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SINGLES

While both James Ingram and Janet Jackson score
higher in radio points, the fact that Vanilla Ice is out-
selling both records combined leads us to make him
#1. What do you think?

NEOBILLY

The Garth Brooks juggemaut keeps on rolling —
right over HITS' flattened Neobilly Goddess Holly
Gleason.

DIALOGUE

MTV Networks” chief Tom Freston has seen his
growing media empire shrink the globe, though it’s
done nothing to make HITS’ rotund Sr. Editor Roy
Trakin look any smaller.

Ken Benson, PD at Toledo’'s WRQN, says his
favorite Simpson is Elmer — the one played by
HITS’ own radio slug Todd Hensley.

POST MODERN

Jane retums to #1 while the Replacements wait
their turn as Glauber and Ivana tumn this section into
a David Lynch film.

JAMS

MCA's Guy sing, “I Wanna Get With U,” only to
find themselves in bed next to snoring JAMS editor
Graham Armstrong,.

ALBUMS

The battle at the top tightens considerably. MC holds
off Vanilla for his 20th week at the top, but it could
be his last.
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Flashmakers 22 Earpicks 34
George, pt. 2. George Michael & Qutfield.
Crossovers 26 Top Tens 73
Winger & Billy Joel. Ice chills.

Requests 28 Breakouts 76
Vanilla Ice by more than 2to 1. Slayer & Testament.

Front Page 9 Post Toasted 51
Near Truths 18 Wheels & Deals 63
Far Truths 19 New Artists 63
Letters 19 Beat’s Me 72
Hollyville 65 Wavelength 90
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When Hale Milgrim took the
President’s post at Capitol he
knew M. C. Hammer would be
celebrating his 20th consecutive
appearance atop the HITS album
chart this week. He knew Bonnie
Raitt would return with a hit
album and earn several
Grammys. He knew Poison
would sell three million albums
with several hit singles. He knew
Heart would continue
experiencing major chart
success. And he knew Donny
Osmond would make a major
comeback with a smash Top 40
single. Take a look into these
eyes and repeat after us, “Hale
knows...” He ain’t pretty, buddy,
but you can see why he’s
looking at life through some
mighty rosey shades.

On The Cover

Willowy modern soul queen
Whitney Houston wants to be
your baby tonight with the fast-
rising title track from her new
album that seemed headed for
the top — until this HITS
appearance blew her cover.




HITS TOP FIF'T'Y

SINGI .HES

Chalk another #1 up for the Glass Menagerie. Vanilla Ice  #26 to #19. The Bette Midler single is already pulling phones
blows by the rest of the pack in record time with the #2 album  and selling albums as it jumps 7 points to #29. George
and the #1 selling single in the country. Former Wildcard Michael walks away with #1 Most Added and the highest
Deee-Lite really starts to sell through this week moving from  debut, coming on at #42.

ARTIST TITLE LABEL COMMENTS

VANILLA ICE ICE ICE BABY SBK 07335 Lp over a million & 1/2

DEEE-LITE GROOVE IS IN THE Elektra 64934 Impacting Lp sales
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(Based on a combination of sales and airplay)
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w Black Orowes

CROSSOVER!

#1 MOST REQUESTED VIDEO ON MTV!!
#3 MOST REQUESTED TRACK!!

R&R TRACK: 9*-3*!!

m; ACTIVE!

OVER 50 BREAKING QUICKLY AT:

WNVZ add
PWR92 add
WOKI add
KMYZ add
KF95 add
WOMP add
WHTO add
KNOE add
WKFR add
KG95 add
KTRS add
KFTZ add

KSAQ 39
WQUT 34-28
Q104  27-20
KRZR 17-13
KNIN  35-30
KFMW  26-23
WKSF Deb 35
99WAYS 32-29

oo, Produced by George Drakoulias  Executive Producer: Rick Rubin THIS BAND SELLS!!

u Management: PETE ANGELUS. BADHEART BUFFALO ENTERTAINMENT. Sales Over 600,000!!
e 4 ’ 1-day: 16,250
The New Single, Track and Video S-day: 40,425

From The Gold Debut Album Now On Tour With Robert Plant!!

SHAKE YOUR MONEY MAKER.

ard to Handle”

© 199Dl American Recordings, Ine
|
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NEXT UP

ARTIST

SOHO

HEART

UB40

BETTE MIDLER
STEVIE B
WHITNEY HOUSTON
DAVID CASSIDY
WILSON PHILLIPS
PHIL COLLINS
PAUL YOUNG
DAMN YANKEES
HUMAN LEAGUE
WILSON PHILLIPS
LISA STANSFIELD
DONNY OSMOND
JON BON JOVI
GEORGE MICHAEL
BELL BIV DEVOE
THE BOYS
JOHNNY GILL
DNA/SUZANNE VEGA
LL COOLJ

2 IN A ROOM
WINGER

BELL BIV DEVOE

HITS TOP FIFT'Y

TITLE LABEL
HIPPYCHICK Atco 98908
STRANDED Capitol 44621
THE WAY YOU DO THE Virgin 98978
FROM A DISTANCE Atlantic 87820
BECAUSE LMR/RCA 2724
I'M YOUR BABY NOW Arista 2108
LYIN' TO MYSELF Enigma 75084
IMPULSIVE SBK 7337
SOMETHING HAPPENED Atlantic 87885
OH GIRL Columbia 73377
HIGH ENOUGH Warner Bros 19595
HEART LIKE A WHEEL A&M 1520
RELEASE ME SBK 07322
THIS IS THE RIGHT.. Arista AS2049
MY LOVE IS A FIRE Capitol 44634
MIRACLE Mercury 878392
FREEDOM Columbia 73559
DO ME MCA 53848
CRAZY Motown 2053
MY MY MY Motown 2033
TOM'S DINER A&M 1529

BOOMIN’ SYSTEM

WIGGLE IT
MILES AWAY

B.B.D.(l THOUGHT)

Def Jam/Col 73457
Charisma 98887
Atlantic 87824
MCA 53897

(Based on a combination of sales and airplay)

OUTFIELD (MCA)
CHEAP TRICK (Epic)

BILLY JOEL (Columbia)

JOHNNY GILL (Motown)
INFO SOCIETY (T.Boy/ Reprise)
ELISA FIORILLO (Chrysalis)

SINGI .HES

COMMENTS

Hot seller

Great moves at Top 40
Lp breaking in the west
Lp debuts in the Top 40
Solid gains

Huge at radio

Tons of Top 40

From triple platinum Lp
Peaked

Peaked

Performing at Top 40
Lots of Top 40

On the way out now
Falling

Going at Top 40

Hot follow up

Most added

New single starting
Falling

New single starting
Old song, new twist
Peaking

Huge dance record
From Top 50 Lp

Follow up to smashes

VAUGHAN BROS. (Epic)
SWEET SENSATION (Atco)
NEW KIDS (Col)

HITS October 22, 199



SURFACE “The First
Time"..."KMEL world
premiered this record three
months ago and Columbia
politely asked us to take it
off the air. They realized this
record is way too strong to
just be put out like any other
release. Well the time has
come. This is a No. 1 national
pop record. The last time

| said that was when KMEL
was the first station to play
“Vision Of Love”...ask Mariah."

