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ROGK "39: RESURGENGE OF A RESILIENT SOUND

In U.S., Fresh Spin Is Put On Format

A Billboard staff report.

NEW YORK—In a business in which
nothing breeds like success, “musical
trends” can be born fast and fade
faster. The powerful resurgence of
rock bands in the U.S. market—a
phenomenon evident at retail and
radio, on the charts, and at musie
video outlets—does not fit the proto-
typical mold, however, and shows no
signs of diminishing soon.

For one thing, no single breakout
act has spurred a flurry of sound-
alike signings; rather, a large num-
ber of banids have risen up simulta-
neously to stake their own claims on
record shelves and radio airwaves,

Best Buy Plans
A Major Push
for New Artists

BY ED CHRISTMAN

NEW YORK—Best Buy, one of
the top chains at promoting
developing
artists, is fur-
ther trying to
distinguish
itself in that

\E“ k| area with its

ambitious,

‘\“s multimillion-

L ) Jl dollar Find

L.~ | "Em First
campaign.

The project will kick off with a
massive national press advertis-
ing campaign Sunday (28), to be

(Continued on page 109)

with a host of newer acts being pulled
in their wake.

Likewise, there is no one defining
sound to be heard
among the pack, only
the defining rock vibe
and a general feeling
that it’s OK to make
noise again. “For the
last few years, it wasn't
cool to say you were in a
rock band,” says Butch
Walker of HiFi/Elek-
tra’s Marvelous 3,
whose “Freak Of The
Week” is No. 34 this

Globally, ‘No-Nonsense’ Music Thrives

A Billboard international staff
report.

Often masquerading
as different sub-gen-
res, no-nonsense rock
continues to thrive in
key markets.

Here, Billboard cor-
respondents take a
global sound-check of
the musie around the
world.

JAPAN
Rock is very much

issue on Mainstream
Rock Tracks and No. 5
on Modern Rock
Tracks. “But we want
‘this was a rock band’ on
our gravestones.” v
There are common
threads to be seen in
several of the bands,
most notably a street- L.
savvy blending of hip-

alive these days in
Japan. The indies/
underground scene
and the mainstream
have produced a wide
variety of rock-orient-
ed acts recently, as
Japanese pop expands
its stylistic range away
from idol pop. Harry
Yoshida, label manager
of Warner Music

hop into the rock
brew—a heady recipe
that a number of retail-
ers and label executives
cite as whetting ap-
petites among younger
consumers for the likes
of Flip/Interscope’s Limp Bizkit, at

(Continued on page 104)

KORN

Japan’s new Dream
Machine imprint, says
rock bands featuring
female vocalists are the
wave of the future on
the J-pop scene.

“I aim to make the next wave of
female singers, in the rock style,”

INSIDE THIS WEEK’S BILLBOARD

Biue Note’s 4§
Gassandra Wilson |
Pays Tribute To
Miles Davis ... pm

| | European Biz Is
'-I Weighing New
Anti-Piracy

Yoshida says.

As Yoshida and others look for
new rock-oriented talent, up-and-
coming rock acts such as currently
unsigned three-piece Feed are set-
ting the template for intelligent,
powerful Japanese rock (Global
Musie Pulse, Billboard, Feb. 6) with
haunting art rock full of nuances.

Less restrained is thrashabilly trio
Guitar Wolf, whose crazed, over-the-
top take on three-chord rock hasn’t
prevented it from being signed by
Sony Music Entertainment’s (Japan)
Ki/oon label. One of the most memo-
rable acts to appear at last summer’s
epochal Fuji Rock Festival in Tokyo,

(Continued on page 105)

Grammy Nods
Likely To Garry
Retail Rewards

BY CHRIS MORRIS
LOS ANGELES—A
learning can be a
dangerous thing,
but a lot of “Mise-
ducation” should
be wonderful, ac-
cording to re-
tailers celebrating
Lauryn Hill’s big
Grammy Awards win.
In one of the coronations of
(Continued on page 99)

little

HILL

| Behind The Scenes News,

Photos, And More In
Expanded Grammy Coverage|
\ ... Pages 97-102
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EMINEM: THE BEST WAY TO ‘RESPOND’

If you seek to play a leadership role in making money by exploit-
ing the world’s misery, the music industry remains an easy place to
start. Witness the “The Slim Shady LP” (Aftermath/Interscope/
Universal) by Eminem (aka Marshall Mathers), a debut album whose
main themes include drugging, raping, and murdering women.

Eminem’s record reached stores Feb. 23, the same day people
in the Los Angeles area were learning of a rash of crimes akin to
those in which Eminem was gleefully exulting, including the rape
and stabbing murder of a 13-year-old Pomona, Calif., cheerleader/
choirgirl in her own bedroom and the accosting and attempted
kidnapping of an 11-year-old girl bicyeling in North Hollywood
that police suspect could be linked to the recent rape of a 12-year-
old girl in a local city park bathroom. Pomona investigators were
analyzing fingerprint records and lists of convicted sex offenders
living in the area. Meanwhile, in North Hollywood, Los Angeles
Police Capt. Richard Wahler said, “We're encouraging parents to
be extra-vigilant at this time. Don’t let your children, especially
your daughters, out of sight.”

sound as if it’s a funny act he may indulge in simply to pass the time.”
Meanwhile, on the opposite coast, a Boston Globe critic found still
more merit in Eminem’s misogynistic album because he’s a white
rapper sponsored by a veteran black hip-hop producer. “Let’s ignore
for a moment the same-old, same-old of Eminem diatribes against
women and gays—hey, white folks have always been as adept at hate-
ful rhetoric as black folks,” the critic asserted. “But more important,
and worth noting before the inevitable controversy swamps every-
thing else, is his embrace by the rap community.” Thus, questioning
hate is a tiresome bore; communal careerism justifies anything.
“What moral poverty from some of these reviewers! When I
read that Globe review, I was speechless,” says Kate Cloud, 10-
year executive director for Respond Inc., a 25-year-old Boston-
area agency providing counsel, emergency shelter, a 24-hour hot
line (617-623-5900) and community outreach for women and chil-
dren who are targets of domestic violence. “So what is the mes-
sage? That women are to be used and abused, and that makes you,
the abuser, powerful and popular?”

An example of the sort of horror that’s possible if
parents fail to heed such a warning is dramatized
on the “Guilty Conscience” track of “The Slim Shady
LB” in which Eminem’s malevolent 21-year-old
“Stan” persona engages in a jocular dialogue with
producer Dr. Dre, who portrays his rather ambiva-
lent “conscience.” When Stan confides he wants to
surreptitiously drug and rape a girl he’s picked up
at a rave party, the Dre/conscience character coun-
ters by saying, “This girl’s only 15 years old/You
shouldn’t take advantage of her/It’s not fair.”

“Yo, look at her bush,” answers Eminem/Stan sar-
donically. “Has it got hair?/Fuck this bitch right here/
On the spot bare/Till she passes out/And she forgot how
she got here.” In these and other “Guilty Conscience”
scenes, the halfhearted Dre character is always over-
ruled. In a final vignette, a construction worker named
Grady, played by Eminem, decides to kill his unfaithful

TO M

ic

EARS

Watching MTV recently during a promotion for
Eminem just prior to the showing of his “My Name
Is” video, Cloud noted that “one of the things this
guy Eminem said before the video started was, ‘Slim
Shady is what comes out when you're mad.” Which 1
thought was really interesting. What is he mad at?”

Well, Eminem opens his “Name” track by saying,
“Hi kids! Do you like violence? . . . Want to copy me
and do exactly like I did?”—which includes accost-
ing teachers, assaulting women, sexually humiliat-
ing his mother, dreaming of slitting his dad’s throat,
and bragging, “I'll fuck anything that walks.”

“One of the messages that the battered-women’s
movement has been trying to get out since its incep-
tion,” says Cloud, “is that domestic violence or inti-
mate-partner violence or violence against women is
not just a problem against individual people; it’s a
social problem. The Department of Justice estimates

wife and her lover. “Maybe he’s right,” Dre/conscience
mulls, but he cautions: “Think about the baby before
you get crazy.”

“OK,” says Eminem/Grady, “thought about that. Still want to
stab her, grab her by the throat, get her daughter, and kidnap her!”
Then Eminem breaks character to confront Dre in his real-life
role as an ex-N.W.A member with his own history of aggression.
“Aw, fuck, what am I saying?” Dre concedes. “Shoot 'em both!”

Grady does, and this homicidal construction-worker type remains
at the thematic center of “The Slim Shady LE” being depicted on
the album cover lolling on a boardwalk at the beach with his infant
daughter as the torso of his dead wife dangles from his car trunk.
The rest of his saga unfolds in “ ’97 Bonnie And Clyde,” a parody of
Will Smith’s “Just The Two Of Us”; the song reveals the murderer
as an abusive husband, long frustrated by restraining orders, who
gets away with his deed by dumping his wife’s body in the sea. All
the while he lies to his daughter, adding with an incestuous coo,
“Nobody in this world is gonna keep you from me/I love you.”

Such “Slim Shady LP” cuts got raves in the Los Angeles Times, the
same paper that reported the aforementioned L.A. County sex
crimes. Its critic gushed that “in Eminem’s bizarre stories . . . he isn’t
afraid to say anything; his lyrics are so clever that he makes murder

LETTER

960,0000 incidents of violence against a current or
former spouse or partner in 1998, with one out of
four women reporting being abused by a husband or boyfriend at
some point in their lives. And this goes across all races. But those
are reported incidents, and everyone knows that most of them are
not reported. Another study, done in '98 [by the Commonwealth
Fund], estimates 3.9 million women abused annually by live-in part-
ners. Studies show that most men who abuse women are not socio-
pathic but rather so-called normal men with normal psychological
profiles. But, as with racism, when you want to do violence to some-
one, you first demean or dehumanize. So it’s significant when you
see a certain social message going out, and this guy is being heav-
ily promoted by some aspect of the music industry as if he’s a hero.”

As far as keeping it real, there is no heinous crime an artist could
contrive that humanity hasn’t already eclipsed. Indeed, to champion
the objectification of human beings as mere exploitable sex props
leads us back to the worst crime against humanity in history—
slavery. So, rather than buying “The Slim Shady LE” why not call
800-694-5354 and get the two-CD “Respond” album (Signature
Sounds), a lovely, life-affirming 27-track charity anthology of folk
music by New England’s top female artists? It seeks to help raise
funds to stop the violence against and abuse of our nation’s women.
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TAKING ISSUE WITH BPA BEEFS

To the so-called Black Promoters Assn.
(“Black Promoters’ Suit Supported With
Protest,” Billboard, Feb. 20): Last year you
were beefing that you were locked out of
prime African-American acts; this year
you have the same problem again, beefing
that you cannot promote “white acts.” Can
we expect the same problem via your inabil-
ity to promote Latin, Asian, and American
Indian acts? If you would just realize that
you have enormous energy and talent but
lack the knowledge of diversification, you
wouldn’t let “one monkey stop your show.”

Theatrical agencies are employment
agents that try to get the best jobs for their
clients. Understand that there is a fine line
between racism and favoritism. Get over it!
Start a recruitment drive to start a black-

owned theatrical agency. Don't try to rein-
vent something; instead, use the knowledge
you've gained through trial and error to try
to mwvent something whose time has come.
Here’s a list of acts that black promoters
can promote, when available, for touring:
Santana, Bonnie Raitt, Gloria Estefan. Also,
Johnnie Taylor, Bobby Womack, Wilson
Pickett, and Bobby Byrd. The last four are
on the House of Soul tour, produced by my
company, that we will sell in your market!
Sparkie Martin
Sparkie Martin Entertainment
New York

EARS, TEARS, TROUBLE & HUMAN SPIRIT

I was almost moved to tears when I read
Timothy White’s Music to My Ears column
“Music And The Human Scorecard” in the

Dec. 26, 1998, issue of Billboard. It’s an
ideal to live by, and in this industry it should
be standard reading. As an instrumental
guitar musician, I've just started a small
label primarily geared toward guitar play-
ers, and your column will be framed on our
office wall. Billboard, you're an inspiration.

Steve Vai

New York

Timothy White’s column “Trouble In
Musie, Trouble In Mind '99” (Music to My
Ears, Billboard, Feb. 6) was nothing short
of astounding. Few other music writers are
brave enough to seriously approach social
commentary in their work, much less sound
the horn for others to do so. Thank you.

David Philips
Los Angeles

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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Top Orf Tue News

6 European Union officials con-
sider formulating a tough multi-
national attack on piracy.

Aruists & Music

8 Executive Turntable: Alexan-
dra Beeman is promoted to VP of
marketing at SMV/Sony Wonder.

14 Owsley's debut album
recalls a time when melody ruled
pop music.

14 The Beat: Garth Brooks
upcoming album will serve as a
prequel soundtrack for the film
“The Lamb.”

20 Boxscore: The Rolling
Stones gross more than $4 mil-
lion in Anaheim, Calif.

22 Continental Drift: Los Ange-
les-based Celeste brings Cuban
flavor to her self-produced CD.

_REVIEWS & PREVIEWS

LATIN PLAYBOYS: P 25

24 Popular Uprisings: Drea
sees her “Dream” come true with
the release of her WB debut.

25 Reviews & Previews: TLC,
Blondie, the Latin Playboys, and
Malaco Records’ 30-year retro-
spective share the spotlight.

28 R&B: As more FM radio
stations embrace R&B oldies,
two formats emerge.

29 Words & Deeds: The
fusion-based hiplife genre is a hit

DANGE TRAX

BLONDIE: P 35

in Ghana.

34 The Rhythm Section: With
Silkk The Shocker’s latest, No
Limit earns its first top 10 hit on
Hot R&B Singles & Tracks.

35 Dance Trax: As "No Exit”
makes a grand entrance, Blondie
regains its rightful place on the
dancefloor.

37 Country: Mandy Bamett's
second release, “I've Got A Right
To Cry,” contains the last work of
famed producer Owen Bradley.

43 Latin Notas: Olga Tanon
will receive the Spirit of Hope
Award at Billboard’s sixth annual
Latin Music Awards.

44 Pro Audio: The unveiling of
the DVD Audio spec has yet to
gather much industry attention.
46 Jazz/Blue Notes: The
Branford Marsalis Quarfet's
“Requiem” features its final work
with the late Kenny Kirkland.

48 Songwriters & Publishers:
BMI introduces a new outreach
plan to educate business owners.

INTERNATIONAL

49 Music felevision in Japan
undergoes radical changes.

74 Hits of the World: Britney
Spears bows at the top in Ireland.

75 Global Music Pulse: San-

dra Pires’ self-titled album, set for
German release this month, fea-
fures her powerful voice.

MercHANTS & MARKETING
77 Plenty of music-related
merchandise was on hand at the
American International Toy Fair.

77 Buying Trends: Recent
reports show Amazon.com is still
an online high-flyer.

80 Retail Track: Russ Pillar
leaves the online company Prodi-
gy to head U.S. Megastore oper-
ations at Virgin Enterfainment.

81 Declarations of Indepen-
dents: New indie Omplatten finds
early success by reissuing late-
‘60s discs by Brazil's Mutantes.

83 Sites + Sounds: MTV Asia
revamps its World Wide Web site.

85 Home Video: Companies
scout the American Infernational
Toy Fair for ideas for new video
and TV properties.

86 Shelf Talk: Fox's lawsuit
against Hollywood Entertainment
now includes allegations of
accounting discrepancies.

87 Child’s Play: The animat-
ed “Batman Beyond” is poised
for a strong home video debut.

LATIN NBTAS

OLGA TANON: P. 43

PROGRAMMING
91 The fal) Arbitrons show a
rise for news/talk radio and
declines for AC and country.
93 The Modern Age: Garbage
pays homage to the Prefenders
on “Special .
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Biz’s Dangerous Overspending IS Driven By Fear

BY MIKE MENA

For a business full of executives with
huge egos and renegade self-images, the
record industry has its share of conser-
vative decision-makers who are fright-
ened of making changes necessary to
save the business.

As mergers and downsizing continue
to be the modus operandi and quarterly
performances are emphasized, hoth
artists and label staffers are being strick-
en with the syndrome known as “this
better hit or else.”

This has resulted in compromised
product and a musical staleness that indi-
cates things will only get worse before
they get better.

This is not a debate of art vs. com-
merce: A business is supposed to make
money, and hits are certainly better than

misses. A company is in business to cre-
ate interest in a product, market it effec-
tively, and reap the benefit of that effort
with a successful sales campaign.

I have no problem with that. I have

‘We are afraid that if we don’t
say yes to every demand of
the businesses that support

us, they will ruin us’

Mike Mena, a a former VP of A&R at the EMI
Records Group, is president of Combustion
Records, a Los Angeles-based indie label.

earned a paycheck from the music indus-
try for the duration of my career. It’s the
way we have conducted our business that
I have a problem with.

Quite simply, we’ve been spending
money foolishly. If you spend $2 million
promoting and marketing a record, then
merely going platinum with it isn’t
enough. Easy to understand. So why are
we disregarding that fact? Fear.

Costly promotions like flying a band
on tour from Providence, R.1., to Seattle
make little sense. Yet if a radio station
asks for it, we oblige. Don’t blame radio.
We're the ones who say yes.

Why? We are afraid that if we don't say
yes to every demand of the businesses
that support us, they will ruin us. If we
don’t say yes to radio stations, they’ll stop
taking our calls and stop playing our
records. If we don’t spend a certain
amount of money on co-op, stores won’t
support us.

(Continued on page 23)
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aingle Force Urged
To Fight Euro Piracy

BY JEFF CLARK-MEADS
LONDON—=Senior European offi-
cials are considering a new, coherent,
multinational response to piracy
within the European Union.

If they proceed as record compa-
nies would like, the process of find-
ing and prosecuting illegal operators
within the EU will be greatly simpli-
fied—and the punishments for trans-
gressors will be more of a deterrent.

Leading figures from the Euro-
pean Commission are conducting
hearings Tuesday-Wednesday (2-3) in
Munich to hear submissions on the
Green Paper titled “Combating Coun-
terfeiting And Piracy In The Single
Market.” The document was released
for discussion at the end of last year.
Representatives from the EU mem-
ber governments will also be present
in Munich to hear the submissions.

One of the organizations making its
case is the International Federation
of the Phonographic Industry (IFPI),
which hopes the document will even-
tually become law in its present form.
Director of operations Mike Edwards
says the Green Paper could lead to

DVD Aims For
Inroads Into
Int’l Mkts.

BY SAM ANDREWS

and EILEEN FITZPATRICK
LONDON—The slow introduction of
DVD to international territories has
prompted Universal Studios Home
Video to ink a
short-term distri-
bution deal with
Columbia TriStar
Home Video to
sell and market
its DVD product
outside of North America beginning
in April.

The move is intended to accelerate
the rollout of DVD titles in poten-
tially lucrative international markets

(Continued on page 109)

DVD

BY LARRY LeBLANC
CTORONTO— Undera nesw leens-
ing agrecment, Universal Mugic
Group (Canady) will market and
distribute Walt Disney Records
in Canada, effective Monday (1),
The (Zanadian licensing apree-
ment was prompied by the ongo-
ing restructuring of Walt Disney
Hecords in the T5.S. by parent
Buena Vista Music Group. Pre-
viously, Walt Dizney Records
was assigned to the Walt Disney
Co.’s consumer-produet group in
Canada, headed by ¥ P/manag-

(Continaed on poge 112)

S E]

vital new pan-European protections
against piracy. However, it remains to
be seen if national governments in the
individual EU member states will be
prepared to accept a commission dic-

tate in this area of legislation.
Edwards says a pan-European
solution is vital, because, according
to IFPI estimates, 100 million pirate
CDs were made within the EU’s bor-
ders last year. In addition, he says,
90% of all discs seized by IFPI and
its allies within the union are made
in the EU or in the three “accession
states”—Poland, Hungary, and the
Czech Republic—which are now
waiting for membership. Of the
Green Paper, Edwards says, “It gives
us the biggest opportunity we have
ever had to focus the minds of the
authorities on the problem of pira-
(Continued on page 103)

Trans World On Roll

4th Qtr. Fuels Co.’s Top Showing

BY ED CHRISTMAN
NEW YORK—Trans World Enter-
tainment is looking to have a “great
year” after turning in a record per-
formance in its fiscal year ended Jan.
30 (BillboardBudletin, Feb. 25), says
John Sullivan, senior VP/CFO for the
Albany, N.Y.-based chain.

During the 12-month period, the

company rode an

explosive fourth
quarter to its

TRANS WORLD
ENTERTAINMENT

record perfor-
mance, with net
income for the
year totaling $42.1
million, or $1.25
per share on a diluted basis, on sales
of $698 million.

The net income and earnings for the
fourth quarter more than doubled the
amounts generated in the same time
period in fiscal 1997, when those

BY BRETT ATWOOD

LOS ANGELES—The emerging
medium of Internet-delivered radio
could get a significant push into the
mainstream as MTV Networks
prepares to unveil a new radio ser-
vice based on technology from its
newly acquired
radio Webcast
company Imag-
ine Radio (Bill-
boardBulletin,
Feb. 22).

The service
will include hun-
dreds of pre-programmed and per-
sonalized radio stations and even-
tually will be joined by video
Webcasts of MTV Networks’ six
recently launched multiplex musie
channels. Among the first Webcast
radio stations due to debut is VH1
at Work, an online radio station
that will feature music played on
the cable music channel.

MUSIC TELEVISION®

MTUN Plans Ambitious
New Music Web Site

The Webcast projects are part
of a broad plan by parent compa-
ny Viacom Inc. to expand its
Internet-related businesses
through the creation of a new
Internet division. The New York-
based division is being headed by
Matt Farber, MTV/VHI1 senior
VP of program enterprises. It will
also have a satellite office in San
Mateo, Calif.

The planned Webcast music ser-
vices will be a key part of a new
high-profile music destination site,
due to debut in June under a yet-
to-be-announced brand name.

The site, developed under the
working title “The Buggles Pro-
jeet,” will include MTV and VH1-
branded content, music news, music
auctions, chat functions, and E-
commerce. The site will contain
links to all major record company
sites and to official artist sites,

(Continued on page 23)

amounts were $20.6 million, or 66
cents per share. Sales in that time
frame were $267.8 million, an 11%
increase over the $242 million the com-
pany garnered in the corresponding
period the previous fiscal year. Net
income was $32.5 million, or 95 cents
per share, an increase of almost 42%
over the previous year’s earnings of
$21.3 million, or 67 cents per share.

“We had a great year last year, and
we’re looking forward to another
great year in 1999,” Sullivan says.
“Last year, we were profitable in
every quarter, and we will do that
again this year.”

In looking at the annual numbers,
net income included the reversal of a
$4.6 million restructuring charge and
an impaired-asset write-off of $1.7
million. Excluding those items, net
income was $40.3 million.

For the year, earnings before inter-
est, taxes, depreciation, and amorti-
zation were $85.8 million, an increase
of about 58% over the $54.2 million
posted in fiscal 1997. Gross profit
increased to 37.8%, up from 36.7% in
its fiscal 1997 year, while selling, gen-
eral, and administrative expenses
dropped to 25.5%, down from 27.2%.

“We continue to leverage our
expenses against sales,” says Sullivan.

Moreover, fiscal 1998 represents
the first year since about 1990 that the
chain turned in a profit in every quar-
ter of the year. In the early 1990s, as
the CD, which carries a smaller gross
margin than cassettes or vinyl,
became a larger portion of the busi-
ness, record-store chains began post-
ing losses in the first quarter of the
year. And when the price wars start-
ed in 1994, the chains were reduced
to showing profits, if they were lucky,
only in the fourth quarter.

Another area that showed improve-
ment is shareholders’ equity, which
grew from $123 million at the end of
fiscal 1997 to $211.4 million at the end
of the just-completed fiscal year.

For the year, comparable-store
sales increased 8%, while the fourth
quarter increase was 6%.

Trans World numbers were
released after the end of trading on
Feb. 22. That day, Trans World’s
stock price closed at $11.68, up from
the previous day’s close of $11.

Sony Unveils Own Digital-Distrib Technology

BY BRETT ATWOOD

LOS ANGELES—The race to
establish an industry standard for
the digital delivery of music has
heated up considerably, following
the Feb. 25 announcement that
Sony Corp. has developed its own
proprietary digital music distribu-
tion technology, known as Super-
MagicGate.

The entertainment company
planned to propose the technology
to the Recording Industry Assn. of
America’s new Secure Digital
Music Initiative organization,
which held its first meeting Feb. 26
here.

SuperMagicGate aims to protect
copyrighted music content as it is
digitally delivered via the Internet.

It includes proprietary copyright
management, electronie distribu-
tion, and content protection tech-
nologies. The server-based system
will compete with similar offerings
from IBM, a2b, Liquid Audio, and
Intertrust.

(Sony, along with the four other
major music companies, is also par-
ticipating in a test of IBM’s system
for the sale of music digitally, the
so-called Madison Project.)

Sony plans to license use of the
technology to other musie compa-
nies, according to a company
spokesman.

SuperMagicGate is an extension
of MagicGate, a broader content-
protection solution technology that
consists of an embedded microchip

in consumer playback devices. The
MagicGate chip allows playback of
protected content only on compli-
ant hardware and software
devices.

In addition, Sony has announced
OpenMG, a technology that uses a
combined hardware and software
solution to encrypt digital music
stored on a computer hard disc or
other storage device.

All of these technologies will be
implemented into Sony’s propri-
etary recording media device,
known as Memory Stick, as well as
other computer products.

No consumer availability date
has been determined for the tech-
nologies, according to the
spokesman.

UNIVERSAL NEWS

Universal In 0z
Restructures To
Respond To Retail

BY CHRISTIE ELIEZER

SYDNEY—Universal Music’s new
structure in Australia, announced
Feb. 23, peels away two layers of man-
agement, at a cost of 47 jobs. The idea,
according to managing director Paul

Krige, is for the merged company to
maintain the “maverick indie” atti-
tude that Universal Music established
in the territory under Krige before

the merger with PolyGram.
With a staff of 38 and much gung-
ho enthusiasm, Krige had in four
(Continued on page 103)

Universal Music
Latino Appoints
aanchez President

BY JOHN LANNERT

Citing a need to secure the serv-
ices of a veteran executive who is both
“creative and practical,” Universal
Music Latin America chairman
Manolo Diaz has named Carlos
Sanchez president of Universal Music
Latino (BillboardBulletin, Feb. 22).
Sanchez, 36, formerly was managing
director of PolyGram Venezuela.

Sdnchez’s appointment takes
effect Monday (1). He will be based
in Miami, reporting to Diaz. Of
Cuban parentage, the Venezuela-
reared Sanchez spent the first 15
years of his career holding a variety
of industry positions with Rodven
Records, a Venezuelan indie acquired
by PolyGram in 1995.

(Continued on page 103)

UMG’s Def Jam Buy
Appears Imminent

LOS ANGELES—The Universal
Music Group (UMG) is in advanced
negotiations to acquire the remain-
ing 40% of Def Jam that it doesn’t
already own, according to sources
close to the deal. The purchase price
is said to be close to $100 million.

Universal’s Def Jam stake had
been held by PolyGram, which Uni-
versal parent Seagram acquired in
December for $10.4 billion. At the
time, Universal executives an-
nounced their intention to acquire
the remainder of Def Jam, and talks
with founder Russell Simmons are
believed to have been ongoing since.

Sources indicate that if the deal is
consummated, UMG’s Ealand/ Meremry
Music Group will change its moniker
to Island Def Jam, and Mercury will
remain a part of the label group.

A Universal spokesman declined
comment.
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TVT Makes Securitization Deal

BY IRV LICHTMAN

NEW YORK—Securitization of
assets can keep a successful inde-
pendent label independent as it seeks
to expand its creative roster and its
organizational structure.

That’s the view taken by Steve
Gottlieb, president and founder of
14-year-old New York-based TVT
Records, which has obtained a loan
of more than $23 million through
Charles Koppelman’s CAK Univer-
sal Credit Corp. (BillboardBulletin,
Feb. 23).

For CAK UCC, formed a year ago
by the high-profile music executive,
the pact marks the company’s first
publicly acknowledged music indus-
try securitization deal, although it had
been previously reported to be neara
funding arrangement with SESAC,
the privately owned performance
right group (Billboard, Feb. 20).

“There is no instance where an
independent company has been able
to raise capital in this fashion,” says
Gottlieb. TVT’s roster of multi-genre
pop offerings, sold via its own inde-
pendent distribution system, has
grown from its beginnings with a sue-
cessful eight-volume series of TV jin-
gles known as “TV’s Greatest Hits.”

“History says that independent
labels, even when most successful,
will affiliate with a major because of

a need for capital,” Gottlieb contin-
ues. “I'm very excited about being
able to undertake the kind of support
and long-range attention for artists
that is associated with seleet priori-
ty acts without sacrificing the advan-
tages of a small label.”

TVT’s annual sales are reported
at $40 million.

“By acquiring catalog,” says Got-

tlieb, “we can

leverage our own
RECORDS

distribution oper-
ation, which we've
had for the past 10
years. It’s one of
the things that has
made us so successful. We control
our agenda on the street. We’ll be
able to develop projects over a longer
period of time. We'll also be using the
funding to develop other A&R
sources and separate labels with a
separate A&R vision.”

Structurally, Gottlieb adds, the
label hopes to add high-caliber exec-
utives that are now available as a
result of the industry’s mergers and
consolidation, particularly the recent
implementation of Universal Music’s
purchase of PolyGram. Gottlieb says
he wants to add more personnel to
existing field offices.

Gottlieb adds that the company
began to investigate funding opportu-

BY REMI BOUTON
PARIS—The niche genres of rap
and rai music stand to gain the
most from this year’s Victoires de
la Musique, according to French
music-industry executives.

The awards ceremony, held Feb.
20 at the Olympia venue here
(BillboardBulletin, Feb. 23), had
a strong emphasis on live music,
with 21 performances. Seven of
those were of home-grown rap or
rai, the form of music established
in France from its home in former
French colony Algeria.

The show rewarded Barelay/
Universal male rock/pop singer
Alain Bashung with three awards
and the soundtrack for the musical
comedy “Notre Dame De Paris”
(Pomme/Sony Music) with two

france’s Victoires Awards
Give Boost To Niche Genres

awards, although labels say the
increased sales from this exposure
will not be as strong as for devel-
oping acts.

Public TV channel France 2 and
radio network RF'M both broad-
cast the three-hour ceremony.

Last year, the bill boasted key
French stars to help with the con-
tinuing rehabilitation of the show
after its crisis in the mid-"90s. But
1999 proved to be a year of open-
ness to many styles. This year, the
Olympia witnessed performances
from well-known rai acts, from
Khaled to best neweomer winner
Faudel, and a special duet with
Cheb Mami and French/Algerian
elder statesman of the seene Enri-
co Macias.

(Continued on page 103)

RECORD COMPANIES. Alexandra Bee-
man is promoted to VP of marketing
at SMV/Sony Wonder in New York.
She was senior director of marketing.

Troy Marshall is appointed
national director of lifestyle promo-
tion/marketing and Stuart Radford
is named associate director of music
video at MCA Records in Universal
City, Calif. They were, respectively,
West Coast/Southwest regional pro-
motion manager and music video
department assistant.

Elektra Entertainment Group in
New York names Eric Parler associ-
ate director of rap promotions. He

BEEMAN

MARSHALL

was manager of rap promotions.
Risk Records in Hollywood names
Yigal Dakar GM. He was director of
radio/artist development at Inter-
scope Records.
Rhino Records in Los Angeles

AECUTI

nities more than a year ago. “It’s like
taking a mortgage on your house,” he
says. “Refinancing is available at his-
toric low rates. It’s a smart time to
raise this kind of capital. Lots of cash
translates to a lot of opportunity.”

While Gottlieb won’t reveal the
interest rate, he says that it’s a fixed
rate rather than a floating one. He
says that he doesn't expect interest
rates to go lower and that he is pro-
tected from what he believes will be
rising rates.

As for CAK UCC, Koppelman
acknowledges that his company, in
association with Prudential, has
made an “indie label securitization
deal in the last year, a couple of song-
writer deals, and some licensing-
related asset deals that border on the
music business.”

Koppelman notes, however, that it
is up to the borrower to choose to pub-
licly declare its securitization
arrangements or not. “We’re not a
label, and we treat our business like a
bank,” he says. “It's been TVT’s press
release, not ours. This is a transaction
the borrower wants to talk about.

“The TVT deal is unique,” he adds.
“It’s the first time that recording
masters have been used in this man-
ner. It takes a company with our
expertise to value them. Steve is a

(Continued on page 106)

BY BRETT ATWOOD

LOS ANGELES—A new online
global distribution opportunity is
sprouting for the independent music
community. Music distribution com-
pany the Orchard is offering labels
and artists worldwide nonexelusive
distribution through the leading
consumer online stores and is also
enabling participating acts to get
access to traditional retail outlets
through Woodland, Calif.-based dis-
tributor Valley Media.

All releases distributed through
the New York-based service
receive a World Wide Web page on
the Orchard’s site (www.theor-
chard.com), which features album
artwork, artist photos, and brief
text on each act.

If the viewer wants to buy the
CD, he or she is then linked to an
E-commerce music site, such as
Amazon.com, CDnow, or Music
Boulevard, from which a disc ean
be purchased. Additionally, the
Orchard arranges to have its prod-
uct listed in the participating retail
sites’ catalogs.

Moreover, brick-and-mortar
stores that utilize Valley Media will

Dnline Dist. Orchard
kives New Acts Access

have the Orchard’s titles available
for special-order purchase in their
stores.

“We’re a new model for distribu-
tion,” says the Orchard president
Seott Cohen. “This provides many
truly independent labels and artists
access to retail opportunities that
they might not otherwise have.”

The company charges a 30% dis-
tribution fee to participating acts
and labels. Also, it charges a one-
time $40 fee per release. Addition-
al Web site features, such as sound
samples and tour-date information,
can be added for an extra fee.

This amount is higher than the
traditional distribution fee, which
generally ranges from 15% to 25%.

However, the Orchard principals
say the main distribution routes
aren’t available to many of its par-
ticipating acts.

“This is for new artists who are
just signed or [for artists] who
might be in a transitional stage of
their career,” says the Orchard’s
CEQ, Richard Gottehrer, a musie-
industry veteran who is known as
both a producer of many classic

(Continued on page 106)

Belle & Sebastian Brit Win Questioned

BY MARK SOLOMONS
LONDON-—The left-field winners
of the award for best newcomer in
the 1999 Brit Awards might be
returning their trophy.

Scottish rock eight-piece Belle &
Sebastian, whose triumph Feb. 16 at
the annual U.K awards surprised
many in the music industry as well
as the media (Billboard, Feb. 27),
should not have qualified as nomi-
nees for the category, it has
emerged (BillboardBulletin, Feb.
25).

Under rules set by awards orga-
nizer the British Phonographic In-
dustry (BPI), acts are not eligible to
be nominated for the newcomer cat-
egory “if they have had top 75 sin-
gle or album success prior to the eli-
gibility period,” in this case, before
Aug. 11, 1997.

Belle & Sebastian charted at No.
59 on the “official” Chart Informa-
tion Network singles chart on May

WV E TURNT

RADFORD PARLER
names Yvette Andrews manager of
recruitment and compensation. She

was human resources supervisor at
20th Century Fox.

PUBLISHERS. Sony/ATV Tree in

24, 1997, with an EP, “Dog On
Wheels,” and again on Aug. 9 with
“Lazy Line Painter Jane,” at No. 41.

“Maybe we shouldn’t have got the
nomination,” Mark Jones, managing
director of the band’s label, Jeepster,
tells Billboard. “We've never been
told the rules; we just got told that
the band had been nominated. We’ll
quite happily give the award back
without losing any sleep over it.”

The BPI did not comment.

Unlike most Brit Awards that are
voted by an industry academy, the
best newcomer is voted on by the
public.

A spokesman for BBC Radio 1,
whose listeners voted in the catego-
ry by phone and E-mail, says that
“nominations for the category
... were supplied to Radio 1 by the
Brits, which we then invited our lis-
teners to vote for. I think the reac-
tion to Belle & Sebastian’s win
shows that most people would

describe them as new music.”

Despite their modest recognition
in the UK., Belle & Sebastian are
licensed to EMI worldwide outside
the U.K. and were among the artists
signed to Tom Zutaut’s now-defunct
EMI label, the Enclave.

The band’s album “The Boy With
The Arab Strap” sold 65,000 copies
domestically in the days following
the awards, according to Jeepster,
with a further 20,000 shipped to
retail that weekend.

Producer and BPI council mem-
ber Pete Waterman, whose protégés
Steps lost to Belle & Sebastian by
71 votes, has asked BPI chairman
Rob Dickins to set up an indepen-
dent investigation into how the nom-
inations were drawn up and how the
vote was conducted.

Published reports have claimed
that a large percentage of the votes
for Belle & Sebastian came from
two U.K. university campuses.

“ : o
ANDREWS

DAKAR

Nashville promotes Maria Mason to
royalty manager and Lee Swartz to
manager of the tape catalog. They
were, respectively, senior royalty ana-
lyst and assistant manager of the
tape catalog.

MASON

SWARTZ

RELATED FIELDS. ARTISTdirect in
Encino, Calif., names Marlene
Tsuchii agent for international per-
sonal appearances. She was a book-
ing agent at Triad Arists/William
Morris Agency.
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one night in eden

SARAH BRIGHTMAN

world tour 1999

proudly presented by

The world tour commences
on March 13th in South Africa
and includes 62 concerts in ...

Norway, Finland, Sweden, Denmark, Germany, Holland, Belgium, Austria, Switzerland, England,
Ireland, Portugal, Italy, Canada, USA, Taiwan, Korea, Singapore, Japan, Hongkong and Australia.

Management: OK VISIONS Entertainment GmbH, Germany - Contact: tel.:++49-40-2294650 / fax: ++49-40-22946520 / e-mzil: ok.visior s@okay.net
COCOTOURS a ccmpany of the DEAG group/Germany - Contact: tel.:++49-30-81075-0 / fax: ++49-30-3107 5245 / www.deutsche-enterzainment.ce
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Editorial coverage includes an interview with Abba’s founders, Bjorn Ulvacus
and Benny Andersson, who discuss Abba’s history, hits and influences. Also included

is how Eurovision jump-started Abba’s career and a chart
of the group’s top 20 international hits.
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SICAL*JAZZPRO AUDIO

POP ROCK*R&B* RAP*DANCE*COUNTRY *LATIN*CLAS

BY BRADLEY BAMBARGER

previous work, and
in that way, it is
manna for his stead-
fast fan base. Yet
“Dead Bees On A
Cake,” due March 30
from Virgin, is also
Sylvian's least her-
metic album, as it is
informed by family
life, travel, and the
far-flung artistic col-

past decade.

Buzz Builds For Sylvian’s
Long-Awaited ‘Bees’ On Virgin

Avant-pop auteur David Syl-
vian’s first solo set in a dozen years
travels the same poetic paths as his

SYLVIAN

laborations he has forged over the

Building on past partnerships
with composer/keyboardist Ryuichi
Sakamoto and Can experimentalist |
Holger Czukay, Sylvian ushered in
the ’90s by reuniting
with members of his
former band—early-
'80s new-romantic
pioneers Japan—for
the under-the-radar
Virgin classic “Rain
Tree Crow.” In the
mid-"90s, Sylvian
teamed with King
Crimson guitarist
Robert Fripp; the
pair yielded the very electric Virgin

(Continued on page 113)

Wilson Finds Miles Of Inspiration

Singer/Songwriter Explores Davis’ Style On Blue Note’s ‘Traveling’

BY BILL HOLLAND

With the March 23 U.S. release of
Cassandra Wilson’s new album on
Blue Note, “Traveling For Miles,” the
award-winning singer/songwriter
debuts in another role: producer.

“Traveling For Miles,” Wilson’s
homage to the late jazz giant Miles
Davis, is not exactly a tribute album
but rather a set inspired by Davis’
lyrical, pared-to-essentials approach
to music. The album is an outgrowth
of a series of Wilson concerts com-
missioned by Jazz at Lincoln Center
in November 1997 to honor the artist.

Rather than tackling the project
the easy way—producing tracks that
were imitative templates of well-
known Davis tunes and arrange-
ments—Wilson chose the more risky
path of entirely remolding Davis

Mary Lee’s Gorvette Revs Up With Wild Pitch Set

BY JIM BESSMAN

NEW YORK—Fuast becoming one of

New York’s worst-kept secrets, Mary
Lee’s Corvette, whose self-titled 1997
album delighted critics, is already
gaining greater grass-roots support
as the release of its new pop-orient-
ed rock album nears.

The March 23 street date of “True
Lovers Of Adventure” is benefiting
from a carefully planned promotion-
al strategy laid out well in advance
by Wild Pitch Records. The New
York indie, distributed by Distribu-
tion North America, snagged Mary
Lee Kortes and her Corvette after
the press accolades that greeted the
group’s initial dise, “Mary Lee’s
Corvette.”

That album followed on the heels
of Kortes’ songwriting success, most
notably with Amy Grant’s hit
“Everywhere 1 Go,” One Blue’s sin-
gle “Save Me,” and the Pointer Sis-

ters’ “He Turned Me Out.”

“Others have done my stuff, but
most of my songs aren’t coverable,”
says Kartes. She’s now sel{-published
through Muagda Lane Music

(ASCAP) but was previously with
MCA Music, which hooked her up
with Corvette guitarist Stephen But-

ler, who is also her chief songwriting
collaborator.

The other Corvette members,
depending on outside commitments,
include John Mellencamp guitarist
Andy York, who
also plays tam-
boura and sings;
Joe Chiofalo on
| m accordion, piano,

'T | mellotron, and

{ e church organ; cel-

list Sibel Firat;

bassist Brad Albetta; and drummer
Graham Hawthorne.

“People come in and ride along and
then have to get out and stop a while
and do something else,” Kortes says
of her loose-knit but distinctly cohe-
sive Corvette. “So it’s sort of a trav-
eling musical event.”

Kortes chose her band’s name after
getting a contest mailing notifying

(Continued on page 112)

wip

WILSON

favorites, adding lyrics to composi-
tions both from his straight-ahead
acoustic-band albums as well as his
electric fusion-funk albums. She also

wrote some new songs for the 12-cut
project, which features a guest
appearance by Afropop star
Angelique Kidjo.

Fans of Wilson will hear songs

“[INEST=JNLE SINGE 1929
BLUE NOTE_|

similar in style to the roots/folk/pop
efforts on her earlier albums for the
label, as well as several others that
explore the rhythmic territory of
straight-ahead jazz. The resulting
mosaic required a production bal-
ancing act.

(Continued on page 16)

BY DEBDRAH EVANS PRICE
NASHVILLE—Tuking destiny
into one’s own hands and starting a
label can be a risky proposition, but
singer/songwriter Chris DiCroce is
one of the creative few meeting the
challenge and
succeeding with
his new I"'lyboy
label.

Five songs
from his March
2 release,
“Brand New
Fool,” will be in
an upcoming
film, and the disc has been picked
up by Redeye Distribution, Miles
of Music. CDnow: and Best Buy.

“I get a lot of CDs in my posi-

\:

DICROCE

DiCroce’s Flyboy Launches
His ‘Brand New Fool’ Set

tion every week, and [ try to lis-
ten to as many as I can,” says
Kip Puiia, Best Buy’s mid-
Atlantic regional media market-
ing manager. “When I find
something, especially from a
new artist that
I think has
some real tal-
ent and com-
mitment and
deserves to get
heard, I'm hap-
py to help. That’s the fun in this
business.”

Puiia’s enthusiasm is spreading.
Best Buy's Boston rep Dave Hamu-
la has also picked up the CD for his
region. So “Brand New Fool” will ini-

(Continued on page 96)
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Giant’s Owsley Ready To Go Pop

Artist’s Debut Album Shows Preference For Melodic Rock

BY JIM BESSMAN

NEW YORK—If his name sounds
like a ’60s flashback, Owsley’s music
definitely recalls a time when pop
music was more melodic.

But as it turns out, the artist, whose
self-titled debut
album comes out
March 23 on Giant,
savs thereis a con-
nection between
himself and the

legendary psyche-

delics-era under- . ; l
ground chemist of ™

the same name. OWSLEY

“We all come
from a place called the Owse river in
England,” says Owsley, who lives in
Anniston, Ala., and whose first name
is Will. “People who live by the river
are called Owsleys. Even the Owsley
of acid fame’s first name is Augustus
Owsley Stanley. He must be distant-
related, because that’s where the
name comes from. But I'm not a big
| Grateful] Dead fan.”

Rather, this Owsley is more into
Paul McCartney and the poppy San
Francisco group Jellyfish, along with
rock guitarists like Jimi Hendrix and

Jeff Beck, though he “had to do
some musical prostitution,” he says,
in order to fund his album. Sue-
cessfully selling himself, he played
in Amy Grant’s band on her 1995
House of Love tour, a gig that
helped him buy the gear to build a
home studio.

Grant had heard a recording cut
by the Owsley-fronted, Geffen-
signed band the Semantics, with
whom Ben Folds Five has fre-
quently performed. But the album
was released only in Japan, notes
Owsley, “because pop/rock was
more popular there, and grunge
was big here.”

