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3 BILLBOARD ADVERTISING is the Official Organ of the KENTUCKY Bill Posters’ Association.

PICTORIAL
POSTERS

IN ORDER TO PRODUCE PROFITABLE PUBLICITY MUST BE:

1.—STRIIIN G, because in these days no design of a tame, ordinary, or me-
diocre charaeter will catch the eve or excite the interest of the publie.

2. — A PT in design, because in this wise only ean its legend be indelibly impressed

upon the memory of the beholder.

3. —ARTISTIC, that is to say, well drawn, nicely finished, and carefully

printed, for in no other way ean a good impression be ereated.

If you desire your posters to combine all of these qualities, have them made by

THe Donarpson LitHo. Co.,

CINCINNATI, O.

BILL POSTING, IN THE BUSINESS FOR THIRTY YEARS DISTRIBUTING.

0. P. FAIRCHILD & ©0., """

5 a %% CITY BILL POSTERS, DISTRIBUTORS,
& P 3 AND GENERAL ADVERTISERS,

7¢. per sheet, 30 days.

No. 16 East Fiith Strect, COVINGTON, KY.

IANAAAAN

COVINGTON, KY. is situated opposite Cinecinnati, O.; has a population of 50,000, and has the
best cleetric car systom of eight different routes in the world, which carry passengers to all parts
of the city and vieinity, to the Ludlow Lagoon, which covers 80 aecres of water and whieh is visited
by thousands of strangers every day in the summer season ; it also carries passengers tothe Latonia
Race Course, onc of the finest tracksin the ecountry. The Latonia Jackey Club has two meetings
each year, Spring and Fall, thirty days each. It is also visited by thousands of strangers at every

meeting. There arc three railroads into the ecity, the L. & N., K. C.,and C. & O. We have boards
1 all along the lines.

8wy Send for onc of our New Lists illboards for Stands.

WE POST . || WE DO o eooocnmin. '

{
Covington, Ky., Ludlow, Ky., h;[{ill- WINDOW WORK, ‘
dale, Ky., West Covington, Ky., SA
LITHOGRAPHING, Rosedale, Ky., Central Covington, CAggL']I‘:AIé?ITI‘ng BLHTING‘ CARD TACKING,
K+., Bromley. Ky. ) Lle.

drp g Estimates and Lists of Boards furnithed We cmploy nothing but Reliable Men. L0 per 198
on application. NO BOYS.
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MonTHLY ResuME Or Ait THat Is New. Bricrt Axp Interestiv ON T Boaros

Vor. 1V, No. 4. CINCINNATI, DECEMBER 1, 18095. Lo Rl ey

PER . $1.00.
. f 1 it he told his story managers of to-dav would sti Al actor Nick saw this, and cut it to
I‘ht: Unexchth \V|tn655. 1 est was one the few NOSE t that ' st tintes, but 1t was  him as fat as he coukl without robhing
cues n rsof h s it box-  himself of leading business,
0V CHARLES 1L DAY, t y very tim It is one of the strangest things in the
f whicl Now 1 not t of the dthat T ean’t recall that young actor’s
B k Forresters ¢ n but 1 never was good at names, even
1L arranging forthe N ident when memory was better than it is
1 o in s wavs: he was v t best days  now I have been thinking of a good
waet 2 1 N1 vieoaany times, and man s since war times, as you can
. ronght re condition of the topof my
me to tl bill post
ik il wh But a name don’t wmatter so much and
1 &% o 1l 1 = will have to let that go.  Well everytime
ContiE of thie Dok / 247 b the Forresters came to this towu, they
i C.dlvon 1 0 g7l and this voung aetor I am
; bont, stopped at the United
. That's goue too, along with
¢ : X relies of other days It was
. o igh-toned tavern at that. time
e & it aucient ; afterwards it was
- . : % bedbugs and cock-
" ¢ f vacating it on ac-
% W iwht up to the
1 ¢ k time, and he
7. told newer honses
) ) . X wits a feeder
.Y‘I - ; ’ cater to the
Stevens
. - Ol 1ned bes , to tell
¥ HV. : . 1l of nan that mma was, he
the show, I he wonld not
“: ass {ro ny ananager,  lle
. S ¢ beenexhi din a museum
B i 1 presented with a gold medal,
"v ”H ik Stevens had a & ter, the
. ~ Wi wd the prettiest
i ;;‘ . W private or publie
_ 4 th ctor 1 have
A N ( t i her, why he
) 1 in love with her,
; ! S Sallie everybody called
U : P : reciprocated the ad-
: e~ 1
\ How .
this town several
e 1l the Landlord’s
- ry wuch,
s o ~
,\\ H? n L N i
£ 1% 1 W r
\ v ¥,V We W il ¢ S S Y "
1 for he was tl tosay ¢ rk iu the hotel did not
:,,,. 4 : t he I sters was ot > he cne 1 md never went away R ttle bit, as he w l}a?« d Sa
s VW W sking { vou l 1 wont ~ That the way of the wor
g - . A ke to moist oht man wants the
1 ¢ few \ : \ Nick St » ) i . ;~A!‘AT1./ .\
f tel t in it . “iT . 1 t st s 1 ses 1 st
1 n 0 < 1 e ~ \ 1 :
* kuew whereof he w W ut this ust 1m-
' . Y t W -~
e :!’,nn.,, t '?’ rut A\ it ! “ i v Vo s : e
wsitating for a w panise Lo \ Nick - - g 1 \ . st it _—
memory of eveuts tong Jd, hie took 1 soundal 1 =~ = s oy - g
mrriedly forwaud to a dramatie clanax, uppose that some of the swell . cd with smart rt was eut for an fi b vay, and after I




6 BILLBOARD ADVERTISING

have explained it to you, you can sce for
vourself just where the African was con-
Old mman Stevens
and if the
clerk could only wed the danghter,
lie could step into the old man's shoes,
United States IHatel and all, A man had
to be thick wlio couldn't see through that;

cealed in the wood pile.
was getting along in years,

why

It was as transparent as a pane of glass to
me all the time the elerk was making an
endeavor ta win the girl. But 1 am tell-
ing the truth when I tell yon that the
actor man had the inside track,
niaking good speed to the wire, with the
praspect of distancing his rival and the

and was

field, when the actor was thrown down by

a startling occurrence that created a
terrifie sensation,

‘Sallie Stevens' gold watel was stolen
from her.romn; a search was made for it,
and it was fdund concealed between the
of the

actor-lover's room.

nuttresses bed in Miss Stevens'

““There was a scandal and a sensation
for you!

“The clerk officious and
wanted the actor pulled off the stage be-
fore the play was finished, but Niek For-
rester,

was extra

who still had confidence in the
player, persuaded tlhe officer not to make
the arrest until after the performarnce.
“The whole thing was in the morning
papers, and
and Sallie Stevens amazingly.
it was an appalling calaniity:

it distressed the Forresters
To them
but the poor
actor fellow he Dbore up manfully, and
protested that the whole thing was a con-
spiracy and that he was innocent of the
crine.

‘“As for old man Stevens lie was just
about crazy through the whole unfortu-
nate affair,

At that time there was more prejudice
than there is now against theatrical peo-
ple, or showmen, as all of tlie profession
were called, and, to tell yvou the truth,
the most of the folks came right out plain
in speaking of the matter, and said:

“COf course, certainly, to be sure, with-
out a manner of donbt, the actor is the
thief.

‘“ The police court was packed the next
morning, and I was there too, in a front
seat, to liear all that was to De s said, and
it was the hotel clerk that had the most to
say, and he said it gqnick, and he seemed
to enjoy it when he said it.
to say that he liad been suspicious of the

He went on

actor, having seen him at times prowling
about the hallways of the hotel, and it
was this suspicion that caused him to
search the room of the actor. Then he
told about the finding of the watch, and
stepped down, all smiles, as if he were a
sort of a hero.

‘‘Just then I got up and spoke a piece,

and 1 had a mighty attentive audience, as

I said:

¢ <Judge, I wish to be sworn as a wit-
ness in this case,’” and then I passed to the
othier side of the rail and took the oath,
as the and the Forresters and
looked at me with all the
heads.  Before 1 proceeded
to testify I whispered to a

prisoner
the Stevens
eyes in their
court officer,
and as he was passing out I begun:
“*Last night, after the doors were
open, I went over ny routc re-billing sev-
eral of the larger billboards for the For-
resters, for the play of East Lynne. As
there was considerable wind blowing, 1
carried a light ladder with me so as to put

up the streamers to hetter advantage
While putting the streamters on the bill
board at the United States Itotel, I Inad
more than usual difliculty in putting up
the streamer letters, and was abliged to
post the letters in the word East Lynne
separately.  In so doing 1 had a view of
the inside of onre of the and,
without any desire to pry, was foreed to

rooms,

see wlhat was in front of me through the
partially closed blinds." Riglht there I
got excited, and, without knowing thut I
did so, I jumped to my feet and put the
balance of what 1 had to say strong:

¢+ 1 saw this last witness, wlio has been
tr_\‘iug to conviet an innocent nun, }vhmta

a gold wateh between the mattresses of a
bed. I could see him plainly, for a light
in the hall shone direetly npon
through thie transom over the door,

him

** Gee-whillikens! what a clieer went up
in that court room.
ralied until they were hoarse,
judge never kicked either. He
busy wiping away the tears amd Dlowing
his with his bandanna, to make
believe lie was not erving,

*“In the midst of all the hubbub, the
court officer 1 had given the tip to brought
in the guilty man, the scheming hotel
clerk, who had completely wilted,
hid his face in his hands.

**1 shall never forget that day.
about being better than a play;

The people just hur-
the

was too

md

no-e

and

Talk
it was
better than a circus !

“The actor was free, and everybody in
the court-room wanted to take his hand
anu express their delight, even those who
did not think well of showfolks and the-
atrical people anyway.

*You may not believe me, but so help
me! Sallie Stevens put her arms around
the actor's neck and hugged him right
crowd; and then she
grabbed me and kissed me, smack ! and
to cap all, okl mman Stevens came up to me
and patted me on the back, because he
was too much overcone to express lim-
self.

“*That was a great night at the theatre.
The Stevens and myself had a box. and
the people called out the falsely-accuse

before the \\‘lmlc

actor-and showered him with flowers.  Of
caurse, Nick Forrester talked between the
acts

-well, say for half an hour.

‘“That was anight worth remembering

unl myself to the finest Christntas dinner
ind Miss
piest one of the lot

I ever saw, Sallie was the hap-

*“There isn't much more tosay to finish

the story.  You know thiere was a wed-
ding, what is the use of my telling you
that.  But there is oue thiug I mmust re-

late, that 1 was the hest man at the wed-
ding, if T was a bill poster

© Oue sunnuer, some vesrs after, T was
hoss bill 1 poster for a eirens,
in & sontliern city,
in a

gany
sasze,
to the

rades in erime

and one day,
clerk,

cliain-

I saw that hotel

convict's working in
He me, bt

s m picked up the ball

riyg

Knew avoilled 1y

that lnmy

in aml moved on with his

coln-
I must say that a striped

suit became him

as well as any wan 1

ever saw in that eutfit,

Some Circus Agents, Show]Printers, and a
Bill Poster on Top of Lookout Mountain.

In the FFall the merchant's fancy lightly

1

turns to arlvertising, and he fig

cunning scheme that promises surprising,

ves, astounding efficacy, prompt returns
and many orders; thien he hies hinmself to
the printer, selectstype and faney borders
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i1l the cost o
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Punctuation Marks in Advertising.
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As a mile, 1oo
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urpose of giving an aita
publicity, t'nder the skill
i expert the inverted
nject additional life

mmon-place phrase

mota

(T ado some
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A INON
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com

il
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k., “*Nk icing Kditor: We shall

v ) m ofl, Mr. Screed. Sorry ; bhut 1
it m feel resigned to what can't be helped,
Screed 11 feel vesigned u littie bit ;1

feel fited




hat i~ advertising?

Whenever vo

S

1

waste any tinte on him in
He isn't worth it.

BILLBOARD ADVERTISING IS FULL OF POINTERS FOR WHOLESALE DEALERS. 7

PUBLICITY.

According

10

CWSpEUTS, {r ricddical publicitions,

cerd most advertising jonrnals, it

tenist ontsude of the re

ur news

urd magazines, yet nothing conld

ibsurd,  Every peddler who ¢

advertises

el or letter head printed is

Every man who

ries

lias

So s e who merely angs a

1 his store front, The mere s

t better or more prominent s

I

unts to a (ilru( advertisenment

ctters, whien they are sent ont
rew of making one w s hetter
e advertisements, and  good

uts at that

s to the o *h 1
tvy when they are n
effeet they may e «

ire cards, t
charts and  folders, almaz:
us, booklets pampl let "

Hy, bill postiy

etin paanting [
vis of thous f irs
- ey N =1
tins swise ever vear, amd

s pretemd to believe

ko ts Use poster
r wolen juitrot ¢
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it is with

vertisement that i
t,amlt \
wint to reach a "

the time try mural signs
tis

Roval Tnsuran Co. contiy
well of the merits of calemd

uo instance do maries fa
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vertising,

i do ot think well of vour

low can you expect the

others?
oond hiard sense \ wls 181
long anray of pr it price

means 1o he despised

not helieve that advertis

For  powerful
notliingye veels

permanent  publicity
bunlletin boards  and

paint wall  sigus

New q 1 Any fool
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who |} v le it 1s

ving 1 pl
win K Cast lron Sn ;
ber marked, \ny fool knows that

! it e nerit in
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1 1
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woto get

Of one

Few men have the leisure to undertake

wstematic study of advertising, but

every one ouglit to find time to learn its

‘atal principles and obtain some

practical workings

{

Ve Huncements

« reasons
Give prices
rl

Foreg

Forego comparisons

Forego redundancies

 instruments made
) O, Fair, at an

o which included

cted direct sales amount-
). Of Is there any other ave-

» would have accom-

T'liere is one particular advantage that

'r enjoys over that of
¢ magazine or newspaper adv. columns,
is in the matter of environment. Com-
pare the efficacy of a neatly printed,
- written folder, placed in the hands
of the housewife, with even a page ad

lost in volun

us pages of ads in a

magazine

In the highw

In the by.w

hiis | In the busy thoroughfare
In every nook,
Where e'r you look,
Class In many imstances, You'll find the posier there
ght for the news contained in the TS
1ts in their advertising col- i .
. . e il It would be interesting to know how
\ {1 a paperof this kind is a : i s
many retailers, in cities, take account of
1 stient every tin ‘ 5 g
' & the large percentage of the daily news-
papers which go out of town and circu-
A late in territory so remote that they can
S not possibly hope to receive any returns,
even in the most indirect manner. If a
certain amount of money is put into post-
S ers one has the satisfaction of knowing
h hoas b es the se that he is at least reaching possible cus-
o 1 lie cost  tomers, for he can select the site of every
t ‘ s, el poster put out.
NIl N |
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When you wnite, wention Suibvard Advertising.

THE ADVERTISICIAN,

He has not made his appearance vet,
but his advent is not far distant,  Ile is
bound to éome, for his existence is daily
becoming  more and  more  necessary
When he arrives and hangs out his shingle
they will call him Doctor, and he will
write M. D. after his name, but M. will
signify  Mercantile instead of Medicine,
and hie will be learned in advertising in-
stead of pliysics.  In that day a firm or a
business which hias become depleted or
run down will not be allowed to languish
and die, on the contrary, they will call in
the Advertisician in much the same man-
ner that they summon the family pliysi-
cian at present. The patient will be duly
examined, the prescription given, and in
1 few weeks the business will be up and

about, lecoking as vigorous as ever,

THE POSTER.

There may be, and is, lots said against
billboard advertising, but we are forced to
remark in the language of Auld Lang Syne
‘“ Something good was made to be talked
about.”” s the poster good for advertis-
ing purposes? Let's see! [ think art
and reason seck no special medium to
display themselves. Such work is notice-
able, even in a hog (a live one). It's the
master spirit that tells. The poster does
better work in some lines than the news-
paper, and zice versa.  Let us know that
art (reason) is boundless in its resources,
and it appeals to anyoue in any place—to
different persons with different degrees of
effect. I do not see where there is any
ground for one to halt on about advertis-
ing on the poster. It's a little game of
‘‘tit for tat " with the newspapers. Space
has its advantages in both: there is room
for suggestion and growth ineach. Some
days ago I was out walking and ran up on
a picturesque piece of poster work: it
stopped me—there was a time when |
claimed to De invincible against these
poster ‘“fellers’*—but it called for just
what I wanted, and why, dear reader,
shouldu’t I buy it> I argue another
strong point for the poster, and that is,
that it strikes with a strong force, husy
people.  If they glance at it, which they
always do now-a-days, it will teach them
all day that "*it" or ‘'the,"” whatever it
is, is a " mighty good thing," and they'll
£o home at night with a bhundle of **it,”
or a package of it, or (excuse me) a bottle
of it, only to find that it was exactly what
liis wife so vigorously tried to writein his
morning niemo

There is no use for the classes of adver-
tisers to oppose each other ; the dealer is
out after results, anl he'd as soon get it
off of a shingle as £2 a pound papyrus and
an editor with a gold trepanned capitus
thrown in. It just a case of * mine's bet-
ter'n your'n' without any very handy
proof, If some get returns why not
others? The newspaper has it advan-
tages, the poster it's; advertising in cach
varies according to purpose and position
class and consideration—moncey.

James R. L

Placards in street cars have
and potent value, which 1

sufficient force to advertise n

cle without the aid of any other medium.
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LOCAL CITY STORES.

t fact that it is difficult to effectivel
1 large «

adver

ty has often been

iled 3ut the new

it ques { stores
W t Le 1ly tot ediate ne
o, 01 n t
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Al A ze mm I propose t
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he 1 s in the vicinity f sueh stores

d medimm 1 koow

that usc them
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¢
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intt
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v look for dry gooc
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zed inthe same

he spaces stations nearest the

store can be ut manner, Cards

in cars passing the establishment may be of

some value, but a large part of their usefulness

The following nrticle Bunner, in
is full of

business way, as» well as the ¢

by H. (

*“Scribner’s.’ points for those using

posters it

nd
instr tell
m it

1. but
witl tive
1]

It

It
t m

It Iy

1l « Iy

It s I S 1n ingey ty, and
makes e who sees abont it to the
next |

The desig 1 ,and therefore
makes pec s it.

Itis wel

It is we

His well )

Ihese are so the points by which every
poster should be judged ; and they L down
here that the impartial reader nx 1 tt
test to the examples of recent Amer art here
reproduced, withont suffering any inution of
the: tion w ~h they ¢ 1P L first glance

Lives of many men remind us
We to
1f the reading public fir
Advertising

aat success

Hthe t Lightmeng

Poster Craze in England.

Some idea of the extent to which ~igus and

posters are employed in Londotn can be red

mith

g o

from the following extract fi

ticle describing the nnde

Writer says
The ady

ver the

rtiser is in full force

benehes thos

by

lier in fu
as specimens of their
fix to the walls

brown loaves, with testimonials from ici
of eminence ; haberdashers stick up little vecep
tacles in odd corners, wherein t
with a legend t

ipparel present migue con

and two coll
these 1 of

ashion, cheapness 0

reat bulk ol the advertising is 1e Iy

means of boards tablets Te nge
it walls in ey v 1 - P

Journalistic, a1 h
1ITe massed in 1 I
c sig its

> snuch an extent is this swste

carried on that it is often extremely ditficult t

ated because they reach a considerable
number of people who a locatt
borhood, to

the neigh-
nd who are n
by the advertising

The use

ircnlars and booklets is, of cour

an excellent metho
If well
and containing
est, they ar

1 of advertising for local city
stores written, and tastefully printed
of realinte

They 1 ect

‘business news

apt to be effective

however. judicious distribution
The

imitation of newspaper advertising that i< being

y-operative advertising sheet is a recent

dly

adopted by local storesin cities,
<« i1 the same block

Certain
or immediate vi

inity
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ntage c
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this method ties in the fact

15 kept for the reading mat
3 isements get more attention
re in the form of circulars, which

ter

than if

are ¢ preserve even with the best
intentions
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Billboard of the Sioux City Bill Posting and Advertising Co.

Cartoon and Poster in Politics.
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the name of ar rinent fertive
tractor, painte 1 101 - d
(Hat thie wa s ihe namie of (e Satiol. W
arri i
serve . .
¢ t
3 he th
thay t it
1t ; e
= " D Ve 1 1 rimgt
the tt n L p
s 1o the my ¢ - i
he led t e :
fa ug that, misled th ilie
wisp, I IONC LWO st hey a
wl t ntend te5:a
rin ) ¢ s 1ot stop at
ery inch of sy 1 tt
: but he g fa t red the n
panivs addit m n reve e K
the higl por the .
t h ta ppear hefor
f the marty t t f \v
. u N pa v .

The Gener A
vith

g Co, of 'hiladelphia
apital of $1,000,000, hae
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Circulars are Still Profitable.

e eirenlar still holds its own as a profits
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ADVERTISERS' CLUB BANQUET,

Writers of

rertisenients for the great retai

nterests of Ct t at the Great N
Hotel N t hanguet,
h Most t Consideration in
Newspaper Ac sin I'he papers were
fully I earnestly debate
] mestion being championed
F D« it W C I'owell, P A Conne
1iis Leubric K Nichols, F. Jones, and other
ments tl ganlzation, which isknown
the Ad ( f Chieago. A. ] Flsher
w t th ind most of the
fifty eight cur ne swere mattendance

Those Foolish Questions.

Hello!
carpet?

ST EKINS (a neghbor
you doin‘ ? Lay lown

JONLS (2 ho has gust rcked his thumb)—No
vou blasted idiot [ wt was here when we
I um just putting the floor under it.

Jones, what

moved in

Truth
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| wed direetly at their doors, if not in
1 cir lunnds They are a people wha
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Advertlsing with a smart agenl is
1 advertising without, purgatory.
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COTIMENTS ON ADVERTISING.

The firm is dead that does not advertise.
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ELDER, JENKS &

127 N. Fifth Street, Cor. Cherry,

RABORG

‘Iixcelsior’

Circus Paste

AN —,

BI" L POSTERS' BRUSHE

Made of lHard Wood head,
Dest long Russinn Br
copper whed Tt
vinclical and relinble

Istles

not eot
Used and

hy Barnum Fore

the leadin

Bill Posters 1l

Uuited S es n
Size ¥ inch.

{4 Pr'ce $30.00 per doz.
$3.25 Each

Extra Extra for Circuses

$40 00 per Poz2. $4 €O Each

‘ Sent ¢, 0, D 1o all paris o1

¥ , 3

B ELOERJERLSE MBORL

L L0 Brush Manufacturers

PHILADELPHIA.
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BILLBOARD ADVERTISING is the Official Organ of the International Distributers’ Association. 9

ADVERTISING NOTES.

You can often tell inore with a picture
in & minnte than you could convey in a
week by text

Wihen a pictorial advertisement is apt,
it speaks volunms at a single glince.

Advertising is not a scivncee, it is a fine
art, and those who are expert in it are ar

word implies.

tists in every sense the
An adver

cient and valuable wlien it is possible to

seanent is rendered more effi-

Incorporate
tised.
an exhibit at
the

it a cut of thelarticle adver-
How much more vitluable then is

fair or exposition where

le itself is seen, and all its work-
ings demonstrated,
Say something worth telling in your

advertiseinent If you feel that you

can't, better wait until you can.
Keep pace with the times, don't lag be-

hind, and—don't get aliead of themeither.

POST OFFICE RULES.

nny postmaster recently sent to the post
e department a new set of post office rules
mions may po for two cents.

ttles mmst be carked when sent

to mail apple or fruit trees

ver 10 feet in length are not
imsmitted  throngh the
As postinasters are expert Tinguists
written in Chinese

resses may I

are compellad to lick theirown
wiage stamps,  The postmuster cannot

mpelled ta do this,
are carnestly :u}‘u‘\lui not to
ards with money orders en-

e stms have been lost in

John Smith gets his mal from 674,279
post oflices, he addressed to

United State

Jolin Smith * will reach

1

Ducks cannot he sent throngh the mail

when alive.  The quacking would disturh

the slumbers of the clerks on the postal

cars.

It is ea that lovers

writing te

nestly requested

their girls will please confine

o rhapsodies to the inside of

their g

the envelo
Nitro-g ine

the risk of the ser

forwarded at

it should blow

‘s hands he cannot be

up in the

lie

watehes are semnt

through the
- sender will put a note on

the out
keepitinr

the postmaster will wind and
mmng \'Yrtl(’l"
When v

ter alwa

send a money order in a let-

cud full and explieit directions

in the same letter so that any pe

getting the letter can draw the inoney,

The placiug of stinps upside down o1
letters is prohibited. Several tinasters
liave been seriously injured w trying
to stand on their heads caucel .the

stamps placed in this manuer. /hronia
Advertiser




BILLBOARD ADVERTISING is the Official Organ of the lllinois Bill Posters’ Association.

General Office,

Colorado to the front!

It produeed over 8100,000,000 in Gold and Silver During the Past Yenr.
Advertise your Goods to Pecople who have the Money to Buy.
Correspond with

The Curran Bill Posting & Distributing Co.

‘Who Control the Bill and Bulletin Boards in

Denver, Pueblo, Colorado Springs, and Surrounding Towns.

And who can Contraet to POST, PAINT or DISTRIBUTE Colorado,
Wyoming, Utah and New Mexico.

Denver, Colorado.

Bill Posters’ Notes.

The followinge explatation s due My
Fdw. AL Stahlbrodt, viz: In conformity
with the 11'~~V1|\liihl|~.ld(:]»lwl by the New
State Association, Mr. Stahlbrodt ordered
his advertisement out, but the form e
taining his advertisement, had been sent
to press the day before his letter reached
ns

The same is alsa trine of Mr. Castuer |

“Hote™ is

Association,

mt af the New York State
ml is glad of it,

After voti

not to aceept work from
Stahibredt, the various
maembers of the New York State Associa

anvane except

NLY A BILL POSTER.”

By GEO. W. STEVENSON,
* PASTE.")

(A BROTHER
Dedicated to the International Bill Posters' Conzen-
tion, held at Boston Julv 12, 1852,

Only a Bill Poster, with bucket aud paste,
Working for bread, with alt possible haste.
No time to think, no time for day-dreams
The world thinks him dumb, just what he
seems.

1ie runs up the ladder with dextrous pace,

Spreads out a bill, and, minding the face,
Matches the shoulders on to the head,
Leaving it perfect, with two brush’s spread.

He lays out the stands, rolls up the sheets;
Giving kind words to all whow he greets,
As they sing out, '* What's up to-day >"
*Hyde & Behman in specialty,” you'll hear
him say.

Or John McCullongh as Richard ; Keene as Mac-
~  beth;
Jokn Raymond in ** Fresh," so the bill say‘th,
‘“Mary” in “ Ingomar;" Ada Gray in ** East
Lyune,”
Charles Davis as Joslin,'’ (a terrible skin).

Charles Gardner in * Karl,” or Maginley's
“Square Man,”
** Square Man  is a hit, ( beat it who can ).
Robert Van Winkle as Rip McWade,

(*Tho he acts well it never has paid

Billy Power, the ‘‘Galley;’ larry Webberas
“Nip;”

Minnie Palmer, as ‘' Sweetheart ;"' Sir Joseph as

“Rip."”

So hie answers the questions, and speeds on
his way ;

Bread and butter is wanted, no time for
delay.

On he speeds with his work—hent on the

Not a minute for thought ; no use for braius
Other than those to get the ‘“ stand ” sqnare
With streamer at top, the rest pretty fair

The dates and the blanks equally spaced,
‘*Cut down at the end,” and properly placed
To suit the eye of an agent or two,
On their first season out, and too utterly
“new.,"”

He may have thoughts would astonish the world ;
He's no tinte to tell them, so he is hurled
Bang np against the rough end of life;
It's * paste " or be starved in this world of
strife,

There’s a class in this world of the Miss Nancy
kind
Who turn up their
their mind
For he is
brain,
Crowding through life for positive gain.

noses (the largest part of

only a Bill Poster,"” without any

**Only a Bill Poster," without any brain

** Slingiug out paste

While the lah-de
track

If the Bill poster passes, for fear of contact

for positive gain ;
lah Nancy gets out of his

We can make better brains with onr mnstiest
flour,
Laid out iu the sun and baked for an hour,
Than these poor devils, with pomp and con
ceit,
Who, meeting a Bill Poster, cross the street

** Only a Bill Poster,” yet he thanks God,
Who made men alike—to end in the =od,
That the fool sleeps as well as the man full
of thought.
It ends in the grave, then
naught.

nothing—bhut
Then brothers in paste don't get sad at vour fate,

You can think for yonrselves, and though you
may hate

The ass who turns up his asthetic nose,
Like you, in the end, he ‘' turns up his toes
And when we get through with paste, bucket
and flour,
Care and work laid aside, and it comies the last

hour ;

We'll each drop a tear for the other who's
goite,

And let the world go on with laughing and
scorn.

