43209

Cincinnati, OH 45243

513-272-8004

E-mall: jeurverecords @ hotmail.com
Web: www.jcurverecords.com
Styles/Specialties: jazz, latin, blues

JIVE

Zomba Label Group

550 Madison Ave., 13th FI.

New York, NY 10022
212-833-5243

E-mail: peter.thea@sonybmg.com
Web: www jiverecords.com

*No unsolicited material

Jeff Fenster, Sr. VP A&R

Wayne Williams, SR VP A&R
Memphitz Wright, VP A&R
Nancy Roof, Sr. Dir. A&R Admin

J RECORDS

745 5th Ave., 6th FI.

New York, NY 10151

646-840-5600

E-mail: peter.edge @ sonybmg.com
Web: www jrecords.com

"No unsolicited material

Peter Edge, President

Rani Hancock, VP of A&R Admin.
Peter Thea, Exec. VP

Wayne Wiiliams, VP of A&R - Urban
Tol Green, Director of A&R

Julius ‘Just Be' Garcia, A&R Manager

JONKEY ENTERPRISES

663 W. California Ave.

Glendale, CA 91203
818-247-6219 Fax 818-241-1333
E-mail: chuck@jonkey.com
Web: www.jonkey.com

Styles/Specialties: environmental, world,

traditional, ethnic
Distribution: Indies
Chuck Jonkey, A&R

Download This Directory From Our Website

K RECORDS

P.O. Box 7154

Olympia, WA 98507

360-786-1594 Fax 360-786-5024
E-mail: info@ipecac.com

Web: www.krecs.com

Roster: Kimya Dawson, the Curious Mystery,
the Blackouts

Mariella Luz, General Manager/A&R
Kelly McClure, Publicist

Calvin Johnson, Owner

KALIMBA MUSIC

12300 Wilshire Blvd., Ste. 300

Los Angeles, CA 90025

310-207-3820 Fax 310-207-3819

E-mail: admin@kalimbaentertainment.com
wﬂb: www . kalimbaentertainment.com
Styles/Specialties: adult contemporary jazz,
smooth jazz, R&B

Distribution: RED

*No Unsolicited Materials

KEMADO RECORDS

601 W.26th St., Ste. 1175

NY, NY 10001

E-mall: info@kemado.com

Web: www.kemado.com
Styles/Specialties: hard rock, metal

KILL ROCK STARS

120 N.E. State Ave., P.M.B. 418
Olympia, WA 98501

E-mail: krs @ killrockstars.com
Web: www.killrockstars.com
Styles/Specialties: punk, indie

KOCH/E1 ENTERTAINMENT

740 Broadway, 7th FI.

New York, NY 10003

212-353-8800 Fax 212-228-0660
E-mail: cliff.cultreri@kochent.com
Web: www.kochentertainment.com
*Unsolicited material accepted

Alan Grunblatt, Ex. VP of A&R/GM
Cliff Cultreri, Sr. VP of A&R

Dave Wilkes, VP of A&R

K MATEDOR
Lawrence, GA 30046

Universal Mastering Studios

UNIVERSAL

-

L L

Seamless Studios

World Class Mastering

All Formats ® Analog & Digital
$99 - Internet Mastering

Clients Include:

Red Hot Chili Peppers » Ashlee Simpson

Will.l.Am * Celine Dion » Kanye West » Stevie Wonder

B.B. King = Chris

Botti » Flo Rida We

zer * Lil Wayne

Rakim = Neil Diamond Aerosmith » The Racanteurs

Contact Nick Dofflemyer

universalmastering.com
NYC (212) 331-2980 Los Angeles, CA (818) 286-6233.
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E-mail: kmatedor@aol.com
Web: www.kmatedor.com

LA PANTERA RECORDS

P.O. Box 92751

Pasadena, CA 91109-2751
626-797-2429

E-mail: spruilhous @aol.com
Web: www.spruillhousemusic.com
Styles/Specialties: ali styles

*No unsolicited material

LITTLE DOG RECORDS

2219 W. Olive Ave., PMB 150

Burbank, CA 91506

818-557-1595

Web: www littledogrecords.com
Styles/Specialties: Americana, roots rock,
singer-songwriter, country

Roster: Curt Kirkwood, Moot Davis, Pete
Anderson, Chris Jones, the Blazers, Adam
Hood

LITTLE FISH RECORDS

P.O. Box 19164

Cleveland, OH 44119

216-481-1634

E-mail: info@fittlefishrecords.com

Web: www littlefishrecords.com
Styles/Specialties: Roots Reggae, Jam Band,
Smooth Jazz, Pop

Benjamin Boyle, A&R

LOCO ENTERTAINMENT

1621 W. 25th St., Ste 115

San Pedro, CA 90732
310-548-8500, Fax 310-548-6042
Contacts: Floyd Bocox, President
E-mail: Floyd @locoentertainment.com
Web: www.locoentertainment.com
Roster: Jayo Felony
Style/Specialties: Hip Hop Rap
A&R Contact: Loco Entertainment
www.myspace.com/floydbocox.com
www.facebook.com/floydbocox.com
www.twitter.com/floydbocox.com

LOST HIGHWAY RECORDS
See UMG Nashville
401 Commerce St., Ste. 1100

www.musicconnection.com/digital

Nashville, TN 37219

615-524-7500

E-mail: kim.buie @umusic.com
Web: www.losthighwayrecords.com
*No unsolicited material accepted
Kim Buie, VP of A&R

LOVECAT MUSIC

142 West End Ave. Ste. 23w

New York, NY 10023

212-873-1046

E-mail: lovecatmusic@gmail.com

Web: www.|lovecatmusic.com
Styles/Specialties: rock, pop, R&B, Latin,
world, dance, jazz

Ariel Isabel, A&R

LOVEPUMP UNITED RECORDS

P.0. BOX 1182

New York, NY 10159

E-mail: info@lovepumpunited.com
Web: www.lpurecords.com/v1/index.php
Roster: Glitter Pals, Genghis Tron
Distribution: Secretly Canadian Distro
Styles/Specialties: indie, electro

LUAKA BOP

195 Chrystie, Ste. 901F

New York, NY 10002

212-624-1469

E-mail: iwasthinking @luakabop.com
Web: www.|luakabop.com
Styles/Specialties: pop, world

“No unsolicited materials.

MAGNA CARTA RECORDS

A-1 Country Club Road

East Rochester, NY 14445
585-381-5224 Fax 585-381-0658
E-mail: magcart@aol.com

Web: www.magnacarta.net
Styles/Specialties: progressive metal
"No unsolicited material

Peter Morticelli, A&R

MALACO RECORDS

3023 W. Northside Dr.

Jackson, MS 39286
601-982-4522 Fax 601-982-2944
E-mail: tcouchjr@malaco.com

ASTERING,__ =
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Web: www.malaco.com
Styles/Specialties: Gospel, R&B

*No unsolicited material

Tommy Couch, Jr., Pres/R&B A&R
Wolf Stephenson, VP of A&R

DA Johnson, Dir. - Gospel

Lionel Ridenour - A&R Urban

Larry Jones, A&R, Blues & Soul, R&B
Promotions Director

MANIFESTO RECORDS

740 N. La Brea Ave., 2nd FI.

Los Angeles, CA 90038-3339

323-954-1555 Fax 323-936-6354

E-mail: info@manifesto.com

Web: www.manifesto.com

Contact: Evan Cohen (Business Affairs},
Vanessa Gill (Distribution Coordinator)
Styles/Specialties: rock, indie, Brit-pop, punk
Roster: Dead Kennedys, Wedding Present,
Cinerama, Tom Waits, Tim Buckley,

Lilys, Cranes

Distribution: Navarre, Carrot Top, Choke,
Darla, Sound of California, Scorpio, Cobraside,
Morpheus, Get Hip, F.A.B., Scratch

“No unsolicited material

MATADOR RECORDS

304 Hudson St., 7th FI.

New York, NY 10013
212-995-5882 Fax 212-995-5883
Web: www.matadorrecords.com
Styles/Specialties: all styles
*Unsolicited material accepted

MAXJAZZ

115 W. Lockwood Ave.

St. Louis, MO 63119
800-875-8331

E-mail: info @maxjazz.com
Web: www.maxjazz.com
Styles/Specialties: Jazz
Clayton McDonnell, A&R

MEGA TRUTH RECORDS

P.O. Box 4988

Culver City, CA 90231
310-390-5081 Fax 310-390-5081
Contact: Jon Barewww

E-mail: jonbare @aol.com

Web: www jonbare.net

Download This Directory From Our Website

Styles/Specialties: blues and rock
*No phone calls please

MENLO PARK RECORDINGS

16 West 16th St. # 6RN

New York, NY 10011

E-mail: menlopark @ menloparkrecordings.com
Web: www.menloparkrecordings.com

Roster: Deerhoof, Japanther
Styles/Specialties: rock

MENTAL RECORDS

2640 E. Bamett Rd., Ste. E-331
Medford, OR 97504

E-mail: info@mentalrecords.net
Web: www.mentalrecords.net
Styles/Specialties: alternative, punk
Doug Hill, A&R

MERGE RECORDS

Durham, NC

E-mail: merge @mergerecords.com
Web: www.mergerecords.com
Styles/Specialties: alt-rock
Roster: Arcade Fire, others

MEROKE SKY RECORDS

6520 Costello Ave.

Van Nuys, CA 91401

818-780-5525

E-mail: merokeskyrecords @aol.com
Web: www.merokeskyrecords.com
Styles/Specialties: Folk/Rock

Roster: Barry Goldberg, Joe Hajek, Alex
Del Zoppo, The Conley's, Tony Kaye, Asa
Danekind

Mike Giangreco, A&R

METAL BLADE RECORDS

2828 Cochran, Ste. 302

Simi Valley, CA 93065

805-522-9111 Fax 805-522-9380
E-mail: metalblade @ metalblade.com
Web: www.metalblade.com
Styles/Specialties: heavy metal,
progressive, rock

“Unsolicited material accepted

Additional location:
4025 E. Chandler Blvd., Ste. 70-D7
Phoenix, AZ 85044

- STUDIO744S5 .

! Where Music Comes to Life

STUDIO EQUIPMENT LIST
S5k 60006 64 inpu

» Augspurger Custom Phase Coherent Vertical Array Monitoring

Pro-Tools HD3 current revision w/extensive plug-ins * Pro-Tools 192 1/0s
« Mac 6-5 Dual Processor w/4gb ram ¢ Sonic Solutions HD 1.8 Digital Audio
Workstation w No Noise * Augspurger Custom Phase Coherent Vertical Array
Monitoring = Custom Manley Analogue 4 Track Tape Deck %" and %" « UREI
192 A7D D/A ‘s Neumann. U-87 w/ Steven-Paul Modificationis » Kurtzweil
Digitd) Piano and Sampler 88 key weighted = CustoarManiey

preamplifier » DBX 902 De-éssers “(6) ¢
Audio Spatial Environment’proceseor « Sgmic
- » 50" Panasoric Plasina Digplay + Spahr
p NN

42 <>
A

/ DBX 160z

VERY
AFFORDABLE

7445 Sunset Blvd Hollywood CA 90046

818-613-7363 323-845-4649 + infoEstudio7445.com * www.studio7445.com

METROPOLIS RECORDS

P.O. Box 974

Media, PA 19063

610-595-9940

E-mail: demo@ metropolis-records.com

Web: www.metropolis-records.com
Styles/Specialties: electronic, industrial, goth
Joseph Schulthise, A&R

MIGHTY TIGER RECORDS
P.O. Box 11178

Glendale, CA 91226
818-507-4240 Fax 818-241-9778
E-mall: cmgrec @ earthlink.net
Styles/Specialties: blues
Distribution: City Hall Records,
Rockbottom Distributing

Bill Stilfield, A&R

MILAN ENTERTAINMENT
Burbank, CA 91505
818-953-7800

Web: www.milanrecords.com
Styles/Specialties: soundtracks,
electronic, world

Distribution: WEA

MINT RECORDS

P.O. Box 3613, M.P.O.

Vancouver, BC Canada

V6B 3Y6

604-669-MINT

E-mail: info@mintrecs.com

Web: www.mintrecs.com

Roster: Hot Panda, Immaculate Machine,
Carolyn Mark, the Pack AD, Vancougar, the
Evaporators

Styles/Specialties: indie

*Send demos via snail mail with

hand written notes

Bill Baker, A&R Contact

MORPHIUS RECORDS

100 E. 23rd St.

Baltimore, MD 21218

410-662-0112

E-mail: info@morphius.com

Web: www.morphius.com
Styles/Specialties: rock, punk, hip-hop,
experimental

www.musicconnection.com/digital

MOTION CITY RECORDS

501 Santa Monica Blvd., Ste.150B

Santa Monica, CA 90401

310-434-1272 Fax 310-434-1273

Web: www.motioncity.com

Email: witt@ motioncity.com
Styles/Specialties: alternative rock
Roster: Velvet, Voodoo, Brent Fraser, 10
Pound Troy, UFO Bro, Drag, Wendy Buckiew
Distribution: Hep Cat

*Unsolicited material accepted

MOTORIZED MUSIC GROUP

P.O. Box 3154

Glendale, CA 91221

818-548-7989

E-mail: info@ motorizedmusic.com
Web: www.motorizedmusic.com
Styles/Specialties: All

Randy Niicklaus, A&R (818-548-7989)
Laure Dunham, A&R (818-548-7984)

MOTOWN

1755 Broadway, 6th FI.

New York, NY 10019

212-373-0750

E-mai: bruce.carbone @umusic.com
Web: www.universalmotown.com
*No unsolicited material

Bruce Carbone, A&R

Shep Goodman, VP A&R

MOUNTAIN APPLE COMPANY, THE
1330 Ala Moana Blvd., Ste. 001
Honolulu, HI 86814

808-597-1888 Fax 808-597-1151

Web: www.mountainapplecompany.com
Styles/Speciaities: traditional &
contemporary Hawaiian

MRG RECORDINGS

Los Angeles, CA

310-629-9782

E-mail: info@mrgrecordings.com
Web: www.mrgrecordings.com
Styles/Specialties: rock,
electronic, ambient, folk
Armando, A&R

NASHVILLE UNDERGROUND
P.O. Box 218138

studio referral service

With our network of the finest hand selected
recording facilities we create a quick no
hassle way to find the right studio for
you and your project.

One call is all it takes to insure you get
the best place for your individual needs.

This is a free service

818-222-2058

www.sfudioreferral.com
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Nashville, TN 37221

615-673-7215

E-mail: themole @artistsunderground.com
Web: www.artistsunderground.com
Styles/Specialties: country, songwriters

NETTWERK RECORDS

1650 W. 2nd Ave.

Vancouver, BC V6J 1H4
604-654-2929 Fax 604-654-1993
E-mail: mark@nettwerk.com
Web: www.nettwerk.com

*No unsolicited material

Polly Greenwood, A&R

Mark Jowett, A&R

NEW PANTS PUBLISHING INC. & OLD
PANTS PUBLISHING INC.

102 E. Pikes Peak Ave., Ste. 200

Colorado Springs, CO 80903

719-632-0227 Fax 719-634-2274

E-mail: rac@crir.net

Web: www.newpants.com, www.oldpants.com
Styles/Specialties: All Genre Styles
considered

Roster: Stephanie Aramburo, Chad Steele,
C. Lee Clarke, Tech T, James Becker, Kathy
Watson, Lisa Bigwood, George Montalbano,
Silence, Sherwin Greenwood, Joel Diehl, John
Ellis and Rocky Shaw.

*Unsolicited material thru management or
lawyer only. Please call or e-mail before
submitting.

Robert A. Case, A&R

NEW WEST RECORDS

9215 Olympic Blvd.

Los Angeles, CA 90212

310-246-5766

E-mail: katelyn@newwestrecords.com
Web: www.newwestrecords.com
Styles/Speclalties: country, pop, singer-
songwriter

Mike Ruthig, A&R

NONESUCH RECORDS

1290 Ave. of the Americas, 23rd FI.

New York, NY 10104

212-707-2900 Fax 212-707-3207

Email: info@nonesuch.com

Web: www.nonesuch.com

Roster: Emmylou Harris, Joni Mitchell, Gipsy
Kings, KD Lang, Randy Newman, Wilco, Brian
Wilson, Stephen Sondheim, Kronos Quartet,
Youssou N'Dour, Buena Vista Social Club,
Laurie Anderson and more.
Styles/Specialties: Jazz, Classical,
Americana, Singer-Songwriter

Robert Hurwitz, A&R

David Bither, Senior VP A&R

ODDS ON RECORDS LLC

14A Sunset Way

Henderson, NV 89014
702-318-6001

E-mail: info@ oddsonrecording.com
Web: www.oddsonrecords.com
Specialties: Pop / Rock

No unsolicited material please

Ted Joseph, A&R

OGLIO RECORDS

P.O. Box 404

Redondo Beach, CA 90277

310-791-8600 Fax 310-791-8670

E-mail: getinfod @ oglio.com

Web: www.oglio.com

Contact: Carl Caprioglio, Mark Copeland
Roster: The Leftovers, Foreign Globester,
Margo Guryan, BigBang, Beatallica, George
Lopez , Jackie “Joke Man” Martling, comedy,
reissues, novelty, soundtracks, Brian Wilson
(Beach Boys), Robbie Krieger (The Doors),
Ray Manzarek (The Doors), Wisely, Phunk
Junkeez, Bouquet of Veal, Ogden Eds|
Colin McSpadden, A&R

OH BOY RECORDS

33 Music Sq. W., Ste. 102B
Nashville, TN 37203
E-mail: ohboy @ohboy.com
Web: www.ohboy.com
Styles/Speciaities: country

OMNIGROOVE RECORDS

310-569-2228

E-mail: myluperdupree @ myspace.com

Web: www.myspace.com/myluperdupree
Roster: Luper Dupree

Styles/Specialties: anything cool and original
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ONE LITTLE INDIAN RECORDS

2087 Union St., Ste. 2

San Francisco, CA 94123

415-567-5652 Fax 415.567.5990

E-mail: info @ onelittleindian-us.com

Web: www.onelittleindian-us.com
Styles/Specialties: indie rock

Roster: Daisy Chainsaw, Black Box Recorder,
Sneaker Pimps, the Twilight Singers

ORANGE RECORDINGS

4614 Interlake Ave. N.

Seattle, WA. 98103

E-mail: orders @orangerecordings.com
Web: www.orangerecordings.com
Styles/Specialties: Music and Literature
A&R Contact: orders@orangerecordings.
com

PEAK RECORDS

100 N. Crescent Dr., Ste. 275
Beverly Hills, CA 90210
310-385-4040 Fax 310-385-4050
Web: www.peak-records.com
*No unsolicited material

PINCH HIT ENTERTAINMENT
3116 Hermosa Ave.

Hermosa Beach, CA 90254
310-791-7617 Fax 310-791-7620
Web: www.pinchhit.com
Styles/Specialties: all styles
A&R Contact: Mike Naylor

POSI-TONE

P.O. Box 2848

Venice, CA 90294

310-871-2652

E-mail: info @posi-tone.com

Web: www.posi-tone.com
Styles/Specialties: jazz

Roster: Ehud Asherie, Jim Rotondi, Spike
Wilner, Ralph Bowen, Omin Evans, Steve
Davis, Jared Gold

Mark Cree, A&R

PPL ENTERTAINMENT GROUP, INC.
468 N. Camden Dr., Ste. 200

Beverly Hills, CA 90210

Mailing: P.O. Box 261488

Encino, CA 91426

818-506-8533 Fax 818-506-8534
E-mail: pplzmi@aol.com

Web: www.pplzmi.com

Contact: Maxx Diamond

*No unsolicited material accepted. Must first e-
mail or write with SASE for permission.
Styles/Specialties:all

PRA RECORDS

1255 Fifth Ave., Ste. 7K

New York, NY 10029
212-860-3233 Fax 212-860-5556
E-mail: pra@prarecords.com
Web: www.prarecords.com
Styles/Specialties: jazz
Distribution: ADA

Patrick Rains, A&R

PRAVDA RECORDS

P.O. Box 268043

Chicago, IL 60626

773-763-7509 Fax 773-763-3252

E-mail: info @pravdamusic.com

Web: www.pravdamusic.com
Styles/Specialties: rockabilly, pop, blues
Distribution: ADA

PRIMARILY A CAPPELLA
P.O.Box D

San Anselmo, CA 94979
415-455-8602 Fax 415-458-2961
E-mail: harmony @singers.com
Web: www.singers.com
Styles/Specialties: a cappella
*Unsolicited material accepted

PROVIDENT LABEL GROUP
Web: http://providentpress.com
Styles/Specialties: Christian

PUTUMAYO WORLD MUSIC
411 Lafayette St., 4th FI.

New York, NY 10003
212-625-1400 Fax 212-460-0095
E-mail: jacob@putumayo.com
Web: www.putumayo.com
*Accepts unsolicited materials.
Send CD demo & contact info
Jacob Edgar, A&R

QUICKSILVER / INCREASE RECORDS
31316 Via Colinas, Ste. 104

Westlake Village, CA 91362

818-707-0300 Fax 818-707-1606

E-mail: quksil@aol.com

Contact: Howard Silvers

Styles/Specialties: jazz, blues, country, rock,
oldies, gospel

Distribution: Indies

*Unsolicited material accepted

RAMP RECORDS

Santa Barbara, CA

E-mail: info @ramprecords.com

Web: www.ramprecords.com
Styles/Specialties: Eclectic

Roster: Michael McDonald, Jeff Bridges
*No unsolicited material

RAP-A-LOT RECORDS

P.O. Box 924190

Houston, TX 77292
800-861-7272

E-mail: info @ rapalotrecords.com
Web: www.rapalotrecords.com
Styles/Specialties: Hip-Hop, Rap
Red Boy, A&R

RAZOR & TIE MUSIC

214 Sullivan St., Ste. 4A

New York, NY 10012

212-473-9173 Fax 212-473-9174
E-mail: info @razorandtie.com
beallaway @razorandtie.com

Web: www.razorandtie.com

*Accepts unsolicited material, mail it in
Beka Callaway, A&R

RCA RECORDS

550 Madison Ave.

New York, NY 10022

212-833-6200

E-mail: ashley.newton @sonybmg.com
Web: www.rcarecords.com

*No unsolicited material

Ashley Newton, Exec. VP A&R

RCA RECORDS - NASHVILLE
1400 18th Ave. S, 4th FI.
Nashville, TN 37212
615-301-4340 Fax 615-301-4356
Web: www.sonybmgnashville.com
*No unsolicited material

REBEL WALTZ/ TIME BOMB RECORDINGS
688 N. Coast Hwy., PMB 519

Laguna Beach, CA 92651

949-499-8338 Fax 949-499-8333

Web: www.rebelwaltz.com
Styles/Specialties: punk, alt. rock

*No unsolicited material

RED HOUSE RECORDS

P.O. Box 4044

St. Paul MN 55104

E-mail: customerservice @redhouserecords.
com

Web: www.redhouserecords.com
Styles/Speciaities: singer-songwriters, blues,
traditional folk, or instrumental

RELAPSE RECORDS

P.O. Box 2060

Upper Darby, PA

19082

610-734-1000 Fax 610-734-3719
E-mail: relapse @relapse.com

Web: www.relapse.com
Styles/Specialties: metal, rock
Roster: Baroness, Origin, Brutal Truth,
Obscura, Revocation, Red Fang, Toxic
Holicost

Gordon Conrad, A&R

REVELATION RECORDS

P.O. Box 5232

Huntington Beach, CA 92615
714-842-7584

E-mail: webmaster @ revhg.com

Web: www.revelationrecords.com
Styles/Specialties: hardcore, punk, emo
*Unsolicited material accepted

Vique Martin, A&R

RHYMESAYERS ENTERTAINMENT
2409 Hennepin Ave.

