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NEWSBRIEFS
Where Has All the Warfare Gone?

Yes, we know how to spell “guerilla”...but the jungle warfare
some stations once used on their competitors reminds us of

Life is But a Bit Stream

With the recent explosion of streaming audio technology,
radio is enjoying a number of new opportunities to reach

Rhythm Grossaver...From the Inside

No niche format seems to break more artists or generate
more raw passion that Rhythm Crossover. This week,
GAVIN listens to what several passionate (and understand-
ably vocal) practitioners of the format—programmers,
record execs, and a consultant—have to say about where
the format’s been...and where it's going.

And the Winners Are...

No, not the Grammy winners. We're talking about the win-
ners of this year’s GAVIN Awards. Learn who won what at the
1999 GAVIN Seminar by thumbing through our format pages.
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FIRSTPERSON

AS TOLD TO TONY SANDERS

Joe Capobianco

CD Radio

Joe Capobianco, CD Radio’s Executive
VP/Content, bas been with the satellite radio
company for two years. His radio program-
ming credits include consultant positions
with Bonneville and Greater Media, where
he worked with such stations as WAAF/FM-
Boston, WCSX/FM-Detroit, and WBIX/FM-
New York. Prior to joining CD Radio, Joe
worked with Music Choice, a direct-to-home
subscription audio service.

Satellite radio is going to
deliver to consumers more
of what they want: a
choice that isn’t available
in some of the largest mar-
kets. There are radio mar-
kets that have 70 signals
but there certainly are not
70 distinctive types of
content on those signals.
Not only in music, but
also in talk.

This is where we're
like cable. We offer a lot
of focused choices so
that, no matter where a
person lives in the US.,
if they like a certain kind
of program they'll have
access to it. As a satellite
that's targeting
listeners in cars,
totally focused on the
consumer, not on deliv-
ering a consumer to the
advertiser on our music
channels. That allows us

service
we're

to focus totally on what
the consumer wants. It
allows us to address dif-
ferent types of music to a
degree that’'s not addres-
sed on commercial ra-
dio—and can’t be, be-
cause commercial radio’s
mission isn’t the same as
our mission.

We'll not only reflect
what’s going on but we'll
anticipate what's going to
be happening, and we'll
be able to respond to that
because we'll have the
capacity to do it. We're
going to have hosts on all

the channels and we'’re
going to tap into the
music community. This is
not wall-to-wall music, but
it won’t have commercials,
either. If you start strip-
ping away commercials,

what are you left with?
You're left with the meat
of what needs to be on
that channel.

Unsigned artists—any-
body making music—fits
into our plan. The beauty
of it for us is we won't
have to do a show that
highlights the music. It
would just be there.

Music Choice and DMX
proved that consumers
were willing to pay at
least $10 a month to get
something like 30 audio
channels. For those ser-
vices you had to get a sep-
arate box and a remote
and it was on top of your
cable bill, and they
achieved about a 2.5 per-
cent penetration. We think
we only need 0.5 percent
of our target market.
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If you were there, you
already know this...and even
if you weren‘t there, you've
probably heard it, anyway.

There, of course, is the
GAVIN Seminar, and the fact
is, this year’s convention
far and away was the
biggest and best we’ve ever
done. [Applause]

Yes, radio was there—you
were there—and we couldn’t
have done it without you.
You came for the music, you
came for the sessions, you
came for the contacts, and
(go ahead...admit it) you
came for the food and the
parties and the late nights
and the fun.

What you may not be
aware of is all the people
behind the scenes who
made it all happen...so I'd
like to take this opportuni-
ty to thank the record
labels and sponsors, whose
support is vital to pulling
off an event of this magni-
tude. Thanks to our pan-
elists and speakers for
sharing your wit and wis-
dom with us. Thanks to
everyone at GAVIN, the
Hyatt Regency, and the
people of New Orleans, for
making it all come to life.
And thanks, most of all, to
all of you who took the
time (and spent the money)
to become a part of this
year’s Seminar.

it was great to see all of
you in N.O....and we look
forward to seeing you next

year in San Francisco.

Reed Bunzel, Editor-in-Chief

GAVININEWS

GAVIN Seminar: More of Everything

More radio...more business...
more music...more fun.

Those eight words best
sum up this year's GAVIN
Seminar, which unfolded
over three days last week in
post-Mardi Gras New
Orleans to (all modesty
aside, here) claims that “this
was the best one yet.”

From Thursday morning’s
opening Town Hall Meeting

You left your liver in
New Orleans...now pre-
pare to leave your heart in
San Francisco.

That's right...next year'’s
GAVIN Seminar is coming
home to “SFO” in grand
style. Go ahead: mark
your calendars for Feb.
16-20, 2000, then contact
GAVIN to register early for
the best convention in the
radio and record indus-
try...overlooking beautiful
San Francisco Bay.

to Saturday night’s closing
performance by Phil Collins,
the ‘99 Seminar gave radio
and record attendees every-

thing they’ve come to
expect from “the GAVIN

experience.” With keynote
presentations from cyber-
gossip Matt Drudge and
financial advisor Stephen
Pollan, to informative ses-
sions covering a wide range
of issues (and formats), to
dozens of in-hotel musical
performances and countless
club gigs around town, to
the best cocktail party in the

Matt Drudge

biz, the last GAVIN Seminar
of this millennium had it all.

Look for expanded cover-
age throughout this issue,
as well as a full pictorial
recap next week.

Crossover is whett s
hot. It's what sells.
And it’s unapologetic
about it—ino gringe
stars slitting their
wrists here. So long
as Crossover ledis

on the best of the hip-

hopy world, the futire §

has (o be bright
Rick Ciuninings
see page 1

Mercury Plummeting?

At press time, Universal Music Group was “not prepared to
talk about” widespread talk that it was closing the doors on
Mercury Records for good. As part of last month’s corporate
reshuffling, Mercury had been grouped together with Island
Records and Def Jam Music Group, but word is that, after
further consideration, Mercury would be phased out com-

pletely. Stay tuned.

Gapitol, broadcast.com
Launch GapitolBroadcasts

Capitol Records and broad-
cast.com have launched
CapitolBroadcasts, a co-
branded music channel at
www capitolbroadcasts.com.

Hosted on the broadcast.-
com Web site, Capitol
Broadcasts features audio
and video programming
from Capitol Records and its
affiliated labels. In addition
to tull-length songs and
videos from individual
artists and soundtracks,
CapitolBroadcasts will host
live events from select
Capitol artists, including CD

“listening parties” and live
cybercasts.

“Capitol Records contin-
ues to break new ground on
the Internet by giving fans
access 1o their favorite artists
on-demand, while building
artist loyalty and ultimately
selling CDs,” said Julie
Smith, Vice President of
Music at broadcast.com.

Intel has signed on as
the first major sponsor of
CapitolBroadcasts in con-
junction with the launch of
its new Pentium III proces-
Sor.
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GRABBAG

BY LAURA SWEZEY

B BEFORE MOTLEY CRUE took the stage at Portland’s Arlene
Schnitzer Concert Hall on February 17, KUFO put out an
All Points Bulletin for Pamela Anderson’s evil twin.
Lookalikes of the former Baywatch babe were on hand
to compete for front row seats at the Crie concert in
hopes of making eye contact with porn star and former
Mr. Pamela Anderson, Tommy Lee. The winner, a favorite
with the enthusiastic crowd, was a well-endowed
blonde clad in what Marketing Director Susan Reynolds
describes as “a rubber, plastic-y thing.” When she took
her seat at the concert, said winner not only attracted
Tommy Lee's attention, but was even pulled onstage by
the tattooed drummer. Wow/

B KBCO-BOULDER AND BUDWEISER called for folks at the
Arapahoe Basin ski area to strut their cardboard stuff in
the 11th annual Cardboard Derby, held last weekend.

Style is what really

counts in this game, and

themes and shapes of

1 elaborate sleds—made

" only of cardboard, tape,
and string—included Far

Side cartoons, Pez heads,

and homages to the Grateful Dead and Dolly Parton.

(The most popular costume theme this year was Bill

and Monica.) KBCO saw the largest turmout ever, with
200 cardboard crafts registered. Winners took home
prizes in categories of originality, construction, cos-
tumes, and overall. The day wasn’t without casualties,
however: high winds on Interstate 70 carried away sev-
eral sleds from the backs of pickup trucks that were on
their way to the slopes.

B GONE MISSING. We're not sure if this is a new trend, but
last month we reported that Fear Factory’s equipment
truck was stolen after a gig. Now it seems that another
vehicle, this one carrying Deftones’ stuff, also has gone
missing. Last seen in a Holiday Inn parking lot in
Dearborn, Michigan on Valentine’s Day, the truck con-
tained several custom guitars along with other miscel-
laneous gear. The band was unable to play the first of
two Detroit shows, but tourmates Black Sabbath and
Pantera pooled together enough equipment for
Deftones to play the final gig of the tour. The band is
offering a reward for information leading to the recovery
of stolen items. Contact deftones@maverickrc.com.

Hl WE'RE NOT A RAP STATION, BUT WE PLAYED ONE ON TV.

A few weeks back, Modern A/C station WTMX “The
Mix”-Chicago turned Rap for a day—kinda. Folks at the
CBS-TV show Early Edition asked to transform the sta-
tion’s offices into the headquarters of fictional Rap label
Crazy H Records. It seems they were unimpressed with
the digs of a local Chicago label and heard that an ABC
pilot had previously been filmed at The Mix. The TV peo-
ple brought in high tech furniture to transform the sta-
tion’s conference room into a record exec'’s office; in
fact, the room was so swanky that the staff wanted to
keep the furniture for themselves. “It looked like L.L.
Cool J had decorated it,” says Marketing Director Paul
Webber. Throughout the day of filming, the station con-
tinued to play its usual format of music.

MTV, Vi1 Acquire
Imagine Radio

Viacom-owned MTV and
VHI have acquired Imagine
Radio—and committed $150
million in promotional sup-
port—in what the company
is calling “a new Internet ini-
tialive to create a service
meant to be the ulimate
online music destination.
This new business, operating
under the title “The Buggles
Project,” will teature pre-pro-
grammed and customizable
audio channels, streamed
video music channels, and e-
commerce capabilities.

Tom Freston, Chairman/
CEO of MTV Networks
explained that “for the first
time, MTV will capitalize on
the combined promotional
power of MTV and VHI. This
new initiative will expand on
the powertul relationship
that MTV and VHI1 have with
their audience to create a
global,
MUusiC experience.

dynamic, online

Imagine Radio, selected as
“one of the top ten experi-
ences on the Intemet in 1998”
by Business Week, broadcasts a
wide range of original radio
stations and allows for audi-
ence customization. “Partner-
ing with MTV and VH 1 is help-
ing us realize our dream of
reaching millions of new artists
10 connect with music fans,
commented Imagine Radio
founder Rotem Perlmutter.
“Now we can build a new
brand, offering the best music

experience on the Internet.”

Liquid Audio Adds
Sound to Muze Sites

BY TONY SANDERS

Muze Inc., probably best known for its in-store kiosks that

have a comprehensive database of music information and

discographies, has pacted with Liquid Audio to use the lat-

ter’s software to distribute music samples over the Internet

for every CD in Muze's library.

According to a spokeswoman at Muze, their library of
225,000 CD listings accounts for “almost all the CDs that
are out there,” with only a few exceptions.

Muze’s database of music information is also available to
consumers through the company’s in-store kiosks. The
Muze spokeswoman told GAVIN the deal with Liquid Audio

is strictly for online distribution of music samples, aithough
sources at both Liquid Audio and Muze did acknowledge a
“vision” for the next generation of in-store kiosks that

could include both audio clips and even an ability to offer

digital downloading. “We're really focusing on our online
distribution right now,” said the Muze source. “We want to

take baby steps with this.”

TVT Taps $23 M for Expansion

TVT Records has announced
plans for an
three-year growth strategy

aggressive

of developing and acquiring
new labels, while also tak-
ing initialive to greatly
increase the number of
artists it produces.

The company obtained
financing of over $23 mil-
lion, secured by TVT's rev-
cnues from its catalog of

record masters and music

publishing.
TVT founder and
President Steve Gottlieb

said, “Consolidation within
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the music industry has
tremendous
opportunities. This type of

financing enables us to

opened up

retain tull equity while giv-
ing us substantial capital
with which to grow. It puts
us on an equal tooting
with the major record com-
panies. It will allow us to
give our artists the kind of
financial support typically
provided to only select
major label priorities, with-
out their sacrificing the
focused
attention of a small bou-

marketing and

tique label

Catalane Named
ABG GFO

Bart Catalane of ABC Radio has
been elevated to the new posi-
tion of Executive Vice Pre-
sident and Chief
Ofticer, Broadcasting, ABC, Inc.

Reporting to Robert F.
Callahan, President  of
Broadcasting, ABC, Inc.
Catalane moves up from the

Financial

position of Executive Vice
President and Chief Finan-
cial Officer, ABC Radio.
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G-FILES =

MARSHALL TO DIRECT MCA'S ‘LIFESTYLE’
Troy Marshall has been named National Director of Lifestyle
Promotion/Marketing for MCA Records. This means he will
design strategies to maximize street visibility for the labet's
hip-hop artists. Said Senior VP Nancy Levin, “Troy has the
instincts and drive of a killer street martketing guy, combined
with the talent and creativity of an awesome executive. it's his
world...we just can't wait to watch!”

Also at MCA, Stuart Radford is appointed Associate Director
of Music Video.

PARLER UPPED AT ELEKTRA

Eiektra Entertainment Group, Inc. Senior VP Urban Music
Richard Nash announced the promotion of Eric Parler to
Associate Director of Rap Promotions; he was previously man-
ager of the department. “Eric’s dedication, coupled with his
vast knowledge of the always competitive hip-hop playing
field, has made him an invaluable part of our department. The
entire company joins me in congratulating him on this well-
deserved promotion.”

EMD CREATES URBAN SALES UNIT

EMI Music Distribution has established an Urban Sales depart-
ment in order to provide support for artists on Virgin, Capitol,
Blue Note, Rap-a-Lot, Noo Trybe, TRS, CMG Gospel, and other
labels within the EMI family. Michael Mack, VP Urban Sales,
will head the newly-created unit, based in Woodland \-iills; as
of January 1 this year, Virgin's Urban Sales team transferred
to EMD and will report directly to Mack.

Universal Forms Verve Music Group

house the Verve, GRP
Impulse! and Biue Thumb
labels. Each label will have a
distinct musical identity

Chairman Tommy LiPuma
and President Ron Goldstein
have announced the forma-
tion of The Verve Music
Group, Universal Music
Group'’s adult
music division.

The new entity is the result

Verve will focus on tradi-
tional and mainstream jazz,
GRP specialize  in
smooth jazz, and lmpulse!

jazz and

will

of merging GRP Recording
Company and Verve jazz
units into the largest record-
ing company for jazz, as part
of the integration of
PolyGram and Universal.

will focus on its catalog as
well as release new record-
ings that continue the origi-
nal Impulse! label concept.
Blue Thumb will house a

variety of projects, including

The Verve Music Group, world music, blues, special

based in New York, will events, and soundtracks.

Premiere Takes “Rear View”

Premiere Raclio Networks will take over distribution of syn-

dicated weekend program Gary Burbank’s Recr Vieuw Mirror

from Jacor Communications beginning March |

Gary Burbank's Rear View Mirror is a three-hour program
featuring highlights from Burbank’s weekday afternoon drive
program, 7he Gary Burbank Show, broadcast on WLW/AM-
Cincinnati.

“We are excited to welcome Gary Burbank to the Premiere
Radio Network family,” said Kraig T. Kitchin, President/COO
of Premiere. “Gary Burbank’s legendary weekend program is
a desirable addition 1o what we have to offer our affiliates.

6 * GAVIN February 26, 1999

Are There $$$
In Webeasting?

“I'd have to say that web-
casting is not going to be
profitable for a radio sta-
tion.”

