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Lopez Steers WMI
Thru Difficult Waters
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Retailers Urge
Labels To Join WEA
In Source-Tagging

BY ED CHRISTMAN

NEW YORK—With WEA’s an-
nouncement that in March it
will begin placing electronic
article surveillance (EAS) tags
in product during the manufac-

turing phase (BillboardBul-
letin, Jan. 14)—a practice
known as source-tagging—
many merchants are calling on
the other majors to follow suit.

Source-tagging has been a
goal pursued vigorously by the
National Assn. of Recording
Merchandisers (NARM) since

1985. Currently, EAS tags are
(Continued on page 98)

BY ADAM WHITE
LONDON—When the Warner Music
Group’s 1998 financial results are
published next
month, its interna-
tional division,
under chair-
man/CEO Ramon
Lopez, is sure to
be praised by the
company’s chiefs
for an cutstanding
performance in
difficult trading
circumstances.
The achievement is just as well. No
one at Warner Music International
(WMI) wanted to live through anoth-
er 12 months like 1997, least of all
Lopez. “That was,” he admits, “the
most difficult year I have had in
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back a long, long time,”
WMI chief. “Apparently, he’s been
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exploited the opportunity to talk the
company down, when they weren't
preoccupied by Universal’s takeover
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of PolyGram or
Sir Colin South-
gate’s travails at
EMI.

Naysayers have
even suggested
that Lopez will
leave the Warner
Music fold within
two years—some
insiders also sub-
scribe to this the-

ory—and wager that he will recruit
former PolyGram Music Group pres-
ident Roger Ames as his successor.

“Roger and I are friends going
says the
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Big ‘Week’ Boosts
Hi-Fi/Elektra’s
Marvelous 3

BY LARRY FLICK
NEW YORK-—As the Jan. 26
release of Marvelous 3’s Hi-
Fi/Elektra debut, “Hey! Album,”
draws near, it’s business as usual
for the tireless Atlanta trio—
which logged a whopping 250
club gigs last year.
Apparently, trekking around
(Continued on page 103)

decades.” His competitors certainly (Continued on page 107) _
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than those of some of its competitors. ing the market. ware that will with a major label.
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the 98 holiday selling season indicate players, com- hand-held com- titled debut album
healthy increases in online sales of patible with the puters to play ‘ on RCA Records has been finding a

growing audience, due in large part
to his high-profile gig as the new host
(Continued on page 109)

MP3 music files. The software,
(Continued on page 99)J'

controversial MP3 file format, were
amang the next generation of

entertainment products. But Wall
Street’s initial reaction was unen-
(Continued on page 100)
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Artists Get Behind EU G'right Bill

BY JEFF CLARK-MEADS
LONDON—=Some of the most popular
voices in the world are being added to
the call for better copyright protection
in Europe.

Leading artists from across the Euro-
pean Union were due to present a peti-
tion to the European Parliament Tues-
day (19) asking politicians to make law
relevant to the online environment.

The petition, signed by 400 artists
from all EU nations, along with neigh-

Top UMG Execs Meet;
Staffers Await Fates

LOS ANGELES—Top-level Univer-
sal Music Group (UMG) executives
convened Jan. 11-12 in Los Angeles to
discuss global strategy, as the compa-
ny’s employees continued to wait for
word of layoffs resulting from the
merger of the Universal and Poly-
Gram music operations (Billboard-
Bulletin, Jan. 14).

“We're all packed up,” said a staffer
at A&M in the U.S., which is expect-
ed to be among those hard hit.

The staff cuts, which are part of
parent firm Seagram’s stated goal to
shave $300 million in costs from the
combined companies, were at press
time expected to commence late in the
week of Monday (18), according to
sources, although previous target
dates have shifted. A Universal
spokesman declined comment.

Meanwhile, various pieces of the
new structure continue to fall into
place daily, including a reorganization
of label operations in the U.K. (see
story, this page). In the U.S., more
details are emerging about staffing at
the combined distribution operations
(see Retail Track, page 78).

Seagram president/CEO Edgar
Bronfman Jr., UMG chairman/CEO
Doug Morris, UMG president/COO
Zach Horowitz, and Universal Music
International chairman/CEO Jorgen
Larsen were among the executives
attending the meetings in Los Angeles.

boring Norway and Switzerland, comes
as the political process is reaching a cli-
mactic point. The draft Copyright
Directive is due to complete its progress
through the Parliament’s committees
Wednesday (20), prior to being present-
ed to a full session of the Parliament for
discussion.

The petition has been driven by Jean-
Michel Jarre, the first artist spokesman
for the International Federation of the
Phonographie Industry (IFPI). Though
IFPI has assisted the musician with the
project, the organization points out that
the initiative is his own.

“It shows that there is no divergence
between record companies and their
artists over copyright issues,” says IFPI
COO Nic Garnett. “They need what we
need from the Copyright Directive.”

Jarre initiated the petition by writing
to artists and explaining what was at
stake. His letter pointed out the poten-
tial damage that could be caused to their
livelihoods and to that of their labels if
the Copyright Directive does not

address their concerns.

More than 400 artists responded by
signing the petition. They represent a
wide range of music styles, from Iron
Maiden to Aqua, the Corrs, and Boy-
zone, as well as Tom Jones and Charles
Aznavour.

Part of the petition’s text says, “We
want to use new digital technologies like
the Internet to create and deliver our
music. But we will only feel confident in
doing so if we know that the laws are
there to stop our works falling victim to
pirates.”

The document asks politicians to
enshrine into law technical protections
for music in the online environment. It
also urges them to “take a stand for cre-
ativity. Take a stand for copyright.”

The Copyright Directive will emerge
from the committee stage of its progress
when the influential Legal Committee
votes Wednesday (20). The version of the
draft directive that this committee
agrees upon will be the one presented to
the Parliament in February.

afape Of Universal’s European
Arm Emerges With U.K. Overhaul

A Billboard wternational staff report.

LONDON—In Europe, more pieces of the
new Universal jigsaw are falling into place—
with the U.K. reorganization announced Jan.
14, the appointment of the head of the new
Italian company, and a departure at German
publisher PolyGram Songs.

The British structure could form the tem-
plate for the European model, with three
main label groups and a strong emphasis on
the channels for U.S. repertoire.

A key change is that the old Universal
U.K. company will be merged with Island
U.K,, with Island managing director Marc
Marot tipped to run the new company, and
Mark Crossingham, GM of Universal/Inter-
scope for Universal Music U.K., expected to
be named GM of the new entity.

Universal/Island U.K. will move to a new
location, which is likely to be the premises
left vacant by the closure of A&M U.K. last
summer.

The move ends MCA /Universal’s 30-year
run as a stand-alone operation in the UK.
The new company will look after the
domestic rosters of both companies and will
also handle MCA, Universal, and Motown;
the latter went through Polydor U.K. in
recent months.

Mercury and Polydor will remain as
stand-alone companies, headed by their
respective managing directors, Howard
Berman and Lucien Grainge. However, both
companies will both gain substantial
tranches of U.S. repertoire.

According to a statement from Univer-
sal, “Mercury’s size and repertoire will
remain largely unchanged.” As well as
marketing music from Mercury U.S. and
Def Jam, it will take over Island’s U.S.
product, making it the British partner for
U.S. East Coast product.

Polydor U.K. also gains more U.S. reper-
toire, with most of the West Coast-origi-

(Continued on page 103)

BOLTON AND THE BUSINESS OF GIVING

I would like to applaud Michael Bolton in
his Billboard Commentary (“Give Of Your-
self, And You'll Get Even More Back,” Dec.
26, 1998) for reaching out to his colleagues
in the music industry to make a difference
in the human race. We all know that there
are countless musicians who give back to
their communities or support a special
cause that they believe in. No matter what
level of success an artist has achieved in his
or her career, there is an organization that
can benefit from a “celebrity” attachment.

As we enter 1999 and soon the new mil-
lennium, let us all reflect on and re-evaluate
our own personal and professional achieve-
ments and make a commitment to make a
difference in someone else’s life. To Michael
and all the caring, compassionate artists,
please continue to lend a hand and your

LETTERS

name to your favorite charity or organiza-
tion, and God bless you for your great work.
Victor Kaply

President

Westwood Entertainment Group

Edison, N.J.

MAKING CREATIVE INTEGRITY COUNT

Kudos to Timothy White on his last col-
umn of the year (“Music And The Human
Secorecard,” Dec. 26, 1998). Once again you
have expressed, on behalf of so many of us
in the industry’s silent majority, the frus-
tration we feel on two of the most signifi-
cant issues affecting the industry today.

We long for a return to some modicum of
an industry in which artistic merit and cre-
ative integrity count for something, and in
which artists and executives who behave pro-
fessionally and responsibly and maturely gar-

ner respect instead of disdain or disregard.
Ron Fierstein
AGF Entertainment Ltd.
New York

Thank you, Timothy White, for your col-
umn “Music And The Human Scorecard.”
Formerly employed in middle management
with the Universal Musie Group, I often
found myself troubled by the very situation
that you describe: all eyes on the cash reg-
ister. It seems as if corporate execs have for-
gotten that it is indeed the music industry
and not the kit industry. Equally troubling,
as you mentioned, is the appalling (and
sometimes even violent) behavior of some
artists. However, in truth, bad behavior is
often condoned throughout the industry.

