SINGLE COPY PRICE: 25¢

MUSIC BUSINESS

Incorporating music reporter \\\_—% Yol. VIII, No. 45, June 13, 1964

THE AMERICAN
RECORD ARTISTS
COME BACH

The Most Exciting and Important Chart In the Industry:

RADIO EXPOSURE CHART
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DAVS OF VONE AN ROSES MOON FVER  ALMOST IN YOUR ARMS WiLD 'S THE WING THE SECUND
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WOUR  SECRET 1OVE O ) REMEMBFR  WHEN D YOU LLAVE HEAVEN  DEARLY SELOVED

BROADWAY-MY WAY NANCY WILSON

122z and blues interpretations of show favontes
TONIGHT

HE SWEETEST SOUNDS

CETTING TO KNOW YOU

MAKE SOMEONE HAPPY i il
A LOT OF LIVIN' TO DO 5 ]
| BELIEVE IN YOU .

JOEY, JOEY, JOEY
AS LONC AS HE NEEDS ME
YOU CAN HAVE HiM
I'LL KNOW

LDADS OF LOVE

MY SHIP

Orchestra Conducted by
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somons MY STEREO aperox vt [._._.1 SR
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Y WILSO NANCY WILSON

YESTERDAYS LOVE SONGS* TODAYS BLUES TODAY, TOMORROW, FOREVER

THE YERY THOUGHT OF YOU SOMEONE TO WATCH OVER ME  PLEASE SENO ME SOMEGNE TO LOVE  NEVER LET ’ THF HUSIC OF KERNY DENNIS o+ » CALL ML RRESPONSISLE « ON BROADWAY  GUR DAY WAL CONE
N RY sLUE PRELUDE  THE SONG 15 YOU BEWITCHED SATIN DOLL _SUFFERING WITH THE BLUES THE P FFT MY HEAT N SAN FRANCISCO « WHAT KIND OF FOGL AM 47 GO AWAY, LTTLE B0Y

A !
BEST 15 YET TO COME  SEND ME VESTERDAY ALLMYTOMORROWS ~GERALD WILSON'S ORCHESTRA TOHGHT MAY HAVE TO UAST ME RLL MY UFE « THE 5000 LIFE » ONE NOTE SAMBA
LT TR LOVING 00 « UNCHAIR WY NEART « WIVES AND LOYERS
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A fabulous album-seller
has a smash-bit single!

How Glad I Am bjw Never
Less Than Yesterday #5198 ‘
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Record below Top 10 listed in BOLD FACE made the greatest vpward rise from last week’s chart. Check symbol () indicates new on chart this week.

on sales data provided exclusively to Music Business by the nation's largest retaii chains, plus radio play and sales by standard retail outiets, one stops and ra
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Beach Boys Jump Into Top Ten

i THE MONEY RECORDS

SALE BLAZERS
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CHAPEL OF LOVE

DIXIE CUPS, Red Bird 10-001

WORLD WITHOUT LOVE
PETER AND GORDOXN, Capitol 5175

LOVE ME DO
BEATLES, Tollie 9008

LOVE ME WITH ALL YOUR HEARTY
RAY CHARLES SINGERS, Command 4045

MY GUY
MARY WELLS, Motown 1056

LITTLE CHILDREN
BILLY J. KRAMER & THE DAKOTAS,

Imperial 66027
WALK ON BY
DIONNE WARWICK, Scepter 1274

(JUST LIKE) ROMEO AND JULIET
REFLECTIONS, Golden World 6008

DO YOU LOVE ME
DAVE CLARK FIVE, Epic 9678

I GET AROUND

BEACH BOYS,.Capitol 5174

This Last This Last
Week Week Week Week
11 16 WHATD | SAY 21 19
ELVIS PRESLEY, RCA Victor 8360
42 29 TELL ME WHY 22 27
BOBBY VINTON, Epic 9587
13 13 PEOPLE 23 23
BARBRA STREISAND, Columbia 42965
14 17 DIANE 24 76
BACHELORS, London 9639
15 12 P.S. ! LOVE YOU 25 3
. BEATLES, Tollie 9008
16 15 | DON'T WANT TO BE HURT N
ANY MORE
) NAT KING COLE, Capitol 5155 | 27 22
4% 33 MY BOY LOLLIPOP
MILLIE SMALL, Smash 1893 28 32
18 18 EVERY LITTLE BIT HURTS
BRENDA HOLLOWAY, Tamla 54094 Q 39
19 25 TODAY
NEW CHRISTY MINSTRELS, Columbia 43000
M 45 DON'T LET THE SUN CATCH YOU N o

This Last This Last
Week Week Week Week
43 FLL TOUCH A STAR A‘ 65
TERRY STAFFORD, Crusader 105
6 HELLO, DOLLY! ;
LOUIS ARMSTRONG, Kapp 578 AQA Z
21 WRONG FOR EACH OTHER ‘ 73
ANDY WILLIAMS, Columbia 43015
14 BITS AND PIECES
DAVE CLARK FIVE, Epic 9671 57 52

55

BEBCRBBBPDE Py
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a 97
49 58
iy 93
L™ N
52 42
53 57
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YESTERDAY’S GONE
CHAD STUART & JEREMY CLYDE
World Artists 1021

RONNIE
FOUR SEASONS, Philips 40185
DON’‘T WORRY BABY
BEACH BOYS, Capitol 5174
IT'S OVER
ROY ORBISON, Monument 837
ALONE

FOUR SEASONS, Vee-Jay 597
BEANS IN MY EARS
SERENDIPITY SINGERS, Philips 40198
CAN‘T YOU SEE THAT SHE'S MINE
DAVE CLARK FIVE, Epic 9699
WORLD OF LONELY PEOPLE
ANITA BRYANT, Columbia 43037
WHAT’S THE MATTER WITH YOU, BABY
MARVIN GAYE & MARY WELLS, Motown 1057
WORLD WITHOUT LOVE
BOBBY RYDELL, Camec 320
EVERYBODY KNOWS
STEVE LAWRENCE, Columbia 43407
ALONE WITH YOU
BRENDA LEE, Decca 31628
COTTON CANDY

FARMER JOHN
ROCK ME BABY

REMEMBER ME
RITA PAVONE, RCA Victor 8365

SIE LIEBT DICH

AL HIRT, RCA Victor 8364
PREMIERES, Faro 605

B. B. KING, Kent 393

DIE BEATLES, Swan 4182

WISH SOMEONE WOULD CARE
IRMA THOMAS, Imperial 66013
GIVING UP

GLADYS KNIGHT & THE PIPS, Mazx 325

4B 87
4

60 62
@ -
62 68

& g5
@
B
4B 33

67 61
4 96
@&
-
v
a
73 78
Ly
7l 94

99

CRYING
GERRY AND THE PACEMAKERS, Laurie 3251

THE WORLD | USED TO KNOW
JIMMY RODGERS, Dot 16595

I'M INTO SOMETHING GOOD
EARL-JEAN, Colpix 729
WHAT HAVE | GOT OF MY OWN
TRINI LOPEZ, Reprise 276
GOODBYE BABY (BABY GOODBYE)
SOLOMON BURKE, Atlantic 2226

HICKORY, DICK AND DOC
BOBBY VEE, Liberty 56700

RAG DOLL
FOUR SEASONS, Philips
KISS ME QUICK
ELVIS PRESLEY, RCA Victor 447-0639
DONNIE .
BERMUDAS, Era 3125
PARTY GIRL

BERNADETTE CARROLL, Laurie 3238
MILORD

TOMMY

BOBRBY DARIN, Atco 6297

CONNIE FRANCIS, MGM 13237

MIXED UP, SHOOK UP GIRL
PATTY AND THE EMBLEMS, Herald 590

KICK THAT LITTLE FOOT, SALLY ANN
ROUND ROBIN, Domain 1404
BE MY GIRL

DREAM LOVER
PARIS SISTERS, MGM 13236

LOVE IS ALL WE NEED

VIC DANA, Dolton
YESTERDAY‘S GONE
OVERLANDERS, Hickory 1258
GOOD TIMES
SAM COOKE, RCA Vistor'8368.
TALL COOL ONE
WAILERS, Golden Crest 518
THE BEATLES E.P.

DANG ME

FOUR EVERS, Smash 1887

Capitol EAP 1-2121

ROGER MILLER, Smash § 1881

LAZY ELSIE MOLLY
CHUBBY CHECKER, Parkway 920

THE MAGIC OF OUR SUMMER LOVE
TYMES, Cameo 992

Week Week
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VIVA LAS VEGAS
ELVIS'PRESLEY, RCA Victor 836

‘ONCE UPON A TIME
MARVIN GAYE & MARY WELLS, Motown 105

TEARS AND ROSES
AL MARTINO, Capitol 518
MEMPHIS

JOHNNY RIVERS, Imperial 6603

BE ANYTHING (BUT BE MINE)
CONNIE FRANCIS, MGM 1323’

I DON‘T WANNA BE A LOSER
LESLEY GORE, Mercury 7227/

THREE WINDOW COUPE
RIP CHORDS, Columbia 4302t

NO PARTICULAR PLACE TO GO

CHUCK BERRY, Chess 1898
DON‘T THROW YOUR LOVE
AWAY

BAD TO ME
BILLY J. KRAMER & THE DAKOTAS,
Imperial 66027

SEARCHERS, Kapp 593

| ACTION RECORDS "y

YOU COMB HER HAIR
JOEY POWERS, Amy 903
SHE'S MY GIRL

BOBBY SHAFTO, Rust 5082

TELL- ME MAMA
CHRISTINE QUAITE, World Artists 1022
THE FIRST NIGHT OF THE FULL MOON

JACK JONES, Kapp 58y
TELL ME WHEN
APPLEJACKS, London 9658
NOT FADE AWAY
ROLLING STONES, London 9657
THE GIRL FROM IPANEMA
STAN GETZ, Verve 10322
TENNESSEE WALTZ
SAM COOKE, RCA Victor 8368
ANGELITO