LATER.—BY SIXTEEN YEARS.

Respectfully dedicated to the International Associa-
tion at Detroit July 12, 18

The genial souls of other days
The Posters often greeted ;
Have passed beyond the need of paste
And at His right hand are seated r
otherwise.
Poor John McCullough, bright * Billy ” Power,
McCauley and Fowler, have met the last hour;
John Raymond, too,with Barrett and Booth
George Knight and Forepaugh, old age and
youth.
Barnum and Scanlan, have all passed away
Leaving old fogies, like myself and Sam Clay
Still bossing the brush or daubing with paste
(With not so much vim, nor nigh the same
haste).

For the years have been creeping up our back
hair,
lLeaving traces of gray, with wrinkles of care
Onouronce ‘‘noble brows™ and
once so red ;

Are shriveled and shrunken, like a codfish
gone dead.

ur checks

Yet, our old hearts oft thrilt with the slang
Of the old-time actor, or the Bill Posting “‘gang
Tho' memories keen, for more'n sixty odd
vears,

Tell of hopes crushed, of hearts full of tears

For many of those we've known in the past,

We trust where they've gone, they're leads in
the “‘cast”

And when Sam and 1 get the right ** cue "
We'll throw down the brush aud come
iQin you.

and

To you whoare living we advisedly s
Just keep on living,las tong as
For youa can’t just tell what you'll get aftex
his ;
So the fun you get here wor't come amiss

Now good-bye daubers, comrades in paste
Be gnod to yourselves, each to his taste,
And when you next nieet, if you miss me and
Sam,
I'm sure you wou't say 1

don't give a
d—m

St Lonis, November 2, 1805
EDITOR BILLBOARD ADVERTISING,
Cincinnati, Ohio
rar Str—Enclosed find check for a it

/

qua

ruple column space ad in your Christma
number.  Set up the enclosed copy as attractive
asyoucanand oblige. We congratulate you ot
the way RILLBOARD ADVERTISING has come t
to the front. and ourselves, on the goml work it
is doing for the craft.
A Merry Chiristmas and a Prosperous New Year
are the wishes of
Yours sincerely,
ST, Lotts BiLL PosTinG Co
Cuas. K. HAGER, S

Charge For Dates.

New Rochielle. N. Y.. Nov. 24, 18
EDITOR BILLBOARD ADVERTISING,
Cincinnati, Ohio
Dear Sir—Will you give information

in regard
to counting dates, wheu a bill poster is doiug
work for a theatre, circus, or traveling ¢
as 1 have had disputes with agents in this par-
ticular. Some say it is right to charge for them
others hold it is not. Please give the
information, as other bLill posters may h
the same trouble, and a decision fro
be authority

mpany,

desired
e had

u would

Respectfully yours

GEo. E. LEVEN1sS

It is right to charge for all da

not whether pasted
-(ED,

under or over re

paper.-
Science.—Gilhooly

what progress has been made by
the last few years

Modern

It is wonderful

instances, thanks to science, lhat the gennine
article can be imitated.
Gus de Smith—Yes, a New York firm adver

tises for artificial flower
tificial boy do
Texas Sifi

oys. How will an ar-
f modern

ora trunph of

science

tion very promptly went home and wrote
the O Gude Company for work.,  Me
Allister, of Troy, Whitmier & Filbrick,

of Buffalo, the newly elected president,
M. Castuer, of Syracuse, in fact nearly !
every member exeept the Rochester Bill
Posting Co., and J. Ballard Carroll, have

violated their resolution

Slick Sam Pratt and  his fine Ralian
hand are as smooth as ever,

I grall were gald, Edward A, Stahlbrodt <

would be as rich as Craesus

When a man has the sublime nerve to
post bills and paint signsin the Garden of
the Gods, his opinion is well worth

consideration.  In speaking on the sub-
jeet of service rendered the advertiser,
Mr. Curran savs:

“The aver:

nore

hill paster should take
":’4{'

first place, as it is

care in bui

ling his bhoards.

good Tumber in t

1

cheaper in the long run; and if he should

happen to have old boards that are up,
should pull them dowu and put new ones
in their places.

“If he is afr

thinking

aid to pall a board down
he cannot get it ap again, he
should spend a little money on canvas or

muslin and put the paper on top of that.”

There never was anything more true,
The advertiser who  sees his paper on
rickety old ards, torn and  flapping

round in the wi

ud, immediately sets his
another method of

devise

wits to work t

reachiuy the he, Good serviee is de

manded, and those furnishing it are well

repaid Tor the extra effort and expense,

lou sV.HenosTeies,

Joseen A Rase
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GEORUE W. RIFE.

e men are born greutl, others achieyve
.. and some live preatness thrust npon
S0 sty s the familiar adage I'ie great
the r the most snecessful, menof onr age
¢ who by their own individual efforts
ymitable pluck have bravely battled

t cvery olstacle and firmly grasped the
roanud in the ladder of lame with a

rination ta maintain that coveted position.

ahject of our illustration, George William
vis born in Februnary, 1%, in ltaltimore
nd is now tess than vears of age, In
ithfnl days he manifested v spirit of in
cuce that gave promise of self-reliant

1 tle oltained his early education in
¢ schiools of his native city, and after-
touk a coltegiate cvurse ut the Southern

w College, receiving a diploma fronr that
tion in 15975, when he was but 14 years of
His inmtial experience in mercantile life
it of stock cterk for a ctothing house.
uties of that position did not prove cun
satisfy his restless and ambitious

Ile secnred a cterkship in a cotton bru
flice and shortly made a change from that
1 to the shoe business, 1t was about this

that he began his theatrical career in the
ty of doorkeeper at Frout Street Theutre,
ties of which required his attention only
g the evening.
intnition for affairs theatrical at once de
1 to the exclusion of all other business
rations, and Ieing deeply impressel with
th that he had discovered his life’s voca-
ahandoned mercantile pnrsuits and
ished a dramatic and vaudeville agency in
ne. The stock company system was at
time in vogue. NMr Rife prospered tn his
nterprise and transacted a general dra-
usiness for the western and southern
liscontinued his theatrical agency in 1576
the organization of traveling combinations
poputar. In 1877 he was advance agent

ling organization and continued "

yoad’ for two seasons tn 1379 he received
piwintment in the office of the Secretary
t Treasury, at Washington, and at the
rativn of his term of office, he, by natural

ition, agaln renewed his acyuaintance

the theatrical world by accepting the
gement of the Academy of Music in
celing, W Va. lle successfully conducted
theatre for one season, and in 18871 re
to Baltimore to accept the position
treasurer of Kernan's Monumental Theatre,

h capacity he continued until September
gether with being the assistant manager
Kernan’'s Baltimore and Washington theatres.
At the opening of the season of 18% Mr. Rife
as appointed generat managerof Mr. Kernan's

theatrical enterprises. 1ln 1586, three

s prior to his amuil\lmcm as peneral man-
Mr Rife hat purchased the bill posting
ness of Messrs Wachtel & Co., of Baltimore
it that time had been established for
years, in opposition to the city bitl posters,
llonck & Co. Then commenced a nip and
rivalry between these competing firms At
ricdd of his existence was the giit and de-
ination of the younger competitor made
re evident thau during his fight against the

-

ty Lill posters. All offers and suggestions of

npromise were rejected. Mr. Rife finally pur
vd the entire interestsand bill posting equip-
ntof A. T. llonck & Co, which at once gave
1 full sway and a monopoty of the bill posting
paste manufacturing business in Baltimore,

ntrolling all bitlboant space in the city and

ling thonsands of square feet in every desir,
location  1lls progiessive ideas and busi-
genlus snuggested many lmprovements in
methods of facilitating his now extensive
cxclusive bilt posting field
nvented and had constriscted a bill posters
which In outwarnd appearance somewhat
nbles a police patrol. The compact aud
nions arrangement of this wagon provides
ns or sections for posters and bills of va-
~ sizes, bickelts, paste, brushes, water and all
necessary appllances Mr.Rife'senterprises
now assnmed such extensive pruportions
e found it both practicable and necessary
ndnct his b posting basiness undera patt
ship.  In 18%7 hie lmmed a oo partnership
1 Mr George 11 flanck, under the firm name
Rife & Honck.

In August, 180, Mr, Rife jolned with Messrs,

Tuan wnd Honek in the purchase of the unex

Ired lease of the lolliday Stieet Theatre, Baltl-

niore, from Mr, J. W. Albaugh, and Mr Rife at
once became its manager, with the firm of Ker
nan, Rife and lonek, as proprietors,

In Augnst, 18, Mr Rife, in conjunction with
Mr ] Albert Cassedy, purchased the extensive
printing plant of the late W 1°, Day; this
business is now

conducted ander the name of
the Wi, U bay Printing € The firm make a
specialty of publishing theatricat and resort
programs, and control the following issues,
Albaugh's Lyceum Theatre, Kernan's lHoward
Anditorfum, flolliday Street Theatre, Kernan's
Monumental ‘Theutre, Tolchester Item, Ray
Ridyge Journal, Baltimore

B and Scoure Bouok,
n’s Lycenm Theatre prograin, and the
Ray Ridge Jonrnal, ot Washington, t» ¢

In December, 1%, Messrs  Rife and llouck
purchased the old established and popular Fry's
Thea

also Ker

al Express adding thereto the feature

of local or city express husiness  1heir e

ment is most extensive. including as it

every style of vehicle, from light express wa

to mu

ssive trucks for moving scenery, &«

Short Talks on Advertising.

- = 5 : ’
Advertising, tike charity, begins at home. 1

other words, to advertise a store, first get vonr

store T

re are so many horrid exausples of
how not to keep a store, that eannneration bf the
lifferent bad ways is he

weless. 1 is nseless to
advertise ontside of the store and not inside
The first requisites in a system of advertising
are cleanliness and order, general

T tness in
the apprarance of the store. After that comes
conrtesy, and the quality of the goods. It ishard
to tell which of these {s the more important. A
pleasant, cordial, but not obtrusive and obiseqni-

ons, manner makes and holds trate.  No miatter
how msignmificant the transaction, it dovsn ttake
any longertobeamiable than to becrusty. There

is such a thing as being oo pleasant—familiar

thatis not geol. It leads to a lack of respect

A merchant should always maintain his dignity
in the store and in hisadvertising  Advertising
should be the bulletin of the store—a mirror in
which the store's charact

tics and goods may

GEORGE W. RIFE.

Those who know Mr, Rifeand meet him every
day. have often wondered how it is possible for
him to manage and direct so many business en
terprises for himself and others M is however
an incontrovertible truth that he gives personal
supervision to every detail of his various busi-
ness interests, besides managing the affairs of
tlolliday St Theatre and Mr Kernans Moun-
mental Theatre and lHoward Anditorinm of Ral-
timore, and Lyceum Thenatre of Washington
D¢

tn 1882 Mr. Rife married diss Fanpie Steven-
son, of Baltimore, and is now the father of a trio
of bright and interesting children. Among the
varions orders and organizations with which Mr
Rife is actively associated, he Is distinctively
prominent In the Masonic Fraternity, he being
n member of Joppa Lodge, No 132, A F.X A M |
Adonlram Chapter, (Royal Aich Masens), No. 21,
Mommmentat Commandery, (M K. T No. 3,

and Boum! Temple, Nobles of the Mystic Shrine
he is also a member of Baltimore Loxlge, No 7
R v O.E. As may be readily surmised, Mr
Rife hasa teglou ol warm and cartest friends,
and is everywhere greeted with that cordiahty
which gives evildence of the popnlar esteem and
respect in which his chamcter as a wmawr and a
rrnllrnmn is estimated, Insoclatand business
1le his example and integrity as a self made
man is worthy of emulation,

be reflected. 1If the advertising is good and the
store bad, the advertisiug cannot possibly pay.
may be drawn to the store once, but they
will not retnrn.— Troy Fres

PPeople

Whe you first take home an alarm clock you
chuckle to yonrself and think the alarm is lond
enongh to wake the dead, and that you w
never be late to office again on account of over-
sleeping  The first morning, or two or three
mornings, perhaps, it works like a charm, but
after that you don't hear it at all. and slecpon
,» we have often
thought that if a man had an atuirmm clock that
would make a different noise every moming. a
claek, for instance, that would yell * Fire ' one
morning Murder " the next, “What'lt it be,
geuntlemen " the next, and so on, he would
never fail to wake up

It's the same way with an ad. 1t works the

as serenely as before Now

first time allright, if it is snthiciently lond and
stromg, perhaps, it will work a time or two niore

but after that the public sleeps on as serenely as
before. Make it say a different thing'every day,
and watch the result. —Brains

of the MICHIGAN Bill Posfers’ Association. 11

ARE PASTE BRUSH ARTISTS.

MEETING OF INTER-STATE BILL. POSTER

Meet at the Oshkosh, Wis,, and Strengthen
Thetr Organlzation Some of Those
Who were Present.

There are a lot of princely gomd tellows at the

Falmer llonse t

onsiderable

to-day who are saudwiching a

nt of jollity in an extensive
uonnt ot bnsiness as they o along. There is
Clarence E. Runey, who 1s faumilinrly known as
*“Little Aunie Rooney ™ amon,: his assoviate 5,
and Charles B. Kittredge who is dubbed ™ Ritty”
Ly nearly everybody that Kknows him.  Mr. Ru-
ney is the editor of the Wankegan 111, Jfousr nal
Then there is P. F. Schaefer who is president of
the Cook county republican marching ciub, the
finest equipped political organization in the
United States, which will leave in a body next
Tuesday for Atlanta There also two Williams,
both named John and each having K asa middle
initial. One is the manager of the Oshkosh
opera house, and the other isthe snperintendent
of the R. J. Gunning Co, the largest paint and
sign company in the world--a concern that em-
ploys fifty-two crews of men i Chieago alone to
decorate bulletin boards, dead walls and fences.
Incidently there i~ a Case from Oshkosh.

These genttemen, and many others, are in the
City to attendt a meeting of the Inter-State Bitl
Posters' Protective Association, a call for which
was issi

by PI. . Haber, the third vice-presi-
dent. The mecting i~ being held in the parlors
of the Palmer tlonse. The object of to-day's
meeting is to thoroughly outline the policy of
the association for the benefit of non-membiers
who have been invited to attend and join. The
Iuter-state is a compairatively new orgianization,

but so successfut are its methods that they ap-
peal to advertisers, and the secretary has re-
ceived already 2595 answers from firmms who

desite toadvertise. It is the purpose of the bilt
posters to nnite not only for their own protec
tion, bt to gu

i rantee conscientions service to
the advertiser, The association aimsto embrace
in its membership the owners of billboards in

small towns as well as lurge cities, for advertis-

ing is placed by large firms in propoition to the
amonnt of territory that can be covered. Alt
members are

guired to give a bond for a per-
formance of work entrusted to thein, and the
advertiser is furnished with a list of responsible
men. tfieir fadilities and prices. In turn, the

membersare turnished with a list of all adver-

tisers whose credit is not g, The association

o employvs two trav

K inspectors, who visit

the varions cities o ng members, and if
t}

he member has been negligent in his work he

Al

is repurted to the associution and snbsegnently

tuses busi

s This has Leen fonnd necessary,
as many sudvertisers have had just ¢
fanlt with the manner inw

anse Lo find

hich postersand bills

have been distributed. The new order of things
tends to give the advertiser confidence in the
issociation, which they esire to employ, as

nrany of the heaviest
are now sharing their
instead of giving it whe
formerly.

Mr. Runey, in an address made to the associa-
tion this afternoon, puinted out the necessity
of giving advertisers square service. lle also

1tisers in the country

sittess with bilt posters
1

the newspapers as

recited many interesting lacts and figures.
Said he:

* The Royal Bakiug Ptowder Company are
currently r t
nnally for newspaper advertising. Duriug the

et as having spent $o,o0 an-

past year one-h
the hands of thet
ine §300,000a year is spent in newspapers and
oo in poster work  Walter Baker’s Cocoa is
advertised to the extent of a million a year in

f this amonnt was placed in

posters. For P'vle's Pearl-

newspapers and magazines, and fully a quarter
of a million on billboards and walls*
tnteresting figures wers given in regard to
street-car advertising, which is largely con-
trolled by thet
contain

| posters, Fach car generally

twent

advertisements, and to put que
advertisement in each car in all the principal
cities, costs $ o annually.  On that basis
strect-car advertising alone yiclds a cool two

willion each year. The Barnum Circns pay
§7.5% in order to get thorongh service in € %
prior to its two weeks' season, d "
mon i, November 5, 1%

Theory is all vers well inits way

But it's practice that makes an advedtise
ment pay
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BILLBOARD ADVERTISING HAS THE LARGEST CIBCULATION AMONG THE MANUFACTURERS.

No. 16 and 18 Mill Street,

ROCHESTER, N. Y.

The Rochester Bill Posting Co.,

EDW. A. STAHLBRODT, Manager.

THE ERIE BILL POSTING CO. f

EDW. A. STAHLBRODT, Manager.

BILL POSTERS, DISTRIBUTERS AND GENERAL ADVERTISERS,

NEW YORK OFFICE, 621 Broadway. No. 10 North Park Row. ERIE, PA

t. N. DOUGLAS.

The above portrail is an excelleat likeness of
Mr. [. N. Donglas, of the Southeru Bill Posting
Co., Kuexville, Tenn. te is affectionately and
familiarly known among a large circle of friends
as ' 1ke,” aud enjoys a splendid reputatlioa and
a good credit.  Mr. Douglas is one of the orig-
inalors of the Sonthern Bill rosting Co., having
bought ont the old company in October, ‘94, and
taken in Mr. Barnes, his present partuer.

He wasbarn in Jounesbhoro, a little hamlet just
easl of Knoxville, which was the firsl capital of
Tennessee, and was raised and educaled in 1he
immediale vicinily., Heisan Elk, a Knight of
Fyihias, a member of the Golden Chain, and
several other arders.

Bill Posters’ Gossip

The Ancient Order of Prowling Prudes
has broken out afresh in several sections
of the country during the past month, and
are minding other. people’s business with
their usual zeal and activity. Of course
they are regulating the billboards and
calling down the wrath of God oa bill
posters and theatrical managers ; but that
is to be expected. We only refer to it
because the newspapers have given their
frothings more than usual space.

They never accomplish anything, in
fact, seldom occasion even slight incon-
venience on the part of those whom they
have singled out for attack, because no
fair-minded person pays any attention to
a pack of old maids and superannuated
clergyimen in matters of this kind.

The cupidity and malice of the pub-
lisher, however, seldom fails to get the
better of his judgnient on these occasions,
and the teumptation to throw rocks at the
bill poster under cover of the silly reso-
lutions of a lot of old women is niore

than he can withstand,

That is all there
is to it

Brush up your office with the new year.

Get in line with your enterprising and
progressive fellow-craftsmen, whose count-
r roomsjare as handsome and comnmo-
as a bank.

0us

It will help you and
ct credit on the business at large. }3

One of the most encouraging evidences
of the excellent service rendered to ad-
vertisers by the Chapman Bros., of Cin-
cinnati, aud of the high esteem in which
they are held by their patrons, s in the
fact that over a dozen large firms allow
them to exercise their own judgnient en-
tirely in regard to all paper put out.  The
Liggett & Mevers Co., of St. Louis, are
guided solely by Messrs, Chapman Bros®
advice, both in regard to quantity and
locations,

Otting & Sons, of Newport, Ky., have
an especially fine of
patronage.

line commereial

0. P. Fairchildof Covington, Ky., is
oute of the distributors who does distribut-
ing, and does it right.

Miller Bros., of Columbus, Oliio, have
bought up most of the boards of the
opposition instituted by the Barmum &
Bailey shows.

The American Bill Posting and Adver-
tising Co., of Chicago, has had a splendid
run of patronage from the Chicago papers.
Competition is keen among the journals
of the Windy City, and has resulted in
their all reducing their prices to one cent
and using space on the billboards in ex-
travagant quantitizs

Many bill posters are adding a depart-
ment devoted to inural signs and painted
hulletins to their business, and it may
be all very well for those who are able
to attend to it properly, but for one
who cannot run bill posting alone it is
nonsensical.

The New York City Association contin-
ues to preserve peace and harmony, and
is therefore to be commended most
highly.  Just why Messrs. Munson and
Reagan & Clark should not now be eli-
gible for membership in the A. B. P, A. is
to us past understanding.

There will likely be two tickets in the
field when the election takes place next

summer in Cleveland. Al Bryan is want-

ed for president by a cousiderable number

P. F. SCHAEFER, President
Chicago, Ills.
P. G. STOUT, 1st Vice Pres’l,
St. Louis, Mo.
V. J. HORN, 2nd Vice Pres't,
Springfield, I
. B. HABER, 3rd Vice Pres't,
Fon du Lac, Wis
CHAS.C. MAXWELL, Treas.
Lincoln, 1.
CLARENCE E. RUNEY, Sec
Waukegan, 111,
P.G.STOUT, D. SPFENCER,
G. HRKBERT, C.E.PERRY.
TARRANT & KRONSHAGE, Milwaukee.
CIHIAS. B. KITTREDGE, Waukegon

-

Inter-State
Bill Posters’

Protective
Association.

A. H.CARNEGIE, F.I. MEYERS, L. IE
A.D.GOODMANN, A.J.TURNER, C. 1l
Altorneys
Traveling Iuspeclors- (

of the Association members, but President
Campbell has quite a following who want

liiin continued in ofiiee

P S
Pa., have pleuty of

I'ittshm

af

Hamnond

X Ca,

oo

greater part have been con v
the theatres,

Arthur M. Plato, of Frisco, w ttend
the next anmual inecting i C 1

No field of industry has umd M MO

rapid development of later years than that
of the afficheur,

Jas. AL Curran is a preside
bility next vear, amd Geo, Re

Dallas, is mentioned for vice-president

“Prompt answers to a C
cnze ™

Iwrospol
is a legend we would like to se
prominently displayed on all bill

advertiseinents and stationery,

A subscriber writes as follows 1
much interested in vour publication, and
though only a retailer in an interior city
1 read it from bzginning to end with great

pleasure. 1 was much surprised to s:¢ in

Mr. Biardot's interview, in the Nov
number, that he prefers thoro
residence streets upon whicli to display
liis posters.

ughfares ta

If it was un article that me
buy there might be reason in his choi
but as it is the housewife who buys tl
soups, to my mind the paper oug
go where she will see it oftenest, and that
is on the outskirts of the citios. Wl

malam comes dowa-town ler miu 1 1s

the
which she has in hand, consequently 1

her shopping or immediate  work

mind is not in a receptive state, and t

posters on the walls fail to make a «tron
impression. Advertise cigars, shirts
magazines, clothing, or men’s ware in th

lreart of the city, but put wonien’s
foods, cte,, where the lady of
can survey it

the

at her leisure I
this is right for I know that, even
own case, the first posters that 1 see afic
leaving home in the morning alwayvs im
press ane strongly, while those that
displayed down town, which 1 ¢
during the busy hours of tlie
hardly noticed.’

nmter

Scale of Prices Adopted
for Listed, Protected
and Renewed.

30 DAYS'DISPLAY.

topulation o sheet

o 1o - Acenlns

,,,,,,,, 4 cenls

s cenls

“ 10 6 cents

4960 L A cents

o 9 cents

L 12 cents

Oue Sheets, i 3cents

T1EMA FARKS
GRIEBEL, 1, ROLIY

MAXWEL!D
1

& MAXWIILL, Line
RUNLEY, Wankegou

Address all Correspondence to the Secretary.
When you write, mentlon Btllboara Advertlsing.

Whose porlrail ) ~ alun ~1he veleran ?
1Mot v £ W
g \ 1 1he 1 ]

- w
1 th

J K
hY h

ANSWER ALL CORRESPONDENCE

PROMPTLY.

Numerous  complaims have  reachied
i o1
rTes
f 1
evi prevalent, which
matt ] ¢ deplored A busi
: stur ;\ a 1“A‘if~"“
1 v wer a bustness lette
S Iwort the e is rud |
tle short of hoorisl
| { tl Latur ¢S 11 t
1 11 tl ther oy '
1 1M V‘]. .L‘ it
reports, reced
ko i
thal oy letter .
1 oW \ leserves an answer

x

the zrl:ju tive po

Lo v bill posters will t
thet January. The occasie
will be the ammal meeting of the 'rotec
tive leag of Americiin Showmen, of
which kniglits of the brush are
Ihere will e much shakin

little conviviality

I'h bhrusli made hy Elder Jeunks

1 Ral f Philadelphia, is Iighly
1ok the firms wha use it

If "W please the adwve T
give 1 :

e and charge T for

it, but do not advance the price until you
T Aificd the i werease hy well-ardered
baards, carcfnlly cele ted locations, and a
carps of eflicient empl ayees,




THE DONALDSON GUIDE

| Edition now in process of compilation.

mbiace every lown of over foar hundred
tl.anls in 1L t'ai 1l

« tull ol ' 1 F

gives the population of the town.
gives the population of the county.
t gives the name of the bill poster.
gives his street address.
gives the name of the distributer.
t gives his street address.
t gives tbe name of the opera house.
gives the name of the local manager.
t gives the names of the halis.
gives the names of their managers.
t gives the names of the newspapers.
t gives the rames of the editors.
gives the date of publication.
gives the names of the dramatic critics
i gives the names of the dramatic cor-
respondents.
It gives the name of a good attorney.
vill be

il inforima
wmd t

a namual of use

GET de of the | )
YOUR ;"0

NAME kegisier.  The whiode w ik y
IN :

Sttty ool i PUT
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it will bring you buuness.

d

11 will be consu 10
the advertisers,
n of 1 "
° 1 )
s 1 C 3
BT
ARE pace of half i «
CHEAP ummn comes o
REMEMBER, ) DONALDSD
GUIDE will hien 1 T Liv] DT e
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opera he winen
w on this w C (
| ment Ialk
thist the interest SEND
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rded th
will 1w ] e 1
1 Usted,
oa
f
W. H. DonaLpson,
Cincinnati, Ohio.
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Happenings in Several

W

BILLBOARD ADVERTISING is the Official Organ of the lilinois Bill Posters’ Association.

The following little story shows con-
Cllles « ively the attitude of the public toward

theatrical attractions which ' bill **

Another State Association. “‘\f i it

The Wl posters of Conneetient have first I Shakespeare.  Ile was
o 1 T ( ut, and he hit upon the plan
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BricHT IDEAS

IN YOUR ADVERTISEMENTS

Will draw the public to you and to what you have to sell.
You may write good ads yourself, but with my assistance
is wiil be better. The better the ads and the more
nang they are, the more goods they will sell—that's
I charge .\1.\\) ;s.” I\r writing ads, sonietintes
¢, and will submit iny work for your approval before
asking payment if you \‘) so. Let me Lelp you to make

your ads better.

CHARLES A. WOOLFOLK,
440 West Main Street,
“Make Your Business Grow.™ LOUISVILLE, KY.
At ad ot 2t ot ot At 2 s s aa ool

, 3

1 Advertising.
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DENVER NOTES

Smiith Turner, agent of **Fast Mail,”
¢, and played Denver week of

Deceml 2d,

was

John Moran, traveling agent, repre-
the Kohler Manufacturing Co.,
nore, Md.,
nmionth,
Springs
conmnend him to all

Mr

was with us in Denver
ind will visit Pueblo and
West We
bill posters.

on hisy wav

Mr. Ilogle representing J. I'. Primley,
Chieago, His.,, maunfacturer of Primley’s
Pepsin Gum, was in Denver with five
silesmen, and, checked np his paper in
Denver, Pueblo and Colorado Springs, and

was highly pleased,  Mr,

Hogle is a rust-

ler and one best advertisers who
visits this seetion of the conntry.

The Engh Syudicate Shows, owned

Wi, Sells, Rentfrow & Ilolton, ran

Into winter guarters last week, in Denver,

md will be all ready to start on their

n t the Spri
oore, the prince of all hustlers,
+ head of ¢ s. K. Schil-
on his way West, The
th Moore is, he carries a
e ai to explain to every bill
poster how to post Lills or hang litho-
. In wreafter he may know

Q .S

ling's Minstrels are doing
1 They

nionth

gl Colorado.

last in

son this

Opposition in Salt t ake City.

ntralled the bill

SO L

have ¢

\nderson Bros.

but now
the field by

inrol of

a new
I'cter
s been hively,
n hustling,

e to resart
lots, shut-
such lhttle

wition like

OPI

Claude Robinson, of Mcl canshoro, Hls.,

combines bill posting with sign writing.

Clarence 5. Run f Waukegan, s,

who has done much toward the organiza-
of the Inter-S

s edtor of the

I Posters Association,

Journal.

A
T

Democrats read a democratic paper, and
republicans re a republican paper, but
evervbody reads the posters on the wall,

Associations, like trade unions, when
they run counter to the

principles involves

und den

in a maelstrom

1in the law of

s powerles

1T¢

Charles S. Fee, (5. P. \. of the N
Pacific Ry., takes e A\ﬂ]t[i'm to the new
poster issued by the Southern | cific Ry.,
wherein St P is represente T by an ice-

berg, and Los Angeles by range-tiee,
& E




Fifth Annual Convention

OF THE
NEW YORK STATE BILL POSTERS
ASSOCIATION.