Kathy Worth
Studio City, Calif.

Letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Billboard, 1515 Broadway, New York, N.Y. 10036.
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What’s Behind The Subliminal Power Of Music

BY RICHARD G. PELLEGRINO

When I was working at emergency
rooms in New York, we would often see
heroin addicts who came in nearly dead
from overdoses. As they struggled for
breath, we would feverishly prepare
injections of Naloxone. This drug binds
to opium receptors in the brain. When
heroin is bound to these receptors, one
experiences an “opium high.” But Nalox-
one is a spoiler. It kicks the opium off the
receptor, ties it up, and produces no high.
Result: 60 to zero instantly.

The patient would then be able to
breathe, but only rarely did the story end
there. More often than not, a patient
would come up swinging, upset that we
ruined his or her last high and unbeliev-
ably unconcerned about the near-death
experience. Powerful stuff.

So what does this have to do with the
music business? Jokes aside, plenty The
same receptors that bind opium also bind
endorphins, a class of natural opioids
found in the brain that seem to play a piv-

‘A GD lets consumers
obtain desirable emotional
states of their own

choosing on demand’

Richard G. Peltegrino. M.D.. Ph.0.. is president of Day-
dream Productions. an entertainment and consulting
company.

otal role in the way we experience music.

Experiments have shown that if you
give Naloxone to a group of people and
ask them to listen to their favorite musie,

it suddenly becomes an intellectual exer-
cise. After Naloxone negates the effect of
their natural opioids, the intensity of emo-
tion seems to diminish. People really do
get “hooked on a feeling.”

And what a powerful feeling it is:
Music talks to us, and we talk back. The
grimaces and contortions made by per-
formers and listeners alike are direct
responses to musiec that moves us, a way
for the subconscious mind to respond to
music’s message. And, like spoken and
written language, music can impart
information. Extensive research has
shown that exposure to certain kinds of
music improves visual and spatial rea-
soning, memory, and learning.

What's more, the effects of our favorite
music are long-lived. Music begins in the

(Continued on page 23)

WORLD MUSIC

% ROMANZA* ANDREA BOCELLI * PHILPS
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Salute

Ten Parts Talent, One Part Vermouth

® K-Ci & JoJo Best R&B Performance by a Duo or Group with Vocal @® Best R&B Song - “All My Life”
@ Semisonic Best Rock Song - “Closing Time”
@ B.B. King Best Confemporary Blues Album - Deuces Wild

@ Mary J. Blige uith Kirk Franklin, R. Kelly, Bono, Crystal Lewis & The Family Song of the Year @ Best R&B Performance
by a Duo or Group With Vocal @ Best R&B Song - “Lean On Me”

@ Lyle Lovett Best Contemporary Folk Album - Step Inside This House
@ Patti LaBelle Best Traditional R&8 Vocal Performance - Live! One Night Only
® Regina Belle Best Traditiona! R&8 Vocal Performance - Believe In Me

Congratulations to our Family of Artists for their Ten Grammy® Nominations
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Lowery Go. For 3ale

BMG Among Contenders For Pub Firm

BY IRV LICHTMAN

NEW YORK—The publishing com-
pany started on the eve of the rock
revolution by Bill Lowery is on the
sales block, and bidding for the
Atlanta-based Lowery Music Group
is said to be intense (BillboardBui-
letin, Jan. 13).

Although no deal had been final-
ized by press time, sources say Low-
ery may be leaning strongly to BMG
Music Publishing, which currently
has international rights to the com-
pany’s catalog. The purchase price
for the company is said to be in the
$15 million-$20 million range.

Lowery’s New York-based attor-
ney, Allen Arrow, confirms that the
company is for sale and says that bid-
ding has “been coming in from every
conceivable kind of company. If the
company is sold, Bill expects to stay
on as day-to-day head of the compa-

Online Child
Protection
Act Opposed

BY BILL HOLLAND
WASHINGTON, D.C.—The Record-
ing Industry Assn. of America
(RIAA) has joined a broad coalition
of First Amendment groups, pub-
lishers, and online service providers
that is challenging in court the con-
stitutionality of the Child Online Pro-
tection Act (COPA).

COPA was passed by Congress in
autumn 1998 as part of the budget bill.

With the music industry poised to
move forward with E-commerce, the
bill leaves it vulnerable to prosecu-
tion for lyries, promotional videos, or
album covers that might be consid-
ered objectionable.

The RIAA, in its Jan. 11 amicus
(friend of the court) brief filed in
U.S. District Court in Philadelphia,
says that while it agrees with the
intent of the new law—to prevent
children from gaining access to
pornography—it finds the COPA lan-
guage is too broad and its determi-

(Continued on page 107)

ny in Atlanta. Whatever company to
whom it’s sold, there will be no
change in its character.”

Lowery, a board member of the
National Musie Publishers’ Assn.,
formed his company more than 45
years ago.

It is a rich source of Southern
rock, blues, and R&B material that
is said to be ripe for extensive new

(Continued on page 108)

BY TOM FERGUSON
LONDON—Despite problems in the
Far East and exchange-rate difficul-
ties, HMV Media Group ple enjoyed
a 4.2% sales increase to 279 million
pounds ($446.4 million) during the
second quarter since its split from
EMI (BillboardBudletin, Jan. 13).
Strong performances from its
European businesses during the
three months that ended Oct. 24,
1998, saw the music and books mer-

Indie Ripe & Ready Bought

BY CHRIS MORRIS

LOS ANGELES—Empire Media
Distribution, a New York-based mu-
sic production and consulting firm,
has acquired New York-based indie
label/distribution company Ripe &
Ready Music. Terms of the deal
were not announced.

In business since 1994, Ripe &
Ready—which is headed by Mike
De Urso, a former sales rep at
Independent National Distributors
Inc. and Landmark Distribution—
issues albums under its own
imprint, acts as a subdistributor
for other independent labels, and
licenses product from indie
sources.

The company has released
albums by God Street Wine (now
with Mercury Records), the Brain
Surgeons (which features Al
Bouchard of Blue Oyster Cult),
Mary Lee’s Corvette, Russian rock-
er Boris Grebenshikov, roots-rock-

er Mojo Nixon, and blues guitarist
Hubert Sumlin.

Ripe & Ready distributes 10
affiliated labels, including Blues
Planet and Russian-language
imprint Proforma. Ripe & Ready is
exclusively distributed by Big
Daddy Music Distribution in
Maplewood, N.J.

Empire president Benny Kay
says, “I've had a deep passion for
helping artists reach their dream.
Part of what Mike has done over the
last four or five years is help people
do that. In a philosophical and spir-
itual sense, I appreciate that.”

De Urso adds that Ripe &
Ready’s new alliance with Empire,
which operates a recording facility
on East 70th Street, will afford the
company a new product source.
“Benny knows a lot of people, and
he may be able to tap into tapes
they have, live concerts they have,”
he says.

Dion, Will Smith Top AMAS

Both Win 3; Big Sales Impact Not Foreseen

BY CARRIE BELL
LOS ANGELES—Will Smith and
Celine Dion, with three trophies
each, were the big winners at the
American Music Awards (AMAs).
Smith, who won favorite male artist
and album in the soul/R&B category
and favorite album in the pop/rock
category, appeared on last year’s
soundtrack winner, “Men In Black.”

BY TOM FERGUSON

LONDON—MCI and Crimson
Productions, the music units of
U.K. retail giant Kingfisher, are
being merged in a new initiative
by its VCI Group subsidiary (Bill-
boardBulletin, Jan. 14).

The move, which takes effect
immediately, follows Kingfisher’s
November 1998 acquisition of VCI
Group, of which MCI is part. The
latter operates in the midprice and
budget markets, specializing in
single and multi-artist licensed
compilations. It also has reissue

Kingfisher’s MGI, Grimsan
Music Units Are Merged

labels with owned and licensed
repertoire.

The combined businesses will
operate as MCI under a new man-
aging director, Ian Foster, cur-
rently trading controller at EUK,
Kingfisher’s music/video distrib-
ution subsidiary. EUK supplies
Kingfisher’s Woolworths High
Street chain, the U.K. musie mar-
ket leader. Foster will report to
VCI Group managing director
Richard Green, and the combined
businesses will operate from VCI’s

(Continued on page 109)

His album “Big Willie Style” is No. 17
on The Billboard 200 this issue.

Dion won favorite pop/rock female
artist for the second year in a row
and was named favorite adult con-
temporary artist. She got a third
mention through her work with
James Horner on the triumphant
“Titanic” soundtrack.

Due to the es-
tablished super-
star status of
winners like
Dion, Smith,
Garth Brooks,
and Aerosmith,
many retailers
don’t expect the
AMAs to gener-
ate a huge leap in sales.

“These awards seem like feel-good
awards that celebrate artists who
already have huge sales and follow-
ings,” says Borders Books & Music
pop buyer Andy Sibray, who is based
in Ann Arbor, Mich.

“We’ve seen a bump in Celine’s
‘Let’s Talk About Love’ sales in the
last week and a half, but I'd attribute
that to riding the heels of her Christ-
mas album before I'd say the AMAs
are responsible,” Sibray says. “The
Grammys will have much more
impact in a month.”

(Continued on page 97)
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chant post operating profits of 10.5
million pounds ($16.8 million), up
from 4.1 million pounds ($6.6 million)
during the same period in 1997. The
increases, achieved in the face of
adverse exchange-rate impact and
difficult economie conditions in Hong
Kong, are contained in pro forma
figures published Jan. 12.

