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things optical discs and media packaging,
all at the guaranteed lowest price.

CDman.com

optical discs & packaging
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FREE Super Fast
On orders iTunas o
of 1000 and uo Distribution Delivery

*call for details

Come to CDman for fast, friendly, reliable service oﬁ all

€2 CD/DVD/SACD/DualDisc /3" | Shapes | FAN-CD / Media Packaging and more.

Superior Quality always
at the lowest price.

1-800-557-3347
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So affordable you can give them away.

W =
@

CDs IN FULL COLOR JACKETS JUST 99¢ EACH!

J1'¢ 4 - Perfect for singles, EPs, or full-length albums, CDs in jackets really pack a
Loy : wallop. They're like those cool LP jackets, just smaller. Plus, they're ready in just
3 '~;‘_.'.v:"~" 12 days and so unbelievably affordable, you could give them away. Not that

you need to. Our jackets lcok so great you can sell them at full price any day.
Package includes 1,000 replicated

CDs in full-color jackets, That's because we're the only place that throws in high-gloss UV coating for
three-color on-disc printing, FREE with every jacket order — a $200 value! What else do we throw in? All
and poly wrap for $990.

our exclusive promotional tools, like six months’ free web hosting, free online
distribution, a free UPC bar code, a review from TAXI, and much more. So, if
you're looking to save money on CDs without sacrificing quality, there's no better

deal than CDs in jackets from Disc Makers. You can take that to the bank.

O DISC MAKERS"

CD AND DVD MANUFACTURING MADE EASY

Call 1-866-309-8626 or visit www.discmakers.com/musiccon.
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38. The Killers

Arguably the “band of the year,” the Killers struck a chord in lis-
teners who like their rock music retro-edgy and with a touch of
icy-cool glamour. In this exclusive interview, MC speaks with
frontman Brandon Flowers about the band’s unlikely rise from
the moribund Las Vegas club scene. Flowers also gets specific
| about the progress that he and his bandmates are making while
| developing their follow-up album. By J. Rentilly

44. 8 Placement Companies
For all arfists, particularly indies, having a song chosen for a
film, TV or video-game soundtrack has become a way to break
through and get paid. Working behind the scenes to make these
“placements” happen are companies that constantly look for
music fo pitch to Hollywood producers whose projects need

B good songs. MC spotlights eight of these companies and finds

out how you can connect wth them.

By Tom Kidd
12 A&R Profile: Stefanie Reines, Drive-Thru .. ... By Scott Perham
17 Crosstalk: Danjohandz ... ... By Andy Kaufmann
22 Songwriter Profile: Chica. ... By Dan Kimpel
32 Directory of Film/TV Music Supervisors........... By Eric Moromisato
42 Artist Profile: Shocknina. ... ... By Bernard Baur
48 Ten Conference Showcase Tips. ... ... By Panos Panay

liu
24 A5 NIGHTLIFE

26 FILM, TV, THEATER

10 & \f CLOSE-UP 28 [mill MIXED NOTES

1 Bl pssicnments 19 23 DEMO CRITIQUES

13 Nl AZR REPORT 50 B8 CLUB REVIEWS

15 NN SIGNING STORIES 54 el PRO PLAYERS

16 KX sTUDIO MIX 54 {6l PRO PRODUCERS
B! NEw Tovs 56 ERY cLASSIFIEDS

/I
20 32 SONG BIZ

Always be vigilant of peoole attempting to make a “fast buck” off musicians. If you encounter difficulty with an individual
listed in this magazine, o1 if you are confronted by a dishonest or “shady” operation, drop us a note to inform us of the
details. Nc phone calls please. The opinions expressed in Music Connection, as well as all Directory listings and contact
information, are provided by various sources in the music industry. Music Connection is not responsible for any business
transactions or misadventures that may result from your use of this information. !
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“Specializing in Homes with Studios”

For All Your
Real Estate Needs

www.BrianBord.com

818-207-2100

Brian@BrianBord.com

Atin: Artists Singers Songwriters
Multi Platinum Producer Avaliable

GMqu&*h“

Barry Fasman (Fox) Knows .

Visit: sanctvaryontertainment.com, click the MUSIC |
button to hear MP3 examples of Fox’s productions. ’

Call Dorry Fasman directly bo schedule free comsultetion and visit the tvdio

8171 8-989-90097

bfasman@sanctuvaryenteorfainment.com

ENtentalnment

“ATELL ALL" by FOUNDING DIRECTOR of
TalentDevelopment.com

“Atop name in talent development
for over 20 years"

an Widran/Micin Pannsstinn

“A Gatekeeper”

r/lain

CALENDAR —MICHAEL MOLLURA

If you have an event, workshop, class or seminar that you want us to announce, send the info, in
writing, to: Calendar, c/o Music Connection, 16130 Ventura Bivd., Suite 540, Encino, CA 91436

or send e-mail to MichaelM@musicconnection.com.

Current

The Rockgrl Music Conference
2005 will take place November 10-
12 at the Madison Renaissance
Hotel in downtown Seattle. With
2,500 participants anticipated, it is
the largest gathering of female
musicians in the world. For more
information or to register to attend
the conference please visit www
.rockrgrl.com/conference.

MW Audio is holding a seminar to
spotlight the new Mackie Digital X-
Bus High-Definition Production
Console. Hosted by digital guru Jeff
Goodman, the two-hour seminar
will take place October 25, from
6:30 to 8:30 p.m. and is open any-
body interested in seeing and hear-
ing this new console technology
from Mackie. Attendees are invited
to call toll-free 888-98-Audio to
reserve a place. For more informa-
tion, visit www.MWAudio.com.

On November 10, top record exec-
utives Jerry Greenberg and Bob
Greenberg will kick off a discussion
on the explosive growth of the
music business in Las Vegas. This
event will take place at 7:00 p.m.
The discussion is sponsored by the
National Association of Record
Industry Professionals (NARIP)
and will happen at the Rainbow Bar
& Grill in Vegas. For more details
and to register, go to www.narip
.com, call 818-769-7007, or e-mail
Pamela at pamela @narip.com.

Dr. Michael Pangelinan is offering a
free seminar on learning how to
sing better, how to improve your
vocal range and breath control, and
how to add power, strength, and
endurance to your voice, energy,
and glands. You will also learn infor-

- N
-~

mation on combating common
stress factors for performers, cor-
recting problems that damage your
vocal cords, throat, and diaphragm,
and eliminating recurring infections
or inflammations that harm your
singing. This event will take place
on October 27, at noon, at the
Universal City Medical Group. For
additional information, please call
323-436-0303.

Recaps

Veteran Nashville songwriter Cliff
Goldmacher will teach a singer/
songwriter workshop on October
26 at BMI Los Angeles. The work-
shop is being held from 7 p.m. to 9
p.m. at the performing rights orga-
nization’s offices located at 8730
Sunset Blvd. in West Hollywood.
This limited space workshop is free
and open to participants on an
advanced registration basis. The
songwriting workshop is geared
toward singer/songwriters consid-
ering creating a self-released CD.
Participants can request admission
by e-mailing LARSVP @bmi.com.

San Diego-based indie-activist rec-
ord companies Say It Records and
Champ Records, in conjunction
with KPRi 102.1 FM, will present
the San Diego Indie Music Fest
2005 on November 5, from 12 noon
to midnight. The event will feature
over 30 independent artists. Also
present will be indie artisans selling
their creations, henna tattooists,
tarot readings, interactive art, indie
businesses, tile painting, voter reg-
istration, hair sculpture, and more.
This event is family friendly and all
ages are welcome. For additional
information, please go to www.SD
IndieMusicFest.com, or call 619-
501-7094.

iy
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Can you picture yourself
owning an SSL console?

-

Sanqwri‘—t&r
* [Eminem, 50 Cent, Fiona Apple] 1 [Green Day, Counting Crows, Mya]

With the AWS 900 Analogue Workstation System, anyone
can take advantage of the outstanding sound quality and
feature set of a Solid State Logic console. Combing a
world-class mixing console with a powerful integrated
DAW controller, the AWS 900 delivers legendary SSL
quality in a compact and affordable package. Picturing
yourself behind an SSL of your own just got a

whole lot easier.

Make It Happen With GC Pro!

When it's time to add some new gear to your studio
or live sound system, GC Pro is dedicated to earning
your business. Along with the excellent pricing you'd
expect from the world's largest pro audio dealer, you

GC Pro has expert
Account Managers
in nearly every
territory of the
USA... contact

receive the expertise and extraordinary service you us today!

deserve.

From the most coveted microphones and the 800'935"MYGC
finest outboard gear to vintage instruments and ,

sophisticated DAW systems, we are your one-stop Q www.gcpro.com

solution. Contact your local GC Pro Account Manager
for a personalized consultation.

Music ® Post ¢ Live Sound e Lighting
¢ f-@ m F; PRD

il WWWw.gcpro.com




E HEART & SOUL —MICHAEL MOLLURA
you or y ; : community. ple

Heart & Soul columnist at MichaelM@music

Guitar Gear Heads
Helps Katrina Victims

Guitar Gear Heads (www.guitar
gearheads.com) has partnered with
Chad Kelly and Mark Williams from
PreSonus Audio Electronics Inc. to
help those guitar players from New
Orleans who lost all their instruments
and equipment in the destruction
caused by hurricane Katrina. Uniil
recently, Guitar Gear Heads has
acquired guitars and related gear from
manufacturers such as Alesis, Greg
Bennett Guitars, Dean Markley
Strings, Takamine Guitars, G&L
Guitars, LR-Baggs, Ice Pix, and
Evidence Audio. Any companies that
would like to be involved in these efforts
can contact Gary Allen at gary@gui
targearheads.com or Chad Kelly at
cdkely@presonus.com and they will
be happy to coordinate with you.

40, Enciro, CA 914

nne 1.COM

Def Leppard
Performs for WHY!

WHY (World Hunger Year) and the
Greater Boston Food Bank recent-
ly benefitted #rom a concert by Def
Leppard. The band performed at the
Agganis Arena in Boston, MA, where
concert-goers brought food to the
show in exchange for a concert ticket.

Through WHY’s Artists Against
Hunger and Poverty program, dedi-
cated artist-citizens such as Aero-
smith, Springsteen, and now Def
Leppard have raised awareness and
more than $7 million for more than
500 anti-poveriy organizations around
the United States. Each artist has
given considerably to community-
based organizations in WHY’s Re-
investing In America network,
including the Greater Boston Food
Bank (M|

S e

i - v J

DOGG’S FOOTBALL LEAGUE GETS A LIFT: Snoop Dogg performed with Ice
Cube and the Red Hot Chili Peppers for a sold-out concert at The Greek
Theatre recently benefiting his Snoop Youth Football League. The benefit
concert raised $247,514.00 and the Mayor of the City of Los Angeles gave
Snoop a commendation on behalf of the residents, for his commitment and
dedication to the youth in Los Angeles. Pictured (L-B): Ken Scher, Neder-
lander Concerts; Rena Wasserman, Nederlander Concerts / Greek Theatre;
Snoop Dogg; and Ice Cube.

LOANS UP TO
20;000;000

NEW PURCHASE LOANS
HOME EQUITY LINES OF CREDIT
REFINANCE EXISTING LOANS

Ask about our DVD authonng & metion graphic services

INVESTMENTS < CASH 0UT
100% FINANCING T0 $1.2M
NO TAX RETURNS - 0K
244HOURFUNDING.COM

323-8T74-22T77F
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Film

Walk the Line

The Exorcism of Emily Rose

Two for the Money

Elizabethtown

Cinderella Man

Don't Come Knocking

Get Rich or Die Trying

Material Girls

Barmyard

Homie Spumonie

A Mighty Wind

Intolerable Cruelty

Master and Commander:
Far Side of the World

Fighting Temptations

Moulin Rouge

Spy Games

Meet the Fockers

Friday Night Lights

Lemony Snicket

Christmas with the Kranks

Mr. 3000

The Final Cut

Cold Mountain

Queen of the Damned

The Salton Sea

Time Line

Against the Ropes

Spiderman il

Be Gool

The Prince and Me

The Lady Killers

Cursed

The Automatons

Almost Famous

In The Shadows of Motown

Riding in Cars with Boys

Bodyguard

Down from the Mountain

Ali

Be Cool

Shallow Hal

Erin Brockovich

There's Something About Mary

The Hurricane

Men of Honor

Concert for George

Under The Tuscan Sun

Runaway Jury

White Oleander

Finding Nemo

Road to Perdition

Vanitla Sky

TV / Advertising

King of the Hill

The Simpsons

7th Heaven

Six Feet Under

Ally MdBeal

South Park

Angels in America

The Gap

Coors Lite

Dodge Ram

Nike

Jack lln the Box

Taco Bell

Home Depot

Porsche

AT&T

Land Rover

..and many more

1616 Butler Avenue West Los Angeles, CA 90025 phone 310. 478.8227 fax 310. 479.1142
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VILLAGE

THE VILLAGE RECORDER

agestud

o

PRO TOOLS Flishe=:

S

e*mail villagerec@aol.com
o >
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Artists

The Frames

Liz Phair

Elvis Costella
Ozzy Osbourné
The Polyphonic Spred
Dixie Chicks

Keb Mg

Rufus Wainwright
Usher

John Williams

Red Hot Chili Peppers
Aerosmith

Foo Fighters

Tori Amot

Jeff Bech

Beck

Bong

Sheryl Crow

Neil Diamone
Melissa Etheridge
Randy Newman
QOasi

John Mayes

Moby

White Stripet
Nine Inch Nailg
‘Stone Temple Pilots
Pink Floye

Santang
Supertramg
Fleetwood Ma¢
Neil Young

Korn

Quincy Jonet

The Darknest

Los Lobot
Courtney Love
Guns N" Roset
Dide

Mariah Carey
Alanis Morrisseutd
Mya

Je

Ry Coodef
Backstreet Boy#
Slipkno

Rolling Stones
Sarah McLachlan
Neil Finr

Smashing Pumpkins
The Shing

Andrew W.K

Belle and Sebastiaf!
Jack Johnsor
Me'Shell NdegéOcelic
India Ari

REM

Bill Frisel

Janet Jacksor

Terry Lewis / Jimmy Jam
No Doubf
Michelle Branch
The Dandy Warhols
The Jayhawks
Steely Dan

James Taylor

Eric Claptor
Frank Zapp4

...and more to comd
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"HEATIN' UP THE AIRWAVES . ., WORLDWIDE!"

€ On-air interviews

¢ National airplay tracking

4 Major/indie Film & TV promotion

4 Radio mailing service avaiable

¢ Weekly radio info faxes

¢ National retail distribution

€ Backstage Entertainment mgmt
consulting

“888-325-2901

promo@logginspromotion.com
www.logginspromotion.com
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For DVD-R and CD-R with
full color on-disc printing
look to Alshire for the best...

