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Classified Advertisements.

BILL POSTEHS' DIRECTOS?.

Corsicana, Taxas.^ P°P- loa
d
7<
J„ t

balOT- rStisWllon enaraateed-try m,
1000 ranDingiest BUI Boards snd good wad

Anheville, N. a. •miul oi thesa-v.''

Winona, Minn., Henry Werner,

Nanaimo, British Col. Pop. 7,000.

Fort Wayne City Bill Pouting Co.

furS?wa™nC|3 cl™
n
wiodwortn

,

Joliet, TU., DeLong ft Biedernnm,

DENVER, COT.O.
The Curran BIH^PoaUnt^* DlitrtboUeg Co.

mrtlalng privileges ID Denver, pueblo and
Colorado apriogH. Population of Denver,
166.0S0; Poebio, w.OoDi CotBgaj! ,

WpltlO.
Colorado city and MbhIIoo. STMO0. tt

Lima, Ohio. Pod. 20,000,

Manchester, H. E. Frank P. Colby,

Transle".
P
Adfirem BO MaucbuMrm.

Memphis, Tenn.

Newport, Ky. G. H. Ottlnir & Son,

n^posters.

Tucson, Arizona, 2,000 ft. ofboards

SprlngHuld, Ohio, H. H- Tyner

Sioux City, Iowa, pop. 40.000,

eiewufcitr Bm^oaSn^n^fSSirlSSna-'ifo
'Licensed! Member A. B. P. A.

Vletoria, British CoL Pop. 20.000.
The Wggjajljg pt»as ĝrn^ugMj

N. H. Pop. 15,000.

), O. G. D. McGuire,

Classified Advertisements

BILL POSTERS' DIRECTORY

.

Btavanger, Minn. Ole Holm,

Waukon, Iowa. Pop. 3,000.

Bttfls^sSsujwfiSim E.I own.'

MeadviUe.Ps. Pop. 12,000.
Qso.^Eeoi^ cijr .Bill Poster, Dlsiribnt

E. W. BTOBES,
Funiai Springs, Pla.

D1STBIB(ITERS' DIRECTORY.

Jacksonville, 111., 807 S. Main St.,

Donat J. LofebvTo, Manchester,

Boise. Idano, Spaolding at Gordon,
Reliable niatribntera and Slav Tanker*.
We 'par rent for our locations anil Call

Chicago, Ills. J. A. Clongb,

Dowagiac, Mich.

Marinette, Wis. Menominee, Mleh.
^op^loJUj— Adjoining— Pop.

Distributor. Yonr «
Newport, Ky. .

gib
H
a.g^^ss^?E

,

l1t^c
f

eL
iv,,,e^• and Di>-

New Orleans, C. FX. Young & Co..
' ™ General Dletrlbutora

k Hoiost »urk. ai

Paterson, N. J-, Population 08,000.

Paducah, Kentucky.

Portage, Wis.

County by L. Baugeri.

Classified Advertisements

DISTRIBUTORS' DIRECTORY.

Williamsport, Pa.

Pittsburg, Fa.

A-auclallan Offlce, * Siilh St. PUiebun.
Branch. Allegheny. J T. Bndaon, mgr f

Korrsvillo, Tex., Geo. A. Harrison,

nulled up In Kerr and adjacent eonnllen

Dioksonbnrg, Pa. I. C.

Mattapan, Mass. D. L Crashing,

Bio. M. M. Spohn,^

Menomon i e, Wis.
Flint ft Thompson,

'Clrcolar gisLrlbc

Bochester, H . Y.

EXPERT AD WEITEES.

ralr aaioaiiriay ID fijo and

Bales, Charles Austin, mylfQ Vanderbiil Bide;.

Bond, of Boston, ae Central Street
Conan. R.L., in West 341b at.. New Vork. N. Y.

Day, Chas. H-, Whitneyville, Conn.

Moses. Hart M.. Em 2fii. Brooklyn. N. Y.
Newitt, J. C , Stimuli Bid* ,

LOSAneclrs. Cal.
narrne. Willi.. ii$;£W. 3d Los Anaeles. Cal.
Scartoro, Jrd, hS Artuctlc lllilfe, !> <. •
Washington, 1). C

Stewart, W.E 4"4 Elm Ave.. Philadelphia, Pa
ward. Artrmas, Lincoln BUi.. Union £q .

.v V.

Wilder ISCO., 621 Market sL. San Francis™, Cat

Woolfolk, Chas. A., 440 W. Main
street, Louisville, Ky.

STREET CAR ADVERTISING.

fa teUjrce tyft, I3.n0 prr ytn,

pofita I Telegraph MUk Me— Y'.rfc uiiv
Broadway AdVenlsing Co . Hugh J. Gram, pre*

nd. Va.. Peoria, lit.. St. Joseph.^ Mo.!' Dubo

Send 24 Ota. in stamps to Henne-
gan & Co., 127 East Eighth Street,

a handsome leather bound Date

POSTER PRINTERS

^Jvrrriirmrxls mwdcr His kMi list ttr war.

sr IB*rtgiBtB6aBMass tnvfiir-fiir etna per tine.

Cameron Show PrlnlinaCo. 57 Ann, Mew "York

Coaij« rrtDlias Os, Bnatrard. OnuTS'
*

Couri"^how^r/ndr5?Co*BoB?t^
K'"

Cox-I SOU, John, Gay and Pratt, Baldmore
The Donaldson Litho. Co.. Cln'tl, n.

8rap^*o
C
w'pr^B^co.,.7J.7S Plinoutb Place,

Porbes-L^lio Co. 1*1 DnaniUrt, Boaton
Flancas ± valentine, S17 claj, Ban Praadaco
Free Press Shnw Print;, Detroit.in'., uetn

'«H=i,.
"

Haaselmao Printing Co.. ..u.upaa, ma
Batco, C K. »i H. if., Nashville, fsnn

Hennegan & Co.. ClnclDnail, Ohio.

Libbie ^how Print, Bos on, Mass.
Liek Show Print. Fort Smith, Ark

Mor^I^tow*Prln f
teWr

'
flmu"'d

?nt.Sg\o"lS .

DilVa "AdvenisinK Sc'irJct!'V*Coletruin'*jS
"

ITi' Morion, JJJ wiat Fittb at.

5 J. Gunning, wabaafc ave., cor. vuBnren at.

ju™™.
kV

cu —]- B "ct'arUir * Co.

r. If. Kamsey & Co., 117 rail Main ft.
b>wflDa« Kv.-Heverin Bros.

N.w*"^ "t! *v
Ne*™rk Pll«ln« Co-

The O. J. Oudo Co. '07 w. isih street.

L. H Lafoe r. jtfcj Broadway
"

8am W. Hoke, sj s™u it

^^w«5ST5ala;Tlar». On.
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A TALE OF DAMPNESS.

ADVERTISING #####
= ADVOCATING MODERN METHODS OF ADVERTISING. -

CINCINNATI, JULY i, 1896.

lag these conjectur

s that he has

lately and beyond a peradvenrnre. per- how and what to do that

fecled a flying machine which will, at

fait rate of speed, rise to any altitudi

equally well with end against the wind. Ms

Vet ux, de madam-dat-i mj nur—bet jrrtjt !

crudities and imperfections of advertis- be remarked, par parenthesis, that it is by
my. in the earlier periods of the century, no means the purpose of this article to

and of its first gradual, and, later rapid cavil at or decry any method of adver-

development as a fine art. The knowing Using. As a conVtviallst remarked COD-
1 do that one's wares or cerning whiskey, "All whiskey is good
be prominently placed but some is better than others," so ail

before the public, or that bis factory, his advertising is good but there are salient

railroad, his line of ocean steamers or degrees of comparison, and the averment
his mines of gold or iron orcopper, can that the possibility of effective advertising

to the beat and most profitable advantage. has reached Us eulmittalitm in the tilt-

be brought in touch with the public board will meet with but few disseutent

, has positively How to best portray, that 1

•d my nut dawn to de non'. along w

Out of II. Bat Jim made i I np wl

He didn't do a thing but hit the git an' fly.

1 wiped the earth up wld ole Jim, but, my!
He cot in ana flood J. S. Uck—an dia *i*f
"Sweet Moments Cigarettes"-*]] right loo-

ADVERTBING AS A FINE

ART.
Many scientists aver that the indica-

tions are that Mars is peopled not only by
a race or races of intelligence, but in

consequence of that planet being older

conviction, that the Marstans are en-

deavoring to communicate with Earth by
signals. Between the 17th and aist of

June, of the current year, Mam was in

perihelion; or in the vernacular, made a

nearer approach to Earth than will agail

voices. As the newspaper is to

bnyer so is billboard advertising to any
and all other methods, individually or
collectively as a medium to arrest and
compel public attention. Prominent ad-

and self-evident fact and, as a sequence,
the number of billboard advertisers are
multiplying to an extent that is astound-
ing. Id conclusion, it will, perhaps.be
not out of place to suggest to those who
are still blindly groping in the slough

firms as Enoch Morgan's Sons, the great
Sapolio Kings, the proprietors of the
Rising Sun Stove Polish, Liggett and
Meyers, of Star Tobacco fame, the pro-
prietors of Fig Syrup preparations, or, in
brief, to any of the myriad billboard

advertisers, and solicit from them opin-
ions regarding billboard advertising as a

£ POSTER IN JAPAN.

of rice and fish I was led In belieee

COL, ALBERT A. WEBER.
-

' plated American

nay read, the unquestionable advantage*North Pole. Thus, t

In seventy-one yean. Availing closing quarterof the nineteenth Century of his lines of roads o

themselves of this astronomical condi- has been pregnant in important mechani- those of competing corporations, the ad- a blank wall, w
tions, savants and astronomers, from all cal and scientific invention, and marvel- vantages and economy of his w

article be published, the world may be
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THE AD-SMITH'S IDEA AP-

PLIED TO POSTERS.

