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WITH ALL OF OUR LOVE, RESPECT AND AFFECTION
FROM ALLYOUR FRIENDS AND FAMILY AT

SONY MUSIC ENTERTAINMENT.
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In your life you have accomplished
so many things with love, dedication and boundless energy
that we who share this life with you
intimately can only say:

"We are so proud of you!"

"Happy 20th Anniversary Baby!"
"WE LOVE YOU"

gloria, nayib & emily
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SRS MTV Reaches Out To Audience Via Research

Viewer Opinions Sought ~ Future Divined In New ‘Trendsefters Study’ Shows Reflect Results

BY CARLA HAY BY CHRIS MORRIS the New York-based research firm LOS ANGELES—Though the
NEW YORK—Getting to know the LOS ANGELES—MTV’s Music Youth Intelligence—looks beyond MTV/Youth Intelligence Music
MTYV audience is serious business Trendsetters Study (MTS), the the mainstream viewership Trendsetters Study (MTS) has been
for MTV, which conducts extensive first research by the network usually targeted by the net-  in network executives” hands for only
research aimed at identifying and  to focus on the cutting-edge work’s ongoing research  a couple of weeks, MTV’s forthcom-
describing the channel’s target audi-  sector of its viewership, (see story, this page) to ing programming and a number of
ence. takes a deep and often sur- gauge the attitudes of the shows in development have pre-
The Ultimat The research includes about 100  prisingly affecting gaze at country’s most forward-  sciently anticipated some of the new

e Ultimate (Continued on page 147)  the opinions, aspirations, thinking young people. (Continued on page 146)
LOUD tastes, and longings of listeners MTV president Judy

ROCK . who live their lives McGrath says, |
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SOUNDTRACK . stream curve. there and look at

Malul‘ Aln"ms seen The study—commissioned in May  the kids who are opinion leaders and

. . and conducted jointly by MTV and (Continued on page 146)
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may lament that the Nov. 17 slate
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of superstar releases isn’t spread BY BRADLEY BAMBARGER of an earthquake has just occurred. =
out over the second half of the NEW YORK—The art of master- Three of the most in-demand
. 3
BERLLE. | year (BillboardBulletin, Sept. ing—that final creative stage ina  mastering engineers around—Greg nandy “ewman S
Marilyn Manson 16), but they also cheer that that record’s produc- _ . Calbi, Tom Coyne,
T | d Si day’s logjam of blockbuster titles tion—revolves as ) and Ted Jensen— nareer ngluhrﬂtgd In
wiste ister should ensure a robust holiday much around per- (S M have joined to .
Megadeth selling season. sonality as it does )) start their own wal‘ner/ nl“nn an
Pantera Among the acts with albums technology. The L ° JoL — shop here, in
SOU|ﬂY slated for release that day, world’s top mas- league with BY JIM BESSMAN
Anthrax according to merchants, are tering enginee;rs BILLBOARD EXCLUSIVE Absolute Audio NE}N YORK—Qqe of th‘e rock
Garth Brooks (a double live are an exclusive co-founder Murat era’s most significant singer/
Sevendust album), Ice Cube, Jewel, Metalli- few, and artists Aktar and Lon- songwriters will be celebrated
Coal Chamber ca (a double album), Busta and labels rely on these gurus of  don’s top-flight Metropolis Studios. Nov. 3 when Warner Archives/
Snot Rhymes, Offspring, Mariah sound to an intimate degree. That is The new venture is an ambitious, Rhino releases “Guilty: 30 Years
Kid Rock Carey, Bruce Springsteen (a why any shifts in the business cause  two-stage affair: The partnership has Of Randy Newman,” a four-CD,
. boxed set), Nas, Ginuwine, and more than a ripple. And something (Continued on page 148) 105-track boxed set spanning a
d Na'ShVI“he Pll}:_SY Foxy Brown. In addition, that truly singular career.
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and more!
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POPULATION:
172,000 AND GROWING

Driving your artists and their releases is a challenge.

We know, we've been there, too. That's why we developed
StarTracker® Its the industry’s ultimate marketing database
that can provide access to more than 172,000 up-to-date contacts
with the click of a mouse.
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StarTracker software is like cruising down a highway. Off the highway
are 22 “exits,” which are databases that put all your marketing contacts
within reach. Turn left into a press community of 9,000. Turn right onto
a street of 26,000 retailers. Or, make the second left to find more than
12,000 radio stations.

You'll be amazed how quickly you can target and reach any segment of
the music business. You'll also cut your current marketing expenses
dramatically and use your staff in a more focused and directed way.

StarTracker’s not just a software and data package, it's a marketing roadmap. _ .

And it’s changing the way the music industry is setting its course and driving its talent.
A PRODUCT OF

DORMONT TECHNOLOGIES, LTD.

GET ON THE ROAD TO MARKETING CITY.

For detailed directions, call 1-888-367'6668 .

WWW.DORMONTTECH.COM
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Labels Link To Launch ‘Now?” In 1.3.

BY ED CHRISTMAN

NEW YORK—The joint venture between
EMI Recorded Music North America, Poly-
Gram, and Universal Music to launch the
internationally successful “Now!” brand in
the U.S. marks an attempt to capitalize on
a growing compilations market in this coun-
try, observers say.

The joint venture was announced at the
recent National Assn. of Recording Mer-
chandisers (NARM) mini-conference, held
Sept. 9-12 in Coronado, Calif. Unveiling the
news were Bruce Resnikoff, executive
VP/GM of Universal Music Special Mar-
kets; John Esposito, executive VP/GM of
PolyMedia; and Gene Rumsey, executive VP
of EMI Music Distribution.

The executives say they expect to ship 2
million units of the compilation, which con-
tains tracks from four of the six majors, and
it will be backed with $5 million in televi-
sion advertising, in addition to cooperative
advertising dollars for retailers.

The TV ad campaign will begin Sept. 28
in anticipation of an Oct. 27 street date.

At the presentation at the conference,
dubbed mini-NARM, a video detailed the
history of “Now!,” a compilation series that
collects current hits several times a year. It
was noted that, in addition to the U.K.,
where every album in the series has
reached the No. 1 spot, the brand is suc-
cessful in Germany, France, Spain, and
Japan. The video noted that “Now!,” which
was launched in 1983, is the most-recog-
nized music brand in the world and said it
had racked up sales of 50 million units.

The compilation market in the U.S. is
largely fueled by soundtrack sales, but over
the last 18 months a number of non-film
compilations have been successfully mar-
keted via television advertising, including
Arista’s “Ultimate” series, Virgin’s “Mood”
series, and PolyMedia’s “Pure” series. With
the help of the “Titanic” soundtrack, com-
pilation sales account for 10% of U.S. album
sales this year, up from 8% last year.

Further fueling the U.S. compilations
market may be two new players said to be
testing the waters.

Virgin’s “Best Album . . . Ever!” series,

a success in the U.K., is due to launch in
the U.S. soon with a classical compilation
title and a Latin compilation, with others
to follow.

And Arista is said to be planning a joint
venture—which could include multiple
partners—in an attempt to duplicate the
“Now!” formula in the U.S.

For the first U.S. “Now!” album, tracks
range from current releases to those about
18 months old. Confirmed tracks so far are
said to include Spice Girls’ “Say You'll Be
There”; Aqua’s “Barbie Girl”; the Back-
street Boys’ “As Long As You Love Me”;
Janet Jackson’s “Together Again”; the
Verve’s “Bitter Sweet Symphony”; Ever-
clear’s “I Will Buy You A New Life”; Lenny
Kravitz’s “Fly Away”; Marcy Playground’s
“Sex And Candy™; All Saints’ “Never Ever”;
Fastball’s “The Way”; Brian McKnight’s
“Anytime”; K-Ci & JoJo’s “All My Life”;
Tonic’s “If You Could Only See”; Harvey
Danger’s “Flagpole Sitta”; the Brian Set-
zer Orchestra’s “‘Jump Jive An’ Wail”; and

Cherry Poppin’ Daddies’ “Zoot Suit Riot.”

Resnikoff says that the album, which will
carry a $17.98 list for CD and $11.98 for
cassette, will contain 18 tracks, including
nine top 10 hits, with the remainder in at
least the top 40. Collectively, the acts on the
album have sold 60 million units, he says.

Esposito says that the television cam-
paign will last six months and will be slot-
ted on the major networks, as well as Nick-
elodeon, MTV, and VH1. He adds that the
advertisements will have an 800-number
component but says he expects the bulk of
the sales to come from retail.

The first two albums will be distributed
by EMI Music Distribution, suggesting that
distribution will rotate between the princi-
pals of the joint venture. Rumsey says the
first album will have heavy in-store and
merchandising support.

“This will be a brand that will have
incredible value, if we do it right,” Rumsey
says. “But we need help from [retailers], our

(Continued on page 155)

Master Musician. Conductor, composer, and violinist Lorin Maaze!, a BMG recording artist,
had an opportunity to demonstrate his talents Aug. 15 at Austria's Salzburg Music Festival,
where he performed and conducted his composition “Music For Violin & Orchestra.” Shown
after the performance at a champagne reception in the garden at the restaurant/hotel Schioss
Aigen, from left, are Rudi Gassner, president/CEO of BMG International; Maazel; Stefan Miko-
rey, VP of A&R at RCA Red Seal; and Maazel's wife, Dietlinde Maazel.

U.K.’s Mercury Prize Gonfirms Gomez’s Fast Rise

BY DOMINIC PRIDE

LONDON—The indescribable blend of
murky blues and postmodern loser rock
that is Gomez will find a wider audience
now that the five-piece act bagged the
Technics Mercury Music Prize on Sept. 16
(BillboardBulletin, Sept. 17).

“Bring It On,” the Hut/Virgin U.K.
debut album from Gomez, was picked by
the judges from a short-list of 12 albums
(Billboard, Aug. 8).

Gomez beat such top-selling acts as the
Verve, Massive Attack, and Robbie
Williams, as well as critically acclaimed
albums from Asian Dub Foundation, Cor-
nershop, and 4 Hero.

For the band, the win marks an easy
measure of its rapid ascent. Notes Tom
Gray, one of the act’s three singers, “A year
ago we were just signing to Hut.”

Paul Conroy, president of Virgin Records
U.K., says the company will be able to cap-
italize on the win. In the U.K., the set has
sold 85,000 copies since its April release.

“We were hoping to do 100,000 copies by
Christmas,” says Conroy. “With this, we
think we can do up to 300,000.”

Conroy also says the win will add extra
weight to the label’s international plans for
the band, which is due to showcase before
Virgin international staff Friday (25).

“Bring It On” was released in the U.S.
Sept. 8.

Hut Records managing director Dave
Boyd is also relishing the attention the band
will get. “This prize was made for a band
like Gomez,” he says. “It will introduce it
to fans outside their genre. We'll be in all
the broadsheets with this.”

GOMEZ

As it did for last year’s winners, Roni
Size & Reprazent, the win will bring in
buyers who may not have heard of the act,
says Boyd. However, Boyd is keeping his
feet on the ground, noting, “It’s still a music
fan’s prize; it's not like the Brits in terms
of its mainstream appeal.”

Despite a slew of nominations in the past,
this is Virgin’s first Mercury in the prize’s
seven-year history.

“Bring It On” was recorded “in garages
and bedrooms,” says Gray, mainly on 4-
track equipment, lending it a warm, fuzzy

appeal. Many of the tracks were originally
intended as demos.

The band members were unsure about
what to do with the 25,000 pounds ($41,000)
in prize money, suggesting at the event that
each would donate 5,000 pounds to a char-
ity of his own choice.

This year the awards moved from the
Grosvenor House Hotel to the rock venue
the Shepherds Bush Empire, enabling the
show to put on more live music.

Nominees who performed were English
folk crossover artist Eliza Carthy,
drum'n’bass/soul outfit 4 Hero, Asian Dub
Foundation, former Mercury winner Pulp,
and saxophonist John Surman with the Sal-
isbury Festival Choir.

Audio equipment manufacturer Technics
sponsored the event this year, after the found-
ing sponsor, Mercury Communications,
changed its name and withdrew its support.

BBC Radio 1 aired the event live, and BBC2
TV broadcast a 50-minute program the same
night as the awards show from the Empire,
featuring live performances and the
announcement of the winner by Simon Frith,
chairman of the judges. Frith said the judges
“had been debating between three records,”
namely “Rafi’s Revenge” by Asian Dub Foun-
dation, “When I Was Born For The 7th Time”
by Cornershop, and the Gomez set.
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Top Or Tue News

10 Two of Europe’s leading
music chains, World of Music
and Our Price, are on the block.

Armnists & Music
12 Executive Turntable: Cyn-
thia Sexton is named VP of cre-
ative projects/licensing af Virgin
Records.
16 Neil Diamond goes to the
movies with “As Time Goes By”
two-disc sef.
16 The Beat: David Bowie and
Tony Visconti reunite after 20
years fo record song for the
“Rugrats” soundtrack.
18 Boxscore: The Rolling
Stones gross more than $3 mil-
lion in the Netherlands.

REVIEWS & PREVIEWS

BETTE MIDLER: P 22

19 Soundtracks And Film
Score News: Entertainment Mar-
keting Group launches a fasty
promotion for the soundtrack to
“Clay Pigeons.”

20 Popular Uprisings: With
their first single, “Guilty,” the War-
ren Brothers remain faithful to
country sound while giving it a
modern twist.

22 Reviews & Previews: Tony
Bennett and Bette Midler share
the spotlight.

25 R&B: Patti Austin releases
“In & Out Of Love,” her first U.S.
album in three years.

28 The Rhythm Section:
Canibus moves to No. 2 on Top
R&B Albums and The Billboard
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200 behind Lauryn Hill.

30 Dance Trax: Reina demon-
strates star power and charisma
on her debut, *Find Another
Woman.”

32 Country: Sara Evans takes
on a more contemporary sound
on her second album, *No Place
That Far.”

36 Higher Ground: The Bish-
ops and the Florida Boys are
among the many acts scheduled
to play at the National Quartet
Convention in Louisville, Ky.

43 In The Spirit: Tonex’s in-
your-face style is the latest buzz
in the gospet music community.
44 Jazz/Blue Notes: Pianist
Cyrus Chestnuf's fifth release
boasts the production skills of
Atlantic founder Ahmet Ertegun.

45 Classical/Keeping Score:
Enthusiasm for Astor Piazzolla's
nuevo fango flourishes.

46 Latin Notas: Suefios
Liquidos tour provides more suc-
cess for Mana

53 Songwriters & Publishers:
Warner/Chappell Music is still
leading the field in promotional
publisher CDs.

54 Studio Action: Nashville
recording facility Sound Kitchen
expands on a lavish scale.

INTERNATIONAL

111 Three of Sweden's inde-
pendent record labels merge to
form Underground Technology.

114 Hits Of The World: Aero-
smith’s *I Don't Want To Miss A
Thing” holds the top spot in
Switzerland, Austria, Germany,
and Australia.

115 Global Music Pulse: In
the Netherlands, cabaret duo
Acda & De Munnik go to No. 1in
second week of release.

116 Canada: Melanie Doane’s
sophomore album, *Adam’s Rib,”
highlights the singer’s musical
virtuosity.

MERcHANTS & MARKETING

129 EMI Music Distribution
celebrates results of restructuring
at West Coast Roadshow.

132 Retail Track: Assessing
indie retail on the road and at
NARM conference.

133 Declarations Of Inde-
pendents: Schoolkids’, an inde-
pendent record store in Ann
Arbor, Mich., closes its doors
after 22 years.

134 Child’s Play: Parachute
Express offers *Dr. Looney’s
Remedy,” a collection of original
preschool-oriented songs.

136 Home Video: The suc-
cess of *Titanic* on home video
spurs interest in related fitles.
137 Shelf Talk: Artisan Enter-
tainment inks a distribution deal
with Spelling Entertainment
Group.

INTERNATIONAL/CANADA
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PROGRAMMING
141 Alien Kovac, chairman/
CEO of the Left Bank Organiza-
tion, shares his views on the
radio industry.

A
DEPECHE MODE: P. 144

143 The Modern Age: lliness
threatens Korn's much-cnticipat-
ed Family Values tour.

144 AirWaves: Depeche
Mode’s second singles set is
highly anficipated.

145 Music Video: As expect-
ed, Madonna, Wili Smitk, and
Aerosmith reign supreme at the
MTV Video Music Awards.

FEATURES
110 Update/Lifelines: Bobby
Colomby comes out of retirement
to record score for a public ser-
vice announcement.

151 Hot 100 Singles Spot-
light: *I Don't Want To Miss A
Thing” is still No. 1, despite
decreased sales

154 Between The Bullets:
MTV’s VMAs provide boost to
Madonna and many others.
156 Chart Beat: Elfon John's
contribution fo Tammy Wynefte
tribute puts him in the ranks of
pop stars who've made a mark
on the country chart.

155 This Week’s Billboard
Online

50 Classified

156 Market Watch

156 Homefront: Billboard Tal-
ent Net, an online showcase for
new artists, forms alliance with
the Assn. for Independent Music.

11 Producers Form Own Label, Pact With TVT

BY PAUL VERNA

NEW YORK—TVT Records and
United Producers—a new label run
by 11 established record makers—
have formed a joint venture in which
the producers will have complete
autonomy over the signing and
recording of product.

Although producer-run labels have
been a mainstay of the music indus-
try for years—notably Quincy Jones’
Qwest, Antonio “L.A.” Reid and Ken-
neth “Babyface” Edmonds’ LaFace,
and Jimmy Jam and Terry Lewis’
Perspective and Flyte Tyme—United
Producers is the first record compa-
ny formed by a collective of studio
professionals, says Sandy Roberton,
president of Los Angeles-based pro-
ducer management firm Worlds End
America Ine.

United Producers’ diverse roster
boasts producers with proven track
records in rock, pop, alternative rock,

R&B, hip-hop, and electronica. They
are Brad Wood (Smashing Pumpkins,
Liz Phair, Veruca Salt), Danny
Kortchmar (Don Henley, Billy Joel,
Stevie Nicks), Ted Niceley (Girls
Against Boys, Fugazi, Shudder To
Think), Jimmy Douglass (Missy
Elliott, Ginuwine, Aaliyah), Tim
Palmer (Pearl Jam, Robert Plant,
David Bowie), Peter Denenberg (Joan
Osborne, Spin Doctors), Roger
Greenawalt (Radish, Eve’s Plumb,
Nils Lofgren), Ed Tuton (Alana
Davis), Steve Hitcheock (Stroke), and
the duo of Kevin Bacon and Jonathan
Quarmby, which has produced Finley
Quaye, Ian Brown, and Spearhead,
among others. All are managed by
Roberton, who oversees the careers
of approximately 50 other clients.
Roberton says, “I thought that pro-
ducers should have the opportunity,
for acts that they find and are devel-
oping, not to have to do that depress-

ing shopping thing. They own the
label, and I'm their manager.”

TVT president Steve Gottlieb says
he was impressed by the producers’
track records as A&R sources and
record makers.

“United Producers, by any mea-
sure, has more A&R experience and
more insight into the ingredients that
go into a successful record than any
other A&R team in the industry
today,” says Gottlieb. “This is differ-
ent from doing an imprint deal with
one producer. It doesn’t take these
guys out of the game of being pro-
ducers. It's more like, once a year,
they’re going to be able to recharge
their batteries by doing something
they’'re developing, as opposed to
[struggling to shop] artists they’re
working with.”

For the producers, the venture
offers guaranteed funding and

(Continued on paye 52)
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2 turo Ghains On Market

Corporate Shifts Affect WOM, Our Price

This story was prepared by Wolf-
gang Spahr in Hamburg and Adam
White in London.

Two leading European music
retail chains, Germany’s World of
Music (WOM) and Britain’s Qur
Price, are on the market.

The 19-store WOM is available,

Karstadt is said
to be keen to sell the
chain to a strategic
investrment company

according to sources, because of
developments with its corporate par-
ent, Karstadt, itself a major music
retailer in Germany. The 229-store
Our Price chain is the subject of a
planned management buyout (see
story, page 111).

WOM is 95%-owned by Karstadt
AG, a department-store group with
annual sales of around $15 billion. It
is said to be keen to sell the music
merchant to a strategic investment
company, a move that does not pre-
clude a management-led transaction.
Investment bank Warburg is han-
dling the deal and is thought to be in
talks with prospective purchasers
from Germany, the UK., and Scan-
dinavia.

Karstadt officials were not avail-
able for comment, nor was WOM
managing director Wolfgang Orth-
mayr.

Karstadt’s move to liquidate its
WOM holding is seen as a result of
last month’s acquisition of a sizable
stake in the group by German mail-
order firm Schickedanz. Sources say
German competition authorities
advised Karstadt to make renewed

efforts to sell the WOM stores in
Berlin, Munich, Hamburg, and Kiel,
which it had agreed to divest at the
time that another department-store
operator, Hertie, merged with
Karstadt (Billboard, March 19, 1994).

Britain’s HMV Group was in talks
in 1995 to acquire most of WOM’s
stores, but no deal was consummat-
ed. Later that year, the UK. firm
entered the German market.

In addition to antitrust issues,
Karstadt is thought to consider the
margins in dedicated music retailing
insufficiently attractive.

Sources say WOM produces prof-
its in the 3%-5% range; its revenue
last year was approximately $105
million (180 million deutsche marks).
The chain has approximately 4% of
the German market.

Assistance in preparing this story
was provided by Dominic Pride.

Quota Ghange Pushed In France

BY REMI BOUTON

PARIS—An increasing number of
representatives from different sides
of the music and radio industries are
asking for changes to the French
airplay quota law.

The law, which was passed by Par-
liament in 1994 and implemented in
1996, requires all stations to broad-
cast a minimum of 40% French-lan-
guage musice, half of which must be
from either new talent or produc-
tions less than 6 months old.

Airplay monitoring figures show
that stations are generally meeting
the first part of the requirement (al-
though the proportion of French-lan-
guage music being played has de-
creased during the past few months).
The second requirement, however, is
rarely met by broadcasters and
barely enforced by the broadcasting
regulator CSA.

The independent labels body
UPFT has now officially asked the

CSA for a “reinforcement” of the
quotas law. UPF1I is asking for the
“new talent or production” part of
the quota to be entirety dedicated to
new talent. It wants the notion of a
“new production” (which can cur-
rently include new songs from estab-
lished French-language artists)
dropped in order to truly benefit
new acts.

UPFI GM Jérome Roger met
Sept. 15 with the CSA member in
charge of radio, Philippe Labarde, to
put forward these proposals.

“The aim of the quota law was to
give more exposure to new French
talent,” Roger says, “but after near-
ly three years, we see that it is not
the case. The law has only benefited
a few established acts, most of them
with major companies that have the
marketing power. It has not encour-
aged the diversity of the music scene
or indie production.”

However, others, such as members

Champion Of The Arts. Linda Moran, senior VP of the Warner Music Group, was recently awarded the Distinguished
Service Award by the Elaine Kaufman Cultural Center at a dinner held in her honor at New York’s Pierre Hotel. The award
recognizes members of the corporate community who actively support education in the arts. Shown, from left, are Atlantic
Group co-chairman/co-CEO Val Azzoli, Warner Music Group executive VP/CFO Jerry Gold, WEA Inc. chairman/CEO David
Mount, Atlantic Group executive VP/CFO Tony O'Brien, Moran, Sire Records Group president/CEO Seymour Stein, BMI
president/CEO Frances Preston, Atlantic Records senior VP/producer Arif Mardin, WEA Inc. executive VP/co-CEO Rick
Wietsma, and Atlantic Records executive VP/GM Ron Shapiro.

Dickins Seen Exiting Warner UK.

BY JEFF CLARK-MEADS

LONDON—After much speculation
about the fate of Warner Music U.K.
chairman Rob Dickins, a source
close to the executive says that Dick-
ins will depart his post at year’s end.

Dickins, who has been rivaling
PolyGram/Universal as grist for the
industry rumor mill, declines to com-
ment on published reports that he is
expected to leave the company when
his contract expires in December.

The executive is widely known to
have had an unhappy relationship
with Warner Music Group worldwide
co-chairmen Robert Daly and Terry
Semel.

“Rob is leaving at the end of the
year,” says a close friend of the
British executive. “But he’s going to
see it through until the end of the
year, and he’s determined to make
this the best year Warner UK. has
ever had. It’s become a bit of a fixa-
tion for him.”

He adds, “It’s widely known that
Rob’s been unhappy with Bob Daly
for some time, and I'm sure that’s
the reason he’s going.”

In the meantime, a spokeswoman

for Warner UK. says that Dickins
is in the company’s London offices
and is continuing to work. She adds
that she has no information on the
executive’s plans.

However, Dickins’ friend says
that “there’s no chance of Rob leav-
ing the music industry even if he
leaves Warner. He’s been around
too long; it’s what he loves to do.”

There has been speculation that
Dickins has been in discussions
with London’s Victoria & Albert
(V&A) Museum in regard to a role
there. A V&A spokesman states
that these talks have been in the
context of Dickins’ possible chair-
manship of this prestigious art-
and-design museum.

Such a position carries with it no
salary and is conducted on a volun-
tary basis. Separately, Dickins is
Jjust over halfway through a two-
year term as chairman of U.K.
labels’ body the British Phono-
graphic Industry.

If, as sources suggest, Dickins is
determined that Warner U.K.
should have an historic year, he can
claim that he has already gone

some way toward that. A senior
source at Warner Music Interna-
tional reveals that the British affili-
ate was the worldwide group’s most
profitable in the first half of 1998.
In addition, U.K. chart success
under Dickins’ stewardship has
been impressive.

Led by the Corrs, Cleopatra,
Catatonia, and Simply Red, Warner
artists—both locally signed and
international—have simultaneously
taken the No. 1, 2, 3, and 4 slots on
the British “official” album chart
on a number of occasions during
the summer. Several times, the two
arms of Warner here—EastWest
and WEA—have, between them,
had the top three albums and a
total of five in the top 10.

Such feats have been achieved
while Dickins has had day-to-day
control of EastWest; he took over
the running of the company after
the departure of managing direc-
tor Max Hole in March (Billboard,
March 14). WEA is overseen by
managing director Moira Bellas.

To date, no new EastWest head
has been appointed.

of the French government’s Com-
mission on Today’s Music (Billboard,
Aug. 22), favor a more flexible sta-

(Continued on page 147)

EMI Exits Bid For
P’Gram Filmed

NEW YORK—EMI Group, the
London-based major music com-
pany, has decided not to make an
offer for PolyGram Filmed Enter-
tainment (PFE), the movie and
home video unit of PolyGram N.V.
(BillboardBulletin, Sept. 17).

The deadline for submitting
offers for PFE, which was
acquired by Seagram in its
agreed-to $10.4 billion purchase
of PolyGram—a deal that has not
yet closed—was Sept. 18. Ana-
lysts believe the film company
could fetch $750 million-$1 billion.

EMI announced Sept. 17 that it
was “no longer considering such
an acquisition.” A spokesman
declined further comment.

The announcement came dur-
ing a week of widespread discus-
sion about the pending Seagram
acquisition of PolyGram, which is
still awaiting approval from the
European Commission. Under
European Union rules, the com-
mission had a month after the
lodging of the legal papers out-
lining the nature of any merger
to decide whether to look more
closely at it. That period was
completed Sunday (20).

A spokeswoman for the com-
mission’s DG4 competition de-
partment said Sept. 16 that an
announcement was due after the
Sunday (20) deadline.

DON JEFFREY and
JEFF CLARK-MEADS

BY BILL HOLLAND
WASHINGTON, D.C.—Federal
lawmakers are raising questions
about whether Seagram’s $10.6
billion purchase of PolyGram will
have a positive trickledown impact
on the welfare of hundreds of leg-
endary performers who recorded
for heritage labels now owned by
the giant company.

Capitol Hill artist rights
activists Reps. Dennis Kucinich,
D-Ohio, and John Conyers, D-
Mich., have both written to Sea-
gram president/CEQO Edgar
Bronfman Jr. to ask if they can
expect the new company to offer
heritage performers a present-day
royalty of 10% in order to over-
come what Kucinich characterized
as “exploitation suffered by leg-
endary ’50s and *60s artists at the
hands of PolyGram N.V. and MCA
Records,” owned by Seagram’s
Universal Music Group.

In the past, blues, R&B, jazz,
and country artists often signed

Royalty Reform Via $°gram?

Congressmen Query About Merger’s Impact

recording contracts with then
small indie labels that provided
either no royalties or a low royalty
rate and saddled them with paying
off sometimes onerous recording,
publicity, and promotion costs
charged to their accounts.

“I have a responsibility as a con-
gressman and as a member of a
generation which was encouraged
and inspired by this musie to make
sure that as the music continues to
be enjoyed, the artists are not for-
gotten,” Kueinich told Billboard.
“It’s really a moral obligation.”

Before its purchase by Sea-
gram, PolyGram has steadfastly
refused to offer present-day roy-
alties to heritage artists on its
acquired labels, such as Mercury,
MGM, Verve, and Motown. Poly-
Gram and BMG are the only
major-label holdouts in the royal-
ty-reform movement.

MCA, Time Warner’s Atlantic
Records, Sony, and EMI have all

(Continued on page 147)
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“Ace Of Base
Jue mrmer

Already Over 1 Million Albums Sold Worldwide!
First Single Top 10 in America and Europe!
— ————— “Cruel Summer” single now certified Gold!
Recent TV appearances on The View and CBS This Morning.

“The album is peppy, with delirious contemporary dance tracks and warmer, Motewn-style numbers. Taken as a whole,
| this collection provides a rush worthy of a six-pack of your favorite cola.” Los Angeles Times July 25,1998

“Its clear what Ace Of Base Svengali Jonas Berggren is aiming for. He and his seraphic singing sisters, Linn and Jenny,
actually attain perfect pop on this third outing. There isn’t a note out of concordant place, no potential hook overlooked.”
Entertainment Weekly August 14, 1998

“The band’s place in the pop pqntheon is secure.” Time Out New York August 6, 1998

.

The excitement continues with “Whenever You’re Near Me,” at Top 40 on 9/21.
Ace Of Base, Summer Has Just Begun.

1Sta.COM  © 1998 Arista Records, inc., a unit of BMG Entertainment. Am




BY KAREN RAUGUST

In the past year, as acts like
Hanson, Spice Girls, and the Back-
street Boys have found success
with the teen market, book pub-
lishers have tapped into that mar-
ket with a plethora of artist-relat-
ed biographies. While these titles
pose natural cross-promotion
opportunities for music retailers
and book publishers, several fac-
tors have hampered such efforts.

A lack of communication be-
tween book publishers and labels is
the primary obstacle in bringing
cross-marketing efforts to fruition.
Other factors include the time dis-
crepancy between when an album
is hot and when a book can be
brought to market; there’s often a
16-18 month lapse between the two.

While the availability of a best-
selling album certainly helps pro-
pel book sales, there’s little evi-
dence that these printed titles can
boost an already-popular artist’s
music sales. However, several

More Music Bios Tap Teens

Publishers, Labels At 0dds On Promotions

music retailers view these books
as good impulse buys and as
added-value items they can offer
fans. A number of music chains,
including Tower and the Musicland
Group, are leading the way in
cross-merchandising and co-pro-
moting books with related albums.
Successful teen and preteen
books about hot musical acts aren’t
a new concept. A 1983 title on
Menudo and a 1990 title on New
Kids On The Block were earlier
hits in the publishing world.
What'’s significant now, however, is
the sheer number of titles being
issued and the variety of person-
alities on which they are based.
In September 1997, Pocket
Books’ Archway division published
its first Hanson title, “MMMBop
To The Top,” Scholastic came out
with “Hanson: An Unauthorized
Biography,” and Citadel Press
began distributing a licensed
Spice Girls book.
(Continued on page 130)

TNN, GMT Reach Pact With BMI

Pioneering Deal Covers TV Performance Fees

BY IRV LICHTMAN

NEW YORK—BMI has finalized an
historic performance-fee agreement
with CBS Cable’s TNN and CMT
networks, the first pact of its kind
between a performance right group
and cable TV (BillboardBulletin,
Sept. 17).

According to BMI senior licensing
VP John Shaker, the deal provides—
for the first time—"a stable source of
income for the creators of the works
performed over these cable networks.”

The agreed-upon fees equal .9% of
the networks’ gross revenue, a rate
stabilized for the next five years. The
agreement, BMI and CBS Cable
executives note, marks the first time
that a U.S. performance right group
and a cable TV network have reached
a final agreement.

For nearly a decade, performance
right groups and cable networks have
tried to negotiate fee agreements and
have been working under court-man-
dated interim agreements.

The BMI deal with TNN and CMT
also provides for the settlement of all
past rate issues for the two networks.
It secures fees for public perfor-
mance of music, not synchronization
rights, which are negotiated by par-
ties other than BMI. ASCAP BMI’s
leading rival, says it is still in dis-
cussion with both networks to work
out a final license.

“We are proud to be the first cable
networks to reach an agreement
with BMI that rewards the profes-
sionals who contribute so much to the
music,” says David Hall, president of
TNN and CMT. “Songwriters, com-
posers, and music publishers con-
tribute greatly to the high-quality
programming on TNN and CMT.”

TNN, launched in March 1983, is
considered the top outlet for country
music entertainment; it’s available in
more than 78 million homes with
cable TV. A year younger, CMT pro-
vides worldwide exposure of country
music.

RECORD COMPANIES. Virgin
Records in Los Angeles names
Cynthia Sexton VP of creative
projects/licensing. She remains
VP of multimedia.

Higher Octave Music in Malibu,
Calif., names Joe Rakauskas
COO. He was CFO of Mercury
Records.

Gold Circle Entertainment in
Omaha, Neb., names Steve Seline
vice chairman/general counsel. He
was a senior partner at the law
firm of Kutak Rock.

Andrew Lewis is promoted to
senior VP of business affairs at
Island Records in New York. He
was VP of business affairs.

Arista/Nashville  promotes
Fletcher Foster to senior VP of

SEXTON RAKAUSKAS

marketing and Kerri Pauley Ed-
wards to manager of A&R. They
were, respectively, VP of media mar-
keting and coordinator of A&R.
Arista/Nashville also appoints Rick
Shedd VP of sales and marketing,
Dave Dame senior director of na-
tional promotion, and Teddi Bona-
dies director of field promotion.
They were, respectively, senior di-

EXECUTIVE

&erman Biz Anticipates Gov't Shift

BY WOLFGANG SPAHR
HAMBURG—The music industry
here is pinning its hopes for an
improvement in the German record
market on the outcome of this coun-
try’s general election Sept. 27.

According to the latest opinion
polls, Chancellor Helmut Kohl, who
has held office for 16 years, and his
conservative CDU party will probably
be replaced as Germany’s govern-
ment by Gerhard Schroeder and the
Social Democratic Party (SPD). Any
change in fortunes that might bring
cannot come quickly enough for the
beleaguered German record industry.

Over the past 12 months, music
sales have plummeted. Now, with
unemployment at 10.6% and a lack of
progress on tax and pension reform,
consumers are so uncertain that they
would rather save money than buy
albums. Thus, unit sales in the Ger-
man record market were down 5.4%
in the year’s first half, equivalent to
arevenue drop of more than 4%. And
there was no sign of improvement in
July or August.

“What we need is a clean political
break from the state of stagnation
before the German record market
can recover,” says one leading record
industry executive.

In the past, the SPD, which is cur-
rently leading the polls by five or six
percentage points, has paid particu-
lar attention to the German record
industry.

In the state of North Rhine-West-
phalia, the SPD government has done
much to promote PopKomm, the
Cologne-based trade fair that is, in
many ways, a shop window for Ger-
man music. The state’s new prime
minister, Wolfgang Clement, is
known for his great commitment to
the German music market. He is
using public-sector funds to try to
entice many of the record companies
and music publishers from Munich
and Hamburg to Cologne, albeit with
little success to date.

He is, though, receiving strong
competition from Hamburg’s CDU
economics senator, Thomas Mirow,
who has conducted talks with Ger-
man music publishers and the record
industry to strengthen Hamburg’s
position as the German recording
metropolis. Hamburg-based compa-
nies are already responsible for more
than 50% of German record sales.

LEWIS

FOSTER

rector of sales and marketing, direc-
tor of national promotion, and direc-
tor of regional promotion at Arista
Records.

MCA Nashville in Los Angeles
promotes Denise Roberts to
senior director of regional promo-
tion, West Coast. She was director
of regional promotion, West Coast.

MCA Nashville in Atlanta pro-

TURNTABLE

The possibility of Schroeder as
chancellor brings with it some
potential for the record industry. He
is one of the founders of the Volk-
swagen-sponsored Sound Founda-
tion, which promotes up-and-coming
bands. In addition, he has request-
ed information on the concerns of
the German record industry. Under
an SPD government, there would be
a federal culture minister for the
first time. Historically, responsibil-
ity for culture has been deferred to
the state governments.

The prospect of a federal politician
handling this role excites the heads

‘What we need
Is a clean
political break’

of Germany’s main record industry
organizations. Gerd Gebhardt (pres-
ident of Warner Music Central
Europe and chairman of the German
Phono Academy), Wolf-D. Gramatke
(chairman of the German group of
the International Federation of the
Phonographic Industry), and Thomas
Stein (president of BMG in the Ger-
man-speaking territories and East-
ern Europe and chairman of indus-
try body BPW) are convinced that
the new position may increase their
ability to attract politicians’ atten-
tion. There is a general belief here
that policy-makers have come to real-
ize the importance of Germany’s
music industry, both domestically and
internationally, and that a federal cul-
ture minister will give focus to that.

Gebhardt says that Germans are
seeking clear leadership from the
elections in tackling unemployment
and creating what British politicians
term “the feel-good factor” to set
money circulating again.

“This is precisely what we must
strive for,” he says. “The record in-
dustry as a whole is seeking long-
overdue recognition as an economic
sector of enormous importance.”

Gramatke has already called on
politicians to become more involved
with music. He contends that the
industry has demonstrated to lead-
ing representatives of all parties that
the German record industry and
publishers have greatly benefited

society, economy, and culture. As
such, he says, there must be a funda-
mental change in politics in the
future to prevent a major loss of
credibility in the public’s eyes.

He welcomes the introduction of a
federal ministry of culture. This, he
says, would finally help ensure that
creative people receive the copyright
protections they have been seeking.

Stein adds, “All the main political
players realize and respect the eco-
nomic, social, and political value of
our product—music. We are there-
fore confident that regardless of the
party that leads us into the new mil-
lennium, our legitimate interests will
continue to be heeded.”

Stein has been a virulent critic of
Germany’s politicians and has twice
used his keynote speech at Pop-
Komm to castigate them. This year,
though, he made no such attack, say-
ing that relations had considerably
improved (Billboard, Aug. 15).

Some industry executives hope that
the fact that Dieter Gorny, head of the
music-oriented TV channel Viva, has
been named an official adviser to
Schroeder will have an impact on the
party’s election platform. In a paper
titled “A New Perspective For The
Arts And Culture In Germany,”
Gorny set out the party’s aims. Gorny
wrote, in part, “The old chasm
between ‘high’ culture and ‘pop’ cul-
ture has become largely obsolescent.”

Michael Karnstedt, head of peer-
music’s European operations and a
member of the management board of
the German Music Publishers Assn.,
stresses that it's important for the new
German government to do more to pro-
tect intellectual property and to final-
ly realize the economic quality of the
goods produced by the music industry.

The managing director of Mama
Concerts & Rau, Mario Mendrzycki,
welcomes the fact that the SPD gov-
ernment wants to install a ministry
of culture but warns of any unrealis-
tic expectations, as the 16 German
state governments currently respon-
sible for cultural affairs could refuse
to relinquish any powers.

“If such a position is really created,
I 'hope that the differences in the way
in which ‘serious’ and ‘pop’ culture are
treated will be abandoned,” Men-
drzycki says. “However, culture for
young people is only possible at prices
which young people are able to pay.”

SHEDD DAME

motes Louie Newman to senior di-
rector of regional promotion,
Southeast. He was director of re-
gional promotion, Southeast.

MCA Nashville in Chicago pro-
motes Rob Ellis to senior director
of regional promotion, Midwest.
He was director of regional pro-
motion, Midwest.

Arista Records in New York ap-

BONADIES KATZ

points Robin Kearse director of
urban artist development. She was
product manager/national promo-
tion manager at Epic Records.

RELATED FIELDS. Lawrence Katz
is named senior VP of CAK Uni-
versal Credit Corp. in New York.
He was senior VP of business
affairs at EMI Records.
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BY DYLAN SIEGLER

NEW YORK—Nearly 30 years
after helping create the radical
musie of tropicalia in his native
Brazil, artist Tom Zé says he’s glad
to be “disinterred.”

His new album, “Com Defeito
De Fabricacdo (Fabrication
Defect),” out Sept. 22, greets a
growing number of Zé devotees in
pop music who are excited by the
artist’s off-the-wall intelligence,
inserutable humor, and edgy Latin
sound.

David Byrne searched out and
signed the artist, now 62 years old,
to his Warner-distributed Luaka
Bop label in 1990 after finding one
of Zé&’s albums in a Brazilian
record store. Zé had been without
arecording contract since the '70s,
working odd jobs to stay afloat and
playing music on his own in his
spare time.