Held at the Ashland House. New York City,
Monday, November 11th, 189s.

President \V. ] Me-
Upon rolt call, the

12 o'clock noon.
Allister in the chair.
sceretary, Mr. Jas. 1{. Staats, announced
the following members present, viz :

C. 1. Filbrick, Buffalo ; George Castner,
Svracuse ; John A. Napier, Utica; Jos. A.
Wallace, Oswego ; . Bal. Carroll, Albany;
V. J. McAllister, Troy: Jas. H. Staats,
Lockport ; C. I Clayton, Niagara Falls ;
AV, A. Downe, Plattsburgh ;" William Mil-
drum, Yonkers; P. J. Dunn, Tompkins-
ville, 8. L.

The secretary then read the following
applications for membership :

Mrs. M. C. Dundon, Troy; McElroy
Brothers, IFlushing; ]J. P. Kelly, Cohoes
W. C. Smith, Eluira; and O. ]J.
New York City.

Upon ballot being taken, the application
of Mrs. M. C. Duandon was rejected. Me-
Elroy Brothers, \W. C. Smith, and J. I
Kelly were, upon batlot being taken, duly

Gnde,

declared elected members of this Associa-

tion. The O. ]. Gude application was
tabled until 2:30 o'clock. Mr. J Samuel
Wade asked that his membership  be

changed from Colos to Schenectady.
Granted.
Adjourned for dinner to 2:30 o'clock.
AFTERNOON SESSION —21,0 0'CLOCK.
President McAllister wiclding the gavel.
Staats, roll call,
nouneced the following members in attend-

Secretary upon an-

ance :
Samuel Pratt, New York; C. F. Fil-
brick, Buffalo; Edw. A. Stahlbrodt,

Rochester ; George Castner, Syracuse ;
J. Bal. Carroll, Albany ¢ W. J. McAllister,
Troy ; Johm A. Napicr, Utica ; C. E. Clay-
ton, Niagara Falls; Jas. Il. Staats, Lock-
.
Drowne, Plattsburgh ; P. J. Dunn, Tomyp-
kinsville, 8. L; William Mildrum, Yon-
kers; J. 1. McElroy, Flushing; C. A.
Wood, Jamaica; \W. C. Smith, shmira; B.
Link, Brooklyn.

The nsunutes of last May convention

port: Jos. A. \Vallace, Oswego:

were then read for the information of
the mentbers.
REIORTS OF OFFICERS.

President McAllister then in a few well
chosen sentences addressed the conven-
tion, and portraved the benefits derived
through this organization by its members
during the past year. He feelingly
touched upon matters as adopted at the
Detroit convention, to which he was a
delegate, and acknowledged that several
mistakes occurred at that time, which he
be rectified the

In finishing his remarks he ex-

hopes  would in near
future
ten-ded to the incoming officers his hearty
co-operation for the success of the Asso-
sociation during the coming year.

The sceretary, Jas. H. Staats. then read
his report, showing the healthy condition
of the Association, both in the number of
wiembership and financially.  The report
was referred to the finance committee.

J. Bal. Carroll, treasurer, made his re-

port, showing a batance on hand of forty

six dollars aud seventy-three cts. (346,

This report took the same course as did
tlunt of the seeretary,

ELECTION OF OFFICERS.

I'resident appointed Messrs. Napier and
Clavton as tellers,

The following is the resalt of the clee-
tion of officers for the coming vear, viz:

President, George Castuner, Syracuse ]
Y. J. Dunn, Tompkins
Secretary, Edw., A, Stahlbrodt,

Vice-President,
ville, S 1.

New York City; Treasurer, C F Iil-
brick, Buffalo, Finance Committee :
Samuel Pratt, New York City; J. Bah

Carroll, Albany; Jos. A. Wallace, Os-
WeRo,

Samuel Pratt then instatled the officers
in conformity with the By-laws and Con-
stitution of this Association.  resident
MceAllister,

George Castner, his successor, and pre-

upon retiring, introduced
sented him with the gavel

President George Castuer in the chair.
IEdw. A, Stahlbrodt assuming the secre-
tary's desk.

A motion was made and unanimously
granted that the thanks of this Associa-
tion be tendered to the retiring seeretary,

Jas. 1. Staats, for his untiring efforts

during the past four vears, on behalf of |

our members,

Upon motion the secretary was instruct-
ed to make application to the president of
the Associated Bill Posters’ Association of
the UCuited States and Canada for a new
charter for this Association, for the reason
that the original charter was
Granted.

recently
destroyed.
UNFINISHED BUSINESS.

this head the application of
0. ] Gude for membership in tins Asso-
After
thoroughly discussing the practicability

Under
ciation was taken from the table
accruing to our Association by accepting

persons to membership who have no
identification with our craft, or who, un-

der our Constitution, are not “* employin;

bill posters,”™ and upon wotion of | B
Carroll, the aforesaid application was
jected by a unanimous vote
[NoTE.—The above action on the part
of the State Mr
Gude from the right to membership in
the National Association.

Association excludes

AS no person
can be a mewmber of the National Associa-

tion unless he is also a member in gool

g
standing in the State Association from
the state in which he lives.]

W. J. McAllister wmoved that a

mittce be appointed to wait upon Mr.

counl-

Houghtaling, and request his resignation,
as, under our rules and regulations, none
but employing bill posters are eligible to
membership in this Association. Adopted
Messrs. McAllister, Filbrick and Wallace
were appointed to carry out the above

instructions.
By J. Bal Carroll:
Nesolved, That the

May meeting, making the * BiLLBoARD

wction taken at our
ADVERTISING ' the official organ of this
\l\u}ﬂ.: d
the members of the
Bl Assaci-

conveution assembled, do con-

reconsidered.
YWHEREAS, \We
York State

Association, b

New Posters
a‘ion, in
demn the course pursued of the accepted
official organ, *‘ BILLBOARD ADVERTIS-
ING,"" iu its present position of espousing

the cause of, and encouraging opposition

: BILLBOARD ADVERTISING is the Official Organ of the Indiana Bill Posters’ Association.

to, the members of the Associated Bill
IPosters’ Association,
S Resol

members of this Association, that as the

Therefore, be it

ed, That it is the sense of the

journal above referred to was fostered and
encouraged, and supported in the belief
that as an official organ of this Association
in our interests they would be protected
rather than assailed by the same, and as
we find we was laboring under a misap-
prehiension of the real facts apparently,
that we cease all connection with ** BiLL-
NOARD ADVERTISING ' in any mamier,
either by subseription or through its ad-
vertising colummns, and that we in no way
give it our assistance and support.  And
be it further

© Aesolzed, That we request the several
State Associations and the Associated Rill
PPosters’ Association of the United States
and Canada, to co-operate with us in sup-
Imrt'mg some journal, to be decided upon
later, who will devote its columns exelha-
sively for the benefit and interests of the
el

members of our organization, a not to

our detriment.  And that we pledge our
hiearty support, both morally and finan-
cially, to the above end.”

After considering the above resolutions
for over an hour, during which time all
interests were considered, the

ibove reso-

lutions were unaniinously adopted, aud

the secretary instructed to promulgate the
above matter to all the bill posters hold-

ing membership under our Association

By C. F. Fithrick:

Aes , That the next mecting of this
Association, to be held in the city of
Buffalo, N. Y., upon the second Monday
in May, 1Sg5

By AV. €. Smith

Alesolzed, That our next annual imeeting

to be held in the city of New York, upon
nd Monday of Nov., 15N

the sece y
Upon wmotion, the prices as ad

pred at
the Detroit Convention were adopted.
GOOD OF

THE ASSOCIATION

The following letter was introduced by

Edward A. Stahlbrodt, who conmented
favorably upon the same, and scveral
members took occasion to voice the senti

meiuts extended below,  Our members are
realizing to a l
they

in every respect if they desire the

rer degree than ever be

fore, that must deliver  first-clas
SErvice
full confidence of every advertiser

Rochester, N, Y
EDWARD A STAILERODT

New York City:

Nov. g, 15

35

Pear Sir Referring to the matter of
posting < Bhue Label Ketehnp ™ paper, of
which vou have done something for us

beg to advise that it is our

opinion that this work, when properly
of Whiat we
properly done s that

this scason, w

done, is henefit

mean by

being when com
mercial advertisers ask for listed show s
that 1n order to have this work conscien
tiously done the list

so that

should be furnishe 1

nmmediately after posting  they
can be checked np, and again before the
of the which the
posting was contracted.  We think if this

tennination thne for

was insisted on by advertisers generally,
not with the idea of distristing the hill
poster, bt simply with the idea of getting
what they were paving for, that the bill
posters thanselves would soon find that
connnercial work wonld be offered to them
more frequently and in larger quantities
than now, and consequently would acerue
to their benetit. This has been one of the
great drawbacks with us in doing more of
this kind of work through you.  We wilt
say frankly, however, that throngh vouw.
have gotten a larger percentage of lists of
our showings than we have throngh other
houses through whomt we have placed
sitmilar work, but yvet the percentage of
towns for which we had lists is less than
\Ve believe that this kind
if done along the linesas

we expected.
of advertising,
noted above, is judicious and paying, and
while we cannot at this writing verify or
disprove the statement that our sales may
have been inereased, vet we are inclined
to believe that such is the case, and shall
undoubtedly do considerably more of this
business in the near future.
\'ery truly vours,
CtrTICE BroTuers Co.,
Per R. AL BADGER, Scee
The following telegram  acknowled;
that althm

one member of onr Assoc

ation found intpossible to join us
person, his spiritual being hovered near
and arommd us
Butlalo, N. Y., Nov, 11, 1593
Fo N. Y. STATE BikL POSTERS' ASS'N
New York City

vonr Association send
C. M. \WHITMIER.'

rtant matters were brougin
ntion, and after a thor-

«ceived proper attention

tit is deemed

lish

the  same
neverth S W remembered by those
proseut,

Upon invitation of Samuel Pratt
dwar \ brodt, the members
the Ass tion were invited to [
held at the Sinclair House, at seven o'clock
that ey where they wer 1
md wined, as is customary at r
ings of th ciation. Al

eNPI

thense

wccord with the manner

in which the pleasant gathering cam
an end
Adjourned sine dt

EHwARD AL STAHLRRODT

621 Bro

Tt

Iwayv, New York City

R-I-'P-A'NS
The modern stand-
ard Family Medi-
Cures the

common cvery-day

cine :

ills of humanity.

ThaDE

@

LLLLY

ONE GIVES RELIEF.

no

Vo WANT A BARGAIN ?
A
ARBACH

no
you

WISH to Sell ?

Lanterns Wanted

And forSaleorbxchange.
. BO9 Flibert St Phila., Pa.




BILLBOARD ADVERTISING IS FULL OF SUGGESTIONS TO RETAILERS.

@ommercial = = =

Advertisers

Post Bills:

who

you wrile menltion Biibooard Advern

Office, 516 Walnut Street,ST. LOUIS, MO.

W.

15

We reserve unlimited prominent locations for mercan-

tile purposes.

You will find

Commercial Displays.

in ours a perfect up-to-date bill posting

piant, without a superior in the United States for

Our entire boardings recently revised and rebuilt,

ST. Louls BiLL PosTiIng CoOMPANY.,

R. J. GUNNING, PRESIDENT.

Waste of Advertising Matter. tisimy matter by distributors, in order th onlyv for their own benefit. but that truer
{ ‘ t b T re honest service may be
irticle Novembor issu : ;
| ‘ render tisars. It is through the
! 1 (] V . 2
: ¢ u tion of one of these asso-
St vertiser is informed of
W I N omatter as
\ W N ) . -
W 1l 1t e bhe more to ther m-
< s mtry
<
¢ r they
\ 1
"
' 3 ~
. A NEW RATE CARD.
1 ) a proposed rate card, which will be considered by the Inter
1 N i i ntio ¢h w 1d at
v ‘ | n A
i
= = seivi
L1k i
N t )
~ S K $ $£25 5
)
)
<. 1 S -z z =
i
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1 s e X (8.9
1 Ned to submit to, by
t Y o work to members of an asso-
t 3 B SROSSINY lifications  which
' : bl W e like
1 work
d W t hie \ssociati f Dis
the tors s ¢ sed of som the most
A S tis le men engagaed in the business in
t t s n 1 ited States. The membership take
P I Iver pride in their organization, and in no

BOISE CITY,
IDAHO.

[ POPULATION, 8,000.

SPAULDING & GORDON,

LICENSED

City Bill Posters + Distributors.

Members of the Associated B Ass'n, and International Ass'n of Distributors.

instinee has there heen the least complaint
where work has been entrusted to them.,
No boys are admitted to membership, only
men whose reliability is thoroughly at-
tested hefore (ht’} iare A(‘{‘\'])l\‘«].

All advertising matter placed in the
hands of such men as the members of
the

will be placed as direeted, promptly and

Association, for distribution,

abhove

cthiciently

ssnie of the Octobe
jou wing named ¢
cations f 1 ership have been approved and
the now nher International As-
s al North America

13 Sth Rodway, Fall River,

South High St., Belle

A, & D Agency, Port

] myzh 1 Ave., Chicago, His
Major Mike Emig, 1 verhill Street, Louis:
e, Ky
Wiltiam 11, Case, Miner Street Fort
Wayne,

Ind

L. I1. Rar East Mian Strect,

1, Boise City, lowa
. K Rogers, La( sse, Wis
W. C. Tiryrill, Lim
l. & Wie n, Mitw W
W. 1. brulingan, Val raiso, 1
bonat J. Lefehre, Minches N1
S W, Anderson, Salt Lake City, t'tal
Fred. Mor ipshnr
Wis
b C
ipids, Mich
SMALL Talk T B sy
A bankers's husiness hints f
Fublished by Fre t Pubtishiy
ages. I'ag cloth 75 cents

by my live pamphlels free

This book 1 indicates, is a
talk about In mker's tatks to
men and women about the conmmon, every-

NUsS 1

dav business atfairs of hfe. It i« bnmful
of useful 1de ! bt 1 yvouny ud old  a
book that should be on every desk and 1n

every home

We have more bill ng space
than all other towns in
Idaho put together.

The city is booming.

Send on your paper.

References furnished.




16 BILLBOARD

GEORGE CASTNER,

Whose portrait we prodice above, has grown np
in the lo-
cated in Syracnse, N. Y, for twenty five vears.
In that time the city has increased in popnlation
from 55,000 to 125.000, and Mr. Castner has kept
apace the 11is billboards have in
creased from a very small heginning until now

bill posting bnsiness, He has Leen

with city
he has boards located in every prominent place
in the town,
nearly 100

He has over 10,000 rimning feet of

boards; three and six-sheet boards,
and numerons plices for small work, lHe
three opera houses to work for, and, besides a
large amonnt of local commercial work, he als

has

has a number of contracts lor national advei
tisers at all times

Mr. Castuer hasone of the best arranged offices
in the conntry, and his work is always attended
toin a thorongh and systematic manuer, .

Advertisers are always sure of a good showing
o1 the boards at Syracuse, and can always rely
on every coutract being fulfilled to the letter.

Mr. Casiner has opencd branch offices in the
Anburn
Homer, and will shortly locate in

cities of Chittemango, Geneva and
ther places
His many friends are glad to hear of his increas-

ing prosperity.

Letters to the Editor.

EDITOR BILLBOARD ADVERTISING:

Dear Sir—1 mnotice in the November
number of your magazine a letter from
Mrs. M. Dundon, of Troy, N. Y., com-
plaining of the injustice from which she
has suffered at the handsof the A, B. P, A,
While I fully concur with your views on
that matter, I cannot refrain from bring-
ing to yvour notice an incident which re-
flects seriously upoit Mrs. Dundon and
her business methods.

During the season 1893 1 was contract-
ing agent of the Pawnee Bill Shows, and
in that capacity had occasion to engage
billboards in Troy. I used McAllister's
boards, because he had all I needed, and
1 regarded them as better than those of
Mrs. Dundon. IHer manager was mucl
put out thereat, and induced Mrs. Dundon
to buy or obtain control of a simall portion
of the lot which I had secured for the
show to exhibit in. She waited until the
show arrived, and then, withoutaay warn-
ing or notification, caused the arrest of
Major Lallie (Pawnee Bill) on the charg
of nalicious trespass. That is the inci-
dent, and I subumnt it without comment.

Yours very truly,
RarLrin W. PECKAM,

It affords us great pleasure to print Mr.
Peckham’s full. A statement
from hint necds no verification, but in

letter in

this instance lis charges have Leen fully
substantiated. i

almost past beliof

that, in this enli ed age, a firm can

be found who would resort to such numer-
cantile tactics. A tain amount of
chagrin, under the eircumstances, would
have been only nat , but the animus
and malice exhibited in this instance sur-

pass anything we have ever heard of.

ADVERTISING is the Official Orran

Such a course is not only low and despic-
able,
No self-respecting finn would resort to

it's beneath contempt.

such methods, amd no firm who does shall
comtintue ty stvle themselves hill postors,

* el prevent it

ABOUT BILLBOARDS.

Emror
s

i~ to char the posts half an

MLLBOARD ADV
N

' SING

My way of

inch deep, for
four feet, on the end going in the ground
three fect, so that one foot is exposed to

thesnows, ete ( Posts T charred ten vears

ago are somul to«lay. ) Tar, paint, or
peeling the bark, dozs not give as good
resulls

FFor the face, use planed boards one foot

wide, and

put up with broken joints
Build ten feet high and cap with four inch
strips.

I think billboards on the outskirts of
the

center

cities are as essential as those in the

Hoping the above will be of benefit to
all concerned, I remain,
Yours respectfully,
ARNO . ANSKE

LLavoN, 1L, Nov. sth, *

J. J. Kirby has purchased all the boards

at Boone, lowa, :

1d is now the only bill

poster in Boone. He is also nu

the Opera House,

The

interest in p r s
plainly made apparent by the mumerons
exhibitions all over the country. The

posters used in these exhibitions are all

from private collections, which shows

that it has been gathering food in a silent
They

way among the people. clearly

show notwithstanding the attitude of the

pr.s< in general in meointaining tl at th

only effsetive way to re

and car, is by newspaper

*‘there are others.”

It is said that an offer was recently
made to Liggett & Muvers, of St. Louis, to
purchase their plant and good will,  The
sum offered was away up in the millions

The ¢
was tersely informed that the money was

and was tendered in cash,

never coined that could buy the right to
make Star This is
brand that is advertised ex/en
billboards.

Tobacco.

the

one

of the PENNSYLVANIA Bill Posters’ Association.

HOT SPRINGS FOLKS AROUSED,

Aghating an Efficacious Plan to Advertise
That Great Resott,

The citizens of 1ot Springs are agitat-

iy an cfficacious plan of systematically

a lvertising the attractions an:d advantages
of that resoit,

An organization has
the /! Nz rof tlat

connn

tees are at work perfecting details
The Hot Springs Bureau of Adyvertising

is the name seleeted for

1MeW 11OV -
ment  Its temporary officers ard Capt
S. kL Stitt, president, representing the

Fred A

president, representing the ron Mountain

three larye hotels Bill, vice-
and Hot Springs Railroads, and Capt.
N. Rix, treasurer, representing the busi
ness men of Hot Springs

To carry out the plans of the bureau
money is necessary.  The two railrouds
together have subscribed £3,000, the East-
man, Park and Arlington hotels have sub-
scribed £1.000 each, other interests have
subseribed liberally, but it is felt neces-

sary that every business and professic
should

1 project which aims at the

man in the city have a direct
interest in
prosperity of all, and to this end a finance
and executive connsittee,
Capt. A, R. Smith, E. F. Klein and J. B

Varnadore, has been appointed m

consisting  of

lis now

at work taking subseriptions to the fund,

t

It is necessary that the sum of § 0 In
raised for the first vear,
The promoters of the move has

in view the employment of

vertising manager to tak
work outlined.
Hot Springs does not pr

its light under a b

gressive, far-seei

alive to the 1

printer’s ink

The City Coun
ling with 1t}

subyject ol
license. It has heen propose
franchise up at auction 1

The new MANCES ar
ansing o 0. Searc
v day day passes he arrest f
s nne unfortunate who is
wittingly violati s seal
give theadye rth of his mone
An advertise 5 k 11, W weiak

with age

25 YERRS IN SYRRCUSE.

OLORGE GASTNER,

Licensed City Bill Poster,
Distributor and Sign Advertiser,

Room 15, Courier Building,

BRANCH OFFICES IN AUBURN, CHITTENANGO, GENEVA AND HOMER.

SYRACUSE, N. Y,

When you write, mention Billboard Advertising,

CHAS. HOGUE.

rtmit is a splemndid likeaess

nterprising bill

THE CHURCH FALLS IN LINE,

Rev. Johnston Myers, of  TImman

Baptist . Chicago, adopted a tl
tr 1 metl of 1 1
1 b |
I whol ct !
I Stat
M \ ste
11 x
.
( i, W
i ots wl
|
5 of
naturally attraci
s n
o 1 most
[ 1¢ ivert
1 Myers ~
S sl ™St CUr 1 1o
woad  statetne
M it 1he S ~
w hie It hure
I h tivn he sud
1 we have S
P “ the [eople 01 K W
to
i
the 1

ion he will have a e

lights and o corong

top of the spire, if

truste ‘0t to it, to attract t
e towards Iiis hlome of the gospu
THE BEST WAY.

So goes the caption on the cover of
very I effective pamphlet, o
Pag wed Dy the Awmerican Bil

L of Pluladelphia,

Best Way ™' goes hevond givin

ist of stands or catalogne of lod
tions, It las nmnerons half-tone illusty

tions of notable posters, and offers
vineing reasons why poster advertising i

“Thie best way.

of

con




BILLBOARD ADVERTISING IS ALWAYS FAIR, JUST AND IMPARTIAL. '

OMEALIA,

13ill Poster, Distributor,
And ADVERTISINC SICN PAINTER,

Jo ity, New Durham, Pamrapo,
i f,‘?f.{n%, . Tyler Park, Centreville, t ’ F
west Hoboken, Seacaucus, Constable Hook. ~ L/
fnion Hill, Marion, Bergen Point,
weehawken, Kearney, Fort Lee,
west New York. Harrison, Fairview,

uttenburg, Bergen, Ridgefield.

onet, |

Distributors’ Chat.

Fischer Distribmting  Apency, of

(\'r‘»“pul o »i:!ri!l:_f October, fi

done, jo,000 "im:'\’x of advertis

1nieit

wr of this Ageney

AL of D,

seor

1 vice laﬂ‘si«h‘it! of the L.

y, has dene Dr
Ind,,

faction, and

. Clough, of Clie
Davis', Frankfort,

he renderad entire sati

work,  As

1

If as phease 1

expressed hinnse

ined a reputation as a con-

1l painstaking distributer

f carcless .‘7‘3'
f advertising matter ¢ to
he officers of the Inten 1 As
n of Distributors from every s
i the countr) But we are proud t
it such work is ot done
hat Association, but by out
very  of 1
SUrvVIcy Ve r
mtirely ¢l
bove Assoctitic vel
i
ion 7
irter 1 hay " ~
the e t ave W
a1 f wrshij
rre for then B A

Prospe ST
(3 author N
ers of t Intenat 1at
tributors who have will
m Nrst assistant s 11
Tiffin, Ohio, that they are
ne quarter in arr t lues

remit promptly

ved as a membwer fr
1"y No

moneyv,

ory
T

lTo

the assocta

Crtising Costs

ofticers of the Intornation
f Iastributors f

vqrently reccive

from distributers seeking informa

1 regand to that associ
ug how long will it fler
become members hefore

meed work?  We are autt 1t

that the officers of the association

guarantee to furnish work to e
No honest association can or will
ke any such guarantee. It is known,

vever, that many of the members an

ady making from 1200 to

K. Others write, wishing to joiu, a
posing that the oflicers send then work
pay for membership fee.  Snch propo-
ons are inpossible, for the same reasons
given above. The Internationat Asso-

ition seeks for membership none bt

distributors, who ean furnish

cients as to their trustworthiness,

1t re not secking members simply to
numbers, but to build up an

tion that will command the respect

fidence of adventisers all over the

In put off until to-morrow that
wh u can do to-day, for then it may
be late.  Join the 1. A. of D. now, and

rself as well as the association.
nd fif

it will not be very long hefore

cents will admit you

v

u ership fee will be increased to
proba twiee the amount,

Th th of Decamber, of this yvear
n e first anniversary of the first
i 1 of what is now known as
the mal Association of Distribu-

That was but a

tors of North America

rganization, as the plan then

gated was something
associations, and the
before the publie with
1€ objects aimed at would

wT appreciation.

\1 - with no ordinary feeling of

1 satisfaction that we congratu-
Lat rs and memnbers of the In-
1 th uraging prospects

ss of their =l‘5\jt'<‘l s

1 DITUst se¢lves at the close of
t S r of their existence as an
g\ however,on your pros-

t W U to remind vou that your as-

s siness organization, and it
W ve yoit as business nten, engaged
USNS at‘”‘.‘_'}v!is\’ to (‘h)sk‘x_\' and

sty ir interest and duty from

Ipoint, remembering that

suceess o the Association vou

Lt irselves, as well as the public,

t wish to gain the contidence
siness men voun must merit

respx which vou assuredly will

1 have not respect for your-

1 rinciples of your association have

mded by some of the most

The Old Reliable.

JOHN CHAPMAN,

. BRANCH CFFICES:

Ave. D & W. 8th St.»
461 Avenue D, . . . Bayorne.
612 RailroadfAve.. W. Hoboken.
Turn Hall, Union Hill.

27 Montgomery St., lersey City, N. J.

prominent and extensive advertisers in
the United States. You have been told,
both by letter and in the public print,
that “ o your plan will insure the work
to be thoroughly and honeslly done, il will
meel with the approzal and supporl of the
adverlisers all over the country.’

Such words as the above have no uncer-
tain meaning. To gain the confidence of
these large advertisers, vou must gain
their respect, and to gain that, you—each
and every one of you—must have respect
for yourselves; be true to your promises,
and when work is given vou to do, be
certain to do it as directed—thoroughly
and honestly.
circular

’

Heretofore distributing has
game  The local dis-
tributor, to a large extent, has Deen the
vietim of the city sharper, at the head of
the so-called association,

been a ‘“‘grab’

The forurer's
environments, in many cases, prevented
him from knowing how or where to pro-
cure distributing. In some instances that
is the case to-day, and it remains with
you to change it, and make youselves, as
an association, felt. But to accomplish
vour purpose it will be necessary that
your membership be composed only of
the very best material, men who, as mem-
bers, will take a personal interest in the
success of vour organization, and whose
pride should make them vigilant in the
pursuit of that success, and the discharge
of every duty ’

There Hnes of merchandise

which cannot be advertised successfully

ire nrany

in 3y manner except by circularizing.
What does it profit the manufacturer to

Qe

if it does not reach the conswuner,

a fine lot of distributing matter printed

Many manufacturers labor under the
delusion that druggists are distributors.
Nothing could be further from the truth.
The percentage of those that wilt even put
the matter on their counters where cus-
tomers can have an opportunity of help-
ing themselves is as small that is not
worth consideration.

THE

JOHN CHAPMAN GO.

LICENSED CITY AND SUBURBAN

BiLL POSTERS,
DISTRIBUTERS,

— ART BULLETIN ADVERTISERS,

PASTE MANUFACTURERS.
19 Longworth St., Telephone 2314.

CINCINNATI, O.

The following firms are preparing to
circularize different sections of the coun-
try on a large seale, viz:
The Packer M'f'g. Co.,
York.

The Beeman Chemieal Co., Clevelaud, O.
Seely, Perfumer, Detroit, Mich.
Ed. Pinaud. 46 East 14th Street, New

York City.

Riverside
Mass.
The Columbian Medicine Co., Akron, O,
Warrick Freres, 252 Greenwich St., New

York.

Arabian M'f'g. Co.; 10cg H Street, Wash-
ington, D. C.
R. W Tansill Co.,

New York.
The Nicholas Kuhnen Co,

lowa.

F. R. Amold & Co, 5638 Murray Sireet

New York City.

Kems M'f'g. Co., 15 Chardon St |, Boston,

Mass.

N. K. Brown, Brrlington, \'t
Tarrant & Co, New Vork City.

S1-83 Fulton St ,
New

Manufacturing Co., Boston,

15t Ave.and 35th St.,

bavenport,

If a firm could buy up all the advertis-
ing space in any one issue of a magazine
and utilize it exclusively

for their

own
ad, they wonkl then approach in some
measure the efficacy of distributing their
own matter from house 1o honse.  But

think of the cost. Sueh a course would
involve an outlay of five times the amount
necessary to cover distribution through
the association.

Never use distributing matt.r unless
vou distribute it.