HOSH GURELI,
KMEL,
SAN FRANCISCO

“People have been coming in
for months looking for the
new Surface record. The First
Time exploded out of the
box at No. 30—now it's No. 8
and climbing.”

—Tower Stonestown, S.F.

il rangn

urface rode the crest of their platinum debut, “2ND WAVE,” giving us the

No. 1 singles Shower Me With Your Love and Closer Than Friends. Now this

extraordinary writer/singer/producer team are destined to do it a third time with

THE FIRST TIME’ the first single from their new album, “3 DEEP”

get it right—the first time—with surface!

On Columbia.

Produced by Surface. Dwection Cole Classic Management, “Counba” Rag US Pat & Ta Ol by CBS Racords hac © (990 CBS Recorss Iac.




Dennis DeYoung

CROSSOVER!
BREAKOUTS WINNER!
KTUX add
KAKS add
KQHT add
KQlz add
99KG add
G98 add
KNIN add
WOKI deb 28
KWNZ deb 34
WJMX deb 36
KG95 deb 37
WOMP deb 37
WHTO deb 38
OK95 deb 39
KISR deb 39
KRZR 13-9
KATM 24-17
KMYZ 26-22
Q104 32-25
WQUT 33-27
YES97 37-29
WPXR 33-30

James Young Glen Burtnik

John Panozzo Chuck Panozzo

BREAKING AT:
PIRATE
KSAQ
KZzu
WPST
WSKZ
JET-FM
WANS
FM104
KGOT
KBOZ
KCHX
KFFM
KFMW
KMOK
KNOE
KTMT
KTRS
WABB
WBNQ
WCGQ
103CIR
. WIFC
Y WVSR

“Love Is The Ritual”

{ i

RECORIS

LI

HOT SALES AT:

Deb 3 Baker & Taylor One-Stop/Chicago
Deb 4 Streetside/St.Louis

Deb 6 CML One-Stop/St. Louis

Deb 9 Music City Record Dist./Nashville
Deb 12 Q Records & Video/Florida

Deb 14 City One-Stop/L.A.

Deb 14 City One-Stop

“Love Is Thea Ritual the first single from the new album Edge Of The Century t7eoa sasr-vamy

Produced by Dénnis DeYoung, Management: Ron Weisner Entertainment.

FHOBO AAM Pmcmr e B AN Faghte S ol

{79021 1525 4]

Deb 19 Nat’'l Record Mart/Pitts

Deb 20 Radio Doctors/Milwaukee

Deb 23 Strawberries/Boston

Deb 23 Waxie Maxie’s/Washington DC
Deb 26 Specs/Florida

Deb 27 Navarre/Mpls

Deb 41Transworld/Natl

Deb 45 Musicland/Natl




GEEZ, WE THOUGHT SOMEONE WOULD SUE HIM FOR “INTO THE NIGHT.”

. Vdraks
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Atco’s Veteran Rockers Zoom To #3

Crew Debate
A Jack-Off

The always confrontational
keeper of our country’s moral
fiber, Jack Thompson, won’t
be confronting that equally
confrontational  love-child
Danny Goldberg before 2
Live Crew’s special pay-per-
view skedded for Nov. 8.

While Thompson wasn’t
available for comment, the
show’s producers, Choice En-
fertainment, claim Thomp-
son demanded money to par-
ticipate in the event.
Thompson supposedly insist-
ed on being paid for his ap-
pearance despite having all
his expenses covered, as well
as being guaranteed all
proceeds from a special 900
number showing support for
Thompson’s views.

Displaying that incredible
verbal acumen that has dis-
tinguished him not only as a
leading record executive, but
as the head of the ACLU’s
Southern California affiliate,
Goldberg stated: “He pulled
out. I don’t know why.”
Thanks, Dan.

There appears to be no
truth to miscellaneous reports
that Thompson has opted in-
stead to keynote the annual
convention of “Hitler Youth”
in beautiful and oh-so-
progressive Orange County,
California.

HITS October 22, 1990

AC/DC HAS JUICE!

Billy’s No Goat

Billy Joel — He’s got a sizzling new single and he’s mar-
ried to Christie Brinkley. Nice life.

Sony, No Baloney

Yes folks, it’s official, as of
January 1, 1991, CBS
Records Inc. becomes Sony
Music  Entertainment Inc.
The name change is required
under the terms of the
January 1988 Sony purchase
of the record giant.

The Columbia, Epic, As-
sociated and WTG label
names remain unchanged,
though the CBS Records
Division, headed by Tommy
Mottola, becomes Sony
Music. In addition, CBS
Music Publishing becomes
Sony Music Publishing; CBS

Records Distribution be-
comes Sony Music Distribu-
tion, CBS Music Video En-
terprises  becomes  Sony
Music Video Enterprises and
CBS Special Products be-
comes Sony Music Special
Projects. CBS Records Inter-
national  becomes  Sony
Music International.

The company also an-
nounced the acquisition to the
rights to the Columbia
moniker from EMI for all
releases outside the U.S. with
the exception of Japan and
Spain.

The album, *“Razor’s
Edge,” has rocketed to #3 in
only its third week, and has
already moved past Platinum.
MTV is jamming the video
for “Thunderstruck,” while
some Top 40 programmers
scream, “Smash!!!” There’s a
major tour about to get un-
derway, and more MTV
airplay and promotions to
come. So what’s missing?
Try a single.

“We wanted to get this al-
bum out and build a story to
take to Top 40,” screamed the
alway-calm Craig lLambert.
“You can’t just jam a track
like this through. You have to
give radio something to point
to before they go on it.”

Some stations have already
found plenty to point to and
jumped all over “Thun-
derstruck.” “It’s a huge reac-
tion record,” said Pirate PD
Mark Todd. “It’s pulling big
Top Five phones already.”

According to Y95 Station
Manager Randy Kabrich,
“Upper demo males are even
willing to sit through Rap and
Dance to get to this one. It’s
pulling strong phones from

limited play.”
Said MTV’s  Abbey
Konowitch:  “What’s an

AC/DC?” (Why do we even
call?)

Concluded Lambert: “To
hell with AC/DC. 1 look
REALLY good today.”