RENE AND RENE, Columbia 43054

WISHIN’ AND HOPIN'
DUSTY SPRINGFIELD, Philips 40207
PRECIOUS WORDS :
WALLACE BROTHERS, Sims 174

MY DREAMS

BRENDA LEE, Decca 31628
| CAN'T HEAR YOU
ETTY EVERETT, Vee Jay 599

B
THE GIRL'S ALRIGHT WITH ME
TEMPTATIONS, Gordy 7032

I STILL GET JEALOUS
LOUIS ARMSTRONG, Kapp 597
THE FERRIS WHEEL
EVERLY BROTHERS, Warner Bros. 5441
JUST AIN‘T ENOUGH LOVE
EDDIE HOLLAND, Motown 158
GROWIN’ UP TOO FAST
DIANE RENAY, 20th Century Fox 514
SOMETHING YOU GOT
ALVIN ROBINSON, Tiger 104
THE COURT OF KING CARACTICUS
ROLF HARRIS, Epic 9682
LITTLE TOY BALLOON
DANNY WILLIAMS, United Artists 722
THE FEVER

I BELIEVE

ROCK MY sSOUL
PETER, PAUL & MARY, Warner Bros. 5442

JODY MILLER, Capitol 5192

BACHELORS, London 9629

10019. Second class postage pald at New York, N.Y., and additional mailing office.
yeoar; elsewhore, $10.



Question: What's a 7 hit word that spells §-U-C-C-E-S-S?

Answer: P-H-I-LI-P-S
(with the strongest group of hits ever offered at one time!)

PHILIPS RECORDS

ONE WORLD OF MUSIC ' ON ONE GREAT LABEL




SINGLE PICKS

- Nancy, Welk, Maxwell Lead Parade

NANCY WILSON

Capitol 5198

IEVER LESS THAN YESTERDAY
April, ASCAP) (2:21) — Ahlert:
Kusik

Fip is "(You Don't Know) How Glad
Am," (Roosevelt, BMI} (2:37)—
Williams Harrison
©:| is a big album artist and this
classy performance could give her
a2 single smash.

ROBERT MAXWELL

Decca 25637

26 O' MY HEART

[Leo Feist, ASCAP) (1:38)—Fisher,

3ryan

Rip is "Little Dipper," (Maxwell/
Moorpark, ASCAP) (2:15)—Max-
well

Another big instrumental
“Shangri-La"  hitmaker
could be as big.

the
this

for

and

GLORIA LYNNE

Everest 2044

DON'T TAKE YOUR LOVE FROM
ME (E. H. Morris, ASCAP) (2:48)
~—Nemo

YOU DON'T KNOW WHAT LOVE
IS (Leeds, ASCAP) {2:58)—Raye,
DePaul

Two fine standards, done in Gloria's
slow, soulful style.

CLIFF RICHARD
Epic 9691
BACHELOR BOY

(Ross  Jungnickel/Harms, ASCAP]}
(2:00)—Richard, Welch

TRUE TRUE LOVIN'

{Shadows/Hill and Range, BMIJ
(2:13)—Welch

First up is a stylish tune, well-sung to

a big arrangement. Flip has a
touch of Liverposl. Either way
here.

LAWRENCE WELK

Dot 16620

THE FOODLE WALK

(Fred Raphael, ASCAP) (2:09)—
Cates, Silver, Alfred

One of Welk's typically bright, im.
aginative instrumentals which al-
ways rate a strong chance.

ETHEL ENNIS
RCA Victor 8379

SUGAR PIE DESANTO

Checker 13224

SOULFUL DRESS

(Chevis, BMI) (2:47)—McAlister

Flip is "Use What You Got," (Chev-
is, BMI} (2:40)—Davis

A wild and rip-roaring rocker with
plenty of r. & b. flavor.

BILL ANDERSON

THE BOY FROM IPANEMA Decca 31630
(Duchess, BMI) (2:26)—Jobim, De- ME

Moraes, Gimbel (Acclaim/Samos Island, BMI) (2:12)
Flip is "When Will the Hurt Be —Zanetis

Over," (APT, ASCAP)
Vance, Snyder

Here's a smart answer version of the
Stan Getz "Girl from lpanema'

hit.

{2:13)—

CINCINNATI, OHIO
(Moss Rose, BMI) (2:08)—Anderson
A strong coupling. Top side has an

effective recitation and the flip,

Anderson's own tune, could also go.

RONNY AND THE DAYTONAS
Mala 481

G. T. O.

(Buckhorn, BMI) (2:26)

DICK LORY

Liberty 55707

I WILL

(Camarillo, BMI) {2:32)—Glasser

MUSIC BUSINESS DISCOVERIES

TONY CLARKE (And You, His THE V.L.P.'s
Audience) Bigtop 518
Chess 1894 FLASHBACK
AIN'T LOVE GOOD, AIN'T LOVE Valley (2:22)—Giant, Baum, Kaye

HOT ROD BABY | CATCH MYSELF CRYING PROUD YOU PULLED A FAST ONE
" [Tuneville, BMI) (2:12) (Tree, BMI) (2:28)—R. Miller (Chevis, BMI) (2:55) — Clarke, (Aberbach, BMI) (2:36) — Giant,
Bill Justis produced these two good A good chanter with a fine sound. Wylie Baum, Kaye |

male vocal sides. They have a bit
of the Beach Boys harmony sound.

First up has a touch of the Bobby Flip is “Coming Back Strong," (Che- The new rock vocal combine turns
Vee Sound; the flip is a countryish  vis, BMI] {2:40)—McKinley, Smith, in a pair of sides with strong r.
tune by Roger Miller. Clarke & b. touches. Group has class.

| JERRY CRUTCHFIELD AND

ORCHESTRA THE WEDGWOODS
Coral 62416 THE VULCANES Limelight 3025
DANCING IN THE STREETS Capitol 5199 SEPTEMBER IN THE RAIN JOANNE ENGEL
(Dov, ASCAP) (2:16)—McKuen MOON PROBE (Remick, ASCAP) (2:13) — Dubin, Amy 904

THE DUM-DE-DUM SONG
(Rumbalero, BMI) (2:00) — Wecht, |l
Walsh

Warren

GONE GONE AWAY

— (Duchess, BMI) (1:45)—The Wedg-
woods Flip is "l Want Him," [Rumbalero,

Here's an interesting new British BMI} (2:25)—Wecht, Walsh
group with a pleasant harmony, Here's a gal with a solid, dual-track
folk sound. Somewhat reminiscent harmony sound against a great
of The OId Springfields group. beat. Big sound here could make it.

DON'T LET THE SUN CATCH YOU (Beechwood, BMI) (2:20)—Barnum
CRYING TWILIGHT CITY

(Northern, ASCAP) (2:29)—Greene (Lock-M.Z.G., ASCAP)
Writer-producer  Crutchfield turns  Saraceno

| maestro here with two winning in- A smart new combo with in interest-
strumentals, First is a slick Rod ing spatial quality, especially on
McKuen ditty; the flip is a hit for the top side. Group bears watch-
Gerry and the Pacemakers. ing.

(2:35)
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RADIO EXPOSURE CHART

This chart summarizes the standings of single records on
the latest local surveys made in major markets by key radio
stations which influence record sales. Numerals next to each
title show its rank order on the survey named at the top of
each column. The letter “P indicates the record was a Pick”
on survey; the letter “X” means it was an “Extra” without
numerical rank. If no numeral or symbol appears in a col-

umn, the record was not on the station’s latest survey.

This chart provides a rapid summary of each record’s
local popularity and radio exposure in leading markets. It
also shows regional popularity and radio exposure by
grouping markets in the East, South, Midwest and West. Each
week a different radio sample is used. Music Business has
been officially authorized by each station listed to publish its
survey-results, which have been obtained by Music Business
with the cooperation and approval. of 'the stations named,
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ACROSS THE STREET ... ..o, Lenny 0’Henry (Atco) N2
ALONE 4 (v-1) 3:
ALONE WITH YOU.......... cwve..Brenda Lee (Decca)..
ANGELITO. Rene & Rene (Columbia)
ANOTH uP 0 Brook Benton (Mercury)
ANY M ionne Warwick (Scepter)
ANYO irma Thomas (Imperial)
AS YOU PASS ME BY ..o e T. K. Hulin
BACHELOR BOY......ocniiiiin Cliff Richard (Epic)
BAD DETECTIVE Coasters (Atco).
BAD TO ME Billy J. Kramer (Imperial
BE Adorables (Golden World).
BE ANYTHING (BUT BE MINE)..........Connie Francis (MGM)
BE MY GIRL Four Evers (Smash
BE’S THAT WAY. ... s Billie Bobo.
BEANS IN MY EARS . Serendipity Singers (Philips) ..
BEE-BOM Sammy Davis Jr. (Reprise)
BEG ME Chuck Jackson (Wand)
(BEST PA Ronettes (Philles)
BITS AND Clark Five (Epic)
BLOWIN’ | Stan Getz (Verve)..
BLUE BEAT.... ..Mark Thatcher
BUCKET “T” Jan & Dean (Liberty)
AN'T BUY ME E. ............Beatles (Capitol)
AN’'T BUY ME E. Ella Fitzgerald (Verve).
AN'T YOU HEAR THE BEAT Carltons .
AN’T YOU SEE THAT SHE'S MINE_.. ... Dave Clark Five (Epic)..
JAYR (OSSNSO e Tommy Roe (ABC Paramount) .
KISS _Leon Peels (Whirlybird)

... Dixie Cups (Red Bird)

""Sammy Davis Jr. (Reprise)
o

=
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Bobby Freeman
ts

Bob Leaper h
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Pr
Al Hirt ((RCA)
If Harris (Epic)

