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Shake-Ups Hit Ghristian Labels
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BY DEBORAH EVANS PRICE
NASHVILLE—Few segments of
the recording industry have gone
through more foun-
dation-shaking
changes in the last
decade than the
contemporary
Christian communi-
ty, which is prepar-
ing to celebrate its
acts on Wednesday
(24) at the annual
Dove Awards.

Once the bastion of primarily

CURRENT

family-owned record labels scat-
tered from California to Texas, the
industry has been altered drasti-
cally in the last few
years. Most key
players relocated to
Nashville, and main-
stream companies
like EMI, Zomba,
and Gaylord became
the corporate par-
ents of such seminal
labels as Sparrow,
Waord, Benson, and Brentwood.
(Continued on page 98)
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New Microsoft System
Promises To Speed Up
Online Music Delivery

BY BRETT ATWOOD
LOS ANGELES—Microsoft is mak-
ing aggressive moves within the
music industry with new digital-dis-
tribution technolo-
gies that could
Microsoft: | form a new foun-
dation in the fu-
ture of digitally
delivered music.
The technology giant will soon
unveil MS Audio 4.0, a new music
technology that allows computer
users to digitally download music
approximately twice as fast as MP3,
according to several sources. In addi-
tion, Microsoft is readying Secure-
ASF, a new audio-specific encryption
feature that will protect copyrighted
music content at the operating-sys-
tem level within its forthcoming
Windows 2000, say sources.
MS Audio 4.0 is capable of deliv-
ering digitally a better-than-MP3-
(Continued on paye 96)

WORLD ® AMBIENT

Pl ENTERTAINMENT,
" 88 St. Francis St.. Newark.
NJ 07105. For more information
or fora complete catalog. call:

1-800-738-3747

Visit us on the internet at
www,peterpan.com

)

‘Respond’ Offers Antidote
To Music Hateful To Women

BY JIM BESSMAN
NEW YORK—The two-disc
“Respond” compilation of promi-

KIMBALL

nent Boston-
area female
singer/song-
writers, which benefits a local
domestic-violence intervention/
prevention program and has been
praised for its contents and cause
by Billboard and other publica-
tions, has seen its sales being fui-
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Roots Are Strong On MGA

BY ELENA OUMANO
NEW YORK—After three albums
and nearly six years of nonstop tour-
ing, Philadelphia-based live band the
Roots—no samples, no

traded their under-
ground cachet as the
thinking head’s favorite
rap group for “next
movement” leadership
status as archi-
tects of new-mil-
lennium hip-hop-
as-bebop.

The higher profile for the ven-
erated six-member group comes

thered by recent media coverage
of misogynistic music—and the
fact that domestic violence and

LARKIN

related violence
against women
continue to pro-
liferate in the U.S. and elsewhere.
“As crime in general goes down,
reports of domestic violence go
up,” says Kate Cloud, executive
director of Respond Inc., the
(Continued on puye 94)

THE ROOTS

NEWS ANALYSIS

with the success of its fourth
album, “Things Fall Apart,” which
the act’s new label, MCA, released
Feb. 23 (Words & Deeds, Bill-
board, Jan. 23).

Thanks to a comprehen-
sive setup and marketing
campaign, which kicked
into gear a full seven
months before release and
included everything from
in-stores to online
promotions, the
album powered
onto The Billboard 200 at No. 4 and
bowed at No. 2 on Top R&B

(Continued on page 97)

Gover Versions Add
Fuel To Debate Over
singles At NARM

BY ED CHRISTMAN

NEW YORK—In an attempt to off-
set the precipitous decline in U.S.
singles sales this year, music chains
attending the National Assn. of Re-

cording Merchan-
ﬁl SICLAND

disers’ (NARM)
recent convention
lobbied labels to
make more radio
chain, the Musicland Group, told
labels during the show that it is ming
niore aggressive in carrying cover
versions of hit songs that are not
made available commercially.
Currently, the Minneapolis-
based chain is offering cus-
tomers the opportunity to pur-
chase cover versions of hits
by two Columbia acts—the
(Continued on page 105)

hits  available
commercially.
In fact, one
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In music, good things come from partnerships.

CDnow and N2K’s Music Boulevard are joining forces to create an even better online music store. To celebrate this new partnership,
we're offering up to 30% off all the great musicians shown above and many more. For more information, visit us online at cdnow.com or musicblvd.com.

Together we're building a better music store.

QD - s

wWWW . americanradiohistorv.com


www.americanradiohistory.com

" Billeoard

Editor in Chief: TIMOTHY WHITE

M EDITORIAL

Managing Editor: SUSAN NUNZIATA

Deputy Editor: Irv Lichtman

News Editor: Marilyn A. Gillen

Director of Special Issues: Gene Sculatti; Dalet Brady, Associate Director;
Porter Hall, Special Issues Coordinator

Bureau Chiefs: Chet Flippo (Nashville), Bill Holland (Washington),

John Lannert (Caribbean and Latin America), Melinda Newman (L.A.)
Art Director: Jeff Nisbet; Assistant: Ragmond Carlson

Copy Chief: Bruce Janicke; Assistant: Elizabeth Renaud

Copy Editors: Lisa Gidley, Carl Rosen

Senior Editor: Ed Christman, Retail (N.Y.)

Senior Writers: Chris Morris (L.A.), Bradley Bambarger (N.Y.)

Talent Editor: Larry Flick (N.Y.)

Country Music/Nashville: Deborah Evans Price, Associate Editor

Dance Music: Michael Paoletta, Editor (N.Y.)

Pro Audio/Technology: 2aul Verna, Editor (N.Y.)

Merchants & Marketing: Don Jeffre}/\,‘ Editor (N.Y.}

Home Video: Seth Goldstein, Editor (N.Y.), Eileen Fitzpatrick, Associate Ed. (L.A)
Radio: Chuck Taylor, Editor (N.Y.)

Heatseekers Features Editor/Music Video: Carla Hay, Editor (N.Y.)

New Media Editor: Brett Atwood

Staff Reporter: Dylan Siegler (N.Y.)

Editorial Assistant: Carrie Bell (L.A.) .

Administrative/Research Assistant: Aliya S. King (N.Y.)

Special Correspondent: Jim Bessman

Contributors: Catherine Applefeld Oison, Fred Bronson, Lisa Collins,
Larry LeBlanc, Moira McCormick, David Nathan, Phyllis Stark, Steve Traiman

International Editor in Chief: ADAM WHITE
{nternational Deputy Editor: Thom Duffy
International Music Editor: Dominic Pride
International News Editor: Jeff Clark-Meads
International Associate Editor: Tom Ferguson
International Associate Editor: Mark Solomons
German Bureau Chief: Wolfgan% Spahr

Japan Bureau Chief: Steve McClure
Contributing Editor: Paul Sexton

W CHARTS & RESEARCH

Director of Charts: GEOFF MAYFIELD

Chart Mana%ers: Anthony Colombo (Mainstream Rock/New Age) Ricardo
Companioni {Dance, Latin), Datu Faison (Hot R&B Singles/Top R&B Albums/
Rap/Gospel/Reggae), Steven Graybow (Adult Contemporary/Adult Top 40/Jazz/
Blues/Studio Action), Wade Jessen (Country/Contemporary Christian), Mark
Marone (Modern Rock), Geoff Mayfield {Billboard 200/Hot 100/Heatseekers/
Catalog), Marc Zubatkin {Video/Classical/Kid Audio, World Music)

Chart Production Manager: Michael Cusson

Manager: Archive Research and Retail Charts: Alex Vitoulis

Assistant Chart Production Manager: Gordon Murray

Administrative Assistants: Keith Caulfield (L.A.), Mary DeCroce (Nashville),
Gisle Stokland (N.Y.}

W SALES

Associate Publisher/Worldwide: IRWIN KORNFELD

Advertising Directors: Pat Jennings (East), Jodie Francisco (West)
New York: Michael Lewis, Virgima Lujano, Adam Waldman

Nashville: Amy Bennett

L.A.: Gina Baker, Diana Blackwell, Greg Longstreet

Advertising Coordinators: Hollie Adams, Evelyn Aszodi, Erica Bengtson
Advertising Assistant: Jason Rashford

Classified: Tracy Walker

Directories: Jeff Serrette

Associate Publisher/International: GENE SMITH

U.K./Europe: Christine Crinetti, lan Remmer 44-171-323-6686
Asia-Pacific/Australia: Linda Matich 612-9440-7777. Fax: 612-9440-7788
Japan: Aki Kaneko, 213-650-3171

ltaly: Lidia Bonguardo, 031-570056. Fax: 031-570485

France: Francois Millet, 33-1-4549-2933

Latin America/Miami: Marcia Olival 305-864-7578. Fax: 305-864-3227
Mexico/West Coast Latin: Daisy Ducret 213-782-6250

Jamaica/Caribbean: Betty Ward Reid, Phone/Fax 954-929-5120

B MARKETING

Associate Publisher: HOWARD APPELBAUM
Promotion Director: Peggy Altenpohl

Promotion Coordinator: Amy Hetler

Senior Designer: Melissa Subatch

Assistant Marketing Manager: Corey Kronengold
Special Events Director: Michele Jacangelo Quigley
Special Events Coordinator: Phyllis Demo
Circulation Director: JEANNE JAMIN

European Circulation Manager: Tim Freeman
Group Sales Manager: Katia Ducheine
Circulation Promotion Manager: Lori Donohue
Circulation Sales Manager: Michael Fouratt
Circulation Assistant: Andrea Irish

W PRODUCTION

Director of Production & Manufacturing: MARIE R. GOMBERT
Advertising Production Manager: Johny Wallace

Advertising Manufacturing Manager: Lydia Mikulko
Advertising Production Coerdinator: Paul Page

Editorial Production Director: Terrence C. Sanders

Editorial Production Supervisor: Anthony T. Stallings

Specials Production Editor: Marcia Repinski

Associate Specials Production Editor: Marc Giaquinto
Systems/Technology Supervisor: Barry Bishin

Composition Technicians: Susan Chicola, Maria Manliclic, David Tay
Directories Production Manager: Len Durham

Classified Production Assistant: Gene Williams

W NEW MEDIA

Editorial Director: KEN SCHLAGER

Billboard Bulletin: Michael Amicone (Mana§int Editor), Carolyn Horwitz
(News Ed.), Mark Solomons {International Ed.), Brett Atwood (New Media Ed.)

Billboard Online: Julie Taraska (News Editor), David Wertheimer (Web Site
Designer), Sam D. Bell (Sales Manager), Rachel Vilson (Product Manager)

I ADMINISTRATION

Distribution Director: Edward Skiba
Billing: Brigette Wallace

Credit: Shawn Norton

Assistant to the Publisher: Sylvia Sirin

PRESIDENT & PUBLISHER: HOWARD LANDER
M BILLBOARD OFFICES:

New York Washington, D.C. Nashville
1515 Broadway 733 15th St. N.W. 49 Music Square W.
N.Y.,, NY 10036 Wash., D.C. 20005 Nashville, TN 37203

212-764-7300
edit fax 212-536-5358
sales fax 212-536-5055
London
3rd Floor
23 Ridgmount St.

202-783-3282
fax 202-737-3833

615-321-4290
fax 615-320-0454

Tokyo

10th Floor No. 103
Sogo-Hirakawacho Blidg., 4-12
London WCI1E 7AH Hirakawacho 1-chome,
44-171-323-6686 Chiyoda-ku, Tokyo 102, Japan
fax; 44-171-323-2314/2316  3-3262-7246 fax 3-3262-7247

Los Angeles

5055 Wiishire Blvd.

Los Angeles, CA 20036
323-525-2300

fax 323-525-2394/2395

To Subscribe call USA: 800-745-8922, Europe: +44 (0) 1858435326
international: 614-382-3322

l BILLBOARD ONLINE: http://www.billboard.com
212-536-1402, sbell@billboard.com

A PRESIDENT: HOWARD LANDER

- Senior VP/General Counsel: Georgina Challis
— & Vice Presidents: Irwin Kornfeld, Karen Oertley,
Adam White

i . Director of Strategic Development: Ken Schiager
BI“bOGI’d Music GI’OUP Business Manager: Joellen Sommer

Rights Groups Link On Int’l Registry

BY JEFF CLARK-MEADS
LONDON—In an unprecedented “back
room” trans-Atlantic link among three
authors’ bodies, 50% of all musical works
in the world will be registered in one place.
The intended result is a 15% cut in admin-
istration costs and the continued relevance
of collecting societies to business done in
the online environment.

Authors’ bodies in the U.S., U.K., and the
Netherlands are spending $20 million to
establish the International Music Joint Ven-
ture (IMJV). The founders of the project
say the door is open to other societies to
add their rights to the pot. Specifically, the
U.S. performing right body involved,
ASCAP says there are no barriers to its
main U.S. rival, BMI, joining the club.

The IMJV is a joint venture between
ASCAP the U.K.'s Mechanical Copyright
Protection Society/ Performing Right Soci-
ety (MCPS/PRS), and Dutch counterpart

Dickins’ New Sony
Label Takes Shape

BY ADAM WHITE

LONDON—With 14 years at the top
of one of the largest U.K. record com-
panies, Rob Dickins
was already one of a
small fraternity.
Now, he'’s aiming to
join an even more
exclusive club: that
of major-label lead-
ers who have gone
on to operate suc-
cessful labels of

DICKINS

their own.

Dickins, the ex-chairman of Warner
Music U.K., decided Mareh 12 to go
into business with Sony Music and
create a new label, Instant Karma
Records (BillboardBulletin, March
16). On that day, he personally advised
Warner Music International chair-
man/CEO Ramon Lopez of his choice,
declining Warner’s own substantial
partnership offer.

Instant Karma will be jointly
owned by Dickins and Sony. The lat-

(Continued on page 104)

BUMA/STEMRA. At its heart i a planned
new database in which all the works admin-
istered by the three bodies will be regis-
tered; BUMA/STEMRA CEOQ Cees Ver-
voord says the societies’ combined
repertoire represents half of all musical
copyrights. The IMJV will be based in
Amsterdam and will serve as a joint
administration center for both mechanical
and performing rights.

“To put it simply,” says ASCAP CEO
John LoFrumento, “this is a game-chang-
er for our business. What we are creating
is a platform for the music rights society of
the future. We realized that none of us, by
ourselves, can afford to develop the com-
plex computing power necessary to handle
the millions of transactions expected in the
digital age. We are pooling our expertise
and resources to make sure that we have
the premier system for processing music
rights in a world where everything is
watermarked and trackable.”

In practice, the IMJV will do four
things:

» register copyrighted works;

« register agreements between publish-
ers and subpublishers;

» carry details of songs used in records
and movie soundtracks; and

* log music-usage data, both in terms of
performances and reproduction.

Famed Hilley. Currently celebrating her 25th anniversary at the company, Donna Hilley, presi-

LoFrumento says the IMJV will be
based in or near Amsterdam because of the
highly skilled, multilingual nature of the
Dutch work foree and the proximity of the
city to MCPS/PRS offices in London and
to other continental European societies.
Vervoord also notes that there are certain
tax advantages to joint ventures under
Dutch law. He says, “I am very pleased
with this collaboration because we are
absolutely committed to the notion of being
more efficient. I hope all other societies will
be convineed of its success and will join us.”

MCPS/PRS CEO John Hutchinson says
$20 million is being invested in the project,
which will be developed over the next three
years. With a one-year implementation
period, he says, it should be up and running
within four years. The key element of the
IMJV is that it should remove duplication
of effort. It is intended that all three soci-
eties will be saved time and resources by
registering works once rather than three
times. This, and the associated benefits,
should result in 15% administration savings
at the outset, Hutchinson says, adding that
this figure does not account for business
growth and could go higher.

All three chief executives emphasize that
they would welcome other societies joining
the initiative, either as full partners or as

(Continued on page 104)

i L

dent/CEO of Nashville-based music publisher Sony/ATV Tree, was recently inducted into the
Alabama Music Hall of Fame at a ceremony held in Huntsville, Ala. Shown at the event, from
left, are Connie Bradley, ASCAP’s Nashville VP; Healthsouth Rehabilitation Corp.
president/CEQ Richard Scrushy; Hilley; and David Johnson, director of the Hall of Fame.

SUNNY OUTLOOK ON THE WEATHERBUREAU

I wanted to let you know how much I

enjoyed reading The WeatherBureau (spring

1999 debut issue, inserted in U.S. edition,
Billboard, March 13). 1 think it’s fabulous!

John Boulos

Senior VE Promotion

Warner Bros. Records

New York

I just wanted to congratulate you on The
WeatherBureau—this is a wonderful idea.
From today forth I will apply Sum-One’s
“gospel-like degree of no-bullshit selt-deliv-
erance” to my daily life.

Rosemary Holland

Director of Development/A&R
Sony Classical

New York

B LETTERS oy

HITS FOR CHILDREN’S CHARITY

The positioning and quality of Paul Sex-
ton’s Hits Under the Hammer piece in
Billboard (“Unique Auction Offers Up
Song Lyrics For Charity,” March 13) can
only be described as fantastic.

My colleagues and I on the committee
are extremely grateful for this unbeliev-
able support.

Steven Howard
Zomba Music Publishers Ltd.
l_ondon

RESPONSE TO EMINEM & ‘RESPOND’

In addition to being a 20-year veteran
of the music industry, I am the mother of
a 12-year-old daughter and a passionate
believer in our First Amendment rights.
In this capacity, I am writing to commend

Timothy White for his deeply felt and
courageous column, “Eminem: The Best
Way To ‘Respond’ ” Music to My Ears,
Billboard, March 6).

I think the music business is very lucky
that Tim is both so vigilant and outspoken.
He repeatedly reminds us that one must,
in both art and life, take responsibility for
words and action.

There are no easy answers in respond-
ing to an album such as Eminem’s, but I
am grateful that Tim has taken a stand to
at least address a deeply distressing trend
in music and did so without resorting to a
call for censorship.

Kathryn Schenker
Kathryn Schenker Asscciates
New York

Letters appearing on this page serve as a forum for the expression of views of yeneral interest. The opinions offered here are not necessarily those of Billboard or its management.

Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Grappelli was one of those kindred
spirits with whom Menuhin bridged the
divide of genre—a far wider chasm in
those days. In addition to concerts and
recordings of jazz standards with Grap-
pelli, Menuhin made pioneering East-
meets-West albums with sitarist Ravi
Shankar in the ’60s.

Menuhin gleaned an appreciation for
musical risk-taking from his key teacher
Romanian composer/violinist Georges
Enesco. Enesco introduced him to the
musico-spiritual value of folk music, as
well as the bold, Gypsy-inflected compo-
sitions of Hungarian master Béla Barték.
Menuhin championed Barték’s music
throughout his prime, commissioning the
Sonata for Solo Violin in 1944 and making
the premiere recording of the Violin Con-
certo No. 2 for RCA Vietor in 1946.