9



—NiickHits

MTV action this week in-
cludes adds on Traveling
Wilburys (WB), Scorpions
(Mercury), Nelson (DGC),
Replacements (Sire/Reprise),
Kings X (Mega/Atl), Cheap
Trick (Epic), Vixen (EMI),
Paul McCartney (Capitol),
Rembrandts (Atco), Emo-
tional Fish (Atlantic) and So-
cial Distortion (Epic). Rota-
tion increases go to Pavul
Simon (WB), Winger (Atlan-
tic), Damn Yankees (WB)
and Vanilla Ice (SBK).

WILD
CARD

2IN A ROOM

(Charisma)
This one has INCREDIBLE
moves, Is breaking from the
biggest markets and is
heading for the top. Check
out 1-1 B96, 1-1-1 HOT97, 9-
7 2100, 24-15 WHYT, 15-12
WLOL, 17-11 WXKS, 18-14
WZOU and 24-15 WIOQ.
Adds Include KKBQ, KRBE,
KXXR, KS104 and PRO-FM.
The Phll & Bob show
scored big with Max| Prlest
and will repeat with this
smash. Call it 2 IN A ROW!

10

,

We Wouldn’t
Mind If He

Hurt Himself

Chrysalis’ Victor Lentini has
nothing better to do while
vacationing on the Kaui's
Napali Coast than practice
some new additions to his al-
ready overwhelming vocab-
ulary. Victor is pictured here
providing a living example of
the need for preventive gene

splicing.

Cliffie Travels To Chrysalis

Cliff O’ “Ed” Sullivan has
been named Vice President,
Marketing, Chrysalis Rec-
ords, by John Sykes, Presi-
dent of the label. O’Sullivan
will be responsible for the
coordination of all label
marketing activities including
artist development, advertis-
ing, video, merchandising
and the lighting on executive
trade shots.

O’Sullivan comes to the
label after four years with
PolyGram, where he was
most recently VP of Product
Development, West Coast.
Among the key projects he
worked on was fixing Jon
Bon Jovi’s hair, tuning
Robert Cray’s guitar and
monitoring LA. Guns’
hygiene. He joined CBS

Records in 1978, where he.

held several key marketing
positions.

Commented Sykes on the
appointment: “Cliff and I
started in the business
together at CBS Records. He
has the right combination of
creative vision and the fol-
low-through  required to
develop artists and market

music in today’s complex
marketplace. And who can
forget how he introduced the
Beatles to this country on his
TV show?”

Added O’Sullivan: *“Work-
ing at Chrysalis has long
been an ambition of mine.
Joe Kiener and John Sykes
are building a great team here
and I’m thrilled to be part of
it. And now, that little Italian
mouse, Topo Gigio.”

According to Chrysalis’
Victor Lentini who is shown
in this week’s “Pic Of The
Week,” “Isn’t amazing how a
zero like me can get so much
ink? These guys must be
really hard up.”

Cliff O’Sullivan: Rilly big
shew to fill.

TV Legends

That's Columbia sensation
and “Wiseguy” TV series
regular Martika posing with
new  “Wiseguy”  Steven
Baver. The photo above
shows the pair guesting on an
upcoming “Jane Goodall
World Of Apes” special. (Ed
Note: If Martika was really
cool, she’d pick a coupla in-
sects off her buddy Steve.
Hey, just a thought.)

HITS October 22, 1990



4 rronvT PAGE P4 esy

Carlton’s A Giant

“Gamma” Ray Carlton has
been named Head of Pop
Promotion for Giant Records,
it was announced by Irv
Azoff, Owner, Commander-
In-Chief and Absolute Ruler
of the label. Carlton will be
based in the L. A. office and
report directly to Sergeant-of-
Arms John Brodey.

Carlton was most recently
National Field Director,
Promotion, for RCA Records,
working with artists such as
Bruce Hornsby, Black Box,
Tyler Collins and Tim Mc-
Carver.

“Ray is the ideal choice for
this position,” said Azoff.
“Besides, his younger brother
Steve was a Hall of Fame
pitcher with a great left arm
who refused to talk to repor-
ters.”

Said Brodey: “I don’t think
they’re related, Irving.”

Said Irving: “How about
jazz guitarist Larry, White
Sox catcher Fisk or the
cigarettes?”

Said Brodey: “I don’t think
Said Carlton: “Irving who?
I thought I was working for
David Geffen.”

SO

Ray Carlton: Trying out for
“GoodFellas, Part II"”

Madonna Goes Q

Madonna will be utilizing
QSound technology on her
upcoming release, “The Im-
maculate Collection,” sked-
ded for release on November
13. The system supposedly
gives a full 3-D effect to the
music listener without utiliz-

ing any other hardware ex-
cept a normal stereo system.
And while we wouldn’t nor-
mally give a rat’s butt about
this, Larry Solters asked us
to run it for him, so we did.
Thank you for your under-
standing.

Success Has Its Price

To all of you folks who think that being beautiful, talented and
incredibly successful means that you never have to spend time
with sniveling, lowlife, hygenically deficient, monosyllabic,
dog-breathed losers — we think this photo of the magnificent
Mariah Carey with Columbia VP of National Promotion Burt
Baumgartner (/) and Z100 Regional VP/Radio Programming
Steve Kingston will dispel any such notions.

—=NidickHits

The Most Added singles

Stevie B. (LMR/RCA) and

this week at Top 40 radio are #5 UB40 (Virgin). Last
#1 George Michael (Colum- week’s Wildcard, Billy Joel
bia), #2 Outfield (MCA), #3 (Columbia) had  another
Cheap Trick (Epic), #4 strong week.

Four Guys No One Cares About And A Baby

The photo on the left shows Arsenio Hall, Sly Stone and Ed-
die Murphy — three guys we wouldn’t mind seeing swim buck
naked among a school of lobsters — hanging out at L.A.’s
China Club, the best place in town to pay exorbitant prices for
drinks while being treated like complete crap. The photo on

HITS October 22, 1990

i .\ y
the right is a shot of the beautiful one-day-old Tara Paige
Trakin with her daddy, HITS Sr. Editor Roy “Don’t Call Me

Oy Vakin” Trakin after looking at daddy’s somewhat gruesome
mug and learning her first lesson in the cold reality of life.

1
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Schnabel Becomes A&M Exec

Tom Schnabel, author and
former MD of L.A.’s NPR
affiliate KCRW-FM, will
head A&M’s reactivation of
Horizon Records as VP, it
was announced by Herb Al-
pert, Vice-Chairman and Co-
Founder of the label.

Horizon was started in the
*70s as a jazz label, but ex-
panded to include blues and
left-field pop, with artists like
Don Cherry, Ornette
Coleman, Dr. John and
Yellow Magic Orchestra. In
its new incarnation, the label
will specialize in contem-
porary international music.
Schnabel will license recor-
ded music generally unavail-
able in the U.S., such as “The
Traditional Irish Sheepdog
Jig” and “The Mating Call of
the Female Tsetse Fly.”