DANCE, FR Floyd Dakil (Jetstar)
DANG ME........... Roger Miller (Smash;
DEAD MAN Jan & Dean (_Lihertg
DEVIL IN Beatles (Capitol LP) ...
DEVIL WIT ..Shorty Lond (Soul)
DIAMOND ..Cecil Moore
DIANE
DO YOU LO 2
DO YOU WANT TO rveeereenn . Beatles (V-J1)
DONNIE Bermudas (Era).
DON’'T LET THE SUN CATCH YOU CRYING .
Gerry & the Pacemakers (Laurie).
DON’T MAKE FUN OF ME Frankie Avalon (U-A)
DON'T THROW YOUR LOV ..... Searchers (Kapp)
DON'T WORRY BABY. each Boys (Capitol)
DREAM LOVER... ...Paris Sisters (MGM).
EVERY LITT .. Brenda Holloway (Tamla).
EVERYBODY teve Lawrence (Columbia)
EVERYBODY LOVES SOMEBODY ... ... Dean Martin (Reprise).
EVERYBODY WANTS TO BE A TIGER.Rocky Fellers (Warner Bros.)
£ ... Premieres (Warner Bros.)
F Everly Brothers (Warner Bros.
T Jody Miller (Capitol
F Jack Jones (Kapp)
A ......Bohby Wood
F Underbeats (Garrett)
F Lucille Starr (Almo).
F Ventures (Dolton)

GIRL FRO ... Stan Getz (Verve)
GIRL'S AL Temptations (Gordy)
GIVE ME YOUR LOVE ... . i o .. Andy Kim
GIVING UP ight & Pips (Maxx)
GLAD ALL e Clark Five (Epic).
GONNA GET ((RCA)
GONNA GET _...Tracey Dey (Amy) .
GOODBYE S on Burke (Atlantic)
GOOD GOLL ing Blue Jeans (Imperial)
GOOD T ... .. Sam Cooke (RCA).
GOTTA Lesley Gore (Mercury).
GROW ....Diane Renay (20th).

Sam the Sham (Dingo)..
Louis Armstrong (Kapp).
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hannon (Libeﬂx)
Glenn Yarbrough (RCA)
Bob Lloyd (Academy)
B. J. Thomas 37 z
Y ... Fenways 22 i
ACH Van Doren 43,0
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Bachelors (London)

Betty Everett (V-J
Soul Sisters (Sue,
Leslie Gore (Mercury).
-Nat King Cole (Cap.)
Beach Boys (cajpntol 3
.Bobby Charles (Jewel)
-. Dave Clark Five (Congress)
Billy J. Kramer (Imperial) prel &
....Emanuel Laskey (N.C.P.) - i
Johnny Tillotson (MG M 25 - o N =
S e LOUES Armstrong (Kapp 65 =
Dean & Jean (Rust) 38
S0 BAD .. Jellyb 45 ... 36
UR HAND (In German) Beatles 30.....
LE Temptations (Gordy)
. Terry Stafford (Crusader).... 34 ... 27 52 29....
St & Tempo (Atco :
e EQFL Jean (Colpix 56 ... 23.
.Billy Butler e o (]
Impressions (ABC) ... 22
Clift Richard (Epic) .32
.. Jerry Wallace
Major Lanceh(Epic), ............

e . ¢
R Roy Orbison (Monument) 25 ... 1]
S & Sunliners 57
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... .Wayne Carson 5.
Lonnie Mack (Fraternity)

<
muwK®

...8ka  Kings (Atco) .«
Eddie Holland (Motown) o8

eflections (Golden World)
«..Rita Pavone (RCA) 5.,

Round Robin (Domain) ......... 46 ... .
Elvis Presley (RCA).. 28 ... 16.. 29 10

TLITTLE FOOT SALLY ANN ..
QUICK

=
®
>

[

(alw
M3
N

<o

.. ... Raindrops (Jubilee)
Dorsey Burnette (Mel-o-dy)..
.. Billy J. Kramer (Imperial) ...
.. Dave Lewis

Danny Williams (U-A)
. Dale ‘& Grace (Montel)
48 n Vee]ay;
............ Jimmy Gilmer (Dot
evere & Raiders (Columbia)
Andy & Gino (Golden Crest)
Steve Alaimo (ABC)
Vic Dana (Dolton)
. ... Beatles (Tollie)
ALL YOUR HEART Ray Charles Singers (Command)
E EVERY DAY ... Etta James (Argo)
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H
MOR

... The Tymes (Cameo)
Bill Anderson (Decca).
Johnny Rivers (Imperial)
# Tony Sheveton
Darin (Atco)

hris De Polis
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Chuck Berry (Chess . . S — 2 BN T e

e .~ “Jan & Dean (Liberty 24 ...

Bern Elliott & The Fenmen (London)

L Dixie Bells (Sound Stage 7).

.. . Chuck Berry (Chess)...
Rolling Stones “(London)

Tijuana Brass (A & M)

ZZZTZZZT

M. Wells & M. Gaye (Motown)...
- Drifters (Atlantic)...
The Champs (Challenge)

P.S. I LOVE YOU .. ... .. Beatles ngllio)..“...4.“I2 14 6
PEG 0' MY HEART - Robert Maxwell (Decca)

PARTY GIRL Bernadette Carroll (Laurie)

PATSY GIRL McManus

PEOPL

P TH

P

RAG . Four S (Philips)
REME Rita Pavone (RCA Vlctnr;_. 229 s
ROCK : ... .. B. B, King (Kent

ROCK Peter, Paul & Mary (Warner Bros.)

RONNI .. .. Four S (Philips)

ROSES Ketty Lester (RCA Victor)

RULES OF LOVE ... .00 77 " Orlons (Cameo)

RUN L Donnie Elbert (Gateway)

SHANGRI-LA ... Vic Dana (Dolton) ... . “ 15 o L 19 36......
SHANGRI-LA Robert Maxwell (Decca) e e (O i
SHARE YOUR LOVE WIT . ..Bobby Bland (Duke) ..................cccooc..... 34
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puff-s

In the special language used by publishers, “’puff-
sheet” is just about the dirtiest word.

Try hanging this word on any legitimate publica-
tion if you want to make the staff sore at you.
Their hackles will go up. They'll breathe fire. That's
if they have any respect for the work they do.

A puff sheet is a publication put together from
publicity hand-outs. But it implies more. It means
the editors are lazy or incompetent. Whatever the
reason, they aren’t doing a real job. And it means
the publisher is taking the cheap and easy way out
too. It also means the editors care nothing about
their readers. The readers are fed a diet of pap with
no substance. Puff!

There are a lot of puff-sheets around. Some of

heet——

them probably come across your desk every week.
You check their charts and reviews; maybe you lock
to see how much of your own press release was
printed.

Of course, you can’t remember any of the other
material you read there. But don’t worry about it;
it wasn‘t important.

Music Business is not a puff-sheet. We have the
biggest, most experienced (ond most expensive)
editorial staff in the business. They give you the
inside angles on the personalities, events and com-
panies that means dollars to you.

No, we're not a puff sheet. If you say we are,
brother, you better smile when you say it.

Anybody want to fight?
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TOP OF THE NEWS

Gallagher Accepts

The American Records Mer-
chants and Distributors Asso-
ciation (ARMADA) has finally
won official acknowledgment
from a major record manufac-
turer. The acknowledgement
came in the form of an accept-
ance by Columbia’s marketing
vice-president, Bill Gallagher,
of an invitation to speak at the
upcoming ARMADA conven-
tion.

According to Edgar Jones,
ARMADA executive secretary,
Gallagher will address the in-
die distributor membership and
manufacturer associate mem-
bers at the convention banquet,
Saturday (27) in the Eden Roc
Hotel, Miami Beach. Galla-
gher’s topic will be “A Sound
Future in a Sound Industry.”
He joins Rep. James Roosevelt
(D., Calif.) as one of ARMA-
DA’s key guests.

Jones, at week’s end, was
busily putting into final shape
his schedule of panel discus-
sions for the ARMADA busi-
ness sessions, which will be
held Saturday (27) and Mon-
day (29). Among the topics on
the agenda are 1. Promotional
allowances (freebies) in the
record business; 2. Problems
posed for distributors by too
many manufacturer meetings
at too many different times
and places; and 3. Trade prac-
tice rules.

On the matter of the rules,
sources close to the Federal
Trade Commission, which is
now formulating the rules, fol-
lowing an earlier trade prac-
tice conference in Washington,
hinted last week that the rules
would be released prior to the
ARMADA convention’s open-
ing gavel.

In conjunction with the AR-
MADA affair, as in years past,
a number of indie manufac-
turers are taking the occasion
to hold sales meetings with
their own distributors. So far
on the docket for sessions are

THE ROLLING

Colpix, ABC-Paramount, Com-
mand, Atlantic - Atco, and
United Artists. The latter com-
pany is expected to field a size-
able delegation on the ARMA-
DA scene. The meetings of the
individual companies will be
held on June 25, 26, 28 and
30 with official ARMADA ac-
tivity limited to two key work-
ing days, June 27 and 29.

Our Man at the
Airport

The Rolling Stones arrived
in the United States last week
midst a hysterical, cacophonic
uproar at the Kennedy Air-
port. The welcoming commit-
tee was not large, according to
standards set by past teen
crowds meeting Her Majesty’s
touring teen idols at the air-
port, but it was vocal, was it
ever vocal!

The noise level clearly was
getting to some of the regular
airport police detachments.
One lieut=nant, an obvious vet-
eran of the recent British
group welcoming scenes there,
frowned darkly, “This stuff
has got to come to a screech-
ing halt. We're going to have
a meeting because we've had
this up to here (pointing to
his thinning hairline). The
noise disrupts the whole air-

port and people can get hurt..

I don’t see any sense to it.”

