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Blues Sees Major Shift In Marketplace

Labels Cultivate New Audiences, Generation Of Artists

B BY CHRIS MORRIS

L.LOS ANGELES—As the late blues-
man Willie Dixon was fond of saying,
the blues never dies. But while the ven-

ZAKIYA HOOKER

erable genre may remain indomitable,
it is certainly not immutable.

John Lee Hooker, who received the
Blues Foundation’s Lifetime Achieve-
ment Award in 1996 for 48 years of
blues-making, reflects on the changes
in the musie: “Ain’t none left now of

EMI Latin’s Hopes High

For ‘Selena’ Soundtrack
I_ BlJOHN LANNERT

the real deep blues singers. Well, B.B.
[King]—we’re about the only two lelt,
and I think I go deeper’n him. It ain’t
no hard blues singers left, and I con’t
know where they gonna come up from.

F
-

LANG

It’s different. But it’s all the blues. It’s
a different style of blues.”

Hooker says that he is striving to
keep his blues fresh: His new Point-

blank album, “Don’t Look Back,” due
Tuesday (25), features collaborations
with longtime associate Van Morri-
son (who co-produced) and Los
Lobos. He says, “Every time I do it,

JOHN LEE HOOKER

I don’t want to do the same thing. But
people know it’s John Lee Hooker no
matter how I do it.”

(Continued om page 71)

B BY CRAIG ROSEN

The posthumous crossover success
» of the late Tejano
star Selena
promises to reach
new heights March
11 when EMI
Latin releases the
soundtrack to her
Warner Bros.
biopic, “Selena.”
Backed by an
ambitious, multimedia marketing cam-
(Continued on page 72)

SELENA

FOLLOWS PAGE 36

L.OS ANGELES—Music tans hun-
gry for an alternative to alternative
have embraced the
Squirrel Nut Zippers,
a Chapel Hill, N.C.-
based seven-piece that
has gone back to the
future with a sound
that has more in com-
mon with the music of
Cab Calloway than
Kurt Cobain.

While the Zippers
are heavily influenced
by the hot jazz of the
’20s, ’30s, and '40s, the
band isn’t a mere revival act. The 12
songs on “Hot,” the band’s second
Mammoth album, may sound famil-
iar, but they are all originals written
by the band’s members and pub-

Mammoth Radio Push_HeIps |
Propel Squirrel Nut Zippers

SCUURREL NUT ZIPPERS

lished by their Strept Throat
Music/ASCAP.

In faet, the band is so full of orig-
inal material that it has already
recorded its third
album, but its release
has been put on hold
while the Zippers and
Mammoth bask in the
glow of “Hot.”

For the week end-
ing Saturday (22), the
album—released June
4, 1996—entered The
Billboard 200 at No.
196, while album track
“Hell” has garnered
airplay on such mod-
ern rock powerhouses as KROQ Los
Angeles, WFNX Boston, XTRA
(91X) San Diego, and KREV Min-
neapolis.

(Continued on paye 80)

Radio Interest Bodes
Well For Secada Single

SEE PAGE 69
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Shudder Set To Make
Epic Noise At Retail

m BY BRADLEY_BAMBARGER

NEW YORK—Few bands can look
into the abyss and survive, let alone
step back more vital than before.
Yet Shudder To Think is that rare

SHUDDER TO THINK

breed, having rebounded from its
lead singer’s life-threatening ill-
ness to deliver “50,000 B.C.”—a
bold new album that finds the
group with renewed spirit and an
evolving, increasingly accessible
aesthetic.

-

(Continued on page 73) |
]

Strawberries Operating
Under Chapter 11 Filing

| BYED CHRISTMAN

NEW YORK-—In one of the first rul-
ings on the day that Strawberries filed
for Chapter 11 protection under the
U.S. bankruptey code, a judge has
approved a credit facility that will give
the 133-unit music chain the needed
funding to continue to operate and to
take care of daily obligations.

On Feb. 19, the judge approved a
$25 million debtor-in-possession (DIP)
credit facility for the Milford, Mass.-
hased chain. Foothills Capital, which

(Continued on page 72)
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BLUES 36 garbage,” declares Erik Sunko, bassist and lead vocalist for the New  a red wagon] at his place and just bang on it, never thinking of doing
MARELF TOURSELY (|REGGNISCONTEANARE "Bl York rock’n’roil band Skeleton Key, a commotion-soaked quartet whose it in a band. But we had that first rehearsal together in the winter of
CONTEMPORARY CHRISTIAN serap metal-drubbing second percussionist lends a “bring the swing”  "95, a_nd after we had two to three songs that sounded like yvhat we
4 WHATCHA LOOKIN' 4 34 factor to the noise they encrust with melody. imagined was possible, we found we could make even more ol them.
KIRK FRANKLIN AND THE FAMILY * GOSPO CENTRIC “The music is threatening and funny,” says Sanko, referring to the Skeleton Key’s maiden release was a 7-inch single in 1995 on the
COUNTRY 29 downtown act’s first album, “Fantastic Spikes Through Balloon” (Capi-  Dedicated label and featured the brain-sick love ery “In My Mind.”
ki UNCH"'E‘EEN"”LE'L?%EYS/ T RS tol, due March 25), “and in live shows it’s like standing in the middle of ~ Next came a personal favorite of this writer, the six-song 1996 EP
a tornado or watching a guy juggle a chain saw. But in the recording  on Motel that included three heart-seraping anti-ballads that some-
GOSPEL 35 studio, you're trying to ereate something extra, a flowing landscape of  how eluded the new album’s lineup: “You Might Drown,” “Hoboerot-
* THE PREACHER'S WIFE * SOUNDTRACK * ARISTA visual images: comical or scary machines in the rubble of an urban  ica,” and the perfectly upsetting “The Spreading Stain,” with its
environment, and similar stuff. We want to take people to a dangerous  vivid opening verse: “1 lost my teeth/Now everything is hard to swal-
HEATSEEKERS 20 place, but we don’t leave them there. We just want them to visit long  low/It’s hard to breath with lungs that second-guess/My last good
ol i enough to see that there are moments of great triumph that can be still nerve/And everybody’s standing on it/They’re taking turns/To see
KID AUDIO found in the ashes—when youw’re open-eyed enough to witness them.”  how far it'll reach.”
* CLASSIC DISNEY VOL I - 60 YEARS OF MUSICAL MAGIC 52 If archaeology is the systematic recovery of past societies’ What prompts bright young men in the musie world to bang out such
VARIOUSTARTISTS WAL HOBNEY vemains, then the music of Skeleton Key specializes in startling smug  luckless complaints? “Well, all of our parents are divorced,” explains
THE BILLBOARD LATIN 50 33 onlookers with the antique objects it disentombs and revives, whether ~ Maxwell, born Sept. 28, 1964, a product of Arkzmsas.y“l was 1 year old
* VIVIR » ENRIQUE IGLESIAS * FONOVISA they be Chris Maxwell’s primeval guitars, Steve Cal- when my parents broke up, and [ don’t really know my
hoon’s sagging drum set, the tarnished junk colleet- dad. Rick didn’t know his father, either. So we all have
POP CATALOG 49 ed and clanked by occupational basher Rick Lee, or the classic background for being in a rock group.” Not
* GREASE * SOUNDTRACK © POLYDOR the artifactual microphones into which Sanko even a stint as a mail clerk at the Rose Law Firm, from
squawks. Amidst this spectacle, Skeleton Key seems which Hillary Rodham Clinton emerged, could deter
o ER&B ol - Tl 24 to be saying that it’s best not to underrate the base- Maxwell from his lower calling as a rock clangorist. “It
line import of what time has scuttled, particularly was inevitable,” he assures.
REGGAE - when one considers that magnifying glasses origi Sanko, born Sept. 27, 1963, is the Manhattan-bred
% NATURAL MYSTIC * BOD MARLEY & THE WAILERS * TUFF GONG nated in Assyria in the ninth century B.C.; that son of an architect and an artist/housewite. He attend-
palaces in the city of Alexandria, Egypt, circa 1 A.D. ed Cooper Union, like his parents, but looked to the
WORLD MUSIC 36 contained hydraulic doors and water-powered pipe Knitting Factory for a more practical education. Sanko
* RIVERDANCE * BILL WHELAN * CELTIC HEARTBEAT organs; thut electric batteries existed during Persia’s started out in the mid-’80s as the teenage bassist in
Parthian Empire (250 B.C.-226 A.D.); and that John Lurie’s jazz ensemble the Lounge Lizards, and
* THE HOT 100 - 76 | nascent steam engines were known in ancient Egypt. he and Ben Perowsky (drums) and Danny Blume (gui-
JRAWANNABE <ISRICEIGIRIIAVIRGIN Though a Skeleton Key track like “Wide Open” tar) issued an album as the Fertile Crescent. The 92
sounds as if the full limestone mass of the Sphinx were record is still worth seeking out for the less piqued pre-
] UN-Q?A}(’AIZ-EHCE?RT“{-':%’;?%Y- = 66 being forced through a cramped 10th Avenue car wash Skeleton Key pleasures ol such Sanko material as
during a mortar attack, the methodical grind and : “Shake The Cage,” “Somnambulist,” and “High Priest
1 screech you hear is less aceidentul assonance, inlead | T . Of Revenue.”
ADULT TOP 40 7 eec L il , . . . "
% DON'T SPEAK * NO DOUBT + TRAUMA guitarist Maxwell’s words, than a “shared metallic and by Tlmoihy White But even the susteptatlve Kmttmg Fac_t,ory scene hat.l_
crunching aesthetic that constantly evolved at the com- | its disenchanting side, as illustrated in the leadoft
COUNTRY posing stage until everyone had invented their parts.” smash on “Fantastic Spikes Through Balloon,” “Watch
% RUNNING OUT OF REASONS TO RUN 31 P b o ) ; )
RICK TREVINO * COLUMBIA Exactly,” Sanko agrees. ‘We have no charts written out on papyrus, The Fat Man Swing. o o
DANCE / CLUB PLAY ™ and audiences can be skeptical of our reputation, thinking we’re just “That song,” Sanko reveals, “is a lighthearted indictment of the worst
"4 RUNAWAY 27 noisemaking art fags from New York. But when they hear us actually tendencies of the Knitting Iactory scene, where all sorts of people are
NUYORICAN SOUL FEATURING INDIA * GIANT STEP / BLUE THUMB go at it, they see we're playing tight, well-conceived songs that rock allowed to get up onstage and almost literally masturbate. The lyrics
M ‘ like crazy.” are details about a fat, naked guy with an accordion that’s disgorging
» DON.TQQ?OCREM/E ARGEN:,': /:IEIS/I\.EOSN'S\‘?\I:EfRNER aos | 27 “()ne_ of the main 'things that makes it r(?ally unique for mg,” Maxwell this putrid slime—the shit covering everything. -
adds, “is that there is a very good sense of space in the musie, with sec- “We also acknowledge on the album that these images can be dif-
LATIN |32 tions where someone just won’t play or—in Steve and Rick’s eases—  ferent aspects of any of us,” Sanko continues. “‘Famous Undertaker’
B e ‘ where they’ll play parts with huge holes in them, different people car- s deseribing this horrifying character, a gremlin-like creep you can’t
rying the burden of the rhythm or melody.” get rid of—hecause he’s basically a part or version of yourself.”
R&B 22 When this monumental, blast-and-dig method of rock excavation As Skeleton Key proceeds in its objectives, deconstructing a good
* INMYBED = DRU HILL = ISLAND finds its grand design on nor compos mentis performances like “All  deal of the colossal statements rock music’s pharaohs have left behind,
RAP I The Things I've Lost,” “Big Teeth,” and “The World’s Most Famous ~ what helps maintain its energies for the task? “It’s corny to state,”
# CAN'T NOBODY HOLD ME DOWN 25 Undertaker,” fans get industrial-strength funk that oversteps its ~ says Maxwell, “but in a culture with no clearly defined structure and
PUFF DADDY (FEATURING MASE) - BAD BOY accented bounds to unearth a daffy new depth of synchrony. a lack of ritual or religion, there’s a need for artists of all kinds.
ROCK | MAINSTREAM ROCK TRACKS “Frankly, there was not a lot of verbalization when the group was  Beyond that, the question is so spiritual, it can demystify things to
% ONE HEADLIGHT * THE WALLFLOWERS * INTERSCOPE 67| formed in February of ’95,” recalls Maxwell, a former booking agent  say more.”
‘ at New York’s avant-garde Knitting Factory elub, who insists that even “Unlike all the other things we ereect or create,” muses Sanko, “musie
ROCK /| MODERN ROCK TRACKS | 67 though he’d met Sanko and Calhoon a year earlier, it wasn't until Sanko  is totally intangible and ephemeral. But it delights people like no other
* LAKINI'S JUICE * LIVE * RADIOACTIVE ‘ invited Lee into the fold that they discovered their collective mission.  purely physical or intellectual thing does. It makes us uniquely happy,
“Before that,” Chris notes, “Rick, who was originally a bassist, would ~ maybe because you can’t tap your toe to a book.”
* TOP VIDEO SALES ° 54
% BAMBI * BUENA VISTA HOME VIDEO T H ‘ S W E E K [ N B I L L B O A R D
HEALTH & FITNESS 56
% THE FIRM: AEROBIC INTERVAL TRAINING * BMG VIDEO
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MUSIC VIDEO SALES Hovg\;go PACKAGE A.DVD' . beginni Child's Pl & 52
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to founding the Rose Records chain of stores in Chicago and the Count 28 PROGRAMMING 65
Midwest, is remembered in senior retail editor Ed Christman’s ountry
’ i The Modern Age 7
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SKELETON KEY UNLOCKS ‘FANTASTIC’

“Rusically, we have this delight in trying to find beauty in the

just accumulate junk of all kinds |propane tanks, stew pots, movie reels,
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Labels Must Heed ‘New World Order’ Cues

B BY JOSH WARNER

When Santa stuffed Christmas stockings
in 1996, he didn’t leave as many music CDs as
the industry might have liked. That makes
Santa like a lot of other shoppers: He had
many other things to choose from, and didn’t
necessarily always choose music. Was Santa a
marketing blip, or is the music industry fac-
ing a trying time? And if it is, what are the
reasons and what can be done about it?

This much we know. For 25 years and more,
the just-in-time events of rock’n’roll, the
advent of the audio CD, and the debut of MTV
have fueled the industry. But now most con-
sumers have replaced their vinyl and cassette
catalogs with CDs, and labels who put out the
same amount of product find fewer places in
the retail sector to put it. But there are other
problems that are not as obvious.

In most parts of America, the economy is
strong, yet people are cutting back on their
purchases anyway. They seem to be simpli-
fying their lives and buying patterns. Often

that means that the second record they might
have bought on a shopping excursion in the
past is now being left on the shelf.
Consumers are also being more judgmental
about their entertainment purchases. That’s
because there are so many entertainment

‘The music industry doesn’t
need to make a technology
product. But it can learn to
use technology to sell its
music products better’

Josh Warner is a music industry and tech-

nology consultant and author of “The
Enhanced CD Fact Book.”

choices to make. Nielsen Media Research
recently conducted a sample of U.S. homes.
The research found there were video games
in 43% of homes and computers in 39% of
homes. Unfortunately, while entertainment
choices are widening, the time and resources

of the consumer remain constant. The rise in
divorce rates and single-parent households
also shifts responsibilities to younger mem-
bers of the household. This, in turn, cuts into
the time available to seek out entertainment,
including musie.

A report from Congress’ now-closed Office
of Technology Assessment, “The Technolog-
ical Reshaping Of Metropolitan America,”
concludes that there is also a growing shift
away from urban centers to “edge” cities and
outlying suburban areas. The rise in telecom-
muting and the explosion of the Internet is
helping this trend along. So now music mar-
keters have to work even harder to reach a
more mobile, more widely displaced con-
sumer.

Andy Grove, the Intel founder, refers to
these types of accumulated events as “strategic
inflection points”—the cues to which an indus-
try must respond or else become much small-
er. Bill Gates’ 360-degree turn of Microsoft
toward the Internet is a sign of a company

(Continued on page 18)

RETAILERS HAVE RIGHTS, T0O

I read Mike Greene’s Billboard Commen-
tary with great interest (“How To Keep The
Sky From Falling,” Billboard, Feb. 15). He
identified with precision a great many of the
key issues facing the industry, and I concur
with many of the conclusions he reached.
However, in his zeal to protect the freedoms of
the artistic community, the NARAS presi-
dent/CEO draws a few conclusions that will
not be helpful in the long run to our industry.

Like NARAS, the National Assn. of Record-
ing Merchandisers (NARM) has been a
staunch supporter of First Amendment rights
for a very long time. However, we believe in
protecting the First Amendment not just for
musicians and songwriters, but for retailers
as well. To assert that every retailer must
carry every title released, regardless of con-
tent or graphices, or risk being labeled a censor,
is absurd. It makes about as much sense as
attacking Kathleen Battle for not singing the
songs of Tupac Shakur.

Each artist has an identity and consumer
base that are unique. Retailers strive for iden-
tities that are unique as well. Some are based
on selection; some on service, location, price,
or lifestyle. Greene cries for freedom for the
artists and then insists that we must force
everyone (including the artists) onto “the
same philosophical and economical page.”
How can this possibly work without sacrific-
ing the very vitality, both creative and eco-
nomic, that we all desire? A cookie-cutter
mentality makes no more sense for retailers
than it does for artists.

Sheryl Crow’s choice not to change her
lyries in order to get placement at Wal-Mart
was right for her, and it was proper for
Greene to defend it. But in doing so, he unwit-
tingly attacks every artist who has chosen to
change an album cover or alter a lyric in order
to gain greater market share. (And let’s not
naively assume that all lyrics get toned down
to increase sales.) These decisions are the
everyday intersection of art and commerce.
Greene is right to characterize “music busi-
ness” as an inherently schizophrenic term. In
that light, is it really so shocking that Wal-
Mart would make a business decision not to
stock a record containing lyrics that criticize

it by name? You'd be hard pressed to find neg-
ative reviews showing up in ads for a record.

If NARAS really is the champion of artis-
tic freedom, Greene should support the right
of every artist to make choices balancing the
artistic voice against sales regardless of what
those decisions are. To emphasize only the
needs of the music diminishes industry part-
nerships and inherently insults the right of
the artist to have business goals in addition to
artistic ones.

Lastly, Greene and I part ways regarding
his outrageous comparison of the Recording
Industry Assn. of America (RIAA) parental
advisory program to the Nazis’ treatment of
the Jews. RTAA will undoubtedly be defend-
ing this program from government interfer-
ence for many years, and NARM will be
steadfast in its support of RIAA. But let’s not
confuse true censorship by government with
legitimate use by the private sector. The
Motion Picture Assn. of America (MPAA) has
had a movie rating system for more than 20
years, and controversial movies are still get-
ting made. MPAA correctly challenges gov-
ernment, not theaters, which exhibit the
movies they believe appropriate to their audi-
ences and communities. The music industry
has enough challenges to unite behind without
creating a false crisis that diverts us from the
real issues at hand.

Pam Horovitz

President

National Assn. of Recording Merchandisers
Marlton, N.J.

As alabel executive, musician, and NARAS
member, I would like to throw in my 2 cents’
worth as to why record sales are in such a
slump. Basically I agree with NARAS presi-
dent/CEO Michael Greene’s astute observa-
tion that the public is tired of getting burned
on albums with only one good song.

I'believe the main issue is quality. I recent-
ly received my final Grammy Awards ballot
and was shocked and appalled by the dread-
fully low standards applied to the term “best
performance.” The problem, I think, is that
there are not enough people in executive posi-
tions in our industry who are truly knowl-
edgeable about music. Gone are the “music

men” of yore, the George Martins, the Ted
Templemans, the A&R men who actually
knew more about the mechanics of music than
the musicians themselves. In my opinion, a
background in music theory and recording
technique should be a prerequisite to any
A&R appointment. How else can a label
expect the musicians to respect its decisions
and advice?

I know this point will not boost my popu-
larity among fellow musicians, but they are
not always the best judges of what will give
value to their customers. I feel that we can no
longer afford to leave creative control solely in
the hands of the musicians. There must be
some checks and balances in place. (Am I the
only person on Earth who feels that “The
White Album,” for example, could have been
edited down to one really great album instead
of two sporadic dises?)

Give the customers more bang for their
bucks; that will bring ’em around.

Michael R. Fitzgerald
President

Rimshot Records Inc.
Jacksonville Beach, Fla.

MORE THOUGHTS ON TANGO-MANIA

First, let me congratulate Timothy White
on a beautifully written article (“In The
Realm Of ‘Los Tangueros,” ” Music To My
Ears, Billboard, Feb. 8) on the music of Astor
Piazzolla and the new recording by Emanuel
Ax and Pablo Ziegler, “Los Tangueros.”

I thought you would find it interesting to
note that my partner, Ettore Stratta, was not
only the producer of this recording, but the
person who conceived of this idea of the two
pianos with Emanuel Ax and Pablo Ziegler,
which he brought to Sony. He also encouraged
the recording company to use Pablo as the
arranger . . . as Mr. Stratta had worked with
Pablo before on his recording “Symphonic
Tango” for Teldec . . . another wonderful
tango recording.

Once again, I really enjoyed your article.

Pat Philips

Concert Producer
Stratta/Philips Productions Inc.
New York
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B BY CHUCK TAYLOR

NEW YORK—New Chancellor
Media Corp. president/CEQ Scott
Ginsberg says the megamerger
between Evergreen Media and Chan-
cellor Broadeasting and subsequent
$1.075 billion purchase of the Viacom
Radio Group (Billboard Bulletin, Feb.
19) was triggered by a need to give
the company more room to grow in
smaller markets, while fortifying its
strength in the top 10 markets.

“As you put three entities togeth-
er, the focus is on the top 50 markets.
The beauty of that is that we were
running out of opportunities to grow
within the top 10 markets,” says

Merger Makes Chancellor
2nd Largest Radio Group

Ginsberg, former Evergreen chair-
man/CEO.

“By having merged, we will now be
able to look at a lot more meaningful
properties,” he adds. “We will be able
to take advantage of geographic
diversity and regional economic ben-
efits. The more diverse you are in
terms of representation, the more
you insulate your cash flow.”

With the alliance, announced Feb.
18, the newly named Chancellor
Media Corp. becomes the second-
largest radio group, with revenue of
more than $700 million. It trails only
Westinghouse/CBS/Infinity, with its
estimated $1 billion in revenue.

(Continued on page 7})

Classical DG
To Cut Staff,
Production

B BY JEFF CLARK-MEADS

LONDON—Leading classical label
Deutsche Grammophon (DG) is cutting
back production by one-third as part of
its long-anticipated restructuring.

DG says it is also to shed some 22
staff posts as it comes to terms with a
slowdown in the classical music market.

According to a company statement
issued Feb. 19, DG’s head office will,
contrary to earlier suggestions, remain
in Hamburg, but a quarter of the 90
people employed there will lose their
jobs (Billboard Bulletin, Feb. 20).

The reduction in staffing levels is in
line with reports that began circulating
at the end of last year (Billboard, Dec.
21, 1996), although the projection then
that the company’s head office would
be moved from Hamburg to Berlin is
not part of DG president Karsten
Witt’s plans.

In the Feb. 19 statement, Witt says
that DG will move from its current base
in Alte Rabenstrasse, Germany, to new
premises in Hamburg early next year,
and that the restructuring will be com-
plete within two years.

The restructuring, says the state-
ment, “will focus on a strengthening
and centralization of the company’s
planning structures in the artistic and
marketing sectors. Although a number
of service functions will be outsourced,
core departments will be maintained
internally in all areas.”

DG’s plans are within the context of
parent company PolyGram’s global

(Continued on page 80)

Hill’s Discovery. Saxophonist Warren
Hill, left, jokes with Discovery Records
president/CEO Syd Birenbaum
following Hill's signing to the label. His
debut album on Discovery, “Shelter,”
is due March 11. Hill has released
three albums on RCA Records and
appeared on the “Body Of Evidence”
and “Reality Bites” soundtracks.

Brazilian Record Market Bounces Back
96 Surge Has Country’s Label Executives Optimistic

H BY ENOR PAIANO

SAO PAULO, Brazil—Once one of the
world’s shakiest record markets,
Brazil staged a strong comeback in
1996 to become one of the world’s
largest. And despite the hefty gains
realized in the past year, most execu-
tives in this country’s music industry
expect another spike in 1997, albeit a
smaller one than last year.

According to the Brazilian trade
association ABPD, Brazil’s record
industry last year sold 94.9 million
units, worth nearly $875 million. (The
numbers are wholesale figures.)

The 1996 unit tally represented a
33% increase over the 1995 unit sales
of 71.3 million. Similarly, the 1996 rev-
enue tally was nearly 32% higher than
the 1995 figure, $663.4 million.

Most Brazilian executives attribute
Brazil’s growth to the government’s
anti-inflation “Real Plan,” enacted in
1994.

That initiative, they claim, gave
Brazil’s massive lower economic class-
es the purchasing power to acquire
CD players and CDs. In addition, they
say, Brazil’s belated conversion from
vinyl to CDs took hold and boosted
album sales.

“The Brazilian market sold 76 mil-
lion units in 1989, so we're only recov-
ering the [type of] numbers we had
back in the vinyl era,” says Marcos
Maynard, president, PolyGram Latino
U.S., and regional VP, Latin, North
America. Maynard was president of
PolyGram Brasil until Jan. 1.

PolyGram Brasil finished 1996 as the
top label in revenue market share for

Billhoard Changes Policies For
Hot 100, R&B Singles Charts

Effective with this issue, Billboard is
altering two policies that affect both
the Hot 100 Singles and Hot R&B Sin-
gles charts. One change will mitigate
the chances that street-date violations
will artificially force debuts on either
chart, while the other alteration deals
with the treatment of double-A-sided
singles.

For the past five years, if street-date
violations caused a single to appear on
any printed Billboard chart, that title
was also mandated to debut on Hot 100
Singles or Hot R&B Singles. In such
cases, the single would make its first
chart appearance on the strength of
radio points, without the benefit of a
full week of sales points.

Instead, Billboard’s new policy holds
that a single will be held off the Hot 100
unless enough street-date violations

Fox Lorber Leaves Metromedia
TV, Vid Supplier Regains Distribution

B BY SETH GOLDSTEIN

NEW YORK—BY selling out, Fox Lor-
ber Associates has won its freedom.
The New York-based television and
home video supplier takes back distri-
bution of its prerecorded cassette
library from Metromedia Entertain-
ment Group, effective April 1.
Independence for any independent
is always fraught with difficulties,
because wholesalers and retailers pay
more attention to better-known ven-
dors like the Hollywood studios. But by

Teddy Bears Singers Lose Royalty Suit

LOS ANGELES—A Los Angeles
Superior Court judge has ruled that
two former members of the Teddy
Bears presented insufficient evidence
that they were shortchanged on royal-
ties for their No. 1 1958 hit, “T'o Know
Him Is To Love Him.”

On Feb. 7, Judge Frances Roth-
schild brought singers Carol Connors
and Marshall Lieb’s 1996 lawsuit to a
close by entering a summary judgment
in favor of the defendants—Phil Spec-
tor, who produced “To Know Him Is
To Love Him” and sang in the Teddy
Bears with Connors and Lieb; K-tel
Records, which owns the master of the

song; Abkco Records, distributor of
Spector’s records and administrator of
his publishing; and Rhino Records, dick
clark productions, and Billboard
Records (a Cleveland firm unrelated to
Billboard magazine), which all issued
compilations featuring the song.
Connors and Lieb had claimed that
they received no accounting of royal-
ties due them for the song and had
received no royalties since 1959 (Bill-
board, April 27, 1996). However, Roth-
schild ruled there was “no triable issue
of material fact” in the case and grant-
ed the defendants’ motion for a sum-
mary judgment. CHRIS MORRIS

the same token, label deals assigning
majors distribution rights mean the
independent can pay stiff fees, only to
get lost on the back pages of a catalog.

Fox Lorber president/CEO
Richard Lorber, who sold and bought
back the $12 million company before,
thinks his deal with WinStar New
Media finally gets it right. Last April,
WinStar, which markets telephone
services and owns a piece of the wire-
less radio spectrum, bought an 80%
interest. In return, Fox Lorber got
the necessary backing to go it alone
after the Metromedia agreement
expired in December, as well as finan-
cial support to start a label, WinStar
Home Entertainment.

“The opportunities seem more
attractive to us than continuing with
Metromedia,” says Lorber. Fox Lor-
ber Home Video has a 300-title library,
primarily foreign movies, “and we're
building,” he adds. Guided by Orion
Home Video (it changed to Metrome-
dia at year’s end), Fox Lorber devel-
oped a strong sell-through business
that has grown more than 70% in the
past two years. It’s still expanding.

Lorber now thinks the time is right
to expand into WinStar Home Enter-
tainment’s “reality-based program-
ming.” The first four titles, including

(Continued on page 72)

occur to place that title on the Hot 100
Singles Sales list. Likewise, titles will
not be obligated to debut on Hot R&B
Singles unless they also appear on the
component Hot R&B Singles Sales
chart.

Thus, it could be possible to see
songs appear on Hot Rap Singles or
Hot Dance Maxi-Singles Sales before
they show up on the Hot 100 Singles or
Hot R&B Singles charts. Similarly,
there may be occasions when street-
date violations obligate a song to chart
early on the R&B list, before it makes
its Hot 100 debut.

“The onus will still be on distributors,
rather than Billboard or SoundScan, to
enforce street date,” says Billboard
director of charts Geoff Mayfield. “But
the new policy establishes a more rea-
sonable sales threshold.

“Last week, for example, WEA man-
aged to keep street-date violations on
Madonna’s ‘Don’t Cry For Me Argenti-
na’ to fewer than 1,000 units. But,
because it sold enough in the core
dance stores panel to impose a debut
on the Maxi-Singles Sales chart, we
were obligated to have the title make

(Continued on page 77)

Columbia To
Roll Out Slate
Of DVD Titles

H BY EILEEN FITZPATRICK

LOS ANGELES—Columbia TriStar
Home Video, the second major studio
fully committed to DVD, will release
four titles in the new format April 29.

Crosstown DVD proponent Warner
Home Video has already announced a
slate of 37 titles that will be available
on March 24 for $24.98 each (Billboard,
Feb. 8). To date, none of the other
majors, including Universal Home
Video, Paramount Home Video, 20th
Century Fox Home Entertainment,
and Buena Vista Home Video, plans to
release DVD titles this spring.

The four Columbia titles will carry
no suggested retail price, but execu-
tive VP Paul Culberg expects that
retail prices will range from $24.98 to
$26.98.

(Continued on page 74)

the second consecutive year, with
19.8%. Sony Brasil followed with 16.6%;
EMI-Odeon Brasil, 15.8%; Warner
Brasil, 14.8%; BMG Brasil, 13.5%; and
SIGLA, owned by TV giant Globo, 11%.
The remainder is split among several
small independent labels.

In unit market share, Sony came out
on top for the second straight year,
with 19%. PolyGram was second with
18.4%, followed by EMI-Odeon, 15.2%;
BMG, 13.7%; Warner, 13.5%; and
SIGLA, 10.4%. Accounting for the bal-
ance of the unit sales market share are
small indies. ABPD is one of the few
record trade organizations that di-
vulges the market-share rankings of
its member labels.

ABPD president Manuel Camero
notes that in spite of its impressive
growth rate in the past two years, the
Brazilian record industry is reaching
only 70% of its potential size because
of a “lack of credit-worthy, well-posi-
tioned stores in the country.”

While he does not expect the annu-
al growth rate of Brazil’s record indus-
try to keep zipping along at approxi-
mately 30%, he does figure that the
market will expand by another 10%-
15% in 1997.

January’s sales, which are up more
than 15% in both units and revenue,

(Continued on page 77)

Song Lyrics
Under Fire
In Maryland

H BY BILL HOLLAND

WASHINGTON, D.C.—The debate
over song lyrics appears to be heating
up again.

Lawmakers in Maryland are push-
ing for passage of legislation that
would prohibit the state retirement
and pension fund from investing
monies in any companies that sell
sound recordings that advocate vio-
lence, sexual deviance, or drug or alco-
hol abuse (Billboard Bulletin, Feb. 19).

The introduction of the bill by an
Annapolis, Md., lawmaker is only the
latest in a round of recent state-spon-
sored efforts to employ bottom-line
financial methods to get companies to
quit producing albums with explicit
lyrics—particularly of the gangsta rap
variety, which proponents say are cor-
rupting youth.

At the U.S. government level, mean-

(Continued on page 73)

U.S. Music Biz Hurt
By Russia, Paraguay

WASHINGTON, D.C.—The Russian
Federation and Paraguay have been
cited as two countries in which the
U.S. recording industry is suffering
severe losses.

The two were deemed “Priority
Foreign Countries”—the most serious
designation—in a Feb. 18 Special 301
report submitted to the U.S. Trade
Representative’s office by the Record-
ing Industry Assn. of America (RIAA)
in cooperation with the International
Intellectual Property Alliance (ITPA)
(Billboard Bulletin, Feb. 19). They
were cited for their staggering sound-
recording piracy levels and insufficient

(Continued on page 74)
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Carey’s Crave Already Has Allure
Imprint’s 1st Release Gets Major Airplay

B BY LARRY FLICK

NEW YORK—With its debut act
Allure’s debut single, “Head Over
Heels,” quickly racking up multiformat
radio airplay, Mariah Carey’s new
Sony imprint, Crave Records, is off to
a promising start.

Produced by the pop diva with red-
hot studio team the Trackmasters, the
plush pop/hip-hop jam is striking a
highly responsive chord with pro-
grammers. In fact, since being serviced
to radio Feb. 4, the single has been get-
ting regular spins on 82 stations,
according to Broadcast Data Systems.
It advances to No. 59 on the Hot R&B
Airplay chart this issue.

“It’s got a great mass-appeal sound,”
says Erik Bradley, music director at
WBBM (B-96) Chicago. “It’s reminis-
cent of past hits by Brownstone and
Groove Theory, but in a cuter and far
more mainstream way. It looks like it’s
going to be a smash.”

Crave actually started the ball
rolling late last year on “Head Over
Heels,” which features a guest appear-
ance by Columbia rapper Nas. A 12-
inch test pressing of the song was

released to clubs and radio mix-shows
in December.

“It was a good way to get things
started gradually and naturally,” says
label president Rick Bisceglia, noting
that the single will be made commer-

ALLURE

cially available on Tuesday (25). “It also
established that we were going to lead
with music and not gimmicks. By the
end of that month, there was a momen-
tum building whereby people started
asking us about the project, which is
fantastic position for a label to be in
with a new act.”

It’s also a solid way of launching a
label. Following the April 22 worldwide
release of Allure’s eponymous album,
Crave will begin grooming Off Tha

‘Petra Praise 2’ Set Shows
Word Act’s Staying Power

M BY DEBORAH EVANS PRICE

NASHVILLE—Known as one of
Christian rock’s seminal outfits, Petra
is celebrating its 25th anniversary with
a praise and worship album that shows
a mellower side of the veteran band.

“Petra Praise 2: We Need Jesus,”
launched Tuesday (25) by Word
Records, will be supported with a
spring tour that will also serve to intro-
duce three new members of the band,
which has recently undergone person-
nel changes.

Petra has a strong track record in
the Christian market: It has won three
Grammy Awards and nine Gospel
Music Assn. Dove Awards, including
the 1996 Dove for rock recorded album
of the year, for “No Doubt.” The band
is best known for the hard rock sound
that propelled sales of such albums as
“Beyond Belief,” “Wake-Up Call,” “On
Fire!,” and “This Means War!”

However, in 1989, Petra recorded
“Petra Praise: The Rock Cries Out,” a
praise and worship album that has been
certified gold and become one of the
band’s most acclaimed albums. On its
new release, Petra revisits the praise
and worship style of Christian musie.

Praise and worship songs are direct-
ed toward God as a means of worship;
these songs are primarily used in
churches and worship services. “It’s

music that allows us to be very thank-
ful to our God,” says lead vocalist John
Schlitt. “And it’s not the music style,
it’s not the musicianship or instruments
that are different, it’s where our values
are and what’s important to us.”

The success of the band’s prior
praise and worship set has Word exec-

PETRA

utives confident of the prospects for
the new project, which was produced
by John and Dino Elefante and execu-
tive-produced by Petra founder Bob
Hartman. “This record couldn’t come
at a better time for Petra,” says Word

VP of marketing (U.S.) Elisa Elder.
Schlitt says the band’s previous
praise album was born out of a desire to
meet the needs of the church audience.
Members of the group visited with
youth pastors to determine what kind
(Continued on page 74)

Hook, a Detroit-based R&B male quar-
tet, for an early summer debut. The
album will be largely produced by long-
time Carey collaborator Walter
Afanasieff. Bisceglia says the label is
also brewing several other pop/dance
projects that are still to be confirmed.
At least one of them will be released in
late March/early April.

“We'll be exploring a fairly wide vari-
ety of musical sounds here,” Bisceglia
says of the label, which joins 550 Music
and the Work Group as part of Sony
Music Independent Labels, which is
overseen by Epic Records Group chair-
man (U.S.) David Glew.

“Allure is an excellent way to begin,”
Bisceglia adds. “It allows us to tap into
the amazing musical talents of both
Mariah and the Trackmasters.”

In fact, the Allure project is a joint
venture between Crave and the Track-
masters’ new self-titled Sony label. The
New York-bred female quartet was
first discovered by Poke of the sue-
eessful production duo, who fondly
refers to the act as the “most motivat-
ed group I've ever worked with.”

As Poke and partner Tone began to

(Continued on page 72)

—Earclay Sees
Global Rai Hit
In Khaled

M BY NIGEL WILLIAMSON

PARIS—Having conquered
France, the Algerian-born “king of
raf’ is extending his empire.
Khaled, who
became one of
the biggest-sell-
ing artists in
this country in
1995, is set to
cap his chart
success March
12-16 with five
successive sold-
out nights at
L’Olympia here. A live album may
result from the concerts.
Meanwhile, his current album not
only has the input of one of the U.S.
biggest producers, but has sold suf-
ficiently in the U.K., prior to its
release, to spark an import ban.
Toward the end of last year,
Khaled took up residence in the
upper reaches of the French sin-
gles chart for almost three months,
as “Aicha,” on the PolyGram sub-
sidiary Barclay and published by
JRG and EMI Virgin France, sold
(Continued on page 81)

KHALED

B BY BILL HOLLAND

WASHINGTON, D.C.—NPR has
teamed with Troy, N.Y.-based Dori-
an Recordings to release an album
celebrating six centuries of women
in music.

The co-production, “The Mystie
And The Muse,” features the all-
female instrumental group Ensem-
ble Galilei in performances of
medieval, Celtie, and traditional folk
music written by or about women
over the last 600 years. .

Due in stores Saturday (1), the
album will be played and promoted
on NPR stations across the country.
Dorian is also donating 5,000 copies
to be offered as bonus items during
NPR'’s forthcoming fund-raising
effort, which also kicks off Saturday
(1). Allegro will be the exclusive dis-
tributor of the album, which will be
“co-branded” with the Dorian and
NPR logos, to retail.

Ensemble Galilei has been an NPR
favorite over the years, having
chalked up more than 25 appearances

NPR, Dorian Link For
Ensemble Galilei Set

and live performances. Its members
are four-time Scottish harp champion
Sue Richards; Marecia Diehl,
recorders and pennywhistles; Erin
Shrader, guitar and fiddle; Nancy
Karpeles, percus-
sion; Sarah Wein-
er, oboe; and
“ringleader and
navigatrix” Car-
olyn Anderson
Surrick, viola da
gamba.

Surrick says
that the music on
the album is the
legacy of “queens
and mothers, wives and lovers and
daughters, patrons and mysties ...
their passions, strength, and
courage gave rise to these melodies,
from an 11th-century monastery
abbess to the ballads of the
Appalachian Mountains.”

For Dorian, the NPR collaboration
offers it a vital means of exposure for
this unique set in a harsh retail cli-

(Continued on page 81)
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Solar Plans Hot Reissues
Nostalgia Sets Mark Label’s 20th

M BY J.R. REYNOLDS

LOS ANGELES—With the surge in
consumer interest in vintage R&B
music, especially from the *70s, the tim-
ing is right for Solar Records. The label
is celebrating its 20th anniversary by
rolling out a series of reissues, compi-
lations, and best-of albums from its cat-
alog. The campaign, which runs
throughout 1997, will also include the
release of a.boxed set.

The Solar reissue program is being
marketed, promoted, and distributed
through the Right Stuff (Billboard Bul-
letin, Jan. 30).

Says Solar founder/chairman Dick
Griffey, “There’s a big retro mentality
among record buyers today, and what
better way to celebrate our company’s
20th anniversary than with a nostalgic
reissue campaign?”

All of the product has been digitally
remastered, and the reissue albums
will bear the original cover art. In some
cases, the album notes on the reissued
sets will be expanded or updated.
According to executives, about 95% of
Solar’s catalog will be reissued; mu;h
of the material has never been released
on CD domestically.

The Solar anniversary campaign
includes long-awaited CD product from
the Deele—a band that included Ken-
neth “Babyface” Edmonds and Anto-
nio “L.A.” Reid, who teamed to become

one of the industry’s most famous pro-
duction teams and co-founded LaFace
Records.

On Feb. 11, the Right Stuff reissued
“Street Beat,” the Deele’s 1984 debut
set. That will be followed on May 6 with
the group’s 1985 album, “Material

THE DEELE

Thangz.” A third Deele title, “Eye Of
The Stranger,” which was certified
gold in 1988, was reissued Jan. 14.

“My success today comes from years
of paying dues and making mistakes
that taught me the importance of good
songwriting,” says Edmonds of those
earlier days.

Another act whose catalog is being
reissued is Shalamar, whose lineup
included Jody Watley and Howard

(Continued on page 74)
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B BY DEBORAH EVANS PRICE

NASHVILLE—At a time when
many Christian artists and labels are
aggressively seeking acceptance in
the general market, Spring Hill
Music is targeting the church audi-
ence with the March 25 release of
Janet Paschal’s label debut, “The
Good Road.” Spring Hill is also
working with Sisters, Ore.-based
Questar Publishing Inc. to cross-
market the album and Paschal’s new
book of the same name.

“Janet very much falls into the
heart of what we're trying to do at
Spring Hill, which is have artists that
are focused directly at the chureh,”
says Spring Hill’s director of mar-
keting (U.S.), Rodney Hatfield. “We
don’t have a mission to cross every-
thing over to the mainstream. We
want artists that are going to be
touring in the churches and focusing
on that market when everybody else
seems to be focusing away from it.”

Sprihg Hill Targets Church
Market With Paschal Set

Well known in the Christian inspi-
rational market for such songs as
“I'm Not Ashamed Of The Gospel,”
“Take These Burdens,” “I Give You
Jesus,” and “If I'd Had My Way,”-
Paschal has also garnered fans in the
Southern gospel
market via her
performances in
Bill Gaither’s
strong-selling
video series and
on specials for
TNN. After
releasing four
albums on Word,
Paschal opted to
sign with Spring Hill, a Nashville-
based independent owned by Gaither
and a number of partners.

“I felt like people there believe in
what I do,” Paschal says. “They have
a heart for what I do, because my
music is geared for the church and
inspirational market.”

’ (Continued on page 81)

PASCHAL

Dc Talk’s McKeehan Leads Dove Nominees

Chapman, Heimermann Also Score Big In Gospel Honors |

B BY DEBORAH EVANS PRICE

NASHVILLE—DC Talk’s Toby Me-
Keehan tops the list of nominees for
the Gospel Music Assn.’s 28th annual
Dove Awards, with nods in 13 cate-

. gories. The awards will be broadecast

live April 24 on TNN from the
Nashville Arena.

McKeehan’s nominations include
recognition for both his work as leader
of ForeFront trio de Talk as well as his
work with other acts on the Gotee
Records label he co-owns with partners
Todd Collins and Joey Elwood. DC
Talk received nominations in the
group, artist, and rock album of the
year categories.

As a writer or performer, McKeehan
also received nominations in the rock,
rap/hip-hop, pop/contemporary, and
urban song of the year categories, as
well as being recognized in the record-
ed music packaging category for his
part in illustrating the “Jesus Freak”
album cover.

In characteristically humble fashion,
McKeehan deflects credit, saying of
the nominations, “Pm thankful for the

people around me. It takes a team to
do everything.”

Other multiple nominees include
Steven Curtis Chapman and McKee-

" han’s songwriting and producing part-

ner Mark Heimermann, with seven
nominations each.
Michael W. Smith,
Anointed, Point Of
Grace, and CeCe
Winans each
received five nomi-

nations. World
Wide Message
Tribe, Michael

Omartian, Charlie

Peacock, Don Koch, Bill Gaither, Jars
Of Clay, 4HIM, and Jaci Velasquez got
four apiece.

Newcomer Velasquez received nom-
inations in the new artist, inspirational
recorded song, pop/contemporary
album, and female vocalist categories.
“I’'m in shock. I'm so nervous,” the
teenaged artist says. .

The Dove Awards will conclude the
1997 Gospel Music Week activities, to
be held April 20-24 at the Nashville
Convention Center. Winners are voted

Bad Livers Reach Out To New Fans With Sugar Hill Set

B BY TERRI HORAK

NEW YORK—One thing audiences
can expect from the Bad Livers is an
unusual twist, and their latest release,
“Hogs On The Highway,” is no excep-
tion.

With two albums on Touch and Go
imprint Quarterstick Records, the Bad
Livers have the distinction of being the
only old-time-style country band to
build a following exelusively on the
indie-rock circuit.

Now, with “Hogs On The Highway,”
their Sugar Hill debut, released Feb.
18, both the band and label—which
specializes in progressive acoustic
music—have the chance to introduce
each other to new audiences.

Formed in 1990, the Bad Livers are
singer/songwriter/multi-instrumental-
ist Danny Barnes, mandolinist/guitarist
Bob Grant, and bassist/tuba player

Mark Rubin. Original member Ralph
White I1I, who plays fiddle and accor-
dion, appears on the album, but has left
the band due to its demanding touring
schedule.

“They bridge the same gap that we
attempt to musically and also in terms
of our goal of reaching out to a broad-
er, younger audience and attracting
them to some of the other things we're
doing,” says Bev Paul, Sugar Hill’s
director of sales and marketing.

“Sugar Hill has a real good reputa-
tion selling banjo records, and we've
been friends with [founder/president]
Barry Poss since our inception,”
Barnes says of the decision to go with
the label, which has signed the Bad
Livers to a three-album deal.

While the Bad Livers have been
honing their eclectic sound in the rock
sphere, they fit naturally into the
acoustic roots market, a population

RECORD COMPANIES. Steve Rosen-
blatt is promoted to VP of marketing
for Capitol Records in Hollywood,
Calif. He was VP of field sales.

Brad Pollak is appointed VP of
marketing for A&M Associated
Labels in Hollywood. He was director
of product development for A&M
Records.

MCA Records in Universal City,
Calif., appoints John Sigler VP of
rock promotion and Jennifer Bal-
lantyne and Kira Matlow managers
of publicity. They were, respectively,
senior director of rock promotion at
Island Records, publicist with PLA
Media West, and head of publicity for
2.13.61 Publications.

Ronny Vance is appointed head of
soundtrack album projects for Inter-
scope Records in Los Angeles. He
was head of Interscope Music.

Cynthia Elliott is named VP of
international editorial services for
Sony Classical in New York. She was

ROSENBLATT POLLAK

a producer with Winton duPont
Films.

Lori Froeling is appointed VP of
business and legal affairs for the Uni-
vérsal Music Group in Universal City,
Calif. She was a consultant.

Mark Persaud is promoted to
executive VP of Qwest Records in Los
Angeles. He was senior VP of A&R
administration and marketing.

Ted Edwards is appointed director
of album promotion for Virgin
Records in Los Angeles. He was PD
of WNEW New York.

Lynn Nichols is named VP of A&R

THE BAD LIVERS

that has yet to be exposed to the
band—and one that’s much more like-
ly to appreciate their skill and musieal
taste.

“Essentially, we’re trying to meld
these two different markets into one
for the Bad Livers,” Paul says, and
touring will continue to play a key role
in their success.

“A lot of musicians complain about

SIGLER VANCE
for Sparrow Records in Nashville. He
was an independent producer and
consultant.

Elektra Entertainment Group in
New York promotes Mark Snider to
national director of pop promotion
and Rana Alem to national promo-
tion/administrative manager. They
were, respectively, New York region-
al manager of pop promotion and
national administrative coordinator.

Marie Hess is promoted to direc-
tor of international tours for Warner
Bros. Records in Burbank, Calif. She
was manager of international tours.

touring, but man, we're into it,” Barnes
says, adding that the band has played
more than 1,500 dates in the past seven
years.

The Bad Livers will include acoustic-
oriented venues on their tour, but will
continue to play rock clubs, as well.

The Austin, Texas-based band will
hit major markets in the East and
West epasts as well as Midwest cities
before breaking to work on a film score
in April.

Peter Mantas, promoter/production
manager for New Jersey’s Asbury
Park Music Co., which owns the night-
club the Saint and produces concerts in
the area, has booked the Bad Livers in
the past and has scheduled them to
headline their first show at the Saint.

“They’re killer live,” Mantas says.
“We try to present things that are dif-

_ ferent, not just alternative pop bands.

(Continued on page 77)

on by more than 5,500 members of the
Gospel Music Assn.

Ttie following is a fist of nominees in
select categories:

Song-of the year: “Between You And
Me,” written by Toby McKeehan, Mark
Heimermann, recorded by de Talk; “But-

- terfly Kisses,” written by Bob Carlisle,

Randy Thomas, performed by Bob Carlisle;
“Crucified With Christ,” written by Randy
Phillips, Denise Phillips, Don Koch, Dave
Clark; “Flood,” written by Dan Haseltine,
Matt Odmark, Charlie Lowell, Stephen
Mason, recorded by Jars Of Clay; “Healing
Hands,” written by Jonathan Pierce, Graat
Cunningham, Matt Huesmann, recorded by
Jonathan Pierce; “I’ll Lead You Home,”
written by Michael W. Smith, Wayne Kirk-
patrick, recorded by Michael W. Smith; “In
The Light,” written by Charlie Peacock,
recorded by de Talk; “Keep The Candle
Burning,” written by Lowell Alexander,
Gayla Borders, Jeff Borders, recorded by
Point Of Grace; “Lord Of The Dance,” writ-
ten by Steven Curtis Chapman, Scotty
Smith, performed by Steven Curtis Chap-
man; “People Get Ready ... Jesus Is
Comin’,” written by Brian Ray, performed
by Crystal Lewis.

Songwriter of the year: Steven Curtis
Chapman, Mark Harris, Don Koch, Toby
McKeehan, Michael W. Smith.

Male vocalist of the year: Bob Carlisle,
Steven Curtis Chapman, Gary Chapman,
Bryan Duncan, Jonathan Pierce.

Female vocalist: Crystal Lewis, Rebecea
St. James, Kathy Troccoli, Jaci Velasquez,
CeCe Winans.

Group of the year: 4HIM, Anointed, de ’
Talk, Jars Of Clay, Point Of Grace.

Artist of the year: 4HIM, Steven Curtis
Chapman, de Talk, Jars Of Clay, Point Of
Grace.

New artist: Scott Krippayne, Sarah
Masen, Jamie Slocum, Third Day, Jaci
Velasquez.

Producer: Brown Bannister, Mark
Heimermann, Michael Omartian, Charlie
Peacock, Steve Taylor.

Rap/hip-hop recorded song: “Momma’s
Prayers,” E.T.W., ForeFront; “R.1.0.T.
(Righteous Invasion Of Truth),” Carman, !
Sparrow; “Revolution,” World Wide Mes-
sage Tribe, Warner Alliance; “The Real
Thing,” World Wide Message Tribe And
Friends, Warner Alliance; “Wages Of Sin,”
Gotee Brothers, Gotee Records.

Alternative/modern rock recorded
song: “B.C.,” Plankeye, Tooth & Nail; “Dou-
ble Cure,” Vigilantes Of Love, Warner
Resound; “Epidermis Girl,” Bleach, Fore-
Front; “Gasoline,” Skillet, Ardent/Fore-
Front; “Suzy’s Diet,” Everybodyduck,
Rugged Records:

FROELING

ELLIOTY

Vince DeGiorgio is named direc-
tor of international A&R for RCA
Records in New York. He was a dance
music consultant for BMG Canada.

Anthony Scafide is appointed pub-
licity/promotion manager for Koch
International in Port Washington,
N.Y. He was press and radio promo-
tions manager for New World
Records.

PUBLISHING. John A. LoFrumento
is promoted to CEO of ASCAP in
New York. He was executive
VP/COO0.

LOFRUMENTO WEISS

Barton J. Weiss is promoted to VP
of legal and business affairs for EMI
Music Publishing in New York. He
was senior director of legal and busi-
ness affairs.

Lisa Feldman is promoted to asso-
ciate director of film/TV relations for
BMI in Los Angeles. She was execu-
tive assistant.

RELATED FIELDS. Charles H. Googe
Jr. is named a partner in Paul, Weiss,
Rifkind, Wharton & Garrison in New
York. He was an attorney with the
firm.
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In 1996 fourtynine Grammy® nominations were
recorded, mixed, remixed, or mastered at
. The Hit Factory New York City

Record Of The Year
Because You Loved Me (Theme From “Up Close And Personal”),
Celine Dion, 550 Music/Epic

Album Of The Year

Falling Into You, Celine Dion, 55) Musi¢/Epic

The Score, Fusees, Ruffhouse/Columbia

Waiting To Exhale-Soundireck-Various Artists, Arista

Song Of The Year
Because You Loved Me, Diane Warre n-Songwriter (Celine Dion)

Best New Artist
The Tony Rich Project, LaFace

POP

Best Female Vocal Performance

Un-Break My Heart, Toni Braxton, LaFace

Because You Loved Me (Theme From “Up Close And Personal”),
Celine Dion, 550 Masic/Epic

Best Male Vocal Performance
Key West Intermezzo (I Sawe You First), John Mellencamp, Mercury
Nobody Knows, The Tony Rich Project, LaFace

Best Collaboration With Vocals

God Give Me Strength, Burt Bacharach & Elvis CO«tello (G'race
Of My Heart), MCA

Missing You, Brandy-Tamia-Gladys Knight & Chaka
Khan (Set It Off), East West

Best Album
Secrets, Toni Braxton, LaFace
Falling Into You, Celine Dion, 550 Music/Epic

Best Traditional Vocal Performance
Stardust, Natalie Cole, Elektra

R&B

Best Female Vocal Performance

Not Gon’ Cry, Mary J. Blige, (Writing Tc Exhale), Arista

Sittin’ Up In My Room, Brandy, (Waiting To Exhale), Arista

You're Makin’ Me High, Toni Braxton, LaFace

You Put A Move On My Heart, Tamia (Q’s Jcok Joint), Qwest/Warner Bros.

Best Male Vocal Performance

Lady, D'Angelo, EMI

New World Order, Curtis Mavyfield, Warner Bros.
Like A Woman, The Tony Rich Project, LaFace
Your Secret Love, Luther Vandross, Epi¢/LV

Best Performance By A Duo Or Group With Vocal

Slow Jams, Babyface & Tamia With Portrait & Barry
White (Q’s Jook Joint), Qwest/Warr.er Bros.

Stomp, Luke Cresswell, Fiona Wilkes,Carl Smith,
Fraser Morrison, Everett Bradley, Mr. X, Melle
Mel, Coolio, YoYo, Chaka Khan, Charlie Wilson,
Shaquille O’'Neal & Luniz, (Q’s Jook Joint), Qwest/Warner Bros.
Don’t Let Go (Love), EnVosgue, (Set It Off), East West

Best Song
Sittin’ Up In My Room, Babyface, Songwriter, (Brandy)

You Put A Move On My Heart, Rod Temperton, Songwriter,

(Q’s Jook Joint)

Your Secret Love, Luther Vandross & Reed Vertelney,
Sor.gwriters, (Luther Vandross)

Yon’re Makin Me High, Babyface & Bryce Wilson, Songwriters,
(Toni Braxten)

Best Album

Mazwell's Urban Hang Suite, Maxwell, Columbia
New Waorld Order, Curtis Mavyfield. Warner Bros.
Wards, The Tomy Rich Project, LaFace

RAP

Best Solo Performance :

1, 2, 3, 4 (Sumpin’ New), Coolio.iGaengsta’s Paradise), Tommy Boy
If I Ruled The World (Imagine That), Nas. Columbia

Best Album

Gangsta's Paradise, Coolio, TommyBay

The Score, Fugees, Ruffhouse/Columbxa,

M. Smith, LL Co’ol J. Def Jam

GOSPE lﬁ L
‘Best Traditional Soul Gospel Album

Face To Face, Cissy Houston, HouseOf Blues Music

MUSICAL SHOW

Best Album

A Funny Thirg Happened On. The Way To The Forum, (Original Broad-
way Cast), Angel

COMPOSING
Best Instrumental Composition Written For A Motion Picture Or For Television
Get Shoty (Irstrumental Tracks), John Lurie, Composer

Best Song Written Specifically For A Motion Picture Or For Television

Because You Loved Me (Theme From “Up Close And Personal”), Diane
Warren, Songwriter (Celine Dion)

It Hurts Like Hell (From “Waiting T> Exhale”), Babyface, Songwriter {Aretha
Franklin}

ENGINEERING

Best Engineered Album, Non-Classical

Q’s Jook Joint, Francis Buckley, Al Schmitt, Bruce
Swedien and Tommy Vicari, Engineers (Quincy Jones Q’s Jook
Joint), Qwest/Warner Bros.

Stardust, Dave Reitzas, Elliot Scheiner, Al Schmitt and
Erik Zobler, Engineers (Natalie Co.e), Elektra

PRODUCER

Producer Of The Year

Babyface, {For Toni Braxton, Aretha Frankin, Mary J. Blige, Brandy, Waiting To Exhale)
David Foster, (For Celine Dion, Toni Braxton)

MUSIC VIDEO
Biest Music Video, Short Form
Earth Srg, Michael Jackson, MJJSony Music

Best Musie Video, Long Form
Blood Brothers, Bruce Springsteen, Columbia Music Video

Thank you to all the
B rtists, Producers, Engineers, Managers, Writers, and Record Companielllllili
who made this possible.

Eddie, Janice, Troy, Danielle, and the entire Hit Factory Staff
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Our April 19th issue surveys the state of the reissues market. Bilbcard's Chris
Morris will examine the conceptualizing, packaging and re-marketing of prod-

uct. Other features will include trends to watch for, fa-ure goals, and of course,
a selective guide to forthcoming UK and US releases slated for this year. <

CONTACT:

Robin Friedman - 213-525-2302

ICCT-NET MV K Ad Close: March 11>

Melinda Newman will examine the labels’ goals and strategies for insuring that
consumers are made aware of comedy product lines. Other features include a
quick-reference guide to second quarter releases and events (including video)
and the latest information on the UK’s comedy market. =

CONTACT:
Jim Beloff - 213-525-2311

EﬂU [H AFAICA

Issue DEICHYV /KB Ad Close: March 11 )

This spotlight provides a comprehensive analysis of this evolving markst, from its
A&R trends to its diverse artists. Other features include late-b-2zking develop- .
ments in South Africa’s music business, the development of new concert venues,

and a graphic summary of data relating to the market.

CONTACT:

Christine Chinetti - 44-171-323-6686

1997 Nashuille 615/(ountry Music Sourcebools )
" Publication Date: May 7, 1997 XL RO L) March 14) &

Nashville 615 listings include record companies, recordmg stud|os music publishers,

and other artist-related services in the Nashville area. The Country Music Sourcebook

listings include key country music contacts including: record companies, country talent
managers, agents, radio stations, concert promoters, and music putlishers. ‘

U.S./Canada: Dan Dodd - 213-525-2299

www.americanradiohistorv.com

Place your
ad today!

EAST/CANADA

212-536-5004 - PH
212-536-5055 - FAX
KEN PIOTROWSKI

PAT ROD JENNINGS
KARA DIOGUARDI

WEST/MIDWEST
213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

SOUTHEAST
615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

FLORIDA/LATIN AMERICA
305-441-7976 - PH
305-441-7689~ FAX
ANGELA RODRIGUEZ

UK/EUROPE

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHERINE FLINTOFF

ASIA PACIFIC
Singapore: 65-338-2774
Hong Kong: 852-2527-3525
CLINCH-LEECE

AUSTRALIA

613-9824-8260-PH
613-9824-8363-FAX
AMANDA GUEST

FRANCE

331-4549-2933 - PH
331-4222-036%5 - FAX
FRANCOIS MILLET

MEXICO/
WEST COAST LATIN

213-525-2307
DAISY DUCRET

ITALY

394(0)362+54.44.24 - PH
39+(0)362+54.454.35 - FAX
LIDIA BONGUARDO

JAPAN
213-650-3171 - PH

213-650-3172 - FAX
AKI KANEKO
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Epic’s Tuatara Breaks Boundaries
Act Would Rather Bebop Than Modern Rock

l BY CRAIG ROSEN

LOS ANGELES—Tuatara, whose
Epic debut, “Breaking The Ethers,” is
due April 1, may feature the Scream-
ing Trees’ Barrett Martin, Luna’s
Justin Harwood, and R.E.M.’s Peter
Buck, but the group definitely isn’t the
typical rock’n’roll side project. In fact,
the instrumental band doesn’t play
rock’n’roll.

“We wanted to get as far away from
that as possible,” says Martin, who has
also recorded with the rock side pro-
ject Mad Season. “To a certain degree,
all of us are kind of tired of working in
the fairly restrictive format of modern
rock. As we all witnessed last year, it’s
not doing so well.”

However, the band, which also in-
cludes multi-instrumentalist Skerik
from Critters Buggin, was formed
from a desire to experiment with new
sounds, rather than as a reaction to
modern rock’s faltering commerecial
clout.

“Each one of us, in each of our
bands, has a reputation of doing some-
thing new in rock’n’roll,” Martin says.
“We just thought, ‘Why not just try
something totally different?’ ”

Tuatara effectively fits that bill.
“Breaking The Ethers” features the

TUATARA

band’s members playing a variety of
mostly acoustic, often exotic instru-
ments (tablas, bullroarer, Tibetan
horns, six-string bass, steel drums,
etc.) and experimenting with a diverse
array of sounds ranging from world
music to jazz.

Aside from the band’s four-man
core, the album also features such
noted guests as Pearl Jam’s Mike
MecCready on electric guitar, Los
Lobos’ Steve Berlin on bass penny
whistle, and R.E.M. sideman and
Young Fresh Fellows member Scott
McCaughey on steel drums.

“We have that jazz bebop influence
that is coming from a Miles Davis-
Mingus-Coltrane-Thelonious [Monk]
influence,” Martin explains. “The
record itself is the kind of thing that
you can put on and get into if you want
to, or it can just be there and you can

Lauper’s Artistic Aspect
Emphasized On Epic Set

[ BY LARRY FLICK

NEW YORK—As the April 1 release of
“Sisters Of Avalon” draws near, Epic
Records continues to strive to illumi-
nate Cyndi Lauper as an artist of
greater creative substance than the
often-cartoonish figure who became a
leader of the MTV generation in 1983
with the kitschy “Girls Just Want To
Have Fun.”

Produced by the singer with Jan
Pulsford and Mark Saunders, the
album plays to
Lauper’s consider-
able strengthsas a
vocalist and her
marked maturity
as a songwriter,
with broad stylis-
tic leanings that
range from tex-
tured hip-hop and
dance to guitar-
driven alterna-pop. Despite its seem-
ingly disparate musical elements, “Sis-
ters Of Avalon” is a cohesive and
remarkably powerful collection that is
notable for the absence of the novelty
ditties that have long been associated
with the singer.

But is the world ready for the “seri-
ous” Cyndi Lauper? “There are cer-
tainly some preconceived notions that
we have to overcome,” says David
Massey, senior VP of Epic (U.S.).
“There have always been two sides of
Cyndi. There’s always been a musical-
ly adventurous side, as well as the zany
personality that became dominant in
the '80s. We believe that with perse-
verance and the right exposure, we can
gradually knock down any barriers
ahead.”

LAUPER

The key to the label’s marketing plan
is touring. Although details have yet to
be confirmed, Lauper will spend much
of the spring and summer on the road.
“In the past, her records have been
built almost exclusively around MTV
and radio,” Massey says. “Obviously,
those are still vital elements of our plan.
Cyndi is at her best onstage. We want
to make the most of that.”

Epic will open its radio and club cam-
paign for the project in early April with
“You Don’t Know,” a commercially
viable, funk-fortified pop jam that has
been deftly remixed with a variety of
trend-conscious dance beats by Tony
Moran, Prince Quick Mix, and Junior
Vasquez. Additionally, the label is press-
ing a CD sampler that will feature sev-
eral of the album’s more cutting-edge
tracks, including the jeep-fashioned
“Fall Into Your Dreams” and the jazz-
laced shuffler “Say A Prayer.” The
sampler will be serviced in early March
to radio programmers at triple-A, mod-
ern rock, and erossover formats, as well
as to retailers and selected press.

“The intention is to give a taste of the
record to the tastemakers who will
spread the word of the music’s quality,”
Massey says.

A number of indie retailers have
already been exposed to the album via
its Japanese pressing, released in
November, thanks to the demand of
Lauper’s die-hard fans.

“She’s one of those unique artists
who has loyal followers that literally
clamor for every bit. of music or memo-
rabilia they can get their hands on,”
says Marlon Creaton, manager of
Record Kitchen in San Francisco. “I
agree that there are some people who

(Continued on page 34)

enjoy it, but you don’t have some
screaming angst-ridden vocalist over-
powering everything. At the same
time, there isn’t any one lead instru-
ment, so it is not a barrage of saxo-
phone-driven bebop. It’s a lot of dif-
ferent things.”

To break from the modern rock that
Tuatara’s members are known for
with their other bands could be a mar-
keting nightmare, but neither Martin
nor Epic seem too concerned.

“We're leaving it in the hands of
Epic to sort of sell this thing and to
take it to the people,” says Martin,
who is also acting as the group’s man-
ager. “But I do think there are a lot of
people that would like the record, and
there is a market for it, if you want to
call it that, somewhere out there.”

Epie senior director of West Coast
marketing Al Masocco says finding
that market won’t be as difficult as
some might assume.

“When you look at the lineup, right

(Continued on next page)

Planet Bjork. Elektra Entertainment executives and area WEA reps came from
near and far to support Bjork at a recent in-store appearance at a Tower Records
in New York. Shown, from left, are Andrew Hilsberg, WEA New York marketing
coordinator; Pete Rosenblum, Elektra national director of pop promotion; Ko
Kawashima, Bjork's manager; Bjork; Jeff Bardin, WEA New York representative;
Zsuzsanna Cohen Murphy, Elektra director of marketing; Jay Perloff, WEA
regional marketing manager; Brian Gohen, Elektra VP of marketing; and Paul
Uterano, Elektra national sales manager.

THE ENVELOPE PLEASE: It’s hard to believe that
Grammy time is upon us once again, and that, once again,
I’'m making my predictions. Those Grammy voters are
tricky, but here’s my best guesses as to who’s coming home
with a little gold statue on Wednesday (26). I've stated so
in categories in which my personal choice differs from
whom I believe the voters have picked.

* Record of the year: Given that the entire voting mem-
bership can cast their ballots in this category, it’s possible
that they’ll go for “Because You Loved Me”—it’s got the
broadest appeal of all the songs, and Celine Dion has had
a fabulous year. But my hunch is that

Grammy Award Picks: An Annual
Primer On Who’s Going To Beat Whom

why is his widely ignored “Cry Love” up against Oasis’
“Wonderwall” here? The Grammy goes to “Give Me One
Reason” by Tracy Chapman. My vote is for “6th Avenue
Heartache,” written by the Wallflowers’ Jakob Dylan.

* Best rock album: The Grammy goes to “Road Tested”
by Bonnie Raitt because NARAS loves her. Normally, I'm
all for Raitt getting any award, but since “Road Tested” is
a live album, I’'m voting for “Sheryl Crow” by, duh, Sheryl
Crow. It’s far superior to her A&M debut and has been
overlooked—until now.

» Best R&B album: Curtis Mayfield could get the sen-

timental vote for “New World Order,”

the Grammy is going to go to Eric
Clapton’s “Change The World.”

* Album of the year: As hip as the
National Academy of Recording Arts
and Sciences (NARAS) looks by
putting Beck’s “Odelay” in this cat-
egory, the only way that set will win
is if only critics vote. I don’t listen to

and no one would complain about
that, but, in my mind, the deserving
album here is “Maxwell’s Urban
Hang Suite” by Maxwell or “Words”
by the Tony Rich Project.

* Best female country vocal per-
formance: Generally Mary Chapin
Carpenter wins any time she’s nom-

it much at home, but I hope that the
Grammy goes to Dion for “Falling
Into You.” She has worked extreme-
ly hard this past year, and, more than a year after its
release, the album is still kicking butt.

 Song of the year: Dion may lose in the record of the
year category, but NARAS isn’t going to deny fave Diane
Warren a statue here. “Because You Loved Me” gets the
Grammy. My preference is “Change The World,” written
by Gordon Kennedy, Wayne Kirkpatrick, and Tommy
Sims.

¢ Best new artist: Record sales may be in a
slump, but this year’s list contains five proven winners who
have breathed new life into the industry. The Grammy goes
to Jewel. She’s been a NARAS advocate, and people like
that. My personal vote goes to the Tony Rich Project, but
it would be fine with me if there were a five-way tie,
because there’s something in my heart that really wants
LeAnn Rimes to win. In addition, I really like the Garbage
and No Doubt albums.

* Best pop album: Shawn Colvin and Sting, perennial
Grammy pets, are both nominated here for “A Few Small
Repairs” and “Mercury Falling,” respectively, neither of
which has lived up to sales expectations. But Dion is going
home with the award this year for “Falling Into You,”
unless voters figure that she’s going to get so mary other
awards that they’ll throw this one to Sting.

* Best rock song: I'm a little baffled by some of these
nominations, but then, who isn’t? I love John Hiatt, but

by Melinda Newman

inated. This year, her “Let Me Into
Your Heart,” a clever, upbeat ditty, is
nominated. The Grammy goes to
Carpenter. My choice is Rimes for “Blue.”

* Best male country vocal performance: This is a weird
category in that neither Junior Brown, who’s nominated
for “My Wife Thinks You're Dead,” nor Lyle Lovett, who’s
up for “Private Conversation,” gets much (read no) country
airplay, but they definitely have their fans. The Grammy
goes to Vince Gill for “Worlds Apart.”

< Best country song: The biggest single of the year,
Brooks & Dunn’s “My Maria,” isn’t eligible since it’s a
cover of the B.W. Stevenson hit. The Grammy goes to
“High Lonesome Sound,” written and performed by Gill.

« Best country album: The Grammy goes to Gill’s “High
Lonesome Sound,” although Lovett’s “The Road To Ense-
nada” could be a dark-horse victor. It depends upon how
many non-Nashvillians voted in this category.

 Best song written specifically for a motion picture or
for television: The oft-nominated Babyface will, unfortu-
nately for him, cancel himself out in this category, for which
he has received three of the five nominations (all for his
work on “Waiting To Exhale”). The winner will be “Be-
cause You Loved Me,” written by Warren and performed
by Dion.

* Producer of the year: Absolutely, without a doubt, this
award should go to Babyface. However, David Foster is
going to give him a run for his money. In a photo finish, the
Grammy goes to Babyface.
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Bob Woodruff’s ‘Road’ Leads To Imprint
Nashville Artist Finds Label In-Sync With His Vibe

H BY JIM BESSMAN

NEW YORK—Having left his first
label over “philosophical differences,”
singer/songwriter Bob Woodruff,
whose 1994 debut, “Dreams & Satur-
day Nights,” was released to great
critical acclaim, made label ideology
a central issue in seeking a new deal.
At Imprint Records, the Nashville-
based artist believes that he has
found the right creative vibe, with the
resulting “Desire Road” satisfying
his artistic needs and the new
Nashville label’s goals.

“Bob’s determined to reach people
on his own terms, and we relate to
that, says Imprint president Bud
Schaetzle, who co-founded the com-
pany with chairman/CEO Roy Wun-
sch. “He has his own classic mix of so
many different things: traditional
country and edgier rock-oriented
stuff, and great acoustic values that
live side by side with electric [songs].
But we got involved because he rep-
resented the ideal artist for what this
period in country music history looks
like.”

As Schaetzle notes, Woodruff’s
“first album didn’t get a great shot
and got lost in the shuffle—but I still
have it in my car CD player because
it’s so great!”

The major difference with “Desire
Road,” says Woodruff, is the label
move from Asylum to Imprint. “I was
one of the first artists signed to Asy-
lum when it opened in Nashville, and
based on an artist roster including
singer/songwriters like Guy Clark
and Emmylou Harris, I felt like it was
the perfect home for me. But toward
the end of my record’s promotion, 1
felt their philosophy changed, and
after an amicable split, I and my man-
ager, Jim Della Croce, met with Roy
and felt that he was starting up a
label similar to Asylum, at the begin-
ning, that would be the right place for
me to make records.” ’

If anything, “Desire Road” is
“more rockin’ ” than “Dreams & Sat-
urday Nights,” Woodruff continues.
Co-produced by Woodruff and Ray
Kennedy, the new album brings back
such sidemen as James Burton and
Sam Bush from theé first album, as

well as’others like bassist Garry Tal-
lent, keyboardist Micheal Smother-
man, guitarist Randy Lee, and Mav-
ericks drummer Paul Deakin. Also
guesting on the album are the Mav-
ericks’ Raul Malo, Joy Lynn White,
Pig Robbins, and Harry Stinson.

“We discussed a more organic
sound,” says Woodruff, “not ‘follow-
ing the map’ as
far as making rec-
ords in Nashville
is concerned—
which neither of
us were interest-
ed in. What’s
great about Ray
is, he’s not into
the politics of
making records in
Nashville, or anywhere else for that
matter—trends or hit formulas. He’s
only interested in helping artists
make the best records they can
make.”

Comfortable with the “singer/
songwriter” tag, Woodruff notes that
he wrote nine of the new album’s 12
tracks. “The label left us alone pret-
ty much,” he says, “but we knew there
was some pressure to get a sohg that
was appropriate for country radio—
which started me looking for outside
material.”

The leadoff track from “Desire
Road,” a cover of John Fogerty’s
“Almost Saturday Night,” “seems to
be the no-brainer” as a first single,
says Della Croce. Although the orig-
inal wasn’t a country hit, Woodruff
notes that the “good times, rodeos,
and car lyrics all fit in with country
radio—and it was a fun compromise
with the record company in trying to
get on country radio.”

The two other covers are Arthur
Alexander’s “Every Day I Have To
Cry Some” and “If It’s Really Got To
Be This Way.”

“He really melds R&B with coun-
try music in a way that really gets to
me,” says Woodruff of the late
Alexander. Of the album as a whole,
Woodruff says that he was able to
“meld my eountry influences and
rock influences and bring in all kinds
of styles—everything from Merle
Haggard to the Beatles.”

WOODRUFF

EPIC’S TUATARA BREAKS BOUNDARIES

(Continued from preceding page)

there is a slam-dunk superstar group,”
he says. “The credibility is absolutely
incredible at the college/alternative
level.”

Yet the actual sound of Tuatara can
reach far beyond the band members’
usual radio core. Masocco says, “It cer-
tainly will have enormous impact at the
alternative and college alternative
level, but it certainly can fit into the
NAC and triple-A formats very easily.”

Epic plans to service radio with the
entire album about a week prior to
street date, concentrating on those
four formats as well as specialty shows.

At least one modern rock jock is anx-
iously awaiting the album’s release.
Jason Hughes, who handles overnights
and hosts the local music specialty
show “The Young And The Restless”
on modern rock KNDD (The End)
Seattle, caught one of the band’s first
performances at the Crocodile Cafe in

Seattle. “They’re really great and have
a very ethereal sound,” Hughes says.

He plans to play Tuatara on his
show, noting that each of the players
has a following. “Skerik is huge, Peter
is now a Seattle mainstay, and Barrett
is pretty popular,” he says.

In an attempt to capitalize upon the
names of the band’s members, Epic
plans to affix a sticker to the album
listing the group’s lineup.

Tuatara is also bound to get expo-
sure from a unique tour, booked by
Artist Direct, beginning in May with
former American Music Club front
man Mark Eitzel and McCaughey’s
Minus 5. )

Since Skerik, Martin, and Buck
played on Eitzel’s “West,” due May 6
on Warner Bros., they will also back
the singer live. Buck and Martin also
play on the Minus 5 album, tentative-
ly titled “The Lonesome Death Of

For Schaetzle and Imprint, it’s now
a matter of “waiting for the Nashville
wheel to turn around and make room”
for an artist like Woodruff, a New
Yorker who’s resided in Music City
for the past five years.