The junk man and the rayg dealer wax
fat and prosperous on the profits which
accrue frcm distributing matter which
has not been distributu

The cheapest item in the outlay in-
volved in advertising with distributing
matter is the amount you pay an honest
and consientious distributor,

The
tributors is tainted with the “one man to
town" idea.  We would like to ask
the members what business it is of the

[nternational Association of Iis-

one

Association’s how many men there are in
a town, provided they pay their dues and
perform their work honestly., We pre-
sume it is used as an induecement to ac-
quire membership and probably proves
as expedient at present as it will surely
prove disastrous ir the future,

A dry goods store recently displ
fowing placard? “ Fine stock of K
colors and sizes. Step in and examine
How 1t happened no one knows, bl ext
morning the sign was seen fasten

trance of the orphanasylum a
—Truth.

Romanlic Miss—"" llave ther 1wt been mo-
ments in your experience when life seemed full

of unsatisfied wanis?
Mr. Hardhead—"" Ves, that's so'"*
Romantic Miss—"Al such tinie I always
music for relief. What doy Mr.Hard
Mr. Hardhead—'*1 adve — Reho
day Herald.
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BILLBOARD ADVERTISING intewds to lead all
1ass in point of subscribers, and to

that end offers 1he following unparalelled

List of Premiums.

papers of its s

10 cts To anyone sending us 10 cents in
® stamps and the nawmes and ad-
dresses of three sign writers, we

will send BILLBOARD ADVERTISING
for three months

To anyone sending us 15 cents and
the nawmes and addresses of three
circular distributors, we will send
B LBOARD ADVERTISING for four
monihs

15 ¢'s.

20 cts.

To anyone sending us 20 cents and
the names and addresses of si
sigu writers, we will
BILLIOARD ADVUERTISING
mouths,

SIX
send
for five

To anyone sending us 25 cents and
the names and addresses of six
circular distributors, we will send
BILLROARD ADVERTISING for six
months

25 cts.

Anyone scudding us 10 cents will
receive for three wmonths

BILLBOARD ADVERTISING, 30 cents,
A Donaldson Date Book, 25

30 cts.

s
Anyone sending us 4o cents will
receive for four months
BILLNOARD ADVERTISING, 40 cents,
A Donaldsou Date Book, 25 *

40 cts.

Anyone sending us so cents will
receive a six months' subscription
to BiLinoarn ADVERTISING and a
copy of that superb picture, “La
Golgotha,' which alone sells for-$1.
Anyone sending us 75 cents will
¢ receive a rubber stamp of his name
and a three months subscription to
BILLWOARD ADVERTISING

To anyone sending us §r.00 we will
send a year's subscription to BiLlL-
BOARD ADVERTISING, and a fac-
simile «f their autographand plate
for printing. Write your autograph
plainly in black ink on white paper
and enclnse with letter.

To anyone sending us $1.25 we will
send BILLBOARD ADVERTISING for
one year, and in addition a year'’s
subscription to that exceptionally
bright Boston publication, *Profit-
able Advertising.” which alone
costs §1.00, llere is an opportunity
to secure two journals for but little
more than the price of one.

To anyone sending us $1.50 we will
send for one year, each,
BILLBOARD ADVERTISING,
“Art in Advertising," -

50 cts.

75 cts
$1.00

$1.25

$1.5

§r.00
1.00

Total, $2.00
To anyone sending us ¢1.75, we will
send for one year, each,

$1.75

IMLLBOARD ADVERTISING, - $1.00
Munsey's Magazine, 2.00
$1 00

Toanyone sending us §2 co, we will
send for one year,

$2.00

BILLBOARD ADVERTISING, $1.0c
“I'rinters’ Ink," - - $2.00
$3

“Printer's Ink' isa weekly, devot-
ed advertising, chiefly newspaper
advertising.

Anyone sending us $2.50, we will
send, for one yvear, each

$2.560

BILLBOARD ADVERTISING, - $1.00
“I'rofitable Advertising - 1.0x
“Art in Advertising," - - 1.00

$3.¢
Anvone senging us $3.00 will re-
ceive, one year,
BILLBROARD ADVEKRTISING, -
A copy of Donaldson Guide,

$3 00

$4.00
Anvone sending us $3 50 will re-
receive, one year,

$3.50

BILLBOARD ADVERTISING, - $§1.00
A nine-inch Paste Biash. - 3.25
$4.25

Aunyone sending us $j.00 will re-

$4.00

ceive, one year,

BILLROARD ADVERTISING, - $100

"Brains," - . - €.00
§5.00

“Brains.'” is a weekly journal de-

ted to advertisirg and advertis-
ers. It is a most valoable and use-
ful publication.

Anyone sending us $4 50 will re-
ceive, one vear,

BILLBOARD ADVERTISING, - $1.00
son Letter 1leads, ;- 3.00
soo nvelopes, - G X

$4.50

) (]
This is a splendid opportunity to
secure handsomely printed station-
ery at a merely nominal price
Anvone sending us $5c0 will re-
ceive, one year,

$5.0

BILLBOARD ADVERTISING, - $1.00
The Donaldson Guide, - - 3.00
A piuc-inch Paste Brush, - 238

$7.25

A PECULIAR CONTRACT.

Mr. W. H. Steinbrenner received the
following contract from Geo, E. Mitchell,
proprictor of the Novelty Plaster Works,
of Lowell, Mass. The pecnliarity of the
contract les in the fact that the letter,
which accompanies it, is attached to the
contract (pasted on the back of it), which
fact makes it part aund parcel of the
agreement,

CONTRACT.

CONTRACT FOR DISTRIBUTING CIRCULARS FOR

NOVELTY PLASTER WORKS, LOWELL, MASS

Dated ... %9

City of
State of

I'oputation

In cousideration of ........

.. dollars per

thousand, 1 hereby agree to faithfully distribute
........................ circulars for the Novelty Master

Works, of Lowell, Mass, according to instruc-

tions below, and guarantee that each circular

shall be distributed according to directions, and

that none shall be wasted or destroyed.

INSTRUCTIONS

1. Leave only one circular for each family in
every house.

2. Put the circulars right inside the house,
either by going into the house, or putting them
undcr the door.

3. Put only one circular in each farmer's
wagon at the narket or on the street.

4. Do not give away circulars to children,

6. After above rules are complied with, and

i any circulars are left, give them to people who

come out of shops or mills, but only one circular
to each person

6. Noother dealer must be allowed to adver-
tise in any way on or within our circulars.

7. No other advertising matter must be dis-
tributed for any other parties while
being done.

S. When the work of distribution
pleted, make out your bill, and have.. .
endorsed on it that work has bheen well done,
mail the bill to us, and we will remit cashiers’
check by return mail.

This contract may be cancelled at any lime
that the Novelty Plaster Works find'the work is
not belng properly done.

1 have carefully read the above instructions,
and agree to perform the work of distribution in
accordance with the same.

Signed..

ours is

is com-

ler or Ad:
No written or verbal conditions will beallowed
which are not set forth herein
1 agrce to pay the above namcd sum for dis-
tribution, as per section 5 of instructions

! P

Sole Proprictor of Novelty Flaster Works,
at Loweell, Mass.

LETTER.

:—Your favor of your offer for dis-
circulars is at hand, and contents
1 am aware that bill posters as a ruleare
hard to find, those that are honest, and do not
waste one thousand in seven Nearly all over
the United States the bill posters union prices
scem to be §1.50 per M,

DEAR SIR
tribution of
noted.

1 will accept your propo-

e

——

DIS

sitlon, pay your price, send the quantity of cir
o r———w— — o — " o——
culars vou desire, if youn will accept my contract,
wliich will be this :;WhenJyvour work is done, 1
shall write to a number of citizens in each town
w liere such work was done ; when lheir answers
come, if over one-half of those answers are in
your favor, statlng that yonur work was well done,
then fou will immediately get your pay  If it's
the other way,one letter over half, saying to the
contrary that it was not well done, then yvou
won't get a cont, for the transport «tion of adver-
tising matter and its cost, is as much as 1| can
afford to lose. These letiers will he addressed
to citizens of yonr own”state, and not to Massa-
chusetts Vankees, and on their verdict of how
your work is done, dep nls your fate. No hon-
est, faithful man ever ohjects to being watched,
but on the contrary, if honest, and he does as he
represents he will do, he will court the watching
for proof of his asserlivn.

1 enclose yvou a voucher 1o sign and return if
you accept my proposition.
distribite, you must get one to three signersio
each voucher, that your work was well done
According to size of town will depend the num-
ber of signers to the voucher If vou want my
work to distribute the circul: rs, like sample
enelosed, on these terms, on receipt of an answer
fromn you, they shall be forwarded at once. 1f
vou do not accept my terns, then that's con.
clusive evidence that you ueither have confi-
dence in your own honesty and ability to perform

1n each town you

what you advertise. You have solicited my work
by sending me the announcement. Bear in
mind, 1 am paying yon your own prices and
sending you the quantity of circularsyou ask for,
but what 1 desire is the work faithfully done,
and my chance to prove by your own citizens
your honesty or your dishonesty.
Truly yours,
GEOo. E. MITCHELL.

Mr. Steinbrenner indited the follow-
ing letter to Mr. Mitchell:

CINCINNATI, Oct. 23, 1%95

GEo E. MITCHELL,
lLoowell, Mass

Dear Stv:—Your circular letter of Oct 15, with
blank contract alfached, is before me. M inter-
ests me greatly, and if my letter, ot of the great
mass of your correspondence, should chance to
attract your attention, and obtain your consider-
ation, 1 would greatly appreciate some further
information.

1 take are
merely a meansto an end, in other words, that
you utilize them merely to accentuate the neces
;ity of careful and conscientious work on the
part of the distributor.

You nust ueeds write the letters of investiga
tion, however, for you expressly state that you
do. and 1 have a most lively curiosity in regard
to the résults If these fetters are addressed to
the endorsers which appear upon the distribu
tor’s bill, | can readily understand that eachand
every bill is favo.ably audiled, but 1 must con
fess that | fail utterly to comprehend how this
wotild satisfy you that your work had heen well
done. If, on the cuntrary, you select addresses
at random from the mercantile Jagency books
and directories, 1 am equally curious to know
how many reply at all, and what percentage of
the replies received betray any knowledge of
the matter

it that the conditions imposed

1f, ont of every 10m0 circulars put out, you
impress son people sufficiently to make 1hem
remember the article advertiscd. or the firm
advertising it, for a week after the distribution

has taken place, it would seem that the possibil-

SOLVED

THE FIRM OF

 BENNETT & MURRAY,

, 0f PORT HURON, MICH.

Have this lbth diy of October, 1895, dissolved partnership, R. J. Murray
retiring. L. _T. Bennett will continue the business under the name of

THE BENNETT BILL POSTING CO.

City Bill Posters and Distributors.

" Address all communications to LEWIS T. BENNETT, Manager.
Reference: Any bank or responsible business house'in the city,
Mombeérs Michigan State Bill Posters’ Association.

\ When you write, mentlon Buibeard Adver'ising.

BILLBOARD ADVERTISING is the Oficial O-gan of the MINNESOTA Bill Posters’ Association.

ities of this class of a lvestisimng matter are abiso
lutely boundless,

Very few reliable distributors have as rreat
faith in the efficacy of distribming matter ag
vour circular leiter hinplies 1hat you possess, amd
nol a few are uncharitable enough to contend
that the conditions are imposed, uot o much
from a desire to check results as to evade ity
ment,

As solicitor and general agent of the Interna
tional Association of Distributors, I am keenly
interested in all gquestions and discussions of this
nature  We have found it best to seleel hones
and honorable men. whose standing in the com
munity fin which they live is above reproach
Advertising matter placed in their
2lwayvs well and honestly handled,

hands i«

If 1he plan you are now following does 1
bring vou satisfactory results, 1 would like t
show you what our memhers can do for you
Hoping to be tavored with your early reply,

I remain, yours respectfully,
W Il STHINURENNLR,

Int’l Ass"wof I

Gen'l Agt trabuctinn
In reply to this letter Mr. Steinbrener

received the following fromr Mr, Mitchell:

LOWELL, MAss |
Mgr. W_ Il STEINURENNER,
s11 Vine Street, Cincinnati, O,
Dear S —Your favor of the 23d inst. at han
and noted To

Oct. 29, 1w

explain my circular, I mail y
some correspondence of G W Jackson, wh
when | mailed one of my circular letiers to him
to my utter astonishment, he not only signed
at §,.00 per M, but said ""no sales, no pav,” am
before he was half done distributing 1 got
order from Wilmington double 1he amount
cost to distribute, and | will do Cincinna
through you, the same way. If your work
you take no chances al al
Return his letters, at once, when read.

done as you stale

My lelters to my inyuiries as a rule. are
answercd, and that promptly, Why
a stamped two-cent envelope for an answer

I enclose

1 also enclose just such ads as was putont
and 1 f
rule, or way of doing to find out, works hik
charm

No, you bet, 1 do nothing by guess, asa
flies by moonlight, but with sach a system

bill poster, <0 no error can occur

the story who does well and who does nol, a
all on G. W Jackson gave such overwhe
evidence of faithful work, that not one lel
was against him and the fruit borne me was~
the Kis
Tomlinson Co ‘sletters were nine-tenthsagaun
them, and w

mi

as to please me In Indianapolis
rk did me no goxl and bore me
good fruit, as 1 had anticipated by the lett
Truth always bears its weight. | hope now y
fully wnderstand my mles

NOVELTY I'LASTER WORKS

lLowell, Mas

It is needless to say that Mr. Steinbrer
ner did not consider the explanation sa

isfactory. The correspondence is print

herewith for the benefit of distribnt
who are advised that in signing any s1
agreement they practically make M
Mitchell the sole arbiter of the sitnatior
He agrees to pay upon certain abs
conditions, and can as i

pay or not,

chooses. It is fidicnlous to suppose t
a man is going to remember receiving
circular ten days or two weeks after it I
been placed in his hands.  Even the il
nitely small proportion who might r
member the circuinstance, wonld not 1
able to call to mind whose circnlar it w
or what it advertised, althongh the cirey
lar had performed its mission thoroughly
and left an impression on their minds that
will bear fruit the next time they hav
occasion to use or buy the particula
article exploited.

We do pot believe Mr. Mitehell won
have to pay one distributor in one thons

and under the system he pursnes.
We would like to hear from distributor
who have served hing,

Unl-rtaker (1o dying editor)—What epita]
shall we Ylncc on your tonmhbstone ?

Fdltor (feebly) We are here to stay.
Constctution,

Atlani.
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0. ROBINSON

CITY BILL POSTER AND

) R. R. ADVERTISING AGENT FOR

Main Office, Trust Co. Building, Dallas.

Dallas an

Ft. Worth Office, Opera House, Ft. Worth.

Worth, Texas,

vewspapers and Periodi-
cals.

very practical newspaper man in the

v should read BrLLnoarb ADVER

11

[twill

contribute largely taward
1

weeess of his business if he iloes,

paper making is essentially a Dusi
1l the advertising departinent of it
twice the importanee that obtains in
rv mercantile houses.  The news-
man needs to study advertising in
to obtain it, and in order ta handle
1 lie has succeeded in obtaining it,
too, there is a chance that the pos
tv of developing and extending his
usiness may strike him during his

s of study
BILLBOARD ADVERTISING is not inim-
* to publishers as is popularly sup-
on the contrary, we have a very
benefits and
We do

there are other

appreciation of the
of this class of advertising
however, that

nes of publicity open ta business

which in some instances bring as

med in others, better, returns than

e vielded space in publicati

ire fully aware, too, that in a great
amd periodi
limmms that can

ases that news

pers

re the only me

by emploved
the churches, lodges and clubs
1 ance a vear.  [xercise great car
ts | ration; give the history, pr
s amd  membwership ar t least the

inent members,  \While nommally a

1 Ivertising

T
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ur Ivertis
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1
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A Fast Press.

Hoe & Ca
New York Zevald the fastest printing

have undertaken to build for

ess in the warld speed and ea

pacity of this press are estimated at ninety
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*papers; thirty

RO jeen or twenty 1018111
papers ur Ao
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wenty-four pag

nuchine complete —cnt, pasted and folded

¢« Profitable Advertising.”’
We tearn that the above magazine has
been purchased ight by Kate E. Gris
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same, and the oft
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stre
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bespeak for her
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THE PASSING OF THE EDITOR.

The past twenty years have marked a
steady dectine in the editorial influence
of newspapers.  The publi

| the de

clusions rea

has come to

tions made a the con

«1 1 such mad haste, as

possessed of little or no value. It knows

well that few, if any, men can read,

digest, and then discourse with any degree
of depth or accuracey
effect of

of g

upon the cause and
current events in the short space
lloted the editor. Then too, the

want editorials,  Ite

10es not

wants the news, and Madam, if she has

isure, usually prefers to draw her own

conclusions and deductions.

Managers of this

and, as a

newspapers realize

more tu

lly from day to day

IS

uence, the space allotted the editor

lled, untit, in the more popular

little

papers, 1t s more than a mere

corner

The time is not far distant when edi-
torials and resumes will bhe entirely rele-
to week

gated and menthly publications,

1

where they rightiully belong

JOKELETS.
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Copy [ p Politics to suit,
Booklet sent Editors and
1shers ( I. Hammond, New-

1 REA .

HE WINS THE GOLD MEDAL.

The portrait of Mr. Andrew Nirschel,
which accompanies this article, is an ex-
cellent likeness of the young man who is,
as far as we know, the swiftest bill poster
in the world,

Mr. Nirschel is the winner, over ninety-
seven competitors, of the * Billboard Ad-
vertising Gold Medal™ offered for the
The letter
which follows is convincing proof, and

best time made on a 6x4 stand.

we do not think that the supremacy of
Mr. Nirschel will soon be disputed

Buffalo, N. V.. November 22, 1895
TOR BILLBOARD ADVEERTISING
ti, Ohio :
We desire to sulunit, on hehalf of

Cincir

Nirschel, an employee of ours, the

facts in relation to the bill posters’
contest
Mr Nirschel hung a twenty-four-sheet stand
f ** Shore Acres' paper, and according 1o con-

litions pn in yoar paper, in four minntes

This was done Octo
e preseii { C. I. Fitbrick, W, J.
rtin Connors, all of this city. The
¢ at the corner of Wells and Car

and fifteen st

tt

i, when finished, wonld stand a
1t Inspection ; lhe conditions were

favora e time-keeper was C. P. Filbriek
N very truly,
MI1ER & FILHBRICK.
In s rt the above stated time, 1 desire to
say t’ ne C. F. FILBRICK

this 22d day

1 November,
R. N Camr, N

y Public,

HUDSON, See'y and Treas.

%KANSHS CITY BILL POSTING

—AND-

ADVERTISING COMPANY,

KANSAS

OFFICE, MUSIC HALL, 9TH AND BROADWAY, —

Only Licensed Rill Posters in the City,
Armourdate and Kansas City, Kas.

CITY. MO.

Also Argentine
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127 East 13
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¥
BILLBOAMRD ADVERTISING CO,,

JAMES H. HENNEGAN, Manager.

subscriplion, I'cr Year, In Advance,

ADVERTISING RAT

Advertisements will be published al the uni-
fornm rale of twenty

five cents per agale line,

xcept in the classificd columns, where special

Our lerms are cash,

2 Adves o s sold in london al 1.
Charing O and at America
ng | paper Agency, Trafalgar Bur
Notthumberland Ave., W. C. In lTari

s, 17 Arenue del Opera. The Trade sup
A g ¢ 5
ince shou ie by cheque, post-office or
evpress mouey ovder, ov vegisteved letter, b

The FEditor cannot undertake o veturn uasolicited
PIANUSCY Pl B A ‘

Wen 1t §s necessary o wive us the instructions
and copy for adieirlisements, greal sa r 1n the
wmatter of telegraph t may be had by »evonrse to
th naldson Cipher.

wl-Class Malter  al the Cincinnalr,

Lntered as Sec (!
Ofice, June 2q3th, 1595.

Ohiro, 11

Resolzed, That the action taken at our

May weeting, making the ¢ BILLBOARD

ADVERTISING "' the official organ of this

Association, be vecousidered.  Adopted

“WiEREAS, We, the niembers of the

New York State Bill Posters’ Associ-

ation, in couvention assembled, do con-

demn the course pursued of the accepted

official organ, ‘* BILLBOARD ADVERTIS-

ING,"” in its present position of espousing

the cause of, and encouraging opposition

to, the members of the Associated Rill

Posters’ Association, Therefore, be it

* Nesolved, That it is the sense of the

members of this Association, that as the

journal above referred to was fostered and

enconraged, and supported in the belief

that as an official organ of this Association

in onr interests they would be protected

rather than assailed by the same, and as

we fiud we was laboring under a misap-

prehension of the real facts apparently,

that we cease all connection with * BiLL-

BOARD ADVEKTISING' in any manner,

either by subscription or through its ad-

vertising colmmns, and that we in no way

give it onr assistance and support. And

be it further

** Kesolved, That we request the several

State Associations and the Associated Bill

Posters’ Association of the United States

and Carada, to co-operate with us in sup-

porting some journal. to be decided upon

later, who will devote its colunms excln-

sively for the benefit and interests of the

mwembers of our organization, and not to

ur detriment,  And that we pledge our

hearty support, both morally and finan-

1v, 1o the above end.”

LTHOUGII we have not as vet been

d of the

Cl, we presune

BILLBOARD ADVERTISING is no longer
the official organ of the New York State
Bill Posters’ Association  We gather the
imforimation front an account of the pro
cecdings and deliberation of the conven-
tion which we have published in another
colunm.

It was sent to us withont connment or
explanation, which denotes seant courtesy
if nothing ¢lse. \We are rather inclined
to helivve, however, that whoever was
charged with the connmission of notifying
us, was rather ashiamed of his task.

%

\VE should not feel that we had dealt
fairly by the varions individual members
of the Association, if we did uot state
frankly that we deplore the matter most
keenly. It was an honor to represent the
New York A:sociation, of which any
paper might well féel proud, and we do
not relinquish it without regret.  The
support, which is also withdrawn, caused
us little concern. The ““funancial ' was
little, and the ‘“moral,” whatever that
niay mean, must have been even less,
since neither were appreciable.

*

Tue policy of the paper has always been
to give all the news obtainable in the
particular fields it covers, to comment on
current events, and criticize freely and
fearlessly whenever we deemed it neces-
sary. Had we been in the wrong, no one
would have made amends more readily;
but we caunot find any instance in which
we have erred.  We wish to state plainly
aud explicitly that we have no explana-
tions to make and no apologies to render.

WE deem it our duty to disseminate the
views of these gentlemen, although they
differ, radically from ours as widely as
possible.  In voicing their resolutions
and publishing their proccedings and de
liberations, we feel that, although inim-
icable 10 us, they are yet entitled toa free
and complete hearing from the rest of the
craft, and we are only just in affording
them the opportunity of securing it.

At the sante thne we wish to assure bill

posters in general, and especially thos
who are members of the various associa-
tions, which we have the honor to repre-
sent officially, that the policy of the paper
will not be changed. \We shall follow the
same course in the future that we have in

the past, always striving to elevate bill

posting and advance the interests of bill

posters.

IN rejecting Mr. Gude's application for
membership in their association, aud
binding themsclves not to accept work
from the O. J. Gude Co., the mcmbers of
the New Yok Association enacted some

remarkable legislation, and at the same

of the International Distributers’ Association.

time arraved themselves against the an-
thority of the Associated Bill I'osters'
Association, and by reason of their rebel
Hons and vevolutionary action, have laid
themselves open ta expulsion from the
National body.  They have acted in this
matter in dircet violation of the sense mnd
meaning of the resolutions covering this
ground which were adopted at the Detroit
convention, and, unless speedily rectified,
their asinine attempt to make the tail wag
the dog can have but one outcome, and
that will be the disastrons disruption of

the New York State Association

THERE will be no ch 1 condhret

of this paper.  Its aim in the futnre, as in

the past, will be to retleet the opinions of

advertisers and bill posters

and not those of anv one or any partic
ular faction. The ntuost care will be
exercised in treating each question in a

fair, impartial and unbiased mmmer.  We

will eritieise the short comings of all or

any of the various Associations, and extol

their merits,.  We will speak openly of
the various services reasderal to adver
tisers, giving eredit where it is due

meting ont censure wherever deservel

We have accomplished son

the past. Ve expect to accomplish more

in the future ; but we feel th

be done when the interests of buyers
and sellers of advertising are nutualls

advanced.

ANENT OPPOSITION.

QUITE LIVELY BREEZE BLOWING.
The New York State Association Revokes 1he
Appointment Making *‘fB3lilboard Adverlis-
ing'’ their Official Organ.

The New York State Association, in
convention assembled, has fornudly re-
voked the appointment nnder which this
Their

reasons for so doing lay principally in the

paper has been representing them

fact that the paper had opinions and the
courage to express them.  The rest of the

State Associations, and the Associated

Bill Posters’ Association, will probal

do
likewise, for the paper will comtinue to

discuss matt of interest to the craft as

openly in the future as it has in the past,
We intend to be fair and just, however.
The fact that any one holds views contrary
to ours, will not prevent tham from liay
ing every opportunity of presenting them
to our readers

The cditor is a member in good standing

in the National organization, and speaks
as a member of that body, with its best
interests at heart,

titled to the

Iis opinions are en
nne consideration that wonld
w accorded those of any other member
No n

no les

o l_ler IS not encouraging
or upholding opposition 1n any mauner
whatever.,  1le si

iply believes that thie
Association 15 powerless to curtail « pposi

tion as an association, and that atte mpts

to do so, while they cannot possibly prove
otherwise tum futile, on the other hand,
may wreek the Association.,

Vian Buren & Co., of New Yok, have,
inn conjunction with Messrs Reagan, Clark
and Tarry Munson, organized a little
association of their oswn. Now, this being
the case, what good reason is there that
Messrs, Mmson, and Reagan, and Clark,
should not be admitted to the Association ?
\Nan 1
shonld the rest of the members not o

n X Co.recognize them ; why

hkewise?
\Why, in I8
ather city, would it not be better to have
them in the
the ontside

f opposition in - any

Association rather than on
If keeping them out of the
1l away with them, ther
migrht he s reason in i, bul of does n

In the five vears that the A B.I A has
I exist

Association

e
nee it has not eliminated a sin-
gl oppositi
that the Ass

1 firm. Does not this prove
wiation is powerless in this
ike to demomstrate to bill
everywhere that opposition i

1

1l dssue, and ot an

ter for Associ

L1011 S cons

ny who are with us in this

natte O Fairchild, of Covington,

Ky., says that we are right: as do als
the Chapnian Bros,, Ouing & Son, Bright
Bros., The Seifert Co., and many others

who do net, A«

letters which we

i,;\w}\-\‘ I or O vt both sides of the
puestionn ¢
\ I \'l' t W as f
ou know that those fool fello of
Yor e \ssociation
making  Stahlbrodt

ud only representa-
i1, which, of course
i far as the N:
‘?Y'i'l("‘.

onal

I wonder wihiat

ad the rest of the
wociated Bill J'osters

1 will think of this calm an
lefiance of the Nitional by,
“The great joke about it all is that

Sam 'ratt, of Van Buren & Co., New
in all probability put

ny rate pushed it along
ised the vanity and ego of

a few more chestnuts

' New York and
from the Stal

Brooklyn are exempt

rocdt regime Sam Pratt
wd Barney Lick wre too cumnng to agree
not to accept work from Gude '

know the value of his patronage and have
o intention of sacrificing it,

“Asitis, the O, J. Gude Co, has order

1
il

of their paper ont of the towns in the
npper end of the state, and if the poor
little towns are faithful to

their resolutions, when Gude his a five

fellows in th

or ten thousand dollar appropriation to
split throughout  the state, why it will
havé to go entirely to New York and
Brooklyn.  Sam Pratt is ennuing, a little
more so than the boys from up the state.
Don’t you think so? "

Cleveland, O., November 19, 155,
AR} ADVIE RTISING,

ncinnali, O,

Dear S In reply to your favor of the 1h
onr opin

Editor hnr

to whelher Presidend

wer to willulraw
i ent as ofbicial organ of 1he asw
will siy thal we
the coustitntion
slatement We

not favnlar cnongh winh

he associalion to wmake a
believe, however, that if he has
not the power, he can very scon call those t°©
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yho have,  Looking at this matter from
int and from what we have reason
hers think of yonr action in uphold-

who are in diteet opposition to the
the association, which you are snp-

nd in whose interests your

ublished, we have no hesitancy in
ey will meet with the hearty ap-
ive the heatty support of nine-

embers of the nssociation

w very sorry to see the time when
esxtry to take snuch an action, and

"nw

P recede from the position you
which we believe to e a wrong one,

r own interests, As you must

isiness of commercial bill posting
5

ncy, and is rapidly growing to
business, and if your jonrnal keeps
sth, it will grow to be a power in

g fraternity, aml must heing good
feeli ire very friendly towards
hay watched with a great ileal of
wrowth of yonr publication from

v jouinal that none
psiniess tieed fee)l ashamed of as
ntiments of a majority of
m, and speak to
1T standpoin?, yon can Il
1 help us in onr bLusi-
ind that is detrimental
may work ws harm, and
taken to try and prevent

1int

he Kindliest
no offer

e

Denver, Col Nove

OARD ALV ERTINSING

innati, Ohi

Yours of the sth is at han alling

Birt MRID ADVIRTE r the

suumber  We will send an ad for
mber, with this mail, whicn 1 hope y

ve all right,

ch surprised to see an a
¢ ol your paper. of t Inter.st
Protectis Association, g 1Y
A with the
d States

and made

yon the ditferent
sers uf miy  Now whatwillanew
~«cr"think when hie reads that ad, and sces
can get janting done for those prices,

ndidly, no lill poster cando

he work
iated Rill
¢them a different price

live, and th the Aswo

Association

will think something is wrong, and that a
s lovse somewhere, Now, Mr Editor, th
posters of the Association have built uy
esting business to what 1t is, and you
rtainly give them credit lor it Gu
Stahibrodt worked har

N

1to have a uniform
over the country, and has spent Iwth
nd money to do so. Now hete step in
ition Lill posters and pull their price down
¢ they have tried hard for three vears to
it up, and knock the props from nuder it
1tily concur in what onr Iriend Mike Bres
ity Dill poster of Minneapolis, sent in to
aper last Issne  Of conrse theie are some
Lmen i opposition to the regular nll peost
ich 1 admit, is all right, and 1 would hke

them with ns, It buslness is husiness,

friendship is another thing. 1 mvselfl have

these prices gquoted to me by other adver

~, and they

vt understand, U1 explain te
why we can’t da hill posting the same as

e other fiy-hy night poster,
the Inter State I'rotective Association want
It competition, why don’t they get business

tices, get as good locations as the associated

members, and not try to undermine by cutting
off onr profits or making the national advertiser

dissatisti
Now Mr Editor, / o this letler to you i a
Sriendty spiat, and [ svant i to pled as such
1tore in speaking for the Rocky Mountain
Rill 'ost Association, will uphold and stand
by A

prices  The Rocky Moumntain
Association voted yonur paper as
Ran, and agreed to support it all

Bill PPos

their off

they possibl
That

ry goodd article you had in the
headed ™ Service —Gool and Bad.” 1
twice, and agree with you in a good

many sente . at article.
ours very truly,
Jas. A. CURRAN
Sp gfield, Ohio, November 23, *

Editor BILLBOARD ADTERTISING
Cincinnati, O
Dear So— After careful consideration and
ling of your few past editions, 1
Associations, both National and State,
! great mistake when they nade your pa-
flicial organ

am sorry to sve it
nd it does against the Lill posters,
% what we Jid

and are willing todo, to

make th ess.  And to have you sim-

ply cut th fo and say all you can

to ruir » ness, is, to say the least, unkind.
I su

1 were running a paper in

posting, endeavoring to im-
Infness, getting b

I posters to take
more in st in their work. and cstablishing

a ~olid business basis; but it

unknown reason you
gly hard toget every bill
pposition,

he Ohio Rill Posters’ Asso

t thank you for the kinduness your paper
s extes 1towards usin the way of notices,
ete t 1 deavor to have all members
witl i whatever, Irom your paper
aned 1 assure you,l regret it very much, but busi
e is snes [ insist on bhumping %
w an only the next best thing, and that
whi s~ natural in human beings, to kick back
as h swecan. It may not do us any good,

W Iw a source of derable satisf

understand I am not cranky
cither will I let any prejudice
urce, come between me and

1y ~ f nd, but the dead, 1 think von
hav us all very much the worst of it.
Wt yon say?
Yonrs fraternally
Il H. TYNER
Mr Is into the common error of as-
suming that we are encouraging opposition;

further from the truth

EDITOR

TO THE PRESIDENT AND MEM-
BERS OF THE ASSOCIATED BILL
POSTERS’ ASSOCIATION:

Well, boys, this is what you call very
stormy weather.  The winds are blowing
id paper is coming down in all directions.