July 1896.

paid so e__.

why shouldn't it with posters? If I hud

a million and wanted another. I think I'd

Mr. Campbell's paper, the so-called

A CLOSE ASSOCIATION.

Can an association of bill posters by

simple decree do away with all possibil-

ity of opposition? We unhesitatingly

sfcile that it can not. Mr. Siahlbrodt's

association has tried it for the past five

sition. 9/e repeat it, not one single aise. j^,,
This should be proof enough for his „,.„,,,

many more potent aud powerful reasons,

which if considered dispassionately and

calmly, will convince the most skeptical

and obtuse that opposition is entirely a

local issue, and one

bring general discredit upon fk

Associations (we use the plural advis

rfly, for there have been several) whid

w planta. have always been operated

the so-called "close association"

pjao . that la. they admit to membership

—r from any one towr —
I and middlemen

tage who ignore the order

lack of principle."

d it always will be. They
ised effectively as threats in

s, but in actual practice they

failed.

iting. merely for the sake of

lat one could be successfully

instituted and conducted, what would

the outcome be! Surely, if the adver-

tiser (against whom it was directed) had

any spirit whatever, if he possessed 'a

single spark of manhood, he would never

patronize a bill poster again. Other

in" not only fails of its

rely impractical and in-

best interests of the bill

not protect its members

The ud-suiiili is a comparatively

institution, but the best of him has come

to Pt*J. Some years ago newspaper ad-

vertising was as dreary as ordinary trade-

j-urual advertising is to-lay. The ads

said nothing, and they said that nothing

so repeatedly that if any one ever read

them the advertiser was unable to find

it out. The ad-smith has come with

a hurrah and has changed much of this,

and as a result much of the newspaper

advertising pays, and pays extremely

well.

Seigel, Cooper & Co.. of Chicago, and

Bloomingdale Bros., of New York, and
"

t, of Philadelphia, use a dif-

very time they in -

"official organ,"

e of Stahlbrodl,

i„j; II

: the advertis

It naturally follows, I

the bill poster who jot

with the idea th-
sition, is the dupe of a

and every ad brings back its cost s>

times over within forty.dght houn

the portions of the ads that do no

are known very early in the day. ai

reasons are carefully looked for.

The ordinary one horse dealer at

exclaims: "Oh, yes, these department

some people that they mal

every article they sell, and let's 1

Rogers, Peet & Co. They have i

oughry legitimate clothing ston

they nsc a small ad, and a new one

day ; and they know before b
every night whether that day'a a

ly the monthpiec

Campbell & Co. comes out later each

failed to appear entirely at no distant

date, for despite the brave show of pros-

perity which it makes, it is only a bluff.

It is whispered that the advertisers, who
make its existence possible, are tired

that the Riverside Show Printing Com
pauy of Milwaukee is tired ; that the A.

B. P A. is tired ; that Campbell is tired-
" with it is

even he in

spile of his st

ally, especially when Campbell lets out a

few bellows in the editorial sanctum.

The meeting of the Inter-State Bill

lakes place at Chicago, 111., on, July 11-

33 next, promises to be the largest gath-

ering of bill posters that has ever oc-

curred in the history of the craft. No

one who is not in, clou touch with the

1 form any Idea of the ical

When printing houses can afford to

keep traveling solicitors on the road at

great expense the year round, it is pass-

ing strange that the bill poster can not

profitably solicit his local trade. He has

e in the matter of railroad

incidental expenses that

the traveling solicitor is under, and he

does have the same commission and the

added inducement of the profit on the

bill posting. Retailers are not only will-

„_ mbcr is a surly and discour-

teous boor, -while his opponent is a good

fellow. The result is much the same in

,any event, the paper is placed as the ad-

""rheneit move on the part of the asso-

ciation is an attempt to force or compel

the advertiser to go counter to his judg-

ment. He is notified that he must pa-

most expedient and wise.

If he still remains obdurai

. happens, as in the c

Liggett St Myers Company and the Cal-

Hornia Fig Syrup Company, that the

boycott (that dastardly, despicable and

cept Edward A. Stahlbrodt. He is in

New York. He must be fairly well es-

tablished, for it seems that he baa al-

ready commenced to 1 "grind" in the mat-

ter of prices, and he would never dare

commence cutting unless he was assured

of his position.

He can never achieve the real object

of his ambition, the exclusive control of

i's privileges. Even the

d support of designing

Sam Pratt and the blind devotion of his

deluded adherents can not secure that

for him, and it is a blessing to bill post-

ers that it so, for they could not possibly

have delivered themselves into the power

merciless and mercenary task-

of the added expense of putting the new

ads in type, bat they don't now. It

would cost a great deal of money to get

up a new poster every week or oftener,

and the bill posters would want extra

Thia. combined with the fact that the

„ issued by the leg-

ate so apt and strik-

Harry Munson will be elected presi-

dent of the Inter-State, and Clarenee E.

Runey will be re-elected secretary.

No commissions for Stahlbrodt" is

Ibe slogan of a large and ever-growing

faction of the Inter State Association.

Phil. TP. Oliver". Pet.
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The umr journal

R. C. Campbell is a candidate
election aa president of the A. I

erablc opposition exists

tera, and ia growing." Wri in Adx-erlis

lr. Campbell'!

& Green, Sao Francisco
; Mean*. Atwood

& Ames, ol Providence. R. L[ W. R.

e,I. T.;<

1 P. G. Stout, of St.

j & Gordon, of Boise
City, Ida.—in fact the East, West, North
and South will all be folly represented.

The bill poolers from the smaller
will be out in force and will be
welcome. Poster printera, advertising

agents and prominent advertisers will

alao be present in large cumbers.

All is not harmony in the ranks of the

c A. B. P. A.

Campbell baa wanned up to Gude, and
Sttblbrodt views the cordiality thus rr-

est.bll.faed with marked disfavor. It ia

alao said that Carroll does not love Stalil-

brodt like he used to.

J. M. Bishou, of Terre Haute, uses

tion, loaded down with indebtedness,

stripped of Canada, Minnesota, Wiscon-
sin, mlnofs and Kentucky, the once
splendid organization, the Associated
Bill Posters' Association is in a most piti-

able plight. This is m
'

done for it, and this is what Geo. Leonard
and the Liberals will have to undo.
Their task is not an easy one. for they
will be seriously handicapped by the
apathy and indifference of the members
in tbe smaller towns. These have been
duped so often in the past by the false

romises and inducements

; that they view with distrust

1 persons or plans that have to

e A. B. P. A. in any manner
if Gen. S. H. Hen... ._

1ember of Socidali

ly and quickly as the report of a gun fol-

e of his widowed mother np
to the time of her death, three years
ago, when he joined the ranks of the
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Might Hurt the Sign Business.

Some yean ago. while I was hustling

for the R. J. Gunuing Co., that firm took
tbeycoaslrtol

a DotiDn to knoct out aMll posterinSt.

Louis. At that time they had a large

number of painted bulletin boards in St.

Louis, and they skirmished around, and
leased up most of the locations Occupied

by the bill poster, and got ready to enter

the bill posting business.

About this time 1 bad a talk with Mr.
Gunning on the posting prospects, and
while he realized that be might have a
hard fight, still he believed he could win

he build all his boards 01

ltbI plan that be had adopted for his

bulletin boards, and gain a portion of his

hoped-for success by meriting it. The
various advantages and disadvantages of

building with tougue-*nd-groore flooring,

sis inches wide, instead of using eight,

ten or twelve inch fencing were consid.

ered, and the idea was finally rejected.

And why do you suppose it was reject-

ed? Because of the additional cost? No.

The additional cost was shown to be very

trifling.

The idea was rejected because he feared

it would ruin bis bulletin business. And
bis bulletins paid all the way from twenty-

five cents to one dollar a foot a month,
while all that posting could bring, at

twelve cents a sheet a month would be

about thirteen cents a foot.

He reasoned that one of the strnng arg-

uments to secure paint orders ia the fre-

quent ragged appearance of the bi
"

And he reasoned further that if Le nr

0 nilaneg for the paper to break

1 and become ragged, then his

Id be lost.

I the same, i

whether this can he used as an argument to

le^ve well enough alone, t won't attempt

to say. But I believe he was right in

. why it w

nude s deal with me to do some pasting,

wanting a full year's showing. And he

wants the paper to look perfect at all

times. Under O

postings throughout the year. For plac-

ing one hundred sixteen-sheet stands,

this requires 41,600 sheets of paper to do
the year's billing; at a very cheap price of

two cento a sheet, this costs £831. Sup-

poseJive postings should suffice, the cost

of the paper would be only $160, leaving

$671 difference that would be given to the

bill poster for additional locations, or to
some other bill poster who otherwise
would not get a smell.
In reading the London Bill /biter, I

notice an advertisement of a paste called
Gloy; if the advertiser is to be believed a
little bit, all that ia needed to give us per-

fection is Gloy. I hope this Gloy is all it

is cracked up to be, and that some enter-
prising manufacturer will sUrt a factory

;o supply 01
all these ill
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of those patent leathers would have also

been.earned out—of Smith's store.