Owsley’s preference for pop/rock
comes out of his musical upbringing.
His father was a drum major for the
famed Million Dollar Marching Band
at the University of Alabama; his
mother was a singer and a vocal
coach; his sister was a classically
trained pianist; and his brother was a
rock guitarist. Influenced by the
likes of Kiss, McCartney, and Todd
Rundgren, he played the snare drum
under his dad’s direction in his high
school marching band and also
played guitar in a local jazz and top

A Playful Attitude MarKs The
Return Of Maverick’s Rentals

BY CARRIE BORZILLO

LOS ANGELES—Matt Sharp had
the time of his life during the
making of the Rentals’ second
album, “Seven More Minutes,”
slated for release April 13 on
Maverick/Reprise Records. And it
shows.

Kicking off with the hands-in-
the-air party vibes of the first sin-
gle, “Getting By,” all the way
through the bouncy closing track,
“Jumping Around,” “Seven More
Minutes” is seeped in decadence
and late nights out in London and
Barcelona, Spain, where the for-
mer Weezer bassist wrote and re-
corded the project.

“T had the best experiences of
my life while making this. I've had
more fun, better nights out—and
that’s all over this record,” says
Sharp, who handled songwriting,
vocals, production, and some bass

duties on the album. “There’s girls
that were dancing in some of these
clubs at 5 in the morning who
influenced this record as much as
anyone. That’s a major difference
in this record;
those sort of
things are more
honestly repre-
sented. The last
record was a lit-
tle deceptive, on
the geeky side
of things.”

An optimistic
and celebratory
follow-up to 1995’s Maverick/
Reprise set “Return Of The
Rentals”—which featured the
modern rock hit “Friends Of P”
and sold 96,000 copies, according
to SoundScan—*“Seven More Min-
utes” is unabashedly pop with

(Continued on page 19)

SHARP

40 cover band.

After high school, Owsley played
all over the Southeast. Then in 1989,
performer Judson Spence saw him
playing in an Alabama nightclub and
asked him to play guitar in his band
for a world tour. The Grant tour fol-
lowed. Then, producer Robert John
“Mutt” Lange was told by a mutual
friend that Owsley sang like Lange
(“Which is disputable, because he’s
an awesome singer,” says Owsley).
Lange approached Owsley to accom-

pany Shania Twain as a backup

(Continued on paye 20)

Stargazers. Work Group co-presidents Jeff Ayeroff and Jordan Harris congratu-
late singer/songwriter Morley after a recent performance at the Roxy in Los
Angeles. The show was in support of Morley’s Work Group release, “Sun
Machine.” Shown, from left, are Ayeroff, Morley, and Harris.

SHVURE

Beck

MICROPHONES

DESERVES
ANOTHER.
SHURE

THE SOUND OF PROFESSIONALS. .. WORLDWIDE.*

New Garth Music Sets Up Forthcoming
Flick; Eurythmics Reunite; Great Guitarists

THEY'RE GOING TO PUT ME IN THE MOVIES:
Garth Brooks’ new album, a May 4 pop release that
will serve as a prequel soundtrack to the forthcoming
movie “The Lamb,” will lead off with both a pop and
country single, according to Brooks. The Don Was-
produced album, which features Brooks singing as
Chris Gaines, the lead character in the movie, will be
titled “Garth Brooks In “The Life Of Chris Gaines.””
A clear gutter running down the left side of the front
of the CD will read “The Prelude To ‘The Lamb.””
The idea, says Brooks, is that by the time the movie
comes out next year, people will recognize the songs in
the film as well as have a constant

to discuss how Gaines differs in looks from himself,
adding only, “Except for my wife, everyone I’ve shown
the pictures to of me as Gaines hasn’t recognized me.”
For that reason, and others, he says he can’t perform
live as Gaines, reasoning, “You didn’t see Tom Hanks
do Forrest Gump in interviews . . . I'm just simply act-
ing on a CD to set up a character that will be in a movie
that should come out in a year or a year-and-a-hulf.”
Additionally, he’s in discussion with VHI1 about doing
4 documentary, along the lines of a “Behind The Musie,”
on Gaines. “It would cover the last 13 years of his life,”
says Brooks. “We'd find an 18- to 20-year-old who looks

reminder that the movie is coming.
“I hate it when you go to a movie
and there’s this pop star playing in
front of millions, and you've never
heard any of the songs before,”
says Brooks, who is currently
attending the San Diego Padres’

—ry

| Zhe
(|l

like Chris, and we’d combine that
with old, real footage of journal-
ists [asking questions]. But in no
way do we want anyone to think
this is a joke. This is serious
music, this is a serious artist; he
just doesn’t exist.”

To confuse the issue further,

spring training.

The film, says Brooks, is “about
arock superstar and how his death
has an effect on the world, the mu-
sic business, and one fan in particular.”

A still-to-be-determined single from the soundtrack
will go to pop radio in early April. That will be followed
by “It Don’t Matter To The Sun,” a bittersweet love
ballad that will go to country radio in late April. The
pop single will be worked by Capitol Records’ Los
Angeles-based promotion staff, while the country sin-
gle, as well as sales for the album, will be worked by
the Capitol Nashville staff. According to Brooks, retail-
ers will be asked to stock the record under Brooks’ sec-
tion in the stores, as well as create a header card for
Chris Gaines in the pop section.

The album, which basically serves as Gaines’ great-
est hits, spans the movie character’s musical career,
including a song from his early days when he was in a
band called the Fit. The booklet inside the CD tells the
story of Gaines’ life and also shows covers of his six
previous albums.

While the album ranges musically from sugary pop
to roots rock, Brooks stresses that he is not abandon-
ing country music. “This isn’t a country record, but it
isn’'t where I'm going musically,” he says. “Being a
country singer isn't what the movie called for.”

Brooks finds himself in the perplexing dilemma of
trying to market a record for an artist who doesn’t
exist. “I can’t perform as Chris; we don’t have a movie
vet to show clips from. I'm going to have to be granted
a lot of favors from the TV shows we have close rela-
tionships with.”

He intends to go on talk shows as himself and chat
about Gaines, as well as show a music video of one of the
singles—which features Brooks as Gaines. He refuses

by Melinda Newman

Brooks says it’s still undecided as
to whether he will play Gaines in
the movie. “That’s up to Para-
mount and the producers,” says
Brooks, who is one of the film’s producers, “and we
haven’t made a decision yet.”

GOOD STUFF: Annie Lennox and Dave Stewart,
jointly known as the Eurythmics, are reuniting to
release their first album in 10 years. The album will
be released on Arista in the U.S. and on RCA for the
rest of the world. While no release date for the album
has been set, it is expected to precede a tour that is
slated to begin in November.

GUITAR—SLINGERS: Gibson Guitars held its annu-
al awards Feb. 23 at Los Angeles’ Hard Rock Cafe,
with Brian Setzer taking home the lifetime achieve-
ment award. Other winners were John Fogerty, best
male rock guitarist, Courtney Love, best female rock
guitarist; Steve Earle, best acoustic male guitarist;
Lisa Loeb, best acoustic female guitarist; Kenny
Wayne Shepherd, best male blues guitarist; Melissa
Etheridge, best female blues guitarist; John Scofield,
best male jazz guitarist; Leni Stern, best female jazz
guitarist; Steve Wariner and Randy Scruggs, best
country male guitarists (tie); Deana Carter, best
female country guitarist; Jim Creeggan (Barenaked
Ladies), best male bassist; Melissa Auf der Maur
(Hole); best female bassist; and Mike Ward (the Wall-
flowers), Les Paul Horizon Award—Most Promising
New Guitarist.

BUT WAIT, THERE'S MORE: For coverage of this
year’s Grammys, please turn to the Beat Goes to the
Grammys on page 100.
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WILSON FINDS MILES OF INSPIRATION

(Continued from page 11)

Wilson says she’s happy with the
results. “I'm surprised I’'m happy,”
she admits. She says she was anxious
about the daunting task of shaping
an album herself.

“I wasn’t too confident in what I
had to do, but I knew I had to do it,”
she says.

Wilson says she tried first to enlist
Craig Street, the producer of her
first two critically acclaimed albums
for the label, but his schedule was
full. So she took on the job, with
trepidation.

Although her producer’s role is
new, Wilson is on firm footing as an
artist. In addition to topping several
magazines’ jazz polls, Wilson won a
Grammy Award in 1997 for best
vocal jazz performance for her sec-
ond album for the label, “New Moon
Daughter.” She was nominated for
the same award in 1995 for her
breakthrough Blue Note debut,
“Blue Light *Til Dawn.”

The albums, with their ineffable
mix of her glorious contralto voice,
dreamlike grooves, slide-resonator
roots guitar, and other nontradition-
al jazz instruments, won her a fol-

lowing beyond core jazz listeners.
Her new set will only add to the
momentum of her expanding listen-
er base, according to industry sup-
porters.

“It’s been building and building,
and her press has been unbelievable,
so we're very excited,” says Saul
Shapiro, Blue Note sales and mar-
keting VP. “Cassandra can offer
something special to non-jazz audi-
ences. So we're taking a couple of
different angles on it, taking it to
triple-A and smooth jazz stations,
college, pop, even some urban outlets
and alternative radio.”

RADIO, RETAIL ARE READY

Bruce Wong, PD of triple-A
WXPN Philadelphia, says, “I think
it’s a natural progression from her
last album. I think this one will turn
a lot of new people onto her.”

Rita Houston, music director at
noncommercial triple-A WFUV New
York, deseribes the new album as
“beautiful,” adding, “Cassandra is
one of those artists that cross over
from jazz and work for us.”

Retail buyers share the enthusi-

Are you a music

PUBI.ISHER’

www.soundartist.com

asm. “It'll be a high-profile record
for us,” says Steve Diesel, senior
music buyer at the Minneapolis-
based Best Buy chain.

“We're very excited,” says Chris
Osborne, jazz buyer at Tower
Records’ Lincoln Center store in
New York. “There’s a lot of interest,
and we're huge supporters, and so
the orders on it are very good, and
there'll be full endeap [feature dis-
plays] and listening stations for the
album.”

Borders is also giving the set an
extra push. “I'm really behind this
record,” says Jessica Sendra, jazz
buyer at Borders’ headquarters in
Ann Arbor, Mich. “We’re putting
this in the ‘gratis’ program we have
where it gets pricing and positioning
out of the box—we don’t charge the
vendor for that.” She adds that Wil-
son’s set is “one of the few jazz
releases” to get into the program.

MIX OF STYLES

For the album, Wilson wrote lyries
for five pieces of music recorded by
Davis during the last half of his 50-
vear career—“Run The Voodoo
Down” and “Blue And Green” (reti-
tled “Sky And Sea”), both Davis com-
positions; the Davis/Victor Feldman
classic “Seven Steps To Heaven”
(retitled “Seven Steps”); Wayne
Shorter’s “ESP” (retitled “Never
Broken”), and Marcus Miller’s “Tutu”
(retitled “Resurrection Blues”).

She sings two standards also asso-
ciated with classic Miles albums—
the Churchill/Morey evergreen
“Someday My Prince Will Come,”
which Davis recorded in 1961, and
his recasting of Cyndi Lauper’s 1984
hit “Time After Time.”

Additionally, Wilson wrote four
tunes of her own for the album—

“Traveling Miles,” “When The Sun
Goes Down,” “Piper,” and the song
Blue Note has picked as the first sin-
gle, “Right Here, Right Now.”

Several of these could pass muster
as Miles-influenced, but others don’t
—at least not on an obvious level.
Wilson says she wanted it that way;
she didn’t want the album to seem
too pat.

“That’s why I included them,” she
says, laughing, “because they don’t
have anything to do with anything,
you know?” She says she “felt com-
pelled to throw a wrench in the
works” to add an element of mystery.

“But I think there’s some connec-
tion,” she adds, “some underlying
thing, though. And that’s why I listen
to it, like, ‘Why is this tune here? ”

Wilson adds that it’s much easier
to bridge stylistic gaps by working
with musicians who don’t worry
about artificial boundaries. “You can
do both if you do it right, and I real-
lv have a great cast of characters,”
she says. “I have to give it up to the
people who are on this record—
they’re the kind of musicians who
‘getit.”

The musicians on “Traveling
Miles” include names familiar from
previous Wilson albums, such as
longtime collaborator bassist Lonnie
Plaxico and guitarists Marvin
Sewell and Kevin Breit. Guest
instrumentalists include Steve Cole-
man on alto sax, bassist Dave Hol-
land (who worked with Davis), vibra-
phonist/pianist Stefon Harris,
violinist Regina Carter, pianist Rod-
ney Kendrick, and guitarist Pat
Metheny, among others.

Wilson says she had a chance to

close. “I opened for him in’89 at JVC
Festival in Chicago,” she says. “I was

at- b7t /6‘{44#

e a

ace wﬁ&l

coresd ua_{— now a‘auc)

1{ Learts /1{/{7{&.

hotel nikko at beverly hills

backstage, and I saw him down the
hall . .. and just stood there looking
at him. I was too afraid to go up to
him.”

Wilson says Davis’ musical
approach and sound, his musing lyri-
cism, the tone of aching longing, the
occasional crackling bravado in his
playing, his deft sense of rhythm and
time, and, most of all, his grounding
in the blues have all imbued her own
quite distinct approach to the musie.

INTERNATIONAL APPEAL

The appearance on the album by
Kidjo—who duets with Wilson dur-
ing the reprise of the CD opener,
Davis’ “Run The Voodoo Down”—
enhances the international attrac-
tiveness of the album, which will be
released March 22 in France, Ger-
many, and the U.K., according to
Felix Cromey, Blue Note’s senior
director of international.

Kidjo leads off the track’s vocal
with a refrain in Yoruba, and Wilson
answers. Then both sing long-note
harmonizations in difficult next-door
intervals musicians call “seconds.”

“It was tough, singing that section,
but I love that weird intervalie stuff,”
says Wilson, who previously guested
on Kidjo’s Grammy-nominated
album “Oremi” on Island Records.

“We’re pals,” adds Wilson. “We
first met three or four years ago at
the Montreux Jazz Festival. She
comes to New York a lot. She’s just
amazing.”

Wilson has just returned from a
week of press interviews in the UK.,
and Blue Note is planning follow-up
visits to France and Germany. Wil-
son also did an interview CD that is
being distributed to EMI markets
around the world.

“We're getting strong orders from
every market,” Cromey says. “I'm
looking forward to the next phase,”
he adds, referring to a two-month
tour throughout the U.K. and
Europe planned for the fall.

The album was released in Japan
on Wednesday (3) with an added
track—Davis’ composition “Franc-
ing” with lyrics by Wilson. Wilson
was in Japan in November for a
series of press interviews.

A U.S. tour supporting the album
begins March 31 and runs through
May 14. The tour will take Wilson to
24 cities. In addition to the normal
Jjazz-performer stops on both coasts,
she’ll perform in cities like Burling-
ton, Vt., and Hanover, N.H. She’ll
also tour throughout the South,
including stops in Greenville, S.C.,
and Knoxville, Tenn.

Wilson says she’ll carry a six-piece
band on the tour—two guitars, bass,
drums, and percussion, plus a pianist
who'll double on vibes.

“Right now, I'm thinking over how
to take it into the live form,” she
says, “to create structures, what to
do, so that down the line, when we're,
like, three nights into it, we can keep
it real and challenging.”

With all this on tap, Wilson says,
she hasn’t thought about future pro-
jects yet. “I take things one thing at
a time,” she says. “It helps me to
focus, to really focus.”
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gu0’s Scott Keeps Above Genre Gategories ‘Without Vertigo’

BY CHARLES KAREL BOULEY I

In the tightly categorized pop
music world, it is refreshing to
encounter an artist who not only
defies genre identification but
revels in the fact that he can’t be
filed away under any particular
musical heading.

On “Without Vertigo” (550
Music), slated for release April
20, Glen Scott delivers a 13-track
debut that stands to garner fans
spanning the pop, modern rock,
AC, and top 40 genres.

“I didn’t stay focused on a par-
ticular sound or style,” says
Scott. “What I stayed focused on
was my self-expression as a
musician and songwriter. The
album is so eclectic in sound, so
diverse in styles because it was
about genuine, open expression
of one’s self. Whatever felt good,
we recorded. We didn’t get hung
up on technicalities. ‘Without
Vertigo’ is a prime example, a
symbol of just being free.”

That freedom of expression
was instilled early on in Scott.
As with so many great artists,
Scott’s first real taste of musie
came from the church. He was
born in London to Jamaican par-
ents, and when his father took

over the ministry of a church,
Scott soon became musically
involved.

“Church exposed me to a lot of
emotion and self-expression
through music, dancing, preach-
ing at least three times a week,”
Seott reflects. “After a while you
become part of that. It wasn’t so
much a transition from the
church to nonsecular music. I
just evolved, really. My upbring-
ing is fundamental to who I am
as a person right now and who I
am as a musician and song-
writer. It is still there with me;
I’ve just grown.”

Scott began singing outside
the church at age 12 with a band
whose members were twice his
age. He began paying his dues,
and by the age of 19 Scott was an
accomplished singer, songwriter,
and musician. His band even
teured with Dave Stewart of
Eurythmics fame. When it came
time to get serious about a solo
project, Scott and manager Mi-
chael Dixon knew it was time to
buckle down.

“They were selling the prop-
erty where I was renting, so I
had to leave the flat. I had two
months’ worth of rent in my

the rest of 550 Music don’t
expect Scott to generate num-
bers. On the contrary. In an all-
out assault on radio, the first

single, “Heaven,” will be ser-
viced to top 40, alternative, and
triple-A stations on the same

(Continued on page 22)

account, and instead of finding a
new place, I used the money to
record tracks for the album. It
was sink or swim. What is life if
you don’t take risks? I would
hate to be 65 and look back and
wonder, ‘“What would have hap-
pened if .. ."”

The bet paid off, leading Scott
to 550 Music. The resulting
“Without Vertigo” is exactly
what Scott wanted, a showcase
for all of his talents.

Dave Gottlieb, VP of market-
ing for 550, welcomes the mar-
keting challenge a diverse artist
like Scott presents.

“What we have to do is be very
smart and targeted,” Gottlieb
says. “We have to identify a core
consumer that we can go after
first, before we go after main-
stream appeal. The music is
good, so we have to get the
tastemakers first, not necessar-
ily the people who are driving
the industry [but] the people
who work in clubs, record stores,
and fashion houses, places where
music is received as what drives
them because of its quality
rather than what numbers it
generates.”

That’s not to say Gottlieb and

Chart-toppers. Sony Music Entertainment executives recently welcomed Epic
Records’ B*Witched to New York for the Irish act’s first U.S. performance. The
group was presented with plaques commemorating the debut of its two first sin-
gles at No. 1 in the U.K. Shown in the front row, from left, are B*Witched mem-
bers Edele Lynch, Sinead O’Carroll, Keavy Lynch, and Lindsay Armaou. In the
back row, from left, are Tommy J. Smith, artist manager; Kim Glover, artist man-
ager; Ray Hedges, aloum producer; Rob Stringer, manager director of Epic
Records U.K.; Paul Berger, chairman/CEQ of Sony Music Entertainment UK_;
Polly Anthony, president of Epic Records/550 Music; David R. Glew, chairman of
Epic Records Group; Robert M. Bowlin, president of Sony Music International;
and Paul Russell, chairman of Sony Music Entertainment Europe.

mature audiences only.

The Small Batch Eaurbon Covlection™ is Knob Creek® Baoker's®
Baker's” and Basil Faydens? To join the Keatucky Bouroon Circle!
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Knob Creek® Kentucky Straight 3carbon Wuskey, 50% Ale./AVot
©1999 Knob Creek Diztilery, Clermont, KY. www.snallbatch.com
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A PLAYFUL ATTITUDE MARKS THE RETURN OF MAVERICK’S RENTALS

(Continued from page 14)

plenty of ear candy from which
radio programmers can choose.

“I wanted it to be a more uni-
versal record [than the previous
set]. No one had to push me into
making more of a pop record,”
Sharp says. “There were times in
Spain where you’d be in a disco
seeing 3,000 people jumping up
and down to a song at 6 in the
morning, and 1’d be thinking,
‘This is fantastic.””

“My main thought was that I
wanted to make something that
would sound good in this environ-
ment. I want people to celebrate
when they listen to this. Because
it was written surrounded by
some pretty wonderful people, I
think it’s an experience to be
shared. I don’t want to get too
silly about it, but everyone should
sing along to this one.”

ALL-STAR LINEUP

Sharp uses a revolving lineup of

musicians on his Rentals projects.
Among those who contributed to
“Seven More Minutes” are Blur’s
Damon Albarn, Elastica’s Donna
Matthews, Lush’s Miki Berenyi,
Ash’s Tim Wheeler, former that
dog member Petra Haden, and
Sharp’s former Weezer bandmate
Rivers Cuomo.

Sharp recorded some of the
ideas for songs during his admit-
tedly wild nights out in Spain,
whether it was at 5 a.m. in a bath-
room stall in the basement of a
disco or in someone’s apartment.

“It was definitely written and
recorded in a more decadent fash-
ion. It was very in-the-moment,”
he says. “It really represents that
time in my life well, like the first
one represented my life at that
time. The first record was not as
epic of an experience, and it
refleets that musically too. I was

just learning how to write on the
first record. This thing was . ..
learning about everything.”

One hard lesson Sharp learned
on the last go-around was that it’s
impossible to juggle two bands at
once. Due to his commitment to
Weezer at the time (he parted
ways with the group in early
1998), the promotion and touring
for “Return Of The Rentals” was
cut short.

“With this record, everyone
that’s going to be involved with it,
and especially me, is more than

‘lwanted it to be a
more universal
record. No one had
to push me into
making more of a
pop record’

ever willing to fight all the way for
it,” he says. “It was written to be
played live, and I want to stay on
the road for as long as possible.”

Jeff Himes, merchandiser at
Tower Records on Sunset Boule-
vard in Los Angeles, says “Seven
More Minutes” has a better
chance at wide success than “Re-
turn Of The Rentals” did.

“It’s a more mainstream al-
bum,” he says, “an album that can
get played along [with] the likes
of Third Eye Blind or matchbox
20 on the radio. This is a more
modern-sounding pop record than
the last one, where you heard
more of his Weezer roots.”

Even with a solid Weezer and
Rentals fan base out there, Mav-
erick executives are going back to
square one to set up the new

album, utilizing word-of-mouth
and posteard mailings to retail,
radio, and press. The company
will also hand out cassette sam-
plers of “Getting By” and the
album track “Hello Hello” at
shows by acts that attract a like-
minded audience, and it will tap
into the mailing lists for Weezer,
the Rentals, and the bands of the
special guests on the album.

“This is a really great album,
and it has so many great ideas,”
says Guy Oseary, head of A&R
and a partner in Maverick. “My
concern is taking nothing for
granted and building up again
from scratch.”

Fred Croshall, head of sales
and marketing at Maverick, adds,
“There’s been a lot of people ask-
ing for it for a while. And that is
our biggest challenge, now that
we have the street date—going
back to everyone and saying, ‘Hey,
it’s coming out April 13.””

A week before the album’s
release, the label will alert fans to
its arrival through classified
ads—resembling true rental dis-
play ads—in L.A. Weekly, The
Boston Phoenix, The Village Voice
(in New York), The Rocket (in
Seattle), San Francisco Weekly,
and The Chicago Reader. The ads
will give the street date and a
number to call to hear snippets of
music, get tour information, and
receive the cassette sampler.

“Getting By,” which features
backing vocals by Haden, hits
modern rock radio March 23; a
commercial single has not been
planned. Tour dates for the
Rentals, who are managed by Pat
Magnarella at Atlas/Third Rail
Management and booked by
Jenna Adler at Creative Artists
Agency, had not been firmed up
at press time.

You Look Marvelous. Elektra's Marvelous 3 are congratulated by friends and label executives after a recent performance
at New York's Mercury Lounge. The act is on tour with Eve 6 in support of its debut album, “Hey! Album.” Shown in the
back row, from left, are George Cappellini, VP of rock promotion for Elektra; Jay Perloff, director of sales for Elektra; band
member Slug; John Hecker, Hi-Fi Recordings executive; Nancy Jeffries, senior VP of A&R at Elektra; John Biondolillo,
national director of alternative promotion at Elektra; Alan Voss, executive VP/GM at Elektra; band member Jayce; Greg
Thompson, senior VP of promotion at Elektra; and Brian Cohen, VP of marketing at Elektra. In the front row, from left, are
Steve Kleinberg, senior VP of marketing at Elektra; Zsuzsanna Murphy Cohen, product manager at Elektra; band member
Butch; Greg Dorfman, senior director of alternative promotion at Elektra; Nancy Camp, artist manager at Drastic Measures
Inc. Management; and Steve Heldt, senior VP of sales at Elektra.
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IT’S SHOWTIME
AT THE APOLLO

REQUEST FOR PROPOSALS

The Apollo Theater Foundation,
the non-profit organization that operates

Harlem’s World Famous Apollo Theatre

Where Stars are Born and
Legends Are Made™

is soliciting proposals for the
production and distribution of the
popular television program

It’s Showtime at the Apollo.

To receive the Request for Proposal package,
interested parties should contact:

Grace Blake
Executive Director
Apollo Theater Foundation, Inc.
253 W. 125th St.

New York, NY 10027
212/531-5311
Fax: 212/662-2288

Completed proposals must be received by

5:00pm EST, March 22, 1999.
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GIANT’S OWSLEY READY TO GO POP

(Continued from page 14)

singer on numerous TV perfor-
mances in support of her “The
Woman In Me” album.

“AC/DC, Def Leppard, Foreigner,
the Cars—I knew everything he’d
done, because I'm a music nerd,” says
Owsley of Lange. “Working for him,
the clouds parted for me for a second.”

Further expanding his range,
Owsley also produced for de Talk and
played on sessions for the Neville
Brothers and Vanessa L. Williams, as
well as five cuts on the soundtrack to
the TV series “Touched By An
Angel.” But he continued touring
with his own band as well and at-
tracted label attention after showease
gigs in Austin, Texas, and New York.

“The guy knows how to write

songs,” says Larry Jacobson, GM of
Giant Records. “There’s real craft
here harking back to the greatest
rock bands, whether it’s the Beatles
or Squeeze; even great pop song-
writers like Cole Porter.”

Owsley says he indeed wants to
bring back “melodic rock’n’roll. Peo-
ple ask if I do this music just because
it’s starting to get hip again, and I
say I did it when it wasn’t cool and
will do it when it’s not cool again. It’s
what I've always done. I feel like the
word ‘pop’ has gotten a bad rap over
the years and rightly so when you
look at ’80s bands like Bananarama
or Dead Or Alive. Then grunge came
after in the early '90s, so ‘pop’ had
bad connotations. But there’s a cer-

tain beauty in writing pop, and the
motivating factor for me is trying to
write the great 3%-minute song.”

Many of the songs on “Owsley,”
like “Good Old Days,” deal with the
lost innocence of the writer’s home-
town of Anniston. But Owsley, whose
songs are self-published via Owsley
Music Publishing (ASCAP), also
wanted to showease his guitar play-
ing, as on lead track “Oh No The
Radio.” Owsley produced the album
over a two-year pesriod.

Giant is now looking to go to alter-
native, triple-A, and rodern adult
stations early with first single “Com-
ing Up Roses,” which Jacobson feels
will “unquestionably” move to adult
top 40 and eventually top 40 stations.

For membership information call
1.800.555.3822

“We were going to formally ship
[the single] April 6, but because of
the completely gratifying reaction to
advance music, we'll ship to Warner
field staff Feb. 23,” he says. “Our at-
titude is, if people want to get on
board early, we want to support
them.”

At press time, the label had no
plans to release the single commer-
cially.

Programmers and others who do
come on board will get “the full pack-
age of marketing commitments,” adds
Jacobson, including “super-satura-
tion” of cassette singles tagged with
station call letters, postcard mailings,
print ads, retail awareness programs,
radio spots, and cable buys.

One programmer who has signed
on early is George Taylor Morris, PD
at triple-A WBOS Boston. “I saw him
perform a couple nights ago here,
and he’s a eross between MceCartney
and Todd Rundgren, with a really

tight band and a great triple-A
record,” Morris says. “Particularly
‘Coming Up Roses,” where you can
tell what he listened to when he was
growing up. It's certainly a comfort-
able fit here, and we’ll beat the hell
out of it.”

Owsley sent everyone on the label
staff a red rose and Valentine’s Day
card with his hopes that things were
“coming up roses” for all.

Meanwhile, Giant has the Warren
Entner-managed, Pinnacle Enter-
tainment-booked artist on the road
opening for labelmate and touring
powerhouse the Pat McGee Band
through May. “He’s already done the
Northeast, and the response to him
was incredible, even though it was a
loyal McGee audience,” says Jacob-
son, who saw two shows. “They’re
eating up Owsley, because there’s an
old-fashioned charm to his show of
an entertainer who really likes to be
up there.”

business BOXSCORE
® TOP 10 CONCERT GROSSES
Gross Attendance |
ARTIST(S) Venue Dates) Ticket Price(s) Capacity | Promoter
THE ROLLING STONES Arrowhead Pond Feb. 9, 11 $4.095,681 32821 TNA USA |
BRYAN ADAMS Anaheim, Calif. $300/$39.50 two Nedeslander
sellouts Concerts
THE ROLLING STONES Bradley Center, feb. 19 $1,749,164 17.222 TNA USA
WIDE MOUTH MASON Milwaukee $250/$39.50 sellout Jam Prods
THE ROLLING STONES Target Center, Feb. 15 $1,622,103 15,352 TNA USA
JONNY LANG Minneapolis $250/$39.50 sellout Jam Prods.
THE ROLLING STONES Fargo Dome, Feb. 17 $1.510,183 218710 TNA USA
JONNY LANG Fargo, N.D $125/$39.50 selfout Jam Prods
LUCIANO PAVAROTTI Kiel Center Feb. 21 $1,203,025 14,232 Rudas Organization
St. Louis Gross Record 15.586
$225/$150/$100/$50
JIMMY BUFFETT Nashville Arena, Feb. 20 $715.501 17,385 PACE Concerts
Nashville $47.75/$31.15/825.75  sellout
BLACK SABBATH First Union Feb. 18 $713.138 18327 Delsener-Stater
PANTERA Spectrum, $45/331.50 sellout Enterpnses
DEFTONES Philadelphia Electric Factory
BiLL GAITHER AND Fort Worth Feb. 5-6 $603,806 40,503 Premier Productions
FRIENDS HOMECOMING Convention Center $24.50/$11.50 49,400,
Fort Worth, Texas four shows
BLACK SABBATH Pittsburgh Civic Feb. 19 $564.625 15,755 Delsener-Slater
PANTERA Arena, Pittsburgh $45/$30 sellout Enterprises
DEFTONES DiCesare-Engler
Prods
BILLY JOEL Bi-Lo Center, Feb. 21 $509,612 13812 Celiar Door
Greenville, S.C $40.50 sellout
1
| Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
L Fax: 615-321-0878. For research information and pricing, call Bob Allen, 615-321-9171.
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The first professionally oriented virtual marketplace to promote unsigned and

developing artists to the music industry and audiences worldwide.

(® Check out BTN's New Volume Membership Discounts!

Billboard Talent Net has developed a new volume discount program for
independent music companies wishing to sign up for three or more simultaneous
Professional Memberships.

® Give your entire artist roster prime Internet exposure to talent scouts

worldwide.

e Take advantage of BTN's extensive online and offline artist promotion services.
® Increase site traffic to band and company web sites, building a global fan base.

(® For more information on these volume discount rates, please contact Peter Kohan
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Favorite Artist Picks

February 12,1999

The Most Popular New Talent On BTN

#  Artist Genre Weeks On
1 10 Watt Mary Alternative 1
2 Sin Pop 2
3 lohnny Holliday RE&B 3
4 Mudfaces Hip-Hop 3
5 Patrick Mattingly Alternative 3
6 W.L Milo Instrumental 4
7 D'ViousE Hip-Hop 2
8 1l Defiants Dance 2
9 Reeves Pop 3
10 The Tolpuddle Martyrs Alternative 6

Weekly results are based on votes cast by BTN's registered online audience for any artist featured on the site. Votes are
mited to one vote per artist per user. Top 10 position Is determined by the average of all votes received.

Favorite Song Requests

February 12,1999

The Most Listened-to New Tracks On BTN

# Composition, Artist Genre Weeks On
1 Hat On My Head, Patrick Mattingly Alternative

2 ItAin't EZ, D'Vious E Hip-Hop 1
3 Low Down, 10 Watt Mary Alternative 1
4 Watching You, Sin Pop 2
5 All Over You, Reeves Pop 3
6 A Love That Shines, Lydia Canaan Pop 32
7  Denominator, Civilians Rock 28
8 Fire 1t Up, Betty In Black Funk 30
9 Please, Il Defiants Dance 1
10 Sucker, MOG Rock 38

Weekly Radio BTN rankings are based on audio access requested by the site's registered and unregistered online audience

for any composition featured on the site

The Most Outstanding Acts Available On BTN

10 Watt Mary

10 Watt Mary's dark and sexy Trip Pop has been grabbing attention from day one.
Fronted by supermodel Eve Salvail, this trio has gained immediate icon status.
Salvail has appeared in the feature films "Pret a Porter” and “The Fifth Element.”
Based out of New York City, 10 Watt Mary has been knocking audiences out at
such venues as Limlight, The China Club and Brownie's.

Genre:
Alternative

From:
New York, NY

Deals sought:
Publishing,
Recording Contract

For details about these and other up and-coming artists visit our website at

Phone: (212) 757-2031, Fax: (212) 757-2041, info@billboardtalentnet.com

The Billboard name 15 a trademark of BP Communications, Inc. and is used under license by Talent Net Inc. Participation in
Billboard Talent Net daes not specify or imply an endorsement from Billboard.
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(Continued from page 17)

day—April 6—instead of going
for one format and building on
that.

“There’s triple-A stations that
will want to program him,;
there’s modern rock stations
that will like the record; and
there’s modern AC and top 40
that will want to program him
and will get it,” Gottlieb says.
“Dubuque or Boise may not be
the one leading the charge, but
we feel we can get them too.”

Preliminary work is already
being done on the single. “Heav-
en” was sent to the club and
marketing company Giant Step
in New York, where staff quick-
ly remixed it and serviced the
dance community. However, as
Gottlieb points out, “It’s not

‘We've started a
lifestyle campaign
where our key
marketing people
are bringing the
music to the “hip”
parts of the major
cities — places
where records like
this might start’

about beats per minute and how
sweaty vou can get in the club;
it’s about a vibe and a feeling.”

550 representatives are also
hoping for a groundswell of that
vibe through lifestyle marketing.

“We've started a lifestyle cam-
paign where our key marketing
people are bringing the music to
the ‘hip’ parts of the major
cities—the [Greenwich] Village,
the East Village, SoHo, Haight-
Ashbury in San Francisco,
Chicago, Miami—places where
records like this might start,”
says Gottlieb.

The multifaceted approach
and grass-roots effort please
Scott.

“Back in the '70s it wasn’t just
about music; it was about cul-
ture, dress . . . Nowadays there’s
a lack of revolution in musie, a
lack of self-freedom. Music has
become very corporate, and
bands and artists make the
music they think the record
company will want to sell. I've
been quite fortunate to be
signed to a label that appreci-
ates me as an artist and not just
another black R&B singer.”

Scott maintains his manage-
ment relationship with Michael
Dixon and uses Marsha Vlassic
in the U.S. and the Primary
Agency in London for live book-
ing. 550 is hoping to excite radio

and retail through a series of

live showecases in late March in
New York, Atlanta, and Los
Angeles.

Gontinen

This week’s column was prepared by guest columnist Mark Rowland.

IN AN ERA when self-produced CDs are often recorded in one’s bed-
room or home studio, Celeste’s “Havana Moon,” which places the singer
at the forefront of a 24-piece orchestra and a Latin rhythm section led
by perecussionist Alex Acuna, suggests more elaborate ambitions.

Of the album’s 12 selections, 10 were penned by the veteran Cuban
composer Sergio De Karlo, whose romantie, popular melodies include
the ballad “Flores Negras,” covered over the years by artists ranging
from Bing Crosby to the legendary Mexican balladeers Los Panchos.

Celeste, a Los Angeles-based singer/songwriter, met and befriended
De Karlo five years ago and credits their burgeoning friendship as the
inspiration for the album.

“When [ first heard ‘Flores Negras,’ I loved the
song, and when I performed locally, everyone would
start freaking out when I sang it in Spanish,” she ¢
recalls. “Then Sergio started showing me all the . A-?-s%
other songs that he’d written, some of which had

-

e

never been recorded, and I handpicked the ones 1 e

wanted for this record. j—
“I was so moved by the intensity and passion of his

lyricism,; it really lit my soul. But it’s one thing to full

in love with this musie and another to record it prop- CELESTE

erly. At first [ was daunted—it felt like climbing
Mount Everest.”

Labor of love this may be, but Celeste has the voice and the persona
to bring De Karlo’s lush melodies to life. At a recent showcase at L.A’s
Conga Room, she sang with the power and bravura that big-band music
demands, ably matching the Havana-meets-Hollywood jazz charts, while
her playful persona and platinum-blond looks brought to mind vintage
Marilyn—Monroe, that is, not Manson. An approving De Karlo, 87,
attended the performance.

A few years ago, a record of sugary Cuban music {rom the '40s would
not have seemed like the stuff of mainstream marketing. But with the
recent upsurge of interest in both big-band swing and Latin music,
Celeste’s revitalization of this classic form might just be the new mil-
lennium’s sharpest trend.

For more information, call Karen Fernandes at Havana-Americana
Records, 818-954-9374.

’

TWAS A TIME, not long ago, when a major-label deal was a necessary
prelude to any kind of national media exposure, let alone placing songs
on network TV shows. The Rosenbergs are turning that notion on its
head.

Two of the New York-area quartet’s catchier pop tunes have already
been aired on the TV series “Dawson’s Creek” and “Party Of Five,”
while four tracks from the band’s new album, “Ameripop,” cracked the
top 50 “alternative” tracks list on the influential World Wide Web site
MP3.com. The band’s own Web site, www.rosenbergs.com, boasts a gag-
gle of gushing reviews, prompting one writer to dub them “the best
unsigned band in America.”

Not that they’ve lacked offers. “We’ve been approached by labels,”
says Scott Rubin of Music International, who along with partner
Michael Closter manages the group. “We're not holding out for $2 bil-
lion or anything, but we're not desperate either. We're waiting for the
right niche.”

“We got tired of doing the label dance,” adds singer/songwriter/gui-
tarist David Fagin, a twentysomething “late bloomer” who formed the
Rosenbergs three years ago. “We thrive off playing live shows, like
R.E.M. or Metallica. And as soon as we started putting our music on
the Internet, we got worldwide feedback. Now we can wait till a deal
comes along that we like, and when it does, we’ll have more control.”

But the band isn't just waiting: Rubin plans to promote various tracks
from “Ameripop” to receptive radio stations along the Eastern seaboard
and to bellwether stations like KROQ Los Angeles, which pronounced
the Rosenbergs the victor of its own best unsigned band contest back
in 1997. The group’s glorious hooks, driving rhythms, and properly raspy
vocal harmonies bring any number of fine power-pop bands to mind,
from Cheap Trick to the Smithereens to Qasis. Fagin bows in the par-
ticular direction of Fountains Of Wayne and the late, great Posies.
“We're all about the song,” he says, “and a melody you can hum.”

Contact Rubin and Closter at Reach Music International, 212-439-
1745.
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MTV NETWORKS PLANS WEBCASTS ON EXTENSIVE NEW SITE

(Continued from page 6)

according to Farber.

The working title is a cheeky ref-
erence to the '80s pop band the Bug-
gles, whose “Video Killed The Radio
Star” clip launched MTV in 1981.

Sources close to the project indi-
cate that a possible final name for the
site is Supermusicnetwork.com. The
domain name has already been offi-
cially registered to MTV Networks.

“The new site will be about one
thing—music—done very, very well,”
says MTV Networks chairman/CEO
Tom Freston. “Just as with our cable-
TV strategy, we want to super-serve
a specific audience. We recognize the
value of our huge built-in audiences
for music programming through our
cable channels, which is a good head
start for the new site.”

MTYV Networks’ parent company,
Viacom, announced the new division
and site developments, which are
backed by $150 million in cross-pro-
motional support, on Feb. 23. No pur-
chase price was disclosed for Imag-
ine Radio; Imagine founder Rotem
Perelmuter joins the new MTV Net-
works division as VP of strategy.

MTYV Networks’ strong financial
commitment is a sign that the media
giant is making a more aggressive
move into the Internet space, accord-
ing to Mark Mooradian, senior ana-

lvst for Jupiter Communications.

“It’s rare that you find a major
media company that is willing to put
up $150 million to promote an online
initiative,” he says. “This is an across-
the-board good move for Viacom.
Howevet, it does puzzle me why they
are compelled to create a new brand.
They need to be careful not to repeat
the mistake made by Time Warner
with Pathfinder, which buried great
consumetr brands under an umbrella
brand that no one ever heard of. The
franchises of MTV and VHI are
MTYV Networks’ greatest assets.”

However, Freston says, the new
brand is a deliberate attempt to
expand the company’s musie fran-
chise beyond the demographies of
MTV and VH1.

“The new brand will allow us to
extend our opportunity to all music
genres, including those beyond the
formats associated with the MTV and
VH1 brands,” says Freston. “We
want to be involved in a wider range
of musie, such as world and classical.”

MTV Networks’ Webcasting effort
is the second Internet music venture
to be based on a major consumer
music brand, following Chicago-
based JamTV’s 1998 introduction of
the online music service Rolling Stone
Radio.

Mooradian describes the entry of
MTYV Networks into Wehcasting as “a
big blow to traditional radio net-
works.”

“This is along the lines of what
JamTV has done with Rolling Stone
in that they are trying to create a
nationally branded radio property,” he
says. “There is huge potential here.”

Advertising will be a key source of
revenue for the new division. Ad rev-
enue for MTV.com grew 150% in
1998, according to Farber. E-com-
merce and online ticket sales will also

figure prominently into the new site,
according to Farber. MTV Online and
VH1 Online have an existing E-com-
merce partnership deal with CDNow.
A specific E-commerce partner for
the new site has not been determined
vet, according to Farber. He adds that
it’s expected that the site will link to
Ticketmaster Online for ticket sales.

MTV Networks plans to soon
begin negotiations with the major
record companies for individual
licensing agreements that will allow
the new service to hring consumers

interactive music programming. The
recently passed Digital Millennium
Copyright Act places restrictions on
the allowable interactivity and per-
sonalization of Webcast program-
ming.

The muscle of MTV Networks
might enable the music program
giant to negotiate reasonable licens-
ing fees for expanded forms of inter-
active music programming not cov-
ered by the Digital Millennium
Copyright Act, according to sources
close to the project.

COMMENTARY

(Continued from page 4)

But these businesses need us as
much as we need them. Anyway, it’s
not about us and them: We are in this
together. The industry can survive
with moderation.

The answer is not to never spend
money on €o-ops, nor is it to never run
contests with radio. Instead, the
answer Is to do such promotions wise-
ly—and to make such decisions with-
out fear.

I can hear the naysayers: “I'm
fighting for my life here. If [ don’t get
this record on KROQ in Los Angeles,
I'm serewed. If I don’t get 250,000

units out there, I'm sunk.”

Well, guess what: Overspending is
running you out of business. /t’s what
will ultimately sink you. Instead of
promoting a possible, cost-eftective hit,
you're prolonging an agonizing death.

As I see it, two things can save
labels. One, stop being afraid! Second,
put out quality musie. Let artists cre-
ate their art. We sign artists to
exploit their art and sell records. An
artist signs with us to exploit our
marketing talent and sell records. We
want the same thing.

Quit homogenizing music in search

of an elusive “mainstream” audience.
The human race has demonstrated
that we like a variety of flavors, not

just vanilla, Quality music will always

win out.

As a promotion executive, I remem-
ber hearing the immortal phrase “I
will never play that record” {rom pro-
grammers. However, if the song
became a hit, those programmers
played it. If you build it, they will come.

In short, stop making excuses as to
why we can’t cut back on spending,
and stop putting out bad records. Just
do it. Stop being afraid.
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D REA’S ‘DREAM’:
Singer/songwriter Drea is
an R&B diva in waiting. Her
debut album, “A Dream
Come True” (due March 23

eg ~0

Pit Stop. The Gravel Pit
has been a fixture on
Boston’s independent
rock music scene for a
number of years. The
band’s third album, “Sil-

ver Gorilla,” is set for
release Tuesday (2) on Q
Division Records. “Silver
Gorilla” was preceded by
a sneak-preview EP
called “No One Here
Gets-In-For Free.” Grave!

Pit lead singer Jed Parish
says of the new album, “|
think it’s different in that
it's more representative
of what we listen to, and
it sounds more the way
our music wants to
sound. | listen to a lot of
older music. I'm hearing
a lot of roots music, '60s
Motown, and '70s hard
rock.” The Gravel Pit is
currently touring in sup-
port of the album.

on Warner Bros. Records),
features the talents of pro-
ducer/songwriter Kenny
“Smoove” Kornegay, who's
worked with Mary J. Blige
and Changing Faces.

The 17-year-old Drea
(whose real name is Andrea
Rachelle Albert) has a
signing story that inspired
the title of her album. After
winning a talent contest in
1997, Drea was introduced
to Kornegay by a
talent scout.

Within a couple of

Godsmack, Godsmack

OF HOT PROSPECTS FOR THE

If Shaq Can Do It. Basketball play-
er Chris Webber (of the Washington
Bullets) has started a career as a
rapper under the name C. Webb.
His first album, “2 Much Drama,”
features guest performances from
Kurupt and Redman. The album is
due March 16 on Webber's newly
formed Humility Records.