Imprint, though, will take a decid-
edly proactive promotional stance.
“We’ll get the album out to people
who appreciate music on a pure
level,” says Schaetzle. “If it gets a
shot, it will work [with] anyone who
likes great traditional country, and
with more adventurous people who
like a little energy mixed with tradi-
tion. We'll beat our brains out getting
him playing in front of people and
getting the pitch to every format that
might be interested, because he’s got
the potential to have a fan base of
performers [like] John Prine and
Lyle Lovett.”

Schaetzle concedes that he’s facing
an “uphill battle” at eountry radio,
“but we’ve delivered [material] for it,
and if it gets heard, maybe he’ll get a
shot—but if not, it doesn’t matter.
We're not going to play the tradition-
al game and try to sucker-punch
radio or anybody into thinking that
he’s the next shiny, squeaky Nashville
hat act. We're still kicking around
which formats will get which songs,
and for the time being we have decid-
ed to just let people let us know what
they want to play. We’re not going to
fool anybody into thinking he’s any-
thing else other than a pure music
guy or turn him into something he’s
not, and if he winds up rock or alter-
native or Americana or album rock or
country, we don’t care. . . because he
appeals to so many kinds of tastes
and is broad enough for more than
Jjust one thing.”

Imprint will also employ “all the
usual marketing tools,” adds Schaet-
zle, with tour support the most visi-
ble initially. Woodruff is playing a
number of industry conventions prior
to setting out in mid-April on a North
American tour to last through the

fall. According to Della Croce, Tal-,

lent, Smotherman, Deakin, Lee, and
steel player Tommy Hanum will
accompany Woodruff during the first
leg of the tour, with Kennedy making
occasional appearances as a guitarist.

Buck McCoy.” The set is due May 6
from McCaughey’s new Hollywood
Records-distributed Malt label.

“It is going to be sort of a double-
headliner tour that is going to be a
seamless night of music,” Martin
says. “We will do some Tuatara musie,
then Mark will come out and we will
do some of his music, and Scott will
come out and do some of his songs . . .
It will be a revolving night of music.

“We are all really excited about
this, because none of us have ever
done anything like this, and we’ve
never seen anything like this,” Mar-
tin adds. “It’s not a standard kind of
tour with an opening band and a head-
line band. It’s just going to be seven
guys, playing different instruments,
different forms of music, in a very dif-
ferent sort of atmosphere. It won't be
the typical bombastic, loud, rock’n’roll
scenario.”

Breaking Records’ Treehouse
Debuts On New Hootie Lahel

Il BY MELINDA NEWMAN -

NEW YORK—As one Atlantic exec-
utive says with atypical record com-
pany bluntness: “We're fully aware
that the name Treehouse means
nothing to anybody right now.” But if
the label has its way, that will change
very soon.

Treehouse, a four-piece from Liv-
erpool, England, is the first band
signed to Hootie & the Blowfish’s
new Atlantic-distributed label,
Breaking Records. “Nobody’s Mon-
key” comes out April 1.

Breaking Records exees certainly
weren’t thinking about signing over-
seas acts when they started the
imprint last year, but the label prin-
cipals realized they had to trust
where the music led them.

“We're a Southern-based label
[Columbia, S.C.], but we heard this
tape and it really blew us away, and
then we saw them live,” recalls
Breaking Records VP/GM John Cald-
well. “It came to a point where we
said, ‘We know they’re from England
and it presents a logistical problem,
but we think they need to be heard.” ”

While Breaking Records went to
distant shores to find its premiere
act, the members of Treehouse simi-
larly left their native country to find
fortune.

Fully aware that they were not in
vogue with the Britpop sound coming
out of the U.K., the band—composed
of lead singer/songwriter Pete Riley,
bassist Paul O’'Brien, drummer Abe
Juckes, and guitarist Keith Thomas
—felt it stood a better chance if it
came to America.

“We'd played gigs in England and
showcased, but in the end, they were
trying to make our music more Brit-
pop than it was,” says Riley. “A lot of
the British bands are just cloning
each other. The type of music we’re
playing is happening over here in
America.”

With that in mind, the band saved
its money and came to Los Angeles
for two weeks, armed with a number
of gigs at venues like the Whisky a
Go Go as well as two impromptu
acoustic dates at a Borders book-
store.

The band came to Breaking Rec-
ords’ attention after a friend at Sony
Music Publishing, aware of Tree-
house from its L.A. trip, sent Cald-
well the band’s tape. A quick jaunt to
England confirmed what the advance
promised: Treehouse was a band
with good, catchy alterna-rock songs
made even better by the group’s
energetic live performances. Its
sound is much more akin to a Gin
Blossoms or Del Amitri than its new
bosses, Hootie & the Blowfish.

“As much as I respect Hootie, we
don’t sound anything like them,” says
Riley. “We’re much harder as a live
band. The public is intelligent and
will see Treehouse for what they are.
This is not Hootie or Cravin’ Melon.”

As Atlantic Records director of
product development Pat Creed
notes, it was never Hootie & the
Blowfish’s intention to ink bands in
its own image. “They signed them
because they like them, not because

they sound like them. It’s like asking
Alanis Morissette if she’s like [Mav-
erick Records founder] Madonna.”

While Treehouse might not sound
much like Hootie & the Blowfish, the
band has taken a page from Hootie’s
suceessful playbook: hitting the road
hard. Even though “Nobody’s Mon-
key” doesn’t come out for several
weeks, Treehouse has been playing
clubs in the Southeast, where it has
relocated, since January.

Riley understands the reasoning
but still finds it strange to play with
no album to sell. “I find it totally
weird, because after people see the
band, people want the album, and it’s
like, “‘Uh, why are we doing this? But
I think there’s a method in the mad-
ness. They want to get the band some
exposure, and we've already got a
mailing list of 1,000 people just for

TREEHOUSE

the U.S.”

“We want to have them build up a
live following,” says Creed. “When
you're trying to introduce a band that
doesn’t have a following anywhere,
your options are fairly limited. You
can’t just go to radio and say, ‘Play
these guys.” There has to be a spark
from somewhere. We didn’t want to
be in a position of just releasing a
record and saying, ‘This is a great
record, play it.” ”

The touring is where Hootie & the
Blowfish’s connection has really come
into play. Through the band’s many,
many years of Southeastern club
touring before it was signed to
Atlantic, it has built up an unparal-
leled nest of connections.

“As an organization, Hootie & the
Blowfish have built up a lot of good-
will in the Southeast,” says Caldwell.
“We plan on taking advantage of the
relationships we have. We have them
in clubs they need to be in. We have
them opening for established acts.”

Treehouse is booked by Metro Tal-
ent.

The idea is that by the time the
first single, “Daddy Inside,” comes
out in a few weeks, the band will
mean something to a number of radio
programmers. The single will go to
commercial alternative, rock, triple-
A, and college stations.

“College figures very strongly into
our plans,” Creed says. “The South-
east has a tremendous amount of col-
leges, and while the college radio
charts have a lot of alternative acts
on them, your average college stu-
dent is often a mainstream music fan.
We're going to drag them over to any
college that they’re near and maybe
do a show in the union, go down to the
local record store. We told them,
‘Don’t plan on getting a good night’s
rest for at least another year.’ ”
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Category 70
Best Recording Package

1,SET THE TWILIGHT REELING
Stefan Sagmester, ort director
(Lou Reed) [Warner Bros. Records]

2. ULTRA-LOUNGE (LEOPARD SKIN SAMPLER)
Andy Engel & Tommy Steele,

art directors (Various Artists) [Capitol
Records]

3. AENIMA

Adam Jones 8& Kevin Wilhs,

art directors (Tool) [Zoo Entertainment/
Volcano Entertginment]

4  MIRACLE OF SCIENCE

Stefan Sagmeister, ort director
(Marshall Crenshow) [Rezor & Tie
Entertainment}]

S .EAST OF THE SUN: THE WEST
COAST SESSIONS

Chika Azuma & Patricia Lie, ort

directors (Stan Getz) [Verve Records)

Category 71
Best Recording Packoge - Boxed

6 .THE COMPLETE REPRISE STUDIO
RECORDINGS

JoDee Stringham & Jim Ladwigq,

art directors (Frank Sinatra) [Reprise

Records)

7 .BLUES, BOOGIE, & BOP: THE 19409
MERCURY SESSIONS Mhichael Lang,
David Lau & Gwuho Turturro, ort direc-
tors (Various Artists) [PolyGram Records)

8 .THE MAN FROM IPANEMA
Gwaho Turturro, ort director (Antonio
Carlos Jobim) [Verve Records)

9. THE COMPLETE COLUMBIA STUDIO
RECORDINGS

Chika Azuma 8 Arnold Levine,

ert directors (Miles Davis & Gil Evans)

[Columbio Records)

YO .NEW ADVENTURES IN HI-FI
Chnis Bitheimer & Michael Stipe, ort
directors (R.E.M.) [Warner Bros. Records]

Los Angeles, California 90036 800-856-4244
New York, New York 10019 800-838-4244

60160 800-226-4244
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan®

The Heatseekers chart lists the best-selling tities by new and developing artists, defined as those who have never appeared in the

25 6

FRANKIE CUTLASS VIOLATOR 1548*/RELATIVITY (10.98/15.98)

POLITICS & BULLSH*T

THE CHEMICAL BROTHERS ASTRALWERKS 6157*/CAROLINE (10.98/14.98)

> = 8. SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I I l I " top 100 of The Billboard 200 chart. When an albim reaches this level, the album and the artist's sunsequent albums are immedi-
wulolv g ately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates viny! LP is
T § 2 l§' ; I | ARTIST MARCHS! , e7 TITLE available. () Albums with the greatest sales gains. © 1997 Biilboard/BPI Communications.
- - ¥ LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
)
A& NO.1T % & & 26 19 | 25 | FUN LOVIN' CRIMINALS EmI 35703 (7.98/11.98) COME FIND YOUVRSELF
2 | 19 | 702 8w 10 530738*/MOTOWN (8.98/16.98) NO DOUBT (21)) 33 | 6 | SWEETBACK EPIC 67492 (10.98 EQ/16.98) SWEETBACK
14 | NO MERCY ARISTA 18941 (10.98/15.98) NO MERCY 28 | 24 | 7 | ASHLEY MACISAAC A&M 540522 (8.98/10.98) HI HOW ARE YOU TODAY?
31 KENNY CHESNEY BNA 66908/RCA (10.98/15.98) ME AND YOU

EXIT PLANET DUST

DONELL JONES LAFACE 26025%/ARISTA (10.98/15 98)

S

NUNO A&M 540593 (10.98/16.98)

SCHIZOPHONIC

4 PEDRO FERNANDEZ POLYGRAM LATINO 534120 (9.98/16.98)

DESEOS Y DELIRIOS

1
2 1
€DK 2
@ 30 21 11 ALFONZO HUNTER DEF SQUAD 52827/EMI (10.98/16 98) B[Am DA BERRY
5 3 15 | DUNCAN SHEIK ATLANTIC 82879/AG (10.98/15.98) DUNCAN SHEIK @ 1 MOBY ELEKTRA 6203 L/EEG (10.95/16 98) ANIMAL RIGHTS
@ 9 11 PAULA COLE IMAGO 46424/WARNER BROS. (10.98/15.98) THIS FIRE @ 1 SICK OF IT ALL ELEKTRA 62008/FEG (10.98/:6 98) BUILT TO LAST
@ d 3 O, Nl e AT A0 (o T0. ] , 0 L3 33 31 28 | CLEDUS “T.” JUDD RAZOR & TIE 2825 {10.98/16.98) | STOLED THIS RECORD
18 | R, BILL ENGVALL WARNER BROS. 46263 (10.58/16.98) HERES YOURSIGN | a4 [ 23 | 6 | MATCHBOX 20 av s2721ns 7 0m1 108 YOURSELF OR SOMEONE LIKE YOU
@ — £ GIOVANNI New CASTLE 5527110.9515.98) ROMANCE @ 40 30 RAY BOLTZ worD 67304/EP|C?3_,€;—8:Q/15.98) THE CONCERT OF A LIFETIME
& e HENERVETRIES G Sl P AR 41 24 FRED HAMMOND & RADICAL_FOREHRIST BENSON 4320 (10.98/15.98) THE SPIRIT OF DAVID
11 5 11 TRICKY {SLAND 524302 (10.98/16.98) PRE-MILLENNIUM TENSION p 2% T T T P et R AL
g ; ;—— :EE:::L:;/\\I::::INZS:US::rfzzl;:;a:;j(:gsg/?/;25)8) T};EE:S;EE': 38 27 25 | AKINYELE 700 31142*VOLCANO (6.98/9.98) PUT IT IN YOUR MOUTH (EP)
m 6 S LS rren e T HoT 39 36 17 | CRYSTAL LEWIS MYRRH 5036/WORD (10.98/15.98) BEAUTY FOR ASHES
@ 5 5 PRODIGY MUTE 9003/xL (10.98/15.98) MUSIC FOR THE JILTED GENERATION 40 32 3! DJ KOOL CLR/AMERICAN 43105/ WARNER BROS. (10.98/15.98) LET ME CLEAR MY THROAT
16 11 19 SOUL COUGHING SLASH 46175*/WARNER BROS. (10.98/15.98) IRRESISTIBLE BLISS L o g ERIEIE ENE] ARNERBROSTA627010°98/15 98) i Sl I
17 12 21 GARY ALLAN DECCA 11482/MCA (10.98/15.98) USED HEART FOR SALE _ 12 SUSAN ASHTON SEERROW STUS8 (eS8, 25 DS O
—18—_ 10_ 26 ANN NESBY PERSPECTIVE 549022/A&M (10.98/14.98) I'M HERE FOR YOU o 30 2l R O g (NOCEE BEs™0
20 | 31 | KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE 4 | 37 | 16 | KULA SHAKER columsi 67822 (1098 EQ/16.98) _ &
20 | 17 | 36 | PAUL BRANDT REPRISE 46180/WARNER BROS. (10.98/16.98) CALM BEFORE THE STORM 44 | 28 | JACI VELASQUEZ WORD 67823/EPIC (10.98 EV/15.98) HEAVENLY PLACE
(ZD| % | 3 | SPACE GUT REACTION 53028 UNIVERSAL (10.98/15.98) ~ SPIDERS — | 7 | GRUPO LIMITE POLYGRAM LATINO 33302 (7 98/12.98) PARTIENDOME EL ALMA
22 | 13 | 23 | LOCAL H ISLAND 524202 (8.98/14.98) AS GOOD AS DEAD — | 5 | AVALON spARROW 51485 (10.98/15.98) AVALON
23 | 16 | DAVID KERSH CURE 77848 (10.98/15.98) GOODNIGHT SWEETHEART — | 1 | RAHSAAN PATTERSON MCA 11559 (9.98/12.98) RAHSAAN PATTERSON
24 | 16 | 24 | AMANDA MARSHALL EPIC 67562 (10.98 EQ/16.98) AMANDA MARSHALL 49 | 34 ] 35 MY HEART
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY DOUG REECE

LEE ANN II: Word in Nash-
ville is that the sel(-titled
Decca Records debut by Lee
Ann Womack is destined for
great things. The album,
whose release date was pushed
up a month to May 13, is
already generating strong

Hothouse Flowers. The
self-titled debut album
from Wild Orchid bows
March 25 on RCA
Records. The act has
been featured on “Access
Hollywood,” “Soul Train,”
and MTV's “Singled Out”
and will be highlighted in
a forthcoming CNN
“Showbiz Today” seg-
ment. The duo’s second
single, “Talk To Me,” was
serviced Feb. 10 to top
40 radio.

interest from country radio
programmers, a few of whom
are spinning “Never Again,
Aguin,” even though the
impact date for the song is offi-
cially Mareh 10.

WKIX Raleigh, N.C,
WUBE Cincinnati, and KKBQ
Houston are among the sta-
tions that are early on the
track.

“The singing is extraordi-
nary, the material is extraor-
dinary, and Mark Wright has
produced the album of his
life,” says KKBQ PD Dene
Hallam. “I would be surprised
if this album doesn’t go triple-
platinum.”

KKBQ has also been spin-
ning “The Fool” and “Bucka-
roo,” as well as breaking a sta-
tion rule by putting the artist
on-air to perform before
KKBQ was playing her music.

Womack is managed by Erv
Woolsey.

Frovoror v [’L
LION? Over the last

Germano, was serviced Jan. 28 to college radio and

specialty shows.

Georgetown students and has
developed into a foursome that
regularly sells out venues in
Boston, Washington, D.C., and
Chapel Hill, N.C.

Label GM Scott Robinson
says that 60%-70% of the acts’
fan bases are generated in col-
lege towns.

Former Rhythmie artist
Ingram, whose Rising Tide
debut, “Livin’ Or Dyin’,” bows
Mareh 25, plans on going back

A New Drug. Giant Sand
members Howe Gelb, John
Convertino, and Joey
Burns’ newest collabora-
tion comes out Tuesday
(25) on Thirsty Ear Record-
ings under the name OPS8.
The album, which features
several tracks with the
haunting vocals of Lisa

I

MOUNTAIN
Bill Engvall, Here’s Your Sign

few years, Dallas-
based indie Rhyth-
mic Records has
beenn quietly and
consistently priming
its acts for major-
label deals by help-
ing them develop
solid fan hases.

Such artists as [
Rising Tide’s Jack ‘

to his college roots to build
sales (Billboard, Ieb. 8). Still,
the singer/song-
 NORTHEAST writer says, these
Nuno, Schizophonic | tours of duty have
—_— = ——— heen invaluable in
building a live show
that he feels will
translate well with

EAST NORTH CENTRAL
The Verve Pipe, Villains

WEST NORTH CENTRAL
John Lang, Lie To Me

mainstream audi-
ences.

“When it comes
" right down toit, a lot

IA

MIDDLE ATLANTIC ;
Frankie Cutlass, Politics & Bufish*t

“~ 3

|
[

PACIFIC

Squirrel Nut Zippers, Hot

Ingram, Arista’s
Sister 7, and A&M’s
Jackopierce have all
benefited from the
label’s simple, eifec-
tive grass-roots efforts, which
focus on band strongholds and
college circuits.

Its latest project is Vertical
Horizon’s “Live Stages,”
which has sold 2,000 units
since its Jan. 10 release,
according to SoundScan.

The James Taylor-esque
rock band started out as a col-
laboration between two

THE REGIONAL ROUNDUP

of [young artists] are
being thrust out in
front of 25,000 peo-
V ple at fairs, and for
God's sake, it might
be their first gig,”
says Ingram. “That’s
why you see 80 many
copycats.  Bands
don’t have the time anymore to
find out what works for them

~ SOUTH ATLANTIC
702, No Doubt

=——=—=

}/ o
N

SOUTH CENTRAL
Kenny Chesney, Me And You

A

Rotating top 10 lists of best-selling titles by new and developing artists.

and what doesn’t.”

SLENOAMAWN -

EAST NORTH CENTRAL

The Verve Pipe Villains
702 No Doubt
No Mercy No Mercy
Duncan Sheik Duncan Sheik
Paula Cole This Fire
Local H As Good As Dead
Kenny Chesney Me And You
Merrit Bainbridge The Garden
Giovanni Romance

. Repubtica Republica

Robinson, who also operates
RobinsonWood Management
with partner Brady Wood,
says that Rhythmie evolved as
a means of pressing albums
that its bands could sell at
shows.

In fact, Robinson says, tour-

SOUTH ATLANTIC
702 No Doubt
Frankie Cutiass Politics & Bullsh*t
Ann Nesby I'm Here For You
Cravin’ Melon Red Clay Harvest
No Mercy No Mercy
Kenny Chesney Me And You
Akinyele Put it In Your Mouth (EP)
Bill Engvall Here's Your Sign
Duncan Sheik Duncan Sheik
Sweetback Sweetback

oINS mAWN -~

—

ing takes precedence over
many activities commonly han-
dled by management compa-
nies and labels.

“We don’t shop our bands to
radio or the industry,” he says.
“We build from the street and
hope that people will hear
about them.

“It gives the artist value,.
because when it comes time to
do a deal, it minimizes the
guesswork for the majors,” he
adds. “We like to say we take

Odds And Ends.
“Someone Who's Cool,”
the first single from the
Odds’ Elektra debut,

Nest,” is receiving regu-
lar spins at such modern
rock stations as KPNT
St. Louis, KZON
Phoenix, and WCYY
Portland, Maine. The
Odds open for the Con-
nells this month at sever-
al Northeast dates.
“Nest,” the band’s fourth
album, was released
Jan. 28.

the bands {rom zero to 50,000
records, and the majors take
them from 100,000 to a mil-
lion.”
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Hot R&B Airplay.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 95 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.

AN AR
z 2] z 1%
o |5 | & | TITLE » || @ | TITLE
£ | S| 2 | ARTIST (LABELPROMOTION LABEL) Z | 3| = | ARTIST (LABELPROMOTION LABEL)
DA’ DIP
* % NO.T & # 38|34 10_ FREAK NASTY (HARD HOOD/POWER/TRIAD)
111110 ON & ON JUST A TOUCH
ERYKAH BADU (KEDARUNVERSAL) 3 wisalNo, 1 16 e sherTicaertrveea)
IN MY BED GHETTO LOVE
(D] 2|1 DRU HILL (ISLAND) 48| 4 | D BRAT FEAT, T.B0Z (50 SO DEFICOLUMBIA)
FOR YOU | WILL YQU DON'T HAVE TO HURT NO MORE
(3 4|1 MONICA (WARNER SUNSET/ATLANTIC) 46| 5 | W4INT CONDITION (PERSPECTIVE/ARM)
41316 ONE IN A MILLION 42136139 ASCENSION (DON'T EVER WONDER}
AALIYAH (BLACKGROUND/ATLANTIC) MAXWELL (COLUMBIA)
505128 WHAT KIND OF MAN WOULD | BE ) 51! 3 'LL BE
MINT CONDITION (PERSPECTIVE/A&M) FOXY BROWN FEAT. JAYZ (VOLATORDEF JAMMERCURY)
DON'T LET GO (LOVE) LAST NIGHT
662 EN VOGUE (EASTWEST/EEG) 413931 AZ YET (LAFACE/ARISTA)
@ 1305 GET IT TOGETHER 4514022 THIS 1S FOR THE LOVER IN YOU
702 (BIV 10/MOTOWN) I BABYFACE (EPIC)
CAN'T NOBODY HOLD ME DOWN SARA SMILE
12| 11 | 5FF pADDY (FEAT. MASE) (BAD BOYARISTA) 61| 2 | AFver 7 viRGIN
EVERY TIME | CLOSE MY EYES TEELO
@ 141 BABYFACE (EPIC) 47|41 30 702 (BIV 10/MOTOWN)
LET'S GET DOWN KNOCKS ME OFF MY FEET
10| 8 | 17| 5Ny TONI TONE (MERCURY! 48| 44| 24 | DONELL JONES (LAFACE/ARISTA)
NOBODY CAN WE
)72 KEITH SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG) —|! Swv (JIVE)
| BELIEVE 1 CAN FLY THE THEME (IT'S PARTY TIME)
12110 | 19 | R keLLY (WARNER SUNSET/ATLANTICAIVE) 581 3 | TRACEY LEE (BYSTORM/UNIVERSAL)
HAIL MARY | DON'T WANT TO
19| 9 | MAKAVELI (DEATH ROW/INTERSCOPE) (5D} 59| 2 TONI BRAXTON (LAFACE/ARISTA)
DON'T LEAVE ME YOU'RE MAKIN' ME HIGH
211 12| BIACKSTREET (INTERSCOPE) 52| 45 | 41 | 16N) BRAXTON (LAFACE/ARISTA)
151151 4 REQUEST LINE 53149 5 SHO NUFF
ZHANE (ILLTOWN/MOTOWN) TELA FEAT, EGHTBALL & MIGSAVE HOLSERELATMTY)
| BELIEVE IN YOU AND ME CUPID
16 | 9 | 13 | WilinEy HOUSTON (ARISTA) 641 2 | 12 (8AD BOV/ARISTA)
SUMTHIN' SUMTHIN' WEEKEND THANG
20| 13 | BaXWELL (COLUMBIA) (59 60 3 ALFONZO HUNTER (DEF SQUAD/EMI)
GET ME HOME STOP BY
18 117 | 18 | Foyeyeromn FEAT. BLACKSTREET VOLATORDEF 1AM 65| 3 | RAHSAAN PATTERSON (MCA)
I'M STILL IN LOVE WITH YOU LUCHINI AKA (THIS IS IT)
19118 ) 24 | NpwEDTION (MCA) 57|54 3 | cawp to croFItE)
YOU DON'T HAVE TO WORRY LL ME
22} 10} SEw EDITION (MCA) 58 | 38 | 33 | pR{ fiLt osLAND)
UN-BREAK MY HEART HEAD OVER HEELS
21 | 16 | 23 | 7o BRAXTON (LAFACE/ARISTA) 66 | 2 | ALLURE FEAT. NAS (TRACK MASTERS/CRAVE)
PONY GET UP
|z GINUWINE (550 MUSIC/EPIC) 6717 LOST BOYZ (UNIVERSAL}
SOMEBODY'S SOMEBODY WHATEVA MAN
B|23(6 A (NPG/EMI) 63 4 REDMAN (DEF JAM/MERCURY)
24| 7 | "M NOT FEELING YOU 62152 | g | ALL THAT | GOT 1S YOU
YVETTE MICHELE (LOUD/RCA) GHOSTEACE KILLAH FEAT. MARY . BLIGE RAZOR SHARP)
NEVER GONNA LET YOU GO COME SEE ME
5|25 |14 BLACKSTREET (INTERSCOPE) _Es 36 | 21 112 {BAD BOY/ARISTA}
TEARS PLAYA LIKE ME AND YOU
26| 28 | 26 | 1i5¢ iStEY BROTHERS (T-NECK/ISLAND) 64 57 | 14 | {:50R DIE FEAT JOHNNY P (RAPALOTINGO TRYEE)
COLD ROCK A PARTY JAZZY BELLE
21| 27| 17 | WC [YTE (EASTWEST/EEG) —| 1 | ouTkasT warAcE/ARISTA)
| CAN MAKE IT BETTER RISE
28 31| 15 | | |7HiER VANDROSS (LV/EPIC) | 1| THE NOTORIOUS B.1.G. (BAD BOV/ARISTA)
NO DIGGITY THE WORLD IS MINE
29129130 BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE) —|! ICE CUBE (JIVE)
| LOVE ME SOME HIM YOU WILL RISE
33| 22| 1oN| BRAXTON (LAFACE/ARISTA} 68|68 | 8 | SEerBACK FEAT AMEL LARRIEUX (EPIC)
@ 35| 4 WHAT'S ON TONIGHT 1 YOU BRING THE SUNSHINE
MONTELL JORDAN (DEF JAM/MERCURY) GINA THOMPSON (MERCURY)
BIG DADDY RETURN OF THE MACK
@ )7 HEAVY D (@OEN/UNIVERSAL) 133 MARK MORRISON (ATLANTIC)
33|26 22 NO TIME 7115028 I'M STILL WEARING YOUR NAME
LI’ KM FEAT. PUFF DADDY (UNDEASEIG BEATATLANTC) | ANN NESBY (PERSPECTIVE/A&M)
W(32]11 WATCH ME DO MY THING 1215514 BETCHA BY GOLLY WOw!
MVATURE FEAT SMOOTH AND ED FROM GOOD BURGER LOUD) £ (NPG/EMD)
3510309 BILL 13069 2 JUST THE WAY YOU LIKE IT
PEGGY SCOTT-ADAMS (MISS BUTCHMARDI GRAS) TASHA HOLIDAY (MCA)
TELL ME DO U WANNA WHAT THEY DO
12|12 GINUWINE (550 MUSIC/EPIC) 4 THE ROOTS (DGC/GEFFEN}
@ 1216 CRUSH ON YOU @ = LET IT GO
UL’ KIM FEAT, LIL' CEASE (UNDEAYBIG BEAT/ATLANTIC) RAY J (EASTWEST/EEG)
Q Records with the greatest airplay gains. © 1997 Billboard/BP) Communications.
=1 1 ONLY YOU 1nlwf! CAN'T SLEEP BABY (IF I}
B 112 FﬂT.ﬂiEWWSK\,G '(BAD BOY/ARISTA) R. KELLY (JIVE)
- 1 MISSING YOU 15| 16 | 26 ALWAYS BE MY BABY
BRANDY, TAMIA, G. KNIGHT &C. KHAN (EASTWEST) MARIAH CAREY {COLUMBIA)
3112 YOUR SECRET LOVE 16| 13| 5 | HIT ME OFF
LUTHER VANDROSS (LV/EPIC) NEW EDITION (MCA)
42|14 TOUCH ME TEASE ME 17120115 KISSIN' YOU
CASE FEAT. FOXXY BROWN (SPOILED ROTTENDEF JAM) TOTAL (BAD BOY/ARISTA)
51314 TWISTED 181732 SITTIN' UP IN MY ROOM
KEITH SWEAT (ELEKTRAVEEG) | BRANDY (ARISTA)
6|42 IF YOUR GIRL ONLY KNEW 1923118 IF | RULED THE WORLD
| AALIYAH (BLACKGROUND/ATLANTIC) NAS (COLUMBIA)
118 MY BOO 20| 9 | 10| LOUNGIN
| © [ 7 | GHOST TOWN DJ'S (SO SO DEF/COLUMBIA) | | ©7 | LL COOL J (DEF JAM/MERCURY)
8|6 FALLING 20118112 WHY | LOVE YOU SO MUCH
| MONTELL JORDAN (DEF JAM/MERCURY) MONICA (ROWDY/ARISTA) N
9 (515 GET ON UP 212115 HOW DO U WANT IT
JODECI (MCA) 2PAC (FEAT. KC & JOJO) (DEATH ROW/NTERSCOPE)
LADY ME AND THOSE DREAMIN' EYES OF MINE
_10_ 15127 | 5ANGELO (EMD 23| 18] 13| panceLo (ewn) |
1 AIN'T MAD AT CHA TELL ME
_11 | 12_:_ 4 | 2PAC (DEATH ROW/INTERSCOPE) ] 24| 22| 56 | GROOVE THEORY (EPIC)
1217 |20 ALL THE THINGS (YOUR MAN WON'T DO} 25 | 24 THE THINGS THAT YOU DO
JOE (JSLAND) B | GINA THOMPSON (MERCURY)
13110119 KILLING ME SOFTLY Recurrents are titles which have appeared on the Hot R&B
FUGEES (RUFFHOUSE/COLUMBIA) Singles chart for 20 weeks and have dropped beiow the top 50.

R&B SINGLES A-Z
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AIN'T NOBODY (FROM BEAVIS AND BUTT-HEAD DO
AMERICA) (Full Keel, ASCAP) WBM

ALL OVER YOUR FACGE (EM) April, ASCAP/So So De,
ASCAP/Arr Contiol, ASCAP)

ASCENSION (DON'T EVER WONDER) (Sony/ATV Tunes
LLC, ASCAP/Muszewell, ASCAP/Itall Shur, BMI/EMI April,
ASCAP) HL

ATLIENS/WHEELZ OF STEEL (Chrysalis, ASCAP/Gnat
Booty, ASCAP) WBM

BIG DADDY (Dofat, BMI/Warner- Tamerlane, BMI/Soul On
Soul, ASCAP/EMI April, ASCAP/Riefman, ASCAP)
BOHEMIAN RHAPSODY (FROM HIGH SCHOOL HIGH) (B.
Feidman & Co./Trident ASCAP/Glenwood, ASCAP) HL
CAN'T NOBODY HOLD ME DOWN (Justin Combs,
ASCAP/EMI April, ASCAP/Amani, ASCAP/July Six,
ASCAP/NASHMACK, ASCAP/M. Betha, ASCAP/Buchu
ASCAP/No Ears, ASCAP) HL

COLD ROCK A PARTY (Brooklyn Based, ASCAP/BMG,
ASCAP/Bernard’s Other, BMI/Sony/ATV Songs BMI/Tomrny
Jymi, BMI/Warner- Tamenane BMI/EMI April, ASCAP/Justin
Combs, ASCAP) HL/WBM

COME SEE ME (Tyme 4 Flytes, BMi/Butter Jinx, BMI/Justin
Combs, ASCAP/EMI April, ASCAP/LB Sam, ASCAP) HL
CUPID (Am, ASCAP/EMI April, ASCAP/Beane Tribe,
ASCAP/C Sills, ASCAP/Kevin Wales, ASCAP/Justin Combs,
ASCAP)

THE CYPHER: PART 3 (Cutlass, BMI/Jumping Bean,
BMI/Mycenae, ASCAP/WB, ASCAP/Cald Chillin’ ASCAP)

WBM
DA’ DIP (Eric Timmons)
DO G'S GET TO GO TO HEAVEN? (Syblesons, BMI/Steady
Mobbin', BMIZEMI Btackwood, BMI)
DON'T LET GO (LOVE) (FROM SET IT OFF)} (Organlzed
Noize, BMI/Hitco, BMi/Sailandra, ASCAP/Rony
ASCAP/One OI' Ghetto Hoe, ASCAP/WB, ASCAP/BeIt Star,
ASCAP/Almo, ASCAP) WBM
DO THE DAMN THING (Lil' joe Wein, BMI)
D0 YOU LOVE ME? (2 Cousins, ASCAP/Esesmg, ASCAP)
EMOTIONS (Creators Way, ASCAP)
EVERYDAY (Tru Ties, ASCAP/T-Smoov, ASCAP/EMI
Blackwood, BM{/Janice Combs, BMI/Chyna Baby, BMI)
EVERY TIME | CLOSE MY EYES (Sony/ATV LLC, BMI/Ecaf,

BMI) HL
FLY LIKE AN EAGLE (FROM SPACE JAM) (Sailor, ASCAP)
HL

THE FOUNDATION (Hennessy For Everyane, ASCAP/Soul

Assassins, ASCAP/MCA, ASCAP/impulsive, ASCAP)

FULL OF SMOKE (Poetry In Motion, BMI)

GET IT TOGETHER (Check Man, ASCAP/Ness, Nitty &

Capone, ASCAP/Wamer Chappell ASCAP) WBM

GET UP (LB Fam, ASCAP/Clark’s True Funk, BMI/Mr Sex,

ASCAP/Scarab, BMI/Enstgn BMI)

GHETTO LOVE {Zomba, ASCAP/BDP, ASCAP/Jobete,

ASCAP/Bring The Noize, BMI/So So Def American, BMI)

HARD TO SAY I'M SORRY (Double Vision, ASCAP/Foster

Frees, BMI/Ecaf, BMI) HL

HIP-HOPERA (Killa Dogg, BMI/Ob Verse Creations,

BMI/Sony/Tete San Ko, ASCAP)

HOW COULD YOU (FROM BULLETPROOF) (Sony/ATV

LLC, BMI/Yab Yum, BMI/Browntown Sound, BMI/Piaything,

BMI/Too True, BMI/La Coupole, BMI) HL

| ALWAYS FEEL LIKE (SOMEBODY'S WATCHING ME)

(Burrin Avenue, BMI/Big P, BMI/Beats By The Pound, BMI)

I BELIEVE | CAN FLY (FROM SPACE JAM) (Zomba,

BMI/R Kelly, BMI) WBM

1 BELIEVE IN YOU AND ME/SOMEBODY BIGGER THAN

YOU AND | (FROM THE PREACHER’S WIFE) (Charles

Koppelman, BMI/Martin Bandier, BMI/Jonathan Three,

BMI/Linzer, BMI/Bullseye, ASCAP) HL/WBM

t CAN MAKE IT BETTER (EMI April, ASCAP/Uncle Ronnie’s,

ASCAP/MCA, ASCAP/Thriller Miller, ASCAP) HL

I;Y?U PLAY YOUR CARDS RIGHT (Perk’s, BMI/Duchess,
Ml

I'LL BE (Slam U Well, ASCAP/Jeily's Jams L.L.C.,
BMI/Twelve And Under, BMI/Jumping Bean L.L.C.. BMI/Lil
Lu Lu, BMI/A La Mode, ASCAP)

I'M NOT FEELING YOU (Funkmaster Flex, ASCAP/Relana
ASCAP/Silly, BMI/Sequins At Noon, ASCAP/Borzo» ASCAP)
I'M STILL IN LOVE WITH YOU/YOU DON'T HAVE TO
WORRY (EMI, ASCAP/Fiyte Tyme, ASCAP/EMI April,
BMI/lustin Combs, BMI/Ninth Street Tunnel,
BMI,Dynatone, BMI) HL

IN MY BED (Brown Lace, BMI/Zomba, BMI/Stacegoo,
BM|/Warner-Tamerlane, BMI/Boobie-Loo, BMI) WBM

IN YOUR WILDEST DREAMS (Coigems-EMI,
ASCAP/Knighty-Knight, ASCAP/Mike Chapman ASCAP)
IT'S ALL ABOUT U (Al's Street, ASCAP/Almo,
ASCAP/Sailandra, ASCAP/Reezmo, ASCAP) WBM

IT'S YOUR BODY (Trusty Boots, ASCAP)

JUST WANNA PLEASE U (Clark’s True Funk, BMI/Kimdeal,
ASCAP/Longitude, BMI/Lindseyanne, BMI/T| e Music Force,
BMI/Musm%orporatlon 01 America, BMI/The Price Is Right,
BMI/Amani, ASCAP) WBM

KNOCKS ME OFF MY FEET/YOU SHOULD KNOW (Black
Buil, ASCAP/Jobete, ASCAP/Mook Papa, ASCAP/Zomba,
ASCAP/Frank Niny, ASCAP/Ness, Nitty & Capone,
ASCAP/Check Man, ASCAP/Warner Chappell, ASCAP)
WBM

LAST NIGHT (FROM THE NUTTY PROFESSORY) (Ecaf,
BMI/Keiande, ASCAP) HL

LEAVIN' (Otna Oundsa, BMI/Hitco, BMI)

LET ME CLEAR MY THROAT (Kooi, ASCAP/CLR,
ASCAP/WB, ASCAP)

LET'S RIDE (House Rep., BMI/Syblesons, BMI)

LIVING FOR THE CITY (Jobete ASCAP/Black Bull, ASCAP}
WBM

LONELY AT THE TOP (Esesing, ASCAP/Almo, BMI)
LOVE IS ON THE WAY (FROM THE FIRST WIVES CLUB)
{Pez, BMI/Dream Image 1DG, BMI/Connotation,
BMI/Warner-Tamerlane, BMI/Tina Bird, BMI) WBM
LOVE ME FOR FREE (Gina Diner, ASCAP/Citiass,
BMI/Jumping Bean, BMI)
LUCHINI AKA (THIS IS IT} (Protoons, ASCAP/Sheba Doll,
ASCAP/Satin Struthers, ASCAP/Sony/ATV Tunes LLC,
ASCAP/Biggie, BMI) H
THE MC (Zomba, ASCAP/BDP ASCAP/Deranged Funk,
ASCAP/Jelly’s Jams L L.C., BMI) Wi
MY BABY MAMA (Hot Sauce ASCAP/Beane Tribe, ASCAP)
NEVER LEAVE ME ALONE (Nate Dogg, BMl/Suge‘
ASCAP/Antisia, ASCAP/WB. ASCAP) WBM
NEVER MISS THE WATER (Bahama Rhythm,
ASCAP/Muziekuitgerveri B.v. BUMA, ASCAP/Intersong,
ASCAP/Warner Chappell, PRS/WB, ASCAP) WBM
NOBODY (Keith Sweat, ASCAP/WB, ASCAP/E/A,
ASCAP/Scottsville, BM/EMI Biackwood, BMI) HL/WBM
NO DIGGITY (Donril, ASCAP/Zomba, ASCAP/Chauncey
Black, ASCAP/Smokin’ Sounds, ASCAP/Queenpen,
ASCAP/SIDI, BMI/Sony/ATV Tunes LLC, ASCAP/WB,
ASCAP) WBM
NOTHIN’ BUT THE CAVI HIT (FROM RHYME & REASON)
(Real N Ruff, ASCAP/Suge, ASCAP/Emoni's, ASCAP/High
Priest, BMI/Ensign, BMI) HL
NO TIME (Undeas, BMI/Warner-Tamerlane, BMI/EMI April,
BMI/Dynatone, BMI/Unichapy eII. BMV/ustin Combs,
ASCAP/Amani, ASCAP) HI
ONLY LOVE (Al's Street, ASCAP/Wamer Chappeil,
ASCAP/Salondra, ASCAP/AOmo ASCAP/One Ole Ghetto Hot,
ASCAP/Reezmo. ASCAPY WBM
ON & ON (Divine Pimp, ASCAP/Tribes Of Kedar.
ASCAP/BMG, ASCAP/McNooter, ASCAP/MCA) HL
PONY (Papali, ASCAPNirginia Beach ASCAP/WB,
ASCAPMerbilicious, ASCAP) WBM
RETURN OF THE MACK (GEMA)
RUFF RIDE/RUFF RIDA (Lindseyanne, BMI/Big Fat, BMI)
RUNNIN' (EM! April, ASCAP/Bee Mo Easy, ASCAP/Justin
Combs, ASCAP/Big Poppa, ASCAP) HL
THE SADDEST SONG | EVER HEARD (Realsongs, ASCAP)
SAY... IF YOU FEEL ALRIGHT (EMI April, ASCAP/Fiyte
Tyme, ASCAP/Crystal Waters, ASCAP/Famous,
QR%AP/SleeI Chest, ASCAP/EMI Blackwood, BMI/rving,

H
SLOW JAM (Warner-Tametlane, BMI/Epic, BMI/Solar,
BMI/Mid Star, BMI/Sony/ATV LLC, BMi/Kear, BMI/Mister
Johnson's Jams, BMI/Splash Down. BMI} WBM
THE SOUND OF MY TEARS (Human Rhythm,
BMI/Chrysalis, ASCAP/Young Legends, ASCAP) WBM

Billboard

MARCH 1, 1997

Hot R&B Singles Sales.

Compiled from a nationat sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

SoundScan®
[ [111
glE|3 Z15|3
z| 2|2 (3|2
o ||| TITLE 2|5 || TITLE
£ | 5 | = | ARTIST (LABEL/PROMGTION LABEL) = | 3 | 3 | ARTIST (LABEL/PROMOTION LABEL)
———— -
T.0.N.Y. {TOP OF NEW YORK)
% * NO. 1 * % 61| 2 | CAPONE-N-NOREAGA (PENALTYITOMMY BOY)
CAN'T NOBODY HOLD ME DOWN STEELO
P | 6 | R paooyreAT. wesn@pBon swsatai | (39 (37 | 25| 307G 1omoTown
21219 IN MY BED 403317 NEVER LEAVE ME ALONE
DRU HILL (ISLAND) NATE DOGG FEAT, SNOOP DOGGY DOGG (DEATH ROW)
@ 5103 GET IT TOGETHER 41|34 28 LAST NIGHT
702 (BIV 10/MOTOWN) AZ YET (LAFACE/ARISTA)
ON & ON COME SEE ME
4| 3| 6 | ERyKAH BADU (KEDAR'UNIVERSAU 42135 | 17| 175 (BaD BOVARISTA)
51412 | BELIEVE 1 CAN FLY 434924 BOW DOWN
R. KELLY (WARNER SUNSET/ATLANTIC/JIVE) WESTS/DE CONNECTION (LENCH MOBPRIORITY)
EVERY TiME | CLOSE MY EYES YOU WILL RISE
(B 8 | 5 | Bagvrace Eric) 45 3 | SWEETBACK FEAT. AMEL LARRIEUX (EPIC)
7116114 COLD ROCK A PARTY 45030 2 I'M NOT FEELING YOU
MC LYTE (EASTWEST/EZ3) YVETTE MICHELE (LOUD/RCA)
UN-BREAK MY HEART FALLING
9 | 19| TonI BRAXTON (LAFACE'ARISTA) 46| 44| 22 | ONTELL JORDAN (DEF JAWMERCURY)
97|10 | BELIEVE IN . . /SOMEBODY 4713819 THIS IS FOR THE LOVER IN YOU
WHITNEY HOUSTON (ARISTA) BABYFACE (EPIC)
WHAT'S ON TONIGHT SUGAR HONEY ICE TEA
17| 3 | MONTELL JORDAN (DEF JAMMERCURY) i_ag 17 | GOODFELLAZ (AVATARPOLYDOR/AEM)
TRBURE WHATEVA MAN 4953116 HOW COULD YOU
REDMAN (DEF JAWMERCURY) K-C! & J0JO OF JODEQ (MCA SOUNDTRACKSMCA)
12]14115 LET ME CLEAR MY THROAT 50| 43|17 STREET DREAMS
D.J KOOL (CLRIAMERICAN/WARNER BROS.) NAS (COLUMBIA)
LUCHINI AKA (THIS IS IT) MISSING YOU
(3D 15 | 13| Gawp Lo (PROFILE) 146 | 28 | BRakDy, TAMIA, G KNIGHT & C. KHAN (EASTWES)
141215 THINGS1L. NEVER CHANGERAPPER'S BALL 5247 2 SAY {F... YOU FEEL ALRIGHT
E-40 FEAT. BO-ROCK (SICK WID' IT/JIVE) CRYSTAL WATERS (MERCURY)
A’ DIP IN YOUR WILDEST DREAMS
(AD)| 23 | 18| Freak Nasty (HARD HoODPOWERTRIAD) | | 93 | 48 | 12 | TiNa TURNER FEAT. BARRY WHITE [VIRGIN)
TEARS TELL ME
16| 11| 9 | 1HE 1SUEY BROTHERS (T-NECK/SLAND) 34|42 | 28| peytatL istan)
1711320 NO TIME 55 | 50 | 14 ATLIENS/WHEELZ OF STEEL
LI Ki FEAT, PUFF DADDY (UNDEASEIG BEATATLANTIO) OUTKAST (LAFACE/ARISTA}
HARD TO SAY I'M SORRY TRUE DAT
2402 | wzver (LAFACE/ARISTA) —| 1| Every atLantio
DON'T LET GO (LOVE) AIN'T NOBODY
1916 | 17 | £5'VoGuE EASTWEST/EEG) 571511 8 | {{ cool J (GEFFEN)
20|20 22 NOBODY 58 | 58 | 38 HOW DO U WANT IT/CALIFORNIA LOVE
KEITH SWEAT FEAT. ATHENA CAGE (ELEKTRAEEG) 2PAC (FEAT, KC & JOJO) (DEATH ROWANTERSOOPE)
THE THEME (IT'S PARTY TIME) iT's ALL ABOUT U
21| 19| 3 | tRacEY LEE (BYSTORMUNIVERSAL 891561 7 | swvir
WHAT THEY DO SPACE JAM
22| 21| 13 | 34F ROOTS (DGC/GEFFEN) B0 { 57 | 11 | 30T IS WARNER SUNSETRG BEATATLANTC)
23181 4 WATCH ME DO MY THING 615521 NO DIGGITY
MVATURE FEAT SMOOTHANDEDFROM GOCDBLRGER ALY BLACKSTREET (FEAT. DR. DRE) (INTERSCOPE)
24122113 IT'S YOUR BODY réz 59| 2 THE SADDEST SONG | EVER HEARD
JOHNNY GILL FEAT, ROGER "ROUTMAN (MOTOWN) FOR REAL (ROWDY/ARISTA)
28| 4 | ALWAYS FEEL LIKE (SOMBODY'S . . .) 6316012 JUST WANNA PLEASE U
TRU FEAT. ICE CREAM MAN (MASTER P) (NO IMIT) MONA LISA (ISLAND)
DO G'S GET TO GO TO HEAVEN? GHETTO LOVE
| 1| RO RCHOAANDHLLE 21510067 64521 2 | Sa'BRAT FEAT. T-80Z (S0 SO DEF/ICOLUMBIA)
CUPID DO THE DAMN THING
— | 1| 112 BAD BOV/ARISTA) 1| THE 2 LvE CREW (UL JOE)
RETURN OF THE MACK THE THINGS THAT YOU DO
—! MARK MORRISON (AT_ANTIC) 66| 67 | 32 GINA THOMPSON {MERCURY)
292612 NOTHIN' BUT THE CAVI HIT |1 IF YOU PLAY YOUR CARDS RIGHT
MACK 10.& THA DOGG POUND (BUZZ TONEPRIORITY) LATANYA (BLUNT/TVT)
GET UP FLOATIN' ON YOUR LOVE
301 25| 9 | (Ost povz (UNIVERSAL) 68 | 68 | 23 | Tttty BROMIERS FEAT. ANGELAWINBUSH (TNECK)
MEOFF MY PONY
31| 31| 18 | [ORELL JONES {LAFACE/ARISTA) 69 | 63| 26 | CINUWINE (550 MUSIC/EPIC)
22712 | CAN MAKE IT BETTER 70541 3 I'LL BE
LUTHER VANDROSS (LY/EPIC) FOXYEROWNFEAT JAYZ (VOLATOROEF JAVIVERCLRY)
33| 29| 17 | IMSTILLINLOVE.. NOUDONTHAVE... | |71 |44 | 3 | THAT'S RIGHT
NEW EDITION (MCA) DJ TAZ FEAT RAHEEM THE DREAM (SUCCESS)
343226 WHAT KIND OF MAN WOULD | BE {1 HIP-HOPERA
il MINT CONT/TION (PERSPECTIVE/AGM) BOUNTY KILLER FEAT. THE FUGEES (BLUNTAVP/TVT)
YOU DON'T HAVE TO LOVE ME BIG DADDY
33136 | 9 | MONIFAH (UPTOWN/UNIVERSAL) — | 1| KeAvY D (UPTOWN/UNIVERSAL)
RUNNIN’ SUKI SUKI NOW
_40 11 | PAC. NOTORIOUS B.1.6, (MERGELA) 14162 | 8 | 5 TRans (aTTITUDE)
7413 TAKE YOUR TIME 15165 11 FLY LIKE AN EAGLE
TRE (MO THUGS/RELATIVITY) | *! | SEAL (ZTT/WARNER SUNSET/ATLANTIC)

() Records with the greatest sales gains. © 1997 B||Iboard/BP| Communications and SoundScan, Inc.

n
75
39

54

86

67

87
23

50
92
15
48
66
26

19

45

SPACE JAM (FROM SPACE lAM) tCuadraSound.

BMI/Wamer Chappell, BMI) WBM

SPIRITUAL THANG (india B, BMI/Putty Tat, BMI/Paradise

Forever, BMI/Demontes, BMI)

STEELO (Back 2 Da Gefto. ASCAP/Mass Confusion,

ASCAP/WB, ASCAP/D-Rat. ASCAP/Bug Turtle,

ASCAP/AImo, ASCAP/Polygram Int'l, ASCAP) HL/WBM

STREET DREAMS (D' N’ A, PRS/BM:S, PRS/BMG,

ASCAP/Careers-BMG, BMI/lumping 3ean, BMI/12 And

Under, BMi/Jelly's Jams, ASCAP/Slam U Well, ASCAP) HL

STRESSED OUT (Zomba, ASCAP/Jazz Merchant,

/éS?AP/Ge( Ya Frog On, BMI/EMI Virgin, BMI/Morming Crew,
M1) WB

SUGAR HONEY ICE TEA (Arverma! \SCAP/EMI April,

ASCAP/LeoSun, ASCAP/Pecot, ASCA) H

SUKI SUKI NOW (Not Listed)

SUMTHIN' SUMTHIN' (FROM LOVE JONES) (Sony/ATV

Tunes LLC, ASCAP/Muszewell, ASCAP/Leon Ware, ASCAP)

TAKE YOUR TIME (Mo Thug, ASCA>80884'5, ASCAP/EMI

Apiil, ASCAP}

TALK TO ME (Armato, ASCAP/Sony/ATV Tunes LLC,

ASCAP/Wild Orchid, ASCAP/House OF Ellis, ASCAP/MCA,

ASCAP/To Kill You, ASCAP)

TEARS (Sony/ATV LLC. BMI/Ecaf, BMI) HL

TELL ME (FROM EDDIE) (Stan Brown, BMI/M Double.

BMI/Alley Gadily, BMI}

THAT'S RIGHT {Chris Jones, BMI/Szntron, BMI}

THE THEME (IT'S PARTY TIME) (7. Lee, BMI/Guccizm,

ASCAPMystery System, BMI/Outel Mational, ASCAP/GW

Jr., ASCAP)

THINGS'LL NEVER CHANGE/RAPPZR’S BALL (WB

ASCAP/Zappa. ASCAP/Zomba, BMIVE-Forty, BMI/Srand,

BMI/Badass, ASCAP/LBN, ASCAP/C wphercieff, ASCAP)

WBM
THIS IS FOR THE LOVER IN YOU ' Sony/ATV LLC,
BMI/Epic, BMI/Solar, BMI/WB, ASCAP, /g/A. ASCAP/Make It

52
17
18
12

31

76

55
89
94
51
49

42

Big, ASCAP/Portrait-Solar, ASCAP/Silver Sounds, ASCAP)

HL

T.0.N.Y. (TOP OF NEW YORK) (Suite 28, ASCAP/Percy

Coles. ASCAP/NASHMACK, ASCAP/Sixth Of July, BMi)

TRUE DAT (Divided, BMI/Noisey Street, BMI/Zomba, BMI)
UN-BREAK MY HEART (Realsongs, ASCAP) WBM

WATCH ME DO MY THING (FROM ALL THAT) (Zomba,

BMI/Hookman, BMI/Fe-Mac, ASCAP) WBM

WHATEVA MAN (Erick Sermon, ASCAP/Zomba,

ASCAP/Funky Noble, ASCAP) WBM

WHAT KIND OF MAN WOULD | BE (Mint Factory,

ASCAP/EMI April, ASCAP) HL

WHAT'S ON TONIGHT (Chrysalis, ASCAP/Mo' Swang,

ASCAP/Swing Mob, ASCAP/EML April, ASCAP/Baj,

ASCAP/DeSwing Mob, ASCAP} HL/WBM

WHAT THEY DO (Careers-BMG. BMI/Grand Negaz,

BMI/Godtather, BMI/Tony Toni Tone, ASCAP/Polygram Int’l,

ASCAP) HL

WHEN BOY MEETS GIRL/DO YOU THINK ABOUT US (Trey

115, BMI/T Lucus. ASCAP/The Waters Of Nazerath, BMI/Str8

From The Bottom, ASCAP/Kevin Wales. ASCAP/Justin

Combs, ASCAP/EMI Apiil, ASCAP/Total's Thing, ASCAP) HL

THE WORLD IS MINE (FROM DANGEROUS GROUND)

(Gangsta Boogie, ASCAP/WB, ASCAP) WBM

EARD%OR)E (Shine And Cris, BMI/Swinga Singa, BMI/MVD
lid

VBOU COULD BE MY BOO (Cat Liquor. ASCAP/Big T-Rock,

YOU DON'T HAVE TO LOVE ME (EMI April. ASCAP/Soul On
Soul, ASCAP/Evelle, ASCAP) H

YOU'RE MAKIN' ME HIGH/LET IT FLOW (1996 Groove
7WBCAP/AIm0 ASCAP/Ecaf, BMI/Sony/ATV Songs. BMI)
H

YOU WILL RISE (Sony/ATV LLC, BMI/Sony, ASCAP/Monza
Flint, ASCAP/Eclipsedeck, ASCAP/Caprifair, ASCAP/Jizop,
BMI/Eliza’s Voice, ASCAP}
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B COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I % AND PROVIDED BY  SoundScan
MARCH 1, 1997 e Illli“ [
48 | 40 | 42 12 | B-LEGIT SICK wiD' IT 41593/JIVE (10.98/15.98) THE HEMP MUSEUM 'L i
., Z g 49 | 37 | 40 16 | E-40 @ SICK WID' IT 41591/4IVE (11.98/16.98) THA HALL OF GAME | 2
= e 7 gl 9| 3| aRTIST TITLE éé 58 | 67 | 36 | KENNY LATTIMORE COLUMBIA 67125 (10.98 EQ/16.98) KENNY LATTIMORE | 31
=z |52 o <L 23 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD} o a
51 | 42 47 16 | DA BRAT @ SO SO DEF 67813+/COLUMBIA (10.98 EQ/16.98) ANUTHATANTRUM 5
* * * No. 1/HoT SHOT DEBUT* * » 52 | 45 | 44 | 16 | ALFONZO HUNTER DEF SQUAD 52827/6MI (10 98/15.98) BB BLACKA DA BERRY | 44
@ NEWD | | | ERYKAH BADU KEDAR 53027*UNNERSAL (10.0815.98) 1 weekatno.1 e 53 | 46 | 38 | 15 | MO THUGS A MO THUGS 1561 */RELATIMITY (10.98/16.98) FAMILY SCRIPTURES | 2
(D| NEWD | 1 | VARIOUS ARTISTS ) FUNKMASTER FLEX: THE MIX TAPE VOLUME Il 60 MINUTES OF FUNK | 2 51| 64 | 24 | MONTELL JORDAN DEF Jan 533191#MERCURY (10.98 EQ/16.98) MORE.. | 17
@ NEW ) 1 SOUNDTRACK WE 41590 (11.98/16 98) DANGEROUS GROUND 3 j 47 15 21 THE ROOTS DGC 24972*/GEFFEN (10.98/16.98) ILLADELPH HALFLIFE | 4—_
4 ) 3 16 mﬁﬁ%ggo:agwmmscops (10,;/16.98) RO T ey BTy | 9% | 49 57 | 93 | 2PAC A INTERSCOPE 50609"/PRIORITY (10.98/16.98) ME AGAINST THE WORLD 1
. @ 64 | 61 9 | SWEETBACK EPIC 67492 (10.98 EQ/16.98) SWEETBACK | 52
* % * GREATEST GAINER * * * 5 | 50 | 49 | 20 | CURTIS MAYFIELD WARNER BROS. 46348 (10.98/16.98) NEW WORLD ORDER | 24|
@ 95 - P CAMP LO PROFILE 1470* {10.98/15.98) UPTOWN SATURDAY NIGHT 5 59 52 55 26 | OUTKAST A LAFACE 26029%/ARISTA (10.98/16.98) ATLIENS l 1 N
6 4 4 25 | AALIYAH A BLACKGROUND 92715/AG (10.98/16.98) ONE IN A MILLION 2 60 | 60 | 56 | 36 | JOHNNIE TAYLOR MALACO 7480 (9.98/15.98) GOOD LOVE! | 15
T | L | 1 | 3 | SOUNDTRACK DEATHROW 90114"/INTERSCOPE (10.98/16 98 GREOCHD [ 1 63 | 58 | 3 | RAHSAAN PATTERSON vCh 11559 (9.98/12.98) RAHSAAN PATTERSON | 58
5 | 9 | 13 | DRUHILL @ isianD 524306 (10 98/16 98) i DRUHILL | 5 44 | 35 | 12 | KEITH MURRAY JIVE 41595* (10.98/16.98) ENIGMA | 6
@ 6 b 24 | BLACKSTREET A INTERSCOPE 90071* (109816.98) ANOTHERITEVEL ! 54 52 15 LL COOL J @ DEF JAM 534125%MERCURY (11.98 EQ/17.98) ALL WORLD 21
10 3 4 3 X@&%‘é&?ﬁ;&ﬂ% (10.98/16.98) MASTER P PRESENTS... WEST COAST BAD BOYZ I 2 _ NEW 0 1 SOUNDTRACK THE DAS LABEL 534462/MERCURY (11.98 E/17.98) WHEN WE WERE KINGS | 64 |
(1) 7 | 7 | 35 | TONI BRAXTON A* LAFACE 26020 ARISTA (10 98 16.98) SECRETS | | 6 | 62 | 14 | CHOK KA er o705 (10,5316 oy  EPIPHANY. THE BEST OF CHAKA KHAN VOLUME ONE | 22 |
* % % PACESETTER % * % 66 | 57 | 54 | 27 | AKINYELE 700 31142*/VOLCANO (6 98/9.98) PUT IT IN YOUR MOUTH (EP) | 18
AD| 55 | — | 2 | c-BO awoL72010109814.98) ONELIFE2 LIVE | 12 67 | 5 | 51 | 12 | VARIOUS ARTISTS —— Eag— I
13 11 1 14 | SOUNDTRACK A’ WARNER SUNSET/ATLANTIC 82961/AG (11.98/17.98) SPACE JAM 5 BATERMATHIS00HTITERSCORE 101351 GI08) ~
68 53 50 38 LOST BOYZ @ UNIVERSAL 53010* (10.98/15.98) LEGAL DRUG MONEY l
Ll 8 c 22 OROWHLAOLATORDE A 528684 MEROF1 0106 B 15 8] L Lt 74 | 65 | 83 | BONE THUGS-N-HARMONY A RUTHLESS 5539*/RELATIVITY (10.98/15.98) E. 1999 ETERNAL l
15 9 13 6 PEGGY SCOTT-ADAMS MiSS BUTCH 4003/MARDI GRAS (10.98/16.98) HELP YOURSELF 9 -
1% 0 10 5 LI KIM @ UNDEASIBI6 BEAT 9273396 (10,9816 98 . S— 3 80 89 79 | AL GREEN THE RIGHT STUFF 30800/CAPITOL (10.98/16.98) GREATEST HITS 34
17 | 14 | 14 | 12 | SOUNDTRACK A’ ARisTA 18951 (10 98/16 98) THE PREACHER'S WIFE | 1 TL | 71 | 58 | 6 | R KELLYA'JVE41579" (10981698 AEDE
_18 15 15 13 TONY TONI TONE @ WmERCURY 534250 (10.98 EQ/16.98) HOUSE OF MUSIC 10 i 92 ) o PLASA* CQIUME A 670157(10/58 EQ/1E'98) ITRWASAWRITITEN !
19 16 16 34 | KEITH SWEAT A’ ELEKTRA 61707*/EEG (10.98/16.98) KEITH SWEAT 1 n b1 23 13 5'5%5&.365?,\%553.3539*/MERCURY (IOTQE"EL&?G.SQ;JRUES AEMBEYUITEDIGATHERIVSOOLS 8
20 | 17 | 17 | 16 | BABYFACE A EPIC67293" (10.98 EQ/16.98) THE DAY | 4 74 | 73 | 69 | 14 | ERIC BENET WARNER BROS. 46270 (10.98/15.98) TRUE TO MYSELF | 63
19 | 21 | 15 | TELA SUAVE HOUSE LS63/RELATIVITY (10.98/15.98) PIECEOFMIND | 17 75 | 65 | 63 | 13 | SHAQUILLE O'NEAL T.w ISM/TRAUMA S0087/INTERSCOPE (10 98/16 98) YOU CAN'T STOP THEREIGN | 21
22 13 12 5 SOUNDTRACK BUZZ TONE 506357/PRIORITY (10.98/16.98) RHYME & REASON 1 76 69 74 21 THE DAYTON FAMILY RELATIVITY 1544 (10.98/15.98) FB.I | 7
23 12 9 10 | REDMAN @ DEF JaM 533470*/MERCURY {10.98 EQ/16.98) MUDDY WATERS 1 17 70 75 1 33 | DJ KOOL CLR/AMERICAN 43105/WARNER BROS. (10.98/15.98) LET ME CLEAR MY THROAT | 21
20 22 19 | GINUWINE @ 550 MUSIC 67685/EPIC {10.98 EQ/16.98) GINUWINE... THE BACHELOR 20 78 62 84 3 GHETTO MAFIA 00WN SOUTH 70514/CRYSTAL CLEAR (9.98/15 98) STRAIGHT FROM THE DEC 62
@ 22 23 17 WESTSIDE CONNECT!ON A [ENCH MOB E0583*/PRIORITY (10.98/16.98) BOW DOWN 1 79 67 71 37 DONELL JONES LAFACE 26025*/ARISTA (10.98/15.98) MY HEART 30
23 18 46 MAXWELL @ coLUMBIA 66434 (10.98 EQ/16.98) MAXWELL'S URBAN HANG SUITE 8 80 78 87 38 MASTER P @ NO LIMIT 53978%/PRIORITY (10.98/16.98) ICE CREAM MAN 3 i
21 | 18 | 19 | 23 | NEW EDITION A?MCA 11480* (10.98/16.98) HOME AGAIN 1 85 | 88 | 43 | SWV A RCA 66487+ (10.98/16.98) NEW BEGINNING | 3
24 | 27 | 20 | LUTHER VANDROSS A LV 67553+/EPIC (10.98 EQ/16.98) YOUR SECRET LOVE 2 82 | 79 | 9 5 FREAK NASTY CONTROVERSEE .. THAT'S LIFE... AND THAT'S THE WAY IT 1S 76—
29 | 25 | 24 | 40 | THE ISLEY BROTHERS A T-NECK 524214/SLAND (10.98/16.98) MISSION TO PLEASE | 2 HARDIHOOD/POWER, 2V H/TRIAD'AI0 681 5708)
30)| 27 29 19 | 702 8% 10 530738*/MOTOWF&98/16.982 NO DOUBT | 27 83 76 Q 53 | FUGEES A° RUFFHOUSE 67147*/COLUMBIA (10.98 EQ/16.98) THE SCORE
31 | 21 | 20 | 15 | SNOOP DOGGY DOGG A? DEATH ROW 90038+/INTERSCOPE (10.98/16.98)  THA DOGGFATHER | 1 9 | 78 | 28 | UGK jive41586(1098/1598) RIDIN'DIRTY | 2
32 | 26 | 28 | 19 | JOHNNY GILL @ MOTOWN 530646 (10.98/16.98) LET'S GET THE MOOD RIGHT | 7 85 | 83 | 80 | 68 | VARIOUS ARTISTS A Tomy BOY 1137 (1098/1598) JOCKJAMS VOL. 1 | 33 |
NEWP | | | FRANKIE CUTLASS VIOLATOR 15487RELATIVITY (10.98/15 98) POLITICS & BULLsH*T | 33 | | 88 | 88 | 91 | 64 | SOUNDTRACK A’ ARISTA 18796 (10.98/16.98) WAITINGITOIEXHALE |/ uls
34 | 29 | 26 | 43 | KIRK FRANKLIN AND THE FAMILY ® WHATCHA LOOKIN' 4 |3 87 | 82 | 73 | 76 | D’ANGELO A M 32629 (109815 98) BROWN SUGAR | 4
GOSPO CENTRIC 72127 (9.98/13.98) 88 | 75 | 8 | 33 | CRUCIAL CONFLICT @ PALLAS 53006*/UNIVERSAL (10.98/15.98) THE FINAL TiC 5
35 | 28 | 25 | 12 | VARIOUS ARTISTS DEATH ROW/INTERSCOPE 50677/PRIORITY (19.98/23.98) DEATH ROW GREATESTHITS | 15 80 | 72 | 70 | 17 | ORIGINOO GUNN CLAPPAZ 0UCK DOWN 50577~/PRIORITY (10.98/16.98) DA STORM 10
36 | 31 33 25 | 112 @ BAD BOY 73009/ARISTA (10.98/15.98) 112 5
38 | 43 | 13 | % A’NPG54982/EMi (22.98/34.98) EMANCIPATION 6 ] HEW[ - tIOI-X:I-SDL:SS‘t;::ST(I?’-5913/516-98) NOTORIOUS: PIMPS PLAYAS & HUSTLAS | 90
38 | 32 | 32 | 54 | 2PAC A’ DEATH ROW/INTERSCOPE 524204*/ISLAND (19.98/24.98) ALLEYEZONME | | 91 | 77 | 77 [ 22 | MC LYTE EASTWEST 617817/EEG (10 98/16.98) BAD AS I WANNAB | 11
39 | 39 | 20 | KENNY G A2 ARISTA 18935 (10.98/16.98) THE MOMENT | 9 92 | 81 | 76 | 38 | MONIFAH UPTOWN 53004+/UNIVERSAL (10.98/15.98) MOODS..MOMENTS | 4
40 36 37 21 MINT CONDITION PERSPECTIVE 549028/A&M (10.98/14,98) DEFINITION OF A BAND 13 93 84 72 72 | MARIAH CAREY A*® COLUMBIA 66700 (10.98 EQ/16.98) DAYDREAM 1
41 | 30 | 31 | 24 | DO OR DIE @ RaP-A-LOT/NOO TRYBE 42058VIRGIN (10.98/15.98) PICTURE THIS 3 94 | 97 | 92 | 34 | QUAD CITY DJ'S @ QUADRASOUND/BIG BEAT 82905+/AG (10.98/16.98) GET ON UP AND DANCE | 23
42 | 35 | 30 | 21 | SOUNDTRACK A EASTWEST 61951 /EEG (11.98/17.98) SET IT OFF 3 95 | 99 | 85 | 19 | BOUNTY KILLER BLUNTAVP 1461%TVT (10.98/16.98) [ER MY XPERIENCE | 27
43 33 34 13 | MOBB DEEP L0UD 66992+/RCA (10.98/16.98) HELL ON EARTH 1 96 | 86 82 37 | VARIOUS ARTISTS @ 500 DEF 67532+/COLUMBIA (10.98 EQ/16 98) SO SO DEF BASS ALL-STARS 9
|44 | 31 | 36 | 16 | GHOSTFACE KILLAH ® RAZOR SHARP/EPIC STREET 677297/EPIC (10.98 EQ/16.98) IRONMAN 1 97 | 94 | 9 11 | PATTI LABELLE CA 11567 (10.98/16.98) GREATEST HITS | 58
45 | 41 48 15 | RICHIE RICH DAKLAND HILLS 41510/DEF JAM 533471*MERCURY (10.98 EQ/16.98) SEASONED VETERAN 11 98 | 68 66 10 | BIG NOYD TomMMY BOY 1156* (8.98/11.98) EPISODES OF A HUSTLA | 5%
46 | 43 41 38 | ANN NESBY PERSPECTIVE 549022/AM (10.98/14.98) (IR I'M HERE FOR YOU 27 99 93 95 76 | MONICA A ROWDY 37006*/ARISTA (10.98/15.98) MISS THANG 7
48 | 46 | 16 | AZ YET LAFACE 26034/ARISTA (10.98/15.98) AZYET | 18 100)| RE-ENTRY | 20 | TINA TURNER VIRGIN 41920 [10.98/16.98) WILDEST DREAMS | 26

(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). & RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum tittes indicated by a numeral fol-
lowing the symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists. Tape prices

marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates
or present Heatseeker title. ©1997, Biliboard/BPI Communications, and SoundScan, Inc.

biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. BB indicates past
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DATU FAISON'S

RHY IH
SECTION

CHART—TOPPERS: After suffering from a particularly slow retail climate
in which Top R&B Albums has seen few titles debut, the chart gets a much-
needed dose of new life as three albums bow in the top three positions. Those
debuts push back several records that saw sales gains, including 10 that
earn backward bullets with increases of 10% or more. Overall volume on
that chart, determined by R&B core stores, is up more than 29%.

Making the largest contribution to this revitalization is the chart-topping
debut by Erykah Badu, “Baduizm” (Kedar/Universal), which rang in more
than 159,000 units at all SoundSean stores during its first week at retail.
Badu debuts at No. 2 on The Billboard 200, narrowly missing No. 1 by a mere
7,000 units to young country diva LeAnn Rimes’ “Unchained Melody/The
Early Years” (Curb).

The album’s first single, “On & On,” rose to No. 1 on Hot R&B Singles in
three short weeks, a position it held for a second week. “From the very
beginning, I knew this project was something special,” says Gregg Diggs,
director of programming at BET, one of the artist’s earliest supporters.
“[VP of programming] Lydia Cole and I decided to give Erykah our 100%
support.” Broadeast Data Systems (BDS) detected 11 BET spins on the song
for the tracking week ending Feb. 17, while MTV increased its rotation from
seven to 11 plays, and VHI aired it six times during the same period.

STILL GOING: Just when you thought its sales couldn’t get any stronger,
“Can’t Nobody Hold Me Down” by Puff Daddy Featuring Mase (Bad
Boy/Arista) gets another 20% lift at retail, bringing the weekly total to more
than 146,000 units at the full SoundScan panel. Originally, radio daypart-
ing was the song’s biggest obstacle in its quest for No. 1, but in a three-week
span it has gained an additional 9 million audience impressions, leaving Puff
less than 400 points from the top slot. The record also holds down its fifth
week at No. 1 on Hot Rap Singles and Hot R&B Singles Sales.

KEEP MACKING: “Return Of The Mack” (Atlantic) by UK. singer Mark
Morrison rockets 52-35 on Hot R&B Singles because Atlantic satisfied con-
sumer appetite with new configurations. The song had been available only
on 12-inch vinyl. The added formats prompt a No. 28 debut on Hot R&B Sin-
gles Sales, while radio growth yields an audience of 5 million listeners and
moves the song 73-70 on Hot R&B Airplay. Heritage R&B WBLS New York
was the first station to support the song; it ranked No. 1 on the WBLS
playlist in the Sept. 13, 1996, issue of sister publication R&B Airplay Mon-
itor, with 33 BDS spins. Assistant PD Clay Berry says that former PD
Frankie Crocker “brought the record back from Europe as part of the
basement-tape series, a station promotion of undiscovered material back
around July. It caught on quickly and began to [get requests]. Unfortunately,
the song was not available at retail, but it gave people a reason to listen to
the station.” Another Morrison track, “Crazy,” reached No. 5 on the station’s
playlist, garnering 21 detections in the July 26, 1996, issue of Monitor.

FULL DECK: LaTanya’s “If You Play Your Cards Right” (Blunt/TVT) is

the first R&B female solo offering from hip-hop-based Blunt Recordings. -

The track, which debuts at No. 60, is a remake of a tune originally record-
ed by Alicia Myers. After hitting radio last week, the song’s audience
already hits the 3 million mark with airplay on 31 monitored stations. She
enters Hot R&B Singles Sales at No. 67.

HOT R&B
SINGLES

BUBBLING UNDER

TITLE
ARTIST (LABEL/PROMOT!ON LABEL)

TITLE
ARTIST {LABEL/PROMOTION LABEL)

LAST WEEK
THIS WEEK
LAST WEEK

w | WEEKS ON
w | WEEKS ON

MOVE IT IN MOVE IT OUT
DERELECT CAMP (NEXT PLATEAU)

2 MUCH BOOTY (IN DA PANTS)
SOUNDMASTER T (ID/WRAP/ICHIBAN)

—
S
—

15| 7 | LISTEN 2 MI FLOW 15| 13 | 16 | BOUNCE TA DIS
VILLAIN (STR8 GAME/MBM) BIG U & THE MAOHOUSE CREW (STREET PRIEILEXIWICHIBAN)
4121 KNOCK KNOCK 1611913 EVERYBODY'S TALKIN'

SAM “THE BEAST" (CLR) AL TARIQ (KOOL FASH) {CORRECT)

7 | 3 | JOHNNY BOY 17| 6 | 2 | THE BOSS
DEAD RINGAZ {HUSH) THE BRAXTONS {ATLANTIC)

INDESTRUCTIBLE

TEAR DA CLUB UP
1811618 REIGN (H.0.L.A/ISLAND}

THREE 6 MAFIA (BRUTAL/PRIORITY)

| WANNA GET HIGH

-~ o o -~ w ~ = | THiS WEEK I

10|29 PIECE OF CLAY : 19 —| 1
MARVIN GAYE (REPRISE/WARNER BROS.) DJ SCREW (BIG TYME)
2 | 10 | BACK OF THE CLUB PART 2 20|18 | 14 | DICKEY RIDE
OTR CLIQUE (ALL NET) > SOUTHERN PLAYAS (CRITIQUE)
g | 3|3 |LET'S GET PERSONAL 21| {17 | MaCK DADDY
RUSCOLA (ALEXIAICHIBAN) DISCO AND THE CITY BOYZ (KRUNCH/RIP-IT}
9 || 1 | Lock pown 22|20 | 2 | G160LOS GET LONELY ToO
SAM "THE BEAST" (CLR) PASSION (MCA)
101 12| 10| HOW YA WANT IT 01 GoT IT) 23| 23| 12 | MASTA PLAN
JUNGLE BROTHERS (GEE STREET/ISLAND JAMAICAISLAND) THE LOST TRYBE OF HiP-HOP (RENEGADE/RAGING BULL)
1l 5| 4| wHY oH why 24| | 16 | HOW MANY EMCEES . THE o1 EViL DEE 96 ReMiX
SPEARHEAD (CAPITOL) BLACK MOON (WRECK/NERVOUS)
MR. BIG STUFF SEX
12125) 7 GRANDMASTER MELE-MEL & SCORPIO (STR8 GAME/MBM) 5i—|8 GRAV (CORRECT)
13 [0 [ HOME LoV, N Bubbling Under lists the top 25 singles under No. 100
e which have not yet charted.