HMYV Media Group joint chief
executive Alan Giles describes the
results as “very pleasing, particu-
larly when put in the context of some
pretty difficult trading conditions in
the U.K. and Asia. Overall, we saw an
improvement in profitability in every
single one of the HMV regions—
they all produced a positive profit
performance in the second quarter.
We were even more pleased with
Christmas, which was particularly
driven by a strong performance by
HMYV Europe.”

Globally, the group’s HMV music
stores saw comparable-store second-
quarter sales rise by 4.1% in the
period. That positive picture for
music was reinforced by an overall
5.4% rise in comp-store sales over the
five weeks that ended Jan. 2.

Europe—particularly the UK.—
remains the group’s powerhouse,

A Healthy 20 For HMV Group

notes Giles. “The [Christmas] like-
for-like sales growth for HMV Eu-
rope was 8.2%,” he says. “We believe
that constitutes quite a significant
gain in market share.” The increase,
he adds, was largely music-driven.
HMYV Europe saw comparable-
store sales up 8% during the second
quarter of 1998. Once the perfor-
mances from new stores opened be-
tween May '97 and May ’98 are
added, reported sales rose 13.2%
from 1997 to 100.1 million pounds
($160 million). Outside Europe, a 4.3
million pounds ($6.9 million) adverse
exchange impact on sales at HMV
North America made the picture less
encouraging; what would have been
a 4.3% sales increase on 1997 at con-
stant exchange rates turned into a
6.5% drop, to 37.3 million pounds.
Even more disappointing was the
scenario at HMV Asia-Pacific, where
reported sales declined by 8.2% to 46
million pounds. However, Giles insists
that HMV performed strongly in
both Japan and Australia. The group
blames a Hong Kong sales decline
and 6.8 million pound adverse
exchange impact for the reverse; at
constant exchange rates, HMV Asia-
(Continued on page 97)

LaFace Re-Signs Braxton

BY CHRIS MORRIS

LOS ANGELES—Toni Braxton has
started 1999 with a clean slate: The
crossover diva has signed a new con-
tract with LaFace Records and
reached a settlement agreement re-
garding legal actions filed during her
contract disputes with LaFace and
Arista Records.

Word of Braxton’s new deal with
LaFace surfaced Jan. 9 at the BMG
convention in San Diego. During a
product presentation, LaFace co-
owner Antonio “L.A.” Reid, who is
partnered in the label with Kenneth
“Babyface” Edmonds, announced
that Braxton had resolved her dif-
ferences with the label and is record-
ing a new album for the company
(BillboardBulletin, Jan. 12).

A LaFace spokeswoman says that
a May release is planned for Brax-
ton’s album.

Barry Hankerson, Braxton’s man-
ager, told Billboard that the singer had
signed a new contract with LaFace
but declined further comment, saying
that details of the pact were confiden-
tial. He adds that his client was “ecsta-
tic” about the new agreement.

A spokesman for Braxton says the
singer has no comment about the
new contract.

Documents on file in U.S. Bank-
ruptey Court in L.A.—where Brax-
ton filed for Chapter 7 protection on
Jan. 22 of last year (Billboard, Feb.
14, 1998)—indicate that Braxton ex-
ecuted a new exclusive recording
deal with LaFace on Nov. 4. (A source
maintains that the contract was not
finalized until late December.)

According to court documents, on
Nov. 19 Braxton and representatives
of LaFace, Arista (which distributes
LaFace), and BMG signed a settle-
ment agreement to discharge the
various legal actions filed by Braxton

and the labels during the often-acri-
monious dispute over her contract.
The agreement mandates the dis-
missal of a suit filed by Braxton on
Dec. 5, 1997, in California Superior
Court in L.A., in which the vocalist
claimed that her August 1989 re-
cording agreements were invalid
under Section 2855 of the California
Labor Code—the so-called “seven-
year statute,” which limits the dura-
tion of personal-service contracts to
seven years.
LaFace and Arista’s Jan. 8, 1998,
(Continued on page 109)

Paramount
Preps For
‘Rugrats’ Vid

BY SETH GOLDSTEIN

NEW YORK—There’s a lot of home
video happening under the Viacom
umbrella.

Paramount Home Video has
planned the March 30 VHS and DVD
release of “The Rugrats Movie,”
which grossed $90 million at the U.S.
box office. “Rugrats” sports a cross-
promotional lineup that includes con-
sumer icons like Campbell’s Soup,
Mott’s Apple Sauce, and Lincoln-
Mercury cars.

Sources estimate that the studio
could ship as many as 5 million cas-
settes on street date and hundreds of
thousands of discs, with the promise
of significant reorders. Disney
expects to deliver two animated hits,
“Mulan” and “101 Dalmatians,” in
March, providing stiff competition.

(Continued on page 108)
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BY DOMINIC PRIDE

LONDON—This year’s Brit
Awards show will move closer to
its original mandate as an interna-
tional showcase
for British
music, with TV
sales struck in
all key territo-
ries and a record number of coun-
tries buying the show beforehand.

The nominations list, unveiled
Jan. 11 (BillboardBulletin, Jan.
12), encapsulates the diversity of
music that found a home in the
UK. mainstream in 1998.

Pop star turned indie kid Robbie
Williams (Chrysalis/EMI) led the
pack with six nominations, followed
by left-field dance act Massive
Attack (Cirea/Virgin) with five.
Acts with three nominations are
Welsh alternative rock band Cata-
tonia (blanco y negro/ WEA), its

K47

_gﬁ.:.

U.K.’s Brit Awards
Gain In Global Stature

compatriot group the Manic Street
Preachers (Epic), swamp-blues up-
starts Gomez (Hut/Virgin), and
big-beat star Fatboy Slim, aka Nor-
man Cook
(Skint).

Yet Cook was
the only produc-
er to be found in
the list. A deci-
sion to ax the
category of best
producer pro-
voked a strong
response from
producers’ bodies (see story, page
98).

The show will take place Feb. 16
in the London Arena in the Dock-
lands area of the city, and it will be
broadeast nationally in a two-hour
edited version Feb. 17 by Carlton
TV on the ITV network.

(Continued on page 98)

WILLIAMS

Top Acts Set For l}ermany S Echos

BY WOLFGANG SPAHR
HAMBURG—A bevy of internation-
al acts, including Alanis Morissette,
the Lighthouse Family, and R.E.M.,
will join such top-selling German
artists as Modern Talking, Xavier
Naidoo, and Die Fantastischen Vier
in performing live at the eighth Echo
German Record Awards, to be held
March 4 here.

The bill was announced Jan. 14
along with the nominations for the
German industry awards. The chair-
man of the German Phonographic
Academy, Gerd Gebhardt, says that
more than a dozen stars will perform
live on the Congress Centre Ham-
burg stage in an event watched by
more than 3,000 attendees and more
than 5 million TV viewers, giving the
eighth Echo ceremony special pres-
tige.

The managing director of the Ger-
man Phonographic Academy, profes-
sor Werner Hay, used the occasion to
appeal to Michael Naumann, Ger-
many’s federal minister for culture, to
provide a substantial sum from his bil-
lion-mark budget to promote up-and-
coming young pop and rock talent.

Hammond Shines At Stellar Awards

BY LISA COLLINS

LOS ANGELES—With a record
eight wins, including artist of the
year, Fred Hammond dominated the
14th annual Stellar Gospel Music
Awards.

Hammond, and his Detroit-based-
choir, Radical For Christ, triumphed
in every category in which he was
nominated. The awards show was
held Jan. 9 at Atlanta’s Civic Center.

It was also a big night for Karen
Clark-Sheard, who took home three
awards, including female vocalist of
the year for her solo debut, “Finally
Karen.”

“I'm honored to spread the news
in a musical way and, of course, to
continue the legacy that my mother,
Dr. Mattie Moss Clark, left,” she
said.

The featured performance of
Kierra Sheard, Clark-Sheard’s 11-

year-old daughter, on “Finally
Karen” brought her a Stellar in the
category of children’s performance.

The two-hour awards show, con-
ceived to commemorate the birthday
of Dr. Martin
Luther King Jr,,
was hosted by
CeCe Winans,
actress Lynn
Whitfield, and
comedian/ actor
Steve Harvey.
Featured per-
formers included
Yolanda Adams,
Walter and Edwin Hawkins, John P
Kee, Trin-I-Tee 5:7, and Kirk
Franklin, while program highlights
included a medley of selections
from DreamWorks’ “The Prince Of
Egypt—Inspirational” album fea-
turing Shirley Caesar, Donnie

HAMMOND

RECORD COMPANIES. George Lev-
endis is named VP of international at
Arista Records in New York. He was
managing director of BMG Greece.

Mark Snider is appointed head of
top 40 promotion at V2 Records in
New York. He was national director
of pop promotion at Elektra.

Reprise Records in New York pro-
motes Alex Coronfly to senior di-
rector of promotion, adult formats;
Anne Marie Foley to associate di-
rector of hot AC; and Tommy Page
to local promotion manager, New
York. They were, respectively, direc-
tor of triple-A promotion; local pro-
motion manager, New York; and a
promotion assistant.