“For so many years I was walk-
ing on the outside without any
light shining on me,” says Zé
through a Portuguese interpreter.
“I was at the point where I was
thinking of going to work in my
nephew’s gas station in my home-
town of Irard when David Byrne
contacted me.”

“Tom Zé was a big discovery for
Luaka Bop,” says label president
Yale Evelev. “For us to find some-
one avant-garde and unusually fan-
tastic who comes from another
country was a surprise.”

The 1990 collection “The Best
Of Tomn Zé: Massive Hits” and the
newer material on 1992’s “Hips Of
Tradition: The Return Of Tom Zé”
posited Zé as a contemporary
artist while cementing his place as
a pioneer of progressive sounds.

In the late ’60s, Zé and Caetano
Veloso, Gal Costa, and Gilberto Gil,

Luaka Bop Showcases
Tom 26 With “Defect’

among others, began using electric
guitar, free jazz elements, and rad-
ical political lyrics to challenge the
country’s right-wing military gov-
ernment, earning themselves jail
sentences and, in many cases,
exile.

“Only Gal Costa and I were able
to stay in Brazil,” says Zé, who was
jailed twiee for his music. “We per-
formed in fear and would some-
times pull songs from our shows
just to avoid
problems with
the police and
censors.”

An artist who
once reportedly
created a bus-
sized instru-
ment based on
floor sanders
and household appliances, Zé
found that his taste for musical
experimentation soon alienated
him from even his cohorts’ more
accessible musical ideas.

“After five years, tropicalia was
being forgotten, and after 10 years
I was being taken out of pictures,
like Stalin used to take people out
of pictures,” quips Zé.

But “Fabrication Defect” is evi-
dence that popular music has final-
ly caught up with Zé’s vision. The
album combines Brazilian
rhythms, Zé’s alternately gruff
and lyrical vocals, layers of guitars,
and eyebrow-raising additions like
exaggerated cartoonish voices.
Lounge and jazz harmonies and
fusion-type basslines show up in
Z&'s songs alongside African-style
percussion and chants, scratchy
violins, and power tools. No track
on “Fabrication Defect” is like the
track before.

(Continued on page 52)

‘Divas’ Slated For Holiday Hit List

VH1, Epic Join To Release Album And Video Of April Concert

BY CARRIE BELL

LOS ANGELES—One exceptional
concert. Two entertainment compa-
nies. Three releases. For charity.
Five divas. Thirteen tracks. Twenty
million viewers.

It doesn’t take a . _
math whiz to fig-
ure out that these
numbers will like-
ly add up to holi-
day success for §
VH1 and Epic MUSIC FIRST
Records when the
“VH1 Divas Live” album and video
hit stores worldwide Oct. 6. The DVD
of the concert will follow Nov. 10.

“This is the definition of ‘event
record,’ ” says Ceci Kurzman, Epic
VP of worldwide marketing, about
the album, which contains perfor-
mances by Mariah Carey, Celine
Dion, Gloria Estefan, Aretha Frank-
lin, Shania Twain, and special guest
Carole King. “To get these five
women onstage is momentous, and
the tunes are show-stopping. We
owed it to the public to capture that
magic and get it out so they could lis-
ten whenever they wanted.”

Dion also hopes that the show’s
“magic” translates to the record. “It
was a unique and great experience
to be on the same stage as these tal-
ented women,” she says. “It was an
experience I will not soon forget.”

As previously reported (Billboard,
June 27), the album will contain the
April 14 concert in its entirety with
the exception of the two songs Frank-
lin performed from her new album,
“A Rose Is Still A Rose.” All of the
tracks have been remixed and remas-
tered. Carey leads off with “My All”
and “Make It Happen” before Este-
fan does “Turn The Beat Around,”
“Heaven’s What I Feel,” and a
“megamix” of her '80s hits. Shania
Twain croons “Man! I Feel Like A
Woman!” and “You're Still The One.”

Carey and Franklin duet on the

classic “Chain Of Fools.” Dion sings
“The Reason” with King, as well as
Ike & Tina Turner’s “River Deep-
Mountain High” and her Oscar-win-
ning “My Heart Will Go On.” For the
finale, the divas combine their talents

for a stirring rendition of “Natural
Woman (You Make Me Feel Like).”
Then the fab foursome of Twain,
Estefan, Dion, and Carey joins King
for a version of “You've Got A Friend.”

BILLBOARD EXCLUSIVE

“T was in a unique position as the
new kid on the block,” says Twain. “It
was a powerful experience to share
the stage with these fine women.”

“It’s a wonderful selection of
songs with live versions, duets, and
ensemble singing,” says Josh Pollock,
pop collection buyer for the Ann
Arbor, Mich.-based Borders Books &
Music chain. “It is a must-have for
each diva’s audience, as well as for
people who just loved the show.”

Pollock says the chain is even
expecting a sales spike in its catalog
of the divas, due to the intense cam-
paign Epic and VH1 are engaging in,
including heavy rotation of the
artists’ videos and specialty pro-
gramming.

Epic has secured airings for the

show in several countries, including
Hong Kong, the U.K., and Brazil.
Thus far, the show—which was
filmed at New York’s Beacon Theatre
as a fund-raiser for the VH1 Save the
Music campaign and was VHI’s
N ~ most-watched
’ | program—has
been broadcast
| only in the U.S.
| i “This is a truly
[ epic | global rollout, so
_ | we need to get the
program seen in
other countries,” says Steve Barnett,
senior VP of worldwide marketing
for Epic.

In the U.S., two days of block pro-
gramming—Saturday (19) and Oct.
6—are scheduled for the ongoing
promotion, which will also include
the premiere of the one-hour high-
lights version of the concert Satur-
day (19).

Starting on Saturday (19) and end-
ing on the record’s street date, view-
ers will be able to pre-order “VH1
Divas Live” through a toll-free tele-
phone number.

“We will, of course, use what we do
best to make this release a success,
which means airing the concert or any
number of related specialty shows,
like “VH1 To One’ with Celine or ‘Leg-
ends’ with Aretha,” says VH1 senior
music VP Wayne Isaak. “We have
good reason to make this a success.”

If it is, Isaak says, there could be
more VH1 album projects in the
future. It might also mean a second
show of this type.

Isaak also stresses the large
amount of money that could be raised
for VH1 Save the Music, a foundation
that works to improve music education
and provide instruments to school
programs. A significant portion of the
proceeds from sales of “VHI1 Divas
Live” will be donated to the program
by Epic Records, which has also made
a $250,000 advance contribution.

MIRAMAR

RECORDINGS
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Available through DNA
Distribution North America
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Providing the crowning touch to a remarkable personal
comeback, acclaimed pianist/composer Scott Cossu
delivers his first new recording in years —

a stylish and triumphant body of new instrumental works,
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New Columbia Set Consists Entirely Of Classic Film Tracks

BY CARRIE BELL

LOS ANGELES—Neil Diamond will
take pop fans worldwide to the
movies Oct. 27 with a two-dise col-
lection of timeless film themes, “The
Movie Album: As Time Goes By,” on
Columbia Records.

“T like movies and go whenever I
can. The music is such an integral
part,” Diamond says from the Los
Angeles studio where he’s putting
the last touches on the release. “The
songs on the album go back to the
’30s and bring you right up to the
present. It was a challenge to me to
bring the songs back to life and do
them in my own way.”

“Pinocchio” is Diamond’s favorite
film, so performing “When You Wish
Upon A Star” was a must. He also
throws in a medley of “I've Got You
Under My Skin” and “One For My
Baby” as a tribute to Frank Sinatra.
“Moon River” was written by his
close friend Henry Mancini. And
“Can’t Help Falling In Love,” made
famous by Elvis Presley in “Blue
Hawaii,” just seemed like a great
closing track.

Although Diamond has a story for
every song, making an album of

movie tracks wasn’t his idea; Colum-
bia Records president Don Ienner
put the bug in his ear.

“With an icon
like Neil, it’s
important to
have a concept,
as opposed to
just 10 really
good songs,” Ien-
ner says. “His
audience expects
that. We sat
down and dis-
cussed it. It evolved from just Oscar
songs to movie songs that Neil loved.
No male has ever done justice to a
movie album, but Neil makes the lis-
tener relive the movie. I'm loving this
album.”

When it came time to record, Dia-
mond hired movie-music maven
Elmer Bernstein to conduct a 67-
piece orchestra behind him. Top-
notch arrangers like Patrick
Williams, Jonathan Tunick, and Alan
Lindgren came aboard.

“All of these songs are in the A+
category. I was scared to touch these
classics at first,” says Diamond, who
previously dabbled in movie musie

DIAMOND

Golumbia Is Hoping Fans Will
Flip For Afghan Whigs’ Latest

BY CHRIS MORRIS
LOS ANGELES—Columbia Records
thinks the time is right for a big
breakthrough by Cincinnati’s Afghan
Whigs, who make their label bow Oct.
27 with the album “1965.”

Columbia Records Group senior
VP of A&R Tim Devine says, “I think
there are certain times in special

AFGHAN WHIGS

artists’ careers—whether it was
Bruce Springsteen just before ‘Born
To Run,” whether it was what hap-
pened with Soul Asylum during
‘Grave Dancers Union,’ or even the
Bonnie Raitt ‘Nick Of Time’ situa-
tion—where an artist had a solid fan
base and had paid their dues but was
Jjust on the cusp of being able to shoot
across the mainstream consciousness
in a very big way. I think that’s where
the Afghan Whigs sit right now.”

The hard-rocking Whigs, who
made their bow with a self-issued
1988 album and went on to cut two
indie sets for Seattle’s Sub Pop,
arrived at Columbia following a pair
of releases on Elektra.

The Whigs’ experience with their
last major label was not a happy one,

according to lead singer Greg Dulli,
and they exited Elektra in need of a
hiatus. “After we played the Neil
Young tour [in 1996], we just said we
would meet again in one year and do
arecord, and we actually did it almost
to the day,” Dulli says.

During the break, Dulli moved to
New Orleans and began a side pro-
ject, the Twilight Singers, with
Harold Chichester of Howling Mag-
gie and Shawn Smith of Brad and
Pigeonhed. The group began record-
ing with such Crescent City horn
players as Kermit Ruffins and Rod-
erick Paulin. The latter became a
close friend and played a role in the
Whigs’ next musical chapter.

Dulli says, “[Paulin] was like,
‘What’s up with this other band of
yours? You told me it’s a rock’n’roll
band. I want to play with your rock-
'n’roll band, too.” I was like, All right,
when they get down here, we’ll check
it out and see if you're into it.” He
came by and loved it and brought his
boys by the next time, and we booked
a show on Thanksgiving [of last year]
and did it with an 11-piece band .. . [It
was] my greatest moment as a musi-
cian, hands down. To play with a band
that fuckin’ powerful, with horns
blowin’ behind you—I felt like Zeus.”

Moving in a direction established
by that show, “1965”—which Dulli
bankrolled and produced before
Columbia signed the band—finds the
Whigs’ customarily fierce rock’n’roll
assault bolstered by a large support-
ing cast of additional players.

(Continued on page 17)

with tunes from “The Jazz Singer”
(in which he also starred), as well as
with “Heartlight,” inspired by “E.T”
“But there was a definite chemistry
between Elmer, myself, and this
enormous orchestra. We put in lots
of hours, talent, and experimenta-
tion. It was the equivalent of making
a movie. This album is a complete
success for me from a creative point
of view. Let’s hope the customers
agree.”

Conventional wisdom says they
will. Diamond has had 18 albums

Fore. Participants at the 1998 Martell Cup Golf Tournament, held at the Ridge-
wood Country Club in New Jersey, turn over a check from the event to the chari-
table organization the Martell Foundation. Shown, from left, are Columbia
Records VP of album promotion Kid Leo; Branford Marsalis; Paul Schindler of
Grubman, Indursky & Schindler; PolyGram Group Distribution president/CEC
Jim Caparro; Hit Factory president/CEO Edward Germano; Martell Foundation
chairman/Epic Records senior VP/GM Tony Martell; College Television Network
vice chairman Peter Kauff; and Lava Records president Jason Flom. Marsalis
and Flom were this year’s Cup honorees and co-chairmen.

(Continued on page 19)

koodbye To New York, Hello L.A.;
Bowie, Visconti Back On Good Terms

HANGE OF ADDRESS: As many of you know,
effective Oct. 1, I'm relocating to Billboard’s West
Coast office to become Los Angeles bureau chief. It’s
never too soon to start updating those Rolodexes and
switch that CD service to my new home base. My
address will be Billboard, 5055 Wilshire Blvd., Los
Angeles, Calif. 90036. The phone number will be 323-
525-2281. The fax number will be 323-525-2394. My E-
mail will remain the same: mnewman@billboard.com.

While I will continue to write the Beat, my other
talent editor functions, including assigning stories for
the talent section and overseeing the Continental Drift
column, will be filled by my

we spent three hours reminiscing.”

More important, Visconti says, the two were able to
pick up where they left off musically. “I engineered
the singing session. We wanted it to be private. As soon
as he opened his mouth, I honestly got chills. It was
David Bowie, but better than ever.”

Happily. the two are talking about working on a
complete album again. “I was asked if I'd be open to
working with him on his next album, and, of course, I
said yes. But no dates have been discussed.”

Visconti says that the reunion has helped heal some
old wounds and, perhaps, righted a few misconcep-
tions as well. “Over the years,

extremely capable successor,
Larry Flick in New York.

REUNITED, AND IT FEELS
SO GOOD: David Bowie and pro-
ducer Tony Visconti are working
together again after nearly 20

Brian Eno, given his enormous
talent, has received a lot of cred-
it for what I have done, and when
David and I were on the outs, he
didn’t stick up for me. So I think
on that level, I've been officially
recognized. The validation has

years apart. The pair, who teamed
to make some of Bowie’s most
inventive and inspired work,
including “Young Americans,”
“Low,” “Heroes,” and “Scary Monsters,” have con-
nected to record a track, “Skylife,” for the “Rugrats”
soundtrack on Interscope, as well as “Mother” for a
forthcoming John Lennon tribute (most likely to be
on Capitol).

“The producers of ‘Rugrats’ wanted a tune that was
classic Bowie,” says Visconti, “a little bit of ‘Space Odd-
ity, ‘Heroes,” and ‘Absolute Beginners’ all rolled into
one. I don’t know whose idea it was to get me, but I
got the phone call from David.”

Visconti says the original rift in the early '80s was
caused by something he’d said in the press that Bowie
perceived as a slight. A year and a half ago, he and
Bowie had begun talking again, but once again, Bowie
got upset when he read something Visconti had said
in print regarding Mick Ronson’s role in making
“The Man Who Sold The World.” The “Rugrats” call
served as all the impetus they needed to let past trans-
gressions go.

“We both realized how, for people like us, who have
a real history, it doesn’t pay to have any animosity
against each other for something that comes from an
external source [like the press).”

The in-the-flesh reunion in August was everything
the pair could have hoped for.

“I was conducting string overdubs for [“Skylife”],
and David walked in in the middle of it. I could see him
through the [studio] window with a big smile on his
face,” recalls Visconti. “I knew I had $5,000 worth of
string players in there, but we took time for enormous
hugs. Not quite knowing what to say to each other, if
was a little awkward. I finished the strings, and then

by Melinda Newman

been very important to me,” says
Visconti, adding with a sweet
chuckle, “Although I probably
wouldn’t have admitted that if
this [reunion] hadn’t happened.”

NOT COOL WITH COOLIO: Consider Coolio the
latest artist looking to make a switch from his current
label home.

“Hell yes, I'm looking to go to another label,” says the
Tommy Boy Records artist, who broke through with
1994’s “It Takes A Thief.” Coolio tells Billboard that he
feels the label “does not take care of business. . . I gave
them a marketing plan, a radio plan, a set of singles that
we could go with for my last album [1997’s “My Soul”].
They agreed, and then nothing ever came of it.”

The album peaked at No. 39 on The Billboard 200,
much lower than his previous two efforts, which
reached No. 8 and No. 9, respectively. According to
SoundScan, “It Takes A Thief” has sold 1 million units,
1995’ “Gangsta’s Paradise” has sold 2.6 million, and
“My Soul” comes in at 225,000.

Coolio, who says his contract is up in 2000, asserts
that he’s asked to be let out of his deal. “They aren’t
going to let me go. I'd take any out at this particular
point. The only way they can make me happy is to let
me do the marketing, the promotion. Let me take over
the record. I just need them to press the record up.”

Despite his unhappiness, Coolio says he is working
on a new album for the label. “Otherwise, people will
forget about me. If I want to continue to do rap and
do music, I can’t go another year without a record out.”

A representative for Tommy Boy Records responds,
“We’re currently working on a new album with Coo-
lio. We're very excited about the progress to date, and
we’re confident that we’ll have tremendous success.”

16

BILLBOARD SEPTEMBER 26, 1998




Artists & Music

AFGHAN WHIGS

(Continued from page 16)

The core group of Dulli, bassist
John Curley, guitarist Rick MeCollum,
and new drummer Michael Horrigan
is augmented by Paulin and a number
of other horn players, ex-Geraldine
Fibbers violinist Jessy Green, cellist
Barb Hunter, and singer Susan Mar-
shall (the wife of the album’s record-
ing engineer, Jeff Powell).

Dulli also enlisted the vocal ser-
vices of one of his longtime idols, Alex
Chilton of Box Tops and Big Star
fame.

The record is the most successful
fusion to date of the Whigs’ major
influences: soul music and gritty,
punk-flecked rock. Dulli says, “Curtis
Mayfield and the Stones were kind of
our spirit guides.”

Columbia VP of marketing Bridget
Roy says the label will launch “1965”
with the track “Something Hot” (pub-
lished by Double Sneaky/Warner-
Tamerlane Publishing Corp./Ultra-
suede Music Unlimited [BMI]). The
label will take the song to modern
rock radio on Tuesday (22) and other
rock formats on Sept. 29. A video will
be shot for the track.

Several special promotional pieces
are being prepared for the release.
An illustrated bio, written by
Louisville-Ky.-based musician Dan
Reed, will be used in press, retail, and
consumer campaigns.

Two promo CDs have been creat-
ed. One, “Historectomy,” compiles the
best of the Whigs’ early material and
some cuts from “1965.” Roy says,
“We're going to be using it to educate
retail. Every Tower clerk will get one;
every Virgin clerk will get one; every
key buyer is going to get one of these
things.”

Following the release of the album,
Columbia will issue a promo CD
drawn from the band’s Thanksgiving
show at the Howlin’ Wolf in New
Orleans. “It’s been talked about since
it happened,” says Roy. “We're going
to be using that for a lot of special
promotions and contests.”

She adds, “We're making very
beautiful [promo] merchandise, but
most of the tools are very music-ori-
ented . . . I think people want special
music from this band.”

The Whigs—who are managed by
Charlie Inskip and Dave Whitehead
of Real Time Inc. and booked by Carol
Kinzel at Creative Artists Agency in
the U.S. and Charlie Myatt at Inter-
national Talent Booking in the U.K.—
will kick off touring with a Nov. 4
industry gig in New York. It is expect-
ed that the band will use an extended
lineup for special performances.

“When they play, they’re going to
play a good hour-and-a-half, two-hour
set,” Roy says. “It'll definitely be
clubs. We're going to keep it small
and sold-out and sweaty.”

One independent retail store has a
special interest in the fate of “1965™:
Rhino Records in L.A., where Dulli
worked as a clerk in the early '90s.

“Greg’s always rocked out, and
we’ve always pulled for our com-
padre,” says store GM Dave Crouch.
“There are very few real rock bands
in the country, and Greg Dulli is cer-
tainly in one of the top five or 10 rock
bands in the country.”
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THE SECRET HISTORY OF ROCK

The Most Influential Bands

You've Never Heard

By Roni Sarig. Like the power behind

the throne, these are the lesser-known artists
whose small record sales belie their actual
impact on the development of modern music.
To amend the “official” history of Rock, the
author focuses on the fascinating history and
powerful influence that certain innovative,
albeit generally under-appreciated, musicians
have had on successive generations of bands
— including affirmations from today’s top
musicians discussing how these bands
affected their music, and discographies of
each artist’s work. 288 pp. 50 b&w illus.
$18.95, paper/0-8230-7669-5

NEW DUTCH SWING

By Kevin Whitehead. “Whitehead brilliantly
collages interviews, historical vignettes,
record reviews, present-tense performance
descriptions, analysis and enlightening
background to develop a lucid picture of a
vibrant scene. Gossipy, detailed, smart,
fiercely opinionated and full of a noisy sense
of the fun of language, The New Dutch Swing
is an important addition to jazz literature.”
—Seattle Times/Post Intelligencer.

352 pp. 16 b&w illus. $21.95, hardcover
0-8230-8334-9

WOMEN ON TOP

The Quiet Revolution That's Rocking

the American Music Industry

By James Dickerson. With a title that's as
provocative as its content, this book focuses
serious attention on a change that's been
turning the recording industry on its head —
where, for the first time, female recording
artists are dominating the Top 20 album
charts, often outshining their male counter-
parts by a ratio of seven to one. Through a
series of interviews with the major movers
and shakers, the author provides a fascinating
account of how and why this turnabout
occurred. 256 pp. 30 b&w illus.

$21.95, hardcover / 0-8230-8489-2

THE ENTERTAINERS

Portraits of Stardom in the 20th Century
By Timothy White. Candid, insightful and
penetrating, Timothy White's profiles of the
brightest stars in the entertainment galaxy
have delighted readers in such publications
as The New York Times Magazine, Rolling
Stone, Cosmopolitan, and Harper's Bazaar.
Now, for the first time, 21 of his most
acclaimed pieces are brought together in

a specially expanded form — including
previously unseen material deleted from
the original features. 432 pp. 21 b&w illus.
$24.95, hardcover / 0-8230-7606-7

KISS AND SELL

The Making of a Supergroup

By C.K. Lendt. This unauthorized look at one
of rock’s most successful and outrageous
supergroups provides a piercing backstage
picture of the convergence of hard rock and
big business. Written by the representative of
the band’s former business managers, who
traveled the world with them from 1976 to
1988, it is the tell-all account of how images
are built, money is made, and profits are
spent. It's a vastly entertaining story, rich in
detail, full of lifestyles and indulgences, of
power brokers and exploding egos.

352 pp. 32 b&w illus. $18.95, paperback
0-8230-7551-6
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Robert Earl Keen Goes The ‘Distance’ With 2nd Arista/Austin Set

BY JIM BESSMAN

NEW YORK—It was during Robert
Earl Keen's incessant touring behind
his 1997 Arista/Austin debut album,
“Picnic,” that the Texas singer/song-
writer wrote songs for the follow-up,
“Walking Distance,” which brought
him back to his early solo acoustic
guitar days.

“I was touring constantly—like it
seems I've done for the past 10
years—and it was getting to be time
for another record,” says the self-
managed, Monterey Artists-booked
Keen, whose fan base is rabid and
expanding. “So I asked myself what
I wanted to do that would make me
feel good, and I sat down and wrote
some nice warm finger-picking gui-
tar songs, which isn’t the bulk of my
(live] set anymore. When I was a solo
guy, just going around by myself
with a guitar, I did a lot more of that
sort of thing. But that’s what I really
like—the sound of an acoustic gui-
tar—‘curly guitar music,” as my wife
calls it. And that’s what I ended up
doing on this album: curly guitar, as
opposed to the driving, ‘motorboat’
sort of feel of my shows now.”

“Walking Distance,” co-produced
by Keen and Gurf Morlix and re-
corded with Keen’s longtime road
band, guitarist Rich Brotherton,

bassist Bill Whitbeck, drummer Tom
Van Schaik, and fiddler/mandolinist
Bryan Duckworth, is due Oct. 27.
Aside from its acoustic feel, “it’s a lit-
tle bit more philosophical in nature,”
notes Keen, “not as preachy, and very
narrative. I kind of went in a few dif-
ferent directions—and I have that
tendency—but wanted to do some-
thing thematic and cohesive, too,
shooting for songs that had charac-
ters with the same kind of destinies.”

The album’s title is emblematic,
continues Keen, whose songs are
published by Bug-administered
Keen Edge Music (BMI). He notes
that the first three songs “lock right
in,” starting with “Down That Dusty
Trail,” which “is an overview of life
heading down that way.” Peter Case
and Bob Neuwirth’s fitting “Trav-
elin’ Light” follows “another person
kind of stuck out there and living off
his wits or; in this case, what’s left of
his wits.” The third cut, “Feelin’
Good Again,” is about “returning to
your roots and coming home.”

The other tunes, says Keen, in-
clude “a fun song [“That Buckin’
Song”], alove song [“T'll Be Here For
You”’], a Norman Blake song that’s a
rootsy gunfighter’s ballad period
piece [“Billy Gray”], and then the
whole last part is three songs
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[“Theme: Road To No Return/Car-
olina,” “New Life In Old Mexico,”
“Still Without You/Conclusion: Road
To No Return”] telling a story about
a guy who gets in trouble and leaves
and is alone on the end. So it feels

KEEN

like the sequence of the record falls
into place, and everything fits.”

An additional song follows the
“Road To No Return” reprise:
“Happy Holidays Y’all,” which is a
follow-up to the dysfunctional family
classic “Merry Christmas From The
Family,” from Keen’s 1994 Sugar
Hill album, “Gringo Honeymoon.”
While the album is being shipped to
triple-A and roots music stations
Oct. 9, the two Christmas songs and
“That Buckin’ Song” will go to all
formats for morning show and spe-
cialty play the week before Thanks-
giving, according to Arista/Austin
senior director of artist development
Scott Robinson.

The big radio push, though, is with
the John Boy and Billy syndicated
morning show, based out of Char-
lotte, N.C., and heard on classic rock
stations in approximately 60 mar-
kets. “They’re huge Robert Earl
Keen fans,” says Robinson, “and
based on their excitement, we’ve cre-
ated a campaign with them center-
ing on Robert’s record and their
annual fourth-quarter comedy re-
lease.”

John Boy and Billy’s forthcoming
“Rocket Science” will be released
simultaneously with “Walking Dis-
tance,” Robinson says. “Basically,
Robert will be part of their show for
90 days starting Oct. 19 through
mid-January. He’ll be calling in from
the road and doing jingles, and
they’ll do tour sponsorship in some
of their markets and hold contests
where winners will fly out to see his
show. There’s also a retail campaign
in their markets using dump bins
and stand-ups featuring John Boy,
Billy, and Robert.”

Keen credits the radio personali-
ties with building his Southeastern
audience. “They became fans about
four years ago and started playing
the Christmas song every day before
Christmas, then started playing lots
of my stuff that wasn’t comedy,” says
Keen. “T'd be lucky to get 100 people
in those markets, but now, while it’s
still not like Texas, where I do thou-
sands and thousands, I do sell out
500- and 1,000-seat places.”

Of course, in Texas, Keen has long
enjoyed strong radio support. Abby
Goldstein, assistant PD at triple-A
KKZN Dallas and a self-professed
longtime “huge fan” who played
Keen while a music director at a pub-
lic radio station, says that “Walking
Distance” is a strong successor to

“Picnic,” which she loved.

“I think it really has a lot more
energy, and having his own band on
it is a huge plus,” she said. “He’s re-
ally a great writer and storyteller
and exemplifies the modern-day
cowboy.”

Robinson also believes that “Walk-
ing Distance” better reflects “the
energy and emotion of Keen live—
and what his hardcore cult following
is all about.” That fan base is being
targeted with a national college fra-
ternity campaign, in which the frat
“creating the largest movement” in
terms of sales and show turnout,
among other things, will receive a
free private Keen concert.

“Frats in the South idolize him as
their god,” says Robinson, “but he
has a huge, active collegiate base
across the country.”

Keen was befuddled when he dis-
covered his campus following, which

he attributes to his shift from solo
performing, circa “Gringo Honey-
moon,” to his current, driving roots
rock style. He figures to mix in the
“softer stuff” from the new album
with the regular “Robert Earl Keen
Friday-night show venue” fare, which
now amounts to a 2%-hour show.

“I used to get home and twiddle
my thumbs until the next show, and
now as soon as I get off the road I'm
planning the next trip,” continues
the heavy-in-demand Keen. “And I
used to beg to play everywhere, and
now I'm spreading myself so thin I'm
afraid I'll keel over dead! But I'm so
glad it worked out, because when I
thought of having to actually do
something else, I was frightened
beyond belief. Looking at the want
ads is the worst feeling in the world:
I loved the ones [that read] ‘Self-
starter wanted.’ I crossed those off
right away. But this job I can do.”

BOXSCORE
TOP 10 CONCERT GROSSES

Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
THE ROLLING STONES Malieveld Sept. 5 $3,689,393 86,000 TNA International
BiG COUNTRY The Hague, Nether- (7,241 562 guilders)  selfout

lands $43.01 Mojo Concerts

GARTH BROOKS First Union Center  Sept. 8-13 $2500.672 115212 Varnell Enterprises
TRISHA YEARWOOD Philadelphia Gross Record six sailouts

$20
THE ROLLING STONES Weserstadion Sept. 2 $2,048,934 32,288 TNA International
BIG COUNTRY Bremen, Germany (3,766,884 deutsche 40,000

marks) Concert Concepts

$82.39/854.31
THE ROLLING STONES Waldbuhne Sept. 10 $1,560,0%2 16403 TNA International
THE CORRS Berlin (2,657,983 deatsche  ssliout Ltd

iarks) Concert Concepts

$108.82/844.12
DAVE MATTHEWS BAND Nissan Pavilionat  Aug. 22-23 | $1,189,587 42500 Cellar Door
HERBIE HANCOCK & THE Stone Ridge $31 45,000,
HEADHUNTERS Bristow, Va two shows
CELINE DION CoreStates Center ~ Aug. 25 $1.110741 19438 Electric Factory
ANDRE-PHILIPPE GAGNON | Philadeiphia $65/349.50/323.50  seliout Concerts
BEASTIE BOYS Oakland-Alameda  Sept. 13 $967,070 36,886 Bill Graham
MONEY MARK County Coliseum $28.50 two Presents
INVISIBL SKRATCH PIKLZ Oakland, Calit sellouts
JANET JACKSON MGM Grand Garden  Aug. 29 $941 497 12815 Bill Graham
USHER Las Vegas S100/875/350/832  sellout Presents
THE ROLLING STONES Globe Arena Sept. 8 $932317 15580 TNA International
SOUNDTRACK OF OUR Stockholm (7,438,504 kronor) selfout Ltd
LIVES $88.36/331.56 EMA Telstar
ROD STEWART MGM Grand Garden ~ Sept. § $918,590 9,644 Bill Silva Presents

Las Vegas $150/350 13,113 Andrew Hewitt

Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group.
Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324,
Fax: 213-936-5282. For research information and pricing, call Rob Evans, 213-525-2324.
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POPCORN, ‘PIGEONS,” AND MORE: Expanding the definition of the
term “ear candy,” Los Angeles-based Entertainment Marketing Group
(EMG) has bagged a tasty promotion for the Cherry Records/Universal
Records soundtrack to Gramercey Pictures’ “Clay Pigeons.” The promo-
tion, which started Sept. 15 and runs through Oct. 15, incorporates cutout
discount coupons for the soundtrack at Musicland locations printed on 1
million popcorn bags at participating movie theaters in 30 key markets.

The soundtrack features Cherry recording act Firewater, as well as
Tonic, Lyle Lovett, the Verve Pipe, and Sister Hazel. EMG also has cre-
ated a cable-operator sweepstakes to run in top U.S. markets, featuring
“Clay Pigeons” movie tickets and copies of the soundtrack for on-air give-
away. Top prizes include guitars autographed by movie cast members.

Stuart Shapiro, director of theatrical marketing for EMG and CEO
of sister Internet company SoundZone (www.soundzone.com), says
soundtracks are becoming increasingly important cogs in the film pro-
moter’s wheel. The “Pigeons” promo is the first of what Shapiro hopes
will become broad use of theater concession-stand goods to alert movie-
goers about complementary albums and provide an incentive to buy.

“We are just starting to make an emphasis on it. My pet project is to
utilize popcorn bags and drink cups and popcorn trays in movie theaters
to carry coupons or marketing impressions with artwork from the film,”
Shapiro says. “This way we are letting the specific film audience know
there is a soundtrack available and provide a coupon that generates more
business and recognition for [the retailer], in this
case, Musicland.” EMG staged a popcorn tray
promotion for DreamWorks’ “Small Soldiers”
soundtrack earlier this year, but that campaign
did not include a coupon.

Shapiro says there is no differentiation among
the types of soundtracks that best lend them-
selves to a popcorn-type promotion. “A popcorn
bag that goes out with just the word ‘popcorn’
and the name of the movie theater is a wasted
piece of real estate,” he says. Still, he notes that the current promotion
came with a bit of a learning curve for both EMG and the record com-
pany. “To get the coupons on popeorn bags we have to subsidize them,
and normally a record company is reticent to spend dollars behind an
independent soundtrack. They’re not sure how it is going to do, not sure
what the commitment on rollout is. They aren’t building anything of long-
term value,” he says.

To help persuade Cherry to make the move, Shapiro says, EMG homed
in on the fact that the label is trying to break its act Firewater. “I am
using a portion of the Firewater music on my spot, and on the TV spots
it says, ‘Win a “Clay Pigeons” soundtrack featuring Firewater. Now
Cherry is getting some awareness in an area they would never have.”

To entice the participation of Musicland, EMG included the chain’s
logo on the coupon. “Everything EMG does in essence tries to cohesive-
ly tie together multiple elements,” Shapiro says. “The No. 1 objective a
marketing person has to achieve today is breaking apart from the pack,
and we are using existing real estate in ways it has not been used before.”

SPACE SOUNDS: With the “Armageddon” soundtrack still orbiting in
the upper stratosphere of The Billboard 200, Columbia Records is
preparing to release an album of score music from the film Nov. 10. ..
Look for a double-disc release of “Star Trek: The Motion Picture” from
Sony’s Legacy Recordings Nov. 3. The album contains an additional 21
minutes of music to supplement the original “Star Trek” album, out in
1979, and has been resequenced to reflect the original narrative strue-
ture. The first disc features the movie’s complete, Oscar-nominated score
by Jerry Goldsmith, including seven new tracks. The second is Gene
Roddenberry’s “Inside Star Trek,” a spoken-word documentary that
has never been released on CD.

PRODUCTION NOTES: Calling Dr. Strangelove: Due to the popularity
of producer/director Peter Kuran’s searing documentary “Trinity And
Beyond/The Atomic Bomb Movie,” Kuran’s VCE Inc. is now releasing the
accompanying soundtrack. The set’s 26 instrumental selections carry such
surreal names as “Fat Man And Little Boy,” “Boosting With Tritium,” and
“QOperation Dominic” . . . Silva Screen Records shadows the video release
of “Titanic” with “The Disasters! Movie Music Album,” out now. The album
includes six disaster film themes, including the “Earth Wind & Fire Suite”
from “The Towering Inferno,” “Twister,” “Dante’s Peak,” and more; and
the “Disasters At Sea Suite,” which comprises “Titanic,” “A Night To
Remember,” “The Poseidon Adventure,” and others.

NEIL DIAMOND’S SONGS SUNG SILVER

(Continued from page 16)

peak in the top 20 of The Billboard
200 in his 30-year career, including
1973’s No. 2 “Jonathan Livingston
Seagull” (also a movie project),
1974’s No. 3 “Serenade,” 1982’s No.
9 “Heartlight,” and 1996’s No. 14
“Tennessee Moon.”

According to SoundScan, “Neil
Diamond: Greatest Hits 1966-1992”
has sold 790,000 copies, “The
Christmas Album” has sold 1.6 mil-
lion, and the three-disc boxed set
“In My Lifetime” has sold 146,000.

The label also has a detailed mar-
keting plan to help Diamond say
“Hello Again.”

“There will be no obstacles to
making this album a success,” says
Peter Fletcher, Columbia’s West
Coast VP of marketing. “The singer
and the songs are truly worthy of
each other. It is a wonderful concept
that his fans will find a natural fit.
It is an adult must-have and an ideal
holiday gift. And this type of project
lends itself to some creative types of
marketing.”

Aside from a full range of point-
of-purchase materials, holiday sales
bins, advertising, and in-store cam-
paigns, the label will capitalize on
the album’s movie connection. In
partnership with American Movie
Classics (AMC), a 30-minute docu-
mentary about the making of the
album will air numerous times on
the cable network starting Nov. 4.
An expanded version will be
released commercially in December
on VHS and DVD. There will also
be extensive reminders of the
release in U.S. movie theaters from
lobby displays, pre-film screen ads,
and possible in-theater play.

Diamond, who is managed by Jim
Morey of Gallin Morey Associates,

will start a worldwide tour Oct. 23
in Fort Worth, Texas. He promises
a section dedicated to the film
songs and lots of “classic Neil Dia-
mond stuff.” He'll dazzle Las Vegas
on New Year’s Eve prior to heading
over to Europe and Australia. More
American dates are expected upon
his return. For those who miss him
in person, a “Tonight Show With
Jay Leno” appearance is scheduled
for Nov. 25.

“Neil Diamond sells on name
alone, but the AMC tie-in is perfect
for the subject matter, and he is a
very strong live performer,” says
Brian McClemens, music buyer for
the Ann Arbor, Mich.-based Bor-
ders Chain. “He was a great voice
for a generation that’s maturing.
And he has stayed true to that
voice. I expect the same success, if
not more, from this album as we
had with the last album, ‘Tennessee
Moon,” and the boxed set.”

Columbia will service the entire
record to adult stations as well as
to specialty programs. Music direc-
tor Nelson Parker of hot AC KLEO
Hilo, Hawaii, says Diamond’s status
as an “AC radio staple” is a reason
to play the new record, but he adds
that an extra spin incentive is the
current obsession with sound-
tracks.

“It would be neat to hear him
doing old movie songs with his great
voice,” Parker says. “But it will be
more than kitsch, with the recent
interest in Broadway and motion-
picture songs that is influencing
playlists. Just look at how many
movie themes Bryan Adams and
Celine [Dion] have turned into big
hits.”

Fletcher agrees that there was

no better time for Diamond to do
this type of album.

“The heightened interest in
soundtracks will absolutely benefit
this project,” he says. “It doesn’t
hurt that of the 20 songs, nine are
Academy Award nominees and six
were winners.”

He also adds that the current
craze for swing and lounge music
will have young hepecats digging the
ditties. “Our primary concern is to
make sure Neil’s target following is
buying,” Fletcher says. “But there
will be crossover. There is clearly a
trend of going back to quality and
great arrangements. Vegas, the Rat
Pack, lounge, and your parents’
musice is hot.”

Diamond notices the age differ-
ences most when he plays live. “My
basic audience will stay with me
until I'm dead, but there is no rea-
son not to figure out a way to get to
the kids,” he says. “I do see a new
audience at shows. I guess Neil Dia-
mond is hip and getting hipper
every day.”

Although Neil is appreciative of
the business and prefers “10 million
in sales to one,” he says that trends
didn’t drive the album to comple-
tion.

“It was the right time for me to
do this,” he says. “It was some-
thing I'd never really done. Growth
is good. This album could be a
blockbuster or it could flop, but I
had fun making it. I'm secure with
where I'm at. I’ve made my living
making musie, and I’'m not looking
for work. I want each project to
live up to the rest of my career, and
this project does that in spades.
It’s fresh, but it’s still Neil Dia-
mond.”

————————————————————————————————————————————————
NOV. 17’S FLOOD OF RELEASES COULD PROVE TO BE MIXED BLESSING

(Continued from page 5)

In fact, so many releases are
coming out that day that some
attendees at the recently held
National Assn. of Recording Mer-
chandisers fall conference were
calling Nov. 17 the biggest release
date in the history of the record
business. They also suggested
that the day’s scheduled releases
could result in a scarcity of open-
to-buy dollars. Also, they pre-
dicted that a few of the titles may
move to other dates after label
executives get a gander at the
competition they are facing.

At retail, Stan Goman, senior
VP of retail operations at West
Sacramento, Calif.-based Tower
Records/Video, says that Nov. 17
“will be an exciting day. But I
wish some of that stuff was out in
July and August.”

Jerry Kamiler, division mer-
chandise manager at Albany,
N.Y.-based Trans World Enter-
tainment Corp., agrees with
Goman.

“The consumer only has X
amount of disposable dollars to
spend on entertainment, and the
more that these titles get spread
through the month, or the year,

the better off we are as an indus-
try.”

In Carnegie, Pa., John Gran-
doni, VP of purchasing at Nation-
al Record Mart, notes that “not
all of these albums are going to
be smash hits, because they will
be competing with one another”
for the consumer dollar.

He says that Nov. 17 lineup will
not only “put a big crunch on
open-to-buy in November; it also
will put a big erunch on receiv-
ing merchandise in our distribu-
tion centers, as well as in our
stores.”

Kamiler says that the Nov. 17
pile-up will cause problems for
secondary artists, who will have
a hard time getting depth of prod-
uct into stores. Indeed, one label
executive attending the confer-
ence acknowledged that he had a
title going out in late October for
which he hoped to ship 100,000
units. But he said he was afraid
that the impending open-to-buy
squeeze could stymie his efforts
on behalf of that title.

In addition to retail being
affected, Grandoni suggests that
the Nov. 17 lineup could hurt sec-

ondary releases at radio. “Any-
body who is not a superstar that
has product coming out in Octo-
ber and November—and doesn’t
have something on the radio—we
will be buying very conservative-
ly, because there is no way they
are going to get this product on
the radio. In fact, I would advise
labels to hold such product until
January.”