R&B

POWER JAM 8

(Continued from page 21)

in Chicago.

Artist manager Byron Phillips said
setting up records has become a lost
art. “The labels who are successful
have fewer acts on their roster and can
take more time developing the acts that
they do have,” he said.

On the technology front, Chicago-
based Interep urban marketing direc-
tor Sherman Kizart said radio needs to
develop its technological base in pro-
gramming and marketing. “Other
media are light years ahead of radio,”
he said. “Greater use of computers and
marketing tools, such as [World Wide]
Web sites or even internet broadeast-
ing, is needed to remain competitive.”

Rhino urban marketing and sales
national director Ron Wiggins said that
while high-tech mechanisms can aid in
marketing, industry professionals
should not overlook elementary meth-
ods of broadening market share.

“Most retailers have ‘Enter to Win’
contests, which offer great opportuni-
ties to increase their customer data
base by 500 or so at a pop,” said Wig-
gins. “The entry blank could include all
sorts of research-oriented questions on
it to determine buyer habits and pro-
files.”

THE RHYTHM & THE BLUES

(Continued from page 21)

try experience as a lawyer and will
continue his association with Sales
Goodloe & Golden in Atlanta, where
IMS maintains offices, along with New
York.

ONE WORLD: Harry Belafonte hus
signed a recording deal with Island
Records. The veteran artist, who
scored two top 10 R&B singles in 1957
with “Banana Boat (Day-0)” and
“Mama Look At Bubu,” was signed by
Island founder/CEO Chris Blackwell.

The world music artist’s first album
for the label will be a collection of
songs performed during the PBS spe-
cial “An Evening With Harry Bela-
fonte And Friends,” which debuts Sat-
urday (1) and will air throughout the
month. The album is slated for release
in April.

To The Limit. Shown taking a break
during a recording session, from left,
are rappers WC, Master P, and Mack
10, who were recording the single
“Bangin’ " for the No Limit compilation
“Master P Presents . . . West Coast
Bad Boyz I.” The set debuted at No. 2
on last issue’s Top R&B Albums chart.
It was executive-produced by Master
P
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Hot Rap Singles.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

- 2w & 5 COLLECTED, COMPILED, AND PROVIDED 8Y - SoyndScan®

@ :
2| G| S €x| TITLE BRREN  ARrmisT
E2 (52| 2| 25| LABEL & NUMBER/DISTRIBUTING LABEL

* * * NO. 1/GREATEST GAINER ® % *

¢ | CAN'T NOBODY HOLD ME DOWN & PUFF DADDY (FEAT. MASE)
(C) (D}(T) (X) BAD BOY 7908F/ARISTA 5 weeks at No. L_|
e et ¥~ S — - T

COLD ROCK A PARTY & MC LYTE

2 Z 14 (C) (D} (M) (T) {X) EASTWEST 64212/EEG
3 | 4 | § | WHATEVA MAN # REDMAN
| (C) (D) (T) DEF JAM 574026/MERCURY
6 | 5 | 23 | LET MECLEAR MY THROAT & DJ KOOL
| (C)(T) (X) CLR/AMERICAN 1744 1/WARNER BROS.
LUCHINI AKA (THIS IS IT) * CAMP 1O

! l 15 1 (C) (T) PROFILE 5458

5 THINGS'LL NEVER CHANGE/RAPPER'S BALL @ £-40 FEAT. BO-ROCK

(C) (D) (T) (X) SICK WID' IT 42436/JIVE

92 DA DIP FREAK NASTY

(C) (T) {x} HARD HOOD/POWER 0112/TRIAD

5 3 21 | NOTIME © LIL' KIM FEATURING PUFF DADDY
_(C) (D) (T) UNDEAS/BIG BEAT 98044/AG

3 THE THEME (IT'S PARTY TIME) @ TRACEY LEE

(C) (D) (T} BYSTORM 561 14/UNIVERSAL

13 WHAT THEY DO @ THE ROOTS

(C) (D) (T) DGC 19407/GEFFEN
e

| ALWAYS FEEL LIKE {SOMEBODY'S WATCHING ME) @ TRU FEAT. ICE CREAM MAN (MASTER P)

| [ —
us@cmwammauwa
—
(=)
=]

13 12 4 (C) (D) (T) NO LIMIT 53261/PRIORITY
NEWD | 1 | DOG'SGET TO GO TO HEAVEN? # RICHIE RICH
1 (C) (D) (T) OAKLAND HiLLS 41510/DEF JAM 574030/MERCURY
12 11 13 NOTHIN' BUT THE CAVI HIT (FROM “RHYME & REASON") @ MACK 10 & THA DOGG POUND
(C) (D) (T) BUZZ TONE 53263/PRIORITY
GET UP & LOST BOYZ
“u 10 101 &0y (1 unversaL 56032
@ 14 16 12 RUNNIN'  2PAC, NOTORIOUS B.1.G., RADIO, DRAMACYDAL & STRETCH
(C) MERGELA/SOLAR 70134/HINES
T.O.N.Y. (TOP OF NEW YORK) & CAPONE-N-NOREAGA
a8 — 2 (C) (D) (T) PENALTY 7193/TOMMY BOY
17 | 15| 17 | 24 | BOWDOWN & WESTSIDE CONNECTION
(C) (D) (T) LENCH MOB 53227/PRIORITY B
STREET DREAMS @ & NAS
185180 | _(€) (D) () (T) (%) COLUMBIA 78409
19 17 18 14 ATLIENS/WHEELZ OF STEEL & OUTKAST
(C) (D) (T) LAFACE 24 196/ARISTA
AIN'T NOBODY (FROM “BEAVIS AND BUTT-HEAD DO AMERICA") & LL COOL J

20 | 18 | 14| X | g airren 19410

& 2PAC (FEAT. KC & JOJO)

21 | 22 | 19 | 33 | HOW DO U WANT IT/CALIFORNIA LOVE A’
(C) (D) {M) (T) (X) DEATH ROW/INTERSCOPE 854652/ISLAND
22 | 21 | 21 | 11 | SPACE JAM (FROM “SPACE JAM”) QUAD CITY DJ'S
(C) (D) (T) (X) WARNER SUNSET/BIG BEAT 87018/AG
23| 19| — | 2 | GHETTOLOVE © DA BRAT FEATURING T-BOZ
(T) SO SO DEF 78508*/COLUMBIA
DO THE DAMN THING © THE 2 LIVE CREW
NEW ’ ! (C) (D} (T) LIL' JOE 893
25 | 20| 15| 3 | 'LLBE ® FOXY BROWN FEATURING JAY-Z
(T) VIOLATOR/DEF JAM 574029*/MERCURY
26 | 25 | 25 | 6 | THAT'SRIGHT  DJ TAZ FEATURING RAHEEM THE DREAM
(C) (T) {X) SUCCESS 42031
HIP-HOPERA  ® BOUNTY KILLER FEATURING THE FUGEES
NEW ’ ! (C) (D) (T} BLUNTAVP 1464/TVT
BIG DADDY & HEAVY D
NEW ’ i (C) (D} (T) UPTOWN 56039/UNIVERSAL
SUKI SUKI NOW D.J. TRANS
3 G A " (C) (T) (X) ATTITUDE 17029
30 | 26 | 2 | 4 | POPIMP @ DO OR DIE (FEATURING TWISTA)
(C} (D) RAP-A-LOT/NOO TRYBE 38559/VIRGIN
GD)| 3 | 30 | 14 | RUFF RIDE/RUFF RIDA FRAZE
(C) (T) (X) BEFORE DAWN 105/TOUCHWOOD
22 | 28 | 3 | 14 | LE'SRIDE  RICHIE RICH
(C) (D) {T) OAKLAND HILLS 41510/DEF JAM 575774/MERCURY
14 | THE FOUNDATION ® XZIBIT

33 |3 |2 (C) (D) (T) LOUD 64708/RCA

YARDCORE & BORN JAMERICANS

34 3 3 4 (C) (D) (T) DELICIOUS VINYL 4003/RED ANT

YOU COULD BE MY BOO A THE ALMIGHTY RSO FEAT. FAITH EVANS

3 32 2 16 (C) (D) RAP-A LOT/NOO TRYBE 38571/VIRGIN

36 3] 32 21 SITTIN’ ON TOP OF THE WORLD ® & DA BRAT
(C) (T) 50 SO DEF78426/COLUMBIA
THE MC KRS-ONE
31 2 2 -5 (T) JIVE 42425*
" 38 29 28 9 LOVE ME FOR FREE AKINYELE

(C) (T} 200 34267/VOLCANG

STRESSED OUT A A TRIBE CALLED QUEST FEAT. FAITH EVANS

39 3 3 10 (T) (X) JIVE 42420*

SOUL ON ICE #® RAS KASS
40 | 39 | 39 | 1L ) prioriTy sazss
LOUNGIN A & LLCOOLJ
43 ] 38 | 35 | 10)(01T) DEF JAM 575062MERCURY
42 38 37 % CAN'T KNOCK THE HUSTLE ® JAY-Z
LC) (M) (T} {X: FREEZE/ROC-A FELLA 53242/PRIORITY
MUSIC MAKES ME HIGH & | OST BOYZ
43 | 34 | 31| 22 | (0 (7) ix) UNIVERSAL 56022
LISTEN 2 MI FLOW VILLAIN
RE-ENTRY 3 (C) STR8 GAME 1223/MBM
SHAKE A LIL' SOMETHIN'... & THE 2 LIVE CREW
45 | 41 40430 | o) m Lt JoE 890
46 46 43 24 WHAT'S LOVE GOT TO DO WITH iT (FROM “SUPERCOP") A WARREN G FEAT. ADINA HOWARD
(C) (D) INTERSCOPE 97008
JOHNNY BOY DEAD RINGAZ
50 2 | {0/ o0 HUsH 86608
TEAR DA CLUB UP THREE 6 MAFIA
RE-ENTRY | 11 | 070 i) BRUTAL 53260/PRIORITY
ILLEGAL LIFE CAPONE-N-NOREAGA
49 | 33 ] 50 127 | gm0 PENALTY 7177/ToMwY BOY
50 | 48 | — | 19 | WAKEUP ® KILLARMY
il (C} (D} (T) WU-TANG 53238/PRIORITY

(O Records with the greatest sales gains this week. ¢ Videoclip availability. @Recording Industry Association

of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable.
(C) Cassette single availability. (D) CD single availability. (M} Cassette maxi-single availability. (T) Vinyl maxi-single
availability. (V) Vinyl single availability. (X) CD maxi-single avaitability. © 1997, Billboard/BPI Communications,
and SoundScan, Inc.
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Barry Manilow’s Giddy, Fitting Club Reincarnation

FROM THE OUTSET of recording
his current Arista collection, “Sum-
mer Of '78,” Barry Manilow says
that he envisioned covering “I'd
Really Love To See You Tonight” as
a club anthem.

“Even way back when the song
was first released, I would always
hear it in my head with an exciting
groove,” the enduring performer
says of the '70s pop chestnut. “But I
had a hard timé communicating the
idea to my co-producer Michael
Omartian and Clive [Davis, presi-
dent of Arista] at first. They thought
I was going insane.”

Although the version that made it
onto “Summer Of '78” was fondly
faithful to the original England Dan
& John Ford Coley recording,
Manilow continued pursuing his idea
of reinventing the ballad and eventu-
ally went into the studio to lay down
what he describes as a “crude and
very basic demo” of a dance track. “I
sent it to Clive, and he said, ‘Oh, now

BARRY MANILOW

I get what you were thinking,” ” he
says with a laugh.

Enter omnipresent producer/
remixer Tony Moran, who was
tapped to tweak the tune to match
Manilow’s vision. “The man is a
maniac and a total genius,” Manilow
says. “It was like he climbed inside
my head and saw precisely what I
was thinking. It’s a real jaw-dropper
of a record.”

Indeed, it is. Moran has woven an
insinuating rhythm base that is
forceful enough to pass muster with
serious househeads, with a meticu-
lously layered coating of the bright
and fluffy keyboards that main-
stream punters avidly subscribe to.
The icing on the cake is Manilow’s
performance, which bursts with
infectious glee. In an industry with-
out prejudice, this would be an out-
of-the-box smash. It is truly that
strong an offering. But even the
artist himself acknowledges that the
road ahead for the.single is poten-
tially rocky.

“There are a lot of people who
hear my name and can’t get past bal-
lads like ‘Mandy’—which are a won-
derful part of my history, but far
from the whole picture of who I am,”

Dauce

TRAX '
by Larry Flick

he says. “I hope that people will
accept this for what it is, but I'm not
sure they will.”

Actually, “I'd Really Love To See
You Tonight” is not Manilow’s first
foray onto the dancefloor. The mid-
’80s saw him successfully twirling on
hi-NRG ground with such credible
jams as “I’'m Your Man,” “Searching
For Love,” and “You’re Lookin’ Hot
Tonight.” And, of course, who could
forget Trevor Horn’s sweeping
uptempo 1993 interpretation of
“Could It Be Magic” or the 1978 clas-
sic “Copacabana (At The Copa)”?
Perhaps we’re not being overly opti-
mistic about the future of this festive
little ditty after all. In fact, we're
warmed by the fact that nearly every
“hip” club citizen to whom we’ve
recently mentioned this record has
quipped, “Oh, God, I love him.” Will
they own up to it in public? Manilow
smiles at the prospect.

“Well, it sure would be nice,” he
says with a modest laugh. “I'd love to
walk into a club and hear one of my
records. It would be a real kick.”

STRINGS ATTACHED: One of the
more frustrating aspects of a gig like
ours is watching noteworthy records
go unnoticed—especially given the
questionable jams that often wind up
grabbing active airplay and big con-
sumer bucks. Last year, we were
particularly disheartened by the
oversight of “Sleepy Maggie,” a
refreshingly quirky anthem by A&M
fiddler Ashley MaclIsaac. With so
many DJs claiming that they’'re
starved for unique, yet accessible
new music, we thought this was a
can’t-miss hit.

Inits original incarnation, “Sleepy
Maggie” craftily melted his fluid,
Celtic-influenced fiddling and Gael-
ic vocals by Mary Jane Leonard into
a jeep-savvy pop/funk beat, while
househeads were handed hearty,
trance-spiced remixes by B.K.S.
Perhaps the combination of too many
other releases, the lack of a “big
name” remixer’s input, and the
absence of a proper dance depart-
ment at A&M was too great an
obstacle to overcome for this won-
derfully satisfying record. Or maybe
folks are really just fibbing when
they rant about wanting fresh
sounds.

In any case, it’s not too late for
jocks to give “Sleepy Maggie” a lit-
tle turntable love. The label is con-
tinuing to work the track and the
album “Hi™ How Are You Today?” to
a variety of formats (including
clubs), as he embarks on yet another
leg of his seemingly endless concert
tour of the States and his native
Canada. This time, he’ll be playing
clubs and mid-sized theaters through
early June, when he’ll begin a Euro-
pean summer jaunt. '

As much as he’s enjoying the activ-
ity, MacIsaac is hankering to get
back into the studio and hammer out
some new material, which he says
will be more deeply immersed in the
dance music culture. “The original
idea was for the first album to be
purely dance,” he says, noting that
the initial industrial dance tracks
laid down for the set gave way to
more varied, rock-leaning sounds.
“I’'m still strongly committed to the
concept of a dance-oriented album,
and I'm starting to connect with a
couple of underground producers to
start putting some new songs togeth-
er. I'd also love to do a duet with
RuPaul. I think I have the perfect
song for us.”

In the meantime, he’s feeding his

hankering for dance music by per-
forming disco ditties like “Stayin’
Alive” in concert, replete with sug-
gestive hip-swaying moves and
gnashing Celtic fiddle riffs. In fact,
you haven’t lived until you've wit-
nessed the charismatic and wildly
unpredictable Nova Scotia native
onstage. Imagine a decadent pied
piper, maniacally stomping about in
a kilt (underpants optional) as he
tears into his electric violin.

“The key to my music is intense
energy and excitement,” he says,
adding with a devilish giggle, “actu-
ally, that’s the key to everything I do
in life.”

IN THE MIX: King Britt, who is
earning much-deserved DJ props for
the gritty funk vibe of his Sylk 130
single “Gettin’ Into It,” has just com-
pleted an EP under the name Scuba.
Available only on white-label vinyl,
the house-leaning record carries no
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In The Key Of ‘D.’ Pianist Danilo
Perez plunks out a few lines from “Hot
Bean Strut,” the first single from his
fine new Impulse!/GRP album, “Pana-
Monk.” A leader of the new, more
experimental generation of jazz musi-
cians, Perez is branching out into the
club arena with remixes that effectively
court acid-jazz and trip-hop audi-
ences. Jazzy Nice and Mitch Moses,
who have previously worked on dance
hits by Vanessa Daou and Brooklyn
Funk Essentials, deftly handled post-
production on “"Hot Bean Strut.” They
tweaked it with wriggling, often edgy
rhythms that wisely do not overshad-
ow the complex, yet contagious
nature of Perez's melody. A 12-inch
pressing of the track will be serviced
to DJs later this month.

A New Deal. Simitar Entertainment has inked a worldwide production and dis-

tribution agreement with Chicago’s Escape Records. Minneapolis-based Simitar
also owns the dance-oriented pop indie Beast Records. The deat was sparked
by the breakout success of Escapadel's “| Don’t Know,” a club hit on Escape
that has been gathering mix-show airplay in recent weeks. The track will be fea-
tured on the forthcoming Beast muiltiact compilation “DJ Mix '97," as will the new
Escape 12-incher “Bang Bump” by the Pump House Gang. Pictured in Simitar's
office, from left, are Mark Elfenbein, iabel manager of Beast; Bill Kanatas, Larry
Sturm, and David Bloom, the principals of Escape; and Mickey Elfenbein, CEQ

of Simitar.

track listing or label affiliation. Britt
has simply pressed a few hundred
copies of the record on his own and
sent 'em directly to indie dance out-
lets. With so many others getting
lost in the whole star trip of life in
major-label-ville, it warms the heart
to see Britt remain true and fully
available to his underground audi-
ence. Talk about generating good
karma.

By the by, Britt’s first Sylk 130
album, “When The Funk Hits The
Fan,” is due in early May on Ovum/
Ruffhouse/Columbia. We can hardly
wait.

The recent success of the fab “No
One Can Love You More Than Me”
by Hannah Jones marks the start of
a highly visible new career phase for
producer/remixer Stonebridge.
Happily hooked into new stateside

management with the powerful Gary .

Salzman, the Swedish hitmaker has
completed cuts for imminent release
by Robin S., Wild Orchid, Shay
Jones, and Rebbie Jackson. As his
star rises to greater heights, per-
haps clubland will eventually get to
hear those few songs he did with
Kristine W. that didn’t make it onto
her RCA/Champion dise, “Land Of
The Living.”

We're glad to report that Popular
Records has reactivated its distrib-
ution agreement with the U.K.’s fes-
tive Pulse-8 Records. Now ya don’t
have to pay hefty import prices for
releases by Urban Cookie Collec-
tive (now fronted by former Love-
land belter Rachel McFarland),
Kym Sims, and Pizzaman—all of
whom have new albums in the works.
The deal also includes groovy Pulse-
8 subsidiary Cowboy Records and
recent label signing Sunscreem.
Fierce, eh?

Speaking of Popular, the label is
adding fire to its campaign behind
France Joli’s comeback single,
“Touch,” by issuing solid new remix-
es by Darren Friedman, Tony
Green (the song’s original produc-
er/composer), Dave “Doc” Feli-
ciano, and Jurgen Korduletsch.
With every possible vibe and sound

now nicely covered, there’s no fur-
ther excuse for fence-sitters to not
support this worthy jam.

Also on sauntering down the
comeback trail is Kurtis Mantron-
ik, who ends a four-year break from
recording with several strong new
jams for New York’s Kult Records.
First up is “Disco ’97,” an EP that
happily blends "70s-styled froth with
'90s-fashioned house vigor. “Let It
Go” is a standout cut, with its shoul-
der-shaking percussion and plush
keyboards. Clubland vets will be able
to easily trace the evolutionary steps
Mantronik has taken between his
late-'80s breakthrough hit, “Fresh Is
The Word,” and now.

The producer has also reconnect-
ed with musician/engineer Richard
Bush (who played on a number of his
early hits) to form the Players Club,
an act with feasible prospects in the
pop arena. The group’s first single,
“Touch Me Right,” is due in the

(Continued on next page)
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CLUB PLAY MAXI-SINGLES SALES
Z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
<| _xle = OF DANCE CLUB PLAYLISTS |, _xio S STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN. INC. - SayndScan®
2| 2w | =g €| TITLE ARTIST Ch|eu|=g3| €| TITLE III"“ ARTIST
2| 32| uZ | 23| LABEL & NUMBER/PROMOTION LABEL =2 |32 | uZ | 35| LABEL & NUMBER/DISTRIBUTING LABEL
**x *No. 1xxx * x * NO. 1/ GREATEST GAINER * * *
3 8 6 RUNAWAY GIANT STEP/BLUE THUMB 3094/GRP 1 week at No_ 1 © NUYORICAN SOUL FEAT INDIA @ 22 | — 2 DON'T CRY FOR ME ARGENTINA (T) (X) WARNER BROS. 43809 1 week at No. 1 & MADONNA
@ 4 11 6 | INSOMNIA CHEEKY/CHAMPION 13306/ARISTA ® FAITHLESS 2 1 - 2 DISCOTHEQUE (T) (X) ISLAND 854789 & U2
3 2 5 8 SOUL TO BARE EIGHTBALL 109 _JOI CARDWELL @ 2 2 25 | LET ME CLEAR MY THROAT (T) (X) CLR/AMERICAN 42764/WARNER BROS @ DJ KOOL
@ 9 | 12 7 DON'T STOP MOVIN’ UNDISCOVERED 55301/MCA LIVIN' JOY @ 3 1 14 | UN-BREAK MY HEART (M) (T) (X) LAFACE 24213/ARISTA © TON! BRAXTON
@ 8 10 6 | STEP BY STEP ARISTA PROMO WHITNEY HOUSTON @ 6 | — | 2 | "M NOTFEELING YOU (1) LOUD 64789/RCA ® YVETTE MICHELE |
6 1 4 7 DON'T CRY FOR ME ARGENTINA WARNER BROS. 43809 & MADONNA @ 7 ? CALL ME (T) (X} LOGIC 45726 LE CLICK
7 7 9 11 | COSMIC GIRL WORK 78501 - @ JAMIROQUAI | % % * HOT SHOT DEBUT ® % *
U | 13 [ 8 | SAY.IFYOUFEEL ALRIGHT MERCURY 578943 SAESICIEL BAIEES NEWD | | | RUNAWAY () 00 GIANT STEP/BLUE THUMB 3094/GRP & NUYORICAN SOUL FEATURING INDIA
CID L > DISCOTHEGLE S D So17ee LU 8 4 2 SAY IF...YOU FEEL ALRIGHT (1) MERCURY 578943 & CRYSTAL WATERS
R : Sl SET LR MRS 20rte - B BTN @ 9 50 3 | THE THEME (TS PARTY TIME) (1) BYSTORM 561 14/UNIVERSAL & TRACEY LEE
£ 6 g gl BACK TOGETHER KING STREET 1053 WRENNE DL GERT. S NBiaR 10 | 10 7 6 ON & ON (1) (X) KEDAR 56002/UNIVERSAL B ® ERYKAH BADU
ég~—156 234 171 rﬂiﬁ;‘;v:oi\fé:tz;&& N HELL;‘Z%T::ELTJ?:?; 15 | 15 6 | FIRESTARTER (7) (X) XL MUTE/MAVERICK 43843/WARNER BROS & PRODIGY
18 23 7 OTENTEL S S I 2180 R0 CE{MARER 12 11 4 3 I’LL BE (1) VIOLATOR/DEF JAM 574029/MERCURY _ ®FOXY BROWN FEATURING JAY-Z
15 | 12 1 14 | NEVER MISS THE WATER REPRISE 43787 @& CHAKA KHAN FEAT. ME'SHELL NDEGEOCELLO L ya ’ R G o ROCHITTRRRIVI, mhn)siswESiSagytes & e LTE
16 | 12 | 7 | 13 | OOM AAM..JUST A LITTLE BIT ETERNAL 43802/WARNER BROS ®GINAG ?; 2 : ::'EA;ECV?)MAN ”’:E”AM STA027/MERCURY . :;:'g’:;—
27 | 43 | 3 | PEOPLE HOLD ON arisiA PROMO LISA STANSFIELD LRz . -
20 | 30 | 4 | rm ALIVE GranDsLam oousTRICTLY RHYTHIS STRETCH AND VERN PRESENT MADDOG 16_| 0 [l RIRED UPITIGTWISTED 55221 A0A — AL TGS
. 2 29 5 i STAY MAVERICK PROMO/REPRISE ME'SHELL NDEGEOCELLO i(: 2 12 | IBELIEVE | CAN FLY (T) (X) WARNER SUNSET/ATLANTIC 42427/JIVE @ R KELLY
I 16 5 DA’ DIP (T) (X) HARD HOOD/POWER 0112/TRIAD FREAK NASTY
TR T s s oy [ £ A T N S e “euwsioon
22 | 23 | 26 | 7 | SAYYEAH JELLvaEAN 2519 STROBE PRESENTS LA CASA GRANDE ;0 b § g e BIARATIHI SIS EGRTE el tog e
23 | 20| 17 | 12 | SET ME FREE JeLLvsEan 2518 DEEP 6 1 5 — | 2 | BARREL OF A GUN (T) (X) MUTE 43828/REPRISE ¢ DEPECHE MODE
28 | 32 | 5 | UPTONO GOOD SUBMARINE 37018/POPULAR e rreporNKinGs | [(Z2)] 3L | 18 | 5 | WITHOUT YOUR LOVE (1 () UpSTARS 0123 _— - LARGEQA
% % * POWER PICK % * * 23 | 26 2 | GHETTO LOVE (1) (X) S0 50 DEF 78508/COLUMBIA & DA BRAT FEATURING T-BOZ
(25)| 32 | 48 | 3 | GIVEIT UP EMPIRE STATE 33EGHTBALL VICTOR CALDERONE 24 113 | 37 I THEBOSS/ONLY LOVE (M) ATLANTIC 85456/AG b 2T
@ 30 36 4 FAKES & PHONIES CAJUAL 258 DAJAE NEW ) i RETURN OF THE MACK (T) (X: ATLANTIC 85443/AG MARK MORRISON _ |
271 | 21 | 21 | 12 | PARADISE IS HERE RePRISE 43759 CHER 26 { 30 | 23 | 6 | WANNABE (T) VIRGIN 38579 @ SPICE GIRLS
28)| 33 | 42 | 3 | SON OF A PREACHERMAN LoGic 45595 SOUL S K. 21 | 23 | 12 | 5 | THEWORLD IS MINE (T) JIVE 42358 r @ ICE CUBE
29 | 25 | 27 7 | PUMPIN' H.O.LA 341009/ISLAND & PROYECTO UNO 28 | 13| 14 5 | GET UP (T)(X) NERVOUS 20216 © BYRON STINGILY
30 | 31 34 7 TOUCH POPULAR 26035/CRITIQUE FRANCE JOLI 29 34 35 17 | IMSTILL IN LOVE WITH YOU/YOU DON'T HAVE TO WORRY () (T) (X) MCA 55278 © NEW EDITION
@ 3% | 38 | 4 | CALLING YOUR NAME STOCKHOLM IMPORT E-TYPE 30| 33|13 5 | WATCH ME DO MY THING (T) LOUD 64738/RCA @ IMMATURE FEAT. SMOOTH AND ED FROM GOOD BURGER
32 | 15 | 16 [ 13 | THE BOSS ATLANTIC 85456 THE BRAXTONS 31 | 28 | 25 | 8 | DON'TSTOP MOVIN’ (T) (X) UNDISCOVERED 55301/MCA LIVIN' JOY |
33 | 29 | 28 | 10 | LUNATIX MooNSHINE MUSIC 88435 DOC MARTIN PRESENTS BLAKDOKTOR GD| 38 | 21 | 11 | 0OM AAH..JUST A LITTLE BIT (1) () ETERNAL 43802WARNER BRCS ® GINA G
34 | 39 | 46 3 | HOW WILL | KNOW NMC 6958 MIISA @ 40 | 31 | 23 | PROFESSIONAL WIDOW (T) () ATLANTIC 85499/AG @ TORI AMOS |
35 | 36 | 33 | 8 | LET FREEDOM RING SVENGAL| 96091 ® PRETTY POISON 34 | 32 | 17 | 14 | SUGAR IS SWEETER (T) (X) FFRR/LONDON 120102/ISLAND  C.J. BOLLAND
36 | 26 | 19 | 14 | LIVING IN ECSTASY wAVE 50011 FONDA RAE @ 13 | 20 | 8 | IT’'S JUST ANOTHER GROOVE (1) (X) SM-E S055/PROFLE THE MIGHTY DUB KATZ
@ 44 | — | 2 | MAKE MY DAY ARIOLA 44879 GRACE UNDER PRESSURE ﬂ_ NEW) 1 | TO.N.Y.(TOP OF NEW YORK) (T) PENALTY 0193/TOMMY BOY @ CAPONE-N-NOREAGA
45 | — 2 WANNABE VIRGIN 38579 i B #® SPICE GIRLS 37 | 41 | 47 | 21 | NO TIME (1) UNDEAS/BIG BEAT 95631/AG @ LIl KIM FEATURING PUFF DADDY
47 | 2 | BREAK IN MOONSHINE MUSIC 83436 CIRRUS 38 | 42 | A 4 | MUSIC (1) (X) POPULAR 26045/CRITIQUE @ DOLCE & GABBANA
* % * HOT SHOT DEBUT * » 39 | 35 | 22 | 3 | sUMTHIN' SUMTHIN' (1 coLumeia 78477 ® MAXWELL
NEW ) 1 | HAVANA ARISTA 13327 KENNY G 40 | 44 | 29 | 10 | STRESSED OUT/INCE AGAIN (T) (X) JIVE 42420 © A TRIBE CALLED QUEST FEAT. FAITH EVANS
41 | 41 | 39 | 11 | THE GIFT pEconsTRUCTION 64721/RCA WAY QUT WEST FEAT. MISS JOANNA LAW 41 | 36 | 19 | 11 | COLOUR OF LOVE (T)(X) TOMMY BOY 748 ® AMBER
42 | 38 | 41 | 5 | GoOD FOR YOU aam 582059 ® SEIKO NEWD | | | DO THE DAMN THING (T) Lit' JOF 893 @ THE 2 LIVE CREW |
50 — 2 ARE YOU THERE... OVUM/RUFFHOUSE 78416/C0_UMBIA @ WINK 48| | — 2 | ARE YOU THERE... (T) (X) OVUM/RUFFHOUSE 78416/COLUMBIA & WINK
NEW)D 1 EL CHOCLO COLUMBIA PROMO JULIO IGLESIAS 44 | 50 | 37 | 12 | WHAT THEY DO (T) DGC 22227/GEFFEN 4 THE ROOTS
NEW ) 1 LOVEFOOL TRAMPOLENE/STOCKHOLM PROMO/MERCURY ® THE CARDIGANS NEW ) 1 DON'T SPEAK (T) (x) ZYX 66073 CLUELESS
(46)| NEWD 1 LATIN THING ARIOLA 43598 LATIN THING 46 | 47 ] 26 4 | THINGS'LL NEVER CHANGE/RAPPER'S BALL (T} (x) SICK WID' IT 42434/JIVE & £-40 FEAT. BO-ROCK
471 | 49 | 45 6 | SINFUL WISHES INTERHIT 10162 © OUTTA CONTROL RE-ENTRY | 34 | WHERE DO YOU GO (M) (T) (X) ARISTA 13273 & NO MERCY
48 | 37 | 25 | 14 | DE LA CASA MOONSHINE MUSIC 88432 EK.O. 48 | 46 I 44 | 17 | STREET DREAMS (M) (T) () COLUMBIA 78408 @ NAS
49 | 35 18 18 | NO ONE CAN LOVE YOU MORE THAN ME ARIOLA 45162 HANNAH JONES RE-ENTRY | 36 | HOW DO U WANT IT/CALIFORNIA LOVE (W) (T) (X} DEATH ROW/INTERSCOPE 854653 ISLAND © 2PAC (FEAT KC & J0JO)
50 | 43 | 31 | 16 | UN-BREAK MY HEART LAFACE 24213/ARISTA @ TONI BRAXTON 50 | 37 ] 30 | 30 [ STAND UP (T){x) Dv8 120085/A8M - LOVE TRIBE

(O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for the largest point increase among singles betow the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles
anywhere in the top 50. @ Videoclip availability. Catalog number is for vinyi maxi-single, or cassette maxi-single if vinyl is unavailable. On Sates chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. © 1997, Bill-

board/8P1 Communications.

DANCE TRAX

(Continued from preceding page)
spring, and it conjures up mental
images of what a creative meeting
between Tavares and Ten City
might sound like. We can hardly wait
to hear the album that is in progress.
If the recently completed tracks
“Changes” and “Hold Your Head Up”
are a fair indication, it is going to be
major.

0 N THE WAY: While continuing
their tireless crusade to educate pop
radio programmers on the rhythmie
charms of Funky Green Dogs, the
folks at Twisted America remain
mindful of the house music under-

ground by issuing the Farley &
Heller edition of the famed and
ongoing “Journeys By DJs” compila-
tion series. The first of a two-part
set, the album effectively showcases
the revered U.K. team’s sharp mix-
ing skills and a taste in music that
includes Black Science Orchestra,
“Little” Louie Vega, Hustler’s
Convention, and Benji Candelario.
Naturally, Farley & Heller’s own
current DV8 Records hit, “Ultra
Flava,” is featured. And while the
lads keep the beats appropriately
heavy and forceful, there’s a delight-
fully uplifting and almost spiritually

soothing tone to the set that inspires
repeat visits—unlike many other
beat-mixed collections.

On a darker note, Twisted Amer-
ica also unleashes “Pimps, Pumps &
Pushers” by Size Queen, aka Aus-
trian producer Peter Rauhofer—
who is probably best known to state-
side punters for his hugely
successful work as Club 69. Unlike
that alter ego, under which he leans
more on giddy and vibrant sounds,
this project has more of a wickedly
humorous edge and rugged rhythm
texture. The song titles speak for
themselves. “(That Body Made For)

Sin,” “Horny,” and “K-Hole” are but
a few of the set’s more colorful and
thoroughly programmable entries.
DJs really shouldn’t let slip by the
opportunity to spin portions of this
kickin’ collection.

Disciples of gospel/soul diva Ann
Nesby will be pleased to know that
her next European single, “Hold
On,” is being groomed with stormin’
house grooves by the inexhaustible
Mousse T. A&M U.K.’s dance sub-
sidiary, AM:PM, will issue the track
in early spring. Will the States get
in on the game this time? They’d bet-
ter! We trust that the label, after

coming 10 minutes too late with the
international smash “Can I Get A
Witness,” will not straggle again.
“Hold On” provides a tangible oppor-
tunity to finally sell Nesby’s glorious
solo debut, “I’'m Here For You,” to
mainstream popsters.

The sad news on the Nesby front,
however, is that she will not be fea-
tured on the new Sounds Of Black-
ness album, which is due in March
on Perspective. Powerhouse belter
Jovetta Steel is among the featured
lead singers, and an early sneak pre-
view into the set proves that she is
well up to the task.
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Latin

Notas

by John Lannert

I.ATIN MUSIC CONFERENCE ON TRACK: Bill-
board’s eighth annual International Latin Musie Con-
ference is scheduled to take place April 28-30 at the
Hoter Inter-Continental in Miami.

This year’s keynote speaker is McHenry Tichenor
Jr., chairman/president/CEQ of The New Heftel, the
largest network of Spanish-language stations in the
U.Ss.

Tichenor’s address is expected to focus on the radio
environment in the U.S. that has emerged in the wake
of the mergers and acquisitions that have taken place
in the past year.

The conference will include four panels, two
evening showcases, and one songwriter’s showcase.
The confab will close with Billbeard’s fourth annual
Latin Music Awards. Awards will be based on per-
formances on Hot Latin Tracks and The Billboard
Latin 50. Herb Alpert, co-founder of A&M Records
and Almo Musie, is this year’s recipient of Billboard’s
Lifetime Achievement Award.

The four panels will examine Latin dance, Latin
rock, Anglo retail and the Latin music industry, and
radio. Confirmed panelists for the retail panel are
Mark Woodard, Latin buyer, Spec’s; Ish Cuevas,
Latin, world musie, dance, and CD5 buyer, Trans
World Entertainment; Debra Villalobes, buyer,
Camelot Music; Robert W. Smith, buyer/merchan-
diser, Borders Books & Music; and Randi Mayrent,

buyer, Handelman.

Scheduled participants for the Latin dance panel
are Mark Walker, VP Max Music; Marvin Howell,
GM, Ariola Dance/BMG; and Tuti Gianakis, presi-
dent, Oid Mortales. Slated to appear at the Latin rock
panel is Kike Posada, editor of Boom magazine and
host of a Latin rock program on WRTO Miami.

The April 28 showease is being sponsored by Amer-
ieDisc. The April 29 showcase will focus on Latin
dance acts. For the second consecutive year, Warn-
er/Chappell Music will sponsor the second “Writers
In The Round,” slated to take place April 29. Among
the labels set to showcase artists are BMG and
Arista/Latin.

SAMBA SPAWNS COMEBACK: As samba kept
booming in Brazil in 1996, the pleasant by-product of
its prosperity was the comeback of two veteran acts:
Martinho da Vila and Paulinho da Viola. Da Vila
sold more than 1.2 million units of his Sony album “T4
Delicia, T4 Gostoso,” acecording to the label. In addi-
tion, da Vila was flattered with Simone’s latest
album, “Café Com Leite,” a lovely sambarrooted disc
on which every track was composed by da Vila.

Meantime, da Viola had all 11 of his albums
released on CD by EMI, even as his current label,
BMG, was putting out “Bebadosamba.” That album
received the Great Prize from the Critic’s Assn. of
Séo Paulo.

Yet another sambista, Zeca Pagodinho, returned
to the big time last year with his 1995 set “Samba
Pras Mocas.” That infectious record reached platinum
status by selling more than 250,000 units, according
to PolyGram Brasil. His January release, “Deixa
Clarear,” was piloted by renowned samba producer
Rildo Hora.

Finally, after several years with BMG, durable sam-

(Continued on next page)

g
x x| 2 =3
= X ;
U 28| 33| €%
F2 |32 |20

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS RADIO TRACK SERVICE. 96 LATIN MUSIC STATIONS ARE ELEC-
TRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A WEEK
ARTIST
LABEL/DISTRIBUTING LABEL

TITLE
PRODUCER (SONGWRITER)

* % *NO. 1% x »
ENAMORADO POR PRIMERA VEZ

RICKY MARTIN
SONY

K.C.PORTER,|.BLAKE {I.BLAKE.K.C.PORTER,L.GOMEZ ESCOLAR)

JOE LUCIANO
FONOVISA

J.TARODO,J ALVAREZ (E. SACRAMENTO,WILLYS)

¢ EL BAILE DE LA BOTELLA

LOS ANGELES AZULES

COMO TE VOY A OLVIDAR

@ 1 1 5 ENRIQUE IGLESIAS
FONOVISA 5 weeks RPEREZ-BOTLIA (F IGLESIAS)
(D| 5 | 4 | 6 | GRUPOLIMITE ETE
POLYGRAM LATINO J.CARRILLO (MASSIAS)
3 2 2 13 MARCO ANTONIO SOLIS AS| COMO TE CONOCI
FONOVI M.A.SOLIS (M.A.SOLIS)
@ 4 6 12 GRUPO MOJADO PIENSA EN Mi
| ¢ | ronovisa L.LOZANO (D.MAIO,Z.RIBEIRO,M.SOARES}
5 3 3 16 LOS TIGRES DEL NORTE & NO PUDE ENAMORARME MAS
_ FONOV E.HERNANDEZ (T.BELLO)
6 6 9 8 LUIS MIGUEL QUE TU TE VAS
WEA LATINA L MIGUEL K.CIBRIAN (F.CESPEDES)
wl Bl s @ VOLVERAS

9

DISAEMI LATIN NOT LISTED (J.MEJIA AVANTE)
nl o 4 | LOS MISMOS & SE FUE M| PALOMA
EMI LATIN LOS MISMOS (M.E.CASTRO) |
11 8 7 ¢ | LOS TEMERARIOS Ml ALMA RECLAMA
FONOVISA AANGEL ALBA (A.ANGEL ALBA)
@ 5|7 5 | AMANDA MIGUEL MEDIA HORA
KAREN/POLYGRAM LATINO O VERDAGUER (2 Al RLE FAT A Pl L ANAHM
* % % AIRPOWER * % %
BRONCO QUIEN PIERDE MAS
@ NEW } 1 FONOVISA BRONCO {J. GUADALUPE ESPARZA)
* % % AIRPOWER * * *
| 2 | v 3 | CHAYANNE & VOLVER A NACER
SONY ESTEFANO (ESTEFANO X ZAPATA)

—
an

MUSICA ORIGINAL DE LA PELICULA
SJelerecr

THe ORIGINAL

PicTURE SOUNDTRACK

‘MoTioN

SEL. #55535

DISPONIBLE EN (D Y CASSETTE
MARZO 11 /97 -

Peves PeEcorps INcC.

E%-,«_f“*/‘

Barrio Boyzz

Ven A Mi

SEL. # 53580

=i, A LA VENTA EN D Y CASSETTE

Member of

NAIRD

CD’S - TAPES & MUSICAL VIDEOS

140 N.W. 22 Avenue, Miami, Florida 33125 ¢ Tel.: (305) 541-6686 / Fax: (305) 642-2785
TODO EN MUSICA « EVERYTHING YOU NEED IN MUSIC ¢ FULLY COMPUTERIZED

MAJOR CREDIT CARDS ACCEPTED

5 | 15 | 5 | FITO OLIVARES WINNONA
| 18] 2 | ewiiann ROLIVARES (R.OLIVARES) |
16 9 11 17 MICHAEL SALGADO PALOMITA BLANCA |
JOEY 1.5.LOPEZ (VALENZ))
EMMANUEL MI MUJER
18 | 26 | 3 | poLvaram LATINO M.ALEJANDRO (M.ALEJANDRO)
18 14 15 3 G|LBERTO SANTA ROSA NO TE PIDO
J.LUGO.G.SANTA ROSA (J.L.PILOTO)
19 19 21 g9 BOBBY PULIDO SE MURIO DE AMOR
EMI LA E.ELIZONDO (H.RAMON) ﬁ
LUIS DAMON VIVIR LA VIDA
NEWD | | | 5P E.GARCIA (E.GARCIA,G.LCABRERAI
271 17 16 6 SELENA COSTUMBRES
EMI LATIN AB.QUINTANILLA I1] (J.GABRIEL)
2 | 21 | 3 | 3 | BANDA MAGUEY LLORAR POR TI
FONOVISA £.SOLANO (E.SOLANO)
23 16 5 6 BRONCO DEJENME SI ESTOY LLORANDO
FONOVISA BRONCOM.A.SANCHEZ (A TITE CURRETN.MAD)
2 24 19 11 BANDA EL RECODO COSTUMBRES
FONOVISA G.LIZARRAGA U.GABRIEL)
25 | 26 | 30 | 5 | GISSELLE ME PASA LO MISMO
RCA/BMG B CEPEDA (RVASQUED) |
PEDRO FERNANDEZ LOS HOMBRES N EBEN
RE-ENTRY | 10 | £oivGRam LATING H.PATR(C))N[()M.ZAN.DA%ALLCA)AIEIQAR)_
@ 31 28 5 GRAClELA BELTRAN ¢ M! CORAZON ES TUYO
EMI LATIN R GUADARRAMA (M.A.CASTRO)
= 2 | LADRON VENGO A PEDIR TU MANO
DISA/EMI LATIN D.L CHAVEZ MORENO (S.VILLAREAL)
2 | 231 23 | 7 | GRUPO TENTACION SOLO UN SUENO
LUNA/FONOVISA A.DE LUNA (J.CLANTON)
30 22 25 5 EDNITA NAZARIO & DESEARIA
EMILATIN £.NAZARIO,K.C.PORTER (M FLORES)
LOS TIRANOS DEL NORTE CHAROLA DE PLATA
NEW) | | JMARTINEZ (1 PEREZ)

2| 8 |32]5 LS

LOS TUCANES DE TIJUANA

CHONA |
NOT LISTED (M.QUINTERO LARA)

B[22 1

PACO BARRON Y SUS NORTENOS CLAN

POTPOURRI DE QUIQUE |

DISAVEMI LATIN NOT LISTED (E.IGLESIAS,R.MORALES,C.GARCIA ALONSO)
4| 33 2 INDUSTRIA DEL AMOR SUSPIRAR
UNICO/FONOVISA INDUSTRIA DEL AMOR (R VERDUZCO,A.RAMIREZ)
3% |3 | — 4 LIBERACION CON MARIACHI
FONOVISA V.CANALES (E PINA)
36 | 35 | 33 3 ANA BARBARA AY, AMOR
FONOVISA J.AVENDANO LUHRS (J.AVENDANO LUHRS)
37 | 3¢ | 24 | 10 | ALEJANDRO FERNANDEZ MONO NEGRO
SONY PRAMIREZ (M _MONTERROSAS)

3’| 2| 22 6

DIEGO TORRES

¢ NO L
C.VALLI (D.TORRES D.THOMAS, M. WENGROVSKI)

0 SONE

39 40 36 4 L.(%S RlELEROS DEL NORTE

NOCHES ETERNAS
NOT USTED (F.VALDES LEAL)

40 29 4

27 STATIONS °

VICTOR MANUELLE
SONY

TROPICAL/SALSA
17 STATIONS

COMO UNA ESTRELLA
S.GEORGE (A JAEN)

REGIONAL MEXICAN

57 STATIONS

1 ENRIQUE IGLESIAS FONO-
VISA  ENAMORADO POR...
2 RICKY MARTIN sony
VOLVERAS
3 CHAYANNE sONY
VOLVER A NACER
4 AMANDA MIGUEL KAREN/POLY-
GRAM LATINO MEDIA HORA
5 EDNITA NAZARIO EMI LATIN
DESEARIA
6 LUIS MIGUEL WEA LATINA
QUE TU TE VAS
7 DIEGO TORRES RCA/BMG
NO LO SONE
8 EMMANUEL POLYGRAM LATI-
NO MIMUJER
9 CHRISTIAN PUGA Y LOS LADRNES
SUELTOS FonovisA RUGE UGE
10 GILBERTO SANTA ROSA
SONY YO NO TE PIDO
11 LAURA PAUSINI WEA LATINA
LAS COSAS QUE VIVES
12 GISSELLE RCA/BMG
ME PASA LO MISMO
13 JOE LUCIANO FONOVISA
EL BAILE DE LA BOTELLA
14 SPICE GIRLS VIRGIN

1 GILBERTO SANTA ROSA
SONY YO NO TE PIDO
2 LUIS DAMON WEA LATINA
VIVIR LA VIDA
3 JERRY RIVERA sony
LLORARE
4 GRUPO MANIA SoNY
A QUE TE PEGO MI MANIA
5 GISSELLE RCA/BMG
ME PASA LO MISMO
6 TITO ROJAS M.P
ESTOY DE TU PARTE
7 VICTOR MANUELLE sony
COMO UNA ESTRELLA
8 DOMINGO QUINONES RMM
LO RECONOZCO
9 RAMON ORLANDO KAREN/POLY-
GRAM LATINO  NO VOY....
10 ENRIQUE IGLESIAS FONO-
VISA ENAMORADO POR..
11 LALO RODRIGUEZ EMJ LATIN
NI UN DIA MAS
12 MICHAEL STUART RMM
AMOR A PRIMERA VISTA
13 BRENDA K. STARR SONY
HERIDA
14 SANED EMI LATIN

WANNABE CUANDO TU TE FUISTE LLORAR POR T1
15 ROXETTE EMI LATIN 15 LA MAKINA J&N/SONY 15 GRACIELA BELTRAN EMI
UN DIA SIN Tt CORAZON DE OTRO LATIN_M| CORAZON ES..

1 GRUPO LIMITE POLYGRAM
LaTino  JUGUETE
2 ENRIQUE IGLESIAS rFonO
visA  ENAMORADO POR. .
3 GRUPO MOJADO FONOVISA
PIENSA EN M!
4 MARCO ANTONIO SOLIS
FONOVISA AS! COMO TE..
5 LOS TIGRES DEL NORTE
FONOVISA NO PUDE...
6 LOS ANGELES AZULES
DISAEMI LATIN  COMO TE..
7 LOS MISMOS EMI LATIN
SE FUE MI PALOMA
8 LOS TEMERARIOS FONOVISA
Mi ALMA RECLAMA
9 MICHAEL SALGADO JoEY
PALOMITA BLANCA
10 BRONCO FONOVISA
QUIEN PIERDE MAS
11 FITO OLIVARES EMI LATIN
WINNONA
12 BOBBY PULIDO EMI LATIN
SE MURIO DE AMOR
13 BRONCO FONOVISA
DEJENME SI ESTOY. .
14 BANDA MAGUEY FONOVISA

() Records showing an increase in detections over the previous week, regardless of chart movement. A record which has been on the chart
for more than 20 weeks will not receive a bullet, even if it registers an increase in detections. Airpower awarded to those records which attain
700 detections for the first time. If two records are tied in number of 9I Bys the record being ptayed on more stations s piaced first. Records

1l

befow the top 20 are removed from the chart after 26 weeks. © 199

llboard/BP1 Commumcanons Inc.
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bista Beth Carvalho has returned
to PolyGram. Her latest album,
“Brasileira Da Gema,” features
material from famous samba com-
posers, including Aldir Blane and
Nelson Cavaquinho.

RAPHAEL TURNS 35: Sony’s
Spanish singing star Raphael, who
just concluded a December tour in
Mexico, is gearing up to celebrate
his 35th anniversary of his musical
career in 1997. In March, Sony is
dropping his new album, “Madre
Tierra.” That same month, a Span-
ish TV channel will kick off a six-
week series titled “Rafe Raphael
Por Siempre.” The weekly one-hour
program, which documents his life
story, was directed and produced by
his son Jacobo. Later this year,
Raphuael is scheduled to host his
own TV show in Spain. Confirmed
guests, so far, are Lucha Villa and
José José.

U.S. RELEASE UPDATE: On
March 11, H.O.L.A./PolyGram
Latino is set to drop “Silencio =
Muerte: Red Hot + Latin.” The
multi-artist package, the sales of
which benefit AIDS awareness
group the Red Hot Organization,
features appearances by Café
Tacuba, Rubén Blades, Pericos,
David Byrne, and Melissa
Etheridge.

Also set to ship March 11 on
Warner Bros. is Milton Nascimen-
to’s “Nascimento.” The album was
helmed by heavyweight producer
Russ Titelman (Eric Clapton,
Steve Winwood, Paul Simon). Two
of the album’s tracks are in Span-
ish. Incidentally, speculation
abounds in Brazil that Nascimento,
who looks noticeably thinner nowa-
days, has contracted AIDS. Howev-
er, the Minas Gerais native denies
that, saying his weight loss is due
to complications related to diabetes.

ARGENTINA NOTAS: Fernando
de la Ria, who was recently elect-
ed mayor of Buenos Aires, and the
city’s secretary of culture, Dario
Lopérfido, have hit it big with rock
fans via “Buenos Aires Vivo,” a
series of open-air, free concerts fea-
turing the most popular Argentine
rock acts. Since the series’ launch
Jan. 4, at least 30,000 concertgoers
have attended the shows, which
take place every Friday and Satur-
day. Luis Alberto Spinetta and
Divididos played for 70,000 fans.
Among the other participants have
been Illya Kuryaki & the Valder-
ramas, Ratones Paranoicos, Los
Visitantes, Diego Frenkel,
Celeste Carballo, Man Ray, and
La Zimbabwe. Co-sponsoring the
series, slated to run until mid-
March, are Coto Supermarkets and

Coca-Cola.

Los Visitantes have released
their MCA label debut and their
fourth album overall, “Maderita.”
On the album, front man and pri-
mary composer Palo Pandolfo
merged his poetic lyrics with rock,
Argentinian folk, and tango. Spe-
cial guests include Miami saxo-
phonist Ed Calle, singer Leén
Gieco, tango handoneon player
Ernesto Baffa, juzz fusion pianist
Lito Vitale, and Los Fabulosos
Cadillacs percussionist Toto Rot-
blat. In addition, MCA has reissued
two CDs of Pandolfo’s former band
Cornelio, each with bonus tracks.

DBN has dropped “Rituales,” the
new album by Las Blacanblus, a
stunning quartet of blues singers
who were named best new artist of
the year in 1995 by ACE, an associ-
ation of music critics. The album
was produced by Alfredo Toth . ..
Argentinian record association
CAPIF reports that anti-piracy
investigations in late 1996 uncov-
ered more than $2 million of pirat-
ed CDs and videos. CAPIF is now
implementing a hologram initiative
to check the flow of counterfeit
product.

Assistance wn prepaving this col-
wumn was provided by Teresa Aguil-
era wn Mexico City and Marcelo
Fernandez Bitar in Buenos Atres.
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25 ME PASA LO MiSMO (Copyright Control)
11 MIALMA RECLAMA (ADG, SESAC)
27 MICORAZON ES TUYO (Copyright Control)
17 MI MUJER (Copyright Control}
37 MONO NEGRO (Copyright Control)
39 NOCHES ETERNAS (Peermusic, BMI)
38 NO LO SONE (Copyright Control)
5 NO PUDE ENAMORARME MAS (TN Ediciones, BMI)
16 PALOMITA BLANCA (Zomba Golden Sands, ASCAP)
4 PIENSA EN MI (Copyright Control)
33 POTPOURRI DE QUIQUE (Unimusica,
ASCAP/Fonomusic, SESAC)
6 QUE TU TE VAS (Copyright Control)
13 QUIEN PIERDE MAS (vander, ASCAP)
10. SE FUE MI PALOMA (Copyright Control)
19 SE MURIO DE AMOR (Copyright Control)
29 SOLO UN SUENO (JUST A DREAM) (Embassy, BM()
34 SUSPIRAR (Solmar)
28 VENGO A PEDIR TU MANO (Copyright Control)
20 VIVIR LA VIDA (Balsa Sound)
14 VOLVER A NACER (FIPR, BMi/Mercurip Songs)
7 VOLVERAS (Copyright Control}
15 WINNONA (Sabrosura)
18 YO NO TE PIDO (Copyright Controt)

1 ENRIQUE IGLESIAS FONOVISA
VIVIR

2 JULIO IGLESIAS
COLUMBIA/SONY TANGO
3 GIPSY KINGS NONESUCH/AG
THE BEST OF GIPSY KINGS
4 ENRIQUE IGLESIAS FONO
visa ENRIQUE IGLESIAS
5 LUIS MIGUEL wWEA LATINA
NADA ES IGUAL...
6 SHAKIRA SONY PIES DESCALZOS
7 LOS DEL RIO ARIOLABMG
MACARENA NON STOP
8 SELENA EMIEMI LATIN
DREAMING OF YOU
9 LAURA PAUSINI WEA LATINA
LAS COSAS QUE VIVES
10 MARCO ANTONIO SOLIS Y
LOS BUKIS FONOVISA
20 ANIVERSARIO
11 VARIOUS ARTISTS
ARIOLA/BMG MACARENA MIX
12 RICARDO ARJONA SONY
S1 EL NORTE FUERA EL SUR
13 RICKY MARTIN SONY
A MEDIO VIVIR
14 MARCO ANTONIO SOLIS
FoNOViSA EN PLENO VUELO
15 EMMANUEL POLYGRAM LATI
NO AMOR TOTAL

TROPICAL/SALSA

1 GILBERTO SANTA ROSA
SONY ESENCIA
2 GLORIA ESTEFAN EPIC/SONY
ABRIENDO PUERTAS
3 MARC ANTHONY RMM
TODO A SU TIEMPO
4 GRUPO MANIA SONY
ESTA DE MODA
5 MANNY MANUEL MERENGA-
ZO/RMM AUTENTICO
6 VARIOUS ARTISTS J&N/EMI
LATIN MERENHITS ‘97
7 INDIA RMM MEGA MIX
8 JERRY RIVERA sony
FRESCO
9 VARIOUS ARTISTS WEA LATINA
SALSAMANIA
10 ALBITA CRESCENT MOON/EPIC
DICEN QUE.
11 TITO ROJAS M.P
HUMILDEMENTE
12 GISSELLE RCA/BMG
A QUE VUELVE
13 JUAN LUIS GUERRA 440
KAREN/POLYGRAM LATING
GRANDES EXITOS
14 LA MAKINA J&N/SONY
LA MAKINA. A MIL
15 VICTOR MANUELLE SONY
VICTOR MANUELLE

REGIONAL MEXICAN

1 GRUPO LIMITE POLYGRAM LAT!-
NO PARTIENDOME EL ALMA
2 PEDRO FERNANDEZ POLYGRAM
LATINO DESEQS Y DELIRIOS
3 SELENA EMI LATIN
SIEMPRE SELENA |
4 MICHAEL SALGADO JoeY
DE BUENAS RAICES
5 GRUPO LIMITE POLYGRAM
LATING POR PURO AMOR
6 LA TROPA F Emi LATIN
MUSICA SIN FRONTERA
7 LOS TIGRES DEL NORTE FONC-
visa UNIDOS PARA SIEMPRE
8 LOS MISMOS EMI LATIN
JUNTOS PARA SIEMPRE
9 SPARX Y LORENZO ANTONIO
FoNovISA CANTAN CORRIDOS
10 BOBBY PULIDO EmI LATIN
ENSENAME
11 ALEJANDRO FERNANDEZ SONY
MUY DENTROQ DE MI CORAZON
12 BRONCO Fonovisa HOMENA.
JE A LOS GRANDES GRUPOS
13 MICHAEL SALGADO JoEY
RECUERDO ESPECIAL
14 LOS TUCANES DE TIJUANA Emi
LATIN 15 KILATES DE AMOR..
15 LIBERACISON FONOVISA M}L
GUSTO ES... EL MARIACHI
|

Ombums with the greatest sales gains this week ® Recording Industry Assn. Of America (RIAA) certification for safes of
500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two h'»urs the RIAA multiplies shipments by the
number of discs and/or tapes. Greatest Gainer shows chart's largest unit inCrease indicates past and present Heatseeker
titles. © 1997, Biliboard/BP! Communications and SoundScan, Inc
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KEEPING

SCORE

by Heidi Waleson

SIBS ON TOUR: Deutsche Grammophon has a new fam-
ily act: Gil Shaham has teamed with his sister, pianist
Orli Shaham, 21, for a charming disc of Dvo¥ak works
for violin and piano, appropriately dubbed “Dvoidk For
Two” (released Feb. 11). The duo played for an audience
of 170 radio folk Feb. 9 at the Music Personnel Conference
in Atlanta and is
now embarking

%
PO \i on a 12-city con-
& 2 “"  cert tour that
288 "”;} begins in Fair-
. banks, Ala., on
i Saturday (22) and
o ends up in New
York at the 92nd
) Street Y on
Gher B L8 March 12. This

Gil and Orli Shaham marks a change
for Shaham,

who usually trav-

els the concert circuit alone,

How is family collaboration? “It’s so refreshing to work
with Orli,” says the violinist. “There’s no time wasted on
diplomatic suggestions. We just cut to the chase—It’s too
fast. it’s too loud.'”

Dvotdk wrote his Sonatina in G minor, which appears
on the album, for his son and daughter to play, so there’s
another family connection. The duo plans in-store appear-
ances at Borders in Seattle, Washington, D.C., New York,
Los Angeles, and San Francisco and will be the subject of
an hourlong program on NPR.

Meanwhile, Shaham continues the solo circuit, most
notably with a televised appearance on the Grammy
Awards, where he will play the scherzo from Prokofiev’s
Concerto for Violin and Orchestra No. 1, aided and abet-
ted by conductor Charles Dutoit. (That runs three min-
utes, 52 seconds on his recording, which is nominated for
best classical album, and maybe like last year’s Maxim
Vengerov appearance, it will be the best four minutes of
the show.) Shaham is continuing his “for two” recording
series: Next up are opera transcriptions with pianist
Akira Aguchi, due in the fall, and an American music
album with André Previn

NEW SOUNDS: It’s not just record companies that are

looking to inject new life into their musicmaking with
unusual repertoire: the New York City Opera, which
announced its "97-98 season, has scheduled four contem-
porary operas, three of which have already had success in
the U.S. To be presented are Tobias Picker’s “Emmeline”
(from the Santa Fe Opera) and Benjamin Britten’s “Paul
Bunyan” (from Glimmerglass Opera), both of which gar-
nered rave reviews, and Hugo Weisgall’s “Esther,” which
had great success in City Opera’s American opera festival
of 1993. The company will also present an important U.S.
premiere, “The Voyage Of Marco Polo” by Tan Dun,
which was seen at the Munich Biennale and the Holland
Festival in 1996, plays at the Hong Kong Festival this
month, and has been recorded by Sony Classical for
release Sept. 9. At a time when most new operas get one
production and then sink without a trace, this interest in
giving life beyond the premiere is a healthy sign. The com-
pany also plans to revive other works that premiered at
City Opera throughout its history.

VIVALDI (AND BACH) WITH A SWING: Telarc has
issued a new take on Vivaldi’s venerable “Four Seasons."
Pianist Jacques Loussier and his trio (Vincent Char-
bonnier, bass, and André Arpino, drums) have recorded
Loussier’s imaginative jazz arrangements of the violin con-
certi, which give the music a newly laid-back feeling. The
disc comes out Saturday (1); the trio will play New York’s
Weill Recital Hall March 16.

Loussier made his name with his jazz arrangements of
Bach, performed and recorded by his Play Bach trio, in
the 1960s. He gave up performing for composition in the

1970s and has not appeared in New York for 25 years. But
now he’s back, and his new trio will also be featured at the
new Bach at the Beacon festival, scheduled for April 5-6
at New York’s Beacon Theatre.

The festival, produced by Ettore Stratta and Pat
Philips, intends to present some different looks at Bach.
There’s orthodoxy, embodied by harpsichordist and con-
ductor Anthony Newman leading the Brandenburg Col-
legium Ensemble, violinist Sergiu Luca, recorder vir-
tuoso Marion Verbruggen, and the Bach Aria Group,
Loussier and his trio and clarinetist Richard Stolzman
will take a different slant on the master.

But the biggest blast from the past is to be Wendy Car-
los, whose 1968 “Switched On Bach” is one of the best-
selling classical records of all time, making her first-ever
stage appearance, accompanied by six synthesizers. The
festival, which is sponsored by the Robert Mondavi Win-
ery, will also feature a lecture, titled “Bach And Bacchus,™
by the winery’s historian. It will explore “wine’s rich his-
tory and its integral role in all the arts.” No mention of
intermission tastings, however.

Billboard.
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Top Contemporary Christian.

LAUPER’S ARTISTIC ASPECT EMPHASIZED ON EPIC SET

(Continued from page 15/

will initially write this album off with-
out listening. But it’s a good-enough
record to change a lot of those minds.
If the label stays committed to the
record for longer than a couple of
months, I think they will.”

Ironically, Lauper doesn’t view “Sis-
ters Of Avalon” as such a dramatie
departure. “To me, this album is a nat-
ural progression from the songs on ‘Hat
Full Of Stars,” ” she says, referring to
her 1993 album, which showed her dab-
bling in more textured, experimental
rhythms and weightier lyrics.

If there is a difference between “Sis-
ters” and the albums from her '80s hey-
day, Lauper says, it’s in the way these
tunes were assembled.

“While I was on tour for ‘Hat Full Of
Stars,” I found myself fortunate to be
working with musicians I felt I could
record with,” she says. “Remember, I
started out as a singer/songwriter in a
band called Blue Angel. Those are my
roots. It’s always been strange to go
into the studio with one set of people,
and then go on the road with an entire-

ly different group of people. I was long-
ing to have a more cohesive experi-
ence.”

It was during the worldwide tours
supporting “Hat Full Of Stars” and the
1995 greatest-hits collection “12 Dead-
ly Cyns And Then Some” that some of
the songs for “Sisters Of Avalon” start-
ed to take shape. “I cannot begin to
explain what a fabulous experience it
was for all of us to be jammed into my
hotel room every night, spontaneously
putting our ideas together,” she says.
“It was exciting because everyone
comes from such different backgrounds
and perspectives.”

Among the band members with
whom she most closely connected was
Pulsford, a keyboardist who first
tweaked Lauper’s interest with a tape
of a world beat/funk groove that would
eventually evolve into the song “Search-
ing.” “It was while I started putting
words to that piece of musie that I
started to understand that we were on
a special journey that felt so right,” the
singer says. “Jan and I are extremely

% Compiled from a national sample of retail store and rack sales SoundScan®
£lEle reports collected, compiled, and provided by. i
: | 2|3
2 |5 | g |ARTIST TITLE
T it 2 | LABEL & NUMBER/DISTRIBUTING LABEL
ot TR T MO kg <,
1 | 1|42 [ KIRK FRANKLIN AND THE FAMILY @~ > " *.  ° % .
GREAD CEMTHID L HOADANT 12 wessalMa 1 4+~ WHATCHA LOOKIN' 4
()| 2 | 16 | VARIOUS ARTISTS @
SPARROW 1562/CHORDANT WOW-1997: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
(3)| 5 | 24 | STEVEN CURTIS CHAPMAN ®  SPARROW 1554/CHORDANT  SIGNS OF LIFE
4 3 | 90 | JARS OF CLAY A ESSENTIAL 5573/BRENTWOOD JARS OF CLAY
9 | 4|65 DCTALKA  FOREFRONT 5140/CHORDANT JESUS FREAK
(6)| 6 | 23 | POINT OF GRACE  worD 9694 LIFE LOVE & OTHER MYSTERIES
1 7 | 52 | NEWSBOYS @  STARSONG 0075/CHORDANT TAKE ME TO YOUR LEADER
10 | 80 | RAY BOLTZ  woRD 9641 THE CONCERT OF A LIFETIME
9 | 8 | 20 | CRYSTAL LEWIS  MYRRH 5036/WORD BEAUTY FOR ASHES
15| 20 | SUSAN ASHTON  SPARROW 1458/CHORDANT A DISTANT CALL
11 | 13|39 | JACI VELASQUEZ  MYRRH 6995/ WORD HEAVENLY PLACE
12 | 9 | 45 | ANDY GRIFFITH @
SPARROW 1440/CHORDANT | LOVE TO TELL THE STORY: 25 TIMELESS HYMNS
@ 17 8 [ AVALON  sparRROW 1485/CHORDANT AVALON
14 | 16 | 80 | VARIOUS ARTISTS  wORD 9620 MY UTMOST FOR HIS HIGHEST
15 | 18| 19 | RAY BOLTZ  woRD 9937 NO GREATER SACRIFICE
23| 7 | BRYAN DUNCAN  MYRRH 7009/WORD BLUE SKIES
17 | 11| 17 | ANOINTED  MYRRH 7006/WORD UNDER THE INFLUENCE
18 | 20| 52 | AUDIO ADRENALINE ~ FOREFRONT 5144/CHORDANT BLOOM
19 | 12| 16 | BEBE & CECE WINANS  SPARROW 7048/CHORDANT GREATEST HITS
24 | 34 | BOB CARLISLE  DIADEM 9691/BENSON SHADES OF GRACE
@D 34|38 | aHIM  Benson 4321 THE MESSAGE
22 | 21| 11 | DONNIE MCCLURKIN  WARNER ALLIANCE 46297/WCD DONNIE MCCLURKIN
(23)| 27 | 44 | TWILA PARIS  sPaRROW 1518/CHORDANT WHERE | STAND
24 | 19| 16 | RON KENOLY  INTEGRITY 10812/WORD WELCOME HOME
(@5)|33| 2 | NEW SONG  senson 4373 LOVE REVOLUTION
26 | 22| 68 | CARMAN @  SPARROW 1422/CHORDANT R.I.O.T.
21 | 14| 11 | OUT OF EDEN  GOTEE 3826/WORD MORE THAN YOU KNOW
28 | 25 | 12 | VARIOUS ARTISTS  HOSANNA! 10492/WORD REVIVAL AT BROWNSVILLE
29 1 29| 50 | THIRD DAY  REUNION 0117/WORD THIRD DAY
30 |31 | 63 | VARIOUS ARTISTS @
SPARROW 1516/CHORDANT WOW-1996: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS
VARIOUS ARTISTS
36 | 18 | waRNER ALLIANCE 46224MWCD TRIBUTE - THE SONGS OF ANDRAE CROUCH
32 | 26 | 3¢ | REBECCA ST. JAMES  FOREFRONT 5141/CHORDANT GOD
33 |37 (27 | RICH MULLINS  REUNION 0116/WORD SONGS
RE-ENTRY| MICHAEL W. SMITH ®  REUNION 0106/WORD I'LL LEAD YOU HOME
(35) |RE-ENTRY| KATHY TROCCOLI  REUNION 0110/WORD SOUNDS OF HEAVEN
36 | 32| 5 [ TONY VINCENT  STARSONG 0099/CHORDANT ONE DEED
37 | 30 | 13 | THE BROOKLYN TABERNACLE CHOIR
WARNER ALLIANCE 46392/WCD FAVORITE SONG OF ALL
.compatible co}laborators, because she 38 | 38| 13| MXPX TOOTH & NAIL 1060*/DIAMANTE LIFE IN GENERAL
is so well-studied and I approach music
in a real primal manner. We comple- | 39 | 39 | 10 | THE KRY  FREEDOM 3405/MALACO WHAT ABOUT NOW
40 [ 35 13 | TAKE 6  WARNER ALLIANCE 46447/WCD BROTHERS

ment each other perfectly.”

Once the tours ended, Lauper and
Pulsford recruited Saunders and began
seeking an ideal setting in which to
assemble the various ideas accumulat-
ed on the road. Their search led them
to a mansion in Connecticut that they
renovated into a studio.

“It was ideal in that we were able to
make it as technically proficient as we
needed it to be, but it also provided a
warm and homey space that fed our
souls,” Lauper says. “It was so beauti-
ful to be working on a vocal and smell
lilacs.”

With the experience of recording
“Sisters Of Avalon” a pleasant memo-
ry, Lauper says, she is itchy to get out
on the road again. “I’ve never been
more proud of a group of songs,” she
says. “It will be interesting to see the
shape they take onstage. I can’t wait to
find out.”

(D Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification
for sales of 500,000 units; A RIAA certification for sales of 1 million unifs with each additional milfion indicated
by a numeral following the symbol. For boxed sets, and double albums with a running time that exceeds two hours,
the RIAA multiplies shipments by the number of discs and/or tapes. All albums available on cassette and CD. *Aster-
isk indicates vinyl available. (EH indicates past or present Heatseeker title. © 1997, Billboard/BPI Communications.
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HiCHER
BROIND

by Deborah Evans Price

SPIRITF EST 97 SHOWCASES SOUTHERN GOSPEL:
The Southern Gospel Music Guild is gearing up for its third
annual SpiritFest, to be held March 3-6 at Trinity Music
City USA in Hendersonville, Tenn., just outside Nashville.
Registrants for the event will be able to participate in a vari-
ety of seminars, concerts, and praise gatherings featuring
key executives and performers from the gospel musie indus-
try.

SpiritFest activities will include the Hearts Aflame
Awards on March 6. Voted on by the members of the Guild,
the awards will be broadeast on various cable channels. A
list of the nominees follows.

Heritage Award: Wendy Bagwell, Les Beasley, Eddie
Crook, Eldridge Fox, J.G. Whitfield.

Artist of the year: the Cathedrals, Dixie Melody Boys,
Gold City, the Hoppers, the Martins.

Female vocalist: Sheri Kaster, Kim Hopper, Amy Lam-
bert, Karen Peck, Gina Vera.

Male vocalist: Tony Gore, Glen PPayne, Carroll Rober-
son, Kirk Talley, George Younce.

New artist: the Arnolds, the Booth Brothers, the Crabb
Family, Crossmen Quartet, Men Of Music, the Merediths,
the Ruppes.

Male quartet: the Bishops, the Cathedrals, Brian Free
& Assurance, Gold City, Tony Gore & Majesty, the Palmet-
to State Quartet.

Mixed group: the Hopers, the Lesters, the Martins,
Karen Peck & New River, the Perrys, the Pfeifers.

Instrumentalist: Roger Bennett, Anthony Burger, Steve
“Rabbitt” Easter, John Pfeifer, Jefl Stice.

Soloist: Walt Mills, Ivan Parker, Squire Parsons, Carroll
Roberson, Kirk Talley.

Session musician: Bobby All, Steve “Rabbitt” Easter,

Gary Prim, Bruce Watkins, Kevin Williams.

Coneept video: “Jesus Is The Reason,” recorded by the
Chandlers; “Stand Up & Be Strong,” by the Martins;
“Mountain Railroad,” by the Southern Brothers.

Performance video: “4 God So Loved,” by Brian Free &
Assurance; “Today,” by Gold City; “The Walls Came Down,”
hy the Greenes; “Perfecting The Crown,” by the Kingsmen
Reunion; “Center Stage—LIVE,” by the Perrys; “75th Dia-
mond Jubilee,” by the Speer Family.

Producer: Eddie Crook, Eldridge Fox, Kevin McManus,
Michael Sykes, Mark Trammel.

Marketing campaign: Daywind Records, football cam-
paign (Everybody loves a Winner); Spring Hill Records,
the Martins’ “Wherever You Are” (album/tour); Men Of
Musie, act’s campaign for “Men Of Music”; Morningstar
Records, Carroll Roberson’s “A Wonderful Lite”; Homeland
Records, the Speer Family’s 75th Diamond Jubilee; Help-
ing Hands tour (Morningstar Records, the Pteifers; Day-
wind Records, Amy Lambert; Sonlight Records, Phil Cross
& Poet Voices; Horizon Records, Karen Peck & New River).

Album: “You Can’t Ask Too Much Of My God,” the Bish-
ops; “Radio Days,” the Cathedrals; “Still Holdin’ On, the
Crabb Family; “Preparing The Way,” Gold City; “Center
Stage Live,” the Perrys.

Song of the year: “Anchor To The Power Of The Cross,”
the Hoppers; “God Sent Angels,” the Perrys; “Homecom-
ing,” the MceGruders; “He’ll Only Need It For The Week-
end,” the Lesters; “He’s Still On The Throne,” Gold City;
“Hello In Heaven,” the Freemans; “Meanwhile In The Gar-
den,” Tony Gore & Majesty; “Oasis,” the New Hinsons;
“Still Drinking Water From The Well,” the Cathedrals;
“The Blood Is Still There,” the Kevin Spencer Family;
“Tower Of Power,” Common Bond; “Under His Wings,” the
Ruppes; “Where We’'ll Never Die,” the Crabb Family; “You
Can’t Ask Too Much Of My Godl,” the Bishops.

Radio station: KNEA Jonesboro, Ark.; WCGW
Nicholasville, Ky; WCNW Lexington, Ky; W.JBZ Knoxville,
Tenn.; WJSG Rockingham, N.C.; WRWH Cleveland, Ga,;
WVRY Nashville.

Radio personality: John Campbell, Chris Champion,
Paul Heil, Dennis Jolly, Greg Laha.

The Guild’s Impact Award will also be presented, as well
as additional awards for radio promoter of the year and con-
cert promoter.
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by Lisa Collins

MIRACLE IN DETROIT: The gospel community is
rejoicing in Detroit. That’s because for a time things
looked pretty grim for Ron Winans, co-founding mem-
ber of the famed Winans. Earlier this month, Winans
was on life support at the University of Michigan at
Ann Arbor Medical Facility. Doctors predicted that
there was little chance he would survive the life-threat-
ening operation needed to correct his failing heart.
Apparently, he had suffered a massive heart attack in
September without knowing it; gone undetected, it had
caused his heart and some other key organs to start
deteriorating. Family members camped out at the hos-
pital and at brother Marvin Winans’ Perfecting
Church.

Fortunately, midway through the 14-hour recon-
structive surgery, things began to turn around. At
press time, Ron’s condition was stable, the surgery had
been deemed successful, and doctors expected him to
recover. Needless to say, it’s being called nothing short
of a miracle. And while business is likely the last thing
on the minds of family members, a Winans greatest-
hits package is expected to ship to retail in late Aprit.