Call us at 800.423.2936

« CD and DVD

* Replication

+ Cassettes

* VHS

* Records

* Free Barcodes

* Printing services-
Long or Short runs

« Complete Graphic
Arts Department

1015 West Isabel Street
Burbank, CA 91506
Fax 818.569.3718
www.alshire.com

sales@alshire.com
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By Jonathan Widran

or the past 15 years, Jonathon
Alexander — founder and

CEO of the revolutionary new
online music and arts community
Tap It Fame — has been a maver-
ick in the fields of data migration
and robotics, creating data centers
around the world for companies
like IBM, Exodus Communications
and Gamespy. Sure to become one
of the world’s top online indie taste-
makers in years to come, his latest
and most exciting endeavor is the
perfect mix of his background as a
technologist and his longtime hob-
by of DJing for both clubs and radio
stations.

Providing a world-class solution
for individuals and companies to
showcase their crafts and talents,
Tap It Fame (an acronym standing
for “Fashion, Art, Music & Ent-
ertainment) is a powerful oniine
tool that focuses on creating inter-
national exposure for emerging
artists by allowing them to upload,
display, market and sell their work
on a worldwide level.

“One of the biggest questions in
starting an operation like this is,
‘What do we offer that's different
from other websites where indie
artists market their music?” asks
Alexander. “One of the big answers
is that our Fame Tracker (patent
pending) provides a six-region
search engine that allows our
artists to track where they're get-
ting hits from, who is listening, the
age of the listeners and providing a
real-time stats report for them. This
is enormously helpful for indie
artists trying to promote their prod-
ucts and tours to retailers and pro-
moters across the country. It's a
very specific marketing tool.

“For the consumer,” he adds, “we
have built an engine very much like
a music store. You're hit with music
the minute you hit the site, and if
you want to hear the hottest music
in any genre, you can click on our
jukebox and get a list of the Top 25
artists. It's a way to discover great
new talent very quickly, and you
don’t lose the music when you're
jumping from page to page. We
don’t charge you to listen, and the
songs are streamed directly so

. =N
Jonathon Alexander, founder of Tap It Fame

there’s no downloading uniess you
decide to buy something.

“If you chaose to download a
track,” Alexander continues, “the
artist sets the price of that song.
Listeners can buy the CD from our
site or from the artist's own. Most
artist sites charge them 40-70 per-
cent of their gross, but we charge
them only $9.95 a month for our
basic package, plus the nominal
merchant services costs. Through
October 31, as part of our grand
opening, we are allowing artists
who sign up an opportunity to
upload and sell their music for free
for 60 days.”

The site’s engine allows emerg-
ing talent, indie labels, aspiring
managers and others to compete
on the same level with major com-
panies, distributors, and labels by
providing a forum where their work
will receive global exposure. Tap It
Fame’s Digital Discovery and Dis-
tribution (D3) engine provides cre-
ative control ta the artist, consumer
and labels by providing the plat-
form to upload, display, market,
network, sell, track and distribute
their work directly to consumers. In
addition to music, the site provides
exposure for the artist to industry
professionals from all facets of
fashion, art and videos, allowing
industry professionals to directly
access, analyze, appraise, critique,
and contact all subscribing artists
whose work they have expressed
interest in.

“One of the biggest advantages
of our site is that, like myself, the
rest of the team here is comprised
of high-end, cutting-edge technolo-
gists with musical backgrounds,’
says Alexander. “The cool thing
about emerging technology is that
it's empowering. More than simply
a great music marketing website,
Tap It Fame is really about emanci-
pating the attists and teaching
them that they can have thriving
careers without jumping through
hoops and having to cater to major
label agendas.”

Contact Tap It Fame, 888-827-
4805 or visit www.tapitfame.com
MC
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S assienments

Liane Mori

BMI has named Liane Mori As-
sociate Director, Media Relations. in
her new position, Mori now assists
with national and regional press
campaigns, including the coordina-
tion of BMI's annual Pop, Film/TV,
Urban and Latin Awards and cover-
age of showcases, panels, seminass
and other events in support of the
Los Angeles writer/publisher and
Film/TV Relations departments. She
is also responsible for writing and
servicing press releases, as well as
overseeing all photo assignments
and requests. For additional informa-
tion on all BMI activities, call 310-
289-6328.

Dustin Eichten
Arista Nashville has appointed

Dustin Eichten Manager, Arista
Nashville Artist Development/Mar-
keting. At his new post, Eichten co-
ordinates efforts with all RLG
departments to help strategize and
implement overall plans for Arista
artists. Additionally, he will build and
grow artist sponsorship opportuni-
ties, handle international marketing
and wark with video outlets like CMT
and GAC. For additional information,
call 631-659-2309 ext. 22.

TASCAM has promoted Jeff
Laity to Pro Audio Product Man-
ager. At his new desk, Laity’s duties
include igniting the sales, marketing
and product specification of the TAS-
CAM product line, including creating
marketing materials and meeting
with accounts across the country to
inspire the TASCAM salkes effort.

In addition, TASCAM has also
promoted Jim Bailey to the position
of Product Development Manager.
Bailey's charge encompasses the
future of TASCAM's product offering,

specifying new designs and super-
vising engineering groups during the
development phase of new prod-
ucts. For more information, call 323-
726-0303.

Island Def Jam Music Group
has appointed Karen Yee Vice
President, Artist Development. In
her new role, Yee oversees all pro-
motional and commercial appear-
ances and performances for artists
on the |DJ roster. For more informa-
tion, call 212-333-8533.

Jonathan Parker

Aviom Inc. has named Jonathan
Parker as its Regional Sales Man-
ager. In his new role, Parker con-
ducts product training, seminars, as
well as attend trade shows in the
region and attend to his sales man-
agement duties. For additional infor-
mation, call 631-659-2315 ext. 22.

Lou Tatulli
RED Distribution has promoted

Lou Tatulli to Vice President of
Sales and Marketing. At his new
post, Tatulli oversees the entire
national Sales and Marketing de-
partments, oversees management
of the field offices and also Inventory
Management. For more information,
call 212-431-5227.

The Recording Academy has
named Maureen Droney Executive
Director of the Producers Engineers
Wing (P Wing). In her new position,
Droney is responsible for managing
the daily activities of the Producers
Engineers Wing, as well as using
her technica! expertise to further
develop programs for its members
and leadership. For additional infor-
mation on all Recording Academy
assignments, call 615-662-1616.
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Only

$699,000

Call Mike King
Boardwalk Realty

310.4376821 » fax310.4376844 « www.mikekingrealestate.com

FREE TO SEE

www.lamn.com / 818-769-6085

Artists play for the pros!

LAMN

You Watch For Froe!

Monday
Nov 7th
7:30pm

Music Network

|m-nuhm‘dlnkc-ll

200.g, =7478 . inf Hout.c2
- o@cdro
w W.CDROLLOUT-C

rollout.com

For your CD/DVD Replication
& promo item needs

CUSTOM MERCH «Call us for a quot @i

& PROMO ITEMS
1000 Posters for $495
1000 Postcards for $225
1D00 Stickers for $199
500 Guitar Picks for $199
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Stefanie Reines

Co-Founder
Drive-Thru Records

Years with Company: 9
Address: P.O. Box 55234,
Sherman Oaks, CA. 91413
Phone: 818-883-9985

Fax: NA

Web: www.drivethrurecords.com
E-mail: info @drivethrurecords.com
Artists: Something Corporate,
New Found Glory, Socratic, Allis-
ter, Senses Fail, Hellogoodbye

BACKGROUND: Stefanie Reines
and her older brother Richard
launched Drive-Thru Records
back in 1996 on little more than a
mutual love for music and a
meager $5,000 Visa credit line.
Since then, the successful sib-
lings have discovered and devel-
oped a list of influential acts in-
cluding Something Corporate,
Senses Fail, Finch and New
Found Glory. Now fresh out of a
constricting contract with a major
label conglomerate, Reines’ reju-
venated label continues to bring
more exciting projects to the
forefront of music, including a
new release from Socratic and a
critically acclaimed Bob Dylan
tribute titled, Listen to Bob
Dylan: A Tribute.

Starting the Label:

When | graduated college | moved
to California and my brother and |
started this cable access video
show called Side Show. We would
interview every band on the planet.
We had Oasis the first time they
came here, Jimmy Eat World, the
Ramones, the Descendents and
Radiohead. Then A&R people
started calling up and wanting to
take us out to lunch so we could
play them some bands. We were
like, “Cool” We just wanted the
bands to do well. But our friend
who was a scout for Capitol
Records at the time said, “Are you
crazy? Stop giving this stuff away
for free. You should start your own
label” So we talked about it and we
started the record label in 1996.

Seeking Distribution:

We got a list of distributors and
Richard and | would go down the
list and call distributor by distribu-
tor, just trying to sell our records.
We got indie distribution through
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A&R PROFILE —SCOTT PERHAM

“The more you try to jump on a
trend, the more you’re gonna
shoot yourself in the foot.”

Choke, Nail, Mean Street, Sounds
of California, and all these indie
distributors across the country.
Then when Fenix TX got on the
radio we literally went from Tower
Records to Tower Records our-
selves with CDs in the trunk of our
car, offering the record on consign-
ment. Out of the 10 Tower Records
that we went to, only one of them
would take them. It was a huge
struggle. But when a band gets on
the radio, all the major labels start
sniffing around and we soon start-
ed getting offers from every label
that there was.

Manipulated by a Major:

We met with MCA and they wanted
to do a label deal with us, and it
seemed like it made complete
sense to us. So we were like, ‘Sign
me up! It was a five-year deal and
they had options, which of course
were all theirs. In exchange for
them giving us some funding and
distributing our record, at any point
in time when they felt like taking
one of our bands from us, they
could. They took every big band on
our label. We didn’t have the fore-
sight to know what the deal meant
at the time. We just knew that we
weren’t going to have to struggle
and we were going to be able to
support our bands who were work-
ing their asses off and quitting their
jobs to go on the road. That was
really important to us. So we did it.
But hindsight is 20/20. It was a real-
ly shitty deal. We've sold over four
million records and never saw a
dime in royalities.

Finding New Talent:

A lot of bands that we sign we are
friends with first. Sometimes they'll
play us their stuff and it's not really
good, so we'll give them advice and
then they'll work on their music and
grow as a band. Then a year or two
down the road, they'll write some
songs that come out amazing and
we'll end up signing them. That has
happened with a few bands on this
label. We're not the A&R people
who go to PureVolume to see
what's in the Top 10.

Songwriting is Substantial:

It all comes down to the music.
People definitely progress in song-
writing. That's a fact. But you have
to have some sort of talent to begin
with. Then it's all about harnessing
that talent. For instance, | couldn’t
just sit down and write a song. It

would be atrocious. So the most
important things are: Can this per-
son write great songs? Are they a
songwriter? And do they have the
ability to be lasting as an artist?
Live shows are always important,
but you can improve on your live
show a lot easier than you can
improve on your songwriting.

Radio Play Reality:

Having your song on college radio
means absolutely nothing to me. |
don’t care how many plays some-
body gets. That doesn't show me
how much talent a band has
because there are plenty of really
shitty bands that everybody loves,
and there are plenty of amazing
bands that don't sell records. if we
were just trying to find bands that
we thought were going to have
huge hits, we'd have a much differ-
ent roster than we have now. We
sign stuff that we love.

Don’t Download:

Kids don’t understand that [illegal]
downloading is stealing. They think,
“If 'm downloading the record, I'm
just stealing from the label so who
cares? They have enough money
anyway.” But what they don't under-
stand is that we don't make a huge
amount of money from selling
records. We really don't. And the
less records we sell, the less
money we can afford to give the
bands for tour support. So the band
may not be able to tour or go to
every city or go on Warped Tour. So
the kids who are downloading are
really shooting themselves in the
foot and not even realizing it.

Get Your Sh*t Together:

A band that's touring definitely says
something to me. It shows me that
they're not lazy and they're not just
sitting around waiting for some-
body to hand it to them. When they
put out their own EP or their own
records, that definitely says some-
thing to me. it shows that they have
their shit together and that they
have the ability and the drive to
actually make something like that
happen. That's far more important
to me than being able to draw kids
in their hometown.

Image Counts:

Without a doubt looks help. There's
no two ways about it, especially
now because so much stuff is
image driven like My Chemical
Romance and the Used and all

those bands. But kids eat it up.
They love it. And that goes for me
too. For example, | love the Wall-
flowers and | love the fact that
Jacob dresses nicely onstage. Part
of [a band] is looking the part. It
adds to the show. If it looks like you
just rolled in off the beach, that
doesn’t look professional.

Doing a Dylan Tribute:

Bob Dylan is my all-time favorite
everything in the history of the
world. | fell in love with his music
when | was 16 and | haven't
stopped since. My exposure to Bob
Dylan was through my favorite
band at the time, the Alarm. They
covered a Bob Dylan song and
they toured with him, so they
opened my eyes to his music. We
deal with a lot of younger kids and
none of them know Bob Dylan.
That drives me up a wall. I'm defi-
nitely on a mission with this tribute
album. | need younger people to
understand his music, because it
really is life altering.

Stats Mean Squat:

If a band comes to me and is like,
“Well Victory wants to sign us and
Fearless wants to sign us and
Fueled By Ramen wants to sign
us,” I'm like, “Ok. Fine. Let them.
When bands get a manager or
lawyer to try to hype them it's the
biggest turn-off in the world. If a
manager or a lawyer comes in and
does a pitch, it makes me not like
the band before | even hear them.
It has to be more organic. Let your
music speak for itself. If | like it,
then I'm interested. If | don't, then
I'm not. All the stats and all the
numbers and all the fast talkers in
the world aren't going to change
my mind.

Be Sincere:

The more you try to jump on a
trend, the more you're gonna shoot
yourself in the foot. Trendy bands
will get popular, but they'll die out
really quickly. It seems like the
faster you go up, the faster you
come down. So always write from
what's within. Stay true to yourself
and don't jump on trends. Don't
second guess yourself and don't be
concerned about what everyone
else is going to like or what's going
to be popular. That's all lame. The
insincerity is transparent and you
can smell it from a mile away.
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A&R REPORT

A&R

REPORT

usic Connection’s

A&R Report delivers

up-to-date informa-
tion about the signings of
new artists, significant devel-
opments at major and indie
labels, as well as news of
managers and attorneys
who are active in the A&R
aspect of the music busi-
ness. So that MC can pro-
vide the most current infor-
mation possible, please
send any industry news,
A&R buzz or rumors that
need to be verified to
BBatMC @aol.com.

OPPS

* Alexander Fisher, the host of a
cable access show known as Yin
N Yang, contacted the A&R
Report looking for artists. Each
week the program features a music
video in a segment called “Skunk
or Funk." Fisher states, “Our view-
ing audience loves to hit us up with
e-mails and feedback about the
artists we feature. This may not
sound like much, but with a mini-
mums of 300,000 viewers it's not a
bad audience, especially for those

—BERNARD BAUR

artists who want to promote their
act” The program’s goal is to help
acts that are out there hustling and
trying to get their foot in the indus-
try door. Feel free to contact Fisher
at ynyalex @yahoo.com or, for addi-
tional information about the show,
check out www.myspace.com/yinn

yang.