Outpost Recordings names Ashmi
Dang A&R director in New York and
promotes David Kim to marketing
director in Los Angeles. They were,
respectively, founder of Spectre Mar-
keting, Media & Promotion and A&R

LEVENDIS

SNIDER

manager.

Wu-Tang Records in Los Angeles
names John “Mook” Gibbons pres-
ident and Arlene Godfrey GM. Gib-
bons remains president of Wu-Tang
Management, and Godfrey was liai-
son for RZA Productions and Wu-
Tang Productions.

Jim Brennan is promoted to VFP/
controller of shared accounting serv-
ices at Sony Music in New York. He
was assistant controller of shared ac-
counting services.

Samuel “Tone” Barnes is named

MecClurkin, and Boyz I1 Men.

Presenters included Bobby Jones,
Angella Christie, and actors Victoria
Dillard, Wendy Raquel Robinson, and
Rocky Carroll of “Chicago Hope.”

The James Cleveland Award was
presented to the late Thomas Whit-
field for his contributions to gospel
by Adams, whom Whitfield was cred-
ited with discovering.

The awards—spanning 25 cate-
gories of gospel from R&B to tradi-
tional gospel and voted on by indus-
try professionals—are likely to
provide a sales boost for winners and
performers. Distributed by the Chi-
cago-based Central City Productions,
the two-hour special airs nationwide
in syndication from Jan. 10 through
Feb. 14 in more than 100 markets.

A complete list of winners follows.

Artist of the year: Fred Ham-

(Continued on page 108)

CORONFLY DANG
executive VP and Jean Claude
“Poke” Oliver is named executive
VP at Columbia Records in New
York. They remain producers.

Jerome Farley is named director of
A&R at Eightball Records and Empire
State Records in New York. He was
president of Tantrum Recordings.

Edel America Records in New
York appoints David Tockman di-
rector of business affairs. He was an
attorney at the Law Office of George
Edward Regis.

Lenny Soohoo is named con-

DIE FANTASTISCHEN VIER

Hay said that “the academy can no
longer do this alone and is dependent
on the assistance of the German fed-
eral government.” He added that this
also applied to renting practice rooms
and providing funding for musical edu-
cation and purchase of instruments.

A new presenter for the awards
was also named: Kim Fisher from
Berlin will host the TV broadcast of
the Echo Awards, to be shown on Ger-
man national network ARD at 8:15
p.m. on March 5. German TV corpo-
ration MDR will produce the show.

Gebhardt expressed his gratitude

for the assistance prov1ded by the
Hamburg city government in prep-
arations for the Echo Awards, which
he said are now the third-most-pres-
tigious best-seller awards in the
world, alongside the U.K.'s Brits (see
story, this page) and the U.S.” Gram-
mys. This is the fourth year that the
ceremony will be held in Hamburg.
As the world’s third-largest record
market, with sales of more than 6 bil-
lion deutsche marks ($3.55 billion),
“Germany will be the focal point of
the global record industry on March
4,” Gebhardt says. He adds that the
German Phonographic Academy will
be donating a six-digit sum in Ger-
man marks to support the music
therapy work of the Nordoff-Robbins
Foundation in honor of the Echo
Awards.
Most German retailers say they
can feel the show’s impact on sales.
Purchaser Joerg Janke of the
Hamburg Karstadt department
store expects the Echo Awards to
boost sales of the two generic compi-
lations that Echo organizers produce:
one for rock, pop, and dance and the
(Continued on page 97)

Smash Hit. Smashing Pumpkins member Billy Corgan joined noted producer
Tony Visconti and the Chicago chapter of the National Academy of Recording
Arts and Science (NARAS) Nov. 23, 1998, for a panel titled “Painting The Musical
Picture: A Conversation About The Role Of Artist, Engineer, And Producer,” part
of the chapter’s music forum series. The panel discussed the role of collabora-
tion in the recording process. Shown, from left, are recording engineer Chris
Shepard, Chicago Recording Co. GM Hank Neuberger, Corgan, Visconti, and
Grift Morris, executive director of the Chicago chapter of NARAS.

KIM GIBBONS

troller of U.S. operations at peermu-
sic in New York. He was controller/
director of royalties at Zomba Re-
cording Corp.

RELATED FIELDS. Anita Busch is
appointed editor of The Hollywood
Reporter in Hollywood. She was a
freelance journalist.

Network Music in San Diego pro-
motes Bruce L. Tucker to COO and
Larry Anderson to VP of market-
ing. They were, respectively, busi-
ness and legal affairs VP and pro-

BRENNAN BUSCH
duction manager.

Ted Kurland Associates in Boston
promotes Panos Panay to VP/director
of international division and Marilyn
Rosen to international booking agent.
They were, respectively, booking agent
for European and Middle Eastern
tours and publicity manager/director
of the Jazz Meets Symphony division.

The Lippin Group in Los Angeles
appoints Jean MacDonald Sievers
to senior account executive. She was
head of media relations at Revolution
Records.
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RCA VICTOR AND 5-TIME GRAMMY™ AWARD WINNING ARTISTS
THE CHIEFTAINS ARE PROUD TO ANNOUNCE THE FOLLOW-UP TO THEIR
GROUNDBREAKING ALBUM, THE LONG BLACK VEIL...

THE CHIEFTAINS

Lears 6/ oz e

AN EVOCATIVE COLLECTION OF SONGS
ABOUT WOMEN AND LOVE
FEATURING GUEST PERFORMERS:

MARY CHAPIN CARPENTER
THE CORRS * BRENDA FRICKER
DIANA KRALL * LOREENA MCKENNITT
NATALIE MERCHANT
JONI MITCHELL ¢ SINEAD O’CONNOR
JOAN OSBORNE * BONNIE RAITT
THE RANKINS ¢ SISSEL ¢ AKIKO YANO

INCLUDES WORLD RENOWNED FIDDLERS
MAIRE BREATNACH, EILEEN IVERS, ANNBJORG LIEN AND NATALIE MACMASTER

MARKETING HIGHLIGHTS
THE MARKETING CAMPAIGN HAS BEEN DESIGNED TO
MAXIMIZE CONSUMER AWARENESS BEFORE STREET DATE AND

TOUR

30 MARKETS RUNNING FROM
MARCH 2 - MAY 3, INCLUDING
ST. PATRICK'S DAY [3/17] AT
NEW YORK'S CARNEGIE HALL

[WITH SPECIAL GUESTS]:

WONOBAN

MARCH

SAN ANTONIO, TX
FORT WORTH, TX
HousTOoN, TX
MINNEAPOLIS, MN
SPRINGFIELD, MA
PROVIDENCE, RI
BALTIMORE, MD
NEWARK, NJ
WEST POINT, NY
BOSTON, MA
WASHINGTON DC

NEW YORK, NY
[CARNEGIE HALL]

NEW BRUNSWICK, NJ
READING, PA

APRIL

DANBURY, CT
JACKSON, MS

ST. Louls, MO
KANSAS CITY, MO
MANHATTAN, KS
LINCOLN, NE
TUCSON, AZ
TEMPE, AZ
ESCONDIDO, CA

MAY

CERRITOS, CA

SAN FRANCISCO, CA
SEATTLE, WA
PORTLAND, OR
TACOMA, WA
EUGENE, OR
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BY DYLAN SIEGLER

NEW YORK—Sam Prekop says
he’s “not always that good at doing
nothing.” So when his Chicago-
based band, the Sea And Cake,
went on hiatus to give band mem-
ber John McEntire time with his
other major project, Tortoise,
Prekop went to work.

“I like to be doing stuff all the
time,” Prekop says. “So it was
pretty likely
that I would
come up with
something.”

Prekop con-
ceived a self-
titled solo
record, due Feb.
9 from Thrill
Jockey. But far
from being a simple stopgap, the
set treads the turf where jazz,
rock, and experimental music
meet, continuing to blur the genre
boundaries the Sea And Cake and
its contemporaries have recently
helped smudge.

On the new album, Prekop’s sigh-
ing falsetto vocals shine through the
latticework of Josh Abrams’
acoustic and electric bass, Sea And
Cake member Archer Prewitt’s
electric guitar, and Chad Taylor’s
tight, downbeat-shy percussion.

Prekop—who added vocals to
only a portion of the tracks—plays
on guitar and keyboards, joined by
cornet player Rob Mazurek, string
player Julie Pomerleau, and per-
cussionist McEntire.

“The jazzy element sort of hap-
pened by default,” says Prekop,
who attributes the sound to the
solid jazz backgrounds of many of
the ensemble’s players, many of
whom also have experience in

PREKOP

Prekop Stretches Out On
Thrill Jockey Solo Debut

experimental musie. “I didn’t want
a jazz rhythm section backing me
up; that wasn’t the intention. But
we met in a place that I couldn’t
have imagined without them.”
With his guitar playing “on a back
burner,” Prekop says that he origi-
nally intended to complete the entire
album himself in his home studio,
composing and editing on the com-
puter. (Past Prekop prejects, like a
recent Microsto-
ria remix and
the latest Sea

And Cake
album, “The
Fawn,” have

thrived on computer-generated
sounds.)

“But I wasn’t really writing
songs,” he says. “They were more
like a bunch of little computer-
based snippets, and I got kind of
bored.” So with renewed resolve,
he picked up the guitar and then
picked up the phone.