Minneapolis, MN 55405

E-maii: info@ rhymesayers.com
Web: www.rhymesayers.com
Styles/Specialties: Hip-Hop/Rap
Siddiq, A&R

www.musicconnection.com/digital

ROADRUNNER RECORDS

902 Broadway, 8th FI.

New York, NY 1010
212-274-7500 Fax 212-334-6921
E-mail: roadrunner@roadrunnerrecords.com
Web: www.roadrunnerrecords.com
*No unsolicited material

Ron Burman, Sr. VP A&R

Monte Conner, Sr. VP A&R

Mike Gitter, Dir. A&R

David Rath, Mgr. A&R Admin.

ROC-A-FELLA

825 8th Ave., 29th FI.

New York, NY 10019
646-688-0482 Fax 212-445-3616
Web: www.rocafella.com

*No unsolicited material

Shadae Simpson, A&R

ROCKSCOOL RECORDS
P.O. Box 1981

Baverly Hills, CA 90231
818-386-5993

Fax 323-874-7624

E-mail: willieb @rockscool.com,
rockscool @aol.com
Styles/Specialties: all styles

ROCKZION RECORDS

673 Valley Dr.

Hermosa Beach, CA 90254
310-379-6477

E-mail: rockzionrecords @ rockzion.com
Web: www.rockzion.com
Styles/Specialties: Chnstian and
crossover rock

ROIR (say ROAR!)

(Reachout International Records)

P.O. Box 501

Prince St. Sta.

New York, NY 10012

212-477-0563 Fax 212-505-9908
E-mail: info @roir-usa.com

Web: www.roir-usa.com
Styles/Specialties: punk, reggae, rock
*Unsolicited material accepted, but look at our
website so you know who we are.

ROTTEN RECORDS

P.O. Box 56

Upland, CA 91786

909-920-4567

E-mail: rotten @ rottenrecords.com
Web: www.rottenrecords.com
Styles/Speciaities: metal
*Unsolicted material accepted.

No phone calis please.

Dick Shitelmeyer, A&R

ROUNDER RECORDS

One Rounder Way

Burlington, MA 01803

E-mail: info@rounder.com
Web: www.rounder.com

*No unsolicited material
Styles/Specialties: roots music
Marian Leighton, Owner, A&R
Bill Nowlin, Owner, A&R
John Virant Exec VP, A&R
Scott Billington, VP, A&R
Dave Godowski, A&R Dir.
Chris Wilson, A&R Reggae

SHANGRI-LA PROJECTS

P.O. Box 40106

Memphis, TN 38174

901-359-3102

E-mail: sherman@shangrilaprojects.com
Web: www.shangrilaprojects.com
Styles/Specialties: Altemative Rock
Sherman Willmott, A&R

SIX DEGREES RECORDS

P.O. Box 411347

San Francisco, CA 94141

415-626-6334 Fax 415-626-6167

E-mail: info @sixdegreesrecords.com
Web: www.sixdegreesrecords.com
Styles/Specialties: world music, ambient,
folk, contemporary classical and intelligent
pop music

Distribution: Fontana

SADDLE CREEK RECORDS
P.O. Box 8554

Omaha, NE 68108
402-558-8208

E-mail: info@saddle-creek.com
Web: www.saddle-creek.com
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*Accepts unsolicited materials
Conor Oberst, Founder
Robb Nansel, President

SONIC PAST MUSIC, LLC

25276 Via Tanara

Valencia, CA 91355

818-203-9999

Web: www.sonicpastmusic.com
Styles/Specialties: Label specializes in un-
released material by famous artists as welt
as cult-based musicians of the '60s through
the ‘90s.

SONY DISCOS

605 Lincoin Rd., 7th Fl.

Miami Beach, FL 33138
305-695-3500 Fax 305-695-3542
E-mail: paul.forat@sonybmg.com
Web: www.sonymusiclatin.com
*No unsolicited material

SONY MUSIC LABEL GROUP
550 Madison Ave.

New York, NY 10022
212-833-8000

Web: www.sonybmg.com

*No unsolicited material

SONY MUSIC NASHVILLE

(Arista Nashville, BNA Records, Columbia
Nashville, RCA Records Nashvilie)

1400 18th Ave. S.

Nashville, TN 37212

615-301-4300 Fax 615-301-4303

E-mail: john.grady @sonybmg.com

Web: www.sonybmg.com

*No unsolicited material

Alison Booth, Director of A&R Admin,

SPARROW RECORDS

P.O. Box 5010

Brentwood, TN 37024-5010
615-371-6800 Fax 615-371-6997
Web: www.sparrowrecords.com
Styles/Specialties: Christian
*No unsolicited materials

Download This Directory From Our Website

SST

406 Talbot St.

Taylor, TX 76574

512-352-8165 Fax 512-352-8178
Web: www.sstsuperstore.com
Styles/Specialties: Rock, Jazz, Punk
Progressive Rock

*Unsolicited material accepted

STREETBEAT RECORDS / PANDISC MUSIC

CORP.

247 SW 8th St., Ste. 349
Miami, FL 33130
305-557-1914 Fax 305-557-9262
E-mail: bocrane @ pandisc.com
Web: www.pandisc.com, www.
streetbeatrecords.com
*Unsolicited material accepted
SuB POP RECORDS

2013 4th Ave., 3rd Floor
Seattle, WA, 98121
206-441-8441

E-mail: tonyk@ subpop.com
Web: www.subpop.com
*Accepts unsolicited materials
Tony Kiewel, Head of A&R

SURFDOG RECORDS

1126 South Coast Hwy. 101

Encinitas, CA 92024

760-944-8000 Fax 760-944-7808

Web: www.surfdog.com
Styles/Specialties: rock

Roster: Brian Setzer, Stray Cats, Richard
Cheese, Gary Hoey, Rusty Anderson, Slightly
Stoopid, Dan Hicks, Butthole Surfers, Gibby
Haynes, Dylan Donkin, Dave Stewart, the
Wylde Bunch, Buming of Rome
*Unsolicited material accepted

Megan Lloyd, A&R

SYMPATHY FOR THE RECORD INDUSTRY
120 State Ave., N.E. 134

Olympia, WA 98501

E-mail: sympathy13@aol.com

Web: www.sympathyrecords.com
Styles/Specialties: rock, pop, punk

=T o aNNUA L
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Webster University in St. Louis

webster.edu/aes

TANGENT RECORDS

P.O. Box 383

Reynoldsburg, OH 43068-0383
614-751-1962 Fax 614-751-6414
E-mail: info @tangentrecords.com
Web: www.tangentrecords.com
Styles/Specialties: contemporary
instrumental, rock instrumental, electronic,
jazz-rock, world beat
Distribution: self-distributed
*Unsolicited material accepted
Andrew J. Batchelor, President

THIN MAN RECORDS

P.O. Box 322

Torrance, CA 90507

310-320-8822

E-mail: info @thinmanentertainment.com
Web: www.thinmanentertainment.com
Styles/Specialties: Altemative Rock,
Darkwave, Deathrock, Gothic, Industrial, Jazz,
Junk, Punk, and Psychobilly

A&R Contacts: AR@Thi
Submissions @ ThinManEntertainment.com

THUMP RECORDS

P.O. Box 445

Walnut, CA 91788

909-595-2144 Fax 909-598-7028

E-mail: prodriguez @ thumprecords.com
Web: www.thumprecords.com
Styles/Specialties: Latin rap, old skool, rap,
R&B, Latin, oldies, disco

Distribution: UNI

Brandon Padilla, A&R

TOMMY BOY

120 5th Ave., 7th FI.

New York, NY 10011

212-388-8300 Fax 212-388-8431

E-mail: info @tommyboy.com

Web: www.tommyboy.com

*Accepts unsolicited material. To submit
demos, please e-mail low-bit rate MP3s or
links to MySpace and Facebook to: info@
tommyboy.com

Rosie Lopez, VP of A&R

Victor Lee, GM

Tom Silverman, A&R Dance / Pop

www.musicconnection.com/digital

TRICOPOLIS RECORDS

33261 Adelfa St.

Lake Elsinore, CA 92530

909-678-0831

E-mail: info @tricopolisrecords.com

Web: www.tricopolisrecords.com

Contact: Mike Nadolson
Styles/Specialties: bluegrass, folk, acoustic
“No unsolicited material

TRIPLE X RECORDS

P.O. Box 862529

Los Angeles, CA 90086-2529
323-221-2204 Fax 323-221-2778
Styles/Specialties: alt. rock,
reissues, goth, rap

Distribution: Navarre

*Call before sending material
Peter Huer, A&R

U & L RECORDS

1617 Cosmo St., Ste. 411

Los Angeles, CA 90028

E-mail: Help@urbandlazar.com

Web: www.urbandlazar.com, myspace.com/
urbandlazar

Styles/Specialities: Indie Rock,

Alternative, Singer/Songwriter

Accepts Unsolicited Material

UNIVERSAL MOTOWN/
REPUBLIC

1755 Broadway, 6th FI.

New York, NY 10019
212-373-0600 Fax 212-373-0688
E-mail: bruce.carbone @umusic.com
Web: www.umrg.com

*No unsolicited material

Monte Lipman, President
Avery Lipman, Sr VP A&R
Tom Mackay, Sr VP A&R

UNIVERSAL MUSIC GROUP - NASHVILLE
401 Commerce St., Ste. 1100

Nashville, TN 37219

615-524-7500

E-mail: brian.wright@umusic.com

Web: www.umgnashville.com

“'GuitarPartsDepot

-
BassPartsPennt

DrumParts’

tubesdirect

The LARGEST Selection of TOP
Quality Guitar, Bass & Drum
Parts & Accessories

from leading manufacturers you won’t find in the Valley

&
EESP

Visit our Blacksta

[ Seymour
Diincan

Vi€
FIRTH

P o1

Amplifier

Showroom featuring the
Blackstar HT Venue Series

Line from the UK!
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“No unsolicited material
Brian Wright, VP A&R

VAGRANT RECORDS

2118 Wilshire Blvd., Ste. 361

Santa Monica, CA 90403
323-302-0100

E-mail: info@vagrant.com

Web: www.vagrant.com
Styles/Specialities: rock, indie, experimental
Roster: City and Colour, Dashboard
Contfessional, The Eels, Face to Face
*Accepts unsolicited material by mail
Rich Egan, President, A&R Rock
Dan Gill, GM

VANGUARD RECORDS

2700 Pennsylvania Ave., Ste. 1100
Santa Monica, CA 90404
310-829-9355 Fax 310-315-8996
E-mail: order @vanguardrecords.com
Web: www.vanguardrecords.com
*No unsolicited material

Steve Buckingham, Sr. VP

Gary Paczosa, VP A&R

VAN RICHTER RECORDS

100 Sunrise Way, Ste. 219

Palm Springs, CA 92262

858-731-2995

E-mail: manager@ vanrichter.net

Web: www.vanrichter.net
Styles/Specialties: industrial, gothic, metal
Paul Abramson, A&R

VAPOR RECORDS

1460 4th St. #300

Santa Monica, CA 90401

E-mail: webstar@vaporrecords.com
Web: www.vaporrecords.com
Styles/Specialties: indie, rock

VERVE MUSIC GROUP-UMG

1755 Broadway 3rd. FI.

New York, NY 10019

212-331-2000 Fax 212-331-2005

E-mail: dahlia.ambach-caplin@ umusic.com

Download This Directory From Our Website

Web: www.vervemusicgroup.com
*No unsolicited material
Dahlia Ambach, A&R Dir.

VICE RECORDS

97 N. 10th St., Ste. 202

Brooklyn, NY 11211

E-mail: wassup@vicerecords.com,
info@biz3.net

Web: www.vicerecords.com
Styles/Specialties: rock

VICTORY RECORDS

346 N. Justine St., 5th FI.
Chicago, IL 60607

312-666-8661 Fax 312-666-8665
Web: www.victoryrecords.com
Styles/Specialties: rock, punk
Tony Brummel, Founder

VIRGIN RECORDS

5750 Wilshire Blvd, Ste. 300
Los Angeles, CA 90036
Web: www.virginrecords.com
*No unsolicited material
Georgina McAvenna

Rob Stevenson

VIRGIN RECORDS AMERICA
150 5th Ave., 2nd-3rd Fls.
New York, NY 10011
212-786-8900

Web: www.virginrecords.com
*No unsolicited material
Georgina McAvenna, A&R
Rob Stevenson, A&R

VOLCOM ENTERTAINMENT

1740 Monrovia Ave.

Costa Mesa, CA 92627

949-646-2175

E-mail: volcoment@ volcom.com

Web: www.volcoment.com
Styles/Specialties: punk, indie, rock
Roster: Valient Thorr, Riverboat Gamblers,
Year Long Disaster, ASG

Ryan Immegart, A&R

WARNER BROS. NASHVILLE
20 Music Square E.

Nashville, TN 37203
615-748-8000

E-mail: nashville.ar@wbr.com
Web: www.wbmashville.com
*No unsolicited material

Paul Worley, CCO

Danny Kee, Dir. of A&R
Tracy Gershon, A&R

John Esposito, A&R

WARNER BROS. RECORDS

3300 Warner Bivd., 3rd Fi.

Burbank, CA 91505

818-846-3090 Fax 818-840-2343
E-mail: perry.watts-russell@wbr.com
Web: www.wbr.com

*No unsolicited material

Todd Moscowitz, CEO, Warner Music Group
Hildi Snodgrass

Andy Olyphant

Lynn McDonnell

Piero Giramoti

WARNER MUSIC GROUP

75 Rockefeller Plaza, 8th FI.
New York, NY 10019
212-275-2000

E-maii: tommy.page @ wbr.com
Web: www.wmg.com

*No unsolicited material
Thomas Whalley, Chairman
James Dowdall, Sr. VP of A&R
Tommy Page, VP of A&R

WARNER MUSIC LATINA

555 Washington Ave., 4th FI.

Miami Beach, FL 33139

305-702-2200 Fax 305-266-8771

E-mail: magda.vives @wamermusic.com
Web: www.miwml.com

*No unsolicited material

Andres Wolff, Senior Exploitation Manager
Magda Vives, Bus. Aff,

www.musicconnection.com/digital

WAXPLOITATION ENTERTAINMENT
201 South Santa Fe Ave., Ste. 100
Los Angeles, CA 90012

213-687-9563

E-mail: info@waxploitation.com

Web: www.waxploitation.com
Styles/Specialties: hip-hop

WICKED COOL RECORDS

545 W. 34th St., Ste. 6C

New York, NY

212-868-9000 Fax 212-8689003
E-mail: info @wickedcoolrecords.com
Web: www.wickedcoolrecords.com
Styles/Specialties: garage rock

WILD RECORDS

Web: wildrecordsusa.com

Styles: rockabilly, blues, surf, garage
and soul.

Reb Kennedy, Pres.

WIND-UP

79 Madison Ave., 7th Fl.

New York, NY 10016

212-895-3100

E-mail: dmeltzer@winduprecords.com
Web: www.winduprecords.com
*Accepts unsolicited material

Alan Meiltzer, Chairman

WORD ENTERTAINMENT

25 Music Sq. W.

Nashville, TN 37203
615-251-0600 Fax 615-726-7888
Web: www.wordlabelgroup.com
“No unsolicited material

Rod Ralley, President

XL RECORDINGS

304 Hudson Street, 7th Fl.

New York, NY 10013

Web: www.xlrecordings.com
Styles/Specialties: rock, indie, electro
Roster: MIA, Friendly Fires, Ratatat,

Vampire Weekend, Peaches, the

White Stripes

What is
a Friday
Freebie?

Every week Music Connection
partners up with one of our many
friends and advertisers to give
away a musical product or
service to a lucky person. The prize couid be anything from
a new guitar, to voice lessons, to recording time, etc.

The winner’s email is chosen at random every Friday by one

of our MC staffers. musicconnectiﬂn_COm

: aw}m The Devil

o -~
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PROFESSIONAL PROMOTIONS - COMPETITIVE PRICING

GET YOUR SONG ON THE RADIO!

GUARANTEED RADIO SPINS!
GET 1000'S OF FANS AND LIKES ON FACEBOOK:

GET 1000°S OF FOLLOWERS ON TWITTER!
GET 1000°S OF HITS ON REVERBNATION!
GET 1000°S OF FRIENDOS ON MYSFALE!

GET 10005 OF VIEWS ON YOUTUBE!
ALS50 CHECK OUT OUR NEW ITUNES PROMOTIONS!

CUSTOM WEBSITES ; BLOGS ; GRAPHICS
NO MONTHLY FEES : 1 YEAR OF
FREE HOSTING, 250 TO 550 Us0
GET YOUR SITE GROWING ANDO
IMPACT YOUR AUDIENCE

LET OUR PROFESSIONAL
» PROMOTIONS TEAM PUSH .
'YOUR ACT TO THE NEXT LEVEL Y

WE CAN HIT ANY
DEMOGRAPHIC ANDO GET
THE RESULTS YOU WANT

-)APACITY PRODUCTI®

OVERIFIFTEEN YEARS OF EXPERIE‘N?

WWW.CAPACITYPRODUCTIONS.NET
213-278-8103



Annual Directory Of

Music Attorneys

Download This Directory From Our Website: www.musicconnection.com/digital
Compiled By Julianna Young

henever a contract or agreement is presented to
you, get it in writing and be sure to have a legal
professional look it over. That's where this directory
comes in. Using Music Connection’s exclusive, updated
list, you will be able to engage the best legal minds in the

industry.

ALABAMA

ADAMS AND REESE LLP

Concord Center

2100 Third Ave. N, Ste. 1100
Birmingham, AL 35203

205-250-5000

E-mail: stephen.walsh@arlaw.com

Web: www.adamsandreese.com
Specialty: Entertainment Law, Music Law,
Intetlectual Property

Additional location:

11 N. Water St., Ste. 23200
Mobile, AL 36602
251-433-3234

JOHNSTON BARTON PROCTOR

& ROSE LLP

569 Brookwood Village St., Ste. 901
Birmingham, AL 35209

205-458-9400 Fax 205-458-9500

E-mail: jps @johnstonbarton.com

Web: www.johnstonbarton.com

Contact: John P. Strohm

Specialty: Entertainment Law, specializing in
representing music industry clients

M.S. McNAIR

2151 Govemment St.

Mobile, AL 36606

251-450-0111 Fax 251-450-0822
E-mail: msm@mcnair.com

Web: www.lawyers.com/michaelsmcnair
Contact: Michael S. McNair

Specialty: contracts

ALASKA

DAVIS WRIGHT TREMAINE LLP
701 W. Eighth Ave., Ste. 800
Anchorage, AK 99501-3468
907-257-5300 Fax 907-257-5399
E-mail: dianepennington @ dwt.com
Web: www.dwt.com

Specialty: Entertainment Law

DORSEY & WHITNEY LLP
1031 W. Fourth Ave., Ste. 600
Anchorage, AK 99501-5907
907-276-4557

E-mail: anchorage @dorsey.com
Web: www.dorsey.com
Contact: William J. Evans
Specialty: Inteliectual Property

PERKINS COIE

1029 W. Third Ave., Ste. 300
Anchorage, AK 99501-1981
907-279-8561 Fax 907-276-3108
E-mail: efjeistad @ perkinscoie.com
Web: www.perkinscoie.com

Contact: Eric B. Fjelstad

Specialty: Trademark Law, intellectual
Property

ARIZONA

LEWIS AND ROCCA LLP LAWYERS

One S. Church Ave., Ste. 700

Tucson, AZ 85701

520-622-2090 Fax 520-622-3088

E-mail: clientservices @Irlaw.com

Web: www.Irlaw.com

Contact: Nathalie M. Daum, Director of Marketing
Specialty: Intellectual Property, Trademarks

& Copyrights
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PERKINS COIE

2901 N. Central Ave., Ste. 2000
Phoenix, AZ 85012-2788
602-351-8000 Fax 602-648-7000
E-mail: jnomkin @ perkinscoie.com
Web: www.perkinscoie.com

Contact: Joel W. Nomkin

Speciaity: Trademark Law, Intellectual
Property

SANDERS & PARKS P.C.

3030 N. Third St., Ste. 1300
Phoenix, AZ 85012
602-532-5600 Fax 602-532-5700
Web: www.sandersandparks.com
Specialty: Inteliectual Property

SNELL & WILMER

One Anzona Center

Phoenix, AZ 85004-2202
602-382-6000 Fax 602-382-6070
E-mail: info@ swlaw.com

Web: www.swlaw.com
Specialty: Inteliectual Property

Additional location:

One S. Church Ave., Ste. 1500
Tucson, AZ 85701-1630
520-882-1200 Fax 520-884-1294

WILLIAM D. BLACK, LAW OFFICES OF
One E. Camelback Rd., Ste. 630
Phoenix, AZ 85012

602-910-6144 Fax 602-265-3685

Web: www billblacklaw.com

ARKANSAS

CARVER LAW

2024 Arkansas Valley Dr., Ste. 800
Little Rock, AR 72212-4147
501-224-1500 Fax 501-224-8831
E-mail: office @ arkpatent.com
Web: www.arkpatent.com
Specialty: Intellectual Property

Additional location:

P.O. Box 1497

Santa Barbara, CA 93102
805-964-9777

JACK NELSON JONES FINK JILES &
GREGORY, P.A

The Metropolitan Tower

425 W. Capitol Ave., Ste. 3400

Little Rock, AR 72201

501-375-1122 Fax 501-375-1027

Web: www.jacknelsonjones.com
Specialty: Intellectual Property

ROSE LAW FIRM

120 E. Fourth St.

Little Rock, AR 72201-2893
501-375-9131 Fax 501-375-1309
E-mail: info @ roselawfirm.com
Web: www.roselawfirm.com
Specialty: Inteliectual Property

WRIGHT, LINDSEY & JENNINGS LLP
200 W. Capitol Ave., Ste. 2300

Little Rock, AR 72201-3699
501-371-0808 Fax 501-376-9442
E-Mail: mkaemmerling @ wlj.com

Web: www.wlj.com

Contact: Michelle Kaemmerling
Specialty: Inteliectual Property

Additional location:

903 N. 47th St,, Ste. 101
Rogers, AR 72756
479-986-0888 Fax 479-986-8932

CALIFORNIA

AKIN, GUMP, STRAUSS, HAUER

& FELD, LLP

2029 Century Park E., Ste. 2400

Los Angeles, CA 90067

310-229-1000 Fax 310-229-1001
E-mail: losangelesinfo @ akingump.com
Web: www.akingump.com

ALFRED KIM GUGGENHEIM, ESQ.
Hamburg, Karic, Edwards & Martin
1900 Ave. of the Stars, Ste. 1800

Los Angeles, CA 90067

310-552-9292 Fax 310-552-9291
E-mail: kguggenheim @ hkemlaw.com
Web: www.hkemlaw.com

Specialty: All music-related activities in the
entertainment industry

“No unsolicited material, piease call or e-mail first.

ALFRED W. SCHLESINGER
1900 Ave. of the Stars, Ste. 1800
Los Angeles, CA 90067
310-277-4689 Fax 310-552-9291
E-mail: aws999@aol.com
Specialty: Music

AMY GHOSH, LAW OFFICES OF
3250 wilshire Blvd., Ste. 1307

Los Angeles, CA 90010
213-365-2370 Fax 213-365-2416
E-mail: amyghosh@justice.com
Web: www lawyers.com/amyghosh

ANDREA BRAUER

3430 Larga Ave

Los Angeles, CA 90039
323-661-2440

Specialty: Contracts, trademarks
and copyright

*No unsolicited material

ANDREW STERN

9100 Wilshire Bivd. Ste. 715, E.
Beverly Hills, CA 90212
310-274-8507 Fax 310-274-2GB0
E-mail: ajsternlaw @ aol.com

*No unsolicited material

ARNOLD & PORTER

777 S. Figueroa St., 44th Fl.

Los Angeles, CA 90017

213-243-4000 Fax 213-243-4199

Web: www.arnoldporter.com

Specialty: all areas, intellectual property/
technology

*No unsolicited material

ARTHUR T. BERGGREN

611 12 Ocean Park Bivd.