That's the prediction from
MP3 Michael
Robinson, told the
audience gathered at the
GAVIN Seminar's “Future
Tech: The Shape ot Things
to Come” session that,
“‘unless you add interactive

President
who

technology, you won't win
on the 'Net. If you wait too
long, Yahoo! wins. Then it's
game over.

Understandably, not every-
body in the audience—or on
the panel—agreed with
Robertson. In fact, OnRa-
dio’s Phil Hall and Radio-
Wave.com'’s Fiddick
both said that webcasting

Paul

will be profitable for stations
that do it. This position was
confirmed by Online Music
Network’s Eric Watley, who
said, “If somebody tells you
webcasting isn't profitable,
they don’t know what
they're talking about. Web-
casting is very profitable. [
been

should know, I've

doing it for three years.

Isaac Nayes to Nest
Radie-Mercary Awards

Songwriter, musician,
actor, and KISS/FM-New
York moming show host
Isaac Hayes will emcee the
1999 Radio-Mercury
Awards on June 10 at the
Museum of Television &
Radio in New York.

“The versatility of Isaac
Hayes makes him a perfect
choice to emcee the Radio-
Mercury Awards,” com-
mented Jim Thompson,
Co-Chairman of the Radio-
Mercury Awards. “He suc-
cessfully bridges the
worlds of radio and cre-
ative, and is such an enter-
taining performer we can
count on him to deliver a

terrific show.”

BACKSTAGE

By JAAN UHELSZKI

HOLE-Y HOLLYWOOD!

The stars came out for Hole's performance at the
Hollywood Palace last Sunday, but that did nothing to
appease easily-angered frontwoman Courtney Love, who
raged at the
crowd for much
of the band’s
two hour set,
haranguing the
huddled masses
and  berating
the “industry
f**kers” who
had managed
to scare up a
ticket to the invitation-only event hosted by MTV. According
to witnesses, bassist Melissa Auf Der Maur just barely was
able to coax the volatile vocalist to return to her guitar and
continue performing, but the tension never left the air. In the
audience was Jim Carrey, her co-star in the Andy Kaufman
bio pic (which R.E.M has reportedly been asked to
score...and why shouldn't they, after their seminal “Man in
the Moon” which prominently featured the late funnyman in
its lyric>—with whom she is not having a fling, no matter
what the tabloids say. Also Chili Pepper Anthony Kiedis,
Love’s former partner in crime Scott Weiland from STP, and
a bindi-less Gwen Stefani.

SPICY BEANIE BABIES

In other Courtney news, she told an Australian news service
that Frances Bean isn't exactly a Hole fan. “My daughter is
into the Spice Girls,” Love admitted. “She will tell people
Drew Barrymore is her Godmother before she will admit 1

am her moth-
~ | er.”...Speaking
s ] of the Spice
- Girls, by now
you know that
Scary gave birth
to Phoenix Chi
last weekend,
and Posh Spice
has scheduled a
caesarian for this weekend, to give birth to a son that she and
her soccer star boyfriend have named Brooklyn. Why?
Because it was where the baby was conceived. The couple
ought to think about staying in a better part of town next
time around...

nse

Spice Girls

BUY THE BOOK

Geri Halliwell, the Spice Girl that got away, is penning her
autobiography, and will spill the beans on her cohorts. All
this after the Spice Girls tock their former chauffeur to
court to prevent him from writing his own tell-
all.. Speaking of books, Aerosmith decided to give fans a
little something extra when the paperback version of Walk
This Way comes out next month. No, not more cleaned-up
revelations, but rather an online musical sampler contain-
ing 30-second snips of sex tricks from the band’s album A4
Little South of Sanity. If you're interested go to www.aero-
smith.com, and let the downloading begin.
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“l just wish everybody would
back-announce the records so
I'd know what I'm hearing.”
—Emmis Exec.
VP/Programming

Rick Cummings

“It's hard to find young talent with a work
ethic...they get hired for all-nights and imme-
diately want the next Saturday off for their
girlfriend’s birthday.” —Clear Channel
VP/Programming John Roberts

“You are worth so much to the listener. You
are the product, you're the one in touch with
the consumer.” —KPRS-Kansas City OM
Sam Weaver

“l was not that great an air tal-
ent...that's why I'm a program
director today.”
—WLIT-Chicago PD

Mark Edwards

“Mentally quit your job tomor-
row and re-hire yourself as an independent
contractor. Then get to work early, work harder
than you ever have before, be the best in what
you do, and make it known you’re available.”
— Financial Advisor Stephen Pollan

“Please
let me
hear my
music on

the radio!”

“Before we know it we'll all be
a demographic and there will
be no individualism. That will
be Orwellian at the least and
quite boring at the worst.”
—Matt Drudge

“Gone are the days of fat resources...now we've
got to get the same results, creatively, with less.”
—WBLS-New York PD Vinny Brown

“Micro-radio is the devil...| already have to
deal with about 40 pirates in my market.”
—WPOW-Miami PD Kid Curry

“If there was a radio Kervorkian, | wish he
would com and euthanize family fourpacks.”
—CPR VP Paige Nienaber

“Go out on the street, go into
the record stores, spend an
afternoon in the retail environ-
ment, and ask why someone is
buying Lauryn Hill.”
—WUSL-Philadelphia OM
Helen Little

“With Chancellor in the market it's been easi-
er to sneak in another unit here and there.”
—KIS-L.A. PD Dan Kieley

Lalaznick Sr.
VP at Vil

VHI has announced that Lauren
Zalaznick has been promoted to
President/Original

Senior  Vice
Programming and Development.
Zalaznick oversees the creation,
development, and production of
VH1’s original programming, includ-
ing series, long-form programs,
events, and music specials, as well
as overseeing the newly formed
VHI1 Films For Television division.
“Lauren’s wide range of experi-

..GAVIN IS IISteIIIII!]. GAVIN will mail your CD, picture, ence in felevisioh programiting,

and bio to any group of radio stations reporting to any trade
publication charts in any format for less than it would cost you
to do it yourself. Call Lou Galliani at 808-542-9999 NOW.

GAVIN

production and promotion, and in
film is exactly what VHI needs as
we continue to Move more aggres-
sively into original long-form pro-
duction,” said Jeft Gaspen, VHI's
Executive Vice President, Pro-
gramming and Production.
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Arbitron One-On-One...With

BY JHANM “JOHN" HIBRER

ith the sounds
of Phil Collins
still ringing in
my ears I left New Orleans
thinking how great it was
to have seen so many old
friends (and to be able to
make new ones) at the

issue for a company that depends
on computers as much as Arbitron
does. The question is, has Arbitron
completed its conversions yet? No,
says Bouvard..”but we expect to
be done by mid-year.” If things
don’t go as planned—and there’s
no reason to believe this is the

case—your Summer book (or

major effort reportedly was
planned for the upcoming Spring
survey...an intriguing notion. Nor-
mally you wouldn't think a rewrite
of the math used to produce much
of the ratings data would be
unveiled in the Spring sweep—the
most vital ratings period of the year
and one in which every market is

“If you're interested in what diary
keepers think—not just how long they
tune in—then bug your General
Manager about ‘Exit Poll’.”

You

vey perceptual study of what
diarykeepers in your market think
about your station and the compe-
tition. The product was initially
offered/scooped up in six of the
top 20 markets, and at the “One-
On-One” Pierre revealed that sta-
tions in 11 additional markets soon
will be given the chance to sign up
for this service, effective with a
study following the Spring sweep.
Four to five of the following mar-
kets will get the go-ahead
(depending on which markets gar-
ner the most subscribers first, at
$15,000-20,000 per year for two
studies per station):

= =il
0 ) L 4
GAVIN Seminar. Even at the Spring, where applicable) could be surveyed. Time was, if Arbitron Atlanta
. ] ¢ Boston
airport departure lounge, your final survey for awhile, “so be contemplated a  methodology ¢ Chicago
folks were Coming up to sure to do well,” he counseled. Chan.ge .it might lr?' to implement . Detro:
that in either the Winter or Summer e,
me to comment on how ARBITRON-FREE? survey (when fewer markets are in . Ml:ml n

much they’'d gotten out of
the “Arbitron One-On-

One” session I'd hosted.

However, since a few of you did
not make it to the Seminar, here’s a
recap of what Arbitron Executive
V.P. Pierre Bouvard shared with the
gathering.

IS ARBITRON FOR SALE?

Prior to leaving for New Orleans
we received a tip suggesting that
Arbitron’s parent company,
Ceridian, might be open to selling
its ratings subsidiary; some key
people on Wall Street concurred.
When asked to comment about this
situation, Pierre basically side-
stepped the issue..but didn't say
that Arbitron was not in play. With
almost 60 percent of stations in the
260+ Arbitron-measured markets
already subscribing (basically, the
big groups), there’s speculation
Arbitron may have reached satura-
tion domestically and thus would
not be able to keep up its healthy
sales growth and contribution to
Cerdian’s bottom line. GAVIN will
keep on top of this and advise as
developments warrant.

Y2K OK?
The Y2K bug is a relatively basic
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No, it's not impossible to use
those two words in the same sen-
tence. We discussed the coming of
extensive new PD-oriented soft-
ware, known as “PD Advantage.”
While the new analysis system offi-
cially debuts with the results of the
Spring sweep (in July/August), you
will be able to obtain a free “sneak
peek” soon. In April Arbitron will
allow stations to log onto this new
system and take it for a spin (prior
to seeing if you want to pay the
extra $$% for access this summer).

As someone who has sat down
with Arbitron execs to comment on
prototypes as they've refined PD
Advantage, 1 can say that Arbitron
has—with client input—created a
better PD ratings analysis package.
Give it a whirl and see if you agree.

Unfortunately, some of the new
assets will be included in a “phase
2" update next January (assuming
Y2K hasn't crippled things), but the
fact that the system is debuting
soon is a step in the right direction.

NEW RATINGS/

SHARE CALCULATIONS
Recently it came to our attention

that Arbitron was planning to redo

the calculation formulas used to

compute Average Quarter Hour lis-

tening and station shares. This

measurement) in case there was an
unexpected glitch.

Pierre confirmed that a system re-
write has been given the go-ahead
for Spring. The expected result?
Lower overall listening levels
(AQH) to radio. However, station
shares might go up slightly as a
result (an idea that didn't seem to
bother those at the Seminar ses-
sion). We'll see how this “
math” works...and also gauge the
industry’s reaction to it.

new

“EXIT POLL” EXPANDING

A few months ago you may
recall reading in GAVIN about one
of Arbitron’s better ideas: “Exit
Poll.” Essentially, this is a post-sur-

¢ Minneapolis-St. Paul
¢ Phoenix

¢ San Diego

¢ Seattie

¢ Washington, D.C.

If you're interested in what diary
keepers think—not just how long
they tune in—then bug your
General Manager about “Exit Poll”
if you're in one of the above met-
ros.

As always, if you wish to tlk
about these (or any) ratings and
research issues, feel free to call me
at 831-626-6070. Meantime...make
your plans now for next year’s
GAVIN Seminar—G2K in SFO (hint:
San Francisco). @

| : ' . '

Internet Listening is Surging

Several Seminar sessions dealt with the impact of the Internet on

radio...and the “One-On-One” was no exception. Pierre Bouvard shared

some hot-off-the-press information from a major study of over 1300

diary keepers. Highlights included in this report:

® Listening to radio on the Internet has doubled in just six months, from
6 percent of the public last July to 13 percent in January. Pierme spec-
ulated that this figure could reach 25 percent by year's end.

® Those who listen over the ‘Net spend less time spent listening over
the air, about 90 minutes lass per week per person.

® 12-24 year-olds and Alternative cumers the are most devoted so far to

‘MNet tuning.
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RADIOGATE:

The Disappearing Art of Guerilla (Gorilla?) Warfare

BY PAIGE NIENABER

¥ Vhe radio land-
scape has changed
A_  so dramatically—

and on so many different
levels—over the past few
years that basic elements
of the business that were
“givens” a decade ago are
now ancient history and
rarely brought into play.
Perfect examples of this
are the aggressive “gueril-
“dirty

that
used to be waged be-

la warfare” and

tricks” campaigns

tween competitors.

In 1999, these tactics would be,
at best, awkward, since many sta-
tions often share office space with
their closest competitors. In other
instances, there is no competition
to terrorize, since stations have
been bought and flipped to less
competitive formats to protect cash
cows and dominant leaders. Too
bad. Dirty tricks were one of the
fun parts of the game that offered
an exciting break from the daily
grind of radio life.

Having once been on the receiv-
ing end of an extremely aggressive
and in-your-face campaign, |
learned my lesson and applied it
quite successfully in other markets.
Nothing unhinges a station more
than to keep its people constantly
worried about you and what you're
going to do next. Indeed, I came to
consider myself a bit of an expen
on G. Gordon Liddy-ish tactics. |
was careful to never get sucked in
so that it became all I was about;
for me it was hi-jinks—something
to keep myself amused and the
competition on their toes.

One GM called my campaign
“Death by a Thousand Cuts.” No
nuclear blasts. Just lots of little stuff
that antagonized the competition
and that didn't require much effort

or time on my part—which is the
beauty of these things. Things like
firing the competition’s morning
show using letterhead that
I'd retrieved through vari-
ous (nefarious) methods
Or canceling the booze
at their company
Christmas party. Or
signing the airstaff
up for mail-order
porn  to  be
delivered to
their homes.
This took all of
five  minutes
but kept them
mentally
cused for weeks.

Why should a station
dabble in this forgotten art? Well, if
you're the new station in the for-
mat and have a competitor with

unfo-

four times the ratings who has-
n't been messed with severe-

ly in years, this is a perfect sce-
nario for dirty tricks. Get them
to take their eye off the ball,
to start acknowledging your
station on the air, and make
every time they leave the
station for an onsite pro-
motion a living nightmare.
It makes a fun job
instantly turn into a dread-
ful experience...and these
stations are usually very
vulnerable to these tactics

Conversely, being the #1
station with a new competi
tor sometimes requires a
trick or two just to keep
the new station from
establishing any balance, comfort,
or stability. Bannering their events,
canceling the phone lines for
remotes, and paying every restau-
rant, bar, and coffee kiosk within
walking distance of their studio to
play your station will accomplish
that quite handily.

Rick Thomas at Magic 92.5 in San
Diego, who has been a perpetrator
on numerous occasions, offers this
analysis: “It doesn’t take a lot of
effort to get so deeply into your
competition's head that it starts to
eat away at their brain. The best

place to take down a radio station
is from within. Get their morale

eroding and get people wondering

who is on ‘our side’ and who is
on ‘their side.”

At one station, Rick and his MD
went dumpster diving on a Friday
night and discovered a memo cit-
ing a new moniker that would be
initiated on Monday morning. By
midnight on Friday, Rick's station
had incorporated the key word

“Hot” into his own verbiage, effec-
tively emasculating the other sta-
tion's campaign. Future dumpster
excursions  uncovered  more
memos, which Thomas then faxed
back to his competing PD with
post-it note additions like, “Hey,

tell your people to stop faxing me

your stuff. Deal with your leaks
and stop bothering me!” The other
station’s Program Director “implod-
ed and quit soon after,” says Rick.
Another Rick Thomas coup saw
his GSM, Production Director, and
midday air talent sneaking a
‘batlight” into a huge con-
cert that was presented
by the competition.
Posing as a TV crew,
the three were
escorted to the
front by
security.
Having already
sent  some-
one to see the
tour in another
city, Rick knew that
there was going to
be a 13-second period
when the stage was dark. They set
up the light and hit the stage with a
100 foot long logo at the appro-
priate time. The other station went
nuts and allegedly spent hours
and hours in meetings to dis-
cuss the debacle.
There's no doubt that the
aggressive competitiveness
that once reigned in radio
has suffered because of
changes in the industry.
Which is a tragedy. But
there will always be a
handful of radio terrorists
out there making late-
night excursions to the
competitor’'s dumpster,
and we can only hope
that these few hearty
individuals will come away
with tales to keep us entertained in
the years to come—and keep alive
the memory of when radio was fun,
exciting, and sometimes, even just a
little dangerous. B
PAIGE NIENABER IS VP/FUN ‘N GAMES OF
JERRY CLIFTON'S NEW WORLD
COMMUNICATIONS AND C.P.R., RADIO'S
FIRST PROMOTIONAL CONSULTANCY. YOU
CAN REACH PAIGE AT 651-433-4554 OR
VIA EMAIL AT NWCPROMO@FARTH-
LINK.NET PLEASE CONSULT AN ATTORNEY
BEFORE TRYING THESE (OR SIMILAR)
TRICKS YOURSELF.
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In the New World Order, Life 1s But a Stream

BY LAURA SWEZEY

ith the recent
explosion of
streaming
audio technology on the
Internet, radio is enjoying
a plethora of opportunities

to reach a larger audience.