“The first person I contacted,”
says Prekop, “was Jim O’Rourke,”
the Gastr Del Sol member and
increasingly high-profile progres-
stve performer, composer, and pro-
ducer (Smog, Stereolab, John
Fahey). O’'Rourke produced the
album and contributed string
arrangements and incidental back-
ing vocals.

While jazz elements are a vital
part of the album’s character,
Prekop’s conceptual grasp of com-
position forms the albun’s founda-
tion, drawing from rock, bossa
nova, electronie, and experimental
sources.

For instance, says Prekop, “I
write vocal parts as part of the
ensemble, like a counter-melody that

(Continued on page 95)

Bluegrass Sees Lift In 3 Albums

Earle, Skaggs, McCoury Sets Focus Mainstream Attention

BY JIM BESSMAN
NEW YORK—With the possible
exception of Alison Krauss, the “high
lonesome” bluegrass genre hus re-
mained lonely indeed—at least in the
mainstream music marketplace.

But three high-profile bluegrass
releases due this quarter are raising
hopes that the jazzy, old-time acoustic
folk music, which is rooted in the
Kentucky hills of the "30s, is on the
verge of major visibility.

The albums are Ricky Skaggs’

THE DEL McCOURY BAND

“Ancient Tones,” which Skaggs Fam-
ily Records (SFR) releases Jan. 26;
the Del McCoury Band’s “The Fam-
ily,” out, Feb. 9 on Skaggs’ new label,
Ceili Music; and Steve Earle’s “The
Mountain,” due Feb. 23 on his E-
Squared Records.

Country rock renegade Earle—a
major MeCoury fan—used the
MecCoury Band as the backup on his
new disc and will also tour with it,
beginning with a Nashville showcase
in March.

“To me, bluegrass is stronger than
ever since I started in the late '50s,”
says McCoury, who played in the late
pioneer Bill Monroe's Blue Grass
Boys in the early '60s and is seen by
many as the genre’s current stan-
dard-bearer.

“I've seen it go to a certain level
and drop back and depend on those
[core] fans for several years and then
get new fans again, but it’s grown so
much in the last five years, with the

IBMA [International Bluegrass Mu-
sic Assn.] and its award show estab-
lished, radio p.ay getting better than
it was, and 30 many young people
coming into the music as listeners
and players,” McCoury adds.

Skaggs cut his teeth in bluegrass
with the legendary Ralph Stanley’s
Clinch Mountain Boys in the early
"70s, before evolving his sound into
major country success in the '80s. He
seconds McCoury’s assessment of
the state of bluegrass music.

SKAGGS

“I’'m seeing a real change in the
wind, and what’s blowing is 4 more
traditional, rootsy, gutsy sound,” says
Skaggs, whose 1997 album “Blue-
grass Rules!,” his first full-fledged
bluegrass set in 12 years, foreshad-
owed the current commotion. It also
has just been nominated for a Gram-
my Award as best bluegrass album.

“Maybe it happens every 10 or 15
years, but when [ first came to Nash-
ville in "80 and '81, there was a real
desire for that old sound to come back
into country musie, and I think it’s
still there today,” Skaggs adds. “Peo-
ple like Steve Wariner and Clint
Black and -Joe Diffie have come up to
me and said, ‘Man, I love what you're
doing, and it's exactly what you're
supposed to be doing—carrying on
the tradition and sound and kicking it
up a noteh and taking it to the next
millennium.” ”

Peter Kuykendall, editor of Blue-
grass Unlimited and a former chair-

man of the IBMA board of directors,
senses a bluegrass buzz from roots
radio stations, combined with a “gen-
eral disinterest in what’s coming out
of the country market.”

He also notes the amazing achieve-
ment of Stanley, whose “Clinch Moun-
tain Country” album, featuring such
mainstream country guests as Vince
Gill and Patty Loveless, earned him
Amazon.com’s country artist of the
year honors and also is up for the best
bluegrass album Grammy this year:

EARLE

“All those country acts being on
alph’s record shows where their
hearts are,” savs Kuykendall. “Also
Lyle Lovett had [bluegrass stars]
Mike Auldridge and Victor Krauss
and Sam Bush out on the road with
him a lot last season, and Alison was
on ‘The Prince Of Egyvpt’ [eountry
music soundtrack] and the national TV
show [promoting the moviel, so a lot of
the underground [bluegrass] stuff is
starting to see the broader world.”

Echoing Kuykendall is Doug Tuch-
man, for 27 vears a key bluegrass
radio DJ and concert promoter in the
New York area. He says that the
music is more popular now than at
any time in his recollection, and he
also points to the eagerness with
which so many top country artists
flocked to the Stanley project.

“It reflects their willingness to
show the publie how much they gen-
uinely like bluegrass and gives the

(Continued on puge 96)

You've waited long enough. .. Your destiny is here.

jim brickman’s brand new album arrives January 26

Top 20 at AC Radio!
Already on at WASH, WDOK, KOSI, KEZK, WLTE, WVLI, WTVR, WRCH, WPCH & WLIF

National TV campaign begins January through Mother's Day. Loy

Nationwide Destiny Tour begining in January.
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Paul Westerberg Gommits “Suicaine’

Capitol Debut Features Mostly Home-Recorded Material

BY CHRIS MORRIS

LOS ANGELES—“Suicaine Gratifi-
cation,” the debut Capitol album by
Paul Westerberg, set for release Feb.
23, finds the singer/songwriter
bringing it all back home—literally.

Westerberg, the former leader of
the much-admired ’80s punk band
the Replacements, says most of the
album was penned and recorded at
his house after he returned from
the 1996 tour that promoted his sec-
ond and last Reprise album, “Even-
tually.”

“As soon as I came home from the
tour, I wasn’t in the greatest up
mood,” Westerberg confesses. “I just
kind of ran with it; I isolated myself
and sat down in the basement, and a
lot of it poured out. And a lot of it was
written and recorded down there.”

After cutting rough versions of
many of the songs at his Minneapolis
home, Westerberg hooked up with
noted producer Don Was. Following
a long period in the studio, the pair
ultimately decided that leaving well
enough alone was the best approach
for the material.

Westerberg says, “As usual, we
took the bare-naked recordings, tried

to embellish them, tried to rerecord
them, and for the first time I think
ever, I found a guy smart enough to
realize that the shit was the stuff that
was recorded in
the basement.
“We did it ass-
backwards,” he
adds. “If it had
been totally up to
me, 1 wouldn’t
have bothered to
rerecord anything,
do anything. But
I'd signed to Cap-
itol, and [ex-president/CEO] Gary
Gersh was involved, and naturally
they always say, ‘Well, why don’t you
flesh these songs out and rerecord
them.” So we kind of like ran every-
thing through the wringer, and a
good 75% of the time we realized that
the first tuke, the initial home version
or whatever, was the best, and why
try to embellish something that is
better the more fragile that it is?”
Much of the material is piano-dom-
inated, with Westerberg playing
most of the parts (although Benmont
Tench of Tom Petty’s Heartbreakers
also contributes keyboards). Josh

WESTERBERG

Kill Rock Stars’ Sleater-Kinney
Rises To New Ghallenges On “Hot’

BY CARRIE BELL

LOS ANGELES—On Feb. 23, the
women of Sleater-Kinney will dish up
fresh “Hot Rock” on the Olympia,
Wash.-based label Kill Rock Stars.

SLEATER-KINNEY

“We are extremely happy with the
new album. It challenged us musical-
ly, Iyrically, and thematically,” says 26-
year-old vocalist/guitarist Corin Tuck-
er. “We created more diverse guitar
and drum sounds, and the song struc-
tures vary throughout the album. It’s
a bit of a risk making an album so dif-

ferent from our last one, because peo-
ple responded so well to it. But we
have to be loyal to ourselves first, and
this is where the musie took us.”

Don’t get her wrong. “Hot Rock” is
chock-full of the music Sleater-Kin-
ney is know for: raw, guitar-based
punk with alternating emotive vocal-
ists, played with the passion and reck-
less abandon of first-time musicians.
It still straddles the line between the
do-it-yourself aesthetic of Bikini Kill
and the polished punk of mainstream-
acceptable Hole.

In a sense, the band is its own
stiffest competition, as there aren’t
too many other groups that sound like
the female trio. Its last album, “Dig
Me Out,” decorated many critics’ 1997
top 10 lists, garnered a strong follow-
ing, and scanned 56,000 copies,
according to SoundScan.

“We feel the pressure of praise

(Continued on page 19)

Freese, of Westerberg’s *96 touring
band, and Jim Keltner contribute
drums.

Dave Pirner of Soul Asylum sings
backup on “The Fugitive Kind,”
while the background vocals on the
lovely ballad “Born For Me” were
supplied by Shawn Colvin. “Don
knows everybody who is everybody,”
Westerberg says of Colvin’s involve-
ment, “and I think Shawn had always
sort of known about me and was a fan
and was more than happy, and 1
guess she was in town at the time.”

Classical Rock. Daniel Johns of Silverchair, left, chats with classical pianist
David Helfgott during sessions for the Epic band’s forthcoming album. Helfgott,
whose life inspired the Academy Award-winning film “Shine,” performs on the
six-minute track “Emotion Sickness.” The tune also features a string arrange-
ment by Jane Scarpantoni. The as yet untitied album is due early this spring.