Schnabel was host of
KCRW’s popular “Morning
Becomes Eclectic” show,
where he was responsible for
launching such artists as the
Gipsy Kings, Ladysmith
Black Mambazo and Mar-
gareth Menezes. His book,
“Stolen Moments,” featured
interviews with artists like
Leonard Cohen, King Sunny
Ade and Philip Glass.

Commented Alpert: “For
11 years, Tom Schnabel has

brought the best music the
world has to offer to his
audience and they responded.
I greatly respect his taste in
music and maybe now he’ll
give me one of his paintings.
Whaddya mean not that
Schnabel?”

Besides being a respected
member of the music com-
munity, Tom can outdo any
Post Modern poser when it
comes to rattling off names
of incredibly obscure bands.

Said Schnabel: “Y’think
the culturally ignorant mass
audience which major labels
have to reach will care about
this incredible global music
I’ll be bringing them on the
revitalized Horizon? Neither
do I, but at least the money’s
good.”

STE e 4 .'«\ > N
Tom Schnabel: Morning on
the Horizon.

Who's

12

Goofier?

Chrysalis’ Billy Idol (1) has
posed with every yahoo radio
geek and drooling contest
winner across this great land
of ours. So, by the time the
studly singer was forced to
pose with Chrysalis President
John Sykes (r), he was well
prepared for the worst. The
photo above shows such
preparation was well
founded. (Ed Note: If you
crossed Billy Idol with HITS’
Editor-In-Chief Lenny Beer,
you’d have an excellent case
for euthanasia. Thank you.)

RANTING AND RAVING

HOT AC REVISITED: The
flood gates have opened, and
the rush to the Hot AC
bandwagon continues. The
stations that have recently
switched to this “new” stance
are only a trickle of what’s to
come, and again I say the
lemmings are going over the
cliff.

This format makes great
sense in a number of
situations, but I beg you to do
massive research and spend
the money so you know ex-
actly what you’re doing when
you jump. Even Guy
Zapoleon at KHMX in
Houston, who just pulled
some real nice numbers with
the debut of his Adult Top
40, cautions strongly against
diving in head-first. What
scares me the most is simply
this — the current focus on
delivering 25-54 numbers
with contemporary hit radio
is strictly advertiser, not
programming or audience-
driven.

As agency after agency,
client after client, demands
25-54 numbers, the pressure
grows on management and
ownership to cater to those
demands. Thus begins the
castration of Top 40 as we
know it — with a lot of
shortsighted moves toward
upper-demo dollars that will
eventually strip the heart and
soul out of the format.

Even traditionally youth-
oriented advertisers such as
McDonald’s are now looking
for 25+ numbers, and the vast

AR

dollars they wield will force a
great many stations off in that
direction. You may luck out
and grab some short-term
dollars, but in the long run,
you risk losing your babe,
your franchise which
spells disaster for you — and
ultimately, the format. We
could end up in another cycle
like we had back in 1980-’82
— when Top 40 played a lot
of Kenny Rogers and Dolly
Parton, bored the audience to
death, and the format was at
an all-time low. There was
maybe one contemporary hits
station to a market, and a few
majors with none at all. If
this does happen again, we
know from history that at
least it won’t last too long.
Broadcasters with nothing to
lose will turn on exciting 12-
34-based Top 40s again, blow
big holes in the ratings, and
the advertising community
will miraculously re-discover
the hundreds of millions of
dollars in spendable income
controlled by young adults.
Don’t cave in to the lure of
upper-demo dollars — do
your homework and study the
strong Top 40 hit formats that
have always delivered good,
if not great, 25+ numbers as
part of their package. Radio
is supposed to be an enter-
tainment vehicle, driven by
the desires of the listener.
Do that right, and you’ll have
an audience the advertisers
want to buy. Don’t tailor it
for them at the expense of

your customer, the listener.
a—

. * Vote for Ed Burlson *
County Court Clerk

This is not Ray Dio.
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EE1 HITS TOP FIFTY ALBUMS!

DEBUTELJHITS TOP FIFTY SINGLES!

CROSSOVERS WINNER!

20 NEW INCLUDING:

HOT97 add
WZ0U add
WPGC add
KDWB add
HOT97.7 add
WKBQ add
WPHR add
WKSE add
HOT94.9 deb
B97 deb
KMEL deb
KTFM deb

23
28
29
30

KKFR 19-15
wWIOQ  22-16
WLOL 20-16
WXKS 23-18
WHYT 21-18
FM102 25-22
Y108  26-23
KIS 28-24
WKSS 28-25
KROY 30-27
KS104 30-27
PWR106 33-28

B s

-MCA RECORDS

©1990 MCA RECORDS, INC.




MITS /
Juan & Orlando Meet Cultural Icons Of The ’7()s

What do two cultural icons of the 1970s need to show that
they've indeed returned in a blaze of glory for the '90s? If
you're Enigma’s David Cassidy and Capitol's Donny Os-
mond, you need nothing more than an audience with
renowned industry tastemakers and HITS' Sr. Parking En-

.mdslde l’lua

gineers Juan & Orlando. That's David on the left with HITS’
own work project, publicity hound Todd Hensley, while the
photo on the right shows Donny's moment with the legends
being spoiled by the presence of Capitol Promo goofball Ritch
Bloom.

Our Heroes Do It Again

The legends who helped
define the essence of trade
journalism as we know it
today have done it again.
That’s right folks, the only
place Irv Lichtiman could
ever call home, Billboard, is
set to roll with the “Billboard

Billboard

Music Awards Show” to be
broadcast on the Fox network
from 8-10 pm on December
10. According to Fox Presi-
dent Jamie Kellner, “‘The
1990 Billboard Music
Awards Show’ is an upbeat,

fun-filled evening.” Yo,
Jamie, we read them every
week — you don’t have to
tell us about fun-filled and
upbeat.

According to Billboard
Publications President Sam
Holdsworth: “This show is
unique in that the winners
reflect Billboard’s year-end
charts, which are based on ac-
tual record sales and radio
airplay for the prior year.”
Need you wonder how this
industry God rose to such an
exalted position? We urge
EVERYONE to tune in for
this one, folks.

Pop Snaps

While  convicted  retailer
Charles Freeman may not
have heard of the highly
publicized Virgin anti-cen-
sorship campaign, you can be
sure lots of people in the

Not Nelson Eddy

Those gorgeous blond sex symbols with sprayed-on jeans —

DGC’s Hugh Surratt, John David Kalodner, Marko
Babineau and Steve Leavitt — pose with those looney guys,
Matthew & Gunnar Nelson, 1o celebrate the duo’s first #1.
Overwhelmed with happiness, Matthew noted gently, “I love
me.” To which Gunnar replied, “I love me too, Matthew.” Not
to be outdone, A&R guru Kalodner added, “No one loves me
more than I do.” Thanks guys.