ONWARD CHRISTIAN SOLDIERS: If Star Song
was looking to battle its way up the charts with “Sol-
diers Of The Faith,” it couldn’t have picked a more for-
midable front tine than with John P, Kee, Daryl Coley,

Marvin Winans, Richard Smallwood, Donald
Lawrence, Andraé Crouch, Ricky Dillard, Hezeki-
ah Walker, Keith Dobbins, and BeBe Winans.
They’re all part of the compilation, expected later this
month. Featured cuts on the project, which showcases
the unique delivery and trademark style of each artist,
include “Beyond The Veil,” “Stand,” “Worked It Out,”
and “99%.”

AZUSA REVISTED: Pleased with the success of his
1995 sophomore release, “Live At Azusa,” Carlton
Pearson is back with “Live At Azusa: Precious Memo-
ries.” Attributing the sales of the former to the over-
whelming popularity of the track “Old Songs Medley,”
Demetrus Alexander, VI’ of Warner Alliance’s gospel
division, says that the label sought to build upon that
success with “Precious Memories.”

“What Carlton seems to have done with the ‘Old
Songs Medley,” ” Alexander reports, “was to carve out
a niche for himself in revisiting classic gospel and
chureh oldies.”

“Precious Memories”—which shipped Feb. 11—fea-
tures guest vocals from Dorinda Clark, Pop Winans,
Donnie McClurkin, Beverly Crawford, and Bishop
Paul Morion. On one of his personal favorites, “In The
Morning When I Rise,” Pearson is joined on vocals by
his mom and sister.

BRIEFLY: Gospo Centric has announced the recent
signing of BET host Bobby Jones. A forthcoming
release from the artist will feature Donald Lawrence,
Vanessa Bell-Armstrong, a reading from Maya
Angelou, and a Nashville “super-choir” featuring some
of the city’s top session singers. In the meantime, sis-
ter label B-Rite Records has announced the signing of
the Gospel Gangstas; an album is being scheduled for
release later this year.

— - —
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Lillian Lilly, gospel artist
extraordinare, from the
world’s #1 choir;

The Mississippi Mass Choir,
in her debut solo album
“Gotta Have Faith”.

A virtuoso lesson in faith
that’s available now from:

ma Gottdhaye
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Reverend.

Musician.
Mortician.

Father of 21 children.
Soul icon.

Soul music pioneer Solomon Burke
has earned four gospel Grammy
nominations and some |7-million
selling record sales to date.

His new album celebrates the range
of rock’n’soul, with a guest appear-
ance by Little Richard.

Zakiya Hooker
Flavors Of The Blues

She was born for the blues; her father
is the legendary john Lee Hooker.
But Zakiya Hooker has developed
her own musical approach.

The supple blues and smooth, jazz-
infected vibe of her new album
shows her other musical influ-
ences—the sultry stylings of Sarah
Vaughan,  Dinah Washington, Ella
Fitzgerald and johnny Mathis. john
Lee Hooker does appear on the
album’s closing track “Bit By Love
(Hard Times).”

roots.
blues.
soul.

einthlank

Bilboard.
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Artists & Music

Altman Jazzes It Up; Buzz
Around The Yellowjackets

ALTMAN AFTERGLOW’: With his
last film, director Robert Altman
brought an immense amount of visi-
bility to the Kansas City style of
stomping, and there’s more jazz due on
the soundtrack to the next Altman-
related project. The tamed director
produced “Afterglow,” which stars
Nick Nolte and features the music of
Charles Lloyd,

Gary Burton,

Reed. Included will be footage of Art
Tatum, Early Hines, Mary Lou Wil-
liams, Erroll Garner, Thelonious
Monk, and Duke Ellington . . . Joe
Lovano and Gunther Schuller worked
together on Lovano’s 1995 “Rush Hour”
set for Blue Note. Now they've teamed
up again for a film score to “Face
Down,” a Showtime piece that features
Joe Mantegna.
The Yellow-

Geri Allen,

Billy Hig- \’/*3/3/
gins, and e
tnvett |BLUR
Mark Isham

scores the film, NMES

and a Septem-
ber release for
the soundtrack
is scheduled,
with a label yet to be determined.
Isham has also begun work on the
musie for Paramount/ Touchstone’s
film “Face Off,” starring John Travol-
ta and Nicholas Cage.

“The Sign And The Seal,” Steve
Coleman’s encounter with Cuban per-
cussion ensemble AfroCuba De Man-
tanzas, was released Jan. 28 on RCA
Victor. Saxophonist Don Braden, who
is eurrently the musical supervisor of
Bill Cosby’s TV show, has signed with
the label as well. He previously record-
ed for Criss Cross, Landmark, Mons,
and Epicure. Vocalist/composer Dom-
inique Eade is set to tribute Chris
Conner in a New York studio for RCA
at the end of February. Her last record
on the Accurate label, “My Resistance
Is Low,” was one of 1995's ear-openers.
Ben Sidran, whose own new “Mr. P’s
Shuffle” has just come out on Mobile
Fidelity, is slated to produce.

Bassist/composer Ben Wolfe, who
has been part of ensembles led by
Harry Connick Jr. and Wynton Mar-
salis, has put together a sublime disc
for the German Mons label titled “13
Sketches.” It’s due in May . . . Wallace
Roney is currently mixing his next
Warner Bros. record, scheduled to be
released in May as well. It features
Pharoah Sanders, Michael Brecker,
Chick Corea, Lenny White, and Geri
Allen . . . Jazz at Lincoln Center’s “Jazz
On Film” program continues on Thurs-
day (27) with clips of piano trios curat-
ed by keyboardist extraordinaire Eric

by Jim Macnie

jackets began
their 17th year
together as an
ensemble with a
much-talked-
about gig in mid-
January at the
International
Assn. of Jazz
Educators Con-
vention in Chicago. The live show was
the first of a tour that’s wrapped
around the release of their Warner
Bros. disc, “Blue Hats.” The album
streeted Feb. 11 and debuts on Top
Contemporary Jazz Albums at No. 9.
There’s a theory that the group’s
longevity is due not only to a shifting
personnel (2 la Weather Report), but
to its pliability as well. They’ve not only
interpreted Brazilian rhythms, but
also worked with ECM producer Jon
Erik Kongshaung and the Dutch
Metropole Orchestra. “Blue Hats” is
one of fusion’s more thoughtful outings,
and, to sell it to their fans, the Jackets
will stay on the road a couple of
months. Wednesday (26) finds them at
Yoshi’s in Qakland, March 11 it’s
Catalina’s in L.A., and April 8 it’s Cap-
per’s in Raleigh, N.C.

Bassist/ecomposer Cecil McBee fin-
ished his debut dise, “Unspoken,” for
the Palmetto label around Thanksgiv-
ing ’96, and it’s scheduled for a March
10 release. An educator at the New
England Conservatory in Boston,
McBee always has time for gigs. He
took drummer Matt Wilson, pianist
David Berkman, trumpeter James
Zollar, and saxophonist Randy Con-
ners to New York’s Sweet Basil in mid-
January. Actually, the McBee section of
the jazz racks will offer space to anoth-
er title as well. India Navigation has
just releuased the bassist’s “Alternate
Spaces” on CD for the first time. From
1977, it, too, is a jewel.

Dnee Calalog

REGGAE MUSIC

s Same .%af Mad, Beit /)dwe

Call Toll Free To Place Orders

MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291.7058
IN FLORIDA: 5893 S.w. 21st St., W. Hollywood. Florida 33023 Tel: 305-966-4744 Fax: 305-966-8766

PROTECT US JAH
Morgan Heritage
LP, CD, & CASS
VP 1485-2
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ASIAN BREAKTHROUGH ASIAN TREND WATCH

Dreams Gome True Andiim argins

Gets Asia To Perk  Sortc insac

y- Its Ears 1}; Biggest Market
apanese Pop

“I certainly do not envisage our industry unleashing on
China a flood of only Western music, which is not our

(This report was prepared by Geoff Burpee in Hong Kong, Steve McClure in Japan, Alexandra Nuvich in

Malaysia, Philipy Cheal in Singapore and Marc Gorospe in the Philippines. It was writen by Geoff Burpee.)

intention. Rather, our companies seek primarily to meet
the vast potential demand for local and regional Chinese
music, thereby promoting a healthy indigenous culture,
not undermining it. Where there are local censorship
rules, as there are in many of our international markets,
we will respect them. We also seek to bring China’s rich
music heritage to the rest of the world, using our commer-
cial experience to export Chinese music in international
markets, particularly in Southeast Asia.”—Rupert Perry,
president of EMI Music Europe, speaking on behalf of the
IFPI at the EU business mission to China last November.

s the recording industry sees it, Japan has never really been part of "Asia.”
Although it is the world’s second-largest record market, the island nation has
always been viewed as a self-contained, at times confoundingly insular enti-
ty. Even in recent years, differences of language, culture and sheer scale
(Japan’s $5 billion-plus annual music market dwarfs those of its neighbors) have

kept Japanese music distant from the emerging Asian “tigers” next door. By Geoff Burpee and Paul Mooney
Asia, likewise, largely has turned a deaf ear to  gone double-platinum with sales of 100,000 units. HONG KONG—The multinational major labels

Japanese pop, with a few notable exceptions. The label reaffirmed its commitment to the band have been baying for access to China for as long
Although Japanese songwriters have had their and the album. as they’ve sold records in Asia. But even if the

wares plundered for Asian (mostly Chinese) cover “It’s definitely a breakthrough,” says Matthew doors are flung wide open tomorrow, just

versions as relentlessly as composers from America  Allison, Sony Taiwan VP, greater China region. what would they do once inside? Burned by

or the U.K., Japanese recordings have pretty “Dreams Come True has been able to succeed on piracy at one end and government censor-

much acknowledged the limits imposed by their own terms. For the band to sell 100,00 units, ship at the other, the majors this time around

the industry: Japan is Japan, Asia is Asia, and now to be able to support their popularity in are taking a different tack. Their strategy

and ne’er the twain shall meet. Japan with this new market, is outstanding. This is now: snifling out fresh Chinese talent for the

But that’s changing. One reason is
that Japan, having tried and largely
failed to reach the Holy Grail of
America, is looking closer to

definitely a growing trend; you'll see more of it for next millennium.

years to come.” Plans to exploit talent within and without
Allison says the band’s albums also have China’s borders are taking shape with increasing

been released in Hong Kong, Korea and in frequency. As 1996 saw record companies

home for new markets (o China, through Shanghai Audio &Visual. again given the green light to enter China— Zheng Jun
explore. Today, in at least in theory, if to a limited extent in practice—

one market—Taiwan—a NO CANTONESE COVER VERSIONS majors are testing the waters with bolder forays into repertoire sign-
combination of proxim- “The Japanese thing is starting to ings. Thus, for American, European, Taiwanese, even Thai and
ity, prosperity and a happen here,” says David other companies entering the fray, here comes the firsi, tenuous

receptive pop culture Loiterton, regional VP of BMG stage of doing real business in China—the talent search.

has created oppor- Music Publishing in Hong Kong, As Norman Cheng, president of PolyGram Far East, told an IFPI
tunities for who since July has had his duties press conference in Beijing, “We feel we can collaborate with China
Japanese = music. expanded to include Japan. to develop music, which is so rich in this country. We want to devel-

One acl, among
others, to have
made the leap is
Japanese pop act
Dreams Come True.
In October, Sony
Taiwan received certifi-
cation from an inde-
pendent auditor that

“This market is opening up Continued on page APQ-4
to them.” In September,
Loiterton signed a publish-

Come True. “It’s a delib- 2 = INSIDE APQ

erate strate on our i . T
part to ingcylude the ARTISTS & MUSIC: Korean Punks, Chinese Motown . . . ... . g B APQ-2

Jap;mese acts in the MERCHANTS & MARKETING: Ballad Boom, PolvGram's Name Game. . . APQ-4
Asian market,” he says. 4l {

the group’s album Loiterton acknowledges PROGﬁAM_Nﬁ: Eye Candy For Malaysia, Request-Karaoke. . . . ... .. APQ-4
“Love Unlimited” had Continued on page APQ-2 ] “ ¥ :
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asia pacific Quarter]‘,i
Rock Goes Mute, And Punk Perks Up Seoul

BMG CANTOPOP LEGEND Andy tau will
record an as-yet-untitled album early
this year as a gesture to mark the
reunification of Hong Kong with main-
land China and to celebrate all things
Chinese, savs Landow lLee, BMG VP
pan China. Producers, songwriters,
musicians and everyone involved with
the project will be brought to Hong
Kong from throughout the Chinese-
speaking world to work on the album,
Lee says.

ROCK RECORDS has struck a multi-

national licensing deal with British

indie label Mute Records, effective as of

February. Ronny Lau, marketing direc-
tor of international at Rock Hong
Kong, says the biggest priorities in the
deal—which includes laiwan, Hong
Kong and other markets—are Depeche
Mode, Erasure and Nick Cave And The
Bad Seeds, plus Mute’s sub-labels,
including the dance line Novanute.
“The policy of Mute is changing,” Lau
says. “Before, Mute had been quite
alternative. Now there are some pop
acts, like new signing Peach.”

A CHINESE MOTOWN ARTIST? PolyGram
Far Fast brought R&B singer-song-
writer Terry Lin out for a promo tour
recently to plug his first album on the
Motown label, “Feels like The First
Time.” The
American-
born Chinese
artist has a
video for his
first single, a
cover of Van
Morrison’s
4 “Crazy lLove,”

in rotation on

Channel V

| and MTV
Asia. Lin is the
first Asian

signed to Mo-
town after a
demo sent to
former Mo-
town head Jheryl Bushy produced a
contract. “1 try not to think about that
stuft’ too much,” says Lin. “I'm just
pleased that PolyGram feels like work-
ing so hard for me out here in Asia.”

Gettin’ ready: Terry Lin

KOREAN PUNK? Decades after the Ra-
mones, the New York Dolls and the
Sex Pistols unleashed the genre on the
world, Korea’s burgeoning pub and
rock-club scene may be set for a dal-
liance with the dirtier side of rock "n’
roll. It started with the opening of a

&MUSIC

club named Drug in the Hongik
University area, a popular youth
haunt. The bands that appear there
are made up of young high-school stu-
dents, some from foreign schools min-
gled with veteran club rockers. With
up to three bands playing each Friday
and Saturday night, the club has been
packing them in o hear the low-fi vibe.
Still, Korean record companies have
been slow on the uptake as dance
music continiles to reign supreme on
the charts. The owner of Drug took the
matter into his own hands late last year,
producing an indie release entitled
“Our Nation.” The album brings
together Seoul's representative punk
bands, inclnding Crying Nut, Yellow
Kitchen and Crash. The CD has not
been a big seller as yet, but it has
brought punk to the notice of a broad-
er audience, and the folks at Drug have
high hopes.

THAILAND’S BAKERY MUSIC continues to
take risks with its local A&R develop-
ment, not the least of which 1s an
album 18 months in development
from 22-year-old female singer Rick,
who got her start in a Bangkok night-
club. The as-yet-untitled album will
bring a new dimension to Thai pop
music with an instrumental approach
to vocal phrasings, similar to those
responsible for catapulting Tibetan
Chinese artist Dadawa onto the world
stage. “The music is new to the Thai
market,” says Bakery label rep
Pongson. “The lyrics are kind of like
chanting.”

BMG PHILIPPINES pop-rock act Fraser-

heads pulled a December coup with a

I
i
I
i
g

fast-out-of-the-gate English-language
Christimas album, “Fruitcake.” BMG
says 20,000 units were sold in its first
day of release, good enough for gold
certification; Day 2 alone was good
enough for platinum, with 40,000
units moved. BMG managing director
Rudy Ty says, “People were skeptical
about the follow-up to the E-heads’
[top-selling] ‘Cutterpillow” because of
its enormous success; ‘Fruitcake’ is far
from disappointing.”

POLYGRAM THAILAND is overjoyed by the
rapid sales pace accomplished by
Sirilak “Joy” Pongchocke, who is living
up to her middle name witlr 150,000-
unit sales of “Take One” sold in its first
two weeks of release. “For a debut
album, we are very happy,” says
PolyGrain MD Jerry Sim, adding that
the release of Pongchocke’s second
album will be moved up to capture
demand from mid-year to early spring.
“Joy” was already well-known to Thais
fromn the popular television show “The
Shining Moon” and the local filn hit
“Who Comes Home.”

SPEARHEADED BY THE SUCCESS of
Malaysian English-language indie-pop
releases by groups like Old Automatic
Garbage (Positive 'Tone) and Saturnine
(Life Records), several new alternative

Fueling aiternative fires: ﬁirvana

releases have hit the market: Butter-
fingers (EMI), the Beads (Pony Can-
yon), Happy Nightmare (Life Records)
and a compilation of old and new
artists on Positive Tone for the hip
Malay fan. Bahasa-singing versions
include BMG’s All Excess and Sony’s
female vocalist Abot. Sony MD Darren
Choy reckoned the enduring “explo-
sion of international repertoire like
Nirvana and Pearl Jant” is fuelling the
country’s alternative scene. Il

DREAMS COME TRUE

The band’s management recently staged a promotion

Continued from page APQ-1

that, unlike that of other Japanese writers, the repertoire
of Dreams Come 'lrue singer/songwriter Miwa Yoshida
will not be exploited via the usual route of Cantonese or
Mandarin cover versions.

“I feel very strongly about people hearing my songs
in mmy own language,” says Yoshida. “I don’t want to
have them covered by local Asian artists. For now,
Japanese is the only language I can sing. In the future,
if I can sing in Mandarin or Cantonese, that would be
a good thing too.

“I think it would be best if our music—and Japanese
music itself—was accepted across the board, in the same
way that in Japan we listen to international music sung in
its own respective language,” Yoshida says.

tour to introduce Dreams Come True to audiences in
Hong Kong and Taiwan. “Taiwan is the most important
market in Asia except lor Japan,” says Ken Watanabe,
international business manager for Dreams Gome ‘True’s
management company, MS Artsts. Watanabe says he
hopes to achieve sales of 200,000 in Taiwan. “The feeling
here [in Taiwan] about Dreams Come True is very good,”
he says.

The band’s soundtrack for the movie “Seventh Of
July—Suuny BDay,” which received wide release in
Taiwan, helped nudge sales of “Love Unlimited” further,
as did a one-hour special on the band that aired on
Taiwan TV network CTS. The very existence of these
invaluable marketing tools highlights another factor in
Taiwan’s renewed interest in Japan: the relaxation of
post-occupation censorship of Japanese culture.

LIFTING CULTURAL RESTRICTIONS

Japan took control of Taiwan in 1895 in the wake of the
first Sino-Japanese War, occupying and exploiting the
Chinese island until the end of World War 1. As a result,
until a few years ago, Japanese music, movies, radio and
television were heavily censored or banned on Taiwan
television and radio. With the lifting of these restrictions,
record companies are renewing efforts to tweak the
Taiwanese taste for Japanese pop. (More stringent
restrictions still exist in Korea, where a ban on many
Japanese cultiral influences still stands.)

“Before, it was difficult to get major artists 1o come to
Taiwan; restrictions on Japanese songs on radio and tele-
vision meant you had to find other ways to market your
artists,” says Sony’s Allison. “Most of the restrictions have
been lifted, which is why you're seeing a difference in the
type of promotion.”

Other Japanese pop success stories in Asia include acts
from dance-oriented indie label Avex, such as TR,
whose album “Dance To Positive” has surpassed platinum
status, selling some 27,000 units in Hong Kong since its
release in October 1995, The group’s 1996 album,
“Billionaire,” has sold 37,000 units in Hong Kong, and
TRF albums are now released under license in Taiwan
and Singapore by Rock Records, in Thailand on Red
Beat and in Indonesia by P10 Indo Semar Saki. The
band did a showcase at MIDEM Asia last year, but no
Avex artist has done a proper tour of Southeast Asia yet.

“We feel these acts have potential not only in Japan but
in Southeast Asia,” says Avex spokesperson Daniel Inoue.
“We want to entertain people not only in Japan but also
in Southeast Asia.” Inoue also says that Avex act Naime
Amuro—and the track “Body Feels Exit"—is currently
getting good reaction from Hong Kong D]s.

MR. CHILDREN’S UNDERWATER NICHE

While some siuccess is encouraging, old habits die hard,
and affinity for Japanese-language pop is not exactly uni-
versal with Asian listeners. The repertoire is still having a
hard time meeting the mark in Malaysia, for instance,
where buyers responded underwhelmingly to Dreams
Come True. “Love Unlimited” moved 3,000 units,
despite a relatively vibrant market there for Chinese pop
from Hong Kong and Taiwan.

Japan’s mega-selling group Mr. Children, on Toy's
Factory in Japan, gained release in Hong Kong, Taiwan
and Singapore via PolyGram Far East’s Musician label in
December 1995, after the band’s producer, Takeshi
Kobayashi, brought the group to Taiwan for an Asian-
wide Act Against AIDS (AAA) campaign. The showcase
led to a deal with Alex Chan, who is PolyGram VP for
marketing of regional pop and head of the Musician
label.

However, Mr. Children’s latest album, released in
October, turned out to be problematic for its new market:
largely instrumental and shot through with dark theines
and experimental arrangements, “T'he Deep Sea” was a
niche prospect at best. A limited-edition release on the
smaller Musician label stirred up interest, says Chan, and
the next time around the group will build on that inter-
est. Chan’s view is that Japanese acts can function within
a limited niche in the Asian market, but will probably
have a hard time carving a breach into the mainstream.
“Unless it is an idol,” he says. “Bands generally stand less
of a chance for mainstream success.”

HIGH-PROFILE DIPLOMATIC CLASH

Elsewhere, PolyGram has attempted to combine
Japanese “cool” with Chinese pop idols, such as the move
to have the successful Japan band Spitz record tracks
with hot Hong Kong Cantopop property Kelly Chan for
her latest album.

The marketing strategy ironically was overtaken by
wider events. The project coincided with a renewal of the
decades-old dispute between China and Japan over own-
ership of the Diaoyu Islands, a high-profile diplomatic
clash that sparked protests in Hong Kong and Taiwan,
taking the wind out of the album’s promotional sails.
Sometimes, history can repeat itself all too easily.

In other markets, such as Singapore, indies have taken
the lead with Japanese music. Pony Canyon and Rock
Records have released most of the Japanese pop on
shelves there. Pony Canyon released more than 100 titles
in Singapore last year, while Rock has put out over 50

Continued on page APQ-6
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Ballads And Back Catalog Go Boom While
Tower Takes The Fourth

EMI SINGAPORE HAS released
20 CDs of classic Singapore
and international acts called
“Timeless Pieces,” with an
eye to inventing a local reis-
sue market. EMI managing
director Peter Lau says,
“These were all big local sell-
ers during the vinyl days and
haven’t been available on
CD.” With HMV opening in
Singapore, Lau says, such back cata-
log is going to be in demand from the
comprehensive retailer. Among the
reissues of classic Singapore pop
albums are “Sakura Goes Boom
Boom” by Sakura And The Quests
(the leading Singapore group of the
'60s), Anita Sarawak’s “lLove Me,”
Tracy Huang’s “Feelings” (a huge
EMI seller in the ’70s) and the
Western Union Band. Reissues of hit
international product locally include
such acts as Suzi Quatro and the
Ventures. Lau, who personally super-
vised the reissues, says they will be
unrolled as an ongoing series, with
six new releases bi-monthly at a retail
price of $14.99.

TOWER RECORDS HAS opened its
fourth Bangkok store, a 5,500-
squarefoot outlet located in the
Central Mall, Pinklao. This comes
shortly after the re-opening of the
Siam Center location, which was
destroyed by fire in November 1995
and re-opened a year later.

EMI'S LATEST FORAY into the interna-
tional-repertoire compilation stakes
finds the label going alone, with only
one artist (PolyGram’s Backstreet
Boys) on the new “Megahits 8” compi-
lation coming from another label. The
single-label approach bucks the path
taken by competitors Warner, BMG
and Sony, who will collaborate to bring
together a “Max 2” compilation for a
March release. “Megahits 8” includes
high-charting international pop from

ration—following a peak in

rock and alternative at the

retail level—and will concen-

trate on resurgent mainstream
A P S e

the likes of Michael Learns To Rock,
Spice Girls, Tool's Garden, George
Michael and Vanessa Mae. EMI
Asia VP John Possman views his com-
pany’s strategy
as quite sound.
“You don’t want
to stretch  too
far with these
things,” he says.
“Branding is
everything.” The
staggered sched-
ule of the releas-
es, at least six or
seven weeks apart, may be an indica-
tion of wounds suffered earlier this
year when the EM1/PolyGram eflort,
“Now2,” faced off against the
BMG/Warner oflering, “Max.” The
virtually simultaneous releases result-
ed in sales that were comparatively
lackluster in the compilation field.
Such discs are now one of the more
lucrative marketing phenomenona in
the region, however, with several mil-
lion sellers in the category.

POLYGRAM PHILIPPINE JOINT-VENTURE
partner PolyCosmic is now known as
PolyGram  Philippines, effective
January. The name change was
reportedly made to allow the local
company to be seen as a more inte-
grated part of the multinational
record operation.

PHILIPPINE MARKET TASTES are under-
going a sea change that will influence
at least one major’s marketing strategy

for 1997. Sony Philippine
managing  director  Wally
Chamsay says he plans o trim
back signings to ward off satu-

pop and more conservative
repertoire this year.

POLYGRAM FAR EAST is planning its
largest ever initial ship-out within
mainland China—500,000 copies—
for Chinese artist Zheng Jun, accord-
ing to VP, Pan China pop, Alex Chan.
“Acts like [Poly-
Gram superstar]
Jacky Cheung
don’t ship out
initially — any-
where near as
big,” says Chan,
largely because

international
piracy—not as
big a concern
4 with an artist
Mainland shipping who will be a
magnate: Jun Zheng PolyGram  pri-
ority within
China’s borders. The album is the
first by Zheng under PolyGram;
plans are to ship those half million
units in February, with an eye to
growing the artist’s fan base before
taking the show outside China.

VIDEOS ARE THE 1tew marketing dar-
ling of choice in the Philippines,
where—despite a slow start for the
medium—production has accelerat-
ed recently. The presence of Channel
V and MTV Asia has now reached a
critical mass, leading to a slew of new
videos from bands like Channel V,
Asian  Viewer's Choice nominee
Put3Ska, pop band True Faith and
R&B group Kulay. All three are
signed to BMG licensee Octoarts.

Goodbye Lip-Synch, Hello Request-Karaoke

RECORDING INDUSTRY MA-\\! ')}
LAYSIA'S RIM-ASTRO chart
show, which debuted in
September, is getting a |

mixed reception, although
viewership is “encourag-
ing” at the 700,000 mark,
sources say. The show is a collabora-
tive effort between RIM, ASTRO
(the MEASAT—Malaysia East-Asia
Satellite—satellite service brand
name) and MTV Asia. Danny Ang,
general manager of RIM, says,
“This project is still in its infancy;

we will nurture it to become one of

the most outstanding shows in the
region.” Word is that RIM is plan-
ning to further involve MTV Asia in
the role of revamping and develop-
ing alluring “eye candy” for
Malaysia viewers.

KOREA'S MAJOR TV network, KBS, has
made a move to banish lip-synching

from its “live” music programs. In
what can only be called a strategy to
shame artists into greater profes-
sionalism, the appearance of lip-
synching acts will be accompanied
by a subtitle stating that fact. Lip-
synching has been the rule rather
than the exception, particularly with
the current predominance of young
dance acts, who find it difficult to
sing and dance at the same time.
KBS has made a controversial deci-
sion to limit, if not ban, teen bands
from TV, with the reported rationale
that teen bands are having a bad
effect on young fans and keeping
them from their studies.

THE KARAOKE SATELLITE TELE-
VISION channel now takes
requests. A new program
titled “KTV: Live And
[Nteractive” [sic] now allows
viewers to call in their
requests to the channel’s
main studios in Singapore, “as they
would in a karaoke bar,” says Francis
Martindale, senior VP of program-
ming and production. Calls and faxes
are read out or received live on the
air, two hours a day, six nights a week,
when eflorts are made to accommo-
date Asia’s living-room crooners.

BBC RADIO ONE FM disc jockey John
Peel, one of the veteran tastemakers
of the British music scene, recently
gave airtime to Singapore indie artist
Force Vomit’s CD single “Spaceman
Over Malaysia,” released in Nov-
ember by Singapore indie music
magazine Big O. W

of the threat of

STICKY CONTRACTS
Continued from page APQ-1

op talent not only in the domestic market, but to bring these
Chinese artists overseas.

“What we are really trying to say to [the mainland
Chinese government] is that we are not coming here as for-
eign companies to take over their market,” Cheng contin-
ued. “We are more interested in coming here to work with
then to develop the market—and the main focus wiil be on
Chinese music.

“We are not coming here to sell them Western music.
Most urgent is [the need] to help the industry here become
legitimate. We are confident this will bring really substantial
foreign income to China.”

An example for this strategy, says Cheng, is Hong Kong,
where companies like PolyGram have spent 10 years help-
ing the development of a legitimate music industry. He says
they succeeded in 1984. Now, Cheng says, “Hong Kong
artists are the biggest in the Chinese-speaking world.”

FAT SALES, SLIM PROFIT

Cheng is not alone in viewing China as a deep pool from
which (o draw. Despite the difficulties of doing business in
the market, China has its own share of’ large-scale successes.
Sales of several hundred thousand and even millions of
legitimate albums do occur. Still, those with experience of
the market say that, in a cassette-driven market with price-
per-dealer margins as low as a dollar per copy coming back
to the record company, little or no profit results from those
sales. For Chinese artists, ol course, this makes major-label
deals with international distribution and U.S. dollar
advances an alluring prospect.

And regardless of what they think they can get out of
China, foreign record companies are pretty sure they’ve
got something to offer. The VP responstble for China at
one major doesn’t pull his punches on the subject: “Local
musicians are getting ripped off because the local compa-
nies are paying shit. Artists are signing with local compa-
nies and getting shit for their efforts. The more interest
that is paid to Chinese artists by international record com-
panies, the more legal issues involving bad contracts and
misrepresentation are going to come to the surface, and the
more the market will develop as a result of confronting
those issues.”

Mamland Chinese singer-songwriter Zhou Feng left
China for London in 1989, In his recording career to date,
Zhou has released four solo albums in China, with com-
bined sales of a reported 3 million cassette units. Flis output,
which has also included several contributions to compilation
albums, has covered a sprawling range of label affiliations,
including Shanghai Records, Man Chi Music Records,
CCTV Records, Beijing Records, China Records and Lu
You Records.

Greg Rogers is Universal’s former senior VP for the
region. “We were approached by his managers [Hong
Kong-based MediaBank, under managing director Anders
Nelsson]. We heard some demos and thought they were
very good. Zhou was obviously dedicated to making a
superb album, not just in terms of repertoire but in terms of
sound. He wanted a high degree of artistic freedom, which
we were prepared to give him. We were only one of the
companies in contention, but we said, ‘Let’s do this,” and it
happened.” At press time, the album was set for a late-win-
ter release.

The U.K.~based Zhou was contractually unbound at the
time he entered into his relationship with Universal.
However, Rogers says, “We've been looking at some deals
[with other artists] where that wasn't true. I think there is a
basic misunderstanding within mainland China about what
we want there, with regard to exclusivity.”

Slightly more complicated is the tale of major mainland
pop artist Zheng Jun, who has sold a reported 600,000 units
of his 1994 album “Chi Luo” on Hong Kong-mainland
Jjoint-venture label Red Star.

Last year, when PolyGram’s Alex Chan, VP of regional
pop, launched his alternative label, Musician, he says he
leapt to sign the artist. Problems arose when Red Star was
highly reluctant to part with its biggest act. '

CONTRACTS GET NO RESPECT

Red Star is owned and operated by Leslie Chan, a Hong
Kong resident whose brother handles the Beijing side of the
mainland label. Leslic Chan has previously managed
Beijing-born Chinese alternative diva Faye Wong and Hong
Kong rock stars Beyond. He started the Red Star label in
late 1993, specializing in producing Chinese rock music.
There are currently 10 artists on Red Star.

“Zheng Jun was the first act we signed up in 1993, and the
first product on our label,” says Red Star’s Chan. “Almost
immediately, he was very successful. Unfortunately, they
don't have much respect for contracts in China. After the
guy became popular, he started to look for other record
companies in China.”

Continued on page APQ-6
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DREAMS COME TRUE
Continued from page APQ-2

albums since it acquired the Avex label in 1995 PC’s
best-selling Japanese artist in Singapore is the legendary
pop duo Chage & Aska. Two of the act’s albums, “Best”
and “Codename One,” have together sold a total of 2 mil-
lion units in Taiwan, Hong Kong, Singapore and
Malaysia, as well as a reported 500,000 legitimate units in
mainland China.

Singapore’s potential as a market for Japanese pop
extends Dheyond the more than 30,000 Japanese who
make their home there. “Besides the big expatriate pop-
ulation, there is a deep-rooted Japanese cultural influ-
ence,” says Jimmy Wee, Pony Canyon MD for Singapore.
“Japanese music arrangements appeal more to the Asian
ear [than other international repertoire].

So how far can Japanese pop go in Asia? Sony’s Allison
says the answer will be directly related to how much time
acts can spend in the region. “Japanese acts can appeal to
as many people as any other international repertoire,”
says Allison. Musically and culturally, however, he says
the similarities run deeper, which—combined with sim-
ply being in the neighborhood—could spur Japanese acts
to even greater success. “The melodies are very similar,
the culture is hugely influential—there is a very clear
linkage.” W

STICKY CONTRACTS
Contimued from page APQ-+

Alex Chan at PolyGram explains, “The album “Naked”
became very big in China. Our strategy with him was that
we might ride that success within China first, and then build
on that success outside. China is a big market; we really
have to put the flag up. Of course, normally I would rather
sign an artist who is contractually very clean. But with some-
one of Zhang’s stature, it’s different.

Equally loathe to part with Jun Zheng is the company
which has imvested i the arust’s development. Late last
year, consequently, Red Star launched an investigation in a
maintand Chinese court to determine Zheng Jun’s contrac-
tual status. In January, the sum of the investigation favored
PolyGram’s label, and Zheng Jun’s latest album in now sell-
ing very well in China; the company estimates cassette sales

asia pacific Qu‘\rteﬂ“

of his major-label debut, “The Third Eye,” at over half a
million units in its first couple of monihs.

Red Suu’s experience highlights the sticky nature of
niainland contracts. “According to the contract, Zheng Jun
was obligated (0 make two albums, with our option (o have
two more,” says Red Star’s Leslie Chan. “Normally, if we
talk about an option in the record business anywhere, it
means the record company has that option. But T discov-
ered that, m China, both sides
must agree for that option to
be exercised.”

When Alex Chan at Poly-
Gram phoned Red Star and
said he wanted to sign Zheng
Jun 1o the Musician label,
another element entered into
it. “We have been friends for
many years,” says Red Star’s
Leslie Chan. “As long as com-
pensation is arranged, every-
thing was OK. Now, PolyGram
have made a recording, but
nothing has come out, so my
hands are iied, legally. But my
philosophy is that record com-
panies should have indusiry
morals. 1f one label wants to
sign another act, it should be clearcut. We had a huge
mvestment on Zheng Jun. This is a big problemn in China.

“Sometimes a contract in China means nothing,” adds
Leslie Chan. It means a lot when you have to pay your
artist—but they can just walk away. I see now that to do
business in China as a record company is tagic. Lots of
guys don’t stick to their contracts, and the piracy problem
is huge, and the distribution is very bad. There are a
bunch of negative factors. 11’s really quite difficult. At this
time, [ don’t think any companies are making big money
in China.

“Now majors pay huge money, and set the example, then
everybody wants big money, and it’s impossible 1o do busi-
ness. I will be a confusing time if the big conipanies can
enter the China market,” concludes Red Star’s Chan.

PolyGram’s Alex Chaﬁ

MULTINATIONALS’ MULTITUDE OF PROBLEMS

Just being a major multinational doesn’t solve anything.
MCA's Rogers admits negotiations in the underdeveloped
market are [rustrating also. “What all mainland Chinese
arlists want is exposure outside mainland China,” he says.
“They are quite amazed when they say we want the rights
for mainland China as well. Of course, that’s what we do.
There is a lack of understanding of Western contracts and
the exclusivity of which we require to develop our strategies
for that artist.”

As more artists are signed by multinational labels within
mainland China, their expectations for promotion and
exposure in other markets will grow—along with the finan-
cial risks involved, says Rogers.
“The plays that are being made
in China right now aren’t so
big, so there haven’t been huge
consequences. As that changes,
the consequences will begin to
mount,” he explains.

Landow l.ee, VP Pan China
for BMG, says that while main-
land Chinese artists are a grow-
ing priority for his company as
much as any other, it is inter-
esting (o note that, ultimately,
the relationship is technically
illegal and not binding within
China’s borders.

“If we sign a contract with a
mainland artst, it’s as though
we agree and they agree ver-
bally 10 honor an agreement,” says Lee. “Basically, the mar-
ket is more open than the government. Legally, it is not
binding, so the artist’s contractual situation in China is what
you have to find out before you get involved.”

The first such involvement for BMG will be in the formn of
popular Shanghai-based screen actress Ning Jing, Lee says.
Ning’s first album will be releasecl in early spring. Next to
celebrated actress Gong Li, Lee says Ning is perhaps the
most widely recognized actress in the country.

“Pop music is a big business,” PolyGram’s Norman Cheng
told his Beijing audience. “We are (rying to cxplain to the
Chinese what we could do together. Faye Wong is actually
from Beijing. Today, she is the biggest female Chinese artist
in Southeast Asia, huge in Taiwan—and she’s from Beijing.
\We are saving to the Chinese, “These are your talents.” Wl
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http://www.nmpa.org

Fox Agency Singapore
10 Anson Road, #17-24 International Plaza
Singapore 079908

Phone: (65)222-6988
Fax: (65)222-9600

The Fox Agency International, Inc.

14F-3 Capital Commercial Center
No. 81 Cheng Teh Road, Section 2
Tapei, Taiwan, R.0.C.

Phone: 886-2-5598770
Fax: 886-5598771

The Fox Agency International, Inc.

provides education, guidance and assistance
to music publishers and songwriters

in the protection and licensing of

music copyrights in all media:

m recordings
m karaoke

®E motion picrures

Global delivery & global protection. That is NMPA’s goal.

m television
m radio

m multmedia

APQ-6
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Come Explore Music’s Last Frontier

SEPTEMBER 20 - SEPTEMBER 15, 1997

proudly presented in association with A.R.I.A.

Here we are sitting on the edge of the fastest growing music
market in the world... in a place that is the third largest source of
original repertoire on the planet and it's all wide open for all
comers...

These are five days of music that will include performances from
200 new and established acts from all over the worla, plus
seminars with the latest and the hottest information on the Asian
and Pacific Rim markets plus showcases of new material plus the
ARIA Awards plus deals that will allow you to sample the delights
of down under.

PACIFIC CIRCLE MUSIC CONVENTION is a trade fair that
will focus on strategies for dealing with the fastest growing market

AUSTRALIAM RECORD
INDUSTRY AS3SOCIATION

in the world - Asia and the Pacific Rim.
Seminars with irternationally
diszinguished guests will focus on
getting to every aspect of this
market.

PACIFIC CIRCLE MUSIC
CONVENTION will also
fecture a public music festival
with two hundred artists playing
everything from club shcows to a
massive free concert on the steps of
the legendary Sydney Opera House.

,,,,,
L

To obtain your delegate package, please fill in this

HEADQUARTERS EVENT PRODUCERS

Michael Chugg / Kathy Howard

Phone: 612 9380 6864 Fax: 612 9380 6754

Address: PO BOX 512, KINGS CROSS NSW 2011, AUSTRALIA
E-mail: Eacificcirclemusicconvention@magnet.com.au

internet:  http://www.magnet.com.au/pacificcirclemusicconvention
NORTHERN HEMISPHERE REPRESENTATION

Dave Lory / Jack Bookbinder

Worldwide Entertainment Group Inc.

Address: PO Box 20806, Columbus Circle station, New York NY 10023-1483

Voicemail: 212-631-5857 Fax: 212-956-3930 PCMC Infoline: 213-960-7999

L.A. REPRESENTATION SOUTH EAST ASIAN REPRESENTATION
Ms May Ling Ko 213 656 2431 Colleen Ironside 0412 214 004

NORTH & SOUTH AMERICAN PRESS ENQUIRIES
Scoop marketing  Phone: 213-381-2277 Fax: 213-381-2275

ALL OTHER PRESS ENQUIRES
Shawn Deacon Phone: 612-9362-8186 Fax: 612-9362-8187
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a new vision — a new standard ()

A new force in independent record labels. Look and listen for Kat’s Eye Entertainment distributed by Unity Music/Sony.

V.

FOR INFORMATION CALL

O
Kat's Eye Entertainment Corporation
JAKA Center 2111 Chino Roces Avenue Makati City Philippines Telephone (632) 893 5531-39 Direct Line (632) 818 7272 Facsimile (632) 843 4876

Contact Person Andrew Rollins

Kat's Eye Entertainment Corporation .
9107 Wilshire Boulevard Suite 675 Beverly Hills CA 90210 Telephone (310) 205 3100 Facsimile (310) 205 3109

Contact Person Don Williams
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Studio Action

ARTISTS & MUSIC

Apres Midi Thrives Amid Malls
N.J. Studio Offers State Of The Art

l BY PAUL VERNA

PARAMUS, N.J.—New Yorkers are so
accustomed to getting everything they
need on the tiny island of Manhattan
that they often forget what wonders lie
beyond the geographic boundaries
carved out by the Hudson and East
Rivers. However, those with broad hori-
zons know to look elsewhere, and late-
ly some have been turning their eyes
toward the unlikely locale of Paramus,
N.J.

A sprawl of shopping malls and
criss-crossing highways, Paramus is
hardly a haven of creativity. (The
town's biggest claim to fame was the
short-lived hard rock band Trixter.)
However, the folks at multimedia
recording/mixing/mastering facility
Aprés Midi have been attracting a
diverse clientele on the strength of
state-of-the-art services at prices that
are somewhat more user-friendly than
those across the river.

Owned and operated by longtime
musicians Ron Mannino and Joe Pizza,
Apreés Midi opened its doors to the
public in April 1995 after serving as an
ad production shop for the partners’
nonmusic business, a pharmaceutical

brokerage firm called Interchem Corp.

“They originally opened it just for
themselves, but they went further than
they intended to, and they did such a
beautiful job [that] they decided to
make it a commerecial studio,” says
Irene Conrad, Aprés Midi studio man-
ager and a three-decade veteran of the
studio industry who spent the bulk of
her career managing the storied House
of Musie facility in nearby West
Orange, N.J.

Conrad adds, “I managed House of
Music for all the 27 years that it was
open, and when it closed in March
1995, I started here a month later
thinking I was just going to bring some
of my clients here, but as soon as I was
here a couple of weeks, it became a job
where I felt I was part of the facility,
and it’s grown from there. It was quiet
then, and it's just gotten busier and
busier.”

The studio opened with its record-
ing room, which features a Euphonix
CS2000 console with full dynamics and
automation. In addition, the room
offers all manner of recording media,
including a Sony 3324 digital multi-
track, Otari MX-80 and MTR-10
machines, an Akai DD1000 disc

recorder, a Tascam DA-60 timecode
DAT unit, Tascam DA-88s, and more.
Direct-to-hard-drive formats include
Digidesign ProTools and Avid Audio-
Vision, plus Digital Performer, Sound
Designer, Professional Composer, and
Universal Librarian.

The studio’s outboard gear covers
the spectrum from vintage state-of-
the-art to modern state-of-the-art, and
its microphone cabinet contains the
requisite Neumann, AKG, Sennheiser,
Electro-Voice, Shure, and Beyer mod-
els, including Neumann U-87s. Fur-
thermore, the room is equipped with
an impressive array of computers,
video monitors, synchronizers, key-
board/sound modules, samplers, guitar
amps and effects, drums, drum
machines, and video recorders. Its
monitor setup includes KRK 7000,
Genelec 1032A, Yamaha NS-10, and
JBL 4408 speakers powered by Hafler
amps.

Encouraged by the success of the
studio’s Euphonix console and video
editing capabilities, the owners decid-
ed to open a dedicated video editing
suite equipped with an Avid Media
Composer workstation and a host of

(Continued on next page)

For GvsB,

B BY BRADLEY BAMBARGER

NEW YORK—“It’s easy when
] recording to obliterate everything
| that’s unique and good about a band,”
explains producer Ted Niceley. “A lot
of the musicians I work with will say,
‘I want that sound you got on “Venus
Luxe” ' or ‘Give me that “Pony
Express” thing.’ But, you know, 1
don’t record the drums with Girls

Against Boys any differently than I
do with Shudder
To Think. The
band is the sound,
and performance
is everything.”
Intensity of
product and sensi-
tivity of process:
That rare combi-
nation has indeed
marked Niceley’s
pace-setting pro-
ductions of Girls
Against Boys and Shudder To
Think, each signal examples of
state-of-the-alt rock. But by never
sacrificing psychology to methodol-
ogy, he has been able to make the
most of varying musical scenarios—
from a series of classic works by
straightedge heroes Fugazi to a set
of platinum albums by French rock-
ers Noir Désir, from Jawbox’s “For
Your Own Special Sweetheart” to
Tripping Daisy’s modern rock hit “I
Am An Elastic Firecracker.”
“What I always try to impart to
music is an intense feeling, whether

' Intensit%
h

it’s on the mellow end or something
really heavy,” Niceley says. “Bring-
ing out the elements of the band that
are being overlooked, maximizing
the sounds and feelings that are
already there in a piece of music but
may be hidden—that's what I can
do.”

It has been Niceley’s ability to ac-
centuate the positive that has made

Producer Ted Niceley, right, is pic-
tured at the board in Hoboken,
N.J.’s Water Music with Girls Against
Boys bassist/keyboardist Eli Janney,
who helped Niceley track the band’s
latest Touch And Go album, “House
Of GvsB.”

his most influential associations
long-term. He helmed Girls Against
Boys’ '93 touchstone “Venus Luxure
No. 1 Baby” and '94 opus “Cruise
Yourself” as well as “House Of
GvsB,” the band’s indie sayonara

Sensitivity The Keys
udder Producer Niceley

from last year. Since shepherding
Shudder To Think’s classic essay in
postpunk art rock, '94’s “Pony
Express Record,” he has produced
the ace debut album by Shudder gui-
tarist Nathan Larson’s side project,
Mind Science Of The Mind, as well
as Shudder’s new Epic album,
“50,000 B.C.” (see story, page 1).

Larson points out that Shudder
To Think’s metallic glam and Girls
Against Boys’ industrial-strength
sex rock are “poles apart sonically,”
which helps show that Niceley
“doesn’t have an aesthetic program
so much as an organizational
genius,” Larson says. “He made us
address each and every part of a
song and why it was there.” More
subjectively, Shudder vocalist Craig
Wedren adds, “Ted’s kind of creative
energy can be a wonderful thing.
He’s a nut and a freak, and we like
that.”

Niceley, with engineers Andy
Baker and Carl Glanville, recorded
basice tracks for “50,000 B.C.” at
New York’s Magic Shop, with over-
dubs and vocals cut at Electric Lady
and Soundtrack Studios in New
York. He mixed the album at Chung
King Studios in New York with
Glanville. The experience at Magic
Shop helped reinforce the fact it's
“my favorite New York studio,” he
says. “They have a great Neve con-
sole, and the people don’t act like
you should feel privileged to be pay-
ing them to be there.”

(Continued on next page)

A Squire And A Viscount In A Royal Setting. Former Stone Roses guitarist

John Squire’s new band, the Seahorses, has been recording and mixing its
debut album at Royaltone Studios in North Hollywood, Calif., with noted produc-
er Tony Visconti, whose credits include David Bowie, T. Rex, and Thin Lizzy.
Shown in Royaltone's Neve tracking room, from left, are engineer Rob Jacobs,
assistant engineer Jeff Thomas, Squire, Royaltone studio manager Jane Scobie,
Seahorses drummer Andy Watts, vocalist Chris Helme, bassist Stuart Fletcher,
Visconti, and Seahorses guitar technician Martin Herbert. The group’s album is

due this year on Geffen Records.

Zero Hour’s SoHo Studio
Rises From Ground Zero

NEW YORK—Having the luxury of
being able to build a state-of-the-art
mastering studio from scratch, Zero
Hour Records owner Ray McKenzie
and studio consultant Jimmy Bion-
dolillo decided to tailor the room to
the personal tastes of the label’s
staff engineer, Joe Lambert.

The result of their efforts is
Ground Zero, a $3G0,000 mastering
studio that will serve as the flagship
room in what is envisioned as a mul-
tiroom complex in the SoHo district
of Manhattan here. More than an in-
house studio for Zero Hour’s clients,
Ground Zero aims to cater to the
full range of major and independent
labels in New York.

“Mastering is a unique scenario
because you can build around an
artist in residence, which is the way
old recording studios used to be,”
says Biondolillo, who assembled a
team that includes studio industry
veteran Tony Bongiovi and design-
er Michael Abate.

McKenzie says, “The goal is to see
the studio complex perform all the
functions required by our artists.
This will afford us room to be com-
petitive. Mastering is a great way to
begin, and Tony Bongiovi designed
a room that people are going to
want to use.”

“I knew that if I got Tony to

Shown in Ground Zero's mastering suite, from left, are mastering engineer Joe

design the acoustics I'd love the way
it sounded, and if I got Mike to
design the room I'd love the way it
looked,” says Biondolillo.

Bongiovi says, “The room has a
terrific sound—flat, with great bass
response. We made a special point
of eliminating leakage. To give Joe
Lambert the flexibility to change
the room and fine-tune it to his own
tastes, we installed the final absorp-
tion and other acoustic treatments
after running a series of test ses-
sions.”

Since it opened in January,
Ground Zero has mastered projects
for such Zero Hour artists as Var-
naline and Space Needle and major
outside clients like Arista Records.
Eventually, Ground Zero intends to
do up to 90% outside projects,
according to Biondolillo.

Lambert—who joined Zero Hour
when the label operated an over-
dub/editing suite adjacent to its for-
mer offices in Times Square—says,
“With the new room, we have the
ability to go after more people.
When we first started we got into it
to take care of Ray’s needs. But
eventually, people who produced
records for Ray went out and pro-
duced for other labels, and they
eventually brought stuff to us, so

(Continued on next page)

Lambert, studio manager Shawn Quinn, and studio consultant Jimmy Biondolil-

lo. (Photo: Robert Wolsch)
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S’rudio Action

N.J. STUDIO ON THE RIGHT TRACK

(Continued from preceding page)

high-end gear. Soon thereafter, Aprés
Midi opened a second video editing
room, also centered around a Media
Composer setup.

Apres Midi also opened a mastering
room with a 24-input Soundtracs con-
sole, an Akai DR 1200 12-track digital
recorder, analog and digital 2-track
recorders, Digidesign ProTools soft-
ware, and CD-recording capabilities.

In transforming itself from a cre-
ative outlet for two local entrepreneurs
to a multimedia facility, Aprés Midi’s
goal was to provide a full service to the
local entertainment community.

“If a band wanted to come in here
and do a whole project, we could do it,”
says Conrad. “If a label wanted to book
us to do just vocals or guitars or a
whole album or mixing, we could do
that. Or if you wanted to use the facil-
ity to just edit, we can do that. We also
do live shoots, location shoots, talent
scouting, voice-overs, or any part of the
commercial process.”

Conrad says her greatest challenge
is luring business from the city. To that
end, the studio offers such amenities
as free transportation to and from New
York, free tape delivery and pickup,
and office services for clients. Howev-
er, Conrad admits that if clients want
to stay in the city, “nothing I can do
will make them come out to New Jer-
sey, but if they’re looking for an excel-
lent product for a better rate, then [
have a strong chance of getting some-
one out here.”

Conrad says clients are most attract-
ed to such features as the studio’s

extensive video editing capacities, its
Euphonix board, and its location—a
short drive from the George Washing-
ton Bridge or the Lincoln Tunnel. “The
only people who might not be interest-
ed in coming are people who are sworn
to only using Neve or SSL consoles,”
says Conrad.

Among Apres Midi’s major clients
are the Fugees, who edited their video
“Killing Me Softly” there; the Nation-
al Basketball Assn.; RCA Records
group Elements Of Life (formerly
Sage); the Georgia Mass Choir, which
was featured on “The Preacher’s Wife”
soundtrack; EMI’s Children Of Funk;
and renowned producer Jack Douglas,
who has been working on spec projects
at the studio.

The studio also operates a production
company called 4 PM, which specializes
in finding, recording, and placing local
talent. Last year, Apres Midi held a suc-
cessful, weeklong open talent call for
local musicians. Although by all
accounts it was an exhausting process,
Conrad says it yielded a couple of
opportunities for 4 PM to pursue.

Besides Mannino, Pizza, and Con-
rad, Aprés Midi’s staff includes Roy
McDonald, chief engineer and head of
the creative staff; staff mixer/engineer
Mike Goldberg, formerly from House
of Music; audio and audio post engi-
neer Jodie Zalewski; second assistant
Rob Polanco; technical support staffer
Vince Mosdar; chief editor Will Lucas;
editor Frank Bido; and Nelson Ayers,
who performs A&R functions for 4
PM.

SHUDDER PRODUCER NICELEY

(Continued from preceding page)

For Niceley, record making is more
ear than gear (although he swears by
his sampler-equipped Eventide Har-
monizer), and he has only one true
bylaw of technique: Always have the
red light on. He says, “Guys always
20, ‘You weren’t recording that, were
you? And I always reply, ‘Hell, yes,
and you'll be glad I did.” ” The corol-
lary to that is his desire to save
everything possible: “You never, ever
want to say, ‘I wish I would have
saved that earlier take. It really was
better.’ ”

Although he describes himself as a
“geezer,” the 42-year-old Niceley says
the advantage of having come of age
in the ’60s is his experience of sever-
al generations of music: from the
British Invasion and psychedelia to
Aerosmith and Cheap Trick, from
punk rock and new wave to Nirvana
and the alternative revolution. “I'm a
big believer in sound as reference,” he
says. “Sounds set me off, inspire me.
More than anything, the radio of the
’60s and "70s—where you could hear
some classic R&B tune back to back
with T-Rex or Led Zeppelin—was a
big influence on me. Whenever I hear
something cool, I always say, ‘I can
hear that on the radio.’

“On ‘50,000 B.C.,” it went from
wanting to get that real in-your-face
sound of a Les Paul through a Mar-
shall for ‘Kisses Smack Of Past
Action’ like Mick Ronson got on
‘Hunky Dory’ to combining a six-
string bass and a Gretsch on the solo
of ‘The Saddest Day Of My Life’ to
get a composite of ‘Galveston’ and an
old Roy Orbison single. I'm old enough
to remember how great that stuff

sounded.”

Niceley’s current key inspiration
has been the sonic ingenuity of the
past three U2 albums, with special
props to producer/engineer Flood.
“Every time I hear ‘Even Better Than
The Real Thing,’ I think, ‘If T only get
a chance to work on a record that
cool,” ” he says. “U2 is really the first
band since the Beatles where you see
them practically living in the studio.
They always put their music through
s0 much work—work that we’ll never
know.

“When bands are having trouble
getting a track together, I always try
to point out to them that most of their
favorite records went exactly the
same way. Regardless of what a lot of
people think, making records is hard
work. And they turn out better when
the people involved sweat a little bit.
Me included.”

Examples of Niceley’s work can be
found on an upcoming sampler CD, a
“highlight reel” to be distributed to
A&R reps via his management, the
Philadelphia-based Raw Ltd.
Designed to demonstrate his range
“beyond the hard stuff,” Niceley says,
the compilation will feature Tracy
Bonham'’s cover of Iggy Pop’s “Lust
For Life” (featuring Larson on guitar
and originally intended for the
“Basquiat” soundtrack), as well as a
couple of the more tender tracks from
the new Shudder To Think album and
cuts by Ruth Ruth, Girls Against
Boys, Mind Science, and Tripping
Daisy. Also, the disc will include Nice-
ley’s recent remix and post-produc-
tion work on songs by Frente and the
Swedish band Cinnamon.

ZERO HOUR'’S SOHO STUDIO RISES FROM GROUND ZERO

(Continued from preceding page)

that’s how we got rolling.”

He adds, “Of course, we’d like to
get major label work, but we’re also
very aggressive with smaller labels
and build relationships with them.
People who are on independent
labels today might sell 8 million
records two years from now. The
bottom line is you have to do good
work.”

Initially, Zero Hour’s studio had a
modest setup centered around a
Macintosh computer equipped with
Sonic Solutions digital editing soft-
ware and some high-quality EQs
and compressors. Today, Ground
Zero is equipped with an upgraded
Sonic Solutions workstation, a Muth
CM2040 custom mastering console,
Genelec 1031A and B&W 801 moni-
tors, McCormick DNA-1 amplifiers,
a TC Electronics M5000 digital
audio mainframe, Z Systems digital
patch bay and mastering EQs, a
Sony CD recorder, Apogee convert-
ers, and Focusrite EQs, compres-
sors, and limiters.

A Full Sail Academy graduate
and former hi-fi retail employee,
Lambert brought a combination of
pro audio chops and an audiophile
sensibility to the room. “Having
come from an audiophile back-
ground, where part of my job was to
listen to speakers and be analytical,
mastering was right up my alley,”
says Lambert.

A veteran of legendary New York
studio Media Sound—which served
as a breeding ground for the likes of
Bob Clearmountain, Michael Barbi-

ero, Ed Stasium, Michael Brauer,
and Bongiovi—Biondolillo is trying
to create a similarly intense atmos-
phere at Ground Zero.

“Media Sound was the type of
place where producers and engi-
neers would come to the studio
before checking into the hotel, just
to see what was going on. It was a
great place with a good vibe,” he
recalls.

If the mastering room takes off,
Ground Zero is prepared to add
video post, audio for video, tape
duplication, audio mixing, tracking,
and additional mastering rooms,
according to Biondolillo. The studio
has available floor space of 5,200

square feet.

“It was my choice to go into the
mastering business first. I know
enough about the business to know
that recording studios are break-
even scenarios, not money-making
scenarios. The only way you can
make money [from recording] is if
you have many, many rooms,” says
Biondolillo, adding that the master-
ing business offers greater profit
potential for start-up operations.

In addition to Biondolillo and
Lambert, the studio is staffed by 22-
year-old studio manager Shawn
Quinn, formerly Zero Hour’s oper-
ations director.

PAUL VERNA

“Rapture” At Pachyderm. Keyboardist/composer Bradley Joseph worked on
his Narada Records debut, “Rapture,” at Pachyderm Studios in Cannon Falls,
Minn. Shown, from left, are manager Dan Jensen, Joseph, and engineer Bob
DeMaa.
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working witk the legendarxy
Cocke and Lerran,. there are
precious few cther artists
with whom he kesn’t walked
while roaming the earth.
Unlike many prcducers who
exzel at only one genre,
Was has produced hits for
artists fron virtua_ly
every corner of the musi:z
world. His woxk has spanned
Confinuad on page BW-6
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His poolhouse is full of gold records.
Living legends grace his client list. Important maga-
zines do special features on him. And now he’s the
proud owner of a Compaq Presario 8712 personal
computer - equipped with JBL Pro Premium speakers

and subwoofer. For Mr. Don Was, life is good.

Poolside Living room Home theater Studio Stadium Computer
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Who is Don Was? The Prince of

Possibilities.

His gift is a unique

ability to inspire and enhance the

creative process with profound respect
for—and an understanding oi—the art form.
Balanced with a good sense of humor and
the freedom of an absolutely open mind,
he works his modest
special Heaven reserved for the bright
souls who use their fire to ignite the
spirits around them.
happy 1life,

darkness.

was known to be an angel.

Kris

way toward that

It is a generous,
and it truly lightens the
In another age, such a person

istoiie

003 1 g

BILLBOARD INTERVIEW
Continued [rom page DW-10

the time. You had to dance to it, but there was definitely
something weird going on. It had this other sensibility
going on, and it was entertaining to R&B fans.

Did you have your own studio at the time?

We got studio tume. There was a place cailed Sounds
Suite in Detroit that was a cool studio. Why they entrusted
us with this free time, I don’t know. Basically, I was able to
go in after midnight any night; 1 had my own key. I'd play
gigs, and then show up at 2 in the morning and then stay
up all night and make records. Because 1 was gigging, 1
knew a lot of musicians. Most of the guys who are in Was

Your Pal,
Willie Nelson

Uongratulations

(Not Was) and who are still playing with me—playing on
my sessions and on my new record—are guys who I gigged
with in the early "70s.

When you were making the Was (Not Was) records, you
had a sort of laboratory situation. Did you continue to
make the records the same way over the years?

No. We started in this overdub situation, so on the first
Was (Not Was) album, most of the guys never met each
other. They were never in the studio at the same time. It
was always one-on-one, one musician sitting next to me at
the console. We’d build up from there.

Really, the B-52's’ “Love Shack” record and Bonnie
Rait’s “Nick Of Time” album were my first experiences
with having a room full of eight people playing at once. It
was amazing, and the energy was phenomenal. You have to
retool your cars a little bit, because when you’re overdub-
hing, you focus on the details of each part, you 11y to get
cach part right. When everybody’s playing, vou can’t possi-
bly do that—you can’t focus in on evervbody, so you have
to learn 10 hsten o the whole, which is a completely difter-
ent acsthetic. It’s actually risky. To listen 1o how the whole
leels, and to take that risk with people and trust evervhodv
and open up and go with the moment—man, that’s fright-
ening.

How do vou know when it’s a good take? How do vou
know when to say, “OK, we got it. Let’s move on.”? [ was
looking too close at it, and then it just occurred to me—
somewhere during those two atbums—oh, lean back and
get the big picture. Then it really becomes clear.

I was talking 1o somebody yesterday about making
records with Willie Nelson. With Willie, when he sings 1t
great, that’s the take. I just listen to his vocal, because it he’s
singing great, that means everybody's plaving the right
thing and mspiring him. It seems like a pretty weird wav to
make records, but that’s the way people always made
records. With Sinatra records, they weren’t listening to
what the second trombone player was doing.

With Sinead O'Connor and Willie Nelson for “Don’t Give Up” in 1993

So you came to what might be considered an aesthetic
breakthrough after you had already produced several
records. When you made that B-52’s record, did you think
that perhaps this was the route to go?

You know what was really weird? T'd been trying reall;
hard to have hits and get over, and I couldn’t really tigure
out how to do it. I was working really hard. I thought the
were good records. 1 was having some success in Europe,
but I never really had an American hit. And it was frustrat-
ing, and 1 was baflled by it, and just disgusted with ir, real-
lv. I took two records back-to-back, which were the B-52’s
and Bonnie Raitt, and I viewed it as a vacation. 1 said, “OK,
you know these aren’t going to sell records—this is just for
me. I'ni just going to clear my head and do something I like
doing, instead of trying to muitate this crap that’s on the
radio.” And those were the things that sold. When 1 did
something because | loved it and T dug it and it felt good,
that was the most commercial move I could make.

In a 1996 interview with Billboard, Phil Ramone said that
you’re not the kind of producer who leaves his stamp all
over a record, who asserts his own personality or has a
“house sound.” If you don’t have an identifiable sound or
sonic palette, how do you approach record-making?

First of all, you have to choose good artists. You can’t
really go in with someone who has no point ot view and say,
“ONK, tell me who you are.” You have to lind someone who's
strong. If you're imposing the point ot view and the vision
on somebody, you really become the artist at that point.
The director ol the (ilm is the artist on the film, not the
actors on the film, not the writer, but it’s the director. It’s
his vision. There are plenty ot producers who do that—
Babyface, Jimmy Jam and Terry Lewis—but they're the
artists. They write those songs, they do all the tracks, and

Continued on page DW-14
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Capitol Records and Gold Mountain
salute you and thank you
for all you’ve done for our artists.

©1997 CAPITOL RECORDS, INC.
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e Ilil'ﬂi"f"j; Hey Don, Bob & Rob’s!
i you want my advice?

Don’t give up your ;
day job! Bill Thom,

Harmony House

Records

Donnie,

It has been a privilege over

the last ten years to work

with you and an honor to

call you our friend.

David Passick
Jack Leitenberg

david passick entertainment

Do O

BILLBOARD INTERVIEW
Continued from page DW-]12

they tell everybody how to phrase. That’s a perfectly legit-
imate way of making records, there’s nothing wrong with
that, but they’re the artists. And you don't really want to do
that to someone who's a strong artist, because it would be
disrespectful, it really would be. I can't imagine the arro-
gance of sitting there and saying, “Oh yeah, Bob Dylan, 1
made him do this.” That's disgusting, man. It's more than
discourteous. It's arrogant, it's horrible.

I'm just there to help. In any suggestion you make,
you're really just an extension. For me, to be able to work
with people like Dylan or Keith Richards or Bonnie Raitt
or Willie Nelson, and to have the opportunity to get to
know them and how they think well enough, and to see
how they work, so that I can be of service to them and
remind them of how they would solve that problem if they
were objective at that moment—that’s the great thrill of my
life.

’ e

With Waylon Jennings and Johnny Cash for The Highwaymen’s “The

Road Goes On Forever” in 1994

Do you have any orphaned children—any records that
you made that you loved, that the artist may have loved,
that didn’t attain the kind of success they deserved?

The record that I did with Willie Nelson, “Across The
Borderline,” T love that record. That's one of the few
records that I play to make myself feel good. I've never felt
that that got the proper response. Critics liked it, but it
never really caught on with the public. I thought that the
Kris Kristofferson record that I did in the same period of
time was the best record he’d made in 20 years, but for
whatever reason, the public wasn't ready to go with him at
that moment.

You’ve worked with a lot of country artists. Pve always
associated you with urban styles—jazz, funk, rock ’n’ roll.
But a lot of the best, most interesting, and some of the

most popular records you’ve made are country records.
It comes from Detroit, man. Detroit was the next stop up
the highway from Chicago for all these migrant Southern
workers who came to Detroit to work on auto assembly
lines. There were always incredible country shows, man. I
remember tucking my hair in a cowboy hat to see Merle
Continued on page DW-18
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| love
what you do!

here s 1o the
next 100 vears!

love and mercy.
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Keeping Track
Q1" The Scores

[te Aslisl's Yision A pplies Jo Fitn As Well As Music

BY RICHARL HENDERSON

hough Don Was has reaped much deserved
acclaim for directing the Brian Wilson documen-
tary “I Just Wasn't Made For These Times,” his
involvement with film, specifically with film scor-
ing, stretches back to his work with Was (Not
Was). Of his past film experiences, Was breaks the work
into two categories, one obviously being the specific writ-
ing of cues to match picture and the other involving, in his
words, “sticking songs in soundtracks that could have little
or nothing to do with the movie.”

Producing end-title songs for film in itself has enabled
Was to work with a diverse and stellar cast of musicians:
Stevie Nicks, Lyle Lovett, Jewel, The B-52's (Who could
forget Fred Schneider singing “Meet The Flintstones”?),
Glen Frey, George Clinton (who covered “Walk The
Dinosaur,” which had been a Was (Not Was) single, for the
“Super Mario Bros.” soundtrack), and duets on the order
of k.d. lang with Roy Orbison, and Aaron Neville with
Robbie Robertson. All have recorded soundtrack songs
with Was at the helm.

There’s often little reason to involve the film’s director
in this kind of work, but Was notes, “I just did something
for Jungle To Jungle,” the new Tim Allen movie. It’s the
end-title song, sung by Maxi Priest, but the director was at
all the sessions and the mix.”

Was produced Randy Newman singing “Make Up Your

HMusic front the Motion Pictire

BAck BEAT

Mind” for the Rou Howard film “The Paper” and worked
with Newman again on the title song for “Toy Story,” a
duet with Lyle Lovett. Of his work with Newman, Don
describes his function as “a thrilled fan as much as pro-
ducer.” More recently, he has produced a couple of songs

[0t
/
‘Zm/,/s S ,n,n{ma SO e\frefmusxc i our he\/‘fé o/o,%ao’v{
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RECORDING STUDIO
8000 Beverly Boulevard Los Angeles Ca 213 - 655 9200

el b e B AT SRS

After making two albums with Don,
looking back, they were both so much fun ,
to make. He was so intelligent and !
reflective. If only he would buy himself
some shoes!

Don, Don he’s the man.

If he can’t do it, no one can.
He almost had a hit with me
Thereby goilng down in history.

I love working with him, we have a great
time.

landy [Newnan

for Newman’s “Faust” musical, as yet to be filmed.

Was describes “Backbeat” as “the one film that [ really
scored—composed the entire score—plus there's a lot of
performance for the Beatles’ footage. When 1 first got the
call to work on it, I called Ringo, who I'd worked with and
who's a friend of mine, to see if he had any objection to my
working on the music. He said, ‘Well, I wasn’t in the band
then, so I don’t care’ He did warn me, though, against
getting a bunch of session guys to go in and try to sound
like the Beatle records, 'cause when they were in
Haniburg, the Beatles were like a punk band, ampheta-
mine-driven and sloppy, but with tremendous energy. So |
drew from the energy quarter of rock 'n’ roll, and put
together this cool little band: Thurston Moore from Sonic
Youth, Dave Grohl from Nirvana, Mike Mills from R.E.M.,
Don Fleming from Gumball, with Greg Dooley from
Afghan Whigs and Dave Pirner from Soul Asylum as vocal-
ists. There are two albums of material there, an actual
instrumental film score that I composed and the old rock
'n’ roll covers.”

MUSICAL DIRECTOR

His latest film work dovetails neatly with the new
Orquestra Was album, “Forever Is A Long, Long Time,
comprising a series of jazz reworkings of Hank Williams
songs, chosen to illustrate a film directed by Was and pro-
duced by Francis Ford Coppola, included on the
Enhanced CD. Was describes it as “my attempt to expand
on the nature of the music video, to have the visuals and
music influence each other. The story was being developed
at the same time the songs were developed, and the look
of the film in turn influenced the sound of the music. The
story was shaped by the content of Williams’ songs. The
idea was to leave a hole in the dialogue so that the music
became part of the narrative.”

In the filin, as Was explains, “Sweel Pea Atkinson, [Was
(Not Was) vocalist] portrays a bowling gambler from
Detroit who messes up and is visitedd by an apparition,
played by Kris Kristofferson, who could be the ghost of
Hank Williams. The ghost sings the gambler Hank
Williams songs and sets him straight. Not to over-glamor-
ize the idea, it's simply what I feel a music video should be,
in terms of image relating to music, rathier than making an
album and having some stranger come in at the 1 1th hour
and try to visualize the music.”

Isolating the qualities that Was brings to film music, he
is emphatic about one in particular. “Because I've directed
movies,” he says, “I bring a tremendous sympathy for the
director. Oftentimes, composers and directors find them-
selves in adversarial relationships, with the directors
accused of trivializing the music and mixing it too low. The
reality of it is that you're obliged to do whatever is appro-
priate to make the movie better. You're working for the
director, after all. You're there to serve the director’s
vision. Even for the film I made for my upcoming record,
I found myself mixing the music lower and lower so the
dialogue wouldn't be drowned out.’

There is synergy in how Was’ production career has
opened up film opportunities, but it works the other way
as well. “The Freshman” featured Bert Parks performing
a series ol incongruous cover songs (with Was onscreen as
a member of the back-up band), one of which was a Bob
Dylan favorite. “After we had pre-recorded the Bert Parks
songs, Matthew Broderick and I went to Bob’s show. As a
goodwill gesture, we went backstage afterward and
brought him a tape of Beri Parks singing ‘Maggie's Farm’.
That’s how I met Bob, and I guess we got off on the right
foot, because he called a couple of months later and want-
ed to do an album.” W
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Don,

The places you've gone! the fun that you've done!
The music you've scored. The awards that you've won.
All the magical things that are done when you call
have made you the winning-est winner of all.
FAME!! you’re as famous as famous can be,
and the whole wide world watched you win on TV!!

(inspired by “Ob, the Places You'll Go” by Dr. Suess)

It’s been a privilege and a pleasure . . .

Allen & Mario

LENARD & GONZALEZ LLP

e
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BILLBOARD INTERVIEW
Continued from page DW-14

Haggard at Cobo Iall in the "60s. A lot of it came from
Canada. There was the Porter Wagoner show, and Bill
Anderson had a TV show that came into Detroit from
Windsor. And my dad loved it. My dad was a big Hank
Wilhiams fan. That's what spoke to him. There was a wealth
of that, and good country stations, in Detroit.

“Rhythm, Country & Blues” is unique in your work as a
producer. When you were approaching that project, did
you find that tuning the chemistry was sometimes mad-
dening? On the surface, a lot of the artists may not have

With Joe Cocker and Gemma Corfield (Mrs. Was) in 1996 for Cocker’s “Organic™

had a lot in common. Did things just click?

Everything clicked. It was one of the easiest records to
make. It was painless. Logistically, it was a nightmare. But
I didn’t have to handle that.

At first, we played it very sale. The
very first thing that we cut was the
Gladys Knight-Vince Gill song, “Ain't
Nothing Like The Real Thing.” And the
minute they started singing, they blend-
ed just fine, because you had two people
who have deep feeling for music and a
keen sense of communication and vocal
artistry. So of course they blended. It
really became clear that these formats,
these categories that are applied to
music really don't emanate from the
artists at all.

When it was obvious it was gonna
work, we became more adventurous.
Towards the end, you got the lLyle
Lovett-Al Green duet ["Fuany How
Time Slips Away”] and the Trisha
Yearwood-Aaron Neville song [“1 Fall To
Pieces”]. which represented pretty radi-
cal reworkings of the original songs. At
that point, I knew the vocals were gonna
= work, so I thought, let’s match the ar-
* rangements to the uniqueness of the

pairings here and try to take more liber-

ties. So I became more confident as we
went on.

There was never a sticky moment. And evervthing was
being filmed, and, man. if you ever want to get great per-
formances out of people, just turn the camera on. No one
wants to hit a bad note, no one wants to be a jerk with the
cameras running. I should just bring ‘em in all the tme,
even if there’s no film in the camera.

You’ve worked with some incredibly heavy artists—some
of whom you were listening to when you were a teenager.
Were there artists who almost gave you pause until you
started working with them?

The older I get, the eusier it is to overcome that. 1've
become pretty matter-of-fact that they’re hiring you to do a
service for them, and when you accept that responsibility,

Me and Don, ve vork in mine,
holy sh+t !l ve have great time,
vornce a veek, ve get our pay,

holy sh#t, no vork next day:

CONGRATULATIONS
Ed Rose & Tina

- Vonnegut

Johnson. In general

Before working on “The Restless Kind, I
worked with Don on “Rhythm, Country &
Blues.  Before Don, I knew one way of
record-making. There was a distinction
between the artist and the producer. lost
of the “producer decisions” were out of my
hands even though I've always wanted to
have more involvement. I don’t know where
the courage came from, but when I walked
into the studio to begin recording “The
Restless Kind," I told him how I saw this
album being recorded. I offered some ideas
about what I thought it should sound like.
Fot only did he listen to my suggestions,
but he used practically every one of them.
That was the first time I was ever in that
type of situation. He’s very willing to
step aside and let the music take control.
I've seen some producers who tend to be a
little heavy-handed. Don wWas is exactly
the opposite of that.

Don wWas is versatile, and he loves music.
He has a broad understanding of music
gained by listening and enjoying many
dirferent styles of music over the years.
For a producer, that’s a very important
trait—and one that is difficult to rind in
Nashville. To be so monumentally success—
ful and to still be so unassuming is
another rarity these days. There are a lot
of chest beaters out there, but Don is not
one of them. He's always more than willing
to give credit to everyone but himself.
For the first time in a long time, I
really enjoyed recording an album.

Travis [Tritt

you have to live up to it, and that doesn’t leave a lot of
room for being starstruck or gushy. You better get in there
and do the job.

The real turning point for me, 1 think, came when I was
working with Dylan. We had George Harrison come in to
play a solo one day on the title song, “Under The Red Sky.”
They were sitting as close to me as you are. | kept thinking,
“Whew, it’s the Concert For Bangladesh in my lap.” And
George played this solo, and he was a littdde out of tune.
They stopped the tape, and they both looked at me and
said, “What do you think, Don?” Oh, man! What do I do
here? And I took a deep breath and 1 thought, “OK, he's
paying me. I'm working. This isn’t about flattering your
heroes.” So I said, “I think you can play it better.” And we
went back and played it again, and it was much better, and
that’s the solo that’s on the record.

With Benmont Tench, Lyle Lovett and Al Green at the “Rhythm.
Country & Blues” sessions

Dylan has a reputation for being very much a first-take
guy. Was that your experience with him, or is that a long-
standing myth?