Speaking of January, one mer-
chant points out that with normal
dating terms, the Nov. 17 pur-
chases will all come due in Feb-
ruary. “That will be interesting.
The record labels better hope
that we retailers have a good
Christmas.”

Storm Gloor, director of music
at Hastings Entertainment in
Amarillo, Texas, says he is not the
least bit concerned. The Nov. 17
schedule, he says, is “a stellar
lineup. We realize that these are
the major titles that people will
be looking for for the holidays.”

Moreover, he says that shop-
pers, unlike the labels, will prob-
ably spread out their purchases
throughout the holiday selling
season.
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART * BY DOUG REECE

G UILTY PLEASURE: As
most new country artists re-
alize, the kiss of death is to
be labeled early on as “left of

Brand Building. In sup-
port of her self-titled

an act that rocks a little too
hard or shows off its folk
roots a little too much is able
to get a foot in the door at
influential radio stations.
“Country is the only genre
that builds up walls around
who your influences can be,”
says Brad Warren of BNA
duo the Warren Brothers
(see story, page 32). “I love
Waylon [Jennings], Willie
[Nelson], and Tom Petty,
but I'm afraid to say that.”
Still, there are
exceptions, and the ]
Warren Brothers ||

Keb’ Mo', Siow Down

Time To Kill. Glasgow,
Scotland’s Yatsura—master
purveyors of densely crafted
noise pop—follow up their
“We Are Yatsura” debut
album and “Puipo” collec-
tion of singles and B-sides
with “Slain By Yatsura” on
Tuesday (22). The Sire act's

new single, “Slain By EIf,” shipped to modern rock on Sept.
14. A video for the song is in progress.

REGIONAL

-

MOUNTAIN ]

HEATSEEKERS

N O

1s

NORTHEAST
Godsmack, Godsmack

edgy as we are, we're doing
very well,” says Warren, who
later quips, “The first 52 sta-
tions made the mistake of
opening the door, and now
we’re going to have to kick it
in.”

Meanwhile, a clip for the
song was recently put in Hot
Shot rotation on CMT, which
has traditionally been more
receptive to unusual new
acts.

The group’s debut album,

“Beautiful Day In
| The Cold Cruel
- World,” bows Oct.

debut, genre-building album,
“Blue Lines,” is nearing the
end of its first U.S. tour. The
act, which performs Tuesday
(22) at Speed in New York

Coming Up. Singer/song-

play at such R&B stations
as KMEL San Francisco,
KTBT Lafayette, La., and
WFXA Augusta, Ga.

center” by radio program-
mers.
It’s a rare instance when

least 100 spins a week, with
such stations as KBEQ
Kansas City, Mo., KXKC
Lafayette, La., and WYCD
Detroit weighing in with
especially strong support.
“There are some radio
people that love [the single],
but for a new act that’s as

Rotating top 10 lists of best-selling titles by new and developing artists.

MOUNTAIN
Keb' Mo® Slow Down
Cleopatra Comin’ Atcha!
Monster Magnet Powertrip
Tatyana Ali Kiss The Sky
The Wilkinsons Nothing But Love
Jennifer Paige Jennifer Paige
Royal Crown Revue The Contender
Indo G Angel Oust
Five Five
moe. Tin Cans And Car Tires
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NORTHEAST
Godsmack Godsmack
. Monster Magnet Powertrip
. Tatyana Ali Kiss The Sky
Keb' Mo’ Slow Down
Cleopatra Comin' Atcha!
Jennifer Paige Jennifer Paige
Elliott Smith XO
Helmut Lotti Goes Classic
moe. Tin Cans And Car Tires
Medeski Martin & Wood Combustication
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port. Renee's first single, eral weeks, the L Thursd:?y @4). | o reports 432 spins for
“Strawberry,” is getting air- | SONg& has increased by at THE REGIONAL ROUNDUP Later this year, Paul’s per- | ¢ song at mainstream

formance at the first Woody
Guthrie Free Folk Festival
will be broadeast on public
TV.

ROADWORK: Smith &
Mighty, the Bristol, Eng-
land-based trio that co-pro-
duced Massive Attack’s

R&B stations for the week
ending Sept. 6.

with such artists as Photek
and Q-Burns, is supporting
its “DJ Kicks” compilation,
released this summer on !K7
Records.
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EDITED BY PAUL VERNA

RYUICHI SAKAMOTO

Music From The Motion Picture Snake Eyes
PRODUCERS: Ryuichi Sakamoto, Paul Fox, Emosia
Hollywood 62155

“Snake Eyes,” the Brian DePalma film,
isn’t so great. The two pop songs on its
soundtrack—“Sin City” by Meredith
Brooks and “The Freaky Things” by
LaKiesha Berri—are worse. Terrible,
actually. But composer Ryuichi Sakamo-
to’s richly melodious orchestral score is
alone worth the price of admission. The
final cue of the title theme is a mini-sym-
phony, an artful distillation of grandeur
and pathos that mingles the spirits of
Mahler and Miles Davis in its 7 %-minute
span. As with his famously lyrical
themes to “The Last Emperor,” “Little
Buddha,” “The Sheltering Sky,” and
“Merry Christmas, Mr. Lawrence,”
Sakamoto’s “Snake Eyes” succeeds as
pure music without need of any visual
image.

CHRISTIANE NOLL

A Broadway Love Story

PRODUCER: Bruce Kimmel

Varese Sarabande 5956

Take various songs from various
sources to tell a “love story,” and you've
got an idea that can work if the songs
are worthy and the performer can put
them across. Happily, this concept
works extremely well here. The win-
ning performer is Christiane Noll, now
starring in Broadway’s “Jekyll And
Hyde.” The songs are drawn from the
contemporary musical stage, with an
occasional fallback on Stephen Sond-
heim, Irving Berlin, John Kander and
Fred Ebb, George and Ira Gershwin,
and Rodgers and Hammerstein, who
are represented with their lovely, rarely
heard “The Next Time It Happens,”
which ends the album and lets the lis-
tener in on the wistful ending. Of
course, there are joyful stops along the
way, such as Berlin’s “You're Just In
Love.” Plot line or no, this is a delight-
ful survey of fine songs.

ORIGINAL STUDIO CAST

The Night Of The Hunter

PRODUCER: Bruce Kimmel

Varese Sarabande 5876

This is one of the best CDs ever to
serve to introduce a new musical.
Based on the famous novel and movie,
it’s blessed with an accomplished score
by Claibe Richardson (music) and
Stephe Cole (book and lyrics). What's
more, it’s presented with the class of a
Broadway cast album, featuring such
pros as Ron Raines, Dorothy Loudon,
and Sally Mayes. With violence and
fear as the show’s key components, the
score’s got a lot of difficult emotional
baggage to carry; Richardson and Cole
carry off this feat beautifully. Two
extended numbers, “Wedding Night”
and “One More Harvest,” are strong
examples of the authors’ success. This
album can do the trick in getting this
show onstage.

K-

P> PATT| LABELLE

Live! One Night Only

PRODUCER: L. Armstead Edwards

MCA 11814

The experience of hearing Patti LaBelle
sing live is purely moving. In fact, her
powerful voice often serves as a great
“teach by example” tool for up-and-com-

SPOTLIGHT

URI CAINE ENSEMBLE

oy

WAGNER E VENEZIA

Uri Caine Ensembie

PRODUCER: Stefan Winter

Winter & Winter 910 013

Purists may turn their noses up at this
disc, a set of extracts from Wagner
operas delivered by jazzers styled as a
Venetian cafe band of piano, strings,
and accordion. But open-minded lis-
teners will hear “Wagner E Venezia”
for what it is—a lovely album, one that
has you marvel anew at the evergreen
power of Wagner’s melodies. The only
misstep bere is a take on “Ride Qf The
Valkries” that was bound to, and does,
verge on camp. The rest of the pro-
gram—recorded live at Venice’s Gran
Caffé—consists of intimate, even poet-
ic versions of the prelude and “Liebe-
stod” from “Tristan Und Isolde” along
with overtures to “Tannhiuser,” “Die
Meistersinger,” and “Lohengrin,” The
leader of the band is pianist Uri Caine,
who put cut his smartly skewed take
on Mahler earlier this year on Winter
& Winter. Perhaps his work will help
introduce a younger, more casual audi-
ence to Wagner, or maybe it is a breath
of fresh air for those who know the
music by heart. Either way, it’s a
heartfelt homage to Wagner’s love
affair with the city in which he died.
Distributed in the U.S. by Allegro.

ing artists who want to expand their
vocal capacity. “Live! One Night Only” is
a 22-track set taped live at New York’s
Hammerstein Ballroom. LaBelle serves
spectacular renditions of soon-to-be-clas-
sic songs like “If You Asked Me To,”
“When You Talk About Love,” “Lady
Marmalade,” and “You Are My Friend.”
The vocalist also ofters a wide range of
classic covers like “Is It Still Good Tp
You,” featuring Eddie LeVert, and “Got
To Be Real,” with Mariah Carey. This is a
must-have for any die-hard Patti LaBelle
fan.

COUNTRY

% VERN GOSDIN

The Voice

PRODUCERS: Barry Beckett. Vern Gosdin

BTM 0001

There are country voices that can
soothe, voices that can inspire tears
and heartbreak, and voices that can
evoke lust—but there's only one voice
that can express and carry the incredi-
ble sweetness of suffering. Rightfuily
dubbed the Voice by his contempo-
raries, Gosdin infuses country with a
spiritual sense of complete loss and
utter hopelessness. He's the Edgar
Allen Poe of country music. As the first
release on Barry Beckett’s BTM
Records, this is a righteous reminder
of what real country music can mean.
Gosdin is joined on several songs by
Lacey Lynne, a worthy duet partner,
especially effective on the classics “A
Picture Of Me Without You” and “Let’s
Don’t And Say We Did.” Contact: 615-

SPOTLIGHT

BETTE MIDLER

Bathhouse Betty

PRODUCERS: various

Warner Bros. 47078

Everything Bette Midler does well is
represented on this outstanding
album, from pop show-stoppers (“My
One True Friend”) to self-deprecating
shtick (“I'm Beautiful” and “I'm Hip”),
from campy, retro pap (“Ukulele
Lady,” “I Sold My Heart To The
Junkman”) to earnest and profound
ballads (Leonard Cohen and Jennifer
Warnes’ “Song Of Bernadette”). “My
One True Friend”—a David Foster/
Carole Bayer Sager/Carole King tune
from the film “One True Thing"—is
the first single and a good fit to get the
project started at AC and top 40 radio.
Other commercial candidates include
the swing staple “One Monkey Don’t
Stop No Show,” which features Royal
Crown Revue. Considering the diver-
sity of its material—and the fact that
it was produced by the varied likes of
Arif Mardin, Ted Templeman, Brock
Walsh, Marc Shaiman, Chuckii Booker,
and Foster—“Bathhouse Betty” is
remarkably focused, no doubt a testa-
ment to Midler’s immense talents as a
vocalist, song interpreter, bandleader,
and all-around entertainer.

742-0900; E-mail:
btmrecords@aol.com.

LEON RAUSCH

Close To You: A 20-Song Salute To The Music Of
Cindy Walker, Volume #1

PRODUCERS: Leon Rausch, Tommy Allsup

Southland Records

This unusual tribute to one of country
music’s most respected songwriters by
one of its best veteran singers is unex-
pected but very welcome. Leon
Rausch’s warm voice is a perfect foil to
such classic Cindy Walker compositions
as “Close To You,” “In The Misty Moon-
light,” and “You Don’t Know Me.”
Rausch, best known for his years as
lead singer for Bob Wills & the Texas
Playboys, is in fine voice at age 71. And
he’s not kidding about this being the
first volume. Walker, who was inducted
into the Country Music Hall of Fame
last year, has got plenty of them. Con-
tact: 817-461-3280.

LATIN

NEK

Entre TZ Y Yo

PRODUCER: Rolando D'Angeli

WEA Latina 24332

The Italian star who has made strong
inroads into Latin American markets in
the past year with his eponymous Span-
ish debut returns with another embrace-
able passel of smooth pop/rock love songs
that should have no trouble finding
acceptance at Latino pop radio. Nek’s
warm, unaffected light baritone burns
brightest on two of the album’s more sen-
sual entries: “Quédate” and “Una
Obsesi6n.”

SPOTLIGHT

BOB MOULD
The Last Dog And Pony Show
PRODUCER: Bob Mould

Rykodisc 10443

“The Last Dog And Pony Show” of the
title refers to the final electric rock
band tour that Husker Dw/Sugar vet
Bob Mould plans to make. From the
sounds on this disc, the shows promise
to make parting sweet sorrow. The
first single, “Who Was Around?,” is
power pop with true sonic and emo-
tional heft; the darker “New #1” and
the heavier “Skintrade” up the ante
from there, as do the ringing, Sugar-
coated hooks of “Classifieds.” Fans of
Sugar’s crowd-pleasing fuzz pop or
Mould’s more introspective solo work
will all find something to value on this
album—which is further proof that of
all the post-punk heroes of the '80s,
Mould is perhaps aging with the most
grace and guts.

REGGAE

P VARIOUS ARTISTS

Revolutionary Sounds: The Essential Collection Of
Classic Roots Reggae 1973-1981

COMPILATION PRODUCER: Randall Grass

Shanachie 6116

P> VARIOUS ARTISTS

Natty & Nice: A Reggae Christmas

COMPILATION PRODUCER: Doug Wendt
Rhino/Midnight Dread R2 75338

The clear favorites for best reggae boxed
set and single-CD compilation of 98 are
these two sublime collections. “Revolu-
tionary Sounds” unites Shanachie’s stel-
lar recent anthologies—*“The Power Of
The Trinity: Great Moments In Reggae
Harmony,” “In The Red Zone: The
Essential Collection Of Classic Dub,”
“By The Rivers Of Babylon: Timeless
Hymns Of Rastafari,” and “Revolution-
ary Sounds: Essential Rockers Reggae
(1973-1981).” Thanks to this roots ban-
quet, one can ring in the season with
everything from Culture’s “Revelation
Time” and Augustus Pablo’s “King
Tubby Meets The Rockers Uptown” to
Jacob Miller’s “False Rasta” and Rita
Marley’s “Who Feels It Knows It.” If
fans need any niore bells on their sleighs
or sugarplums in their heads, treats
from “Natty & Nice”—like Toots & the
Maytals’ “Happy Christmas,” the
Ethiopians’ “Ding Dong Bell,” and
“Santa Claus Is Skaing To Town” by the
Granville Williams Orchestra featuring
guitarist/arranger Ernest Ranglin—
should suffice. Deck dem halls!

GOSPEL

P> YOLANDA ADAMS

Songs From The Heart

PRODUCERS: Percy Bady & Gregory Curtis

Verity 43123

On her sixth outing in the last 10 years,
Yolanda Adams confirms her standing as
one of gospel’s leading ladies. These 10
classic songs of the church show Adams’

TONY BENNETT

The Playground

PRODUCERS: Tony Bennett, Danny Bennett
Columbia 69380

There are few ingredients in pop
music that are guaranteed to deliver
beautiful results: Two of them are the
voice of Tony Bennett and the
songeraft of America’s pop masters.
On his latest release, the veteran
crooner directs his time-tested voice
toward children, offering songs that
they are likely to relate to without
feeling patronized. Among them are
Harold Arlen and Johnny Mercer’s
“Ac-Cent-Tchu-Ate The Positive”;
Johnny Burke and Jimmy Van
Heusen’s “Swinging On A Star”; Gil
Evans, Alan Bergman, and Marilyn
Bergman’s title track; Frank Loess-
er's “The Inchworm’; and Joe
Rapaso’s “Sesame Street” classic
“Bein’ Green,” sung in a duet with
original interpreter Kermit the Frog.
Besides Kermit, Bennett’s singing
partners include Rosie O’'Donnell
(“Put On A Happy Face”) and Elmo
(“Little Things”). Bennett—who has
excelled in recent years at focusing
his albums around compelling
themes—is in fine form as a vocalist
and entertainer, prefacing some of his
selections with charming, child-friend-
ly banter.

roots in gospel tradition, as well as her
innate knack for jazz, modern R&B, and
urban contemporary. Adams’ commit-
ment to the material is total and spine-
tingling. Producers Percy Bady and Gre-
gory Curtis keep things up to the
minute with both reverence and street
savvy, from the Whitney Houston-esque
“Still I Rise”—a big pop ballad with all
the makings of a multi-format smash—
to “Only Believe,” a simmering hip-hop
Jjam. Never having failed to go top 10,
Adams only gains momentum with this
release.

NEW AGE

* VAS

Offerings

PRODUCERS: Greg Ellis, Azam Ali

Narada 46289

Following up last year’s impressive
debut, “Sunyata,” Vas goes even deep-
er into its trans-cultural sound. Aug-
menting the voice and hammered dul-
cimer of Azam Ali and the global
percussion of Greg Ellis are Turkish
ney master Omar Faruk Tekbilek,
Hans Christian on cello and sarangi,
and former Billy Idol sideman Steve
Stevens playing acoustic guitar. Their
lush and intricate web embraces the
hybrid vocals of Ali, who evokes the
serene ecstacy of abbess Hildegard von
Bingen and the ornamental designs of
the Middle East and India. Her soul-
wrenching performance on tracks like
“Svarga” and “The Promise” can bring
you to tears.

ALBUMS:

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart
tions of works by one or more artists. PICKS ¢ - ): New releases predicted to hit the: top half of the chart in the corresponding format.

potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
CRITICS CHOICES (& ): New releases, regardless of chart potential, highly recommended because of their musicat

merit. MUSIC TO MY EARS (JJ): New releases deemed Picks which were featured in the “Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515

Broadway, New York, N.Y. 10036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lai

Brad Bambarger (classical/N.Y.); Steve Graybow (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).

nnert, 1814 Fern Valley Road, Louisville, KY 40219. Other contributors: Irv Lichtman {Broadway/cabaret/N.Y.);
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\

PRODUCERS: Ote Evenrude

WRITERS: J. Berggren, M. Chapman |
PUBLISHERS: Megsong/Careers-BMG, BMI; Mike Chap-
man/Music & Media Interr:ational, ASCAP [
Arista 3542 {(c/o BMG) (cassette single)

The follow-up to “Cruel Summer” shows
Ace Of Base revisiting the more familiar
pop/reggae sound that made the group a
top 40 favorite. The good news, though, is
that “Whenever You're Near Me” builds
upon a bankable sound rather than
mimicking it. The song has a decidedly
more complex arrangement, which is rife
with sunny Caribbean percussion and a
sweet smattering of acoustic guitar/synth
interplay. Jenny’s and Linn’s vocals are

|

notably more restrained here than on past |
-\ singles, which allows the melody and cho- |

rus to work their contagious magic without/
vocal overkill. Downright irresistible, this /

\cute single should Wn
séconds.—___

p BRYAN ADAMS On A Day Like Today (3:30)
RODUCERS: Bryan Adams, Phit Thornalley
RITERS: B. Adams, P. Thornalley
/PUBLISHERS: Badams/Bug Songs, ASCAP
/’ A&M 00749 (cassette single)

This is the single that Adams supporters
at top 40 radio have been waiting for. It
| shows him deftly straddling the line
| between the arena rock persona his die-
| hard disciples adore and the softer, more
\ ballad-driven erooner that made tunes like
| “(Everything I Do) I Do It For You” recur-
\rent faves. On the title cut of his forthcom-
fing album, Adams and collaborator Phil
|Thornalley have meticulously crafted a
fine song that gradually builds from an
| introverted acoustic opening into a full-
| bodied rock power ballad. The element
[ that makes this track work so well is an
i oh-so-subtle injection of psychedelic pop
harmonies and quasi-symphonie strings.
In the end, this is a refreshing release that
bodes extremely well for the enduring
artist’s future at pop radio.

EVELYN Funny Bunny Boy (3:26)

PRODUCERS: Lazzo, Westin

WRITERS: From, Lindgren

PUBLISHERS: Cool/Warner-Chappell, ASCAP

REMIXERS: Johnny Jam, Delgado

edel 03991 (cassette single}

Aren’t ya just dying for another Euro-
spiced hi-NRG ditty? Well, even if you're
not, here comes “Funny Bunny Boy,”
which scores points for simply being so
unabashedly cute and silly. If Evelynis a
singer of diva-like proportions, she sure
doesn’t get to show it here. She does, how-
ever, work well within the track’s narrow
confines. Her plucky performance makes
this single worth investigating—as does
Johnny Jam and Delgado’s remix, which is
low on the formulaic keyboards that are
seriously starting to hurt the Euro-NRG
genre.

p TAMIA So Into You (3:37)

PRODUCERS: Wyclef Jean, Jerry Wonda

WRITERS: T. Kelly, B. Robinson, Tamia, L. Richie, R.
LaPread

PUBLISHERS: Plus 1/Jobete/Cambrea/Librer/Brenda
Richie, ASCAP

REMIXER: Wyclef Jean

Qwest/Warner Bros. 9437 (cassette single}

Thanks primarily to the omnipresent
Wyeclef Jean, Tamia issues her strongest
single since her introductory smash, “You
Put A Move On My Heart.” Jean’s ,
increasingly recognizable production styl
is the basis for a jam that displays a i
notably loose and playful performance |
from the lovely R&B ingénue. It doesn’t |
hurt that she also has a solid song (which "

P ACE OF BASE Whenever You’re Near Me (3:3!)

she co-wrote) to work with, too. The com-)
plexity of the melody and the intelligence
of the lyries wash over the senses like a
cool, refreshing breeze. Expect radio pro-
grammers to trip over themselves to sup-
port this winning, hitbound effort.

% N'DEA DAVENPORT Bullsh***** (4.18)

PRODUCER: N'Dea Davenport

WRITERS: M. Def, N. Davenport, B. Blane

PUBLISHER: not listed

REMIXER: Mos Def

V2 27547 (CD promo)

Here's an experiment that we hope works.

V2 has opted to work two simultaneous

singles from Davenport’s glorious, under-

appreciated solo debut. This jazzy gem is

being worked to R&B radio, while a cover

of Neil Young’s “Old Man” goes to triple-A

stations. Jeepsters will find this cut well

worth their attention—due in large part to

Mos Def’s slinky hip-hop remix, which

toughens the beat without tampering too

much with the song. The soulful ease of

Davenport’s performance provides a les-

‘ son for her less-experienced, bravado-
filled competitors. Less really is more.

COUNTRY

p GEORGE STRAIT We Really Shouldn’t Be
Doing This (2:29
PRODUCERS: Tony Brown, George Strait
WRITER: J. Lauderdate
PUBLISHERS: Mighty Nice/Laudersongs/Bluewater, BMI
| MCA 72071 (CD promo)}
" Buoyant, brightly textured, and thorough-
| ly engaging, this is easily the best single
| Strait has issued this year. The melody is
| infectious, and the production is positively
| inventive. Brown and Strait toss in fiddle
| and all the traditional elements associated
with Strait’s musie, then shake things up
with a rockabilly twist that sounds as if
| Bob Wills collided with the Stray Cats and
| they went to have a beer with Elvis Pres-
. ley. And Strait doesn’t play it safe with the
\ vocals either, as he veers toward Presley
‘\ territory with a delightful playfulness.
'This is fun, frisky, and totally entertaining.
When it comes to great country music
‘In'th an intrepid sense of style, Strait is
he man!

s MARK NESLER Slow Down (3:12)
PRODUCERS: Jerry Crutchfield, Kyle Lehning
WRITERS: M. Nesler, T. Martin

| PUBLISHERS: Glitterfish/Buna Boy/Hamstein Cumber-

/ land/Baby Mae, BMI

Asylum 1188 (CD promo)
This record has a warm, wonderful, and
gently loping feel that should find a wel-
come home on country radio. The appeal-
ing intro gives way to Nesler’s inviting
singing. He has a different quality to his
voice, a warm resonance that sets him
apart from the pack of hopefuls vying for
attention. Penned by Nesler and hit tune-
smith Tony Martin, the lyric is solid and
the melody is infectious. All in all, this is a
totally enjoyable musical experience that
should help garner Nesler the attention
he deserves.

REBEL HEARTS Everything To Me (no timing listed)
PRODUCER: Don McDowell

WRITERS: M. Boren, J. Johnston

PUBLISHER: McD's Mountain, ASCAP

House of Tunes Entertainment 001 (CD promo)
Rebel Hearts is a trio with a pleasant vocal
blend that it puts to good use on this pret-
ty ballad. Don MeDowell’s production is
rather predictable and uninspired, but the
lead vocalist has a smoothness in his deliv-
ery that suits the romantic lyric perfectly
and makes this listenable. The single is
taken from “Runnin’ Free,” the trio’s
album on the Reno, Nev.-based House of
Tunes. Indie produet always faces an uphill
battle, but these folks seem determined to
put up a fight. Contact: 702-829-1280.

_______AcC______J

P> PHIL COLLINS True Colors (3:52)

PRODUCER: Babyface

WRITERS: Steinberg, Kelly

PUBLISHER: Sony Tunes, ASCAP I
Atlantic 8686 (cassette single) |
With audible assistance from producer |

Babyface (who also contributes soft and
subtle backing voeals), Collins recon-
struets one of Cyndi Lauper’s signature |
tunes into a glossy, R&B-flavored shuffle
ballad. A new cut on “Phil Collins . .. \
Hits,” this is precisely the kind of instant- |
ly familiar, easily approachable single that
AC radio demands. It's not the veteran
artist at his best, but it’s certainly going to!
generate a whole lot of positive atten-
tion—and perhaps that will re-open radio
programmers’ ears to his own fine original

\\materia.l_in‘the future. {
.

» BRUCE HORNSBY Great Divide a2 -
PRODUCER: Bruce Hornsby
WRITER: B.R. Hornsby
PUBLISHERS: Basically Zarro/Warner-Chappell, ASCAP
RCA 65588 (c/o BMG) (cassette single)
There are some artists you simply do not
want to change, and Hornsby is one of
’em. On this first single from the new
| “Spirit Trail,” he delivers exactly what
loyalists require—smart pop music with\
\ enough bite to keep it relevant. The lively \
| “Great Divide” has a bit of guitar/fiddle
interplay, which is anchored by Hornsby’s
fistinetive piano playing and low-key
vocals. You cannot go wrong with a single
hat manages to tell a love story without a
’ﬁngle cliché. If you haven’t investigated a
ornsby recording in a long time, this is
the one to check out. It'll draw you in and
léave you hankering for more. e

* MELISSA-FERRICK Everything | Need tnotim-
ing listed)

PRODUCER: Rob Laufer

WRITER: M. Ferrick

PUBLISHERS: Nine Two One/Earth’s Ear, ASCAP
W.A.R.? 60023 (CD cut)

Dogged for the last five years by compar-
isons to the other Melissa (Etheridge),
Ferrick comes into her own here by bank-
ing on her intimate songwriting, not pro-
duction gimmickry. Gone are the clanging
arena rock guitars and trend-conscious
production, replaced by sweet acoustic
strumming and toe-tapping percussion.
Ferrick’s at her best when she strips down
to little more than her increasingly raspy
voice and a delicate melody. How ironie
that she warbles “I'll never write a hit
song” on this title tune from her must-
hear new album. She weaves the kind of
feel-good, hand-clapping chorus that mul-
tiformat smashes are made of. Giveita
listen, and you will very likely agree. Con-
tact: 303-440-0666.

% N’DEA DAVENPORT Old Man (3:58)
PRODUCER: N'Dea Davenport

WRITER: N. Young

PUBLISHER: Broken Fiddle, ASCAP

V2 27548 (CD promo)

It takes a brave woman to take on a song

/

like this, but Davenport’s up to the task.
She inteprets Neil Young’s classic rocker
with enough reverence to keep naysayers
at arm’s length while also bringing her
own unique vocal perspective to the table.
She scores points for not underlining the
song with a jeep beat, which is a tempta-
tion most others would’ve given in to.
Added credibility comes from an instantly
recognizable guitar solo from Poncho of
Crazy Horse. Not a bad stamp of
approval, eh? Triple-A tastemakers—and
even mainstream rockers—take heed.

DANCE

DARRELL MARTIN PRESENTS MURIEL
FOWLER Life (s:48)

PRODUCERS: Darrell Martin, William Brown

WRITERS: D. Martin, W. Brown

PUBLISHERS: Big Verg/Jelly's Jams, ASCAP; H.L.T., BMI
REMIXERS: Paul Scott, Shank Thompson

Jellybean 2542 (CD single}

Martin should continue to build a solid
club base with this rousing, well-strue-
tured house anthem. He teams up with
engaging newcomer Fowler, who proves
that she can vamp and shriek with the
best of them. Her delightfully over-the-
top performance is matched by musie
that rumbles with old-school disco per-
cussion and a hands-in-da-air chorus that
demands widespread attention. For
added fun, be sure to check out Paul
Scott and Shank Thompson’s under-
ground remix.

ROCK TRACKS

THE CONNELLS Soul Reactor (3:10)

PRODUCERS: Jim Scott, Tim Harper

WRITERS: the Connells, T. Harper

PUBLISHER: not listed

TVT 9033 (CD promo)

This is a straight-ahead rock song by sea-
soned soulful rockers the Connells. From
the introduction on, nimble, trebly guitars
punctuate the verses, which are somewhat
disappointingly marked by a decrescendo
from the band. Cymbals define the over-
riding percussive feel, lending the chorus
a rousing bar rock sound and saving the
song from modern rock anonymity. This
group has some great guitarists, but its
generic lyrics serve only to distinguish
verse from chorus. Overall, a solid effort
from a solid act.

GOMEZ 78 Stone Wobble (3:40)

PRODUCER: not listed

WRITER: not listed

PUBLISHERS: Warner-Chappell/Warner-Tamerlane, BMI
Virgin 7087 (CD promo)

Mulffled-voice effects, quiet, looped-sound-
ing guitar lines, and a vaguely bluesy bass
feel mark this Gomez single, which, like

IDINA MENZEL Minuet (no timing listed)
PRODUCER: Milton Davis

WRITERS: |. Menzel, M. Davis

PUBLISHERS: Odina/EM|-Blackwood/inso-Foros, BMI
Hollywood 5239 (cassetts single)

An original-cast member of “Rent”
aims to parlay Broadway success
into pop stardom. She’s off to an
excellent start with this sultry shuf-
fler, which combines sharp, Alanis
Morissette-like, woman-in-power
Iyries with an infectious, funk-sweet-
ened rock arrangement. Menzel has
a throaty, conversational vocal style
that works well in this musical set-
ting. Her soulful outbursts during
the song’s climax are a pleasant sur-
prise and a fine complement to the
track’s appropriately acrobatic gui-
tar licks. This is the kind of jam that
could easily break out of mainstream
and modern rock radio, though it
should also be of immediate interest
to triple-A programmers. Which
fringe format discovers this one is
almost irrelevant to the fact that its
ultimate home should be smack in
the middle of popville.

NEW & NOTEWORTHY

REINA Find Another Woman tno timing listed)
PRODUCER: Hex Hector

WRITER: M. Lewis

PUBLISHER: not listed

REMIXER: Hex Hector

Groovilicious 005 {12-inch single}

It's been far too long since clubland
has given birth to a singer with such
strong mainstream appeal. Reinais a
charismatic native New Yorker with a
potent set of pipes and a sassy phras-
ing style. She makes the most of this
fine Michelle Lewis composition and
gives superstar producer Hex Hector
a run for the money here. Although
he's remixed some of the industry’s
best, he's rarely had such a solid per-
former to work with from scratch.
Their chemistry is incredible, and it's
likely to trigger more collaborations in
the future. In the meantime, club DJs
will definitely find this jam an essen-
tial peak-hour programming item,
while mix-show jocks and rhythm-
crossover radio tastemakers have a
chance to herald one of the better
dance singles of the late-summer sea-
son. Contact: 212-254-2400.

most quirky new modern rock songs,
immediately suggests Beck. “78 Stone
Wobble” is constructed of three distinet
verse-type sections using separate voice
effects. These sections are rather beguil-
ing until they are repeated ad nauseam.
Small changes, like the addition of spoken-
voice samples or more guitar reverb—
even a little percussion bridge—do little to
offset the maddening repetition. This
track is a collage of fun, creative elements
but would benefit from a few more of
them.

DEEJAY PUNK-ROC Far Out 4:00)

PRODUCERS: DeeJay Punk-Roc, Don Sergic

WRITERS: DeeJay Punk-Roc, Don Sergic

PUBLISHER: not listed

REMIXER: DeeJay Punk-Roc

Independiente/Epic 4148 (CD promo)

This fun morsel of hardcore techno begins
with a silly, ’50s-TV-style introduction and
then launches irresistibly into lightning-
speed beats and a “holy calamity, scream
insanity!” voice sample sure to rile up the
crowd. This is refreshingly old-fashioned
“beatbox action,” as the introduction her-
alds, dodging jungle influences and rely-
ing heavily on high-energy hip-hop vocals
for momentum and interest. Distorted
bass, squeaky bleeps, and subtle laser
sounds complete the historical picture,
and clubgoers everywhere rejoice.

JAMES McMURTRY Every Little Bit Counts (4:18)
PRODUCER: not listed

WRITER: J. McMurtry

PUBLISHERS: Short Trip/Bug, BMI

Sugar Hill 6429 (cassette single)

Few modern troubadours can paint lyrical
pictures as vivid as McMurtry. On this
gem from the album “Walk Between The
Raindrops,” he shares an empathetic tale
of a man stepping wisely back from a tor-
tured relationship. It's not a new idea but
one that MeMurtry handles with equal
parts folk-like storytelling and radio-con-
scious tuneweaving. “Every Little Bit
Counts” is quite catchy, thanks largely to
a tightly constructed melody and a harmo-
nious chorus. Added pleasure is derived
from an arrangement that combines
ample acoustic strumming with an ocea-
sional, country-spiced harmonica flourish.
And, of course, an insinuating, rock-
steady midtempo beat holds everything
together nicely.

CENTRAL STYLE SOUND Bounce 2 Dis tno timing
listed}

PRODUCERS: B.R., Kid Fresh

WRITERS: N. Garcia, M. Gurule, R. Olguin

PUBLISHER: Dog City Productions, BMI

Kut-N-Kru 002 (CD cut)

You might not think of Denver as a
hotbed of hardcore hip-hop, but this
smooth, highly credible jam proves that
anything is possible. “Bounce 2 Dis” is the
quirky, wholly accessible title cut from
this intriguing young act’s second home-
made album, and it chugs with a tasty
blend of retro-funk instrumentals and sly
rhymes. Fueled by a hypnotic chorus
chant, this track is ripe for the picking of
open-minded rap programmers in search
of something fresh and devoid of clique-
related political baggage. These lads are
coming correct and are totally real. Let’s
show ’em a little respect. Contact: 303-
455-2169.

FOR THE RECORD

The review of “Baby One More
Time” by Britney Spears in the
Aug. 22 issue of Billboard incor-
rectly credited the single’s pro-
ducer, songwriters, and publish-
ers. The song was produced by
Max Martin and Rami and writ-
ten by Martin. It’s published by
Zomba  Enterprises and
Grantsville Publishing.

SINGLES:

copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price,

PICKS (p»): New releases with-the greatest chart potential. CRITICS CHOICE (& ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. Aii reieases availabie o radio and/or retail in the U.S. are eligible for review. Send
Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.)
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BY CATHERINE APPLEFELD OLSON

MICHAEL NESMITH: ELEPHANT PARTS

DVD International

62 minutes, $24.98 DVD

In 1981, when Michael Nesmith
released the video “Elephant Parts,”
named for the fable of seven blind men
who were asked to describe an ele-
phant and came up with seven surreal
answers, it won the first-ever Grammy
for best video. This “17%-year
anniversary” DVD-only edition con-
tains remastered versions of the origi-
nal comedy blocks and music material,
plus extras such as a discography,
press clips, a still-photo catalog, and a
priceless Nesmith alternative com-
mentary. Nearly 40 high-octane satiri-
cal sketches—ranging from “Elvis
Drugs,” “The Dark Ages,” and “Have
A Nice Day” to the classic send-up
“Charlottesville Typing Service”—
frame five distinetly Nesmith video-
clips, each of whiceh stands up just fine
on its own. The package was conceived
as a mind-bending audiovisual experi-
ence, and although it may not appear
quite so revolutionary today as it did
upon initial release, it still merits a
special place in the halls of music
video and only gets better in the digi-
tal age.

THE CANADJAN BRASS: A CHRISTMAS EXPER|-
MENT

RCA Victor

52 minutes, $19.95

This one-time A&E Network special is
a blissful celebration that will get the
whole family in the holiday spirit. One
of the world’s top brass quintets, the
Canadian Brass, is joined by some
ineredibly talented (and adorable) ris-
ing stars who express the magic of
Christmas through instrumentation,
verse, and whimsical commentary
about Santa. The program includes 16
numbers, most of which are favorites
like “Rudolph The Red-Nosed Rein-
deer,” “Jingle Bells,” and “O Christmas
Tree.” In a departure from the stan-
dard straight-ahead musical program,
each selection is framed by a cleverly
choreographed scene acted out on a
stage adorned with a child’s paradise
of props ranging from oversized
presents to angels. Viewers also get a
glimpse of the joyful frenzy that hap-
pens behind the curtain as the Canadi-
an Brass and their helpers prepare to
take the stage.

WOMEN OF SUBSTANCE: KATHARINE
HEPBURN

MPI Home Video

58 minutes, $29.98

The alluring Katharine Hepburn makes
a perfect subject for MPI’s new series
celebrating fascinating women of our
time, which to date includes biotapes on
Doris Duke and Gloria Vanderbilt. Hep-
burn has lived most of her life fiercely
guarding her privacy through a web of
caleulated personal and professional
moves that have kept her away from
many a Hollywood gathering and let her
maintain the persona of the truly inde-
pendent woman. Here her private life is
unmasked to explain some of the contro-
versial choices she made on the road to
stardom, as well as her long-term love
affair with Spencer Tracy. The program,
which originally aired on Lifetime Tele-
vision, boasts vintage film elips and
interviews with friends and Hepburn
herself. The tape provides a nice retro-
spective, but its $30 price point seems a
little steep.

TURNING POINT AT NORMANDY

MPI Home Video

70 minutes, $19.98

This episode of the ABC newsweekly
“Turning Point” joins a batch of other
WWII videos hitting the market in the
wake of “Saving Private Ryan.” And
it’s a formidable contender. The pro-
gram, which originally aired in 1996, is
hosted by Peter Jennings and contains
a fascinating patehwork of telltale
archival footage and current inter-
views with veterans of the Normandy
invasion on both sides of the confliet.
It chronicles the events of June 6,
1944, but it also hones in on the eriti-
cally important web of deception the
Allied forces spun around the invasion
to confuse the German forees into
thinking it would happen at another
time and place. The combination of
shocking historical battlefield footage
and the personal reflections of soldiers
who were there 50 years ago makes
this tape a fine addition to the video
collections of WWII noviees and histo-
ry buffs alike.

WHAT A DEAL! SECRETS TO BUYING AND
SELLING AT AN ANTIQUE FLEA MARKET

Salt City Home Video

75 minutes, $19.95

This video tackles both sides of the flea-
market game by giving dealers new
ways to present tempting offers to con-
sumers and arming bargain hunters
with information on how to get the most
bang for their bucks. The production
values are somewhat shoddy, and the
seasoned narrator tends to run on, but
there are some golden tips to be found.
The tape takes viewers to six different
flea markets and looks at the impor-

tance of booth location, the use of the
terms “old” vs. “original,” and methods
of bartering without offending the other
party and following antique trade
papers. It also includes some interest-
ing facts and figures about the antique
flea market in the U.S. Contact: 315-
428-9602,

CASPER MEETS WENDY

20th Century Fox Home Entertainment

90 minutes, $19.98

This ghostly romp is Fox’s second
direct-to-video entry in the “Casper”
series and, like its predecessors, should
delight kids. When the evil, and very
tan, warlock Desmond Spellman (a per-
fectly cast George Hamilton) deter-
mines the time is ripe to capture
Wendy, her aunts (the hilarious trio of
Teri Garr, Shelley Duvall, and Cathy
Moriarty) decide a posh vacation spot
is the perfect place to hide out. But the
resort also happens to be the spot that
Casper’s ghostly trio of uncles decide
to haunt. Despite warnings from their
respective camps about how ghastly
the other can be, Casper and Wendy
develop a forbidden—and magically
potent—friendship. Along the way,
they manage to foil Spellman’s plots
and keep their relatives in line. The
movie is filled with laughs, eye-catch-
ing special effects, and an overall good
spirit.

THREE STOOGES FAMILY ALBUM

Anchor Bay Entertainment

30 minutes, $9.99

All walks of Three Stooges fans will
find something of substance in this lit-
tle bundle of nostalgia about one of
the longest-running comedy teams in

the history of entertainment. This
behind-the-scene video looks at the
personal side of Larry, Moe, Curly,
Shemp, Joe Besser, and Curly Joe
DeRita, the six men who each played a
Stooge and kept the laughs coming for
more than 70 years. Black-and-white
home movies provide the foundation,
with footage of Moe playing barbecue
chef at a backyard gathering, the orig-
inal three aboard a luxury liner on
their way to tour London, the men
goofing off with their wives and chil-
dren, and even the last birthday cele-
brated by Curly Joe in 1991. Viewers
will come away with a heightened
sense of not only the Stooges’ comic
genius but of the beautiful friendships
they shared.

