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BMG Addresses
Realities Of A
Shifting Europe

B BY ADAM WHITE

ELOUNDA, Crete—The journey
toward European economiec and mone-
tary union (EMU) may now require

GASSNER

tightened seat belts, but passengers
traveling with BMG Entertainment
International have been reminded that

(Continued on page 97)

EMD’s Bach
Replaced By
U.K. Executive

This story was prepared by Chris
Movrris in Los Angeles, Ed Christman
and Don Jeffrey in New York, and
Jeff Clark-Meads and Adam White

N _ — London.
E MI LOS ANGELES—
Already reeling

from cataclysmic
changes in its label
structure, EMI Music in the U.S.
received another jolt June 20 with the

(Continued on page 96)
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Heatseeker Acts Hit It Big

Huh!/Mercury’s OMC
Finding Fans At Top 40

B BY DOUG REECE

Reel Big Fish Making
A Splash For Mojo

B BY DOUG REECE

LOS ANGELES—“How Bizarre,” the
title track from the Huh!/Mercury
album by OMC, aka Pauly Fuemana,
has blossomed this summer into a major

oMC

crossover top 40 hit, helping to make
the native New Zealander a Heat-
seeker Impact artist here with his
debut effort.

“How Bizarre,” which was released
in February, jumped from No. 113 to
No. 95 on The Billboard 200 for the
week ending June 28. The album is at
No. 79 this issue, with sales of more
than 83,000 units, according to Sound-

(Continued on page 36)

LOS ANGELES—After nearly a
year of low-key campaigning,
Mojo/Universal ska act Reel Big Fish
has finally landed itself Heatseeker

REEL BIG FISH

Impact status with its latest album,
“Turn The Radio Oft.”

The Huntington Beach, Calif.-based
septet became a Heatseeker Impact act
when the album moved into the top half
of The Billboard 200 at No. 98 for the
week ending June 28. The album, which
was released in August 1996, has sold
more than 134,000 units, according to
SoundScan.

(Continued on page 36)

Entertainment Cos. Unveil

|
| @ BY BRETT ATWOOD

ATLANTA—Sony, Atlantic, and Vir-
gin were among the enter-
tainment companies making
music-related multimedia
announcements at the Elec-
tronic Entertainment Expo
(E3), held June 19-21 here.
The event, which is the
nation’s largest annual gath-
ering of computer and video
game makers, was attended by

approximately 40,000 people.

ELECYRONIC ENTEATAINMENT

AFLANTAE "87

Multimedia Plans At E3

Virgin Records America revealed
that it has entered into a strategic
marketing relationship with SegaSoft
Inc. to advertise, promote, |
and sell CDs from the label’s |
artists on the Internet gam-
ing network HEAT.NET
(Billboard Bulletin, June 23).
Gamers will soon be able to
hear music samples from
Virgin acts on the game net-
work, which can be accessed
at http://www.heat.net. The site’s

(Continued on page 58)

PBS’ ‘Sessions’
To Offer Intimate
Look At Artists

B BY MELINDA NEWMAN

NEW YORK—“Sessions At West
54th,” a new music series on PBS, will
debut Saturday (5)

‘ Sl with appearances
/o~ N, | by k.d. lang and
{ b \ Ben Folds Five.

! "9 / The  26-week
X ; series, produced by

Automatic Produe-
tions for American
Program Service, a supplier of public
television programming, will feature
two artists per hourlong program per-
(Continued on page 93)

Razor & Tie Sees
Pop Beginning in
Williams’ ‘End’

H BY EILEEN FITZPA_TR@K

LOS ANGELES—New York-based
Razor & Tie is backing Dar Williams'
July 15 release, “End Of The Sum-
mer,” with its largest marketing cani-
paign ever in an attempt to break the

o8
aa W

acclaimed songstress out of the folk
world and into mainstream pop.

“At this point in her career, Dar is
set up to have a very big record,” says
Razor & Tie co-owner Cliff Chenfeld.
“She’s built a fan base with two previ-

(Continued on page 90)
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THE LYNNS: WOMAN TO WOMAN

Country music is mired in a mountingly ominous era in which the
bland seem to be leading the bland. Anything adventurous, insurgent,
or remotely one of a kind is often serenely ignored in favor of a croon-
ing Ken or Barbie attired in rustic chic or a fresh-out-of-the-box Stet-
son. Thus, the Lynns’ let-the-hard-winds-how! outlook on the genre’s
current flimsy prefabrications echoes the fabled warnings of a big, bad
wolf and a house of straw.

“Country music today—and I mean the whole industry—has just got
to get real again,” says singer/songwriter Peggy Jean Lynn, half of the
sparklingly spunky duo whose essential debut album, “The Lynns”
(Reprise Records), is due in the fourth quarter. “People can see right
through things that are contrived, and if they ever get to feeling that
way about country musie, I can tell you that it'll be all over.

“For instance,” Lynn continues, “I had somebody at a Texas radio
station tell me the other day that they don't play honky-tonk music, and
I thought to myself, ‘I can’t believe I'm hearing such talk in the state of
Texas!” If somebody had ever told Patsy Cline that she had to include or
avoid a certain kind of sound on her records, or have a certain look, or
put on a cowgirl outfit and stick a piece of straw in her mouth, or do
anything else she didn’t feel in order to be ‘country,’ she
would have punched them out.”

When recently faced with the huge heap of bricks
before the gaping hole of what had been the back
entrance of Tootsie’s Orchid Lounge on Nashville’s
Lower Broadway, visitors might have wondered if some
retaliating predator had huffed and puffed the long-
neglected honky-tonk into oblivion. Happily, the club
was only undergoing renovation and expansion as a
result of the many alternative country performers
who've made its back room relevant again, and on the
early summer evening in question the Lynns and their
Honk-A-Billies band were inside doing their full-tilt best
to shake the historic landmark to its foundations.

The Lynns’ June 4 set at Tootsie’s was one of a series
of two-Thursdays-a-month stands they regularly present
at the ancient saloon abutting the Ryman Auditorium,
and all of us present agreed afterward that the raucous
and randy show that night by Peggy and sister Patsy
Eileen (the latter named for her mom’s bygone best friend
Patsy Cline) was easily one of the finest, tiercest (and

TO MY EARS

by Timothy White

was inducted as a Grand Ole Opry member in the early ’60s. “Unfortu-
nately, Peggy is the only one who can fit into Mother’s clothes,” Patsy
frets, sharing the impish streak of affectionate antagonism that char-
acterizes the Lynns’ in-concert repartee.

“As a twin, vou have to fight for your identity,” says Peggy, who recalls
how her mom often confused her two little girls when she came off tour.
“But nobody understands how close we are. We squabble like cats and
dogs, but nobody else can get into our fights; our bond is unbreakable.”

The task of breaching their between-song tiffs onstage usually falls
to Honk-A-Billies drummer Bob Warren, a grim-looking ringer for “The
Addams Family’s” Uncle Fester, but with a genial sense of timing. “I lis-
ten for what I think is the most amusing peak of their latest argument,”
Warren confides. “Then I count off the next tune, ready or not.”

“’Cept we sometimes tell him we’re not done talkin’ yet!” retort the
two women in unison. “As Mom told us,” adds Peggy, “to get a loyal audi-
ence, you have to be first, great, or original—and then patient.”

Born Aug. 6, 1964, in the tiny plantation hamlet of Hurricane Mills,
Tenn., the last of six children by Oliver “Doolittle” Lynn and the for-
mer Loretta Webb, Peggy and Patsy were delivered “almost exactly
nine months” after their parents got lost one afternoon
while house-hunting in Humphreys County, 65 miles
southwest ol Nashville. “They found this run-down,
white-columned home that hadn’t been lived in for 20
years, and Mom wrapped her arms around one of its
pillars and said, ‘Doo, I feel just like Scarlett O'Hara,
and this is my Tara.” My parents spent the night on the
porch of that dilapidated place, probably conceiving us
under the stars. The next day, they located the owners
and made an offer for the house and its 1,400 acres of
farmland, mortgaging the rest of their lives to fix it up.”

The Lynn twins preserve that seductive scene in the
| song “Nights Like These”—a probable single from
| “The Lynns,” as is “Woman To Woman,” a hands-off-
| my-man homily Peggy concocted after chasing a hussy
| away from her fiancé. Wariness, vigilance, and nurtur-
ing protectiveness are family traits, reaching back to
their father Doo’s practice of insisting the Liynns take
along their pet farm animals at the age of 8 when they
began traveling with their mom.

“Dad, who really raised us, was tough,” says Peggy.

funniest) gigs seen in Music City in quite a spell.

The Lynns, as it happens, are Loretta Lynn’s youngest (twin) daugh-
ters, and their tale, in all its warmth, wit, and sassy bravado, is intro-
duced on their auspicious new release. Nonetheless, like so many of the
foremost, albeit underappreciated, new artistic forces in country (includ-
ing Anita Cochran, Kim Richey, BR5-49, Iris DeMent, 0ld 97’s,
Whiskeytown, the Derailers, and Jim Lauderdale), they rightfully main-
tain that you still have to catch them live to get the full measure of their
music and mischief—and they intend to make the live radio concerts
that were once a staple of country a “crucial” part of their career.

*The first mistake our father made was putting us up on the bar in
the back room of Tootsie’s to sing when we was kids,” assures Patsy
Lynn. “My mom would be appearing at the Opry, and Dad would take
us across the alley, where Tootsie would give us each Cokes and Dentyne
gum, while Dad had a drink with Ernest Tubb and watched us try to
learn Ernest’s latest songs. Our music today is based on our sibling har-
monies and the live, roadshow style of intimate musie, jokey fun, and
person-to-person approachability our mother trusted in.”

As a tribute to her mom, Peggy often dons the same spangled
turquoise sheath at Tootsie’s that Loretta Lynn first wore when she

“He was a whiskey-loving hellion who settled down
some after we arrived, and he taught us responsibility. We could not get
on Mom’s bus without our favorite baby raccoon or goat to care for and
feed. The guys in the band would pile on after us and yell, ‘Oh Lord,
there’s a goat locked in our toilet!” But the band later forgave us, and we
sang backup with them for three years.”

Doo Lynn devised a new set of rules when his daughters began dat-
ing, insisting on accompanying the girls at a safe distance. “He lent my
beau and me his car for our first date to a drive-in to see ‘Urban Cow-
boy,”” says Peggy, “but he followed in his pickup truck and parked
behind us for the whole film! Patsy had it worse, though, since my father
would shoot at her boyfriend to scare him off our land. The town of Hur-
ricane Mills isn’t much more than our ranch, so Dad was the mayor and
sheriff all rolled into one—a law unto himself!”

One of the most inspired tracks on “The Lynns” takes its title from
their diabetes-ravaged father’s farewell on his deathbed last August at
age 67. “It was just before my parents’ 50th anniversary,” says Patsy.
“He called Mom and us into his room at Hurricane Mills, stared at her
for the last 20 minutes of his life, and said, ‘I won’t leave this world
unloved.” We want to keep our music as real as Dad’s words.”
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Net Community Must Respect Music Biz

B BY HILARY ROSEN

In June, the Recording Industry Assn.
of America (RIAA) filed civil lawsuits in
federal court in New York, Texas, and Cal-
ifornia against three Internet Music
Archive Sites and their operators who were
committing online piracy by reproducing
our members’ recordings without autho-
rization. The lawsuits set an important
precedent for establishing and enforcing
copyright on the Internet.

Recently improved technology, enabling
music recordings to be sent quickly and
reliably across the Internet, has required
us to take action to assert and protect our
members’ rights immediately. The threat is
full-length sound recordings being trans-
ferred pell-mell to any user’s hard drive in
a matter of minutes. The quality is almost
indistinguishable from a CD. Hundreds of
songs on music archive sites, reproduced
without permission, are offered for free.
Just click, download, play.

Traditional piracy already costs the
recording industry nearly $300 million
domestically and $2 billion worldwide each
year. Think of the ramifications of a cyber
free-for-all when our sound recordings, our
intellectual property, can be flagrantly
stolen via the Internet.

Music archive sites are a good example
of a new type of abuse that is becoming
endemic on the Internet, and that is why
we targeted these sites for restraining
orders and preliminary injunctions. The
individuals who are part of a sophisticated
electronic community responsible for cre-
ating sites like these are all too often aware
of copyright law—they simply choose to
ignore it. Some even brazenly advertise
their theft.

Many of them justify their actions philo-
sophically, claiming that cyberspace is not
the same as any other marketplace; that no
money is being exchanged (even though
bartering sound recordings is often
required and, in some cases, advertising
and sponsorship dollars may be involved);
that their acts help artists and record com-

panies by promoting their works. Wrong.
Even when downloaders are not exchang-
ing money, we know this practice will ulti-
mately displace sales. Artists suffer from
their valuable music being given away. Why
buy a record when you can get it for free?

In any event, artists and record compa-
nies have the right to decide for themselves
how to promote their works. Users, often-
times fans of the very artists they are
stealing from, may assume when they
download musie from these sites that the
artist endorses the idea of one big Internet

‘The recording
industry expects
to have a thriv-
ing online busi-
ness one day,
but we must not
let a pirate mar-
ket get estab-
lished before
the legitimate
one is ready’

Hilary Rosen is presi-
dent/COO of the
Recording Industry
Assn. of America.

Jjukebox. Meanwhile, infringed copies of the
artist’s work are passed around through an
international directory linking various
music archive sites worldwide.

Even in cases where copyright laws are
blatantly being violated, fear of punish-
ment is minimalized by the vastness of the
ever-expanding Internet. The site opera-
tors gamble they won’t be caught. Three
operators pushed their luck this time.
Under current law, the court can award
statutory damages against violators of up
to $100,000 for each copyrighted recording
infringed.

Until the appropriate balance between
free-flowing information and intellectual

LAUREN CHRISTY’S RESCUER

Thanks for the great piece about me in the
June 21 edition by Chuck Taylor (“Christy
‘Breeds’ A Fresh Sound
On New Mercury Set,”
Billboard).

Just one thing: I want-
ed people to know it was

N A o Tom Vickers who rescued
k me from my going-no-
J where rookie recording

deal. Without him waving
CHRISTY the magic wand (e.g.,

signing me to Mercury),

I'would still be in debt up to my eyeballs and
definitely not having anywhere near the
amount of fun I'm having now with my career.
Lauren Christy

Los Angeles

BLACK PROMOTERS SHUT OUT?

I do not agree with R&B editor J.R.
Reynolds painting such a one-sided view
(“Black Promoters Say They’re Excluded

From Top R&B Gigs,” Billboard, June 21).
This is not the way to solve a problem.

It’s a fact there is an invisible preference
of music/concert promoters in America
today; these promoters of the “proud crowd”
are going to exist no matter what. The key
is how to align yourself and work in a cohe-
sive manner. The art of promotion is not a
color thing, but a talent n art thing—talent
being the performer whom you promote and
art being the way you sell tickets to the con-
sumer.

There are no major-act (Tina Turner,
Michael Jackson, Luther Vandross, Bruce
Springsteen, James Brown) black agents.
The same agents who represent the white
rock acts also represent the black urban con-
temporary attractions. I agree with the
parts of Reynolds’ story regarding the lack
of black promoters who get a fair share—but
if they would research more, pay attention,
and align themselves more with A&R peo-
ple, producers, record company executives,
and press people at the various record com-

property is struck, the Internet can never
achieve its potential to become a viable
medium for the legitimate sale of music and
other copyrighted works.

Opportunities exist to legitimize a lot of
the current uses of music on the Internet.
A palatable solution to recording artists, as
well as avid fans and techno-enthusiasts, is
to establish partnerships. Take, for exam-
ple, the college student who ran a music
archive site off his college server in north-
ern California. He’s now working with
newly-formed MP3 Consortium and hopes
to convert his database into a business that
would pay rights-holders through online
music stores.

How can we encourage more people to
collaborate with the creative community?
We believe one successful avenue is our
campus-based Internet Copyright Cam-
paign, which seeks to educate by inform-
ing students and administrators, in colleges
and universities across the country, about
the legal and artistic implications of copy-
right infringement.

We need continued cooperation from
online and Internet Service Providers to
help us identify operators of infringing
user sites. We will also take more serious
actions against blatant abusers of copy-
right as we monitor the Internet daily. The
recent lawsuits are only the opening round
in our fight against Internet piracy.

The recording industry expects to have
a thriving online music business one day. At
this moment, the RIA A is working on var-
ious elements to create that business, such
as encryption, embedding signaling sys-
tems, and other standards that may be nec-
essary to ensure a high-quality, secure
transmission to music lovers. But, we must
not let a pirate market on the Internet get
established before the legitimate one is
ready.

Reconciling copyright and the Internet
is a formidable challenge, but it is not a new
one. Throughout history, our laws have
been adapted to accommodate technology.
The Internet is just the latest trend. It
poses tremendous risk—and potential.

LETTERS =

panies, they would have a better handle on
things and be able to make proper offers
before a baby band develops into a marquee
attraction.

Black promoters do not promote Bonnie
Raitt, Steve Winwood, Michael Bolton, Sim-
ply Red, Sting, ete.—not because they can’t,
but because they don’t make offers to the
agents/managers. Promoting concerts is a
colorless business, and my experience shows
and tells me that the black concert promoter
is a dying breed because they caused it to
happen.

Sun Song Productions’ Jesse Boseman gets
most if not all of the local promotion work of
Haymon Entertainment’s Al Haymon, who is
one of the biggest promoters and happens to
be black—but he got there by building baby
bands into star attractions. Black promoters
need a lesson in buying “futures” with an
option.

Sparkie Martin
Entertainment Attractions
New York

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.

I Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Marilyn A. Gillen, Biltboard, 1515 Broadway, New York. N.Y. 10036
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Warner Shuttering CD
Plant In North Germany

B BY WOLFGANG SPAHR

HAMBURG—The Warner Music-
owned Teldec-Press CD plant in Nor-
torf/Kreis Rendsburg, north Germany,
is to be closed. According to trade
union IG Metall, 281 jobs are at stake.

Explaining the decision to end pro-
duction, Friedrich-Carl Coch, presi-
dent of Warner Music Manufacturing
Europe, says that the CD market was
unlikely to grow any further in the
future. Says Coch, “Given the interna-
tional competition among producers,
more and more new CD factories are
being constructed which are able to
produce at lower costs. This makes it
extremely difficult for us to spread the
remaining volume between the two fac-
tories in Alsdorf and Nortorf.”

Warner Music International’s main
European facility will remain at Als-
dorf in Germany.

Coch adds that projected DVD busi-
ness is not sufficient to justify keeping
open the Teldec-Press plant, as no date
has yet been set for the launch of the

New Production
Process Is Aim
0f BMG Alliance

H BY STEVE TRAIMAN

NEW YORK—BMG Entertainment
has formed an alliance with Sage Tech-
nology Ine. and Leybold Systems
GmbH to develop a new manufactur-
ing process and machinery for repli-
cation of CDs, CD-ROMs, and DVDs
that it says should lead to significant-
ly faster output with major cost sav-
ings.

The series of joint development,
manufacturing, equipment, and licens-
ing contracts was announced here
June 24 by Uwe Swientek, CEO of
BMG Entertainment Storage Media,
whose Sonopress division produces
more than 500 million CDs and DVDs
annually at nine plants around the
world.

Swientek was joined by Jamie Edel-
kind, CEO of Sage Technology in
Marietta, Ga., and its NeuROM Tech-
nology Inc. (NTI) subsidiary, which
devised the process technology. Ley-
bold Systems GmbH, based in Hanau,
Germany, is an international manu-
facturer of precision research manu-
facturing and industrial machinery
and systems.

According to Edelkind, the Neu-
ROM technology for producing discs

(Continued on page 93)

format in Europe.

Another factor in the closure of the
Nortorf plant is the decline in demand
for the prerecorded cassettes that are
produced there. Sales of the format in
Germany will drop to a projected 6 mil-
lion in 1998, down from 15 million in
1995.

Says Coch, “The group greatly
regrets this development, as there have
repeatedly been attempts to restruc-
ture and maintain this factery in the
interests of all parties concerned ever
since it was first taken over in 1988. We
have managed to do this for over 10
years. Unfortunately, new products in

(Continued on page 10)

Suppliers Wait On Alliance Finance Deal

H BY ED CHRISTMAN

NEW YORK—While Alliance
Entertainment Corp.’s stock and
bond prices continue to fall as
investors lose hope that manage-
ment will be able to pull off an
11th-hour deal, sources insist that
talks are continuing with three
potential new investors.

At press time, June 24, shares of
the troubled company closed at %1,
down ‘/s, while its bonds were trad-
ing at 15 to 25 cents on the dollar,
down from 22 to 28 cents the week
of June 16.

Alliance, which has been seram-

Can You See Me Smile. Warner Bros. artist Anita Cochran is all smiles after
performing at the Opryland Hotel for radio personnel attending the Country
Radio Seminar. Pictured, from left, are Dene Hallam, PD, KKBQ-FM Houston;
Cochran; and John Trapane, music director, KKBQ-FM.

Raid Of Plant In Bulgaria Raises
Hopes For Anti-Piracy Campaign

B BY JEFF CLARK-MEADS

LONDON—Hopes are being raised of
anew era of effective anti-piracy action
in Europe’s piracy hot spot, Bulgaria.

The country has been described by
the International Federation of the
Phonographic Industry (IFPI) as a
problem in the same league as China,
and senior Western record industry
executives have expressed their dis-
quiet at the apparent lack of vigor from
Bulgarian authorities in protecting
intellectual property.

However, a raid said by IFPI direc-
tor general Nic Garnett to be a “break-
through” has now been carried out by
Sofia police. Ironically, the action was
against a company the IFPI had em-

Senate Mulling Spectrum Fees
B’casters Rally To Block Amendment

H BY BILL HOLLAND

WASHINGTON, D.C.—The nation’s
radio and TV broadcasters are orga-
nizing to block the introduction and
passage of a proposed budget package
amendment that would require all sta-
tions for the first time to pay a spec-
trum fee to use the airwaves.

Hill staffers said broadcaster fees
could bring an estimated extra $5 bil-
lion into the Treasury.

The plan, currently being brought up

for consideration in the Senate, would
include spectrum fees for all services
that have not already “bought” new
spectrum through recent auctions.
The National Assn. of Broadcasters
(NAB) faxed a special “Broadcaster
Full Action Alert” June 23 to all mem-
bers and state associations asking them
to contact their senators to oppose the
administration plan, which is being
floated on the Hill but does not yet
have a sponsor.
(Continued on page 90)

braced.

Sofia police working with the city’s
IFPI office raided the CD plant in the
town of Botevgrad owned by the Uni-
son Distributing Co.

The IFPI says that five CD molds
were seized, three of which, the orga-
nization claims, did not carry the
Source Identification (SID) code that
is required by Bulgarian law. SID
codes embedded in digital data ona CD
allow each disc to be traced back to the
machine on which it was made.

IFPI says 5,000 discs covering 20
titles, along with 40 masters and docu-
mentation relating to CDs produced at
the Unison plant, were also confiscat-
ed. As a result of the raid, the organi-
zation says, Bulgaria’s largest CD plant
has been put out of action.

“This is a major breakthrough,” Gar-
nett says. “The Bulgarian police have
done a thorough job, and this action
shows what can be achieved. We are
calling on the Bulgarian authorities to
take effective action against all cases
of CD piracy, as there is a great deal to
be done.”

Privately, IFPI executives feel that
Bulgarian law-enforcement agencies
no longer have an excuse for not car-
rying out raids. “They can’t say they
don’t know how to do it anymore,” says
asource.

The raid on the Unison plant marks
a turnaround in the fortunes of the
company. Its president, Emil Dimitrov,
was a welcome guest at an IFPI

(Continued on page 97)

bling to avert a Chapter 11 filing
by putting together a deal that
would bring a cash infusion into
the company, has been involved in
negotiations since February with
three potential investors.

In addition to the often-men-
tioned, but never publicly con-
firmed, Apollo Advisors, sources
say that one of the investors is a
foreign investment firm known as
AC Israel Capital Corp. Sources
suggest that AC Israel is talking
about investing $50 million, which
would be used as a catalyst to start
a restructuring of the company’s
balance sheet.

Sources say a third potential in-
vestor is also talking to Alliance
management, but details of those
talks or the identity of the investor
could not be determined.

Scott Young, the former Where-
house Entertainment chairman, is
said to be acting as a consultant to
one of the latter two potential
investors.

_ Apollo is said to be still inter-
ested in Alliance, but is sitting on
the sidelines while discussions are
carried out with the other poten-
tial investors. However, as the

Investor Negotiations Are Said To Be In Final Stages

Alliance situation has deteriorat-
ed, Apollo has abandoned its initial
offer of investing funds that could
be used to restructure the balance
sheet and instead has proposed a
scenario that would break up the
company. An Apollo spokesman
declined comment.

As the talks with the potential
investors drag on, some of the six
major suppliers are getting ner-
vous and have placed Alliance on
credit hold, after earlier agreeing
to a credit rollover. In some

_instances, the withdrawal of cred-

it is due to a lack of payment
and/or complete payment for a
month, and in other instances it is
sparked by a lack of communica-
tion about payment plans and/or
unexplained deductions from pay-
ment. Executives at the major mu-
sic companies either declined to
comment or had not returned
phone calls by press time.

But sources say that, in an
attempt to resolve differences, a
conference call had been scheduled
between Alliance and its major
trade suppliers for June 27, after
Billboard went to press.

Trauma Lays Off 6 Staffers,
Citing Suit With Interscope

B BY BRADLEY BAMBARGER

NEW YORK—The Los Angeles-based
Trauma Records has laid off six of its
15-member staff, with the label at-
tributing the cuts to economic hardship
surrounding its dispute with Inter-
scope Records over multiplatinum act
No Doubt (Billboard Bulletin, June 24).
Trauma filed a $100 million-plus
breach-of-contract suit against Inter-
scope May 23, claiming that Interscope
had reneged on a deal to allow No
Doubt to fully join Trauma’s roster
after the smaller label had developed,
produced, and promoted the band to its
hit status (Billboard, June 7).
According to Trauma attorney Skip
Miller, Interscope ceased making ad-
vance “pipeline” payments on Trau-
ma’s share of royalties earned by its
roster soon after the suit was filed.

Interscope had made about a dozen
such payments to Trauma over the
past 2V years, totaling well over $2 mil-
lion, Miller says.

“The layoffs were made, because
without those pipeline payments Trau-
ma can’t maintain the overhead it has
incurred to sign and develop acts, an
overhead that Interscope encouraged
and fostered,” Miller says.

In response to Trauma’s comments
regarding the suit and layoffs, a repre-
sentative for Interscope says, “Trau-
ma’s statements are wrong; however,
Interscope does not litigate in the
press.”

The Trauma employees let go in-
clude national director of promotion
Ben Brooks, national director of alter-
native promotion Rebekah Jones, and
director of publicity and artist devel-

(Continued on page 90)

Antone’s Founder Indicted

Texan Faces Federal Drug Charges

@ BY RAMIRO BURR

SAN ANTONIO, Texas—Clifford
Jamal Antone, founder of Antone’s, the
legendary Texas blues club that has
played host to the likes of the late Ste-
vie Ray Vaughan, was indicted June 17
in Austin on federal charges of con-
spiring to distribute more than a ton of
marijuana and launder nearly $1 mil-
lion in drug proceeds.

On June 18, Antone appeared at an
arraignment before U.S. Magistrate
Judge Stephen H. Capelle and plead-
ed not guilty to all the charges. Antone
posted a $50,000 bond and was
released.

He was to appear the same night at
the official grand opening of the new
Antone’s nightelub a block off Austin’s
fabled Sixth Street, for the first of four

concerts by Jimmie Vaughan, brother
of the late Steve Ray.

Antone, whose club became known
worldwide as a top blues venue in
Texas over the last 20 years, faces
between 10 years and life in federal
prison if convicted.

In 1975, he founded Antone’s night-
club on Sixth Street, and through the
years it developed a reputation as the
premier club for blues musicians, the
city’s “Home of the Blues.” In 1987, he
launched the label Antone’s Records,
distributed by Warner Bros.-owned
Discovery Records, and it has featured
many of the nightclub’s top acts. He
also founded the retail outlet Antone’s
Record Shop in downtown Austin.

According to Daryl Fields, spokes-
man for the U.S, attorney’s office here,

(Continued on page 93)
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RAP DANCE

‘Birthday’ May Boost Covert

Waterdog’s Chicago Artist On The Rise

8 BY CRAIG ROSEN

With the recent release of “Birth-
day,” Chicago-based indie-pop renais-
sance man Ralph Covert perseveres
in spite of the fact that his classic pop
sensibilities remain out of step with
trend-spotting major labels.

As a solo artist and with his band
the Bad Examples, Covert has
released eight albums on the Chicago-
based Waterdog Records, a label he
started in 1991 with Whitehouse
Records owner Jay Whitehouse and
an investor.

Although Covert remains unknown
in most of the U.S., he has built an
impressive local following in the
Chicago area, tallying airplay on
triple-A WXRT, and has scored three
minor hits with the Bad Examples on
the CNR label in Holland.

Covert’s biggest break in the U.S.
occurred when Chicago’s long-lived
band Styx covered the Bad Examples’
“Not Dead Yet” on its 1990 album
“Edge Of The Century.” Beyond that,
however, Covert’s talents have, for the
most part, remained undiscovered by
a mass audience,

However, that may soon change
with the release of “Birthday.” Fit-
tingly, Covert’s second full-length solo
effort was released May 25, the
singer/songwriter’s birthday.
Although the date fell on a Sunday,
Waterdog and its Maplewood, N.J.-
based distributor Big Daddy made an
exception. It was on May 25, 1995, that
Covert started recording the album
with friends at his own birthday gath-
ering, simply for the joy of making
musie.

“Birthday” wasn’t the only present
for Covert in recent weeks. Also in
late May, “Sawdust And Spangles,” a
play inspired by the memoirs of 19th-
century circus pioneer W.C. Coup and
written by the singer/songwriter and
G. Riley “Gary” Mills, opened at the
Firehouse in Chicago.

Lawrence Bommer of The Chicago
Tribune called the play “a labor of love
[that is] never dull, often eloquent and
ultimately charming.” In the review,
Bommer credited Covert with writing
the score, but in fact the singer/song-
writer also co-wrote the play.

Says Covert, “There’s only three
songs in the whole thing. My co-writer
called me and asked, ‘How come they
made it sound like I wrote the play
and you wrote the songs?” I'm a musi-
cian, so they assume that’s what I
did.”

While “Sawdust And Spangles”
may not be heavy on Covert’s musie,
the play was inspired in part by “The
Amazing Romero,” a track on “Birth-
day.”

“Gary and I knew we were going to
write a play together,” Covert
explains. “We had done some short
things together and really enjoyed the
process. When he heard ‘The Amaz-

ing Romero’ when I played it at a
friend’s house, he said, ‘That’s it.
That’s the world for our play. We'll set
it in the circus.””

The faet that the album was
released nearly simultaneously with
the play’s opening was “a neat piece of
synchronicity . . . It is a real thrill to
have written a play and see it and hear
it and have it come
to life in front of
you. It is a very
rare privilege that
that many people
have faith in some-
thing you do.”

While “The
Amazing Romero”
takes place in the
circus, the bulk of
“Birthday” was inspired by Covert’s
toddler daughter, Fiona, whose photo
graces the album’s cover.

“Bedtime Girl,” one of the album’s
most touching tracks, is a lullaby for
Fiona. “One night I was tucking her
into bed and I said, ‘How’s about a
smile from a bedtime girl?” And
Fiona’s mom said, ‘That’s a lyric to a
song, go write that song.” So I came
back to my place and wrote the song.”

While Covert remains an indepen-
dent artist, his material has definite
mainstream potential. On the 13
tracks on “Birthday,” his confession-
al songwriting and singing recalls the
likes of James Taylor, Freedy John-
ston, and former Crowded House
front man Neil Finn.

The stark arrangements on “Birth-
day” allow Covert to showcase his
songwriting talents—his songs are
published by Waterdog Musie
(ASCAP), administered by Wixen

(Continued on page 58)
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BMG Reaches Qut To Global

B BY ROBBERT TILLI

AMSTERDAM—BMG Holland wants
to take “the Carpenters of the low-
lands” to the top of the world.

Tjeerd and Trijntje Oosterhuis are
the latest siblings to earn comparisons
to Richard and Karen Carpenter, not
least of all because the duo is a smash-
ing success. Sales of the Dutch group’s
self-titled debut album, “Total Touch,”
are closing on 300,000 copies at home,
according to its label, and its dance-
infused pop has already won attention
abroad in Germany and Japan.

Such sales for a domestic act are
unprecedented at BMG Holland, says
deputy managing director/GM
Maarten Steinkamp. To put Total
Touch’s achievement in perspective,
celebrated labelmate saxophonist
Candy Dulfer has yet to reach the
300,000 local sales mark on any one
album. Moreover, “Total Touch” has
now achieved half the sales here of the

s+ COUNTRY .»

Burrito Bros.
Flying Again
On Ether Set

B BY DEBORAH EVANS PRICE

NASHVILLE—Few acts in the
music industry have a longer his-
tory and stronger legacy than the
Flying Burrito Brothers. Contin-
uing their tradition in the "90s,
longtime Burritos John Beland
and Floyd “Gib” Guilbeau are
preparing for the July 8 release

BURRITO BROTHERS

of “California Jukebox” on Ether/
American Harvest.

The current Burrito lineup on
the album includes Guilbeau, a
Burrito since 1973, on fiddle and
lead voeals; Beland, who joined in
1980, on guitar, mandolin, har-
monica, and voeals; bassist/vocal-
ist Larry Patton, who joined the
group for its 1989 European tour;
drummer Gary Kubal, who has
been with the band since 1993;
and founding member “Sneaky”

(Continued on page 50)

soundtrack to “The Bodyguard,” BMG
Holland’s all-time best seller.

Not bad for an album for which the
record company’s original sales pro-
Jjection was 15,000 copies.

That fact emerged during BMG
Entertainment International’s recent
European conference in Crete, when
the Dutch company’s head of A&R and
international exploitation, Henkjan
Smits, explained the Total Touch story
with a video presentation. He also
argued that the group has the poten-
tial to sell internationally with suffi-
cient promotion. “We have proven in
Holland that it can work,” he said, and
declared that consumers elsewhere in
Europe would respond.

One of the act’s assets is the striking
vocals of Trijntje (pronounced “train-
cha”) Oosterhuis. “Hers is perhaps not
the smoothest-sounding name, speak-
ing internationally,” Smits conceded,
but her musical style is powerful and
commanding—and owes more than a

LATIN

Elektra Sees Marketing Sense
In Melody Makers’ ‘Babylon’

B BY ELENA OUMANO

NEW YORK—With their latest album,
“Fallen Is Babylon,” due stateside July
15 on Elektra, Ziggy Marley & the
Melody Makers display not only
greater musical imagination and matu-
rity, but a stronger sense of purpose
and a new urgency.

“We were thinking about Armaged-
don and Revelation, what they teach us
and what’s coming through now,” says
David “Ziggy” Marley, lead writer/
singer of the group made up of the chil-
dren of Rita and Bob Marley (along
with background vocalist Erica
Newell). “There’s signs and wonders all
around us, and we want people to open
them eyes to these things that are hap-
pening, so they know the time is at
hand to seek spiritual fulfillment. This
is the key.”

This fourth album for Elektra may
contain harder messages for the lis-
tener, but its tone remains character-
istically warm and optimistic, because it
is grounded in firmly held spiritual
beliefs. “The growth never stops, is just
that,” says Ziggy. “Every day we learn
more about the Supreme Being, and
that knowledge and wisdom turns over
into my life and from my life to my
music and the stage.”

“Fallen” was produced at the rebuilt
Marley Music Studio at the historie
Hope Road address where Bob Marley
originally constructed his Tuff Gong
Studio. The album is distinguished by
the increased participation of Stephen
Marley, who wrote three tracks, co-
wrote four, and emerged this past year
as a vocal and production star on a
number of projects, some involving
such stateside artists as the Fugees

Markets With

TRIJNTJE OOSTERHUIS OF TOTAL TOUCH

little to the old Motown records she
says she prefers listening to than the
hits of today. BMG plans a pan-Euro-
pean release for Total Touch’s first
local hit, “Touch Me There,” in Sep-
tember, with the U.K. among target
markets.

The pair was signed to the company
in 1995 by Wilbert Mutsaers, who then
became its manager at Delft-based

ZIGGY MARLEY & THE MELODY MAKERS

and Spearhead.

“Me and Stephen do most of the pre-
liminary work together,” says Ziggy.
“He has his stuff and I have mine, in
terms of songs and laying down tracks.
Then we come up with ideas, swing
them around, and decide if they work.
We don’t argue. Whatever works, we
use. It seems like the truth is plain; you
can’t argue about that.”

One of the more endearing Marley
clan traits is that closeness, which is
celebrated and given universal appli-
cations in the Ziggy-penned “Brother-
ly Sisterly Love.”

While the title track and many oth-
ers deal with revelatory biblical
imagery that addresses humanity’s col-
lective spiritual health, “Diamond City”
tackles the international political sys-
tem, specifically the paradigmatic
dilemma of impoverished coal miners
in Sierra Leone and Zaire.

“Ziggy Marley & the Melody Mak-

(Continued on page 90)

Total Touch

Mojo Talent. “The band came to me at
BMG with a self-produced demo which
was pretty much finished product,
including artwork,” recalls Mutsaers.
He and the duo then set about reshap-
ing its funk rock sound. “What we
wanted to do was to come up with a
contemporary pop album that would
still be playable a year later,” says Mut-
saers. “It’s no gimmick band either;
they’re all about great pop songs.”
The Oosterhuis siblings were raised
on a diet of those. Their parents—a
classical violin player (mother) and an
author (father)—took them to the
opera and classical concerts, but also
played albums by the Beatles, Simon &
Garfunkel, and Stevie Wonder at
home. The two began performing their
own music in Amsterdam bars and
were later heard by Dulfer. Trijntje
was invited to join her band and sang
on Dulfer’s “Big Girl” album.
While his sister was on the road,
(Continued on page 10)
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July 16 - 18,1997
Special Attractions ) ! U

¢ “Clubland Unplugged” - Prepare for the excitement of seeing stellar
artists like Kristine W., Martha Wash, Dajae, Byron Stingily and
Pamela Williams of Funky Green Dogs, with a live band.

* Also appearing in special artist showcases are cance music superstars
Crystal Waters, Sandy B., and Rosie Gaines ... and many, many more.

 Twirl in the twilight at nightly DJ Marathons that will feature influential ; PR
Chicago spinners Ralphi Rosario, Psycho Bitch, and Mark Hultmark,
among others. Co-sponsored by Pro Motion. f

.
.

REGISTRATION INFORMATION

To Register: Cut out form and mail to:

PLUS...

e “TRIP HOP N'BEATS NIGHT” featuring DJ Wally and Dozia
“KONKRETE JUNGLE/DRUM & BASS PARTY” with DJ Soulslinger,
DJ Dara, Delmar and Future Forces “PROGRESSIVE/SUB CLUB
PARTY"” with Billboard DJ Jeff Moyer and othe-s

Bil_ board Dance Music Summit

Attn: Maureen Ryan

515 Broadway, 14th Floor, NY, NY 10036
or ~ax to (212) £36-1400.

¢ Keynote Addresses by Erik Bradley, Music Director, B96 Chicago;
Pioneering dancz prod.cer, Arthur Baker and Electronic Renegade

Brian “B.T.” Transeau This form may be duplicated ~ please type or print clearly.

¢ Celebrate the heritage of dance music during a special Chicago
House Reunion with legends of club music. Plus a special
presentation commemorating the establishment of the Dance Music
Grammy catecory.

Mcke all payments to Billboard Magazine.
Canfirmation will e sent via mail - please allow 10 days!)

REGISTRATION FEES

Regular Billboard DJ’s/Record Pool
Director’s Only

$305.00 $199.00

Pre-Registration (payment received by Junz 30th)

$355.00 $249.00
Full Registration (after June 30th and walk-up)

¢ A&R Juries -- newcomers will have a rare opportunity to network
and get career counseling with top industry figures.

¢ “Producers Speak Out” featuring red hot producers Deep Dish,
Ernie Lake & Bobby Guy, Frankie Knuckles, Roger Sanchez,

Prince Quick Mix and Teri Bristol among others. _
First Name

Discount Airline Information A

You're eligible for special discount fares from Amer can Airlines for
travel to Chicego, July 13 to July 21, 1997. Reservéetions must be
booked dirzczly through PEPP TRAVEL a: 1-800-877-9770.

Please identify vourself as a Billboard actendee.

*

Hotel Accommodations

Chicago Marriozt Downtown, 540 N. Michigan Averue
For reservations, please call 1-800-228-9290.

Room rate $135.00 single or double.

Please be sure to state that you're with BILLBOARD'S DANCE MUSIC SUMMIT
to receive discountec rate.

Registration Bag Inserts
Call Michele Jazangelo at (212) 536-5C88 to
inguire about cost, quantity and shipp ng details.

Contact Information
Maureen Rvan,

Director. of Special Events

(212) 536-5002 ph. )
(212) 536-1400 fax

Larry Flick

Cance Music Editor
(212) 536-5050 ph
(212) 536-5358 fax

www.americanradiohistorvy eom

o o o e o o e o o o e e - - - =

Last Name

Title.

Cempany

Acdress = =

Ciey B
State Zip Code
Phone _Fax

I'm paying by 0Check OVISA/MC OCAmex
Credit Card #

Exp. Date . 2=

Cardholder’s Name:

Cardholder’s Signature:

Cardholder’s Phone:

Cancellation Policy: All cancellations must be subniitted
irs writing. Cancel'ations received between May 30th and
June 30th will be subject to a $175.00 cancellation pee.
No refund will be Ssued for cancellations received afer
Jine 30th.
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Crosse Walks Many Miles
To Support New Reunion Set

B BY DEBORAH EVANS PRICE

NASHVILLE—While it is not unusu-
al for artists and labels to support
radio and retail in promoting a new
project, with the Tuesday (1) release
of Clay Crosse’s Reunion Records
album, “Stained Glass,” Crosse is tak-
ing that support to extreme mea-
sures—actually taking over air shifts
and ringing up
sales at cash regis-
ters.

The first single
from the project,
“He Walked A
Mile,” was released
May 9 to Christian
radio. In support of
the single and
album, Crosse is
scheduled to “walk a mile” in the shoes
of radio and retail people during a pro-
motional tour June 27-July 19 in Mem-
phis; Nashville; Indianapolis; Chicago;
Grand Rapids, Mich.; Detroit; St.
Louis; Minneapolis; Colorado Springs,
Colo.; Denver; Wichita, Kan.; Okla-
homa City; Dallas; Houston; Atlanta;
Seattle; and Portland, Ore.

“It’s just my way of saying thank you
to the people that mean alot to me out
there,” Crosse says, “all the people who
work hard at their jobs and, in turn,
further my career—the people at the
radio stations and music stores . . . It’s
important to me to say thank you to
them and to, in essence, walk a mile in
their shoes for those days.”

In addition to figuratively “walking a
mile” in the shoes of radio and retail,
Crosse will also literally walk a mile in
each city for Special Olympics. Crosse
is a spokesman for the organization
and has been involved in numerous
activities on its behalf. On this upcom-
ing promotional tour, Special Olympics
athletes will meet Crosse at specified
locations in each city and will join him
in a one-mile walk to raise money and
awareness for the organization.

Reunion will also sponsor contests
along with the promotional tour that
will allow winners the opportunity to
walk a mile in Crosse’s shoes, accom-

CROSSE

RECORD COMPANIES. RCA in New
York names Ron Geslin senior VP of
pop promotion. He was senior VP of
promotion at TAG/Big Beat.

Andy Factor is promoted to VP of
A&R at Virgin Records in Los Ange-
les. He was director of A&R.

Verve in New York names David
McDonagh VP of international mar-
keting and promotes Jodi Petlin to VP
of media development and Nate Herr
to senior director of product develop-
ment and alternative marketing. They
were, respectively, VP of international
marketing at PolyGram, national pub-
licity director, and product manager of
product development and alternative
marketing.

José Raul Perez is promoted to VP
of global product development, music,
at Reader’s Digest Music in Pleas-
antville, N.Y. He was a VP.

Blue Note/Metro Blue Records in
London names Gerald Seligman di-
rector of international A&R. He was

panying the artist on his daily routine.

“Our philosophy has always been
very radio- and retail-driven. We want
our artists to support them and do
whatever we need to do,” says
Reunion’s VP of marketing and sales,
Michelle Fink. “So when [Crosse’s
management, McSpadden-Smith
Music] walked in with this idea it was,
‘Of course we’ll do this. How could we
not? ”

Fink says the label plans to have
Crosse’s new project highly visible at
retail. “We had fun with the [point-of-
purchase materials] because of the
freshness of his music now, kind of that
next step musically,” she says. “We did
the same thing with all our visuals. We
did a very "90s photo shoot with kind of
a new Clay Crosse. We have some
great images we incorporated into a
poster, an endcap header, and also into
the flats . . . There are a lot of elements
for a store to do a great display.”

Fink says that the label has also cre-
ated special packaging of Crosse’s new
product that will be exclusive to Fam-
ily Christian Stores. “We’re doing
10,000 Digipaks which, basically, is a

(Continued on page 13)

B BY CHUCK TAYLOR

NEW YORK—World music special-
ist Nonesuch Records has reached an
agreement to distribute new releas-
es and select catalog titles for Lon-
don-based World Circuit Records,
which also focuses on the develop-
ment of international recording
artists.

The licensing deal is the first such
arrangement in the 32-year history of
Nonesuch, which is distributed by
Atlantic Records. It calls for the label
to distribute product throughout
North America and Japan and will
begin immediately.

According to Nonesuch senior VP
David Bither, the attraction for the
label was “World Circuit’s dedication
to their artists. World music as a fad
comes and goes, whether it’s [Paul
Simon’s] ‘Graceland,’ the initial inter-
est in the Gipsy Kings, or other things
that may garner public attention.

“Different labels have approached
it in various ways, such as compila-
tions themed to different parts of the
world. But World Circuit’s approach

is the same as ours: We've really
focused on a small core of artists we
believe in very strongly. It’s about
them—not in looking for a quick
niche to exploit.”

The arrangement has its roots in a
meeting late last _
year at which |

|
I

Bither queried
about World Cir-
cuit artist Oumou L~ "~~~ ~ |
Sangare, a singer

from Mali. “I had been aware of her
for a while and thought she was
immensely talented,” says Bither. “I
contacted World Circuit about her
commitments through the U.S.”

The meeting proved to reveal a
great deal of commonality between
the labels’ business ideals, also com-
ing at a time when World Circuit
president Nick Gold was considering
global distribution options for the
label. Before the agreement, in fact,
he had held off one-stop distribution
deals for 18 months in anticipation of
such an arrangement. Previously, the
company utilized Rounder, Rykodisc,
and Mango, among others.

Nonesuch Inks Deal For World Circuit
WEA-Affiliated Label To Distribute Imprint’s Titles

“I wouldn’t have expected to find
someone sharing the same kind of
vision,” Bither notes. “It seemed it
was meant to be from the the first
minute we started talking.”

“The more we continued to talk,
the more 1
thought we were
in tune with each
other,” says Gold.
“We wanted
someone we knew we’d be happy with
for the long term. The way Nonesuch
works with their artists was very
appealing, and they seemed very
much in tune with wanting to make
good records, things that are inter-
esting and of quality.”

The first three titles that Nonesuch
intends to distribute for World Cir-
cuit, scheduled for release Tuesday
(1), are Sangare’s “Worotan,” Sene-
galese singer Cheikh Ld&’s “Ne La
Thiass” (produced by Youssou
N’Dour), and Spanish band Radio
Tarifa’s “Rumba Argelina.”

Nonesuch will follow in September
with three Cuban recordings via

(Continued on page 13)

Four Tops Singer, Arranger Lawrence Payton Dies

H BY ADAM WHITE

Levi Stubbs gave the Four Tops
their defining voice, but Lawrence Pay-
ton helped make them a democratic
institution that lasted more than 40
years. Payton died June 20 in South-
field, Mich., at age 59. The cause of
death was liver cancer.

The Tops were a cornerstone of
Motown Records and of the rock’n’roll
era, not least because the group’s line-
up—Ilead vocalist Stubbs, second tenor
Payton, first tenor Abdul Fakir, and
baritone Renaldo Benson—was im-
mutable. On their last top 40 hit in 1988,
“Indestructible” on Arista, they were,
in effect, singing about themselves.

The quartet reached the top 20 of
Billboard’s Hot 100 with 18 singles

GESLIN FACTOR

directorof strategic marketing at EMI
International.

Mercury Records in New York pro-
motes Jodi Williams to senior direc-
tor of promotion and Marlo Martin to
national director of street promotion.
They were national director of promo-
tion and manager of national mix show
and college promotion.

Epic Nashville promotes Craig
Campbell to associate director of
media/publicity. He was manager of
media/publicity.

Sony Music Nashville promotes
Tracy Graham-McGlocklin to man-

from 1964 to ’88. These included the
No. 1 hits “I Can’t Help Myself” and
“Reach Out I’ll Be There,” widely
regarded as landmarks in popular
music and as the
quintessence of the
influential Motown
sound.

Among the Tops’
other trademark
tunes: “Baby 1
Need Your Lov-
ing,” “It’s The
Same Old Song,”
“Standing In The
Shadows Of Love,” and “Bernadette,”
all recorded for Motown, as well as
“Ain’t No Woman (Like The One I've
Got),” cut for Dunhill/ABC, and their
last top 20 entry, “When She Was My

PAYTON

U R

MCDONAGH

PETLIN

ager of sales and marketing. She was
supervisor of sales.

Paige Levy is promoted to senior
VP of A&R at Warner Reprise Nash-
ville. She was VP of A&R.

Arista in New York promotes Elena
Ranieri to manager of international
production and sales. She was coordi-
nator of international production and
sales.

Virgin Records promotes Doran
Meyers to director of product man-
agement in Los Angeles and Ann
Pryor to associate director of publicity
in New York. They were, respectively,

NTABLE

Girl,” on Casablanca.

The group’s top-selling long-players,
all on Motown, included “Four Tops
Second Album,” “Feur Tops Reach
Out,” and “Still Waters Run Deep,” as
well as a 1967 greatest-hits package.

Payton was the group’s vocal ar-
ranger, while his own abilities as a lead
singer were occasionally showcased by
Motown (“Call On Me,” the flip side of
“Baby I Need Your Loving”) and more
regularly when it recorded for Dunhill/-
ABC in the "70s.

Moreover, former Motown produc-
er Lamont Dozier noted that he and
colleagues Eddie and Brian Holland
might even have tested Payton’s voice
for the lead of “I Can’t Help Myself.”
Dozier told this writer in 1991, “Levi
wanted Lawrence to do it, and

Lawrence said, ‘No way, man.” These
guys, they’re business: They don’t care
who sings the lead and everything. All
they wanted was the best for the song.”
Payton’s insistence helped overcome
Stubbs’ reluctance, said Dozier.

The Four Tops were formed in 1954
in their native Detroit; the group’s orig-
inal name was the Four Aims, which
they changed to avoid confusion with
the Ames Brothers. Payton’s cousin
Roquel “Billy” Davis helped secure
them a deal with Chess Records.

Recording success eluded the four-
some until signing with Motown in
1963, but they gained experience on the
road with singer Billy Eckstine’s revue
during the late *50s. They also played
at a resort in Idlewild, Mich., which

(Continued on page 50)
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SELIGMAN

PEREZ

manager of advertising and merchan-
dising and manager of publicity.

Capitol Nashville promotes Judy
McDonough to director of publici-
ty. She was associate director of
publicity.

Bad Boy Entertainment in New
York appoints Terri Haskins senior
director of marketing. She was prod-
uct manager, black music, for Giant
Records.

Universal Records in New York
names Danny Wright director of na-
tional video promotion. He was man-
ager of video promotion at Columbia.

WILLIAMS

YOUNG

N2K Entertainment in New York
appoints David Pakman senior direc-
tor of business development. He was
interactive music manager at Apple
Computer Music Group.

Mark Kaufman is promoted to VP
of music/business affairs at New Line
Music in Los Angeles. He was director
of business affairs.

PUBLISHING. Simon Young is appoint-
ed VP of administration at Sony Music
Independent Network Europe in Lon-
don. He was managing director of the
Mushroom Group.
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R&B, Jazz Balladeer Arthur Prysock Dies
Legendary Singer’s Career Spanned 50 Years

B BY IRV LICHTMAN

NEW YORK—Arthur Prysock, whose
commanding baritone voice put ballads
on a course of R&B, jazz, and pop suc-
cess on both singles and albums, died
June 14 in Hamilton, Bermuda. The
cause of death was not released.
Prysock, who was believed to be 74
years old—although some sources
claim he was 68-—had two major-label
careers as a record-
ing artist for
numerous labels.

From the begin-
ning of the '60s, he
recorded about a
dozen albums for
Hy Weiss’ R&B-
directed Old Town
Records. After
Weiss sold
Prysock’s masters to PolyGram in the
"70s, PolyGram’s Verve label rere-
leased them while also recording new
albums with Prysock, some of them
produced by Weiss, who had similar
creative responsibilities for Prysock’s
Old Town recordings.

In all, Prysock, whose chiseled good
looks added to the persuasiveness of
his singing style, recorded some 40
albums, including releases on such
labels as Mercury, MGM, Polydor,
King, Milestone, and Decca/MCA.
Weiss eventually sold to MCA the
masters he had made with Prysock
after his return to Old Town.

Prysock was accompanied on his
albums by such jazz/pop luminaries as
Buddy Johnson, Count Basie, Stan
Free, Mort Garson, and Claus Oger-
man.

According to a discography com-
piled by Five Towns College in Hunt-

PRYSOCK

ington, N.Y. (the recipient from
Prysock and Weiss of all of Prysock’s
recordings in his stellar years),
Prysock’s repertoire stuck mainly to
the Great American Pop Songbook.
Many of his album titles reflected
Prysock’s romantic one-on-one appeal.
For instance, his Old Town releases
included “Intimately Yours” and
“Arthur Prysock Sings Only For You,”
while a Verve album was released
under the title of “Love Me,” and a
Milestone album carried the title of
“This Guy’s In Love With You.”

Prysock had his biggest singles sue-
cesses on Old Town, including “I
Worry About You,” “Ebb Tide,” and
“When Love Is New.” The latter was
a top 10 R&B hit in 1976 and was
accompanied by Prysock’s enormous
exposure at the time as a singing
spokesman for Lowenbraii beer, cen-
tered on a memorable jingle called
“Here’s To Good Friends.”

Prysock was born in Spartanburg,
S.C., but left during World War 11 to
work in an aireraft plant in Hartford,
Conn. There, he saw Buddy Johnson’s
big band and asked Johnson if he could
try out with the band. Suitably
impressed, Johnson brought him on
for an association that lasted eight
years. Prysock recorded 16 sides with
the Johnson band.

In 1952 he began a solo career on
Decca Records, where he had a hit ver-
sion the same year in a performance of
the standard “I Couldn’t Sleep A Wink
Last Night.”

“When I started Old Town
Records,” says Weiss, “I wanted to
record singers using the same big bal-
lad pattern established by a label I
worked for, Exclusive Records, which
was the first black-owned record com-

pany. Arthur knew about me and came
to my office one day saying he was free
to make a deal with me.”

With the exception of the period in
the "70s when he recorded for Poly-
Gram, Prysock made albums for Old
Town until 1985. In 1987 and 1988,
while recording for Milestone, Prysock
received Grammy nominations for best
jazz performance by a group or duo
(“Teach Me Tonight™) and best jazz
vocal (“This Guy’s In Love With You”),
respectively.

“Prysock taught vocal jazz at Five
Towns College as part of our Artists in
Residence program,” says Marty
Cohen, dean and general counsel of
the school, which has an extensive
music program. “One day he came to
class and demonstrated how to sing
‘Misty.” As he sang, there wasn't a dry
eye in the class.” Prysock was a long-
time resident of Long Island, as is
Weiss.

Prysock’s brother was tenor saxo-
phonist William “Red” Prysock, with
whom he performed in a trio, whose
second instrument was an organ. Red
Prysock, who also recorded with his
brother, died in 1993. Prysock’s sur-
vivors include his wife and daughter.

At press time, funeral arrangements
had not been made public.

£l

The Art Of Music. The Los Angeles chapter of the National Academy of
Recording Arts and Sciences (NARAS) honored record producer/songwriter
Glen Ballard, KIIS-FM Los Angeles morning host Rick Dees, singer/songwriter
Melissa Manchester, and Kathy Nelson, president, music, Walt Disney Motion
Pictures, with the Governor Award for their artistic and creative accomplishments
in the recording industry. Shown celebrating the event, held at the Beverly Hills
Hotel, from top left, are producer Don Was, producer David Foster, NARAS pres-
ident/CEO Michael Greene, and Ballard. In the middle, from left, are Angela
Bibbs-Sanders, executive director of NARAS’ L.A. chapter, and Joe Roth, chair-
man of the Walt Disney Motion Picture Group. At the bottom, from left, are
Bambi Moé, VP, music, Walt Disney Television Animation; Nelson; songwriter
Carole Bayer Sager; Dees; Manchester; and Greg Knowles, president of NARAS’

L.A. chapter.

1st Bootleggers Convicted Under Revised Law

B BY BILL HOLLAND

Two New Yorkers who pleaded
guilty to bootlegging charges stem-
ming from a massive seizure of 87,000
bootleg CDs last year were convicted
June 10 in New York State Court, the

first such conviction under the state’s
bootleg amendment to the penal code.

Andre Grabowicz and Gladys Capo-
rali, arrested and charged with manu-
facturing, selling, and distributing
alleged bootleg CDs, audiocassettes,
and videocassettes in July 1996, await

BMG REACHES OUT TO GLOBAL MARKETS WITH TOTAL TOUCH

(Continued from page 6)

Tjeerd worked on the material that
would end up on the demo recording
that impressed BMG’s Mutsaers.
There was parental help, too: The
duo’s mother played violin and viola on
“Somebody Else’s Lover.”

In the spring of 1996, the label re-
leased Total Touch’s first single, the
Robin S/Kristine W-styled “Touch Me
There.” It made the playlists of Dutch
public and commercial stations, accord-
ing to Smits. “But, hell,” he recalls, “it
took a long time!” Radio 3FM station
coordinator Paul van der Lugt con-
firms that BMG’s enthusiasm for Total

WARNER

(Continued from page 5)

which we have invested considerable
sums of money, such as laserdisc,
[digital compact cassette], and now
also DVD, have failed to gain market
acceptance.”

Warner Music Manufacturing
Europe has formed a commission that
will be negotiating with the works
council on compensation and layoff
plans over the next few days. The com-
pany plans to relocate the Nortorf pro-
duction volumes to the main facility in
Alsdorf. Even so, it will be necessary
to cut 200 jobs at Alsdorf over the next
two years, according to Coch.

Touch was obvious. “We kept the sin-
gle on our playlist much longer than
usual. Normally, we delete singles after
three weeks when chart reaction is
kind of low.”

At the time, “Touch Me There” was
generating little activity in the Tip
Parade, the “waiting list” for the
Netherlands’ top 40 chart. Then a video
was completed. “It was lower than low
budget,” says Smits, “but it worked.”
Meanwhile, the country’s only music
TV station, TMF, was beginning to
gain substantial market share by pro-
gramming a high proportion of local
product—including Total Touch. Sud-
denly, “Touch Me There” turned into
a bona fide top 15 hit. “If you've got
radio and TMF on your side, then you
reach all the kids,” says Smits.

TMF music editor Erik Kross says
that the clip “happened to be the first
video of a Dutch band that really fitted
our top 40 format” during the video
channel’s early days. “As it was acces-
sible for all ages, we put it in the high-
est rotation right away. We did the
right thing, as this year the band won
most of our TMF awards.”

“Total Touch” was released April 29,
1996, the day before Queen’s Day,
when the group did five concerts in its
home base of Amsterdam. The real
breakthrough followed several months
later, when Trijntje was invited to sing

at the launch of the Amsterdam Arena,
the stadium of the Ajax Football Club.
The venue was officially opened by
Queen Beatrix; Trijntje’s performance
reached 50,000 people in the stadium
and several million more on TV. After
three support dates with Michael Jack-
son at the same stadium in September
and top three chart status for “Some-
body Else’s Lover,” “Total Touch”
began selling in substantial quantities.
By the time a third single, the Mariah
Carey-styled torch song “One Moment
In Your Mind,” was a success, the album
had topped sales of 100,000. “Around
then,” says Smits, “ ‘Total Touch’
[became] a typical ‘me too’ product.
Everybody wanted to have the album, as
their neighbors already had a copy.”
The Netherlands’ largest retail
chain, Free Record Shop, played its
part. Buyer Jean Broeks notes that the
merchant recently received a gold disc
from BMG to acknowledge the 40,000
units it has contributed to the “Total
Touch” total. “In general, we sell
approximately 550-650 Total Touch
albums a week,” says Broeks. “Their
songs are incredibly catchy—and they
have to be, knowing how strong the
competition by foreign artists is.”
Trijntje Qosterhuis is now ready for
the band’s next challenge. “Abroad, it
won't go automatically,” she says. “It’ll
take a lot of time and effort, but it’s

worth trying. It will be a challenge to
try to do our thing abroad, where we're
[not] the local band that has made it
big. We won’t receive that element of
positive chauvinism at foreign radio
stations.”

Nevertheless, the early signs are
good in several markets. In Japan,
where Dulfer’s guest appearance on
the album is a considerable marketing
boost, album sales have reached 18,000,
according to BMG. The album will be
reissued there in a repackaged form in
September.

In Germany, “Touch Me There” was
released June 2 as the second single and
a new video is being produced in the
hope of attracting the support of nation-
al video outlet Viva. BMG Ariola Munich
assistant product manager Claudia
Skowronek says, “Total Touch’s music
is perfect for the German market. Since
it’s so radio-friendly, their appeal is
across the board. Teenagers love it, and
so does the 30-plus demo.”

At BMG’s Crete meet, Smits was
forthright when addressing his inter-
national colleagues on the subject of
Total Touch: “We have a perfect album
and an act that can work and is willing
to do promotion.” A real effort on the
duo’s behalf—not merely the token
scheduling of single releases—will
yield real results, he assured. “What
we can do,” he said, “so can you.”

sentencing.

Under the new amendment, the two
could draw maximum four-year jail
terms and fines of $5,000 to a maxi-
mum of “two times the gain of the ille-
gal activity.”

The product, which ranged from sin-
gle albums selling for $25 to boxed sets
selling for $300, was seized during
raids by the New York State Attorney
General’s Office and the New York
State Police (Billboard, July 20, 1996).

Approximately 10,000 of the alleged
bootlegs were confiscated from
Grabowicz's retail store, Second Com-
ing Records in New York. An estimat-
ed 70,000 more were seized from his
Jackson Heights, N.Y., warehouse.
About 7,000 more were confiscated
from another shop not connected with
Grabowicz, Revolver Records in New
York.

Artists allegedly bootlegged on the
CDs include Hootie & the Blowfish,
Michael Jackson, the Dave Matthews
Band, Phish, Nine Inch Nails, and such
popular catalog artists as the Allman
Brothers Band, Bob Dylan, the Grate-
ful Dead, the Beatles, and Pink Floyd.

Steve D’Onofrio, senior VP of anti-
piracy at the Recording Industry
Assn. of America, said, “We are con-
tinuing to be in touch with artists and
managers on this issue. State prose-
cutors are taking this issue very seri-
ously.”

A bootleg recording contains unau-
thorized live concert or radio show
recordings, unlike a pirate recording,
which is an unauthorized copy of a
record-company release.

The New York bootleg amendment
took effect in November 1995. It
makes bootlegging a Class E felony in
the state. More than 30 states through-
out the country have adopted bootleg
felony statutes.
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311 Considers Its Fans No. 1

Capricorn Set Offers More Music For Lower Price

B BY CARRIE BORZILLO

LOS ANGELES—Even with a mul-
tiplatinum album under their belts,
a well-established name, and one of
the sturdiest fan bases around, the
members of L.A.-based, Omaha,
Neb.-bred 311 haven’t lost sight of
what got them here: the fans.

That’s the main reason the band
opted to record its new set, “Tran-
sistor,” due Aug. 5 on Capricorn, as a
double-album on one CD, priced as a
regular-length disc. The 21-song
album, which will be simultaneously
released on double-vinyl, is the fol-
low-up to 1995’s “311.”

“811,” or “The Blue Record” as it’s
commonly called, sold more than 2.2
million units, according to Sound-
Scan, peaking at No. 12 on The Bill-
board 200 and spawning two modern
rock and mainstream rock hits,
“Down” and “All Mixed Up.”

Not only did the band want to give
the fans 10 extra songs for free, but
it also insisted that a bonus track,
which has multimedia capabilities
and is at the beginning of the album,
be included only on the finished CDs,
not advance copies. In addition, a
limited-edition sticker will be includ-
ed inside the CD.

“There are two reasons, really,
why we did a double-album,” says
Chad Sexton, 311°s drummer, who
writes many of the songs. The other
members are lead singer/guitarist
Nick Hexum, guitarist Tim Mahoney,
bassist P-Nut, and singer/turntable
maestro SA Martinez.

“We didn’t want to decide against
any song until we heard it in the final
version, so we recorded a total of 29
songs,” continues Sexton. “We didn’t
want a double-album because we
didn’t want the fans to pay $22, so we
cut down the songs until we could fit
it on one CD.

“We’re only contracted for 11
songs; we don’t get paid for more
than that. But we wanted to give
them to our fans rather than just the
11 songs, because they’ve waited
awhile for new songs from us.”

G. Scott Walden, VP of artist
development at Capricorn, says the
label was more than willing to let 311
do what it wanted for “Transistor,”
the band’s fourth album for Capri-
corn and its first since the label
inked a distribution deal with Mer-
cury. “That’s one of the great things
about 811, that they really are fan
devoted. Ten songs for free is proof
of that,” Walden says.

The other reason for the extended
album is obvious: It’s been two years
since the release of “311,” and the
band has always been prolific.

“We released our first record,
‘Music,’ then toured for five months.
The next year [1994], we released
‘Grassroots,” then toured. Then ‘311,
then toured forever with no new
record out,” says Sexton. “We had a
lot built up. So, when we started to
record it, we just decided to do them
all.”

There are no real surprises for 311
fans on “Transistor.” The band stays
true to its core-rock-meets-rap-
meets-reggae-with-a-pop-sensibility
sound. However, “Transistor” offers
more melody, more dub reggae (or

311

“space dub rock,” as Sexton says),
and an overall trippier vibe.

The album also has more of a live
feel, which is the result of using 311’s
live sound engineer, Scott Ralston, as
the main producer instead of some-
one who is “outside the 311 family,”
according to Sexton.

“We were able to do what we
wanted, and that included not
putting a compressor or noise gates
on all the tracks like most produc-
ers do,” Sexton says. “It detracts
from the sound. There are little
things that we don’t approve of that
other producers do, like that. The
production and sound of the instru-
ments to me on [‘Transistor’] sound
way better than we’ve ever sound-
ed.”

Out of the slew of rock bands that
have broken through to the masses
and achieved commercial success in
the past few years, 311 is on the
short list of those that truly earned it
the old-fashioned way: touring.

Radio and national video outlets
didn’t catch up to 311 until some
miles were logged on the road with
the likes of Cypress Hill, plus time
spent on the H.O.R.D.E. and Warped
tours. The band has also headlined
tours of its own.

In fact, 8311 and its booking agent,
John Harrington at Variety Artists,

are in the early stages of creating an
annual summer package tour called
the Unity Festival, which is slated to
begin in the spring or summer of
1998.

“The band has always wanted to
do a festival,” says Harrington, who's
been booking 311 for the past five or
six years. “In the early years, we
tried to get them on some festivals
but were never successful. We've
seen a lot of these things driven by
corporate greed, and we want it to be
more musical and fun. It will be a
multiband festival that will raise
money for a charity—something
that’s fun and comes from the
heart.”

Because of the way “311” devel-
oped, Bob Bell, new-release buyer
for the 230-store Wherehouse Enter-
tainment chain based in Torrance,
Calif., believes the new set is “going

(Continued on next page)

Bryan And Blaxam. Bon Jovi keyboardist David Bryan is trying his hand at
management with Toronto-based Blaxam. The band recently appeared at an
“ASCAP Presents” showcase at Don Hill’s in New York. Some of the attendees
pictured, from left, are Bryan, Jon Bon Jovi, Mercury Records A&R exec Frankie
LaRocka, Foreigner's Mick Jones, ASCAP’s Jonathan Love, Blaxam co-manager
Scott Bellone, and band members Adrian Eccleston, Shannon Maracie, Dean
Jarvis, Jacintha Tuku, Saidah Baba Talibah, and Washington Savage.

Lighthouse Family Coming Ashore In U.S.

A&M To Release ‘OCean Drive’ By Slow Growing U.K. Act

B BY PAUL SEXTON

LONDON—A&M is hopeful that the
Lighthouse Family’s radiant U.K.
success of the past 18 months is about
to shine across the Atlantic.

The duo, comprising London instru-
mentalist Paul Tucker and Nigerian-
born singer Tunde Baiyewu, has
enjoyed remarkable and enduring
prosperity with its “Ocean Drive”
album in Britain. The disc is certified
quadruple-platinum (1.2 million units
sold) and remains high on the album
chart in Britain after some 70 weeks.

Released in the U.K. on Wild Card/
Polydor, the album’s belated U.S.

s

LIGHTHOUSE FAMILY

appearance will come Aug. 12 on
A&M, preceded by the lead track,
“Lifted,” which was worked starting
June 25 to hot AC radio.

A&M senior VP of promotion
(U.S.) Rick Stone explains the over-

Texas Finds International Hit In ‘White’
Mercury To Take Advantage Of Band’s Higher Profile

B BY DOUG REECE

LOS ANGELES—With unprece-
dented sales of Texas’ new album,
“White On Blonde,” in international
markets and a string of hits lighting
up charts around the world, Mer-
cury has good reason to be opti-
mistic that the Scottish quintet’s
fourth album will be its breakout
title in the U.S.

Songs such as “Halo” and the al-
bum’s first U.S. single, “Say What
You Want,” have gone top 10 in sev-
eral countries, including the U.K.,
Germany, and France.

Meanwhile, Mercury reports the
album, which will be released here
Aug. 5, has already surpassed pre-
vious Texas releases with European
sales of more than 1 million units. -

In fact, Mercury VP of marketing
Marty Maidenberg says the stir has
been so strong that the label was
forced to push back the album’s U.S.
release date several months.

“The extra time enabled us to go
back to Germany, France, and Aus-
tralia so we didn’t have to take away
from our promotions there,” says

TEXAS

Maidenberg. “We céuld never have
planned for the kind of success they
had in those countries. No one knew
how huge this thing was going to
be.”

Considering the band’s past sales
performance, Maidenberg’s surprise
was shared by many when “White
On Blonde” debuted at No. 1 on the
U.K. album chart.

The band’s last album, “Ricks
Road,” has sold only 88,000 units in
the.U.S. since it was released in
1994, according to SoundScan.

Still, Maidenberg says Mercury is
confident that the word-of-mouth
from territories outside the U.S.,

combined with new radio-friendly
songs, will help the band start fresh
here.

“We’re going to take them around
to radio and reintroduce them as if
they were a new band,” says Maid-
enberg. “This album is markedly
different from what they’ve done
before, and people need to hear
them. The music is really going to
work for us, and the credibility of
their live show is unsurpassed.”

Karl Grier, a buyer for the 18-
store Peppermint and Starship
chains, says that he is curious to see
how people react to the new album,
based on the band’s relatively low
U.S. profile over the last few years.

“We have already had two stores
that are receiving some strong re-
quests, but honestly, it was a sur-
prise to me,” says Grier. “I didn’t
realize they were still around.”

Though music from the new album
is still solidly embedded in pop and
rock, the band’s tunes are touched
by many influences, as evidenced in
the strikingly Motownesque cut
“Black Eyed Boy.”

(Continued on next page)

due American appearance of “Ocean
Drive,” saying, “The music has to
come into the marketplace in the
right way, not only externally but
internally in the company. We didn’t
have everything set [before]. But we
love the record, we met Paul and
Tunde and hit it off great, and we get
the music.”

Stone adds that the label will take
“Lifted” to top 40 “at the appropri-
ate time” and emphasizes his own
enthusiasm for the song. “From the
minute Tunde starts singing, there’s
some sort of magic. We hear it not
only as a hit song but as a lifestyle
song.” -

For the group, Tucker says, “I had
hoped we’d be doing it a little bit ear-
lier [in the U.8.], but it’s just one of
those things. I still love the album,
and all these people are still buying
it. I'm bullish about it in America.”

If the U.S. appearance of “Ocean
Drive” has been a while in coming,
the Lighthouse Family’s U.K.
achievements were by no mears auto-
matic either.

“Lifted” was first released as a
single in the U.K. in May 1995, when,
despite considerable airplay, it stalled
at No. 61; the follow-up “Ocean
Drive” grazed the top 40 that Octo-
ber. The album of the same name
emerged in the U.K. in November '95
and spent just one week in the chart
basement.

But perseverance in 1996 brought
Polydor some outstanding results,
including massive airplay throughout
the year. “It was a question of right
time, right place,” says Ashley Tabor,
Capital Radio group music assistant,
recalling the commercial radio
group’s enthusiastic support of the
reissued “Lifted” single. “We all

(Continued on next page)

TO OUR READERS

* The Beat is taking a break. It will
return next week.
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TEXAS FINDS INTERNATIONAL HIT IN ‘WHITFE’

(Continued from preceding page)

Lead singer Sharleen Spiteri says
she draws inspiration from Marvin
Gaye, Blondie, and Dexys Midnight
Runners, as well as the Jamaican-
styled soul found on the Studio One
label.

“Working on this album was quite
difficult. It was kind of like putting a
Jigsaw puzzle together,” says Spiteri.
“It’s sort of a mishmosh of different
places and influences, and where we
were all at in our heads as well.

“We had a ball recording this al-
bum,” she adds, “but there were
days when it felt like we were just
banging our heads into a brick wall.”

In spite of the rough journey, Spi-
teri says the finished product is the
band’s best work to date.

The singer’s performance is espe-
cially inspired, providing rich,

311 CONSIDERS ITS FANS NO. 1

(Continued from preceding page)

to be huge” even though he hasn’t
heard it yet.

“I think this record’s going to ben-
efit a great deal from how the last
record developed,” says Bell. “The
fact that the last one was not an
overnight smash is a good indicator
for this one. They very slowly and
methodically built a fan base so huge
that radio could not deny it.”

Surprisingly, Sexton says he
doesn’t feel much pressure going
into this album, the group’s seventh.
The band self-released three albums
(1990’s “Dammit!,” 1991’s “Unity,”
and 1992’s “Hydroponic”), which are
now out of print.

“We’re not really feeling the pres-

heartfelt vocals that create the emo-
tional backbone of the album.

Her new depth, she says, was first
glimpsed while recording a track
with Sly & the Family Stone’s Sister
Rose during a collaboration on
“Ricks Road.”

“When I sang with her, I really
opened up,” says Spiteri. “She told
me | was coming into my own and
was going to a new place.”

The band also reached into new
areas musically. Experimenting with
a more electronic sound, says Spi-
teri, helped the group get its “goose
bumps” back.

Adding to the adventurous spirit
of the album, the band chose to build
a studio at Spiteri’s house in Glas-
gow, Scotland, where all the songs
were recorded.

Mike Hedges produced the album,
but late in the project, former Eury-
thmic Dave Stewart contributed his
production talents on the last
recorded track, “Put Your Arms
Around Me.”

While Spiteri says Stewart’s and
Hedges’ guidance allowed the act to
maximize its creative potential, the
maturity and confidence gained by
band played a significant role dur-
ing the recording process.

“At this point in our lives and at
our ages, we know what we want to
do,” she says. “I know some people
shy away from telling their produc-
ers what they want, but we don’t
have any intention to take that road
at this point. I guess we’ve got no
one to blame but ourselves.”

“Say What You Want” will be ser-

sure,” he says. “Our touring has
always been what’s important, and
we've already sold out Red Rocks [in
Colorado] two months ago, and the
show isn’t until August and radio
stopped playing ‘All Mixed Up’
maybe in January. Touring is how
we’ve always made our money any-
way, and we’re pleased with the
music we’ve made. That’s how we
judge our success, not by album
sales.” -

Capricorn is going back to mar-
keting basics for “Transistor.” The
plan is to attack the band’s fan base
via mailings to the fan club and infor-
mation on its World Wide Web site
(http://www.311music.com), as well

LIGHTHOUSE FAMILY COMING ASHORE IN U.S.

(Continued from preceding page)

came back from the Christmas holi-
days and [the song] was just there.
Then ‘Ocean Drive’ was just a perfect
summery record.” ’

“Lifted” went to No. 4 on its U.K.
reissue that February and “Ocean
Drive” to No. 11 in June, by which
time the duo’s album had also been
energetically re-promoted by Poly-
dor. That prompted the record’s
marathon run at retail, which contin-
ues now—long after the release of
the last single from the set, the top
20 entry “Loving Every Minute” last
December.

“[The album] shows no signs of
going away,” says Derry Watkins,
London-based chart product manag-
er for the Virgin Our Price retail
chain.

“What really kept it going were
the TV commercials.” The group
became a favorite source of music for
various advertising campaigns, espe-
cially automobile spots.

Watkins says the album’s sophisti-
cated production (by respected
British R&B producer Mike Peden)
and widely accessible melodies have
given it a “coffee table” appeal simi-
lar to that enjoyed by such groups as
M People and Simply Red. “It’s one
of those albums that appeals to peo-
ple who don’t buy that many
albums,” he notes. Addressing its
extraordinary shelf life, Watkins
adds, “They may have been aware of
it for a while, but they didn’t have to
have it right away.”

Says Tucker, “We’re all about
melodies, songs, and lyrics; we're
into creating a very classic, timeless
sound, if that’s possible, and the
proof of the pudding is that people
are still buying [the album] now.”

Tucker first got together with
Baiyewu in Newcastle-upon-Tyne in
the northeast of England in 1993 and
is grateful for the relatively relaxed
rollout of the group’s first material.
“It took us about a year to get the
album together,” he says. “I'm glad
we had the time we did.”

The Lighthouse Family is now,
according to Tucker, “about halfway
through” the recording of its second
album, due later in the year in the
U.K. to coincide with an already-
announced, extensive British tour.
The duo, whose songs are published
by PolyGram Music, are working, as
before, with Peden.

If U.S. success for “Ocean Drive”
should run into the British release of
its follow-up, Stone says he will be
only too pleased. “I look forward to
that problem,” he laughs.

Concludes Tucker, “More than
anything else, I'm interested in
classic songs, like ‘Stand By Me’ and
‘Dock Of The Bay.’ We're not trying
to wave the'British flag, we’re just
trying to make records we like our-
selves. The great records are not
when people are trying to show how
cool or clever they are, they're the
ones that strike an emotional
chord.”

as advertising in college papers and
skate- and snowboarding magazines
such as Warp and Thrasher. TV
spots will run close to the album’s
Aug. 5 street date on MTV, ESPN,
and ESPN 2.

The first single from the album,
the title track, was already leaked to
such radio stations as KEGE Min-
neapolis, KITS (Live 105) San Fran-
cisco, and XTRA-FM (91X) San
Diego, which began playing the song
the week of June 16. The label was
planning to service modern rock,
mainstream rock, college, and metal
stations by downloading the single
via satellite June 25. With the early
spins, it pushed the date up to June
19.

As expected, the band already has
touring plans mapped out for the
next year. On June 17, 311 left for a
few weeks of shows and press and
radio promotion in Europe. The first
U.S. gig is the Melee Festival Aug. 2
and 3 in Hawaii with Wu-Tang Clan,
NOFX, and Incubus.

Then, 311 embarks on the first leg
of a U.S. amphitheater tour Aug. 5.
After that, 311 will go to Europe
again for a few weeks in October and
do a U.S. West Coast tour from Hal-
loween to Dec. 15. It tentatively has
plans to hit Japan and Australia in
January.

On the retail front, Capricorn is
trying to sell the CD and cassette
versions of “Transistor” in a special
way. While physically packaging the
two configurations together is no
longer feasible in the absence of
longboxes at retail, Capricorn is set-
ting the CD’s suggested retail price
at $17.98 ($8.98 for the cassette) in
hopes that retailers will list the two
at about $13 for the CD and $7 for
the cassette (see story, page 51).

Says Ron Sides, VP of sales at
Capricorn, “We’re looking for ways
to try a wider price differential
between the CD and the cassette to
stimulate two configuration sales.
SounData did a survey last year that
said that nearly 60% of the panel
surveyed said they would be very or
somewhat interested in buying a CD
and cassette together if they were
packaged together and had bonus
tracks, for $19.99.”

Sides says the label is working on
a browser bin for counters to hold
both the CD and cassette.

viced to modern rock and triple-A
radio July 7, followed by top 40 sta-
tions July 14. College radio will
receive the full album Monday (30).

Pivotal in the marketing of the al-
bum, says Maidenberg, is a promo-
tional tie-in with the 20th Century
Fox movie “Picture Perfect,” which
stars Kevin Bacon and Jennifer
Aniston and happens to bow the first
week of August.

“Say What You Want” is featured
in the film, as well as in its trailers
and radio spots.

In addition to this exposure, Mer-
cury will give away album coupons
and fliers to the film’s patrons dur-
ing the movie’s first week of release.
A corresponding retail outlet in each
market and 1,700 theaters in the
U.S. will participate in the program.

“White On Blonde” will also be
stickered to indicate that it contains
musie heard in the film.

“It’s a great marriage,” says
Maidenberg. “The college age-and-

»

above audience we’re trying to reach
with Texas are the same people 20th
Century Fox is going after. Their
campaigning coupled with ours is
going to allow us to hit places we
would have never been able to go to,
such as heavy TV advertising
around shows like ‘Friends.” ”

On a more traditional note, Mer-
cury will employ in-store display
positioning programs.

The band, which is booked by
Monterey Peninsula Artists and
managed by Rob Andrews and
Gerry McElhone, will perform in-
stores when it begins a promotional
tour Aug. 5.

Thanks to the band’s activity in
Europe, Mercury already has videos
in the can for “Put Your Arms
Around Me,” “Black Eyed Boy,”
“Halo,” and “Say What You Want.”

A clip for the latter will be ser-

viced simultaneously with the sin-

gle’s modern rock and triple-A ship-
ping date.
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CROSSE WALKS MANY MILES TO SUPPORT NEW REUNION SET

(Continued from page 9)

different jewel case for the product
[with] an additional image in it,” she
explains.

Mark Rider, network director of
image and development for Nash-
ville’s WAY-F'M, is expecting Crosse
to come by Saturday (28) during his
morning show. Rider likes what he’s
heard of the new set. “I think this
album is going to see some good
CHR airplay this time, and I don’t
think his last couple of albums have
done that,” Rider says, noting that
Crosse has always been strong in the
AC area. “They haven’t enjoyed real-
ly great CHR support—some CHR
support, but not a lot. I think they
will this time for sure, and I know
there are also some great AC songs
on there.”

Fink agrees. “It’s the record that
going to broaden his audience,” she
says. “It’s not going to alienate his
current fan base, but it’s going to
bring in a little younger demograph-
ic because of the fresher musical
style, full band, the guitar, the songs.
I think it’s got hroader appeal in gen-
eral. It’s great pop music.”

“Stained Glass” is Crosse’s first
album in a little over two years. “I
think that long break gave me a
chance to really rethink what I want
to do from a creative standpoint,” he
says. “Anyone who is familiar with
my music will hear that on this
album. They’ll hear a real change . . .
Lyrically it’s stronger, and the style

is a little heavier, a little more youth-
oriented. I hate to call it rock’n’roll
or modern rock, but it definitely
leans that way more than my first
two albums did.”

Mark Heimermann, known for his
work with dc Talk, Anointed, and Juci
Velasquez, produced eight of the 11
cuts on the album, with Regie Hamm
producing the remaining three.

The next single going to Christian
radio will be “Saving The World.”
The videoclip for the tune was re-
cently shot in Canada.

There’s a chance that Crosse could
really expand his market if Zomba
decides to work a track from the
album at mainstream radio. Though
there were no definite plans at press
time, there was some discussion that
Crosse’s cover of the Hollies classic
“He Ain’t Heavy, He’s My Brother”
(which Zomba chief Clive Calder sug-
gested Crosse record) might be pro-
moted as a single to the mainstream
marketplace.

“‘Stained Glass’ is not only a fresh
new musical direction for Clay,” says
Reunion president Bruce Koblish,
“but I think it also represents where
more contemporary Christian artists
will be headed in the future—pow-
erful and honest lyries with a grass-
roots musical approach that connects
with the soul of what people are
wanting to hear.”

Fans will get to hear the new
music when Crosse’s Stained Glass

tour kicks off Sept. 18. Booked by
William Morris, the tour will hit 40
cities before the first leg ends Nov.
17. The spring leg of the tour will
also include 40 dates. Velasquez and
new act Sunday Drive will tour with
Crosse.

Crosse supports the True Love
Waits Campaign, a movement that
encourages teens to wait until mar-
riage before having sex, and plans
call for Crosse, Velasquez, and a rep-
resentative from the organization to
conduct preconcert rallies geared
toward young people at most of the
concerts. Crosse has a song called
“Choices” that ties into the cam-
paign, and Velasquez has a tune
called “The Promise” that also deals
with the theme.

Crosse is also involved with World
Vision, a reliel organization that is
sponsoring his tour. (He recently
returned from visiting the child he
sponsors in Haiti.) “He Ain’t Heavy”
will be utilized during the portion of
Crosse’s show that informs the audi-
ence about World Vision,

Of his involvement in supporting
S0 many charities and causes, Crosse
says he’s just trying to give some-
thing hack. “I’ve been given a lot as
an artist,” he says. “It wouldn’t be
right for me to go out and continue
to benefit from album sales and tick-
et sales without using my platform
to do some good and reach out to
some people that need it.”

NONESUCH INKS DEAL FOR WORLD CIRCUIT

(Continued from page 9)

World Circuit: “Buena Vista Social
Club,” produced hy and featuring Ry
Cooder along with a number of
renowned local musicians (Billboard,
May 3), the Afro-Cuhan Allstars’ “A

Toda Cuha Le Gusta,” and 77-year-
old pianist Rubén Gonzilez with
“Introducing Rubén Gonzilez.”

In the first half of next year,
World Circuit/Nonesuch will release

%&%a&

Platinum Kisses. In New York for appearances on “Good Morning America”
and “Fox After Breakfast,” Jive artist Bob Carlisie was presented with a plaque
for his Recording Industry Assn. of America-certified platinum album “Butterfly
Kisses.” Presenting the award, from left, are Tom Caraba, senior VP/GM of Jive
Records; Clive Calder, chairman/CEO of Zomba Recording Corp.; Carlisle; Ray
Ware, Carlisle’s manager; and Barry Weiss, president of Jive Records.
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Sangare’s first two recordings,
“Moussolou” and “Ko Sira,” and Ali
Farka Toure’s “Radio Mali,” a col-
lection of early recordings (Toure’s
current works will continue to he
distributed via Rykodisc until the
current arrangement expires, the
date of which is uncertain). Also, a
number of titles from World Cir-
cuit’s hack catalog will hit the
streets.

Other releases expected during
1998 include new projects from San-
gare and Radio Tarifa.

World Circuit, whose first record-
ings were released in 1986, has a
roster rooted in a variety of African
and Latin artists. Toure won a
Grammy in 1994 for best world
musie recording for his collahoration
with Cooder, “Ry Cooder Talking
Timbuktu.”

Nonesuch is known for a number
of successful world music artists
under its “Explorer” series, includ-
ing the Gipsy Kings, Cesaria Evora,
and Le Mystere Des Voix Bulgares.
In addition to world musie, the label
offers classical, musical theater, film
musie, and jazz.

“We pride ourselves on the fact
that we have remained fairly
focused as a company, not trying to
grow too quickly,” Bither says. He
estimates the deal with World Cir-
cuit will increase the label’s release
schedule by 20% next year.

Nonesuch does not plan to add
staff in light of the pact. Bither says,
“Given the fact that world music has
been an important part of our label,
between our core staff’ and support
from Atlantic, we will be able to
handle this within our regular oper-
ation.”