Santa Monica, CA 90405

310-392-3088 Fax 310-392-0931

E-mail: arthurberggren @yahoo.com
Specialty: Music and Entertainment Law
*No unsolicited material

BARBARA R. BAYLIS, A PROFESSIONAL
LAW CORPORATION

1223 Wilshire Bivd., Ste. 1504

Santa Monica, CA 90403

310-394-9470 Fax 310-861-1808

E-mail: barbarabaylis @ yahoo.com
Speciaity: Music and Entertainment Law

BARNES, MORRIS, KLEIN, MARK,
YORN, BARNES & LEVINE

2000 Ave. of the Stars, N. 3rd FI.
Los Angeles, CA 90067
310-319-3900 Fax 310-319-3999
E-mail: deklein @bmkylaw.com
Web: www bmkylaw.com

BARRY K. ROTHMAN

1901 Ave. of the Stars, Ste. 370
Los Angeles, CA 90067
310-557-0062 Fax 310-557-9080
Specialty: all areas

*No unsolicited material

BEVERLY HILLS BAR ASSOCIATION
BARRISTERS
300 S. Beverly Dr., Ste. 201

Beverly Hills, CA 90212
310-553-6644 Fax 310-284-8290
E-mail: mmeadow @ix.netcom.com

BLOOM, HERGOTT, DIEMER,
ROSENTHALL, LAVIOLETTE &
FELDMAN, LLP

150 S. Rodeo Dr., 3rd FI

Beverly Hills, CA 90212
310-859-6800 Fax 310-859-2788
‘No unsolicited material

BOELTER & PERRY

4640 Admiralty Way, Ste. 500

Marina del Rey, CA 90292

310-822-5037 Fax 310-823-4325

Contact: Al Boelter, managing partner
Specialty: Contracts

*Please call for permission before submitting

BRET D. LEWIS, LAW OFFICES OF
Santa Monica Wellesley Plaza

12304 Santa Monica Bivd., Ste. PH
Los Angeles, CA 90025
310-207-0696 Fax 310-362-8424
E-mail: bretlewis @ aol.com

Web: www.blewislaw.comn

BRIAN D. PERLEY, LAW OFFICES OF
11601 Wilshire Bivd., Ste 500

Los Angeles, CA 90025

E-mail: info@perleylaw.com

Web: www.perleylaw.com

Specialty: Entertainment, Corporate and
Intemet law

CALIFORNIA LAWYERS FOR THE ARTS
1641 18th St.

Santa Monica, CA 90404

310-998-5590 Fax 310-998-5594

E-mail: usercla@aol.com

Web: www.calawyersforthearts.org
Speclalty: Lawyer Referral Service,
Mediation/Arbitration

CARROLL, GUIDO & GROFFMAN, LLP
9111 Sunset Bivd

Los Angeles, CA 90069

310-271-0241 Fax 310-271-0775
E-mail: ccgg@ccgglaw.com

Web: www.ccgglaw.com

Specialty: all areas

“Ne unsolicited material

CHRISTOPHER J. OLSEN,

LAW OFFICES OF

3075 East Thousand Oaks Blvd., Ste. 100
Westlake Village, CA 91362

805-557-0660 Fax 805-491-8324

E-mail: cjolaw@aol.com

Practice Areas: Entertainment Law, Music
Law, Contract Negotiation, Business and
Transactional Matters, Civil Litigation.

26 years experience

Additional Specialty: Studio and
Performance Bass Player. | share musicians’
concerns because | am one.

COHEN & COHEN

740 N. La Brea Ave., 2nd FI.

Los Angeles, CA 90038-3339
323-938-5000 Fax 323-936-6354
“No unsolicited materiat

DAVIS, SHAPIRO, LEWIT,
MONTONE & HAYES, LLP

150 S. Rodeo Dr., Ste. 200
Beverty Hills, CA 90212
310-248-3400 Fax 310-278-4457
E-mail: dhayes@dsimh.com
Specialty: Entertainment Law

D. BURGUNDY MORGAN, ESQ.
468 N. Camden Dr., Ste. 200
Beverly Hills, CA 90210
310-858-5563

E-mail: burgundymorgan @ aol.com
Specialty: Entertainment Law

DEAN SHELDON SERWIN

The Taft Building

1680 N. Vine St., Ste. 1115

Hollywood, CA 90028-8838

323-465-1735 Fax 323-465-1763

E-mail: mail@ deanserwin.com

Specialty: full-service for entertainment
industry, including: records, publishing, online,
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video-game, film and television, management,
licensing, trademark, music clearance.
Selected “shopping”

DIAMOND & WILSON

12304 Santa Monica Bivd., Ste. 300

Los Angeles, CA 90025

310-820-7808 Fax 310-826-9658

Specialty: all areas except litigation and demo
shopping

*No unsolicited material

DONALDSON & HART

9220 Sunset Blvd., Ste. 224

Los Angeles, CA 90069-3501
310-273-8394 Fax 310-273-5370
E-mail: mcd@donaldsonhart.com
Web: www.michaelcdonaldson.com
*No unsolicited material

DONALD S. PASSMAN

Gang, Tyre, Ramer & Brown, inc.
132 S. Rodeo Dr.

Beverly Hills, CA 90212
310-777-4800 Fax 310-777-4801
*No unsolicited material

DOUGLAS C. WICKS
8405 Pershing Dr., Ste. 500
Playa del Rey, CA 90293
310-578-6528

Speclalty: litigation

*No unsolicited material

EDELSTEIN, LAIRD & SOBEL

9255 Sunset Blvd., Ste. 800

Los Angeles, CA 80069

310-274-6184 Fax 310-271-2664

E-mail: sobel@elsentlaw.com

Web: www.elsentiaw.com

Specialty: all areas except demo shopping
*No unsolicited material

ERIC NORWITZ

Attorney

3333 W. Second St., Ste. 52-214

Los Angeles, CA 90004-6149
213-389-3477 Fax 213-388-3737

E-mail: enorwitz @ pacbell.net

Specialty: entertainment law and litigation
*Unsolicited material accepted
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FINDELLE LAW & MANAGEMENT
2029 Century Park E., Ste. 900

Los Angeles, CA 90067
310-552-1777 Fax 310-286-1990
E-mail: perfstanny@aol.com
Contact: Stann Findelle, Esq.
Specialty: manager and recording
agreements, production, actors,
broadcasting and publishing

*Call before sending material

FISHBACH, PERLSTEIN, LIEBERMAN
& ALMOND LLP

1875 Century Park E., Ste. 1450

Los Angeles, CA 90067

310-556-1956 Fax 310-556-4617
Contact: Michael Peristein

Specialty: all areas

*No unsolicited material

FOX LAW GROUP

14724 Ventura Bivd., PH
Sherman Oaks, CA 91403
818-461-1740 Fax 818-461-1744
E-mail: sandy @foxlawgroup.com
Web: www.foxlawgroup.com
Specialty: contracts

*No unsolicited material

FREDRIC W. ANSIS

Reed Smith LLP

1901 Ave. of the Stars, Ste. 700
Los Angeles, CA 90067
310-734-5200 Fax 310-734-5299
E-mail: fansis @ reedsmith.com
Web: www.reedsmith.com
Contact: Fredric W. Ansis
Specialty: Music & Advertising

GANG, TYRE, RAMER & BROWN, INC.
132 S. Rodeo Dr.

Beverly Hills, CA 80212

310-777-4800 Fax 310-777-4801

*No unsolicited material

GERRY BRYANT, ESQ.

9903 Santa Monica Blvd., Ste. 1007
Beverly Hills, CA 90212
310-301-2728 Fax 310-388-3126
E-mail: gerrybryantesq@aol.com

*No unsolicited material or deal shopping.

THE DEAL GOES WR(
& JOHNSON |

GIBSON, DUNN & CRUTCHER, LLP
333 S. Grand Ave., 47th FI.

Los Angeles, CA 90071
213-229-7000 Fax 213-229-7520
E-mail: ecarhart @ gibsondunn.com
Web: www.gibsondunn.com

*No unsolicited material

Additional location:

2029 Century Park E.

Los Angeles, CA 90067-3026
310-552-8500 Fax 310-551-8741

Web: www.gibsondunn.com

*See web for offices in other U.S. cities and
the world

GLADSTONE MICHEL WEISBERG WILLNER
& SLOANE

4551 Glencoe Ave., Ste. 300

Marina del Rey, CA 90292

310-821-9000 Fax 310-775-8775

E-mail: info@gladstonemichel.com

Web: www.gladstonemichel.com

Specialty: Contract negotiation, intellectual
property, copyright, publishing, digital fights,
creative rights, merchandise licensing,
royalties calculations, management, touring,
recording, digital downloading, entertainment
insurance, expert witness and litigation
consulting services

*No unsolicited material.

GOLDRING, HERTZ & LICHTENSTEIN
450 N. Roxbury Dr., 8th FI.

Beverly Hills, CA 90210

310-271-8777 Fax 310-276-8310
Specialty: contracts and publishing
*No unsolicited material

GREENBERG, GLUSKER

1900 Ave. of the Stars, 21st FL.
Los Angeles, CA 90067
310-553-3610 Fax 310-553-0687
E-mail: info@ ggfirm.com

Web: www.ggfirm.com

*No unsolicited material

GREGORY L. YOUNG
4195 E. Thousand Oaks Blivd., Ste. 235

www.musicconnection.com/digital

Westlake Village, CA 91362

805-381-0700 Fax 805-381-1337

E-mail: gyoung@rasaplc.com

Specialty: Representation of musicians

and entertainment companies. Recording
agreements; publishing/administration/
songwriter agreements; touring agreements;
band; producer; production; licensing;
publishing administration; copyright and
trademark registration; copyright infringement;
entertainment and business litigation.

*No unsolicited material

HARTFORD O. BROWN, ESQ.
Klinedinst PC

777 S. Figueroa St., 47th FI.

Los Angeles, CA 90017
213-607-2115 Fax 213-607-2116
E-mail: hbrown @klinedinstiaw.com
Web: www.klinedinstlaw.com
Specialty: Entertainment, contractual/
transactional, intellectual property, general
litigation

*No unsolicited material

HEICKLEN LAW OFFICES
16255 Ventura Blvd., Ste. 515
Encino, CA 91436
818-907-7771

Contact: Michael Heicklen

HELMER, FRIEDMAN, LLP

723 Ocean Front Walk

Venice, CA 90291

310-396-7714 Fax 310-396-9215
Contact: Ken Helmer
Specialty: all areas

*No unsolicited material

HERTZ & GOLDRING
450 N. Roxbury Dr.
Beverly Hills, CA 90210
310-248-3107

Contact: Ken Hertz

IRELL & MANELLA, LLP

1800 Ave. of the Stars, Ste. 900
Los Angeles, CA 90067
310-277-1010 Fax 310-203-7199
E-mail: info@irell.com

Web: www.irell.com

LALLLL R LA ] AT T
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ROYALTY DISPUTES
BREACH OF CONTRACT |

COPYRIGHT REVERSIONS
AND INFRINGEMENT
wy

HE CLIENT

PARTNERSHIP DISPUTES

; [
OUR COMMITMENT ISTO"

UNAUTHORIZED USE OF
A LIKENESS

LIBEL AND PRIVACY

CLASS ACTIONS

L

JOHNSON & JOHNSON, LLP

439 N. CANON DRIVE, SUITE 200
BEVERLY HiLLs, CA 90210
310-975-1080
WWW.JJLLPLAW.COM

ATTORNEYS

NEVILLE JOHNSON, DOUGLAS JOHNSON,
JAMES RYAN, LAN VU, ERIN PFAFF
JONATHAN TURCO AND JOHN FOWLER
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Additional location:

840 Newport Center Dr., Ste. 400
Newport Beach, CA 92660-6324
949-760-0991 Fax 949-760-5200

ISAACMAN, KAUFMAN & PAINTER
8484 Wilshire Bivd., Ste. 850

Beverly Hills, CA 90211
323-782-7700

Web: www.ikplaw.com

E-mail: info @ikplaw.com

Contact: Steven Lowy, Andrew
Zucker, Chuck Hurewitz, Neal Fisher
*No unsolicited material.

JACKOWAY, TYERMAN, WERTHEIMER,
AUSTEN, MANDELBAUM, & MORRIS
1925 Century Park E., 22nd. FI.

Los Angeles, CA 90067

310-553-0305 Fax 310-553-5036

*No unsolicited material

JAY COOPER

(Greenberg Traurig LLP)

2450 Colorado Ave., Ste. 400E

Santa Monica, CA 90404

310-586-7700 Fax 310-586-7800

Web: www.gtlaw.com

E-mall; info@gtiaw.com

Specialty: entertainment law and copyright,
30 offices worldwide

JEFFREY L. GRAUBART

350 W. Colorado Bivd., Ste. 200
Pasadena, CA 91105-1855
626-304-2800 Fax 626-304-2807

E-mall: info@jlgraubart.com

Web: www.lawyers.com/entertainmentlaw
Specialty: copyrights and litigation
“Unsolicited material accepted

JOHNSON & JOHNSON, LLP
439 N. Canon Dr., Ste. 200
Beverly Hills, CA 90210
310-975-1080 Fax 310-975-1095
E-mail: njohnson @jjliplaw.com
Web: www jjliplaw.com

Contact: Neville L. Johnson
Specialty: litigation and contracts
*No unsolicited material
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Kate L. Raynor

ATTORNEY AT LA

JONATHAN STEIN, LAW OFFICES OF
501 Santa Monica Bivd., Ste. 500
Santa Monica, CA 90401-2415
310-587-2277 Fax 310-587-2281
E-mail: jstein @jsteinlaw.com

Web: www jsteinlaw.com

*No unsolicited material

JOSH NOREK

Didulio Law Group

5631 Willowcrest Ave.

N. Hollywood, CA 91601
818-505-1138 Fax 818-763-1398
E-mall: jn@dijuliolaw.com

Web: www.dijuliolawgroup.com
Specialty: Record contracts, music
publishing, licenses

JOSHUA P. BINDER

Attorney at Law

8730 Sunset Blvd., Ste. 470

Los Angeles, CA 90069

310-855-1223

E-mail: josh@joshbinder.com

Web: www.joshbinder.com

Specialty: Music, television, IP licensing
and contract negotiation

KATTEN, MUCHIN, ROSENMAN, LLP
2029 Century Park E., Ste. 2600

Los Angeles, CA 90067

310-788-4400

E-mail: gail title @kattenlaw.com

Web: www kattenlaw.com

KENOFF & MACHTINGER, LLP

1901 Ave. of the Stars, Ste. 1775

Los Angeles, CA 90067

310-552-0808 Fax 310-277-0653

Web: www.entertainmentlawla.com
E-mall: jkenoff@ entertainmentlawla.com
Specialty: contracts, litigation

*No unsolicited material, no shopping

KLEINBERG, LOPEZ, LANG,
CUDDY, EDEL & KLEIN

2049 Century Park E., Ste. 3180
Los Angeles, CA 90067

310-286-9696 Fax 310-277-7145
Contact: Peter Lopez

Speciaity: contracts and publishing
*No unsolicited material

Immigra

LAPOLT LAW, PC

9000 Sunset Bivd., Ste. 800

Los Angeles, CA 90069

310-858-0922 Fax 310-858-0933

E-mail: dina @lapoltiaw.com, heidy @lapoltlaw.
com, sabrina@lapoltlaw.com

Web: www.lapoltlaw.com

Contact: Dina LaPolt, Heidy Vaquerano,
Sabrina Ment

Specialties: All areas relating to music, film,

television, merchandising and book publishing.

LEE RUDNICKI, LAW OFFICES OF

9595 Wilshire Blvd., Ste. 900

Beverly Hills, CA 90212

310-300-8407 Fax 310-300-8401

E-mail: drumlaw80 @ gmail.com

Web: www.drumlaw80.com

Specialty: Entertainment law practice focused
on music, film and television.

LEWIS, BRISBOIS, BISGAARD
& SMITH LLP

One Sansome St., Ste. 1400
San Francisco, CA 914104
415-362-2580 Fax 415-434-0882
E-mall: umeda @Ibbslaw.com
Web: www.|bbslaw.com
Contact: Glen S. Umeda

*No unsolicited materials

LICHTER, GROSSMAN, NICHOLS,
ADLER & GOODMAN

9200 Sunset Bivd., Ste. 1200

Los Angeles, CA 90069
310-205-6999 Fax 310-205-6990
*No unsolicited material

LOEB & LOEB, LLP

10100 Santa Monica Bivd., 22nd FI.
Los Angeles, CA 90067
310-282-2000 Fax 310-282-2200
Web: www.loeb.com

Specialty: all areas

MANATT, PHELPS & PHILLIPS
11355 W. Olympic Blvd.

Los Angeles, CA 90064
310-312-4000 Fax 310-312-4224
E-mail: wquicksilver@manatt.com
Web: www.manatt.com
Specialty: all areas

*No unsolicited material

www.musicconnection.com/digital

Additional locations:

695 Town Center Dr., 14th FI.
Costa Mesa, CA 92626
714-371-2500 Fax 714-371-2550

1001 Page Mill Rd., Bdg. 2
Palo Alto, CA 94304
650-812-1300 Fax 650-213-0260

1014 Torney Ave.
San Francisco, CA 94129
415-561-7872 Fax 415-561-6495

1215 St., Ste. 1900
Sacramento, CA 95814
916-552-2300 Fax 916-552-2323

MARIO F. GONZALEZ, ESQ.
15332 Antioch St., #573

Pacific Palisades, CA 90272
818-707-3894 Fax 800-653-8092
E-mall: mario@mgonzalezlaw .com
Web: www.mgonzalezlaw.com
Contact: Mario F. Gonzalez
Speclalty: music attorney

MARK "ABBA" ABBATTISTA
Law Offices of Mark A. Abbattista
311 N. Robertson Ave. Ste. 505
Beverly Hills, CA 90211
818-991-7399

E-mail: kingabba@aol.com
Specialty: all areas

*Unsolicited matenial accepted

MARK L. LEVINSON, LAW OFFICE OF
14724 Ventura Blvd., PH

Sherman Oaks, CA. 91403
818-788-3059 Fax 818-461-1744
E-mall: mllentiaw @ aol.com

Contact: Mark L. Levinson

Specialty: All forms of entertainment
transactions

*No unsolicited material

MARTY O'TOOLE

1999 Ave. of the Stars, Ste. 1100

Los Angeles, CA 30067

310-888-4000

E-mail: mx @martyotoole.com

Web: www.lawofficesofmartyotoole.com
Speciaity: Contracts, copyright, trademark,

tion Attorney

FULL SERVICE IMMIGRATIO

Immigration made easy for you & your family

® ATHLETES

® ENTERTAINERS

® FamiLy Basep GReen CARD
e WoRrk BAasep GReen CARD

Co-WrTH-THE BEST:

1-888-ILAWYE

1-888-952-99317 « 1-818-501-3641

® STUDENT VisA
e PERM

® ProressioNAL WORKERS
* 01 Visas

www.kateraynor.com
LAW OFFICES OF KATE L. RAYNOR
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demo shopping, negotiation, music video,
publishing, band agreements, LLC, litigation
*Unsolicited material accepted

MATTHEW A. NECO

12424 Wilshire Blvd., Ste. 1450
Los Angeles, CA 90025
310-447-1777 Fax 310-207-2803

Specialty: Publishing and recording contracts.

*Unsolicited material accepted

MAURO FIORE, JR., LAW OFFICE OF
1901 W. Pacific Ave., Ste. 260

W. Covina, CA 91790

626-856-5856

MCLANE & WONG

11135 Weddington St., Ste. 424
North Hollywood, CA 91601
818-587-6801 Fax 818-587-6802
€-mail: bemclane@aol.com
Web: www.benmclane.com
Specialty: Contracts, negotiation
*Unsolicited material accepted

McPHERSON & ASSOCIATES
1801 Century Park E., Ste. 2400
Los Angeles, CA 90067
310-553-8833 Fax 310-553-9233
E-mail: firm@m-klaw.com

Web: www.m-klaw.com

*No unsolicited material

MICHAEL H. GOLLAND

Rosen Feig Golland & Lunn LLP
9454 Wilshire Blvd., Ste. 850
Beverly Hills, CA 90212
310-275-0562 Fax 310-275-0563
E-mail: mgolland@rfgllaw.com
Web: www.rfgllaw.com

MICHAEL J. MARONEY, ESQ.
3230 Van Allen PI.

Topanga Canyon, CA 90290
818-592-0477 Fax 818-592-0558
E-mail: mjmaroney@ earthlink.net
Web: www.maroneylaw.com

MICHAEL MACHAT
9107 Wilshire Blvd., Ste. 425
Beverly Hills, CA 90210

Download This Directory From Our Website

310-860-1833 Fax 310-860-1837
€-mail: machatlaw@ yahoo.com
Specialty: all areas

MICHAEL R. DILIBERTO

2049 Century Park E., Ste. 1080

Los Angeles, CA 90067

310-567-1511 Fax 310-557-1540
E-mail: mdiliberto @ kleinberglerner.com
Specialty: all areas

*No unsolicited material

MICHAEL R. GARDNER

810 E. Commonwealth Ave.
Fullerton, CA 92831
714-447-3808 Fax 714-680-0421
*No unsolicited material accepted

MICHAEL R. MORRIS

Valensi Rose PLC

1888 Century Park East, Ste. 1100

Los Angeles, CA 90067

310-277-8011 x 7004 Fax 310-277-1706
E-mail: mm@vrmlaw.com

Web: www.vrmlaw.com

Specialty: Full-service music law, including
recording, producer, production company
and soundtrack agreements, master use
and synchronization licenses; artist and fabel
representation; entertainment tax law.
*Unsolicited materials on a very selective basis

MICHAEL RUBIN & ASSOC.

15250 Ventura Blvd., Ste. 524

Sherman Oaks, CA 91403

818-728-6666

Specialty: Music, copyright, litigation,

real estate

*Unsolicited material accepted, call first, not
available for shopping new artists

MUSIC ATTORNEY, LEGAL & BUSINESS
AFFAIRS REGISTRY

7510 Sunset Blvd., Ste. 1041

Los Angeles, CA 90046-3418
800-377-7411

€-mail: info @ musicregistry.com

Web: www.musicregistry.com

MYMAN, ABELL, FINEMAN,
GREENSPAN & LIGHT

11601 Wilshire Blvd., Ste. 2200
Los Angeles, CA 90025

26 Years

Pro Attorney

35 Years

Pro Musician

Legal

Expert:

Free Em(“l or Phone Call or Email Anytime:

Consultation

805-557-0660
chris@chrisolsenlaw.com
www. chrisolsenlaw.com

310-231-0800 Fax 310-207-2680
Specialty: all areas
“No unsolicited material

NEAL TABACHNICK, ESQ.

Wolt, Rifkin, Shapiro, Schulman & Rabkin, LLP
11400 W. Olympic Bivd., 9th FI.

Los Angeles, CA 90064-1557

310-478-4100 Fax 310-479-1422

€-mail: ntabachnick @ wrslawyers.com

*Does not shop material

O’MELVENY & MYERS

1999 Ave. of the Stars, Ste. 700
Los Angeles, CA 90067
310-553-6700 Fax 310-246-6779
E-mail: saronson@omm.com
Web: www.omm.com

*No unsolicited material

Additional location:

400 S. Hope St
Los Angeles, CA 90071-2899
213-430-6000 Fax 213-430-6407

OSHER LAW FIRM, THE

555 N. Rockingham Ave.

Los Angeles, CA 90049
310-271-1811 Fax 310-271-5057
Specialty: all areas

*No unsolicited material

OWEN J. SLOANE, ESQ.