ENTER*ACTIVE
BY DOUG REECE

A&M RECORDS

www.amrecords.com

A&M has rebuilt its World Wide Web
site in order to provide a more artist-
driven environment for fans. A lot of
the re-design on the home page is nuts
and bolts stuff: a more frequently
updated tour database, graphics over-
haul, easier navigation. What’s great is
a new focus on the artists’ sites. The
site showeasing developing act Mister
Jones includes a funky Shockwave kung
fu game. Overall, a big step up for the
label.

THE DEN
www.theden.com
The Den doesn’t do as good a job with

SIX-STRING SAMURAI

Directed by Lance Mungia

Written by Lance Mungia and Jeffrey Falcon
Starring Jeffrey Falcon, Justin McGuire, and
Stephane Gauger

Palm Pictures

Opens Sept. 18 in Los Angeles and Oct. 9 in New
York

Although “Six-String Samurai”
isn’t over-the-top enough to
become an instant cult classie,
this sushi-flavored western has
enough high points to start its
ascent into the independent film
hall of fame.

The preposterous storyline
starts in 1957, when the bomb
drops and ends the world as we
know it. But the last bastion of
freedom is a place called Lost
Vegas, and Elvis is crowned its
king. Now fast-forward 40
years—the King has gone to the
Graceland in the sky, and all other
guitar-playing opportunists,
including Death, are setting out to
claim his throne.

Once your disbelief subsides,
it’s easy to fall into the winding
pace of this campy fist-flying
adventure film, the first from
Chris Blackwell’s Palm Pictures.

Buddy, played by Jeffrey Fal-
con, is a non-hero who bears a
striking resemblance to a young
Elvis Costello; he’s just one of the
musicians vying to fill the King’s
blue suede shoes. Luckily for him,
he happens to be as good with a

sword as with his Fender guitar,
because reaching the throne leads
to several “Seventh Samurai”-
style scenes of flying bodies, as
well as mismatched dubbed dia-
logue.

In one such battle, Buddy res-
cues a small boy from a band of
gypsies. They form an unlikely
team and get each other out of one
jam after another, despite
Buddy’s repeated attempts to
shed his young responsibility.

As the two cross the waste-
lands, they encounter a wide vari-
ety of enemies and freaks, includ-
ing a cannibalistic Cleaver family,
a windmill god, bounty-hunting
bowlers, harsh weather, giant

FALCON AS BUDDY IN ‘SIX-STRING SAMURAI'

dunes, competing guitarists, a
midget gangster, some hookers,
and the Russian army.

After conquering unbeatable
odds, an epic “Crossroads”-esque
battle ensues between Death (a
purveyor of metal who bears a
striking resemblance to White
Zombie front man Rob Zombie)
and Buddy over the boy’s soul.
And, yes, there is some dueling-
guitar action.

Writer Faleon and writer/direc-
tor Lance Mungia, who used this
project as his Loyola University
thesis, turn a cliché-hero storyline
into a campy, post-apocalyptic,
and heartwarming morality play.
It’s easy to tell that they were
working with a shoestring budget
of hand-me-downs under the gru-
eling Death Valley, Calif., sun, but
they make good use of the ever-
changing landscape, duct tape,
dilapidated buildings, and broken-
down cars.

The quality of acting is on par
with a mediocre sitcom, but a few
memorable one-liners and the
actors’ imaginations smooth over
the rough spots.

The film and the Palm Pictures/
Rykodisc soundtrack feature the
surf-rock sounds of the Russian-
born, Santa Monica, Calif.-resid-
ing Red Elvises and a rockabilly
score by Brian Tyler.

CARRIE BELL

breaking news as many online publica-
tions but makes up for it with a fun,
smarmy style that might alienate older
readers but will certainly delight youth-
ful ‘pop-cultured fans. The recently
launched entertainment Webzine fea-
tures daily film, TV, and musie coverage
but also dedicates an entire section to
science fietion. We looked over an opus
on Kurt Cobain, reviews of a Burning
Man concert, and a list of the greatest
car chases ever filmed. All were well-
written, interesting, and in a cheeky
style befitting this affiliate of such publi-
cations as Filmthreat and Pitchfork. In
fact, the site relies on its writing and is
light on interviews with artists and
actors,

SPYRO THE DRAGON

Sony Computer Entertainment/Universal Interactive Stu-
dios/Insomniac Games

Sony PlayStation

Whatever you do, don’t dismiss
“Spryo” because of any perceived
cutesy quotient. OK, a fire-breathing
baby dragon struggling to save his
species from extinetion with his Tin-
kerbellesque buddy, Sparks the Drag-
onfly, sounds a little wimpy on paper.
But once the game is fired up, even
the most hardened, testosterone-
charged player will soon fall under its
spell. There’s a lot going on in
“Spyro,” and most of it is related to
killing, burning, and looting—but not
in a mean-spirited way. Even when
stacked up against the best multilevel
adventure games, “Spryo” is impres-
sively convoluted and immersing, with
more than 30 graphic worlds. A stand-
out winner for the fall.

AUDIOBOOKS
BY TRUDI MILLER ROSENBLUM

RUNNING OUT OF TIME

By Margaret Peterson Haddix

Read by Kimberly Schraf

Listening Library

5 hours, 23 minutes (unabridged), $29.98

ISBN 0-8072-8031-3

“Little House On The Prairie” meets
“The Truman Show” best describes
this intriguing, imaginative novel that
will appeal to both 10-vear-olds and
adults. Jessie is a 13-year-old girl
growing up in Clifton Village, Ind., in
the 1840s—or so she thinks. When a
diphtheria epidemic sweeps the village,
her mother lets her in on a frightening
secret. The town is actually a historical
re-creation, the year is 1996, and the
town is a tourist attraction where
everyone in town is watched on moni-
tors all day long. The volunteer vil-
lagers had originally been allowed to
leave the town, but for 15 years the
town has been sealed off from the mod-
ern world, Jessie’s mother knows of
one escape route, but she can no longer
fit into her old “modern” clothes, which
are needed to avoid being caught.
Jessie is therefore chosen to venture
out into the real world and find help.
Haddix realistically conveys the pio-
neer girl’s culture shock as she
attempts to navigate the modern-day
world. Trying to make a phone call is
particularly frustrating when Jessie
gets lost in a maze of recorded
announcements and attempts to fit a
dollar bill into the coin slot. Suspense
and adventure abound as Jessie
encounters danger, disbelief, and
betrayal before finally telling her story
to the media and saving the day.
Schraf’s reading keeps the story’s
excitement and momentum going. She
doesn’t create distinctive character
voices, but she does a good job of con-
veying Jessie’s mixed emotions. Schraf
also eaptures the personalities of other
characters, particularly a simperingly
phony tour guide who hates her job and
a pair of teenage hoodlums who menace
Jessie.

HOME VIDEO: All new titles released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson

Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brookiyn, N.Y. 11218

, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE: Send review copies to Doug Reece, Billboard, 5055 Wilshire Blvd., Los
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A Kilowatt Smile.” RCA recording artist Tyrese visited WRKS New York morn-
ing man Isaac Hayes during his promo tour. Shown, from left, are Hayes and
Tyrese.

BY DAVID NATHAN

LOS ANGELES—*“In & Out Of
Love,” the first U.S. release in
three years from vocalist Patti
Austin, will give the multi-talent-
ed artist an opportunity to show-
case her formidable vocal skills
on an array of pop, R&B, AC,
smooth jazz, and dance-oriented
material.

“In & Out Of Love” is slated for
Oct. 13 release on Concord Vista,
a division of Bay Area-based Con-
cord Records. On Sept. 15, the
label shipped the single “Don’t Go

Keith Sweat Gets Into
Snngwnter/Prnduuar

EITH’S ‘GAME?’: After completing his new album,
“Still In The Game,” due Tuesday (22) on Elektra,
Keith Sweat plans to step back and
just enjoy it for a while. So don’t
look for the artist to tour in support
of the project right away, especially
since he has only recently gotten off
the road as a member of LSG. As
for that supergroup, whose other
members are Gerald Levert and
Johnny Gill, Sweat says not to
expect another album from the trio
for a few years.

What fans can expect is a
“newer, fresher” sound on

SWEAT

‘Game’ With Rappers;
Dave Hall Re-Emerges

Blige’s 1992 hit album, “What's The 411?,” on songs such
as “Love No Limit,” “You Remind Me,” and “Reminisce.”

Now, after a six-year hiatus that included parting
company with Sony, Hall is reviving his career as a
songwriter and producer. He still has his label, which
is now distributed by A&M Records.

“I have no hard feelings toward Sony. We came to a
mutual agreement to part company,” says Hall. “I think
the market right now favors the smaller independent
label. That's why I decided to come [back] now.”

He says that producing, writing, and label projects
are already rolling in.

“I am scheduled to work [as a songwriter/producer]
on the Jackson 5 project, as
well as Michael Jackson’s

“Still In The Game.” Sweat
says the 12-track set is a
departure for him because it
features rappers. “It’s a lit-
tle bit newer, fresher . . . with
rappers that will give it a
hip-hop edge . . . It still has
that same ‘Keith Sweat’
sound, I just made it a little
more up-to-date for the
kids,” says Sweat. Snoop
Dogg, Jermaine Dupri, Too $hort, Erick Sermon, OI’
Skool, and Playa are among the artists who appear on
the album.

Sweat and Lee “Wiz” McCallum handled the bulk of
the album’s production, he says. Other songwriters and
producers who contributed to the project include Daryl
“Dezo” Adams, Jay Mack, George M. Brown, Joe
Little, Kevin “KJ” Johnson, and Kenny Green.

The first single, “Come And Get With Me,” featur-
ing Snoop Dogg, went to R&B radio July 28.

The album-release party, held Sept. 14 at Georgia’s
Restaurant in Los Angeles, drew a high-profile crowd
of supporters. Among those in attendance were Elek-
tra chairman Sylvia Rhone, Magic Johnson, Teena
Marie, Robert Townsend, Nia Long, Jaleel White,
Eddie Griffin, Howard Hewett, and OI’ Dirty Bas-
tard, aka “Big Baby Jesus.”

The
Rhythm
and the

Blues

JAM ON DAVE: Dave “Jam” Hall began his career as
both a producer and CEO of his own label, Hall of Fame
Records, which was distributed by Sony Music. All this
at the ripe age of 24. His signature sound—moody, beat-
driven, jazz-tinged R&B/hip-hop—along with his abili-
ty to lock street sounds with old-school classic grooves,
brought his skills to the attention of Sean “Puffy”
Combs, who was then honing his own craft at Uptown
Records. Hall’s style soon found its way onto Mary J.

by Anita M. Samuels

upcoming solo project, con-
tributing songs,” says Hall,
adding that he was ap-
proached about the former by
A&M VP of A&R John
McClain, who will also exec-
utive-produce the Jackson 5
reunion album. The songs for
the project, he adds, will be
finalized in about four weeks.

Hall is also working as pro-
ducer and sengwriter on projects for Horace Brown;
Kurupt; Shelene, a new vocalist/rapper whom he says
sings like Chaka Khan and raps like Missy Elliott;
and R&B group the Blend. The albums for the latter
two acts, he says, are planned for a first-quarter re-
lease on Hall of Fame. In addition, Hall says, he is col-
laborating with songwriter Gordon Chambers on
tracks for Whitney Houston’s upcoming album.

Hall’s past work includes production, remixing, or
songwriting for such artists as Jackson, Madonna,
Mariah Carey, Aaliyah, Vanessa Williams, CeCe
Peniston, Kenny Lattimore, Brownstone, the late
Phyllis Hyman, Usher, Jeff Redd, Stephanie Mills,
Changing Faces, En Vogue, Tina Turner, Heavy D,
Taylor Dayne, and Brand Nubian.

BET’S COUP: On Sept. 14, BET acquired Southwest
Airlines as title sponsor for the cable network’s 1998
Black College Football Classic series, which kicked off
Sept. 12. The two entities will merge their promotion-
al efforts on behalf of the series. Spots will include ads
on BET and in Emerge and BET Weekend magazines.

MUSIC EDUCATION: Boyz II Men have lent their
support to the Philadelphia-based University of the
Arts in an effort to provide unique training and educa-

(Continued on page 29)

Away” to smooth jazz and jazz/AC
stations and the single “If We're
Not In Love” to R&B adult and
AC stations.

According to Concord president
Glen Barros, “In & Out Of Love”
represents a major departure for
the 25-year-old label, which has a
catalog consisting mostly of tra-
ditional and Latin jazz. Concord’s
lines are handled nationally by
Ryko Distribution.

“We’re launching Concord
Vista as our imprint for more con-
temporary pop and urban releas-
es with Patti’s record, and we
consider [that] we have a phe-
nomenal artist to work with,”
says Barros. “In the past, a lot of
people have played it safe with
Patti, making records that got
some smooth jazz play and had
marginal success. We feel that
there is so much potential for the
music on this album for different
radio formats.”

Exploring the diversity of
music on “In & Out Of Love”—
which includes strong ballads like
“I’ll Never Get Over You” and “I
Offer You Love” and the tongue-
in-cheek “Do-Si-Doe-In”"—Con-
cord has licensed the potential
dance smash “Why You Wanna Be
Like That” to New York-based
Real Time Records, distributed
by Strictly Rhythm Records.
Real Time’s plans for a commer-
cial release and additional club
mixes of the track were unavail-
able at press time.

“I sold her [albums] pretty well
as catalog,” says Howard Krum-
holtz, a buyer for Tower Records
in Los Angeles. “She always sells
well . . . she crosses over from pop
to jazz and R&B. But she’s not
really an exceptional seller [at
this store]. But she does well in
multiple genres.”

Concord is launching an exten-
sive marketing plan for “In & Out
Of Love.” There will be an initial
emphasis on special packaging
for the album based on the theme
of relationships, which form the
basis for the record’s lyrical
slant. For each song, Austin her-
self selected an individual love
letter that a fan had sent her; the
letters are featured with the CD’s
credits.

Barros says the label plans to
set up radio interviews and con-
tests in a “Dear Patti” format; the
promotions will include audience
participation “so people can real-
ly get to know Patti.” He says that
in addition to creating point-of-
purchase material like posters
and slats, the label is setting up a
World Wide Web site dedicated to
the album.

The second phase of Concord’s
campaign kicks off in early 1999.
It will focus on Valentine’s Day
and highlight the album’s rela-
tionship theme, says Nick

Goncord’s Patti Austin IS Back In ‘Love’

Singer Shows Stylistic Range On First U.S. Release In Three Years

Phillips, Concord’s marketing
director. National TV appear-
ances are planned for February,
and Concord’s Barros says the
label may do a videoclip for the
cut “Maybe”
specifically
aimed at R&B
audiences.

The label’s
third marketing
phase will kick
in next spring
with the track
“Once In A
Lifetime” as its

AUSTIN

focus.

“The tune is a perfect wedding
song, and we will be creating con-
tests around the theme ‘Have
Patti Austin Sing At Your Wed-
ding,’ ” says Barros. A full nation-
al tour in 1999 is also in the works
for Austin.

International release for “In &
Out Of Love” outside of Southeast
Asia will be handled by Concord’s
existing distributor network, with
a projected release in Europe in
the second quarter of 1999.

“She has a following,” says Toy-
a Beasley, PD and music director
for adult R&B WRKS (Kiss) New
York. “I think people will be
excited to know that she is com-
ing out with a new project. She's
very talented, and we still play
her old songs.”

‘A WRITING FOOL

Production duties on the 12-
track set were split between
Narada Michael Walden and
Louis “Kingpin” Biancaniello,
with Austin collaborating as a
songwriter on seven cuts on the
album. The set also includes
remakes of the Chantels’ 1958 hit
“Maybe” and Seals & Crofts’ 1972
classic “Summer Breeze.”

While Austin contributed tunes
to each of the four albums she
made for GRP from 1990 to *94,
“In & Out Of Love” represents
her most significant writing input

(Continued on page 28)

FOR THE RECORD

R. Kelly’s upcoming double-
CD project, “R.,” is due in
stores Oct. 13. The release date
was incorrectly stated in an
article in the Sept. 19 issue. In
addition, “12 Play,” his first
solo project, was released in
1993, “R. Kelly” was released
in 1995, and “Born Into The
’90’s,” with Public Announce-
ment, was released in 1992.
The single “I Believe I Can
Fly” received a Grammy
Award for best song written
specifically for a motion picture
or for television.
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43 42 41 21 MY ALL/BREAKDOWN A & MARIAH CAREY 4 94 94 94 18 SHORTY (YOU KEEP PLAYIN' WITH MY MIND) 4 IMAJIN FEAT. KEITH MURRAY 20
M CAREY, W AFANASIEFF STEVIE J. 5. COMBS (W.CAREY,W.AFANASIEFF AHENDERSON,C.SCRUGGS.SJOROAN) (D) (M (Th(¥ 00 COLUMBIA 76821 R LAWRENCE D.ANGELETTIE (R LAWRENCE,D.ANGELETTIE,LKNIGHT N.J WRIGHT,K MURRAY,P.BROWN,R RANS) (C) (D) T) JVE 42525
‘98 THUG PARADISE TRAGEDY, CAPONE, INFINITE . PARDON ME WHILE | COME BACK, DRES
44 | 46 | 37 | 3 | S MCLEAN,D-MOET (AMOODYW.HALE ©0) M &) Ho.LA. 341077 | 37 % | % 2 | MOLECULES (DRES) () T (X BLACK PEARL/GROUND CONTROL 7001/NU GRUV | 2
PAPER & QUEEN LATIFAH SHAKE ‘N BAKE @ BENITO FEATURING DOMINEKO THE DAWN...
45 | 36 | 30 |7 | o CHEALDUPLESSS (D.OWENSP MICHAELNWHITFELD.BSTRONG)  (C) (D) FLAVOR UNIT 860814MaTowN | 2 9 | 86 | 73 | @ | CHRISTYLE (BENNOLR.TINKSHELLAWATTS DOMINEKO THE DAWN..) (C) EXCUTIVE/MARTIN 4036*/FULLY LOADED )
GOODBYE TO MY HOMIES @ MASTER P FEAT. SILKK THE SHOCKER, SONS OF FUNK AND MO B. DICK GIRL GOT BODY DAZZ BAND
46 | 85 | A6 |7 ] CSTEPHENS (MASTER PSLKK THE SHOCKERSONS OF FUNKHO . DCKF PERRENCPERREN) (0 (D) (T)NO UMIT 53326 PRIORTY & 7 | 88 | 81 | 8 | eharws (araRRis muccLammLOMAY (© PLaTuw sazitrsounp | B!
YOU MAKE ME WANNA... A & USHER LIKE WE DO @ P.A. PARENTAL ADVISORY
AT | 47 | 44 | 98 | DUPRI(.DUPRIMSEALU.RAYMOND) (€) (D) T) 00 LAFACE 24265/ARSTA | | %8 | B |7 |V phunoiNsKpRATHER M SINCLAR) (©) o) DREAMviORKS 55009 |
| SHOULD CHEAT ON YOU @ JSON WHERE - U - AT SIPPIN' ON HENNESSY & BLAC HAZE
48 | 53 | 8 | R IERKINS,LPHILLIPS (RIERKINS,F JERKINS IlLDANIELS.T.TURMANTHALE) (C) (D) HOLLYWOOO 164021 8 BB |8 ewnciTaonen @mwexs s | ¥
49 29 50 22 THE ARMS OF THE ONE WHO LOVES YOU @ & XSCAPE 4 100 | 983 84 16 FREAK OUT @ NUTTA BUTTA FEAT. TEDDY RILEY AND ANONYMOUS [ 53
G.ROCHE (D.WARREN) (C) (D) (V) SO SO DEF 78788/COLUMBIA TRILEY (T.GAITHER, T.RILEY B.EDWARDS N.RODGERS) (C) (D) (T) LIL' MAN 97028/INTERSCOPE

(O Records with the greatest airplay and sales gains this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles below the top 20. @ Videoclip availability. ®Recording Industry Assn. Of America
(RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable.
(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BPt Communications and SoundScan, Inc.
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n I I n a VTM
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 103 R&B
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.
v "
Z % | & | TITLE e || & | TITLE
Z | 2 | = | ARTIST (MPRINT/PROMOTION LABEL) £ | 3| = | ARTIST IMPRINT/PROMOTION LABEL)
NO GUARANTEE
*k NO.1 * x 383426 CHICO DEBARGE (KEDAR/UNIVERSAL)
DOO WOP (THAT THING) DOIN’ JUST FINE
(D] 2 | 5 | (it frmmusecoiast Lwekator | |39 |35 | 10 BOYZ i1 MEN (MOTOWN)
ARE YOU THAT SOMEBODY? BEAUTIFUL
21|17 AALIYAH (BLACKGROUND/ATLANTIC) 8|6 MARY J. BLIGE (FLYTE TYME/MCA)
3| 5 | 10 MOVIN' ON @ 49 | 4 | TIME TO MOVE ON
MYA FEAT. SILKK THE SHOCKER {UNVERSITYANTERSOOPE) SPARKLE (ROCK LAND/INTERSCOPE)
THE FIRST NIGHT NOBODY ELSE
(D] 4 |12 MONICA (ARISTA) (@) 46| 8 TYRESE (RCA)
()] 6 |10 MY LITTLE SECRET 43|41 | 8 | SPLACKAVELLIE
XSCAPE {SO SO DEF/COLUMBIA) PRESSHA (TONY MERCEDES/LAFACE/ARISTA)
6 | 3 | 18| FRIEND OF MINE (@) 57 | 3 NOBODY'S SUPPOSED TO BE HERE
KELLY PRICE {T-NECK/ISLAND) DEBORAH COX (ARISTA}
HALF ON A BABY LUXURY: COCOCURE
(D) 8 | 4 R. KELLY (JIVE) 4|3 |17 MAXWELL (COLUMBIA)
THINKIN' BOUT IT RUFF RYDERS' ANTHEM
(®) 9 |12 GERALD LEVERT (EASTWEST/EEG) (#) 60| 9 DMX (RUFF RYDERS/DEF JAM/MERCURY)}
MAKE IT HOT SWEETHEART
(11|20 MASSY MSTEMENOR”ELUT & MOCHATHE GOLD MMUEASTWES TEE) 0|2 D & MARIAH CAREY (SO SO DEF/COLUMBIA)
10714 TOP OF THE WORLD 4813911 | CAN DO THAT
BRANDY (FEATURING MASE) (ATLANTIC) MONTELL JORDAN (DEF JAM/MERCURY)
CAN'T TAKE MY EYES OFF OF YOU MISSING YOU
apj 12|17 LAURYN HILL (RUFFHOUSE/COLUMBIA) 49|44 125 | BV J. BLIGE (MCA)
@ 14|10 SAME OL' G @ 53] 5 LUV ME, LUV ME
GINUWINE (BLACKGROUND/ATLANTIC) SHAGGY FEAT. JANET (FLYTE TYME/MCA)
THE ONLY ONE FOR ME LOST ONES
(13 16 | 23 BRIAN MCKNIGHT {MOTOWN) (D) 52 | 18 LAURYN HILL (RUFFHOUSE/COLUMBIA}
THEY DON'T KNOW SUPERTHUG
1411328 JON B, (YAB YUM/550 MUSIC/EPIC) 52(48) 6 NOREAGA (PENALTY/TOMMY BOY)
MONEY AIN'T A THANG FIND A WAY
151019 JD FEAT. JAY-Z (SO SO DEF/COLUMBIA) 93|43]3 A TRIBE CALLED QUEST (JIVE)
| STILL LOVE YOU THE WAY IT'S GOIN' DOWN (T.W.ISM. FOR LIFE)
17|12 NEXT {ARISTA) 517 SHAQUILLE ONEAL FEAT. PETER GLNZ (TW.ISM/AM)
HOW DEEP IS YOUR LOVE MY WAY
22| 6 | prumLFEAT. REDMAN (SLANDIDEF Jammercur | | 99 85|22 USHER (LAFACE/ARISTA}
HORSE & CARR!AGE | GET LONELY
1B|15|17 \T. MASE (UNTERTAINMENT/EPIC) 67 | 47 | JaRer (FEAT, BLACKSTREET) (VIRGIN)
SO INTO YOU ALL MY LIFE
@ 20|11 TAMIA (QWEST/WARNER BROS.) 57|54 41 K-Cl & JOJO (MCA)
HOW S IT GOIN' DOWN ALL GOOD
3|9 DMX (FEAT, FAITH EVANS} {RUFF RYDERSDEF JAMMERCURY) 58|50 |17 0 THUGS FAMILY FEAT. FELECIA & KRAYZE BORE (MO THUGSRELATMITY)
TTA BE GO DEEP
(2D 26 | 29 JAGGED EDGE (SO SO DEF/COLUMBIA} 9 [42]15 JANET (VIRGIN)
22|18 | 21 | THE BOY IS MINE 73| 4 | DAYS LIKE THIS
BRANDY & MONICA (ATLANTIC) KENNY LATTIMORE (COLUMBIA)
23|21 |36 TOO CLOSE 6215 THUGS CRY
NEXT (ARISTA) BIZZY BONE (MO THUGS/RUTHLESYRELATMVITY)
TOUCH IT CAN | GET A...
(2D) 31| 6 MONIFAH (UPTOWN/UNIVERSAL) 693 JAY-Z FEAT. AMIL (OF MAJOR COINS) AND:JA(DEF JAWMERCURY)
(75|33 | 4 | DO [WHATCHA SAY BOO) 68| 6 | | WASN'T WITH IT
JON B. (YAB YUM/550 MUSIC/EPIC) JESSE POWELL (SILAS/MCA)
26 | 23| 13 | IT'S ABOUT TIME 64 [ 55 | 12 | NIGHTS IN HARLEM
PUBLIC ANNOUNCEMENT (A&M) LUTHER VANDROSS (FEAT. PRECISE) (VIRGIN)
27|19 | 26 | STILL NOT A PLAYER 65| 56 | 14 | DON'T RUSH (TAKE LOVE SLOWLY)
BIG PUNISHER FEATURING JOE (LOUD) K-Cl & JOJO (MCA)}
DAYDREAMIN’ HERE WE GO
28| 24| 14 | Tatvana ALl (MJJ/WORK/EPIC) 66 [61) 6 FUNKMASTER FLEX PRESENTS KHADENA FEAT. PRODUCT {LOUD)
STILL A G THA MATRIMONY: MAYBE YOU
(D29 7 SNOOP DOGG (No LIMIT/PRIORITY) & —| 1 MAXWELL (COLUMBIA)
LOVE LIKE THIS GHETIOSUPASTAR(THATISWHATYOUARE)
72| 2 | Fa EVANS (BAD BOY/ARISTA) 68 | 66 | 22 | pRaswacHeL FEAT.oL DIRIY BASTARD &MY A ONTERSCOPE)
3|27]5 COME GET WIT ME 6915917 |1 LOVE YOU
KEITH SWEAT FEAT. SNOOP DOGG (ELEKTRAEEG) KEITH WASHINGTON (SILAS/MCA}
LOOKIN' AT ME ONE DAY YOU'LL BE MINE )
2|2%5|13 MASE FEAT. PUFF DADDY (BAD BOY/ARISTA) a0 — ( USHER (LAFACE/ARISTA)
STAY YOU MAKE ME WAN
3/28|8 THE TEMPTATIONS (MOTOWN) 71[65)63 USHER (LAFACE/ARISTA}
LATELY ALL THE PLACES (I WILL KISS YOU)
(3D 40| 4 DIVINE (PENDULUM/RED ANT) —|! AARON HALL (S(LAS/MCA)
(3) 38| 3 LEAN ON ME 73| 71| 3 | WE CAN FREAK IT
KIRK FRANKLIN (GOSPO CENTRIGNTERSCOPE) KURUPT (ANTRA/A&M)
GOD'S GRACE WHATCHA GONNA DO
3|9 TRIN-I-TEE 5:7 (B-RITE/INTERSCOPE) 14174114 JAYO FELONY (FEAT, METHOD MAN & DROQ {YAB YUM/S50 MUSICEPIC
IT AIN'T MY FAULT JUST THE TWO OF US
3|32 |14 SILKK THE SHOCKER (NO LIMIT/PRIORITY) 75|63 |16 | il SMITH (COLUMBIA}
D Records with the greatest airplay gains. © 1998 Billboard/BPI Communications.
1| —| 1 | ANYTIME 14112 WE BE CLUBBIN
BRIAN MCKNIGHT (MOTOWN) ICE CUBE (HEAWWEIGHT/A&M)
2| 1|4 | AROSEIS STILL A ROSE 15[ 10| 3 | LET'S RIDE
ARETHA FRANKLIN (ARISTA) MONTELL JORDAN FEAT. MASTER P & SLKX THE SHOOGER (DEF AMMERCURY)
3| 2 | 3 | BECAREFUL 16 | 22 | 32 | MO MONEY MO PROBLEMS
SPARKLE {(ROCK LAND/INTERSCOPE) THE NOTORKUS BAG. (FEAT. PUFF DADDY & MASE) (BAD BOYARISTA)
4 | 5 | 25 | PUTYOUR HANDS WHERE MY EYES COULD SEE 17 | — | 6 | IMAGINATION
BUSTA RHYMES (ELEKTRA/EEG) TAMIA (QWEST/WARNER BROS.)
NICE & SLOW MY BODY
51413 USHER (LAFACE/ARISTA) 18| 24115 LSG (EASTWEST/EEG)
6|75 |NO NONO 19|20| 6 | MONEY, POWER & RESPECT
DESTINY'S CHILD (COLUMBIA) THE LOX (FEAT. DMX & UL’ KIM] (BAD BOY/ARISTA)
713 2[!TSALLABOUT ME 20| 21| 7 | DO FOR LOVE
MYA & SISQO (UNIVERSITYANTERSCOPE) 2 PAC FEAT. ERIC WILLIAMS (AMARU/JIVE)
8 | 6| 5 | BEEN AROUND THE WORLD 21|15/ 14 | A SONG FOR MAMA
PUFF DADDY & THE FAMILY (BAD BOY/ARISTA) BOYZ Il MEN (MOTOWN)
WHAT ABOUT US | CAN LOVE YOU
9| TOTAL (LAFACE/ARISTA) 2| — |3 MARY J. BLIGE (MCA)
EVERYTHING WE'RE NOT MAKING LOVE NO MORE
101322 MARY J. BLIGE (MCA) 23|16|18 DRU HILL (LAFACE/ARISTA)
STOMP LUV2LUVU
111932 GOD'S PROPERTY (B-RITE/INTERSCOPE) M|25(18 TIMBALAND AND MAGOO (BLACKGROUND/ATLANTIC)
12|14 6 | WHAT YOU WANT 25| 8 | 24 | HOLD ON (CHANGE IS COMIN")
MASE (FEAT, TOTAL) (BAD BOY/ARISTA) SOUNDS OF BLACKNESS (PERSPECTIVE/A&M)
SEVEN DAYS Recurents are titles which have appeared on the Hot R&B Singles
S MARY J. BLIGE (MCA) chart for more than 20 weeks and have dropped below the top 50,
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

2 WAY STREET (chldo ASCAPMissjones, BMI/All Sitver,
BMUBeane Tribe, BMI

‘98 THUG PARADISE {Michael Moody's Universe,

BMVJAlg‘nﬁl Bean BM| de, BMI) WBM
Qpn /Gifted Pearl, ASCAP) HL

FE/DON RUSH (TAKE LOVE SLOWLY) (EMI

Apnl, ASCAP/Cord Kayla, ASCAP/Hee Bee Doinit, ASCAP/2

Big Prod., ASCAP/WB,

)} H/WBM
nf: ARMS OF THE ONE WHO LOVES YOU (Realsongs,
ASCAP) WBM

BLACK ICE (SI(V HIGH) (Dungeon Ratz, ASCAP/Goodie Mob,
\%M rysalis, BM/Gnat , ASCAP/Chrysalis, ASCAP)

THE BOY IS MINE (EMI Blackwood, BMI/Bran-Bran,
BMI/EMI B , SESAC/Famous, BMI/Henchi,
BMI/EMI, BMI) HL

CALLIN’ (WILL YOU PLAYERS EVER LEARN?) (I-Rome,
ASCAP/MCA, ASCAP/T-Boy, ASCAP/Emara, ASCAP)
CHEAPSKATE (YOU AIN'T GETTIN' NADA) (Chrysalis,

SRR
CHEATED THE GIRLS) (Tete San Ko,
ASCAP/Sony/ATV Tunes, ASCAP/Salaam Rerm ASCAP/EMI,
ASCAP/Benz-S lous, /EMIMn ASCAP/Casa
ASCAP/Kld Bird, ASCAP) HL
CI.EOPATRA S THEME (EMEMI Blackwood, BMI) HL
COME WHTH ME (Flames Of Albion, ASCAP/Wamer
Chappell, ASCAP/Justm Combs, ASCAP/EMI April,
ASCAP/Remarkable, ASCAP) HLMWEM
DAYDREAMIN (Rod lerkins, BMI/EMI Blackwood,
BMV/Ensi \/Gunz, BMVLeShawn

Damels, CAP/MCA, ) HL
DEFINM nd BMI{/Pen Skills, BMU/DJ Hi-Tek,

Double, BMVNKey BM\/Recoupable,
BMI/Hancock, BMVang, BMI) WBM

DON CARTAGENA (Joseph Cartagena, ASCAP/Jelly’
ASC.)AP/R  Frierson, BMI/Janice Combs, BMI/EMI

DOYOU (Kenn{'Pamer ASCAP/IXL, ASCAP)
DR GREENTH MB (Soul Assassins, ASCAP/Hits From Da

G, ASCAP)

&A WAY (lomba ASCAP/Jazz Merchant,
AS ASCAP/PonGram International,
ASCAP, CAP/Universal, ASCAP/T owa Tei,
ASCAP/BabeI Gilberto, ASCAP) HLWI
THE FIRST NIGHT (So So Def, ASCAP/EMI Apnl

’Marshai, /lobete, ASCAP) HL

s Jams,
kwood,

/Daddy’s Lil Boyz, BMI; HL/WBM

ASCAP/Peanut

FRIEND OF MINE (The Pnce Is Right, BMI/Music Corp. Of
America, BMI/Steven A. Jordan /Sony/ATV Tunes,
ASCAP/Dub’s World, ASCAP/HGL, ASCAP/For Chase,

ASCAPHit Co. South, ASCAP) HL

'rﬁunugmw LOVE GOES (Gamble-Hufi, BMI/Henry Sue
ae,

GHEITO SUPASTAR (THAT IS WHAT YOU ARE) (Sony/ATV
Tunes, ASCAP/Tete San Ko, ASCAP/TCF, ASCAPWu-Tang,

BMI/Warner-Tamerlane MVGlbb Bmthers BMI/Careers-

BMG, BMAJnichappell, BMI) HUW

GIRL GOT BODY (Maximum Stnength, BMUMac-man,

ASCAP, ight Control)

GIRLS {(Coll Park, BMI/Santron, BMUMCA, BM|/Cameo

rance By Ramses, BMI/Gasoline Alley, BMI)
DBYE TO HOMIES (BIiSP BMVBumn Ave.,
BMU/Jobete, AS

GOTTA BE (So So De'f AS /EMI Apnl ASCAP/Thern Damn

Twins, /Stack A.D., ASCAP/BMG, ASCAP) HL

L .
unes, mi n,

BMV/Ara BshA(s‘A():‘T’;numr;a(mns ASCAP/Little 4

ASCAP/ ) HL/W
HERE WE GO (Sony/ATV Tunes, ASCAP/Huss-Zwingli,
ASCAP) HL

HORSE & CARRIAGE (Killer Cam, ASCAP/Unte
ASCAPMamer Chappell, ASCAP/12 And Undef BMVSIam U
Well, ASCAP/Jelly's Jams, ASCAP/Jumpm&lsan BMI) WBM
HOW DO | SAY I'M SORRY (EM

ASCAP/EMI Backwood BMVDeborah Cox, BMl/Wamef-

Tamedane, BM Sound, BMI) HL/WBM
D&N (Boomer X, ASCAP/Pent-1,

|AINT HAVIN 'IHAT (Ron Real Muzack, ASCAP/Jazz
Merchant, ASCAP, /Famous, ASCAP)
IASC(A:A"P DO THAT (Hudson Jordan, ASCAP/Wixen,

’/Mood Swing, BMI) HL
| GET LONELY (Black Ice, BMI/EMI April, ASCAP/Flyte Tyme,

ASCAP) HL/WBM

| HAD NO RIGHT (MCA, ASCAP/Chotre, ASCAP)

I LL BE AROUND (Wamer-Tamerlane, BMI/EMI Blackwood,
Vthz Writers, As%o)sep Cartagena,

, ASCAP)
THE FLAT BOOTY B*****S (Zomba.
BMI/Srand, BMI/Erick Sel ba,
ASCAP/Neutral Gray, BMVOn nal JB, BMI)
ISHOULD CHEAT VOU (E I Blackwood, BMU/Rodney
erkins, BMI/Ensi
| STILL LOVEYDIﬁn(Uh Oh, ASCAP/LuI Tweet, ASCAP/H
Jars And Diapers, ASCAP/Yah Yah, ASCAP/Do Wh Gotta,
BM(i.)APmmef Tamerlane, BMU/Kear, BMVSony/ATV Songs,
| TRIED (T roy 0Iwer ASCAP/Milk Chocolate Factory,
CAP/Hollow Thigh, ASCAP)

AS
s AI.RIGHT (UI L, BM ie Dash, ASCAP/GRE,
ASCAP/WB, ASCAP/Bleu Disque, ASCAP/Index
ASCAP/BMG, ASCAP/EMI Blackwood, BMI) HLWEM
1 WASN'T WITH IT (Browntown Sound, BMIVab Yum,
BMU/Sony/ATV Son%s BMI/Chile, BMU/Mandelieu,
ng(W BMIA1 Just Wanna Play Music, BM(/PotyGram,
LATELY (Tony R% BMI/Slav TuTu Five, BMI/Howcot,
BMI/rvin
LATE N TlP(Tefnmse BMI)
LET ME GO_.RELEASE ME (Spanish Ghetto Diamond,
BMUjum angBean BM/Stone Jam, BMWarner Chappell,
BMVHo( ll)Jg BMU/Neza, BMU/Jelly’s Jams, BMI)

etto Street Funk, ASCAPHit Co. South,
ASCAP/FuII Keel ASCAP)
LOOKIN' AT ME (M. Betha, ASCAP/Chase Chad, ASCAP/"’IC
Waters Of Nazerath BMU/Justin Combs, ASCAP/EMI April,

ASCAP) HL

LOVE FOR FREE (Dinky B, ASCAP/Rell South, ASCAP/BMD,
ASCAP/Ll Lu Lu, BMI/Music & Media International, BMI/EMI
Blackwood, BM i) HL

LOVE HURTS (Mllahn ASCAP/Jajapo, ASCAP)

LOVERS AGAIN (One World)

LOVE THE WAY (Nlnlh Street Tunnel, BMI/Sony/ATV

BMK. Wales BMVJustln Combs, BMI/EMI Apnl, BM

Petals MI) HL
MAKE IT HOT (Mass Confusion, ASCAP)
THE MILITIA (EMI Aprit, ASCAP/III Kid, ASCAP/GIﬂed Pearl,
ASCAP/Who's Hard, BMVFreddle 0xxx, B

MOVIN' ON (WB, ASCAP/D. Extraordinary, ASCAP/Da Ish,
ASCAP{Norﬂ'n Star, ASCAP/Urban Warfare, ASCAPWYZ Gid,

MY ALL/BREAKDOWN (Sor%ATV BMVRye BMU/Sony/ATV
Tunes, ASCAP/Wallyworld, ril, ASCAP/Siet,
ASCAP/Wish Bone, ASCAP/Steven AJ an ASCAP)

MY WAY (EMI Apnl ASCAP/So So Def, ASCAP/Slack AD,,
ASCAP/U.R. IV, ASCAP) H

L
NEED T0 I(.NOW (E.D. Duz-It, BMI/Rhythm & Praise,
BMVEns'lﬁn BMI/CeIelglp'&Status BMI)
SSAGE] (EMI,
/Addmons Hate, ASCAP/EMI April, ASCAP) HL

NOBO DOES IT BETTER (Nate Dogg, BMI/Warren G,
ASCAP/AImo, ASCAP) WBM

NOBOI;V ELSE {Hamindur, BM/Joe Public, BMl/Zovektion,

N 0 R.E (Suite 1202, BM/Jose Luis Gotcha, BM|/Slam U
CAP/JeIIy s Jams, ASCAP/12 & Under, BMU/Jumping

Bea MI)

NO WOMAN {Jobete, BMVRubs , BMU/HyckRyck,
VMCA BMUEM Blackwood, BMI)
THE OLE B#TCH-U- WORRYZ (Ll‘lﬂe Stephen,

BMVTa%yah BMVChrysahs
/Tete San Ko, ASCAP/Jobete,

CAP/EMI CA H
PARDON ME HILE | COME BACK. (AT.T, ASCAP)

Billboard.
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Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of unlts sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