Menuhin had begun his recording ca-
reer with Victor in the U.S. in 1928, before
moving to Europe (to eventually settle in
England). Once there, he signed a con-
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tural understanding in a world often more | as much as for his
. attuned to profit and conflict. ~_ accomplishments as a
No. 1 ON ""s WEEK s UNPUBHSHED CHARTS Born April 22, 1916, in New York to musician.
CLASSICAL Russian-Jewish parents, Menuhin was “More than learning
o VT TR ANE e ST one of thg Z_Oth centpr){ s most famous how to play through
child prodigies, debuting in concert at age Menubhin, I learned how
CLASSICAL CROSSOVER 7 and making his first record four years to be humane in my
% TIME TO SAY GOODBYE g = - a0 N . i ” ‘
) L k| ——— later. He went on to pack concer thalls the MENUHIN Eelpg, Kennedy says.
- world over and make hundreds of record- His standard in that
. ings, but the implications of his accelerat- way is something to strive for.” Kennedy
. STS » = R X i N - «
2 R OO VARIGUSARTOTS - 2 ed upbringing never left him. Keenly con- adds that he will dedicate his next two
JAZZ | CONTEMPORARY cerned about the development of young albums—*“Kiss The Sky” on Sony Classi-
* BODY LANGUAGE * BONEY JAMES * WARNER 8R0S people, he founded the Yehudi Menuhin  cal and “Classic Kennedy” on EMI Clas-
NEW AGE school for musically gifted children in sics—to Menuhin and his other mentot; the
% DESTINY+ JIM BRICKMAN * WINDHAM HILL 1962 in England. late jazz fiddler Stephane Grappelli.

(Continued on page 19)
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Don Jackson
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Michael Kanef
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J. Michael Parish
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Global Entertainment Capital, LLC
555 California Street, 51st Floor
San Francisco, California 924104
Tel: 415.391.9010 / Fax: 415.391.9199
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BY BRETT ATWOOD

LOS ANGELES—Competition
among Internet music retailers is
heating up, following the finaliza-
tion of the merger between lead-
ing music retailers CDnow and
N2K.

The two companies formally
combined March 17 to become
CDnow  (BillboardBulletin,
March 17). The New York-based
music retailer will be headed by
CDnow president/CEQ Jason
Olim. who will expand CDnow’s
online music offerings to include
DVD Video, full-length digitally
downloadable albums, and
portable digital music devices.

CDnow’s expanded retail selec-
tion comes as competing online
retailer Amazon.com prepares to
expand its offerings to include dig-
itally distributed music (Bill-
boardBulletin, March 18).

N2K CEO Jon Diamond has
been named chairman of CDnow’s
board of directors, while CDnow
CFO Joel Sussman remains in
that position. Musicland director

‘New’ GDnow Emerges

of marketing Tracie Reed joins
CDnow as VP of merchandising.
N2K chairman Larry Rosen and
vice chairman Dave Grusin
remain on the board.

CDnow will keep major opera-
tions in Fort Washington, Pa., but
about 20% of the N2K and CDnow
work force has been reduced as a
result of the merger, including
N2K CFO Bruce Johnson. Many
of the layoffs came from staff cuts
at the N2K label last August.

“A number of redundant posi-
tions were reduced, but we do plan
to hire new positions where
appropriate,” says Olim.

Olim expects the CDnow staff
to consist of about 450 people by
the end of the year.

N2K’s retail site Music Boule-
vard will cease to exist May 17, as
will N2K’s genre-specific Web
sites Rocktropolis, Jazz Central
Station, and Classical Insites.
Select editorial features and con-
tent from those sites will be inte-
grated into the new CDnow site,

(Continued on page 95)

MGM Buys Its Freedom

Pays Warner Vid To End Distrib Deal

BY SETH GOLDSTEIN

NEW YORK—Independence has its
price. For MGM, the cost is $225 mil-
lion to free itself from an agreement
that required the studio’s VHS and
DVD titles be distributed by Warn-
er Home Video through 2002. By this
time next year, MGM Home Enter-
tainment will have taken full control
of its 5,000-feature library, saving
millions of dollars in fees.

“We can safely say we’ll be more
profitable,” says MGM Home Enter-
tainment president David Bishop.
“We’ll be starting immediately to
enact plans” for the Feb. 1, 2000,
takeover, including a bigger staff
that will focus on direct sales to
mass merchants. Until now, Warner
has been the middleman. MGM’s
1998 sales are estimated at $400 mil-
lion, or about 4.3% of the home video
market (Billboard, Feb. 6).

Warner has already begun to ex-
ploit the demise of the 1990 deal that
had its origins in Ted Turner’s 1986
purchase of MGM. To help finance
the acquisition, Turner leased back
to MGM the video rights to all the
studio’s movies and the pre-1948
Warner titles it owned.

The so-called Turner Entertain-
ment library of some 1,000 titles,
among them “Casablanca,” “Gone
With The Wind,” “Singin’ In The
Rain,” and became Warner’s retroac-
tive to Jan. 1, 1999, 18 months early.
Warner says the returning releases
would have hiked its 1998 sell-through
market share, as measured by Video-
Scan, to 17.2% from 14.9%. DVD and
cassette revenue last year totaled $1.1
billion, excluding MGM and New Line
Home Video and HBO Home Video,
the two Time Warner labels distrib-
uted by Warner Home Video.

Predictably, each side of the end-
it-early agreement describes it as a

“win/win,” and in fact cash-starved
MGM is now free to pursue suitors
that might have been spooked by the
lack of catalog control. But to some,
the studio was too generous.

“It looks like MGM gave the house
away,” says Wall Street entertainment
analyst Dennis McAlpine. “The origi-
nal deal was hugely in favor of Warner,
and it’s only gotten better.” MGM,
which has paid out $112.5 million, is
expected to finance the balance, due
Sept. 1, using existing credit lines.

In addition, majority owner Kirk
Kerkorian probably will consider
selling all or part of MGM and buy-
ing it back later at a profit, McAlpine
adds: “Kirk has always won on
these.” Kerkorian considered taking
MGM publie last year but pulled
back when it became apparent the
offering price was well above what
investors would pay.

MGM, meanwhile, acquired the
Orion and Goldwyn libraries in an
effort to boost its market clout. The
studio considered those titles outside
the Warner deal and decided to dis-
tribute the videos on its own. Warn-
er disagreed, setting the stage for a
legal confrontation.

Free at last, MGM will have to
find a replacement for Warner in
Europe. The options include joining
with Paramount at London-based
CIC Video or with PolyGram Video
International, now a Universal Stu-
dio unit. “We’re looking at all possi-
bilities,” says Bishop.

stars Shine At First
RIAR Diamond Awards

El Music Issues In Limbo

European Commission Members Quit

BY JEFF CLARK-MEADS
LONDON—European political melt-
down has left the music industry
here with no idea where it stands
over three issues vital to its future.

All 20 European Commission
members resigned March 15 under
pressure from the European Parlia-
ment over accusations of corruption
and nepotism.

What this means for the draft
Copyright Directive, the draft Elec-
tronic Commerce (E-Commerce)
Directive, and the prospect of paral-
lel imports being allowed into the
European Union is, says one lobby-
ist in Brussels, “anybody’s guess.”

The Brussels offices of the various
musie-industry organizations are
waiting for dust to settle on the issue
before speaking publicly about it. At
press time, the ex-commissioners
were still turning up for work with no
suggestion about which of them would
eventually be replaced or when.

However, one scenario that has
begun to emerge has profound impli-
cations for the parallel-imports issue.
Before the March 15 resignations,
the Commission was considering a
report into the effects on a number
of industries of lifting current re-
strictions on parallel imports.
Though the report says the retail
price of music would be reduced only
marginally if parallels were allowed
into the European Union, there is
considerable political pressure for
the report’s contents to be ignored
and for barriers to be lifted (Bill-
board, March 13).

One of the men known to be in favor
of removing existing protections is

Mario Monti, until March 15 the com-
missioner responsible for the DG15
internal market department. Monti is
now being touted as a likely—if tem-
porary—replacement for Commis-
sion president Jacques Santer:

If appointed president, Monti would
have the power to push forward leg-
islation lifting current barriers.

In addition, the presidency of the
EU—which rotates around the 15
member states—will move from

(Continued on page 101)

Show And Tell. Tommy Boy Records
founder/CEQ Tom Silverman offered a
visual demonstration of his feelings
about online retailing March 11 at the
National Assn. of Recording Merchan-
disers (NARM) Convention in Las
Vegas. “| really believe in brick and
mortar,” he said. For more news from
NARM, see Retail Track, page 76.
(Photo: Ken Schlager)

Intermedia Net Acquires
Ailing Indie Label Ichibanm

BY CHRIS MORRIS

LOS ANGELES—In an apparent
11th-hour deal to stay in business,
the financially distressed Atlanta-
based indie label Ichiban Records
has been acquired by Intermedia
Net, a publicly traded information
and Internet-development company
based in Smithtown, N.Y. (Bill-
boardBudletin, March 15). Terms of
the purchase were not disclosed.

Ichiban will be merged with the
holdings of Fortune Entertainment,
another Intermedia acquisition that
is based in New York. Dennis Oppen-
heimer, former head of Citizen X
Records and a veteran manager who
has worked at such firms as Aban-
don Entertainment and the Perfor-
mance Group, has been named pres-
ident of the Fortune Music Group.

Bruce Dugan, president of For-
tune Entertainment, says, “We're
excited about the potential of the
company. We'll be announcing our
plans for the company in the next
couple of weeks.”

The purchase of Ichiban, which
many in the indie sector believed was
ready to close its doors, climaxes a
roller-coaster period for the 14-year-
old R&B and hip-hop label, which
numbers MC Breed, Alexander

O’Neal, the A-Town Players, Millie
Jackson, and Ashford & Simpson
among its acts.

In January 1998, the label laid off
close to half of its 30 staffers (Bill-
board, Jan. 24, 1998). Two months
later, Ichiban president John Abbey
bought back the 50% of the compa-
ny that had been sold by his ex-wife
and former partner Nina Easton in
1996 to Port Washington, N.Y.-based
Koch International.

Abbey shifted primary distribu-
tion of the label from Koch to Inter-
sound Distribution, a subsidiary of
Downers Grove, Ill.-based Platinum
Entertainment (Declarations of
Independents, Billboard, May 23,
1998).

While Ichiban’s deals with Koch
and Intersound provided operational
capital for a time, the firm has expe-
rienced a cash crunch. Sources say
that most of the label’s employees
stopped reporting for work in recent
weeks after the company was unable
to meet payroll.

Abbey acknowledges that “it’s
been a very difficult two or three
months” at Ichiban.

He adds that the Intermedia pur-
chase “gets Ichiban off the floor once

(Continued on page 101)

WMI Shifts
Gontinue
In Asia, 0z

This story was prepared by Chyistie
Eliezer in Melbourne and Adam
White in London.

The rhythm of change at Warner
Music International (WMI) shows no
sign of slowing. The latest develop-
ments include an extended jurisdic-
tion for the company’s Asian region-
al chief, Lachlan “Lachie” Ruth-
erford, in tandem with an unexpect-
edly rapid change at the top in Aus-
tralia. All this happened in the space
of one week.

Rutherford was named on March
16 president of Warner Music Asia-
Pacifie, a new post, reporting to
WMI president Stephen Shrimpton
(BillboardBulletin, March 17).
With immediate effect, he was given
responsibility for WMI's Australian
and New Zealand affiliates, along-
side his existing portfolio of Asian
subsidiaries, which includes those in
Taiwan, Hong Kong, Malaysia, Sin-
gapore, and Indonesia.

Shrimpton had hired Rutherford
less than a year earlier as senior VP
of Warner Music South East Asia,
following a 19-year career at EMI in
the Pacific zone. He was charged
with revitalizing the major’s Asian
business outside Japan, which had
lost market share and stature over
several years in the mid-'90s, despite

(Continued on page 96)

Higdon To Run
Universal’s
N'ville Pub.

BY CHET FLIPPO

NASHVILLE—Independent music
publishing veteran Pat Higdon will
direct the merged operations here of
MCA Music Publishing and Poly-
Gram Music Publishing (Billboard-
Bulletin, March 15).

Higdon, who formed Patrick Jo-
seph Music in 1989 here, has been
named senior VP/GM of the recent-
ly formed Nashville division of Uni-
versal Music Publishing. The ap-
pointment was made by Universal
Musie Publishing worldwide presi-
dent David Renzer, who lauded Hig-
don as a music executive who can
“balance great business acumen
with a wonderful sense of ereativi-
ty” and as “the right person to guide
the integration of these two great
companies.”

Higdon says his first priority will
be to assess and evaluate the needs
of the merged operations. The com-
pany will be headquartered in the
current MCA Music offices at 12
Musie Circle S. Mercury Nashville
is expected to occupy the current
PolyGram Music office space at 54
Music Square E.

MCA Music president Jody Wil-
liams left the company after Hig-
don’s appointment was made, as did

(Continued on page 96)
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BY BILL HOLLAND
WASHINGTON, D.C.—Two fed-
eral lawmakers have reintroduced
a bill in the U.S. House of Repre-
sentatives that would make it eas-
ier for legitimate heritage musical
groups to challenge alleged
“knockoff” or imposter groups
and aid the original members in
filing false-advertising and con-
sumer-fraud lawsuits (Billboard
Bulletin, March 17).

Reps. Dennis J. Kueinich, D-
Ohio, and Charlie Norwood, R-Ga.,
introduced the bill, H.R. 1125—
dubbed the “Truth in Rock Act”—
on March 16. They have received
assurances from Rep. Howard
Coble, R-N.C., chairman of the
House Intellectual Property Sub-
committee, that he will try to
schedule a hearing on the bill this
spring. No date has yet been set.

With the names of some famous
rock'n'roll and R&B groups now
owned by third parties, original

‘Fake’ Groups Decried

New Bill Could Restrict Knockoff Acts

members of many of those groups
have long complained that their
touring livelihoods have been hurt
by knockoff acts who pass them-
selves off as the original groups,
even though they’re made up of
performers who never recorded or
toured with those groups at the
time of their hits. The original
performers also believe that the
public is being duped.

Twenty-five members of leg-
endary groups—including Mary
Wilson of the Supremes, Carl
Gardner of the Coasters, and Bev-
erly Lee of the Shirelles—visited
the offices of members of Con-
gress on March 16 to drum up
bipartisan support.

Largely because of pressing
copyright issues last year, such as
the endless debate on the World
Intellectual Property Organisation
enabling legislation, last year’s ver-
sion of the “imposter groups” bill
did not get out of subcommittee.

AFTRA Suit Heads Toward Trial

BY BILL HOLLAND

The U.S. District Court in Atlanta
has moved closer to trial in a 6-year-
old pending lawsuit by 16 veteran
"60s artists against the major-label
record companies and administra-
tors of the American Federation of
Television and Radio Artists (AF-
TRA) pension plan.

Judge Clarence Cooper granted
on Feb. 10 the artists’ motion to pro-
ceed with the discovery phase of the
case, allowing the artist plaintiffs to
examine all relevant documents in
the case. The suit, Samuel D. Moore
(of Sam & Dave) vs. American Fed-
eration of Television and Radio
Artists, et al., alleges that adminis-
trators in charge of AFTRA Em-
ployee Retirement Income Security
Program Funds at record companies
underpaid or intentionally neglected
to report and pay retirement and
health funds over the past 40 years
(Billboard, Dec. 16, 1995).

By law, record companies are
obligated to make contributions to

the AFTRA fund, based on sales,
under a collective bargaining agree-
ment called the Phono Code. They
also have to administer the fund.

The civil lawsuit, filed in 1993, also
alleges wire-fraud and mail-fraud
violations, which would trigger the
federal RICO anti-racketeering law.
Cooper ruled two years ago that
there was enough evidence for the
lawsuit to proceed (Billboard, Aug.
30, 1997). At that time, the artist
plaintiffs told the court that they had
exhausted all administrative reme-
dies that the defendants had called
for, and the court agreed.

The court still must decide
whether to allow the case to broad-
en into a class-action suit involving
other performers of that era. If it
becomes a class-action lawsuit, the
plaintiffs would ask for $7 billion in
civil damages. In either event, the
case could also set a precedent for
future lawsuits dealing with the pen-
sion funds of present-day vocal per-

(Continued on page 95)

RECORD COMPANIES. Sony Music
Entertainment in New York names
Thomas C. Tyrrell senior VP/gen-
eral counsel/secretary. He was exec-
utive VP of administration of Sony
Music International.

Universal Records in New York
names Lewis Tucker VP of promo-
tion, black musie. He was VP of
Uptown Records.

Epice Records in Boston promotes
Paul Jarosik to director of sales. He
was regional sales director.

Capricorn Records in Atlanta
names Michelle Roche VP of pub-
licity. She was VP of media relations
at Restless Records.

Arista Records in New York ap-
points Marlynn Snyder director of
publicity. He was director of publici-
ty at Gee Street Records.

TYRRELL TUCKER
Kid Rhino in Los Angeles names
Phil Baron director of A&R. He
was an entertainment consultant at
Disneyland Creative Development.
N-Coded Music in New York
names Adam Levy president, Bud
Katzel GM, and Carl Griffin senior
VP of A&R. Levy remains president
and owner of Warlock Records;
Katzel was senior VP of sales/distri-

Hastings Posts Mixed Fiscal Yr.

BY DON JEFFREY

NEW YORK—Hastings Entertain-
ment, the operator of 129 super-
stores, reports record revenue for
the last fiscal year but losses in the
fourth quarter because of account-
ing changes related to its video
rental business.

Analysts and the company, how-
ever, say that the change will not
have any further negative effect on
earnings.

Sales from stores open at least a
year were up 5.5% in the fiscal year
that ended Jan. 31 from the previ-
ous year. In addition to renting
videocassettes, Hastings sells
musie, books, computer software,
and video. By comparison, same-
store sales for a similar retail
chain, Borders Books & Music, rose
3.5% last year.

For the fourth quarter, though,
Hastings’ comparable-store sales
were just 2.3% above the corre-
sponding period a year earlier. But
executives and analysts who follow
the company point out that there
was a difficult comparison with the
fourth quarter the year before, in
which comp store-sales rose 11%.

Though Hastings does not break
out sales by product category, chair-
man/CEO John Marmaduke says,
“We think music sales compared
favorably with the other companies
that have reported them.”

Total sales for the Amarillo,
Texas-based retailer rose 11.4% in
the 12 months that ended Jan. 81 to
$398.6 million from $357.7 million
the year before. In the fourth quar-
ter, sales increased 8% to $126.5 mil-
lion from $117.2 million.

Net profit, however, declined to
$465,000 in the fiscal year from $8.6
million the year before, and there
was a net loss of $3.95 million in the
fourth quarter, compared with a net
profit of $6.3 million in the same
period a year earlier (Billboard-
Bulletin, March 17).

The big declines were due to a
$18.5 million nonrecurring charge
in the fourth quarter related to a
change in the way the retailer
amortizes rental videotapes. Hast-
ings CFO Dennis MeGill says the
charge reflects the shift in the
video rental business toward rev-
enue sharing with studios. Through
this business model, video retailers

JARSIK ROCHE
bution at GRP Records; and Griffin
was VP of A&R at GRP Records.

PUBLISHERS. Richard Blackstone
is promoted to senior VP of business
affairs/creative operations at Zomba
Enterprises/Zomba Songs Ine. in
New York. He was senior VP of busi-
ness affairs.

Brian Roberts is promoted to

are able to order more copies of hit
titles.

“We're raising the level of cus-
tomer satisfaction,” says MeGill,
“but we'’re shortening the economic
life of the tape,” which requires
faster amortization than before.

Video rental revenue was flat in
the fourth quarter, at $22.1 million.
MecGill says that was because of the
shift to the rev-
enue-sharing
model: “We want-
ed to cut real
good deals with
the studios, and the deals just got
done in the fourth quarter.” He
characterized it as a “transition
period.”