To make the grand total of advertising

a success, even the slightest detail should

be carefully watched. Many stores whose

phrased, grammatically correct, and
beautifully arranged, display signs in

their show windows that would make a

Boston newsboy shudder.
" Ice cream and cake sold by the

glass," stares at one from the window of

a well known confectioner ; yet the pro-

prietor of this bake-shop would give

every care to the preparation of a

booklet.

One of Philadelphia's largest depart-

ment stores - a store whose cleverly writ-

ten and illustrated advertisements excite

the interest of all—several weeks ago

displayed this sign in the midst of a win-

dow full of women's shoes: "Women,
while they last, ft. 75-"

an ad that would make a Boston youth
swear off reading ads altogether, and
make the average reader wonder whether

bath requisites, or only an elaborate col-

lection of toilet articles.

Yet, with all its faults, perhaps this ad

ing parties. If it

and cents, it was a

expert says nay.

the average advertiser is very suspicious

of the circular distributor.

Of course, the newspapers are very

bard on distributors, and they never miss

the opportunity to unfold a harrowing

tale as to how some fifty thousand eircu-

Tben the Printers' Ink has been slap-

pingthedistrihutorveryhard. Of course,

all this adverse publicity is not calculated

to boom circular advertising ; yet it is a

proven fact that circulars, when properly

placed, are one of the best and most econ-

omical business builders we have.

The advertiser should remember that

the newspapers and journals that run

down circular advertising, have their own
fish to fry, and that the less money spent

in circulars and distribution, the more
there will be left for the publishers and

the newspaper advertising agencies.

Then, too, the average advertiser is so

short-sighted

.

and i

he golden rule

: Don't entrust

o your office boy for dis-

; but have them carefully dis-

tributed by a professional distributor, and

is troubling another one of my friends.

it under letter postage :

"sell; 1 " the recipient

has a bard feeling for you before he reads
your advertisement, so you stand a poor

Ther

ing on snch work for a living, and it is to

his advantage, if only for future business,

to give you the proper service ; while on

the other hand an office boy is unreliable

at the best of times—even when you have

him right under your eye—and he will be

very apt to hide your literature under a

pile of lumber, and then go off and play

base ball with other office boys who arc

also supposed to be distributing business

bringers for their respective employers.

Now, to answer my correspondent's

question, would say that to my way of

thinking all distributed matter should be

followed up by canvassers, who should

cover each district billed about a week
after the circulars liave been put out.

The salesman will not only be in a posi-

tion to know if the people have received

no possible use for, he is going to throw
giving it a

second glance. But if he saw the same

the advertisement is well and attractively

printed, he is going to read it, and put it

aside for future

If your circular is well written, tastily

printed, and interesting, a one cent stamp

the pocket-book of

OCULAR ADVERTISING.

There are too many near sighted win-

dow displays It is seldom that on>

a show window in unison with the firm s

newspaper and street-car advertising.

The street cars and newspapers are full

of John" Smith's grand reduction sale of

men's patent leather shoes, while his

window contains a display of women's
Oxfprd ties.

ADS THAT PAY.

A man should be very careful how he
says, "this ad is bad "this ad could

never pay," etc. The ad that looks any-

thing but good, is often a small gold

mine to its owner. Lots of good ad-

vertising never sees the light of printers'

link, because some self-styled "advertise

ment expert '' has condemned the proof

or copy. To make it all the

self-elected critics do not preface their

remarks with "in my opinion," but say,

NEWPORT NEWS.
Business very good. Jas. J. Ward has

just finished distributing a large ship-
ment from C I.' Hood & Co. They are
well pleased with his work.

Mr. J. R_ Van Gorder, representing the
Dr. Miles Medical Company.was here May
gth and 6th. Made yearly contractt with
him to distribute in the city and county.
The company intends to do some exten-
sive advertising here this summer.

Mr. Charles T. Mahood, the Virginia
State agent for the Reynolds Tobacco
Company, of Winston, N. C, arrived here
May 8th, accompanied by Mr. Fred A.
Bennett, the champion high and endur-
ance stilt walker. They are both adver-
tising the K. J. R. Tobacco. Stilt Walker

has bis wooden legs on, and n
g uniform covered with i

of R. J. p_ Tobacco.

Everything for the bath at

Evans's —wouldn't you like to

see 'em together?

rersonally, 1 think il

Clarence E. Runey will ui

be re-elected secretary of th

It's a

g pay to its full

vertiscd in the morning paper, many a

man, in passing on his way to business,

would liave had his attention called back

Smith's window display, for there would
be a large sign in the center of the dis-

play with the identical heading that

started oft his newspaper ad, and around
that sign would be grouped the vrry

paper. The law of c vould

t, and many a pair

A PRETTY PICTURE
a great help to any paste, or other form of adverbst-

drawings, to be tsed in adding to the atbattrveocss of

your poster work.

I place pastes in any dty in the Union at bill

posters' lowrsl rate.

J07-W-. 28th St, New York.
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Boston Budget. H. T. Miller, of Rochester, N. Y.,

his assistant, O. E. Rogers, ot

The Boston Job Print, the poster plant Waverly. O., representing S. C. Wells &
owned by (he late John Stetson, is ran- Co., of Le Roy, N. Y., a wholesale med-
ning, making money and will not be irine company, were arrested at Nelson-

closed, bnt will be conducted by Man- o.. May 29, at the instance ot W.
ager BlaisdelTtiil the -Sain of the estate S- Rnnion, City bill poster, for distrib-

liilij^iiilwilimV
"."

utlng advertising matter without a li-

So' rapid U the wheel now whirling cense. The case was tried next day

round the Hub that to keep pace with it before Mayor Buckley and they

Boston is to have a bicycle daily. It will discharged. They had prepared to fight

be called Ail-the-Go, and sell for one the case through all the courts, in case

cent a day. they had been fined.

If a little boy hadn't been knocked

down by a herdie last week, only a few AU toa&& ]ead to Chicago. The Inter-

vention take, place at the In-

land House, Chicago, 111., July 21-23.

From Indianapolis.

The ercellent work and general satis-

faction given its many patrons by the

Empire Bill Posting Company is fast in-

creasing its popularity. That the com-

pany is able to handle successfully the

largest attractions on the road was plain

ly demonstrated by the billing of the

Buffalo BiU Wild West show. The"Em-
pire"biued-eitciusively this great show,

and many were the compliments ten-

dered for the great showing made. All

the large tented exhibitions visiting here

swear by the above-mentioned company,

and will be

pany, "Metropolitan Fashions," New
York City; 18.640 samples "Pain Pills,"

and delivered 1 26 drugei-^' packages for

the Dr. Miles Medical Company, Elk-

hart, In. I., and are con tanlly gaining

new patrons. Their workentchea (hem,

Illinois Central, Van Camps Pork and

Beans, Mai to, Bromo-Kola. Hire's Root
Beer, Colgan'a Gum, Coca-Cola. Morton

Route and General Arthur cigars are the

posters that are now on the boards here.

Business very good with the bill posters,

as well as distribuors.

From Willi uraport.

George H. Buhb, of Williamspnrt, Pa.,

of the only

available circus lot in Indianapolis

obtained considerable credence, during

the early part of June. Harbison's idea

Bailey, Buffalo Bill and Forepaugh Sells

the Indianapolis Bill

Posting Company, of which he is man-
ager, and which said shows have stead-

a renewal of twenty eight-sheets 1

Liggett & Myers. They have held space

since last November. Also a renewal of

two hundred two-sheets ; five hundred

one sheets, and ten thousand cardboard

Spring Company.
Dr. Sine, our leading dentist, is trying

billboards w
of the I
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tional Association of Distributors will be

0. Jnly

II. 11 is open to all distributors, and bill

posters who make a specialty of distrib-

uting, are earnestly requested to attend.

W. H. Steinl

ilie only avails

treasurer of the I-n

FRONTISPIECE.

of II. J. Anderson, manager and
iwner of the well-known Enquirer
Mating Company, Cincinnati, O.

This concern has achieved an enviable

reputation as producers of high-class
posters for theatrical and commercial
usage. They are designers, lithograph,
ers and general job printers, and their
facilities are such as to enable them to
lay claim to t>*in« ™i> nf il™ m~i ,™-.-

plele plants in
Mr. Anderson is decidedly s

having his portrait used in th~-
and we had to obtain it sun
Consequently we can not give as full arid

would like tc

j
IWer lYinJersi

The following ti

cached us June 26 ;

The possibilities of house-to-housc dis-

tributing are almost infinite. As a direct

micnl means of reaching t lie-

is probably unsurpassed by any
:r known method where extended de-

scription or argument is required. It

. we write we have befort

ipplication. It bears date of

nd is made out on a regular ap-

blank. The name of A. B. Beall

duly appended and his bondsmen are

H. S. Rounds and J. H. Cannody. Abel
rresident of the K. W. Na-
testifies that the bondsmen

outlined by the men who are going to

gather at Chicago on the aid of this

month, it should accomplish much good
and prove a source of great benefit to all

The application is a(

"Pa check for the

tion fee. It is drawn on the Sioux City

National Bank, of Sioux City, in favor of

C. C Maxwell, Treasurer.

We propose to dismiss the matter with

the foregoing simple statement of facts.

We will merely add that we have shown
the correspondence, application and
check to Burt B. Chapman, of the Chap-
man Bill Posting Company, of Cincin-

it. He will appeal to the cir- natt, O., who are members of the A. B.