SoundScan®
][]
|53 A
=(=2 2|22
213 |8 |TITLE E % & | TITLE
RS AEE]’ (IMPRINT/FR%AOHON LABEL) = = | ARTIST (IMPRINT/PROMOTION LABEL)
GOODBYE TO MY HOMIES
* % NO.1 & % 38|34 | 7 | Srmom iSO ST AMHOIDR 00 ORI
1|2 | CAN DO THAY COME WITH ME
3 | VONTEL XFROMDEF AR | w1 39 | 14 | E5FF GADDY FEAT, JIMMY PAGE (EPIC)
9|15 | THINKIN BOUTIT 40|40 | 4 | LOVERS AGAIN
GERALD LEVERT (EASTWEST/EEG) ALEXANDER O'NEAL (ONE WORLOD/ICHIBAN)
THE FIRST NIGHT 2 WAY STREET
313 |7 | moNica (ARisTA) 41| 43 | 14| §ss 1onES (MoTOWN)
LATELY 1 AIN'T HAVIN' THAT
(D} 4 | 3 | Biving teenouLUMRED AN 4242 | 3 | g Samiml RGO UL S0 SUXTOMFRY
5|5 | g | DAYDREAMIN' @) 47 | 2 | DR GREENTHUMB
TATYANA ALI (MJJ/WORK/EPIC) CYPRESS HILL (RUFFHOUSE/COLUMBIA}
618138 | STILL LOVE YOU 4418 CHEATED (TO ALL THE GIRLS)
NEXT (ARISTA) FEAT. QUEEN EN & THE PRODUCT FRATHOLSECCLLAGH)
7| 6 | 10| LooKiN' AT ME 4538 | 8 | IT'S ALRIGHT
MASE FEAT, PUFF DADDY (BAD BOY/ARISTA) MEMPHS BLEEK (& JAY-2) (ROC A FELLADEF AMMERCURY)
SO INTO YOU INSANE
8 | 7 [ 12| T5wiA (@WEST/WARNER BROS.) 46 | 45 | 11 | 762" KeE whiTe Lion
NOBODY ELSE DO YOU
9 19| 6 | rvRese (rew (D) 52 | 13 | RO 6. mewy
(@) 12 | 4 | SPLACKAVELLIE 48| 44 | 22 | THE ARMS OF THE ONE WHO LOVES YoU
PRESSHA (TONY MERCEDES/LAFACE/ARISTA) XSCAPE (SO SO DEF/COLUMBIA)
| 11 | 8 | ToucH T 49|50 | 17 | WHATCHA GONE DO?
MONIFAH (UPTOWN/UNIVERSAL) LINK (RELATIVITY)
@ 13(12 WOOF WOOF @ —|1 INVASION OF THE FLAT BOOTY B*****§
THE 69 BOYZ (QUADRASOUNDYBIG BEATATLANTIC) TOO SHORT (SHORT/JIVE)
FRIEND OF MINE THE OLE B#TCH U-WORRYZ
13 [ 10| 12 | {EUIY PRICE (T-NECKASLAND) (ED) 62 | 7 | FRrsttR aRir (L AR AKAERRTMERCURN
STILL A G THANG THROW YO HOOD UP
(1D) 14| 4 | 3055 Bosa (N LMITPRIORITY) 52 | S1 | 27 | g MONEY LOC FEAT. ABOVE THE LAW (LOGN-UP
SUPERTHUG THE ACTUAL
15|16 | 3 | ROREAGA (PENALTY/TOMMY BOY) 83| 61 [ 14| ATy acw
YESTERDAY DON CARTAGENA
(I 27 | 3 | JEarAn MORGAN (VAZMOTOWN) 34 [ 54| 2| BT ok (FEAT, PUFF DADDY (MYSTICRIG BEATATLANTI)
TOUCH ME FIND A WAY
17[17] 3 | Solo peRsPECTIVE/ARM) (85 73 | 6 | TRibE cALLED QuesT uive)
TIME AFTER TIME THINGS JUST AIN'T THE SAME
18 |19 6 | |NoJ (50 50 DEF/COLUMBIA) (58| 64 | 42 | JEoran Cox (ARIST)
MAKE IT HOT | GET LONELY
19|15 | 14| NicoLe He coLo minoveastwesTees | | 97 | 49| 20 | JARET (FEAT. BLACKSTREET) (VIRGINY
DEFINITION : RAISE THE ROOF
20(246 EF & KWELI ARE BLACK STAR (RAWKUS) 68 | 27 | [Lke FEAT. NO GOOD BUT 50.GOOD (LUKE IUSLAND)
MY WAY SEXUAL HEALING
21{ 20 | 15 | {seR (LAFACE/ARISTA) 99582 RPLAY FEAT. EL DEBARGE (WARNER BROS.)
HOW DO | SAY I'M SORRY GIRLS
22| 18 | 15 | TaMi pAVIS (RED ANT) 60 | 48 | 10 | 0] g Fear, oy 14z K2 ROCK AND ANE DOG (CHEAN
23(21| 3 ‘98 THUG PARADISE 611561 2 SPARK SOMEBODY UP
TRAGEDY, CAPONE, INFINITE (H.0.LA.) BUDDHA MONK (EDEL AMERICA)
24| 21| 10 | WHAT U SEE IS WHAT U GET 62| 50| 12 | CLEOPATRA'S THEME
XZIBIT (LOUD) CLEOPATRA (MAVERICK/WARNER BROS.)
2512317 | WASN'T WITH IT 63/60| 17 NINETY NINE [FLASH THE MESSAGE]
JESSE POWELL (SILAS/MCA) JOHN FORTE (RUFFHOUSE/COLUMBIA}
THE BOY IS MINE CALLIN' (WILL YOU PLAYERS EVER LEARN?)
26| 29 | 18 | GRANDY & MONICA (ATLANTIC) (B2 72 | 4 | KaR: cromv Bon,
PAPER HERE WE GO AGAIN
(25| 7 | qUeen Lamiran crLavor unimvotowny | |89 | 53| 13 | ARETHA FRANKLIN (ARISTA)
28130112 NOBODY DOES IT BETTER 6615535 THEY DON'T KNOW/ARE U STILL DOWN
NATE DOGG FEAT. WARREN G (00GG FOUNATIONEPUEREAKKWAN JON B. (YAB YUM/550 MUSIC/EPIC)
DESTINY 0 AM |
29|28 | 12| yyroN UsLAND) 67 | 66 | 28 | gEENIE MAN (2 HARONP)
GOTTA BE 2 MAKE EM' SAY UHH!
30| 22| 7 | JAGGED EOGE (S0 SO DEF/COLUMBIA) 74 | 35 | MASTER P (NO LIMIT/PRIORITY)
SAYIT BLACK ICE (SKY HIGH)
31 [ 31| 26 | YoiCES OF THEORY (H.0.LAJRED ANT) 69|69 |14 DIE MOB F(EAT OUTKAST (LAFACE/ARISTA)
(32) 37 | 17 | LOVE FOR FREE (TD)| — | 1 | CHEAPSKATE (YU ANT GETTIN' NADA)
RELL (FEAT, JAY-Z) (ROC-A-FELLADEF JAMMERCURY) SPORTY THIEVZ (ROC-A BLOWRUFFHOUSECOLUMBIA
NO WOMAN DO YOUR THING
33 | 36 | 11 | GENERAL GRANT (POLYBEATAVIRGIN) 71|63 |23 | 7€ crave)
34033|21 MY ALL/BREAKDOWN @ — |38 DEJA VU [UPTOWN BABY]
MARIAH CAREY (COLUMBIA) LORD TARIQ & PETER GUNZ (CODEINE/COLUMBIA)
SOMEBODY TO LOVE CHEERS 2 U
(35 46 | 2 | PRV Lo whTE cheie) 13 | 57| 27 | BaVA (OEF JAMMERCURY)
36|32 4 | SHOULD CHEAT ON YOU @ —1 TRU MASTER
J'SON (HOLLYWOOD) ROCK WITH INSPECTAH DECK & KURUPT (LOUD)
2 LIVE PARTY TURN IT UP {(REMIXVFIRE IT UP
37|35 | 21 | T4g’3 (ve CRew (L' J0B) 75| 70 | 22 | giySTa RHYMES (ELEKTRA/EEG)

(O Records with the greatest sales gains. © 1998 Billboard/BPI Communications and SoundScan, Inc.

53

39

55
16

15
91

16
24

23

75
13

PARTY AIN'T A PARTY (Queen Pen, ASCAP/Funky Mama,
ASCAP/Zomba, ASCAP/Donril, ASCAP/LB Fam, A§CAP/EMI
ﬁs&wAP/Abdur Rahman, ASCAP/Real To Da Core, ASCAP)

SAVIT(St)rura’\l1 Soundz, ASCAP/Jel sJams ASCAP/Miltion

Doliar Steve, BM/jumping Bean, BMi/Gem, ASCAP)

SEXUAL HEALING (EMI Aprit, ASCAP/EMI Blackwood

BMU/Ritz Writers, ASCAP/SBK Aoril, ASCAP)

SHAKE 'N BAXE (2 Cousins, ASCAP/Esesin

ASCAP/Benito's, ASCAP/Death By Fire, BM

SHORTY (YOU KEEP PLAYIN' Wml MY MIND) (

ﬁtem BMI/Dakoda House, ASCAP/Longitude, Bl VRoydo
CAP/IIIlonc ASCAP/EMI Apnl ASCAP/Justin

Combs ASCAP) L/WBM

S0 INTO YOU (Plusl ASCAP/Jobete, ASCAP/Cambfea

ASCAPA CAP/Brenda Richie, ASCAP) HL

SOMEBODVTO LOVE (Acabe, ASCAP/Michael Moody's

Universe, ASCAP)

SPARK SOMEBODY UP (Duck Low, ASCAP/Phat Vibe,

ASCAP/Warner-Tamerlane, BMI)

SPLACKAVELLIE (Pepperdrive, BMI)

STANDING TOGETHER (Slack AD., ASCAP/Full Keet,

ASCAP/Cras|

STILL A G THANG (My Own Chit, BMI/Cina, ASCAP)
STILL NOT A PLAYER (Let Me Show You, ASCAP/Joe
Cartegena, ASCAP/JeIAIEJams ASCAP/Sounds Of Da Red
Drum, ASCAP, utland Road, ASCAP/Foray,
SESAC/1972, SESAC) WEM

STOP BEING GREEDV (Boomer X, ASCAP/Pent-1,

ASCAP, CAP/Damon Blackman,

ASCAP/Jobete BMVEMI Backwood, BMI) HL

SUPERTHUG (Suite 1202, BMU/Jose Luis Gotcha, BMUThe

Waters Of Nazerath, BMVChase Chad, ASCAP/Chrysalis,

ASCAP/Monster, ASCAP) Wi

THERE YOU ARE (Tickle Box, ASCAP/E Two,
ASCAP/Tabulous, ASCAPHit Co. South, ASCAP)

THEY DON'T KNOW/ARE U STILL DOWN (Sony/ATV Songs,

33
22

1n

62
61

93

28

4

BMI/¥ab Yum, BMINVibzelect, BMI/Tyme For Flyte,

BMVMus ic Corp. Of America, BM/Joshua's Dream
BMI/BMG, ASCAP/Black Hipanic, ASCAP) Hl

THINKIN' BOUT IT (2000 Watts, ASCAP/WB ASCAP/Toni

Robi, ASCAP/Divided, BMY/Zomba, BMI) WBM

TIME AFTER TIME (Relfa, BMVSon'yd/ATV Songs, BMY/Dub

Notes, ASCAP/WB, ASCAP) H

TOOCLOSE (Naughty, ASCAP/Do What | Gotta, ASCAP/Uh

ASCAP/Neutral Gray, ASCAP/Pure Love, ASCAP/WI

ASCAP/EM ASCAP) HL/WBM

o A R e

oseph, in, , akoda

House, ASCAP) H I.XN

TOUCH ME (PolyGram Intemational, ASCAP/Tony Toni Tone,
ASCAP/Time Bass, ASCAP/D—Chavns ASCAP/Mackability,
ASCAP/Haa-Sha, ASCAP) HL

TRU MASTER (Pete Rock, AS

ASM(II;AP/Careers-BMG BMVDlggs Famlly BMI/K-Music,

Bl

UNIFY (Slick Rick, BMi/My Own Chit, BMVUnlchappeII BMI)
WHATCHA GONE DO? (2000 Wans ASCAP;

ASCAP/Toni Robi, ASCAP) Wi

WHATUON (Creator's W: ASCAP/Sta¥ High, ASCAP/I( s Al
Good!, ASCAP/LaRae, ASCAP/Chemical

WHAT U SEE IS WHAT U GET (HennessKsFor Evefyone
BMINoco, BMI/Atexra, BMI/Ros World, ASCAP/Largo,

)
WHERE - U - AT SIPPIN’ ON HENNESSY (EKG.,
BMI/Throbbing, BMI)
wgaF WOOF (QuadraSound, BMWarner Chappell, BMI)

YESTERDAY (Gradington, ASCAP/MCA, ASCAP/Zamar,
ASCAP)

YOU CAME UP (Let Me Show You, ASCAP/Joe Cartegena,
ASCAP/JeIIy s Jams, ASCAP/Dayna s Day BMI)

YOU MAKE ME WANNA.. (EMI April, ASCAP/So So Def
ASCAP/Slack A.D., ASCAP/UR. , ASCAP/BMG ASCAP) HL
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DATU FAISON'S

RHY THM
SECTION

BUS, HE CAN: After more than a year of setup on the street and a
highly touted war on wax with LL Cool J, Canibus’ debut set, “Can-
I-Bus” (Universal), garners the lyrical muscle to move more than
127,000 units in its first full week at retail. The sum earns the rapper
a No. 2 bow on The Billboard 200, nabbing the Hot Shot Debut in the
process, while on Top R&B Albums, “Can-I-Bus” springs 43-2, snag-
ging Greatest Gainer after last issue’s street-date violations. Mean-
while, one of Master P’s No Limit soldiers, Skull Duggery, rears his
ugly head on Top R&B Albums, as “These Wicked Streets” (No Limit/
Penalty/Tommy Boy) pulls down the Hot Shot Debut at No. 4.

SALES SLUMP: The core R&B store panel saw a 24% sales drop this
issue, the sharpest decline since the post-Christmas period in January.
In weeks during which retail performance is less than desirable, Bill-
board adjusts its bullet criteria to fit the climate, and this is definitely
one of those weeks.

Only three titles, Debelah Morgan’s “Yesterday” (Vaz/Motown),
Levi Little’s “Pick Up The Phone” (White Lable), and A Tribe Called
Quest’s “Find A Way” (Jive), at Nos. 16, 35, and 55, respectively, on Hot
R&B Singles Sales, have gains of 10% or more over the prior week. The
aforementioned Canibus is the only artist from last issue’s Top R&B
Albums who sees a gain exceeding 10%.

M ISS BIG: It appears that Lauryn Hill is at the top of her game all
the way around. Not only is her solo effort, “The Miseducation Of Lau-
ryn Hill” (Ruffhouse/Columbia), No. 1 on both The Billboard 200 and
Top R&B Albums for a third straight week, but airplay for “Doo Wop
(That Thing),” the first official airplay single, is breaking boundaries.
“Doo Wop” hits No. 1 on Hot R&B Airplay, where its audience is more
than 46 million listeners, a new high for a rap song. Only two rap records
in recent memory have hit the 40 million mark: the Notorious B.LG.
(Featuring Puff Daddy & Mase)’s “Mo Money Mo Problems” (Bad
Boy/Arista), which also reached No. 1, and Busta Rhymes’ “Put Your
Hands Where My Eyes Could See” (Elektra), which peaked at No. 2.

THIN AIR: Normally over a holiday period, radio stations air pro-
gramming befitting the occasion, which can drastically alter the rota-
tion of records on the playlist. The Labor Day weekend in particular is
one during which many stations broadcast summer countdowns and
specialty mix-show weekends. The Broadcast Data Systems survey
period of Sept. 1-8, which included that holiday, was illustrated on last
issue’s Hot R&B Airplay. That list had a total of 29 bulleted songs, down
from the prior issue, when 34 songs showed audience gains.

With normal programming back, many songs rebound on this issue’s
Hot R&B Airplay. The chart boasts 38 songs with increases, which ex-
ceeds the year-to-date average of 33 bullets. The most noticeable is Mya
Featuring Silkk The Shocker’s “Movin’ On” (University/Interscope),
which springs 7-4 on Hot R&B Singles. The song lost 5.3 million of its
39 million audience impressions last issue and now regains that audi-
ence share. “Movin’ On” moves 5-3 on Hot R&B Airplay.

HOT R&B
SINGLES

BUBBLING UNDER.

EE|3 AEE
z|®|2 A ERE)
2|5 |8 | nmeE 2|5 | & | TITE
£ | 5| = | ARTIST (IMPRINT/PROMOTION LABEL) = | 3 | | ARTIST IMPRINT/PROMDTION LABEL)
1 25| 6 | THAT FEELING 18] 15 2 | BULLSHITTIN'
YANKEE B (GEE STREETAV2} N'DEA DAVENPORT FEAT. MOS DEF (v2)
21116 CRAWL BEFORE YOU BALL 15(23] 5 PLAYIN’ WIT MY MIND
SAAFIR (QWEST/WARNER BROS.) BK (TONY MERCEDES/BREAKAWAY)
MONEY MAKIN' ANTHEM WESTERN WAYS PART Il
3 (10 | 8 | Gy esons v A ol S e 16 8 | oo wars
4| 6| 3| DOUBLE DUTCH DANCE 171 18| 13 | OH MARY DON'T YOU WEEP
KINSU (PLATINUM/INTERSOUND) TRIN-I-TEE 5:7 (B-RITE/INTERSCOPE)
57| 2]|GIVEA LITTLE 18 | 21| 17 | BABY BE THERE
LAVONDRA (ENTERTAINMENT/COPPER SUN/PP1) NU FLAVOR (REPRISE/WARNER BROS.}
6213 8-TRACKS AND CADILLACS 19 1 | WORLD WAR Il
ATOWN PLAYERS FEAT. AMITA (WRAP/CEBERG/ICHIBAN) TOP AUTHORITY (TOP FLIGHT/WRAP/ICHIBAN)
7 | 22| g | ENDTO END BURNERS..EPISODE2 | |99 (1) | 5 | BED TIME STORY
COMPANY FLOW (OFFICIAL/RAWKUS) JOHNNY P (C-TOWN/RAP-A-LOTVIRGIN}
g | 9 | 11| TURN THIS PARTY OUT 21 | | 1 DON'T WANNA GO ON
WHIP (OUTHOUSE) INNERLUDE (STRAIGHT HITS)
9| 5|3 | ALLNIGHT 29| | 7 | LET'S GET FREAKY
N2DEEP (SWERVE/LIGHTYEAR) WILLIS (VIKING)
10| 13| 28 | MY STEEZ 23| 17 | 13 | NOT ABOUT ROMANCE
RAW ELEMENTS FEAT MEN-AT-LARGE (BIG PLAYSSOLID DISCS) INNER CIRCLE (SOUNDBWOY/REPUBLIC/UNIVERSAL)
11| 8 | 10| WHAT THE WORLD NEEDS NOW ISLOVE | | 94| 19 | ¢ | PAGE ME
DIONNE WARWICK AND THE HIP-HOP NATION UNTTED (RIVER NORTH) ENTOURAGE (UN-D-NYABLE)
GHETTO STAR DAY & NIGHT
121242 GOLDY (COOL CATS/ANANSI) %5112 |16 POETIC HUSTLAZ FEAT LAYDE BONE & KRAYZIE BONE (MO THUGSRELATMITY)
13]14| 4 F:l)§HﬁR %‘}N_,‘,_“ 01 0. EMOLS 0N KE P Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

R&B

PATTI AUSTIN

(Continued from page 25)

since her tenure with CTI Rec-
ords from 1977 to ’80.

“I’ve become a writing fool!”
says Austin. “Although I've never
really been a collaborative writer,
it was actually Narada who drew
me back into writing again.”

A Bay Area resident since
1995, Austin had originally
worked with Walden in 1984 dur-
ing her four-album stint with
Qwest Records from 1981 to 88.
That era included two hits with
James Ingram: “Baby, Come To
Me,” which hit No. 1 on the Hot
100, and “How Do You Keep The
Music Playing,” which hit the top
10 of the Hot Black Singles chart.
Also hitting that chart were the
top 20 singles “It’s Gonna Be Spe-
cial” and the Jam & Lewis-pro-
duced “The Heat Of Heat.”

It was with Walden that Austin
completed an album for Japan’s
Pony Canyon Records in 1996;
that album formed the basis for
“In & Out Of Love.”

“After I left GRE, we decided to
do an album for Pony Canyon and
then license it ourselves in dif-
ferent territories,” says Austin, a
consistently popular performer in
Japan and the Philippines. “Once
we did the deal with Concord, we
needed to change a few things to
make the record more contempo-
rary.”

Concord’s Barros says he be-
came aware of the album’s avail-
ability for U.S. release after
meeting Austin through Bud
Katzel, GRP’s senior VP of sales.

“We wanted to keep the origi-
nal album fresh and current, so
we took some time to add some
new tracks like ‘Once In A Life-
time,” ‘I Will Be There,” ‘Totally
Unacceptable,” and the title cut,”
he says.

Austin is booked by both Pyra-
mid and APA, and she’s managed
by Barry Orms of Market Oppor-
tunities Management. Her music
is published through her compa-
ny, Yippity-Yippity Music
(ASCAP).

.

S N B

Props To Jersey. Heather B. kept it

real by filming the video for her latest
single, “Do You,” in her hometown of
Jersey City, N.J. The clip was directed
by Jeremy Rall. Pictured, from left, are
Rall and Heather B.

Billboards

COMPILED FRDM A NATIDNAL SAMPLE OF RETAIL STORE SALES REPORTS
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=
o¥| 8| £ Z'% TITLE BINN  armsT
E = S = | 2 20 IMPRINT & NUMBER/DISTRIBUTING LABEL

* % xNO. 1% % %

& MASE FEATURING PUFF DADDY
3 G weeks at No. 1

LOOKIN' AT ME ®
{C) (D} (T) (X) BAD BOY 79176/ARISTA

* % * GREATEST GAINER % % *
@D| 2| 2 | 12| Wo0EWOOE e # THE 69 BOYZ

3

4

]

6

7

8

9

STILL A G THANG # SNOOP DOGG

& NOREAGA

(C) (D) (T) NO LIMIT 53450/PRIORITY

SUPERTHUG
(C) (D) (T) PENALTY 0237/TODMMY BOY

4
3
3 DEFINITION
3

© MOS DEF & KWELI ARE BLACK STAR

{C) (D) (T) RAWKUS 173

‘98 THUG PARADISE

(©) (D) (1) (X) HO.LA. 341077

10 | WHAT U SEE IS WHAT U GET
(C) (D) (T) LOUD 65507/RCA

7 | BANANAS [WHO YOU GONNA CALL?)
(C) (D) FLAVOR UNIT 860814/MOTOWN

NO WOMAN

(C) (D) POLYBEAT 38645/VIRGIN

2 LIVE PARTY

(C) (D) (T) LIL' JOE 897

TRAGEDY, CAPONE, INFINITE

& XZIBIT

@ QUEEN LATIFAH FEAT. APACHE

& GENERAL GRANT

@ THE 2 LIVE CREW (FEAT. KC OF KC & THE SUNSHINE BAND & FREAK NASTY)

11 9 10 7 GOODBYE TO MY HOMIES @ MASTER P FEAT. SILKK THE SHOCKER, SONS OF FUNK AND MO B. DKCK
(C) (D) (T) NO LIMIT 53326/PRIORITY

12 13 12 14 COME WITH ME A & PUFF DADDY FEAT. JIMMY PAGE
(C) (D) (M) (T} (X) EPIC 78954

13 15 14 3 | AIN'T HAVIN' THAT @ HELTAH SHELTAH FEAT. STARANG WONDAH OF 0.6.C. & DOC HOLIDAY
{C) (D) (T) DUCK DOWN 53324/PRIDRITY

14 17 | — 2 DR. GREENTHUMB CYPRESS HILL

(T) (X) RUFFHOUSE 79024*/COLUMBIA

15 14 13 8 CHEATED (TO ALL THE GIRLS) @ WYCLEF JEAN FEATGUEEN PEN & THE PRODUCT
(M) (T) (X) RUFFHOUSE 78993*/CDLUMBIA
16 12 17 8 IT'S ALRIGHT 4 MEMPHIS BLEEK (& JAY-Z)

(C) (D) (T) ROC-A-FELLA/DEF JAM 5662 10/MERCURY

INSANE @ TEE KEE
1 16 | 22 12 (C) (X) WHITE LION 7001+
DO YOU & HEATHER B.
18|20 )2 B | (¢)0) ) Mca 55452
INVASION OF THE FLAT BOOTY B*****§ TOO SHORT
NEWD 1 (C) (D) (T) SHORT 42543/JIVE
2% | 27 5 THE OLE B#TCH-U-WORRYZ & PROFESSOR GRIFF
(C) (D) (T) LETHAL/BLACKHEART 371701/MERCURY
71 19 18 | 27 | THROW YO HOOD UP MR. MONEY LOC FEAT. ABOVE THE LAW
(C) (D) LDC-N-UP 70714
THE ACTUAL @ ALL CITY
2| u 19 u (C) (D) (T} MCA 55445
23| a | — 2 DON CARTAGENA @ FAT JOE (FEATURING PUFF DADDY)
(T) MYSTIG/ATLANTIC 95527*/AG
FIND A WAY @ A TRIBE CALLED QUEST
S b (T) JIVE 42534*
@ 28 | 25 | 27 | RAISE THE ROOF @ & LUKE FEAT. NO GOOD BUT SO GOOD
(C) (D) (M) (T) (X) LUKE Il 572250/ISLAND
26 18 15 12 | GIRLS @ DJ SMURF FEAT. DJ TAZ, DJ KIZZY ROCK AND JUNE DOG
(C) (D) (T) COLLIPARK 24950/ICHIBAN
27 22 35 4 SPARK SOMEBODY UP & BUDDHA MONK

(C) (T} (X) EDEL AMERICA 3875*

NINETY NINE [FLASH THE MESSAGE]
(C) (D) (T) (X) RUFFHOUSE 78769/COLUMBIA

28|32 17 ¢ JOHN FORTE

2 |27 || N
30 | 33 | 28 | 36

0 AM | ¢ BEENIE MAN
() (T) (X) 2 HARD 6160*/VP

MAKE EM’ SAY UHH! A @ MASTER P FEAT. FIEND, SILKK THE SHOCKER, MIA X & MYSTIKAL
(C) (D) (T) NO LIMIT 53302/PRIORITY

31 | 29 | 23 | 14 | BLACK ICE (SKY HIGH) # GOODIE MOB FEAT. OUTKAST
(C) (D) LAFACE 24337/ARISTA
(@)| 41 | 37 | 4 | CHEAPSKATE (YOU AINTGETTIN'NADA) @ SPORTY THIEVZ
(T) ROC-A-BLOK/RUFFHOUSE 78934 */CDLUMBIA
(@)| 3 | 3 | 4 | DE/AVUUPTOWNBABYI® @ LORD TARIQ & PETER GUNZ
(C) (D) (T) (X) CODEINE 78755/COLUMBIA
37 = 2 TRU MASTER @ PETE ROCK WITH INSPECTAH DECK & KURUPT
(T) LOUD 65568*/RCA
35 30 30 2 TURN IT UP [REMIX])/FIREIT UP @ & BUSTA RHYMES
(C) (D) (T) (X) ELEKTRA 64104/EEG
GONE TILL NOVEMBER A # WYCLEF JEAN
44 | 40 | 35 | & (D) M) 1) 00 RUFFHOUSE 76752/CDLUMBIA
CHOKE ¢ B.LHUNT
3 | 31 ) 16 | 21 | &m0 seLect 25089
38 | 26 | 26 | 32 | GET AT ME DOG ® # DMX (FEAT. SHEEK OF THE LOX)
(C) (D) (M) (T) (X) RUFF RYDERS/DEF JAM 568862/MERCURY
NEVER ENOUGH 5CENT FEATURING SH'KILLA
% | 8 T | (© D) RUGLEY 2105
DING-A-LING & HI-TOWN DJS
40 | 36 | 39 | 21 | ) 0)(nResTiess 72061
a 38 36 4 UNIFY KID CAPRI FEAT. SNOOP DOGGY DOGG & SLICK RICK
(T) TRACK MASTERS 78994*/COLUMBIA
42 | 40 | 44 | 11 | INYOURWORLD ~ TWISTA & THE SPEED KNOT MOBSTAZ
(C) (D) (T) CREATOR'S WAY/ATLANTIC 84122/AG
HOW DO U WANT IT/CALIFORNIA LOVE A @ 2PAC /FEAT. KC AND JOJO)
RE-ENTRY | 64 | /010) (m) (T) (X DEATH ROW/INTERSCOPE 854652/ISLAND
4 | 42 | 32 | 11 | HORSE & CARRIAGE # CAM'RON FEATURING MASE
(T) UNTERTAINMENT 78938%/EPIC
SECOND ROUND K.O. & CANIBUS
45 | 48 | 41 | 26 | {0)5) m) UNIVERSAL 56175
DO FOR LOVE @ @ 2PAC FEATURING ERIC WILLIAMS
RE-ENTRY | 24 (C) (D) (T) AMARU 42516/JIVE
JUST CLOWNIN’ & WC FROM WESTSIDE CONNECTION
RE-ENTRY | 37 | ic)(0) (1) PAYDAY/FFRR 570043/1SLAND
48 | i3 | | 25 | GITTYULP # SALT-N-PEPA
(C) (D) (T) RED ANT/LONDDN 570100/ISLAND
49 | 35 | _ | 2 | PARDON ME WHILE | COME BACK. DRES

(C) (T} (X) BLACK PEARL/GRDUND CONTROL 7001 */NU GRUV

LIKE WE DO & PA. PARENTAL ADVISORY
(C) (D) DREAMWORKS 59009

S0 | 39 | 45 | 17

(O Records with the greatest sales gains this week. @ Videoclip avaitability. @ Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for CD single. *Asterisk indicates catalog number is for cassette single; CD single unavailable. {C) Cassette sin-
gle avaitabitity. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V)
Vinyl single availability. (X) CD maxi-single availability. © 1998, Billboard/BP| Communications,

and SoundScan, Inc.
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. COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I ® AND PROVIDED BY SoundScan®
SEPTEMBER 26, 1998 ™
48 49 46 43 | CHICO DEBARGE @ KEDAR 53088*/UNIVERSAL {10.98/16.98) LONG TIME NO SEE 14
m z . 5 49 42 20 8 SUNZ OF MAN THREAT/WU-TANG 12305*/RED ANT {10.98/16.98) THE LAST SHALL BE FIRST 7
%’E 5 E = 3 ;’2% ARTIST TITLE E'é 50 | 40 | 38 8 | WU-TANG KILLA BEES WU-TANG 50013*/PRIORITY {10.98/16.98) THE SWARM 3
F2 132 | wa | 2G| IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) aa 51 4l 39 5 M.O.P. RELATIVITY 1618* (10.98/15.98) FIRST FAMILY 4 LIFE 14
**x *NO. 1% %% 52 | 48 | 32 | 3 | INDO G HYPNOTIZE MINDS 1683/RELATIVITY (10.98/15.98) (IR ANGEL DUST | 32
1| 1| 1| 3 | KR enlostnron  3weicatng | THE MISEDUCATION OF LAURYNHILL | 1 53 | 55 | 58 | 45 | MYSTIKAL A BIG BOVINO LIMIT 41620VE (10.9816.98) UNPREDICTABLE | |
- E - 59 59 20 FIEND @ NO LIMIT 50715*/PRIORITY (10.98/16.98} THERE'S ONE IN EVERY FAMILY i
* * x GREATEST GAMER/HEATSEEKER IMPACT % * * 95 | 46 | 43 5 KILLARMY WU-TANG 50014*/PRIORITY (10.98 16.98) DIRTY WEAPONRY | 13
@ w2l P 4 SAMIEL S uveesa o156 (10A 160 &8 2 56 | 51 47 3 TATYANA AL| MIJWORK 68656 EPIC (10.98 EQ/16.98) (IR KISS THE SKY | 47
3 2 73 3 FAT JOE MYSTIC/ATLANTIC 92805%AG (10.98/16.98) DON CARTAGENA 2 @ 66 78 55 MASTER P A% NO LIMIT 50553"/PRIORITY (10.98/16.98) GHETTO D 1
* * * HOT SHOT DEBUT/HEATSEEKER IMPACT % % % 61 | 63 | 52 | USHER A® LAFACE 26043/ARISTA (10.98/16.98) MY WAY | 1
@ NEW) 1 SKULL DUGGERY NO LIMIT/PENALTY 30B2/TOMMY BOY {10.98/16.98) THESE WICKED STREETS 4 59 | 58 | 50 | 18 | SPARKLE ROCK LAND 90149¢/INTERSCOPE (10.98/16.98) SPARKLE 2
5 | 4| 2|7 ggﬁhﬂfs&%gﬁ;mmn L8179 DA GAME IS TO BE SOLD, NOT TO BE TOLD | 1 60 | 57 | 52 | 16 n%orJuH;lsJ?egiFRAEMI"vKw.1o.9g izgg _ FAMILY SCRIPTURES CHAPTER Il FAMILY REUNON | 8
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THE RHYTHM AND THE BLUES

(continued from page 25)

tion opportunities for students
preparing to enter the music indus-
try. On Sept. 16, Boyz II Men and the
school hosted an open house/tour at
Stonecreek Studios, the group’s mul-
timillion-dollar recording studio.
According to the university, the
partnership is aimed at providing stu-
dents interested in pursuing the busi-
ness side of music with classes that
may not be offered through other col-
leges. Record Engineering I and II
and Introduction to Studio Technolo-
gies are among the courses that will

be offered through the program.

MOTOWN’S ‘ELECTRIC’: Poly-
Gram's “Motown Live” won’t have
much to worry about in the way of
sponsorship. Philips Electronics has
become the title sponsor of the new
weekly syndicated show that, ac-
cording to the company, has already
cleared 90% of all U.S. markets. Two
other major sponsors, Coca-Cola and
Burger King, have also signed on.
All three sponsors will extensively
promote “Motown,” purchasing a

large amount of advertising time dur-
ing the program. Both Burger King
and Philips will get one minute of ad
time for each show, while Coke will
get one 30-second spot.

Philips is most closely linked with
the show, however: It will now be
called “Philips Presents Motown
Live.”

The show, hosted by Robert
Townsend, premieres Sept. 28.

WHO’S THE BLACK SHEEP?
Dres, former member of the rap duo

Black Sheep, is planning to resur-
face as a solo artist on his own label,
Black Pearl, which will be distributed
by Nu Gruv Alliance. The artist’s new
album, “Sure Shot Redemption,” is
due in January.

0 NE ‘TOUGH’ SOUNDTRACK:
H.O.L.A. Recordings and Strato-
sphere Entertainment have released
the soundtrack to the film “One Tough
Cop,” an autobiographical story of Bo
Dietl, a former New York police
detective. The set, out Sept. 15, fea-

tures music from Veronica, Hurri-
cane G., Infinite, Tragedy, Capone,
Sadat X and Diamond D., Channel
Live, and Reign featuring Canibus.
H.O.L.A'’s founder/president, John
“Jellybean” Benitez, serves as the
project’s musical director.

The film, which opens Oct. 9, stars
Stephen Baldwin, Gina Gershon,
Chris Penn, Michael McGlone,
Amy Irving, and Victor Slezak.

The first single, according to the
label, will be “’98 Thug Paradise” by
Tragedy.
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Reina, Amare Prove To Be Two Debuting Divas To Watch

REINA ON THE RISE: Reina is
ready for her moment under the cen-
terstage spotlight.

After lending her sweet harmonies
to popular recordings by Deborah
Cox, Lisette Melendez, and Corina,
among others, this New York ingénue
is ready to prove her own formidable
voeal chops and star-powered charis-
ma. She easily succeeds on both
counts on her sterling Groovilicious
debut, “Find Another Woman.”

Produced by club superstar Hex
Hector, the disco-charged house
anthem provides Reina with ample

opportunity to flex her impressive
technical range while also revealing
an assured, soulful style that belies
her apparent youth.

Actually, it should come as no sur-
prise that Reina brings such a mature
persona to her work. She’s been per-
forming since she was 12 years old.

“My mom taught me to sing,” she
says. “She was a singer when she was
younger, but she gave it up to raise a
family. Now she manages me and
sings backup on my records, which is
so cool. Needless to say, music has
bonded us in a very special way.”

Reina knew that a childhood hobby
would become her livelihood after
performing the “Fame” ballad “Out
Here On My Own” in a high school
production of “Hooray For Holly-
wood.”

“I truly learned the power of that

aunce

TRAX
by Larry Flick

song—and of performing in gener-
al—after that show,” she recalls.
“Afterward, this girl I didn’t know
came backstage. She was in tears
when she walked up to me and said,
“You changed my life tonight.” She
told me that she’d been considering
suicide and that she connected to
something in my performance of that
song. It blew my mind. From that
moment, I knew I had to do this pro-
fessionally—and I had to use it as a
means of promoting positive mes-
sages.”

She’s off to a solid start with “Find
Another Woman,” a pop-friendly gem
written by Michelle Lewis. “I fell
madly in love with the song from the
first time I heard it,” Reina says. “It
has everything: great words, a cool
chorus. .. and Hex brings this magi-
cal vibe to the record. Everything
came together so easily. We knocked
it out in a few hours, which is unheard
of.”

“Find Another Woman” is the first
step toward an album that Reina
hopes will be ready for release next
year. “Every song will have a special
thought,” she promises. “I want to
take it to the top. And I believe in my
heart that’s possible by thinking long
and hard about what you put out into
the world. You never know who you're
going to touch . . . and what the result
of that might be.”

DESTINY CALLS: Amare says
she was predestined to record
“Waterfalls,” her stellar Strictly
Rhythm debut.

The vivacious Miami native was
first introduced to Barefoot Produc-
tions partners Michael Cosme and
Kevin Michaels more than a year
ago, and the chemistry was instant.

* Panels, roundtable discussions and meetings
on important dance music issues

e Extensive media coverage
» Extensive promotional opportunities

Register before October 1% and pay only
Dfl.250,- (appr. USD 125)!

EUROPE'S MAIN DANCE MUSIC CONFERENCE

AMSTERDAM DANCE EVENT o P.O. BOX 929 ¢ 1200 AX HILVERSUM ¢ THE NETHERLANDS
TEL +31 35 621 8748 Fax +3135 621 2750 €-MaIL anna.knaup@conamus.nl URL hitp://www.amsterdam-dance.nl

AMSTERDAM DANCE EVENT
22-23-24 OCTOBER "98

DISCUSSIONS « NETWORKING * SHOWCASES

o Over 800 music business professionals

* Showcases and performances in the best clubs
of Amsterdam

Cautfiesd & Tensing '98

Despite their best intentions, howev-
er, they didn’t make it into the studio
right away.

“It was a busy time for all of us,”
she recalls. “They had other projects
going, and I was getting started with
a Latin band. We could never seem to
make a firm date to work.”

After a while, Amare forgot about
the duo and began to focus heavily on
Latin music. “One day, I started get-
ting pages on my beeper from a num-
ber I didn’t recognize,” she says. “I
decided to call back, and it was Mi-
chael. They’d built a bigger studio
and were looking to reconnect.”

This time, there were no obstacles.
After one session, “Waterfalls” was
born. “It has a flavor that’s different
from everything else out there right
now, which I love,” Amare says of the
hitbound tune, which combines an
urgent trance-funk beat with mysti-
cal chants about the unique way love
and nature converge.

Since then, the three have been vir-
tually inseparable, having penned an
album’s worth of material. When
she’s not flexing her increasingly
strong dance diva muscles, she’s
maintaining a profile in the Latin mu-
sic community. In fact, she recorded
cut the zesty “Amor De Una Noche”
with La Banda Real, which should
begin circulating later this year.

“I love being versatile,” Amare
says. “I have a lot to share, and I don’t
want to leave anything out. I'm most
excited of ‘Waterfalls’ at this point.
It’s so fresh and different . . . and it
makes me proud to be an artist.”

IN THE MIX: We love when produc-
ers who have developed solid separate
careers decide to join forces purely
for the sake of creative fun—like
GonsterMacher, which pairs Matt
Dike, a founding member of the Dust
Brothers, and Peter Reardon, who
has mixed tracks for a diverse array
of acts that include Coolio and Wink.

Love Groovin’. Danny Rampling’s popular U.K. mix show, “Love Groove Dance
Party,” recently featured the turntable skills of DJ Sneak and Erick Morillo.
Broadcast on BBC Radio One, the show also included segments with rising
underground producer/DJ Lewis Dere. Pictured, from lzft, are Sneak, Dene,
Mcrillo, and Rampling.

i Dance
keakouss
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1. LOVE HIM DONNA LEWIS atLanTIC

2. MAKOSSA MAGIC VIVA! EDEL AMERICA
3, SKY FITS HEA A

Y MAVERICK IMPORT y
4. YOU-USED TO-HOLD ME-98 RAZERN-GUIDO
UNDERGROUND CONSTRUCTION
5. FIESTA FRANKIE BAUTISTA Ho.LA

'MAXI-SINGLES SALES -
ONLY WHEN | LOSE MYSELF
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TE

JUMP JIVE AN' WAIL BIG DADDY
ORCHESTRA UNDER THE COVER
MISSING YOU KIM ENGLISH Nervous
WHAT'S UP...2000! DJ MIKO zvx
DON'T YOU WANNA FLY?