Disregarding that charge and
another nonrecurring item (a gain),
Hastings showed solid increases in
net profitability: up 35.7% to $11 mil-
lion for the year and 15% to $6.7 mil-
lion in the quarter.

Analysts say that Hastings met or
exceeded earnings expectations for
those periods.

Hastings posted a nonrecurring
gain of $1.45 million in the fourth
quarter, which represented the
reversal of acerued expenses the
company booked several years ago.

hastings

Yot Enteruatmment Sapersre

In 1993 and 1994, it sold its mall
stores to Camelot. When that chain
filed for bankruptcy protection in
1996, Hastings was forced to estab-
lish the reserve to cover any lease
liabilities.

With the sale to Camelot, Hast-
ings got out of the mall-store busi-
ness. In the last fiscal year, it opened
12 free-standing superstores, which
average 21,200 square feet.

The company says it expeets to
open 17-20 stores this year. Deals
have been signed for 11 new loca-
tions, and sites for the others have
been approved, McGill says.

Hastings has financed its store
expansion from the $35.9 million in
proceeds from an initial public offer-
ing last June, in which 3.08 million
shares were sold at $13 each.

The stock has ranged in price
from $7.75 to $36.875. When the
annual results were announced,
shares fell 34.3 cents, or 3.3%, to $10.
The next day they fell another 25
cents, or 2.5%, to $9.75.

Analysts believe that some in-
vestors were reacting to news re-
ports focusing on the operating loss
from the video charge, although the
company had sent out a press re-
lease several days earlier about it.

Back Stage Pass. Billboard sister publication Back Stage honored the cabaret
community March 1 with the 14th annual Bistro Awards, held at the Supper Club
in New York. The ceremony featured performances by winning cabaret acts.
Shown, from left, are Roy Sander, Back Stage cabaret columnist; performer Lil-
iane Montevecchi, winner of the Bob Harrington Lifetime Achievement Award;
Sherry Eaker, Back Stage editor in chief; and John Hoglund, Back Stage cabaret

columnist.

SNYDER BLACKSTONE
senior VP of finance/commercial
operations at Zomba Music Publish-
ing in New York. He was senior VP
of finance/administration.

Guy Blake is promoted to VP of
legal and business affairs at Warn-
er/Chappell Music in Los Angeles.
He was senior director of legal and
business affairs.

BMI in New York promotes Rob-

BLAKE

ROBERTS

ert J. Barone to senior VP of oper-
ations and information technology.
He was VP of operations and infor-
mation technology.

RELATED FIELDS. Kristin McNama-
ra is named development and acqui-
sitions manager at Lyrick Studios in
Dallas. She was part of the original-
programming department at HBO.
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Frank Sinatra

It’s All So New
PREVIOUSLY UNRELEASED

* All new songs plus early versions
of future standards “Be Careful It’s
My Heart” and “Oh! Look At Me
Now” performed in front of a live
broadcast audience

» Unless you were listening to the
radio on that day, at that time,
you've never heard this music before

WAYLON JENNINGS
HONKY TONK HERTES
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Fats Waller

A Handful Of Keys
PREVIOUSLY UNRELEASED

* Only authorized live recordings of
the original rapper and king of
the ivories

= Includes Waller’s fattest hits “Ain't
Misbehavin’,” “Honeysuckle Rose”
and “The Joint Is Jumpin’”
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Frank Sinatra

Learn To Croon
PREVIOUSLY UNRELEASED

» Includes medleys of familiar
standards and new material
performed live

» Unless you were listening to the
radio on that day, at that time,
you've never heard this music before
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Harry Nilsson
Pussy Cats

* Produced by John Lennon
during his famous
“lost weekend."

* 25th Anniversary Edition
includes 4 unreleased songs
from those sessions

Big 12 Inches:
Groovin’You

In gno

Waylon Jennings
Honky Tonk Heroes
* “A near perfect set of
songs defining the outlaw
stance at its best.”
Rolling Stone Album Guide

* Includes bonus tracks

Daryl Hall
Sacred Songs

* Newly mastered by original
producer Robert Fripp
who also contributed
additional liner notes

+ Includes bonus tracks
from Fripp’s Exposure

SO EXCITED

Feeturiog 12" Mixes From

Big 12 Inches:
So Excited

Graham Parker
The Mona Lisa’s Sister

Captain Beefheart
Safe As Milk

* “An astonishing
combination of soulful
conventionality and
audacious invention.”
Rolfing Stone Album Guide

* “One of the best albums
of the '80s."
Rolling Stone Album Guide

+ Scathing new liner notes
by Graham himseif

INGHEST

MORE, MORE, MORE ~%
Foaturing 12" Wicos Fiom

Big 12 Inches:
More, More, More

her life we were you
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April 27th
Buddha Records launches
the S{op Time Series
+ PREVIOUSLY UNRELEASED
* The biggest names from a swingin’ era

* Latest audiophile technology to bring out
the incredible and unique quality of
these live performances

* Deluxe, vibrantly-colored packaging to
appeal to a contemporary audience

* Liner notes by Grammy® nominated
author Will Friedwald

Watch as we Stop Time

in the future with:
Duke Ellington, Louis Prima, Glenn Miller,
Benny Goodman and more

May 18th
Buddha Records reincarnates the

Original Masters...

« Newly remastered reissues of rare and
classic albums, many on CD for the first time

+ Includes bonus tracks

» Features original artwork with lyrics,
PLUS rare photos and new, expanded liner
notes in deluxe booklets

Future Original Masters include:
Henry Mancini, Dolly Parton,
Steve Goodman, Flamin’ Groovies and more

May |8th
Get down with Buddha'’s
Biq 12 Inches...

* This classic dance series offers up 12”
re-mixes of hits from the '70s, '80s.and *90s
by Hall & Qates, Evelyn "Champagne” King,

Poiqter Sisters, Andrea True Connection

and more, more, more

* First time on CD for many of these mixes

* Artwork honors the RCA and
Buddah/Kama Sutra 12” imprints of the day

www.buddharecords.com
1540 Broadway, New York, NY 10036

A Unif o BMG Entferfainment
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e Vital
Reissues

’ This special covers the latest breaking news in the Latin music industry.
J Additionally, this issue serves as the Billboard Latin Music Conference and
B Awards Show program guide and includes feature profiles of award-winning artists, I

panel topics and a complete schedule of events.

Contact:

CONTEMPORARY
CHRISTIAN

1
Billboard’s annual Contemporary |

Christian spotlight examines
the crossover success of
many Christian acts and the
challenging issues facing
Christian music this year. Also
included, a celebration of the
Gospel Music Association’s 35 :
years and chart recaps of
this year’'s mega hits.

ISSUE DATE: APR 4
AD CLOSE: MAR 30

Amy Bennett
615.321.4297
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Gene Smith 212.536.5001

HERBIE HANCOCK

1

| Join Billboard in celebrating
Herbie Hancock’s 40 vears
in music. This special
coincides with a variety of
l commemorative releases and
| new recordings by the famed
keyboardist /composer.
Don’t miss your chance to
congratulate Herbie Hancock
on his well-deserved success.

ISSUE DATE: MAY 1
AD CLOSE: APR 6

l Pat Rod Jennings
- 212.536.5136

e — -

ISSUE DATE.:
AD CLOSE:

APR 24
MAR 30

|

N

|
I |
| This special pull-out supplement H

SELLING POWER |

OF SONG

will explore how companies use
the power of music to create
dynamic sales, promotional and f
branding opportunities. Reach the |
advertising, promotional and
non-traditional retail communities
about using yvour music.
Bonus distribution in
Adweek and Brandweek!
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AD CLOSE: APR 6

Pat Rod Jennings
212.536.5136
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kodsmack Makes An Impact

Republic/Universal Band Scores Breakthrough With Debut

BY CARLA HAY
NEW YORK—It’s safe to say that
Godsmack has beaten the odds.

In today’s music climate, new
hard rock/heavy metal bands rarely
find their debut albums cracking
The Billboard 200. But Godsmack’s
self-titled bow on Republic/Univer-
sal Records has not only broken
through on that chart; it has also
been steadily climbing, having
reached Heatseekers Impact status
in the March 20 issue.

Industry observers are crediting
Godsmack’s recent success to con-
stant touring and radio exposure for
the band’s single “Whatever.”

“Godsmack,” released in August
1998, first appeared on the Heatseek-
ers chart in November at No. 49. Over
the next several months, the album
was a mainstay on the Heatseekers
chart and eventually ascended to its
peak position of No. 2 in the March 13
issue. This issue, “Godsmack” stands
at No. 88 on The Billboard 200. Heat-
seekers Impact status is attained
when a Heatseeker album enters the
top half of the Billboard 200.

“Whatever” has climbed to the top
10 of Mainstream Rock Tracks,
where it stands this issue at No. 8.

National attention for Godsmack
may have grown in recent months,
but the band has been a familiar
name for more than two years in its
hometown of Boston.

Mainstream rock WAAF Boston
played “Whatever” even before God-
smack signed with Republic/Uni-
versal. The group had also self-
released an early version of
“Godsmack” under the title “All
Wound Up,” which had been selling
in local retail outlets.

Godsmack lead singer Sully Erna
says, “I prefer that this band grew
from a street level instead of being
an overnight sensation. When you
grow a band from club level, people

embrace you more because the same
fans who saw you in the clubs tend
to stick with you.”
Godsmack-—whose lineup includes
guitarist Tony Rombola, bassist
Robbie Merrill, and drummer
Tommy Stewart—is headlining a
U.S. tour of large clubs. In June and
July, the band will play amphithe-
aters when it joins Ozzfest for a bill
that includes Black Sabbath, Rob

GODSMACK

Zombie, Slayer, and Deftones. God-
smack is booked by John Branigan
of the William Morris Agency.

LOCAL RADIO EXPOSURE

Republic GM Avery Lipman re-
calls how he first heard of God-
smack: “We found out about the
band by driving to Boston, and we
heard WAAF playing their music.
Radio and touring have been the
main reasons why this band is break-
ing, and WAAF was there from the
beginning.”

WAAF PD Dave Douglas says,
“Back in 1997, Rocko, who was our
nighttime DJ at the time, asked if he
could play the Godsmack CD on his
show. I said yes, and the listener re-
sponse has grown ever since. You'd
think that since we've been playing
the Godsmack record so much that
people would get tired of it, but we've
noticed that listener requests are up
and Godsmack’s fan base continues

to grow.”

Lipman continues, “People are
still coming out to see Godsmack. 1
predict that Godsmack will get to
the same level of sales as Korn, Rob
Zombie, or Limp Bizkit. Persistence
has paid off for this band. There’s re-
ally no secret. Their live show is what
makes this band stand out.”

Universal VP of marketing and
artist development (U.S.) Kim Gar-
ner adds, “Our goal was not to be

solely dependent

- on radio to break
~ . this band. We
" wanted to build a

| |. EE(ERS | base from touring
““IMPACT* and have the fans

R remain loyal.”

Garner adds
that video exposure and retail sup-
port have also contributed to the
band’s success. “We did a [low-bud-
get] live-performance video for
“Whatever’ because Godsmack is a
great band live, and we wanted to
capture the band’s rawness. Local
shows and independent retailers
have been very supportive of this
video.”

Bob Varchow, senior music buyer
for the North Canton, Ohio-based
chain Camelot Music, makes this ob-
servation: “We put the album in our
cutting-edge program, which spot-
lights six artists that are on their
way up. But [“Godsmack”] is a main-
stream record now. Universal’s track
record is very good. When they say
they’re going to break an artist, they
usually do.”

Boston-based retail chain New-
bury Comics was an early support-
er of Godsmack. Newbury Comics
VP of music Beth Dube adds, “God-
smack came to us in April 1997, be-
fore they had a label deal, and we
took their album on consignment.
There was just this incredible buzz

(Continued on page 96)

Jazz Fetes Mitchell
Dn Arkadia Album

BY BRADLEY BAMBARGER

NEW YORK—Joni Mitchell has
a renowned feel for the sense
and spirit of jazz, as she has
penned paeans to bass hero
Charles Mingus and tapped such
world-class improvising talents
as Jaco Pastorius, Pat Metheny,
and Michael Brecker. Now
jazzers are paying tribute to her.

The latest and
most elaborate of
these tributes is
“Jazz Takes On
Joni Mitchell,”
from composer/
pianist David
Lahm. Due April
13 in the U.S. and
Europe from
Arkadia Jazz, the
album features
Lahm’s arrange-
ments of such
classic Mitchell songs as “Blue
Motel Room” and “Shadows And
Light,” with such players as trum-
peter Randy Brecker, tenor saxo-
phonist Lew Tabackin, violinist
Mark Feldman, drummer Ron
Vincent, and the late alto saxist
Thomas Chapin.

Although not a fan of '60s-era
rock or pop per se, Lahm says
Mitchell’s music has always
seemed special. “From the day I
heard the ‘Clouds’ album in '69 or
70, I felt this real connection to
Joni’s music,” Lahm says. “The
tunes captivated me to the point
where I played them on the piano.
1 even started playing them live
when I was the intermission
pianist at the Village Gate in be-
tween sets by Bill Evans or
Ahmad Jamal.

“Joni’s harmonies are so origi-

nal,” Lahm continues. “Her chord
progressions seemed so new to me
then, yet they made perfect sense.
And she is an extraordinary lyri-
cist who goes places no one else
would go. But I confess I was also
attracted to her voice, which
seemed confessional and a bit
promiscuous at the same time. So
there was some lust in my attrac-
tion to her
music.”

While all the
players Lahm re-
cruited for his
Mitchell project |
were familiar
with her as an
icon, few of them
were truly con-
versant with her
work. “But dur-
ing the sessions, I
gave the guys
cues to their jazz world,” Lahm
says. “I wanted to be the director,
with the players as the actors in
these stories—Joni’s songs. So for
a track like ‘Edith & The Kingpin,’
I told Randy Brecker to think of it |
as a Miles Davis ballad. It was the
obvious treatment for the song,
and that’s all he needed.”

Brecker, who has known Lahm
since their college days, thinks the
self-taught arranger is a good
match for Mitchell. “I know he has
never met Joni, but they would
probably hit it off,” he says. “The
way Dave hears things in his head
is really unique. He is coming out
of bebop, but he has spent a lot of
time backing up singers and is
open to a lot of different sounds.”

Founded in 1997, Arkadia has
hit a hot streak of late, with three

(Continued on page 105)

Produced by Mike Denneen

Management: Michael Creamer
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THE DIAMOND AWARD

THE RIAA WOULD LIKE TO CONGRATULATE THE INAUGURAL RECIPIENTS

OF THE NEWEST, AND HIGHEST LEVEL OF ACHIEVEMENT IN THE MUSIC INDUSTRY

01.The Eagles.Their Greatest Hits 1971-1975.25M ¢ 02.Michael Jackson.Thriller.25M ¢ 03.Pink Floyd.The Wall.23M
¢ 04.Fleetwood Mac.Rumours.18M ¢ 05.Billy Joel.Greatest Hits Volume | & Volume 11.18M ¢ 06 The Beatles.The Bea-
tles.17M & 07.Led Zeppelin.Led Zeppelin IV.17M ¢ 08.AC/DC.Back in Black.16M ¢ 09.Boston.Boston.16M ¢ 10.Garth
Brooks.No Fences.16M ¢ 11.Whitney Houston.The Bodyguard Soundtrack.16M ¢ 12 Alanis Morissette.Jagged Little
Pill.L16M ¢ 13.The Bee Gees.Saturday Night Fever Soundtrack.15M ¢ 14.The Eagles.Hotel California.15M ¢ 15.Guns
N' Roses.Appetite For Destruction.15M ¢ 16.Hootie & The Blowfish.Cracked Rear View.15M 4 17_Elton John.Elton
John Greatest Hits.15M ¢ 18.Pink Floyd.Dark Side Of The Moon.15M ¢ 19.Bruce Springsteen.Born In The U.S.A.15M
¢ 20.The Beatles.The Beatles/1967-1970.14M ¢ 21.Garth Brooks.Ropin’ The Wind.14M ¢ 22.The Beatles.The Beat-
tes/1962-1966.13M ¢ 23.Meat Loaf.Bat Out Of Hell.13M ¢ 24 _.Prince and the Revolution.Purple Rain Soundtrack.13M
¢ 25.Bon Jovi.Slippery When Wet.12M ¢ 26.Boyz Il Men.i{l.12M ¢ 27.Garth Brooks.Double Live.12M ¢ 28 Def Lep-
pard.Hysteria.12M ¢ 29.Kenny G.Breathless.12M ¢ 30.Whitney Houston.Whitney Houslton.12M ¢ 31.Kenny
Rogers.Kenny Rogers’ Greatest Hits.12M ¢ 32.Bruce Springsteen.Bruce Springsteen & The E Street Band Live/1975-
'85.12M ¢ 33.The Beatles.Abbey Road.11M ¢ 34.The Beaties.Sgt. Pepper’'s Lonely Hearts Club Band.11M ¢
35.Soundtrack.Dirty Dancing.11M ¢ 36.Elton John.Candle In The Wind 1987.11M ¢ 37.Metallica.Metallica.11M ¢
38.James Taylor.Greatest Hits.11M ¢ 39.Shania Twain.The Woman In Me.11M ¢ 40.Backstreet Boys.Backstreet
Boys.10M ¢ 41.Garth Brooks.The Hits.10M ¢ 42.Mariah Carey.Daydream.10M ¢ 43.Mariah Carey.Music Box.10M ¢
44.Eric Clapton.Unplugged.10M ¢ 45.Celine Dion.Falling Into You.10M ¢ 46.The Doobie Brothers.Best Of The Doo-
bies.10M ¢ 47 Green Day.Dookie.10M ¢ 48.M.C. Hammer.Please Hammer Don't Hurt 'Em.10M # 49.Journey.Greatest
Hits.10M ¢ 50.Carole King.Tapestry.10M ¢ 51.Soundtrack.The Lion King.10M ¢ 52.Madonna.Like A Virgin.10M ¢
53.George Michael.Faith.10M ¢ 54.No Doubt.Tragic Kingdom.10M ¢ 55.Pearl Jam.Ten.10M ¢ 56.Lionel Richie.Can’t
Slow Down.10M ¢ 57.Soundtrack.Titanic.10M ¢ 58.TLC.CrazySexyCool.10M ¢ 59.U2.The Joshua Tree.10M ¢ 60.Van
Halen.1984 MCMLXXXIV.10M ¢ 61.Van Halen.Van Halen.10M ¢ 62.ZZ Top.Eliminator.10M

RECORDING INDUSTRY ASSOCIATION OF AMERICA
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G Gibbs Well-Prepared For 29’

Years Of Solo And Band Work Preceded Atlantic Debut

BY CATHERINE APPLEFELD
OLSON

WASHINGTON, D.C.—The smoky
vocals and sage aura that permeate
the C Gibbs Group’s Atlantic debut,
“29 Over Me,” belie the fact that ar-
tist Christian Gibbs is only 27 years
old.

Then again, Gibbs has already
lived several musical lives, including
a touring stint with Modern English
in the early '90s and various pro-
jects both on his own and with
bands including the C Gibbs Review
and the Morning Glories.

“Christian has already had the
luxury to work out a lot of things
most bands go through when they
are making their first record,” says
Pat Creed, Atlantic senior director
of product development. “He has
spent many years performing live
and perfecting his songwriting
skills, so he was able to deliver a
fully realized record.”