While the various service providers
proclaim their companies’ successes,
and listenership of Internet radio
grows, trying to figure out how many
people are listening—or what is
working and what is not—is still a
difficult process at this early stage in
the evolution of streaming audio.
Thanks to “The Arbitron Intemet
Listening Study: Radio in the New
Media World,” a few facts are clear:
more than one out of five Americans
access the Internet at work, and one
out of four online Americans have
visited a radio station Web site.
Additionally, people prefer to listen
to their favorite station on the
Internet, and visitors of station Web
sites express a high degree of inter-
est in community events, concert
information, and titles and anist
songs from their P1 sites.

There are many practical reasons
peopile listen to Internet broadcasts
of their favorite radio stations. One-
third of those surveyed by Arbitron
say radio signals do not come in
clearly at work. With the interfer-
ence of concrete and steel in office
buildings, streaming audio over the
Net can bypass traditional radio
reception problems. In most cases,
listeners only need to download a
streaming-enabling tool such as
RealNetworks’ RealPlayer or Micro-
soft’s Media Player. America Online
subscribers using the 4.0 software
version are automatically equipped
with RealPlayer.

WHO’'S STREAMING...
AND WHO'S LISTENING?

In the vyear since KTUX-
Shrevepon first began streaming
audio on its Web site, response has
been enthusiastic, according to

General Sales Manager Evan
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Armistrong. “Locally we've gotten
real good response from listening
at work,” he says. “We have a sec-
tion on our site for email, and
we've gotten a lot of people that
have left town, and there’s the mil-
itary base where people are trans-
ferred to and from, so we get
response from that.”

It helps that KTUX is a classic/
modern rock format since, accord-
ing to Arbitron, nearly half of
Alternative radio’s core audience is
online. “We have one of the most
computer active formats, so it’s
only an advantage to us to be on
the Internet,” Armstrong explains.
“You can pull us down into the
browser and surf the net while
you’'re listening to us, so you can
play on the computer or do what-
ever you have to do.”

Paula Petersen, Continuity Direc-
tor and Webmaster of WTKX-Pen-
sacola, says the biggest advantage
to streaming audio on the station's
Web site is in sales. “When a na-
tional advertiser knows that they
can have their ad not only seen, by
buying a banner on our Web site,
but also one that can be heard, it’s
another way to make impressions
in marketing. If you get to your
computer and you can hear the ad
on the radio wherever you are,
that’s an added plus on the business
side.” WTKX has seen a high vol-
ume of CD sales from bands and
clubs advertising on the station’s
nightlife page.

KKLI-Colorado Springs Promotions
Director Toni Martinez says that, due
to the mountains and hills in the
market, many of the station’s listen-
ers have trouble receiving the station
through the radio, day or night.
“There are also people on the outer
fringe of our listening area who listen
to us on the Internet because they
can pick us up a little better,”
Martinez says. KKLI is one of the 375
stations that streams its audio via
broadcast.com, which is capable of
supporting an unlimited number of
listeners for each radio station.

The broadcast.com Web site also
lists its affiliated stations in a chan-
nel guide divided into specific

musical genres. The company says
it serves an average of over 520,000
listeners per day, but does not
reveal how many people listen to
their stations at a given time, or
how long they listen. Andy Collins,
broadcast.com Affiliate Relations
Manager, says, “Each station indi-
vidually gets a report every month
that shows them how many listens
they had for each day of the previ-
ous month. However, we are not
yet dealing with an Internet society
with a set streaming standard.”

Broadcast.com and the stations
they serve will not release that
information because there are no
industry standards on how to inter-
pret listening stats.  Arbitron
NewMedia is working on that. In
conjunction with Magnitude Net-
work, RealNetworks, and Engage
Technologies, the ratings firm is
creating a process tor collecting lis-
tening data based on actual audi-
ence numbers. Gathering log files
from Internet servers, Arbitron will
have concrete data on how many
people are listening and for how
long. By mid 1999, Arbitron hopes
to have online reporting capabili-
ties in place so that users can
access ratings from the Arbitron
Web site. Stations will have num-
bers on their own listeners easily
available, and will also see how
other stations. compare.

THE REASON IS RATINGS
“Obviously, ratings are really
important in any format,” says
Peggy Miles, President of InterVox
Communications, a Webcasting
consulting company. “It's like a
report card to see whether or not
we’re increasing from month to
month, so a station has to have this
to determine what's causing people
to listen more on the Internet, and
it's much better than radio because
we've never had that
overnight ratings. With the Internet,
we can have instant ratings based
on if we ran a promo on the air.”
Magnitude Network has provided
streaming audio and site content for

instant

over 40 stations and expects that
number to surpass 100 in the next

few months. Todd Schmidt,
President and COO, -cautiously
relates the listenership of one of
Magnitude’s affiliate stations. “One
station in a small town in Vermont
got 52,000 listeners in their first
month,” he says. “Their average TSL
was 15.5 minutes but, more impor-
tant, that was at 786,000 minutes.
This month they’re projecting about
a 65 percent increase in listeners
and they should end up with about
85,000 listeners.” Schmidt says that,
once people access their favorie
stations online, TSLs tend to creep
up. “The TSL is going to be about
17 minutes this month, and the sta-
tion is going to do about almost 1.4
or 1.5 million minutes,” he says.

Internet-only radio has been
quick to respond to daypart listen-
ership demands. Providers such as
Imagine Radio are making the most
of the long-term listener. By tuning
into Imagine’s Web site, listeners
can choose from 24 programmed,
genre-specific stations or can create
their own customized station.
Customized stations can be refined
to edit out specific songs or drop in
songs by new artists that coincide
with the listener’s musical tastes,
keeping the mix interesting for
lengthy periods of time.

Audience numbers are impres-
sive, too, as Brad Porieus, VP of
Marketing and Business Develop-
ment for Imagine Radio, says lis-
tenership just reached 100,000 reg-
istered listeners—5,000 of whom
have posted their customized sta-
tion on the Imagine Web site 10
share with others. “We have 5,000
stations, which is analogous to the
total number of FM stations in the
entire United States,” Porteus
observes. “We feel that is sort of an
interesting milestone.”

As the number of streaming
audio listeners and stations contin-
ue to increase, so does the demand
for information on what it all
means. As radio continues to look
to the future for developments in
technology, it also looks to the
coming weeks and months for a
clearer picture of what listeners
want to hear and see. B
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The 1999 Seminar in a Nutshell

BY KEVIN CARTER

Getting the Show on the Road

Following a strong performance by
new Epic artist C-Note, Thursday’s
Top 40 Jukebox Jury played to an
overflowing room with featured pan-
elists Erik Bradley (B96-Chicago),
Jay  Michaels  (KRBE-Houston),
Danny Ocean (WJMN-Boston), John
Reynolds (KHKS-Dallas), Andy Shane
(WKTU-New York), Dave Universal
(WKSE-Buffalo), and Rob Wagman
(B97-New Orleans). The top five
highest-scoring
“Harm-less” by Mulberry Lane
(MCA), which tied for first place
with ‘Show Me” by D-Cru (Epico).

records  were

Tied for “Hey
Leonardo™ by Blessid Union (Push)
and “Livin’ La Vida Loca” by Latin
superstar Ricky Martin (C2). “Freak
of the Week™ by Marvelous 3
(Elektra) rounded out the Top 5 .

second  were

Words of Wisdom From Top PDs

Following a performance by MCA
recording artist (and Jukebox Jury
high-scorer) Mulberry Lane, things
got rolling rather quickly. When
asked, point-blank, if he thought
that the hundreds of recently
downsized record industry jobs
were gone forever, Clear Channel

rOr.ee .

Angeles; WHTZ [2100)-New York

Major Market PD Tom Poleman, WHTZ
(Z1004-Naw York

Major Market APD/MD Faul "Cubby”
Bryant, WHTZ (21001-New York

Large Market Station WFLZ-Tampa

Large Market OM/PD Brizn Eridgman,
WHNKS-Charlotte (recently named PD of
WIDG-Philadelphial

Large Market APD/MD Neal Sharpe
WHNCHE-Columbus

Medium Market Station KROC-Tecson

Medium Market OM/PD Tim Richards
KAGO-Tucson

Medium Market APD/MD J .. Maorgan,
KOKD [Sweet S8-0maha

Small Market Station WPST-Trenton

Small Market OM/PD Dave Mckay,
WPRST-Trenton

Small Market APD/MD Chriz Puero
WPET-Trenton

Major Label Arista Records
Independent Label Jive

Sr/Exec. VP of Promotion Charlie Walk,
Columbia Records

¥P of Promotion Jim Elliatt, Ansta Aecords

MNational Promotion Executive Sob Wail,
Heprise Hecords

Major Market Station (tie) KII5-Los

1939 GAviN Award Winners

RHYTHM CROSSOVER
Major Market Station WETL-New York
Major Market PD (Tie) Todd Cavanah, B9&-
Cticago; Cadillac Jack, WJIMMN-Boston
Major Market APD/MD Andy Shane,
WETL-New York

Large Markel Station KLLC-Las Vepas
Large Market PD Can Thomas, KLLIC-

Las Vegas

Large Market APD/MD Jennifer Wilde
KOKS-Danver

Medium Market Station FK55-
Abuguargue

Medium Market PD Tony Manero, KES5-
Albuguerque

Medium Market APD/MD Jackie James,
KES5-Albunuergue

Small Market Station (tie)
WOCD-Ocean City, KWNZ-Rena

Small Market PD Wookie, WOCT-
Ocean City

Small Market MD Bill Shakespears,
KWNZ-Reno

Major Label Ansta

Independent Label Jive

VP/Promotion Tom Maffei, Arista
Aecords

Mational Promotion Executive Liza Ellis,
Columbia

VP/Programming John Roberts
said, simply, “Yes,” whereupon he
offered a possible scenario where
displaced record reps could  re-
enter the industry as radio sales
people: “Radio is always looking
for qualified
promoting records is similar to a
sales-type  position,” he  said.
Added CBS/Infinity’s John Gehron,
“The opportunities  for talented

better  than

salespeople,  and

people  are ever,
because the numbers we've got to
do are greater than ever. Talented
people can grow all the way up the
market sizes.”

When talk turned to the work
ethic of today's fledgling talent,
Roberts said, *..Young talent gets
hired for all-nights and immediately
wants next Saturday off for their
girlfriends’ birthday.” On the subject
of PDs, he said, “The PD of old was
expendable; now he's a junior man-
ager in training and understands
sales, promotion, music, and talent.”

VHI's Mike Tierney reminded the
audience that “{lcurrent Hot 97-New
York PD] Tracy Cloherty and I drove
the Hot 97 van...not that everybody
who drives the van will become a
PD, but it's a place to start.”

Asked 1o project five years into the
future in an ever-consolidating uni-
verse, Gehron offered this nugget of
wisdon: “Don’t burn any bridges.”

Gehron also weighed in on the
challenges of staying in touch musi-
cally with the company’s diverse slate
of formats: “I just wish everybody
would back-announce the records so
I'd know what I'm hearing.”

Emmis Exec. VP/Programming
Rick Cummings, admittedly slightly
out of the target demo of his compa-
ny's Power 106-Los Angeles, noted,
“If I start liking a hip-hop record right
away, that makes me nervous, so the
first thing I do is call and say, ‘Quick,
let’s put it in callout.”™

Talks Heat Up
Given all of the emotions boiling
just beneath the surface, Saturday’s

packed session kicked into high
gear with a candid (and, at times,
heated) discussion of radio con-
that's
becoming a political hot potato.
S.LN.s Vince Pellegrino led the

certs, a subject quickly

lively discussion, which quickly
prompted KKFR's Bruce St. James
to comment on how his station was
all but barred from having any vis-
ibility at a Lauryn Hill concert. “I
don't feel that 1 should have to
resort to doing something illegal
just to get my call letters in front of
a concert audience,” he said.
Power 96-Miami PD Kid Curry
cautioned the audience about the
growing problem of micro-radio
and the proliferation of radio
pirates in South Florida, “I already
have to deal with about 40 pirates
in my market,” he said. One pirate,
he noted, has been operating for
over two years, sells advertising,
has a station van, “and the FCC still
can’t find them,” he complained.

A Classy Reunion

“Don’t be afraid of losing your job,”
was PD Bill Tanner's life-altering
advice to Kid Curry, which Curry
related during GAVIN's Y-100 Class
Reunion. Curry, now PD at Power
96-Miami, says Tanner's words
“gave me the confidence to go out
and perform.”

“There wasn't a liner card in the
place, just hot points,” recalled
GAVIN's Quincy McCoy. “lIt was
your job to turn everything into the
big movie.” Buzz Bennett added,
*We didn't want to hear audio, we
wanted to hear cinematics.”

One choice anecdote  had
Bennett, asleep in a wheelchair
during a jock meeting, suddenly
awaken to utter, “The station
needs more vibe.” According to
R&R’s Tony Novia, "Y-100 was
like a Jaguar running on all 12
cylinders,” to which current Y-100
PD  Rob Roberts
“Today, Y-100’s biggest competi-

observed,

tor is its heritage.”

After the meeting, a clearly
pumped John Roberts told GAVIN,
*“This meeting was about great
radio...the themes are timeless...this
should have been a required ses-
sion for all younger programmers!”
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i t became very apparent very quickly at the recent

m]H\vay B

Y,

GAVIN Seminar that no niche format seems to break

more artists or generate more raw passion (both

good and evil) than does Rhythm Crossover. So for

this special section, | decided that, rather than lis-

tening to some lame talking head (a.k.a. me) pontif-

icate as an outside observer of the format, | would

opt to keep It In the family. To that end, | reached

out to several passionate (and vocal) practitioners

of the format—some programmers, a couple of

record execs, and a consultant—and gave them free

reign to let them tell you what’s happening at

BYRICK CUMMINGS

I'm not really
sure what the
definition of
the
Crossover
format is
these days.
It's not
unusual to
see Britney
Spears, Backstreet Boys, ‘N Sync,
even Cher on some charts. Yet, we
don’t feel the Emmis stations can
really go there.

The drill has never been to be as
narrow as possible (the same DMX
record over and over, for example).
The drill is to be as wide as you can
get away with—but the game is still
winning in Arbitron, so some stations
in markets that have fewer choices
can play Backstreet Boys next to
DMX. We don't feel we can. Where
we compete (Power 106-Los Angeles,
Hot 97-New York), there’s a strong
choice for Backstreet Boys and a
strong choice for DMX. We decided
to ride with DMX.

| come at this subject mostly from
the Hip-Hop/R&B perspective, rather
than the pop one. But when Sprite
leaps from the number seven soft
drink to number three with a hip-hop
marketing campaign, when Tommy
Hilfiger creates a billion-dollar enter-
prise by being the clothier to the hip-
hop stars, and when hip-hop outsells
Country and miseducated Lauryn Hill
herself is on the cover of Time maga-
zine, that should tell us something
about the strength of hip-hop. And,
since it's arguably the driving force in
Crossover, it's also the strength of
Crossover.