.

L HEATS

T

MOUNTAIN

days, she was
singing for the
producer, and a
record deal with
Warner  Bros.
soon followed.
Drea’s first single
is “Body Rock.”

FUERTE DE-
BUTS: Latin mu-
sic band Fuerte
has established
itself as a touring
act in its native
Mexico, as well as
several parts of
the U.S., including Texas,
Florida, and California.
The band’s first album,
“Pisando Fuerte,” has been
released on Sound Mex
Records. Fuerte plans to
tour in support of the al-
bum sometime this year.

B ROTHERHOOD CON-

WEST NORTH CENTRAL
Godsmack, Godsmack

THE REGIOMNAL ROUNDUP

lA

PACIFIC

Marco An'omo SOIIS Trozos De Mi Aima

=V

EAST NORTH CENTRAL
lGd Rock Dewl Without A Cause

SOUTH CENTRAL
| Roy D Mefcer, How Blg’A Boy Are Ya? vol. §

EEKERS NOQ.

NORTHEAST
Godsmack, Godsmack
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MIDDLE ATLANTIC
The Other Ones, The Strange Remain

POPULAIRR~UPIRISIN

BILLBOARD'S WEEKLY COVERAGE HEATSEEKERS CHART

SPIRACY: Wellwater Con-
spiracy may be a new act,
but this is a duo with a his-
tory in alternative/hard
rock: John McBain used to
be in Monster Magnet, and
Matt Cameron is the for-
mer drummer for Sound-
garden. Wellwater Con-
spiracy’s debut album,
“Brotherhood Of Electric:
Operational Directive(s),”
has been released on Time
Bomb Recordings.
Rather than being a
grunge record
(which some people
might expect it to
be), “Brotherhood
Of Electric” is a
definite trip into
psychedelia. A lim-
ited Wellwater Con-

SOUTH ATLANTIC

Trick Daddy, www.thug.com

1" spiracy tour is ex-
pected to launch
this spring.

V

Rotating top 10 lists of best-selling titles by new and developing artists.

SwENBMPWNE

PACIFIC

. Marco Antonio Solis Trozos De Mi Alma
. Shakira Donde Estan Los Ladrones?

The Other Ones The Strange Remain

Susan Tedeschi Just Won't Burn

Defari Focused Daily

Vicente Fernandez Entre El Amor Y Yo

Juan Gabriel Juan Gabriel Con La Banda...El Recodot!!

. Elvis Crespo Suavemente
. Kottonmouth Kings Royal Highness
. Les Nubians Princesses Nubiennes

SOUTH CENTRAL

. Sara Evans No Place That Far

Divine Fairy Tales

The Flys Holiday Man

Trick Daddy www.thug.com

Ghetto Matia On Da Grind

The Wilkinsons Nothing But Love

South Park Mexican Power Moves

Lee Ann Womack Some Things | Know
. TQ They Never Saw Me Coming

SLENDURWN

Roy D. Mercer How Big'A Boy Are Ya? Volume 5

BROTHERS

RETURN: The

Braxton Brothers

(no relation to Toni

Braxton) are iden-
tical twins who have re-
corded their second album,
“Now And Forever,” due
March 23 on Windham Hill
Jazz Records.

The first single from the
album, “A Night To Love,”
has been serviced to jazz
radio. The duo’s first al-
bum, “Steppin’ Out,” fea-

= 5.

* BY CARLA HAY

tured the jazz radio fa-
vorite “When Love Comes
Around.” The Braxton
Brothers (Wayne and Nel-
son Braxton) will be mak-
ing select concert appear-
ances until they embark on
a full-scale tour later this
year. Upcoming dates
include May 8 in Carmel,
Calif., and May 29 in Maui,
Hawaii.

The Bare Facts. Bare Jr.
is doing its part to bring
back Southern-styled hard
rock with a contemporary
sound. The Nashville
band’s single, “You Blew
Me Off,” has been climb-
ing up the Mainstream
Rock Tracks chart. Bare Jr.
is on tour behind its
Immortal/Epic Records
debut album, “Boo-Tay.”
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ALBUVD

EDITED BY PALUL VERMNA

NANCY DUSSAULT

Heart And Soul

PRODUCERS: Valentine Mayer, Ron Abel

Rand 424

Nancy Dussault, a delightful musical the-
ater performer but now hest known for
her TV role in “Too Close For Comfort,”
can recoup some of her theater fame with
this album, which programs a remarkably
diverse collection of songs. As a musical
theater performer, she would undoubtedly
have to project to the last row. Here, how-
ever, it’s comfortable cabaret time where-
in she holds back, projecting an intimacy
in which lyrics can be savored. Give Dus-
sault quality material (e.g., “You Fascinate
Me So,” “How Little We Know,” “The
Siren’s Song,” “Roundabout,” and “These
Foolish Things”), and quality renditions
emerge. Contact: 818-760-2356.

VARIOUS ARTISTS

Superappin: The Album

PRODUCERS: various

Groove Attack/Ubiquity 039

This is a rare disc that feeds the art and
sense of hip-hop at the same time it
applies glue to the nation’s far-flung con-
nections. Cologne, Germany-based Groove
Attack is one of the leading traders in
global hip-hop, and this compilation aims
to cover as much of the genre’s broad and
varied terrain as possible. And there’s
plenty reason to puff out chests with
pride. Drawing from a pantheon of star
mike-rockers and producers from the
international “underground”—among
them Black Star’s Mos Def, Bahamadia,
Jigmastas, Rasco, Mike Zoot, et al.—this
compilation of new tunes, unreleased ver-
sions, previews, remixes, and exclugive
tracks is highlighted by Rasco Featuring
Planet Asia’s rubbery, insistent “How
Many X’s”; El Da Sensei Featuring Orga-
nized Konfusion, Zoot, and F.T. of Street
Smarts’ aptly titled “Frontline”; and 15
more scintillating curveballs. Pulling back
from the usual modus operandi based on
the filthy luere, this set takes spirit as its
guide and still has plenty of commercial
potential.

[ __NEW AGE |

% VARIOUS ARTISTS

Reich Remixed

PRODUCERS: various

Nonesuch 79552

Steve Reich has shaped a generation of
musicians, and, on “Reich Remixed,” sev-
eral of them take a digital scalpel to his
music, reinterpreting, reinventing, and,
sometimes, just ignoring the source.
Reich’s best-known music was contempla-
tive not in its nature but in its observation
of slowly evolving, hocketing melodies and
subtly shifting layers of rhythm. These re-
mixers—including DJ Spooky, DJ Take-
mura, and Mantronik—don't attain
Reich’s level of subtlety but create a ten-
sion and abstraction that sometimes shine
a new light on the music. Veteran
slice'n’dicers Coldeut get an energetic
reading of Reich’s definitive work, “Music
For Eighteen Musicians,” finding new
momentum in its eycling melodies. Howie
B.’s “Eight Lines” is fairly reverential to
the source material, while Tranquility
Bass assimilates several Reich works on
the kinetic “Megamix.” There must he
some irony that this reviewer’s copy had a
“stuck groove” digital glitch on Ken Ishi’s
remix of “Come Out.”

SPOTLIGHT

TLC
Fanmail

PRODUCERS: various

LaFace 26155

[t’s hard to believe that more than
four years have passed since TLC
released its last studio album—the
blockbuster “Crazysexycool,” which
cemented the Atlanta-based hip-
hop/R&DB trio’s standing as crossover
superstars. While it's hard to imagine
TLC repeating the 10-times platinum
feat of “Crazy,” there’s no doubt that
the group’s latest, “Fanmail,” offers
tremendous potential at multiple for-
mats. Notwithstanding the pandering
single “Silly Ho,” which leans heavily
on sexual stereotypes and tired beats,
the album features the saucy “I'm
Good At Being Bad,” the clever and
assertive “No Scrubs,” the Artist For-
merly Known As Prince-inspired
“Unpretty,” and a raft of smooth R&B
ballads with pop and AC crossover
potential: “I Miss You So Much” (writ-
ten and produced by Kenneth “Baby-
face” Edmonds and Dary! Simmons);
the Diane Warren-penned “Come On
Down”; and “Dear Lie,” written by
Babyface and TLC's T-Boz. Other
writers and producers include Dallas
Austin, Jimmy Jam and Terry Lewis,
and Jermaine Dupri. The state of the
art in R&B: street-wise but appealing
to a wide cross section of fans.

COUNTRY

SAWYER BROWN

Drive Me Wild

PRODUCERS: Mark A. Milier & Mac McAnally

Curb 77902

Quirky country group Sawyer Brown,
now observing its 18th year in Nashville,
continues to defy the odds against coun-
try groups succeeding. They've worked
harder than most on the road, and all
those dates are paying off with chart suc-

SPOTLIGHT

BLONDIE
No Exit

PRODUCER: Craig Leon

Beyond 63985-78003

When it emerged in the late '70s,
Blondie was the first—and perhaps
only—band to artfully bridge the
abyss that divided the two most
vibrant musical currents of the period:
disco and punk. Even though the
group broke up in 1982, it continued to
exert an enormous influence on a gen-
eration of artists through its catalog of
hits and the magnetic personality of
lead singer Deborah Harry, who
remained visible as a musician and
actress. Seventeen yvears down the
road, the New York group reunites for
an album that upholds its tradition of
toying with various genres without
compromising melody and lyries.
Here, Blondie gets its hip-hop jollies
on the title track, featuring Coolio;
pulls out all the stops on “Maria,”
which is an instant rock/pop classic, if
there is still such a thing; ventures
into outer space on the dreamy “Night
Wind Sent” and “Out In The Streets”;
plunges into a murky swamp on “Dig
Up The Conjo™; and gets jazzy on
“Boom Boom In The Zoom Zoom
Room,” which echoes Harry's
enchanting work with the Jazz Passen-
gers. Whether or not “No Exit” re-
establishes Blondie as a commercial
force, the group deserves credit for
crafting a worthy comeback on its own
terms. Distributed by BMG.

cess and award nominations. As a touring
group, Sawyer Brown is not known for
studio slickness. After all these years,
lead singer Mark Miller sounds increas-
ingly like Neil Diamond, and the material
here is uneven and, well, quirky. The title
track, their hottest single in years, is a
hard-charging highway song, which would
be a great summer song if this were sum-

SPOTLIGHT |

LATIN PLAYBOYS

Dose

PRODUCERS: Latin Playboys

Atlantic 83173

The Latin Playboys were born of the
creative momentum that followed the |
Los Lobos album “Kike"—easily one of
the decade’s 10 most groundbreaking
and enjoyable works. After its release
in 1992, band members David Hidalgo
and Louie Pérez continued to write and
record demos in Hidalgo’s kitchen, and
“Kiko” producer Mitzhell Froom and
engineer Tchad Blake joined in on key-
boards and bass, respectively. The
result was a stunning, self-titled album,
releasea in 1994 (Music to My Ears,
Billboard, Feb. 19, 1994), that drew
equal strength from the Lobos mem-
bers’ Mexican roots and Froom and
Blake's experimental flair. The quar-
tet’s follow-up veers even closer to the
avant-garde than its predecessor, set-
ting found sounds against a backdrop
of tequila-soaked lounge music and
throwing in edgy spoken-word bits,
twisted blues, video-arcade playfillness,
and noisy fragments a la early-'"80s
King Crimson. Startling but ultimately
soul-pleasing musie with no boundaries
and no possibility of categorization.

mer. “Moon Over Miami” is a pastiche of
musical and lyrical clichés. “800 Pound
Jesus,” though—about an unusual garage
sale find and its effects—is quirky in a
good way.

CLASSICAL

ELISABETH-CLAUDE JACQUET DE

LA GUERRE: PIECES DE CLAVECIN

Blandine Verlet, harpsicherd

PRODUCER: Nicolas Bartholorée

Astrée/Auvidis 8644

As a child, Elisabeth-Claude Jacquet De
La Guerre was one of Louis XIV's favorite
musicians, and she matured to become a

CHER

Bittersweet—The Love Songs Collection
ORIGINAL PRODUCERS: Sonny Bono, Snuff Garrett
REISSUE PRODUCERS: Mike Khouri, Andy McKaie
MCA 11899

It’s not the best-known fact of Cher’s
long and winding career, but in 1973 she
cut an album of love songs titled “Bitter-
sweet White Light.” Produced by her
then husband Sonny Bono, it featured
some songs she sang on “The Sonny And
Cher Show,” including “The Man I
Love,” “What’ll I Do,” and a medley of
Al Jolson tunes: “Sonny Boy,” “My
Mammy,” and “Rock-A-Bye Your Baby
With A Dixie Melody.” The record made
a paltry showing on the charts, disap-
peared from the radar, and was never
reissued on CD in the U.S. until now.
Even though much of it is schmaltzy and
better versions of its songs exist else-
where, this rerelease couldn’t be better

VITAL REISSUES®

timed, given Cher’s recent resurgence as
a pop/dance diva. Also, with more than
25 years of distance, “Bittersweet” has
taken on a nostalgic glow. The CD reis-
sue has been retitled to reflect its bonus
tracks, which are culled from Cher’s four
other MCA records from the mid-"70s,
including the gold-certified album “Half-
Breed.” A labor of love by catalog spe-
cialist Andy McKaie and Universal
Music and Video Distribution marketing
director Mike Khouri, who got into the
music business because of his zeal for
Cher.

CLIFF WALDRON

The Best Of Cliff Waldron

PRODUCER: Charles R. Freeland

Rebel 1124

Guitarist/singer Cliff Waldron was a sig-
nificant force in bluegrass musie in the
late ’60s and early "70s in the vibrant

Washington, D.C., scene. After he and
Bill Emerson cut three albums for
Rebel, Waldron formed the New Shades
Of Grass with such stellar sidemen as
Mike Auldridge and Ben Eldridge. They
recorded seven albums by 1974, when
Waldron retired from music to work for
the park service (although he came out
of retirement in 1997). This CD eontains
selections from those albums, highlight-
ing Waldron’s pioneering efforts in
bringing nontraditional songs into blue-
grass. Such material here includes
Merle Haggard’s “Silver Wings” and
“Sunny Side Of My Life,” Ian Tyson’s
“Four Strong Winds,” Tom T. Hall’s
“Wash My Face In the Mountain Dew,”
Mel Tillis’ “Violet And The Rose,” and
Eric Anderson’s “Close The Door Light-
ly When You Go.” Confact: 804-973-5151;
www.rebelrecords.com.

ALBUMS:

SPOTLIGHT |

....... ——
; SR

e &
o Last
- Copdoul -

VARIOUS ARTISTS

The Last Soul Company—Malaco: A 30-Year
Retrospective

PRODUCERS: various

Malaco 0030

This six-dise boxed set is not only a wildly
entertaining retrospective of one of
America’s definitive blues, R&B, and
gospel labels; it's also a living, vibrant his-
tory of a stitring, proudly indigenous art
form whose effects have touched nearly
every genre of modern popular music.
Malaco was a Jackson, Miss., recording
studio and promotion/production compa-
ny before it became a label in the late "60s.
Early productions were primarily
licensed to majors (Jean Knight's 1971
crossover smash “Mr. Big Stuft™), with a
handful of hits on the label's own imprint
(King Floyd's R&B No. 1 “Groove Me™).
Dorothy Moore's classic rendering of
“Misty Blue” in "76 put the label on the
map, but Malacos enduring success came
in working traditional blues to secondary
markets throughout the Southeastern
1.8, unearthing a huge and long-ignored
fan base. Largely out of view of most
chart monitoring, Malaco went on to build
a roster of mind-boggling talent and
material. Blues legends, including Z.Z.
Hill. Little Milton, and Bobby Blue Bland,
are all well-represented here, but it’s the
underappreciated work of here-and-gone
artists that offers some of the set’s great-
est revelations. An indispensable antholo-
fad

rarity among women of that age (or any
other): an independent, successful compos-
er/performer. Ingrid Matthews put out a
ravishing set of De La Guerre’s violin
sonatas not long ago on Wildboar, and here
French harpsichordist Blandine Verlet
adds a lovely pendant with this set of
suites. Verlet has a sure sense of the sweet
gravity inherent to the French Baroque,
and Nicolas Bartholomée has done his
usual wonderful job of recording her in-
strument. Astrée has also just reissued
Verlet's "70s recordings of Handel suites
(8655) and Frescobaldi toccatas (8654).

LATIN

» MDO
Un Poco Mas

PRODUCER: Alejandro Jaén, Lewis Martinee, Denis
Nieves

Sony Discos 82903

On the group's latest dise, Latino counter-
part to the Backstreet Boys and *N Syne
comes up with another serving of airy,
sing-along romantic ditties headed up by a
future chart-topper, “No Puedo Olvidar,” a
catchy recounting of lost love whose hallad
and rhythmice renditions are being worked
simultaneously at Latino radio. Crunchy.
pop/dance thumper “Dame Un Poco Mas”
and its English-language counterpart,
“Groove With Me Tonight,” could score at
Latino and Anglo radio and break this set
wide open. The dreamy house thumper
“Fantasy” might allow this cutie-pie four-
some with interchangeable light baritones
to concentrate on the Anglo market.

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
tions of works by one or more artists. PICKS (B> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical merit.

MUSIC TO MY EARS (J3): New releases deemed Picks that were featured in the Music to My Ears column as being among the most significant records of the year. All albums commercially available in -he U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway,
New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203. Send Latin albums to John Lannert, 1814 fern Valley Road, Louisville, KY 40219, Other contributors: Irv Lichtman (Broadway/cabaret/N.Y.);

Bradley Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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p JEWEL Down So Long (416

PRODUCER: Patrick Leonard

WRITER: J. Kilcher

PUBLISHERS: WB Music/Wiggly Tooth. ASCAP

Atlantic 8819 (CD promo)

This intelligent folk/rock number is the
ideal follow-up to the poppier “Hands”; it
marks a return to the more organic sound
of hits like *You Were Meant For Me” and
“Who Will Save Your Soul.” As usual,
don’t expect to find Jewel courting com-
placency this time around. In “Down So
Long,” we find the prolific singer/song-
writer in a troubled state of mind: “I'm a
thousand miles from anywhere/My pock-
etbook and my heart just got stolen/And
the sun act like she don’t even care.” She’s
looking for a way out but feels she’s just
been “down so long/It can't be longer
still.” Rhythmieally, this second track
from “Spirit” flows with natural ease,
using organic instrumentation and a sim-
ple, unaffected vocal from Miss Jewel.
Best, it will absolutely lock in listeners
with a hook that sounds so good you’ll
wonder how no one chanced upon the
melody before. Nothing melodramatic
here, just a beautifully construeted song
that stands to gain instant appeal across
the board at mainstream radio.

> EAGLE-EYE CHERRY Falling In Love Again
(3:07)

PRODUCER: Eagle-Eye Cherry

WRITER: E. Cherry

PUBLISHERS: Diesel 2, ASCAP

Work 41770 (CD promo)

There’s certainly no mistaking the vocals
and musical stylings of Eagle-Eye Cherry
on his follow-up to the top 10 break-
through “Save Tonight.” While the songs
are dangerously similar in most every
way, there’s also a level of casual ease that
makes you comfortable with just going
with the flow and enjoying another slice of
an artist who's already cemented himself
as a go-with-the-flow sort of presence. Top
40 radio and its adult top 40 and modern
adult sisters will likely welcome Eagle-
Eye back to the fold, furthering his radio
success. But next time, why not offer
something a little more daring, yes?

SEAL Lost My Faith {(Remix) 3.:57)

PRODUCER: Trevor Horn

WRITERS: Seal, R. Hamilton

PUBLISHERS: Perfect Songs/SPZ, BMI; Hamiltone, ASCAP
Warner Bros. 9669 (CD promo)

Seal puts in another bid for top 40 approval
with this second single from his current
album, “Human Being.” As always, it fea-
tures the compelling harmonies, quality
guitar work, and smart production that
we've come to expect from this talented
singer/songwriter, but it also serves up the
same tempo and a nearly identical sound to
his last several singles. Unfortunately, this
is likely to douse top 40’s interest in one of
the few male vocalists out there who is
taken seriously in the late "90s. Perhaps it’s
time for Seal to switch gears and rethink
his creative direction; it would be a shame
to see him stall now in a career that has
brought about some of the more memo-
rable tracks of this decade.

JORDAN KNIGHT Give It To You (no timing iisted)
PRODUCERS: Jimmy Jam, Terry Lewis

WRITERS: J. Jam, T. Lewis, J. Knight, R. Thicke
PUBLISHER: not listed

Interscope (CO promo)

What ironic timing. Just weeks after the
successful launch of Joey Mclntire’s soar-
ing power ballad, “Stay The Same,” here
comes the debut solo single from fellow
ex-New Kid On The Block Jordan Knight.
But boy, these grown-up efforts couldn’t
be less alike. Working with writer/produc-
ers Jimmy Jam and Terry Lewis, Knight

is apparently hoping to disassociate him-
self from the sugary ballad cireuit; instead
he goes down a funk-ridden pop pathway.
But curiously, this track tries so hard to
cover a half-dozen bases that it ends up
saying next to nothing about the kind of
singer Knight has become, With circus-
like instrumental blurts, stop-and-start
vocals, and a painfully dated rhythm
track, “Give It To You” almost sells itself
more as a throwback than a comeback.
Anyone who's familiar with Knight’s lead
vocals from back in the day knows that
this 28-year-old is a tremendously gifted
singer. Let’s hope a second single tries to
be a bit more demonstrative about his evo-
lution than this oddly executed late-"80s-
sounding flashback.

p DEBORAH COX It's Over Now (4:18)
PRODUCERS: KayGee, Alonzo Jackson

WRITERS: K. Gist, T. Stinson-Jackson, A. Jackson, D. Griffin
PUBLISHERS: Kei-3/Soulfinga/Notting Hill/Hitco/Intesect/
DeMone, BMI

REMIXER: not listed

Arista 3614 (CD promo)

Months after its release, Deborah Cox’s
sophomore album, “*One Wish,” continues
to astound with a grace and beauty not
found on so many of the hit R&B albums
out there. Over the course of 13 songs, the
ever-soulful Cox, along with a handful of
savvy producers, unites multilayered
grooves and lush orchestral arrange-
ments—a divine match that harks back to
the early recordings of Gladys Knight.
With the massive success of the set’s first
single, “Nobody’s Supposed To Be Here,”
it must have been difficult for Arista to
decide on a second release. But “It’s Over
Now;” dripping with emotion and integrity,
proves to be the perfect choice. Lyrically,
the ballad couldn’t be more different from
“Nobody’s Supposed.” That said, Cox
doesn’t play the victim. On the contrary,
she’s the emancipated woman. Now, about
the club remix that will surely follow . . .

COUNTRY

p STEVE WARINER Two Teardrops (4:27
PRODUCER: Steve Wariner

WRITERS: B. Anderson, S. Wariner

PUBLISHERS: Warner-Tamerlane Publishing/Top Down
Music/Steve Wariner Music, BMI

Capitol 7087-6-12386-2-4 (CD promo)

Last fall, when Steve Wariner won both
single and song of the year honors at the
Country Music Assn. Awards for “Holes
In The Floor of Heaven,” it heralded one
of the most enthusiastically received
comebacks in country music history. Sub-
sequent singles haven't fared quite as well
at radio, but Wariner is continuing on the
comeback trail with the May 4 album
release “Two Teardrops.” The title cut,
penned by Wariner and industry veteran
Bill Anderson, is a poignant ballad with a
“circle of life” kind of message. The first
verse follows teardrops coming from two
people on different sides of a relationship,
and the second verse chronicles the
changes in two mens’ lives in a hospital
waiting room. It’s an extremely well-writ-
ten lyric with a pretty melody. Wariner
delivers the song with the deft touch of a
vocal master—imbuing it with believable
emotion but not slipping over the edge
into schmaltz-land. All in all, it’s a wonder-
ful single that should find favor with fans
and programmers and keep Wariner rack-
ing up some well-deserved accolades.

% BRAD PAISLEY Who Needs Pictures (3:44)
PRODUCER: Frank Rogers

WRITERS: B. Paisley, C. DuBois, F. Rogers
PUBLISHERS: EMI April Music/Plaid Paistey/Cattie Call,
ASCAP

ASCD 3156 (CD promo)

This is the first single from Arista new-
comer Brad Paisley, and if this fine debut
is any indication of what’s to come, he
could be one of this year’s breakthrough
acts. His voice has an affecting texture and
seems to gush forth from some deep emo-
tional well. When he relives the memories
of a failed romance, the anguish in his

voice paints a vivid portrait of what has
been lost. There’s a conversational quality
to his vocals that makes you feel as though
you're listening to a dear friend whom you
want to comfort in the aftermath of a
heartbreak. The song—co-written by Pais-
ley—is a solid effort. It treads a previously
explored path with a fresh perspective and
great hook. This is a promising debut that
should perk up programmers’ ears.

DANCE

* TORI AMOS Jackie’s Strength (4:03)
PRODUCER: Tori Amos

WRITER: T. Amos

PUBLISHER: Sword and Stone

REMIXERS: Warren Rigg, Albert Cabrera

Atlantic 84442 (CD5)

Atlantic’s long-established chanteuse Tori
Amos follows up the underground club suc-
cess of “Raspberry Swirl” with the equally
sublime “Jackie’s Strength.” Culled from
Amos’ essential new album, this song is,
without question, the singer’s most com-
mercially viable club—and radio—track.
Underground club punters will salivate
over Albert Cabrera’s One Rascal dubs,
while trance-leaning popsters will gravitate
toward Warren Rigg’s deft Wedding Cake
mix. Such orchestral beauty doesn’t come
along every day. Of course, neither does
the unmistakable voice of Amos.

SIMONE JAY Luv Thang (3.25)

PRODUCERS: E. Gubinelli, R. Baeli

WRITERS: E. Gubinelli, R. Baeli, S. Jackson
PUBLISHERS: EMI Music Publishing/Luv-En-Colors
(ASCAP)

REMIXERS: M. Fargetta, G. Fanelli, M. Castrezzati
Pacific Time Entertainment 4001 (CD single)
Responsible for last year’s crossover hit
“Wanna B Like A Man,” Simone Jay
returns with this equally effervescent
dance confection. Culled from the forth-
coming compilation “Global Dance, Vol-
ume 1” and licensed from VCI Recordings
1taly, “Luv Thang” percolates with a trib-
al-infused Euro-energy that seems to be
as natural to Italians as cappuccino. Of
course, the true star here is Jay, whose
ebullient delivery is sure to jump-start
even the most jaded of ears. While
unabashedly pop dance songs like this one

aren’t always embraced by the oh-so-hip
underground contingent, they are wel-
come commodities at rhythm crossover
stations. And that’s a good thing.

P ANGGUN Rose In The Wind (no timing listed
PRODUCER: Erick Benzi

WRITER: Benzi, Matheson

PUBLISHER: not listed

Epic (CD promo)

Indonesian chanteuse Anggun made great
headway with forward-thinking modern
adult stations via her debut, “Snow On
The Sahara.” This second single, “Rose In
The Wind,” is an equally exotic and ele-
gant outing, with even more of an accessi-
ble edge than its predecessor. This glori-
ous ballad about being far from the one
you love reads like poetry and paints a
tapestry of rich musical colors, guided
throughout by the obvious instrumental
influences of her Eastern heritage. Vocal-
ly, Anggun is a fortress of power, easing
from a delicate whisper into a brand of
cloud-parting fortitude commonly associ-
ated with grade-A divas. It would be a
mistake, however, to lump this singer/
songwriter in with the swelling crop of
paint-by-numbers power balladeers out
there. There’s a depth here that raises the
rail at radio and will bring listeners
straight to their speakers, wondering who
this wonderful presence is. Enchanting,
satisfying, and as rich as New York
cheesecake. Not to be missed by AC, mod-
ern adult, adult top 40, and mainstream
top 40s looking to stir the water a little.

% BETTE MIDLER Lullaby In Blue (4:30)
PRODUCER: Brock Walsh

WRITERS: B. Waish, A. Cohen

PUBLISHERS: Cabesa Luna/PolyGram International/Very
Little Grey, ASCAP

Warner Bros. 9679 (CD promo)

This lush track from Midler’s latest opus,
“Bathhouse Betty,” takes the Divine one
down a pathway that’s a touch jazzy and as
gentle and easy-flowing as a morning con-
versation over tea. The harmonies are gor-
geous on this stately piano-accented num-
ber, while Midler dips her vocals down low,
adding a touch of appreciated drama. This

is a lovely track all the way around, for
which all involved should be congratulated.
Soft AC, this baby belongs to you.

ROCK TRACKS

> DIMITRI FROM PARIS Une Very Stylish Fille
(A Very Stylish Girl) (3.18)

PRODUCER: Dimitn From Paris

WRITER: Dimitri From Paris

PUBLISHER: not listed

EastWest France/Atlantic 8584 (CD promo)

The buzz on producer Dimitri From Paris
has been building in alternative dance cir-
cles for more than a year. And there’s lit-
tle doubt why: This campy, beautifully
crafted lounge number; which samples a
woman simply saying “I am a very stylish
girl,” is more fun than Christmas. Atlantic
is hoping to cross this from its recent top
20 dance club success onto the airwaves of
modern rock outlets; it will surely proceed
to top 40 afterward. This is the kind of
novelty track that has every chance of
becoming the song of the moment if given
the proper nourishment. It’s already
gained exposure through a national TV
commercial, but it well deserves its shot at
becoming part of mainstream America’s
consciousness. Great, great fun.

» SON VOLT Straightface (3.01)

PRODUCER: Son Volt

WRITER: J. Farrar

PUBLISHER: Grain Elevator Songs. BMI

Warner Bros, 9601 (cD promo)

Son Volt reclines into its comfortable rock/
country hybrid as if it’s an old La-Z-Boy.
This track’s from an impressively diverse
EP of the same name that also includes a
live version of the song. Jay Farrar’s
hoarse baritone and ad-lib phrasing recalls
a young, electrified Bob Dylan. To com-
plete the comparison, guitar solos through-
out this song mimic harmonica sounds.
The guitar-focused production puts Far-
rar’s voice snugly within the mix, but the
lyries, when decipherable, are fun—“Bet-
ter keep the bags packed/Keep the nose
clean/Check the shelf life and date”—and
the rockin’ chorus is catchy and unpre-
dictable. Some day, the alt.country sub-
genre’s time will come, and finely crafted
songs like this put Son Volt near the top of
the scroll of bands likely to cash in.

MAD DOLL Walk On By (3:.42)

PRODUCER: J. Wolfson

WRITERS: B. Bacharach, H. David

PUBLISHER: not listed

REMIXERS: Keith Haarmeyer, Welcome, Olive

MCA 9603 (cD promo)

Alluring newcomer Mad Doll takes on
Dionne Warwick’s 1964 classic “Walk
On By” with a verve and sass that
would make any of today’s leading
pop ingénues green with envy. The
New York-based duo of John Wolfson
and lead singer Kara brings a new
depth and surprising sensuality to the
Burt Bacharach/Hal David composi-
tion, as Kara coolly wraps her chops
around a moody, up-to-the-minute
instrumental backdrop reminiscent of
William Orbit’s recent work with
Madonna. A touch of kettle drums, a
dreamlike mifdseetion breakdown,
and, thanlfully. recreation of the won-
derful frurmpet hook so prevalent in
the original all give thiz record such a
unique touch. And don't he fooled that
Mad Doll’s [irt singla is a cover.
Aside from “Wills (in Hy,” its other
recorded matarial i= filled with self-
penned anthems proclaiming
strength; know-how; and indepen-
dence in a wide varigty of capable
styles, from poprock and groove-
filled R&B to siruiphl-slicad pop. This
is an act that underatands where its
strengtha lis, which, given this mar-
velous entres, covers sboutl every
guenee of the malnztream radio spec-
trum, Utterly mesmerizing. Club-
heads, cheek nul the three freshly
squeezed vical rernixes of “Walk”: the

NEW & NOTEWORTHY

Haarmeyer Epic Club, Welcome’s
Club, and Dun’ Steppin’ versions.

HEDWIG AND THE ANGRY INCH Tear Me
Down/The Long Grift (3:20/2:45)

PRODUCER: Brad Wood

WRITER: Stephen Trask

PUBLISHER: so-do-my Songs, ASCAP

Atfantic 8789/8844 (CD promo)

New Yorkers have already made the
off-Broadway musical production of
“Hedwig And The Angry Inch” an
enormous success, and with good rea-
son—the oddball story of a German
transsexual is as riveting, disturbing,
and entertaining as the theater experi-
ence gets. Part of its allure is a kick-ass
rock soundtrack, which Atlantic
Records was savvy enough to release,
in fact, on the show’s first anniversary
in February. The label is working two
singles to mainstream rock radio. First
is the straight-ahead throw-down
“Tear Me Down,” sung by “Hedwig”
namesake and creator John Cameron
Mitchell; it bears some resemblance to
a Meatloaf anthem, only it’s half as
long. It features headstrong vocals
filled with attitude and seasoned with
piann, guitar, basg, and other organic
Lrimmings. “The Long Grift” is a
downtempo number about realizing
wyou've lang been used in a relationship
and finding the strangth to let go; it
features downtrndden, pained vocals
by Etephen Trask, lead singer and
sozprwriterof the mgsien!’s house
bamit, Cheuter, This ia preat music that
stands an itz own whether or not
you've experiencid the slage produc-

tion. Wouldn't it be cool to be the first
in your neighborhood to support this |
fledgling project, which is absolutely
destined for greatness?

BILLY CRAWFORD Urgently In Love (3:58)
PRODUCER: Eve Nelson

WRITERS: E. Nelson, B. O'Reilly

PUBLISHERS: V2 America/Eve Nelson Music,
ASCAP; Bernadetie O'Reilly Music, BMI

REMIXERS: Mick Guzauski, GEO/Sweetbox, Jam &
Delgado

V2 Records 27551 (CD promo}

V2 is rereleasing this rambunectious pop
spritz from 16-year-old Filipino/Ameri-
can newcomer Billy Crawford with a
handful of new mixes that should
appeal to most any genre of top 40. The
song is already an airplay winner in the
U.K., Germany, France, Scandinavia,
Japan, Australia, Belgium, and the
Netherlands, The new U.S. radio edit
yanks you in with a Chic-like guitar riff
from Crawford and his gravelly vocals
on the verses, To add to the fun,
“Urgently In Love” features the impec-
cable Nona Hendryx to help along the
charus, which is as memorable and
isharp sz the morning #un. One sgin and
your'll e working this for the rame sort
uf reaetion guenered by such recent
nivetty hits 5z New Radieals' “You Get
‘What You Give” or Bhiwwn Mulling
“Lullaby.” An ideal secret-woapon somg
and an ghaolute pop gém that feels like
a parfect way to weleome spring. Make
10 mistake: This preeccions artist, a
former child actor, is no "M Syne knnek-
ofl. Hear for yoursell with his beauti-
fully crafted upeoming self-titled
album, due June 15.

SINGLES:

PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Chuck Taylor, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Dylan Siegler (N.Y)
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VIDE Q

MUSIC SCENE: THE BEST OF 1969-1970

MPi Home Video

60 minutes, $19.98

The concept of music/variety shows may
be a distant memory today, but there
was a time when these programs ruled
the airwaves. “Music Scene,” which
aired 17 episodes on ABC in 1969 and
1970, provides an excellent slice of nos-
talgia for times gone by. The series,
hosted by comedian David Steinberg
and a cast of others (including an as-yet-
undiscovered Lily Tomlin), melded
sometimes over-the-top sketches with
live performances of hits that closely fol-
lowed the Billboard charts. This tape
features performances by the Beatles,
Three Dog Night, and Crosby, Stills,
Nash & Young, among others. Each of
MPTI’s “Music Scene” releases includes
honus tracks not seen on TV and one of
a handful of on-air teasers for the show
from none other than the Rolling
Stones.

SO SMART: ALL ABOUT LETTERS

So Smart

30 minutes, $14.95

The third velume in this clever video
series aimed at infants and toddlers
puts pictures and words to every letter
of the alphabet. Brilliant colors con-
verge to form familiar objects and
actions that represent the ABCs. A
bright red apple “graws” on a green
branch for the letter *A,” a yellow
flower blooms before viewers’ eyes for
“K,” and little legs get up and run
around the sereen for “R.” As with its
like-minded competition in the infant-
video market, the tape contains no nar-
rative. The images are backed only by
soothing classical musie, such as the
Pachelbel Canon, in a move to get par-
ents to watch along with their children
and fill in the blanks. Contact: 800-663-
2741.

NEWS & COMICS

MP| Home Video

30 minutes, $12.98

A visit to the Chicago Tribune news-
room and other departments where por-
tions of the Sunday newspaper come
together makes headlines in the latest
installment in MPI's Show & Tell chil-
dren’s series. The focal point of the live-
action titles is to uncover the magic
behind things we see and do everyday.
This time around, the young girl and
boy protagonists hegin their quest by
traveling the country to see how paper
is produced and how ink is manufae-
tured. Next, they get into the thick of
news operations. They spend time with
a reporter chiseling out a news story
and even get up close and personal with
the creators of the “Dick Tracy” comic
strip.

SCOOBY DOO’S GREATEST MYSTERIES

Warner Home Video

95 minutes, $14,95

How many creepers, ghouls, and head-
less monsters can one viewer take?
Warner Home Video is about to find out
with this “Scooby”-thon of four vintage
episodes hand-picked by longtime fans
and packed into one clamshell-pack-
aged video. Although veterans of the
campy cartoon may not remember the
exact titles of the festured shows—
“Hassle In The Castle,” “Jeepers, It's
The Creeper;” “A Clue For Scooby
Doo,” and “The Backstage Rage”—it
takes only a minute or two of footage
for the memories to come back.
Younger Scooby enthusiasts won’t expe-

rience the nostalgia factor, but they will
probably get their share of laughs just
the same.

THE GREATEST GENERATION

New Video

50 minutes, $19.95

Tom Brokaw hosts this “NBC News”
special, which bears the same name as
his recently published hook. The video
is another in the flood of programs that
in one way or another touch on World
War II, but with a different twist.
Brokaw focuses on personal stories of
men who came of age in combat, whose
lives were forever changed, sometimes
in a matter of minutes, by the war. They
then returned home to change the lives
of other Americans. Brokaw begins
with a journey home to South Dakota to
catch up with one of his own childhood
heroes, a WWII aviator. He also touch-
es base with the family of a recipient of
the Congressional Medal of Honor and
others with unbelievable stories to
share. The interviews with GIs are qui-
etly heartbreaking. Although many
don’t talk regularly about their war
vears, the chance to reflect evokes a
flood of memories recounted as if they
happened yesterday. The program also
looks at the effects of the Great
Depression and the changing role of

women, many of whom were left to
raise families when their husbands
went off to wan

THE UNREAL STORY OF PRO WRESTLING

A&E Home Video

100 minutes, $14.95

As Minnesotans proudly don T-shirts
that read “My governor can beat up
your governor,” the cult of Jesse “The
Body” Ventura and pro wrestling in
general is attracting an even hroader
audience. This tape never definitively
answers the question of whether
wrestling is a sport or performance art,
but it does provide a compelling histo-
ry of the world’s oldest sport and clues
as to how it metamorphosed from a
simplistic challenge on the mat to a
four-star spectacle. Commentary from
the current head of the World
Wrestling Federation, such headliners
as Hulk Hogan and “Stone Cold” Steve
Austin, fans, social commentators, and
even a few psychologists mesh to paint
a colorful—and, at times, surprising—
view of one of the nation’s favorite pas-
times.

BANNED FROM TELEVISION: THE PRISON FILES
Real Entertainment

48 minutes, $14.99

Couch potatoes clamoring for more
uncensored violence and mayhem will

lap up this latest release from Real.
“Banned From Television” is an unteth-
ered look at life, and death, inside some
of the world’s roughest maximum-secu-
rity prisons, and the tape plays like a
surreal nightmare. Segments document
the making of the erude weapons that
prisoners use to protect themselves and
abuse others, the violence that prison
guards use against inmates, sponta-
neous outbreaks of violence in over-
erowded prison yards, and a smattering
of riots in prisons around the world.
There’s a big parental flag waving on
this one, as the program contains nudi-
ty, profanity, and, obviously, adult sub-
ject matter.

ENTER*ACTIVE

BY CARRIE BELL

JAZZWORLD.COM

www.jazzworld.com

This site, founded by jazz vocalist/trum-
peter Dennis Jeter, combines informa-
tive links, chat capabilities, artist infor-
mation, and charts for everyone from
old-schoolers like Louis Armstrong to
newcomers like Brad Leali. It’s also the
exclusive home to New Jazz Renais-
sance Recordings and contains a com-
prehensive jazz-festivities calendar and

ELIZABETH SPRAGUE COOLIDGE: AMERICAN
PATRON OF MUSIC

By Cyrilla Barr

Schirmer Books/Macmillan Library Reference

436 pages; $45

Once on a stroll through New
York’s Upper East Side, an
architecture critic friend of
mine couldn’t wait to point out
two very different houses de-
signed by Stanford White—the
first a modest Federal-style res-
idence for the artist Charles
Gibson White, the second a
sumptuous Italian palazzo for
the publisher Joseph Pulitzer.
When I suggested during his
discourse that he dwelt too much
on the owners’ disparate finan-
cial resources, my position was
quickly dismissed. “Somebody
had to pay for it,” he sniffed.

Music may not always have
had its hand out to quite the
same extent architecture has.
But unless you were a composer
of independent means (like
Charles Ives) or received royal-
ties from publishers servicing
amateur performers with your
music (like Brahms), odds are
that if you wrote a piece, some-
body paid for it.

In the postlude to her biogra-
phy “Elizabeth Sprague Coo-
lidge: American Patron Of
Music,” Cyrilla Barr quotes a
sarcastic critical assessment of
the Coolidges of the world:
“wealth + art = ‘culture.”” Barr
herself, however, checks that
attitude at the door by docu-
menting with uncommon care
how the first part of the equa-
tion plays into the total sum.

Through her largess, Coolidge
(1864-1953) was responsible for

hundreds of compositions com-
missioned from the likes of
Bartok, Stravinsky, and Copland.
She also established a formida-
ble chamber music series at the
Library of Congress at a time
when Washington, D.C., was a
cultural backwater, and her work
in the Berkshires helped estab-
lish a musical community that
made Tanglewood possible.

Coolidge’s connections at
Mills College also helped to
secure Darius Milhaud a teach-
ing position when the composer
fled wartime Europe. Few peo-
ple have so shaped American
musical culture to their own will
and remained so resolutely in
the background.

In retrospect, the role of
patron was one Coolidge seemed
born to play. An accomplished
pianist when Victorian conven-
tion made a public career incon-
ceivable for a woman, Coolidge
found herself losing her hus-
band and both parents in the

AMERICAN PATRON OF MUSIC

o

space of about a year. The sole
heiress of the Sprague fortune,
she turned to her love of music
as a way of filling her emotion-
al vacuum.

History may nat match Coo-
lidge’s musical judgment on
every count: The patron who so
presciently commissioned such
classics as Copland’s “Appalachi-
an Spring” ignored the forward-
minded work of Ives, despite her
social connections to the com-
poser. And much of the chamber
music she funded has been more
or less doomed to obscurity. But
Barr shows that in the grand
scheme of things. we have Coo-
lidge’s good works to thank for
many good works.

It’s in the telling of that story,
however, where the book falls
short. Barr, professor and chair
of the musicology department of
the Catholic University of Amer-
ica, writes too much like an aca-
demic, with her narrative flow
interrupted by oceasionally pon-
derous pronouncements and a
slavish devotion to documenta-
tion (largely from Coolidge’s
correspondence) that too often
reads like a string of sources
rather than a life.

But the storytelling is perhaps
best left to the next writer.
Much of Barr’s work involved
documenting Coolidge’s life in
the first place, and her thor-
oughness on that front is a great
service. She not only places
Coolidge in context within
America’s musical life but
reminds us what an important
role patronage has played in
most of the art we hold dear.

KEN SMITH

product information. By using any com-
puter with World Wide Web access, an
artist can create his or her own hiogra-
phy, discography, and news pages
through the site, even without knowing
the Webh language HTML. Although the
site is easy to navigate and read, it could
use more pictures or graphics to jazz
things up.

JEOPARDY!

Hasbro Interactive

Sony PlayStation

Live from your PlayStation game system,
this is “Jeopardy!” Because everyone has
shouted out the questions to Alex Tre-
beck’s smugly delivered answers, Ameri-
ca’s most-loved quiz show is now available
for play on command. It provides hours of
enjoyment for those who need practice
before trying out for the real show or for
those who don’t mind feeling less intelli-
gent than a Midwestern librarian. It’s
almost an exact replica of the real show,
with Trebeck’s likeness popping up to
read categories. There are an array of
audio and video Daily Doubles, and you
can write your name on your podium's
screen in choppy white seript. Spelling
out your answers is a bit of a pain in the
butt, and the sume questions come up too
often. But if you're really into game
shows, you can follow up your “Jeopardy!”
challenge with a quick game of “Wheel Of
Fortune,” also available for PlayStation
from Hasbro.