Berger Kahn, A Law Corp.

4215 Glencoe Ave., 2nd FI.

Marina del Rey, CA 90292

310-821-9000 Fax 310-578-6178

E-mail: osloane @ gladstonemichel.com
Web: www.bergerkahn.com

Specialty: Contract negotiation, intellectual
property, copyright, publishing, digital rights,
creative rights, merchandise licensing,
royalties calculations, management, touring,
recording, digital downloading. Expert witness
and litigation consulting services

“No unsolicited material

Additional offices: Orange County, San
Diego, S.F. Bay Area

PERKINS COIE

1620 26th St., 6th I, S.
Santa Monica, CA 90404-4013

Copyright

TY
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www.musicconnection.com/digital

DeliveringIFullseryicelRepresentation;
[ToYThEYMUSiclindUStry:

Recording & Distribution Contracts
Band Agreements

Licensing & Publishing

Digital & Internet Music

Touring & Merchandising Contracts
Entertainment Litigation
Entertainment Insurance

310-788-9900 Fax 310-788-3399
E-mail: wemer @perkinscoie.com
Web: www perkinscoie.com

Contact: William H. Emer

Specialty: Trademark Law, Inteilectual
Property

PIERCE LAW GROUP, LLP

9100 Wilshire Bivd., Ste. 225, E. Tower
Beverly Hills, CA 80212-3415
310-274-9191 Fax 310-274-9151
E-mail: info@ piercelawgrouplip.com
Contact: David Albert Pierce
Specialty: contracts

*No unsolicited material accepted, no
shopping.

PILLSBURY WINTHROP SHAW PITTMAN, LLP
725 S. Figueroa St., Ste. 2800

Los Angeles, CA 90017

213-488-7100 Fax 213-629-1033

E-mail: cydney.tune @ pillsburylaw.com

Web: www.pillsburylaw.com

Contact: Cydney A. Tune

Specialty: All areas, including intellectual
property and technology

“No unsolicited material

POLK & BERKE

Jeff Berke, Esq.

11620 Wilshire Bivd., Ste. 800

Los Angeles, CA 90025
310-235-2009 Fax 310-235-2029
€-mail: jeffberke @yahoo.com
Contact: Jeff Berke

Specialty: Cali for more information

PROBSTEIN & WEINER

9696 Culver Blvd., Ste. 205

Culver City, CA 90232
310-836-1400 Fax 310-836-1420
E-mail: gbweiner@pwmusiclaw.com
Web: www.pwmusiclaw.com

*No unsolicited material

PROSKAUER, ROSE, LLP

2049 Century Park E., Ste. 3200

Los Angeles, CA 90067

310-557-2900 Fax 310-557-2193

Web: www.proskauer.com

Specialty: practice limited to litigation of
commercial and entertainment related disputes
*No unsolicited material

GladstoneMichel

WeisbergWillner & Sloane..

GladstoneMichel.com

To find out more, contact Owen Sloane at (310) 821-2000
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RANDAL NEAL COHEN

12100 Wilshire Blvd., Ste. 1250

Los Angeles, CA 80025

310-826-8082 Fax 310-826-8682

E-mail: randalneal @yahoo.com

Specialty: all areas except demo shopping.
*Unsolicited material accepted

REBEL ROY STEINER, JR.

Loeb & Loeb LLP

10100 Santa Monica Blvd., Ste. 2200
Los Angeles, CA 90067

310-282-2051 Fax 310-282-2200
E-mail: rsteiner @loeb.com

Web: www.loeb.com

REED SMITH, LLP

1901 Ave. of the Stars, Ste. 700

Los Angeles, CA 90067

310-734-5200 Fax 310-734-5299

E-mall: fansis @ reedsmith.com, ssessa@
reedsmith.com

Web: www.reedsmith.com

Contact: Fredric W. Ansis or Stephen E.
Sessa

REISH, LUFTMAN, REICHER & COHEN
11755 Wilshire Bivd., 10th FI.

Los Angeles, CA 80025

310-478-5656 Fax 310-478-5831

Web: www.reish.com

"No unsolicited material

RICHARD M. FRIEDMAN, LAW OFFICES OF
9663 Santa Monica Blvd., Ste. 665

Beverly Hills, CA 90210

305-666-2747

RICHARD JOSEPH, LAW OFFICES OF
5757 Wilshire Bivd., Ste. 360

Los Angeles, CA 90036

323-934-1114 Fax 323-938-7111
E-mail: rjoseph@rjml.net

Web: www.rimusiclaw.com

Specialty: All areas of music law.

*No unsolicited material

ROBERT S. GREENSTEIN, ESQ.
Greenstein Law Offices

22911 Crespi St.

Woodland Hills, CA 91364

818-225-8917 Fax 818-225-9010

E-mali: info@ greensteinlaw.com

Web: www.greensteintaw.com

Specialty: Full-service entertainment industry
business and legal affairs

*Please contact the office before submitting
any material

ROBERT A. STERNBERG, APLC

4195 E. Thousand Oaks Bivd., Ste. 235
Westlake Village, CA 91362

805-381-0700 Fax 805-381-1337

E-mall: gyoung@rasaplic.com

Specialty: Representation of musicians and
entertainment companies.

*No unsolicited material

ROGERS & HARRIS

9200 Sunset Blvd., Ste. 404

Los Angeles, CA 90069
310-278-3142 Fax 310-271-3649
Contact: Michael Harris
Specialty: contracts

*No unsolicited material

ROHDE & VICTOROFF

1880 Century Park E., Ste. 411
Los Angeles, CA 90067
310-277-1482 Fax 310-277-1485
E-mail: greg@rohde-victoroff.com

Contact: Greg Victoroff
Specialty: all areas
*Unsolicited material accepted

RONALD A. LITZ, LAW OFFICES OF
10100 Santa Monica Blvd., Ste. 300
Los Angeles, CA 30067
310-201-0100 Fax 310-201-0226

*No unsolicited material

ROSENFELD, MEYER & SUSMAN
9601 Wilshire Blivd., Ste. 710
Beverly Hills, CA 90210
310-858-7700 Fax 310-860-2430
*No unsolicited material

SALLY KOENIG

Koenig Law Offices

606 Hanley Ave.

Los Angeles, CA 90049

310-440-9290 Fax 310-440-3950

E-mail: koeniglaw @ mac.com

Web: www.myspace.com/koeniglaw, www.
linkedin.convin/koeniglawoffices
Specialty: Artist and label representation in all
areas. Draft and negotiate agreements.
*Unsolicited material accepted, e-mail for
permission

SCHLEIMER & FREUNDLICH, LLP
9100 Wilshire Bivd., Ste. 615 E.
Beverty Hills, CA 90212
310-273-9807

E-mail: schleimerlaw @msn.com
Web: www.schleimerlaw.com

*No unsolicited material

SCOTT HARRINGTON, ESQ.
Harrington Music Law Group, P.C.
2001 Wilshire Blvd., Ste. 400

Santa Monica, CA 90403
310-315-9222 Fax 310-315-9225
E-mall: sharrington @ sdhmusiclaw.com

SEDGEWICK, DETERT, MORAN

& ARNOLD LLP

801 S. Figueroa St, 19th FI.

Los Angeles, CA 80017

213-426-6900, 310-286-1313 (direct) Fax 213-
426-6921

E-mail: paul.menes @sdma.com

Web: www.sdma.com

Contact: Paul Menes

Specialty: Represents clients in U.S., Canada,
Europe and Japan in all areas of music,
intemet/digital, TV, radio, content, licensing
and distribution.

STEPHEN BAERWITZ

10940 Wilshire Blvd., Ste. 600
Los Angeles, CA 90024
310-443-4243

E-mail: sb.lawbiz @verizon.net
Specialty: all rock styles

*No unsolicited material

STEPHEN E. SESSA, ESQ.
Reed Smith, LLP

1901 Ave. of the Stars, Ste. 700
Los Angeles, CA 90067
310-734-5200 Fax 310-734-5299
E-mall: ssessa@reedsmith.com
Web: www.reedsmith.com
Contact: Stephen E. Sessa

STEVEN J. FISHER, ESQ.

Law Offices of Steven J. Fisher

4607 Lakeview Canyon Rd., Ste. 320
Westlake Village, CA 91361
818-889-9915 Fax 818-889-9916
E-mail: sjfisherlaw @sbcglobal.net

Christine J. Wilson - Atforney at Law

The Music Lawyer for the Independent Musician

Think of it as the start of “The Success Tour’
ecord an album (or even your first demo), get your music info

on the road
a film or m

a deal with a music publ
a map. That's why the first step for an inde
Musician’s Road Map *, which is a detailed,

Your're ready to take your show

er. Before you set out, you need
endent musician is our exclusive
comprehensive and

individualized plan for the individual artist or group, which evaluates and
makes recommendations in the following areas:

Business Formation Contracts
Copyright

Film and Television

Performing Rights Organizations
Managers & Agents

Merchandise
Recording
Business Plans

323-655-7180 www.losangelesmusidawyer.com
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*No unsolicited material, please e-mail for
permission

STEVEN R. LOWY ISAACMAN, KAUFMAN
& PAINTER P.C.

MGM TOWER

10250 Constellation Bivd., Ste. 2800

Los Angeles, CA 90067

310-881-6800 Fax 310-881-6801

E-mail: Lowy@ikplaw.com

TRICIA E. M. NOOTENS, LAW OFFICE OF
34145 Pacific Coast Hwy., Ste. 176

Dana Point, CA 92629

630-740-5367

E-mail: tnoot@aol.com

Contact: Tricia E.M. Nootens Esq.
Specialty: entertainment, business,
corporate, family

*Unsolicited material accepted

TYLER & WILSON, LLP

5455 Wilshire Bivd., Ste. 1925

Los Angeles, CA 90036

323-655-7180 Fax 323-655-7122
Email: cjw@tyler-law.com

Contact: Christine J. Wilson

Web: www.losangelesmusiclawyer.com
Speciaity: Music and Business Law

TYRE, KAMINS, KATZ, GRANOF & MENES
1880 Century Park E., Ste. 300

Los Angeles, CA 90067-1666

310-553-6822 Fax 310-552-9024

Contact: Paul |. Menes, Barry A. Menes

*No unsolicited material

WILLIAMS & KILKOWSKI

1900 Ave. of the Stars, 25th FI.
Los Angeles, CA 90067
310-282-8995 Fax 310-282-8930
*No unsolicited material

ZIFFREN, BRITTENHAM, BRANCA,
FISHER, GILBERT-LAURIE, STIFFELMAN,
COOK, JOHNSON & WOLF

1801 Century Park W.

Los Angeles, CA 30067

310-552-3388 Fax 310-553-7068

Speclalty: all areas

"No unsolicited material

COLORADO

CLINE, WILLIAMS, WRIGHT,
JOHNSON & OLDFATHER, LLP
123 N. College Ave., Ste. 330

Fort Collins, CO 80524
970-221-2637 Fax 970-221-2638
Web: www clinewilliams.com
Speciaity: Intellectual Property and
Technology Law

COLSON-QUINN, ATTORNEYS AT LAW
4450 Arapahoe, Ste. 100

Boulder, CO 80302

303-415-2557

E-mali: info @colsonquinn.com

Web: www.colsonquinn.com

Specialty: Trademark Law, Intellectual
Property

HOLLAND & HART

555 Seventeenth St., Ste. 3200
Denver, CO 80202-3979
303-295-8000 Fax 303-295-8261
E-mail: Isharrer@hollandhart.com
Web: www.hollandhart.com

Contact: Elizabeth Sharrer
Specialty: intellectual Property

KEVIN E. HOUCHIN, ATTORNEY

& COUNSELOR AT LAW

425 W. Mulberry St.

Fort Collins, CO 80521

970-493-1070 Fax 888-524-8248

E-mail: kevin.houchin@houchinlaw.com
Web: www.houchirilaw.com

Contact: Kevin E. Houchin

Specialty: Consulting for creative people.

LEYENDECKER & LEMIRE, LLC

9137 E. Mineral Circle, Suite 280
Centenniat, CO 80112

E-mail: info@ coloradoiplaw.com

Web: www.coloradoiplaw.com

Speciaity: Copyright Law, Trademark Law,
Intellectual Property

PERKINS COIE

1899 Wynkoop St., Ste. 700

Denver, CO 80202-1043
303-291-2300 Fax 303-291-2400
E-mail: rmiller@ perkinscoie.com
Web: www.perkinscoie.com

Contact: Robert (Bob) N. Miller
Specialty: Trademark Law, Intellectual
Property

REPLIN & RHOADES
ENTERTAINMENT LAW LLC

222 Mitwaukee St., Ste. 304

Denver, CO 80206

303-322-7919

E-mail: irhoades @replinrhoades.com,
sreplin@replinrhoades.com,

dratner @replinrhoades.com

Web: www.replinrthoades.com

Contact: Steve Replin of Laurie Rhoades,
Dave Ratner

Specialty: Entertainment Law, Copyright Law,
Intellectual Property

SNELL & WILMER

1200 Seventeenth St., Ste. 1900
Denver, CO 80202-5854
303-634-2000 Fax 303-634-2020
E-mail: info@swlaw.com

Web: www.swlaw.com
Specialty: Intellectual Property

CONNECTICUT

BINGHAM

One State St.

Hartford, CT 06103-3178

E-mail: info@bingham.com

Web: www.bingham.com

Specialty: Telecommunications, Media and
Technology

CACACE TUSCH & SANTAGATA
777 Summer St.

Stamford, CT 06901-1022
203-883-9688 Fax 203-353-3392
E-mall: cts@lawcts.com

Web: www.lawcts.com

Specialty: Intellectual Property

GIARNIERO LAW FIRM LLC, THE
972 E. Broadway

Stratford, CT 06615

203-375-3994 Fax 203-386-04C1
Web: www.giamierolaw.com
Contact: Richard Giamiero
Speclaity: intellectual Property

IN-HOUSE MANUFACTURING & PACKAGING SINCE 1939

CD REPLICATING

77,10” & 12” RECORD PRESSING
Custom Packaging & Printing, Graphic Design, Quick Turnaround

DVD REPLICATING

AINBO www.rainborecords.com

RECORI

8960 Eton Ave., Canoga Park, CA 91304
(818) 280-1100 info@rainborecords.com
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OHLANDT GREELEY RUGGIERO
& PERLE, LLP

One Landmark Sq., 10th Fi.
Stamford, CT 06901-2682

Web: www.ramberglawfirm.com
Contact: Jeffrey R. Ramberg
Specialty: transactional intellectual property

203-327-4500 Fax 203-327-6401 MARKS, O’NEILL, O’'BRIEN & COURTNEY
E-mail: mlo@ogrp com 913 N. Market St., Ste. 800
Web: www. Wilmington, DE 19801

0grp.C
Speciaity: Intellemual Property

ST. ONGE STEWARD JOHNSTON
& REENS LLC

986 Bedford St.

Stamford, CT 06905

203-324-6155 Fax 203-327-1096
E-mail: info @ssjr.com

Web: www.ssjr.com

Specialty: Intellectual Property

302-658-6538 Fax 302-658-6537
E-mail: ddoherty @mooclaw.com
Web: www.mooclaw.com
Contact: Dawn Doherty
Specialty: Intellectual Property

DISTRICT OF COLUMBIA

ADAMS AND REESE, LLP
Market Square N.

401 9th St., N.W,, Ste. 610
S. Washington, DC 20004
202-737-3234

Additional locations:

New Haven, CT

203-562-0400 E-mail: jeffrey.brooks@arlaw.com

New York, NY Web: www.adamsandreese.com

212-730-4554 Speciaity: Entertainment Law, Music Law,
Inteliectual Property

SUSAN L. MENDE

39 Jaffe Ter. AMERICAN BAR ASSOCIATION

Colchester, CT 06415 740 15th St., N.W.

860-537-1176 Washington, DC 20005-1019

E-mil: mendemgmt@aol.com

Contact: Susan L. Mende

Specialty: Legal services & actively seeking
new clients to manage. No hip-hop please.

202-662-1000

Additional location:

321 N. Clark St
Chicago, IL 60610
DELAWARE Chicago ot

FISH & RICHARDSON P.C.

222 Delaware Ave., 17th Fl.
P.O.Box 1114

Wilmington, DE 19899-1114
302-652-5070 Fax 302-652-0607
E-mail: info@fr.com

Web: www.fr.com

Contact: William J. Marsden, Jr.
Specialty: Intellectual Property

JEFFREY R. RAMBERG, LAW OFFICE OF
273 E. Main St., Ste. G

Newark, DE 19711

302-454-6414 Fax 302-454-6414

E-malil: ramberg@juno.com

BERLINER, CORCORAN & ROWE

1101 17th St. N.W., Ste. 1100

Washington, DC 20036

202-293-5555

E-mail: ber@ber.us

Web: www.bcr.us

Contact: Jay Rosenthal

Specialty: Entertainment Law, Copyright Law
and internet Law

GARVEY, SCHUBERT & BARER
Flour Mill Bldg., 5th F1.

1000 Potomac Street N.W.
Washington, DC 20007-3501

"[1“1]1]:@ [BBA"ITTBL[E ]FM[@[B{]%‘

The 2010 National Competition Event is complete!
www.MySpace.com/BattleforAmerica
After completion of 38 Nationwide Regional events, the
Battle for America & Music Connection Magazine wish to
congratulate the following Winning National Bands. Your
hard work and perseverance has paid off in the final re-
sults.

Top 10 National Bands for 2010
1st Place: Project MOSS - Austin, TX
2nd Place: Modern Disruption - Chapin, SC
3rd Place: 300 Miles - Twin City, GA

4th Place: Billy Buchanan - St. Augustine, FL

Sth Place: Kalibur - Savannah, GA

6th Place: (TIE) Pigweed - San Antonio, TX
G.0.G. - Federalsburg, MD

7th Place: Our Last Run - Marceline, MO

8th Place: Midway Blue - Florence, SC

9th Place: Chris Lopez Band - San Antonio, TX

10th Place: Jaci & Those Guys - Dallas, TX

"

Our thanks to Music Connection Magazine
for acting as a National Spoasor.
Your contribution to Indie Music is greatly appreciated.

202-965-7880 Fax 202-965-1729
Web: www.gsblaw.com
Specialty: Entertainment Law

LAMPERT & O'CONNOR
1776 K St. N.W._, Ste. 700
Washington, DC 20006
202-887-6230

E-mail: info@I-olaw.com
Web: www.lojlaw.com
Contact: Donna Lampert
Specialty: Entertainment Law

MANATT, PHELPS & PHILLIPS
700 12th St., N.W.

Washington, DC 20005-4075
202-585-6500 Fax 202-585-6600
Web: www.manatt.com
Specialty: all areas

PERKINS COIE

607 14th St. N.W.

Washington, DC 20005-2003
202-628-6600 Fax 202-434-1690
E-mail: jdevaney @perkinscoie.com
Web: www.perkinscoie.com

Contact: John Devaney

Specialty: Trademark Law, Intellectual
Property

PROSKAUER, ROSE, LLP

1001 Pennsylvania Ave., N.W., Ste. 400 S.
Washington, DC 20004-2533

202-416-6800

E-mail: webmaster @ proskauer.com

Web: www.proskauer.com

Specialty: practice limited to litigation of
commercial and entertainment retated disputes
*No unsolicited material

STEPTOE & JOHNSON

1330 Connecticut Ave. N.W.

Washington, DC 20036

202-429-8122 Fax 202-261-7537

Web: www.steptoe.com

Specialty: Contracts and Intellectual Property

VENABLE LLP

575 7th St., N.W.

Washington, DC 20004
202-344-4000 Fax 202-344-8300
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.CONNETIN

E-mail: info @venable.com
Web: www.venable.com
Specialty: Intellectual Property

FLORIDA

ALLEN L. JACOBI

11077 Biscayne Bivd., Ste. 200

Miami, FL 33161

305-893-5644 Fax 305-893-0059

E-mail: allen @allenjacobilaw.com, alj@
pyramidrecords.net

Web: www.pyramidrecords.net

Contact: Allen Jacobi

Specialty: All entertainment-related services

DAVID BERCUSON, P.A., LAW OFFICES OF
9130 S. Dadeland Bivd.

Miami, FL 33156

305-670-0018 Fax 305-670-0019

E-mail: db@bercusonlaw.com

Web: www bercusonlaw.com

Contact: David Bercuson

Specialty: specialist in domestic & foreign
music licensing and obtaining deals for artists

PROSKAUER, ROSE, LLP

2255 Glades Rd., Ste. 340

W. Boca Raton, FL 33431-7360

561-241-7400

Web: www.proskauer.com

Specialty: practice limited to litigation of
commercial and entertainment related disputes
“No unsolicited material

RICHARD N. FRIEDMAN, LAW OFFICES OF
8925 S.W. 148th St., Ste. 200

Palmetto Bay, FL 33176

305-666-2747 Fax 305-666-2748

Contact: Richard N. Friedman

Specialty: Independent Producers, Labels,
Musicians, Talent

ROMANELLO PROFESSIONAL
ASSOCIATION

1560 Sawgrass Corporate Pkwy., 4th Fl.
Sunrise, FL 33323

954-331-8020 Fax 954-827-0472
E-mail: sromanello@romaneliopa.com
Web: www.romanellopa.com

Doritos

ARE YOU READY FOR WHAT'S NEXT?

ENEW

MUSIC
EMINAR
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Contact: Steven Romanello
Specialty: Entertainment Law, Contracts,
Label Shopping, Negotiations

GEORGIA

ALAN S, CLARKE, LAW OFFICES OF
3355 Lenox Rd., Ste. 750

Atlanta, GA 30326

404-816-9800 Fax 404-816-0555
E-mail: alansclarke @belisouth.net
Contact: Alan Clarke

Specialty: Intellectual Property

HOLLAND & KNIGHT

1201 W. Peachtree St., N.E.

Atlanta, GA 30309

404-817-8500 Fax 404-881-0470

E-mail: maryann.whitehall @ hkiaw.com
Web: www.hklaw.com

Contact: Robert Highsmith Jr.

Specialty: Entertainment Law, Contract Law

LOVETTE ENTERTAINMENT

LAW GROUP, THE

1800 Peachtree St. N.W., Ste. 500
Atlanta, GA 30309

404-355-9000 Fax 404-475-0680

E-mail: cliff.lovette @ lovettegroup.com
Web: www.lovettegroup.com

Contact: Cliff Lovette

Specialty: Entertainment Law, Music Law,
Film/TV Law, Copyrights

MINTER & ASSOCIATES

5398 E. Mountain St.

Stone Mountain, GA 30083
770-879-7400 Fax 770-879-5695

E-mail: kamlaw @ aol.com

Web: www.kendallminteresq.com
Contact: Kendall Minter

Specialty: Entertainment Law, Intellectual
Property

MYERS & KAPLAN

Intellectual Property Law, LLC
3100 Cumberiand Bivd., Ste. 1400
Atlanta, GA 30339

E-mail: jmyers @ mkiplaw.com
Web: www.mkiplaw.com

Contact: Joel D. Myers
Specialty: intellectual Property

SANDRA L. BROWN, P.C., THE LAW
OFFICES OF

191 Peachtree St., Ste. 3300

Atlanta, GA 30303

404-946-1850 Fax 404-946-1954
E-mail: sandra.brown@slbpc.com
Contact: Sandra L. Brown

Specialty: Music law

SCOTT D. SANDERS, P.C.

21 8th St. N.E.