It's what's hot. It's what sells. And
it's unapologetic about it (no grunge
stars slitting their wrists over their
success here). So long as Crossover
leans on the best of the hip-hop
world, the future has to be bright.

As for the pop side of Crossover,
you'd have to ask someone who pro-
grams it. But from a distance, it looks
to be stronger than it’s been in some
time. Crossover stations that lean pop
are turning in some of their best
young demos in a while—all | know
is, my kids are hitting me up more
often for concert tickets and back-
stage passes to acts like ‘N Sync and
Backstreet Boys than ever before.

But the format is still a tough sell to

Rhythm Crossover...from the inside. —KEVIN CARTER

radio advertisers who continue to
cherish 25-54 audiences. | hope | live
long enough to see those advertisers
finally embrace 18-34 on radio like
they have in television and other
media. Only then will we be saying
the Crossover format has finally got-
ten its due.

RICK CUMMINGS IS EXECUTIVE
VP/PROGRAMMING, EMMIS
COMMUNICATIONS

BY BRUCE sl. :]AMES

It's February
1999, and all
is well in the
Rhythmic
world...kinda.
This format,

which was
designed as
a flanker to
Top 40, has
become the mainstream in many mar-
kets, with the Top 40 now occupying
the flanker role. Revenge is sweet.
Musically, we are en fuego! No
other format can boast the sales,
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popularity, and artist development we
have. From Usher to Jay-Z to Lauryn
Hill, we are seeing the groundwork
being laid for the next five to ten
years. The cyclical resurgence of
R&B, coupled with the lasting influ-
ence of hip-hop, has given us a leg
up in the disposable world of music.
Most stations have found that
longterm success is dependent on
our ability to associate ourselves with
the artists. | truly believe our format
does this better than any other, most-
ly because of our ability to narrowly
focus on a target, along with the
artists’ and the labels’ understanding
of that value. We need to vigorously
defend the artists we hold near and
dear and build them up to a point that
they don't feel it necessary to “cross
over” to become mega-stars. While
the cover of Time may be great for
Lauryn Hill, I'm not sure her fans are
big subscribers; my theory is that the
only thing that kept Hammer off the
cover was their unnatural fear of
baggy pants.

The really exciting thing going on is
that the format has become the voice
for an entire generation. Giving credit
to the first “street” stations, | feel it is
important that we continue to walk
the walk and talk the talk. Today's
youth are more savvy than ever
before. You can sense it in the music,
see it in the clothes, hear it in the
speech—and you better ooze it from
the radio. The only thing that can hurt
us is ourselves. There will always be a
segment of the 12-24 population that
feels disjointed and removed from
society. As long as we embrace the
things that are important to them, we
will remain their place for news and
entertainment. Consolidation will
challenge us to grow our stations 18-
34, but | hope we learn from the
lessons of the past and don’t repeat
the same mistakes. Top 40 without
teens is A/C.

So where do we go from here? The
reality is that we turn over the audi-
ence every three to six years. We
can't be afraid to change. The bril-
liance of this format comes from the
fluidity with which we move. Nobody
can argue that the format sounds
anything like it did even five years
ago. It's vital that we continue to sur-
round ourselves with people that eat,
sleep, and breathe the lifestyle. From
mixers to street teams to the artists
themselves, we need to be constantly
on the lookout for the signs.

What is the next “thing” that will
capture the interest of America’s
youth? I'm not sure, but I'll bet you’!l
hear about it first on Rhythmic radio.

BRUCE ST. JAMES 1S PROGRAM DIRECTOR
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OF CHANCELLOR RRYTHM-CROSSOVER
KKFR (POWER 92)-PI11OENIX

BY TOM WMAFFEI

One look at
today’s sales
charts, and
it’s evident
that R&B and
Hip-Hop
dominate a
large per-
centage of
overall units
sold. In effect, this genre has now
become the music for the masses,
and its influence is seen in everything
from product advertising to the
clothes that kids all over the world are
wearing. As the hippy movement was
to the '60s and disco was to the '70s,
this genre of music has transformed
our youth in that it has become the
soundtrack for the lifestyle of the
masses. Obviously, the vast majority
of Crossover music is exposed via
radio airplay, and the Rhythm
Crossover format leads the way with
some of the biggest and most influen-
tial radio stations in America.

It was not too many years ago that
many people in our industry were
declaring that the Crossover format
was a trend, that it would not last.
How wrong they were. It has become
stronger and more influential each
and every year, and looks to gain
even more strength and influence in
the future. For the most part, this
music is incredibly reactive, for both
radio stations and record companies,
hence the reason for its continued,
massive success.

However, given all of the accom-
plishments of this format and its
artists, problems inevitably will follow,
and only those companies with sure
foresight will be at the forefront to
help solve these problems.

In reiation to radio, and specifically
to the crossover format, the biggest
challenge these days is finding the
space at radio to play the songs that
deserve the airplay. The reality is that
there is more good product than there
is space on radio playlists to expose
it. Therefore, the smart companies
must realize that marketing and artist
development are the keys to success
and career longevity. With aggressive
marketing campaigns—both on the
street and in non-traditional arenas
{i.e. clothing campaigns, television,
the Internet etc.)—there are more
avenues available to increase overall

visibility. These additional marketing
possibilities are becoming more
important than ever, as the costs for
videos and promotional support
increases drastically each year, eating
away at the bottom line at most com-

panies. Since this music has created
these lifestyle effects, the additional
support possibilities are now endless,
and they can help make an artist or
group much more visible to the mass-
es. When that happens, it will
undoubtedly influence the decision-
makers at radio, and hopefully give
that much-needed boost in airplay.
Obviously, radio is the biggest piece
in the marketing pie, and the main
goal for both the record company and
the artist.

Overall, | feel the Rhythm
Crossover format looks to continue to
gain strength well into the coming
century. And, as long as companies
can read the telltale signs of the
future trends within this genre and
adapt to the growth potential, both
record companies and radio will ben-
efit. The possibilities for mutual suc-
cess are endless.

TOM MAFFE! 1S VP/CROSSOVER
PROMOTION, ARISTA RECORDS

BY TRACY CLOHERTY
| feel that
Crossover
music is

stronger and
more popular
than it's ever
been. In fact,
when you
have artists
like Jay-Z,
DMX, and Lauryn Hill (just to name a
few) who have sold millions of
records worldwide, | feel the format
shouldn’t be called “Crossover,” it
should be called “Mainstream.”
Hasn’t Rap music just surpassed
Country as the biggest-selling genre
of music in the nation?

The passion for this music didn’t

happen overnight; it’s been steadily
growing for some time. It’s certainly
helped the format that there have
been several artists who have gone
on to become superstars—such as
Tupac, Notorious BIG, Puffy, Will

Smith, and Lauryn Hill—artists who
have helped make the genre more
mass appeal than ever before. The
music itself seems to have become
more appealing to a wider audience;
it isn’t as dark (for the most part) and
often it's very danceable. And of
course, the more radio stations and
video outlets that embrace the music,
the greater the resulting demand.

All forms of contemporary music
seem to enjoy their waves of popular-
ity and right now it’s Hip-Hop's time
to shine. At some point I'm sure the
pendulum will swing and another
genre of music will have its day
(whatever happened to grunge?), but
| believe that as long as the
Crossover product remains strong, so
will the demand for it.

TRACY CLOHERTY 1S PROGRAM DIRECTOR
OF EMMIS RIYTHM-CROSSOVER WHQT
(HOT 97)-NEW YORK

BY BOB WEST

The opportu-
nity to suc-
ceed with big
ratings and to
succeed in
the important
demos with
the Rhythmic
Top 40 or
Rhythm
Crossover format has never been bet-
ter! There are hit songs right now from
superstars and soon-to-be superstars
from just about every musical genre in
the format. Check it out: Superstars
Whitney Houston, Mariah Carey, and
Brandy all have huge hit songs; the
R&B tip provides us with smashes by
artists like Next, Usher and R. Kelly;
hip-hop is huge now with such stars
as Will Smith, Lauryn Hill, Jay-Z, and




Puffy; and from the pop side, we have
hit songs from the Backstreet Boys,
‘N Sync, and Britney Spears...and
what about that song by hot new rap-
per Eminem?

The Rhythm format is healthier than
it's been in recent memory. The types
of music that make up the Rhythm
format are becoming more and more
“mass appeal” and are becoming
more and more part of our pop cul-
ture. Lauryn Hill recently made the
cover of Time magazine, along with a
cover story entitled “Hip-Hop Nation.”
In it, the author points out that, “In
1998, for the first time ever, rap out-
sold what previously had been
America’s top-selling format, Country
music.” He notes that, “Even if you're
not into rap, hip-hop is all around
you; in films (Will Smith movies),
books (Tom Wolfes’ best-selling new
novel), and fashion (Tommy Hilfiger).”

OK, so we have the product. Now
we just have to configure it in such a
way that maximizes our ratings for
our particular situations. As competi-
tion increases, so do our challenges.
Our job is to produce ratings so that
others may produce revenue. There
was a time when KSFM was able to
play songs from all the rhythm genres
and garner huge ratings in all demos,
but due to increased competition
we’ve been forced to narrow our
focus and play only the songs that
really represent Sacramento’s 18-34
lifestyle. The result is a number one
ranking 18-34, but diminished shares
25-54. This poses obvious challenges
to the sales department, so as good
programmers we must also “pro-
gram” our sales managers and gener-
al managers, and provide them with
alternate solutions to hitting their pro-
jections through promotions, event
selling, and other non-traditional
means.

Despite its challenges, the rhythm
format provides the most consistent
and popular form of Top 40 over time.
It's up to us to use our artistic abilities
to make it flow and to make it com-
pelling for our listeners.

BOB WEST IS OPERATIONS MANAGER OF
KSFM (JAMMIN' 102.5)-SACRAMENTO

BY NINO CUCCINELLDT

The beauty of the Rhythmic format is
that it is so specialized. Records have
the ability to break from more than
one place—mix shows, clubs, and the
streets. Perfect examples of this are
the following markets: Los Angeles,

the San
Francisco
Bay Area,
and New
York. These
stations are
in the clubs,
on the streets
talking to
their listen-
ers, or on the air (both mixing and as
personalities). This allows radio to be
in touch with every aspect of the
lifestyle to whom we preach. In this
way, we can gauge a reaction to a
record even before it hits the air.

Another important aspect of this
format is artist ownership. When
[KPWR-Los Angeles APD] Damion
Young heard a rough copy of
Eminem’s ‘My Name Is,’ he immedi-
ately invited him to perform at the
Baka Boyz' Friday Night Flava show.
KPWR took ownership of Eminem,
allowing him to develop through the
mix shows and giving him maximum
visibility on the station. | feel that no
other format can embrace an artist in
so many different ways.

At Interscope, we have the luxury
of having a dedicated staff of six
devoted to working the Rhythmic for-
mat exclusively. These people know
everyone at their stations. They also
deal with retail on a weekly basis.
This way they know what’s hot in the
markets. They track everything from
commercial 12-inch singles to LPs
and help create excitement at retail.
Our street teams also play a crucial
role in how we expose a new artist to
the public. They also deal with mix
shows and interact with the buying
public on a nightly basis at clubs.

We all say we need to live the
lifestyles of our audience to be suc-
cessful. The combination of mix shows,
clubs, and spending time in the streets
allows both radio and records to
accomplish this successfully.

NINO CUCCINELLO IS HEAD OF
CROSSOVER PROMOTION FOR
INTERSCOPE RECORDS

BY MICHAEL NEWMAN

Rhythmic Top 40 is hotter than ever.
We're now seeing more and more
companies all over the country flip to
Rhythmic Top 40. It's a format that's
being driven by icons like Will Smith,
Lauryn Hill, Brandy, Mariah, Mase,
Jay-Z, DMX, and Master P. The
demand by consumers is reflective in
the sales in each market, coupled

with huge exposure in magazines, TV,
movies, and airplay.

Rhythmic Top 40s are comprised of
a combination of different sounds.
Some are purely hip-hop and R&B,
while others add in some pop prod-
uct. That sound is stronger than ever
with artists like ‘N Sync and the
Backstreet Boys lighting up an audi-
ence that had been quiet for many
years. | believe we are going through
a natural cycle. You'll find some inter-
esting comparisons if you look back
to the late '80s and early '90s. MC
Hammer and Naughty by Nature were
some of the driving forces of Hip-
Hop. Madonna, Mariah Carey, and
Toni Braxton became the driving
forces of R&B. New Kids on the Block
were the pop sensation.

Icons drive the format, just like Alanis
did for Alternative and Modern A/C a
few years ago. Now a new set of icons
is emerging and driving the world of
Hip-Hop, R&B and pop. That's why
Top 40 Rhythmic and pop stations are
doing so well in the ratings.

Looking to the future, | feel we'll
see more collaborations between
artists, like we’ve seen recently with
Praz and ODB, Mariah and Krayzie
Bone. | also believe that with emerg-
ing technology continuing to push
more information into every person’s
life, people will want things simpler.
That’s why pop music will continue to
be huge.

FORMER PROGRAMMER MICHAEL
NEWMAN IS A CONSULTANT FOR STEVE
SMITH RADIO & RATINGS.

| think before
you can talk
about the
state of
Rhythm
Crossover,
the mindset
of the format
needs to be
defined.
Rhythm Crossover is a format that
caters to a young, hip, musically in-
tune audience.

In order to successfully program
Rhythm Crossover, you have to be
plugged in with the needs and wants
of your target audience. Your station
must match their expectations. These
kids know more about their music
than most of the promo reps who
walk into your office with this week'’s
priorities. These kids get CDs, cas-

settes, and 12-inch singles, and dig
through them looking for their own
hits. They don’t care about charts or
release dates; they only know the
songs that get them off. There are
times when a single is selling in the
market, but the kids are actually buy-
ing the cassette single for the B-side.
If you as a programmer don’t talk to
your audience on a regular basis, you
won’t know this. There are songs in
the clubs that everyone is talking
about, but the label hasn't “made it a
priority” yet. This can create several
problems.

Programmers who aren’t locked
into their audience—who only rely on
what their local rep brings in—are
destined for failure. You have to dig
into your audience’s culture and
lifestyle. Musically, you'll find all the
secret weapons and songs they really
love, regardless of whether or not it's
a label priority. A good programmer
has to understand that the label
release date isn’t necessarily the right
time to introduce a particular song to
his or her audience. Although this is a
difficult concept for many labels to
accept, nevertheless, it is the truth. |
have put records on the air six
months before the “scheduled release
date"—as well as six months after
that date. I'm sure that this is a night-
mare for the labels involved, but | feel
strongly that it’s radio’s job to deliver
exactly what their audience is telling
them they want at that moment. We
can only hope that our plan fits the
marketing plan layed out by the labels
so we can all get along.

Smart radio programmers hire
music directors who are from the
clubs, from the streets, who know all
the hangouts, who can talk with the
core. I'll teach them Selector later.
Just like with a good jock, find some-
one who possesses the attitude, the
passion, and the knowledge of your
target. These are characteristics that
are not teachable. You can’t hear
them in a demo tape or read them in
a resumé. You want to find the right
music director? Go hang out in the
clubs and talk to the mixer after-
wards. These are your experts; they
know what'’s really going on.

The message I'm giving to all the
labels is to talk to the Rhythm pro-
grammers. Include them in your deci-
sion-making process. They are spe-
cialists in their format and can give
you more valuable information about
their market than all your out-of-town
A&R people can.

MICHAEL MARTIN IS THE PROGRAM
DIRECTOR OF CHANCELLOR RIYTHM-
CROSSOVER WILD 94.9 (KYLI))-SAN
FRANCISCO B
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98° (51)

SIXPENCE NONE
THE RICHER (26)

EMINEM (25)
TLC (23)
MULBERRY LANE (20)

TOP TIP

WHITNEY HOUSTON
feat. FAITH EVANS AND
KELLY PRICE
“Heartbreak Hotel” {Arista)
Superstar antist teams up with 2
high-profile friends; can’t miss.