SOUNDTRACK & FILNM SCORE NEWS
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CON FIDENTIAL INFORMATION: Restless Records is pulling out all the
stops for its Aug. 26 relzase of the soundtrack to Los Angeles period film “L.A.
Confidential.” The album marks Restless’ first foray into soundtracks and is its
first project linked te a movie from adoptive parent New Regency, which
acquired the label in February. The film is slated for release Sept. 19.

Restless president Joe Regis says that the label decided to take the plunge
with “L.A. Confidential,” because the album stands on its own. And although
it is rife with smoky standards from the *40s and early '50s-—Johnny Mercer
crooning “Ac-Cent-Tchu-Ate The Positive,” the Gerry Mulligan Quartet with
Chet Baker on “Makin’ Whoopee” and “The Lady Is A Tramp,” and Kay Starr
doing it up on “Wheel Of Fortune”—Restless will be marketing the album to
a broad audience. “We are not at all going to let the original release date of
these songs dictate our marketing plans,” Regis says.

Aside from taking the album to nostalgia and noncommercial radio formats,
Restless is eyeing niche markets, such as the college crowd. “Barriers have
come down. Music of different generations sits comfortably with the music of
today,” Regis says, citing the popularity of Capitol Records’ “Ultra Lounge”
series with the younger set and the Squirrel Nut Zippers. “You can trace their
music to the music featured in ‘L.A. Confidential.””

And not to leave out the literary crowd, Restless has created a cross-pro-
motion with Warner Books, which in mid-August will release the paperback
version of the book “L.A. Confidential,” on which the tilm was based, as well as
a bound version of the script. Full-page ads for the soundtrack will appear in
copies of the book and seript in exchange for promotion of those items in the
CD sleeve of the soundtrack. Restless distributor BMG will be approaching
combo chains such as Borders Books & Music and Barnes & Noble with album/
hook endcaps and the like. “Any retailer who sells books and music—you can bet
we will be going after them,” Regis says.

In the absence of many living artists to tout the album in interviews and
appearances, film director/soundtrack producer Curtis Hanson is taking the
role of master of ceremonies. Hanson will attend screenings and parties, as
well as hit the talk-show circuit. He says he feels intimately connected with the
music, both through his role with the movie—ahout the shadier side of what
was touted in the '50s as a utopian Los Angeles—and as a lifetime L.A. resident.
“I was thinking about the music a lot while I was doing the script,” he says.

To help get the actors into character for particular scenes, Hanson brought
in a stereo and played various “themes” in the background during filming. “We
tried to do that with a lot of characters and scenes,” he says.

“It really is a selection of music I like as an avid music listener,” adds Han-
son, who deliberately included more obscure artists, such as Lee Wiley singing
Cole Porter’s “Looking At You” alongside a rare recording of Miles Davis per-
forming “At Last.”

“The hook with this album is really the ensemble factor: Well-known people
like Miles Davis doing things that are not that well-known, and relative
unknowns performing well-known songs,” says Hanson.

On June 23, Restless began shooting an electronic press kit that features
Hanson explaining the reason each song was selected for inclusion in the film.
Also upcoming is a CD single that will likely feature Starr’s rendition of George
Weiss and Benny Benjamin’s “Wheel Of Fortune.”

The label will also sponsor “L.A. Confidential” parties at selected clubs in
Los Angeles, New York, and other major markets that will feature soundtrack
playbacks and screenings of selected scenes from the movie. “And we’ll look for
like-minded events around the country,” Regis says, “whether it’s the cock-
tail-nation outlets in the top markets, coffee-shop mailings, nightelub mail-
ings, cireulating the Kay Starr video on retail reels, and doing lots of co-op
advertising.”

With a solid plan for “L.A. Confidential” in hand, Regis says, Restless will be
looking for future soundtrack projects that are “not just an adjunct to the film.”
Although the label is intricately interlaced with Regency, it is under no obliga-
tion to release soundtracks from Regency films, he says. “We've already passed
on several from them, because we didn’t see their viability in the marketplace.
But Regency does have a lot of great pictures on its slate, and I expect to be
involved in a lot of them, whether it’s soundtracks or just scores.”

Among the Regency films on the horizon that have caught Regis’ ear are
Roland Jaffe’s “Goodbye Lover,” featuring a John Barry score, and “Courte-
san,” with music by George Fenton.

PRODUCTION NOTES: Deborah Cox’s “Things Just Ain’t The Same” will
be the lead track for Arista Records’ Aug. 4 soundtrack to “Money Talks.” Next
up from the label will be the LaFace soundtrack to “Soul Food,” which is heing
produced by Kenneth “Babyface” Edmonds and Tracey Edmonds. Bad Boy
Entertainment trio Total is slated to have the lead single from that album.
The hip-hop seundtrack summer continues. Tommy Boy Records will
release the soundtrack to Touchstone Pictures’ “Nothing To Lose” Tuesday
(1). The album is rife with tracks from Naughty By Nature, Queen Latifah,
Master P Featuring TRU & Mercedez, and OutKast. The first pair of sin-
gles are “C U When U Get There” by Coolio and “Not Tonight (Ladies
Night)” by rapper Lil’ Kim backed by a female ensemble including TLC’s
Left Eye, Da Brat, Missy Elliott, and WQHT New York’s Angie Martinez.
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RANG ‘O’ RANG: Lee
Harris and Paul Webb, drum-
mer and bassist, respectively,
for ’80s new wave act Talk
Talk, are back as the master-
minds behind the new instru-
mental act ‘O’ Rang.

The first album from the
duo, “Herd Of Instinct,” was

Growing Roots. Hybrid
recording artist Sherri
Jackson is beginning to
break out of her home mar-
ket of Colorado as “Maple
Tree,” the first single from
her self-titled debut, gains
airplay at such triple-A sta-
tions as KMTT Seattie,
CIDR Detroit, and WBOS
Boston. Jackson, a triple-
threat vocalist, guitarist,
and flutist, is in the middle
of several Further Festival
performances. On Thurs-
day (3), she performs at
the Forest Hills Tennis Cen-
ter in Queens, N.Y.

rereleased June 10 in the U.S.
by Hitit! Recordings after
receiving much favorable press
in the UK.

The act invited several
artists to contribute to the mul-

titextured stew, including Matt
Johnson of The The and Por-
tishead’s Beth Gibbons.

‘0’ Rang’s next album,
“Fields And Waves,” is sched-
uled for a September release.

S HARED VOICES: Collabo-
rations with members of Boyz
II Men and Soul For Real
helped create the buttery R&B
grooves found on the self-titled
debut by Voices Of Theory,
one of the first three acts
signed to Jellybean Benitez’s
H.O.L.A. label.

The first single
from the album,
“Somehow,” also fea-
tures guest work by
Mona Lisa and Tha
Dogg Pound’s Ku-
rupt. The song,
which was serviced
to R&B outlets June
10, precedes the
album’s Aug. 19
release.

The band will
open for New Edi-
tion this summer
and plays July 8 at
the Blaisdell Arena
in Honolulu.

THEY‘RE BACK:

Atlantic has signed a develop-
ment deal with Mayhem Re-
cords to help build on the suc-
cess of “Number One,” the
latest album by rock act Pist
On.

The band’s single “Grey
Flap,” which was shipped to
mainstream rock radio late last
year, will be re-serviced to sta-

More Menudo, Please. The
self-titled solo debut from for-
mer Menudo star Ruben Gomez
bows July 29 on Arista/Latin.
The singer is expected to make
several U.S appearances this
summer. Noted Argentine pro-
ducer/songwriter Daniel
Freiberg (Cristian) wrote multi-
ple cuts on the album, including
the album'’s first singie, “Me
Vuelves Loco.”

|
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WEST NORTH CENTRAL
K’s Choice, Paradise in Me

EAST NORTH CENTRAL
Boney James, Sweet Thmg

NORTHEAST
K’s Choice, Paradise In Me

POPULAIRRUPIRISIN G S

BILLEOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART + BY DOUG REECE

tions and worked by Atlantic’s
field staff.

The album, which received
an artwork makeover, was reis-
sued June 24.

Faith in the project is par-
tially due to success stories
such as the one related by
mainstream rock KILO Col-
orado Springs, Colo., PD Rich
Hawk.

“It was right up there [on
the playlist] and actually beat
Marilyn Manson’s ‘Beautiful

e RO TN I N R RO P  Pcople’ single in phone re-

quests,” says Hawk.
Pist On began
opening dates for

i Queensryche Satur-

day (28).

OLIVE SEEDS: In
anticipation of RCA
dance act Olive’s

—

THE REGIONAL ROUNDUFP

Lee Ann Womack, Lee Ann Womack

- MIDDLE ATLANTIC © Ears, June 28) begin a
K's Chiolas, Aaradise In Me : A]:jl f friGV[gr.'z.ir?%btl;Z series of Lollapalooza sec-
— . 5 o label began servicing ond-stage appearances
SOUTH ATLANTIC July 11 on Randall’s Island,

\

SOUTH CENTRAL

Boney James, Sweet Thing
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Rotating top 10 lists of best-selling titles by new and developing artists.

CPINANAWN -

WEST NORTH CENTRAL

. K’s Choice Paradise In Me

Cowboy Mouth Are You With Me?
Corey Stevens Road To Zen

. Ricochet Blink Of An Eye

Lee Ann Womack Lee Ann Womack
Column MacOireachtaigh And The Irish Ceifi Band Cettic Pride

. Sneaker Pimps Becoming X

. Radio lodine Ttny Warnings

. Freak Nasty Controversee... That's Life..
. Barenaked Ladies Rock Spectacle

MIDDLE ATLANTIC
K's Choice Paradise In Me
Allure Allure
Barenaked Ladies Rock Spectacle

Sneaker Pimps Becoming X
Boney James Sweet Thing
Tito Nieves | Like it Like That
Linda Eder It's Time

. Kinito Mendez E! Descreto

. Robin $. From Now On

SPRNOMBWN -

Hezekiah Waiker & The Love Felowship Crusade Chos Live In Loncon AL Wembiey

dance clubs with a
new vinyl edition of
the band’s single
“You're Not Alone” in
June.

The act, which
consists of Tim Kel-
lett and Robin Tay-
lor-Firth, used vocalist Ruth
Ann to flesh out the track.

Dance station KACD
(Groove Radio) Los Angeles is
already on board with the sin-
gle, which debuted at No. 1 on
the U.K. singles chart for the
week ending May 24.

ROADWORK: New age pian-
ist Robin Spielberg performs

July 11-13 in Lexington, Mich.,
in support of her latest album,
“In The Arms Of The Wind,”
which was released in May.
Midnight Fantasy Records’
Fivestones continue to tour in
support of their debut album,
“Wee Onesie.” The band will
play several radio station-spon-
sored events in July, including

What’s Old Is New. The
Old 97’s (Music to My

N.Y, in support of their
infectious Elektra debut,
“Too Far Too Care.” Eiektra
will work the album, which
was released June 17, at
college radio through the
summer. A limited-edition
reissue of the band’s 1994
Big Iron Records debut, “
Hitchhike To Rhome,” will
soon be made available at
the band's shows and on
its World Wide Web site at
http://www.old97s.com.

a July 17 show for WJYY Con-
cord, N.H., and a July 26 show
for WEBX Champaign, Il1.
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R&B

ARTISTS & MUSIC

R&B act SWv.

The Visualizer. EMI artist AZ, right, sits at the studio board with producer Dr.

Dre as the pair tweak “Pieces Of A Man,” the artist's sophomore album, which
hits stores Aug. 12. The first single is “Hey AZ" and features the vocals of female

M BY J.R. REYNOLDS

LOS ANGELES—Even as the cur-
rent wave of in-your-crotch bad girl
artists pushes the envelope on nasty
lyries, Mecca Don/Elektra’s Adina
Howard has eased off sexually
explicit content in favor of a more
metaphoric approach on “Welcome
To Fantasy Island,” her sophomore
album.

“I love to be erotic and sexy, but I
always carry myself as a lady at all
times,” says Howard, who helped
bring the vamp trend back to the

WAKE-UP CALL: Why does such apathy exist with-
in the ranks of the R&B industry’s elite? Nearly all black
executives at one time or another complain about their
unique problems—that most are unable to advance
beyond the confines of R&B divisions, that their budgets
don’t measure up with those of other divisions, that black
artists are “stolen” by pop departments when they reach
a certain status, that black-owned radio is going extinct,
putting their jobs at risk.

But when an opportunity arises for black musie lead-
ers to attend an influential event in which to begin
addressing these issues, execs are often nowhere to be
found.

A prime example was at a
congressional reception host-
ed June 12 on Capitol Hill by
the International Assn. of
African American Music
(IAAAM) during its annual
conference June 12-15 in
Washington, D.C. (Billboard,
June 28).

The event celebrated the
10th anniversary of House
Concurrent Resolution 57
(HCR-57), which recognizes
Jazz as a national treasure,
and honored Rep. John Conyers, D-Mich., who wrote
the bill.

Several U.S. congressmen—including Conyers, Louis
Stokes, D-Ohio, Donald Payne, D-N.J_, Robert C.
Scott, D-Va., and Jerrold Nadler, D-N.Y.—in addition
to numerous representatives of absent congressional
members and other Capitol Hill honchos were on hand.
Also present were representatives of the Recording
Industry of Assn. of America (RIAA), local and nation-
al media, and business people from non-music related
businesses. In fact, everyone was there except for those
who potentially stood the most to gain from the presti-
gious political event—senior black musie division exec-
utives.

It was embarrassing for JAAAM to have gone to the
trouble of attracting key U.8. government figures only
to have collective no-shows by the very people the trade
organization has positioned itself to represent. Grate-
fully, former EMI R&B promotion VP Dave Rosas and
Red Ant urban senior VP Ruben Rodriguez were in
attendance. However, other key minority executives per-
plexingly placed the event so low on their priority lists
that they didn’t even send representatives from their
organizations to the event.

R&B executives contacted by Billboard offered an
assortment of legitimate business-related reasons for
not attending.

Says IAAAM co-founder Sheila Eldridge, “[A lot of
black executives] tend to be linear in thinking about their

The
Rhythm
and the

Blues

R&B Honchos Miss Chance To Hobnob
With Congressmen At IAAAM Event

by J. R. Reynolds

careers and don’t venture outside the bounds of their
day-to-day duties. That’s why many of them have diffi-
culties once they can no longer find a place in the busi-
ness.”

In 1996, R&DB and rap were the only two genres among
the top five that showed sales gains over the previous
year, according to the RIAA. During the Thursday after-
noon reception, RIA A president/COO Hilary Rosen
took the podium to proclaim the important economic con-
tributions that black music is making. But sadly, no black
executives were present to drive that point home with
the congressmen on hand.

Given the fiscal clout that black music wields—last
vear R&B and rap accounted
for 21% (12.1% and 8.9%,
respectively) of record sales—
black execs could have easily
held the ear of the black con-
gressmen present, and they in
turn could have reported the
news to the Congressional
Black Caucus (which is made
up of the black members of
Congress).

When he addressed the re-
ception, Conyers playfully
boasted that the Black Caucus
was the “hippest caucus on the Hill,” referring to their
love of black music.

In a telephone interview following the event, Conyers’
legislative aide W.A. Brower indicated that most con-
gressmen are more than willing to open a dialogue with
black music executives concerning R&B music-related
issues.

“We're diligently working to offer the most veteran
executive and youngest novice the most well-rounded
educational and cultural experience possible at our con-
ference,” says IAAAM co-founder Dyana Williams.
“Our continuing goal is to provide forums that nurture,
develop, and enhance our ability to function in this busi-
ness. R&B is not just about singing and dancing; it gen-
erates billions of dollars around the world.”

Given the enthusiasm that many congressmen share
for black-rooted music, perhaps at next year’s IAAAM
conference a closed-door political roundtable should be
held. The proposed summit could invite Congressional
Black Caucus members and senior black executives and
related business people from around the R&B sector.

The focus of such a meeting could be to explore shared
concerns relating to the business of music, as well as the
politics that exist within its fabric. It could also hash out
specific plans of action. Topies could include the prob-
lems brought on by offensive lyrics, the executive “glass
ceiling,” developing greater cultural awareness of
African-American-rooted music, and the ramifications
of the ever-increasing export of R&B music.

consumer forefront with her spicy
1995 single “Freak Like Me.” The
song raised eyebrows when it was
released and was No. 2 for four
weeks on the Hot R&B Singles
. chart.
; q “l get really
deep into lyries,
W and some of them
are fun,” the
> Grand Rapids,
Mich., native
says. “But
they're not vul-
gar. I want lis-
teners to use
their imaginations. I may say some
[sexually explicit words] straight
out, but for the most part, it’s a
pretty mature album.”
“Welcome To FFantasy Island” has
a more R&B feel compared with the
hip-hop-laced “Do You Wanna
Ride?,” the artist’s 1995 debut. That
album peaked at No. 7 on the Top
R&B Albums chart in 1995 and sold
547,000 units, according to Sound-
Scan.
The new set offers listeners a less
graphic journey into Howard’s

HOWARD

Howard Gets Less Graphic

2nd Mecca Don Set More Sensual Than Explicit

world of sensuality, accompanied by
the beats of an array of infectious
rhythms and melodies. “I wrote
four songs myself, co-produced two
more, and was heavily involved in all
the rest,” says Howard, who's man-
aged by Los Angeles-based Wes
Crockett.

Despite the heavy competition
that exists from sex kitten artists
such as LiP’ Kim and Foxy Brown,
executives are confident Howard
has maintained her fan base and
will build on it. Says Elektra mar-
keting director Jayson Jackson,
“When Adina’s first record came
out, it ushered in the whole control
over a female’s sexuality thing
where they were no longer at the
mercy of men. The challenge for us
from a marketing perspective will
be to separate her from similar acts.
Ultimately her music is going to do
that, so we’re in a good situation.”

CD promotional discs and 12-inch
vinyl versions of “(Freak) And U
Know It,” the first single, were ser-
viced May 20 to R&B radio. The
uptempo groove track will arrive at

(Continued on page 20)

Two Is The Lucky Number
For Savvy/A&M Group 4.0

B BY SHAWNEE SMITH

NEW YORK—After missing its
first best chance for a recording
deal by only a hair, 4.0 (pronounced
four point oh) took full advantage of
its second try. The result is its self-
titled debut set, which is scheduled
to street Aug. 19 on Savvy/Per-
spective/A& M.

“4.0” is the first project on Perri
“Pebbles” Reid’s Savvy Records.
However, the quartet failed to
secure a deal with her on the first
attempt. It had performed for the
artist-turned-executive a few vears
prior, when she was auditioning acts
to manage. However, Reid settled on
a girl group, namely multiplatinum
LaFace act TLC.

Savoring its proverbial “second
chance” with Reid, 4.0 has turned in
a collection of soulful music per-
formed with vocal richness and lyri-
cal sincerity reminiscent of Motown
acts.

“They present themselves as a
new group with old-school values
and work ethics,” says Reid. “They
appeal to everyone; they’re a family
act, kind of like a PG movie—every-
body can go.”

As teenagers, Tony “T-Bone”
Hightower, Sammy “Cat Daddy”
Crumbley, Jason “JJ” Sylvain, and
Ron “Hollywood” Jackson trained in
singing, acting, and dance at the
Northside Schoo! of the Performing
Arts in Atlanta. They also traveled
the international performing-arts
circuit in musicals and Broadway
revues. Now young adults, the group
members are set to tackle the

recording industry.

“It wasn’t until we graduated
[high school] that we really sat
down and decided we were going try
to get a record deal,” says High-
tower.

Having made the decision to take
their act into the studio, the group
members began singing background
vocals for Organized Noize-pro-
duced acts Society Of Soul, Goodie
M.O.B., and OutKast and playing
piano and keyboards for Xscape. It
was that Organized Noize connec-
tion—the collective went on to pro-
duce “4.0,” along with Tony Rich,
Jimmy Jam, and Terry Lewis—that
reintroduced them to Reid.

Totally clean-cut in its approach,

(Continued on page 17)
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7 5 b 14 | THE NOTORIOUS B.1.G. BAD BOY 73011*/ARISTA (19.98/24.98) LIFE AFTER DEATH 1 61 | 59 | 6l 42 | MONTELL JORDAN @ DEF Jant 533191 “MERCURY (10.98 £Q/16.98) MORE ] 14
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(O Albums with the greatest sales gains this week. ®@Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units. A RIAA certification for shipment of 1 million units, with multiplatinum tities indicated by a numeral following the symbol. For boxed sets, and
double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ. and alf other CD prices, are
equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage growth, Heatseeker Impact shows albums removed from Heatseekers this week. B indicates past or present Heatseeker titie. ©1997,
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“If we stand tall, it is because we stand
on the backs of those who came before us.”

-Yoruba proverb

The Bad Boy Entertainment Family
Salutes Black Music Month.

Look out for Puff Daddy & The Family - NO WAY OUT - arrives July 22nd.
And watch for new albums from Faith, Total, The Lox, Mase,
| and The Gospel Album Project coming soon.

In stores now:
The Notorious B.1.G. - LIFE AFTER DEATH
112 - 112

www.badboy-ent.com  extertanMENT Www.aristarec.com
© 1997 ARISTA RECORDS. INC.. A UNIT OF BMG ENTERTAINMENT
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1 retail Tuesday (1) and is accompa- | 28| 24 $gig<s| TTLE llllll ARTIST
nied by 24_' by 86-inch Adina | =2 |32 | cux | 25| LABEL & NUMBER/DISTRIBUTING LABEL
GOD CONQUERS ALL: In a week power-packed with new releases by Howard poster that will go primar- : * % *NO. Tx » x
En Vogue, Lost Boyz, and K-Ci & JoJo, the peak position on Top R&B ily to independent accounts. The 1 1 1 4 | VLLBE MISSING YOU & PUFF DADDY & FAITH EVANS (FEAT. 112)
Albums appeared to be fair game for any of those three. However, God’s promotional image, which features (LRGN D eV SR Aweic abNo ]
Property From Kirk Franklin's Nu Nation (B-Rite/Interscope) had an a portrait of the artist in lingerie, | 2 | 2 | 2 | 4 (Lgo(’é)':‘TT)OR'L’J’;HELYEESSS(gggg%‘gf\:m%& ROBIN') @ BONE THUGS-N-HARMONY
altogether different plan in mind, as it rebounded 2-1. After spending nine will also be sent to radio stations. 3 SMILE & SCARFACE FEATURING 2PAC & JOHNNY P
weeks in the top five of the Hot R&B Airplay chart, the album’s first radio An initial print advertisement B 5 4 | () (D) RAPA-LOTNGO TRYBE 385BINIRGIN
track, “Stomp,” is still growing and ranks at No. 5 with more than 37.8 mil- campaign was conducted in tip 4 | 4 | 5 | 3 | SMOKIN' ME OUT ¢ WARREN G FEAT. RONALD ISLEY
o : " S ,, . . (C) (D) (T) G-FUNK/DEF JAM 571024/MERCURY
lion listener impressions. In fact, “Stomp” also escalates 3-1 on the R&B sheets at the end of May. Advertis- WE TRYING T
el e - Pl - g na o ay _ 5 |6 |6 |5 OSTAYALIVE & WYCLEF JEAN FEAT REFUGEE ALLSTARS
Mainstream chart in the June 27 issue of sister publication R&B Airplay ing in consumer publications, begin- (M) (T) (X} RUFFHOUSE 78602* COLUMBIA
Monitor. ning with black fanzines, is being 6 | 7 | 18 | 3 | HIPHOPDRUNKIES @ THA ALKAHOLIKS FEAT OL DIRTY BASTARD
Meanwhile, the Lost Boyz sophomore album, “Love, Peace & Nappiness,” scheduled around the album’s July ﬁymgﬁ;iﬁzawm ~ =TI G
grabs Hot Shot Debut honors for a No. 2 entry, with core-store sales of 21,000 29 release. 7 5 & 1 1| ¢ sap 8oy 79092/ARISTA o
units. The album scanned more than 75,500 units at the overall SoundScan Another round of ads is slated for ) 8 7 4 | DADIPA & FREAK NASTY
panel, earning a No. 9 placement on The Billboard 200. This issue’s sales other consumer publications, includ- G (D) (X} HARD HOOD/POWER O112/TRIAD
charts show the disparity between the R&B core panel (stores that reflect ing Vibe and the Source, in August. * % * GREATEST GAINER * * *
the buying trends of African-American consumers) vs. the all-stores panel, “Because of the success with her |(§)| 24 | 29 | 10 | JUST ANOTHER CASE & CRU FEATURING SLICK RICK
as seen in the difference in ranking between Lost Boyz and En Vogue, whose last album, we sent the single out -
sales ran neck and neck. En Vogue’s “EV3” (EastWest/EEG) rang in 76,500 before we did anything promotion- 10 | 9 | 9 | 2& | CANTNOBODYHOLD ME DOWN A’ @ PUFF DADDY (FEAT MASE)
units at all stores and landed the Hot Shot Debut crown on the big chart, for ally,” says Jackson, who reports
. . 4 9 ’ d | F 1 COULD CHANGE (FROM “'M BOUT IT"] @ MASTER P FEAT STEADY MOBBN, MIA X, MO 8. CCK & ODELL
the highest entry on that list (No. 8). On Top R&B Albums, the act earned early favorable response in Midwest W 12 ] 10 |9 | (o) (1) NO LMIT 53273/PRIORITY
the same position, with sales of 11,000 units at core stores. markets like Detroit and Western 12 | 13 | m [QUAN EMOTIONS @ s ® TWISTA
Notably, “EV3” has the best first-week showing for En Vogue to date. Its cities like Denver, Fresno, Calif., {€) (D) (M) (T) (X) CREATOR'S WAY/BIG BEAT S8025/ATLANTIC
. o : nXs » 13 | 10| 12 | 15 | THAT'S RIGHT ® DJ TAZ FEAT. RAHEEM THE DREAM
previous album, 1993’s remix collection “Runaway Love,” scanned 17,500 and Los Angeles. (C) (T) X) BREAKAWAY/SUCCESS 58641/EM!
units and debuted at No. 57 on The Billboard 200 and No. 17 on Top R&B The video was slated for service 14 | 11| 8 | 13 | MYBABYDADDY ® # B-ROCK & THE BIZZ
Albums. The multiplatinum “Funky Divas” had a first-week showing of to local and national shows in late ‘Ii’ ‘8) ‘ST;,K;T;“SA"’[')E::CEDES/LAFACE ZA221/ARISTA ST
60,000 units, earning a No. 8 bow on the big chart in the April 1992 issue June. 15| 1B 19 | gommsannssers
(see Between the Bullets, page 96). “We’re doing well with this album, and No promotional tour for Howard 16 | 15| 15 | 22 | YARDCORE & BORN JAMERICANS
we've been giving the project a lot of in-store play, which helped create the had been planned at press time, but (OUDIT DELICOUSIVINVIEA003/REDTANT
buzz,” says Victor Heard, owner of Akron, Ohio’s 2 Live Music. “First-week the label is anticipating requests for 17 16| 19| 8 | QADIP arosore MC LUSCIOUS FEATURING KINSUI
sales reaction for this album is about the same as it was for ‘Funky Divas,’ her to perform track dates_ in vari- 18 | 17 | 14 | a7 | LET ME CLEAR MY THROAT @ * DJ KOOL
although that was several years ago.” The store reports first-week sales of ous markets. The album’s interna- (C) (T) (X) CLR/AMERICAN 17441/WARNER BROS. |
more than 100 units. tional release date has not been NEWD | 1 [ U WHENUGETTHERE (FROM “NOTHING TO LOSE } @ COOLIO FEAT 40 THEVZ
T o announced. However, the flrs_t sin- 20 | 19| 22 | 12 | KEEP IT ON THE REAL * 3X KRAZY
HEY’RE BACK: After singing background for everyone from 2Pac to gle has been slated for service to (C) (D) NOO TRYBE 38584/VIRGIN
E-10, Jodeci front men K-Ci and JoJo Hailey see their first effort, “Love radio in various territories simulta- 21 | 18] 2 | 1 J/;\ZZY B(l;LLE ) & OUTKAST
Always” (MCA), land at No. 9 on Top R&B Albums. The album’s first sin- neous with its domestic release. () (D) (1) (X) LAFACE 24224/ARISTA _
gle, “You Bring Me Up,” springs 11-7 on Hot R&B Singles after suffering NEWD \ ?%T I;’;‘ ﬁ'ﬂé?f!,#‘g{fﬂﬁ@é&’ss‘ssu,,,\g WA DA BRA EFTEF S ELLTT AND MAGE ARTEL
from an across-the-board slump that affected most titles on last issue’s chart. @] » | 5 | LISTEN (FIVE MINUTES) & DFC
A 10% audience growth at radio is the key factor in the move, causing a 26- ‘ICL (D)[;TE)B‘G BEAT/PENALTY 7135”"”1”‘;8% S o
25 hop on Hot R&B Airplay. Of the 73 R&B stations that are supporting the 24 | 2 | 17 (M LERE S R 1AM 574028 MERGURY RN 1
track, leaders include WTMP Tampa, Fla. (39 plays), WROU Dayton, Ohio (B)| 5 | % | 3 | BRAN @ JUNGLE BROTHERS
(35 plays), WCHB Detroit (35 plays), and WQOK Raleigh, N.C. (34 plays). (€) (T) GEE STREET 27500V2
3 2 | 20 | 16 | 11 | STOPTHEGUNFIGHT "~ TRAPP FEAT 2PAC, NOTORIOUS B..G.
. » C) DEFF TRAPP 9269/4NTERSOUND
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R&B Singles. Since the song’s debut f01{1 weeks ago at No. 17, this issue i s 28 | 32 | 8 | K B ontoUS VINYL 4007/RED ANT
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port continues to grow, with WEMX Baton Rouge, La., WJHM Orlando, o J 20 | 30 | 24 | 18 (STTJ!;ZVFE [0 A (RAPTURE'S DELIGHT) & KRS-ONE
Fla., and KRRQ Lafayette, La., joining the airplay list. On Hot R&B Airplay, ] T:-iE TS T e .
a 13% audience increase sends “We Trying” 36-31, with airplay on 67 mon- 31 | 29 | 23 | 21 | (D) (T) BYSTORM 56114/UNIVERSAL )
itored stations. : 22 | 25 | 25 | 17 | | SHOT THE SHERIFF @ & WARREN G
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‘ ] ; WHAT'S YOUR NAME (TIME OF THE SEASON) & FROST
““T H&B Blood" Life; BEitoliMicalCiiia's G| B | — | 5 | &omruriess ssommeiamvry
honored by ASCAP for his Pulitzer 5 7 3 HOMEBOYZ & THE COMRADS
SINGI_ES Prize.winning composition “Blood (C) (D) {T) STREET LIFE 78108/ALL AMERICAN
i L] SHOW ME LOVE & KILO ALl
e On The F'_elds, at a luncheon held 82 | 39 | 4 | (7 ORGANIZED NOIZE 97016/INTERSCOPE
1HE ARE at the society’s New York headquar- 1= =1 1™ "0 " No TIME @ o LIL' KIM FEATURING PUFF DADDY
$|% @ £12|e ters. Marsalis’ piece is the first jazz (C) (D) (T) UNDEAS/BIG BEAT 98044/AG
21 5|8 |TITLE 2 1% | 4| TLE iti i i G.0.D. PT. HI & MOBB DEEP
& | S| 2 | ARTIST (LABEL/PROMOTION LABEL) £ | S | 3 | ARTIST (LABEL/PROMOTION LABEL) CI;?CTuprZ(sjltlfc:n toler;tce::l: é?:n’reuymzer. 39 4 40 10 | &% oup 64833/RCA
: om
RUNNING SONG " | ! . GANGSTAS MAKE THE WORLD GO ROUND & WESTSIDE CONNECTION
8 e 14 (22| 6 | RN N R (aeE sTREED Crouch, jazz critic and historian; 40 | 37 | 36 | 18 | (0 UM LENCH MOB 53264/PRIORITY
NOTHING NO ONE | GOT DAT FEELIN' Marilyn Bergman, president, DO YOU BELIEVE? & THE BEATNUTS
T\ 8 | 3 | TIRUDE sove caucHananmwariocas | |18 | 14| 13| piigocctr ASCAP: and Marsalis. 1% 1 T | ©)0) () VIOLATOR 1606/RELATIVITY
OME ON EVERYBODY (GET DOWN T.0.N.Y. (TOP OF NEW YORK) @ CAPONE -N- NOREAGA
3|18 EHFJRD!TS\O:P’;ONWHHMAVAAM[LOU(WCK&'ILMCH(W‘ 16)23(14 SS 3 (BLUE YS:OTE/CAPITOL)( ) 42 31 30 2 {C) (D) (T) PENALTY 7193/TOMMY BOY
L [rasTiane . | SHAKE WHATCHA MAMA GAVE YA 8wl gl G?'&”ﬁéﬂéﬁ'&'ﬁﬂ” # LIL BUD & TIZONE FEAT. KEITH SWEAT
4 I 6 MAD DOG CLIQUE (CROSSTOWN) STIK-E & THE HOODS (PHAT WAX/STRICTLY RHYTHM) €Dy {T)
44 39 18 7 THE BEGINNING OF THE END & BOOGIEMONSTERS
5|9 | 5| MYBABY MAMA 18| | 11| GIRLS DEM SUGAR (C) (D) (T) (V) PENDULUM 58639/EMI
BT : AEE R R VD D06 CLIAVE
YOUR ONLY LOVER LD ON
611312 U-MYND {LIL" JOE) 19 7| Ann NESBY (PERSPECTIVE/AGM) http://www-blllboard-com 46 3 3 19 DO THE DAMN THING & THE 2 LIVE CREW
SOMETHING ABOUT YOU SLOW FLOW (€) (D) (T) LIL JOE 893
dHBES:T 16| 9| HERHE anano FOR SOUND SAMPLES,. | P RS SRyt
e RPEGER I~ YOU DON'T HAVE TO BE AFRAID y (C) (D) (M) (T) () EASTWEST 64212/EEG
1| ¥ sioionior pemErior it — ] e sum e H f ical s I 48 |33 |3% |20 (Gcﬂ%?x}s%‘ég OFF 78527/COLUMBIA SRR EANTTS
ear free musical samples /
91175 | S BRB A rrrmsLano) 2|25 2 | GRS GO g 49 | 45 | 43 | 22 | !AWAYSFEELLIKE SOMEBODY'S WATCHINGME) @ TRU FEAT ICE CREAM MAN IMASTER )
= from the hottest titles on the {C) (D) (T) NO LIMIT 5326 1/PRIORITY
WE GOT IT ;
10|18 9 | GETMINE v 28| | 22 | JypGis 2ROTHERS (GEE STREETISLAND JAMACHISLAND) N major Billboard 50 | 43 | 42 | 4 E‘ﬁv%%&ﬁs%m NUT N’ 2 NICE
PRESSURE
1|15( 5 | 20 FRUIT ckreamaneveuooewy | | 24| 10 | 8 | T LoSTTRreE oF eop RENEGADERAGING BULO albums charts (O Records with the greatest sales gains this week, @ Videoclip availability. @ Recording Industry Association
JUST A FREAK 25 1 | ZULU WAR CHANT of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
1221110 ] BAATAA PRESENTS TIME ZONE (PROFILE) f . ; . no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-singie: cassette single unavailable.
ELE T T e i ’ Provnded by the MUSK Previews Network in (C) Cassette single availabiiity. (KD) CD single availability. (M) Cassette maxi-single availability. (T} Viny! maxi-single
13 | 2= S AT OO S Bubbling Under lists the top 25 singles under No. 100 « Real Audio * WAV * MPEG availability. (V) Vinyi single availability. (X} CD maxi-single availabiiity. © 1997, Billboard/BPI Communications,
which have not yet charted. and SoundScan, Inc.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist. -
81 2 MUCH BQOTY (IN DA PANTS) (Tango Rose, ASCAP)
6 5 MILES TO EMPTY (The Night Ranbow, ASCAP/Brown
Girl, ASCAP/Mike's Rap, BMIY HL .
22 !83‘:(5 DADDVP(Dofat, B_MI/Warn%TameﬂangbﬁMl/Soul On L
Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service, 95 R&B stations ul, ASCAP/EMI Apri, ASCAP/Riefran, ASCAP) HL/WBM Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
are eﬂzctronlcal}y monitored 22 hoursapda{l 7pdpa av)\’/eek Songs rankegls)y gross impressions, computed by cross- . gll\.A(I)/%D ObN T;ISE(:K’Q;JDCE _FInggAév)\lslrga-Tamerlane. of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
referencing exact times of airptay with Arbitron Iustener data. Thisdatais used in the Hot R&B Singles chart. 80 BRAIr?TSoz:n'gs o Polyg?:ﬁ Int BMI/Careers-BMG, Ioiml 1 i‘i"i
BMI/Grand Negaz, BMi/Godfather, BMI/Jimmy Grey)
-T= 1< 47 CALL ME (FROM BOOTY CALL) (Zomba, BMI/Srand, 1= ==
w|u|d wlw|d BMI/Undeas, BMI/Warner Chappell, BMI/Zomba, ASCAP) W@l 3 FEERES
z| 2| (2| WBM z |2 2 z |z 2
2|5 é TITLE o |5 E TITLE 53 CM&; LET GO (SS%ny/ATV S%s. I?Mlg:ab/YSum, o5 8| mLe 2|5 | 4| TITLE
I Zls BMI/Browntown Sound, BMi/Mic'L, ASCAP/Sailandra, = z S| 3 | ARTIST (LABELPROMOTION LABEL)
Z | S| 2 | ARTIST (LABEL/PROMOTION LABEL) = 2 | ARTIST (LABEL/PROMOTION LABEL) ASCAP/AImG, ASCAPMWarhes Chappell PRSA, ASCAP) =13 ARTIST (LABEL/PROMOTION LABEL) =
CRUSH WBM NO ONE BUT YOU
*x* NO, 1 # * 421 9 | Ziane aLTownmoTow) 26 CANT NOBODY HOLD ME DOWN (ustn Cambs * & NO.T & * 38 | 32 | B | UERONICA (FEAT, GRAG MACK) (H.O.LAJSLAND)
SCAP/Sugarhill, BM/EMI April, ASCAP/Amani, ASCAP/July
c..a.m T.OUT, o U bl YARDCOR
1|13 ING FACES (BIG BEAT) SWidalNo 1 4413 E%'ff‘v"('ﬁgv §§b§,§9§‘t§,’2‘,ﬁ,ﬁg‘e“§§é;\é§ﬁf"’” CELES Lj1]4 DHIDHS AT YR AL HZBIDR0N 4wkt | 3| 7| Born JE\:M_ERE‘ANS (DELICIOUS VINYL/RED ANT)
49 COME ON (BK. Lawrence. BMI/Warner Chappell, BMi/2000 G.H.ET.T.0.U.T. FEMININITY
(D) 2 | 15| NEXT LIFETIME 40 | 37 | 24 | GRUSH ON YOU W 2020 40339
ERYKAH BADU (KEDAR/UNIVERSAL) ' T. LIL' CEASE (UNDEAS/BIG BEAT) atts, ASCAP) WBM CHANGING FACES (BIG BEAT/ATLANTIC) ERIC BENET (WARNER BROS.)
I'LL BE MISS(ING You s KIA:EFLE:Y - - ® COME/‘g"" e ASCAP/E@ ' LOOK INTO MY EYES FULTON ST.
i AS W ASCAP/Scottsville, BM/EMI Blackwood, BMI) HL/WI
(33 | 6 | hikoadove ram EVANS {FEAT. 112) {BAD BOY) 48 | 4 | DR HARRIS (TONY MERCEDESLAFACEARISTA 24 CRUSH (9 th Town, ASCAP/Naughty, ASCAP/Ya Ya, 31313 THUGS N-HARMONY (RUTHLESSRELATIVITY) 39 | 7 | [ESCHEA (WARNER BROS )
ASCAP/DoWhat|GottaDo, ASCAP) ' DIp
(@) 4 | 14| THE SWEETEST THING 4238 | 10 | ONE MORE DAY 8 CUPID (A, ASCAP/EM! April. ASCAP/Beane Tribe, 4 | 4 |18 | |BELONGTO YOU (KVERY IME ISEEYOURFACE) | | 47 | 37 | 4 | DA S
REFUGEE CAMP ALL-STARS FEAT. LAURYN HILL {COLUMBIA NEW EDITION (MCA} | HSCAPIC Sl ASCAP Kevin Waies, ASCAP st Sombs, ROME (GRAND JURY/RCA MC LUSCIOUS FEAT. KINSUI (BIG BEA
@ 5110 STOMP 4303411 WHO YOU WIT ASCAP) HL 553 SMILE 59| 2 WHAT ARE YOU WAITING FOR?
GOD'S PROPERTY (B-RITE/INTERSCOPE) JAY-Z (QWEST/WARNER BROS ) 71 CUWHEN U GET THERE (FROM NOTHING TO L%E) SCARFACE FEAT 2PAC & JOHNNY P (RAP-A-LOT) PHAJJA (WARNER BROS
I, BMI/Lek Ratt, ASCAP/Pook
(5| 8 | 17 | BELONG T0You (EVERY TME1SEEYOUR FCE) | | 44 [ 35 | 1 | LOVE IS ALL WE NEED ‘S?;';‘g’.?{‘e‘?,’;\ééﬁ‘;’)’/““ LIRS ook 6175 | youBRING ME uP 44 47| 33 | LET ME CLEAR MY THROAT
ROME (GRAND JURY/RCA} MARY J. BLIGE (MCA) 36 DA’ DIP (Eric Timmons/EMI Blackwood, BMI) HL KC1 & 10J0 (MCA) L1 DJ KOOL (CLR/AMERICAN/WARNER BROS ) |
MO MONEY MO PROBLEMS OMETIMES 83 DA DIP (Eric Timmons/EMI Blackwood. BMDHL RETURN OF THE MACK COME WITH ME
7 12| senororousis, (rm.MAsuPuErrmemnm 45)40] 8 TSHE BRANDMEW HEAVIES (DELICIOUS VINYU/RED ANTY 94 %gg;g{tu Q;EE':! (Gungéke' AS&AFE’/‘ngzraT\t[Tt L 7| B | 19| fAARK MORRISON (ATLANTIC) 45 | 40| 4 | TR SWEAT (FEAT. RONALD SLEY) (LEKTRAEED)
even Marsden, ongs olyGram Int'l, T
IN MY BED KEEP IT COMIN BMI/Tony Kelly, BMi/Muziklink, ASCAP) DON'T WANNA BE A PLAYER DON'T KNOW |
8 | 6129 pRu'HiLL tstanD) 52 | 5 | FiEAvY D (UPTOWN/UNIVERSAL) 12 DON/-TTO KEEP hsrm&]w TIME (Ted-On, BMIMr_ fimmy. 819110 joe uwe o | 95| 2 | MARIO WINANS (MOTOWN)
SCAR/ErcnessTRM) LES TO EMPTY I BELIEVE | CAN FLY
9 1219 CAN WE 49| 8 | EVERYTHING 55 DONT KNOW (All Silver, ASCAP/Beane Trbe, 9 |11]|8|5M M T RO N (v R RIS RSET AT e
ST MARGRBHGEMCE) ASCAP/Pebbitone Five.Fifty-Five, BM/Moonstone, ASCAP) el =
10111] 6 | WHATEVER 51| 4 | HOW COME, HOW LONG 10 DON'T WANNA BE A PLAYER (FROM BOOTY CALL) 10| 8 | 9 | THINKING OF YOU/LET'S GET DOWN | |48 | 49 | 5 | CRUSH
EN VOGUE (EASTWEST/EEG) BABYFACE (EPIC) (Zomba, ASCAP/Kiely, ASCAP/Conversation Tee, ASCAP/EMI TONY TONI TONE (MERCURY) ZHANE (ILLTOWN/MOTOWN)
. Bfackwood. BMI/Rodney lerkins, BMI/Foray, SESAC/1972,
11 | 10| 30 | DON'T LEAVE ME 49|39 |12 | CALLME SESAC/Henchmen, BMI) HL/WEM 1|10 |19 | CUPO R prSTICRLOVEYOU
BLACKSTREET (INTERSCOPE) TOO SHORT & LIL' KIM (IVE) 100 DO THE DAMN THING (Li' foe w()ﬂ?l BM) 112 (BAD BOY/ARISTA) MONIFAH (QWESTAWARNER BROS.)
FOR YOU EVERY TIME 1 CLOSE MY EYES 48 DO YOU KNOW (WHAT IT TAKES) (Heavy Rotation, FULL OF SMOKE o C U WHEN U GET THERE
13 [ 18 | {ENNY LATTIMORE (COLUMBIA) 50 | 41 29 | ExsvrACE (EFIO) 5 BMI(;BI\(AJG,SA(SCCAP/Chewon. Agg:g{Mega, ASCAP) HL 15 | 17 ] GHRISTION (ROC AFELLADEF IAMIMERCURY) 1| oouio rommy Bov)
EMOTIONS (Creators Way, A
CUPID FULL OF SMOKE RYTHIN SMOKIN' e out IN MY BED
13191 20| 113 8an soviarista) 31|50 8 | CHRISTION (ROC-A-FELLADEF JAMMERCURYI “ E‘S'EAPNM% {2;:;‘;‘;0‘;‘6"“ Belly BB 13112 3 | Samrenc rear. ronan sy Grunkoerawn | | 91 |41 27 | DRUHILL (StanD)
21| 4 | THE RAIN (SUPA DUPA FLY) 52| 45| 28 | ON & ON 42 EVERY TIME | CLOSE MY EYES (Sony/ATV LLC. BMVEcal, 14114 | 4 | WE TRYING TO STAY ALIVE (52| | 1 | RELAX & PARTY
MISSY "MISDEMEANOR' ELLIOTT (EASTWESTEEG) ERYKAH BADU (KEDAR/UNIVERSAL) o Eg"[')uHNL 17 L L, BV Biggie, BMVEMI B B WYCLEF JEAN FEAT. REFUGEE ALLSTARS IVORY (LOUD)
15112 5 MILES TO EMPTY 534711 FEMININITY BMI/SOngsOfPonG'ram Intl, BMVMotown. BMI) HL ) 1516115 | LOVE ME SOME HIMA DONT WANT TO @ 1 EVERYTHING YOU WANT
BROWNSTONE (MJJWORK/EPIC) ERIC BENET (WARNER BROS.) 28 FEMININITY (India B., BMI/Putty Tat, BMI/Kurmi Na Tatu, i TONI BRAXTON (LAFACE/ARISTA) RAY J (EASTWEST/EEG)
BMI)
| CAN LOVE YOU TAKE IT TO THE STREETS ) ‘e i HIP HOP DRUNKIES KEEP IT ON THE REAL
20| 7 | uArY 1. BLGE (MER 61| 3 | RAMPAGE FEAT. BILLY LAWRENCE (VIOLATOR) £ ;'S%%i\',‘;‘a’;’sm‘l’exvsgxgﬁi%} S 16117 3 | Thmaikarous fear.ov oty sasrarowouny | | 34 |93 | 11 ] 3¢krazy oo TRYBEMRGING
WHEN YOU TALK ABOUT LOV| TRIUMPH 19 FOR YOU | WILL (FROM SPACE JAM) (Rezisongs, HYPNOTIZE YOU DON'T HAVE TO HURT NO MORE
181 6 | paTh LaBELLE (MCAI E (35 58| 7 | htane cian (LoUD ASCAP/WB, ASCAP) WBM 1Ps0.ASCAP 17 13 | 11| T4 NOTORIOUS B.1.G. (BAD BOY/ARISTA) 35|48 | 15 | \iNT CONDITION (PERSPECTIVE/ARM)
13 FOR YOU (Colour'd, ASCAP/PSO. ASCAP) WBM
30/ 5 NEVER MAKE A PROMISE 56057 7 JOCKIN' MY STYLE 16 FULL OF SMOKE (Poetry In Motion, BMI) 1818136 DA’ DIP 560449 BLOOD ON THE DANCE FLOOR
DRU HILL (ISLAND} CRAIG MACK (STREET LIFE/ALL AMERICAN) 57 FULTO/T ST, (DSMAS/EA' ASCASP/POI/)I/Jgram Ing‘é FREAK NASTY (HARD HOOD/POWER/TRIAD) MICHAEL JACKSON (EPIC)
NOT TONIGHT THAT'S RIGHT ASCAP/ltself, ASCAP/ERMA, ASCAP/Donnl. ASCAP/Zomba, JUST ANOTHER CASE GET YOUR GROOVE ON
(D274 TIL KW (UNDEAS/ATLANTICTOMMY BOY— | 2019 | 5 TA7 FEAT RAHEEM THE OREAVHEREAKANAY) o ég‘};’)rgla/gtﬂ"'\gn s = 7* 68 | 8 | ST sk RaKvOATCROEF Jwvnveraury | | 97 | 94| 9 | GYRL siasivica)
an, ASCAP/Ness, Nitty &
DON'T WANNA BE A PLAYER NO DOUBT Capone, ASCAP/WB, BMI) WBM CAN'T NOBODY HOLD ME DOWN IF YOU WALK AWAY
20| 14115 o 62| 4 | 762 Biv 10MoTOWN) 54 Gﬁﬂv"oun GROOVE ON (FROM BAPS) (Plaything, 20 [ 19| 24| B05F pany (FrAT. MASE) (84D BoviARISTAY | | 38 | 45 | 5| GOODFELLAZ (AVATARIPOLYDOR/AGM)
21| 16 | 25 | BIG DADDY . 59|56 g | COME wiTH ME ASCAD Smaoth As Sk, ASCAP/Zomba, ASCAP/Funk Groove. 7 T T ¢ | FoR YOUIWIL e | |59 ]52] 3 | CANTLET GO
HEAVY D(UPTOWN/UNIVER ALY KEITH SWEAT (FEAT. RONALD ISLEY) {ELEKTRA} 2 GHETTOUT. (Zom?a. BMUR Kelly '/EMI)WBM ) MONICA (ROWDY/WARNER SUNSET/ATLA LAURNEA (YAB YUM/EPIC)
SOMEONE WHAT’S STOPPING YOU 97  GONNA LET U KNOW {Basstone, BMI/Pay Town, BMI THINGS JUST AIN'T THE SAME o HELP YOURSELF
(@D| % | 2 | 3V oA brinG Pure DADDY) (RCA) 89 | 2 | TE 0JavS (GLOBAL SOULVOLGANO) 51 HARD TO SAYI'M SORRV)(DoubIe Vision, ASCAP/Warner- @) 4] 3 DEBORAH COX (ARISTA) 1 GGY SOOTT-ADAMS (MISS BUTCHMARD GRAS)
Tamerlane, BMI/Ecaf, BMI) HL/WBM
HOPELESS CAN'T NOBODY HOLD ME DOWN i IF | COULD CHANGE JAZZY BELLE
(@) 25| 14 | HOREE Eavrs ccoLumei 63 | 23 | EUFF DADDY (FEAT. MASE (BAD BOYARISTA) . :gégp%ﬂ?b%[%csﬁg)’sﬂ@w}?gﬂF%%'gé%ﬁy?}:msw"" 23| 2819 | hysieke rear, sterov wosen o uwrerorr | | B [ 50| 13 | 50Tkast waFAce/aRisTAY
RETURN OF THE MACK 1 BELIEVE | CAN FLY LLC., ASCAP/12 & Under, BMI/Jumping Bean, BMI EMOTIONS o NOT TONIGHT
24119 | 21 | §yiRK MORRISON IATLANTIC) B2 | 55|37 | R KELLY (WARNER SUNSET/ATLANTICAIVE) HLABM 24129 | 11| TWisTA (CREATOR'S WAV/BIG BEATATLANTIC) 1| (IL” Kim (UNDEAS/IATUANTICITOMMY BOY)
YOU BRING ME UP THINGS JUST AIN'T THE SAME 7 HE%YOURSELF U e L LSy i SOMETIMES | LISTEN (FIVE MINUTES)
AIN' BMI, Hildebrand, BM)) .
(29| 2% | 8 K-Cl & JOJO (MCA) —| 1| oesoRAH cox (aRisTA) 31 HIP HSS%‘RJNK.E"(ESP, BMI/Warner-Tameriane. () 2% | 9 THE BRAND NEW HEAVEES (DELIOOUS VINYLRED ANT) 1 | GFC (BiG BEAT/PENALTY/TOMMY BOY)
BMI/Wu-Tang, BMI/Careers-BMG. BMI/Marley Marl, '
SMILE MY HEART IS CALLING DO YOU KNOW {WHAT IT TAKES) I'LL BE
2% 24 1_0_ | SCARFACE FEAT. 2PAC & JOHNNY P (RAP-A-LOT) 65 | B | WIITNEY HOUSTON (ARISTAI o a%‘g:gé%% {‘ﬁg’my”k’svém 38| 5 | rogyw (RCA) 841 61| 21 | {5y BrowN FEAT JAY-2 (VIOLATORDEF JAM)
27117116 THINKING OF YOU 671 2 JUST ANOTHER CASE 15 HYPNOTIZE (Big Poppa, ASCAP/Justin Combs, ASCAP/EMI 27122115 THAT'S RIGHT 65| 51| 21 WHAT'S ON TONIGHT
TONY TONI TONE (MERCURY) CRU FEAT. SLICK RICK (VIOLATORDEF JAMMERCURY) April, ASCAP/Mystery System, BMI/Almo, ASCAP/Badazz, DJ TAZ FEAT. RAHEEN THE DREAM (EREAKAWAY) MONTELL JORDAN (DEF JAM/MERCURY)
ASCAP/Danica, BMI/Entertaining, BM() HLAWBM T
LOOK INTO MY EYES WE'LL ALWAYS LOVE BIG POPPA A HARD TO SAY I'M SORRY BRAIN
29 | B | BONE THUGS ALHARMONY (RUTHLESSRELATVTY) 73 2__ THE LOX (BAD BOY/ARISTA) e L,\Bﬂf/gi‘zﬁ; gm)%'&mom SPACE JAM) (Zomba, 28 | 25| 20| 27 VT FeAT. PETER CETERA (LAFACEARISTAY 67 | 3 | JUNGLE BROTHERS (GEE STREETV2)
HYPNOTIZE IF | COULD CHANGE 31 BELpNG TO YOU (EVERY TIME 1 SEE YOUR FACE) IT MUST BE LOVE STOP THE GUNFIGHT
29| 23119 | T1E NOTORIOUS B 1.G. (BAD BOV/ARISTA) 10 [ & | \ASTER P FEAT. STEADY MOBB'N (NG LIMIT) (Mike's Rap, BMI) 29 |31 5 | RN 5. (BIC BEATATLANTIC) 67 | 57 | 11 | TRaPp (DEFF TRAPPANTERSOUND)
FOR YOU | wWiLL #1*@ YOU TONIGHT_ i IT.(I)COS'.(l)LXD/ﬁm}lNiEé;FXE/%M IF;M BOUT/éT) (Blljimn ek ONE MORE DAY FEELIN' IT
31| 29 | YONICA (ROWDYAWARNER SUNSETATLANTIC) T1] 3 | 14 NOTORIOUS B1G (FEAT. R KELLY) (BAD BOV) Iﬁouhﬁ. AS(F:’APS/%dmb ShelteSASéig;w wls b e 351 5 | rewenirion vca) 6819810 javz {ROC-A-FELLAPRIORITY)
45  IF U STAY READY (Sheppard Lane, BMI/Songs Of PolyGram 0 )
WE TRYING TO STAY ALIVE EVERYTHING YOU WANT i MY BABY DADDY TALKIN' BOUT' BANK
36 | 7' | WCLEF JEAN FEAT, REFUGEE ALLSTARS IRUFFHOUSE] —| 1| Rav ! EASTWESTIEEG) TS%A?’%@?;&;!S P:égg/"lyoﬁgﬁslsgly- 3L | 23 | 12 | Brocya T 877 (TONY MERCEDESLAFACEARSTA 74 | 3 | 1/ WHORIDAS (SOUTHPAWDELICIOUS VINYL)
— : § 1
3228122 WHAT’S ON TONIGHT 1 PLL DO ANYTHING/I'M SORRY ASCAP/Mobbstar, ASCAP) HL 32121115 FOR YOU 70/64|17 HEAD OVER HEELS
MONTELL JORDAN (DEF JAM/MERCURY) GINUWINE {550 MUSIC/E2IC) 69 IF YOU WALK AWAY (Arvermal, ASCAP/EMI April. KENNY LATTIMORE (COLUMBIA) ALLURE FEAT NAS (TRACK MASTERSCRAVE/EPIC)
ASCAP/LeoSun, ASCAP/Dodgy. ASCAP) , .
33| 22 | 40 | 1 LOVE ME SOME HIM (D 1| FIx 1 I'LL BE MISSING YOU (Magnetic, BMI/Blue Turtl. 33|30 | 3 | WHAT'S STOPPING YOU 71|65 4 | KEEP ON RISIN
TONI BRAXTON (LAFACE/ARISTA) BLACKSTREET (INTERSCGPE) i BMI/lllegal, &Ml/Seplember Six, ASCAP/Chyn? Baby. THE 0'JAYS (GLOBAL SOULVOLCANO) JADE FEAT LIL RACHETT & VAZ (HOLLYWOOD)
4 PAGE LETTER MISSING YOU BMi/Janice Combs. BMI/EMI Blackwood. BMI) HL SORRY IS SEEIN' 1S BELIEVING
3413217 AALIYAH (BLACKGROUND/ATLANTIC) —| 1| marv J. BLIGE {(MCA) 17 1 LOVE ME SOME HIM/I DON'T WANT TO (EMI, 312713 LEVERT (ATLANTIC} 7216910 ADRIANA EVANS {PMP/LOUD)
MEN IN BLACK - THIS WEEKEND e COME ON LET iT GO
(3D 43| 3 | Wi s o5t umem | 15 | ANN NeSBY (PERSPECTIVE/AGM) QSMC&F;/,EI;;‘E% 5%3&“"9' UL 35| 28 | 13 | G1Y LAWRENGE FEAT. MCLYTE (EASTWESTEEG) 73] 63| 18| &Ry JieasTwesteea)
GET IT TOGETHER FREAK) AND YOU KNOW IT 83 I'M NOT FEELING YOU (funkmaster Flex, ASCAP/Relana, IF U STAY READY WHO YOU WIT
36| 33 23| 703 @iv Lomotown 1 SXDINA HOWARD (MECCA DONFASTWEST/EEG) ASCAP/Silly, BMI/Sequins At Noon, ASCAP/Borzor, ASCAP) 36 | 34| 9 | Sl1GA FREE (SHEPPARD LAPEUNFADEABLEASLAND) 5 | jAY-Z (QWEST/WARNER BROS )
11 N MY BED (Hitco, BMI/Brown Lace, BMI/Longrtude, ——
5419 IT'S ALL ABOUT THE BENJAMINS 751 66 | 20 TELL ME DO U WANNA BMI/Zomba, BMI/Stacegoo, BMI/Warner-Tamerlane, 46| 2 MY HEART IS CALLING 15 STEP INTO A WORLD (RAPTURE'S DELIGHT)
PUFF DADDY & THE FAMILY (FEAT THE NOTORIOUS B4G) (RAD 8017 GINUWINE (550 MUSIC/EPIC) BMI/Boobie-Loo, BMI) WBM WHITNEY HOUSTON (ARISTA) i KRS-ONE (JIVE)
(O Records with the greatest airplay gains. © 1997 Billboard/BP| Communications, L L;’fgyrﬁéﬂg&g&;}mgﬁ Egﬁppfrﬁ&l;éia?fnfun' () Records with the greatest sales gains, © 1997 Billboard/BPI Communications and SoundScan, Inc.
ASCAP/Fifty-Sw Hope Road, ASCAP/Odnil. ASCAP/Polygram
Intl, ASCAP) HL/WBM
61 I STILL LOVE YOU (FROM SPRUNG) (EZ Duz It ASCAP/WB, ASCAP) WBM 60 STEP INTO A WORLD (RAPTURE'S DELIGHT) (Zomba,
ASCAP/EMI, ASCAP/Dofat, BMI/Warner-Tamerlane. 59 NO ONE BUT YOU (FROM BAPS) (Spanish Ghetto ASCAP/BDP, ASCAP/Chrysalis, ASCAP/Embassy. BMI) WBM
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4|6 |5 |ONEINAMILLION 1717 | 17 | LAST NIGHT 28 JUST ANOTHER CASE (Dunbar, BMI/Green Mountain, 87 PICKIT UP (Zomba, ASCAP/Erick Sermon, ASCAP/Funky (Mass Ave., ASCAP/Motown Tunes, ASCAP/Polygram Int'l
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EN VOGUE (EASTWEST/EEG) WHITNEY HOUSTON IARISTA) 68 KEEE i 0';4 THE REAL (Songs Of PonGrT?Glnt'l. ASCAP} ASCAP) WBM BMG, BMi/Sengs Of PolyGram Int'l, BMI/Music Corp. Of
65 KEEP ON RISIN' (FROM THE 6 TH MAN) (Gradington, 9 RETURN OF THE MACK (Perfect, BMI/SPZ, BMI/GEMA) America, BMI/First Priority, BMI/Sony/ATV Tunes LLC,
g [ P el S A T 2015 9 | UN-BREAK MY HEART 0 ASCAP/MCA, ASCAP) 84 SEEIN IS BELIEVING (Sway Jay, ASCAP) ASCAP/Tete San Ko, ASCAP/Copyright Control) HL
78 LETIT GO (FROM SET iT OFF) (Human Rhythm, 86 SHOW ME LOVE (Ofik, BMI/Prophets Of Rage. BMI/Tee Girl, 52 WHAT ARE YOU WAITING FOR? (EMI Blackwood, BMI/EMI
8 | 5 |15 | YOU'RE MAKIN' ME HIGH 21|19 27| MY BOO BMI/Daaal!!, ASCAP/Fat Hat, ASCAP) BMI/Shakin’ Baker, BMI) Casadida, BMI/EMI Denmark, BMYMusic Corporation Of
TONI BRAXTON (LAFACE/ARISTA} 7 GHOST TOWN DJ'S (S0 SO DEF/COLUMBIA) 85 LISTEN (FIVE MINUTES) (To Bee Cleared, BMI/Power 5  SMILE {(N-The Water, ASCAP/StIl N-Te Water, Amenca, BMI/0'Hara, BMI)
Artists, BMI/Tamu, BMI/What's Not. BMI/Funky Shit. BMI/joshua's Dream, BMI/Interscope earl, BMI/Wamer- 25 WHAT'S ON TONIGHT (Chrysalis, ASCAP/Mo’ Swang,
9(8/18 ASCENSION (DON'T EVER WONDER) 2214143 LADV BMI/Documented Sounds, BMI/Zomba, ASCAP/0/B/0 Itself, Tamerlane, BMI/Music Corporat-on Of America, BMI) WBM ASCAP/Swing Mob, ASCAP/EMI April, ASCAP/Baj,
MAXWELL (COLUMBIA) D'ANGELO (EMN ASCAP) 20 SMOKIN' ME OUT (Bovina, ASCAP/EM! April, ASCAP/DeSwing Mob, ASCAP) HL/WBM
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1212 TWISTED 24|18 | 35 KILLING ME SOFTLY 74 LOVE Il LOVE (Rondor/MCA) WBM L.L.C., BMI/Dooch, ASCAP/Jelly's Jams L.L.C.. ASCAP/3-19- 99  WU-RENEGADES (Diggs Family, BMI)
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ARTISTS & MUSIC

Black’s ‘Taillights’ Gains Speed On RCA Release Schedule

B BY CHET FLIPPO

NASHVILLE—Clint Black’s first
foray with original material in three
years is doing so well that at press time
RCA Records here announced that it is
moving the album’s release date ahead
by two weeks.

Originally scheduled for an Aug. 12
release, the album, “Nothin’ But The
Taillights,” is now set for July 29.

The first single, a duet with label-
mate Martina McBride on the Black/
Marty Stuart/Matraca Berg-penned
“Still Holding On,” is at No. 22 this issue
on Hot Country Singles & Tracks. Its
quick acceptance by radio (AirWaves,
Billboard, June 28), according to RCA
Label Group senior VP/GM Butch
Waugh, spurred RCA to change the
album’s release date. “The song just
exploded,” he says. “Obviously, people
are waiting for some Clint Black music.”

Von “Hot Rod” Cook and J.B.
Bernard, the morning team at KAYD
Beaumont, Texas, say that the single is
a natural for their station since Black,
although born in New Jersey, grew up

in nearby Houston and considers that
his hometown. “We’ve been playing
Clint’s musie since he started in ’89,”
says Bernard, “and he does great for
us.” Cook agrees, adding that “it’s real-
ly great when two
superstars like
Clint and Martina
get together on a
song this strong.
It’s been working
real well for us.”
Eddie Haskell,
PD for WYCD De-
troit, says that
Black is equally
potent in his market. “Clint’s always
been strong for us, and so has Martina,”
he says. “So to have two artists this big
do an event song like this is really good
for the industry. It has mass appeal for
both fan-base groups. It also shows his
longevity—Clint is one of a handful of
artists who have weathered everything.
He’s still as popular as he ever was, if
not more so. He hangs in there, and he
adapts. Obviously, the country music
landscape of today is much different

BLACK

‘Hal Yes,’ Gurb Is Firmly
Behind New Ketchum Set

NASHVILLE—“Mike Curb says I'm
aworld artist,” says Hal Ketchum, the
acclaimed singer/songwriter whose
next album, “Hal Yes,” is due from
Curb Records Aug. 5. Indeed, the
album is chock-a-block with well-craft-
ed songs invoking such universal
themes as redemption, mortality, and
the fragility of life and love. But where
does this fit in with the country audi-
ence?

Curb Group chairman Mike Curb
says it “is a worldwide album that will
build Hal’s stature as an artist. He is an
important singer/songwriter around
the world. We will
service a single to
country radio. We
will market this
album and get it in
the stores and get
the word out that
this is the next
phase in Hal Ket-
chum’s career.
We'll get the music
played on country radio and on coun-
try-related radio, such as triple-A. I
think this will have a reach that goes to
country and beyond and will open new
dimensions in his career.” Curb adds
that the single selection process is
ongoing.

WYCD Detroit PD Eddie Haskell
says Ketchum’s relationship with coun-
try radio is unpredictable.

“Hal is one of those guys who I think
does exactly what he wants to do,”
Haskell says, “and there are other peo-
ple who do that—Sammy Kershaw is
one. Fortunately, what Sammy chooses
to do also works for radio. Hal occa-
sionally does, with something like ‘Stay
Forever, which will break through and
be huge. But he’s much like a Mary
Chapin Carpenter who is always gonna
remain true to what they do and occa-
sionally that will fall into the realm of
mainstream, and they’ll get the suc-

KETCHUM

cess. Hal really impresses me as some-
one who has his own agenda, and if
radio and the industry can work into it,
great. If they can’t, well, so be it.”

Although he is not radio unfriendly,
Ketehum does follow his own antenna.
“I have chased PDs off my bus,” he
says. “I’'m not smart about it at all, as a
matter of fact. But I can still put 1,500
people in the seats every night, any-
where. I've done the work. Not to be
bragging about it, but I've developed a
good following. These are people who
love songs, and my audience is kind of
a cross-section of American culture.
It’s kind of like a Willie [Nelson] audi-
ence: nuns sitting next to bikers next
to an accountant next to a gay couple.”

Ketchum says that he still plays fairs
and rodeos but also is appearing at
such venues as the House of Blues and
New York’s Beacon Theatre. “A lot of
country booking is based on chart
activity,” he says, “and I'm looking to
venues that are not based on the
charts. Thank God for that, or I'd be
sitting home all the time. My manager
also handles Jimmie Dale Gilmore and
is a great believer in the alternatives.
We'll go to country radio, but we can
also go to triple-A and NPR and other
places. God bless Mike Curb for his
support. He considers me a corner-
stone down there, and he’s kind enough
to patronize what I do.”

For this album, Ketchum turned to
Texas artist and guitarist Stephen
Bruton to produce. “For me,” Ketechum
says, “this record is truth in advertis-
ing. This is what goes on every night
onstage with us.”

As for the songs on “Hal Yes,” he
says he felt it was time to confront
some serious themes. “I’'m 44 years
old, and I’'m facing up to the reality of
all that,” he says. “I’ve watched my
parents pass over the past few years.
I'm getting divorced. I'm a father. Not

(Continued on page 26)

compared to 10 years ago. He can roll
with the flow and still stay who he is.
He’s a superstar, and that’s what this
format needs. There was a big buzz
with this single, and stations were try-
ing to get it early, and I think that’s a
testament to the artist. This album is
awaited with great interest.”

Black himself, known as a perfec-
tionist with his albums, says he worked
especially hard on this one and changed
his writing habits.

In the past, he has primarily written
with his guitarist, Hayden Nicholas,
with whom he has worked since the
mid-"80s. For “Taillights,” the two co-
wrote five songs, but for the other
seven, Black collaborated with others.
“Still Holding On,” for instance, was

written by Black with Stuart and
“Strawberry Wine” writer Berg. Other
collaborators include Skip Ewing,
Shake Russell, Kostas, and Steve
Wariner.

“On this album, I wanted to get some
help from different areas,” says Black,
“not only in the writing but also in the
recording. So, hence Skip Ewing played
guitar on the song he and I wrote; Steve
Wariner’s playing on the ‘Ode To Chet,
and Chet [Atkins] himself is gonna play
on that. I've always loved Alison Krauss’
voice, and she sat in with me at the
Ryman, and I told her I'd like to record
with her. So, tomorrow, I'm gonna cut
‘Our Kind Of Love’ with her and her
band. That should be fantastic.

“I'really took a different approach on

this album and opened myself up more,”
he continues. “And I did a lot more gui-
tar work. On several songs, I played all
the electric guitar parts, which was a
big challenge, because I'm primarily an
acoustic player.”

Black notes that he’s altered his work
pattern. “I was doing a tour every year
for seven years,” he says. “The way to
do it is to come off the road and work
carefully on some music and not rush
[it]. Where the writing is concerned,
now I ean take enough time to sit in one
place and write with these people.
There’s so many writers here and in
Los Angeles that I want to get togeth-
er with—like Mike Reid and Pat Alger,
and Kenny Loggins and Michael

(Continued on page 26)

P EOPLE: After his Fan Fair appearance June 16, Kenny
Rogers and his manager, Ken Kragen, announced that
their tally on his lifetime album sales is now some 80 mil-
lion units. The figure is based on domestic royalty state-
ments and international projections. Noting that much of
Rogers’ career came before Recording Industry Assn. of
America certification and SoundScan monitoring, Kragen
tells Nashville Scene, “I think this proves Kenny’s stature
as an artist. This doesn’t even include singles sales, and
his ‘Islands In The Stream’ remains the best-selling coun-
try single, at 4 million copies.” He says they were unable
to get complete international numbers. Capitol, he says, is
readying an 80-song Rogers boxed set for fall release.
Brenda Lee and songwriters Harlan Howard and

FRogers: More Than 80 Million Sold; Lee,
Howard, Walker To Enter Hall Of Fame

Country Music Hall of
Fame. Lee was a teen
superstar long before
Tanya Tucker and LeAnn
Rimes followed in her foot-
steps. Walker’s hit songs
include “Cherokee Maid-
en” and “Bubbles In My

Cindy Walker will be the
1997 inductees into the

Nashville
SCQW?,

Trail” for Bing Crosby,
“You Don’t Know Me” for
Eddy Arnold and Ray Charles, and “In The Misty Moon-
light” for Dean Martin. Howard has been penning coun-
try hits for four decades, with songs ranging from Char-
lie Walker’s “Pick Me Up On Your Way Down” to Patsy
Cline’s “I Fall To Pieces.” They will be inducted during
the 31st annual Country Music Assn. Awards Sept. 24 at
the Grand Ole Opry House here.

Our condolences to family and friends of the late John
Christian Wolters, who gained many friends here during
his years as drummer for the group Dr. Hook (see Life-
lines, page 84) ... Merle Haggard signs with the Bobby
Roberts Co. for exclusive booking.

ON THE ROW: “TwangThis!” is the latest country World
Wide Web site. The joint venture by BMG Entertainment
North America companies Arista/Nashville and RCA
Label Group features photographs, artists’ E-mail
addresses, music news, contests, biographies, fan-club
information, tour calendars, and the like. The address is
http://www.twangthis.com . .. A substantial number of
Nashville’s best will be heading for the hills in late July
for a festival with one of the strongest talent lineups this
year. The 21st Jamboree in the Hills, slated for July 17-20
in St. Clairsville, Ohio, will feature Travis Tritt, Sawyer
Brown, Charlie Daniels, Deana Carter, James Bonamy,
Big House, Mindy McCready, Patty Loveless, Vince

Beer” for Bob Wills, ™ cowboy-themed songs are
“Dream Baby” for Roy by Toby Keith, Kathy
Orbison, “Lone Star by Chet Flippo Mattea. Vince Gill, Ian

Gill, Tracy Lawrence, Collin Raye, Terri Clark, John
Berry, Jeff Foxworthy, Cledus “T.” Judd, Kenny Ches-
ney, Daryle Singletary, Thrasher Shiver, Gene Watson,
Marty Stuart, BR5-49, LeAnn Rimes, and Wynonna.
The fest also includes a midway, a classic-car show, talent
contests, and a bull-riding event.

Terri Clark survived a real scare during Fan Fair week
when she was struck in the face with a softball during the
City of Hope charity game. She has a fractured cheekbone
and badly bruised face but went ahead and made her Fan
Fair performance at the Mercury show. “I've waited too
long to miss this,” she told Nashville Scene. Then, her bus
caught on fire and had to be towed away.

ON THE RECORD:
Edel America Records.
based in New York, will
release July 15 the first
official Professional
Rodeo Cowboys Assn.
album, titled “Cowboy
Up,” with a number of
Nashville artists repre

sented. Rodeo-related and

Tyson, Willie Nelson,
Chris LeDoux, Johnny
Cash, Tracy Byrd, and Emmylou Harris. In addition to
those cuts, drawn from previous works, new songs are per-
formed by new Imprint Records artist Ryan Reynolds,
Canadian singer Cindy Church, Rising Tide’s Jack
Ingram, and new Edel America artist J. Scott McCoy.
McCoy’s “Cowgirl Crazy” will be the first single, and
Reynolds’ “Cowboy Up” will be the second, according to
Edel America president Jonathan First. He says that the
year-old offshoot of the parent German company has had
success already with a World Wrestling Federation album,
in addition to several soundtracks. “I love country music,
and I love rodeos.” First tells Nashville Scene. “and for our
first country album, this seemed to be a natural mix."
First says he already has retail orders in excess of
100,000 copies. The album will be distributed by Koch.
“We’ll have a full-page ad in USA Today,” he says, “and in
every rodeo event program and Western magazine. We'll
have TV commercials on ESPN and TNN. We'll service
videos for both singles to CMT and TNN. There are 740-
plus rodeos every year with an audience of 22 million peo-
ple. And they’re country music fans” ... Also slated for
July 15 release is River North’s “Jim Croce: A Nashville
Tribute.” Among the artists on the project are Sammy
Kershaw, Mark Collie, Charlie Daniels, Crystal
Bernard, Michael English, Rodney Crowell, Charlie
Majors, Larry Stewart, Kim Carnes, and Ronna Reeves.
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by Wade Jessen

H IGH NOON: “We knew this would be big, but we didn’t know just
how big until now,” says Jeff Hackett, director of national promotion at
Curb, who predicts confidently that “It’s Your Love” by Tim McGraw
(With Faith Hill) will become the first single in 20 years to remain at
No. 1 on Billboard’s Hot Country Singles & Tracks for six consecutive
weeks. Despite a decrease of 69 detections, MeGraw gets his fifth week
and maintains an 871-spin lead over Ty Herndon’s “Loved Too Much”
(Epic). George Strait’s “Carrying Your Love With Me” (MCA) could
pose the biggest threat to McGraw’s bid for a sixth week. Strait’s song
rises 6-4 with an increase of 699 spins, the biggest gain on the entire
chart. Meanwhile, Reba McEntire’s “I’d Rather Ride Around With
You” (MCA) jumps 4-3 with a 266-spin increase and might help turn up
the heat in this race, and Deana Carter (Capitol Nashville) is eyeballing
the top slot with her increase of 499 spins for “Count Me In” (7-5).

KEEPING UP WITH THE JONESES: Of the four previous Tim
McGraw songs to peak at No. 1 on Hot Country Singles & Tracks (all
of which reigned for more than one week), only one other title scored
five straight weeks. “I Like It, I Love It,” MeGraw’s 1995 summertime
hit, scored its fifth week in the Oct. 14, 1995, issue. On July 25, 1977,
the signature song of the "70s outlaw movement, Waylon Jennings’
“Luckenbach, Texas (Back To The Basics Of Love),” was the last title
to post six consecutive weeks at No. 1 on Hot Country Singles & Tracks.

GROUP HUG: Sophomore sets by two all-male bands open on Top
Country Albums, as Lonestar (BNA) takes Hot Shot Debut honors at
No. 21 with “Crazy Nights” and Ricochet (Columbia) enters at No. 24
with “Blink Of An Eye.” Both groups outsell their debut releases: The
Lonestar title seans 6,000 units, and the Ricochet package moves more
than 5,000 pieces, compared with previous opening weeks of 2,500 and
3,000 units sold, respectively.

At its peak week, Lonestar’s self-titled debut set scanned more than
14,000 units, while Ricochet sold 11,000 during its biggest week
“Come Cryin’ To Me,” the lead single from the Lonestar set, rises 16-
12 on Hot Country Singles & Tracks, while Ricochet’s lead single
moves 27-23.

FILE UNDER GREATEST GAINER: Neal McCoy’s hits package
earns our Greatest Gainer trophy on Top Country Albums, rising 12-7
with an increase of more than 4,500 units. Rick Blackburn, president
of Atlantic’s Nashville operation, says, “The industry is just now catch-
ing on to what Neal’s fans have known for a long time. To really appre-
ciate the guy, you have to see him live. He’s an entertainer’s entertainer,
and I think it was more than obvious at the [TNN/Music City News]
awards show that the fans really do love him.” McCoy’s album moves
more than 15,000 units and takes the percentage-based Pacesetter
award on The Billboard 200 (111-78). The only new cut on that set, “The
Shake,” rises 45-46 on Hot Country Singles & Tracks, with new air-
play detected at WAMZ Louisville, Ky., and WVLK Lexington, Ky.

(Continued from page 24)

MeDonald.”

Black says his aim in writing country
songs has been constant. “From my
first album on, my intention was to try
to write every kind of country song that
I'd ever heard. I wanted [to do] a Bob
Wills-style [song], like ‘Milk Cow Blues.’
That’s how ‘Put Yourself In My Shoes’
came about—not by copying, but being
inspired by a style. If you draw from a
particular style, that will make the song
different. [There is Waylon Jennings]
‘outlaw’ music, [and there is] the Marty
Robbins-type things [from which] ‘Gulf
Of Mexico’ was drawn; and then you can
look to an Alabama with a more con-
temporary sound and draw from that.
If I can continue to be influenced by
music from yesterday and today, I think
it’s a good thing. The country music lis-
tener is a country music listener
because of the lyriecs—because the
songs are universal and address things
that everyone goes through. Country
music is really about poetry.”

How this will translate in the mar-
ketplace is RCA’s next priority. “It’s
going to lay out beautifully for us,” says
RCA’s Waugh, referring to the album’s
marketing campaign. “Our plan starts
when the album comes out. The single
is already in place and getting great
response, and ‘S2'-—the second single—
is set for late August, early September.
We pretty much know what S2 will be,
but plans aren’t totally solidified for
that. Qur media [ecampaign] will kick in;
you'd be surprised at how TV is coming
to us on this. [An appearance on] Leno
is already set up for the middle of
August.”

He notes that the promotion cam-
paign will center on about 25 markets.
“We have different promotion cam-
paigns set up; some centered around
CMA [Country Music Assn.] week,

CURB FIRMLY BEHIND KETCHUM SET

(Continued from page 24)

to get morbid, but it’s time to start eval-
uating those things. I'm at a point inmy
life where I don’t have anything to hide
anymore. I'm really happy to get
almost autobiographical about it, to get
as close as I can and to tell stories.”
Curb says he’s supportive of what
Ketchum is doing. “We're pushing the
envelope at Curb,” he says. “The musi-
cians here in Nashville are the finest in
the world, but you don’t necessarily
want the same ones playing on every
album. So, we have an interesting roster

some centered around the [Christmas]
season, and we’re tying in with retail
and radio stations,” he says. “We’ll do
the album world premiere with Bob
Kingsley [on ‘American Country Count-
down’], and we’ll premiere a different
song from the album every day for a
week leading up to album release day.”

Waugh says that the sales campaign
is so far set through October, with plans
for the rest of 1997 to be solidified.
“Pricing and positioning is set through
the end of October,” he says. “Then we’ll
have a plan for CMA week and another
for the holiday season.”

Waugh says that Black, who is taking
a hiatus from touring until 1998, has
elected to go out on the road solo just to
work radio and retail. “He wants to hit
the streets on this one and see people.
He’s willing to work and work hard.”

Regarding touring, Black says he’s
going to ration himself. “There’s a lot of
traffic out there, especially with all the
new artists. You can tour every other
year and make just as much money. And
you'll have a life in between. And some-
body else will get a chance to draw
some fans. It's like artists and gallery
showings: You can’t be in every gallery.”

Mike Wilson, VP of promotion for
RCA Records, says that the entire pro-
motion staff, in town for Fan Fair in
mid-June, would attend a listening ses-
sion for the album. “What we’ve found
through several projects,” he says, “is
that it’s increasingly vital to alert the
consumer that there is a new project.
We did that well with the ‘Greatest Hits’
package last year, and we'll do the same
with this—a lot of radio tie-ins and in-
stores. Clint is great at that.”

Black is managed by Fitzgerald-
Hartley and booked by Creative Artists
Agency. His songs are published by
Blackened Music Publishing (BMI).

here. We have LeAnn Rimes recording
in Tyler, Texas; we have Junior Brown
recording in Austin, Texas; we have Hal
Ketchum doing what he’s doing, but
that’s what we do if we want to come up
with albums that don't all sound alike.
We're telling a Hal Ketchum to make
the album you want to make.”
Ketchum is managed by Mike Crow-
ley and booked by Monterey Artists.
His publishing is by Hecktone Music/
Foreshadow Songs Inc. (BMI).
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Confah To Explore Afro-Latino Link

DISCOVERING MUSICAL ROOTS:
There is little doubt or discussion about
the pre-eminent role of African-root-
ed sounds in the history of musie in the
U.S., the Caribbean, and Latin Amer-
ica.

With the exception of country music
in the U.S. and some indigenous folk-
loric strains in Latin America, all gen-
res popular in the Americas owe much
of their essence to African influences.

Now for the first time, scholars who
are experts in various African-based
musics will convene July 17-20 in
Chicago to take part in the biennial
Inter-American Conference on Black
Music Research.

The sponsor of the eighth edition of
the conclave, which is set to take place
at Chicago’s Swissdtel, is Columbia
College Chicago’s Center for Black
Music Research.

This year’s four-day confab, titled
“Black Music Of The West Indies And
Latin America,” boasts 11 symposiums
and more than 30 music scholars who
will examine Afro-Latin American
genres and their interregional impact
in the Americas, both musically and
culturally.

The experts will deliver speeches
bearing a broad range of titles, includ-
ing “Nationalizing Blackness: Afro-
cubanismo And Artistic Revolution In
Havana, 1920-1940,” “Analogies And
Differences In African-American
Music Across The Hemisphere,” and
“From Secratch Band To Calypso
Ensemble: An Account Of Dance
Bands And Their Leaders In The U.S.
Virgin Islands.” Almost half of the dis-
course will address Afro-Latino gen-
res, ranging from Afro-Bolivian to
Puerto Rico’s bomba.

The scheduled kevnote speakers are
Rex M. Nettleford, co-founder and
artistic director of the National Dance
Theatre Company of Jamaica, and
Robert M. Stevenson, professor
emeritus of the University of Califor-
nia Los Angeles and author of more
than 450 articles and many books on
Latin and South American musical his-
tory.

Complementing the colloquiums and
discourses will be a concert by Rising
Stars Youth Steel Orchestra from St.
Thomas and Ensemble Kalinda
Chicago, an eight-member group that
specializes in lectures and demonstra-
tions of historical and musical ties

-
Notas

by John Lannert

among African, Afro-Caribbean, Afro-
Latin American, and U.S. popular
music.

Slated to give a performance and
demonstration called “Common Roots:
A Musical Journey Through The
Caribbean” is Arefto, an Afro-
Caribbean folk ensemble based in
Washington, D.C.

Samuel Floyd Jr., director of the
Center for Black Music Research,
notes that the idea for the conference
came about simply because there had
not been an academic forum organized
to examine the African-oriented music
of the Americas.

“The connections among U.S. black
music, historically, and the musics from
the West Indies and Latin America
have not been sufficiently explored,”
says Floyd. “So we decided to invite
scholars from all over to come togeth-
er and try to make links among the
Caribbean as a whole and the U.S. and
Latin America. I am not sure to what
extent that will occur, but that is the
motivating factor to set up this confer-
ence.”

Registration for the conference is
$80. The keynote banquet is $40, and
concert tickets range from $8 to $20.
For further information, contact Mor-
ris Phibbs, coordinator of programs
for the Center for Black Music Re-
search, at 312-663-1600, extension
5559.

EXPRESSIVE AND IMPRESSIVE:
The closing week of the Lincoln Cen-
ter Festival 97 July 21-27 at Avery
Fisher Hall in New York features a for-
midable and diverse lineup of Latin
American stars who make up a series
called “Expresiones Latinas.”
Scheduled to perform at the 2,700-
seat venue are BMG Brasil’s redoubt-
able song stylist Gal Costa (July 21);
prominent Cuban dance acts NG La
Banda and Bamboleo, both of which
are making their U.S. debut (July 22);
master soneros Gilberto Santa Rosa

DISTRIBUTORS,
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33 QUIERO ESTAR LOCO (Albersan) LLORANDO POR 7! SUENO SONY DISCOS/SONY  ES LA..
39 SECUESTRO DE AMOR (Flamingo) 10 RICARDO ARJONA sONY 10 SANED EMI LATIN 10 LIBERACION DISA/EMI LATIN
40 SERPIENTE MALA (Lida S © ASCAP) LATIN/SONY ELLAY EL MAS MURIO
R 11 LAURA PAUSINI WEA LATINA | 11 ILEGALES ARIOLA/BMG 11 TIRANOS DEL NORTE SONY
5 SOLO CONTIGO (Huina) DOS ENAMORADOS EL TAQUI TAQUI DISCOS/SONY  DE LA TIERRA ..
1 SOLO EN TI (ONLY YOU) (Sony/ATV Songs, BM!) 12 SPICE GIRLS ViRGIN 12 GISSELLE RCABMG 12 JUAN GABRIEL ARIOLA/BMG
15 TACTICAS DE GUERRA (Sony Music, ASCAP)
26 TE QUIERO, TE AMO, TE EXTRANO (Luede)

57 STATIONS

1 10S TIGRES DEL NORTE
FONOvISA EL MOJADO.

2 LOS TUCANES DE TIJUANA
EMILATIN EL TUCANAZO

3 GRUPO LIMITE POLYGRAM
LATINO SOLO CONTIGO

4 LA MAFIA SONY DISCOS/SONY
ENAMORADA

5 ENRIQUE IGLESIAS FONO-
visA SOLOEN TI

6 LOS TEMERARIOS FONOVISA
RMM  HAZME EL AMOR YA ME VOY PARA SIEMPRE

7 BOYZONE PCOLYGRAM LATINO 7 MOJADO FONOVISA
MYSTICAL EXPERIENCE MOTIVOS

8 HECTOR TRICOCHE PoOLY 8 BRONCO FONOVISA

16 STATIONS

1 VICTOR MANUELLE sony
TROPICAL/SONY DILE A ELLA

2 FRANKIE NEGRON WEACARIBEMWEA
LATINA  INOLVIDABLE

3 OLGA TANON WEA LATINA
SERPIENTE MALA

4 MILLY Y LOS VECINOS SONY
TROPICAL/SONY PORQUE.

5 L0S HERMANOS ROSARIO KARENPOLY
GRAM LATINO ROMPECINTURA

6 OSCAR D'LEON CON INDIA

27 STATIONS

1 ENRIQUE IGLESIAS FonO
viIsSA SOLOENTI

2 MARTA SANCHEZ POLYGRAM
LATINO MOJA MI CORAZON

3 FEY SONY LATIN/SONY
MUEVELO

| 4 GLORIA ESTEFAN EPIC/SONY
NO PRETENDO/STEA..