Atlanta, GA 30309

404-873-4422 Fax 404-873-4480
E-mail: scott@entlaw.com

Web: www.entlaw.com

Contact: Scott Sanders

Specialty: Entertainment Law, Litigation,
Copyright, Trademark

WILLIAMSON INTELLECTUAL
PROPERTY LAW, LLC

1870 The Exchange, Ste. 100
Atlanta, GA 30339
770-777-0977 Fax 770-777-0975
E-mail: info @trwiplaw.com
Web: www.trwiplaw.com
Specialty: Intellectual Property

YEMANE CLARKE, ATTORNEY

5683 Redan Rd.

Stone Mountain, GA 30088
770-257-8114 Fax 713-456-2585
E-mail: law@clarkelegal.com

Web: www.musicbusinessattorney.com
Contact: Yemane Clarke

Specialty: Entertainment Law

HAWAII

GODBEY, GRIFFITHS, REISS, LLLP
1003 Bishop St., Ste. 2300, Pauahi Twr.
Honolulu, HI 96813

808-523-8894 Fax 808-523-8899

Web: www.lawhi.com

Specialty: Intellectual Property

DYKAS, SHAVER & NIPPER, LLP

1403 W. Franklin St.

Boise, ID 83702-5024

208-345-1122

E-mait: info @dykaslaw.com

Web: www.dykaslaw.com

Specialty: Intellectual Property & Litigation
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HAWLEY, TROXELL, ENNIS
& HAWLEY LLP

Boise, ID

208-344-6000

E-mait: information@hteh.com
Web: www_hteh.com
Speciaity: Intellectual Property

PEDERSEN AND COMPANY, PLLC
1410 N. 28th St.

Boise, ID 83703

208-343-6355 Fax 208-343-6341
E-mail: ip@pedersenco.com

Web: pedersenco.com

Contact: Ken J. Pedersen or Barbara S.
Pedersen

Specialty: Intellectual Property

PERKINS COIE

251 E. Front St., Ste. 400

Boise, ID 83702-7310

208-343-3434 Fax 208-343-3232
E-mail: rmaynard @ perkinscoie.com
Web: www.perkinscoie.com

Contact: Robert A. Maynard
Specialty: Trademark Law, Intellectual
Property

ZARIAN, MIDGLEY & JOHNSON, PLLC
960 Broadway Ave., Ste. 250

Boise, ID 83706

208-562-4906 Fax 208-562-4901

E-mail: herberholz @zarianmidgley.com
Web: www.zarianmidgley.com

Contact: Dana M. Herberholz
Speciaity: Intellectual Property Litigation,
Patents, Trademarks & Copyrights

ILLINOIS

ENTERTAINMENT LAW CHICAGO

P.O. Box 558023

Chicago, IL 60655

773-882-4912 Fax 708-206-1663

E-mail: info@ entertainmentlawchicago.com
Web: www.entertainmentlawchicago.com
Contact: Donald R. Simon

Specialty: Contract drafting, review &
negotiation, demo shopping

GOLDBERG GROUP, THE

1 Northfield Plaza, Ste. 300
Northfieid, IL 60093
773-388-2784 Fax 773-828-8008
E-mail: phil@seraphonline.com
Contact: Phil Goldberg
Specialty: Entertainment Law

JAY B. ROSS & ASSOCIATES, PC
840 W. Grand Ave.

Chicago, IL 60642-6565
312-633-9000 Fax 312-633-3090
E-mail: music_law@msn.com
Web: www.jaybross.com

Contact: Jay B. Ross

Specialty: Entertainment Law

KATTEN, MUCHIN & ROSENMAN
526 W. Monroe St.

Chicago, IL 60661

312-902-5200 Fax 312-902-1061
E-mail: floyd. mandell @ kattenlaw.com
Web: www.kattenlaw.com

Contact: Floyd Mandell

Specialty: Trademark, Copyright,
Entertainment Litigation

LINDA S. MENSCH PC

200 S. Michigan Ave., Ste. 1240
Chicago, IL 60604
312-922-2910 Fax 312-922-1865
E-mail: menschlaw @yahoo.com
Web: www.menschlaw.com
Contact: Linda Mensch
Speciaity: Entertainment Law

LOEB & LOEB, LLP

321 N. Clark, Ste. 2300
Chicago, IL 60610-4746
312-464-3100 Fax 312-464-3111
E-mail: dfrohling@loeb.com
Web: www.loeb.com

Specialty: all areas

PERKINS COIE

131 S. Dearborn St., Ste. 1700
Chicago, IL 60603-5559
312-324-8400

Fax 312-324-9400

E-mail: cwilson @ perkinscoie.com
Web: www.perkinscoie.com

Contact: Christopher (Chris) B. Wilson
Specialty: Trademark Law, Intellectual
Property

SMITH AMUNDSEN, LLC

150 N. Michigan Ave., Ste. 3300
Chicago, L 60601

312-894-3358 Fax 312-894-3210

E-mail: brosenblatt@salawus.com

Web: www.salawus.com

Contact: Brian Rosenbiatt

Specialty: Entertainment, Media and Privacy

BARNES & THORNBURG, LLP
11 S. Meridian St.

Indianapolis, IN 46204-3535
317-231-7392

E-mail: lynn.tyler@btlaw.com
Web: www.btlaw.com

Contact: Lynn C. Tyler
Specialty: Intellectual Property

DANN, PECAR, NEWMAN & KLEIMAN
One American Sq., Ste. 2300
Indianapolis, IN 46282

317-632-3232 Fax 317-632-2962

Web: www.dannpecar.com

Specialty: Intellectual Property

LEWIS & KAPPES, P.C.

One American $q., Ste. 2500
Indianapolis, IN 46282-0003
317-639-1210 Fax 317-639-4882
E-mail: dklinestiver @ lewis-kappes.com
Web: www.lewis-kappes.com

Contact: Dave S. Klinestiver
Specialty: Intellectual Property

IOWA

MCKEE, VOORHEES & SEASE, PLC
801 Grand Ave., Ste. 3200

Des Moines, IA 50309-2721
515-288-3667 Fax 515-288-1338
E-mail: ed.sease @ipmvs.com

Web: www.ipmvs.com

Contact: Ed Sease

Specialty: Intellectual Property

ZARLEY LAW FIRM, P.L.C.
Capital Sq.

400 Locust St., Ste. 200

Des Moines, |A, 50309-2350
515-558-0200 Fax 515-558-7790
E-mail: info@ zarieylaw.com
Web: www.zarleylaw.com
Specialty: Intellectual Property

ABINGTON INTELLECTUAL PROPERTY
LAW GROUP, PC

Wichita, KS

316-522-2700

E-mail: info@ abingtonlaw.com

Web: www.abingtonlaw.com

Specialty: Copyrights

Additional location:

Tulsa, OK
918-588-3400

FLEESON, GOOING, COULSON
& KITCH, L.L.C.

1900 Eplc Ctr.

301 N. Main St.

Wichita, KS 67202

316-267-7361

E-mail: fleeson @fleeson.com
Web: www.fleeson.com
Specialty: Intellectual Property

FOULSTON SIEFKIN, LLP

1551 N. Waterfront Pkwy., Ste. 100
Wichita, K§ 67206-4466
316-267-6371 Fax 316-267-6345
Web: www foulston.com
Specialty: Intellectual Property

Additional locations:

534 S. Kansas Ave., Ste. 1400
Topeka, KS 66603-3436
785-233-3600 Fax 785-233-1610

Overland Park Office

9 Corporate Woods, Ste. 450
9200 Indian Creek Pkwy.
Overland Park, KS 66210
913-498-2100 Fax 913-498-2101

KENTUCKY

EBAUM, DOLL & McDONALD, PLLC
3500 National City Twr.

101 S. Fifth St.

Louisville, KY 40202-3140
502-589-4200 Fax 502-587-3695
Web: www.greenebaum.com
Specialty: Intellectual Property

www.musicconnection.com/digital

Additional location:

300 W. Vine St.
Lexington, KY 40507-1622
869-231-8500 Fax 859-255-2742

LYNCH, COX, GILMAN & MAHAN
500 W. Jefterson St., Ste. 2100
Louisville, KY 40202
502-589-4215

E-mail: atty @lcgandm.com

Web: www.lynchcoxlaw.com
Specialty: Intellectual Property

MIDDLETON REUTLINGER
2500 Brown & Williamson Twr.
401 S. Fourth St.

Louisville, KY 40202
502-584-1135

Web: www.middreut.com
Contact: Lisa Brones Huber
Specialty: Intellectual Property

LOUISIANA

ADAMS AND REESE, LLP

One Shell Sq.

701 Poydras St., Ste. 4500

New Orleans, LA 70139

504-581-3234

E-mail: mark.surprenant@ariaw.com
Web: www.adamsandreese.com
Specialty: Entertainment Law, Music Law,
Intellectual Property

Additional location:

450 Laurel St., Ste. 1900
Baton Rouge 1A 70801
225-336-5200

CHOUEST & ASSOCIATES
4732 Utica St., Ste. 100
Metairie, LA 70006
504-455-7300 Fax 504-455-1252
E-mall: law @metairie.com

Web: www.metairie.com
Contact: Stephen Chouest
Specialty: Entertainment Law

CHRIS J. ROY, SR., LAW OFFICE OF
2006 Gus Kaplan Dr., Ste. 2B
Alexandria, LA 71301

318-767-1114 Fax 318-767-1404
Contact: Chris Roy

Speclaity: Music Law, Entertainment Law

EVELINE, DAVIS & PHILLIPS

818 Howard Ave., Ste. 300

New Orleans, LA 70113

504-782-8271 Fax 504-529-2430

E-mail: ashlye@nolaentertainmentiaw.com
Web: www.nolaentertainmentlaw.com
Contact: Ashlye M. Keaton, Esq.

Specialty: Entertainment Law, Copyright Law,
Trademark Law

MICHAEL D. ALLDAY

830 Union St., Ste. 301

New Orieans, LA 70112

504-528-2828 Fax 504-581-7083

E-mall: michaeldallday @ hotmail.com
Web: www.lawyers.com/allday

Contact: Michael D. Allday

Speciaity: Music Law, Entertainment Law

EATON PEABODY, PA

80 Exchange St.

P.O. Box 1210

Bangor, ME 04402-1210
207-947-0111 Fax 207-942-3040
E-mail: inquiry @eatonpeabody.com
Web: www.eatonpeabody.com
Specialty: Intellectual Property

Additional locations:

77 Sewall St., Ste. 3000
Augusta, ME 04330-6334
207-622-3747 Fax 207-622-9732

167 Park Row

P.O. Box 9

Brunswick, ME 04011-0009
207-729-1144 Fax 207-729-1140

RUDMAN & WINCHELL, LLC

84 Harlow St.

P.O. Box 1401

Bangor, ME 04402-1401

207-947-4501 Fax 207-941-9715

E-mail: lawyer@ rudmanwinchell.com

Web: www.rudman-winchell.com

Specialty: Intellectual Property & Copyright Law
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MARYLAND

CHARLES JEROME WARE, PA
10630 Little Patuxent Pkwy., Ste. 113
1000 Century Plaza Building
Columbia, MD 21044

410-730-5016, 410-720-6129

Fax 410-730-7603

Web: www.charlesjeromeware.com
“No unsolicited material

GORMAN & WILLIAMS

36 S. Charles St., Ste. 900
Baltimore, MD 21201
410-528-0600 Fax 410-528-0602
Web: www.gandwlaw.com
Specialty: Intellectual Property
& Copyright Law

LARRY J. GUFFEY

401 E. Pratt St., Ste. 1800

Baltimore, MD 21202

410-659-9550 Fax 410-659-9549

E-mail: larry@ GuffeyLaw.com

Web: www.guffeylaw.com

Specialty: Intellectual Property, Trademark
& Patents

MARKS, O'NEILL, O'BRIEN & COURTNEY
600 Baltimore Ave., Ste. 305

Towson, MD 21204

410-339-6880 Fax 410-339-6881

E-mail: mhamilton@mooclaw.com

Web: www.mooclaw.com

Contact: Michael T. Hamilton

Specialty: Intellectual Property

MARYLAND VOLUNTEER LAWYERS
SERVICE

One N. Charles St., Ste. 222
Baltimore, MD 21201

410-547-6537 Fax 410-837-0431
E-mail: info@mvislaw.org

Web: www.mvislaw.org

VENABLE LLP

750 E. Pratt St., Ste. 900
Baltimore, MD 21202
410-244-7400 Fax 410-244-7742
E-mail: info@venable.com
Web: www.venable.com
Specialty: Intellectual Property
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Additional location:

One Church St., 5th FI.
Rockville, MD 20850
301-217-5600 Fax 301-217-5617

MASSACHUSETTS

ADLER, POLLOCK & SHEEHAN P.C.
175 Federal St.

Boston, MA 02110-2210
617-482-0600 Fax 617-482-0604
Web: www.apslaw.com

Specilalty: Intellectual Property

BINGHAM

One Federal St.

Boston, MA 02110-1726

E-mail: info@bingham.com

Web: www.bingham.com

Specialty: Telecommunications, Media
and Technology

BURNS & LEVINSON LLP

125 Summer St.

Boston, MA 02110
617-345-3000 Fax 617-345-3299
E-mail: sstenger@bumslev.com
Web: www.burnslev.com
Contact: Susan E. Stenger
Specialty: Music Law, Litigation

CESARI & MCKENNA, LLP

88 Black Falcon Ave.

Boston, MA 02210
617-951-2500 Fax 617-951-3927
Web: www.c-m.com

Specialty: Intellectual Property

DAVID HERLIHY, LAW OFFICES OF
14 Staniford St.

Newton, MA 02466

617-964-4006 Fax 617-964-4016
E-mail: contact@herlihylaw.com
Web: www herlihylaw.com

Contact: David Herlihy

Specialty: Entertainment Law

PATTI JONES, ATTORNEY AT LAW
20 Park Plaza, Ste. 400

Boston, MA 02116

617-948-2139 Fax 617-948-2501

EMERGING ARTISTS
BVRANDVS

VoD

MUSIC

Park City
San Francisco

Austin
Park City
San Francisco

Austin
Park City
San Francisco

Park City
Austin
San Francisco

E-mail: patti@pattijones.com

Web: www.pattijones.com

Contact: Patti Jones

Specialty: music, literary publishing, media and
independent film

PROSKAUER, ROSE, LLP

One Intemational Pl., 14th FI.

Boston, MA 02110-2600

617-526-9600

Web: www.proskauer.com

Speciaity: practice limited to litigation of
commercial and entertainment relatea disputes
“No unsolicited material

RISSMAN, JOBSE, HENDRICKS
& OLIVERIO, LLP

Saltonstall Building

100 Cambridge St., Ste. 2101
Boston, MA 02114

617-367-4600 Fax 617-367-4656
E-mail: info@rjholaw.com

Web: rjholaw.com

Specialty: Intellectual Property

WOLF, GREENFIELD & SACKS, P.C.
600 Atiantic Ave.

Boston, MA 02210-2206
617-646-8000 Fax 617-646-8646
E-mail: info@wolfgreenfield.com
Web: www.wolfgreenfield.com
Contact: Sara Crocker, Director

of Client Services

Specialty: Intellectual Property

DYKMA

400 Renaissance Citr.

Detroit, M! 48243

313-568-6800 Fax 313-568-6893
E-mail: jkoh@dykema.com
Web: www.dykema.com
Contact: Jin-Kyu Koh
Specialty: Intellectual Property

Additional location:

2723 S. State St., Ste. 400

Ann Arbor, MI 48104
734-214-7660 Fax 734-214-7696
E-mail: jcameron @ dykema.com
Contact: James Cameron

| | ¥
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FOLEY & LARDER, LLP

One Detroit Ctr.

500 Woodward Ave., Ste. 2700

Detroit, Ml 48226-3489

313-234-7100 Fax 313-234-2800
E-mail: iImoore @foley.com

Web: www.foley.com

Contact: Linda A. Moore, Office Admin.
Specialty: Intellectual Property

HERTZ SCHRAM

1760 S. Telegraph Rd., Ste. 300
Bloomtield Hills, MI 48302
248-335-5000 Fax 248-335-3346
E-mail: hhertz@hertzschram.com
Web: www.hertzschram.com
Contact: Howard Hertz
Specialty: Entertainment Law,
Contracts, Litigation

HONIGMAN MILLER
SCHWARTZ & COHN LLP
2290 First National Bldg.

660 Woodward Ave.

Detroit, Ml 48226

313-465-7000 Fax 313-465-8000
Web: www.honigman.com
Specialty: Intellectual Property

Additional location:

222 N. Washington Sq., Ste. 400
Lansing, MI 48933
517-484-8282 Fax 517-482-8286

JAFFE, RAITT, HEUER & WEISS
500 Griswold, Ste. 2400

Detroit, Ml 48226

313-961-1200

Web: www.jaffelaw.com
Specialty: intellectual Property

Additional location:
300 Park St., Ste. 285
Birmingham, M 48009
248-540-1300

MALACH, SMITH & GREENBERG
28411 Northwestem Hwy., Ste. 930




Southfield, MI 48034
248-353-1700 Fax 248-353-1891
E-mail: msglaw @msglawyers.com
Web: www.msglawyers.com
Contact: Rick Smith

Specialty: Entertainment Law

REISING, ETHINGTON,

BARNES, KISSELLE, P.C.
Columbia Ctr.

201 W. Big Beaver Rd., Ste. 400
Troy, MI 48084

248-689-3500 Fax 248-689-4071
E-mall: info@reising.com

Web: www.reising.com

Specialty: Intellectual Property Law

MINNESOTA

DORSEY & WHITNEY, LLP

50 S. Sixth St.

Minneapolis, MN 55402-1498
612-340-2600 Fax 612-340-2868
E-mall: rosenbaum.robent @ dorsey.com
Web: www.dorsey.com

Contact: Robert A. Rosenbaum
Specialty: Intellectual Property

ERIC D. BULL, ATTY.

126 N 3rd St. Ste. 150

Minneapolis, MN 55401
612-354-3644 Fax 612-354-3645
E-mail: ebull @ebull-law.com

Web: www.ebuli-law.com

Contact: Eric Bull

Specialty: Specializes in Indie artists

LOMMEN ABDO COLE KING &
STAGEBERG

2000 IDS Ctr., 80 S. 8th St.

Minneapolis, MN 55402

800-752-4297 Fax 612-339-8064

E-mail: ken@lommen.com

Web: www.lommen.com

Contact: Ken Abdo

Specialty: Music Law, Entertainment Law

PATTERSON THUENTE IP

Minneapolis, MN

612-349-5754

E-mail: davis @ptslaw.com

Contact: Aaron Davis

Web: www.ptslaw.com

Specialty: Intellectual Property, Litigation,
Ars & Entertainment Law

SPENCE LAW FIRM

10 S. 5th St., Ste. 700

Minneapolis, MN 55402

612-375-1555 Fax 612-375-1511

E-mail: mspence @ spencelawfirm.com
Web: www.spencelawfirm.com

Contact: Mick Spence

Specialty: Musicians, Record Labels,
Music Publishers, Audio/Video Producers

VOGEL LAW FIRM

215 30th St. N.

P.O. Box 1077

Moorhead, MN 56561-1077
218-236-6462 Fax 218-236-9873
E-mall: sspaeth@vogellaw.com
Web: www.vogellaw.com
Contact: Sidney J. Spaeth
Specialty: Intellectual Property

MISSISSIPPI

ADAMS AND REESE, LLP

111 E. Capitol St., Ste. 350
Jackson, MS 39201
601-353-3234

Web: www.adamsandreese.com
Specialty: Entertainment Law,
Music Law, Intellectual Property

RANDALL M. CUTLER, ESQ.
2198 Hwy. 48 W

McComb, MS 39648
601-783-6616 Fax 601-783-0884
E-mail: randall.cutier@verizon.net
Contact: Randall M. Cutler, Esq.
Specialty: Entertainment Law

MISSOURI

BLACKWELL, SANDERS LLP

4801 Maine St., Ste. 1000

Kansas City, MO 64112

816-983-8000 Fax 816-983-8080

E-mail: wkerrigan @blackwellsanders.com
Web: www.blackwellsanders.com
Contact: Wade Kerrigan

Specialty: Media & Creative Arts

DANIEL R. FRIEDMAN
377 Dinsmoor Dr.

76
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Chesterfield, MO 63017
314-469-7113 Fax 314-469-7114
E-mail: danielrfriedman@aol.com
Contact: Dan Friedman
Specialty: Entertainment Law

HUSCH BLACKWELL SANDERS LLP
The Plaza in Clayton Office Tower

190 Carondelet Plaza, Ste. 600

St. Louis, MO 63105

877-539-3450, 314-480-1500

Web: www._huschblackwell.com
Specialty: Copyrights to Publishing, Band
Names to Merchandising

LATHROP & GAGE L.C.

10 S. Broadway, Ste. 1300

St. Louis, MO 63102

314-613-2500 Fax 314-613-2550
E-mail: mheame @Iathropgage.com
Web: www.lathropgage.com
Contact: Mark “Thor” Hearne
Specialty: Entertainment Law

SPENCER, FANE, BRITT & BROWNE
1 N. Brentwood Blvd., Ste. 1000

St. Louis, MO 63105

314-333-3928 Fax 314-862-4656
E-mail: emcauliffe @spencerfane.com
Web: www.spencerfane.com

Contact: R. Emmett McAulitfe
Specialty: Entertainment Law,
intellectual Property

MONTANA

ANTOINETTE M. TEASE, PLLC
1633 Main St., Ste. A-348

Billings, MT 59105

406-245-5254

E-mail: toni @teaselaw.com

Web: www.teaselaw.com

Contact: Antoinette M. Tease
Specialty: Intellectual Property and
Technology Law

CROWLEY, HAUGHEY, HANSON,
TOOLE & DIETRICH, PLLP

490 N. 31st St., Ste. 500

Billings, MT 59101-1288
406-252-3441 Fax 406-256-8526
Web: www.crowleylaw.com
Contact: Michael (Mike) S. Dockery

Additional locations:

45 Discovery Dr., Ste. 200
Bozeman, MT 59718
Contact: Neil Westesen

100 N. Park Ave., Ste. 300
Helena, MT 59601-6263
Contact: Jason Loble

305 S. 4th St. E., Ste. 100
Missoula, MT 59801-2701
Contact: Joel Kaleva

DORSEY & WHITNEY LLP

125 Bank St., Ste. 600

Missoula, MT 59802-4407
406-721-6025 Fax 406-543-0863
E-mail: manning.jack@dorsey.com
Web: www.dorsey.com

Contact: Jack Manning

Specialty: Intellectual Property

WORDEN THANE P.C.

111 N. Higgins, Ste. 600

P.O. Box 4747

Missoula, MT 59806
406-721-3400 Fax 406-721-6985
Web: www.wthlaw.net

Contact: Worden Thane
Specialty: Intellectual Property

NEBRASKA

ABRAHAMS, KASLOW & CASSMAN, LLP
8712 W. Dodge Rd., Ste. 300

Omaha, NE 68114

402-392-1250 Fax402-392-0816

E-mail: attomeys @akclaw.com

Web: www.akclaw.com

Specialty: Intellectual Property

CLINE, WILLIAMS, WRIGHT,
JOHNSON & OLDFATHER, LLP
1125 8. 103rd St., Ste. 320
Omaha, NE 68124

402-397-1700 Fax 402-397-1806
E-mail: jmiles @ clinewilliams.com
Web: www.clinewilliams.com
Contact: John C. Miles
Specialty: Intellectual Property and
Technology Law

Additional location:
1900 U.S. Bank Blidg.
233S.13th St.
Lincoln, NE 68508
402-474-6900

GAST & MCCLELLAN, LAW OFFICES OF
503 S. 36th St.