(Continued on page 19)
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Rick Springfield Rebounds With SE"-BMEHSE{
‘Karma’; Nettwerk Expands Management Team

BOP "'TIL YOU DROP: Rick Springfield returns in
February with his first album in more than a decade.
“Karma” will be sold through his World Wide Web site,
wwwrickspringfield.com, and through a toll-free phone
number. It will get a good send-off when Springfield is
featured on VH1’s “Behind The Music.” His episode,
which will be repeated often, began airing Sunday (17).

Springfield went to one label only—his former one—
before deciding to release the album himself. “We ap-
proached RCA Records, and they said no,” he says.
“They hadn’t heard the album, they just weren’t inter-
ested. There was some interest from smaller labels, but
I’ve had friends who put their soul

gy was still there. Having taken 10 years off, it was great
to play the songs again.” He’s playing selected dates for
the next few months but plans an extended tour after
“Karma” has had a chance to find its audience.
“Karma” was co-produced by Springfield and his
longtime producer, Bill Drescher. It contains the same
guitar-driven pop Springfield is known for and features
upbeat melodies that contrast with his often-cynical love-
gone-wrong lyries. “My old material was depressing
songs in a happy context,” he says. “This album is talk-
ing about where my head is now. I've gone through a lot
of shit, and I'm a lot older than I was when I wrote
Jessie’s Girl,” and that life experi-

on a record, and then it disappears.
I figured, ‘T've gone this far myself;
I might as well go the whole way.” ”

The '80s were very, very good to
Springfield, who had four platinum
albums and more than a dozen top
40 hits, including “Jessie’s Girl”

ence shows.” He adds with a
laugh, “T only write when I'm mis-
erable, and I'm a lot more miser-
able these days, so I get a lot of
writing in.”

N ETTWERKING: Nettwerk,

(his signature song), “Don’t Talk
To Strangers,” and “I’ve Done
Everything For You.”

After a brief hiatus in the mid-
’80s, he returned in 1988 with “Rock Of Life,” which
peaked at No. 55 on The Billhoard 200 and reminded the
singer of just how fickle the business can be. “I took a
couple of years off, and when I came back, it was like,
‘Whoa, where is everybody?’ It was a surprise how soon
they forget,” he says.

He got a further reminder a few yeurs ago when pro-
ducers from Oprah Winfrey’s show called. ‘A low point
in my career was being called by Oprah’s people to ap-
pear on a one-hit-wonders show when I've had 17 hits,”
he says. “I turned them down. They were very nice and
flattering to me, but that was a low point.”

After “Rock Of Life,” Springfield primarily concen-
trated on his acting career. Last July, he began touring
for the first time in more than a decade, playing venues
as big as Universal Amphitheatre in the Los Angeles
area and as small as clubs seating a few hundred peo-
ple. It was in one of the smaller venues that we caught
Springtield in December in Las Vegas.

We hadn’t seen him in concert since 1984, when he
sold out Reunion Arena in Dallas. And while the Vegas
crowd was obviously nowhere near the same size, the
fans were just as devoted as we’d remembered.

We were knocked out by the mutual love between him
and his fans, not to mention how great he still sounded.
Springfield rocked his heart out, turning in muscular
versions of all of his hits, while the audience clamored
to get onstage. At several points, he was joined by at
least two dozen women singing with him onstage.

“I was pretty surprised by the reaction when I first
went back out,” he says. “I didn’t know if I'd have the
energy for the music or if the fans would. But the ener-

by Melinda Newman

the Vancouver-based manage-
ment company that guides the
careers of Sarah McLachlan
and Barenaked Ladies, among
others, has added management personnel in its offices
in Los Angeles and New York. The Terry McBride-run
company, which also includes a record company and a
multimedia division, has hired Ari Martin, formerly
with Arista, for the New York office and moved staffer
Dave Holmes from Vancouver to Los Angeles. Both
hold the title of senior director of artist management.

“A lot of the management focus with the Barenaked
Ladies and Sarah has been America. And all of that has
heen done through Canada,” says McBride. “I'm trying
to set up a management presence in New York and
L.A.—where I have label, management, and multime-
dia all under one roof—so they can gain from the syn-
ergies of being under the same roof.”

“The goal of these new offices is to give management
greater personal visibility in the U.8.,” says Martin,
“and to stay in close contact with our artists’ labels,
including the local and regional staff, along with con-
cert promoters and radio.” With the additional man-
power, McBride expects Nettwerk to add more acts to
its roster, which ulso includes Tara MacLean, the
Devlins, Moist, Maren Ord, Gob, and Mudgirl.

STUFF: Jon McHugh has been named VP of creative
development for Jive Records in Los Angeles. He was
VP of soundtracks at New Line Cinema .. . Tone &
Poke, better known as the production team Trackmas-
ters, have been named executive VPs at Columbia Rec-
ords. For the past year, the pair have had an imprint
through Columbia. The acts at that imprint will now be
incorporated into the Columbia roster . . . The Black
Crowes start their Souled Out tour Feb. 1 in Milwaukee.

12

www.americanradiohistorv.com

BILLBOARD JANUARY 23, 1999



www.americanradiohistory.com

o

. o
i CELS =
3
= 3 - S =
= A - .
2 =_4&s = - Y 4
L = By k£
a4 Y E -' !

bienvers 1C
Val ] o1

.h-.l .'

g

¥ i
.AI

HAMBURG - V_ENNA - ZURICH « STOCKHOLM
AMSTERDAM - BRUSSELS - MILANG = V&l



www.americanradiohistory.com

Artists & Music

-

| Performance.

S

Idwide Affiliates.

All 50 states throughout the U.S.,
Canada,Mexico, England and Australia.
English-speaking chauffeurs
in Western and Eastern Europe,
Hong Kong and Japan.

Los Angeles 1-800-255-4444 San Francisco 1-415-357-5054
Orange County 1-714-429-0166 TCPS01IA ® New York 1-800-421-9494

Limousine Service

Nobody does better what we do best?®

©1998 Music Express dnc,

Rykodisc’s Willis
Makes New Disc
| On Her Own Terms

BY CHRIS MORRIS

LOS ANGELES—Kelly Willis’ Ryko-
dise debut, “What I Deserve,” has
been a do-it-yourself affair:

Slated to hit retail Feb. 23, the pro-
Jject marks the Austin, Texas-based
vocalist’s first full-length album in five
years—and her first recording of any
sort in two years.

Signed by MCA in 1990, Willis
issued three country-oriented albums;
she was dropped after the release of
her self-titled 1993 collection. She sub-
sequently signed to A&M, which
released the EP “Fading Fast” in
1996. But her association with that
label didn’t last long.

“They did this big changing of the
guard [at A&M]: They just cleaned

house, and my

A&R person, Te-

resa Ensenat, was

one of the people

who got let go,”

Willis explains.

“When she left,

they talked about

keeping me, but

WILLIS ... [senior VP of

A&R] David An-

derle didn’t care for the music on the
EP very much.”

She continues, “It seemed obvious
to us both that we were going to end
up being in one of those conflicts, so
they let me out of my deal. Then I
spent two vears trying to figure out
what to do next, trying to find anoth-
er label and not having any luck, and
I just decided to go ahead and make
the record and then shop it.”

Willis began work on “What I
Deserve” in San Francisco with pro-
ducer Norman Kerner. However; after
former Rough Trade Records head
Geoff Travis stepped in with addi-
tional funding, Willis began to recon-
sider’ her options.

She says, “I realized that [Kerner]
and I didn’t really see eye to eye, that
we didn’t have the same picture . . .
This was my first record after five
years of not having a record out, and
I thought, ‘Well, I'm not gonna screw
around with it. I'm just gonna go home
and finish it.””

Willis completed the album in
Austin with producer Dave MeNair.
She used guitarist Chuck Prophet
from the San Francisco sessions, plus
such locals as guitarist Jon Dee Gra-
ham and violinist Amy Tiven.

tykodisc director of product man-
agement Ron Decker says the label
will service the track “Take Me
Down” to roots music and triple-A sta-
tions this month. The label will select
another track for country radio.

Willis, who is managed by Joe
Priesnitz Artist Management and
booked by the Davis McLarty Agency,
will tour widely. Decker says, “The
week of release, there'll be a string of
dates in and around Texas. The plan
is to make a quick run up the West
Coust, and be back in Austin to head-
line a Rykodisc [showcase]. Then from
there she’ll embark on an East Coast
and Midwest leg—and onward and
upward from there.”

BILLBOARD JANUARY 23, 1999
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Not Lame’s Frank Bango Brings Power Pop Into The Open With ‘Fugitive Girls’

BY CARLA HAY

NEW YORK—Power pop is alive and
well, and Frank Bango hopes to make
an impact on the genre with his sec-
ond album, “Fugitive Girls,” set for a
Feb. 23 release by Not Lame Record-
ing Co.

All of the tracks on “Fugitive Girls”
have something in common: They’re
about women. The songs, which have
a late-'60s/early-"70s feel, have such
titles as “Happy Thursday I Love
You,” “Olivia 101,” “Candy Bar Killer,”
and “Building A Better Plaything.”

“It's not a concept album,” explains
Bango. “I just thought it would be cool
to string together songs with girls as
a theme.”

The New York-based Bango co-

" @ reat!
““e a\bu go
(rammy® nom\

Rex Reed - New York Observer
and last-call ambiance of a...

‘One of the five best male singers ever!
San Francisco Examiner

Entertainment News Service

SHISATAINMENT. IR

nation!