The editor's table is littered with paper
that tells the story of the different hitl
posters in terse and  foreible Laguage.
That is right, bovs. Pour in the hotshot,
Every tinte anything is said to BILLBGARD
AN ERTISING that yvou don’t agree with,
bang the editor,

There is more funr and experience in
o the mail of BiLLBoARD ADVER-
TISING than can be got out of the best

cireus that ever traveled throughout the
conntry, and the editor thinks he has
seen them all

Cvee whizz! but wasn't that a hot tamale
from President Campbell: < H you don't
edit BILLBOARD ADVERTISING as [ and
thie excdutive comuittee of the Bill Post-
ers’ National Assoeiation think it should
he edited, why you will e no longer our
official organ.  We like vou, Mr, Editor,
but vou must put on our spectacles and

look at everything as we see it. You must

preaelt our palicy, otherwise be silent for-
'

ever and ever,  Amen,’

Now, my dear Mr. President of the

National Bill Posters’ Association, let us
say to you in the mnost kindly and friendly
spirit, in a spirit filed to the brim with
the good-will and friendliness engendered
uot only by our high personal regard for
the boys of the bill postiug fraternity, but
intensified by the thought that this little
say of ours will be spread before the trade
during the Christmas days, when peace
and good-will to all should prevail - that
BILLBOARD ADVERTISING is conducted in
the interest of bill posting and all other
methods of publicity that help the adver-
tiser.

That when we help the advertiser we
are giving you the greatest help, and that
the past record of vour Association is too
pregnant with errors for us to accept the
dictation of the people that have made
them, as to what should be the policy of
this publication.

Let us get right down to paste-pot and
paper, and talk straight. \What lias been
the history of your organization up to
recent date? Only chaos and confusion,
What has been the best convention ever
held by vour organization? The one in
betroit! and that was better than the pre-
ceding ones only because the rank and
file of the Bill Posters’ Association, the
men who were in the organization for the
purpose of having their business bettered,
got together, rose in their might, and
knocked out the little New York ring that
was endeavoring to use the Bill Posters’

Association for personal use.

You, Mr. President, acknowledged be-
fore the entire convention the mistakes
that had been made, and your re-eleetion
was the result of that manly acknowledg-
ment. You regained the esteem and con-
fidence of the members by your earnest
endeavors to undo the hann that had come
through the narrc v, short-sighted policy
that aimed to turn over your organizatiun
and the general coutracting of all com-
mercial work into the haunds of one
favored individual, who was to be sole
dictator to the bill posting fraternity.
You had found cut the motive that influ-
enced the ring to favor one-man power,
You saw that the greatest beneficiary
would be the New York member; yvou
found that while the schcme of taking
work through one man only, and at one
price, was being urged on the small cities
thronghout the country, at the sacrifice of
much business: vour New York uember
was continnally taking business from
wherever it could be got, making no sac-
ritice to help the country at large, pulling
every dollar’s wortht of business he could
get, and willing, very willing to use the
Association to erush his two rivals in New
York City, if the Association ever grew
powerful enough to do it

New York City was plaving a waiting
game at the expense of the smaller cities,
You, Mr. President, dropped to the gane,
jumped on and helped stamp it out  You
also tumbled to the injustice being done
to the smaller eities that were forced to
charge a price equal to the large cities,
and at the convention we had the peeuliar
speetacle of the majority of members
pleading for a lowering of the rates,
threatening to abandon the Association if
they were not permitted a lower price
schedule.

There was 1to romance or theory in this
plea.  These members wanted business.
They had found out, by practical experi-

rgan of the KENTUCKY Bill Posters’ Association. A 21

ence the difference in making a price and
getting it. They had found that when
they refused business at a fair price, ot

exeept through a favored individual, that
the hig

kick, a revision of prices, the inviting of

they got no business, and thi

other contractors into the Assaciation; the
smash-up of the ring, and the apologies of
the Association for errars connmnitted, ex-
tended to The O. J. Gude Co.

Now there has arisen an awful howl
about our paper printing the proceedings
of the Inter-State Association,

Just let us reason together in a perfectly
friendly way. Are vou afraid of this
otlter Association?  Are their prices and
their plans wore equitable than yours?
I so, take our advice, copy them. If not,
reason with themn,  Call a conference of
your executive conunittee and advise one
with the other for the common good. If
they are wot of that nmich importance,
thien hold your peace until they are.

There is work for the bill posters, good
work, other than fighting amang them-
selves,  There are methods, numerous
methods of publicity other than the hill-
boards that they should contend against.

They have much to do in 18¢6 in im-
proviug their plants and services, A new
era of prosperity is opening to them if
they but see the possibilitics of the hour.

The conmnercial people have awakened
to the benefits to be derived from bill
posting. They are ready to come into
line, but the worse enemy to-day to the
growth and development of bill posting
ts the narrow-minded bill poster who
wants to rule or ruin.

We are sitting in our chair, cahnly sur-
veying the field. We are not talking hap-
hazard or with any lack of knowledge,
and we now say to the bill posters of the
country, in this our Christmas greeting,
that we are with vou, hicart aud soul, in
everything that tends to better service;
that we believe in gowod prices for good
work., We believe that bill posting,
properly done, will praduce more results
for an advertiser for the dollar invested
than any other given line of publicity.
\WWe are going to push bill posting for all
we are worth. We are going to preach
its possibilities with all the power of press
and printers' ink. But we are going to
preach it in a way that we think is for
the best interest of the trade at large.

We are going to keep on following the
policy that we think is r
represent Association Bill I'osters of the

‘hit, whether we

United States and Canada, or only our-
selves; whether its members subscribe
tor the paper and advertise in it, or
wliether they condenmn it.

We are going to hold right to our
course, because of our faith in the under-
Iving American conmion-sense of the
fraternity at large, which we believe will
eventnally dominate in this organization,
as it dominates in all affairs in our great
and glorious eountry.,

We would not be the great people s

are; we woukld uot hold the foremost rant
int the civilized nations of the world, that
is ours to-day, were it ot for this sawe
.\I‘zk'rik‘:ul Commmon-sense, (Ou tins we
have pinned our faith; on t

sink or swim.

We have placed our post n the board;
we own  the board a all the ap-
proaches to it, and no one can stick any-

thing else over it unless they buy us out.

|
’.




{HE ) CAN TIN
AMER!“g| L POSTC o

THE MIRACLES OF THE PAST
FORESHADOW THE MIRACLES
OF THE FUTURE.,

The shrewdest National Advertisers Write
Messages on the Wall for ail
the World to See.

There is nothing new under the sun!
Our noblest achiievements in the Arts and
Sciences liave their root far back beyond
the twilight of fable. We are merely
prudent but inevitable heirs of all the
countless ages gone before, making good
use of our inheritance. Even
advertising in its most magnificent ex-
pression, boasts an exalted origin and
antiquity. Tle proudest royal houses are
but of vesterday when compared with it.
Before the Saxon had set foot in Britain,
before the Frank had passed the Rhiue,
when Grecian eloquence still flourished in
Antioch, when idols were still worshiped
inn the Temnple of Mecca, when the smoke
of sacrifice rose from the Pantheon, and
when camelopards and tigers bounded in
the IFlavian Amphitheatre; before Cuwesar,
before Cyrus, before Moses; even further
backward into the reniotest mists of ages
must be sought the first beginnings of the
greatest of all methods of advertising—
display advertising.

When the Almighty Himself, wrote
with His awful finger, His promise of
hope to Noah and his posterity, and
spanned the sky swith ‘“The Rainbow

display

based on ocean,”” He impressed on high
a conspicuous lesson of His power and
His purposes, and later, when He hurled
judgment and prophecy at the impious
Belshazzar and the banqueters, He embla-
zoned ** Mene, Mene, Tekel, Upharsin,”’
on the wall, words that scorched their
terror and mystery even into the hearts
of half-fuddled revelers

And later still, in the revolving cycles,
the reverential Constantine, looking up to
the Heavens, beheld in the flaming Cross
and its legend, ** En Touto Nika—1n Hoc
the inspiring symbol of
a glorious victory.

And, be it said in all reverence, this

'

Signo Vinces,"

1l

THE CIRCULATION OF
l]HE AMERICAN BILL POSTING COMPANY .

! yLATION
'S THE POP oF PN

THE PRESENT MEDIUM
COMMANDING ATTENTION DAY AND NIGHT

ELPHIA

AD
A any T

\MES OVER

The Miracles of the Past foreshadow the Miracles of the Future.

wasadvertising—communicating, making
known; Aart,
Mechanics and Machinery, the highest
perfection is attained by studying and
imitating Nature, lier laws, her processes,

and as in Science and

her devices, so in advertising, the highest
perfection is to be reached by imitating
the best modelsof whatever kind, where-
ever attainable, in all the universe. And,
herein lies thie germ of a thought, and it
is no more irreverent than chloroform-
amwsthesia, the rapid transit by stean
or electricity, than artificial diamonds,
than lightning rods, cork legs, glass
eves or wigs, or any invention that min-
imizes the inherent defects of our conimion
humanity.

Notwithstanding the brilliant results
derived from thie advertising methods of
the past, we liope to see the time wlen
bill posting, display advertising, instead
of using linear leagues of illuminated
cliromato-lithographic letters and pic-
tures on the walls and fences of Philadel-
phia and surrounding country, will project
into space its shimmering, glimmering
proclamations to the utilizing
square miles of the expansive heavens
for its billboard. Night or day will make
no difference to the perfected machinery
of this advanced method of display ad-
vertising which will also embroider and
spangle with stars the lmumblest adver-
tisement; or, for greater conspicuousness,
cause it to blaze with the dazzling brill-
lancy of countless contets made to order

public,

at the lowest possible rates

This flippant, frivolous
jocose, sportive, irreverent, but it is not.
It is only an imitation of Nature, a utiliza-

may seem

tion of natural physical forces and energies
in a legitimate field, and :very such imi-
tation is an act of llomage, piety, devotion,
religion. Zrgo, what a Sunday-school
this wicked world really is when you
scrutinize its inhabitants, what paragons
of virtue we are! Canonization is, alas,
For look you, that delicate
blush on the clhieck of beauty, and eke
those masquerading, hide and seek, fu-

gacious, elusive dimples are prayers; that

too rare !

tliat
Delsartian gait of sinuous willowyiess is

smirk is not coquetry. but a litany;
not an affectation, but a henediction.
Therefore, when we cast upward our
longing gaze upon the sky and behold
therein our future Lillboards, do not be
shocked, exclaiming **l'ost No Bills
In doing so we shall only endeavor to
imitate and rival the best models of all
time. It has not been dome before, be-
cause we could not get there. The rocks
and hills and labeled
evervwlere, aind why not the sky, where

mountains are

the first and greatest * display ad”’ has
been spread aloft for our wonderment
and finitation?

Not sixty vears ago, when chloroform
first began to be used to dull and kill the
pains of flesl, it was called unseriptural,
irreverent, sacrilegious.

When Benjamin Franklin, the great
philosoplier, drew the forked lightning
from the sky, over a hundred years ago,
e, too, was ealled an unholy violator of
forbidden mysteries,

To throw a new light across the skv,
both day and might, proclaiming a me
sage of business to the world, is not irrev
erence, but progress, and in doing tlis we
shall say, with Lord Byromn:

My aliars are 1the mounlains and 1he ocean,
carth, air and stars, ¢ . . .
Some kinder casgisis are pleased to sy
tn naneless pring, 1thal t have no devolion
Bul set Those persons down wilh me 1o pray
And you shall see who haslhe prop'rsl ne
Of gelling into heaven 1he shortest way

on

Art aud Science have done much for
hunanity in the years gone by, they have
worked they
have leveled mountains of impossibilities

miracles of achievement
and they will yet emblazon the seide ex
panse of heaven, from pole to pole, with
the most consummate specimens of dis-
play advertising.  Their possibilities are
i nitless and dazzle even the most extray
And

the past to inspire

agant nmagination
witht the light of all

who can say

hope, that these extravagant fancies are

but the ** baseless fabric of a vision ?
S. H. RoBISON,

PASTE OR

MUCILAQE.

Our article in las1 monih's issue on
has crealed

" I'aste
considerable interesl, and has
nder the notice of the ™ Gloy
Company, they have wailed on usdesirous of im
pressing us wilh the value of their article as
subslitule for paste, and be ing, for all prac
purposes, saperior 10 it,

ry

been hroughi

Their 1epresentat

inleresting, and are sach as
inl carefal inquiry and exhansti
lest. The virtues claimed for Gloy or Mucila
ATe SO numet :

are certainly ve

at least war

as to warranl the query as
whether pasie or macilage is to be 1he stickfas
of the

It is

ture

claimed for nucilage thal its adhesve
properties far exceed those of pasie, hence i
i not

led by The weather as pasle is; t

lhe rays of the san, 1the swish of the win

> disenlegraling process of frost, are all f
by il, than by paste. 1f 1his

us thal there is a greal sa
onr, becanse renewals will be fess fr
quently required

cller wilhslood
true, then it i

ingof 1

Ilisa rimed for it, thal it is a neutral §

s nol

i n any way affecl o

improve them

itiseven used
gum for colonr

as a snbslilule f

mixing

brighlens 1he inlensily of some colours, actin

upon 1 kind of varnish
Fur itis «aid to he free from any ol
does no1 generiate miklew, or 1urn acid, anc

ing homogenons it will never decom pose
like past 1is nol an aggregalion of m

particles, sabjecl to disentegraling proce

the achi fairand weather, hul a cohes

slance, qaite undivisible, and this is 1

the secrel ts tenacily. Il reqaires no botlin
no hol waler, bal, if carefully diluted with from

four or five parts of ¢

1d water, the cosl
lieved 10 b leas

11 1hal of paste; it reg

11so some care in nsing. inasmach as being
strong in adhesive qualities i1 canses 1the pag
toal once adhere to 1he hoarding or wall, and

will not slip ander the brash so readily as

laden wilth paste will, bal 1this can be cas
wercome with a lillle practice.

We interviewed one prominent Scolch finy
who for years past hive nsed Gloy as a substilnte
and they speak ol il in high le

rlinglon Advertising Company, Londe

for pasle

ulility, and their opinion is as follows

“We beg to slate, 1hal nfler a sin weeks® 1rial

we fonnd 11 <o sitisfaclory 1hal we placed
further order tor foarteen 1ony
Iy for all our sireet

We now nse

exclusive wink

bhill posting
il have done so for the Tasl three months

We know olhier firms have placed a trial ovdes
and we shall he glad 1o learn whal their exgs
ience with regad 1o it is.  Our columuns will
for fice expiessions of opinjon on
The Il Moster, London,

open

topic

1mil as 1o guole their experience of ils

_ o
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EXPERT AD WRITERS.

erlesements under this head are inserted fre

n HOMPIL One doliar per anwum 1n bold
wpe, and Liventr-nve cenls por line for display
evceeding 31y lines 1w s1ze

her, Addison, o0 Girard Idg ., Fhiladelphia

hibald, David B, 73 Nassau st., New York
N Y

herfeld, Havre-de-gruce, Md.

ley, I. B, 212 South 151h st |
4

. Burt, 314 Union Trust Bldy., St Louis, Mo,
es, Charles Austin, 1413 1415 Vanderhiil Rldg
vew York, N. Y.
less, C. J., Rose, N Y,

Bowman, Margio, Boston, Mass.

wn, H. P Paulshoro, N J.
ell, 132 Nassau sl,, New York, N. Y,
leton, R S, New llaven, Conn.

Clough,C. H., Penn Ave.and Ninth
Street, Pittsburgh, Pa.
firain, L. D, Adams & Co., Buffalo, N Y.
hen, O, 335 Forest Ave , New York, N Y.
awford, 0. W., Advenising Manager, Masonic
emple, Chicago, I[11s.

Curran R. L., 111 West 34th Street,
New York, N. Y.

bavid, C. F., 67 Milk s1., Boston, Mass.

Day, Chas. H., Whitneyville, Conn.

Decker, F. W, 155 Chambers sl., Newburgh N.Y.

ixey, Wolslan, 55 World Building, New York
e ¥

anks, W, I,

Fowler, Nath, ¢
2N

Fowler, Frank Field, 13 School st , Boston, Mass,
lam, Manley L., Hillou, Hughes & Co., New

Philadelphia

Box “s7, Philadelphia, Ia.
Tribune Building, New York,

York, N. Y
Herren, Jno. W, Norwich, Conn.
11olmes, llenry, 17 Beekman s1, New York,
NN

Lewis, W, 11, 111 Prospecl Ave,, Buffalo,

Long, Jas R., 419 Fifth St.,
Washington, D. C.

Manning, UlysesG., Soulh Bend, Ind.

Marsh, Chas ., yisChamber of Commerce, Chi-
cago, Ils

Marsion, Geo W

N

F Y.
N.E,

Porlsmonih, N |

1 Main st

thews & Lewis
M

Moses, Bert M., Box 283, firooklyn, N, Y

Patterson, Will J. 425:; W. Third
St., Los Angeles, Cal.

l'aine, A. W., Traverse Cily, Mich

syne, Theo, K., 2519 Masler st., I'hiladelphia,
I'a

Kansas City

Scarboro, Jed., 48 Arbuckle Bldg.,
Brooklyn, N. Y.

Smilh, K. L. Codman 81dg., Boston, Mass.

1, F. M. C., Equitable Nldg . Daliimore, Md,

h, Chas. flite, Knoxville, Tenn

Star Ad. Writing Bureau, Evening
Star Bldg., Washington, D. C.

Spencer, C. 11, Advocate Rldg . Newark, Ohio

Stewart, W, C., 41 Philadelphia, ta.

Stump, Frank V',

¢

§ Elm Ave
Goshen, 1nd

ihers, J M., 4 New Chambers 81, New York:
Ny

Wady, Clifton S, Room 81, No. 27
School Street, Boston, Mass.

Ward, Artemas, Lincoln Building,
Union S8quare, New York.

Wasson, J. 03270 W, 191h 81, New York, N. Y,

Whealley, KA., Effcclive Y

e Ndg., New York, N Y
er & Co., 1 Market st., San Francisco, Cal

ims, R L., Loan & Trusl Bnilding, Wash
mngton, 1 ¢

Adverlising,

Winchester, If. Frauk, 162 Ashfordst, Brooklyn
Y ’

Woolfolk, Chas. A., 446 W. Main
8t., Louisville, Ky.
"he News Press, 114 Nassau st

>, WS 4

OVER TWO TONS OF POSTER INKS

Sold from 1he Chicago Branch of 1lie

THALMAN PRINTING INK CO.

During the momh of October.,

CHAS. A. PACE,

CIRCULARS,

SAMPLES AND A
ALL ADVERTISING MATTER
FAITHIULLY DISTRIBUTED.

Fall River, Bristol Co., Mass.

New York City
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Ad Writers.

\ coeessful advertiser, Charles I1.
Day, of Whitneysille, Conn., is not with-
out his claims.  Mr. Day was for some
vears with the late Adam Forepaugh, and
at present with the Kickapoo Indian
Medicine Co., of New Haven, Conn.
Any one necding the services of a compe-
tent andewriter can address him at either
of the above places, with the assurance of
recciving satisfaction.

James R. Long, Writer of Advertising,
Washington, D. C.. hooklet
entitled * Commmon Cents," that contains
many bright ideas for almost every legit-
nmate calling to attract trade. There is a
succession of suggestive hiuts that will
make it a valuable assistant to the adver-
tiser.

is ont in a

We observe that Frank Field Fowler, of
13 School street, Boston, has succeeded
Mr. Field Fowler as **The Inksmith,”
and hasissued an exceedingly neat as well
> eircular ealling attention to his

w an ad-writer, and the New

as un

specialt,
England Advertising Agency, of which he

1s manager and treasurer,

Dyofitable Adzertising publishes a por-
trait and sketch of A. D. McKinney, in
the November issue,

L. E. Pullen now occupies the position
of advertising manager of J. C. Ayer &
Co., of Lowell, Mass,
that made
What more can one say for
Fume than that he conducts it.

Artemas Ward, the man
*Sapolio.”

F. L. Hund, who is advertising manager
for H. G. Hunnewell, Cincinnati, is plan-
ning a vigorous campaign for the coming
spring. Silicene and Shine-all will soon
Mr. Hund
is a great believer in the efficacy of posters
and painted hulletins.

be known all over the country.,

Chas. Austin Bates and Nath'l C. Fow-

er, Jr., come near, very near, being
advertisicians.

The Star Advertising Bureau consists of
V. A. Hungerford, Geo. W. Miller and
C. C. Archibald.

G. C. Earle's address is No. 6 South
Tenth street, Richmond, Va.

| WRITE ADS
THAT SPARKLE WITH
ORIGINALITY
AND RING WITH-
CONVINCING COMMON SENSE
'LET ME MAIL YOU
AN OUNCE OF EVIDENCE.

JED SCARBORO.

48 ARBUCKLE BLDG

|

MOUNTAINS OF

GROMA

1 1 DISTRIBUTING CO.

- -~ PA.

e BETHLEHEM,
---—-----------
]
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MILES OF BILLBOARDS.
A Live Toun

OCEANS OF PASTE.

e get up carly in the da

WORK.

e do our

-30.0m Prople who read.

WHY?

ok right’

That's why.

BILL POSTING AND

have the names of agenis for sale that cost

us $160 oto ohain. All gathered for onr

2 own special use. Will sell a written copy

in any Siate. If yon are a publisher, and ever

mail any sample copies, our Agents' Addresses

would be as good names as you conld possibly
find touse. Address,

E. J. SMEAD & CO
Eleciric Bell Dealers
Vineland, New Jersey.

T Must
Aitract Qttention

1,

to advertisers who want a good field to
place advertising paraphernalia, circu-
lars, samples, etc. I convince them |
do honest work before starting.

Me 2,

Write you a trial advertisement for 30c,
If mine are not more etfective than
yours, send for your money. Iwnte
litle verse and catch lines for adver-
tisers. They will fit any ad. vou are
running and stimulate them. A trial
one 10c, 3 for 25¢.  Always give a
few ideas and remit in_coin.
JAMES R. LONG.
Manager Bus. Ad. Co.,
418 5th St., N. E., Washington. D. C.

et

Ottawa, Kansas.
L. HASHMAN,
City Bill Poster and Distributor.’

Mattapan, Boston, Mass.

Advertisers send your work to

DANIEL L. CUSHING, 108 River St.

It will be done right.

DRME WOLERSTEIN,
THE BILL POSTER,
YRZOO CITY, MISS.

— Population of County, 35,000.——
! DO

DISTRIBUTING

PROPERLY.
L.A. ANDEREON,
1102 HANGER ST.
Little Rock, Pulaski County, Ark.

E. J. KEMPF.

BILL POSTER AND
DISTRIBUTOR.
731 Pennsylvania Ave.  Sheboygan, Wis.

Population, 21,130. 1,600 Feet of Bill Boards.

Ardmore, Fnd.Ter.

I Paint, Post, Tack, Distribute
My Boards are New.
My Locations are Prominent.

W.R. BURNITT.

THE BEST IN THE WORLD!
Is whal all the Pressmen say who use
THALMANN’S INKS.
Chicago Office, 415 Dearborn St.

St. Louis Office, 210 Olive St.

ONE MADN in each town can make
Painting Signs. No Experi
Our Patterns do the Work.
10 cents, with full particulars

Eastern Advertising and Letter Co.
D. W. Scotield. Mgr.

L. B. 14, RIDGEFIELD. CONN.

N. B.—Also Distributing and Mailing Agency

r

ette
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Printing House Gossip.

T'he printer needs the services of the
advertising expert, and if they will but
work together harmoniously, both are
benefited. BILLBOARD ADVERTISING en-
ables them to get together.

The foreman of every printing office
shonld insist on his ad-setting men reading
BILLBOARD ADVERTISING, lame, Brains,
DPrinters’ Ink, I;/ in cldvertising and
Drofitable Adzert

Poster printers ought to make bonfire
about this time of year out of all their
ld wood type. If your type is worn out
lon't keep it on the shelves where it
occupies valuable room,

Mr. E. C Neele, manager of the Show
Printing Department the United States
Printing Co.(Russell & Morgan Factories
isone of the best known show printers in
the country. The ¢ United States™ carry
the targest line of Circus and Menagerie
Pictorials in the world. They also have

fine line of Fair Posters, which are
alway s up to date.