Omaha, NE 68105

402-343-1300 Fax 402-343-1313

Web: www.gastlawfirm.com

Specialty: Intellectual Property

KUTAK ROCK LLP

The Omaha Building

1650 Famam St.

Omaha, NE 68102-2186
402-346-6000 Fax 402-346-1148
Web: www.kutakrock.com
Specialty: Intellectual Property

PARSONAGE VANDENACK WILLIAMS LLC
5332 S. 138th St., Ste. 100

Omaha, NE 68137-2974

402-504-1300 Fax 402-504-1935

Web: www.pvwlaw.com

Contact: Mark A.Williams

Specialty: Intellectual Property, Trademarks
& Copyrights

NEVADA

GREENBERG, TRAURIG

3773 Howard Hughes Pkwy., Ste. 500 N.
Las Vegas, NV 89169

702-792-3773 Fax 702-792-9002

Web: www.gtiaw.com

Specialty: Entertainment and intellectual
properties

PHILIP A. KANTOR, PC, LAW OFFICES OF
1781 Village Center Cir., Ste. 120

Las Vegas NV 89134

702-255-1300 Fax 702-256-6331

Web: www.lawyers.com/philipakantor
Specialty: Intellectual Property

SNELL & WILMER

3883 Howard Hughes Pkwy., Ste. 1100
Las Vegas, NV 89169-5958
702-784-5200 Fax 702-784-5252
E-mail: info@swlaw.com

Web: www.swlaw.com

Specialty: Intellectual Property

WATSON ROUNDS

777 N. Rainbow Blvd., Ste. 350

Las Vegas, NV 89107

702-636-4902 Fax 702-636-4904
E-mail: vegasinfo @watsonrounds.com
Web: www.watsonrounds.com
Specialty: Intellectual Property

Additional location:

5371 Kietzke Ln.

Reno, NV 89511

775-324-4100

E-mail: renoinfo@ watsonrounds.com

WEIDE & MILLER, LTD

7251 W. Lake Mead Bivd., Ste. 530
Las Vegas, NV 89128
702-382-4804 Fax 702-382-4805
Web: www.weidemiller.com
Specialty: Intellectual property and
technology law

NEW HAMPSHIRE

GALLAGHER, CALLAHAN

& GARTRELL, PC

214 N. Main St.

P.O. Box 1415

Concord, NH 03302-1415
603-228-1181 Fax 603-224-7588
Web: www.gcglaw.com
Specialty: Intellectual property

SHAHEEN & GORDON, P.A.
848 Elm St., Ste. 303
Manchester, NH 03101
603-622-6655 Fax 603-622-2776
Web: www.shaheengordon.com
Specialty: Intellectual property

Additional locations:

P.O. Box 2703

107 Stomrs St.
Concord, NH 03302
603-225-7262

P.O. Box 977

140 Washington St., 2nd Fi.
Dover, NH 03821-0977
603-749-5000

www.musicconnection.com/digital

VERN MAINE & ASSOCIATES
547 Amherst St., 3rd FI.
Nashus, NH 03063-4000
603-886-6100

E-mail: info@vemmaine.com
Web: www.vemmaine.com
Specialty: Intellectual property

NEW JERSEY

HUGO R. HARMATZ, LAW OFFICES OF
Rt. 34 & Artisan Way
P.O. Box 500
Colts Neck, NJ 07722
732-845-1331 Fax 732-409-0008
E-mail: lawyur@aol.com
Contact: Hugo R. Harmatz
lalty: Ei ‘ent Law, Cc 3

Litigation

MARKS, O'NEILL, O'BRIEN & COURTNEY
6981 N. Park Dr., Ste. 300

Pennsauken, NJ 08109

856-663-4300 Fax 856-663-4439

E-mail: skelly@mooclaw.com

Web: www.mooclaw.com

Contact: Sean X. Kelly

Speciaity: Intellectual Property

MCCARTER & ENGLISH, LLP

100 Mulberry St.

Newark, NJ 07102

973-639-7980 Fax 973-848-0975

E-mail: skaliko@mccarter.com

Web: www.mccarter.com

Contact: Scott Kaliko

Specialty: Litigation, intellectual

Property, Trademark, Copyright, Contracts

PAUL B. UNGAR

16 Monmouth Ave.

Edison, NJ 08820

732-906-2061 Fax 732-906-2081

E-mail: paul @paulbungar.com

Web: www.paulbungar.com

Contact: Paul Ungar

Specialty: Entertainment Law, Intellectual
Property, Trademark, Copyright

PROSKAUER, ROSE, LLP

One Newark Center

Newark, NJ 07102

973-274-3200

Web: www.proskauer.com

Specialty: practice limited to litigation of
commercial and entertainment related disputes
“No unsolicited material

NEW MEXICO

DAVID CARLSON SMITH PC

125 Lincoln Ave., Ste. 400

Santa Fe, NM 87501

505-988-8868 Fax 505-988-2746

Web: www lawyers.com/davidcarisonsmith
Contact: David Carison Smith

Specialty: Entertainment Law, Copyright,
Trademark Law

LEWIS AND ROCCA LLP

201 Third St. N.W., Ste. 1950
Albuquerque, NM 87102

505-764-5400 Fax 505-764-5480
E-mail: clientservices @Irlaw.com

Web: www.Irlaw.com

Contact: Nathalie M. Daum, Director of
Marketing

Specialty: Intellectual Property,
Trademarks & Copyrights

McCLAUGHERTY & SILVER

55 Old Santa Fe Trail

Santa Fe, NM 87501

505-988-8804 Fax 505-986-9844

E-mail: maclaw @spinn.net

Contact: John Silver

Specialty: Music Law, Entertainment Law,
Intellectual Property

NEW YORK

AAA ANTHONY ABRAHAM

ARTHER & ASSOCIATES

1650 Broadway, Ste. 609

New York, NY 10019

212-713-0138, 347-535-4LAW

Fax 646-292-5163

E-mail: aaa@artherlaw.com

Web: www.theartherlawfirm.com
Contact: Anthony Arther

Specialty: Free Consultation, Demo & Deal
Shopping, Music, Film & Fashion matters
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ALEXANDER HARTNETT,
LAW OFFICES OF

1501 Broadway, 30th FI.

New York, NY 10036
212-302-5800 Fax 212-391-6743
E-mail: alex@ aphartnett.com
Web: www.aphartnett.com
Contact: Alexander Hartnett
Specialty: Entertainment Law

ASSOCIATION OF THE BAR OF THE CITY
OF N.Y.

42 W. 44th St.

New York, NY 10036
212-382-6775

Web: www.ilawyer.com

BELDOCK, LEVINE & HOFFMAN

99 Park Ave., Ste. 1600

New York, NY 10016

212-490-0400 Fax 212-557-0565

E-mail: pmatorin@blhny.com

Web: www.blhny.com

Contact: Peter Matorin

Specialty: Entertainment Law, Intellectual
Property

CARROLL, GUIDO & GROFFMAN, LLP
1790 Broadway, 20th FI.

New York, NY 10019

212-759-2300 Fax 212-759-9556

E-mail: ccgg@ccgglaw.com

Web: www.ccgglaw.com

Specialty: all areas

*No unsolicited material

CHRISTOPHER HOYT, ESQ.

The Hoyt Law Group, LLC

Empire State Building

350 Fifth Ave., Ste. 7315

New York, NY 10118

212-268-3414 Fax 212-629-8691

E-mail: info@cwhesq.com

Web: www.cwhesq.com

Specialty: Entertainment and Business Law
*No unsolicited material

CODISPOTI & MANCINELLI,

LAW OFFICES OF

111 John St., Ste. 800

New York, NY 10038

212-962-6525 Fax 212-962-6791

E-mail: bruno @codispotilaw.com

Web: www.codmanllp.com

Contact: Bruno Codispoti or Steven Mancinelli
Specialty: Entertainment Law

COWAN, DEBAETS, ABRAHAMS &
SHEPPARD, LLP

41 Madison Ave., 34th FI.

New York, NY 10010

212-974-7474 Fax 212-974-8474
E-mail: cdas@cdas.com

Web: www.cdas.com

Contact: Robert Siegel

Specialty: Entertainment Law

DAVID E. PARKER, LAW OFFICE OF
162 Castlebrooke Ln.

Williamsville, NY 14221

716-632-4545 Fax 716-839-2636
E-mail: david@ davideparker.com®
Web: www.davideparker.com
Contact: David Parker

Specialty: Entertainment Law

DAVIS WRIGHT TREMAINE LLP
1633 Broadway, 27th FI.

New York, NY 10019-6708
212-489-8230 Fax 212-489-8340
E-mail: info@dwt.com
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Web: www.dwt.com
Specialty: Entertainment Law

DOLLINGER, GONSKI & GROSSMAN
1 Old Country Rd., Ste. 102

P.O. Box 8010

Carle Place, NY 11514

516-747-1010 Fax 516-747-2494
E-mail: jdollinger @ dgglawoffices.com
Web: www.dggny.com

Contact: Joyce Dollinger

Specialty: Entertainment Law and
Copyright Law

DORSEY & WHITNEY LLP

250 Park Ave.

New York, NY 10177-1500
212-415-9200 Fax 212-953-7201
E-mail: dwyer.robert@dorsey.com
Web: www.dorsey.com

Contact: Robert J. Dwyer, Jr.
Specialty: Intellectual Property

EDWARD M. KELMAN, ATTORNEY AT LAW
100 Park Ave., 20th FI.

New York, NY 10017

212-371-9490 Fax 212-750-1356

E-mail: emknyc@aol.com

Contact: Edward Kelman

Specialty: Music Law, Entertainment Law

ELIZABETH FAIRBANKS-FLETCHER, PLLC,
LAW OFFICES OF

32 Clinton St.

Saratoga Springs, NY 12866

518-581-1260 Fax 518-581-1264

E-mail: efletcher@tairbanksfietcherlaw.com
Web: www fairbanksfietcherlaw.com

Contact: Elizabeth Fletcher

Specialty: Film, TV, and home video, record
distribution and music publishing

EPSTEIN, LEVINSOHN,
BODINE & WEINSTEIN

1790 Broadway, 10th FI.

New York, NY 10019
212-262-1000 Fax 212-262-5022
Web: www.entlawfirm.com
Specialty: |.P. and Copyright

GARVEY, SCHUBERT & BARER
100 Wall St., 20th FI.

New York, NY 10005-3708
212-431-8700 Fax 212-334-1278
E-mail: kdavis @ gsblaw.com
Web: www.gsblaw.com

Contact: Keven Davis

Speciaity: Entertainment Law

GEORGE T. GILBERT

ATTORNEY AT LAW

826 Broadway, Fourth Floor

New York, NY 10003

Direct: 212-677-5893

Main: 917-817-4819

E-mail: musicesq@gmail.com; Skype:
musicesq AlM: ggilbert54

Specialty: Inteliectual Property, Entertainment
law with focus on the music industry

GEORGE STEIN, LAW OFFICES OF
270 Madison Ave., Ste. 1410

New York, NY 10016

212-683-5320 Fax 212-686-2182

E-mail: georgestein@earthlink.net

Web: www.georgesteintaw.com

Contact: George Stein

Specialty: Entertainment Law, Music Law,
Copyrights
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GOTTLIEB, RACKMAN & REISMAN
270 Madison Ave., 8th FI.

New York, NY 10016

212-684-3900 Fax 212-684-3999
E-mail: info@grr.com

Web: www.grr.com

Contact: Barry A. Cooper

Specialty: Entertainment Law

GREENBERG TRAURIG

Met Life Bldg.

200 Park Ave.

New York, NY 10166

212-801-9200 Fax 212-801-6400

Web: www.gtlaw.com

Specialty: Music Law & Entertainment Law

HEYMAN LAW

26 Perry St., Ste. 4-A

New York, NY 10014

212-414-9522

E-mail: barry@ heylaw.com

Web: www.heylaw.com

Contact: Barry J. Heyman, Esq.
Specialty: Entertainment Law, Copyright,
Trademark, New Media

JACOBS DEBRAUWERE LLP

445 Park Ave., 17th FI.

New York, NY 10022

212-207-8787 Fax 212-207-8727
E-mail: jdd@jddlaw.com

Web: www.jddlaw.com

Contact: Robert J. deBrauwere
Specialty: Intellectual Property, Media &
Entertainment Law

JEFFREY GANDEL, LAW OFFICES OF
160 E 88th St., Ste. 16B

New York, NY 10128

212-289-0709 Fax 212-289-0686

E-mail: jeftgandelesq@nyc.rr.com

Web: www.royaltyrecovery.org

Contact: Jetfrey Gandel

Specialty: Music Law, Film Law, Litigation

JOEL BROOKS

265 Post Ave., Ste. 340
Westbury, NY 11580
516-338-0533 Fax 516-876-8104
Contact: Joel Brooks

Specialty: Music Law

JON JEKIELEK, THE LAW OFFICES OF
347 Fifth Ave., Ste. 1300

New York, NY 10016

212-686-7008 Fax 212-686-7113

Web: www jekieleklaw.com

Contact: Jon Jekielek

Specialty: Entertainment Law

KATTEN, MUCHIN & ROSENMAN
575 Madison Ave.

New York, NY 10022
212-940-8800 Fax 212-894-5597
Web: www kattenlaw.com
Contact: Marc Reisler

Specialty: Entertainment Law

KIA LAW FIRM

234 5th Ave., Ste. 405

New York, NY 10001
212-679-4200 Fax 212-679-4155
E-mail: atossakia @kialawfirm.com
Web: www.kialawfirm.com
Contact: Atossa Kia

Specialty: Entertainment Law

LAWRENCE LIGHTER, LAW OFFICES OF
488 Madison Ave., 8th Fl.

New York, NY 10022

212-371-8730 Fax 212-753-3630

www.musicconnection.com/digital

E-mail: musiclawa1@aol.com
Contact: Lawrence Lighter
Specialty: Intellectual Property

LOEB & LOEB, LLP

345 Park Ave.

New York, NY 10154-1895
212-407-4000 Fax 212-407-4990
E-mail: jmanton@loeb.com
Web: www.loeb.com

Specialty: all areas

LOMMEN ABDO COLE KING &
STAGEBERG

133 W. 25th St., 5th Fl., Ste. 5W
New York, NY 10001
212-683-8775 Fax 212-414-0525
E-mail: bobdonnelly@lommen.com
Web: www.lommen.com

Contact: Bob Donnelly

Specialty: Music Law

LOREN CHODOSH P.C.

18 Harrison St., 4th FI.

New York, NY 10013

212-334-9556 Fax 212-334-9771

E-mail: I.chodosh @ verizon.net

Contact: Loren Chodosh

Specialty: Entertainment Law, Music Law

MANATT, PHELPS & PHILLIPS
7 Times Sq.

New York, NY 10036
212-790-4500 Fax 212-790-4545
Web: www.manatt.com
Specialty: all areas

Additional location:

30 S. Pearl St., 12th FI.
Albany, NY 12207
518-431-6700 Fax 518-431-6767

MARSHALL FIRM, THE

271 Madison Ave., 20th FI.

New York, NY 10016

212-382-2044 Fax 212-382-3610

E-mail: tmf@themarshallfirm.com
Contact: Paul Marshall

Specialty: Music Law, Entertainment Law,
Intellectual Property

MARVIN KATZ, LAW OFFICES OF

410 Park Ave., Ste. 1500

New York, NY 10022

212-486-6001 Fax 212-486-4608

E-mail: marvin@mkatzlaw.net

Web: www.mkatzlaw.net

Contact: Marvin Katz

Specialty: Contracts, Mergers, Acquisitions,
Music Publishing

MATTHEW L. KLETTER, LAW OFFICES OF
27 N. Broadway

Tarrytown, NY 10591

914-332-1008 Fax 914-206-3561

E-mail: mkletter @msn.com

Web: www.myspace.com/mlk

Contact: Matthew Kletter

Specialty: Entertainment Law

MELON! & MCCAFFREY, PC

1515 Broadway, 11th Floor

New York, NY 10036

212-520-6089

E-mail: r.meloni@m2law.net

Web: www.m2law.net

Contact: Robert S. Meloni

Specialty: Entertainment & I.P. Litigation

MIDDLETON LAW GROUP
590 Madison Ave., 21st Fl.
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New York, NY 10022

212-521-4068 Fax 212-521-4099

E-mail: m.middleton @ middletonlawgroup.com
Web: www.middletonlawgroup.com

Contact: Matthew Middleton, Esq.

Specialty: Entertainment Law, Music Law

M. WILLIAM KRASILOVSKY &
JOHN M. GROSS, LAW OFFICES OF
51 E. 42nd St., Ste. 513

New York, NY 10017

212-682-8552 Fax 212-983-3228
E-mail: office@krasgrosslaw.com
Web: www.krasgrosslaw.com
Contact: M. William Krasilovsky
Specialty: Entertainment Law

PELOSI, WOLF, EFFRON & SPATES
233 Broadway, 22nd FI.

New York, NY 10279

212-334-4801 Fax 212-571-9149
E-mail: jpelosi @ pwes.com

Web: www.pwes.com

Contact: John Pelosi

Specialty: Entertainment Law,

Music Law, Intellectual Property

PETER M. THALL, LAW OFFICES OF
10 W. End Ave,, Ste 7K

New York, NY 10023

212-245-6221 Fax 212-245-6406

E-mail: pthall @ thallentlaw.com

Contact: Peter Thali

Specialty: Music Law, Entertainment Law,
Internet Law

PROBSTEIN & WEINER

488 Madison Ave., Ste. 1100

New York, NY 10022

212-972-3250 Fax 212-202-6495

E-mail: jmprobstein@pwandh.com

Web: www.pwandh.com

Contact: Jon Probstein, Esq.

Specialty: Entertainment Law, Music Law,
Litigation

PROSKAUER, ROSE, LLP

1585 Broadway

New York, NY 10036-8299

212-969-3000

Web: www.proskauer.com

Specialty: practice limited to litigation of
commercial and entertainment related disputes
*No unsolicited material

PRYOR, CASHMAN, SHERMAN & FLYNN
410 Park Ave., 10th FI.

New York, NY 10022

212-421-4100 Fax 212-326-0806

E-mail: firm @pryorcashman.com

Web: www.pryorcashman.com

Contact: Howard Siegel

Specialty: Entertainment Law, Intellectual
Property

REDENTE LAW PLLC

41 Madison Ave., 34th FI.
New York, NY 10010
646-678-1581

E-mail: info @redentelaw.com
Web: www.redentelaw.com
Contact: Gary Redente
Specialty: Entertainment Law

RENATA LOWENBRAUN, ESQ
Lowenbraun Law Firm PLLC
445 Park Ave., 9th Fl.

New York, NY 10022

646-462-3833

E-mail: r @I firm.com
Web: www.lowenbraunlawfirm.com

o] : Renata Lowenb Esq.

Specialty: Music and Technology Law

RICHARD P. DIEGUEZ

192 Garden St., Ste. 2

Rostyn Heights, NY 11577
516-621-6424

E-mall: rpdieguez @yahoo.com
Web: www.rpdieguez.com

Contact: Richard P. Dieguez
Specialty: Consultations, Contracts,
Business Formation

ROBERT A. CELESTIN, ESQ.
250 W. 57th St., Ste. 2331

New York, NY 10107
212-262-1103 Fax 212-262-1173
E-mail: bcelestin@ nyct.net
Web: www.raclawfirm.com
Contact: Robert A. Celestin
Specialty: Entertainment Law

ROBERTS RITHOLZ LEVY SANDERS
CHIDEKEL & FIELDS LLP

183 Madison Ave., 19th Fl., P.H.

New York, NY 10016

212-448-1800 Fax 212-448-0020
E-mail: info @robritlaw.com

Web: www.robrittaw.com
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Contact: Jaimison Roberts
Specialty: Entertainment Law

ROBINSON BROG LEINWAND GREENE
GENOVESE AND GLUCK, PC

1345 Ave. of Americas, 31st FI.

New York, NY 10105

212-603-6300 Fax 212-956-2164

E-mail: gpa@robinsonbrog.com

Web: www.robinsonbrog.com

Contact: Gary Adelman

Specialty: Entertainment Law, Music Law,
Indie Label Consulting, Contracts

RONALD M. KREIDMAN, LAW OFFICES OF
100 Park Ave., 20th FI.

New York, NY 10017

212-371-9550 Fax 212-888-7834

E-mail: rkreidman @ aol.com

Contact: Ronald Kreidman

Specialty: Entertainment Law

RUBIN, BAILIN, ORTOLI, MAYER & BAKER
405 Park Ave., 15th FI.

New York, NY 10022

212-935-0900 Fax 212-826-9307

E-mail: mbailin@ rbolaw.com

Web: www.rbolaw.com

Contact: Marc Bailin

Specialty: Music Law, Entertainment Law

SELBERNE, MANDELBAUM & MINTZ
1775 Broadway, Ste. 2300

New York, NY 10019

212-259-3900 Fax 212-259-3910
E-mail: tmandelbaum @smmilp.com
Contact: Tim Mandelbaum

Specialty: Entertainment Law

SENDROFF & ASSOCIATES
1500 Broadway, Ste. 2001

New York, NY 10036
212-840-6400 Fax 212-840-6401
E-mail: welcome @ sendroff.com
Web: www.sendroff.com
Contact: Mark Sendroff
Specialty: Entertainment Law

SERLING, ROOKS & FERRARA

119 5th Ave., 3rd FI.

New York, NY 10003

212-245-7300 Fax 212-586-5175

E-mail: tdweis@aol.com

Contact: Theodore Weiss

Speciaity: Entertainment Law, Music Law

SHUKAT ARROW HAFER WEBER &
HERBSMAN

111 W. 57th St., Ste. 1120

New York, NY 10019

212-245-4580 Fax 212-956-6471

E-mail: info@musiclaw.com

Web: www.musiclaw.com

Contact: Jonas Herbsman

Specialty: Entertainment Law, Copyrights,
Contracts

SLOSS ECKHOUSE BRENNAN LAW CO
555 W 25th St. 4th Floor

New York, NY 10001

212-627-9898 Fax 212-627-9498

E-mail: office @slosslaw.com, office@
cineticmedia.com

Web: www.slosslaw.com

Contact: Josh Grier

Specialty: Entertainment Law

STAIRS, DILLENBECK, FINLEY & RENDON
330 Madison Ave., 20th FI.

New York, NY 10017

212-697-2700 Fax 212-687-3525

E-mail: stairs @ stairsdillenbeck.com

Web: www.stairsdillenbeck.com

Contact: David Glinert

Specialty: Enterainment Law

STEPHEN KOPITKO, LAW OFFICES OF
1995 Broadway 16th FI.

New York, NY 10023

212-362-4501 Fax 212-362-4510

E-mail: vibelaw @ aol.com

Contact: Stephen Kopitko

Specialty: Contracts

TIERNEY & TIERNEY ENTERTAINMENT
LAW

409 Rte. 112

Port Jefferson Station, NY 11776
631-928-1444

E-mail: info@tiemeylaw.net
Web: www tiemeylaw.net
Contact: John Tiemey
Specialty: Entertainment Law

TOOROCK & ROSEN

20 W. 20th St., Ste. 403

New York, NY 10011

212-647-8100 Fax 212-647-8103
Contact: Michael Toorock

Specialty: Music Law, Entertainment Law

VICTOR KNAPP, LAW OFFICES OF
125-10 Queens Blvd., Ste. 323

Kew Gardens, NY 11415
718-263-9000 Fax 718-793-6975
E-mail: info @ showbiz-lawyer.com
Web: www.showbiz-lawyer.com
Contact: Victor Knapp

Specialty: Copyrights, Contracts,
Entertainment Law, Litigation

VOLUNTEER LAWYERS FOR THE ARTS

1 E. 53rd St., 6th FI.

New York, NY 10022

212-319-2787 Fax 212-752-6575

E-mail: epaul@vlany.org

Web: www.vlany.org

Contact: Elena M. Paul

Specialty: Pro Bono legal services for artists.