AUDIOBOOKS
BY TRUDI MILLER ROSENBLUM

NATIVE SON

By Richard Wright

Read by James Earl Jones

Caedmon Audio/HarperAudio

2 hours, 10 minutes (abridged), $18

ISBN 0-89845-916-8

If ever an actor was tailor-made for
reading audiobooks, it's James Earl
Jones. His deep, rich, resonant voice is
such a pleasure to listen to. and when
he’s paired with a classic, powerful
work—Ilike Richard Wright’s “Native
Son"—the result is unforgettable.
Written in 1940, “Native Son” is a stir-
ring tale of racism, poverty, and an
inner-city youth who unexpectedly
gains a sense of power and identity
from an act of violence. The story
remains important and relevant today.
This recording was made in 1973 for
the Caedmon label, which released
excerpts of great literature on vinyl
records. HarperAudio, which now owns
the rights to the Caedmon catalog, has
been rereleasing these treasures as
audiobooks under the Caedmon im-
print. “Native Son” is a fine addition to
that collection.

THE KID & THE BIG HUNT: UNABRIDGED STO-
RIES FROM “THE TONTO WOMAN" AND OTHER
WESTERN STORIES

By Elmore Leonard

Read by Brian Dennehy and Liev Schrieber

Simon & Schuster Audio

1.5 hours (unabridged), $9.95

ISBN 0-671-04372-2

Best known for hip, darkly comic noir
novels like “Get Shorty” and “Be
Cool,” Elmore Leonard shows himself
equally adept at the Western genre. As
you listen to these two unabridged
tales taken from a short-story collec-
tion, you can almost see the sagebrush
and hear the dry desert wind. The two
narrators take different—but equally
effective—approaches to the material.
“The Kid” is told in the first person,
and Brian Dennehy’s gruff voice is per-
fect for the role of a frontiersman who
disapproves of a scoundrel’s mistreat-
ment of a mysterious boy. “The Big
Hunt” is told in third person, so Liev
Schrieber reads as more of an omnis-
cient narrator. His low, intense voice
immediately draws the listener in, cre-
ating a compelling atmosphere for this
tale of revenge.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send -eview copies to Brett Atwood, Billboard, 5055 Wilshire Blvd.,
Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218. BOOKS: Send review copies to Bradley Bambarger, Billboard, 1515 Broadway, New York, N.Y. 10036
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R&B Didies Format On The Rise

New FM Outlets Are Dividing Into Traditional, Rhythmic Camps

This story was prepared by Sean
Ross, editor of Airplay Mowitor.

NEW YORK—In recent months, the
R&B oldies format, something previ-
ously found mostly on low-power AM
stations in most markets, has been
undergoing a rapid growth cycle—
with new vintage R&B FMs popping
up at the rate of one to two a week.

But in the tradition of the “urban”
vs. “churban” radio battles of the late
'80s and early "90s, the new R&B oldies
FMs are already dividing themselves
into two camps—traditional R&B
oldies stations, similar to the ones
already found on AM, and “rhythmie
oldies” outlets, such as Chancellor
Media’s Jammin’ Oldies stations,
among them KCMG (Mega 100.3) Los
Angeles, WUBT (the Beat) Chicago,
and now WBIX (Jammin’ 105) New
York.

Straight-ahead R&B oldies stations,
such as WRBO (Soul Classics 103.5)
Memphis, WNPL (Kiss 106.7) Nash-
ville, or WPLZ Richmond, Va., are tar-
geted primarily to the African-Amer-
ican audience. Rhyvthmic oldies stations
target blacks only as part of a wider
audience or, in some cases, not at all,
Rhythmie oldies outlets sport mixed
(or predominantly non-black) air staffs.
And their marketing is frequently
geared toward the audience that’s now
listening to pop oldies stations. WBIX’s
TV spots feature former New York
mayor Ed Koch, not exactly someone
you expect to emerge from the P-Funk
mother ship.

There’s a difference in the music,
too. Rhythmic oldies stations concen-
trate on those R&B titles that crossed
over to pop radio, with an emphasis on
tempo, while more traditional R&B
oldies outlets are more willing to play
the high-testing R& B ballads that
aren’t usually known to pop listeners,
often because they were never singles.
You're not likely to hear “Love Don’t
Love Nobody” by the Spinners or
“Tonight Is The Night” by Betty
Wright on a rhythmic oldies station,
even though they’re considered impor-
tant titles to the PDs of most traditional

L

Tyrese And A Sweet Lady. RCA recording artist Tyrese gets cozy with actress
Maia Campbell on the set of the video for his latest single, “Sweet Lady.” The
song is from his self-titled album. Shown, from left, are Tyrese and Campbell.

R&B oldies stations.

So has the R&B oldies format
already become, like TV sitcoms, one
more example of a racial divide? Not
entirely, based on an analysis of the for-
mat’s first ratings books. While most
of the new stations won't get their first
Arbitron ratings until the winter sur-
vey results roll in this April, enough
stations in both camps have been on the
air long enough that Billboard could
analyze their fall books. And while
rhythmic oldies stations tended to
draw a more varied audience than their
traditional counterparts, they still
drew black listeners disproportionate
to the ethnic composition of the mar-
ket. And the black listeners they drew
had a disproportionate impact on those
station’s ratings.

A RESPECTABLE NICHE, SO FAR

The first thing Billboard found
was that it wasn’t necessary to tar-
get the general market to get big 12-
plus numbers with R&B oldies. Both
rhythmic and traditional R&B oldies
tended to post similar ratings—one
in each camp has been as high as a 6
share; most are in the high threes,
regardless of lean. The format, at
least thus far, is a respectable niche
and not yet a market dominator. And
both sides of the format have at least
a few FMs that are mired under a 2
share, despite the success of the for-
mat in other markets.

WRBO debuted last summer with
a 7.6 share 12-plus, then leveled to a
6.2. The only other station to approach
those numbers so far is rhythmic
KMGV (Mega 98) Fresno, Calif,,
which went 5.7-6.1 in the full. The next
largest station to date is KMEZ New
Orleans, a straight-ahead R&B oldies
station (and one of the first on FM), up
3.7-4.2 in the fall. It’s followed by
rhythmic WFJO (Jo 101.5) Tampa,
Fla., up 1.6-3.9.

BLACK LISTENERS REPRESENT
As for the ethnic composition of the
new FMs, it was, not surprisingly,
much higher at those stations that
considered the African-American

audience their primary target. KMEZ
had a 92% black cume and 98% black
average-quarter-hour (AQH) rating,
meaning that black listeners were
tending to stay longer and give the sta-
tion a greater ratings boost, something
Billboard saw for all of the traditional
R&B oldies stations it looked at.
WRBO had a 78% black came. WAMJ 4 &
(Majic 107.5) Atlanta was nearly iden-
tical—79% cume. Only KACE Los
Angeles differed considerably, with
58% black cume and 20% Hispanie
cume.

PRV Y B
Wyclef Prepares For Life. Producers Wyclef Jean and Jerry Duplessis collabo-
rated on the soundtrack to “Life,” an upcoming comedy starring Eddie Murphy
and Martin Lawrence. The soundtrack will be released March 9 on Rockland/
Interscope Records. Shown, from left, are “Life” director Ted Demme, Lawrence,
Jean, and Duplessis.

(Continued on page 34)

This issue’s column was prepuired by guest coluninist
Dana Hall, managing editor of R&B Awrplay Monitor.

D EAL MAKERS AND BREAKERS: Just
weeks after the release of her chart-topping
album “Chyna Doll,” rapper Foxy Brown is sev-
ering ties with Violator, the management imprint
distributed by Def Jam, according to her publi-
cist, Marvette Britto (BillboardBulletin, Feb.
22). Britto says Brown is no longer working with
Violator and that the company’s name will be
removed from all videos and advertisements.

“Chyna Doll” was released in early February
under the Violator/Def

| Foxy Brown Guts Gonnections With Violator;
Jerkins’ New Deal Brings Darkchild To Sony

Best known for ereating No Limit Records,
Miller has gone on to write, produce, direct, and
star in several straight-to-video movies, as well
as last year’s feature film “I Got The Hook Up.”
Miller has recently agreed to executive-produce
and star in an MTV series, “Juvenile Detention,”
in whieh he plays a boot-camp officer.

Miller has several movie projects in the works
under the No Limit Entertainment banner,
including the soon-to-be-released “Lockdown.”
Also coming are “No Tomorrow” (with Pam
Grier) and “Take Down,” both of which are in
development. |

In his new deal with

Jam/Mercury banner, _

and it debuted at No. 1 on
The Billboard 200 the The
week of Feb. 13.
Sources also say Brown Rhythm
and the
Blues

is in talks with produec-
ers/Columbia Records VPs
Tone and Poke to sign
with their Trackmasters

Endeavor, Miller hopes to
diversify and cross-pro-
mote himself on a more
commercial level.
“Endeavor will help us
in achieving that,” says
Holly Davis of Agency
West Entertainment, who

continues to co-represent

Entertainment label.

Producer Rodney Jer-
kins has signed a deal
with Sony Music to bring his Darkehild Records
to the label (BillboardBulletin, Feb. 17). The 21-
vear-old producer co-wrote and produced last
summer’s hit “The Boy Is Mine” by Brandy &
Monica and has worked with Whitney Houston,
Kirk Franklin, Faith Evans, and Will Smith,
among others. Jerkins will serve as CEO of
Darkehild, as well as write and produce for acts
on various Sony labels.

Sony has also inked a three-year worldwide
distribution deal with NextNext Music, a new
label under NextNext Entertainment. The label
will be headed by promotion and marketing vet
Dennis Wheeler, who last served as VP of A&R
and marketing at Pendulum. Based in New York,
the label plans to sign and develop teen-orient-
ed acts in multiple genres. Its first two releases,
coming this summer, will be from pop/soul singer
Mario Vazquez and rap group HBX.

H OOKED: Rapper/producer/entrepreneur Mas-
ter P (aka Percy Miller), one of Forbes’ top 10
entertainers of last year, has signed with the
Endeavor Agency to represent him in the areas
of film, TV, interactive marketing, branding, and
other types of entertainment independent of his
music-production ventures.

Master P with Endeavor.

“He wants to go to the

next level in terms of his
own acting first and then with the movies he pro-
duces and writes.”

STUFI’: The 30th annual NAACP Image
Awards will be telecast 8 p.m. Thursday (4) on
Fox. This year’s show is hosted by Mariah Carey
and actor Blair Underwood . . . Heavy D is
working on his next Universal project. tenta-
tively titled “Heavy.” The first single, “Big
Shots,” is due at radio in late March. Featured
on the single are rappers Eightball and Big
Punisher, while the album offers collaborations
with Mase and Q-Tip. Heavy D can also be seen
in the upcoming films “Life” (starring Eddie
Murphy and Martin Lawrence) and “Cider
House Rules.”

Warner Archives/Rhino will rerelease “Forev-
er Everlasting,” the debut solo project of Ever-
last, former front man for the Tommy Boy
Records rap group House Of Pain. The album,
executive-produced by Ice-T, was originally
released in 1990 but has since been out of print.
The rerelease will hit stores April 20. Everlast’s
second solo project, “Whitey Ford Sings The
Blues” on Tommy Boy, has been certified plat-
inum, fueled by the current modern rock hit
“What It’s Like.”
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS
COLLECTED, COMPILED AND PROVIDED BY
SoundScan®

TITLE (111

IMPRINT & NUMBER/DISTRIBUTING LABEL

ARTIST

iy -l NO. 1 BE— 2
ITAINT MY FAULT 2 # SILKK THE SHOCKER FEAT. MYSTIKAL |
NEW ' ! 1100 177 M0 LIKAT 53470/PRIORITY 1 weekai o 1
9 | 1 | 1 | g1 | WATCHFORTHEHOOK @ COOL BREEZE FEAT. OUTKAST GOODIE MOB & WITCHDOCTOR
{C) (D) {T) (X) ORGANIZED NOIZE 97046/INTERSCOPE |
3 | 2 | 2 | 15 | GHETTOCOWBOY® @ MOTHUGS FAMIY FEAT BONE THUGS-N-HARMONY
1 | (C) (D) MO THUGS/RUTHLESS 1707/RELATIVITY
4 | 3| 3| s | wooF # SNOOP DOGG FEAT. MYSTIKAL AND FIEND |
(C) (D) (T) NO LIMIT 53462/PRIORITY
5 | 4 | 4 | g | MOREFREAKY TALES TOO SHORT
: : | (C) (D) (T) SHORT 4257 1/JIVE
®|s | = |2 ® TRICK DADDY FEATURING TRINA
| | {C) (D) (T) SLIP-N-SLIDE 247/WARLOCK
7 5 | 5 | 15 | JUSTDONTGIVEA F*** EMINEM
(2 (D) (M} (T) (X) WEB/AFTERMATH 97044/INTERSCOPE
| 7+ ——=m GREATEST GAINER M * ~
e p) | HERE GO ? & INFAMOUS SYNDICATE
&) 0| 2 31 ey 101
(8) 8 | 8 | 15 | WHOLET THE DOGS OUT? CHUCK SMOOTH
- ° (C) (D) WINGSPAN 0002
1w | 7 | & | 19 | PUSHIN' WEIGHT @ & ICE CUBE FEAT. MR. SHORT KHOP
(C) (D} (T) PRIORITY 53456
o HA & JUVENILE
I:H:I NEW ' 1 (T) CASH MONEY 56234*/UNIVERSAL
12 | 9 | 7 | 1g | DOO WOP (THAT THING) @ ® LAURYN HILL
{C) (D) (T} (V) (X) RUFFHOUSE 78868/COLUMBIA e
13| 12| n |17 | THEREALONE ® THE 2 LIVE CREW FEATURING ICE-T
(C) (D) (T} LIL JOE 899
14| 13| 9 | 12 | LIZARD-LIZARD @ NO GOOD-N-JIGGIE FEATURING LUKE
(C) (D) {T) LUKE/LOUD 65628/RCA
15 | 14 | 12 | 24 | INVASION OF THE FLAT BOOTY B*****S TOO SHORT
(C) {D) {T) SHORT 42543/JIVE
16 | 10 | 15 7 | FREEYOURMIND @ GOLD FEAT LAYZIE BONE, MENENSKI TEE& HALO |
(C) (D) PALU 700
17 | 15 | 10 13 | WHATCHA WANNA DO? & MIA X FEAT. CHARLIE WILSON
3 (C) (D) (T) NO LIMIT 53459/PRIORITY
18 | 16 | 13 | |3 | MONEY'S JUST ATOUCH AWAY @ MACK 10 FEAT GERALD LEVERT
L= = | (C)(D) (T) HOO BANGIN' 53327/PRIORITY
92 | 18 | | BEAT OF THE DAY (THROW YA HANDS UP) @ DJ S&S FEAT. B.B.O
| | ! {C) (D) (T) LETHAL/BLACKHEART 371703/MERCURY
97 | _ | 'z | PHD. (PLAYAHATADEGREE)  TONY-O FEAT. KEVIN GARDNER & REDWINE
{C) (D) EPICUREAN 0027
21 | 19 | 17 | 3 | REMEMBER ME BALLIN INDO G
L {C) (D) (T) HYPNOTIZE MINDS 1767/RELATIVITY a |
92 | 26 | 38 | 43 | THROWYO HOOD UP  MR. MONEY LOC FEAT. ABOVE THE LAW
" | (C){D) LOC-N-UP 70714 |
. | FREE & SINGLE B DA OUTTA SIGHT CHILD
_ﬁ ol IE l (C) (1) 05 0001*
LOST IN LOVE NASTYBOY KLICK
2 2 21 23 I (C) {D) NASTYBOY 0137/UPSTAIRS
()| 40 | 3% | 5 | EVERY THING | WANT ® TEE KEE FEATURING DAIMON
e | ? | (C)(X) DOC HOLLYWOOD 7002*/WHITE LION
()| 31 | 2 | 12 | TAKEITTHERE ® NONCHALANT FEATURING RAMPAGE
| {C) (D) (T) MCA 55502
JUST THE TWO OF US & WILL SMITH
_____2_?_ 1 G 22‘ (M) (T) (X) COLUMBIA 79038*
| 32 | 29 | 33 | LOOKIN'ATME @ & MASE FEATURING PUFF DADDY
{C) (D} (T) (X) BAD BOY 79176/ARISTA
7 | STILL A G THANG © SNOOP DOGG
2 3 2 4 {C} (D) (T) NO LIMIT 53450/PRIORITY
30 17 | 14 | 5. | BREAKUPS 2 MAKE UPS & METHOD MAN FEAT. D'ANGELO
“% | (T) DEF JAM 563405*/MERCURY
31 25 | 32 | 71| BETTER DAYS ® WC FEATURING JON B,
E LD PAYDAY/L_ON_D_ON 570258/MERCURY B )
(D 3 | 27 | 17 | ENJOY YOURSELF * AT
| (C) (D) (T) KEDAR 56212/UNIVERSAL
(33) 4 | 19 | ;7 | YOUSCARED, YOU SCARED/DJ WILL U PLEASE PLAY  RAHEEM
I (M) (T) {X} TIGHT 2 DEF 4499* Y
>3 | DA GOODNESS REDMAN
34 18 16 A {T) DEF JAM 566831*/MERCURY
35 | 35 | 34 |,83 | HOWDOUWANT ITICALIFORNIALOVE A’ @ 2PAC (FEAT. KC AND JOJO)
5 (C} (D) (M) (T) {X) DEATH ROW/INTERSCOPE 854652/1SLAND
¢ - | NASIS LIKE NAS
3 | 34 | — P2 | mcowmsiarsis
45 | SUPERTHUG (WHAT WHAT) & NOREAGA
i il & | “‘3 (C) (D) (T) PENALTY 0237/TOMMY BOY
: IMMA ROLLA & MR. MONEY LOC
RE-ENTRY HE:; (C) {T) (X) LOC-N-UP 70310*
9 | 33 | 22 | s | DON'TLET IT GO TO YOUR HEAD © BRAND NUBIAN
= (C) (D) ARISTA 13571
40 | 41 | 39 | 35 | WOOF WOOF & THE 69 BOYZ
= (C) (D) (T) QUADRASOUND/ATLANTIC 84123/AG
41 | 43 | 43 | 75 | ‘98 THUG PARADISE TRAGEDY, CAPONE, INFINITE
L |15 3 o {C}(D} (T (X) H.OL A. 341077
ON DEADLY GROUND PSYCHO VS. IRISCIENCE
NEWD _l | (C) (1) (X) BLACKBERRY 006*/NU GRUV
43 | 49 | 35 | 31 | COME WITHMEA & PUFF DADDY FEAT. JIMMY PAGE
| | {C} (D) (M) (T) {X) EPIC 78954
- .| NUTTINTODO _ BAD MEETS EVIL FEAT EMINEM & ROYCE THE FIVE - NINE
RE-ENTRY S f {T) GAME 2003*/LANDSPEED
WHAT U SEE IS WHAT U GET ® XZIBIT
45 38 49 3 {C) (D) {T} LOUD 65507/RCA e =
46 | 42 | 25 | 31 | GOODBYETOMYHOMIES @ WASTER P FEAT LUK THE SHOCKER SONSOF FUNK AND MO 8. DICK
g (C) (D) {T) NO LIMIT 53326/PRIORITY .
5 BOROUGHS @ KRS-ONE
4 21 20 5 (T) JIVE 42565* =
@) “ | TRAVELLIN' MAN ® DJ HONDA FEATURING MOS DEF
. RE-E_NTRY ___liﬁ_; (_C) {D) (T) RELATIVITY 1734
49 | 47 | a1 | 47| TURNIT UP [REMIX//FIRE IT UP ® @ BUSTA RHYMES
| (C) (D) (T) {X) ELEKTRA 64104/EEG
DOIN’ IT LIVE BIG MACK
90 50 4 13 IC) :D} IT. FATT SAK 0005

(O Records with the greatest sales gains this week. # Videoclip availabile. ® Recording Industry Association of
America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. (C) Cassette
single available. (D) CD single available. (M) Cassette maxi-single avaitable. (T) Vinyl maxi-singie available. (V) Vinyl
single availabe. (X) CD maxi-single availabe. Catalog number is for (D). * Indicates (D) unavailable, in which case,
catalog number is for (C), (X}, (T) or (M) respectively, based on availability. © 1999, Billboard/BPI Communications,
and SoundScan, Inc.

R&B

ARTISTS & MUSIC

Fusion-Based Hiplife Genre Invigorates Ghana

WHAT’S THE FAVORITE
MUSIC of Ghana’s young and col-
legiate population?

After American R&B and rap,
it’s hiplife, the local take on hip-
hop. In hiplife, hip-hop beats fuse
with raps in any of Ghana’s many
languages or English-language
raps ride beats that incorporate
elements of highlife, Ghana’s
indigenous pop style.

Just as new jack swing is cred-
ited in large part to American
artist/producer Teddy Riley,
hiplife’s success is mainly due to
one person: local rap superstar
Reggie Ossei, better known as
Reggie Rockstone, a former
member of the early-'90s U.K.-
based rap group PLZ. He sings
primarily in Twi, Ghana’s domi-
nant language.

“Reggie was the trailblazer who
created the local rap scene,” says
Gilles Bossman, a DJ in elubs and
on Vibe FM. “It’s because of him
that a whole lot of artists have
come through doing hiplife musie.”

In 1995, Rockstone’s debut
album, “Makaa Maka” (I Said It,
And That’s That), and his promo-
only singles and much-aired
videos, like “Tsoo Boi” and
“Nightlife In Accra,” heralded a
burgeoning hiplife movement. Last
December, he dropped his eagerly
anticipated follow-up set, “Me Na
Me Kae” (I'm The One Who Said
It), on Kassa Records. For the
week of Feb. 14, it was the No. 1
album on Ghana’s Sankofa top 10
chart, formerly known as World
Musiec Report.

While the Ghanaian market is
cassette-driven, a CD version of
the new album (containing 17
tracks, compared with the cas-
sette’s 13) is being aimed at inter-
national audiences. It comes out in
early March—the release date had
not been set by press time—and
will be distributed in the U.K.
through London-based Ashanti
Records. Rockstone’s producer
and Kassa boss Rab “The Inter-
national” Bakari will be in the
U.S. this month to negotiate a
stateside deal.

“There is no other rap artist in
Ghana who has sold as many units
as Reggie,” says Alhaji “Super
Kaas” Rahman of Super Kaas Dis-
tributors. “We will sell no less than
100,000 copies of ‘Me Na Me Kae’
by May 1.”

Bakari adds that “Makaa Maka”
and “Plan Ben?” (What Plan?)—a
single released last summer that is
also on the new album—have sold
around 50,000 copies each.

One reason Rockstone leads the
local hiplife pack by several
lengths is that his music has also
found an audience beyond the local
hip-hop demographic.

“Reggie has the potential to
make it outside of Ghana, if people
will only listen,” opines Rex
Omar, the artist who recorded
1998’s highlife hit “Abiba.” “Kassa
has done everything right so far
for an independent label.”

words

Elena

Oumano

by

“To tell you the truth, we didn’t
expect the kind of [overwhelming]
response that we got from the first
album,” says Rockstone, who says
he was experimenting with his
fusion at the time. “So, for the new
album, it’s been, ‘Let’s put every-
thing together for a proper album.’
There’s a [consistent] strategy
that includes everything from the
cover down to the music and every-
thing in between. I think this
album will give people a clearer
idea of what I'm about.”

Rockstone’s sophomore set fea-
tures keenly conceived rhymes,
funky party jams, and lyrical
themes that find an immediate
affinity with his audience. The
tracks cover subjects such as the
obstacles his compatriots con-
front when trying to obtain visas
to travel abroad (“Ya Bounce Wo
Visa” [They Have Bounced Your
Visal), as well as African pride
(“Walk Like An African”). The
album also introduces female MC
CAB, aka Crazy Attractive
Babe. She raps on “Death For
Life,” which tackles the contro-
versial subject of abortion. Rock-
stone’s sampling of vintage
African tracks throughout also
adds a fresh dimension.

“Eye Mo De Anaa?” (Is It Fun
For You?) and “Keep Your Eyes On
The Road” play the recognition
card by sampling Alhaji K. Frim-
pong’s *70s highlife hit “Kyen
Kyen Bi Mawu” and Fela Kuti’s
Afro-funk classic “Shakara,”
respectively. They’re on a two-
track promo CD that’s getting
extensive airplay on radio pro-
grams that play highlife and for-
eign musie.

Rockstone’s pre-eminence is also
due to Kassa’s extensive use of
marketing techniques commonly
used in the West. The label intro-
duced concepts such as in-store
record-signing sessions, a promo
CD for DJs, and a World Wide Web
site: www.webstar.com.gh/rock-
stone. “Plan Ben?” was also the
first single to be commercially
released in Ghana since the '70s.

Rockstone and other hiplife
artists have given a voice to
Ghanaian youth, and the genre has
become so0 popular that any live bill
intending to attract a young audi-
ence must include hiplife acts. A
number of hiplife groups, made up
of college students often looking
for instant fame rather than a
long-term career, are producing
custom-made CDs just for club
play and airplay.

Among the more serious acts
making progress in this new genre
are VIP (on Precise Music),
Nananom (Kay's Frequency),

Kwaa-Cee (Fae East Productions),
Lord Kenya (Slip Musie), and
Akyeame (Spider’s Web).

Akyeame’s album “Nyansapo”
includes the original version of the
song “Brebre,” as well as a remix
that combines hip-hop and highlife
elements. With a funky hip-hop
beat driving its highlife guitar
licks, African percussion, Twi-lan-
guage rap, and ragga rap by Root-
I, the set is another fine example
of hiplife’s inventive fusions.

“They’ve made a name for them-
selves on the live circuit,” says
Kennedy Mensah, editor of the
Ghanaian diaspora magazine
Nexus, of Akyeame. The group will
perform Saturday (6) in London.

Artists Ex-Doe and VIP force
hiplife outside of its prevalent
English- and Twi-language axis by
rapping in other local languages.

Lord Kenya covers serious top-
ics—as on the safe-sex song
“AIDS”—while Buk Bak’s “Kome
Ke Kane,” an engaging ode to a
common Ghanaian meal, became
an immediate hit.

The Kay’s Frequency label will
release two of 1999’s much-antici-
pated albums from Nananom and
Native Funk Lords, aka NFL.

Nananom—whose sophomore al-
bum, “Nano Nono” (This Is Nana),
will come out April 30—blew up
last year with the club hit “Wokyre
Wohu” (You Showoff).

“We realized that almost all the
local rap groups were seriously
into the American style of rap, so
we thought it wise to use strietly
traditional [Ghanaian] lyries,” says
Sidney Ofori of Nananom.

There’s an even bigger buzz on
labelmates NFL. After the release
of two promo-only singles and
videos, the group’s “Kolomashie”
debut will come out in May or June.
Buildings in the capital city of Acera,
the group’s stronghold, are already
covered with NF L-logo graffiti.

Acts like Rockstone and Nana-
nom are making waves throughout
West Africa. To break Rockstone
outside the African continent,
Bakari plans to use the world-
music route, as opposed to posi-
tioning Rockstone as a rap artist.

Rockstone’s “Plan Ben?” chart-
ed alongside Angelique Kidjo and
Papa Wemba on the University of
North Florida’s world music radio
chart during the summer of 1998.
Kassa plans to service specialist
media and programmers in the
U.K. and U.S. with Rockstone’s
newest CD this month.

“Some people might not know
anything about Ghana,” says
Bakari, “but hopefully through our
album they can have a little idea.”

Assistance in preparing this col-
umn was provided by Kwaku in
London.

Contact Elena Qumano at 212-591-
1619 (phone), 212-533-5368 (fax), or
Eoumano@aol.com (E-muil). Send
nmausic to her ot 51 Macdougal St.,
Suite 180, New York, N.Y. 10012.
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 103 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data i§ used in the Hot R&B Singles chart.

£E|3 K
z|2|e z 12192
2|5 |&| TITLE o | |& | TITLE
>]—: 3|z ARTIST (IMPRINT/PROMOTION LABEL) EE 3|z ARTIST (IMPRINT/PROMOTION LABEL)
ROSA PARKS
—~emll NO. 1 B 38 | 25| 20 | GkasT (LAFACEARISTA)
1|1 |14 WHEN A WOMAN'S FED UP | STILL BELIEVE/PURE IMAGINATION
R. KELLY UIVE} 5 whs at No. & 39 | 6 | )R CAREY FEAT RAYZIEBONE & DA BRAT (DOLUMA
EX-FACTOR THE LOVE WE HAD (STAYS ON MY MIND)
@ 2113 LAURYN HILL (RUFFHOUSE/COLUMBIA) 40| 10 DRU HILL (UNIVERSITY/tSLAND})
()| 4 | 14| HEARTBREAK HOTEL 41136 | 14 | HOT sPoT
WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE (ARISTA) FOXY BROWN (VIOLATOR/DEF JAM)
SWEET LADY RUFF RYDERS ANTHEM (REMIX)
4 3|14 TYRESE (RCA) 4815 D1 CLUE FEAT. DX, JADAKIS STYLES, DRAG-ON & EVE (ROC-A-FELLAYOEF JAM)
NO SCRUBS RUFF RYDERS' ANTHEM
@ 103 TLC {LAFACE/ARISTA) 43|42)31 DMX (RUFF RYDERS/DEF JAM)}
YOU GOT ME ANYWHERE
@ 6 7 THE ROOTS FEAT. ERYKAH BADU (MCA) a7 | 4 112 FEATURING LIL'Z (BAD BOY/ARISTA)
ANGEL OF MINE SILLY HO
9| 18| MONICA (ARISTA) 45| 8| 13| Ficiaracenrista
YOU THIS IS MY PROMISE
8|12 JESSE POWELL (SILAS/MCA) 46 | 4413 THE TEMPTATIONS (MOTOWN)
THESE ARE THE TIMES IF | LOSE MY WOMAN
9 Szl DRU HILL (UNIVERSITY/ISLAND) %15 KENNY LATTIMORE (COLUMBIA)
ALL NIGHT LONG REVOLUTION
11110 FAITH EVANS FEAT. PUFF DADDY (BAD BOY/ARISTA) 4915 KIRK FRANKLIN (GOSPQO CENTRIC/INTERSCOPE)
NOBODY'S SUPPOSED TO BE HERE I'M ONLY HUMAN
1117 | 26 | DEgoraH COX (ARISTA) S8 | 11| |y ToEm aaomoss i, CASANDRAWISON & OB LHES G40
FADED PICTURES TAKE ME THERE
12112 119 | Chsea 10 (oEF Jam 50 | 45 | 16 | g/50xsToEET & MVAFEAT. i & BLGY BUAK INTERSOOPE
13|13 | 26 | CANIGET A... (D)| 57 | 7 | WATCH FOR THE HOOK
JAY-Z FEAT. AMIL {OF MAJOR OOINZ) & JA (DEF JaM) COOL BREEZE (ORGANIZED NOIZEINTERSCOPE)
HA IF YOU (LOVIN' ME)
141414 JUVENILE (CASH MONEY/UNIVERSAL) @ 66| 5 SILK (ELEKTRA/EEG) |
WHAT'S SO DIFFERENT BET YA MAN CAN'T (TRIZ)
1916 GINUWINE (550 MUSIC/EPIC) 60| 6 FAT JOF FEAT. BG PUNISHER. CLBAN LINK & TRSPLE SEIS IMYSTICBIG BEATATLANTC)
TRIPPIN’ AS
1616 |21 TOTAL FEAT. MISSY ELLIOTT {BAD BOY/ARISTA) 54 (518 GEORGE MICHAEL WITH MARY J. BLIGE (EPIC)
17 | 15 | 20 | HAVE YOU EVER? 10| 4 | h6GA wHAT?
BRANDY (ATLANTIC) JAY-Z FEAT. BIG JAZ (ROC-A-FELLAYDEF JAM)
WHAT'S IT GONNA BE NANN
3|6 BUSTA RHYMES FEAT. JANET (FLIPMODE/ELEKTRA/EEG) 65 4 TRICK DADDY FEAT. TRINA (SUIP-N-SLIDEAWARLOCK)
LOVE LIKE THIS LOBSTER & SCRIMP
19718125 FAITH EVANS (BAD BOY/ARISTA} 647 TIMBALAND FEAT. JAY-Z (BLACKGROUND/ATLANTIC)
20 | 18 | NOTHING EVEN MATTERS 58| 50 | 12 | ANOTHER way
LAURYN HILL FEAT. D'ANGELO (RUFFHOUSE/COLUMBIA) TEVIN CAMPBELL (QWEST/WARNER BROS }
ANGEL IN DISGUISE SITTING HOME
2| 17| 23 | Branpy (aTLANTIO) —| 1| TotaL (BaD BOV/ARISTA)
MY NAME IS GIMME SOME MORE
@ B84 EMINEM (WEB/AFTERMATH/!NTERSCOPE) 60 4% |13 BUSTA RHYMES (FLIPMODE/ELEKTRAVEEG)
HOME ALONE I'M NOT READY
B0 R. KELLY FEAT. KEITH MURRAY {JIVE) 637 KEITH SWEAT (ELEKTRA/EEG)
GEORGY PORGY GET INVOLVED
3|6 ERIC BENET FEAT. FAITH EVANS (WARNER BROS.) 752 RAPHAEL SAADIQ & Q TP {HOLLYWOOD)
WHEN | CLOSE MY EYES DA GOODNESS
(@D)] 33 | 7 | SiNice CArAcEARISTAY 63 153 | 7 | Repman (OEF JAM)
LIFE HARD KNOCK LIFE (GHETTO ANTHEM
28| 5 | ke souo (rock LanomcinTerscope) | | 64 52| 23| ST Roc A FELLND(EF JAM) )
IT AINT MY FAULT 1 & 2 BEDTIME (LIVE)
27 | 22 | 26 | g4k THE SHOCKER FEAT. MYSTIAL (N0 LMITRIORTY) 72| 2 | GSHER (LAFACE/ARISTA)
68| 2 | GIRLFRIEND/BOYFRIEND 66|59 | 6 | HEAVEN MUST BE LIKE THIS
BLACKSTREET WITH JANET (LIL* MANINTERSCOPE) D'ANGELO (VIRGIN}
29| 26 | 11 | SOFTEST PLACE ON EARTH 671 62| 5 | soOPAMAN LOVER
& XSCAPE (SO SO DEF/COLUMBIA) CHIOO DEBARGE FEAT. DEF SQUAD (KEDARUNIVERSAL)
BREAK UPS 2 MAKE UPS ONE MORE TRY
307 METHOD MAN FEAT D'ANGELO (DEF JAM) )3 DIVINE (PENDULUM/RED ANT)
TAKING EVERYTHING TWO TURNTABLES & A MIC
31|24 | 16 | GERALD L EVERT (EASTWEST/EEG) | 1| UCKSHOT, 5 F. & EVIL DEE (DUCK DOWNPRIORITY
(32)| 34 | 14 | MONEY, CASH, HOES 70 [ 69| 7 | DID YOU EVER THINK
| JAY-Z FEAT_ DMX (ROC-A-FELLA/DEF JAM) R. KELLY (JIVE)
T'S ON HAND IN HAND
K EINRY DJ CLUE FEAT. DMX (ROC-A-FELLA/DEF JAM) 715811 D3 QUIK FEAT. 2 ND 1| NONE & L DEBARGE (PROFILE/ARISTA)
34|29 | 28 DOO WOP (THAT THING) 7121611 8 GOING HOME WITH ME
LAURYN HILL {RUFFHOUSE/COLUMBIA) JERMAINE DUPRS FEAT  KEITH SWEAT & RO, (S0 SO DEFROLUMBIA!
CHANGES TALK SHOW SHHH!
35 | 27 | 16 | 3'PAC (AMARU/DEATH ROW/INTERSCOPE) 73154 | 19| Siise ONES (MI/UNIVERSAL
TOO CLOSE DA ART OF STORYTELLIN' (PART 1)
37199 | Next aRistar T4 | 2 | QUTKAST FEAT, STICK RICK (LAFACE/ARISTA)
SECRET LOVE I'LL BEE DAT
3 | ECERE KELLY PRICE (T-NECK/ISLAND) 156712 REDMAN (DEF JAM)

C) Records with the greatest airplay gains. © 1999 Billboard/BP| Communications.

HOT R&B IIE[:IIHHENT AIRPLAY

1| 2| 2| LEANON ME 10| STAY
KIRK FRANKLIN (GOSPO CENTRICANTERSCOPE) THE TEMPTATIONS (MOTOWN)
GOD’S GRACE ANYTIME
! 1[10 TRIN-I-TEE 5:7 (B-RITE/INTERSCOPE) 1523 | 24 BRIAN MCKNIGHT (MOTOWN)
3 |—| 1 | HOW DEEP IS YOUR LOVE 16 | 11| 10 | ALL MY LIFE
DRU HILL FEAT REDMAN {UNIVERSITY/'SLANCYDEF JAM) K-Cl & JOJO {MCA)
4155 HOW'S IT GOIN' DOWN 17120 7 | SO INTO YOU
DMX FEAT. FAITH EVANS (RUFF RYDERS/DEF JAM) TAMIA (QWEST/WARNER BROS.)
5|4 |5 |GOTTABE 18 | 14 | 9 | CAN'T TAKE MY EYES OFF OF YOU
JAGGED EDGE (SO SO DEF/COLUMBIA} LAURYN HILL (RUFFHOUSE/COLUMBIA}
61310 ARE YOU THAT SOMEBODY? 19186 THINKIN' BOUT IT
AALIYAH (BLACKGROUND/ATLANTIC) GERALD LEVERT (EASTWEST/EEG)
76| 4|THE FIRST NIGHT 20| 21| 10| ! GET LONELY
MONICA (ARISTA) JANET (FEAT. BLACKSTREET) (VIRGIN}
8 | 8 | 10 | THE ONLY ONE FOR ME 27n|—112 MY WAY
BRIAN MCKNIGHT (MOTOWN) USHER (LAFACE/ARISTA)
912]6 FRIEND OF MINE 22119110 MAKE IT HOT
KELLY PRICE (T-NECK/ISLAND} NIOOLE FEAT. MISSY ELLIOTT & MOCHA (THE GOLD MIND/EASTWES TEEG)
10 | 10| 10 | MOVIN' ON 23 | 24| 15| TOP OF THE WORLD
MYA FEAT SILKK THE SHOCKER (UNIVERSTYANTERSCOPE) BRANDY (FEATURING MASE) (ATLANTIC}
11| 9 | 10 { STILL NOT A PLAYER 24| 22| 3 | LATELY
BIG PUNISHER FEATURING JOE (LOUD) DIVINE (PENDULUM/RED ANT)
THEY DON'T KNOW | STILL LOVE YOU
12} 7110 JON B. (YAB YUM/550 MUSIC/EPIC) 5016 4 NEXT (ARISTA}
13115110 THE BOY IS MINE Recurrents are titles which have appeared on the Hot R&B Singles
BRANDY & MONICA (ATLANTIC) chart for more than 20 weeks and have dropped below the top 50.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
ALL NIGHT LONG (Chyna Baby, BMI/Janice Combs,
BMI/EMI Blackwood, BMI/Ausar, BMI/BMG, BMI/Justin
Combs, ASCAP/EMI April, ASCAP/Brother-4-Brother,
ASCAP) HL

ANGEL IN DISGUISE (EMI Biackwood, BMI/Ensign,
BMi/Zomba, BMI/Pink Jane, SESAC) HL/WBM

ANGEL OF MINE (WB, ASCAP/Motown Tunes,
ASCAP/Travon, ASCAP/PolyGram Intemational,
ASCAP/Rhettrhyme, ASCAP) HL/WBM

ANOTHER WAY (Kalib Israel, ASCAP/Damon Terrell Carter,
ASCAP/Big On Blue, BMI)

ANYWHERE (Kalinmia, ASCAP/Justin Combs, ASCAP/EMI
April, ASCAP}

AS (Black Bull, ASCAP/Jobete, ASCAP/EMI April, ASCAP}
BEDTIME (LIVE) (Sony/ATV Songs, BMIZECAF, BMI)

BET YA MAN CAN'T (TR1Z) Uoseph Cartagena,
ASCAP/Jelly's Jams, ASCAP/Butterfly Gong, BMI/Hudmar,
ASCAP/Cotoba, SOCAN/Makin’ Doeminicans,
ASCAP/Undeas, ASCAP/Warmer Chappel, ASCAP)

BREAK UPS 2 MAKE UPS (Wu-Tang, BM|/Careers-BMG,
BMI/12 & Under, BMI/Slam U Well, ASCAP/Ah-choo,
ASCAP) HL
CAN1GET A... (Lil Lu Lu, BMI/DJ Irv, BMI/Ja, BMI/EMI
Blackwood, BMI) HL

CAN'T GET ENOUGH (Maxway, ASCAP/First Echo,
ASCAP/Youngson, BMI/Echo First, BMI}

CHANGES (oshua'’s Dream, BMI/Music Corp, Of America,
BMI/Zappo, ASCAP/WB, ASCAP) HL/WBM

COME AND GET WITH ME (Keith Sweat, ASCAP/EM! April.
ASCAP/Wiz, BMI) HL

COME CORRECT (Kharatory, ASCAP/B.Black,
ASCAP/Naked Under My Clothes, ASCAP)

DA ART OF STORYTELLIN' (PART 1) (Dungeon Ratz,
ASCAP/Gnat Booty, ASCAP/Chrysalis, ASCAP)

DA GOODNESS (Funky Noble, ASCAP/Famous,
ASCAP/Duke Ellington, ASCAP/EMI Mills, ASCAP)

DID YOU EVER THINK (Zomba, BMI/R Kelly, BMI/Warner-
Tameriane, BMI/Twelve And Under, BMI/Slam U Well,

ASCAP)
D00 WOP (THAT THING) (Sony/ATV Tunes, ASCAP/Obverse
Creation, ASCAP) HL
DO YOU FEEL ME? (.. FREAK YOU) (Fred Jerkins Ill,
BMI/Ensign, BMI/LaShawn Daniels, ASCAP/EMI April,
ASCAP/AKS Muzik, BMI/Spucko, BMI/Yemi Babatunde,
BMI/IR Muzic, ASCAP)
(DO YOU) WANNA RIDE (Co-T, ASCAP/Copyright Control)
EX-FACTOR (Sony/ATV Tunes, ASCAP/Obverse Creation,
ASC;\P/CO!gems{MI, ASCAP/Careers-BMG, BMI/Wu-Tang.
BMI) HL
FADED PICTURES (Zomba, ASCAP/Kiely, ASCAP/Tallest
Tree, ASCAP/WB, ASCAP) WBM
FREE YOUR MIND (Rolu, ASCAP)
GEORGY PORGY (Hudmar, ASCAP}
GET INVOLVED (Tony Toni Tone, ASCAP/PelyGram

ional, ASCAP/Jazz Merchant, ASCAP/Zomba, ASCAP)
GHETTO COWBOY (Mo Thugs, ASCAP/Siet, ASCAP/Layzie
Bone, ASCAP/EMI Aprii, ASCAP) HL
GIMME SOME MORE (T'Ziah's, BMi/I'ma Play Jason,

ASCAP}

GIRLFRIEND/BOYFRIEND (Donril, ASCAP/Zomba,
ASCAP/Siyeeda, ASCAP/Mo Loving, ASCAP/Asjah,
ASCAP/TVT, ASCAP/Biondie Rockwell, ASCAP)

GOING HOME WITH ME (So So Oef, ASCAP/EMI April,
ASCAP/Wamer Chappell, BMI/Ramohak. BMI/Raydiola,
ASCAP)

HAND IN HAND (Way 2 Quik, ASCAP/Protoons,
ASCAP/Biack Boyz, ASCAP/Jerrai, ASCAP/EL Songs, ASCAP)
HARD KNOCK LIFE (GHETTO ANTHEM) (Lil Lu Lu, BMI/EMI
Blackwood, BMI/45, ASCAP/Instantly, ASCAP/WB,
ASCAP/Helene Blue, ASCAP/MPL Communications, ASCAP)
HL/WBM

HAVE YOU EVER? (Reaisongs, ASCAP) WBM

HA (Money Mack. BMI)

HEARTBREAK HOTEL Uungle Fever, BMI/EMI Blackwood,
BMI/Soulvang, BMI/Marshai, ASCAP/EMI April, ASCAP) HL
HEAVEN MUST BE LIKE THIS (Rick's, BMI/Right Song. BMi}
HERE 1 GO Uones, ASCAP/Invisible, BM{/Bazz, BMI)
HOLD ME (PolyGram International, ASCAP/Cancelled
Lunch, ASCAP/Slam U Well, ASCAP/12 & Under, BMI/Tricky
Track, BMI/Jelly's Jams, ASCAP/Jumping Bean, BMI) HL
HOME ALONE (Zomba, BMI/R Kelly, BMI/The Price Is Right,
BMI/MCA, ASCAP/Zomba, ASCAP/llliotic, ASCAP) HL/WBM
HOT SPOT {Lsl Lu Lu, BMI/DJ Irv, BMI/EMI Blackwood, BMI)
IF | LOSE MY WOMAN (Kenbo, ASCAP/Sony/ATV Tunes,
ASCAP/Wamer - Tamerlane, BMI/Bobbie And DJ, BMI)

IF YOU (LOVIN' ME} (2000 Watts, ASCAP/Kerny Flav,
AggAP)/Vl'B, ASCAP/Toni Robi, ASCAP/The Mother Chapter,
ASCAP)

| LIKE CONTROL Uobete, ASCAP/Promuse, BMI/Duro,
BMI/Mr. Manatti, BMI/EMt Blackwood, BMI)

I'LL BEE DAT (Funky Noble, ASCAP/Famous,
ASCAP/Dayna's Day, BMI/Shacking Vibes, ASCAP/Two Hard,
BMI/Careers-BMG, BMI/Loop Assassins, BMI}

I'M NOT READY (Twisted, ASCAP/EMI April, ASCAP/LII" Mob,
BMI/Divided. BMI/Zomba, BMI)

I'M ONLY HUMAN {(EMI April, ASCAP/Uncle Ronnie’s,
ASCAP/Thriller, ASCAP/MCA, ASCAP/Universal, ASCAP)

I'M YOUR ANGEL (Zomba, BMI/R Kelly, BMI) WBM

1 STILL BELIEVE (Tom Sturges, ASCAP/Chrysalis,
ASCAP/Colgems-EMI, ASCAP/Taradam, BMI} HL/WBM
ITAIN'T MY FAULT 1 & 2 (Big P, BMI}

IT'S ON (Boomer X. ASCAP/Rutf Ryder-Dead Game,
ASCAP/Johnny Wilder, BMI/Duro, BMI/Mr, Manatti, BMI)

| WILL GET THERE (Realsongs, ASCAP) WBM

JIGGA WHAT? (Lil Lu Lu, BMI/EMI Biackwood, BMI/)azo,
ASCAPAVirginia Beach, ASCAP)

JUST DON'T GIVE A F*** (Eight Mite Style, BMI)

LIFE (Zomba, BMI/R Kelly, BMI)

LOBSTER & SCRIMP (Virginia Beach, ASCAP/Warner
Chappell, ASCAP/LIl Lu Lu, BMI)

LOVE LIKE THIS (Chyna Baby, BM|/Janice Combs, BMI/EMI
Blackwood, BMi/Brother-4-Brother, ASCAP/Smokin’ 4 Life,
BMI/Bernard's Other, BMI/Warner-Tamerlane, BMI/Tommy
Jymi, BMI) HL/WBM

LOVE ME (Rezlee, ASCAP/Kalinmia, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/M. Betha. ASCAP) HL

THE LOVE WE HAD (STAYS ON MY MIND) (Chappel! & Co.,
ASCAP/Butier, ASCAP)

LOVING) YOU STILL (Wamer-Tamerlane, BMI/Bobbie And
D4, BMI;

MONEY, CASH, HOES (Lil Lu Lu, BMI/EMI Blackwoad,
BMI/Boomer X, ASCAP/Ruff Ryder-Dead Game, ASCAP)
MORE FREAKY TALES (Zomba, BMI/Srand,
BMI/Gruuvelyne Whooride, BMI}

MY NAME IS (Eight Mile Style, BMI/Ain't Nothing Going On
But Funkin, ASCAP/Chrysalis, ASCAP/M.A M., ASCAP)
NANN (First N Gold, BMI/Trick N’ Rick, BMI/Funk So
Rightous, BMI)

NAS IS LIKE {Zomba, ASCAP/| Will, ASCAP/EMI April,
ASCAP)

NOBOOY'S SUPPOSEO TO BE HERE (Wixen,
ASCAP/Famous, ASCAP) HL

NO SCRUBS (Shek'em Down, BMI/Hitco, BMI/Tam,
ASCAP/Air Control, ASCAP/EMI April, ASCAP/Kandacy,
ASCAP/Tony Mercedes, ASCAP) HL

NOTHING EVEN MATTERS (Sony/ATV Tunes,
ASCAP/Obverse Creation, ASCAP)

ONE MORE TRY (Morrison Leahy, ASCAP/Chappell & Co.,
ASCAP)

PUNISH ME (Let Me Show You, ASCAP/Joe Cartegena,
ASCAP/Jelly's Jams, ASCAP/Longitude, BMI/Pimentel,
BMI/Dept. 65, BMI)

PUSHIN® WEIGHT (Gangsta Boogie, ASCAP/WB,
ASCAP/Trebae, ASCAP/Chocolate Thunder, ASCAP) WBM
REVOLUTION (Lilly Mack, BMI/Kerrion, BMI/EMI Blackwood.,
BMI/Rodney Jerkins, BMI)

ROSA PARKS (Gnat Booty, ASCAP/Chrysalis, ASCAP) WBM
RUFF RYDERS ANTHEM (REMIX) (Boomer X, ASCAP/Swizz
Beatz, ASCAP/Ruft Ryder-Dead Game, ASCAP/Jae’'wons,
ASCAP/Paniro, ASCAP/EMI April, ASCAP/Blondie Rockwell,

Billboard.