RADID SAYS

SUGAR RAY
“Every Morning”
{Lava/Atlantic)
“Sugar Ray is testing—Ilooks
like it's a gone gator.”
—Rob Morris, PD,
KDWB-Minneapolis

—_
r

600 GOO DOLLS - Slide (Warner Bros.)
CHER - Believe (Warner Bros.)

Blggest hit of her career and headed for the top spot next week.

BRITNEY SPEARS - . Baby One More Time (Jive}
SARAH McLACHLAN - Angel (Warner Sunset/Reprise)
SUGAR RAY - Every Morning (Lava/Atlantic}

‘N SYNC - (God Must Have Spent) A Little More Time On You {RCA} 16

BRANDY - Have You Ever? {Atlantic)

BACKSTREET BOYS - All | Have To Give {Jive)
MATCHBOX 20 - Back 2 Good {Lava/Atlantic}

EAGLE EYE CHERRY - Save Tonight (WORK)

WILL SMITH - Miami {Columbia/CRG}

MGONICA - Angel Of Mine (Arista)

ALANIS MORISSETTE - Unsent {Maverick/Reprise}
LENNY KRAVITZ - Fly Away (Virgin}

BARENAKED LADIES - It's All Been Oone (Reprise}
BETTER THAN EZRA - At The Stars {Elektra/EEG)
SHAWN MULLINS - Lutlaby (Columbia/CRG)

DIVINE - Lately {Red Ant]

NEW RADICALS - You Get What You Give (MCA)
THIRD EYE BLIND - Jumper (Elektra/EEG)

JEWEL - Hands (Atlantic)

MARIAH CAREY - | Still Believe (Columbia/CRG)
SIXPENCE NONE THE RICHER - Kiss Me (Squint)
BLACKSTREET featuring MYA - Take Me There {Interscope)
SAVAGE GARDEN - The Animal Song {Columbia/CRG)

Huge Spincrease; proven track record at Top 40—you do the math.

JOEY MCINTYRE - Stay The Same (C2/CRG)
COLLECTIVE SOUL - Run (Atlantic/Hollywood)

EVE 6 - Inside Out {RCA)

OFFSPRING - Pretty Fly {For A White Guy) (Columbia/CRG}
EVERCLEAR - Father Of Mine (Capitol)

GARBAGE - Special {Almo/Interscope)

B*WITCHED - C'est La Vie (Epic)

TLC - No Scrubs {LaFace/Arista)

HOLE - Malibu {DGC)

EVERLAST - What's It Like {Tommy Boy)

MADONNA - Nothing Really Matters {Maverick/Warner Bros.)

JENNIFER PAIGE - Sober (Edel America/Holiywood)
SHERYL CROW - Anything But Down (A&M/Interscope)
SEMISONIC - Secret Smile (MCA)

DEBORAH COX - Nobody's Supposed To Be Here (Arista)

Weeks Reports Adds SPINS  TREND
23 151 0 7382 -9
15 157 0 7141 +464
20 142 2 6831 443
20 142 0 6426 -35
3 15 3 6213 4630 Carter, and Alexandra Russell
137 1 535 -366 EMINEM
19 128 1 s 32 | MyNamels.”
13 138 0 s3m 5 | (Aftermath/interscope)
2N 129 2 42 19 Unless you’ve been sequestered
N7 0 4560 -516 under a porch
19 104 2 4557 -1%6 somewhere, no
31 5w «m | doubryoue
§ 128 1 38 1% been using the |
18 125 5 e 479 | "ame Eminem / \ %H I)Y
R by
a3, LB SR talking about his
£ T colorful thin candy shell. either...As
BB 1 8 evidenced by an explosion of men-
W9 0 ae tions in gmail over the past several
7o & 0 2834 -493 weeks, an MTV Buzz Clip and a
B9 0 288 657 blistering live set at the GAVIN
8 1M 5 2189 4346 Seminar, this Detroit-based rapper is
24 12 26 2724 4181 serving notice that Slim Shady is
16 8 0 27714 -4 coming over o visit..and putting
3 121 15 2703 +1236 his feet all over your furniture
—KEVIN CARTER
7 108 3 2662 +450 wennn
8 107 2 2591 4254 BON JOVI
29 69 0 2355 -452 “Real Life”
15 99 0 232 -102 (Reprise/Island/Mercury)
19 80 0 2239 -430 Jon teams with top songwriter
15 9% 3 1995 4349 Desmond Childs
8 87 6 1905 +324 tfor his band’s
3 10 23 15 N contribution to
9 718 1 11617 -3 the soundltrack
8 74 13 1587 429 | forkon
5 8 14 1% N Howard's forth-
g8 N 1 1% -140 coming flick
5 19 10 1 N starring Matthew
1 T 6 1325 +128 McConaughey, EDt. The group
B3 5% 3 123 N reunited for the project, and they

Total Reports This Week 161 Last Week 163

FLEMING & JOHN - “The Pearl” {Universal)

WHITNEY HOUSTON f/ F. EVANS & K. PRICE - "Heartbreak Hotel" (Arista)

EVERYTHING - “Cood Thing” (Blackbird/Sire)
VENGABOYS - “We Like To Party” (Strictly Rhythm)

Reports  Adds

5

3.

10

SPINS  TREND

1007
1196
1054

161

+64
+152
+198
+197

Continued on page 22

Tor 40 REPDORTS ACCEPTED
MONDAYS AND TUESDAYS
8:30 A.M.-4 P.M.

GAVIN STATION REPORTING
PHONE: (415) 495-1990
Fax: (415) 495-2580

Once Upon a Time. ..
The Storee's just
beginning...3rd Storee,
that is. The young Yab
Yum/Elektra group made
its debut foray to the
City by the Bay recently, |
and stopped by to press i
the flesh with K2Q2-
San Francisco PD

Mark Adams.

Still Dreamy After All This Time
When ex-New Kid Joey Mcintyre
stopped by Hot 197.9 (WWHT)-Syracuse,
New York, hundreds of fans braved
harsh weather—some for hours—for a
chance to meet their dream man.
Though he's all grown up now, the sighs
could be heard for blocks. {I-r): PD J.J.
Rice, a.m. show co-host Paige,
Mcintyre, afternoon personality Marty,
and Promo Director Dan Connelly.
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|
MOST ADDED
. . Lok A :
B 51 28 +8" 98 DEGREES - The Hardest Thing |Universal)
45 — 820 o0  2PAC- Changes (interscope)
M 5 M7 M6 EMINEM - My Name ls... (interscope)
3 -~ 592 22  MUDHENS - Try To Explain (MH) N LY
R GO STATION PANEL: The GO Chart
2 % 65 8  SWEETBOX - UMake My Love  Fel Evaiyn King [RCA) is based on reports by 79 GAVIN SIXPENCE NONE
- I | 66  BLONDIE - Maria (Beyond Music| correspondents who are not part of THE RICHER (13)
B & SI7 42  DRUHILL- These Are The Times [isand/Mercusy) Radio & Record's or Billboard's 98° (12)
panels. UNDERLINES indicate upward TLC (11)
BT A5 HA2  MEJA- Al ‘Bout Tha Money (C2/CRG] movement, while RED entries high- **SAVAGE GARDEN {10)
24§ 32 +m  TOMMY HENRIKSEN - | See The Sun (Capitol) light a stronger performance than on **SHERYL CROW (10}
B1 3% 44 THECORRS - What Can | Do |143/Lata/Atlantic) the main Top 40 Chart.
B B I 5  dc TALK - Consume Me (Virgin) W SPINS _ THEND
20 9 BY W0 FUEL- Shimmer (550 Music ! CHER W
22 G0 45 * MULBERRY LANE - Hamnless Mefuge/MCA! 2 GO0 GOO DOLLS - Stide {Warner Bros.) 016 +21
o 3 SUGAR RAY 820 4333
SERAMRRNER OB STEWART - Faith 0f The oart nversal 4 SARAH McLACHLAN - Angel (Warner Sunset/Reprise) e 8
) 3414 TATYANA ALI - Boy You Knock Me Out (ML/Epic) 5 BRITNEY SPEARS - . Baby One More Time (Jive) )
L) 3% 416 SISTER MOON - Why [This I This} 6 "N SYNC - (God Must Have Spent) A Little More Time On You (RCAI w0
1 4 31 ELTON JOHN & LeANN RIMES - Written In The Stars [Curt/Rockat/Tskand) 7 BACKSTREET BOYS 2265 +7
17 & 28 4122 AUCE- What's In i Far Love (Dzsert Sky 8 BRANDY - Have You Ever? Atlantic) 2042 -52
16 13 131 87 *EYC This Thing Cafled Love [Rad Antl 9 2018 +2
M1 3 80 THEFLYS (ot You [Where | Want Youl (Trauma/Deticious Vinyl) 10 ALANIS MORISSETTE 03«8
12 2 5 33 3rd STOREE- f Ever [Yab Yum/Elekira/EEG) 11 MATCHBOX 20 - Back 2 Good (Lava/Atlantic) 1948 +65
W — . 4% FARTOO JONES - Best Of Me iMammoth) 12 LENNY KRAVITZ w2
6 168 466 * SHAWN MULLINS - Shimmer (Calumbia/Ch6) 13 COLLECTIVE 301 1718
Hn — wm n BEASTIE BOYS - Body Movin’ {Grand Reval Caitoi) 14 EAGLE EYE CHERRY - Save Tonight (WORK) 1705 -8
1 14 -9  CRAIG JACKSON - Blinded By Love {Graen| e e
16 1853  -104
M 1 119 +&  SIMON DANIELS - Hand In Hard 1 16 N
Do e I L L LR L s i 18 MONICA - Angel Of Mine [Arista 1555 415
Drops: #34-Khaleel, #35-R Kelly & Celine Dion, #37-Monifah, #39-Dave Matthews Band, the Merrymakers, Dawson,
M. Blue, Jay-Z |"Hard") 13 1541 1
20 SAVAGE GARDEN 1334 +640
Harmless Fun 21 WILL SMITH - Miami (Columbia/CRG) 1310 -4
22 MARIAH CAREY - | Still Believe (Columbia/CRG} 129 49
23 SIXPEMCE MONE THE RICHER - Kiss Me (Squint) 1263 4313
24 GARBAGE 187 415 |
25 JOEY McINTYRE 1155 4268
2 1154 -66
27 135 +30
28 THIRD EYE BLIND - Jumper (Elektra/EEG) 1053 -51
29 DIVINE - Lately {Red Ant) 1041 -35
30 995 +13
31 BLACKSTREET featuring MYA - Take Me There {Interscope) 981 0
32 FLEMING & JOHN 950 4110
3 906 21
34 OFFSPRING - Pretty Fly (For A White Guy} (Columbia/CRG) 904 -4
35 B*WITCHED - C'est La Vie (Epic) 889 4219
36 EVE 6 - Inside Out (RCA) 884 413
Smiling for the cameras following their stellar GAVIN Seminar perfor- 37 SHERYL CROW 883 N
mance is Refuge/MCA recording act Mulberry Lane. Posing along with 38 MADONNA - Nothing Really Matters (Maverick/Warner Bros) 153 N
them are GAVIN’s Annette M. Lai (second from left); MCA’s. Abbey 39 SEMISONIE - Secret Srmile (MCA) 103 38
Konowitch (fourth from the left); Refuge’s Don Gehman (sixth from left); SEMS
MCA'’s Steve Zap (far right). Kneeling: GAVIN's Steve Resnik. % 693 -1
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MOST ADDED

MYA (15)
98° (14)
**KELLY PRICE (8)

**BUSTA RHYMES feat.
JANET JACKSON (8)

TOP TIP

K-Ci & JO JO
“Life” {(Rockland/Interscope)
The guys who made “All My

Life” a permanent wedding
addition are back with a
sequel, all about “Life.’

RADID SAYS
HI!

MY NAME IS

M

EMINEM
“My Name ls...”

{Interscope)
“Went from nothing to =3
phones in a week—talk
about a reaction record!’

—Jason Hillery, PD, KBTE (The
Beat)-Corpus Christi

£

WHITNEY HOUSTON - Heartbreak Hotel {Arista)
DRU HILL - These Are The Times {Island/Mer

™W
1 MONICA - Angel Of Mine {Arista)
2
3
4 TLC - No Scrubs {LaFace/Arista)

W W o -

Meteoric chart rise and rapid mass appeal success...what's not to like?

5 JAY-Z-CanlGet A ... {Roc-A-Fella/Def Jam)
6 BRANDY - Have You Ever? {Atlantic)
6 7 DEBORAH COX - Nobody's Supposed To Be Here (Arista)
8 MARIAH CAREY - | Still Betieve {Columbia/CRG)
9 2 PAC - Changes (Interscope)
8 10 WILL SMITH - Miami {Columbia/CRG)
11 11 LAURYN HILL - Ex-Factor (Columbia/CRG)
20 12 EMINEM - My Name is... (Interscope)

Tell us something we DON'T know...great performance at the GAVIN Seminar.

15 13 BRITNEY SPEARS - . Baby One More Time {Jive)

16 14 R.KELLY - When A Woman's Fed Up (Jive)

18 15 GINUWINE - What's So Different (550 Music)

14 16 TYRESE - Sweet Lady (RCA)

12 17 "N SYNC - {God Must Have Spent) A Little More Time On You {RCA)
13 18 TLC - Silly Ho' {LaFace/Arista)

23 19 CHER - Believe (Wamner Bros |

17 20 OUTKAST - Rosa Parks (LaFace/Arista)

21 21 FAITH EVANS - All Night Long (Bad Boy/Arista)

21 22 BACKSTREET BOYS - All | Have To Give (Jive)

19 23 DRU HILL - How Deep Is Your Love {Island/Mercury)

32 24 VENGABOYS - We Like To Party {Strictly Rhythm}

26 25 TQ - Bye Bye Baby (Epic)

30 26 SHANICE - When | Close My Eyes {LaFace/Arista)

25 21 LAURYN HILL - Doo Wap (That Thing} {Columbia/CRG)

22 28 BLACKSTREET featuring MYA - Take Me There (Interscope)
28 29 DMX - Ruff Ryders Anthem (Def Jam/Mercury)

24 30 BRANDY - Angel In Disguise (Atlantic)

34 31 MONIFAH - Touch It {(Universal)

29 32 DIVINE - Lately (Red Ant)

31 33 FAITH EVANS - Love Like This (Bad Boy/Arista)

37 34 THE ROOTS - You Got Me (MCA}

38 35 FAT JOE & BIG PUN - Bet Ya Man Can't {Atlantic)

33 36 HARLEM WORLD - | Really Like It {So So Def/Columbia/CRG}

— 37 BUSTA RHYMES f/ JANET JACKSON - What's it Gonna Be (Flipmode/Violator/Elektra/EEG]

— 38 QFFSPRING - Pretty Fly (For A White Guy} (Columbia/CRG)
36 39 JUVENILE - Ha {Universal/MCA]
— 40 FOXY BROWN - Hot Spot {Def Jam/Mercury)

SPINS  TREND
2519 69
2136 +239
2020 455
2001 +448
“We're getting a big reaction 10 ‘I
1906 +18 Really Like It by Harlem World.
1682 -461 —Danny Ocean, APD/MD, WJMN-
6w | Doston
B R “Watch out for “Thug Mentality’ by
1533 -108 . N T A
Krayzie Bone (Relativity); this thing is
L wrning out 10
L. 3 be huge!”
1se 4399 —Tony Manero,
PD, KKSS-
1447 4100 Albuquerque
1429 +119 sesse
1387 +38 I agree with
1385 +26 what Tony up
122 119 there just
1237 -165 said... Krayzie Bone's
1033 +138 ‘Thug Mentality’ will indeed be very
1033  -267 huge...thanks for calling.
976 4172 —~Bob Lewis, PD, KISV-Bakersfield
975 _50 ssses
950  -204 ‘We're spinning the Victor Calderone
828+ Main Vocal mix of ‘I'm Beautiful’ by
788 -19 Bete Midler (WB) in the clubs and
123 +3 getting a huge response.” —Alex
12 13 Tear, PD, WDRQ'D&(I’O“
657 -5 | "°°°F
647 -156 ‘Girlfriend/Boy(riend’ by
599 -253 BLACKstreet & Janet Jackson is
581 H already pulling phones after two
541 188 days of ;firpluy." —Ton.l "Jal.nmer i
533 -183 Naylor, Kiss 99.7-San Luis Obispo
526 411
500 -1
473 114
56 N
“w N
34 4
401 N

Total Reports This Week 57 Last Week 60

Reports  Adds

3rd STOREE - “if Ever” {Yab Yum/Elektra/EEG) 3
DIVINE - “One More Try" (Red Ant) 20
*MONIFAH - "Monifah's Anthem/Bad Girl” (Universal) 20
*K-Cl & JO JO - “Life" (Rockland/Interscope) 1
*MYA - "My First Night With You" (Interscope) 16

]
1
6

SPINS  TREND RHYTHM CRDSSOVER REPDRTS
366  +49 ACCEPTED MDNDAYS & TUESDAYS
363 +67 B8:30 A.M.-4 P.M.