DEBRA MICHAELS roseins

R

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

After being introduced by a mutu-
al pal, the two decided to bond in the
studio. That initial session has trig-
gered plans to cut an album. Major
labels take heed, the two should have

material to shop before the end of the
year. Between sessions, Reardon is
writing and producing two intriguing
new Waxploitation acts, Fembot and
Otto.

BY CHARLES R. BOULEY It
LOS ANGELES-—On his Twisted
America debut, “Boogie Dawn,”
French club renegade Funky Der-
riek has concocted an album that
deftly combines retro-disco sounds
with modern club elements.

Taking listeners back to dance
music basics, he gets similarly
warm tones throughout the album
by-utilizing the same type of equip-
ment the masters used decades ago.

“We're in a time of machines as
musicians, where everything is so
pertect,” Derrick says. “It’s good to
get a little raw, a little imperfect.
On this album, I used live instru-
ments, such as the guitar. I played
them live and then resampled them.
But what’s most exciting is that I
used old keyboards like the Rhodes
organs, Hammond B3s, Moogs,
Roland 909. I just feel and hear the
difference from the older equip-
meunt.”

Twisted America is banking on
the public’s ongoing fascination
with all things retro in marketing
“Beogie Dawn.” The label is creat-
ing a line of glitter iron-on T-shirt
decais boasting Derrick’s logo and
is pressing the album in limited-edi-
tion vinyl.

The first single, “Bang Libera-
tion,” features remixes by clubland
faverites Eric Kupper and David
Anthony. Meanwhile, the second
single, “Keep It Up,” is already
being prepared for release later
this year.

Derrick started making music at
an early age. Born to an architect
and a painter, he was playing clas-
sical piano by the age of 5. Howev-
er, when it came time to choose a
career, he decided on the law. He

Derrick Gets Retro On ‘Dawn’

was three years into his studies
when the undergroand club scene
captivated him.

“When [ was studying law, it was
the beginning of the electronic/
techno music scene,” he recalls. “It
was a revelation to me.”

Derrick began making music for
a variety of French indies, includ-
ing PumpKing, Blue Maxx, and
Synewave, Those 12-inch releases
caught the ear of Twisted America
A&R director Karin Roiseux, who
signed him-directly to the MCA-dis- |
tributed label.

“I particularly was drawn to his
unique style of merging different
styles,” she says. |

Even though his music is the |
product of -many influences, Der-
rick says he doesn’t often listen to |
the music of his contemporaries. |

“Most of the records I buy are
not techno.or house records,” he
says. “They’re experimental jazz or
contemporary music. I like to take
many influences. But I don’t find
very personal music in techno or
dance. A lot of them are concept
records that go for one or two sin-
gles, and then that’s it. I wanted to
do an entire record-—a whole
group of soul-inspired, emotional
singles.”

A full-length album of such depth
widens the label’s promotional op-
portunities, starting with a club
tour that will take him across the
U.S. and parts of Europe. It’s the
part of the promotionai process that
Derrick enjoys the most.

“T’'ve toured the world, and it’s so
great to see so many different cul-
tures,” he says. “Everywhere I go,
people will always dance. People
get into the music.”
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STARDUST

“"MUSIC SOUNDS BETTER WITH YOU”

CD single and cassette single in stores September 22
Includes 12" Club Mix, Bob Sinclar Remix and Chateau Flight Remix.

Produced by Thomas Bangalter for Roule Recorded ot Daft House in Paris
http://www.virginrecords.com AOL Keyword: Virgin Records

1998 Rovle MuIE braer erelusine heense 1o Virgn France 15sued In the United States by Sirgin Records America Inc
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2nd RGA Set Finds Sara Evans In More Gontemporary ‘Place’

BY CHET FLIPPO
NASHVILLE—Despite being one of
the most critically acclaimed new-
comers to Nashville in years, Sara
Evans unfortunately remains a
household secret.

That has been due mainly to an
absence thus far of any meaningful
acceptance of her singles at country
radio. All that,
however, may be
changing with
“No Place That
Far,” the second
single from her
second RCA al-
bum.

“I think RCA's
hit a home run
with this one,”
says KILT Houston PD/music direc-
tor Debbie Brazier of the single,
which moves from No. 112 to No. 83
on this issue’s Hot Country Singles
& Tracks. (The single’s official radio
release date is Oct. 5.)

“I think the whole album is great,”
continues Brazier. “I like the imag-

EVANS

ing thing they’ve done with her. Once
you've seen her perform live, you
know what to expect, and that just
wasn’t on the first album. It is on this
one. I like the way RCA has stuck
with her.”

After her first album, last year’s
“Three Chords And The Truth,”
there was some grumbling at radio
that it was somehow a “California
album” (because it was recorded there
and produced by Pete Anderson).

So, RCA brought in veteran Nash-
ville producers Norro Wilson and
Buddy Cannon and encouraged
Evans to collaborate with such Music
Row writers as Tom Shapiro, Tony
Martin, Billy Yates, and Matraca
Berg. The result is a work closer to
home, Evans says.

Evans, a prolific writer, wrote the
single (with Shapiro and Martin)
and is joined on it by Vince Gill.

One of the songs she is proudest
of, she says, is one she didn’t write,
“Time Won't Tell,” by Beth Nielsen
Chapman and veteran songwriter
Harlan Howard. “Garth [Brooks]

Warren Brothers Make Their
BNA Debut A “Beautiful Day’

BY DEBORAH EVANS PRICE
NASHVILLE—“We’re just a bar
band with that dream-come-true
thing going on,” says Brad Warren,
half of the new BNA duo the Warren
Brothers. The two are anticipating
the Oct. 27 release of their major-
label debut, “Beautiful
Day In The Cold Cruel
World,” and their up-
coming opening slot on
the Faith Hill tour.

“When we saw
them for the first time,
we knew we had some-
thing special,” says
RCA Label Group
senior VP/GM Butch
Waugh. “Every song held your atten-
tion. Every song had a great mean-
ing to it, or it walked you through
something or had a hook that got you
at the end.”

Tampa, Fla., natives Brad, 29, and
Brett, 27, developed their songwrit-
ing chops and stage presence while

WARREN BROTHERS

establishing themselves as one of the
most popular acts on the Florida
beach scene. Brett sings lead and
plays rhythm guitar and harmonica,
with Brad singing harmony and play-
ing lead guitar. They started their
first band while still in junior high,
and, by 1991, they
were-making music
for a living.

They moved to
Nashville in 1995, says
Brad, because they
were tired of selling
beer and decided they
wanted to sell records.
“So we moved to
Nashville and sold
beer for two more years,” he says.

Actually, after moving to Nashville
they accomplished an almost
unheard-of feat—they still made a
living performing live. To avoid the
competitive music scene downtown,
they took their act out of town and

(Continued on page 43)

and Trisha [Yearwood] wanted it for
their duet project, but Harlan gave
it to us. He’s always been very big
about helping new artists, going all
the way back to Patsy Cline. That
was a great catch. It’s got to be
heard. That’s one of the greatest
songs Harlan’s ever written. I really
hope that can be a single, because
radio’s so important to us now.”
“Radio is the key for Sara,” says
RCA VP of promotion Mike Wilson
of the album, also titled “No Place
That Far,” which is due Oct. 27. “We
moved the album release date ahead
[it was originally scheduled for Nov.
10] because of the positive radio re-

sponse,” he adds. “We had 30 sta-
tions immediately committed to the
single.”

In addition to Evans’ own radio
touring, Wilson and other label exec-
utives have been on a bus tour, ex-
tolling Evans’ musical virtues to
radio stations.

“We’re basically just talking about
the changes we've made,” Wilson
says, “with the producers and the
people she’s written with. We're let-
ting the music speak for itself.”

Evans says she felt the need to
“move more contemporary” after the
first album.

“It was a difficult process,” she

says, “but I feel we did it without
being too contemporary. I think it’s
what radio is really wanting. The
song search was extremely difficult.
You want songs that are country but
also songs that radio will accept. The
people at the label, especially [RCA
Label Group chairman] Joe [Gal-
ante] totally understood what I
meant and what I was looking for. He
was very sympathetic to that, but at
the same time, he knows truly what’s
going on at radio.”

She says she accepts the fact that
radio will never go back to tradition-
al country in any significant way.

(Continued on page 34)
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‘Gowboy’ Bill Engvall Reels In A ‘Dorkfish’;
Reba Gets Star On Hollywood Walk Of Fame

ON THE RECORD: Bill Engvall, who has helped
fuel the resurgence in country comedy (Billboard,
March 15, 1997), tells Nashville Scene his next Warn-
er Bros. album will mark some depar-
tures from the norm for him.

“It’s called ‘Dorkfish,” ” Engvall
says. “In a nutshell, a dorkfish is a
prehistoric fish with a huge overbite.”

In all modesty, Engvall says, the
new album is a quantum leap above
his last outing, “Here’s Your Sign.”

“In listening to them,” he says, “the
difference is in my voice and delivery.
I'm so much more secure and much more confident.

It’s the kind of humor I
used to do in clubs, what
Nashville

N -
ENGVALL

I call ‘belly laughing.’
Just hard hittin,” clean,
family-relatable humor.
Maybe my confidence
level is higher now, but
the material is just
killing on the road.”
The first video re-

they opened the gate and they led the horse out on a
rope. I was ridin’ him! Then, he sicced his dog on the
horse, and the horse lit out and I hit the ground!”

PEOPLE: After six years with the label, Thom
Schuyler is exiting as senior VP of A&R at the RCA
Label Group (RLG) as of Oct. 31 (BillboardBul-
letin,Sept. 10). A former member of the group
Schuyler, Knobloch & Bickhardt (later S-K-O), he
says he wants to return to songwriting. RLG chair-
man Joe Galante says no replacement will be named.
A&R directors Renee Bell and Sam Ramage will
continue and will report directly to Galante.

Steve Buchanan will be leaving his post as Ryman
Auditorium GM at the
end of the year to
replace Bob Whittak-
er as president of Gay-
lord Entertainment’s
Grand Ole Opry
Group. Whittaker, who
will retire, has been
with the Opry since
1971. The Grand Ole

lease, he says, is a song = Opry Group includes
called “I Am A Cowboy.” . the Ryman, the Opry,
“I’ve got my fingers by Chet Flippo and Opryland Produc-

crossed for it,” he says.

“It’s a great song. It’s based on a true story. I decid-
ed last summer to become a rough-stock bareback
rider in the rodeo. At the age of 40. Not the age to
start a new hobby like that. It’s like the guy who used
to be able to throw a 90-mile-an-hour fastball, and
he’s got his girlfriend with him at a pitching cage at
the carnival, and he decides to show off and throws
his shoulder out. The rodeo school was supposed to
last from 8 till 1, and it lasted from 8 to 8:01.”

The resulting song, he says, is “listenable and
danceable. I set it up with the premise, ‘I was so stu-
pid.’ ”

In picking it for a single release, Engvall harks
back to his country hit “Here’s Your Sign.” “That was
good,” he says, “and it turned out great for us, but it
really wasn’t a country song. It was just kind of a little
ditty. But we really want to go after country radio, and
we need to give them a country song. It’s an upbeat
country song.

“In the video, I re-create the rodeo school. It wasn’t
even a bucking horse; it was a trainer with a lead rope
on it. My teacher was calling me ‘cowboy,” and that psy-
ched me up. I'm up on the chute screaming, ‘I'm a cow-
boy,” and I get down on that horse, and I swear to God

tions. A new Ryman
GM will be named.

Dave Durocher is promoted from GM to VP of
Bug Music Nashville.

Aristo Media’s Jeff Walker received the Canadian
Country Music Assn.’s (CCMA) Leonard T. Rambeau
International Award at the CCMA Awards show Sept.
14 in Calgary, Alberta, in Canada. The award is for
his support of Canadian country music in the U.S.

Reba McEntire has gotten her star on the Holly-
wood Walk of Fame. She’ll be seen in the CBS film
“Forever Love,” airing Sept. 27.

ON THE ROW: At MCA Nashville, three promo-
tions have been made: Denise Roberts is head of the
West Coast region, Louie Newman becomes South-
east regional head, and Rob Ellis heads the Midwest.

Melissa Kij, formerly with Maypop Music, joins
the Starstruck Writer’s Group as professional man-
ager. Michael Molinar is appointed song plugger.
Kent Forward signs as staff writer, and Wynn Var-
ble re-signs as writer.

Diamond Rio’s seventh annual Celebrity Golf
Classic Sept. 10 in the suburb of Hermitage raised
more than $80,000 for the American Lung Assn.
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34 | 31 | 28 | 14 | DWIGHT YOAKAM REPRISE 46918 WARNER BROS. (10.98/16.98) A LONG WAY HOME | 11 RE-ENTRY 8 | VARIOUS ARTISTS MADACY 1326 (15.98 CD) BEST OF COUNTRY | 45
35 | ¥ 32 21 | STEVE WARINER CAPTOL NASHVILLE 94482 (10.98/16.98) BURNIN' THE ROADHOUSE DOWN 6 73 | 70 | 66 61 | MICHAEL PETERSON @ REPRISE 46618 WARNER BROS. (10.98/16.98) MICHAEL PETERSON 17
36 | 35| 30 55 | MARTINA MCBRIDE A RCA 67516/RLG (10.98/16.98) EVOLUTION 4 14|71 75 | 70 | LEE ANN WOMACK @ DECCA 11585/MCA NASHVILLE (10.98/15.98) LEE ANN WOMACK 9
37 1 36 | 35 | 19 | JOHN MICHAEL MONTGOMERY ATLANTIC 83104/AG (10.98/16.98) LEAVE AMARK [ 15 7% | 73| 69 9 | THE GREAT DIVIDE ATLANTIC 83086/AG (10.98/16.98) BREAK IN THE STORM | 69

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. For boxed sets, and double albums
with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent
prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. © 1998, Billboard/BPI
Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B-“mrd 0 ﬂ “ “II‘ ala 0 “ms RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundISceirit-sv
I ® ™ SEPTEMBER 26, 1998 I
x x Sw x x =
Q24| 24| ARTIST TITLE | £ 24 | 24 | ARTIST TTLE| 8
=2 | 5= | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 2= — 2 | 3% | IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) ex
1 1 GARTH BROOKS A° CAPITOL NASHVILLE 29689 EMI-CAPITOL (10.98/15.98) 19 weeks at No. 1 THE HITS | 160 14 15 JOHNNY CASH cOLUMBIA 66773/SONY (5.98 EQ/9.98) SUPER HITS 77
2 2 SHANIA TWAIN A ° MERCURY 522886 (10.98 EQ/16.98) THE WOMAN IN ME | 188 15 | 16 | THE CHARLIE DANIELS BAND A’ EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 457
3 3 ALAN JACKSON A* ARISTA NASHVILLE 18101 (10.98/16.98) THE GREATEST HITS COLLECTION | 151 16 | 17 | VINCE GILL A? MCA NASHVILLE 11394 (10.98/16.98) SOUVENIRS | 134
4 | 6 | WILLIE NELSON ® COLUMBIA6418450NY (598 EQ/9.98) SUPER HITS | 214 17 | 19 | TRAVIS TRITT A WARNER BROS. 46001 (10.98/16.98) GREATEST HITS — FROM THE BEGINNING | 152
il — 20 U B3I GV S SR I 18 | 20 | GEORGE STRAIT A’ MCANASHVILLE 42035 (7.98/12.98) GREATEST HITS VOLUME 2 | 550
6 4 HANK WILLIAMS, JR. A CURB 77638 (€.98/9.98) GREATEST HITS, vOL. 1 | 224
- 19 18 GEORGE STRAIT A° MCA NASHVILLE 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) | 312
1 8 DEANA CARTER A* CAPITOL NASHVILLE 3751 4/EMI-CAPITOL (10.98/15.98) TR DID | SHAVE MY LEGS FOR THIS? | 106
20 12 KENNY ROGERS A‘ CAPITOL NASHVILLE 46 106/EMI-CAPITOL (9.98/15.98) TWENTY GREATEST HITS | 189
8 7 PATSY CLINE A® MCA NASHVILLE 12 (7.9812.98) 12 GREATEST HITS | 599
3
9 9 CHARLIE DANIELS ® £P/C 64182/S0NY (5,98 £Q/9.98) SUPER HITS | 195 il 24 GEORGE STRAIT A? MCA NASHVILLE 5567 {7.98/12.98) GREATEST HITS | 628
10 10 TIM MCGRAW A° CURS 77659 (9.98/15.93) NOT A MOMENT TOO SOON | 234 22 22 PATSY CLINE A MCA NASHVILLE 4038 (7.98/12.98) THE PATSY CLINE STORY | 200
11 | 11 | HANK WILLIAMS MERCURY 536029 (7,95 E/L1.98) 20 OF HANK WILLIAMS GREATEST HITS | 48 23 | 23 | SHANIA TWAIN @ MERCURY 514422 (7.98 EQ/11.98) SHANIATWAIN | 98
12 | 13 | VINCE GILL A® MCA NASHVILLE 11047 (10.98/15.98) WHEN LOVE FINDS YOU | 219 24 | 25 | GEORGE JONES A EPIC 40776/SONY (5.98 £0/9.98) SUPER HITS | 380
13 14 ROY ORBISON COLUMEIA 67297/SONY (5.48 EQ/9.98) SUPER HITS 54 25 — GEORGE STRAIT A° MCA NASHVILLE 11263 (39.98/49.98) STRAIT OUT OF THE BOX | 138

Catalog alburns are 2-year-old titles that have fallen below No. 100 on The BiHiboard 200 or reissues of older albumms. Total Chart Weeks cotumin reflects combined weeks title has appeared on Top Country Albums and Top Country Catalog. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500 000 umits. A RIAA certification for sales of 1 mil
iion units, with multimitlion sellers indicated by a numeral following the symbai. *Astensk indicates vinyl LP is available. Most tape prices, and CD prices for BMG and WEA labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. [l ndicates past Heatseeker title.
© 1998, Billboard/BPI Communications and SoundScan, Inc.
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by Wade Jessen

OUT AMONG THE STARS: At a time when the country music indus-
try is loaded with capable and talented singers but short on successful
vocal stylists, Tracy Lawrence’s first hits collection has an engaging
week, up 2,000 units. “The Best Of Tracy Lawrence” (Atlantic) rises
17-13 to reel in the Greatest Gainer catch on Top Country Albums and
jumps 109-92 on The Billboard 200. Material for Lawrence’s set was
gleaned from five prior albums and features a previously unreleased
track, “Her Old Stompin’ Ground.” Four of those prior titles peaked in
the top five on Top Country Albums, and his debut set, “Sticks And
Stones,” rose to No. 10 in the spring of "92.

With his highly distinct vocal style, Lawrence has also been an impor-
tant hit maker for the format during the decade. Since his debut sin-
gle, “Sticks And Stones,” topped Hot Country Singles & Tracks in the
Jan. 25, 1992, issue, Lawrence has scored six other chart-toppers, 10
top five entries, and another that peaked at No. 8.

UNDER THE DOUBLE EAGLE: While Willie Nelson’s new “Teatro”
set (Island) is up 11%, moving 19-17 on the country chart (his highest-
charting title since “Healing Hands Of Time” peaked at No. 17 during
Christmas week *94), Sony’s Legacy-produced “16 Biggest Hits” posts
a 20% hike to swipe the percentage-based Pacesetter award on Top
Country Albums. Nelson is legendary for his reputation as a sturdy cat-
alog artist, and “Super Hits” (Columbia) now totals 214 chart weeks
and rises 6-4 on Top Country Catalog Albums.

F ROM COTTON TO SATIN: Evelyn Shriver, who now leads Asylum
in Nashville, was a longtime friend of and publicist for the late Tammy
Wynette. Shriver was in the first few days of her new position when
Wynette died earlier this year. One of her first initiatives as chief exec-
utive at the label was to assemble “Tammy Wynette Remembered,” a
tribute set honoring country music’s “First Lady,” who literally rose
from Southern cotton fields to be the first female country artist to sell
a million albums. That affectionately performed collection bows at No.
22 on Top Country Albums with approximately 8,500 scans.

The lead single from “Remembered” is Wynonna'’s gospel-tinged ver-
sion of Wynette's 1974 classic “Woman To Woman,” which rises 69-63
on Hot Country Singles & Tracks. Airplay is detected at 59 monitored
stations, including WSIX Nashville, KMDL Lafayette, La., and WHSL

Greensboro/ Winston-Salem, N.C.

Airplay for the Wynonna track is being solicited by Asylum’s pro-
motion team in tandem with Curb/Universal staffers. Curb chairman
Mike Curb says the track will appear on a forthcoming Wynonna set.
“Woman To Woman” marks Wynonna's debut as a producer.

Performers on the Wynette salute include Melissa Etheridge, Sara
Evans, Faith Hill, and Elton John. It also features a gut-wrenching
version of “Take Me To Your World” by George Jones, who was
Wynette’s ex-husband and sometime duet partner.

Twain Decisively Dominates Ganadian Gountry Awards

BY LARRY LeBLANC
TORONTO—With an explosive six-
pack win in eight nominated cate-
gories, Mercury Nashville’s Shania
Twain swept the 12th annual Canadi-
an Country Music Awards, present-
ed Sept. 14 at the Jubilee Auditorium
in Calgary, Alberta.

Twain, who also performed and
received a standing ovation during the
show, won for top female singer and
the public-voted Fans’ Choice Award.
Her single “Don’t Be Stupid (You
Know I Love You),” co-written with
husband Robert “Mutt” Lange, won
top video honors, while her “You're
Still The One” won for top single.

Additionally, her “Come On Over”
was named both top album and top-
selling album.

Twain seemed quite cognizant of
her dominant role in the event. She
kept her acceptance appearances
short throughout the show. However,
she was visibly moved by winning
the Fans’ Choice and top album
awards. Of the latter, she told the
cheering crowd, “This is the most
exciting award because it’s for the
whole project.”

So wide-sweeping was Twain’s
dominance of the awards that when
he was about to present the Rising
Star nominees, Canadian talk show
host Mike Bullard quipped, “All the
nominees in this category are already

winners because Shania Twain isn’t
nominated.”

The major upset of the evening was
Jason McCoy’s “Born Again In Dix-
ieland,” winning over “Don’t Be Stu-
pid (You Know I Love You)” in the top
song category. “Born” was written by
McCoy, Naoise Sheridan, and Dennis
Carr. It was McCoy’s only win. The
Universal Records singer/songwriter
had six nominations, second only to
Twain.

The only others to win an award
for which Twain was
also nominated were
Michelle Wright and
Jim Brickman. Their
collaboration, “Your
Love,” beat out
Twain’s duet with
Bryan White, “From
This Moment On,” in
the top vocal/instru-
mental collaboration category.

Breezily hosted by Mercury Nash-
ville artist Terri Clark, the two-hour
awards show was broadcast live in
Canada by the CTV Network, with
later rebroadcasts by TNN in the
U.S. and CMT International in Pacif-
ic Rim countries.

Two of the evening’s major wins
were for acts not always identified as
country. The Celtic family band
Leahy, currently touring with Twain,
beat out Prairie Oyster, Blue Rodeo,

TWAIN

SARA EVANS

(Continued from page 32)

“Joe,” she says, “had to very gently
pull me more in that contemporary
direction. Because, the bottom line
is, if we can’t get on radio, we can’t
do anything. That’s just the way it is
right now. Eventually, it will happen.
I just have to stay in that frame of
mind.”

In some ways, says RCA associate
director of artist development Jon
Elliot, the label is treating her as a
new artist with this album.

“With Sara, we know what we
have,” he says. “She’s a great singer
and writer. We feel 110% that she’s
gonna be a star. [t was just a matter
of finding the right album for her.
Now we’ve found it. If you treat a

second album as [though it’s from] a
brand-new artist, it can work.”

At retail, he says, “we’ll put a com-
mercial single of ‘No Place That Far’
out there as soon as the single drops
[at radio], knowing that we have a
number of stations already on it.
We’'ll seed some of the early radio
markets to create a story. And we’ll
plug into a lot of the Christmas [re-
tail] programs to create some visi-
bility for her at that level. And the
Vince Gill connection will help.”

Evans is managed by Brenner Van
Meter and Kip Krones and is booked
by the William Morris Agency, and
her songs are published by Sony/
ATV Tree (BMI).

Farmer’s Daughter, and Thomas
Wade & Wayward to win top group,
and Halifax, Nova Scotia, singer/song-
writer Bruce Guthro won the Rising
Star Award, beating out fellow new-
comers Chris Cummings, Gil Grand,
Beverly Mahood, and Rick Tippe.

Calgary hometown boy Paul Brandt
earned his second consecutive top
male vocalist award, and Vancouver-
born Ray Griff was inducted into the
Hall of Honor. Besides his long, suc-
cessful international solo career, the
58-year-old Griff has written hits for
George Hamilton IV, Jerry Lee Lewis,
and Porter Wagoner & Dolly Parton.

Notable shutouts during the night
included Julian Austin and Terri
Clark, who received five and three
nominations, respectively. One re-
vealing aspect of the awards was the
dominance of artists who live and
record in the U.S. This includes
Twain, who caused a considerable
industry flap recently when it
appeared she might not be on the
show; as well as Brandt, Clark, Wright,
and Lisa Brokop (all of whom per-
formed during the show). This year,
more high-profile, U.S.-developed
artists easily outmatched most of the
acts that have developed within the
independent-label-dominated country
industry here, particularly limiting
category wins by Vik Records’ Austin
and Universal’s McCoy.

A fulllist of winners follows:

Fans’ Choice Award: Shania
Twain.

Female vocalist: Shania Twain.

Male vocalist: Paul Brandt.

Vocal duo or group: Leahy.

Vocal/instrumental collabora-
tion of the year: Michelle Wright &
Jim Brickman.

Rising Star Award: Bruce Guthro.

Top selling album: “Come On
Over,” Shania Twain.

Single: “You're Still The One,”
Shania Twain.

Album: “Come On Over,” Shania
Twain.

Song: “Born Again In Dixieland,”
written by Jason McCoy, Naoise
Sheridan, and Dennis Carr, recorded
by Jason McCoy.

Video: “Don’t Be Stupid (You
Know I Love You),” Shania Twain.

Hall of Honor: Ray Griff.
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67
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32
12

56

12

53
1

TITLE (Publisher — Licensing Org.) Sheet Music Dist.
26 CENTS (Golden Phoenix, SOCAN/K:ayasongs,
SOCAN)

ABSENCE OF THE HEART (EMI Princeton Street,
ASCAP/EMI April, ASCAP/Full Kee!, ASCAP/In The Fair-
way, ASCAP/Hamstein Cumberland, BMI/Hardtail Hits,
BMI)

ALONE (Gibb Brothers, BMI/Careers-BMG, BMI) HL

A BITTER END (BMG, ASCAP/Keabo, ASCAP/Milene,
ASCAP/Loggy Bayou, ASCAP) HL/WBM

BURNIN' THE ROADHOUSE DOWN (Songs Of Peer,
ASCAP/Steve Wariner, BMI) HL/WBM

BY THE BOOK (Warner-Tamerlane, BMI/EMI April,
ASCAP/JKids, ASCAP)

COMING BACK FOR YOU (Sony/ATV T-ee, BM)/Chris
Waters, BMI/Hamstein Cumberland, BMI) HL/WBM
COVER YOU IN KISSES (Ensign, BMI/~amous,
ASCAP/Twin Creeks, ASCAP/Jess Brown, ASCAP/AIma,
ASCAP) HL/WBM

DON'T LAUGH AT ME (Buitt On Rock, ASCAP/David
Aaron, ASCAP/Sony/ATV Cross Keys, ASCAP) HL/WBM
EVANGELINE (PolyGram International. ASCAP/Ranger

Bob, ASCAP/Songs Of PolyGram Int'l, BMI/Colt-N-Twins,

BMI) HL

EVERYTHING'S CHANGED (Five Cowhmys,
BMI/Sony/ATV Tree, BMI/Terilee, BMI/Sony/ATV Cross
Keys, ASCAP) HL

EVERY TIME (Still Working For The Man, BMI/EMI
Blackwood, BMI/Garden Angel, BMI) HL

FOREVER LOVE (Starstruck Writers Group, ASCAP/Gien

38
47

&3

37
18
31

Nikki, ASCAP/Starstruck Angel, BMI/Missoula, BMI) HL
FOR YOU | WILL (Hamstein Cumberland, BMI/Baby
Mae, BMI/Glitterfish, BMI/Buna Bay, BMI) WBM
GETCHA SOME (Songs Of PolyGram Int I BMVTokeco
Tunes, BMI/Wacissa River, BMI/MRBI, BMI) HL
GUILTY (Sony/ATV Tree, BMI/Starstruck Angel, BMI) HL
HIGH ON LOVE (Songs Of PolyGram Int’l, BMI/Seven
Angels, BMI/Jeff Diggs, BMI/Bug, BM!) HL

THE HOLE (Acuff-Rose, BMI/On The Mantel, BMI) WBM
HONEY, I'M HOME (Songs Of PolyGram Int’l, BMI/toon
Echo, BMI/Zomba, ASCAP) WBM

HONKY TONK AMERICA (PolyGram International,
ASCAP/Ranger Bob, ASCAP) HL

HOW DO YOU FALL IN LOVE (Maypop, BMI/Wildcoun-
try, BMI) WBM

HOW DO YOU SLEEP AT NIGHT (Sony/ATV Cross Keys,
ASCAP/Mill Village, ASCAP/W.B.M., SESAC/Extra
Innings, SESAC) HL/WBM

HOW LONG GONE (Shawn Camp, BMI/Foreshadow,
BMI/CMI, BMI/Sony/ATV Tree, BMI/Nothing But The
Wolf, BMI) HL

HUSBANDS AND WIVES (Sony/ATV Tree, BMI)

1 CAN STILL FEEL YOU {Willdawn, ASCAP/Balmur,
ASCAP/Brian’s Oream, ASCAP/Sony/ATV Cross Keys,
ASCAP) HL/WBM

{F | LOST YOU (Post Dak, BM|/Edisto, ASCAP) HL

{F THE JUKEBOX TOOK TEARDROPS (Colgems-EMI,
ﬁECAP/Mlchael Henderson, ASCAP/EMI April, ASCAP)

21 IF YOU EVER HAVE FOREVER IN MIND (Benefit,

BMI/Irving, BMi/Baby Oumpiin’, BMi) WBM
4 I'LL GO ON LOVING YOU (Spur 66, SESAC/Moraine,

SESAC/Little Ouck, SESAC) WBM

10 I'M ALRIGHT (EMI Aprit, ASCAP/Phil Vassar, ASCAP) HL

43 :Zm)":l {l PRAYER (EM! Blackwood, BMI/Song Island,

27 1T MUST BE LOVE (Almo, ASCAP/Craig Bickhardt,
ASCAP/Magnasong, BMI/Red Quiil, BMI) WBM

18 | WANNA FEEL THAT WAY AGAIN (Jeff Stevens,
BMI/Warner-Tamerlane, BMI/Rancho Belita, BMI/WB,
ASCAP) WBM

20 | WANNA REMEMBER THIS (EMI Blackwood, BMI/Gar-
den Angel, BMI/RImo, ASCAP/Anwa, ASCAP) HL/WBM

35 | WILL STAND (Scarlett Sister, ASCAP/Still Working For
The Woman, ASCAP/Sweet Two O Five, BMI/Frankly
Scarlett, BMI/First And Goal, BMI)

22 )UST TO HEAR YOU SAY THAT YOU LOVE ME (Real-
songs, ASCAP) WBM

52 LET ME LET GO (Diamond Mine, ASCAP/Little Shop Of
Morgansongs, BMI/Margan, BMI) WBM

15 A LITTLE PAST LITTLE ROCK (Almo, ASCAP/Twin
SWEMASCAP/Jess Brown, ASCAP/Famous, ASCAP)

13 LOOSEN UP MY STRINGS (Blackened, BMI) WBM

30 LOVE HAPPENS LIKE THAT (Notes To Music,
ASCAP/Maverick, ASCAP/WB, ASCAP/Sony/ATV Cross
Keys, ASCAP/Kim Williams, ASCAP/D-Tex, BMI/Blind
Sparrow, BMI) HL/WBM

63 MY BABY'S LOVIN' (WB, ASCAP/Delbert McClinton,
BMI/MRBI, BMI) WBM

73 NOBODY LOVE, NOBODY GETS HURT (King Lizard,

BMI)

46  NO MAN IN HIS WRONG HEART (Maypop, BMI/Route
Six, BMI/WB, ASCAP/Big Tractor, ASCAP) WBM

16 NOTHIN' NEW UNDER THE MOON (Hamstein Cumber-

land, BMI/Sony/ATV Tree, BMI/Wildcountry, BMI/Mike
Surb, BMI/Warner-Tameriane, BMI/Hellmaymen, BMI)

L/WBM

23 NOW THAT t FOUND YOU (WB, ASCAP/Lillywilly,
ASCAP/MCA, ASCAP/Vanessa Corish, ASCAP) HL/WBM

57  ONLY LONELY ME (Sony/ATV Songs, BMI/Sony/ATV
Cross Keys, ASCAP/Starstruck Angel, BMi/Dead Solid
Perfect, BMI) HL

55 POOR ME (Sony/ATV Tree, BMI/A! Andersongs,
BMI/Mighty Nice, BMI) HL

68 POUR ME A VACATION (Cowboys & Sailors, BMI)

36 REAL MAN (Haneli, BM))

70 SAME OLD TRAIN (Warner-Tamerlane, BMI/Marty

Party, BMi) WBM

61 SHINE ON (Congregation, SESAC/Monkids,
SESAC/Sony/ATV Tree, BMI) HL

28 SOMEONE YOU USED TO KNOW (Melanie Howard,
ASCAP/Big Giant, ASCAP)

75 SOMETHING TO THINK ABOUT (EMI Blackwood,
aMVTéba;d BMI/Hamstein Cumberland, BMI/Baby

a

42 STEPPING STONE (LaSongs, ASCAP/AImo,
ASCAP/Daddy Rabbit, ASCAP/Irving, BMI) WBM

60 STRAIGHT TEQUILA (Penny Annie, BMi/House Of
Penny, BMI/Copperfield, BM!)

25 THERE GDES MY BABY (Almo, ASCAP/Anwa,
ASCAP/Romanesque, ASCAP/Annotation, ASCAP/WB,
ASCAP) WBM

23 THERE'S YOUR TROUBLE (Tom Collins, BMI/Magna-
song, BMI) WBM

41 THERE YOU HAVE IT (Wamer-Tamerlane, BMI/Rancho
Ble'l;wta BMi/Careers-BMG, BMI/Sontanner, BM!)

BM
65 g’&E)SE AaMS (Coal Dust West, BMi/Warner-Tamerlane,
1) WB
33 70 MAKE YOU FEEL MY LOVE (Special Rider, SESAC)

mBENEI OF HEARTS (Acuff-Rose, BMI/Milene, ASCAP)
W

TRUE (Warner-Tamerlane, BMI/Jeff Stevens, BMI/Gold-

en Wheat, BMI) WBM

WE REALLY SHOULDN'T BE DOING THIS (Mighty

Nice, BM|/Laudersongs, BMI/Blue Water, BMI) HL

WHERE THE GREEN GRASS GROWS (Song Matters,

ASCAP/Famous, ASCAP/AImo, ASCAP/Daddy Rabbit,

ASCAP) HL/WBM

66 WHEREVER YOU ARE (EMI April, ASCAP/Hamstein
Cumberland, BMI/Baby Mae, BMI/Give Reese A
Chance, BMI)

45 WHERE YOUR ROAD LEADS (EMI April,

ASCAP/Desmoblie, ASCAP/Manor House, ASCAP/BMG,

ASCAP)
17 EJ&D)E OPEN SPACES (Pie-Eyed Groobee, BMI/Groobee,
)

74  WINE INTO WATER (EMI Blackwood, BMI/River Of
Time, BMI/Burch Brothers, BMI/Ted Hewitt, ASCAP)
63 WOMAN TO WOMAN (EM! Algee, BMI) WBM
58 m(())NG AGAIN (Still Working For The Man, BMI/Dyad,
|

51 YOU MAKE IT SEEM SO EASY (We've Got The Music,
BMI/Songs Of PolyGram Int"l, BMI/For The Music,
ASCAP/PolyGram International, ASCAP/EMI April,
ASCAP/Heartisan, BMI/Heartistic, ASCAP) HL

14 YOU MOVE ME (PolyGram International, ASCAP/Pier-
cepettisongs, ASCAP) HL

40 YOU'RE BEGINNING TO GET TO ME (Hamstein Cum-
berland, BMI/Sony/ATV Tree, BMI/Blind Sparrow,
BMI/D-Tex, BMI) HL/WBM

34 YOU'RE EASY ON THE EYES (Hamstein Cumberland
BMI/Sony/ATV Tree, BMI/Chris Waters, BM|/Polygram
International, BMI/Terri-000, ASCAP) HL/WBM

7 YOU'RE GONE (Warner-Tamerlane, BMi/Minnesota,
BMI/WB, ASCAP/Hillabeans, ASCAP) WBM

o 8 o 8

34
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FOR YOU | WILL & AARON TIPPIN
*x*x NO. 1 x%xx% N 4 | 4 8 P.MCMAKIN,A.TIPPIN (T.MARTIN,M.NESLER) (C) (D) (V) LYRIC STREET 164023 38
HOW LONG GONE 3 weeks at No. 1 4 BROOKS & DUN COMING BACK FOR YOU @ KEITH HARLING
1 1 13 D.COOK,K.BROOKS,R.DUNN (S.CAMP,J.S.SHERRILL} ARISTA NASHVILLE ALBUM CUT 1 43 42 9 W.WILSON (J.D.RICH,C.WATERS,T.SHAPIRO) (V) MCA NASHVILLE 72064 3
@ 5 7 12 WHERE THE GREEN GRASS GROWS TIM MCGRAW 2 18 54 6 YOU'RE BEGINNING TO GET TO ME CLAY WALKER 40
B.GALLIMORE,J.STROUD,T.MCGRAW (J.LEARY,C.WISEMAN) CURB ALBUM CUT J.STROUD,C.WALKER (T.SHAPIRO,A.BARKER) (C) D) (V) GIANT 17158/REPRISE
26 CENTS ¢ THE WILKINSONS THERE YOU HAVE IT 4 BLACKHAWK
@ 3 5 16 T.HASELDEN, R.ZAVITSON,D.JOHNSON (S.WILKINSON,W.WALLACE) (C) (D) V) GIANT 17197/REPRISE 3 % | 50 5 M.BRIGHT,T.DUBOIS (S.80GARD,R.GILES) aRISTA NASHVILLE aLeum cut | 41
I'LL GO ON LOVING YOU 4 ALAN JACKSON STEPPING STONE LARI WHITE
@ 6 8 9 K.STEGALL (K.KANE) ARISTA NASHVILLE aLBUM cuT | 4 2 ] 3% 8 | 2 | phoer (L.WHITE,C.WISEMAN,D.KENT) (C) (D) (V) LYRIC STREET 164019 16
TRUE GEORGE STRAIT | SAID A PRAYER & PAM TILLIS
3 2 2 18 T.BROWN,G.STRAIT (M.GREEN J.STEVENS) MCA NASHVILLE ALBUM CUT | Bk |2 B.J.WALKER JR.,P.TILLIS (L.SATCHER) (C) (D) (V) ARISTA NASHVILLE 13125_| 1
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I'M ALRIGHT 4 JO DEE MESSINA HIGH ON LOVE PATTY LOVELESS
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¢ LEE ANN WOMACK POOR ME JOE DIFFIE
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33 | 38 | 7 | ITMUSTBELOVE TY HERNDON | 97 P.DAVIS E.SEAY (B.GIBB,R.GIBE,M.GIBB) BANG Il ALBUM CUT
D.JOHNSON (C.BICKHARDT,).SUNDRUD) EPIC ALBUM CUT POUR ME A VACATION & THE GREAT DIVIDE
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K.STEGALL {J.D.MARTIN,P.BEGAUD,V.CORISH) (C) (D) (v) MERCURY 568746 SAME OLD TRAIN VARIOUS ARTISTS | o3
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K.LEHNING (A.SMITH,A BARKER R.HARBIN) (C) (D) (V) ATLANTIC 84158
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: . e BY THE BOOK MICHAEL PETERSON
32 28 2% 12 BURNIN' THE ROADHOUSE DOWN STEVE WARINER (DUET WITH GARTH BROOKS) 2 NEW ) 1 R.E.ORRALLJ.LEO (M.PETERSON,R.E.ORRALL) REPRISE ALBUM CUT 72
S.WARINER (R.CARNES,S. WARINER) (V) CAPITOL NASHVILLE 58716 2 NOBODY LOVE, NOBODY GETS HURT ¢ SUZY BOGGUSS | 73
13032132 2 IEEMQE)E(ESH_AE)EEL MY LOVE CAPITOL ALBUM‘CU%QIBPII’};LEES%S)ILKLSE 1 Bl — D.CRIDER,S.BOGGUSS (B.CRYNER) (V) CAPITOL NASHVILLE 58720
: : 1 _ 2 WINE INTO WATER 4 T. GRAHAM BROWN 71
38 | 44 5 | YOU'RE EASY ON THE EYES ¢ TERRI CLARK | 3 ! G.NICHOLSON (T.G.BROWN,B.BURCH,T.HEW!TT) INTERSOUND ALBUM CUT
K.STEGALL (T.SHAPIRO,C.WATERS, T.CLARK) (V) MERCURY 566218 @ NEWD 1 SOMETHING TO THINK ABOUT DAVID KERSH | 75
@ a8 7 | | WILL STAND KENNY CHESNEY | 35 P.MCMAKIN (T.MARTIN,T.NICHOLS) CURB ALBUM CUT
B.CANNON,N.WILSON (M.GERMINO,C.BEATHARD) (C) (D) (V) BNA 65570
.G]) 40 41 13 REAL MAN @ BILLY DEAN 36 (O Records showing an increase in detections over the previous week, regardiess of chart movement. Airpower awarded to those records which attain
D.GATES,B.DEAN (B.DEAN) CARTOENASHVILEEMALBUMICLIT, 3000 detections for the first time. Titles below the top 30 are removed from the chart after 20 weeks. ®Videoclip availability. Catalog number is for
37 31 31 14 HONKY TONK AMERICA SAMMY KERSHAW 31 CD single, or vinyl single if CD single is unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.
K STEGALL (B.MCDILL) (C) (D) {V) MERCURY 566052 (T) Vinyl maxi-single availability. (V) Viny} single availability. (X) CD maxi-single availability. © 1998, Billboard/BP! Communications.
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35 [ 17| 3 | NIKKI LEONTI  PAMPLIN 9829 g§ o SHELTER ME 1
—40 81 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297, WCO (B DONNIE MCCLURKIN
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by Deborah Evans Price

SHOUTIN’ TIME. To borrow a phrase from the Hop-
pers, it’s shoutin’ time again for Southern gospel music
fans, as everyone gears up for the 41st annual Nation-
al Quartet Convention (NQC) in Louisville, Kv. More
than 75,000 tickets have already been sold for the six-
day event, which takes place Monday-Saturday (21-26)
at the Kentucky Fair and Exposition Center. The Bish-
ops, the Florida Boys, Gold City, the McKameys, the
Isaacs, the Dixie Melody Boys, the Zionaires Of
Northern Ireland, the Gaither Vocal Band, and
Brian Free & Assurance are among more than 65 acts
that will perform during the evening extravaganzas.
The convention will also include various record label
showcases, a bluegrass jamboree, Bible study, a talent
contest, a songwriters’ showcase, an instrumentalist
Jjam session, a “pianorama” of performances by the
genre’s top piano players, a soloist showcase, and sem-
inars by Jerry Falwell, John Hagee, and others.