1 would say that he’s a feel-oriented musician in the tra-
dition of, say, Muddy Waters or Gary Davis or Robert
not just in music, in anything—the
feel’s gonna be better the less you think about it. The more
self-conscious you become, the more stilted any experience
is going to be. In that sense, a guy who's feel-oriented is
going to do his best work in the first few takes. That doesn't
mean he'’s haphazard. e has no qualms about going back
and doing it better. But he puts a premium on feel, where
others might go for correctness. It's what allows someone

Continued on page HDW-20)
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To achieve so much
without wearing
actual shoes - amazing.

With love from
Paul Reiser and your friends at

I !!!ad About You |
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Rik Pekkonen, Allen Sides, Don Was?tuio B

CONGRATULATIONS
DON!

We are proud to serve as your
Business Managers!

@
PROVIDENT FINANCIAL MANAGEMENT

10345 WEST. OLYMPIC BLVD.
LOS ANGELES, CALIFORNIA 90064
310.282.0477

Doo- DBO

Don is the best producer around, and
that covers any kind of music.

Don loves music and putting it on tape.
So do I, and we will do it again!

Congratulations!
Eeith Richarde
Don Was truly has an artist's !

iuzperament, an intuitive gift. He also
h@as 8 primary pragmatic side that allows
nim to be effective in terms of the end
product. Musicians absolutely accept hinm
as an artist. He radiates enthusiasm and
love for the people he works with and
can make others think they thought of
everything, even though it's really his
idea. with Don, an atmosphere oi confidence j
1s created that really brings out the
best in people.

I Elanny [Goldberd

president and CEO, Mercury Records

BILLBOARD INTERVIEW
Continued from page DW-18

like that to have a career that spans 35 years and to be one
of the most respected artists in the world.

1 think of him as a jazz artist, really. If you go to his shows
and listen to how he phrases his songs differently every
night, that’s like Miles Davis, really. He’s trying to find
some new angle to bring some freshness to it. What does he
play—150, 200 shows a year? How do you go out and sing
“Like A Rolling Stone” for 30 years and keep yourself inter-
ested and give people something fresh, except by trying to
find some new way of singing it every nightz He gets
pounded for not doing his songs the way people know
them, but, in fact, I think it's an admirable quality. It allows
you to be real every night on stage. I think it takes a great
deal of courage to go out there and take a risk every night.
e goes out there on a limb at every show. You never know
where the thing is gonna land. Some of Miles Davis’ best
licks were played when he made mistakes and he had to
recover, and he was one of the best recovery artists. That’s
when the rug gets pulled out from under you. That's when
you show what you got.

With Little Richard and Tanya Tucker for “RC&B”

When we spoke some time ago, before you produced the
Stones’ “Voodoo Lounge,” it struck me that you were
somewhat cowed about the prospect of working with the
group.

I think at that point I was less daunted by the cult of per-
sonality surrounding them. The thing that I was in awe of
was how good they were. That was really the thing.
Jagger’'s got this incredible gift—he leaps out of the speak-

BosTON O NASHVILLE L NEw YORK ® SAN FRANCISCO er. The visual equivalent is being extremely photogenic,
Continued on page DW-22
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13, “Part Of Me, Part Of You,” Glenn Frey (MCA) 1891

ooo-oBe

£

A3

%

14. “Out Of Tears.” The Rolling Stones (Virgin) 1984

15. “{Mest) The Flintstones,” The B.C.-52's (MCA} 1994

16. “Have A Heart,” Bonnie Raitt (Capitel) 1990

17. “Rock Steady,” Bonnie Raitt & Bryan Adams (Capitol)
1995 A

18. “You," Bonnie Raitt (Capitol] 1994

19. “Love ls Strong,” The Raolling Stones {Virgin) 1984

20. “Nick Of Time," Bonnie Raitt (Capitol) 1992
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CHARTS

AS a'praﬁucer,'ﬂun wes hAs earned an
inpressive number of ‘eredits on the Hot
100y belming projects for & wvariety of
artists.: While his wost sucoessiul
cnart @irgle is Byrothe 3—52’5, his
sheddiest olient has beer Jomnis Raitt,
w0 aggounts for nine ol the prnducu:'s

s
°’ top 20 hits. o
E
2 1. "Love Shack,” The B-52's (Reprise) 1989
* 2. "Somaething To Talk About,” Bonnie Raitt (Capitol)
1991

3. "Walk The Dinosaur,” Was (No! Was) (Chrysalis) 1288
< 4. "Spy In The House Of Love,” Was (Not Was) %
3 (Chrysalis) 1988

5. “Love Sneakin' Up On You,” Bonnie Raitt {Capitol) i
ik 1994

6. "l Can't Make You Love Me,” Bonnie Raitt (Capitol)
&t 1942
. 7. “Good Stuft,” The B-52's (Reprise) 1992 i%
.. 8. “The Real Love," Bob Seger & The Silver Bullet Band 3

(Capitol) 1991 5

8. “Candy.” lggy Pop (Virgin) 1921

10. "You Got 1,” Bonnie Raitt (Arista) 1995
« i “Mot The Only One,” Bonnie Raitt (Capital) 1992
,# 12, "You Gotta Love Someone,” Elton John (MCA) 1881 Fal Clvervvey, B Reeeld veneel Dhoone T o e 1995 Gravemy Auvends ¥
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Don,

Working with you was one of the most
pleasurable experiences I have ever had

recording music.

Here's to 20 more years of bringing out
the best in the artists you work with.

Your friend,

Don Was is a truly gifted producer and
an asset to any artist because of his own
great musicianship. He brings to a session
a sense of calm, order and cohesion which
is tremendously beneficial. He is also a
superb human being.

Don was, is. [

—hingo Jstar il

It is difficult in
say what Don Was is.
a brilliant producer. He is a wonderful
writer. He is an extremely gifted artist.
He is an innovator. Don Was is deserving
of tributes and honors bestowed upon him.
We, at ASCAP, join Billboard in
celebrating him.

a few sentences to
But I'1l try. Don is

warilyn Bergman

president and chairman of the board, ASCAP

BILLBOARD INTERVIEW
Continued from page DW-20

where Claudia Schiffer jumps off a page. You barely bring
the fader up, and he’s out front. It's just a phenomenal gift
he’s got, which we discussed. [ said, “You know about this?”
He said, “Yeah, I don’t know why it happens, but I know it
happens. That's why [ am who [ am. [ get it.”

Keith is a real hero, man. He's everything a musician
should be. It was so shocking to discover that this image
he’s got of being the penultimate drug casualty is so far
from who he is, which 1sn’t to say he's leading AA seminars
every night. He’s got the quickest mind of anyone I've ever
met, and that alertness carries over into music. He hears
some sort of musical stimuli and can react in a split second
to it.

I'll give you the analogy of a baseball infield, when they
toss 10 balls around before the game. Some musicians, if
they were really obnoxious and not listening to anybody
and just hogging everything—the equivalent would be
throwing the ball up in the air and catching it yourself.
You're not gonna share it with anybody else. Keith just lobs
this perfect arc right into your glove, where it lands softly.
He feeds everybody these great things to play off of, and
that’s his joy.

He’s not hogging the thing. He’s not some guy who has
to play in every crack in the song. He's like a great actor
who will carry everybody else around him and make the
scene happen, as opposed to hogging the scene. It’s such a
generous spirit that [ started looking at him in a different
light after that. He’s just cool and relaxed and alert and
responsive and generous, man. Those are your idealized
qualities for a musician, but not everybody can achieve that.

We did the live album, “Stripped,” and I'd take the tapes
home at night and listen to them, and he’d play “Brown
Sugar” difterently every night—just like what we were talk-
ing about with Dylan. The guy goes in with what Zen
Buddhists call “beginner’s mind”—he clears his head of any
preconception, goes in, and just feels and plays. And if he

Continued on page DW-24

DAVID GOGGIN

e

With assistant engineer Raffa Sardina (lefl), engineer Ed Cherney (cen-
ter) and Jaguares in 1996
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WAS IS
WAS WAS
WAS WILL BE

ﬁ ISLAND RECORDS SALUTES THE GENIUS OF DON WAS

|SLAND D997 isiand Records, inc.. A PolyGram Comgany
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Success.
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I met Don in L.A. when I was about to
start a Kelly Willis album. He was so
friendly that I said, “why don’t you come
to Fashville and co-produce Kelly Wwillis
with me?” He asked, “when are you start-
ing?” and I said “in a couple of weeks.”

He said, “If I weren’t busy, 1’'d do it
and we left it at that. Then he called me
& week later and said, “Hey, I can do

it.” I said, “I'm not sure if I can

afford you,” and he said, “I’'m coming
anyway." That pretty much says what Don

Was is all about. s

Don was has & good bedside manner in ;
the studio. He pulls the best out of a ;
musician in a soft-spoken manner, and
he’s the only producer I know who sits in
the middle of the playing room. I learned
a lot working with him. I’ve found myself
subconsciously doing things I learned
from him. Kot everybody can communicate
with every kind of artist. But he worked
with George Jones and Little Richard on
one album.

I'ma big fan of Don Was, and he’'s also

' one of my best friends.

president, MCA Records HNashville

BILLBOARD INTERVIEW
Continued from page DW-22

takes a risk and fucks up, he’ll recover with something bril-
liant. Or he won’t recover, but he won’t be daunted by that
and play it safe. He keeps pushing it—and defines some-
thing new in “Brown Sugar” after, what is it, 25 years.
That’s pretty cool.

Willie Nelson’s another guy who’s just like that. The way
he phrases—he’s a tucking genius, man. That’s what really
got me with Willie. I knew his records, and I knew there
was a warmth to him, but when I saw him live and heard
what he did with the phrases—it’s like Jimmy Scott. Willie
does the same thing. He staggers the phrase just so far back
and yet pulls it out at just the right spot.

Is there anybody you haven’t worked with yet that you
want to work with, as a producer or a musician?

There are millions of "em. There are all kinds of people
I’d be thrilled to work with, but I'm more excited about
being around a guy like Francis Coppola. I'm just trying to
broaden the palette a little bit. It’s the same creative expe-
rience, but it’s a different vocabulary I'm trying to learn, as
I sharpen the visual skills to match the audio.

There’s such a commonality between filmmaking and the
experience of making records. Because of making records,
I've got some insight into the process, but yet there are so
many new elements, there are so many new colors to paint
with. It’s like learning a new language, really.

You directed “I Just Wasn’t Made For These Times,” the
Brian Wilson film, and now you’re going to be undertak-
ing a dramatic picture. Is this step an intimidating one?

I think you get to a certain age, you get a little more fear-
less. That’s kind of how I feel now. You never know what
you're gonna do. The session I'm doing tomorrow—I don’t
know what I'm gonna do when I get there. 1 just know the
song’s good and the artist’s good, and I've got good musi-
cians, and something’s gonna happen. I'll worry about it
when [ get there. While you could have this sinking feeling
about it, I’'ve done it enough that I know how to cook some-
thing up. The same with film. I think I know enough about
the process now to know that it can be done. It used to
seem utterly impossible.

I've been really fortunate to kind of study under some
masters, like Francis Coppola. He’s making this movie now
called “The Rainmaker,” the john Grisham book, and I'm
going to be doing the score for that movie. Because he
knows that I'm trying to learn directing, he’s been just
incredibly generous. He’s kind of taken me under his wing.
He invited me down to Memphis when they were shooting,

DW-24 BILLBOARD TRIBUTE
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sat me down on the set with my own monitor and said,
“Watch what's going on.” I'm sitting there pretending that
I’'m directing the movie, and there’s Danny DeVito and
Mickey Rourke doing their scene, and I'm thinking, “All
right, what would I do if this i1s what I had on film? What
would I go for next? What did I see in here.” And when 1
know what I would do, I'd get to look up, and there’s
Francis Coppola. It’s like an interactive directing school
with Francis Coppola.

What are your plans for your next film?

There's a Harry Crews book called “The Knockout
Artist.” I've been a big fan and read many of his books, but
this is probably the most cinematic of all of his novels. The
beauty of it is i’s as dark and twisted and quirky and kinky
a story as you could possibly imagine, and yet the lead guy
is the archetypal Joseph Campbell hero, and it's a really

uplifiing heroic story, but set in the seamy underbelly of

New Orleans. You get to be twisted, but with redemption,
and that’s really all you could ask. We’ve now made a deal

With Brian Wilson at the filming of “I Just Wasn't Made For These Tumes™ in 1995

with Lakeshore Films. The partners both have a keen
understanding of music in film, and they're willing to trust
a neophyte such as myself. It’s a [abulous opportunity.

You’ve just released a new album on Verve, “Forever’s A
Long, Long Time.” Is this the first record under your
own name since the last Was (Not Was) album?

Yeah. The band’s now called Orquestra Was, in the
Cuban tradition. It came about because of conversations 1
was having with Coppola and Anne Marie McKay of
Palomar Pictures, who was one of the producers on the
Brian Wilson movie. They were doing a senies for VHI,
trying o extend the music video a little bit. They were
making longer 20-minute films that were based on the
entire musical content of albums. They did one for Joe
Jackson, one for Van Morrison. Francis showed me the
stuff, and 1 said, “You know, it would be great if the artist
knew in advance that you were gonna make a film like this,
because I'm sure they’'d do something ditferent with the
album.” He said, “Well, that’s the next siep.” 1 said, “Well,
let me do one.”

We basically developed the story of the litile
film at the same time we were selecting the music
for the album. The album is kind of an extension
of “Rhythm, Country & Blues,” but much more
radical. We took Hank Williams songs and turned
them completely inside-out, and at the same (ime
developed the story for this htte film that stars
Sweet Pea Atkinson, who also sings the songs.
Knowing what the story line was, we went back
into the Hank Williams catalog of 170 songs and
chose songs that would advance the narrative of
the film, and tried to leave holes to let the music
tell part ol the story. Then 1 recorded the music,
thinking about what I had in mind for the filin;
the script had been written at that point. Yet
when 1 made the film, { was thinking about the
emotional content of the music and the texture of
the music. Really, the whole thing is one piece,
and it’s an [Enhanced] CD.

I’s pretty wacky music. I’s Hank Williams’
songs—preity much by design, they’re not his
best-known songs, and 1 dare say, it’d take Hank
about live minules to realize what song the band
was doing.

Den's perfect for our advertising
campaign. He's talented beyond measure,
he’'s respected by a celestial group of
peers, he's got loads of integrity, and
he’s a genuinely nice guy. Just the kind
of person we like working with.

Gina .Larman

Harman International

Don Was is an ideal producer. He's got
this gift of wisdom and inspiration. He
bhas a manner like no one else I've ever )
worked with. Everybody's so comfortable
with him. Each project he works on does !
not have to have a Don Was stamp; he §
honors each artist he works with. He has
a very subtle way of learning an artist’s
unique points and bringing those traits
to the surface. In a very nonthreatening
way, he pushes an artist to get the most
out of them. I wish there were more Don
Was's. There is a short list of producers
that have that talent: He is just a joy
to work with and one of my favorite
people in this world.

president, The work Group

[ really want to start making an album a year, and play. 1
wan( to go out every year. That’s another thing I've learned
from the artists I've worked with: Willie Nelson, any time
he feels like playing, he can always put 5,000 people in a
place just to justify the expense of getting there. 1t’s a real.
ly vatuable thing. 11’s just a good experience for everybody.
I's going to be a greater priority lor me. W

Dear Don,

Thanks for bringing all that great music our
way. Your talent is limitless. We congratulate
you on 20 amazing years and look

forward to many more
With Love, Your Friends At

Don. Youre H

ROLLING STONES / Voodoo Lounge

THE HIGHWAYMEN / The Road Goes On Forever

JOE GOCKER / Organic

ROLLING STONES / Stripped

THE ELVIS TRIBUTE / It’s Now Or Never
ORQUESTRA WAS / Orquestra Was
JAGUARES / El Equilibrio De Los Jaguares

TRAVIS TRITT / The Restless Kind

CHEB KHALED /Cheb Khaled
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GIVING CREDIT

An |\ mpressive RLsme (7/ Discs

SWEET PEA ATKINSON, Don’t Walk Away (Island)

BROTHER BEYOND, | Should’ve Lied (EMI)

MARSHALL CRENSHAW, Lesson #1 (Warner Bros.)

FLOY JOY, Into The Hot (Virgin); Weak In The Presence
Of Beauty (Virgin)

DAVID LASLEY, Raindance (EMI)

MITCH RYDER, “Like A Rolling Stone” (Personal)

JULES SHEAR, “When Love Surges” (EMI)

CARLY SIMON, Come Back Home (Epic)

HELEN TERRY, Blue Notes (Virgin)

WAS (NOT WAS), Was (Not Was) (Island); Born To Laugh
At Tornadoes (Geffen)

CHRISTINA, Sleep It Off (Mercury)

K.D. LANG & ROY ORBISON, “Crying” [from the film
“Hiding Out”] (Virgin)—won Best Country Duet
Gramm

WAS (NOT WAS), What Up, Dog? (Chrysalis)—top 10
hits include “Walk The Dinosaur” and “Spy In The
House Of Love”

THE B-52’S, Cosmic Thing (top 10 hit “Love Shack,”

To Don Was,

From the right
coast to the
left coast with
Motor Gity in
between.

Gongratulations
on 20 years of

From your home
on the East GCoast

it T

ECORDING

168 West 481h Street, New York, NY 10038
212-944-5770 - Fax: 212-944-7258

Grammy-nominated) (Reprise)

ANDREW DICE CLAY, “l Ain’t Got You” [from the film
“Ford Fairlaine”] (20th Century Fox)

DION, “Sea Cruise” [from the film “Ford Fairlaine”] (20th
Century Fox)

“Earth Girls Are Easy” soundtrack (Vestron Pictures)

MICHAEL McDONALD, Take It To Heart (Warner
Bros.)

BERT PARKS, songs for the film “The Freshman”

(Paramount Pictures)

IGGY POP, “Living On The Edge Of The Night” [from
the film “Black Rain”] (Paramount Pictures)

BONNIE RAITT, Nick Of Time (Capitol)—won four
Grammys, including Album of the Year

THE ROLLING STONES, “Rock And A Hard Place”
(remix) (Columbia)

VOICE OF THE BEEHIVE, “I Think I Love You”
(Polydor Records)

PAULA ABDUL, Spellbound (Virgin)

NEIL DIAMOND, lL.ovescape (CBS)

BOB DYLAN, Under The Red Sky (Columbia)

GLEN FREY, “Part Of Me, Part Of You” [from the film
“Thelma And Louise”] (MCA)

ELTON JOHN, To Be Continued... (including single “You
Gotta Love Somebody™) (MCA)

THE KNACK, Serious Fun (Charisma)

LYLE LOVETT, “You Can’t Resist It” [from the film
“Switch”] (MCA)

IGGY POP, Brick By Brick (including hit single “Candy”)
(Virgin)

BONNIE RAITT, Luck Of The Draw (Capitol)—
including top 10 singles: “Something To Tatk About”
and “I Can’t Make You Love Me,” won three Grammys

BONNIE RAITT & B.B. KING, “Right Place At The
Wrong Time” [from the film “Air America”] (Pictures)

BOB SEGER, The File Inside (Capitol)—including “The
Real Love,” Grammy-nominated for Best Rock Vocal

WAS (NOT WAS), Are You Okay? (Chrysalis)—including
“Papa Was A Rolling Stone” Grammy-nominated single

B-52’S, Good Stuff (Reprise)—Grammy-nominated

LISA FISCHER, “Ruler Of My Heart” (Elektra)

OFRA HAZA, Kirya 1992 (East/West)—Grammy-
nominated

CHEB KHALED, Khaled (Cohiba)

KRIS KRISTOFFERSON, “Paper Heart” [from the film
“Paper Heart”]

DELBERT McCLINTON, Never Been Rocked Enough
(Curb); “The Wanderer” (Elektra)

1,000 POINTS OF NIGHT, “Read My Lips” (Polydor)

ROY ORBISON, King Of Hearts (Virgin)

VONDA SHEPARD, The Radical Light (Warner
Bros.)

MICHELLE SHOCKED, “Come A Long Way”
(Mercury)—Grammy-nominated

RINGO STARR, Time Takes Time (Private Music)

WAS (NOT WAS), Hello Dad...I'm In Jail (Phonogram)

“Backbeat” film soundtrack and score (Virgin}—won Best
Original Score Award, British Academy of Film and
Television

JACKSON BROWNE, I'm Alive (Elektra)

JOHNNY CLEGG, “These Days” (Capitol)—Grammy-
nominated

GEORGE CLINTON, “Super Mario Bros.” soundtrack
(Capitol)

DAVID CROSBY, Thousand Roads (Atlantic)

CHEB KHALED, Serbi Serbi (Cohiba)

WILLIE NELSON, Across The Borderline (CBS)

“Willie Nelson - The Big Six-0” Musical Director (CBS
Television)

“Willie Nelson Hosts Nashville Now” Musical Director
(Nashville Network)

“Rock & Roll Hall Of Fame Awards Ceremony” in Los
Angeles—Musical Director

“Tribute To Roy Orbison” Universal Amphitheater—
Musical Director (Showtime)

KELLY WILLIS, Kelly Willis (MCA)

BRIAN AND CARRIE WILSON WITH ROB

WASSERMAN, “Bells Of Madness” (GRP/MCA)

PAUL YOUNG, The Crossing (Sony UK)

“As Times Goes By” Director (TV commercial)

THE B-52’S, “Meet The Flintstones” [from the film “The
Flintstones”] (MCA)

FELIX CAVALIERE, Dreams In Motion (Karambolage/
MCA)

“Elvis Presley: The Tribute” Musical Director (ABC
Televiston)

MARIANNE FAITHFULL, “Ghost Dance” (Island
Records)

THE HIGHWAYMEN, The Road Goes On Forever
(Liberty Records)

WAYLON JENNINGS, Waymore's Blues Part Two (RCA)

ELTON JOHN WITH BONNIE RAITT, “Love Letter
Straight From My Heart” (MCA)

JONELL MOSSER, “Crossroads” [from the film “Boys On
The Side”] (Arista)

RANDY NEWMAN, Faust (Warner Bros.); “Make up Your
Mind” [from the film “The Paper”] (Warner Bros.)—
Academy Award-nominated for Best Song

STEVIE NICKS, “(Won't Somebody) Stand By Me” [from
the film “Boys On The Side”] (Arista)

BONNIE RAITT, Longing In Their Hearts (Capitol}—
won Grammy Award for Best Pop Album; “You Got It”
[from the film “Boys On The Side”] (Arista)—Grammy-
nominated for Best Female Vocal

THE ROLLING STONES, Voodoo Lounge (Virgin)—
won Grammy Award for Best Rock Album

PATTY SMYTH, “You Hung The Moon” [from the film “8
Seconds”] (MCA)

VARIOUS ARTISTS, Rhythm, Country & Blues (MCA)—
won two Grammy Awards; It's Now Or Never: Tribute
To Elvis (Mercury Records)

“Brian Wilson: I Just Wasn’t Made For These Times”
Director (BBC/Disney Channel)}—won Golden Gate
Award, San Francisco Film Festival; nominated for
Cable Ace Awards, Best Documentary

KRIS KRISTOFFERSON, A Moment Of Forever (Justice
Records)

LYLE LOVETT/RANDY NEWMAN, theme from “Toy
Story” (Touchstone)—Academy Award-nominated for
Best Son

BONNIE RAITT, Road Tested (Capitol}—Grammy-
nominated for Best Rock Album

THE ROLLING STONES, Stripped (Virgin)

BRIAN WILSON, I Just Wasn’t Made For These Times
(Karambolage/MCA)

Grammy Award for Producer Of The Year

JOE COCKER, Organic (Chrysalis)

JAGUARES, El Equilibrio De Los Jaguares (BMG
Mexico)—directed award-winning video of single
“Detras De Los Cerros”

JEWEL, “Have A Litde Faith” [from the film “Phenom-
enon”] (Warner Bros.)

AMANDA MARSHALL, “This Could Be The Night”
[from the film “Tin Cup”] (Epic)

AARON NEVILLE/ROBBIE ROBERTSON, “Crazy
Love” [from the film “Phenomenon”] (Warner Bros.)

TRAVIS TRITT, The Restless Kind (Warner Bros.)

KRIS KRISTOFFERSON, new album

MAXI PRIEST, “It Starts In The Heart” [from the film
“Jungte 2 Jungle™] (Disney)

THE MOMMYHEADS, new album (Geffen)

WILLIE NELSON, reggae album (Island)

ORQUESTRA WAS, Forever’s A Long, Long Time
(Verve)—featuring a short film directed by Don Was,
produced by Francis Ford Coppola

RICHIE SAMBORA, new album (Mercury)

Grammy nominee for Producer Of The Year
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Marilyn Bergman
President & Chairman of the Board
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“True superstition is ignorant honesty and this is

beloved of God and man.”

~-William Blake, 1788

Deepest gratitude to the many friends who’ve
generously helped me avoid serious, manual
labor for the last 20 years.

Special thanks to my mom. dad, wife and kids,
who’ve gracefully indulged my whims and tolerated
a recurring motif of erratic behavior.

And to those who found themselves pinned to the
ropes by Billboard’s crackerjack sales ninjas
and unable to resist popping for one of these
pricey ads, I say: “may God remember this
kindness and never forsake you. . . regardless
of how depraved a lifestyle you may have
otherwise chosen”.

Tu amigo,

Don Was

www americanradiohistorv com
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Singer Makes Jewish Music Her Own

Friedman Draws Inspiration From Religious Themes

H BY IRV LICHTMAN

NEW YORK—For Debbie Friedman,
you've got to be Jewish to write her
songs, but you don’t have to be Jewish
to get their message of universal
understanding.

The writer/artist, using a decidedly
folk style that has been influenced by
the likes of Peter, Paul & Mary, Joan
Baez, Judy Collins, and Melissa Man-
chester, has been winning audiences for
her catalog of 14 albums released by
SanDiego-based Sounds Write
Records, which put out her first record-
ing in 1989 after several were released
by Friedman herself starting in 1972.
The label, according to owner Randee
Friedman, releases, with few excep-
tions, artists who do what she calls
“North American contemporary Jew-
ish musie.” It is also a distributor of 90
contemporary Jewish artists.

Friedman’s live performances are
drawing a strong response, and she
has made many appearances in the
U.S., Canada, Europe, and Israel. In
fact, Sounds Write has just marketed a
two-CD album of a Carnegie Hall con-
cert from Jan. 7, 1996, and another
appearance there is in the works. Also,
a CD of 24 songs performed at the
Passover Seder, called “The Journey
Continues,” is due in time for the holi-
day in April.

Sales of her albums, which total well
above 100,000, are largely confined to
mail order and Judaica stores. But
sources say that a deal might bring her
Sounds Write product into the orbit of
a major label, which could provide
much wider domestic and internation-
al distribution. Friedman owns the
publishing for her song catalog, which
is administered as an ASCAP-cleared
company called Sounds Write Produc-
tions.

According to
Maurice Rosen-
feld of Golden
Land Connections
Inc., which books
her concerts and
also provides man-
agerial advice, the
Carnegie Hall
concert was well
on “the verge of being a sellout” when
a major snowstorm kept 500 tickets
from being sold.

Friedman is also a best-selling folio
seller for Owings Mills, Md.-based
Tara Publications, a publisher for the
Jewish market that has put out seven
songbooks of hers, including five with
CDs. Among them are “Renewal Of
Spirit,” her 14th album, which was
released just before the Carnegie Hall
concert.

“Her music and spiritual messages

LN, -

FRIEDMAN

Rerelease Is The Word: ‘Grease’
Coming Back To Movie Screens

NEW YORK—The big success of the
movie version of “Evita” is said to have
Hollywood thinking of giving musicals
a new lease on life. But it’s a powerful
oldie that’s in the news right now.
“Grease” is coming to a movie house
near you, as plans are under way to
present a 1998 20th-anniversary the-
atrical rerelease of the blockbuster film
version of the classie stage show. The
movie’s soundtrack album, originally
released on two LPs, has sold some 28
million copies in the past 19 years.
Producer Allan Carr, who co-pro-
duced the Paramount film with Robert

A Buyout. Warner Bros. Publications
has acquired the New Jersey-based
New School for Music Study Press
from its founders, Frances Clark and
Louise Goss. Previously, Warner dis-
tributed all 28 titles in the company’s
Frances Clark Library for Piano Stu-
dents series, which also inctudes the
Music Tree piano method. The New
School for Music Study Press consists
mostly of keyboard supplemental pub-
lications. Shown, from left, are Sandy
Feldstein, president/COO of Warner
Bros. Publications; Clark; and Goss.

Stigwood, says that “serious discus-
sions” are taking place to bring the
musical back to movie houses. The film
starred John Travolta and Olivia New-
ton-John.

Beyond interest stimulated by the
current theatrical success of another
"70s film, “Star Wars,” other consider-
ations are fueling plans for a new the-
atrical showing of “Grease,” Carr says.
The show always seems to be around in
one form or another.

Carr points to the recent success of
“The Grease Mega-Mix,” which peaked
at No. 25 on Billboard’s Hot 100 Airplay
chart. In Billboard sister publication
Top 40 Airplay Monitor, the track
peaked at No. 12 on the Top 40 Air-
play/Mainstream chart.

Perhaps stimulated by this airplay,
the soundtrack, originally released on
RSO Records, Stigwood’s label, is No.
1 on Billboard’s Top Pop Catalog
Albums chart.

“Grease” has also been back on
Broadway for several years and may
get a reprieve from a recent closing
notice. It is far and away the most suc-
cessful revival of a musical ever. An
original-cast album was released on
RCA Victor. The original production
ran 3,388 performances, starting in
1972.

In addition to the original songs by
Jim Jacobs and Warren Casey, the
movie has material from such song-
writers as Barry Gibb, Leiber and
Stoller, John Farrar, Rodgers and Hart,
Paul Francis Webster, and Sammy
Fain. IRV LICHTMAN

cross over. Even the nonreligious are
affected deeply,” says Rosenfeld. “She
strongly believes in self-healing. She
even wrote a song, ‘Save A Life,” which
is on the Carnegie Hall album, whose
theme is the assassination of Israeli
Prime Minister Yitzhak Rabin, dealing
with healing one’s own internal wounds
through Jewish religious identity.”

Friedman, who lives in New York,
believes that a career dedicated to Jew-
ish themes, mostly adapted from the
Hebrew Bible, Jewish prayers, and
other sources, could be traced to her
reclaiming her Jewish identity follow-
ing her family’s relocation from Utica,
N.Y,, to St. Paul, Minn.

“My father was a Conservative Jew
who was a kosher butcher,” she says.
“When we moved, they kind of dropped
traditions. I missed them, as I did my
grandparents, who lived upstairs from
us. I know now that some of what I'm
doing is to reclaim what was taken
away from me.”

For Jews, Friedman says, she pro-
vides a means of access to their Jew-
ish identity, while for others, her works
are a part of their own religious back-
grounds. Besides the use of her musie
in Reform synagogues, Friedman says
her works, which are taken solely from
Jewish sources, are performed in
Christian settings as well.

Her own religious affiliation has
included a role as cantor for three years
at a Reform Congregation in Los Ange-
les and directing music and singing
programs at the University of Judaism
in Los Angeles, the University of Cali-
fornia at Santa Cruz, and Brandeis
University in Waltham, Mass.

“I write from the heart and soul, not
in response to [non-Jewish religious
performers] nor in any way to manip-
ulate people,” she says. “While shar-
ing texts, it doesn’t mean that [non-
Jews] have to adapt to a Jewish
sensibility. T offer a marker that says
this is a value we share as a communi-
ty. [For the non-religious] who are
resistant to what they view as the
authoritarian aspects of religion, I ean
extrapolate values [to them] without
shoving it down their throats.”

Writing for children, Friedman has
a lighter side, such as that noted by
Rosenfeld. “Her song ‘I Am A Latke’
has been performed on the Barney TV
show. A recent children’s release is
“Shanah Tovah—A Good Year.”

Before her friend Randee Friedman
(no relation) came on the scene with
her Sounds Write Records, Friedman
admits she was lax in taking care of the
business side of being a performer and
songwriter. “I'm not a businesswoman.
Randee couldn’t stand it,” she says.

Sounds Write's Friedman says Deb-
bie Friedman had put out five albums
on her own when the label started
releasing her catalog, beginning with
1989’s “And You Shall Be A Blessing,”
which is currently the artist’s best-sell-
ing album, at almost 20,000 copies to
date, followed by 1990’s “Live At The
Dell,” which has sold 17,000.

In the coming months, Sounds Write
expects to rerelease 1985’s “Home
Start” on a CD with bonus tracks, along
with “Hebrew And Heritage,” a 1981
album that will make its CD debut.

Songwriters & Publishers
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THE HOT 100
WANNABE + Spice Girls, Stannard, Rowe * Full Keel/ASCAP, Windswept
Pacific/ASCAP, Polygram Int'l/ASCAP

HOT COUNTRY SINGLES & TRACKS
RUNNING OUT OF REASONS TO RUN * George Teren, Bob Regan * Zomba/BMI,
AMR/ASCAP Sierra Home/ASCAP
HOT R&B SINGLES
IN MY BED * R. Brown, Ralph B. Stacy, Daryl Simmons » Brown Lace/BMI, Zomba/BMlI,
Stacegoo/BMI, Warner-Tamerlane/BMI, Boobie-Loo/BMI
HOT RAP SINGLES
CAN'T NOBODY HOLD ME DOWN * Sean “Puffy” Combs, S. Jordan, Carlos Broady,
Nashiem Myrick, M. Betha, G. Prestopino, M. Wilder, S. Robinson * Justin
Combs/ASCAP, EMI April,ASCAP, Amani/ASCAP, July Six’ASCAP, NASHMACK/ASCAP, M.
Betha/ASCAP, Buchu/ASCAP,
HOT LATIN TRACKS
ENAMORADO POR PRIMERA VEZ » Enrique Iglesias* Fonomusic/SESAC

o Ears/ASCAP

BICOASTAL COVERS: EMI Music
Resources, a unit of EMI Music Pub-
lishing that seeks covers of catalog
material in all media, has been estab-
lished with a bicoastal presence.

In Los Angeles, Alan Warner,
who has assembled many CD-promo
packages for publishers, most recent-
ly Warner/Chappell, has been made
a VP of the division (Words & Music,
Billboard, Feb. 15). Sharon Ambrose
will head the unit in New York as VB
She was promoted from director of
musie services, special projects divi-
sion.

EMI Music Resources is a division
of the publisher’s Music Services
unit. Joanne Boris, executive VP of
Music Services, says, “The role of
our classic standards and eontempo-
rary music can be expanded across

BACK AGAIN:

New EMI Unit Covers Both Coasts;
Old Songs, Old Shows Live On

showcased by vocalist Maureen
McGovern singing melodies by
Michel Legrand, Dave Grusin,
Marvin Hamlish, and David Shire.
The producer is Ettore Stratta, who
also conducts the London Studio
Orchestra, featuring instrumental-
ists Gary Burton, Tom Scott, Dori
Caymmi, and John Patitucci. Mike
Renzi wrote the arrangements and
plays piano solos. New York-based
Sterling Records is releasing the
album this month. Besides her con-
tinuing career as a writer, Bergman
is president/chairman of performing
right group ASCAP,

In something of a turnaround,
pianist/composer Grusin will offer
“Two For The Road,” a tribute to the
late composer Henry Mancini pro-
duced by GRP Records president
Tommy Lipuma. The album, featur-
ing guest vocalist Diana Krall, who

appears on the

MCA Records
is adding the
1954 revival of
Rodgers and
Hart’s “On

e

i

the board.”

Harold Rome’s
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Your Toes” and Rl i

GRP/Impulse!
label, is Gru-
sin’s first new
release since
1993, when he
paid tribute to
Duke Elling-

Fr

1959 version of
“Destry Rides
Again” to its
recently revived cast-album catalog.
In addition, MCA has marketed a sin-
gle-dise version, 16 tracks in all, of its
CD boxed set “The Best Of Front
Row Center.”

Max Preeo, who has been helping
to put the new series together, pro-
vides updated liner notes along with
the original liners for “On Your Toes”
and “Destry Rides Again.”

Also catching up with the pastis an
upcoming four-CD bexed set from the
Smithsonian Collecticn of Recordings,
containing 81 tracks from Broadway
and Hollywood sources. It’s a comple-
ment to the company’s 1989 boxed set,
“American Musical Theatre.”

Cited as rarities in the new set are
two never-released songs from Judy
Garland’s first feature-length film,
“Pigskin Parade,” and a radio spot by
Bing Crosby for his 1933 film “Too
Much Harmony,” featuring two songs,
Sam Coslow and Arthur Johnston’s
“Thanks” and “Buckin’ The Wind.”

TWO SIDES TO A SONG: The lyric-
writing team of Alan and Marilyn
Bergman are the subject of an
upcoming CD titled “The Musie
Never Ends.” The Bergmans are

| S—

by Irv Lichtman

ton in “Hom-
age To Duke.”
In 1991, Grusin
earned a Grammy for another com-
poser salute, “The Gershwin Connec-
tion,” also on GRP The Mancini set is
due April 22.

GETTING THE HANG OF IT: The
BMI-Lehman Engel Musical Theatre
Workshop, a New York fixture since
1961 that was set up to provide
hands-on opportunities for theater
composers and lyricists, is now
accepting applications. The “First
Year Musical Theatre” class will be
directed by Skip Kennon, a compos-
er/lyricist. The workshops are sched-
uled to begin in mid-September.
Applications are being accepted
through Aug. 1. For more informa-
tion, contact Norma Grossman at
BMTI’s headquarters in New York.

PRINT ON PRINT: The following

are the best-selling folios from Cher-

ry Lane Musie:

1. Metallica, “Load.”

2. Dave Matthews Band, “Crash.”

3. Bush, “Sixteen Stone.”

4. Bonnie Raitt, “The Bonnie Raitt
Collection.”

5. Soundgarden, “Down On The ‘

Upside.”
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Ghana Faces More Hurdles In Its Piracy Battle

H BY KWAKU

ACCRA, Ghana—That Ghana has
made great strides in cleaning up its
act when it comes to copyright aware-
ness and the fight against piracy is
undeniable. But there is evidently still
more work to be done, and continual
vigilance is required if the country is
not to slide into the uncontrolled dark
ages of less than a decade ago.

Walk past any of the street hawkers,
stalls, or shops selling prerecorded cas-
settes—virtually the only music for-
mat—and a badge of respectability is
prominent on the products. Each car-
ries an official banderole sticker, osten-
sibly making pirate product easily rec-
ognizable, as it is illegal to sell
prerecorded material without ban-
deroles.

The introduction of the banderole
system has, according to the Interna-
tional Federation of the Phonographic
Industry, helped Ghana reduce piracy
rates to 2% of sales in 1995, the last
year for which figures are available.

Cassette importers and distributors
must register their product and buy
banderoles from the Copyright
Office’s Copyright Society of Ghana
(COSGA) department, before offering
product for sale. Approximately 5 mil-
lion banderoles were sold in 1996,
according to COSGA’s acting director
and copyright administrator at the
Copyright Office, Betty Mould-Idris-
su. At 4 cents each, banderole sales
produced royalties of about $200,000,
to be divided between the government
and composers, plus funding for
COSGA’s copyright education and
anti-piracy fight.

However, a closer look at the prod-
uct on sale in the streets reveals some-
thing amiss with the versions of the
many popular Anglo-American
albums here, even many of those car-
rying banderoles.

Unlike in Western countries, it is
not the usually poor sleeve reproduc-
tion that indicates pirate product—
many legitimate local products have
equally poor sleeve reproduction.
Rather, the pirate product, which
comes mainly from the Far East or
neighboring Togo, invariably does not
carry a company logo or address, and
when pirates do reproduce parts of a
sleeve with the original record com-
pany’s logo, it is not printed on the cas-
sette itself.

Two years ago, Mould-Idrissu told
Billboard that while local repertoire
piracy was contained at a level of no
more than 10%-15%, seemingly legal
importation of these glaring pirate
products was “very difficult for us to
control.” Clearly, nothing much has
changed since then.

Part of the reason for these import-
ed pirate products might be the fact
that major-label involvement in Ghana
is marginal. Only BMG, Warner Music
International, and Sony Music Enter-
tainment have a local licensee—Citi-
rock-Serengeti Music.

In a market where cassettes whole-
sale for around $1.60 (retailing for
around $2.20), a local licensee has to
be selective about what it releases.
Hence, next to legitimately released
Sony products, such as Luther Van-
dross’ “Your Secret Love,” can be
found a pirate import of the Fugees’
“The Score,” which has not been local-
ly released.

CDs, which currently account for a

tiny market share, consist wholly of
legitimate products, much of which
are secondhand imports with a smat-
tering of local repertoire manufac-
tured overseas. However, the premi-
um-priced CDs are subject to the
same banderole fee as cassettes.
“We’re trying to work out the com-
mercial dynamies for CDs,” says
Mould-Idrissu.

COSGA has been raising copyright
awareness by running public service
announcements on radio and TV in-
forming venue owners to re-apply for
public performance licenses as their
1996 permits lapsed at the end of Feb-
ruary. The copyright administrator
says that her office will begin prose-
cuting defaulters in the beginning of
April. Fees depend on venue size and
type. Without revealing details, Mould-
Idrissu indicates that a popular night-
club—such as Balm Tavern in Acera,
which regularly features live and
recorded music—might pay an annual
fee of upwards of $280.

In addition to the campaign aimed
at club owners, advertisers and adver-

tising agencies are continually being
reminded of the fact that it is an
offense to use copyrighted material in
commercials without the appropriate
clearances.

It is not unusual to hear songs by
such superstars as Whitney Houston
used as background in commercials.
Ironically, some of the spots are for
products marketed by international
companies.

“We want them to come and clear
them,” says Mould-Idrissu. “Our sys-
tems are in place.”

This, though, is a tricky issue, for
while COSGA is expected by copy-
right owners to collect public perfor-
mance fees and mechanical royalties
on their behalf, it is unclear whether it
has the legal right to clear music
repertoire for advertising—particu-
larly as it has no direct links with writ-
ers and artists, who often have a right
to veto the use of their material in ads.

There is another sour note that
could blight the work being done by
COSGA. In January, the president of
the Musicians Assn. of Ghana (MUSI-

GA), Joe Mensah, called for a com-
mission of inquiry into the adminis-
tration of copyright revenue and
accused the copyright administrator
of misappropriating funds.

Mould-Idrissu denies the allegations
and says that she welcomes the
inquiry. In response, she has made
public documentation that appears to
show the funds at the center of the dis-
pute being distributed to the customs
service, COSGA, record producers,
and the Music Industry Fund.

MUSIGA and the Assn. of Ghana
Recording Industries are also asking
that the administration of the bande-
role system be handed over to them.
However, Mould-Idrissu counters,
“The banderole system is for govern-
ment, and it is not the responsibility of
a group or individuals to fight piracy
in accordance with the country’s inter-
national obligation.”

A committee has been set up at cab-
inet level, headed by two ministers and
the chairman of the National Commis-
sion on Culture, to investigate the dis-
pute.

Intercord Finds Large Audience In Asia

E-Rotic, Other Dance A

B BY WOLFGANG SPAHR

HAMBURG—The German city of
Stuttgart, famous for producing world-
renowned Mercedes and Porsches, is
home to another potent German export.

Intercord, acquired by EMI in 1995,
has been notching top 10 hits in Asia for
the past two years and now has a
claimed market share in the region of
6%. The label’s success is based on such
acts as Fool’s Garden, E-Rotic, and
Nina, which have each been selling by
the million in Japan, Thailand, Taiwan,
Hong Kong, Malaysia, and Indonesia.

Intercord’s managing director, Her-
bert Kollisch, says, “What we lose in the
German record market from flat sales,
we can perhaps recoup in Asia. It is high
time that German music makers paid
greater attention to the Asian market.”

EMT’s takeover of Intercord has
given the label the marketing power of
amajor in the region and has produced
remarkable results, with Kollisch pro-
Jecting even greater success this year
in Japan, Taiwan, and Thailand.

Intercord’s head of marketing, Joerg
Hellwig, argues that the key to the
label’s success in Europe and Asia has
been sensitivity and patience. Its most
notable success has been the Stuttgart-
based Fool's Garden, with its melodic,
hummable songs. Fool’s Garden was
established in 1991 by Peter Freuden-
thaler (vocals), Volker Hinkel (guitar,
vocals), Thomas Mangold (bass), Roland
Rohl (keyboards), and Ralf Wochele
(drums).

Says Hellwig, “Fool’s Garden’s songs
form a genuine lyrical and musical
union. What the public ultimately hears
is colorful guitar pop with a British
touch and clear references to this
genre’s great tradition, which was per-
fected by the Beatles and has never
been surpassed.”

Mangold says that the group’s suc-
cess is based on the fact that “you can
play all our songs on the acoustic guitar.
This is a sure sign of strong songs that
work without any gimmicks or effects.”

The album “Dish Of The Day” was a

v

FOOL'S GARDEN

hit from day one in Germany and
Europe, selling more than 600,000 units,
according to Intercord. Sales of the
album in Asia have also been in the six-
digit region, it says.

Kollisch comments, “The biggest
advantage for Fool’s Garden might be
the fact that they are a real band and
not just a ‘project.””

Intercord dance act E-Rotic is a No.
1 seller in Japan and other Asian coun-
tries, although not in Singapore, where
their music is often prohibited by the
country’s stringent laws. Songs such as
“Max Don’t Have Sex With Your Ex”
and “Fred Come To Bed” have fallen
afoul of religious sensibilities in some
parts of Asia.

However, in Japan, Taiwan and other
countries, the band has topped the
charts. Although E-Rotic’s latest single,
“Fritz Loves My Tits,” has sparked
some protest in Asia, it has gained a cult
following with young people.

E-Rotic owes its particular brand of
success to lead singer Jeanette Chris-
tensen and rapper Che Juaner. Pro-
ducer David Brandes is trying to create
further hits with the act’s current
album, “The Power Of Sex,” and such
singles as “Love And Sex Are Free”
and “Gimme Good Sex.”

The third of Intercord’s German acts
selling strongly in Asia is Nina, whose
records are produced by noted dance
specialists Nosie Katzmann and Dieter
Falk. Nina, formerly with the interna-
tionally successful band Captain Holly-
wood, has achieved a major break-
through in Asia with “The Reason Is

cts Score For EMI-Owned Label

You.”

Intercord’s Hellwig says that the
album “is an exciting mixture of dance-
floor techniques, pop, and classical ele-
ments from jazz, gospel, and blues that
Dieter Falk has blended to form a hit.”

A number of other German labels are
also active in Japan, breaking such acts
as Scorpions (EastWest), Fun Factory
(edel), and Mr: President (WEA).

In Asia, Jeff Murray, director of
music and artist relations at Hong
Kong-based satellite music TV station
Channel V, sums up the potential for
German labels like Intercord by saying,
“Generally speaking, German pop and
German dance, and even more general-
ly European pop and dance, have great
crossover potential for Asia.

“I think the Asian market and the
Asian consumer is probably more recep-
tive to the German/European dance pop
than American alternative music.”

Asked what makes the German pro-
ductions so attractive to Asian listeners,
Murray adds, “The melodies tend to be
more palatable for Asians; great evi-
dence of that can be seen with Tarcy
Su’s cover of [Fool’s Garden’s] ‘Lemon
Tree.’ The rhythms are friendlier, too.”

Murray also argues that there is a
refreshing willingness to acknowledge
Asia among German artists and labels.
“The whole world tends to revolve
around America,” he comments. “With
European and German acts, they are
much more ready to get on a plane and
come on out to work the market. There
is a high awareness of Asia on behalf of
European record companies.”

John Possman, VP of international at
EMI Asia, says of the German bands’
success, “It really isn’t so much about
being German pop as much as [having]
a good pop song. At no time during the
marketing of the music did we say ‘Hey
guess what, we've got German music for
you.” I don’t think that the nationality of
the musicians is important.”

Assistance tn preparing this story was
provided by Geoff Burpee in Hong
Komyg.
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THE BEAUTIFUL SOUTH is a
band that has finally earned recogni-
tion in the past two years as one of
the treasures of the British music
scene.

Despite a string of hit singles since
the act’s debut in 1989, it was not
until the 1995 release of “Carry On
Up The Charts” (Go! Discs/Poly-
Gram) that the cumulative commer-
cial effect of Paul Heaton and Dave
Rotheray’s memorably melodic
songwriting struck home.

That greatest-hits album spent
weeks at No. 1 on the U.K. albums
chart and to date has sold more than
3.6 million copies in the U.K., rank-
ing as one of Britain’s top 20 best-
selling albums in history.

“Blue Is The Colour,”
the band’s sixth album,
was released last Octo-
ber and has topped 2.4
million in UK. sales. Its
latest single, “Don’t
Marry Her,” has been
in the top 40 on the
British singles chart for
the past two months.

The wonder of the
Beautiful South lays in
the group’s ability to
wrap the sharpest of
emotions in the most
disarming and gor-
geous vocal harmonies
heard this side of Hull,
its home base in the
north of England. (The
group’s name itself is a wry refer-
ence by these Northerners to the
supposedly more posh South of Eng-
land.)

Yet with its low-key British style
and lyrical wordplay, the Beautiful
South has never found a sizable audi-
ence in the U.S,, although its early
albums have been released there
through Elektra Entertainment.
Remarkably, “Blue Is The Colour”
does not have a U.S. release commit-
ment, says Ian Dickson, head of
international for A&M Records UK.,
which is now handling Go! Discs
repertoire.

While that situation may not
change soon, the group can count on
two respected American musicians
to help spread the word. Veteran soul
artist Sam Moore and singer/song-
writer Iris DeMent were among the
Beautiful South’s guests on a recent-
ly taped edition of television show
“Later With Jools Holland,” which
will be broadeast in the U.K. late this
month on BBC 2. The presence
onstage of James Dean Bradfield of
the Manic Street Preachers was
further evidence that the Beautiful
South’s critical credibility in Britain
has kept pace with its commercial
clout.

A longform video of the perfor-
mance is planned for U.K. release,
and Dickson believes a sampler,
including the duets with Moore and
DeMent, could help international
marketing efforts. With “Don’t
Marry Her” gaining pop airplay in
Europe, Dickson remains optimistic
about the international prospects for
the understated delights of the Beau-

HOME &
ABROAD

by Thom Duffy

U.K.’s The Beautiful South
Carries On Up The Charts

tiful South. “They’re not ‘sexy,” ” he
says, “but they’ve got massive poten-
tial.”

THE ENTRANCING VOCAL
sound of “Le Mystére Des Voix Bul-
gares,” the three-volume collection of
music by Eastern European choirs
that was produced between 1979 and
1989 by Marcel Cellier, has found a
new setting for the '90s.

“Innocent Voices,” an album cred-
ited to Muse, with Le Mystéere Des
Voix Bulgares, marks the first time
Cellier has allowed sampling of his
original recordings in a cutting-edge
dance production. The new set, which
was showcased last month at
MIDEM, is the creation of the Ger-
man techno production
team Madhaus and is
released throughout
Europe Wednesday
(26) by CNR Music
International.

WITH AN ENER-
GY and immediacy
that is undeniable,
This Perfect Day
from Sweden has
returned with a new
collection of raw, pure
pop on “C-60,7
released Monday (24)
on Soap Records
through the MNW
Records Group. The
cheeky title of the
group’s 1991 debut album, “Rubber
Soul,” made it clear that This Perfect
Day find its inspiration in the direct
pop style of the ’60s. The impressive
thing about “C-60,” judging from an
advance sampler of the self-produced
dise, is how the band has captured
both the simplicity and power of 60s
rock in its arrangements of fresh
material. In support of three previ-
ous albums, This Perfect Day has
toured throughout Southeast Asia,
Japan, and China. Discussions for a
U.S. release are under way . .. The
power-pop trio Melony, which is also
released by Soap/MNW in Sweden,
has been signed by Minty Fresh
Records in the U.S., which previous-
ly introduced the Cardigans there.
MNW, meanwhile, has cut a licens-
ing deal for its repertoire with Stal-
lions Records for territories in the
Middle East.

BORDER CROSSINGS: In a love-
ly arrangement of acoustic guitar,
strings, and harmonica, Senegal’s
Ismiel Lo and Britain’s Marianne
Faithfull perform a heartfelt duet
in French and English on “Without
Blame,” the single from Lo’s new
album, “Jammu Africa,” which is
scheduled for U.S. release in April
on Triloka Records.

Home & Abroad is a baveekly columm
spotlighting the activity of the inter-
national music business and artists
outside their home markets. Infor-
mation may be sent to Thom Duffy
Billboard, 23 Ridgmount St., London,
WC1E 7AH, or faxed to 44-171-323-
2316.

Canada

BDS Data Show GanCon Suffers

Indies Seek More Tracking Of Secondary Markets

H BY LARRY LeBLANC

TORONTO—The long-debated dis-
crepancies in rotation for Canadian and
international artists were verified a
month after charts based on Broadcast
Data Systems (BDS) airplay informa-
tion began appearing in Canadian trade
weekly The Record.

Broadcasters’ use of separate and
unequal rotation categories for current
international and Canadian Content
(CanCon) releases has been wide-
spread, and BDS monitoring shows that
broadecasters tend to unload Canadian
records in weaker time slots.

“The reality of Canadian music ghet-
toization [by Canadian radio] has been
verified by BDS,” says Peter Diemer,
VP of national promotion at EMI Music
Canada.

On a national average, current inter-
national records in heavy rotation
received 32-44 plays weekly; a Canadi-
an “heavy” will receive 18-24 spins. An
international medium-rotation track
receives a minimum of 18 plays a week,
but a Canadian “medium” track re-
ceives nine spins. Both Canadian and
international light-rotation records
receive about five spins a week.

Under Canadian Radio-television and
Telecommunications Commission (CRTC)
regulations, most Canadian AM and FM
broadcasters are required to play 30%
Canadian content throughout the broad-
cast week, with 25% to be reasonably
distributed between 6 a.m.-7 p.m., Mon-
day-Friday. The CRTC also called for a
“significant presence” of Canadian
music in high-audience periods.

With generally fewer spins, Canadian
records have fared poorly on the BDS
charts. “When BDS [charts] were intro-
duced, there was suddenly a wall [for
Canadian records] between No. 10 and
No. 11,” says Ken Ashdown, VP of pro-
motion and publicity at Mercury/ Poly-
dor. “It’s been difficult to get any track
of any format into the top 10. So many
of them seem to languish in the No. 11
to No. 20 spots.”

The Record began using BDS-com-
piled information for its top 40, aloum,
adult contemporary, and country charts
on Jan. 13. BDS data replaced the pub-
lication’s own Digital Audio/Video
Industry Data Base Inc. (DAVID) sys-
tem, which had been in use since Sep-
tember 1995.

Unlike BDS, which electronically
monitors airplay on 80 Canadian radio
stations in 14 markets, DAVID used
computerized information provided to
it by 110 stations. Many of its reporting
stations included those in secondary
radio markets that are not yet moni-
tored by BDS. Therefore, a number of
stations that had reported to DAVID
are not monitored by BDS, while others
have been added.

BDS, based in Kansas City, Mo, is a
subsidiary of BPI Communications,
parent company of Billboard. BDS
tracks airplay by storing a unique digi-
tal “fingerprint” of each song in a vast
computer database. When a song is
played by a given station, an unmanned
monitor in the station’s listening area
can detect the airplay by recognizing
the fingerprint.

Before BDS or DAVID, Canada’s
music industry had chiefly relied on The
Record’s in-house charting system,
which used rotation information from

stations.

BDS data has been available by sub-
scription in Canada since February
1995 but was not available in a published
chart form until The Record began
using the information. BDS data pro-
vides the Canadian music industry with
its first-ever access to an electronic data
service that details radio station plays
and playlists by format. BDS debuted
in Canada with seven markets and has
since doubled the number of markets it
covers.

Unlike DAVID, BDS monitors sta-
tions 24 hours a day. Since overnight
play is included in the chart tabulations,
Canadian recordings are further hand-
icapped: Canadian
stations are only
required to play
Canadian music
between 6 a.m. and
midnight.

“BDS helps in-
ternational [records]
because they now
pick up overnight
spins, and most
stations won't play
much CanCon overnight,” says Vel
Omazie, director of national promotion
at Sony Music Entertainment (Canada).
“Getting a Canadian record into the top
10 is now going to be quite the chal-
lenge, unless it’s on the level of Celine
Dion or Alanis Morissette.”

ASHDOWN

INDIE COMPLAINTS

While most multinational labels and
major radio stations are generally sat-
isfied with the BDS-based charts, major
independent labels, independent pro-
moters, and local stations feel that BDS
data does not accurately account for
their share of airplay.

Joe Wallace, VP/GM of the BDS
Music Group in New York, says that
despite some start-up glitches and crit-
icism of the number of markets being
monitored, BDS’ Canadian launch has
been smooth.

“The acceptance in Canada [of BDS]
happened, and will keep happening,
much quicker than it did in the United
States six years ago,” Wallace says.
“Prior to BDS coming to Canada, there
had been a real awareness in Canada of
the [6-year-old] American model. There
had been a fair amount of exchange of
information from the U.S, labels to their
Canadian affiliates.”

EMTI'’s Diemer agrees, saying, “We've
worked with the system for 18 months,
and it’s been extremely accurate in
tracking records on an ongoing basis.”

While several Canadian broadcasters
that reported to the DAVID system are
disappointed that they are not being
monitored by BDS, others are enthusi-
astic about the change.

“BDS is more accurate than what
we've had. We feel better now knowing
the [reporting] information is credible,”
says Wayne Webster, music director of
AC CKFM Toronto.

Phil Kallsen, music director of coun-
try CKRY Calgary, Alberta, says, “We
use the [BDS] chart, but it’s not gospel
for us because we go on records so soon.
What'’s interesting about BDS is seeing
other stations’ spins. It’s neat that you
can pull up some other station in town
and see what their rotations are.”

Not all industry observers agree. Jay
Hitchen, PD at country CHAT Medi-

cine Hat, Alberta, one of the stations
dropped in The Record’s switch to BDS,
says, “It was obvious there wasn'’t a con-
cern of what radio thought about a
[BDS] chart.”

The independent promotion sector
has claimed BDS data are too costly—
at $100 per title weekly—and too cen-
tered on the major markets, lacking
meaningful secondary- and tertiary-
market representation.

Greg Simpson, president of Mind-
benders in London, Ontario, says, “I
can't pass $100 per track on to my
clients. Nor can I absorb it.”

Wallace acknowledges that the cost
of subseribing to BDS is out of reach for
most independent labels and acts han-
dled by independent promoters. While
all the multinationals are BDS sub-
seribers, the only independent labels
subscribing are Attic and Nettwerk. Yet
independent labels dominate the grass-
roots alternative, AC, and country gen-
res in Canada.

“We're trying to address the problem
of cost,” says Wallace. “I'm not sure
what the answer is, but we’re exploring
a number of alternatives.”

Paul Tuch, musie group representa-
tive for BDS Canada in Toronto, agrees
that BDS is not yet “covering a lot of the
stations which might go earlier on
records or those that give chances to
[independently released] records.”

Mira Laufer of Mira Laufer Inc. in
Toronto cites Damhnait Doyle’s Lati-
tude Records single “Jumping The
Shadows” as an example of a title that
fell off the AC chart even though “she
had plenty of airplay” after The Record
began printing BDS-based charts in
January. Laufer says that most of
Doyle’s airplay is on the East Coast, but
that radio stations in Charlottetown,
Prince Edward Island, and St. John,
New Brunswick, are not being moni-
tored by BDS.

Tracey Hooper, VP of Anya Wilson
Promotion and Publicity in Toronto,
says further expansion of BDS-moni-
tored stations is essential. “We now
have only two BDS-monitored country
stations on the East Coast, and they're
both in Halifax.”

Hooper says that with The Record’s
switch to BDS information, East Coast
radio stations in Cape Breton and Prince
Edward Island were dropped, as well as
“real powerful” country stations such as
CJGX Yorkton, Saskatchewan; CFJC
Kamloops, British Columbia; CHAT;
and CJRW Prince Edward Island.

Wallace says BDS is seeking to cover
more secondary markets in the coming
months. “We’ve been looking around
Kelowna [British Columbia] and Kam-
loops, trying to find a place to put a mon-
itor, but the [Rocky Mountains] have
been an obstacle. We're also looking at
St. John’s [Newfoundland], the Toronto
cottage country, and the Belleville-
Kingston-Peterborough corridor.”

Wallace says that no more than these
three markets are now being consid-
ered, due to cost. “Unless you can get
some critical mass of stations to moni-
tor, it doesn’t make sense,” he says.

Sony’s Omazic says, “When BDS
kicked in, certain bands gained from it,
but a lot of the domestic bands with sec-
ondary support lost out because those
spins weren't being accounted for . ..
[But] all the major-market acts are
going to do fine.”
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jAPAN (Dempa Publications Inc.) 02/24/97

GERMANY (Media Controt) 02/18/97

U.K. crattac 0211707

FRANCE (SNEP/IFOP/Tite-Live) 02/15/97

THIS | LAST THS |LAST THIS | LAST THIS |LAST
WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEKWEEK| SINGLES WEEK|WEEK| SINGLES
S| TE;:RW“'NG UT'S YOU) MR. CHILDREN 1ovseac- | 1 | 1 | TIMETO SAY GOODBYE SARAH BRIGHTMAN & ; 119 31‘:‘"5';55;3“;‘03%80’5’()5;E'NRTE:SCOPWCA 1 | 1 | DONTCRYFOR ME ARGENTINA MADONNA wea
2 | 2 | FACE GLOBE avextas ANDREA BOCELLI easTwest S0 P MOVARISTA 2 | 2 | LETABOYCRY GALA scorei0
3 [NEW| ASAP LTTLEKISS pony canvoN 2 | 2 | DONTSPEAK NO DOUBT mca 4 |NEW| THE DAY WE FIND LOVE 911 virain 3 | 3 | BAILA ALLIAGE BAxpaNcE
4 |NEW| TROUBLEMAKER NANASE AIKAWA GUTTING EDGE 3 | 4 [ DON'TCRYFOR ME ARGENTINA MADONNA wea 5 { 6 | REMEMBER ME THE BLUE BOY piarM 4 | 16 | CON TE PARTIRO ANDREA BOCELLI poLvDoR
5 5 | REDANGEL POCKET BISCUITS TosHiBA-EMI 4 5 | SO STRUNG OUT C-BLOCK wea 6 | 11 | DON'T LET GO (LOVE) EN VOGUE eastwesTamerica | 5 | 10 | DON'T SPEAK NO DOUBT mca
6 | 3 | SHIROI KUMONO YOUNI SARUGANSEKI cowmeiA | 5 | 6 | UN-BREAK MY HEART TONI BRAXTON ARISTA 7 | 3 | AIN'TNOBODY LL COOLJ GeFFenMCA 6 | 6 | BAILANDO PARADISIO cnk
; NSW ?SAR';;?TESZIETPEK’I’O?(;)ZTO 6 | 7 | I'HAVE ADREAM DJ QUICKSILVER ARcADE 8 |NEW | SHE'S ASTAR JAMES FONTANAMERCURY 7 | 5 | PARTIRUNJOUR 2 BE3 tmi
SONY 9 |NEW| DA FUNK/MUSIQUE DAFT PUNK wirGIN
9 | 14 | THE OTHER SIDE OF LOVE RYUICHI SAKAMOTO ; 8 | WHENIDIE NOMERCY avioLa 10 | 7 | CLEMENTINE MARK OWEN rca 8 | 11| UN-BREAK MY HEART TONI BRAXTON arista
FEATURING SISTER M FoR LIFE 13 | DON'T LET GO (LOVE) EN VOGUE eastwest 9 | 7 | INEEDYOU 3T nc
A ATV Ty 11 |NEW | LET ME CLEAR MY THROAT DJ KOOL AMERICAN
10 [NEW| YAH! YAH! YAH! LINDBERG Tmc S SIEra BRI, EER RECORDINGS 10 | 8 | TOUJOURS LA POUR TOI 2 BE 3 twm
11| 7 v(ig ARE THE ONE TK PRESENTS KONETTO avex i‘: NIE;N ;iz’;luiNU':‘mAHEART N SYNC ariota 12 [NEW| 1| SHOT THE SHERIFF WARREN G perammercury | 11 | 4 | AFFIRMATIVE ACTION (SAINT-DENIS STYLE
TR MOTOR MUSIC 13 16 LET ME IN OTT epic REMIX) NAS & SUPREME N.T.M. coLumsia
12 10 DEAR MY FRIEND EVERY LITTLE THING avEx TRAX 12 3 BARREL OF A GUN DEPECHE MODE INTERCORD 14 8 AIN'T TALKIN 'BOUT DUB APOLLO FOUR FORTY 12 18 INSOMNIA FAITHLESS HaPPY MuSIC
13 | 9 | LOVE SOMEBODY YUJI ODA WITH MAXI PRIEST . L
13 15 I LOVE YOU ... STOP! RED 5 zvx STEALTH SONIC/EPIC
MERCURY 13 [ 13 | JE SERAILA TERI MOISE SOURCENVIRGIN
14 | 8 | AINANDA V6 avextrax 14 ) 14 | VERPISS DICH TIC TAC TOE rca 15| 10| YOUR WOMAN WHITE TOWN smuuanmicnrisalss | 0|12 | cion 6F | IFE DOWN LOW mascorre
15 | 16 | DIE LANGSTE SINGLE DER WELT WOLFGANG 16 | 14 | |FINALLY FOUND SOMEONE BARBRA STREISAND M
15 4 ID ASKA TOSHIBA-EMI e & BRYAN ADAMS a&M 15 15 BOHEMIAN RHAPSODY THE BRAIDS easTwesT
16 | 15 | ONE MORE TIME, ONE MORE CHANCE — 17 | 4 | PASSION AMEN UK FeveReITcH 16 | 20 | AUCUNE FILLE AU MONDE G. SQUAD ARIOLA
MASAYOSHI YAMAZAKI poLYDOR 16 | 18 | COLD ROCK A PARTY MC LYTE eastwest 18 |NEW| ENCORE UNE FOIS SASH! muwmiLr 17 | Re | FLASH B.B.E. wasrisvir:
17 | 11 | HAI! HAI! HAI! HAI! FUNK THE PEANUTS EPicSONY | 17 |NEW| HIT'EM HIGH MONSTARS OF SPACE JAM EASTWEST 19 | 9 | DOYOUKNOW MICHELLE GAYLE 1St avenuesmea — .
18 | 12 | DON'T YOU SEE! ZARD B-GRAM 18 | 11 | FLASH BB.E. woron 18 | 14 | SAY YOU'LL BE THERE SPICE GIRLS viraiN
B.E Music 20 |NEW| NOVOCAINE FOR THE SOUL EELS OREAMWORKS :
19 | NEW | ARIGATOU YOSUI INOUE/TAMIO OKUDA FoR LiFe 19 | 17 | BREATHE PRODIGY mrercomo 19 | 12 | DISCOTHEQUE U2 stanp
20 | NEW | MAGOKORONO HASHI AURORA TERUKO (MICHIKO 20 | 19 | 2BECOME 1 SERTS ALBUMS 20 |NEW | HOW BIZARRE OMC POLYDOR
KAWAI) coLumBia BECOM SPICE GIRLS virGIN 1 3 BLUR BLUR FOOD/PARLOPHONE UMS
ALBUMS ALBUMS 2 |NEW | VARIOUS ARTISTS SIMPLY THE BEST LOVE SONGS ALB!
1 [ 1 | KOHSHIINABA MAGMA rooms 1 | 1 | ANDREABOCELLI BOCELLI poLor WARNER ESP 1| L | ANDREABOCELLI ROMANZA poLroor
2 | 2 | KOHMIHIROSE WELCOMEMUZIK vicror 2 | 3 | NO DOUBT TRAGIC KINGDOM mea 3 | 7 | VARIOUS ARTISTS MINISTRY OF SOUND—THE 2 | 17 | PASCAL OBISPO SUPERFLU Epic
3 3 | THE YELLOW MONKEY SICKS rUN HOUSE 3 2 | SOUNDTRACK EVITA wea ANNUAL Il MINISTRY OF SOUND 3 |NEW| LES ENFOIRES LA SOIREE DES ENFOIRES 96 wea
, 4 | 10 | SPICE GIRLS SPICE viraiN
4 | 5 | LARC-EN-CIEL TRUE KioON sonv 4 | 4 | TONIBRAXTON SECRETS 4 | 9 | EDDYMITCHELL MR.EDDY powvoor
S | 8 | JAMIROQUAI TRAVELLING WITHOUT MOVING epic ARISTA 5 | 2 | REEF GLOW sonvs 5 | 4 | 37T BROTHERHOOD eric
“onr 5 | 6 | TIC TAC TOE TIC TAC TOE Rrea 6 |NEW| THE SMURFS HITS '97 VOLUME 1 emitv
6 | 5 | DUNE FOREVER viram 7 | 16 | VARIOUS ARTISTS AMOUR—THE ULTIMATE LOVE | & | 2 | TEXAS WHITE ON BLONDE MeRCURY
6 | 6 | SHOGO HAMADA IN EARLY SUMMER sony B i
7 | 4 | FAVORITE BLUE DREAM & MEMORIES AVEX TRAX 7 | 10 | TONIBRAXTON TONI BRAXTON ARISTA COLLECTION poLvGRAM TV U JULIO IGLESIAS TANGO coLumeia
8 10 HIDEKI KAJI MINI SKIRT rOLYSTAR 8 7 SPICE GIRLS SPICE virain 8 1 TEXAS WHITE ON BLONDE MERCURY 8 8 NOIR DESIR 66666.7 CLUB BARcLAY
g 9 8EN FOLDS FIVE WHATEVER AND EVER AMEN g 8 ANDRE RIEU STRAUSS & CO. POLYDOR 9 18 [ VARIOUS ARTISTS THE SOUL ALBUM vIRGIN 9 10 MYLENE FARMER ANAMORPHOSEE POLYDOR
£PIC SONY AR 10 | 14 | THE BEAUTIFUL SOUTH BLUE IS THE COLOUR 60! | 10 | 6 | 2BE3 PARTIR UN JOUR em
10 |NEW | SOUNDTRACK FINAL FANTASY VIl piaicuse Discs
11 | 7 | KEIZO NAKANISHI SPINNING PONEER LG 11 | NEW | ANDREA BOCELLI ROMANZA poLvoor 11 |NEW| MANSUN ATTACK OF THE GREY LANTERN pag. 11} 7 | SOUNDTRACK EVITA wea
12 | 18 | GLAY BELOVED parnmum 12 | 14 | BACKSTREET BOYS BACKSTREET BOYS rouGH LOPHONE 12 |NEW| BLUR BLUR tm
13 | 11 | THE YELLOW MONKEY TRIAD YEARS ACT 1 TRADE 12 | 8 | PLACEBO PLACEBO ELEvATORMUSIC 13 | 13 | CELINEDION LIVE A PARIS coiumsia
COLUMBIA 13 13 | WOLFGANG PETRY ALLES arioLa 13 [NEW /| VARIOUS ARTISTS CRUSH POLYGRAM TV 14 | 12 | SPICE GIRLS SPICE virGIN
14 | 20 SOUNDTRACK EVITA wea JaPaN 14 RE ZUCCHERO THE BEST OF ZUCCHERO POLYOOR 14 12 SOUNDTRACK EVITA WARNER BROS./WEA 15 RE TERI MOISE TERI MOISE SOURCENVIRGIN
ig NlE‘\lN g:l?Nﬁ?;l\héﬂMFlﬁrx_Tgx\lTASY VIl (LIMITED EDI 15 | NEW| SOUNDTRACK SPACE JAM easrwest ig 250 gefllsngRJ'i/T\lelrz‘GTmETg %37 o 1| 1| AMIROGUAL TRAVELLING WITHOUT MOVING
- " EPIC
TION) DIGICUBE 16 16 SOUNDTRACK THE PREACHER'S WIFE ARISTA 17 19 ROD STEWART IF WE FALL IN LOVE TONIGHT S.MALL.
R BRI - 17 | 17 | JAMIROQUAI TRAVELLING WITHOUT MOVING Eric WARNER Bros. WEA 17 | RE | DOC GYNECO PREMIERE CONSULTATION virain
18 17 GLOBE GLOBE AVEX TRAX 18 18 CELINE DION FALLING INTO YOU coLumsia 18 11 SKUNK ANANSIE STOOSH ONE LITTLE INDIAN 18 RE ZAZIE ZEN MERCURY
19 | 13 | ERIC CLAPTON CHANGE THE WORLD wea Japan 19 | 9 PETER MAFFAY MAFFAY '96 LIVE arioLA 19 | 17 | NO DOUBT TRAGIC KINGDOM INTERSCOPEMCA 19 1 3 THE OFFSPRING IXNAY ON THE HOMBRE pias
20 | RE | STEVIE WONDER GREATEST HITS motownpoooR | 20 | 19 | SOUNDTRACK JENSEITS DER STILLE viRGIN 20 | 4 | DAVID BOWIE EARTHLING rca 20 | 15 | WORLDS APART EVERYBODY pia
CANADA (SoundScan) 03/01/97 NETHERLANDS (Stichting Mega Top 100) 02/22/97 AUSTRALIA (ARIA) 02/23/97 ITALY (Musica e Dischi/FIMI) 02/17/97
THIS | LAST THIS LAST THIS | LAST THIS |LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES WEEK|WEEK| SINGLES WEEKWEEK| SINGLES
1 |NEW| DON'TCRY FOR ME ARGENTINA MADONNA wagn- | 1 1 | WHENIDIE NOMERCY sma 1 1 | DON'T SPEAK NO DOUBT INTERSCOPE/UNIVERSAL 1 | 5 | DISCOTHEQUE U2 istanp
5 . E‘)RISBE(E)S'i'HEQUE - 2 2 DON'T SPEAK NO DOUBT mca 2 2 | FINALLY FOUND SOMEONE BARBRA STREISAND 2 1 LET A BOY CRY GALA DO IT YOURSELF/NITELITE
3 |NEW| BARREL OF AGUN DEPECHE MODE wmuremermse | 5 | 2 | DONTLET GO (LOVE) EN VOGUE warner 3 | 4 &:ET:WDAMS o NQUE 2 3 | 3 | THE RIDE ON THE RHYTHM BLACKWOOD aso
4 | 2 | GODBLESSTHECHILD SHANIA TWAIN mercury | 4 | 3 | HU GAAT VOOR C! BN'ERS VOOR BNN sunny 2 | 5 | FREAK Syrre s NIAUE 2 dance poousony 4 | 4 | DON'TCRYFOR ME ARGENTINA MADONNA wea
5 3 | UN-BREAK MY HEART TONI BRAXTON 5 | 14 | TIMETO SAY GOODBYE SARAH BRIGHTMAN & . & | ST (o D:"NCZ POOLSONY 5 8 | BABY I'M YOURS 49ERS MEDIAFLYING
LAFACE/ARISTA ANDREA BOCELLI waRNER 6 9 TO THE MOON & BACK SAVAGE GARDEN Roro. 6 2 ONE AND ONE ROBERT MILES FEATURING MARIA
6 | 4 | ONEAND ONE ROBERT MILES FEATURING MARIA | 6 | 15 | HIT'EM HIGH MONSTARS OF SPACE JAM wARNER cow - NAYLER DRXFLYING
NAYLER ARISTA 7 | 5 | PAPARAZZI XZIBIT emc 7 | 9 | TIME ;
7 | 10 | SEXY EYES WHIGFIELD TRANSISTOR/BMG GOES BY CHARLIE DORE BuSTIN' LOOSE/DIG IT
7 | 5 | WHERE DO YOU GO NO MERCY aristA 8 [NEW | ANYWHERE FOR YOU BACKSTREET BOYS zomsa 8 | 7 | UN-BREAK MY HEART TONI BRAXTON 8 | 7 | ENCORE UNEFOIS SASH! rmazac
8 | & | DONTLETGO(LOVE) EN VOGUE easrwest 9 | 12 | PARTY CHARLY LOWNOISE & MENTAL THEO o \
9 | 10 | YOU MUST LOVE ME MADONNA wAmNER 8R0S, L 9 | 8 | (IF YOU'RE NOT INIT FOR LOVE) I'M QUTTAHERE | 9 | 14 | FROM DISCO TO DISCO WHIRLPOOL PRODUC-
10 | 9 | IT'S ALL COMING BACK TO ME NOW CELINE POLYDOR SHANIA TWAIN MERCURY TIONS zac
DION cotumsia 10 |\NEW| IBELIEVE | CANFLY R KELLY zomBa 10 | 12 | DON'T CRY FOR ME ARGENTINA MADONNA WeA | 10 | 6 | TIC TIC TAC LOS LOCOS new Music
11 | 13 | WHEN YOU'RE GONE THE CRANBERRIES ISLAND 11 | 6 | DISCOTHEQUE U2 Mercury 11 | 11 | YOUNG HEARTS RUN FREE KYM MAZELLE em 11 | 11 | BOHEMIAN RHAPSODY THE BRAIDS wea
12 | 12 | COLDROCK APARTY MCLYTE tastwest 12 | 7 | DON'TCRY FOR ME ARGENTINA MADONNA 12 | 14 | STEP BY STEP WHITNEY HOUSTON emc 12 | 10 | FIRST MISSION RICKY LE ROY MEOWFLYING
13 | 11 LY/?rch 5; mxm ME HIGH TONI BRAXTON - ;A;:ecﬂo Ve 1 SPICE GIRLS 3 133 ;‘:;'CSJTE’?EgSEHUSZWEAT WEA 13 | 15 | SWEET DREAMS SHARON C THESELF
VIRGIN ISLAND
14 | 7 | LETMECLEAR MY THROAT DJ KOOL clrwwaRneR | 14 | 8 | PONY GINUWINE emc 15 | RE | WANNABE SPICE GIRLS viraiN i: ;S 3:R::EA?(FI:YG’:J;RDTEPT%C,::EB“;S)?TEO,:"UT“MG
LN [ ;’RP TONO GOOD THE PORN KINGS POPULARWARN- | 15 | g | FREED FROM DESIRE GALA rOLYOOR 16 | 15 | SAY YOU'LL BE THERE SPICE GIRLS viri o ORAT
17 20 ALL | WANT THE OFFSPRING cotumsia
16 | RE | NOBODY KEITH SWEAT FEATURING ATHENA CAGE | 15 | 2 ;‘(‘)’;’;‘éézgg;g:;‘imnEISVB““”' 18 | 19 | 1AM, { FEEL ALISHAS ATTIC. wencuny 16 | 13 | BREATHE PRODIGY uopmiscoru
ELEKTRA 19 | 16 | PONY GINUWINE epic 17 1 RE | BREAKOUT (REMIX '96) JIMMY CLIFF NEw Music
17 | 8 | FIRESTARTER PRODIGY x.RECORDINGS 18 | 16 | STEP BY STEP WHITNEY HOUSTON &Ma > , . .
: 20 | 18 | C'MON N’ RIDE IT (THE TRAIN) QUAD CITY DJ'S 18 | 18 | INSOMNIA FAITHLESS DVISIONSELF
18 |NEW| DISCOTHEQUE (ALTERNATIVE EDITION) U2 19 | 13 | FUCK THE MACARENA MC RAGE &t
R N EASTWEST 18 | NEW | BELO HORIZONTI HEARTIST THE puB
ISLAND 20 [NEW | AIN'T TALKIN' BOUT DUB APOLLO FOUR FORTY T
19 [NEW| BARREL OF A GUN DEPECHE MODE MUTEREPRISE EPIC ALBUMS RUOAETGE R
20 |NEW /| DISCOTHEQUE (DIGIPAK EDITION) U2 istanp ALBUMS 1 2 SOUNDTRACK ROMEO + JULIET Em ALBUMS
ALBUMS . R o e on AT e e T — 2 1| SILVERCHAIR FREAK SHOW MuURMUR/SONY 1 1 | JOVANOTTI LORENZO 1997—L'ALBERO MERCURY
1 | 1 | NODOUBT TRAGIC KINGDOM INTERSCOPEMCA 3 | 5 | NODOUBT TRAGIC KINGDOM INTERSCOPEUNVERSAL | 5 | 3 | ZUCCHERO THE BEST OF ZUCCHERO FoLYDOR
> 5 | OUR LADY PEACE CLUMSY epic 2 2 | TOTAL TOUCH TOTAL TOUCH sma 4 4 | THE CORRS FORGIVEN, NOT FORGOTTEN ast- 3 5 | SPICE GIRLS SPICE virain
3 | & | sPicEGIRLS SPICE viron 3 | 4 | ANDREA BOCELLI ROMANZA PoLYDOR WEST 4 | 2 | SOUNDTRACK EVITA wes
2 | 4 | BACKSTREET BOYS BACKSTREET BOYS ive 4 | 3 | NODOUBT TRAGIC KINGDOM mca 5 | 9 | BRYAN ADAMS 18TILIDIE asm I e e e
5 7 TONI BRAXTON SECRETS LAFACE/ARISTA 5 7 SPICE GIRLS SPICE vireIN 6 3 THE OFFSPRING IXNAY ON THE HOMBRE coLum- 6 . DALLA CANZONI Em
6 | 9 | SOUNDTRACK EVITA WARNER EROS. 6 | 6 | SOUNDTRACK EVITA wasntr BIA Lucio ANZONI pressin
7 6 | VARIOUS ARTISTS MUCHMUSIC'S BIG SHINY 7 5 | TONIBRAXTON SECRETS eMc 7 8 | SOUNDTRACK EVITA wea 7 |NEW| BLUR BLUR Em ,
TUNES Mca 8 | 13 | NOMERCY MY PROMISE emc 8 | 11 | CELINEDION FALLING INTO YOU EpcC 8 | 16 | FRANCO BATTIATO LIMBOSCATA MERCURY
8 2 SILVERCHAIR FREAK SHé)’\\‘N £PIC ovBRE 9 9 GEORGE MICHAEL OLDER VIRGIN g 19 | SIMPLY RED GREATEST HITS easTwEST 9 10 | TOTO THE LEGEND columela
9 | 3 ;:m OFFSPRING IXNAY ON THE HOMBRE coum- | 15 | g | waRCO BORSATO ALS GEEN ANDER pouvbor 10| 6 Sggyv;;:s? ggtgg vsggnggEoRgAM—THE 10 | 18 | CLAUDIO BAGLIONI ATTORI E SPETTATORI colum-
11 | 10 | CELINEDION FALLING INTO YOU columeia Emi Il
10 | NEW v:ivaloLus ARTISTS 1997 GRAMMY NOMINEES 12 | 11 | FRANS BAUER VOOR JOU THATS ENTERIANMENT 11 | 15 | KISS GREATEST KISS MERCURY 11 | 8 | ANDREA BOCELLI ROMANZA SUGAR/POLYDOR
POLYTEH
1 |11 | SaURDTRACK ROME + JULIET camouem 13 | 12 | HELMUT LOTTI HELMUT LOTTI GOES CLASSIC I 12 | 10 :OALMU:::;QUAI TRAVELLING WITHOUT MOVING 12 | 11 | FRANCO BATTIATO BATTIATO STUDIO COLLEC-
TION emt
12 10 CELINE DION FALLING INTO YOU columsia BMG 7 FINGER ALLERGIC o
13 | 15 | ELTONJOHN LOVE SONGS mca 14 |NEW | THE OFFSPRING IXNAY ON THE HOMBRE 12 | 12 | broDiGy e poaUBLE ALERGIC rouor | 13 | 19 | LOS LOCOS ELTICTIC TAC mew usic
14 | 17 | THE WALLFLOWERS BRINGING DOWN THE e OANCE POOLSONY 14 |NEW| EURYTHMICS GREATEST HITS rca
HORSE INTERSCOPEMCA 15 | 16 | ZUCCHERO THE BEST OF ZUCCHERO poLYoOR 15 | NEW | DAVID BOWIE EARTHLING arisA
15 | 12 | ALANIS MORISSETTE JAGGED LITTLE PILL wea
12 g ;%?:T RCARZEOAR;%LRAEDE SUITCASE INTERSCOPE/MCA 16 | 15 | ANDREA BOCELLI BOCELLI rorvoor 16 | NEW | CAKE FASHION NUGGET wercury 16 | 12 | ZARFATI STEFANO TUTTI DESIDERI grm
£ 17 | 14 | ENIGMA LE ROI EST MORT, VIVE LE ROI! virGiN 17 | 13 | TONIBRAXTON SECRETS smo 17 | 7 | RAF COLLEZIONE TEMPORANEA cGp
17 18 SHERYL CROW SHERYL CROW aam 18 14 POOH AMICI PER SEMPRE
18 16 AMANDA MARSHALL AMANDA MARSHALL Epic 18 |NEW | GINUWINE GINUWINE ... THE BACHELOR tpic 18 16 HUMAN NATURE TELLING EVERYBODY coLuMBIA cGD
19 | NEW | JEWEL PIECES OF YOU ATLANTIC 19 |NEW/| XZIBIT AT THE SPEED OF LIFE BmG 19 RE SHANIA TWAIN THE WOMAN IN ME MERCURY 19 9 JULIO IGLESIAS TANGO corumsia
20 | 14 | SOUNDTRACK SPACE JAM RHINOMWARNER 20 | 18 | BZN A SYMPHONIC NIGHT MERCURY 20 |NEW| SPICE GIRLS SPICE viRaIN 20 | 15 | CELINEDION FALLING INTO YOU coLuMsia

Hits Of The World is compiled at Billboard/London by Bob Macdonald. Contact 44-171-323-6686, fax 44-171-323-2314/2316.