An older, calmer police cap-
tain, however, wanted to know
if he could get autographed
photos for his grandchildren of
the latest heroes. “Who should
I see?” he asked with a beam-
ing Irish smile.

Finally, after the loss of some
baggage and an extra long time
gpent in the health check-out
point, The Stones paraded into
the now well-used airport
press room. There they were
greeted by the almost inevi-
table Murray “The K” Kauf-
man, presented with floral
bouquets by girl fan clubbers
and high school editors and fi-

STONES

nally they answered questions.
Who are their favorite Ameri-
can artists? “Chuck Berry,
John Lee Hooker and Muddy
Waters,” came the quick reply.
“Are you really as dirty as the
papers say?” “You bet we are”
said Stone Mick Jagger, as he
furiously scratched an armpit.

Later, the boys along with
their 20-year-old publicist and
friend, Andrew Oldham, ac-
cepted Kaufman’s invitation to
do his WINS show for the
evening. It was quite a sight;
Oldham, a tallish, sandy haired
lad with dark glasses, long
locks and buckled high heeled
boots, an admitted disciple of
the American Phil Spector,
along with his five, shaggy-
tressed charges, doing most of
Kaufman’s commercials. Hang-
ers-on by the dozen jammed
the small WINS studios and
everybody had a ball with the
sandwiches, coffee and a fifth
of Scotch.

The group left for the West
Coast 36 hours later on Wed-
nesday morning and Kennedy
Airport officials breathed with
relief. Later the same day how-
ever, the vanguard of another
Limey invader, Tony Barrow,
the advance man for Billy J.
Kramer and the Dakotas, ar-
rived at the same terminal.

Barrow set about at once
setting up a reception scene
for his group, the latest in a
series of Brian Epstein man-
aged properties to appear in
America. Already Kaufman
was on a “Dakotas” kick, with
a plan to feature the group on
his live show from Coney
Island. Kramer was due for
two Ed Sullivan appearances
and concerts in San Antonio
Monday and Tuesday (8 and
9) and in Cleveland Friday
(12). In between the boys
planned a day off Thursday
(11) at the World’s Fair.

Meanwhile, airport police-
men (at least a few of them)
and some trade paper people
wondered about the future.
The airport scene was becom-
ing commonplace, a sort of
necessary evil to the day’s
work. Or was it necessary?

Barrow, a representative of
Brian Epstein’s NEMS Enter-
prises raised the question. “1
wonder how important the air-
port reception really is?” he
asked, “About all it does is
make the artist feel good when
he steps off his plane. I under-
stand some people have been
hurt in the excitement at these

scenes. I wonder if it's all

worth it?”

Baez Wins Injunction
SAN FRANCISCO

Joan Baez has stopped Fan-
tasy Records from manufac-
turing and selling an LP called
“Joan Baez in San Francisco,”
made six years ago. She was
awarded a temporary injunc-
tion pending trial. Decision was
made Monday (1) by Judge
Joseph Karesh.

Miss Baez claimed she would
be forced to compete against
herself on distribution and
promotion and that her repu-
tation and current sales would
be irreparably injured. She’s
under contract to Vanguard
Records.

Suit stated that Miss Baez
made the tapes in 1958 in
Corning, Calif., for a local rec-
ord shop owner. It also stated
that she was under 18 at the
time, so any alleged contract
would be void. Miss Baez
stated there had never been
any contract, formal or orally
agreed to. She further claimed
that when the recordings were
made, she was an immature
minor and an inexperienced
singer and guitarist, and it
does not truly represent her
present qualities. She offered
to show the Court the differ-
ence. The judge declined . . .
but agreed with her.

Gortikov Promotion

Stan Gortikov, the youthful
looking, Capitol Records exec-
utive, was promoted last week
from vice president in charge
of Capitol Records Distribut-
ing Corp. to President of CR-
DC. There has not been a pres-
ident of the CRDC since Mike

GORTIKOV
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Maitland, now head of the
Warner Bros. label, left the
firm two summers ago.

The appointment of Gorti-
kov by Capitol Records Pres-
ident Alan Livingston is a sol-
id vote of confidence in the
Gortikov-designed pricing pol-
icy introduced by Capitol Rec-
ords last spring. That radical
price policy cut out functional
discounts to rack jobbers and
made one standard price for
LP’s and singles to both rack
jobbers and dealers. Gortikov
also was the architect of the
firm’s policy of sending fringe
dealer accounts to local one-
stops for their Capitol orders.
He also made the decision to
cut off certain one-stops which
were reported to be taking
away business from Capitol
branches.

Victor Foreign Meet

RCA Victor’s foreign licen-
sees from 19 countries gathered
here for a five day series of
meetings starting Sunday (7).
The affair is the first for the
company’s foreign licensees
and distributors ever to be
held on American soil, accord-
ing to Dario Soria, division vice
president and head of the In-
ternational Liaison Depart-
ment.

The meetings will be held
in the Savoy Hilton Hotel here,
A tour of the RCA labora-
tories in Princeton, N. J. was
also on the docket with a
luncheon address by group
vice president Charles M. Odo-
rizzi at the Princeton Inn.
Norman Racusin, record divi-
sion vice president and opera-
tions manager, will also ad-
dress the group. Three days of
round-table discussions are al-
so planned, to be followed by
a day at the World’s Fair and
a dinner address at the Top of
the Fair by Victor vice presi-
dent and general manager,
George Marek.

Also on the Victor front,
was the presentation last week
of a check for $20,000 for the
benefit of the John F. Kennedy
Memorial Library. The check,
accepted Friday (5) bv Mrs.
Joseph P. Kennedy, mother of
the late president, represents
the initial proceeds from the
sale of the album of the per-
formance last January 19 of
the Solemn Pontifical Requiem
Mass and Mozart Requiem in
memory of President Kennedy.

Polydor in London
LONDON
Polydor is planning to set up
its own a. & r. department in
London to record British art-
ists. At present Polydor — the
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pop label owned by Deutsche
‘Grammophon — draws almost
all its releases from material
waxed by DGG in Germany.
These releases have included
“My Bonnie” by the Beatles
and a new single release by
the group, “Ain’t She Sweet,”
which was recorded at Ham-
burg’s Star Club in 1961.

W. Reimer, managing direc-
tor of Polydor in London, told
“Music Business’ it will be
several months before record-
ing operations start. When they
do, Reimer plans to record
new talent and to sign up es-
tablished artists at present on
rival labels.

IFPI Elects Dawes

LONDON

A British recording company
director has been elected presi-
dent for the next three years
of the International Federation
of the Phonographic Industry.
He is Richard Dawes, a direc-
tor of EMI Ltd.

He was elected at the Feder-
ation’s general meeting in Lon-
don last week, at which 22
countries were represented,.
Dawes, who succeeds Dr. W.
Betcke of Germany, has been
chairman of the Federation’s
Council for the past three
years.

Non-commercial matters
were discussed at the meeting.
The general meeting is held
every three years in a different
member country. It last took
place in Britain in 1951.

Representatives attended a
cocktail party at the House of
Lords hosted by Lord Mills
and the Federation dinner at
London’s Carpenters Hall,

In addition to Britain and
the U.S.A, countries repre-
sented by Argentina, Australia,
Austria, Belgium, Brazil, Den-
mark, Finland, France, Ger-
many, Holland, India, Italy,
Japan, Kenya, New Zealand,
Norway, Spain, Sweden, Swit-
zerland, and Trinidad.

ASCAP Amendment

A number of years ago the
top writers in ASCAP voted to
limit the amount of royalties
they receive in order to insure
more monies to be distributed
to writers in lower classifica-
tions. The articles of associa-
tion of ASCAP provide that
successors toc deceased mem-
bers (widows, children and
other next of kin) may receive
royalties “not exceeding” the
amounts that would have been
paid if the members were liv-
ing at the time of each royalty
distribution.

Last week an amendment,
proposed originally by all of
the writers on the board of
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are Carol Burnett and Tiger Haynes at thé recording session.

ASCAP, and approved unani-
mously by the entire ASCAP
board, was proposed to the
membership. It suggested that
instead of the kin of deceased
writers in the top classifica-
tions being paid at the same
limited royalty rate as the top
writers were getting, that the
rate be raised a bit for suc-
cessors to these top writers. It
would still not give the next of
kin the original top royalty,
but royalties a bit higher than
what top writers had been re-
ceiving. The amendment,
backed by all factions of
ASCAP, is expected to pass.

Pickett to Atlantic

Wilson Pickett, who locked
horns with Solomon Burke
when they both had a single
hit in “If You Need Me,” be-
came a label colleague with
Burke, when Atlantic Records
signed him last week. Pickett
was previously heard on the

Double L label, as well as the
Detroit based Lupine label
when he recorded as lead sing-
er with the Falcons. His first
release for Atlantic is “For
Better or Worse,” and “I'm
Gonna Cry.’

Philips Has Lanin

Philips Records has signed
Lester Lanin, veteran king of
the society-styled ‘“business-
man’s bounce” daance music.
Label head, Lou Simon, said
negotiations were handled by
Hal Mooney, eastern a. and r.
chief. Lanin joins such other
bands as Woody Herman, Diz-
zie Gillespie and Gerry Mulli-
gan in the Philips fold. He
formerly was with Epic Rec-
ords.

The Big Push

Publishing wings of movie
firms are the last ramparts of
an older era of the publishing
business. Unlike the free-

WHEN GIRLS MEET: The lass on the left is Rita Pavene now trying to make

her mark in the U.S., and the doll on the right is our own Barbra Streisand,
who this year made her mark as a star on Broadway.
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swinging, fast moving inde-
pendent publishing firms, who
are happy to get an important
tune recorded just once, the
movie firm publishers usually
try for a flock of records, on
the theory that the more you
have the better the chances for
a hit.