It was a listen to the indepen-
dently released C Gibbs Review
album that caught the ear of Craig
Kallman, Atlantic executive VE who
says Gibbs’ songwriting is even
more profound on “29 Over Me.”

“Rarely do you hear albums that
track to track are this deep, this
profound,” he says. “We are looking
at this as a true artist-development
project, which is how we approached
Jewel and Dun-
can Sheik.”

In fact,
Atlantic is so
keen on Gibbs
that it will
release “29 Over
Me” April 20 at
$11.94 list, a
price the label
reserves for only
a few debut projects per year. “We
want to ensure people will take a
chance on this,” Creed says. “This
is a price we use for developing
artists we know we really need to
make a commitment to and do what-
ever it takes to get it into people’s
hands.”

Those who do take a chance on
the album will find an enveloping
tapestry of musical introspection
stained with themes of betrayal and
abandonment. The album and title
track are named for a former girl-
friend who lived 29 streets uptown

GIBBS

Tal Bachman Joins The Family
Business With Golumbia Debut

BY BRIAN O’CONNOR

With the release of his self-
titled Columbia Records debut
on April 13, Tal Bachman joins
a growing cadre of artists who
have followed the path of their
pop-music pedigree. Unlike
Jakob Dylan, Rufus Wain-
wright, and Adam Cohen, how-
ever, Bach-
man—son of
ex-member
and Bachman
Turner Over-
drive founder
Randy Bach-
man—says a
rock’n’roll up-
bringing ini-
tially dissuaded
him from pursuing the lifestyle.

“I guess I had some issues with
my father,” says Bachman. “I lived,
slept, breathed, and ate music for
my whole life, so I associated him
with the world of popular musie.
By the time I was 18, I had become
disgusted with it, and I thought,
‘Maybe this isn’t for me.””

To distance himself from the
hand that fate had dealt him, Bach-
man enrolled at a small university
in northern Utah to study philoso-
phy, where an encounter with
Plato changed his life’s course.

“Once I read Plato’s ‘The
Republic,” T understood how
music can matter so much in a
culture,” says Bachman. “But
when I was growing up, all these
music-industry types, friends of

BACHMAN

my father’s, were telling me that
what they did [for a living] had no
meaning, no consequence whatso-
ever. But I realized that it can
mean something; in some ways,
music can be like a surrogate reli-
gion. And I realized I was a musi-
cian trying to masquerade as
something else—and if I did have
something to say, it wouldn’t be
from the halls of academia but
from musie.”

So Bachman dropped out of col-
lege and returned to his dad’s
house in British Columbia, which
turned out to be a school of a dif-
ferent sort. There, for nearly three
years, Bachman lived, slept,
breathed, and ate musie, subsist-
ing on a diet of bands as diverse as
the Beatles, the Kinks, ELO,
Queen, Radiohead, and Qasis. He
studied the craft of songwriting
and recorded rough demos in his
father’s studio on guitar and piano.

After writing 150 songs and get-
ting 50 label rejections, Columbia
Records jumped at “If You Sleep,”
the first song in which Bachman
felt he had found his “voice.”

“With a lot of these songwrit-
ers, particularly [ELO’s] Jeff
Lynne and Queen, there’s a cer-
tain shamelessness to it, it’s
unabashed,” Bachman says. “It
was as if Freddie Mercury was
saying, ‘Yes, this is a crazy gushy,
romantic, Rachmaninoff progres-
sion, and I just don’t care. This is
a song I wrote, and I'm filling in

(Continued on page 21)

from Gibbs’ Lower East Side apart-
ment in Manhattan.

First single “Animals Criminals,”
which begins with an indelible
falsetto hook, is being shipped to
modern rock and triple-A stations.
Atlantic will service the entire
album to college outlets soon after.

“My music is a pretty cathartic
way for me to get stuff off my chest.
And betrayal, mostly with the
female species, is a common theme
in my life,” Gibbs says without a
hint of self-pity. “I’ve been getting a

(Continued on page 18)

Dogdrill At Play. Mantra/Beggars Banquet band Groop Dogdrill chilled back-
stage at Brownies in New York after a recent gig. The U.K.-based act is on its first
club trek across the U.S. in support of its current album, “Half Nelson.” Pictured,
from left, are band member Damo Fowkes, Beggars Banquet executive VP
Leslie Bleakley, publicist Lisa Gottheil, band member Hug Kelly, Beggars Ban-
quet retail and sales director Matt Harmon, and band member Pete Spiby.

Label-Hopping Execs; Tour Talent Lined Up;
Phil Gollins Previews ‘Tarzan’ Songs

COMING TO A LABEL NEAR YOU: Former Warn-
er Bros. president Steven Baker has joined Dream-
Works Records. The Los Angeles-based company does
not give its executives titles, but sources say Baker is
overseeing the marketing and creative services divi-
sions . . . Julie Swidler leaves her post as senior VP
of business and legal affairs for Island Def Jam on Fri-
day (26) and starts at Arista Records in the same posi-
tion April 8. . . Look for Dawn Bridges, former head
of corporate communications at PolyGram, to join
EMI Group North America as senior VP of corporate
communications. She will also handle investor rela-
tions. Bridges, who will be based

For Collins, penning songs for a movie, or “writing
to order,” as he puts it, is “easier in some respects [than
writing for yourself] because you have something to
aim for.” It marks his second effort writing for film.
His first was the Oscar-nominated “Against All Odds
(Take A Look At Me Now),” for the movie “Against All
Odds.”

Collins wrote five songs for the new movie, four of
which he sings in the film. The fifth is performed by
Rosie O’Donnell in the movie, although Collins record-
ed a version with ‘N Sync that will appear on the
soundtrack as well.

“They were great to work

in New York, also handled public-
ity for a number of artists at Poly-
Gram, including Jon Bon Jovi,
Vanessa Williams, and John
Mellencamp.

ONTHE ROAD: Look for

LBEAT

with. ‘N Sync is my youngest
daughter’s favorite band. I knew
of them through her,” says
Collins. “It turns out that the
first album [‘N Sync’s] Chris
[Kirkpatrick] bought was ‘No
Jacket Required.””

Baaba Maal and his band
Daande Lenol to headline this
year’s Africa Fete, which kicks off
Aug. 13 in the U.S. Cities and
venues for the 18-city North American tour are still
being set, but other confirmed acts include Kulanjan,
a collaboration between Malian singer/songwriter
Toumani Diabate and Taj Mahal; and Zimbabwean
singer Oliver Mtukudzi. On the slate is an Aug. 14
date at Summer Stage in New York’s Central Park.
Additionally, look for a compilation CD to be released
on Palm Pictures later this year.

This year’s Vans Warped tour starts June 25 in
either Austin, Texas, or San Antonio. Acts on the bill
(some of whom are only playing a few dates) include
tentative headliner Cypress Hill, Suicidal Tenden-
cies, Buck O Nine, Blink 182, Sevendust, Black
Eyed Peas, Pennywise, Less Than Jake, Bouncing
Souls, Dropkick Murphys, Lunachicks, and Jimmy
Eat World.

Sugar Ray and Orgy will appear on MTV’s Cam-
pus Invasion tour. The 20-date outing kicks off April 2
at the University of California, San Diego. Each event
will also feature an interactive festival. MasterCard,
Best Buy, and Neutrogena are sponsors of the tour.

The Black Crowes and Lenny Kravitz start a five-
week amphitheater tour April 23. Also appearing on
the bill will be Everlast and Cree Summer . . . Elton
John and Tina Turner will co-headline an arena tour
this fall (BillboardBulletin, March 17).

COLLINS CALLING: Phil Collins wowed the
National Assn. of Recording Merchandisers Conven-
tion audience at a luncheon March 10 when he per-
formed three songs he wrote for this spring’s “Tarzan”
animated feature.

by Melinda Newman

The first single from the pro-
ject is “You’ll Be In My Heart,”
which goes to radio April 5.

The track comes at a time
when Collins has scored his first radio hit in a while
with “True Colors,” a remake of the Cyndi Lauper
song featured on Collins’ “. . . Hits” album. The song
has spent more than six months near the top of the
Adult Contemporary chart.

The slowdown at radio hasn’t come as a surprise,
Collins says. “I couldn’t possibly keep up that level of
popularity and interest from other people. Up to
[1989’s] ‘But Seriously,’ I was everywhere.”

Then came “Both Sides,” a dark record that Collins
still ealls his favorite. It confused many of his listen-
ers. And even though studio follow-up “Dance Into The
Light” saw Collins returning to his sunnier side, radio
still shied away. “I toured after ‘Dance Into The Light’
came out, and every gig sold out. It was just radio that
stayed away,” he says. “And now they’re back.”

Next up for him is the release of “A Hot Night In
Paris,” a live album of Collins with his big band.

STUF‘F‘: Cher has joined the lineup for VH1’s “Divas
Live,” which will take place April 13 at New York’s Bea-
con Theatre. She will be joined by previously announced
performers Whitney Houston and Tina Turner . . .
The Rainforest Foundation’s annual benefit concert will
take place April 17 at New York’s Carnegie Hall. The
event will feature co-organizer Sting, Elton John,
James Taylor, Billy Joel, Charles Aznavour, Tony
Bennett, Don Henley, and Ricky Martin. The evening
will salute music made famous by Frank Sinatra . . .
Rick Springfield, the subject of our Jan. 23 column,
has signed a deal with Platinum Entertainment. His
album “Karma” will be released April 13.
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You Took the MUSIC
and made it ROCk.

Rock on.

ASCAP CONGRATULATES THE 1999
Rock ‘N RoLL HALL OF FAME INDUCTEES

ASCAP &

WHERE MusIic BEGINS

MARILYN BERGMAN\ PRESIDENT & CHAIRMAN OF THE BOARD
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Punk-Rock Veteran Penelope Houston Lets Loose ‘Tongue’ On Reprise

BY JIM BESSMAN

NEW YORK—On the cover of
Penelope Houston’s previous
album, “Cut You,” she was shown
clutching a rather exotic-looking
switchblade.

On the new “Tongue,” which
Reprise will issue April 20, the
former leader of San Francisco’s
seminal punk band the Avengers
is pictured seductively pointing a
microphone as if it were a hand-
gun.

“It’s really just a cool old mike
that’s bent [like a gun],” says
Houston. “I like the idea of a mi-
crophone being my weapon of
choice, shooting out my words to
the world.”

Nevertheless, “Tongue” is full
of aggressive lyrics that belie her
off-record personality and hark
back to the days when Houston
was more of a spiky-haired punk
loudmouth than a femme fatale.

“She’s soft-spoken and quiet
and elegant when you speak with
her—and then you hear the
record, and you wouldn’t want to
piss her off,” says Warner Bros.
and Reprise Records VP of artist
development Gary Briggs.

For example, the first radio
single, “Seum,” is described by
Houston as a “sing-along hate
song,” in which she hopes listen-
ers will substitute their own most-
hated personages for her abom-

inable subject. Other cuts are not
as hard-edged, like “The Ballad
Of Happy Friday & Tiger Woods,”
which was inspired by a visit to
her father, a
stroke vietim,
rather than the
stroke play of
the golfer.

Sonically,
“Tongue,”
which was pro-
duced by Hous-
ton and Jeffrey
Wood, is a bit
different from
its 1996 predecessor.

“After ‘Cut You’ came out, I
toured for half a year in Europe

HOUSTON

o/

YOU'VE HIT

THE CHARTS ...
NOW, GO AHEAD AND

"GET PLAKED"

Celebrate you-r' success with Plakman!
When your song or video hits the charts ... make it last forever!
Perfect for everyone in the music and video industry!
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and the U.S. and then Europe
again. When I got back, I decided
that T wanted to go in a new direc-
tion,” says Houston, who lives in
Oakland, Calif., and has toured
extensively in Europe regularly
since 1993.

“I don’t know why, but I got a
lot of support in Germany and the
surrounding countries,” she con-
tinues. “They called me the queen
of the San Francisco neo-folk
scene. I had nothing to do with it
being a big hype, but I knew all
those bands—the Bedlam Rovers,
Subtle Plague, the Walkabouts—
and I was doing an acoustic thing
before ‘Cut You.” ”

Returning to the U.S., Houston
diverged from the “organic” sound
of her 8-year-old band when she
began working on “Tongue,”
which was released Jan. 25 by
WEA in Germany.

frustrated,” she continues,
“because [“Cut You”] hadn’t done
that well here—and I’d hurt my
knee and my dad had the stroke.
So I fired my band and went to
my friend Pat Johnson and wrote
[lead track] ‘Grand Prix.’”

Johnson, who collaborated on
several album cuts, had used a
drum machine on the “Grand
Prix” demo, “which I really loved
and made me think T could work
with programmed beats,” notes
Houston. She then enlisted beat-
programmer Jaime Lemoine for
half the album and put a band
together—the Prison Brides—for
the rest.

Other key collaborators includ-
ed longtime friends Charlotte
Caffey and Jane Wiedlin of the
Go-Go’s, who co-wrote the title
track and “Things” with Houston,
and Green Day’s Billie Joe Arm-

“I was burned out and a little (Continued on page 20)
T |
busines:s e
 TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE ROLLING STONES MCI Center March 7-8 $3.980,893 35713 TNA USA/Cellar Door
THE CORRS Washington, D.C. $300/$39.50 two
seliouts
THE ROLLING STONES Pittsburgh Civic Arena  March 11 $1,780,667 16,717 TNA USA/DiCesare-
THE CORRS Pittsburgh $250/$38.50 seliout Engler
ROD STEWART Continental Airlines ~ March 6 $302.940 15,256 Delsener-Slater
Arena $100.25/875.25/ seliout Enterprises
East Rutherford, N.J. $50.25/$25.25
BILLY JOEL First Union Center March 1 $773,963 18,584 Electric Factory
Philade(phia $39.50 seflout Concerts
ELTON JOHN Carver Hawkeye Arena  March 6 3663,127 15,462 Cellar Door
fowa City, lowa $47.50/837.50/ seliout
$34.50
"N SYNC Nassau Veterans March 12 $480,954 15,937 SFX Touring
B*WITCHED Memorial Coliseum $38.50/$28.50 seltout
TATYANA AL Uniondale, N.Y.
LAURYR HILL Fox Theatre March 13- $440,307 9,004 Hayman
OUTKAST Atlanta 14 $50.50/345.50 8,356 Entertainment
THE TRAGICALLY HIP Canadian Airlines March 4-5 $405,101 21.330 Universal Concerts
BY DIVINE RIGHT Saddledome ($618,570 Canadian) sellout Canada
Calgary, Alberta $18.99
MARILYN MANSON Arrowhead Pond March 13 $394,450 11,270 Nederlander
HOLE Anaheim, Calif $35 seliout
MONSTER MAGNET
‘N SYNC Pittsburgh Civic Arena March 8 $392 981 13,802 Electric Factory
B*WITCHED Pittsburgh $28.50 sellout Concerts
TATYANA ALI
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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Birdman’s Skip Spence Tribute Will Aid Troubled Songwriter

BY DANIEL DURCHHOLZ

ST. LOUIS—Fractured genius Skip
Spence—who co-founded Jefferson
Airplane and Moby Grape in the mid-
’60s only to see his life and career
come crashing down several years
later due to his mental illness—will
be paid tribute, and perhaps some
much-needed royalties, when Bird-
man Records releases “More Oar: A
Tribute To The Alexander ‘Skip’
Spence Album” on April 18.

“Qar,” Spence’s little-heard and
currently out-of-print 1969 solo
album, which he recorded by himself
in a Nashville studio in a single day, is
regarded by the small coterie of fans
and musicians who know it as some-
thing of a classic.

“That record is one of the great
crazy-genius-type records out there
—one of my all-time favorites,” says
Steve Turner of Mudhoney, which
performs “War In Peace.”

The tribute also features Robert
Plant, Beck, Tom Waits, Robyn
Hitchcock, Greg Dulli of Afghan
Whigs, Mark Lanegan, Son Volt’s Jay
Farrar, the Minus Five, and others.

The album is a project that execu-
tive producer Bill Bentley has spent
several years trying to put together.
A fan of “Oar” since the ’60s, Bent-
ley heard that Spence was in dire

condition and wanted to do some-
thing to help. Spence had been diag-
nosed as a paranoid schizophrenic in
1968, and he ended up in New York’s
Bellevue Hospital after an incident in
which he went after Moby Grape
drummer Don Stevenson with an ax.
After years of tribulation, Spence is
a ward of California’s Santa Cruz
County and lives
outside of San
Jose, Calif., in a
trailer home.

In producing
“More Oar,”

Bentley is in \..- .
familiar territory. B )
In 1990, he pUt . Q )

together  the
acclaimed
“Where The Pyramid Meets The
Eye” compilation, a tribute to anoth-
er unstable musician in need of help,
Roky Erickson.

“Guys like this have made great
contributions to rock’n’roll, and
through some of their own fault, and
somewhat through other things,
they’ve had serious problems,” Bent-
ley says. “Unfortunately, society
regards them as expendables. 1
watched that with Roky. And it’s
like, once you make your mark on
music, it’s real easy to fall by the

SPENCE

wayside and have people not so much
forget about you but not even care at
all.”

To counteract that in Spence’s
case, Bentley asked all of the artists
involved with “More Oar” to con-
tribute their royalties for the record
to a county-run financial fund for
Spence. Birdman is donating its pro-
ceeds to the fund as well.

Bentley says he hopes the project
will also bring Spence some long-
overdue acclaim for his work. “Some-
times that means more than the
money,” he says. “If you can just turn
the spotlight back to them a little bit,
you never know what’s going to hap-
pen. My dream would be for Skip—
who still writes songs—to maybe re-
cord something again. If you give
them a chance, you’re helping to
extend their lives, I believe.”

David Katznelson, Birdman’s
CEQ, says he gave the album the
green light immediately. “Bill has a
heart of gold when it comes to his
loyalties to the music that he was
influenced by, and he’s been wanting
to do this for a long time,” he says.
“His Roky Erickson tribute was
amazing, so I thought it would be a
great project, something I could not
pass up.”

Because Birdman is a small label,

Katznelson hopes to rely on publicity,
word-of-mouth, and radio to get the
word out about the record. There is
no emphasis single, but Katznelson
says he hopes radio stations will take
to certain tracks on their own.

John Goddard of Village Music in
Mill Valley, Calif., admits he doesn’t
see huge commercial potential for the
album but says it
will fill a certain
niche. “Fans of
the San Francis-
co scene of the
1960s would cer-
tainly be inter-
ested in it, and
fans of some of
the artists on it
would be real
interested in it,” he says. “There are
certain artists, like Tom Waits, that
people will buy every time they open
their mouth.

“The bottom line is, you do trib-
ute albums for two reasons,” God-
dard continues. “One is to make
money, where you would do a John
Lennon or whatever, and the other
is that it’s a labor of love. I think by
any stretch of the imagination, Skip
Spence would be a labor of love. Like
the stuff [tribute producer] Hal
Willner does. They’re not real com-

TURNER

mercial, but he pours his heart and
soul into them, and it really shows
up.”

The album was indeed a labor of
love for Bentley, who by day is VP of
media relations for Reprise Records.
But it was much the same for the
artists, some of whom have longed
for an opportunity to express their
admiration for Spence.

Son Volt’s Farrar, who performs
“Weighted Down” on the album,
says, “Some of the things I've always
found interesting about Skip, and
that song particularly, is that he uses
low-tuned guitars, which I don't
know that many people had done up
to that point, and he always seems to
have a good melodic sense. And in
general, the feeling you get from lis-
tening to it is that he’s kind of out
there on the edge, which is a good
place for music to be.”