* A new online music retailer,
MediaFeast Inc. is offering art-
ists a deal worth looking into.
Dedicated to helping independent
artists bring their music to new fans
and listeners, Media Feast has
launched a site that is designed to
sell records with a new twist. In
addition to pre-packaged albums,
like those sold at traditional retail-
ers, MediaFeast offers the sale of
one-off albums. With one-offs,
MediaFeast uses a master disc
and associated artwork to manu-
facture albums as needed. This
unique service is designed to allow
artists the opportunity to release
new or out-of-print albums without
the high cost of mass production.
Artists set the seliing prices for
their albums and receive all profits
above the base cost of $4 for pre-
produced CDs or $5 for one-off
records. For additional information,
go to www.mediafeast.com.

¢ Dirrty Records is currently
seeking punk acts. Founded by
Lunden De’Leon, who has been
called Afro-Punk’s “It Girl,” Dirrty
Records is the first metal/punk
label to be run by a black woman.
De’Leon made headlines by sign-
ing award-winning rocker DH
Peligro (Dead Kennedys, Red Hot
Chili Peppers) and releasing a
punk remake of Jimi Hendrix's
classic “Purple Haze.” For submis-
sion guidelines and information,

TEEN GUITARIST INKS “RECORD”’ ENDORSEMENT DEAL

New York City rockergrrl Alexa Vetere was at NYC’s renown Fenix Studios
recently to sign an endorsement deal with Los Angeles-based Minarik
Guitars (www.minarikguitars.com). The contract is reported to be the
most far-reaching endorsement deal ever given to a female guitarist.
“Alexa has created a naw performance standard by which all other rock-
ergrrls will now be measured,” states Minarik CEO, Marc Mina-
rik. Pictured (L-R): Alexa Vetere, Marc Minarik, and Fenix owner Tony
Hanson. Vetere, (www.alexavetere.com), who is about to embark on a
European tour, is produced by noted studio head Ron Thal, who can be

reached at www.Bumblefoot.com.

MUSIC CONNECTION OCTOBER 24, 2005 - NOVEMBER 6, 2005
MUSIC CONNECTION OCTOBER 24, 2005 - NOVEMBEH 6, 2005

FORMER GO-GO GIRL RELEASES SOLO DEBUT

Kathy Valentine, best known as bass player and songwriter for the Go-

Go’s, has released her solo debut, Light Years, on her own All For Dne
Music label via Redeye Distribution. Valentine preduced the record and
wrote 11 of the 12 songs. Celebrating the event, Valentine performed for
a capacity crowd at The Troubadour in Los Angeles. Taking lead vocal
and guitar duties, Valentine was backed by her impossible Band: gui-
tarist Vicki Peterson (the Bangles), drummer Clem Burke (Blondie), Mark
“Muddy” Dutton (LA Guns, Burning Tree) and Abby Travis (Beck,
Elastica), who shared bass and keyboeard duties. For additional informa-

tion, contact Irelson@msopr.com.

visit www.dirrtyrecords.com, or e-
mail Celebritymedia@aol.com.

* Industry veteran Nadine Con-
den has authored a new book
that is very helpful. Hot Hits,
Cheap Demos offers a “Timeline”
for art:ists who want to succeed in
the music business. Any artist plan-
ning a career showid consider fol-
lowing this extremely useful time-
line. Additionally, the book relates
12 points of practical advice that
will help sustain your career.
Condon’s book is getting rave re-
views from various industry types,
including major acts, and is worth
checking out if you are serious
about a career in music. You can
order it at www.nadinecondon.com,
and can read all the reviews and
testimonials there as well

LABELS ~ RELEASES
~ SIGNINGS

e Linda Perry is re-releasing her
long lost album /n Flight via Kill
Rock Stars and her own Custard
Records. Perry is supporting the
album with a tour of California,
Philly and New York. For tour dates
and additional details, visit www.lin
daperry.com, or www.custardrec
ords.com.

* This coming November Mave-
rick Recording will be releasing
Alanis Morissette’s The Collect-
ion. She hand picked the material
for the record from four studio
albums (Jagged Little Pill, Sup-
posed Former Infatuation Jun-
kie, Under Rug Swept, So-Called
Chaos), her Feast On Scraps
DVD/EP. her MTV Unplugged
album. as well as her contributions

to the soundtracks for Dogma, City
of Angels and Delovely, plus a
bonus song she recorded for The
Prayer Cycle album. For informa-
tion on this project, e-mail Lathum
Nelson at MSO PR, Inelson@
msopr.com.

¢ Country superstar Toby Keith
has something in common with
Herb Alpert, the bandleader who
co-founded A&M Records. Like
Alpert, Keith has launched his own
record label while at the top of his
game. Show Dog Records, a
standalcne label is being distribut-
ed by Universal. “The only thing
we take seriously is the music,
Keith says. “That's our motto.” Keith
is the first signing to the label,
which resulted from his desire to
exercise creative eontrol over his
career. His next album will be Show
Dog's first release.

Keith's single “As Good As |
Once Was” has been No.1 on the
country singles chart for six weeks.
At the same time. he dominated
the country album charts this sum-
mer with two records in the Top 10.
He now joins his third label, follow-
ing stints on Mercury and most
recently DreamWorks. An execu-
tive staff for the new venture will be
announced in the ¢oming weeks.
For more information, visit www.to
bykeith.com, or www.umusic.com.

* The Veronicas are set to
release their debut album on
Sire Records. Originally from
Brisbane, Australia, and now resid-
ing in Los Angeles, Lisa and Jess
Origliasso have already created a
huge buzz for the debut titled The
Secret Life Of The Veronicas. In
fact, MTV News spotlighted them
on You Hear It First. which heralds
emerging arfists expected to make
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"3‘! STUDIO MIX
LOTS OF MUSIC AT SUNSET:
Recent activity at the Sunset
Sound recording studios in Holly-
wood has kept the engineers busy.
Producer Rick Rubin worked with
the Dixie Chicks tracking a new
album. Jim Scott did the engineer-
ing.

Audioslave was also in at
Sunset with Rick Rubin producing
the sessions. The group was doing
some overdubbing for their next
album on Geffen. Brian Virtue did
the engineering on these sessions.

Pop-rockers Yellowcard worked
with producer Neal Avron tracking
a new album for Capitol. Brad Cook
did the engineering.

Nina Gordon worked with pro-
ducer Bob Rock tracking a new

—MICHAEL MOLLURA

album for Warner Bros. Records.

Geffen Records act the Like
worked with Wendy Melvoin track-
ing new material for a new release.

And, lastly at Sunset Sound,
Wilco worked with producer Jim
Scott mixing down live tracks for a
project.

SISTER HAZEL GETS BACK
INTO THE STUDIO: Hard rockers
Sister Hazel have gone into the
studio to lay the foundation for their
next CD. Expected in early 2006,
the album follows 2004’s Lift CD
and will be the group’s sixth studio
album. The band also recently re-
released their self-titlted debut al-
bum, originally issued in 1994,
which features “All For You”

GOING SOLO AT MINOR’S STUDIO

Composer/producer/songwrlter Joe Sofo (Famous Musuc, Macy Gray,
Myka Nyne) recently received a helping hand from his new production
manager Michael Mason (John Debney, James Newton Howard, Snuffy
Walden). Solo and Mason are currently working on both score and sound-
tracks for Showtime and Immortal Entertainment. Additionally, Solo is
composing custom music for ringtone company AG Interactive (American
Greeting Interactive division), and has a single coming out in January
2006 on the next Macy Gray record. Pictured is Sofo (Left) and Mason in
Solo’s private studio in Bell Canyon.

Visit Us! www.paramountrecording.com

i e

PARAMOUNT STUDIO C 8SL 9000J WIT

ParamountAmeraycan
recordingstudios

HOLLYWOOD N. HOLLYWOOD
(323) 465-4000 (818) 760-8733
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MAYER STRETCHES AT THE VILLAGE

Smger/songwnter sensation John Mayer (Pictured) was at The Village
recording facility in Los Angeles recently cutting new tracks with Alagia
and assistant engineer Jeff Robinette, and also with drummer Steve
Jordan. The sessions were engineered by Joe Ferla with assistance from
Dan Monti.

AKWID GETS THE SOUND RIGHT IN VAN NUYS

Univision Records artists AKWID wrapped up production on their forth-
coming CD at Soundabout Studios in Van Nuys, CA. The album, titled Los
Aguacates de Jigwilpan, is now in release. Pictured (L-R): Francisco
Gomez, Sergio Gomez, Univision Music Group Marketing Manager Arturo
R. Gil and engineer Alfredo “Pollo” Fuentes.

CD MASTERING
SACD MASTERING
DIGITAL EDITING

ALL FORMATS

CD DUPLICATION

6245 Santa Monica Boulevard Los Angeles CA 90038
ph. 323-465-4000 fax 323-469-1905

email: billdooley @ paramountrecording.com www.paramountrecording.com
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PRODUCER CROSSTALK

Dah?ahandz

Nelly Furtado, Justin Timberlake, The Pussycat Dolls
By Andy Kaufmann

position. The reason: he’s the protégé of mega-producer Timbaland,
whose work has blessed albums by Jay-Z, Missy Elliott and Snoop.
The two, who met through Timbaland’s manager and childhood friend
Larry Live, have been collaborating constantly for the past two years, join-

At just 24 years old, Nate Hiils, a.k.a. Danjahandz, is in an enviable

ing forces at the Hit Factory on tracks for Black Eyed Peas, J-Lo, and the |

Game.

Danja’s ability to build a track while listening to headphones was one of
the factors that convinced Timbaland to solicit his services. Since Tim-
baland works that way too, it seemed a logical pairing. According to Live,
it's not something many producers can do. Explains Danjahandz, “I'm not
missing anything. Any underlying tones or anything sharp or flat, | can hear
everything in the headphones.” The relationship between the producers
has become so tight that Danja even lives at Timbaland's Miami home. “It
was his decision,” states Danja. “I'm here working with him every day.
Instead of going back and forth, | just moved in with him. It was the easiest
thing for both of us.” Despite his fame, Timbaland believes Danja has what
it takes to reach heights even greater than he’s been able to attain.

That doesn’'t mean, of course, that Danjahandz hasn't been learning.
Though reluctant to reveal any secrets, one tip the superstar producer
taught Danja is the importance of matching up drum tones. A song’s gen-
esis doesn’'t necessarily have to start with the drums. “I can hear drum

RSAL
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DO IT RIGHT THE FIRST TIME

UNIVERSAL MASTERING STUDIOS
“professional Mastering You Can Afford”

ProTools Editing & Mixing by Sieve Holroyd

AMPEX ATR 124 -2" + AMPEX ATR 102 - 2 TRACK
ProTools HD2 + Plug ins: Wave Platinom, Sony Oxford,
Massendburg Design Works, MAC DSP, Drawmer,
APHEX, Eventide 949, Echo Farm, Reverb One
ProAc MONITORS ¢ 2”7 TRANSFERS TO Pro Jools

Accepting Pro Tools Audio Files for Mastering! °

(818) 777-9200

World Class Studio » Down To Earth Rates
5161 Lankershim Blvd., (in the NoHo arls district)
24 Hours EREE Secured Parking

- For Stodie Information ask for Nick - Email: nick.d@umusic.com

beats and add around that. | can hear bass lines and build around that,
attests Danja. “Whatever comes to me first is what | start with.” Often what
first hits Danja is inspired by outside genres. Listening to other music is a
practice he suggests others do as well. “You might listen to Chinese music
and hear something different; you're gonna flip it in your own way. You don’t
necessarily have to sample it. Just listen and it'll take your mind some-
where else.”

The ability to experiment is paramount to the Virginia Beach native, who
claims he gets easily bored with repetitive styles. When the creative juices
dry up, Danja finds getting away from everything can be the best method
of gaining perspective. “It's good to take a break. Sometimes I'll take a ride
in my car. | do something that doesn’t have anything to do with music. While
I'm doing nothing, my mind is still going.” The magic came easily, though,
when Danja worked on an a cappella track for an upcoming Biggie joint.
With the notarious rapper no longer among the living, Danja felt a respon- |
sibility to present Biggie as organically as if they had actually worked
together. Thankfully, “It came out sounding like he was in the booth. | think
| fulfiled my responsibility of making him sound like he’s alive.”

When it comes to songwriting, Danja believes first and foremost in being
receptive to new ideas. “If you're open-minded and the main objective is to
have fun, you're not going to have any problems,” asserts the hip-hop shak-
er. “Let's everybody throw some ideas in the bucket and see what we come
up with” In the process of mixing up all those concepts, Danjahandz has
leasned that rap and R&B are merely two sides of the same coin. “You're
able to rap on R&B and you're able to sing on hip-hop,” observes Hills. “To
be able to have flexibility is the biggest thing. It'll help you in this game.”

Though he’s left his mark on albums that have sold a million copies,
Danjahandz still remains uncertain as to how his efforts are being per-
ceived on the street. Whatever his image, it's sure to improve. According to
Danja, he's cooked up many hot tracks that will soon be unleashed. “Right
now, I'm just focused on getting a bona fide smash record,” he claims. “Until
| get that stamp on the world, that’s what | be doin’.”

Contaet Marcus Washington, 407-963-5972;

Danjahandzmuzik @aol.com |
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NEW TOYS

Momentary Incursions from Cycling ‘74

The fourth and final
DVD/CD volume in
the Cycles series is
called Momentary
Incursions. Sound
designer Ron Mac-
Leod consulted
many other sound
designers and com-
posers to glean
what would make
their job easier
when looking for
sound effects and
noises. Like the first
three discs in this
series, all the titles
inspire, but more
importantly describe
the nature of the
cue’s audio content.
Also like the whole
series, you can only
use these sound files license and royalty free as long as they are contex-
tually mixed within your composition and not as the sole element of your
soundtrack.

The package comes as a two-disc set: a regular stereo music CD for
quick audition and a DVD-ROM with stereo .wav files in full 24-bit resolu-
tion and your choice of 48 or 44.1kHz sample rates. The DVD also con-
tains compositions mixed in six-channel audio for use in surround sound
productions. All samples are end-to-end looped for easy use in se-
quencers or looping applications such as radial, Live, Acid or Apple’s
GarageBand. There is also complete documentation (.pdfs and .xIs files)
for both the music CD and the DVD included.

Momentary Incursions are mostly short, single shots of noises, synth
textures, hits, transitional segues or abrupt collisions. These are perfect
for any music or soundtrack scores where, occasionally, an atonal noise
or smear is desired. Sounds range from very organic to creepy to sci-fi to
natural and human body-generated. The DVD-ROM is divided up into five
folders labeled: Events, Hits, FX, Transitions, and Waves. Each of these
folders is further subdivided into evocatively named folders of sound files.
| found nomenclature better with this volume allowing immediate gratifica-
tion with a lot less time required to locate just the right sonic moment or
effect.