(Giood Printing.
By P. NATuAN, of The Lotus I

A knowledge of the “principles of design'' are
15 essential to the printer as thev are to the
1 vinter and sculptor.  Without this knowledge
his work must be of an ordinary guality, with
perhaps an occasional lucky hit ; or if by chance
he shonld find a pleasing style and adopt it he
will fall into a “‘rut” and display :
about all his work, be

the “principles'’ involved in the successful de-
1 consequently dares not attempt to vary

ameness
anse he does not realize

f1i> styte for fear of failure. Ile will experience
the same difficnlty if he attempts to priut his job
in two or more colors, if he isthrown on his own

resources. In this case, again, he mmay be able to
imitate a picce of printing that has a pleasing
combination of colors in it, but he should be in a
position to take any color for his gronad work
itinthecolors
that properly combine with it. This, ho

and make it beantiful by printin

vever,
can only be accomptished through a familiarity
e ‘laws of harmony and contrast.”

f the most important “principles” to be

observed in a piece of printing is that of éalan
and while it might at first thought be supposed
1 simple matter, it must be borne in mind that
Imost all printing is issued as an advertisement
tthe es
e sacrificed for artistic effect merely. Ilence
the re,ult aimed at should be to bring out the

and tt

tials of good display must not

ut featuresina “telling” and pleasing

vay
At 1he prese y much time and money is
spent in 1hejwritin f rs, bookletsand

ygucs, and in order that the results shall
e a success the matter must be pul before the
prospective reader in such form’as to command
1 ttenti y its pleasing and impressive

v issued by a prominent

city, that is a good

ney can be squandered in
ady vidently written by an ex
1 1 ; but the printing was a
f 1d.the arrangement of the

vsswork worse, if possible ;

and there was not a

t the whole job that would
n to handle it. I had the
1at a hous
1dd t and found

t 1t
beer
1th
The
fth
till the 1 a go
> writi spending
ape tention to
ent of a fey lars more would
have m 1t a success.

POSTER INKS

AutYOVON[OHHEM? "AULTEWIBORG (O

CINCINNATI:

« THE UNITED STATES PRINTING COMPANY. «

LOW PRICES. PROMPT DELIVERY.

Fifth and Lock Streets,

ROOSEN

INK WORKS,

66—068

JOHN STREET,
BROOKLYN, N. Y.

Enlarged Edition,

MODERNIZED
ADVERTINING.

The third edition of

Of interest to
All Advertisers

istrated

ny and put

ish Hldrrth« sole

supervision of
BINNER.

The Illustrator, Iin
graver,who run lucts
the most com
engraving est
ment in Americ
inlarged Ed
only on receipt
10 Cts. postage

BINNER, Chicago

THALMANN'’S Printing Ink
—I1S TIIE BEST
—IN THE WORLD
BrAxci OFFICE, —TFOR TiIE MOXNEY.,
415 DEARBORN S7
CHICAGO.

ussell & Morgan Factories

LITHOGRAPHERS, and
GENERAL SHOW PRINTERS,

Carry the largest line of Circus and Menagerial Stock Pictorials in the world.

LITHOGRAPHING

STOCK COM PANY?

POSTER PRINTERS

{drert
harge

» this head are printed fre
In bold face tvpe tao d

{vet lisement nol exceedin
ltne,

one dollar and

Bien, Julius & Co, ¢
Boston Job Printing
Brooklvn Dail

j0 6th ave, New York

Co., 4 Mlden, Boston Mass

¢ Jobh P Hllllllk Co, Brooklyn
Hm!ul\h w Print ox 38, Elmira, \ Y
Calhonn 'rinting C Hattford, Conn

Calvert Litho Co, Detroit, \lull
Cameron Show lnnllm' Co, §7 Aun, New York
Central City Show P r'ulmg £ Jackson, Mi
Central and Eng Co, 1406th ave, New
Central Show Prinling Co, 143 Monroe, Chic
Cor nx]wndeu\ Show 'rinting Co, I lq\xt Ohio
Conrier I'rinting Co, Brantford, Unlnm
Conrier-Journal Job Rooms, Louisville, Ky
\unﬁrr Show ]'n\mu;: Co, Buffalo, N ¥
Cox's Sons, Johu, Gay and Pratt, Baltimore
The Donalds'n Litho. Co., Cin'ti,

Eichner & Co, Baltimore
tmpire ahow Printing Co,

73-75 Plvmonth |+ lmc Chicag
}nmrpr se Show Print | l‘(\(‘?ﬂ‘u 0.

Erie Show ing C irie, P'a
Fo o B yevoushire, Boston
Francis & Valentine, 517 Clay, San Franciso

Free Press Sh -w Print., Detroit
Fox, Richard K, Franklin and Dover, New York
( iler Litho Co. Chicago.

Gallin Show Print, 132 West 14th, New York

(&)

Goes’ Litho Co, 130 Monroe, Chicago

Gt. An Heekman, New York
Great Weste rinti Co, st11 Market, St |
Greve 1itho ¢ ,lu ankie, Wis

llaber, P'. 3 | Fo Wis

Hasselmman !!mliluxu lndnnuwh« Ind

Hatch, C R. & IL. 11, Nashville, Tsnn
Hennegan & Co, Cinecinnati, Ohio.
Jackson, J B, 48 Centre, New York
Jordan Shiow Printing Co, 128 Franklin, Chicag
A'rmT Jol ns, Columbus,
1ger Jo ) § Nrmsom, iladelphia
Libble Snow Print. Bos'on, Mass.
Lick Show Print, Fort Smith, Ark
¢ "\ Maass s Cenlre, New York
nting House, New Orleans, La
litan ing Co , W th. New Y\
t L} B® 42 west 14th =1

Mtawa, Ont., Canad;

1

St 1 lair leveland
Show 1, D t, Mich
rint B  hicag
& Jeflerson, Seattle, W
( Canada

Ave, New York
rd, Milwaukee, W
C sthave. an

th street. New York

way and 3ist, New York
6ub 'y Second, Seattle, Was
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hester, N Y

Union ) 1la. Wash
United Stat at
What Chee vidence, R

Winterburn Show Print ark, Chicag

PRINTING HOUSES
That execute high-class Distributing Matter

1clty of finels

Blackwat Office, Frankl]

The Donaldson Litho. Co .tlul |
Eaton, Allen & Co, Grand Rapids, Mich
H+nnezan & Co, Ciaeinnatl. 0.

Libtne Show Print Beach St Boston, Mass
I west . New York (it
‘Z"‘\Al. 1se, New Orleans,
Roxl toston, M
skillman Ave., Brook
New York
New York
W. N Rocaville, R 1

Sinclair
§
Ualentine,

New York,

Make

Fine Printing Tnks.
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: MURAL SIGNS AND PAINTED BULLETINS.
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BILLBOARD ADVERTISING WISHES ALL ITS READERS A MERRY CHRISTMAS.
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THERE WAS A TIME when out-door advertisin; 16

engaged in the various phases of this craft were regarded as (ples

BUT TO-DAY, - it's different. As the science of busigss
unfolded its hidden powers, the giant strength of ‘“Display Frce
how to write nice, winsome newspaper advertising, strong argpe
was a problem of increasing pressure. How to get a genergsw
population was the great question. It was answered by the bilbos

BUSINESS RAISED ITS HAT, neld out its haf a

magnate whose holdings rivaled a railroad franchise. The distijutc
tising matter. And the painter became an individual whose g
hand” of the heavy depositors in Eastern banks, and, in fact, jcc

In the battle for recognition of out-door advertising no painter f@h

- GUNNING STA

s 11

No other paint advertising contractor has spent one-tenth
tisers. Gunning’s shout for “Ads of the Streets” has always pg
the interests of the bill-posting fraternity for years. Gunninga
said: ‘“Boys, for good service you deserve all there’s in it, andjo
done more to directly educate advertisers to an intelligent appreat
in the business. No other general sign painter has one-tenth
has. And with more men (by, a safe guess, double the numbdof
constantly, under regular district superintendents throughout f
has ever been perfected, the head of the procession of display}i
Company. The leadership of this concern as the representa%
is as clearly merited as it is recognizable.

OOO000000bouidooooodoooaoaood

i
:




BILLBOARD ADVERTISING WISHES ALL ITS READERS A HAPPY NEW YEAR.
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1ed ums were deemed catch-penny swindles, and when those
es(nlpt rowdies, with no footing in the legitimate business world.

iesss promotion developed, so did advertising, and, as advertising
Frce” stood out in sharp relief. The “experts” came, showed
shents and convincing explanations, but how to “stir things up”
dsweeping display effect widespread enough to move an entire
ilbosters, the painters, -the boomers of business to-day.

Wl and became “chummy.” The bill poster became a municipal
litor became a respected authority upon “circulation” of adver-

> mployment and management of traveling genius wins the “glad
., Iccessful advertisers everywhere.

f@ht as Gunning fought. As an exponent of the business in general’

/\'r....O

S FOREMOST {

[ JTIIIH
[ L ITTH
( I I I8

000000

h B money that Gunning has in “missionary” work among adver-
5 fg out loudest, and, in the broadest general way, has advanced
indas never asked a share of anybody’s profits, but has always
idyore.” And in standing for Fair Prices for Good Paint Service has

prfation of Fair Prices for Good Posting Service than any other factor

| pk of the capital invested in Bill Posting as a business that Gunning

1bdof all other general sign contractors put together) on the road
t § United States, all working on the only organized system that
ayllvertising operators is plainly recognizable as The R. J. Gunning
.taﬁ, out-door display advertising institution of the United States
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FAIR NOTES.

A UNIFORM TERMINOLOGY

In State and County Fair Premium
Lists.

In the preparation of a premium list for
a fair or an exposition it is found neces-
sary, for the sake of convenience, first to
assort the premiums offered into several
large groups, and then to divide these
large groups into smaller sub-groups.

The first division naturally gives us
a group for horses, another for cattle,
another for swine, still another for poul-
try, etc.
groups for the different breeds, varicties

A further division gives us sub-

or kinds.

This system of grouping and sub-group-
ing is a universal one. In all fairs we
have first the large group and then the
smaller sub-group. In all fairs there exists
thie necessity of designating the main
groups by some name, as also does the
necessity of designating the sub-groups by
so1ne name.

In the premium lists of the Cotton States
and International Exposition, Canada‘s
Great Fair and Industrial Exposition, 4he
Great Inter-State Fair at Trenton, N. J.,
as also in the lists of the Wisconsin, Ohio
and Indiana State Fairs, these main groups
for horses, for cattle, for sheep, for poul-
try, etc., are termed departments.  Mich-
igan, lowa and Minnesota term them
divisions. In New York, Illinois and
Nebraska they are termed c/usses: while
in Maine and Montana they are given the
double-header of cluss and department.

The sub-groups, as for instance the sub-
groups for ** Jerseys' and for *‘ Poland
China,”" are called in the premium lists of
the Great Inter-State Fair at Trenton, N.
J., Canada’s Great Fair and Indnstrial
Iixposition at Toronto, and in the pre-
mium lists of the State Fairs of Wiscon-
sin, Michigan, Indiana and Minnesota,
classes; in New York the same idea is
expressed by the word section; in Illinois
and in Nebraska the word /of; in
Ohio by the words entry book; in Maine
by the word No., and in Georgia by the
word group.

The foregoing illustrates briefly the
varied termiinology now in use in the pre-
mium lists of our large state fairs and expo-
sition. An examination of the premium
lists of county fairs reveals a still wider
breach in the use of terms.

This marked diversity in the use of
terms, even in adjoining states, to express
exactly the same idea, makes it almost
impossible for fair managers to correspond
intefligently with each other, or with ex-
hibitors, and leads to much confusion in
numerous ways. Why use the word de-
partment in one state, c/ass in another,
and dizision in another, to express one
and the samg idea? Why should that
part of the premium list corresponding to
a section in the premium list of the New
York State Fair be termed by the Wiscon-
sin State Fair a cluss, by the Olio State
Fair an entry book, by the Ilhinois State
Fair a /of, by the Maine State Fair a .\o.,
and by the Cotton States and Interna-
tional Exposition a group’

by

At the recent annual meeting of the
Western and Eastern Fair Association,
held in Chicago on the 1gth inst., this
matter was acted upon and a uniform

terminology was adopted to e used in

the premium lists of all the state fairs.
The words cliosen by this Association

“* Class,"’

further division,

are ‘‘ Department,”’ and for

such fairs as desire a
*“Prize Number.”

The] ** Department ' will be lettered,
while the ‘‘Class’ will be
There willbe, for instance, a Departinent
“A" for horses, a Department ““C* for
sheep, a Department D for swine,
There will be for instance a

numbered.

¢te., ete.
Class ‘10" for Jerseys, a Class ‘14" for
Each
in a class may be designated, if desired,
by a *‘Prize Number '’ which, if used at

lolsteins, etc. animal or article

all, should commence with number one
and run consccutively through the pre-
mium list.

The adoption of this uniform system by
the state fairs is a great step in the right
direction. Coumty fairs ought, one and
all, to fall into line.

Secretaries of all fairs, both State and
County, should send to T. J. Fleming,
Secretary of the Western and Eastern
Fair Association, Madison, Wis., for a
sample page of a premimin list under the
new rule in order thiat all premium lists,
published in 1896, may accord with the
uniformn plan recently adopted.

ARTIIUR BABBITT,

dss’t See. Wis. State Agr. Soc

&

thief of time
bon't delay another day in effecting vour

Procrastination is the
organization, electing officers, appointing
committees, and choosing dates for next
vear. Nothing has such a vital influence
on the venture as an early start.

Dates for State Fairs of 158¢6, have been
recommended by the Western and Hast-
ern Fair Association, as follows, which, if
adopted by the different State Fair Boards,
will avoid any sueh unfortunate conflicts
as occurred this vear:

New York, August 24th to 29th.

Ohio and Nebraska, Aug. 31 to Sept. 5.

Micliigan and lowa, Sept. 7th to 12th,

Indiana and Minnesota, Sept. 14 to 19,

Wisconsin, September 21st to 26th.

1Hlinois, September 25th to October 3d.

Missouri, October 5th,

BILLBOARD ADVERTISING is read

showmen, fakirs, privilege men, horse-

1)v\v

men, aeronauts and exhibiting adver-

tisors.

It pays to advertise a fair in
BILLBOARD ADVERTISING,

Don't forget that, beginning with the
January issue, BILLNOARD ADVERTISING
begius to publish the dates and otficial
rosters of the fair list for 15¢6.

This is one of the
strongest and Dbest advertisements a fair

Send vours in now,

can have, and it costs absolutely nothing.

There were seven hundred and eighty-
one fairs held during the scason of 155.
A careful comparison of our subscription
books, with the completed list, reveals the
hundred and seven are
subscribers to BILLBOARD ADVERTISING.

fact that seven

P'ay the secretary and pay him well
*“Verily the laborer is worthy of his hire, '
and no one iabors more laborionsly than
the secretary.

BILLBOARD ADVERTISING is the Official Organ of the OHIO Bill Posters’ Association.

No Opfice Complete Without It,

Business

A Practial Journal of the Offke
It%saves money by discovering thes
best way of doing things in the office, o

It treats particularly upon

ACCOUNTING, OFFICE ROU S
TINE. BUSINESS MAN 1152
MENT and ADVERTISING. S

and incidentally upon [7I. N ANCY:
MANCEACTURE TR NS
PORTAVTTON COMMIERCT
[:CONOMICOS.

The stated departments of the paper
include OFrF1en Marn Bag, being letters

and

from practical wen on office and busi

s ness topies ¢ OFFICE RECORD, con
£ taining illustrated descriptions of new
: BUSINESS LITERATURE, O
s reviews of new books ; ART AND PR

.
s TICE OF ADVERTISING presenting stn
.

s devices ;
b

1es in successful publicity; INSTITH

AND  ASSOCIATIONS, recornding  th
trausactions of the organizations an
otfice men; and BUSINESS Law, pre

semting articles on kiw topies of spx
cial importance to business nuanage
The PRACTIC NV,

COUNTING, tontiains carcfully prep,

supplement,

articles on

weonnting

clnding descriptions in det of
accounting practiced in leading ¢
hishments

Monthly, 40 pages, illustrated

plement, £2 a vear. Sanng

luding sn

copics  mentioning this advertiseme

free

KITTREDGE COMPANY, Publishers

13 Astor Place, NEW YORK.

-
-

NOSTON BANK REFERENCLH
Beacon Trust Company Address

promptly,

g
o &
1 %

]

BELIEVE the best form of retail advertising is a NLY a svndicate | » a cred
well gotten-up m period a no
circulated among mes in a k 1 )

neighborhood, bearing his own annc nent tield for y th A ¥
t am preparing to publish such a “ mag | f 15 Je ¥ t
rages, each mont NOW I
printed an go M Homip Storins
originai—storie t I MANUFACTURLERS ing 1o keep
matter"’.  Two pages are given up he advertise t 1de
and last. i fical Ak HARSISS Tatn
One mercha t ay have 1l X up for Graf, M 18 ( il
monthly service, being supplied with one thousand coy A ed r t
( containing his ad ) nd r 1 il ?.
for 220. Yearl T 1 ady "
FONS N>

J

glifton S. Wady, Writer, 17 schot sireet, Boston, Mass.

emegmee

-
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sonds with that ol the show

ALABAMA.
mey Alabama I'onltry
CALIFORNIA.
- E. 11 Freeman, se
D(‘l‘. 11-17.
1 K Fel F Meck
mento st ranc
COLORADO.

ngs  F W Mlitchenck
East Kiowa stieet

I K Felch, judg John Ilet

CONNECTICUT
Y 1 Weaver, sec’y, Dec

Zimmer, 11
Wpes, | sl Hunit, sec’y

DISTRICT OF COLUMBIA

e

1 Poultry Show, Washington
seC’y, Feb, 1318

Poultry Shows.

FE  Unless given, the secretary’s address

n. Nati 1 try ar Piget

GEORGIA

Expositi Atla
ILLINOIS
rilion County 1

1 we . A

INDIANA

N et Stock Ass

IOWA

Cedar Rapids

try “~

It I'leasa »

KENTUCKY

Kentu L?' Ponlt

[N !" k ‘
N

MASSACH USLTTS

1 K Felch, jndge E

1 ec’y Jan
MICHIGAN
terhield and Tneke

v, hY |
"hi
MINNESOTA

Winona Fonltiy Assex
MISSOURI.
tal, Kansas (ity ]

tont street W W

Rutt M, 1
R F W 1

Hew
\ k1 Il &
] W.w W
U R Crons
M De
Theo lHewen

Deg¢ 16

A ssociation

BILLBOARD ADVERTISING IS READ ALL OVER THE ENGLISY SP'EAKING WORLD.

Hhutch: 1 Cy Emry ize, Dr J ¥ McArthnr,
sec'y, Jan 1.4
Sedali ri Ponltry Assnciation,
l)r
NEBRASKA
Te st VI N. Dufoe, sec’y C. A. Emry
Au W. 5. Russeli fge. I ] F. Wert
5 e
Wi 1 1 H gury, sec'y
1'(%’ 1 e, EE Gre %
NEW JERSEY.
G I try amd Pigeon n
! A\ iford
NEW MEXICO
e ‘.\'H\'!!'r‘ judge, A 1
NEW YORKk
M Wm H( r. Jr. sec’y. ] V. Bick-
Nov
k " Rochester W J llar
SKW .
N A M
\: ‘s.» i Lr
I.?' \
NORTIHI DAKOTA‘
ks T DD Holden, O nna, Mint
E. Harl Je
NEW IIAMPSIIIRE
New llampshire Poultry Ass
OHIO.
W ‘.\'l\'.r J bus e
I e P ,\“ = k
Ass st
\ « S Ang
1 KM
\l e W \l ; fz:,rr.
PENNSYLVANIA.
1" Cosper, sec’y Dec 17
Pennsyls I try As
A e 1 SMock A
RIHODE ISLAND.
1d Ponltry Associs
TENNESSEE.
W Fonltry Association Kscn
I Praw s
C VoA
TEXAS
s Iallas { L L. Secly
t W I V. ~e M Owe
L MeKeynolds, sec'y
UTAH.
W Haslam, sec'y
VIRGINIA.
Dreve n\x uly nk A
\\'AblllNGTON
W S

BRITISH COLUMBIA.
ancouver Ponltry Assowviation, Vanconve Jor
Spice, sec’y noea

Conventions, etc.

Dec, 6, 7.
Kas
Dec. 17, 19. Annual meeting Maine State Grange

Hangor, Me
Dec. 11 2.

Flower Shows.

Councii Bluffs, 1a. Southwestern fowa Horti-
cultural Society, Dec. 16 to 20.

Sigourney. fa. Dec. 4106,
Adrian, Mich. Dec. 3tos.

Expositions.

; . - . Atlanta, Ga. 1595. Sept. 16, to Dec. 31.
hern Educational Associatio ; . >
S PO RERR Educational Association, 1lot Haitimore, Md. 15¢6. Indcfinite.

nd Ohio Academy of Science, Cin-  Dallas, Tex. 1366, Oct. 12to Nov, 15,

Reform Press Association, l.awrence,

State Dairymen's Association, at

Syracuse, N, \
e 12 and 1t

National Reform Association,

State Grange Association, Haagor,

; Montreal, Can. 18y6. Indefinite.
- Lrotective teagueul:AmericaniShow- Nashville, Tenn. 1896. Sept. 1t to Dec. 24.
1 Association of Distri- St Louis Mo. 1895. Indefinite.
' hio g Oakiand, Cal. 184. Indefinite.
e ek | League of Commission  (revetand, 0. 1965, Indefinite
Jan 7t \um.u Sp Mexico, Mex. 1%3. Indefinite.

g field, I,

' Instit ginaw,

Foreign Expositions.

Paris, France, 1900. Aprili5to Dec, 31,
Johannesburg, South Africa. 1%6. May 1 to
ix, Ariz. June 3. Chas. P. DeGarmo, Director General,
P. O. Box 1939, Johannesburg, S. A. R., Sonth
Africa,

ling Association,

1, 8t. Paul, Minn,

1al Association

‘ . THALMANN'S PRINTING INKS
EASILY WOREKED!
SAVES ROLLERS!
MAKES MONEY!
o -USE NOLOTHEKI|——o

Che Babbltt Entry and Record svstcm

FS2FOR FAIRS.»#

The only perfect system for re-) - CONSISTING ((‘ombination Index and Ledger
cording awards and moneys pe- -~ {. . . EnteyBook, . . .
ceived from and paid to Exhibitors ) OF (. . Award Book.

Ready for sale.
Sent to any Sec'y in U. S. or Canada on approval.

ﬁ // 9; ;
2 .
v Wiscomsin™ State Agr. Sociely.

Aset S MADISON, WIS.

DEPEPEBTBROES
& & Leaving Him @

All newly designed and now being published. . .
Feb. 1st,’96.

*m_‘
& to Guess
i

mav b cht in some atfairs but it isn't ———=<_

thing in busines. Let yvour customer =

W \ 10 1t you can do—let all whom you hope may
sume. 1ers w. Get them interest edin vour work. Start the
naw ve ing a newsy booklet ur circular to them. It will pay.

1 ke 1Sing 1 ing advertising matter :md furnishing illus-
t s and hand Jd matter. | am reasonabie and do not expect

2 onde v 1 what I can do. | therefore make this
ECIAL OEFER
- Biliboard Advertising.™
gular charge for writing a bookiet is #10. 1 will, until January

3 Jovit tor anvone sending me $2, and will give an illustration for the
cover free. 1 aim oo busv t this in a rush; you st wait two weeks
or more. I vear prefer a cire » 2 booklet, say . you can have it for
the 32— but Klets are my specialty.

I write to me before Christmas, 1 will send yvou my pretty @

ed klet about how Idu it, free.

Spruce & Nassau
New York

e R. L. CURRAN,

|
|
|
{
i

~P. C. STOUT sign and Biil Posting Co.

LICENSED CITY BILL POSTERS,
ADVERTISING SIGN CONTRACTORS,

333 Missouri Avenue, EAST ST, LOUIS, ILL.
Members Inter-State Bill Posters’ Protective Association, - - -

C
-

is Otlice, 2

3 North Eighth Street.
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BILLBOARD ADVERTISING HAS THE LARGEST CIRCULATION AMONG THE MANUFACTURERS.

STREET CAR ADVERTISING.

Adverlisen

nts undey thes e "nu wr published
free of harge in wonpar ace 1yp et
dollar s pev vear. I play cenl. __fw 1

Carleton & Kissam, Bronifield St., Hoston
and ostal Telegraph Build g, New York City
oadway Advertisiug Co . 1llugh J. Grant, pres.
1 lroadway. New York City.

0. ] \{uli(vrd 1lammond Building, Detroit, Mich

Western Adv. Co., 316 Union Trust B\lﬂlh]lk,
St. Louis, Mo

Sam, I’, Ferree, 231 Broadway,

Manhattan E. R. Advertising Co.,
New York City

M. Wineburgh.Sr. Boston, Mass,

M. Wineburgh, Jr., 164 Bank st., Cleveland O.

Wyudham Robertson, Dallas, Tex

New York City
33 Murray st

Street Car Advertising.

T'he billboard men and the mural sign
people are in the habit, when confronted
with an inqguiry from the advertiser re-
garding the efficacy of strect car adver-
tising, of promptly replying that such
advertisciments are good. Then they im-
mediately proceed to impress upon him
the fact that no one has to part with a
nickel before they can look at the bill-
boards or nrural signs.

This may be considered a good argu-
ment, but there are a whole lot of people
who do mnot think so. They inaintain
that the people who have not got the
nickel to ride with, will not have nioney
to purchase anything else.

It is said that the O. ].
add strect car advertising to their other
departments.

Gude Co. will

It is ratlier strange that no one has yet
obtained the privilege of the South Cov-
ington and Cincinnati Street Railroad
Co.'s cars. The systein is the best pat-
ronized line in Cincinnati, and embraces
the following lines:

1. [Cincinnati, Bellevue ana Dayton.

2. Cincinnati and Fort Thomas.
Cincinnati, Newport and Covington
(York strlvﬂ

(73

4. Cincinnati and Newport (Monmouth
street).
5. Cincinnati and Newport (Washing-

ton avenue).
6. Cincinnati and Newport
street
7. Cincinnati and Austinburg.
8. Cincinnati and Milldale.
9. Cincinnati and Rosedale.

Paterson

10, Cincinnati and Ludlow.
11. Cincinnati and Bromley

12. Cincinnati and Covington (Main st.

13. Cincinnati and Covington (Madison
avenue).
14. Cincinnati and Covington (Greenup

street
The systemn embraces two hundred and
eighty cars of the most commodious and
handsome make.

Unless you have two cards in each car,
one on each side, you are throwing away
half yvour opportunity.

When y«
is not hurryving by

ir ad is in the cars the public
with minds intent
upon their destination,
They

Quite the con-
trary, are scated right in front of
if, where they are bound to see and read
it,
10 c«

1 time-when they have ample leisure
nsider

, digest and speculate upon it.

BILLBOARD ADVERTISING
sought

is very much

aiter by officials of state and

county fairs.

jo H. Qlough, 647 Hustin Avenue,
Chicago, Tllinois, . S. A.

PRACTICAL DISTRIBUTOR., —

I claim to have the best crew of distributors in Chicago, and the name

of doing the best work.
REFERENCES :—Fuller

& Iuller Cn..
J. W. Webb. representing Hood's Sarsaparilla; W,

Wholesale Druggists, Chicago;

AL Waters, representing

P’askola and Shaker's Digestive Cordial, and others.,

STREET CAR ADVERTISING.

HY GrorRGr Kissas,

Strect car advertising of to-day is vastly differ-
ent from that of former yea
in the aggregate is extremely
uninitiated can conceive of.

rs, aud its volume

larger than the
Writing alliteratively, this resnlt is due tc
merit and management. A retrospective view
carrics us back to the old go-as-you-please, irre

sponsible, unmethodical and variably-sized ca

period—a period when the adve erwasobliged

keep
watch his “ads™ after

to print all sorts and sizes of cards and t
a corps of detectives tc
insertion, for the
they were in the cars

sole purpose of making sure

lay=looked on the
aind, with an i

The lessees of cars in those

advertiser as legitimate

won all suits, ¢

clad contract signed, u~

though evidence w t

as produced showing c
small percentage of the cards were in the
when looked for. The s then

small and enclosed in dirty frames. covered wi

1selves we

glass, the glass itself contributing t
effect of the
reflector when tt

injure the
card behind, as it acted like a
ght struck it

1e sun or L.mpli

There was 110 system in ihe Dusiness, aud ad
vertising
medium waxed unpc
fair to relapse into

About this period Mr,
and Mr. Rondall, of Boston,
each a advertising i
similar in principle hut differing in detail

Mr. Williamm F. Carleton, who then had in
charge the advertising department the Dry

investors became disce

pular and the

innocnous desuetud

Akerman
Mass.,

concave

bock. East Broadway & Battery R. R. ( in
New York, saw immediately at at ! the
problem of ‘*‘disp! had Deen solved Ile
arranged for a lease of the Kixth avenue cars in
New York equipped them with the nzave

racks amd by his systematic business methods

filled and kept full tl 1 this line untal

he relin Idin the city of

Roston, ’
Street tising i~ tinnally growing

more It appeals t lasses with

irresistal juence, the

Y and

whiling away the
tune

tion

will

fltines wearis

e in this

rs of to-day a nti
pr md the sirugy pruxd
stantly taxes the ingennity of the ar-t

«dd that the advertisi

It i~ needless t
L it lithogra

That stree

ness principles. ha
thethrongof promin
are to be seen

ng experience :

One very str

tending advertiser is the

cir ion that street car
th n rh alx 3
o I vits that nc € n f
reul illy understated, as the figures
given are taken from a to the rai
road ¢ ners th ictua
carried
cave racks is u 1d
limited in extent, this in
isement being seen Taking

usideration, streect car adver-

ner * and its future is

$0000000000000000000

122 2 2 2 2 44

Contractors for Advertising in all branches.