/)’y\d( Jores

. a unique, gifted and versatile singer...in his best form..
a work of deep sincerity and impeccable taste.

“Vocals are phrased superbly...summons up the blue smoke
Manhattan jazz joint,’
Robert Oermann - Music Row Magazine

“Warm and intimate...Jack Jones has never sounded better
Chick Watkins - Westwood One Radio Network

“The voice of Jack Jones is a national treasure,

‘This album is one of the best I've heard this vear.”
Kate Malloch - Canadian Broadcasting Co.

wrote most of the album’s songs with
lyricist Richy Vesecky, who also is
associate director of video marketing
and promotion for Warner Bros.
Records. Bango says, “I met Richy
through musical friends, and we hit if
off musically because we're into the
same stuff.”

Vesecky adds, “I started writing
songs specifically for Frank. We came
up with the ‘Fugitive Girls’ idea
together. With the majority of songs,
the lyries came first and then the
music.” The songs on “Fugitive Girls”
are published by Strange
Anthems/Fifty Foot Songs (BMI).

This isn't Bango’s first association
with Not Lame, an independent power-
pop company based in Fort Collins,

Colo. Not Lame also distributed
Bango’s first album, 1995’s “I Set
Myself On Fire Today.” The singer
says he learned three important things
from the experi-
ence of putting out
his first album.
“First, even
though an album
may not take over
the world, it can
; find its way into
strange places,”
BANGO he says. “You can
find your audi-
ence, because people do seek things
out. Second, I learned how to make
records inexpensively. And third, it
doesn’t matter if you're making your

l;ud’c
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Gry® Nominee

Best Traditional Pop Vocal Performance

Album...

many ideas.

“When you have a marvelous instrument coupled

with warmth and sensitivity to the story you'e telling,
vou have it all. Just listen. .

Alan & Marilyn Bergman

“This one’s going to stay in my personal collection for
8 ) )

along time "

Thank you for your consideration-Jack Jones, Best Traditional Pop Vocal Performance,
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33 Music Square West ¢ Suite One Hundred ¢ Nashville, TN 37203
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is simply superb!
Mark Fox - Tony Bennett Appreciation Society

“Jack Jones, on this CD, is singing with his guard down
His improvisational heart is therefore able to express its

Jonathon Schwartz - WQEW, New York, NY

Laura Emrich - Chicago Sun Times

“If you win,
| get it
every other
. week."

. —
Firm
IEH

record yourself or if someone else is
paying for it—you have to leave some-
thing definitive that you're proud of
and that’s a true reflection of whao you
are.”

Not Lame president Bruce Brodeen
says, “The music I release is music
that moves my soul and music that I
love. Period.”

Bango adds, “I trust Bruce, anc. Not
Lame has a core audience that he can
get to quickly. Bruce is down-to-earth,
and I like his sensibility.”

Brodeen handles marketing for Not
Lame, and he says the label will ser-
vice “Fugitive Girls” to college radio,
as well as select modern rock and
triple-A stations. No singles from the
album will be released.

“We've just found that releasing
singles for this label doesn’t make eco-
nomical sense,” he explains.

In addition to marketing the album
to radio, Not Lame will place ads for
“Fugitive Girls” in Mojo, Goldmine,

Option, and various fanzines. Brodeen
also says the label will distribute
posters to retail and use target mar-
keting with the label’s Internet mail-
ing list.

“A mistake a lot of indie labels make
is that they blanket out their stuff to
everybody,” says Brodeen. “We know
our audience, and we know what they
like.” He describes the typical power-
pop demographic as “males who are
25-50 years old. They're college-edu-
cated, and they spend an inordinate
amount of money on music.”

There are no firm plans for Bango
to tour, but he will be making an
appearance at the annual Interna-
tional Pop Overthrow festival in
August in Los Angeles. Bango, who
manages and books himself, occa-
sionally plays at such New York clubs
as the Mercury Lounge. Bango says
that if he were to tour behind the
album, “it would be a solo acoustie
tour.”

Boxscores should be submitted to: Bob Allen, Nashville. Phone: 615-321-9171,
[ Fax: 615-321-0878. For research |nf0rmct|on and pricing, call Bob Allen, 615- 321-9171.

T |
: BOXSCORE
b u s i SN . TP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Jate(s) Ticket Price(s) Capacity Promoter
NEIL DIAMOND MGM Grand Garden  Dec. 31- $2,560,854 24,159 Fey Concert Co
Las Vegas an. 1 $200/8150/8100/ 26,238,
$75 twd shaws, |
ane sellout |
PHISH Madison Square Jec. 28-31 $2,041,578 13824 Delsener/Slater ]
Garden $33/326 four Enterprises
New York sellouts
BLACK SABBATH Great Western Forum  1an. 5-6 $1,348,455 29,962 Delsener/Slater
PANTERA, Inglewood, Calif. $65/§25 two Enterprises
INCUBUS, seflouts Jennifer Perry
SYSTEM OF A BOWN Avalen Attractions
— |
DEPECHE MODE Great Western Forum  Jec. 18-19 | $1,045,958 21984 Avalon Attractions
STABBING WESTWARD Inglewoad, Calif $42.50/$35/825 29,123,
wo shows
DEPECHE MODE Arrowhead Pond Dec 20,22 $978,525 26,384 Nederlander —l
STABBING WESTWARD Anaheim, Calif. $45/$35 two Organization
seffouts
KISS Palace of Auburn Hills  Dec. 31 936,625 14,431 Cellar Door of
CAROLINE'S SPINE Auburn Hils. Mich $100/$75/845 sellout Michigan |
Belkin Prods.
AEROSMITH FleetCenter Jec 31 $767,325 17,245 Blackstone
RUSS COVAIR TRIO Boston $75/850/$35 seliout Entertainment
CANDLEBOX
AEROSMITH Continental Arlines ~ Jec 27 $731,520 19,189 Metropolitan Enter
CANDLEBOX Arena $50/336 seflout tainment Group
East Rutherford, N.J
BLACK SABBATH San Jose Arena .an. 8 $705,805 17,360 Delsener/Slater
PANTERA San Jose, Calif. $55/$35 sellout Enterprises
INCUBUS | Bill Graham Presents
+
JINGLE BALL '98: | Madison Square bec. 17 $698,100 18,13 Metropolitan Enter-
SHANIA TWAIN, GOO GO0 Garden $85/$30 sellout tainment Group
DOLLS, BARENAKED New York
LADIES, ‘N SYNC, BOYZ i
MEN, SHAWN MULLINS, |
EDWIN MCCAIN, MONICA,
EAGLE-EYE CHERRY,
BRIAN SETZER ORCHES-
TRA, 98 DEGREES
Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
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SLEATER-KINNEY RISES TO NEW CHALLENGES

(Continued from puye 12)

and are prepared for some backlash,
but who would want to hear all the
same stuff from us?” asks 24-year-
old guitarist/vocalist Carrie Brown-
stein. “The best way to live up to an
album like ‘Dig Me Out’ is to follow it
with a completely different album
and not bore our fans.”

Brady Rifkin, a buyer for the seven-
store, Pasadena, Calif.-based Penny
Lane, is confident that Sleater-Kin-
ney will live up to its reputation.

“It should be big for us. The lust one
did really well and sold over an extend-
ed period of time as they got contin-
ued coverage in music mags,” he says.
“The next one should do even better,
as it is more poppy. It is one of the few
records in our punk section that people
over 25 are interested in. The early-in-
the-year release gives them a head
start in the race for bin space also.”

Although the members admit that
this album is a tad more radio-friend-
ly than “Dig Me Out” and that they're
eager to push past their ervitics’-dar-
ling status, the trio (rounded out by
32-year-old drummer Janet Weiss)
has ignored major-label offers and
decided to stay with Kill Rock Stars,
unlike former labelmates Elliott
Smith and Mary Lou Lord.

“The most important thing is to
retain control and do things our way.
Kill Rock Stars has given us that
freedom,” Tucker says. “Many bands
suffer on major lubels, and it shows in
the music. Our talks with majors have
been learning experiences, but we
have no desire to make compromises
for more money. We don’t need their
game plan; we have our own.”

Kill Rock Stars owner Slim Moon is
content with the artist-friendly plan.

“You just try to offer a band a happy
home and help them achieve goals in
the marketing, distribution, and pro-
motion area,” Moon says. “This album
promises to take Sleater-Kinney to the
next level and will gain some recogni-

tion for the label, as this campaign is
the most complex we've ever assem-
bled. The last album could have
reached more people if we had had
things like videos and radio, so this
time the band has decided to try those
things. We don’t expect to sell 6 million
copies, but hip-hop isn’t the only genre
that can break through indie barriers.”

“Get Up” will be serviced as a sin-
gle to college and modern rock radio
stations in late January. It will be
packaged with two non-album tracks
for commercial release Jan. 26. Inde-
pendent filmmaker and Kill Rock
Stars recording artist Miranda July
directed a videoclip, which will be
sent to regional video shows and
major outlets like MTV.

“We've given them play on our local
show and probably will again,” says
Phil Manning, PD of modern rock
KNDD (The End) Seattle. “It is a lit-
tle early to make an opinion on adding
it to main rotation, but I don’t think
that will hinder their suceess. A band
like this doesn’t depend that much on
radio.”