Momentary Incursions completes a series of discs you should own if
you're serious about using great sound effects within your music and with
a minimum of hassle. It sells for $99 MSRP. For more information, contact
Cycling ‘74 at 415-974-1818 or visit www.cycling74.com. To purchase this
item, log on to www.cycling74.com.

The O-Tray Mic Stand Tray

The O-Tray is a clip-on tray
designed with the musician in
mind, but comedians and
public speakers could use it
too. Made of polypropylene
- plastic and weighing just 3.5
~ ounces, the tray is held in

. place by a pressure clamp
working together with a non-
slip rubber bumper to insure
stability and strength. It's sim-
ple to attach to any standard-
size 7/8-inch microphone-
stand shaft and also some
drum high hats posts. The O-
Tray easily hold picks, capos,
slides, harmonicas, tuners,
set lists, ashtrays, and your
faverite drink.

Normally $24.99, the O-
Tray is now offered at a spe-
cial price of $17.50 and is
available in black or blue. For
more details, contact Ochen-
rider Concepts, Inc. at 813-
264-5885 or visit www.ot
ray.com.
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—BARRY RUDOLPH
www.barryrudolph.com

GuitarPort RiffTracker from Line 6

GuitarPort
RiffTracker is a
PC-based
recording system
especially
designed for gui-
tarists. It uses
Line &'s Guitar-
Port hardware to
interface the
computer and
RiffWorks™
recording soft-
ware by Sonoma
Wire Works to
provide a virtual amp, stomp box and effects tone rig — a virtual Line6
PODxt.

All you need is a laptop {or desktop) PC, speakers or headphones and
you're ready to record your songs. Without any difficult, problematic con-
figuration, GuitarPort RiffTracker contains all of the connections needed
to track guitar, monitor the results and build your songs. Exclusive fea-
tures in this system enable users to set a tempo and initiate track record-
ing from their guitar itself. New tracks are automatically created while
recording so adding multiple takes or layers are easy to do without any
‘brain switching’ from flashes of musical ideas to the sobering technical
concerns of multitrack digital recording.

Also included in the RiffWorks software is InstantDrummer™. Just pick
a groove, count off a tempo and InstantDrummer immediately begins to
play a continuously varying drum track (you can dial in different amounts
of variation, fills, intensity, and ambience) using a perfectly matched, full
kit studio drum recording. InstantDrummer has kits from a variety of ses-
sions created by Drums on Demand and Sonoma Wire Works.

Other RiffWorks features include the ability to open loop files in the
REX and REX2 format and apply up to seven studio-quality effects per
recorded track. Final songs can be mixed and rendered as .WAV files,
suitable for burning to CD or converting to smaller MP3 files great to
send to songwriting collaborators. In addition, RiffWorks acts as a
ReWire mixer application and can synchronize with Reason, Live, Project
5 and other ReWire synth applications. For more information, visit
www.line6.com/rifftracker.html.

Magix’s Ringtone Maker

One of today’s trendy style-
markers is to proudly show
your musical preference via
your cell phone’s ringtone. The
year 2005 will see 30 million
downloaded ringtones generat-
ing $404 million. With Magix’s
Ringtone Maker you can avoid
paying subscription or down-
load fees by ripping CDs, MP3
or any recording into ringtone
files that can be uploaded to
your phone.

For Windows PCs, Ringtone
Maker is a complete worksta-
tion where you import your
music from CD, MP3 or your
own recording and edit out the
portion(s) you'd like to use.
There is a four-track mixer that
you can use to recombine or
crossfade music chunks for
truly unique sounds and add
effects like echo, EQ, compression, filters or distortion. Music Loops is a
way to loop melodies for extending the ring length. You can record your
own voice or mix and match over 500 comic and music loops to produce
totally originally sounds. Finally, Ringtone simulator lets you hear your
music in “mobile format” before uploading — there is some loss of fidelity
of course due to the phone’s speaker.

All the popular formats, like OGG Vorbis, WAV, WMA, .MP3 and
music CDs, are supported. Once you make your ringtone, you can export
in Real Music to AMR, ADPCM or SMAF files that work in your phone.
Connection to your phone is (depending on your phone) either by way of
USB cable, infrared beam or Bluetooth signaling.

Magix Ringtone Maker sells for $29.95. For further details, visit
www.magix.com or call 888-866-2449.
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BILLY CALLOWAY TO FAMOUS CONVERSATIONS WITH TOM PETTY

Burt Bacharach’s

Lyrical Lines

Songwriting legend Burt Bach-
arach has always been known for
melodies, not lyrics, but on his
forthcoming release, At This Time,
Bacharach contributes words for
nine of the album’s 11 songs, many
conceived with collaborator Tonio
K. Other collaborators on At This
Time include Elvis Costello, with
whom Bacharach teamed on the
Grammy-winning album, Painted
From Memory in 1998. Costello
performs “Who Are These People,”
perhaps the CD’s most-controver-
sial and haunting track, and Rufus
Wainwright sings “Go Ask Shake-
speare.”

Also contributing is Dr. Dre, with
whom Bacharach began collabo-
rating for a previous record. The
original project changed, but Dre
contributed drum loops for three of
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LINDA GELERIS: NEW RELEASE DUE

Billy “BC24”
Calloway has been
named Senior
Creative Director at
Famous Music.
Calioway comes to
Famous from the
very successful
Atlanta-bhased Hitco
Music Publishing
where he was
Creative Director.
Famous Music is
the worldwide
music publishing
division of
Paramount Pictures,
which is part of the
entertainment oper-
ations of Viacom,
Inc. Calloway will
be based in Los
Angeles, 310-441-
1300.

the tracks that Bacharach de-
scribes as “adventurous.” Trumpet-
er Chris Botti co-wrote “Dreams”
with Bacharach and performs on
that track, as well as on “In Qur
Time.” Other vocals are performed
by singers John Pagano, Josie
James and Donna Taylor.

Tribute to Elliot
Smith Readied

To: Elliott From: Portland, a
tribute to the late singer/songwriter
Elliott Smith, will be released
February 7, 2006, on Portland-
based independent label Expung-
ed Records. Ten percent of the
proceeds will be donated to the
Elliott Smith Foundation's chari-
ty, Free Arts for Abused Child-
ren.

The compilation features notable
Portland bands the Decemberists

Local singer/song-
writer Linda
Geleris is wrapping
up her latest
release, If | Only
Had a Minute. With
13 new songs, its
highlights include
the masterfully
titled “Art Gar-
funkel’s Hair” and
“Sweet Eleven.”
You can hear ad-
vances at www
.lindageleris.com
and see her live on
Saturday, Nov-
ember 5 at the
Desert Song
Festival, Antelope
Valley College,
3041 West Avenue
K in Lancaster, CA.
Visit www.desert
songfest.org.

(“Clementine™), Helio Sequence
(“Satellite™), the Thermais (“Ballad
of Big Nothing”), Swords (“| Didn't
Understand”), Dolorean (“The Big-
gest Lie”), and Sean Croghan
(“Hard Times”). “Hard Times,” the
song chosen by Croghan, a close
friend and former roommate of
Smith’s, is previously unreleased.
For more details, check out www
.inmusicwetrust.com.

Bettye LaVette:
Soul Survivor

Bettye LaVette, who cut her first
hit record in 1962, hails from the
proverbial old school. A soul singer
of the first order, she covers songs
by Fiona Apple, Joan Armatrad-
ing, Aimee Mann, Lucinda Wil-
liams and others, on I've Got My
Own Hell to Raise, (Anti Records)
produced by Joe Henry with a ter-

Author Paul Zolio
ventures into
uncharted territo-
ry with his new
book on rock icon
Tom Petty. Feat-
uring extensive
interviews with
the Rock & Roll
Hall of Fame
inductee, it fol-

| lows Petty from

| Florida to his

D 4 12| early days in Los

Angeles through
his work with The
Hearthreakers,
Bob Dylan and the
Traveling Wil-
burys. Highly rec-
ommended for
fans of Petty’s
songwriting cata-
log and enduring
career.

rific backing band punctuated by
drummer Earl Harvin.

Los Angeles songwriter and fre-
quent Leonard Cohen collabora-
tor, Sharon Robinson, contributed
“High Road” to the project. Rob-
inson is the haunting voice singing
with Cohen on “The Letters" from
the bard's ilast release, Dear
Heather.

To find out more about LaVette,
log on to www.anti.com. For more
about Robinson, visit www.shar
onrobinson.com.

Dr. Feelgood Takes
Off the Rubber
Gloves

Just what the doctor ordered,
HealthRock™ includes original
songs by Dr. Machelle Seibel, a
Boston songwriter who also hap-

L.A.-based vocalist
and songwriter
Angela Carole
Brown may be best
known as the
Fabuious Miss
Thing, who formerly
fronted Elvis
Schoenberg’s
Orchestre Surréal.
After recording two
solo releases, she
now debuts with a
novel, Trading
Fours, ahout four
Los Angeles musi-
cians who earn
their living playing
casuals and, in the
span of one day,
intersect in pro-
found ways. Check
out www.angelac
arolebrown.com for
more detaiis.

MISS THING BECOMES LADY OF LETTERS

A Novel
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—DAN KIMPEL dankimpel8@aol.com

LORI MCKENNA INKS MAJOR DEAL LEMONE LIFTED AT ASCAP

songwriter Lori
McKenna has been
signed to Warner
Bros Records. The
label re-releasing
her independent
album, Bittertown,
on September 27th.
McKenna, a wife
and mother of five,
has been making
and releasing well-
received independ-
ent albums since
1998. She has
recently been thrust
into the limelight
thanks to superstar
Faith Hill’s decision
to record three of
McKenna’s songs
for her chart-top-
ping Fireflies
album.

pens to be a reproductive endocri-
nologist voted repeatedly by his
peers as one of the best doctors in
America in his specialty.

A scng about menopause. ado-
lescent obesity issues (“Phat Fat
Rap”) and subjects including ado-

lescent masturbation, vaginitis,
colonoscopies, incontinence, and a
side-slapping ditty called “Funky
Labor® for expectant mothers,
round out the set.

If you're interested in learning
more about Dr. Machelle Seibel,
visit www.HealthRock.com.

Susan Barth:
Local Motion

LA. songwriter, storyteller and
bon vivant Susan Barth will be at
Molly Malone’s on November 5th
Barth's song “Feel Like a Man,” was
recently featured on the TV show

ASCAP’S PACKS “EMOTIONAL BAGGAGE”

Elimidate, and Chromium Re-
cords in the UK will be releasing a
single, “So Tired Of You, off of
Barth’'s CD Wonderland. Her cover
of the Turtles song, “Outside
Chance,” (penned by Warren
Zevon) has been chosen by origi-
nal bandmembers Flo & Eddie to
be included in a Turtles tribute
album titled Shells, for sale soon at
www.skippingdiscs.com. Check out
www.susanbarth.com for more
news from this iconoclastic and
engaging songstress.

Songsalive!
Breathes Music

Serious songwriters should
check out the monthly Songsalive!
event now being held the first
Sunday of each month at Mazzar-
ino’s, 12920 1/2 Riverside Dr.
Sherman Qaks (Riverside and

ASCAP’s Tom DeSavia and Loretta Munoz were on hand to support the
songwriters and artists who participated on the “Emotional Baggage
Goes Gold” panel held at Lincoln Center’s Avery Fisher Hall during the
CMJ Music Marathon. Pictured (L-R): ASCAP’s Tom DeSavia, Leslie Feist
(Breken Social Scene and Feist); Rhett Miller (the Old 97s); Craig Finn
(the Hold Steady); moderator/People magazine writer Anne Marie Cruz,
ASCAP’s Loretta Munoz, and Noah Chernin (Sam Champion).

MUSIC CONNECTION OCTOBER 24, 2005 - NOVEMBER 6, 2005

Coldwater Canyon). Regular cri-
tiques and occasional guest speak-
ers are all part of the mix in this
friendly and supportive environ-
ment. I¥s free for members and $5
for non-members.

The last Thursday of each manth
the group hosts an event at The
Talking Stick (1630 Ocean Park
Blvd., Santa Monica) hosted by
Maureen Doherty and Toni Koch.

The group has also teamed with
L.A. WoMen in Music to present
“The Hollywood Showcase” at
TEN20 Club - Bel Age Hotel,
(1020 N. San Vicente Blvd., West
Hollywood) the third Wednesday of
each month (except October). Te
be informed about all of the oppor-
tunities the erganization offers, visit
www.Songsalive.org.

SongNet Special

On November 16, SongNet will

ASCAP an-
nounced the
promotion of
Shawn LeMone
to Assistant Vice
President of
Film & TV
Music/New
Media and
Technology
within the
Membership
Group. LeMone
previously
served as Sen-
ior Director of
Film & TV
Music/New
Media and
Technology, and
will continue to
be based in the
Society’s Los
Angeles office,
323-883-1000.

present a special “Holiday Show-
case” at the Coffee Gallery, 2029
N. Lake Ave., Altadena, CA. This
singer/songwriter showcase is a
two-song set for each performer,
and the list is a flexible order, but
you must arrange that ahead of
time with the showcase coordina-
tor.

The evening lineup usually allows
for up to 16 performers. Most per-
formers bring a simple instrument,
such as an acoustic guitar, that can
be quickly plugged into the house
sound system. Two mics are all set
to go, either for two vocalists, or a
vocalist plus aceustic instrument.

A special note to keyboardists:
keyboards are allowed at this
SongNet event, but the evening's
producers encourage you to arrive
early and work it out with the
venue's coordinators.

General showcase info/signup
can be accessed by logging on to
showease @ songnet.org.

JORDAN LAWHEAD SET TO SCORE

Watch for L.A.-
based Jordan
Lawhead on MTV’s
Score, a singer/
songwriter compe-
tition hosted by
Ryan Cabrera
where the contest-
ants write a song
to win a date with
a beautiful girl. A
recent Ml grad,
the Arizona-born
Lawhead is gener-
ating serious buzz
with his revelatory
songs and under-
stated performanc-
es. The tentative
MTV airdate is
November 3rd.
Meanwhile, check
out www.jordan
lawhead.com.

21



POPROCK SINGERSONGURITER

Lori CARPENTER il

SeLF-TiLtEo Pesut CP Now
AVAILABLE At

www LoriCARPENTERCOM

Inro. (661) 284-6735 ]

vl Lo S LN o

GOT CD or DVD?

323-463-3873
thedupe.com

The Dupe &

MEDIA SERVICES

7Y
Wﬁm‘zﬂa’?@"{'ﬂ, oy g B

\/

| e
(@77

BE)

22

/1 SONG BIZ
Z -

2

SONGWRITER PROFILE

y7

The Power of Three

by Dan Kimpel

he lovely young ladies who compromise the vocal trio Chica could

easily be mistaken for fashion models or budding actresses, espe-

cially in Hollywood. But looks can be deceiving; Chica are songwrit-
ers who contributed to the majority of tracks on their new self-tiled SA
Entertainment release, and all three members possess a knack for imag-
ining lyrics from a definitive perspective, with themes of empowerment,
independence and self-determination. On this day in Los Angeles, trailed
by a cameraman from LATV, the hip Latino television station, and a small
cadre of label liaisons, the threesome are visiting from their home base in
Arizona. Seated on the patio of a Sunset Boulevard coffeehouse, they are
eager to share their thoughts on their creative processes, excitement about
their rising careers, and to dispel any lingering misconceptions that they
are a vacuous pop confection.