Ms* anyone save the city bill poet-

om posting bills or distributingthem,
>e tested in the courts by P. J. Becker,

The Calvert Lithographing Company,
of Detroit, Mich., is one of the largest

The Empire Shober and
Carqueville, the Gribler and all the oth-
ers that have failed, make one feel in-

clined to believe that Chicago is a veri-

table graveyard for poster printers.

The 1 Lithographing C
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Billboard Rdv?rti5ii)4
THEInter-State Bill Posters' Protective

Association is fashioned on these lines

and though as yet only in its inFancy, its

wonderful growth and popularity demon-

bill posters in

p?SS£ _

"HSn

£f£
'

its worth should be generally recognized- to be the

The old association has had ample time that has

OFFICIAL CALL.

Chicago, July ist, 1S96.

To lAe officers and members of the filer-

StateBill Jhsiers- ProtectiveAssociation,

andall Poster Printers and.Advertising

Contractors:

GREETING-
1 respectfully notify you herewith that

the second annual convention of the

Interstate Bill Posters' Protective Asso-

ciation. will take place at the Leland

House Chicago, Ills., July II. aa and 33.

I896. The meeting promises to be thor-

oughly representative and also bids fair

to be the largest gathering of bill posters

ssembled in this or any

On this account, much
authority will at-

tach to the findings of the

and it is to be hoped that all members

will report promptly at 10:30 A. M., Tues-

day, July 11, when the preliminary ses-

sion will be called to order, and arrange

July, 1896.

CHICAGO.
THE LELAND HOUSE.

s doubtless hold

o what should con-

stitute an ideal association of bill posters.

There is one point, however, on which it

would seem that they should agree unan-

imously. We refer to the object of such

an association—that is, its prime object.

This should surely be the development

and upbuilding of the business of bill

posting ; or, in other words, the popular-

attend, and are notified herewith that

there will be no <

ber sessions, from which they will be ex-

* „sm ^ i- «. «rs^v"
result of the Associated Bill Posters' con-

no(^ [he brightest light of day and

vention will be. While there is no deny- u,B mott (rer aod open discussion. Fur-

thermore, visitors may rely upon being

their disgust with the nuuin<

July 2t. 22 and 23.

"AH roads lead to Chicago." It is

intimated that this phrase was coined by

some modest denizen of the Windy City,

but just at this time there can be no doubt

of its verity, at least as far -as bill posters

are concerned. Throughout the length

and breadth of the. land the eyes of the

knights of the brush are turned towards

the future metropolis of the nation, and

at 10:30 A. M., on Tuesday, July 11, when
President Schaefer. with gavel in ban.l

faces the convention, he will look out

upon the largest gathering of bill posters

that has ever come together in the history

Never before has so much interest, so

been manifested in a convention as has

obtained on this occasion. It does seem

as if every member of the organization

bad pulled off his coat and worked for its

aucces, for the past month. On another

page we give a list of those bill posters

who will be present. At this writing it

every mail that reaches us augments the

list.

it and yon will And that they

from far and near. The East,

the West, the North and the South will

all be represented. l.arge cities and small

towns will both turn out strong, and be-

sides bill posters, there will be middlemen.

This principle should be the founda-

tion upon which all the remainder of the

edifice of organization is reared. Every

clause in the constitution, every rale

and by-law of the association should be

framed with this object in view. No as-

sociation can be really great or benefi-

dal until this axiom is recognized and

a it would develop a

degree of efficiency which a "dose" as-

sociation could never hope to attain, for

in time.it would embrace all bill posters

of real worth and recognized standing,

and having embraced them all.it could

govern them all. The evils attending

existing opposition would he reduced to

fight, and go <

State, and this will weaken the :

materially. To offset this, however,

the gang will suffer a corresponding fall-
posters are the best posters

ing off in their supporters, who, fearing in gii the world. Some few cranks and

hose critics (?) prate wisely of Cheretin France,

aud and Beardsly in England ; but America

. - a ... a c 41. ;~ has Asa Cassidy, Harry Ogden, Dan
pressing indebtedness of the organza- g^^ Guj> B!m^OVi Harry Bridwell,

Hon, will also be missing. It seems im- u Moorrs< ud a half a dozen others,

possible for the two factions to avoid a any one of whom towers head and shoul-

clash, but the outcome in either event ders above any living foreign artist

excites bnt little interest.

• # » The most valuable location to any re-

tailer in any town is his store front and

windows. It is needless to add that they

should always be live advertisements.

record but the most important ei

The Leland House is one of the best

hotels in Chicago, splendidly located and

admirably conducted. It of
rate to bill posters.

George Chockley, doing sign tacking

for the James Pyle Pearline Co., was ar-

tnnityfor this form, of publicity, but it rested in Asheville, North Carolina, last

id developed, week and fined (8.50, which amount was
" lawyer's fees, for posting

the Chairman, Mr. P. F. Schaefer, 39s W.
Harrison St.

Special badges of handsome design

have been prepared for delegates and
members which will prove an open se-

same to all places of amusement, and be-

sides, all remaining over until Friday will

enjoy a day's outing replete with enter-

tainment of varied nature including a ride

on the lake and culminating in a big

Everybody at g is thereby at

of an enjoyable visit and a profitable so-

a. for the authority of such an as they most be corrected by Ibos

iatioo wonld be well-nigh absolute. gaged in the business.

L trill pooler who could not obtain It is Hgh lime they united a

1 organization upon 1

. To allow the defidt created by the gang the rc

to remain longer uupruviJeil for. will

amount 10 practical repudiation. The

st or Idaho will make a

e and one-third regular fare for

1 and delegates

that It has not long since received t

" is large and imposing. Many of their yon are going and get his receipt upon a
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t
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HAND PAINTED POSTERS.

WHAT SHALL WE CALL THEM?

"Hand Fainted Foster" is

lengthy and doe* not "tell it all." 1

offer the word fhinlografih, which

think U tin
-

live. LeU call them '

red-handed in falsifying the circulation

The Argus News, of CmwfordsviUt,
Iiid.. branded on the oath liar in display

type by Printers' fat, of May 13. and
still bill posters and advertisers of that

kind are the only unreliable kinds.

liars taught in

ind two months
Nothing said about those who were not

caught. It seems the craft is retrograd-

ing, getting worse as they are getting

older. Oh tempore! Oh mores 1 oh
H — 1!

eye on the levee in St. Louis-is "Battle

A*e Plug, The Largest Piece of Good
Tobacco Ever Sold for Ten Cents," etc.

Fainted in huge letters on a background

of bine on nearly all tbe elevators and

business buildings yet standing amid the

general wreckage at that pl»ce, it stands

PRUDFS IN KANSAS.

will In .11 probability sell Battle A«
Plug long after St. Louis is straightened

out of the chaos that now reigns, where

~H. C. Slom in Printers' Int.

We have before us the Modern Sign

AT IT AGAIN.
r, be has had to

dig up again one of his "boys" caught

lilt, a journal for advertisers published

at 10 Spruce Street, New York, in the

interests of The Geo. P. Rowell Co.,

otherwise the American Newspaper Di- tre at that place.

from Asheville, N. C, where he secured

the billboard privileges of that city. He
also secured the advertising for the then-

This company stand leader in their line

ing the statements of his 11

ing Bock, will jay so, I will then try-

be good and never say another wo

doubt in the t.o issues of Ha? 6 and ti-

to advertising, as in every other branch

elegant billboards covered with imposing
posters and large bulletins displaying

beautifully painted signs whirh now line

streets, car tines and tbor-
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» self-locking, self-

registering turnstile, such or ^'rpilar to

the ones in use at the World's Fair. One
of these 1

ordinary county fair, and with its use
there comes to the secretary a peaceful
tccttnj; of security Uiat can be obtained

a dishonest gaie-

for tickets. The roll oF tickets revolves
on a reel which is screwed to the table or
wall. They are a good thing. The old
style of ticket wants to be laid on the
shelf as oat of date.

The following is an extract from a pa-
per written by R.A. Elter, secretary of
the Green County (V"

targe ad-

ditions. The location is
"

and with the new buildings presents a

The County Fair m
[6, and is followed for

three days by the Northwestern Wise
sin fair, which is a
ties. The attendance promises to be

J. H. Johns
speed at the Bnshnell fair, Bushnell. 111.

1 10,000 in premiums is offered b 1

the new circuit, consisting of Wyoming
111, Spring Valley, Kewanee and FritK

headline evolved by John Guild I

beid, secretary of the great 1
fair at Trenton, N.J,
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America's Famous Death Defying

AERONAUTS.

LeROY SISTERS.

Now arranging dates with the leading
Parts, Summer Resorts, Fairs, Celebra-
tions, etc., for single and double

BALLOON ASCENSIONS,
Balloon Races. Sensational Night Ascen-
sions, all with Parachute Leaps. The
greatest drawing attraction in America.

property mad Ruflranlre every ascension as per

LeROY SISTERS.

OCpDCTfl DICO f
If you WAnt to make your Fair a

Nrlint 1 HnlsLU 1
success> use Advertising Novelties.V 1 1 Fih^ Honey, Duck Caps, Fire

Crackers, Advertising Soap,Gum Labels, and a. thousand and one things.
Send for prices and samples, quick. For references, John Guild Muirhead,
Secretary, Interstate Fair, Trenton, N. J. Write him as to our goods.

He has used them for years.

Palmeris Novelty Adv. Co.,
BROOKLYN, N. Y.

PRIVILEGE RENTERS, Attention.
Fair of the BERKSHIRE Agricultural
Society occurs at Pitlsfield. Mass..
SepL 15 tB 17. 1896. Space 8 ft in
depth, at f 1.00 per Front foot Fair
open evenings. Write at once to

LUTHER L. ATWOOD,
SupLofRentall, PITTSRELD NASS.