N.Y. Grammy Inflation

press will dig this really cool
photo of lggy Pop encourag-
ing young voters to get out
and register through the Rock
The Vote program. More info
on this important anti-cen-
sorship push can be obtained
by dialing (213) 276-8364.

14

The Grammy Awards cost
15-20% more to produce
when they’re held in New
York instead of L.A. Accord-
ing to Pierre Cossefte, the
show’s producer, the extra
charges come from hotel
rooms and transportation for

the artists, most of whom live
on the West Coast. Nonethe-
less, Cossette is glad the
ceremony will be held in the
Big Apple next year. “It gives
me an opportunity to pad my
expense account real good,”
he points out.

HITS October 22, 1990



“Miles Away”

WINGER

CROSSOVERS WINNER!
MTV EXCLUSIVE!

40% OF STATIONS MOVE 4 POINTS
OR MORE!

AVG. MOVE: 3.18!

KISN  add B94  22-18
93Q  24-13(H) WDFX 25-19
WZPL 20-16(H) KSAQ 23-19
PIRATE 20-16 WKBQ 29-23

HOT SALES AT:

Musicland/Natl Cavages/Buffalo ::;,?GE (ﬁ‘fﬁ"fm,,’f;v‘s I;”’ 8531:5)313 (L&%)Es
Western Merchandisers/Amarillo Round Up/Seattle 318 38 2 8 6
Sound Warehouse/Dallas Best Buy/Mpls

Nat’l Record Mart/Pitts Record Theater/Buffalo

Sam Goody/West CD One Stop/Conn

Wall To Wall/Phili Karma/Indianapolis

“Liberty!”

KON KAN

THE DEBUT SINGLE FROM
THE NEW ALBUM “SYNTONIC”

GOING FOR ADDS 10/22!

Produced By: John Luongo

N




HITS

FRONT

Einczig Zags At Epic

Steve Einczig “Fried
Freud” has been diagnosed
Vice President, Marketing,
West Coast, Epic Records, by
Professor Larry  Stessel,
Senior Vice President of
Marketing at the label. In his
new post, Einczig will be
responsible for the product
management department,
analyzing their dreams and
blaming everything on their
mothers. He’ll also imple-
ment marketing plans and
oversee the production of
videos for all West Coast-
based artists while making
sure he keeps Doritos out of
his beard.

Einczig has been with CBS
Records for 14 years, most
recently as Director, Product
Management, W.C., for Epic.
He began his career as an in-
ventory  clerk/merchandiser
after spending ten years in
retail in Vienna. In 1977, he
and colleague Ludwig Wit
genstein were transferred to
CBS Records headquarters

—

MOVIE SCORES
WEEKENO PERSCREEN TOTAL  SOUND

TILE GROSS  AVERAGE  GROSS  TRACK

1 MARKED FOR DEATH T4m 3761 2.7m D Vinyl
2 MEMPHIS BELLE 50m 4265 50m —
3 GHOST 42m 139 1674m  Varese
4 FANTASIA 4.0m 8308 112m BVista
5 GOOD FELLAS 3Tm 2805 2lim  Adantic
6 PACIFIC HEIGHTS 36m 2161 193m  Varese
7 MR, DESTINY 30m 4115 30m —
8 POSTCARDS 22m 1674 30.8m —
9 ROXY CARMICHAEL 1.8m %I 55.5m —
10 HENRY & JUNE 14m 7408 28m —

office, where Steve was mer-
chandising  manager, in
charge of placing backwards-
masked subliminal hypnotic
suggestions on Cheap Trick
LPs.

Said Stessel: “For the past
ten years, Steve has been in-
volved with the careers of
Epic’s most successful super-
stars. This promotion will
enable him to broaden the -
scope of his proven market-
ing talents and remarkable
psychiatric abilities.”

+ -
Steve Einczig: You are in his
power.
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Perliss

The following people have
formed a new rap group call-
ed “UMEWA” (“Upwardly
Mobile Executives With At-
titude” ): Mitchell H. Perliss
“Before Swine” has been
named VP, Music Acquisi-
tion, for Personics Corpora-
tion, where he will acquire
songs for the company’s cus-
tom cassettes. He comes to
the firm from Music Plus,
where he  merchandized
Smith Bros. clip-on beards.
In order to torture him, we’ll
make him write “ReRap.”...
Georgia “On My Mind”
Bergman has been promoted
to the post of VP of Creative
Enterprises, Warner Bros.
Records, it was announced by
Mo Ostin “Texas,” Board
Chairman for the company.
In running this new depart-
ment, Bergman will be
dedicated to discovering and
developing new media and
marketing  strategies, like
how to get the Replacements
to tour... Laura “Don’t P”
Annick has been promoted to
VP International, Enigma En-
tertainment, by William Hein
“Five,” CEO for the label,
who wondered, “How does
she get her hair to do that?”
Annick was  previously
Managing Director, Interna-
tional for the company....
Mark Berger “Fries & A
Shake” has been appointed
VP, Business Affairs, for the

Resnik

Bonin

P AGE

¥

Annick

Berger

newly formed Morgan Creek
Music Group, it was an-
nounced by Co-Presidents
David Kershenbaum and
Jim Mazza. Berger comes to
the company from Capitol
Records, where he had a cor-
ner office in the Tower....
Kirk Bonin has been beamed
up to Director, Urban Market-
ing, Arista Records by Rick
Bleiweiss, Senior VP, Sales
for the label. Kirk believes
checks and polka-dots go
together.... Dave Resnik
“Nolte” has been appointed
Manager, A&R, Chameleon
Records, it was announced by
label prez Steve Powers.
Prior to joining the label,
Resnik got out of bed to co-
produce and write several
tracks for label act Precious
Metal’s new LP... At Arista,
where things are alive in
Clive’s hive and that ain’t no
jive, John Hall, Jr. has been
promoted to Western
Regional R&B Director, it
was announced by Connie
Johnson, Sr. Nat’l. Dir. of
R&B Promotion at the label.
Hall can’t see a thing without
his glasses.... HITS Sr. Editor
Roy Trakin has been
promoted to nothing again
this week, but he’s been in-
vited to sing the “Polish Na-
tional Anthem” at the Pitts-
burgh Pirates home opener
next spring.