“In this configuration we've been together two and a half years,” says
Puerto Rico born Emille Gandara, “but the vision of Chica has been going
on for four and a half years” She first met Monique Ximenez (from
Sacramento, CA) in Nashville, at an audition for an American idok-type tel-
evision project. Realizing their shared vision, they soon recruited Lynette
Collazo, also of Puerto Rico, to complete the trio. Nashville may seem an
unusual initial destination for three Latinas, but as Collazo explains,
“Nashville has a bunch of labels. We were scouted by Atlantic New York
and they had a division in Nashville. Then Warner Bros. bought Word, so
there were two divisions under Warners that merged.”

The trio’s label, SA Entertainment, based in Scottsdale, Arizona, prides
itself on presenting diverse music with a positive message as evidenced in
the songs and the spirit of Chica. Although never overt or sanctimonious,
there are strong elements of spiritually that shine through the songs. It is
not an obvious strategy, say the three, but a by-product of shared histories
and beliefs. “We were always going to do pop for sure, but we all grew up
in church. and it's a part of us, it's what we live, and we write about life, love
and relationships,” expresses Ximenez. One of the songs on their self-titied
CD, “Purity,” is testimony to saving virginity frue love, not a theme that is
generally espoused in these profligate times. “| know this industry is all
about ‘sex sells, ‘ but we don't believe that,” says Ximenez. “We allow the
music to speak for itself”

All three members add ideas and lyrics to their songs, genesally in con-
junction with their producer, Kene “Ghost” Bell. “Our producer comes to the
table with tracks. We write as a group, anytime one person is stuck the
other person has an idea,” says Collazo. “If you just have one writer you
only have the ideas in one person’s head. | might have a melody, someone
may have a counter melody, and it turns into this whole vibe that is not just
one monotonal style.”

“We contribute to the track as well,” says Gandara. “On the song ‘Lifeline’
the producer had a riff he was playing en guitar, and Lynette said,
‘Wouldn't that sound great on a harp?’ Little things like thal. On ‘Stop, the
single, all the producer had was a drum loop. All of a sudden | heard gui-
tars and it got creative. We brought in the Latin horn element — up ‘il then
it was just a drum beat.” The resuit is a buoyant album with vibe, feel and
hooks galore. Chica’s single, “Stop,” is also awailable in a Spanish version
as well both Reggaeton and Spanish Reggaeton mixes. Nuevo Flamenco-
style acoustic guitars underscore the Latin flavor, as do two songs in
Spanish; the appeal is to a wide, cross-cultural markst.

Making their debut was a learning experience, all three agree, and
they're eager to make their next record. “We're ready to take it to the next
level, same style, because we want a signature style, but diffesent,” says
Gandara. “ We want our music to be real, true and very relatable. It's about
hooks and we hope little kids are going to be singing them, but we also
want people to say, ‘I just went through that.”

Contact SA Entertainment, www.saentertainment.com
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THE AVALON IS DANDY: The Dandy Warhols, rock & roll pioneers (accord-

ing to the Bill Curtis intro on their latest album, Odditorium or Warlords
of Mars) and co-stars of the award-winning documentary 0ig!, are con-
firmed to perform November 18 at The Avalon (1735 N.Vine St.; 323-462-
8900). Odditorium is the Portland, OR, band’s fifth album, and finds the
Dandys shying away from the synth-dance pop of their last album, We/-
come to the Monkey House, and returning to their punchy, guitar-driven
Indie rock roots. Additionally, the band is set to launch their own footwear
— appropriately called “The Dandy Warhol Boot.” Check out the band
and their katest record at www.dandywarhols.com.

80’s REVISITED

Are you feeling nostalgic for
some of those Eighties pop hits
that many of us still hum in the
shower? Go check out the English
Beat show on November 4 at The
Normandie Casino (1045 W.
Rosecrans Ave.; 800-9-WINNER).
In the early Eighties, this band was
among those at the forefront of the
UK'’s ska revival trend. You can also
see Naked Eyes — remember
them? Their hit was “Always Some-
thing There to Remind Me,” and
they're playing on November 11 at
The Viper Room (8852 Sunset
Blvd.). Want to open for either of
these bands? Sean Healy Pre-
sents is puiting on both shows,
and SHP has always got dates to
fill. For tickets, info or gigs, go to
www.webookbands.com.

Local metal band Crisis, on the
last legs of this year's tour, played
The Whisky a Go-Go (8901 Sun-
set Blvd.; 310-652-4202) recently,
opening for San Francisco thrash
veterans Exodus. Both bands are
known for their high-energy shows,
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and this one was no exception.
Fans crowded the stage to get
closer to Crisis as Karyn, clad for
haif of the set in angel's wings,
writhed and growled, treating the
audience to her usual massive
dose of stage presence until they
were ready to collapse. When
Exodus took the stage, their fans
became aggressively enthusiastic,

Crisis

forming a full-fledged mosh pit that
left its participants blissed out and
bloody. if you missed this show,
then check out both bands on the
web for up-to-date tour info,
www.crisissite.com and www.exo
dusattack.com.

GOOD HURT PARTY

Kaycee Smith, the promoter of
“Party,” a monthly showcase at
The Good Hurt (12249 Venice
Blvd.; 310-390-1076) is inviting
artists to submit their music for
future events. While Smith will not
consider “cheesy,” “emo dramatic”
or “Sublime wannabe bands,” she
is looking to scout new rock, funk,
alternative and Spanish or English
psychedelic acts. “Party” has been
held at The Good Hurt since late
2004 and her most recent event not
only showcased the bands Fatima,
Crash Avenue (from Sacramento)
and Short Lived, it also featured
tribal belly dancers, hula hoopers
and a photography and art display.
To submit your music for future
bookings, drop Smith a line at kay
ceeeee @gmail.com. Information on
this and other Good Hurt events
can be found at www.goodhurt.net.

BORNE AGAIN

On November 12, local adult
contemporary pop outfit Borne will
play at the Hotel Café (1623 1/2 N.
Cahuenga Blvd.; 323-461-2040).
Borne, fronted by singer/songwriter
Michael Mewborne, has just com-
pleted a new self-titled CD, and has
also opened recently for Los Lo-
bos in Las Vegas.

In fact, word has it that the mem-
bers of Los Lobos were very im-
pressed by their openers, and
Nightlife has been hearing rumors
that Borne may go on tour with
them at some point next year,
though nothing has been finalized
just yet. If you want more info about
Borne, check out at www.borne
.music.com, and to get your band
booked at the Hotel Café, e-mail a
link to your site or online press kit
to booking @ hotelcafe.com.

Studio City's Platinum Live
(11345 Ventura Bivd.; 818-753-
1771) is an upscale supper club
and hang in The Valley where a
mostly thirtysomething crowd likes
to hang and listen to DJs spinning
funk, R&B, latin, jazz, hip-hop and
rap. Be aware that the entertain-
ment fees are steep, and not in-
cluded with dinner, which can also
tend to run on the pricey side, so
don't invite any of your friends who
are crying poverty.

The club is known for its friendly
service and stellar 5.1 sound sys-
tem, and is always keeping its eyes
open for fabulous new DJs. For
more information or to book a pri-
vate event, call the club or e-mail
david1 @platinumliveusa.com. You
can find them on the web at www
.platinumliveusa.com.

On November 20, local punk
outfit Juliette & the Licks will bring
their tour back home onstage at
The Troubadour (9081 Santa
Monica Blvd.; 310-276-6168). This
should be a fun show, especially if
you like punk. In case you didn't
know, actress Juliette Lewis is the
frontwoman for this act, and while
many folks were skeptical at first
about another Hollywood actor
crossing over into the music scene,
Lewis has proven to be multi-tai-
ented, and so this band holds up
(to punk standards, anyway). Want
a sneak preview before you buy
tickets? The Licks are on MySpace
(of course), and you can also check
out their official web site — it's
www julietteandthelicks.com.

BATISTA

On November 4, Sueflayy Pre-
sents is putting five great bands
onstage at The Viper Room (8852
Sunset Blvd.; 310-358-1881): Bat-
ista, Fifth One Down, Meit, Hyp-
nogaja and Your Horrible Smile.
Batista, which bills itself as “The
Latin Rock Experience,” takes a
unique blend of classic rock, Latin
rock, pop crossover, and hard-hit-
ting World Beat, and combines
them to produce a Latin pop-rock
sound. The act is heavily influenced
by Carlos Santana, so if you are a
big Latin rock fan, this is a can't-
miss. Hypnogaja and Your Horrible
Smile are both returning home
from national tours. As always, Sue
Landolfi is always looking for new
acts in all genres, so drop her a line
if you want to play: sueflayy@aol
.com.

MORE TROUBADOUR

The Troubadour (9081 Santa
Monica Blvd.; 310-276-6168) is an
historic venue in West Hollywood
and is always looking to book new
bands. The club has a lot of indie
rock on its calendar, it books both
national and local acts, and most
importantly, is not a pay-to-play
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—SCOTT DUDELSON & LAURI SHAW

Anne McCue

venue. The Troubabdour does,
however, require proof of draw; to
play here you need to guarantee 50
paying customers to the club. You
can send your demo package in by
mail, or e-mail booker Lena with a
link to the mp3’s on your website or
your MySpace page. (It's tough to
get through on the phone, so e-
mail is highly recommended.)
Lena’'s e-mail address is lena
troub@yahoo.com and the club’s
webpage is www.troubadour.com.

BEAT GOES ON

At 14 years and running, “Billy
Block’'s Western Beat” series is
one of the longest standing Amer-
icana showcase in Los Angeles.
And while Block is now stationed in
Nashville, his “Western Beat”
showcases continue to thrive and
attract top local and national roots
musicians. On November 3 at
Molly Malone’s (575 S. Fairfax
Ave.; 323-935-1577), the event will
feature one of 2005's strongest
“Western Beat” lineups. Confirmed
to participate are Kip Boardman &
Tony Gilykson, Shawn Davis,
Heather Waters, Anne McCue,
Duane Peters and about half a
dozen others. If you are a newcom-
er to the L.A. roots scene, this
show is a good place to start your
country education. Event and
booking information for both Los
Angeles and Nashville “Western
Beat” showcases can be found at
www.westernbeat.com.

Agoura Hills’ The Canyon Club
(28912 Roadside Dr.; 818-879-
5016) is said to be a venue that
aspires to be a House of Blues
calibre club in The Valley. It attracts
a seasoned audience of “party cou-
ples, risqué divorcees and retro-
music revelers.” The venue hosts a
lot of classic rock shows; events
coming up include the Fifth Di-
mension on November 19, Three
Dog Night on November 27, REO
Speedwagon on December 30
and 31, and Devo on January 15th.

You will also find ali your favorite
local tribute bands playing here.
Want to open for some of these
golden oldies acts that your par-
ents used to play on family road
trips? Give the club a call, or stop

by with your promo kit. More details
can be found at www.canyon
club.net.

SPACE FOR IDEAS

Club Space (2020 Wilshire
Blvd.; 310-829-1933), a 250-per-
son capacity concert venue/night-
club, has recently changed owner-
ship and is seeking new bands and
promoters. Formerly known as
Club Lush, Space has featured
original music only sporadically this
past year, opting to focus on live
tribute acts and DJ nights. New GM
Farouk Gandhi, who’s a well-
known roots-reggae promoter
around town, however, has visions
of turning Space into the premier
club on the Westside by showcas-
ing a variety of live music and
themed DJ nights. Gandhi is open
to ideas for new nights and is en-
couraging people to come out and
see the club for themselves. You
can connect with Gandhi at farouk
79@lycos.com.

RIZZO PLAYS SUNSET

On November 14, Mark Rizzo,
guitar player for Soulfly, will bring
his solo project to the Sunset Strip
when he plays at The House of
Blues (8430 Sunset Blvd.; 323-
848-5100). Rizzo’s new album, titl-
ed Colossal Myopia, is a mixture
of all the music he listens to, and
showcases his roots in metal, clas-
sical, and flamenco guitar. “| don’t
really listen to one type of music
and | think my record showcases
that,” explains Rizzo. “It's an all in-
strumental CD for music lovers that
want to enjoy pure music without all
the politics and negative lyrical
content” You can purchase tickets
for this show online at www.ticket
master.com.

Promoters: Want to put
out the word about your

future show or event?

Nightlife invites you to call 818-
995-0101, ext. 514, where you
can leave a detailed message
including your phone number. Or
you can send e-mail to
nightlife @ musicconnection.com.
Please give us three weeks

lead-time.

PROMOTER PROFILE
Mike Wilson

The Viper Room

8852 Sunset Blvd.
310-358-1881
www.viperroom.com

or two years, Mike
F Wilson has been the

general manager of The
Viper Room, one of several
world-famous clubs on
Sunset. He’s worked in both
management and booking
positions at The Roxy, The
Whisky a Go-Go and The
Knitting Factory, has booked
many shows as a freelance
booker over the years, and
has worked Hollywood clubs
since the early Nineties. The
main booker at The Viper

Room is Joe Rinaldi, though
from time to time Mike still

books his own nights. For a
detailed description of The
Viper Room’s booking poli-
cies, you can go to their
website. Wilson took the
opportunity to share his
opinions about the current
state of the live scene in
L.A., and in doing so, out-
lined many of the ideas
behind The Viper Room's
practices.

Music Connection: How is the
scene different from the way
you remember it a few years
ago?

Mike Wilson: Compared 1o be-
fore, there is no scene. Sunset
used to be packed with people
going to shows, hanging out and
handing out flyers. Pay-to-play
ruined the scene. On the flip side,
it's gotten much more expensive
for the clubs to run. Pay-to-play
came along so the clubs could
afford to stay open. Some book-
ers figured out that a lot of money
could be made, they took advan-
tage, and now it's a regular thing.
When | used to play in a band, we
were happy just to get gigs! The
way | see it is, do you want to
spend your energy chasing 50
bucks. or writing songs? It used
to be a packed community, and
now it's cookie-cutter — bands
have to sell tickets, certain kinds
of bands can only play certain

kinds of clubs, and it’s just a real
mess.

MC: Doesn’t The Viper Room
require pre-sales?

Wilson: Not when you book with
us directly, though we do rent out
nights to bookers who pre-sell.
But we're lucky; we don't have to
pre-sell. We're a great club, and
we book great bands. We book
the bands that have the best shot
of getting signed. We can be
picky about who we book be-
cause the club is known for being
such a great place to play. I'd
rather have quality music and just
charge a cover at the door.

MC: Are there any kinds of
music you won't book?

Wilson: We're mainly a rock club,
but | never say never. We'll book it
if it makes sense for us to book it.

MC: Meaning that you'll book it
if it draws or has a buzz, re-
gardless of genre?