A Great
Fair Attraction.

Kemp Sisters

Hippodrome and

Wild West,

eonsress or Taney and Rough

Rldm and Crack Shots.

O. P. KEMP,
Mauuvini; Proprietor,

Permaneat Address. EL PASO, ILL.

Entry Books and Account Books
FOR

Fair Managers.

My Books Fit the Business. Pull out of the rut and ride on the rail.

The old system was good enough in Noah's day, but there

If you want to pay $5.00 for a good thing.

*«( S«> Wto. Sft, Far. MADISON. WIS.

't\RIVlLEQES
The Pickaway Breeders'

Association Company.
State Fair and Races— Circlcvillc, Ohio.

July 21, 22. S3, and 24, 1896.

W. E. MORRIS. PMS't- W. S. SMITH. Treas. A. J. GR1GSBV, Sw'y-

EXCELLENT RACES. LARGE PURSES.

THE NINETEENTH ANNUAL PAIR si

PEPIN CO. AGRICULTURAL SOCIETY

rihjL**jjefcmtfce'Uj^W-SlV tn'^ntrfc

Stevens Point, Wis.
AUBUST 25-27, 1896.

P.J. RVAN,MA J. J. MORGAN. See. GEO.E.0STER, sM'y.
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9S»THE GREATEST OF ALL SPECIAL ATTRACTIONS

Cook's Royal Roman Hippodrome and Equine Paradox.

HOUNDS VS. HORSE RUNNING TEAM RACE. .
ROHAN SlANDITOteCf

.' BOOKING FOR THE FAIR SEASON OF 1896. FOR Tint ANO TERMS, Address, JAY COOKE, Business Manager. PERU. INO.

The Great Hanner Balloon Go.

Special Attractions and Feat-

ures for Fairs.

Parachute Drops,

Slide (or Life,

Bicycle Acts,

Tight Rope Periormance,

Tower Dive,

Now booting the above for season of
1896. Satisfaction or no paj. Rain or

Out artists are the champion.! in their

respective lines and are featured with
pecial postmand Bthographs. which we

C
'
&

CINt^NNAT.! O.

STILL AT THE FSOAfr...

IIP WALTERS MERRY CO ROUND
AND BALLOON ASSOCIATION.

Balloon Ascensions

A. WALTERS, PIN6REE, MO.

J. A. FULLER City Bill Poster

Albert Lea, Minn.
6000 FEET OF BILLBOARDS..

SPECIAL ATTENTION TO COMMERCIAL WORK.

LCook Rerc,

Hfjldverti$«r$!
J LINCOLN, ILLS.

a small town, don't you ? But she has over

1 1 ,000 inhabitants, and you who have never

advertised here would do well to do so. 1

ant (he only Commercial Bill Poster in city.

I use no boys; regular men. Price,

Bill Poslinr, 30 days, s cents per sheet

Chas. C. Maxwell
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Cbtp|^.
U
|*.lle. "ft.'l™'?. to 1*

Hanfonh Me.Srul -JIOI6

Raw Leiinjjlon. O.'seW l^to

. mi, I.. *

V" I irilui- ti 1. ; : ro

SI John N^St John lull Amu S*t* ri to

Expositions.

leaeuil. Sept 1^-19

17 John K Hwucn

and BfcgM Auk 3" W Sept 12 H J

Conventions, etc.

doD^ajy*h AuniverMry. May 6-7.

Johnstown, Pm. Piremeu'a Stale C

sis

Strair.,rd. Oot. July 1 to t

.'11. .ri. 111. July 4 lo 7
lir.in.L fr.iiibil^ Mich. July 4 Id

Amsterdam. NT, Jaly 7">9

BS3jb^EpgTj)u| 7 tow
Warren, o. July 7 to 10
Dmnpoil, ta, July S lo 10
Ihinfortti. Mr. July 9 to 10
IJike r.rnrva. wi., July it to 18
Victor!.. B C.July 13 to 18

mat,, N Vjjuly ^Wl*^

IluoF" ni
<

jJ"'y'io?
"'

Detroit' Mien" ^D O C) July 18 10 as

eotion in August.^

St. Andrew. October 15-1 7.

Richmond. Va- United Confederate Veterans

Philadelphia.

1 CJub^Aurit

Wrsmloain. BC.Joly rj I

n. i> July a to 21
uoatnla.^O. Jtrty If 10 i>

not/010. ooLJoly *(o X)

- iYul. "i". '

burg 1 Aug a to 7

S25.00 ggjgsgj
PER YEAR tamVly riehlnailed 'to St/

SAVED

'

1 WAN7
,

; work of one or t

Poll lllilOD. Via. Aog 19 to tt

11. u'ij. ;.i AjVit'hj'ij''
Pi.ttd.iB. t* V. Aor i.To it

PoelJcmA, N V. -tog i.iom
' |n Hi I"" A",* M tO t«

MeClort. 3a« IMyaUtl Aog |i IB „
Jacuianite 111. Aog 1. to u
w.rren^O. Aoe, 11 to 14

Ol««»». I-. Aag?i" '14" '"

lodloiwBo"l>s lod^Aug 17 |o o

Anamosa. Is. Aur iStoai
Crroll. Jit, Ann 'S to 31
• : -h. ti. XV, Aug 18 to 71

Akron, O. Ang lB to 11

.leri.L.B. l'.i> A"R .;>

M trom, la. Ang 15 10 ffl

iliotlit. t. .n, Aog i^Ula

'ni.ut»V«ree7rTt). Aut;
,r,.r. P . 111^ A04 "JIB Ij

"1 !'.--,!;
; v ,! 1

,

l.ilwilv, M",firptllO«
YouuKStown. O. Sept I (04

SSSW.'KRBB.
1 ondfl. la. Sept t to 4
iSliWllllli Ind, Stptlto 4
Vlaverler. N J. Sept 1 to

4

1 ir„i,.v!ii,..ij.Septltot
Tiplon. IB. Sept 1 to 4

'.'.'Vi.V.^M^.'sept'i to4

C^rBbHdte^N. V. Sept . to.

AppletoB. MKIW|ISsi

'

ICelbyiiHej loi Scot to (

mS^IIbI!!^!! UtJu SecO to"
*

t h.Uon. 11 ii ftepl 1 to o

|le|.U.| «l l Ilty5-d P.11 I BT
Boaio^aeod. lod. aept 1 lo m

^

KvSSiWS^Sr!* > " "

!I»^en3! *N 'l* Sep? 78 1

1

Jonntiut*. Pa. Sept j IB 11

tf.BtlBO. *oj eeu B io ,0

Vusitioi. v.. 0. SeptS U 10

DtttdOgy Neb. BtplBloio

Ijmrtmi. t>. sepiRio ii
o ^

Lch.Bso.O.Keptlflo<r
til VtniM. S, Sjol lion

^tOanl! M^^dS to 1

1

August., Wia, Sept f10 1 p

Horhenec, Midi. Septs 10 11
He! "I. i .-t. ivpl ftto 17

tilmudslparK. FBjJiept fl to^7

Stymoor. W(«. Septfllo u
^.Brcnlir ti.^Sej^olou

Sook«.'e. &ep«*i. la 36
North Adlm«, Mm Sept 77 to 1*

MfB^Wo^l n to »

fl^B-

tolUmore.
^^J*^*"'?

"JeZSu'Te
1
. .

?

3ew*«U.'«

uiland. Vkli. Sep! JJIB 2J

J.™*** JJjjJ- ™J*
*> 10 *J

»'not"'bcei"arseat"jfto Oct 1

Ponland. Ind.Sepl as to Oct 1

Troy, o. Sep! It to Oct >
1^1 n, nii.nr •>, Sept 78 to net t
llii;«. e M :h w, - t4 lo Oct 1
l/ninetlle. K V ^pt jKtu'irt t

|.p uifi..ij. III. Aepl it to Oct j
Vaklou. B/Mb. Sent is 10M j
lo Creorte. Ore. sept s to Oct j

Believe, o. sepl J? to Oct 7

gt.ieto, V seol HIOUB!
i.it' jllc. (I. scut 1910 Oct 1

Umor\ow'n?pS?Sept »b?Ocl 1

Silent. K.n. Sept 15 to Oct 1
P.-inK I.l. :,e|it .-iio 11.-1

C.rroiltoo, O. Sept nt to Oct '

Uroe.becli Tea. „pi y> 10 Oct 1

..-r.l I la' i pip kIh .
. "... -5,.i . |.p .,1 .

CUrioB. Pn. Sept jo 10 Oct 7

I "poet Aanduaby. O. Oct 5 to 8

^led^ord!'M•ul^l^^t^t'') Oct {to is

f.lgoqler. lod. Oct A too
.... -. Tex, Oct i too

Mound Cny. Koo. not ft 10 u
Mi*-.1Mim W.«lpr: OetoUl*

^Vm^n'tsSteTll'lel Oct 7 to .)

^kane »','o.'rxi'
' to":

inllte. rei. Oct I. to Ii

BiRM m"u L«>*.IU Mlel ijtoiA
Ui.>, •!>•'> in Pa. Oct ij to .7
ichteood o. Oct II to 16

To* Dollee. Ore, txt i* lo 14
Somern-I. 11. Oct JI toil

.

Meppaet. Ore. Oct 78 loji

Privileges ,„ m 0™»,

Chippewa Falls, Sept. 14-19.

Tile Circuit compriiea Galeaviile, Merril-

lan, Ndleville, Augusta, Chippewa Falls

and Diirand.