Brownstein agrees. “I don't give

much credence to cornmercial radio
when it comes to interesting and {resh
music,” she says. “They basically
ignored us last time, and we did fine.
We're willing to try to get a program-
met’s attention, but I don’t intend to
kiss any ass or do special concerts for
listeners in exchange for play. I'd
rather reach people in small towns in
Indiana by playing for them.”

Fans will have plenty of chances to
catch the Legends-booked and Julie
Butterfield-managed band when it
tours the U.S. in February and March,
Europe in April and May, and Japan
and Australia in the summer or fall.

“The reward comes from a fan’s
response when they're standing in
front of you,” Brownstein adds. “And
live is the ultimate way for someone
to experience us anyway.”

PAUL WESTERBERG COMMITS ‘SUICAINE’

(Continued from page [2)

Westerberg expresses satisfaction
with the spare, unvarnished quality
of the finished album: “If you have
the patience to listen, your ear isn’t
distracted by some ear candy that
comes in on the second verse. Noth-
ing really happens, but the words
change—it’s like a damn tolk song.”

He also is at home with the unset-
tling quality of such introspective
songs (published by Iclegant Mule
Music/ Warner-Chappell) as “It's A
Wonderful Lie,” “Best Thing That
Never Happened,” “Final Hurrah,”
and “Tears Rolling Up Our Sleeves.”

“I used to struggle with depres-
sion, and now I don’t struggle any-
more,” he says. “It’s not wallowing,
but I isolated myself on purpose and
sort of went with it. Rather than try
to like pick myself up and do some-
thing else, I sort of followed where
the dark thing led me.”

Capitol VP of marketing Steve
Rosenblatt views “Suicaine Gratifi-
cation” as an opportunity for the label
to separate Westerberg from his
admittedly glorious past with his for-

BILLBOARD JANUARY 23, 1999

mer band.
“We want to position him like,
‘This isn't the guy (rom the Replace-

nients,” ” Rosenblatt says. “It’s not |

about that. It’s about Paul Wester-
herg, and we want to break from the
puast. Here'’s one of the great Ameri-
can songwriters who made a great
record—Iet’s take it at that. Let’s let
people get into this album, this art-
ist, at this place in his career.”
The label will service the track
“Lookin’ Out Forever” to radio Ieb. 8.
“It’s one of the roekier tracks on
the record, and we think it’s going to
speak to Westerberg fans and get
him new fans, because it’s really a
great song,” Rosenblatt says. “We
think there’ll certainly be commer-
cial alternative play, rock radio play,
triple-A play for that track. And we
think it’s 4 great track to set Paul
back into the marketplace, because
it crunches a little more than some of
the tracks that were worked off his
last two solo albums.”
Rosenblatt also expects that press
(Continued on next page)
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aub Pop’s Sebadoh Welcomes ‘Mature’ Tag, But With Rough Edges Intact

BY DYLAN SIEGLER

NEW YORK—Sebadoh's lead singer,
Lou Barlow, has noticed that each of the
band’s four Sub Pop albums has been
heralded by the press as its “most
mature work vet.” Barlow surmises
that its new album, “The Sebadoh,” due
Feb. 23 from Sub Pop/Sire worldwide,
will be no exception.

This time, however, Barlow agrees.
“There is such a big difference to me
between the last record [1996’s “Har-
macy”’] and this record—in together-
ness and maturity and all those ecli-
chés,” he says. “It all has to do with us
taking direct responsibility for it and
counting on our own direction.”

The trio established itself in the
indie-rock eanon after its formation
outside Boston a decade ago, soon
earning a name in college-radio cir-
cles for its rocking slacker breakup
anthems. Sebadoh garnered its rabid-
ly loyal following by tempering a
hardeore lineage with angst-ridden
pop, layering emotive lyrics over tre-
bly, aggressive guitars. The new
album embraces lo-fi’s ragged spirit
but shines with a hard-won—and
indeed mature—cohesion.

The album’s producer, Erie Ma-
sunaga, says that “The Sebadoh” was
a chance for the band, which also
includes longtime bassist Jason

Loewenstein and new drummer Russ
Pollard, to “redefine themselves and
make the record they deserve.”

He adds, “I think it showed them
that they can do anything—that they
can incorporate their lo-fi ideas with
recent technology and techniques to
help get a really unique sound.”

SEBADOH

Barlow says re-evaluation has
always been a big part of Sebadoh’s
creative process, especially through
the band’s high drummer turnover
and its early tendency to break up and
re-form.

“I've always listened to stuff that
I've done and gained some kind of per-
spective,” he says. “Like, ‘I really
should concentrate more on my guitar
playing next time’ or ‘I really need to
enunciate more when I sing.’” With
typical humorous self-effacement,
Barlow adds, “Or, ‘Maybe I should just
hit the “don’t suck” button next

time!””

The act’s rough edges—in the form
of the last album’s single, “Ocean”—
were favorably received by commer-
cial radio. “Harmacy” sold 80,000
units, according to SoundScan. Sire
VP of promotion Sherri Trahan says
that the label hopes to build on that
base with “Flame,” the first single
from “The Sebadoh.”

In broadening the band’s audience,
she says, “not only do we have the
loyal Sebadoh fan base that they’ve
already established on their own;
we've got a whole new potential audi-
ence we’ll be able to gain through col-
lege and alternative radio.”

Adds Megan Jasper, senior product
manager at Sub Pop, “Sebadoh is very
intelligent music, and that’s one of the
biggest things that will set it apart”
from the standard commercial alter-
native fare.

Matt Nerney, manager of Pough-
keepsie, N.Y,, retailer Rhino Records
(not related to the label), says that
“The Sebadoh” should go over fine
with the band’s loyal fans, “especially
sinee it's not such a big step into the
mainstream.”

Nerney acknowledges that some of
Sebadoh’s devotees might be turned
off if they perceive the band is “selling
out” to commercial concerns, but he

says the band’s continued development
and quality are hard to dispute.
While lovelorn liberal arts grads
may be looking for more breakup
themes from Sebadoh’s anthem mill,
Barlow says that the songs on “The
Sebadoh”—especially “Flame” and
“Thrive”—"are anthemic, but they’re

not necessarily about breakups any-
more.”

“Though, you know;” he adds, “any-
time anyone wants to call me anything
with ‘anthem’ in it, that’s good. It's
better than something like ‘king of the
sensitive-guy ditties’—‘anthem’ im-
plies strength.”

PAUL WESTERBERG COMMITS ‘SUICAINE’

(Continued from previous page)

and retail will come to the party.
Capitol is also not forgetting West-
erberg’s longtime fans. “We're
putting [the album] out in a special
package,” Rosenblatt says. “It'll come
out in its regular CD form, and it’ll
also come out in a special package.
Paul normally doesn’t put his lyries
in, and the special package’ll have
lyrics and some photos and some lit-
tle anecdotes from Paul, We'll proba-
bly do a limited-edition run, probably
10,000 of those, just for the fans.”
Touring will probably involve an
emphasis on the songs from “Sui-
caine Gratification.” Rosenblatt
notes, “Paul wants to focus on the
new material, so we're talking to Paul
about going out on a club-size or
small-theater tour and getting a band
together that plays this music in its

proper form live for people.”

Westerberg, who is managed by
Gold Mountain Entertainment, chafes
at the idea of playing his old material
live and appears to take a dim view of
touring in general these days.

“Maybe there’s an alternative,” the
musician says. “I might play the
songs and not perform live—I don’t
know, maybe a pay-per-view from my
basement or something.”

Steve Pearson, buyer at Min-
neapolis-based retailer Electric Fe-
tus, says hometown interest in West-
erberg’s new project is running high.
“There’s high anticipation,” he says.
“We’ve done very well with the
Grandpa Boy records he’s put out
himself and with the Replacements
catalog. I think it’s going to be really
big for us.”

FOR YOUR CONSIDERATION...
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The New Solo Album
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Album in stores February 2.
Special airs nationwide on Public Television in March.
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SOME FOLKS just have “it”—that rare, intangible element
that separates the stars from those who are simply talented.
Jordan has “it” . . . and then some.

The Nottingham, England, lad is barely an adult, and he’s
already penned enough hit-worthy pop tunes to fill several
albums. In fact, the raw demos of his songs were strong enough
to draw the attention of Mike Sefton, who runs the U.K.-root-
ed deConstruction Songs.

“T remember asking him during our first meeting who his
heroes were, and he replied Jam and Lewis, and L.A. Reid and
Babyface—not bad heroes to have in this generation,” says Sef-

ton, who inked the newcomer to a publish-
ing deal and has already paired him with
seasoned tunesmiths, including Linsley
Campbell and Michael Kay. “It was
important to have co-writes in the bag and
get him some credibility before he becomes
a pop star.”

As a result, Jordan’s now getting major-
label requests for the songs that he’s not
planning to keep for himself—in addition

JORDAN to a rising number of calls courting him as
4 potential artist signing.

“It’s an encouraging time, needless to say,” Jordan says. “It’s
my dream to be equally respected as bolh a writer and an
artist.”

Both are clearly on the horizon, thanks to material like the
bouncy, pop-inflected ditty “I1.D.”; “I Can’t Go For That,” which
combines a credible jeep-funk groove with a sing-along chorus;
and the deeply sensual “You Can Make It Happen,” with its
smooth, old-school soul melody. Factor in Jordan’s <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>