NEW ORLEANS, LA.

ﬁrescem Hdveriising and Distributing .

3462 LAUREL ST.

124442 244

124442222222 22222222 2

C. A. VAUGHAN,

Foninerly the Lusiness manager of the
I'itkin & .A\l}{ll an Co., Chicago, Theatri
cal Printers, is the manager of the Chica-
£o Branch of tlie Thalmann Printing Iuk
Co. All the old showmen will be glad to
lo learn that Mr. Vaughan has regained
his health, and is engaged in active bus-
iness.

BILL POSTING and DISTRIBUTING

In Manning and Sumter, by

T. M. YOUNG,

City Bill Poster and Distributor.
Box Y. MANNING, S. C.

THE HUSTLER ADVERTISING CO.

24 N. Main St.,Fort Wayne, Ind.
MAILEKRS AND DISTRIBUTOKS
ISampt Ser v Al ah Vien

THE BILL POSTER
CAR’FHAGE MO.

JOS. BHRRH’I”I’

ADVERTISE WITH ......

JAMES COFFEE
City Bill Poster,

Hill T'osting

Distributing and Sign Tackiug

DUBUQUE, IOWA.

SPRINCDALE, ARK.
D. H. WHITENER, General Distributor

Signs tacked up,  Firstclass service

George W.Bills,
Toledo, 0.

Established 1868S.
Population of City, 110,000.

The Old and Reliable

LICZENSED
Bill Poster and
Distributor,

Estimates furnished

On application.
The very best
References in
All branches of the
Business.

I will guarantee all work entrusted

to me to be done satisfactorily
or no pay for same.

SEND
tYour Posting and Distributing to

S000000000000000000000000 (TLELLET

W.P.BAXTER

= Licensed City Bill 1'oster

‘ QN NRRNERISRIRRRBRRRRRRERRNRRRIRRO NS
H
-

RICHMOND, KY.

Agents wanted to sell ready
made Novelty Slgns, 11n

SICN

im*hrs: furnished Ly the latest Pugraving t*
exs  1oon varieties.  hoo per cent profit, Quick
u’u re. Catalogue free. Samples 1w

VAL. SCHREIER, Signs, Milwaukee, Wis.
MANKATO, MINN,, POP. 12,000
J. H. GRIEBEL, Jr.

Minn. StateBill Posters Ass’
Sole Control of All Bill Boards, Telegraph

Telephone and Electric Light Poles.
o All Work Guaranteed.- =

Sec’y and Treas.

X K

—

e —— o ——
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BILLBOARD ADVERTISING is the Official Organ of the Indiana Bill Posters Assoclatlon. -31

Window Display.

whvertising vielded by a well-or

low display is within the reacl
retatler in the land
VOIT adveriisements
t e token put them n ur
Ve ment t
NdTe (Y e 1
How much more
ir window space in which th

nselves may be exposed

window with care and good
1 change the display as often as
WIdOWS OsSstss adl the vah W ar

space at an exposition, with the
ntage of having the salesnien

iand

nate object in the window never

Iraw a crowd

ir faith, put ve

returis are certam an

IT cnergy i yvour

Chapman, of Chicago, publishes
v journal in the world devoted to

lressing  Every one nterested

work should be a subseriber tont
fundamental principles of compl
olurs are as follows,

mpLnnents green
mpliments orang

v comphiments purg

windows well lighted at mght

tinte ta hnger before them

Il electric device, which Keeps

essam tattoa on the hig plate
nders valuable aid in attracting
1 to a window display

n New Yark has hit upon

window display

They have !

windows with heavy opaque cur
1 which the finun name has bea

When the curtains are Jdown at

the electric lights are turned

e name stamds out in letters fire
v burns its way into the memory

‘mv'-‘i.‘ﬁldt'r.

s clectrical device throws alternate

f red, white, green and pmrple
n the goods displayed in the win
It is proving a strong attraction

s in the window, where they can
nged often, are preferable to signs
windaw, which frequently alstruct
ew, and mar the effect of a well

I window.

inliness is next to Godliness

¢ theatre manager knows the valne

ndow space.  He alsa knows that

merchants da not

ity painted placard in the window
g an ingenious invitation, an al
furgamn, or a \lluug arguntent s

of vahie, It should be gotten up

with taste, and changed often Almost
any of t sign owriters will contract 1
tu b al
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QUINNS[)INTMENT

FOR HORSES

stands at the head of all veterinary remedics. Such troubles
b - is Spavins, Curbs, Windpuffs, Splints, Bunches have no
%4 terrors for a horse if the master keeps :zm{ applies Quinn's Ointment. All
o well-known hnr»(mcn speak of it 1 the highest terms:

lFrnMJ n, Pn ywners of St. Bel lr l‘ er of late Be ‘XB kS write, “We have

gr at saceens and by ) fillx all clnined forst. We cheer-
} r Curbe, \Hmr..ph- isor B ul

fully r AT L( rlr

£ , 1t has no equal.
%! Price §1

Smallersize, soc.  Sold by all druggists or sent by mail.
W. B. EDDY & CO., WHITEHALL, N. Y.
:g.;; yGOO FTVC GO GTTRGHIITOVY O PG 6 GTO FOONIPFGPIT O IS

WESTERN ADVERTISINC CO.

H. E. RODGERS, Manager. LA CROSSE, WIS.

¢
< DISTRIBUTORS, SAMPLERS, GENERAL ADVERTISERS,
¢

2

Satisfaction guaranteed. Correspondence solicited

Population—City, 30,000: County, §0,000.

395 and 397
West

Harrison St.,

Chicago.

The Chicago
Bill Posting
Company,

We have unequled facilities for promp* and honest
service. LOCATIONS THE BEST.

Doing work for ten of Chieago's Leading Theatres,
and many Commereial Houses, who endorse our
system.

P. F. SCHAEFER, Manager.

HUIEST STOUT SIGN C0. s e s

INCORPORATIEN,

Cicensed @ity Bill Posiers, ————e—e—"",

~mmm————— Fdvertising Sign gontractors.
Manufaeturers of MODERN EMBOSSED SIGNS.

213 N. Eighth Street, ST. LOUIS MO.

Members Inter-State Bill Posters’ Protective Association, -

G. D. HAMMOND & 60.

LICENSED
.+ Bill Posters and Distributors, -#
PITTSBURG AND ALLEGHENY CITY,

OFFICE, NOS. 9 AND Il SEVENTH STREET,

PITTSBURG, PA.

Telephone 2134.

ESTABLISHED 1887.

The Taylor Bill Postipg Co.

OF TRINIDAD, COLORADO.
Legitimate Bill Posters and Advertisers of South'n Colorado,

Popnlation of Trinjdad and surrounding Mining Canps, withnin five miles, 15,00




BILLBOARD ADVERTISING Bulieves in the Efficacy of MURAL SIGNS AND PAINTED BULLETINS.

- DEATH

Will soon steal its inevitable mmareh on the old year. Youth and vigor -
old age and decrepitude—are the moruming and evening of all things ma-
terial. This truth applies to business as well, but there is an advantage;
the evil day ean be put off by the infusion of new blood. A business has

its birth, its growth, its period of seeming inaetivity, and finally, the end.
L\, Ward off the end infuse new blood, new ideas, into your shop. In other
words, keep abreast of the times. It is positive economy to add to your

outfit overy labor-saving deviee obtainable.
We are the physieian whoin you should eonsult.

Che PHamilton Manufacturing €o. |

TWO RIVERS, WIS.

A —
00D TYPEL,

PINE CABINET. b % % % % % %% %Y

= PRINTERS’ RURNITURE, o surerior quaurty.

The great suecess of our goods prompts us to renewed effort. Our line is being constantly enlarged, and now embraees every article of wood
used about a printing office. We work in BEAUTIFUL HARD WOODS, and finish in the natural eolor. Don’t fail to have our eatalogues. They
cost us lots of money, but will save you much more. ASK FOR OUR GOODS. THE BEST IS THE CHEAPEST.

UMMM A S-SR W =T |

or ue | BEST
_— \“ LEAST

‘““The difference between

Heaven & Hell

That is to say, the MOST information aneut

advertising, of the BEST «uality and
acter, for the very LEAST netar u
Take the Keeley Cure for Drunkeness at coard iy jw :’;m ,‘::

The Keeley Institute of the East,

NO. CONWAY, N. H.

““Yhe Finest Keeley Institute in the World.”’

Prmlers Ink

The Little wh olmaster in the Art of Ad
tising.'*
franght wi

AN

-printers
25 YEARS IN / i . | | DISTRIBUTING - b TACKING.

M CE l” ”00 If you \" you w pet it for twodol
NEWPORT, KY.| PRO%ERVICE RANTES o b e oW st e

on "- avyon care to pay for
S e Clty Bill Poster
NEWPORT -.. iyt i mmm O
mg};i\}j | CI H. OTTING & SO\J _: BORU M ARVIN L dndl ." ‘”,‘Ei‘f‘hd':"ll"“:;;'i"‘l":"
Ciosisie | Bille Posters « and « Distributors, | ™. e o

WAL

nmblished weekly, and is
t
sh pointers, valuable stat

&&&&&&&&&6&&&&&&&&&&&

sesarscassesacsss,

., ANASNAAANSAS N SANANAS NS
COTE BRILLIA AURORA " L. 4
SOUTHGATE, OF NEWPORT, KY., ' f Send your snbscription to the publishers,
GLEN PARK, Was established in 1870, and for a quarter of a cent ha ."~, "'.
INGALLS® PARK joyed the confidence and esteem olithur pl)lmncs T ., P":Ela“on' " Geo. P. R°W¢" § Co.
INVERNESS, ", 25, 7 e No. 10 Spruce St New York City.

S H v NEW 5y o N St by )

BONNIE LESLIE. Busmess Office. 608 York St., e x‘;(,’m' PAINTED .'-"'f'. BULLETINS. Sample Copy Free
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BILLBOARD ADVERTISING HAS THE LARGEST CIBCULATION ANONG THE MANUFACTURERS

\DHOW PRINTING

Dates, 3-Sheets, Hangers, &c.

. B. Baber Printing Bouse

GEORGE ELSTON

LICENSED

CITY BILL POSTER

Owns nll Boards and privileges.
ESsTARLISHLD 159,
DISTRIBITING A SPECIALTY

Anaconda, Deer Lodged Co., Mont.

sovesssose

KALAMAZO = MICH.

1. E. AIC( ARTHY,

Bill Poster and Dustrlbutor.

to my llntr\lmlmg

\\ v with m

ICl ullK\ HOUSE BLOCK

KNOX

MEADVILLE, PA
POSTERS PAY PROFITS.

JOHN A, LAKIN,

1868-1895
AITY 'L FOSTER:,

COOPERSTOWN N Y.

Revised Mailing List of 1,000
Names for sale. 1 post and dis-
tribute bills, and paint signs.

C. A. HIRER. Rochelle, Ills.

L intrusted to me will have my personal
prompt attention

SELDEN NYE,

Practical Biil Poster and Distributor,
200 W. Park St. CHAMPAIGN, 1LL.

ST AR

g COILSFBING SHAFTSUPFURI”
@ AND ANTI-RATTLER. ¥
= .-""‘ Fast =l wure e sarafsctun \,:
= ros, iy & e
e . r. Prew § e vieh evisiin | B
2 o g s
~l‘3 THE DECATUR SHAFT SUPPORT 0.~
g Decatur, til,
MAGNETIC FOOBATTER

iy v,A‘-»"' -

Ut L MAGNETIC FOOT BATTERIES
U{t ﬂu- worl-l for any potency which will

for keeping your feet warm. These

l (IR | II \T‘I’l RIES remove all achesand pains
tand limbs,cause a feelingof new Hte and

al to the days of youth., Think of the
warm feet all winter in all weather!
MAGNETIC BATTERIES increase the
L W1 vitalize it and cause a most delight-
1k the moment your feet rest upon these
MAGNETIC INSOLES, Every pair
mfort and satisfaction. If vou keep your
m you cannot catch cold. What's the use
ng from those tired, all gone, worn out
pair of our MAGNETIC FOOT
BAILTERIES will act like a charm on your
nd give yon a senaalion of warmth and

nce Try a pair of them uuck $1L0,
for €200, any size, by mail. Send for

v

Vig

A Plain Road 1o Health,” free
HICAGO MAGNETIC \"ll"ll .,
Muasonie Temple, CHICAGO.,

1 want to gret an accurate glance at
¢ of circus life, send twenty cents
b. DAY, Whitney
m, ad reectve by return mail
r Adim Forepaugh, the Elephant
IHis Astonishing Adventures and
12 Experiences, by Charles . Day

pestampsta L,

F VRNCE,
nd Thealrical Bill Foster and General
hutor, References fninisiicd. Member
nal bistribntors Ass'n of Americen,

EF NGHAM, Effingham County, ILL,

GOOD WORK Insures GOOD RESULTS.

FON DU LAC, WIS.
THE BEST AND

Yy Y

33

\ P. B. HABER, City Bill Poster

FON DU LAC, WIS, POPULATION, (5,000

CheapestonEarth ¢ IT'S A LIVE TOWN, and HAS A LIVE BILL POSTER.

OL L CL AT N TY N TL AT X TT NTL AT N AT F T X T2 ()

2 MONTANA &

J SHOW PRINTING THAT IS UP TO THE TIMES. |

‘5 'r:/"|;13 WINTERBURN 2 Bill Posters’Rssociation,
¢ BLOCK SHow 9 ' : '

. PRINTING 4 C. A. HARNOQIS, Helena,
¢ e e 166 COMPANY, ) STATE CONTRACTOR FOR

3 in America. CLARKSSIT- CHICAGO. ILLS. c Bill Posting, Distributing, and

General Advertising,

Helena, Butte, Great Falls,
Anaconda, Bozeman, Livingston,
Rillings, Deer Lodge.

Ot sl ST ol X ET ST TR X X T S CI L S CL S CL X R I X 20

‘Mauberret\s Prlntmr Hou se lnmtc
Printm{ [ POSters Work

) THE FINEST.
' all sizes--

? Prices
Qﬁ’ 1 all stvles, l

J. M. Dishon and wo other
(s forth in haste,
With Litlhs coned puexte

Aned proelaims to all creation
Men e

Lo the Jre s

ixe who advertise
ent (ene ration,

\LL
its

Branchu

THE LOWEST.

526 to 532 Poydras Street,

---Engraving- - NEW ORLEANS
- S

Makes yon §5

“STILL IN THE BUSINESS.”
ESTABLISED 1864.
My Reference is My Work Which Speaks Louder Than Words

ALBERT WEBER,

——7THE LICENSED—

BT Posterand Distributor

OFFICE: 330 CAMP STREET.
NEW ORLEANS, LA

Tt Pays
Co Advertise

Printing Presses,
Printing Inks,
Printers’ Furniture,
N v

Type,

Paste,

GGGGGGGSGGG

Paste Mixers,
Posters,
Tickets,

Paper Cnutters,
Printing Offices,

c«tail or wholesale—who are
re at very reasonable rates. contr
Is or otherwise, ¢x ;!l poetry, |
rite me anyway : 1 have a speci llku d

ntract for their
lvk effect Jannary 1st
mly what I believe in
fler for such,

CHARLES ). ZINGG. Farmington, Me. Boilers,
Engines,
Office Furniture,
Frischer's ])lsmbunng Haeney. Sl
E I»ll\tnl!ll 1<H\‘: wger. S O.1r. G <\';Llr“(|:‘-:h:(f|‘mu;( Pho!o-Engra\-iugs,

Omaha, Nely,
OUR SPECIALTY Patent Medicine and Newspaper Work.

OUR EXPERIENCE - Ten years in the business.

OUR GUARANTEE—-Our reputation for good work.

OUR REFERENCE - Never lost a Customer

OUR FRIENDS-Our Patrons.

OUR TERRITORY- Omaha, South Omaha, Neb,; Councll Bluffs, Iowa.
OUR ADDRESS--1505 Farnham Street, OMAHA NE

SCHENECTADY, N. Y.":z 30,000

Has a BILL POSTER that can do justice to your work.
in the person of

Tn the €olumns of

Billboard Advertising.
Bill

| HAVE THEM.

MACK W. PEACHEE,
16 Water Street.

e persc rnll)
owns over r

C. H. BENEDICT.: -
® L] ° l{:‘“‘\‘;zf“:“l)lnmnh

Terre Haute, Ind.

Paste Brush Handles,

Posters!
Best Paste Brush Hendle on Earth,

YOU NEED THEM.

Missoula,

New
lan free. ANAGE CO., Boston

INDIANAPOLIS, IND.




GiLLBOARD ADVERTISING is the Official Organ of the Associated Bill Posters’ Association.

Bill Posers Assn}  TRUST YOUR WORK TO  }
1\\\ ‘n of Dis- .L E TIEMANN' E
. (o th Americ : City Bil: Poster and Distributor, e
3223% Address, 508 S.High St. ¢ BELLEVILLE, ILL. B H . — p>
= bl . ' g . curs FOR \\
- LWS PAPERS,
I’ine Bluffl, Arlk. & B fe- CATALOWES, BOSKS, !
GHA ES S NYA R e — RS c Letterheads. Labels ‘

lM loing a little Bill posting oceasionally. 1 hirve

Sign + Writer + and + Bill + Pos’cer, = g vy BT PR SRR
¢

mayhbe we c¢cin U ~ sintess Wy me Yonurs Poster-orily
C. E. GROSS, floon

City Population, 18,000. Jefferson Co. Population, 8§5,000.

Special attention given to distributing all advertising matter. All work guaranteed. E f 5 C R R P E N T E R
Estimates furnished on advertising thronghont the State. . . (]
REFERENCES .—Bank of Pine Bluff ; Merchants and Planters Bank. MANAGER OF MUS'C HALL

Qity Bill Postgr 2 General Distriblter

‘“WE STICK UP FOR ALL.’"

|
J
L
SAN DIECO BILL POSTINC CO. _ WORK WELL DONE OR NO PAY.
FRED. F. STUTTZ, Manager. SAN DIEGO, CALIF. Danxolson, Windham County, Conn. '

G. RUNEY & SON

wWARUKEGAN, ILLINOIS,

WS\RIBUTop. -
g
: | <

r ems—-

Bill oster's & Dlstrlbutor,

Circuit, 18 Towns.—Population, 35,000. 36,000 Square Feet Billboards. 5,000 Stock Letters always on hand.
TR USE TEEE DOXNAT DEERT TSIl

Have vou seen the New Model No. 0 ,
Improved Amencan Typewrner? $8 LAGONIAN. H. cir¥sic posen s oistaiuros

HOTO 'ucmvme(:

N

SEND T'OR SAMPLEN.

¥ f // . 404 g L
3 “
8 [}
Contains New and lm;rn\ed Coustruction developed in the manufacture and use of thous- H.W. Walker
f the No. 1. Itisa marvel ons combination of simplicity and capability, Lbeing r u sid, durable
.;l!w’ S€ Writes in sight : uses no ribbon, but prints direct !r m the type whicl Manager [ ]
| ‘:; me 1 ; t alignment, gives results uncxrcllcl{;y any ; handsoinely enameled and ! 9 '

1€ is guaranteed.

Our Third Year and No Competitor. Send for catalogue and letter written with it. OFFICE, 53 ROWLAND STREET.

AMERICAN TYPEWRITER COMPANY Bill Posters and Ceneral Advertisers,

Place Us on Your List, and he in lHine

CITY HALL SQUARE, NEW YORK. Members Assoclated Bill 'osters’ Association, and Michigan State Association
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BILLBOARD ADVERTISING is the Official Organ of the International Distribvters’ Association. 35

USE THE

S | f’“ RAMSEY 69 §

LEXINGTON, S IS

SURE, That it M wn )!!\\'
SURE, T } t
SL RI

é DATLER
‘“i‘“‘“ g g lhsnemurmes —~
GniR\L  ADVEGRT |S||~,|Q.’

ASTEMIN,
NEXT DOORTO
POST OFFICE

0: ‘
‘)% j o J. GARLICK,
ne. etan, o:
o:City Bill Poster 2 Distributor.
10 /\1/»‘(“‘11;/1’ ( Communcations te .
Donaldson I.ith ('f'. 3215 Pravrie Avenue °): NEW ORLEANS, LA.
Branches : 4 A SJ' "
' as_.b Vg ¥ . 7 By e “i&
Brocton, ‘ }OLD coL 0 N y & L= S L ¥ P 0 S T I\NC ¢ Q Distributors of
Woburn, 5% 1y ke o) g T N2 PR e < Merchandise
, LoRor 7 pSLTY S LAE Sl AN ..Ei“ TH ) '
Winchester, ; . S v ‘ Py e N (; : e sampls.
hyde Park, f - g s LA / -
Plymouth, J Booklets, etc.
Weymourh, A3 A Chroughcut the
Nantasket. : #res New €England
- bR R 5 states.
HosTon ) ¥ . D — ‘ e
‘Phone 3833 D T”N‘«\‘ . ; /.4 H) A o4 Send fer
‘ \§ Our Prices.
ROUIDENCE . 1
. ' \ well D.Anvcod. Gen. Manager, Ko Charfes C. Amcs,  Asst. Nenisies.
Phone 7s0. | < b“fw Wy = Sclwel 3t &:At%" = J’*" . Webaser St Prevideese, KL
. 4_, & C——— N - ) - -
- —y ¥




36 BILLBOARD ADVERTISING IS FULL OF SUGGESTIONS IN COMPOSITION

Il/l/J/I/l/t/l/l/l/l/l/l/l/l/l///l/l/1/1/1/1/:/111111\

® ® ©)
0nce Haain Filling Qrders.

7Y O J4N

D L4

0y D4

\ For a short time we have been eutirely out of two sizes of the IMPROVED BROWER
N QUOIN, but we believe that from now on we shall surely be able to keep np with all

demands upon us. So send in your orders, please.

Large size, only $1.75; medinm size,

only $1.50; and small size, only $1.40. - Steel keys, 30 cts. each.

L L4

Every printer, who has any other standard quoin, should write for onr circular, in

which we tell how he may substitute the Improved Brower at nominal expense.

0 4

Those ‘'who know, say that the Brower Quoin is way ahead the best thing of its kind

oy I4

¢SS0

ever brought out.

neighbor get ahead of vou in this.

It is no trouble now

color work.

We also make many other articles needed by printers.

grade, and our prices, unprecedentedly low.

UNION QUOIN CO., 358 Dearborn St., CHICAGO.

Have vou seen the circular we issue, describing it?

to have

Our goods are all high

Don't let vour

absolute register in

w/ﬂ/vI’I'Il/'tltll/'/l/v/v/lll/

28,

\,”,,,,,,,/,,,/,/z/z/z/z/z/r/z/z/:/1/1/:/1/:/:/:/:/1/,

REQDYNG
Bill Posting Co.
Reading, Pa.

All kinds of posting and distributing
done promptly. Satisfaction guaranteed
Locations the best in the city.
Office at the Academy of Music.

JOHN D. MISHLEH Manager.

 STEVENSON & SOLOMOY,
¢ITY BILLPOSTERS

JACKSON, MICH.
DISTRIBUTING A SPECIALTY.

CLAYON E. DOUB,
320 N. Mulberry St.  HAGERSTOWN, MD.

Distributor and Sampler.
ng- R} FE R\L! S FURNISHED G2

Bav iy, Mich.
Bill Postmg Q0.

Distributing Promptly
Hitended 10. = = «

¢. 3. Bloomfield.

or no pay.

G. RUNEY & S@N.
Distributers & Bill Posters

LIVE AND LET LIVE.
“Advertising is the key note to success.”

REFFRENCES—Bradstreet, Dun CIRCUIT
and Security Saving Bank + 18 TOWNS

BILLBOARD ADVERTISING.,

WAUKEGAN, ILL.

PADUOA/—/ >AH, KY.

All Boards made of tongued and gooved Iumber perfegtly tight.
ADDRESS,

3 FLETBHER TERRELL, Mgr. City Bill Posting # Distributing Co,
Willkes-Barre Bill Posting Company,

M. H. BURGUNDER, MANAGER.

CCItV Bill Posters and Distributors.
We do Bill Posting, Distributing and Card Tacking.

Out-Door Adventising of All Kinds. 7 W. Market St. WILKES BARRE, PA.

Population
22,000.

l

HENRY C. WILMOT
City Bill Poster & Distributor,

Work Bone 'romptly and Satisfacto rily

33 N MAIN STREET
ANN ARBOR, MICH

LINIA, O, Dec. 1.

Lima 1s full of Billboards.

Our paste 1s full of glue,

Don’t wait, but give us a call,

And see for vonrself,

At the end of thirty days,

I what we say 18 not true to
the day

W.@.8@.B.Tirrell
BILL BOSTERS =2nd
DISTRIBUTORS.

HOLLAND, MICH.

J. Van den Berg,

CITY BILL POSTER,

DISTRIBIUTOR AND CARD TACKING

C. FRANK TROTT
ABOUT ADVERTISING.

ll( ot Bills, Distyibnte «x-nﬂ-r ml\unl
Ia 1p L rids and Sipgmea, nud do General Ad
C \'%um,- 1'rices nud we rk guaranteed

C FRANK TROTT,
City Bill Poster,
Junction City, Kansas.

2 milea from Foit Riley,
men stutioned

POP. 8.000

Fopnlation 5,000




BILLBOARD ADVERTISING is the Offcial Ornan of the MICHIGAN Bill Posters Assoclatlon

5

” VNN eNNN
-_ TAKE THE 5"”"“"“ :
; TO THE AXEXNNENN TO m THE
}é:id Annnal Convention » Special ¢ Convention €
¢ Protective.—w International

League of Asssociation |

American of

Showmen

AT

Distributors,

—AT-

ClNCINNATl J || CINCINNAT]I,
January 7, 8 and 9, 95, ~ January 8 and 9, '96.
VYV YN

|NDIANAPOL|S 0 —= Superb

Dining, Parlor and

Uesti?uled C H‘c p\l TOLEDDETRO"' Skeping

Crains. gar Service.

JOIIN STARBLE, Dist Dass. Aut. D B TRACY, Nor. I'a~

to rates, schedules, ar

Agt
VICK MITO DETRO! MICIHL.

D. C. EDWARDS, Cenéral Passenger Agent, CINCINNATI, O.

§
Soli CINCINNATI m"mg
e
™
e

|

x’"’*‘ Y B f H.ATYNER&CO.

E; ? our ||I City Bill Posters and Distributors. e
el  SPRINGFIELD, O.
i, miwor oy | & population 50,000,

AMERICAN [lOMES ,a\ COPY
l Let us figureon your Bill for advertisi Tov1 = 25%

e 0 | EnGRAving Blocks.

.......................................... N Eime Sosv s Sl e

A Large Stock of these goods always on hand. Can furnish all orders

ANAQ/aaaaa® 20 oo ~a
0020000020000 0%2 00 0000% 00000

g: EDWARD T. HEVERIY. CHARLES T. NEVERIN. 3 Promptly. H‘gheéa”“’” oy, Gomedt: Thiaes:

(o o Setter Bros 0., @ollins Centre, 1. Y.
; E.T.HEVERINGBRO. 2 Sa o

(® LICENSED o Chat's ’

(e CITY BILL POSTERS ®  What Th? Southern Bl“ POStID(_l CO
‘. .% h City Bill Posters, Dlls_t:l’auEt:s%?a?d, Sign and General
@ COMMERCIAL ADVERTISERS c Qv i Railroad and Commercial Advertisers.

® 4 ‘i % All pociperkmpesas  REGEVILLEY TENN.
(® LOUISVILLE, KY. - POPULATION, 45,000.
O I O L A PTAL S =
. THE CAPI 5
STAUNTON. VA.. Pop. 12.000 L. A. DAN'ELS’ Ottawa. Canada.  Pop. 50.00 J H. ESEE.LZEA&(':SPNS'TRkiwiT -

WM.CLENN, Bilt Ecster & Distriziicr. ALEX. JACQUES GENERAL o ADVERUSING
Jill Poster and Distributor. SANTA CRUZ, B.u Poster ar;d onsir:?#:or Dissiutors. Snainiled ugy Tere

wiorily done CALIFORNIA. e S The ittoards.




BILLBOARD ADVERTISING HAS THE LARGEST CIRCULATION AMONG THE MANUFACTURERS.

(¢]
——— OO

NEUNNN

| THE NEW YORK

ramatic IReuw

FREDERICTS

L EANDER RICENA KT
Da.

SORY, E:--:c,w
’\2:"‘]'_’“1 BuUsixNEss DNMANAGE

The Leading American Amusement Newspaper

PPublished every Tuesday in the Ycar at 1364 Broadway, New York.

Its Circulation extends to all parts of the World.
It has regular Correspondents in every City and Town.

IT IS PRE-EMINENTLY | he Organ of the Circus Business in the United States.

And has a wicer circulation in that branch of the profession THAN ALL OTHER AMUSEMENT PAPERS IN AMERICA COMBINED.