294 488 GAVIN STATION REPORTING

35  +113 PHONE: (415) 495-1990

60 +64 Fax: (415) 495-2580

0C104 (WOCQ)-Ocean City,
Md. PD Wookie dropped a
note to show off his team’s
new “So Happy It's Thursday”
t-shirts (I-r): front office secre-
tary Nicole Vandeputte, morn-
ing man Yo! Sunny Joe, PD/
afternoon driver Wookie,
parttimers Dee-Lite and
Babelicious, and MD/p.m.
jock Gizmo.
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EDITOR’S NOTE:

This year at the GAVIN Seminar, we witnessed
great live performances from C-Note, Tina
Arena, Mulberry Lane, 3rd Storee, and, of

course, Phil Collins. GAVIN's Top 40 department
would like to give a special thanks to Epic

Records, MCA Records, Elektra Entertainment,

and Hollywood Records for confirming, once

again, that it's all about the music.




okay player.

GIVING YOU TRUE NOTES SINCE 1987

THE ROOTS

Breakthrough Adds This Week: WPOW KYLD KUBE WBTT
R&B Monitor 6*-5* ¢ Crossover Monitor 14*-11*
Spins Over 2,500 ¢ Audience Over 38 Million!

Big Spins: Big Requests: Top Callout: 2 '| T}'i _/‘q
WJMH 70x  WJIMH WJIMH : DU 1L X )—
WPGC 50x  WPGC WPGC WRCRSES 41 Most Played #1
WERQ 52x WERQ WERQ 4 Star Alburn R Rofling St
tar um Review - Rolling Stone
Hot97 45x Hot97 Hot97 Appearing on David Letterman March 2nd
KMEL 40x KMEL Nationwide Tour Starts March 3rd
=~ WHHH35x  WBHJ
E KBMB30x  KBMB THE ALBUM INSTORES NOW! LKA
= www.mcarecords.com "
One of the Most Added at
Rhythm Crossover Radio!
Spins over 2,700
Audience over 35 million
Sold over 150,600 singles in 3 week!
Billboard R&B Monitor 6*
Billboard R&B Single 4*
YD U Billboard Crossover Monitor 21*-18*
Billbcard Hot 100 11*-10*
Most Added at Rhythm Crossover Radio!
Huge Single Sales: WERQ 50x #7 phones
Philadelphia #4 Wa;hington, D.C. #4 WPGC 50x #1 phones
mmn;‘? ﬁﬂit:::;gl?sz#g WBHJ 50x #1 phones
Norfolki# 1 Greenboro #8 KMEL KTFM KGGI
Las Vegas #13 KBMB WJBT and more. ..
na X \ i
S — - 5 7 ~r1 /] /o
| jesse powell
- ot 8 r N
S W-G-A The Latest Hit From IDOUE 1E in Stores Now
Single ;vrnten by Jesse Powell and Carl Roland.  Single produced by Carl Joland ngr Mo'Kutz Productions/Mecca Don Entertainment, Inc. 3rd Most Played’
Management: Icon §ntertainment Executive Progucer: Louil Silas, 5! Associate b:ecuuve Producer: Felipe Darreli T 8w
aww.mcarecords.com ©1996 EMI Aprl Music Inc. / Ya Digg Mk (ASCAP) Chrysahsgj:ngs‘m'l’\emm .- i\‘g vt %

Dml‘ |i T | jed by permission. All rights res ©
|

°
b 3



The Jury Weighs In

When the crowd gathered for the
A/C and Hot A/C Jukebox Jury on
Thursday, February 18, at the
GAVIN Seminar in New Orleans
there were no clear-cut favorites—
probably because, as always, the
participating bands, songs, and
labels were kept a closely-guarded
secret prior to the proceedings. But
when all the buttons had been
pushed and all the numbers
crunched, Refuge/MCA Records’
Mulberry Lane topped the list with
their upcoming single “Harmless.

Rounding out the Top 5 were (in a
three-way tie for second) Columbia’s
Curtis Stigers with “To Be Loved,
Push/BMG’s Blessid Union with “Hey
Leonardo (She Likes Me for Me),” and
Move Around Records’ Lee Nestor
with  “Stll  With  Me,” and
Elektra/HiFVEEG act Marvelous 3's
“Freak of the Week.”

Although the final tallies were rela-
tively close, the choices made by A/C

and Hot A/C radio contingents were

much more strident. “Harmless”

clearly topped both votes, but the

other finalists varied widely in point

scores. Here are the Top 3, broken

down between the two:

A/C

“Harmiless,” Mulberry Lane

“Still in Love,” Larry Stewart (Wind-
ham Hill)

“Still With Me,” Lee Nestor

“To Be Loved,” Curtis Stigers

“if Ever,” 3rd Storee (Yab Yumy
Elektra/EEG)

HOT A/C

“Harmless,” Mulberry Lane
“Freak of the Week,” Marvelous 3
“Hey Leonardo,” Blessid Union
(tie) “To Be Loved,” Curtis Stigers
(tie) “Still With Me,” Lee Nestor

Thanks to all the labels who sub-
mitted material. For complete results,
contact A/C Editor Annette M. Lai.

A/C and Hot A/C Award Winners

A/C Label of the Year Columbia

A/C Label Promotion Executive of the
Year Elaine Locatelli, Columbia

Hot A/C Promotion Person of the Year
Nick Bedding, Capitol

A/C Promotion Person of the Year
Etoile Zisselman, Arista

A/C Independent Promotion Person
of the Year
Sandi Lifson, Sandi Lifson Promotion

Hot A/C Major Market Station of the
Year KFMB (Star 100.7)-San Diego

Hot A/C Major Market Program

Director of the Year
Greg Strassell, WBMX-Boston

Hot A/C Major Market Music
Director of the Year
Rich Anhorn, KHMX-Houston

A/C Major Market Station of the Year
WLIT-Chicago

A/C Major Market Program Director of
the Year Mark Edwards, WLIT-Chicago

A/C Major Market Music Director of
the Year (tie)

Tony Coles, KBIG-Los Angeles;

Donna Rowland, WBEB-Philadelphia

Hot A/C Large/Medium Market Station
of the Year KMXB-Las Vegas

Hot A/C Large/Medium Market Program
Director of the Year
Chuck Morgan, WSSR-Tampa

Hot A/C Large/Medium Market Music
Director of the Year
Jack Stevens, KAMX-Austin

A/C Large/Medium Market Station of
the Year KOSI-Denver

A/C Large/Medium Market Program
Director of the Year
Scott Taylor, KOSI-Denver

A/C Large/Medium Market Music
Director of the Year
Thom Walsh, KUDL-Kansas City

A/C Small Market Station of the Year
KELO-Sioux Falls, South Dakota

A/C Small Market Person of the Year
Reid Holsen, KELO-Sioux Falis, S.D.

A reception was recently
held in New Orleans for
the legendary Paul Anka,
who’s celebrating the suc-
cess of his duet with
Celine Dion “it's Hard to
Say Goodbye.” Shown
here I-r: GAVIN's Annette
M. Lai; Hi Impact’s Ron
Kyle; and Paul Anka,
showing off his impres-
sive chart debut in GAVIN.

A good time is always had by
all at the annual dinner hosted
by the A/C national promotion
execs in conjunction with the
GAVIN Seminar. Some of this
year'’s revelers included (I-r):
GAVIN's Annette M. Lai;
WMXB-Richmond’s Lisa
Greene; Hybrid Recordings’
Kalun Lee; KPLZ-Seattle’s
Alisa Hashimoto; and WLCE-
Buffalo’s Jay Nachlis.
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L

CHER (23)
NA LEO (17)
THE BUCKINGHAMS (16)
**SAVAGE GARDEN (15)
**THE PRETENDERS (15)

TOP TIP

NEVILLE BROTHERS
“A Little Piece Of Heaven”
{Columbia/CRG)

This song sounds great on
the radio...and that’s all there
is 1o say!

RADID SAYS

SAVAGE GARDEN
“The Animal Song”
{Columbia/CRG)

“It's the tempo we need going
into Spring. Our jocks love it,
so our listeners do, too!”
—Rene Shanle-Hutzell, PD,
KCRE-Crescent City

A D U L T

P O R A R Y

3

1 1 ELTON JOHN & LeANN RIMES - Written In The Stars (Curb/Rocket/Island) 8
2 2 JEWEL - Hands {Atlantic} 18
3 3 SARAH McLACHLAN - Angel {Warner Sunset/Reprise} 19
5 4 ROD STEWART - Faith Of The Heart {Universal} 9
8 5 JOHN TESH & JAMES INGRAM - Forever More {I'll Be The One} {GTSP/Mercury} 7
6 6 JIMBRICKMAN featuring MICHAEL W. SMITH - Love Of My Life (Windham Hill) 9
7 7 MARIAH CAREY - | Stiil Believe {Columbia/CRG}
4 8 R KELLY & CELINE DION - I'm Your Angel (Jive) 18
10 9 ‘N SYNC - (God Must Have Spent) A Little More Time On You (RCA) 1
9 10 MARILYN SCOTT - The Last Day (Warner Bros.} 19
16 11 CHER - Believe {Wafner Bros.) 8

Cher is definitely top-of-mind these days: tops in Spincreases and Top Ten bound, too!

12 12 SHANIA TWAIN - From This Moment On {Island/Mercury} 25
15 13 SIXPENCE NONE THE RICHER - Kiss Me (Squint/Columbia) 8
13 14 PHIL COLLINS - True Cotors (Atlantic) b7]
19 15 BACKSTREET BOYS - All | Have To Give {Jive) 6
11 16 WHITNEY HOUSTON & MARIAH CAREY - When You Believe {DreamWorks/Geffen) 15
18 17 MONICA - Angel Of Mine (Arista) 13
14 18 HOOTIE & THE BLOWFISH - Only Lonely [Atlantic) 13
22 19 BONNIE RAITT - Lovers Will {Capitol) 6
20 20 BIC RUNGA - Sway (Columbia/CRG) 20
21 21 GREGG SWANN - Spinning {Dalin) "
17 22 CRYSTAL BERNARD - Don't Touch Me There (River North) 15
30 23 PAUL ANKA & CELINE DION - It's Hard To Say Goodbye (Epic 4
26 24 BRANDY - Have You Ever? {Atlantic) 19
23 25 EDWIN McCAIN - I'll Be {Lava/Atlantic) 66
25 26 BACKSTREET BOYS - I'll Never Break Your Heart {Jive) 3
28 27 LARRY KING & JOHN BLASUCCI - Worlds Apart MFO) 9
38 28 JOHN MELLENCAMP - I'm Not Running Anymore {Columbia/CRG) 3

This Indiana son leaps ten notches into A/C’s Top 30 with his latest effort.

W W Weeks Reports Adds SPINS TREND 28+ 21+ 14+ 1+

166 2 4029 +166 65 45 42 10

153 4 3662 13 61 39 33 14
190 1 3339 249 4% & 3} 9
191 3 2915 #4132 41 33 40 16
148 8 2826 4265 36 32 3% I
136 0 2199 #1244 40 29 3B 24
138 1 2690 +118 33 32 35 30
"5 0 2514 311 28 4 32 W
1286 5 2522 4214 21 38 25 29
15 1 2252 114 31 19 3 25
107 23 2164 4649 3 21 29 19

89 0 1898 11 6 32 30 9
% 3 1762 +188 28 2 15 9
3 0 M2 29 1 2 2 1
102 8 16711 +297 9 24 U B
84 0 1645 34 14 20 2 W
1M 7 1629 +208 12 17 N 3
g2 1 1538 -3¢ 17 11 3N 19
02 8 1504 +290 10 14 28 ¥
69 1 1456 +104 20 16 24 8
65 3 1339 +44 18 15 19 13
Moo2 1210 258 11 13 16 27
80 14 119 4312 LR L B X 1
n 6 153 +«43 11 11 18 2
5 1 1014 -8 9 18 11"
5 0 1006 -108 5 17 20 5
5 3 935  +19 8 16 14 1
2 2 915 4205 4 15 20 13

29 29 THE REGULATORS - Sweet Sustain {Southbound) 19 & 0 9 +2 12 13 10 5
33 30 1AM - Under The Impression {Marvelous Show) 12 5 2 865  +109 3 12 20 18
— 31 TAYLOR DAYNE - Naked Without You (River North} 5 5% 10 84 AN 7 & 20 19
36 32 ROCKAPELLA - I'll Hear Your Voice {J-Bird) 6 50 3 849 +120 1T 12 1 16
31 33 JOHN PURDELL - Better Way To Die {Jackal) 15 33 2 846  +46 9 15 11 2
27 34 SHAWN MULLINS - Lullaby {Columbia/CRG}) 18 2 2 822 -2%9 16 4 1 4
40 35 JOEY McINTYRE - Stay The Same {C2/CRG) 6 55 5 809 +135 5 5 19 2
— 36 NALEO - Poetry Man {NLP) 62 1 1 N 0 95 2 A
37 37 TONY MASCOLO - Night Wind (Modem Voices) 3 3 1 182 453 8 1 1 4
35 38 SUNPOWER ORCHESTRA - A Princess Blessing (Sunpower/Rhombus) 1% 33 0 4 +4 9 12 1 &
— 39 SAVAGE GARDEN - The Animal Song {Columbia/CRG) 2 4 15 66 N 2 8 19 16
— 40 BOJEST - Kissing It On (Rosier) "M 33 3 65 N 8 4 14 8
Total Reports This Week 175 Last Week 173

‘DAWSON - “To Fly" (Thinktank}

SYRVA - “Fade” (Trazom)

FREE CLINIC - “Searching for Something” (Free Clinic)
NANAPEG - “Trees" (Tota Envision}

NEVILLE BROTHERS - “A Little Piece of Heaven" {Columbia/CRG)

6 5 551 +84
44 6 643 4157

@ 2 | MY
0 2 557 +18
7 2 M4 8

CHER +649
P. ANKA & C. DION +312
BONNIE RAITT +290
J. TESH & J. INGRAM +265
NA LEO +265

ARTISTPROFILE

JAMES

CURRENT SINGLF: “Forever More
(I'll Be the One)” (duet with
John Tesh)

LABEL: GTSP/Mercury

H \: Akron, Ohio;
February 16, 1952

MAJOR MUSICAL INFLUENCES: “Ray INGH

Charles, Marvin Gaye, Donnie
Hathaway, and Henry Ingram.