5 BOYZONE POLYGRAM LATINO
MYSTICAL EXPERIENCE

6 LUCERO UNIVERSAL
JACTICAS DE GUERRA

LLAMENOS HOY!

1-800-780-7712

6940 SW. 12 Street Miami, FL 33144 + Local: (305) 262-7711 * Fax: (305) 261-6143

SAY YOU'LL BE THERE EL NEGRO TE SIGO AMANDO
13 JUAN GABRIEL ARIOLA/BMG 13 IRISNEYDA WEA LATINA 13 JUAN GABRIEL/ROCIO.
TE SIGO AMANDO CON UNAS Y DIENTES DURCAL ARIOLABMG  EL
6 TE SIGO AMANDO (BMG Songs, ASCAP)
35 TRANQUILA (Copyright Control)
12 TU Y YO (Vander, ASCAP)

11 YA ME VOY PARA SIEMPRE (EMI Blackwood, BMI)
32 Y TODO PARA QUE (Copyright Control)

14 JORDI FONOVISA DESES-
PERADAMENTE,

15 CELINE DION 550
MUSIC/SONY _SOLA OTRA..

14 JERRY RIVERA SONY TROPI-
CAUSONY TE RECORDARE
15 ADOLESCENT'S ORQUESTA SONY

TROPICAL/SONY PERSONA..

14 LOS ANGELES AZULES
DISAVEMI LATIN M1 NINA.
15 BANDA MAGUEY FONOVISA

PERO TE AMO

() Records showing an increase in delecuons over the previous week, regardless of chart movement. A record which has been on the chart

for more than 20 weeks will not receive a bullet, even if it registers an mcrease in detectlons Airpower awarded to those records which attain

700 detections for the first time. If two records are tied in numberggg gslm record being played on more stations is placed first. Records
ar

below the top 20 are removed from the chart after 26 weeks. © 1

d/BPI Communications, (nc.
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_@ 11 | 2 | LOS TIGRES DEL NORTE Fonovisa807:1 B 1 weekaiNo.1 JEFE DE JEFES
@ 2 21 ENRIQUE IGLESIAS A FONOVISA 0001 VIVIR
3 1 8 JUAN GABRIEL/ROCIO DURCAL ARIOLA 47805/BMG JUNTOS OTRA VEZ
4 3 9 LOS TUCANES DE TIJUANA EMI LATIN 56921 TUCANES DE ORO
5 5 | 101 | SELENA A?EMI 34123/EM) LATIN DREAMING OF YOU
6 4 31 JULIO IGLESIAS @ COLUMBIA 67899/SONY TANGO
1 6 36 GRUPO LIMITE POLYGRAM LATINO 533302 PARTIENDOME EL ALMA
* * * HOT SHOT DEBUT * * *
NEWDP | INTOCABLE Emi LATIN 56694 : W
—
] 7 68 SHAKIRA @ SONY LATIN 81795/SONY PIES DESCALZOS
10 3 3 LA MAFIA SONY DISCOS 82267/SONY G EN TUS MANOS
13 | 3 | LIBERACION DISA 57261/Emi LATIN UN LOCO ROMANTICO
12 10 9 LOS TUCANES DE TIJUANA EMI LATIN 56922 TUCANES DE PLATA
14 | 16 | BRONCO ronovisa 6063 BB LA ULTIMA HUELLA
14 9 8 OLGA TANON wEA LATINA 18733 LLEVAME CONT!GO
15 12 7 VARIOUS ARTISTS ARIOLA 46527/BMG TE SIGO AMANDO
20 4 DI BLASIO ARIOLA 48018/BMG SOLO
17 | 15 | 18 | SELENA EmiLATIN 19207 EXITOS Y RECUERDOS _ |
18 17 86 ENRIQUE IGLESIAS A FONOVISA 0506 @B ENRIQUE IGLESIAS
19 18 30 PEDRO FERNANDEZ POLYGRAM LATING 534120 DESEOQS Y DELIRIOS

N
w
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VARIOUS ARTISTS SONY LATIN 82232/SONY LO NUESTRO Y LO MEJOR
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by Heidi Waleson

i

F1IGH NOTES: In May 1996, Sony Classical introduced
Ying Huang, a voung Chinese soprano, to the American
public. In a persuasive and affecting performance, Huang,
now 28, sang the title role in Frederic Mitterand’s haunt-
ing film of “Madama Butterfly” (Billboard, May 11, 1996).
It was the soprano’s first full role. Since she is a lyric col-
oratura, it could only work in the context of careful record-
ing and is not a role she is likely to sing again.

Now Sony has brought out Huang’s first solo recording,
which features bel eanto arias and some lighter Verdi and
Puccini, plus two Chinese songs, all of which are more
appropriate for her voice than “Butterfly.” The London
Symphony is led by James Conlon, who discovered
Huang, coached her intensively for the “Butterfly” film,
and has helped shape and direct her- career.

In April, Huang sang her first-ever staged performance
of arole: Nanetta in “Falstaff” with Conlon in Cologne, Ger-
many. This summer, she will be making debuts at Mostly
Mozart and Tanglewood, performing Mozart arias. Huang
will also sing Wednesday (2) at the Hollywood (Calif.) Bowl,
part of a program marking the handover of Hong Kong, and
with Chamber Music Northwest later that month. She will
appear with the Houston Symphony and the Fort Worth
Symphony in the fall and tour with the Chamber Music
Society Of Lincoln Center in April 1998.

Says Conlon, “The difference between Ying Huang and
most young lyries is that she has too profound a tempera-
ment to be just a soubrette. It’s a waste of her personality,

her expressive characteristics. She’ll have to experiment.”
For those who missed the “Butterfly” tilm the first time
avound, there’s another chance: “Great Performances” is
presenting it on public TV Wednesday (2). It will be shown
at 8 p.m. on PBS.

OLD MUSIC: Now that Shakespeare’s Globe Theatre
has been resurrected in London on the Thames site where
it closed in 1642, Philips Classics is recording some music
to go with it. The reconstructed Globe opened in June in
full authentic state—no artificial lights, the center open to
the elements, no seats on the main floor, the location of the
so-called “groundlings.” It will offer a full season of per-
formances.

Music, of course, was an essential part of Elizabethan
and Jacobean theater, and the theater has Musicians Of
The Globe, an ensemble of period instrument players and
singers, led by Philip Pickett, to perform it. The group
will provide music for the plays, as well as perform its own
concerts.

The first two Musicians Of The Globe dises will be
released July 15 in the U.S. “Music For Shakespeare’s
Plays” includes pieces for “As You Like It,” “Measure For
Measure,” “The Tempest,” and others, plus dances and bro-
gen consort instrumental pieces. Also on the way is music
for Ben Jonson’s “The Masque Of Oberon.” This lavish
court masque was written for New Year’s Day, 1611, and
was intended as a vehicle for 16-year-old Prince Henry,
son of James 1, who played the title role, with members of
the court playing the other important parts. The music was
written by Alfonso Ferrabosco II and Robert Johnson,
two members of Prince Henry’s household; it has been
reconstructed by Peter Holman. Records of the period
indicate that some 75 musicians took part, and the musie
incorporates trumpets, drums, a violin band, a wind band,
and a host of lutes. The next planned release will feature
music of Henry Purcell. Releases for 1998 and 1999 in-
clude ballads from Shakespeare’s London and music from
Restoration revivals of “The Tempest.”

21 21 26 ALEJANDRO FERNANDEZ sony Discos 82080/50NY MUY DENTRO DE MI CORAZON
22 16 3 VICTOR MANUELLE SONY TROPICAL 82334/SONY A PESAR DE TODO
NEWDP | GRUPO BRYNDIS DIsa 57594/EMI LATIN ASI ES EL AMOR
24 25 2 LOS HURACANES DEL NORTE FONOVISA 6068 TOP NORTENO
25 22 14 LOS TEMERARIOS FONOVISA 6064 EN CONCIERTO VOL. I
26 | 27 5 ILEGALES ARIOLA 47761/BMG REBOTANDO
21 19 17 LOS ANGELES AZULES DisA 53791/EMI LATIN INOLVIDABLES
28 24 11 VARIOUS ARTISTS BEAST 53172 DJ LATIN MIX '97
29 29 19 MICHAEL SALGADO JOEY 8560 RECUERDO ESPECIAL
33 2 VARIOUS ARTISTS EMI LATIN 57391 1997 TEJANO ALL-STARS
31 30 33 SELENA EMI LATIN 53585 SIEMPRE SELENA
32 26 21 FEY SONY LATIN 82059/SONY TIERNA LA NOCHE
(33)| 37 | 6 | KINITO MENDEZ sen s2308/50nY EL DESCRETO
34 | 4 | VARIOUS ARTISTS sRioL 48452/8MG VERANO '97
(35)| NEWD | JON SECADA exi LaTi 56155 SECADA

Brazil’s Gil Ponders Impact Of Science On ‘Quanta’

l BY ENOR PAIANO

even exist.”
Nonethe-
less, Warner
affiliates in
Europe and
Japan have
devised mar-
keting cam-
paigns and
release ini-
tiatives tied
to his tour
stops. A
strong live

SAOQ PAULO, Brazil—Since 1979,
Gilberto Gil has embarked on a
summer trek of Europe and the
U.S. This year the acclaimed
singer/songwriter from Brazil is
touring in support of “Quanta,” his
first Warner Brasil studio album
since 1992,

Released in April in Brazil as a
double-CD, “Quanta” was put out
in June in Europe and Japan as a
single disc with six fewer songs.
As its title suggests, “Quanta” fea-
tures material that ponders social-

cussion of his album among inter-
national music enthusiasts “won’t

In Brazil the album sold a re-
spectable 55,000 units after the
first month of release, despite the
$35 price. Domestic critical recep-
tion has been mixed, however.
Some critics thought the subject
matter of “Quanta” inappropriate
for a recording artist.

Others saw familiar character-
istics of Gil’s previous works con-
nected with complex themes: the
relationship between progress and
tradition; the survival of rural,
folk roots in a high-tech, urban
society; and the touching, simple,
and direct poetry overlaying

N

GILBERTO GIL

36 36 20 SPARX Y LORENZO ANTONIO FONOVISA 9487 CANTAN CORRIDOS
37 35 66 GIPSY KINGS NONESUCH 79399/AG TIERRA GITANA
38 40 2 BANDA MAGUEY FONOVISA 5969 EL MUNDO GIRA
39 38 9 LOS HERMANOS ROSARIO KAREN 0188/POLYGRAM LATING Y ES FACIL?
40 | 31 17 BANDA EL RECODO FONOVISA 9515 TRIBUTO A JUAN GABRIEL
47 3 MICHAEL SALGADO JOEY 8558 DE BUENAS RAICES
2 | 28 15 LOS TIRANOS DEL NORTE sONY DisCos 82229/sONY  DE LA TIERRA AL CIELO
43 32 97 MARC ANTHONY @ RMM B1582 TCDO A SU TIEMPO
44 45 3 LUCERO UNIVERSAL 11630 PIEL DE ANGEL
4 | 4 62 OLGA TANON @ WEA LATINA 13667 NUEVOS SENDEROS
46 41 61 LOS TIGRES DEL NORTE @ FONOVISA 6049 UNIDOS PARA SIEMPRE
47 46 8 VARIOUS ARTISTS PROTEL B2245/SONY __ CALLE 8 STREETMIX
48 43 45 LUIS MIGUEL @ wEA LATINA 15947 NADA ES IGUAL...
1_49 |42 8 CUBANISMO! FEAT, JESUS ALEMANY HANNIBAL 1411/RYK00ISC ~ MALEMBE

JUNTOS PARA SIEMPRE

1 ENRIQUE IGLESIAS FONOVISA
VIVIR
2 SELENA EMVEMI LATIN
DREAMING OF YOU
3 JULIO IGLESIAS
COLUMBIA/SONY TANGO
4 SHAKIRA SONY LATIN/SONY
P{ES DESCALZOS
5 VARIOUS ARTISTS ARIOLABMG
TE SIGO AMANDO
6 DI BLASIO ARIOLA/BMG SOLO
7 ENRIQUE IGLESIAS FONO-
VISA ENRIQUE IGLESIAS
8 VARIOUS ARTISTS soNY
LATIN/SONY LO NUESTRO Y
LO MEJOR
9 ILEGALES ARIOLA/BMG
REBOTANDO
10 VARIOUS ARTISTS BEAST
DJ LATIN MIX '97
11 FEY SONY LATIN/SONY
TIERNA LA NOCHE
12 VARIOUS ARTISTS
ARIOLA/BMG VERANO ‘97
13 JON SECADA EMI LATIN
SECADA
14 GIPSY KINGS NONESUCH/AG
TIERRA GITANA
15 LUCERO UNIVERSAL
PIEL DE ANGEL

RE-ENTRY | LOS MISMOS EMI LATIN 53581

TROPICAL/SALSA

1 OLGA TANON WEA LATINA
LLEVAME CONTIGO

2 VICTOR MANUELLE SONY TROP-
ICALSONY A PESAR DE TODO

3 KINITO MENDEZ J&N/SONY
EL DESCRETO

4 LOS HERMANOS ROSARIO
POLYGRAM LATINO Y ES FACIL?

5 MARC ANTHONY rRMM
TODO A SU TIEMPO

6 CUBANISMO! FEATURING
JESUS ALEMANY HANNI-
BAL/RYKODISC MALEMBE

7 CHARLIE ZAA SONOLUX/SONY
SENTIMIENTOS

8 VARIOUS ARTISTS WeA LATINA MERENGON

9 VARIOUS ARTISTS WEACARIBEAWEA
LATINA MERENMADNESS

10 ZAFRA NEGRA J&N/SONY

CON EL MACHETE EN LA

MAN!

11 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS

12 VARIOUS ARTISTS PROTEL/SONY
MERENGUE EN LA 8'97

13 JESUS ALEMANY HANNI-
BAL/RYKODISC CUBANISMO!

14 JUAN LIS GUERRA 440 KAREN'
POLYGRAM LATINO GRANDES EXITOS

15 OSCAR D’LEON RMM

|

R ONA A

1 LOS TIGRES DEL NORTE
FONOVISA JEFE DE JEFES
2 JUAN GABRIEL/ROCIO DURCAL
ARIOLABMG JUNTOS OTRA VEZ
3 LOS TUCANES DE TIJUANA
EMI LATIN TUCANES DE ORO
4 GRUPO LIMITE POLYGRAM LATI-
NO PARTIENDOME EL ALMA
5 INTOCABLE Emi LATIN IV
6 LA MAFIA SONY DISCOS/SONY
EN TUS MANOS
7 LIBERACION DISA/EM! LATIN
UN LOCO ROMANTICO
8 LOS TUCANES DE TIJUANA
EMi LATIN TUCANES DE PLATA
9 BRONCO FONOVISA
LA ULTIMA HUELLA
10 SELENA EM! LATIN
EXITOS Y RECUERDOS
11 PEDRO FERNANDEZ POLYGRAM
LATINO DESEOS Y DELIRIOS
12 ALEJANDRO FERNANDEZ
SONY DISCOS/SONY MUY DEN-
TRO DE Ml CORAZON
13 GRUPO BRYNDIS DISAEMI
LATIN ASI ES EL AMOR
14 LOS HURACANES DEL NORTE
FONOVISA TOP NORTENO
15 LOS TEMERARIOS FONOVISA
EN CONCIERTO VOL. Il

D Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA} certitication for sales of

500.000 units. A RIAA certification for sales of 1 miilion units, with multimillion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the

number of discs and/or tapes. Greatest Gainer shows chart's largest unit increase. indicates past ang present Heatseeker

titles.

1997, Billboard/BPI Communications and SoundScan, Inc

political issues relating to science
and theoretical physics. Even to a
Portuguese-speaking audience, the
subjects are complex.

And Gil, a 57-year-old native of
Salvador, Bahia, concedes that dis-

attraction, Gil historically
hoosts sales of his product after
giving a show. The single-CD ver-
sion of “Quanta” is slated to be
dropped Sept. 3 in the U.S. on
Mesa/Blue Moon

NOTAS

(Continued from preceding page)

ZGS Communications is produeing a
one-hour TV special that explores Lati-
no music roots that is being syndicated
for release in the U.S. during Septem-
ber—Hispanic Heritage Month. Titled
“Latino Music Greats,” the special
examines an assortment of Latino gen-
res and artists, such as Epic/Sony’s
Gloria Estefan, TropiJazz/RMM’s
Tito Puente, Carlos Santana, and
EMI Latin’s Emilio.

The Reed Midem Organisation has
named Eddie Rodriguez VP of sules,
Central and South America.

Spanish publishing indie Ted-
dyvsound has acquired administration
rights in Spain for U.S. publisher Still

on Top.

Latin Music Entertainment Inc., the
parent company of Ambiente Latino
Publishing, Dimelo Latino Dance Rec-
ords, and Phonomaster Records, has
relocated to 9811 Owensmouth Ave.,
Suite 3, Chatsworth, Calif. 91311-3800;
phone: 818-882-5693; fax: X18-882-
5793. By the way, Phonomaster has just
released a greatest hits double-CD of
veteran Mexican-flavored pop act
Grupo Vennus titled “Antologia De
Grupo Vennus.”

Also relocated is Ark 21 Records to
14724 Ventura Blvd., Penthouse, Sher-
man Oaks, Calif. 91403; phone: 818-
325-12K1; fax: 818-461-1745.

melodies that mingle root rhythms
from Brazil with such global
grooves as reggae and pop.

“Bob Marley and Stevie Wonder
were the most important interna-
tional influences in my career,”
savs Gil. who still gets thrilled
remembering when he shared the
stage with Wonder for the first
time—in Brazil in 1995.

As for the album’s material, Gil
says he is obliged as an artist to
speak his mind about topics that
are concerning him at the time he
is putting together an album. “So,”
says Gil, “I made a record that
talks about science and technolo-
gy and their effects on society.”

Gil has been among the most
influential and innovative Brazil-
ian artists since the late '60s, when
he was an active player in tropi-
calismo, a music and arts move-
ment that embraced the marriage
of Brazilian and non-Brazilian art
forms.

In the "70s, Gil cut a Portuguese

(Continued on next page)
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by Deborah Evans Price

SWEET LULLABIES: Bob Carlisle has definitely shown
the world how popular songs from fathers can be. Can you
believe it? “Butterfly Kisses (Shades Of Grace)” hit No. 1 on

Well it may not hit the top of the pop charts, but Zomba’s
Brentwood Kids Co. has a great new project out, “Sing Me
To Sleep, Daddy.” Recorded well before the “Butterfly Kiss-
es” phenomenon broke, it features some of the top male
artists in the contemporary Christian industry performing
lullabies and gentle ballads that kids will love and parents
will thoroughly appreciate, too. Produced by Nathan DiGe-
sare of Serimshaw Sound Productions, the set features
some of Christian music’s most famous fathers, Michael
W. Smith, Wayne Watson, Michael O’Brien, Michael
James, Billy Gaines, Phil Keaggy, Randy Stonehill,
Angelo Petrucci, Peter Penrose, and Guy Penrod.

Participants obviously drew on their emotions as parents
to make the project a labor of love. Smith co-wrote “Anna,”
about one of his young daughters, with Wayne Kirkpatrick.
‘When Petrucei was recording his voeal for “O Little One,”
he and his wife, Veronica, were expecting their first arrival,
and you can just hear that flow of emotion. Another out-
standing cut is “Brahm’s Lullabye” by Keaggy and DiGe-

We've all seen the power of, for lack of a better phrase,
“parental pop.” So this stellar project should enjoy success
beyond the children’s market. In fact, plans call for singles

to be released to Christian AC and inspirational formats.

DICKERSON DEBUTS: Absolute Records founder Dez
Dickerson, the original guitarist for the artist formerly
known as Prince, is releasing his first solo album in .July,
“oneman.” Dickerson spent five years with Prince’s band
before relocating to Nashville and serving as VP of A&R
at Star Song Records. In 1995, he launched Absolute. The
label’s roster includes Paul Q-Pek, Believable Picnic,
Brett Williams, and Jodi Mills. “Oneman” includes spe-
cial guest appearances by the Newsbays’ Peter Furler, the
Rembrandts’ Phil Solem, PFR's Joel Hanson, and
Prince & the New Power Generation’s Michael Bland.

NEW INTEGRITY LABEL BOWS: Mobile, Ala.-based
Integrity Inc. has formed Renewal Music, an imprint that
will specialize in sacred music resources for liturgical wor-
ship. Integrity president/CEO Michael Cole says that the
label was born of Integrity’s continuing desire to serve the
whole church. “Through Renewal Music, we are responding
to an overwhelming number of requests to provide new
music for individual devotion that may also be used in litur-
gical settings.”

Steve Merkel has been named director of Renewal. Prod-
uct will be available through Word Distribution, Spring
Arbor, and Integrity’s special markets division. The first
release on the label will be “Behold The Lamb,” a collection
of praise and worship songs, due in August. Many of the
tunes on the project were written by Jim Cowan, a leader
in the Catholic charismatic renewal movement. The album
will be accompanied by a songbook with multiple arrange-
ments and a detailed concordance.

N EWS NOTES: There are always talented musicians mov-
ing to Music City, and among the new residents is drummer
(Continued on page 32)

Records with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; & RIAA certification for sales of 1 mitlion units with each additional million indicated
by a numerat following the symbol. For boxed sets, and doubie albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available. indicates past or present Heatseeker title. © 1997, Billboard/BPI Communications.

BRAZIL'S GIL PONDERS IMPACT OF SCIENCE

(Continued from preceding page)

version of “No Woman No Cry”
that was a huge smash in Brazil.
In 1979 he toured Brazil with reg-
gae titan Jimmy CIiff.

Gil was right in the middle of
Brazilian rock’s rebirth in the
early '80s with the albums “Raca
Humana” and “Tempo Rei.”

In the early '90s, Gil demon-
strated another innovative side by
being the first to reflect upon the
contradictions of Brazilian mod-
ernization with his disc “Parabéli-

camara.”

On “Quanta,” Gil laid down a
track with famed singer Milton
Nascimento, a tropicalismo-era
counterpart with whom Gil never
had a close relationship.

“We met at social occasions, and
that was all,” recalls Gil. “Then
two years ago, we had a conversa-
tion on a plane, and I invited him
to sing the title song of ‘Quanta’
with me.”

(Continued on next page)

by Jim Macnie

CH-CH-CH-CHANGES. Look at the legalese on the back
cover of “The Sign Of 4,” the recent and beautifully crazed
collaboration between Pat Metheny and Derek Bailey on
Knitting Factory Works, and you’ll see the notice “Pat
Metheny appears courtesy of Warner Bros. Records, Ine.”
Hmmm. Isn’t Pat a part of the Geffen ranks? Nope, the
Geffen legal department says that his contract expired in
September of '96. A free agent. So maybe this small print
substantiates the long-circulated rumor that the highly suc-
cessful guitarist/composer, one of jazz's hottest properties,
will be spending the next chunk of his artistic time at new
home? “Yes, Pat has signed with Warners,” says the gui-
tarist’s manager, David Sholemson. The first release, set
for Oct. 7, is by the Pat Metheny Group, his longstanding
ensemble that includes Lyle Mays, Steve Rodby, Paul
Wertico, David Blamires, Mark Ledford, and Luis
Conte. The band just finished mixing the disc, according to
Sholemson. Metheny’s been inching toward the label for a
while. He’s participated on two discs by two of Warner’s
hippest improvisers, Joshua Redman and Kenny Garrett.
The former’s 1993 outing “Wish” featured Pat’s bop side,
and the guitarist was part of the latter’s quartet on last
year’s examination of John Coltrane’s music, “Pursuance.”
He also spent part of last summer sharing the stage with
Garrett. Metheny spent the late 1970s and mid ’80s with
ECM, then he moved to Geffen. His successes there were
many. With the ink dry on the Warner Bros. deal, the
imprint has itself one of modern jazz’s more commercially
reliable and artistically daring artists.
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1 1 | 52 gn?t?ﬁ&%s‘%kgn‘rwooo [HS| 9 weeks at No. 1 SHADES OF GRACE }
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4 3] 3 | THE SUPERTONES  BEC 7401/CHORDANT SUPERTONES STRIKE BACK
5 4| 57 | JACI VELASQUEZ  MYRRH 6395/WORD HEAVENLY PLACE
6 6 | 41 | POINT OF GRACE WORD 9694 LIFE LOVE & OTHER MYSTERIES
1 8 | 60 | KIRK FRANKLIN AND THE FAMILY A GOSPO CENTRIC 2127/CHORDANT WHATCHA LOOKIN' 4 The Billboard 200, Congratulations, Bob!
8 | 5| 34 | Somon 1oohimonoint - WOW-1997, THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
9 9 |42 STEVE@EEA% @  SPARROW 1554/CHORDANT SIGNS OF LIFE
NEWD | OLETA ADAMS  HARMONY 7701/CHORDANT COME WALK WITH I\E_
@ NEWD | CHRIS RICE  ROCKETOWN 1528/WORD DEEP ENOUGH TO DREAM
12 | 11| 13 | CAEDMON'S CALL  WARNER ALLIANCE 26463/WCD CAEDMON'S CALL
13 | 10|17 | PETRA woRD 9929 PETRA PRAISE 2 WE NEED JESUS
14 | 12| 8 | KATHY TROCCOLI  REUNION 10003/BRENTWOOD LOVE AND MERCY
15 | 14 [ 70 | NEWSBOYS @  STAR SONG 0075/CHORDANT TAKE ME TO YOUR LEADER
16 | 16 | 27 | VARIOUS ARTISTS  HOSANNA! 8952/WORD SHOUT TO THE LORD
26| 52 R_EE;EC_C—A S‘FJ—;M-E—S_ :o:EFRONT 5141/CHORDANT GOD
18 | 13 30 | VARIOUS ARTISTS rosanna 10452w0R0  REVIVAL AT BROWNSVILLE |
22 1 70 | AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM
20 | 17 | 38 | CRYSTAL LEWIS  MYRRH 5039/WORD BEAUTY FOR ASHES
2 §0)| B Jo e ey REVIVAL — SONGS OF FIRE FROM ABOVE W
22 | 24| 27 | MXPX  TOOTH & NAIL 1060*/DIAMANTE LIFE IN GENERAL
23 | 15 | 64 | Soummow 4 sorcromoant o | LOVE O TELL THE STORY. 25 TIMELESS HYMNS
24 | 25| 29 | DONNIE MCCLUR_KIN -WARNER ALLIANCE 46297/WCD DONNIE MCCLURKIN
25 | 23| 68 | THIRD DAY  REUNION O117/BRENTWOOD [H THIRD DAY | J
26 | 18 | 98 | RAY BOLTZ  WORD 9641 THE CONCERT OF A LIFETIME A%/
27 | 27 | 17 | VARIOUS ARTISTS  SPARROW/ARISTA 1635/CHORDANT PEACE IN THE VALLEY BLUE
28 | 29| 9 | VR Ascovan NG piacoRomT  CHANGE MY HEART OH GOD, VOLUME 2
29 | 21| 3 | REALITY CHECK  STAR SONG O158/CHORDANT REALITY CHECK N(’TES
‘ 39 | 10 | SMALLTOWN POETS  FOREFRONT 5163/CHORDANT SMALLTOWN POETS ™
31 | 31|12 | OUT OF THE GREY  SPARROW 1563/CHORDANT BB (SEE INSIDE)
@ NEW)» | GRAMMATRAIN  FOREFRONT 5164/CHORDANT FLYING
33 | 34|29 | OUT OF EDEN  GOTEE 3826/WORD MORE THAN YOU KNOW
34 |30 | 35 | ANOINTED MYRRH 7006/WORD UNDER THE INFLUENCE
35 |37 4 | PLUMB  BRENTWOOD 70008 PLUMB
36 | 19| 4 | JOHN ELEFANTE  PAMPLIN 9701 CORRIDORS
RE-ENTRY| ANDRAE CROUCH  QWEST/WARNER ALLIANCE 4651 1/WCD PRAY
RE-ENTRY) BEBE & CECE WINANS  SPARROW 7048/CHORDANT GREATEST HITS
39 [33| 6 | VIRTUE veRiTY 50032/BRENTWOOD  VIRTUE (THE GREATEST PART OF ME)
40 | 35|37 | RAY BOLTZ woORD 9937 B NO GREATER SACRIFICE

SIGNINGS: Saxophonist Mark Shim, a young veteran of
Betty Carter’s ensemble, has hooked himself up to the
Blue Note wagon; so has drummer Bride Blade, who made
a name for himself with Joshua Redman and then opened

ears with his drums and guitar collaboration with Joni
Mitchell. Also added to the revered roster of late is pianist
James Hurt, who has proved himself as an intrepid main-
streamer to many New York clubgoers, and vibraphonist
Stefan Harris, who has worked with Eric Reed and Wes
Anderson.

Olu Dara, known for his cornet contribution to the
David Murray Octet in the early '80s and part of the col-
orful ensemble that helped create Cassandra Wilson’s two
Blue Note discs, has been signed by Atlantic Jazz. The label
is also in negotiations with guitarist Mark Ribot about
coming aboard the roster.

Mark Turner, an insouciant and inventive tenor sax
player, is also in negotiations with Warner Bros. regarding
the release of his work. Turner has previously recorded for
the Dutch Criss Cross label, and his Warner debut finds
him fulfilling the initial promise of his work there. On the
Matt Pierson-produced “Warner Jams Vol. 2: The Two
Tenors,” released June 17, Turner more than holds his own
with master improviser James Moody. “Moody’s always
adventurous and always looking for some new ideas,” says
Pierson, “and Turner’s definitely playing something new;
he’s combined some of his own strange stuff with a bit of
the Warne Marsh-Lennie Tristano sound, really tricky.
The rapport between the two was immediate.” You can
immediately hear it. Congrats to all involved on a very
strong date.

DATA: Composer/pianist Lalo Schifrin has signed with
Ted Kurland Agency, the regarded Boston concern that
books live performances. Schifrin is said to be anxious to
take the stage to perform some of the music from his suc-
cessful “Jazz Meets The Symphony” discs . . . Bill Mays
has been chosen to represent American jazz artists at the
annual Django D'or International Jazz Awards in Paris. The
leader will bring a trio for his appearance on a live television
broadeast June 19 from the famed Salle Pleyel Theater. The
guitarist’s latest disc is “Mays In Manhattan” on Concord
... The crew of a feature film starring Gregory Hines as
a jazz saxophonist suffering from Tourette’s Syndrome
spent June 18-19 filming at the Village Vanguard. “Tic
Code” was written in part by Polly Draper, an actress who
was in the television show “thirtysomething” . .. Wayne
Shorter plays on three tracks of the forthcoming Rolling
Stones disc, their second Virgin date. It’s due this fall.
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TOP BLUES ALBUMS.

BRAZIL'S GIL PONDERS IMPACT OF SCIENCE

(Continued from preceding paye)

In addition, Gil performs songs that
pay homage to Nascimento (“Sala Do
Som”) as well as to bossa nova giants
Antonio Carlos Jobim (“De Ouro E
Marfim”) and Jodo Gilberto (“Um
Abraco No Joao™).

In the past, Gil’s international pro-
file has been aided by the fact that he
is a multilingual artist. He has record-
ed in English, French, and Spanish.
“Chuck Berry Fields Forever,” record-
ed in Portuguese and English, was a
staple in the '70s during the Montreux
Juzz Festivals.

His anti-racist manifesto “Touche
Pas A Mon Pote” (“Don’t Touch My
Buddy”) was a protest hymn against
France’s fascist-rooted National
Front. It became a hit there as well.

“Quanta” also contains a French-
language song, “La Lune De Gorée,”
which talks about a place in Africa
where slaves were put on boats bound
for the Americas.

One of the few Brazilian artists who

has invested considerable time in build-
ing an international career, Gil has now
become widely known in Europe and
is 2 must-add artist in the lineup of the
continent’s summer festivals.

But Gil notes that his 1998 slate of
shows will mark a gradual reduction
in global road work. “Next year, when
there is the World Cup in France, I
will complete 20 summers in Europe
without interruption,” says Gil. “Then
1 will begin to travel less often.”

Describing his current show as
“more danceable,” Gil blends materi-
al from “Quanta” with such rhythmic
classices as “Toda Menina Baiana” and
“Palco.”

“Music originally was a perfor-
mance art, and that is what [ do,”
says Gil. “I could say I make albums
just to perferm them in front of an
audience. I can’t help feeling that my
recordings are never perfect; only
onstage can | reach the quality I am
looking for.”

REGGAE MUSIC

&

-

Gree Calalog,

Call Toll Free To Place Orders

1-800-441-4041

Aox: 718-658-3573 a8

, Same .%aq Mad, Beil Price
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Z3GAE GOLD '97
Various Artists
LR, CD, & CASS
VP 1509

MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291-7058
IN FLORIDA: 5893 S.W. 21st St.. W. Hollywood. Florida 33023 Tel: 305-966-4744 Fax: 305-966-8766

« < | ~ . N
el Compiled from a national sample of retail store and rack sales SoundScan®
L |5 |3 l reports collected, compiled, and provided by [T LLEL
o |5 |4%| TITLE
£ | S |=35| LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* x NO. 1T & &
112 LIETOME ® JONNY LANG
| €% | A&M 540640 s} 14 weeks at No. 1
COME ON HOME BCZ SCAGGS
2 | 1] vipaiv 42984
4|86 GREATEST HITS A STEVIE RAY VAUGHAN & DOUBLE TROUBLE
EPIC 66217*

SENOR BLUES " TAJMAHAL |

PRIVATE MUSIC 82151

SWEET POTATO PIE
MERCURY 534483

LIVE FROM CHICAGO'S HOUSE OF BLUES  BLUES BROTHERS AND FRIENDS
J | HOUSE OF BLUES 161273

ROAD TO ZEN

THE ROBERT CRAY BAND

COREY STEVENS

[T B=~E

7] 7 | EureKa 77061/DISCOVERY |
6 | 16 | DON'T LOOK BACK JOHN LEE HOOKER |
| POINTBLANK 4277 I/VIRGIN
| g | g | LOVE'S BEEN ROUGH ON ME ETTA JAMES
PRIVATE MUSIC 82140
10 | 8 |3 HELP YOURSELF PEGGY SCOTT-ADAMS
| %% | MISS BUTCH 4003/MARDI GRAS
11 | 10| 85 | LEDBETTER HEIGHTS @ KENNY WAYNE SHEPHERD
| GIANT 24621/WARNER BROS.
12 | 11| 53 | JUST LIKE YOU KEB' MO’

OKEH 67316/EPIC

JOHNNIE TAYLOR

GOOD LOVE!
. 13 i % | MALACO 7480
14 | 13| 10 | RECKLESS LUTHER ALLISON
ALLIGATOR 4849 N
15 | 14 | 45 | ATRIBUTE TO STEVIE RAY VAUGHAN VARIOUS ARTISTS

EPIC 67599

TOP REGGAE ALBUMS.

EAST COAST

REGG

FEATURING

EAST COAST LAOY PERFORMED BY BOUNTY KILLER & SANCHEZ
OON'T DIS ME PERFORMED BY BEENIE MAN

CHEAP CLOTHES PERFORMED BY MAD COBRA

SPOT LIGHT STAR TIME PERFORMED BY BERES HAMMOND
TRUE LOVE PERFORMEO BY DENNIS BROWN

R
E

CAN'T GIVE MY LOVE ALONE PERFORMED BY GREGORY ISAACS
PUT 0OWN THE WEAPON PERFORMED BY YAMI BOLO & CAPLETON

HOLO ME IN YOUR ARMS PERFORMED BY LUCIAND
COMING HOME FORMED BY MIKEY SPICE
ALWAYS BE TRUE PERFORMED BY SANCHEZ

ECORD

RES

P
LE

AVAILABLE IN STORES JUNE 10, 97

CALL TOLL FREE TO PLACE ORDERS

1800.917.2880

ECREC3ECRECORDS.COM
WEBSITE WWW.ECRECOROS.COM)
EAST COAST RECORDS,

795 ROGERS AVE. BROOKLYN, NEW YORK 11226.
INWESUAE TEL. 718. 284.5939 FAX 718.284.5763

x % NO.1 & %
@ 115 REGGAE GOLD 1997 VARIOUS ARTISTS
VP 1509* 4 weeks at No. 1
2 AW, YARDCORE BORN JAMERICANS
IE3 DELICIOUS VINYL 5018*/RED ANT
NEW ) FIRE ON THE MOUNTAIN 2 . . . REGGAE CELEBRATES . . VARIOUS ARTISTS
=S POW WOW 7466
4 4|85 THE BEST OF-VOLUME TWO UB40
VIRGIN 41010
5 5 1102 BOOMBASTIC A SHAGGY
VIRGIN 40158* i —
6 3 |8 THE BEST OF-VOLUME ONE UB40
VIRGIN 41009 ) |
7 7 1101 'TIL SHILOH BUJU BANTON |
LOOSE CANNON 524119%/ISLAND o i
) 8 | 1 MR. MARLEY DAMIAN JR. GONG MARLEY
TUFF GONG 54177/LIGHTYEAR
9 6 111 THE BEST OF ZIGGY MARLEY . .. (1988-1993)  ZIGGY MARLEY AND THE MELODY MAKERS
VIRGIN 44098
PASSION LADY SAW
NEWD | |70z - |
11 | 1150 MAN WITH THE FUN MAX! PRIEST
VIRGIN 41612 3 |
13 | 56 SOUL ALMIGHTY- THE FORMATIVE YEARS VOL. 1 BOB MARLEY
JAD 1001
13 |10l a MY XPERIENCE BOUNTY KILLER
= BLUNT/VP 1461%/TVT {8 )
FIRE ON THE MOUNTAIN ... REGGAE CELEBRATES ... VARIOUS ARTISTS
14 | 12|51 | bow wow 7462 )
MAESTRO BEENIE MAN
15 14|y VP 1486* |

TOP WORLD MUSIC ALBUMS.

* & NO.1 % %
COLUIMN MACOIREACHTAIGH & THE IRISH CEILI BAND

week at No. 1

2 | 5 | CELTIC PRIDE
k : RETRO 0090

RIVERDANCE @
CELTIC HEARTBEAT 82816/AG [I§

MICHAEL FLATLEY'S LORD OF THE DANCE
PHILIPS 533757

L &8 - |
6 | 10 | NARADA WORLD A GLOBAL VISION YARIOUS ARTISTS |
NARADA 63935 »i

CHANT OF INDIA RAVI SHANKAR
ANGEL‘SSQ"«B

ANOKHA...SOUNDZ OF THE ASIAN UNDERGROUND
QUANGO 52434 1/ISLAND

BILL WHELAN |

RONAN HARDIMAN |

TALVIN SINGH |

7 | 14| cABO VERDE CESARIA EVORA
NONESUCH 79450/AG [§H 5
s | g | CARNIVAL! VARIOUS ARTISTS
| ° | ReaviCTOR 44768 |
RIVERDANCE BILL WHELAN
NEW) CELTIC HEARTBEAT 53076/UNIVERSAL . Al
9 | g5 | TIERRA GITANA GIPSY KINGS

NONESUCH 79399/AG

E‘S@‘”\'@wbwmg

1118 N DIS LIFE ISRAEL KAMAKAWIWO'OLE
BIG BOY 5903
12 | 3] 12 DANCE OF THE CELTS VARIOUS ARTISTS
NARADA63932 -
13 | 8|17 LEGENDS JAMES GALWAY & PHIL COULTER
RCA VICTOR 68776 B - ]
14 | 1212 SUNNY SPELLS AND SCATTERED SHOWERS SOLAS
SHANACHIE 78010
THE PROMISE RING JON ANDERSON
NEWD | 0\ T0WN/HIGHER OCTAVE 77602NVIRGIN l

( Albums wth the greatest saies gains this week ® Recording Industry Assn. Of America {RIAA) certification for sales of 500,000
units; A RIAA cerlification for sales of 1 million units with each additional million indicated by a numeral following the symbot.
For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of
discs and/or tapes. Ali albums available on cassette and CD. *Asterisk indicates vinyl available indicates past and present
Heatseekers titles © 1997, Billboard/BPI Communications and SoundScan, Inc.

Duke Robillard
Dangerous
Place

“Chock full of honking, squeaking
horn lines and sliding, stinging guitar
licks. Duke Robillard’s Dangerous
Place is jump blues at its finest.
Look tor this one—each and every
cut is a winner.”

E-Pulse

“Name a style and Robillard plays
it—Texas single-note epics. West
Coast swing. Kansas City jump
blues and aggressive Chicago burn-
ers. . . contirm Robillard’s status as
one of the pre-eminent modern blues
guitarists.

Oftbeat Magazine

On tour

June
6  Morristown NJ

3 Louisville KY

4 Henderson KY

=

Washington DC

20 Providence RI

it

1 Misquamicut Beach Rl

155
12

Northampton MA

~

7  Denver CO
28 Aspen CO
29  Beaver Creek CO

July
3 Portland OR

S Seattle WA
Eugene OR
Long Beach CA

29 Lakeside CT

August
) Turin NY

13 Edgartown MA
14 Groton CT
16 Swratton VT
22 Chicago 1L

September
20 Monterey CA

27 Cooperstown NY

Produced by Duke Robillard

Visit Duke Robiltard’s web site at
www _rosebudl S.corvrobillard
hitp://www.virginrecords.com
A\OL Keyword: Virgin Records

jeiptalank

ues. so
@1997 Virgin Records America. Inc.
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by Lisa Collins

THE FAST TRACK: It's full-speed ahead for Born Again
Records CEO Barnett Williams, whose recently signed
manufacturing/distribution pact with Miami-based Pan-
disc Music Entertainment (effective June 16) has the Los
Angeles-based label shifting into high gear with a full slate
of upcoming releases and two new signees. Over the last
year, the 5-year-old indie label has seen sales increase
upward of 20% across the board.

Born Again’s current roster includes comedian/singer
Broderick E. Rice, who debuted at No. 2 on Billboard’s Top
Gospel Albums chart, Kenny Eldridge & the Jesus Cele-
bration Choir, the Gethsemane VIP Mass Choir, and
newest signees M.C. Flexx and Bishop William Abney.

“The media attention we got on Broderick Rice opened up
a lot of doors,” reports Williams. “Plus, we've built a great
street-fleet team, and last year—with both Kenny Eldridge’s
project and Broderick Rice—we were able to ecompete with
everybody at radio. The key for our growth now is to get more
shelf space. That was a major problem in the past. This deal
will also afford us greater marketing and promotion.”

And they will need it for a summer-release schedule that
kicks off July 28 with a live concert album from Abney
titled “Songs To Sing In The Wilderness,” featuring Jen-

is due the first week in September.

The deal marks Pandisc’s first venture into the gospel
musie industry. Notes Pandise president Bo Crane, “get-
ting involved with a gospel label has been one of my life-
long ambitions. I am a fan, and I think plenty of people
would love this music if they were exposed to it. We're
putting our full efforts behind Born Again.”

STILL GOING STRONG: “It’s all in the songs,” says First
Lite Records CEQ Steve Sturkie of the overwhelming suc-
cess of the Williams Sisters, whose current release, “Live
On The East Coast,” bowed at No. 14 on the charts in Jan-
uary 1996 and is still going strong. The third project for
the Philadelphia-based group of five sisters—Renee,
Vanessa, Patricia, Janice, Juliet, and their mom, Terry—
has sold upward of 70,000 units.

“It’s been a whole lot bigger than I thought it would be,”
reports Sturkie, who signed the group to his small
Hartsville, S.C.-based label in 1995 after seeing potential
in the group while serving as 2 wholesaler for its product.
The group starts work on its fourth album this month.
“This one,” Sturkie says, “will have a video. We're also
working on a full-fledged print and media campaign.”

MOTOR CITY BUZZ: Fred Hammond is looking to do
some stomping of his own, judging by the buzz surround-
ing his latest project. Sony and Integrity marketing
staffers were joined by key media, radio, and local retail
representatives at Hammond’s Detroit-based studios for a
June 21 listening party celebrating the launch of “Shout
In The House” from his newest musical venture, the Motor
City Mass Choir (on Integrity Music). The record is set
for release Sept. 2. Look for a major marketing blitz . . .
Meanwhile, on June 23, Vicki Winans played host to media

Billooard.
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Top Gospel Albums.

reports collected, compiled, and provided by

ARTIST
LABEL & NUMBER/DISTRIBUTING LABEL

THIS WEEK
LAST WEEK
WKS. ON CHART

Compiled from a national sample of retail store and rack sales soundscan®
anmm

TITLE

* % NO.1 » %

1 | 5 | GOD'S PROPERTY FROM KIRK FRANKLIN'S NU NATION
B-RITE 90093/INTERSCOPE 4 weeks at No. 1

GOD'S PROPERTY

SOUNDTRACK A*  ARISTA 18951

KIRK FRANKLIN AND THE FAMILY A  GOSPO CENTRIC 72127

THE PREACHER'S WIFE
WHATCHA LOOKIN" 4

VERITY 43023 (B

HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR
LIVE IN LONDON AT WEMBLEY

OLETA ADAMS  HARMONY 1601

COME WALK WITH ME

SHIRLEY CAESAR  WORD 68003/EPIC

A MIRACLE IN HARLEM

T.D. JAKES
INTEGRITY/WORD 67931/EPIC

T.D. JAKES PRESENTS MUSIC FROM WOMAN, THOU ART LOOSED!

o
oo

WARNER ALLIANCE 46354 [H

7 134 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297 DONNIE MCCLURKIN

8 | 34 | ANOINTED WORD 67804/EPIC UNDER THE INFLUENCE

9 | 4 | ANDRAE CROUCH  QWEST 45924/WARNER BROS. PRAY
11)| 13| 34 | BEBE & CECE WINANS  SPARROW 37048/EMI GREATEST HITS
12 [ 10| 6 | VIRTUE VERITY 43020 VIRTUE
13 | 11| 19 | CARLTON PEARSON

LIVE AT AZUSA 2 PRECIOUS MEMORIES

FRED HAMMOND & RADICAL FOR CHRIST

14 |12} 56 | Uity 43046 pR

THE SPIRIT OF DAVID

THE WILLIAMS BROTHERS  BLACKBERRY 1618/MALACO

STILL STANDING

BRODERICK RICE

37 | 44 | sonacam 1010 G8  TOMMY FORD PRESENTS: BRODERICK E. RICE ALIVE ALIVE ALIVE
P i il [0 VE_|
17 | 16 | 89 | CECE WINANS  SPARROW 51441 ALONE IN HIS PRESENCE

18 THE WILLIAMS SISTERS

FIRSTLITE 4003 [ LIVE ON THE EAST COAST-—LET EVERY EAR HEAR |

-

. THE NEW RELEASE FROM
~ THE STELLAR AWARDS

ALE VOCALIST OF THE YEAR
~ AVAILABLE JULY !

T

BRCOMPANY.. INC. 881 MEMORIAL DRIVE, S.E

e vemure o gospel rap e M G, Flowre 580 Redls Bl ootte st outoloof Detroft with thoammouncement | |- | 2| © | MARVINSAPP _voro ssomicne ERACE AND MERCY

slated to ship to re%ailI;he filI‘)st week in August. Also, Rice’s  of her latestJrelease, “Live In Detroit,” from CGI Records. 20 | 20 | 6o | RICHARD SMALLWOOD WITHVISION 1 RATION: LIVE IN ATLANTA
highly anticipated sophomore set, “The Preacher’s Son,”  The set will bow later this month. 22 | 12 | KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR

BORN AGAIN 1013 [[§ SO WONDERFUL

22 | 15| 14 | KURT CARR SINGERS  GOSPO CENTRIC 72138 NO ONE ELSE

7@)——2-2 50 | YOLANDA ADAMS  VERITY 43027 YOLANDA LIVE IN WASHINGTON

24 |14 6 \I}Vg\Rlblgi;;.ggcl)g\Fl’IERUNSON AND THE THOMPSON COMMLll_{l‘é!gYS%I[ILGgORgD

25 | 21| 7 | CANDI STATON cGi 161276 COVER ME

NEWD | VARIOUS ARTISTS PAR-IESE/WSCOT 161252/CGt TODAY'S GOSPEL MUSIC

T e e THE KING IS COMING ANY DAY!

32 | 29 | THE GEORGIA MASS CHOIR  SAvOY 7123 GREATEST HITS

29 27*7 DOROTHY NORWOOD  MALACO 6024 HATTIE B'S DAUGHTER

30 | 24 | 24 | WANDA NERO BUTLER  SOUND OF GOSPEL 223 ALL TO THE GLORY OF GOD

29 | 69 | V.I.LP. MUSIC & ARTS SEMINAR MASS CHOIR  VERiTY 43014 STAND!

TRI-STATE MASS CHOIR Il PARADISE 165249/CGI

BIND ME CLOSER

33 | 27 | STEVE MIDDLETON & UNITY & PRAISE
PARADISE/TYSCOT 161218/CGI

PRAISES FROM THE SOUL

34 |30 31 | MIGHTY CLOUDS OF JOY  INTERSOUND 9226 LIVE IN CHARLESTON
35 | 25 | 17 | VARIOUS ARTISTS
CGI 165252 TODAY'S GOSPEL MUSIC COLLECTION
36 | 23 | 20 | VARIOUS ARTISTS  TRIBUTE 1087/DIADEM CELEBRATE GOSPEL 3
37 | 26 | 56 | MISSISSIPPI MASS CHOIR
MALACO 6022 I'tL SEE YOU IN THE_RA_ETURE
38 | 39|37 | HELEN BAYLOR WORD 67803/EPiC LOVE BROUGHT ME BACK
RE-ENTRY| MEN OF STANDARD  MUSCLE SHOALS 8013/MALACO MEN OF STANDARD
40 35J76 CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA
-—— — -—

() Records with the greatest sales §ains this week. ® Recording Industry Assn. Of America (RIAA) certification for
r

sales of 500,000 units; A RIAA cel

ification for sales of 1 million units with each additional million indicated bﬁ\/a\

numeral following the symbol. For boxed sets, and doubie albums with a running time that exceeds two hours, the R
multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Asterisk indicates
vinyl available. BH indicates past or present Heatseeker tities. © 1997, Billboard/BP1 Communications.

HIGHER GROUND

(Continued from page 30)

Manny Saiz, who relocated from Las
Vegas. He has played with a variety of
acts, and his experience in the Christ-
ian marketplace includes work with
Commissioned . . . Dove Award winner
Jeff Silvey was among the artists who
performed at the Sunday Morning
Country concert that concluded Fan
Fair’97. .. Broomtree has signed a re-
cording contract with Rustproof Rec-
ords and is in the studio working on its
debut with producer Rick May.

Zion Music Group has signed a dis-

tribution agreement with New Day
Christian Distributors . . . Oleta Adams
recently paid a visit to Nashville with
Harmony Records’ Raina Bundy.
Adams treated those gathered at
Nashville’s Sound Emporium studio to a
performance. She played piano and
filled the room with that wonderful
voice. It was absolute magic. (What a
great break from Fan Fair.) Check out
her debut in the Christian market,
“Come Walk With Me.” It’s an incredi-
ble piece of work.
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Catalog Buy Unveils Squeeze Songs

Rondor Acquires 31 Newly Discovered Compositions

B BY NIGEL HUNTER

LONDON—Rondor Music’s acquisition
of the Javeberry Music song catalog
has brought a modest 80 new songs—
31 of them to be exposed for the first
time—into the company’s catalog, but
they were written by Chris Difford
and Glenn Tilbrook, co-founders and
originators of British band Squeeze.
The deal is the latest in Rondor Music
Europe’s recently launched strategy to
pack its catalog with more song clout.

Formed in 1974, Squeeze became an
influential A&M Records act and
seored with such songs as “Take Me
I’'m Yours,” “Another Nail In My
Heart,” “Pulling Mussels From A
Shell,” and “Up the Junction.” The
band was also the proving ground for
keyboardist Jools Holland, now a
prominent British TV presenter and
big-band leader.

The Javeberry music catalog was
acquired by Rondor after some com-
petitive bidding from other publishers
and protracted negotiations with Miles
Copeland, whose company previously
owned and controlled the Squeeze
copyrights.

An unusual aspect of the deal is the
newly discovered cluster of 31 original
Difford and Tilbrook compositions,
none of which has ever been recorded
or exploited before. These were songs
in Difford’s own tape vaults and until
now have not been pitched. The cata-
log purchase price has not been dis-

.,

closed.

“The songs are a hidden tranche,”
says Rondor Music Europe president
Ralph Simon. “It’s most unusual to find
a lode of songs like this by two of con-
temporary rock’s most respected writ-
ers. We felt we could redevelop and
creatively exploit their familiar near-
standards as well as these unknown
works. This is a terrific professional

interest in these melodic songs. Chris
and Glenn have been extremely coop-
erative and also pleasantly surprised
that a publisher has taken such inter-
est in their body of work.”

Rondor’s European companies are
working their creative roster widely on
an international level. There is grow-
ing U.S. interest in deUs, a Belgian act
on Island Records, and another project

Rondor’s acquisition of the Javeberry Music catalog brings together, from let,
Russ Conway, Rondor U.K. professional manager; Richard Thomas, Rondor
U.K. GM; Chris Difford of Squeeze; and Ralph Simon, Rondor Europe president.

opportunity to make artists aware of

some new Squeeze material, worked in
the old, traditional style of quality pub-
lishers.

“We have organized a focused task
force in the UK. and also through Ron-
dor’s offices in the States and Europe
specifically to work on reawakening

ey
e SRR

Their Lara’s Theme. Peermusic has signed an exclusive' world-wide publishing
agreement with Nil Lara, whose eponymous debut album on Metro Blue/Capitol,

released last year, contains performances

soon embark on a concert tour of Europe,

in both English and Spanish. He will
with dates in Paris; Brussels; the

Hague, the Netherlands; and Madrid, among other cities. Shown at the signing
at peermusic’s Miami offices, from left, are José Tillan of Matt Entertainment, a
management firm; Ramon Arias, manager of peermusic Miami; Lara; and Jesus

Lara of Matt Entertainment.

Golden Moments. Hal Leonard Corp. recently hosted a 50th anniversary open
house at its headquarters in Milwaukee. Among those attending the music print
company’s festivities, from left, were Shoo Kusano, Shinko Music Publishing;
ivan Mogul, Eleven East Corp.; Bryan Mardak, Hal Leonard; Johnny Bienstock,
Carlin America; Mary Vandenberg, Hal Leonard; Keith Mardak, Hal Leonard; and
Michael Brettler, Shapiro-Bernstein Music.

engrossing Simon and his U.K. team is
Nigel Kennedy, the classical violin vir-
tuoso who has recently been experi-
menting with rock music. Kennedy is
particularly popular in Germany,
where his classical skills are noticed as
much as his punk-style appearance.

Simon is keenly anticipating great
things from multi-instrumentalist
singer/songwriter Imogen Heap. The
19-year-old from Romford in Essex has
been recording a debut album of her
own material over the past nine
months, working with various leading
producers, including Los Angeles-
based David Kahne.

“She was initially signed to Rondor
Music as a writer and thereafter with
Almo Sounds as a recording artist,”
says Simon. “Her first single, ‘Getting
Scared,’ is scheduled for an August
release, with her album to follow later
in the year or early 1998. Imogen is
that unusual blend of a multifaceted
writer and vocal original with a strong-
ly melodie musical depth and eye-
catching live performances.”

Simon mentions a new Almo sub-
sidiary label out of London called
Almost, which has been launched as a
further development vehicle for young
writers and bands. The first act is
British rapper Funky DL. Overseas,
Rondor’s Human Nature (Sony Aus-
tralia) is supporting Celine Dion and
Michael Jackson on tour in Europe,
and German dance act Brooklyn
Bounce is coming off two top 10 Ger-
man hits. Established U.K. writers are
active, and Mark Knopfler is writing
the theme and underscore for a new
U.K. movie called “Metroland.”

Regarding a possible company slo-
gan, Simon proudly displays the new
watermark on Rondor’s stationery. It’s
the key musical phrase from Paul
Williams’ “We’ve Only Just Begun,”
one of the Carpenters’ most enduring
hits, which he points out “was written
on the very same piano that now stands
in worldwide Rondor president Lance
Freed’s office in Los Angeles.”

songwriters & Publishers
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THE HOT 100
ILL BE MISSING YOU - Sting, T. Gaither, Faith Evans * Magnetic/BMI, Blue Turtle/BMI, lilegal/BMI,
September Six/ASCAP, Chyna Baby/BMI, Janice Combs/BMI, EMI Blackwood/BMI

HOT COUNTRY SINGLES & TRACKS
IT'S YOUR LOVE * Stephony Smith * EMI Blackwood/BM|

HOT R&B SINGLES
I'LL BE MISSING YOU -+ Sting, T. Gaither, Faith Evans * Magnetic/BMI, Blue Turtle/BMI, lllegal/BMI,
September Six/ASCAP, Chyna Baby/BMI, Janice Combs/BMI, EMI Blackwood/BMI

HOT RAP SINGLES
I'LL BE MISSING YOU - Sting, T. Gaither, Faith Evans * Magnetic/BMI, Blue Turtle/BMI, lllegal/BMI,
September Six/ASCAP, Chyna Baby/BMI, Janice Combs/BM1, EM| Blackwood/BMI|

HOT LATIN TRACKS
SOLD EN TI » Vince Clarke * Sony/ATV Songs/BMI|

Easy Access For Int’l Song
Registry; ‘Lyricists’ Series Finale

GLOBAL SONG REGISTRY: Inter-
national copyright bodies have come
together to develop WorksNet, a dig-
ital system using a new global stan-
dard to make it easier and faster to
access information on songs.

At the core of the system, available
via the Internet to the performing
right societies that are members of
international copyright group
CISAC, is the Works Information
Database (WID) song registry, for
which compositions are given unique
International Standard Work Code
numbers. The “bank” of WID code
numbers will be maintained at
ASCAP headquarters in New York on
behalf of CISAC.

The system was launched June 12
at BMI offices in Nashville following
the steering committee’s three-day
conference. Da-

one of the original cast members, Rita
Gardner. The nostalgia for the 37-
year-old musical, to borrow a New
Yorker expression, was this thick.

But, in truth, the selections in this
fifth edition, hosted by Ty Stephens,
were largely unmemorable and indif-
ferently staged. Too many of the
lyrics from “The Roar Of The
Greasepaint, The Smell Of The
Crowd,” for example, lacked the
sophistieation of classic Broadway.

The performance did strive for the
unusual by bringing in Barbra
Streisand impersonator Steven
Brinberg to sing a pair of songs from
“Funny Girl.”

Two songs from Stephen Sond-
heim’s score for “Anyone Can Whis-
tle,” a flop d’estime, were a welcome
respite from the general blandness.

ta will continue
to be loaded
over the next
several months.
At the launch,

Words & Husi

= -1—-—-..

“Anyone Can
Whistle” was
heralded as a
show before its
time, the "70s,
but “Lyrics &

A

Godfrey Rust, = St L" g Lyricists” isn’t
data services pointed in that
director of the by Irv Lichtman direction.

U.K’s Perform- Next year,
ing Right Soci- the 92nd Street

ety/Mechanical Copyright Protection
Society, explained, “WorksNet will
make it possible, for example . .. to
accurately identify the ownership of
the song ‘Baby, Baby’ written by
Boudleaux and Felice Bryant, as
opposed to the song of the same title
by John Lee Hooker . . . or any of the
more than 300 listings of ‘Baby, Baby’
song titles in the ASCAP and BMI
catalogs.”

In essence, says a spokeswoman
for the project, the system “brings a
common standard of global commu-
nication from differing individual sys-
tems. It makes things more expedi-
ent and more accurate.” All major
licensing groups are expected to
make use of the system by the year
2000. The project iz managed by a
steering committee set up through
CISAC and BIEM, the international
body representing music publishers.

ON TO THE GOLDEN PAST: The
“Lyries & Lyrieists” series at New
York’s 92nd Street Y bid farewell to
Broadway of the ’60s in its final per-
formance this seasan, June 7-9.

For the audience, it was a fond good-
bye as they fervently applauded selec-
tions from “The Fantasticks” sung by

Y goes back to basics: Irving Berlin
in January, the Gershwins in Febru-
ary, Cole Porter in March, Richard
Rodgers in May, and Jerome Kernin
June, under the general heading of
“The Songs Of . .. Revisited.”

This series finale also lacked the
personal touch of artistic director
Maurice Levine, who has guided
“Lyries & Lyricists” for all of its 27
years. Levine wrote and directed the
production but wasn’t able to intro-
duce the performance we attended.
The Y’s arts programming consul-
tant, Hadassah Markson, substi-
tuted.

PRINT ON PRINT: The following

are the best-selling folios from Warn-

er Bros. Publications:

1. The Wallflowers, “Bringing
Down The Horse.”

2. “Romeo & Juliet,” vocal
selections.

3. Spice Girls, “Spice.”

4. “Star Wars Trilogy,” special
edition.

5. Jewel, “Pieces Of You.”

Assistance in the preparation of

this column was provided by Seth |

Goldstein in New York.
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Studio Action

ARTISTS & MUSIC

Mackie Sues Over Knockoffs
Behringer, Sam Ash Are Defendants

Hl BY PAUL VERNA

Mixer manufacturer Mackie
Designs Inc. is suing German studio
electronics firm Behringer GmbH,
New York music retailer Sam Ash,
and Sam Ash-affiliated distributor
Samson Technologies for trademark,
copyright, and patent infringement;
unfair competition; and breach of con-
tract.

In a suit filed June 18 in U.S. Dis-
triet Court in Seattle, Mackie alleges
that the defendants copied Mackie
mixers and sold the copied products
at substantially lower prices than the
originals. Mackie seeks damages
totaling $327 million for the alleged
actions.

Mackie claims in its suit that
Behringer—which is operated by
Swiss audio equipment manufactur-
er Ulrich Bernard Behringer—has a
history of copying other companies’
products and selling them as its own.
For example, the suit cites a late-’80s
instance of Behringer manufacturing
and selling a product based on the
Aphex Exciter Type F. That case
prompted Aphex to sue Behringer
and eventually collect damages of
690,000 deutsche marks ($1,186,800),
according to the Mackie suit. In addi-
tion, Mackie refers to similar dis-
putes between Behringer and
Drawmer, dbx, and BBE.

According to the suit, when
Behringer decided to enter the mixer
market, it formed a “copying part-
nership” with Sam Ash in order to
manufacture “knockoffs” of Mackie’s
8+bus and SR series mixers, which
are available in configurations rang-
ing from 16 to 32 channels.

Mackie’s suit alleges that
Behringer executives met with Sam
Ash principals Richard Ash and Scott
Goodman in late 1993 at the Inter-
continental Hotel in Dusseldorf, Ger-
many, to discuss Behringer’s plans to
manufacture a mixer based on a pop-
ular brand. “Ash and Goodman
responded by selecting the Mackie
8+bus line of mixers, starting with
the 24+ 8,” according to the suit.

Following the meeting, Sam Ash
provided Behringer with a free Mack-
ie 8*bus mixer from Sam Ash’s inven-
tory, according to Mackie. In addition,
the suit states that Sam Ash provided
Behringer $1 million in financing to
mass-produce the units in China,
where manual labor wages are much
lower than in the U.S,, where Mack-
ie’s products are made. Mackie
alleges that Sam Ash and Samson
then distributed and sold the
Behringer products in the U.S.

The suit says that Sam Ash, by
conspiring with Behringer to manu-
facture and distribute the copied mix-
ers, violated a 1993 dealer agreement
between Sam Ash and Mackie that
stipulates, among other things, that
Sam Ash “not sell or otherwise trans-
fer [Mackie] products to any other
person or entity seeking to acquire
them for resale” and “not engage in
any unfair or unethical practices.”

Mackie claims that Behringer and
Sam Ash pirated the 32-, 24-, and 16-

channel versions of Mackie's 8+bus
line and the 32- and 24-channel mod-
els of the SR series.

The suit also claims that Behringer,
prior to joining forces with Sam Ash,
approached English console manu-
facturer Soundtracs about “the pos-
sibility of entering into a partner-
ship” wherein Soundtracs would
provide “its mixer know-how” and
Behringer would “provide manufac-
turing and sell the product for half of
the Soundtracs price.”

Mackie alleges that Soundtracs
refused Behringer’s offer and that
Behringer then turned to Dutch
mixer company D&R. The suit says,
“After examining the D&R mixer,
however, the Behringer parties dis-
covered that mixers contained a vari-
ety of components and were more dif-
ficult and expensive to copy [than
other pieces of audio equipment]. The
Behringer parties therefore conclud-
ed that, on their own, they did not
have the financial and other resources
required to purchase the components
and manufacture a mixer.”

The Sam Ash venture provided the
necessary capital and equipment for
Behringer to manufacture the
Eurodesk MX8000, a2 mixer based on

Mackie’s 8+bus design, according to
the suit.

Behringer “disassembled the
Mackie 24 *8 received from Sam Ash
and sent the sheet metal chassis, with
plastic side bracket, to its supplier in
Hong Kong for further copying,” says
the suit. “With the chassis copy in
hand, [Behringer] removed the knobs,
potentiometers, and faders from the
Mackie 24 *8 mixer obtained from
Sam Ash and glued them on to the
copied metal chassis, together with
other parts copied from the Mackie
mixer. [Behringer] then displayed this
mock-up model of the Eurodesk
MX8000 at the 1994 [Frankfurt]
Musik Messe,” an annual music
instrument and pro-audio trade show.
“While it had no internal electronics
and was generally not functional, the
Eurodesk MX8000 model displayed
was—from the outside—virtually
identical in appearance to the Mack-
ie 24 +8 mixer.”

Furthermore, the suit says
Behringer advertised the Eurodesk
MX8000 in 1994 as being “priced at
less than half the price of the original
Mackie 24 *8 mixer,” which carries a
list price of $4,000, according to a

(Continued on next page)

Cinram To Acquire PolyGram’s
Holland Cassette, VHS Facility

Toronto-based independent CD and
cassette manufacturer Cinram Inter-
national Inc. has reached an agreement
in principle to acquire PolyGram’s
music cassette and VHS manufactur-
ing facility in Amersfoort, Netherlands.

The acquisition, which is subject to
Cinram’s due diligence, is expected to
close in early July. The purchase price
was not disclosed.

In a statement issued June 19, Cin-
ram says it has also reached an agree-
ment with PolyGram to fulfill Poly-
Gram’s audiotape and videotape
requirements out of Cinram’s existing
facilities in Europe and out of the newly
acquired one in Holland.

Cinram chairman/CEO Isidore
Philosophe says, “This acquisition fur-
ther strengthens our already strong
Western European market position.
Along with our recent acquisitions in
Spain and the United Kingdom, the
addition of a manufacturing facility in
the Netherlands enables us to better
service the European markets with
audio and video products.”

PolyGram had been trying to unload
its cassette manufacturing facility in an
effort to reposition itself as an optical
disec manufacturer. PolyGram executive
VP/CFO Jan Cook says, “I'm very
pleased that we’re going with Cinram,
who have been a reliable supplier for
PolyGram around the world, and the
sale of the Amersfoort factory is in line
with our plans to focus on optical discs.”

Cinram has videocassette, CD,
audiocassette, and CD-ROM manufac-
turing facilities in Canada, the U.S,,
Mexico, Europe, and Latin America, In
addition to its manufacturing business,

Cinram operates the Amazing Video
Network, a videocassette distribution
company; multimedia production com-
pany Sierra Creative Communications;
optical dise hardware manufacturer
Trace Optical; and the Cinram-POP-
DVD Center, described in a Cinram
statement as an entity that offers “a full
range of DVD authoring and multi-
plexing services.”

The PolyGram purchase is the latest
in a series of acquisitions for Cinram.
Late last year, Cinram acquired Disc
Manufacturing Inc. (DMI) for $80 mil-
lion in a transaction that created North
America’s largest independent replica-
tor (Billboard, Dec. 21, 1996). The deal
combined Cinram’s facilities in its home
base of Toronto and in Richmond, Ind.,
with DMIs plants in Anaheim, Calif.,
and Hunstville, Ala. Cinram’s annual
capacity after the DMI purchase is
estimated at 400 million discs.

Earlier this year, Cinram purchased
Ipswich, England-based Videoprint,
Mayking Multi-Media’s video duplica-
tion operation, for $14.7 million. Simi-
lar to the PolyGram deal, the Video-
print purchase was characterized by
Mayking founder Brian Bonnar as part
of his company’s strategy to concen-
trate on CD and DVD manufacturing.
Furthermore, the move gave Cinram a
greater presence in the European
video market.

In the year ended Dec. 31, 1996, Cin-
ram posted net profit of $31.2 million
(Canadian) on revenue of $340.7 million
(Canadian), compared with net income
of $23 million (Canadian) on revenue of
$270.1 million (Canadian) the year
before. PAUL VERNA

Osborne And Her Right-Hand Man. Blue Gorilla/Mercury recording artist Joan

Osborne tracked and overdubbed her upcoming album at Sear Sound in New
York. Shown standing at the sessions, from left, are Sear Sound first assistant
Tom Schick and co-producer/engineer Pat McCarthy. Shown seated, from left,
are Osborne and Sear Sound owner Walter Sear.

EMI Appoints Industry Vet
Parsons Studios Group VP

B BY PATRICK STAPLEY

In an announcement that surprised
industry observers, EMI has appoint-
ed veteran producer/engineer/record-
ing artist Alan Parsons VP of the EMI
Studios Group, effective July 1. Par-
sons succeeds departing VP Martin
Benge, who steps down to relocate to
Australia for family reasons.

In his new capacity, Parsons will
oversee the entire EMI Studios Group
family, which comprises legendary
London facilities Abbey Road, the
Townhouse, and Olympic Studios, as
well as the four Manor Mobile trucks.

The appointment will bring Parsons
full circle to Abbey Road, where he got
his start in the '60s as a tape operator
and rose through the ranks to engi-
neer, eventually leaving the studio to
pursue a career as an independent pro-
ducer. While at Abbey Road, Parsons
engineered seminal recordings by such
British icons as the Beatles and Pink
Floyd.

Commenting on his appointment,
Parsons says, “I was absolutely flab-
bergasted when Martin Benge con-
tacted me about the job. I fully expect-
ed him to be there until he retired. I
had a long think about it and decided
that basically the opportunity would
not arise again. I'll be 50 next year, and
I think the timing is absolutely right.”

Parsons says his first priority is to
establish himself in the new role, which

o el

R

Hey Hey, We’re The Wilsons. The Wilsons—sisters Wendy and Carney Wilson,

he views as a great challenge.

“I feel very proud to have been
offered the job, and returning to EMI
is like a homecoming for me. I realize
that I have a lot to learn in the world
of business, and I'm very determined
to make it work. However, 1 firmly
believe that a lot of running studios
successfully is about relationships and
common sense, and having worked on
both sides of the glass, I think I'm able
to see things from quite an objective
standpoint.”

As for continuing his artistic career,
Parsons says that if it’s possible in the
future to make creative things happen
in tandem with his managerial post,
he’ll do so. He retains a scaled-down,
private London studio for writing and
demos.

“I think one of the reasons I've been
chosen is because I'm a hands-on guy,
and I think EMI wants me to retain
that profile,” says Parsons. “So this by
no means marks the end of Alan Par-
sons records.”

Industry sources have drawn paral-
lels between Parsons’ appointment and
former Abbey Road producer George
Martin’s high-profile role at nearby
ATR Studios. Parsons says, “Putting
someone who's in the public eye at the
helm can do no harm at all. It also plays
a significant part in attracting foreign
work, and with the London studio busi-
ness being so international at the

(Continued on next page)

plus their father, Beach Boys icon Brian Wilson—took a break from cutting their
upcoming Mercury Records album at Music Grinder Studios in Hollywood, Calif.
Shown standing, from left, are producer Stephen Lironi, Brian Wilson, Carney
Wilson, Wendy Wilson, Mercury A&R VP Steve Greenberg, and Music Grinder
assistant Rudy Haeusermann. Shown seated, from left, are studio manager

Carol Davis and engineer Doug Trantow.
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MACKIE SUES OVER KNOCKOFFS

(Continued from preceding page)

Mackie representative.

Behringer’s working version of the
Eurodesk MX8000 was unveiled a
year later, at the March 1995 Musik
Messe. “The response to this knock-
off product [at the Musik Messe| was
favorable and generated immediate
confusion,” says the suit. “[Alttendees
repeatedly stated their assumption
that the Eurodesk MX8000 must
somehow have originated from Mack-
ie, and this confusion has also been
reflected in industry publications.”

Mackie claims to have “created a
product market” for “high-quality,
reasonably priced audio mixers” with
its 8*bus series, introduced in 1993.
The Woodinville, Wash.-based manu-
facturer has sold more than 250,000
mixers since the company was formed
in 1988 by veteran equipment design-
er Greg Mackie, according to the suit.

Mackie, which went public Aug. 18,
1995, had revenues of $73.2 million in
1996. Besides mixers and mixer
accessories, Mackie manufactures
such related studio gear as speakers
and power amplifiers.

In a statement issued June 20, Ash
says, “Sam Ash Corp. has always
been careful to comply with the
terms of its dealer agreements. As a
result, Sam Ash has been one of
Mackie’s largest dealers, selling over
$3 million in Mackie {merchandise] in
the past year. Contrary to the allega-
tions of the Mackie complaint, neither
I nor any of my companies have ever
made any investment in Behringer.
However, I am a stockholder with sig-
nificant holdings in Mackie Designs

Ine. and have been ever since Mackie
went public. Mackie’s claims against
me are nothing more than malicious
nonsense.”

Mackie COO Roy Wemyss coun-
ters, “We feel satisfied that the infor-
mation in the allegation has been
appropriately supported.” Mackie
VP of marketing and business devel-

opment Patric Wiesmann adds,
“None of us delights in this process.
However, we feel very strongly that
we need to do whatever it takes to
protect our brand and intellectual
property.”

Executives at Behringer and
Soundtracs were unavailable to com-
ment at press time.

EMI APPOINTS INDUSTRY VET PARSONS

(Continued from preceding page)

moment, it makes very good sense.”

With a mandate to keep the EMI
Studios Group at the top of the indus-
try, Parsons says he has “quite a few
ideas that are potentially very excit-
ing.” Although at this stage it is too
early for him to make any announce-
ments, he does reveal that DVD and
multichannel surround formats are
areas that he is particularly enthusi-
astic about.

“Having had experience with sur-
round sound both now and in the 1970s,
I believe it deserves to be a commer-
cial success this time around. If there’s
anything I can do to popularize it, I'll
try my damnedest to do it,” he asserts.

Following the handover period,
Benge will return in August to Aus-
tralia, where he will operate as an
industry consultant.

“TI've got mixed feelings about leav-
ing, and I will certainly miss being at
the cutting edge of the industry,” he
says. “However, I intend to remain
involved in the business and continue
what has been a very strong and long

relationship with EMI on an indepen-
dent basis. I will remain involved with
one or two key projects that I started,
in particular the multimedia and DVD
sides, which are being consolidated at
Abbey Road. Also I want to support
Alan as best I can as he takes over the
reins.”

Calling Parsons “the obvious candi-
date” for the EMI job, Benge says he
wanted someone who came from the
creative and technical side of the busi-
ness rather than the financial plan-
ning/business management area.

“I'm absolutely delighted that Alan
has accepted the position,” says Benge.
“His background as a producer and
engineer, plus his early history at
Abbey Road, is going to stand him in
very good stead. Also, his prominence
in Re-Pro—the British producers’
guild—and (he [Assn. of Professional
Recording Studios] gives him 4 broad
perspective of the industry, and the
fact that he has been a studio client
himself puts him in a unique position.
T’'m sure he will do a great job.”

BILLBOARD’S NO. 1 SINGLES (JUNE 28, 1997)

CATEGORY HOT 100 ) R&B COUNTRY ADULT CONT. MODERN ROCK
TITLE 'LL BE MISSING YOU | I'LL BE MISSING YOU | IT'S YOUR LOVE BUTTERFLY KISSES THE IMPRESSION THAT
Artist/ Puff Daddy & Faith Puff Daddy & Faith Tim McGraw (with Faith | Bob Carlisle/ | GET
Producer Evans (Feat. 112)/ Evans (Feat. 112)/ Hilly Bob Carlisle The Mighty Mighty Bos-
(Label) Sean “Puffy” Combs, Sean “Puffy” Combs, J. Stroud, B. Gallimore, | (Diadem/Jive) stones/

Stevie J. Stevie J. T. McGraw Paul Q. Kolderie, Sean Slade

(Bad Boy/Arista) (Bad Boy/Arista) (Curb) {Big Rig/Mercury)
RECORDING DADDY'S HOUSE DADDY'S HOUSE LOUD RECORDING HIGH-PASS BEARSVILLE SOUND/ .
STUDIO(S) {New York, NY) (New York, NY) (Nashville, TN) PRODUCTIONS FORT APACHE STUDIOS
Engineer(s} Michael Patterson, Axel | Michael Patterson, Axel | Chris Lord-Alge (Nashville, TN) (Bearsville, NY/Cam-

Neihaus, Doug Wilson, | Neihaus, Doug Wilson, David Jahnsen bridge, MA) H

Lane Craven, Joe Pererra) Lane Craven, Joe Pererra Paul Q. Koklerie, Sean Slade
RECORDING SSL 4000G SSL 4000G SSL 4000 E with G Mackie 8 Buss Neve 8088/Neve 8078
CONSOLE(S) series computer
RECORDER(S) Studer A800 Studer A800 Mitsubishi X850 Tascam DA8S Studer ABOO MKIII/

Studer A827

MASTER TAPE Ampex 499 Ampex 499 Ampex 467 Ampex Ampex 499
MIX DOWN DADDY'S HOUSE DADDY'S HOUSE LOUD RECORDING GAMBIT THE MAGIC SHOP
STUDIO(S) (New York, NY) (New York, NY) (Nashville, TN} (Nashville, TN) {New York, NY)
Engineer(s) Michael Patterson, Sean | Michael Patterson, Sean | Chris Lord-Alge David Jahnsen Joe Warda

“Puffy” Combs “Puffy” Combs
CONSOLE(S) SSL 4000G SSL 4000G SSL 4000E with G Mackie 8 Buss Neve 80

] series computer

RECORDER(S) Studer AB00 Studer A800 Mitsubishi X850 Tascam DA88 Studer 827
MASTER TAPE Ampex 499 Ampex 499 Ampex 467 Ampex Ampex 456
MASTERING POWERS HOUSE OF POWERS HOUSE OF MASTERING LAB GEORGETOWN GATEWAY STUDIOS
Engineer SOUND SOUND Doug Sax MASTERS Bob Ludwig

Herb Powers Herb Powers Denny Purcell

HIT FACTORY HIT FACTORY

Carlton Batts Carlton Batts
CD/CASSETTE BMG BMG UNI 1 BMG PDO-HTM
MANUFACTURER :

Studio Action

AUDIO TRACK |

NEW YORK

WEEN finished mixing its Elektra
album “The Mollusk” at the Magic Shop
with producer/engineer Andrew Weiss,
who used the studio’s vintage Neve con-
sole and a Digidesign Pro-Tools system;
Juan Garcia assisted.

In other action at the Magic Shop,
Rounder Records artist Ruth Brown
cut a duet with Bonnie Raitt; Scott
Billington produced, with Steve
Rosenthal and Joe Warda engineer-
ing. Fun Lovin’ Criminals also
worked at the Magic Shop recently,
tracking and mixing a cover of the 10ec
tune “I’'m Not In Love” with engineer
Tim Latham and assistant Garcia.

LOS ANGELES

AT THE FAMED RECORD PLANT,
Michael Jackson tracked in Studios
1,2, and 3 with producers Brad Buxer
and Bill Botrell; engineers Matt
Forger, Mick Guzauski, and Matt
Carpenter; and assistants Greg
Collins and Paul DiCato. Also at Rec-
ord Plant, Rob Zombie of White
Zombie and Charlie Clauser of Nine
Inch Nails fame were in Studio 2
tracking and mixing with engineer
Paula Jones for the soundtrack to
Howard Stern’s “Private Parts”; Stu
Brawley assisted.

Other “Private Parts” sessions cut
at Record Plant include a collaboration
between Ozzy Osbourne and Type O
Negative produced by Rick Rubin,
engineered by Dave Sardi, and assist-
ed by Jon Mooney . . . At CMS Digital
in Pasadena, chief engineer Robert
Vosgien mastered Fourplay’s “Best
Of,” Corey Stevens’ “Road To Zen,”
and albums by Drill Team, Huf-
famoose, and the Souls.

NASHVILLE

AT MASTERFONICS’ Tracking
Room, Shania Twain worked with pro-
ducer Mutt Lange, engineer Jeff
Balding, and assistant Mark Hagen
on a new Mercury Nashville project.
Other artists working at Mastertonics
include Keith Sewell with producer
Emory Gordy Jr., engineer Steve
Marcantonio, and assistant Chris
Davie for Rising Tide; Chely Wright,
with producer Tony Brown, engineer
John Guess, and assistant Patrick
Murphy for MCA; and the Kinleys
with the production team of Pete
Greene, Russ Zavitson, and Tony
Haseldon, engineer Peter Greene, and
assistant David Boyer for Epic.

OTHER LOCATIONS

THE MEMBERS of U2 stopped at
Signature Sound in San Diego to over-
dub and mix two songs for future
release. The material is being produced
by Flood and Howie B., engineered by
Rob Kirwan, and assisted by Michael
Harris . . . U2’s Bono also took time off
from the tour to track voice-overs for a
VHI1 Elvis Presley special at House of
Blues Studio in Memphis; David Z
engineered the sessions for producers
Andrew Solt and Jerry Schilling; also
at House of Blues, the Grifters mixed
their latest, self-produced Sub Pop
release with engineer Nick Sansano
and assistant David Lane. Other
recent clients include the Treadmill
Trackstars and Sonia Dada . . . At
Studio Litho in Seattle, the Presidents
Of The United States Of America
worked with producer Don Was, engi-
neer Craig Montgomery, and assistant
Matt Bayles on the theme song for the
Disney film “George Of The Jungle.”

© 1997, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Mainstream Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales rotate weekly.
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REEL BIG FISH MAKING A SPLASH FOR M0JO

(Continued from page 1)

Ironically, considering the title of
the album, it has been partly the
radio success of the band’s single
“Sell Out”—a jab at fan fickleness
and unfair perceptions of commercial
success in the underground music
scene—that is helping the band break
its own sales records.

The song is at No. 34 on the Mod-
ern Rock Tracks chart this issue.

“Even before we got signed, kids
were always saying to us, ‘I hope you
guys don’t sell out.” We started to get
on the radio in
Phoenix, and fans

were calling up /HEAT*
the stati d !
Leling thern 10 (k_SEEKERS-)

stop playing our -\\'\mpﬁ‘m' ;
music,” says Reel i

Big Fish lead

singer Aaron

Barrett. “So when I wrote this song,
I was just trying to let everyone
know, ‘Hey, I'm gonna sell out. That’s
the plan.’”

Sold out in record bins is more like
it.

Bob Say, a head buyer for eight-
store, Reseda, Calif.-based Moby
Disc, says the act has been a strong
performer since its first self-released
title, “Everything Sucks,” bowed in
1995.

“I remember making my advance
order in August for ‘Turn The Radio
Off,” and my sales manager was
amazed how much I had ordered,”
says Say. “But then we sold 150 copies
in the first month, and it’s as steady
now as it was at the end of last year.”

As is the case with many Southern
California ska bands, such indie
chains as Moby Disc and smaller
mom-and-pops were the sites for Reel
Big Fish’s first retail successes. Act-
ing accordingly, Mojo and Universal
instituted several co-op programs and
promotions with indie stores.

“It has been a journey of patience
and perseverance and in just believ-
ing in what you could see,” says Mojo
president Jay Rifkin. “We saw great
enthusiasm and support from kids on
a street level and in our market and
just couldn’t believe that kids are that
different across the country.”

Still, the act has much room for
growth, especially outside of its
Southern California home market.

Rifkin says that while barriers
imposed on the ska genre, which is
sometimes perceived in other parts of
the country as a strictly West Coast
phenomenon, did provide some prob-
lems, the genre is now in its healthi-
est state ever.

“People have been predicting the
summer of ska for the last four
years,” says Rifkin. “But I believe it’s
better that it never happened like
that. This way, it didn’t just happen
and then burn out. It has really been
given time to develop this whole
underground network and get the
word out.”

A key ingredient in the band’s
grass-roots assault and an essential
element in its marketing plan, given
a still-lukewarm radio reception in
many markets, was a flood of direct
mailings to the act’s fan base.

Mojo originally culled names from
ska labelmate Goldfinger’s mailing
list, then added to Reel Big Fish’s
database as bounce-back coupons
began flowing back to the label after
having been placed in cassette sam-

plers handed out during last year’s
WARP tour.

These mailings, says Rifkin, helped
keep the band top-of-mind for fans.

“Letting people know what is going
on with the band and keeping in close
contact with them is the reason that
the band can go into a market like
Chicago, where they aren’t getting
any airplay, and sell out the House of
Blues. Or see sales double in New
York without any radio,” he says.

While radio may only recently have
warmed up to the band, Mojo says its
plan to keep the band off the airwaves
was premeditated.

In fact, modern rock stations did
not receive “Sell Out” until January.
This was after more than 36,000 units
of the album had been sold, according
to SoundScan.

Most of those sales were the result
of exposure gained through touring
and regional video play of a clip for
the album cut “Everything Sucks.”

Though MTYV is currently playing
a clip for “Sell Out” on its “120 Min-
utes” program, the band has received
only limited play on national video
channels.

Part of the reason for the cautious
approach to radio was based on
Mojo’s past experience with Goldfin-
ger, says Rifkin.

That band, whose self-titled album
saw a boost when its first single,
“Here In My Bedroom,” was picked
up at modern rock radio, was unable
to sustain its initial momentum.

“Radio picked up that record and
played it before it was released,” says
Rifkin, “so we started at the top and
went down, and in some ways the
label and the band weren’t ready to
make the best of the opportunities
that came from that exposure.”

The grass-roots campaigning was
also designed so that Mojo could give
its distributing label a solid sales
story to work with.

“If there is not enough meat on it,
the majors almost can’t handle it,”
says Rifkin. “It’s as if it’s too fragile
or too small to handle, so we wanted
to give them some substance that
they could work with.”

What helped get Universal enthu-
siastic were sales resulting from the
band’s strong live show. Beginning in
L.A. and telescoping into other West
Coast cities and beyond, the band has
built its reputation on creating the
ultimate high-energy party atmos-
phere.

Keeping the momentum going, the
act, which is booked by New York-
based Artists & Audience Entertain-
ment, will begin playing the WARP
tour Wednesday (2) in San Diego,
Calif. After the tour concludes in
August, Reel Big Fish will launch a
series of headlining club gigs that will
last through November.

The band also will perform on
MTV’s new “Oddville” variety pro-
gram in the middle of July.

It was the band’s live show that sold
modern rock KHTY Santa Barbara,
Calif., PD Deanne Saffren on Reel
Big Fish.

“When I go to see a band, I watch
the crowd to see if they are talking to
each other or singing along and danc-
ing, and with Reel Big Fish, it was
obvious they were the real thing,”
says Saffren.

Besides its energizing live shows,
much of the credit for the positive

word-of-mouth that has propelled the
band belongs to its highly personal-
ized approach.

The act has shown a dogged loyal-
ty and concern for its fans, taking
time to answer every fan letter by
hand, creating a “fan of the month”
World Wide Web page on its site, and
going to what some might call
extremes in certain instances.

“I've got 200 letters sitting at home
waiting for me, and I’ll answer all of
them,” says Barrett. “We got one let-
ter asking us to play a birthday party,
and it just convinced me. We ended up
at the guy’s house in Escondido
[Calif.], jamming at his 16th birth-
da)""

To help satiate fans hungry for new

Fish food, the band has also decided
to issue an enhanced CD with five
new tracks, live performance and
music videoclips, a karaoke feature,
and an interactive game.

“The kids want stuff,” says band
manager Vince Pileggi of Milano
Entertainment. “The problem with
labels that work an album for so long
is that you lose fans in the interim. By
putting this out, the fans get the feel-
ing that the band is still cool and hap-
pening and they’re still part of it.”

The EF, which bows July 1, is called
“Keep Your Receipt.”

According to Universal senior
director of marketing Tom Derr, no
special efforts will be made to mar-
ket the EF, though both EP and CD

will be stickered with cross-refer-
ences to the other title.

The EP’s cheeky title is what one
might expect from an act that fre-
quently covers A-ha's “Take On Me”
during live sets and considers one of
its defining moments playing backup
to Don Ho on “Tiny Bubbles” at this
year’s KROQ Los Angeles Weenie
Roast music festival. This playful, and
sometimes sarcastic, attitude is also
prevalent in the band’s good-time ska
sound.