Wilson: Or both. We do a lot of
showcases, special events and
private events, too. Almost all of
our bands come to us through a
label, an agent, a manager or a
publicist. We're keyed into the in-
dustry, and the industry is keyed
in to us. Sc we often book bands
based on the good word of some-
one we know and trust.

MC: Do you ever do monthly
residencies?

Wilson: We've had a few suc-
cessful residencies, but it's not
something we do often, because
they rarely work out. Let's face it:
how many people are going to
come see the same band every
week?

MC: Regarding how pay-to-
play ruined the scene, what
can be done to get the scene
back into shape?

Wilson: | don't think it's ever go-
ing to be what it was. It's too
expensive for most clubs to do it
any other way. And honestly, al-
though | don't like to do it, it's not
always a bad thing. I've done it at
other clubs, and at those clubs I'd
do it all over again. It's just too
bad when it's necessary.
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apital Entertainment has
‘ released Punk: Attitude, a

definitive punk rock docu-
mentary now available on DVD. Dir-
ector Don Letts (creator of the
Clash feature, Westway to the
World) brings to the screen inter-
views with Henry Rollins, Jello
Biafra, Tommy Ramone and Dav-
id Johansen. Included are vintage
footage and archival performances
from such seminal punk scene
starters as the Sex Pistols, the
Ramones, the Clash and the
Damned, along with explorations
of such related styles as hardcore,
straight-edge and reggae. Punk:
Attitude, an important feature, pre-
miered at the Tribeca Film Fest-
ival. For further information, con-
tact Kim Estlund at Capital Enter-
tainment, 818-557-8200.
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l> L.A. Opera’s 20th Anniversary
season continues with Giacomo
Puccini’s Tosca. Set amidst the
political intrigue and revolution that
swept Napoleonic Europe, a tem-
pestuous prima donna finds herself
trapped between her revolutionary
lover and the sinister machinations
of the treacherous police chief who
desires her. The cast features sop-
rano Violeta Urmana and tenor
Salvatore Licitra in their Company
debuts, while bass Samuel Ramey
returns as police chief Scarpia.
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Opening performance at the Dor-
othy Chandier Pavilion in the
Music Center is November 19th.
For tickets, phone the Los Angeles
Opera Box Office, 213-972-8001 or
visit www.laopera.com.

MTV has just launched the
weekday music performance/dat-
ing series Score, hosted by recent
MC cover boy, singer/songwriter
Ryan Cabrera. In each episode,
airing Monday through Friday, two
music hopefuls will battle it out to

win a date with the girl or guy of
their dreams by creating and per-
forming one original song. Cabrera
and his band work with two con-
testants on everything from their
lyrics to the song arrangement to
stage presence in order to produce
the hottest track possible. The win-
ner is selected each week, sight
unseen, chosen purely on the mer-
its of the song. For additional infor-
mation, contact Lindsey Schiff-
Abrams at MTV, 310-752-8082.

MTV is also looking for serious
singer/songwriters longing for a
career to mirror Neil Diamond?’s. If
you are a college student who at-
tends school in or around Los An-
geles, e-mail castme@mtvu.com.
Include your name, school, year,
pictures, and your favorite Neil Dia-
mond song.

|—> Acclaimed documentary film-
maker Murray Lerner’s award-win-
ning film, Festivall, is now avail-
able on DVD for the first time.
Released theatrically back in 1967,
Festivall documents four years of
highlights from the fabled Newport
Folk Festival, which presented
groundbreaking work by the likes of
Joan Baez, Paul Butterfield, Pete
Seeger, Howlin’ Wolf, Donovan
and, of course, Bob Dylan. PBS’
recently aired Dylan bio used
numerous clips from Festivall, but
to see the film in its original uncut
form is exciting, not to mention en-
lightening to anyone born too early
to have experienced these per-
formances. This DVD release is
from music doc specialists Eagle
Rock Entertainment. For further
information, contact the company’s
Cathy Nevins, 212-354-1101.

Former MC cover girl Danielle
Egnew (www.danielleegnew.com)
will be starring in and scoring a
new film called Changing Spots
for Clear Pictures. Her music will
also be featured on the soundtrack.
The gay-themed film also features
a guest appearance from lovely
local scenestress and club booker
Sheena Metal. For more informa-
tion, hit up danielle@danielleeg
new.com.

Immortal Records has just re-
leased the soundtrack to the Mast-
ers of Horror series, a 13-episode
anthology directed by today’s most
renowned horror directors. The
double-disc CD has new and previ-
ously unreleased material from
over 25 of today’s rock, metal,
punk, and emo artists, including
Mudvayne, Buckethead featuring
Serj Tankian of System of a
Down, Thursday, Shadows Fall,
Andrew WK and Norma Jean
among others. The series will debut
this month on Showtime, with IDT
Entertainment, Industry Enter-
tainment and Nice Guy Produc-
tions producing.

Noral Squizz, guitarist of the
Towels, was surprised recently
when his pal Alison Argram, likely
best known for her role as Nelly

JOAN BAEZ - BOB DYLAN
PETER, PAUL & MARY - DONOVAN

“I'ES'I'WBI-"'

£ L 7 VR SNCH 0 38 SEOCRT TR T

Oilson in the long-running classic
series Little House on the Prairie,
stopped by the studio where
Squizz is recording his first sole
CD. To catch up with Squizz, con-
tact Doug Deutsch, 323-463-1091.

Tom Petty will be featured in
“Ed-jamicating Lucky,” the 200th
episode of the long-running Fox
animated TV series King of The
Hill. The two-episodes are set to air
during May 2006 sweeps, and will
see Petty’s recurring character,
Lucky, going for his GED in hopes
of bettering himself so he can
marry Luanne {voiced by Brittany
Murphy). If you can’t wait to hear
Petty on the screen, the venerable
artist has four of his songs featured
in Oscar-nominated writer/director
Cameron Crowe’s just-released
feature film Elizabethtown. For fur-
ther information, contact Heidi El-
len Robinson Fitzgerald, 805-375-
5915.

The world premiere of Sable &
Batalion’s energetic J.O.B. The
Hip-Hopera is headed to the Stel-
ia Adier Theatre in Hollywood Oc-
tober 28-November 27th. . Directed
by Stefan Novinski and choreo-
graphed by Hassan Christopher,
this re-imagining of the fringe festi-
val hit, JOB: The Hip-Hop Musical
(“Best New Play,” Montreal English
Critics Circle) is recited entirely in
verse and accompanied by a new
score by Jerome Sable, Eli
Batalion and Joe Barrucco (three
Juno nominations in which rappers
Sable and Batalion retell the Old
Testament story of Job as an alle-
gory of contemporary corporate life
in the music business. The produc-
tion features breakdancers, sing-
ers, a live DJ and a score blending
classical music with hip-hop. For
reservations and information, call
the Box Office at 323-960-4420 or
go to www.sableandbatalion.com.

The Dead Kennedys will be
reissuing one of punk rock’s leg-
endary albums Fresh Fruit For
Rotting Vegetables: Special 25th
Anviversary Edition on October
25 from Manifesto Records, with
a bonus documentary DVD of unre-
leased archival material. The 55-
minute bonus DVD includes some
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of the earliest known live footage of
the DK’s performing tracks such as
“California Uber Alles” at the San
Francisco venue Mabuhay Gar-
dens; “Kill The Poor” from Sproul
Hall on the U.C. Berkeley campus
a mere two months after the band
formed; “Holiday in Cambodia” shot
during the band'’s only live date in
France; “Viva Las Vegas” from The
Mabuhay, and a newly edited two-
camera shoot of “Funland at the
Beach” from The Mabuhay as well.
Manifesto Records just reissued a
single-disc audio-only version of
Fresh Fruit without the bonus DVD
in September. For further informa-
tion, contact Josh Mitls at It's Alive!
Media, 323-464-6314.

> Sleepytime Gorilla Museum is
out on tour celebrating its recent
release Of Natural History, which
is available on Mimicry Records
(www.webofmimicry.com). Shinichi
Momo Koga of InkBoat dance
theater company will accompany

98Ib. Weakling

them. The band also has a DVD,
titled The Face, on the group’s own
label, Sieepytime Gorilla Press.
The DVD is described as collective
improvisations accompanied by the
“facial tics” of Koga. The band's
music, which comes to Howie &
Sons ir Visalia, CA (October 28),
The Attic in Santa Cruz, CA
(October 29) and Pound in San
Francisco, CA (on Halloween) is
not for the faint of heart. Get the full
national tour schedule at www
.sleepytimegorillamuseum.com.
Visit dancer/performer Shinichi
Momo Koga at www.inkboat .com.
For further information, contact Fly
PR, 323-667-1344.

Crystal Gayle, the first female
countey artist to achieve platinum
sales, has just released the DVD
Crystal Gayle in Concert. Gayle
performs all of her greatest hits in
this concert special recorded live in
1982. Included are versions of
“Gone at Last,” “Why Have You Left

A
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the One You Left Me For” “When |
Dream,” “Don’t It Make My Brown
Eyes,” “Talking In Your Sleep,” and
“Half The Way™” The DVD is avail-
able at retailers everywhere. For
complete information, visit www
.crystalgayle.com.

On Thanksgiving Day 1965,
singer/songwriter Arlo Guthrie
began writing The Alice’s Restau-
rant Massacree, a humorous mus-
ical account of his troubles with the
police and the draft board. The
saga became a son, then a record,
then a motion picture, catapulting
Guthrie into a counter culture cul-
tural hero. With backing and an
opening slot by the Mammals,
Guthrie brings Alice’s Restaurant
Massacree 40th Anniversary
Tour to UCLA’s Royce Hall for a
one night stand, November 2nd.
For UCLA Live tickets, call 310-
825-2101, visit www.UCLALive.org
or contact Ticketmaster.

Placido Domingo stars in the-
atrical pioneer Robert Wilson’s
vision of Wagner's final opera,
Parsifal, making its Company pre-
miere at the Dorothy Chandler
Pavilion at the Music Center, Nov-
ember 26th. Domingo portrays the
titte character, an “innocent fool”
who embarks upon a mystical jour-
ney of self-discovery. For tickets,
phone the Los Angeles Opera Box
Office, 213-972-8001 or visit www
laopera.com.

Recently inducted into the
Smithsonian’s Woman’s Move-
ment Section, Lynn “Julian” and
her Girl Power role model Cookie
“Cutter” Girl (a superhero who
sings), have been named Co-
HostVJ for Massachusetts-based
No Hit Videos. In addition, Sonic
Comics commissioned Julian to
compose the theme songs for their
graphic novels, The Terminal
Diner and Bloodlust. The former
is featured in their TV commercials
and a TV pilot is presently in pro-
duction. She also has the theme for

the Seattle-based talk show, More
Than Sex with Marlee. Look for
Julian and her band on the Inter-
net-based Evolving Artist Tele-
vision (www.evolvingartist.com) and
watch out for the first Cookie “Cut-
ter” Girl comic book heading to
stores next year.

You can catch up with this busy
artist by contacting her manager
Frank Douglas, 617-851-7298.

The Theatre at Boston Court is
presenting Camille Saviola in the
Los Angeles premiere of David
Hare's transiation of Mother Cour-
age and Her Children by Bertolt
Brecht. The play opens October 22
and was directed by Jessica
Kubzansky, choreographed by Kitty
McNamee with original music by
Randalli Tico. Tickets can be pur-
chased online at www.boston
court.org or call 626-683-6883.

Los Angeles band 98lb. Weak-
ling have made headway via a TV
placement. Their track “Live For-
ever” has been chosen to be the
theme song of the Discovery Net-
work’s FitTV program entitied The
Gym; three other tracks have been
selected for films currently in pro-
duction. To hear the band’s music,
visit www.sovereignartists.com. For
further information, contact Jones
& O’'Malley, 818-762-8353 or bertie
jno@aol.com.

Cirque du Soleil Musique has
just released the soundtrack to KA.
Remaining rooted in Cirque du
Soleil musical tradition, the record-
ing uses a 57-piece symphony
orchestra and 40-member choir to
expand Cirque's musical universe.
KA is the first work composer Rene
Dupéré has composed for Cirque
du Soleil since 1994’s Alegria, the
best-selling of the five Cirque du
Soleil recordings released to date.
Hollywood veteran Simon Leclerc,
the conductor for Star Trek: Voy-
ager and Enterprise, the play Les
Misérables and the Quebec pro-
duction Dracula, conducted the or-
chestra in Los Angeles.

KA is currently onstage at the
MGM Grand in Las Vegas. The KA
CD is on sale now at www.cirque
dusoleil.com and at stores every-
where. For more information, con-
tact Beth Krakower at Cinemedia
Promotions, 212-533-6864.

Yugoslavia-born blues artist Ana
Popovic has released a new CD
and DVD, ANA! Live in Amster-
dam. This is the third release from
the Holland-based artist with Ruf
Records and was recorded live on
January 30, 2005 at the Melkweg
in Amsterdam. Popovic is the first
European ever nominated for “Best
New Artist Debut” at the annual
WC Handy Awards in Memphis. In
2004 she was nominated for “Best
Blues Album™ at the Jammie
Awards in New York City. For com-
plete information, you can log on to
www.rufrecords.de or send an e-
mail to rufpublicity@tampabay
.rr.com.
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cMmy CDNFERENCE WRAP-UP: Ai the 25th Annual CMJ Music Marathon in NYC, the Hold Steady’s Craig Finn

emoted while singer/songwriter and Music

Connection staft member Mara Hitner cuddled up with funk legend and surprise panelist George Clinton. Elsewhere, the NEMD Music Conference fea-
tured hundreds of bands — including indie rockers Robbers On High Street — during four beautiful days in Boston. Pictured (L-R): Finn; Hitner and

Clinton; and the Robbers.

York’s Interpol reminds anyone who has ever
heard post-punk bands like Joy Division and the
Chameleons of what good music is all about.
The roots of the band can be traced back to a
partnership between guitarist and vocalist
Daniel Kessler (Pictured) and a fellow New York
University student named Greg Orudy. Kessler
struck up a friendship with another NYU stu-
dent, Carlos Dengler, who had previously play-
ed guitar and felt like becoming invelved with
music for a second time. The group has been
lighting up fans ever since and recently took
their intensity to the Greek Theater in Griffith
Park, where they performed songs off of their
recent C’'mere album, including a polished ren-
dering of their song, “Evil.”

ALl ABEDI

BENNETT DAZZLES THE BDWL: Everybody’s
favorite crooner Tony Bennett (Pictured) recent-
ly treated the crowd at the Hollywood Bowl to
an evening of classic vocal jazz under the stars.
The magical performance opened with a set
from the acclaimed Los Angeles Philharmonic
playing jazz classics from the Thirties and
Forties. Following the Philharmonic, Bennett
performed a solid string of songs including the
hits “I Left My Heart in San Francisco,” “I Got
Rhythm” and “Fly Me to the Moon.”