Trakin

October 22, 1990
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THE

PARTY

00 ND L O E

B9%
WMIQ
KCAQ
K106
WOKI

,.

|

. FLASHMAKER!
add KIKX ladd KROY deb 3¢

add KYRK add 1 deb
add  KMOK add KFTZ  deb
add WBXX add KG95 deb
add WSPK  add deb

WGTZ
KISR
Y107

30-24
37-31
35-32

WXKS
KXXR
KSAQ
KHTK

KPS

BREAKING AT:
HOT94.9
KZZU

JET-FM

fll. ol '

KTUX
KZEM
KAKS
KQMQ

KBOZ  KTRS
KCHX  WDBR
KIPDON  WJAD
KFBOQ

The fall follow-up to the smash “Summer Vacation,”

From the new album
THE

PARTY

Pgoduced by JELLYBEAN for fetl¥bean Productions, Inc

E 1IN Xoiigwand Framig
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NEAR TRUTHS

By I. B. Bad, Los Angeles

Distribufien’s the hot topic
again as the Field/lovine fled-
gling Interscope label officially
inks with Aflantic’s East-West.
Meanwhile, that previously
rumored-about Bob  Buziak
label deal is almost done with
the field narrowed down to two.
Will he be tuning Japanese?
Meanwhile, Jim Mazza &
David Kershenbaum's Mor-
gan Creek distribution deal is
close to done. That one is also
down to a couple of finalists....
Final pipeline note concems the
everchanging  MCA/Geffen
machine. Look for a very ag-
gressive agenda for inking hot
management and production
teams to custom label deals in
order to ensure a healthy flow of
product..... Did someone say
label deal? Attorney Joel Katz is
about to ink one with EMI....
Santana is in the hunt for a new
home..... Maxi Priest is looking
for management..... Will Ro 'in
Zander's solo deal be with the
aforementioned  Interscope?
Latest action in the Irving &

Peter show has Delicious-

Vinyl’s Wendell Greene going
to Giant, not Hollywood....
Also, from the not-so-fast file
comes word that the folks at
Columbia made an offer the
Godfather Il could not refuse.
Look for the soundtrack on Big
Red, not SBK as previously

Action To Come?

John Fagot — New contract
time.

18

reported.... MC Hammer is ask-
ing radio not to play his cut off
the SBK “Teenage Mutant
Ninja Turtles” soundtrack. He’s
offering to reciprocate all
cooperation, and  suggests
reciprocation  for lack of
cooperation as well.... Once-
embattled Capitol Promo Domo
John Fagot is nearing the end
of a one-year deal during which
he became mighty hot. Now
other folks have come to the
party and some insiders are
wondering if he may jump.
Smart money has him hanging
at the Tower... Speaking of
Capitol, if the company chooses
to end its relationship with
Enigma, will the Culver City
based indie have to raise the
money to buy out Cap’s inter-
est?..... Yes folks, it does appear
that Michael Jackson will be
staying with CBS (or is that
Sony?). In the meantime, you
can hear an uncredited Michael
on the forthcoming Bart
Simpson project on Geffen.....
Could there be a Steve
Fargnoli/Nick Wechsler man-
agement team in the making?.....
Tongue-waggers wondering if
Seymour Stein has retained
Bert Fields to represent him in
an effort to terminate his current
contract with Time-Warner.
Will the seven-year statute be
invoked? Look for Time-Wamer
to go the distance on this one.....
If Matsushita fails in its bid for
MCA, will Paramount be the
next object of its desire? And
what about Fujisankei? Is a new
aggressive push for U.S.
presence about to get under-
way?.... Will Vanilla ke over-
take MC Hammer on the chart
(we think so), or will SBK suf-
fer the same Hammered Down
#2 Blues that they did with Wil-
son-Phillips?.... Names in the
Rumor Mill this week include:
Jim Fifield. Bhaskar Menon,
Mike Krum and Missy
Worth.... And the beat goes on.

WIGGLE IT
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LETTERS

FAR TRUTHS

By Danny Fields, New York

GaGa GooGoo

Dear HITS:

I was wondering if your
computer operations person
Jerry GooGoo took his last
name from our Post Modem
band the Goo Goo Dolls. If so,
could you tell him to change his
name?

Goos Rule,

Mike Rittberg

Metal Blade Records

N.YC.
HITS replies: Nice try Rittberg,
but you can call off your
lawyers. Jerry's actually named
dfter the line in the Beatles’ “I
Am The Walrus, ” “Goo-goo-
goo-joob.” But he’s since chan-
ged it to “Gonad,” so don't get
any bright ideas.

Bungi Balls

Dear Scumbags:

Your pic of the week from
September 24 was a classic!
My question is though, didn’t
that contraption crush this guy’s
nuts when the chute opened? If
not, does that mean that it
doesn’t take balls to do some-
thing as dangerous as jumping
off a building in Los Angeles?

Sincerely,

Camille Conte

Assistant PD

KBFX-FM

Anchorage, Alaska
Scumbags reply: We knew
things were a litle slow up
there in the Yukon, but this is
ridiculous. We posed your ques-
tion to our resident bungi-jump-
er, but we couldn’t understand
his response because he was
speaking in a high-pitched
squeal only dogs could hear.
But thank you for your concern.

Check Mate
Dear Lenny:

Hey, remember me from Z-
102 in Savannah? Jerry Rogers’
night man? Things are going
very well for me here in San
Diego. Q-106 is an awesome

HITS October 22, 1990

station. As a matter of fact,
things are going so well that I’ll
be able to send you that $50 I
owe you for Jane Child going
#1. You’ll see the check next
week.

Sincerely

Chio the Hitman

Q-106

San Diego, CA
Lenny replies: Chio babes, if
the check doesn’t get here soon,
I’ll have you strapped to a chair
and forced to watch tapes of
Rick Dees on “Into the Night”
until you cough up the dough or
go completely stark, raving
bonkers.

Virgin Hoes
Dear Roy:

Mr. Medwick asked me to
update your fab photo file. The
last Table of Contents page
photo you ran of me may have
been from my high school
graduation. Hope you like the
enclosed Jim, Jeff and Jordan
shot — it had HITS written all
over it.

Yours,

Jim Swindel

Virgin Records

Beverly Hills, CA
Roy replies: Sorry Jim, we
couldn’t run that one because it
had HITS written all over it, but
how about this rare photo of the
three of you trying out for the
varsity cheerleading squad at
Grambling back before those
sex change operations kicked
in? You all were so much youn-
ger—and foxier — then.
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AVERAGE AGGRESSIVES | TOP | TOP | REQUESTS { Lp SALES | 45 SALES
ARTIST MOVE {4 or more) 10 |5 |{tte10) |(1to10) (1t 10)

POISON 0 11
WHITNEY HOUSTON

BETTE MIDLER

WILSON PHILLIPS

HALL & OATES

HEART

DAMN YANKEES

STEVIE B

2IN A ROOM

DEEE-LITE

ALIAS

JON BON JOVI

DNA W/SUZANNE VEGA

JOHNNY GILL

WARRANT

HUMAN LEAGUE

SOHO

WINGER

DONNY OSMOND

DAVID CASSIDY 2.89
BELL BIV DEVOE 2.88
AL B. SURE - 287
TONY TONI TONE 2.73
CONCRETE BLONDE 2.56
PEBBLES 2.56
UB40 2.51
INFO SOCIETY 2.47 26
CANDYMAN 2.47 26
BILLY JOEL 2.44 15
INXS 2.34
VAUGHAN BROS. 2.24 12
REO SPEEDWAGON 2.04 25
ASIA 2.02 16

3 =

NIN=JIOIN 2IO|N OW

-

b | ek

Average Move: The average upward radio playlist movement of the single.