MARCH 6, 1999

Hot R&B Singles Sales.

Compiled f-om a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

SoundScan®
1
glE|s AR
z|2|e z | 2|2
% | H | TITLE % % | & | TITLE
Z | 3| = | ARTIST UMPRINT/PROMOTION LABEL) Z | 3 | £ | ARTIST (IMPRINT/PROMOTION LABEL)
THE REAL ONE
—~amtll NO. 1 M 38139 | 17 | 1 2 LIVE CREW FEAT. ICET (UL J0B)
HEARTBREAK HOTELAT'S NOT RIGHT BUT IT'S OKAY COME AND GET WITH ME
L |5 | wnomsovmramiwsiannanen Swaei| |39 | 34| 20 | GONS ARG SNOOP DOGG (ELEKTRAEEG)
ANGEL OF MINE NOBODY ELSE
2| 2|6 | yonica arisA) 42129 | TvRese rea)
FADED PICTURES ONLY YOU
3| 4| 4| ChSe & JoE (DEF JaM 41138 | 16| 1M1 pavis (Rep ANT)
TAKING EVERYTHING LOVING YOU STILL
4|5 | 6 | GERALD LEVERT (EASTWESTEEG) 45| 3 | TawIA (QWESTWARNER BROS.)
(5| | 1| ITAINT MY FAULT 2 43|37 | 26 | 1 CAN DO THAT
SILKK THE SHOCKER FEAT. MYSTIKAL (NO LIMIT/PRIORTY) MONTELL JORDAN (DEF JAM/MERCURY)
6|3|a]YOU M2 LIZARD-LIZARD
JESSE POWELL (SILAS/MCA) NO GOOD-N-JIGGIE FEAT. LUKE (LUKE/LOUD}
71623 NOBODY'S SUPPOSED TO BE HERE 45| 43| 31 { STILL LOVE YOU
DEBORAH COX (ARISTA) ' NEXT (ARISTA)
87|11 WATCH FOR THE HOOK 46|44 | 24 INVASION OF THE FLAT BOOTY B***+*§
O BRETEFEAT KT, ST00€ B HTCHIOCTR TRONED OENTRSIFE TOO SHORT (SHORT/JIVE)
98|16 GHETTO COWBOY 471311 5 FREE YOUR MIND
MO THUGS FAMILY (MO THUGSRUTHLESSRELATMTY) GOLD FEAT. LAYZIE BONE, MENENSKI, TEE & HALD (PALU}
WOOF FRIEND OF MINE
10| 9 | 6 | guooevcoere ssmewavoreomoLurerorm | | 48| 48 | 35 | kLY PRICE (T-NECKASLAND)
1111119 TALK SHOW SHHH! 49| 46|19 WHATCHA WANNA DO?
SHAE JONES (MR/UNIVERSAL) MIAX FEAT. CHARLIE WILSON {NO LIMITFPRIORITY)
WHEN YOU BELIEVE ECRET
12113 | 7| HiTNEY HOUSTON & MARIAH CAREY (DREAMMAORKS) 62 | 3 | STRAWBERRI (A TO ZJHRIEAST PDINTE)
13115] 9 MORE FREAKY TALES 5104718 MONEY’S JUST A TOUCH AWAY
TOO SHORT (SHORT, JIVE) MACK 10 FEAT GERALD LEVER) HUU BANGINPRIORTY)
14110 2 1 STILL BELIEVE/PURE IMAGINATION @ 61110 BEAT OF THE DAY (THROW YA HANDS UP)
MARIAH CAREY FEAT KRAYZIE BONE & DA BRAT (COLUMBIA) DJ'S&S FEAT BRO L ETHALBLACKHEARTMERCURY)
I'M YOUR ANGEL THINKIN' BOUT IT
15 | 14 |14 | 2 %eiiv & cELINE Dion LIvE) 33 | 51 | 28 | GERALD LEVERT (EASTWEST/EEG)
TRIPPIN' SO INTO YOU
16 | 16 | 18 | 7074 Feat. wissv Euiorr isao BovarisTa) | | 94| 49| 35 | Tauin (QWESTWARNER BROS.)
DO YOU FEEL ME? (...FREAK YOU) NO DOUBT
17|18 | 11| GeN OF vizIon (MIWORKEPIC) 55154 | 3 ] one
NANN PHD. (PLAYA HATA DEGREE)
22 | 2 | TRCKDADDY FEAT. TRINA (SLPNSLIDEWARLOCK) T2 | 2| 0NV FeAT. KEVINGARDNER & REDWINE (EP CUREAN)
HAVE YOU EVER? THE FIRST NIGHT
19|12 | 9 | BRANDY (ATLANTIC) 57| 53| 30 | yoONiCA (ARISTA)
2019/ 8 | WILL GET THERE 5855/ 3 REMEMBER ME BALLIN
BOYZ Il MEN (DREAMWORKS) INDO G (HYPNOTIZE MINDS/RELATIVITY)
LOVE LIKE THIS LET ME GO...RELEASE ME
21| 17| 17 | FATH EVANS (3AD BOY/ARISTA) 39| 60| 15 | yeronica (H.6.LA)
@ 23112 ANOTHER WAY 60|57 | 21 I WASN'T WITH IT
TEVIN CAMPBELL (QWEST/WARNER BROS.) JESSE POWELL (SILAS/MCA)
HOLD ME MY ALLUBREAKDOWN
23 | 20 | 14 | Goid VoRGHT FEAT. TONE & KOBE BRYANT (4OTOWN 6‘%__ 447 MARIAH CAREY (COLUMBIA)
221115 JUST DON'T GIVE A F*** 625821 MY LITTLE SECRET
EMINEM (WEB/AFTERMATH/INTERSCOPE) XSCAPE (SD SO DEF/COLUMBIA)
@ 33| 3 | HERE1GO 63| 70 | 41 | THE BOY IS MINE
INFAMOUS SYNDICATE (RELATIVITY) BRANDY & MONICA (ATLANTIC)
WHO LET THE DOGS QUT? THROW YO HOOD UP
27 | 8 | CHUCK SMOOTH (WINGSPAN) B4 | 67 | 44 | \p MONEY LOC FEAT. ABOVE THE LAW (LOC-NUP)
27124119 PUSHIN' WEIGHT 6517123 HOW DEEP IS YOUR LOVE
ICE CUBE FEAT. MR. SHORT KHOP (PRIORITY} DRU HILL FEAT. REOMAN (UNWERSITY/ISLANDYDEF JAM)
LATELY FREE & SINGLE
28 | 25 | 26 | BiyiNE (PENDULUM/RED ANT) 86 {56 | 5 | 5'0A QUTTA SIGHT CHILD (0)
WHEREVER YOU GO LOST IN LOVE
28 | 76 | 21 | JOICES OF THEORY (H.0 LA/RED ANT) 67 | 64 | 22 | NASTYBOY KLICK (NASTYBOY/UPSTAIRS)
HA EVERYTHING | WANT
_* ! JUVENILE (CASH MONEY/UNIVERSAL) —| 1 TEE KEE FTAT DAMON (DOC HOLLYWOODWHITE LION)
CAN'T GET ENOUGH TAKE IT THERE
31| 28 | 18 | ) e in FEAT, RAPHAEL SARDIC (POOKIEMOTOWN) | 13| NONCHALANT FEAT. RAMPAGE (MCA)
LOVE ME JUST THE TWO OF US
32 | 29| 20| 177 Feat. MASE (BAD BOVARISTA) 70175 21| il smiTh (coLumBiA)
33|30 | 18 | DOO WOP (THAT THING) 7 3] | LOOKIN' AT ME
LAURYN HILL (RUFFHOUSE/COLUMBIA) MASE FEAT. PUFF DADDY (BAD BOY/ARISTA)
WESTSIDE STRAWBERRY
34 | 35| 23| 1q CLOCKWORKEPIC) — | 22 | RICOLE RENEE (ATLANTIC)
ALL THE PLACES (! WILL KISS YOU) STILL A G THANG
35136 | 21 | AaRoN HALL tMeA — | 25| SNOOP DOGG tNO UIMIT/PRIORITY)
THE LADY, HER LOVER AND LORD SPLACKAVELLIE
40| 18 | gigHoP 1.0 JAKES, SR, (ISLAND) 74| 73| 27 | BRessha (TONY MERCEDES/LAFACE/ARISTA)
37132115 {DO YOU) WANNA RIDE 7151501 4 BREAK UPS 2 MAKE UPS
REEL TIGHT (G-FUNK/RESTLESS) METHOD MAN FEAT. D'ANGELO (DEF JAM)

C) Records with the greatest sales gains. ©

1999 Billboard/BPI Communications and SoundScan, Inc.

ASCAP/Feelis, ASCAP) HL

49 RUFF RYDERS' ANTHEM (Bomer X, ASCAP/Ruff Ryder-
Dead Game, ASCAP/EMI Aprii, ASCAP) HL

45 SECRET LOVE (The Price Is Fight, BMIMvsic Corp. Of
Asmceric)a, BMI/EMI April, ASCAP/Kalinmia, ASCAP/C Sills,
ASCAP,

96  SECRET ¢JHR, BMi/Berr. Bea tiful, BMI/M llion Doilar, BMI)

55 SILLY HC (D.AR.P., ASCAP/EM) April, ASCAP) HL

70 SITTING HOME (Dakoda House, ASCAP/Justin Combs,
ASCAP/EMI April, ASCAP/Der ¢ Angelettie, BMI/Blake
Karringtont, BMI/Windswept Facific, ASCAP/PolyGram
International, ASCAP/Motowr, BMI)

28  SOFTEST PLACE ON EARTH (Zomba, ASCAP/Kiely.
ASCAP/Tallest Tree, ASCAP/V/B, ASCAP)

80 SOOPAMAN LOVER (Funky Moble, ASCAP, Erick Sermon,
ASCAP/Zamba, ASCAP/Binjon, BMI/Joseph's Dream,
SESAC/Caravan Of Kedar, SESAC/BMG. SESAC/Famous,
ASCAP)

10  SWEET LADY (Kharatroy, ASCAP/Warner Chappell,
ASCAP/B Black, ASCAP/Naked Under My Clothes.
ASCAP/Crysalis, ASCAP) WBM

64  TAKE ME THERE (Zomba, ASCAP/EM! Apr,
ASCAP/Marshal, ASCAP/Justin Combs, ASCAPMadetine
Nelson, ASCAP/Mason Betha. ASCAP/Michael Foster,
ASCAP/Tunes By Nickelodeon, ASCAP) HL,WBM

5 TAKING EVERYTHING (Divided, BMI/Zomba, BMI/2000
Watts, ASCAP/WB, ASCAP/Teni Robi, ASCAP) WBM

36 TALK SHOW SHHH! (Famous, ASCAP/Hudson Jordan,
ASCAP/Montell Jordan, ASCA2) HL

97  THAT'S T4E RAPPER (WB, ASCAP/Cold Chillin’,
ASCAP/Sengs Of Marl, ASCAP/Zomba, ASCAP/Bout 1t,
ASCAP)

13 THESE ARE THE TIMES (ECAF, BM!/Demis, ASCAP/E2.
ASCAP/EMI April, ASCAP) HL

54 THIS IS MY PROMISE (A Joyhul Noise, ASCAP/Honey Of An

4

15

84

23

22

26
52
88
93

35
12

‘0", ASCAP)

TOO CLOSE (Naughty, ASCAP/Do What | Gotta, ASCAP/Uh,
Oh, ASCAP/Neutral Gray, ASCAP/Pure Love, ASCAP/WB,
ASCAP/EMI Apnl, ASCAP) HL/WBM

TRIPPIN' (Mass Confusion, ASCAP/WB, ASCAP/D.
Extraordenary, ASCAPAVirginia Beach, ASCAP/EMI April,
ASCAP/Justin Combs, ASCAP/Total’s Thing. ASCAP} WBM
TWO TURNTABLES & A MIC (Target Practice,
ASCAP/Shades Of Brooklyn, ASCAP/Sugar Biscuit.
ASCAP/Kenix, ASCAP)

WATCH FOR THE HOOK (Dez Only I, ASCAP/Gnat Booty,
ASCAP/Chrysalis, ASCAP/Hitco, BMI/Organized Noize,
BMIWindswept Pacific, BMI/Chrysalis, BMI/Goodie Mob,
BMI) WBM

WHAT'S IT GONNA BE (T'Ziah's, BMi/Warner Chappell,
BMI/2000 Watts, ASCAP/Warner Chappell, ASCAP/Toni
Robi, ASCAP/WB. ASCAP)

WHAT'S SO DIFFERENT (Goid Daddy ASCAPAVirginia
Beach, ASCAP/WB, ASCAI

WHEN A WOMAN'S FED UP (Zomba BMI/R Kelly, BMI)
WBM

WHEN | CLOSE MY EYES (Nyrraw, ASCAP/EMI April,
ASCAPMarshai, ASCAP)

WHEN YOU BELIEVE (SKG, ASCAP/Songs Of SKG,
BMI/ECAF. BMI) CLM

WHO LET THE DOGS OUT? {(Chuck Smooth, ASCAP/Ful
Brook, ASCAP)

WHY-0-WHY (B C. Swang, ASCAP/Warner Chappell,
ASCAP)

WOOF (BigP. BMI)

YOU GOT ME (Careers-BMG, BMI/Grand Negaz, BMI/Scott
Storch, ASCAP/Blues Baby, ASCAP/Blondie Rockwell,
ASCAP)

YOU (EMI April. ASCAP/Ya Digg. ASCAP/Chrysalis,
ASCAP/To The Thisd Power, BMI) HL/WBM
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R&B

R&B OLDIES FORMAT ON THE RISE

(Continued from page 28)

By comparison, stations that target-
ed a broader audience usually got it.
But that didn’t mean that blacks didn’t
listen in numbers disproportionate to
their representation in the market. Or
that they didn’t contribute dispropor-
tionately to AQH. And that was the
case even when the black audience was
specifically not targeted. L.A’s KCMG
targets Hispanies, who provide 55% of
its cume. But blacks provide 13% of
Mega’s cume in a market that is only
9.5% African-American.

Similarly, Chancellor’s WUBT has
made a point of not going after the
African-American audience of'its sis-
ter station, adult R&B outlet WVAZ
(V103). But WUBT had a 20% black
cume that represented 25% of its AQH
in a market that is 18% hlack. WEFJO

| has a17% black cume and gets 23% of

its AQH from Atrican-Americans in
the 9.2% black Tampa market. KTXQ
(Magic 102) Dallas, which, unlike its
Chicago and 1..A. sister stations, tar-
gets both blacks and Hispanics, has
the highest black composition of any
of the rhythmic oldies stations. Its 39%
black cunte provides 47% of the AQH
in a market that is 13% black.

SHARING THE LOVE

Another indicator of what kind of
audience a station draws is the stations
it shares listeners with. Traditional
R&B oldies outlets, again not surpris-
inglv, do the most sharing with other
R&B stations. KMIEZ’s biggest shar-
er is adult R&B WYLD-FM, followed
by mainstream WQUE. WRBO’s high-
est share was mainstream WHRK, fol-
lowed by adult R&Bs KJMS and
WDIA. But it even shared 28% of its
audience with hip-hop station KXHT.
KACT’s biggest sharer is mainstream
KKBT (the Beat). WAM.J's biggest
sharer is mainstream WVEE (V103),
followed closely by adult R& B WALR.

Rhythmie oldies stations tend to
share with a broader range of stations,
although they also share considerably
with R&B outlets, if there'’s one in the
market. In Dallas, KTXQ’s No. 1 share
is mainstream R&B KKDA-FM, but
that’s followed by top 40 KHKS. It
shares 24% of its audience with adult
R&B KRBV but 22% of its audience
with hot AC KDMX.

Chicago is a little harder to read,
because WUBT switched {rom a hard-
rock format in the middle of the fall
book, so it shares the most listeners
with modern rock WKQX (Q101).
That’s followed by dance-leaning top
40 WBBM-EF'M (B96), classic rock
WLUP oldies WJMK, and hot AC
WTMX, with both V103 and R&B
WGCI-FM around 15%, although
those numbers will presumably be dif-
ferent in WUBTs first full book.

In Tampa, where there is no main-
stream R&B outlet, WFJO’s biggest
audience sharver was top 40 WI'LZ. It
tended to affect the rest of the market
evenly, sharing about 20% with every-
hody from the soft AC to the classic
rocker and even the country station.
Notably, WFJO signed on with the pop-
piest music mix of all the rhythmic
oldies stations, playing some tracks with
no R&B flavor whatsoever (e.g., “Mony
Mony” by Tommy James) although
those songs have since been dropped.

WHAT’S SO DIFFERENT?

On some of the other indicators that
one looks at when analyzing a station’s
ratings, the two oldies stations don’t
look so different. Most mainstream
R&B oldies stations do best in the rat-
ings in nights, something that’s usu-
ally been the case for R&DB stations.
By contrast, some rhythmic oldies sta-
tions do better during middays, tradi-
tionally the time when pop oldies sta-
tions do better. But others had their
best numbers during the “quiet
storm” hours, too. Billboard also found
that the amount of time that listeners
spent with the stations was about the
same. So was the average age of the
audience, which tended to be 35- to 44-
year-old females.

It’s important to note that the R&B
oldies format is still in its infancy, at

least on FM. Many of the top 40
rhythm-crossover stations of the late-
'80s were eventually forced to super-
serve the African-American audience.
And most of the new outlets, regard-
less of approach, are still finding their
balance. WBIX, which signed on with
a very tight pop-oriented playlist, has
thrown in some surprises in recent
weeks, such as Al Green’s “For The
Good Times” and Gwen McCrae’s
“Funky Sensation,” songs that aren’t
universally known to listeners who got
their R&B music from top 40 radio
growing up.

And for fans of the once hard-to-find
music, its existence in any form is still
a positive. The success of the first R&B
oldies FMs has demonstrated that
there’s clearly a need for the format,
however broadcasters choose to fill it.

DATU FAISON'S

RHY 1IN
SLCTION

DO['BLE FAULT: With the commercial release of Silkk The Shocker’s
“It Ain’t My Fault 2,” No Limit Records earns its first top 10 hit on Hot
R&D Singles & Tracks, as the title jumps 30-7, netting Greatest Gainer.
As successful as the label is, its dominance has been on Billboard’s album
lists, where No Limit boasts this issue’s No. 1 Top R&B Albums title, Mr.
Serv-On's “Da Next Level.”

The rise of “It Ain’t My Fault” was a long one that began last June
when the first version of the title charted on Hot R&B Airplay before
going to recurrent status after spending 20 weeks there. Now that a new
version has been recorded, along with an accompanying video, the radio
picture has improved. Songs are eligible to re-enter Hot R&B Singles &
Tracks if they garner enough airplay to chart above No. 50.

Broadeast Data Systems (BDS) has combined the new version with the
old one, giving the track a total R&B audience of 14.8 million listeners.
Consequently, we are listing the track as “It Ain’t My Fault 1 & 2”7 in
recognition of the impact of both titles at radio. At R&D core stores,
Silkk’s the No. 5 seller while pulling in 38,000 units at the overall panel,
good for a No. 12 bow on Hot 100 Singles Sales.

SUPER SCRUB: With its growth rate, TLC’s “No Scrubs” (LaFace/
Avrista) is setting records, and depending on its support at adult R&B,
the song could be looking at a BDS record for highest R&B audience. In
its third week at radio, “No Serubs” already has 40 million listeners, earn-
ing Greatest Gainer/Airplay for a second straight week and moving 13-
11 on Hot R& B Singles & Tracks. By comparison, the last song to explode
as quickly at both the mainstream and adult formats, Sparkle’s “Be Care-
ful,” hit the 40 million mark in five weeks. That song eventually peaked
out at 52 million. TLC’s increase was more than 10 million listeners this
issue. The “No Scrubs” single is not due to hit stores until March 23, one
month after the group’s album “Fanmail” goes to stores. When “No

position on the R&B singles list.

s ELF-STARTERS: Two rappers are making moves on Hot R&B Singles
& Tracks. Both were originally signed to independent labels hut have
since swayed majors to pick up distribution of their labels. Juvenile’s
“Ha” (Cash Money/Universal) springs 19-17, re-bulleting on the singles
list after gaining chart points from the commercial release of a 12-inch
single. The song, which is a big underground hit, is the first radio hit for
Cash Money, which inked a major distribution deal with Universal in 199%.
From the commercial appeal of “Ha,” Juvenile’s album “400 Degreez”
lands Greatest Gainer and sprints 7-4 on Top R&B Albums with 4 23%
sales inerease. Juvenile’s former album, “Solja Rags,” peaked at No. 55
on the R&B albums list in May 1997 via independent distribution.

Another club smash, Trick Daddy’s “Nann” (Slip-N-Slide/ War-
lock/Atlantic), scoots 47-39 on Hot R&B Singles & Tracks. “Nann” is the
first single from Trick Daddy’s album “www.Thug.com,” which moves
33-30 on Top R&B Albums. Based on the success of the album and single,
Atlantic just inked a distribution deal with Miami-based indie Slip-N-
Slide.

Serubs” does appear in stores. it seems safe to say it will occupy the top
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Blondie’s Tide Rises Agam As ‘Exit’ Tracks Aim For Dancefloors

TOUCHED BY YOUR PRES-
ENCE: It’s been 17 years since
Blondie released an album of new
material and six years since lead
singer Deborah Harry did the same
via the solo route. Since then, Blondie
has ably stayed in the pop vernacular.
Now, MTV and VH1 have certain-
ly done their part in keeping the
Blondie vibe alive. But so has the
dance community, which has been a
faithful contingent since the group’s
salad days (pre-“Parallel Lines”).

RS Oc

63

BLONDIE

In fact, it was club punters’ undy-
ing fascination with anything
Blondie-related that paved the way
for 1995’s “Remixed Remade Re-
modeled.” A savvy 11-track collec-
tion, it featured such remixers as K-
klass, E-Smoove, and Armand Van
Helden injecting new life into the
group’s hits.

Well, we're happy to report that
Blondie is at it again (Billboard, Jan.
9). Released Feb. 23 on Beyond Rec-
ords/BMG, “No Exit” finds the quar-
tet buoyantly alive, (still) fusing reg-
gae, hip-hop, ska, and ’60s pop—and

by Michael Paoletta

yes, several wicked winks are aimed
directly at the dancefloor.

Club jocks who play a variety of
beats will do well by investigating
tracks like “Forgive And Forget,”
“Nothing Is Real But The Girl,”
“Divine,” and the recent No. 1 U.K.
hit “Maria”; those who adhere to a
strict (and steady) diet of house-
inflected grooves will find the club
remixes of “Maria” essential.

Scheduled for a March 16 release,
“Mari.” features restructurings by
Soul Solution and Talvin Singh.
(The CD5 and 12-inch vinyl configu-
rations will be issued on Logic/BMG,
which owns the rights to the remix-
es of the single.)

Bobby Guy and Ernie Lake, the
two talented men behind the Soul
Solution moniker, impart their ver-
sion with ample house grooves that
are wickedly enhanced by lush oper-
atic swells and the unmistakable diva
drama only Harry can deliver.

Remember Soul Solution’s deft
work cn past hits like Toni Brax-
ton’s “Un-break My Heart,” Cyndi
Lauper’s “Ballad Of Cleo & Joe,”
and Tina Turner’s “On Silent
Wings”™? “Maria” is just as delicious.

We can hardly wait to experience
this one on dancefloors. That is, if
house DJs can get over the fact that
no dub version currently exists—and
we know how some DJs react to the
presence of “too many” vocals in the
course of one song!

Actually, Singh is responsible for
the song’s sole dubby adventure. But
seeing as it's steeped in the flutter-
ing beats of drum’n’bass, many jocks
will deem it too experimental. Which
is unfortunate, because Singh’s musi-
cal landscape overflows with lush
rhythms of the world.

FIRED UP' Those who attended
last year’s Billboard Dance Music
Summit in Chicago witnessed the
debut of Mad Doll, the New York-
based duo of Jon Wolfson and Kara.
And while it’s been months since the
event, we must confess that we
haven’t been able to get the pair’s
fierce rendition of “Walk On By” out
of our head. Well, brace yourself,
because MCA has come to the rescue.

In its original version, the song
flaunts its downtempo rhythm/pop
colors proudly. In the hands of Wel-
come Productions (aka Joe Carra-
no and Welcome)—most recently
responsible for Vernessa Mitchell’s
“This Joy”—*“Walk On By” is trans-
formed into a splendid deep-baked
house jam, with eerie synth stabs
cavorting with soaring strings.

For something a tad more com-
mercial, indulge in Keith Haar-

Red Hot. Groovilicious/Strictly Rhythm recording artists/producers Razor ‘N’
Guido have signed a publishing deal with ASCAP. For months, clubgoers have
been reveling in the duo’s remixes of Vernessa Mitchell’s “This Joy,” George
Michael’s “Outside,” and Club 69 Featuring Suzanne Palmer’s “Muscles,” as well
as their own production “Do It Again.” These days, R ‘N’ G are putting the finish-
ing touches on their debut album, which is slated for a spring release. Shown
standing, from left, are Jimmy Maynes and Diane Sawyer of ASCAP; the act's
managers, Jane Brirton and Sooze Plunkett-Green of British Intelligence; and
Bill Brown of ASCAP. Shown seated, from left, are Razor and Guido.

meyer’s glorious Epic Club mix.
Musically rich and anthemic in
stature, it will, no deubt, garner mas-
sive peak-hour play. (With Haarmey-
er on the mind, is anyone else won-
dering why this talented New Yorker
isn’t securing more production work?
Perhaps it’s time to wake up!)

At the present time, MCA has
issued “Walk On By” as a promo-only
12-inch. A commercial release is
forthcoming, according to an A&R

BY DYLAN SIEGLER

NEW YORK—Liam Howlett was a
familiar face in London record
stores years before he became the
front man for controversial dance
act the Prodigy. Like most good
DJs, Howlett says, he started out
as “a record trainspotter, search-
ing for that perfect groove to sam-
ple, dropping 20 quid for one beat.”

Howlett hasn’t been a DJ—
besides at the occasional party—
since the Prodigy came together in
the early '90s. But fans will soon
get a 50-minute taste of the records
Howlett picked up during his D.J
days when his mix album “Dirt-
chamber Sessions Volume 1” hits
stores April 6.

Issued on XL/Beggars Banquet,
the “Dirtchamber Sessions” set
features 55 of the tracks that
Howlett says most directly inspired
him to write music of his own. The
wildly varying tracks range from
“Pump Me Up” by Grandmaster
Flash & the Furious Five to Jane’s
Addiction’s “Been Caught Steal-
ing” and Coldcut’s “Beats And
Pieces.”

The project began when Mary
Anne Hobb, a DJ on the U.K.’s

Radio 1, asked Howlett to put
together a mix for the popular
“Breezeblock” series on her show.
The publicity from the set, com-
bined with the fun Howlett had
making his tape for Hobb, led him
to work the mix into a marketable
album.

HOWLETT

“It ‘was loads of good press with
a little bit of work—so I went back
into tte studio, tightened it up, and
sortec. it out,” Howlett says.

Howlett, who was struck with
the hip-hop bug in his mid-teens,
says chat old-school prodigies
Steinski, Double Dee, DJ Cheese,
and Grandmaster Flash originally
inspirad him to put his own hands
to the decks. After placing both

The Prodigy’s Howlett Flexes His Mixing Muscles On XL Set

first and third in a 1985 DJ compe-
tition, Howlett became a member
of the hip-hop group Cut To Kill
and later brought his influences to
the Prodigy.

On “Dirtchamber Sessions,”
Howlett strived to include some
“classic anthems and actual tracks”
that often show up sampled in
today’s dance and hip-hop tracks.

“People go on about the breaks
in these "70s records, and I've got a
big collection of old records and
breaks, myself, for sampling,” says
Howlett. “But these are good songs,
wicked tunes—and I didn’t want to
go straight to the instrumental
part and just use that.”

Hence, he has included oft-sam-
pled tracks like “Dreams Of Santa
Anna” by the Mexican and Barry
White’s “I'm Gonna Love You Just
A Little Bit More Baby” alongside
tracks by his sample-happy con-
temporaries Propellerheads, the
Beastie Boys, Fatboy Slim, and the
Chemical Brothers.

“I dragged out 100 records and
spontaneously put them together. I
spent about a week, and it was real-
ly inspirational,” Howlett says.
With satisfaction, he adds, “My

album has a disjointed flow about
it—it sounds like it’s held together
with sticky tape.”

When it comes to others’ songs,
Howlett says he prides himself on
his old-school collage, mixing, and
sampling tactics. According to
Howlett, the album contains about
70% of the material found on the
mix he made for Radio 1. The rest,
mostly old-school hip-hop, could not
be licensed legally due to the
uncleared samples found on some
of the tracks.

“At one time I thought I was
working for the record company,
ringing artists up and trying to get
them to OK their records,” jokes
Howlett.

“This isn’t a straightforward
dance album, because my music
incorporates a lot of different
styles,” he adds. “People who know
the Prodigy won’t be really sur-
prised.”

The Prodigy is writing music for
a new album, expected next year,
and Howlett hopes to release a sin-
gle from the album in 1999.

“After the Prodigy comes back,”
he says, “we’ll see ahout ‘Dirtcham-
ber Sessions Volume 2.””

executive at the label. Additionally,
MCA has the option to pick up Mad
Doll's album. With talent like this, the
contract showld already be signed.

DIVA DYNAMITE: In the past,
Carole Sylvan was content being the
featured vocalist on recordings by
numerous clubland artists, including
Mood IT Swing, Moby, and Danny
Tenaglia. But no more. With the
March 30 release of *Just Doin’ What
We Love” on Champion Records, Syl-
van proudly steps into the spotlight.
Penned and produced by RH Fac-
tor (the studio pseudonyvm for
Michael Hacker and Michael
Rosenman), “Just Doin’ What We
Love” is a fab slice of diva house.
Already a smash on dancefloors in
the U.K., the domestic version will
feature a myriad of remixers.
(Continued on next page)
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CLUB PLAY

. DARKNESS SATOSHI TOMIIE FEAT
ROBERT OWENS DEFinITY

RIGHT BEFORE MY EYES NN'G

FEAT. KALLAGHAN a4 pLAY

MARILYN 2000 JUSTINE DREAM BEAT IMPORT
THE SWISHER SUMMER’S EVE RAw NERVE
THE BEGINNING MIKE SKI niTEGROOVES

MAKI-SINGLES SALES

CAN'T GET ENOUGH WILLIE MAX motown
YOU DON'T KNOW ME

ARMAND VAN HELDEN FEAT. DUANE HARDEN armep
IN MY MIND DJ NEIL PRESENTS
THE ROC grooviLiCIOUS

HOLLER! DUBTRIBE SOUND SYSTEM
JIVE ELECTRO

BODY & FACE DJ MIKE CRUZ FEAT
LARITZA DUMONT GrooviLICiOUS

Lhw N =

A . e

Breakouts: Titles with future chart potential,
based on club play or sales reported this week
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HOT DANGE MUSIC

CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE =z COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
o - < g . 25 TITLE OF DANCE CLUB PLAYLISTS. ARTIST ol | -2 @ . gg TITLE SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundSian® ARTIST
ZE| 32|22 25| MPRINT & NUMBERPROMOTION LABEL T ig $£5 | IMPRINT & NUMBER/DISTRIBUTING (ABEL I I I 11
—=mll NO. 1 B —mll NO. 1 B
i 3 7 (YOU GOT ME) BURNIN’ UP TOMMY BOY SILVER LASEL 348/TOMMY BOY 1 weekatNo. 1 @ CEVIN FISHER 1 1 1 15 | BELIEVE (7} (X) WARNER BROS. 44576 14 weeks at No. 1 @ CHER
4 9 4 NOTHING REALLY MATTERS MAVERICK 44613/WARNER BROS. ¢ MADONNA 2 2 41 3 I STILL BELIEVE (T) (X) COLUMBIA 79104 & MARIAH CAREY
3 6 8 SOMEONE TO HOLD H.O.L.A. 341082 VERONICA 3 3 2 5 IT'S NOT RIGHT BUT IT'S OKAY/HEARTBREAK HOTEL (T) (X) ARISTA 13613 @ WHITNEY HOUSTON
1 2 8 SKIN NERVOUS 20356 @ CHARLOTTE 4 4 — 3 BLUE MONDAY (T) (X) ELEMENTREE/REPRISE 44555 WARNER BROS @ ORGY
6 8 8 | TAKE THE LONG WAY HOME CHEEKY PROMO/ARISTA @ FAITHLESS @ 5 3 12 | WE LIKE TO PARTY (T) (X) GROOVILICIOUS 06 1/STRICTLY RHYTHM ® VENGABOYS
11 15 6 WE LIKE TO PARTY GROOVILICIOUS 061/STRICTLY RHYTHM & VENGABOYS @ 6 4 22 | MUSIC SOUNDS BETTER WITH YOU (X) ROULE 3856 L/VIRGIN & STARDUST
5 1 11 I'M BEAUTIFUL WARNER BROS. 44586 @ BETTE MIDLER 1 7 5 ] ALL | HAVE TO GIVE (T) (X) JIVE 42563 ® BACKSTREET BOYS
12 17 b | 99 ASTRALWERKS PROMO/CAROLINE ® CASSIUS —eemll GREATEST GAINER B
22 38 3 HEARTBREAK HOTEL ARISTA 13613 @ WHITNEY HOUSTON FEAT. FAITH EVANS & KELLY PRICE 11 10 31 | THE ROCKAFELLER SKANK (T} (X) SKINT/ASTRALWERKS 6242/CAROLINE @ FATBOY SLIM
13 | 14| 9 | SPECIAL ALMO SOUNDS PROVO/INTERSCOPE SCHRBAGE 9 | 8 2| MIAMI (%) TwiN SOUNDS/DOMINION ENTERTAINMENT 4251/K TEL SLICK
19 | 34 3 | JACKIE'S STRENGTH ATLANTIC 84442 @ TORI AMOS 10| 9 6 22 | NOBODY’S SUPPOSED TO BE HERE (T) (X) ARISTA 13551 ©® DEBORAH COX
7 | 25 | 5 | JOYODEFINTY004 KATHY BROWN | 10 | 7 | 41 | THE BOY IS MINE (T) () ATLANTIC 84118/AG @ BRANDY & MONICA
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BLONDIE’S TIDE RISES AGAIN AS ‘EXIT’ TRACKS AIM FOR DANCEFLOORS

(Continued from preceding page)

While most jocks will more than
likely gravitate toward Pete Doyle’s
percussive Kentish Man Latin Plan
mix or Alan Thompson’s disco-
embellished Doin’ It dub, our per-
sonal bets are on Colour System’s
positively upbeat Classic 12-Inch mix
and RH Factor’s Raw mix, which
recalls the glory days of early
Chicago house music.

BEAT IT: For the Japanese ensem-
ble Kodo, nothing is more important
than the primal beat of the drum. For

nearly two decades, Kodo has devot-
ed itself to the study, exploration, and
dissemination of the traditional drum
art known as Taiko—much to the

amazement and utter joy of many
dance producers who have often
found inspiration (i.e., samples) deep
within the organic beats.

On March 9, New York-based Red
Ink Records issues “Sai-so—The
Remix Project,” a collection based
on Kodo’s 1997 album, the Bill
Laswell-produced “Ibuki.”

“Sai-so0” finds a handful of musi-
cologists—Strobe, DJ Krush, Kasz,
and David Beal, among others—re-
examining the power and beauty
inherent in Taiko.

The absolute highlight of this 10-
track set is Kevin Yost’s Deep &
Ethnic mix of “The Hunted.” With
flutes and vibes floating effortlessly
atop a Larry Heard-like jazzy house
foundation, Yost has created the
most sublime antithesis to peak-hour
anthems.

Like Kodo, minimalist composer
Steve Reich is also greatly admired
(and often sampled) by cutting-edge
pioneers in the club community. Ear-
lier this decade, ambient/electronica
act the Orb used Reich’s “Electric

Counterpoint” as the sturdy base for
“Fluffy Little Clouds.” In the ensu-
ing eight years, the music of Reich
has become a mainstay in lounges,
chill-out rooms, and cafés.

On Tuesday (2), Nonesuch Rec-
ords’ “Reich Remixed” is due in
stores. That said, expect even more
exposure for the native New Yorker’s
rich oeuvre. On board for this melod-
ically intense journey are such
turntablists as Coldcut, Howie B.,
Andrea Parker, Nobukazu Take-
mura, and Mantronik.
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BY JIM BESSMAN

NEW YORK—Mandy Barnett’s sec-
ond album, “I've Got A Right To
Cry,” which Sire will release April
13, seems almost predestined.

The disc is the last production
from Owen Bradley, who died before
its completion. Bradley, of course, is
famed for producing Patsy Cline,
among many others. Barnett, of
course, first came to fame as star of
the musical “Always Patsy Cline,” in

and 1995. “But my relationship
began after the first album [Bar-
nett’s self-titled debut for Asylum in
1996], which came not long after
‘Patsy.’ I used to go to the Barn
[Bradley’s Barn, as his studio was
known, in Mount Juliet, Tenn.] to
hang out and play musie and go to
lunch. I knew quite a few songs that
he liked to play, and when I got the
deal with Sire,
they were very

olre’s Barnett Releases A ‘Gry’

Cline Musical’s Star Worked With Famed Producer Owen Bradley

man and so talented, and I wanted
somebody who loved Owen to go in
there and keep the music consistent,
because it was his last project and I
wanted it to sound like an Owen
Bradley project and be something he
could be proud of.”

For Sire, the Bradley connection
is a “great element,” according to
executive VP/GM Randy Miller, es-
pecially from a public awareness
standpoint. “He did a wonderful job

b i M’  which she played the title role. keen on us work- producing, and it’s such an out-
An Assist From Deana. While filming the video tor his song “Did | Shave My “That’s how I met Owen,” says  ing together.” standing final coptl'lbutlon that he
Back For This?,” Cledus T. Judd got a hand from Deana Carter, whose song “Did ~ Barnett, a Tennessean who sang Sire’s first sign- made that we believe the public will

be very interested in the record,”
says Miller. He also notes Barnett’s
dedication of the album to Bradley.

ing after founder
Seymour Stein
restarted it as a

Cline songs as a youngster and who
performed in the musical at Nash-
ville’s Ryman Auditorium in 1994

| Shave My Legs For This?” was Judd’s inspiration. That's Judd in the fore-
ground, with Carter behind him.

Autry Hits The Reissue Trail With Videos,
Film Songs; Arista/Nashville Guts Back

BACK IN THE SADDLE: 1999 looks to b2 the year
of the cowboy, at least for Gene Autry. On Tuesday (2),
Buena Vista Home Entertainment releases six videos
as part of its Gene Autry Collection. The restored,
uncut movies are “Back In The Saddle,” “Gsaucho Ser-
enade,” “Melody Ranch,” “Bells Of Capistraro,” “Sioux
City Sue,” and “Trail To San Antone.” The set lists for
$79.95, with separate videos priced at $14.95. Proceeds
will go to the Autry Museum of Western Heritage in

Jim Scherer, promotion manager Rob Reid, artist
development manager Anita Rabasca, merchandis-
ing manager Susie Cox, film and video manager Scott
Rattray, and tour marketing administrator Scott
Cosby.

Arista/Nashville and all other BMG Nashville prop-
erties, including the RCA Label Group, BMG Publish-
ing, BMG Direct, and BMG Distribution, are in their
new headquarters as of Monday (1) at 1400 18th Ave. S.
The newly renovated building was built in 1916 to house

the Little Sisters of the

meanwhile, has two new
Autry CD collections.
“Gene Autry, 20 Greatest
Movie Hits” and “Gene
Autry, Love Songs’ both
feature songs from his
movies, many on CD for
the first time. Both pack-
ages include illustrated
eight-page booklets.

Chicago’s Bloodshot
Records’ Soundies re-
issue division is bringing out some never-released
recordings from singing cowboy Rex Allen and west-
ern swing legend Spade Cooley. “Rex Allen The Last
Of The Singing Cowboys,” with transeriptioas record-
ed in 1946-49 from Chicago’s “WLS Barn Jance,” is
due March 23. Cooley’s “Shame On You” ircludes 25
live songs and is due April 20.

Los Angeles.
Varese Sarabande’s
Nashville

Silver Screen Collection,

™

ON THE ROW: In a label reorganization, Arista/
Nashville has let six staffers go. They are A&R VP

i GERE ARLITRY
SARBLEY RURNETTE

MARY UL EDWAR + nERRts
JACOUERIND . VTELS

by Chet Flippo

Poor Convent and is on
the National Register of
Historic Landmarks.

In a reorganization at
MCG/Curb, three
regional promotion
directors have left the
label. They are Nancy
Richmond, Susanna
Pritchett, and Craig
Powers. John Brown is
promoted to senior VP
of promotion, and Eva
Wood is named Curb VP of field promotion.

Leadership Music is accepting applications for its
next class. Send written requests to PO. Box 158010,
Nashville, Tenn. 37215-8010. Deadline for filing is
April 1.

PEOPLE: Wynonna and the Judds sign separate
deals with Mercury/Curb . .. Sharon Vaughn to
DreamWorks Music, DreamWorks’ publishing arm . . .
Jeff Foxworthy and the Nitty Gritty Dirt Band to
DreamWorks Nashville Records, which also names
Teresa Blair director of creative services and produc-
tion . . . Jerry Kilgore signs with Virgin Nashville . . .
Rick Bowles re-signs with Starstruck Writers Group.