“The ska that is coming around
now has a poppier feel,” says Pileggi.
“A lot of people refer to Reel Big Fish
as a ska core band or ska punk band,
and they’re not. They're a ska glam
band.”

HUH!/MERCURY’S OMC

(Continued from page 1)

Scan.

The single, a blend of Fuemana’s
heavily accented vocals peppered
with accordion and trumpet, is typi-
cal of the highly accessible but unique
music on the album.

Fuemana says his songs, which are
published by Songs of PolyGram Int'l.
Ine./BMI, are the natural fruition of
an interestingly situated cultural per-
spective.

“You have to remember that most
of the music in New Zealand for the
past 100 years has come from Eng-
land or America,” he says. “We have
tourists coming into the country with
all this different music, so you end up
with people living under the same
roof who listen to all varieties of
music at the same time. It makes for
quite a diverse scene.”

Terry Currier, owner of two-store,
Portland, Ore.-based Music Millenni-
um, says the album, which spent six
weeks on the stores’ list of top 20 sell-
ing titles, stands apart from the clut-
ter of more traditional-sounding fare
in the marketplace.

“There are a lot of different ele-
ments on this album that you don’t
normally hear in something you would
predict to be a top 40 hit,” says Cur-
rier. “It’s so unique that it just sticks
out from most of the stuff we're hear-
ing right now.”

Considering Fuemana’s earlier
efforts in hip-hop, “How Bizarre” is
also a stretch in a new direction for
the artist. OMC, an acronym for
Ottara Millionaires Club, was for-
merly a group of musicians fronted
by Fuemana that played New
Zealand’s underground club scene
(Billboard, July 6, 1996). However,
when OMC shows began drawing
audiences populated by members of
L.A.-exported gang factions the
Bloods and the Crips, Fuemana wise-
ly disbanded the group, taking the
OMC moniker with him.

“We were doing all these gigs, and
gang members started showing up,”
says Fuemana. “In Auckland, there is
avery bad Bloods and Crips situation.
I just decided to try and steer away
from that and go in another direction
where I could grow and get more into
the music that I wanted to make.”

Assisting in this getaway of sorts
was producer Alan Jansson, who had
heard Fuemana sing on a compilation
album featuring developing New
Zealand-based acts.

The collaboration proved fruitful

for both, as “How Bizarre” became a
No. 1 single in such countries as Aus-
tralia, Sweden, Canada, and New
Zealand (Popular Uprisings, Bill-
board, Jan. 11).

While Mercury had a good notion
of the song’s potential after these
achievements, Mercury manager of
product development (U.S.) Bigi
Ebbin says the label retained a cau-
tious optimism.

“People here
felt strongly about
the album and the
song, but interna-
tional sales don’t
always translate,
mainly because of
the vast amount of
radio and retail
outlets here,” Ebbin says.

Some outlets that helped Mercury
get a foothold were modern rock sta-
tions KITS San Francisco, KDGE
Dallas, and KNRK Portland, Ore.

Though pleased to be making an
impact, a puzzled Fuemana found the
taste of U.S. modern rock stations to
be more diverse than he had expect-
ed.

“I was in Los Angeles for Christ-
mas, and I would hear this hardcore
music coming on before ‘How Bi-
zarre,’ ” says Fuemana. “I remember
hearing Henry Rollins just crank out
this song, and then I heard mine.
What a mystery.”

While modern rock stations have
led the charge since they were ser-
viced with the single in January, some
programmers, such as modern rock
KENZ Salt Lake City PD Bruce
Jones, say “How Bizarre” might have
had a stronger run had it been a sum-
mer release.

“When we first began playing it in
late January, we knew it had poten-
tial, but I thought it would have been
more fitting for the summer than
when we put it on, in the middle of
winter.”

Top 40 stations, which received the
track in February, took longer to
catch on but have been responsible
for the majority of spins in recent
weeks.

For the week ending June 15,
Broadcast Data Systems (BDS)
reported 137 top 40 stations playing
the track, in addition to 22 modern
rock stations.

Also speaking to the song’s
crossover appeal, a clip for “How
Bizarre” is currently in stress rota-

B

tion on MTV and medium rotation on
VH1.

Still, Ebbin acknowledges that
there are many markets where the
album has not realized its potential.

“There are a lot of markets that
are charting and some that aren’t,”
says Ebbin. “But this song has a real-
ly slow burn, and we’ll work it well
through the summer.”

At retail, Ebbin says the label has
utilized a straightforward, three-
pronged approach to breaking the
artist.

“We really went in and micro-mar-
keted in all the regions where we saw
some early success,” she says. “Start-
ing with Dallas, we went in and did a
combined radio and MTV buy with a
snipe campaign.”

Mercury replicated this effort in
such markets as New York, Min-
neapolis, and San Francisco, then fol-
lowed in May with a national MTV
advertising campaign.

OMC also made live appearances on
“Fox After Breakfast” and CNN’s
“Showbiz Today” television pro-
grams, as well as the syndicated Spin
Radio Network.

With “How Bizarre” still gathering
steam at radio and music video chan-
nels, OMC performances have been
surprisingly limited.

Besides two performances at multi-
artist events sponsored by top 40 sta-
tions WXKS-FM Boston and WHTZ
New York and a recent promotional
appearance at the Wetlands in New
York, Fuemana and his band have not
been touring.

That, says Ebbin, will change this
summer as the artist, who is booked
by Little Big Man in New York and
managed by London-based Bill
Cullen, begins extensive touring.

OMC'’s first date will be at a Thurs-
day (3) event sponsored by WXXL
Orlando, Fla. Following a series of
shows in Canada, Fuemana says he
will return stateside as the opening
act for UB40.

OMC will also be featured on the
upcoming Mercury Records sound-
track to the PolyGram Filmed Enter-
tainment/Working Title film “Bean,”
which features the comedic stylings
of Rowan Atkinson. Fuemana’s track,
a cover of Randy Newman’s “I Love
L.A.,” will be the first single from the
soundtrack, which is due out in the
fourth quarter. The OMC single will
launch in conjunction with the film’s
opening in October.
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FNAC Plans French Expansion

Chain To Open 20-30 Stores In 3 Yrs.

W BY REMI BOUTON

PARIS—Leading French entertain-
ment retailer FNAC plans to open 20-
30 stores in its home market within the
next three years, adding to its existing
portfolio of 48 outlets.

The strategy was revealed by FNAC
CEO Francois-Henri Pinault during
the opening of the chain’s 48th store in
the vicinity of the capital’s Saint-Lazare
railway station. Pinault, who is the son
of FNAC owner Frangois Pinault and
who was appointed chief executive
three months ago, also confirmed the
opening “before the end of the year” of
a store on the Champs Elysées, near
the Virgin Megastore flagship store
there.

The new Saint-Lazare outlet is the
chain’s fourth in Paris and will add to
sites at Forum, Etoile, and Montpar-

nasse. FNAC also has two music- and
video-only stores in the capital.

The Saint-Lazare station is tipped to
be one of the busiest sites in Europe,
with several million passengers pass-
ing through each year. Store manager

Philippe Gelay realizes

that the customers like-

ly to visit this store are

suburban commuters,

different from the pro-

file of FNAC’s tradi-
tional urban Parisian customer. “Our
challenge is to attract these new cus-
tomers,” he says.

The store will cover the whole range
of products usually displayed in FNAC
outlets (musie, video, books, audio, com-
puter hardware/software, and photog-
raphy equipment) in a total area of
5,000 square meters on four floors.
Music will cover 800 square meters, and

some 100,000 titles will displayed. The
store has 200 listening posts. For the
first time in a FNAC outlet, the Saint-
Lazare site will accommodate an in-
store cafe, a concept that has been suc-
cessfully introduced by Virgin on the
Champs Elysées.

Overall, FNAC’s revenue in 1996
reached 10.6 billion francs ($1.85 bil-
lion), up from 9.93 billion francs in 1995.
Profits were not disclosed. Music prod-
ucts account for 30% of total sales and
increased by only 2.7% compared with
the previous year. FNAC accounts for
approximately one-quarter of total pre-
recorded music sales in France. About
23% of FNAC’s total revenue comes
from its Paris stores and 90% from
France as a whole. The balance derives
from its business in Belgium (7% from
five sites) and Spain (3% from two
stores).

Revenues Up, Costs Steady For GEMA

German Authors’ Body Promises Prompt Distribution

B BY WOLFGANG SPAHR

MUNICH—German authors’ body
GEMA hass increased its revenues yet
again.

According to figures just released by
the society, GEMA collected $806 mil-
lion last year, up $17.6 million from
1995’s total. Its administration costs
dropped from 13.4% to 13.3%.

Total royalties to be distributed to
members also increased from the pre-
vious year, from $682.4 million to $698.8
million. In the context of renewed pres-
sure on all European collecting soci-
eties to distribute monies efficiently,
GEMA president Reinhold Kreile said
in a statement accompanying the fig-
ures that this sum will be paid out
promptly to the copyright owners all
over the world.

The GEMA figures also note a 3.04%
decrease in income from mechanical
rights. Kreile says, “The international

fluctuations on the international sound-
carrier market did not permit a bal-
anced business development.”

Nevertheless, the mechanicals down-
turn was less than feared. In 1996,
GEMA received $313.8 million in
mechanical income, a decrease of $9.8
million compared with 1995’s total. In
contrast, the society saw a 7.12%
increase in performing right revenues
last year, with a total of $313.5 million.

Further, GEMA reports earnings for
CD rental rights were $8 million (vs.
$8.6 million in 1995) and $18.2 million
($18.8 million in 1995) from the home-
taping levy on blank tape.

On behalf of other collection soci-
eties, GEMA collected $27.8 million in
Germany this year ($26.3 million in
1995), while use of its copyrights in
other territories produced $95.2 million
($83 million in 1995). Earnings from
Radio Europa 1 were $2.3 million ($3
million in 1995).

The figures also show that, over the
past 10 years, the number of GEMA
employees has increased from 1,102 to
1,298. Between 1995 and 1996, however,
the number of employees dropped from
1,317 to 1,298.

On Dec. 31, 1987, GEMA had 20,328
members; it had 44,018 on Dec. 31, 1996.

In a statement to the members,
Kreile underlined the need for GEMA
to extend its work on behalf of authors
in Germany to the international arena.

It is important, he said, to strength-
en cooperation and solidarity between
the eollection societies worldwide and to
implement Germany’s high standards
of copyright protection across the globe.
Kreile stressed, though, that GEMA is
also obliged to pay attention to the cul-
tural and social purposes laid down in
German law and GEM A’s statutes.

The exchange rate used in this story is
1.70 deutsche marks to the dollar.

THE

Top 10. Flemish singer Helmut Lotti is continuing to build the success of his
“Goes Classic” series of albums on BMG. Following the million copies sold inter-
nationally of the first in the series, “Goes Classic II" has now been certified 10-
times platinum in Belgium, with sales of 500,000 in that country. The recording of
“Helmut Lotti Goes Classic Il1” is slated for an open-air concert next month. Pic-
tured receiving his platinum award is Lotti, flanked by producer Peter Koelewijn,
left, and manager Piet Roelen.

Music Publishing Set To
Reshape Indian Landscape

W BY NYAY BHUSHAN

DELHI, India—The music industry
here is coming to terms with what is a
novel concept in this country—music
publishing.

The establishment of two new local
publishing companies is raising hopes
that significant new streams of reven-
ues can be created and that songwrit-
ers will receive a more equitable pro-
portion of existing incomes from music.

One of the new companies is Delhi-
based Deep Emotions, which pioneered
music publishing in this country by
being the first off the block in the first
quarter of this year. Established by
Achille Forler, a Frenchman based in
India since the 1960s who has been a
cultural adviser to the French govern-
ment and an ex-diplomat, Deep Emo-
tions administers publishing for noted
Indian classical artist Shubha Mudgal.

“There is a sacred bond between a
creator and his or her creation which
must be respected,” says Forler. “Until
now, in India, the record company has

been the publisher by default, which is
a conflict. This has led to a situation
where a recording contract is really
between an artist and a record compa-
ny, bypassing the interests of the com-
poser, lyricist, or producer.”

A strong advocate for more unifor-
mity in the evolving Indian market,
Forler argues that domestic talent
needs to be more aware of copyright,
particularly as it relates to music pub-
lishing.

“Today, unknowingly, artists sign
away their work and the publishing of
their works to the record company for
coming decades,” he says.

Deep Emotions client Mudgal is
signed to former Warner Music Inter-
national affiliate Magnasound, a domes-
tic talent company that branched out
into publishing in April with a separate
entity, Noteworthy Publishers.

“We have signed on some of our
existing talent base, including lyricists
and composers, to share publishing rev-
enues wherein Noteworthy gets 50%

(Continued on page 39)
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18 | 13 | DO NOT FUMIYA FUJII PONY CANYON L/ fInlau lE\l;'/;l\lBSEth:\?I'SIlNl(; IR ;’L LA DT INFE (A 16 | NEW | PEOPLE OF LOVE AMEN UK reverman 17 | 15 | 1 WANT YOU SAVAGE GARDEN coLumsia
19 |NEW| HIDAMARINO UTA LE COUPLE FONY CANYO : 10LA 17 | 12 | ' WANT YOU SAVAGE GARDEN coiumei 18 | 19 | VAMOS A ! PARADISIO
N PONY CANYON 18 | 10 | DULIEBST MICH NICHT SABRINA SETLUR epic 18 | 9 | LOVE ROLLERCOASTER RED HOT CHILI PEPPERS ecolECt CNR
20 | 8 | TRUE NAVIGATION TWO-MIX KNG 19 | 20 | MESREVES YSA FERRER pOLYDOR
19 | 12 | GET READY TO BOUNCE BROOKLYN BOUNCE EDEL 1o | S cMoNy PO s e I e L e
ALBUMS 20 | 18 | TIME TO SAY GOODBYE SARAH BRIGHTMAN & L AMOUR (C'MON) PORN KINGS Aut srouno e SKONK ANANSIE. Laoe. oo,
1 |NEW | SOUNDTRACK EVANGELION: DEATH KinG ANDREA BOCELLI eastwest 20 |NEW| ECUADOR SASH! FEAT. RODRIGUEZ MULTIPLY/TELSTAR
2 1 SPEED STARTING OVER Tov's FACTORY ALBUMS ALBUMS ALBUMS
3 | 2 | NORIYUKI r::b:(l:iAGRA SMILING Tws:;fg}u . . 1 | Tic TAC TOE KLAPPE DIE 27€ rea 1 1 | RADIOHEAD OK COMPUTER PARLOPHONE ; (15 :::R:a;?gnu ROMANZA POLYDOR
4 | 6 | SINGLIKE TALKING WELCOME TO H 2 |NEW| FAITH NO MORE ALBUM OF THE YEAR wororwusic| 2 | NEW| PAULWELLER HEAVY SOUL isLanp MERCURY
WORLD FUN HOUSE 3 7 | JON BON JOVI DESTINATION ANYWHERE MercurY | 3 2 | MYLENE FARMER LIVE A BERCY roLYDOR
e 3 2 MICHAEL JACKSON BLOOD ON THE DANCE FLOOR- 4 p) VARIOUS ARTISTS THE BEST CLUB ANTHEMS . . . 7 5
5 | 3 | JON BON JOVI DESTINATION ANYWHERE MERCURY e T | g EUE RN PASCAL OBISPO SUPERFLU epic
6 4 MASAYOSHI YAMAZAKI HOME roLYDOR 4 4 ANDREA BOCELLI ROMANZA POLYDOR 5 NEW | VARIOUS ARTISTS THE ULTIMATE SUMMER PARTY 5 17 WES WELENGA SAINT GEORGE/SONY
7 | 5 | ZARD ZARD BLEND—SUN & STONE B-GRAM 5 | 3 | 'NSYNC 'NSYNC arioLA ANIMAL GLOBAL TV 6 | 4 | BENHARPER THE WILL TO LIVE viraiN
8 |NEW| VARIOUS ARTISTS NOW 6 TosHIBA EMI 6 | 6 | ANDREABOCELLI BOCELLI 6 | 4 | VARIQUS ARTISTS CLUBLAND TELSTAR 7 | 3 | MICHAEL JACKSON BLOOD ON THE DANCE FLOOR-
9 | 7 | KOMEKOME cLUB ST_SINGLES 1992 o A I B | A1 SRR DO SO O R e HISTORY IN THE MIX
CLUB HARVEST—SINGLE : 7 |NEW| SCHLUMPFE BALLA BALLA VOLUME 5 emi 8 | 9 | FAITHNOMORE ALBUM OF THE YEAR SLASHILONDON i
1997 sony 8 5 NANA NANA MOTORMUSIC 9 |NEW| SPIRITUALIZED LADIES & GENTLEMEN, WE ARE 8 16 RICKY MARTIN A MEDIO VIVIR trisTar
10 | 10 | JUDY AND MARY THE POWER SOURCE EPIC SONY 9 |NEW| HANSON MIDDLE OF NOWHERE MERCURY FLOATING IN SPACE DEOICATED 9 9 BEE GEES STILL WATERS poLYDOR
11 | 8 | DENKI GROOVE A KioONSONY 10 | 8 | RAMMSTEIN HERZELEID MOTORMUSC 10 | NEW| VARIOUS ARTISTS CLUB MIX 97 VOLUME 3 POGRAMTY | 19 | 10 | 1 AM LECOLE DU MICRO D'ARGENT DELABELVIRGIN
) 11 | 16 | SPICE GIRLS SPICE wircin Sl B g
12 9 BONNIE PINK HEAVEN'S KITCHEN PONY CANYON 11 9 WU-TANG CLAN WU-TANG FOREVER Rrca 12 | 18 | ANDREA BOCELL! ROMANZA PHILIPS SPICE PICE vireIN
13 11 EVERY LITTLE THING EVERLASTING Avex TRAX 12 | 11 SABRINA SETLUR DIE NEUE S-KLASSE epic 13 5] BOB DYLAN THE BEST OF BOB DYLAN sonyY music Tv 12 |NEW| CHARLES AZNAVOUR PLUS BEAU ... em
14 14 TATSURO YAMASHITA GREATEST HITS! OF TAT- 14 17 WU-TANG CLAN WU-TANG FOREVER (ouo 13 13 2 BE 3 PARTIR UN JOUR Emi
I e 15 | 6 | VARIOUS ARTISTS SMASH HITS—SUMMER 97
SURQ YAMASHITA 8MG JAPAN 14 12 NO MERCY MY PROMISE arioLA e 14 7 SOUNDTRACK LE CINQUIEME ELEMENT VIRGIN
15 [ 15 | VARIOUS ARTISTS THE BEST! wea JarAN 15 | 10 | BEE GEES STILL WATERS POLYDOR 16 | NEW| VARIOUS ARTISTS THE BEST SCOTTISH ALBUM IN | 15 | 11 LARA FABIAN PURE POLYDOR
16 | 13 | SEIKO MATSUDA MY STORY MERCURY 16 | 16 | C-BLOCK GENERAL POPULATION weA THE WORLD . .. EVER! virGIN 16 | 20 | DOC GYNECO PREMIERE CONSULTATION vIRGIN
17 | 16 | GLOBE FACES PLACES avex TRax 17 |NEW| SKUNK ANANSIE STOOSH VIRGIN 17 | NEW YSE'GOEUJSUALF;QSTS MINISTRY OF SOUND CLASSICS— | 17 |NEW| FAITH NO MORE ALBUM OF THE YEAR BarcLaY
0 MINISTRY OF SOUND
18 19 B'Z FLASH BACK BMG JAPAN 18 | RE WOLFGANG PETRY ALLES arioLA 18 11 SEAHORSES DO IT YOURSELF GEFFENUNIVERSAL 18 | RE PATRICIA KAAS DANS MA CHAIR coLumsia
19 | 12 | MEGADETH CRYPTIC WRITINGS ToSHIBA EMI 19 | 13 | GARY BARLOW OPEN ROAD rca 19 | 3 | SARAH BRIGHTMAN/LSO TIMELESS CoALITION 19 |NEW| PAUL PERSONNE ROUTE 97 POLYDOR
20 |NEW| GREAT 3 ROMANCE TosHiBAEmI 20 | 14 | JONNY LANG LIE TO ME poLYDDR 20 | 10 | ELVIS PRESLEY ALWAYS ON MY MIND rca 20 |NEW| RADIOHEAD OK COMPUTER PARLOPHONE
CANADA (sounsscan) 06/28/97 NETHERLANDS (Stichting Mega Top 100) 06/28/97 |AUSTRA|.|A (ARIA) 06/29/97 ITALY (vusica e pischiFmn 06/23/97
WEEK(WEEK| SINGLES WEEK WEEK| SINGLES WEEK|WEEK| SINGLES WEEKWEEK| SINGLES
1 1 | CAN'T NOBODY HOLD ME DOWN PUFF DADDY 1 1| TOEN IK JE ZAG HERO poLYDOR 1 1 | MMMBOP HANSON MERCURY 1 2 | COMING BACK DJDADO TiMe
(FEATURING MASE) 8AD BOVIARISTA § g Z'(’;"v"‘l"fég;EH/:{“(')S‘;I)’;‘_O“;‘EGRC‘ERXBYFACE & STEVIE 2 | 2 | WHENIDIE NOMERCY amc 2 | 1 | AROUND THE WORLD DAFT PUNK virain
2 | 3 | TICTIC TAC FRUIT DE LA PASSION ber WONDER £niC 3 | 6 | YOUWERE MEANT FOR ME JEWEL EASTWEST 3 | 6 | WANNABLIKEAMAN SIMONE JAY ViRGIN
3 2 THE PERFECT DRUG NINE INCH NAILS INTER- 4 |NEW| ILL BE MISSING YOU PUFF DADDY & FAITH 4 3 TRULY, MADLY, DEEPLY SAVAGE GARDEN ROAD- 4 3 IT'S A REAL WORLD MOLELLA & PHIL JAY Time
SR TE LT EVANS FEATURING 112 8ma SHow 5 5 | THESIGN DATURA TiMe
4 | 4 | QUIT PLAYING GAMES (WITH MY HEART) BACK- 5 | 4 | FIESTA DE LOS TAMBORILEROS THESUNCLUB epic | 5 | 4 | ONEMORE TIME REAL MCCOY Bme 6 | 4 | UHLALALA ALEXIA DwAHITLAND
STREET BOYS Jive 6 | 5 | WARUM? TIC TAC TOE BmG 6 | 5 | YOURWOMAN WHITE TOWN Emi 7 | 7 | oBSESSION CHASE o sLazeraso
5 | 5 | BREATHE PRODIGY XLRECORDINGS 7 | 14 | ) WANNA BE THE ONLY ONE ETERNAL FEATURING 7 |NEW| BREAK ME, SHAKE ME SAVAGE GARDEN RoAD- 8 | 10 | DAY BY DAY REGINA 01T fOURSELFNITELITE
6 |NEW| WE TRYING TO STAY ALIVE WYCLEF JEAN FEAT. BEBE WINANS 15T AVENUE/EMI e — ¢ .
REFUGEE ALLSTARS coLumaia 8 10 ECUADOR SASH! BvTE 8 9 SONG 2 BLUR i 9 |[NEW| FREE ULTRA NATE zac
7 7 FIRESTARTER PRODIGY XL RECORDINGS 9 13 (UN, DOS, TRES) MARIA RICKY MARTIN coLumeia 10 | 12 DISCO FEVER CARL FEATURING MUSIC MIND oJ
g 9 | 7 | 2BECOME1 SPICE GIRLS vIRGIN
8 | 9 | RETURN OF THE MACK MARK MORRISON aruantic | 10 | 6 | LOVE SHINE A LIGHT KATRINA & THE WAVES TGS T _ MOVEMENT
e 10 8 o] LONDON/POLY- )
9 | 6 | MIDNIGHT IN CHELSEA JON BON JOV! MERCURY SRR Ty — — 11 | 15 | WHAT'S UP DADDY SKUBA setr
10 12 LUNCHBOX MARILYN MANSON INTERSCOPE/UNIVERSAL i 11 10 DON'T LET GO (LOVE) EN VOGUE EASTWES 12 17 (UN, DOS, TRES) MARIA RICKY MARTIN coLumsta
12 |NEW | WERELD ZONDER JOU MARCO BORSATO & TRIJN- WEST A RE e T e e
11 10 |NSQMNIA FAITHLESS ARISTA TJE OOSTERHUIS POLYDOR 12 |NEW/| ALONE BEE GEES poLYDOR X N
12 | 13 | DON'T CRY FOR ME ARGENTINA MADONNA WaRN- | 13 | NEw | MEISJE (ZO LELIJK ALS DE NACHT) DJMADMAN | 13 | 19 | EVEN WHEN I'M SLEEPING LEONARDO'S BRIDE i‘; NlE?N ;’:EG'ORng $3:' 883 FR”RT'ls e e
ER BROS. TIP TOP MUSHROOM END BEGINNING END TH
13 16 GOD BLESS THE CHILD SHANIA TWAIN MERCURY 14 7 FIRE WATER BURN BLOODHOUND GANG 14 12 THE END IS THE BEGINNING IS THE END THE SMASHING PUMPKINS wea
14 | 14 | UN-BREAK MY HEART TONI BRAXTON GEFFEN/UNIVERSAL SMASHING PUMPKINS wea 16 8 LAURA NON C'E’ NEK wea
LAFACE/ARISTA iz 192 ::: i'.':fe ll))IITTl-llIEEDDV‘?ggRO%EUHAEﬂ'gESMJiHETg e | 15 | 18 | CALYPSO SPIDERBAIT PoLYDOR 17 | 13 | MIDNIGHT IN CHELSEA JON BON JOVI MERCURY
podll I B Vit S S R—— 16 | 11 | SAY WHAT YOU WANT TEXAS MERCURY 18 | 9 | SOMEBODY DOUBLE YOU wmiawp
- }i HASF'*B“;:SA?I'ME:SR*;Y “QZ YF—ETM#ETZ;S’;&EG 17 | 18 | HARD TO SAY I'M SORRY AZ YET FEATURING 17 |NEW| HARD TO SAY 'M SORRY AZ YET FEATURING 19 |NEW | BAILANDO PARADISIO DO IT voURSELF
PETER CETERA BMG PETER CETERA BMG 20 19 SIMPLE THINGS ALEX PARTY uMM/FLYING
ARUENERIT PR 18 |NEW | KEER OP KEER (LOOP NAAR DE MAAN) WOW! 18 | 17 | REMEMBER ME THE BLUE BOY wos
18 | RE [ STARING AT THE SUN U2 istanD ALBUMS
BUNNY 19 13 BREATHE PRODIGY DANCEPOOUSONY
19 | 18 | LET ME CLEAR MY THROAT DJKOOL CLRWARNER | 19 | 15 | PLEASE DON'T GO NO MERCY &G 1 1 | LIGABUE SU E GIU' DA UN PALCO wea
M 20 | 16 | GONE AWAY THE OFFSPRING ColumBia
20 | 19 | ONEMORE TIME REAL MCCOY smG 20 [NEW| YOU MIGHT NEED SOMEBODY SHOLA AMA waRNER 2 | 3 | PINODANIELE DIMMI COSA SUCCEDE SULLA
ALBUMS ALBUMS ALBUMS TERRA coo
1 | 2 | VARIOUS ARTISTS NOW!2 wea 1 | 2 | JANTIE SMIT IK ZING DIT LIED VOOR JOU ALLEEN | 1 |NEW| FAITH NO MORE ALBUM OF THE YEAR 3 | 2 | CLAUDIO BAGLION! ANIME IN GIOCO coLumeta
2 4 SPICE GIRLS SPICE virGIN MERCURY (oL AR T 4 4 LITFIBA VIVA LITFIBA cop
3 | 3 | THE TRAGICALLY HIP LIVE BETWEEN US unversaL | 2 | 5 | ANDREA BOCELLI ROMANZA POLYDOR 2 | 1 | SAVAGE GARDEN SAVAGE GARDEN roapsHow 5 | 6 | ANDREABOCELLI ROMANZA SUGARIUNIVERSAL
4 | 1 | WUTANGCLAN WU-TANG FOREVER LoUD/RCA 3 | 13 | BEEGEES STILL WATERS POLYDOR i 5 P(‘)‘U'- (’;E'-'-Y SONGS FROM THE SOUTH  sony 6 |NEW| JON BON JOVI DESTINATION ANYWHERE MeRCURY
5 | 5 | OURLADYPEACE CLUMSY kpic ‘; ? :gchEEglchsM;SESMV'I:;NBMG : N3W ;PT‘C‘; G'I‘ ;&V'S;ESET'\:‘:GTILON ANYWHERE mMERCURY | 7 | 5 | JQVANOTTI LORENZO 1997—UALBERO MERCURY
6 | 16 | BOB CARLISLE BUTTERFLY KISSES uve A e AT T A e e e e | 2 | BEEGEES STILL WATERS rorvoor 8 | 8 | MICHAEL JACKSON BLOOD ON THE DANCE FLOOR-
7 6 HANSON MIDDLE OF NOWHERE MERCURY TALBUM 1 ToP 5 B Orlce HISTORY IN THE MIX epic
8 | 7 | SAVAGE GARDEN SAVAGE GARDEN coLumsia 7 | 12 | MARCO BORSATO DE WAARHEID roLroon ! Nsw 5:2'S‘OHNEASIDDKLE O?Z%TVEEEER"E —— 9 | 7 | LITFIBA MONDI SOMMERSI em
9 | 10 | BACKSTREET BOYS BACKSTREET BOYS ive 8 | 6 | LIVE SECRET SAMADHI RADIOACTIVEUNIVERSAL 5 il oo TIE 10 |NEW | RADIOHEAD OK COMPUTER emt
10 12 AMANDA MARSHALL AMANDA MARSHALL EPiC 9 10 CELINE DION LIVE A PARIS coLumBia MCCARTNEY EMI 1 13 SPICE GIRLS SPICE GIRLS virGe:
11 | 9 | NODOUBT TRAGIC KINGDOM INTERSCOPE/AUNVERSAL | 10 |NEW | JON BON JOVI DESTINATION ANYWHERE mercury | 10 [ 11 | JEWEL PIECES OF YOU eastwest 12 | 10 | NEK LEIGLI AMICI E TUTTO IL RESTO wea
12 | 11 | VARIOUS ARTISTS MC MARIO DANCETERIA povet | 11 | 9 | WU-TANG CLAN WU-TANG FOREVER BmG 11 | 5 | SOUNDTRACK ROMEO + JULIET VOLUME 2 em 13 | 14 | EROS RAMAZZOTTI DOVE C'E
13 8 EVERYWHERE TIM MCGRAW UNIVERSAL 12 8 AZ YET AZ YET smc 12 6 LIVE SECRET SAMADHI RADIOACTIVE/UNIVERSAL MUSICA pooiBmG
14 | 18 | CELINE DION FALLING INTO YOU coLumsia 13 | 11 | TOTAL TOUCH TOTAL TOUCH Bme 13 | 10 | SOUNDTRACK ROMEO + JULIET emi 14 | 9 | RICCARDO COCCIANTE INNAMORATO coLumaia
15 | RE | TONIBRAXTON SECRETS LAFACEARISTA 14 |[NEW | RADIOHEAD OK COMPUTER emi 14 | 12 | NODOUBT TRAGIC KINGDOM interscope/universat | 15 | 12 | ROBERTO VECCHIONI EL BANDOLERO STANCO
16 14 THE WALLFLOWERS BRINGING DOWN THE 15 7 MICHAEL JACKSON BLOOD ON THE DANCE FLOOR- 15 17 HUMAN NATURE TELLING EVERYBODY columBiA EMI
HORSE INTERSCOPE/UNIVERSAL B ;’Eﬁsl”‘i\TglﬁEMs'Txogga 16 | 13 | THE OFFSPRING IXNAY ON THE HOMBRE couvan | 16 | 11 | ROSANA LUNAS ROTAS umivemsal
17 | 17 | BEEGEES STILL WATERS poLYDOR ] VIRGIN 17 | 9 | FOOFIGHTERS THE COLOUR AND THE SHAPE 17 |NEW| 883 LA DURA LEGGE DEL GOL FryRT
17 | 15 | ARNHEMSGEWIJS WIJ MAKEN GEEN GRAPPEN
18 13 FOO FIGHTERS THE COLOUR AND THE SHAPE MERCURY ROSWELU/EM! 18 | 20 U2 POP IsLAND
ROSWELU/CAPITOL 18 | 14 | RUTH JACOTT HARTSLAG DINO 18 8 K.D. LANG DRAG wea 19 | 17 | DEPECHE MODE ULTRA MUTE/BMG
19 | 15 | PAUL MCCARTNEY FLAMING PIE emi 19 |NEW | JOHN FOGERTY BLUE MOON SWAMP waRNER 19 | 14 | SPIDERBAIT IVY & THE BIG APPLES PoLYDOR 20 | RE | CARMEN CONSOL! CONFUSE E FELICE
20 RE U2 POP isLanp l 20 |NEW | EN VOGUE EV3 waRNER 20 |NEW/| EN VOGUE EV3 gASTWEST CYCLOPE/POLYDOR

Hits Of The World is compiled at Billboard/London by Bob Macdonald and Paul Clarkson. Contact 44-171-323-6686, fax 44-171-323-2314/2316.

NEW = New Entry RE = Re-Entry
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HITS OF THE WORLD

EUROCHART 06/19/97

MusIC

& MEDIA

SPAIN (AFYVE/ALEF MB) 06/18/97

THIS LAST
WEEK WEEK
1|1
2 {2
3| 3
4| s
s | 10
6 | 4
7 |NEW
8 | 7
9 |NEW
10| 6
1] 2
2 {1
3 | 4
4 |NEW
5 | NEW
6 | 6
7|3
8 |NEw
9 | s
10 | 10

SINGLES

MMMBOP HANSON MERCURY

(UN, DOS, TRES) MARIA RICKY MARTIN
TRISTAR/COLUMBIA

TIME TO SAY GOODBYE SARAH BRIGHTMAN &
ANDREA BOCELLI easTwest

MIDNIGHT IN CHELSEA JON BON JOVI MERCURY
ECUADOR SASH! BYTE BLUE

I BELIEVE | CAN FLY R. KELLY Jive

ALANE WES SAINT GEORGE/SONY

LOVE SHINE A LIGHT KATRINA & THE WAVES
ETERNAL/WEA

FREE ULTRA NATE asm

AROUND THE WORLD DAFT PUNK virGIN

ALBUMS

ANDREA BOCELL! ROMANZA SUGAR/POLYDOR
MICHAEL JACKSON BLOOD ON THE DANCE FLOOR—
HISTORY IN THE MIX epic

SPICE GIRLS SPICE wiRGIN

FAITH NO MORE ALBUM OF THE YEAR SLASH/LONDDN
HANSON MIDDLE OF NOWHERE MERCURY

TIC TAC TOE KLAPPE DIE 2TE RCcA

WU-TANG CLAN WU-TANG FOREVER Loun/RCcA
RADIOHEAD OK COMPUTER PARLDPHONE

GARY BARLOW OPEN ROAD rca

SARAH BRIGHTMAN/LSO TIMELESS EASTWEST

THIS
WEEK

W =

Voo W!

—
o

b wN -

0 ooND

—
o

LAST
'WEEK

~N RN W

W~ BN =

SINGLES

SAFE JIMMY SOMERVILLE GINGER

OH LA LA LA 2 EIVISSA GINGER/EDEL

UH LA LA LA ALEXIA BLANCO Y NEGRO

EL BAILE DEL SUCUCUCU JUAN VALDES
CNR/ARCADE

FREE DJ QUICKSILVER CNR/ARCADE

E O TCHAN REMIXES E O TCHAN MAX MUSIC/POLYGRAM
TUMBA LA CASA SANCOCHO max MusiC
DONKEY PUMPING FREE SPACE GINGER
SATURDAY NIGHT SQEEZER Max MuSiC

LA FIESTA LA COMPANIA CRIOLLA CNR/ARCADE

ALBUMS

ANA BELEN MIRAME arioLA

BACKSTREET BOYS BACKSTREET BOYS .IVENVIRGIN
CELTOS CORTOS NOS VEMOS EN LOS BARES prO
THE CORRS FORGIVEN, NOT FORGOTTEN Dpro
MICHAEL JACKSON BLOOD ON THE DANCE FLOOR-
HISTORY IN THE MIX sony

KIKO VENENO PUNTA PALOMA rca

SPICE GIRLS SPICE VviRGIN

ROSANA LUNAS ROTAS UNIVERSAL

ELLA BAILA SOLA ELLA BAILA SOLA Hispavox
LOS CENTELLAS POR AMOR EL ARTE BaJANI

MALAYSIA (RIM) 06/17/97

PORTUGAL (Portugal/AFP} 06/23/97

THIS |LAST
WEEK WEEK
1 1
2 4
3 2
4 8
5 3
6 |NEW
7 7
8 5
9 6
10 |NEW

ALBUMS

911 THE JOURNEY Emi

ZIA ZAIN PUNCAK KASIH BMG

MICHAEL JACKSON BLOOD ON THE DANCE FLOOR-
HISTORY IN THE MIX sony

VARIOUS ARTISTS MAX 2 sonv

RAIHAN PUJI-PUJIAN WARNER

GARY BARLOW OPEN ROAD 8mG

EMIL CHAU FRIEND rock

SITI NURHALIZA AKU CINTA PADAMU suwaH
ENTERPRISE

XPDC BRUTAL wurFe

MICHAEL & VICTOR HAVING YOU BESIDE ME rock

SWwWENOUAEW N.-ﬁa

LAST
IWEEK

1
2

ALBUMS

PAULO GONZO QUASE TUDO corumela
ANTONIO VARIACOES O MELHOR DE ANTONIO
VARIACOES Emi

SPICE GIRLS SPICE VIRGIN

MARIA BETHANIA IMITACAO DA VIDA emi

JON BON JOVI DESTINATION ANYWHERE MERCURY
THE KELLY FAMILY ALMOST HEAVEN Emi

TOM JOBIN INEDITO rca

BACKSTREET BOYS BACKSTREET BOYS Jive
RADIOHEAD OK COMPUTER emi

LUZ CASAL PEQUENOS Y GRANDES EXITOS His-
PAVOX

SWEDEN cir) 062097

DENMARK (IFPI/Nielsen Marketing Research) 06/19/97

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

RUSSIA/U.K.: Never one to take the conventional route, Brian Eno is handling worldwide pro-
motion of his new album, “The Drop” (All Saints Records), from his new home in St. Petersburg,
Russia, by E-mail. Even Celebration, his U.K.-based PR company, has to communicate with him
via the Internet. “We are not in direct telephone contact, but he gets up at 5 a.m. to read and
reply to all his E-mail,” says Jelena Jancic of Celebration. Journalists and others are all direct-
ed to put their inquiries on the Internet after Eno, the former Roxy Music man who has since
dabbled in a number of experimental forms, decided to take a sabbatical from a lecturing post in
London and make St. Petersburg his base for the next six months to pursue various projects.
Meanwhile, the new album, three years in the making, features 17 instrumental tracks, some
experimenting with drum’n’bass rhythmic patterns, others dominated by throbbing electronic
pulses. “There are lots of melodies, although they move in an angular and slightly irrational fash-
ion. They keep changing direction, trying to find out where they are going,” Eno says—by E-
mail, of course. “I don’t want to do something that’s well covered by a lot of other people. My
pleasure and pride is in discovering new places for music to go.” NIGEL WILLIAMSON

ISRAEL: The enchanting album “Elokainu” by Zohar offers an eclectic musical mix in a style that
echoes sacred chant/ambient-dance fusicnists such as Enigma, Trans-
global Underground, and Deep Forest. Zohar takes its name and
inspiration from the revered book of the Hebrew Cabbalists, written in
the Middle Ages at a time when Christians, Muslims, and Jews co-exist-
ed in relative harmony in Spain and some of that nation’s greatest artis-
tic and architectural works were created. The album, which has been
licensed to NMC for all territories excluding the U.K. and U.S., is about
“the fusion of ancient and contemporary worlds, uncovering hidden
meanings behind the world of appearances,” says Zohar’s Welsh-Israeli
leader, vocalist/composer/multi-instrumentalist Erran Baron Cohen.
The album certainly embraces an extraordinarily diverse collection of sounds, featuring voices
ranging from that of a Jewish cantor to gamwwali singer Newazish. Along with Gregorian, Muslim,
Buddhist, and Tibetan chants, there is a Martin Luther King soundbite, while Mauritanian Ara-
bie music rubs shoulders with a Spanish rap, a Japanese lullaby, and hip-hop beats. Meanwhile,
Cohen has also begun developing drum’n’bass projects, including a song called “Tomorrow,” which

I
i k3
S

THIS | LAST . THIS |LAST is on a new Time Life European compilation titled “Power Of The Elements,” and “Surrender,”
WEEKIWEEK LES WEEK\WEEK|  SINGLES which has been picked up by London indie label Still Life for release this month. Zohar is booked
1 | 1 | BAILANDO PARADISIO D by
SI0 - ce 1 | 1 | MMMBOP HANSON MERCURY to play the WOMAD festival, to be held July 25-27 in Reading, England KWAKU
2 =N MMMB O A SOV EeCoe 2 | 3 | NOTENGO DINERO LOS UMBRELLOS em B 4 ’ ’
3 | 3 | (UN, DOS, TRES) MARIA RICKY MARTIN cotumeia i
4 |NEW| PLLBE MISSING YOU PUFF DADDY & FAITH : 2 sg'u"':z'i‘%:ifgz's”gLT\C/’;“D'"‘“’"‘” DENMARK: “Summerday,” the debut single by duo Cornflake, is a song that is perfect for a sum-
BMG a . B . .
s | 4 E‘éﬁ““\%g;”sb’\z'“ﬁ 112 arista e s mer day, and BMG Ariola Denmark is hoping that it will become one of the season’s blockbuster
H! SCANDINAVIAN : 1 o Ll . » b g ;
= e — R e — th:S across Europe. “The track has a kind of Beatles dpgle. says BMG Gs explmtatlo{l manager,
7 | 6 | LOVESHINE A LIGHT KATRINA & THE WAVES 7 | 7 | FREED FROM DESIRE GALA REMIXED RECORDS Mikkel Bagger: who also compares Cornflake to massively successful German act Fool’s Gar-
WARNER 8 | 6 | STAR PEOPLE '97 GEORGE MICHAEL viRGin den. Cornflake’s smger/compo§er, Rlcky..lullan, grew up listening to pqpular music, whlle
g g I;ARNéEIéI(\:OAORVINGARNA BIG BAG 9 | 9 | REMEMBER ME THE BLUE BOY MEGA SCANDINAVIA arranger/keyboardist Jens Davidsen’s main exposure was to classical musie. The combination
o Inew RIOSES Pt ET'EEDC:’SJ‘:’LSNNERSAL 10 |NEW| JOJO ACTION MR PRESIDENT waneR of their different backgrounds and talents has produced a fresh pop sound. Bagger explains that
T ALBUMS the company has directly serviced “Summerday” to radio stations in Spain and plans to do the
ALB - el —— o .0
0 1 1 | JOMN FOGERTY BLUE MOON SWAMP wamnes |l S e IS e e san‘ne in Italy, Greece,‘ and Portu.gal. We're tr ying tg getit mt‘(‘) places wherg Scandinavians an.d
o0 | i e 2 | 1 | AQUA AQUARIUM universas northern Europeans are on their summer holidays,” he says. “We hope it will be Cornflake this
ap 1 P . ’ 3 ’ o) AR A
3 | 2 | SMURFARNA SMURFHITS 2 ca 3 | 2 | SMOLFERNE SOMMERSMOLFERNE em year, instead of a ‘Macarena’ or ‘Saturday Night."” CHARLES FERRO
4 [NEW| HANSON MIDDLE OF NOWHERE MERCURY 4 | 3 | THE MAMAS AND THE PAPAS GREATEST HITS
5 | 4 | ERIC GADD THE RIGHT WAY STRAWBERRV/EDELPITCH UNIVERSAL POLAND: A compilation called “Ballady” (Ballads) is the latest release by evergreen rock group
S EESES';EUETHE WORLD ACCORDING TO GESSLE FUN- | 5 | NEw | HANSON MIDDLE OF NOWHERE MERCURY BAJM on the Pomaton EMI label. BAJM debuted on the charts here in
AMENTAL/EMI . ! 5 o osn
7 | 7 | WU-TANG CLAN WU-TANG FOREVER 100 6 | & | ETERNAL BEFORE THE RAIN tmi 1978;,\& hen t.he whole country hummed al’ong to its summer hit “Piechot Do
8 10 LAURA PAUSINI LE COSE CHE VIVI WARNER 7 |NEW| BOB MARLEY & THE WAILERS LEGEND smc Lata (Walkmg To The Summer). The act’s self-titled debut album, released
9 |NEW| DAVID COVERDALE & WHITESNAKE RESTLESS 8 | 5 | YOUKNOW WHO YOU KNOW WHO universaL in 1984, sold in excess of 200,000 units, according to record company
ol s SE/I:E(T:H?IMODE ULTRA v 1% F‘;E ::\GU(‘:-YMFS\?:?‘:/:_TEYS :&“::'G Al [ sources, and since then BAJM has been a constant presence on the charts
here. Comprising 12 songs, “Ballady” is a collection of re-arranged live
NORWAY  (vercens Gang Norway) 06/24/97 FINLAND  (scura/ipi Finana) 06/23/97 recordings of numbers that audiences most often ask the band to play in
- concert, together with one new track, “Kraina Milosci” (Land Of Love).
L i Gl Like most of the album, the new song is about love, a theme that is close to
WEEXWEEK| SINGLES WEEK(WEEK| SINGLES . et 5 ,
1 | 1 | BAILANDO PARADISIO ARCADE 1 | 1 | MATO APULANTA Lewv¥HTio the heart of lead vocalist Beata Koznzirak, ‘thO w1:1tes the group's numbers
2 | 2 | MMMBOP HANSON MERCURY 2 | 2 | SYNTYNYT KOYMANA TEHOSEKOITIN Lewvimio with her brother Jarek Kozidrak. “I dedicate [‘Land Of Love’] to those
3 | 2 | BARBIEGIRL AQUA UNWERSAL 3 | 3 | BLUE RASMUS FAZERMWARNER listeners who are free from hatred and jealousy, who have found their place
4 | 5 | ECUADOR SASH! scANDINAViAN 4 | 7 | BAILANDO PARADISIO ARCADEK TEL in the world,” she says. “This song crowns everything that I love.” BEATA PRZEDPELSKA
5 | 4 | LOVE SHINE A LIGHT ON ME KATRINA & THE s | 2 | FIRE SCOOTER cuumrooikres
WAVES WARNER § . . . . .
6 | & 6 | 5 | ECUADOR SASH! FEAT. RODRIGUEZ Toco/kTeL NETHERLANDS: The fashion for retooling disco, funk, and rock classics as modern dance tracks
WHEN SUSANNA CRIES SWAY UNIVERSAL . 1 n for )
7 | 5 | THE END IS THE BEGINNING IS THE END THE 7 | & | MMMBOP HANSON MeRcURY has resulted in an epidemic of covers by Dutch acts. Last year, D-Xpress featuring Farida
SMASHING PUMPKINS warNER G RO FCL E L GG LR Merville released on the Alabianca Benelux label a contemporary version of the 1970s disco
8 | 9 | FIREWATER BURN BLOODHOUND GANG unwersa. | 9 | 9 | MIDNIGHT IN CHELSEA JON BON JOVI meRcuRy stomper “Spank” by Jimmy “Bo” Horne. More recently, the Course (Trust Foundation/CNR)
9 |NEW| FREE DJQUICKSILVER ARCADE 10 |NEW | BREAK THE SILENCE RMB Low SPIRIT/EMG h - kd ith a cover of Rufus & Chak 3;’“1 s 1983 funk hit “Ain’t Nobody.”
10 |NEW | WE TRYING TO STAY ALIVE WYCLEF JEAN FEAT. UMS as enjoyed success wilh a cover ol kulus aka Khan'’s 1983 funk hit "Ain't Nobody.
| REFUGEE ALLSTARS SONY ALB And Phat 'N’ Phunky’s “Let’s Groove” (Woosh/Mecado) is an updated version of the Earth,
1| 1 | ALEXIA FAN CLUB DANCEPOOLSSONY Wind & Fire song. Rotterdam-based indie Digidance’s sublabel Mo’ Bizz has updated Karen
ALBUMS 2 |NEW| JON BON JOVI DESTINATION ANYWHERE MERCURY ) : e 66 » i QT » A
1| 1 | AQUA AQUARIUM uwersaL 3 | 5 | MEGADETH CRYPTIC WRITINGS chpirovem Young’s 1978 disco-floor filler “Hot Shot,” now renamed “Hot Shot '97.” Contributing to the
| L - . .
2 | 7 | POSTGIROBYGGET MELIS NORSKE GRAM e T ) s upsurge of interest in such music, Naarden-based Purple Eye Productions has launched the
3 | 3 | JOHNFOGERTY BLUE MOON SWAMP waRNER ‘ Tremolo, Four Fingers, and HELLO! dance labels. Along with new tracks, such as Freaky-
2 | & | SWaY RED unvensaL 5 | 4 | FAITHNO MORE ALBUM OF THE YEAR LONDON 1010, | ng Z g , Y
|| | e e e L oro rLatErroOOUROn 6 | 5 | JOMN FOGERTY BLUE MOON SWAMP WARNER man’s Discobug (’I“‘remolo), the"company has licensed Flashback’s dance remake of Ram
AL A T o e Gt T e 7 | 8 | HANSON MIDDLE OF NOWHERE MERCURY ng) S roqk stomper ‘Black Betty fror{) Italla‘n‘label DJ Movemen,t. Hotly t.lp‘}‘)ed. as a future
7 |NEw| RADIOHEAD OK COMPUTER &mi 8 | 6 | SMURFFIT TANSSIHITIT VOLUME 2 emi hit in a similar vein is Vanessa Aman'’s rendition of Rose Royce’s 1978 hit “Wishing On A
8 | 5 | FAITH NO MORE ALBUM OF THE YEAR POLYGRAM 9 | 9 | APULANTA KOLME Lewmmio Star.” ROBBERT TILLI
9 | 7 | SKUNKANANSIE STOOSH viRGIN 10 |NEW| CREEDENCE CLEARWATER REVIVAL FOREVER
10 6 HANSON MIDDLE OF NOWHERE POLYGRAM AMIGO/K-TEL
Due to early deadlines, some charts have been repeated from last week’s issue.
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nternational

THE STATEMENT was historic;
its musical setting entirely appro-
priate.

When Tony Blair recently be-
came the first British prime minis-
ter to acknowledge the role of the
British government in the Irish
Famine, which devastated that coun-
try 150 years ago, he
notably chose to do so
as part of a commemo-
rative concert.

“That 1 million peo-
ple should have died in
what was then part of
the richest and most
powerful nation in the
world is something that
still causes pain as we
reflect on it today,”
said Blair’s statement,
which was read by
actor Gabriel Byrne
May 31 in Cork, Ire-
land, during the Great
Irish Famine Event,
where Van Morrison,
the Chieftains, and
others performed.

“Those who governed in London
at the time failed their people
through standing by while a crop
failure turned into a massive human
tragedy,” wrote Blair. The potato
blight of 1845, 1846, and 1849 forced
mass emigration from Ireland and
had an impact on the Irish culture
and character that is undeniable
even today. Blair went on to cele-
brate “the resilience and courage of
those Irish men and women who
were able to forge another life out-
side Ireland, and the rich culture
and vitality they brought with
them.”

This declaration deserved to be
made in a setting of dance and song.
The simple fact is that artists and
musicians, not politicians, have car-
ried on the work of reconciliation in
the years since the famine. Two
noteworthy new albums by Irish
artists offer evidence of that.

“Between The Worlds” by harpist/
vocalist Aine Minogue does not
directly address the famine’s legacy
but reflects, generations later, on
the journey of one Irish immigrant
in America through the images of
Celtic mythology.

This lovely album, Minogue’s de-
but for RCA Victor, seamlessly
draws on classical, traditional, and
contemporary influences. More
important, it evinces the spiritually
healing quality of Celtic music,
which—as Billboard correspondent
Ken Stewart reports in this issue’s
Spotlight on Celtic Music—helps
explain the genre’s remarkable
worldwide popularity.

The language and solemnity of
the Roman Catholic requiem mass,
meanwhile, is echoed in “Famine
Remembrance,” a somber, moving,
and uplifting classical work com-
posed by Patrick Cassidy, record-
ed by the Choir And Orchestra Of
Saint Patrick’s Cathedral in New
York, and recently released by
Windham Hill.

In an introduction to the album,
writer Peter Quinn notes: “The

HOME &
ABROAD

by Thom Duffy

New Music From Ireland
Makes Peace With Past

famine ended. But it never went
away . .. It was there in silent mem-
ories, a shadow, unnamed but unfor-
gotten, intact from one generation
to the next, a sadness, a longing, an
intimation of shame, a passion for
respectability, a hunger for security,
for the assurances of church and
state that such a fate
would never come a-
gain.

“The time to take
away the silence has
come, in ceremony, rit-
ual, art, music, schol-
arship, to honor the
dead, to recount, to
commemorate, to
mourn what was lost—
openl —to celebrate
what survives—with-
out apology or fear.”

V ISITING HONG
KONG and listening to
music from Broome,
Australia, this writer
found his thoughts
turning to Nashville. Prompting this
globe-bouncing reverie during a
MIDEM Asia showcase was a
delightful band called the Pigram
Brothers, who hail from Broome
and whose country-folk songs ought
to reach the ears of someone looking
for fresh repertoire in Music City,
U.S.A. “Saltwater Country” is the
name of the Pigram Brothers’ album
on independent Jigil Records. The
band includes former members of
the Aboriginal rock’n’reggae group
Scrap Metal, whose members
toured in the '80s with the likes of
Midnight Qil before returning to
their roots—and to a sound as warm
and gentle as the surf of their home-
town beaches. With their work pub-
lished by BMG Music in Australia,
the Pigram Brothers can be con-
tacted via their management at 61-
8-9192-24817.

IN 95 SECONDS of pure punk de-
light, Spiderbait from Australia
spins forth one of the best spoofs on
the starmaker machinery of the pop
music business since the Byrds sang
“So You Want To Be A Rock 'N’ Roll
Star” 30 years ago. Its single “Buy
Me A Pony,” from the band’s Polydor
album “Ivy And The Big Apples,”
already has been a hit Down Under
and ought to be required listening
for anyone signing a major-label
record deal. The album has gone
double-platinum in Australia
(140,000 units sold) and has been
released in Canada, where Spider-
bait recently played its third tour,
coinciding with the release of the
single “Calypso.” Inexplicably, Poly-
Gram labels in the U.S. have passed
on the band, opening Spiderbait up
for a non-PolyGram deal in America.

Home & Abroad is a biweekly col-
wmn spotlighting the activity of the
internat ional music business and
artists outside their home markets.
Information may be sent to Thom
Duffy Billboard, 23 Ridgmount St.,
London, WC1E 7TAH, or faxed to 44-
171-323-2316.

Canada

‘Intimate & Interactive’ Boosts Acts

Series’ Promotional Impact Draws Big Names

M BY LARRY LeBLANC

TORONTO—Canadian-based record
executives have begun to laud Much-
Music’s 6-year-old multimedia “Inti-
mate & Interactive” series for provid-
ing a national sales springboard for new
albums by international and domestic
acts.

This year, the series, in which artists
perform live and answer questions
from fans via phone, fax, and E-mail,
has featured Canadian acts Moist and
Sarah McLachlan and international
acts Silverchair and No Doubt. A Foo
Fighters “I&I” is planned for July 8.

“‘I&T’ is a great promotional vehicle
which gives you a strong national image
upon release [of an album] or in front
of a [national] tour,” says Peter Diemer,
VP of national promotion at EMI Music
Canada. “We usually see the sales
results immediately.”

Randy Lennox, VP/GM of Universal
Music Canada, credits Bush’s “1&1”
broadecast Nov. 19, 1996, for its “Razor-
blade Suitcase” entering the Canadian
album chart at No. 1 and sustaining
that position for six weeks. The show
took place on the set’s worldwide
release date.

“I eredit MuchMusic’s [‘I&]’] mo-
mentum along with other integrated
marketing for the album’s success,”
Lennox says, noting that the album has
sold 550,000 units to date in Canada.
“Without question, ['I&I’] is primary in
all of our setup marketing discussions
on major artists.”

Rick Camilleri, president of Sony
Music Entertainment (Canada), be-
lieves that having had Silverchair do
“I&I1” Feb. 4, the worldwide release
date of “Freak Show,” was key in
launching the Epic album in Canada.
“After their home country [Australia],
we were proportionally the biggest
country in the world for Silverchair on
[1995’s] ‘Frogstomp,” ” he says.

According to Camilleri, “Freak
Show” has sold 150,000 units in Canada
to date.

Unquestionably, a significant boost
from “I&[” came with the May 13
broadeast featuring No Doubt. In addi-
tion to running on MuchMusic’s affili-
ates, the show was aired by satellite to
HMYV stores in Singapore, New York,
and Sydney.

“Three weeks leading into the No
Doubt show, we did a contest to fly con-
testants to see the band in the Much-
Musie studio,” says Laura Bartlett, VP
of marketing at the HMV Canada
chain. Sales of the act’s “Tragic King-
dom” set shot up between 30% and 40%
at HMV Canadian stores in that peri-
od, she claims. “The week of the event,
[our] sales doubled.”

Says Lennox, “We were convinced
after well over one year that the album
was still vital saleswise. We were at
940,000 going into the [‘I&I’] promo-
tion, and we went over a million after
the promotion. The album went from
No. 13 back to No. 4 [on SoundScan’s
album chart] in two weeks.”

“I'm now getting pitched all the time
[by labels and management] for artists
to do the shows,” says Denise Donlon,
director of music programming for
MuchMusic. “Two years ago, I had to
go out and pitch them. Now I'm turn-
ing down [requests] all the time. Pro-
motionally, we can only do so many in a

Adnan Young and Gwen Stefani of No

Doubt in MuchMusic’s “Intimate &

Interactive” performance series.

year. We've done seven a year, and next
year I'll probably move it up to eight.”

For the most part, “I&I” has attract-
ed bands at a platinum level (100,000
units sold] in Canada, but with big-
name acts like No Doubt, Bush, and Sil-
verchair, there’s now speculation in the
Canadian music industry that Much-
Music will aim for bigger-name acts.

Donlon acknowledges that she’s
heard criticism. “We have to choose
artists still within reach while they
need [MuchMusie], but we don’t offer
‘I&T’ to everybody,” she says. “We
require a unique combination of musical
ability, current [sales] status, and cat-
alog, and acts have to be fan-friendly
and receptive to switching from per-
forming to being interviewed on a turn
of a dime. Not everybody can do that.
Also, acts have to have something to say
and be able to voice their opinions.”

According to Donlon, having big-
name international artists on “I&I[” has
led to greater hurdles in producing the
series. Among them are more intense
and drawn-out negotiations and far
more diverse demands by the acts’
management than before.

Multinationals based in Canada gen-
erally commit upfront to defraying
acts’ expenses to do the program.
While MuchMusic is the copyright
holder for “I&I,” most of the shows are
co-venture partnerships with each act.
The channel has rights to air programs
in Canada and on its cable affiliates—
MuchMusic U.S.A., MuchMusic Ar-
gentina, and Jyrki in Finland—and
often brokers international distribution
rights, sharing the revenues with acts.

Among the 35-40 artists featured on
the program, which began in November
1991 with Canadian singer/songwriter
Bruee Cockburn, have been Barenaked
Ladies, Cowboy Junkies, Blue Rodeo,
and Jeff Healey in 1992; Daniel Lanois,
Midnight Oil, Holly Cole, and Colin
James in 1993; Sass Jordan, Heart,
Crowded House, and Joni Mitehell in
1994; Crash Test Dummies, Annie
Lennox, Blind Melon, Meat Loaf, and
Def Leppard in 1995; and Lenny
Kravitz, Coolio, Tom Cochrane, Aman-
da Marshall, and Bush in 1996.

The debut show was hosted by then
MuchMusic VJ Michael Williams, and
Cockburn had just released his True
North Records album “Nothing But A
Burning Light.” Unlike follow-up “I&I”
shows (except for No Doubt’s), the pro-
gram utilized a live satellite hookup
with MuchMusic V.J personalities locat-
ed in clubs in Calgary, Alberta; Hali-
fax, Nova Scotia; and Montreal.

“Bruce was a perfect person to do
the debut show,” recalls Donlon’s pre-
decessor, John Martin, who originated
the series. “He’s intelligent and opin-
ionated. The original idea was to link
up by satellite and have people from
across the country ask questions, but it
was too expensive and we dropped it
after that show.”

The only act to do two “1&I” appear-
ances is Barenaked Ladies, who did the
second show in the series on Jan. 17,
1992, and another on Sept. 9, 1994.
“When we did the first one, we didn’t
have an album yet,” says Steve Page of
Barenaked Ladies. “It was pretty gra-
cious for [MuchMusic] to give us an
opportunity to be on national TV. It was
areal turning point at the beginning of
our career.”

Before the show, the band’s indepen-
dently released cassette was close to
gold (50,000 units sold), “but it went over
the top” after the appearance, he says.

For its first 18 months, “I&I” used
only Canadian artists, but that changed
when Donlon replaced Martin in Janu-
ary 1993. While Donlon continued to
book Canadian acts, inviting such inter-
national artists as Midnight Oil (July
27, 1993), Crowded House (April 7,
1994), and Annie Lennox (March 1995)
changed both the scope and style of the
previously low-key event. Major inter-
national names became more common,
and the shows more flexible, tailored to
each act.

Despite criticism that MuchMusic
has anted up the superstar stakes in
recent years with big-selling, interna-
tional acts, Donlon has been careful to
continue giving exposure to new Cana-
dian talent. This includes Marshall, who
appeared on “I&I” in June 1996. Her
Epie debut album, “Amanda Marshall,”
released in Canada eight months before
her appearance, had just reached plat-
inum (100,000 units sold). The album
has gone on to be a major seller in Can-
ada, with total sales of 650,000 units,
according to Camilleri.

The most distinguishing aspect of
“I1&I” is that, being live, it shows the
vulnerability of an artist. He or she
must be able to perform live and
answer mostly unscreened questions
from fans. Even veteran superstars like
Lennox and Mitchell have been visibly
nervous at the beginning of their
appearances, though they relaxed later
on, and those two shows, hosted by
Donlon, rank as “I&I’s” finer moments.

“It’s not a comfortable situation,”
says Donlon about the show’s premise.
“There’s an element of risk there be-
cause the artist may get hit with some
left-of-center questions. Artists are
used to dealing with journalists [and
certain standards], and that can’t be
true of the fan. That’s why the show is
so successful. There’s nothing the fan
wants more than to get as close as pos-
sible to their favorite artists. This is the
show that does that.”

With “I&I's” bulging, star-studded
vaults, Donlon admits there been talk of
releasing a compilation recording of the
series and possibly a video.

“Every [label] has talked to us about
it,” says Donlon. “However, it’s taken
several years to get enough internation-
al artists under our belts where [a com-
pilation] would mean something. I would
have to go back to all the artists involved
and negotiate with them as well.”
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THE BILLBOARD SPOTLIGHT

The World Is Enamored
With All Things Celtic

BY KEN STEWART

DUBLIN—Less than two years ago, an American
promoter made an urgent cail to a contact in
[reland. He wanted an Irish band for a U.S. con-
cert tour. and quickly, because he reckoned the
Celtic r usic phenomenon would only last until the
summer of '97.

He kncews better now. In fact, indications are that
the Tekic music boom has just gotten started.
Celti= music has aever before reached such a wide
audience. and thzre’s a rapidly expancing market
for Gelac repertcire around the world.

The worldwide surge of interest in Celtic music
lhas coincided with a rise in the economic fortunes
of Ireland. This country, which has been dubbed
the Celdc Tiger, currently boasts one of the
strongest economies in Europe, a highly educated
work{o-ce, very low inflation and massive growth—
a dramatic reversal of fortune over the past decade.

Irzlaal’s three Grammy winners this year—
Enya, 341 Whelan and the Chieftains—all draw

from wraditioral Irish music. But where does

Celuc have its roots?

Historically, there are seven desig-
nated Celtic regions: Cornwall in
England; the Isle of Man;
Brittany in France; Galicia in
Spain; Scotland; Wales and

Ireland. (Shaun Davey's
epic work “The Pilgrim,” on
Tara Records, includes
soloists and ancient lan-
guages from most of

these areas.) The Celtic influence is also very
strong in the Canadian island province of
New-oundland

Cel:iz music s also linked to the ancient concept
of music as a healing force. 11 Egypt, Greece and
Rome, chants and tones were once used to bring
about heneficial changes in helth. At its best, Celtic
musk remains a living traditon that offers somne-
thing calm and therapeutic, connecting spiritually
with Esteners.

Corposer Bill Whelan says there’s zn incieased
appreciation of musical styles with deep historical,
ethniz and spiritual roots “because pecple sense in
them an hones:y that’s missing in mainstream pop-
ular music.”

BM¢ managing director Freddie Middleton
defines Celtic music as “a hykrid of traditional and
conteriporary Irish music that appeals o adult
conteriporary listeners.” From a marketing point
of view, says Middleton, “We're in the happy posi-
tion -hat people are looking for Celt:c music. An
album such as James McNally’s ‘Evervbreath’ also
slots into new age and was picked up for U.S.

relzase [next February]} by Windham Hill.”

“Celtic can mean all things to all people at

this stage,” says Philip King o- Humming-
bird Productions, which produced the
Emmy-winning television documentary
“Irsh Music & America.” Says Eing, “We're
about to embark on a major project, ‘Green
srd Black,” with Donal Lunny aad Jamaican
rusicians such as Sly Dunbar and Robbie
Shakespeare. We're going to look at the
Continued on page 46

CLOCKWISE FROM TOP LEFT: THE CHIEFTAIr S, ENYA, ALTAN, BILL WHELAN
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COMING TO AMERICA

“Riverdance”

Tapped Into An American Audience

That Had Already Been Built By U.S. Labels
BY RICHARD» HENDERSON

eltic music, as found in

(‘;@F Ireland, Wales, Scotland,

Qé France’s Brittany and
t ‘/

) ) Spain’s Galicia region,
~¥ I 9
<= d has served as progenitor

and continuing inspiration for so
many varieties of American music:
folk, bluegrass, country and even
rock. It would seem inevitable that
this important roots music would
find a substantial audience beyond
the Irish expatriate community. Just
as the term ‘Celtic’ embraces many
musical styles, the means by which it
has been promoted in the U.S. are
equally varied, as are the reasons
given for the recent surge in Celtic
music’s popularity.

There are several issues under-
lying Americans’ affinity for the
music—indeed, for all things
Celtic—starting with ancestry. As
Hearts Of Space president Stephen
Hill points out, 40 million Americans
have some kind of Celtic ancestry;
“by its nature, [Celtic music] has
always been well-positioned.” Hill’s
marketing formalized to the point
last year where a custom Celtic
imprint, Hearts O’Space, was inau-
gurated. Hill cites the early-'70s
recordings of Breton harpist Alan

Stivell as impetus for the Celtic
movement, with large-scale concerts
presented in a rock context. Also, he
applauds the A&R direction of
Enya’s career: “Someone realized

Black 47

that, by focusing on the ethereal side
of Celtic music, they could effect a
crossover beiween new age and
Celtic within a modern production
context that would be popular—and,
boy, were they right!”

THE NEW AGE OF IRISH

“Any music that is both
beautiful and old can be
reconfigured to appeal to the
new age audience,” notes
Green Linnet's Wendy New-
ton. “We haven’t attempted t0o
conquer the new-age market,
we just try to make everyone
aware of the existence of
music that we love.”

Of her company’s market-
ing in general, Newton says, “We had
to invent our market. We started try-
ing to get it on the radio and into
very specialized press. Basically, we
were preaching to the converted at
the beginning. As more people
caught on, we started putting
bounce-back cards in our albums and
started sponsoring live gigs. We've
been doing a cooperative marketing
program with Borders Books and
Fiona Ritchie's syndicated NPR
show, ‘The Thistle And The Sham-
rock.” It's great for the music and
very effective for us, because it puts
us everywhere.”

Wesley Van Linda, Narada Rec-
ords’ CEQ, has said, “All things Celtic
are golden,” and his company’s suc-
cess with spiritually oriented Celtic

Solas

titles gives credence to that phrase.
He points to the pre-Christian aspect
of Celtic music to explain its appeal
to listeners in search of spiritually
nourishing music.

“A lot of people are getting back to
their roots,” opines Kate Winn, mar-
keting manager of world music for
RCA Victor. “And people realize
there are so many facets to Celtic
music.” Of RCAs Celtic superstars,
her feeling is that “People will seek
out the Chieftans, who were doing
this for years before it was hip.”

IMAGINATIVE MARKETING
However, no matter how many

units a Celtic artist sells, a measure of

marketing ingenuity in exploiting

non-traditional venues is always
important. RCA's Winn defines the
problem neatly: “We dou’t have the
radio or video venues available to
pop music, so we have to find ways to
reach people who aren’t radio listen-
ers—with print advertising or cas-
sette samplers handed out in the
right venue. Fortunately, Celtic titles
don’t simply die after a month. Irish
publications are a huge part of mar-
keting. For the Chieftans’ ‘Santiago,’
we also went to some Spanish papers,
and they recognized it as authentic
Galician music.”

“We hit the network of Irish news-
papers, concert promoters and radio
shows specifically attuned to that
community.” comments Randall
Grass, general manager of Shanachie

Entertainment. “There’s another set
of radio shows that play all Irish and
Celtic music but are listened to by a
diverse audience. There is a network
of people who are interested in this
music who aren't strictly Irish; they
have caille associations, radio shows
and publications. We reach those
people also.

“Some artists have a presence only
in the Irish community,” notes Grass.
“But Solas, who we first released last
May, appeals across the board. The
group’s latest album, ‘Sunny Spells
And Scattered Showers,” is truly a
phenomenon, selling over 40,000 to
date.”

HAPPY ST. PAT’S DAY

Obviously, March 17 is a
linchpin date in the marketing
schedule of any Celtic label.
Steve Vining, president of the
Windham Hill label, notes that
most of his company’s Celtic
releases are posted for Jan-
uary, with a 120-day marketing
plan designed to run into St.
Patrick’s Day. “It gives you
access to major print and elec-
tronic media that you wouldn’t
get at other times of the year,”
he says.

Shanachie’s Randall Grass
adds, “Traditionally, there is
heightened interest in the music
around the St. Patrick’s Day selling
season; some people believe that
most sales are done at that time,
which actually is not the case.”

Matt Voss, VP at Caroline Records,
has detected a broadening of the
music’s appeal through forward-
looking projects like “Afro Celt
Sound System” from Peter Gabriel's
Real World label, which Caroline
licenses for the U.S. The label’s direc-
tor of special products, Gerard
Talbot, sees the recent licensing of
Afro Celt Sound System tracks for
use in the WB Network TV series
“La Femme Nikita” as symptomatic
of a more general acceptance of the
music.

Continued on page 46
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LEGENDS
The world’s best-selling fluzist and Ireland’s #1 all-time recording
artist come together at last to celebrate the rich traditions of their home-

land with a collection of contemporary interpretations of Celtic favorites.

09026-68776-2/4

Watch James Galway & Phil Coulter perform on “A Capitol Fourth”,
live from Washingion DC on PBS, July 4 at 9pm!

AINE (DINOGUE
BE"WEEN THE WORLDS
Irish harpist and vocalist Aine Minogue laments the emotional journey

of leaving her homeland to start a new life in America on “Between the Worlds”
— in stores July 15. 09026-68846-2/4

Home of the

B85 k) world’s best-selling
RCAViCTOR Celtic music!
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"'He CHIEFTAINS

SANTIAGO

Join musical explorers the Chieftains
on a pilgrimrage to Galidia, the world’s
undiscovered Celtic land, on Santiago.
With special guest appearances by
Linda Ronstadt, Los Lobos
and Galicia’s own Carlos Nufiez.
29026-63502-2/4
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G g‘s

£

- T
2} e

CARLOS NUNEZ
BROTHRERHOOD OF STARS

Dubbed by mentor Paddy Moloney ol the Ch:eltains as
“the seventh Chieftain,” Gal'dan piper Carlos Nuiez shines
bright on his first solo effext, wi:h a little help rom his
“fellow Chietains” and Ry Cooder.
74321-45373-2

Contine your exploration at our websites!
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Celtic Music

COMING TO AMERICA
Continued [rom page 44

ON WITH THE SHOW

While many may perceive the
theatrical successes of “Riverdance”
and “Lord Of The Dance” as
spurring growth in the Celtic audi-
ence, those within the Celtic record
community see it as a late arrival.
Narada’s Van Linda says, “We'd
already sold 300,000 units of ‘Celtic
Odyssey’ by the ume it arrived.”
And Vining sees the two shows as
part of “a subsequent mushrooming
of interest.’

Green Linnet’s Newton adds,
‘Riverdance music is composed for
these spectaculars; it’s not traditional
Celtic music. 1t's made people very

aware that there i1s a Celtic culture,
and among its audiences, 1t’s made a
small percentage look further.’

Jim Long, chairman and CEO of

Nashville’s Honest Entertainment,
remarks on his label’s good fortune
to have the composer of the Irish
musical “Lord Of The Dance”
recording as Shanon. “We do direct
marketing on TV, but the response
to bounceback cards in Shanon
albums has been fantastic—up 1o
8%,” he says.

Outside of the market for tradi-
tional music, younger groups such as
New York’s Black 47, L.A’s Young
Dubliners and Nashville’s Ceili Rain
are modernizing their members’
Celtic roots with newer styles. Bob
Halligan Jr, already a successiul

songwriter for acts like Kathy Mattea
and Cher, sees Ceili Rain as a fusion
of his love for Irish music with pop
and rock. John Maucere, the band’s
producer, plans to release its initial
effort on his Punch Records in
September; radio tours and club
dates are part of the marketing pro-
gram, with touring in the Northeast
set to reach the Irish audience as
well.

Of the potential for reaching a crit-
ical mass of product in the ever-
expanding Celuc bins at retail,
Newton says, “There’s a glut of things
being called Celtic, but not of legiti-
mately Celtic music. It’s a field where
opportunism can {lourish, but just
because there’s a bandwagon doesn’t
mean you'll get rich quick.” W

ThelLonesomeTouch

"...unspeakably beautiful..."

— Guitar Player

Just one of the 250 Celtic
titles available on

Green Linnet Records,
your Celtic Music Source.

%@Q@ <aEim
- A
Green Linnet Reccrds 43 Beaver Brook Road, Danbury, CT. 06810 800.468.6644 www.greenlinnet.com AR K
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rhythmic music common to Jamaica
and Ireland and see il they will com-
bine to form a new dance music.’

Such are the ofien striking new
directions being taken within the
world of Celtic music.

IRISH DESCENDENTS

In her 1991 book, “Bringing It All
Back Home,” Nuala O’Connor
obscrved, “The twentieth century
has sent Irish music off in many dit-
ferent directions, towards rock,
country, pop, electric folk, blues and
the avant garde. Yes, and towards
classical, jazz, new age, rap and
dance.

Examples abound: The Fugees
used samples from Enya’s composi-
tion “Boadicee,” from her 1987
album “The Celts” on their hit
record “Ready Or Not.” Four Men

And A Dog humorously blend Irish

James McNally

and rap music on “Wrap It Up.”
Violinist Yehudi Menuhin has
teamed up with Irish hornpipe play-
er Paddy Glackin on the album
“Bringing I All Back Home.” Bill
Whelan's 199] television series “An
Eve On The Music” featured an
Irish orchestra and soloists collabo-
rating with musicians from Africa,
Asia, China, Eastern Europe and
India. The cutting-edge, progressive
septet Kila plays a style that's been
dubbed “Celtic Caribbean.’

The Irish-Norwegian duo Secret
Garden mixes Celtic and classical
influences. The Afro Celt Sound
System 1s a similarly adventurous
fusion of Irish and Afvican vocals
and nstruments. Martin Okasili’s
album “The Invisible History Of
The Black Celt” i1s based on an
intriguing theory that Ireland’
original inhabitants were Africans.
Okasili grew up in Northern
Ireland of Nigerian and Irish
parentage, and his music explores
that dual heritage. Dublin-based
singer/songwriter Katell Keineg
draws on her Welsh-Breton heritage
on her newly released second album
“Jet.” And the Corrs’ combination of
pop/rock and old Irish tunes has
given them an unusual musical
identity.

The Chieftains, who have won five
Grammy Awards, recently recorded
with China’s Dadawa and Canada’s
Loreena McKennitt. Altan’s new
album, “Runaway Sunday,” finds
them breaking new ground with
such guests as Matt Molloy of the
Chieftains, bluegrass star Alison
Krauss, dobro player Jerry Douglas,
and the atorementioned Donal
Lunny, the muli-instrumentalist
and producer involved in numerous
Celtic projects.

Ronan Hardiman, who has been
represented as a composer on the
Billboard 200 for several months
with the success of “Michael Flatley’s
Lord Of The Dance,” has also
recorded under the name Shanon
and released “Celuc Classics” on
Honest Records out of Nashville.
That label is also the U.S. home of
traditional Irish groups the Con-
nery’s, Foster & Allen and Daniel
O’Donnell.

THE CELTIC CROWD
Today’s Celtic music is a com-
pelling mix of old and new, record-
ed and performed by a host of Ivish
artists:  Anuna, Dervish, Rita
Connolly, Eileen Ivers, Mary Black,
Sinead O’Connor, Maire Breatnach,
Christy Moore, Carl Hession
Eleanor Shanley, Peader O Riada,
James McNally, Black 47, James
Galway, Phil Coulter, the Wolfe
Tones, Michael O Suilleabhain
Continued on page 48

TOP QUALITY CELTIC MUSIC FROM GALIZIA

This is 1he second album by a
1rely innovative Galizioa
growp that pays komoge 1o
their rich mrusicol trodilion
with an absolutely modern
owllook. They acknowledge
1he Arab inlvence in their
tuhture and Yravel back to the
Middle Ages, to return with
dywomic Balhkon cyibms.

FIA NA ROCA

A lolk growp from Galizio whose
second albem reflecis a wmique
and personal approodh 1o their
tradition, imtorporating Celic
indlwences to a lresh,

BJAS‘»A,ML

* violomee llo, marimba,
aordion, Spanish guiloy
bogpipe, drums, flvie and more.

XEQVE MATE

For a distribution or licensing deal, please contact:

RESISTENCIA « Bailén, 47 » 28005 MADRID (Spain)

Telf.: (34 1) 366 67 23 » Fax: 364 21 10 » e-mail: Resistencia@Net.Disbumad.ES
Distribuited by: ARPA FOLK = Teif.: (34 1) 366 53 46 » Fax: 364 00 36

RIVERDANCE!
Michael Flatley!
Daniel O’Donnell!
1000’s of videos available!

Featuring

MUSIC VIDEQ DISTRIBUTORS

N-1410 E. Circle Dr.
CALL

NOW

800-888-0486

422 Bus.Ctr.Oaks Pa

VHS - LASERDISCS
OVER 6000 TITLES
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LONDON—A spectacular ancient
Viking fortress set on a breathtaking
rock in the middle of the Irish Sea
plays host to a range of top acts trom
all corners of the Celtic world this
summer. The second “Isle Of Music
Festival” takes place July 4 to 7 at
Peel Castle on the Isle Of Man, a self-
governing state that is part of Great
Britain and located haltway between
the west coast of Galloway in Scot-

land and the rugged coastline of

Northern Ireland. The Isle Of Man
has its own distinctive and ancient
Celtic musical tradition, spearheaded
today by Emma Christian, a 25-year-
old with a haunting voice who is lion-
orary president of the festival
Christian is due to cap the four-day
event with a candle-lit performance
on the last night sung in Manx
Gaelic. The island’s ancient tongue
was widely replaced by English in the
19th century but now is being taught
in schools once again. Other acts
booked include Irish performers
Sharon Shannon and Sinead Lohan,
Capercaillie and Shooglenlifty from
Scotland, Carlos Nifez from Galicia,
the Breton traditionalists Gwerz, and
La Bottine Souriante from Quebec.
Few festivals can enjoy such a dra-
matic location. Peel Castle sits in
splendid isolation on St Patrick’s Isle,
a tiny speck of rock oft Man’s wild
west coast and joined to the main-
land by a 200-year-old causeway.
“What blows everyone’s mind at first
is the venue,” says festival director
Steve Coren of Manx Celtic Pro-
ductions. “The location and the
artists who are coming promise to
create an atmosphere that is special
and unique.” Further information is
available from Manx Celtic Pro-
ductions.

—NIGEL WILLIAMSON

TONYB —|2pan and Celtc culture?
Indeed, interest in things Celtic—
especially music—is on the rise in
Japan and the rest of Asia, according
to Paul Fisher, A&R coordinator
responsible for Celtic music at JVC
subsidiary Victor Entertainment.
“Japanese people learn Irish songs
when they're at school, so there’s that
connection with their childhood,”
says Fisher. “And there’s an image
here of Celtic music as ‘healing’
music; people listen to it to relieve
stress.” The music’s romantic, mystic
image isn’t really relevant in Japan
and other parts of Asia, where most
people have little knowledge of Celtic
culture, Fisher adds. Over the past
two years, Victor has released albums
by such acts as Altan, Anam,
Capercaille and others in its Celtic
Cross series. The albums include
Japanese translations of the English
and Guaelic lyrics. Fisher says Victor
decided to launch the series following
the success in Japan of “Voice Of
Altan,” a 1995 compilation album put
together by Victor to introduce the
Inish tradivonal band to this country.
Since there’s little if any airplay of
Celtic music in Japan, Celtic Cross
releases are timed to coincide with
Japanese tours by acts included in the
scries. Sales per title average between
5,000 and 10,000 units. This May,

Victor released three more titles in
the series: “No Dowry” by Irnish vocal-
ist Maighread Ni Dhomhnaill, “Play
On Light” by Scottish harp duo Sileas
and “The Black Family” by Ireland’s
premier musical family. In 1996
Victor signed Irish trio Anam to a
worldwide master-rights contract—
the band’s first major-label deal. The
Celtic Cross series’ other acts are
licensed to Victor for Japan and
Southeast Asia. “The people buying
this music range from young to old,”
Fisher notes. “The market is a lot
wider than that for world music.”

STEVE McCLURE

MADRIDCarlos Ninez is a
young Galician bagpipe and re-
corder/flute virtuoso who has been
dubbed the Jimi Hendrix of the bag-
pipe and has won the heart of none
less than Chieftains leader Paddy
Moloney. “He is an absolute genius
who sometimes steals the show,” said
Molony after Nafez had guested
with the Chieftains in the U.S.,
Japan, Australia and the bagpipe
capitals of Dublin in Ireland and
Glasgow in Scotland. “He brings the
house down.” In addition, 25-year-
old Nufez, who hails from the
Galician port-city of Vigo, plays on
the Chieftains’ 1997 Grammy-
winning album “Santiago,” which is

Carlos Nifiez

a homage to the Galidan capital of
Santiago De Compostela. In return,
the Chieftains join Ry Cooder,
Portugal’s Dulce Pontes, Spain’s Luz
Casal and other guests from Cuba
and Spain’s Basque country on
Nunez's debut albuni, “Irmandade
Das Estrelas (Brotherhood Of
Stars),” released by BMG Ariola.
The album has sold 86,000 units
since its release one year ago in
Spain, but it was not released until
May 12 in the U.K. and Ireland, fol-
lowing March releases in the U.S,,
Canada and much of Europe. Its
Japan launch took place in May.
Spain’s northwestern regions of
Galicia and Asturias are its Celtic
heartlands, and rtheir music has
much in common with Ireland,
Scotland and Breton. The Galician
bagpipe, which Ninez has played
since he was 8, is known as the gaita
and is smaller than its northern

neighbors. Laly Garcia, head of
international exploitation for BMG
Ariola, notes that Nuafiez is fairly
well-known in Ireland and Scotland
and would be marketed in the U.K.
as a world music arust.

—HOWELL LLEWELLYN
PRRIS —“All music from the planet

can blend in; there are no limits to
mixing the various styles,” says Alan
Stivell, France’s most famous Celtic
music artist. A forerunner of the
world-music trend, Stivell claims he 1s
a “Celt belore Britton but above all a
citizen of the world.” He released a
retrospective album earlier this year,
titled “Zoom” (Drevtus), covering 25
years of a fourishing career. Born
Alain Cochevelou in 1944, he discov-
ered niusic thanks to his father,
Georges, who revived the use of a for-
gotten Middle Age Celtic harp with
new material. As a member of the
Bleimor Scouts Bagad, a Brittany
folk-music group, the son played the
legendary Olympia Music Hall in
Paris before he was 12. By 1961, he
had helped establish the Bleimor
Bagad as the most tamous folk band
in Brittany. At 22, he changed his
name to Alan Stivell (Gaelic for
“spring”). Stivell reached a peak in
popularity in the '70s, when his
album “Olympia Concert” sold some
1.5 million units in France. While his
career suffered in the ’80s with the
market’s focus on young talent, Stivell
in 1987 signed to the Dreytus label
run by Franas Dreyfus. The deal
gave Stivell's career a second wind.
Following the success of s 1995
album, “Brian Boru,” and this year’s
strong reception of “Zoom,” Stvell is
currently working on new material to
be released early next year.
—CECILE TESSEYRE
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A NEW WORLD-WIDE PARTNERSHIP

AUNIVERSAL MUSIC COMPANY

©1997 Universal Records inc.

Riverdance - The Show, touring through 1998 in the following cities; (USA & Canada) Toronto, Virginia, Boston, New York, Chicago, Walingford,
Cleveland, St. Louis, Atlanta, Detroit, Minneapolis, Los Angeles, Settle, Cincinnati, Montreal, Camden, Denver, Houston, Richmond, Calgary, Regina,
Edmonton, Spokane, Salt Lake City, Sacramento, San Francisco, San Jose, Norfolk, Baltimore. (UK & Europe) Edinburgh, Sheffield, Bournemouth,

Birmingham, Newcastle, London, Oberhausen (Germany)
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Hyper(Bores), Liam O’Connor and
Lisa Ahearne, Sharon Shannon,
Susan McKeown and the Chanting
House, Dolores Keane, Martin
Hayes and Brigid Boden.

Yes, the list seems exhaustive. And
in such a competitive market, draw-
ing attention to Celtic repertoire
requires focusing on more than just
the music. Success depends on pack-
aging, with a strong emphasis on
appropriate imagery and a suitable
title. Distributors told Michael
O’Shea, managing director of Velo
Records, that they would sell 10
times as many copies of an album
called “Folksongs” if he used the
word “Celtic” in the title.

“For awhile, it looked as if the
interest in Celtic would be short-
lived,” admits O’Shea. “But at
MIDEM this year, buyers could see
no end to it. They thought that, like
reggae, it will become [an enduring]
genre. We are now sent demo tapes
from Sweden and Italy. West Of
Eden, a group from Sweden, play in
an Irish-influenced style. They want
to adopt Irish music the way Irish
might play the blues.

Oliver Sweeney, managing direc-
tor of Cross Border Media, which
collaborated with Velo and five
labels to produce the best-selling
“Celtic Women” compilation, thinks
certain recordings referred to as
Celtic have “some very tenuous con-
nections” to the tradition. “The chaff
is going to be shaken from the
wheat,” he says.

ON THE HOMEFRONT

Michael Kenna, of the interna-
tional services departiment of the
Irish Trade Board, is convinced

- that a different anroach to Celtic

music is required at this stage. It
should not be described simply as
world music, but linked to a lifestyle
and sold in non-traditional retail
outlets such as bookstores. The
Irish Trade Board has 26 overseas
offices in markets including the
U.S., Continental Europe, Singa-
pore, Malaysia, Hong Kong und
Beljing and plays a key role in find-
mg new markets for Irish record
labels.

“We've been trying to assist the
development of the indigenous
record-industry sector,” says Kenna.
“I’s a problem n that, yes, Irish
music [is very popular, but] when it
becomes internationally successful in
its Celtic form, the ownership of the
music [through master recordings]
then shifts mto a multinational
forum. Consequently, the {local] sec-
tor is not as well-developed as we'd
hope it would be.

“In Ireland, the development of
the traditional music genre has
evolved out of the old historical tra-
ditions and cultures and into some-
thing that can presented in a mod-
ern format,” continues Kenna. “I
really believe it has not yet achieved
its potential level of success. 1f it can
do so [globally], it can do so also in
the ownership of an Irish label or
group of labels.”