NEW = New Entry RE = Re-Entry
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HITS OF THE WORLD

< <O N

i T MUsIC
_EUROCHART_ 02/20/97 & MEDIA SPAIN vearve) oz20897
THIS | LAST LAST
WEEKWEEK| SINGLES WeEK| SINGLES
1 1 DON'T SPEAK NO DOUBT (NTERSCOPE/MCA 1 [NEW/| DISCOTHEQUE U2 isianp
2 2 | DON'T CRY FOR ME ARGENTINA MADONNA wARN- | 2 1 BREATHE PRODIGY CAROLINE
ERBROS. 3 2 YOU & YOU NATASHA HAGEN BLANCO Y NEGRO
3 | 3 | DISCOTHEQUE U2 istanp 4 9 | DON'T SPEAK ZOMBIE MAXMUSIC
4 | 4 | UN-BREAK MY HEART TONI BRAXTON 5 | 4 | BELLISIMA—! HAVE A DREAM DJ QUICKSILVER
LAFACE/ARISTA CNR ARCADE
5 6 | TIME TO SAY GOODBYE SARAH BRIGHTMAN & 6 6 | FLESH FAST FORWARD max music
ANDREA BOCELLI EASTWEST
7 3 | ANONIM CYBERIA SIC
6 |NEW| DON'TLET GO (LOVE) EN VOGUE EASTWEST AMERICA o HAX MU
8 | 10 | THIS GROVE FREE mAxmusic
7 5 | BARREL OF AGUN DEPECHE MODE MuTE .
9 |NEW| HAPPY BOY J&J DJ'S GINGER MUSIC
8 8 WHEN | DIE NO MERCY MCI/ARISTA 10 8 ALARM ALARM BIT MusiC
9 9 LET A BOY CRY GALA DO IT YOURSELF/SCORPIO !
10 | 7 | ONEAND ONE ROBERT MILES FEATURING MARIA ALBUMS
NAYLER pex 1 1 SPICE GIRLS SPICE virain
| ALBUMS 2 2 | ROSANA LUNAS ROTAS wmcA
1 1 SOUNDTRACK EVITA waRNER BROS 3 9 ENRIQUE IGLESIAS VIVIR BaT DIsCOS
2 | 2 | NODOUBT TRAGIC KINGDOM INTERSCOPEMCA SN (NEW NTHEIORRSARINGRERVORLIELOMBRE
3 | 3 | SPICEGIRLS SPICE virain SO
4 4 | TONIBRAXTON SECRETS (AFACE/ARISTA 5 3 | ELLA BAILA SOLA ELLA BAILA SOLA HISPAVOX
5 |[NEW | BLUR BLUR FOOD/PARLOPHONE 6 5 | JULIO IGLESIAS TANGO cBs-sony
6 6 | THE OFFSPRING IXNAY ON THE HOMBRE 7 |NEW | TEXAS WHITE ON BLONDE MERCURY
EPITAPH/SONY 8 |NEW| PEDRO GUERRA TAN CERCA DE MI arioLA
7 9 ANDREA BOCELL!I ROMANZA SUGAR/POLYDOR 9 4 CROWDED HOUSE RECURRING DREAM—THE
8 | 8 | ANDREABOCELLI BOCELLI sucarPoLYDOR VERY BEST OF CROWDED HOUSE  Hispavox
9 | 10 | CELINE DION FALLING INTO YOU EPIC/COLUMBIA 8 | ANA, MIGUEL, VICTOR & SERRAT EL GUSTO ES
10 | 7 | DAVID BOWIE EARTHLING Rca NUESTRO ARIOLA
| PORTUGAL
MALAYSIA ) 021807 PORTUGAL (Portugal/AFP) 02/19/97
THIS |LAST LAST
WEEK| ALBUMS weEX| ALBUMS
1 1 | VARIOUS ARTISTS MEGAHIT 8 emi 1 | VAYA CON DIOS THE BEST OF VAYA CON DIOS
2 2 | VARIOUS ARTISTS THE POWER OF LOVE waRNER e
i ;1 VARIOUCS ARTISTS R%Ager;gz EMI 2 2 | ENRIQUE IGLESIAS VIVIR sTRaL:
JACKY CHEUNG THE LD LEGEND PoLy- B 2 | DELFINS SABER A MAR ewc
GRAM
. | ST B 4 5 | TONI BRAXTON SECRETS smc
6 10 NO DOUBT TRAGIC KINGDOM wca 5 3 NO DOUBT TRAGIC KINGDOM INTERSCOPE/MCA
7 | 5 | MICHAEL LEARNS TO ROCK PAINT MY LOVE 6 | 8 | RIOGRANDE RIO GRANDE tmi
GREATEST HITS emi 7 7 | PEDRO ABRUNHOSA & BANDEM TEMPO roLvDOR
8 6 VARIOUS ARTISTS 4 ZAl BI DE em: 8 RE FREE THE SPIRIT PAN PIPE MOODS 2 poLYDOR
9 [NEW | RAIHAN PUJI-PUJIAN WARNER 9 | 10 | JULIO IGLESIAS TANGO sony
10 | 9 | SHARIFAH AINI PILIHAN KLASIK AIDILFITRI gmi 10 | RE | SPICE GIRLS SPICE viraiN

SWEDEN (GLF) 02/14/97

DENM_ARK (IFPI/Nielsen Marketing Research) 02/13/97

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

AUSTRALIA: “Body and soul, I'm a freak, I'm a freak .. . if only I could be as eool as you!” The title
track of Silverchair’s second album, “Freak Show” (Murmur/Sony), lifted as the first single,
debuted on the ARIA Top 100 at top spot. Then it was the turn of the paranoid, abused, and lone-
ly characters who inhabit the songs on the CD to mix with the real thing at the album’s launch.
Hired professional freaks, such as Mr. Tattoo, wandered through the 1,000-strong, invite-only
crowd of retail, media, and fan club members who were gathered for the occasion under a eircus top
in Sydney. The opening act was a sword swallower and fire breather, after which the band, led by
17-year-old guitarist Daniel Johns, in a T-shirt bearing the legend “Nobody Knows I'm A Les-
bian,” played an hourlong set. Despite their huge success, the three members of Silverchair are
still in their final vear of high school and still live at home with their parents. When not making
chart-topping records, they surf, hang out, and pore over magazines about panel vans. On evidence
of the new albun, they have also been listening to a lot of records by 1960s power trios. The influ-
ence was especially obvious at the end of the big top show, when Johns dragged his guitar along
the floor, rolled over it, crashed into the amps, and then departed the stage, leaving his axe lying
on the floor, feeding back in pain. Jimi Hendrix would have been proud of him. CHIRISTIE ELIEZER

JAPAN: One topic has dominated the media here for the past few weeks: the announcement that
pop idol Seiko Matsuda and actor-husband Masaki Kanda are seeking to
divorce. Ironically, one of the biggest stories in Japanese pop has very little
to do with music itself. But that is par for the course with Matsuda, a per-
former who has long been famous primarily for being famous. Meanwhile,
although some people in the Japanese media have given the impression that
she is making a big splash in America, Matsuda’s A&M album debut, the
curiously titled “Was It The Future,” has not had much impact since it was
released there last year. The single, “Let’s Talk About It,” made it to No.16
on Billboard’s Bubbling Under Hot R&B chart last summer, while. more
recently, another track, “Good For You,” clocked in at No. 41 on Billboard’s
Hot Dance Musice/Club Play chart for the week of Feb. 15. While it is hardly
an achievement to justify the current hype, you have to admire Matsuda’s spirit of ganbaru (per-
severance) in trying once again to make it big in America, having conspicuously failed to do so on
her first attempt back in 1990. STEVE MCCLURE
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THIS | LAST THIS | LAST
w?(m BS::;;E';'_I':')SF A GUN DEPECHE MODE 1y WEIB‘ w';“‘ ;L"GiﬁG S SOUTH AFRICA: The third anniversary of Nelson Mandela’s presidency is'markfd by the interna-
2 |New!| DiSCOTHEQUE U2 siano ) L | DON'T SPEAK NO DOUBT unvessat tlon.al release of a theat;'lca}} film, soundtrack album, and sell-thr(lllgh v1de‘0, Mandel_a: Son Of
3 1 | UN-BREAK MY HEART TONI BRAXTON EmG 8 e T e Africa, Eather Of A Nation.” Produced by Jonathar} I)en_lme and }adward bz.lxon and funded by
4 | 2 | 1BREATHE VACUUM STOCKHOLM 4 | 10 | DISCOTHBQUE U2 rorvarem Island Pictures, the candid two-hour documentary film of the president’s life is the work of South
5 | 4 | BREATHE PRODIGY wmnw 5 | 2 | ROSESARERED AQUA UNIVERSAL African directors Jo Menell and Angus Gibson. The movie documents the trials and achievements
613 EZ\EL‘E\QDES?E ROBERT MILES FEATURING MARIA | = | o | BARREL OF A GUN DEPECHE MODE mutemo of Mandela, who gave the filmmakers unrestricted access to his daily life for seven months. It
7 | & | DON'TLET GO (LOVE) EN VOGUE warner 7 | 7 | DONTLETGO (LOVE) EN VOGUE waRN:R includes many personal insights, including the breakdown of his marriage, as well as a historical
8 |NEW| VANNER TOGETHER POLYGRAM 8 | 4 | BREATHE PRODIGY XL RECORDINGS/MD overview that does not gloss over some of the more violent episodes that accompanied the anti-
9 | 9 | DON'TSPEAK NO DOUBT wmca £ (SR RO T S LA T T LTS S A T apartheid struggle. The album, which is released in the U.S. on Mango (Reviews & Previews, Bill-
10 | 8 | COLD ROCK A PARTY MC LYTE warNcR 10 | 8 | DON'TCRY FOR ME ARGENTINA MADONNA board, Feb. 1), is slated for release in the U.K. and elsewhere April 11, which is also when the movie
ALBUMS WARNER goes on general release, followed by the video April 28. KWAKU
1 3 | NIKLAS STROMSTEDT LANGT LIV I LYCKA ALBUMS
2 | ¥g:?’;°: KXTON SECRETS oo 2 | NODOUBT TRAGIC KINGDOM unIVERSAL GERMANY: Guitarist Mehmet Ergin has been nominated for the German music industry’s Echo
3 | 1 | BARBRA STREISAND A COLLECTION—GREATEST I e Awards, scheduled for March 6, in the category of Best Jazz Album, for his
3 | 4 | RODSTEWART IF WE FALL IN LOVE TONIGHT T e : ; i ek
HITS .. . AND MORE sony WARNER debut “Beyond The Seven Hills” (MCA/Universal). Born in Istanbul, Turkey, ol o
4 |NEW| THE OFFSPRING IXNAY ON THE HOMBRE sonv 4 | 3 | MR PRESIDENT WE SEE THE SAME SUN warNeR and raised in Hamburg, Ergin has performed with such jazz luminaries as
S Ll Bl Rt 5 | 5 | SOUNDTRACK EVITA wames Albert Mangelsdorff, Joachim Kuehn, and Stu Goldberg. The new album
7 | 4 | SMURFARNA SMURFHITS 1 cne 6 | 8 | OSTKYST HUSTLERS FULD AF LOGN sony combines Ergin’s ancestral reots with modern Western influences, inter-
8 | 6 | ORIGINAL CAST KRISTINA FRAN DUVEMALA wmono | 7 |NEW | GASOLIN A FOREIGN AFFAIR sony weaving his classical acoustic guitar playing with hand-drum percussion,
MUSIC 8 | 9 | SUEDE COMING UP sony high-pitched (sing-song) oriental violins, and an oriental string instrument
i 190 2 TS::E GIRLS SPICE v;;z:th 9 _R7E7 THOMAS HELMIG GROOVY DAY ema called the baglama. “I consider myself to be a musical storyteller,” Ergin
PERTO _E 1 LENE SIEL MINE FAVORITTER cwe explains. "My compositions have short and long pnrmmm
NORWAY  (verens Gang Norway) 02/18/97 FINLAND  seuraiFpi Finiand) 02/16/97 me!odyﬂtells a sboryJu§t as 1f¥ was talklng to someone. ” The numbers, all written by Ergln, 1nclude
|t LAST “Nln(? Faces,” abopt nine hasic characteristics of human beings; “Sema,” which means “music” in
WEEKWEEK| SINGLES WEEKIWEEK|  SINGLES Arabic and “sky” in Turkish; and “Two Parts,” a lighthearted dance track that combines complex
1 | 2 | DON'TSPEAK NO DOUBT univeRsaL 1 | 2 | DISCOTHEQUE U2 rouvcram folk rhythms from East Anatolia and North Western Turkey. Ergin calls it “handmade ethnic
§ ? g?sr(‘:ng;‘iEgQ(iloE“[JOZVEP)OL‘EC[\:%AVMOGUE WARNER 2> | 1 | BREATHE PRODIGY 1 RecoromGs/sMD music.” “Beyond The Seven Hills” has been released in Turkey, Austria, Switzerland, and the UK.
2 | 3 | UN-BREAK MY HEART TONI BRAXTON 8Mmg 3 | 5 | BARRELOF AGUN DEPECHE MODE MUTESMD and is scheduled for release in Italy, Spain, and Japan. In America the album is slated for a May
5 | 4 | ONEANDONE ROBERT MILES FEATURING MARIA | 4 | 3 | ANNA MULLE PHSKAA APULANTA LEVY-YHTIO release on the GRP label. ELLIE WEINERT
NAYLER BMG 5 4 DON'T SPEAK NO DOUBT INTERSCOPE/MCA
? NE7W CJ':;NV!,%NJRLHGEO?‘T SméNCGR:ﬁNBVERR,ES poLy. g :Ex 'T:;gIET ZE i‘g\f:";; /:/:z//\ngigf FOLYGRAM IRELAND: Although Eleanor McEvoy wrote and recorded (with Mary Black) “Only A Woman's
GRAM 8 | 6 | UN-BREAKMY HEART TONI BRAXTON smG Heart,” the most popular track on Ireland’s best-selling album ever, “A Woman’s Heart,” and has
g ;‘é LZJE%C)ONMOEGIOSSICTEHE ?5%»7'?7&;5 - o | 7 | BEETLEBUM BLUR Foomem played violin with the National Symphony Orchestra, she derives less inspiration from Celtic and
10 | 9 | DON'TCRY FOR ME ARGENTINA MADONNA warn. | 10 |NEW | ANYTHING (JUST 4 U) @TAK sony classical sources than she does from such artists as Bob Dylan and Leonard Cohen. That much
€R ALBUMS is evident from her second album, “What's Following Me?” (Columbia), which fuses rock and clas-
ALBUMS 1 | 1 | NoDOUBT TRAGIC KINGDOM INTERSCOPEMGA sical influences in the course of songs about life’s pains and frustrations. “A fun day isn't going to
; é ;JSN?%%?&TI)F:‘A%ECCQS%DSXG UNIVERSAL 2 | 2 | THE OFFSPRING IXNAY ON THE HOMBRE sonv corppel me to writg a song,” she says. “When I'm devast;.lted by something, that’s when I like to
3 | & | SOUNDTRACK EVITA wemner 3 | 3 | SMURFFIT TANSSIHITITVOL. 1 em write. I think music is a very important part of the healing process. Hopefully, people can hear
4 | 2 | JANEGGUM DINGLI BANG NORSKE GRAM 4 | 4 | TONIBRAXTON SECRETS BMG something in my songs that they can relate to and will make them feel better about whatever their
5 | 7 | THECRANBERRIES TO THE FAITHFUL DEPARTED | 5 | 5 | JUICELESKINEN KAUTTA AIKAIN GRAND SLAMMEG personal situation is.” The album’s title, “What’s Following Me?,” is a phrase from “Where Is The
6 |NEw| BLUR BLUR e 6 | 7 “é;‘,“;'t, NORMAALI REPULLINEN HITTELA poko Healing?,” a song about how people reach out for various remedies for suffering. “A great record
7 | 4 | SANTANA SUMMER DREAMS—THE BESTBALLADS | 7 | 6 | PANDORA CHANGES mca is like a good friend,” she adds. “It’s like somebody you can talk to, who understands you when
s | o Z%N‘VCE GIRLS SPICE wron 8 |NEW| BLUR BLUR roonemi you're down. Maybe that ‘friend’ is Lqudon Wainwright I.II, Edith Piaf, or R.E.M. But it’s some-
9 | 10 | THE OFFSPRING IXNAY ON THE HOMBRE sonv 9 | 8 | SPICEGIRLS SPICE tmi one who can heal the hurt, and that’s important.” Columbia U.S. has recently promoted “Whisper
10 | 8 | PAVAROTTI & FRIENDS PAVAROTT! & FRIENDS 10 | RE | JAMIROQUAI TRAVELLING WITHOUT MOVING A Prayer To The Moon” from the album to AC stations. KEN STEWART
FOR WAR CHILD POLYGRAM SONY
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Merchants & Morke’ring

RETAIL TRACK

(Continued from page 50)

per advertisement it ran in a
Boston newspaper for its LLechmere
oulets. That ad, which touted the
stores as the place to buy new age,
jazz, and classical music, offered
20% off thousands of titles from
those genres. Needless to say, in

CHILD’S PLAY

(Continued from page 49)

their listening posts as well.” He adds
that Star Gazer is encouraging retail-
ers to “contact us directly.”

“It’s a tough business,” says Roth of
the children’s music industry, “but I've
been able to keep going strong. I'm
grateful that people have continued to
want to hear my music.”

KIDBITS: Walt Disney Records’
upcoming “Mother Goose Sing-Along,”
which includes a color lyric book fea-
turing Disney characters in nursery-
rhyme roles, will be out March 11... A
new sing-along from Kid Rhino, “Cave
Kids Sing-Along,” comprises music
based on the recently-debuted Hanna-
Barbera series “Cave Kids,” which fea-
tures “Flintstones” favorites Pebbles,
Bamm-Bamm, and Dino. A full-color
lyrie book is included . .. RCA Victor
has released new collectors’ edition
recordings of the soundtracks from the
“Star Wars” trilogy: “1997 Star Wars:
A New Hope,” “1997 The Empire
Strikes Back,” and “1997 Return Of
The Jedi” all contain previously unre-
leased music . . . Those boffo Broadway
Kids are back with a new album, “The
Broadway Kids At The Movies”
(Lightyear Entertainment of New
York). Featuring songs from films like
“Toy Story,” “The Wizard Of Oz,” “Dr.
Doolittle,” and “Newsies,” the album is
performed by ultra-talented juvenile
actor/singers.

small print, product from all six
majors—PolyGram Group Distrib-
ution, EMI Music Distribution,
BMG, WEA, Sony, and Universal—
is excluded from the offer, even
though many of the albums pic-
tured in the ad are distributed by
one of the above companies.

AMUZED: Muze has completed
the rollout of 300 kiosks for music
and 63 kiosks for video to Trans
World Entertainment Corp, giving
the chain a total of 483 Muze
kiosks, according to a company
press release. New York-based
Muze says that this year it will
place 40-50 more kiosks in Trans
World outlets, as the chain opens
stores.

RECENTLY, THE FATE of the
Musicland Group has occupied the
minds of most industry players,
and as such I have spent a lot of
time writing about the company.
Even though Musicland manage-
ment refuses to admit it, the chain
has been on the verge of Chapter
11 since October. It is through the
sheer willpower of chairman Jack
Eugster that the chain has man-
aged to keep afloat. Eugster has
fought valiantly to implement an
out-of-court restructuring, even
while Musicland tries to bring a
new equity player into the compa-
ny. It is still unknown whether it
will be successful in that gambit,
but the other options facing the
chain, if the out-of-court restruc-
turing fails, are to file for Chapter
11 protection or do what is known
as a prepackage Chapter 11.
Which brings me to a question
that I have been frequently asked
by my readers. What is a prepack-
aged Chapter 11 filing, and how is

Kids Haven’t Had It This Good
in A Million Years!

The new series Cove Kids Adventures features those prehistoric
preschoolers, Pebbles and Bamm-Bamm, and their nonny, Dino
Aimed at preschool viewers, the series delivers messages of friendship,
loyalty, sharing, and teamwork through everyday fun and games!

Eight episodes of Cove Kids will air on public television stations
in 65 percent of the country. including all Top 10 markets
Half the stations began airing the series in October and
others will begin in January; the Cartoon Network will start
airing episcdes after that

Cave Kids Sing-Along is the accompanying music piece to the series
with seven songs, including five featured in the series via kiddie music
videos! The Kid Rhino “soundtrack” tag is included at the end of every
episode! The package features a colorful booklet with lyrics to all the

songs at a price point parents will lovel

Street date, February 4, 1997 - R4 72523
Call your WEA or Rhino sales rep for ordering information.

Visit our Website ot www.rhino.com

wiNg)

it different from a Chapter 11 fil-
ing? The main difference is time.

One lawyer explains it this way:
“In a prepackaged plan, the goal of
the company is to reach agreement
with all the significant creditor
constituencies on the terms of the
plan, the restructure of the compa-
ny’s obligation, and the proposed
distributions to each of the various
creditor constituencies.”

In other words, at the time of the
filing, the company already has its
reorganization plan in hand, there-
by shortening its stay in bankrupt-

INDEPENDENTS

(Continued from pareceding page)

former Flag Wavers the Oblivians in
Columbia before they even had a full
lineup.

Says Schooley, “[Jeremiah’s] only tal-

cy and enhancing the value of the
company. It also cuts down on legal
and administrative fees for all par-
ties. In a prepackage, a company
can emerge from Chapter 11 pro-
tection within 30 days.

0 OPS: John Manes was incor-
rectly identified in the Feb. 22 edi-
tion of this column. He is a buyer
and principal for Dayton, Ohio-
based CD Connection.

G 00D WORK: Navarre Corp. has
received an award from the Min-
nesota Vocational Assn. of Special
Needs Personnel. The award was in
recognition of the company’s work
in that area. According to a press
release, more than 100 people with

Billboard.

physical or mental disabilities have
had on-the-job training opportuni-
ties at the New Hope, Minn.-based
company.

MAKING TRACKS: Ira Kessler,
director of purchasing at Indepen-
dent National Distributors Inc., has
left the company and is seeking
opportunities. He can be reached at
203-744-3577 . .. Gregg Miller,
director of regional sales for
Broadcast Data Systems Music
Group, has left the company and is
seeking opportunities. He can be
reached at 201-447-2497.

Assistance in preparing this col-

umn was provided by I'rv Licht-
man.
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ent was calling attention to himself. But — —
1 said, “You will be the lead singer.’ ” The
pair enlisted Mark after hearing about e
him from the owner of a local record
store. E Compiled from a national sample of retail store and rack SoundScan®
“We had two weeks to find addition- < | < |3 sales reports coilected, compiled, and provided by~ JJEBNINI
al members,” Schooley says. “Original- ld;j Y|z ARTIST/SERIES TITLE
ly we thought we'd look for another gui- 2 | 5 | € | LABEL, CATALOG NUMBER/DISTRIBUTING LABEL (SHELF PRICE)
tar player or bass player, but it clicked. El3 =
We weren’t bad, and that was a great B o = : o * s W g
w i 5 St ow L - EE
shock to many. We stopped looking for Saeh i % * *x * No. 1"? ool Y AR
a bass or guitar player” 1| 1 | 78 | VARIOUS ARTISTS @  CLASSIC DISNEY VOL. - 60 YEARS OF MUSICAL MAGIC
For “We Told You ... ,” the Revela- WiLLE DISMEY GUERY (10.98/15.98) ; * s o F
tors penned some hard-edged original 2 | 5 | 33 | VARIOUS ARTISTS ~ CLASSIC DISNEY VOL. Ill - 60 YEARS OF MUSICAL MAGIC
songs with a tough Midwestern realist WALT DISNEY 60907 (10.98/15.98)
perspective. “These Calloused Hands” | 3 | 3 | 78 | BARNEYA® BARNEY'S FAVORITES VOLUME 1
is a seething number about the plight of BARNEY MUSIC/SBK 271 15/EMI (9.98/15.98)
the American farmer (a natural subject, 4 2|17 \ZﬁGDﬁglﬁ?zvgozn (6.98 Cassette) O N CE RO
e iR D el e VARIOUS ARTISTS ® . CLAS;C DISNEY VOL. 11 - 60 YEARS OF MUSICAL MAGIC
upin small Missouri fa}“m towns), wh.1le 5 4|78 T R ARG .
minimum-wage labor is surveyed with SNCRIGNE R GaT
anuZdlc}?g eie 0(;1 Sotmlff}ééagn“{our_‘d B | 6 | 56 | WAT DISNEY 60889 (10.98 Cassette)
an d“. ‘g“R.Or 0‘]’_ E é’ — fg“ols 51,“‘}‘1’ ~ [ 7| s [ 5 | vARIOUS ARTISTS A*  DISNEY CHILDREN'S FAVORITE SONGS VOLUME 1
:ége Del a0 I ourtyard On The WALT DISNEY 60605 (6.98/13.98)
QL READ-ALONG A TOY STORY
But suggest that the Revelators'work | 8 | 10| 87 | ./ pisney 60265 (6.98 Cassette)
might be considered political, and you =T T T SinG aLoNG 101 DALMATIANS (LIVE ACTION)
draw g}lffaW§ from the"band members. WALT DISNEY 60910 (10.98 Cassette)
‘We're still angry,” Jeremiah ex- 17 77T T VARIOUS ARTISTS MOUSE HOUSE
plains. “We like to write about what’s WALT DISNEY 60914 (9.98/15.98)
right, in our narrow field of vision. 11 | 11 | a5 | vARIOUS ARTISTS DISNEY'S PRINCESS COLLECTION
“When I think Qf political songs, 1 WALT DISNEY 60897 (8.98/11.98)
think of bands I don't like, like the Dead -7 7 "™ yarious ARTISTS FOR OUR CHILDREN T0O!
Kennedys, Schqoley says. KID RHINO 72494/RHINO (9.98/15.98)
__Chalk some of it up to sheer youthful 1= 7™ 71" "T"KENNY LOGGINS & RETURN TO POOH CORNER
irreverence. Schooley adds, “We've got SONY WONDER 57674/COLUMBIA (9.98 EG/13.98)
e next 7-inch, ‘POthTEOkmg 14| 7 | 24 | LINDA RONSTADT DEDICATED TO THE ONE | LOVE
Pussy, that makes fun of hippies.” Jere- ELEKTRA 61916/EEG (10.98/16.98)
miah says, “Yeah, no one wants toputit | . [ o |, | VARIOUS ARTISTS DISNEY'S MUSIC FROM THE PARK
out.” WALT DISNEY 60915 (10.98/16.98)
Europe will get a good look at the 16 | 23 | 16 | MICHAEL JORDAN SPACE JAM: AN AUDIO ACTION-ADVENTURE
Revelators before America will: The KID RHINO 72497/RHINO (9.98 Cassette)
band is embarking March 10 on a seven- 17 | 13 | 18 | ALVIN & THE CHIPMUNKS CLUB CHIPMUNK-THE DANCE MIXES
week overseas tour. “It’s the most we’ve SONY WONDER 63392/EPIC (9.98/13.98)
ever played,” Schooley says. “We just do 18 | 19 | 63 | BARNEY ® BARNEY'S FAVORITES VOLUME 2
a couple of shows a month, because BARNEY MUSIC/SBK 28338/EMI (9.98/16.98)
there aren’t many places to play [in 19 | 17 | 15 | SING-ALONG TOY STORY
Columbia].” A U.S. jaunt may follow in WALT DISNEY 60922 (10.98 Cassette)
July. 20 | 22 | 38 | SING-ALONG MICKEY'S FAVORITES
WALT DISNEY 60891 (10.98 Cassette)
21 | 18 | 33 | READ-ALONG THE HUNCHBACK OF NOTRE DAME
WALT DISNEY 60268 (6.98 Cassette)
22 | Re-entry | VARIOUS ARTISTS  WINNIE THE POOH: TAKE MY HAND SONGS FROM THE 100 ACRE WOOD
WALT DISNEY 60863 (9.98/16.98)
SOMETHING TERRIBLE HAPPENS 23 | 21 | 60 | CEDARMONT KIDS CLASSICS ACTION BIBLE SONGS
WHEN YOU DON'T ADVERTISE... BENSON 217 (3.98/6.98)
NOTHING... 24 | 20 | 19 | READ-ALONG 101 DALMATIANS
WALT DISNEY 50217 (6.98 Cassette)
CALL BILLBOARD CLASSIFIED 25 | RE-ENTRY VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS
1-800-223-7524 (OUT OF STATE) WALT DISNEY 60819 (9.98/13.98)

212-536-5174

Children’s recordings: original soundtracks excluded. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. & RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the
symbol. For boxed sets, and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the
number of discs and/or tapes. Most albums available on cassette and CD. *Asterisk indicates viny! LP is available. Most fape
prices, and Cp prices for BMG and WEA labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are
equivalent prices, which are projected from wholesale prices. © 1997, Billboard/BPI Communications, and Soundscan, Inc.
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MERCHANTS

Under Western Eyes. West Coast Entertainment showed off its store of the
future in Huntington Valley, Pa., a few weeks ago. The 7,000-square-foot
prototype places heavy emphasis on sell-through, offering a selection of
under-$10 movies plus children’s titles. Liking what they see, from left, are
Peter Sauer, West Coast movie management director; Susan Margolin, New
Video COO; and New Video president Steve Savage.

& MARKETING

M BY SETH GOLDSTEIN

NEW YORK—Discovery '97, a one-day
seminar on the special-interest market
held Feb. 11 here, was another chapter
in the saga of the home video haves and
have-nots. A panel of suppliers at the
top of the heap, including PolyGram
Video, BMG Video, and Sony Wonder,
described recent experiences in terms
that must have left members of the
audience speechless.

The panelists alluded to sales and
projections in the hundreds of thou-
sands of units. They debated the value
of TV exposure for series they’re intro-

ducing, theorized that the marketing

H ERE, AND SELLING: Dave’s Video, The Laser Place,
a Los Angeles-area laserdisc retailer, is performing the
DVD equivalent of walking on water. Without software of
any kind, the store has moved its entire complement of
DVD players from Pioneer Electronics, among the first
manufacturers to ship machines.

In two hours during Presidents Day weekend, Dave’s
sold 11 units of Pioneer’s top-of-the-line model, the Elite
DVL-90, and took orders for another 19. “They’re out of
everything,” says Pioneer spokeswoman Joni Saphir, one
of several company executives who witnessed the feeding
frenzy. “They’re done.” Buyers shelled out $1,599 for a play-

er, Pioneer’s minimum
advertised price (going I)l TURE

lower jeopardizes a retail-
er’s co-op allowance). The
suggested list for the DVL-
90 is $1,750.

Now the proud owners
can slip dust covers on their
purchases, kick back, and
await arrival of DVD
releases. The initial batch

Dave’s Customers Want Their DVD;
“‘Das Boot’ Hikes Back To Theaters

the early days of World War II, has been lengthened to
include another hour of the 5% filmed for the original ver-
sions for theaters and TV. It opens April 4 in 20 cities.

Columbia TriStar Home Video hasn’t set a release date,
but the studio expects a strong retail response. First, “Das
Boot” director Wolfgang Petersen has helmed several big
Hollywood features, including “In The Line Of Fire” and
“Outbreak.” Second, “Das Boot” performed well at the box
office and, in a dubbed version, for video retailers when the
business was young and a lot smaller.

In fact, the movie was a consistent winner for Columbia,
which took the Video Software Dealers Assn.’s foreign film
—— - - rental trophy three years
| inarow. Its sell-through
l potential has never really
been tapped.

i By the way, 20th Centu-
1
|

ry Fox Home Entertain-
ment still has no plans to
take advantage of the
“Star Wars” excitement
and remarket the trilogy.
The studio’s next opportu-

X

of movies, from Warner
Home Video, MGM/UA
Home Entertainment, and a few other suppliers, won’t
reach retail until late March, and then only in selected mar-
kets. As to what the early adopters can watch in the mean-
time, “your guess is as good as mine,” Saphir says. All that
Pioneer provided Dave’s was a three-clip demo disc used
to illustrate DVD features.

But there’s a method to the buying madness. The DVL-
90 also plays laserdiscs and CDs, so Dave’s regular cus-
tomers can dip into their libraries for stop-gap entertain-
ment. Of course, that's not the chief reason for the
purchases. Saphir is probably right when she noted, “These
people are so hot on technology, they’ll wait [for titles].”

Dave’s is one of 26 Pioneer dealers in the U.S. to get
delivery, most of whom began selling the DVL-90 Feb. 19.
Two additional models, the DVD-500 and the DV1.-700, will
follow shortly.

ONE MORE TIME: “Star Wars,” anniversaries, and the
mania for director’s cuts should bring another influx of
high-profile sell-through releases to retail. Movies like “Das
Boot,” first released on video in the early '80s, are more
than just another catalog entry bundled off to stores as
part of a budget package.

The titles, instead, will get a theatrical showcase and the
opportunity to reignite consumer interest. Scheduled for
big-screen return engagements are “The Godfather,”
“Grease,” and “Saturday Night FFever” from Paramount
and “Close Encounters Of The Third Kind” and “Das Boot”
from Columbia.

“Das Boot” is a good example of the rerelease trend. The
1981 German-language feature, about a U-boat patrol in

by Seth Goldstein

nity: after George Lucas
finishes his “prequels,”
due on the cusp of the millennium.

CYBER-ANIME: Japanimation has arrived—on the
Internet. Beginning March 1, a new venture called Binary
Media Works activates its Japanimation Station site on
America Online’s International Channel. Binary Media, a
subsidiary of anime pioneer Central Park Mediy, is offer-
ing links to retailer Web pages and will tag dealers selling
Japanese cartoons.

“As far as we know, this is the first time a video publish-
er has launched a site on AOL,” says Binary Media presi-
dent Lewis Gersh. “We’ll have a full storefront” with
release schedules, a eatalog, and the ability to download
digitized images available to any anime supplier. Central
Park has signed, providing 450 items, including videos, CD-
ROMs, and comics. Binary Media has also developed a site
for Software Sculptors, another Japanimation supplier and
a likely cross-promotional partner.

Meanwhile, New Market Sales in Wilmington, N.C.,
which distributes the AnimEigo Japanimation line, is try-
ing its hand in cyberspace. One Internet site handles mail-
order sales of special-interest videos, including martial arts
and the “Great Chef” series and TV oldies like “Make
Room For Daddy” and “I Married Joan.” A second is for
kitchen buffs who can track down retailers of a pair of
“Famous Kids Concoctions” videos. Each sells for $19.95.

VIDBITS: The East Coast Video Show (ECVS) has
200,000 square feet of exhibit space for its Oct. 7-9 event
at the brand-new Atlantic City Convention Center. Last
year, ECVS drew 8,329 attendees, an 18% gain over 1995.

pendulum had swung in favor of a joint
direct-response and retail campaign,
maintained that retailers were too
quick to pull fitness cassettes off the
shelves, and agreed that bottom-line
pressures forced them to make deci-
sions quicker than they might other-
wise.

Attendees, some of them video
wannabes trying to locate their first
bottom line, found it hard to relate.
With many movies selling for less than
$10, “retail is tougher than ever,” said
Al Cattabiani, president of Wellspring
Media, which is placing more emphasis
these days on its catalog. Even so, it’s
harder for special-interest producers

Show: Special Interest Reality Check
Vendors Face More Elusive Niche At Retail

to get their titles listed. Wellspring
accepts approximately 300 of 2,000 sub-
missions, a percentage that’s good only
in comparison to the small quantities
that stores purchase.

Veterans like Cattabiani were more
in evidence at Discovery '97 than at
meetings of the now-defunct Special
Interest Video Assn. (SIVA), according
to organizer Paul Caravatt. “I think the
naive independent producer has disap-
peared or is disappearing. People are
much savvier these days,” he says.

That hasn't made entry any easier.
Demand for documentaries, instrue-
tional videos, and the like grew 17% in

(Continued on page 56)

Creativity, Branding Deals Keep
Rhino Home Video On Its Toes

B BY ANNE SHERBER

NEW YORK—With VCRs in most
television homes, program suppliers
can march to the beat of a different
drummer. Rhino Home Video feasts on
the chance to be different. “There’s no
accounting for people’s taste,” says VP
Arny Schorr. “There’s a market for
everything.”

Rhino Entertainment, the parent
company of Rhino Home Video, which
calls itself the world’s leading pop-cul-
ture archivist, has built a tidy business
proving that sentiment. And Schorr
has led his division to success using
that notion as his guide.

Schorr, an industry veteran who
joined the 12-year-old home video unit
almost 10 years ago after stints at

Video Gems and Media, heads a five-
person staff. Best known for its release
of “The Monkees,” the catalog runs the
gamut from music video, classic, and
not-so-classic TV to campy, low-budget
horror films, all acquired and market-
ed by the Santa Monica, Calif,, staff.

“We have two salespeople, a sales
and marketing administrator, and a
creative services person,” says Schorr;
“We're very efficient.”

Low overhead is not the only thing
that has kept Rhino Home Video afloat
during a period when independents
have become an endangered species.
Schorr has responded to the shifting
landscape in various ways. “Creating
brand identity for our lines is impor-
tant,” he says.

(Continued on page 56)

DANGEROUS
CURVES AHEAD.

- y PLAYBOY® -
i -

But what a ride it promises to be: Playboy’s newest release
is rounding the corner at breathtaking speed to put your sales into
overdrive. Exclusively from Playboy Home Video.

PLAYBOY HOME VIDEO
www.playboy.com
© 1997 Playboy. All Rights Reserved.
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FARGO’ JACKPOT: Critics
awards are dandy, but it took the
seven Oscar nominations for “Fargo”
to put PolyGram Video in high gear
for the dark comedy’s sell-through
release March 4.

Although the movie has already
picked up more than 50 citations,
nothing bumps orders quite like
Academy Award potential. “Fargo”
also has the advantage of being the
only best picture nominee to be on
sale in stores weeks before the
March 24 telecast in Los Angeles.

Universal Studios Home Video had
1995 best picture nominee “Babe” in
stores just a few days prior to the
1996 show;, and

PolyGram Out Of The Gate
Selling ‘Fargo’ Oscar Nods

shelf since October.

THANKS, BUT NO THANKS: Not
only has Blockbuster Entertainment
chairman Bill Fields moved the com-
pany from the beaches of Fort Laud-
erdale, Fla., to the dusty plains of
Dallas, but he’s implementing a “no
gifts” policy for all employees,
according to retail sources.

It’s standard Hollywood practice
to send retail buyers and executives a
crateful of spiffs to promote the lat-
est video releases. However, effective
immediately, suppliers can purge all
Blockbuster employees from the list
of those receiving product freebies

and invitations

Warner Home
Video advanced
the release of
“The Fugitive”
by a week to
take advantage
of its best pic-

SHELF
TALK

by Eileen Fitzpatrick

to junkets and
business meet-
ings at four-
star restau-
rants. Or even
a burger and
fries at Me-

ture nomina-
tion in 1993.

In 1995, PolyGram repriced its
best picture nominee, “Four Wed-
dings And A Funeral,” around Oscar
time, but held back shipments until
after the awards show, during which
it lost to “Forrest Gump.” For
“Fargo,” though, the supplier has had
plenty of time to plan.

“We saw this happening with
‘Fargo’ and were prepared for it,”
says PolyGram VP of marketing
David Kosse. “We didn’t see seven
nominations, but we knew we had a
shot at sweeping the major awards.”
In addition to best picture, “Fargo”
picked up nominations for best
actress (Frances McDormand), best
supporting actor (William H. Macy),
cinematography, directing, film edit-
ing, and original screenplay.

Kosse says that his sales force “has
been attacking” the Oscars since the
announcements were made Feb. 11.
When “Four Weddings” got the nod,
orders for the title increased by 50%-
60%. The response for “Fargo” has
been even stronger, he adds.

In addition to burning up the
phone lines to alert dealers, Poly-
Gram will increase its national TV
and cable advertising for the title.
The Sundance Channel will air more
than 100 spots for “Fargo” through
mid-March, and it’s sponsoring a
sweepstakes that will award a trip
for two to the 1998 Sundance Film
Festival.

TV spots will tag the contest, and
the cassette box will alert consumers.
Entry forms can be found inside each
“Fargo” cassette.

Kosse says that PolyGram has dou-
bled its order of “Fargo” snowglobes,
featured as promotion gimmick of the
week in Entertainment Weekly; they
are included in the $34.95 widescreen
collector’s edition. On-pack star
bursts highlighting the nominations
will be affixed to each cassette.

“We’re doing everything we can to
support retail because ‘Fargo’ is the
only best picture film in stores right
now,” says Kosse. “We don’t know
how well we’ll do at the end of March.
But retailers can win with the title
right now.” It has been on the rental

Donald’s, for
that matter.

Most industry observers say the
no-gifts poliey isn’t unexpected.
Fields did exactly the same thing at
Wal-Mart. “It’s not necessarily a bad
thing,” says one retailer, “because it
eliminates any potential for conflict
from the start.”

F OX GETS RELIGIOUS: The" 1966
star-studded spectacle “The Bible”
will headline 20th Century Fox Home
Entertainment’s Easter promotion.
It’s due March 11 at $19.98.

The all-star cast includes George
C. Scott, Ava Gardner, and Peter
O’Toole. John Huston, who also
plays Noah, directed the movie,
which depicts the first 22 chapters of
the book of Genesis and runs almost
three hours.

Fox will package the video with a
coupon worth up to $12 off the New
International Version Study Bible,
Book of God, or Book of Genesis. The
studio will also advertise the title and
Bible offer in a coupon insert sched-
uled to appear in Sunday newspaper
editions prior to Easter.

DVD AT NARM: The National
Assn. of Recording Merchandisers
will hold a DVD seminar at its annu-
al convention in Orlando, Fla., March
8-11, two weeks before Warner Home
Video rolls out the first titles March
24 in six cities (Billboard, Feb. 8).

Best Buy video merchandise man-
ager Joe Pagano and Wherehouse
Entertainment senior VP Steve
Brown, whose companies are two of
the 20 retailers selected for the test,
are scheduled to participate on the
panel. Pagano will moderate the ses-
sion, scheduled for the morning of
March 10.

Other panelists include MGM/UA
Home Video executive VP David
Bishop, Image Entertainment
senior VP David Borshell, Univer-
sal Studios Home Video president
Louis Feola, Sony Corp. VP Bud
O’Shea, Warner director of DVD
John Powers, Recording Industry
Assn. of America executive VP
David Leibowitz, and PolyGram
Video president Bill Sondheim.

Billboard.,

MARCH 1, 1997

kj
— =
< | COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
<« | < | &
g8z s
2|z |05 w31 4 | 8E
215 | ¢ Label Principal o8| 2|8
T |2|x TITLE A - rincipa $s| & | %5
= 3 = Distributing Label, Catalog Number Performers p¥-4 x |n3
*kxk NO. 1 *
Walt Disney Home Video i
1 | 18| 71 | BAMBI Buena Vista Home Video 942 A‘mmated 1942 | G | 2699
VCI ) )
2 2 38 | RIVERDANCE-THE SHOW Columbia TriStar Home Video 84060 Various Artists 1996 | NR | 24.95
) Will Smith
3 1 | 12 | INDEPENDENCE DAY FoxVideo 4118 . Jeff Goldblum 1996 | PG-13 | 22.98
MCA/Universal Home Video Robert De Niro
4 6 2 CASINO © Uni Dist. Corp. 82592 Joe Pesci 1995 R 19.98
1 Walt Disney Home Video e ’
5|9 3 | D3: THE MIGHTY DUCKS Buena Vista Home Video 9182 Emilio.Estevez 1996 | PG | 2299
K ; Jennifer Saunders
6 | 4 | 4 | ABFAB: THE LAST SHOUT PolyGram Video 4400450113 L) 1997 | NR | 19.95
MCA/Universal Home Video Bruce Willis
1| 7| 2 | 12 MONKEYS © Uni Dist. Corp. 82751 Brad Pitt 1995 ] & 11998
Walt Disney Home Video Tom Hanks
8 5 16 TOY STORY Buena Vista Home Video 6703 Tim Allen 1995 6 2%.99
= ) Danny DeVito
9 10 7 MATILDA Columbia TriStar Home Video 86863 Rhea Perlman 1996 | PG | 15.95
MCA/Universal Home Video .
10 | 3 | 14 | THE NUTTY PROFESSOR < Uni Dist. Corp. 82594 Eddie Murphy 1996 | PG-13 | 22.98
11 | 8 | 14 | MISSION: IMPOSSIBLE Paramount Home Video 31899-3 Tom Cruise 1996 | PG-13 1449
PLAYBOY CELEBRITY CENTERFOLD: Playboy Home Video
12| 11| 12 | shANNON TWEED Uni Dist. Corp. PBVO796 Shannon Tweed )l G Bhed
, Ptayboy Home Video . .
13 | 16 | 3 | PLAYBOY'S TWINS & SISTERS TOO Uni Dist. Corp. PBVOBOS Various Artists 1997 | NR | 1998 !
MGM/UA Home Video Elizabeth Berkeley |
14 | NEWD | SHOWGIRLS Warner Home Video 905525 Kyle MacLachlan 1995 | NC-17 | 1998
. Helen Hunt
15 | 12 | 20 | TWISTER Warner Home Video 20100 8ill Paxton 1996 | PG-13 | 22.96
16 | 13 | 3 | ALASKA Columbia TriStar Home Video 80200 Charlton Heston 199 | PG | 1495
. . John Travolta
17 | 17 | 55 | GREASEA Paramount Home Video 1108 Olivia Newton-John 1977 | PG | 1495
18 | 15 | 14 | 311: ENLARGED TO SHOW DETAIL PolyGram Video 4400439253 311 1996 | NR | 19.95
. John Travoita
19 | 20 | 3 | BROKEN ARROW FoxVideo 8963 Christian Slater 199 [ R | 1998
20 | NEWD) | KIDS Vidmark Entertainment 6311 Not Listed 1995 | NR | 1998
. Mark Hamill
21 | 32 | 63 | STAR WARS TRILOGY FoxVideo 0609 Harrison Ford 1995 | PG | 4998
. Mel Gibson
22 | 14 | 25 | BRAVEHEART Paramount Home Video 33118 T el 1995 | R | 2495
; Walt Disney Home Video Richard Dreyfuss
23 | 21 | 18 | JAMES AND THE GIANT PEACH Buena Vista Home Video 7894 Susan Sarandon 199 | pe {2299
24 | 26 | 30 | COPS: TOO HOT FOR TV! © MVP Home Entertainment 1001 Various Artists 1996 | NR | 19.98
MCA/Universal Home Video .
25 | 19 | 8 | THE LAND BEFORE TIME IV Uni Dist. Corp. 82396 Animated 199 | NR | 19.98
PLAYBOY: 21 PLAYMATES Playboy Home Video ) ]
26| 24 | 8 VOLUME I Uni Dist. Corp. PBVOSOS Various Artists 199 | NR | 1998
THE TRUTH ABOUT ) Uma Thurman
21 | NEW D) CATS AND DOGS FoxVideo 0899585 Janeane Garofalo 1995 | PG-13 | 19.99
. New Line Home Video Christian Slater
28 | NEWD | BED OF ROSES Turner Home. Entertainment N4409 Mary Stuart Masterson 1993 | PG| 1498
MCA/Universal Home Video Henry Thomas
29 | 23 | 89 | E.T. THE EXTRA-TERRESTRIAL Uni Dist. Corp. 82864 e 1982 | PG | 1498
LES MISERABLES: 10TH VCI ) )
30 | 25 | 13 | ANNIVERSARY CONCERT Columbia TriStar Home Video 88703 Vartous Artists 1936]§! NR |43
31 | NEWDP | FLY AWAY HOME Columbia TriStar Home Video 82433 j‘:f;‘f)gsg‘l‘;” 199 | PG | 1998
Walt Disney Home Video . R
32 | 22 | 21 | OLIVER & COMPANY i e duvae s Animated 1988 | G - [ 26.99
WALLACE AND GROMIT: A CLOSE BBC Video )
Bl SHAVE FoxVideo 8399 Animated 1996 | NR | 9.98
MGM/UA Home Video Judy Garland
34 | 28 | 202 | THE WIZARD OF 0Z ¢ Warner Home Video 205808 Ray Bolger 1939 | G | 1998
New Line Home Video Martin Landau
35| 3 4 THE ADVENTURES OF PINOCCHIO Turner Home Entertainment N4438 Jonathan Taylor Thomas el 6 19.98
36 | NEWD | AC/DC: NO BULL Elektra Entertainment 40192 AC/DC 1996 | NR | 19.95
y Miramax Home Entertainment Toni Coliette
37 | NEWD | MURIEL'S WEDDING Buena Vista Home Video 4701 Bill Hunter 1995, | R 11999
MCA/Universal Home Video Paul Hogan
38 | 39 | 16 | FLIPPER © Uni Dist. Corp. 82825 Elijah Wood 199 | PG | 19.98
THE WALLACE AND GROMIT BBC Video )
39|37 | 14 GIFT SET FoxVideo 4101059 Animated 1996 | NR | 2498
WILLY WONKA AND THE ' Gene Wilder
40 | 40 | 19 | CHOCOLATE FACTORY Warner Home Video 14546 Jack Albertson 1971 | 6 |1998

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested
retail. @ ITA gold certification for a minimum of 125,000 units or a dotlar volume of $9 million at retail for theatrically released programs, or of at teast 25,000 units and $1
miltion at suggested retail for nontheatrical titles. < ITA platinum certification for a minimum sale of 250,000 units or a dollar volume of.$18 million at retait for. theatricaily

d programs, and of at Jeast, 50,000 units and $2 million at suggested retail for nontheatricat titles. © 1997, Billboard/BPI Communications.
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MERCHANTS & MARKETING

SHOW: SPECIAL INTEREST REALITY CHECK

(Continued from page 53)

1996, consultant Dick Kelly told a Dis-
covery "97 audience of about 150, but
few suppliers benefit.

Kelly, president of Cambridge Asso-
ciates in Stamford, Conn., said that the
top five vendors last year accounted for
$500 million of special-interest sales of
$853 million, up from $731 million in
1995. The following 10 vendors scooped
up about $265 million. In all, 15 compa-
nies controlled 89% of the market,
many of which were aided by “some
form of relationship" with the home
video majors that have distribution
clout, he added.

At the same time, those relationships
are beginning to fray. Bill Sondheim,
president of PolyGram Video, said that
he’s producing more releases and buy-
ing fewer—a trend seconded by BMG
video president Joe Shults and Sony
Wonder GM Ted Green.

That represents yet another barrier
for outsiders who, at SIVA seminars a
couple of years ago, were told that they
had to have a fully made series to be
considered for distribution. Before
then, a single title often was sufficient.

Raising the retail minimum serves to
keep producers in direct mail, which
promises easier access to consumers. Of
the six special-interest categories, only
two—exercise and sports—are
stronger at retail than in catalogs, said
Kelly. Sales of the other four—docu-
mentaries, travel, classic TV, and
other—are predominately direct. In the
case of documentaries, only one cassette
in 10 was sold over the counter last year.

Not surprisingly, Kelly described
video stores as a “great opportunity”
for program suppliers, but, for some
reason, an unrealized one.

PolyGram, BMG, and Sony Wonder
are busy trying to realize that oppor-
tunity. One reason they prefer original
productions is that “you can control
branding yourself,” said Shults. Brand-
ing, the three reminded the audience,
can make or break a product.

Discovery '97 was held during Toy
Fair, where BMG, PolyGram, and Sony
Wonder executives spent considerable
time scouting for product with cross-
promotional potential. More than in
years past, the companies have done
their homework, and they can ignore
the temptation to play catch-up with
toymakers.

“By the time [Toy Fair] arrived, I
don’t think there was any property we
hadn’t seen,” said Shults. There’s less
reliance on toys to clear a retail path
for videos. Sony Wonder, Green noted,
sold more than 600,000 copies of “Elmo
Saves Christmas” without the help of
any “Sesame Street” playthings.
“We've changed,” he commented.

In fact, the three panelists questioned
the power of TV to move cassettes. It
used to be an article of faith that
“Sesame Street” on PBS paved the way
for the series at retail. Now Sondheim
isn’t sure: “A lot of those formulas have
been proven wrong. They're no longer
a guarantee of success on video.”

Green noted that a stellar PBS show;
“Puzzle Palace,” has been a “really

tough sell. Its performance has been
mediocre.” On the other hand, Sony
Wonder’s Bible series for children is
doing well despite—or perhaps because
of—the lack of broadcast exposure.
As much as he appreciates kid-vid
sales, Green is careful to avoid the age
demo least likely to buy cassettes—the
6- to 11-year-old 'tweeners. “We’re kind
of skipping them,” he said. “They’re
very fickle and very hard to reach.
We've gone instead to both ends of the
spectrum.” BMG is focusing on

preschool, where TV “still means some-
thing,” Shults adds.

Quick sales mean even more for
Shults, who says that bottom-line pres-
sure takes precedence over a three-
year plan: “Success is gauged from fis-
cal year to fiscal year.” Sondheim
agreed: The patience shown in devel-
oping past hits “would be incredibly
tough” now.

Happy with the turnout, Caravatt
hopes to restage Discovery. He's ready
for a second New York show in Novem-

ber and considers Chicago, in conjunc-
tion with a new trade association, and
Los Angeles possible sites. The six
duplicator sponsors “want to go on
again,” Caravatt claims. An added
attraction could be workshops for inde-
pendent producers trying to break into
the market.

However, sounding very much like a
chastened special-interest entrepre-
neur, Caravatt says of Discovery 97, “I
made a few bucks, but not enough for
something I want to do for a living.”

CREATIVITY, BRANDING DEALS KEEP RHINO HOME VIDEO ON ITS TOES

(Continued from page 53)

Last year, the company signed a
long-term video distribution deal for
all of Comedy Central’s original pro-
gramming, including series such as
“Politically Incorrect,” “Dr. Katz:
Professional Therapist,” and “Comics
Only.” “Now that ‘Politically Incor-
rect’ has moved to ABC, there’s a lot
of new and renewed interest,” says
Schorr.

To capitalize on the Comedy Central

Billooard.

brand, Rhino has also acquired prod-
uct that is identified with the channel
but not owned by it, including “Mys-
tery Science Theater 3000 and “The
Kids In The Hall.” Both series have
large, devoted followings.

“‘Mystery Science Theater 3000’
has 70,000 people in their fan club
through Comedy Central,” Schorr
notes, all potential buyers of the videos.

Comedy Central titles are linked

through similar packaging and use of
the logo. Schorr says that Rhino is in
the process of formulating point-of-
purchase materials, including displays
and signage, so retailers can create in-
store Comedy Central displays.

A distribution deal with the Sci-Fi
Channel will allow Rhino to expand its
branding strategy. According to
Schorr, “We will acquire the product

(Continued on next page)
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RECREATIONAL SPORTS. HEALTH AND FITNESS..
* % NO.1 % % * & NO.1 % %

NBA AT 50 THE FIRM: AEROBIC INTERVAL TRAINING

1 INEW D | Fouvideo (CBS/Fox) 8450 1938 | 117 117 gy video 80112-3 19.%8

9 | 5 |41 | MICHAEL JORDAN: ABOVE & BEYOND lsg| | 2| g | 17| THE FIRM: COMPLETE AEROBIC WEIGHT TRAINING | o oo
FoxVideo (CBS/Fox) 8360 : BMG Video 80115-3 -
MICHAEL JORDAN: COME FLY WITH ME# THE FIRM: NOT-SO-TOUGH AEROBICS

3| 5 |360| Foxvideo (CBS/Fox) 2173 1998 | 3| 1 |43 | guG video 80122 14.98
THE 1996 WORLD SERIES VIDEO THE FIRM: LOWER BODY SCULPTING

41 1| 13 0rion fiome Video 91096 198 | 4110 | 33 | BG video 80120 LRE

5 | 4 [ 47 | NFL: 100 GREATEST FOLLIES 1995 | 5| 5 | 13 | CRUNCH: FAT BLASTER PLUS s0s
PolyGram Video 8006326733 . Anchor Bay Entertainment SY10092 )
PINSTRIPE DESTINY THE FIRM: TIME CRUNCH WORKOUT

61101 7 | Grion Home video 96012 1998 1 6| 4119 gyic Video 80113-3 LR
MICHAEL JORDAN: AIR TIME THE FIRM: BODY SCULPTING BASICS

T | 3 181 o ideo (CBS/Fox) 5770 1998 | 7|20 |49 | guc video 80110-3 R
NHL POWER PLAYERS THE GRIND WORKOUT: FITNESS WITH FLAVA®

8 [NEWD | \ideo (CBS/Fox) 8427 (2 8 | 3|59 | Sony Music Video 49796 el

9 | 12 ] 49 | DALLAS COWBOYS: SUPER BOWL XXX CHAMPIONS [\goc| [ g [ , | |7 | THE FIRM: ABS, HIPS & THIGHS SCULPTING | 4.0
PolyGram Video 8006353633 : BMG Video 80114-3 -
DORF GOES FISHINGS THE FIRM: TOUGH AEROBIC MIX-FIRM PARTS

10 13 [419] yiciory 1995 1100 9 | 19| gy video 801173 19.98
DREAM TEAM 1996 GOES FOR THE GOLD THE GRIND WORKOUT HIP HOP AEROBICS

11] 11|35 | Fvideo (CBS/Fox) 8343 1498 111111 | 87 | sone music Video 49659 —
MICHAEL JORDAN'S PLAYGROUND THE FIRM: UPPER BODY

12114 | 267 | FoVideo (CBS/Fox) 2858 1998 |12 | REENTRY | i Video 80118-3 1498

13| 5 | 27 | THE OFFICIAL 1996 NBA FINALS ViDEO sl 113] 6 | 13 | THE GRIND WORKOUT: STRENGTH AND FITNESS ||, o0
FoxVideo (CBS/Fox) 8345 ' Sony Music Video 49805 '
CONNIE GOMPERT AND THE PACK PAULA ABDUL'S GET UP AND DANCE!

14 |NEWD| o e ram Video 4400541873 1995114 | 18 | 59 | (i’ Home Video 0114 e
MICHAEL JORDAN: THE ULTIMATE COLLECTION KATHY JRELAND’S ADVANCED SPORTS FITNESS

15116 | 13 | £o,ideo (CBS/Fox) 4101090 2% |15 |NEWP| (0 Ervertainment L
MIKE TYSON: THE INSIDE STORY KATHY IRELAND'S ABSOLUTELY FIT

16| 20| 57 | Mp) Home video 7074 1998 | 16 [NEWP (L0'e e tainment ey

17| & | 3 | THE ULTIMATE FIGHTING cHaMPIONSHIP 4 [( ol [17] 13 5 | KATHY SMITH: FUNCTIONALLY FIT-PEAK FAT BURNING |, 46
Vidmark Entertainment VM6372 : WarnerVision Entertainment 50926-3 ’
SHAWN KEMP THE REIGNMAN YOUR BEST BODY: ABS & MORE

18 | REENTRY | 0\ Video (CBS/Fox) 8219 1998 118 |17 | 3 | Foevideo [CE
THE BROOKLYN DODGERS-GIFT BOX SET THE FIRM: 5 DAY ABS

19 | REENTRY | £<on Home Video 44146 8.95 |19 | REENTRY | g Video 80116-3 L&)
ICE HOT KATHY SMITH: FUNCTIONALLY FIT.LOWER BODY FIRMING

20| 19| 7 | Foxvideo (CBS/Fox) 8426 1498) 12014 | 3 | Wamenvision Entertainment 50925-3 RE
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grams, or 50,000 units or $2 million at suggested retail for nontheatrical titles. © 1997, Billboard/BP1 Communications.
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from producers and release it with the
. Sci-Fi Channel logo. It'’s exciting
because a lot of this product wouldn’t
& see the light of day otherwise.” He
COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES B - . 2 .
5 ﬁ 8 REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan® o e.XI)eCt.S the f.‘ll st eledses h Oim the ACE
¢ ¥ |3 FREINN 28 line this spring.
2 | 5| ¢ |TI7LE, Label Principal g |8 Another way of adjusting to market
£ | 5 | = | Distributing Label, Cataiog Number Performers 2 |@5| conditions is to follow the downward
* % NO.1 % % pricing spiral. Rhino’s $7.95 line is a
T B B Sy IO T e C(;NCERT mix of product. “We started last year
¥ 5 . 2 . , ) q e s »
1| 1] 20 | ey conmbia Tristar Home video 88703 Vi HRIES LF | 248 ‘éVl}tlh a gt OU‘PI 01] 18 horrot (tillln(]isly()
chorr says. “In January we adde
THE COMPLETE WOMAN IN ME @ B . p .
2| 2 | 13| poyGram video 4400450893 Shania Twain tF 995 | different classic TV shows” from the
ENLARGED TO SHOW DETAIL —1  ’50s and eatly '60s, featuring such per-
3| 3| 15 | poiyGram video 4400439253 311 LF 11995} formers as Angela Lansbury, Michael
Landon, Charles Bronson, and Bette
GET SERIOUS! et ’
4| 41 6 | \ica musc video 11557 Ray Stevens \F|15%]  Davis. o _
THE EVOLUTION TOUR: LIVE IN MIAMI The label is in contrast to Rhino’s
3 | 6 | 13 | £pc Music video Sony Music Video 50149 Gloria"Estefan 'f |19%|  front-line product, which carries sug-
THE BEATLES ANTHOLOGY gested retail prices ranging fl'om
6| 11| 2 Capitol Video Turner Home Entertainment 5523 ThelBeatles £ 98 $12~95‘$19-95- “We needed to be a lit-
VIDEO HITS: VOLUME 1 tle bit more aggressive” with budget
T | 5 | 16 | Warmer Reprise video 3-38428 Van Halen LF 11998 releases, says Schorr, in order to reach
OUR FIRST VIDEO A% Mary-Kate &
8|7 |163 Dualstar Video WarnerVision Entertainment 53304 Ashley Olsen 7SF 12435
WOW-1997 . )
9 215 Sparrow Video Chordant Dist. Group 1615 Various Artists LF Hi19:98
10! 9 13 BLOOD BROTHERS Bruce Springsteen & i l1098
Columbia Music Video Sony Music Video 50139 The E Street Band :
PULSE A’ !
11|38 |88 Columbia Music Video Sony Music Video 50121 Pink Fioyd LF | A%
LIVE SHIT: BINGE & PURGE A" )
12 | 13 | 164 | e Entetainment 5194 Metallieq LF |98
LIVE FROM AUSTIN, TEXAS @ Stevie Ray Vaughan
13| 14 | 68 Epic Music Video Sony Music Video 50130 & Double Trouble L BE
LIVE AT THE ACROPOLIS A’ .
14| 15 | 154 Private Muslc BMG Video 82163 i L 11338
NO BULL: LIVE AT PLAZA DE TOROS, MEXICO " ) " ]
151 10 |13 | Cioira Entertainment 40192 AC/DC IF |19.95 Thg Kids }n The qul has beeq atop
THE ROLLING STONES ROCK & ROLL CIRCUS celling Egtegiier IO g SEEs,
16 | 17 | 18 | ngieo video 3878110033 Various Artists IF |2498|  which dotes on the offbeat.
THE BOB MARLEY STORY A Bob Marley
17| 16 | 128 | \ang video PolyGram video 4400823733 And The Wailers bl
VIDEO GREATEST HITS-HISTORY A ; mass merchants, audio/video retailers
18 | 18 | 83 | £ic Music Video Sony Music Video 50123 Michaelplacksan L[S . 0 o - G
and video specialists. He adds: “We
19| 22 | 115 E‘;ftk ::mEeEVZldEeso SrYiED’;zstA;or - Eagles | 2408 dqn’t advertise [those t1t.les]. in dis-
ol tributor mailers because it’s just not
201 19 | 37 sBcl;g :rﬁisvaDderYsoss Weird Al Yankovic s [9ss| cost effective. So our penetration of
- mom-and-pop stores is probably not
21 | Re-ENTRY | REMOTELY CONTROLLED © Mark Lowry r |29  what it should be.” _
Rhino Home Video benefits little
92 | 20 | 12 | TEEN SPIRIT: THE TRIBUTE TO KURT COBAIN ., ¢ |19ss| from Rhino Records’ relationship with
PolyGram Video 4400452653 . . o
music retailers. “A lot of our success
23| 24 | 15 | CRANKIT UP Jeff Foxworthy sf | 998| has to do with the relationships that
Warner Reprise Video 3-38460 3 . o
A Tt A we've established ourseives,” Schorr
24 | 23 1105 | \CM/UA Home Video Warner Home Video 700166 The Beatles LF | 998 says. He points to the Ed Woc_)d colle?-
e e tion of three of the camp director’s
25 RE-ENTRY Warnervision Entertainment 50335-3 Tori Amas LF | 16.98 _beSt'k_nown movies paCkagEd tog_ether
— e T E CrE in a pink angora sleeve as the kind of
26 21 53 Columbia Music Video Sony Music Video 50134 Mariah Carey LF | 1998 videos that I'IECOI‘.d stores Ca_n Se“
T T Soil G — Schorr maintains that Rhino is well-
27 | 37 | 113 | Getten Home Video Un Dist. Corp. 39541 Nirvana \F |2#98|  situated for the shift from rental to
ERENE ST D= ol e o sell-through. Some very brief forays
28 | 27 | 65 | ¢'\yest Home Video BMG video 1573 A Lacksor LF |14%| into rental notw1thstandi_ng; sell-
A TRIBUTE TO STEVIE RAY VAUGHAN — through has always been Rhino’s spe-
29 2 28 Epic Music Video Sony Music Video 50144 various Artists LF 189 Clahty- His Strat‘egy 18 Slmple: “I don’t
buy product based on what I like or
LIVE AT THE EL MOCAMBO A . . .
30 | RE-ENTRY | ' "Music video Sony Music Video 19 V-49111 Stevie Ray Vaughan F 11998 don’t like. I don’t overspend for acqui-
sitions. And we’re very creative in
TICKET TO NEW YEAR'S @ : NS
31 [RE-ENTRY | \ " Home Video 31988 Grateful Dead IF |29%|  terms of merchandising. When you
ELVIS ALOHA FROM HAWAI _ don’t have enormous overhead and you
32129 | 8 | (ightvear Ent. Wamervision Entertainment 5042 Al P 11998 make realistic deals, there’s money to
— "
MTV UNPLUGGED ‘ . be made.
33|32 | 19| wv music Television Sony Music Video 19 V-50148 Aliggh nTCHain LF | 19.98 He expects the VCR to be around
I . . . .
34 | 35 | 7 | 33 U3 REVOLUTIONS PER MONKEE ®  Moniees | for a l_ong time, which suits Rhino.
Rhino Home Video 2186 ) “This is not a cutting-edge company in
1 terms of technology,” Schorr acknowl-
35(30 3 :’E PRESWHATRWESARE Sepultura \F | 1998 o B ¢ .
oadrunner Video 91 edges. “We’re the very tip of the tail. 1
36 | 28 | 13 | LIVE AT THE ISLE OF WIGHT, 1970 [ R ¢ |1osa can’t wag the dog.” DVD isn’t in his
Rhino Home Video 72301 ) | future, nor does he believe video-on-
a7 33| a5+| THEIVIDEGICOLLECTION:IVOL. Il e ¢ |1es|  demand (VOD) will be a serious threat
Capitol Video 77820 ' any time soon. Schorr thinks only a
SOMETHING BEAUTIFUL small percentage of consumers will
8|2 | 4 ‘ Gaither & Friends (F | 1495 it
3 Chordant Dist. Group 4623 i use VOD when and if it does become
RATEFUL TO GARCIA . : | available.
3938|536 Various Artists (|9 ! , .
Channel One 39733 In fact, unlike many independents,
HOMECOMING TEXAS STYLE : ) Schorr is optimistic about Rhino’s
40 |NEW D> ! Gaither & Friends If |2995 .
ChordantiDistaGIoupI 62 future. “We have found a niche. We

have developed it. We continue to devel-
op it,” he says. “What I can tell you is
that we’ll still be here when a lot of
companies won't be.”
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:JL—:) % g TITLE (Rating) l[i?skt)zllauting Label, Catalog Number E:";g"l::l's
*kxx NO. 1 % * %
1] 1| 4 | PHENOMENON (PG) Eiii"f&’.!éﬁ?f!&?ﬁé’o 8293 i(;?: sT:A::wtazck
2| 2|7 |ATIMETOKILL®) Waner Home Video 14317 Z::gf:’gfjﬁfgf“ghey
3|3 |5 | KINGPIN (6-13) MGMIUA Home Video 905769 gy o "
o]« i weramen ey SR
9| 5| 4 | ESCAPE FROM LA. (R) Paramount Home Video 332493 Kurt Russel!
611! 2| THEFAN® ggli%bia TriStar Home Video mb;:y Ziir;;rso ]
716|6|Fepw MGM/UA Home Video 905763 ;?:;’;EBZIS:;;'”E
8 |NEWP | Jack (7613) e P gy, Fobin Willams
9| 9|19/ FaRGO R PolyGram Video 8006386931 m"ge; mca‘:c’;‘a"d
1077 |iner® Warner Home Video 14318 ey
11| 8 | 7 | CHAIN REACTION (PG-1) FoxVideo 0413085 o
12| 12| 3 | EDDIE (PG-1 e e g VWhoopi Gldberg
13| 14| 2 | ILPOSTINO (PG) g::nr;]a\:(i ;:Ezégt\e/:;ﬁrgggtl Massimo Troisi
1“7 THE ISLAND OF New Line Home Video Marlqn Brando
DR. MOREAU (PG-13) Turner Home Entertainment N4444 Vai Kiimer
15| 16 | 2 | SHE'S THE ONE(R) FoxVideo 4119 ?fn?iﬁ";\??ifon
16| 13 | 14 | THE NUTTY PROFESSOR & (P61 {‘J"ﬁ%’srt“g;;' ol Eddie Murphy
1] 2 [wssserv s S ]
18| 18 | 15 | ERASER () warner Home Video 14202 c;":::::m’if;?ge’
19117 | 12 | STRIPTEASE ®) (Slgiijggbia TriStar Home Video ED;ETRI\:;:;'ZS
200221 6 \[I)VOEII-.&(‘)(;MUESE?R'I)'HE g;léjg;bia TriStar Home Video Heather Matarazzo
21| 19 | 12 | INDEPENDENCE DAY (PG-13) FouVideo 4118 - g;]g:mm
2|5 2 |omounm e
23 | 20 | 11 | DRAGONHEART (PG-13 S e
24! 15 | 10 | THE CABLE GUY ®) (Slgljglsbia TriStar Home Video :;r:n(rllz;e)émde”d(
25 (36| 7 | AFAMILY THING (PG-13) MGM/UA Home Video 905535 T:zz: ED;‘I’T('MS
80| o [memempren loanoeene o
27| 24 | 18 | PRIMAL FEAR () Paramount Home Video 328323 Ef:’ff:;
28| 25| 3 | ALASKA (PG) (Slglgcr)n(;.)ia Tristar Home Video Charlton Heston
29| 29 | 3 | D3: THE MIGHTY DUCKS (P6) palt Deney vome vide0 gp Emio Estevez
30| 21| 7 | THE FRIGHTENERS ®) m"éi;“gf;' e Michael J. Fox
515 s s s e
27 2 [owerw EIEE e |
33 [INEWD | BOGUS (PG) Warner Home Video 13634 g;z?gbi‘;ﬁzzﬁ |
34 NEWD | TansroTTnG B i
33 [NEWD | THE BIG SQUEEZE (R Smg ::gx::g::: 80263 Filiféﬁl"sff e |
36 | 32 | 16 | THE ARRIVAL (PG-13) Live Home Video 60259 S e ]
5757 | 15| rovsror o T me |
38|28 | 14 | MISSION: IMPOSSIBLE (PG-13) Paramount Home Video 31899-3  Tom Cruise |
39| 38 | 15 | HEAVEN'S PRISONERS () ?uer:e:b E:rrlog]?e\:;jlz;ent N4443 Q\aercy ?2::: iP;asterson
40 |NEWD | cronang express o0 [T T, PRI

# |TA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for
nontheatrical titles. © ITA platinum certification for a minimum sale of 250,000 units or a dollar
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and
$2 million at suggested retail for nontheatrical tities. © 1997, Billboard/BP! Communications.
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ECDs Progress Toward The Foreground

B BY BRETT ATWOOD

LOS ANGELES—An unprecedented
number of enhanced CDs (ECDs) are
scheduled to hit retail in the next year,
as major labels and developers work out
the technical glitches and lack of a stan-
dardized production model that prevent-
ed the first generation of ECDs from
clicking with consumers and eritics.