JESSE R. SHARP, "w ,
Chippewa Falls, Wis
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ST. LOUIS, MO.
Cover it completely by recourse to the

Billboards, Bulletin Boards and Mural Signs
... of the ...

Huiest-Stout Siqn Qo.
1 Posters, St. Louis, Mo.City

"Members of the Interstate Bill Posters' Protective Association.

H. H. BEALE,
Licensed Bill Poster and Distributor,

Baton Rouge, La.
Owning fins boards and b

VICTOR JANNEY'S DEPARTMENT OF PUBLICITY.

Martinsville and Casey.

Our Maine Street is the Great National Road built by the Government and e

lends from Cumberland, Maryland to Montgomery City, Mo. It has more

cl than any road in the world.

MARSHALL, ILLINOIS.

Poffs Advertising Service,
BILL POSTINQ, DISTRIBUTING CARD TACKINQ

ADVERTISING.
A. M. POFF, Mgr. LAWRENCE, KAS.

Bonded Member Inter State Rill Fosters' Protective Association.

Fred S. Schaefer ' -HfSa,..
TOTAL POPULATION 15.000.

CIRCUIT BILL POSTER,
Only Bill Poster In riarahall and Putnam Counties.

HENRY. ILL.

W. E. PATTON,
Che Only Bill Poster and Circular Distributor,

In CORINTH, MISS, or near.
POPULATION. Alcorn County, 150O0; City, 3700.

I will place all kinds of Advertising Matter into the hands of the Buying Class.

. . a THE a a a

MILWAUKEE, WIS.

Write for Catalogue and Estimates.

It was our intention to publish a list of the names of those who will Attend the Inter-State

it until the lost moment in order to have it as complete as possible, but it with much other matt

expected demand for space by advertisers. At this writing, noon, June 29th, one hundred and

We predict the Inter-State Convention will have the largest attendance of bill posters that has

history of the craft.

Bill Posters' Convention at Chicago. We held

sr is crowded out by the extraordinary and un-

members have advised us they will attend,

assembled in this or any other country, in the
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Billboards
Owned and controlled by the Hustling

JOSEPH E. GIRARD,
Licensed Bill Poster and Distributor of

Population 60,000. ERIE* PA.
J* I absolutely control the very best locations in the city. Prices right and honest work my motto. A f"

j> AND CART OR CARRIAGE at the disposal of Agents, Contractor* or Inspectors at any time GALLON *
* ME; LETS GET ACQUAINTED. Correspondence Solicited. Work Gouantred. j>

PA. OFFICE. WONDERLAND BUILDING.

ELLIS N. SPARROW,
IOIO W. 7th STREET.

Bill Poster & General Advertiser,

VINCENNES, IND.

I use good piMr. «nil papi! at ys up KIT (.me™5 out. My price, op to
the times. Member Inter-State

EFFINGHAM, ILL. POPULATION 6,000
ALL THE BILLBOABDS IH

EFFINGHAM, Ihh.
ABEOWNED AND CONTROLLED BY

WARREN S, AUSTIN.
MEMBKKS INTER-STATE B. P. P. ASS'N.

flppleton,^

$.fi.fi.Barnbart,

« em
- Bill

« Poster.

730 Ijancock St, J, ppltton, Oils.

SBIVD ALL PAPER FOR

TROY, N. Y.^Ff!i.3h "a

nRs. n. e7dundon,
CITY BILL POSTER AND DISTRIBUTOR,

No. 114 Fourth Street. TROY, N. Y.
USTABUSHED .8*0. Mtmbt, ol InKr-SUU Bill P„tcr.- • uoclr.tloii.

J./../I\uldoor;

^ity Bill poster.

later-State Member.

Eastport,

f(\a\i)e.

CHAS. W. STUTESMAN,
PERU, INDIANA.

LIOEHSED CITY

Bill Poster and Distributor
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josepn 0. ividrtin,

City Bill Poster and Distributer,

Beatrice, Neb.

i \ . r\ . Un/TvC/T,
BILL • POSTER • AND • DISTRIBUTOR,
NEW HAMRTON. IA.

POPULATION 2284.
Best country on earth for advertisers. Own all boards in the city and surrounding.

Right in tbc center of Weil
Florid, the Pad Handle of

Ibe SUIt, is DK FUN1AK
SPRINGS. STORRS, Ihe

Printer, he is there, and can

cover West Florida in any
manner, either through its

papers, on its billboards, or

through its mails. Prices

are right Write him.

Storrs, the Printer

De Funiak Springs, Wis.

(Site of the Southern Chautauqua.)

Capacity So.ooo Square Feet. . LICENSK D BILL POSTERS
Pop., city and Suburbs, ioo.ooo " DISTRIBUTORS « TACKERS.

43 Q.yot.0 Street. MEMPHIS, TENN.

W. S. NUGENT,
Bill Poster and Distributor.

Do my own work. Good Boards, all

located on principal streets. Population
over 5.000. Two big saw mills, cigar

factory, two railroad shops, four railroads

entering the town, and several daily

lines of steamboats, besides a good bank.

scagon shops, etc.

Palatka, Fla.

DANBURY, CONN
F. A. £

* *

2000 running feet of Boards

BetheL Ridgef

Population 22,000.

SHEAR,
City Bill Poster.

in the city, also bill suburbs,

eld, Newtown.

/Wauberretis prinUnu; |-|nii.<e. limned

.

Prin.^
5 -Postens «^_ 5r

Tii4? V all sizes-
""

:

Vrt«r"."
:"

"

n
'

. all styles,
|

• •<»»•«

branches. 526 to 532 Poydras Street,

•KjViraWn-v.-- NEW ORLEANS.

SSI LATEST ADVERTISING NOVELTIES. Xi

| Binghampton Bill Posting Co.
j

H Out-Door Display Advertijing; and Distributing. S
jSp Conlro! Be.t Locations in Binghjmpion, Lestereh're and Union. tg

5g Sample Pd'irs for All Kinds of Business. Estimiles Furaisted. &
Publisher Bijou Tbeat'e Programme. Long Distanre Telephone. tZ

IP P. M. COOLEY, Offi-e Bijot. Theatre, Binghampton, N. Y. 1

BELLE PLAINE, IA.

Papulation 3,500.

J.M.Moore,
Bill Poster and Distributor.

5ii other to-ns. No Boys. No Bills

thrown away. Inter Slate Prices.

P. O. BOX 273.

i Geo. Knox, Meadville, Pa.
|

X CITY BILL POSTER & DISTRIBUTOR. %
X Good Town. Cood Service. *

MELOY'SK"
08

Prices rangefrom $t 50 to 53 per a,

WM.M.MEL0Y,
BOX «9.

CARLISLE, PA.
C. B. WAGNER, Mgr.

Manager MERCHANTS OPERA HOUSE.

©fitly BOM IFtostt©^*™™.
Own and control over i,o» feet Billboards in the heart of the city. Satisfaction

Guaranteed. Population 10,170-

HONEST

WORK.

HONEST

PRICES.

HONEST

PEOPLE.

DON'T FORGET TO LIST

NEWPORT NEWS
The peat southern seaport when so many of Uncle Sun's

Warthip. are built. Population 15,000

NEWPORT NEWS BILL POSTING & ADVERTIS G CO

JAS.J. WARD, Mgr. Newport News, Va.

ESTABLISHED IS93.t
YOUNG'S BIb.li POSTING CO.

We are in the business to serve you in the line of

J* Bill Posting, Distributing and General Out-Door Advertising:. J*

We make all kinds of Out Door Signs Show Cards, etc. Write for

Price List and Samples. Address T. M. YOUNG, Mgr.

MANNING, S. C.
N. B.—We handle Commercial Posters.
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If you want to advertise anything,

anywhere, at any time, use posters

—Donaldson Posters—the kind that

pay. Address

^b*
JDonaldsot)

Cincinnati, Ohio.

Put your faith in posters, apt, striking

pictorial posters. They yield maxi-

mum results at minimum outlay.

Try them.
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OUR NEW BOARDS
e bound to give best n

D. C. Benjamin, The City Bill Poster
>»" WINDSOR, ONT.

Established in 1876, "and still at it."

HENRY HERFF,
City Bill Poster and Distributor.

^TJL WABASH, IND.

0. A. COLE,
Bill Poster

Distributor.

Stevens Point, Wis.

1* B. P. P. AiMlitlDn.

W. S. YOUNG,

Reliable Bill faster,

ONLY ONE IN TOWN.

The fact that I own and manage tbe

Opera House, Billboards, and several

other ventures, should be sufficient

guarantee that your bills will have
prompt and careful attention.

Try me and be convinced.

Member of Inter-State.

Farmer City, III.

"The BTTT Poster"
Tbe English counterpart of Billboard Advertising Suhscri]

So cents peryear, post free, may be sent to No. 127 East *K -'-—% 6

INDISPENSIBLE!

HAVE

7011

The Correspondent Route Book
The Ideal Boob for Managers of Road Attractions.

Coat Pocket Size. 3 'A > 5yi inches. One Hundred Panes.

Beginning April 5, "96 to Joly 31, '97.

I
The Correspondent Date Book

FOR HOUSE MANAOERS.
Coat Packet Size, 3'/, z SH Inches. 132 Pages.

Beginning July 5, '96 to July 31, '97.

Specially Hdppted Id the newls ijS Local Manager*

r

The Correspondent Vest Pocket Date Book,

Vest Pocket Size, ty, z S iaehes. eighty Pages.