QUANTITY AND QUALITY

Making an impressive and care-
fully coordinated debut s “Celtic
Collections.” The K-Tel series, with
its atmospheric cover shots of Irish
scenery, 1s pressed on high-clarity
picture discs and housed in Digi-
packs as an alternative to the simple
CD jewel box. The series was
launched with 13 albums, including
“best of ” compilations from the likes
of Clannad, Altan, the Dubliners
and Phil Coulter.

Meanwhile, Celiic Heartbeat—
whose first million-selling album
was Bill Whelan’s “Riverdance”—
has signed a new U.S. deal with
Universal Records after a three-
year agreement with Atlantic,

Kila

renewing its association with Uni-
versal’s Doug Morris, who original-
ly brought the label to Atlaniic.
Barbara Galavan, managing direc-
tor of Celtic Heartbeat, is optimistic
about the ongoing interest in Celtic
Music. She cites “Riverdance” as “a
good example of the move toward
bringing the old into the present.”
This summer, Celtic Heartbeat will
gradually reintroduce its catalog,
starting with Bill Whelan’s music
for the movie “Some Mother’s

”»

Son,” “Anuna,” “The Celtic Heart-
beat Collection” and a remix of
“Riverdance” with a new CD book-
let.

John Cook, managing director of
Tara Records, says he receives fre-
quent requests (0 license tracks for
overseas compilations and is fortu-
nate to have six catalog albums
directly related to “Riverdance,”
among them records by Bill Whelan,
Davy Spillane, East Wind and an
instrumental group Moving Hearts,
whose lineup is, in effect, the
“Riverdance” band.

Credit for pioneering work in the
Celtic genre is due to Gael-Linn
Records, which began building up
one of the world’s finest catalogs of
Celtic music when it was founded 39
years ago, long before there was an
Irish record industry as we know it
today. Back in the '50s, “although
traditional music was being played
all around the country, it was not
getting a lot of recognition,” recalls
managing director Riobaird Mac-
Gorain, and there was little available
on record. Gael-Linn provided a
platform for the innovative compos-
er Sean O Riada, who developed
Irish music, showed it had as much
spirit and vitality as the popular
music of the day, and had a big influ-
ence on the Chieftains.

Gael-Linn label manager Michael
Ward reports considerable demand
recently from Japan, although for
songs in the Irish language rather
than for instrumental or orchestral
pieces.

Starting in the 1950s, Ciaron Moc-
Mathun, one of the most influential
figures in the revival of traditional
music, travelled throughout Ireland
to record material for Radio
Eireann, and, this year, his collection
is to be transferred to CDs as part of
the national archive. I

ARPA FOLK Distribucion

The leading company
specialized in distribution of

CELTIC AND TRADITIONAL MUSIC

FOR FURTHER INFORMATION PLEASE CONTACT:
ARPA FOLK Distribucidn, S.L. » San Isidro Labrador, 19 28005 MADRID (Spain)
Telf.: (34 1) 366 53 46 » Fax: 364 00 36 » e-mail: Resistencia@Net.Disbumad.ES

For more information call:
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The Mystic Harp by Derek Bell
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For further information on the sale and
distribution of Celtic Collections in your
territory please contact:

K-tel Music & Entertainment Ltd,

30-32 Sir Rogersons Quay, Dublin 2 Ireand.
Tel: +353 1 6790667 / 6790668 (fax)

Email: info@celtic-collections.com
Visit our web site at:
http://www.celtic-collections.cam
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BURRITO BROS. FLYING AGAIN ON ETHER SET

(Continued from page 6)

Pete Kleinow (not pictured), who was
one of the founding members of Flying
Burrito Brothers in 1968,

Kleinow, along with Gram Parsons,
Chris Hillman, and Chris Etheridge,
recorded the group’s 1969 set, “The
Gilded Palace Of Sin,” that helped launch
its career. They became one of the sem-
inal California bands whose sound paved
the way for the country-rock fusion and
a multitude of successors.

Beland and Guilbeau were
entrenched in the music scene that
spawned the Burritos. Guilbeau had
been part of the ’60s Los Angeles
group Nashville West with Parsons and
Clarence White before he and Parsons
joined the Burritos. Guilbeau and
Beland also performed together in
Linda Ronstadt’s band Swampwater.
Beland’s other pre-Burrito musical
experience included being signed to
Apple Records by Ringo Starr and

touring with Rick Nelson.

As the band evolved, Guilbeau and
Beland were the driving forces behind
the '80s incarnation of the group, the
Burrito Brothers. They experienced
commercial country success with such
songs as “She Belongs To Everyone But
Me,” “Closer To You,” and “If Some-
thing Should Come Between Us (Let It
Be Love)” during their seven-album
tenure on Curb Records.

Beland says he and Guilbeau decid-
ed to record this new album after tour-
ing Spain in 1993. “People started
showing up with not only the old Fly-
ing Burrito Brothers albums, the first
ones, but they also showed up with
‘Hearts On The Line,” and some of the
stuff that Gib and [ did,” Beland says.

Additionally, with the rise of triple-
A radio, he and Guilbeau felt there was
now a format that could embrace the
Burrito sound. “The advent of triple-A

radio was like the catalyst tor this
whole thing,” he says.

They then signed with American
Harvest, a Las Vegas-based label head-
ed by president Robert John Jones. The
label’s roster includes country veterans
Don Williams and Vern Gosdin. “This
is the first piece of product on Ether,”
Jones says of American Harvest's new
imprint, “which is a warning to people
who have bought American Harvest
that this is slightly left of center . ..
We’ll do these kinds of projects on
Ether/American Harvest.”

Beland and Guilbeau say the new
record is definitely a *90s album, but it’s
also a throwhack to the band’s roots
and {its comfortably alongside such
alternative country outfits as Son Volt
and the Jayhawks. In fact, they include
a cover of the Jayhawks’ “Two Hearts,”
sung by Beland, and Patton performs
Son Volt’s “Windfall” on the album.
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60,000 sales in the U.S.
and counting!

Launched in February by Green
Linnet Records, the label aimed
at introducing the uninitiated to
real Celtic music has been an
extraordinary success. Each of

Celtophile’s initial releases
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fow price.
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Celtic Music Today
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Celtic Love Songs
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$7.98 LIST

Available on CD ONLY

Available exclusively in the U.S. from The REP Company
800/547.7715 phone fax 800/423.4741

“This album pretty much tells where
the band is from and where it’s going,”
says Guilbeau. “I think it’s right in the
pocket as far as the Burritos tradition.”

The album features guest appear-
ances by a variety of artists, including
Waylon Jennings, Jo-el Sonnier, Charlie
Louvin, and Buck Owens. Patton and
Jennings share lead vocals on Jennings’
“I Ain't Livin’ Long Like This,” and Pat-
ton and Louvin turn in a rendition of the
Louvin Brothers' classic “My Baby’s
Gone.” Sonnier joins Guilbeau on “Sweet
Susannah,” penned by Guilbeau.

Other guest appearances include for-
mer Burrito Al Perkins playing lap
slide guitar on “Take A Walk On The
Edge” and “San Fernando Road,” and
Sonny Landreth playing electric slide
guitar on the Beland original “World
Without You.” Owens plays acoustic
guitar on the cover of his instrumental
hit “Buckaroo.”

“Every one one of these artists not
only showed up to play, but hung out,”
says Beland. “Everyone lived up to the
pedestal I had put them on. It was
magic . .. Waylon said, ‘You have to
keep being honest and making great
music. There’s so little of it left.” That
gave me such great validation.”

Beland says recording the album was
an emotional time because both Guil-
beau and Kleinow had heart attacks
while they were working on the project.
Guilbeau's heart attack happened April
23, 1996, and resulted in six bypasses.
He was involved in the album but says
his health kept him from participating
as much as he would have liked.

He recently performed at Nashville’s
Summer Lights festival against doc-
tor’s orders but won’t be able to tour
with the band this summer. Instead he
will play select special dates; Kleinow
also will not be able to tour. The tour-
ing band consists of Beland, guitar and
vocals; Patton, bass, vocals; Chris Gold-
en, keyboards; Kubal, drums; and
Wayne Bridges, steel guitar, lap steel,
dobro.

The group, managed by Ramona
DeSalvo of Lord Entertainment, is in
negotiations for a booking agent.

Touring and radio both figure promi-
nently into the marketing plan for the
record. According to Jones, “Buckaroo”
has been serviced to radio via CDX and
Is getting airplay on some country sta-
tions. The next single, also to be
released via CDX, will be the title cut.
Nashville-based radio promoter John
Grimson has been hired to work the
singles at country;, triple-A, and college
stations.

“There’s no way we'll have the criti-
cal mass in any one category to wind
up on | Billboard’s] charts,” Jones says,
“but [ Grimson] has a fairly dynamic list
of stations that are open to playing the
kind of music that is on this record. The
thing that's interesting is that it’s the
same difficulty you would have had get-
ting them played in 1968 and ’69, and
that is, they aren’t country and they
aren’t rock.”

Though that might work against
them at radio, Jones says it’s a plus on
the tour circuit. “They are going to
begin 4 tour in July, and that works for
them when they are on the road
because they get a chance to play coun-
try venues and rock venues,” he says.

Jones suys the label’s marketing plan
revolves around what it is calling “the
three-city concept.”

“We'll be working the city they were
just in, the city that they are in, and the

city that they are going to be in,” he
says. “We are going to have them on
local radio stations where they can do
interviews, and the great thing about
the Burrito Brothers is they can actu-
ally play with three of them sitting
around a microphone playing their own
instruments and singing their own
parts. We will also be doing point-of-
purchase, posters, and stuff with local
record stores and working with con-
sumer and local press on a city-by-city
basis as they tour.”

Skip Young, senior music buyer for
the Hastings chain, predicts the album
will cateh consumers’ attention. “They
are a good rockin’ band. Guilbeau is a
good fiddle player, and Beland’s a good
singer,” he says. “And it goes without
being saicd, Sneaky Pete is great. He's
played with everyone from the Stones
to Buck Owens. It will be interesting.”

Young isn’t concerned that con-
sumers might have a problem with the
fact that the lineup has changed from
the original members. “I don’t really
think people will know unless they are
Jjust a real collector like I am or a his-
torian,” he says. “After all, it’s been
almost 30 years since they started. A
lot has happened.”

LAWRENCE PAYTON

(Comtinued from page 9)

Payton dubbed a “black Catskills.” He
told writer Emily Gaul in 1994, “For
us, it was like school. I feel sorry for
young kids today; they don’t have
places like that to work on their skills
and try things out.”

At Motown, the Tops’ breakthrough
occurred when they were partnered
with the Holland/Dozier/Holland team,
who brought Stubbs’ voice to the fore.
“We took some chances,” admitted
Dozier, not least of all with “Reach Out
I'll Be There.”

The record’s neoclassical feel, cou-
pled with the vocal “urgency” that
Dozier described as Stubbs’ strength,
was innovative. “Because it had so
many different moods and changes,”
said the producer, “it was the talk of the
music industry”

When they left Motown in 1972, the
Tops gained more creative freedom,
and Payton became more involved in
production and songwriting. He also
took some lead-vocal duties, such as
“One Woman Man” (a minor R&B hit
single released under his name) from
the Tops’ 1973 album “Main Street Peo-
ple.”

Payton produced (with Steve Barri)
“Night Lights Harmony” in 1975 and
two later albums, “Catfish” and “The
Show Must Go On.” He often shared
writing credits with the Tops’ longtime
associate, Fred Bridges, and on 1982's
“One More Mountain” album, he co-
authored “Nobody’s Gonna Love You
Like I Do” with Stubbs.

Aside from recordings for Riverside,
Columbia, Dunhill/ABC, Casablanca
and Arista, the Tops have been under
contract to Motown on three occasions:
their '60s heyday, the mid-'80s, and the
mid-"90s. Their last album for the label
was 1995's “Christmas Here With You.”

That year, Motown also began
assembling a comprehensive four-
album boxed set on the group. Howev-
er, the project appears to have fallen
vietim to the company’s move from Los
Angeles to New York, and it is not cur-
rently in preparation.
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Industry Rallies Around Gassette
Retailers Urged To Promote Format Sales

B BY ED CHRISTMAN
and DON JEFFREY

NEW YORK—The International Re-
cording Media Assn. (ITA) initiative to
bolster cassette sales is receiving wide-
spread support from music manufac-
turers and retailers.

The campaign—which has been pro-
moted via full-page trade ads carrying
the tag line “Where’d ya hide the cas-
settes?”’—is aimed at music retailers,
urging them to better represent the
tape format in their stores.

The ads, using a {igure from a Soun-
data study, say, “96% of consumers own
and regularly listen to a cassette play-
er, but they can’t find prerecorded
music cassettes in your store. And
you're losing the sale.”

ITA executive VP Charles Van Horn
says of the campaign, “I think we're
getting great awareness of the profit
potential of the cassette—and greater
awareness that consumers really want
the cassette.” The campaign, which
began in late May, will last for 16 weeks.

At the National Assn. of Recording
Merchandisers (NARM) Convention in
March, the loss of cassette sales
emerged as the major issue of the event,
with manufacturers urging music
retailers to stop what appeared to be a
rapid abandonment of the format.

Since NARM, a number of labels
have announced promotions to bolster
cassette sales.

In early June, Danny Yarbrough,
president of Sony Music Distribution,
sent a letter to music accounts, urging
them to support the ITA initiative. The
letter says that the initiative is aimed at
ensuring that cassettes are available
and visible in-store, as well as present-
ing to the public a positive image of the
configuration.

In his letter, Yarbrough notes that
Sony has been systematically devaluing
its Best Value cassette line to its lower-
priced Nice Price. During the past year,
400 titles have received that treatment,
and as a result that line has experienced
a 200% increase in sales, according to
the company.

NAA vm .

The above titles are sold at reduced
prices at retail through budget pro-
motions by music distributors Sony
and WEA.

The letter reminds music accounts
that while C'D players are being in-
stalled in cars, some 15 million new vehi-
cles will be sold this year with cassette
players. Including car tape players, cas-
sette hardware sales will top 25 million
units, he says.

Yarbrough points out that the cas-
sette is still about 25% of album sales,
and that a Soundata survey shows that
about 30% of tape buyers buy nothing
when they can’t find the cassette title
they want.

He concludes that it is “in the indus-
try’s best interest to keep the cassette
configuration vital.” In order to accom-
plish that, he urges accounts to make
the cassette accessible and attractive by
displaying it with the face out, as
opposed to spine out, which has become
a common practice. He also urges
accounts to advertise cassette pricing
in their consumer ads.

Other distribution executives applaud
the Sony letter. While many industry
participants feel that price is one of the
key factors that will determine if the
decline of the cassette can be slowed,
there is some debate about whether
price should be used as an incentive to
spur account orders or whether it
should be used in advertising to spur
consumer sales.

One executive, speaking on the con-
dition of anonymity, says that his com-
pany is devaluing the cassette—
through moving titles into midline and
budget lines and through discounts—in

order to prompt accounts to carry more

tape titles. This executive believes that
the reason cassette sales ave falling is
that retailers have been cutting back on
their orders and poorly merchandising
the cassettes they do stock.

He says, “The consumer will still pay
full price for the cassette if they can
find what they are looking for: The prob-
lem is they can’t find what they are
looking for.”

But other distributors and label sales
executives say that cassette sales can be
bolstered by making the format an
attractive value to the consumer.

Whatever the belief, Sony is not alone
in supporting the cassette. BMG Dis-
tribution and the RCA Label Group

(Continued on next page)
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Barbara Covers Oscar. DRG Records artist Barbara Cook signed copies of her
new album, “Oscar Winners: The Lyrics Of Oscar Hammerstein II,” at the Tower
Records in New York's Lincoln Center. She is pictured with Hugh Fordin, presi-

dent of DRG.

Sneak Peeks Stations Generate Info, Sales
Mass Merchants Put Multimedia Units To Use

B BY FRANK DICOSTANZO

At the push of a button, retailers can
now offer music and video samples,
gather marketing data, provide in-store
advertising, draw customer attention,
hoost sales, and maybe even turn
browsers into buyers.

At least that’s the idea behind Sneak
Peeks, an interactive multimedia lis-
tening and viewing station that comes
replete with both entertainment- and
consumer-brand advertisers like Nabis-
co, American Chicle, Canon, Ocean
Spray, and Energizer.

From an information standpoint, the
system provides usage data that are
scanned {rom its computer and later
analyzed based on store sales figures
provided by the r etdilel

With the company’s focus on pene-
trating mass-merchant stores, mnore
than 1,850 systems have been placed in
the electronics departments of Wal-
Mart, Kmart, Venture, Hill, and other
retail giants via Handleman Co., the
Troy, Mich.-based rackjobber that serv-
ices 40% of Kmart stores and 25% of

Wal-Marts.

The brightly lit touch-pad kiosks,
which include sponsor logos and prod-
uct graphics, feature a 25-inch sereen
encased in a custom-built 6-foot-tall

freestanding cabinet. The units offer

full-motion video and stereo sound

Sneak Peeks, plctured above is an
interactive multimedia listening and
viewing station marketed by San Fran-
ciscorbased Pics Previews.

using CD-ROM technology. Recently,
the system, which holds up to 96
albums including album cover art, was
enhanced to allow shoppers to sample
four songs per record. In addition to
music, customers can select 30-second
previews of videos and video games.
Each sample is preceded by a five-sec-
ond advertisement. The ads are rotated
before each preview.

Never idle, the unit, whose screen is
visible from a 25-foot distance, is pro-
grammed to go into an automatic
“attract mode” to entice shoppers. All
ads are targeted to products sold either
in the entertainment department or
others within the mass-merchant chan-
nel.

“The beauty of these systems is in
their simplicity of use and ability to
generate traffic and sales,” says Eric
Bindelglass, COO for San Francisco-
based Pics Previews, a unit of the
Qorvis Media Group.

Beyond that, he adds, the machines
help turn the shopping experience into
a more fun and entertaining event that

(Continued on next page)

 Billboard’s 1997 Record Retailing Directory

Billboard’s Record Retailing Directory provides the accurate
information you need to reach record retailers and sell them your products
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Relied upon by the entire record and video industry, Billboard’s 1997
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INDUSTRY RALLIES AROUND CASSETTE

(Continued from preceding page)

(RLG) have come up with a catalog cas-
sette program that gives accounts
choices, in an attempt to bolster sales.
For full-line cassettes, in one promotion,
certain RLG titles, excluding new
releases and certain current projects,
carry a 20% discount if the account
orders an assigned minimum pieces per
title and agrees to monitor sales activi-
ty to determine if each title should have
its minimum increased or decreased.

BMG and RLG came up with a sepa-
rate promotion for chains that have des-
ignated country music stores, with dif-
ferent guidelines for minimum orders
per title.

For the midline cassette, certain
RLG titles carry a 20% discount and the
remainder have a 50% discount, if min-
imum-order requirements are met and
sales activity is properly monitored.
Similarly, there is a separate promotion
for those chains that have a designated
group of country music stores.

Rick Cohen, senior VP of sales of
BMG Distribution, labels his company’s
cassette catalog program as an experi-
ment, driven by a country label for
which the cassette is still an important
part of the business. “We are playing
with different ideas to see if there is a
way we can provide an incentive for
accounts to carry more cassettes,” he
says.

Henry Droz, president of Universal
Music and Video Distribution, says he
supports the movement to highlight the
cassette, but he adds a word of caution.

“The decline of the cassette is an
irreversible trend, and you can’t bring
it back,” he states. “You cannot argue
that cassette returns are still coming
back higher and higher than CDs.”

However, he says that the key to
maintaining cassette sales appears to
be pricing. He says Universal has been
putting more cassettes into midline and
budget categories in order to create vol-
ume sales. Moreover, he urges retailers
to highlight the cassette in stores.

Meanwhile, sources say that Poly-
Gram Group Distribution (PGD) has
Jjust completed a review of all its terms
and conditions of sales as they affect the
cassette format and is reported to be on
the verge of announcing major changes
concerning the configuration.

In Atlanta, Capricorn is about to
launch an experiment to spur sales of a

EXECUTIVE

MUSIC VIDEQ. Michael Benson was
promoted to senior VP of promotion
and program planning at VH1. He was
VP of promotion and program plan-
ning.

DISTRIBUTION. Blockbuster in McKin-
ney, Texas, promotes Galen Erickson
to senior VP of distribution. He was
VP of distribution.

HOME VIDEOQ. Buena Vista Home Video
North America in Burbank, Calif., pro-
motes Mitch Koch to senior VP/GM.
He was senior VP of finance.

Reel.com in San Francisco appoints
Harry Bernstein VP of business de-
velopment. He was VP of creative de-
velopment at Film.com.

Peter Fifield is named VP of
finance and administration at Fox Lor-
ber Associates Inc. in New York. He
was VP finance and operations at Cap-
ital Cities/ABC Video Publishing.

new front-line cassette, according to VP
of sales Rob Sides. For the new 311
album, “Transistor,” which will be
released Aug. 5, the label will put a
$17.98 list price on the CD, but instead
of an $11.98 list price for the cassette,
the title will be at $8.98 list.

With that kind of pricing, Sides hopes
to see sale-pricing by merchants of
$12.98 for CD and $6.98 for cassette.

In order to make up for the lost rev-
enue by the lower price, Sides says he
hopes that the retail community will go
above and beyond the cooperative ad-
vertising dollars the label is making
available and be creative in merchan-
dising and marketing the cassette. He
suggests that could include running ads
that advertise one of the formats at a
bargain price if the customer buys both
the CD and cassette of a title—or it
could mean supporting the label by
putting the title in a counter display.
“We want accounts to promote the hell
out of the cassette” version of the al-
bum, he says.

Sides explains that the Soundata sur-

vey shows that a number of consumers
will buy both the cassette and the CD
at the right price. But he says that in
order for the experiment to be finan-
cially successful, the percentage of cas-
sette sales for “Transistor” must be
double what it was on the act’s last
album, for which tapes accounted for
15.4% of unit sales, and that the cas-
sette should not cannibalize CD sales.

If the promotion doesn’t appear to be
providing incremental sales, Capricorn
can always pull back from it, say three
months out, and return the cassette
price to its normal level, Sides says.

With all the activity from music man-
ufacturers, retailers say they are rally-
ing to the cassette cause.

In Troy, Mich., Sandy Bean, VP of
Harmony House, says that while cas-
sette sales were really disappointing at
the chain last Christmas, the retailer
will try “something new; we will do a
budget cassette sale with Sony,” offer-
ing consumers the chance to purchase
three of the distributor’s titles for $10.
She adds, “We have never done a cas-

SNEAK PEEKS STATIONS GENERATE INFO, SALES

(Continued from preceding page)

benefits repeat business and customer
loyalty.

Qorvis, founded in 1992 by Jeffrey
Cohen, is a marketing-service compa-
ny. It bought the assets and trademark
of PICS Preview Systems, a company
that became insolvent after its kiosks,
which showcased music videos in
record stores, failed to catch on. The
assets of the PICS Preview Systems
have been used to create the Sneak
Peeks business for the company.

The Sneak Peeks operations—which
employs 25 people—designs, markets,
and oversees the in-store interactive
network of kiosk systems. Revenue is
generated from the sale of systems,
equipment updates, maintenance fees,
and advertising.

Pursuing an aggressive strategy, the
company plans to keep its focus on
adding other high-volume retail outlets
for its systems, including regional
mass-merchant stores.

According to Bindelglass, mass mer-
chandisers are an increasingly impor-
tant retail sector for corporate spon-
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BENSON ERICKSON
Paramount Home Video in Los

Angeles names Elaine Perliss direc-

tor of product management. She was

director of marketing at Columbia
TriStar Home Video.

RADIO. Superadio in Southborough,
Mass., names Robin Barbero COO of
Superadio and president of Superadio
International and E.J. Gore VP/direc-
tor of sales. They were, respectively,
GM and owner of Rite On, an adver-
tising agency.

sors, who now register 25%-50% of
their sales through the channel. “Wal-
Mart alone has 30% of the country
music sales,” he says, adding that “it’s
an incredibly strong market share not
only in music, but video, video games,
and many other categories.”

Further, the system allows con-
sumer-product manufacturers to
cross-merchandise their products by
sponsoring an entertainment catego-
ry on the touch pad. For instance, the
country musie section in its Wal-Mart
and Kmart placements is sponsored
by Dentyne.

Other music categories include
pop/rock, rap, soul, and alternative.

Because the system is computerized,
Bindelglass emphasizes that every
press of a button in each store across
the nation is tallied on a daily basis.
“The technology allows us to know with
absolute certainty that we reach 66 mil-
lion people in an eight-week cycle and
deliver over 12 million impressions for
each corporate sponsor.”

The company estimates an average
of 500 inquiries per day, per store. Its
data show that sales rise between 16%-
27% for home electronics department
products and 2%-14% for other depart-
ment consumer-brand products. The
system is particularly effective in
reaching adults 18-44 with an average
income of $40,000, as well as children
12-18. Increases in incremental sales
volume for both retailers and advertis-
ers are documented through a PIN
(Product Information Network) and a
computer retail link.

Referring to a number of PICS stud-
ies, Bindelglass says more than 20% of
the people that use the system have
said they came into the entertainment
department because they were drawn
by the unit’s visual appeal.

“QOur system pulls people into the
entertainment department,” he says,
referring to research data that shows
31% of customers who shop at mass-
merchant stores visit the department
on any given day.

“Obviously a system like ours that
contributes to or enhances that 31% is
worth big money to the retailer,” adds
Bindelglass.

sette-only sale before.”

She says the cassette accounts for
20% of sales at the 37-unit chain, which
still stocks a wide breadth of titles. But,
she notes, “we just don't do the depth; if
we have 25 CD copies of a title, we prob-
ably only have three cassettes.”

In North Canton, Ohio, Dave Roy,
director of purchasing at Camelot
Musie, says, “We still pay attention to
the cassette.” He notes that tapes still
have a strong toehold in R&B music,
which is a strong area for the company.

Moreover, he says that as competitors
have “walked away from the cassette,”
Camelot has reassessed its cassette
allocations, strengthening the format’s
presence in a number of genres, includ-
ing country, easy listening, and show
music. As a result, “we have added
another 2,000 cassette titles in our
stores,” he says.

Overall, the Camelot warehouse
probably stocks some 40,000 CD titles,
and at least half of those titles are also
stocked on cassette, he says.

Furthermore, he says, the chain still
features the cassette in all its advertis-
ing. “We can’t afford to give up the mar-
gin of the cassette; it is 3%-6% higher

than CD,” he states. “If vou have the
cassette, the consumer will buy it.”

In Atlanta, Michael Goldwasser, VP
of the 18-unit Starship chain and the
Music Network one-stop, says that the
cassette still accounts for about 45% of
album sales.

He says that during each of the last
three years at the one-stop, “we had
gone in and reduced the space for cas-
settes, but every year we had to go back
and increase it, because for our cus-
tomers—independent merchants—it is
still a viable business.”

“Our feeling is, if it ain’t dead, then
don’t bury it,” he says. “In the South-
east, I don’t even think the cassette has
yet to reach its twilight years.”

John Grandoni, director of purchas-
ing for the 150-store National Record
Mart (NRM), says, “Any time you put
more titles into the budget and midline
categories, that certainly helps sales.”

He mentions that PGD ran a special
products promotion for which NRM
sold cassettes at $2.99. “It was very suc-
cessful. A $2.99 price point proved to us
that people will still buy the cassette.
And many multiple purchases were
made.”

MUSIC

newsline...

SPEC’S MUSIC reports a $2 million loss for the third fiscal quarter, which
ended April 30, compared with a $812,000 loss in the same period the year
before. But the company says that $678,000 of the recent net loss was due to
an income-tax adjustment. The retailer’s operating loss
was $1.38 million, slightly higher than last year’s $1.31
million deficit. Revenue fell to $16.5 million from $17.9
million because of fewer stores. The good news is that the
remaining stores—those open at least a year—showed a
sales gain of 3.1%. For nine months Spec’s reports a net loss of $3.2 million
on $53.7 million in revenue, compared with a $2.2 million loss on $60.9 million
in revenue in the year-earlier period. The company operated 46 stores as of
April 30, down from 52 a year ago. During the quarter the Miami-based retail-
er acquired the assets of Digital Sounds Distributors and folded it into a new
subsidiary, D S Latino, which will include the distributor, Latin music label
Hits Only, a recording studio, and rights to a Latin catalog.

K-TEL INTERNATIONAL has joined with Hearst Magazines Brand Development to
produce a series of music anthologies based on Cosmopolitan and Esquire mag-
azines. K-tel says that the series will feature “artists and compositions reflect-
ing the style and content of the two magazines.” The first of the recordings will
be distributed beginning Oct. 1 in the U.S. K-tel says the CD packaging will
“closely resemble the magazines’ overall look and positioning in the market.”

BEST BUY reports a loss of $2.6 million for the first fiscal quarter, which ended
May 31, compared with a profit of $409,000 in the same period a year ago. Rev-
enue fell 2% to $1.6 billion from $1.63 billion. Sales from stores open more than
a year declined 8% in the quarter from last year. Finding a silver lining among
the clouds, the company stated that the “overall financial performance was
better than we expected for the quarter. We are extremely encouraged by our
progress to generate a stronger gross profit margin.” The margin rose to
15.4% in the quarter from 14.2% a year ago. The company also says it reduced
the seasonal capacity of its revolving credit facility to $365 million because of
“slower store growth and improved inventory management.” In the quarter
the retailer opened two stores, for a total of 274 in 32 states.

HARVEY ENTERTAINMENT says that the Los Angeles Superior Court found
that a former member of the company’s board, Jeffrey
Franklin, had breached his fiduciary duties to Harvey
while serving on the board. The court determined that
Franklin “knowingly made material misrepresentations
to, or concealed material facts from, Harvey.” The court
awarded Harvey damages of more than $700,000. Harvey
licenses rights to cartoon characters, such as Casper the
Friendly Ghost, for direct-to-video films and TV shows.

GTECH, a supplier of computerized online lottery products and services, has
agreed to acquire NTN Communications, which develops and distributes inter-
active entertainment games for cable TV and online services. GTECH plans
to pay approximately $140 million, or $5.125 a share, for NTN. GTECH also
agreed to lend $3.7 million to NTN to fulfill a financial obligation.
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Stop driving your customers crazy. They want to listen to cassettes in
their cars but they can't find them in your store. Less than 20% of all
automobiles have CD players, while over 15 million new cars will be
sold with cassette players this year alone. . '
That’s because prerecorded music
cassettes sound great, are portable and
are a better value than ever before. Get

IT PAYS TO
CARRY CASSETTES

by calling toll free: 1-888-567-TAPE

ITA Avunio CasserTE Coavrrrion CHARTER MeMBERS: Allied Digital Technologies ¢
Auriga, Aurex ¢ BASF Audio/EMTEC Magnetics ¢ BMG Distribution ¢ BMG
Entertainment ¢ Cinram ¢ PolyGram Group Distribution e

Sonopress ¢ Sony Disc Manufacturing ¢ Sony Music Distribution e

WEA Manufacturing ConTrmBuTING MEMBERS: AMI ¢ Concept Design o
Olamon Industries ¢ Replication News

ITA, The International Recording Media Association, is a R7-year-old industry trade association with 450 member compa-

nies throughout the world. Members include magnetic and optical recording media manufacturers, program right holders,
recording and playback equipment manufacturers, and audio and video duplicators.
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e-mail us at jeffw@sdcd.com
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OUR GUSTOMERS ARE AlWAYS
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*CD SINGLES
*GASSETTE SINGLES
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answer any questions « Same day shipping ¢ Weekly mailer
Inquire about FREE NEXT DAY DELIVERY

DIAL 1.800.899.DISC (3472)
for your greatest hits
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NRM Lets Labels In On New
Frequent-Buyer Program

IN LAUNCHING a frequent-buyer
program this spring, National Record
Mart (NRM) has come up with an
interesting twist. It allows labels to
try to influence customer purchases
by tying the frequent-buyer program
into the chain’s menu of promotions.

The frequent-buyer program,
named Passport, awards members
with two points per album purchase,
allowing them to redeem 20 points to
get a free cassette album and 30
points for a free CD album. “The hook
we promote is

poll its database for customers that
have made purchases of the artist’s
album and send a mailing to those
customers with incentives to come
into the store to buy the new album.

Of course, in order for something
like that to happen, labels will have to
buy into NRM’s direct-mail capabili-
ties, which Mundorf estimates should
be ready by the fall. Currently, the
club claims 100,000 members, and
Mundor{ says the chain wants to sign
up 1 million customers within a year.
Interesting-

—

‘earn free music
today,” ” says
NRM president
Larry Mundorf.
Unlike other

record chain fre-

RETAIL
TRACK

by Ed Christman

ly, when sign-
ing up new
members, NRM
asks for, and has
been receiving,
E-mail address-

quent-buyer pro-
grams, which
use other prod-
ucts for redemption, we feel our cus-
tomers are most interested in music.”

The company signs up members
and inputs data at the cash register.
The data are inputted into the
chain’s point-of-sale system, which
issues a bar-coded membership card.
The program was tested in the
fourth quarter of last year and this
year’s first quarter in the chain’s
Indianapolis stores and then rolled
out chainwide.

Like Compact Disc World, which
has been touting the direct-market-
ing capabilities of its frequent-buyer
program for more than a year, NRM
is building a database that tracks pur-
chases by members so that it has the
capability of doing, say, genre promo-
tions or driving sales for an estab-
lished artist or even developing-artist
promotions via direct mail.

For example, when Garth Brooks
releases his next album, NRM can

es, which could
greatly reduce
the costs associ-
ated with the direct-marketing
efforts.

The interesting twist to the Pass-
port program is that it allows labels
to purchase points so that they can be
applied to club-member purchases in
such a way that it spurs sales of their
artists. For example, instead of the
normal allotment of two points per
album purchase, shoppers can be
made aware that a purchase of the
new Paul McCartney album is
rewarded with, say, four points. The
same idea can work for a distributor
wanting to promote its midline.

The goal of Passport, according to
Mundorf, is to create customer loyal-
ty and affect purchasing habits. Also,
“we want to overcome the big-box
mentality of driving things with price
by giving our customers something
that is value driven.”

Mundorf says that Bill Teitel-

(Continued on page 57)

Parlez Vous, “Ka-ching™?

High fill rate. And a deep catalog.
| more retailers place more orders.

' More retailers rz2ly on the AEC One Stop Group to deliver
more of today's 2iggest hits. Like the En Vogue's ev3.
With a worldwide d stribution network. One stop shopping.

[t’s the one place

| AEC One Stop Group

Abbey Road Distributors e Abbey LA e Bassin Distributors e CD One Stop

AEC Field Offices: Atlanta e Baltimore e Philadelphia e Portland e Omaha e San Diego
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More Magic.
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Featuring:
* Favorite songs from
classic films like

Pinoechio and Winnie
the Pooh.

* Plus, new favorites
from this summer’s,
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Broadway musical
Beauty and the Beast .

The Hit Series and
Success Continue.
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of Volumes I-11l sold
and counting,
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our shelves.
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Indies Provide Crucial Documentation Of Music Past

LEGENDS Ol THE LOST: As our
protracted vacation drew to a close,
we wound up loafing around the
house—what else?—listening to indie
records and musing about the way
indies become the caretakers of their
own history.

Just as independent labels have
served as the promulgators of the
most forward-looking music, they also
act as the ultimate archivists of music
that was misplaced, buried, or
ignored in its own day. Nothing serves
as a better reminder of this erucial
role than four fascinating current his-
torical packages, which focus on
obscure but vibrant developments
during the ’60s and '70s in Chicago,
Memphis, Cleveland, and Los Ange-
les.

We'll admit that, even though we
claim Chicago as our hometown, we
were unfamiliar with the Windy
City’s Quill Records until the arrival
of “The Quill Records Story—The
Best Of Chicago Garage Bands” from
Narbeth, Pa.-based Collectables
Records. We're glad that Collectables
rectified the situation.

Quill was one of several Chicago-
based indies that sprouted up in the
mid-"60s, when the city’s top 40 sta-
tion WLS, with its butt-kicking
50,000-watt clear-channel signal, was
able to turn a local act into a national
commodity: In 1966 alone, the Buck-
inghams’ “Kind Of A Drag” climbed
to No. 1 on Billboard’s Hot 100 Sin-
gles chart, while the Shadows Of
Knight’s “Gloria” hit No. 10.

Quill was the brainchild of Peter
Wright, manager/producer of mellow
Chi-town act the New Colony Six.
Wright scooped up a variety of young
groups from Illinois and Wisconsin,
and, while he never hit it big, his
eclectic roster might find favor today
with garage band enthusiasts whose
collections bulge with the “Nuggets,”
“Pebbles,” and “Back From The
Grave” compilations.

Among the gems on “The Quill
Records Story” are two lush Beach
Boys-inflected tracks by the Excep-
tions, a Chicago unit that included a
pre-Chicago Peter Cetera; snarling
garage punk by the lExterminators,
the Delights, and the Riddles; and
lots of derivative but entertaining
folk-rock, pop, and power punk.
There are a few nifty photos of band
members stylin’ with doggie-bowl

DECLARATIONS

i Dot
INDEPENDENTS..

Current
News
Daily
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Online
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by Chris Morris

haireuts and houndstooth suits, too.

A few years hence and a couple
hundred miles south, a group of teen
delinquents who called themselves
the Memphis Goons were making
trouble in their own garage. Their
music had to wait until the dawn of
the *90s to get exposed: In 1993, Rise
Records in Austin, Texas, issued a
four-song EP of the Goons’ proto-
punk experimentalism, and this year,
Shangri La Records in Memphis
issued a full-length album, “Teenage
BBQ,” comprising tapes apparently
exhumed from a band member’s
attie.

The group’s pseudonyms—Xavier
Tarpit, Vanilla Irog, Jackass
Thompson, and Rover Rollover—
betray the influence of Captain
Beefheart, and its 1970-71 record-
ings do as well. Other contemporane-
ous musicians’ hands are felt in the
Goons’ ramshackle music: Frank
Zappa, the Velvet Underground,
the IFugs.

A 1970 manifesto by the band says,
“Our music? Yes, its [sic] hard to lis-
ten to. One could debate whether its
[sic] good musie or not. But that’s not
the point.” Certainly, the Goons’ stuff
is juvenile and primitive, but it’s also
bracingly weird and has a distinctive
Southern feel to it (perhaps as the
result of the scraping fiddle and out-
of-tune piano that grace some tracks).
“Teenage BBQ” may be too strange
(or annoying) for some tastes, but it
strikes us as a welcome excavation of
some proto-punk missing links.

Just a few yeuars after the Goons
adapted their extremist '60s roots to
their own style, some groups in
Cleveland adopted many of the same
sources to their ends. The best known
of these avant-garde acts was Pere
Ubu; the forgotten legacy of three of
Ubu’s contemporaries—Mirrors, the
Electric Eels, and the Styrenes—
has been dug up and lavishly pack-
aged on a new set, “Those Were Dif-
ferent Times,” on St. Louis’ Scat
Records.

While the three bands shared
members in their oft-rotating lineups,
all espoused wildly differing sounds.
Mirrors, fronted by guitarist Jamie
Klimek, favored a spare, Velvet
Underground-derived style. The
Styrenes, which included Klimek and
keyboardist Paul Marotta, were a
more arty and tuneful unit. And the
deliberately—nay, extravagantly—
offensive Electric Eels were art-ter-
ror incarnate; the band was known to
“play” a gas-powered lawnmower
onstage, while de facto leader John
Morton sometimes performed with
large wrenches duct-taped to his
clothing.

“Those Were Different Times”—
which is being issued as a limited set
of three 10-inch LPs or a single CD,
with an opulent photo book bound
with bolts—collects vintage 1973-76
studio and live recordings by all three

acts. For fans of *70s Cleveland exper-
imentalism, which has been docu-
mented in scattershot fashion over
the last few years, the collection is a
necessary concordance to the Eels
and Styrenes compilations released
in 1991 by Homestead Records, and
those intrigued by the lone Mirrors
track on last year’s Pere Ubu boxed
set will find plenty to sink their teeth
into.

Our last musical fly trapped in
amber is one that Declarations of
Independents used to see regularly
as a habitué of the L.A. punk seene in
the late "70s. Among local punk rock-
ers, especially those collected on the
city’s West Side, there were few
bands so beloved as the inelegantly
named trio the Urinals, whose hard-
to-find works are compiled on “nega-
tive capability . . . check it out!” from

Minneapolis’ Amphetaraine Reptile.

Even by the out-in-left-field stan-
dards of late-"70s L.A. punk, the Uri-
nals were unique. Tke band mem-
bers—guitarist John Talley-Jones,
bussist Kjehl Johansen, and drum-
mer Kevin Barrett—sported a col-
lege-geek look (appropriately, since
they met while attending the Univer-
sity of California Los Angeles) and a
severe aesthetic. Their songs were so
short and spiky they made Wire
sound like Genesis. Like many other
bands of the day, they released their
homemade EPs (produced by Vitus
Mataré, keyboardist for the Last) on
their own label, Happy Squid Rec-
ords; these recordings form the core
of the AmRep set.

Listening to curt, blazing yet often
melodic numbers like “I'm A Bug,”
“Black Hole,” “Ack Ack Ack Ack,”

and “Sex” today, it’s impossible to
imagine the similarly economical and
combustible music of the great San
Pedro, Calif., punk trio the Minute-
men without the Urinals’ prescient
precedent. The current album also
includes some exuberant vintage live
performances, caught at such now-
defunct, fondly remembered L.A.
venues as the West Side’s Club 88 and
Chinatown’s Hong Kong Cafe.

Listening to “negative capability,”
one gets a renewed sense of what an
incredibly creative cauldron the L.A.
punk matrix was nearly two decades
ago. Kudos to AmRep for this happy
musico-archaeological dig and to the
other like-minded indie labels that
are preserving other marginal but
important indie music, which might
otherwise be blown away by the
winds of time.
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“When Valley bought Scott's, | was sad,
but not for long. Superior customer
service and next-day delivery are definite
Valley strong points. Valley is now my
One-(and only) Stop. I'm very satisfied.”

Bret Daugherty
13th Floor Music

Bret Daugherty's

One-Stop

VALLEY RECORD DISTRIBUTORS

“THE ONE-STOP THAT RETAILERS CAN'T STOP TALKING ABOUT”

www.valsat.com

Toll Free: 1.800.845.8444 ¢ Fax Toll Free 1.800.999.1794
Outside U.S. Call: 916.661.6600  Fax 916.661.2502
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Raved-Over ‘Redwall’ Now On Listening Library

REDWALL REIGN: One of the
most popular and critically aec-
claimed children’s book series of
recent times has made its un-
abridged audio debut, courtesy of
Listening Library Inc. The Old
Greenwich, Conn.-hased audiobook
firm, whose releases are all complete
and unexpurgated, unveiled “Red-
wall” in late June, featuring a full
cast led by the series author, Brian
Jacques. A number of retail promo-
tions, coupled with the book series’
continuing demand, make for one of
the highest-profile titles Listening
Library has released.

“Redwall Book One: The Wall,”
which runs three hours and five min-
utes on three cassettes at a suggest-
ed retail price of $19.95, is the first
part of the
first vol-
ume of the
book series
(or saga, as
Jacques pre-
fers it be
known). “Red-
wall Book
Two: The
Quest” will
reach stores
in February

T i 1
TISTERING i
LIRRARY » i
- “
J Huaam facouas =

REDWALL
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1998, fol-
A FULLCAST. IER=XTION lowed in Md.y
vt by “Redwall
Book Three:

The Warrior Way.” All three parts of
“Redwall,” consisting of eight cas-
settes in all, will be released
together into the library market in
September, according to Listening
Library president Tim Ditlow,
“The retail market can’t absorb an
eight-cassette set all at once, but
libraries will get the whole megil-
lah,” he says.

Author Jacques (rhymes with

by Moira McCormick

“rakes”), a fascinating character
who has worked as a longshoreman,
poet, trucker, folk singer, and play-
wright among his many professions,
published the saga’s flagship novel
“Redwall” in 1987, 10 years before
its Listening Library audio release.
It concerns the adventures of a
mouse named Matthias, a monk in
training at medieval woodland clois-
ter Redwall Abbey, and Redwall’s
battles with murderous rat Cluny
the Scourge and his nefarious fol-
lowers. Nine other Redwall books
have followed, with the sales
approaching 2% million in the U.S.
alone. The saga’s primary audience
is preteen boys—though the charac-
ters are all forest creatures, there’s
nothing cuddly about their battle-
filled, often gory exploits—but girls
are Redwall fans, too, thanks to
Jacques’ strong female characters.

Chief among them is the formida-
ble badger Constance, the baddest
fighter in the Redwall crew. She’s
voiced in “Book One: The Wall” by
Jacques’ wife, Liz Crampton (son
Marc provides the voice of
Matthias). “She was a school-
teacher—she could freeze kids at 50
vards with her voice,” says Jacques,
phoning from his home in Liverpool,
England.

Jacques, who narrates as well as
voices Redwall Abbey’s chief mole,
says he is completely satisfied with

ON AUGUST S
THE LOONEY TUNES GANG GIVES THE ULTIMATE TRIBUTE
T0 ROCK °N' ROLL'S BIGGEST LEGEND
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(RY-72758/9 - RY/RY 72758)
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Visit Kid Rhino on the Web at www.rhino.com

LOONEY TUNES, characters, names and all reloted indicia ore irademarks of Warner Bros. © 1997,
Manutactured ond marketed by Kid Rhino, o division of Rhina Entertainment Company.
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Listening Library’s recording. “I'd
already done abridged versions for
other companies. It was no fun at all
sitting in a studio reading hacked-up
versions of my own book.”

The author says he enjoyed himself
immensely recording Listening
Library’s “Redwall” and that he is
“ecstatic” about the finished product.
It was cut over an 11-day period at
BBC Merseyside studios in Liver-
pool, where Jacques has hosted a
radio music-and-chat show on Sun-
days since 1978. Some 23 voice actors
portrayed 56 characters and between
them employed a vast array of
British accents, among them the dis-
tinctive inflections of Birmingham,
Somerset, Yorkshire, Lancashire,
and Wales. “The actors liked doing
this so much, they felt a sense of loss
at leaving these characters behind
when we finished,” says Jacques.

However, there could be plenty
more “Redwall” audio to come, with
10 books and counting in the saga so
far. And, says Jacques, who reveals
that writing each “Redwall” book
takes a short but intensive four
months, he has two new volumes in
the wings, “The Long Patrol” and
“Marlox.” “I've got other things I
want to write, too,” Jacques acknowl-
edges, “but there are so many mil-
lions of ‘Redwall’ fans.”

Listening Library’s Ditlow says his
company will be eross-promoting the
“Redwall” audio with the book’s pub-
lisher, Putnam, in January. “We’ll be
part of an 800-store consumer retail
contest they’re launching,” he says.

Plus, Listening Library is involved
in a promotion with kids multimedia
toy chain Zany Brainy in conjunction
with the retailer’s summer readers’
club. A sticker burst on the cover of
each audio box is redeemable for a
free “Redwall” poster at participat-
ing stores. Ditlow notes that “Red-
wall” will be receiving even more
exposure in fall 1998, when major
animation studio Nelvana will pre-
miere “Redwall” as a television
series. “At that point, we’ll offer a
slipcased gift edition of all eight cas-
settes,” says Ditlow.

Interestingly, Jacques “had not
ventured into the world of children’s
fiction,” as he puts it, before sitting
down to write “Redwall.” “I'd been
reading stories to kids at a school for
the blind,” he says, “and I wasn’t that
happy with them, so I decided to
write my own. And I’m an old fash-
ioned guy—1I didn’t want them full of
teenage angst and technology and
anti-heroes. Kids want heroic fiction
in their lives.”

MAKE A WISHBONE: Another
super kids franchise making its
audio debut is “Wishbone,” the
much-heralded (and deservedly so)
live-action PBS TV show that expos-
es grade-school kids to classie liter-
ature through the imagined exploits
of Wishbone, a personable Jack Rus-
sell terrier who’s wild about books.
“Wishbone” videos have been avail-
able for some time, but the first
“Wishbone” audio releases should hit
stores next spring, according to
Kevin Ryan of Big Red Chair Books,
a publishing arm of “Wishbone” pro-
ducers Lyrick Studios.

Where the TV/video “Wishbone”

series is aimed at kids 6-10, the audio
will target a younger audience (as,
indeed, does most children’s audio).
Ryan says that, instead of focusing
on literary works, the audio series
will spotlight international folk and
fairy tales in a radio-comedy style.
The premise, he says, is that a radio
station broadcasting at a dog fre-
quency features a show called
“Wishbone’s Eur Theatre For Pup-
pies,” hosted by the canny canine.
“It’ll be a one-dog performance,”
says Ryan, explaining that the
human who does Wishbone’s voice,
actor/comedian Larry Brantley, will
perform all spoken parts. “As Wish-
bone, he’ll read letters, tell anec-

Billboard:

dotes, and illuminate human psy-
chology and behavior as he tells
these fairy tales.” Each 60-minute
recording will feature four episodes.

Ryan says he expects moms and
dads to take to the “Wishbone” audio
series as much as they have the
immensely entertaining and educa-
tional TV show. “Parents get it on a
whole different level,” he says. And
they’re not the only ones—some col-
lege students use “Wishbone” as a
study aid; a sort of visual Cliff’s
notes. It’s not unusual, says Wish-
bone’s mouthpiece Brantley, “for a
university student to come up to me
and say, ‘Thanks, dude—you got me
through Homer.” ”
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= = S ARTIST/SERIES TITLE
% E g LABEL, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE)
[ )
*4xx NO. 1% %%
1 1 4 READ-ALONG HERCULES
WALT DISNEY 60287 (6.98 Cassette) 3
2 3 96 VARIOUS ARTISTS A CLASSIC DISNEY VOL. | - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60865 (10.98/15,98)
3 2 14 THE SIMPSONS SONGS IN THE KEY OF SPRINGFIELD
RHINO 72723 (10.98/15.98)
4 4 77 VARIOUS ARTISTS A° DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1
WALT DISNEY 60605 (6.98/13.98) B
5 5 96 VARIOUS ARTISTS @ CLASSIC DISNEY VOL. Il - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60866 (10.98/15.98)
6 8 4 SING-ALONG HERCULES
e WALT DISNEY 60925 (10.98 Cassette)
7 6 51 VARIOUS ARTISTS CLASSIC DISNEY VOL. Il - 60 YEARS OF MUSICAL MAGIC
WALT DISNEY 60807 (10.98/15.98)
8 g 73 READ-ALONG A* THE LION KING
WALT DISNEY 60254 (6.98 Cassette)
9 7 74 SING-ALONG @ WINNIE THE POOH
WALT DISNEY 60889 (10.98 Cassette)
10 1 42 VARIQOUS ARTISTS A* DISNEY CHILDREN'S FAVORITES VOLUME 2
WALT DISNEY 60606 (9.98/13.98)
1 13 32 VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS
WALT DISNEY 60819 (9.98/13.98)
12 | 12 | % BARNEY A’ BARNEY'S FAVORITES VOLUME 1
BARNEY MUSIC/SBK 27115/EMI (9.98/15.98)
13 10 18 READ-ALONG RETURN OF THE JEDI
WALT DISNEY 60280 (6.98 Cassette)
14! 161 8 VARIOUS ARTISTS DISNEY’S PRINCESS COLLECTION
WALT DISNEY 60897 (8.98/11.98)
15 | 17 74 VARIQUS ARTISTS WINNIE THE POOH: TAKE MY HAND SONGS FROM THE 100 ACRE wOO0D
WALT DISNEY 60863 (9.98/16.98)
16 15 | 48 CEDARMONT KIDS CLASSICS TODDLER TUNES
BENSON 056 (3.98/6.98) N
17 14 78 CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS
BENSON 217 (3.98/6.98)
18 18 53 CEDARMONT KIDS CLASSICS SILLY SONGS
BENSON 220 (3.98/6.98)
19 | 2 35 READ-ALONG 101 DALMATIANS (LIVE ACTION)
WALT DISNEY 60272 (6.98 Cassette)
20|23 |8 KENNY LOGGINS A RETURN TO POOH CORNER
SONY WONDER 57674/COLUMBIA (9.98 EQ/13.98)
| 2 0 | 70 CEDARMONT KIDS CLASSICS SUNDAY SCHOOL SONGS
L1 | _B_ENSON 218 (3.98/6.98)
2 | % [ 79 READ-ALONG A TOY STORY
WALT DISNEY 60265 (6.98 Cassette) - |
2312 62 CEDARMONT KIDS CLASSICS BIBLE SONGS !
1 BENSON 216 (3.98/6.98) |
24 | RE-ENTRY VARIOUS ARTISTS DISNEY'S MUSIC FROM THE PARK |
WALT DISNEY 60915 (10.98/16.98)
25 | 2 2 ART GARFUNKEL SONGS FROM A PARENT TO A CHILD
EPIC 67674 (9.98/13.98)

Children's recordings: original motion picture soundtracks excluded. @ Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units. A RIAA certification for sales of 1 million units, with muttimillion sellers indicated by a numerai following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA muitiplies shipments by the number
of discs andfor tapes. Most albums available on cassette and CD. *Asterisk indicates viny! LP is available. Most tape prices, and CD
prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which
are projected from whotesaie prices. © 1997, Billboard/BPi Communications, and Soundscan, inc.
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28 | 55 | ARTIST BIN e | 22
£2 | 32| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) 2z
* % NO.1 x %
- FINK FLOYD & DARK $IDE OF THE MOON
1 1 CAATOL A0 = (90551 0.8 13 weeks atNo. 1 | 1057
SOUNDTRACK A GREASE
2 2 POLYDOR 825095/A&M (10.98/17.98) 207
METALLICA A® METALLICA
3 3 | ELEKTRA61113*/EEG (10.98/16.98) _ | 306
BOB MARLEY AND THE WAILERS A’ LEGEND |
4 4 TUFF GONG 846210*/ISLAND (10.98/17.98) 419
SUBLIME 40 0Z. TO FREEDOM
L9 6 | GASOLINE ALLEY 11474/MCA (7.98/12.98) 34
JIMMY BUFFETT A SONGS YOU KNOW BY HEART
6 5 | MCA5633*(7.98/11.98) 334
BUSH A° SIXTEEN STONE
1 10 | TRAUMA 92531/INTERSCOPE (10.98/16.98) 128
BOB SEGER & THE SILVER BULLET BAND A’ GREATEST HITS
8 9 CAPITOL 30334* (10.98/15.98) 139
BEASTIE BOYS A° LICENSED TO ILL
9 12 | DEF JAM 527351/MERCURY (7.98 EQ/11.98) ) 303
JAMES TAYLOR A" GREATEST HITS
10 11 | WARNER BROS. 3113 (7.98/11.98) 348
BEE GEES A BEE GEES GREATEST
11 7| POLYDOR 80007 1/A&GM (13.98/22.98) 39 |
DAVE MATTHEWS BAND A’ UNDER THE TABLE AND DREAMING
12 18 | RCA 66449 (10.98/15.98) 141
EAGLES A HELL FREEZES OVER
13 | 13 | GEFFEN 24725(12.98/17.98) 137
SARAH MCLACHLAN A° FUMBLING TOWARDS ECSTASY
14 | 16 | NETTWERK 18725/ARISTA (10.98/15.98) 145
TOM PETTY AND THE HEARTBREAKERS A° GREATEST HITS
15 | 19 | MCA10813(10.98/17.98) 179 |
CELINE DION A° THE COLOUR OF MY LOVE
16 8 550 MUSIC 57555/EPIC (10.98 EQ/16.98) 174
METALLICAA® ...AND JUSTICE FOR ALL
17 17 | ELEKTRA 60812/EEG (10.98/16.98) 379
ENIGMA A MCMXC A.D.
18 | 15 | CHARISMA 86224/VIRGIN (10.98/16.98) 313 |
SHANIA TWAIN A THE WOMAN IN ME
19 14 | MERCURY 522886 (10.98 EQ/16.98) 121
PINK FLOYD A’ THE WALL
20 | 20 | COLUMBIA 36183* (15.98 EQ/31.98) 443
SOUNDTRACK A" SATURDAY NIGHT FEVER
21 21 | POLYDOR 825389/A8M (12.98/19.98) 140
VAN MORRISON A° THE BEST OF VAN MORRISON
22 25 | POLYDOR 841970/A&M (10.98/17.98) 342
SOUNDTRACK A’ TOP GUN
23 23 | COLUMBIA 40323 (7.98 EQ/11.98) 232
JIMI HENDRIX A THE ULTIMATE EXPERIENCE
24 | 28 | MCA10829(10.98/17.98) 184
2PAC A ME AGAINST THE WORLD
25 | 35 | INTERSCOPE 50609*/PRIORITY {10.98/16.98) B 79
ABBA A GOLD
| 26 | 24 | POLYDOR 517007/A&M (10.98/17.98) 132
JOURNEY A° JOURNEY'S GREATEST HITS
i) 26 | COLUMBIA 44493 (9.98 EQ/15.98) 407
METALLICA A° RIDE THE LIGHTNING
28 | 38 | MEGAFORCE 60396/EEG (10.98/16.98) 333
METALLICA A° MASTER OF PUPPETS
29 40 | ELEKTRA 60439/EEG (10.98/16.98) 351
QUEEN A GREATEST HITS
30 | 29 | HOLLYWOOD 161265 (10.98/17.98) | 234
WU-TANG CLAN A ENTER THE WU-TANG (36 CHAMBERS) |
31 27 | LOUD 66336*/RCA (10.98/16.98) 48
U2a®" THE JOSHUA TREE
32 37 | ISLAND 842298 (10.98/17.98) 236
GARTH BROOKS A° THE HITS
| 33 | 34 | CAPITOL NASHVILLE 29389 (10.98/15.98) 132
JANIS JOPLIN A° GREATEST HITS
34 | 30 | coLumBiA 32168 (5.98 EQ/9.98) 269
CREEDENCE CLEARWATER REVIVAL A° CHRONICLE VOL. 1
35 | 32 [ FANTASY2*(12.98/17.98) 224
ZZ TOP A’ GREATEST HITS
36 39 | WARNER BROS. 26846 (10.98/16.98) 128
PRODIGY MUSIC FOR THE JILTED GENERATION
3 46 | MUTE 9003/XL {10.98/15.98) 6
MILES DAVIS A KIND OF BLUE
38 22 | COLUMBIA 64935 (7.98 EQ/11.98) 4
BRUCE SPRINGSTEEN A° GREATEST HITS
39 42 | CoLumBIA 67060 (10.98 EG/16.98) 48 |
ENYA A WATERMARK
40 31 REPRISE 2677 4/WARNER BROS. (10.98/15.98) 328
ELTON JOHN A © GREATEST HITS
41 | 41 | ROCKET 512532/ISLAND (7.98/11.98) B 276
SADE A BEST OF SADE
42 48 | EPIC 66686* (10.98 EQ/17.98) B 103
STEVE MILLER BAND A° GREATEST HITS 1974-78
43 CAPITOL 46101 (7.98/11.98) 314
THE NOTORIOUS B.L.G. A° READY TO DIE
44 | — | BADBOY 73000*/ARISTA (9.98/16.98) 73 |
VARIOUS ARTISTS A CLASSIC DISNEY VOL. 1 — 60 YEARS OF MUSICAL MAGIC
45 | 47 | WALT DISNEY 60865 (10.98/15.98) 49
ENIGMA A° THE CROSS OF CHANGES
46 45 | CHARISMA 39236/VIRGIN (10.98/16.98) 116
THE BEACH BOYS 20 GOOD VIBRATIONS — THE GREATEST HITS
4 33 | CAPITOL 29418 (10.98/15.98) 5
RAGE AGAINST THE MACHINE A RAGE AGAINST THE MACHINE
48 EPIC 52959 (10.98 EQ/16.98) 145
ERIC CLAPTON A THE CREAM OF ERIC CLAPTON
49 a4 POLYDOR 527116/A&M (10.98/17.98) LY
LYNYRD SKYNYRD A SKYNYRD'S INNYRDS/THEIR GREATEST HITS
50 MCA 42293 (7.98/12.98) 132

Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues of
older albums. Total Chart Weeks colurnn reflects combined weeks title has appeared on The Billboard
200 and Top Pop Catalog Albums. ® Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. *Asterisk indicates vinyl LP is available. Most tape prices, and CD prices
for BMG and WEA, labels are suggested lists. Tape prices marked EQ, and all other CD prices, are equiva-

lent prices, which are projected from wholesale prices. indicates past or present Heatseeker title.

©1997, Billboard/BPI Communications, and SoundScan, Inc.

Merchants & Marketin

RETAIL TRACK

(Continued from page 54)

baum, chain chairman, wanted a fre-
quent-buyer program that was a
cross-promotional tool and that VP of
marketing George Balicky, director
of marketing Mike Stephenson, and
director of purchasing John Gran-
doni helped shape the program.

AFTER LETTING GO five local
marketing representatives, Geffen
has restructured its sales staff so
that it has five regional sales direc-
tors, up from three. Ken Patrick,
the Minneapolis regional director for
Universal Music and Video Distribu-
tion, will join the label as the West
Coast regional; he fills a position
that has been vacant six months.
Adrian Moreira, who had been a
local marketing rep, is now the
Northwest regional director based in
San Francisco. Similarly, Barbara
Fairbairn has been promoted to
regional, based in Miami, and will
handle the Southeast. Scott Van
Horn continues to hold down the
East Coast, and Tom Balla is the
Central regional based in Chicago.

At Universal Music and Video Dis-
tribution, Kathy Aderman, the
Chicago regional director, is moving
over to head up the Minneapolis
region. She will be replaced in Chi-
cago by Barbara Schmitt, who pre-
viously was the regional video direc-
tor based in Atlanta.

IN MID-JUNE, I had the pleasure
of going to one of the best summer
music festivals T have ever attended,
the Guinness Fleadh, which was held
on Randall’s Island in New York. The
festival, which celebrated Irish musie
and culture but also included Ameri-
can acts, had a lineup of almost 30
performers, and while some, like Van
Morrison, Sinead O’Connor, Natal-
ie Merchant, and Soul Asylum, are
well established in the U.S., many of
the other acts are relatively unknown
here. So many of the Irish acts play-
ing the festival were given a chance
to play before a large U.S. audience,
instead of the typical shows they play
here, which usually just reach the
faithful—i.e., Irish immigrants living
here.

Naturally, that set of eircum-
stances creates an ideal opportunity
for a music retailer. HMV was on site
to capitalize on the opportunity with
a 1,000-square-foot tent stocked with
product of the artists playing the
Fleadh, as well as other artists sim-
ilar in style. Moreover, HMV went
out of its way to make sure it had
rare and unusual recordings. For
instance, Christy Moore, whose per-
formance was one of the highlights
of the festival, was represented by
“every import we could get our
hands on,” reports Bob Douglas, VP
of purchasing for the Stamford,
Conn.-based chain. In total, the tem-
porary store stocked some 5,000
titles.

Moreover, during the day a number
of artists at the festival, including Billy
Bragg and Jimmie Dale Gilmore, did
in-stores signing product.

Douglas says that the store’s sales
considerably exceeded expectations.
“We were concerned that the prinei-
pal sponsor might get too much
attention, but in fact our store did
remarkably well.”

HMYV uses live shows to promote
the chain and will be setting up shop

at the Newport (R.1.) Folk Festival,
as well as the Summerstage series in
New York’s Central Park.

G()OD NEWS: Retail Track is
happy to hear that Paul David,
founder and former owner of
Camelot Music, is recuperating nice-
ly after a successful quadruple-
bypass operation.

MAKING TRACKS: Bob Noyes,
formerly director of credit for shirt
manufacturer Van Huesen, has

joined BMG Distribution as director
of eredit . . . Mike Del Tufo, for-
merly East Coast sales representa-
tive for Relativity, will join RCA as
Northeast regional label director . . .
Marivi Magsino, formerly North-
east marketing manager for Capitol
Records, has joined Nettwerk as
director of sales/marketing . . . Tom
Rogan has left his post as the East
Coast sales representative for Pass-
port Music Distribution Inc. and is
seeking opportunities. He can be
reached at 516-7569-3562.
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‘BIRTHDAY’ MAY BOOST COVERT

(Continued from page 6)

Music Publishing—but the artist has
no plans to abandon the Bad Exam-
ples, the group he founded in 1987.

“They work off each other in a nice
way,” he says of his careers with the
band and as a solo artist. “There are
some clubs that the band is more
appropriate for, and there’s others
where the acoustic show is more
appropriate. It allows me to explore
the more rockin’ pop stuff and the
intimate acoustic stuff.”

While “Birthday” favors the latter,
the 1996 compilation “Popscape: The
Best Of Ralph Covert And The Bad
Examples” offers a brilliant overview
of both sides of Covert’s career (see
ReDiscussion, this page).

To support “Birthday,” Covert, who

is booked by Ario Professional
Artists, is playing numerous dates in
the Chicago area through September.
On July 27, he will host a showcase
featuring songwriters at the Chicago
New Music Festival and play a set
with the Bad Examples.

To help spread the word about
“Birthday,” Waterdog’s Whitehouse
says the label will take a similar
approach to the strategy it used to
support “Eat At Godot’s,” Covert’s
1993 solo debut.

For that album, Waterdog took out
ads in such publications as Musician
magazine and staged promotions with
Tower Records.

Those etforts, however, were all but
wasted when Landmark Distribution,

An occasionad column highlighting
albums of special artistic merit that
Billboard editors regard as being
underappreciated dat the time of their
initiad release.

Since 1989, Ralph Covert & the
Bad Examples have been recording
to the delight of a loyal following of
fans in Chicago, but few outside the
Windy City have discovered the tal-
ents of Covert, with his erack band
and as a solo artist.

This 18-song compilation,
which culls material from the
four Bad Examples
albums, Covert’s 1993
solo debut “Eat At
Godot’s,” and the solo
EP “Adam McCarthy”
along with two previously
unreleased tracks and an
alternate version, is a
handy introduction for
new listeners to this
unsung talent.

Rather than go with a
stilted chronological
order, Waterdog opted to
sequence “Popscape” in a
manner that best suited
the material, showecasing
Covert’s range, rather
than attempting to display how his
material has evolved over the years.

“Popscape” opens with the Beat-
lesque “Shades Of Grey” from 1995
“Kisses 50¢” before moving into the
stark and moving ballad “Cold Shiv-
ers” from “Eat At Godot’s.”

The heart of the album, however,
is the one-two punch of “Adam
McCarthy” and “Out Of My Ele-
ment.”

The former track, which was orig-
inally released on the 1994 EP of the
same name benefiting the Leukemia
Research Foundation, chronicles of
the decline of Covert’s friend, who
died of the disease at 33 in 1992,

During McCarthy’s battle with
leukemia, Covert was frequently on
the road. “It all happened in pretty
big shocking steps for me,” Covert
recalls. “He had been fine, and then
the next time I saw him he was in
his apartment in a hospital bed
smoking a cigarette. I said, ‘You're
sick, why are you smoking? but he
knew he was already dead. It didn’t
matter.”

Covert didn’t write the heart-
wrenching acoustic pop tune imme-
diately following his friend’s death.
It wasn’t until a year later, when he
performed an improvised mono-
logue in an acting class, in the char-

Rolph Covest & The Bod
Exompéas, “Popscope: Tha
Bast Of Rolph Covart And
The Bod Exomples.

Redansad July 1896
Wahardog Recomds

Jjewel box spine, the album’s subtitle

acter of a man dying from AIDS,
that the memories came flooding
back to him.

“When I got home, I felt like I had
been on both sides of the bed with the
whole experience of watching him die
and improvising that I was dying,”
he says. That night, the song came
flooding out of him.

“Out Of My Element,” from “Eat
At Godot’s,” opens with an acoustic
guitar riff that recalls the style of
“Led Zeppelin I11,” before launching
into a tale of personal crisis, which
opens with the lyrics, “Then we were
young and foolish/Now
| we're older, but we're still
{ fools.”

Covert wrote part of the
song on a $10 12-string
guitar he purchased on
the road. “I couldn’t play it
unless it was open tuned,”
he admits.

In “Out Of My Ele-
ment,” which Covert says
is not autobiographical, a
divorced man contem-
plates suicide before he
has an encounter with a
waitress at a tavern. “I felt
so good I forgot that I felt
bad,” Covert sings, before
adding, “And I believe I've been out
of my element/So long it feels like
home.”

Yet Covert’s songs aren’t all down-
ers. The life-affirming rocker “Not
Dead Yet,” which was covered by
Styx in 1990 when the group was
attempting to sidestep the pomp of
its earlier material for a more
straightforward approach, wouldn’t
have been out of place in the Georgia
Satellites’ repertoire.

“It’s a mindless pop song,” Covert
admits. “I get a good kick out of that
song. It was fun and funny to write
a song like that. That'’s a song about
nothing but entertainment.”

The same could be said of the aptly
titled “Mindless Pop Song,” which
exists, Covert confesses in the lyric,
“to distract you from the problems
that occupy your life.”

In all, “Popscape” offers an array
of pleasurable distractions. On the

reads “The Best Of Ralph Covert
And The Bad Examples Vol. 1.” With
the recent release of Covert’s “Birth-
day,” featuring such gems as “Angels
Wings And Lemon Blossoms,”
“Raspberry Jam,” and “Somewhere
That Feels Like Home,” Vol. 2 is like-
ly to be just as impressive.

CRAIG ROSEN

which was then handling Waterdog
product, abruptly closed (Billboard,
April 23, 1994), leaving Waterdog and
Covert hanging.

“As our records were being pro-
moted and our money being spent, the
records were being pulled out of
stores because of [the Landmark]
bankruptey suit,” Whitehouse says.

As Whitehouse explains, it was a
crucial time in the development of
Covert’s career and the Waterdog
label.

“We were in the midst of going
from a company that had $80,000 in
sales after being in business for two
years to $250,000 in sales, and we
would have doubled that the following
vear based upon where our orders
were, but our records were being
pulled out of stores.

“It hurt Ralph Covert directly,”
Whitehouse adds. ‘Eat At Godot’s’ is a
nice, beautiful record that had some
heartfelt stuff on it, and the $35,000-
$40,000 worth of advertising were
essentially put in the fire.”

During that period, Waterdog was
in jeopardy of closing up shop. “The
only thing that kept us in business
was big balls, a refusal to quit, and
faith in the catalog we put together,”
says Covert.

Since the demise of Landmark,
Waterdog went on to find a tempo-
rary distributor before hooking up
with Big Daddy Distribution, run by
former Landmark principal Burt
Goldstein.

With the release of “Birthday,”
things are looking up for the label and
Covert.

“He’s real popular locally,” says
Todd Marconi, manager of Rolling
Stones Records, located in the Chica-
go suburb of Norridge, Ill. “The new
record is doing real well right now.
He’s got a good strong base in Chica-
go and throughout the Midwest.”

Yet while Covert and the Bad
Examples remain regional favorites,
the singer/songwriter and his busi-
ness partner Whitehouse remain opti-
mistic that someday Covert will go on
to greater success.

“This is the eighth title, and we
would definitely like to see involve-
ment from a major label, if it is pos-
sible,” says Whitehouse, who also
praises Covert’s songwriting talents.
“To me, if a publishing house really
sat down and studied what this guy’s
got, I don’t know what kind of ad-
vance you would negotiate. I think
there is an awful lot of hit material
for other people to record.”

In the past, Covert has garnered
the attention of at least a couple of
major-label A&R executives, but the
contact did not result in a deal.

“When we put the first record out
in September 1991 there was a little
band out of Seattle called Nirvana
that put out a record at that time
called ‘Nevermind,” ” Whitehouse
says. “I talked to tons of major-label
people at that point because they
were seeing reports on a lot of radio
stations for [the Bad Examples’ sec-
ond album] ‘Bad Is Beautiful.” But
every one of them, almost to the per-
son, said, ‘This is not what’s happen-
ing right now. This thing that is
breaking out of Seattle is the next
wave at rock radio, and we aren’t
interested in Squeeze/Beatles-type
pop stuff’ ... I had A&R people
telling me if you can get the rhythm
guitarist to sound louder and angrier,
maybe we could talk about this. T lis-
tened to them and said, ‘What, are
you kidding me? You called me, I
didn’t call you.””

For Covert, the plan is to continue
to follow his own muse. He acknowl-
edges that his music, particularly the
sentimental “Birthday” album, is
“tremendously unhip . . . It’s not polit-
ically correct in its whining nega-
tivism, but I got a feeling in my gut
that there are some people who feel
the same way that I do and like old-

fashioned song craftsmanship.”

“I don’t measure my success by
whether or not the industry has fig-
ured out what to do with me yet,”
Covert adds. “I measure it by talking
to fans and finding out how they react
to an album, and how I feel in my gut.
That’s suceess. The other pieces will
come in time.”

MULTIMEDIA PLANS UNVEILED AT E3

(Continued from page 1)

online store, Black Market, plans to sell
select Virgin titles; online retail pric-
ing and catalog availability had not been
determined at press time.

In addition, members of the service
will be able to qualify for free Virgin
CDs by acquiring frequent-usage
points, known as “degrees.” Also, win-
ning players who participate in the
online game tournaments will be
rewarded with CDs and concert tick-
ets for Virgin acts.

As part of the deal, SegaSoft will
include complete audio tracks from
David Bowie, Sneaker Pimps, Silverjet,
and Cellophane on several hundred
thousand copies of its CD-ROM instal-
lation software for the gaming service,
which will be distributed in July. A
retail starter kit of the service, which
includes the CD-ROM, a six-month pre-
mium subscription, and a T-shirt, will
sell for $30.

Atlantic Records, meanwhile, an-
nounced that its developing artist Poe
will join film star Bruce Willis in the
Activision game “Apocalypse,” due
later this year for the PlayStation. The
title will feature 3D digitized charac-
ters based on the likenesses of Willis
and Poe. The singer, who charted with
last year’s gold-certified debut album
“Hello,” plays Mary Magdalene, a for-
mer love interest of Willis who is trans-
formed into a villain known as Plague.
Poe, who makes her acting debut in the
game, says she will compose two new
songs for the title.

In another genre, Sony Computer
Entertainment of America (SCEA)
unveiled its plans to bring the hit
Japanese game “Parappa The Rapper”
to the U.S. The hip-hop/rap-themed
title challenges gamers to rap along
with animated characters using the
game controller to establish the correct
rhythm. The game has been a surprise
hit in Japan, where it has already sold
more than 500,000 units since its
release in late 1996, according to the
company.

In related E3 news, SCEA says it
will team with Pepsi for a multimillion-
dollar cross-promotion that will place
Sony PlayStation kiosks in 6,000 U.S.
grocery stores. In addition, several mil-
lion Pepsi products will contain coupons
for PlayStation software. Many details
of the promotion, which is due to begin
in November, were still being deter-
mined at press time.

NEW MUSIC TECHNOLOGIES DEBUT

Despite the music industry’s ongoing
support for the enhanced CD (ECD), no
music label showcased its ECD efforts
at the show. However, a number of
fledgling new media developers were
present to display their music tech-
nologies—many of which are appear-
ing on the ECD format.

Harmonix Music Systems previewed
its “jamware” technology, which will be
used in forthecoming ECDs for No
Doubt and Reel Big Fish (Billboard,
June 14).

Virtual Music Entertainment, which
created the technology behind the mul-
timedia content on the chart-topping

Aerosmith “Nine Lives” ECD, is ready-
ing the interactive music game “The
Tour,” due for the PlayStation later this
year. The Who'’s Roger Daltrey is con-
tributing all-new music tracks for the
title, which requires players to strum a
large guitar pick in synch with the
game’s music. Other famous musicians
whose music is used in the game are
Jimi Hendrix, the Grateful Dead, Janis
Joplin, and Stevie Ray Vaughan. The
title is the follow-up to Virtual Music’s
CD-ROM “Quest For Fame,” which
featured Aerosmith.

Another young music technology
company, Mixman Technologies,
unveiled its Mixman Studio software,
which allows computer users to create
remixes of existing music tracks (Bill-
board, March 29). The technology has
already appeared in several music CD-
ROMs and the Rockers Hi-Fi ECD
“Mish Mash.” The company is in nego-
tiations with several major labels for
use of the technology in upcoming ECD
releases, according to Josh Gabriel,
VP/ereative director of Mixman.

Santa Monica, Calif.-based MAGIX
Entertainment Corp. is also banking on
the interactive music market with the
CD-ROMs “MAGIX Music Maker” and
“MAGIX Music Studio.” Both dises
enable computer users to compose
music using sound samples and a multi-
track arranger. The company is also
selling separate genre-specific sound
sample discs for use with the software,
including techno/trance, dance/house,
and pop/rock.

Though few World Wide Web sites
were represented at the show, JamTV
(http://www.jamtv.com) showecased its
multimedia-intensive Web efforts at
E3. The site has started to offer users
daily video news reports using Pro-
gressive Networks’ RealVideo technol-
ogy. In addition, JamTV is teaming
with Pepsi for a series of live concerts
that will be netcast on the Internet. The
debut concert in the summerlong pro-
motion was a June 23 performance by
the Squirrel Nut Zippers. The soft
drink maker is running 30-second spots
promoting the concert series on MTV.

JamTV is among the first cluster of
Internet-specific video “channels” that
will debut on the Web this year, accord-
ing to Intel chairman/CEO Andrew
Grove. In his keynote speech, Grove
pitched Intel’s new Pentium II tech-
nology, which offers improved graphics
and sound capabilities for the next gen-
eration of multimedia PCs. Grove
encouraged video game console devel-
opers to support the PC as a gaming
platform. Pentium I games rival exist-
ing cutting-edge consoles from Nin-
tendo, Sega, and Sony, according to
Grove.

NBC anchor Tom Brokaw, who was
also a keynote speaker, expressed his
enthusiasm for the Internet as a way to
deliver deeper coverage of news stories
than the breezy headline-driven
reports found on television. In addition,
Brokaw reported that about two-fifths
of visitors to MSNBC's Web site (http:/
www.msnbe.com) simultaneously watch
the cable news channel.
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Home Video

& MARKETING

MERCHANTS

Licensed To Thrill. MGM Consumer Products expects to excite a new genera-
tion of fans of two of the studio’s favorite theatrical and video characters, the
Pink Panther and his nemesis, Inspector Clouseau. The two floated into New
York June 10 for the 1997 Licensing Show, where MGM unveiled a new look and
a broader cross-promotional campaign. Hollywood in general is trying to foster
closer ties between merchandise and best-selling video brands.

M BY STEVE TRAIMAN

NEW YORK—Mixing the World Wide
Web and imaginary and actual charace-
ters as diverse as Mickey Mouse and
Michael Jordan should give the studios
an alley-oop boost this year. The hum
of online activity, tied to all manner of
cross-promotions, will reach a crescen-
do in the second half of 1997 (Billhoard,
June 14).

Consider www.disney.com, one of
the most frequented Hollywood Web
sites, says Max Goldberg, VP of home
video promotions.

“As a source of information to con-

A NEW BREED? Just when you thought digital home
entertainment was restricted to DVD, along comes D-
VHS. If Victor Co. of Japan, the inventor of VHS, is right,
an advanced format will become available for consumers
as a playback deck in the next year or two.

Actually, consumers equipped with EchoStar’s direet
broadeast satellite (DBS) dish can purchase one of JVC
America’s two D-VHS models, at $949 and $999, this fall.
They’re good for recording and viewing EchoStar’s DBS
schedule but little else, since digitized high-definition tele-
vision broadcasts don’t begin for another year and Holly-

wood hasn’t resolved the
DVD issue, let alone a 21st- Pl ’I‘UI{E
|

century edition of VHS.
Player prices, although
bound to decline, would
also discourage an Ameri-
can public accustomed to
consumer electronic gad-
gets under $200.

However, JVC is already

DVD Has Digital Company In D-VHS;
Kino Joins The Sell-Through Camp

event is an opportunity for holdout studios to board the
DVD bandwagon, although major announcements aren’t
expected. Panasonic has shot down the rumor that its play-
er cartons contain fliers announcing Universal Studios
Home Video’s first DVD releases. Meanwhile, other talk
has surfaced: that Warner Home Video is ready to
announce national rollout of a DVD marketing program
limited to seven markets and that independent-minded
Miramax plans to introduce titles, which could mean that
parent Disney won’t he far behind. Disney denies any
independent action.

e The VSDA has sched-
uled a DVD manufaetur-
ers’ panel July 10, while
another trade group, the
Optical Video Disc Assn.
(OVDA), will have six
booth-side demos and dis-
cussions including Pana-
sonic, Pioneer, and consul-
tant Geoff Tully. Tully,
chairman of the OVDA

on the case. At a meeting
in New York last month,
executives from the U.S.
and Japan say they’ve been in touch with the studios and
that D-VHS licensing discussions are under way. Movie
makers “are showing some interest,” according to Victor
Co. of Japan managing director Hiroki Shimizu. (A
caveat: Hollywood traditionally doesn’t commit to the first
dime until copyright seekers have spent millions.)

JVC even thinks it has a way around the old retail buga-
boo—double inventories. Shimizu said the same cassette
containing a digital copy of a movie would also have room
for the analog version, playable on either D-VHS or VHS
machines. “Digi-ana,” he called it.

Shimizu maintained D-VHS and DVD can co-exist—if
DVD survives the thrashing it received (rom EchoStar
engineering VP Mark Jackson, also in New York. Jackson
thinks DVD lags in data capacity, picture quality, ete. JVC
plans to deliver 20,000 D-VHS units this year, 200,000 in
1998, and 400,000 in 1999, mostly to EchoStar subscribers.
“We are making a bold commitment,” the company says.

THINGS TO DO IN VEGAS: It looks as if DVD will spice
up the Video Software Dealers Assn. (VSDA) convention
July 9-12 in Las Vegas after all.

For openers, the DVD Video Group, featured in this
space last issue (Picture This, Billboard, June 28), report-
edly has scheduled a news conference to announce its exis-
tence and goals as a trade association. We had been told
DVD Video Group (DVG, until told otherwise) was formed
s0 hardware and software members could swap informa-
tion about the start-up phase of the format, but apparent-
ly participants want it to have a longer, fuller life.

Who speaks for the DVG in Vegas, especially from the
Hollywood community, will be of consuming interest. The
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Technical Committee,
promises to explain, “in
plain English,” copy protection issues and other such mat-
ters 1-2 p.m. July 11.

KINO CARES ... about sell-through. Rental has gener-
ally dominated the release list of this New York-based inde-
pendent, which specializes in classics reissues like Buster
Keaton and film noir. Now, the emphasis is on sales of
sometimes obscure (even to movie-savvy audiences) titles.

The first installment of a '40s noir series—“T-Men,”
“Raw Deal,” and “He Walked By Night"—did “very well”
at $29.95 each, says Kino On Video spokeswoman Marjorie
Sweeney. “It was one ol our biggest hits,” averaging 8,000-
10,000 units per title. Three '30s British features—*“Night
Train To Munich,” starring Rex Harrison; a rare Hitch-
cock, “Jamaica Inn”; and Alexander Korda’s “South Rid-
ing”—were strong at $24.95 each. Next year, Kino plans to
price three *50s movies directed by Ida Lupino and more
noir for sale. The house rule: If it’s been out before, even in
public domain, “we’re not going for rental.”

Sales director Frank Tarzi estimates 40%-50% of his
business is deliveries of sell-through goods, which can be
priced as high as $40 list. In the past two years, “it has
become really important to us.” Rental did get three Mor-
ris Engel titles new to video: “The Little Fugitive,”
“Lovers And Lollipops,” and “Weddings And Babies.”

AUGUST ONSLAUGHT: LIVE Entertainment will ship
six DVD releases Aug. 26 at $24.98 suggested list. They
are “Basic Instinet,” “Truth Or Dare,” “Dirty Dancing,”
“Terminator 2: Judgment Day,” “Red Heat,” and “The
Doors.” Features include letterbox and standard versions
and English, French, and Spanish subtitles.

Net Used For Tie-Ins, To Boost Awareness

sumers new to the Internet, it has
become very valuable,” he says, “and
we're making maximum use of our site
to cross-promote our sell-through pro-
grams and those of our promotional
partners. As a policy, we don’t hot-link
to their sites but encourage them to tie
in to ours.”

For the July 15 release of Disney’s
“Fun & Fancy Free,” there’s a $50-
value coupon book from gther divisions,
including Walt Disney Records and
Disney Interactive, plus tie-in mer-
chandise offers from Johnson & John-
son and Mattel. Both outside partners
are hot-linking their sites.

When the restored and enhanced
edition of “Mary Poppins” arrives Aug.
26, a joint promotion with Walt Disney
Records will offer a $7 rebate for the
purchase of the video and CD sound-
track, “which was No. 1 on the Bill-
board chart when it first came out in
1964,” Goldberg recalls. “We’ll be
cross-linking our site to theirs, and
vice versa, to promote the ofter.”

Oral-B was so pleased with the
response to its campaign for “Toy
Story” through the 1996 holidays that
promotion manager Gary Paladin
signed for another national event

(Continued on page 61)

Big-Name Vid Chains Again
Planning For Major Growth

B BY EARL PAIGE

LAS VEGAS—Video retailers are
expanding again. Only this time it’s
as much to satisfy sell-through
demand as to add rental inventory.

The growth-potential chains drew
attendees to the annual Internation-
al Council of Shopping Centers
(ICSC) May 18-22 at the Las Vegas
Convention Center, where visitors
mobbed the booths of publicly held
chains like Hollywood Entertainment
and Video Update. Holly wood told
visitors that, for the first time, it’s
building more stores in 1997 than
Blockbuster will.

Terry Woodward, head of distrib-
utor WaxWorks/VideoWorks and a

video chain, Reel Collections, found
the ICSC developers receptive to
mall sites as large as 10,000 square
feet. “That’s what I am pitching,” he
said. “I'm hoping that with a store
that size as an anchor destination, I
can get some guarantee that there
won’t be three other video stores in
the same mall.”

At Video Update’s party for devel-
opers at the Las Vegas Hilton next
door to the convention center, chair-
man/CEO Daniel Potter added,
“Deals are up 100%.” Update just
hired as director of real estate
Richard Greene, who held that title
at Barnes & Noble.

And Video Update has brought

(Continued on page 61)

BREAK THE
DRESS CODE

Everyone likes a girl in uniform. Playboy’s Girls in Uniform
gives you an exclusive look at 15 sexy women in-and out-of uniform.
From firefighter to naughty nurse, when it comes to the
standard dress code, undressing is much more fun!
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PLAYBOY HOME VIDEO
www.playboy.com
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ONG ARM OF THE LAW: The
Motion Picture Assn. of America’s
(MPAA) anti-piracy unit isn’t shy
about publicizing its {requent busts
of home video bootleggers. But some
recent arrests in Scotland caught our
eye.

On June 2, customs officials in
Glasgow arrested two men in pos-
session of video copies of “Men In
Black,” which doesn’t reach Ameri-
can theaters until July 1 and opens
in Scotland

‘Scottish Vid Bootleggers
Nabbed By The MPAA

“traveled back and forth to New York
all the time.” Working with customs
officials, MPA A helped nab the sus-
pects, who they believe are couriers
for a Glasgow video pirate.

The case is a good test of MPAA
training and organization, which now
will be employed to determine exact-
ly how the New York source was able
to get his hands on an unreleased
movie like “Men In Black.” Bootlegs
of current movies generally are made

by sneaking a

Aug. 1. The
pair had got-
ten off a flight
from New York,
where they had
bought the
copies from a

SHELF
TALK

by Eileen Fitzpatrick

video camera
inside a the-
ater and taping
images off the
screen.
However,
over the years,

street vendor,
Scottish MPAA
officials allege. The seller was
arrested soon after, and the MPAA
seized 520 cassettes, including “Men
In Black,” “Con Air,” “The Lost
World,” and “Private Parts.”
MPAA spokeswoman Marisa
Pickar says the anti-piracy unit in
Scotland had been tailing the two
men for several months after notic-
ing a higher than normal number of
pirated cassettes circulating in Scot-
land. According to Pickar, the pair

the MPAA and
the FBI have
also uncovered cases where projec-
tionists have been paid off to “lend”
35mm prints for the time needed to
dub them onto tape. Maybe those
“sneak previews” aren’t such a
good idea after all.

‘
J UNGLE’ TIM: Buena Vista Home
Video will release the Tim Allen
comedy “Jungle 2 Jungle” July 29,
priced at $22.99.

(Continued on page 62)
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ESSENTIAL REFERENCE GUIDES

1. International Buyer’s Guide: The worldwide music & video

products. $99

Markets. $75.