Unlike that first generation, the new
wave of multimedia musie dises link
directly to the Internet, aiming to
merge ECD-stored content with up-to-
date information from the World Wide
Web.

Many major labels, such as Epie,
Columbia, and MCA, are increasing
their commitment to the format and
planning more ECD releases in 1997
than in 1996.

Sony Music, which brands its ECD
releases as CD Extra, is preparing to
unveil in the coming weeks “Con-
necteD” ECDs, which draw much of
their content from the Internet.

MCA, which has so far released very
few ECDs, is readying rock act Bob-
goblin’s “The Twelve-Point Master

Plan,” which is its first of many Inter-
net- lmked dises due in ’97.

Several other labels, including Loud
and N2K Encoded Music, are planning
to release all their forthcoming dises in
the ECD format.

Though the ECD format does appear
to be surviving, it still faces some key
obstacles that prevent its acceptance by
mainstream computer-owning music
consumers.

The most notable problem has been
computer owners’ continued frustration
with the Windows 95 operating system,
which has not been able to play ECDs
encoded in the “track one” format. How-
ever, that problem is expected to disap-
pear as all ECD development shifts to
the multisession technical format (Bill-
board, Sept. 21, 1996).

The remaining barrier is the lack of
a uniform standard among ECD pro-
ducers, which has caused many con-
sumers to be confused by inconsistent
installation procedures and differing
user interfaces.

“Consumers expect a CD to simply
play when it is placed in a CD player or
a videocassette to play when you put it

BOBGOBLIN

in a VCR,” says Albhy Galuten, VP of
interactive programming for MCA
Entertainment, adding that ECDs
should also launch without complex
installation procedures. “And, ultimate-
ly, the same dise should be able to work
in several different playback devices,
including computers and set-top Inter-
net TV boxes.”

Galuten is hoping that ECD develop-
ers and music labels will adopt his call
for “plug-and-play” simplicity in all
future ECDs.

“No broad-based acceptance of ECDs
will be possible without some form of

Web Mix Show Gives DJs Global Exposure

Netmix Site Also Lets Visitors Buy, Sample Dance Music

B BY GINA VAN DER VLIET

LOS ANGELES—The dance music-
themed site Netmix (http://www.net-
mix.com) is luring several of the
world’s top DJs to its biweekly Net-
mix Power Hour netcast, which will
soon begin airing on some traditional
radio stations.

The hourlong mix show spotlights
DJs from all over the world, showcas-
ing such talents as Armand Van
Helden, Richard “Humpty” Vission,
Laurent Garnier, Swedish Eagle, DJ
Lars, Roger Sanchez, Bobby D’Am-
brosio, and Bad Boy Bill.

In the coming weeks, DJ Jody will
be featured on the show. He is a mem-
ber of the deConstruction act Way Out
West, whose “The Gift” is No. 41 on
the Hot Dance Music/Club Play chart.

“We let the DJs pretty much pick
what they want to play and be really
creative,” says Netmix president
Tony Zeoli. “We don’t have to follow
a format like radio stations do.”

The guest DJs benefit from the
global exposure offered by the site,
which also lists information on how to
contact each DJ.

Additional exposure will come from
traditional radio stations KACD/
KBCD (Groove Radio) Los Angeles
and KZHT Salt Lake City, which plan
to air some Netmix spin shows and
will credit the Internet site on the air.
Netmix also plans to bring mix shows
supplied by the stations to its Inter-
net audience.

Groove Radio will also be involved
in simulcasting a March 25 Netmix
party in South Beach, Fla., on the
radio and over the Internet.

The music played on Netmix is
licensed by ASCAP and uses RealAu-
dio 3.0. There are plans to add a
video-streaming technology, such as
VDOLive or Real Video, in the near

future.

In addition to its programming,
Netmix provides visitors to its World
Wide Web site with a way to sample
new dance music through the Netmix
Artist’s Cafe. The feature functions
as an online listening station, accom-
panied by graphies and information
about each artist.

A link to online retailer Upstairs
Records (http://www.upstairs-rec
ords.com) allows listeners to buy
music that they hear at the site. Net-
mix is planning to develop a Web site
for New York-based indie retailer
Vinyl Mania, which will soon be
linked to the Netmix site, according
to Zeoli.

Netmix was started as a one-man
operation in Boston a little over a year
ago by Zeoli, who has since shifted
operations to New York. Zeoli, who
has been a DJ for 18 years and also
reported to the Hot Dance Music/
Club Play chart for two years, eredits
Jason Male at Cambridge, Mass.-
based Internet Technologies, Net-
mix’s Web carrier, as one of the in-
strumental forces in the company’s
development.

In November of last year, Zeoli and
company joined forces with Pro-
Motion president Brad LeBeau, who
is also CEO of Netmix.

“I knew Tony from his days as a
club DJ,” says LeBeau. “We quickly
developed a working relationship.
When Tony came to me with the idea
of starting Netmix, I told him he did-
n’t need my help to realize that idea.
All he needed was a computer, a mo-
dem, and a telephone line . . . When
he came to see me in New York about
a year later to tell me he had done
what I suggested, he pulled out a sta-
tistics report that blew me away.

““The boy in a bedroom in Boston,’
as I called him, had done what he had

set out to do and managed to draw an
unbelievable amount of traffic to his
site. That’s when I knew the time was
right for us to align our companies.”

Expansion plans include a partner-
ship with Firefly Networks to estab-
lish a Netmix venue on the Firefly
Web site (http://www.firefly.com).

Netmix has also created a Web site
for New York’s Twilo nightelub (http:/
www.netmix.com/twilo), which plans
to include the Netmix Web site
address on its club fliers. The Web
site plans to feature some of the DJs
that play at Twilo, says Zeoli.

Netmix will be promoted through
upcoming appearances at the Winter
Music Conference, which takes place
March 22-26 in Miami, and at Bill-
board’s Dance Music Summit, to be
held July 16-18 in Chicago.

uniform standard,” says Galuten.

To simplify the ECD experience,
Galuten is making available develop-
ment specifications and tools that will
enable the efficient creation of ECDs in
a standardized format. To encourage
other labels to use the tools, Galuten has
made the software available free to
developers at http://www4. mea.
com/newumg.

Among the standard specifications
encouraged at the site is the use of a
common ECD file to be created on the
user’s hard drive, so that there is one
shared software file for all ECDs. In
addition, the site contains a proposal for
a standard interface to be used by all
ECD makers.

The site also contains a downloadable
program that enables developers to
author ECDs that use a common cache
file. This allows users to access red book
audio and multimedia assets at the
same time.

Galuten also suggests that labels and
developers take advantage of the
unused portion of a conventional audio
CD by providing additional multimedia
assets that may not be immediately
accessible to the consumer. This stored
content can then be selectively unlocked
by the label at a later date and inte-
grated into the act’s Web site.

For example, there is often unused
material—such as additional album art-
work, band photos, studio outtakes, and
music videos—that can be archived on
the disc.

“ECDs can be created at the last
minute,” says Galuten. “If the assets
are contained on the disc, the interface
can be delivered over the Web after the
CD s released.”

However, integrating archived ECD
content into a Web site is still problem-
atic. The current generation of Web
browsers has trouble accessing content
from CDs, since there is no uniform dise
access path from computer to comput-
er.

However, that problem is already
being addressed by Microsoft, which is
aiming to integrate more Web-to-ECD
cross-compatibility into the next ver-
sion of its Internet Explorer Web
browser, according to several industry
sources,
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Oscars.com. The Academy of Motion Picture Arts and Sciences and ABC
Online have teamed to produce Oscars.com, which is the official Web site of the
69th Annual Academy Awards. The site, http://www.oscars.com, contains com-
plete news on this year’s event, as well as archive data on previous winners.

Crop Of Top Execs Flee
Ripe-For-Layoffs Apple

APPLE EXODUS: Several top executives
are exiting troubled computer maker
Apple, which has announced plans to
reduce its work force significantly in
the coming months. Among the latest
to leave are Satjiv Chabhil, senior VP
for worldwide corporate marketing;
Marco Landi, executive VP of world-
wide sales and support; Christopher
Escher, VP of corporate communica-
tions; John Floisand, senior VP for
worldwide sales; and Fred Forsyth,
senior VP of the Power Macintosh
development division.

STERN AND DEES HIT THE WEB: Radio
personalities Howard Stern and Rick
Dees have opened official Web sites.
Visitors to Dees’ site at http:/www.
rick.com can listen to soundbites from
his KIIS-FM Los Angeles morning
show, as well as celebrity interviews
and other features. Stern’s site (http://
www.private-parts.com), which pro-
motes his forthcoming film, “Private
Parts,” is considerably more revealing.
Fans can participate in an interactive
game that requires players to match
women’s breasts. The site also contains
a live chat room and a boxing game.

INTERNET MUSIC SELLS OUT: Rykodisc
Records recently sold-out its entire
limited run of Throwing Muses’ EP
“Live To Tape,” which was sold on its
Web site at http://www.rykodise.com
and through the label’s Earful mail
order operation. The company sold 750
copies of the dise, which was promot-
ed only on the Web site, in newsgroup
postings, and through E-mail notifica-
tions to fans. About three-fourths of
the orders were placed through E-
mail, while the rest were handled over
the phone, according to the label’s Lars
Murray. Rykodisc is also adding a dif-
ferent joke from comedian Bill Hicks
on its site each day using RealAudio.

BITS °N BYTES: The National Grammy
Showcase, which features live perfor-
mances from three unsigned rock acts,
will be netcast Feb. 22 at http://www.
showcase.grammy.com. The partici-
pating acts were chosen from more
than 6,000 submissions at local show-
cases in 12 cities . . . Compuserve chief
executive Robert Massey exits. The
departure is only the latest in a series
of troubling developments for Com-
puserve, which abandoned its con-
sumer service, WOW!, only months
after its launch last year. The pioneer
online service is expected to name a
replacement within the next month . ..
Disney is taking a 30% investment in
Seattle-based Starwave, creator of the
Web sites ESPNet, Mr. Showbiz, and
Outside Online. Starwave is preparing
its first entry into “push” netcasting,
known as Starwave Direct, which is
due in March . .. Interplay is mailing
out 100,000 video trailers direct to con-
sumers for its forthcoming horror
adventure game, “Realms Of The
Haunting” . . . Discovery Channel Mul-
timedia is readying its first DVD-ROM
title, “Animal Planet,” which will be
bundled with Toshiba’s DVD-ROM-
equipped Infinia 7220 home computers
.. The Butthole Surfers’ King Coffey
has launched a new daily Internet-only
radio show at http://www.monster-
bit.com/brainwash.
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ALBUVD

EDITED BY PAUL VERNA

p SILVERCHAIR
Freak Show

PRODUCER: Nick Launay

Epic 67905

Young Australian band’s impressive Bill-
board 200 debut suggests that its fans are
still prepared to buy into its adolescent
grunge, heavily influenced by Nirvana
and Soundgarden but lacking the bril-
liance of those Seattle bands. Case in
point is first single “Abuse Me,” which
borrows its sound and lyrical theme from
the “In Utero” opus “Rape Me,” and “Lie
To Me,” which echoes “Nevermind.” The
group has, however, taken some steps for-
ward in its approach, dousing some tunes
with strings, tympani, and backward
loops. One can only hope that more expe-
rience and maturity will bring about
increased originality.

p BIG HEAD TODD & THE MONSTERS
Beautiful World

PRODUCER: Jerry Harrison

Revolution 24661

Synonymous with the jam-band sound
that propelled the likes of Blues Traveler
and-Phish to stardom, Colorado’s Big
Head Todd & the Monsters stick to their
humble guns on their third major outing,
playing straight-ahead rock originals with
a bluesy bent. Slightly edgier than past
efforts, the album finds front man Todd
Park Mohr experimenting lyrically and
musically, his guitar lines venturing into
harsher and more dissonant realms than
his fans have heard before. On the whole,
though, the album is vintage Todd, and as
such, it will neither turn heads nor disap-
point longtime followers. Look for main-
stream rock, college, and triple-A action.

J SEXPOD

Goddess Blues

PRODUCER: Fred Maher

Slab/CMC International

Female hard rock trio from New York
stands out from the pack of similarly
styled bands on the strength of smart
lyries, inspired melodies, thoughtful
arrangements, and performances that are
as unrelentingly passionate as they are
original. Furthermore, lead singer Karyn
Kuhl cuts across the band’s dense sound
with the power of Courtney Love and the
delicacy of Patti Smith. Highlights include
the title cut, “Impenetrable,” “Foot On
The Gas,” “Delicate Balance,” and the
shuffling “Pretty Thing.” Ideal for hard
rock, modern rock, and college outlets.
Distributed by BMG.

ERYKAH BADU

Baduizm

PRODUCER: Various

Universal 53027

Set perpetuates R&B’s soul renaissance,
as home-grown female vocalist delivers
nourishing assortment of richly textured
tracks that eloquently tap jazzy riffs, tradi-
tional African-rooted rhythms, and slinky
secular beats. Although artist’s vocal tim-
bre is an acquired taste, sturdy emotional
delivery and practiced phrasing elevate
project well into the mainstream. Artist’s

SPOTLIGHT

LIVE

SECRET SAMADKI

LIVE

Secret Samadhi

PRODUCERS: Jay Healy, Live

Radioactive/MCA 11590

Buoyed by the out-of-the-box success
of the multiformat single “Lakini’s
Juice,” Live blasts back on the scene
with its first album since its six-times
platinum 1994 release “Throwing Cop-
per.” Fans will find moments of inspi-
ration in the string-laden “Lakini’s
Juice,” “Rattlesnake,” and “Graze”—
all of which promise to rival such
smashes as “I Alone,” “Lightning
Crashes,” and “Selling The Drama”
from “Copper.” From there, the album
trails off somewhat in terms of hit
potential, but remains consistent in its
spirit of musical adventurism. The
power chords of the Pennsylvania
quartet’s first two albums give way to
such exotic touches as strings, shim-
mering background vocals, organ, and
sitar. An album that fulfills the band’s
desire to seek new musical horizons
while still providing plenty of fuel for
modern and mainstream rock outlets

and MTV.

[ i

SPOTLIGHT

beyond the ,

Missouri Sky

charlie haden & pat metneny

i e

CHARLIE HADEN & PAT METHENY

Beyond The Missouri Sky (Short Stories)
PRODUCERS: Charlie Haden, Pat Metheny

Verve 314 537 130

All sunset hues and intimate lyrical
invention, this gorgeous album of most-
ly acoustic duets between bass giant
Charlie Haden and guitar star Pat
Metheny is destined to be a classic—
rising beyond the horizons of jazz to a
more universal plane. Kindred spirits
of different generations, Haden and
Metheny are both Show Me State
natives, and the narrative tone of
“Beyond The Missouri Sky” traces
their heartland roots while pointing to
their travels afar: The repertoire mixes
folk hymns and pop standards with off-
beat material, as well as new and old
favorites from the artists’ songbooks.
Highlights include Haden’s “Our Span-
ish Love Song,” Metheny’s “Message
To A Friend,” Jimmy Webb’s “The
Moon Is A Harsh Mistress,” the new
Johnny Mandel tune “The Moon Song,”
a definitive reading of Ennio Morri-
cone's “Cinema Paradiso,” and “Spiri-
tual,” a song by Haden’s son Josh.

SPOTLIGHT

CAROLYN WONDERLAND & THE IMPERIAL

MONKEYS

Bursting With Flavor

PRODUCER: Randall Jamail

Justice 2401

Texas singer/songwriter Carolyn
Wonderland and her Imperial Mon-
keys have built a strong regional fol-
lowing the old-fashionad way: by
crisscrossing the state in a van, play-
ing gig after gig wherever someone
would have them. The road-worthi-
ness of the band’s sound is evident on
its Justice debut—a collection of
hard-rockin’, no-frills originals that
ranges from the Joplin-esque “Last
Living Stranger” and “Jim & Jack” to
the stompin’ boogie of “Harmonicar,”
from the irresistible shuftle of “Low-
down” to the drivin’ groove of “Silver
Tongue.” Produced with characteris-
tic transparency by Justice president
Randall Jamail, the album is a prine
contender for blues, mainstream
rock, triple-A, college, and adventur-
ous country outlets. A band that’s
ready to build on an already impres-
sive base.

deceptive casualness of style reflects an
overall skill in performing. Swaying lead
single “On & On” offers preview of vocal-
ist’s earthy nature. Metaphoric lyrical
license is taken on several tracks, includ-
ing the head-bobbing midtempo ditty
“Apple Tree,” while more literal messages
prevail in other selections, like the sooth-
ing ballad “Next Lifetime.”

WORLD MUSIC

P MARISA MONTE

A Great Noise

PRODUCERS: Arto Lindsay & Marisa Monte

Metro Blue 53353

This fourth album from Marisa Monte,
one of Brazil’'s most innovative pop stars,
is an exhilarating testament to her fron-

tier-crossing artistry. Again produced by
left-of-center Braziliopnile and former No
Waver Arto Lindsay, this thoroughly mod-
ern Brazilian effort bears fresh, vibrant
melodies and grooves, often incorporating
unexpected elements. (Most unexpected
may be the CD's booklet design, which is
packed with images derived from porno-
graphic comic books.) An 18-cut extrava-

ISMAEL LO
Jammu Africa
COMPILATION PRODUCERS: Bouya Ndaye, Nicolas Gauti-
er
Triloka 534 233
Although it may seem a trifle early for an
Ismael Lo best-of set, the undeniably high
quality of the songs compiled is ample evi-
dence of the artistic originality and matu-
rity of this Senegalese singer/songwriter.
Drawn from his Barelay, Mango, and Mer-
cury releases of 1991-96, these cuts show
how Lo’s innate understanding of Ameri-
can blues, folk, and rock traditions makes
his cross-cultural creations such a smooth
fit. His soaring, declamatory vocals are
prone to take off into falsetto hyperspace,
and his backing soundscapes are awash in
rhapsodic acoustic guitars and yearning,
soulful harmonicas. Standouts in a solid
field of winners include the dreamy ambi-

| ence of the balladic “Nabou,” the crackling
mbalax-styled rhythms of “Sofia,” the
hypnotic call-and-response variations of
“Takou Deneu,” the romantic dance-pop

VITAL

of “Dibi Dibi Rek,” and the glorious,
anthemic choral cadences of a remixed
“Souleymane.” Guest star Marianne
Faithfull duets with Lo on the bluesy,
torchily soulful “Without Blame.”

PUCHO & THE LATIN SOUL BROTHERS

The Best Of Pucho & The Latin Soul Brothers
PRODUCER: Henry “Pucha” Brown

Prestige 24175

This Harlem, N.Y.-born bandleader was a
pivotal figure in Latin soul. His nine
albums are aural snapshots of the
hot'n’sweaty New York club scene ata
time when boogaloo soul-funk, mambos,
and guaguanco vamps were first cooked
up in a caliente gumbo that still fuels gen-
erations of young acid-jazz groups. Brown
was also hip-slick in his choice of musi-
cians (bigger groups stole away such
alumni as Chick Corea, Jerry Jemmott,
and Steve Berrios). These remastered
tracks, on Fantasy/Prestige’s second
Pucho collection, show that the sessions
were also parties, with once-edited audi-

REISSUES®

ence shouts and applause now included.
Put on your best pegged pants and roach
boats and get down!

BOOKER ERVIN & DON PATTERSON

Legends Of Acid Jazz

REISSUE PRODUCER: Ozzie Cadena

Prestige 24718

During the late '50s and early '60s, when
hard bop dug deep into the earthy blues,
the late Booker Ervin was one of the most
impassioned tenor sax players around,
soaring as one of the Mingus band’s major
soloists and on his own (too few) dates,
with a rare combination of playing rootsy
and modern. The same can be also said of
Patterson’s approach, and this 1964 date
shows that the two could lift a potentially
clichéd organ/tenor session quite a few
notches. A wonderful and exciting compi-
lation of two often-overlooked. hard-driv-
ing stylists, the music here, especially on
“S'Bout Time,” lets listeners know that
the "Trane had arrived and it was time to
get on board!

-
ganza, this disc compiles what is sold in
Brazil as separate studio and live albums.
Highlights of seven outstanding studio
tracks are the sweet vocal sonorities of
“Arrepio,” the breathless rhythms of
“Magamalabares,” and the hard-hitting
R&B evocations of “Cerebro Eletronico.”
The remaining live cuts are studded with
such infectious melodies as “Panis Et
Circenses,” “Ainda Lembro,” and “Ao Meu
Redor.” along with the more traditional
Brazil-pop of “A Menina Danca” and “O
Xote Das Meninas.” Also features a rea-
sonably straight cover of George Harri-
son’s “Give Me Love (Give Me Peace On
Earth).”

LATIN

SANED

Quiero Entregarme

PRODUCER: Ramén Sanchez

EMI Latin 53583

With no female salsa acts currently burn-
ing up the charts, the timing could not be
more opportune for pretty younger sister
of salsa notable Jerry Rivera to take a
shot at a market now dominated only by
India. Remarkably, Saned’s high voice and
measured range and delivery resemble
her brother’s on such potential hits as cur-
rent single “Cuando Tu Te Fuiste” and
“Primer Amor.”

NEW AGE

p JOHN TESH

Avalon

PRODUCER: tohn Tesh & Charire Bisharat

GTSP 314 537 112

John Tesh returns with another high-ener-
gy, romantically tinged set based around
his piano melodies. Inspired by perfor-
mances in Italy, where his next PBS spe-
cial was filmed, Tesh exudes a muscular,
yet breezy, lite-jazz sound with some veter-
an players in the genre backing him up.
Besides longtime associate Charlie
Bisharat on violin, he's joined by guitarists
Wayne Johnson and Grant Geissman, per-
cussionist Luis Conte, and saxophonist
Eric Marienthal. “Avalon Shores” and
“The Inn At Mt. Ada” feature a full string
orchestra, and Natasha Pearce gives a rol-
licking gospel vocal on “Destiny.”

STEVE ROACH & VIDNA OBMANA

Cavern Of Sirens

PRODUCERS: Steve Roach & Vidna Obmana

Projekt 73

In another fruitful collaboration, synthe-
sist Steve Roach teams up again with Bel-
gian synthesist Vidna Obmana (aka Dirk
Series). “Cavern Of Sirens” picks up
where last year’s “Well Of Souls” left off,
this time moving percussion and trance
grooves to the forefront, mixing electronic
and acoustic sounds in an organiec, some-
times hallucinogenic stew. Although they
use technology with the best of them,
Roach and Obmana make music that
sounds like it’s played, not programmed—
music that comes trom a collective immer-
sion in the creative process and not a cut,
paste, and compute session.

FOR THE RECORD

A review in last week’s issue of Chick
Corea & Friends’ “Remembering Bud
Powell” gave an incorrect label affiliation.
The correct credit should reads as follows:

P CHICK COREA & FRIENDS
Remembering Bud Powell
PRODUCER: Chick Corea
Stretch/Concord Jazz 9012

ALBUM

w SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collec-
w tions of works by one or more artists. PICKS (J»): New refeases predicted to hit the top half of the chart in the corresponding format. CRITICS CHOICES (3 ): New releases, regardless of chart potential, highty recommended because of their musical

merit.MUSIC TO MY EARS (JJ7): New releases deemed Picks which were featured in the "Music To My Ears” column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515
Broadwa$, New York, N.Y. 10036. Send R&B albums to J.R. Reynolds, Billboard, 5055 Wilshire Bivd., Los Angeles, CA 90036. Send country albums to Chet Flippo, Billboard, 49 Music Square W., Nashville, TN 37203.Send Latin albums to John Lannert, 1814 Fern Valley Road,
Louisville, KY 40219. Other contributors: Havelock Nelson (rap/N.Y.); Irv Lichtman (Broadway/cabaret/N.Y.); Brad Bambarger (classical/N.Y.); Drew Wheeler (jazz/N.Y.);Deborah Evans Price (contemporary Christian/Nashville); Gordon Ely (gospel); John Diliberto (new age).
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INGLES

EDITEL BY LAIRRY FLICK

> TONI BRAXTON | Don’t Want To (a.17)
PRODUCER: R. Kelly

WRITER: R. Kelly

PUBLISHERS: Kelly/Zomba Songs, BMI

LaFace 4533 (c/o Arista) (cassette single)

The third single from Braxton’s Gram-
my-nominated opus, “Secrets,” is yet
another mournful tale of heartbreak.
The difference between this jam and the
mega “Un-Break My Heart” lies within
the groove, which is masterfully woven
by R. Kelly. He smartly keeps the musi-
cal melodrama to a minimum, opting
instead for a smooth and subtle jeep-
soul setting that leaves plenty of room
for La B to flex her rich vocal range.
This finely crafted single should prove
equally attractive to pure-popsters who
never tire of sad songs and urbanites
who like a tad more R&B juice in their
ballads.

p JOHN MELLENCAMP Just Another Day (3.28)
PRODUCER: Little Bastard

WRITER: J. Mellencamp

PUBLISHER: Full Keel, ASCAP

Mercury 169

The follow-up to the Grammy-nominat-
ed “Key West Intermezzo (I Saw You
First)” from Mellencamp’s much-
praised “Mr. Happy Go Lucky” album
is a richly atmospheric blend of
acoustic rhythms and raw pop-rock
power. Considering Mellencamp’s sold-
out spring theater tour, plus the tune’s
memorable melody and balmy-nights
mood, this hit-bound winner could easi-
ly prove to be another vacation-days
perennial 4 la 1987’s “Cherry Bomb.”
Turn it up!

* EVERYTHING BUT THE GIRL Before Today
(4:11)

PRODUCER: Ben Watt -
WRITER: B. Watt

PUBLISHER: Sony, ASCAP

REMIXERS: Adam F., Darren Emerson

Atlantic 7044 (cassette single}

With the electronic/drum’n’bass music
movement picking up steam in the
States, the future looks bright for the
third release from EBTG’s rightly
acclaimed album “Walking Wounded.” It
sure doesn’t hurt that the cut is also
featured on the soundtrack to “The
Saint.” At the core is an engaging pop
song with smart lyrics and a torchy,
empathetic vocal by Tracey Thorn. Part-
ner Ben Watt—with the assistance of
remixers Adam F, Dilinja, Chicane, and-
Darren Emerson—brings an adventur-
ous spirit to the table, tweaking the
melody with unusual beats and samples.
Nourishing to the mind of the sophisti-
cated listener, yet appealing to the kids
who just want a single with a good beat
and memorable hook.

TEVIN CAMPBELL Could You Learn To Love
(3:54) .

PRODUCERS: The Boom Brothers, Tevin Campbell,
Michael Stradford, Marc Kinchen, Big Baby

WRITER: Babyface

PUBLISHERS: Sony/ATV Songs/ECAF, BMI

REMIXER: Marc Kinchen

Qwest 8345 (c/o Warner Bros.) (cassette Single)
Hungry for another shot at the top of
the charts, Qwest Records has enlisted
the ever-hot Babyface to reignite Camp-
bell’s star-status flame with “Could You
Learn To Love.” On this midtempo
charmer, Campbell’s ability to portray
boy-meets-girl innocence translates
superbly. Expect a rush of puppy love-
stricken girls and ladies to answer
Campbell’s love call in stores and on
radio request lines.

ELEMENTS OF LIFE Sweet Love (a.04)
PRODUCER: Michael J. Powell

WRITER: A. Baker

PUBLISHER: Jabete, BMI

RCA 64752 (c/o BMG) (cassette single)

This Washington, D.C., male quartet
makes a valiant attempt to transform
Anita Baker’s classic composition
into a jeep-era hit. The song contin-
ues to thrill, and the act is more than
capable of flexing with the soul and
harmonic range of Boyz II Men. But
Baker’s original recording proves to
be a tough obstacle. Throughout this
track, the listener is likely to be too
deeply engaged in a game of compar-
ison. And it’s one that even a talent-
ed act like Elements Of Life will
lose.

COUNTRY

p ALABAMA Sad Lookin' Moon (3:25)
PRODUCERS: Don Cook, Alabama

WRITERS: R. Owen, T. Gentry, G. Fowler

PUBLISHER: Maypop, ASCAP

RCA 64774 (c/o BMG) (7-inch single)

The first single from Alabama’s
18th album, “Dancin’ On The
Boulevard,” demonstrates that
there’s still lots of creative juice
flowing from country’s most sue-
cessful band. Teaming for the first
time with red-hot Music Row pro-
ducer Don Cook, the band delivers
this single, which has all the ele-
ments radio has come to expect
from Alabama—including solid
lyries and a strong melody, buoyed
by Randy Owen’s personality-
packed vocal. Yet even though the
single has all those warmly famil-
iar ingredients, there’s a freshness
and infectious excitement that’s
nice to hear from a band that’s
been churning out hits for more
than 15 years.

P JOHN MICHAEL MONTGOMERY | Miss You A
Little (a:12)
PRODUCER: Csaba Petocz

" WRITERS: M. Anthony, R. Fagan, J.M. Montgomery

PUBLISHERS: Hot Hooks/J.M.M., BMI; Of Music, ASCAP
Atlantic 7057 (7-inch single)

A classic-sounding country weeper,
dripping in mournful steel guitar, this
tune is steeped in country’s best tra-
ditions. The heart-tugging lyric is
accentuated by Csaba Petocz’s skilled
production. In addition, Mont-
gomery’s performance is right on tar-
get. His tone is quite vulnerable, and
it works well on this heartbreak bal-
lad.

P RHETT AKINS Somebody Knew (3.07)
PRODUCER: Mark Wright

WRITERS: D. Dillon, L. Bastian

PUBLISHERS: Buttonwillow/Acuff-Rose, BMI

Decca 55322 (CD promo)

This is one of those lyrics that has
real life written all over it. As Akins
sings, you can almost see the faces of
friends trying to protect their buddy
from the fact that his ex has moved on
to someone new. The song is extreme-
ty well-written, but that’s not much of
a surprise considering it was penned
by top tunesmiths Dean Dillon and
Larry Bastian. Akins does justice to
the material and turns in a believable
country-boy performance.

P BRADY SEALS Still Standing Tall (2:45)
PRODUCERS: Rodney Crowell, Brady Seals

WRITERS: B. Seals, T. Barnes

PUBLISHERS: Howiin' Hits/Square West/Hamstein Strou-
davarious/Taguchi, ASCAP

Reprise 8663 (c/o Watner Bros.) (CD promo)

The second single from Seals’ solo
debut is a revved-up tune reminiscent
of co-producer Crowell’s best uptem-
po work as an artist. The energy in
Seals’ vocal performance matches the
fire and sass in the production note
for note, and the result is an enjoy-
able little record that radio should
love.

P MAMA CASS Make Your Own Kind Of Music
(9:48)

PRODUCER: Steve Barri

WRITERS: Mann, weil

PUBLISHER: Screen Gems-EMI, ASCAP

REMIXERS: Carmen Cacciatore, Louie “Balo” Guzman
MCA Soundtracks 3934 (c/0 Uni) (12-inch single)
This delicious oldie was destined for the
dancefloor. The Cass-laden soundtrack to
the film “Beautiful Thing” has triggered
lots of deserved new interest in the late
singer’s catalog, as well as a demand from
clubland for a suitable remix. Enter Car-
men Cacciatore and Louie “Balo” Guz-
man, who brilliantly update the tune as a
NRG-etic house anthem. They manage to
nicely complement the sunny quality of
her vocal, while laying a groove that is
husky enough to make the underground
grade. Bravo to MCA Soundtracks for
heeding the call of DJs."Can the next step
for this gem be pop radio? It absolutely
should be.

p DONNA SUMMER & GIORGIO MORODER
Carry On (no timing listed) ’
PRODUCER: Giorgio Moroder

WRITERS: G. Moroder, D. Summer

PUBLISHER: not listed

REMIXERS: Eric Kupper, Chris Cox, Outta Control
Interhit 10164 (12-inch single}

The 1993 reunion of Summer and disco-
era producer Moroder is dusted off and
refreshed for domestic consumption. A
biggie on European import, this rousing
track could resuscitate Summer’s life at
pop radio, while giving her ever-loyal and
patient disciples a batch of new remixes
on which to feast. She is the picture of
pure exuberance here, once again affirm-
ing why she remains an unmatchable
vocalist in the minds of anyone who has
ever tripped the club fantastic. The new
versions by Eric Kupper, Chris Cox, and
Outta Control are all quite nice, though
it’s hard to move away from the original
Moroder production, which is as bright as
a sunny Sunday-afternoon tea dance. Con-
tact: 213-463-4898.

 THUMP N’ JOHNSON FEATURING ADA DYER
Valley Of Love (7:45)

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Logic 46432 (c/o BMG) (12-inch single)

Midway though this percolating jam, you
may find yourself double-checking the
sleeve for the name of the singer. Dyer
has a sassy sensibility reminiscent of
Loleatta Holloway. The comparison
between the two singers is aided by a
musical arrangement that tempers its
basic house foundation with Salsoul-esque
keyboards and percussion. All of this adds
up to a single ripe with crossover possibili-
ties. The edit should be examined by radio
programmers ASAF while turntable jocks
should get acquainted with Stonebridge’s
vibrant club version.
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% CELEDA & THE HEAVY HITTERS Messin’
With My Mind (6:02)

PRODUCER: Glamorous Wreck

WRITERS: V. Sharpe, R. Coldington

PUBLISHER: not listed

Twisted America 55259 (c/o Uni) (CD single)

Need a little Chicago house flavor? Of
course you do. This track brews a mouth-
watering taste of the city’s underground

_ sound. It firmly reminds clubland that

quality dance music is not exclusively
from New York or London. The beat never
lets go of the spine, while lead singer Vie-
toria Sharpe is a diva not to be messed
with. The gal has clearly been studying
her Adeva records, as she vamps through
this jam with a similarly assertive hand.
Once you've noshed on this winner, spend
some time with the additional cuts, “I Feel
It” and “Get It Together.” Both are highly
spinable and leave the listener hungry for
a full-length album. z

P MAXI PRIEST It Starts In The Heart (4:07)
PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Walt Disney 5410 (CD promo)

The radio campaign supporting the ‘Jun-
gle 2 Jungle” soundtrack is off to an excel-
lent start with this appealing pop shuffler.
Priest’s voice seems to get more soulful
with each recording, and he delivers an
especially potent performance alongside
this track’s world beat-kissed rhythms
and hearty backing harmonies. By build-
ing from a quietly insinuating whisper to a
vigorous, hand-clapping climax, the song
becomes an anthem suitable for airplay on
AC and top 40 radio.

FRANK GRIMALDI Here | Am {In Love With You)
(5:09)

PRODUCERS: Frank Grimaldi, Larry Russell

WRITER: F. Grimaldi

PUBLISHER: Frank Grimaldi, BMI

Emphatic 01 (CD cut)

With a voice that will have Anglophiles
reaching for comparisons to Paul Weller,
Grimaldi makes a wonderful first impres-
sion on this shimmering jazz/dance
twirler. Our only quibble is with the flut-
tering flute fills, which are a tad too close
to the “Love Boat” theme in tone. Fortu-
nately, everything else works so well that
anything can be forgiven. Grimaldi’s
romantic lyrical flair is his best asset. It’s
an enticement to investigate the rest of his
noteworthy debut album, “Walking Back-
wards.” Contact: 212-995-0497.

LAURA ALLAN Our Love (3:12)

PRODUCERS: LA.B.

WRITER: not listed

PUBLISHER: not listed

Skyline Entertainment 003 (CD promo)

Allan strikes an engaging pose on this
acoustic-pop strummer. She has a lovely
voice that is mildly reminiscent of Nico-
lette Larson and an easy-handed guitar
style that enhances the melody of this fine
song. AC stations that program the likes
of Joni Mitchell and Natalie Merchant
may want to make room for his charmer.
Contact: 213-934-7765.

P ROLLINS BAND Starve (4:08)

PRODUCER: Steve Thompson

WRITERS: Rollins Band

PUBLISHERS: R6k Legend/Nineteenora, BMI
DreamWorks 5023 (c/o Geffen) (CD promo)

At long last, here’s a peek into “Come In
And Burn,” the long-anticipated Dream-
Works debut of Henry Rollins and posse.
As one might expect, the music blasts with
guitar-driven urgency, though the under-
current of funky drums is a cool surprise.
Rollins’ vocal here should be preserved as
a study in nuance and shading. He is, by
turns, intensely introspective and assault-
ing as he dissects and reassembles the
song’s complex verses and simple hook.
This is the lead cut on a three-song sam-
pler that programmers will be tripping
over themselves to put on the air. A nice

appetizer to what should be an awesome
glbum.

P> THE TENDER IDOLS International (3.22)
PRODUCERS: Rick Beato, the Tender idols
WRITERS: The Tender Idols

PUBLISHER: idolart, BM!

- Symbiosls 042 (c/o M.S.) (cassette single)

With college radio already goin’ ga-ga over
“this U.S/U.K. hybrid, the time is right for
mainstream rock radio to climb aboard and
Jjoin the party. This single from the band’s
excellent eponymous album has a sharp
guitar bite and a lively beat that immedi-
ately gets the toes tappin’. There’s nothing
going on here that will elevate or change
the face of music. It’s just a straight-ahead,
fun track that you'll want to hear over and
over again. If only more bands aimed for
that simple goal. Contact: 312-489-8800.

* CHEAP TRICK Baby Talk (no timing listed)
PRODUCER: Steve Albini

WRITER: not listed

PUBLISHERS: CNPZ/Sony, BMI

Sub Pop 393 (7-inch single}

An inspired meeting of not-so disparate
Windy City sensibilities, “Baby Talk” is an
addictive chunk of gutter candy featuring
still-potent power-popsters Cheap Trick
aligned with post-punk provocateur Steve
Albini (notorious for his work with the
Jesus Lizard, Nirvana, PJ Harvey, and
Bush, among others). The track’s edges
may be serrated and the vocals blurred,
but the attitude is sure and the hooks dig
deep. The vinyl-only release is a boon to
some and a bummer to others—although
all can take heart that the B-side is a
steamrolling cover of the Move’s “Bron-
tosaurus.” Kudos to Sub Pop for this teas-
er, which precedes Cheap Trick’s more
polished, though equally fine full-length
set, due in April on Red Ant.

% CAROLYN WONDERLAND & THE IMPERIAL
MONKEYS Stuck In The Road (3.52)

PRODUCER: Randall Jamail

WRITERS: C. Wonderland, K. Blanchet

PUBLISHERS: Mirror Ball/WonderDane/Equity, ASCAP
Justice 2401 (CD promo) .

Wonderland and company serve up the
kind of rock’n’roll that may struggle for
radio attention, but will win the heart of
anyone who has ever bonded with a posse
of buddies over beers in a bar. This is no-
frills, blues-injected music of the highest
order. Wonderland wears the influence of
vintage Bonnie.Raitt and Bonnie Bramlett
with pride, and she is backed by a trio of
musicians who keep the rhythm tight and
guitars slippery. Use this an excuse’to
check out the album “Bursting With Fla-
vor.” Contact: 713-525-4444.

LOST TRYBE OF HIP-HOP Pressure (4:42)
PRODUCERS: Jean Mocombe, David Lawrence, Sean
Wilkinson, Sarah Ethridge, Herman Green-Bey, Eric Brown,
Kevin Lewis

WRITERS: J. Mocombe, S. Wilkinson, D. Lawrence, M.
Hale

PUBLISHER: KETIA, BMI

Raging Bull 9024 (c/o A.L.D.) {cassette single}
Production is the kicker for this indie track.
Its fresh sound is likely to interest pro-
grammers in search of a positive rap song.
Echoing the sentiments of A Tribe Called
Quest’s “Stressed Out,” the verbally mun-
dane “Pressure” won’t reach stellar heights
until the lyricists are ready to couple lyrical
gymnastics with the tight production.

CAPONE-N-NOREAGA T.O.N.Y. (Top Of New
York) (no timing listed

PRODUCER: not listed

WRITER: not listed

PUBLISHER: not listed

Penaity 0192 (c/o Tommy Boy) (cassette single)
Already enjoying airplay, Capone-N-
Noreaga are working their style to the
bone. Specializing in jugular-grabbing
production and verbal skills, CNN’s ghet-
to tale joins the ranks of fellow Queens,
N.Y,, acts Nas and Mobb Deep by success-
fully capturing inner-city drug culture on
wax. Even listeners who tire of urban
mire can't fight this single’s heavy-hitting
musical pull.

a PICKS (p»): New releases with the greatest chart potential. CRITICS CHOICE (4 ): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NO_TEWORTHY: Highli_ghts new and
S|NGI-ES s developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in Fhe U.S. are eligible for review. Send
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard, 49 Music Square W., Nashville, Tenn, 37203. Contributors: Doug Reece (L.A.), Shawnee Smith (N.Y.).
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DRAMA

JANE AUSTEN’S EMMA

A&E Home Video

107 minutes, $19.95

Fans of A&E’s “Pride And Prejudice” won't
be disappointed in this follow-up from the
same production team. Kate Beckinsale, in
the title role, leads the charming and ever-
proper British cast. Mark Strong is espe-
cially appealing as Mr. Knightly, whom
Emma almost loses for herself because
she’s too husy matchmaking others. Unlike
the six-tape “Pride,” “Emma” has a more
manageahle running time without sacrific-
ing quality. The lush country settings, cos-
tumes, and overall Laura Ashley look of
this period piece don't get shortchanged
despite the condensed viewing time. Non-
Austen groupies, though, probably won’t
get through more than an hour since the
adaptation lacks a modern updating like
Emma Thompson's brilliant “Sense And
Sensibility.” Viewers also won’t be able to
resist comparing this to the better “Iimma”
film adaptations, “Clueless” and last year’s
version with Gwyneth Paltrow. All of those
films proved that Austen characters and
stories can catch contemporary audiences,
but this strict adaptation weighs down the
spirited tale.

CHILDREN'S

SECRET ADVENTURES: HONESTY IS THE BEST
POLICY

Columbia TriStar Home Video

30 minutes, $12.95

The Family Channel children’s drama contin-
ues to succeed in integrating well-construeted
plot lines, life lessons, and a good sense of
humor in this latest migration to video. This
live-action title, which boasts computer-gener-
ated images and cartoon animation, follows
baby sitter extraordinaire Drea. In this adven-
ture, she decides to run for seventh grade presi-
dent against a popular, but attitudinal, class-
mate. After she slips into a less-than-serupulous
campaign, Drea discovers that honesty is the
best policy and makes a decision that helps
teach everyone a lesson. The story also features
its trademark element of magic, as well as a
cameo from John Tesh. Also new to the series
are “Two Kids, One Dog And A Big Responsi-
bility;” “A Little Teamwork Goes A Long Way,”
“Believe In Yourself,” ‘Perseverance Wins,”
and “There’s No Place Like Home.”

JOE SCRUGGS: LIVE FROM DEEP IN THE JUN-
GLE; JOE TV

Lyrick Studios

51 minutes and 31 minutes, respectively, $14.95
each

Following in the massive footsteps of Bar-
ney, kids’ recording artist Scruggs jumps
to the purple dinosaur’s label for these
two titles. Previously these videos were
released under different names and dis-
tributed by ShadowPlay Records and
Videos. “Jungle” is a concert-cum-variety
show that homes in on the animal instinet
in all of us with songs and sketches
inspired by creatures of the wild. “Joe
TV” is a videoclip compilation complete
with such Seruggs favorites as “Belly But-
ton,” “What Do They Do With Children,”
and “Skateboard.” Audio counterparts
from Lyrick will hit retail simultaneously.

THE BEST BIRTHDAY PARTY EVER

PolyGram Video

22 minutes, $9.95

Not to be confused with the previously released
“The Best Birthday Present Ever,” this new
tape continues the celebratory mood in Richard
Scarry’s animated “Busytown.” Two birthday
parties on the same day would really put a
damper on the ability of friends and family to
focus on either festivity. However, when Lowly
and Huckle catch word that Kenny and Lynnie
are planning overlapping affairs, they put a

plan into action that hrings everybody together
with some surprising results. As with all of
PolyGram’s Scarry titles, the tape includes two
additional mini-adventures, “Martha’s First
Book” and “Locked Out.”

DOCUMENTARY

THE REAL LAS VEGAS

A&E Home Video

200 minutes, $59.95

Las Vegas is the fastest-growing city in the
U.S., but it’s the city’s notorious past that
makes it such an intriguing part of Ameri-
can history. In the fine A&E tradition, this
handsome four-tape hoxed set provides
exhaustive coverage of the desert oasis’
rich story at a time when it is attempting
to reinvent itself as a family entertainment
center. The series, which was the channel's
second-highest-rated special ever, details
the Vegas dream in pieces. “Boomtown”
documents the city’s wild frontier days:
“Gamble In The Desert” explains the
Mafia's fixation with the town; “Tarnished
Dream” tells the story of the '50s rift
between the mob and the Teamsters; and
“House Of Cards” highlights modern-day
Vegas, which was shaped by the hand of
casino entrepreneur Steve Wynn. Narrat-
ed by Richard Crenna, the tapes are filled
with wonderful archival footage and inter-
views with a rainbow of people associated
with Las Vegas. Cross-promotional oppor-
tunities abound, with the simultaneous
debut of TV Books’ “Lady Las Vegas” and
the Rhino Records compilation “Jackpot:
The Las Vegas Story.”

RODMAN WORLD TOUR

MTV Home Video/Sony Music Video

50 minutes, $14.98

Dennis Rodman certainly isn't lacking for
attention these days. If it isn't his hrilliance
with the basketball that's getting him
noticed, it’s his wild'n’crazy womanizing and
recent run-in with a courtside cameraman.
He’s even got his own television show on
MTV, from which this video is gleaned. The
show is a meandering mishmash of Rodman
and comedian David Alan Grier partying
and hanging out during the summer of
1995. This best-of homage is, indeed, the
world according to Rodman, who talks
about himself plenty but also gives others a
chance to chime in from time to time. Wit-
ness Dennis playing poker with actors
Kelsey Grammer and Laura Leighton and
Foo Fighter Pat Smear; paling around with
Dr: Ruth; getting a nose pierce with Métley
Criie guy Tommy Lee—you get the picture.
The video also includes some never-before-
seen footage that should send Rodman fans
running to the nearest video store.

GIRLS OF SPRING BREAK

Playboy Home Video

55 minutes, $19.98

If your wife, finances, or rickety old
bones won’t allow you to hang with the
Daytona Beach, Fla,, crowd this spring,
don’t worry. Playboy, as usual, has you
covered. “Girls Of Spring Break” is a
playful, romping road trip from Mexico’s
Mazatlan to Daytona, with 13 beautiful

Reviews & Previews

#

coeds highlighted in lush and elegant set-
tings. Playhoy maintains its reputation
for extremely high production values and
corniness, as illustrated by a segment
where the girls skinny-dip in a swimming
hole, much to the befuddlement of nearby
redneck fishermen.
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SUBLIME (REALVIDEO)

MCA Records

RealPlayer

Ska rock act Sublime performs several
bouncy tunes on this first music video
longform to be netcast in its entirety in
the RealVideo format. This 15-minute pro-
gram mixes performance and behind-the-
scenes footage of the band and can be
accessed at the World Wide Web sites for
L.A. Live (http://www.lalive.com) and
MuCoMo (http:/www.mucomo.com).
Much of the content is from one of the last
performances of front man Brad Novell,
who died of a drug overdose last year.
This portion of the longform was original-
ly created in memory of Novell for the
Enough Already benefit show, held Jan.

11 in Orange County, Calif.

KINK: THE OUTRAGEOUS STORY OF MY
WILD YEARS AS THE FOUNDER AND LEAD
GUITARIST OF THE KINKS

by Dave Davies

Hyperion, 280 pages, $22.95

In his revealing autobiography,
Kinks guitarist Dave Davies recounts
a bizarre incident in 1966 involving
David Watts, one that led to a song
about the promoter. After a Kinks
concert in Rutland, England, Watts
invited the band back to his mansion
for a party. Suddenly revealing him-
self as a flamboyant homosexual,
Watts made a pass at Dave. Mean-
while, the author’s older brother—
singer/songwriter Ray Davies—
apparently made a weird arrange-
ment: He would trade Dave to Watts
in exchange for the mansion.

Of course, this deal never materi-
alized. However, “it was not the first
time Ray had demonstrated his lack
of regard for my feelings,” Davies
writes in “Kink.”

In this shockingly candid and also
poignant book, Davies gives his side
of the story regarding his volatile,
love/hate relationship with Ray. But
this is only one aspect of “Kink.”

Davies also delves into his band’s
extensive problems with managers
and publishers, devoting much atten-
tion to music business matters in
general. “It is crucial for a new act
these days to understand the basic
principles involved, as it is easy in the
excitement of it all . . . to sign shitty
deals and lose control over one’s
work,” he writes. “The Kinks over
the years have been deprived of rev-
enue that is ethically and morally
ours because of bad deals that our
management negotiated.”

“Kink” also sheds light on Davies’
love affairs with many women, and
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some men; his life as a husband and
father; his out-of-control experiences
with alcohol and drugs; his severe
emotional problems; his experiences
involving the Beatles, Rolling Stones,
the Who, and other contemporaries,
as well as with never-famous folks
significant to his life; and his hard-
to-believe interests in “psychic” spir-
ituality and even UFOQs.

But what Davies does best is detail
the long, celebrated career of his
band, offering insight into its tragi-
comic masterpieces. Optimism in the
face of looming disappointment, he
says, has always been a key theme in
Kinks musie, which, “with its char-
acters that may seem quirky at
times, or even sad or fragile, or some-
times weak and clumsy, is always
hopeful.”

Davies first recounts his wild
childhood in North London, a time
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when he would experience fun but
also tragedy: His sister Rene died at
age 31 on the dancefloor—the same
day Ray turned 13 and received his
first guitar.

In 1963, 16-year-old Dave and his
older brother formed a band called
the Ravens but were persuaded to
change their name to the Kinks
because “we wore ‘kinky’ leather
jackets and capes.” In 1964, the
band’s third single, “You Really Got
Me,” topped the British charts.

Throughout “Kink,” Davies ap-
plauds the artists who inspired him.
He appreciates, for instance, the
Beach Boys’ “sheer warmth” and how
Frank Zappa made “fun of the whole
business of celebrity, vanity, greed,
and hypocrisy in show-biz.” And he
writes of the Kinks’ song “See My
Friends”: “It reminds me of my joy-
ful experiences listening to Buddy
Holly records when the drummer
sounded as if he was just hitting a
shoe-box. Minimal. Beautiful.”

Readers are bound to think of
“Kink” and Ray Davies’ 1994 autobi-
ography, “X-Ray”—recently re-
released by the Overlook Press—in
the same breath. But the works are
substantially different from one
another. Ray Davies takes somewhat
of a post-modern approach by nar-
rating “X-Ray” through the voice of a
nameless writer hired by a totalitar-
ian entity. What we get from Dave
Davies is an emotional and admirably
shameless memoir. But in pouring his
guts out so, he falls into a familiar
autobiographer’s trap: rambling on,
especially about Ray and about his
own “psychic” endeavors.

But overall, “Kink” is informative
and very amusing.

JEFFREY L. PERLAH

OBSIDIAN

SegaSoft

Windows 95 CD-ROM

SegaSoft has spared no expense with this
hig-budget adventure game, which looks
like a multimedia-charged “Myst” on acid.
Game play is fairly simple. Players must
“click and find” their way through a surre-
al world in search of a lost traveling com-
panion, A strange ambient soundtrack
accompanies the quest, which gets weird-
er and weirder as the game continues. Of
course, players must solve several puzzles
along the way. Yep, this game clearly takes
a cue from “Myst.” But, unlike other
clones, “Obsidian” makes no apologies
about its inspiration. In fact, the game
even spoofs that CD-ROM classic. At one
point, one character sereams in an over-
dramatic voice: “Bring me the blue pages!
The blue pages!” Shakespeare, this ain't.
However, “Ohsidian” does deliver the cut-
ting-edge graphics and addicting story
line that adventure gamers demand.
Gamers who want to plug in to a ool
cruel world should take this trip.

AUDICH
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EDITED BY TRUDI MILLER ROSEMBLUM

The Heart Of Parenting: Raising An Emotionally
Intelligent Child

By John Gottman, Ph.D., with Joan De Claire
Read by John Gottman

Audio Renaissance

3 hours {abridged), $17.95

This excellent, informative tape builds on
the concept of “emotional intelligence” to
guide parents in teaching their children to
handle their emotions in healthy, appro-
priate ways. After years of research,
Gottman has identified four ways that
parents deal with children’s negative emo-
tions, such as anger and sadness. Being
dismissive, disapproving, or laissez-faire
isn’t the best approach, according to
Gottman. The best kind of parent, he says,
is the “emotion coaching” parent. This
parent empathizes with the child, vali-
dates the child’s feelings, and then shows
how to appropriately handle the situation.
Gottman gives many useful, concrete
examples of how to apply this technique to
difficult situations. Included is a helpful
booklet of questions that enable the par-
ent to determine their parenting style and
how to find the correct “emotional coach-
ing” response.

The Notebook

By Nichelas Sparks

Read by Kate Nelligan and Campbell Scott

Time Warner AudioBooks

3 hours (abridged), $17

Fans of the successful “Bridges Of Madi-
son County” will likely flock to this audio
with Kleenex in hand. It’s a romance that
spans a lifetime when teenagers Noah and
Allie fall in love but are separated by her
parents because of class differences. Four-
teen years later; an engaged Allie feels
compelled to see Noah again. The two real-
ize they're still in love, and Allie has the
tough choice of breaking her engagement
or going through with the marriage and
leaving her soul mate, Noah. Her choice is
not revealed until late in the story. The
story is told by an elderly Noah, reading
the romantic tale to Allie, who is suffering
from Alzheimer’s disease and has no mem-
ory of her life or of Noah. His hope is that
by hearing the story, it will awaken her
memories. Nelligan's and Scott’s readings
are not restricted to just the male and
female parts. Both actors deliver warm
and expressive readings, and each tackles
long stretches of text, playing both the
male and female characters. As with many
romances, “Bridges” included, the writing
here is sentimental, repetitive, and often
clichéd. But romance fans won’t mind at
all.

HOME VIDEQ: All new titles released at sell-through prices are eligible. S
Angeles, Calif. 90036. BOOKS: Send review copies to Eileen Fitzpatrick,

end review copies to Catherine Applefeld Olson, 3817 Brighton Court, Alexandria, Va. 22305. ENTER*ACTIVE: Send review copies to Brett Atwood, Bim)oard, 5055 Wilshire Blvd., Los
Billboard, 5055 Wilshire Blvd., Los Angeles, CA 90036 AUDIOBOOKS: Send review copies to Trudi Miller Rosenblum, 202 Seeley St., Brooklyn, N.Y. 11218
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Cassette Duplication
Graphic Design & Printing
Digital Editing & Mastering

1-800-527-9225

(716) 691-7631 « Fax (716) 691-7732

=" GOMPAGT DISCS
1000« $1595

Lisirep Time

GUARANTEED
QuALITY

CLHIRG

P. O. Box 7107
BURBANK, CA 91510
(800) 423-2936
Fax (818) 569-3718

REeTAIL READY PACKAGE

CUSTOMER SUPPLIES: DAT. 1630, o1 COR MASTER »
NEGATIVES & COLOR KEYS » CD LABEL FILM POSITIVE

COMPOSITE

DEAL DIRECT WITH THE FACTORY
CD-Audio / CD-ROM Replication

7 V;ANT CD’s TH:;TiATTRACT
ATTENTION?

GET “EM INTO SuaPes]

DiscArt, LLC.

100 Red Schoolhouse Road, Suite C-5
Chestnut Ridge, NY 10977
Phone: (914) 426-2590
Fax: {914) 426-1255

‘ e-mail: info@discart.com

DiscArt is the world’s leading
manufacturer and marketer of

SHAPED CD’s.

CALL US NOW FOR A COMPLETE
INFORMATION KIT!!

specializes in full ]

service compact disc ™

replication. Everything .

is done in-house. on-site -
for guaranteed quality and cost —
efficiency. Major credit cards accepted.
For a free catalog or estimate,

call: 800-455-8555, ext.31

CD-Audio CD ROM Cassette Vinyl

COMPLETE SERVICES:
REPLICATING ® DUPLICATING ® PRESSING
® MASTERING ® GRAPHICS ® FULFILLMENT

Discs With No Risks.
75 Varick Street, New York, NY 10013.
(212)-226-4401, ext.31 FAX (212) 966-0456

COMPACT DISCS -+ 85¢ EACH
(

Bulk from your C.D. ready master and label positives) minimum 1000
Complete CD and Cassette Packages Available
1-800-874-4174
CAlL FOR A QUOTE
Digital Mastering Systems * Digital Audio Duplication ® Computer Graphics

NATIONAL TAPE DISC

1110-48th Avenue North - Nashville, 7208

INSTANT

CDR
PROMOTIONAL
COPIES
from 2-100
NEED LARGER RUNS? CALL FOR A QUOTE

_s18.00
2,

4 CD & Cassette Mastering and Replication
a Digital Audio Post production
4 CEDAR Sonic Restoration

D D I Using Today's Technology
‘ To Bring Your Project <
To Tomorrow’s Standards.

3383F [ndustrial Bivd. Bethal Park, PA 15102
Call 1-800-444-DDAI

FOR SALE COMPUTERS
Any Case $29.20 .
/1’1 2172772304  Complete POS / Inventory
Control for ALL your record and
multimedia store needs!
Available in Spanish too!

ALBUMS, CD’s & 45's CASES
g % 1-888-222-4P0S (o iee)
-’ FAX: (919)677-9194

&
1-888-T

ISLAND CASES
(In NY)
(516) 563-0633

Fax: (516) 563-1390

(800) 343-1433
E-mail: POS@unidial.com

Call Now
http://www.idcsoft.com

= Psychedelic = Heavy Metal » Punk » Jazz * Blues * R&B *

Campus Records
Wholesale Distributor of
“Deletions/Overstocks”
874 Albany Shaker Road

Latham, NY 12110
(518) 783-6698
(518) 783-6753 FAX
For a Unique Blend of Independent and
Major Label Closeouts and Overstocks
» [emisnpul « MY - aebbay . 21004)93}3 « adueQ «

YOUNG SYSTEMS LIMITED

IMPORT

(OMPUTER SYSTENS fOR
THE MUSIC & VIDEO INDUSTRY

EXPORT

770-4949 -03338

Thrash « Noise + New Age
5,09 « %i04 « S3IPIQ « dod

* Mastering
* Printing
* Shipping

« Graphic Design
* Packaging
* Fulfiliment

Manufacturing Tomorrow’s Technolggy Today

W I N SDIGITAL CORPORATION

10 Commercial St. Hicksville. NY = 11801
Tel. 516-933-2500 « Fax. 516-933-2506

Toll Free: 1-800-WINGS41

FREE!
. GUIDE TO

MASTER TAPE
PREPARATION

Find out how to prepare
your audio master for error
| tree manufacturing. A must
" for recording artists and
studio engineers

= #4295 Laofue
OYDISC MAKERS

1-800-468-9353 » http://www.discmakers.com

s

&

GD & GASSETTE
MANUFACTURING

FEATURING THE SOUTHWEST'S
Frmst & ONLY DiGITAL BiN CASSETTE SYSTEM
& Larcest ReaL Tive CAssETTE FaauTy!
Blank Cassattes © Printing * ic Design
One-Off CD-Rs * Digital ing & Editing
PACKAGES AVAILABLEI e
CALL FOR FREE CATALOG/

CRYSTAL CLEAR SOUND

1.800.880.0073

CUSTOM COMPACT DISCS
Attordable single copy CDs starting at $20.
$5.00 OFF WITH THIS AD
46 PRODUCTIONS
42W557 Hawk Circle
St Charles, IL 60175
TEL (800) 850 5423
FAX (800) 203 1725
Contact Us On The Internet at 46P@wwa.com

MORE THAN 30 YEARS OF EXPERIENCE

Z 7R - DS -T2 FAN

SPANISH CUTOUTS

Visit our Web Page at http.//www.beaches.net/46P|

TOTAL CD, CD-ROM
& CASSETTE PRODUCTION

Large Selection of Cassettes & CD's
Custom Prepacks Available
TARGET MUSIC DISTRIBUTORS
7925 NW 66th Street - Dept. S
Miami. Florida 33166
PH: 305-591-2188 » FAX: 305-501-7210
DEALERS ONLY

Buy direct and save! While other people are
raising their prices, we are slashing ours. Major
label CD's. cassettes and LP's as low as 50¢
Your choice from the most extensive listings
availabte. For free catalog call (609) 890-6000
FAX: {(609) 890-0247 or write
SCORPI0 MUSIC, INC.
P.0. BOX A

Feel the “Power of Excellence”
call for POWER PLAY the
DIGITAL FORCE Sampler &
Studio Reference Disc

TRENTON, NJ 08691-0020

RecordTrak

Inventory Management
For Record Stores

| 800-942-3008

Fax 203-269-3930
Voice 203-265-3440

MUSIC MERCHANDISE

POSITION WANTED

330 WEST 58th ST, NY, NY 10019

MUSICIANS, BANDS,
LYRICISTS, MODELS AND
ACTORS. Call (803) 750-5391

SPORTSCASTER
PLAY BY PLAY
FIRST COSELL, THEN COSTAS
NOW ERIK SEAN!!!
MORE PLAY BY PLAY TALENT THAN
LEGALLY ALLOWED. THE NEXT GREAT ONE!

(618) 997-9137

Zmachars INC.
MUSIC MERCHANDISE

One stop distributor for posters, t-shirts, stickers, hats,
keyrings, buttons, patches. incense, lights, jewelry,
sunglasses, tapestries, and much, much, more.
We are a service based company with alt of the fatest
merchandise available. Get it all with just ane cail...

NO MINIMUMS/SAME DAY SHIPPING

dealers only — call for information:
1-800-248-2238 - fax #: (305) 888-1924

(Continued on next page)
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DIRECTOR OF
ENTERTAINMENT
DEVELOPMENT

We've started our own music label, onQ, and are looking
to expand our presence in the industry. Established
and up and coming performers have already benefitted
from our incredible ability to reach large audiences.

OPERATIONS MANAGER
Fast growing Los Angeles music
production and publishing company.
Hire, manage and supervise staff,
oversee day to day operations.

Mini Syears b
management experience required,

Outstanding leadership and
[ ication skills. Busi and

financial planning experience
required. Send resume, references
and salary history to:
11684 Ventura Bivd., Ste. 978
Studio City, CA 91604

WHERE DO YOU COME IN? AT THE VERY TOP.

The Director of Entertainment Development will be responsible for
the rapid expansion of the onQ business by developing innovative
music products for QVC, then marketing those products in retail
and international venues. This is a unique opportunity for an
entrepreneurial individual to combine his or her professional
experience with the impressive resources of QVC. Utilizing your record
industry contacts, innovative marketing and negotiating skills, the
candidate we choose will not only come up with great ideas, but see
them through from conception to completion. An undergraduate degree
and excellent interpersonal skills are also required.

LOOKING FOR A CHALLENGE?

Think you’ve got what it takes to bring onQ to the top?
Then tell us about yourself.

Tell us about today’s most promising entertainers

And tell us what you’d do to market their talent.

As the world’s preeminent electronic retailer with over $1.6 billion in
sales last year, QVC is changing the way the world shops. And while we
do, we’re building a reputation for Quality, Vatue and Convenience that
no other retailer can match.

Interested candidates may forward replies and resumes to: QVC, Inc,,

Human Resources - Dept. JSIBBIDE, 1365 Enterprise Drive, West
Chester, PA 19380. QVC offers a competitive salary, comprehensive
benefits, a state-of-the-art environment and room for personal and
professional growth. QVC is located just 30 miles west of Philadelphia,
in the highly-rated suburb of West Chester, Pennsylvania. Equal
Opportunity Employer. Drug Free/Smoke Free Work Environment.
Pre-employment drug screening required,

QVC

DIRECTOR OF LEGAL & BUSINESS AFFAIRS
Major New York based record label seeks attorney
with 3-4 years experience negotiating and drafting
recording artist agreements, soundtrack deals, etc.
Must be familiar with trademark and copyright issues,
labet and other music industry deal structures. Salary
based on experience. Send resumes in confidence to:
Box 8362, Billboard Classified
1515 Broadway, New York, NY 10036

*************************************************

REALESTATE TO THE SRS

Rate $74
1 inch by 1 column
Kara DioGuardi
1-800-407-6874 - (212) 536-5008

****************t******t************************

ok 2 3 3 b b b b Ok k%
b 3 2 b b

EAST MORICHES, LONG ISLAND

« SPECTACULAR OPEN BAY FRONT CONTEMPORARY
WITH SWEEPING BAY VIEWS FROM EACH ROOM
OF THIS 4,950 SQ. FT. HOME -

« EXPANSIVE DECKING W/POOL HOUSE LEADING TO
PRIVATE BOAT DOCK *

« LOCATED ON 1.6 LANDSCAPED ACRES *

« BANK OWNED ¢« FINANCING AVAILABLE -

ASKING $1,150,000
CONTACT BRIAN A. AMMAR

(516) 447-2377

BUYER/OPERATIONS MANAGER
Audio distributor/manufacturer is seeking
aggressive hands on Audio Operations
Manager. Individual should have the ability
to handle multiple tasks, and be
responsible for all aspects of product
inventory control and order fulfillment
Needs to be experienced in use of
computerized warehousing & distribution
systems. Music industry experience IS a
plus. Please send resume with salary
requirements to
AUDIO/HR — P.O. BOX 7647
CHARLOTTE, NC 28241

HISTORIGAL
LANDMARK

CLASSIC 1920’s FILMS
DIRECTORS HOME

Featured in
“Great Houses of L.A.”
West Hollywood cff Sunset,
4 bdrms, 1/3 acre, gardens,
hot tub, $6,000.

(213) 650-6659

OR FAX TO 803-548-3335,

NY based independent record label
with major distribution seeks experienced,
highly organized, detail oriented

WHMT=W[D  self-starters for the following pcsitions:

DIRECTOR OF PUBLICITY

Position involves managing the day-to-day operation of the label’s in-house
Publicity department. Responsibilities include developing artist specific
press plans for all releases, hiring of independent publicists, maximizing
awareness through direct interface with media outlets {including the
Internet), set-up and coordination of telephone and in-person interviews,
coordination of artist promotional tours and tour press, and writing of press
releases and biographies. Travel as necessary.

PROJECT MANAGER - BLACK MUSIC

WANTED TO BUY

Top $$3 paid ... No amount too large! (New or used)

Retailers & Wholesalers
We pay CASH for used & unreturnable
CD'S & accessories.

Let us create value for your "write-off’s”
We will outbid all other offers!
Call: (410) 654-0510
or Fax: (410) 654-0518

CASH-CASH - CASH
Top $ paid on CD’s, Cassettes,
LP's, Music Books, Rock
T-shirts. No quantity too big or
too small. Call 201-662-7600 or
Fax: 201-662-8060

Scott Henderson at 602-835-9102

Reducing your Used Stock?
Selling your Collection?
Going Out of Business?

CASH for CDS, Tapes,
LPS,Software, Videas

e-mail: scotthh@primenet.com

PARALEGAL SPECIAL MARKETS MANAGER

BMG Entertainment, a world leader in the
entertainment industry, seeks an ind'l with
PROVEN music publishing experience for this
PART TIME (appx 20 hrs/wk) paralegal position.
It you have drafted contracts/contract
summaries, and/or have experience in copyright
licensing & administration, and are computer
literate, we have the perfect spot for you.

You must be a self starter, familiar with the music
publishing industry. Please forward your resume,
which MUST include salary history & regs to:

ATTN: Human Resources/HKM
BMG Entertainment
1540 Broadway, NY, NY 10036

OPERATIONS MANAGER

Major Independent Music Distribution
Company seeks an Operations Manager to
supervise our rapidly expanding Chicago
based distribution center. The ideal
candidate will have ten plus years of
progressive management experience
within a modern distribution facility
{100,000+ sq. ft.)

If you feel your background is well suited
to the above challenge please forward your
resume with salary history to:

Human Resources
2015 Laure! Court, Baldwin, NY 11510

KROCIH International. one of the country’s leading
independent music distributors, seeks a self-
mativated, creative individual 1o join its dynamic

teant. This newly created position requires 3+
vears industry experience, preferably in special
markets (classical and jazz a big plus}. Successful
candidate will have proven ability to research
appropriate alternative outlets for our existing
product as well as initiate and create specialty
product utilizing our distributed labels. We offer
competitive salary. excellent benefits and beautifut
work environment based on Long Island. For
immediate consideration. send resune, including
salary history lo: KOG International, L.P..
2 Tri-Harbor Ct., Port Washington, NY 11050
or fax 516-484-1269, attn. MR. Non-smoking
environment, E/0/E m/f/v/d

NOCH

INTERNATIONAL

Position involves initiating, coordinating and managing all assicned project
activities with internal staff and outside companies. Responsibilities include
coordination of all project activities with the sales, marketing, promaotion,
production, publicity and creative services departments, concept, copy and
design of all trade and consumer advertising, conceptualization and
implementation of marketing plans and weekly analysis and information flow
to distribution and the industry.

MARKETING COORDINATOR

ROYALTY MANAGER

Fast growth, midtown multi-media
publisher seeks royalty manager
with experience in video or audio
royalties and reporting. Salary
commensurate with professional
experience. Resume/salary history
to Attn: CFO, CPM, 250 West 57th

Position involves set-up and coordination of college and high school
marketing division. Responsibilities include hiring of college representatives
to promote label acts in respective markets at retail, radio, press and
alternative lifestyle outlets, creation and implementation of artist specific
promotions and marketing campaigns, coordination of product and
merchandising mailings, maintenance of computerized mailing list database
and coordination of all promotional efforts with company departments.

All positions require Bachelors degree and
3 - 5 years of music industry experience.
Strong communication skills, both written and verbal reqsired.
Computer proficiency is essential.
Please send resume and salary requirements in confidence to:
Wind-up Entertainment, Inc., 72 Madison Avenue, 8th Floor,
New York, NY 10016 Attention: Billboard Ad

St., Ste. 317, NYC 10107.

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE ...

NOTHING ...
Call BILLBOARD CLASSIFIED 1-800-223-7524 (Out of State) 212-536-5174

[ SMITH.ALSTER

> Audio Books - yideo Games

> Consumer "
Electronics = Computers [

> Videos

> Laser Discs

> Compact Dists
>[assettes

(954) 351-0000

Fax: (954) 351-0561 |
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Billboard's
1997 International
Buyer's Guide

$Izs

TR WRRLDWIOE
REFSRSUCT POSRCY FOR:

MECO=D tABSLS
| womE MicHS OHsaes
i AUDIC SORLPRRLISHERS
MUBC PRALISHIRS
wieLESALERS
ACCUSLONTSL MBS TURRRS
PACKACENS ASD LABELING
A AATERIALS
RATERTAIRIUNT _TTORNEYS
5 REPLICATORS

Over 50
towntries

16,000 listings

BUYER'S CUIDE 1997

I you're interested in joining those well-connected folks who do the

big deals, make the big money, and have the big fun in the music

and video business, we suggest that you order your own copy of

Billboard's 1997 International Buyer's Guide before this year's press
§ run is completely sold out.

IBG '97 brings you record labels, music publishers, wholesalers
and distributors, manutacturers, service and supply companies,
home video companies, public relations firms, schools, entertain-
ment attorneys, tape duplicators, compact disc plants, and an
audio books section that has been doubled in size. Plus, you'll
find more than 50 pages of informative ads, and an enfire section
of manufacturing specification charts on blank tape.

With IBG '97, you will be able to:

W Reuch record buyers worldwide at retail and distributors,
importers/exporters.