NORTH CAROLINA

GERBER LAW FIRM

105 W. 4th St., Ste. 800

Winston-Salem, NC 27101

336-773-1324 Fax 336-722-0804

E-mail: gerbs@ prodigy.net

Contact: Andrew Gerber

Specialty: Entertainment Law, Contracts,
Copyright Law, Business Planning

McGOUGAN LAW FIRM, THE
P.O. Box 457

200 S. Lewis St.

Tabor City, NC 28463
910-653-3682 Fax 910-653-5726
Web: www thepatentlawyers.net
Specialty: Intellectual Property

RICHARD NOEL GUSLER,
LAW OFFICES OF

107 Glenwood Ave.

Raleigh, NC 27603
919-582-2150 Fax 919-582-2151
E-mail: rgusler@gusler.com
Web: www.gusler.com

Contact: Richard Gusler
Specialty: Entertainment Law

NORTH DAKOTA

DORSEY & WHITNEY LLP

51B Broadway, Ste. 402

P.O. Box 1344

Fargo, ND 58107-1344
701-235-6000 Fax 701-235-9969
E-mail: herman.sarah@dorsey.com
Web: www.dorsey.com

Contact: Sarah Andrews Herman
Specialty: Intellectual Property

NEUSTEL LAW OFFICES, LTD
2534 S. University Dr., Ste. 4
Fargo, ND 58103

701-281-8822 Fax 701-237-0544
E-mail: info@ neustel.com

Web: www.neustel.com
Specialty: Intellectual Property

VOGEL LAW FIRM

218 NP Ave.

P.O. Box 1389

Fargo, ND 58107-1389
701-237-6983

E-mail: sspaeth @vogeliaw.com
Web: www.vogellaw.com
Contact: Sidney J. Spaeth
Specialty: Intellectual Property

Additional location:

200 N. 3rd St., Ste. 201
P.O. Box 2097

Bismarck, ND 58502-2097
701-258-7899

BRICKER & ECKLER

100 S. 3rd St.

Columbus, OH 43215
614-227-2300 Fax 614-227-2390
E-mail: info@bricker.com

Web: www bricker.com
Contact: T. Earl LeVere
Specialty: Entertainment Law

Additional locations:

1375 E. Ninth St., Ste. 1500
Cleveland, OH 44114
216-523-5405 Fax 216-523-7071

9075 Centre Pointe Dr., Ste. 440
W. Chester, OH 45069
513-870-6700 Fax 513-870-6699

www.musicconnection.com/digital

EARLEY LAW FIRM, THE

5 E. Long St., Ste. 407

Columbus, OH 43215

614-360-3275 Fax 614-228-1647
E-mail: info @earley-law.com

Web: www.sportsentertainmentlaw.com
Contact: Matt E. Earley

Specialty: Contract review & negotiation

GREENEBAUM DOLL & McDONALD PLLC
2900 Chemed Center

255 E. Fifth St.

Cincinnati, OH 45202

513-455-7600 Fax 513-455-8500

Web: www.greenebaum.com

HARTLAUB LAW OFFICES/MUSICIAN
MANAGEMENT SERVICES
Westerville, OH

614-804-7579 Fax 614-898-0120
E-mail: josephhartiaub@aol.com

Web: www.myspace.com/joehartiaub
Contact: Joseph Hartlaub

Specialty: Music Law

OKLAHOMA

ABINGTON INTELLECTUAL PROPERTY
LAW GROUP, PC

Tulsa, OK

918-588-3400

E-mail: info@abingtonlaw.com

Web: www.abingtonlaw.com

Specialty: Copyrights

HEAD, JOHNSON & KACHIGIAN
Moore Manor

228 W. 17th PI.

Tulsa, OK 74119

918-587-2000 Fax 918-584-1718
E-mail: mkachigian@ hjklaw.com
Web: www.hjklaw.com

Contact: Mark G. Kachigian
Specialty: Intellectual Property

OREGON

BARTLEY F. DAY & ASSOCIATES

4635 S.W. Hillside, Ste. 3100

Portland, OR 97221

503-291-9300 Fax 503-292-8462

E-mail: bart@entertainmentlawwest.com
Web: www.entertainmentlawwest.com
Contact: Bart Day

Specialties: Music licensing; music
publishing agreements; digital rights issues;
copyright termination/reversion matters.

DAVIS WRIGHT TREMAINE LLP
1300 S.W. Fifth Ave., Ste. 2300
Portland, OR 97201-5630
503-241-2300 Fax 503-778-5299
E-mail: porttand@dwt.com

Web: www.dwt.com

Specialty: Entertainment Law

GARVEY, SCHUBERT & BARER
121 S.W. Morrison St., 11th FI.
Portland, OR 97204-3141
503-228-3939 Fax 503-226-0259
Web: www.gsblaw.com
Specialty: Entertainment Law

PERKINS COIE

1120 N.W. Couch St., 10th FI.
Portland, OR 97209-4128
503-727-2000 Fax 503-727-2222
E-mail: tgoichenberg @ perkinscoie.com
Web: www.perkinscoie.com

Contact: Tammy Goichenberg
Specialty: Trademark Law, Intellectual
Property

PETER VAUGHAN SHAVER, ESQ. / SOUND
ADVICE

3939 N.E. Hancock St., Ste. 308

Portland, OR 97212

503-473-8252 Fax 503-288-5219

E-mail: pvshaver@hotmail.com

Contact: Peter Vaughan Shaver

Specialty: Art & Entertainment Law,
contracts, publishing, recording deals

PENNSYLVANIA

BALLARD SPAHR ANDREWS &
INGERSOLL, LLP

1735 Market St., 51st FI.
Philadelphia, PA 19103-7599
215-665-8500 Fax 215-864-8999
Web: www.ballardspahr.com
Specialty: Intellectual Property

BERNARD MAX RESNICK, ESQ. P.C.
2 Bala Plaza, Ste. 300
Bala Cynwyd, PA 19004
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610-660-7774 Fax 610-668-0574

E-mail: bmresnick@aol.com

Web: www.bemardresnick.com

Contact: Bemard Resnick

Specialty: Entertainment Law/Music Publishing

CAESAR, RIVISE, BERNSTEIN,

COHEN &POKOTILOW, LTD.

1635 Market St., 11th Fl.

Philadelphia, PA 19103-2212

215-567-2010 Fax 215-751-1142

€-mall: gatekeeper@crbcp.com

Web: www.crbcp.com

Specialty: Intellectual Property, Computer and
Information Technology Law

DOVAS LAW, P.C.

307 Bainbridge St.

Philadelphia, PA 19147
267-266-6357 Fax 267-295-6078
E-mail: info@dovaslaw.com
Web: www.dovaslaw.com
Specialty: Intellectual Property

GLENN A. GOLDSTEIN,
LAW OFFICES OF

1650 Market St.
Philadelphia, PA 19103
215-981-5922

KNOBLE YOSHIDA & DUNLEAVY, LLC
Eight Penn Center, Ste. 1350

1628 John F. Kennedy Bivd.
Philadelphia, PA 19103-2113
215-599-0600 Fax 215-599-0601

€-mall: inquiries @ patentwise.com

Web: www patentwise.com

Specialty: Intellectual Property

MARKS, O'NEILL, O'BRIEN & COURTNEY
1800 JFK Bivd., Ste. 1900

Philadelphia, PA 19103

215-564-6688 Fax 215-564-2526

E-mall: kobrien@mooclaw.com

Web: www.mooclaw.com

Contact: Kevin O'Brien

Specialty: Intellectual Property

Additional location:
707 Grant St.

Pittsburgh, PA 15219
412-391-6171
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WILLIAM STOFFEL

1735 Market St., Ste. A455
Philadelphia, PA 19103-7502
215-586-4558 Fax 267-200-0730
Web: www.patent-ip.com
Contact: William Stoffel
Specialty: Patent and Intellectual
Property Law

RHODE ISLAND

ADLER POLLOCK & SHEEHAN P.C
One Citizens Plaza, 8th F.
Providence, RI 02903-1345
401-274-7200 Fax 401-751-06
E-mail: pcampellone@apslaw.com
Web: www.apslaw.com

Contact: Paul A. Campellone
Specialty: Intellectual Property

MADDEN LAW FIRM, P.C., THE
One Davol Sq.

Providence, RI 02903
401-455-0001 Fax 401-455-0002
Web: www.maddenlawfirm.com
Contact: Thomas M. Madden
Specialty: Intellectual Property

SOUTH CAROLINA

DORITY & MANNING, P.A,

One Liberty Sq.

55 Beattie Pl., Ste. 1600
Greenville, SC 2960

864-271-1592 Fax 864-233-7342
£-mail: jmb@dority-manning.com
Web: www.dority-manning.com
Contact: James M. Bagarazzi
Specialty: Intellectual Property Law

HAYNSWORTH SINKLER BOYD, P.A.
134 Meeting St., 3rd FI.

Charleston, SC 29401-2120
843-722-3366

Web: www.hsblawfirm.com

Speciaity: Intellectual Property
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discount rate deadline January 14, 2011.
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MCNAIR ATTORNEYS

100 Calhoun St., Ste. 400
Charleston, SC 29401
843-723-7831 Fax 843-722-3227
Web: www.mcnair.net
Specialty: Intellectual Property

Additional locations:

500 S. McDuffie St.
Anderson, SC 28624
864-226-1688

5 Belfair Village Dr.
Bluffton, SC 29910
843-815-2171

MOORE & VAN ALLEN

40 Calhoun St., Ste. 300
Charleston, SC 298401-3535
843-579-7000 Fax 843-579-7099
Web: www.mvalaw.com
Specialty: Intellectual Property

Additional location:

100 N. Tryon St., Ste. 4700
Charlotte, NC 28202-4003
704-331-1000

SOUTH DAKOTA

DOROTHY LAW FIRM, P.C.

100 S. Spring Ave., Ste. 260

Sioux Falls, SD 57104
605-335-5740 Fax 605-336-8803
E-mail: charlie @dorothylawfirm.com
Web: www.dorothylawfirmpc.com
Contact: Charles L. Dorothy

WHITING HAGG & HAGG LLP
601 West Bivd.

Rapid City, SD 57701
605-348-1125 Fax 605-348-9744
E-mail: firm @amatterofiaw.com
Web: www.amatteroflaw.com
Contact: Brian D. Haag

.
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TENNESSEE

ADAMS AND REESE LLP

901 18th Ave. S

Nashville, TN 37212

615-341-0068 Fax 615-341-0596
€-mail: linda.edellhoward @ araw.com
Web: www.adamsandreese.com
Contact: Linda Edell Howard
Specialty: Entertainment Law,

Music Law, Intellectual Property

Additional location:

Brinkley Plaza

80 Monroe Ave., Ste. 700
Memphis, TN 38103
901-525-3234

BAKER & KELLEY

1227 17th Ave S.

Nashville, TN 37212
615-329-0800 Fax 615-329-2148
E-mail: info@ rowlawyers.com
Web: www.rowlawyers.com
Contact: Page Kelley
Specialty: Entertainment Law

CUMBERLAND LAW GROUP

1222 16th Ave. S.

Nashville, TN 37212

615-383-8335 Fax 615-383-8134
E-mail: info@cumberiandlawgroup.com
Web: www.cumberlandlawgroup.com
Contact: Kevin Norwood

Specialty: Entertainment Law

DAVID J. MOSER

9 Music Sq. S., Ste. 332

Nashville, TN 37203

615-498-3006

€-mail: dmose1@aol.com

Contact: David Moser

Specialty: Contracts, Copyright, Litigation

ESKRIDGE & ESKRIDGE

100 N. Main Bidg., Ste. 1036
Memphis, TN 38103
901-522-9600 Fax 901-276-3800
E-mail: info@ eskridgelaw.com
Web: www.eskridgelaw.com
Contact: Janelle R. Eskridge

SXsw.Ccom

IFC
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Speciaity: Entertainment Law,
Trademark, Copyright

FARRAR & BATES

211 7th Ave. N, Ste. 500

Nashville, TN 37219

615-254-3060 Fax 615-254-9835

Contact: Russ Farrar

Specialty: Entertainment Law, I.P./Copyright

GORDON LAW GROUP

803 18th Ave. S.

Nashville, TN 37203

615-321-0220 Fax 615-321-9099

E-mail: robin @ gordontawgroup.com

Web: www.myspace.com/gordonlawgroup
Contact: Robin Gordon

Specialty: Contracts, Copyrights, Litigation

HARRIS, MARTIN, JONES, SHRUM,
BRADFORD & WOMMACK

44 2nd Ave. N., Ste. 157

Nashville, TN 37201

615-296-4529

E-mail: barry @ musicattomey.biz

Web: www.rowlaw.com

Contact: Barry Neil Shrum

Specialty: Entertainment Law, Intetlectual
Property, Trademarks, Copyrights

J. RUSH HICKS, LAW OFFICES OF
49 Music Sq. W.

Nashville, TN 37203

615-329-9455 Fax 615-269-9376
Contact: J. Rush Hicks

Specialty: Entertainment Law

KING & BALLOW

1100 Union St. Plaza, 315 Union St.
Nashville, TN 37201

615-259-3456 Fax 615-726-5419

Web: www.kingballow.com

Contact: Richard Busch

Specialty: Entertainment Law, Tradk rks,

Download This Directory From Our W

Nashville, TN 37212
615-313-4166 Fax 615-313-4174
Contact: Sally Nordlund
Speclalty: Contracts, Copyrights

SMITH SHOLAR ASSOCIATES

1164 Nashville Pike

Gallatin, TN 37066

615-452-5282 Fax 615-855-6801

E-mail: bsmith@ smithsholar.com

Web: www.smithsholar.com

Contact: Brian Smith

Specialty: Entertainment Law & Intellectual
Property

STEWART, ESTES, & DONNELL

Sun Trust Ctr., 424 Church St., Ste. 1401
Nashville, TN 37219

615-244-6538 Fax 615-256-8386

E-mail: info@sedlaw.com

Web: www.sedlaw.com

Contact: R. Horton Frank, Il

Specialty: Entertainment Law, Intellectual
Property

ZUMWALT, ALMON, & HAYES

1014 16th Ave. S.

Nashville, TN 37212

615-256-7200 615-256-7106

E-mail: chayes @zahlaw.com

Web: www.zahlaw.com

Contact: Craig Hayes

Specialty: Entertainment Law, Contracts

TEXAS

ADAMS AND REESE LLP

One Houston Center

1221 McKinney, Ste. 4400
Houston, TX 77010
713-652-5151

Web: www.adamsandreese.com

Copyrights

LOEB & LOEB, LLP

1906 Acklen Ave.

Nashville, TN 37212
615-749-8300 Fax 615-749-8308
Web: www.loeb.com

Specialty: all areas

LYON & PHILLIPS

11 Music Cir. S., Ste. 202
Nashville, TN 37203
615-259-4664 Fax 615-259-4668
E-mail: brucep @jljnash.com
Web: www.Jacknelsonjones.com
Contact: Bruce Phillips
Specialty: Entertainment Law

MARSHALL SNYDER, LAW OFFICES OF
19 Music Sq. W., Ste. Q

Nashville, TN 37203

615-742-0833 Fax 615-742-0833

E-mail: marshall.snyder@earthlink.net
Contact: Marshall Snyder

Specialty: Entertainment Law

& General Practice

MICHAEL J. MILLS

5115 Maryiand Way

Brentwood, TN 37027

615-377-0736

E-mail: mmilisatty @aol.com

Contact: Michae! J. Mills

Specialty: Entertainment Law, Copyrights,
Trademarks, Business Law, Litigation, Estate
Planning

MILOM, JOYCE, HORSNELL, CROW
3310 W. End Ave,, Ste. 610

Nashville, TN 37203

615-255-6161 Fax 615-254-4490
E-mail: dcrow @mjhclaw.com

Web: www.mjhclaw.com

Contact: David S. Crow

Speciaity: Entertainment Law

RICHARD D. ROSE

9 Music Sq. S., Ste. 3700
Nashville, TN 37203
615-330-7673

E-mail: info@copyrightcafe.com
Web: www.copyrightcafe.com
Contact: Richard D. Rose
Specialty: Entertainment, Internet,
Copyrights, Trademark, Clearance

SALLY NORDLUND, LAW OFFICES OF
209 10th Ave. S., Ste. 334A

80

Specialty: Entertainment Law, Music Law,
Intellectual Property

AL STAEHELY, JR., LAW OFFICES OF
511 Stuart St., Ste. 100

Houston, TX 77006

713-528-6946 Fax 713-528-4817

E-mail: al@music-lawyer.com

Web: www.music-lawyer.com

Contact: Al Staehely, Jr.

Specialty: Entertainment Law

AMY E. MITCHELL, ATTORNEY,
MEDIATOR, COUNSELOR AT LAW
401 Congress Ave., Ste. 1540
Austin, TX 78701

512-970-3223 Fax 512-366-9915
E-mail: amyemitchell@gmail.com
Web: www.amyemitchell.com
Contact: Amy E. Mitchell

Specialty: Entertainment Law

BANNEROT LAW FIRM

1114 Lost Creek Blivd., Ste. 420
Austin, TX 78746

512-327-8930 Fax 512-327-2665
E-mail: susie@bannerot.com
Web: www.bannerot.com
Contact: Ruth Palacio
Specialty: Entertainment Law

CAY M. HUGHES

202 Travis St., Ste. 301

Houston, TX 77002
713-759-6800 Fax 713-759-6870
Contact: Cay M. Hughes
Specialty: Entertainment Law

CRAIG BARKER

48 East Ave.

Austin, TX 78701

512-494-0777 Fax 512-474-1605
E-mail: craig@ craigbarkerlaw.com
Web: www.craigbarkerlaw.com
Contact: Craig Barker

Specialty: Entertainment Law

DAVID W. SHOWALTER, LAW OFFICES OF
1117 FM359 Ste. 200

Richmond, TX 77469

713-660-0491 Fax 713-660-0493

E-mail: info@ showalterlaw.com

Web: www.showalterlaw.com

Contact: David Showalter

Specialty: Contracts, Entertainment Law

DECKER, JONES, MCMACKIN, MCCLANE,
HALL & BATES
Burnett Plaza

801 Cherry St., Ste. 2000, Unit 46
Fort Worth, TX 76102
817-336-2400 Fax 817-332-3043
E-mail: jstorie @deckerjones.com
Web: www.deckerjones.com
Contact: Jeff Storie

Specialty: Entertainment Law, Intellectual

Property

DRAGONY LAW FIRM, THE
100 Jackson St., Ste. 120
Houston, TX 77002

281-636-8256, 713-861-0015 Fax 713-861-

0021

E-mail: rachel@dragonydefense.com
Web: www.dragonydefense.com
Contact: Rachel Dragony
Specialty: Entertainment Law

EDWARD FAIR, LAW OFFICES OF
3532 Bee Caves Rd., Ste. 115
Austin, TX 78746

512-329-9802 Fax 512-329-9804
E-mail: ezflaw@sbcglobal.net
Contact: Edward Fair

Specialty: Entertainment Law

FRITZ, BYRNE, HEAD, & HARRISON
98 San Jacinto Blvd., Ste. 2000
Austin, TX 78701

512-476-2020 Fax 512-477-5267
E-mail: bperkins@fbhh.com

Web: www.fbhh.com

Contact: Bruce Perkins

Specialty: Litigation, Contracts, Copyright

GRAVES, DOUGHERTY, HEARON,
& MOODY

401 Congress, Ste. 2200

Austin, TX 78701

512-480-5600 Fax 512-478-1976
E-mail: gdhm@gdhm.com

Web: www.gdhm.com

Contact: Rick Triplett

Specialty: Intellectual Property,
Entertainment Law

JULIUS L. THOMPSON

5080 Spectrum Dr., Ste. 114W
Addison, TX 75001
972-385-3700 Fax 972-385-1271
E-mail: julius @jitlawfirm.com
Web: www jitlawfirm.com
Contact: Julius L. Thompson
Specialty: Entertainment Law

MICHAEL NORMAN SALEMAN, LAW
OFFICES OF

100 Congress Ave., 11th FI.

Austin, TX

512-263-5932 Fax 512-263-5929
E-mail: saleman@movielaw.net

Web: www.movielaw.net

Contact: Michael Saleman

Specialty: Entertainment Law

Additional iocations:

8235 Douglas Ave., Ste. 1111
Dallas, TX, 75225
888-222-8959

2029 Century Park E., Ste. 1040
Los Angeles, CA 90067
310-553-1600

MIKE TOLLESON & ASSOCIATES
2106 E. Martin Luther King Bivd.
Austin, TX 78702

512-480-8822 Fax 512-479-6212
E-mail: mike @miketolleson.com
Web: www.miketolleson.com
Contact: Mike Tolleson

Specialty: Entertainment Law

MONICA A. CAPUANO

11546 Sandy Loam Tr.

Austin, TX 78750

512-797-9839 Fax 512-233-1085
E-mail: mac@austin-law.net
Web: www.austin-lawfirm.net
Contact: Monica A. Capuano
Specialty: Entertainment Law

RALEIGH WILLIAM NEWSAM

800 Preston Commons W.

8117 Preston Rd.

Dallas, TX 75225

214-696-3200 Fax 214-696-5971
E-mail: raleighwnewsam @ rwnlaw.com
Contact: Raleigh William Newsam
Specialty: Intellectual Property

www.musicconnection.com/digital

ROBERT R. CARTER, JR.
P.O. Box 1441

Austin, TX 78767
512-304-5275

E-mail: rcarter154@aol.com
Contact: Robert R. Carter, Jr.
Specialty: Entertainment Law

SIMMONS AND HOLMES LAW FIRM P.C.
2206 Dowling St. Ste 200

Houston, TX 77003

713-659-860 Fax 713-759-9412

E-maii: anthonyts @ hotmail.com

Contact: Anthony Simmons

Specialty: Contracts, label shopping

STEPHENS & RUEDA

2926 Maple Ave., Ste. 200

Dallas, TX 75201

214-528-5353 Fax 214-528-5354
E-mail: stephenslaw@hotmail.com
Contact: Michael Stephens
Specialty: Entertainment Law

TABOR LAW FIRM

1608 Hartford Rd., Ste. 100
Austin, TX 78703

512-708-8584 Fax 512-708-8766
E-mail: ctabor@bga.com

Web: www.lawyers.com/taborlaw
Contact: Catherine Tabor
Speclalty: Entertainment Law

TEXAS ACCOUNTANTS & LAWYERS
FOR THE ARTS

1540 Sul Ross

Houston, TX 77006

800-526-8252, 713-526-4876 x201

Fax 713-526-1299

E-mail: info@talarts.org

Web: www.talarts.org

Contact: Erin Rodgers

Specialty: Non-profit organization provides
legal services for artists

UNDERWOOD, PERKINS & RALSTON
5420 LBJ Fwy., Ste. 1900, Bldg. 2
Dallas, TX 75240

972-661-5114 Fax 972-661-5691
E-maii: efogelman@ suplaw.com

Web: www.uprlaw.com

Contact: Evan Fogelman

Specialty: Entertainment Law

& Intellectual Property

VESNA N, RAFATY

RAFATY LAW GROUP, PLLC
A firm for innovators

The Madison Building

15851 Dallas Pkwy., Ste. 600
Addison, TX 75001
214-995-8371 Fax 972-818-7284
E-mail: vesna@rafatylaw.com
Web: www.lawyers.com/rafaty
Specialty: Intellectual Property
*Vesna is licensed in New York and Texas

Additional Location:

445 Park Avenue 9th Floor
New York, NY 10022
212-836-4861

DORSEY & WHITNEY LLP

136 S. Main St., Ste. 1000

Salt Lake City, UT 84101-1685
801-933-7360 Fax 801-933-7373
E-mail: taylor.nolan @dorsey.com
Web: www.dorsey.com

Contact: Nolan S. Taylor
Specialty: Intellectual Property

SNELL & WILMER

15 W. South Temple, Ste. 1200
Salt Lake City, UT 84101-1531
801-257-1900 Fax 801-257-1800
E-mail: info@swlaw.com

Web: www.swlaw.com
Specialty: Intellectual Property

THORPE NORTH & WESTERN
8180 S. 700 E., Ste. 350

Sandy, UT 84070

801-566-6633 Fax 801-566-0750
E-mail: patlaw @inw.com

Web: www.thw.com

Specialty: Intellectual Property

WESTON, GARROU, WALTERS, MOONEY
50 W. Broadway, 10th FI.
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Salt Lake City, UT 84101

801-364-5635 Fax 310-442-0899

E-mail: jerrym@mooneylaw.com

Web: www.mooneylaw.com

Contact: Jerome H. Mooney

Specialty: Music Law, Entertainment Law

Additional location:

12121 Wilshire Bivd., Ste. 900
Los Angeles, CA 90025
310-442-0072

VERMONT

DOWNS RACHLIN MARTIN PLLC
199 Main St.