6. The Power Book: The ultimate guide to radio and record
promotion. Lists Radio Stations (Country, Rock, R&B, Top 40),
Record Companies, Radio Syndicators and Top 100 Arbitron

7. International Latin Music Buyer's Guide: The essential
tool for finding business contacts in the latin music marketplace. $70

To order your Directory today, call {800) 344-7119.
Outside U.S. call (908) 363-4156. You can fax your order to
{908) 363-0338, or mail this ad with check or money order to:
Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701.

business-to-business directory jam-packed with record & video co’s,
music publishers, distributors & more. $125

2. Intermational Talent & Touring Directory: The source
for U.S. & International talent, booking agencies, facilities, services & l

3. Record Retailing Directory: Detailed information on thousands
of independent music stores & chain operations across the USA. $155

4. Intemational Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry. $60

5. Nashville 615/Country Music Sourcebook: The most
comprehensive resource of business-to-business listings for the
Nashville region & country music genre. $60
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Please add $6 per directory for shipping (313 for international orders).Add applicable
sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only

All sales are final.
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STUDIOS SET SITES ON STRONG PROMOS

(Continued from page 59)

involving “Pooh’s Grand Adventure:
The Search For Christopher Robin.” It
goes directly to video Aug. 5.

Paladin plans to repeat the special
displays set up next to cassette racks
in drug and grocery stores. Another
re-enlistee is Mattel, offering a $7
rebate on the purchase of $15 or more
of its licensed Pooh produects, accord-
ing to marketing manager Tom Kilpin.
Oral-B and Mattel will use their Web
sites to promote the tie-ins.

“Pooh” also sports a Disney new-
comer, attracted by online’s oomph.
Welch’s marketing manager Tom
Gardner says the food maker is offer-
ing a collectible series of 10-0z. jam and
jelly tumblers illustrated with six
“Pooh” scenes and, on larger jars, a set
of six refrigerator magnets. Anticipat-
ing the success of “Pooh,” Goldberg
says, “We look forward to a long-term
relationship with the company.”

On May 12, 20th Century Fox Home
Entertainment launched “Renaissance
Rendezvous,” the fourth installment of
its online “X-Quest” adventures, pro-
moting the May 20 release of three new
volumes of its “X-Files” episodes.
“We’re averaging 10 million hits a
month from about 2 million people,”
says online marketing director Kathy
Barton. She’s looking for telecommu-
nications and consumer electronics
vendors as promotional partners.

MERCHANTS

Home Video
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Sales of “Goosebumps” cassettes,
now past the 6 million mark, also ben-
efit from a dedicated Web site. “We're
adding content to the ‘Goosebumps’
site all the time,” Barton says, “with
interactive games and a Halloween
party kit kids can download to make
their own decorations. From video
warranty cards we've got an installed
base of more than 30,000 registered
Internet ‘users’ and are getting about
1 million visitors a month.” Two more
installments, “The Werewolf Of Fever
Swamp” and “The Haunted Mask I1,”
arrive in the next month.

Just launched is a companion site,
www.foxkidsvideo.com, to promote the
first titles released on the new label.
Due in stores July 29 are two
“Garfield” and two “Life With Louie”
titles, “The Tick Vs. Arthur?” and
“Bobby’s World: Me And Roger.” Most
are priced at $5.98. Visitors can enter
a Coolest Kid on the Planet sweep-
stakes. The grand prize: a trip for four
to anywhere in the continental U.S.

Fox Home Entertainment is also
using its Web site to promote catalog,
such as the “Father’s Day Premiere”
series that hit June 3. “Every new pro-
motion goes to the top of the home
page,” Barton observes, “so consumers
always have something new to look for
on the site.” She’s currently working
on final plans for Fox’s first direct-to-

BIG-NAME VID CHAINS AGAIN PLANNING

(Continued from page 59)

aboard Peter Johnson as director of
construction. He oversaw 2,500 pro-
jects while at Blockbuster and super-
vised the rollout of 40 Boston Market
outlets. The appointment prompted
speculation that Update will explode.

Wall Street analyst Curt Alexan-
der of Media Group Research said,
“They now have a real estate team of
10 people who will each do 1.5 stores
a month,” a pace that Potter down-
played even as he talked up growth.

One way is through mergers. “The
company will probably make many
acquisitions,” according to brokerage
house Piper Jaffray, which projects
96 new Update stores in fiscal 1998,
26 more than last year.

Potter credited Update’s crowded
party and booth traffic to “our being
the most profitable.” Piper Jaffray is
high on the chain, too. Like most of
the publicly held chains, Update’s
stock has been pummeled, losing
two-thirds of its market value over
the past year.

However, Piper Jaffray predicts
the company’s Nasdaq price, as low
as 4', should double “by late 1997 or
early 1998” with the present lineup
of 336 stores in 19 states and three
Canadian provinces. Video Update’s
prototype store generates 49% cash
flow in its second year of operation
on a $260,000 investment.

Moovies was also the object of
attention in Las Vegas—the wrong
kind. One rumor circulating was that
12 real estate staffers were let go
because of tightened expansion
plans. Not so, said Kern Davis, the
new VP of store development, who
joined Moovies after building 350
Starbucks shops.

With strong broker and developer
ties, “we do not need as many real
estate managers,” Kern said. “We
did let go of two in the north and two

in the south divisions. Our managers
can now cover more territory. For
example, we're expanding into Col-
orado with 20 stores and yet have no
real estate manager there.”

Davis also downplayed a report
that a busted credit line had blocked
expansion. “This is always a function
of cash flow, and we are looking for
excellent turnarounds for everybody
in the second and ongoing quarters,”
he said. Moovies counts on better
titles and an Olympics-free summer.

But not all retailers and their land-
lords have the same confidence in
video’s fortunes. Woodward said he
had to close all but 13 of 37 of the
Reel Collection stores: “We just could
not do the volume.” The survivors are
housed in his Disk Jockey music out-
lets.

ICSC attendees were concerned
about the recent soft quarter and
general downturn in video public
stocks, to say nothing of the shock
waves still reverberating from the
resignation of Blockbuster chairman
Bill Fields. Said George Hands of
National Shopping Plazas in Chicago,
“I don’t think there is any brand loy-
alty. Consumers will go where it’s
convenient and where they have
everything.”

Video chains could have an edge
with adult titles, but even though
profitable, X-rated features are still
anathema to many retailers. While
Moovies has returned adult cassettes
to some shelves, “we will not have it
in any new builds,” Davis said.

Others worry whether the impact
of direct broadcast satellite, the
Internet, and DVD will be the end of
rental. Potter isn’t concerned. Video
Update, he said, is already experi-
menting with the rental and sale of
DVDs in Chicago, Dallas, and Seat-
tle.

video feature, “Casper: A Spirited
Beginning,” arriving Sept. 9. It will
have a dedicated Web site.

Universal Studios Home Video has
linked part of its Web site to those of
other studio divisions, including theme
parks, says executive VP Andrew
Kairey. Currently, the online sci-fi
Ground Zero promotion encourages
consumers “to explore the intergalac-
tic video gallery,” offering several
dozen titles, including “Mystery Sci-
ence Theater 3000” and “This Island
Earth.” A sweepstakes drawing online
entries offered a trip for two to a late-
June launch of a NASA space shuttle
from Florida’s Kennedy Space Center.

“The Land Before Time” site has
played an ongoing role in video sales of
the popular series, Kairey says, includ-
ing the fourth volume, “Journey
Through The Mist.” Promoted on the
site is a limited-edition CD-ROM sam-
pler of two new programs targeted to
preschoolers, a joint venture between
Universal Studios Home Video and
Sound Source Technologies, and a
“dino-mite” National Kids Meal cross-

Billboard.

promotion with Burger King offering
“Land Before Time” characters.

When “The Lost World” is released
on video, Kairey promises even more:
“We’ll have a core of great material for
our home video site.” He says the hit
count has been phenomenal since the
theatrical site went up a month before
its May release.

Warner Home Video marketing VP
Tom Lesinski credits the Web site
with adding to the exeitement and
direct-to-sell-through sales of this
spring’s Michael Jordan winner,
“Space Jam.” Particularly effective
was the campaign put together by
Family Entertainment VP Brian
Moreno with Warner Music’s Atlantic
label for the soundtrack, which landed
on The Billboard 200 and Hot 100 Sin-
gles charts.

Major promotional partners have
hot-linked sites to “Space Jam.” Dole
highlighted its special-edition basket-
ball game with a national newspaper
free standing insert (FSD) that reached
50 million homes in March. Ballpark
Products offered a $5 video rebate,

pushed by another 50-million-house-
hold FSI in April. Rayovac Renewal
may have topped them all with a “Meet
Mike” essay contest. The grand prize:
a night on the town in Chicago and a
personal meeting with Jordan.

The Warner site is the “fourth most
active on the Internet,” Lesinski says.
“The ‘Batman & Robin’ theatrical site
that went up in early May was getting
close to 2 million hits a week, a month
before its June 20 theatrical release.”
Noting the success of last year’s
“Twister,” he adds, “We expect to do
even better with our plans for ‘Batman’
when it comes to home video.”

Paramount Home Video also sees a
rose-colored Web. “Our focus at this
point is to be more entertaining and
interactive and to devise ways to pro-
mote and stimulate home video sales
through existing retail channels,” says
new business development VP Jeff
Radoyeis. “When initial rental titles
like ‘Beavis & Butt-head Do America’
and ‘Private Parts’ are repriced for
sell-through, we'll use the Web site for
consumer, trade, and media options.”
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6 | 5 | 3 | HIGHLIGHTS OF THE 1997 MASTERS TOURNAMENT| |, | [ ¢ | o | |, | THE FIRM: THE HARE WORKOUT 1998
Warner Home Video 36269 : BMG Video 80124-3 '
MICHAEL JORDAN: AIR TIME THE FIRM: AEROBIC INTERVAL TRAINING
T 7|29 Foevideo (CBS/Fox) 5770 198 | T |5 |35 gyg video 80112-3 AL
NBA IN THE PAINT THE FIRM: BODY SCULPTING BASICS
8 | 9| 11} Foxvideo (CBS/Fox) 8323 148 | & |6 | 67| gWG video 80110-3 LR
MICHAEL JORDAN: COME FLY WITH ME® THE FIRM: THE TORTOISE WORKOUT
9 | 16 (378 Fovigeo (CBS/Fox) 2173 19980 | 9 11| 11| gyg video 80123-3 R
THE 1996 WORLD SERIES VIDEO THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING
10| 6 | 31| orion Home Video 91096 1998|1010 | 35 | gy video 80115-3 .
MARK MESSIER: LEADER, CHAMPION & LEGEND i | THE FIRM: 5 DAY ABS
157 | FoxVideo (CBS/Fox) 8425 Lt 1L 7| 73 | BMG video 80116-3 1498
0 | onIe: o
DORF GOES FISHING: REEBOK AEROSTEP
12112 1423 | viciory 1995 12|16 | 47 | poyGram video 8006330553 199
MICHAEL JORDAN: THE ULTIMATE COLLECTION ' THE GRIND WORKOUT: FITNESS WITH FLAVA®
13 | REENTRY | £ Video (CBS/Fox) 4101090 2 |13 ] 13177 | Sony Music Video 49796 el
IDOLS OF THE GAME | CRUNCH: WASHBOARD ABS
1411013 Turner Home Entertainment 5426 3998' 14_]_ 7)1 Anchor Bay Entertainment SV10026 R
MICHAEL JORDAN'S PLAYGROUND THE FIRM: UPPER BODY
15| 19 | 283| £o,Video (CBS/Fox) 2858 9% |13 4_20 55 | BMG Video 80118-3 14.98
MIKE TYSON: THE INSIDE STORY THE FIRM: LOW IMPACT AEROBICS
16| 18 | 75 | \ipy Home Video 7074 1998 |16 | 12 | 69 | BMG video 80111-3 19.98
SUPER SLUGGERS 7l THE FIRM: LOWER BODY SCULPTING
17 | REENTRY | (3o Home Video 96001 1488|1715 | 51 | gyg video 80120 1498
MUHAMMAD ALI: SKILL, BRAINS, & GUTS DENISE AUSTIN: HIT THE SPOT (ABS)
18| 11| 27 | yp| Home Video MP7116 1998 |18 | REENTRY | oo - e Video 183 9.98
GRANT HILL: NBA SENSATION THE FIRM: TIME CRUNCH WORKOUT
19| 14| 43 | Fovideo (CBS/Fox) 8325 1498 118114 | 37 | gic video 80113-3 1|_19~923
THE ULTIMATE FIGHTING CHAMPIONSHIP 4 CRUNCH: TURBO SCULPT
{20 | 20 | 21 | yigmark Entertainment VM6372 1999 120 | 18 | 33 | anchor Bay Entertainment SV10027 | 98

L 207y gold certification for sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 25,000 units and $1 million at sug-
gested retail for nontheatrical titles. <> ITA platinum certification for sale of 250,000 urits or a dollar volume of $18 million at retail for theatrically released pro-
grams, or 50,000 units or $2 million at suggested retail for nontheatrical titles. ©1997%, Billboard/BPI Communications.
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I COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
<
~ | x| %
Sl o
w
£)2|8
|l =1y r—-—
2ia . Label Principal
T < | TITLE
3=z (Rating) Distributing Label, Catalog Number Performers
*x % NO. 1 % *
Columbia TriStar Home Video Tom Cruise
1| 2 | 3 ! JERRY MAGUIRE (R) e Cuba Gooding, Jr.
Touchstone Home Video Me! Gibson
21 5 | RANSOM () Buena Vista Home Video 8295 Rene Russo
Columbia TriStar Home Video Woody Harrelson
3 | 7 | 3 | THE PEOPLE VS. LARRY FLYNT (R) 82453 Courtrey Love
MCA/Universal Home Video Syivester Stallone
4 | 4| 4 | DAYLIGHT (PG-13) Uni Dist. Corp. 82828 Amy Brenneman
5 | 3| 4 | STAR TREK: FIRST CONTACT (PG-13) Paramount Home video 32797 " 2urck Stewart
Jonathan Frakes
. John Travolta
6 | 29| 2 | MICHAEL (PG) Warner Home Video T6303 et
Michelle Pfeiffer
7 | 6 | 4 | ONEFINE DAY (PG) FoxVideo 4145 George Clooney
893 THE MIRROR HAS Columbia TriStar Home Video Barbra Streisand
TWO FACES (PG-13) 82523 Jeft Bridges
THE GHOST AND THE : Michae! Dougtas
9|5/(10 DARKNESS (R) Paramount Home Video 323503 val Kilmer
BEAVIS Al |
10 [INEWD> DEAA*SERTC[:\?F&JGT;EAD Paramount Home Video 332503 Animated
. Jason Patric
11| 8 | 12 | SLEEPERS (R) Warner Home Video 14482 e
, Miramax Home Enterlainment Diane Keaton
12 [NEWD | MARVIN'S ROOM (PG-13) Buena Vista Home Video 10496 Mery! Streep
Repubtic Pictures Home Video Robert John Burke
13|10 | 4 | THINNER (R 26296 Joe Mantegra
Miramax Home Entertainment Jon Favreau
14113 | 4 | SWINGERS (R Buena Vista Home Video 10483 vince Vaughn
5 Brenda Biethyn
15| 14| 7 | SECRETS & LIES (R) FoxVideo 4389 (e e
16| 11 | 14 | THE FIRST WIVES CLUB (PG) Paramount Home Video 326123 g'a”.e Wl
oldie Hawn
Cotumbia TriStar Home Video Tony Shalhoub
171 15| 8 | BIGNIGHT (R 81013 Stanley Tucci
New Line Home Video Geena Davis
18 112 | 13 | THE LONG KISS GOODNIGHT (R) Warner Home Video N4446 Samuel L. Jackson
WILLIAM SHAKESPEARE’'S . Leonardo Dicaprio
19118 | 11| pomeo & JULIET ® R EIVE Claire Danes
New Line Home Video Jada Pinkett
20179 | SETITOFF () Wamer Home Video 3788 Queen Latifah
Emily Watson
21 { 25| 2 | BREAKING THE WAVES (R) Evergreen Entertainment 15163 00
, Touchstone Home Video Whitney Houston
2216 | 7 | THE PREACHER'S WIFE ®e) Buena Vista Home Video 10038 Denzel Washington
) Jack Nichoison
23| 21| 6 | BLOOD & WINE (R) FoxVideo 4171 o e
24| 27 | 5 | MEET WALLY SPARKS (R) Trimark Home Video 6574 Rodney Dangerfield
Miramax Home Entertainment Gwyneth Paltrow
25|19 | 10 | EMMA (Pe) Buena Vista Home Video 9677 Ewan McGregor
Cotumbia TriStar Home Video Hugh Grant
26 . 20 | 11 | EXTREME MEASURES (R) o5 encars -
{ Columbia TriStar Home Video Chris Cooper
a | 22 | 11| LONE STAR (R) 80183 Matthew McConaughey
! Frances McDormand
28 | 39 | 37 | FARGO R) PolyGram Video 8006386931 William H. Macy
Republic Pictures Home Video Jennifer Tilly
29 | 37| 15 | BOUND R 6298 Gina Gershon
30 INEWD> | MARS ATTACKS! (°G-13) Warner Home Video 14480 el o
enn Close
Dimension Home Video Christopher Lambert
31128 | 3 | ADRENALIN: FEAR THE RUSH (R) Buena Vista Home Video 7226 Natasha Henstridge
32|32 | 7 | LARGER THAN LIFE (PG) MGM/UA Home Video M505492  Bill Murray
Walt Disney Home Video Glenn Close
33|34 | 10 | 101 DALMATIANS (6) Buena vista Home Video 8996 Jeff Daniels
34| 23| 16 | COURAGE UNDER FIRE (R) Forvideo 24123 Denzel Washington
M
eg Ryan
: MCA/Universal Home Video Walter Matthau
35 [NEWD> | I'M NOT RAPPAPORT (PG-13) Uni Dist. Corp. 82822 e
Steven Seaga!
36 | 26 | 15 | GLIMMER MAN (R) Warner Home Video 14479 e o TR
Nicole Kidman
37 | 36 | 6 | THE PORTRAIT OF A LADY (PG-13) PolyGram Video 4400437973 John Malkovich
38 | 35| 8 | DEAR GOD (PG) Paramount Home Video 325583 Greg Kinnear
N Lai
39| 24 | 6 | THE EVENING STAR (PG-13) Paramourt Home Video 329023 ey MacLaine
Bili Paxton
MCA/Universal Home Video Chris O'Donnell
40 | 40 | 12 | THE CHAMBER (R) Uni Dist. Corp. 82925 Gene Hackman

@ |TA gold certification for a minimum of 125,000 units or a dollar volume of $9 miltion at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically released programs, and of at ieast, 50,000 units and
$2 million at suggested retail for nontheatrical tities. © 1997, Biliboard/BP1 Communications.

SHELF TALK

(Continued from page 60)

The title will carry a $5 rebate when
consumers purchase it along with
either “Aladdin And The King Of
Thieves,” “Honey, We Shrunk Our-
selves,” “D3: The Mighty Ducks,”
“Muppet Treasure Island,” or “James
And The Giant Peach.” The offer
expires Dec. 31, as does a “Jungle 2
Jungle” mail-in offer for four free
packets of tropical rain forest seeds.
Consumers must send $1 for postage
and handling.

“Jungle 2 Jungle” grossed $52 mil-
lion at the box office, far below Allen’s
Disney hits “Toy Story” at $191 million
and “The Santa Clause” at $145 mil-
lion. The title will have family compe-
tition from Columbia TriStar Home
Video’s “Rudyard Kipling’s The Sec-
ond Jungle Book: Mowgli And Baloo,”
which arrives a week earlier.

The Columbia release hits July 22
with a $14.95 minimum-advertised-
price point and no consumer offers.

RASCAL BIRTHDAY: To celebrate
the 75th anniversary of “The Little
Rascals,” Cabin Fever Entertainment
will re-price the collection and release
a new limited-edition video, “For Pete’s
Sake.” It’s due Aug. 26, priced at $9.98.

The 100-minute cassette features
three new-to-video episodes of the clas-
sic series and a never-before-seen
silent film, “Dog Heaven,” starring
Pete the Pup, nicknamed Petie.
Episodes on the tape include “For
Pete’s Sake,” “The Pooch,” and “Dogs
Is Dogs.”

“Little Rascals” cast member
Tommy “Butch” Bond, who is now 70,
and the dog featured in Universal Pic-
tures’ “The Little Rascals,” released
in 1995, introduce the new episodes.
The cassette will be packaged with a
plush heanbag toy in a gift set priced
at $12.98,

Also on Aug. 26, Cabin Fever drops
individual tapes in its 21-volume “Lit-
tle Rascals” collection to $9.98. For the
first time, the collection will be
released in seven three-pack configu-
rations, priced at $24.98 each. Previ-
ously, the collection was available as
singles or in 9- and 12-cassette config-
urations.

When consumers purchase two
three-packs, they can mail in for a free
75th anniversary T-shirt. A coupon
outlining the offer will be packed
inside each three-pack. With any “Lit-
tle Rascals” video purchase plus the
purchase of Pure Breath, a breath
freshener for pets, consumers can mail
in for a $5 rebate.

The supplier will also conduct a
retail and distributor contest to sup-
port the collection called “Petie’s Pon-
derous Pigment Sweepstakes.” It plays
up the fact that the black cirele around
the pooch’s eye moved from the left
side to the right side during the course
of “The Little Rascal’s” Hollywood
run. The explanation: The makeup
crew did not keep track of which eye
first had the circle.

To enter the contest, retailers and
distributors must wateh a screener of
“For Pete’s Sake” and count how many
times the circle moves. The grand prize
winner will receive a set of Hamilton
Collection special-edition Spanky and
Alfalfa dolls. Other “Little Rascals”
memorabilia will be awarded to the
runners-up. A separate consumer con-
test will run on the Fox Kids Network.

National advertising has been
scheduled for the Fox, WB, and UPN
networks, and a national radio promo-
tion is also in the works. To date, the
“Little Rascals” collection has sold in
excess of 4 million units, according to
Cabin Fever.
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[ u
Top Music Videos.
T &
< COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES
sS850 REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan®
5%z T 23
2|5 | ¢ |TmnE, Label Principal g |55
= | 3 | ® | Distributing Label, Catalog Number Performers CaEY ]
* ok NO.1 & &

113 wu?nc;%g Priority Video 53423 Hastertd L u3ise
2 [NEwp| Mmoo e o T, o
3 | 2 [ ] stewe revewseeo o
|3 [ s sEmEs S CONGERT s |
5 | 5 | 5 | 2k busi veo Som s Ve 50138 Michael Jackson | 1F|1938
6 8 8 RO;Z:;?/L;;LII;/OEO!O Ozzy Osbourne LF | 19.98
7 9 3 G3:LIVlE IN CONCERT ) JoeSatrianl/Ericl 19.98

Epic Music Video Sony Music Video 50157 Johnson/Steve Vai LF T
8 || g;‘%;ri%':igcs)::;wsicv.deo50153 Korn 5 [pe
9 | & | 3 | GATLN BROTHERS come HoME — e
10102 sollzypefai:-v’?dg: 5400548813 Bee Gees il 45
11| 7 | g [JOVINTHECAMP Bill & Gloria Gaitber And [ o

| Spring Hill Video Chordant Dist. Group 101 Their Homecoming Friends
T
12| 12 | 181 gzzt;'\’;:;wa?i?v.‘s; Entertainment 53304 rzrsyr;:?y%lsen S5 [z
1)1 | o [BECOMPETEWOMNOME S i ||
14| 17| 38 | S v asooizsess an i {1995
15 16 | 139 Ea‘::d?/geeo':lo?yzlr-aEmYVSl;e?:ZOAoszyaa /?ﬁg rhzrls\)l,ailers 0 eE
16 4| 3 g:o%alr:vD?sI ggmigse Gaither & Friends LF {2995
17 14 1106 ('?olfuLnbeiaAMusic Video Sony Music Video 50121 Pink Fioyd LF 2458
18 23| 17 mggm%;”ggfm FOOSED: TD. Jakes (F 1095
19| 21 | 182 'E‘I'evkﬁasgt';;:n':;fsﬁ‘gzuR‘GE‘M Metallica IF {8998
2035 13 w;g'v:;gg/igaoTHER MYSTERIES Point Of Grace LF (1995
71 18| 72| EVE AT THE scroPoue
22| 18 | 33 \S’zggv;lv?dgezcmrdant Dist. Group 1615 Various Artists F {1998
23| 24 | 3 X/L?HE?R:';LS;V\QZL'?_'?:A;S. van Halen IF 1998
24|30 | 74 \\/\//la-'rln;gQ:o\r{Ig:e?tal.nment 50345-3 Paqiera _LF E
255 | o | DEEORTONTOUS WENMAM o camn | s
26 29| | 1O BUML: LV A PLAGA D TORG, WENIO_ s o [
27 (28| 23 35:3551'3::&?“557 Ray Stevens LF |19.98
8 0 || ESSHOEND TN ALA o s
29| 25 | 86 | o e widen Son i Viden 30130 2o Tabe. | U [19%
30|36 | 30 k:}‘{niﬁzmzwfdf;;gfwmm' L9%0 Jimi Hendrix (F | 1998
D o
32 | RE-ENTRY 3%?@’:?5@;5 35;3?2“ WO 1RL970%78 Black Sabbath IF 19.98:
33 |Re-enTRY | [ e 77788 Pumpline 103
|

34 | RE-ENTRY wﬂési;ﬁgzg;.ﬁi?oaas,a fariifmos L (1538
Y TR BUN Mecvnbsdinlbeiiben b Michael Jackson U | 1998
36 [NEW D> émlﬂtﬁgix(?g;?“ Jimi Hendrix 1; 14.98_
37 | RE-ENTRY | L O S T A Nirvana IF |09
39 | RE-ENTRY ;gfxﬁ:c'szet'l\ﬁ QI,TS,ZRI"I'?SQN Vince Gilt IF | 1998
40 | pe-ewrgy | TEEN SPIRIT THE TRIBUTE 70 KURT COBAIN ., 3 [o=

RIAA gold cert.

for sales of 100,000 units for SF or LF videos;

for sales of 25,000 units for video singles; @ RIAA gold cert. for sales of 50,000 units for
SF or LF videos; A RIAA platinum cert. for sales of 50,000 units for video singles; A RIAA platinum cert.

RIAA gold cert. for 25,000 units for SF or LF videos certi-

fied prior to April 1, 1991; & RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to
April 1, 1991. LF long-form. SF Short-form. VS Video single. ©1997, Billboard/BPI Communications.
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TRANS WORLD’S BE HIGGINS HAS KEPT
THE RETAIL GIANT RUNNING FOR 233 YEARS
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CONGRATULATIONS, BOB!

Your friends at Warner Home Video
salute you on this distinguished honor!
Here’s to a remarkable career

1n entertainment!
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BY SETH GOLDSTEIN

obert Higgins launched Trans World Entertainment in
1972 as a wholesaler. He opened his first store a year later,

which gave him plenty of time to learn the music business
before committing to video in the mid-1980s. The lessons paid off:
Trans World has racked up big numbers in prerecorded cassettes and
laserdisc. As Higgins said during our interview at the Four Seasons
Hotel in New York, video accounts for nearly 20% of his revenues. DVD
will add to the total, but Trans World expects to keep moving lots of VHS
tapes well after the new format has earned its place on retail shelves.

How is the video business these days?
It has been very good for us in the last year. Right now, video is close to 20% of Trans World Entertainment’s overell sales. Cne
of the reasons 1s that the product has been very strong over the past 12 months. We have video in every siore in the chair —
about 480 locations—but the (l([)(ulmenls vary in size. Video sections can be as small as five to six feet in a 1,200=square-{odt
Tape World outlet to 4,000 square leet in our EY.E /For Your Entertainment stores. It varies in format, as well.
Where do the Saturday Matinee stores figure in the formula?

We opened our first Saturday Matince to sell cassettes in 1989. That's when our business started
growing, but we've alwavs been conunitted to video; it just wasn’t a major percentage of our
business. Saturday Matinee has helped change that. We have 55 Saturdav Matinee loca-
tions, and it's a store-within-a-store in 76 combo outlets. lypically, they're about
2,000 square leet.

We will continue 1o grow Saturday Matinee because we think we’ve
refined the store-within-a-store concept betier than anyone c¢lse.
Saturday Matinee has a separate feel and its own statf. Customeus s
like that. :

Z

-

How would you describe the rest of the chain?
‘Irans World also has a small video-rental chain called
Movies Plus, about 22 locations. This helps keep us in
touch with the rental side of the business. We've really
gone after the video business this year in our 10]
Coconuts stoves. Customer awareness wasi't as high as 2
it should have been—Coconuts has been thought of §
more as a music store than music-and-video, a percep- |
tion we're trying to change. So we've really stepped up
the amount of advertising for the Coconuts stores.
The effort started late last vear, and we're very pleased
with the results.

Is video getting a new look?
This year alone, we expect to reposition 35 stores.
Continued on pruge 66
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CONGRATULATTONS!

bUB

Billhoard’s Video Person of the Year

Continued success to a true pioneer and
leader in the entertainment business!

'{.mm.ov t FRONT ROW ENTERTAINMENT INC.
INERAMASNT] leading supplier of budget video and audio entertainment

| [ideolgersonlit

Pre VSDA

Tra

EARS TO YOU!

Congratulations
Bob Higgins
on being selected
Billboard’s Video Person of the Year,
and on
Trans World Entertainment’s

25th Anniversary.
From your friends at Playboy Home Video.

—

www.playboy.com
© 1997 Playboy Entertainment Group, Inc. All Rights Reserved.

rans World Entertainment has changed from a
wholesale distributor to a retail chain, dropped
its original name (ITrans World Music Corp.),
fought in the music and video price wars, become a
major video sell-through play-
er, gone through a major
restructuring, closed stores
and opened stores, but, after
25 years, it’s still here.
While selling music is the
479-store chain’s bread and
butter (its first retail store was

!

Congratulations To Bob Higgins From

Your Friends At Vivid And Vivid Interactive.

Record Town), its most dra-
matic growth has come from
video within the last six years.
In 1989, Trans World opened
its two Saturday Matinee stores, each specializing in
sell-through video like cross-country rival Suncoast
Motion Picture Co., owned by the Musicland Group.
Each store stocked about 3,000 titles, compared to
10,000 today.

“The company has always been pro-active, and we saw the potential
of sell-through from early on,” says senior video buyer Mark Galeo. “We
had a vision that sell-through video was

Video buyer Mark Galeo

going to explode in the '90s.” “ D
DIRECT DELIVERY Q '

It was in the "90s that Trans World Q o
1990. The division currently oper-
ates 131 stores, which are either
Record World or FY.E./For Your ®
Entertainment stores.
major studios. Paramount Home Video was first on board in 1990, fol-
lowed by Buena Vista Home Video. Over the next two years, it signed on

had its biggest video growth, open-

ing 43 Saturday Matinee stores in w é

stand-alone or combined with the \\"* nyj/

chain’s  Coconuts, Tape World,

With the expansion, Trans World set out

to establish direct delivery of product from the

direct with Columbia TriStar Home Video, 20th Century Fox Home
Continued on page 70

YGar
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In its quarter-century, the Albany-based company has
expanded and contracted, toned and firmed itself into
one of the country’s foremost entertainment retailers.
Today, it’s in better shape than ever. Check the video.

BY EILEEN FITZPATRICK

A History of

TRANS WORLD
ENTERTAINMENT

The company was founded in 1972
by Robert J. Higgins and in the
last 25 years has grown into one of
the country's largest specialty
retailers of compact discs, audio-
and videocassettes and related
accessories. Sales revenue for
1996 exceed $481 million. Trans
World Entertainment (TWE) op-
erates in 36 states, the District

of Columbia and the U 5. Yirgin

Islands. %

4 The company was incorpo-
rated under the name “Trans
World Music Corp.,” as a pre-
recorded music wholesaler.

1973

4 Trans World opened its first
retail store, under the name
Record Town.

4 The company opened its
first mall store, under the
name Record Town.

4 Trans World launched its first
Contmued on page 75
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ongratulations

on being named

Video Person of the Year

from your friends at

NEW LINE
HOME VIDEO
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On being named the

VIDEO PERSON af #¢ YEAR

| [ideolgersonli

Pre VSDA

Vear

TRANS WORLD AT 25
Continued from page 68

Video and Universal Studios
Home Video. Until then, the com-
pany had bought from tradi-
nonal distribution, such
as Baker & Taylor, and
from budget suppli-
ers. “Going direct
was the biggest and
wisest transition
we've ever had ro
make,” says Galeo.
“The margin op-
portunities are far
greater than buy-

ing from distribution.”

Once direct distribution was
established, Galeo and his staff con-
centrated on product selection.
Since the company was primarily a

[MUSIC B MOVIES

large part of the mix. “We made a
point of giving our music-video cat-
alog depth, which added to the
overall growth of video,” he savs.
But, like every retailer experi-
menting with sell-through video in
the ear ly '90s, controlling invento-
ry and guarding against heavy re-
turns was a trial-and-error process.
In the early days of sell-through, it
wasn't unheard of for some
major sell-through titles
to have return rates as
high as 40%. Today,
most retailers are
ordering less up
front and reorder-
ing when product
leaves the stores, to
keep return rates
down to between 15
10 20%.
At Trans World, the
glitches in ordering product
and making sure it moves out of
the stores appear to be ironed out.
Since 1990, Galeo says video sales

music video was a Continued on page 7+
“Bob has been a true pioneer in the video sell-through mar-
ket. His spirit and expertise have not only made him a
leader in the industry but have also allowed him to survive
one of the most difficult retail periods in the music busi-
ness. | am proud to call him a partner and a friend.”
[l —John Quinn, senior VP, sales, North America, Warner Home Video

Frome Vomr Friends at

music retailer,

“I've had the opportunity to work with Bob Higgins for a
number of years now and must say that I've enjoyed it. He’s
always been very dedicated to his work, and it shows.
Congrats to you, Bob!”

—Philip Knowles, president/CEO, Music Video Products, Inc.

ENTERTAINMENT

COLUMBIA TRISTAR

HOME VIDED

COLUMBIA TRISTAR HOME VIDEO
PROUDLY CONGRATULATES

BOB HIGGINS,
CEO TRANSWORLD ENTERTAINMENT

ON BEING
VIDEO PERSON OF THE YEAR!

— THE SHOW —"
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 BoBMIGeINS
VIDEQ PERSON OF THE YEAR

= Hrom your friends at [wentieth (entury tox Home Entertainment.

© 1997 Twentieth Century box Home [ntertainment, Ing. All rights reserved. “Twentieth Century Fox, “Fox” and their associated logos areé trademarks of Twentieh Centyre Fox film Corporation.
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Q&A: BOB HIGGINS
Continued from page 66

of the analysts are still shocked,

and I remind them of exactly what
happened.

I know Trans World has a
laserdisc following. Any
comments on that format
and how it relates to DVD?
We're extremely strong in laser. In
some stores, usually in high-

income areas, it can run as high as
60% to 70% of VHS business
although generally, laserdisc vol-
ume varies by marker.

The arvival of DVD does create a
little bit of confusion on the con-
sumer’s part: “Should I get a play-
er?” I don’t think anyone’s got the
answer yet. However, with the selec-

Congratulations,
Bob Higzins.
Who says stardom in

the entertainment industry
s short-lived?

Anchor Bay Entertainment salutes you as
Bilooard's *Video Person of the Year” and as Transworld Corporation
celebrates its 25th anniversary. The recognition of your success
and achievements is well-deserved.

ANCHOR

ENTERTAINMENT”

“f've known Bob Higgins since his
pre-Trane World years. He is certainly one
of the hardest workers in the industry that

| know. Bob exemplifies hard work, focus, dedication
and sacrifice. Those attributes, along with his love
for the busiress, have made Bob the success that he is.”
—AIl Schiefelbein, VP, Anchor Bay Entertainment

tion of titles available, there’s noth-
ing wrong with buying a laser play-
er. After all, it’s going to be a while
hefore the selecuon is as broad in
DVD. People who wait it out could
1iss some great enertainment.
Like sell-through cassettes. laser-
ciscs are a tremendous value. But
I do believe it has to be more com-

petitive on price. If disc vendors
don’t address where prices should
be over the next three or four
years relative to DVD, they could
dry up that market.

And the new kid on the
black?

DVD is not going to be large in
1997 or even 1998, but in our
eyes, it's going to be a major for-
mat. The sales to date have been
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excellent, primarily to the early
adopters everyone 1s reaching.

So there are Trans World
stores in Warner Home
Video’s seven roll-out
markets?
We have Dallas, New York and
Chicago, plus Los Angeles be-
cause of our store
in the Beverly
Center. Retailers
are all doing the
§ same thing in
DVD—by satisfy-
ing the initial de-
mand. Much of
that is from other
hardware dealers,
who are buying a
fair amount of soft-
ware. In-store mer-
chandising has be-
~ en minimal for a
reason—the early
| adoprer who comes
? in already knows
what they’re buy-
ing. And there’s
not enough soft-
¢ ware on the mar-
| ket to support an
educational pro-
cess. But it won’t be
long before there is. When more
titles are available, it will be a great
time for a demonstration unit and
supporting literature.

What about the fence-sitting
studios? The format could
use more titles.
I think some of them are trying to
get things sorted out. They’ll make
a commitment; it’s just a matter of
when. Once we break the year
2000, I think you’ll have a format
that will really grow. It’s very excit-
ing for the industry. Certainly,
Warner would have to consider its
seven-city test a success, and they
will roll out nationally one of these
days. Meanwhile, if someone in
Omaha wants a player, they’ 1l fig-
ure out a way to get software.
People are buying. I went into
one of our stores [in New York],
and I was amazed how much was
selling. But, again, it’s to the early
adopter. We can’t kid ourselves
that this is a true measure of suc-
cess. DVD is not going to put
VHS out of business tomorrow,
but I do think it’s the format of
the future—if the studios and the
hardware manufacturers don’t
make mistakes. The player price
points are right. Now we’ve got to
get software people to make the
necessary commitments.

Finally, do you own a DVD
player?

Yes, I do. I went into a Trans
World store down here [in New
York] and bought one title of
almost everything they have. It’s a
great way to watch movies. My son
couldn’t believe how good it was—
he said he thought it’s better than
being in the theater. I don’t want
to see any problems with DVD. It’s

just too good. W
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TRANS WORLD AT 25
Continued from page 70

have tripled and now represent
20% of the chain’s overall reven-
ues.

JAPANIMATION AND
MATURE VIEWING

Much of the strategy behind
building Trans World’s video busi-
ness has been identifying product
trends. One genre that has been a
real profit center is Japanese ani-
mation.

“Right now, Japanimation gen-
erates more revenue for us than
exercise and sports combined,”

says Galeo. “By far, we have the
largest selection, with more than
350 ttles.”

Although the price points for
Japanimation typically run around
$25 to $30—nearly double that of
a new release—Galeo says the
chain wasn’t afraid of the price
point. “We knew there was a
market for this product
among the 14-t0-30
year-old-male au-
dience,” he says.

Recently,
the chain has
heen having
success with
adult cable
program-
ming, which
Galeo de-
scribes as
Playboy-type

product that is shown on various
late-night cable stations. It’s not X-
rated, which the chain doesn’t
carry, but it’s a little racier than
your average movie-of-the-week.
He says the chain has created a
section for the product, called
“mature viewing.”
“This area is almost ex-
clusive to our chain,
because we’ve recog-
nized that there’s
a particular
market that is
looking for
cable prod-
uct priced
under
$20,”adds
Galeo.
Like many
of 1ts com-
petitors, Trans

CONGRATULATIONS

BOB HIGGINS

BILLBOARD’S 1997 VIDEO PERSON OF THE YEAR.

BEST WISHES FOR YOUR CONTINUED SUCCESS.

PARAMOUNT HOME VIDEO
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World has also gotten into exclu-
sives and developed-product pack-
ages that are only available at their
stores. Galeo calls one of their
exclusives “chunk merchandis-
ing.” It refers to a boxed set of five

movies priced under $20. Some of

the product consists of public-
domain or unlicensed movies, and
the chain has also produced a
series of sports-blooper tapes.

“Pve always found Bob to be
a very hard worker. He'’s had
to make some tough deci-
sions to make [TransWorld]
move forward. [Through it
all] Bob has triumphed
because the company has
emerged successfully while
many other retailers are
still struagling.”

—-Paul Pasquarelli, VP of distrib

ution, Buena Vista Home Video

“To say that Bob is sawvy,
shrewd, sharp and innova-
tive only scratches the sur-
face, for these are the tools
he uses to polish his vision.
He has been and continues
to be a singularly successful
entrepreneur.”

—~—Paul Culberg, executive VP,
Columbia TriStar Home Video

BURGERS WITH WOLVES

Trans World has shied away
from publicity, but back in 1990
the chain made headlines when it
sold “Dances With Wolves” at its
stores, after purchasing the
product from McDonald’s. Cash-
strapped Orion Home Video
made a deal with McDonald’s to
sell the Oscar-winning film at
the restaurant for $5.99 when
consumers pur-
chased a

hamburg-
er. It was an ex-

clusive for the fast-food
chain, and it was the first time
“Dances With Wolves” was re-
priced for sell-through. Dealers
were outraged. Some aggressive
Trans World managers went out

and purchased multi-copies of

the tape a1 McDonald’s and re-
sold them at their stores. Trans
World’s price was $14.99.

“I was one of those managers
who went to the McDonald’s
drive-through and said, ‘I'll have a
Big Mac and a box of ‘Dances
With Wolves,”” says Galeo. “It
wasn't a protest, but we thought
the value of the video was higher;
and we were right. We sold a good
portion of the tapes we bought at
McDonald’s.”

A few years later, McDonald’s
decided to exit the video business
and no longer sells discounted
videos.

Now that the sell-through video
business has matured, Trans World
is looking to do things better. “I
don’t think anyone has a better cat-
alog selection than us, but theres
always room for improvement,’
Galeo opines. “We're going to be
expanding in our music stores and
fine-tuning our product selection
according to trends. Otherwise you
getstale.” I

HISTORY
Continued from puge 68

specialty-mall music store un-
der the name Tape World.

1982
4 Trans World exited
wholesale business.

4 The company went public,
issuing 6 million shares of com-
mon stock at $16.50 (NAS-
DAQ: TWMC).

4 Trans World acquired the
Coconuts name and began op-
erating certain of its freestand-
ing stores under the name Co-
conuts.

4+ In response to moves by
one of the company’s prime
competitors, Musicland, Trans
World opened its first prere-
corded video sell-through store
under the name Saturday
Matinee.

4+ All new and existing free-
standing/strip-center  stores
were opened under the Coco-
nuts format or converted to the

the

Coconuts format.

1990

4 Trans World introduced a
combination mall store, com-
bining the Record Town and
Saturday Matinee formats.

1993

4 Trans World opened a 27,000-
square-foot multimedia super-
store under the name F.Y.E. (For
Your Entertainment) in the

Trumbull Mall in Trumbull,

'l.

Conn.

™ ™

For Your Entertainment

4 The company changed its
name to Trans World Enter-
tainment Corporation.

1995

4 On Feb. 2, Trans World an-
nounced a program to close
143 under-performing stores.
A $21 million pre-tax charge
against fiscal 1994 earnings was
recorded (the “1994 Restruct-
uring”).

4 The company opened its sec-
ond FYE. in September in
Rochester, N.Y.

4 179 stores were closed under
the 1994 Restructuring.

1996
4 On Feb. 3, Trans World an-
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nounced a program to close
163 under-performing stores.
A $35 million pre-tax charge
against 1995 earnings (the
“1995 Restructuring”) was
recorded as a result of the
store-closure plan.

4 On July 26 the company’s
debt was refinanced through
July of 1998.

4 85 stores were closed under
the 1995 Restructuring, with
the remaining closures plan-
ned for 1997. @

“Through the years, Bob has
successfully guided
Trans World Entertainment
through an incredibly tumul-
tuous and ever-changirg
retail landscape. His retail
strategies and business
savvy make Trans World a
leader in entertainment
merchandising.”
ichae! Karaffa, executive VP,

Mew Line Home Video

“Retall is the lifeblood of a
sell-through product such

as Playboy's home-video line,
and Bcb Higgins has been in
our corner from the start.
We're delighted that he has
been recognized by Billboard
for his enormous contribu-
tions to our industry. We've
shared many successes
together, and he's beer
Playboy Home Video's ‘'man
of the year' (although we've
never told him so) more
times than we can count.
Congratulations, Bob!"
—Earry Leshtz, senior VP, GM,
Playboy Home Video

Quotes compiled by Gina van der Viet

ISSUE: AUG. 23
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p ROBYN

Robyn Is Here
PRODUCERS: various
RCA 67477

JJ Featured in Music to My Ears, May
17.

KT SULLIVAN

In Other Words—The Songs Of Bart Howard
PRODUCER: Cynthia Daniels

DRG 91449

Cabaret fans are the decided beneficiaries
of an ASCAP-sponsored evening at New
York’s Rainbow & Stars last October when
KT Sullivan performed 19 Bart Howard
songs. Howard, best known for “Fly Me
To The Moon,” has penned many beauti-
ful, intelligent songs, such as “Perfect
Stranger,” “You Are Not My First Love,”
“First Warm Day,” “My Love Is A Wan-
derer,” and “Year After Year.” These and
others could not be in more loving, mean-
ingful hands. Although Howard does quite
well as his own lyricist, one of the album’s
winning songs, “Lovely,” has a lyric by
Broadway master Howard Dietz. A classy
primer on a songwriter who somehow is
not as well known as he deserves to be.

SUSANNAH McCORKLE

Let's Face The Music—The Songs Of Irving Berlin
PRODUCER: Nick Phillips

Concord 4759

In recent years, the recording industry
has paid renewed attention to the songs of
Irving Berlin, reaffirming his mastery of
the pop idiom in song after song. Susan-
nah McCorkle is the jazz vocal purveyor,
swinging or sentimentalizing on 15 Berlin
goodies, nicely balanced by some rare
turns, such as “Everybody Knew But
Me,” “When You Walked Out Someone
Else Walked Right In,” and, best of all,
“Love And The Weather.” McCorkle’s
small orchestra backing couldn’t be better
in backdrop or jazz terms. McCorkle her-
self is as dependable as a song with the
name Berlin on it.

p LOST BOYS

Peace, Love & Nappiness

PRODUCERS: Various

Universal 53072

On their jam-packed debut last year, group
brought the fun back to the hip-hop party
while seripting a chronicle of their journey
from selling drugs to dealing rhymes. On
sophomore set, the crew extends the
frothy flavor of its maiden voyage, riding
rhythm blunts made up of loopy beats and
ticklish instrumentation. They reflect their
tight family ties and celebrate the joy of
being with a special woman and the fun of
hanging at a jam while mourning homies
lost to death and the judicial system.

p McCOY TYNER TRIO WITH SYMPHONY
What The World Needs Now

PRODUCER: Tommy LiPuma

Impulse!/GRP 197

MeCoy Tyner’s orchestrally backed pro-
gram of Burt Bacharach tunes—hits for
Dionne Warwick, Jackie DeShannon, the

SPOTLIGHT

P

DAVID BYRNE

Feelings

PRODUCERS: Various

Luaka Bop/Warner Bros. 46605

The four “action-figure”-style images
of journeyman David Byrne on the
booklet of “Feelings” reflect the many
musical moods he undergoes on the
album, which features such acelaimed
side players as members of Morchee-
ba, Devo, and the Balanescu Quartet.
Highlights of a consistently entertain-
ing, characteristically diverse offering
include the catchy, sardonic “Miss
America,” reminiscent of the late-peri-
od Talking Heads track “Mr. Jones”;
the funky “Dance On Vaseline”; and
the Celtic-inspired “Daddy Go Down,”
featuring fiddle sensations Pierre La
Roux and Ashley MacIsaac. Like
Byrne’s last two solo projects—partic-
ularly the underappreciated 1992 opus
“Uh-Oh"—“Feelings” is the work of a
master of his craft in peak form. A
record that deserves a place alongside
the finest of Byrne’s material with the
Talking Heads.

SPOTLIGHT

10,000 MANIACS

Love Among The Ruins

PRODUCERS: John Keane; also, Fred Maher

Geffen 25009

The first 10,000 Maniacs album follow-
ing the departure—and subsequent
solo success—of Natalie Merchant
finds the band in excellent form, writ-
ing material that stands up to Mer-
chant’s most memorable lyrics and
tunes and playing with an assuredness
that will keep fans interested. Of
course, the focal point of the re-ener-
gized band is front woman Mary Ram-
sey, who shows herself to be a deft
melodist and a supple, breathy singer
whose timber is not too different from
Merchant’s. The finest moments in an
appealing set include jangly opener
“Rainy Day,” featuring Robert Buck’s
trademark fret work; the harmony-rich
title cut; and the Roxy Music hit “More
Than This”—all of which present
opportunities at college, triple-A, pop,
rock, and AC radio. A work that shows
that 10,000 Maniacs’ strengths are still
evident in Merchant’s absence.

5th Dimension, Dusty Springfield, the
Carpenters, and R.B. Greaves—runs the
risk of sinking into a swamp of syncopated
schmaltz. But with thoughtful, fanciful
arrangements by John Clayton, the result
is an intriguing revision of pop standards
by Tyner, who is also backed by Christian
MeBride and Lewis Nash. Pop gems like
“You'll Never Get To Heaven (If You Break
My Heart)” and “Always Something There
To Remind Me” are embellished by Clay-

ton’s charts, as are such gorgeous themes
as “One Less Bell To Answer.” Some tunes
have become unfortunate easy listening
standbys, like “They Long To Be (Close To
You),” but are treated respectfully by
Tyner’s funky playing and a playful chart.
Set also includes a sweet “What The World
Needs Now Is Love,” which answers
Tyner’s melody with sighing strings, and
“The Look Of Love,” which receives a
soaring, Gil Evans-like chart.

reviews

COUNTRY

% BILLY YATES

PRODUCER: Garth Fundis, Billy Yates

Almo Sounds 80015

Billy Yates writes and sirgs bedrock
country music with a refreshing irrever-
ence and simultaneous nod to the
genre’s traditions. “Flowers,” the cur-
rent single, is the best maudlin cemetery
song since Vern Gosdin’s “Chiseled In
Stone.” His “Long Neck Connected To
The Beer Joint” is in the best tradition
of in-your-face beer-joint songs. Yates
co-wrote all 11 songs here, and his co-
writers reflect his tastes: Kostas, Melba
Montgomery, and J.T. Blanton. Good
stuff.

CHRIS LeDOUX

Live

PRODUCER: Gregg Brown

Capitol Nashville 52775

Chris LeDoux is a former champion
bareback rider who pioneered in what
he calls “rodeo rock’n’rell,” an exuber-
ant, foot-stomping brand of high-energy
rockin’ country musie best captured live.
That’s just what this album does, with 17
(weighing in at almost 66 minutes) no-
holds-barred cowboy songs, ranging
from Joe Ely’s “For Your Love” to Garth
Brooks’ “Whatcha Gonna Do With A
Cowboy” to LeDoux’s own anthemic
“Wild And Wooly.”

AINE MINOGUE

The Mysts Of Time

PRODUCER: William Coulter

North Star 0083

There is a large gap between Enya
albums, and Aine Minogue fills it capa-
bly. She has a fragile, Klting voice that
wraps around the mostly Gaelic lyrics
like a gently windblown satin sheet.
Lushly arranged, this mix of traditional
tunes and originals is performed by
some of the best players on the new
acoustie music scene, including gui-
tarist William Coulter. cellist Barry
Phillips, oboist Shelley Phillips, key-
boardist Paul Machlis, and fiddler
Steve Schuch. “Mysts” is a certain ear-
catcher for listening stations, gift
stores, and the still-bcoming “new
Celtica” market.

RAYMOND SCOTT

Soothing Seunds For Baby, Vels. 1-3

ORIGINAL PRODUCER: Raymond Scaft

REISSUE PRODUCER: Geht-Jan Blom

Basta Audio Visuals 30-90464, 30-90465, 30-
920466

Compuserhandlegder/electronics pio-
neer Ravmond Seott's thres-album
series of musi¢ for bahiv: showeases the
tender side of the late peninz, who is best
known for Petining many of the inzy
tunes that animated the Werner Hros.
cartoons in the mid-20th century. Some-
what of a misnomer, these early-"60s
releases are neither “soothing” nor par-
ticularly appropriate for babies (each of*
the three title iz aimed at a different
six-month sy bracket, up to 15 months).
What the altuims are is astoundingly
ahead-of-their-time examples of inspired
and impeeably recorded clectronic
music. Predalizg b ioee than a decade
such innovat:ts as Hrisn Eno and
Kraftwerk, =enit’s work exhibits impres-

VITAL REISSUES”®

sive sophistication, both conceptually
and in terms of the performances, which
weré probuhly made on g variety of early
electronic inslyumuonls, including the
Eleetroniurn i kerhoardless synthesiz-
er that Sentt invented. Originally
released on Epic: Records, these three
rare albums are now available {ur the
first zime on CD through the Metler-
lands-based Basta label. Contact:
basta@xs4all.nl

ART BLAKEY

Orgy in Rhythm Volumes One & Two

REISS.JE PRODUCER: Michael Cuscuna

Blue Note 56586

Drum legend Art Blakey wasn’t exagger-
ating with the title of this 1957 set, as his
band featured thres other drummers and
five adititinnal permissionists in one of
the farthusl-cut jazz exporimets of the
15605, Rliukey tested tha iwiitic possibili-
ties a1 Latin and Afro-Ciban rhyfhms
with a wild, percussion-gxusilive ensemble

rivaled only by Max Roach’s M'Boom,
which followed 20 years wicr. Sole non-
pereussion pliyers are pianist Ray
Brvant, basaiat Wendell Marshall, and
Herhie ¥ann, whose femd fute leks set
an appropristely wilal one. Blakeay's
fuittiry of heata sre hee“id up by congas,
bongos, tyrmipani, and Lroe log, with
Blakey urd poremasinniist Salw contribut-
ing ineantatory, Mididle-itastern-sound-
ing vocals. Highlights of i hard-hitting
set are marked by the multitexlured,
nearly non-tonal extended pices
“Buhaina Chart,” ihe ckittersome tim-
bales of “amuck,” the atrmuegheric thant-
ing and increwsingly frenzisd groove of
“Elephant Walk,” the African-influenced
caull-and-response of “Talfl,” wul the
smartly swinging hlnesaf “Ahdallah's
Delight.” A peresasive sinnsclo is
reached in the thuniermyg “plit Skins,”
which brings Blalwy;, A=thur Taylor, and
Jo Jones in an unusual drum trio.

 JAMES “BLA" PAHINUI

Mana

PRODUCERS: George Winston, Howard Johnston
Dancing Cat 08022-38033

% KEOLA BEAMER

Mauna Kea—White Mountain Journal
PRODUCER: George Winston

Dancing Cat 08022-38011

% BOB BROZMAN & LEDWARD KAAPANA
Kika Kila Meets Ki Ho’Alu

PRODUCERS: Bob Brozman, George Winston
Dancing Cat 08022-38031

% GEORGE KAHUMOKU JR.

Drenched By Music

PRODUCERS: George Winston, George Kahumoku Jr.
Dancing Cat 08022-38038

The latest batch of releases from George
Winston’s acclaimed Dancing Cat label
features the finest of the Hawaiian slack-
key masters—guitarists who play mostly
instrumental, acoustic, finger-picked
music in various open tunings. The mater-
ial is unfailingly beautiful, ranging from
slack-key veteran James “Bla” Pahinui’s
mellifluous phrasings to Keola Beamer’s
inventive arrangements, from George
Kahumoku’s 12-string stylings to the bor-
der-crossing duets between Ledward
Kaapana's slack-key playing and Bob
Brozman’s acoustic steel guitar. Four
enchanting titles by icons of their genre
who deserve a worldwide audience.

LATIN

BEATRIZ MONTES

Amorcito Lindo

PRODUCER: Joel Solis

RCA/BMG 48726

Yet another lovely traditional mariachi
album by this fetching Mexican song-
stress is seasoned with embraceable
cumbia entry “Ya No Me Vas A Ver” and
a weepy pop/banda/mariachi love song,
“Me Est4 Llorando Corazén.”

RAZA LATINA

Carita Linda

PRODUCERS: Miguel Correa, Victor Krystal, Claudio Krys-
tal

Ariola/BMG 43053

Smooth vocal harmonies and catchy, pop-
glazed tracks such as “Por Ese Amor,” “Te
Voy A Ensenar,” and “Por Qué Me
Dejastes” separate the debut disc by this
Puerto Rican quartet from hordes of other
good-time merengue albums that rely on
little more than swooping vocal theatrics.

CLASSICAL

% COUPERIN: LECONS DE TENEBRES

Les Arts Florissants, William Christie

PRODUCER: Jean-Pierre Loisil

Erato 0630-17067

Although expert in Handel and Mozart,
William Christie and his Arts Florissants
embody the essence of the French
Baroque as if born of the age. Christie has
been instrumental in revitalizing Charp-
entier’s reputation (see his definitive ren-
dition of the opera “Medée” for Erato),
and he has turned in an award-winning
rendition of Rameau’s Grand Motets as
well as a recent take on the composer’s
opera “Hippolyte Et Aricie” that stands as
the finest by far. Here, Christie leads his
ensemble through Francois Couperin’s
sublime vocal lamentations, and the
results are typically winning, with the
celestial solo sopranos of Sophie Daneman
and Patricia Petibon shining especially.

ALBUM

a SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit andjor Billboard chart potential. VITAL REISSUES: Rereleased altums of special artistic, archival, and commercial interest, and outstanding collec-
u tions of works by one or more artists. PICKS (> ): New releases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (% ): New releases, regardless of chart potential, highly recommended because of their musical

merit.MUSIC TO MY EARS (J3): New releases deemed Picks which were featured in the “Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadway, New York, N.Y. 10036. Send R&B albums to J.R. Reynolds, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road,
Louisville, KY 40219. Other contributors: Havelock Nelson (rap/N.Y.); Irv Lichtman (Broadway/cabaret/N.Y.); Brad Bambarger (classical/N.Y.); Drew Wheeler (jazz/N.Y.); Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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INGLES

EDITED BY LARRY FLICK

> SPICE GIRLS 2 Become 1 (4.00)

PRODUCERS: Richard Stannard, Matt Rowe

WRITERS: Spice Girls, R. Stannard, M. Rowe
PUBLISHERS: Full Keel/Windswept Pacific/PolyGram Inter-
national, ASCAP

REMIXER: Andy Bradfield

Virgin 12707 (cassette single)

“Say Anything” is still red-hot, but Virgin
is wasting no time in issuing one of the
more serious songs on Spice Girls’ aston-
ishingly massive debut, “Spice.” Here is
where the girls who have turned the world
upside down get to show how well they
can handle a love ballad. And the truth is
that they are surprisingly adept at weav-
ing warm and romantic imagery over a
sweet melody that is wrapped in silky
strings. The subtle groove will keep
crossover programmers in tow, while
everyone else will delight in the track’s
arrangement of soft harmonies and deli-
cate acoustic guitar riffs. Looks like it’s
gonna be a spice-filled summer.

P LIL KIM Not Tonight (4.13)

PRODUCERS: Rashad Smith, Armando Colon

WRITERS: K. Jones, M. Elliott, L. Lopez, S. Harris, A.
Martinez, R. Bell, R. Bell, G. Brown, M. Muhammed, C.
Smith, J. Taytor, D. Thomas, E. Toon

PUBLISHERS: Second Decade/Warner-Tamerlane, BMI;
WB, ASCAP

Big Beat 8158 (c/o Atiantic) (cassette single)

Lil’ Kim gathers the latest superstars of
the female rap arena for a real “girl
power” track from the soundtrack to
“Nothing To Lose.” Sampling portions of
Kool & the Gang’s “Ladies Night,” Kim
combines the lyrical witticisms of herself,
WQHT’s Angie Martinez (the rap ingénue
of the set), TLC’s Left Eye, Da Brat, and
part-time rapper/full-time songwriter
Missy Elliott. Look for “Not Tonight” to
set the summer—as well as the promo-
tional campaign behind the soundtrack—
off right. Prior to its commercial release,
this track is already enjoying massive
national spins at several radio formats.

> MR. PRESIDENT Coco Jamboo ¢3:37
PRODUCER: Kai Matthiesen

WRITERS: R. Gaffrey, K. Matthiesen, D. Rennails
PUBLISHERS: Jetzt Kommz/Hanseatic/Warner/Chappell,
ASCAP

REMIXERS: Mousse T., Peter Reis, Tillman Uhrmacher,
Matt Frost, Dan Bewick

Warner Bros. 8875 (cassette single)

Once again, the European dance scene
spawns a potential stateside smash. With
its balmy bassline and spirited chorus,
this single offers a way-familiar (but quite
pleasant) pop/dancehall sound a la Ace Of
Base, but with a rugged hip-hop edge. The
blend of wispy female vocals and throaty
male rapping contributes to making this
an easy programming bet. Although the
original version will likely be the ticket for
top 40 formats, Mousse T's rousing disco
remix will be the jam that erossover sta-
tions will be blasting.

% PRIMAL SCREAM Kowalski (4.18)
PRODUCERS: Brendan Lynch, Primal Scream

WRITERS: Gillespie, Innes, Young, Dufty, Moonfield
PUBLISHERS: EMI/EMI-Blackwood/Complete/ncomplete/
Lip Services, BMI

REMIXER: Adrian Sherwood

Reprise 43885 (c/o Wamer Bros.) (CD single)

With all of rock radio and left-leaning
clubs in a lather over this winning jam
from Primal Seream’s juicy new album,
“Vanishing Point,” the next logical step is
pop radio. It may prove to be a tricky sell,
but any station that has played previous
hits by the Prodigy or the Chemical
Brothers will certainly have room for this
gem. The beats are mighty firm and rid-
dled with hip-hop flavor, while the key-
boards have a fun, futuristic sound, and
the voeals are raspy and aggressive. Fans
of the band will want to grab the CD-5

pressing of this single for its shrewd cover
of the Clash’s “Know Your Rights.”

K5 Lift You Up 3.48)
PRODUCER: K.J.

WRITERS: K.J., T. Calina
PUBLISHERS: No Salt/Nornrah, BMI
REMIXER: K.J.

Robbi 72015 single)
Catchy as can be, “Lift You Up” aims to
connect with anyone who is still vibing the
electro-freestyle sound of last year’s “Set
U Free” by Planet Soul. And for those of
you who are long over that musical trend,
there’s a thumpy disco/house version that
is quite enticing. Regardless of your
groove choice, the song has a hook that is
as sweet and irresistible as candy. Tessa
Calina earns high marks for a vocal per-
formance that is rooted in darker, more
moody colors than typically employed by
her competition.

Entartai
Enter

LYRICS Summertime (4:14)

PRODUCER: Derek “L.A." Jackson

WRITERS: V. Conyers, A. Ellis, J. Herndon, D. Jackson, R.
Rushen, K. Evans

PUBLISHERS: Lyrically Inclined/D-West, BMI; Baby Fin-
gers, ASCAP

550 Music/Epic 0435 (c/o Sony) (cassette single)

This female vocal group comes on like a
seductive cross between SWV and Zhané,
flexing solid harmonies over a slippery
funk groove. Everything about this jam
works extremely well—except for the way
the lead vocal is blended into the track.
It’s criminally buried in the mix. A real
shame, since this track has “hit” written
all over it in every other possible way. Per-
haps a remix is in order.

p 112 | Will Be There (4.00)

PRODUCERS: Sean "Puffy” Combs, Kevin Wales, Daron
Jones, Stevie J.

WRITERS: D. Jones, S. Jordan, M. Keith, M. Scandrick,
Q. Parker

PUBLISHER: not listed

Bad Boy 9108 (c/o Anista) (cassette single)

112 edges closer to Boyz II Men and pre-
reunion New Edition status with its
fourth consecutive sure-fire hit single, “I
Will Be There.” On a musically light and
simplistic ballad, the group’s four
singers perfect their harmonies as they
attempt to gain the trust of a previously
heartbroken friend and potential lover.

* AMBERSUNSHOWER Running Song (3.54)
PRODUCERS: PM. Dawn

WRITERS: A. Smith, A. Cordes, C. Mcintosh, J. Eugene,
S. Nichol

PUBLISHERS: Gee Street/Shamalama/Famous/MCA/
EMI-Virgin, ASCAP

REMIXERS: Thomas "Tikk Takk" Piper, Acar Key, Tony
Maserati

Gee Street 0001 (cassette single)

This enigmatie, wonderfully talented
young artist gets a much-deserved
chance to start over with this quirky and
cool jam from her sterling debut album,
“Walter T. Jones.” Borrowing a snippet
from “Hanging On A String” by Loose
Ends, she and producers PM. Dawn have
crafted a slinky jeep-funk groove that
cruises far beyond the fodder of the com-
petition, while also providing a sound
that should be accessible to a wide range
of R&B and even pop stations. Amber-
sunshower’s true calling card is a voice
that is unique. It’s hard to properly
describe the lilt in her delivery, though
previous comparisons to Alanis Moris-
sette are not that far off base. Regard-
less, “Running Song” is one of those
records that instantly grabs the ear . . . it
gets better with repeated spins.

COUNTRY

p ALABAMA Dancin, Shaggin’ On The Boule-
vard (3:56)

PRODUCERS: Don Cook, Alabama

WRITERS: R. Owen, T. Gentry, G. Fowler

PUBLISHER: Maypop, ASCAP

RCA 64847 (c/o BMG) (7-inch single)

This song has “huge summertime hit”
written all over it. The lyrics offer a won-
derful stroll down memory lane for the

members of Alabama, as Randy Owen’s
voice recalls “The 'Bama Boys at the
Bowery. They can’t dance, but they play
for free.” Longtime Alabama fans will
appreciate the references to the group’s
salad days as a Myrtle Beach, S.C., bar
band. But even listeners who are unfa-
miliar with the band’s history will
absolutely love the light and summery
feel of this song. Prominently marked by
Don Cook’s skilled production and
Owen’s warm and wonderful vocal per-
formance, this single could easily kick off
a new dance craze.

P DARYLE SINGLETARY Even The Wind (3.39)
PRODUCERS: James Stroud, David Malloy

WRITERS: T. Johnson, H. Cochran

PUBLISHERS: Big Giant/Co-Heart, BMI

Giant 8879 (CD promo)

This is definitely one of Singletary’s best
offerings. The lyric is strong. He puts
forth a unique way of expressing the
hurt and confusion in the aftermath of a
failed relationship by saying, “Even the
wind thought you loved me.” Singletary’s
performance is right on target, with that
lonesome, hurtin’ country-boy vocal com-
municating all the pain effectively. Coun-
try radio programmers should appreci-
ate this one.

NIKKI NELSON | Don’t Know How Not To Love
You (3.07)

PRODUCER: Don Cook

WRITERS: S. Hogin, B. LaBounty

PUBLISHERS: Sony/ATV Songs/Tree/Katy's
Rainbow/Ensign/Hidden Planet, BM|

Columbia 78574 (c/o Sony) (7-inch single)

Nelson, a former Highway 101 lead
vocalist, continues her bid for solo suc-
cess with a pretty ballad about a woman
who knows how to take care of most
everything she needs to do in life but just
can’t seem to shake a love gone wrong.
Nelson has a particularly expressive
voice with just the right blend of strength
and vulnerability to sell this song. In fact,
the only downside to the record is that
the backing vocals sometimes seem to get
in Nelson’s way on the chorus. Her lead
vocal is too good to be diluted.

RYAN REYNOLDS Do I Ever Cross Your Mind
(2:56)

PRODUCER: Steve Fishell

WRITERS: R. Reynolds, L. Putty

PUBLISHERS: New Hayes/Halper & Sons/Long Story,
ASCAP

Imprint 19026 (CD promo}

The a cappella intro of this song is ear-
grabbing, as the music eventually joins
in and builds with Reynolds’ strong
vocals riding atop the driving, rhythmic
melody. There’s a Jot of energy in the
track that’s solidly country, yet it has a
bit of an edgy feel. Song, performance,
and production combine to make a
promising debut.

DANCE

P GROOVE THING FEATURING DEBORAH
HARRY Command & Obey (9.22)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: AK Favorite, ASCAP

REMIXERS: Fred Jorio, Darren Friedman

EightBall 106 (c/o Lightyear Entertainment) (12-inch
single)

It’s always a great day when Harry
serves her disciples with something
fresh. She lends her distinctive voice to
this swaggering jam from acid-jazz outfit
Groove Thing’s sterling new album,
“This Is No Time . ..” In its original
incarnation, “Command & Obey” skittles
with a snakey bassline and edgy percus-
sion that urges the veteran to vamp with
the flair of a no-nonsense dominatrix.
Remixers Fred Jorio and Darren Fried-
man transform the song into the dramat-
ic house anthem that Harry’s club fans
are clamoring for. Working as a produc-
tion team for the first time, Jorio and
Friedman have crafted a sound that is
somewhere between disco sweetness and
tribal aggression.

p MICHAEL JACKSON Stranger In Moscow
(6:54)

PRODUCER: not listed

WRITER: M. Jackson

PUBLISHERS: Mijac/Warner-Tamerlane, BMI
REMIXERS: Todd Terry, the Basement Boys, Hani,
Charles “The Mixologist” Roane

Epic 8337 (c/o Sony) (12-inch single)

Regardless of his image at pop radio,
Jackson continues to be a hot clubland
commodity. This second slice of “Blood
On The Dance Floor: HIStory In The
Mix” was an essential import item dur-
ing its European run late last year.
Spruced up with a pile of imaginative,
on-point new versions—particularly
those by Todd Terry and the Basement
Boys—this percussive track is ripe for
heavy domestic turntable action all over
again. In fact, it’s not entirely unrealis-
tic to think that a snug edit could be
just what the doctor ordered for Jack-
son at rhythm-crossover and top 40 for-
mats.

p GEORGE BENSON Song For My Brother (no
timing hsted)

PRODUCER: not listed

WRITER: G. Benson

PUBLISHER: not listed

REMIXERS: Kenny “Dope” Gonzalez, “Little” Louie Vega
GRP/Giant Step 4534 (c/o Uni) (12-inch single)
Benson’s appearance on Nuyorican
Soul’s recent No. 1 smash “You Can Do
It” has unlocked the door to an avid new
audience for the venerable jazz/R&B
guitarist. Enlisting the remixing aid of
that aet’s masterminds, Kenny “Dope”
Gonzalez and “Little” Louie Vega, Ben-
son issues a single that’s an easy bet for

ARKANA House On Fire (3:25)

PRODUCERS: Arkana

WRITERS: Arkana

PUBLISHER: not listed

REMIXERS: Propelierheads, Alex Reece, Andy Ling,
the Winchester Club

Reprise 43878 (c/fo Warner Bros.} (CD single)
What better way to launch a new act
than on a soundtrack connected to a
high-profile movie? On this hit-bound
cut featured on the album supporting
“Batman & Robin,” the U.K.-rooted
Arkana deftly merges the under-
ground sensibilities of the electronica
movement with the aceessibility of
modern rock and pop radio. “House On
Fire” rattles with an insinuating spree
of breakbeats, as well as playfully
wandering voeals and a chorus that
permanently sticks to the brain upon
impact. Most mainstream listeners will
bond primarily with the hand’s original
production, though the Fropellerheads
and Alex Reece contribute potent
remixes that will help the Qpand build a

NEW & NOTEWORTHY

firm foundation in the clubs.

DEAN MILLER Nowhere, USA (3:22)
PRODUCER: G. Brown

WRITER: D. Miller

PUBLISHERS: Sony/ATV Songs/Tree, BMI

Capitol 12311 (CD promo)

Expectations are high for Miller’s
full-length debut, and this first single
shows incredible promise. Compar-
isons to his famous dad, Roger Miller,
are unfair but inevitable. He does
sound a little like his late father on
certain phrases, but this Miller is his
own man, less quirky than his Dad,
more mainstream country and very
likeable in his own way. The song is
good, but it's an anthem about the
Jjoys and virtues of being from a small
rural town—a nice sentiment, but
hardly original. Mareus Hummon cov-
ered that territory last year on his
single, “God’s Country USA,” while
Alabama did it with “Dixieland
Delight.” *

4

turntable domination. His mellow, soulful
composition has been reconstructed with
a hearty floor-friendly groove that is rev-
erent of Benson’s history while also land-
ing comfortably in the pocket of current
DJ trends. This incredibly cool track can
be heard in its original incarnation on
the artist’s current album, “That’s
Right,” as well as on the “Giant Steps,
Volume Two” multi-act compilation.

% JUDY ALBANESE Love’s Here (At Last)

(na timing listed)

PRODUCER: Eric Kupper

WRITER: not listed

PUBLISHER: not listed

REMIXERS: Pete Avila, DJ Disciple

Maxi 1006 (12-inch single)

Diva-in-training Albanese proves how
hard she’s been working on her voice
between single releases. On this juicy
new Eric Kupper production, she dis-
plays a far more unique and confident
vocal style. She has a field day with the
song, bending the lyrics and belting to
maximum effect. Pete Avila and DJ Dis-
ciple have done a fine job of developing
mixes that will inspire heavy props from
underground spinners. For song-orient-
ed folks, there’s nothing better here than
Kupper’s original version. Added plea-
sure is derived from the inclusion of
Mark Picchiotti’s rare remix of the previ-
ous Albanese recording “Take Me Over.”
In all, a very nice package that will prove
to be a hot summer item.

ROCK TRACKS

% STORYVILLE Bitter Rain (3.55)

PRODUCER: David Z.

WRITERS: D. Gnssom, M. Milligan

PUBLISHERS: David Grissom/Bug/Blind Fool, BMI
Code Blue 8154 (c/o Atlantic) (cassette singte)

Some of the finest musicians in Austin
are gathered for this stripped-down
blues-rock kicker. Malford Milligan is a
singer who can glide from hip-grinding
authority into forlorn sensitivity within
the space of one or two lines. He is
backed by former bandmates of Joe Ely
and the late Stevie Ray Vaughan, who
keep the music lean and raw. This track
pops with the vibe of a live gig . . . all
that’s missing is a cold beer and ciga-
rette smoke. From Storyville’s notable
debut collection, “A Piece Of Your Soul.”

CHOPPER ONE Touch My Fuzz 2:34)
PRODUCER: Don Fleming

WRITERS: A. Cropper, J. Cropper

PUBLISHER: Ubermomasuprapoppa, BMI

Restless 97 (CD promo single}

Here’s a cool reminder of the days when
rock was purely party music. This trio is
anchored by singer/guitarist Jason
Cropper, who was an original member of
Weezer but left shortly after that band
recorded its first album. You can hear a
mild musical connection between the
two bands on this concise and infectious
cut, though Chopper One has a looser
sound that should score well with col-
lege kids, as well as anyone else who is
weary of rockers weaving tired tales of
angst.

FFLAME Clap Your Hands (4:10)

PRODUCERS: Lenny Hemphill, Mark-A-Delic
WRITERS: T. Moore, M. London

PUBLISHERS: Rocks/Hempdaddy/Arc, ASCAP
REMIXER: Frank Delour

Robbins Entertainment 72014 (cassette single)
Capitalizing on a sample of the Floaters’
heartfelt chestnut “Float On,” Fflame
turns in a catch phrase 4 la Bone Thugs-
N-Harmony’s “1st Of Tha Month” with
the line “Clap ya hands if ya ever been
on welfare, clap ya hands if ya ever been
evicted.” Striving to be original, Fflame
offers “Clap” as a sincere and hopeful
testimonial to the voiceless victims of
poverty, AIDS, and violence instead of a
summer ghetto anthem. Look for “Clap”
to see increased airplay as radio yearns
for well-produced, uplifting, and catch-
ing rap music.

SINGLES. PICKS (p»): New refeases with the greatest chart potential. CRITICS CHOICE (% ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and
= developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. Al releases available to radio and/or retail in the U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn. 37203. Contributors: Doug Reece (L.A.)., Shawnee Smith (N.Y.)
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EDITED BY CATHERINE APPLEFELD OLSON

CHILDREN'S

GULLIVER’S TRAVELS

Celebrity Home Entertainment

95 miputes, $19.99

There’s no Ted Danson to be found in
Family Home Entertainment’s fully re-
stored and remastered version of Max
Fleischer’s classic tale, which was the
second animated feature ever created
and made its theatrical debut in 1939.
The story of the man with a big sense of
adventure and the little people who teach
him a thing or two about the world is
filled with sing-along songs and an
unadulterated sense of wonder that is
often absent from some of today’s less-
thoughtful children’s fare. As a bonus,
the tape includes the original theatrical
trailer, two vintage Fleischer cartoons,
and a song booklet.

SPORTS

TIGER WOODS: SON, HERO & CHAMPION
CBS Video

55 minutes, $14.98

Despite comments to the contrary in
that oft-airing Nike commercial, there
is only one Tiger Woods. And the man
who appears to have spent his whole
childhood grooming for his time in the
pro golf spotlight is shown here in a
light his fans have come to know and
adore in this obvious retail hole in one.
Packed with the good stuff—interviews
with Woods, his parents, and peers and
plenty of on-the-course coverage—this
first comprehensive Woods tape proves
much more than a quick fix in scope,
seript, and production values. Who
cares if he didn’t win the recent U.S.
Open? Woods is a press event every-
where he goes, and this video should
bask in the afterglow that just seems to
follow him around.

INSTRUCTIONAL

AUTO BUYER ALERT

Auto Buyer Alert

30 minutes, $24.95

Starting with the premise that a vast
majority of those in the used-car busi-
ness are deceptive, this tape aims at
providing viewers with a built-in lie-
detector test. Created by one industry
insider, the video goes through the
basics of used-car buying. Tips
include the best months and times of
the month to make a purchase and
how to tell if a used car has had a
recent paint job. The half-hour is
packed with informative bits present-
ed in a truly guy-next-door fashion.
Other two-minute lessons include how
to understand market-value pricing
books used by car dealers, when to
call it a day in the negotiation
process, and how to get the most out
of a trade-in. Contact: 800-968-3462.

DOGS, CATS & KIDS

Pet Love Partnership

30 minutes, $24.95

The rising number of children being
attacked by dogs is not the only
potential danger that should be rais-
ing eyebrows with regard to the two
most common household pets. Created
by a veterinarian, this informative
tape advises children and parents to
forget the Dr. Doolittle plan of talking
to the animals and pay attention
instead to the things cats and dogs
are saying to us. Employing real-life
footage to help hammer home its eriti-
cal points, the tape discusses how to
recognize a friendly animal, a fright-
ened animal, and an angry animal.
Additional segments cover such topies

as how to pet a cat and dog, how to
play with them, and when to just leave
them alone (hint—cats and dogs don’t
like to be bothered at similar times as
humans, like when they are sleeping
and eating). Although some of the
warning signs may seem basic, the
program is well scripted and elicits
understanding, not fear. Contact: 800-
784-0979.

WHAT TADOO

J. Gary Mitchell Fitm Co.

25 minutes, $19.95

A gaggle of street-smart puppets give
excellent advice in this live-action
program aimed at enlightering chil-
dren ages 4-8 about what to do in
some confusing situations at and away
from home. Short sketches, songs,
and straightforward camera talk are
used to demonstrate the best course
of action youngsters can take when
they are approached by strangers,
asked to keep secrets they don’t feel
comfortable with, and made to feel
afraid or just plain uncomfortable
about certain gestures being made
toward them. The issues are tough,
but the tactics taken by the produe-
tion team get the message across in a
manner that is easy for children to
digest and put into practice. Available
for the first time to the home audi-
ence, this is one of a three-part series
that is recommended viewing for par-
ents and teachers. Contact: 408-633-
4444.

ANIMATION

PLANETARY TRAVELER

Third Planet Entertainment/WinStar Home Entertainment
40 minutes, $19.95

A feature production that’s truly of the
21st century, “Planetary Traveler” was
created entirely on desktop computer and
got its start on none other than the Inter-
net. Two years in the making, this piece of
modern art focuses on the journey of a
lone space creature who is the last of a clan
of planet hoppers. The pseudo plot line is a
nice idea, but really just serves as a means
to show off the fantastic computer-gener-
ated scenes, which stand just fine on their
own. Set to an instrumental score by Tan-
gerine Dream alumnus Paul Haslinger, the
fluid landscapes demonstrate state-of-the-
art digital computer effects that will mes-
merize fans of the genre.

AUDICD

BC C K

EDITED BY TRULCX MILLER ROSEMBLUM

COLD COMFORT FARM

By Stella Gibbons

Read by Eileen Atkins

Penguin Audiobooks

ISBN 0-14-086575-6

3 hours (abridged), $16.95

This delightful tale puts a comic spin

Reviews & Previews

#

on both traditional British novels (& la
Jane Austen) and Gothic suspense (a
la Daphne du Maurier). A young
British woman, Flora Post, is
orphaned and left with an inheritance
of 100 pounds a year. She writes to all
her relatives asking if she can come
live with them. All respond with open
arms, but the invitation that intrigues
her the most is from the Starkadders,
a grim batch of illiterate relatives who
live on a run-down farm way out in the
country. Judith Starkadder’s invita-
tion is full of dark hints of family
secrets, skeletons in the closet, and a
sense of doom. Flora descends on the
Gothic Starkadders family, and the
contrast between them and Flora’s
modern ways is extremely funny.
When one Starkadder tells Flora omi-
nously that the farm is eursed, Flora
is unfazed; she asks, practically, “Why
don’t you sell the farm and buy anoth-
er one that isn't cursed?” The
Starkadders are no mateh for Flora's
brisk, no-nonsense brand of meddling,
and soon she gets one relative mar-
ried, sends another off on a preaching
tour of England, and even turns one
Starkadder into a movie star. Her
greatest challenge is old matriarch
Ada Doom, an eccentrie recluse who
hasn’t left the farm in cecades and
rules the family with an iron fist.
After Flora charms her. Ada cheerful-
ly hosts a wedding and then takes a
grand tour of Europe. Eileen Atkins,

who played Judith Starkadder in the
recent theatrical version of the novel,
does an excellent job as reader, effec-
tively contrasting the slow, grim, une-
ducated voices of the Starkadders
with Flora’s light, cheerful London
accent.

DAVE BARRY'S BOOK OF BAD SONGS

By Dave Barry

Read by Mike Dodge

HighBridge

ISBN 1056511-196-6

90 minutes (abridged), $11.00

Several years ago, humor columnist
Dave Barry wrote a piece about bad
songs—songs people really hate yet
stick in their heads and refuse to be
dislodged. He asked readers to write
in with their own votes for the worst
songs ever. More than 10,000 readers
responded, Barry says. On this very
funny tape, Barry (as voiced by reader
Mike Dodge) analyzes these bad songs
to hilarious effect. For example, quot-
ing Neil Diamond’s “I Am, I Said” (“I
am, 1 said/To no one there/And no one
heard/Not even the chair”), Barry
wonders, “What kind of a lyric is that?
Is Neil SURPRISED that the chair
didn’t hear him? Maybe he expected
the chair to say, ‘Whoa, I heard
THAT?Y ” Dodge does a good job as
reader, performing the role of Barry
with a likable voice, good comic timing,
and a bemused air.

Antonio Vivaldi: The Red Priest Of Venice
By Karl Heller

Amadeus Press

360 pages, $34.95

Arvo Pirt

By Paul Hillier

Oxford University Press
219 pages, $19.95 (paper)

Who Killed Classical Music? Maestros,
Managers, And Corporate Politics

By Norman Lebrecht

Birch Lane Press/Carol Publishing Group
455 pages, $24.95

Part of what makes the best classi-
cal music so compelling is that behind
the art is often a great story. Thank-
fully, there are more social histories,
biographies, and Baedekers than ever
devoted to the field, and these can
provide the ideal diversion for afi-
cionado and apprentice alike.

Now that there are more versions
of Vivaldi’s “Four Seasons” in the cat-

alog than any other single classical
work, it’s hard to imagine that the
Venetian master was an obscure fig-
ure as recently as the '50s. His res-
urrection is a historical suspense tale
worthy of Umberto Eco—to say
nothing of his life, which was more
like a soap opera. There have been a
couple of fine books on Vivaldi in re-
cent years: the standard work in
English by the pioneering Michael
Talbot (Schirmer), as well as a newer
text by the erudite H.C. Robbins
Landon (Thames & Hudson). Now
comes the English translation of Ger-
man scholar Karl Heller’s “The Red
Priest Of Venice,” which traces
Vivaldi’s colorful career as violin vir-
tuoso and composer/teacher for a
girls orphanage, as well as his rise
and fall as an opera impresario. The
most encompassing to date, Heller’s
book imparts a broad sense of the
man and his music; he includes peri-
od letters and musical discussion far
beyond the “Four Seasons,” covering
the other instrumental works (includ-
ing those Bach revered), the increas-
ingly popular sacred musie, and the
still-obscure operatic oeuvre.

As one of the pioneers in what has
been called “mystic minimalism,” the
Estonian Arvo Pért has become one
of the world’s most beloved living
composers. Just out in the Oxford
“Studies Of Composers” series is the
first English-language book devoted
to Pért, written by Theatre of Voices
leader Paul Hillier. Having worked
with the composer on a number of
milestone recordings, Hillier is espe-
cially qualified to speak on Pért’s
work, in particular the “tintinnabuli”
style that has become his signature.
Although dedicated in part to the
technical elucidation of this style and
the serial/collage method of Pirt’s

early years, the book also provides an
apt amount of biographical scene set-
ting. Most important, Hillier consid-
ers Pirt’s music apart from celebri-
ty and sales, contextualizing his
affecting “abstract tonality” in terms
of its age-old antecedents and con-
temporary worth.

Last year, Simon & Schuster pub-
lished Norman Lebrecht’s “When
The Music Stops . . . Maestros, Man-
agers & The Corporate Murder Of
Classical Music” in the U.K., and it
rocked the industry worldwide. Al-
though reviewed internationally in its
U.K. incarnation, the text just recent-
ly hit U.S. stores—albeit with a re-
grettably sensationalistic new title
and reductive jacket art. With his
acid-penned critique, Lebrecht—
sharp music columnist of the London
Daily Telegraph and author of such
grand deconstructions as “The Mae-
stro Myth”—takes on power brokers
past and present for the greed and

Who Killed
Classical Music?

Maestrox. Managers,
and Corporate Politics

Norman Lebrecht
author of The Moesi Hytk

lassitude that he says have helped
waylay record sales and concert at-
tendance. The book’s polemical, pes-
simistic tone has irked some, but few
have questioned the basic rightness
of his views or his concern for the
future of the art (and he does see
hope in the work of some indie labels).

Other books of note: This year
marks the bicentennial of Franz
Schubert’s birth, and there are a cou-
ple of texts out to celebrate. The lat-
est entry in Schirmer’s peerless
“Master Musicians” series (edited by
scholar Stanley Sadie) is a revision of
“Schubert” by John Reed, the astute |
editor of the standard “Schubert
Song Companion.” And a newly writ-
ten and more expansive biography is
“Schubert: The Music And The Man”
by Brian Newbould (University Of
California Press). Both books take
newfound biographical data into
account—such as Schubert’s sup-
posed homosexuality—but sensitive
investigation of the music takes
precedence in both cases.

Speaking of great composers, just
out is the third edition of longtime
New York Times critic Harold
Schonberg’s “The Lives Of The
Great Composers” (W.W. Norton,
first published in 1970). But aside
from a newly attractive dust jacket,
the latest version of this venerable
tome has little to offer over earlier
incarnations. The brief new materi-
al simply tends to betray Schonberg
as cranky and slightly disinterested
in the broader scope of both contem-
porary music and the considerable
early music reanimated since his
heyday. Still, turn to any of the old
chapters on the Romantic-era
greats, and you will be regaled with
some classic storytelling.