“This album is really for people
who love esoteric music,” Bentley
says. “Hopefully, people will love this
and then go find ‘Oar’ That’s the way
I'm trying to present this. This is a
great album, and these songs by each
artist speak for themselves. But if
there’s any way we can also bring
people to listen to Skip’s versions,
and really see the accomplishment of
this man, that’s my dream.”
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KEEPING
SCORE

by Bradley Bambarger

AN AMERICAN IN PARIS: This year marks the 20th
anniversary of Les Arts Florissants, the Paris-based
ensemble directed by William Christie that has been
one of the prime movers in the acceptance of early
music beyond a clique of connoisseurs. “Moving from
the age of innocence to the age of experience” is how
Christie characterizes his group’s milestone.

Yet, as ever, freshness is the key to
Les Arts Florissants’ wide appeal, with
! Christie recruiting a pool of eager, excel-

% 5 lent young musicians to embody music

i ; that, despite its age, is often new to our

w i world. “It is a paradox, but this early

h] repertoire is new music, often to us and

: certainly to the audience,” he says.

“There were as many master-

pieces written in the 17th and

18th centuries as in the 19th and 20th centuries,
and they are waiting to be rediscovered.”

One of the world’s leading specialists in the
French Baroque, Christie has helped reanimate
masterworks by such totems of the times as
Lully, Rameau, and, particularly, Marc-Antoine Char-
pentier. (Les Arts Florissants are even named after a
Charpentier work.) The grave beauties of this highly styl-
ized era are far from hermetic in the hands of Christie
and his charges: Their 1995 Erato take on Charpentier’s
“Medée” is one of the greatest of all opera recordings,
early music or not. And fluent in many languages beyond
French, Les Arts Florissants have also made acclaimed
forays into Monteverdi, Purcell, Handel, and Mozart.
The group’s ambitious anniversary year sees it putting on
a different program each month, from Purcell odes at
such homes-away-from-home as New York’s Brooklyn
Academy of Music to a culminating round of December
concerts in Europe that feature a contemporary work:
Betsy Jolas’ “Motet I1I: Hunc Igitur Terrorem.”

In their first decade, Les Arts Florissants made some
40 albums with Harmonia Mundi, including DeLalande
sacred music and Gesualdo madrigals, Lully operas and
Rameau ballets, Handel’s “Messiah” and concerti grossi,
a heart-rending rendition of Purcell’s “Dido And Aen-
eas,” and a glorious set of Charpentier’s Te Deumn and
other sacred music (which was reissued last year in the

y
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Les Arts Florissants

label’s deluxe 40th-anniversary series). In 1994, the
group signed a five-year exclusive deal with Paris-based
Erato Disques, which it has just extended for another
five years. With plans for three recordings per year, Les
Arts Florissants are poised to make the most of what
has been a special partnership, according to Christie
and Erato president Didier Durand-Bancel.

“I consider the people at Erato to be friends,” Christie
says. “They take a long-term view of the relationship,
which allows us to accomplish some good things. And al-
though they make suggestions, they leave to me the final
say over which repertoire I record and which artists I
use. More than anything, our work together is « conver-
sation.” Durand-Bancel adds, “In these troubled times
for the industry, our new five-year contract is the best
sign we can give of how much Bill and Les Arts Floris-
sants mean to us. That not only means we have the great-
est faith in the artistic quality of the productions but their
commerecial viability—and the increasing popularity of
Les Arts Florissants internationally.”

Beyond the epochal “Medée,” Les Arts Florissants’
rich Erato discography includes a definitive version of
that other pearl of French Baroque opera, Rameau’s
“Hippolyte Et Aricie.” The group’s Erato backlist is
also highlighted by a haunting take on Couperin’s
“Lecons De Ténébres,” as well as Rameau’s “Les
Grands Motets” and Purcell’s “King Arthur”
Les Arts Florissants’ turn on Mozart's “The
Magic Flute” was nominated for a 96 Gram-
my, and their rendition of Rameau’s “Les
Fétes D'Hébé” won the '98 Gramophone
Award in the early opera category.

Recent releases include a set of Mon-
donville’s dramatic “Les Grands Motets” (which was a
dark-horse classical hit with the French FNAC retail
chain), as well as lauded discs of D’India madrigals,
Charpentier’s “Divertissements, Airs Et Concerts,” and
Monteverdi’s “Vespro Della Beata Vergine.” Mozart’s
shigspiel “The Abduction From The Seraglio” is out in
Europe and due in the U.S. later this year: Mozart’s C
Minor Mass is also on the way. The Mozart C Minor Mass
figures into Les Arts Florissants’ live presentations this
year, as do the Purcell odes, Rameau’s “Les Indes
Galantes,” Lully’s “Psyché,” sacred music by Montever-
di and Henri Desmarest, and a new ballet by Jiri Kylian
set to 17th-century madrigals.

Mirroring their concert programs, Les Arts Floris-
sants’ recordings will entail three areas: the French
Baroque, as always, including Lully and Rameau operas;
more Purcell, Handel, and Mozart; and the three great
Monteverdi operas. One of Les Arts Florissants’ issues
for 2000 promises to be one of the year’s most anticipat-
ed operatic sets: Handel's “Alcina.” That will be recorded
this summer at the Paris Opéra with a celestial trio

(Continued on page 53)

C GIBBS GROUP

(Continued from page 14)

heavy dose of it from an early age on.
1 don’t really get motivated to write
nice songs about people. They are
usually pretty melancholy.”

Gibbs also got an early introduc-
tion to music. Both of his parents
played instruments recreationally—
Mom piano and Dad guitar—and
Gibbs could confidently play his
share of material ranging from Kiss
to Fleetwood Mac to Olivia Newton-
John on the guitar by age 12.

“I got all this stuff from song-
books. It’s nothing I would proudly
call an influence today. But that’s
what was around the house,” he says.

In a move to free himself from
suburban San Diego, Gibbs partici-
pated in a college exchange program
to London. Soon after he unpacked
his bags, he ditched school, answered
an ad in the newspaper, and found
himself playing lead guitar for Mod-
ern English on two tours.

“I was 20 years old, and it was
great to be in such a rock’n’roli
lifestyle at such a young age,” he
says. “It solidified my desire not to
return to school.”

Touring with an already-estab-
lished outfit also solidified Gibbs’
desire to pursue his own musical
path. When the band concluded its
U.S. jaunt, he jumped off in New
York. “I decided even if I had to do
menial jobs, T would write and per-
form my own music,” he says.

Gibbs places his early music in the
“Dylan-influenced singer/song-
writer” ilk. He then segued into a
more full-bodied rock band sound
with the Morning Glories.

Given the pockets of support that
already exist for Gibbs, Atlantic will
generate awareness for “29 Over
Me” primarily via grass-roots pro-
motions spiraling out from San
Diego, Los Angeles, and New York.

The campaign initially will concen-
trate on independent retailers and
small chains.

“We are being selective about
where we showcase the album at
retail, with an emphasis on in-store
play,” Creed says.

The William Morris Agency is
finalizing tour plans that will in-
clude an April 21 performance at
New York’s Mercury Lounge.
Creed says Atlantic is seeking
placement of Gibbs’ music on sam-
pler CDs and in TV shows and
films.

Gibbs is managed by Los Ange-
les-based Revolver, and his Inat
Your Own Music is published
through BM1.

“The album is in the hands of all
appropriate music supervisors,” he
says. “Now it is a matter of people
living with the record long enough
and finding the right match.”

SOUNDIRACKS

AND FILMNM SCCORE NEWS
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EDITED BY CATHERINE APPLEFELD OLSON

MUSIC "N THE HOOD: The animated land of street smarts and wise-
cracks that Eddie Murphy created for Fox-TV’s “The PJs” may be only
a few months old, but on today’s musical calendar, that’s enough time to
warrant a soundtrack.

Hollywood Records on March 30 will release a companion to “The PJs”
that packs R&B and hip-hop music primarily inspired by the prime-time
series.

The first single is the infectious “It’s Nothing” by Jermaine Dupri &
Da Brat and featuring new rapper R.0.C. The first video is “Get
Involved,” by Raphael Saadiq and Q-Tip, which is currently in rotation
on BET, the Box, and MTV. Other contributors to the project include
Bizzy Bone; Destiny’s Child; Earth, Wind & Fire; Goodie Mob; and
new Hollywood artists O and Sy Smith.

Hollywood will inaugurate yet another television newcomer—the WB’s
hot teen-spirited “Felicity”—with a soundtrack in May. Less sexy but
certainly not less substantive is Hollywood’s March 2 release of “Spirit:
A Journey In Dance, Drums And Song,” a provocative blend of contem-
porary stylings and exotic American Indian chants that Peter Buffett
compiled to complement the PBS broadcast of the live show “Spirit.”

Meanwhile, Fox Music is putting finishing touches on a “Buffy The
Vampire Slayer” soundtrack, which TVT Records is slated to release in
September, and is also working on a soundtrack to “King Of The Hill”
that Elektra will release. The television studio is also planning a second
album of music from “Ally McBeal.” The first aloum of Vonda Shepard
music reached No. 7 on The Billboard 200.

Geoff Bywater, executive VP of Fox Music, says 550 Records, which
released the first “Ally” soundtrack, has first negotiating rights to the
second album.

Bywater adds he hopes to ride the “Ally” wave to as many albums as
possible. “I'd love to do an ‘Ally McBeal’ Christmas album and maybe
even another one with even more Vonda,” he says.

PASS THE SUNSCREEN: Who can forget the “Sunscreen Speech”—
the most famous commencement address Kurt Vonnegut never wrote—
that went around the Internet and back again in 977 Film director Baz
Luhrmann incorporated Chicago Tribune columnist Mary Schmich’s
words of wisdom into a seven-minute song he included on the compila-
tion “Something For Everybody” (Soundtracks & Film Score News, Bill-
board, March 7). Capitol released the album last April to lukewarm suc-
cess, but a pared-down version of the single is now catching fire at
modern rock and top 40 radio across the country, including trendsetters
KROQ Los Angeles, WHPT Tampa, Fla., and WBMX Boston.

The spark ignited in February in the Pacific Northwest when DJs
at KNRK Portland, Ore., and KNDD Seattle edited the song them-
selves and put it on the air. Other stations around the country imme-
diately began taking interest, and Capitol shipped three versions of
the song to radio Feb. 22 and released a commercial single in the Port-
land and Seattle markets. According to the label, sales of the album—
which also includes selections from Lurhmann’s “Romeo+Juliet,”
“Strictly Ballroom,” and “La Bohéme,” among others—were up 148%
as of March 12.

In light of the single’s newfound popularity, Luhrmann has pegged
Bill Barminski to film a video for “Everybody’s Free (To Wear Sun-
screen),” which is due out later this month. Capitol is also putting fin-
ishing touches on redesigned album cover art that highlights the fact
that the single is included.

PRODUCTION NOTIES: In the better late than never category, Virgin
Records on March 30 will release Italian composer Nicola Piovani’s
score to “Life Is Beautiful.” The score is nominated for an Academy
Award.

Capitol Records’ April 6 soundtrack to the Fox film “Never Been
Kissed” features one song apiece from two developing Capitol acts: the
Moffatts’ “Until You Loved Me” and Jimmy Eat World’s “Lucky Den-
ver Mint.”

Look for a duet featuring Shudder To Think’s Nathan Larson and
the Cardigans’ Nina Persson on the “Desert Blue” soundtrack, due
June 1 on Velvel’s ReelSounds imprint.

Maverick’s March 30 soundtrack to futuristic thriller “The Matrix”
packs two new songs that industrial rock fans will want to take note of.
The album contains “Bad Blood,” a new track from Ministry, and “Drag-
ula,” a previously unavailable Hot Rod Herman remix from Rob Zom-
bie. It also features Rage Against The Machine, the Prodigy, Monster
Magnet, and Marilyn Manson,
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(Continued from page 4)

tract with HMV/EMI, which led to
one of the most famous classical
recordings of all time: the 16-year-old
Menuhin’s take on Edward Elgar’s
Violin Concerto in 1932, with the 75-
year-old composer conducting. From
78 to LP to CD, the record has never
been out of EMI’s catalog.
Menuhin’s relationship with EMI
spanned some 70 years, the longest
such association in music business
history. Even though he was on rec-

ord as loathing the recording process, |

he recorded more than 300 pieces for
EMI as violinist and conductor, from
the bulk of the standard violin reper-
toire to his collaborations with Grap-
pelli and Shankar. Beyond his early
Elgar recording, the highlights of
Menuhin'’s discography include best-
selling accounts of the Mendelssohn
and Bruch concertos.

In the postwar years, Menuhin
began to draw criticism for a falter-
ing of his violin technique, which
gradually descended below the super-
virtuoso level of a Jascha Heifetz. But
at his best, he evinced an inner élan
that enabled him to communicate
great music to the masses. A recent-
ly issued BBC archive recording from
1943 shows him in rapt communion
with conductor Sir Adrian Boult in
the Brahms Violin Concerto. And a
1947 recording of the Beethoven Vio-
lin Concerto with Wilhelm Furt-
wangler perhaps shows him at his
most inspiring.

Reissued on Testament in 1997, the
Beethoven dise with Furtwingler has
become famous for an anecdote:
Menuhin once heard a performance
on the radio of the Beethoven concer-
to that he said he only wished he
could equal. To his astonishment, he
was informed that it was his re-
cording with Furtwingler that was
being broadcast.

Furtwingler also comes up in
another defining moment in Menu-
hin’s life. He took a staunch and very
lonely stand defending the German
conductor against charges of collusion
with the Nazis. Hindsight proves his
dedication to pitting “conviction
against received opinion” was more
often right than not.

In a venture that foretold his inde-
fatigable wanderlust, Menuhin under-
took his first world tour in 1935, per-
forming in 73 cities in 13 countries.
During World War 11, he gave more
than 500 concerts for the Allied
troops. After the war, he took British
composer Benjamin Britten with him
to perform for the just-liberated vic-
tims of the Nazi concentration camps.
Despite such efforts, Menuhin’s asso-
ciation with Furtwingler earned him

death threats during a subsequent |

visit to Israel. Yet he never relented
in his support of the senior artist, and
he continued to play benefit concerts
for Palestinian refugees.

A tireless worker for humanitari-
an and educational causes, Menuhin
was always keen to see the practical
fruits of such labors. In addition to his
boarding school for gifted youngsters
in England, he set up the Interna-
tional Menuhin Academy for string
players in Gstaad, Switzerland, where

(Continued on page 21)
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“1 HAD A DREAM I WAS
SILEEPING

found myself way down below
I couldn’t get to Heaven,
you know the place I had to go”’

— Lazy Bill Lucas

p&q

It ain’t Heaven,
but it’s as close as you’re gonna get while you’re still breathing.

Cr K—n\j

HOUSE OF BLUES HOTEL, A LOEWS HOTEL
C HI1 C A G O

Where the Blues lives. Now Open.

333 North Dearborn Street, Chicago, 1L 60610. More information, phone {312] 245-0333. Reservations, phone [800] 23-LOEWS, www.loewshotels.com
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HOUSTON

(Continued from page 16)

strong, who played on “New Day”
and co-wrote “The Angel & The
Jerk,” a non-album cut recently
heard on an episode of the sitcom
“Friends.”

The result of such collaboration
shows the self-published writer
(via BMI-affiliated Doctor P.P.
Music) mixing rock, electronica,
pop, and ballads—an expansion
beyond the pop/folk of “Cut You,”
not to mention the punk of the
Avengers.

“She’s not so much reinventing
herself but remembering herself,”
says Briggs. “She’s doing what
she does best: rocking with this
uncaged vengeance.”

“Scum” was hand-delivered
with special cards to modern rock
radio on Valentine’s Day, says
Briggs, “hopefully to catch the
attention of morning shows and
reintroduce her to that format—

‘She’s doing what
she does best:
rocking with this
uncaged
vengearnce’

it’s been a long time since she’s
been there. The last record was
folk-alternative, and as brilliant
as it was, it wasn’t for the format
at that time. Also, the triple-A
format was just gearing up, so it
fell between the cracks.”

Following a live listening party
for press and retail in April in San
Francisco, Reprise will focus on
the strong Houston/Avengers
sales markets of San Francisco,
Los Angeles, New York, and
Boston, says Briggs. “With artists
like this, you've got to break your
own back yard first. The ripple-
in-the-pond effect is critical, so we
can turn it into waves.”

Henry Wimmer, owner of San
Francisco’s Open Mind Music, an
indie retailer, is excited about the
“different approaches” evident on
“Tongue.” I think it will appeal to
Breeders fans and people who are
into Alanis Morissette and Debbie
Harry,” he says. “She’s a great
songwriter with a lot of vision,
and this is the culmination of what
she’s been doing with her folk
records and ‘Cut You.’ It’s true to
previous works—and it’s even bet-
ter than ‘Cut You.””

Touring will follow airplay, says
Briggs. Houston, who is managed
by Vietor Ratto and without a
domestic booking agent (Target
Concerts represented her on her
last European tour), says that if
the label succeeds with a single
from “Tongue,” she’ll “do whatev-
er they want.”

Otherwise she’d prefer to work
only her coastal strongholds. “I've
been so spoiled by Europe, because
audiences there know all the songs,
and the clubs treat you great,” she
says. “Someone even put my initials
and birthday on his license plate.”

Tom Hanks
“The Best Romantic
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Powerful Purchase Intent!
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Meg Ryan
Comedy of the Year.”

-Maria Salas, C(BS-TV

BOX-OFFICE!

You've Got... Millions of
Consumer Impressions.
National TV and Print Advertising

SHe W

WA TNT i
Entertainment. insTYLE People
COSMOPOLITAN | Miraltdin
GLAMOUR latemoisslle allure

“The best romantic_
comedy of the year!

Mora Saten. CBS-TY

S5 REBATE on soundtrack

STREET DATE: MAY 4  ORDER DUE DATES: CGLOR/19 Mins.

VHS SINGLES AND DVD: APRIL 6 VHS AND DVD: #169540
VHS MERCHANDISERS: MARCH 23 SPANISH-SUBTITLED: #6728

Media Campaign Subject to Change. € 1998 Wamer Bros. € 1999 Warner Home Video.

EA .

"
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BACHMAN

(Continued from page 14)

128 tracks with monkey noises
and kazoo solos because that’s
what this original musical idea
was about.” ” Bachman’s songs
are published by EMI Publishing.

Bachman wrote all of the 12 songs on
his album, and he also handled all vocals,
lead and rhythm guitars, and piano. The
album was co-produced by Bob Rock.

According to Columbia senior VP
of marketing Tom Corson, the key to
Bachman’s appeal lies in this un-
abashed approach. “Here’s this real-
ly talented songwriter whose songs
are honest and direct,” he says. “In
this day and age, he’s a unique artist.
He can live in both the alternative and
the pop worlds and be accessible.
That’s the beauty of Tal.”

To further promote the album,
Bachman will tour this summer. The
label, however, doesn’t plan to high-
light Bachman’s lineage in its mar-
keting plans.

With the set due for release in
Bachman’s native Canada April 13,
the artist will spend a large portion
of the spring visiting retailers and
radio stations there.