Last week for instance, Mur-
ray Deutch, head of the United
Artists Music Company, started
a drive to make the theme
songs from the picture “The
7th Dawn” the “No. 1 song of
the summer.” He noted that the
firm had got recordings of the
tune lined up by Robert Goulet,
Enzo Staarti, Joe Sherman,
Richard Hayes, Ferrante &
Teicher, Henry Jerome, Jimmy
Haskell, and Shirley Scott. This
comes to a total of eight
artists on eight labels. There
will also be two albums of mu-
sic from the picture. All this
activity is due to the fact that
the picture is one of the big
ones from UA this season, and
also because the music for the
flick is composed by Riz Orto-
lani, an United Artists Records
conductor and an United
Artists Music composer.

Simultaneously last week
The Big Three Music Company,
the publishing wing of MGM
Pictures, acquired the rights to
the music from the Ilong-
awaited Samuel Bronston film,
“Circus World.” The Big Three
has handled the music for such
previous Samuel Bronston pic-
tures as “El Cid,” and “Fall of
the Roman Empire.” Neither
did too much on albums, but
the score of “Circus World” is
composed by Dimitri Tiomkin,
the prolific screen writer who
composed the scores of “High
Noon,” “Friendly Persuasion,”
and “The Alamo.” An exten-
sive campaign is being mapped,
says The Big Three, for music
print and record exploitation.
This means that there’ll also
be many recordings of the mu-
sic from “Circus World.”

Friendship

Cooperation between record
companies has become rather
touching lately, in what
amounts to an almost complete
reversal of the icy coolness that
used to exist among labels,
especially the majors. But right
now Capitol Records is pushing
the cast album of “Funny Girl”
with Barbra Streisand, a
Columbia Records contract
artist, while Columbia is pro-
moting like crazy Barbra’s
single record of a tune from
the show, “People.”

In August United Artists
Records will issue the sound
track of The Beatles first
movie, “A Hard Day’s Night,”
while Capitol Records will
work on the single records of
tunes from the album.

Probably the closest relation-
ship yet occurred last week
when Warner Bros. Records
and Mercury Records decided
to jointly sponsor the opening
night ceremonies (dinner and
drinks) for the working press
at New York’s Basin Street
East on June 8. Reason for the
joint affair, was the appear-
ance at the club of Trini Lopez,
WB artist, on his first eastern
engagement, and The Smothers
Brothers, one of the top acts on
the Mercury label. Apparently
WB and Mercury even shared
the cost of telegrams inviting
the press to the affair, since it
was signed jointly by WB'’s Joe
Smith and Mercury’s Kenny
Myers.

Timi Yuro Is Free
HOLLYWOOD

Singer Timi Yuro has won
the right to vocalize for any-
one, according to a Los Angeles
court ruling.

She was granted a prelimi-
nary injunction to stop Liberty
Records Inc. from interfering
with any work she may secure
from other record companies.

Liberty contended that un-

der a seven-year contract dated
August 26, 1960, they were en-
titled to her exclusive record-
ing services.

Yuro’s attorneys claimed that
under the law only agreements
that guarantee $6,000 a year or
more can have clauses for ex-
clusive services from an artist.

The judge agreed with Timi
Yuro.

New 'Pirate’ Stations
LONDON

The “pirate” station scene in
Britain is getting wilder than
ever. Last week publicity-con-
scious singer, Screaming Lord
Sutch set up Radio Sutch in a
previously deserted defense
fort on steel stilts in the
Thames estuary, four miles
from the Essex Coast. The 80-
foot high fort was built in
World War II and belongs to
the War Office. After Sutch
commandered the fort, a War
Office motor boat was sent out
to order him to leave. Sutch
declined. Now, rather than
make itself look foolish the
War Office has climbed down.

A Ministry of Defense spokes-
man told Music Business: *It
is a closed book. There will be
no further action.”

Though Sutch is obviously
primarily after publicity, his
radio station is now a reality.
People laughed when his abor-
tive trial broadcasts went only
a few yards. Now they can be
picked up on a stretch of the
East Coast near Southend.
Whether Sutch will abandon
the project, now that he has
attracted the limelight he
sought, is impossible to judge.
He claims he’s going to boost
his transmitting power to cover
the whole of the South, East,
and maybe London. (Sutch
stood as a candidate for
Parliament in the by-election
caused by the resignation of
John Profumo last year. He
lost his $450 deposit when he
failed to get one-eighth of the
total votes polled.)

A fourth more orthodox
“pirate” station, GBIN, planned
to start on June 9. Backed by

four Kent businessmen, it will
operate on 310 meters, and is
claimed to be three times as
powerful as the existing
“pirates.” It will beam news
and “adult” music for 12 hours
a day. At night it will broad-
cast to Europe in French.

Radio Caroline, the first of
the recent ship-based radio sta-
tions operating from outside
Britain’s territorial waters, has
been accepted by the Perform-
ing Rights Society, it was con-
firmed last week.

Jack Fine's Post

All record companies need
promotion men, for the hard
jobs like hocking disk jockeys
on a new record and convinc-
ing librarians and program di-
rectors that the record is hap-
pening in some city some-

where. One of the best known
and the most active of them

Fine on the Telephone

all is Jack Fine, who probably
holds the worlds record for
consecutive telephone calls to
deejays. Formerly with Atlan-
tic Records, he left the com-
pany about two weeks ago.
He was quickly snapped up
by ABC Paramount Records to
succeed Dave Berger as nha-
tional promotion director. Ber-
ger was recently upped to as-
sistant to President Sam Clark.
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THE YANKS COME BACK

British Acts Still Very Much Alive,
But Recent Action Gives U.S. Discmen Heart

§ —

THE FIRST WILD SHOCK WAVE of
British inspired record mania appears to
be waning, even though British acts,
particularly groups, are still very much a
part of the American record scene.
Singles charts of recent weeks solidly sup-
port the view that the Yanks are on the
way back.

For one thing, an American record was
solidly entrenched in the number one
spot on the Pop 100 chart. This was the
Dixie Cups with their “Chapel of Love.”
For another thing, pure statistics on chart
activity tell their own story. This week,
for instance, there are six American rec-
ords in the top 10, 12 in the top 20 and 20
in the top 30, certainly a big turnabout
from the British dominance of only a very
few weeks ago.

A year ago, if any artist had as many
as two discs in the top 20 at the same time,
it would have been regarded as a major
success story. Today, that’s the tally for
the Beatles, (two sides of one Tollie rec-
ord) and in their case it’s auite a come-

down from the time awhile back when
they had as many as eight sides in that
top grouping.

WHAT KIND of American records are
effecting the gradual chart takeover?
Categorizing them is not that easy. It's
safe to say, however, that distaff artists
have made their importance felt in the
new top group. The Dixie Cups are a girl
group. But right behind you can find Mary

‘Wells with “My Guy,” Dionne Warwick

with “Walk on By,” Barbra Streisand with
her great show song, ‘“People,” and De-
troit’s newcomer, Brenda Holloway with
“Every Little Bit Hurts.”

Otherwise, it's a varied pattern, with
some rock and some of what would fall
into the loose category, good music. In the
latter grouping, the Ray Charles Singers
surprise Command hit, “Love Me with All
Your Heart,” is a good example.

There are others of the same basic type.
Streisand’s ‘“People” obviously hits this
groove. So does Nat Cole’s “I Don’t
Want to Be Hurt Anymore,” which has

Whether They’re Newcomers . . .

WARWICK

MUSIC BUSINESS, JUNE I3, 1964

RIVERS

been moving in the top strata lately.
Others among the leaders would include
Al Hirt, Andy Williams, Al Martino, the
New Christy Minstrels and Bobby Vinton.

In recent months, many stations have
staged listener polls asking who is king
... Elvis or the Beatles. In some key cases,
notably, WMCA in New York, the Beatles
won hands down. Yet Elvis is one of
those currently leading the Americans
back on the charts. There are now three
Presley sides selling briskly.

THERE ARE other impressive perform-
ances being turned in to bolster the
wounded American a. & r. ego. Right now,
for example Connie Francis is getting her
best reception in many months, with two
sides of her current disc both on the
chart. It's a condition that used to be
standard for Connie. The same was true of
Brenda Lee and it’s happened again, Both
sides of her current record are moving up.
And Mary Wells is doing well to, with a

CONTINUED ON NEXT PAGE
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solo effort and one with Marvin Gaye,
both showing up well.

There are other examples of comebacks
now being made, which in a sense, refiect
the comeback of the American discs in
general. There is Chuck Berry with his
biggest record in three years. There is the
well-known B. B. (Blues Boy) King with
his Kent record now well up on charts.

Bobby Darin, absent for months, has
returned via an old Atco disking. The
Everly Brothers, absent even longer, have
bounced in with a strong contender. Chub-
by Checker appears to have his best ef-
fort in a spell and Stan Getz, American
bossa nova king, is back with a hit in
this groove.

The Beach Boys continue strong with
two chart entries and the dependable Four
Seasons have three. Most encouraging
from the American point of view perhaps,
is the fact that a young new artist like
Terry Stafford who made his initial impact
in the thick of the Beatles hysteria, can
snap back with a solid repeat which he’s
done with “I'll Touch a Star.” Of equal
interest is the big breakthrough for such
artists as Johnny Rivers and the Premi-
eres.

THREE of the more prominent British
groups are currently here in the United
States on tour, with a fourth, Billy J.
Kramer and the Dakotas, expected in New
York last Friday (5). At press time, the
Rolling Stones (see separate story) were
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just getting under-way in San Bernardino,
Calif. The other two, the Dave Clark
Five and the Searchers, had already got-
ten a good taste of the road, and in the
case of the Searchers particularly, a ra-
ther bitter taste at that.