BRADLEY BAMBARGER

HOME VIDEO: All new tities released at sell-through prices are eligible. Send review copies to Catherine Applefeld Olson, 622 Oakley Place, Alexandria, Va. 22302. ENTER*ACTIVE:
Angeles, Calif. 90036. BOOKS: Send review copies to Eileen Fitzpatrick, Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Ros

Send review copies to Brett Atwood, Billboard, 5055 Wilshire Blvd., Los
senblum, 202 Seeley St., Brookiyn, N.Y. 11218
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Display

Call Jeff Serrette
NY State - 212-536-5174
BILLBOARD CLASSIFIED
1515 Broadway New York, NY 10036

FAX YOUR AD
212-536-8864
CALL TOLL FREE: 1-800-223-7524

lassified

.DISPLAY CLASSIFIED AD RATES
SERVICES & RESOURCES

MUSIC INDUSTRY HELP WANTED: $170 Per col. inch per week
RADIO HELP WANTED: $95 Per col. inch per week
MINIMUM RUN: Services & Resources 4 weeks

Help Wanted 1 week

Box reply service: $30 per insertion

** REAL ESTATE TO THE STARS A%
For Real Estate Information Gall
Kara DioGuardi.in NY

Call Toll Free: 1-800-407-6874
Real Estate To The Stars

ALL MAJOR CREDIT CARDS ACCEPTED

212-536-5008

$80.00 Per Inch

: Classified Ads are commisionable when an agency represents an outside client.
DEADLINE: FRIDAY AT 3:30 PM EASTERN

SERVICES

EuropaDisk

Bulk CD replication or retail-ready CD
packages complete with graphics. Rush, fast-
turn CD-RDM is are our specialty. Major credit
cards accepted. Brokers welcome.

Free catalog or quote: (800) 455-8555

Compact Disc » 7 & 12” Vinyl Records * Cassettes
Audio Premastering * Glass Mastering * CD Screen Printing
Graphics Design * Fulfillment

COMPLETE IN-HOUSE MANUFACTURING
EUROPADISKLTD,

75 Varick Strezt, New York, NY 10013 (212) 226-4401 F£X (212) 966-0456

D.J. VINYL PROM

100 12”7 VvINYL $749.00 =
(in WHITE JACKET w/ HOLE)  $1.2C each for additional LP’s @

1000 77 VINYL 45's (wiriwuire sieeve) $719.00 REORDER - $379.00
500 77 VINYL 45’s (wini wiire steeve) S599.00  REORDER - $269.00
TO0O0 127 VINYL (i whire sacket wy wote) $1,699.00  ReORDER - $1149.00
500 127 VINYL (i wite acket wy Hott) $41,199.00  ReoroER $649.00
ALL PACKAGES INCLUDE: MASTERING / FULL PROCESSING / TESTS /
2-COLOR LABEES / SHRINKWRAP / QUICK TURN AROUND Fur 5
IN-HOUSE CD, VINYL & CASSETTE REPLICATING & PACKAGING — ASK FOR OUR FREE BROCHURE!

] Rainbo Records and €assettes
- 738 Berkzley Street, Santa Monica, CA 90404 * (310) 829-3476  Fax (310} 828-8765

COMPACT DISCS » 75¢ EACH
[ Complete CD & Cassette Packages!
"App IT UP"

1,000 CDs 750.00
1,000 Jewel/Wrap 300.00
1,000 2-Pg Book/Tray 240.00

$1,290.00

From your CD»Rea:;y Master &
Print-Ready Film

CALL FOR QUOTE

Digital Mogtering Systems ¢ Digitol Audio Duplication < Computer Graphies

1-800-874-4174

1110-48th Avenue North * Nashville, TN 37209

.7y CASSETTES
7y * DIGITAL BIN «

ALSHIRE

CUSTOM SERVICE

1015 W. Isabel Street
Burbank, CA 91506

(800) 423-2936
FAX (818) 569-3718

1000 FOR .64 EACH

CHROME TAP<, UP TO C45, CLEAR SHELL,
ASSEMBLED IN NORELCO BOX, SHRINKWRAP.
YOU SUPPLY PRINT, LABEL FILM, MASTER.

IF YOU HAVE A PROFESSIONAL SERVCE YOU'D
LIKE THE MUSIC INDUSTRY TO KNOW ABOUT
CALL BILLBOARD CLASSIFIED TODAY
1-800-223-7524 FAX: 212-536-8864
CALL JEFF SERRETTE AT 212-536-5174

SERVICES

( » Compact Disc Pressing
€D Audio & CD ROM
* Pre-Mastering / Short-Run
* Cassette Duplication
*Vinyl Pressing
* Design/Film/Printing

COMPLETE PACKAGES, READY-TO-GOI

We may be the experts,
but when it comes to
your project, you're the bossl

EeMaxDisk

Free catalogue/custom quotel

\| 80O 681 0708

™
[

AL FERCE"

11T
140

o

G

TOTAL CD, CD-ROM
& CASSETTE PRODUCTION

Feel the “Power of Excellence”
call for POWER PLAY the
DIGITAL FORCE Sampler &
studio Reference Disc
330 WEST 58th ST, NY, NY 10019

FREE!

GUIDE TO
MASTER TAPE
PREPARATION

§  Find out how to prepare

{ your audio master for error-
free manufactunng. A must
for recording artists and

-} studio engineers.

#95 Lofue
YDISC MAKERS

1-800-468-9353 © http://www.discmakers.com

CUSTOM COMPACT DISCS
Atiordable single copy CDs starting at $20.
$5.00 OFF WITH THIS AD
46 PRODUCTIONS
42W557 Hawk Circle
St Charles, IL 60175
TEL (800) 850 5423
FAX (800) 203 1725
Contact Us On The Internet at 46P@wwa.com
Visit our Web Page at htip://www.beaches.net/46P)

1-800-527-9225

(716) 691-7631 « Fax (716) 691-7732

[ Y We Anticipate Your Every Need

CD REPLICATION

Cassette Duplication
Graphic Design & Printing
Digital Editing & Mastering

FOR SALE

SPANISH CUTOUTS

Large Selection of Cassettes & CD's
Custom Prepacks Available
TARGET MUSIC DISTRIBUTORS
7925 NW 66th Street - Dept. S
Miami, Florida 33166
PH: 305-591-2188 * FAX: 305-591-7210
DEALERS ONLY

Any Case $29.90
ALBUMS, CD’s & 45's CASES
(800) 343-1433
Call Now
ISLAND CASES
(In NY)

(516) 563-0633

Fax: (516) 563-1390

LOWEST PRICE!
* CD’s - LP’s - Tapes *
¢ Cut-Outs - Over Stocks *

* Budget - Midline *

* Call For Your Free Catalog Today! |
MUSIC WORLD

8585 Tonnelle Ave., N. Bergen, N] 07047
Tel: (201) 662-7600 Fax: (201) 662-8060

« Psychedelic « Heavy Metal « Punk « Jazz « Blues « R&B «
Campus Records

Wholesale Distributor of IMPORT
‘Deletions/Overstocks”
874 Albany Shaker Road
Latham, NY 12110
EXPORT

(518) 783-6698
(518) 783-6753 FAX
For a Unique Blend uf Independent and
Major Label Closeouts and Overstocks
« [eisnpul « 439 - sebbay « 21u01192)3 « 2dueq «

$,09 « M104 + S3P|Q - dog

Thrash - Noise » New Age

Buy direct and save! While other people are
raising their prices. we are slashing ours. Major
labet CD's, cassettes and LP’s as low as 50¢
Your choice from the most extensive listings
available. For free catalog call (609} 890-6000.
FAX: (609) 890-0247 or write
SCORPIO MUSIC, INC.
P.0. BOX A
TRENTON, NJ 08691-0020

REACH OVER 200,000
RESPONSIVE READERS
EVERY WEEK CALL
BILLBOARD CLASSIFIED

TODAY
1-800-223-7524
OR
212-536-5174

INTERNET

NOW YOU CAN
ADVERTISE YOUR AD
MESSAGE UNDER OUR
NEW CLASSIFICATION
HEADINGS
WEBSITE
or
INTERNET
call
JEFF SERRETTE
800-223-7524

fax
212-536-8864

COMPUTERS

RecordTrak

Inventory Management
For Record Stores

== 500-942-3008

Fax 203-269-3930
Voice 203-265-3440

YOUNG SYSTEMS LIMITED

(ONPUTER SYSTENS FoOR
THE NUSIC & VIDEO INDUSTRY

77 0-49499 -03 38

MORE THAN 30 YEARS OF EXPERIENCE

770°840¢°9723 FAX

/hMSiCIUﬂ}‘e Complete POS / Inventory
Control for ALL your record and
@ multimedia store needs!

r Available in Spanish too!
F 1-888-222-4P0S (o iee
-' FAX: (919)677-9194

E-mail: POS@unidial.com
http://www.idcsoft.com

DJ SERVICES

DJ's & COLLECTORS

BROUHAHA
2168 S. Atlantic Blvd. #260
Montery Park, CA. 91754
For CD Singles (special trks, mixes)
CD’s collectables etc. ... ..
(213) 721-4003 FAX (213) 728-4373
http:www.brouhahacd.com
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Retracide

TAKE NOTICE... The Best in
SKA/PUNK. This is a youthful
band 18 to 19 years of age - 30

original songs. If you’re looking for
a sure thing, this band is it!

Will play live for you. Hear for yourself.

(909) 328-3075
Leave a message/Hear CD

PROFESSIONAL
SERVICES

EXECUTIVE PROTECTION
& SECURITY

Since 1978, Carney Security Ser-
vice, Inc. has provided pro-
fessional, discreet and reliable
Executive Protection & Security
Services to the entertainment in-
dustry in the New York
Metropolitan region.

We are prepared to service any of
your requirements with our select
professional staff of retired law en-
forcement personnel. Write or
give us a call today:

CARNEY SECURITY SERVICE, INC.
109 East 29th Street
New York, N.Y. 10016
Tel: (212) 684-4888

ROYALTY AUDITING

stop wondering where the money is
and find out...for a contingency fee

Arts Entertalnment & Media Management
Tel 212-865-0303-Fax 212-662-1717
Lynn Stewart Levy, Chlef Auditor

MUSIC MERCHANDISE

The coolest premium for your |
next release. Custom printed.

Lights that
-7~ Dig Music
(ST

'L'otally cool, sound activated
i fashing light show.

Fight circuits, 12 lighted
images....boogie, dance, beat,
hip, hop to the music you love.
Only § 75. Place orders via
secured web site.

Check out demo @

http://www.cdlite.com
Or call (860) 285-8522
— — E—

© 1997 DMS, Inc.

_ Zmachars IncC.

MUSIC MERCHANDISE
One stop disiributor for posters, t-shirts, stickers, hats,
keyrings, buttons, patches, incense, lights, jewelry,
sunglasses, tapestries, and much, much, more...
We are a service based company with alf of the latest
merchandise availabie. Get it al with just one call...

NO MINIMUMS/SAME DAY SHIPPING
dealers only — call for information:
1-800-248-2238 - fax #: (305) 888-1924

320 VIDEO TITLES in just 2 SQ. FT.!

complete line of counter, wall, and floor displays.

MSICAl -

ITNESS

SINGERS/SONGWRITERS
STAGE ONE ™

Electronic Proamotions puts you
and your music in front of Major
Labels, Publisking Companies,

Booking Agents, Management

Companies and Radio Stations,

Warld - Widal
Call today to find out how you can
be seen and heard by the
people who count,
Call 1-800-318-1288, Ext. 21
Den Reed Productions - Nashvilla

ite today for FREE sample Pak

Browser

OISPLAY SYSTEMS
CHICAGO ONE S5TOP, INC.

401 Weal Superiar - Chicago, 1L 80810
Phane 312-822/0837 - ToMree: BO0-022:4410

- ] flat in Browser Pak-
‘:[\ 3 ditferent sizes
=

REGIONAL SALES
REPRESENTATIVE

National music distributor seeks ex-
perienced sales representatives for
the U.S. Responsibilities include im-
plementing, coordinating and de-
veloping local marketing campaigns
and working with established and
developing clientele. Candidates we
seek should have 2-3 years of sales/
marketing experience with extensive
ties to the area’s retail community.
Please send or fax resumes to:

(707) 588-9229 or Box 8384,
Billboard Classified, 1515
Broadway, New York, N.Y. 10036.

KNITTING FACTORY WORKS

Record label is seeking an cxecutive
manager. We're looking for an
energetic, dynamic personality with
experience in record sales, marketing
and CB production. Please fax re-
sume and cover letter to:

Michael Dorf at (212) 219-3401

IF YOU CAN SELL ADS LIKE THIS
(OR BIGGER) BILLBOARD WANTS YOU!

Billboard Classified, the music industry’s most successful classified, is expanding
its telemarketing sales staff. You'll be cold-calling fo new prospects as well as
upselling to current accounts. Although this is an entry-level position, you should
have the articulation, poise and intelligence of a sales professional — we’'ll provide
the skills fraining. We offer a salary plus commission and benefits.

CALL HAROLD ITZKOWITZ AT (212) 536-6490

Please don’t visit, fax, or (€)-mail before phoning.

Billboard is an equal opportunity employer.

HAVE A POSITION TO FILL?

WANT TO REACH HIGHLY
QUALIFIED PEOPLE FAST?

LOOK NO FURTHER -

BILLBOARD CLASSIFIED

1-800-223-7524
FAX: 212-536-8864
FOR JEFF SERRETTE 212-536-5174

HELP WANTED

' DIRECTOR of CREATIVE SERVICES
and PRODUCTION

First Media Communications. Inc.. a leader in music marketing with

its Music Direct™ line of products and services, and a fully-nte
grated music production, marketing. and publishing company fo [
cated in Nashville, Tennessee, is looking for an expericnced indi-
vidual to manage its creative services and production functions with
regard to its New Music Series™ Review magazine and CD Sam-
pler, and its forthcoming Music Direct'v site on the World Wide
Web. Responsibilities include management of supply and vendor
relationships, oversight of creative services for the company’s var
ous product lines. management and preparation of editorial content
from various sources. and management of production and manu
facturing processes, including film production and engraving, CD
replication. cassette duplication. and printing. Proficiency with
Microsoft Windows 95. Excel, and Word. as well as various mven
tory management and graphic design applications for PC and Mac
required. Competitive compensation package. Qualified candidates
please send resume with descriptive cover letter in confidence to:
Sue Dolleris. Executive Assistant to the President

First Media * 111 Westwood Place * Suite 300

Brentwood, TN 37027

R Direct

FIRSTMEDIA

PARALEGAL/DIRECTOR of BUSINESS AFFAIRS

Leading Music Talent Agency representing film composers
seeks paralegal for the position of Director of Business Affairs
Successful candidates will have a minimum of 10 years professional
experience with progressively increasing responsiblities, including a
minimum of 5 years in the music industry. The position requires knowl-
edge of music publishing, recording and production contracts and ex-

cellent administrative, organization, writing and negotiating abilities.

All submissions will be held in the strictest confidence
Please submit resume, cover letter and salary history

Fax: (213) 876-3642

SMITH.ALSTER

—— AND COMPANY ——

ACCOUNT MANAGER
POSITIONS

Leading national independent distributor
has openings for Account Managers in
Southern California/Orange  County,
Dallas & Minnesota areas. Applicants
must have at least 5 years experience in
music store operations. We offer a com-
petitive base salary, expense allowance,
commission override and performance
bonus. Interested parties should send a
resume with cover letter to Account Man-
ager Position, Allegro Corporation,
14134 NE Airport Way, Portland, OR.
97230. Fax (503) 257-9061. All appli-
cants kept confidential. No phone calls
please.
We are an equal opportunity employer.

ALLEGRO

-
America’ Independen: Distributor

> Audio Books - video Games
> EDHII!!I :.{nmut!ﬁ.

 Cheronks ., Compact Discs

> Laser Discs >(assettes

|(954) 351-0000

tFax: (954) 351-0561
Billboard Advertising
212-536-5174

CUTTING/EDGE

Established N.Y.C. producer
seeking _fresh cutting edge
talent - Rock, Alt, Pop.”"Demd’s
and replies to:

Apple Recorders

a5 est 139th St.
New York, N.Y. 10030
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CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars, and
other events. Send information to Cal-
endar, Billboard, 1515 Broadway New
York, N.Y. 10036.

JUNE

June 26-28, TJ. Martell Foundation/Neil Boga-
rt Memorial Fund 1997 Rock 'N' Charity Celebra-
tion, various locations, Los Angeles. 310-247-2980.

June 27, Kids' Entertainment Seminar (K-
wESt), Furama Hotel, Los Angeles. 516-825-0180.

June 30, ASCAP R&B Panel: Publishers In The
Round, ASCAP headquarters, New York. 212-621-
6495.

JULY

July 2, British Phonographic Industry AGM,
Brits School, Croydon, England. 44-171-287-4422.

July 9-12, Video Software Dealers Assn. Annu-
al Convention, Las Vegas Convention Center, Las
Vegas. 818-385-1500.

July 11-16, National Assn. Of Broadcasters
Management Development Seminar For Radio
Broadcasters, University of Notre Dame, South
Bend, Ind. 202-775-3510.

July 12, YocalTech '97, presented by the Nation-
al Academy of Recording Arts and Sciences, Fort
Mason Conference Center, San Francisco. 415-749-
0779.

July 16-18, Billboard's Fourth Annual Dance

WANTED TO BUY

Reducing your Stock?
Selling your Collection?
Going Out of Business?

CASH for CDS, Tapes, LPS,

Software, Videos, Laserdiscs

Scott Henderson 520-881-1744x110
e-mail: scotth@bookman.comm

COMPACT DISC OUTLET

WE BUY
CD’S wwsrcos

PERSONAL COLLECTIONS (100+)
TO ENTIRE STORE CLOSEOUTS

PH/FAX (610) 532-3333
E-MAIL cdoutlet@aol.com

Reach for the STARS!
Moving? Relocating?
BE SURE TO READ THE ADS IN THE
REAL ESTATE TO THE STARS
CLASSIFIED SECTION EVERY WEEK
IN BILLBOARD MAGAZINE.

WE BUY CD STORE ASSETS

(Inventory. Fixtures Sensormatic
Muze. .. We buy it all'!) Easlern USA

Call Dave
{540) BB5-B618 or Fax (540) BB5-0456
55 CASH 5%

RESULTS!!

That's what you get from your ad in
Billboard's Classified Section.

In its 102nd year, Billboard has a re-
sponsive readership of over 200,000 in-
fluential decision makers worldwide.
Known as THE SOURCE for the music,
video and home entertainment industries,
Billboard has developed its reputation
leading the world in industry news and
always reporting it FIRST.

If you have a position to fill, a product or
service to sell or any other classified re-
lated item to advertise, Billboard’s
Classified section gives you the most ef-
fective and most extensive market
contacts.

Get Results - Call Today

1(800) 223-7524 (toll free)
(212) 536-5174(Direct line)
(212) 536-8864 (Fax)
Billboard Classified
1515 Broadway,NY,NY 10036
Attn: Jeff Serrette

1-800-407-6874

b b b b %
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REALESTATE TO THE SRS

Rate $80
1 inch by 1 column
Kara DioGuardi
* (212) 536-5008
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EAST MORICHES, LONG ISLAND

SPECTACULAR OPEN BAY FRONT CONTEMPORARY
WITH SWEEPING BAY VIEWS FROM EACH ROOM OF THIS 4,950 SQ. FT. HOME.
EXPANSIVE DECKING W/POOL HOUSE LEADING TO PRIVATE BOAT DOCK.
LOCATED ON 1.6 LANDSCAPED ACRES
BANK OWNED FINANCING AVAILABLE.

N o e Ry

ASKING $1,350,000 CONTACT BRIAN A. AMMAR
(516) aqa7-2377

Music Summit, Chicago Marriott Downtown,

Chicago. 212-536-5002.

July 25-27, Hip-Hop Power Summit (I: For
Peace . . . For Unity. . . For Us!, New Atlantic City
Convention Center, Atlantic City, N.J. 215-665-
5751

AUGUST

Aug. 1-2, Third National Entertainment Indus-
try Conference, ABC Record Centre, Sydney, Aus-
tralia. 02-9557-7766.

Aug. 11, T). Martell Foundation Seventh Annu-
al T). Martell Team Challenge For The Martell
Cup, Ridgewood Country Club, Passaic, NJ. 212-
888-0617.

Aug. 14-17, Popkomm, Congress Center East,
Cologne, Germany. 49-221-91655-0.

SEPTEMBER

Sept. 5-7, Texas Heritage Music Festival,
Louise Hays Park, Kerrville, Texas. 210-367-
3750.

Sept. 17-20, NAB Radio Show, New Orleans
Convention Center, New Orleans. 202-775-4970.

Sept. 27, Technical Excellence & Creativity
Awards, Marriott Marquis, New York. 510-939-
6149.

0CTOBER
Oct. 13-19, World Of Bluegrass Convention,

presented by the International Bluegrass Music
Assn., Galt House Hotel, Louisville, Ky. 502-684-
9025.

Oct. 16-18, Billboard/Airplay Monitor Radio
Seminar & Awards, Orlando Renaissance Resort,
Orlando, Fla. 212-536-5002.

Oct. 24-25, Fourth Annual Regional Country
Radio Seminar, Radisson Hotel, Sacramento,
Calif. 615-327-4487.

NOVEMBER
Nov. 20-22, Billboard Music Video Confer-
ence And Awards, Beverly Hilton, Beverly Hills,
Calif. 212-536-5002.

LIFELINES

BIRTHS
Boy, Spike, to Susan and Bob Bailey-
Lemansky, May 15 in Nashville.
Father is manager, creative services, at
EMI Music Publishing.

Girl, Olivia Marie, to Donna and Tom
Ryan, June 5 in Portland, Maine. Moth-
er and father are traffic manager and
production manager, respectively, at Bob
Ludwig’s Gateway Mastering Studio.

Boy, Devin Edward, to Debra Mercado
and Eddie Harris, June 17 in Nyack,
N.Y. Mother is national director of pub-
licity for RMM Record and Video Corp.
Father is president of Visual Insights.

Girl, Carly Davis, to Karen and Dan
Miron, June 4, in Sherman Oaks, Calif.
Father is director of sell-through sales for
Warner Home Video’s Western region.

Boy, Alexander Elias, to Beth and Mat-
thew Caruth, June 8 in Dallas. Mother
is a sell-though account executive for
Warner Home Video’s Western region.

MARRIAGES
Elena Ranieri to Marc Hollenga,
June 14 in New York. The bride is man-
ager of international production and
sales at Arista.

Eaan WORKS

L IVE LIVE AIDS LIFEBEAT:
Radioactive act Live will be supporting
LIFEbeat, the music industry organi-
zation that funnels money to various
groups involved in helping people with
AIDS, during its North American tour
that starts July 25 in Hershey, Pa. The
Secret Samadhi tour, named after the
band’s latest platinum album, covers 53
cities over a 10-week period. A 25-cent
surcharge will be added to the ticket
price for 11 shows, with the money
being donated to LIFEbeat. Contact:
Jody Miller at 212-431-5227.

FOR THE RECORD

The Dallas Texans, formerly
owned by the grandfather of Rhett
Miller of Old 97’s (Music to My
Ears, Billboard, June 28), acquired
Johnny Unitas after they changed
their name to the Baltimore Colts.
|

Natalie Kleiner to Leslie José Zigel,
June 15 in New Jersey. The groom is
director of business and legal affairs
for BMG U.S. Latin.

DEATHS

Barbara May Rosen, 61, of complica-
tions resulting from a heart attack,
June 20 in North Kansas City, Mo. She
was the mother of Billboard Los Ange-
les bureau chief Craig Rosen. She is
survived by her husband, Harry; sons
Craig and Neil; daughters-in-law Patti
and Shari; and grandchildren Tyler,
Chloe, and Julie. Contributions in her
memory may be sent to the Barbara
May Rosen Fund c/o the City of Hope
National Medical Center, 1500 E.
Duarte Road, Duarte, Calif., 91010,
attention Central Processing; 818-359-
8111, extension 2023.

Robert Lee Helms, 63, of complica-
tions caused by emphysema and asth-
ma, June 19 in Martinsville, Ind. A
singer/songwriter/guitarist, Helms is
most famous for his rendition of ‘Jin-
gle Bell Rock.” His other hits include
“Fraulein,” which earned him a Bill-
board Song of the Year award in 1957,
and “My Special Angel.” Helms was a
radio personality on WTTS Blooming-
ton, Ind., when he was 9 years old,
which led to hosting his own show,
“Hayloft Frolic” on WTTV Channel 4,
for five years. He is survived by his
wife, Rita Long Helms; mother
Hildrith Hendrickson; children Robert

Kids’ Favorite. The Neil Bogart Memoriai Fund, which raises funds for the

Lee 111, Bobby Bun Lee, Randy Scott
Helms, Debbie Axsom, Tyeanne
Helms-Hawkins, Angel McCartney,
Sharon Holifield, and Melinda Stinson;
sisters Connie McClary and Shirley
Sexton; stepson Neil Veon; and 15
grandchildren. Donations can be made
to the American Lung Assn. of Indi-
ana.

Jeffrey Priestap, 36, of a heart attack
May 25 in West Bloomfield, Mich.
Priestap was the financial adviser of
DSP Productions, a concert promotion
firm. He is survived by his wife, Linda;
his daughters Laurel and Janie; par-
ents Darlene and Ken; brothers David,
Douglas, Michael, and Patrick; and
four nephews and six nieces. Donations
can be made to Girls Inc., 3444 W. Col-
fax Ave., Denver, 80204.

Aaron West Arkeen, 36, of a pre-
seription drug overdose, May 30 in Los
Angeles. Arkeen was on medication to
relieve the pain of burns he suffered
from an indoor grill accident earlier
that month. A songwriter, guitarist,
and bass player, Arkeen worked with
Guns N’ Roses on several albums. He
wrote “It’s So Easy,” “Obsession,” and
“The Garden” and did extensive work
on “Appetite For Destruction.” He also
played guitar and bass for Brother
Cane, Phantom Blue, Izzy Stradlin &
the JuJu Hounds, and his own band,
Outpatience. He is survived by his
mother, brother, sisters, nieces, and
nephews.

B

research of children's cancer, leukemia, and AIDS, recently honored David
Foster with the 1997 Children’s Choice Award for his fund-raising efforts.
Shown at the event, from left, are Les Bider, chairman/CEO of Warner/Chap-
pell Music Inc. and chairman of the Neil Bogart Memorial Fund; Tom Ross,
music agent at Creative Artists Agency; Irving Azoff, owner of Revolution
Records; Bob Daly, chairman/co-CEO of Warner Bros. and the Warner
Music Group; Foster; Linda Thompson, Foster’s wife; and Joyce Bogart Tra-
bulus, founder of the Neil Bogart Memorial Fund.
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Taking Home The Kitty. At the recent Radio-Mercury Awards, held at the

Waldorf-Astoria in New York, Roy Savant Productions took home the big prize
of $100,000 for its radio commercial “Instant Death.” Pictured with WCBS-FM

New York personality and event MC Cousin Bruce Morrow, left, are the cre-
ators of the spot, Los Angeles copywriter April Winchell and creative director
Mick Kuisel.

newsline...

COMING HOME. JS Communications has changed its name to Regent Com-
munications—or back to that name. JS was formed after- Regent chiefs Terry
Jacobs and Bill Stakelin sold the company to Jacor. Mega group owner Jacor
agreed to give the name back. First up for the new Regent: purchase of the 16-
station Park Lane Group.

LIQUOR STICKLER. The Federal Communications Commission (FCC) has post-
poned an aleohol-advertising inquiry demanded by Chairman Reed Hundt
until its next meeting this month. Despite the belief by other commissioners
that the issue belongs with the Federal Trade Commission, Attorney General
Janet Reno has now put in her word, urging the 'CC to begin an investigation
into the impact that alcohol advertising might have on kids.

MARYLAND MAKES A MOVE. The Washington Post reports that Maryland Gov.
Parris Glendening has been accused by several state legislators of political
favoritism for his plan to give $500,000 in state money to Radio One owner
Cathy Hughes and her son Alfred Liggins as part of a fund that encourages
businesses to relocate to Maryland, something Radio One recently did. Besides
claiming that the money should go to Radio One and not to its individual prin-
cipals and that most of Radio One’s employees already live in Maryland, oppo-
nents of the move told the Post, “It’s just too much of a coincidence that the gov-
ernor’s people are giving state funds to the owners of six radio stations whose
editorial policies may have an effect on next year’s elections.” Hughes told the
Post that she recently “gave up on politics” and had gone ahead and made the
move without the $500,000 rather than wait for the grant to be approved.

A MOMENT IN TIME WITH THE MACCA. WNNX (99X) Atlanta pulled off what
it says is the longest radio interview in history with Paul McCartney on a recent
“Morning X” shift. The 50-minute segment was hosted by a.m. team Leslie
Fram and Jimmy Baron, as well as Ed Roland, lead singer of Collective Soul.
Portions of the interview were aired through the week of June 16. Said Fram,
“T've waited 20 years [for this]. There are so many things I always wanted to
ask him. For instance, does he miss working with Peter; Davey, and Mickey?”

DEES, PLEASE. Rick Dees was honored in .June for outstanding creative and
artistic talents at the National Academy of Recording Arts and Sciences’ mem-
bership awards luncheon in Los Angeles. Dees has also been recognized with
an Emmy nomination for his work in a recent Disney TV festival, “The Hunch-
back Of Notre Dame, The Festival Of Fools.”

Ginger On A New-License Mission
U.K. Co. Also Looking To Acquire Stations

This story was prepared by Mike
McGeever, programming edidor for
Music & Media in London.

LONDON—Revered British radio
broadcaster, entertainment maga-
zine TV anchor, and Brit Awards
host Chris Evans, through his Gin-
ger Productions, is rolling out an
aggressive strategy to secure new
commercial radio licenses in the U.K.
and Europe while pursuing station
acquisition opportunities.

The company’s radio division, Gin-
ger Radio Ltd.—established in 1995
to independently produce Chris
Evans’ breakfast show for BBC
Radio 1 FM—is particularly keen on
markets in Central and Eastern
Europe, including Prague, Warsaw,
and areas of Hungary, according to

head of programs Geoff Holland.
“Now is the time to be proactive in
these markets—not i a few years’
time, as has been the case in the
past,” Holland contends, noting the

SLger

current presence of foreign media
companies, such as Metro
Media/U.S., in those territories.

The company has already initiat-
ed talks with potential radio part-
ners within and outside the U.K.,
according to Holland.

He claims Ginger Radio will name
a “major investor in a couple of

Net Use Adds To Decline
In TV Use; Radio Stabhle

The continually burgeoning inter-
est in the Internet has contributed
to a startling drop in the national
time spent watching television,
while radio listening logically
remains unaffected by the new
medium’s popularity.

According to a new study from
Interep Radio, 37 million people—
or 19.2% of the adult population—
are now online users. Media usage
patterns show that they are more
likely to be heavy users of radio,
“demonstrating the audience com-
patibility of the two media,” the
report says.

“We must acknowledge that the
Internet is a significant player in
the entertainment and leisure mix,”
says Marla Pirner, Interep execu-
tive VP and director of research.
“Yet because of the different man-
ner in which radio and television
tend to be used, Internet usage has
a more detrimental effect on TV
viewing, while radio emerges as the
compatible advertising partner to
the Internet.”

Among those using online ser-
vices to access the Internet over the
past 30 days, Simmons’ spring 1997
National Market Survey found that
42% were heavy radio listeners and
88% hear the radio on an average
weekday. As well, a study by Media
Audit revealed that among online
users, 86% regularly tune in to
radio as opposed to TV’s 80%.

Television, meanwhile, lost 1.3
million prime-time viewers in the
Nielsen February 1997 sweeps
period, compared with February
1996 figures.

As well, a recent analysis by
Nielsen and America Online (AOL)
found that households subscribing

to AOL spend almost 15% less time
watching TV than the average U.S.
household. That translates into
seven fewer hours eazh week.
CHUCK TAYLOR

P

weeks,” but would not confirm
whether the investor is from the UK.
or abroad. Says Holland, “Althongh
we will have finaneial clout, we do
not want to be perceived as the ‘Gin-
ger Bank.” Ginger Radio will be very
much hands-on in the operations of
the broadecasters we are involved in.

“With our experience, we want to
be proactive in the programming and
marketing aspects of services. We
are stressing what we can bring to
the table other than money,” says
Holland, a former Virgin Radio head
of music.

Ginger has yet to land a commer-
cial radio license in the UK. It was
an unsuccessiul bidder for the last
London I'M license last year, which
went to alternative music station
X{m. It is expected—though Holiand
would not confirm it—that Ginger
will be in the running for new UK.
services with potentially large audi-
ences, such as a central Scotland
regional license, which is on the UK.
Radio Authority’s current timetable
to be advertised and awarded.

Although concentrating on new
licenses and acquisitions, Ginger
also intends to expand its indepen-
dent production “if the talent
becomes available,” acecording to
Holland.

LT

The Mel & Martha Show. Westwood One president/CEO Mel Karmazin, left,
shares a saucy moment with lifestyle authority Martha Stewart following the
announcement of her national radio debut. The daily “askMartha” feature will
launch via Westwood later in the summer, complemented by four multihour live
specials aired throughout the year that will allow listeners to call in and ask
advice on topics like cooking, decorating, gardening, entertaining, weddings,

crafts, and holidays. Bon appétit, Mel.
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Adult Contemporary

<| <| ¢|€x| TITLE ARTIST
2| 3 | w2 | 20| LABEL& NUMBER/PROMOTION LABEL
* % * NO. 1% x %
1 | 1| 1| ¢ | BUTTERFLY KISSES ® BOB CARLISLE
DIADEﬁALBUM CUT/HVE 7 weeks a-t No. 1
HERE IN MY HEART CHICAGO
3 3 12| ReprisE ALBUM CUT
3 | 2 | 7 | 21 | YOU WERE MEANT FOR ME ® JEWEL
ATLANTIC 87021
(@] 5 | 9 | 7 | eoTHE DISTANCE & MICHAEL BOLTON
COLUMBIA 78554
(| 7 | s | 11 | SUNNY CAME HOME & SHAWN COLVIN
COLUMBIA ALBUM CUT
(®| « | 5 | 13 | 1DONTWANT TO © TONI BRAXTON
LAFACE 242 29/ARISTA
7 | 5 | 4 [ 2 | FORTHE FIRST TIME & KENNY LOGGINS
COLUMBIA ALBUM CUT
ALONE ® BEE GEES
8 8 10 _POLYDOR 57 1006/A&M
()| 15 | 19 | 4 | LITTLE MORE TIME WITH YoU © JAMES TAYLOR
COLUMBIA ALBUM CUT
0 | 12 | 7 | DO YOU LOVE ME THAT MUCH PETER CETERA
RIVER NORTH ALBUM CUT
11| 9 | 7 | 18 | I'LALWAYS BE RIGHT THERE BRYAN ADAMS
A&M ALBUM CUT
FOR YOU | WILL & MONICA
13 16 9 ROWDY/WARNER SUNSET 87003/ATLANTIC
13 | 11 | 11 | 38 | UN-BREAK MY HEART & TONI BRAXTON
LAFACE 24200/A_RISTA
| BELIEVE | CAN FLY & R. KELLY
14 14 14 23 WARNER SUNSET/ATLANTIC 42422/JiVE
15 | 12 | 10 | 17 | UNTILTFIND YOU AGAIN @ RICHARD MARX
CAPITOL 58633
CHANGE THE WORLD & ERIC CLAPTON
16 17 17 % REPRISE 17621
17 | 16 | 13 | 22 | SECRET GARDEN & BRUCE SPRINGSTEEN
COLUMBIA 77847 o - o
18 | 13 | 15 | 23 | VALENTINE JIM BRICKMAN WITH MARTINA MCBRIDE
WINDHAM HILL ALBUM CUT
BARELY BREATHING * DUNCAN SHEIK
18 2 3 16 ATLANTIC 87027
ALL BY MYSELF & CELINE DION
20 19 18 21 550 MUSIC 78529
HAVANA ® KENNY G
21 2 21 19 ARISTA 13326
DON'T SPEAK ® NO DOUBT
2 3 2 % TRAUMA ALBUM CUT/INTERSCOPE
PICTURE THIS JIM BRICKMAN
25 % 4 WINDHAM HILL ALBUM CUT
TOO LATE, TOO SOCON & JON SECADA
2 20 20 19 SBK 58628/EMI
MMMBOP ® HANSON
@ 26 2 3 MERCURY 574261
* % *NO. 1% % %
(D 1 | 2 | 19 | SUNNYCAME HOME @ SHAWN COLVIN
COLUMBIA ALBUM CUT 2 weeks at No. 1
(D 2 | 1 | 2 | ONEHEADLIGHT ® THE WALLFLOWERS
INTERSCOPE ALBUM CUT
3 | 3 | 3 | 3 | BARELY BREATHING ® DUNCAN SHEIK
ATLANTIC 87027
(@) 1 | s | 10 | ALLFORYOU SISTER HAZEL
UNIVERSAL ALBUM CUT
(| 8 | 7 | 13| MmmBoP ® HANSON
MERCURY 574261
6 | 4 | 5 | 22 | VWANTYOU @ SAVAGE GARDEN
COLUMBIA 78503
7 5 4 33 YOU WERE MEANT FOR ME ¢ JEWEL
ATLANTIC 87021
8 | ¢ | o | 23 | WHERE HAVE ALL THE COWBOYS GONE? @ PAULA COLE
IMAGO 17373/WARNER BROS.
()| 10 | 13 | 7 | ACHANGE WOULD DO YOU GOOD @ SHERYL CROW
A&M ALBUM CUT
THE FRESHMEN ® THE VERVE PIPE
9 1 10| zeaearaa
(D] 12 | 10 | 19 | CRASHINTO ME @ DAVE MATTHEWS BAND
RCA ALBUM CUT
@] 15 | 15 | 9 | SEMI-CHARMED LIFE ® THIRD EYE BLIND
ELEKTRA ALBUM CUT/EEG
3 | 11 | 5 | 3 | DON'T SPEAK & NO DOUBT
TRAUMA ALBUM CUT/INTERSCOPE
BITCH © MEREDITH BROOKS
16 17 1 CAPITOL 58634
15 | 12 | 12 | 22 | EVERYDAY IS A WINDING ROAD ® SHERYL CROW
A&M 582032
16 | 15 | 14 | 8 | BUTTERFLYKISSES * BOB CARLISLE
DIADEM ALBUM CUT/JWVE
17 | 17 | 16 | 32 | LovEFooL & THE CARDIGANS
TRAMPOLENE/STOCKHOLM ALBUM CUT/MERCURY
SHAME ON YOU @ INDIGO GIRLS
19 23 6 EPIC ALBUM CUT
20 | 22 | 8 | HOW BIZARRE * OMC
HUH! ALBUM CUT/MERCURY
I GO BLIND HOOTIE & THE BLOWFISH
20 18 18 51 REPRISE ALBUM CUT
21 | 21| 19 | 14 | YOUR WOMAN * WHITE TOWN
BRILLIANT!/CHRYSALIS 58638/EMI
POSSESSION ® SARAH MCLACHLAN
22 22 21 Z ARISTA ALBUM CUT
DAYLIGHT FADING @ COUNTING CROWS
24 28 5 DGC ALBUM CUT/GEFFEN
| BELIEVE | CAN FLY - ® R KELLY
24 2 24 16 WARNER SUNSET/ATLANTIC 42422/JIVE
25 | 27 | 32 | 8 | ! WANNA BE THERE BLESSID UNION OF SOULS

EM| 58643

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 54 adult contemporary stations and 66 adult top 40

stations are electronically monitored 24 hours 2 day, 7 days a week. Songs ranked by number of detections. () Tracks showing an increase in detections over
the previous week, regardless of chart movement. Airpower awarded 0 songs which attain 40 adult contemporary detections or 700 aduit top 40 detections
for the first time. © 1997, Billboard/BPI Communications
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Smooth Operations Captures Country

Production Co. Brings Music Home To U.K.’s BBC Listeners

B BY DOUG REECE

LOS ANGELES—Radio production
company Smooth Operations is
arguably one of the foremost produc-
ers of in-depth and engaging country
radio programming.

Its weekly contemporary country
program, “Nick Barraclough’s New
Country,” as well as such documen-
turies as “The Nashville Dream—
The Story Of Acuff-Rose Musie” and
“Crazy, The Life
Of Patsy Cline,”
have earned the
company critical
praise and a
massive legion of
loyal fans.

Yet none of
these programs
can be heard on
U.S. radio sta-
tions. And Smooth
Operations’ head-
quarters is no-
where near Music Row.

Instead, the company operates out
of dual offices in Cambridge and Old-
ham, England, where producer John
Leonard and host Nick Barraclough
develop and produce projects for
BBC Radio 2.

The public channel, which boasts
listenership around 13 million in the
U.K.,, Northern France, and parts of
Holland, began picking up Smooth
Operations’ programming when the
company was formed in 1992 by Bar-
raclough, a veteran BBC host, musi-
cian, radio producer, and music advis-
er. Leonard, also a musician and
producer, joined the company in 1995.

Smooth Operations’ ambition was
apparent from its beginning, as evi-
denced by an epic 18-hour documen-
tary series on the complete history
of country music called “Hit It Boys.”

This show—the first project pro-
duced by the company—featured
several interviews with seminal
country artists, including the last
taped conversation with Roy Acuff.

“A documentary is a labor of love,
but that alone is not enough for the
BBC,” says Barraclough, reflecting
on the project. “It was a definitive
documentary of country music host-
ed by Ricky Skaggs, and we talked to
everyone who would talk to us and
many who [didn’t want to].”

According to Barraclough, country
artists are often taken aback by the
interest and manner of the foreign
reporters.

“I think a lot of the old-timers we
speak with are a little bemused,” he
says. “There’s an untrue illusion that
the English perpetuate as being a lit-
tle rarified and intellectual, so when
we approach these people, they some-
times look at us as if we’re from outer
space.”

Barraclough also says that Nash-
ville met the company with a skepti-
cal eye until a few years ago, when
the country capital became more
aggressive in its international mar-
keting plans.

Assisting in the improved relations
are Leonard and Barraclough’s fre-
quent trips to the U.S. for documen-
tary research.

Programs focusing on Dolly Par-
ton, Jimmie Rodgers, and line danc-
ing are scheduled for the 1997 and

& . . \r;\m,

LEONARD (top), and
BARRACLOUGH

NETWORKS &
SYNDICATION

1998 season.

While the majority of Smooth
Operations’ programming is con-
cerned with country music, it has
also been known to dedicate shows to
Cajun, bluegrass, and regional music.

In fact, Barra-
clough and Leo-
nard’s next state-
side jaunt will

___!i_w attempt to cap-
_SMOOTH ture the spirit of
(PERATIONS New Orleans’

Mardi Gras fes-
tival in September.

Barraclough says the show will be
an exhaustive five-hour special,
ineluding a history of New Orleans
music, a documentary on Fats Domi-
no, a Cajun concert with Beausoleil,
a special on loecal cuisine, and a live
satellite feed from the Mardi Gras
parade.

However, this thoroughness can be
expensive. Barraclough estimates
that a one-hour program costs any-

where from $3,000 to $15,000 to pro-
duce. Still, he praises the BBC for its
dedication to educating the British
publie.

“As wonderful as American coun-
try radio is at the fine art of mar-
keting product, no one performs the
actual dissemination of information
better than the BBC,” he says. “And
the reason for that is they have the
funding for these one-hour shows,
which are much more expensive to
create than most stations can
afford.”

As for the popularity of Smooth
Operations’ programs, Barraclough
credits the open-mindedness of BBC
listeners.

“We’re more open to bluegrass,
Cajun, and old-time mountain musie,
because we don’t see any of the stig-
ma,” he says. “In New York and Los
Angeles and parts of the northern
U.8., music like that is often stigma-
tized, whereas people in this country
don’t know if something comes from
New Iingland or Louisiana.

“What my show has done is com-
pletely gotten rid of those stigmas,”
he adds, “including bouffant hair
styles, rhinestone suits, straw bales,
and wagon wheels.”

Heads Up. Columbia singer/songwriter Shawn Colvin stopped by the studios
of WTMX (101.9fm) Chicago for a pre-concert performance for 20 listeners.
Colvin, center, strikes a pose with WTMX morning-show co-hosts Kathy Hart
and Eric Ferguson.

S

Just Your Average Joe. Jive recording artist Joe made a stop by KJLH
(102.3-FM) Los Angeles to promote his gold single “Don’t Wanna Be A Play-
er.” Shown, from left, are KJLH music director Jeff Gill, Joe, KJLH PD Cliff
Winston, Jive manager of R&B promotion Brad Davidson, and Jive VP of R&B

promotion Larry Khan.
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their loping single “6 Underground” with the

sampled sonorities of James Bond soundman
John Barry’s “Golden Girl,” which helps lend a bit of
faded, faraway romanticism to a song decidedly not
about romance.

“John Barry’s music is very grand—genius stuff,
really,” explains Sneaker Pimps singer Kelli Day-
ton. “And I think the sample gives our track a sort
of bittersweet quality that makes it appealing to a
lot of people. I think ‘6 Underground’ has the con-
notations of a love song for people even though it’s
not a love song at all.”

From the Sneaker Pimps’ Virgin debut album,
“Becoming X,” and No. 12 on Modern Rock Tracks
this issue, “6 Underground” is about “growing up in

Billboard,

E nglish trip-pop trio the Sneaker Pimps infuse

a dull town,” Dayton says. “You know, ‘6 Under-
ground’ means 6 feet under, dead and buried. That’s
the way you feel when you're young and wanting to
be creative but are stifled in the suburbs.”

Dayton hails from the British industrial town of

4 ‘6 Underground’
means dead and
buried. That’s the
way you feel when
you’'re stifled in
the suburbs.”

—XKelli Dayton of the Sneaker Pimps

Birmingham (her loop-happy bandmates, Chris
Corner and Liam Howe, grew up even further afield
in north England). Although Dayton lives in London

JULY 5, 1997 Billboard.

BY BRADLEY BAMBA

now, she says Birmingham has improved from her
days as a teenager, when it was “dreadfully boring
and gray.” She spent her formative years hanging
out and listening to everything from Joan Baez to
Sonic Youth, the Cramps to the Pixies, daydream-
ing about getting “off the dole,” out of town, and on
to something more.

But even though one of her elders’ {avorite re-
frains was, “That doesn’t happen to people like us,”
Dayton resolved that having a can-do attitude is the
only way to go. “I think everybody is born with
something they want to do, something they want to
express,” she says, “although it often gets beaten
down or shunted off. But being creative is a natural
thing. Singing or making art doesn’t make you spe-
cial—it makes you more human.”

JULY 5, 1997
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L ™ |
<| x| £|€-| TRACKTITLE ARTIST «| <1 ¢|¢,| TRACKTITLE ARTIST
= _ o 2.9 L ALBUMTITLE (IF ANY) LABEL/PROMOTION LABEL 2| 2 | 2 [ 285 | ALBUMTITLE (IF ANY) LABEL'PROMOTION LABEL
* k *NO. 1% x * * & A NO. 14 % %
1 1 9 13 IF YOU COULD ONLY SEE 2 weeks at No. 1 & TONIC 1 2 i 15 SEMI-CHARMED LIFE 6 weeks at No. | @ THIRD EYE BLIND
LEMON PARADE POLYDOR/AGM THIRD EYE BLIND ELEKTRA/EEG
9 [ 5 | 1 | g | LITTLE WHITE LIE ® SAMMY HAGAR 9 | 1 | 2 | 18 | THEIMPRESSION THAT1GET & THE MIGHTY MIGHTY BOSSTONES
MARCHING TO MARS TRACK FACTORY/MCA :Es FACEéTo 50 BIG R'G/MTEECUF(V:
ou U NLY SEE & TON
5 ) 5 [ TR o e onse & T A retone 313 115 ] iewoneamaoe Y
D s [ 7 [ SCoUECTVESOUL | (D] ¢ | + | 5 | HEDOSTERENNGSTERD o TESEY RGPS
USH & MATCHBOX 20
5 4 4 17 PUSH ¢ MATCHBOX 20 @ 5 8 10 YOURSELF OR SOMEONE LIKE YOU LAVA/ATLANTIC
YOURSELF OR SOMEONE LIKE YOU LAVA/ATLANTIC e SR T T
6 3 319 &&vg&m‘mr T ¢ THE OFF%’L ﬁ"ﬂ'\éﬁ @] s 9 8 | BRINGING DOWN THE HORSE INTERSCOPE
NOT AN ADDICT & K'S CHOICE
7 7 3 g | HOLE IN MY souL & AEROSMITH 7 1 5 1 I8 | paRaDISE i ME 550 MUSIC

NINE LIVES COLUMBIA SONG 2 © BLUR
10 | 12 | a4 | CAROLINA BLUES # BLUES TRAVELER 8 | 9 | 6 1 1B FOOL/PARLOPHONENIRGIN

STRAIGHT ON TILL MORNING A&M 9 10 10 10 MONKEY WRENCH ® FOO FIGHTERS
@ 9 9 9 MONKEY WRENCH & FOO FIGHTERS THE COLOUR AND THE SHAPE ROSWELL/CAPITOL

THE COLOUR AND THE SHAPE ROSWELL/CAPITOL 10 8 7 13 IT'S NO GOOD & DEPECHE MODE
1 11 6 AFRAID & MOTLEY CRUE ULTRA. MUTE/REPRISE

GENERATION SWINE MOTLEY/ELEKTRAVEEG TURN MY HEAD & LIVE
® 13 16 6 TRUST & MEGADETH ® 12 17 4 SECRET SAMADHI RADIQACTIVE/MCA

CRYPTIC WRITINGS CAPITOL 6 UNDERGROUND ® SNEAKER PIMPS

12 | 3 7 11 | FREAKS o LIVE 4 115 111 | gecommax CLEAN UP/VIRGIN

SECRET SAMADHI RADIOACTIVE/MCA | 13 16 14 1o | COME DOWN & TOAD THE WET SPROCKET

BATON ROUGE THE NIXONS CotL COLUMBIA
W12 5 | 1 oss MCA 1| 15 | 3] 13 | HELL ® SQUIRREL NUT ZIPPERS

THE END IS THE BEGINNING IS THEEND @ THE SMASHING PUMPKINS HOT MAMMOTH

14112 | 14| 5 | garvansrosi WARNER SUNSET/WARNER BROS. 5011213 EJJ&RG m— ¢ MEREDITH BRCCKST*%SL
——— —
@ BLEEDING ME* % *AIRPOWER 2y = METALLICA * ok *AIRPOWER* K
16 | 23| 4 | BE ELECTRAEED 2| | 2 | LASTNIGHT ON EARTH U2
16 15 17 11 DON'T WANNA BE HERE & COOL FOR AUGUST

GRAND WORLD WARNER BROS. _| * % * AIRPOWER * % %

COME DOWN & TOAD THE WET SPROCKET WRONG WAY & SUBLIME
| a|u|s | COLUMBIA AD| w0 | 25 | o | WROM * GASOLINE ALLEY/MCA
v | [ AR Rowcave S AEI

KING NOTHING & METALLICA

19 | 19 | 21 SRl N e 19 | 13 | 11 | 21 | THE FRESHMEN ¢ THE VERVE PIPE

PRECIOUS DECLARATION & COLLECTIVE SOUL P'S M

, 20| 7| B3 | 21| piseiline BreakDowN ATLANTIC . 18120 | 6 IRRA'S’;P'NG BILLIES B A ALl EE BAEC?\
@D)! 20 | 3 | 3 | LASTCUP OF SORROW @ FAITH NO MORE | * % * AIRPOWER & 4 *
ALBUM OF THE YEAR SLASH/REPRISE
VOLCANO GIRLS ® VERUCA SALT 22 | 22 | s | DRAWER ¢ SUMMERCAMP
2| 2 | 19| 20| g armsToHo Yoy MINTY FRESH/OUTPOST/GEFFEN @ Ol e L
23 18 15 20 THE FRESHMEN & THE VERVE PIPE 31 o 9 IEL%)ORED * SLLAJV(EV&TRLAFE;T\%
VILLAINS RCA LL
SANTERIA & SUBLIME
30 | 33| 6 If:,'j,,lﬁ’f,’lﬁw GNIGE] SAEECL MC,%_,RCIQTEO{ )19 ) 182 | Saume GASOLINE ALLEY/MCA |
VOLCANO GIRLS & VERUCA SALT
SRR N R e | |
26 | 20 | 10| 16 | SIGN OF THE TIMES QUEENSRYCHE | |(@8)| 25 | 26 | 5 | Sucawicrow |
r GONE AWAY & THE OFFSPRING
21| 5 | 25 | 18 'L-"EETJSEME # JONNY LAQ% 26 | 21 | 16 | 18 | ;xNaYON THE HOMBRE COLUMBIA |
FOUR LEAF CLOVER & ABRA MOORE
33 | 37 [Ny | ONE MORETIME COREY STEVENS 28 ] 2 | & | SanaesTriaces ARISTA AUSTIN/ARISTA_|
- s 6‘3 OIZEN QEBRI_:EE;‘\J’Z'SRC\?&’;REV NEWD | 1| | BUILDING A MYSTERY SARAH MCLACHLAN
(2| New 1 SURFACING ARISTA
HEAR IN THE NOW FRONTIER EM 29 | 27 | 30 | § | NEVER SAY NEVER © THAT DOG
30 | 31 | 28 | 23 | LAKINI'S JUICE & LIVE RETREAT FROM THE SUN DGC/GEFFEN
SECRET SAMADHI| RADIOQACTIVE/MCA 32 3 3 CAROLINA BLUES & BLUES TRAVELER
36 38 SEMI-CHARMED LIFE & THIRD EYE BLIND STRA'GHT ON TILL MORNING AZM
- THIRD EYE BLIND ELEKTRAEEG 33 39 3 1 WANT TO BE THERE (WHEN YOU COME) ECHOD & THE BUNNYMEN
o SUPERMAN'S DEAD & OUR LADY PEACE EVERGREEN LONDON/ISLAND
@ 3 2 CLUMSY COLUMBIA 12 2% 23 16 | EYE THE SMASHING PUMPKINS
IR g | PINK AEROSMITH “LOST HIGHWAY" SOUNDTRACK NOTHING/INTERSCOPE
NINE LIVES COLUMBIA 36 2 SICK & BEAUTIFUL ARTIFICIAL JOY CLUB
34 | 26 | 26 | 10 | DAYLIGHT FADING # COUNTING CROWS MELT INTERSCOTE
RECOVERING THE SATELLITES DGC/GEFFEN 37 35 7 suERLLr OEUTD o o * RE%LO%ISVEIEH
MANN’'S CHINESE & NAKED TURN THE RAD! MOJO/UNIVERSAL
3B/ 3| 0| 1| N NI > TRANSISTOR 311
FALLING IN LOVE (IS HARD ON THE KNEES) @ AEROSMITH HEW L | smansistos CAPRICORN/MEREURY
36 | 34 |27 |19 | NN e COLUMBIA 36 | 29 | 28 | 20 | THE NEW POLLUTION & BECK
= ODELAY DGC/GEFFEN
37 | 29 | 18 | 17 | STARING AT THE SUN o 3 | 30 | 27 | 20 | YOUR WOMAN ® WHITE TOWN

LAST NIGHT ON EART * WOMEN IN TECHNOLOGY BRILLIANT/CHRYSALIS/EMI

NEW» | | | A RIH N 38 | 35 | 38 | 3 | CHEAPSKATE SUPERGRASS
IN JT FOR THE MONEY CAPITOL

RHINOSAUR SOUNDGARDEN
39 1 36 | 15 | pownonTe upsioe A&M NEWD | | )\'\T’T'S:EOQFT’EENGSES’&,%ERN O MANSEL%

BOOTY STREET SUGARTOOTH

| 38 ] 40 | 3 | g sounps oF souiD DGC/GEFFEN 40 | 38 l 36 | 8 iEEN Y v‘?,?: - M s MOUNTC}:

Compiled from a national sample of airplay supphied by Broadcast Data Systems’ Radio Track service. 102 Mainstream rock stations and 80 modern rock stations are electronically monitored 24 hours a day, 7 days a week Songs ranked by number of detections.

(O Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which attain 800 detections (Mainstream Rock) or 1,100 detections {Modern Rock) for the first time. @b Videoclip availability.

) 1497, Billboard/BP! Communications.

Week of June 15, 1997

@ Biood On The Dance Floor /
Michael Jackson
@ Young Boy / Paul McCartney
@ MMMBop / Hanson
@ star People ‘97 / George Michael
® Plenty Lovin' / Steve Winwood
Featuring Des'ree
® Love Is All We Need / Mary J. Blige
@ Head Over Heels / Allure Featuring Nas
® we Could Make !t Happen /
Swing Qut Sister
@ Alright / Jamiroguai
@ The Day That | Went Home / Swan Dive
@ Tempted / Super
@ Hopeless / Dionne Farris
@ Love Is The Law / The Seahorses
@ 5 Mites To Empty / Brownstone
@ Eiectric Guitars / Prefab Sprout
@ Happy / Towa Tei |
@ Semi-Charmed Life / Third Eye Blind
@ 1 Want You / Savage Garden ‘
@ Love Really Hurts / Baha Men
@ Shout At The Devit ‘97 / Mbtley Criie
@ Let Down / Radiohead
@ weeps ~ Kareno Kotoba~ / Hiroki Shimizu
@ The Next Big Thing / Jesus Jones ]
@ Monkey Wrench / Foo Fighters |
@ Good Morning Good Morning /
Original Love
@ Good Thing Going / Yazz
‘ @ Whatever / En Vogue

@ For You | Will / Monica
@ Do You Know / Michelle Gayle
’ Q0 Celery / Smap

@ Summerlove / S-Connection
| Featuring Anabelle t
@ | Don't Want To / Toni Braxton
| @ For The Love Of You / Candy Duifer
@ Heaven's Kitchen / Bonnie Pink
@ Al | Wanna Do / D'Sound

|
@ Laughter In The Rain / Mondo Grosso |
@D Happy-Go-Lucky / Taeko Oonuki |
@ Yasashii Kimochi / Chara |
& Boogie Oogie Dogie / Think Twice |
@ Midnight In Chelsea / Jon Bon Jovi e
@ Hard To Make A Stand / Sheryl Crow
@ Time / China
@ Martian Puppies / Citizen Jane
@ Bitch / Meredith Brooks
@ Blue De Happy Gaii / Shokora
@ private Eyes / Towa Tei
| @ Block Rockin’ Beats / The Chemical

Brothers
Spirit / Sounds Of Blackness

@ Yawarakana Kizuato / Cocco

@_@ Happy / Laurnea
Selections can be heard on |
“Sapporo Beer Tokio Hot 100" ‘

every Sunday 1 PM-5 PM on

. J-WAVE / 81.3 FM in TOKYO

81.3FM J-WAUE

Station information available at:
http://www.infojapan.com/JWAVE/
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Atlantic Hopes Radio Makes Mad Dash
For Duncan Sheik’s ‘She Runs Away’

SOPHOMORE SHEIK: In the year
since Atlantic launched Duncan Sheik,
the soft-shooting singer/songwriter has
warmed up onstage for acts as diverse
as Jewel, Frente, and Jars Of Clay
and, in the coming weeks, will do so for
Shawn Colvin.

The feat goes hand in hand with the
across-the-board appeal Sheik strum-
med up with his debut hit, “Barely
Breathing,” which achieved top 10 sta-
tus on Billboard’s Hot 100 Airplay chart
and, in Airplay Monitor, on the triple-
A, adult top 40, and top 40/mainstream
radio charts, as well as a No. 21 peak
on adult contemporary.

Likewise, on the strength of the sin-
gle, his self-titled album reached No. 1
on Billboard’s Heatseekers chart and,
thus far, has gone as high as No. 83 on
The Billboard 200, with SoundScan-
measured sales of 289,000 units.

Atlantic’s logical objective with his
second single, “She Runs Away”—also
written by the artist and produced by
Rupert Hine—is to forge the next step
in bringing Sheik-dom into long-lived
fashion via contin-
ued radio and
video play, further
touring, and TV
exposure.

“Duncan is a
young, talented,
good-looking artist
who writes and
produces and can
do great pop songs
and interesting, emotive music; he also
arranges his orchestrations and plays
guitar and piano,” says Atlantic senior
VP/GM Ron Shapiro. “We figure we
have enough in him to go for everything
and everybody.”

A pop remix of “She Runs Away”
that turns up the rhythm on the
acoustic album version heads to all
radio formats (save country and R&B)
on Monday (30). A commercial release
is not planned in hopes of igniting al-
bum sales.

“We spent a year on one song while
Duncan has toured; had extraordinary
press in every national publication,
from Rolling Stone to Details to Peo-
ple; done VH1, MTYV, Rosie [O’Don-
nell], Letterman, and Jay [Leno]; and
achieved a number of milestones—all
for an artist who had no prior history,”
Shapiro says. “We feel that when Dun-
can has his next hit, he’s poised to ex-
plode.”

For the artist, the past year has in-
deed been a whirlwind, not only in
terms of scurrying from radio stations
to magazine interviews, from TV
appearances to tour dates, but in
learning to take what was once a pri-
vate craft and mastering it in the pub-
lic eye.

“When I began this process a little
over a year ago, I'd never really played
live to any great degree,” Sheik says.
I'm admittedly more of a studio musi-
cian; 've had a 4-track recorder since [
was 14. It’s always been a private thing.

“Now, I’ve come through a huge
learning curve, but I still feel I have a
ways to go before ultimately becoming
the performer I want to be,” he adds.
“Being a songwriter and performer are
two very different things. I'm confident
I can record music that works. Now is
my time to learn how to entertain peo-
ple.”

SHEIK

Part of the process, Sheik admits,
comes in learning to deal with the mas-
sive exposure—and accompanying
pressure—of those TV appearances.
“Conan O’Brien was the first one [
did, so there was definitely a nerve fac-
tor,” he says. “I just haven’t gotten to
the point where I'm relaxed and in the
moment. Sometimes I'm still aware of
the fact that I'm on TV, so I have my

by Chuck Taylor

work cut out for me.”

On the other hand, watching “Bare-
ly Breathing” forge its way into the top
20 of the Hot 100, he says, was over-
whelmingly gratifying, but Sheik
admits he’s ready to step ahead via pub-
lic acceptance of the new single.

“Of course, in one sense, I'm defi-
nitely afraid that people will only know
the one song—that I'll have to live with
that for the rest of my life. To me,
‘Barely Breathing’ was very much a
simple pop song. It was the last thing
we recorded and nearly a throwaway.”

“She Runs Away,” Sheik says, better
relates to the instrumentation and har-
monics on the rest of the album. “I
think it’s more interesting, and I so
hope people will give it a chance, so that
they will know there’s other stuff
there.”

The more uptempo remix by Peter
Nashel, he hopes, will add to its appeal.
“In a way, it was kind of a folk song
before. Now it is definitely more con-
nected and a little bit more modern in
terms of its approach. Rhythmieally, it’s
not just brushed drums; there’s kind of
a groove.”

Like “Breathing,” Sheik believes the
new single offers worldly perspective
that could again deliver him to radio
across the board: “There’s a universal
theme in the song lyrics, where every-
one has the same feelings and emotions
in a relationship. In terms of the pro-
duction, it’s modern enough that you
know it’s a song made in the '90s, but
it’s not so heavily guitar driven that it
can’t play on stations that don’t do that
sort of thing.”

The sophomore single shoots home
the lesson of learning from lost love,

telling of “a very wise person that
comes into your life and teaches you.
Because of their wisdom, you want to
hold onto them. But then you realize
that the ultimate lesson you must learn
comes through their leaving, that there
are things you have to let go of,” Sheik
says. “It's very melancholy because this
person is leaving, and yet they know
they need to celebrate what they’ve
learned from that.”

Based on a personal experience, per-
haps? “Nothing is 100% fiction, so I'll
equivocate on that,” Sheik says with a
laugh.

As with “Barely Breathing,” the song
will likely find its greatest appeal with
a female audience. Sheik acknowledges
that the majority of his fan base now
seems to be on the “her” side, which he
wouldn’t mind seeing even out a bit.

“I guess it’s the fact that I made a
pretty mellow record. There’s not a lot
of testosterone going on there,” he says.
“Most of the male fans that show up to
say hi after the show are musicians or
songwriters, guys that play.”

As for regrets at this early stage of
his career, Sheik already has endured
one major defeat in the untimely death
in June of singer/songwriter Jeff Buck-
ley. “I had been trying to get in touch
with him to work on something togeth-
er,” he says. “He taught me so much
about how to use the voice on a record.
I'm hugely upset by that whole thing.”

Forging on with his current project
for now, Sheik will first shoot a video
for the single, then make appearances
in Us and Details magazines. In the
third week of July, he begins a six-week
stint as the opening act for Colvin, who,
like Sheik, is enjoying cross-format
success, with her first breakthrough
hit, “Sunny Came Home.”

For now, though, Sheik recognizes
that it’s up to the radio, the audience,
and the label to propel his career to the
next level.

Can do, says Atlantic’s Shapiro:
“When we started out, everyone told us
that male singer/songwriters don’t
have success at radio. They said that it
was an emotional, sensitive, soft album,
which is doubly tough to sell. ‘Barely
Breathing’ took four to eight weeks to
show in research at radio. We're going
to make sure every ounce of marketing
support in setting up ‘She Runs Away’
and being behind it is there.

“Once again,” he adds, “when you
know you have the goods—an artist
that strikes a nerve and touches peo-
ple’s hearts—as long as you put
enough commitment behind it, it will
happen. We're going to do it again with
this single.”

STATION SALES. Clear Channel
Radio gobbles up Paxson’s 46 radio
stations for $693 million, including
42 outlets in Florida and four in
Tennessee. The deal also includes
six news/sports networks, a bill-
board division, and two minor-
league sports teams. Clear Channel
now owns 53 stations in Florida
alone.

Broadcasting Partners Holdings,
backed by VS&A Communications
Partners, has formed Broadcasting

EXECUTIVE

Partners Buffalo to acquire four
radio stations in the Buffalo, N.Y,,
market: modern rock WEDG, clas-
sic rock WGRF, oldies WHTT, and
ethnic/religious block WHTT-AM,
which were sold by Mercury Radio
for $62 million.

American Radio Systems will
exchange its WMMX/WTUE/WLQT/
WBTT/WXEG/WONE Dayton, Ohio,
for Jacor Communications’ KMXV/
KUDL/KYYS/WDAF Kansas City,
Mo. The deal was cashless.

DON MOORE, senior VP/GM of
Evergreen’s WVAZ and WEJM Chi-
cago, had never held a job in radio
before arriving at those stations in
1994.

The recipient of a master’s degree
in marketing and finance from Whar-
ton School of Business, as well as
engineering and mathematics de-
grees, Moore was a marketing exec-
utive in the consumer packaged-
goods division of
Johnson & Johnson

Don Moore Makes Smooth
Shift Into Radio, Chicago

]

heck of a thing to be involved in.”
Born and raised in Philadelphia,
Moore was on the fast track to an
engineering career, though he admits
it was more of an economic career
decision than a long-held dream. He
received degrees in engineering and
mathematics from Morehouse Col-

lege and the Georgia Institute of
Technology in 1983. He was awarded
an M.B.A. from Wharton in 1985 and
became a sales execu-
tive with MeNeil Con-

until tapped to man-
age the stations.

But during his ten-
ure, WVAZ returned
to No. 1 in its 25-54
target demo and has
increased its sales by
24%, while WEJM’s
revenue rose by 150%.
With WEJM-FM’s
sale to Crawford and
plans to sell the AM
to Douglas Broadcast-
ing, as well as the
pending acquisition of
crosstown WGCI-
AM-FM, there is a
definite climate of
change at the stations,
but it’s all business as
usual.

“I think there are
some very binding truths and axioms
in all of business, no matter what field
you’re in,” says Moore. “I had 10
years’ experience managing the
P&Ls in a marketing group and sales
organization; I had a great deal of
experience in acquisitions and merg-
ers and business strategy. The only
area I never had exposure to is
programming. [ have great program-
mers with operations manager/PD
Maxx [Myrick at WVAZ] and Jay
Alan on WEJM. They are tremen-
dous talents, and they’ve helped bring
me up to speed.” He adds with a
laugh, “But they give me a danger-
ously limited amount of information
about programming.”

Moore works closely with Ever-
green’s corporate staff in the man-
agement of the stations and con-
tributes his expertise to other areas
of the company’s operations. “I really
enjoy working for Jimmy DeCastro at
Evergreen, and I get involved in other
things that Evergreen’s known for,”
he says. “Jimmy is an excellent person
to work for. He is smart, he’s got
vision, he’s a trainer and a leader, and
what we try to do with Chicago is a

Billboard.

DON MDORE
Senior YP/'GM
WYAZ WEIM Chicago

sumer Products, a
division of Johnson &
Johnson. Soon he
became a sales man-
ager for the Boston
district and was re-
sponsible for sales in
four states. He moved
rapidly up the ranks
of the marketing divi-
sion, holding a variety
of brand management
positions. In 1992, he
was promoted to
director of marketing
and sales for Johnson
& Johnson, in charge

of a new division,
where he increased
domestic and interna-
tional sales. His ac-
quaintance  with
Broadcast Partners’ Barry Mayo,
then co-owner of WVAZ, paid off
when Mayo approached him about
managing the Chicago stations.

“Barry Mayo had the idea to look
for someone outside the field,” Moore
recalls. “He’s always been a trailblaz-
er. He found me, and I wanted to work
for him, but two weeks later he sold
the company.”

Moore finds that he loves the radio
industry. “From a personal stand-
point, I enjoy this job infinitely more
than a staid and straight-laced cor-
porate job,” he says. “There is a
greater entrepreneurial spirit in
doing this job. There is a passion and
belief at the station that you don’t find
in a corporate job. We not only pro-
vide great entertainment, we have an
opportunity to make a positive dif-
ference in our community.”

As to his new home, Moore says, “1
love Chicago. Obviously, you can go
down a laundry list of great R&B
soul, jazz, and funk performers. The
groove in Chicago is really strong—
people here have a very personal rela-
tionship with their radio stations.”
JANINE COVENEY

TURNTABLE

FOLKS. Top 40 KIIS Los Angeles
hires Dan Kieley as PD from KDWB
Minneapolis. Kieley said he was
excited to be programming “the most
admired radio station in America.”
Bonneville is restructuring its
Chicago hierarchy after its recent
purchase of WLUP-FM/WPNT-FM
there. Drew Horowitz, GM of its
WTMX, is named president of the
Chicago radio division; Chuck
Williams is promoted to VP/GM of
WPNT, up from general sales man-

ager of WTMX; and Cristina Wil-
son Ohr is upped to VP/GM of
WLUP-AM from general sales man-
ager of WVAZ.

FORMATS. The trio of country sta-
tions in the suburbs of New York
have new call letters: WRGX
Westchester County, N.Y., becomes
WWXY; WZVU Long Branch, N.J,,
becomes WWZY; and WWHB
Hampton Bays, N.Y., becomes
WWVY.

88

www americanradiohistorv com

BILLBOARD JULY 5, 1997

vywvwwwy - - CTwr wYY'r N TWET T B


www.americanradiohistory.com

' Music Video

PROGRAMMIN

DOWNSIZING RATTLES EXECS:
Many music video executives have
been shaken by the unusually large
degree of downsizing to hit major-
label music video departments over
the past few weeks. Geffen’s Derek
Phillips and MCA’s Yan Aut-
phenne are the latest to exit, fol-
lowing recent departures by
Reprise’s Gia DeSantis, Capitol’s
Danny Lockwood, Epic’s Misako
Suzuki, and others. While the cir-
cumstances behind each departure
varies label by label, the bottom
line is that music video
departments are under
close serutiny as major
labels adjust their bud-
gets during the music
industry’s slump.
Among the deepest
hit are those involved
in the promotion of
music video to regional
programs. The brutal
reality is that there is
a lingering perception
by some members of
upper management
that exposure on re-
gional music video pro-
grams does not trans-
late into record sales.
The music video indus-
try needs to find tangible “dollars
and cents” data that detail the sig-
nificance of regional programmers.
The rising influence of the Inter-
net hasn’t helped either. As many
labels beef up their multimedia staffs
to accommodate the rising “visual
marketing” needs of the World Wide
‘Web, funding is often diverted from
other departments, including the
budget of the original “visual mar-
keting” vehicle—music video.
Recently, a high-level executive
at a major label confirmed that
money saved from a recent staff
cut in music video was indeed used
to help supplement the label’s
growing new-media efforts.
These are hard times for the
musie video industry, to be sure. But
there are significant new avenues for
clip exposure that every music video
department staffer should flaunt.
MTYV sister station M2 is finally
making distribution inroads. Much-
Music and the Box are also expand-
ing their reach, and MTV is moving
to protect its lock on clip program-
ming by playing more videos. Music
videos are getting increased expo-
sure on the Internet and enhanced

Music Video Depts Should
Keep Total Exposure In Mind

THE
Ve

by Brett
Atwood

CDs, which add multimedia content
to traditional audio CDs.

Technophobes take note: Any
exposure is good exposure. To sur-
vive and thrive, music video execu-
tives need to think about the big
picture. Musie video departments
should capitalize on the potential
for synergy with multimedia
departments. Both are united in the
goal of establishing a visual pres-
ence for acts. New-media efforts
need content, and music videos are
killer content.

The challenges
faced by music video
departments at major
and independent la-
bels will be explored
further at the Billboard
Music Video Confer-
ence, Nov. 20-22 in L.A.

MTV’S SCHUON
HONORED: MTV
executive VP Andy
Schuon will be honored
July 31 at LIFEbeat’s
annual fund-raiser
event, scheduled to
take place at MTV’s
Motel California in
Rancho Palos Verdes,
Calif. The location will
be turned into the LIFEbeat Motel
and Casino for an evening of casino-
styled gaming, entertainment, and
music performances. Schuon is being
recognized for his work with the non-
profit organization, which aims to
mobilize the music industry in the
fight against HIV as well as to
increase awareness of HIV and
AIDS. LIFEbeat also provides assis-
tance and support for people with
HIV and AIDS in the music industry.

QUICK CUTS: Ellen DeGeneres
and Heather Matarazzo make
cameo appearances in Sheryl Crow’s
new clip “A Change (Would Do You
Good).” The video, directed by
Michel Gondry, spoofs the sitcom
“Bewitched” . . . New York public
schools will receive $1 million in music
eduecation funds as a result of VH1
Save the Music fund-raising efforts.
The program was launched in Janu-
ary as a joint venture between the
music channel and Time Warner
Cable of New York. Simon & Schus-
ter Education Group/Silver Burdett
Ginn and the International Music
Products Assn. have also offered sup-
port for the program.

FOR WEEK ENDING JUNE 22, 1997

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
“NEW ONS” ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

ANV

14 hours daily
1899 9th Street NE,
Washington, D.C. 20018

1 Missy “Misdemeanor” Elott, The Rain (Supa Dupa Fly)
2 God's Property, Stomp
3 K-Ci & Jojo, You Bring Me Up
4 Lost Boyz, Love Peace & Nappiness
5 Scarface, Smile
6 Jay-Z, Who You Wit
7 Mary J. Blige, | Can Love You
8 Pulf Daddy & Faith Evans (Feat. 112), /'l Be...
9 Will Smith, Men In Black
10 Craig Mack, Jockin' My Style
11 Monifah, ! Still Love You
12 En Vogue, Whatever
13 Tony Toni Tone, Thinking Of You
14 &, Face Down
15 Snoop Doggy Dogg, Doggfather
16 Patti LaBelle, When You Talk About Love
17 Tha Truth, Makin’ Moves
18 The Notorious B.I.G., Hypnotize
19 R. Kelly, Gotham City
20 Toni Braxton, | Don't Want To
21 Joe, Don't Wanna Be A Player
22 Coolio, C U When U Get There
23 Whoridas, Talkin' Bout' Bank
24 Redman, Pick It Up
25 Master P & Steady Mobb'n, if | Could Change
26 Tela, Tired Of Bawlin
27 Lox, we'll Always Love Big Poppa
28 Jamiroquai, Virtual Insanity
29 Brownstone, 5 Miles To Empty
30 Tasha Holiday, So Real, So Right

* & NEW ONS* &

Bone Thugs-N-Harmony, Look Into My Eyes
Wyclef Jean, We Trying To Stay Alive
Myron, We Can Get Down

Corina, Summertime Summertime
Brand New Heavies, Sometimes (Remix)
Next, Butta Love

Lil' 0, Can't Stop

COUNTRY MUSIC TILIVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Tanya Tucker, Little Things
2 Travis Tritt, She's Going Home With Me
3 Patty Loveless, The Trouble With The Truth
4 Diamond Rio, How Your Love Makes Me Feel
5 Clay Walker, One, Two, | Love You
6 Alan Jackson, Who's Cheatin’ Who
7 Reba McEntire, I'd Rather Ride Around With You
8 Sons Of The Desert, Whatever Comes First
9 Deana Carter, Count Me In
10 Tim McGraw With Faith Hill, It's Your Love
11 Mark Wills, Places I've Never Been

12 Pam Tillis, All The Good Ones Are Gone
13 Lee Ann Womack, The Fool

14 George Strait, Carrying Your Love With Me
15 Tracy Lawrence, How A Cowgiri Says Goodbye
16 David Lee Murphy, All Lit Up In Love
17 John Michael Montgomery, How Was | To Know
18 Sara Evans, Three Chords And The Truth t
19 Ryan Reynolds, Do | Ever Cross Your Mind
20 Billy Yates, Flowers 1

21 Mabama, Dancin', Shaggin’ On The Boulevard t
22 Bob Woodruff, Aimost Saturday Night t
23 Trisha Yearwood, How Do | Live t
24 Junior Brown, | Hung It Up t

25 Kenny Chesney, She's Got It All t
26 Sawyer Brown, This Night Won't Last Forever
27 Mark Chesnutt, Let It Rain

28 Alison Krauss & Union Station, Find My Way...
29 Neal McCoy, The Shake 1

30 Michael Peterson, Drink, Swear, Steal & Lie
31 Anita Cachran, Daddy Can You See Me 1
32 Raybon Bros., Butterfly Kisses

33 Blackhawk, Hole In My Heart

34 Mary Chapin Carpenter, The Better To Dream...
35 Gary Allan, From Where I'm Sitting
36 Terri Clark, Just The Same

37 Bekka & Billy, Better Days

38 Big House, You Ain't Lonely Yet

39 Lee Roy Pamell, Lucky Me, Lucky You
40 Buffalo Club, Nothin' Less Than Love
41 Sherrie’ Austin, Lucky In Love

42 Crawford/West, Summertime Girls
43 Blake & Brian, Another Perfect Day
44 Kathy Mattea, 'm On Your Side

45 Charlie Daniels tHal Ketchum, Long Haired...
46 MC Potts, I'm So Sorry

47 Emilio, She Gives

48 Toby Keith, We Were In Love

49 LeAnn Rimes, How Do | Live

50 Jack Ingram, Flutter

t Indicates Hot Shots

* & NEW ONS* &

Chris LeDoux, This Cowboys Hat

Noel Haggard, Tell Me Something Bad About Tulsa
The Ranch, Walkin' The Country

Vince Gill, You And You Alone

Continuous programming
1515 Broadway, NY, NY 10036

1 Puff Daddy & Faith Evans (Feat. 112) , 'l Be...
2 The Mighty Mighty Bosstones, The Impression...
3 Meredith Brooks, Bitch
4 The Wallfiowers, The Difference
S Will Smith, Men In Black
6 Sublime, Wrong Way
7 Scarface, Smile
8 R. Kelly, Gotham City
9 The Smashing Pumpikins, The End Is The Beginning...
10 God's Property, Stomp
11 Jonny Lang, Lie To Me
12 Jon Bon Jovi, Midnight In Chelsea
13 Chemical Brothers, Block Rockin' Beats
14 Radiohead, Paranoid Android
15 Prodigy, Breathe
16 Live, Turn My Head **

17 Counting Crows, Daylight Fading
18 En Vogue, Whatever

19 Babyface, How Come, How Long
20 Erykah Badu, Next Lifetime

21 Reef, Place Your Hands

22 Aerosmith, Hole In My Soul **

23 Rome, | Belong To You

24 Robyn, Do You Know (What it Takes)
25 Bone Thugs-N-Harmony, Look Into My Eyes
26 Blues Traveler, Carolina Blues

27 Spice Girls, 2 Become 1

28 Matchbox 20, Push

29 Sheryl Crow, A Change Would Do You Good
30 Marilyn Manson, Man That You Fear
31 Coolio, C U When U Get There

32 Changing Faces, G.H.E.T.T.O.U.T.
33 Collective Soul, Listen

34 Dave Matthews Band, Tripping Billies
35 Tonic, If You Could Only See

36 Third Eye Blind, Semi-Charmed Life
37 Foo Fighters, Monkey Wrench

38 K’s Choice, Not An Addict

39 White Town, Your Woman

40 Reel Big Fish, Sell Out

41 Depeche Mode, It's No Good

42 No Doubt, Sunday Morning

43 Sammy Hagar, Little White Lie

44 112, Cupid

45 Orbital, The Saint

46 Motley Crue, Afraid

47 That Dog, Never Say Never

48 Missy “Misdemeanor™ Elliott, The Rain (Supa Dupa Fly)
49 The Wallflowers, One Headlight

50 Shawn Colvin, Sunny Came Home

*= |ndicates MTV Exclusive

x k NEW ONSH *

The Notorious B.1.G., Mo Money Mo Problems
Wu-Tang Clan, Triumph

Blackstreet, Fix (Remix)

Dave Matthews Band, Crash Into Me
The Verve Pipe, Villains

Backstreet Boys, Quit Playing Games (With My Heart)
Summercamp, Drawer

€ )TNN

THE NASHVILLE NETWORK.
The Heart of Country

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Tanya Tucker, Little Things

2 Alabama, Dancin', Shaggin' On The Boulevard

3 Patty Loveless, The Trouble With The Tru

4 Deana Carter, Count Me In

5 Mark Chesnutt, Let It Rain

6 Lee Ann Womack, Never Again, Again

7 Vince Gill, A Little More Love

8 Mark Wills, Places I've Never Been

9 Sons Of The Desert, Whatever Comes First
10 Alison Krauss & Union Station, Find My Way...
11 Travis Tritt, She's Going Home With Me
12 Reba McEntire, I'd Rather Ride Around With You
13 Tracy Lawrence, How A Cowgirl Says Goodbye
14 Tim McGraw With Faith Hill, It's Your Love
15 Alan Jackson, Who's Cheatin’ Who
16 Charlie Daniels /Hal Ketchum, Long Haired...
17 Terri Clark, Just The Same

18 Big House, You Ain't Lonely Yet

19 Michael Peterson, Drink, Swear, Steal & Lie
20 Lee Roy Parnell, Lucky Me, Lucky You
21 Pam Tillis, All The Good Ones Are Gone
22 Clay Walker, One, Two, | Love You
23 Billy Yates, Flowers

24 Ricochet, He Left A Lot To Be Desired
25 Little Texas, Your Mama Won't Let Me
26 Kathy Mattea, I'm On Your Side

27 Neal McCoy, The Shake

28 Kenny Chesney, She’s Got It Alt

29 Toby Keith, We Were In Love

30 LeAnn Rimes, How Do | Live

x & NEW ONS* &

Blackhawk, Hole In My Heart

Junior Brown, | Hung It Up

Diamond Rio, That's How Your Love Makes Me Feel
John Michael Montgomery, How Was | To Know
Lee Ann Womack, The Fool

MUSIKC FIRST

Continuous programming
1515 Broadway, NY, NY 10036

1 The Wallflowers, One Headlight
2 Shawn Colvin, Sunny Came Home
3 Meredith Brooks, Bitch
4 The Verve Pipe, The Freshmen
5 Hanson, Mmmbop
6 Paula Cole, Where Have All The Cowboys Gone?
7 Dave Matthews Band, Crash Into Me
8 Savage Garden, | Want You
9 Paul McCartney, The World Tonight
10 Sheryl Crow, A Change Would Do You Good
11 No Doubt, Don't Speak
12 Spice Girls, Say You'll Be There
13 En Vogue, Whatever
14 Bob Carlisle, Butterfly Kisses
15 Counting Crows, Daylight Fading
16 The Wallflowers, The Difference
17 Jon Bon Jovi, Midnight In Chelsea
18 Steve Winwood, Spy In The House Of Love
19 Jewel, You Were Meant For Me
20 The Cardigans, Lovefool
21 Indigo Girls, Shame On You
22 John Fogerty, Walking In A Hurricane
23 Jewel, Who Will Save Your Soul
24 Toni Braxton, You're Makin' Me High
25 John Meli Key West Ir )
26 Sheryl Crow, If It Makes You Happy
27 Jonny Lang, Lie To Me
28 Abra Moore, Four Leaf Clover
29 Duncan Sheik, Barely Breathing
30 Jewel, Foolish Games

* & NEW ONS* *

INXS, Don't Lose Your Head
Patti LaBelle, When You Talk About Love
Widespread Panic, Aunt Avis

THE CLIP LIST.

A SAMPLING

OF PLAYLISTS SUBMITTED BY

NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR
THE WEEK ENDING JULY §, 1997,

Dwayne B. Perryman III was the
eye behind TWISTA’s “Emotions”
video, which was shot on location in
Chicago. Lenny Grodin executive-
produced and Jamie Rosenberg
directed photography for GPA Films.

Anita Cochran’s “I Could Love A
Man Like That” clip, filmed in Toron-
to, was the work of Picture Vision
director Michael Salomon. Tom For-
rest produced.

The video for “The Day That I Went
Home,” by Swandive, was directed by

PRODUCTION NOTES

Roger Pistole, who also directed pho-
tography on location in Adams, Tenn.
Catherine Fleming produced for Stu-
dio Productions.

Bleach’s “Child Of Sod” video was
directed and produced by Jarboe for
Bell-Jarboe in Franklin, Tenn.

Planet Pictures director Gerry
Wenner was the eye behind Patty
Loveless’ “The Trouble With The
Truth” video. Filmed on Jekyll Island,
Ga., the clip was produced by Robin
Beresford.

T H E

BlA

MUSIC TELEVISION
YOUCONTROL
Continuous programming
1221 Collins Ave
Miami Beach, FL 33139

AMERICA'S NO. 1 VIDEO
Bone Thugs-N-Harmony, Look Into My Eyes

BOX TOPS

Puft Daddy & Faith Evans f(112), Il Be Missing You
Mary J. Blige, ! Can Love You

Will Smith, Men In Black

Missy “Mistiemeanor™” Eltiott, The Rain {Supa Dupa Fly)
R. Kelly, Gotham City

Master P, If | Could Change

David Hollister, It's Alright

Spice Girls, 2 Become 1

Hanson, Mmmbop

Backstreet Boys, Quit Playing Games (With My Heart)
God's Property, Stomp

DJ Tazz, That's Right

Tony Toni Tone, Thinking Of You

Robyn, Do You Know

Changing Faces, G.H.E.TT.0.U.T.
Rampage, Take It To The Streets

K-Ci & JoJo, You Bring Me Up

NEW

Ben Harper, Faded

Bush, Personel Highway

Corina, Summertime Summertime
Descendants, When | Get Old

Diana King, Say A Little Prayer For Me
Fiona Apple, Criminal

Lil’ Kim, Not Tonight (Remix)

Marilyn Manson, Man That You Fear
Myron, We Can Get Down

Our Lady Peace, Superman’s Dead
Primus, Shake Hands With Beef

Sugar Ray, Fly

Wyclef Jean, We Tryin' To Stay Alive
CSD Featuring Labtekwon, Hi You Wamn Cariat
Deborah Cox, Things Just Ain't The Same
Ghetto Twinz, Responsibility
Rahsheed, Industrypartybumrusha
Rahsaan Patterson, Where You Are

Sam Satter, After 12 Before 6
World Party, It Is Time

-
WOWBIVILST UM

Continuous programming
1515 Broadway
New York, NY 10036

NEW

Lisa Stansfield, Never, Never Gonna Give You Up
Apollo 440, Ain't Talkin' "bout Dub
Greg Brown, Sadness

Lighthouse, Lifted

The London Suede, The Beautiful Ones
Brad, The Day Brings

Beth Orton, She Cries Your Name
Summercamp, Drawer

Lusk, Backworlds

Tool, Aznema

311, Transistor

The Verve Pipe, Villains

Wu-Tang Clan, Trivmph

Continuous programming
299 Queen St West
Toronto, Ontario M5V2Z5

Putf Daddy & Faith Evans #(112), I'll Be Missing You
The Prodigy, Breathe (new)

Mudgirl, Contact (new)

Wide Mouth Mason, My Oid Self (new)
Coolio, C U When U Get There (new)
Dodgy, Good Enough (new)

Odds, Nothing Beautiful (new)

Age Of Electric, | Don't Mind (new)
Pure, Denial (new)

Rusty, Oh No Joe {(new}

Our Lady Peace, Clumsy

The Chemical Brothers, Block Rockin’ Beats
Notorious B.}1.G., Hypnotize

Foo Fighters, Monkey Wrench

No Doubt, Sunday Morning

Spice Girls, 2 Become 1

Head: Cubically Cc
Hanson, Mmmbop

The Wallflowers, The Difference
Meredith Brooks, Bitch

L

“- ATINO
Continuous programming
1111 Lincoin Rd
Miami Beach, FL 33139

The Wallflowers, One Headlight

Aleks Synteks Y La Gente Normal, Sin Ti
Jon Bon Jovi, Midnight In Chelsea
Azul Violeta, Volvere A Empezar
Depeche Mode, It's No Good

Los Lagartos, No Se Bailar

Duran Duran, Out Of My Mind
Hanson, Mmmbop

Los Estramboticos, Camino A Ningun Parte
Collective Soul, Precious Declaration
No Doubt, Sunday Morning

Victimas Del Dr. Cerebro, Me Faltas Tu
Paula Cole, Where Have All The Cowboys Gone?
Erasure, In My Arms.