Bryan White will cut “You Are Where I Belong,”
from the CBS soap opera “As The World Turns,” for
his next Asylum album. White co-wrote the song with
Victoria Shaw and Earl Rose.

Garth Brooks enters the movie soundtrack arena
with his May 4 album for the forthcoming movie “The
Lamb” (see the Beat, page 14, for details).

Gretchen Peters will moderate the five-week
ASCAP Foundation Country Music Workshop. Send
applications by April 1 (with a résumé and a cassette
with two original songs and typed lyrie sheets) to
ASCAP 2 Musice Square W, Nashville, Tenn. 37203.

stand-alone com-
pany within the
Warner Musie
Group, Barnett began recording
with Bradley, who died after pro-
ducing four songs: “The Whispering
Kind,” “Mistakes,” “Don’t Forget To
Cry,” and the title track. Bradley’s
brother, prolific guitarist Harold
Bradley, along with nephew and
longtime Barn engineer Bobby
Bradley, took over to co-produce the
rest of the album with Barnett.

“I was so grief-stricken, I didn’t
know what I was going to do,” says
Barnett. “But Harold is such a sweet

BARNETT

“Probably the reason that he’s so
important is that I'm such a huge fan
of the Nashville Sound—the blend of
the pop standards [style] and hard-
core country,” says Barnett. “Owen
and Chet Atkins pretty much invent-
ed that whole thing, and there are
very few people left that know how
to do it.”

Barnett further credits Bradley
with helping her choose the album’s
songs, which include Don Gibson’s
“Give Myself A Party,” Mickey New-
bury’s “Funny, Familiar, Forgotten
Feelings,” Felice and Boudleaux

(Continued on page 39)

atrong Demand Spurs Early Releases

For Golumbia’s Montgomery Gentry

BY DEBORAH EVANS PRICE
NASHVILLE—The new Columbia
duo Montgomery Gentry seems to
have scored that rarity for a new act:
an out-of-the-box hit single. In fact,
Columbia had to move the release
date on that single—“Hillbilly
Shoes”—from March 12 to Feb. 22
because radio jumped on it early. The
group’s album, meanwhile, has been
moved up from late May to April 13.

“They are the second freakin’
coming,” says Bruce Logan, PD at
WSSL Greenville, S.C. “I couldn’t be
any more excited about these guys.
I think the format is in desperate
need of some fun and some attitude
—music that guys are going to like
and women are going to like because
it’s fun. We were one of the early sta-
tions on [“Hillbilly Shoes™], and it’s
our third-most-requested record.
I'm looking for room to move it up.”

Sony Nashville senior VP of sales
and marketing Mike Kraski is
thrilled at country radio’s quick
response to the duo of Eddie Mont-
gomery and Troy Gentry.

“They are aggressive,” Kraski
says. “They’re raw. They’re raucous.
They’re gritty. They are in your face.
They're honest. They're everything
country music needs today as far as
I'm concerned. And obviously, based
on the reaction at radio, they feel the
same way.

MONTGOMERY GENTRY

“One radio station was playing
‘Hillbilly Shoes’ off a cassette on the
air,” Kraski adds. “We had program-
mers trying to steal it. We had sto-
ries about stations playing it once on
the air and then still getting requests
a week later. Radio demanded we
accelerate the release date.”

The song moved from No. 70 to No.
53 on Billboard’s Hot Country Sin-
gles & Tracks chart two weeks
before its release date; it’s at No. 35
this issue. Kraski notes that if things
continue to go well, the album may
get pushed up even earlier.

“We're going to do what the mar-
ketplace dictates,” he says. “Far be
it from us to tell people ‘no.””

Kraski eredits the strong reaction
to the duo’s aggressive music and
star power.

“These guys just have it all,” he
says. “When they walk into a room,

(Continued on page 41)
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@D| 5|58 N.WILSON,B CANNON (B.BAKER C.HARRINGTON) (©) (D) () WARNER BROS, 17136 | 2| NEWD | | JSSTT%\%%EGRLLN QQ!R'\%ARV'TSO(?E NG WILLAS) A RANEY TRAVIS | g
GONE CRAZY ALAN JACKSON ] B.GALLIMORE,R. EWINGK.WILLIAM DREAMWORKS ALBUM CUT | °~ |
B 32 15 | sreean (aJackson (v) ARISTA NASHVILLE 13155 22_ NEW ) WHATEVER YOU SAY MARTINA MCBRIDE | 49
% | 31 | 17 | DRIVE ME WILD  SAWYER BROWN | 43 P.WORLEY,M.MCBRIDE (T.MARTIN,E.HILL) RCAALBUMCUT | "° |
M.A.MILLER,M.MCANALLY (M.A.MILLER,G.HUBBARD,M.LAWLER) (C) (D) {v) CURB 73075 63 62 59 TORE UP FROM THE FLOOR UP & WADE HAYES 57
2 | 15 | 17 | 25 | WRONG AGAIN MARTINA MCBRIDE | | D.COOK (J.B.RUDD,B.REGAN) COLUMBIA ALBUM CUT
M MCBRIDE,P.WORLEY (T.L JAMES,C.WEIL} (C} (D) (V) RCA 65456 64 55 4% I'M YOURS & LINDA DAVIS 38
%5 | 22 | 19 | 28 | THERE YOU HAVE IT © BLACKHAWK | 4 J.STROUD J.KING (P.COLEMAN,C.D JOHNSON) (C) (D) DREAMWORKS 59015
M.BRIGHT,T.DUBOIS (S.BOGARD,R.GILES) (C) (D) (V) ARISTA NASHVILLE 13134 65 | 65 | 68 AIN'T ENOUGH ROSES LISA BROKOP | ¢
ANYONE ELSE @ COLLIN RAYE D.HUFF,P.WORLEY (L BROKOP,S.HOGIN,B.REAGAN) COLUMBIA ALBUM CUT
(26)| 29 | 36 | 6 | Plomers. waLkenr.crave (roste epic aaum cur | %8 8 | 63 | 6l I'LL TAKE TODAY ® GARY ALLAN | 47
27 3 I HANDS OF A WORKING MAN & TY HERNDON 27 M.WRIGHT B.HILL (K.M.ROBBINS,W.ROBINSON) (v} DECCA 72079/MCA NASHVILLE
NS B.GALLIMORE (D.V.WILLIAMS, JIM COLLINS) EPIC ALBUM CUT NEW ) FREE ME WAYNE TOUPS | ¢4
28 | 35 | g | CAN'TGET ENOUGH ® PATTY LOVELESS | og B.BECKETT (W.ALDRIDGE) BTM ALBUM CUT
| = £.GORDY,JR. (B.DALY, W RAMBEAUX K BLAZY) EPIC ALBUM CUT 68 | 68 | HAPPY EVER AFTER T. GRAHAM BROWN | g
3 | 10 6 | 'MLEAVING AARON TIPPIN | 5 G.NICHOLSON, T.GRAHAM BROWN (G.NICHOLSON,K.WELCH) INTERSOUND ALBUM CUT
P.MCMAKIN,A.TIPPIN (A.BARKER,R. HARBIN,L.D.LEWIS) LYRIC STREET ALBUM CUT 0 | SUNDOWN DERYL DODD | 49
(30) YOU WON’'T EVER BE LONELY & ANDY GRIGGS 0 C.YOUNG,B.CHANCEY {G.LIGHTFOOT) COLUMBIA PROMO SINGLE
32 38 13 D.MALLOY,J.G.SMITH (A.GRIGGS,B.JONES) (C) (D) RCA 65646 3 70 | &9 66 YOU HAVEN'T LEFT ME YET GEORGE STRAIT ;
u | 5 | EVERYTIME I CRY ® TERRI CLARK | 3| T.BROWN,G.STRAIT (D.H.OGLESBY K ROBBINS) (C) (D) (V) MCA NASHVILLE 72084
K STEGALL (B.REGAN,K.STALEY) (V) MERCURY 566848 .. IT'S ABOUT TIME & JULIE REEVES
@ 3l i 12 | WHEN MAMA AIN'T HAPPY TRACY BYRD | 3] 1D)| NEWD S.HENDRICKS, T.BRUCE {M.D. SANDERS,E.HILL) vraiNasumcur | 71
T.BROWN (R.GILES,G.GODARD,T.NICHOLS) (C) (D} (v} MCA NASHVILLE 72083 7 CAN'T STOP THINKIN' ‘BOUT THAT RICOCHET | s,
35 | 39 7 DON'T COME CRYING TO ME VINCE GILL | 33 . R.CHANCEY,B.CHANCEY (M.DODSON,D.DRAKE,S.MULLINS) (C) (D) COLUMBIA 79062 |
T.BROWN (V.GILL,R.NIELSEN) (V) MCA NASHVILLE 72085 @ 72 73 EVANGELINE CHAD BROCK 51
39 45 6 YOU DON'T NEED ME NOW CLINT BLACK | 34 N.WILSON,B.CANNON (B.MCDILL,C.CHAMBERLAIN) (C} (D) (V) WARNER BROS. 17169
C.BLACK,J STROUD {C.BLACK,S.RUSSELL) RCA ALBUM CUT NEW D SLAVE TO THE HABIT & SHANE MINOR 74
@ 43 53 4 HILLBILLY SHOES R ¢ MONTGOMERY GENTRY | 3q D.HUFF (KOSTAS,T.KEITH,C.CANNON) MERCURY ALBUM CUT
J.SCAIFE (M.GEIGER, W.MULLIS,B TAYLOR) COLUMBIA ALBUM CUT FREEDOM ~ WYNONNA
36 43 7 YOU STILL SHAKE ME & DEANA CARTER 36 @ 75 ‘ = J.STROUD, WYNONNA (L.ARMOR,B.HULL) CURB/UNIVERSAL SOUNDTRACK CUT/DREAMWORKS 68
D.CARTER,C.FARREN (L SATCHER,T.ROUILLIER) CAPITOL ALBUM CUT
37 44 8 BETTER MAN ® THE WARREN BROTHERS 37 (ORecords showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records which attain
. C.FARREN (B.WARREN,B. WARREN G.NICHOLSON) {C) {D) (V) BNA 65670 3000 detections for the first time. Titles below the top 30 are removed from the chart after 20 weeks. #Videoclip availability. Catalog number is for
38 | 42 | 10 | NO MORE LOOKING OVER MY SHOULDER & TRAVIS TRITT CD single, or vinyl single if CD single is unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availabiiity.

(T) Vinyl maxi-single availabiiity. (V) Vinyl single availability. (X) CD maxi-single availability. © 1999, Billboard/BPI Communications.
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SoundScan®
REPORTS COLLECTED, COMPILED, AND PROVIDED BY ill ||

z
HEEEN: 28|58 |55

Fx | 9232|285 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST Tz |3z |2 TITLE IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST

—eal] NO. 1 I 14 11 11 HOW DO | LIVE A® CURB 73022 LEANN RIMES

1 1 1 12 | | DON'T WANT TO MISS A THING DECCA 72078/MCA NASHVILLE 8 weeksat No.2  MARK CHESNUTT 15 10 10 I'M ALRIGHT/BYE BYE @ CURS 73034 JO DEE MESSINA

(2)] 3 | 5 | 5 | HOW FOREVER FEELS na 65666/RLG KENNY CHESNEY 16 | 13 | 12 SOMEONE YOU USED TO KNOW EP(C 79011/50NY COLLIN RAYE

3 | 2 | 2 | 7 | MEANWHILE/YOU HAVEN'T LEFT ME YET MCA NASHVILLE 72084 GEORGE STRAIT Wi A BITTER END CcOLUMBIA 72013/SONY DERYL DODD

4 | 4 | 3 | 16 | FLY (THE ANGEL SONG) GIANT 17131 WARNER BROS. THE WILKINSONS 18 | 18 | 13 THERE YOU HAVE IT ARISTA NASHVILLE 13134 BLACKHAWK

5 5 4 10 | SOMEBODY’'S OUT THERE WATCHING EPIC 79064/SONY THE KINLEYS NEW D) AMONG THE MISSING BNA 65645/RLG MICHAEL MCDONALD & KATHY MATTEA

[ 1 i 18 HOLD ON TO ME ATLANTIC 84197/AG JOHN MICHAEL MONTGOMERY 20 20 14 ROCKY TOP ‘96 DECCA 55274/MCA NASHVILLE THE OSBORNE BROTHERS

7 1 7 1 6 1 51 | THIS KISS A waRNeR 8r05. 17247 FAITH HILL 1| 2| 2 NO MORE LOOKING OVER MY SHOULDER WaRNER BROS. 17108 TRAVIS TRITT

12 19 3 DRIVE ME WILD CURS 73075 SAWYER BROWN 22 | 24 18 GUILTY BNA 65552/RLG THE WARREN BROTHERS

(9)] 14 | 16 | 5 | ORDINARY LIFE warner ros. 17136 CHAD BROCK RN I WILL STAND BNA 65570RLE KENNY CHESNEY

10 | 8 | 8 | 16 | NOPLACE THAT FAR Rea 65584/RLG SARA EVANS NEW ) YOU WON'T EVER BE LONELY RCA 65646/RLG ANDY GRIGGS

21 | — | 2 | 1| WILL BE THERE FOR YOU DREAMWORKS 5002 1/INTERSCOPE JESSICA ANDREWS 25| Re-entry COMMITMENT @ cURs 73055 LEANN RIMES
12 9 9 23 IF | LOST YOU WARNER BROS. 17152 TRAVIS TRITT (O Records with the greatest sales gains this week. ®Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
@ NEW ) 1 WITH YOU ASYLUM 64052/EEG LILA MCCANN certification for sales of 1 million units, with multimillion tities indicated by a numeral following the symbol. © 1999, Billboard/BP!

Communications and SoundScan, Inc.
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Evans Supplants Ghesnutt Atllll aingles Ghart

DAUGHTER OF THE OZARKS:
With more than 41 million estimated
audience impressions, Sara Evans
(RCA) notches her first No. 1 on Hot
Country Singles & Tracks, as “No
Place That Far” gains 421 plays to
shoot 5-1.

With airplay at each of cur 162
monitored signals, Evans pushes
Mark Chesnutt’s “I Don’t Want To
Miss A Thing” (Decca/MCA Nash-
ville) to No. 2 after a two-week reign
at the top. Evans’ airplay leaders this
issue include WHOK Columbus,
Ohio, with 74 plays, and KIKK Hous-
ton, with 62, The overall airplay
leader is KKBQ Houston, which reg-
isters 651 plays todate.

Meanwhile, Evans’ “No Place That
Far” album scans approximately
11,000 units to rise 13-11 on Top
Country Albums despite a 13% sales
dip that followed the three-day
Valentine’s Day weekend, and it
moves 2-1 to dominate our Heat-
seekers chart. That title bowed on
the country chari. at No. 48 in the
Nov. 11, 1998, issue.

Three singles from what is now
widely regarded along Music Row as
an extremely under-appreciated
debut album plowed Evans’ first
ground on our airplay chart. The
title track from “Three Chords And
The Truth” entered Hot Country
Singles & Tracks at No. 73 in the

COUNTRY

0 8.0 5.8.8.8.8.8.8.8.1

GORNER

by Wade Jessen

Aug. 12, 1997, issue and peaked at
No. 44 a month later.

Subsequent singles from that
album, “True Lies” and “Shame
About That,” peaked at Nos. 59 and
48, respectively, on our airplay chart
later that year.

In the Oct. 25, 1997, Billboard,
“Three Chords And The Truth” rose
to No. 56 on Top Country Albums
after bowing at No. 57 the prior
week.

On Top Country Singles Sales,
“No Place That Far” finishes at No.
10 wit about 3,000 scans, while the
song kullets on The Billboard Hot
100 at No. 37.

IN THE WINGS: With Greatest
Gainer honors on Top Country
Albums, the “Touched By An Angel”
sound:rack (550/Epic) gains more
than 3,000 scans to jump 10-6 on that
chart and shoots 99-75 on The Bill-
board 200 following a Feb. 14

appearance by the Kinleys on the
CBS show.

The duo performed an abbreviat-
ed version of “Somebody’s Out There
Watching,” the album’s lead single.
Up 136 plays, that title bullets at No.
20 on Hot Country Singles & Tracks
after 20 weeks on the chart and
holds at No. 5 on Top Country Sin-
gles Sales.

With 2,941 plays this issue, look for
“Somebody’s Out There Watching”
to gain Airpower stripes next issue.

“Colour Evervwhere,” a track
from the soundtrack project by
Deana Carter, was used in a skat-
ing sequence during the Feb. 14
episode.

LET THE GOOD TIMES ROLL:
Although zydeco artist Wayne
Toups is no stranger to occasional
country airplay ir Louisiana’s bayou
markets, especially during Mardi
Gras season, he notches his first
entry on Hot Country Singles &
Tracks as “Free Me” (BTM) opens
with 70 spins at No. 67.

Airplay is detected at Lafayette,
La., country stations KMDL and
KXKC, while WEJN Baton Rouge,
La., contributed more than 35 of the
70 plays.

Wade Jessen can be reached via E-
mail at wyessen@bhilboard.com.

ARTISTS & MUSIC

Country

SIRE’S BARNETT RELEASES A ‘CRY’

(Continued from page 37)

Bryant’s “Dan’t Forget To Cry,” and
Joseph Liggins’ title track/first sin-
gle, which ships to roots-music, pub-
lic radio, triple-A, and select country
staticns March 15.

“We won’t really drive a country
radio campaign until we're further
into the album,” says Miller. But
Sire is putting together a high visi-
bility media-driven campaign, he
says, starting with showcase dates
in Nashville, New York, and Los
Angeles.

The Nashville showcase was at
Bradley’s Barn late last year. “It
piqued a lot of interest in the record
and into Mandy as an artist, and
started nice word-of-mouth,” says
Miller. In January, the Dan Cleary-
managed, Monterey Artists-booked
singer did a showcase at New York’s
Irving Plaza with a 20-piece group
that included strings and backup

| singers, as well as Harold Bradley on

|

guitar and legendary Grand Ole Opry
and Clire session drummer Buddy
Harman. The night before, she per-
formed at a “Women In Music” con-
cert in New York with Jewel, Paula
Cole, Janis Ian, Phoebe Snow, Helen
Reddy, Judy Collins, and Odetta.
“Tne reviewers really raved about
Mandy’s performance,” says Miller,
“capturing everyone's attention and
setting the tone for the campaign.”
Sire is putting together in-store

visibility programs to dovetail with
a David Letterman show appearance
the day after the release. “We want
people to see her on TV, read about
the album, and walk into the store
and sample it on a listening post or
in the new- and developing-artists
section,” says Miller, adding that the
label will focus on 20 markets where
she has had sales or airplay.

Tower Records Nashville has
strongly supported Barnett since
“Always Patsy Cline,” notes Tower
Nashville GM Jon Kerlikowske.
“This new record has the type of
songs she’s best suited for;,” he says.
“With the label switch, I was afraid
I’d hear a slick record—not knowing
that Owen Bradley produced—but it
sounds great, and I haven’t heard
anything that anyone with an ear for
radio couldn’t pull and play. Nobody
has a better voice when matched
with the right material, and I’'ve al-
ready talked to Sire about an in-
store and making a big splash.”

Sire plans a number of special
events and tour dates coinciding
with the release, Miller says, noting
that her home at Sire is significant
historically.

“Seymour signed and introduced
some amazing women, from Chrissie
Hynde to Madonna to k.d. lang, and
we all believe that Mandy’s the next
great one from Sire Records,” he says.

PRESENTING RECORDING ARTIST

ELIZABETH

Elizabeth is presently working with Producer/Film Director Kerry Tolley of MBS Records and
Productions. Elizabeth and Tolley have be=n in production at Hill Top Recording Studio in
Nashville, TN over the last 8 montns adding the final touches to her new feature album

titled “Can’t Stop Love”. Tolley says, “’Car’t Stop Love’ is a high energy dance tune which
crosses oven between New Country and 80’s R&B. The entire album is a collaboration of

several writers ard one very Hot and Talented Artist.”

Elizabeth and Tolley will begin filming the video “Can’t Stop Love” in Nashville, TN
in May 1999. Both the album and video are due to be released early this summer

to CMT, TNN & MTV.

Elizabeth 5 formerly known to the Gosgel and Country Music Scene as Libby Benson.
She has found herself being promoted nationally/internationally to radio in the
Positive Country realm along with some of the most outstanding artists of our time...
Shenandaah, Tracy Bird, Marty S-uart, BlackHawk Collin Raye, just to mention a few.

Tolley says, “Elizabeth is extremely talented in all areas of the entertainment field.
Her Positive energy never quits - she never limits nerself or her abilities.”

Tollev also adds, “Screenwriters are presently working on the script for her
upzoming motion picture projec- which will begin in the Fall of 1999.”

For More Information Contact:

Kerry Tolley

PO. Box 605

2378 River Road
Kimgston, TN 37763
Ph/Fax: 423-376-7549

E-Mail: Musicstat@aol.com
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COMPILED FROM A NATIONAL SAMPLE OF
a RETAIL STORE, MASS MERCHANT, AND INTER-
NET SALES REPORTS COLLECTED, COMPILED,
I r AND PROVIDED BY  SoundScane
(|11
MARCH 6, 1999 AL I II
— —
g 8 g 5
= =
Bl E|g)2 2 B1E8|¢2 =
AT < 2l2lela <
2l o | = € | ARTIST TITLE Z = 12 z € | ARTIST TITLE <
- 5 o~ z IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) a = 5 o~ = IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CD) a
-l NO. 1 B 37 | 36 | 33 [ 37 | CLAY WALKER @ GIANT 24700/WARNER BROS. (10.98/16.98) GREATESTHITS | 9
1 1 1 56 | DIXIE CHICKS A* MONUMENT 68195/SONY {10.98 £0/16.98) [} 6 weeks atNo. 1 WIDE OPEN SPACES 1 8|29 21 14 | SOUNDTRACK ® DREAMWORKS 50045/INTERSCOPE (10.98/16.98) THE PRINCE OF EGYPT—NASHVILLE 8
2 2 % 68 | SHANIA TWAIN A® MERCURY 536003 (10.98 EQ/17.98) COME ON OVER 1 39 | 40 | 39 16 | BILLY RAY CYRUS MERCURY 558347 (10.98 EQ/16.98) SHOT FULL OF LOVE | 32
3 3 3 14 | GARTH BROOKS A" CAPITOL 97424 (19.98/26.98) DOUBLE LIVE 1 40 | 45 | 24 5 NEAL MCCOY ATLANTIC 83170/AG (10.98/16.98) THE LIFE OF THE PARTY | 24
@ 5 o 2 EMMYLOU HARRIS, LINDA RONSTADT, DOLLY PARTON TRIO 1l 4 41 42 16 71 JOHN MICHAEL MONTGOMERY @ ATLANTIC 83060/AG (10.98/16.98) GREATEST HITS 3
ASYLUM 62275/EEG (11.98/17.98)
5 4 4 45 | FAITH HILL A” WARNER BROS. 46790 (10.98/16.98) FAITH 9 42 | 4o 41 84 | KENNY CHESNEY @ BNA 67498/RLG (10.98/16.98) | WILL STAND 10
43 | 34 37 68 | SAMMY KERSHAW @ MERCURY 536318 (10.98 EQ/16.98) LABOR OF LOVE 5
—=mll GREATEST GAINER B
(6| 10 | 5 | 15 | SOUNDTRACK A 550MUSICE8S71/EPIC(11.98EQ17.98)  TOUCHED BY AN ANGEL: THE ALBUM | 3 4 | 41 | 43 JeE GARTH BROOKS capiToL 94572 (4498 CO) THE LIMITED SERIES | |
45 44 - 2 TIM WILSON caPITOL 98889 (7.98/16.98) IT'S A SORRY WORLD 44
716 — |2 mécs«cocogmscw;\rsxwm {10.98/16.98) I DON'T WANT TO MISS A THING | 6 =
T T T o T e = 47 | 42 | 35 | JOHN DENVER MADACY 4750 (59877.98) THE BEST OF JOHN DENVER | 38
DEE M @ CURB 77904 (10.98/16.98) I'M ALRIGHT
9 7 8 78 | MARTINA MCBRIDE A RCA 67516/RLG (10.98/16,98) EVOLUTION 4 i i 40 4 Lm*\é:*ng(%!HOW (10.98/16.98) NO MORE LOOKING OVER MY SHOULDER 19
10 9 7 20 SOUNDTRACK A’ CAPITOL 93402 (10.98/17.98) HOPE FLOATS ) 48 49 45 25 | TRACY LAWRENCE ATLANTIC 83137/AG (10.98/16.98) THE BEST OF TRACY LAWRENCE 13
T 115 | 12 BN SARA EVANS Ro or6swnta (0551698) e —— 53 | 62 | 96 | GEORGE STRAIT A® MCA NASHVILLE 11584 (10.98/16.98) CARRYING YOUR LOVE WITH ME | |
COLLIN RAYE A
12 12 11 90 TIM MCGRAW A’ CURB 77886 (10.98/16.98) EVERYWHERE 1 50 48 48 78 EPIC 67893/SONY (1098 FQ/16.98) THE BEST OF COLLIN RAYE — DIRECT HITS 4
13 | 11 | 10 | 26 | ALABAMAA FOR THE RECORD: 41 NUMBER ONE HITS | 2 5 | 57 | 54 | a4 | ROYD. MERCER HOW BIG'A BOY ARE YA? VOLUME 4 | 19
RCA 67633/RLG (19.98/28.98) VIRGIN 94301 (7.98/12.98)
14 14 15 30 | DIAMOND RO ARISTA NASHVILLE 18866 (10.98/16.98) UNBELIEVABLE 9 52 | 5 56 28 | WILLIE NELSON LEGACY 63322/COLUMBIA (7.98 EQ/11.98) 16 BIGGESTHITS | 48
15 18 9 28 | VINCE GILL @ MCA NASHVILLE 70017 (10.98/16.98) THE KEY 1 53 50 49 44 | RANDY TRAVIS DREAMWORKS 50034/INTERSCOPE (10.98/16.98) YOU AND YOU ALONE 7
16 15 16 25 | ALAN JACKSON A ARISTA NASHVILLE 18864 (10.98/16.98) HIGH MILEAGE 1 54 60 4 17 | T. GRAHAM BROWN INTERSOUND 9346/PLATINUM (10.98/16.98) WINE INTO WATER 47
20 | 20 | 42 | MARK WILLS @ MERCURY 536317 (10.98 EX/16.98) WISH YOU WERE HERE | 8 55 | 52 | 44 | 44 | STEVE WARINER @ CAPITOL 94482 (10.98/16.98) BURNIN' THE ROADHOUSE DOWN | 6
18 16 14 18 | TOBY KEITH @ MERCURY 558962 (10.98 EQ/16.98) GREATEST HITS VOLUME ONE 5 56 54 55 32 | COLLIN RAYE EPIC 68876/SONY (10.98 EQ/16.98) THE WALLS CAME DOWN 8
19 | 22 | 19 | 75 | BROOKS & DUNNA & e THE GREATEST HITS COLLECTION | 2 57 | 62 | 59 | 70 | ROV D. MERCER o HOW BIG'A BOY ARE YA? VOLUME 3 | 31
2 |19 18 | 28 | THE WILKINSONS GIANT 24699/ WARNER BROS. (10.98/16.98) NOTHING BUT LOVE | 16 58 | o1 50 | 22 | LYLE LOVETT CURB 11831/MCA (16.98/24.98) STEP INSIDE THIS HOUSE 9
21 | 17 | 17 | 38 | BROOKS & DUNN A ARISTA NASHVILLE 18865 (10.98/16.98) IF YOU SEE HER | 4 59 | 55 | 51 | 21 | BLACKHAWK @ @ oss169% BLACKHAWK 4 — THE SKY'S THE LIMIT | 25
2| a1 4 'V?'?GTN%B"QE(’;%?S i HOW BIG'A BOY ARE YA? VOLUME 5 | 13 60 | 58 | 58 | 25 | WILLIE NELSON ISLAND 524548/MERCURY (10.98 EQ/16.98) TEATRO | 17
(23)| 2 | 22 | 22 | LEE ANN WOMACK DECCA70040/MCA NASHVILLE (10.98/16.98) SOME THINGS | KNOW | 20 61 | 61 | 53 | 4 | RICKY SKAGGS SKAGGS FAMILY 1001 (9.98/15.98) ANCIENT TONES | 53
TRISHA YEARWOOD A° 62 | 63 57 16 | THE TRACTORS ARISTA NASHVILLE 18878 (10.98/16.98) FARMERS IN A CHANGING WORLD | 39
24 | 25 | 31 78 | A NASHVILLE 70011 (10.98/16.98) (SONGBOOK) A COLLECTION OF HITS 1 =15 N err roxwommy g
25 | 23 | 25 | 42 | JOHN MICHAEL MONTGOMERY ATLANTIC 83104/AG (10.98/16.98) LEAVE A MARK | 15 B e Lletsy e
T 65 27 | GARY ALLAN DECCA 70012/MCA N, 10.98/16.98) IR BE Vi 21
26 27 23 42 LEANN RIMES A CURB 77901 (10.98/17.98) SITTIN' ON TOP OF THE WORLD 2 8 o4 a RCANASHVLLE S SRl MO o0
—=ll HOT SHOT DEBUT B
—=uml]l PACESETTER Bwe—
1 CHAD BROCK WARNER BROS. 10.98/16.98) CHAD B 65
33 | 36 | 20 | AARON TIPPIN LYRIC STREET 6500/HOLLYWOOD (10.9816.98) WHAT THIS COUNTRY NEEDS | 27 NEWD B £ SO0 b
67 67 76 NEAL MCCOY @ ATLANTIC 83011/AG (10.98/16.98) REATEST HITS b
28 28129 65 | GARTH BROOKS A® CAPITOL 56599 (10.98/16.98) SEVENS 1 it fAc 6 ="
- 70 | 64 | 24 | VARIOUS ARTISTS ASYLUMELEKTRA 62277/EEG (10.98/16.98) TAMMY WYNETTE REMEMBERED | 18
29 26 26 | 44 | GEORGE STRAIT A MCA NASHVILLE 70020 (10.98/16.98) ONE STEP AT A TIME 1
AT Te — RE-ENTRY | 84 | LILA MCCANN @ ASYLUM 62042/EEG (10 98/16.98) Lta | 8
30 | 32 | 18 | Chermol 21142 (10.98/16.98 EVERYTHING'S GONNA BE ALRIGHT 6
- 2.281638) 69 | 71 73 4 GEORGE JONES EPIC 69319/SONY (7,98 EQ/11.98) 16 BIGGEST HITS | 69
P
31 | 38 | 34 |76 '55@";9‘85%?8&%, YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS | 1 70 | 69 | 69 | 4 | MERLE HAGGARD EPIC 69321/SONY (7.98 EQ/11.98) 16 BIGGESTHITS | 69
32 | 30 | 30 | 38 | REBA MCENTIRE A MCA NASHVILLE 70019 (10.98/16.98) IF YOU SEE HIM 2 @ RE-ENTRY | 49 | THE KINLEYS EPIC 67965/SONY (10.98 EQ/16.98) JUST BETWEEN YOU AND ME | 22
33 | 39 35 32 | VARIOUS ARTISTS ARISTA NASHVILLE 18850 (10.98/16.98) ULTIMATE COUNTRY PARTY 12 12 68 66 39 | TY HERNDON EPIC 68167/SONY (10.98 EQ/16.98) BIG HOPES | 22
34 | 35 | 28 13 | BILL ENGVALL WARNER BROS. 47090 (10.98/16.98) DORKFISH 16 73 | 66 68 | 75 | DIAMOND RIQ ARISTA NASHVILLE 18844 (10.98/16.98) GREATEST HITS 8
3B | 3 27 32 | TRISHA YEARWOOD @ MCA NASHVILLE 70023 (10.98/16.98) WHERE YOUR ROAD LEADS 3 14|73 61 3 OLD DOGS ATLANTIC 83156/AG (10.98/16.98) OoLD DOGS | 6l
36 37 38 40 | TERRI CLARK MERCURY 558211 (10.98/16.98) HOW | FEEL 10 15 65 — | 80 | CLINT BLACK @ RCA 67515/RLG (10.98/16.98) NOTHIN' BUT THE TAILLIGHTS 4

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sel'ers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and atl other CD prices, are equivalent
prices, which are projegted from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. @R indicates past or present Heatseeker title. © 1999, Billboard/BPI
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, AND INTERNET
B-I“ | 0 uu “II‘ ala n ums SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
I ® ™ MARCH 6, 1999 IIII“I
— =
o o
x|, x é o x| = % o
Zd|@u | ARTIST TITLE | E5 24 | 2 | ARTIST TITLE| E5
=2 | 33| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= =2 | 3= | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2=
1 1 SHANIA TWAIN A™ MERCURY 522886 (10.98 EQ/17.98) 50 weeks at No. 1 THE WOMAN IN ME | 211 14 13 VINCE GILL A? MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 236
2 ? GARTH BROOKS A CAPITOL 29689 (10.98/15.98) THE HITS | 183 15 15 THE CHARLIE DANIELS BAND A® EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 476
3 3 ALAN JACKSON A* ARISTA NASHVILLE 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 174 16 | 11 | GEORGE STRAIT A MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 331
4 | 5 | HANK WILLIAMS, JR. A" CURB 77638 (6.98/9.98) GREATEST HITS, vOL 1 | 246 17 | 17 | ROY D. MERCER VIRGIN 54781 (7.98/12.98) HOW BIG'A BOY ARE YA? VOLUME 1 | 94
a8
5 4 Rl Ve N BT A VRS et Ao ZEREESIES .52 18 19 SHANIA TWAIN @ MERCURY 514422 (7.98 EQ/11.98) SHANIA TWAIN | 121
DANIELS @ EPIC 64182/SONY (5.98 EQ/9.98 SUPER HITS | 214
e L ChZRCIE 250N i 19 20 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 215
1 TIM MCGRAW A° CURB 77659 (9.98/15.98) NOT A MOMENT TOO SOON | 256
20 18 GEORGE STRAIT A” MCA NASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 567
8 8 HANK WILLIAMS MERCURY 536029 (7.98 EQ/11.98) 20 OF HANK WILLIAMS GREATEST HITS 71
21 22 PATSY CLINE MCA NASHVILLE 20265 (2.98/5.98) HEARTACHES 12
9 9 TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 172
10 | 12 | WILLIE NELSON @ coLuMBIA 64184 SONY (5.98 EQ/9.98) SUPER HITS | 233 22 | 23 | CLINTBLACK A RCAG6671/RLG THE GREATEST HITS | 119
1 6 LEANN RIMES A’ CURE 77821 (10.98/15.98) BLUE | 137 23 | — | ROY D. MERCER VIRGIN 54782 (7.98/12.98) HOW BIG'A BOY ARE YA? VOLUME 2 | 89
12 | 14 | VINCE GILL A? MCA NASHVILLE 11394 (10.98/16 98) SOUVENIRS | 152 24 | 24 | JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) SUPERHITS | 94
13 10 DEANA CARTER A‘ CAPITOL 37514 (10.98/15.98) DID | SHAVE MY LEGS FOR THIS? | 129 25 — CONWAY TWITTY MCA NASHVILLE 5976 (9.98/11.98) 20 GREATEST HITS | 13

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of older albums Total Chart Weeks column reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 mil-

lion units, with multimillion sellers ndicated by a numeral following the symbol +Asterisk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labeis are suggested lists. Tape prices marked EQ. and all other CD prices, are equivaient prices, which are projected from wholesale prices, { indicates past Heatseeker titie.
©1999. Bi o/BPI C an S Inc.
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STRONG DEMAND SPURS EARLY RELEASES FOR MONTGOMERY GENTRY

(Continued from page 37)

they have that kird of presence and
charisma that tells you these guys
are stars. There’s nothing slicked up
here. [Producer]| Joe Scaife and
[Sony A&R manager] Anthony Mar-
tin did a fabulous job keeping it raw.”

Montgomery Gentry’s rootsy
sound is a product of the Kentucky
honky-tonk roots it shares with Mont-
gomery’s brother, Atlantic recording
artist John Michael Montgomery.

“Me and Troy and John started a
band about 12 years ago at a place
called Austin City Saloon in Lexing-
ton, Ky.,” says Eddie Montgomery.
“Troy left for a while and was doing
a solo thing. Troy’s dad owns a bar
in Lexington called the Grapevine.
We were always doing benefits and
singing together any time I wasn’t
with John. Finally we decided about
three years ago to hook up for a duo
act and go after it.”

The duo was originally managed
by the late Estill Sowards; it’s now
managed by John Dorris at Hallmark
Direction. Montgomery says that
Sowards encouraged the duo to do a
demo, which he took to Sony Music
Nashville president Allen Butler.

“Allen loved it and sent Blake
Chancey and Cliff Audretech up to
see us,” Montgomery says. “Then we
went to Nashville to play for Paul
Worley. Then they said, ‘Let’s cut
some sides and see what it sounds
like.””

With the help of producer Scaife,
Montgomery and Gentry were able
to translate their raucous honky-
tonk energy to the recording studio.

“Before we cut the album, Joe
Scaife came out and watched us per-
form live several times so that he
could get that live sound we had
onstage in the studio,” says Gentry.

The two credit Martin with help-
ing them find the kind of songs they
wanted to record.

“We also got to cut one song with
one of our heroes,” adds Montgom-
ery. “Charlie Daniels came in and cut
a song with us called ‘All Night
Long.’ That was unbelievable.”

Kraski feels Montgomery Gentry
will have broad-based consumer
appeal. “Not only do they have an
obvious appeal to females; these guys
have an appeal to the male demo-
graphic unlike any other act in coun-
try music right now,” he says. “I think
they can be a bridge to bringing male
listeners back to the country radio for-
mat. [ don’t believe since Hank
Williams Jr. has there been an act of
this ilk, this appeal within the format.”

To introduce Montgomery Gentry
to consumers, Kraski says national
media coverage will be key.

“We are going to have a very
aggressive consumer advertising
campaign with a singular theme with
multiple treatments of that singular
theme,” he says. “There are going to
be three different television spots tied
into this theme that I can’t go into yet
because it’s still in development. All
our P-O-P [point-of-purchase] mate-
rial will include the same theme we’ll
have in our consumer advertising.”

As for plans to emphasize the fact
that Montgomery is John Michael

Montgomery’s brother, Kraski says,
“We’re not going to play it up or
downplay it. Our primary story is
the act and the musie.”

Montgomery Gentry is booked by
Monterey Artists. The duo will begin
touring after its current radio promo
tour, but specific plans haven’t yet
been finalized.

B

Starring In Hollywood. Freddy Fend-
er recently got a star on the Holly-
wood Walk of Fame. He also per-
formed at the House of Blues, where
Academy of Country Music (ACM)
executive director Fran Boyd present-
ed him with a replacement for his
1975 ACM Award for most promising
new male vocalist. He lost the original
in a fire. Shown, from left, are Fender,
Boyd, and honorary Hollywood mayor
Johnny Grant.

COUNTRY SINGLES A-Z

PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org,) Sheet Music Dist.

65  AIN'T ENOUGH ROSES (Lisabella, ASCAP/Sony/ATV Tree.
BMI/Sam’s Jammin’ Songs, BMI/BMG Songs, ASCAP/Sier
ra Home, ASCAP) HL

26  ANYONE ELSE (PolyGram International, ASCAP/St. Julien,
ASCAP) HL

60 BARLIGHT (Warner-Tameriane, BMI} WBM

37 BETTER MAN (Sony/ATV Tree, BMI/Gary Nicholson,
ASCAP/MRBI, ASCAP) HL

6 BUSY MAN (BMG, ASCAP/Sierra Home, ASCAP/Zomba,
BMI/Teren It Up. BMI} HL/WBM

28 CAN'T GET ENOUGH {Reynsong, BMI/Kentucky Girl,
BMI/Bayou Boy, BMI/Careers-BMG, BMI/A Hard Day's
Write, BMI) HL

72 CAN'T STOP THINKIN' ‘BOUT THAT (Sony/ATV Cross
Keys, ASCAP/Kim Williams, ASCAP/Killen-Turner,
BMI/We're Brewin' Hits, BMI) HL

33 DON'T COME CRYING TO ME (Vinny Mae, BMI/English-
town, BMI) WBM

23 DRIVE ME WILD (Travelin’ Zoo, ASCAP/Myrt & Chuck's
Boy, ASCAP/Cal IV, ASCAP/Cooter Moe, ASCAP)

73 EVANGELINE (PolyGram International, ASCAP/Ranger
Bob, ASCAP/Songs Of PolyGram nt'l, BMI/Colt-N-Twins,
BM) HL

31 EVERYTIME I CRY (BMG. ASCAP/Sierra Home,
ASCAP/Warner-Tamerlane BMI) HL/WBM

51 FAITH OF THE HEART (Realsongs, ASCAP/MCA, ASCAP)
HL/WBM

16 FLY (THE ANGEL SONG) (Golden Phoenix, SOCAN/Kiaya-
songs, SOCAN/Rory Bourkz, BMI) WBM

9 FOR A LITTLE WHILE (Magnatune, SESAC/Family Style,
SESAC/Glacier Park, SESAC/Moraine, SESAC/Malaco.
BMI/EMI April, ASCAP/Phi Vassar, ASCAP) HL

75 FREEDOM {Leigharm, ASCAP/BMG, ASCAP/Brass Heart,
BMI) HL

67 FREE ME (Rick Hall, ASCAP)

22 GONE CRAZY (WB, ASCAF/Yee Haw, ASCAP) WBM

27 HANDS OF A WORKING MAN (Warner-Tamerlane
BMI/Sugar Bend, BMI) WEM

68 HAPPY EVER AFTER {Sony/ATV Cross Keys, ASCAP/Four
Sons, ASCAP) HL

35 HILLBILLY SHOES (Sixteen Stars, BMI) HL

5 HOLD ON TO ME (Reynsong, BMI/Bayou Boy, BMi) HL

53 HORSE TO MEXICO (Mike Curb, BMI/Rose Blue, BMI/Milt-

house. BMI/Songs Of PolyGram Int’l, BMI) HL/WBM
8 HOW FOREVER FEELS (Warner-Tamerlane, BMI/New
Works, BMI/WB, ASCAP) WBM

13 1CAN'T GET OVER YOU (Sony/ATV Tree. BMI/Shownilly,

BMI/Warner-Tamerlane, BMI/Constant Pressure, BMi)

co Tunes, BMI/Wacissa River, BM/MRBI, BMI) HL

66  I'LL TAKE TODAY (Seven Summits, BMI/Will Robinsongs,
BMIArving, BMI) HL/WBM

14 I'LL THINK OF A REASON LATER (Hamstein Cumberland,
BMI/Baby Mae, BMI/EMI Blackwood, BMI/Ty Land. BMI)
HL/WBM

29 I'M LEAVING (O-Tex. BMI/Biind Sparrow, BMI/Sony/ATV
Cross Keys, ASCAP/Kim Williams, ASCAP/MCA, ASCAP)
HL

64 I'M YOURS (Gravitron, SESAC/Blakemore Avenue,
ASCAP/Windswept Pacific, ASCAP) WBM

71 IT'S ABOUT TIME (MCA, ASCAP/Soda Creek,
ASCAP/Careers-BMG. BMI/Music Hill, BMI)

48 IT'S YOUR SONG (Gooby, BMI/Pan For Gold, BMI/Copy-
right Management. BMI) CLM/WBM

43 | WAS (EM) Blackwood, BMi/Fiybridge, BMI/EMI April,
ASCAP/Phil Vassar, ASCAP) HL

46 1 WILL BE THERE FOR YOU (Starstruck Angel, BMI/Dead
Solid Perfect, BM)/Warner-Tamerlane. BMi/Heilmaymen,
BMI/Sony/ATV Tree, BMI/Wenonga, BMI) HL/WBM

15 KEEPIN' UP (Maypop. BMI/Wildcountry, BMI/Route Six,
BMI) WBM

55 LET'S START LIVIN' (Dreaming [n Public, SOCAN/South
Beach, ASCAP}

59  LIFE GOES ON (sland Bound, ASCAP/Famous, ASCAP)
HL

54 LITTLE GOOD-BYES (Without Anna, ASCAP/Magmolia Hill,
ASCAP/Rushing Water, ASCAP/Colonel Rebel, ASCAP/Ken-
tucky Thunder, ASCAP/ICG, ASCAP/Sony/ATV Tree,
BMI/Kent Breen, BMI) HL

18 LOVE AIN'T LIKE THAT (Laluna, BMI/EM) Blackwood,
BMi/Mark Alan Springer, BMI) HL

49  MAYBE NOT TONIGHT (Smash Vegas, BMI/Big Picture,
BMI/November One Songs, BMI/If Dreams Had Wings,
BMI)

11 MEANWHILE (. Fred Knobloch, ASCAP/Waysong,
ASCAPALebrun, ASCAP/Ingram. ASCAP}

56  NO EASY GOODBYE (Mike Curb, BMI/That's A Smash,
BMI/Sounds of Boudreaux. BMI)

38 NO MORE LOOKING OVER MY SHOULDER (Warner-
Tameriane, BMI/Aimo, ASCAP/Daddy Rabbit, ASCAP}
WBM

1 NO PLACE THAT FAR (Sony/ATV Tree. BMI/Wenonga.
BMi/Hamstein Cumberland, BMI) HL/WBM

21 ORDINARY LIFE (McSpadden-Smith, BM!/Magnolia Hill,
ASCAP)

12 POWERFUL THING {Mighty Nice, BMI/Andersongs,
BMI/MCA, ASCAP/Fire Feather, ASCAP) HL

52 SHE'S ALWAYS RIGHT (Sony/ATV Tree. BMI/Suffer In
Silence, BMI/Careers-BMG, BMI/Music Hill, BMI/Hope-N-
Cal, BMI/Five Cowboys, BMI/Cal IV, BMI) HL

74 SLAVE TO THE HABIT (Songs Of PolyGram Int’|.
BMI/Seven Angels, BMI/Tokeco Tunes, BMI/Wacissa River,
BMI/MRBI, BMI)

20 SOMEBODY'S QUT THERE WATCHING (Warner-Tamer-
lane, BMI/Puckalesia, BMI/Nomad-Noman. BMI/Franne
Golde, BMI/Windswept Pacific, BMI) WBM

7  STAND BESIDE ME (Hamstein Cumberiand, BMI) WBM

61  STRANGER IN MY MIRROR (Acuff-Rose, BMI/Sony/ATV
Cross Keys, ASCAP/Kim Williams, ASCAP)

69 SUNDOWN (Moose, SOCAN}

16 THAT DON'T IMPRESS ME MUCH (Songs Of PolyGram
Int'l, BMI/Loon Echo, BMI/Zomba, ASCAP) HL/WBM

58 THERE GOES THE NEIGHBORHOOD (Music Corp. Of
America, BMI/Pembo, BMI) HL

25 THERE YOU HAVE IT (Warner-Tamerlane, BM)/Rancho
Belita, BMI/Careers-BMG, BMi/Sontanner, BMI) HL/WBM

63 TORE UP FROM THE FLOOR UP (EMI Tower Street,
BMI/EMI Blackwood, BMI/BMG, ASCAP/Sierra Home,
ASCAP) HL

41  TWO TEARDROPS (Mr. Bubba. BMI/Sony/ATV Tree.
BMI/Steve Wariner, BMI) HL/WBM

3 UNBELIEVABLE (Mighty Nice, BMI/Al Andersongs,
BMI/Windswept Pacific, BMI/My Life’s Work, BMI)
HL/WBM

50  WHAT ABOUT YOU (WB, ASCAP/Platinum Plow,
ASCAP/Songs Of PolyGram Int’l. BMI/Tony Toliver, BMI)
HL/WBM

62 WHATEVER YOU SAY (Hamstein Cumberland, BMI/Baby
Mae. BMI/New Haven, BMI/Music Hill, BMI)

44  WHAT'S THE MATTER WITH YOU BABY (Almo. ASCAP)
WBM

32 WHEN MAMA AIN'T HAPPY (EMI Blackwood, BMI/Ty
Land, BMY/Careers-BMG, BMI/Sontanner, BMI/Quantum,
BMI) HL

57 WHO NEEDS PICTURES (EM April, ASCAP/Plaid Paisley.
ASCAP/Cattle Call, ASCAP/Sea Gayle, ASCAP) HL

17 WISH YOU WERE HERE (Acuff-Rose, BMI/Sony/ATV Tree,
BMI/Mr. Bubba, BMI/Betton Uncie, BMI) HL/WBM

40 WITH YOU (WB, ASCAP/Dreamin’ Upstream, ASCAP/Big
Red Tractor. ASCAP) WBM

24  WRONG AGAIN (Still Working For The Man, BMI/Dyad,
BMI} HL

19 WRONG NIGHT (Warner-Tamerlane, BMI/Hellmaymen,
BMI/Starstruck Angel, BMI/Dead Solid Perfect. BMI}
HL/WBM

34 YOU DON'T NEED ME NOW (Blackened, BMI) WBM

70 YOU HAVEN'T LEFT ME YET (Irving, BMI/Colter Bay,
BMI/Neon Sky, ASCAP) WBM

39 YOUR OWN LITTLE CORNER OF MY HEART (EMI April,
ASCAP/Waltz Time, ASCAP/Rick Hall, ASCAP) HL/WBM

36  YOU STILL SHAKE ME (EMI Blackwood, BMI/Song Island,
BMI/Mission Valley, ASCAP) HL

Billboard’s 1998

INTERNATIONAL
LATIN MUSIC
BUYER’S GUIDE

The Definitive Resource Guide
for the Latin Music (ommunity

“Bilbeard

INTERMNATIONAL

LATIN MUSIC

BI.IYERS <GUID

Over 3,000 listings from 19 countries:
record company executives, music
publishers, wholesalers and
distributors, Latin music radio
stations in the U.S., clubs, artists,
managers, agents and much more!