Beginning April I. '96 to Hay 31. '98.

Advance Sheets and Price List Mailed an Application to

Correspondent Show Printing House,

J. BONI. HEMSTECER, Manager.

114 to 124 East High St., PIQUA, 6.

Sault Ste. Marie,

MICH.

G.G.Scranton
Citj BUI Poster.

Good Work. Good Boards.

Henry Werner,

CITY BILL POSTED,

WINONA, MINN.

25,000,

3,000 Feel of Bonds.

E. R HHWLEY,
LICENSED _

;
BILL POSTER, DISTRIBUTOR and GENERAL ADVERTISED, •>

SIOUX CITY, IOWA.

Thret- Fourth, of the Goaiunnrn Live In Small Town*

"^^MflYSVILLE. KY. <

LEADER IN THE STATE.

JOHN D. TAYLOR, BILL POSTER.

notice to Advertisers?
If you DON'T want your Posters put up in good shape, on good boards,

and in good places, where they will do you some good) DON'T send

them to the Hustling: Bill Poster,

6. S. Carpenter, DaitieUoit, £onn.

SEND YOUR

Rill posting and Distributing

W. R. BAXTER,
RICHMOND. KY.
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Red Wing, Min.

Population 9,000.

W.M.Cline,
City Bill Poster

And Distributor.

Own and control all billboards and dead

walls. Member iBter-StateB. P. A.

600 Fresh Gammed Addresses of

J T. LHWPK1N3, NEVA, VA.

NOTICE:
J"
SHEBOYGAN. WIS.,

\ JULY 1st. 1896.

In the name of The A'empf Bill

Posting Co., you are hereby notified that

this town is ready to he billed, and you

should send your Posting. Distributing,

Tacking, etc. at once. Wc guarantee

prompt and honest service. Population

21.130. Billboards, ifioo running feet.

Special, S-sheet, 6-shcet, 3-sheetand /-sheet

boards, flare our own steam boiler and

daily. Covered wagonfor distributing.

Yoursfraterually,

THE KEMPF BILL POSTING CO.

SHEBOYGAN, WIS.

JV. B.—Members of Inler-Slale.

NORTHFIELD, MINN. !

,
Good Locations. Good Boards. Good Service. )

> Country Routes on our own Boards. f

1 We Post Farmington and Cannon Falls. ^

C. Frank Trott,
For All Kinds of Advertising,

Bill Posting,

Distributing,

Card Tacking
Owner and Manager of all Billboards in

the city. WORK GUARANTEED.

Population B.ooo.
' Ft Riley only 3 Miles. 800 men stationed.

G. Frank Trott,

CITY BILL POSTER,

Junction City, Kas.

AlKefa&Co,
JACKSONVILLE, FLA.

City Bill Posters
And Distributors.

State of Florida

We try to give all our patrons the very

beat of satisfaction.

0- GIVE US A TRIAL, "ffid

MATTAPAN, BOSTON, MASS.

DAB 'L L. CUSiriNO, 108 River at.

I (JtheatrigalI
Idesigners, r * 1
E= if Poster

|LITH06RAPHERS
j

"«* |
^ AMI GENERAL '• °UT 3
E= Specialty ~rZ

|J0B PRINTERS. 1 * %
fc- Our Date Book for Season 18S6, '97-'88 now ready, m
i— and will be sent postpaid on receipt of 25 cents. ^3

Brantford, Can,

wWitbt matterwith=? wVre

all right, and ought to be on your

17,000. Excursions every day.

C. M. SMITH &. CO. ana the

ground. Up to -date out-door ad-

feet of space, add more coming.

Wieunqofek.

.Smith & Co,

J. E. McMAHON,
48

|
City Bill Poster and Distributor,

Yl pawtucket, R. 1.

j^k. : Central Falls, Lonsdale Valley Fails and Fayleavllte, Ashton and Berkley.

Population in all Cities, StflOO. Capacity; Posting, 3,000 Sheets. Distributing. 18,000.

Member of the Inter-Stale Bill Posters -
Protective Association.

mum
40 000i

Springfield, Ills.

W.J.HORN.
CITY BILL POSTER,

Distributor 0 Sign Advertiser.

I do advertising in all surrounding

towns within a radius of aS miles.

Your order solicited. All work guar-

anteed. Reference furnished upon
application. Can post 4.000 sheets

alone in the city.

Plenty of Slice. Good locations.

It'.','..
~m ESTABLISHED "°" —

ARE THE ONLY RELIABLE '.'St

g~ Distributors and Sign Tackers,
jjjjjf
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MAKE YOUR
OWN CUTS.

by which every reader

he be an artist or not No eiperiem
required. You can reproduce, ven

findprir—'=-
. ...ickly.

I in any kind
photograph,

ABfYOVONf OfTHfM? '»WI80MC0.|S :

ty of the pictures you

drawing or a ]

will be less tin.

other ont6t needed. Special offer

Stone City

Bill Posting Co.

City Bill Posters a

0 Distributors. •
303 North Jollet Street,

Joliet, Ills.

spencer

E. DOCKS!ADER.IIlMBer.

Bill Posters and Distributors.

Only Mverttolng Compaq In Rock Co.

Mtmbera I. s. H. P. r. A. and 1- A. of °-

JANESVILLE, WIS.

Sign Advertising.

Distributing.

KflNSHS
[Bill Posting ggj

GENERAL OFFICE, WE GUARANTEE

",d JTOPEKA, KAS. 5 READERS DAILY.

Member of tl :
Inter-State Bill Posters' Protective Association.

LICENSED ¥ C f^RTS Ife*
BILL POSTINQ, II

"*Jm Vl»niVl»
TACKING, 318 LEXINGTON AVENOB,

DISTRIBUTING. UflCTIMftC NEB.

DISTRIBUTOR
and GENERAL ADVERTISERS;

. No. 325 Main Street,

<* RACINE, WIS.
Population 24,896. ,

A 1 *.*.*'

Mrmbrr of the Interstate tUI Posters* AssodaUon.

-----------------

O.J.JOHNSON,
GENERAL

Outdoor Advertising
> I post what you pay for. Yon *

:

J* get a stowing lor your money J* '

J* when you bill . . . . .*

Galesbiirg, His.
My boards are all new built of.
matched lumber. All billboards" !

streets and drives. Illuminated
by electric light.

O. J. JOHNSON,
Population 21 ,500. City Bill Poster

Sill Posting go.
J« AND J*

General Advertising; Distributors

MlRAM H. THOMAS, nanaKer.

Brownwood, Ccx.
P. OT Box 406-

Charleston

W. VA.

And Six adjoining towns
^Member

E.HXarwithen
Bill Posting and Distributing.

2000 Feet of Boards.

200 lltho boards. 2S 3-shts. 10 6-sttts. .

i.-s. n. ?. p. a. ../ . ..
.

'.

ESTABLISHED 1864.

ALBERT WEBER.
Licensed Bill Poster and Distributor,

( Commercial Place, NEW ORLEANS, LA.

Member Interstate Bill Poster' Prot. Ass'n.
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s^m^ s^B^^^il^f^Sfli^ ^iiuEfi-' Ellis' ^ujtpy

If you want to post

CHICAGO
Send your paper to the

CHICAGO BILL POSTING CO.,

395 West Harrison St., Chicago, Ills. #
Who own and control all the f

RICHARD WAHLER
City Bill Poster and Distributor.

SIGNS, Circulars, Snipes, * Quo and Control ALL lite Boards.

Pamphlets, Booklets, f oaracity.
All ki.d, .r ..rtlU., . specialty. (> S'ig.ilSg.1 »? »° "»>*

FREEPORT. ILL.

iH.H.Tyner,!

|

City
|

i

Bm
:

l Poster, !

;!

Springfield
\

\
Ohio.

j

Old Colony Bill Posting Co.

! THE INTER-STATE BILL POSTERS OF 1

|
PROVIDENCE. R. 1.

) The Second Largest City in New England. ?

Our Work Shows For Itself.
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money by discovering

best way of doing things in the ol

It treats particularly upon

ACCOUNTING, OFFICE ROU-
TINE, BUSINESS MANAGE.
MENT and ADVERTISING,
and incidentally upon FINANCE,
MANUFACTURE, TRANS-
PORTA TION, COMMERCE
and ECONOMICS.

dep

Unasked=for
Praise.

W. Chandler Stewart,

>n office and Wi-
nes topics Office Record, con-
taining illustrated descriptions of new
device! ; Businks? Literature, or

books; ART AND PajlC-

? {mentiouing this advertisement

)

KITTREDBE COMPANY, Publishers
13 Aster Place, NEW YORK.

4118 Pirksidt Ave,

B. T. ROBINSON,

City Bill Poster,

CLIFTON FORGE, VA.

" You certainly have an excellent knack
of putting things in a catchy and forcible

way.''— H. C Lippincott. Manager of

Agencies, Pcnn Mutuil Life Insurance Co.

"We know yout work well enough

lo commend it in the highest possible

lerms."—" The Medical World."

number of

1 ad writ-

y say that yours

receipt of cuts and copy

- We have received work from a good

many ad-smHhs. but you seem to catch

of them."—GuymoD & Son, Dep't Store.

-That Columbus Blotter you wrote for

us ten months ago is pulling yet."

—

Barney & Co., Printers.

"Mr. Stewart has a correct idea of what

constrtuies advertising, and is gifted with

the faculty of appealing io the business

sense forcibly and clearly."-- The Inland

-The ads and cuts came duly to

and is Plustrated by a fat bellman of
ye olden time vigorously ringing the bell

of publicity. Mr. Stewart has wisely de-

parted from (he usual custom, and has

used very little space in telling what he

can do, and a great deal of space in show-
ing what he has done ; a large part of the

of

Worth Pharmacy Co.