El Tri, Virgen Morena

Aerosmith, Hole In My Soul

Plastilina Mosh, Nino Bomba

U2, Staring At The Sun

Julieta Venegas, De Mis Pasos

The Chemical Brothers, Block Rockin' Beats

15 HIMUSIG

1/2-hour show weekly
Signal Hill Dr
Wall, PA 15148

dc Talk, Colored People

Jaci Velasquez, On My Knees

Point Of Grace, Circle Of Friends
Clay Crosse, Time To Believe

Helen Baylor, Love Brought Me Back
Whiteheart, Even The Hardest Heart
Out Of Eden, Lovely Day

Ray Boltz, | Will Teli The World
Point Of Grace, Gather At The River

Rich Muliins, Brother's Keeper
Geoff Moore & The Distance, Today

- Misk
) ko

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

Michael Penn, Try

Blessid Union Of Souls, | Wanna Be There
Jimi Hendrix, Dolly Dagger

Counting Crows, Daylight Fading
David Byrne, Miss America

Collective Soul, Listen

Faith No More, Last Cup Of Sorrow

En Vogue, Whatever

Cheap Trick, Say Goodbye

Paul McCartney, The World Tonight
Ednaswap, Clown Show

The London Suede, The Beautiful Ones
Blues Traveler, Carolina Blues

The Walifiowers, The Difference -
Dogma, Cancer

Paul Rodgers, All | Want Is You (Live)
Shades, Serenade

Deborah Cox, Things Ain't The Same
Treble Charger, Friend Of Mine

Steve Winwood, Spy In The House...

CHC

CALIFORNIA MUSIC CHANNEL

15 hours weekly
10227 E 14th St,
Oakland, CA 94603

Puft Daddy & Faith Evans #(112), Il Be Missing You
Missy “Misdemeanor” Elliott, The Rain {Supa Dupa Fiy}
Aaliyah, Four Page Letter

Lauryn Hill, The Sweetest Thing

En Vogue, Whatever

Scarface, Smile

Mary J. Blige, | Can Love You
Ginuwine, I'll Do Anthing/I'm Sorry

Will Smith, Men In Black

Snoop Doggy Dogg, Doggfather
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RAZOR & TIE SEES POP BEGINNING IN DAR WILLIAMS’ ‘END’

(Continued from page 1)

ous releases and done a tour with Joan
Baez. Those have both been very good
building blocks.”

Based on Williams’ increasing popu-
larity and Razor & Tie’s aggressive
campaign, Chenfeld expects to ship
100,000 units of the title into the mar-
ketplace. Williams’ first album, 1995’s
“The Honesty Room,” sold 53,200
copies, while 1996’s “Mortal City” sold
63,000, according to SoundScan.

On her previous albums, Williams
favored an acoustic guitar, but on “End
Of The Summer,” she ups the ante with
a full band and backup singers.

“I heard it coming when I wrote
these songs,” she says. “I'd write
another song and think, ‘This one’s
going to need drums,’ and everyone
agreed this album would need more
production. I'm happy with it, because
it’s very much the way I wanted it to
come out.”

The new album also boasts a more
powerful vocal performance by Wil-
liams, which is the result of a year’s
worth of lessons with vocal coach Justi-
na Golden. “She’s been the key to a
whole new realm of my voice,” says
Williams of Golden, who is from the
singer’s hometown of Northampton,
Mass.

Not all has changed, however.
Williams’ songwriting and perfor-
mance are characterized by soft, intro-
spective songs, such as the coming-of-
age ballad “When 1 Was A Boy,” one of
the most memorable tracks from “The
Honesty Room” (Music to My Ears,
Billboard, Jan. 28, 1995).

Those qualities continue to abound
on “End Of The Summer,” with
Williams often taking a lighthearted
approach to her material.

The set’s first single, “Are You Out
There,” is Williams’ fast-paced ode to
local DJs who program everything
from feminist poetry to world music to
local talent.

“Party Generation” is a boisterous
look at a thirtysomething guy who can’t
let go of his youth. And in “What Do
You Hear In These Sounds,” she pokes
fun at spending years on the therapist’s
couch with the lyrics, “When I hit a
rut/She says to try the other parent.”

“Dar is not making disposable pop
songs,” says Chenfeld. “She has some-
thing interesting to say.”

Williams also delivers a few of the
soul-searching ballads—like the title
track and “If I Wrote You”—that have
made her a favorite among the folk
crowd.

“I knew this was more of a pop/rock
album,” says Williams of her direc-
tional shift. “I could have done the
same thing [as on the first two sets],
and I'm nervous people will think I've
sold out. But I'm trying to be true to
my muse—and I do have one.”

Backed with Williams’ new album
and sound, Razor & Tie is launching an
aggressive radio, retail, and publicity
campaign and tour schedule behind it.

For the first time, Williams will tour
with a full band, beginning in Septem-
ber. The tour will hit 16 cities across
the country, starting on Sept. 16 in
Northampton. The trek ends Oct. 25 in
Timonium, Md.

Until then, Williams will perform at
a number of folk and music festivals
throughout the summer.

“Having the band will allow her to
play different venues,” says Chenfeld,
“and have more opening-act opportu-
nities.”

Chenfeld says the label has planned
heavy promotion to triple-A, roots-
music, and NPR stations, which he
hopes will springboard “Are You Out
There” onto AC, modern AC, and top

40 formats. A radio trade advertising
campaign is also in the works.

Some PDs are already getting on
board to support “End Of The Sum-
mer.”

“This album is going to take Dar to
another level,” says Bruce Warren,
music director at NPR outlet WXPN
Philadelphia. “It's a well-crafted album
and her best one to date. We’re going
to be all over this.”

Razor & Tie traditionally has one
promotion staffer working a new al-
bum. But, in a sign of its commitment
to and faith in “End Of The Summer,”
the label has hired an independent pro-
motion company to work the release.

A video for “Are You Out There” is
scheduled to be shot in August and will

be serviced to regional shows, the Box,
and MuchMusic.

It’s not the first time that Williams
has taped a clip. The singer/songwriter
made a video for the “Mortal City” sin-
gle “As Cool As I Am,” but Chenfeld
says neither VH1 nor MTV played the
clip. “As an indie label, you can’t say,
‘Play us and we’ll give you an exclusive
on the next Eric Clapton video, ” says
Chenfeld. “But. now we’re going to be
able to make a pretty good case for
them to play Dar.”

Part of that case will be a publicity
effort that promises to deliver features
on Williams in consumer magazines
such as Rolling Stone, Entertainment
Weekly, People, and Elle.

Chenfeld says that Williams has

great appeal to younger women and
that the label therefore is trying to
book her on daytime talk shows that
appeal to that demo, such as “The
Rosie O’Donnell Show,” as well as on
evening shows such as “Late Night
With Conan O’'Brien.” The singer also
has done interviews on CNN’s “Show-
Biz Today.”

On the retail front, the label will
attempt to get prime positioning with
listening posts, sale pricing, and up-
front displays. It will also rack the
album in college bookstores.

Chenfeld says Tower and Where-
house Entertainment have each com-
mitted to in-store promotions for the
set.

Stefan Koch, folk and blues buyer

for the Ann Arbor, Mich.-based Bor-
ders Books & Music, is already plan-
ning to dedicate listening posts in the
most of the chain’s 167 stores to “End
Of The Summer.” The title will also
receive “best seller” sale pricing at
Borders, Koch says.

“The album is not that great a depar-
ture for her, and it’s in the same spirit
as her other albums,” says Koch. “It
still feels like a Dar Williams album,
and her fans are going to like it.”

For her part, Williams is content to
let the musie speak for itself. “I don't
know how people will react to this,”
she says, “though the response has
been good. I feel my writing is
stronger and that I continue to grow
as an artist.”

ELEKTRA SEES MARKETING SENSE IN MELODY MAKERS’ ‘BABYLON’

(Continued from page 6)

ers are the only reggae group that’s
been able to connect the spiritual her-
itage and the roots reggae sound to the
listener,” says Michelle Murray,
national marketing director for Elek-
tra. “They’ve sold millions of records to
countless devotees worldwide, and we
totally believe in them here.”

The label is backing that belief with
a comprehensive marketing plan de-
signed to break down radio’s tradition-
al resistance to reggae. A 12-inch vinyl
version of the album’s first U.S. single,
the Melody Makers’ rollicking cover of
Curtis Mayfield’s anthemic “People
Get Ready,” went out May 13 to nation-
al record pools, mix-shows, and reggae
outlets. The cover was Elektra’s idea.

“They sent us a bunch of songs to
cover, some Beatles, Bob Dylan, and
Curtis,” says Ziggy. “We felt we could
sing and feel this one best.” Remixed
by Michael Hacker and Michael Rosen-
man of R.H. Factor Productions, the
12-inch single contains the R.H. Factor
Vocal Club mix, R.H. Factor Beats,
R.H. Factor Dub, R.H. Factor Version
Mix, R.H. Factor Vocal Remix (also
included on the album), and the
Automator Remix. “They added a trib-
al house sound without taking away the
reggae roots,” says Murray.

On May 20, the label serviced two
promotional CDs of “People Get
Ready” to several radio formats—
alternative, triple-A, top 40, rhythm-
crossover, and modern AC.

Only a week later, “we had an in-
credible response at triple-A radio with
WXRT in Chicago and KMTT in Seat-
tle,” reports Murray. “They came on
with early adds, and on June 2, also at
triple-A, we got four great early adds
at WRLT in Nashville, KGSR in Austin
[Texas), and “‘World Cafe National,’ a
syndicated radio show broadcast on
American Public Radio to over 80 sta-
tions nationally.”

The album with art was serviced to
college and triple-A stations June 17.
At press time, the label was consider-
ing treatments for the “People Get
Ready” video for the U.S. market.

In Jamaica, the album’s second
track, “Everybody Wants To Be,”
began dominating airwaves immedi-
ately after its late-May release there.
The single, featuring Stephen Marley
and Wyeclef of the Fugees (who does
not appear on the album version) over
aloop of the theme to the western “The
Good, The Bad And The Ugly,” is a pit
bull of a tune that grabs a listener’s
brain and won't let go.

Outside of Jamaica, the first inter-
national single, “Everybody Wants To
Be”—without Wyclef—went to radio
June 23, with the exception of Japan,
Brazil, Australia, and Canada, where

“People Get Ready” will be the first sin-
gle. Wyclef will not be on the interna-
tional single, says Joe Peta, Elektra’s
international marketing director,
because “we don’t have rights to the
version with Wyclef, and the song is
strong enough on its own.”

The album launched internationally
June 27, and the single goes to inter-
national retail July 21.

CHAIN REACTION

Elektra’s retail marketing plan is
equally comprehensive. “We are
approaching major chains such as
Tower, HMV, and Virgin, as well as
independent retailers and one-stops,”
says Murray. “As our radio story devel-
ops, we will begin to approach the
racks, general retailers like Wool-
worth’s, Wal-Mart, and Zayre.” The
single went to U.S. retail June 24.

“It’s a highly requested album
among our regular customers,” reports
Roberto Gooden, reggae music buyer
and special events coordinator for
HMV Records in New York’s Herald
Square. “The Melody Makers have
always been great sellers, so I antici-
pate great sales within the first three
weeks. ‘Everybody Wants To Be’ is
contemporary and will fit well with all
demographics, not just reggae. Every-
one should give this album a listen.”

Among retail advertising setups are
price and positioning programs and re-
gional advertising buys in the Marleys’
strongest markets—the Southeast,
mid-Atlantic, and West Coast regions.
“We are using a PDR [product devel-
opment representative] and an FMR
[field marketing representative) aware-
ness project with WEA [Elektra’s dis-
tributor),” says Murray. “Our PDRs
will service retail tastemakers, P-O-P
[point-of-purchase], in-store play
copies, as well as execute club and con-
sumer-driven promotions. Our FMRs’
plan is to service the album to key
urban accounts, including reggae and
urban traditional and nontraditional
outlets, such as bookstores, clothing
stores, restaurants, and beauty par-
lors.”

“People Get Ready” also will be fea-
tured on an Elektra/Trans World CD
sampler that will include other label
acts. “It’s free with purchase of any
album or single [at the chain],” says
Murray. The promotion runs through
Sept. 21, Murray says, and a total of
30,000 CDs will be distributed to 301
Trans World stores. The promotion
also entails discounting and upfront
retail positioning and will be comple-
mented with P-O-P and in-store play,
Murray says.

“People Get Ready” is also included
in two other Elektra CD samplers:

“Elektra’s Summertime,” a pop collec-
tion, and “Elektra’s Cruisin’,” an R&B
track roundup.

Touring, always a Melody Makers
strong suit, is also a major marketing
priority for the album, Murray says.

The group is on a European tour
through Tuesday (1). Its U.S. tour
starts Aug. 15 and runs through Sept.
20, covering some 28 cities. The Melody
Makers will headline, with Big Head
Todd & the Monsters as the opening
act.

Online marketing plans include the
Melody Makers’ own home page on
Elektra’s World Wide Web site (http://
www.elektra.com), which goes up the
first week in July.

Promotional CDs of “People Get
Ready” were also serviced to a wide
variety of mailing lists, from national
skate shops and beauty parlors to
music services that program musie for
retail stores like Banana Republic and
the Gap.

“In creating ‘Fallen Is Babylon,’
Ziggy Marley & the Melody Makers
affirm their evolution as a singular

sound that only those blessed with a
profound legacy could create,” says Pat,
McKay, radio personality and media
consultant for Music Choice, a direct
satellite service provider. “Each indi-
vidual presence [on the album] com-
plements the others. Intense to opti-
mistic, the album makes you feel good
to your bones. You'll listen to it over
and over.”

“Fallen” is garnering such raves,
because lyrically and musically, it tes-
tifies to the inclusive vision that
amassed such a broad Melody Makers
fan base. As their most evolved album
to date, “Fallen” promises to bring
them to an even larger audience.
When Ziggy, Stephen, Sharon, Cedel-
la, and Erica Newell first began per-
forming, they looked out from the
stage onto crowds of white youth, the
same type of audience that first
embraced their father.

Today, says Ziggy, “we see more
black people. We see all different types
of people. The whole world, every race,
come under the concept.”

SENATE MULLING SPECTRUM FEES

(Continued from page 5)

The NAB alert says that the amend-
ment ignores the fact that “broad-
casters already pay millions each year
in annual [Federal Communications
Commission (FCC)] license fees as
well as cost-of-regulation fees each
time we use FCC services.”

The alert also argues that the spec-
trum fee is “nothing more than a new
tax on radio and TV broadcasters.”

It also repeats the often-employed
argument that “broadcasters do not
charge our customers for our serv-
ices. So unlike these other spectrum
users (telephone companies, cable,
satellite, etc.), we have no way to pass
on the cost of these fees to con-
sumers.”

The proposal, one of several
amendments to the budget package
approved by the Senate Budget Com-
mittee in late June, does not mark the
first time the threat of a spectrum fee
has alarmed broadeasters—the con-
cept goes back 10 years—but it is the
closest it has come to becoming an
out-of-pocket, bottom-line reality.

The impetus for the amendment,
‘which has growing bipartisan sup-
port, stems from the intent of Con-
gress to balance the budget by the
year 2002. That goal gives new desire
to members of Congress to tap broad-
casters to help shoulder such a popu-
lar revenue-raising enterprise along
with other spectrum users.

The House plans to adopt a similar
measure, but at deadline its budget
package did not yet contain a spec-
trum-fee amendment.

No details of the proposed fee
structure have yet been put forward,
but previous spectrum-fee plans
included rate schedules based on
either a station’s market size, net
income, or both.

TRAUMA

(Continued from page 5)

opment Debra Burley.

“We hope the layoffs aren’t perma-
nent,” says Jim Martone, VP/GM of
Trauma. “If circumstances surround-
ing the suit are resolved, we would
hope to return to full staff.”

No Doubt’s “Tragic Kingdom” has
sold more than 6.6 million copies since
its September '95 release, according to
SoundSean, and is at No. 29 this issue
on The Billboard 200 after 77 weeks on
the chart. The band’s self-titled debut
has sold some 171,000 copies, accord-
ing to SoundScan. Bush, another Trau-
ma/Interscope success, has sold 2.5
million copies of its latest album, “Ra-
zorblade Suitcase,” and 4.9 million of
its debut, “Sixteen Stone,” according to
SoundScan. “Razorblade Suitcase” is
at No. 60 after 31 weeks on The Bill-
board 200.
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HOTI00

SINGL.ES
SPOTLIGHT.

by Theda Sandiford-Waller

LOGJAM: With the exception of the 4-3 move by Meredith Brooks’ “Bitch,”
the top 10 of the Hot 100 is static. The lead held by the No. 1 single, “T'll Be
Missing You” by Puff Daddy & Faith Evans (Featuring 112), is larger than
the total chart points held by Hanson’s “Mmmbop,” the No. 2 title. Don’t expect
“I’ll Be Missing You” to vacate the pole position for a few more weeks, as it is
still seanning more than 300,000 units a week and airplay at top 40 outlets is
growing. “I’ll Be Missing You” scoots 17-12 on Hot 100 Airplay due to a 15%
gain in audience impressions, which now total 42 million.

TINSELTOWN TUNES: This issue, three new singles from soundtracks—
“C U When U Get There” by Coolio Featuring 40 Thevz (No. 50}, “Things
Just Ain’t The Same” by Deborah Cox (No. 79), and “My Heart Is Calling” by
Whitney Houston (No. 81)—debut on the Hot 100, bringing the total of sound-
track entries on that chart to 17.

Will Smith’s “Men In Black,” which is receiving airplay at 107 monitored
stations and has nearly 20 million audience impressions, cruises 19 positions to
No. 34 on Hot 100 Airplay, with a 55% increase in audience impressions. A com-
mercial single is not scheduled for release. In the same week that saw “Batman
& Robin” open in theaters, R. Kelly’s “Gotham City” (Jive) logs a 31% increase
in audience impressions. The song is receiving airplay at 114 monitored stations
and has 16 million audience impressions. The single hits retail on Tuesday (1).

DA DA DA: First the Blackout Allstars enjoyed a resurgence of “I Like It”
after the song was used in a Burger King commercial. Now the defunct Ger-
man new wave techno pop group Trio is hip again because of a Volkswagen
commereial. Its song “Da Da Da. I Don’t Love You You Don’t Love Me Aha
Aha Aha” is featured in the Volkswagen commerecial in which two men pick up
a curbside couch and then eject it after smelling the upholstery. The spot was
launched in May during the “coming out” episode of “Ellen.” If you haven’t
seen the spot yet, it will be hard to miss during its July 14-28 national blitz.
Here’s the lowdown on Trio: “Da Da Da” was never was a commercial sin-
gle in the U.8,, so it never charted on the Hot 100, although I remember it
receiving significant exposure on the then-fledgling modern rock outlet WLIR
Long Island, N.Y. According to Bas Hartong, senior VP of Mercury, “Da Da
Da” was available on the EP “Trio” in early 1983. Trio, which had three over-
seas albums, released a U.S. follow-up, “Trio And Error,” later that year.
The track is receiving spins at 52 monitored stations, good enough for 6 mil-
lion audience impressions. Among the airplay leaders are WFLZ Tampa, Fla.,
KIIS Los Angeles, WPST Philadelphia, and KDWB Minneapolis, all of which
aired “Da Da Da” more than 25 times.

Jeff Kapugi, PD at WFLZ, who remembers the song from his college radio
days at WCRX Chicago, says his morning guy MJ Kelly saw the commercial
on the “Ellen” episode and played it with sound clips from the TV show the
next morning. The listener reaction was immediate. Kapugi says “Da Da Da”
is testing well with the station’s 18-34 female core. Mercury has serviced all
radio formats with the original and edited versions of the track. The label has
even found the original videoclip and has serviced all the national video outlets.
Look for a new Trio album titled—what else—*“Da Da Da” to arrive at retail
July 15. The album combines material from the “Trio” EP and the group’s sub-
sequent U.S. album. The new compilation features the track “Girl, Girl, Girl,”
which was not on either of the 1983 projects.

HOT 100°
SINGLES

BUBBLING UNDER

A AEIE
z|Z|e z|% |2
2|5 | H [ TITLE € |5 |4 | TTLE
= | S| = | ARTIST (LABEL/PROMOTION LABEL) £ 1 S | 2 | ARTIST (LABEL/PROMOTION LABEL)
11319 KEEP IT ON THE REAL 14(22] 2 | WANNA COME (WITH YOU)
3X KRAZY (NOO TRYBE/VIRGIN) REAL MCCOY (ARISTA)
21511 EMOTIONS 15— 1 DON'T KNOW
TWISTA (CREATOR'S WAY/BIG BEAT/ATLANTIC) MARIO WINANS (MOTOWN}
3194 HOMEBOYZ 16— 1 EVERYTHING YOU WANT
THE COMRADS (STREET LIFE/ALL AMERICAN) RAY J (EASTWEST/EEG)
4162 TIDE IS HIGH 17 1 CAN'T GET YOU OUT OF MY MIND
ANGELINA (UPSTAIRS) LIL SUZY {(METROPOLITAN)
51— 1 BUTTERFLY KISSES 18— 1 DRINK, SWEAR, STEAL & LIE
JEFF CARSON (CURB) MICHAEL PETERSON (REPRISE)
g | 8 | G | WAEMEUPOHENTHE WORLD WORTHWAKNGUPFOR | | 1q [ 23 | 3 | LITTLE THINGS
KYLE VINCENT (CARPORT/HOLLYWOOD) TANYA TUCKER (CAPITOL NASHVILLE)
711115 | CRUSH 20101716 YARDCORE
ZHANE (ILLTOWN/MOTOWN) BORN JAMERICANS (DELICIOUS VINYL/RED ANT)
82415 WHAT'S YOUR NAME (TIME OF THE SEASON) Al —1|1 LAX & PARTY
FROST (RUTHLESS/RELATIVITY) L— IVORY (LOUD/RCA)
91238 FEMININITY 2l—1|1 TALKIN' BOUT’ BANK
ERIC BENET (WARNER BROS.) THE WHORIDAS (SOUTHPAW/TELICIOUS VINYL/RED ANT)
101613 BLOCK ROCKIN' BEATS 2 1 | STILL LOVE YOU
THE CHEMICAL BROTHERS {ASTRALWERKS/CAROLINE) MONIFAH (QWEST/WARNER BROS.)
111181 8 IT’S OVER NOW 24 1 WHAT ARE YOU WAITING FOR?
DANNY BOY (DEATH ROW/INTERSCOPE) PHAJJA (WARNER BROS.)
121151 5 IF YOU WALK AWAY 52009 1'D BE WITH YOU/DADDY'S LITTLE GIRL
GOODFELLAZ (AVATAR/POLYDOR/A&M) KIPPI BRANNON (CURB/UNIVERSAL)
13|14]3 Eg/'EIFQ{TY(}xSTLANTIC) Bubbling Under lists the top 25 singles under No. 100
which have not yet charted.

PBS SHOW ‘SESSIONS’ TO OFFER INTIMATE LOOK AT ARTISTS

(Continued from page 1)

forming live in front of a small studio
audience, as well as taped interview
segments conducted by the show’s
host, Chris Douridas. The show, which
airs at 11 p.m., is filmed at Sony Stu-
dios on West 54th Street in New York.
“Sessions” has already been cleared to
air in more than 87% of the country.
Executive producer Jeb Brien says
the inspiration for the show was a tape
of a 1959 television special called “The
Sound Of Miles Davis,” which Brien has
been carrying around for more than
four years. “It’s the kind of thing you
keep on the shelf because you know

BEN FOLDS FIVE

that one day you'd love to do something
like that,” he says. With the Davis pro-
gram, “the focus is only on the artist,
it’s not on the lighting, it’s not on the
set. We're using that as a template.”

Unlike the Davis special, “Sessions”
is filmed in front of a live audience,
“because with the array of talent, we
felt they deserved to be seen by their
public, and it helps contemporize the
show,” Brien says. However, instead of
facing the audience, group members
are set up to face one another for max-
imum playing off of each member.

Among the acts slated to appear are
Richard Thompson, Squirrel Nut Zip-
pers, Philip Glass Ensemble, David
Byrne, Brian Wilson, Nanci Griffith,
Zap Mama, Albita, Paula Cole, Rickie
Lee Jones, Taj Majal, Patti Smith, and
Bill Frisell.

For the artists, the show provides an
opportunity to present their music the
way they want it to be heard.

“It was just a wonderful time,” says
Mahal of his experience taping the
show. “All the time you’'re working
against the grain when you're doing
these things [in terms of] technology
and how much time you have, where
you are in terms of placement, how big
your record is, all these things that
don’t have to do with the music. And
this show is all about the music.”

Ben Folds, leader of Ben Folds Five,
says the show is his favorite of those
he’s done in the U.S. “Part of the
appeal is you see the band under a
microscope kind of thing. If you're a
rock band, you're constantly playing
out and people are [not] hearing the
finer points, like they do on this show.
This show would be bad for someone
who didn’t think about their music or
couldn’t play.”

Douridas, who is best known as host
of the KCRW Santa Monieca, Calif.,
“Morning Becomes Eclectie” radio
program, has primary responsibility
for booking the show.

The idea, Douridas says, is to feature
“great music, no matter what stripe.
The great thing is we're able to present
artists that don’t usually have a shot in
hell of getting on network television. I
don’t know the last time Bill Frisell has
done television. This is Albita’s first
time in front of a [non-Latin American]
television audience.”

“The first thing we tried to do was
touch a demographie that we felt was
a public audience demographie,” says

Brien, “as well as find artists that we
felt were not overexposed by the many
musie channels out there. There’s
music out there that’s not based on
sales or TV Q rating, it’s based on
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musicality and career artistry. That’s
basically what we look for.”

Each artist segment will also include
an interview portion shot offstage by
noted documentary makers D.A. Pen-
nebaker and Chris Hegedus. “The idea
is to present a time-
less portrait of the
artist,” says Douri-
das of the interview
segment. “We're
shooting 20-25 min-
utes, of which 10 will probably be used
in the shows, so the challenge is trying
to capture that [portrait] before the
two rolls of film elick by.”

In rare instances, the entire hour
program will be devoted to one artist
or piece of work. For example, Wynton
Marsalis debuts his jazz opera about
slavery, “Blood On The Fields,” in a

one-hour special that will air Aug. 2.
Brien expects a Joe Jackson episode
that highlights his new set to be a full
hour as well. “His new album is called
‘Heaven & Hell,” and it’s a song cycle
based on the seven deadly sins,” say
Brien. “The guests on the album include
Suzanne Vega, Dawn Upshaw, and
Jane Siberry, and E -
we plan to run the H
cycle in its entire- . :
ty." e

The cost of
shooting the 26
episodes, which
Brien estimates is
“north of $3 mil-
lion,” was under-
written by the
show’s sponsors—IBM, BMW, and
Sony Electronics. IBM will also host
the online version of “Sessions At West
54th” at www.sessionsatwb4.com.

Brien says there is home video
potential in the series. “When we do a
best-of show, maybe we can get a best-
of compilation out of that and use it for
a pledge and potential retail situation.
But that’s an artist-by-artist situation.”

There are no current plans for
release of albums culled from the
shows.

MAHAL

ANTONE’S FOUNDER INDICTED

(Continued from page 5)

Antone, 47, was one of five men named
in an indictment made publie June 17
by a federal grand jury as the result of
a three-year investigation. The others
named are Mikal Habeeb Amuny, 45,
of Austin; Richard Dennis Esper, 45,
of El Paso; Raymond Douglas Reed,
49, of Austin; and John Joseph Mal-
oney, 49, of Austin.

Dick DeGuerin, a Houston attorney
who is representing Antone, says his
client is the victim of a former friend
who is cutting deals with federal
authorities.

“You have to judge the desperation
of this [former friend] by the fact that
two of the people [indicted] in this case
are [the friend’s] own lawyer, Richard
Esper, a good lawyer, and his friend
Clifford Antone,” says DeGuerin, who
has been in touch with federal author-
ities about the investigation for sever-
al months.

“These are just accusations made by
someone who is trying to get his neck
out of a noose,” DeGuerin adds. “Clif-
ford hasn’t done anything wrong.”

Antone was not available for com-
ment by press time, but he told The
Austin American-Statesman that he
didn’t understand the indictment. “It’s
just a situation I somehow got caught
up in,” Antone is quoted as saying. “But
there’s nothing there [against me].

“You know me; all I've ever been
about is musie,” he continued. “I've
been in trouble before, and it’s never
had anything to do with the club.”

A spokesman for the club said the
indictment would not interrupt busi-
ness. Most of the club’s assets are in the
name of Antone’s sister, Susan Antone,

In 1982, Antone entered a plea of
guilty to a marijuana charge and
served time in a federal prison camp,
DeGuerin says, but he adds that
Antone was changed by that experi-
ence and is now a model eitizen.

“I expect us to go to trial, and at trial
I'm confident that a fair jury will find
Antone not guilty,” he says.

The 20-count indietment stems from
an investigation that began in March
1993 and continued until 1996. The
indictment includes charges of con-
spiracy to distribute marijuana, pos-

session with intent to distribute mari-
juana, money laundering, witness tam-
pering, and aiding and abetting.

According to the indictment, Antone
was part of a plot to distribute 1,700
kilograms, or 3,740 pounds, of mari-
juana and launder roughly $950,000 in
drug proceeds.

The charges bring to 28 the number
of people indicted in the probe. Nine-
teen already have pleaded guilty to
charges, according to Fields.

No court dates had been scheduled
by press time.

BMG ALLIANCE

(Continued from page 5)

is a high-speed continuous process
that uses for its optical media a sub-
strate layer of biaxially oriented
polystyrene, rather than the polycar-
bonate material currently used. Poly-
styrene is significantly lower in cost,
he adds.

With the existing replication process,
Swientek says, “we currently can pro-
duce a CD every three seconds or 20 per
minute on our fastest lines. And our typ-
ical price to customers is about 60 cents.”

The new process promises to speed
things up and push costs down, Swien-
tek says. “We won’t know what the
specific cost savings will be until we
actually start our production runs next
year,” he says. “The process promises
replication speeds up to 500 times as
fast as eurrent equipment, and poten-
tial [cost] economies of 20% or higher,
depending on the licensing fees.”

Swientek says the first new manu-
facturing line will go into operation by
the third quarter of 1998 at the Sono-
press plant in Glitersloh, Germany.

Under terms of the agreement, Ley-
bold and NTI will jointly develop ma-
chine systems using the NeuROM
technology to manufacture CD and
DVD optical media. BMG will pur-
chase the systems and license produc-
tion of NeuROM dises from NTI. Ley-
bold Systems has been granted
exclusive rights by NTI to manufae-
ture and distribute NenROM systems
and sell licenses as NTT’s agent,
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SAMPLE OF RETAIL STORE AND RACK SALES REPORTS
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@ 68 56 4 SOUNDTRACK WALT DISNEY 60864 (10.98/16.98) HERCULES 51 106 | 85 92 38 | KENNY G A’ ARISTA 18935 (10.98/16.98) THE MOMENT 2
52 | 50 | 54 | 39 | SHERYL CROW A A&M 540587 (10.98/17.98) SHERYL CROW 6 107 | 100 | 90 | 29 | DRU HILL A SLAND 524306 (10.98/16.98) DRUHILL | 23
@ 55 67 11 | THIRD EYE BLIND ELEKTRA 6201 2/6EG (10.98/16.98) BB THIRD EYE BLIND 53 108 | 108 | 110 | 34 | ALAN JACKSON A ARISTA 18813 (10.98/16,98) EVERYTHING | LOVE 12

() Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 aibum units. A RIAA certification for shipment of 1 million units, with multipiatinum titles indicated by a numeral following the symbol. For
boxed sets, and double albums with a running time that exceeds two hours, the RIAA muitiplies shipments by the number of discs and/or tapes *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices

marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatsee kers this week.
BB indicates past or present Heatseeker title. © 1997, Billboard/BP! Communications, and SoundScan, Inc.
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RNER BROS. 46332 (11.98/17. BEST OF VOLUME 1 1
109 | 92 | 65 | 5 | MICHAEL JACKSON . BLOOD ON THE DANCE FLOOR: HISTORY IN THE MIX | 24 156 | 145 | 147 N VAN HALEN A WARNER BROS. 46332 (119817.98
- - VARIOUS ARTISTS
110 | 107 | 106 | 71 2PAC A7 DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALL EYEZ ON.-ME 1 157 | 149 | 142 | 10 LOLD FRONT 6245/K-TEL (12.98/17.98) GREATESIFSRQRISTROEEmENDMANMY] 188
JIMI HENDRIX
111 | 103 | 91 | 52 | KEITH SWEAT A® ELEKTRA 61707*/EEG (10.98/16.98) KEITH SWEAT | 5 158 | 146 | 143 | 9 T S N T FIRST RAYS OF THE NEW RISING SUN | 49
NEW D) 1 10,000 MANIACS GEFFEN 25009 (10.98/16.98) LOVE AMONG THE RUINS 112 NEW ) ] RICKIE LEE JONES REPRISE 46557/ WARNER BROS. (10.98/16.98) GHOSTYHEAD 159
113 | 97 T 103 | 17 ﬂl_lTE TOWN BRILLIANT//CHRYSALIS 56129/EMI (10.98/15.98) BB WOMEN IN TECHNOLOGY | 84 160 | 148 | 157 | 33 | REBA MCENTIRE A MCA 11500 (10.98/16.98) WHAT IFITSYOU | 15
114 | 110 | 112 | 100 | VARIOUS ARTISTS A TOMMY BOY 1137 (10.98/15.98) JOCK JAMS VOL. 1 30 61 | 132 ] 107 | 5 SOUNDTRACK VIRGIN 44203 (16.98 CO) THE FIETH ELEMENT | 99
115 | 96 | & 8 VARIOUS ARTISTS BEAST 531 1/SIMITAR (9.98/16.98) DJ.MIX‘97voL.2 | & w2 | 12z | 0 I BLESSID UNION OF SOULS BLESSID UNION OF souLs | 12
NEWD | 1 | SOUNDTRACK WORKSONY MUSIC SOUNDTRAX 68166/EPIC (1098 EX17.98) MY BEST FRIEND'S WEDDING | 116 EMISEZISI02H/15.28)
117 | 8 | 75 3 SEVEN MARY THREE MAMMOTH/ATLANTIC 83018/AG (10.98/16.98) ROCKCROWN 75 163 | 123 1133} 3 STEVERWINWOODIRG] 44053 0D TERE) JUNCTION SEVEN | 123
18 | 119 | 111 | 59 | MAXWELL A coLumsia 66434 (1098 E16.98) MAXWELL'S URBAN HANG SUITE | 37 164 | 155 | 158 | 84 | TRACY CHAPMAN A" ELEKTRA 61850/EEG (10.98/16.98) NEW BEGINNING | 4
119 | 106 | 120 | 11 ALABAMA RCA 67426 (10.98/16.98) DANCIN' ON THE BOULEVARD 55 165 | 154 | 144 8 VARIOUS ARTISTS POPULAR 12013/CRITIQUE (11.98/17.98) DANCE HITS SUPERMIX 2 | 144
120 | 118 | 100 | 35 | WESTSIDE CONNECT!ON A LENCH MOB 50583*/PRIORITY (10.98/16.98) BOW DOWN | 2 166 | 160 | 165 | 87 | THE SMASHING 2’:;’;‘)’""""5“ MELLON COLLIE AND THE INFINITE SADNESS | 1
121 | 127 | 134 7 K’S CHOICE 550 MUSIC 67720/EPIC (10.98 EQ/16.98) PARADISE IN ME | 121 NEW D) 1 WORLD PARTY CHRYSALIS/THE ENCLAVE 56482/EMI (10.98/15.98) EGYPTOLOGY | 167
122 | 126 | 123 | 19 | VERUCA SALT MINTY FRESH/OUTPOST 30001/GEFFEN (10,98/16.98) EIGHT ARMS TO HOLD YOU 55 168 | 144 | 121 | 11 SOUNDTRACK LONDON 828867 (10.98/16.98) GROSSE POINTE BLANK 31
123 | 112 | 115 | 4 | BONEY JAMES wARNER BROS. 46548 (10.98/16.98) SWEET THING | 112 169 | 150 | 154 | 23 | DUNCAN SHEIK ATLANTIC 82879/AG (10.98/15 98) DUNCAN SHEIK | 83
2 "
124 | 109 | 104 | 30 | SOUNDTRACK A? ARISTA 18951 (10.98/16.98) THE PREACHER'S WIFE 8 170 | 139 | 108 3 ggcss%\z‘gr}]lggzllgg/l}égéoHNSON/STEVE VAl G3 — LIVE IN CONCERT | 108
125 | 104 | 72 5 BOOT CAMP CLIK DUCK DOWN 50646*/PRIORITY (10.98/16.98) FOR THE PEOPLE 15 . .
171 | 165 | 148 | 9 ZHANE ILLTOWN 530751*/MOTOWN (10.98/16.98) SATURDAY NIGHT | 41
126 | 101 | 93 | 12 | VARIOUS RISt 1658 BOOTY MIX 2: THE NEXT BOUNCE Il | 93
¥ : 172 | 121 | 127 | 16 | JOHN TESH GTsP 537112 (10.98/16,98) AVALON 55
127 | 125 | 130 | 44 | VARIOUS ARTISTS A TOMMY BOY 1163 (10.98/16.98) JOCK JAMS VOL. 2 10 A ST
128 | 99 | 41 3 | FAITH NO MORE SLASH/REPRISE 46629/WARNER BROS. (10.98/16.98)  ALBUM OF THE YEAR | 41 113 (152 [ 138 1)y HOOD/POWER 2111/TRIAD (10.98/15.98) CONTROVERSEE:.. THATSIFE - ANDITHATISTHEWAYIITIS | 1132
VARIOUS ARTISTS PETER CETERA ' :
129) 135 | — | 2 | o eov 200 (1 ow16.98 ESPN PRESENTS X GAMES: THE SOUNDTRACK ALBUM | 129 174 | 177 | 160 RS o s NORTH 161250 (10.98/16.98) My AR IO AAM SO T I L
130 | 117 | 109 | 21 | KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE | 92 @ NEW ) 1 BARENAKED LADIES REPRISE 46393/WARNER BROS. (10.98/16.98) ROCK SPECTACLE | 175
131 | 120 | 119 | 40 | CAKE A CAPRICORN 532867/MERCURY (10.98 EQ/16.98) FASHION NUGGET | 36 176 | 134 | 136 | 12 | CARMAN SPARROW 51565 (12.98/15.98) | SURRENDER ALL—30 CLASSIC HYMNS | 102
132 | 114 | 102 | 31 | FOXY BROWN A VIOLATOR/DEF JAM 533684*/MERCURY (10.98 EQ/16.98) ILLNANA | 7 177 | 179 | 167 | 30 | VARIOUS ARTISTS POLYDOR 535877/A4M (10.98/16.98) PURE DISCO | 83
(133)( 140 | 146 | 38 | TOOL A 70031087* (10.98/16 98) AENIMA | 2 178 | 164 | 170 | 39 | ELTON JOHN A MCA 11481 (10.98/16.98) LOVE SONGS | 24
134 | 116 | 99 13 | SOUNDTRACK viRGIN 42959 (10.98/16.98) THE SAINT | 24 179 | 175 | 181 | 39 .| CLINT BLACK A RCA 66671 (10.98/16.98) THE GREATEST HITS | 12
135 NEWD 1 | BLINK 182 CARGO 11624/MCA (8.98/12.98) IR} DUDE RANCH | 135 180 | 153 [ 124 | 33 | KEVIN SHARP @ 143/ASYLUM 61930/EEG (10.98/15.98) MEASURE OF A MAN | 40
B
136 | 113 | 105 | 8 | SOUNDTRACK & @ icos  ROMY AND MICHELE'S HIGH SCHOOL REUNION | 64 197 | 184 | 28 | 702 BV 10530738 MOTOWN (8.98/16.98) NO DOUBT | 82
137 | 124 | 166 | 3 VARIOUS ARTISTS MOTOWN 553641 (10.98/17.98) PURE SOUL | 124 182 | 129 | 114 | 13 | JON SECADA SBK 55897/EMI (10.98/15.98) SECADA | 40
138 | 138 | 118 | 8 | SOUNDTRACK QWEST 46541/ WARNER BROS. (10.98/16.98) SPRUNG | 89 183 | 157 | 150 | 19 | VARIOUS ARTISTS GRAMMY 553292/CHRONICLES (10.98/16.98) 1997 GRAMMY NOMINEES | 14
139 | 131 | 126 | 14 | TRACY LAWRENCE @ ATLANTIC 82985/AG (10.98/16.98) THE COAST IS CLEAR | 45 184 | 182 | 180 | 20 | SOUNDTRACK COLUMBA 67916 (10.98 EQ/17.98) ONE FINE DAY 57
WARREN G @
140 | 115 98 13 GFUNK/DEF JAM 5372344MERCURY (10,98 EQ/16.98) TAKE A LOOK OVER YOUR SHOULDER (REALITY) Il 185 | 176 | 176 25 BLOODHOUND GANG REPUBLIC 25124/GEFFEN (10.98/16.98) ONE FIERCE BEER COASTER 57
141 | 137 | 135 | 68 | 311 A?CAPRICORN 942041/MERCURY (11.98 EQ/17.98) 311 12 186 | 162 | 139 | 27 | THE CARDIGANS @ TRAMPOLENESTOCKHOLM 533117/MERCURY {10.98 EQ/16.98) FIRST BAND ON THEMOON | 35
142 | 128 | 122 | 38 | AZ YET @ uarace 26034/AR1STA (10.98/15.98) AZ YET | 60 187 | 161 | 173 [ 26 TINI{EBNER VIRGIN 41920 (10.98/16.98) WILDEST DREAMS | 61
143 [ 130 | 128 | 3 | SINEAD O'CONNOR CHRYSALIS 58651/EM) (6.988.98) GOSPEL OAK EP | 128 188)) NEWD | 1 | LONESTAR BNA67422/RCA (10.98/16.98) CRAZY NIGHTS | 188
144 | 122 [ 132 | 62 | BROOKS & DUNN A? ARISTA 18810 (10.98/15.98) BORDERLINE 5 189) RE-ENTRY 5 | THE BRAND NEW HEAVIES DELICIOUS VINYL 5019*/RED ANT (10.98/16.98) SHELTER | 118
145 | 143 | 161 | 87 | ALAN JACKSON A® ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION | 5 190 | 191 | 190 | 62 | RAGE AGAINST THE MACHINE A €P(C 57523" (10.98 EQ/16.98) EVIL EMPIRE | 1
156 | 152 | 37 | MARILYN MANSON A NOTHING 90086/INTERSCOPE (10.98/16.98)  ANTICHRIST SUPERSTAR | 3 191 | 187 | 169 | 31 | TONY TONI TONE @ MERCURY 534250 (10.98 EQ/16.98) HOUSE OF MUSIC | 32
147 | 147 | 145 | 100 | BONE THUGS-N-HARMONY A* RUTHLESS 5539%/RELATIVITY (10.98/15.98)  E. 1999 ETERNAL 1 192 | 172 | 153 | 38 | SOUNDTRACK A EASTWEST 61951*/EEG (11.98/17.98) SET IT OFF 4
148 | 141 | 141 6 LEE ANN WOMACK DECCA 11585/MCA (10.98/15.98) LEE ANN WOMACK | 106 193 | 178 | 155 | 20 | SILVERCHAIR @ EPIC 67905 (10.98 EQ/16.98) FREAK SHOW | 12
149)| NEWD 1 | LOS TIGRES DEL NORTE FONOVISA 80711 (13.98/18.98) JEFE DE JEFES | 149 194)] RE-ENTRY | 9 | JOHN BERRY CAPITOL NASHVILLE 35464 (10.98/16.98) FACES | 83
150 | 136 | 116 | 7 | STEADY MOBB'N NOLIMIT 50704*/PRIORITY (10.98/16.98) PRE-MEDITATED DRAMA | 29 199) RE-ENTRY | 26 | MASTER P @ no LMIT 53978+/PRIORITY (10.98/16.98) ICE CREAM MAN | 26
151 | 151 | 168 | 21 | JIM BRICKMAN @ WINDHAM HILL 11211 (10.98/16.98) PICTURE THIS .| 30 196 | 174 | 159 | 18 | SOUNDTRACK @ NOTHING 90090/INTERSCOPE (10.98/16.98). LOST HIGHWAY 7
152 | 150 | 149 | 36 | KORN @ IMmORTAL 67554/EPIC (10.98 EQ/16.98) LIFE IS PEACHY | 3 197 | 195 | 156 | 11 | BIG MIKE RAP-A-LOT/NGO TRYBE 44099VIRGIN (10.98/16.98) STILL SERIOUS | 16
153 | 163 | 164 6 SNEAKER PIMPS CLEAN UP 42587/VIRGIN (10.98/15.98) BECOMING X | 153 NEW ) 1 VARIOUS ARTISTS VP 1509* (9.98/13.98) REGGAE GOLD 1997 | 198
154 | 133 | 137 | 13 | ALISON KRAUSS & UNION STATION SO LONG SO WRONG | 45 199 | 171 [ 191 | 16 | VAN MORRISON roLvoor 537101/A8M (1098/16.98) THE HEALING GAME | 32
155)] NEW D 1 | DAVID BYRNE LUAKA BOP 46605/WARNER BROS. (10.98/16.98) FEELINGS ,| 155 200 | 169 | 163 [ 10 | SAWYER BROWN CURB 77883 (10.98/16.98) SIX DAYS ON THE ROAD | 73
112 69 Bone Thugs-N-Harmony 147 Depeche Mode 61 Jamiroquai 68 Reba McEntire 160 Duncan Sheik 169 Spice Girls 2 ESPN Presents X Games: The
2Pac 110 Boot Camp Clik 125 Celine Dion 19 Jewel 13 Tim McGraw 3 Silverchair 193 Squirrel Nut Zippers 37 Soundtrack Album 129
311 141 Boston 63 Dru Hill 107 Elton John 178 Megadeth 10 Sister Hazel 94 Steady Mobb'n 150 Greatest Sports Rock And Jams
10,000 Maniacs 112 The Brand New Heavies 189 En Vogue 8 Rickie Lee Jones 159 Metallica 86 The Smashing Pumpkins 166 George Strait 12 157
702 181 Toni Braxton 49 Bill Enggvall 99 K-Ci & JoJo 24 The Mighty Mighty Bosstones 32 Sneaker Pimps 153 Sublime 20 Jock Jams Vol. 1 114
Aaliyah 81 éim Bnc&l'«gan 151 ) Ko 152 Alanis Morissette 85 SOUNDTRACK Keith Sweat 111 Jock Jams Vol. 2 127
Trace Adkins 100 Mrgz;sith BrToT(S lgg f:r']t;‘ yo()ggﬂnzm 5&28 Alison Krauss & Union Station 154 :‘/Aaar:kM“gZ'ig;ﬁ” 1993 gggt”yagj‘l Rgam 6 James Taylor 28 '\PAUT,Z SDQE)D 117075

Aerosmith 35
Alabama 119
Fiona Apple 80
Az Yet 142

Babyface 96

Erykah Badu 26
Barenaked Ladies 175
Beck 98

Bee Gees 40

John Berry 194

Big Mike 197

Ciint Black 179
BLACKstreet 43
Blessid Union Of Souls 162
Mary J. Blige 17

Blink 182 135
Bloodhound Gang 185
Blur 72

Jon Bon Jovi 31

Foxy Brown 132
Bush 60
David Byrne 155

Cake 131

Capone -N- Noreaga 21
The Cardigans 186
Bob Carlisle 1

Carman 176

Deana Carter 46

Peter Cetera 174
Changing Faces 27
Tracy Chapman 164
The Chemicat Brothers 73
Chicago 75

Paula Cole 88
Collective Soul 101
Shawn Colvin 77
Counting Crows 95
Sheryl Crow 52

Foo Fighters 41
Freak Nasty 173

Kenny G 106

Warren G 140

Ginuwine 62

God's Property From Kirk Franklin's
Nu Nation 7

Grateful Dead 83

Sammy Hagar 93
Hanson 5

Ben Harper 89
Heavy D 47
Jimi Hendrix 158

Indigo Girls 55

Michael Jackson 109
Alan Jackson 108, 145
Boney James 123

KRS-One 54
K's Choice 121

Jonny Lang 44

k.d. lang 42

Kenny Lattimore 130
Tracy Lawrence 139
Lil"' Kim 97

Live 59

Kenny Loggins 84
Lonestar 188

Lost Boyz 9

Makaveli 67

Marilyn Manson 146
Master P 195
Matchbox 20 30

Dave Matthews Band 33
Maxweil 118

Paul McCartney 25
Neal McCoy 78

No Doubt 29
The Notorious B.1.G. 14

Sinead O'Connor 143
The Offspring 82
oMC 79

Rage Against The Machine 190
Reel Big Fish 102

LeAnn Rimes 16, 36

Rome 38

Joe Satriani/Eric Johnsorv/Steve Vai
170

Savage Garden 39

Sawyer Brown 200

Scarface 48

Jon Secada 182

Seven Mary Three 117

Kevin Sharp 180

The Fifth Element 161

Grosse Pointe Blank 168
Hercules 51

I'm Bout It 23

Jerry Maguire 76

Lost Highway 196

Love Jones: The Music 50

My Best Friend’s Wedding 116
One Fine Day 184
The Preacher's Wife
Romeo + Juliet 65
Romeo + Juliet Volume 2 103
Romy And Michete’s High School
Reunion 136

The Saint 134

Selena 91

Set It Off 192

Space Jam 15

Sprung 138

124

John Tesh 172

Third Eye Blind 53

Los Tigres Del Noste 149
Pam Tillis 66

Toad The Wet Sprocket 87
Tonic 45

Tony Toni Tone 191

Tool 133

Tu 64

Tina Turner 187

U2 56

Van Halen 156

VARIOUS ARTISTS
1997 Grammy Nominees 183
Bgoety Mix 2: The Next Bounce fi

Club Mix ‘97 71
Dance Hits Supermix 2 165
D.J. Mix ‘97 Voi. 2 115

Pure Moods 18
Pure Soul 137
Reggae Gold 1997 198
Uitimate Dance Party 1997 70
Veruca Salt 122
The Verve Pipe 34

Clay Walker 90

The Wallflowers 11
Westside Connection 120
White Town 113

Steve Winwood 163

Lee Ann Womack 148
World Party 167
Wu-Tang Clan 4

Yanni 104
Neil Young/Crazy Horse 57

Zhane 171
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EMD’S BACH REPLACED BY U.K. EXECUTIVE

(Continued from page 1)

announcement that EMI Music Distri-
bution (EMD) president Russ Bach
was “retiring” and being replaced,
effective Monday (30), by EMI
Records Group U.K. and Ireland
senior VP Richard Cottrell.

Bach’s abrupt departure and Cot-
trell’s appointment were announced
the day after EMI Music folded EMI
Records and wrapped its imprint the
Enclave into Virgin Records, with the
resultant loss of some 140 jobs (Bill-
board, June 28).

Three weeks before those moves,
EMI-Capitol Musiec Group North
America was shuttered, and chair-
man/CEQ Charles Koppelman, execu-
tive VP/GM Terry Santisi, and some 35
other staffers were dismissed (Bill-
board, June 7).

Industry observers note that Cot-
trell’s appointment to head EMD is the
first time in memory that a UK. exee-
utive has been given the reins of a
major U.S. distributor. Many believe
this was another move by newly named
president of EMI Recorded Music, Ken
Berry, to put his stamp on U.S. opera-
tions and deploy his own team.

Though Bach’s exit was deseribed in
a five-paragraph official statement as
a result of his “decision . . . to retire”
from EMD, sources say that the exec-
utive was told he was being relieved of
his job by Berry at a June 19 dinner.

Bach is a 37-year industry veteran
who spent 16 years at WEA, rising to
executive VP of marketing develop-
ment before departing to head EMI’s
distribution company in 1989, when it
was known as Cema. He was at the
helm earlier this year when Cema’s
branch system was replaced with
EMD, which divided distribution
responsibilities into three sales and
marketing teams (Billboard, April 27).

Observers consider it ironic that
Bach was forced out after surviving the
regime of Koppelman and Santisi.
When those two led the re-engineering
of Cema into EMD, it was unclear
whether Bach would have a powerful
role in the new company.

Some observers are surprised that
after dismissing Bach, EMI-Capitol
senior management failed to consider
Gene Rumsey, senior VP of the major
account group, as his replacement.

Rumsey, the one-time heir apparent
at the distribution company, was appar-
ently being groomed to step into Bach’s
shoes on the day he retired. Rumsey is
a sought-after executive who is known
to have turned down overtures from at
least two competing major distributors
as well as a couple of labels. He is said
to be between contracts, but sources
suggest that EMI senior management
want him to continue at EMD 8o that he
can provide continuity within the dis-
tribution company, as well as help accli-
mate the new CEO to the U.S. market.

Bach is known to have a long-term
contract that takes him to his retire-
ment at 65. EMI has chosen to buy out
that contract.

Reached by Billboard at EMD’s
Woodland Hills, Calif., office, Bach,
who was scheduled to remain on board
through June 27, declined to comment
on his departure from the company.

‘NOT MR. ROCK’'N’ROLL’

As senior VP at EMI Records Group
U.K. and Ireland, Cottrell was respon-
sible for sales, distribution, special mar-
kets, and catalog. He joined the com-
pany in 1993 as sales and distribution
director. He was promoted to the newly
created post of senior director of com-
mercial operations in July 1995 and to
managing director of commercial mar-
keting, sales and distribution in March

1996. He came to the record business
after an 11-year career in sales and dis-
tribution with Coca-Cola Schweppes
Beverages.

- Cottrell’s colleagues and customers
in the U.K. pay tribute to his clear-
minded analysis and capacity for
strategic thinking. But one retailer
notes, “He’s not Mr. Rock’n’Roll.”

Roger Lewis, now president of Decca
International, worked closely with Cot-
trell as managing director of the EMI
Premier label division and describes
him as “extremely hard-working,
extremely logical and structured in his
thinking, and very systems-oriented.”

Cottrell’s former boss, EMI Records
Group U.K. and Ireland president
Jean-Francois Cecillon, is similarly
enthusiastie, saying, “He’s very coura-
geous, he’s very strategic, and he’s
very down-to-earth.”

Cecillon pays tribute to Cottrell’s
pivotal role, in concert with distribution
director Shaun Plunkett, in the revi-
talization of EMI’s distribution arm
after its shift from London to Leam-
ington Spa in the Midlands of England
at the end of 1992. “He did a very good
jobwith Leamington,” says Cecillon—
so0 good, indeed, that EMI was voted
best distributor by British retailersin
1995 and *96.

One of those retailers echoes Lewis’
view by saying that Cottrell is “a very
analytical man. He’s obviously got a
very good brain.” The retailer adds,
“He’s not a music man—he would be the
first to tell you that. He freely admits
that he doesn’t know about music.”

Another senior executive at a lead-
ing UK. chain says, “He’s a great orga-
nizer. If there was one word to sum him
up, it would be ‘analytical’ . . . For sure,
he will tell you he doesn’t know much
about music, but I like the fact that he
will tell you that rather than trying to
bluff his way through.”

At EMI U.K., Cecillon says there
will be no immediate suecessor to Cot-
trell. “T don’t want to rush an appoint-
ment like this,” he adds, noting that
sales and distribution will report
directly to him for “the next three to
six months.” The commercial market-
ing unit will now report to Ian Hansen,
executive VP of legal and business
affairs and new media.

STATESIDE REACTION

Members of the U.S. distribution
and retail communities express shock
at Bach’s exit. While declining to com-
ment about Cottrell specifically, citing
their lack of familiarity with the exec-
utive, they question the wisdom of
bringing in-a non-U.S. executive to
head the distribution company.

A senior music distribution executive
believes it will be difficult for the new
head of EMD because of his lack of
knowledge of the customers and “the
makeup of our industry here.”

He adds, “The policies, return privi-
leges, and pricing philosophies and
practices are far different from the
U.K.” He says Cottrell “will have to
take a training course for the first six
months.”

Another senior distribution execu-
tive says, “He likely knows nothing
about the U.S. marketplace, nor how
American labels operate. He probably
knows nothing about the American
retailer or the U.S. consumer.”

Another American distribution exec-
utive says, “We have seen the British
retailers—HMV, Virgin, and
W H Smith—come over here, and it
takes them five years to figure out the
U.S.” He wonders if the learning curve
will be similar on the distribution side.

Summing up the reaction he has

heard from the account base, the exee-
utive says, “Bach is considered popular
and is undeserving of what happened.”

The chairman of one of the largest
U.S. chains thinks the decision by
EMI-Capitol senior management to
bring in a non-U.S. executive is “British
arrogance at play. To have someone
come in who is unfamiliar with the U.S.
market is a mistake.”

He continues, “EMI-Capitol has
problems, but I don’t think those prob-
lems reside at the distribution level.
Bach did a good job and 1 can’t figure
out why they fired him, other than to
cut expenses.”

Jeff Fletcher, executive VP of Spec’s
Musie, says, “Buss Bach has been
around for a long time. A lot of people
on the retail front are going to miss him
and the way he did business.”

Jim Caparro, president of PolyGram
Group Distribution, says, “I've always
found Russ to be an honorable gentle-
man. His talent and his personality
were an asset to the industry.”

Russ Solomon, president of Tower
Records/Video, says of Bach’s depar-
ture, “It was a shock. For my money,
Bach is one of the best managers of all”
the companies that Tower deals with.

Commenting on Cottrell’s unfamil-
iarity with the U.S. retail and distribu-
tion market, Fletcher says, “There’s a
few fundamentals every businessman
has to deal with. He knows music, if he’s
worked with catalog, though he may not
know the mechanies and logistics of
retail and distribution in the U.S. But
EMD’s a bigger company than one or
two guys. One way or another, I expect
him to add something to the pot.”

‘THE FINAL STEP’

Berry and EMI Music pres-
ident/CEO Jim Fifield declined com-
ment on the recent changes.

In an official statement, EMI said
that the shutting of EMI Records was
the “final step” in a reorganization of
its North American music interests.
“The aim of the restructuring has been
to create a more streamlined business
to better focus on the development of
the company’s roster of artists while
achieving meaningful reductions of its
cost base,” the statement said.

A statement from Fifield read in
part, “Given the current U.S. market
environment, we must become more
streamlined and focused to make us
more effective at building success for
both our artists and our company.”

Sources say the moves were
designed to save EMI Music $60 mil-
lion in U.S. overhead this fiscal year.

One detail in EMI’s release ap-
peared to be at variance with repre-
sentations made to Billboard by the
Enclave’s president, Tom Zutaut (Bill-
board, June 28). EMI says that “key
executives of the Enclave have agreed
to stay on for a period of tine to help
manage certain artist projects,” imply-
ing a transitional presence only. Zutaut
had said that a “core group” of the
label’s executives would be “merged
into Virgin Records.” Zutaut could not
be reached for comment by press time.

EMI’s American labels have been
rocked by consolidations, slashes in
staffing, and high-ranking personnel
turnover throughout the '90s.

Within the last five years, there have
been personnel changes at the apex of
all of EMT’s U.S, label entities.

Following the creation of the now-
defunct EMI-Capitol Music Group
North America as an umbrella for the
EMI, Chrysalis, and SBK labels, close
to 140 jobs were eliminated in Decem-
ber 1991 (Billboard, Déc. 14, 1991).

After the June 1992 completion of

Thorn EMTI’s purchase of the Virgin
Musice Group for an estimated $957 mil-
lion, 55 employees of Virgin Records
America and its sister imprint Charis-
ma Records were laid off.

Less than two months after Koppel-
man was named chairman/CEO of
EMI-Capitol Music Group North
America in April 1993, Capitol Records
president Hale Milgrim resigned and
was replaced by Geffen Records A&R
executive Gary Gersh.

In August 1993, after an apparent
battle for control of Virgin Records
America, co-chairmen Jeff Ayeroff and

Jordan Harris, who co-founded the
U.S. imprint, resigned, and president
Phil Quartararo added the title of CEO
(Billboard, Aug. 21, 1993).

In September 1994, EMI Records
U.S. president/CEO Daniel Glass
resigned and was replaced by former
Polydor president Davitt Sigerson
(Billboard, Sept. 24, 1994). Sigerson lost
his job with the EMI Records closing.
In March 1996, Capitol’s urban music
division was folded into EMI Records.
As aresult of the merger, 18 staffers in
Capitol’s urban department were laid
off (Billboard, March 9, 1996).

BETWEEN THE

BULLETS /.

by Geoff Mayfield

KISS ME TWICE: The bonanza numbers that Father’s Day shopping pro-
vided for last issue’s charts evaporated, but even at low tide, Bob Carlisle’s
“Butterfly Kisses (Shades Of Grace)” still stands on top of The Billboard 200
for a second week. But, oh, how that tide has dropped.

“Kisses” appeared to be the most obvious beneficiary of Father’s Day gift
shopping when it exceeded 233,000 units. But, the passing of that event results
in a 47% decline, bringing Carlisle’s total down to 124,000 units, the second-
lowest sum that a No. 1 album has seen this year. The contemporary Chris-
tian artist is in good company, though, as each of the top five albums erodes,
including country star Tim McGraw, who sees a 38.5% drop (No. 3, 111,000
units), and rap outfit Wu-Tang Clan, with a 42% plunge (No. 4, 107,000 units).
Despite the market’s slide, each of the top five titles exceeds 100,000 units.

FRESH TROOPS: This issue’s album charts reflect the fat batch of new
titles that hit music stores June 17, including three that debut in the big
chart’s top 10. There are 19 debuts on The Billboard 200, nine on Heatseek-
ers, and six on Top Country Albums—not record numbers, but more than
those charts see in an average week.

Although some Monday morning quarterbacks might have expected a larg-
er first week from En Vogue’s “EV3,” the winner of The Billboard 200’s Hot
Shot Debut registers a bigger figure, 76,000 units, than “Funky Divas” did
when it rang in with 60,000 units during its opening week in April 1992. In
fact, there were only two weeks, during the holiday crush at the end of ’92,
when “Funky Divas” exceeded the new album’s opening-week total. “EV3”
bows at No. 8, which coincidentally was the same rank at which the "92 title
debuted.

The bow at No. 9 by rap act Lost Boyz falls shy of their 96 debut, but hard-
rocking Megadeth, at No. 10, easily slams the showing made by its last chart-
ing title, the 1995 EP “Hidden Treasures.” The new Lost Boyz set enters
with almost 76,000 units, down more than 28% from the 106,000 units that
brought its last one in at No. 6. The new Megadeth album registers more than
75,000 units, way more than the 13,000 that the 95 title did in its first week,
but less than the 143,000 units that placed “Youthanasia” at No. 4 in 1994 or
the 128,000 pieces that put “Countdown To Extinction” at No. 2 in 1992.

PAW PRINTS: The previous Los Tigres Del Norte album spent nine weeks
on Heatseekers last year but never pushed enough units in any one week to
leap onto The Billboard 200. However, with 7,500 units, its new “Jefe De
Jefes” pounces on the big chart at No. 149 while entering Heatseekers at No.
6. '

The new Tigres title is the fourth Latin album to appear on The Billboard
200 in the first half of 1997, compared with three in the first six months of
’96. That may not suggest great growth in the genre, but go back five years
and you’ll see that only one Latin title in 1992, Julio Iglesias’ “Calor,” man-
aged to appear on The Billboard 200—and not just during the first six months,
but throughout that entire year. Just to make sure we’re all on the same page,
this comparison encompasses titles found on The Billboard Latin 50 and does
not include pop or rock albums from such Hispanic artists as Jon Secada,
Los Lobos, or Santana.

HOORAY FOR HOLLYWOOD: The only title from last issue’s top 10 that
shows any kind of growth is the multi-artist soundtrack from “Batman &
Robin” (84,000 units), which climbs 9-6 with an increase of almost 10,000 units,
good for the Greatest Gainer bouquet. The album’s burst makes all the sense
in the world, considering the film debuted at No. 1 on the box-office chart
during the tracking week. The soundtrack from the film that came in second
in ticket sales, “My Best Friend’s Wedding,” debuts at No. 116 . .. Tommy
Boy’s latest venture with sports cable channel ESPN, a collection from this
year’s X Games, bullets 135-129. The 96 X Games album debuted lower, at
No. 173, but its sales almost tripled the next week, as it vaulted to No. 79. In
its first two weeks, the 97 album has sold almost 18,000 units, compared with
the 20,000 that the "96 one sold in its first two weeks. During the 14 weeks
that it spent on The Billboard 200, last year’s X Games set moved more than
196,000 pieces.
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BMG ADDRESSES REALITIES OF A SHIFTING EUROPE

(Continued from page 1)

their arrival is a matter of when,
not if.

At the company’s European con-
vention held June 8-12 on this Greek
island, president/CEO Rudi Gassner
told approximately 200 senior BMG
staffers that the region’s political and
economic evolution will have a pro-
found impact on their business, and
that they must be prepared. “You're
going to see a lot of changes,” he said,
and these will affect consumer confi-
dence, corporate infrastructure, retail
power, product pricing, and profit

margins. “There is no other way.
Europe cannot go back to the Middle
Ages.”

EMU'’s challenge is being made
tougher—this year, at least—Dby diffi-
cult trading conditions in a number of
key European territories, which is also
intensifying competition between the
major record companies. Arnold Bahl-
mann, senior VP of BMG’s central
European division, told Billboard, “As
soon as you gain market share—which
means taking it away from someone
else—that guy doesn’t make his busi-

B BY ADAM WHITE

ELOUNDA, Crete—BMG Enter-
tainment International’s convention
in this Greek resort was the respon-
sibility of its three European chiefs,
although Central Europe senior VP
Arnold Bahlmann shouldered many
of the logistical duties (Greece falls
under his regional jurisdiction).

“In Europe, so many things are
changing,” says Bahlmann. “If you
don’t have time to discuss them, you
will be lost. A lot of things are upcom-
ing; we focused on a few of them. It’s
also a question of relationships. We
have different languages, real differ-
ences in culture. We can break these
down [at such a conference].”

The Crete conclave heard a slate
of upcoming releases from BMG’s
European and North American
repertoire sources, as well as from
such licensed labels as CMC, M&G/
Wired, and Mushroom. Among the
showease performances were sets by
Olive (from the U.K.) and La Bouche
(Germany).

Music aside, Bahlmann and col-
leagues Thomas Stein, president of
BMG GSA, and John Preston, chair-
man of BMG U.K. and Ireland, spoke
with Billboard about the issue of
European retailing and the concen-
tration of business into fewer and
fewer accounts.

Stein notes that the German indus-
try’s account base declined from
14,000 customers to 10,000 in four
years, “so there’s definitely a con-
centration. But there are lots of
opportunities, too. Look at France
and what the Virgin Megastore [in
Paris] did for the French market.
Now there’s the FNAC megastore.
The strategies of retailers to open
bigger stores, fun places where peo-
ple meet, helps us. Those things can’t
be done with smaller retailers.”

He also contends that small outlets
benefit from the entry of larger
retailers into their turf. “The increase
in sales in markets which MediaMart
entered was there for tiny little deal-
| ers, too. Their business wasn’t

destroyed. The larger stores had a

positive influence, with more adver-
| tising [for music], more consumer
awareness. Sometimes those con-
sumers will buy the record in a tiny
little store even if it’s cheaper else-
where because of convenience.”

Preston says, “Ironically, the dan-
ger of that concentration is that in a
retail market which is then fiercely
competitive, |retailers] establish all
these competitive differences in
terms of the produect offered—but
then they try to compete on price.
l That is a serious concern. And it

Confah Gathers BMG Execs

Furopean Retailing Discussed

means there is not a price structure
for music which is keeping pace with
the Retail Price Index.”

Stein draws a comparison with the
broad-based German entertainment
retailer MediaMart, which has been
low-balling on price. “After discus-
sions [with the industry], they have
lifted their prices to an acceptable
level, and now they’re starting to
earn money. So they’ve changed their
attitude, and this may help us. When
dealers say, ‘I need 1.5% more dis-
count, then my life will be much bet-
ter, that’s wrong. It should be a ques-
tion of marketing concepts: How do
I use the tools of my store...”

“And realize the value of musie,”
adds Preston.

Another issue is transshipping,
legal in today’s European Communi-
ty.
“Transshipping is there,” says
Bahlmann, “because we have price
differences of over seven deutsche
marks [per album] all across Europe.
Our task is to develop a pricing strue-
ture which allows us, without losing
the margin, to narrow that band.
When the [single European curren-
¢yl comes around, there will be one
price. So we must make sure we're
not at the losing end of that.”

The record business has always
been extremely bad in pricing, com-
pared with other industries, contin-
ues Bahlmann. “Look at the pricing
structure of the CD in the last few
years on an overall basis. It goes
down and down and down. Why?
Because a lot of units are budget line,
a lot are midprice. So all these com-
plaints about high CD prices, they’re
irrelevant, because we give the con-
sumer a huge variety of repertoire
for a cheaper price every year.”

On the pound’s current strength
against other European currencies
and the effect of that on British
exports, Preston says, “You know
that the U.K. industry is notoriously
incapable of defining how much of the
apparent sales may have been
shipped overseas.” Asked about first-
quarter British Phonographic Indus-
try figures that show a decline in
trade shipments as the sterling has
strengthened, he responds, “It would
be rash to say it was a coincidence,
but it would be wrong to say there
was a direct causal relationship.”

Meanwhile, how do the three Euro-
pean chiefs (BMG is the only major
record company structured thus) co-
exist? “We talk all the time,” says
Preston. “In the boxing ring,” cracks
Stein. “You argue a lot, disagree a
lot,” adds Bahlmann. “But if you
don’t, you don’t invent anything new,
either.” |

ness plan anymore. So there’s a lot of
competition, definitely, over artists,
concepts, people. And the level of com-
petition will increase.”

Gassner expects a flat year for the
music industry as a whole in Europe.
“One of the driving forces in the past
has been the U.K., and that has slowed
down, we know. Germany is still OK.
France is not very good.” Bahlmann
also cited market declines in the
Netherlands, Italy, Sweden, and Nor-
way.

In the face of such conditions, Gass-
ner said, market-share increases are
essential for BMG, whatever the com-
petitive effect. “But that’s healthy.
The companies who have in the past
lived on the basis of relatively big [cor-
porate] structures and overheads,
they will suffer the most. We saw it in
the classical business. The radical
change in that business has mostly
affected the big, fat, traditional orga-
nizations. We were able to change
strategy in classies quickly. That was
ugly, I admit, but now we're there.”

Geographically, BMG divides Eu-
rope into three sectors: the German-
speaking markets under Thomas
Stein; Central Europe (including
France, the Netherlands, Italy, and
the Nordie territories) under
Bahlmann; and the U.K. and Ireland
under John Preston.

In the company’s 1994-95 financial
year, the three units accounted for
67% of revenue—that is, $1.6 billion of
a total $2.4 billion. In the 1996-97 year
ending Monday (30), Europe’s share
may be lower because of other
regions’ growth, but it will still be
commanding. (Specific figures will not
be available until September.) “BMG
in Europe has been the cornerstone of
our business,” Gassner declared dur-
ing the Crete meet, “and it will con-
tinue to be the cornerstone by the
sheer fact of its size and the number
of people living there.”

Yet he noted that national bound-
aries are disappearing and, with them,
national pricing for music. A single
currency will accelerate that trend.
“There will be one price [for albums]
in Europe,” Gassner told his lieu-
tenants, “and if we have one price in
Europe, you'd better make sure that
your returns, discount structures, and
s0 on come into place. We must also
make sure we’re not going to have a
price structure which is keyed to the
lowest denominator, but the highest
one.”

To the heads of affiliates with album
prices at the low end of the European
scale, he said, “There is not much time
to catch up.” The BMG international
chief added, “It is mandatory that we
get prices to the highest possible level.
That has my full support.”

Similarly, the European monetary
union will affect every major record
company’s infrastructure. “I don’t
know whether we’ll have a European
administration, a regional administra-
tion,” Gassner said, “but I think to do
the same kind of accounting in 17
countries or more in Europe doesn’t
make much sense. Qur task is really
to accept those changes and to be
intelligent enough to anticipate
them—to be one step ahead.”

In special marketing, BMG is al-
ready moving to ensure an advanta-
geous position in a single Europe. A
division has been formed to manage
catalog development, strategic mar-
keting (including licensing), and the
Internet on a pan-European basis,
under the control of Peter-Alexander
Rapp, who is based in Munich. The
unit officially opens Tuesday (1).

The company’s national affiliates
are expected to lose some autonomy
in the areas covered by BMG Special
Marketing Europe—for example, cat-
alog development will be focused on a
regional basis—but they will be
encouraged to advance their own
ideas for application elsewhere. (An
early indicator of this approach was
BMG’s “Stop!” midprice series, mar-
keted across Europe to the tune of 4
million unit sales since October 1995.)

Another reflection of the pan-Euro-
pean view is the 36% stake BMG has
taken (via its U.K. company) in Terry
Shand’s new venture, Eagle Rock En-
tertainment. Shand, founder of Castle
Communications, will compete in the
budget-album business across Europe,
because Eagle Rock’s U.K.-sourced
releases can legally be sold through-
out the continent.

The Eagle Rock/BMG deal provides
Shand with nonexclusive European
rights to the major’s repertoire.
“Whenever you make a [licensing]
deal with an independent,” said BMG
U.K. and Ireland chairman John Pre-
ston, “[you must understand] they will
be transshipping to Europe.”

He continued, “Eagle Rock will
compete with local BMG budget busi-
ness. BMG International will benefit
from increased catalog sales and from
[Eagle Rock] dividends and share
value.” Eagle Rock is planning to mar-
ket 150 releases during its first year,
aiming for sales of close to 700,000
units.

“The changes around you,” Gassner
said in his closing address in Crete,
“are not changes which will go away.
They are macro-changes in your envi-
ronment. On the other hand, we at
BMG should not fight the changes, we
should take advantage of them. This
is also true for music, the cornerstone
of our being, of our achievements.”

In a separate Billboard interview,
Gassner estimated that BMG Enter-
tainment International—which
encompasses the world outside the
U.S.—will produce revenue of $2.5 bil-
lion for the year ending Monday (30).

BULGARIA

(Continued from page 5)

Christmas party in 1995 in London,
where he was feted as a poacher-
turned-gamekeeper.

Dimitrov laughed good-naturedly
when introduced to guests by an IFPI
Eastern Europe executive as “Bulgar-
ia’s biggest pirate.” Dimitrov later
pointed out that it was a logical and
common practice that Eastern Euro-
pean companies that had illicitly pro-
duced Western repertoire under com-
munist rule should continue to do so
legitimately through the appropriate
licenses after the countries had opened
to Western record companies. He stat-
ed at the party that, while he had been
a renegade under communism, he
found it better for business that he
should become entirely legitimate in
Bulgaria’s fledgling capitalist market.

Dimitrov could not be reached for
comment at press time.

Apart from Unison, Bulgarian pira-
cy has been a nagging problem for
Western Europe and beyond.

Says an IFPI source, “Bulgaria is
one of the world’s major exporters of
pirate CDs, and Bulgarian CDs have
been intercepted throughout Europe,
Latin Ameriea, South Africa, North
America, and Australia. Despite hav-
ing virtually no local market for CDs,
Bulgaria has the capacity to produce
over 40 million CDs per year.”

That figure roughly matches the com-
pany’s performance in the 1995-96
financial year, he said, but there was a
30% increase in profitability (he
declined to be more specific). “Ask any
of our competitors if they had a 30%
gain, and I'm sure the answer would
be no.”

Moreover, the $2.5 billion in sales
was achieved, the BMG international
chief said, despite the loss during the
year of the Universal/MCA business
(that company has been converting
from a BMG license deal to operating
its own companies internationally).
“That disappeared from the books and
has basically been replaced by owned
repertoire. That may be a factor in the
profitability [gain].”

BMG’s international market share
stands at around the 14% level, added
Gassner. “We are now on our way as
far as market-share development
around the world is concerned,” Gass-
ner said. “On the other hand, we are
not free of the influences of a market,
in some parts of the world, that has
not grown as much as we had calcu-
lated.”

A particular highlight of 1996-97
was BMG’s performance in Latin
America. “On our repertoire base, we
had an incredible run, but more impor-
tantly, [the division] was supplying
other countries with repertoire. In the
case of Mexico and Spain, they sup-
plied more to the rest of the Latin
region than ever before.”

BMG’s performance in Japan was
less impressive. “We have slowed
down a little bit,” Gassner acknowl-
edged. “We had expected four albums
from domestic artists, which we didn’t
have. However, our market share in
Japan has continued to increase by the
addition of Fun House. In total, our
share is up, although not as much as 1
wanted."”

The company’s top-selling album
worldwide was Toni Braxton’s LaFace/
Arista album “Secrets,” clocking in at
more than 10 million units, followed by
Eros Ramazzotti’s “Dove C'e Musica”
(DDD/BMG) at 5.5 million. The
strongest-performing major-market
BMG companies were those in Ger-
many, Brazil, Spain, and the Nether-
lands. In smaller territories, Gassner
singled out the success of affiliates in
Finland and South Africa.
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AN UPDATE ON BBMG EVENTS & HAPPENINGS

The 1997 edition of the Amuse-
ment Business Funparks & Attrac-
tions directory is now available.
This international guide is an es-
sential tool for members of the
park industry, including owners
and managers of parks and
attractions, food and drink
concessionaires, merchan-
dise concessionaires, plus
tour and travel executives.

The directory contains
more than 3,000 listings of
amusement and theme
parks, water attractions,
tourist attractions, aquari-
ums, oceanariums, botanical gar-
dens, zoos, family entertainment
centers, and museums in the U.S.,
Canada, and around the world.
Each entry includes the facility’s
address, phone numbers, manage-
ment contact, operation dates,
admission prices, group rates, and

.

- tional

Serious Business: AB’s
New Funparks Directory

previous year’s attendance. There
also is a description of each facility
and the types of attractions fea-
tured. The listings are conveniently
arranged alphabetically in each
category. Members of the Interna-
Association  of
Amusement Parks and At-
tractions (IAAPA), World
Waterpark  Association
(WWA), and International
Association of Family En-
tertainment Centers
(IAFEC) are designated
throughout the book.

The new edition also in-
cludes a section on amusement and
theme parks under construction, a
listing of corporate headquarters,
and a classification index.

The Funparks & Attractions di-
rectory costs $55, including first-
class postage and handling. Tor
more information, call 615-321-4250.

Let Power Book Work For You

Make waves in the radio industry
by advertising in the 1997 Radio
Power Book Directory of Radio &
Record Promotion. This im-
portant information re-
source is referred to daily by
industry leaders involved in
the field of radio program-
ming and record promotion.

The guide, from the pub-
lishers of Billboard magazine
and Airplay Monitor, con-
tains a comprehensive listing
of radio stations in the 12 formats
covered by Airplay Monitor, as well
as format tallies and comparisons.

et

There are listings of consultants,
label promotion executives, and
independent promotion firms. The
directory also details Arbi-
tron’s top 100 markets and
the spring 97 ratings. In
addition the Power Book fea-
tures “BDS from A-Z” writ-
ten by Airplay Monitor edi-
# tor-in-chief Heston Hosten.

Enjoy maximum expo-
sure throughout the year
and watch the Power Book
energize your business. For adver-
tising information call 213-525-
2308. Ad deadline is Aug. 6.

Alyse Zigman, who has been
western advertising coodinator for
both Billboard and Airplay Monitor,
has been promoted to advertising
services manager for the Airplay
Monitors. Zigman J i
will be responsible
for all advertising
and production coor-
dination and position
requests. She’ll also
work with Monitor
general  manager
John Guynn on special projects and
the growth of the Monitors.

Zigman joined Billboard in Feb-
ruary 1992 as the L.A. sales assis-
tant and in 1994 became western
advertising coordinator. Before
joining Billboard, Zigman worked
as a production assistant at War-

vy

ZIGMAN

ner/Chappell Music. She received
her bachelor’s degree in history
from UCLA.

Evelyn Aszodi, who has been
western advertising assistant for
B both Billboard and
4 the Monitors, has
been named western
advertising coordi:
nator for Billboard.
She will be responsi-
ble for checking all
Billboard insertion
orders, trafficking ads, and provid-
ing support and assistance to the
L.A. sales group.

Aszodi began working at BPI in
1992 for Adweek magazine and
joined Billboard in 1994. She re-
ceived her bachelor’s degree in busi-
ness from Cal State Northridge.

ASZODI

Fourth Annual Dance Music Summit
Chicago Marriott Downtown, Chicago * July 16-18, 1997
1997 Billboard/Airplay Monitor Radio Seminar
Orlando Renaissance Hotel, Orlando, Fla. ¢ Oct. 16-18, 1997
19th Annual Billboard Music Video Conference & Awards
The Beverly Hilton, Beverly Hills, Calif. ¢ Nov. 20-22, 1997
For more information, contact Maureen Ryan at 212-536-5002.

THE AMERICAN AND BRITISH singles charts are
sometimes so disparate it seems like they represent dif-
ferent planets, not different countries. In the *90s, we ex-
colonials have shared very few No. 1 titles with the Empire.
In fact, in 1994 and 1996, there was not one single that held
pole position in both countries in the same calendar year.
The Brits were going mad for acts like Wet Wet Wet, East
17, and Babylon Zoo, while we were anointing Lisa Loeb
& Nine Stories, Ini Kamoze, and
Bone Thugs-N-Harmony.

In 1995, there were only two No. 1
hits that reigned in both lands:
Michael Jackson’s “You Are Not
Alone” and Coolio Featuring L.V.'s
“Gangsta’s Paradise.” So it’s highly
unusual to have the same two records
in a row hit the top in both territories.

“T’ll Be Missing You” by Puff
Daddy & Faith Evans (Featuring
112) succeeds Hanson’s “Mmmbop”
in the UK. this issue. It’s the first time in 10 years that
the same two singles have ruled consecutively in America
and Britain. The last time both countries followed the
same order of succession was in the summer of 197,
when three titles in a row hit the summit: “Who’s That
Girl” by Madonna, “La Bamba” by Los Lobos, and “I
Just Can’t Stop Loving You” by Jackson and Siedah
Garrett. Oddly, all five titles involved—the current two
and the three from 10 years ago—are of American ori-
gin.

It’s too early to say if this trend will continue. The
upper reaches of the U.K. singles chart are dominated
by the Verve, Ocean Colour Scene, and Blur, while the
U.S. is favoring Meredith Brooks, Rome, and Changing
Faces. We may have to wait for the next Spice Girls sin-
gle to have another shared experience.

BEAT.

THE VERY THOUGHT OF Q: William Simpson of
Los Angeles claims he has been perusing the Hot 100

by Fred Bronson

| ‘Missing’ Keeps Brits, Yanks In Step |

every week, waiting for something specific to happen—
and now it has. “Quit Playing Games (With My Heart)”
(Trans Continental/Jive) by the Backstreet Boys is the
first title in the top 30 to begin with the letter Q since
1981, when “Queen Of Hearts” by Juice Newton went
to No. 2. Simpson points out that before the Backstreet
Boys’ current hit, only three other titles beginning with
the letter Q have appeared on the Hot 100 since New-
ton’s hit: “Queen Of The Broken
Hearts” by Loverboy (No. 34,
1983), “Que Te Quiero” by Katrina
& the Waves (No. 71, 1985), and
“Quality Time” by Hi-Five (No. 38,
1993).

As everyone loves a good Q and
A, here’s a query: If the Backstreet
Boys can beat Newton's peak, will
they have the first No. 1 single
beginning with the letter Q?

And the answer is: No. The only
No. 1 title beginning with the 17th letter of the alpha-
bet in the rock era is “Quarter To Three” by Gary
“U.S.” Bonds, which topped the Hot 100 exactly 36
years ago this week.

WHERE-THREE ART THOU: Tim McGraw is No.
3 with “Everywhere,” Hanson is No. 5 with “Middle Of
Nowhere,” and Jon Bon Jovi debuts at No. 31 on The
Billboard 200 with “Destination Anywhere.” There was
an album in the ’60s with the same title, but the Mar-
veleties’ LP never charted.

N OTHING’S STOPPING THEM: They’ve been on the
Hot R&B Singles chart for three weeks, but now the
0’Jays return to the Hot 100 with “What’s Stopping
You” (Global Soul/Volcano). The veteran act, originally
from Canton, Ohio, has a chart span of 33 years and 10
months, dating back to the debut of “Lonely Drifter”
the week of Sept. 14, 1963.

IVIARIKKET WWATCHL.

A WEEKLY NATIONAL WVMIUSIC SALES REPORT

—— o ——— —N
VEAR-TO-DDATE l VEAR-TO-DDATE ‘ l
OVERALL SALES BY |
UNIT SALES | ALEIUIVI FORIVIAT |
oo T T=-Y=-%4 I T T=Y =X - =Y -5 4 ‘ l
TOTAL 316,191,000 340,261,000 (UP 7.6%) | CD 187,238,000 210,467,000 (UP 12.4%) i l
ALBUMS 262,707,000 277,691,000 (UP 5.7%) CASSETTE 74,769,000 66,612,000 (DN 10.9%) t I
SINGLES 53,484,000 62,570,000 (UP 17%) ( OTHER 700,000 612,000 (DN 12.6%) | ¥
| |
: e
! |
OVvVEFRALL AL ESU N SINGLES
UNIT SAlL ES SALES SALES
TS WEEK TS WEEK TS WEEK
13,732,000 10,943,000 2,789,000 |
LLAST WEEK LAST WEEK LLAST WEEKK |
14,466,000 11,540,000 2,926,000 1
CHANGE CHANGE CHANGE |
DOWN 5.1% DOWN 5.2% DOWN 4.7% !
WIS WEEK THIS WEEK TS WEEK |
==Y ==Y 1o ’
13,555,000 11,081,000 2,474,000 |
| CHANGE CHANGE CHANGE
UP 1.3% DOWN 1.3% UP 12.7%
— e o ————
TOTAL VEAR-TO-DATE CD ALBUM SALES BY STORE TYPE
oo o9 CrHAMNGE
CHAIN 124,529,000 134,720,000 UP 8.2%
INDEPENDENT 24,186,000 29,667,000 UP22.7% |
MASS MERCHANT 38,523,000 45,377,000 UP 17.8% ‘
NONTRADITIONAL NA 703,000 NA
ROUNDED FIGURES FOR WEEK ENDING 6/22/97

Visit our Web site at http://www.billboard.com
Contact Sam Bell at 212-536-1402/1-800-449-1402.
E-mail: sbell@billboard.com

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan o
SALES REPORTS COLLECTED, COMPILED., AND PROVIDED BY l
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AUTRORITIES
WERE ARE AIERT

Remember when listening to an
album was like getting lost in a
world you never wanted to leave?

In fact, remember albums?

. _ -
Forget all about four minute pop songs. m E Forget everyvthing vou

thought ‘mﬁ vou knew about the wav albums are made and marketed. OK Computer, Radiohead's
follow-up to the multi-platinum L% Pablo Honey and The Bends, is unprecedented, complex and

inspired. mﬁ has already put the animated video for "Paranoid Android," into buzz clip rotation.

The British press @‘is alreadv talking. “Epic...breathtakingly ambitious” says London’s NME.

INTEXTILW

The critics at Melody Maker call OK Computer “A great album, indescribable. It’s going to be really influential.”

The band is excited-to unveil the new album and will be touring extensively o

including headlining the prestigious Glastonbury Festival. e; Appearances in New York and Los Angeles

will be followed bv a US headline tour through July and August to support the July 1 release of OK Computer.

It’s one thing to have a band “that has sold six million albums worldwide .i, and earned

even more critical acclaim. It’s another when you realize H they’re just getting started.

RADIOHEAD OK COMPUTER

Produced by Nigel Godrich with Radiohead © 1997 EMI Records Ltd. www.radiohead.co.uk hollywoodandvine.com/radiohead
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