P.O. Box 190

Burlington, VT 05402-0190
802-863-2375 Fax 802-862-7512
E-mail: Imeier@dm.com

Web: www.drm.com

Contact: Larry Meier

Specialty: Intellectual Property

PRIMMER PIPER EGGLESTON & CRAMER, PC
150 S. Champlain St.

P.O. Box 1489

Burlington, VT 05402-1489

802-864-0880 Fax 802-864-0328

Web: www.ppeclaw.com

Specialty: Intellectual Property and Technology

Additional location:

100 E. State St.

P.O. Box 1309

Montpelier, VT 05601-1309
802-223-2102

VIRGINIA

FTM ARTS LAW

10509 Judicial Dr., Ste. 300
Fairfax, VA 22030

703-385-9500 Fax 703-385-9893
E-mail: arts@ftm-pc.com

Web: www.ftmartstaw-pc.com
Contact: Brian Taylor Goldstein
Speciaity: Performing Arts

MERCHANT & GOULD

225 Reinekers Ln., Ste. 560
Alexandria, VA 22314
202-326-0300

Web: www.merchantgould.com
Specialty: Intellectual Property Law

VENABLE LLP

8010 Towers Crescent Dr., Ste. 300
Vienna, VA 22182

703-760-1600 Fax 703-821-8949
E-mail: info@venable.com

Web: www.venable.com

Specialty: Intellectual Property

WASHINGTON

DORSEY & WHITNEY LLP

1420 Fifth Ave., Ste. 3400

Seattie, WA 98101-4010
206-903-8800 Fax 206-903-8820
E-mail: droke.michael@dorsey.com
Web: www.dorsey.com

Contact: Michael Droke

Specialty: Intellectual Property

GARVEY, SCHUBERT & BARER
1191 2nd Ave., Ste. 1800

Seattle, WA 98101

206-464-3939 Fax 206-464-0125
E-mail: sgwamer@gsblaw.com
Web: www.gsblaw.com

Contact: Scott Wamer
Specialty: Entertainment Law

NEIL SUSSMAN, LAW OFFICES OF
10751 Densmore Ave. N.

Seattle, WA 98133

206-363-8070 Fax 206-363-7519
Contact: Neil Sussman

WEST VIRGINIA

BOWLES RICE MCDAVID GRAFF & LOVE LLP
2400 Cranberry Sq.

Morgantown, WV 26508

304-594-1000 Fax 304-343-2867

E-mall: eparker @bowlesrice.com

Web: www.bowlesrice.com
Contact: Paul E. Parker, il
Specialty: Intellectual Property

Additional location:

101 S. Queen St.
Martinsburg, WV 25401
304-263-0836

FROST BROWN TODD

707 Virginia St. E., Ste. 1200

Charleston, WV 25301

304-345-0111 Fax 304-345-0115

E-mail: aschoen@fbtlaw.com

Web: www.frostbrowntodd.com

Contact: Ann G. Schoen (fka Robinson)
Specialty: Trademark Law, Intellectual Property

JACKSON KELLY PLLC

500 Lee St. E.

Charleston, WV 25301
304-340-1000 Fax 304-340-1130
Web: www.jacksonkelly.com

WISCONSIN

BOARDMAN LAW FIRM

1 S. Pinckney St., 4th FI.

Madison, W| 53703

608-257-9521

E-mail: joyme@boardmanlawfirm.com
Web: www.boardmanlawfirm.com
Contact: Joseph W. Byrne

Specialty: Patents, Copyrights,
Trademarks & Trade Secret Law

Additional location:

619 Oak St.

P.O. Box 443

Baraboo, WI 53913-0443
608-356-3977

LATHROP & CLARK LLP

740 Regent St., Ste. 400
Madison, Wl 53701-1507
608-257-7766 Fax 608-257-1507
Web: www.lathropclark.com

Additional location:

27 W. Main St.
Belleville, Wi 53508
608-424-3404

LOMMEN ABDO COLE KING & STAGEBERG
210 Grandview Prof. Bldg

400 S. Second St.

Hudson, Wl 54016

Web: www.lommen.com

PERKINS COIE

1 E. Main St., Ste. 201

Madison, Wi 53703-5118
608-663-7460 Fax 608-663-7499
E-mail: dharth @ perkinscoie.com
Web: www.perkinscoie.com
Contact: David J. Harth
Specialty: Trademark Law,
Intellectual Property

WYOMING

ANTHONY, NICHOLAS & TANGEMAN, LLC
170 N. 5th St.

Laramie, WY 82072

307-742-7140 Fax 307-742-7160

Web: www.wyolegal.com

Specialty: Intellectual Property

DRAY, THOMPSON & DYEKMAN, P.C.
204 E. 22nd St.

Cheyenne, WY 82001

307-634-8891 307-634-8902

E-mail: randy.reed @draylaw.com

Web: www.draylaw.com

Contact: Nicholas G. J. Healey
Specialty: Intellectual Property

WICK & TRAUTWEIN, LLC
2312 Carey Ave.
Cheyenne, WY 82001

307-632-0323
Web: www.wicklaw.com
Specialty: Intellectual Property
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AUSTIN, TX - MARCH 2011

CIRQUE DU SOLEIL* IS SEEKING
PROFESSIONAL MUSICIANS
WITH STRONG TECHNIQUE, STAGE

PRESENCE & VERSATILITY FOR LIVE
PERFO ANCI : N

INTERESTED CANDIDATES MUST
APPLY ONLINE AT:
CIRQUEDUSOLEIL.COM/JOBS

81
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ERANCISERSTUDIOS

323-589-70238

MUSICIANS CHOICE

Fully Equipped Rehearsal Studios
and Monthly Lockouts!
www.musicianschoicestudios.com

Now Available
24-Hour Access Studios ¥

Call about our 1-month Free Special. s

(310) 836-8998 =i

Calie Cy(310)835.8998  Lawncle(310) 214330 Tempe(480)96-MUSlC

* Featuring Top Brand 4" 5" 1Mk z;gw\ CRATE
Equipment from: 4., SWN diy o g }{/ 8L &

"

Does iour rehearsal stgdﬁ)

we can h e

If you've never seen Downtown Rehearsal before you'll be amazed at the
uality of our construction, the eleanliness of our facility, the view from
individual rooms, the parking, the ease of loading and the superior security.

That definitely does NOT suck!

(323) 263-7381

wmmm

REHEARSAI. STUDIOS

Fully Equipped from 13/HR o  PA Only from $10/HR
All Rooms Newly Refurhished

(310) 478-7917

www.westlastudios.com

=F PRODUCTION—S_“F““-
l'® 24 HOUR LOCKOUT REHEARSAL STUDIOS |
M. Welcome to the

¥ Rehearsal Studio }
~ Facilities in Southern
California & Nevada

i | 31 0-445 1151

TKPROD NET

T r
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gcording studio

Full Production for the Singer/Songwriter

¥

e A

w ”“4
8:18-884- 0808

www.dbwstudio.com

| MAURICE GAIWEN
Producer - Engineer - Sax - Keyboards

Fall sevics muge Prodscton  AHY sk
PraTools expet Berilee alum. Reconfing atst
(D Fm. TV & Rado credits. (Mmor rames and
compacies) MIDI asd Stufio censudng. Sl
ailat. CD masterny. No spes deals

www.mauricegainen.com  323-662-3642

MUSICIANS
CHoiCE

Lock Out Rehearsal Studlos

Drum Fooms to Giant Lockouts
Van Nuys / West L.A. / Culver City'
Now open in Lawadale & Hollywood!
310-836-8998

“Buit By Musicians For Musicians”
www.musicianschoicestudios.com

victoryrecorders.com
(818) 241-4435

VOICE LESSONS

» SOLID TECHNIQUE
e STRONG PERFORMANCE
* LESSONS, WORKSHOPS,
SHOWCASING W/BANDS

SUE FINK
310/397-3193

jemmer2703@aol.com

1000 CD's $800.00 ¢ 1000 DVD's $930.00

No Job Too Small!

25 CDR’s $58.75 + 100 CDR's $135.00

25 DVD's $83.75 + 100 DVD's $235.00
Great Prices ¢ Quick Turnaround Usually 24-48 hours.

5 Yeorsof Superior Quolfy n Service b e scme ocationd
- All Work Guaranteed -
WE ACCEPT MOST MAJOR CREDIT CARDS
818.762.A00C (2232
12426 % Ventura Bivd. Studio City, CA 91604

| www.ocdc-cdr.com ¢ eaail: steve@acde-cdr.com

AcsCD G

STUDIOs

310.598.6038

StephenMa-shMastering.com

24 - HOUR PRIVATE LOCKOUT STUDIOS
BANDS/DRUMMERS, AIR CONDITIONED

FREE WI-FI,

SECURE, CLOSE TO FREEWAYS

5716 CAHUENGA BLYD. NORTH HOLLYWOOD
818-859-0090

MASTERING

DON GRIFFIN

Don@studioVMR.com
312.286.5018
708.267.2198

fpt, FedEx, UPS.
WWW .STUDIOVMR.COM

CQUITAR REPAIR

GUARANTEED QUALITY
REPAIR « BUILDING

AFIORDABLE RATES
VISA/MASTERCARD

8121 GRION AVE.. #2: - VAN NUY*. CA 91108

PHAONE/FAX (818)780-7191
www ericsgultarshop.cem ericsguitarshop @att.net

iR HEARSAIRSTUIDIDS
/As|Low/As $329/mo!
23 ok Cock Outs

a -y
o MODIFICATION + RESTORATION _J

Learn to Write Great Songs
from Plafinum Award
Winning songwiter!

150 Of My
-Songs Recorded
By Platinum
Recording Artists
Highly Rated
UCLA
Sengwriting
Teacher

PRIVATE LESSONS AT STUDIO
OR CLASSES BY SKYPE

(323)650-5651

www.markwinklermusic.com |

JAERCGRDABLE
Mosterlng&Audlo

Mixing Services
by Grammy
Nominated Engineer

Clients Include:
Chris Issaak ® Sneryl Crow
Amy Grant  lutker Vandross

Marc DeSisto
818-259-4235
www.marccesisto.com
imixit20 10@gmail.com

B BLk

-SGHUINE

WWW. soundcheckstudlos net

24 hr. Lockout Rooms
*FREE Wiraless Internet Access
*Glosed Gircuit TV Monitoring

*Secured Gated Parking

*Gentral A/C *Easy Load In/0ut

1200 sq. ft. Showcass Room Avaitabie w/Full PA
Freeway Close North Hollywood Loeation

wmw.abcrehearsals corm i 818,765.6600 818.823.8774

f'%

Rehearsal &

That %tttts

Rerording Studio

Place

s,

OReoms ofcom $74
MMMSW/A:
Shauipment Rental § frssons
Book Online 24hes a day

" 1551 16th St

Santa Monica, €4 Wwivt.thatbritishplace.com _

310 880 7941

TIRY,
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Info call 818-995-

ising

For Advert

LeaJ ?eheet

v Vi
Blve me your mp3 or MII]I
Get back real sheet music
(626) 280-5644
Kim Goldsworthy

Voice Lessons
w-‘(w

4t
With James Lugo
In person, via Skyvpe or DVD
www. VocalAsylum.com

Film Musicians
 Secondary Markets Fund

4

Ifyou have been credited for

atheatrical or television film,

we may have money for you.
fmsmforg

818-755-T777

MAURICE GAINEN
PRODUCTIONS & MASTERNG

Mastered or remastered trax by
John Lennon, Sheryl Crow,

Streisand, Joni Mitchel, James

Blunt, Seal, Jewel, etc...
Indie rates available. * www.mauricegainen.com

323.662.3642

CUPS 'N STRINGS
} TAre BAKING

n / Tare TRANSFERS

N

PROTOOLS - NUENDO * LOGIC

818-222-4600

L)

1000 CD’s $800.00 1000 DVD'’s $930.00

No Job Too Small!

25 CDR’s $58.75 100 CDR's $135.00
25 DVD’s $83.75 » 100 DVD's $235.00
Great Prices « Quick Turmaround Usually 24-48 hours.
26 Yeors of Superior Qually and Service I the same location!

- All Work Guaranteed -

WE ACCEPT MOST MAJOR CREDIT CARDS
818.762.4C0€ (2232)

12426 % Yenturo Bivd, Studio City, CA 91604
www.ocdc-cdr.com ¢ email; steve@acde-cdr.com

Amp Demo Showroom!

East Coast
Amps
Guitars
Pedals &
More!

Wcodlowe Music
21410 Ventura Blvd. Woodland Hills, CA 91364
{8181 883-0050 woodiowe.com

E “tter Mico,

The
Recording
Connection

—~4- &

SPARS com

Fngincering, Mastering, =

Big Surprise Music

.
‘b.

ProTools HD with Tons of “Real” Analog Gear
Full Recording Facility - World Class Equipment!

Trident 65 Series Custom Console

Yamaha C3 Grand Piano
Mics: Neumann. AKG
Hammond B-3

Amazn .
MC Special

50

Visit www.bigsurprisemusic.com
for a full equipment and client list.

Everything fr()m Prc-Productlon to Flndl Master
2higs 3 e

Be sure to ask for the Music
Connection Reader special dis-
count pricing!

Take Control

It’s Your
Voice

{ Lis Lewis
(818) 623-6668
Private Voice Lessons

| Clients includes Rihanna » Gwen Stefani |
Britney Spears o All-American Rejects
Pussycat Dolls » Linkin Park
Jimmy Eat World

mwv.fthingersWorkshop.com

84

SUBMIT |
| internet ’,’_‘

| promotion
| for

musicians .
,917.512.2953‘ \

Your Unique Voice
Our Unique Method™

Multlple loc s
.4 Internet‘gsons

800-920-8220

JeannieDeva.com

We make it easy
to Iecom’ in Nashwll

| The Nashwille Association of

Professional Recording Services
WWW.naprs.org

Universal Mastering Studios

UNIVERSAL

P Seandess Studios
Waorld Class NMastering
All Formats ® Analog & l)igiml
$99 - Inrerner Mastering
Contact Nick Dofflemyer
unlversalmastermg.com
NYC (212) 331-2980 Los Angeles, CA

(818) 286-6233

- Lab

A Muslc Production Company

R&B ¢ Urban ¢ Pop ¢ Alternative
Dance » Neo/Soul « Jazz
Great Sounding Studio

melrnse-maslering

Located at Raleigh Studios
RECORO - MIX - MASTER

Pro Analeg Mastering
*350 Per Song

T b oy

PROTOOLS HO © NEVE « TC ELECTRONICS
AVALON « MANLEY « TUBE TECH  NEUMAN
AP| » GENELEC «'SONIC SOLUTIONS

Call: 818-216-5409

Email: melrosemusic@mac.com

Rock n’ Roll
to

Classic Cuts

Giving To You The Treasure
of Long Hair

(626) 791-7405
2055 N. Lake Ave.
Altadena, CA 91001

Vintage & Modern
Microphone
Rentals

»

WWW. [heh00|(Sl]lllIDS com
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United Audio Video, Inc.

Serving the industry since 1972
100 CDs/DVDs 1000 Retail Ready CDs
With color discs, color print Replicated from your CD
and shrinkwrap. $350 master, with color disc,

iqi 4 panel inserts, trays
1000 CD Digi Paks '
4 panel wiclear tray $1495 and shrinkwrap. $1199

Complete mastering We transfer 8mm and
Super 8mm film to DVD

services available.

6855 Vineland Ave. North Hollywood, Ca 91605
(818) 980-6700 - (800O) 247-B8b06
www.unitedavg.com

NARIP. Your record industry knowledge network.
Expert info for industry pros. By industry pros.
Get NARIP audio programs now!

‘\; NARIP

\\\3 soral Assn. of ikecord | ndustry Pmfesuonals
)

FOR ADVERTISING IN THE MARKETPLACE
call: 818.995.0101
email: displayads@musicconnection.com

| | partners up with one of our many =

Real Analog Mastering For CD & Vinyl

31 Years of Experience is at Your Service

» Expert Engineer & The
Finest Equipment
* Guaranteed to Sound Perfect 1§

on all Playback Systems

* Analeg Warmth Unmatched by
Any Mastering Plug-in

Ask us about our Music
Connection specials

Sound Affair Mastering
800-570-6656 - www_SoundAffairMastering.com

)PRODUCTIONS

24 HOUR LOCKOUT REHEARSAL STUDIOS <
Lt

31 0-876- 9666

TKPROD.NET

What is
a Friday
Freebie?

' Every week Music Connection

m_,;-/

———

!n!?l‘!

g

t"" ss
| friends and advertisers to give
away a musical product or Qa“” '"M
service to a lucky person. The prize could be anything from
a new guitar, to voice lessons, to recording time, etc.
The winner’s email is chosen at random every Friday by one

o g

1

1L01L0-G66-818 1189 oju| Buisiuanpy 104

of our MC staffers. mUSICCOnneCtion'com

Record Your CD With A ProTools Expert

Jimmy Hunter’s

CQZQOO0r

STATE OF THE ART ProTools HD4 ACCEL STUDIO

(323) 655-0615

LIS
CoNNEction

www.jimmyhunter.com

A

s )
.

FREE Engineer ¢ Producer * Live Drummer / Programmer » Wall of Midi « ADAT ¢ Get A Great live Drum Sound In Qur Huge High-Ceiling Room
- Affordable-Fast-Dependable ¢ Serving Hollywvood for 23 years -

studiojimi@aol.com
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o you know how to give a
Dgrecn audition? Whether it's

for a label, American Idol, a
musical or a touring sideman gig, you
have to give someone ‘an amazing
experience—plain and simple. re-
cently, | sat with the top names in
the entertainment industry and au-
ditioned artists for a big project | am
developing. It was amazing to see the
talented artists who came through the
door, yet they did not get called back.
Yes, they were talented but they did
not leave a lasting impression on us.
Of course there were those who left
an impression, but they didn’t fit what
we were looking for. Then there were
those who had the look and the talent
and yet didn’t deliver in a manner that
made us call them back.

While the following tips are primarily
for singers, musicians looking for a
sideman gig should also take note.

' Song choice song choice song

choice.... | cant express this enough! If you're
a singer, pick something that shows your voice,
but make sure it is within your ability. If you don't
believe me, just watch an episode of American
Idol. It's not rocket science, but it can be a chal-
lenge. You want to find something that shows the
“sweet spots” of your voice. Make sure you're not
reaching too hard. It is never attractive to watch
someone looking like they’re in pain. Find a song
that doesn’t have “musical pauses.” You want
something that moves, even if it's a ballad. Pick
the best 16 bars, which is usually the chorus or
bridge into the chorus and only sing that much.
Let the song show your personality. Always be
prepared with song choice two and three.

86

2. Be real. You are being watched at all
times. In the parking lot, when you are in the
lobby, when you enter and when you leave
the room. Bring your personality. That doesn't
mean being over the top and awkward. Just be
charming and REAL. If you were to walk into a
party, how would you react to the people around
you? If you are not able to look people in the eye
and be warm and inviting, then you need to get in
some people-skill classes. Think about it—what
draws you to someone when you first meet?
Try to embody those same qualities that draw
you to people. Remember, a smile brightens the
entire room. There is never a reason to go shake
hands—a smile and a “Hello, how are you” works
fine. Maybe you can think of something else that
fits your personality. Just remember to be warm
and genuine, and you will be fine!

3. Don't stare! Who are you supposed to
look at when auditioning? ! have been on both
sides of the auditioning table, and it can be weird
for both parties. Think of it as a conversation—it
will take the awkwardness out of things. Eye
contact is great, but a stare-down is just plain
unnaturai. On the other hand, it is weird, at least
for me, when someone sings to the wall above
me. | just want you to be comfortable so that 1,
in turn, am comfortable. Also, remember that you
are performing! How would you perform for a
thousand people? Deliver in that manner.

4. Leave us wanting more! As a golden
rule: less is more. Keep it simple. Sing the best
16 bars. After the first few lyrics out of your
mouth, | can tell if you are what I'm looking for.
Put yourself on the other side of the table—can
you imagine listening to 100 people sing? You
definitely don’t want to hear them sing a full song.
It is unnecessary, and it leaves too much room for
mistakes. Personally, if | want to hear more, | will
bring you back or | will ask you to sing something
else. That is why you need to always have several
choices ready to go.

One of my dear friends, who is a major director
for concert tours, says to herself all the time,

By Jonathan George

| tion

“Keep it simple stupid!” If you will live by this rule,
you will be better off. Of course, there are always
those situations where people do crazy things to
get noticed. Sometimes it works, and sometimes
it doesn’t. | don’t need a gimmick to get my at-
tention, but there are some that get into that kind
of thing. Do research on who'’s auditioning you—
the internet is your best friend.

5. Look great! You need to always be prop-
erly groomed and look amazing, H to T (head to
toe). If you assume that the people auditioning
you will not notice the smallest details, you're
sadly mistaken. Vincent Herbert (Lady Gaga,
JoJo) likes to see manicured feet and hands. He
will notice if you walk in with half-painted toe-nails
or dirt under your finger nails. You don’t want to
gross him out before you even start your label
meeting! | cannot express enough how important
grooming is. Also, wear something that is flattering
on you and shows your personality.

6. Know exacily what and who you are
auditioning for. If it is a label meeting, come in
as an artist. If it is for a High School Musical tour,
dress young and hip. Do your research! If you
are not good with fashion, have sameone whose
style you admire help you pick out an ouffit. Never
forget that your image and presentation carry a
huge weight and speak so much about you.

7. Enjoy yourself! Don't allow the cut-throat
competition aspect of the audition process to
stress you out. Remember to always be yourself
and genuinely enjoy what you do!

miniBIO: Jonathan George, the founder of JG
Entertainment, is an artist development coach
with over 25 years of experience as a performer,
songwriter and artist consultant. He is the Grand
Champion on Ed McMahon’s Next Big Star, and
has been a mentor to artists such as the Pussycat
Dolls, artists on American Idol, Canadian Idol,
America’s Got Talent. Dance Wars and many
more. Contact him via jonathangeorge.biz.
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Mix’'n’ mobile!
Now StudioLive 16.4.2 and 24.4.2 digital
mixers can be controlled with multiple iPads.

With our new sree iPad app, monitor mix levels, panning and

“front-of-house” can be processing. Adjust the graphic
anywhere ina venue! Up toten EQs, well...graphically.
musicians can control thair own Ccmbine Studiolive Remote
monitor mixes'! from the stage. witk Capture (2-click multitrack

Introducing StudioLive

recording program), VSL plus

Remote, our free iPad app that Studio One Artist DAW, and you I‘l'.'."“ﬂ!f““.'.' i

works with any PreSonus digital have the most versatile, afford-

T i3 I 1
mixer? It gives you hands-on able live mixingand recording === = =l r ‘-'j"-\--_‘-‘-_

control of channel levels, mutes, solution ever.
panning, EQ and more for multi- Get the whole story on

5!055#!&!.“!!&““

closeup Fat Channel view. Tweak get a StudioLive.

ple channels atonce. Clickfora ourwet site. Andthen LA
) 4+ @D - )
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Overview @ Remote.
Available
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