“I think the success of the National Quartet Conven-
tion is due to the fact that Southern gospel music grows
stronger and stronger every year,” says Chris Free-
man of the Freemans. “Represented there are not only
the legends of years past, but also new talent coming
on the scene. I think the age group of its audience is
getting younger and younger . . . yet we still have the
fans that have been faithful since its beginnings.”

The Cathedrals’ Ernie Haase says NQC is still
growing. “It has reached new heights even after 40-plus
years,” he says. “There is a return to nostalgia in gen-
eral, and people are going back to their roots in our soci-
ety and our culture ... Southern gospel music resur-
rects not only a spiritual need in people but an emotional
need, as well as going back to a simpler time.”

The Steeles’ Jeffrey Steele agrees. “The National
Quartet Convention is successful because it’s one of the
purest forms of real Americana.” he says. “America’s
great music, America’s glreatest people . . . how could it
fail?”

ON THE ROAD AGAIN, AND AGAIN. Touringis the
lifeblood of the Southern gospel music industry, and
1998 has been a vibrant year for this sector: “This year
the Southern gospel industry had some of the largest
crowds in the festival season, from the Midwest to Penn-
sylvania to Florida,” says Ed Harper, president of
Harper & Associates, which represents the Cathe-
drals, J.DD. Sumner & the Stamps, and the Kingsmen,
among others.

Harper estimates attendance is up between 10% and
15%, depending on the market. He attributes that to
better promotion and production. “You're seeing a step
up in the quality of the concert promo-
tions that are taking place in Southern
gospel,” Harper says. “Several of the
major promoters are investing [more]
money in lighting, better sound, and
video screens. They wouldn’t be doing
that if their attendance wasn't up.”

In addition to churches, fairs, and
festivals, several major entertainment
destinations are featuring Southern
gospel music. When it was still open, Opryvland featured
Southern gospel music festivals on the Memorial Day
and Labor Day weekends. Even now that the park is
closed, the Grand Ole Opry House has continued to host
Southern gospel shows on those holiday weekends and
feature Southern gospel acts on the Grand Ole Opry.

Dollywood features Southern gospel music during
the month of October and even has a resident act, the
Kingdom Heirs. Crossroads Marketing is tying into
the October celebration by releasing “Dollywood’s
Southern Gospel Jubilee,” a compilation album featur-

e
HARPER

ing top acts who perform at the Dollywood event. In
addition, Dollywood has partnered with the Southern
Gospel Music Assn. and is providing a home for the
Southern Gospel Music Hall of Fame, which is due to
open next spring.

Harper says the Southern gospel community is also
embarking on more structured tours, instead of con-
tinually touring on weekends throughout the year.

“You are seeing more tour structure taking place,
like you see in country and other genres of Christian
music,” he says. “We’re working on a tour for the Mar-
tins in November called the Dream Big tour;, with Greg
Long, and he’s a contemporary Christian artist. We're
also working on a tour called Seasons of Rhythm and
Rhymes with Poet Voices and the Ruppes. Those kind
of tours . . . get management more involved, the record
company more involved, [as well as] the publicity and
promotion people. It gets all entities working together.”

The Southern gospel industry must also fight the
misconception that the genre is limited to the South-
eastern region of the U.S. “That is a perception, but it’s
totally false,” says Harper: “Several of our artists’ hest
concert attendances are in other areas of the country
... We are continually touring our artists on the West
Coast and in Canada. As a matter of fact, we’ve had
some of our artists in the last year and a half touring
Ireland, including the Cathedrals and Brian Free &
Assurance.”

TALKING WITH PAUL HEIL. In preparation for
the following section on Southern gospel musie, Bill-
board contributor Gordon Ely spoke with Paul Heil—
Southern Gospel Music Guild president and host of the
award-winning weekly program “The Gospel Greats”—
about the state of the industry. Ely graciously shared
the conversation with Higher Ground.

How broad are the musical parameters in South-
ern gospel music today?

There’s quite a variety—everything from just this
side of bluegrass to some music akin to country to some
that could even be considered light adult contemporary.
The most traditional form of Southern gospel is four-
part male quartet music. That is still a mainstay; how-
ever, today it’s in the minority. You find many more
mixed [male and female] groups and soloists—who are
a relatively new phenomenon—as well as artists who
first become known in Southern gospel being accepted
and played on contemporary stations without sounding
at all out of place.

How far back in time can you trace the recording
and broadcasting of Southern gospel music?

James Vaughn, a Tennessee schoolteacher, cut the
first Southern gospel record in 1921, one year before
the first country music recording was made [Religious
Broadeasting magazine, April 1994]. By the '30s, you
had groups like the Stamps Quartet and others doing
regular live radio broadeasts. That was the majority of
the public’s first exposure to what we now call Southern
gospel, though that term is only about 20 years old.
Before that, it was just called “gospel.”

What have you personally tried to do at radio to
affect the quality and credibility of the presentation
of Southern gospel music?

For five or six years, I wrote a monthly radio column
for the Singing News magazine, the theme of which,
summarily, was the need for more professionalism in
Southern gospel radio. Although there’s plenty of good
music out there, the on-the-air people have often been
lacking in professionalism and haven’t exercised enough
discretion in choosing what was put on the air. As a
result, there was a great deal of variation from one part
of the country to the next in terms of what was played
and called Southern gospel.

Compare the overall picture of Southern gospel
radio in 1980, when your show premiered, to today.

In both the music and radio, there’s been an improve-
ment in professionalism and attention to quality. And
the music has grown tremendously. Back then, there
was a limited number of national artists. Just the raw
number of popular acts with nationwide recognition has
increased dramatically in that time. That’s a tribute to
the artists themselves and also to the record companies
that have expanded rosters and promoted them well.
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The Pioneers

Several legendary Southern gos-
pel artists have the distinction of
helping to shape the genre’s style
and sound. Here, Billboard profiles
some of the most influential.

* In Southern gospel music, no
presence looms larger and no influ-
ence is more important than that of
the Speers. The group’s story
began in 1921, when G.T. (“Dad”)
Speer formed the Singing Speer
Family with his wife, Lena, and his
sister and brother-in-law, Pearl and
Logan Claborn. Speer was the first
to add female voices to music pre-
viously dominated by males, and
the sound captivated crowds across
America. The last combination of
Speers is officially retiring this
year, leaving more than 70 albums
comprising a virtual encyclopedia
of timeless inspirational songs.

* The Blackwood Brothers
came from a sharecropping family
in Choctaw County, Miss. The dis-
tinctive harmonies of siblings R.W,,
Roy, Doyle, and James caught the
ear of vocalist and music publisher
V.0. Stamps, one of the Southern
gospel industry’s earliest and most
effective businessmen. Stamps se-
cured regular radio performances
for the Blackwoods, who worked
their way from small markets in
their home state to featured billing
on Memphis radio in the early
1950s, along the way establishing
themselves as the model for gener-
ations of male quartets to come.

* The Happy Goodmans were
originally composed of group
leader Howard Goodman and his
seven brothers and sisters in the
1930s. Howard met his wife-to-be,

Vestal, in 1948. She joined the fam-
ily both legally and musically when
the couple wed in 1949 and went on
to become gospel royalty in her
own right as a solo artist.

The best-known version of the
Goodmans—Vestal, Howard, and
his brothers Rusty and Sam—was
the flagship act signed to the newly
formed Word Records in the early
1960s. In their singular career, the
Happy Goodmans have tallied sales
well into the millions with some of
the genre’s most memorable songs,
including “What A Beautiful Day,”
“The Lighthouse,” and “I Wouldn’t
Take Nothin’ For My Journey Now.”

THE HAPPY GOODMANS

* Hovie Lister was already
known as a prodigious gospel tal-
ent when, as a young man in 1948,
he formed the Statesmen Quar-
tet. The group was heard daily on
Atlanta radio and later became the
first gospel quartet to be featured
coast to coast on syndicated televi-
sion with a major national sponsor.
Lister & the Statesmen maintained
a high media profile with regular
appearances on popular TV variety
shows on CBS, NBC, and ABC and
feature articles in some of Ameri-
ca’s most prominent and popular
magazines, which tagged them for-
ever as the group that “put rhythm
in religion.” GORDON ELY

Family Ties: The
Hoppers/The Nelons

Keeping things in the family has
long been a part of the Southern
gospel tradition, with musical kin-
folk showing a knack for bringing
talented offspring, in-laws, and
children’s children into acts that
span several generations.

Two of the music’s first families
are the Hoppers and the Nelons.
The Hoppers were founded 40
years and 49 albums ago, while the
Nelons’ patriarch, Rex Nelon, spent
20 years with gospel pioneers the
LeFevres until personnel changes
saw that group evolve into his own
family band in 1976.

Claude Hopper was a young man
in 1956 when he first felt the tug of
four-part gospel harmony. He and
three siblings were soon joined by
pianist and singer Connie Shelton.
They called themselves the Hopper
Brothers & Connie, until Claude
and Connie’s marriage shortened
that moniker to simply the Hoppers.

Claude and Connie today are

THE HOPPERS

Jjoined on stage and record by sons
Dean and Mike, daughter-in-law
Kim, and celebrated songwriter/
singer Shannon Childress. Their
latest album, “Forever Settled” on
Nashville-based Homeland (9705),
was released in 1997.

The Nelons landed their first No.
1 single on the Singing News maga-
zine chart, “Come Morning,” in
1980, which was followed by a host
of hits like ‘Jesus Is Your Ticket To
Heaven,” “I'll Talk To The Father,”
and “Wedding Day.” With the recent
retirement of Rex Nelon, a new con-
figuration of Nelons is now being
formed by daughter Kelly Nelon.
Their label is Daywind, distributed
by New Day. GORDON ELY
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kenre Sees Grass-Roots Revival

Increased Retail, Badm Exposure Spur Southern Gospel’s Rise

BY DEBORAH EVANS PRICE
NASHVILLE—Few music styles
have more enduring popularity and
continuing impact than Southern
gospel. The genre has left an imprint
on current country music and pre-
dates the contemporary Christian
music scene. In recent years,
increased exposure at both main-
stream and Christian retail have com-
bined with stronger radio outlets to
bring Southern gospel artists to a
broader audience and boost record
company revenue.

Though many key acts in the
field—like the Speers and the Pal-
metto State Quartet—can trace their
roots back more than 50 years, the
music is anything but dated. Just ask
the thousands of consumers who have
made Bill Gaither’s “Homecoming”
series a best-selling video or the sold-
out crowds at the annual National
Quartet Convention.

“Sales are definitely up, not only on
the road but in the stores,” says Day-
wind Music Group VP Ed Leonard,
whose roster includes the Steeles,
Gold City, LuLu Roman, Sandra
Payne, and Greater Vision. “The
Reach Radio Network has upped the
quality of Southern gospel radio.
Gospel Music Television is on a lot of
cable outlets now in approximately 60
million households . . . You are also
seeing more groups on television on
‘Crook & Chase,” ‘Prime Time Coun-
try; and the ‘Today’ show.”

Industry observers acknowledge
that for years, people perceived
Southern gospel music as inferior in
quality due to lower recording bud-
gets often associated with niche-
market product. Says Scott Chancey,
president of Spring Hill Music Group,
whose roster includes the Gaither
Vocal Band, the Martins, and Jeff &
Sheri Easter: “People are finding out
about it and realizing many of the
artists [and recordings] are as high-
quality as anything out there.”

A BROADER SCOPE

The scope of artistry has also
broadened from predominantly male
quartets to include “not only quartets
but mixed groups, trios, soloists, and
even a country-styled band like us,”
says Steve “Rabbitt” Easter.

In addition to such institutions as
the Cathedrals, the Kingsmen, Gold
City, and the Florida Boys, the genre
is populated with mixed groups like
the Hoppers, the Nelons, the Steeles,
and the McKameys. There are such
trios as the Talley Trio, the Bishops,
and Greater Vision, and soloists like
Janet Paschal and Ivan Parker—not
to mention bluegrass acts like the
Isaacs and the Lewis Family.

Michael Conway, director of distri-
bution and sales for Crossroads Mar-
keting, notes that this October 300,000
people are expected to attend the
Southern Gospel Jubilee at Dolly-

GOLD CITY

wood, Dolly Parton’s East Tennessee
theme park. The Asheville, N.C.-
based Crossroads handles marketing
for the Sonlite, Horizon, and Parable
labels, whose acts include the Mec-
Kameys, the Kingsmen, the Isaacs,
Kirk Talley, and Poet Voices.

“At [the National Quartet Conven-
tion] you're going to average 18,000 to
20,000 a night for a week,” he says.
“In June, Bill Gaither drew 40,000-
plus people to the
Georgia Dome for an
all-day singing. You
can’t stereotype this
consumer anymore.”

Retailers agree.

“It does very well
in particular mar-
kets, and it does fair-
ly well everywhere,”
says Rick Anderson, senior music
product manager at the 22-store,
Cincinnati-based Berean chain. “The
returns seem to be low on it. So the
sell-through is good.”

To reach consumers, the Southern
gospel community is employing inno-
vative marketing techniques. “I've
been involved with the industry lead-
ers for the past three years, and I'm
hearing more discussion about indus-
trial development and strengthening

TALLEY

what they do,” says Gospel Music
Assn. president Frank Breeden.

Among the initiatives are promo-
tions taking place during September,
which is Southern Gospel Music
Month. Spearheaded by the Southern
Gospel Music Guild, the campaign is
called “Share The Joy”; it includes
point-of-purchase materials and a
sampler priced at $1.98 cassette and
$2.98 CD featuring top acts from var-
ious Southern gospel labels. The sam-
plers also include coupons offering $2
off each album represented. Leonard
says the campaign has grown from
selling 40,000 samplers in its first
year to 80,000 in its third.

This year’s sampler includes the
Cathedrals, Gold City, the Bishops,
the Hoppers, and the Martins, and
Leonard says he has commitments
from several retailers, including Fam-
ily Bookstores, Baptist, and Mardells.

Leonard says the Guild has dis-
tributed kits to artists, retailers, and
radio sharing ideas on how they could
help celebrate Southern Gospel
Music Month. The campaign is also
trying to create endcap positioning at
retail for the remainder of the year.

Leonard also cites “Southern
Gospel Today,” an in-store radio net-
work featured free of charge in more
than 600 stores, and an audioscan unit
that features 24 albums and is placed
in more than 450 stores. “When
retailers put these in their stores,
they are seeing anywhere from a 25%
to 300% increase in their sales of
Southern gospel,” he says.

Southern gospel labels are also
pursuing increased penetration at

(Continued on page 39)

The Cathedrals

Glen Payne already had almost
two decades of professional singing
under his belt when he formed the
Cathedral Tric in 1963. When
George Younce, another gospel vet-
eran, made the threesome a quar-
tet the following year, the core of
one of Southern gospel’s most
enduring acts was set in stone.

Thirty-four years and numerous
personnel changes later, Payne and
Younce still anchor the group.

The Cathedrals spent their first
five years as a regular fixture on
the syndicated television broad-
casts of renowned evangelist Rex
Humbard. Striking out on their
own at the decade’s end, the quar-
tet spent several years “nearly
starving to death,” as Younce once
described it, before a grueling
schedule of as many as 250 tour
dates a year and their countless
albums established them as a defin-
itive commercial and creative force
in their field.

The Cathedrals are Southern

THE CATHEDRALS

gospel’s most awarded group, hav-
ing received more than 50 Singing
News Fan Awards, sponsored by
Singing News magazine, the indus-
try’s leading trade and fan publica-
tion.

Payne and Younce, accompanied
today by relative newcomers Ernie
Haase and Scott Fowler and pianist
Roger Bennett, record on Home-
land Records (based in Nashville
and distributed by the Landmark
Group) and released their newest
album, “Faithful” (Homeland 9801),
earlier this year. Although they’ve
slowed their performance pace to
70 shows a year, the Cathedrals’
popularity continues unabated.

GORDON ELY
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The Florida Boys

Traced to the first links in their
evolutionary chain, the Florida
Boys—founded in the mid-'40s as
the Gospel Melody Quartet—are
one of the longest-lived active quar-
tets in Southern gospel music.

The group—Les Beasley, Glen
Allred, Buddy Liles, Allen Cox,
and piano man Derrell Stewart—
still averages 265 concerts a year.
They are on the road 50 out of
every 52 weeks, across the U.S.
and Canada. Their catalog of more
than 100 albums has produced an
immense repertoire of No. 1 songs
on the Singing News magazine
chart, including “Standing On The
Solid Rock,” “When He Was On

THE FLORIDA BOYS

The Cross,” “Lead Me To The
Altar,” and “I Lean On You, Lord.”

The original foursome was
assembled by J.G. Whitfield in
1947. In 1952 Allred, still in his
teens, was the first of today’s
Florida Boys to join that group, fol-
lowed by Beasley six months later.
In 1956, at the suggestion of pow-

erhouse promoter Wally Fowler,
the act took on the name of its
home state, deeming the Gospel
Melody Quartet too mundane a
handle.

In time-honored tradition, the
old became new as retiring mem-
bers were replaced with younger
blood, with the group maintaining
the name that had become famous.
The current Florida Boys album,
“Saved By Grace” on Nashville-
based Homeland (9726), was
released last year.

“Singers may come and go,”
Beasley says, “but God never
changes. His voice is as clear today
as it was 50 years ago when the
Florida Boys began.”

GORDON ELY
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The Happy Goodmans
“Joy For The Journey”
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George Younce
“That Says It All”

kenre In Spotlight At
Nat’l Quartet Gonfab

BY DEBORAH EVANS PRICE

The National Quartet Convention
(NQC) began 41 years ago as a gath-
ering of a few top names in Southern
gospel music for three days of con-
certs. It has since blossomed into a
weeklong celebration that includes
concerts, guest speakers, exhibit
booths, and other activities.

The annual event draws sold-out
crowds from 40 states and a dozen
foreign countries. In fact, as the con-
vention closes, people line up to pur-
chase their tickets for the next year.

NQC has also grown beyond the
Southeastern region of the U.S. In
1997, NQC held the first Great West-
ern Convention in Fresno, Calif.,
making Southern gospel music more
accessible to fans in the West. In
1999, there will be a convention in
Red Deer, Alberta, Canada, that will
mark the first NQC outside Ameri-
can borders. This year’s major con-
vention in Louisville, Ky, runs Mon-
day-Saturday (21-26).

The foundation for NQC was laid
by J.D. Sumner, currently of J.D.
Sumner & the Stamps (see story,
page 1), who had the idea for the con-
vention and partnered with James
Blackwood of the Blackwood Broth-
ers to help make it a reality in 1957.

“When I was growing up in Flori-
da, we had camp meetings every
year,” says Sumner. “It lasted for 10
days, and my idea was to have a camp
meeting for gospel music—a time
every year when everybody got
together and just had a good time.
That's still what it is.”

Sumner says that when the con-
vention originated with a three-day
meet at Ellis Auditorium in Memphis,
there were only seven major groups
in the genre. “We drew about 4,500
people on the first one,” says Sumner.
“It was very successful.”

There were numerous Southern
gospel singing events, including Wally
Fowler’s All Night Sings, which
began at Nashville’s Ryman Audito-
rium in 1948. What
made NQC so suec-
cessful? “The fact
that it was one event
where all the groups
were assembling at
one place for one
weekend,” says NQC
executive director
Clarke Beasley, who
has served since 1993. “For the gospel
music fan, it was literally one-stop
shopping. And that’s a tradition that
has continued.”

Sumner says he moved to Nashville
in 1971 and brought the convention
with him. At the time, Nashville was
becoming home base for many South-
ern gospel acts, who helped found the
Gospel Music Assn. and aided that
organization’s early development.

Sumner operated the convention
until 1973. He sold his interest to J.G.
Whitfield (known for starting the

BEASLEY

Florida Boys and the Dixie Echoes,
as well as establishing Singing News,
Southern gospel’s leading fan maga-
zine) because he and the Stamps were
spending more and more time on the
road working as backup vocalists for
Elvis Presley.

Today the convention is owned and
operated by a board of directors that
bought into the organization in 1981
when Whitfield decided to solicit par-
ticipation in running NQC.

One of the major changes in the
last few years took place when NQC
relocated to Louisville. The last con-
vention held in Nashville was in 1993
at the Municipal Auditorium.

“The convention had outgrown the
facility in Nashville,” says Beasley.
“We were selling out way in advance
and turning many people away. We
had a long waiting list for our exhibit
hall . . . If the convention was to grow,
we needed to find a facility that would
allow that, and that’s what the Ken-
tucky Fair and Expo Center offered.

This year’s meeting will occupy
175,000 square feet of exhibition
space, up 25% from last year, accord-
ing to Beasley, who adds, “When you
consider five years ago it was 40,000
square feet in Nashville, that’s pret-
ty substantial growth.”

A FAIR FOR FANS

“Just about every major Southern
gospel group in the world is at NQC,”
says Rex Nelon, founder of the Nelons
and an NQC board member. “It’s a
chance for people to get to hear their
favorite groups perform and have the
opportunity to meet them.” Fans get
to visit with the performers in their
exhibit booths, much the same way
country fans get to meet country
artists at Fan Fair.

“It’s the biggest gospel music event
in the world because we are consis-
tent,” says the Florida Boys’ Les
Beasley, president of the NQC board
of directors. “We don’t follow the
trends or the fads. Qur message and
our music remains the same yester-
day, today, and tomorrow.”

Clarke Beasley says one of the
most monumental tasks of running
the convention is talent coordination.
“From the vast pool of talent, select-
ing 68 to 70 [acts] that will perform
during the event’s concerts is proba-
bly the hardest task we do,” he says.

Up-and-coming acts are showcased
during afternoon performances, but
the evening time slots are highly cov-
eted. Each act on the evening lineup
is given a certain amount of time, and
the allotments are strictly adhered to.

NQC runs like a well-oiled
machine, its interests fueled by
artists with a common goal. As found-
ing father, Sumner has no complaints
about what NQC has become. “The
crowds are phenomenal,” says the 73-
year-old bass singer, who is still active
in the industry after performing for
55 years. “I'm very satisfied.”
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The kistory of the Kingsmen e -
begins in the 1950s more with a . Kir ksr,{:a”ey
name than ar actual group. :
When a local, part-time gospel
quartet in Asheville, N.C., called
the Kingsmen disbanded in 1956,
group member Eldridge Fox
bought the rights to the name
and formed a revamped Kings-
men that, by the early *70s, had

become—and remains today— 3 z = . .

o The McKameys Kirk Talley The Kingsmen The Kingdom Heirs
one of Southern gospel’s most ] Shhh Old Time Way Anchored
popular acts.

After suffering a stroke in
November 1996, Fox—by that time A |
the only remaining original Kings- '
man—retired from active partici-
pation in the group. He handed
many of his responsibilities to his
son, Greg Fox, who has been the ; . 3
band’s drummer for the better . ; gﬂ%hg?.g
part of two decades. ' . ) d g

The senior Fox’s departure, pow A
coupled with gradually rotating e 4 w : ABOARD!
personnel over the decades, left o
bass vocalist Ray Dean Reese—a F: i The Isaacs Anthony Burger The Trio
member since the mid-1960s—the Increase My Faith Live - All Aboard Anthony,
decided father figure in an eight- "
man lineup that is today one of the r - .
format’s youngest ensembles.

In all its varied incarnations,
the Kingsmen have amassed 14
No. 1 songs on the Singing News
magazine ehart and 27 top 10
hits. They racked up the record
for the longest-running No. 1 in
Southern gaspel history when
“Excuses” topped the chart for
19 consecutive months in 1981
and 1982. The group is on Hori-
zon Recards, which is distributed
by Select-O-Hits generally and
by Crossroads Marketing in the
Christian marketplace.
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(Continued from page 37) b ' ; D WHST Y- | -
mainstream retail. “We just signed a ‘
deal with Dollar General Stores to
put our product in there,” says Eddie
Crook, president of the Eddie Crook
Company. “We are the only music
company to have that deal, and they
have over 3,000 stores.” 10 -

Homeland, Daywind, and other W — T G By C F
labels are reporting increased accep- H E ﬁ B H E O S p h L 0 M E S I R S T
tance by mainstream retail. “We’ve

o I e el nashed o o AND THE Music Is SECOND To NONE!

“We've oot about 28 titles in Wal-Mart
.. [and] we’re running a promotion ) ' Distributed Exclusively Through
on eight of our titles in Musicland, On
Cue, and selected Sam Goody stores.”
Although radio hasn’t been a strong ,
part of the equation in past years, the HORé,?;PN ara b ! c SONLITE *°
climate is improving. According to the Records acomo= MemotiEl T
radio publication The M Street Jour- www.crossroadsmusic.com 8‘()) e
nal, the genre is the fastest-growing
religious radio format.
There are approximately 800 sta-
tions airing Southern gospel, but
industry sources note that the quali-
(Continued on next page)
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and our other artists: Cumberland Boys,

Paynes, Livingstons, Southern Brothers

and Ernie Haase

member of

—F

128 Shivel Drive
Hendersonville, TN 37075 » (615) 822-4524
www.daywind.com

D\YNIND

J. D. Sumner &
the Stamps

The original Stamps Quartet
was a seminal influence in early
gospel music. The group was
originally centered around broth-
ers V.O. and Frank Stamps. In
the mid-1930s, Frank Stamps
took charge of the quartet while
V.O. turned to music publishing,
becoming one of the gospel music
industry’s first and most effective
businessmen.

When V.O. died in 1940, Frank
took on oversight of the quartet,
the publishing company, and
related enterprises. In 1963, he
decided to put the business and
rights to the Stamps Quartet
name up for sale. James Black-
wood, founder of gospel luminar-
ies the Blackwood Brothers, and
bass man J.D. Sumner, who'd
joined the Blackwoods in 1954,
were in the market for a lucrative
publishing company.

Apparently both men had an
interest in purchasing the
Stamps’ company and name, but
the details of the transaction that
ensued are somewhat vague.
Nonetheless, by the late ’60s J. D.
Sumner & the Stamps had
emerged as a first-tier act in
Southern gospel.

J. D. Sumner & the Stamps
still tour regularly, maintaining
the sound and tradition of the
pure, close-harmony gospel quar-
tet. Their label is NuSong
Records, which is distributed by
Wight Music.

GORDON ELY

GRASS-ROOTS REVIVAL

(Continued from preceding page)

ty of programming and impact of
those stations varies. “Music is sold
when music is heard,” says Jim Cum-
bee, CEO of Reach Radio Network,
which includes the Solid Gospel Radio
Network’s 114 affiliates in 24 states.
“Record companies and artists have
to focus on getting their music heard
in quality markets and then support-
ing those markets with distribution.”

Southern gospel music is not only
getting exposure on Southern gospel
stations but on country stations that
have Southern gospel programming
on Sundays. There are also several
key syndicated radio shows, including
Paul Heil's “Gospel Greats” and Rob
Patz’s “Southern Styles.”

Spring Hill’s act the Martins are
one of the biggest success stories in
the Southern gospel genre in recent
vears. The trio is on the genre's more
progressive side and Chancey says
that although “they are not typical of
Southern gospel music, they are rep-
resentative” in terms of their style.

Having won the Dove Award for
Southern gospel album of the vear for
the past three consecutive years, the
Martins are among the acts bringing
a younger demographic to the audi-
ence. “The Bishops, the Ruppes, the
Steeles, Karen Peck & New River,
and Greater Vision are all really
ineredibly talented people,” he says.
“I think that’s where the industry is
headed. When people hear acts like
those, they love the music.”
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ASIA PACIFIC
QUARTERLY 4
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full Asian business report and
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A leader in distribution for over
25 years, Baker & Taylor is @
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STIRIT

by Lisa Collins

PUSHING THE LIMITS? “My music is not for every-
body,” the 5-foot-11-inch, 147-pound gospel dynamo
freely admits. “Who it’s for will receive it. Who it’s not
for will have to deal with it, but while people are trying
to figure it out, the Lord has already worked it out.”

Known As Prince.
Because his message is so edgy and contemporary,

. ARTIST TITLE
most-talked-about new artists on the gospel scene. He IMPRINT & NUMBER/DISTRIBUTING LABEL
did it on the strength of a grass-roots, word-of-mouth
. 5 A * * NO.1 % %
marketing blitz surrounding the album that garnered 1 | o | TRIN-TEE 5.7
secular airplay and interest from as far away as the B-RITE 90094/INTERSCOPE 5 weeks at No. 1 TRIN-I-TEE 5:7

UK. Retailers lucky enough to have gotten their hands
on copies—which are no longer available—cashed in on
an underground buzz that has given way to a burgeon-
ing bootleg phenomenon.

Larry Robinson, owner of Detroit-based store God’s
World, readily admits that he has not heard the artist
but, like other key retailers, is being deluged by
requests for the album. “We’re getting excessive calls
because nobody has it,” he reports.

In July, Tonex signed an exclusive artist deal with
Tommy Boy Gospel. Just one month earlier, he’d struck
a lucrative label deal with Tommy Boy Gospel for

Toe-nay,” but Verity executives could not be reached for
comment at press time.
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2 | 21 | FRED HAMMOND & RADICAL FOR CHRIST @
VERITY 43110
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B-RITE 90093/INTERSCOPE
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CECE WINANS  PIONEER 92793/AG

EVERLASTING LOVE

33 | VARIOUS ARTISTS ®
VERITY 43109
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WOW GOSPEL 1998 — THE YEAR'S 30 TOP GOSPEL ARTISTS AND SONGS

KAREN CLARK-SHEARD  ISLAND 524397

FINALLY KAREN

617 PASTOR HEZEKIAH WALKER PRESENTS THE LFT CHURCH CHOI
VERITY 43116 (B

R
LIVE AT LOVE FELLOWSHIP TABERNACLE

9 |11 WALTER HAWKINS AND THE LOVE CENTER CHO
GOSPO CENTRIC 90172/INTERSCOPE

LOVE ALIVE V: 25TH ANNIVERSARY REUNION

THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE

Prolific. Radical. Eccentric. Tonex’s in-your-face =~ MSS—which boasts a roster of four artists. A compi- NEW LIPE S3Los AT STRENGTH
style of music is the gospel music community’s latest  lation album titled “MSS Records: The Revolution,” fea- 13 | 98 [ DONNIE MCCLURKIN  WARNER ALLIANCE 46297 WARNER BROS. DONNIE MCCLURKIN
buzz. Credit the excitement to the God-inspired, holy  turing Tonex and artists on the MSS roster, is due early 14 | 3 | DAWKINS & DAWKINS  HARMONY 1696 FOCUS
boldness he says is responsible for the brash, artfully next year. Meanwhile, the ownership of his album
choreographed, and yet resplendent stage presence that  remains unclear. Sources say that Verity was negotiat- Lyis21) VICKIEIWINANS _congion LIFENN ORIRGIT
has invited comparisons to The Artist Formerly ingwith Rescue for the rerelease of “Tonex Pronounced 12 | 46 | BEBE WINANS  ATLANTIC 83041/AG BEBE WINANS

= =0l =

16| 16 BOBBY JONES & NEW LIFE WITH THE NASHVILLE SUPER CHOIR
JUST CHURCHIN'

GOSPO CENTRIC 9021 1/INTERSCOPE

he backs it up—onstage and on wax—with ministry. 15 | 15 [ 94 | SOUNDTRACKA®  ARISTA 18951 THE PREACHER'S WIFE
His style ranges in scope from rap and hip-hop to tra- BRIEFLY: In July, the U.S. Postal Service immortal- o FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR
ditional gospel, and not only does he write and perform ized gospel greats Roberta Martin, Sister Rosetta 3 | GOSPO CENTRIC 901 76/INTERSCOPE BOW DOWN AND WORSHIP HIM
his own material (and has been doing so since he was  Tharpe, Clara Ward, and Mahalia Jackson with its @8 |i21[ln7y| EATRICK LOVE & THE A.L. JINWRIGHT MASS CHOIR
J q " d 5 CRYSTAL ROSE 20950 THE VISION
11), but his creative control extends to production and  gospel singer stamp series. So successful was the cam- VARIOUS ARTISTS
marketing as well. paign that it will be followed up with the release of a 18 |17 | 80 | cainesose TODAY'S GOSPEL MUSIC COLLECTION
He co-founded MSS Records in 1992 and began pro-  new CD featuring those artists, as well as new music 19 | 23| 3 | vARIOUS ARTISTS  crystaL rose 20952 PURE GOSPEL — 10 TOP CHOIRS
moting and manufacturing his music independently. In ~ from Vickie Winans, the Barrett Sisters, and Bobby
1997 he released “Tonex Pronounced Toe-nay” through  Jones. . . Among this month’s new releases (Sept. 15) is 20 |53 ?G'EZ,%A%%LZEO‘,'V'ESFVSE“TS HERE Il PR(ﬁ{/sfﬁc YOU NOTHING BUT PRAISE
the small, Chula Vista, Calif.-based Rescue Records. the Christianaires’ highly publicized “Standing Room 18 | 72 | SHIRLEY CAESAR A MIRACLE IN HARLEM
With that album’s popularity, the 23-year-old preach-  Only Live,” featuring the moving testimony of Paul i Lol g
er’s kid, born Anthony Charles Williams 11, eclipsed  Porter . .. Finally, Tracy Farley-Artis has been named 22 | 8 | 3 | MAURETTE BROWN CLARK  VERITY 43115 HOW | FEEL
the San Diego church community to become one of the  director of national promotion at B-Rite Records. 93 | 24 | 19 | REV. GERALD THOMPSON
ATLANTA INT'L 10238 LET THE CHURCH SAY AMEN... AGAIN!
24 |27 | 98 | BEBE & CECE WINANS  SPARROW 37048/EMI GREATEST HITS
WARREN BROTHERS MAKE THEIR BNA DEBUT A ‘BEAUTIFUL DAY’ (Z5)| 33| 2 | GREG O'QUIN ‘N JOYFUL NOYZE  EPIC 69203 CONVERSATIONS

(Continued from page 32) 96 | 19 | 61 | THE CANTON SPIRITUALS

performed in nearby Murfreesboro.

They met Tom Douglas, the song-  sure people have seen their live show”  ciation Party in Cleveland at Country 21 | 20 | 13 | oRLo'cass Goseet 5002 CERTNGIONIESTS
writer known for Collin Raye’s hit Waugh says the label has taken Radio Seminar-Midwest. “Reaction 40 | 23 | JAMES GREAR & CO.  BORN AGAIN 1018/PANDISC DON'T GIVE UP
“Little Rock.” They began collabo-  media, radio, and other key industry  has been so positive and so encourag- 38 | 82 | T.D. JAKES
rating, and when Douglas took atape  people to see the band perform live, ing, we're coming early with this al- INTEGRITYWORD 67931 £PIC T.0. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART L0OSED!
to RCA senior director of A&R Renee  often using the Bunganut Pig as the  bum,” Waugh says about moving up 30 [ 30|63 | OLETA ADAMS  HARMONY 1601 COME WALK WITH ME
Bell, she was impressed not only with ~ venue because that’s where the broth-  the street date to Oct. 27. 31 | 29 | 10| AMES HALL & WORSHIP AND PRAISE
the songs but with the voices per-  ers built a rabid fan base. He says VP of national promotion Cal 161402 LIVE FROM NEW YORK
forming them. “We've had radio come in five or six =~ Tom Baldrica launched an awareness 32 | 26 | 20 | VANESSA BELL ARMSTRONG . 6F MY HEART — LIVE IN DETROIT

“Renee drove to Murfreesboro to  at a time so each regional BNA per- campaign directed toward country
see us,” recalls Brad. “It was ourreg-  son, and the radio stations, could radio that delivered information on (33 [NEWD- | VARIOUS ARTISTS _ wrecemymono ssse1epic INEMENIGRIVERSHIR=COSHEI
ular Wednesday night gig at the Bun-  spend time with the band to really get  the Warren Brothers in a fun way. 34 |28 | 12 | MIAMI MASS CHOIR  savoy 14833 IT'S PRAYING TIME
ganut Pig. Then we played an acous- to know them and understand the “He sent out newspapers that have DARYL COLEY WITH THE NEW GENERATION SINGERS REUNION CHOIR
tic set for [RCA Label Group music and where they’re coming them on the front with the headline 35 | 37 | 35 | vermy 43024 B E IN OAKLAND — HOME AGAIN
chairman] Joe Galante at his office, from,” Waugh says. “The main focus  ‘Guilty,’ ” says Waugh. “It hooks your 36 | 34| 2 | EDWIN HAWKINS  WORLD CLASS GOSPEL 0003 LOVE IS THE ONLY WAY
and afterwards he and Butch Waugh  ismazking sure that everythingwe do attention and makes you want to
came out to see us. Then they offerid marketingwise is baseg around the know more about the gﬁys. He sent RELENTRT) MARVINSAT P VicaDestsgend SR NERG
us a deal the next morning.” great songs they have, their song-  out bumper stickers and T-shirts RE-ENTRY| HEZEKIAH WALKER & THE LOVE FELLOW S Rk & WEMBLEY

The caliber of songs on the albumis  writing ability, and just as exciting  with hook lines from ‘Guilty’ to get
garnering attention. Renee Revett, and fun as they are.” people’s attention and let them know 39 ] 31 [M7{)LASHAUNBACE  savoycoseetdssaiilion e o CAUSEGORISAIONT
PD at KXKC in New Iberia, La., says The brothers’ ability to wow audi- there is a lot going on with the War- 40 | 35|15 | WITNESS  ccl 161391 LOVE IS AN ACTION WORD

the station immediately added the
Warren Brothers debut single
“Guilty,” giving it 24 spins the first
week. She says the album is loaded
with strong material. “I can really
hear ‘Better Man’ being the next sin-
gle,” Revett says, “maybe followed by
‘The Enemy.’ And the title cut, ‘Beau-
tiful Day In The Cold Cruel World, is
an incredible song.”

Waugh says the challenge has been
to create a marketing campaign as
innovative as the act. “We had to sign
this band, and we knew we had to
come up with a marketing plan that
was going to be just as exciting as
these guys are live. Joe Galante, Deb-
bie Schwartz, Renee Bell, and myself
along with Tom Baldrica really just
brainstormed about how do we let
people know how great these guys

are. So we've built a lot around making

erces isn’t limited to their Tennessee
crowds. “They came down to do a
show at the Cajun Heartland State
Fair,” says Revett. “And I've never
seen this happen—here’s an act that
does original music that did the open-
ing thing and had a tremendous crowd
tkat would not leave. They had to do
encores. They were doing original
music and kept the crowd spellbound.

“When they were finished, there
were people in the crowd yelling, ‘We
want to meet them!” So I took them
down front, and they could have
signed autographs for hours. So when
their song came out, we played it and
our phones went crazy, and not just
from people who had seen them live.”