Clark hit the road first. In the field the
group suffered somewhat from lack of ad-
vance promotion and publicity. In short
order, Epic Records, the group’s American
label, swung into action through field men
and its distributor promotion men, who
helped rescue the road portion of the
tour. (In Carnegie Hall, they did fine with
three shows out of four sold out.)

Such a tour, without the proper advance
work, can actually hurt a group and per-
haps has, in the case of the Searchers. The
group arrived here a week ago with no
fanfare, no airport reception, no record
company personnel present to greet them
and as poorly a laid out tour as could be
imagined.

Little publicity has been pumped out
on this tour and the group is playing a
series of small market locations such as
Old Orchard Beach, Maine; Salem, N. H.;
Batavia, N. Y.; Allentown, Pa., and others
of a similar ilk. A last minute develop-
ment—an appearance with Johnny Carson
on NBC-TV’s “Tonight” show Tuesday
(9) should help undo some of the harm of
the ill-conceived tour.

Nevertheless, observers felt, this type
of hurry-up, “get-'em-over-here-quick”
tour is not calculated to build an artist

into any kind of staying power or lasting
image.

MEANWHILE, tradesters will be watch-
ing the progress of the Rolling Stones
nationwide tour for its possible effects on
the group’s popularity. So far, they’ve
yet to break through with a major hit
here, although “Not Fade Away” is mov-
ing. Seen as a boost is their appearance on
the Hollywood Palace TV show Saturday
(13), a show which may well wind up as
the new prime exposure for British acts,
since the Ed Sullivan show leaves the air
in its live form for 11 weeks on Sunday
(28).

Meanwhile, the Yanks in recent weeks
have regained some of their losses in the
home ground of the Tories. Several years
ago, it was customary for as many as 17
American records to be on the top 20
British charts. During the peak of the
so-called Liverpool wave there was an
almost direct turnabout. For a consider-
able spell the British owned their own
top 10, lock, stock and barrel.

The first break came recently with Jim
Reeves’ “I Love You Because,” on charts
there for many weeks and still selling.
Now, however, Roy Orbison’s “It’s Over,”
has reached the top five and is regarded as
a threat for the top spot. It would be the
first for an American since last year.

Top 10 sellers in Britain now include,
in addition to Orbison, Chuck Berry (now
on tour there), Dionne Warwick and Jim
Reeves, with Mary Wells moving up fast.
Doris Day and young Terry Stafford are
also on the charts there.




ANATOMY OF A HIT

It Was the Third Recording Of “Chapel of Love” That Cashed In
The Other Two Were Never Released

BDW DOES A HIT RECORD BEGIN?
=% e producers know they have a hit
wae=n they record it? How is the ma-
==l selected in the first place? Who
smcoses the singer or the group that will
smz<= the disc?

Every case is different and there are
@=cably as many different stories about
#mrc records as there are hit records. One
o *he most interesting, and one of the
mest current, is the story of “Chapel Of
~ae,” the No. 1 record in the country for
ame past two weeks.

The Dixie Cups record of “Chapel Of
—ov<” was mot the first recording of the

_-:'Japel Of Love” was recorded four
es prior to the Dixie Cups single on
== Red Bird label. It was recorded by
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fwo of the top vocal groups in the coun-
fry at the time, The Crystals, and The
Ronettes. But none of these records were
ever released, a fact that still plagues Phil
Spector, who produces the Ronettes and
Crystals recordings.

SPECTOR made the first recordings of
the hit song because he, Jeff Barry and
Ellie Greenwich, wrote the tune. Spector,
Barry and Greenwich had turned out a
succession of hit songs together for the
Ronettes and the Crystals, including such
smashes as “Be My Baby,” “Then He
Kissed Me,” “Do Ron Ron” and many
others.

Last October, Spector cut “Chapel Of
Love” with The Ronettes. He wasn’t satis-
fied with the way it came out, so he cut
it again. He still wasn’t satisfied, so he
decided to cut it with his other group, The
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Crystals. A hard man to please, Spector
held another session, and ended up with
four versions of the song.

He pondered releasing any of the sides
for months, and then decided against it.

MEANWHILE writer-producers Jerry
Leiber and Mike Stoller had decided to
start their own record labels, Red Bird
and Daisy/Tiger. They started working on
songs and records last January and Feb-
ruary. One of the songs they had in their
Trio Music publishing firm was “Chapel
Of Love,” since they had been publishing
songs by Phil Spector, Jeff Barry and
Ellie Greenwich for almost two years.

However, as much as they liked the
tune they didn’t have anyone yet set to
record it.

One day, almost like fate, Jo Jones came

Leiber and Jones wrote the arrange-
ments. The night of the recording session,
Leiber and Stoller manned the recording
booth and watched the dials. Jo Jones
worked with the brass and reed sections.
And the first Red Bird disc was recorded.

As soon as sales chief George Goldner
got his hands on the disc, he felt he had a
hit. He got it exposed on the top stations
in New York and other Eastern cities.
Within a few days after the air exposure
it took off like a scared rabbit. In today’s
competitive market, few records are con-
sidered “natural hits” (those that happen
without the benefit of a long and intensive
promotional campaign) but this was ob-
viously one that was “natural” all the
way.

As of the first week of June, eight
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'‘Chapel of Love' Tops The Chart

SALE BLAZERS

up from New Orleans to see them, with
a new girl group. Jones, who had a pretty
big hit of his own a few years back called
“You Talk Too Much,” has been active on
the talent and producing levels for the
past few years. The group, then as yet un-
named, sang for Leiber and Stoller, who
liked them very much. The gals had their
own material, which Leiber and Stoller
liked. But the duo also asked the girls to
learn two other pieces of material, one of
which was titled “Chapel of Love.”

THE COMBINATION of Leiber &
Stoller, Jo Jones, Jeff Barry and Ellie
Greenwich immediately went to work
with the group. First off they got a new
name, The Dixie Cups, after sounding out
such names as Little Miss and The Muf-
fets, and others. Barry and Greenwich
started to rehearse the group.
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weeks after it was issued, “Chapel of
Love” had sold more than 600,000 singles
(including free goods). It was No. 1 last
week on all five trade paper charts, in-
cluding Music Business, Cash Box, Vari-
ety, Record World and Billboard.

“CHAPEL OF LOVE” has launched the
new Leiber-Stoller record enterprise in
a mighty potent manner. And it may only
be the first important step in their drive to
build a king-size record label.

The fact that one of their first releases
has become such a smash hit, bears out
the prediction made by Music Business
in a story in the March 28 issue, which
said “The combination of Leiber-Stoller
and Goldner (George) in an upcoming
publishing-producing and record label
combine is making the record industry sit

up and take notice.” It certainly is!
BOB ROLONTZ
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PICKWICK IS BOOMING

Giant Low-Price Firm on Rise

IS THERE A PLACE for a good new
$1.98 LP line today? ‘“Yes,” says Cy Leslie,
president of Pickwick International, and
he should know; he’s just come out with
such a line and it's selling.

“There’s always room for a new line if
it’s well thought out and it serves a spe-
cific purpose, and the price is properly
matched up to a market,” Leslie contin-
ued. “It’s part of the record business story
today. To stay in the business and grow,
you’ve got to spread in many directions—
in terms of price and markets and types of
product.

Leslie’s current new approach lies in
his Hilltop line, a series of sets featuring
prominent country artists in handsomely
done, four-color packages. The series fea-
tures such performers as Patsy Cline,
Jimmy Dean, Ferlin Husky, Faron Young,
Johnny Horton and numerous others.
Some of the material originated from the
Four Star record catalog, which Pickwick
acquired some time back.

“AND THAT turned out to be an excel-
lent acquisition,” Leslie said, ‘‘Because
we've just been out with this particular
line for eight weeks and we’ve moved
400,000 pieces. Patsy Cline is best right
now and Johnny Cash is right up there
too. But in time, we expect them all to
pay out. In fact we're soon adding four
more sets to the first dozen we came out
with.

“Actually, this is just one of the many
offshoots we've had from what has been
basically a 99-cent business for us. That’s
where we’ve gotten our experience in the
economics of this business, in the very
toughest part of it. Where it’s hardest to
show a profit, where everything has to be
figured down to the last fraction of a cent.”

Of all the firms in the low end business
(excepting those affiliated with estab-
lished major lines) Pickwick is perhaps
the one with the longest roots in the in-
dustry and one of the few to have shown
a continuing expansion of sales volume
and profit margins.

IN THE FISCAL YEAR just concluded
by Pickwick (April 30), a stockholders’
statement showed gross sales of over
$6,000,000, an increase of $1,000,000 over
the previous year. Last year’s $5,000,000
figure in turn, represented an increase of
$1,000,000 over the year before that.

“We’ve been in business for 15 years
(“I started my career with greeting card
records back in 1947”) and we've im-
proved our picture every year,” Leslie
observed. “Naturally, the days of doubling
volume every year are over. Yet we feel
there’s still a lot of room for expansion.
We think our own business’ rate of growth
will be better than that of the population
increase or of the growth of the gross na-
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Founder, board chairman

tional product and we’re making our plans
to accomplish that.”

One of Leslie’s new directions is over-
seas. “We've been exporting product for
eight years, but our potential has grown to
the point where we have our own press-
ing being done in England now and this
product is sold in England and also ex-
ported to Western Europe.

“There is terrific potential for all kinds
of budget and economy priced product in
Europe. We are running right now at
triple the pace of our last year’s sales in
England. The interesting thing is the
power of classical material in Europe.
Sixty per cent of our sale in England is
classical; yet in the U. 8. you can forget
low-price classical. It doesn’t go that well.

«MUCH OF THIS comes from Eli Ober-
stein’s Allegro line which we market in
Europe under the Allegro label. We sell it
for about 10 shillings per LP in England.