WHAT RADIO STATIONS DID YOU
INGRAM GROW (/P LISTENING TO? “WAKR.
THINGS THAT MAKE YOU HAPPY
“Family, music, the divine right
to be happy.
I'HINGS THAT MAKE YOU SAD
“Racism and ignorance.”
ZORDING TO JOHN TESH

M'S BEST

James Ingram ()
with Jon Tesh

ERSONALITY

RAIT: “Fle is an amazing
Christian man who is a father

to six kids.’
ACC N Ot

INGRAM'S WORST PERSONALITY
AIT: “He’s no longer a world

class quarter-miler, so he’s on

the track every day trying to

do that..
ODDENT JOB YO

“Working for Ford Motors.
THE CAUSE YOU BELIEVE IN AND
wWHY? “Children’s benefits; they

TESH

VF EVER HAD:

are the tuture.”

THREE ESSENTIALS YOU'D NEED
TO LIVE ON A DESERT ISLAND
“Faith, my family, and water.”
FUTURLE AMBITIONS: “To
complele the Broadway musical
Debbie Allen and | have been
working on, and to win an
Oscar for Best Theme Song.”
ON SINGING WITH JOHN TESH
“John is a gentle giant. We had
fun on the first record, and
even more fun on the second.
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Rots. Adds  SPINS TREND
K} 1 545 472 JIM WALSH - Only You {Photon)

3 5 48 485 *CHICAGO - Show Me A Sign (Repiise) ;T F W %‘C
STI L E

32 4 315 +88  STROUD PROJECT - If You Believe (DSVS)

31192 295 =133 * DONNA LEWIS - Falling (Restless)

add date - March 1st

from his forthcoming

31 6 367 +82  THECORRS.- What Can | Do (143/Lava/Atlantic)

31__15 314 +178 * PRETENDERS - Loving You Is AlLJ Know {Hollywood)

30 4 403 454 KEITH METHVEN - Love Life (Kittyhawk) Windham Hill debut album
27 3 35 424 * STEVE SCULIS! - You Don't Have To (Pacitic City) Learning To Breathe

21 6 36 490 TINAARENA <L) Was A River Epic) i in-stores on April 13th

% 4 415 473 *SHERYLCROW - Anything But Down (A&M/interscope) ! Qi ia8d by Michas! Dmartian

AJC Drops: #24-Mary Griffin, #32-Marvin Gaye & Tammi Terrell, #34-Faith Hill, #33-Madonna {*Power”), Barenaked Ladies :'b for more information, please contact '

Hot A/C Drops: #31-Matchbox 20 {“Real”), #36-Hootie & the Blowfish, #38-Alanis Morissette {*Thank d Andrea Paulinl @ 310-358-4849 or

] Crystal Ann Lea @ 310-358-4845
RAYES convinued this Beatlesque number, which clocks
in at a neat 2:30. Mid-tempo with

don't disappoint. It's everything you orchestral meanderings, “Out of My
want—melodramaric vocals, roaring Head” should have no problem fol-

guitars, and a hook that just won’t quit.  lowing previous eftorts up the charts.
“Real Lite” is real rock & roll. Impacting  Impacting mainstream Top 40.

mainstream Top 40 and Hot A/C. Sagaa

ssnns BRYAN ADAMS W/

SHANIA TWAIN MELANIE C.

“That Don’t Impress Me Much” “When You're Gone”

(lsland/Mercury) (A&M/lnterscope) et © 1999 Windhom Hill Racords, 6 unit of the windham hiligroun, o unitel BMG Enterkinment
Country diva Twain is fast becoming Canadian-born Adams and Spice Girl

a no-brainer for pop radio as well, Mel C. join for a sparkly pop track

that's loaded with atitude and
rockin’ guitars. Alrcady an interna-
tional hit, it shouldn't take long for

this one to climb the charns Stateside ‘ Igasg IEt m e nea r my
as well. Impacting mainstream Top . tn d- |,,

and this sassy
spiced-up ode
10 men's egos
will cement that
impression. Her
previous two 40 and all shades of A/C.

efforts topped Q000G

the mainstream A/C JOHN MELLENCAMP
chart. but with this Sheryl Crow-and-  “I'm Not Running Anymore”

a-dance-beat take, expect the rockin’ {Columbia/CRG)

side 1o sit up and take notice, as well.  WTMX-Chicago jumped on this early,
asa[maia and has been reporting nothing but
MARVELOUS 3 good news. Johnny-bov's back in
“Freak of the Week” fine form on this mid-tempo rocker
(Elektra/HiFi/EEG) that’s a marure man’s take on life
Currently Top 10 at Aliernative and down the road. “I'm on my way’And
one of the high-scorers at a tew of last  I'm not running anymore.” he sings
week’s Jukebox Juries, Adanta-hased with conviction; he’s lived through

Manrvelous 3 enters with the same vibe  the hard stuff, now he's just taking it
as it comes. Impacting mainstream
Top 40 and the A/C world

aEssas

L

“Slam Dunk” (Arista)

Following up their gold-selling
“When the Lights Go Out,” 5 contin-
ues 1o count down their climb 0

that's taken
Fasthall, Goo
Goo Dolls, and
matchbox 20 10
the top of the
charts. Catchy
and upbeat,
this one's guaranteed
1o jump out of the speakers and get
your listeners on the phones.
Impacting mainstream Top 40.

Continued on page 23

A/C REPORTS ACCEPTED ...BAVIN iS listening. cavn winl mail your €D, picture,
FASTBALL MONDAYS 8 4:M.7S P.M. AND and bio to any group of radio stations reporting to any trade
(}(I]ultl of Myd:lead TR g publication charts in any format for less than it would cost you
ollywoo GAVIN STATION REPDRTING E 5
to do it yourself. Call Lou Galliani at 808-542-9993 NOW.
Speaking of Fasthall, the group finds  PHoNE: (415) 495-1990 y

its way back to the airwaves with Fax: (415) 495-2580 GAV[N
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savage o
W Reports Adds SPINS TREND
R 1 1 SARAH McLACHLAN - Angel (Warner Sunset/Reprise| 118 1 4668 -154 A m NLE ﬁne s
N 2 2 GOO GOO DOLLS - Slide (Warner Bros.) 116 0 4625 -129
7 3 SUGAR RAY - Every Morning (Lava/Atlantic) 114 2 4135 +429 | RAVES cowinued
6 4 MATCHBOX 20 - Back 2 Good (Lava/Atlantic) 111 0 3866 +53
5 5 EAGLE EYE CHERRY - Save Tonight (WORK) 102 0 3744 -204 | the top. The boys will be om'ninsfl
3 6 SHAWN MULLINS - Lullaby (Columbia/CRG) 04 0 3733 .58 | for N Sync's summer tour and wi
SANVEUGE RAREREN, (53] 9 7 SIXPENCE NONE THE RICHER - Kiss Me (Squint/Columbia M6 3 3127 +38 | Soon bescen (with B*Wiched) on
SHERYL CROW (18) & 8 JEWEL - Hands (Atlantic] 103 0 3525 .53 an upcoming /i Concert special tor
**BLONDIE (8) 109 NEW RADICALS - You Get What You Give (MCA} i b i o | [ARESOIEDE GEARRS = CHR R
**EVERLAST (8) 8 10 BARENAKED LADIES - Its All Been Done (Reprise) 9 0 3040 -3 | llwle girls’ screams already.
**ALANA DAVIS (8) 13 11 CHER - Believe (Warner Bros 00 3 amg .y | 'Mpacting mainsiream Top 40.
12 12 ALANIS MORISSETTE - Unsent (Maverick/Reprise) 103 0 2938 +169
1113 THRD EYE BUND - urger Elekia/EEG — B0 20 2 | SN QUE :
, 808" (Track Masters/Columbia/CRG)
14 14 U2 - Sweetest Thing {Island/Mercury) n o 2121 -218 o and mroduced by R el
o-written and produced by R. Kelly
17 15 LENNY KRAVITZ - Fly Away (Vlrgln) 7% 7 1988 +136 A discovéred by Lisy “Lelt Eye®
18 16 COLLECTIVE SQUL - Run (Atlantic/Hollywood) 85 2 1300 +127 Lopes of TLC, Shamari, Natina, and
16 17 DAVE MATTHEWS BAND - Crush (RCA) 0 8% -1 Branci bow with a sweet harmonic
21 18 BLONDIE - Maria (Beyond Music) 8 1876 +2% interplay that’s sure to appeal to fans
15 19 SHERYL CROW - My Favorite Mistake (A&M) 64 0 1757 -285 of Monifah, Monica, Mya—and even
19 20 EVE6 - Inside Out (RCA) 53 0 1831 80 | 4 few Rhythmic women whose
24 21 BETTER THAN EZRA - At The Stars (Elektra/EEG) B 7 1591 4230 names don't start with the leter “M."
28 22 EVERCLEAR - Father Of Mine (Capitol) 8 1 1531 50 | Newly-named KDON-Salinas PD Dan
GARBAGE 33 23 SHERYL CROW - Anything But Down [A&M/Interscope) 73 18 1334 4480 | waison calls this his “secret weapon.”
“Special” (Almo/interscope) This format fave gets the add II? Boston, Houston, and Cleveland to name a few. Impacting Rhythm Crossover.
_ i ) 23 24 ‘N SYNC - (God Must Have Spent) A Little More Time On You (RCA) 48 2 1285 -84 sasns
1“‘"“""“’“'_ RS of ‘h? panel 22 25 GOO GOO DOLLS - Iris (Warner Sunset/Reprise) 9 0 1282 -2 | Previously reviewed in GAVIN:
dkady bolievis GURIES Ik 26 26 ELTON JOHN & LeANN RIMES - Written In The Stars (Curb/Rocket/Island) 48 3 1106 -84 | Tina Arena “If I Was a River™
3 tlx,t.;:llf e ;K!ds. 'u?clude bt 29 27 CAKE - Never There {Capricor) 42 0 1088 +145 (Epic) Reviewed January 29. 1999.
oot 25 28 R KELLY & CELINE DION - I'm Your Angel {Jiv] 3 0 98 240 | Now impacting mainstream Top 40.
— 29 SAVAGE GARDEN - The Animal Song (Columbia/CRG) 63 2 985 N
Thanks to a 400+ Spincrease, Savage Garden takes high debut of the week honors.
32 30 BRITNEY SPEARS - . Baby One More Time (Jive) 3 4 94 498
30 31 ROD STEWART - Faith Of The Heart (Universal) g 3 90 7
37 32 SEMISONIC - Secret Smile (MCA) 47 3 908 492
40 33 BACKSTREET BOYS - All | Have To Give {Jive) 36 2 B2 418
34 34 BRANDY - Have You Ever? (Atlantic) 2 1 837 46
28 35 SHANIA TWAIN - From This Moment On {Island/Mercury) K | 805 -147
27 36 KHALEEL - No Mercy (Hollywood) ¥ 0 ™ 2N
— 37 MARTIN'S DAM - Fear Of Flying {Hybrid/Sire) 4 5 19 N HOT A/C REPORTS ACCERTED
39 38 MARIAH CAREY - ( Still Believe (Columbia/CRG) 39 2 18 -2 MONDAYS 8 A.M.-5 P.Mm.
Sl);zléNrgg':\lEORNE 35 33 EDWIN McCAIN - 1] Be (Lava/Atlantic 2 0 M 76| Gavin STATION REPORTING
“Kiss Me” (Squint/Columbia) — 40 JENNIFER PAIGE - Sober (Edel America/Hollywood) 0 1 0 N PHONE: (415) 495-1990
“We were first in the market Total Reports This Week 126 Last Week 129 Fax: (415) 495-2580
10 play ‘Kiss Me.” Now, it's Reports Adds SPINS TREND Reports Adds SPINS TREND
top five in callout and top JOHN MELLENCAMP - “I'm Not Running...” (Columbia/CRG) 38 5 697 +13  MONICA - “Angel of Mine” (Arista) 23 3 506 +89
o ‘e;‘rl’hm":[’)‘* GARBAGE - “Special” (Almo/Interscope) 35 3 560 +113  EVERYTHING - “Good Thing" (Blackbird/Sire) 213 365 452
TMa;'ZSJ':s;‘"a d::’:h’fr HOLE - “Malibu” (Geffen/Interscope) 30 2 515 +12 *TOMMY HENRIKSEN - °I See the Sun” (Capital) 176 183 +88
EVERLAST - “What's It Like" (Tommy Boy} 30 8 546 +87 *MAOONNA - “Nothing Really..” (Maverick/Warner Bros.} 16 4 218  +81
THE CORRS - "What Can | Do” (143/Lava/Atlantic) 24 1 311 +100 *JOEY McINTYRE - "Stay the Same” (C2/CRG) 15 3 260 +53
ARTISTPROFILE that | have, right now is were totlly silent during the
vehement abowt me. I'm very whole thing. [ feel like, in a
RUFUS WAINWRIGHT pleased with how it's urned certain way, I'm going 10 have
h out. Ii's weirdh. [ did a show in 1o go for the generation
Rufus Wainwright something, which [ tend 10 Montreal—my hometown-—and | younger than mine.
April Fools Day’ be. Whereas in LA, they about 500 people came. They
DreamWorks understood it more. And also. had 10 refise people! There T'd be a painter. | went o art
1 think L.A. knows who Van were (riends and fans of my school tor a year and a half. |
“1t's much easier in Dyke Parks is—and parents. And then there were did all the art work on the
L.A. than it is in New York. | DreamWorks. some younger people. But record. All of those colluges
don't think New York 1t took a short, short amount there were a huge amount of and stuff. And | draw comic
audiences like it if you're too of time for audiences 10 gel 14-year olds. It was kind of strips. | would definitely be a
positive or oo gung-ho about into it. For sure. The crowd interesting...and moving. They | painter.
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Urban Landzcape S

BY QUINCY McCOY

In a nutshell the 1999 GAVIN
Seminar was the bomb! 1 want 1o
thank everyone who made this
Seminar so special. Thanks to Paige
Nienaber, VP of Fun 'N Games for
New World Communications, for
his brilliant session
S.P.AM. (Spectacular
Promotions and Market-
ing). Nienaber moder-
ated an exciting group
of promotion special-
ists who offered great
information and tech-
niques for thinking
outside of the box.

“1 guess I'm just a
promo junkie,” said
Nienaber. *“1 love
great promotions and 1 love 10
see stations step up to the plate
and tuke their marketing to the
next level. The S.P.A.M. session
was heartening because the room
was packed, which gives me
hope that people aren’t willing to
setile for mediocre. Also, about
20 people told me later that
they’d gone straight from the ses-
sion to their rooms, called their
stations, and made quality

New Orleans, respectively—ecach
brought something entirely differ-
ent to the table. I doubt if I could
have found a more talented group
to share their wealth of knowledge.

Paige concluded our debriefing
with this unsolicited
compliment: “The con-

Helen Little

vention was outstand-
ing and the cocktail
party was off the
hook!’
iTssssw

Helen Litle, OM, of
WUSL-Philadelphia,
returned for her third
year as moderator of
our programmer’s
workshop. This vear’s
session, “PD 2000,” focused on the
responsibilities of programming in
the new millennium. “The one point
that came out was the importance
for programmers to contribute 10
the bottom line,” recalls Linle. “It’s
not just about ratings anymore. It’s
more important than ever for PDs 10
be business savvy and have excel-
lent financial and management
skills.

Paige Nienaber

adjustments to their weekend
giveaways.

‘My panelists Mickey Johnson,
PD of WHBJ-Birmingham, Ala,,
and Promotion Directors, Jason
Gani, Carlos Pedraza, and Karen
Hence—from WUSL-Philadelphia,
WILD-San Francisco, and WYLD-
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Vinny Brown

LeBron JoSeph

The PD 2000
panel was hosted by Doug Banks
of the ABC Radio Networks, who
introduced a panel of program-
mers that included LeBron Joseph
from WYLD-New Orleans, Vinny
Brown of WBLS-New York, and
KPRS-Kansas City's Sam Weaver,
who made a point of telling the
jocks in the audience that, “as air

personalities, you are worth so
much to the listeners. You are the
product, you're the one in 1ouch
with the customer.”