The brothers have performed
showcases in Denver; Baton Rouge,
La.; and at the Country Airplay Mon-

itor fifth Anniversary Reader Appre-

ren Brothers.”

To draw attention to the music,
BNA has packaged the first 50,000
CDs with an unusual cover. “Once
again, we wanted to come up with
something fun and different,” Waugh
says. “So our creative and artist de-
velopment department came up with
this. It's a perpetual flip book. You can
flip it five or six different ways and
have a different cover.”

Plans call for the duo to do in-store
appearances in select markets.
Waugh also says the label is making
sure the commerecial single is readily
available in the brothers’ strongest
potential markets.

The Warren Brothers are booked
by William Morris and managed by
Ken Levitan. Their publishing is
through Sony/ATV Tree.

VERITY 43021

LIVING THE DREAM: LIVE IN WASHINGTON D.C.

COGIC INTERNATIONAL MASS CHOIR
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The newest addition to the
Malaco galaxy of Gospel stars

is Greg Hoover & The ok

he Charlotte Community

Charlotte Community Singers’
“It’s Gonna Be Alright...”,

and it’s more than alright,

it’s terrific.

The folks in Charlotte have

known how marvelous they

are, and now you will too.
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H &5 ; Compiled from a national sample of retail store and rack sales SoundScan®
r eg “ n n n Ive e s n “ e nns SR TITLE reports collected, compiled, and provided by nm
. E |2 Z| mpRNT & NUMBER/DISTRIBUTING LABEL ARTIST
COMING OF AGE: It's a safe bet  assist Chestnut in hitting his musi-  “My Favorite Things.” While Baker * % NO.1 % %
that not every artist on the Atlantic  cal mark. Bassis:t Ron Carter and rem'ains a mginsta_y at smpoth jazz 1 |1 |5 | RoMANZAA ANDREA BOCELLI
roster gets Ahmet Ertegun, co- drummers Lewis Nash and Billy radio, her rich, distinctive voecal PHILIPS 539207 [ 23 wesks at No. 1
chairman/co-CEO of the Atlantic Higgins round out the album’s line- stylings make one long for the 2 | 2 |50 | JHE BOOK OF SECRETSA LOREENA MCKENNITT
Group, to produce one of his or her  up. Chestnut praises Lovano and chanteuse to record a straight- g:':?os E'ED:;IORMARN B RS
albums. But such is the case with  Carter for their “individual voices” ahead jazz project. Chestnut says 3 | 3| 5 | NoNEsUGH 79510/AG
pianist Cyrus Chestnut, whose on their instruments, explaining that Baker’s other appearance on 4 | 4 |5, | BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL CLUB
fifth, self-titled release for the that “their sense of freedom and the album, “Summertime,” was ggi;‘l’g'sg\’l'é’”s‘g‘;s‘;usc” 79478/AG B RIS
label, due Oct. 15, boasts the skills  willingness to try new ideas opened recorded first, and “it has a bit  |[(5)|NEWD MADACY 53296 ARIOUS A
of Atlan‘tic’s founder, who produced him‘up to “new possibilities” with-  more of the quasi-smooth jazz sound 6 | 5|6 | SUPRALINGUA MICKEY HART/PLANET DRUM
along with VP of A&R/special pro-  in his own compositions. that people expect from Anita. But RYKGHD396
jects Yves Beauvais. ‘ rather than keeping thipgs in that 1 16|7 g@%ﬂﬁ,ﬁéﬁ&"‘mm& 46112/VIRGIN SAEESTORE
“He was there for everything— realm, we brought her right on into 8 |72 LEAHY
the rehearsals, the recording, and \’ the [straight-ahead] environment NARADA 42955/VIRGIN (B
the mixing,” says Chestnut, who m and gave her a chance to let go. 9 |\adf 5 [CONCERTFORIFEACE NANA MOUSKOURI
credits Ertegun with helping him Hearing Anita scatting, and how THE BEST OF IRELAND VARIOUS ARTISTS
to “reach inside, to bring out the BL L good she sounds doing it, will really RE-ENTRY| Maoacy 5311
” 3 i avi i » GYPSY SOUL-NEW FLAMENCO VARIOUS ARTISTS
best” in his playing. ) ) NMES { 3 surprise people. ' . 11 [ 14| 20 | SYPSY SOULNEW
From the bold stride piano of |=—————"="| F W Chestnut continues, “I had a lot A TODA CUBA LE GUSTA AFRO-CUBAN ALLSTARS
“Nutman’s Inventions” to the ten- of fun recording the record, and I 12 | 9 [ 27 | (§oRLD CIRCUIT/INONESUCH 79476/AG
der gospel touches on the tradition- by Steve Graybow hope people will pick up on that. 13 | 13 | 77 | MICHAEL FLATLEY'S LORD OF THE DANCE RONAN HARDIMAN
“ e 5 : : . PHILIPS 533757
al “Great Is Thy Faithfulness,” the There are no gimmicks, no fillers, SOCA GOLD 1998 VARIOUS ARTISTS
diversity and elegance of “Cyrus no additives. It’s just pure musie, 14 1107|3530
Chestnut” earmarks the album as Similarly, Chestnut credits and atrue growing experience.” DEEP FOREST IIl — COMPARSA DEEP FOREST
NI e : g g exp 15 112|129 | oo husic esmerpic
the pianist’s most personal state- Carter for “lighting a fire under- QMURIC 68728/
ment to date. “This whole record is  neath me, particularly on [closing LIVE FROM NEW YORK: Mon-
about try}ng to get to the nextlevel, track] ‘Sharp.” The way he walked day nights at New York’s Blue Note TﬂP BI.UEs AI.BUMSm
as a musician and as a composer,” the bass inspired me and pushed have traditionally been reserved
says Chestnut. “It’s about setting me to get that much further into  for up-and-coming artists. Now, the *x % NO.1 % %
goals and reaching them.” the music.” club is expanding its commitment 1 |13 |SLowDOWN KEB' MO’
Saxophonists James Carter and A highlight of the album is Anita  with its own label venture, Half N oI S wes at Noid
Joe Lovano were employed to Baker’s stunning performance on  Note Records. 2 |2 |49 | TROUBLE IS @ ARNER BROS KENNY WAYNE SHEPHERD BAND
“There have been perhaps 20 @D 3 LIETO MEA JONNY LANG
‘Live At The Blue Note’ releases 85 | Aam 540640
over the years, licensed to various 4 | 4 | 32 | BLUES BROTHERS 2000 ® SOUNDTRACK
labels,” notes Jack Kreisberg, GM ;:IL?EQL‘:ZE; B.B.KING
IMPORT & EXPORT ; ° .B.
of Half Note. “We decided to con- 9 [ 545 meatisn
tinue the series under our own )| 9 |19 #(l)JNSETC\gIOO%TEDLJEgF:mS WERCUR SUSAN TEDESCHI
umbrella, while strengthening our HEA;IY LLC/)V: AMERCURY IR =UDDY GUY
ml I'Als!sr n I' ur “‘ llmc " relationship with our up-and-com- 1 | 7 | 15] Sivertone ateazue
Iﬂl |"|m GA! ing talent.” GREATEST HITS B.B. KING
. EXPERT SALES STAFF 8 [6]3
In the past year, the club has hLAIC:El IZ(‘;IE & THE BLUES ETTA JAMES
> documented sets from the Count 9 [ 8 | 11| privaTE MUSIC 82162WINDHAM HiLL
Basie Orchestra with Joe 10 | 10| 13 | TAYLORED TO PLEASE JOHNNIE TAYLOR
: Williams, Bill Cosby’s All-Star MACACO/ass:
: Blues & Then ... Band, and Von |(ID)| 1150 | LVEATCARNEGIE HALL  STEVIE RAY VAUGHAN AND DOUBLE TROUBLE
i and Chico Freeman with Dianne 13 | 4 | THERE GOES THE NEIGHBORHOOD ROOMFUL OF BLUES
3 Reeves‘ A]l Wl]l eventua]]y see the BULLSEYE BLUES & JAZZ 9609/ROUNDER
3 light on the Half Note imprint. 13 (12|14 ?PYCTJ?% HRIEVARGLAN
g ) I‘{e‘(’;’ aStIStS Wlth;Ll"e Ait" Set]S 14 | 14 | 49 | ONE OF THE FORTUNATE FEW DELBERT MCCLINTON
32 Include drummer Yoron lsrael, 42/RI
x trumpeter Mac Gollehon, and 15 [ 1511 yﬁgﬁggmm ETTA JAMES
E: pianist David Morgan. According
. to Kreisberg, most of the artists
REE TOIPLACE ORDERS 1.800.441.4041  FAK:718.658.3573 are ‘SIiJgned ltO “0ne-10f£ deals, to do Tup REGGAE AI-BUMSW
=7 MAIN BRANCH : B9-05 138TH STREET, VP FLORIDA ; 6022 S.W. 21ST STREET one ‘Live’ album on y.
— m‘g"“m A THE - {4 oo 72l Prcks (bl Hor-2758 In addition to the “Live” series, * % NO.1 x %
Half Note will be licensing out-of- 1 | 1| g | PURE REGGAE VARIOUS ARTISTS
. e POLYGRAM TV 565122/1ISLAND 8 wesks at No. 1
print masters, such as “Lionel RECCRECON
Hampton’s 50th Anniversary Con- 2 | 2|10y 15%9.5 giDHD9s WA RIGMSTARISTS
is A cert Live From Carnegie Hall,” an 3 | 3 | 11 | D-J. REGGAE MIX VARIOUS ARTISTS
all-star affair released in the late SEAST 5423/SIMITAR
1970s. Unavailable for nearly two (2| 5 |39 | B Of, 508 MARLEY BOB MARLEY
d}?%}des, the albur&l)s appearing for o717 71" "' MANY MOODS OF MOSES BEENIE MAN
LR R t e irst tlme on : SHOCKING VIBES 1513*/VP
KEEP ON “TAKIN CHANCES" WITH JAMES HARMAN To increase consumer aware- 6 |6l éﬁ?&,’;gg‘égf/ﬁ, BUJU BANTON
SINGIN' TUNES AND BLOWIN' HARPS! ness, Half Note is creating a spe- 7 SPEAK MY LANGUAGE INNER CIRCLE
Y three years is a fun-filled theme album car or retal]ersl‘ rel.sbe.rg 8 9 | 6 | Jam pown 40001 B
s . 51 > stresses that he has “no objection MIDNIGHT LOVER SHAGGY
aboutitng ?“'“b'“ we foke'ln"Ws to retailers stocking older Telare or 9 | 8|47 | ViRain saas7*
love, relationships and money, as GRP ‘Live At The Blue Note’ 10 [10] 3 TAIgElgogm&bETE WAILERS 1967-72 VOLUME 2 BOB MARLEY
well as the sometime futile albums along with upcoming Half =
REGGAE GOLD 1997 R R
pursuitioftiiem all: Note releases.” 11 |12 | 69 | 4o 500- 1 VARIOUS ARTISTS
He hopes that the dedicated sec- RE-ENTRY| THE COMPLETE WAILERS 1967-1972 PART | BOB MARLEY
Al g 217 bt . g . JAD 1002/KOCH
e tion will “give new artists an oppor- RIGHT ON TIE ==
available: tunlty to be StO‘Cked some,plgce 13 11|33 HELLCAT 80406*/EPITAPH IR H AT
other than the ‘miscellaneous’ bin.” 14 | 15 | 47 | THEBEST OF ZGGY MARLEY AND THE MELODY MAKERS 1988.1953) 21651 MARLEY & THE MELODY MAKERS
Please visit our website of: www.canball.com “You never knOW, ” says Kreis- VIRGIN 44098
Email: cblrecords@aol. . : FOWARD: SUMMER REGGAE RIDDIMS VARIOUS ARTISTS
Mail order: 877-CAN-BALL (226.2255) }l:erg wry 1-}'\‘4 “D(;ana _K;?]_] plta‘ty ed  |(TD[REENTRY| cer Srracy sporone
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Kremer And Gompany Keep Piazzolla’s Flame Burning

NEW, FOR TANGO: Aster Piaz-
zolla’s lifelong goal was to take the
tango from the bordellos of Buenos
Aires to the world’s great concert
halls, and if the late composer/ban-

donedn master could see the
renaissance for his work today, he
would undoubtedly beam. Since the
Kronos Quartet teamed with
Piazzolla on the hit Nonesuch EP
“Five Tango Sensations” in 1991
(the year before he died at age 71),
the enthusiasm for his nuevo tango
has flourished in many guises.
With the imprimatur of the Piaz-
zolla estate, BMG’s Milan label has
begun to issue vintage live record-

Boone, Ghecker,
30 Other Artists
aue EMI-Gapitol

NEW YORK—Pat Boone,
Chubby Checker, and 30 other
veteran artists have jointly
sued EMI-Capitol Records,
accusing the label of selling
their music on reissue CDs and
compilations in the U.S. with-
out first obtaining the rights
to do so.

According to the suit, filed
Sept. 14 in Los Angeles Supe-
rior Court, the artists are
seeking unspecified damages
for fraud, breach of contract,
and intentional misrepresenta-
tion.

The suit further claims that
the label has willfully scld and
marketed the artists’ record-
ings without their permission
and without full royalty pay-
ments. However, the suit does
not name the specific releases
in question.

Other plaintiffs include
Spencer Davis; Tommy Roe;
Reg Presley on behalf of the
Troggs; Bobby Vee: Wiiliam
Berry, son of Jan Berry of Jan
& Dean; Freddy Fender;
Tommy Overstreet; and the
Lettermen’s Anthony Butala.

Thomas V. Girardi, attorney
far the plaintiffs, was unavail-
able for comment at press
time. A representative of Capi-
tol Records eould not be
reached for comment at press
time. A spokesman for Pat
Boone declined comment.

LARRY FLICK

ings of the man fronting his own
groups, and myriad jazz and clas-
sical artists have interpreted his
music (Billboard, Dec. 6, 1997). The
most high-profile of these efforts
is cello star Yo-Yo Ma’s Sony Clas-
sical dise “Soul Of The Tango,”
which has resided on Billboard’s
Top Classical Albums chart for 44
weeks and shipped a staggering
450,000 copies worldwide, accord-
ing to Sony.

One of the more imaginative in-
terpreters of Piazzolla over the
past few years has been Latvian
violinist Gidon Kremer, renowned
for his incisive takes on the main-
stream repertoire and his espousal
of such contemporary composers
as Alfred Schnittke and Arvo
Pirt. With the Nonesuch albums
“Hommage A Piazzolla” and “El
Tango,” Kremer produced sets that
take the full measure of Piazzolla’s
art, appealing to the head as well
as the heart and hip. Kremer con-
tinues his tango odyssey this fall
with a recording and world tour of
Piazzolla’s unsung operita “Maria
De Buenos Aires.”

Teldec’s deluxe two-disc set of
“Maria” has already hit the charts
in Europe, where the Kremerata
Musica and featured vocalists have
begun their trek on behalf of the
work. “Maria De Buenos Aires” is
due in U.S. stores Sept. 29, with
the North American tour bowing
Oct. 3 in Berkeley, Calif.; the road
show includes subsequent dates in
Vancouver, Cleveland, Chicago, St.
Louis, and Houston, as well as an
Oct. 7-9 run at the Brooklyn Acad-
emy of Music in New York.

Not an opera per se but a the-

atrical melding of poetry and
musie, “Maria De Buenos Aires” is
a pungently lyrical allegory of the
rise, fall, and rebirth of the tango.
More than anyone else, Piazzolla
invested this fading New World art

Uassical
KEEPING
SCORE

by Bradley Bambarger

with a phoenix-like power, height-
ening not only its European
antecedents but its kinship with
jazz. The forward-minded cast of
Piazzolla’s nuevo tango provoked
ire among traditionalists, yet the
1968 premiere of “Maria De Buenos
Aires” was a mani-
festo for the tri-
umph of spirit over
convention. The
“Maria” number
“Balada Para Un
Loco” has since
been revived with
regular success,
although the full
work has been less fortunate.
Kremer and arranger Leonid
Desyatnikov strove to revitalize
“Maria” with the leaner, meaner in-
strumentation of the eight-mem-
ber, Eastern European-accented
Kremerata Musica. The goal was to
improve upon latter-day interpre-
tations of the piece by “creating a
new expressive atmosphere—one
free of bar lines, with the feeling of
improvisation that was so much a

KREMER

part of Piazzolla,” Kremer says.
Key to imparting a freshly authen-
tic tone to the work was the partic-
ipation of the librettist of “Maria,”
Argentinian poet and tango afi-
cionado Horacio Ferrer, who
reprises his role of El Duende with
élan. Maria is voiced with verve by
Argentinian vocalist Julia Zenko,
and sundry other roles are embod-
ied by another ace native,
singer/composer Jairo.

To Kremer, “Maria De Buenos
Aires” is the work not of a tango
musician or an anti-tango musician
but of “a genius musician.” The
operita is “one of the most original
pieces I have ever encountered,” he
says. “A friend of mine, the Geor-
gian composer Giya Kancheli,
likes to say, ‘Piazzolla was ahead of
all of us.” I think that is true. Like
Vivaldi, Piazzolla is not as simple as
many people like to think, and he
has something that many other
composers lack—personality.”

Confident of the exotic immedi-
acy of “Maria,” Teldec has set up
sales of the album at Kremer’s tour
venues, and the label is also servic-
ing a promotional single, “Yo Soy
Maria,” to public radio stations of
both classical and world music per-
suasions. Kremer and company
take “Maria” to Japan early next
year; they’ll bring the work home
to Buenos Aires for a grand finale.

To underline the sincerity of his
enthusiasm for Piazzolla, Kremer
offers a romantic metaphor: “I am
not flirting with Piazzolla’s music;
I am deeply in love with it.” The
affair continues on Kremer’s next
album, “Le Cinema’—the latest in
his series of thematic Teldec discs

that includes the excellent “Out Of
Russia,” “From My Home,” and
“Impressions D’Enfance.” Already
out in Europe and due in the U.S.
during the first quarter of ’99, the
lovely “Le Cinema” sees Kremer
and pianist Oleg Maisenberg spot-
lighting film themes by Piazzolla,
Desyatnikov, and Kancheli, as well
as from Takemitsu, Shosta-
kovich, Nina Rota, and Charlie
Chaplin.

ENCORE: By his own estimation,
Astor Piazzolla’s greatest studio
recording was “Tango: Zero Hour,”
the 1986 American Clave set with
his Quintetto Nuevo Tango that
features such oft-covered classics
as “Milonga Del Angel” and “Tan-
guedia I11.” An ideal alchemy of
the visceral and cerebral, “Zero
Hour” was reissued Sept. 15 by
Nonesuch. The other two albums in
Piazzolla’s American Clave trip-
tych, “La Camorra” and “The
Rough Dancer And The Cyeclical
Night,” should follow next year . ..
Pianist Pablo Ziegler, a veteran of
Piazzolla’s quintet, has two new
discs: “Asfalto: Street Tango” with
his Quintet For New Tango (RCA
Victor) and “Tango Romance” with
the Orpheus Chamber Orchestra
(RCA Red Seal). Both sets mix
Ziegler originals with vintage tan-
gos, including the Piazzolla
favorites “Oblivion,” “Michelange-
lo 70,” and “La Muerte Del Angel.”
These efforts follow Ziegler’s pair-
ing with pianist Emanuel Ax on a
fine Sony Classical album of Piaz-
zolla duets, “Los Tangueros”
(Music to My Ears, Billboard, Feb.
8, 1997).
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y FUNDACION AUTOR
CONVOCAN EL 1* PREMIO
IBEROAMERICANO DE JAZZ

FUNDACION AUTOR

102213.3256@compuserve.com

* El préximo 15 de octubre finaliza el plazo de recepcién de obras para el
Primer Premio Iberoamericano de Jazz, IBER)JAZZ, convocado por la
Sociedad General de Autores y Editores (SGAE) y Fundacién Autor, con el
objetivo de reconocer la labor de los creadores iberoamericanos que dedican
su obra al jazz latino.

» El premio IBERJAZZ cuenta con una dotacion econémica de 1.500.000
pts. para el primer premio; 600.000 pts. para el segundo premio y
300.000 pts. para el tercer premio. A él podran presentarse todos los
compositores nacidos o residentes en alguno de los paises que integran la
comunidad iberoamericana, Portugal, Brasil y Estados Unidos.

* El concierto y anuncio de las tres obras ganadoras se realizard en el marco
del Festival Internacional de Jazz Latino, en La Habana (Cuba).

Para mas informacion sobre las bases de la convocatoria, puedes dirigirte a:
SGAE-ESTADOS UNIDOS

PRy, C/ Bérbara de Braganza, 7. 28004 Madrid. Tel.: (1-212) 752 7230. sgaeny@interport.net
G Espafia.Tel.: (34-91) 503 68 03, ) il cesliss
t’ V. Fax: (34-91) 503 68 19. aheredero@sgae.es 'SI'GﬁE?;ESXIgg A 7
'v)v SCAE-AMERICA DEL SUR el.: (52-5) .enclave@data.net.mx
fundacién autor Tel.: (54-1) 372 25 8I. SGAE-CUBA

Tel.: (53-7) 666 597. sgaecuba@artsoft.cult.cu
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(Continued from page 46)

Dega hit the headlines 10 months
ago (Billboard, Nov. 8, 1997) when he
severed all links with Spain’s most
popular chart-based radio network,
Cadena SER’s Los 40 Principales,
because he said Los 40 refused to
playlist his product despite—he
claimed—paying large “advertising
fees.”

At the time, Cadena SER declined
comment. But after the new incident,
the musical director of SER's five
national music networks, Luis Meri-
no, said, “We had problems with
Dega last year, and it is now clear
that we were right not to get involved
in a public argument over the rea-
sons.”

Max Music is Spain’s largest inde-
pendent record label and the coun-
try’s only fully owned multinational
label, with offices in Miami, Los
Angeles, Mexico, Puerto Rico, Ger-
many, Portugal, and, since June,
Brazil. Its distributors include Poly-
Gram (Mexico and Brazil), Universal
(U.S.), and BMG (Germany). The
label is Spain’s leading specialist in
dance compilations, with titles such
as “Ibiza Mix 98” and “Caribe Mix
98,” both of which are in the coun-
try’s official compilation charts this
week with sales approaching 150,000
each. Max Music has charted sever-
al compilations on The Billboard
Latin 50.

Cinco De BMI. Performance right organization BM! honored its member song-
writers and publishers during its fifth annual Latin Music Awards, held Aug. 26 at
the Biltmore Hotel in Coral Gables, Fla. “Mi Sangre Prisionera,” written by
Enrique Valencia, was named song of the year. Jorge Massias Gémez was
named songwriter of the year, and Warner-Tamerlane Publishing Corp. was
named publisher of the year. Shown after the awards ceremony, from left, are
Diane Almodévar, senior director of Latin music for BMI; Valencia; Massias
Gdmez; and Frances W. Preston, president/CEQ of BMI.

RIZO R.1I.P: Marco Rizo, a Cuban
pianist and composer who scored
films and was an orchestrator on the
“I Love Lucy” show, died Sept. 8 in
New York of a heart attack. He was
78.

Thaough classically trained, Rizo
often blended classical, Afro-Cuban,
and jazz elements in his music. He
performed in the '40s with Cuba’s
legendary composer Ernesto

DISTRIBUTOR b6

DONDE ENCUENTRAS LOS EXITOS

N OR Q019

Lecuona and in the orchestra of his
childhood buddy, Desi Arnaz. Rizo
was pianist, arranger, and composer
for the “I Love Lucy” show from
1951 to 1957.

Among the 30 albums released by
Rizo, who studied classical musie
with Rosina Lhévinne, Igor
Stravinsky, and Mario Castelnuo-

(Continued on next page)
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TITLE (Pubfisher anensmg Org) Sheet Music Dist.
39 A MIQUE ME QUEDO (Ser-Ca

36 AMOR DE PAPEL (Modermusic)
30 AMOR MALDITO (Ser-Ca, BMI)
9 AQUELLO QUE ME DISTE (Copyright Contro’}
18 CASAS OE CARTON (Unimusica, ASCAP)
22 COMO TE RECUERDO (Maximo Aguirre Mus:c/Editora
Angel Musical, SESAC)
2 CONTRA LA CORRIENTE (New Edition EMOA. SESAC)
14 CORAZON ENCADENADO (BMG Songs, ASCAP)
10 COSTUMBRES (BMG Songs, ASCAP)
27 CUANDO ACABA EL PLACER (Copyright Gontrol)
1 DECIR ADIOS (FLPF:, BMI)
29 DESDE QUE TE AMO (Mas flamingo, BM!)
33 DIME (Manzamusic, ASCAP)
18 DIRECTQ AL CORAZON (Edimusa, ASCAP)
17 EL HUO DE TIJUANA (TN Ediciones, BM{)
4 ESPERANZA (EMI April, ASCAP)
24 GRITA (Copyright Control)
20 HOTEL CORAZON (Mas Flamingo, BMi)
32 | DON'T WANT TO MISS A THING (Realsangs
ASCAP/Touchstone Pictures Songs, ASCAP)

8 JOYAS DEL CARIBE [BESITO DE COCO, CARAME-

LOS] {Copyright Control)

34 ME HACES FALTA TU (Edimonsa, ASCAP)

12 ME VOY A QUITAR DE EN MEDIO (Copyright Control}

23 MENTIROSO (Arjona Musical, ASCAP/Sony Music,
ASCAP)

15 NO LLORARE (Copyright Control)

16 NO ME CONOCES (Unimusica, ASCAP/Seny Music,
ASCAF)

13 PARA DARTE M! VIDA (WB Music Corp.,
ASCAF/Flamboyan)

3 PERDIOO SIN TI (Druco Cornelius, BMI/Olinga,
BNI/Music Corp. Of America, BMI/Polygram Musica
Calaca, SGAE)

11 POR MUJERES COMO TU (Vander, ASCAP)

21 QUE HABRIA SIDO DE M1 (New Edition ENOA
SESAC)

40 QUIERO VOLVER (Erresto Musical)

7 REFUGIO DE AMOR [YOU ARE MY HOME]
(Realsungs, ASCAP)

38 SE NECESITA UN MILAGRO (Caribbean Waves,
ASCAP)

35 SENTIMIENTOS [UN DISCO MAS, NIEGUELO TODO]
(Murro, BMI)

37 SIN TI (Copyright Control)

6 TE QUIERO TANTO, TANTO (Copyright Control)

28 TENGO UN CORAZON (Sir George, ASCAP/Milenio
ASCAP/H.R.M., BMI)
25 TU NUEVA VIDA (De Luna, BMI)

2 GIPSY KINGS NONESUCH/AG
CANTOS DE AMOR
3 MANA WEA LATINA
SUENOS LIQUIDOS
4 OZOMATLI ALMO SOUNDSINTERSCOPE
OZOMATLI
S ALEJANDRO FERNANDEZ SONY DIS00S
ME ESTOY ENAMORANDO
6 ALEJANDRO SANZ WEA LATINA
MAS
7 LUIS MIGUEL WEA LATINA
TODOS LOS ROMANCES
8 CARLOS PONCE EMI LATIN
CARLOS PONCE
9 ONDA VASELINA SONY DISCOS
ENTREGA TOTAL
10 VARIOUS ARTISTS COLUMBIASONY DISCOS
LATIN MIX USA
11 ILEGALES ARIOLA/BMG LATIN
REMIXES
12 PLACIDO DOMINGO ATLANTIC/AG
POR AMOR
13 RICARDO ARJONA SONY DISCOS
SIN DANOS A TERCEROS
14 LUIS MIGUEL WEA LATINA
ROMANCES
15 JOSE LUIS RODRIGUEZ WITH LOS PANCHOS

SONY DIscos INOLVIDABLE

2 ELVIS CRESPO SONY DISCOS
SUAVEMENTE
3 CHARLIE ZAA SONOLUX/SONY DISCOS
UN SEGUNDO SENTIMIENTO
4 FRANKIE RUIZ RODVENPOLYGRAM LATINO
NACIMIENTO Y RECUERDOS
5 BUENA VISTA SOCIAL CLUB
WORLD CIRCUIT/NONESUCH/AG
BUENA VISTA SOCIAL CLUB
6 MARC ANTHONY RMM
CONTRA LA CORRIENTE
7 CHARLIE ZAA SONOLUX/SONY DISCOS
SENTIMIENTOS
8 TONO ROSARIO WEACARIBEWEA LATINA
EXCLUSIVO
9 VICTOR MANUELLE SONY DISCOS
IRONIAS
10 INDIA RMM SOBRE EL FUEGO
11 AFRO-CUBAN ALL STARS
WORLD CIRCUIT/NONESUCH/AG
A TODA CUBA LE GUSTA
12 \I\/IIU.ELY QUEZADA SONY DISCOS
|

13 KINITO MENDEZ J&NSONY DISCOS
A CABALLO

14 DLG SONY DISCOS SWING ON

15 RUBEN GONZALEZ WORLD CROUTWONESUCHAG
INTRODUCING... RUBEN GONZALEZ

- ~ B

§ § % § %’g ARTIST IMPRINT & NUMBER/DISTRIBUTING LABEL TITLE
* hk No.1 & & %
1 1 5 SOUNDTRACK EPIC 68305/SONY DISCOS 5 weeks at No. 1 DANCE WiTH ME
2 2 31 RICKY MARTIN @ SONY DISCOS 82653 VUELVE
3 3 5 GIPSY KINGS NONESUCH 79510/AG CANTOS DE AMOR
4 4 22 ELVIS CRESPO SONY DISCOS 82634 E§ SUAVEMENTE
(5] 7 | 49 | MANA @ wea Laina 20430 SUENOS LIQUIDOS
6 6 14 | CHARLIE ZAA SONOLUX 82706/SONY DISCOS [¥§ UN SEGUNDO SENTIMIENTO
* K % GREATEST GAINER % ® %
13 13 OZOMATL1 ALMO SOUNDS BOO20/NTERSCOPE §H OZOMATL!
8 5 3 FRANKIE RUIZ RODVEN 557773POLYGRAM LATINO NACIMIENTO Y RECUERDOS
9 8 51 BUENA VISTA SOCIAL CLUB WORLD CRCUITNONESUICH 79478/ IRy BUENA VISTA SOCIAL CLUB
10 9 51 ALEJANDRO FERNANDEZ @ sony DISO0S 82446@ ME ESTOY ENAMORANDO
11 10 41 ALEJANDRO SANZ WEA LATINA 20281 [I§ MAS
12 11 45 MARC ANTHONY RMM 82156 CONTRA LA CORRIENTE
@ 16 11 LOS TUCANES DE TIJUANA Emi LATIN 93618 BB AMOR PLATONICO
14 | 12 | 5 | LUIS MIGUEL wea LATINA 20845 TODOS LOS ROMANCES
15 17 11 VICENTE FERNANDEZ sONY DISCOS 82713 BB ENTRE EL AMOR Y YO
16 14 3 GRUPO BRYNDIS DISA 9584 7/EMI LATIN UN JUEGO DE AMOR
17 15 | 65 CHARLIE ZAA @ SONOLUX 82136/SONY DISCOS [Ty SENTIMIENTOS
18 | 19 | 15 | CARLOS PONCE EMi LATIN 59454 CARLOS PONCE
19 20 23 SELENA EMi LATIN 94110 ANTHOLOGY
@ 21 | 32 | LOS TEMERARIOS @ Fonovisa 0515 BB COMO TE RECUERDO
@ 25 2 LA MAFIA SONY DISCOS 82826 EUFORIA
27 | 8 | ONDA VASELINA sony Discos 82567 ENTREGA TOTAL
23 18 4 TONO ROSARIO WEACARIBE 24304/WEA LATINA EXCLUSIVO
28 19 VICTOR MANUELLE sony piscos 82717 BB IRONIAS
25 23 10 GRUPO LIMITE Y CABALLO DORADO RODVEN 557978POLYGRAM LATING EL BAILE DEL MILLON
* & * HOT SHOT DEBUT * % %
26 NEW) BOBBY PULIDO EMi LATIN 86074 EN VIVO...DESDE MONTERREY MEXICO
21 22 13 INTOCABLE EMI LATIN 95178 INTOCABLE
28 24 13 VARIOUS ARTISTS COLUMBIA 69493/SONY DISCOS LATIN MIX USA
47 2 BANDA ARKANGEL R-15 LUNA 8502/FONOVISA AMOR DEL BUENO
30 32 2 PEPE AGUILAR MUSART 1819/BALBOA CON MARIACHI
31 31 8 VARIOUS ARTISTS FONOVISA 80732 COMO TE EXTRANO
32 35 10 ILEGALES ARIOLA 59317/BMG LATIN REMIXES
33 33 H CONJUNTO PRIMAVERA FONOViSA 9663 NECESITO DECIRTE
34 26 3 PLACIDO DOMINGO ATLANTIC 23794/AG POR AMOR
35 30 15 BANDA MAGUEY RCA 5795%/BMG LATIN LAGRIMAS DE SANGRE
40 | 16 | RICARDO ARJONA SONY DISCOS 82680 BB SIN DANOS A TERCEROS
37 29 58 LUIS MIGUEL A WEA LATINA 19798 ROMANCES
38 34 47 GRUPO LIMITE RODVEN 53933 1/POLYGRAM LATINO BB SENTIMIENTOS
39 | 39 20 GRUPO BRYNDIS DISA 94243/EMI LATIN 14 SUPER CUMBIAS
40 36 41 JOSE LUIS RODRIGUEZ WITH LOS PANCHOS sony Discos stajﬂ INOLVIDABLE
4 | 37 | 53 INDIA RMM 82157 SOBRE EL FUEGO
42 38 14 JARABE DE PALO EM LATIN 41762 LA FLACA
43 43 40 AFRO-CUBAN ALL STARS WORLD CIRCUIT/NONESUCH 79476/AG ATODA CUBA LE GUSTA
44 45 16 NEK WEA LATINA 20927 NEK
45 | 49 | 12 | LIBERACION pisa 95a36/emi LaTin UN REGALO DE AMOR
46 | 42 | 41 LOS TUCANES DE TIJUANA EMI LATIN 23461 Iy DE FIESTA CON...
47 50 22 LOS ANGELES AZULES DisA 93235/EM LATIN CONFESIONES DE AMOR
NEWD | MILLY QUEZADA soNY DIScos 82593 VIVE
49 | 48 [ 56 SELENA EMI LATIN 53585 SIEMPRE SELENA
NEW) BANDA EL RECODO FONOVISA 80742 TENGO UNA ILUSION
] | TROPICAL/SALSA l REGIONAL MEXICAN
1 RICKY MARTIN SONY DISCOS 1 SOUNDTRACK EPIC/SONY DISCOS 1 LOS TUCANES DE TIJUANA EMI LATIN
VUELVE DANCE WITH ME AMOR PLATONICO

2 VICENTE FERNANDEZ SONY DISCOS
ENTRE EL AMOR Y YO
3 GRUPQ BRYNDIS DISAEMI LATIN
UN JUEGO DE AMOR
4 SELENA EMI LATIN ANTHOLOGY
5 LOS TEMERARIOS FONOVISA
COMO TE RECUERDO
6 LA MAFIA SONY DISCOS
EUFORIA
7 GRUPO UMITE Y CABALLO DORADO
RODVENPOLYGRAM LATINO
EL BAILE DEL MILLON
8 BOBBY PULIDO EMI LATIN
EN VIVO... DESDE MONTERREY MEXICO
9 INTOCABLE £Mi LATIN
INTOCABLE
10 BANDA ARKANGEL R-15 FONOVISA
AMOR DEL BUENO
11 PEPE AGUILAR MUSART/BALBOA
CON MARIACHI
12 VARIOUS ARTISTS FONOVISA
COMO TE EXTRANO
13 CONJUNTO PRIMAVERA FONOVISA
NECESITO DECIRTE
14 BANDA MAGUEY RCA/BIG LATIN
LAGRIMAS DE SANGRE
15 GRUPQ UMITE RODVENPOLYGRAM LATING
SENTIMIENTOS

C) Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of

TU SONRISA (Sony/ATV, BMI)
31 VUELVO A NACER (Umimusica, ASCAP)
26 YO NACI PARA AMARTE (F.LPP, BMI)

500,000 unrts. A RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours the RIAA multiplies shipments by the
number of discs and/or tapes. Greatest Gainer shows chart's iargest unit increase indicates past and present Heatseeker
titles, %) 1998, Billboard/BP! Communications and SoundScan, Inc.
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Kremer And Gompany Keep Piazzolla’s Flame Burning

N EW, FOR TANGO: Astor Piaz-
zolla’s lifelong goal was to take the
tango from the bordellos of Buenos
Aires to the world’s great concert
halls, and if the late composer/ban-

donedn master could see the
renaissance for his work today, he
would undoubtedly beam. Since the
Kronos Quartet teamed with
Piazzolla on the hit Nonesuch EP
“Five Tango Sensations” in 1991
(the year before he died at age 71),
the enthusiasm for his nuevo tango
has flourished in many guises.
With the imprimatur of the Piaz-
zolla estate, BMG’s Milan label has
begun to issue vintage live record-

Boone, Ghecker,
/30 Other Artists
Sue EMI-Gapito

NEW YORK—Pat Boone,
Chubby Checker, and 30 other
veteran artists have jointly
sued EMI-Capitol Records,
accusing the label of selling
their music on reissue CDs and
compilations in the U.8. with-
out first obtaining the rights
to do so.

According to the suit, filed
Sept. 14 in Los Angeles Supe-
rior Court, the artists are
seeking unspecified damages
for fraud, breach of contract,
and intentional misrepresenta-
tion.

The suit further claims that
the label has willfully sold and
narketed the artists’ record-
ings withont their permission
and without full royalty pay-
nents. However, the suit does
not name the specific releases
in question.

Other plaintiffs include
Spencer Davis; Tommy Roe;
Reg Presley on behalf of the
Troggs; Bobby Vee; William
Berry, son of Jan Berry of Jan
& Dean; Freddy Fender;
Tommy QOverstreet; and the
Lettermen's Anthony Butala.

Thomas V. Girardi, attorney
for the plaintiffs, was unavail-
able for comment at press
time. A representative of Capi-
tol Records could not be
reached for comment at press
time. A spokesman for Pat
Boone declined comment.

LARRY FLICK

ings of the man fronting his own
groups, and myriad jazz and clas-
sical artists have interpreted his
musie (Billboard, Dec. 6, 1997). The
most high-profile of these efforts
is cello star Yo-Yo Ma’s Sony Clas-
sical dise “Soul Of The Tango,”
which has resided on Billboard’s
Top Classical Albums chart for 44
weeks and shipped a staggering
450,000 copies worldwide, accord-
ing to Sony.

One of the more imaginative in-
terpreters of Piazzolla over the
past few years has been Latvian
violinist Gidon Kremer, renowned
for his incisive takes on the main-
stream repertoire and his espousal
of such contemporary composers
as Alfred Schnittke and Arvo
Piart. With the Nonesuch albums
“Hommage A Piazzolla” and “El
Tango,” Kremer produced sets that
take the full measure of Piazzolla’s
art, appealing to the head as well
as the heart and hip. Kremer con-
tinues his tango odyssey this fall
with a recording and world tour of
Piazzolla’s unsung operita “Maria
De Buenos Aires.”

Teldec’s deluxe two-disc set of
“Maria” has already hit the charts
in Europe, where the Kremerata
Musica and featured vocalists have
begun their trek on behalf of the
work. “Maria De Buenos Aires” is
due in U.S. stores Sept. 29, with
the North American tour bowing
Oct. 3 in Berkeley, Calif.; the road
show includes subsequent dates in
Vancouver, Cleveland, Chicago, St.
Louis, and Houston, as well as an
Oct. 7-9 run at the Brooklyn Acad-
emy of Music in New York.

Not an opera per se but a the-

atrical melding of poetry and
music, “Maria De Buenos Aires” is
a pungently lyrical allegory of the
rise, fall, and rebirth of the tango.
More than anyone else, Piazzolla
invested this fading New World art

Cheasient
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SCORE

by Bradley Bambarger

with a phoenix-like power, height-
ening not only its European
antecedents but its kinship with
jazz. The forward-minded cast of
Piazzolla’s nuevo tango provoked
ire among traditionalists, yet the
1968 premiere of “Maria De Buenos
Aires” was a mani-
festo for the tri-
umph of spirit over
convention. The
“Maria” number
“Balada Para Un
Loco” has since
been revived with
regular success,
although the full
work has been less fortunate.
Kremer and arranger Leonid
Desyatnikov strove to revitalize
“Maria” with the leaner, meaner in-
strumentation of the eight-mem-
ber, Eastern European-accented
Kremerata Musica. The goal was to
improve upon latter-day interpre-
tations of the piece by “creating a
new expressive atmosphere—one
free of bar lines, with the feeling of
improvisation that was so much a

KREMER

part of Piazzolla,” Kremer says.
Key to imparting a freshly authen-
tic tone to the work was the partic-
ipation of the librettist of “Maria,”
Argentinian poet and tango afi-
cionado Horacio Ferrer, who
reprises his role of El Duende with
élan. Maria is voiced with verve by
Argentinian vocalist Julia Zenko,
and sundry other roles are embod-
ied by another ace native,
singer/composer Jairo.

To Kremer, “Maria De Buenos
Aires” is the work not of a tango
musician or an anti-tango musician
but of “a genius musician.” The
operita is “one of t