“Unfortunately, Europe for a while bg—
came a major dumping ground for Ameri-

can LPs that wouldn’t sell; the typical |
1

junk merchandise and cut-outs. That
practice hurt the image of the low-price
record business. Europeans prefer not to
buy product that they know is from the
U. S. So we have ours actually manufac-
tured in England. We have 60 albums out
there now and moretto come, and we're
actually exporting mnow .to 36 different
countries. Our foreigmrbusifiessitis, still
something less than 1Q:percent-oflour tor
tal, but the most important thirig iscthat
it’s growing and it’s one more faeet of our
diversification.”

Another for Leslie is his plans for de-
veloping a strong, standard priced pop
business with both albums and singles.
“We are definitely trading up,” continued
Leslie. “We want to be a full-breadth
company. Already, we’ve made one suc-
cessful step in the higher-priced direction
with our “Instant Learning” series with
our big learning packages of records and
texts. These go for up to $9.95 a set. That
of course is a specialized field, just as is
our program of issuing school text rec-
ords, which tie in with texts published by
Harcourt Brace.

“THESE COVER grades two to six in
various subjects and we’re now on the
point of going bigger with the seven-inch,
33-speed, accompanying homework rec-
ord. The unit market for this would be
considerably larger.

“But we have our eyes fixed on the
much bigger pop market. We’ve started in
the hardest school and we feel we have
the business knowledge of the industry
to make it in the pop field.”

Leslie has taken the steps to reach his
goal. Recently, he hired young (25) Terry
Philips, an alumnus of the Leiber-Stoller
and Phil Spector schools to head up a
new producing division, to be known as
Lee Harridan Productions. Philips will
also head up two new Pickwick owned
publishing firms, Barmour Music (BMI)
and Mourbar Music (ASCAP).

Philips will turn out discs for other
label release as well as for issuance on
Pickwick’s own label, Showcase. Already
signed up are a number of acts, including
the G-Clefs, whose first disk is set for
release on the Regina label. Other acts
pacted are the Casualiers and Bobby
Jones and the Velvets.

IN ADDITION, like the more successful
indie pubbery ventures, Philips will sign
up young writers on an exclusive basis.
Now in the fold as cleffers are Keith
Paris, Maurice Irby and Arthur Fuessel.
There are already 70 new songs in the
catalog with more being added steadily
from these and other writers.

Much of Leslie’s success stems from his




successful acquisitions, and what might
be called his acquisition-mindedness.
“Costs of administration and sales are

On another occasion, the Four Star rec-
ord catalog was acquired and this plus
separate leasing deals and “between con-
tract” arrangements made with various
artists by Pickwick’s Joe Abend, is the
basis of the firm’s already proven success-
ful Hilltop ($1.98) country line.

At still another juncture, Leslie acquired
the bankrupt Tops low-price line and this
has been the basis of another sales success.
From Tops too, Leslie obtained the ser-
vices of veteran low-price disk exec, Ira
Moss, who has proven a valuable addition
to the Pickwick team. With men like
Moss, who is executive vice president,
Abend, and sales vice president, Ralph
Berson, Leslie has a potent lineup.

“We're running this operation like a
business, not a crap game,” Leslie said,
“And we’re on the prowl for other record
and publishing firms all the time, no mat-
ter how big. We have the means to do it
and we’ll go if it looks like a paying prop-

continually going up,” he explained.
“Iherefore it’s economically sound to be
diversified and to bring many different
elgments of a business under one roof. In
this way, a great deal of duplication of
effort and costs can be avoided. Another
way of looking at it is to say that it be-
comes increasingly expensive to stay at a
gross level of say $6,000,000, where we are
now, when with the same plant and
people, you can go to a $10,000,000 dollar
annual volume of sales.”

Leslie’s diversification and acquisition
program has been going on for some time.
Onl_y recently, in fact, he purchased the
Weiss and Barry music catalog. Further
back, upon the death of Eli Oberstein, he
took over much of that product, and has,
from the tapes of the Allegro line, pack-
aged and repackaged the product success-

RALPH BERSON . ..

fully.

osition.”

in charge of sales
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RADIO AND TV

Lesley’s Lament

! 4] By June Bundy

212 I s o

WE HAD several calls—
anent our story on trade news
letters last week—protesting
the barbs aimed at Lesley
Gore by the Tempo news-
letter team, Tom Donahue

real because she showed up
on a Hollywood movie set
the next day. However, our
nameless informant insists
Lesley’s measles were on the
level—so much so that she

senior class members, but I
also had the senior class pre-
pare a class will and read it
on the air.”

DIAL CHANGES: Jack
Bell has joined WNHC, New
Haven, Conn., in the 11 a.m.-
KLAC, Los Angeles, team of
3 p.m. time period. . . . The
Lohman and Barkley are
playing “two little old ladies
from Pasadena” in a new
movie “Binkin Beach Party.”
... Ed Dean, WABB, Mobile,

part of the Marty Robbins
show, according to Hal Poin-
dexter. Bob Flowers and
Shamrock Enterprises pro-
moted it. . . . Tompall and
the Glasers, playing dates in
the Nebraska area, took time
out to visit their mother and
father who are Cernhuskers.

Gordon Terry. is putting
finishing touches on his Coun-
try Music park at Decatur,
Ala., to be opened Memorial
Day with a bill featuring

Ala,, is that outlet’s new Johnny Cash. . .. Hawaii fell
and Bob Mitchell (KYA, San had a relapse on the set and music director. New in love with the Carter
Francisco). A couple of dee- had to be sent home by the morning man at WMAK, family — Mother Maybelle,
jays said they’d always found  studio. Nashville, Tenn, is Jack Anita and the Carter Sisters
her extremely cooperative WE HAVEN’T HEARD James, ex- . . . Tom B. Estes, —on their recent visit set by

and wondered what the story
was behind the Tempo digs.

One caller, who prefers to
remain anonymous, claims
that Donahue and Mitchell
are mad at Lesley because
she canceled out of a Cow
Palace concert date (one of
their promotions) last month
at the last minute because
she had the measles.

The boys apparently sus-
pected her illness wasn’t for
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from Donahue and Mitchell
yet—but that’s Lesley’s story.
Whatever the facts, the has-
sle certainly points up the
difficulties of being an over-
night teenaged recording star
and having to cope with dis-
gruntled disk jockeys, mid-
term exams, and measles all
at the same time.
Meanwhile, Tempo ap-
plauded Lesley’s new hit “I
Don’t Wanna Be a Loser”
with a red underline (mean-
ing a strong chart climber)
last week, but added churl-
ishly—“It’s too late, Baby.”
LETTERS: Veteran promo-
tion man Michael Ruppe Jr.,
WIBC, Indianapolis, writes:
“If you ever get to feeling
blue, just think of this letter
received by Jim Shelton, one
of our WIBC personalities.
It read ‘Dear Jim, I would
like you to come to our
school, Oct. 1, 1964 if you can
bring the Beatles.” ” . . . Alan
Boyd, music director of
WKUL, Cullman, Ala., writes
“On graduation night on my
show from 7 to 11 p.m. I not
only dedicated all the tradi-
tional graduation songs to

PD at WMAC, Forest, Miss,,
needs records, especially coun-
try, and invites artists driv-
ing by on Highway 80 to
stop and chat. The coffee pot
is always on. . . . The Golden

State Bluegrass Boys recent-
ly concluded a northwestern
tour covering five states as
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Hubert Long Talent, and they
loved Hawalii just as warmly.
... LeRoy Van Dyke tells his
girl that he’s more concerned
with her than with her
money in his new single,
“Your Money” backed with
“Afraid of a Heartache” on
Mercury.

WITH JUNE WILKINSON holding your hand wouldn't you give blood?

Deejays Bill Baily, Jack Barry and Don Roberts of KFH in Witchita would
and did for the Red Cross, while June was in town with her show

"Pajama Tops."
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, Music Business in Britain I

LONDON

Major publishing company
Campbell Connelly has formed
its own production company,
Cee Cee Productions.

Roy Berry is managing di-
rector of Cee Cee. Mike Col-
lier is a.&r. man. First release
put out by EMI's Columbia
label: “Baby What's Wrong
With You,” by The Down-
liners Sect. The group recently
toured with Memphis Slim
here.

Decca has put out two ver-

sions of “Rock Around the
Clock” by Bill Haley. The
company has re-issued the

original U.S. Decca version on
Brunswick and a later version
on Warner Bros.

A campaign called “The Cool
Sounds of Summer on CBS”
is being launched by Philips,
which is ignoring the general-
ly accepted reports that CBS
will quit Philips when the
contract between the two ex-
pires next spring. Promoting
Andy Williams, Tony Ben-
nett and 11 other artists the
campaign is set to run through
June and July. The company
hopes the campaign will “dis-
credit once and for all the
basic assumption that during
the summer a big drop in sales
is inevitable.”

Showcards and other point
of sale material backs up the
campaign.

The Crickets play a special
concert at London’s Albert

Hall on Independence Day
during their 23-day British
tour. . . . Brenda Lee will play

Paris Olympia September 19
before her British tour for
promoter Don Arden.

Dusty Springfield will appear
in Murray the K’s New York
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goncert this September dur-
ing a four-week visit.

The Tornadoes will visit

New York on October 1 for
five days to promote a new
album of Telstar-type mate-
rial. The groups manager Joe
Meek said he is currently re-
cording the album, which is
for the U.S. market only. The
group’s next British release
will be its first vocal single,

l Music Business in Canada |

TORONTO

THE DAVE CLARK FIVE
show scheduled for Toronto
June 9 has been canceled un-
til November. Reason given:
Parents objected because of
exam time.

PAUL WHITE of Capitol
Records reports that Cana-
dian-Capitol releases ‘Bits
and Pieces” “Little Children”
and “World Without Love”
have made it to No. 1 spot or
are gaining on that spot at
most stations across Canada,
also PETER and GORDON’S
“World Without Love” and
GERRY and the PACEMAK-
ERS “Don’t Let The Sun
Catch You Crying” are show-
ing chart action across the
Bigland. Paul also advised us
that a new hot album will
soon be released by CLIFF
RICHARD “It’s Al In The
Game.”