Aggressive Moves: The number of key reporters moving the single up four or more positions on their playlist.
Top 10/Top 5: The number of reporting playlists showing Top 10 and Top 5 positioning.

Requests: Based on hot phone mentions from our reporters, listed on a 1-10 scale, 10 being strongest.

Lp Sales: Piece count reports from leading merchandisers on a 1-10 scale.

45 Sales: Based on reports from key retailers and one-stops. Info is on a 1-10 scale.
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AS BILLY JOEL GOES,
SO GOES RADIO

B

great song.. .and it's Billy

uIt’S a
Joel....Now one of ouT most active
t records.” B
adul SQ A Instant Phones and fabulous call-
o5 out reaction from the beginning.’;
ve Perun, r.-
Ste Gary Berkowibz,
o  anar
/
V.P./ Programming

(9 6.5
K H M X

“Billy Joel has returned to the
style he created in the late '70’s
when he wrote some of the greatest

standards like Just The Way You

Are...And So It Goes is another

“The first time we played the song * D D
...the whole office went crazy.... Q ¥

=007 FM
The Best Musce MWex
And 8o It Goes lit up the phones. ...

. e -Everytime the Song is on the
e M W‘é/ Our listeners say it reminded them &

radio, we get calls asking to hear
of Honesty and Just The Way You

(it]again!.. .1t really hits home
Are and we agree.”

: with the masses!...[It) shot, imme-

diately into bower rotation, and I
Paul Cannon, P.D.

Guy Zapoleon, P.D.

would bet it win stay there for g,

long time to come.”

@W@%

Frank Amadeo, P.p.

WMND SO IT GOES™™
"ROM THE TRIPLE-PLATINUM ALBUM, “STORM F RONT.”
HLLY JOEL.

+ ILL TAKING THE WORLD BY STORM.

N COLUMBIA.

prds and Music by Billy Joel.

Rrluced by Mick Jones and Billy Joel.

PLAYIT,
bmbia” Reg. U.S. Pat. & Tm, Oft, by CBS Records Inc. © 1990 CBS Records inc. SAYIT!




Singles that have experienced a tremendous initial response at radio and/or retail.

George Michael, the man, the myth, the legend is on
top of things this week with an enormous first week for
his new single...Also pop veteran, Donny Osmond is
topping charts himself with a monster of a single to kick

off the forthcoming album...Rocker stud, Jon Bon Jovi
continues to rule with his “Young Guns II”
soundtrack...And those Damn Yankees have a power-
house ballad that could be the year'’s best!
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ELEKTRA’'S FACTS AND FIGURES

KEITH SWEAT
“Ill Give All My Love Tb You”

the new single and video
from the album I’LL GIVE ALL MY LOVE TO YOU

NEWSFLASH!

The new single by Keith Sweat is “I'll Give All My Love To You”
wrsanmen  the record everyone is calling the lovesong of the season!

MTV STRESS!
EB{EIHITS TOP FIFTY SINGLES!
DEBUT [ HITS TOP FIFTY ALBUMSI
AVG. MOVE 3.69!

DEEE-LITE
“Groove Is In The Heart”

the single and video
from the debut album WORLD CLIQUE

Ml THE CURE
“Never Enough”

the single and video
from the forthcoming album MIXED UP

FictioN

MTV BUZZ BIN!

WAEB add BREAKING AT:
KTUX  add KRZR

WOKI  add WPST

999KHI add KZFM

KSMB  add KATM

YES97 deb 33 KFMW
KSAQ  28-21 WHTO
CK105 37-34

DAN QUAYLE COUNTDOWN:

Having a ball...on Elektra cassettes, compact discs and records.

Elektra L 317 days to go I © 1990 Elektro Entertoinment, A Division of Worner Communicotions Inc. ®* A Time Worner Compony.

SPACE s o155
fadio diafy;/7aay

NAT LAMP
of KLAQ in
EL PASO, TEXAS

NAT'S FAVORITE EL PASO GRUB:
Fajitas at the Tigua
Indian Reservation.

NAT'S FAVORITE
EL PASO-AREA COCKTAIL:
Margaritas made with
Everclear at Chihuahua
Charlie’s in lovely
downtown Juarez.
NAT'S FAVORITE EL PASO
“GENTLEMAN'S NIGHTCLUB":
The Lamplighter (officially
renamed the Nat Lamp Lighter
early last year), where Nat
particularly enjoys the
Scandanavian Ballet
(otherwise know as
The Lap Dance).
NAT'S FAVORITE EL PASO EVENT:
The Annual Rocky Mountain
Oyster Festival

o Shucked Bull

THEROCKY MOUNTAIN
OYSTER FESTIVAL
Like it's cousin, the dreaded Teras
Barking Spider, the Rocky
Mountain Oyster is not of the
species its name would suggest. A
Rocky Mountain Oyster is, in fact,
a bull lesticle, refried. Once a
year, the normally sane and
always courteous people of El Paso
gather to ingest these delectables.
Nat reports never having
participated in the feast,
preferring more traditional forms
of seafood.




HTS

Singles that have experienced a tremendous initial response at radio or retail.
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nat do you get when you cross
ergroup and is responsible for the sale!
yed 5 Top T0.CHR hits in her career as ¥

THE WALL-LIVE IN BERLIN




Records that Top 40 radio should be considering based upon significant airplay & sales success in other formats.

Winger leads this section with MTV rotation helping re-  Me” is finally starting to slow, a little. Johnny Gill gets
quests while last week’'s Wildcard Billy Joel gains  bigger this week with majors leading the way. Watch 2
more support this week with adult calls leading. Bell — in a Room — This week’s Wildcard is pulling serious
Biv DeVoe are taking off with the new single while “Do  phones with #1 reports at B96 and HOT 97!