To order your copy call toll-free 1-800-344-7119.
(International call 732-363-4156.) Or send check for $75
plus $6 shipping & handling ($13 for international orders)

with this ad to: Billboard Directories, PO Box 2016,

Lakewood, NJ 08701.
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or Daisy Ducret at 213-782-6250

HL/WBM 47  SATURDAY NIGHT {Wacissa River, BMI/Irving, BMI/Missy. 4 YOU WERE MINE {Woolly Puddin’. BMI/Bug, BMI} HL .
2 1 DONT WANT TO MISS A THING (Realsongs, ASCAP) BMI) WBM 30 YOUWON'T EVER BE LONELY (Sony/ATV Tree. BMI/Mo www.billboard.com
WBM 42 SAY ANYTHING {Mike Curb. BMI/Curbsongs. ASCAP) WBM Fuzzy Dice, ASCAP/Famous, ASCAP) HL BDLG3008
45 IF A MAN ANSWERS (Songs Of PolyGram int'l, BMI/Toke-
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DVD Audio And Studio Deals: Big stories, Littie Attention
ol U0l

WHEN 1 SIT DOWN to write my
year-end column in December, two
series of events will no doubt make
the list of “top stories” of 1999. How-
ever, you'd never know it from the
blasé responses of industry profes-
sionals to these stories.

I'm referring to the Feb. 8 unveil-
ing of the DVD Audio spec, which
came after three years of negotia-
tions and will have a far-reaching
impact on the business; and the spate
of studio acquisitions that started last
fall and reached fever pitch in the
early months of this year.

As far as DVD Audio is concerned,
the announcement could not have
been more anticlimactic. After all, the
industry had already grappled with
the most controversial issues per-
taining to the format, i.e., the decision
to embrace both linear-pulse-code-
modulation and Direct Stream Digi-
tal technologies, and the choice of a
loss-free compression algorithm—
which, despite protestations from
Digital Theater Systems, turned out
to be Meridian Lossless Packing.

With those obstacles out of the
way, publication of a spec book was a
mere formality. But there are at least
three other reasons for the lacklus-
ter reaction from the industry. For
one, DVD Audio won't be a done deal
until a secure copyright-protection
system is established—a process that
sources say could take several more
months and delay a market introduc-
tion until late 1999.

Also, DVD Audio has been ob-
seured in the media by MP3, a tech-
nology that, though primitive from an
audio-only standpoint, threatens to
revolutionize the way music is dis-
tributed and played. “DVD is going
to happen, but whether or not it’ll
bring as much revenue and as good a
return on investment as MP3 is
another question,” says Michael
Frondelli, VP of Capitol Studios and
Mastering in Hollywood.

Finally, consumers and nontechni-
cal members of the recording indus-
try are confused by DVD Audio.
They have been told that DVD—as
in DVD Video—already offers im-
proved audio resolution vis-a-vis CD,

MONITOR.

by Paul Verna

and they have seen music-oriented
DVD Video titles trickle into the
marketplace from record labels that
have not hesitated to confuse the
boundaries between the two versions
of the format. Frondelli sums it up
again, saying, “There’s DVD Video
and DVD Audio, and people don’t get
the difference between the two.”

Given these market realities, it re-
mains to be seen whether DVD
Audio—its dazzling sonic properties
notwithstanding—will fly as a con-
sumer sound carrier or end up as an
audiophile curiosity.

The other big story that seems to
be lost in a twilight zone is the recent
flurry of studio transactions that
began when Sterling Sound entered
into a joint venture with Metropolis
in September. Other ventures fol-
lowed in December, when Nashville
studios Emerald Sound and Seven-
teen Grand acquired, respectively,
Masterfonics and Love Shack (Bill-
board, Jan. 16). And early this year,
within days of each other, Allen
Sides sold three of the rooms that
made up his Ocean Way Complex to
Cello Studios LL.C, and New York
powerhouse the Hit Factory acquired
Criteria Recording Studios in Miami
(Billboard, Jan. 30).

Despite the journalistic maxim
that “three’s a trend,” industry insid-
ers perceive these deals as isolated
events that don’t reflect on the busi-
ness as a whole.

Chris Stone, former owner of the
Record Plant and president/CEO of
the World Studio Group, says bluntly
that this so-called trend “doesn’t mean
anything.” He and others point out
that the transactions in question had
their own logic beyond any larger
issues one might try to attach to them.

Chappelle ‘Believes’ In Dlgltal Engmeer/muxer Dana Jon Chappelle remlxed
the Columbia Records single “I Still Believe” by Mariah Carey at New York's
Quad Studios on the new Solid State Logic Axiom-MT digital console. Chappelle
says he found the experience “very much like working on an analog console . .
with the great advantage of digital reset.”

To wit, Sides still owns seven stu-
dios in Los Angeles and Nashville
under the names Ocean Way and
Record One (see below); former Mas-
terfonics owner Glenn Meadows has
a prominent role within the new
Emerald/Masterfonics organization;
and the Hit Factory/Criteria deal, ac-
cording to observers, was based part-
ly on Hit Factory owner Eddie Ger-
mano’s desire to spend more time in
the Miami area.

With regard to the Metropolis/
Sterling venture, it was part of a
management buyout whereby three
members of Sterling’s engineering
staff—Ted Jensen, Tom Coyne, and
Greg Calbi—purchased the studio
from former owner Lee Hulko.
Other partners in the deal include
Absolute Audio co-founder Murat
Aktar and Metropolis Studios, which
provided capital for the purchase
(Billboard, Sept. 26, 1998).

The lack of attention paid to these
developments by the industry at
large suggests that, for all the glob-
alization that’s taking place across
other industries, and for all the ways
in which far-flung studios are con-
nected by ISDN and overnight mail,
the studio business remains a region-
al one in which, to quote Steve For-
bert, “nothing really matters till it’s
closer than the house next door.”

SPEAKING OF SIDES, the Ocean
Way owner and industry veteran has
gotten a firsthand look at how news
can get distorted when passed on
verbally from one person to another.
Despite a clear and accurate story in
Billboard’s Jan. 30 issue detailing the
sale of three Ocean Way rooms to
Cello Studios, Sides has been bom-
barded with phone calls from people
asking what it feels like to be out of
the studio business.

“T’ve had to reiterate that I did not
sell Ocean Way; I just sold three of
the 10 rooms I owned,” says a frus-
trated Sides. “Cello didn’t buy any
part of Ocean Way the company. I'm
very, very much in the studio busi-
ness and have no intention of chang-
ing that.”

Sides adds that the two Ocean Way
rooms he kept are Bill Putnam’s
original United Recorders complex,
where stars from Frank Sinatra to
Michael Jackson cut some of their
biggest hits. (“I'm not sure you could
put a value on those rooms,” says
Sides.) By contrast, the rooms he sold
to Cello for nearly $7 million—for-
merly Putnam’s Western Rec-
orders—are also legendary in the in-
dustry, but they represent a
compromise from United in that
their ceiling heights are lower, ac-
cording to Sides.

Hinting at further studio acquisi-
tions, Sides stresses that he is by no
means reducing his involvement in
the business. “If anything, we're ex-
panding,” he says.

THE SOUND KITCHEN promotes
Jennifer Rose to GM and Tim Coyle
to operations manager, according to a

Whelan Masters ‘Dance.’ Celtic accordionist John Whelan mastered his Feb. 23
Narada Records release, “Come To Dance,” with Narada mastering engineer
Trevor Sadler at Mastermind Productions in Milwaukee. Shown, from left, are

Sadler and Whelan.

statement from Dino Elefante,
owner of the Franklin, Tenn., studio
complex.

Rose was studio manager since
June 1997. Her new responsibilities
include day-to-day operations of the
studios, including bookings and per-
sonnel. Coyle, who was formerly a
house engineer at Sound Kitchen, will
now handle such session details as
cartage, setup,
microphone selec-
tion, and tear-
down, according
to the statement.

Sound Kiteh-
en’s complex in-
cludes two rooms
with 64-input Sol-
id State Logic G+
consoles  with
Ultimation; a tracking/mixing studio
featuring a Neve VR60 Legend with
Flying Faders and Total Recall; a sim-
ilar studio that houses a Neve VR72
Legend with Flying Faders, Total
Recall, and Dynamic Metering; a
room known as “the Fountain Studio,”
which sports a Neve 8108 with Flying
Faders and looks out onto a 5,000-
square-foot tracking area; and “the
Big Boy,” a Neve V3-equipped studio.

ROSE

KING CRIMSON front man Robert
Fripp is auctioning six mellotrons
used by the band during its early,
progressive period from the late '60s
through the early '70s.

Primitive by today’s standards,
these quirky instruments were tech-
nologically advanced at the time, with
a tape mechanism for each key and a
batch of “presets” that included
impressive string, flute, and choral
sounds. The Beatles used a mel-
lotron on the introduction to “Straw-
berry Fields Forever,” and the
Moody Blues employed the instru-
ment throughout their early work.

For King Crimson, these precur-
sors of the modern synthesizer and
sampler provided a sonic wash that
complemented Fripp’s angular gui-
tar work on albums ranging from “In
The Court Of The Crimson King”
(1969) through “Red” (1974).

Fripp plans to sell two original
double Mark II units: serial No. 13,

used on “In The Court Of The Crim-
son King,” and No. 113, used on “In
The Wake Of Poseidon.”

In addition, the guitarist/key-
boardist/electronics pioneer is trying
to unload four M400 mellotrons,
which were lighter, more portable
versions of the Mark II intended to
go on the road. The M400s are serial
Nos. 354 and 211, used on studio
albums “Islands,” “Larks’ Tongues
In Aspic,” and “Starless”; No. 1199,
acquired in 1974 and used on the
road and for “Red”; and No. 1627, a
unit acquired by Fripp in 1993.

Interested parties should contact
Discipline Global Mobile UK at PO.
Box 1533, Salisbury, England SP5
5ER. Phone: 011-441-722-780187;
fax: 011-441-722-781042; E-mail:
73064.1470(@ compuserve.com.

EMTEC MAGNETICS GmbH,
manufacturer of BASF media prod-
ucts, has released a statement ex-
pressing confidence that it has con-
quered the so-called “Y2K problem,”
or “the millennium bug.” For those of
you who may have been sleeping for
the past few years, the Y2K comput-
er problem refers to the likelihood
that some systems will backdate
themselves to 1900 on Jan. 1, 2000,
causing computers to release faulty
data or shut down.

Emtec’s statement claims that the
company'’s worldwide Project 2000
has “included outreach to suppliers
and haulage contractors and detailed
testing of computer systems at all
manufacturing and business sites,”
including six production plants in
Germany, France, and Brazil.

The German company is using
Y2K-compliant SAP R/3 software in
its computer systems, ensuring that
such functions as distribution, logis-
tics, finances, materials manage-
ment, and production planning won’t
be disrupted as the clock ticks into
the next millennium.

Joe Ryan, president/CEO of
Valencia, Calif.-based Emtec Pro
Media, says, “We are very confident
that there will be no interruptions in
product deliveries to our customers
in the U.S. or anywhere else.”
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Pro Audio

AUDIO TRACK

|

NEW YORK

CLINTON RECORDING Studios
has been catering to a wealth of {ilm
and music projects lately. Highlights
include an Avashai Cohen project (or
Stretch Records, produced by Chick
Corea, engineered by Bernie Kirsh,
and assisted hy Mark Franfelder;
the debut project by Columbia
Records act Sozzi, produced by John-
nie Most, Sheppard, and Rich Davis
and engineered by Ed Rak and Pete
Scriba; the Gil Goldstein-written
and produced score for “Simply Irre-
sistible,” engineered by Rak, Seriba,
and Keith Shortreed; and the scores
to the Sony Pictures film “Random
Hearts” (produced by Dave Grusin)
and the Warner Bros. Pictures film
“Analyze This” (engineered by Troy
Halderson and Tom Anderson).

LOS ANGELES

AT CAPITOL MASTERING,
Robert Vosgien mastered Phil
Collins’ latest Atlantic Records
album, tentatively titled “A Dirty
Night In Paris”; a Kottonmouth
Kings project for Capitol Records;
the “Cruel Intentions” soundtrack for
Virgin; and an album by newecomers
Speaker for Capricorn. Also at Capi-
tol, Mark Chalecki mastered a June
Carter Cash project for Risk
Records, Bob Norberg mixed and
edited the “Turner Sports NBA

Theme” (featuring Big Bad Voodoo
Daddy), and Ron McMaster mas-
tered a Daniella Roma release for
PolyGram. Capitol has just complet-
ed work on 4 new mastering/editing
suite that will be open in March . . .
At the Record Plant, Edwin MeCain
worked on music for the hit TV show
“Dawson’s Creek” in SSL 4 with pro-
ducer Matt Serletic, engineer Noel
Golden, mixer Mike Shipley, and
assistant Andy Haller.

NASHVILLE

DAVID MEAD overdubbed tracks
for a self-produced RCA Records
album at Sound Emporium with co-
producers Peter Collins and Jason
Lehring, with Lehring and John
Skinner engineering. In other activ-
ity at Sound Emporium, John
Michael Montgomery tracked and
overdubbed an Atlantic project with
producer Garth Fundis and engi-
neers Dave Sinko and Matt
Andrews; Ian McDonald overdubbed
a self-produced album with engineer
Justin Niebank; Jo Dee Messina
tracked with engineer Matt McClure
and Skinner; and Jesse Winchester
tracked for Sugarhill with producer
Jerry Douglas and engineers Bill
VornDick and Skinner.

OTHER LOCATIONS

INDRE STUDIOS in Philadelphia

hosted G. Love, who is recording
horn tracks for his upcoming Colum-
bia Records album with staff engi-
neer Bogdan Hernik. Other recent
Indre activity included an after-show
party for Barenaked Ladies, which
had the Reprise act jamming with
studio staft well into the night, and a
series of live-in-the-studio sessions for
local rock station WYSP, featuring
Stabbing Westward, Kid Rock, the
Flys, Cheap Trick, and Tonic.

WIDESPI{EAD PANIC completed
tracking its seventh Capricorn album
at John Keune Studios in Athens, Ga.,
with studio owner John Keane pro-
ducing and Bradshaw Leigh engi-
neering ... At Abdala Studios in
Havana, Mexican hip-hop trio Con-
trol Machete recorded the track
“Danzén” for Discos Manicomio/Poly-
Gram. Produced and engineered by
Jason Roberts and Antonio
Hernandez, the track features mem-
bers of the Buena Vista Social Club
and the Afro-Cuban All-Stars,
including 83-year-old Rubén Gon-
zalez, Orlando “Cachaito” Lépez,
Juan de Marcos Gonzalez, Amadi-
to Valdés, Javier Zalba, and Café
Tacuba lead singer Masiosare.

Please send materud for Audio Track
to Paud Verna, Pro Audio/Technology
Edioy, Billboard. 1515 Broadway, New
York, N.Y. 10036 fax: 212-536-5358;
E-mail: prerna@billboerd.con
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DIRECTORIES

The Definitive Source for Industry Information
INTERNATIONAL BUYER'’S GUIDE: Jam-packed with critical

personnel and other information about every major reccrd company,
video company, music publisher, and seller of products and services for

MANUFACTURER

CATEGORY HOT 100 R&B COUNTRY | MAINSTREAM ROCK| ADULT CONT.
TITLE ANGEL OF MINE HEARTBREAK HOTEL | | DON'T WANT TO MISS| HEAVY I'M YOUR ANGEL
Artist/ Monica/ Whitney Houston/ A THING | Collective Soul/ R. Kelly & Celine Dion/
Producer Rodney Jerkins Soulshock, Karlin Mark Chesnutt/ Ed Rowland R. Kelly
(Label) (Arista) (Arista) M. Wright (Atlantic) {Jive)

{Decca/MCA Nashville) 1

RECORDING D.AR.P. CROSSWAY OCEANWAY CRITERIA | BATTERY/CHICAGO
STUDIO(S) (Allanta, GA) (Mendham, NJ) {Nashville, TN} (Miami, FL) RECORDING CO.
Engineer(s) Rico Lumpkins Manny Marroquin Greg Droman ! Chris Carrol, Jason Elgin | {Chicago, II)

Alex Nesmith
RECORDING SSL 6056E SSL 9000J Neve 8078 Neve 8078 Neve VR/SSL 4040E/G
CONSOLE(S)

| RECORDER(S) | Studer AB27 | Studer 48 track digital | Sony 3348HR Studer 8A27 Studer A827/
| Sony Digital 48
MASTER TAPE Quantegy 499 Quantegy 467 Quantegy 467 Quantegy 499 Hard Disk/Quantegy DA8
MIX DOWN QUAD STUDIOS LARRABEE NORTH SOUND KITCHEN ENCORE THE HIT FACTORY
STUDIO(S) (New York, NY) (Los Angeles, CA) {Nashville, TN) (Burbank, CA) {New York, NY)
Engineer(s) Dexter Simmons, Manny Marroquin, Soul- | Greg Droman Tom Lord-Alge Humberto Gatica
Rodney Jerkins shock
CONSOLE(S) SSL 9000J SSL 900J Neve VR72 Legend SSL 4056G N/A
RECORDER(S) Studer AB00/827 Sony 3348 Ampex ATR 10 Unknown N/A
MASTER TAPE Quantegy 499 Quantegy 467 Quantegy 499 Quantegy 467 N/A
MASTERING MASTERDISK { MASTERDISK MASTERMIX STERLING SOUND BERNIE GRUNDMAN
Engineer Tony Dawsey | Tony Dawsey Hank Williams, Ronnie | Ted Jensen MASTERING
| Thomas | Brian Gardner

CD/CASSETTE BMG BMG UNI WEA BMG

[

> 1999, Billboard/BP| Zommunications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult

the entertainment industry. A powerful tool. $139

INTERNATIONAL TALENT & TOURING DIRECTORY:
The leading source for those who promote or manage tzlent. Lists U.S.
and Intl. talent, booking agencies, facilities, services and products. $ 109

RECORD RETAILING DIRECTORY: The essential tool for
those who service or sell products to the retail music community.
Detailed information on thousands of independent and chainstore
operations across the USA. $175

INTERNATIONAL TAPE/DISC DIRECTORY: The exclusive
source for information in the manufacturing area of the music and video
business. Lists over 4000 professional services and suppliers. $65

THE RADIO POWER BOOK: The ultimate guide to radic and
record promotion. Detailed information about every major radio station,
record label. and radio syndicator. Includes Arbitron information of top
100 markets. $95

INTERNATIONAL LATIN MUSIC BUYER’S GUIDE:

The most accurate reference source available on the Latin music
marketplace. Business-to-business contacts in |19 countries. $75

To order: call 800-344-7119 (International 732-363-4156),
fax 732-363-0338, or mail this ad and payment to:
Billboard Directories, PO Box 2016, Lakewood, NJ 08701.
Add $6 per directory for shipping ($14 for international orders).
Add sales tax in NY, NJ, CA, TN, MA, IL, PA, OH,VA & DC.
Orders payable in U.S. funds only. All sales are final.
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Top Jazz Alhums.

é é % I COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT. AND INTERNET
= =z Q'_ SALES REPORTS COLLECTED. COMPILED, AND PROVIDEO BY SoundScan®
@ | % |92 ARTIST ] TITLE
Z | S |Z5| IMPRINT & NUMBERDISTRIBUTING LABEL i
il NO. T WS
1 | 2|36 ]| VARIOUS ARTISTS 32 3a72 32081 2 wesks at No. 1
i JAZZ FOR A RAINY AFTERNOON
DIANA KRALL  impULSE! 233/GrP N
2 | 31|78 ) i LOVE SCENES
3 4|25 VARIOUS ARTISTS  32Ja77 32097
JAZZ FOR THE QUIET TIMES
4 513 VARIOUS ARTISTS  32a7232106
JAZZ FOR WHEN YOU'RE ALONE
5 113 MILES DAVIS  LEGACY 65853/COLUMBIA
LOVE SONGS
6 6118 HERBIE HANCOCK  VERVE 557797
GERSHWIN'S WORLD
7 7116 VARIOUS ARTISTS 32 ja77 32101
JAZZ FOR THE OPEN ROAD
8 8 | 16 VARIOUS ARTISTS  RCAVICTOR 68987
FABULOUS SWING COLLECTION
g 10| 85 VARIOUS ARTISTS  Grp 9881
PRICELESS JAZZ SAMPLER
LOUIS ARMSTRON GRP 9872
[ 10 [11|77 e PRICELESS JAZZ
MICHAEL FEINSTEIN
17| 22| concorp Jazz 4849/CONCORD MICHAEL & GEORGE: FEINSTEIN SINGS GERSHWIN
DONALD HARRISON  IMPULSE! 283/GRP
15| 2 FREE TO BE
13 | 12| 65 | SOUNDTRACK
MALPASQ 46829/ WARNER BROS. MIDNIGHT IN THE GARDEN OF GOOD AND EVIL
14 13116 GARY BURTON/CHICK COREA/PAT METHENY/ROY HAYNES/DAVE HOLLAND
CONCORD JAZZ 4803/CONCORD LIKE MINDS
15 | 9|67 HARRY CONNICK, JR.  COLUMBIA 68787
TO SEE YOU
16 1167 VARIOUS ARTISTS  MADACY 58665
KINGS OF SWING
SOUNDTRAC
RE-ENTRY v K VERVE 557550 NEXT STOP WONDERLAND
18 |18 \ 40| DIANA KRALL
IMPULSE! 9825/GRP STEPPIN' QUT - THE EARLY RECORDINGS
RE-ENTRY| JOHN SCOFIELD  VERVE 539979 N
RE-ENTRY PATRICIA BARBER  PREMONITION 741 MODERN COOL
21 | 14| 50| ELLA FITZGERALD & LOUIS ARMSTRONG
VERVE 53790 THE BEST OF ELLA FITZGERALD & LOUIS ARMSTRONG ON VERVE
22 |19/ 15 VARIOUS ARTISTS  RCAVICTOR 63342
WICKED SWING
VARIOUS ARTISTS  VERVE 559694
23|22 i QUIET NOW
ABBEY
RE-ENTRY LINCOLN  VERVE 559538 T T
@ RE-ENTRY| KEITH JARRETT/GARY PEACOCK/JACK DEJOHNETTE
ECM 539955 TOKYO '96

T0P

CONTEMPORARY JAZZ ALBUMS..

‘ —mm NO. 1 Bw—
3 | QUINCY JONES  QWEST 46430/WARHER BROS. 2 wesks at No. 1
FROM Q WITH LOVE
66 KENNY G A?  ARISTA 18991
KENNY G GREATEST HITS
21| WILL DOWNING & GERALD ALBRIGHT
VERVE FORECAST 557613/VERVE PLEASURES OF THE NIGHT
16 NAJEE  VERVE FORECAST 559062/VERVE
| MORNING TENDERNESS
| 17 | KIRK WHALUM  WARNER BROS. 47124
FOR YOU
55 DOWN TO THE BONE  NU GROOVE 3004
FROM MANHATTAN TO STATEN
38 GEORGE BENSON  GRP 9906
STANDING TOGETHER
19 BOBBY CALDWELL
SIN-DROME 8930 TIMELINE — THE ANTHOLOGY PART 1
91 BONEY JAMES @  WARNER BROS. 46548 [N
SWEET THING
18| PETER WHITE  COLUMBIA 69013
PERFECT MOMENT
FOURPLAY  WARNER BROS. 4692
1 |10 : ! 4
@ 14| 14 WAYMAN TISDALE  ATLANTIC 83129/AG
DECISIONS
BRAUN  ATLANTIC 83141/AG
13 | 1123 | RICK i FULL STRIDE
MARC ANTOINE  nvC 9926/Gre IS
14 | 12| 36 B MADRID
WALTER BEASLEY  SHANACHIE 5048 (N
15 | 13|27 1€ 5048 (B FOR YOUR PLEASURE
16 18135 BELA FLECK AND THE FLECKTONES  WARNER BRGS. 46896
LEFT OF COOL
NEW» NELSON RANGELL  SHANACHIE 5052 TR
18 | 17| 16| KIRK WHALUM
WARNER GOSPEL 47113/WARNER BROS.  THE GOSPEL ACCORDING TO JAZZ, CHAPTER 1
& WOOD  BLUE NOTE 93011*%CAPITOL BB
19 | 16|28 MEDESKI MARTIN L / [HS] COMBUSTICATION
2| 1 STEVE COLE  ATLANTIC 92797/AG
STAY AWHILE
GEORGE DUKE  WARNER BROS. 47073
21 (2118 G K AFTER HOURS
CANDY DULFER  N2K ENCODED 10054
22 |02 « THE BEST OF CANDY DULFER
17 S|
23 {1916 KEIKO MATSUI  COUNTDOWN 17775/ULG FULL MOON AND THE SHRINE
RE-ENTRY| GOTA  INSTINCT 400 LET'S GET STARTED
25 | 7 I g | WARREN HILL  ANTONES/DISCOVERY 77076/SIRE LIFE THRU ROSE-COLORED GLASSES

() Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for safes

of 500,000 units. A RIAA certification for sales of 1 million units with each additional million indicated by a numeral
following the symbol.

plies shipments by

For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multi-

the number of discs and/or tapes, All albums available on cassette and CD. *Asterisk indicates vinyl

available. BRlindicates past or present Heatseeker title. © 1999, Billboard/BPI Communications, and SoundScan, Inc.

Artists & Music

Columbia’s ‘Requiem’ Reveals Adventurous Marsalis Quartet

IT IS A SITUATION that bandlead-
ers strive for: a unit with telepathic
intuition and unbridled adventurous-
ness, held together by a singular cre-
ative vision. The Branford Marsalis
Quartet—Branford Marsalis on
saxophone, drummer Jeff “Tain”
Watts, bassist Eric Revis (who suc-
ceeds Reginald Veal), and pianist
Kenny Kirkland—had developed
into just such a unit.

Last November, however, Kirkland
unexpectedly passed away when the
group was preparing for a new
album—DMarsalis’ first quartet pro-
ject since 1990’s “Crazy People
Music” and his first straight-ahead
project since the 1996 trio date “The
Dark Keys,” with Veal and Watts.

“We actually did the trio out of
necessity,” explains Marsalis. “When
Kenny left to do his
own record, we could-
n’t find anyone else
who could play this
music the right way,
so we went with the
trio. A lot of pianists
play in a fairly regi-
mented format, so it
was problematic for
us to find somebody who was compat-
ible with what we were doing.”

At the time of Kirkland’s death, the
reconvened quartet had recorded
approximately 80 percent of the
music that would eventually become
“Requiem,” to be released March 23
on Columbia Jazz. However, these
performances weren’t necessarily
intended for release.

“We were just laying tracks down,”
says Marsalis. “After that, we had
planned to go out on the road and per-
fect the songs.”

Despite the circumstances,
“Requiem” is a beautiful example of
a fully functioning creative unit. The
members react to the most subtle
nuances of each other’s playing with
astonishing grace, pushing the mate-
rial to ever-escalating heights.

Marsalis says that, for some of his
previous albums, these tracks would
have been finished takes.

“But for this record,” he says, “we
wanted to push it even further. Even
when we were playing on ‘“The Tonight
Show, we would talk amongst our-
selves about how no other band was
stepping into the void [that the group’s
absence created] and trying to push
the music into new directions. It
seemed like everyone was more con-
cerned with trying to get on the radio.

“When we got together this time,”
he says, “we really wanted to make
some serious music.”

Similar in scope to “The Dark
Keys,” “Requiem” finds the group
exploring far richer, more complex
territory than it did 10 years ago.

“I think I'm alittle better of a sax-
ophone player than [ was then,” says
Marsalis. “Those guys [Watts and
Kirkland] are pretty much the same.
If you listen back to an album like
[1989’s] “Trio Jeepy, there are three
or four songs that go kind of out
there, and that was where 1 wanted
the music to go. At the time, I wasn’t
old enough or mature enough to get
it there.

MARSALIS

“The songs [on “Requiem”] are
part of the bebop tradition but are
far less obvious in their origin,” he
adds, reflecting on the band’s pro-
gression. “Our ballads flow a lot eas-
ier, and at the same time we're a lot
more aggressive than we were.
We're also a lot less exuberant. It
comes with getting older. We were
very interested in making a good

Jagy
BLUE
NOTES

by Steve Graybow

=

record this time out, whereas in the
past we would be interested in going
out and partying.”

The track “Lykeif” (originally
recorded on “The Dark Keys”) is per-
haps the most persuasive argument
for the quartet’s incredible degree of
growth and interaction. Opening
with a hauntingly melodic theme, the
nearly-10-minute track shifts grace-

Billboard.

fully through numerous changes,
aching with melodic tenderness one
moment and charging into free ter-
ritory the next.

“That particular song was written
after listening to a Keith Jarreit
record called ‘Facing You,” a solo
piano record,” says Marsalis, refer-
ring to a 1971 ECM release. “I loved
it because it was so free; there was
no time.”

The saxophonist recalls a Chicago
performance of “Lykeif” where the
composition “was way out there for a
long period of time. I was doing cir-
cular breathing, and it was sheer vol-
ume for a minute and a half.

“But,” he adds significantly, “we
still knew where the form was. And
that’s what makes it dynamic, what
makes it work.”

Marsalis resolutely states that “the
focus of this record is not lamentation.
It is called ‘Requiem’ for obvious rea-
sons, and it is stated very simply. 1
didn’t want to focus on it any more
than that.

“It’s a good record. It could have
been better. But what it is,” he adds
with undeniable pride, “is all right.”

MARCH 6, 1999

Top New Age Albums.

GTSP 539804

5| S COMPILED FRDM A NATIDNAL SAMPLE OF RETAIL STORE, MASS MERCHANT. AND INTERNET SALES
¥ 12|35, REPORTS COLLECTED. COMPILED, AND PROVIDEDBY  SoundScan®
o | & |2%|TITLE
I | < |=5| MPRINT & NUMBER/DISTRIBUTING LABEL ARTIST
—~=mll NO. 1 B ,
114 ESTINY JIM BRICKMAN
WINDHAM HitL 11396 4 weeks at No. 1
2 | 3 | ONE WORLD JOHN TESH
GTSP 559673
3 |67 PAINT THE SKY WITH STARS — THE BEST OF ENYA A ENYA
REPRISE 46835/WARNER BROS.
5 | 68 TRIBUTE A YANNI
VIRGIN 44981
56 GRAND PASSION JOHN TESH

6117 PURE MOVIES
GTSP 539779

THE JOHN TESH PROJECT

WINDHAM HILL 11404

SOUNDS OF WOOD & STEEL 2

VARIOUS ARTISTS

8|78

DEVOTION: THE BEST OF YANN| @
PRIVATE MUSIC 82153/WINDHAM HILL

YANNI

W (0O ([~ || N bW N
-

7| 2 | TORCHED
WINDHAM HILL 11394

MICHAEL HEDGES

WINDHAM HILL 11382

NIGHTBIRD YANNI
10 | 12| 80 | g speciaL proDUCTS 44579
11 | 9 | 48| ALL THE SEASONS OF GEORGE WINSTON — PIANO SOLOS GEORGE WINSTON
WINDHAM HILL 11266
@ 15| 4 | ANDALUSIAN NIGHTS GOVI
HIGHER OCTAVE 46930/VIRGIN
13 |1l CONVERSATIONS WITH GOD DISC 2 VARIOUS ARTISTS

KARMA DELERIUM
14 | A7 | NETTWERK 30113
EL GRECO VANGELIS
13 | 13| 5 | mianic 831610
16 | 16| 63 CONVERSATIONS WITH GOD VARIOUS ARTISTS
WINDHAM HILL 11304
17 1171 20 FORBIDDEN DREAMS YANNI
BMG SPECIAL PRODUCTS 44801
18 | 18|50 INSTRUMENTAL MOODS VARIOUS ARTISTS
VIRGIN 45397
19 | 21|97 IN THE MIRROR © YANNI
PRIVATE MUSIC 82150/WINDHAM HILL
AN EVENING WITH DAVID LANZ DAVID LANZ
NEw» NARADA 47024/VIRGIN
PORT OF MYSTERY YANNI
21 |18 | 95 | WINDHAM HILL 11241
PERFECT TIME MAIRE BRENNAN
(22| RE-ENTRY| 3500 E07a3/epic

CELTIC HARPESTRY
23 24113 IMAGINARY ROAD 558351

VARIOUS ARTISTS

24 | 3] 2 CELTIC SOLSTICE

LIVING MUSIC 81529/WINDHAM HILL

PAUL WINTER

GUITAR BY THE FIRE
25 20 25 GTSP 533028

THE JOHN TESH PROJECT

(O Albums wth the greatest sales gains this week @ Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 units;
ARIAA certification for sales of 1 million units with each additional million indicated by a numeral following the symbol. For boxed sets.
and double albums with a running time that exceeds two hours, the RIAA muitiplies shipments by the number of discs and/or tapes. All
albums available on cassette and CD. *Astensk indicates vinyl avallable. indicates past and present Heatseekers titles © 1999, Bill-

board/BPI Communications and SoundScan, Inc.
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TOP CLASSICAL ALBUMS .,

ARTIST
IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT)

THIS WEEK
LAST WEEK
WKS. ON CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE, MASS MERCHANT, Soundisian®
AND INTERNET SALES REPORTS COLLECTED, ComPiLED, ano provioen Y [ [JTANI

TITLE

46 | ANDREA BOCELL! ®
PHILIPS 46203 (10.98 EQ/17.98) 38 weeks at No. 1

—

—~—umlf NO. 1 B
ARIA — THE OPERA ALBUM

ANDREA BOCELLI
PHILIPS 533123 (10.98 EQ/17.98)

VIAGGIO ITALIANO

9 | YO-YOMA
SONY CLASSICAL 60680 (10.98 EQ/16.98)

SIMPLY BAROQUE

4 | 27 | CARRERAS-DOMINGO-PAVAROTTI (LEVINE) @
ATLANTIC 83110 (14.98/19.98)

~

THE 3 TENORS: PARIS 1998

5 | 3 | ANDRE RIEU
PHILIPS 4557914 (10.98 EQ/17.98)

ROMANTIC MOMENTS

SOUNDTRACK
SONY CLASSICAL 60394 {10.98 EQ/16.98)

HILARY AND JACKIE

WYNTON MARSALIS
SONY CLASSICAL 60804 (10.98 EQ/16.98)

CLASSIC WYNTON

g | 53 | DON CAMPBELL
CHILDREN'S GROUP 84291 (8.98/15.98)

THE MOZART EFFECT-VOLUME 1

DON CAMPBELL
CHILDREN'S GROUP 84306 (8.98/15.98)

THE MOZART EFFECT: PLAYTIME TO SLEEPYTIME

Smmwmmh@m»—-
W

10| 3 | PLACIDO DOMINGO/RENEE FLEMING
LONDON 460793 (10.98 EQ/17.98)

STAR CROSSED LOVERS

60 | YO-YOMA
SONY CLASSICAL 63122 (10.98 EQ/16 98)

—
—
—
~

PIAZZOLLA:

THE SOUL OF THE TANGO

12 | 15| 15 | BARTOL/BOCELLI/TERFEL
DG 459146 (17.98 EQ CD)

A HYMN FOR THE WORLD 2

HILLIARD ENSEMBLE
ECM 21658 (16.98 CD)

NEW)>

LASSUS

VARIOUS ARTISTS
EMI( CLASSICS 56219 (9.98/16.98)

RE-ENTRY

ELGAR: SEA PICTURES

DON CAMPBELL
SPRING HiLL 6501 (17.98 CD)
—

15 13|32

THE MOZART EFFECT: STRENGTHEN THE MIND

TOP CLASSICAL CROSSOVER.,

. NEMO STUDIO/ANGEL 56511 (9.98/16.98)

—~amll NO. 1  E—
SARAH BRIGHTMAN & THE LONDON SYMPHONY ORCHESTRA @
37 weeks at No, 1

TIME TO SAY GOODBYE

212 SONY CLASSICAL 60691 (10.98 EQ/16.98)

3 | g | JOHN WILLIAMS/CHRISTOPHER PARKENING
SONY CLASSICAL 61649 (10.9 EQ/16.98)

LONDON SYMPHONY ORCHESTRA (HORNER) A

BACK TO TITANIC

STEPMOM

VARIQUS ARTISTS
LONDON 460600 (10.98 EQ/16.98)
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SINGS VERNON DUKE

HELMUT LOTTI

ANGEL 56719 (9.98/16.98)
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TOP CLASSICAL MIDLINE

1 VARIOUS MOZART IN THE MORNING PHILIPS

2 VARIOUS MOZART FOR YOUR MIND PHILIPS

3 CARRERAS-DOMINGO-PAVAROTTI A
TENOR’S VALENTINE SONY CLASSICAL

4 VARIOUS BUILD YOUR BABY'S BRAIN
THROUGH MUSIC SONY CLASSICAL

5 VARIOUS MOZART FOR MOTHERS-TO-BE
PHILIPS

6 VARIOUS GREAT PIANISTS: THE COMPLETE
GUIDE PHILIPS

7 VARIOUS MOZART FOR MEDITATION PHILIPS

8 VARIOUS BABY NEEDS MOZART DELOS

9 VARIOUS PACHELBEL CANON RCA VICTOR

10 VARIOUS ONLY CLASSICAL CD YOU NEED

RCA VICTOR

INTERSOUND

ENCE GOLD

ENCE GOLD

ERENCE GOLD

CAMEO

CAMEO
11 VARIOUS THE SPIRIT OF THE TITANIC
STCLAIR
12 VARIOUS BRIDE'S GUIDE TO WEDDING ERENCE GOLD
MUSIC aNGEL

13 VARIOUS BEETHOVEN AT BEDTIME PHILIPS
14 VARIOUS NPR-MILESTONES OF MILENNI-
UM: GREAT FILM MUSIC SONY CLASSICAL

15 VARIOUS MOZART AT MIDNIGHT PHILIPS

PARIS mADACY

CAMEQ

O Aibums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certifi-
tion indicated by a numeral following the symbol. For boxed sets, and double albums with a running time that
exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates
vinyl available. indicates past or present Heatseeker title. Classical Midline compact discs have a whole-
sale cost between $8.98 and $12.97. CDs with a wholesale price lower than $8.98 appear on Classical
“TOP CLASSICAL BUDGET

1 JOHN BAYLESS BEATLES GREATEST HITS

2 VARIOUS LOVER'S GREATEST HITS REFER-

3 VARIOUS MOZART-GREATEST HITS REFER-

4 VARIOUS BEETHOVEN: GREATEST HITS REF-
5 VARIOUS MOZART: 25 FAVORITES vOX CAMEQ
6 VARIOUS 25 PIANO FAVORITES vOX CAMEC

7 VARIOUS 25 CLASSICAL FAVORITES vox

8 VARIOUS 25 GUITAR FAVORITES vOX CAMEO

9 VARIOUS 20 CLASSICAL FAVORITES mAaDACY

10 VARIOUS BEETHOVEN: 25 FAVORITES vox

11 VARIOUS CLASSIC LOVE MOODS mapacy
12 VARIOUS TCHAIKOVSKY-GREATEST HITS REF-

13 VARIOUS GERSHWIN: AN AMERICAN IN

14 VARIOUS CLASSICAL MASTERPIECES maDACY
15 VARIOUS 25 ROMANTIC FAVORITES vox

units with each additional mil-

Artists & Music

LATIN NOTAS

(Continued from page 43)

Feb. 13 issue, Serrat had the
fourth-highest gross—$488,550—
for his three shows Jan. 28-30 at
Auditorio Nacional. Two of the
shows by BMG’s famed Spanish
bard were sold out. Promoting the
concerts, whose tickets ranged
from $7.50 to $35, was Erre Ele.

In that same Boxscore list, Igle-
sias’ Jan. 23 concert at New York’s
Madison Square Garden was the
fifth-highest grossing show, with a
$425,095 gross on tickets priced
from $30 to $55. Cardenas/Fer-
nindez & Associates and Delsener/
Slater Enterprises promoted the
performance.

NUYOCUBANO: A first-rate line-
up of Cuban artists is to perform a
series of scheduled dates in New
York as part of a Cuban music
series titled “Cuba Popular: A
Showcase Of Cuban Popular
Musice.”

The series is being presented by
the Hostos Center for the Arts &
Culture, the Lehman Center for
the Performing Arts, and the
Caribbean Culture Center.

In addition, two New York
groups are playing with the Cuban
artists to illustrate how the city has
been an important meecca of musi-
cal interchange among Cuban,
Puerto Rican, and African-Ameri-
can musiclans.

Slated to kick off the series on
Saturday (6) at the Hostos Center
are Cuban a cappella group Catar-
sis and Latin jazz act Habana
insemble.

Jooked to perform Marech 13 at
Hostos is esteemed son composer
Adalberto Alvarez Y Su Son,
Cuban lute virtuoso Barbarito
Torres, and New York-based Har-
bor Conservatory Latin Big
Band. They will perform in a pro-
gram titled “Cubop: The Best Of
Both Worlds.”

Set to appeuar March 20 at the
Lehman Center are the noted
Cuban charanga ensemble Cha-
ranga Rubalcaba and ’70s classic
salsa stars Tipica 73.