HAROLD EINSLOW, Qual-
ity Records, reports company
has just released a very strong
Canadian single by MAURY
LOGAN “Just One Of Life’s
Little Tragedies.” Also that
ANDY KIM’s single “Give Me
Your Love” is No. 1 down in
the Maritmes at CHSJ Saint
John. N.B. “Party Girl” by
BERNADETTE CARROL
(Laurie) is busting the charts
in Western Canada especially
in the Vancouver market. The
new LP by TERRY STAF-
FORD, ‘“Suspicion” (Reo), has

IT'S NEW!
Diane Renay’s

| “GROWIN' UP TOO FAST”
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CECORDS
The Ultimate in Entertainment

hit the stores and indications
are that it will be a big seller.
While we are still on Quality
“The French Song” by LU-
CILLE STARR (Barry) has
jumped on the MB Pop 100.
DANNY HARRISON with
“Blue Souvenirs” (Coral) has
jumped on the chart band-
wagon across Canada and
looks like it could be a win-
ner.

London Records has an in-
teresting LP release in “Songs
for Children and Other Peo-
ple” by SHARON TROSTIN
and MICHEL CHOQUETTE.

DANNY WILLIAMS, “A
Little Toy Balloon” (UA)
guested on CBC TV Music Hop
May 21 and made many
friends through interviews

etc. around Toronto town.
WALT GREALIS

“Rag and Bone Man.”

Sue label chief Juggy Mur-
ray will record Inez Foxx in
Britain next month. He will
accompany the singer and her
brother Charlie on their sev-
en-day promotion visit, which

begins July 1. Murray will
handle the session with Chris
Blackwell, head of Island
Records, which releases Sue in
Britain.

John Barry is expected td
quit Jeff Kruger’s indie label
Ember. Barry joined Ember
as a. & r. chief a year ago.
He recently formed his own
production company.

Searcher Chris Curtis
turned a. & r. man recently
when he supervised the re-
cording by The Interns of a
single “Cry to Me” at a Lon-
don studio for Philips release.

The Beatles’ original drum-
mer, Pete Best, has formed
his own group and will wax

for Decca. Titled The Pete
Best Four, the group bows
June 19 with “I'm Gonna

Knock on Your Door.” The
Grade Organization is expect-
ed to sign an agency deal with
Best.

The Crickets arrive June 18
for a ballroom tour set up by

the Vic Lewis Organization.
GRAEME ANDREWS
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ARE YOU PLANNING A MAILING TO DJ's?

FOR ONLY 16¢ PER RECORD
WHICH INCLUDES POSTAGE ... WE WILL

(V) Supply you with envelopes

(V) Supply you with 2

cardboards

(V) Select addressing to DJs at your instructions
(V) Enclose records with cardbeards
(V) Seal & stamp envelopes and deliver to P.O.

PREFERRED PROGRAMMERS

GENERAL PROGRAMMERS

D.J. TOP OTHER TOP OTHER
CATEGORY MARKETS* MARKETS MARKETS* MARKETS
POPULAR 946 1,378 1,965 3,294
RHYTHM & BLUES 153 214 591 1,219
COUNTRY & WESTERN 78 205 354 1,020
RELIGIO S 47 132 128 569
AZZ 130 232 401 1,057
LATIN AMERICAN 37 52 144 231
LBUMS 215 342 s 1,117
POPULAR SYMPHONIC 43 60 164 245
POLKAS 1 34 68 205
PROGRAM DIRECTORS 553 1,147 214 551
*The Top Markets are located in the following Cities:
1. New York 7. San Francisco & 12. Baltimore 18. Dallas
2. Hollywood & L.A. akland 13, Minn. & St. Paul 19. Seattle
3. Chicago s. Pittsburgh 14, Buffalo 20. Kansas City
4. Philadelphia St. Louis 15. Houston 21. Atlanta
5. Detroit 10 Washington, D.C.  16. Milwaukee 22, Miami
6. Boston 11. Cleveland 17. Cincinnati 23. New Orleans:

ACCURATE LIST LETTER SERVICE, INC.

GENERAL OFFICE:

1650 Broadway, New York, N.Y. 10019

PLANT: B55-07 39th Avenue, Woodside 77, N.Y.
TELEPHONE: COlumbus 5-8093
M S = ———— e




AN OVERWHELMING MOMENT

Joan Baez Adds Hope
And Inspiration to a
Presidential Salute

JUST ABOUT the last
place one would rationally
expect to encounter a ‘“mo-
ment of truth” would be
Madison Square Garden -
particularly in the midst of
an all-star salute to a politi-
cal figure — politics being
what they are, and extrava-
ganzas being, by their very
nature, tedious at best. Yet,
no latter-day Candide, Odys-
seus or Peer Gynt could have
bettered his chances of meet-
mg beauty and truth, face to
face, then at one particular
moment, Thursday, May 28,
2s the Democratic Party of
New York offered it’s Salute
w0 President Johnson.

The program went as could

be expected. Big show busi-
zess names offered their ser-
wvices, which ranged from
®right, appropriate humor
Allan Sherman at his in-
wventive best) to downright
=steless  vulgarity  (Mitzi
Gaynor’s crude 13-minute bit
from her club act).

OTHERS performed with
varying degrees of effective-
zess: Gregory Peck, suitably
somber; the Swingle Singers,
sadly miked; Woody Allen,
zeliciously frenetic; the Clara
“Ward Gospel Singers, spirited
z= ever; the New Christy
Minstrels, frighteningly heal-
thy: and the New York City
Ballet, appropriately decked
=ut for “Western Symphony.”
And there were others.

Zach performed to the best
£ his ability under the tem-
zorary arena  conditions.
Same acknowledged the pres-
#=ce of the President and his
First Lady. Others simply did
Ewir bit.

But now for that one par-
trular moment.

“When one thinks of folk
sngers in America,” an-
mounced Allan Sherman, “the
z=me which immediately
ez=nes to mind is, of course,
M:ss Joan Baez.”

THERE WAS the polite
szolause which had set the
a3=ern throughout the even-
T2 but as Miss Baez ap-
sroached the mike, there was
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something already moving
and magnetic in her carriage.
She was dressed simply, in
a white lacey dress, high-
necked and long sleeved, long
stockings and high heels, all
of which seemed wrong and
awkward, yet with tremen-
dous dignity she sensed where
she was. Like none of the
others she was totally aware
that she had an audience with
the President of the United
States, and realized the signi-
ficance of this moment to
herself.

There was a high stool near
the mike for her comfort, but
she stood erect. She addressed
the audience. “Mr. President,
I would like to dedicate my
first song to all our dead, and
in particular to one very
brave young woman with
whom we all share a deep
grief: Mrs. Jacqueline Ken-
nedy.” She sang “All My
Trials,” which literally
stunned the large audience
into an uncanny sobriety.
Her pure voice and sensitive
self-accompaniment filled the
hall with its “world is too
much with us” message.

Then again she spoke to
Johnson. “I realize that ‘we’
are very young by vour
standards, but some of us
like to consider ourselves
serious thinking vpeovle. We
are very involved in world
conditions, and we are parti-
cularly aware of changes
which are difficult yet imper-
ative. We’ve watched vou be-
gin to make some of these
changes, and for this we are
proud of you and honor you.
This next song is for you. It
was written by a 22-year-old
yvoung man.” (She refrained
from mentioning Bob Dylan’s
name.)

She sang “The Times They
Are A Changin’,” which
stirred the house even more.
Then, without introduction,
she broke the applause with
“Blowin’ in the Wind,” and
like some sinister oracle, she
was gone.

THE PICTURE of this slip
of a girl, little more than a
child, so endowed with per-

ception, taste and sensitivity,
overwhelmed the staid
throng. From the awed re-
ception she received one was
heartened by an awareness
that her carefully chosen
words had not fallen on deaf
ears. Of all the persons on
the bill, she was the only one
to be called back to the plat-
form for a tremendous ova-
tion.

The ‘moment was one of

hope and inspiration and ab-
solute beauty. A rare experi-
ence when one is reminded of
the ability of art to heighten
the dignity of man and ele-
vate the spirit and comfort
the soul. But what is the

rightful name for a Joan
Baez? Certainly not merely
artist, performer or star. I'd
hesitate to commit myself to
words on the greatness of her
rare gift. BARRY KITTLESON
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SIGNINGS, SIGNINGS,
MORE SIGNINGS

At right, Gordon and Sheila McRae's lovely
daughter Meredith, signs a recording contract with
Canjo Records' chief Red Gilson. Center right
shows Mark Thatcher putting his signature to a
contract with United Artists Records' president
Dave Picker. Handsome chap in center is Thatcher
manager Norman Rosemont {who also manages
Robert Goulet). Bottom right, The Dave Clark
Five pose with plaques awarded them by Epic
Record topper Len Levy, for selling a million
discs in 90 days. Lad in lower left picture is
Jimmy Boyd, former juvenile star at Columbia,
ready ‘to sign his new contract with VeeJay Rec:
ords while a.&r. director Steve Clark looks on.
Immediately below, a happy Mike Berniker talks
to his new boss, Mickey Kapp, of Kapp Records,
about his new a.&r. slot with the label.
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EPIC'S BOB MORGAN SAYS:

‘“Producers Shouldn’t Jump On
Somebody Else’s Bandwagon"

“I LIKE TO TRY to be different” says
Bob Morgan, Epic’s executive a & r pro-
ducer. “I prefer to create instead of follow
irends. And whenever possible, I look
shead to see what might be coming next.

“This isn’t necessarily the right view,
but as far as I'm concerned, it has to be
the only one. For a start, no self respect-
ing producer shou