Scott Perham

ScotT PERHAM

DIMEDLA PLAYS WDODSTODCK: Renowned jazz
fusionist Al DiMeola brought his group of inter-
national players to the late Albert Grossman’s
legendary Bearsville Theatre complex, just
down the road from the heart of Woodstock, NY.
DiMeola made much ado about picking up the
electric guitar again as he thiilled the capacity

crowd Daniel Siwek
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INXS ROCK STAR PARTY: An INXS Rock Star party was recently held at the Paramour in Los Angeles. The

party was produced by Mark Burnett and featured a performance by Jane's Addiction guitarist Dave Nav-
arro. Pictured (L-R): Jordis Unga, Rafael Moreira, and Dave Navarro.

1984—-JUSTICE FOR ALL-(Issue
#4): Here's a vintage issue of Music
Connection that features a band
that once were local heroes on the
club scene. Led by frontwoman
Maria McKee (whose brother had
been in the Sixties band Love),
Lone Justice had a country-flavored
rock sound that caught the ear of
Geffen Recoras and would later
land the band on MTV. Other arti-
cles in this issue: an interview with
then Arista A&R man, Neil Pott-
now; a concert review of English
politico-rockers the Alarm. and a
club review of I_os Lobos at the
Country Club in Reseda.
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Orchestra — a version of which accompanied the world famous entertainer for decades — is going back
on the road, and made its debut recently in New York at the Blue Note. The company has also cast some
new Raeleftes for the tour. The orchestra is out promoting a brand new box set of the complete Ray Charles
recording inventory on Atlantic Recerds (from 1952-1959). The box includes seven discs of music and an
excellent DVD of Charles at the Newport Jazz Festival in 1960. A must-have for any fan. Pictured (L-R):
longtime Ray Charles manager Joe Adams, and the new set of Raelettes.

1989-SUPERSTITIONS—(Issue
#18): Music Conriectionhad some fun
in this issue and asked praminent
artists about their favorite supersti-
itons. Said Smithereens’ Pat DiNizio:
“| carry rosary beads purchasedinthe
San Francisco m.ssion that was seen
in Alfred Hitchcock’s film, Vertigo.
Along with that, | carry a pair of green,
‘snake eye’ lucky dice, allin the same
pocket of my motorcycle jacket, while
onstage, on planes, in the studio and
during interviews.” Rounding out the
issue are club reviews of Celebrity
Skin and Goo Goo Dolls as well as a
concert review of the Godfathers® set
at The Palace.

" HOB Cow ERIS
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INTOCABLE IS IN THE MONEY: Paal Davis, GM of the Aladdin Theatre (sixth from Left), presented mem-
bers of Latin musical group Intacable, with $5 chips bearing photo images of the band on the evening of
their recent concert at the Las Vegas venue. Also pictured backstage at the Aladdin is Emily Simonitsch,
Senior VP, Special Markets - HOB Concerts.

The above issues, and most back issues
since ‘77, are available for purchase.
Call 818-995-0101 or visit MC’s Web site
and click.on “Archives.”
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DIRECTORY OF FILM/TV MUSIC SUPERVISORS

These in-demand — but often elusive — Music Supervisors can be the key connections that help an

artist or band to land a high-profile slot on a film, TV or video game soundtrack. Using MC's exclusive,

one-of-a-kind directory, anyone can reach out and make an all-important contact. The following updat-

ed Directory includes valuable information, web addresses and comments supplied by each listee to
help artists connect with Supervisors who could turn new and old material into gold.

Compiled by Eric Moromisato

35SOUND

P.O. Box 217

Pacific Palisades, CA 90272

310- 454-1280 Fax 310-230-0132
E-mail: info@ 35sound.com
Web: www.35sound.com
Comments: Music Supervisors:
G.Marq Roswell, Adam Swart,
Paul Hitchman UK

*No unsolicited material

ABBEY ENTERTAINMENT

P.O. Box 48064

Los Angeles, CA 90048
323-666-0651

E-mail: abbeyent@aol.com
Contact: Stephen Elvis Smith,
music supervisor

Credits: Decline of Western
Civilization, Square Pegs, A
Different World, Pump Up the
Volume, Beverly Hillbillies Movie,
Committed, But I'm a Cheerleader,
Janis Joplin Film (upcoming)
Original Manager of Lenny Kravitz
*Unsolicited material accepted, No
phone calls please

GEORGE ACOGNY, INC.
5931 Pat Ave.

Woodland Hills, CA 91367
818-713-0660

E-mail: sessiwede @aol.com
Contact: George Acogny

AGENCY GROUP, THE

9348 Civic Center Dr.,

#200

Beverly Hills, CA 90210
310-385-2800 Fax 310-385-1221
E-mail: lindakordek@theagency
group.com

Web: www.theagencygroup.com
Contact: Linda Kordek

Music Supervisors: David Sibley,
Jonathan Weiss, Janice Ginsberg,
Steve Goldman, Paul Stewart
Credits: Sibley: Once Upon A
Wedding, American Family, The
Little Richard Story, The Hunt for
the Unicorn Killer, Vibe, Second
Noah, Lois and Clark, Access
Hollywood, The Commish; Weiss:
The Next MC, Secret Agent Man,
The Education of Max Bickford,
UC: Undercover, SheSpies, That
Was Then, Swimming with Sharks;
Ginsberg: Carlito’s Way: Rise To
Power, Back To Gaya, The
Dreamers, Young Adam, All The
Real Girls; Goldman: Unfaithful, In
The Shadows, Goosed, A Walk On
The Moon, At First Sight, Lolita, A
River Runs Through It, The
Godfather: Part Ill; Stewart: Four
Brothers, Hustle & Flow,
Barbershop 1 and 2, 2 Fast 2
Furious, Men Of Honor, Poetic
Justice, Phat Beach, House
Party 3

*No unsolicited material
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ANDY HILL FILM + MUSIC

c/o Modern Music

7080 Hollywood Bivd, Ste. 600
Hollywood, CA 90028

E-mail: ahillmusic@earthlink.net
Contact: Andy Hill, music
supervisor

Credits: Disney’s Princess Stories,
American Gothic, The Complete
Guide To Guys, My First Mister;
The Hebrew Hammer; Message In
A Bottle; Ed Wood; James and the
Giant Peach

*Unsolicited material accepted only
with e-mail request., No phone
calls, please

AIR-EDEL

9255 Sunset Blvd.

Ste. 200

W. Hollywood, CA 90069
310-205-5075 Fax 310-205-5001
E-mail: mark.thomas @sanctuary
group.com; mrodford@air-edel
.co.uk

Web: www.airedel.co.uk
Contact: Maggie Rodford
Credits: Maggie Rodford: Harry
Potter and The Goblet of Fire;
Warner Bros./Chasing Liberty for
Trademark Films/Alcon
Entertainment; Composer:
Christian Henson/Carlito’s Way for
Universal Composer: Patrick
Doyte: Second Hand Lions; New
Line Cinema/ Calendar Girls;
Touchstone Pictures/Gosford Park;
USA Films Christian Henson:
Chasing Liberty, Alcon Entertain
ment/Paul Grabowsky: /It Runs In
The Family, Buena Vista

ANTONELLI MUSIC, INC.
1014 4th St., #11

Santa Monica, CA 90403
818-655-5922

E-mail: hawk111972@aol.com
Contact: Paul F. Antonelli

*No unsolicited material

APERTURE MUSIC

P.O. Box 90010

Pasadena, CA 91109
323-957-5628

E-mail: manish@aperture
music.com, tom@aperture
music.com

Web: www.aperture.com
Contact: Manish Ravel, music
supervisor; Tom Wolfe, music
supervisor

AVENGER ENTERTAINMENT
Los Angeles, CA

310-407-0290 Fax 310-407-0295
E-mail: Izw@wh-ent.com
Contact: Laura Z. Wasserman
*No unsolicited material

BASS/TREBLE STAFF
PRODUCTIONS

P.O. Box 170005

San Francisco, CA 94117
415-863-9021

E-mail: hsl@sprintmail.com
Contact: Hank London

*No unsolicited material accepted,
except from major labels and dis-
tributors, or those with whom we
have prior agreements.

DONDI BASTONE

409 N. Cordova St.

Burbank, CA 91505
818-558-7707 Fax 818-558-7594
Credits: Election, The Crew,
American High, more
*Unsolicited material accepted

BIG SOUNDS INTERNATIONAL
5225 Wilshire Blvd., Ste. #407
Los Angeles, CA 90036
323-464-0974

E-mail: jonathan @bigsound
sintl.com

Web: www.bigsoundsintl.com
Comments: Music Supervisor:
Jonathan Hafter

*No unsolicited material

BLINDLIGHT

323-337-9090

E-mail: info @blindlightmedia.com
Web: www.blindlightmedia.com
Comments: Complete music
supervision and productions ser-
vices exclusively for videogames.

TiM BOMBA

323-610-8462

E-mail: lalabomba @earthlink.net
Contact: Tim Bomba

Comments: As a record producer,
has great relationships with major
and indie labels and publishers.
Clearances and editing included.

BRAINFOREST MUSIC

P.O. Box 6061-225

Sherman Oaks, CA 91423
E-mail: john@brainforest
music.com

Web: www.brainforestmusic.com
Contact: John Boegehold
*Unsolicited material accepted.

CINEMA SOUND GROUP (CSG)
E-mail: jer@d1music.com
Contact: Jeromy Holding

CODA MUSIC SERVICES

P.O. Box 16233

Encino, CA 91416

818-342-5496 Fax 818-757-3992
E-mail: codamusic @earthlink.net
Comments: Music Supervisors:
Margaret Guerra Rogers, Fer-
nando Romay, Kelly Bennett

SCOTT CRESTO
Senior VP of Film and TV/A&R

Chrysalis Music

8500 Melrose Ave., Ste. 207

Los Angeles, CA 90069
310-967-0302 Fax 310-652-5428
*No unsolicited material

CUESYNC

7210 Jordan Ave., #C50
Canoga Park, CA 91303
E-mail: info@cuesync.com
Web: www.cuesync.com
*Unsolicited material accepted.
See website for submission
instructions.

DAUMAN MUSIC

905 N. Roxbury Dr.

Beverly Hills, CA 90210
310-275-0701 Fax 310-273-6015
E-mail: Jason @daumanmusic.com
Web: www.daumanmusic.com
*Unsolicited material accepted

D. FRANCO INTERNATIONAL
MUSIC PRODUCTIONS

4342 Redwood Ave., Ste. 310
Marina Del Rey, CA. 90292
310-823-5547 Fax 310-821-0707
Contact: David Franco, President
E-mail: dfintlprod@aol.com

*No unsolicited material

CHRIS DOURIDAS

1100 Hartzell St.

Pacific Palisades, CA 90272
E-mail: chrisdouridas @ aol.com
Credits: Rumor Has It, Shrek 2,
Otherwise Engaged, American
Beauty, Down With Love, 187, One
Hour Photo, The Girl Next Door
and the two Austin Powers films.
*No unsolicited material

FERMATA MUSIC

8408 Ridpath Dr.

Los Angeles, CA 90046
323-848-9500 Fax 323-848-7900
E-mail: fermatamusic @ earth
link.net

Contact: Michele Wernick

*No unsolicited material

ARLENE FISHBACH
ENTERPRISES

1223 Wilshire Bivd., Ste. #304
Santa Monica, CA 90403
310-451-5916

FROM THE FUTURE
MANAGEMENT LLC

543 N. Norton Avenue

Los Angeles, CA 9004
323-462-2762

E-mail: larry @fromthefuture.org

GET A LIFE CONSULTING
655 Ashland Ave.

Santa Monica, CA 90405
E-mail: gettalife@earthlink.net
Contact: Lori Nafshun
*Unsolicited material accepted
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DON GRIERSON

7651 Woodrow Wilson Dr.

Los Angeles, CA 90046
323-874-6992 Fax 323-874-7655
E-mail: donunda @earthlink.net
Web: www.dongrierson.com
Contact: Don Grierson
*Unsolicited material accepted

HAIKU ENTERTAINMENT
E-mail: jonjaz@aol.com
Contact: Jonathan Weiss
Comments: Music supervisor for
The Next Episode

IDM MUSIC

111 East 14th St., # 140

New York, NY 10003
212-695-3911 Fax 212-967-6284
E-mail: miriam@idmmusic.com
Web: www.idmmusic.com
Contact: Miriam B.Westercappel
Comments: Music licensing and
music clearance, music represen-
tation; master & publishing, music
supervision, catalogue and copy-
right admn.

*No unsolicited material

IMC ENTERTAINMENT GROUP
19360 Rinaldi St., #217

Porter Ranch, CA 91326
818-700-9655 Fax 818-700-9699
Music Supervisors: Sylvester
Rivers, Paul Riser

INAUDIBLE
14958 Ventura Bivd., 1st Fir.
Sherman Oaks, CA 91403

818-385-3400 Fax 818-385-3456
Music Supervisors: Peter
Afterman, Margaret Yen

*No unsolicited material

INDYHITS.COM

P.O. Box 4102

Hollywood, CA 90078
323-276-1000

E-mail: mgalaxy @bandpro
mote.com

Web: www.indyhits.com
Contact: Mike Galaxy
*Unsolicited material accepted. All
Genres. NO composers or instru-
mental songs please.

INTERMUSIC

8562 Wonderland Ave.

Los Angeles, CA 90046

E-mail: rich@intermusic.us
Web: www.intermusic.us
Comments: Music Supervision
Credits: Icebox.com., Queen of
the Damned, Paid In Full,
Fogbound, In Too Deep, Stanley's
Gig. Composer TV, What's New
Scooby Doo?

JANICE GINSBERG &
ASSOCIATES, INC.

280 Riverside Dr., Ste. 12L

New York, NY 10025
212-865-8044 Fax 212-865-8714
E-mail: jginsberg@aol.com, gabij
ga@aol.com

Contact: Janice Ginsberg,
Gabrielle Fastman

*No unsolicited material

JUNE STREET ENTERTAINMENT
4111 W. Alameda Ave., Ste. 501
Burbank, CA 91505
818-972-1112 Fax 818-972-9011
E-mail: aford@junestentertain
ment.com

Web: www.junestentertain
ment.com

Contact: Art Ford

Comments: June St. is one of the
largest independent film & TV
music company. They represent
labels, publishers, artists, songwrit-
ers and music catalogs to film,
television and the advertising com-
munity for placements.

KM MUSIC SERVICES
12400 Ventura Blvd., Ste. 357
Studio City, CA 91604
310-720-7240

E-mail: kkloack@ aol.com
Contact: Karen Kloack

*No unsolicited material

LICENSE IT

9903 Santa Monica Bivd., #1103
Beverly Hills, CA 90212
310-289-7232 Fax 310-772-0985
E-mail: licenseit@aol.com
Contact: Lauren Brown
Comments: We have 2 music
supervisors and composers. We
also do ali types of clearance
work: music, foot-age, artist, fine
art, print, photo, Internet, commer-
cials, products, literary, copyright,
and the like.