A RGENTINA NOTAS: BMG
Argentina is making a big push for

the label debut of 23-year-old vocal-
ist Facundo Monti, son of famous
"70s crooner Yaco Monti. Produced
by Oscar Mediavilla (Patricia
Sosa) in Los Angeles, the CD con-
tains songs by Luis Miguel’s gui-
tarist and co-writers Kiko Cibrian
and Claudia Brant.

Warner Argentina’s Carlitos
“La Mona” Jiménez, the popular
king of a cumbia-style idiom called
cuarteto music, has scored a plat-
inum award (60,000 units sold) for
his disc “Beso A Beso Con La
Mona.”

Charly Alberti, former drum-
mer of Soda Stéreo, has struck a
distribution paet with BMG
Argentina for his electronic musie
label Url Records. Prior to the
BMG deal, Url had released two
multi-artist compilations of acts
well-known on the rave-party scene
that flourished in 1998.

Alternative rock band Los Visi-
tantes have dropped “Desequilib-
rio” on Universal. The band’s
trademark blend of grunge, tango,
pop, and Argentine folklore is
showcuased threugh 14 songs,
including the album’s first two sin-
gles, “Ilusion” and “Romina Esta
Aqui.”

Aitana, Warner Argentina’s label
that houses homebred folkloric tal-
ent, presented its artists in Febru-
ary during the Cosquin Festival,
the famed happening for folklorie
artists. Among the Aitana per-
formers were Maria Itati, Lionel
Pacheco, Los Descendientes, and
Chilcan. Several years back, the
Cosquin Festival provided a launch
pad for Sony Argentina’s teenage
folklorie sensation Soledad. Since
then, other Argentine labels have
been trying to develop their own
folkloric rosters.

C HART NOTES, RADIO:
Enrique Iglesias scales Hot Latin
Tracks this issue with “Nunca Te
Olvidaré” (Fonovisa), which shows
16.3 million audience impressions.
“Nunca Te Olvidaré” edged out for-
mer chart-toppers by Sony stars
Jerry Rivera (“Ese,” 16.1 million
audience impressions) and Shaki-
ra (“Ta,” 16 million audience

Nydia Goes Hollywood. Mariachi star Nydia Rojas recently signed a record
deal with Hollywood Records Latin. Shown, from left, are Cameron Randle, Latin
senior VP of A&R; Rojas; Bob Cavallo, chairman of Buena Vista Music Group;
and Latin VP Joe Trevino.

impressions).

Though in third place on Hot La-
tin Tracks, “T4” remains top dog
on the pop genre chart for the
fourth successive week, with 12.7
million audience impressions.

At No. 1 on the tropical/salsa
genre chart for the sixth week run-
ning is Rivera’s “Ese” (Sony Dis-
cos), with 12.9 million audience
impressions.

With 7.3 million audience
impressions, Juan Gabriel Con
Banda El Recodo stays put at the
zenith of the regional Mexican
genre chart with “Adorable Men-
tirosa” (Ariola/BMG).

CHART NOTES, RETAIL: One
week after posting healthy Valen-
tine’s Day weekend gains, titles
charting on The Billboard Latin 50
fell back, generating 122,000 units.

But while titles on the pop and
tropical/salsa genre charts were in
retreat, the numbers produced by
albums appearing on the regional
Mexican genre chart rose slightly,
from 28,000 units to 29,000.

Leading the charge again on The
Billboard Latin 50—unpublished
this issue—was Enrique Iglesias’
“Cosas Del Amor” (Fonovisa),
whose sales dropped 10% to 9,500
pieces. A chart-topping title on the
pop genre chart for the third week
in a row, “Cosas Del Amor” rises
138-134 on The Billboard 200.

Elvis Crespo’s No. 2 entry,
“Suavemente” (Sony Discos),
tanked badly this issue, down 30%
to 7,000 pieces. “Suavemente”
craters 147-174 on The Billboard
200. However, Crespo’s gold dise
rules the tropical/salsa genre chart
for the 14th straight week.

Diving 33% in sales this issue is
Shakira’s third-place “Dénde
Estin Los Ladrones?” (Sony Dis-
cos), with 7,000 units sold. Her gold
disc¢ plummets 141-175 on The Bill-
board 200.

Ratcheting northward 189-193
on The Billboard 200 this issue is
Marc¢o Antonio Solis’ No. 4 title,
“Trozos De Mi Alma” (Fonovisa),
on sales that declined 8% to 6,500
units.

Countering the sales decrease
realized by many titles this issue is
Vicente Fernandez'’s “Entre El
Amor Y Yo” (Sony Discos), up 12%
to 4,500 pieces. Fernandez’s endur-
ing hit CD retains the No. 1 slot on
the regional Mexican genre chart
for the fourth consecutive week.

SALES STATFILE: The Bill-
board Latin 50: this issue: 122,000
units; last issue: 134,500 units.

Pop genre chart: this issue:
52,000 units; last issue: 60,500
units.

Tropical/salsa genre chart: this
issue: 36,000 units; last issue:
44,000 units.

Regional Mexican genre chart:
this issue: 29,000 units; last issue:
28,000 units.

Assistance i preparing this col-
wunu was provided by Marcelo Fer-
ndndez Bitar in Buenos Aires.
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“I AIN’T LIVIN’ LONG LIKE
THIS”
Written by Rodney Crowell
Published by Tessa Publishing
Co. (BMI)

Like many in country music’s
new generation, Andy Griggs con-
siders Waylon Jennings one of his

musical heroes. When he met the
legendary country performer,
Griggs had no idea that the initial
introduction by Jerry and
Tammy Sullivan (whom he toured
with before landing his RCA deal)
would lead to Jennings joining
him for a duet on his self-titled
debut album. Jennings wrote the
tune “Shine On Me” and per-
forms it with Griggs on the pro-
ject, which is due April 13. The
album also features Griggs pay-
ing homage to Jennings by cut-

‘THEY'RE PL

B O g A H ©

ting “I Ain't Livin’ Long Like

This.” The Rodney Crowell-penned
tune peaked at No. 1 for Jennings
in 1980.

“My producer, David Malloy, had
mentioned the song,” Andy Griggs
says of the initial motivation
behind his recording a cover
version. “We were in the stu-
dio and had one more song
to go. He said, ‘We ought to
do a cover tune.’ I said I was
for it, if we could find the
right song.

“He mentioned several dif-
ferent songs, and ‘Ain’t Livin’
Long Like This’ was one of them.
On the way to the studio the next
morning, I had a Waylon album in
my car, and about the time I got to
Music Row ‘Ain’t Livin’ Long’ came
on and it was just jammin’. I pulled
into the studio and walked in
whistling [the song]. After the
band warmed up and we were try-

AYING MY SONG'

Vv oA N s

ing to decide what song to do, it
kept ringing in my ears. I said,
‘Man, let me go get a CD, so y’all
can learn this song real quick.’

“It was recorded in one take. We
put everybody in a circle and said,

‘It’ll either work or it won't.
Let’s not spend much time on
it’. . . It was supposed to be
a practice run, but they
cranked into it. Then the
producers and 1 decided,
‘We can’t do any better.
Let’s keep that.””
Griggs says he’s always

had an affinity for the outlaw
sound. “One of the biggest [influ-
ences] of my life was the *70s-era
outlaw stuff. To me, that song was
the poster boy of that time frame.
It’s the epitome of the outlaw side
of Hank [Williams] Jr., Johnny
PayCheck, Waylon, and Johnny
Cash. To hear that song describes
all of it.”

BMI Bows Gustomer-Outreach Plan

In Wake Of Law Changes, Group Aims To Educate Business Owners

BY IRV LICHTMAN
NEW YORK—BMI is providing its
customers with a program that it
says will make its music licenses
“more equitable, easier to under-
stand, and more valuable to the food
service and beverage industries.”
The customer-driven program is,
by the performance right group’s
own admission, designed to offset
“some losses” from U.S. copyright
legislation enacted last year that
greatly limits music licensing in
many restaurants and bars.
ASCAP, which acknowledges that
revenues in this area are likely to
decline 7% this year, has begun its
own customer program; this includes
an “ASCAP customer card” offering
discounts on a variety of goods and
services (Billboard, Feb. 14).
BMI—which has not estimated the
specific percentage of its revenue lost
due to the new regulations—has indi-
cated that it, too, would create a mar-
keting strategy for its customers,
particularly in view of expected

diminished revenues from food and
beverage establishments.

Both groups want to maintain cur-
rent licensees and provide incentives
to those who are obligated by law to
become licensees.

“Our new pro-
gram,” says Tom
Annastas, Nash-
ville-based VP of
general licensing
at BMI, “will
provide a better
business environ-
ment for two
important clients
—the food ser-
vice and beverage industry and the
songwriters who depend on us for
their livelihoods.”

According to Annastas, a key ele-
ment of the program is a new rate
structure based on the actual use of
music in a business rather than a
broad-based fee system.

Businesses, BMI says, may calcu-
late their own fees by answering

ANNASTAS

Are you a

SONGWRITER?

www.soundartist.com
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“simple” questions on a new BMI
questionnaire about how music is
played in their establishments.

Also, the new rate structure calls
for a minimal fee for businesses that
only play music via TVs. This license
would apply to TV used by business-
es not exempt from the new Fairness
in Music Licensing amendment to
the U.S. copyright law, which allows
more than 70% of bars and restau-
rants to use music from radio and
TV stations for free.

“We want [these customers] to see
that we are partners with them in the
use of musie rather than an adminis-
trative service,” says Annastas.

As part of BMI’s customer mis-
sion, Annastas and his staff have
prepared new educational materials
to help restaurants and bars “en-
hance their business with musical
themes, using music more effective-
ly to improve their profit margins.”

Last year, BMI prepared a guide
specifically for the National
Licensed Beverage Assn. called
“How To Implement A Live Music
Program For Special Events.” The
guide also provided information
about general music licensing.

BMI is distributing additional
brochures to answer more questions
about the use of music in the hospi-
tality industry. Also, businesses are
being encouraged to call a toll-free
phone number, 800-925-8451, to
obtain more information.

Yet another service in BMI’s ini-
tiative is a speakers bureau featur-
ing music industry executives and
songwriters for “hands-on, face-to-
face communications” at trade asso-
ciation gatherings. Annastas says

(Continued on page 76)

NO.1 SONG CREDITS

T 1 7T L E

THE HOT 100
ANGEL OF MINE « Rhett Lawrence, T. Potts + WB/ASCAP, Motown Tunes/ASCAP,
Travon/ASCAP, PolyGram International/ASCAP, Rhettrhyme/ASCAP

HOT COUNTRY SINGLES & TRACKS
NO PLACE LIKE HOME + P. Overstreet *« Writer’s Group/BMI, Scariet Moon/BMI

HOT R&B SINGLES
HEARTBREAK HOTEL « C. Schack, K. Karlin, T. Savage ¢ Jungle Fever/BMI, EMI
Blackwood/BMI, Marshai/ASCAP, EMI April/ASCAP

HOT RAP SINGLES
IT AIN'T MY FAULT - Silkk The Shocker, Mystikal ¢ Big P/BMI

HOT LATIN TRACKS
TU « Shakira Mebarak, Dylan O’'Brien * F..P.P/BMI, Sony/ATV Music

W R I T ER

P U B L I S H ER

‘Babes’ Dnstage Shows Big
Differences With ‘Babes’ On Film

‘

BABES’ WITH BITE: If folks
only know “Babes In Arms,” the
1937 musical hit by Richard
Rodgers and Lorenz Hart, by its
1939 film version starring Judy
Garland and Mickey Rooney, they
don’t know the half of it. Only two
of the show’s songs, the title song
and “Where Or When,” made the
journey to Hollywood. Among the
dropouts were (read this!) “My
Funny Valentine,” “‘Johnny One-
Note,” “I Wish I Were In Love
Again” and “The Lady Is A
Tramp.”

Although Hollywood kept the
musical’s let’s-put-on-a-show plot, it
still shortchanged filmgoers by drop-
ping a fascinating plot element. The
show dared to introduce an anti-
racist element: a bigoted peer refus-
es to fund the

Of course, it’s virtually a given that
all performers in the “Encores!”
series can do their stuff, with their
foundation being the wonderful Cof-
fee Club Orchestra conducted by
Rob Fisher.

In its review of the original pro-
duction of “Babes In Arms,” Time
magazine referred to its score as a
“fresh May breeze.” 1t still is.

BROADER VIEW: Debbie Fried-
man, the religious songwriter/per-
former who has a large following,
particularly among Reform Jews,
has released her first all-English
album, “It’s You,” on the San Diego-
based Sounds Write label. It contains
seven previously unrecorded songs.

In fact, in a further attempt to
reach a general audience interest-
ed in religious

kids’ show be-
cause its cast
includes two
young black dan-
cers. The show
kids—children

Wnrds&Musig

SSaEd 0

themes, often
drawn from
Jewish sour-
ces, the album
was produced
and arranged

of show folk who

have hit the road, by Irv Lichtman instrumental
forcing the kids sound (com-
to “put on a show”—don’t allow that ~ pared with previous Friedman

to happen. Ten years earlier, “Show
Boat” had a historic encounter with
anti-racism, exemplified by the mag-
nificent “Ol’ Man River.”

But “Babes In Arms’ ” anti-racist
stand had a flaw. One of its songs,
introduced back in 1937 by the
Nicholas Brothers, was a dance
number called “All Dark People,”
whose chorus starts, “All dark peo-
ple is light on their feet.” In the
early "50s, Columbia Records’ God-
dard Lieberson produced a studio
version of the score that didn’t
include the song. More recently, a
1989 revival of the show at New
York’s Lincoln Center also dropped
it (New World Records has that pro-
duction in its catalog).

But New York’s vital City Center
“Encores!” series, which has “Babes
In Arms” as its first offering this
season, keeps the verse but drops
the lyries to the chorus—in the pro-
gram the song is titled “Light On
Their Feet”—to give two wonderful
dancing youngsters, Scott Irby-
Ranniar and Cartier Anthony
Williams, a chance to do their stuff.

with a bigger

albums) by Yaron Gershovsky,
musical director of the vocal group |
Manhattan Transfer.

Friedman’s 1999 concert sched-
ule calls for 65 appearances, includ-
ing several performances with
gospel singing groups. “It’s You” is
Friedman’s 17th album. She is an
ASCAP writer who owns her own
publishing firm.

CLARIFICATION: SESAC, the
performance right group, has
already implemented watermark-
ing identification technology for its
catalog, as BMI and ASCAP test
the waters (Words & Musie, Bill-
board, Feb. 27).

PRINT ON PRINT: The follow-
ing are the best-selling folios from
Warner Bros. Publications:

1. Shania Twain, “Come On
Over.”

Smashing Pumpkins, “Adore.”
Garth Brooks, “Double Live.”
“Randy Newman Anthology.”
Jewel, “Spirit.”

G W I
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Japan Music TV Marked By Ghange

MTV May Be Gone, But Competition From Others Heats Up

BY STEVE McCLURE

TOKYO—Music television in Japan is
in a state of flux. The familiar MTV
logo disappeared from Japanese TV
screens at the end of last year, and
other players have been joining the
fray. The Sony Music group launched
its own music channel, Viewsic, last
June, and former MTV licensee

Music Channel has reinvented itself

as Vibe.

And various specialty music chun-
nels are coming onstream as Japan’s
digital-TV broadeasters steadily ex-

H.K.’S Removal |
From Piracy
List Decried

BY OWEN HUGHES

HONG KONG—Record company
executives and retailers in Hong
Kong have condemned the U.S.’
decision to remove the Special
Administrative Region (SAR) of
China from a list of pirecy hot
spots (Billhoard, Feb. 27).

Stuart Fraser, commerecial
director of retai’ chain HMV, says,
“I think that it is the worst thing
they [U.S. trade officials} could
have done,” while Warner Music
Hong Kong menaging director
Mark Lankeste: calls it “absurd.”

U.S. Trade Representative
Charlene Barshefsky announced
in Washington, D.C., that Hong
Kong was being removed from a
“watch list” of raarkets said to be
rife with copyright infringements
because of efforts by officials to
crack down on the trade.

Inclusion on the list means con-
tinuous monitoring by U.S. officials

(Continued on page 78)

pand their client base, But TV is still
much less important as a promotional
medium in Japan than in other mar-
kets. That s mainly because of the
country’s low cable-TV penetration

rate, plus the fact *_‘

that powerful ter-

restrial broadcast-
ers would rather
concentrate on prov-

en winners, such 4s | MusiC TELEVISION'
variety and game L |
shows, than music

programning.

And as one industry source notes,
“It’s so difficult to get big sponsors for
music programs.”

Since the expiration at the end of
1998 of the licensing agreement
between Tokyo-based Music Channel
Inc¢. and MTV Networks, Japan has
been one of the few major nsic mar-
kets where MTV has no presence.
Music Channel, whose higgest single
shareholder (at 32.6%) is hardware
maker Pioneer Electronic Corp., had
been MTV Networks’ Japanese
licensee since 1992.

In announcing its decision to break
with MTV, Music Channel said it want-
ed to eoncentrate more on developing
local programming. Japanese media
reports claimed the main reason the
two sides agreed to let the five-year
contract lapse without renewal was
that Musie Channel was unwilling to
pay higher royaltv fees allegedly
sought by MTV Networks.

Commentators also pointed out that
about 90% of MTV Japan's program-
ming consisted of material assembled
in Japan. Last October, MTV Net-
works International president Bill
Roedy said MTV would maintain its
presence in Japan despite the end of
the deal with Music Channel (Bill-
hoard, Oct. 10). He said MTV was aim-
ing for a “seamless transition” in the
territory, beginning broadeusts via a
new, as-yet-unnamed Japanese part-
ner Jan. 1.

sut that didn’t happen, and MTV’s
plans for Japan remain unclear, Roedy

says, “After more than five years of

collahoration, MTV und Music Chan-
nel mutually felt the time was right to
pursue independent business goals.
The key thing is that we will be re-
entering the Japanese market and are
exploring different options.

“We're pursning discussions with a
number of entertainment-based com-
panies that are in strategic positions
to partner with us to launch an MTV
that truly reflects the nmsical tastes
and attitudes of the Japanese youth,
and that inchides eventually establish-
ing an online presence.”

Roedy adds, “Japan is an important

(Continued on page 73)

Our Lady. Sony Music has acquired the worldwide recording rights to the
French musical “Notre Dame De Paris,” written by Luc Plamondon and Richard
Cocciante. The studio album of the show’s music has aiready sold more than 3
miflion copies worldwide on the Pomme label, which is distributed by Sony. All
future sales will be through Sony labels. Pictured at the signing of the deal, from
left, are Sony Europe senior VP of business affairs Sylvia Coleman, Sony Europe
chairman Paul Russell, show producer Charles Talar, Cocciante, Sony U.K. chair-
man/CEO Paul Burger, Plamondon, Sony International president Bob Bowlin,

and Sony France president/CEO Paul-René Albertini.

Victoires Awards (see story, page 8).

“Notre Dame” won two

Venue Monopolization Gharged In Berlim

BY WOLFGANG SPAHR
BERLIN—Four German concert
promoters are warning that a dan-
gerous precedent has heen set with a
rival operator being allowed to take
control of three of this city’s leading
live venues.

Local authority the Berlin Senate
has rented the Waldbuehne, Max-
Schmeling Halle, and Velodrom
venues exclusively to concert promot-
er Deutsche Entertainment AG,
which is based in the city. As a result,
says I‘rankfurt-based promoter
Marek Lieberberg, “it is not possible
to book an event without this com-
petitor taking part of the revenucs
either in the form ol rental fees or
overall compensation.”

Lieberbery warns, “This situation
could also become a model for other
cities in Germany. The one-sided allo-
cation of subsidized city venues to a
local concert organizer is as dubious
as it Is unique in a German city.”

In response to what they claim

amounts to 4 monopolization of the
concert market in the city, Lieberberg
and three other German concert pro-
moters have established a joint-ven-
ture company based in Berlin, Ver-
anstalter GmbH (BillboardBulletin,
Feb. 23).

‘We want to protect
the independence
of the music
industry in this city’

The four companies are all head-
quartered in the former West Ger-
many. They are Munich-based Mama
Concerts & Rau, MCT (also in Mu-
nich), Fritz Rau GmbH (in Bad Hom-
burg), and Lieberberg. By setting up
a local office, they say they are re-
sponding to a weakening of competi-
tion in Berlin. In a joint statement, the

four claim, “We want to protect the
independence of the music industry in
this city, in the interests of artists and
concertgoers.”

The target of their activity is Ber-
lin promoter Peter Schwenkow; owner
of Deutsche Iintertainment AG.
Schwenkow discounts any claims of
monopolization, saying that although
Deutsche Entertainment AG operates
Waldbuehne (22,000 seats), Max-
Schmeling-Halle (11,000), and Velo-
drom (11,000), other major local
venues—Wuhlheide (16,000), the
Arena (7,000), and Columbia-Halle
(3,000)—are managed by other oper-
ators.

Schwenkow adds that any artist or
promoter can rent the Deutsche
Entertainment AG-controlled venues
from the company. Artists Lieberberg
will present this year in Berlin include
Alanis Morissette, R.I5.M., Simply
Red, and Brvan Adams.

However, he notes that “the artists

(Continued on page 50)
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International
Paris Radio EI‘IIIIII’S Label Signs 2 Acts

BY REMI BOUTON
PARIS—Swedish female singer
K.C. Linn and British pop/rap
group SCO are the first signings to
NRJ Musie, the new record divi-
sion of the Paris-based radio group.

A mystery third act was signed
up at MIDEM last month, but it
will only be for the French market.
The label’s first two singles will be
released through BMG France in
Marech.

“NRJ Music is intended for Eur-
ope as a whole, especially in the
countries where an [NRJ] radio
station is broadcast,” explains head
of NRJ Musie Philippe Poustis.
“The company holds worldwide
rights {to its artists’ tracks] and
will release those singles under
license on a country-by-country
basis.”

“We have waited for a long time
to ereate our own label, but as

other broadcasters are already
doing it, we don’t see why we could-
n’t,” says NRJ president Jean-Paul
Baudecroux. “We have helped M6
Interactions [the record label of
M6 TV] to make money by playing
their acts. Now charity begins at
home.”

Baudecroux
adds that “this
new activity will
help NRJ to
reinforce its
direct links with
artists.” He says
that “major
[record] companies need not worry,
because our core business will eon-
tinue to be radio.”

Baudecroux says, “There are
between 10,000 and 25,000 acts in
France and only five major labels.
If we can help some of them, we
will do it, because we are in a good

position to listen to and discover
new talents and to help them to
improve their music through our
music research. We can also pro-
mote them using the power of NRJ,
which has an audience of more than
30 million in Europe.”

Baudecroux won’t reveal the
amount of the financial investment
in NRJ Music, but “it’s a small
team of two people, and, as with all
NRJ Group activities, they have to
make money before they can spend
it,” he says.

In addition to developing new tal-
ent, NRJ Music will work on a num-
ber of compilation albums using the
four NRJ brands: NRJ (top 40),
Cherie FM (soft AC), Nostalgie
(gold), and Rire & Chanson (come-
dy/AC). The compilations will be
partly based on music research
conducted by NRJ’s radio opera-
tions.

UK. Retailers To Hear Borders GED

Pfeffer To Speak On U.S. Business At Major Retail Conference

BY TOM FERGUSON
LONDON—U.K. merchants will
have their first chance to hear
Borders Group CEO Phil Pfeffer
outline the chain’s European
plans at a major retail conference
set for Thursday (4) in London.

According to the organizers of
the RetailWeek conference, to be
held Wednesday-Thursday (3-4) in
the city, Pfeffer will be one of
three U.S.-based retail executives
speaking at a session titled “A
Look At The Current State Of
The American Retail Sector.”

Joining him on the panel will be
Gary Hoover, chairman/chief
executive of TravelFest Super-
stores, and Steen Kanter, princi-
pal business adviser of Kanter
International.

Pfeffer is expected to speak on
Borders’ British experience to
date. Borders entered the U.K.
market in August 1998 with a
Borders Books & Music Cafe in
London. It currently has three
stores trading, with a fourth due
to open in May in Leeds, and has
acquired a total of eight sites to
date.

The opening keynote address to
the conference will be given
Wednesday by Sir Geoffrey Mule-
ahy, chief executive of the King-
fisher group, whose U.K. opera-
tions include wholesale distributor
Entertainment U.K., the Wool-
worths chain, and musie/video
retailer MVC. Muleahy will speak
on the current state of the retail
industry.

Other sessions during the con-
ference will include one on Thurs-
day, “Maximising The Potential
Of The Home Shopping Market.”
The panel will include Simon
Murdoch, managing director of
Internet retailer Amazon.com’s
U.K. arm.

Also scheduled are sessions on
the impact of the euro on U.K. and
European retail and one titled
“Moving Into International Retail
Markets.” The panel for the latter
will include Peter Morris, senior
VP/managing director of the Dis-
ney Stores Europe.

The conference, organized by
U.K. trade publication Retail-
Week, will take place at the Queen
Elizabeth II Conference Centre,
Westminster, London.

VENUE MONOPOLIZATION CHARGED IN BERLIN

(Continued from page 73)

will not be performing at Waldbuehne,
Max-Schmeling-Halle, or Velodrom.”

Mario M. Mendrzycki, managing
director of Mama Concerts & Rau,
says, “Numerous promoters with top
artist portfolios that they want to pre-
sent to Berlin audiences are not will-
ing to kowtow to the financial require-
ments and schedule of a competitor.
This cannot be in the interests of the
concertgoing public.”

Mendrzycki adds, “It is not accept-
able for national and international pro-
moters representing artists such as
Barbra Streisand, Michael Jackson,
Pink Floyd, Rod Stewart, Eros Ram-
azzotti, Eric Clapton, Peter Maffay,
Udo Juergens, the Bee Gees, Bruce
Springsteen, Cher, Rammstein, Rob-
bie Williams, and many others to be
excluded from free competition in
Berlin.

“The audiences of Berlin,” he con-
cludes, “have a right to see these su-

perstars at fair prices and with opti-
mum service. It is almost—if not com-
pletely—impossible to guarantee this
in the present situation.”

Replies Schwenkow, “Our business
is not subsidized and is operated on a
purely commercial basis. All this
press campaign aims to achieve is to
prevent us from taking over a further
venue in Berlin. But it won’t work.”

The press release issued by the
founders of Veranstalter GmbH says
the new company is committed to
encouraging greater competition and
transparency in Berlin. It says, “In
the future, we will organize our pro-
jects here ourselves and not work with
competitors who view the Berlin and
German market as their exclusive ter-
rain.”

The West German concert organiz-
ers want to bring such acts as Joe
Cocker, David Copperfield, Depeche
Mode, Celine Dion, the Eagles, Elton

John, Lenny Kravitz, Maffay, Xavier
Naidoo, Rammstein, and Tina Turn-
er to Berlin.

For his part, Schwenkow says that
he will be organizing Berlin tour dates
by Metallica, Westernhagen, Boyzone,
the Beastie Boys, and others. He adds
that the largest tours organized by
Deutsche Entertainment AG this year
are the Rolling Stones, Kiss, and
Sarah Brightman. The company is
also involved with the European
Woodstock Festival.

Schwenkow claims that with rev-
enue of $100 million, his company is
the leader in live entertainment in
Germany. He says, “The stock market
has recognized this, causing the price
of our stock to triple over the past five
months.”

Deutsche Entertainment AG stock
is trading at 115 euro ($131). At its
lowest point last year, it was 20 euro
($22.8).

newsline...

UNIVERSAL MUSIC ESPANA (UME) has named Universal's former local head
of A&R, Nacho Sienz de Tejada, to the same role in the newly merged
Universal/PolyGram and has revealed plans to slash its combined artist

roster. “We are going to halve the current 32 acts from the old Universal

Hispania and PolyGram Ibérica rosters to 16 artists. We cannot reveal

who is going because the artists themselves

have not been informed,” UME president Jests e

Lépez says. The company will then look for an W]@ A

additional seven or eight new local signings. -

UME plans to decentralize its A&R structure

in Madrid, and the company will become the

first in Spain with regional “scouts.” “Spain is a large country, and there

are important local sceries in regions such as Catalonia, the Basque coun-

try, Galicia, and Andalusia,” says Carlos Ituino, UME managing director.
HOWELL LLEWELLYN

ITALY’S MUSIC MARKET was boosted by a marked increase in CD singles
sales last year, according to figures published by monthly trade magazine
Musica & Dischi (M&D). It reports that the total value of shipments rose
8.5%, from 746 billion lire ($452 million) in 1997 to 818 billion lire ($496
million) in 1998. According to M&D, 7 million CD singles were shipped in
1998, vs. 2.4 million in 1997 and just 100,000 in 1996. CD album units
shipped rose to 37.5 million in 1998 from 36.2 million, on the back of
increased catalog sales. Shipments of new hit albums that reached a top
20 chart position dropped slightly from 9.725 million in 1997 to 9.58 mil-
lion last year. Album cassette shipments dropped from 16.7 million units
in 1997 to 15.9 million in 1998. The M&D statistics, which are usually about
10% higher than those posted by members of International Federation of
the Phonographic Industry (IFPI) affiliate FIMI (due at the end of March),
are based on shipments to traditional retail outlets, although they do not
include musie sold at nontraditional outlets, such as newspaper kiosks.

MARK DEZZANI

STEVIE WONDER AND IANNIS XENAKIS, the
Greek/French composer, will be the joint recipients of
the eighth annual Polar Music Prize, awarded from
the Stig Anderson Music Prize Fund of the Royal
Swedish Academy of Musie. The King of Sweden will
present Wonder and Xenakis with 1 million krona
($125,000) each at a ceremony May 31 in Stockholm.
The winners are nominated by IFPI and CISAC, the
international authors’ body. The prize, awarded from
242 million krona ($5.2 million) endowment from Abba
mentor Anderson, acknowledges both popular and classical musie. Last
year’s winners were Ravi Shankar and Ray Charles. ~ MARK SOLOMONS

WONDER

GERMAN TV STATION ZDF AND MUSIC CHANNEL VIVA have agreed to work
together in the national and European music markets to tap programming
synergy. ZDF programming director Markus

Schaechter says the first joint project will be the .
Comet music and media awards, which will be |

organized by Viva and broadcast by ZDF. In addi- 'O"
tion, ZDF will be contributing its “Chart Attack”

musie program by extending the show in conjune-

tion with Viva. ZDF’s director of entertainment, Viktor Worms, says that
Viva is an ideal partner for the channel to appeal to target groups to which
ZDF is currently underexposed. WOLFGANG SPAHR
FLIPSIDE, A NEW FORTNIGHTLY national musie consumer magazine, was
launched Feb. 24 in the U.K. with an initial print run of 100,000. Aimed at
the 18-25 demographic, the color tabloid publishes charts and listings of

upcoming U.K. singles and album releases, as well as music reviews and
club and gig guides. MARK SOLOMONS

NEC, PIONEER, AND SONY will work together in creating electronic water-
marks for digital movies and video. The five firms, calling themselves the
Galaxy Group, announced that they expect the first significant applica-
tion of the new technology to be in future DVD systems.

STEVE McCLURE

GRAMOPHONE PUBLICATIONS has launched Songlines, a quarterly maga-
zine for world music, targeted at specialist music retailers. It is edited by
Simon Broughton, co-editor of “The Rough Guide To World Musie,” and
the first issue features a cover-mounted CD sampler of acts on the Chief-
tains’ BMG-marketed imprint, Wicklow. The company publishes U.K. clas-
sical monthly Gramophone. Songlines has an initial print run of 12,000 and
is available in the U.S. through Music News. Publisher Paul Geoghagan
says the magazine will work with retail to promote its editor’s choice album
as “top of the world.” DOMINIC PRIDE
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€mpire Buiﬁdins On Newbury Street

A concise history of the pioneering New England retailer from its humble origins
to its current status as one of the most successful regional chans.
And where are the comic books?

BY DON JEFFREY

uring his senior year at the prestigious and demand-

ing Massachusetts Institute of Technology (MIT), Mike

Dreese dropped out and joined his roommate—and

recent MIT graduate—John Brusger in opening the

first Newbury Comics on Newbury Street in Boston’s
Back Bay on April 6, 1978.
It was then, as its name
implies, just a comic-book
store.

In its first year, Newbury
Comics grossed around
$140,000, Dreese esti-
mates, and, with 70% mar-
gins on collectibles like
comics, it was also prof-
itable. But the co-owners
worked second jobs in
addition to running the
store and plowed their
profits back into the busi-
ness.

By 1979, the product
line had expanded to vinyl
records. That was a time
when new-wave acts like
Talking Heads and Elvis Costello were making their
mark, and it was that kind of music that Newbury
Comics focused on.

A year later, the retailers had started a label and
a rock magazine, while their store, in addition to
selling music and comics, was offering such
ephemera as sunglasses and rock buttons.

MOVING ON UP

Newbury No. 2 opened in
1981 (by that time, about
75% of the company’s rev-
enue came from music).
across the Charles River in
Cambridge’s Harvard Square.
Within a year, location No. 1
was moved two blocks down
Newbury Street, where it
remains the 20-unit chain’s
flagship store. By 1990, that
store had expanded to occupy
an adjacent brownstone on
the street.

“We were empire builders
from the start,” says Dreese. And that's not all.
“"We were exceptionally obnoxious back then, in
terms of our fervor and our belief in persevering
against all odds.” It didn’t hurt that their original
store was on what Dreese calls “a street full of atti-
tude,” the hub of Boston’s commercially creative
community.

Newbury Comics incorporated in 1981, and two
years later, the corporation had its first million-
dollar year.

“We've always made money,” Dreese explains. In
fact, the only year profits fell was in 1987, when
Tower Records opened a superstore in Back Bay.
Although the Newbury Street store did fine in the
face of the competition, the store in Harvard
Square lost 25% of its volume that year. “That was

a big shock to us,” Dreese says.

Since then, Newbury has faced other competitive threats,
most recently from the consumer-electronics chains with
their lowball pricing. Dreese admits that the entry of Best
Buy and Circuit City into his markets has narrowed profit
margins (Newbury matches its
rivals’ low prices), but he says vol-
ume is up strongly.

COURTED BY SUITS

Dreese and Brusger have consid-
ered making a public offering and
have been courted by Wall Street,
but Dreese indicates he’s not
much interested now in the
prospect. “One of my biggest
goals is to spend the least amount
b G of time possible with lawyers and
k. accountants,” he says.

In 1983, Newbury moved out of
the Boston market for the first
¢ % time and opened a store in subur-
il ban Framingham, Mass.
Since then, it has opened
about a store a year and
now operates in three
other states: Rhode Is-
land, New Hampshire and
Maine.

All product is still ship-
ped from the single distri-
bution center, located at
Newbury’s 45,000-square-

From top: founders Dreese and
Brusger in store no. 1, 1978; the
company’s 4-year-old record
label; Talking Heads and Elvis
Costello helped Newbury grow.

foot headquarters, in a
building owned by shoe company
New Balance, in the Allston sec-
tion of Boston.

In addition to opening a
store a year, Newbury has
branched out into related busi-
nesses. About four years ago,
Dreese says, it began operating
a label, Wicked Disc. And at
about that time, Newbury
Comics Interactive started up.

The company has considered
expansion into the U.K. but de-
cided against it because Lon-
don’s retail market was “restric-
tive and oligopolistic,” says Dreese.

What's in the future for the compa-
ny? “We're looking at different retail
concepts,” Dreese answers; for exam-
ple, larger stores that are likely to
emphasize merchandise other than
music. Used CDs are also a possibility.
Acquisitions of other retailers might be
part of the strategy, too, particularly
well-run independents.

SUMMER STORE-OPENINGS
Stepping back from day-to-day re-
sponsibilities, Brusger last year gave up
the title of president and conferred it on
Continued on page 58

B O A e e

G

G

e

DREESE: i
BILLBOARD INTERVIEW

The ovtspokes retaler has j@% Fhe
jaaq/j~ b s Stores Jod s have
j@mé/—/é/%lj f@//eﬂyﬁyéaq/t/.

BY ED CHRISTMAN

Mike Dreese, who co-founded Newbury Comics
with partner John Brusger 20 years ago, is known
for not being shy about speaking his mind. Nor is
he afraid to back up his words with actions. Last
year, he told the majors that he had a problem
with the minimum-advertised-price (MAP) policies
and decided, for a while, to forego cooperative
advertising funds so the chain could go toe-to-toe
with Best Buy, then new to the Boston area. He
also decided that SoundScan hurt his chain’s com-
petitive edge and withdrew from reporting to the
company, much to
the disappointment
of the labels that
market alternative-
rock artists.

On a January after-
noon, retail editor Ed
Christman called up
Dreese just before the
retail renegade head-
ed out to what
sounded like a weekly
event in his life, a
Friday-night card
game, and decided to
see what's on his
mind this year.

Mike Dreese

How did you and your partner, John Brusger, decide to go
into business together?

We became college roommates at MIT [Massachusetts
Institute Of Technology] through a random room lottery, and we
got to know each other. We started selling comic books at flea
markets. In 1978, we opened a comic-book store on Newbury
Street, hence the name and the 20th anniversary. It was April 6,
so this will come out right before our 21st anniversary, but, of
course, it is a year-long celebration.

How did you start selling records?

A year after we opened, a friend of ours wanted to get rid of
his record collection, so we said, “Why don’t we just throw it in
some boxes here and sell it?” Soon, we started carrying singles
from local bands. At the time, we were across the street from the
WBCN studios, so we got all those DJs in the store a lot, and
they talked up the store and the bands we were promoting. We
were on the hippest street in town and on the bad end of it.

I would guess you were helped by what was happening
with punk at the time.

That really got us into the record business. We started to buy
imports of singles from bands like the Clash, U2, the early Stiff
Records stuff like Elvis Costello and Lene Lovich. I went to
England because my father had a job in the Navy. I brought back
band badges to sell in the store. Also, there was a whole stream
of importers that were on Long Island or in New York who sup-
plied us with stuff way back then, before the parallel-issue thing
became a big court case. And that was when the bands would
put out albums in the U.K. that wouldn’t get released here until
five months later. So, early on, we sold a lot of imports and
alternative domestic records.

Also, we started a rock magazine called Boston Rock, which we
published for a number of years, and then we started a record
label called Modern Method Records. At the time, there was a lit-
tle circuit where bands would play New York and Boston and
then fly back to London, and we really fed off that because we
had a magazine and a store to sell product in. We had our own
little niche thing going.

Continued on page 60
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BY STEVE TRAIAAN

e’re not building our World Wide Web site to

sell one dollar for 75 cents,” emphasizes

Newbury Comics CEQ Mike Dreese. “When

the new www.newbury.com goes online, we
believe we can build a better mousetrap where our
brick-and-mortar

value into our Internet presence.”

As explained by president Lisa Fehl-Parrette, who is
overseeing the Web site revamping, “We are integrat-
ing our retail stores and the Web with our affinity card
as the link to efficiently communicate with our cus-

tomers via the

[stores] can meet the
Web. We are not willing
to buitd a relationship
based on price, and our
inducement will be
information.”
Dreese’s plan to con- |
vert the company’s site
into a one-on-one mar-
keting vehicle is linked
to the Newbury Comics e .cc.)n
affinity card that will be | A%. K
introduced to all cus- % o
tomers by the end of E NN

giftideas
(wic/iff,g.mr."gwiﬁ
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the first quarter. The
card’s barcode will cap-
ture the point of sale for
all transactions by the chain’s more than 325,000
active customers already in a database.

“We're in an incredibly wired area, with greater
Boston second only to Washington, D.C., for per-
capita online usage,” he notes.
“We want to build value, and our
site will offer a lot more than
CDs—-hot, trendy stuff from "South
Park’ and ‘Teletubbies’ plush and
Lava Lites and Spice Girls action
figures and even shoes. We sell
lots of things to our leading-edge
customers now, including some $2
million worth of Dr. Martens shoes
last year alone.

“The new millennium will bring
the supplier in as competitor,”
Dreese believes. “We're already
seeing that happening, and that's
even more of a reason to build

e
Lisa Fehl-Parrette

L
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Internet.”

Fehl-Parrette notes
that the new site will
greet customers with
music- and video-pref-
erence suggestions and
offer them the ability to
reserve titles. Also,
customers will be able
to access new-release
information on the
store’s music, video,
apparel and collectible
products, as well as
enter contests and pro-
motions.

“The retail landscape
is changing very quickly and will be dramatically dif-
ferent in the next five years,” Fehi-Parrette empha-
sizes. “Digital delivery of music and video is already
happening, and consumers can download music on a
49-cent CD-R [recordable] with
their under-$200 recorder rather
than go into the store. Anyone
with a 10-year lease in an
enclosed mall environment is
crazy if they are counting on sur-
viving by selling CDs or DVDs.

“The combination of direct digi-
tal delivery and mait-order giants
like amazon.com is already affect-
ing retail outlets,” she continues.
“It is vital that we maintain com-
munications with our brick-and-
mortar customers, not only to sur-
vive but to expand in the next
century.” m
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The fFeLsty
1ndependent
Takes Bold—
And sometumes
unpopular—
stands on
important
I1SSUes

'BY DON JEFFREY

ewbury Comics has long been considered an

iconoclast in the music-retail business. In addi-

tion to operating stores that are unlike almost

any other chain’s, Newbury and its feisty

CEQ/co-founder, Mike Dreese, have taken bold
and sometimes unpopular stands on some important issues
in the industry.

Pricing, for one.

Dreese has been a longstanding opponent of major record
distributors’ minimum-advertised-price (MAP) policies.
Under these rules, retailers are denied advertising funds
from the record companies if they advertise labels’ products
at prices below the established MAP (often $12.99 for a CD).

“I continue to be perplexed why label groups such as Time
Warner and Sony [co-owners of the Columbia House record
club] whore out 12 CDs for a penny but won't let us buy an
ad that says, ‘12 CDs for $100" without cutting off our adver-
tising funds,” says Dreese, who adds, “They’re trying to
maintain higher prices.”

Wicked-good Prices: Saugus, Mass., store

It's not just the big record companies that Dreese and his
executives go up against. They've also taken on the indus-

_ try’s most important data provider and chart compiler—
SoundScan.

Last summer, Newbury withdrew from the SoundScan sys-

. tem, to which retailers report their sales of specific record-

_ings. SoundScan results are used by Billboard in the compi-

| lation of many of its charts and by record companies to
develop targeted-marketing programs.

It's the latter use of the SoundScan data that drew
Newbury’s ire.

“I still think that system’s not very user-friendly,” says
Dreese. “Any time you have information transfer, there are
definite winners and losers, and the way the system’s con-
structed now, we're a loser.” He also objects to SoundScan’s
selling data from his stores that record companies can then

Continued on page 58
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etting
involved with
the Berklee
College of
Music was a
unique way for both

Berklee

nesspersons, the industry will be a lot better in the future.”
For Don Rose, it was a double-team effort by Dreese and
Wenick that brought him aboard.
“They painted a picture of the
Berklee trusteeship that would be
challenging, rewarding and fun,”
Rose says. “I'm grateful to both
of them for having made the

myself and Newbury
Comics to give some-
thing back to the com-
munity,” says Mike

Dreese, Newbury Comics’
CEO. As first a trustee, and
now chairman, of Berklee’s
Institutional Development
Committee, Dreese has
raised hundreds of thou-
sands of dollars for the
school’s endowment and
ongoing programs.

Dreese had been involved in music ther-
apy with the Boston Institute for Art
Therapy, and, when Berklee added music
therapy as a new major several years ago,
he came on board. “Before I made a com-
mitment, I surveyed the landscape, as it was very important
for both credibility and fund-raising efforts,” Dreese recalls.
“Quincy Jones was an early alumnus, but Berklee has only
been a for-profit school for about 25 years. I saw a lot of
challenges and some ways I could really help make a differ-
ence.”

One of his first goals was to involve more music-industry
executives on the board, including Paul Wenick, then Boston
branch manager for PolyGram Distribution; Tim Collins, for-
mer Aerosmith manager and head of his own management
firm; and Don Rose, president and co-founder of Rykodisc.

“When I had Aerosmith, Mike and I did all kinds of good
things together,” Collins says. “He is the quintessential
capitalist-with-a-conscience. Mike is in the middle of any
good cause in Boston related to music. At Berklee, he’s been
innovative and creative to overcome that part of academia
that resists change of any kind. He’s very inclusive in his
approach, and what I love best about Mike is that you
always know where you stand with him—he’s a real straight-
shooter.

“With all the things we've learned in this business, we've got
to give back and help make it even better,” Collins adds. “If we
help to train the next generation of musicians to be better busi-
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effort, as I'm really enjoying my
involvement. In some ways, Mike
is my model for the kind of com-
munity involvement that I was
looking for—Berklee is special
because it’s directly relevant to music.

“I'm tremendously impressed with the
amount of time and effort that Mike puts in
as a trustee and chairman of what is the
college’s fund raising entity,” continues
Rose. “He has been the chair of the annual
fund-raising gala for several years and has
been a generous contributor himself in
many ways.”

Gary Burton, Berklee executive VP, puts it
in perspective. “There’s this terrific connec-
tion with what Newbury Comics does in
bringing contemporary music into their
stores and what Berklee does in preparing
young musicians to go into this industry,”
he says. “Mike chose to become involved on
the committee and then as chair because he
would have the most impact for the college
with his many contacts in the industry.

“Mike not only is a successful businessman, but he gen-
uinely loves the music and wants it to succeed in many
ways,” Burton adds. “He has stayed very close to the bands
and the musicians—the real essence of Berklee’s mission.
His fund-raising activities have brought in a lot of dollar