All
All M

FFor Advertising and Subscription Rates

NS AR R AL AN

Artists must use 77/ DRAVATIC
anagers must use 7 /15 DRAVAT/IC

It is the only one paper in the world that reaches evervlody in the business:

NS to reach all the Managers m the World.
MNLNES o reach all

address

THE DREMATIC NEWS,
1364 Broadway, New York.

the Artists i the World.

Everybody Vote.

Which Ad\ertusununt in this issue
of Billboard Advertising is the best?

BILLBOARD ADVERTISING wants an ex-
pression of opinion from each and every
one of its 20,000 readers. It wants to
know which advertisement in this issue
as the best. Fill out this

they regard
C(C ‘1111 11

The Best Advertisement
in the Christmas Number of Billboard
Advertising is that of

a4

and mail it, inna sealed envelope, addressed
to the
VOTING CONTEST EDITOR,
BILLBOARD ADVERTISING,
CiIxcixxarTi, O,
one hundred persons sending
11 recerve a year \\\b\\npt'n

The first

us a vote v

free of charge.

The object of this voting contest is to
decide whom are entitle 11: the following
prizes, viz:
1st. The person or firm whose advertise-

ment ret
VOlte \\‘\I‘

v'\&\ the lxrg( st number of
e presented with a handsome
| s ins «'11 ed, and we

nt or any other

ving the samc

Ive months free of

1 whose adver-
) econd largest
n vot presented with
< 1 1 X - o |
(1
3rd. -ntitle

its sender to fifteen dollars in gold and
the amount of space it occupies for six
months,

4th. The fourth best advertisement will
entitle its senler to ten dollars in gold
and the amount of space occupied for

Y DESCRIPTIVE.

four months. L““'. & & s Urigipal
sth. The fifth best advertisemnent wiil Prices zlnc‘““a“ Designs.

entitle its sender to five dollars in gold

and the amount of space occupied for

three months, 3 c
6th. The advertisement ranking sixth PINE BLUGK * ngrav'"g 3 ] ENGRAVING

in the coutest will entitle its sender to ‘

the same amount of space for two

months free of charge. .

Wewill alv piy Bherally for o faw o om a“ -

\ 1 also pay liberally for a few Work, . Work.
articles of a critical nature dealing with

the comparative worth of the various

advertisements in this issue

The Latest Advertising Novelty.:

/ 819 Barr Street,

FICTCRIAL.

@incinnati, 0

Send Two Cent Stamp for Sample.

Aaddin's Magic Pocket Book.

The best and cheapest noveity out. Can

Date BOOI(’

Posters ?

be used to advertise any business. A tine =
< ir for the Holidays. We are head- 2
all the Latest Noveltie ,(‘33—5 You want one. n it We lhave desuns appropriate f
Thermometers, Small Chromo ¢ it. Fits in \' st .

ards, Puzzles, etc, el M
sl : Secasons 1895, 1896, 1897. Write for Samples.

The Advertising Novelty Co, :

32-34-36 E. 3rd St., (INCINNATI, 0.2 Cloth Bound, - 1l4e. ) Send We print anything, from a Dodger

l‘llllllllllllllwlllllllllllllllllljllIlllllClal||: Leather Bound. 22e¢. ) Slamp& to a 32 sheet Stand.

Z—W\«/W\M/\w.y
Theo. Osterman,

\h'n'er."n‘i Distributor « fal‘ k ?n'.

Then Usterman, Bellevnlle, Ills.

$10ADAY,

Ve wish 10
v a few briy

ROLEY at Pana llls

-5, and owns ah

MEN an ‘UME< tl (5% L Feet) 7000 poy
wilh a lllle enmerprise to sell Climax ' s y 4
Dish Washers, 810 » l‘n\ for the ri h\u ar- G Hb e ron
lies  One 1 cleared $20 every 1) 1 | 0O d b |
nths I anel ;»m.tn,n 1 lown, city or SBP.P 1 ( |
111y »l chance. Address “I"_l i “*I - I"“ \! :
CLIMAX MFG.CO., COLUMBUS, O 2LaE MOCC Y Rkl IRHT Y

‘Hennegan & Co.

127 East Eighth St.
Cincinnati, 0.

Tole f this Space, we will primt

00000 1825

[ul)ﬂx"" is, Bill 111\\4' lleads,
Dondwers a lopes, for a 5 & hil

RAWLlNGS Prints Anything.

2931 State Sireet, CHICAGO.

send this “ad” and check with order




BILLBOARD ADVERTISING is the Omcnal Organ of the MINNESOTA Bill Posters’ Assoclatlon

ofe o ot o
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%i%i i@i 55 1 [ 1 161831818 TEATEATAA .‘!’. RATEATEATEA RS

"ﬁ. | v“l s:'f,’

: ert
18()4‘ le th 4-/4 of th ir enhiré

app op ation '
i1l - Po ting.

increased to over 12% -
than $200.000

4 {
/ It will further increase if
V 6 the Bill-Pos te rs
nize that- service and
l O‘) rvice only wi ll bring
rmanent 8 ndpoft bl business nd
th t-orda nization is effective only
" conser th interest of the advcrtxser
as we ll as the Bill-Poster.

(usns« BY COURTESY OF JAMES PME & sons-mune]

lll stick this up anyway
lts for the good of the
Cause

%Y%@Y&Y%Y%@Y&Y%Y&Y%Y&Y&Y%Y%Y%Y%@Y%Y%Y%Yﬁ%Y%Y%Y&Y%m%
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BILLBOARD ADVERTISIN

- .

G Bclieves in the Efficacy of- MURAL SIGNS AND PAINTED BULLETINS.

THE

aagherty \é)isible @( ypewriler.

KITTANNING, PA.

PRICE, $75.00.

EVERY LETTER on page absolutely in plain sight.

C<)

Rapid.
Durable.
Simple.

“WE CLAIM EVERYT
"IN SIGHT

Saves You Honey.

* e e

Does €asier
Your - Faster
(Uork Berter

Dighest Elward for Abdecrit at Eltlanta Erposition.

MACHINE SENT ON TRIAL.

SEND REFERENCE WITH ORDER.

“The ten Daugherty Typewriters in use in our editorial
rooms have given perfect satisfaction. We consider the
‘ Daugherty’ as good in general work as the * Remington,’
‘ Smith-Iremier’ or ‘Caligraph,’ each of which machines
have been used in our office, and in preparing original manu-
sciipt for the Linotype machines the ‘ Daugherty ' is superior
to all others.”

PRESS PUBLISHING CO..
Cuas. \W. IlovsToxN, Bus. Manager, Pittsburg, Pa.

—l0—
I have been using one of your Daugherty Visible machines
tor the past eight months and can certify to its splendid work,

I. E. ITarMoN
Editor Southern Tobacco Journal, Winston, N.

— T
*The six Daughertys have given us goodd satisfaction ; in

constant use over a year, doing all kinds of office work and in
our ulitorial rooms,’*

IND'PLS NEWS Co., Ind.,
W J.o Ricu ks, Manager

Chicago, 111, May 13th, 1895
LAW DEPARTMENT,
Pennsylvania Lines West of Plttsburg.

\fter a two months’ trial, we find the Daugherty tyvpe
ariters so satisfactory that we have exchanged our ast Reming-
ton for another Daugherty. 1 am very willing to have you use
cur names if you like.”

I, J. LoEscw.,
—_——

1 have used the Daugherty typewriter for eleven months
md find that it wears cmminently satisfactory.  The wachine is
well made, works welt and does not get out of order easily, For
one who writes some of his own letters or who composes for the
press, the Daugherty is an ideal machine.”

Prov, W, J. GREEN
Ohio State Coilege, Wooster, O,

S (M —
‘“The baugherty purchased last September has been in
thost constant use and has given the very best of satisfaction.”’

. S, HoLroway, Colmmbiana, .
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Showmen’s. Bill Poster’s «° Distributors’ Conventions,

(Cincinnati, January 7, 8 and 9,

Best Line From
St. Louis, Peoria, Chicago,

1896.

Indianapolis, Columbus, Cleveland, Buffalo,

New York and Boston. - X

Magnificent Vestibuled Trains, Wagner Bnffet Sleeping Cars, Private

Compartment Sleeping Cars, Buffet Parlor Cars,
and Dining Cars.

M. E. INGALLS, E. 0. McCORMICK,

Passenger Traffie Manager.

D. B. MARTIN,

General Passenger and Ticket Agent [mete —cr

President.

We ' &3 TEXH ADVERTISINC
/‘ Employ e . COMPANY . . .
\ - ( Yo“ng <D GENERAL REPRESENTATIVE
- ®
Qhepc—"Men | T3 Billboard
our a/jvertise- —— -
;,gd;:,u;.,,: AR o3 Display
Young Ladies “iztznse — Advertising,
ool WS SIL R S e wet semen e p R T
ACME CYCLE COMPANY PERRAL S Ty A A
ELKHART, IND. ' b b Exclusive Street Car Privileges.
e T ’“&“,h cai SAN ANTO\][O TEX. P. 0. Hox 6%6.
AR SIRS v Acmie Light Roadsterarrived

1y morning an only myself but

¢ that has scen oun -es it a stricily
st wheey ane ¥ tam very wel
I with the same 1 il e 111 can
RTCAL many m nr wheel
Yours truly
C M CHEATIIAM,

| Write “Catchy™ $ Fetching Ads.

12 Years’ Practical Experience All Lines.
PEOPLE READ My Booklets, Etc.

Ads, One up, (Display Proof Free)
bac’ you want
ALVEANCE, Onto, Ot > 1 ‘ €5, abont §s vo per mo
" in (i r~ml LAY ra R pies, a t 8§ yer m
Fikhart, I Merchanls M P 5 ~ worth Lo yGu perhaps THOTSANDS,
TAR SIR Having given my whecl a gooxl Nl \}“ ' AN AN o > CTEELTATION
am ready to sy ata exceedingly we

sed and thank von v
privilege vou hav
el toone of omr p
|h!nl>€‘ﬂl sell

iy for the favor — WILL J. PATTERSON, 125'. \\' er LOS ANGELES, CAL.

ESTABLISHED 1860.

Gsmars  GEORGE M. LEONARD

$2.50 1o
Distributing and

Posting Brush. &
Advertising Signs,

S tuelt wde

':ux "

sETH BARTON

WE HAVE NO ACENTS

but ship from our factory at
wholesale prices. Ship any-
where for examination:; pay
freigbht both ways If not satis
factory. tun atyles of
Carriagea. 90 styles of
Harneas, Bend dcta
for 112 page catalogue,
ELENAAY (ARRIAGR AND
; WARNESS MG, (O,
W. B Prass, Ree'y, Kibbart, ind.

6 tnch Rristle,

Population 100.000.

When yon write, mentlior HiZthoar { Advertising.

No 118y §38.

Grand Rapids. Mich.

T 7’~ ‘Clr:uland memnals “Ch a;o o & St. Lu s Ruilway. l

— “Big Four Route™ '———

——REMEMBER

CHAS. J. VOGEL,

MANAGER CITY OPERA HOUSE.
—AND -

City Biun PosTER

STILL OWNS

STEUBENVILLE, OHIO.
HOWARD H. PECK
Red Cloud, Webster Co., Neb.

Circular, Pamphilet and General Adver-
tistng Distributor. Surrounding couunttes.

John Kuhn & Son,
City Bill Posters
And Distributors,

Controlling All the Boards in the City of

HAMILTON, OHIO.

«. MILLER BROS.

Licensed Bill Posters
And Distributors.

COLUMBUS OHlQ

coo,o Feet for Commiercial Advertiserso

All kinds of Advertmmg Matter
distributed, signs tacked up.
Contracts Soticited. All Work Guarante

WM. M. MELOY, Box 43,Carlisle, Pa.

Member of I. A. of Distributors
When you write, mention Billboard Adverusing
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Classified Advertlsements.

T =

BILL POSTERS' DIRECTORY.

7Nn line Displayed Admnsemmu under this
Learrng, 25c. for one imsertion, boc, for thyee inser-
tiom 75C. for four insersions, $1.00 for six imser-
{iwn Larger card: rIoc. p(raga{e line

'I‘ucson Anzona, 2,000 ft. of boards
wM. kEID, Box, 118,

Luverne Advertising Agency,
Dana M. Baer, mgr. Lock Box, 4%, l,uven&e‘
Minn.

DENVER, COLO.
The Curran Bilt Postlng & Distributing Co.
owns and controls all bill boards aud ad-
vertising privileges In Denver, Puebio and
Colorado NSprings, Populnllnn of Denver,
165,000; Pueblo, 40,000; Colorado Springs,
Colorado € 1ty and Manltou 20,000, 14

Delaware, O.
G. D. Meuulre Clty Bill Pcster, Distributor

A.C. H. Mesler, City Bill Poster and
Distributer, Port Jervis N. Y,

Sgrlngfleld Ohio, H. H. Tyner
lceused City Blll jPoster and Dlhtrlbuler

Perth Amboy, N. J., Pop. 13,000
QGeo. Searies, Clty Blll Poster and Distribu-
tor,

Waverly, N. Y.,
Populat on 10,000.
Co., Waverly, N. Y.

Weslern Blll Posting Co.,
Owners of ail Advertising Spaces.
Sait Lake City, Utab.

Grand Junctlon, Col. Pop. 4,000,
Blll Postlng, Distributing, Tacking, ete.,
Clrcula*s malled, or li1st of names of resi-
dents of Meso County furnished, best of
reference. Kdwin A. Haskell.

Laonia. N. J.
M. L. Dethay BIll Poster and}Distributer
8,000 feat of boards.

Sayre, Pa.,
Address, Muidoch, &

Laconia, N. H., pop. 15,000,
Folsom Opera House, Drlvfug l‘urk and
SBbow Grounds, J. F. Harrimau, Manager,
ownsall boards In clty and suburbs.

Fort Scott, Kas. . 14.000,
Harry C. Lrnlch Cily 111 Ponler, Litho-
grapher and Progrmnmer Cards tacked
up and samples distributed.
PUT FORT 8CoTT, KANSAS, ON YOUR LIST

Newport, Ky. G. H. Otting & Son,

Own and control all boards. Good Servlice.

Boonville, N. Y. Wm. Comstock,
City Blil Poster.
Owns and controls al! boards.

Moliue, I1l. F. W. Stuhl & Co.
Blll Posters and Advertising Agents,

Sioux City, lowa, pop. 40.000,

Posters, Distiibutor and Tackers. Wedo

all kinds of advertising & guarantee work

Sloux City Bill rostingand Advertising Co.
[ Llceuscd]) Member A. B. ¢. A

Pasadena, Cal. Clty Bill Postlag
Co. D. Coyle, Mgr. Geo. P. McCiain, Prop

Indianapolis, Ind., Pop. 105,436,

indianapolls E‘lll Posung Compauy, 63 N.
Pennsyivania Street.
Los Angeles, Cal. Pop. 85, 000.

City 8111 Posting Co., 264 8. Main street.
Geo. P. McClain, Pro. F.E. Holtslander, Mg

Waukesha, Wis., pop. 9,000,
All boards ewned und cuulrolled b) Cad. F,
Mevis, 638 Masn street"

Washlng.on, Ind. has a population
of 10,000  Write Horrall Bros abont posting

Pana, 1lls. . 7,000.
Lou HULEY, Bill Poster, controis all the
1oa boards. 540 ft. of desirable locatlious

Bethlehem. Pa., pov. 25,123,
touth and West Pa. Gromah Blll Posling
and Distributing Co

James E. Henry & Son,
Up-to.date Bill Posters and Distribulers
Detroit, Mich, Established 1565

Carbondale, Pa.
Carbondale Clty 11l Posting and DIistrib -
uting Lo J U‘Hearu, Murlgi:gpr_

Prairle Clty, Iowa,

Write to W. r‘arker City Blll Poster and
Distributer

J. E. Williams. Oshkosh, Wis.,
Clty Blll Puster and Dlslrlbuler Kellable
and defiuite service, Population 32 526

Own all boardsin tbe clty, 30,000 square feet |

“[ bavetroubles of my own; don't—"" etc.
When you write, mention Billboard Advertlsing.

Classified Advertisements

BILL POSTERS' DIRECTORY.

Lo§an. Utah, Popuhition 8,000 dl

W1ll Crochett, Blll Poster aud Distributor

Minter, Ala., B. F. Evans,
Circular Disirtbuter and Blil Paster,wauts
‘ your work. dl

Larned Kansas, W. Rodd
Clty Bln Poster aud hlstrlnutur

dal

Boone, Iowa, Populatlon 9,000 d¢
J. J. Kirby, City Bili Poster and Un\lrlbulor

Gloucester, Mass., J. H. Procter,
Bili Poster aud Distributer. Population
with surrounding towns 5,000, Urders
prommlyexecu(ed P. O Box. 731, as

South Frammgham. Mass.

W. H. Trowbridge, Bill Poster. Five towns

Waukegan, Ill.

G. Runey & Son, Distributors, Blll Posters,
ete. (Clreult 18 towus.) l’Op 000 ne
Lima Ohio. Pop. 20, 000

W, t‘ Tirrili, City Bitl l‘o#ler and Distrl-
buter. Work promptly done. tf

Manchester, N. H. Frank P. Colby,
City Bill Poster, D.stributer aud baggage
Transfer. Address 3) Mauchester st.

Bowling Green, Ky., Pop. 10,000.
All Desirable Boards controlled by J. M,
Robertson, manager Opera House.

Display Advertislpg. TO RENT.

1000 spaces on bill boarus for painted slgns.
eacb 13 square feet. Located in New
England towus aud cltles, Locatiou of
boards guaranteed first-class
C. 8, KIEI'H, Blil Posting aud Palnted Sigu
Board Advertislng

447 Main street, Fitchburg, Mass

San Antonlo, Texas. Fop. 40.000.
Texas Advertisiug Co., City Blll Posters
and Distributers. Office, Alamo Piaza,
Weckes Bldg. X 686,

Signs palnwd and tacked up.

Albuquerque, N. M. Pop. 10.000.

| The Hudson Adv. & Bill Posting Co., owu

and control all bill boards, Also do aistri-
buting, tacking, fence painting, malllng.

Vietoria, British Col. Pop. 20.000.
The Vicwria Bill Posting Co. own an con-
trol all blll boards, paint sigus and bulletins
and does disiributing. Address ROBERT
JAMIESON, Manager, P.U. Drawer 28

Wilmington, Del., pop. 70,132,
Geo. W. Ja.ckson, City Biil Poe,ler nnd Dis-
tributer, 07 Orange street

Laurence, Kas. Pop. 15.000,
A. M. Poff, City Bill Poster and Dlurlbuler

Merldian, Miss. Pop. 15,000,
L. D. Hoﬂer, City Bill Foster d Dlslrlbuter

Northﬂeld Minn. Pop. 4,000.
U hnslgn, BilI l‘osleraud Distributer
Board capacity, 80 sheets

New Hampton, lowa,
R. R. Garver, Biil Poster and Distribuler,
Circulars dilstributed in Noribern lowa.
Honest work. Keasonable Rates. Reference

Greenville, Miss..
For Bill Posting and Distrlbuting, address,
L. Hexter, manager Opera Houre,

St. Charles, Mo. Pop. 10,000,
City Bili Posttng Co., own and control ail
blll boards, aiso do Distributlog, Tackiug,
etc,; clrculars malled, or list of names of
residents of &t. Charles City and Couuty
furnished. Bestcf reference.

J. N, Mittleberger, Manager.

of

Lexington, Ky.
Ramsey & (o0, Licensed Blll Posters and
Distributers, White meu do our adlstri-
butlng. Clrculars $1.50 per 1000, one in each
house; If books, £ to §3 per 1000. Samples
u('cordlnz 10 size. Satisfaction guaranteed

Wallace, Idaho,
Coeurd'Alene Mines,
Poster aud Distributer,

Palatka, Fla. né
W. 8. Nugent, Bill Poster and Disiributor

Woodland, Cal.

Dletz and blendenulug. Bl Posiers.

J. C. Campbell. Blll
vaeren('(»s _ 86

6n0

Classified Advertisements

DISTRIBUTERS' DIRECTORY.

D R —
We ean guarantee tunt advertisers will re-
celve honest, rellable service fraiy any flrm

or 'person whose ndvertlrement appears In |

tbe following iist.
No advertisements récelved from mlnors
References as to honesty and Integrity
nust accompany all amnlcmlons for spnce

Paterson, N. J., Porulauon 98,000.

Abram H. Post, histributor, 8 lmmhun,h

New Orleans, La.
Southeru Adv vrnslu; Distributing Burean

48 Carondelet Si. General Distributors,

Honest work. d1
Easton, Md.

Toe Adv. DIst, Bureau, posts and distri-

butes bills, rlgus and cirenlats, and ail |

clanses of advertising muatter, 'John R.

Thompson, Munnger. Box 118,

Plttsburgh Pa.
The “I'win Uitles” Distributing Agency.
advertlsing matter of all kinds carefully
and prompily distributed in “Greater Pitis-
burg." Populatiou Gu,0, Kates, cte., on
applicatlon, omcensum S, Plttsbhburyg,
Pa. Brancb, Allcgheny Pa., J. T. Hudson,
\lmmger. dl

Millersburg, Dauphin Co. Pa.

Km-coe C. Hluklc Distrlbuter, €2 per m.

a3

Mllford Mass.
l‘.d\\lnl{ Negus, Distributor,

Williama&)ort Pa.
8. M. Bond. Distributor.

Barracks 16, Nat. Mlhtnry Home,
Clrculnrs, zmmpln-s andnll kinds of adver
tising matter disiribnied in: Moutgomery
County, O. Populatlon 18352, at from =2
to §5 per 1 o, Honest work. Write for
terms, Mem. Nat. DIs, Ass'n ofAm, E, D.
Marchael, .\lonlgnmer) (ounl) 0. dl

North Cramer Hill, N. J.
Jobn J. Tlm‘hner alstributes clre ulars, elc.
and tacks s'gus. Refereuce furulshed dl

W. E. Patton, Corinth, Mass.
Biil Poster and Dlstrlbmer Reference fur-
nished. Box79 N

Detroit, Mich., Harry P. Merkle,
Kellnble l)lhll’lb\l tor and Slgu Tacker, 21 W,
hl‘zubelh \lreel a3

Fredoma, N. Y.
John H. Cawe, Dlstrlbulor.

Portage, Wis.
W. H. Bathgate Advertising and Distribu-
tiug Agency. Bill p()s!lm: nlznq lucled nt

Richmond Hill, il
Clreulars distrivuted honestly In Qucens
County by L. Bauger nt

Box 10¢7.

ds

Boston. Mass. 150 Washington St.
Win. E. Prescott. Distributor of advertls-
Ing matter, Advertlsers write atonce, né

Rochester, N. Y.
If you have advertlsing niatter which you
wlsh to send out, notlfy us and we will
send you prices. Hlighest results. J. E.
Stroyer Co., 114 Weid strect. n2

Valparalso, lndiana
Distributirg tn Poru—rco J. H. McGill

Matawan, Monmouth Co., N. J.
Lloyd‘n I)lnmbullng Agency, Box 67

St Chu-les. Mo.,
B. F. Bruns & Co,, Ad\eruslng Dlnlrlhulern

Hackettstown, N. J.,
C. A. MclLean, Distributer, slgns tacked

! Newport, Ky.

G H.Ottlng & Son, Blll Posters and Dis-
tributors, 08 York street.

Grand Raalds. Mich.

George leonard, Rel'able DIstributer

Nashvllle, Tennessee.
Clrculars, etc., dlstributed, carde unalled
81 50 per 1000 up. James L. HIl, 323 Brond
street, Nashvtlle, Tenn.

Scranton, Lackawanna Co., Pa.
Johu H. Beltz & Sous, General Advertising
Agenta, Write to us, 64 Deacon street

Shelbyville, Ind. T. F. Chaffee & Son
(,oumy and Clty Bill Posters & Distributors

Memphis, Tenn.
| Van Beuren & Co.. Blil Poslers and Distrl-
|' buters, 221 Second street.

| Bill Posters,
| 2ut out holldoy souvenir Costs 1
€50 Plan loc. Clrcular free, ‘Ink
Boston, Mass,

When you write, mention Bfilboard Advertising.

makes
'ADAGE.

Carthage, Mo. Pop. 10,000.
Jokepht Barratt, Distributer; Ssampler and
General Advertlr«er

Boise,'Idaho, Spauldmg & Gordon,
Rellable Distribulers and Sign Tackcers,
We 'pay rent for our locailons and can
_Kuarantee.

Western Bill Posting Co.
General pistributers. Halt Lnle Clty, Ulah

Whea you write, mention BuUlbourd Advertisir~

“ Chlcago. 11ls.

a6 |

Classnﬁed Advertisements

DISTRIBUTERS' DIRECTORY.

Cinelnnatl, 0.
bistributing. Rellnble, prompt. Reference
Populntion 5,00, Address,
W Il ‘H(lnhrenner 313 Vine, Cinelnntg

J. A. Clough,
Contruets solleited for the distribution of
all legltlniate advertlsilng matter In Chl-
cago nnd suburban towns.

Washington, D. C.

P.IRINTZ & CO,, 730 9th Street, N, E. Dix.
__‘f,“,"l“,'rl of gdw-rllnlug matter, Write us.
Boston, Mass. Pop. 600,000.

J. F, \lc“hlrk General Adv, Distributer

Manchester, N. H.,
. J. lmfebvre All kludnu! Advertising
Matier IJ!-trlhuIvd I'. O. Box 453,

R. Taylor,

uter.  Kirst class gcrvice.

Loulsvllle, Ky.
(.onerul Instrl
l'*eumd 8t

Advertlslng of all klnds handled
with care, slgns tucked, rates law, reference
The Llcking s st & Mnlling J\mlw), 11879
south Side Square, X\kurk lmln

Cumberiand. Ind. Chas Caylm-
Distrivuting mstter in .\larlnu and adjoln
ing Countles

Marinette, Wis. Menominee, Mich.
Pop. 15 312— Adjointug— 'op, 12,524
W H, Earle, Mar‘nette, Wis.  Relluble
Distributor. Your contracts sollelred

Clneclnnati, 0. H. E. Melsner
hlnnll.unm. sign lncklng South & l‘epol

EXPERT AD. WRITERS.

Ads that will make your business

Gdrow.” Chas. A. Wooltolk, 46 Malu =t
l,oulu)'rllle. Ky.
Advertisement Writer. o
J. 1. SUBERS, 4 New Chambers 8t, N, Y
Five neal nds for your busriness for £, 3end
stamp for booklet, 1l. Frank Winchester,
162 Ashfod St livookl)n N.Y. o3

ADVERTISERS! ADV. MANAGERS!
We Want Your Attention,
Don’t Yon Waut a Good Reliable Mau
to Distribute Your Advertising Matter
in New Hawpshire. Prices from
$1.50 to $3.00 per thousand. Cou-
sistent with houest work.
Circulars Mailed. Refereuce Furuished.

DONAT J. LEFEBVRE,

P. 0. Box 483. MANCHESTER. N. H.
ADVERTISING CIRCULATORS WANTED.
We have no paper for you to advertise In. No

fake association for you to (iom No list of worth-

fess names for vou to bny, but DO want you to

circulate advertising. For full particulars, etc.,
send reference and stamps.

Mame Med. Co B.& A. N Wmdham, Me.

WORCESTER, Mass., Pop. 281,000

Signs tacked up. Urcuhr‘. ete. hulrlbulcd

M. W. Corbett, Westminster,

\lcmbcr of 1. A, of l)lslr'lbu(ors of N. A,

SHOW BILL DATING OUTFITS

RUNBER TYPE, Ete, Catalogue I‘ree.
E. TAYLOR & CO., Cleveland, O.

B.F. BRUNS & CO.

Circulars Distributors @ Bill Posters
l05N Main St., ST. CHARLES MO.

“The Advertiser's Trade Journal of
New England.”

PROFITABLE ADVERTISING.

Filled with valuable Ideas and suggestions

for Advertisers and Bill Posters. Worth

hundreds of dcllars to many advertisers.
Issued now under new managentent.

Handsome new cover designt for Decent

ber, printed in colors. Decentber i

FREE to every subsrriber who remits
One Dollar before Jan. 1st.  Address

KATE E, GRISWOLD, Pub'r,
13 School St Baston, Mass
Wten you write, mention Hillboard Advestisiug.

e
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ESTABLISHED 1879. : HARRY E. STOOPS, Manager. POPULATION. 50,000.

Che Stoops Bill Posting and Advertising €o.

OWNING THE FINEST LINE OF
R0 ARDS IN THE SOUTH.

CONTROLLING ALL THE

DEAD WALLS IN THE CITY.

CHATTANOOGA, TENN.

| R L

——pUT CHATTANOOGA!I ON YOUR LIST.
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‘Advertise

n your bus
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'anoAnn BULLETIN /(=

An opportunity made possible to advertisers, in consequence

of the construction of the new Subway, which, upon com- ; N
pletion, will do away with all surface cars in the city’s center. li th :
- 5 \ . S way \
Tt is the Largest and Best Located et f
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