DIRECTORY OF FILM/TV MUSIC SUPERVISORS

DAN LIEBERSTEIN

E-mail: earstothedrum@mind
spring.com

Comments: Music Supervisor for
Truth Justice And The American
Way, Sex And The City, and super-
vising music editor for The
Producers

*No unsolicited materials.

LONE WOLF MUSIC
SUPERVISION

E-mail: lonewolfmusic@earth
link.net

Contact: Lindsay Wolfington

*No unsolicited material accepted

LUCKY DUCK

E-mail: jpdaisy @earthlink.net
Contact: Jennifer Pyken

*No unsolicited material accepted

LUKE HITS

137 N. Larchmont Bivd, #555
Los Angeles, CA 90004

Web: www.lukehits.com

*All submissions are welcome.
See website.

MEDIA CREATURE MUSIC

P.O. Box 39500

Los Angeles, CA 90039
323-256-3774 Fax 323-256-3773
E-mail: info@ mediacreature.com
Web: www.mediacreature.com
Comments: Music Publisher

MICHAEL WELSH
PRODUCTIONS, INC.

100 % of your financial donations go directly to the victims thru
the salvation army. Sponsored by Musicians Choice Rehearsal
Studios. Musicians Choice will match your. donation dollar for dollar
‘in this time of need. Please send all checks and money orders to:

3727 Robertson Bvd., Culver City CA. 90232.
Make all checks and money orders payable to:
SALVATION ARMY HURRICANE RELIEF
Please give your return address and name so we can send your
receipt. Donations can be dropped off in person at:
Musicians Choice Studios in Culver City at 3727 Robertson Blvd.

For more info call 310 836 8998

Fund
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OVER 65 YEARS OF EXPERIENCE

« IN-HOUSE CD, DVD, VINYL & CASSETTE MANUFACTURING *

INCLUDES: ORIGINATION  1-COLOR 1-PAGE BOOKLET AND TRAY CARD* »
1-COLOR CD LA3EL* ® JEWEL BOX & SHRINK WRAP  QUICK TURNAROUND

* from your print-recdy film (in Rainbo’s specs)
CD PACKAGE

1000 sio9s

INCLUDES: ORIGINATION © QUICK TURNAROUND o FULL COLOR 4-PAGE BOOKLET
& TRAY CARD ~ (B&W INSIDE) ® 2-COLOR CD LABEL* @ JEWEL BOX & SHRINK WRAP

* from your print~eady film (in 3ainbo’s specs)

Rainbo Starters
Who Become Ist Time Charters

ARTIST LABEL Now /_‘
STONE TEMPLE PILOTE | ATLANTIC
ICE-T PRIORITY [ ]
NRVANA DGe : rl n g
MACK 10 PRIORITY Man “fac'u
SNOOP DOGGY 00GG | DEATHROW ’ ‘
SOUNDGARDEN AEM
{CE CUBE | PRIORITY
MUD HONEY SuB POP
2PAC DEATHROW se
BECK DGC
OFFSPRING EPITAPH > ln - Ho u . °
SIR MIX-A-LOT AMERICAN Call For Details |
UAGE OVERKILL GEFFEM b
DR. DRE DEATHROW \—
THA DOGG POUND PRIORITY
BRAND NEW HEAVIES DELICIOUS VINYL
e { mavemer [ D.J. VINYL PROMO
69 BOYZ AP IT L1] (in WHITE JACKET w/ HOLE)
l RANCID EPITAPH 1§ 1 uu 1 2 VINYI' s799'u §1.30 each for additional LP’s
e it ALL PACKAGES INCLUDE: MASTERING » FULL PROCESSING o TEST PRESSINGS »
I c.80 ‘ AWOL 2-COLOR LABELS (stock background) ® SHRINKWRAP {12 only) ® QUICK TURNAROUND
MASTER P NO LIMIT
”
ON CONCORD JAZZ: 500 12” vinv. $1,249.00
' ROSEMARY CLOGNEY (in WHITE JACKET w/ HOLE} REORDER $699.00 é 1 Il' »
PoNCHD SancHEZ 1000 12” vinve $1,779.00 N T hed ey
l 2 R ] (in WHITE JACKET w/ HOLE) REORDER - $1199.00 4
MEL TORME y/
s 500 7" vinvL 45°s  $799.00 oy thedame 4.
S (LTI | (WITH WHITE SLEEVE)  REORDER - $299.00 \& /o8

= 1000 77 VINYL 45’s 8949.00
A Mix That Stix! (W:TH WHITE SLEEVE)  REORDER - 5499.00

ASK ABOUT OUR

G RAPHIC 0ur experienced ort department can design
DESIGN your package quickly & within your budget.
SERVICES

warits  NADM  ASKFOR OUR FREEBROCHURE | @ | | 2B

Park ou the Roof P
na.nb° Records www‘rainborecords‘com
€D, DVD, VINYL & CASSETTE MANVFACTURING
since 19391738 BERKELEY ST., SANTA MONICA, CA 90404 + (310) 829-3476 Fax: (310) 828-8765 « info@ rairborecords.com




MUSICH DIRECTORY OF FILM/TV MUSIC SUPERVISORS

2215 Lambert Dr.

Pasadena, CA 91107
626-796-0961 Fax 626-796-0847
E-mail: michael@clearance
dept.com, george @clearance
dept.com

Web: www.clearancedept.com
Contact: Michael Welsh or
George Maloian

Comments: Music searches and
clearances.

Credits: Gap, Inc.; Old Navy, Inc.;
Mitsubishi/Deutsch-LA, EA Sports,
American Eagle Outfitters, DKNY,
Payless Shoes

*No unsolicited material

MIKE FLICKER

MUSIC SERVICES

P.O. Box 671

Burbank, CA. 91503-0671
818-569-4323 Fax 818-569-4320
E-mail: mxflick@aol.com

Web: www.mikeflicker.com
Music Supervisors: Mike Flicker,
CEOQ, ext.1; Matt Friedman, Music
Editor, ext.2; Bryon Rickerson,
Music Editor, ext. 3

MUSIC BRIDGE LLC, THE

P.O. Box 661918

Los Angeles, CA 90066
310-398-9650 Fax 310-398-4850
E-mail: thabridge @aol.com

Web: www.themusicbridge.com
Contact: David G. Powell, President
*No unsolicited material

MUSIC SOUP
5358 Melrose Bivd., Ste. 400

MOONLIGHT

Los Angeles, CA 90038
323-960-3415 Fax 323-417-4851
E-mail: julianne @ music-soup.com
Comments: Music Supervisors:
Julianne Jordan

*No unsolicited material

NEOPHONIC, INC

9320 Wilshire Blvd., Ste. 200
Beverly Hills, CA 90212
310-550-0124 Fax 310-550-8376
E-mail: soundtracks @neo phon-
ic.com

Web: www.neophonic.com
Contact: Evyen Klean, music
supervisor; PJ Bloom, music
supervisor

Credits: Nip/Tuck (television
series), Gathering Storm, Live
From Baghdad, Highway, Angels In
America, The Shield, And Starring
Pancho Villa As Himself, Iron
Jawed Angels, Better Living
Through Circuitry, Boycott,
Crazy/Beautiful, Drop Dead
Gorgeous

OCEAN CITIES

9000 Sunset Blvd., #300

W. Hollywood, CA 90069
310-275-6646

E-mail: oce @adelphia.net
Contact: Bonnie Greenberg,
President

DEIRDRE O'HARA

1 Christopher St., #2A

New York, NY 10014
212-243-8955 Fax 212-691-4395
E-mail: dohara@aol.com

*No unsolicited material

| Moonlight Mastering,

g taichet, lvan de

HOWARD PAAR

6507 Dume Dr.

Malibu, CA 90265
310-457-5756

E-mail: hpaar@earthlink.net
Contact: Howard Paar
Comments: Work with various
filmmakers

*No unsolicited material

PICTURE MUSIC COMPANY
1310 6th Ave.

Venice, CA 90291

Fax 310-398-0043

E-mail: picturemusic@mac.com
Contact: Nora Felder, President;
Andrea Daltzman, Music
Coordinator

*Address for mailers only.

RUDOLPH PRODUCTIONS

1321 7th St., #300

Santa Monica, CA 90401
310-458-9861 Fax 310-458-9862
E-mail: rudolphprod@earthlink.net
Comments: Music Supervisor:
Dick Rudolph; Office Mgr., Wendy
Crompton

SEEHEAR MUSIC SUPERVISION
818-377-7750

Contact: Randy Gerston
Comments: representation: Vasi
Vangelos, First Artists
Management

SHOPAN ENTESARI MUSIC
18653 Ventura Blvd., # 177
818-344-2445 Fax: 818-345-4059

E-mail: shopan@earthlink.net
Contact: Shopan Entesari
Comments: We will post specific
music/song needs for projects.
*Please do not send unsolicited
submissions...we can only review
CDs containing exact needs we've
requested.

SHOP FOR SONGS / CIRCLE OF
SONGS

1223 Wilshire Blvd #1610

Santa Monica, CA 90403
310-458-SONG (7664)

fax: 310-458-7663

E-mail: shopforsongs @circleof
songs.com

Web: www.circleofsongs.com
Contact: Tanitra Flenaugh

Styles: all

Comments: Shop for Songs is a
quality-controlled, multi-genre retail
store that aiso licenses songs. It
provides music buyers in Film/TV
and commercials with a way to
search, license and instantly down-
load first-rate songs into projects.
All the songs in the Shop for
Songs library are by Circle of
Songs artists, who have been
screened for quality songwriting
and career professionalism.
*Unsolicited material accepted.

SL FELDMAN & ASSOCIATES
8 Elm St.

Toronto, ON M5G 1G7
416-598-0067 Fax 416-598-1226
E-mail: fritz@slfa.com

Web: www.slfa.com

MASTERING

The band Healer
recently mastered
their upcoming Oct.
2005 release

Awakening" at

‘Plclurod L-R Jerry
- Scott (XYZ and Molly

Prume (White
Zombie), mastering
engineer Nancy
Matter and Scott von
Heldt (Kurai and
Theater of Madness).
Not pictured is
Martin St. Pierre
from Cirque Du

Soleil. avallable

& CD Replication

Sonic Solutions HD « Studer

5.1 and Stereo Sound Mastering
Manley * TC5000/TC6000 * GML EQ
Alesis * Cedar Restoration * Genelec
Lucid and more!

24-bit Mastering * Editing * Compilations
CD Replication as low as

$0.45 per disc (buik)

Package Design &

Graphic Services

moonlight mastering

\ .-
A

Burbank, California * 818-841-2987

www.moonlightmastering.com * nmatter@earthlink.net
VISA, Mastercard, AMEX, DISCOVER

Other client include: Peter Gabriel
Ray Charles * MXPX « Duran Duran
DMC « Stoned (Bio Epic of The
Rolling Stones Soundtrack) » Healer
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"ALL MEDIA | CAPITAL

- ComPREHENSIVE FINANCING SOLUTIONS o e

PRO AUDIO, POST PRODUCTION & DVD CD MFG industries. LOANS AND LEASES
Frov S5000. to S$5,000,000 plus. AmMc offers the most competitive

rates you will find from ANY lending institution, bank or leasing company.

Apply online at and see how easy it is to “Finance Your Dreams”

714-671-4700 Fax 714-671-6922
www.allmediacapital.com
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MUSICH DIRECTORY OF FILM/TV MUSIC SUPERVISORS

Contact: Amy Fritz

Styles: all

Credits: Queer As Folk, Childstar,
FUBAR, Hoop Life

*No unsolicited material accepted

SLK ENTERTAINMENT

P.O. Box 480589

Los Angeles, CA 90048
323-807-8711

E-mail: starlitshauna@sbcglob
al.net

Web: www.slk-entertainment.com
Contact: Shauna Krikorian
*Please call before submitting

SOUNDTRACK MUSIC
ASSOCIATES

15760 Ventura Blvd., Ste. 2021
Encino, CA 91436

818-382-3300 Fax 818-382-3312
E-mail: info@ soundtrk.com

Web: www.soundtrk.com

Contact: Cathy Schleussner, John
Tempereau, Roxanne Lippel
Music Supervisors: Dondi Bastone,
PJ Bloom, Julianne Jordan,
Michael McQuarn/Melodee Sutton,
Frankie Pine, Wendee Crowley,
Michelle Kuznetsky-Silverman,
Chris Violette, Matt Kiersch, Brian
Ross

*No unsolicited material

SOUND TRACK CENTRAL
11328 Magnolia Bivd., Ste. #3
N. Hollywood CA 91601
818-505-0669

E-mail: jay@ 2activate.com
Web: www.2activate.com

Contact: Jay Warsinske,
Madeleine Smith

SPOT MUSIC SUPERVISION
601 W. 26th St., Ste. #1765

New York, NY 10001
212-352-8556 Fax 216-803-5983
E-mail: barrycfim@ aol.com
Contact: Barry Cole, Music
Supervisor

Styles: All

Credits: Sling Blade, American
Psycho, All The Pretty Horses,
Brown Sugar, Drumiine,
Barbershop 3

Comments: Always looking for
new talent for new projects.
*Material sent for specific projects
is givien priority treatment

TILTED WORLD MUSIC

742 Milwood Ave.

Venice, CA 90291

310-745-2343 Fax 310-745-2470
Contact: Barklie Griggs

TLS MUSIC SERVICES

423 Cornell Dr.

Burbank, CA 91504
818-848-2330 Fax 818-848-4006
E-mail: tracy @tlsms.com

Web: www.tisms.com
Comments: Music Supervisor:
Tracy Lynch-Sanchez;

Credits: Napoleon Dynamite

TYRELL MUSIC GROUP
10866 Wilshire Blvd., 10th Fir
Los Angeles, CA 90024

323-656-7244

E-mail: joncallen@mac.com
Web: www.stevetyrell.com
Contact: Steve Tyrell, Jon Callen
*Please call first

UMG NASHVILLE

54 Music Square East, Ste 300,
Nashville, TN 37203
615-524-7532 Fax 615-524-7667
E-mail: tom.lord @ umusic.com
Web: umgnashville.com

Contact: Tom Lord

Styles: Country, rock, singer/song-
writer

Clients: Shania Twain, Toby Keith,
Willie Nelson, Ryan Adams,
George Strait, Reba McEntire, and
more

Credits: Lost Highway, Mercury,
MCA, Dreamworks

*No Unsolicited material

BROOKE WENTZ

39 Mesa St., Ste., 112

San Francisco, CA 94129
415-561-3333 Fax 415-561-3334
Contact: Brooke Wentz
Comments: Music Director for
ESPN, TechTV, Time's Square
Millennium Celebration, award-win-
ning soundtrack producer; exten-
sive music and [P rights experi-
ence. MBA.

*No unsolicited material

WHOOPSIE DAISY
E-mail: mwrdaisy @earthlink.net

Armadillo Digital Audio

Professional CD, CD-R, DVD and DVD-R Duplication

Contact: Madonna Wade-Reed
*No unsolicited material.

WJOY MUSIC SEARCH &
LICENSING

2675 W. Grand Ave., Ste. 505
Chicago, 