Also on hand at the session was
Motown’s new recording quariet,
Profile, one of Kedar Massenberg's
new discoveries. These Shreveport,
La. locals knocked the audience
out with their new release, “Just
Can’t Get You Off My Mind

sEEEs

The Urban Awards Luncheon,
sponsored by Red Ant Entertain-
ment, featured a brief performance
from Pendulum/Red Ant recording
artists Divine, who sang four songs,
including their smash hit “Lately.
Doug Banks served as Master of
Ceremonies and kept the nervous
nominees laughing until all the
awards were handed out. For a full
list of winners, see the box on
this page.

——

GAVIN Seminars have always
been designed with one purpose in
mind: to educate and elevate
radio

Doug Banks

programmers. Did we do it
this year? From the instant feedback
and emails I've received, I think the
answer is yes. Which means next
year, we'll be saddled with the
unenviable task of topping our-
selves yet again...and since we will
be back home in San Francisco for
the year 2000, we have additional
incentive to take the Seminar to
the next level.

eminar Re-Cap

kavin Urban
Award Winners

Major Market Station of the Year
WUSL-Philadelphia

Major Market Program Director
Vinny Brown, WBLS-New York

Major Market Music Director of
The Year Glenn “Golden Boy”
Cooper, WUSL-Philadelphia;
Michelle Campbell, WBLS-New York

Large/Medium Market Station of
the Year WQUE-New Orleans

Large/Medium OM/PD of the
Year Brian Wallace, WTLC,
Indianapolis

Large/Medium Market Music
Director of the Year Nate Quick,
WPEG-Charlotte

Small Market Station of the Year
WJMI-Jackson, Miss.

Small Market Program
Director/OM of the Year (tie)
Niecy Davis, WBLX-Mobile; Phillip
March, WFXE-Columbus, Ga.
Small Market Music Director of
the Year Kelly Berry, WJMZ-
Greenville, S.C.

Urban A/C Station of the Year
WHUR-Washington, D.C.

Urban A/C Program Director/OM
of the Year LeBron Joseph, WYLD-
New Orleans

Heritage Station of the Year
WBLS-New York

Major Label of the Year Elektra

Executive of the Year (tie) Ruben
Rodriguez, Red Ant Entertainment;
Mike Kelly, Elektra Entertainment

National Promotion Person of the
Year (tie) Kathi Moore, Red Ant;
Cynthia Johnson, Columbia

Artist of the Year Lauryn Hill
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MOST ADDED

TOTAL (48)

“Sitting Home”

(Bad Boy/Arista)

WAKS, KBCE, WOZZ, WTLZ, WKPO, KVJM, WEUP. WKGN,
WIMZ, WIMG, WJZD, WKKY, WPHI, KVSP, WBLS, KIMM
WRVS, WWOM, WOTJ, KCEP, WOHH, WKND, WMNX. waOK
KYEA, KOKO, WJTT, WTMP, WJMI, WFXE, WIBB, KMUM
WRNB, KZWA, WKYS, WJKX, WCOX, WUSL, WPAL, WPEG
WZAK, WWWZ. WHRK. WZFX, WTCC, WFXA. WOW!, WBLK

MYA (40)

“My First Night With You”
{Interscope)

KBMS, KRRQ, WJKS, KBCE, WOZZ, WILZ, WKPO, KVJM
WEUP, WKGN, WFLM. WJMZ, WJMG, WJ20, WKKV, WPHI
KVSP, KJMM, WWOM, WZHT, WKNO, WIMX, WMNX, KKDA
WODK, KYEA, KOKD, WJTT, WJMI, WFXE, WIBB, KZWA
KPRS, WJKX, WPEG, WZAK, WWWZ, WZFX, WFXA, WOW)

RAPHAEL SAADIQ

feat. Q-TIP (40}

“Get Involved” (Hollywood)
XBMS, WJKS, KBCE, WKPD, KVJM, WEUP, WKGN, WJMG,
WJZ0, WKKY, WPHI, KVSP, WBLS, KIMM, WWOM, WOTJ,
WOHH, WKND, WMNX, KKDA, WAMD, KYEA, WJTT, WTMP,
WIMI, WIBB, WRNB, KZWA, KPRS, WAAA, WJKX, WPAL,
WPEG, WZAK, WHRK, WTCC, KKBT, WFXA, WOW), WBLK

NICOLE (37)

“Eyes Better Not Wander”
{The Gold Mind,Inc./EastWest)
KBMS, KRRQ, WJKS, KBCE, WOZZ, WTLZ, WKPO, KVJM,
WKGN, WFLM, WJMG, WJZ0, WJJN, KVSP, KJMM
WWOM, WOHH, WKND, WMNX, KKOA, KYEA, KOKO, WJTT,
WTMP, WJMI, WFXE, WIBB, KZWA, KPRS, WJKX. WUSL
WPAL, WPEG, WZAK, WHRK, WFXA, WOWI

BLACK MOON (25)

“Two Turntables & A Mic”
{Duck Down/Priority)

WUKS, KBCE, WDZZ, WTLZ, WKPO, KVJM, WKGN, WJZD
WJIN, WKKY, WPHI, KVSP, KJMM, WMNX, KYEA, WJTT,
WIMP, WFXE, WIBB, KPRS, WJKX, WPAL, WWW2
WZFX, WOW

BLAGK A/G

WHITNEY HOUSTON f/
F. EVANS AND K. PRICE
“Heartbreak Hotel” (Arista)

MONICA
“Angel Of Mine” (Arista)

JESSE POWELL
“You” (MCA)

LAURYN HILL
“Ex-Factor” (Columbia/CRG}

R. KELLY
“When A Woman'’s Fed Up”
(Jive)

L

WEST COAST
ERIC BENET AND FAITH EVANS +47
“Georgy Porgy” (Wamer Bros.)
| TRINA & TAMARA +28 “What'd You Come
| Hare For?" {Columbia/CRG)
© KEMNY LATTIMORE +27 "If | Lose My Woman'
l {Columbia/CRG)
| HA3LEM WORLD featuring MASE +25
{ °| Really Like it {SoSoDef/Columbia}

TOTAL 425 “Sitting Home" (Bad Boy/Avistal

SOUTHWEST
MYA +45 “My First Night With You" (Interscope)
COOL BREEZE +42 “Watch For The Hook"
{Int2rscope)
ERIC BENET AND FAITH EVANS +33
“Georgy Porgy” (Wamer Bros.)
TLC +37 "No Scrubs” (LaFace/Arista)

TIMBALAND +34 “Lobster and Scrimp”
(Blackground/Atlantic)

TOPTENSPINZ

MIDWEST
ERIC BENET AND FAITH EVANS +%0
"Georgy Porgy” (Wamer Bros.)
TLC +83 "No Scrubs” (LaFaze/Arista)
BUSTA RHYMES feat. JANET JACKSON +76
“What's It Gonna Be” (Flipmode/Violator/Elektra)
RAPHAEL SAADIQ featuring Q-TIP +54
“Get Involved” (Hollywood)

© K-CI AND JOJO +51 “Life”
{Rockland/Interscope)

SOUTHEAST

XSCAPE +219 "The Softest Aace On Earth”
{SoSoDef/Columbia)

TLC +189 “No Scrubs” (LaFace/Arista)

SILKK THE SHOCKER feat. MYSTIKAL +135
“It Ain't My Fault Part I1” {No Limit/Priority)

K-CI AND J0JO 4129 “Life”
{Rockland/Interscope)

JESSE POWELL +125 "You" [MCA)

| FAITH EVANS +53 “All Night Long”

URBAN REPORTS ACCEPTED MONDAYS B A.M.-5 P.m.
GAVIN STATION REPORTING PHONE: (415) 495-1990

EAST COAST
TLC +120 “No Scrubs” {LaFace/Arista)

K-Cl AND JOJO +103 “Life"
(Rockland/Interscope)

ERIC BENET AND FAITH EVANS +76
“Georgy Porgy” (Warner Bros.}

LAURYN HILL +66 “Ex-Factor” {Columbia/CRG)

{Bad Boy/Arista)

AR _

CAROLINAS/VIRGINIA
" DIVINE +117 “One More Try" (Red Ant)
| GINUWINE +115 “What's So Different”
(550 Music)
K-CI AND JOJO +109 “Life”
{Rockland/Interscope)

KIRK FRANKLIN +106 “Revolution”
(Gospocentric)

ERIC BENET AND FAITH EVANS +104
“Georgy Porgy” (Warner Bros.)

Fax: (415) 495-2580

1 LAURYN HILL “Ex-Factor”

2 \WHITNEY HOUSTON f/ FAITH EVANS and KELLY PRICE "Heartbreak Hotel

3 CESSE POWELL "You

4 TYRESE
T omoweR oo 0
6 B KELLY

7 FAITH EVANS “Alf Night Long

9  XSCAPE 'The Softest Place On Earth’

10 SHANICE “When | Close My Eyes

8  THE ROOTS feat. ERYKAH BADU “You Got Me
e —————— —— ——— T

2349
1973 2289
2039 123
1907 2081

3292 KIX)

3147 3304
2943 3207
2843 3198
2191
219 | 2957

NUMBERONE

LAURYN HILL
“Ex-Factor”
{Columbia/CRG)

Red=Spinz last week
Black=Spinz this week
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RAP-

Knights Shed Light
On the Hip-Hop Biz

BY JANINE COVENEY
What had 1o be the most intimate
and informative of the GAVIN
Seminar hip-hop
Thursday’s “Knights of the Round
Table,” which, as promised, offered

sessions  was

a wealth of information about the
current state of the music industry.
With the four corners of the business
covered—artist development  and
marketing via host Ban
Phillips of So So Def,
music publishing
through co-host Big Jon
of EMI Music Publishing,
radio programming and
operations through
Cumulus  Broadcasting
consultant Ken Johnson,
and  record
through LaFace's ].C.
Ricks—this ground-level,
no-holds-barred  work-

promotion

shop covered a broad array of topics
relevant to those starting out or
seeking to move up in the industry.
“You got a real different feel in
this room, rather than us sitting up
on the platform all talking about
what and who we are,” said Phillips
in his introduction, referring 1o the
session’s in-the-round setup that put
the panelists on eve-level with the
audience. “Jon and | have been talk-
ing about doing this for a
while...we'll just throw topics out
there and let people discuss stutt.
Among the initial 1opics offered
by Phillips were the importance of
SoundScan information as it relates
to tracking real sales and the actual-
ity of hip-hop's power in the mar-
ketplace, the development of new
and current technologies (“The CD
is like a teenager right now; it's only
been in use since 1983,” Phillips
noted), and how both major-label
merger mania and the development
of new technology is causing more
one-shot superstars, i.e. artists who
can score big with one or two tracks
and then disappear down the charts.

26 « GAVIN

“This is a
business, and
once you sign
YOur naime on
something you
gotta live up to

that deal. ..

“The music industry has become
song-driven rather than antist-dri-
ven,” noted Cumulus’ Johnson. “Just
because they were out there with a
hig song once before doesnt mean
that they are going 1o do it again, so
I don't think you are going to get
these big career artists anymore.

A major topic of discussion was
the Internet, including
the MP3 technology that
allows consumers 10
download whole albums
of music, bypassing the
record company as well
as SoundScan monitors.
The controversy over
MP3 recently came 1o a
head when Chuck D of
Public  Enemy made
tracks available over the
Internet, leading to a
break with the act’s label Del Jam.
While the panelists agreed that the
Internet is a great ool for entrepre-
neurs to expose and sell their music,
the concept that an artist's music is
his'hers to expose and sell how
he/she wishes was debated.

A contract is a contract, said
EMI's Big Jon. “You have to be
careful with the info that you get,
really examine it. Chuck D saying
i’s his music and he can sell it how
he wants 10? In the real world
Chuck D knows that's not how it
works. Once he signs a contract,
i's not just his music.” Jon said,
noting that e has a lot of respect
for the artist.

“This is a business, and once you
sign vour name on something you
gotta live up to that deal...It's not
just yours; nobody gives you money
for nothing. They want something,
so don't fool yourselves.’

READ MORE ABOUT KNIGHTS OF THE
ROUND TABLE AND THE REST OF THE
GAVIN SEMINAR HIP-HOP EVENTS
NEXT \WEEK.

GAVIN Seminar ‘99:
You Made It Happen

Well, it's all over but the shoutin’. The 1999 GAVIN Seminar in New
Orleans, that is, and I'll do the shoutin’ now: The convention was the
bomb! We had a great gathering of industry folks from all musical formats,
but I must give major props to the large contingent of hip-hop artists, label
staffers, programmers, and others who turned out to show GAVIN love.

I planned a couple of events devoted to hip-hop, but it was really the
panelists and attendees—their enthusiasm, participation, and support—
that made this a phenomenally successful gathering. Extra thanks to
those attendees drafted at the last minute to be panelists' Thanks to our
sponsors So So Def Recordings, EMI Music Publishing, Eminem and
Interscope Records, and Roguish/Lawless Records, who made the

[

events come together in style. I enjoyed meeting all of you and look for- |

ward to working on more hip-hop events with you for GAVIN 2000 in
San Francisco. —JC

1999 Gavin Rap Award Winners

COMMERCIAL STATION OF THE YEAR
WOWI-Norfolk, Va.

COLLEGE/COMMUNITY STATION OF THE YEAR:
WHOV Hampton, Va.

RAP MiIX SHOW DJ/ PERSONALITY OF THE YEAR:
Buddah Brothers, WOWI Norfolk, Va.

COLLEGE/COMMUNITY PROGRAMMER OF THE YEAR:
Warren Peace, KUNV, Las Vegas

RETAILER OF THE YEAR:
Fat Beats, New York

MAJOR LABEL OF THE YEAR:
Def Jam

INDEPENDENT LABEL (SELF-DISTRIBUTED):
Rawkus Records

INDEPENDENT LABEL (MAJOR DISTRIBUTION):
No Limit Records

RECORD POOL OF THE YEAR:
Table Of Distinction, Maryland

COLLEGE/MIX SHOW PROMOTION PERSON OF THE YEAR:
Mike Spivey, Foundation (formerly Interscope)

NATIONAL PROMOTION/ MARKETING EXEC OF THE YEAR:
Chris “Atlas” McDaniel, Tommy Boy

INDEPENDENT NATIONAL RADIO
PROMOTION PERSON OF THE YEAR:
Rene Sandy & Wes Jackson, Seven Heads

The Next Level Awards

FOR THE PERSON ON THE RISE AND GOING PLACES:
NEXT LEVEL DJ:
DJ Mecca, 88HIPHOP, WHCR New York

NEXT LEVEL EXEC:
Chris “Atlas” McDaniel, Tommy Boy

WOMAN OF THE YEAR AWARD:
Marlo Martin, Relativity
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MOST ADDED

FALN

w W Spins  Difl.
3 1 NAUGHTY BY NATURE - Dirt All By My Lonely {Arista} 1535 +199
2 2 SAUCE MONEY - Middie Finger U/Pre-Game (MCA) 1336 -56
§ 3 BUCKSHOT. SFT. EVIL DEE - Showdown/Onslaught {Duck Down/Priority) e w15 | REVIEWS 5y janine coveney
1 4 PETEROCK - Tha Game/One Life To Live {Loud) 1298 +131 _I;_E_l\_ll_l_\_é:l' I_\_S_ """""""
11 5 NAS- Nasls Like (Columbia/CRG) 1198 +324 “Ain't No Sunshine”
KOMBO (39) 10 6 RAS KASS - Rasassination (PatchWerk Recordings) 182 +272
6 7 DEFARI- Likwit Connection (Black Label/Tommy Boy} 154 .95 | (London Records)
BLAK FOREST (32) 128 KRSONE -5 Boroughs (Jive) 1009 4137 Thi..s‘ new group with distinct
Us (28) 23 9 RZA- NYC Everything feat. Method Man (Gee Street) giz a4 | Caribbean new school flavor takes
G FELLAS (18) & 10 AFURA - Whirlwind Thru Cites (Gee Stree g a9 | On the Bill W