The set’s first U.S. single, “She’s So
High,” a slice of orchestrated power
pop polished by Rock, was released to
alternative radio Feb. 13 and to triple-
A formats a week later. The track went
to Canadian stations that same day.
The song was also featured on a fall
episode of Fox’s “Dawson’s Creek.”

“Obviously, we'd like to create
familiarity and later on down the
road go to top 40,” says Corson. “And
we feel if we present him in the most
direct and honest way, the songs and
Tal will speak for themselves.”

And how does Tal’s father feel
about the record?

“That’s funny,” says Bachman,
chuckling. “I should really ask him.”

MENUHIN

(Continued from page 19)

he earlier launched a music festival.

In addition to myriad internation-
al honors, Menuhin was knighted in
1987 and became a life peer in 1993
as Lord Menuhin of Stoke d’Aber-
non—only the second musician to re-
ceive a life peerage after Britten.

Having taken up the baton late in his
career, Menuhin became known for his
warm interpretations of Elgar, Vaugh-
an Williams, and Mozart. The president
of the Royal Philharmonic Orchestra at
the time of his death, Menuhin made
several recordings with the group;
dises of Elgar and Tchaikovsky were
recently released in Tring/Intersound’s
Royal Philharmonic collection (see
Keeping Score, page 53).

Ever active, Menuhin made his last
recording in January, when he con-
ducted soloist Francois-René Duchable
and the Sinfonia Varsovia in Beethoven
piano concertos. Menuhin was in Berlin
when he died of heart failure.

In a statement following Menuhin’s
death, EMI chairman Sir Colin
Southgate summed up the life of a
man for whom the appellation “great
violinist/conductor/philanthropist”
seems ungenerous: “Few artists have
touched so many people.”
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C OLOUR CROSSOVER:
British modern rock band
3 Colours Red saw its sec-

ond album, “Revolt”
(Epic), enter the top 20 on
the U.K. album charts.
Now the band is hoping to
make a breakthrough in
the U.S.

Reel R&B. Reel Tight is
an R&B group whose
debut album, “Back To
The Real,” is due May 18
on G-Funk/Restless
Records. The video for
the first single, “(Do You)
Wanna Ride,” has
already received expo-
sure on BET and the Box.
Reel Tight completed a
promo tour in mid-March,
and the next single, “I
Want You,” has already
been released.

On March 15, 3 Colours
Red embarked on its first
U.S. tour, which includes
headlining club dates and a
few dates as the opening
act for Silverchair.

BILLBOARD'S WEEKLY COVERAGE

Although 3 Colours Red
may be rock musicians from
England, don’t compare
them to Oasis.

3 Colours Red lead
singer Pete Vuckovic
says, “After Oasis made it
big, all these record com-
panies started signing
bands that sound like
Oasis, but now all those
bands are starting to get
dropped because their
albums sales didn’t meet
the record com-
panies’ expecta-
tions.” ﬂ

Beth Orton, Central Reservation

Residents Return. Quirky,
mysterious underground band
the Residents have enjoyed a
cult following for more than 20
years. The San Francisco-
based act will embark on a
U.S. tour in support of its lat-
est album, “Wormwood” (East
Side Digital). The tour kicks off
April 1in Boston.

REGIONAL HEATSEEKERS NO.1s

MOUNTAIN NORTHEAST

POPULAIIR~UPIRISI N GG S

OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARLA HAY

develop.”

M 0OCOSOS ON THE
ROAD: Latin music group
Los Mocosos are on tour in
support of their latest
album, “Mocos Locos” (Azt-
lan Records). The ska-influ-
enced single “Brown And
Proud” has already racked
up spins at several stations
in Texas, including Spanish
outlet KEDA San Antonio,
triple-A KBZD Amaril-

lo, and Spanish

« , | KQLM Odessa.
LBuz Luhrmann, Something For Everybody |
ek e

Vuckovic adds,
“I think rock bands
are generally
treated better in
America than in
England. Rock
bands like Metal-
lica can get big
much more often in

EAST NORTH CENTRAL
l Citizen King, Mobile Estates

: w

D OMINIQUE’S
DOMAIN: Jazz
vocalist Dominique
Eade’s second al-

A

] WEST NORTH CENTRAL

MIDDLE ATLANTIC
Beth Orton, Central Reservation

bum for RCA Vie-
tor, “The Long Way
Home,” features

America.”
He says that ||

1 Sbpence None The Richer, Sixpence None The Richer ARG I
L
I =~ v
[ ”r SOUTH ATLANTIC
1 Trick Daddy, www.thug.com
PACIFIC 1 =

performances from
noted musicians

T Dave Holland and

Beth Orton, Central Reservation

\

regardless of a
band’s origin, the
music industry
has become “much
more high-pres-
sure than it used to be.
Bands deserve a couple of
albums to find their sound.
All the best bands to me
were at their best by their
fourth or fifth album.
Everyone in the industry is
looking for the next big
thing, and bands aren’t
given enough time to

SOUTH CENTRAL
Roy D. Mercer, How Big'A Boy Are Ya? Vol. §

THE REGIONAL ROUNDUP

Rotating top 10 lists of best-selling tities by new and developing artists.

NORTHEAST
. Baz Luhrmann Something For Everybody
Kid Rock Devil Without A Cause
Beth Orton Central Reservation
The Corrs Talk On Corners
Susan Tedeschi Just won't Burn
Andre Rieu Romantic Moments
Five Five
Sixpence None The Richer Sixpence None The Richer
. Youth Edition Anything [s Possible
. Prince Paul Prince Of Thieves

MOUNTAIN
. Beth Orton Central Reservation
Lit A Place In The Sun
. Buitt To Spill Keep It Like A Secret
Lee Ann Womack Some Things | Know
Sixpence None The Richer Sixpence None The Richer
The Wilkinsons Nothing But Love
Baz Luhrmann Something For Everybody
The Flys Holiday Man
. Sara Evans No Place That Far
. Susan Tedeschi Just Won't Burn

SeENOUAWN -
=
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Victor Lewis. The
album, due April
13, was co-produced
by Eade and Bob
Belden, who’s
known as a produc-
er of Miles Davis reissues.

PUSHING FOR STAR-
DOM: The Push Stars have
won three Boston Music
Awards, including out-
standing rock band in 1998.
The Boston trio’s song
“Everything Shines” was
featured on the soundtrack

to “There’s Something
About Mary.” The Push
Stars are on tour in
advance of the release of
their Capitol Records
album “After The Party,”
due May 4.

ALBUM UPDATE: The
release date of INOJ’s
debut album, “Ready For
The World,” on So So
Def/Columbia (Popular

Vegas ‘Bombshell.” The
debut album of Grand
Rapids, Mich.-based
band Papa Vegas, “Verti-
go” (due April 27 on Sid
Flips/RCA Records), was
produced by Don
Gilmore, who's also
worked with X and Eve 6.
“Bombshell,” the first sin-
gle, goes to rock radio
Tuesday (23), and tour
plans are in the works.

Uprisings, Billboard,
March 20), has been post-
poned from Tuesday (23)
to July 27.
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ALBUMD

EDITED BY PAUL VERRMA

p VAN MORRISON

Back On Top

PRODUCER: Van Morrison

Pointblank 47148

The latest release from veteran Irish
singer/songwriter Van Morrison is a char-
acteristically bluesy excursion whose
songs often sound like well-worn classics,
even though they’re all newly penned by
Morrison. Leading a core band of bass,
drums, guitar, and organ—augmented by
the occasional string or horn section—
Morrison floats his soulful voice and har-
monica over a clutch of tunes addressing
themes he's kicked around for his more
than 30 years in the business: love,
heartache, spirituality. Highlights include
the heartfelt “The Philosopher’s Stone”;
the organ-soaked, doo-wop-flavored “In
The Midnight”; the bouncy title track; the
aching “When The Leaves Come Falling
Down”; the embittered but thought-pro-
voking “New Biography”; and the lithe
“Precious Time.” An album that reflects
the wisdom that can only be gleaned from
a lifetime of service to a craft.

L R&B

P SHANICE

PRODUCERS: various

LaFace 26058

Although she hasn’t recorded an album in
the five years since she left Motown,
young R&B singer/songwriter Shanice
has continued to hone her vocal and writ-
ing skills on Broadway, in films, and on
other artists’ projects. Her latest release
reflects a still-youthful but more mature
approach than she exhibited on her com-
mercial breakthrough, the gold-certified
1992 album “Inner Child,” which yielded
the R&B chart-topper “I Love Your
Smile.” Produced by a team of studio stars
that includes Kenneth “Babyface” Ed-
monds, Dallas Austin, and Jazz The Man,
“Shanice” features the lush, dramatic bal-
lad “When I Close My Eyes,” which has
made a moderate impact on the Hot R&B
Singles & Tracks chart; the catchy, insis-
tent “Don’t Fight It”; and the melodically
charged, vocally rich “You Need A Man.”
Despite the lack of a clear hit to set up the
album, “Shanice” will benefit from a high-
visibility campaign and other possibilities
for singles.

CONTEMPORARY CHRISTIAN

VARIOUS ARTISTS

Listen To Our Hearts, Vol. 2

PRODUCER: Brown Bannister

Sparrow 1692

In recent years, the Christian music com-
munity has witnessed the selling power of
multi-artist compilations, from “My
Utmost To His Highest” to “WOW?” to the
“Songs 4 Life” series. This two-CD collec-
tion, however, does more than string
together great songs; it features some of
Christian music’s top male artists sharing
their thoughts and testimonies. (This is
the second in a series, a follow-up to last
fall’s first collection, which featured EMI’s
female artists.) Christian consumers will
enjoy the spoken moments and devotional
offerings as much as the wonderful music.
Every song on the project has tremendous
merit, but among the highlights are
Steven Curtis Chapman’s “Listen To Our
Hearts” and Steve Green’s reverent ren-
dition of the Margaret Becker/Charlie
Peacock tune “Say The Name,” as well as
Phillips, Craig & Dean’s “Mighty God,”
Layton Howerton’s “Rushing Wind,” and

& MUSIC

SPOTLIGHT

HOUNDOG

PRODUCER: David Hidalgo

Columbia/Legacy 65861

The latest in a series of Los Lobos-
associated side projects—the others
being titles by the Latin Playboys,
Cesar Rosas, and Los Super Seven—
“Houndog” is by an adventurous blues
duo made up of Lobos front man
David Hidalgo and Canned Heat/John
Mayall’s Bluesbreakers veteran Mike
Halby. With their heads screwed on
crooked and their hearts in the right
place, Hidalgo and Halby burn
through eight deeply soulful originals
evocative of the haunted vibe of Tom
Waits and the trance-like Fat Possum
sound. Recorded in Halby’s house, the
album sounds as homespun as it
should, its guitars, harmonicas, drums,
and vocals blending into a rich stew.
Highlights include the hypnotic “No
Chance,” the chugging “I Brought The
Rain,” the instrumental “Eddie’s
Gone,” and the lone cover: Junior
Parker’s Memphis blues tune “I'll
Change My Style,” which was once
done by Canned Heat. Anyone who
complains of a lack of “good music out
there” need look no further than
“Houndog.”

Darwin Hobbs’ “Come Worship The
Lord.” A project that entertains the ears
and enriches the soul, this collection is
destined to be a staple in any Christian
music fan’s library.

| RAP |

BAD AZZ

Word On The Streets

PRODUCERS: various

Priority 50741

Plunging deep into the outlaw boogie zone
of the *70s, this West Coast lyricist brings

SPOTLIGHT

RN AT R TI AL LI e

BETH ORTON
Central Reservation

PRODUCERS: various

Arista 19038

London-based singer/songwriter with
well-placed stakes in the contempo-
rary folk and electronica camps deliv-
ers her second album, a feast of won-
derfully accomplished, diverse
songwriting destined to further her
budding career and land her on many
critics’ top 10 polls. With a sweet,
seductive voice that flickers between
potency and vulnerability, Beth Orton
sings of heartbreak on such irre-
sistible tracks as the string-drenched
“Sweetest Decline”; the catchy, trip-
hop-inspired “Couldn’t Cause Me
Harm"; the first single, the propulsive
“Stolen Car”; and the folky, novelistic
title track, rendered in “original” and
“then-again” versions—the latter a
trip-hop treatment. Album includes a
guest vocal by Terry Callier and
instrumental contributions from
folk/rock musician Ben Harper and
pianist Dr. John—a diverse cast that
reflects Orton’s widespread fan base.
(The Chemical Brothers used Orton’s
voice to animate tracks on “Exit Plan-
et Dust” and “Dig Your Own Hole.”) A
bold step forward from an artist on
the rise.

da slow-mo, sticky funk up to slick, post-
Mothership speed. All the better to
bounce shifting rhymes and kick bodies all
over dancefloors, with assistance from
guest MCs Snoop Dogg, the Outlawz, tha
Lowlifes, Lil’ Beau, Trey Dee, the Com-
rads (who join forces for “Addicted To
Crime’s” blunt truths), and Kurupt (for
the equally astute “Money, Houses, And
Cars”). Bad Azz does evoke the late Tupac
Shakur, not the least in the schizoid nature
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THE DAMNATIONS TX

Haif Mad Moon

PRODUCERS: John Croslin, Damnations TX

Sire 31031

Sister act Damnations TX—Amy
Boone and Deborah Kelly—leads a
rootsy, alt-country band that shines
for its smart writing. tight harmonies,
and colorful arrangements. The
Austin, Texas-based outfit has been
kicking around for several years, hon-
ing its aet the way all live acts ought
to: by playing incessantly. Accordingly,
“Half Mad Moon”—despite being a
debut album—reflects a seasoned,
mature approach to the recording
craft. Highlights include the bouncy
title track, which deseribes love as
“one of those unstable chemicals”; the
equally clever “Black Widow,” an ode
to an amplifier; the banjo-driven “Spit
And Tears” and “Kansas”; the rocking
shuffler “Things I Once Adored”; and
the imagery-rich rocker “Unholy
Train,” which is based on a dream of
Kelly’s. Best suited for triple-A, alter-
native country, and ccllege formats,
“Half Mad Moon” sheuld provide the
foundation for a solid career.

of his word salad. Rough and cantanker-
ous when dwelling in the dark side of
ghetto runnings, he turns almost reiaxed
and sunny when it’s party time.

___COUNTRY |

KELLY WILLIS

What | Deserve

PRODUCER: Dave McNair

Rykodisc 10458

Like Iris DeMent and a few other brave
souls, Kelly Willis has carved out a special
homeland for herself somewhere out on
country music’s seldom-trod frontiers. In
Willis’ case, it is a brittle, lonely land-

DEEP PURPLE
Shades: 1968-1998
COMPILATION PRODUCERS: David McLees, Simon
Robinson
Warner Archives/Rhino 75566
Forever etched into the rock’n’roll lexi-
con with the three chords that open the
classic “Smoke On The Water,” Deep
Purple has lived and will die by that
song. Beyond “Smoke” and such other
rock-radio staples as “Hush” and
“Woman From Tokyo,” though, Purple
should be recognized as the band that
made the bed that generations of metal-
heads proceeded to lie in. This four-CD
boxed set chronicles the British rockers’
#l)-vear career, from the group’s psyche-
ilelie origing on the 1968 debut “Shades
Of Deap Purple” through its 1972 pinna-
cle, “Muzhine Head,” right up to the
present (ay. With more personnel
changes in its history than the notesin a
Ritehie Blackmore solo, it's hard to keep
- track of just how many shades of Purple

VITAL REISSUES®

there have heon, but the liner notes do a
good job in #stuhlzhing a time line for
Mark I through Mark VII. (For the
record, the Purple dinasaur is still
active, defying extinction in arenas and
studiums urross the world.) Besides
material from the band’s albums,
“Shades” includes previously unavail-
able tracks. A must for fans and a good
overview for younger listeners who need
to be indoctrinated into the school of
“Durh, durh, durh!”

VARIDUS ARTISTS

The: Bisco Box

COMPILATION PRODUCERS: David McLees, Brian Chin
Rhine 75595

With all the disco compilations that have
apps=ired over the past few years—
including some fine ones from Rhino—
does the world need another retrospec-
tive of the genre that filled and nearly
broke the industry’s piggy bank 20 years
ago? Probably not: Why then, is the

praspest of “The Diseo Box"—a four-CD
set puirkaged in a reflective silver box—
80 irresiztible? Becatise Rhino, even
when it repeats itself, has a knack for
picking just the right tracks, augment-
ing them with lighthearted but insight-
ful liner notes, and presenting them in a
way wholly consistent with the nature of
the material. “The Disco Box” is a per-
fect example of the label’s skill in nailing
down the zeitgeist of a genre, an era,
or—in this case—both. With informa-
tion-rich essays by former Billboard
dance editor Brian Chin and others, this
set appeals to both scholars and party
hosts who want to be able to load four
dises into a CD player and hit “start.”
With all the usual =uspcts on board—
including Gloria Gaynor, KO & the Sun-
shine Band, Vieki Sur Hobinson, Wild
Cherry, Donna Smneer the Village Peo-
ple, Chie, Sister Sleidge, Kool & the
Gang—“The Disco Box” is guaranteed
to please.

scape, where beauty is all the more valu-
able because of its bleak and fleeting
nature. That consciousness makes for
extremely interesting, if occasionally
uneven, music. This is not exactly Young
Country. Besides her own well-wrought
songs, Willis calls on such like-minded,
introspective songwriters as her husband,
Bruce Robison; co-writer Gary Louris;
and Paul Westerberg, John Leventhal,
Dan Penn, and the late Nick Drake. The
latter’s “Time Has Told Me,” especially,
opens a window to Willis’ sensibility. Robi-
son’s “Wrapped” is a tender and revelato-
ry tale.

JESSICA ANDREWS

Heart Shaped World

PRODUCER: Byron Gallimore

DreamWorks Nashville 50104

The overwhelming impression of this
debut by country teen sensation Jessica
Andrews is that she’s got vocal chops to
spare. This is a big, durable, vibrant voice
that should be around for a long time. The
second consideration is that—like any
artist her age—Andrews has not yet
found or settled into what could be consid-
ered her own style. This album is, ina
sense, a sampler of everything that she’s
capable of: a five-minute-plus soliloquy on
first love discovered by a river (“The
Riverside”); a Bobbie Gentry-ish white-
trash saga (“Hungry Love”); an inspired-
by-a-movie-star-ditty (“James Dean In
Tennessee”), a sort of giddy “Happiest
Girl In The Whole U.S.A."-ish tune about
the joys of domestic love (the title cut),
and so on. To glimpse what Andrews’
future might portend, check out “Ruby
Shoes,” a big, brassy number that she
handles with grace and style.