BELL BIV DEVOE | THOUGHT MCA
WINGER MILES AWAY ATLANTIC

JOHNNY GILL FAIRWEATHER FRIEND MOTOWN
VAUGHAN BROS. TICK TOCK EPIC

2INAROOM WIGGLEIT CHARISMA

STYX LOVEISA A&M

BLACK CROWES HARD TO DEF AMER/GEFF

CATHY DENNIS JUST POLYDOR

CARON WHEELER LIVININ EMI

BILLY JOEL AND SO ITGOES COLUMBIA

AL B. SURE MISSUNDERSTANDING WB

CANDI THE WORLD IRS DAN FOGELBERG RHYTHM EPIC

DENISE LOPEZ DONTYOU A&M

ONE CAUSE ONE EFFECT MIDNIGHT CAPITOL SOUP DRAGONS [I'MFREE MERC/B LIF
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JOHNNY GIL

“Fairweather Friend”

Feeble is the mind that says they don‘t care
Selfish is the heart that won't give their share
Poor them, Poor we
Wasted is the mind that won't take a stand
Lieth the tongue that says they can’t when they can
Poor him, Poor she
For as long as we live,
| And are blessed with air on earth to breathe
We all should live to keep our love alive
More than blinds the soul that sees but won't show
Lost the leader with the way but won’t go
For you, For me
Worthless is the one with will but won't try
Grounded are we all if we don’t think high
Of you, You of me
For as long as we live,

And are blessed with air on earth to breathe
We all should live to keep our love alive
Let’s keep our love alive
For as long as | live,

And am blessed with air on earth to breathe
I know I’ll live to keep our love alive

© 1990 STEVLAND AND MORRIS MUSIC (ASCAP)

EE HITS TOP FIFTY ALBUMS!
CROSSOVERS WINNER!
DOUBLE PLATINUM ALBUM!

ALREADY ON OVER 50 TOP 40’S
WITH 22 NEW INCLUDING:

%ee/t Ou.r
eZJve (Alive

EARPICKS WINNER!
FLASHMAKER!

EARLY BELIEVERS INCLUDE:

Q95 add @23 WCIL add

(41,94 add WHHY add
wQlD add WVBS add
KFTZ add ZFUN add
KTRS add KNOE add
KZIl add

Written, Produced and Performed by Stevie Wonder

Produced by L.A. Reid and Babyface
for La Face, Inc.

KIIS add KOY deb 26 AVG. MOVE 3.28!
PWR106 add Q106 deb 30 FM102 22-14
wzou add PWR99 deb 31 KROY 19-14
Q105 add HOT97.7 deb 31 WPGC 22-18
KKFR add WXKS deb 32 WCKZ 23-19
KTFM add HOT97 deb 34 KYRK 23-20
Y108 add WTIC  39-30
KS104 add
ﬁggl( :gg BREAKING AT:

KMEL WIOQ KXXR
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REQUESTS

Same story here as Vanilla Ice continues to dominate the
switchboards. Candyman enters the scene this week with
a big increase in calls and huge single sales as does
Stevie B. The single from the divine Ms. M is pulling huge

phones as it spreads to all dayparts. Keep an eye out for 2
In A Room and the new single from Bell Biv Devoe as
programmers are reporting early phones.

m VANILLAICE ICEICEBABY SBK

Vanilla is dominating the switchboards at Top 40’s across the nation
as it continues to control the cash registers as well. Hots this week
include: 95XIL, 98PXY, B106, B93, HOT999, KAKS, KBFM, KBIU,
KBOZ, KFQX, KG95, KHTK, KJ103, KKSS, KLUC, KMCK, KNIN, KOKZ,
KQCR, KQHT, KQIZ, KRLC, KS104, KTFM, KWOD, KYRK, KZFM, KZIO,
KZzZP, WBBQ, WBNQ, WFHT, WGTZ, WIOQ, WJMX, WLOL, WLRW,
WMJQ, WNNK, WQGN, WQXA, WRCK, WRQN, WSNX, WTFX, WZOK,
XL106 ZFUN and ZFUN.

u POISON SOMETHING... ENIGMA/CAP

Developing quickly at radio as sales continue to lead. Smokin’ the
phones this week at 92X, 95XIL, HT999, KAKS, KJ103, KNIN, KOKZ,
KQCR, KQHT, KRLC, KTRS, PIRATE, WBNQ, WCIL, WGTZ, WLRW,
WRCK, WRQN, WRVQ, WSNX, WTFX, XL106, Y95 and ZFUN.

m WARRANT CHERRY PIE EPIC

Heavy rotaion at MTV lending a hand as huge phones continue to
pour in this week at 92X, 95XIL, B106, KBIU, KBOZ, KQIZ, KRLC,
PIRATE, WBBQ, WBNQ, WGTZ, WLRW, WRQN, WZOK, ZFUN, Y97 and
Y95.

m ALIAS MORE THAN WORDS EMI

Heavy phones in all dayparts continue to lead the way with single
sales now starting. Hot mentions this week come in from 92X,
KFQX, KG95, KMCK, KQCR, KQHT, KQizZ, KZIO, WBBQ, WBNQ,
WLRW, WQCM, WQHQ, WRVQ, WSNX, WZOK, Y97, ZFUN and Y95.

n MC HAMMER PRAY CAPITOL

Same story here with massive phones this week at HOT999, KBFM,
KFQX, KKSS, KOKZ, KRLC, KZIO, WBBQ, WGTZ, WIOQ, WLRW,
WMJQ, XL106, Y95, Y97, ZFUN and everywhere else.

n DEEE-LITE GROOVEIS... ELEKTRA

Stress rotation at MTV and giant single sales continue to lead with
hot reports coming in from KBFM, KBOZ, KFQX, KLUC, KMEL,
KOKZ, KQCR, KWOD, WBXX, WFHT, WLOL, WMJQ, WNNK, WQGN,
WTFX and WTIC.

CHRYSALIS
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| THOUGHT IT...

SLAUGHTER
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BELL BIV DEVOE

, CANDYMAN KNOCKIN'BOOTS EPIC

Candyman spreading fast at Top 40 as single sales continue to ex-
plode at retail. Igniting the phones this week HOT999, KBFM, KBOZ,
KFQX, KHTK, KKSS, KLUC, KROY, KS104, KTFM, KTRS, KWOD,
WBXX and wMJQ.

m CONCRETE BLONDE JOEY IRS

This mid-tempo PoMo crossover is pulling major phones as well
as big sales wherever played. Killer phones this week at 95XiL,
98PXY, B93, B8, KBFM, KBOZ, KZZP, WBBQ, WJMX, WLRW, Y95 and
ZFUN.

n STEVIEB BECAUSEI... LMR/RCA

Hot ballad is picking up huge female phones as it continues to
spread through the midwest. Sizzling the switchboards this week
at 95XIL, 98PXY, KKSS, KLUC, KQCR, KROY, KS104, Q101, WIOQ,
WMJQ and WQX