Our record for business in 189s was

iy ahead of anything in the Slate of

Kansas for the she of the town. Our

Printer's Ink

Helps

Advertisers!
It's a weekly journal, furnishing

yon with practical advice, and.re-

detail of the business of adver-

Enables yon to profit by the ex-
periences^—and adopt the methods

gives complete information about
every way of advertising which
they have found to be feasible and
profitable.

Instructs you - and exemplifies

—

will sell goods; or the "Ready-
Made Ads " it contains can be used
to accomplish the saute object.

Contains timely hints about me-
diums, tending to aid yon in select-

ing profitable ones to advertise in.

plrcnpy, racinU.

10 Spruce Street, New York.

Nil CITY BILL POSTERS.
Ml AdTtnUw Aaenu.

'm&.
Pr™Ty

\SvNE, IND.

R-I-P-A-N-S

The modern stand-

ard Family Medi-

cine : Cures the

common every-day

ills of humanity.
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the Marion
' ADVERTISING CD.

LICENSED BILL POSTERS.

General Distributing Agents

Bill Posting of Every Description.
:

Own and control all the billboards.
!

Many valuable additions recently. :

Metallic and Giass Sign Novelties.

' CEO. MANN, Mgr.

Marion, 0.

SHOW PRINTING.

DATES ™OF. 3-SHEETS
P. B. HABER PRINTING HOUSE,

FON DU LAC, WIS.
INTERSTATE BILL POSTER. TOO.

Cadwell F-MeVisW^kesha,

CITY BILL POSTER.
Posting, Distributing, Card and Sign Tacking, Window Work.

Proper Attention (liven to ALL Mall Orders.

638 MAIN STREET, WAUKESHA, WIS.
Inter-State Bill Pi ' Pro. Ass'n.l

J. D. LAWE,
City Bill Poster

AND

Distributor,

* in lie City.

Population 8,000.

KAUKANNA, WIS.

City Bill Posting Co.
w^^s-

up-to-date BILL, POSTERS,
OENERAL OUT-DOOR^ . . . DISTRIBUTORS.

ADVERTISERS.
113 East Main St. Marshalltown, Iowa.

####################################

Pana, Ills.
8,000 Population.

ROLEY
Does the Bill Posting,

'

Is Secretary of the Fair.

" "V Box 66.

LOU ROLEY.

STEINBRENNER'S
.

CINCINNATI' . . .

DISTRIBUTINO . .

SERVICE

8

I
1

l s I

1
t

i
i

&

1 ill
f

s.

W. H.

. . 811 Vine Street, . .

. . . CINCINNATI, O.

Charlottesville,Va.

Population 12,000.

J. Rinaldo Cox,

Licensed City Bill Poster,

Owns end controls all Billboards and

Walls in the city and vicinity.
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A. E. BENTLEY,
Only L
GUTTI.

V E.Bentley, GUTHRIE, OK LA.

RIIRNITT DeB<Kner ot Deeoriptive
DUnnill poste>ra,TheatricaL (Mm
mure ml or otherwise,Block Mrcam
era uuci Stock L-. no- b.

Office, Donaldson Litho. Building,
CINCINNATI, O.

HAVE VOU COVERED Our CIRCUIT?

PASSAIC ADVERTISING CO.
PASSAIC N.J.

TRENTON, NEW JERSEY.
The Trenton Bill Posting Co.

WM. R. WILLIAMSON. UlQI

Hon guaranteed. Addma
J. T. LUMPKIN8, NEVA. VA.

The Advertising Novelty Co.

ADVERTISER

PROFITABLE
ADVERTISING

the Publicity

Subscription
lend

KATE e. QRISWOLD.
Editorand Pubiunir.

3 School Street, BOSTON MASS.

SIDNEY, OHIO, fefiffSSS

isssTaunton Bill Posting Cojbw
BILL POSTERS A DISTRIBUTORS,

Beat Boards. Heat Stock. Beat Workmen
A. B. WHITE, Mgr. and Tress,

once. 43 Cohiimttt St., Tauntoa, Nut.

. ^_8TAH .
CDILSPR(H6 S«*FI SUPPQBTE

AND AHTt-RATTLIR. ™

THE GREAT AMERICAN EXGRAYIXG 4 rRJ.XTIXG CO,

. t. ]:». 1
.

.f'T.

BECENTLf CEF1TTED WITH
SEW ASK XUDEBM

AND LITEST ISiPKOVED

SEW VUl.NSKN.

NOT HOW CHEAP, BtT

How Good

!

rmcGS
Mast be \\ignl.

Huim.nB; KtgBt and Ibay when Required

J. T. ELMORE dk CO.
BILL POSTERS,

76 MADISON ST. CHICAGO.

Bill Posters! 1
The Inter-state Association of Bill 1

Distributors, meets in Chicago, July 21st, 1896,

and the " Big Four" is the " Best Line" to that

city. It has the best terminal facilities. Solid

Trains from Cincinnati, Louisville, and Indian-

apolis, magnificently equipped.

;. O. McCormick,
fassenger Traffic Manager.

D. B. Martin,
Km! nisenxeraTtd Til. Ag

It Costs
Nothing!

You get a facsimile of

your signature engraved

and a plate for printing

with a yearly subscrip-

tion for Billboard Ad-
vertising. $1.00 pays

.

for both, and either alone

would cost JU.Oo.

Write name in black ink, and enclose

The HUSTLER ADVERTISING CO.

DEAFSs™^

INT CHBW. I

BILLc POSTERS' PASTE BRUSHES.
The two leading brands of America, both of whioh are Hand Made, Copper Bound and Steel Bit

The "Unexcelled"
!o good brash is belter than this brash.

PRICES

THE DONALDSON LITHOGRAPHING CO.
CINCINNATI. OHIO.
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1 ANNUAL > rf« j«

Convention
> OF THE j»

INTER-

STATE Bill Posters
Shicaao

Protective

Ton ttlayne
€ilV Bill Posting €0.

fCITV BILL POSTERS,

DISTRIBUTING and

• ADVERTISING AGENTS,

ri, n_.i _„j a.---, r,,,,,!!..
riDntpi ana rroper ueGUiion.

C. B.WOODWORTH. Manager,

Mo. 1 Avciino Hoaie,

Ft. Wayne, Ind.

Novelty Signs.^
AGENTS WANTED.

To Sell Ready-Made Novelty Signs. 150 per cent, profit. Great

Sellers, Catalogue Free. Samples, 10c.

:ier,
MILWAUKEE, WIS.MANUFACTURER,

J. C Firmin, Druggist

S. A. Graves, Druggist. C
M. A. Curtis, Grocery.

American

PHONE 250.

RHfL/R B. OLIVER,
2^ _ Licensed City Bill Poster and Distributor,
CD.SwdTey. Dry Goods. W „ « 1

Has Over 3,000 Feet of Board. 75 Three-Sheets.

SPECIAL ATTENTION GIVEN TO COMMERCIAL WORK.

Office, 319 Cherry Street, FINDLAY, OHIO.
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HENNEGAN & CO.
Printers of Fine Posters and High-Class

Distributing Matter,

WHAVE REMOVED TO
The Large and Commodious Missouri Building, at

719 and 721 Sycamore St.

Cincinnati, Ohio,
Where, with Increased and Improved Facilities, we will hereafter be able to

handle with dispatch and ease, our large and ever-growing volume of trade.

Pictorial Posters,

Descriptive Posters,

Stands, Streamers,
Ami Dates.

Heralds, Couriers, Programmes, Calendars,

Folders, Pamphlets, Almanacs, Booklets, .

OF EVERY DESCRIPTION.

Remember the New Numbers,

719-721 Sycamore, near Eighth.
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18 TOWNS
.

WAUKEGAN, ILLS.
C J In each of which all the Boards arid Dead Walls arc Owned and Controlled by

G. RUNEY & J50NS,
mJL POSTERS AND DISTRIBUTORS.

WAUKEGAN, ILLS. ; ?. " t Members of the Interstate £

L. P. CARD,
HARVARD, ILLS.

ELDER, JENKS & RABORQ,

Circus Paste

BimiBS'MSIB

137 N.

iSa leatflDf
mil ratten throngho nt the
United sum Ddi'anuli.

Size V Inch

.

Price 830.00 per doz.
$8.25 Each

Extra Extra far ClrBHca.

ELDER, JENKS & RABOHG
8m*k Manafaeturmn

Street, Cor. Cherry, PHILADELPHIA.

HARTER BROS.

• c«ty

• Bill

• Posters,

1,000 ft. of Wall
Also Managers Opera Horn.

WABASH, IND.
Population 12,000.

Population 6,000-Rushville, Ind.

GRAND M. CARR,
Bilf Poster,: bisttitutor,; Said ana iia Sign' lacker.



HARRY IMUNSON

Bill Poster
AND-

General Advertiser,

(42 Duane Street,

Offices: I Telephone 136 Franklin

(228 East 125th St.

New York City.



National Adv. service
CONTRACTOR for all CITIES &TOWNS

THROUGHOUT THE UNITED STATES&CANADA

, WALL, BARN and FENCE

Bill Posting, Distributing
>general outdoor advertising agents

\

74and 76 MADISON 5T. CHICAGO. *>3 PARK PLACE NEW-YORK
P.O.Box 1164. P. 0. BOX 21 II. *****