L LATIN

* EMILIO

10° Aniversario

PRODUCERS: José Luis Ayala, Rall Navaira

EMI Latin 99190

This fiery interpreter of both country and
Tejano material commemorates his 10th
anniversary in the Spanish-language biz
with a bountiful, 15-song package that
should rejuvenate his presence in the
Tejano world and—possibly—the regional
Mexican arena. Among the album’s many
lovesick narratives is the radio-ripe single
“Mi Primer Amor,” a loping cumbia
lament about a first love that spotlights
Emilio’s still-muscular baritone. Though
Tejano radio likely will rotate any track
from this disc, the best entries to secure
airplay on the more numerous regional
Mexican stations are the plaintive
ranchera ballad “iCuando Me Iré!” or the
countrified polka stomp “No Mereces.”

p FAIREST HILL

Full Circle

PRODUCERS: Dana Davis, Billy Meadows, Ben Tankard,
Fairest Hill

inSync 4055

On his sophomore effort, Fairest Hill
stretches the smooth, jazzy AC/R&B of
his debut to include aggressive, power-
packed hip-hop (“He Puts His Hands On
Me"); slammin’, in-your-face funk (“Raise
The Roof™); gorgeous ballads (“Full Cir-
cle”); and hooks-a-million pop/R&B
(“Keep Lookin’ Up”). While such a
diverse musical menu would choke a less-
er artist, Hill—who wrote or co-wrote all
10 of the album’s uniformly excellent
songs—emerges triumphant at every
turn. More than simply credible in what-
ever milieu he chooses to explore, Hill
shows the marks of a true master, and the
album’s production perfection ties it all
together into a seamless, exquisite, rock-
ing, soul-stirring whole. This could easily
be the sleeping giant of 1999, ready and
waiting to wake up and roar. Contact: 202-
986-0693.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (p»): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J3): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway,
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» SWIRL 360 Candy In The Sun :05)
PRODUCERS: Mike Mangini, Mark Hudson
WRITER: not listed

PUBLISHER: not listed

Mercury 463 (cassette single}

Some tunes are immediate. They pop
out of the speakers and demand atten-
tion. Such is the case with this deli-
ciously sweet pop gem, which doubles
as the second single from Swirl 360’s
underrated debut, “Ask Anybody,” and
as the first offering from the sound-
track to “Never Been Kissed.”
Although radio programmers haven’t
had a chance to bang this future-smash
yet, you've no doubt heard it countless
times in the ads for the film. Beyond its
bigger-than-life, sing-along chorus, the
track crackles with a wildly infectious
skittle beat, '60s-styled guitar scratch-
ing, and the sibling act’s pitch-perfect
harmonies. This is the kind of single
that sounds best cranked to maximum
volume while speeding down the high-
way on a warm, sunny day—just make
sure you're not busted shrieking along
at the tollbooth.

p THE OFFSPRING Why Don’t You Get A Job?
(2:52)

PRODUCER: Dave Jerden

WRITERS: The Offspring

PUBLISHER: not listed

Columbia 41780 (CD promo}

As Offspring’s “Pretty Fly (For A
White Guy)” continues its explosive
mainstream success overseas after
scoring top five airplay at modern and
mainstream rock radio in the States,
“Why Don’t You Get A Job?” is in the
midst of a top 10 run at modern/main-
stream rock radio in the U.S. Now,
Columbia is preparing for the track’s
next journey as it sends forth a charge
for top 40 acceptance. There are a num-
ber of ear-catching acts out there
redefining the rules for rock-leaning
radio—1000 Clowns, Fatboy Slim, and
the like—and ‘Job” fits ably in that cat-
egory as well. Musically, we're treated
to a fairly straightforward blend of
organic instruments, spiced sweetly by
a celebratory steel drum, while the
lyrie cleverly takes us places we don’t
expect: It’s about a girlfriend who does
nothing all day but sit on the sofa and
wait for cash handouts from her man:
“Well my friend you gotta say/I won’t
pay, I won’t pay ya, no way/Why don’t
you get a job?” sings lead vocalist Dex-
ter Holland. It’s all pretty much a load
of laughs. This sort of stuff absolutely
electrifies the airwaves. Just say yes.

+ TAYLOR DAYNE Naked Without You (no timing
listed)

PRODUCERS: Taylor Dayne, Robbie Nevil, Jez Colin
WRITERS: A. Roachford, R. Nowels, B. Steinberg
PUBLISHERS: PolyGram International/EMI April/Future
Furniture/Jerk Awake, ASCAP

River North/Neptune 4709 (CD promo)

“Naked Without You,” the second single
from Taylor Dayne’s current River North/
Neptune album, hits you like a blowtorch.
Dramatic and heart-wrenching, the
lovesick ballad showcases Dayne at her
diva-esque best, as she reaches effortlessly
for high notes and pumps them full of emo-
tion and intensity. Lyrically, she tells of
how she did her man wrong. Now she can’t
bear the pain of missing him: “What have I
done/I broke the vow/But I'm the one/
Who's crying now.” In a just world, this
track would be the one to open doors again
for this limitlessly talented songbird. Top
40 and AC, why not give the people a
chance to fall in love with Dayne all over
again?

________R&B |

p BRANDY Love Doesn’t Count (3:37)
PRODUCERS: Fred Jenkins Ill, Guy Roche

WRITERS: S. Peiken, G. Roche

PUBLISHERS: Sushi Too Much/Hidden Pun, BMI; Manutti,
ASCAP

Atlantic 8854 (CD promo)

Perhaps her career is still a bit young for
such a description, but if there’s such a
thing as “vintage” Brandy, you're holding it
here. Breezy, sensual, straightforward, and
drenched with those gorgeous harmonies
that are recognizable in an instant, Miss
Norwood serves up a tasty slow jam about
letting go of love. While the single is a cer-
tain bull’s-eye at mainstream R&B radio—
where it'll first be worked—top 40 will
undoubtedly be waiting in the wings, lick-
ing its chops. It's amazing to think just how
far this radiant songbird has come since
first gracing the airwaves with her R&B
No. 1 “I Wanna Be Down”—almost five
years ago. Mercy, our girl is all grown-up.
From the delectable “Never S-a-y Never.”

P MAXWELL Fortunate (3:56)

PRODUCER: R. Kelly

WRITER: R. Kelly

PUBLISHERS: Zomba Songs/R. Kelly Publishing, BMI
Rock Land/Interscope/Columbia 41973 (CD promo)
Life always seems a little more relaxed
when Maxwell is around to butter the
bread of your soul. And mmm, is this fresh
new track good. Sensual and swaying, the
sexy performer assures his partner that
she’s the only one and tells of how lucky he
is to have her: “Just as sure as the sky is
blue/T bless the day that I found you.”
Written and produced by the do-no-wrong
R. Kelly, “Fortunate” sounds consistent
with what we’ve come to expect from
Maxwell—a cool and groovy musical back-
drop that doesn’t take from the Maxman's
vocal/lyrical focus. People, this is going to
send those female R&B listeners right to
their radios, looking dreamily at the speak-
ers and wanting to hear this delectable,
heartwarming track again and again. We're
talking a smash hit here. Taken from the
motion picture soundtrack to “Life,” with
Eddie Murphy and Martin Lawrence.

COUNTRY

» TIM McGRAW Please Remember Me (4:29)
PRODUCERS: Byron Gallimore, James Stroud, Tim
McGraw

WRITERS: R. Crowell, W. Jennings

PUBLISHERS: Sony/ATV Tunes LLC, ASCAP; Blue Sky
Rider Songs, BMI

Curb PRCD-8786 (CD promo)

In past years, McGraw has usually launched
his new albums with a big, frisky party
tune—like “Indian Outlaw” from his “Not A
Moment Too Soon” album and “I Like It, I
Love It” from “All I Want”—but this time
out, he's introducing his May 4 release with
a lush and lovely ballad. It’s a little more on
the pop side than some of McGraw’s previ-
ous efforts. He’s really at his best with tra-
ditional material, where he can unleash that
affecting country-boy phrasing that makes
you want to buy him a beer he can ery into,
but it must be said that he’s surprisingly
effective on this poignant Rodney Crow-
ell/Will Jennings tune. McGraw seems to
exhibit a newfound vocal maturity that
should easily bond with programmers and
whet appetites for that new album.

p JOE DIFFIE A Night To Remember (3:24)
PRODUCERS: Don Cook, Lonnie Cook

WRITERS: Max T. Barnes, T.W. Hale

PUBLISHERS: Curb Songs/Kinetic Diamond Il/Songs of
Peer Ltd./Gramily Music Publishing, ASCAP

Epic ESK 41907 (CD promo)

One or two too many novelty singles may
have caused people to forget just what an
ineredible vocalist Diffie is when he gets
hold of the right material. This fine single
should remind them. Penned by Max T.
Barnes and TW. Hale, the song tells the
story of a man who gives in to the pain of
remembering what he’s lost. Diffie’s affect-
ing voice is awash in vulnerability and
regret, but he conveys an element of hope
among the ashes of a relationship that
makes this the song of a survivor. The vers-
es swell nicely into the soaring chorus, and

the production perfectly enhances Diffie’s
performance. It's a record that should
make programmers and audiences alike
look forward to his latest album, due in
May.

> THE WILKINSONS Boy Oh Boy (3.02)
PRODUCERS: Tony Haselden, Russ Zavitson, Doug John-
son

WRITERS: S. Wilkinson, A. Wilkinson

PUBLISHERS: Golden Phoenix Music/Kiayasongs/Amanda-
songs, SOCAN; Chunk-It-Music, ASCAP

Giant 9687 (CD promo)

What a feel-good tune. Like previous
Wilkinsons singles, this little sonic gem is
marked by sweet family harmonies, a
catehy melody, and an overall radio-friend-
ly feel that has made this family trio one of
the few breakthrough acts of the past year.
The lyric isn't a deep philosophical trea-
tise, just lighthearted fun. Daughter
Amanda’s appealing lead vocals make this
highly listenable.

| AC |

PETER, PAUL & MARY Don’t Laugh At Me (3:13)
PRODUCER: David Kahne

WRITERS: S. Seskin, A. Shamblin

PUBLISHER: not listed

Warner Bros. 9663 (CD promo)

This recently recorded track from enduring
folk music veterans Peter, Paul & Mary will
carry fans of the 38-years-and-going-strong
ensemble right back to those seemingly
purer days of simple messages and good
intentions: “Don’t laugh at me/Don’t call me
names/Don’t get your pleasure from my
pain” is the message here. Could it be any
more earnest? The trio has reportedly gar-
nered strong reaction to this song at its live
appearances, and the track—which peaked
at No. 2 on Hot Country Singles & Tracks
last year in a version by Mark Wills—is
being released to radio to support the

NEW &
NOTEWORTHY

BAZ LUHRMAMN Evervbady's Free (To Wear
Bunscreen) (.00

PRODUCEAS: Bur Lubwrani, Anion Monsted
WRITER: Quindun Taver

PUBLIZHEE: nl Bated

Capitel 13560 100 proero!

A vear or o ago,  Magsgchusetts
Inetitnte of Technolomye rommence-
ment address dllegedly made by Ko
Vorpnegut made exhanetive ronnids on
the Internet—-but thien the wiss and
inspdring waerds tarned out Lo have
been writien by Chicago Tritune oo
nmniat Mary Schmich (a hoax-happy
student posted the fietiomal credit on
the Neth This track simply presents
thirt speech, epoken by actor Len
Perry, layered over the instrumental
track “Everyhody’s Free" (think Enig-
ma), which originally appeared on the
soundirack to " William Shakespeare's
Forres + Juliet" Lohrmann—best-
known ag the divector of "Homeo" and
SEtrietly Ballroom"—is, o Grel, the
conceptual fored behind it-and master-
minded the project for fia album,
“Homething For Everyhodn Already
thiz wildly ereative novelty is stoking a
chord with major-market radio pro-
grammers, as their vouthil demos
hesd for the high achool ot eollere pra-
duation stape. Listening to the praeil-
el random words of adviee, bowoven
givias 1w alt something to think aboot
when going about oo daily ives and
lemver one fesling mapired wnd fortu-
nate; “Dio one thing overy day thist
seares vouFleesDont waste your
tirne on jealnuayThe race ia long, in
the end 1’5 enly with woursetiTio not
regd Benuty magamines, thiey will enly
mitlee von feel uglyStreten.” It goss on
like that, This well-meaning song Is
alveady raising brows af tap 40 snd
roek and has huge potentinl to be one
of the true left-of-centar aucesss sto-
ries of the year. It may burn fast, but
boy, are these 15 minutes going to be
searrhinge,

release of “Songs Of Conscience And Con-
cern,” a retrospective of the group’s lesser-
known favorites due Tuesday (23). This
could work well at AC or on oldies specialty
shows, where an innocent throwback fits
the mood just right.

ROCK TRACKS

p JOHN MELLENCAMP I’m Not Running Any-
more (3:25)

PRODUCER: John Mellencamp

WRITER: J. Mellencamp

PUBLISHER: Little B. Publishing

Columbia 41742 (CD promo)

Mellencamp hits us with another shot from
his current must-have, self-titled album,
proving yet again that this is an artist with
plenty of props left in his bag of tricks.
This toe-tapping, relaxed rocker takes ona
country-meets-Latin flavor, with a burst of
bongos (and other percussive treats), a
flurry of crisp guitars, and a feisty fiddle—
and wait until you hear the center break-
down, which for just a moment actually
flirts with a disco vibe; what a surprise
that is. We've all seen the videogenic Mel-
lencamp dance a little two-step from time
to time. “I'm Not Running Anymore” will
have us all on our feet. Fine, fine work and
beautifully suited to triple-As and adult
top 40s with a built-in fan base.

» MARILYN MANSON Rock Is Dead (3:10)
PRODUCERS: Michael Beinhorn, Marilyn Manson
WRITERS: M. Manson, T. Ramirez, M. Gacy
PUBLISHERS: Dinger & Ollie/Blood Heavy/DCLXVI, BMI
Maverick 9709 (CD promo)

Just when you convince yourself that Mar-
ilyn Manson’s 15 minutes are about to run
their course, the beloved freak show of
straight-ahead rock’n’roll proves again
that there’s more than meets that red eye
of his. The memorable “Rock Is Dead”
(also the name of the band’s current tour)
pulls out all the stops, with every requisite
rock instrument smashed against the wall;
passionate, raw-throaty vocals that mean
(big) business; and a melody that is just
plain catchy. It all works, bud. “Dead” can
be found on Manson’s current “Mechani-
cal Animals,” as well as on the forthcom-
ing Maverick soundtrack to “The Matrix.”

P BUILT TO SPILL Center Of The Universe (2:43)
PRODUCERS: Phil Ek, Doug Martsch

WRITER: not listed

PUBLISHERS: BMG Songs Inc./All Smiles, ASCAP
Warner Bros. 9628 (CD promo)

“Center Of The Universe” is much like a
three-ring circus. At times cacophonous,
at other times endearingly melodic, this
rock song sports action on so many planes
at once, it’s hard to keep track. And ring-
master Doug Martsch doesn’t let major-
label status impede his experimental indie
synapses, so this song’s got its share of
sideshow weirdness as well. A simple gui-
tar progression that Cracker or Pavement
would approve of is layered with a fits-
and-starts rhythm section straight out of
the indie-rock hotbed of the Northwest, &
la Modest Mouse and Blonde Redhead.
Crane your neck and squint to pick up the
words—these lyrics are cryptically deliv-
ered but universally lovable: “I heard
what I said to you/And it was so out of
syne/With the way I wanted to/Make
myself out to seem.” Whining, looping gui-
tar solos soar overhead, but this song’s tri-
umph is its surging depth. More modern
rock should be as ambitious.

% DAR WILLIAMS Play The Greed (3.09)
PRODUCERS: Dar Witliams, Scud Mountain Boys
WRITER: D. Williams

PUBLISHER: not listed

Capricorn 2022 (CD promo)

Blossoming newcomer Dar Williams is one
of the more convincing old-fashioned folk
singer/songwriters out there these days,
and this first single from “Hempilation
2—freetheweed” couldn’t be more earthy
in nature: It illustrates the environmental
benefits of the hemp plant. With the
down-home backing of the Scud Mountain
Boys, this track, directed toward triple-A
radio, is simply irresistible. It frolics along
with an inviting mix of itchy guitars, bass,
and steel guitar that truly invigorates the

soul and perks up the ears. Williams’ vocal
is a bull’'s-eye, full, inspired, and replete
with optimism. There’s no doubt this is a
hit record—as long as radio is there to
fuel the fire. An absolute joy.

+* GIGOLO AUNTS The Big Lie (3.29)

PRODUCER: not listed

WRITERS: Gibbs, Hurley, Basset

PUBLISHERS: Mean Medve Music/Songs of PolyGram
International Inc., BMI; DreamWorks Songs/Royal Swirly,
ASCAP

E Pluribus Unum Recordings 1029 (cD promo)

The way the Gigolo Aunts attack the lyric
and spirited guitar riffs of “The Big Lie,” it
seems likely that they’ll launch into
“Jessie’s Girl” at the first chorus. Instead,
they stick to their own unpretentious style,
as accessible and endearing as the garage-
band hopefuls next door. While the lyric
verges on over-ingenuousness (“I could talk
a zebra from its stripes/Convince today to
turn into tonight”), the song is energetically
performed, and the music is well-written;
the chorus’ sing-along melody is especially
worthy. The spacey organ effects—a nod to
the *90s—seem a little out of place in the
earnest, retro ’80s pop/rock feel of the rest
of the song, but by the end, even that musi-
cal line has the listener bopping.

NEVE [t's Over Now (3:50)

PRODUCER: Matt Serletic

WRITER: J. Stephens

PUBLISHER: Eskimo Girlfriend Music, ASCAP
Columbia/Sony Music Soundtrax 41917 (CD promo)
If you subscribe to the “singer makes it
happen” school of song analysis, Neve is
destined for greatness. The group’s front
man has raw, angsty-boy tone and an
impressive range that is pleasantly unlike
the grittier, more strained rock vocalists
making inroads now. We'll even forgive his
West Coast diction and the lyric “She
won't stop trippin’ on the daytime vibe” if
he’ll keep singing so earnestly. The song
itself, unfortunately, is as generic as a
Toad The Wet Sprocket B-side. The lyric
is unimaginative, the guitar solo is techni-
cally proficient but just plain boring, and
the production is clear, high-quality, and
devoid of character. With this kind of tal-
ent and tightness, Neve could afford to
push the envelope. Give us an unconven-
tional structure or a little attitude—we’ll
still like you, really.

» JERMAINE DUPRI & DA BRAT FEATURING
R.0.C. It’s Nothing (3:40)

PRODUCER: Jermaine Dupri

WRITERS: J. Dupri, S. Harris, R. Griffin, J. Butler, M.
Yancy

PUBLISHERS: So So Def/EMI April/Throwin Tantrums/Air
Control/NWK/Ramohak, BMI; Chappel & Co./Butler,
ASCAP

Hollywood 11070 (cD promo)

The first single from the forthcoming
soundtrack to Eddie Murphy’s Clayma-
tion TV show “The PJs” brings together
producer/writer/rapper Jermaine Dupri
with two protégés, Da Brat and R.0.C.
Granted, the track is nothing ground-
breaking, but Dupri demonstrates that he
has an ear for a good beat and untapped
talent. With “It’s Nothing,” he has pro-
duced a slick, hypnotic track that screams,
“Spring is coming,” which will no doubt
pack the floors of hip-hop clubs and blast
from car stereos in the months to come.
Da Brat continues her streak as a credible
and memorable female force on the rap
seene with a signature voice that will leave
pundits wondering when we might expect
her next solo project. All in all, this collab-
oration marks another notch in the bed-
posts of all three artists’ careers.

FOR THE REGORD

“The Prayer,” recorded by Celine Dion
and Andrea Bocelli and reviewed in the
March 20 issue, was written by Carole
Bayer Sager, David Foster, Alberto Testa,
and Tony Renis.

The remixer of Will Smith’s “Miami” was
incorrectly listed in a review in the March
20 issue. It is Jason Nevins.

SINGLES:

PICKS ( p»): New releases with the greatest chart potential. CRITICS CHOICE (4 ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S, are eligible for review. Send
copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billbcard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y.)
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VIDEO

JAZZ CASUAL: JOHN COLTRANE

Rhino Home Video

30 minutes, $14.98

Available for the first time in 25 years,
this rare video of the John Coltrane
quartet is indeed cause for celebration.
Taken from syndicated music writer
Ralph J. Gleasen’s 28-episode, revolu-
tionary television series “Jazz Casual,”
this episode originally aired in Decem-
ber 1963. Here Coltrane takes to the
saxophones on four compositions
(including the original “Alabama” and
14-minute “Impressions”), with McCoy
Tyner on piano, Jimmy Garrison on
bass, and Elvin Jones on drums. The
series not only covers a breadth of jazz
musicians, including Count Basie, Car-
men McRae, Mel Tormé, and Dizzy
Gillespie, among others; it also edu-
cates viewers about how to listen to
jazz.

MYSTERIOUS BRITAIN

Acorn Home Media

76 minutes, $19.95

Britain has a whole lot more to offer
than royal comings and goings, and
this tape reveals a host of attractions
that comes under the category of
“mysterious.” The tape is divided into
three segments, and the first part
turns over the mysteries of the extra-
ordinary stone structures that dot the
British countryside. The middle sec-
tion looks for “ghosts” and other pur-
ported hauntings of some private and
public buildings, and the finale exam-
ines Britain’s most infamous mystery
of all—the Loch Ness monster. “Mys-
terious Britain” presents an interest-
ing potpourri of scientific research,
eyewitness testimony, and bits and
pieces of ancient legends combined
with some excellent film footage and
archival photos and drawings. It offers
a lesson in both history and culture
that will be enjoyed by those with a
casual interest in Britain as well as
true Anglophiles. Contact: 800-474-
22171.

PRESCRIPTIONS FOR PRACTICAL HAIRCUT-
TING

Post ndustrial Hair

30 minutes, $29.95

A veteran hairdresser and salon owner
invites the camera into her parlor so
fellow professionals can benefit from
her most reliable tricks of the trade in
this special-interest offering. The first
of three volumes, subtitled “Reducing
The Differential,” tape one tackles the
problem of thinning and uneven hair.
Rather than jumping from guinea pig
to guinea pig, our host focuses on one
male eustomer throughout the entire
program as she demonstrates practi-
cal hair-cutting techniques as well as
other important methods, such as
assessing the skull shape and hair
growth patterns and checking for
“hidden” scars and moles. The pro-
gram’s creator clearly believes there
is no such thing as too much informa-
tion, and her targeted audience will
likely appreciate that. Contact: 888-
533-7291.

GETTING STARTED WITH ROSES

AGCOM International

28 minutes, $19.95

While the rose is commonly thought of as
the most beautiful flower, it also has a
reputation for being among the most dif-
ficult to grow. Here, practical advice

about the climate and conditions that
best suit some of the rose’s many vari-
eties is intermingled with information
about the role roses have played in world
history, culture, and mythology. There’s
also some gorgeous footage of bloom
after bloom filmed at the Tyler Rose
Garden in Tyler, Texas, and the Ameri-
can Rose Center in Shreveport, La., that
will make viewers want to get started
with roses right away. Contact: 800-593-
3372.

FUTURE FANTASTIC

BBC Video/CBS Fox Video

250 minutes, $29.98

Gillian Anderson of “The X-Files” is a
fitting host for this two-volume exami-
nation of science fiction phenomena
that may well become fact during the
next century. From alien visitations to
high-tech means of travel, from the
creation of advanced robots to the
prospect of immortality, the tapes fea-
ture a broad array of astonishments for
the new millennium. Scientists and oth-
ers in the know debrief viewers about
real situations that not long ago were
deemed preposterous. The presenta-
tion of possibilities is mind-boggling
even for the most enthusiastic sci-fi
believer, but it makes for great mind-
bending programming just the same.
Retailers who are maximizing con-

sumers’ quest for anything 21st centu-
ry will likely score big with this one.

AMERICA’S FUNNIEST HOME VIDEOS UNCEN-
SORED

Real Entertainment

50 minutes, $19.99

It had to come out sometime. Fans of
TV's “America’s Funniest Home Videos”
must have known there was a stash of
R-rated footage waiting for retail
release, and those dicey moments make
up Real Entertainment’s latest reality
offering. The video is both a candid
camera free-for-all and a statement
about the pathetic ends some people will
go to to get their 15 minutes (or sec-
onds) of fame. For example, there's a
whole section of bare breasts, a section
of profane language that escapes the
bleeper, a section of really disturbing
accidents and mishaps, ete., all aug-
mented by a sarcastic running commen-
tary like the TV show. There are ap-
parently a lot of people who think this
kind of stuff is funny, and sales should
be brisk. Also new from Real are “Ani-
mal Antics” and “Family Follies” home-
video collections.

PAT THE BUNNY: SING WITH ME

Golden Books Family Entertainment Home Video

30 minutes, $9.98

The time-honored “can-do” book for

preschoolers hops to video with a
rainbow of original songs and a live-
action format. In the “Pat The
Bunny” book, siblings Paul and
Judy engage in a variety of activi-
ties, such as playing peek-a-boo,
smelling flowers, and eating a
snack, that busy little fingers can
play along with, teo. In the “Pat The
Bunny” video, each activity is the
starting point for a song that’s
delivered by a group of older broth-
er and sister types in colorful set-
tings. There’s an ode to a favorite
soft blanket, a song about spending
time with loved ones, and, of course,
a visit to a petting zoo where the
children get their fill of floppy-
eared friends. Golden is also releas-
ing a companion CD/cassette.

ENTER*ACTIVE

BY BRETT ATWOOD

SiD MEIER'S ALPHA CENTUAR!

Firaxis Games/Electronic Arts

PC CD-ROM

Determining the future of mankind is
no small task, and in this latest strate-
gy game from Sid Meier, players essen-
tially act as God for a nearby planet.

CARELESS LOVE: THE UNMAKING OF
ELViIS PRESLEY

By Peter Guralnick

Little, Brown & Co.

767 pages; $27.95

The coneluding volume of
Peter Guralnick’s exhaustive
two-tome biography of Elvis
Presley begins on Oct. 1, 1958,
when the newly drafted rock-
'n’roller arrived in Bremer-
haven, West Germany, to join
the 32nd Tank Battalion of the
U.S. Army’s Third Armored
Division.

Presley soon got permission to
live off-base, and he and his
extended family took over the
top floor of a hotel in Bad
Nauheim. His beloved mother,
Gladys, had recently passed
away, but Presley brought along
his father, Vernon, and his
grandmother, Dodger, as well as
two of his posse of pals (the
“Memphis Mafia”): Red West
and Lamar Fike.

If Presley had hoped for a life
of normalcy, it wasn’t to be, as
less-than-positive patterns from
his past re-established them-
selves. The Presley camp was
soon evicted from the hotel after
West set fire to Elvis’ room—
with Elvis in it—as a prank.
West and Fike were drinking
heavily and getting into fights
with the locals, as well as with
Vernon, who was drinking and
having an affair with an Army
wife.

Everyone in the entourage
was arguing about money. Pres-
ley soon located a beautiful

teenager who moved in with
them as his “secretary.” He was
soon amassing a fleet of cars
and experiencing the world of
amphetamines. And this was
even before his bride-to-be,
Priscilla, came on the scene as a
precocious child.

Presley seems to have been
almost preordained to live out
his life and career the way he
did. So nothing is really sur-
prising about this book—we’ve
long known almost all the
details. But Guralnick, a tireless
researcher and sympathetic
biographer, recounts Presley’s
decline and fall with a thor-
oughness that drives it all back
home: bad movie after bad
movie, bad soundtrack after bad
soundtrack, his failed attempts

e UNMARING OF
& ELVIS PRESLEY

at establishing some semblance
of a family life, his increasing
Howard Hughes-like isolation,
and, finally, his slide into a
drug-saturated existence.

Guralnick’s major deviation
from prior Presley works is his
attempt to at least partially
rehabilitate the image of Elvis’
all-powerful manager, Colonel
Tom Parker. He establishes that
Parker did make a lot of money
for Presley (although the man-
ager made more) and that, in the
end, Presley agreed with the
career decisions Parker had
made for him. (However, Elvis
never toured internationally be-
cause Parker—as an illegal
Dutch alien—was afraid to leave
the U.S., which Presley appar-
ently didn’t know.) Ultimately,
though, the book’s argument is
that Elvis the Artist disap-
peared in the clouds of smoke
and mirrors that the Colonel
conjured up in the interest of
“getting the money now.”

One of many indications of
Parker’s contempt for what
Elvis came to represent was the
album “Having Fun With Elvis
On Stage.” Some three years
before the failing singer’s death,
Parker took tapes of Presley’s
between-song “banter,” which
was often rambling and incoher-
ent, and issued it on his own
Boxcar label. In the end, as
Guralnick shows, Presley was
truly all alone in this world. And
Parker was one of the many peo-
ple making money off a sick
man. CHET FLIPPO

Meier, who is one of the few marquee
names in computer gaming, has joined
with “Civilization 11" co-creator Brian
Reynolds to create this fascinating,
turn-based strategy game. “Alpha Cen-
tauri” puts players on a mission to colo-
nize a planet, but before the ship
arrives, the crew members decide to go
seven separate ways. Each crew mem-
ber aims to influence the new world
according to his or her own philosophi-
cal view. As with “Civilization 11,” play-
ers explore the unknown territory, ulti-
mately set up new colonies, and must
carefully monitor the competing fac-
tions, each of which places a priority on
different community policies, such as
economy, environment, religion, or
knowledge. Conquering competing col-
onies will result in a win, but gamers
can also pursue other, less obvious
strategies for victory. Strategy gamers
who like a challenge will drool over this
one.

TUNES.COM

www.tunes.com

Rolling Stone Network is the latest
high-profile music Web company to get
a cosmetic and strategic revamp. The
newly named Tunes site serves as a
central hub for entertainment content
from established musie brands Rolling
Stone, Downbeat Jazz, and the Source.
In addition to editorial news content,
this site places a heavy emphasis on
Webcast and digital-download offer-
ings. More than 1 million sound clips
and 1,000 videoclips can be previewed
on the site. Tunes also invites commu-
nity feedback through Internet-submit-
ted reviews and bulletin boards. The
strong branding power of Rolling
Stone should help Tunes build a quick
audience, but it is the depth of the con-
tent that will help this site stay afloat
in the ever-crowded arena of new-
music hub sites.

AUDIOBOOKS

BEY TRUDI MILLER ROSEMNBLLUMN

ON MYSTIC LAKE

By Kristin Hannah

Read by Susan Ericksen

Nova Audiobooks {an imprint of Brilliance Corp.)

3 hours (abridged), $17.95

ISBN 1-56740-826-5

Susan Ericksen gives a sensitive, com-
passionate reading of this tale of loss
and redemption. Tearfully sending her
daughter off to college, Anne Colwater
is dealt an unexpected second blow
when her husband tells her he wants a
divorce after 20 years of marriage. Lost
and confused, Anne returns to her
hometown, where she reunites with her
old friend Nick. Nick’s wife committed
suicide six months earlier, and his
daughter is emotionally damaged from
the trauma. Offering her emotional sup-
port to both, Anne falls in love with
Nick and has a second chance at happi-
ness.

CLIVE BARKER'S THE HISTORY OF THE DEVIL
By Clive Barker

Performed by the Sci-Fi Channel’s Seeing Ear
Theatre

Dove Audio

3 hours (unabridged), $18

ISBN 0-7871-1886-9

This second installment of a series of
original audio dramatizations lives up
to the promise set by the first. In this
intriguing tale, the Devil wishes to
return to heaven and insists on a trial
to prove that he is innocent of the
crimes attributed to him. Humanity’s
history is displayed and reinterpreted
through the contrasting perspective of
the Devil and that of the prosecuting
attorney. The troupe of Seeing Ear
Theatre actors is talented and enthusi-
astic, making this an enjoyable and
thought-provoking outing for sei-fi/hor-
ror fans.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Brett Atwood, Billboard, 5055 Wilshire Bivd.,
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradley Bambarger, Biliboard, 1515 Broadway, New York, N.Y. 10036
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1500 Cultivates An Ugly Duckling

L.A. Hip-Hop Trio Looks To Build Fan Base With ‘Fresh’ EP

BY CARRIE BELL

LOS ANGELES—1500 Records
thinks it has found a swan in the
Long Beuch hip-hop act Ugly Duck-
ling, whose eight-song EP “Fresh
Mode” bows April 20.

“When I first heard Ugly Duck-
ling, I knew I was dealing with some-
thing special,” says Van Riker, GM
of Interscope imprint 1500 Records.
“These boys have a general knack
for putting flavor into things and
championing old-school vibes. It’s
about fun and celebration, not
gangstas and guns.”

Which is pretty much why Dizzy,
Andyeat, and Young Einstein joined

UGLY DUCKLING

forces as Ugly Duckling five years
ago. “We want to be a traditional rap
group making our sounds with the
instruments of hip-hop-like voices,
turntables, and samples while pay-
ing homage to hip-hop artists we
grew up with, like De La Soul, Jun-
gle Brothers, Biz Markie, Rakim, or
Main Source,” Andycat says. “We
aren’t flashy. We won’t be brandish-
ing firearms or driving tanks like
Master P We won’t be taking our
shirts off like LL Cool J. We're goofy
white kids who aim to take hip-hop
to a new audience who can’t relate to
those guys. Plus, we probably
couldn’t pull it off. If we took our-
selves seriously, everybody would
laugh at us.”

Not that these guys are as soft or
silly as some of their predecessors.
Ugly Duckling blazes upbeat dance-
able joints with catchy party rhymes
and employs smart scratching. The

.

An MCA Moment. MCA artist Chanté Moore joins up with labelmate JoJo to

first exhibition of the act’s talent was
the homemade 12-inch “Fresh
Mode,” which sold more than 3,000
copies, according to the label, and
impressed mix-show DJs worldwide.

“Ugly Duckling is a great local
band with the potential to blow up,”
says E-man, music director/air per-
sonality for KPWR (Power 106), a
Los Angeles R&B station. “There’s
a new era of old-school rap, like
Styles Of Beyond, Ugly Duckling,
and Jurassic 5, who are getting a lot
of support from mix shows like ‘Fri-
day Night Flavors’ with the Baka
Bovz. That’s how the Black Eyed
Peas started. Listeners are saturat-
ed with the big names, and they’ll be
looking for something new.”

To meet the demand, 1500/ Inter-
scope will supply the EP to R&DB,
college, crossover, and possibly mod-
ern rock formats by the end of
March.

“The EP is like Ugly Duckling
101, and we aren’t pushing one track
in particular,” Riker says, adding
that the label aims to set up a full-
length Ugly Duckling album, sched-
uled for release this summer. “If
something jumps out on its own and
everybody wants to play it, we’ll
gladly oblige and rework our mar-
keting strategy. But for a hip-hop
act to have a career, it needs to gain
credibility in urban matkets first.”

Other elements of the marketing
and promotion plan include preach-
ing to the converted. The label will
utilize its street team to hand out
20,000 samplers and stickers to
prospective fans, talk hip-hop clubs
into spinning Ugly Dueckling, and
work other tastemakers and
lifestyle accounts in 20 markets.

The thrust of the campaign will
take place on the West Coast since
Ugly Duckling already has a loyal
following and hip-hop in general
does well in that area. Target mar-
kets include L.A., San Diego, and
San Francisco. The group will also
do a short Southern California tour
with Peanut Butter Wolf.

“We want the band to grow in
steps. We aren’t going for the quick

e B

record a track for her upcoming album, “This Moment Is Mine.” Shown, from left,

are Moore and JoJo.

hit, and we won’t drop them if they
don’t get it. It won’t be like you see
500,000 units the first week,” Riker
says. “This sound is burgeoning, and
the market will respond at a grow-
ing rate. The band realizes you have
to start somewhere and are willing
to build a career slowly and put in
the work.”

“I'resh Mode” has been licensed
to Wall of Sound in the U.K. and will
probably see release there two
weeks prior to the U.S. bow. Riker
says, “We expect it to do better in

/

The Total Package. Bad Boy recording act Total relaxes on the set of the video
for its latest single, “Sittin’ Home.” The song is from the group’s sophomore
album, “Keisha, Kima And Pam.” Shown, from ieft, are Bad Boy Entertainment
consultant Andre Harrell, Total's Pam Long and Kima Dyson, video director Little
X, Bad Boy Entertainment VP of visual services Matt X, Total’s Keisha Spivey,
and Bad Boy Entertainment VP of A&R Harve Pierre.

(Continued on page 30)

Dru Hill’s Woody To Exit; Faith Evans And
Total’s Dyson Talk About Hitting The Road

This issue’s colummn was prepared by guest colurnnist
Dana Hall, managing editor of R&B Auplay Monitor.

TOUR TIME: Woody, aka James Green, of Island
recording act Dru Hill has announced he will leave
the group to pursue a solo career in gospel music.
Green says his decision is based on his renewed rela-
tionship with God. “My decision to leave Dru Hill was
laid upon my heart by the Lord,” he says. “I value my
experiences as a member of Dru Hill. Sisqo, Nokio,
and Jazz will always be my brothers.”

There are no plans to replace him. Despite Green’s
departure, the group will embark on its U.S. tour with-
out him. The tour, which is

have in the past. We did the Bad Boy tour a few years
back, so we're more used to the daily grind of a tour.
“We're hoping to create a big enough buzz about
Total so that we can get on another tour after this
one, maybe the R. Kelly tour,” adds Dyson. “We also
have offers to go to Africa, Europe, and Japan.”
Among the stops on the tour are Washington,
D.C., Atlanta, Los Angeles, Chicago, Dallas, Hous-
ton, Baltimore, and Philadelphia, with more to come.

MARKETING MADNESS: RCA’s Tyrese is truly
a marketing-savvy artist. Add to his modeling work,
acting, and MTV hosting duties a new Visa USA print

campaign. The ads, which

;chegluled to kick oft April 4 ]
teature Bad Boy's Faith The
E‘:‘aIE::e ?12(\];31-(3;:&3 a tour on Rhyt hm
and the
Blues

a consistent level until now;”
says Evans. “This is my first
real tour; I've always just
done spot dates in the past.

debuted in such magazines
as Rolling Stone, Entertain-
ment Weekly, Details, Spin,
Vibe, Men’s Fitness, Maxim,
and the Source, is geared
toward a Generation X audi-
ence. It’s an extension of
BMG  Entertainment’s

strategic partnership with

With this one, we’ll be on
tour at least two months.
Anytime I have to perform,
it’s pressure. I get a little nervous hefore each show.”

With a 40-minute set each night, Evans says her big-
gest concern is her vocal chords. “I have to constant-
ly condition my voice. What I try to do is not talk too
much. I'm also a very quiet-spoken person, which helps
to ease the strain that talking could put on my vocal
chords. People always ask me why I'm so quiet. Well,
it’s because I’'m saving my voice for singing.”

[oven though the tour will take the artists across
the country to some of the largest cities, Evans says
she doesn’t plan on much leisure time. “I’ll be hit-
ting radio and retail while on the road. I always try
to tie in to the local scene wherever we are. I’'m
always promoting my records.”

Total member Kima Raynor Dyson says the
group has much the same plan. “Over the past few
months, we haven’t been able to get out to radio and
retail to promote the album due to [a group mem-
ber’s] illness. She’s better now, and we plan to g<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>