M Find the telephone number, fax or E-Mail number of companies
throughout the world.

B Get specifications on blank media inclusive of blank tape and diskettes.

B Find manufacturers of jewel boxes and other service and supply
organtzations.

B Locate a publisher who may have interest in your catalog and/or specific
copyright.

This is the kind of information that can put you at the top of the

industry. And, best of all, it costs just $125 (plus shipping/han-

dling), which is practically nothing when compared to the stag-

gering cost of gathering this information on your own--particular-

ly when you consider that the guide is constantly being updated

by our research teams in both the U.S. and Europe.

FOR FASTEST SERVICE CALL
(800) 344-7119. In NJ (908) 363-4156.
Or send check/money order for $125 plus $6 S&H ($13 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Please add appropriate sales tax in NY, NJ,

PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.
All sales are final.

3DBG3126

date

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send wformation
to Calendar, Billbourd, 1515 Broad-
way, New York, N.Y. 10036.

FEBRUARY

Feb. 22-26, National Assn. For Campus
Activities Convention, Pennsylvania Conven-
tion Center/Philadelphia Marriott. 803-732-
6222.

Feb. 24, Brit Awards, Earl's Court, London.
44-171-287-4422.

Feb. 24, A Tribute-Roast Honoring Stan
Goman, hosted by the American Jewish Com-
mittee's Music-Video Division, Copacabana,
New York. 212-751-4000, ext. 338.

Feb. 24, MusiCares Person Of The Year
Dinner, Concert, And Silent Auction Honor-
ing Phil Collins, Waldorf-Astoria, New York.
310-392-3777.

Feb. 25, 4th Annual Patrick Lippert
Awards, honoring Sheryl Crow, LL Cool J, and
Steve Young, among others, to benefit Rock the
Vote, the Roxy, New York. 212-621-6027.

Feb. 26, Grammy Awards, Madison Square
Garden, New York. 310-392-3777.

MARCH

March 5-8, Country Radio Seminar, Opry-
land Hotel, Nashville. 615-327-4487.

March 6, Echo Awards, Congress Center,
Hamburg, Germany. 49-40-581935.

March 6-9, Canadian Music Week, Crowne
Plaza Hotel, Toronto. 416-695-9236.

March 7-9, International Live Music Con-
ference, Inter-Continental Hotel, London. 44-

171-405-4001.

March 8, How To Start & Grow Your Own
Record Label, the Holiday Inn, Brookline,
Mass. 508-526-7983.

March 8-11, National Assn. Of Recording
Merchandisers Annual Convention (NARAS),
Marriott Hotel, Orfando, Fla. 609-596-2221.

March 9, Juno Awards, Copps Coliseum,
Hamilton, Ontario. 416-485-3135.

March 9, Promoting & Marketing Music
Toward The Year 2000, the Holiday Inn, Brook-
line, Mass. 508-526-7983.

March 13-15, Replitech Europe, Montjuic
2, Barcelona, Spain. 914-328-9157.

March 14, Deadline for entries in the 1997
International Print & Radio Advertising compe-
tition, presented by the New York Festivals.
914-238-4481.

March 14-15, Board Aid 4, to benefit
LIFEbeat, Bear Mountain Ski Resort, Big Bear,
Calif. 619-722-7777.

March 18-April 29, Songwriting Class, Mira
Costa High School, Manhattan Beach, Calif.
310-372-1213.

March 20, "Music Industry & New Tech-
nologies,” presented by the Country Music
Assn., Cumberland Science Museum, Nashville.
615-244-2840.

March 22, “9th Annual Bowling Bash,” pre-
sented by the Los Angeles chapter of NARAS,
Sports Center Bowl, Studio City, Calif. 310-392-
37717,

March 22, “How To Start & Run Your Own
Record Label,” New Yorker Hotel, New York.
212-688-3504.

March 22-25, Audic Engineering Society
Convention, MOC Center, Munich, Germany.

212-661-8528.
March 22-26, Winter Music Conference,
Fontainebleau Hilton Resort & Towers, Miami
Beach, Fla. 954-563-4444.

APRIL

April 1, "The Business Of Entertainment:
The Big Picture,” Pierre Hotel, New York. 212-
492-6082.

April 5-10, National Assn. Of Broadcast-
ers Conference/MultiMedia World, various
locations, Las Vegas. 202-775-4970.

April 15-19, Tin Pan South Festival, various
locations, Nashville. 615-256-3354.

April 16-17, Music Radio '97, BAFTA, Lon-
don. 44-171-255-2010.

April 16-20, Impact Super Summit Con-
ference XI, Fontainebleau Hilton Resort & Tow-
ers, Miami Beach, Fla. 215-646-8001.

April 23, 32nd Annual Academy Of Country
Music Awards, Universal Amphitheater, Los
Angeles. 213-462-2351.

April 26-May 2, London Music Week, Busi-
ness Design Center, London. 44-171-359-3535.

April 28-30, Billboard's International Latin
Music Conference & Awards, Hotel inter-Con-
tinental, Miami. 212-536-5002.

April 29-May 1, 5th Annual Direct
Response Television West Expo & Confer-
ence, Long Beach Convention Center, Long
Beach, Calif. 714-513-8463.

April 30-May 2, 1997 Radio Only Manage-
ment Conference, the Phoenician, Scottsdale,
Ariz. 609-424-6800.

MAY
May 21-23, MIDEM Asia, Hong Kong Con-
vention & Exhibition Centre, Hong Kong. 212-
689-4220.

GOOD WORKS

_

ROSE NARM SCHOLARSHIP: The
National Assn. of Recording Mer-
chandisers (NARM) has reported the
establishment of the Merrill Rose
Scholarship endowment in memory ol
Merrill Rose, the veteran retailer
most recently associated with Surplus
Record & Tape who died Feb. 13 (see
Retail Track, page 50). NARM notes
that Rose was “a staunch supporter of
the NARM Scholarship Foundation,
both financially and as chairman
emeritus of the scholarship commit-
tee.” Tower Records, NARM says, has
already pledged a $1,000 contribution.
Contributions can be made payable to
the NARM Scholarship Foundation or
by calling executive director Pat Daly
at 609-596-2221.

RAINNING DOLLARS: Tori
Amos has helped raise more than
$300,000 for RAINN (the Rape,
Abuse, and Incest National Net-
work) as a result of her recent sold-
out henefit concert at the Theater
at Madison Square Garden in New
York, presented by ¢cK/Calvin Klein
and Lifetime television. The cam-
paign, called “Unlock The Silence,”
entails a yearlong commitment by
cK/Calvin Klein to support and
heighten awareness of RAINN,
which operates a toll-free, 24-hour
hotline (800-656-HOPE) for sur-
vivors of sexual assault. A portion
of the $300,000 collected for
RAINN is from the sale of special
“Unlock The Silence” T-shirts
designed by cK/Calvin Klein.

NARRATORS SOUGHT: The Jew-

ish Braille Institute of America (JBI)
is seeking narrators with experience
in radio, TV, or acting to read con-
temporary fiction or nonfiction onto
tape for the blind or visually
impaired. Contact Cantor Mindy J.
Fliegelman, director of audio pro-
duction at JBI, at 212-889-2525.

S URCHARGE FIGHTS AIDS:
New York nightelub Irving Plaza is
adding a 25-cent surcharge per tick-
et to all tickets sold this year, with all
additional monies being donated to
LIFEbeat, the industry group that

fights AIDS, according to owners
Bill Brusca and Andrew Rasief.
Contact Jody Miller at 212-431-5227.

c ENTER HONORS LANG: k.d.
Lang will be honored by the Los Ange-
les Gay and Lesbian Center Saturday
(1) at the Beverly Hilton Hotel. Also
being honored that evening is Dr.
Susan Love, the pioneer in breast can-
cer research. Performers will include
Kathy Jajimy and Jennifer Holliday.
Last year’s event raised $150,000. Con-
tact Steve Levesque and Kay Gilmer
at 213-651-9300 or Jim Key at 213-860-
7357.

LIFELINES

DEATHS
Brian Connolly, 52, of renal failure,
Feb. 10 in Slough, England. He was lead
singer for "70s hitmaker Sweet, whose
career sales were estimated at 50 mil-
lion worldwice. From its emergence in
the UK. in 1971, the group became a
leader of the glam-pop scene with such
fellow stars as Gary Glitter, Slade, and
Alvin Stardust. Sweet had 10 UK. top
10 hits, including the 1973 No. 1 “Block-
buster,” most of which were penned by
the era’s all-powerful writer/producer
team, Nicky Chinn and Mike Chapman.
The band’s four U.S. top 10 entries
included gold singles “Little Willy” and
“Fox On The Run,” and it scored a gold
album in the U.S. with 1975’s “Desolu-
tion Boulevard.” Connolly left the band
in 1979 and suffered ill health for many

years, although he later fronted a new
version of the group that played the
club circuit. He is survived by his girl-
friend, Jean; a son; and two daughters
from a previous marriage.

FOR THE RECORD

A story in the Feb. 15 Billboard
on Santana’s “Live At The Fill-
more—1968” omitted the title’s
release date. The double album will
appear March 11 on Legacy
Recordings. In addition, the story
misstated the title of Legacy VP of
marketing and product develop-
ment Jeff Jones.
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This story was prepared by Sean
Ross, editor of the Airplay Monitors.

President Clinton probably fig-
ured it out for himself on the night
of his recent State of the Union
address: 0.J. Simpson is bigger news
than he is, at least in terms of impact
on radio ratings.

News/talk radio took the biggest
jump of any format in Billboard and
Airplay Monitor’s exclusive national
Arbitron numbers last fall, but while
N/T was up 16.2-16.8 12-plus in the
presidential-election book, it didn’t
get the same kind of boost this fall
that it got from the first Simpson
verdict in 1995, when the format was
up 15.5-16.9. Still, that puts N/T
within one-tenth of a share of its
best number ever.

In other format highlights, AC re-
bounded from a devastating summer
book and was up 14.3-14.5 in the fall,
although that was less than some
observers expected, judging from
some of the strong AC numbers in

the first individual-market returns.
R&B continued to cement its hold on
third place, up 10.7-10.9, even with
teens back in school, and again post-
ed record numbers in many key
demos and dayparts. Country con-
tinued to slip, off 10.6-10.5, but that
figure is almost flat, suggesting that
the format may be close to bottom-
ing out. More important, that num-
ber suggests that the size of coun-
try’s core audience has stabilized
and will not continue to decline as
the number of available stations
decreases.

Top 40 was flat at an 8.6 share
after two books of growth—not so
bad when you consider that the for-
mat usually has a bad fall and that
the number of stations coming into
the format wasn’t growing at the
time. All three rock formats were
off: album (7.4-7.2), modern (4.4-4.1),
and classic (4.2-3.9), despite an abun-
dance of superstar product in that
format this fall. Oldies stations con-
tinued to slip, dropping 6.4-6.2, tying

2.5-2.3.

frequency.

U.s.

or overnights.

newsline...

A WHOLE NEW FCC WORLD. In an effort to return the Federal Communi-
cations Commission (FCC) to five seats from its current three, discussions
have ensued about potential candidates. But last week, Sen. John McCain,
R-Ariz., declined to pledge support for current commish Rachelle Chong.
Now the National Assn. of Broadecasters (NAB) has come to her defense, cit-
ing her “remarkable capacity for grasping complex issues and translating
them into pragmatic regulation.” FCC Chairman Reed Hundt has often
proved himself less than a hero to the NAB.

ARBITRENDS. In the first winter Arbitrends, top 40/rhythm WKTU New
York is still No. 1, down 6.2-6.1 compared with R&B WQHT (Hot 97)’s 5.7-
5.8. WRKS is up 4.3-4.4. Rival WBLS is up 3.0-3.1. In Los Angeles, KKBT
(the Beat) (4.9-5.3) is No. 2 and widens its lead on the increasingly R&B-
driven KPWR (Power 106), which is flat at a 4.6 share. In Chicago, WGCI-
FM slips 6.5-6.1, while WVAZ (V103) is up 3.9-4.1. WEJM (106 Jamz) is off

TRAFFIC OLDIES? The Montgomery County, Md., government has purchased
WINX-AM Washington, D.C., for $450,000, with plans to flip it to an all-
traffic format, according to The Washington Post. Former owner Bill Par-
ris had already moved his oldies format in the busy D.C. suburb to another

PROFITABLE CROPS—TOBACCO AND RADIO. With a growth rate of 18.2%,
Raleigh, N.C., enjoyed the largest percentage of estimated revenue gains in
1996 among Arbitron-rated markets, according to a new study by BIA
Research. The 10 markets following are Charlotte, N.C.; Portland, Ore.;
jreenville, N.C.; New Orleans; San Francisco; Akron, Ohio; Orlando, Fla.;
Miami; Salt Lake City; and Cincinnati.

KID STUFF. Fox Kids Network’s “Fox Kids Countdown” has signed the 200th
affiliate for its highest-rated program, which counts down the top 15
requests from its audience each week. The show has 90% clearance in the

THERE’S GOLD IN SILVER. Boston-based syndicator SupeRadio goes into the
country overnight syndication business, launching the nightly “Silver Grill”
show, featuring KPLX Dallas p.m. driver Cody Alan. The show will be fed
nightly starting at 7 p.m., so affiliates have the option of using it in nights

them with the Spanish-language for-
mat, which posted its best-ever 12-
plus number, up 6.1-6.2.

The national ratings reflect a com-
bination of numbers in Arbitron’s
four-book-a-year continuous-mea-
surement markets. With the release
of the fall book, the ratings begin
their eighth year in Billboard.

TALK VOTE IS NO ROCK VOTE

Even with its customary post-
baseball dropoff at night (15.0-13.2),
N/T stations (including all-sports
outlets) were up sharply in middays
(16.3-17.6) and afternoons (14.7-
15.3). The format was down in morn-
ings, 20.6-20.2. The midday and
afternoon spikes point toward some
extra election-time attention for
Rush Limbaugh and the groundswell
of publicity around Dr. Laura Schles-
singer’s show this fall.

N/T’s station count held steady
during the fall at about 350 in the
continuous-measurement markets.
With a boom for sports and N/T sta-
tions again at year’s end, the num-
ber of new outlets could start driv-
ing the format past the record 16.9
share it received last fall. The bru-
tal fall and winter weather will prob-
ably be a plus for the format as well.

The success of N/T in the fall, par-
ticularly with men, probably had
something to do with the continued
sluggish numbers for all rock for-

Ad.lt Contemp.
14.5% (14.3%)

R&B
10.9%
(10.7%)

TN

Country
10.5% (10.6%)

LA Sl

News/Talk
16.8% (16.2%)

Siliz L
 PERSONS 12+
MONDAY - SUNDAY
6 A.M. - MIDNIGHT

\i

Remt. Formats 0.3% (0.3%)
Classical 2.1% (1.7%)
iy WO R g
Religious 2.1% (2.1%)
N

a5

Jazz 3.1% (3.3%)

Adult Standards 3.5% (3.6%)

Classic Rock 3.9% (4.2%)
Modern Rock 4.1% (4.4%)

Spanish 6.2% (6.1%)
(Numbers in parentheses represent Summer '96 shares)

mats, despite a reasonably heavy
slate of superstar releases: Bush,
Counting Crows, R.E.M., Pear| Jam,
Sheryl Crow, and, at modern, the
snowballing success of No Doubt.
Album rock was off one-tenth of a
share almost across the board,
except among teens, where it was off

7.4-7.0. Since album rock hasn’t
done much to solicit teens in the past
10 years or so, except picking them
up by default when a market has no
top 40, its drop in that demo proba-
bly reflects the availability of top 40
in more markets again. As for clas-

(Continued on next page)

Confab Keynote Cites Industry Shortcomings
Programmers Pan Modern AC, Hail Top 40’s Rebound

This story was prepared by Sean Ross,
editor of the Airplay Monitors.

Some folks might have tried to put a
brave face on the state of the musie
industry. Not Tower Records president
Russ Solomon, keynote speaker at this
year’s annual Gavin Seminar, Feb. 13-
15 in New Orleans.

“I think it sucks,” said Solomon of
the business that, he noted, has been
flat since 1994. Like a number of other
observers, Solomon attributed the
slump to the industry’s failure to court
teen buyers, noting that retailers such
as himself could no longer count on
business to pick up during summer
vacation or around school holidays.
With sale-priced CDs retailing for $12-
$14, Solomon said, younger consumers
no longer have money to buy music on
a regular basis, “so they get out of the
habit of going into the store to buy
records.”

Solomon suggested a renewed em-
phasis on selling and promoting sin-
gles, rather than allowing the industry
to continue to “mortgage its future” by
“making a lot of money in a hurry” and
selling only albums. The kids in his
household, Solomon said, were listen-
ing to oldies, not current music. “They
can’t put their arms around new

music,” he said.

Solomon also bemoaned the lack of
recent teen idols, saying that there is
“no music that makes little girls
seream. They do a better job of that in
England than we do over here.” When
asked about the success of Spice Girls,
Solomon said that they were a “bright
light,” but that the industry would need
a male teen idol to be revitalized.

Gavin's Feb. 14 top 40 session was
marked by attacks on the modern AC
format from several panelists. KKRZ
(Z100) Portland, Ore., PD Ken Ben-
son, now facing modern AC competi-
tion from KBBT (the Beat) (see story,
page 69), dismissed the format as the
“latest experimental format,” adding
that he wasn’t interested in program-
ming any station “that will never be
No. 1 in the market.” He also said that
modern AC would suffer from a lack
of available musie. “I just don't think
there are enough hits. I choose from
all [genres] except eountry, and I still
can’t find enough music.”

Brian Burns, PD of modern-leaning
WDCG (G105) Raleigh, N.C., and a pio-
neer of the now passé “rock 40” in the
late *80s, noted that consumers are able
to keep track of only so many format
“brands”—top 40, country, rock, N/T,
etc.—and that the distinctions among

more narrowly drawn formats, such as
modern AC, are probably lost on them.

Nassau Broadcasting VP of pro-
gramming Michelle Stevens, whose
flagship WPST Trenton, N.J., just
segued back to mainstream top 40
after a year as a quasi-modern outlet,
called on stations to be “as broad as the
market will allow us to be.”

She added that top 40 had been
“smothering our listeners” with nega-
tive emotions, although Z100’s Benson
had noted earlier that his station’s ver-
sion of Bruce Springsteen’s “Secret
Garden,” interspersed with dialogue
from the movie “Jerry Maguire,” in
which that song appears, had been
drawing numerous female calls. “A lot
of women call up, and they’re crying,
and they’re sad, but that’s OK,” Ben-
son said.

Panelists were, by and large, opti-
mistic about the state of top 40. Ben-
son cited the success of Celine Dion’s
most recent album, “Falling Into
You"—No. 2 for 1996 on The Billboard
200—and said that couldn’t have hap-
pened two or three years ago. KHKS
(Kiss 106.1) Dallas PD Ed Lambert
said, “It’s definitely the economy”
that was to thank for the format’s
resurgence.
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<| x| ¢|€x| TITLE ARTIST
=Z| 2| w2 | 23| LABEL & NUMBER/PROMOTION LABEL
* x xNO. 1% * %
1 | | | 25 | UN-BREAK MY HEART & TON| BRAXTON
LAFACE 24200/ARISTA 9 weeks at No. 1 |
2 | 3 | a | 12 | !BELIEVE IN YOU AND ME © WHITNEY HOUSTON
ARISTA 13293
3 | 2 | 3 | 5 | WHEN YOU LOVE A WOMAN & JOURNEY
COLUMBIA 78428
4 | a4 | 2 | 15 | TFINALLY FOUND SOMEONE 4 BARBRA STREISAND & BRYAN ADAMS
[ ) COLUMBIA 78480 o
(3| & | 10| 5 | VALENTINE JIM BRICKMAN WITH MARTINA MCBRIDE
WINDHAM HILL ALBUM CUT
6§ | 5 | 5 | 15 | FWEFALLIN LOVE TONIGHT # ROD STEWART
WARNER BROS. 17455
7 | 6 | § | 37 | CHANGE THE WORLD # ERIC CLAPTON
REPRISE 17621
g | 7 7 | 28 | IT'S ALL COMING BACK TO ME NOW & CELINE DION
550 MUSIC 78345
@ 2| g | FOR THE FIRST TIME KENNY LOGGINS
COLUMBIA ALBUM CUT |
10 | 10| 8 | 31 | 'LOVEYOU ALWAYS FOREVER & DONNA LEWIS
ATLANTIC 87072
M| 9 | o | 12| "'MNOTGIVING YOU UP # GLORIA ESTEFAN
EPIC 78464 |
IT'S IN YOUR EYES @ PHIL COLLINS
13 15 g FACE VALUE 87016/ATLANTIC
13| 11 | 12| 8 | DONTSPEAK & NO DOUBT
= TRAUMA ALBUM CUT/INTERSCOPE .
ALL BY MYSELF @ CELINE DION
@ o 3 | 550 MUSIC ALBUM CUT B
THROUGH YOUR HANDS DON HENLEY
_ 16 1 ! REVOLUTION ALBUMCUT
STILL IN LOVE LIONEL RICHIE
16 | 14_ _134‘ 13_ MERCURY ALBUM CUT
17 | 17 | 16 | 53 | BECAUSE YOU LOVED ME & CELINE DION
550 MUSIC 78237
1 BELIEVE | CAN FLY ® R KELLY
18 19 5 WARNER SUNSET/ATLANTIC 4242?/JIVE
LET'S MAKE A NIGHT TO REMEMBER # BRYAN ADAMS
19| 19| 172 |LEToM
2 | 27| 3 | You WERE MEANT FOR ME o ® JEWEL
ATLANTIC 87021
(ZD)| 21 | 26 | 3 | DON'T CRY FOR ME ARGENTINA & MADONNA
WARNER BROS. 43809
YOU CAN MAKE HISTORY (YOUNG AGAIN) & ELTON JOHN
2| w8 | 3| PRES
@ 3|26 BLIND HOOTIE & THE BLOWFISH
REPRISE ALBUM CUT
JUST ANOTHER DAY @ JOHN MELLENCAMP
26 25 4 MERCURY 578816
* * * HOT SHOT DEBUT * * *
TOO LATE, TOO SOON JON SECADA
NEW » 1 SBK /EMI ALBUM CUT :
* x *NO. T x %
1 1 | | 18 | DON'T SPEAK & NO DOUBT
TRAUMA ALBUM CUTANTERSCOPE 10 weeLs at Na, 1,
(Dl 2 | 2 | 14 | toveFooL © THE CARDIGANS
TRAMPOLENE/STOCKHOLM ALBUM CUT/MERCURY
YOU WERE MEANT FOR ME & JEWEL
3 5 15 ATLANTIC 87021
4 | 1 5 | 33 | 1GOBLIND HOOTIE & THE BLOWFISH
REPRISE ALBUM CUT
(3)| 6 | & | 18 | BARELY BREATHING & DUNCAN SHEIK
ATLANTIC 87027
6 | 5 | 4 | 16 | UN-BREAK MY HEART @ TONI BRAXTON
LAFACE 24200/ARISTA
2 | 15 | § | EVERYDAY IS A WINDING ROAD @ SHERYL CROW
A&M ALBUM CUT
9 | 11 | 12 | ALONG DECEMBER  COUNTING CROWS
DGC ALBUM CUT/GEFFEN
9 | 8 | 7 | 24 | IFIT MAKES YOU HAPPY @ SHERYL CROW
A&M 581874
10 | 7 | 6 | 22 | HEAD OVER FEET @ ALANIS MORISSETTE
MAVERICK ALBUM CUT/REPRISE
11 | 10| o | 3 | COUNTING BLUE CARS # DISHWALLA
WHEN YOU LOVE A WOMAN & JOURNEY
12 1l 10 22 COLUMBIA 78428
13 | 13| 13 | 3 | 'LOVE YOU ALWAYS FOREVER # DONNA LEWIS
ATLANTIC 87072
14 | 14 | 16 | 6 | DONTCRYFOR MEARGENTINA @ MADONNA
WARNER BROS. 4380
15 | 16 | 14 | 37 | CHANGE THE WORLD @ ERIC CLAPTON
REPRISE 17621
——
* % * AIRPOWER * * %
20 | 25 | 5 | WHERE HAVE ALL THE COWBOYS GONE? @ PAULA COLE
IMAGO ALBUM CUT/WARNER BROS.
DON'T LET GO (LOVE & EN VOGUE
U 19 12 EASTWEST 6423][EE((3 )
* * * AIRPOWER * * %
53 | 31 | 4 | LWANTYoU SAVAGE GARDEN
COLUMBIA 78503
* % % AIRPOWER % * *
5 | 20 | 10 | JUST ANOTHER DAY @ JOHN MELLENCAMP
- MERCURY 578816
20 | 15 | 12 | 29 | IT'S ALL COMING BACK TO ME NOW & CELINE DION
550 MUSIC 78345
WHEN YOU'RE GONE & THE CRANBERRIES
24 2 9 ISLAND 854802
@[ 5 | 35 | 3 | ALLBY MYSELF © CELINE DION
550 MUSIC ALBUM CUT
WHERE DO YOU GO & NO MERCY
] 25 2l 26 ARISTA 13225
POSSESSION @ SARAH MCLACHLAN
30 33 / ARISTA ALBUM CUT
95 | 27 | 23 | 18 | FLY LIKE AN EAGLE @ SEAL
t] TTT/WARNER SUNSET 87046/ATLANTIC

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 53 aduit contemporary stations and 56 adult top 40

stations are electronically monitored 24 hours 2 day, 7 days a week Songs ranked by number of detections. (O Tracks showing an increase in detections over
the previous week, regardless of chart movement. Aupower awarded to songs which attain 400 adult contemporary detections or 700 adult top 40 detections
1997, Billboard/BPI Communications.
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N/T SURGES, AC REBOUNDS, COUNTRY FLAT IN FALL ARBITRONS

(Continued from preceding page)

sic rock, which tends to seesaw from
book to book, its 3.9 share is still
ahead of the 3.4 it had last fall.

Modern rock’s three-tenths drop
was its first major downturn since
the format’s growth spurt began in
winter ’93. And this in a book in which
the number of available stations in the
format held steady, and a book in
which the format should have profit-
ed by having more exclusive musie,
given top 40’s lesser interest in mod-
ern Crossovers,

Modern was down 4.0-3.4 in mid-
days, something explained by teens
going back to school and no longer
controlling workplace or home listen-
ing, but it wasn’t up significantly in
other dayparts to compensate. It was
down 5.0-4.8 with men and 2.8-2.4
with women, its lowest female num-
ber in nearly two years.

Modern might have been expected
to look younger and more male this
fall, given that format’s increased
emphasis on harder, noncrossover
music (at least between the No Doubt
hits). Surprise: Modern was off more
at the younger end (11.2-10.9 teens;
7.9-7.6 18-34) than with upper demos
(3.8-3.7 25-54; 1.8-1.7 35-64).

AC’S WARM FALL

AC is used to good fall books, and
this was one. The format’s 14.3-14.5
rise puts it ahead of last fall, when it
was off 14.7-14.1. While AC formats
continue to disappear, new modern
AC stations are keeping the number
of available stations constant. AC also
had a great winter last year, when top
40 was clobbered, and it will be inter-
esting to see whether the cold weath-
er favors long stretches indoors with
soft, relaxing favorites or long
stretches on N/T radio.

AC was up sharply during middays
(16.3-16.8), largely because teens
were out of the picture. But it was
also up nicely at night, 11.6-12.3.

As for top 40, it’s possible to see
some changes in male and adult num-
bers at a time when many of the for-
mat’s stations were becoming less
rock- and more rhythm-driven. But
top 40 held flat in most places. The
good news is that where it usually
caves in the fall, when school recon-
venes, top 40 held steady. It was off in
middays as expected (7.9-7.0), but it
was up in mornings (7.2-7.8) and

nights (11.3-12.2) to compensate,
something it didn’t do on the same
scale last fall.

The biggest demo boost for top 40
in this book was teens, up 26.9-29.1.
The format was off slightly 18-34
(13.3-13.2) and 25-54 (7.0-6.9), and flat
in 35-64 (4.2). With women, it was up
a hair (7.9-8.0), but with men, it was
off 6.3-5.9, belying the format’s more
rhythmie, less rocking nature today.

We've suggested over the past year
that part of R&B’s boom was a fune-
tion of top 40’s refusal to play a sig-
nificant amount of R&B crossovers.
We’ll have a better sense of that the-
ory in the winter, since many of the
R&B ballads that are quickly becom-
ing a prevalent flavor in top 40 were
only starting to cross at the end of
the fall book. R. Kelly, Keith Sweat,
Toni Braxton, BLACKstreet, and
recent returnees New Edition and
En Vogue, however, were definitely
good to R&B, which had its best book
ever—the second time in six months
R&B shattered its own record 12-
plus number.

R&B radio was down sharply in
middays (9.7-8.4), but it was up 9.0-
9.4 in mornings and 10.4-10.8 in after-
noons, breaking its own records in
those dayparts, too. Same for 18-34,
in which it was up 13.4-13.9. The adult
R&B format, were you to measure it
separately, was flat at a 3.7 share 12-
plus, although it still beat mainstream
R&B in the 35-64 demo, 4.5 vs. 4.2.

COUNTRY’S LONG DECLINE SLOWS

Remember two years ago, before
top 40’s turnaround, when the only
good news about the format was that
it wasn’t collapsing quite so quickly?
If it seemed like a stretch then, top
40 did eventually reverse itself, albeit
modestly, and country is indeed
falling more slowly now. It’s down
one-tenth in some demos and day-
parts, up a tenth or so in others.

The best news is that country held
more or less steady despite the loss
of more Arbitron-rated stations, from
285 to 267 in the fall. Initially, it
looked like country stations were
changing to other formats and taking
their listeners with them. Now it
looks like the size of the country core
has leveled, and if one station goes
away, another picks up the slack.

It’s still the case that country is

Birthday Fund-raiser. New York’s No. 1-ranked station, WKTU, celebrated its first
anniversary with a Valentine’s Day dance music fund-raiser, Heartbeat for
LIFEbeat. The bash raised $20,000 for LIFEbeat, the “music industry fights AIDS
organization.” In December, WKTU’s Three Divas concert raised $120,000 for art,
pediatric, and AIDS groups, and its May Last Dance brought in $100,000 for the
American Foundation for AIDS Research. Says WKTU PD Frankie Blue, “The lis-
teners in this marketplace have supported 'KTU right from the start. We want to
give back, not just on the airwaves, but in the community, and to keep in touch
with what's going on on the streets in New York, New Jersey, and Connecticut.”

worse off in 35-64 than it was before
the boom started. It’s down 12.2-12.0
there, well short of the 13.1 it had in
spring ’89, when we started measur-
ing national ratings info. The same
now goes for men, by the way. While
women are up 11.4-11.5, men are off
10.1-9.9, the first time country has
been below a 10 share with adult men
since we started in ’89. Itll be inter-
esting to see if the new crop of gold-
based country FMs does anything to
turn that around.

There’s also some noticeable con-
tinued erosion with teens. They’re
off 8.1-7.6, putting them about
where they were in the summer of
'92, just after Billy Ray Cyrus broke
through.

Bréxton, LaFace
Get Moving With |
‘Un-Break’ Remix

H BY CHUCK TAYLOR

While it’s not uncommon these
days for a top 40 song to garner radio
airplay from both a ballad and a
remixed dance version, seldom do
the two intertwine.

But following Toni Braxton’s live
sway-cum-swirl version of her 11-
week chart topper, “Un-Break My
Heart,” on the 1996 Billboard
Awards Show, LaFace has released
a promo-only “Diva Mix” fashioned
after the innovative performance.

In the opening number of the
awards show, which aired live on Fox
Dec. 4, Braxton began her anguish-
filled tale of breakup in its original
ballad form, suggestively oozing
hack and forth while standing on a
platform. But during the third cho-
rus following the song’s instrumen-
tal break, lights
began flash-
ing, dan-
cers gam-
boled on-
stage, and
the num-
ber was
suddenly
refashioned
into its ferocious
high-energy club version.

“We thought the performance
was killer on TV. It stunned every-
body,” says LaFace Records COO
Mark Shimmel. Adds A&R manag-
er Candy Tookes, “We got an over-
whelming response on it from every-
where—consumers, radio, and
DJs.”

While only available on promo, the
Diva Mix—reworked by Soul Solu-
tion and Hex Hector—may become
available overseas, where “Un-
Break” is still building. In fact,
Tookes notes that (5% of overseas
airplay has thus far come from the
dance remixes. “We wanted to do
something that would make Toni go
over the top as far as the club scene
is concerned,” she says.

In addition to its Hot 100 success,
the song recently peaked at No. 2 on
Hot R&B Singles. The dance version,
meanwhile, held the No. 1 spot for
four weeks on the Dance Maxi-Sin-
gles Sales chart.
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ands regularly show up on Mainstream Rock
Tracks after debuting on the modern rock
)chart, but having dominated the left-hand list
with four No. 1 hits off its previous two albums, Col-
lective Soul now has the rare distinction of crossing
over from Mainstream to Modern Rock Tracks.
Juxtaposing a very Aerosmith hoogie riff in the
versas with a pure populist air in the chorus, “Precious
Dec aration” is the first single from Collective Soul’s
upeoming Atlantic album, “Disciplined Breakdown.”
The song buoys a theme not only apt for the band’s abil-
ity to flit from chart to chart but for its feeling of
release after a burdensome year. “The ‘Precious Dec-
laration’ can be a sheet of paper or something some-
one says to set you free,” explains Collective Soul front
mat Ed Roland, alluding to the group’s long legal dis-

Bilboard.

pute and final split with its former manager.

“We had to go through a lot of things to gain the
freedom to be the band we wanted to be—I know I
aged more in the past year than I did in the previous
30,” Roland says. “Writing the songs was therapy. I

“Even though I'm
from the South,
I've never been
around cows
much.”

—tEd Roland of Colledive Soul

wrote all the lyrics for the album right around the
time we settled it all, so they ended up having that
feeling of letting the past go and moving forward.”

MARCH 1, 1997 Billboard.

The five members of Collective Soul are from
Stockbridge, Ga., not far from Atlanta, and being
Southerners, they are all a mite mellow—which has
its good and bad points, Roland says. “We're all pret-
ty laid-back, and in hanging out and playing music,
that’s a great way to be. But as we've learned, you
have to be aggressive when it comes to business.”

Collective Soul recorded most of “Diseiplined Break-
down” in the very laid-back environs of a Georgia farm.
But Roland wasn’t entirely at home in the small cabin
where the band worked and slept. “Even though I'm
from the South, I've never been around cows much,” he
says. “I found out that they’re as loud as foghorns. They
kept me up at night, and we even had to stop a couple
of takes so the mooing wouldn’t end up on the record.
But it was fun. And music should be erjoyed.”

MARCH 1, 1997

Mainstream Rock

Tracks.

Modern Rock Tracks -

ARTIST <

Week of February 9, 1996

< ol 21 ¢ | TRACKTITLE = - TRACK TITLE ARTIST
szl o 2 5 | ALBUM TITLE (F ANY) LABE! /PROMOTION LABE 2| 2 | 2 | 25| ALBUMTITLE (IF ANY) LABEL-"ROMOTION LABEL @ Cosmic Girl / Jamiroquai
* k kNO. 1% % * *k kNO. 14 % & gm“‘"“eque/“? ,
ONE HEADLIGHT 5 weeks at No. 1 & THE WALLFLOWERS LAKINI'S JUICE 1 week at No. 1 ® LIVE gBecorellBpielGhls
1 [ 1 15 2 2 5
BRINGING DOWN THE HORSE INTERSCOPE SECRET SAMAHD! RADIOACTIVE/MCA @ Born Slippy / Underworld
_SEC :
CZD 2 ) 5 LAKINI'S JUICE & LIVE ) 1 1 3 DISCOTHEQUE & U2 ®Change The World / Eric Clapton
SECRET SAMAHDI RADIOACTIVE/MCA POP ISLAND ® Higher / Gloria Estefan
ONE HEADLIGHT & THE WALLFLOWERS : 2 :
* % % AIRPOWER & & * (3| 3 | 5 | 12| Guneingpown the orse INTERSCOPE LS Ul g
CD NEW D 1 FALLING IN LOVE (1S HARD ON THE KNEES) @ AEROSMITH @ 5 7 6 ABUSE ME » SILVERCHAIR Beetllebum / Biur
NINE LIVES COLUMBIA | FREAK SHOW EPIC @ Don't Cry For Me
GD 3 12 3 PRECIOUS DECLARATION COLLECTIVE SOUL 5 6 6 11 A LONG DECEMBER @ COUNTING CROWS Argentina {From “Evita“} / Madonna
[N DISCIPLINED BREAKDOWN ATLANTIC RECOVERING THE SATELLITES DGC/GEFFEN @ Whoever / Lewis Taylor
< ABU E & SILVE GREEDY FLY & BUSH
CD| 4 4 b FREAKSSEOMV RCH?;E_ ®] 7 S 10| RhzoRBLADE SUITCASE TRAUMAINTERSCOPE @ Every Time | Close My Eves / Babyface
GD 5 5 10 GREEDY FLY & BUSH 1 4 4 13 THIRTY-THREE & THE SMASHING PUMPKINS Featuring LL Cool J, H. Hewett, J. Watley &
~ RAZORBLADE SUITCASE TRAUMAINTERSCOPE MELLON COLLIE AND THE INFINITE SADNESS VIRGIN e
E KING NOTHING & METALLICA SANTERIA & SUBLIME ,
_QD 61817 | ow ELEKTRAVEEG 12 )87 | susume SASOLINE ALLEY/MCA gD G-
3 8 2 & DISCOTHEQUE & U2 @ 11 15 14 CRASH INTO ME & DAVE MATTHEWS BAND Nuyorican Soul Featuring George Benson
3 POP ISLAND CRASH RCA @ Say... If You Feel Atright / Crystal Waters
CASUAL AFFAIR TONIC LOVEFOOL & THE CARDIGANS e /i
gD 121 15 0 5 | [Eyvon aRADE POLYDOR/AZM 10| 9 | 10§ 10 | Fesraanp on THE voON TRAMPOLENE/STOCKHOLM/MERCURY g SeiritiallllengiEriclegel .
10 7 3 2 BLOW UP THE OUTSIDE WORLD & SOUNDGARDEN %1 CRUSH GARBAGE Love Rollercoaster / Red Hot Chili Peppers
= DOWN ON THE UPSIDE A&M 1 8 3 14 “ROMEO + JULIET” SOUNDTRACK: CAPITOL @ Arigatou / Yosut Inoue * Tamio Okuda
11 10 14 10 A LONG DECEMBER & COUNTING CROWS 12 10 3 19 ALL MIXED UP & 311 @ Beyond The Invisible / Enigma
- RECOVERING THE SATELLITES DGC/GEFFEN 311 CAPRICORN/MERCURY _| @ P'm Stil Here / it
DESPERATELY WANTING & BETTER THAN EZRA THE PERFECT DRUG @ NINE INCH NAILS )
E,Z W I ecTion, Bagy o SWELLELEKTRAVEEG Blu 5 | mHeLost HIGHWAY” SOUNDTRACK . NOTHING/INTERSCOPE © Scarlet/ Spitz o
3] 9 7 | 1g | LADY PICTURE SHOW # STONE TEMPLE PILOTS 5 | 33 | 3 | PRECIOUS DECLARATION COLLECTIVE SOUL @ Everyday Is A Winding Road /
TINY MUSIC.. SONGS FROM THE VATICAN GIFT SHOP ATLANTIC DISCIPLINED BREAKDOWN ATLANTIC Sheryl Crow
HERO OF THE DAY & METALLICA VOLCANO GIRLS & VERUCA SALT Vo F ; i
4| 1310 | 28 | o ELEKTRAVEEG )| 18| 2|4 EIGHT ARMS TO HOLD YOU MINTY FRESH/OUTPOST/GEFFEN g tm ':bA vtv:"df';”'_m"gc/ ra"ma Rainey
HAVE YOU SEEN MARY # SPONGE SrElADOTATOCHINE mesBoeman
Fw 1 S 7| wax ecsmatic B COLUMBIA | * * k AIRPOWER * * % @ 1 Am, | Feel / Alisha’s Attic
HOPE IN A HOPELESS WORLD WIDESPREAD PANIC .‘!) 24 34 THE FRESHMAN & THE VERVE PIPE @ | Believe In You And Me /
C@ 8125 4 | sowss BUTTERFLIES CAPRICORN/MERCURY J VILLAINS RCA Whh'r:’: Hr;us:n ‘
RESIGNATION SUPERMAN @ BIG HEAD TODD & THE MONSTERS EVERYDAY IS A WINDING ROAD & SHERYL CROW )
ﬁ@ 22 28 4 BEAUTIFUL WORLD REVOLUTION 17 19 17 g SHERYL CROW AGM @ Volcano Girls / Veruca Salt
C@ 2 | 39 3 | TUMBLE IN THE ROUGH STONE TEMPLE PILOTS 18 | 16 | 16 | 15 | DESPERATELY WANTING & BETTER THAN EZRA @ Let's Get Down / Tony Toni Tone
TINY MUSIC.. SONGS FROM THE VATICAN GIFT SHOP ATLANTIC FRICTION, BABY SWELL/ELEKTRA/EEG @ Don't Speak / No Doubt
THIRTY-THREE & THE SMASHING PUMPKINS BARREL OF A GUN & DEPECHE MODE .
_19 18 24 5 MELLON COLLIE AND THE INFINITE SADNESS VIRGIN 19 14 12 7 ULTRA ) NiOTERERRISE g That Thing Vou. Do!/ The Wonders
JUST ANOTHER DAY @ JOHN MELLENCAMP FEMALE OF THE SPECIES ® SPACE Best Love / Leils White
20 16 16 14 MR. HAPPY GO LUCKY MERCURY 2 28 4 SPIDERS GUT R:ACTQN. UNIVERSAL @ Aifie / Vanessa Williams
LOOKING FOR & STIR EXCUSE ME MR. & NO DOUBT @ Betch By Golly Wow! / ¥
_21 LBV ar AWARE/CAPITOL 2% | 3l 4 | TRaciC kinGDOM TRAUMA/INTERSCOPE @ stay ngether b ;g
22 17 17 23 BOUND FOR THE FLOOR & OCALH 22 7 14 7 ALL | WANT & THE OFFSPRING : r?_
AS GOOD AS DEAD ISLAND IXNAY ON THE HOMBRE COLUMBIA G The Holy River /
23 20 2 8 CHANGE THE LOCKS TOM PETTY AND THE HEARTBREAKERS 23 21 20 23 BOUND FOR THE FLOOR & LOCAL H @ Runaway / Nuyorican Soul Featuring India
MUSIC FROM “SHE'S THE ONE” WARNER BROS AS GOOD AS DEAD ISLAND @ Lovefool / The Cardigans
. VOLCANO GIRLS & VERUCA SALT FIRESTARTER & PRODIGY
_(2_—4> o 2 | E1GHT ARMS T0 HOLD YOU MINTY FRESHIOUTPOST/GEFFEN 3 1% |4 XL MUTEMAYERICKWARNER BROS & olfonanhiolCrvihunees
(E 2% | 31 4 THE PERFECT DRUG & NINE INCH NAILS @ 0 | 2 18 | NAKED EYE & LUSCIOUS JACKSON @ Song For The Dumped / Ben Folds Five
N “THE LOST HIGHWAY" SOUNDTRACK NOTHING/INTERSCOPE FEVER N FEVER OUT GRAND ROYAL/CAPITOL @ Fly Like An Eagle / Seal
WHAT | GOT & SUBLIME THE NEW POLLUTION & BECK iroi Coibi i
i 25 | 7|19 | sipme GASOLINE ALLEY/MCA 3 | — | 2 | opmiar DGC/GEFFEN g Eh'rf"f‘:‘g""(i S”r)";:dav ?;W'T‘eoﬁ..)/
(2ZD| NEWDp | 1 | GONE AWAY THE OFFSPRING 27 | 25 | 21 | 19 | LADY PICTURE SHOW & STONL TEMPLE PILOTS onit LetlGollEovliitrom™iey
IXNAY ON THE HOMBRE COLUMBIA TINY MUSIC...SONGS FROM THE VATICAN GIFT SHOP ATLANTIC En Vogue
ME WISE MAGIC VAN HALEN YOUR WOMAN & WHITE TOWN @ Cantus-Song For Tears / Adiemus
2o 3 2 2l BEST OF VOLUME 1 WARNER BROS 40 2 WOMEN IN TECHNOLOGY BRILLIANTY/CHRYSALIS/EMI @ Bohemian Rhapsody (From “High School
ALL | WANT & THE OFFSPRING DON'T SPEAK & NO DOUBT - )
29 | 21 | 18 | T | {avON THE HOMBRE COLUMBIA 8| B8 |18 | 2 ragic kimncoom TRAUMA/ANTERSCOPE High™) / The Braids
_ THE FRESHMEN & THE VERVE PIPE HARD CHARGER & PGRNO FOR PYROS ® Place Your Hands / Reef
(30| 40 2 | ilams RCA 321 — | 2 | |10WARD STERN PRIVATE PARTS: THE ALBUM WARNER BROS. @ Everything (It's You) / Mr. Children
TOURNIQUET & MARILYN MANSON SWALLOWED & BUSH s Si
(3D 310 | 3 | & | aviicims suiksmae NOTHING/INTERSCOPE 31| 29 | 22 | 18 | B RBLADE SUTCASE G AT CRGE R g SELT.S'?%A“T:T“ / Cosa Nostra
SWALLOWED & BUSH BLOW UP THE OUTSIDE WO © SOUNDGARDEN el
32 | 27 | 2 | 18 | Razosiave suimcase TRAUMA/INTERSCOPE 3 | 2 | 27 | 1| pownon tre upsive WORLD ABM @ Un-Break My Heart/ Toni Braxton
EVERYDAY IS A WINDING ROAD & SHERYL CROW | WILL SURVIVE ) & CAKE Promise Me You'll Try / Diana R
‘@ By 3| stervL crow AGM @ I | % ’ FASHIONL NUGGET CAPRICORN/MERCURY ® R::n"::e ,ETO,::,VO rHya,a(;a OSS
= H. TOOL THE DISTANCE & CAKE , I
_'@ £ 2 | agnwa Z0ONVOLCANO M 7| M| 2 pagaion nugGEr CAPRICORN/MERCURY S e )l BT 5]
35 | 33 | 36 | 4 | CAN'T TAME THE LION JOURNEY 35 | 35 | 37 | 5 | WHEN THE ANGELS SING @ SGCIAL DISTORTION Selections can be heard on
TRIALéY;ﬁE c C[;)LUM;IS WHITE LIGHT WHITE HEAT WHITE TRASH 550 MUSIC “Sapporo Beer Tokio Hot 100
LON Y & MATCHBOX SUPER BON BON & SOUL COo b
| % ) 28| B | 20 yolrseror SOMEONE LIKE YOU LAVA/ATLANTIC 36 | 33 | 30 ] 1| eesstLe Buss SLASWWARHE(ISR}_:BIF!:‘)(S;__ Gy U T PM oo
aD| 1 | % | 3 | WHENTHE ANGELS SING @ SOCIAL DISTORTION GD| NeEwD | | TO YOU | BESTOW & MUNDY J-WAVE/81.3 FM in TOKYO
I WHITE LIGHT WHITE HEAT WHITE TRASH 550 MUSIC JELLY LEGS EPIC
?
38 | 3 | 30 | 26 | WOULD? erAeEigti il NEWD | | | RESIGNATION SUPERMAN @ BIG HEAD TODD & THE MONSTERS BI 3 F m J- w ﬂUE
STINKFIST & TO00L L4
3 135 |9 | B G ZOONOLCANO NEW)D 1 :‘ S DHDE KULA ch{mgﬁ L . .
a0 | 29 | 19 | 16 | HALF THE WORLD # RUSH " | 3 | 2 HELLO * POE Station information available at
TEST FOR ECHO ANTHEM/ATLANTIC 2 LC A T MODERNATLANTIC

Cornpiled from a national sample of airpiay supplied by Broadcast Data Systems' Radio Track service. 103 Mainstream rock stations and 77 modern rock stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections
() Tracks showing an increase in detections over the prévious week, regardless of chart movement, Airpower awarded to those records which attain 800 detections (Mainstream Rock) or 1,100 detections (Modem Rock) for the first time. € Videoctip availability. © 1997, Biliboard/BPI Communications

hitp://www.infojapan.com/JWAVE/
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Apndd 27 - 30, 1997
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=07 Billboard's Latin Music Awards honoring the top Latino artists of the year
~0% Special Award Presentations: “El Premio” Billboard, Spirit of Hope, Latin Music Hall of Fame
0 Live Artist Showcase Receptions -0z Cutting-edge Panel Topics
~0% Keynote Address by McHenry Tichenor, Jr., President Tichenor Media Systems -9= Brunch at The Hard Rock Cafe

(Updazes om penformens and speciad guesls 20 be ammounced 4n Bildsoand in the UPLOming mOmLAL)

HoxXe £ Accommodaliond
Hotel Inter#Continental, 100 Chopin Plaza, Miami, Fl. 33131
For reservations, please call {305) 577-1000. Room rate $125.00 single or double.
To insure room, please make reservation by April éth and state that you're with the Billboard Latin Music Conference.

You are eligible for special discount fares from American Airlines for travel to Miami, April 25 to May 3, 1997.
To qualify for these reduced rates, reservations must be booked directly through PEPP TRAVEL at 1-800-877-9770.
Please identify yourself as a Billboard Latin Music Conference attendse to receive discount.

Reyg,.é,d,‘t/wz,z,iom Pag Indeta
Billboard offers you the unique opportunity to be included in the regisiration bag, presented to all registered attendees.
Call Michele Jacangelo at (212) 536-5088 to inquire about cost, quantity and shipping details.

Maureen Ryan, Director of Special Events
Billboard Latin Music Conference, 1515 Broadway, 14th Floor, NY, NY 10036
(212) 536-5002 ph. ¢ {212) 536-1400 fax For spanish inquiries, call Angela Rodriguez at (305) 441-7976.

= 1
e = e e | e

To REGI ’T ER < Cutoutform and mail fo: Billboard Latin Music Conference, Atin: Maureen Ryan, 1515 Broadway, 14th Floor, New York, NY 10036 or FAX to (212) 536-1400.
This form moy be duplicated - please type or print clearly. Make all payments to Billboard Magazine. Confirmation will be sent by mail - please allow 10 days.

EARLY BIRD SPECIAL $299 before March 7 * PRE-REGISTRATION $345 postmarked by April 11 ® FULL REGISTRATION $399 after April 11 and walk-up

FIRST NAME: L LAST NAME:
COMPANY: ADDRESS:
CITY: STATE: ZIP: COUNTRY:
PHONE: FAX:
I'M PAYING BY: CHECK VISA/MC AMEX
CREDIT CARD #: , EXP. DATE:
CARDHOLDER"S SIGNATURE: (Credit cards not valid without signature & expiration date)

Cancellation Policy: All cancellations must be submitted in writing. A full refund less a $75.00 administrative fee will be issued after the conference,

if nofification is received on or before March 15th. Cancellations received between March 15th and April 15th will be subject to a $175.0C cancellation fee.
No refund will be issued for cancellations received after April 15, 1997.
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Jon Secada Faces A Very Different
Radio World With 1st Set In 3 Years

ON THE COVER OF THE CD-5 for
Jon Secada’s just-released single,
“Too Late, Too Soon,” is a solid white
background with a singular large word
printed in silver: SECADA.

There’s no “‘Jon” alongside to reac-
quaint the masses, no stickered tag
shouting the return of the Grammy-
winning singer known for his impas-
sioned vocal prowess. In as elegant a
fashion as a jewel box might muster,
this modestly adorned product asserts
an image of confidence and renown.

Such simplicity in packaging is
EMTI’s way of letting us know that
Secada’s first potential hit since 1994’s
heart stomper, “Mental Picture,” rep-
resents a momentous step forward on
the eve of the release of his third
album, “Secada,” in stores March 25.

“I really think this is going to be Jon
Secada’s year,”
says Peter Nap-
oliello, senior VP
of promotion at
EMI. “Without a
shadow of a doubt,
he’s a proven
artist with multi-
platinum success.
Jon is a versatile singer/songwriter
with a wonderful voice.”

Early response from AC radio to the
single, released Feb. 18, indeed seems
to point toward the Cuban-born artist’s
continued stamina in the industry: “Too
Late, Too Soon” rolls in at No. 25 this
issue on the Adult Contemporary chart.

“It’s a nice comeback record for him.
Adult women are really reacting to it,”
says Jon Zellner, PD of hot AC
KMXYV Kansas City, Mo., which added
the single out of the box. “The fact that
Jon Secada is such a joy to work with
definitely helps, too. He is notorious for
holding excellent relationships with
programmers and listeners.”

Despite this, during the two years-
plus that he has been absent from the
charts, changes have abounded at
mainstream radio, from modern rock’s
recently peaked trend as the new top
40, to the resurgence of rhythm-based
material, to the dawning of the age of
the female singer—none of which indi-
cates an easy path for Secada’s full re-
emergence.

“It’s true that many artists that had
a lot of success during the ’80s on top
40 radio are having a tough time with
programmers today. They feel a lot of
artists have been swallowed by adult
contemporary. It’s a situation where if
a top 40 artist is targeted toward teens

or 18-24s, they’re going to have a tough
time,” says Zellner, citing lackluster
chart runs that have befallen Rod
Stewart, Phil Collins, and Billy Joel.
“It’s a trendy format, and many of
them do go away. It’s possible to make
it past the average shelf life, but it will
be a tough ride.”

by Chuck Taylor

But even if male pop singers are vir-
tually overlooked in today’s top 40
arena, Secada says he remains
undaunted. “People want to hear good
songs, and they want to hear good per-
formances. As an artist and a song-
writer, that makes me feel very good,”
he says. “I always aim to write straight-
forward songs with no gimmicks.”

It couldn’t hurt that Secada lined up
producers Jimmy Jam and Terry
Lewis to co-produce half the album this
time around, assisting in the hip factor
for “Too Late.” The result, he says, is
“hypnotic images” that he equates with
his shuffling top five debut single, “Just
Another Day” from 1992.

“I’ve always respected them and
have been a big fan of Jimmy Jam and
Terry Lewis for years. We work for the
same publishing company, so I’ve
known them for some time. I went to
Minneapolis for a couple weeks, and
you never know how it’s going to be,”
he says. “This was really magical—
they really caught on to my style and
personality and writing. It clicked.

“They understood what I wanted to
do,” he adds. “Not an R&B record, just
a mainstream, non-format-specific
record. The result is fresh music with
a lot of the flavor of the first album.”

The single will be marketed simul-
taneously to AC, top 40, hot AC, R&B
adult, arml—bweeauze of Jam and Lewis’
hand in the mix—R&B and top 40/
rhythm, according to EMI’s Napoliel-
lo. “First and foremost, when we heard
the single, we knew right away that it
was not only a great record, but a mul-
tiformat smash,” he says.

To assist in its push toward a
younger demographic—like many pop

records du jour—a high-energy dance
mix of “Too Late” along the lines of
regent hits by Madonna, Toni Brax-
ton, and Gloria Estefan was serviced
with the radio edit to young-leaning top
40 and rhythm-based outlets.

“We don’t want him to be niched,”
says Napoliello. “He’s had a lot of bal-
lad success at top 40, but everybody
knows there’s a ballad glut out there
now. This leaves a nice window for us
with big new stations like [dance]
WKTU [New York] with its double-
digit shares. We want that audience.
They could be a core for us with tempo
records.”

In addition, as has become a tradi-
tion with Secada’s projects, a Spanish-
language version of “Too Late” is
forthcoming, followed by a Spanish
version of the album. The set’s street
date is scheduled to coincide with the
release of the second*English-language
single. Says the artist, “It’s always
been my thing to play with both.”

Secada’s video for “Too Late” will
feature the directorial debut for man-
ager/producer Emilio Estefan, whose
Gloria Estefan camp launched the
artist in 1992. Napoliello says that the
clip will be worked at VH1 and MTV.
“With the success of Celine Dion, who
found a home at MTYV, we plan on
spearheading them as well,” he says.

Meanwhile, Napoliello points to a
massive marketing campaign to get the
word out to every pocket of Secada’s
potential audience. “If he just picks up
where he left off, we’ll take it,” he says,
“but we are convinced that his incom-
parable talent can reach not only the
upper demos, but young kids and young
adults. He's still a young guy himself.”

Foremost, Secada will embark upon a
10-city radio tour, including top 40, AC,
and Spanish outlets. Scheduled stops

include New York, Chicago, Philadel- |

phia, Boston, Dallas, Detroit, Washing-
ton, D.C., and San Antonio, Texas.

He will also make the rounds on TV,
from “The Tonight Show With Jay
Leno” to “Live With Regis And Kathie
Lee.” “We’re keeping all of our options
open,” says Napoliello, including the
Internet; in-stores; and consumer
print, radio, and TV advertising. *

“Jon has our commitment at every
level to re-establish him as a living
entity,” he adds. “We’re poised to break
through to an even larger audience this
time around by targeting his estab-
lished fan base and following the vehi-
cles to winning new fans. It’s all sys-
tems go.”

UP THE LADDER. R&B WRKS (Kiss
FM) New York PD Vinnie Brown
steps down to open a consultaney.
Brown will maintain an office at Kiss,
which will be his first client.

KSHE St. Louis VP/GM John Beck
is upped to senior VP of Emmis Broad-
casting.

WXKS-FM (Kiss 108) Boston night
jock Ed McMann is the new voice of
SupeRadio’s syndicated AC overnight
“Cafe Hollywood” show, replacing
Gary Spears. SupeRadio is also
launching a country overnight show.

Duff Lindsey, former PD of R&B
WJHM (102 Jamz) Orlando, Fla.,

Ashwood.

After weeks of rumors, WBAB
Long Island, N.Y., PD Jeff Levine is
officially PD at modern AC WLIR/
WLRI Long Island, succeeding Ted
Taylor.

FORMATS. KXEB/KTCY Dallas,
which have been running an all-Beat-
les format for several months, flip to
gospel as Joy 104.9 under a local mar-
keting agreement with crosstown
Christian AC KLTY.

Providence, R.1., becomes a market
with three top 40s, as simuleast mod-
ern WDGF splits off to become gold-

new calls and currently has no air
staff.

KSON-AM San Diego returns to
simulcasting its country FM in the
wake of children’s radio syndicator
KidStar folding.

SALES & SWAPS. Chancellor and
Evergreen merge, then gobble up Via-
com Radio Group (see story, page 6).

Susquehanna Radio swaps WGH-
FM Norfolk and its duopoly partners
to Heritage Media in exchange for jazz
WVAE Cincinnati.

WWQM (Q106)/WHIT Madison,
Wis., are sold by Enterprise Media

Newman Hones Modern A(_:ﬁ
Format At Portland’s KBBT

l’LL BE HONEST. I was pretty leery
about coming up here,” says KBBT
(the Beat) Portland, Ore., PD Michael
Newman. “I wasn’t sure about this
format at the time. The market
already had modern rock KNRK, and
top 40 KKRZ {Z100] is huge. I didn't
feel there was room for this format.”

Apparently, Newman has managed
to find some. He arrived in Portland
in October after programming KDON
Monterey, Calif., for
almost six years, and
his American Radio
Systems (ARS)-
owned modern AC has
made its presence felt
in its first book, up
1.3-3.3 12-plus and 1.5-
7.1 18-34, while
KNRK was off 5.1-2.8.
KBBT cume, which
sat at 44,000 in August
of last year, was up to
158,000 in the fall
Arbitrons.

While on a fact-
finding mission in
Portland before
accepting the job,
Newman employed
his own unique seien-
tific methodology to
aid his decision. “I
walked into a Hiagen-Dazs store and
told my wife, Ellen, ‘If the person
behind the counter mentions the Beat,
I’ll take the job,” ” he says. After
telling the girl he was new in town, he
asked her what radio station he should
listen to. “I walked out, ice-cream
cone in hand, and said, ‘Honey, we’re
moving to Portland?”

That’s how Newman discovered the
small but growing buzz on the Beat.
Henry Broadcasting had sold album
rock KUFO and the original modern
rock KBBT-AM to ARS, which added
a move-in from nearby Banks, Ore., at
107.5 FM.

As a Southern California native,
Newman was aware, via KROQ Los
Angeles, of the "80s product that helps
power the modern AC format; his goal
became familiarizing himself with the
new stuff: Counting Crows, Sublime,
the Cranberries, etc.

“I’ve now learned how to hear hit
songs, regardless of format, and I
know the sound of this station,” he
says. “This is a very musically aware
market, with a very hip clientele. This
may be an adult station, but it’s a very
active adult station like KHMX [Mix
96.5] Houston. Our audience responds
to promotions like a top 40 audience.
The people who come to our promo-
tions are well-read, intelligent, pro-
fessional.”

As for whether modern AC is a
viable long-term format, Newman
says, “It’s a format as long as you take
the time to establish yourself in the
market.” While he employs top 40
methodology to deliver his product,
he’s careful to avoid the elements he
was born and raised on—the bells and
whistles, the twerpruduction, the hype,
the loud voices, the cheese factor.

“This approach works well in this
market because there aren’t enough

Billboard.
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Program Diraclar
KBBT Portland, Ore,

way it’s happened in other markets,”
says Newman. He believes that KBBT
has grabbed listeners from such
diverse outlets as KNRK, KKRZ,
classic rock KGON, and local country
stations. ‘Just because we target 25-
54 adults doesn’t mean we play ballads
all the time.”

Whether this thing will work in
another market is a concern for other
PDs eyeing the format. “It has to fit
the city’s mold,” says
Newman. “In this
market, the heritage
is rock/alternative, so
there’s a predisposi-
tion to that sound.”

The format has
given Newman a
chance to “get closer
to the music than ever
before,” he says. “It’s
a more album-orient-
ed format that allows
us to go three or four
cuts deep. The best
part of programming
this format is, it’s all
about artists without
attitudes. Sometimes
this station acts like
an AC; sometimes we
use album rock think-
ing; sometimes we use
top 40 and alternative thinking when
deciding a promotional strategy or
what music to play. I'm able to pull
elements from all formats—that’s
what makes this jeb interesting.”

Rather than locking in specific song
categories at preset points on the
clock, Newman uses a floating music-
log system that allows a better flow
with less predictability. “Nobody lis-
tens to the radio like we think we do
and expects to hear a power out of
stopset, so I stopped overthinking it,”
he says.

Here’s a recent free-flowing hour
on the Beat: Naked Eyes, “Always
Something There To Remind Me”;
Dishwalla, “Counting Blue Cars”;
10,000 Maniacs, “These Are Days”;
Dave Matthews Band, “Crash Into
Me”; Alanis Morissette, “Hand In My
Pocket”; Duran Duran, “Girls On
Film”; Duncan Sheik, “Barely Breath-
ing”; Des’ree, “You Gotta Be”; Wall-
flowers, “One Headlight”; Everclear,
“Santa Monica”; John Mellencamp,
‘Just Another Day”; Lisa Loeb, “Do
You Sleep”; Leah Andreone, “It’s
Alright, It’s Ok”; and Plimsouls, “A
Million Miles Away.”

Newman says he’s on the phone
with consultant Randy Lane almost
every day. “Randy has become a good
friend, and we work-together like
friends. We can use each other’s
knowledge to draw conclusions and
build a game plan for this station.
Randy has this format wired.”

Newman’s wife, a former KDON
salesperson, is in sales at rival hot

*AC/N-T combo KXL-AM-FM. “We

try not to talk shop at home, although
there’s nothing I could say to her that
would result in the death of this sta-
tion and vice versa,” he says. “She’s
there to make money for them, and
I'm over here to get ratings for us.”

resurfaces as acting PD of sports out-  based rhythmic top 40 the Beat. Brent  Partners to Mid-West Family Broad- other outlets to dilute the product, the KEVIN CARTER
let WQAM Miami, replacing Andrew  Peterson is PD. WDGF is applying for  cast Group for $6.4 million.
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Music Video
PROGRAMMING

REALVIDEO: The mainstream
potential of Internet-delivered music
videos made a big leap forward in
mid-February with the introduction
of RealVideo, which enables instanta-
neous delivery of video content to
computer users with 28 8-kbps-speed
modems (Billboard, Feb. 22).

The software, which is available for
free from Progressive Networks on
the World Wide Web at http:/
www.real.com, is clearly one of the
most significant developments in the
music video industry this year. .

. More than 10 million Internet users
have already down-
loaded RealAudio, which
is the predecessor to the
new technology. It is
expected that most
RealAudio users will
upgrade to RealVideo in
the coming months. In
addition, RealVideo will
be integrated into the
next version of Mi-
crosoft’s Internet Ex-
plorer Web browser.

While other compa-
nies, such as VDOnet
and Xing, have offered

content partnerships
with the music industry. Significant-
ly, RealVideo is bemg supported by
almost every major label.

The music video commumty is
already using the technology to net-
cast entire music videos—many of
which are not getting much airplay
from conventional cable progrrammmers
such as MTV,

In addition, some labels are plan-
ning to offer complete and uncensored
versions of their clips. For example,
Elektra's Web site contains the “direc-
tor’s cut” version of Bjork’s animated
“I Miss You,” which has been altered
by many cable programmers.

Expect many labels to use the tech-
nology in other innovative ways,
including the netcasting of electronic
press kits and, in the not-too-distant
future, interactive videos that contain
branching story lines.

CHANGES AT CMT/TNN: West-
inghouse/CBS’ acquisition of TNN
and CMT will result in “lots of syner-

mers and new sisters CBS and Infin-

THE

gy” between the country program-

RealVideo Gives Big Boost
To Net-Delivered Music Vids

ity Broadeasting, says Gaylord Com-
munications Group president David
Hall, who will join CBS Cable as pres-
ident of TNN and CM (Nashville
Scene, Billboard, Feb. 22).

Westinghonze{"BS announced Feb.
10 its intention to purchase the coun-
try channels from Gaylord Enter-
tainment for $1.55 billion in stock.

CBS already airs the annual Coun-
try Music Assn. awards show, and it is
possible that the event will now be tied
in with either TNN or CMT, which
reach about 65 million and 38 million
U.S. households, respectively. In addi-
tion, TNN is running
reruns of “Dukes Of
Hazard” and “Dallas,”
both of which originally
ran on CBS.

CMT- and TNN-
branded radio program-
ming may emerge as a
result of the deal, which
is expected to be com-
pleted later this year
pending FCC and
shareholder approval.

Rumors of the acqui-
sition first emerged in
1995 and escalated in

real-time Internet video November 1996, when
in the past, none have by Brett Westinghouse said that
managed to build strong Atwood it would spin off its

industrial business to
shareholders to focus on the TV and
radio business. However, many in the
industry had expected Gaylord to be
sold in its entirety. Walt Disney Co.,
Universal Studios, and ITT Corp.
were among the other suitors report-
edly interested in Gaylord.

Since 1982, Westinghouse’s Group
W Satellite Communications (GWSC),
now known as CBS Cable, and Gay-
lord have had an affiliation under
which GWSC provided advertising
and marketing. Westinghouse/CMT
also holds a one-third interest in CMT
International, which it will transfer
back to Gaylord. Cable analysts say
that the transaction provides a much-
needed opportunity for CBS to grow
in cable and direct broadcast satellite,
which CBS has been slow to embrace.

Westinghouse/CES recently bought
Spanish-lanpuage news channel Tele-
Noticias and a regional sports chan-
nel and is readying the launch of cable
service Eye on People, which is CBS’
first in-house cable venture since an
ill-fated attempt at establishing the
CBS Cable channel in the late *70s.

FOR WEEK ENDING FEBRUARY 16, 1997

Bilboad. Video Monitor

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
“NEW ONS” ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD

x|

14 hours daily
1899 9th Street NE,
Washington, D.C. 20018

1 Puff Daddy, Can't Nobody Hoid Me Down
2 Makaveli, To Live & Die In LLA.

3 Tony Toni Tone, Let's Get Down

4 Dru Hill, in My Bed

5-9-.Somebody Somebody
Whitney Houston, Step By Step

7 Lil' Kim, No Time

8 Aaliyah, One [n A Million

9 Toni Braxton, Un-Break My Heart
10 New Edition, You Don't Have To Worry
11 Erykah Badu, On & On
12 Monica, For You | Will
13 Keith Sweat, Just A Touch
14 Mack 10 & Tha Dogg Pound, Nothin® But...
15 Rahsaan Patterson, Stop By
16 Zhane, Request Line
17 Fugees Feat. A Tribe Called Quest, Rumble in...
18 Maxwell, Sumthin’ Sumthin’
19 Nas, Street Dreams
20 Do Or Die, Playa Like Me And You
21 702, Get it Together

24 E-40, Things'll Never Change

25 Tracey Lee, Theme

26 Warren G, What We Go Through

27 Faith Evans, | Just Can't

28 Artifacts, The Ultimate

29 MC Lyte, Cold Rock A Party

30 Babyface, Everytime | Close My Eyes
& & NEW ONS K &

Shawn, O.R. (Original Guy)

AZ Yet, Hard To Say I'm Sogy

Tisha Campbell & Tichina Amold, Dont Ask...

Mario Winans, Don't Know

Adriana Evans, Seein Is Believin

112, Cupid

CMT

COPNMTRY MOSIC TALEVISION.
Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214
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11 John Besry, Shes‘l’alenAShme

12 Tracy Byrd, Don't Take Her She's All | Got
13 Sawyer Brown, Six Days On The Road
14 Clay Walker, Rumor Has It 1

15 Nikii Netson, Too Little, Too Much
16 Kevin Shasp, She's Sure Taking (t Well
17 Mark Let it Rain t

18 Emilio, I'd Love You To Love Me 1
19 David Lee Murphy, Genuine Rednecks 1
20 Martina McBride, Cry On The Shouider...
21 Terri Clark, Emotional Girl t

22 Gary ARRan, Forever And A Day 1

23 Caryl Mack Parker, One Night Stand {
24 John Jennings, Everybody Loves Me
25 Bryan White, That's Another Song
26 Trisha Yearwood, Everybody Knows
27 Billy Ray Cynus, Three Little Words
28 Tracy Lawrence, Is That A Tear

29 Lorrie Morgan, Good As | Was To You 1
30 Jim Brickanan, Valentine

31 Ricochet, £ase My Troubled Mind
32 The Mavericks, | Don't Care If You Love Me....
33 Bill Engvall, Here's Your Sign 1

34 Regina Regina, More Than | Wanted To Know
35 Big House, Cold Outside
36Pam=Culny,IDm'thBe1he0ne

39 Sammy Kershaw, Politics, Refigion And Her
40 Paul Brandt, | Meant To Do That

41 Jo Dee Messina, Do You Wanna Make Someth
42 Deryl Dodd, That's How | Got To Memphis
43 Thwasher Shiver, Be Honest

44 Kathy Mattea, 455 Rocket

45 Noel Haggard, Once You Leam

46 Kippi Brannon, Daddy’s Little Girl
47 Bryan Smith, Jack Of All Trades

48 Royal Wade Kimes, Anothes Man's Sky
49 Joe Nichols, | Hate The Way | Love You
50 James Bonamy, All | Do Is Love Her

1 Indicates Hot Shots

* & NEW ONS* &

Collin Raye, On The Verge

Jack Ingram, That's Not Me

Lee Ann Womack, Never Again, Again
Little Texas, Bad For Us

Mila Mason, Dark Horse

Conti B
1515 Broadway, NY, NY 10036

12 Spice Girls, Wannabe

13 Babyface, Everytime 1 Close My Eyes
14 Marityn Manson, Toumiquet

15 Snoop Doggy Dogg, Vapors

16 Aaliyah, One in A Million

17 John Meflencamp, Just Another Day
18 Sheryl Crow, Everyday Is A Winding Road
19 Si ir, Abuse Me

24 Veruca Salt, Volcano Girls
25 Sublime, Santeria
26 R.EM.,

30 R. Kelly, | Believe | Can Fly

31 Whitney Houston, Step By Step
32 Cake, | Will Survive

33 Prodigy, Firestarter

34 Soul Coughing, Super Bon Bon
35 Blacksireet, Don't Leave Me

36 Puif Daddy, Can't Nobody Hold Me Down
37 2Pac & Saoop Doggy Dogg, Wanked Dead Or Alive
38 Duncan Sheik, Barely Breathing
39 Gina G, Ooh Ahh.. Just A Little Bit
40 En Vogue, Don't Let Go (Love)
41 Monica, For You | Will

42 MC Lyte, Coid Rock A Party

43 Presidents Of The United State, Voicano
44 Drop Dead G

45 Dy. Dre, Nuthin' But A “G” Thang
46 Aerosmith, Cryin'.

47 Keith Sweat, Twisted

48 Keith Sweat, Just A Touch

49 No Diggi

50 Kom, A.DA.DAS.

** Indicates MTV Exclusive

* k& NEW ONS* &

Aerosmith, Falling In Love
Leah Andreone, It's Alright, It's OK

€ )TNN

THE NASHVILLE NETWORK.
The Heart of Cosntry
30 hours weekly

2806 Opryland Dr.,
Nashville, TN 37214

10 John Berry, She’s Taken A Shine

11 Deana Carter, We Danced Anyway
12 Tervi Clark, Emotional Girl

13 Shania Twain, God Bless The Child
14 Yoby Keith, Me Too

15 Rd‘l’m.mmmwomem
16 Ty Hemdon, She Wants To Be Wanied Again
17 Deryl Dodd, That's How | Got To Memphis
18 Mark Chesnut, Let It Rain

19 Emilio, I'd Love You To Love Me

20 David Lee Murphy, Genuine Rednecks
21 Martina McBride, Cry On The Shouider...

22 Bifty Ray Cyrus, Three Little Words

23 Trace Adidns, (This Ain't) No Thinkin'....
24 Bill Engvall, Here's Your Sign

25 Tracy Byrd, Don't Take Her She’s All | Got
26 Kathy Mattea, 455 Rocket

27 Clay Walker, Rumor Has It

28 James Bonamy, NllDoIsteHev
29 Trisha Yearwood, E: Knows
30 Tracy Lawrence, Is That A Tear

* & NEW ONS & &

Patricia Conroy, | Don't Wanna Be The One
Little Texas, Bad For Us

Charlie Major, This Crazy Heart Of Mine
Mila Mason, Dark Horse

Collin Raye, On The Verge

Mark Wilts, Places ['ve Never Been

L ST
Continuous programming
1515 Broadway, NY, NY 10036

1 No Doubt, Don't Speak

2 Jewel, You Were Meant For Me
3 Toni Braxton, Un-Break My Heart
4 En Vogue, Don't Let Go (Love}

i
|

11 Waliflowers, One Headlight

12 Panda Cele, Where Have All The Cowboys Gone?
13 U2, Discotheque

14 4, Somebody’s Somebody

15 R. Kelly, | Believe | Can Fly

16 Eric Clapton, Change The World

17 Sheryl Crow, If It Makes You Happy
18 Babyface, Everytime | Close My Eyes
19 Dishwalia, Counting Biue Cars

20 Duncan Sheik, Barely Breathing
21 Jeim Mefleacamp, Key West intermezzn (1 Saw You Frs)
22 Seal, Fly Like An Eagle

23 David Bowie, Little Wonder

24 Tracy Chapman, Give Me One Reason
25 Donna Lewis, | Love You Always Forever
26 Toni Braxton, You're Makin’ Me High
27 Erykah Badu, On & On

28 Journey, When You Love A Woman
29 B-52's, Love Shack

30 Rod Stewart, Infatuation

* & NEW ONS & &
Jon Secada, Too Late, Too Soon

THE CLIP LIST.

A SAMPLING
NATIONAL & L

OF PLAYLISTS SUBMITTED BY
OCAL MUSIC VIDEO OUTLETS FOR

THE WEEK ENDING MARCH 1, 1997.

| PRODUCTION NOTES

LOS ANGELES .
The video for “A.D.I.D.A.S.” by Korn
was the work of director Joseph Kahn,
who also directed photography for Bed-
ford Falls. Peter Marcucci produced.

Martin Thomas directed the clip -

“Burn” by Tha Mexakinz. Maz

The video, which was shot at the New
York City Criminal Court Building, was
produced by Nicola Doring; Jake
Clennel directed photography.

Mark Romanek was the eye behind
Beck’s “Devil’s Haircut” video, which
was produced by June Gutterman for

T H E
YOWCONIROL
Continuous
1221 Collins Ave
Miami Beach, FL 33139

‘AMERICA'S NO. 1 VIDEO
Dru Hilt, in My Bed

MUSIC TELEVISION
The Msic Shopping Network
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Continuous

1111 Lincoin Rd

Miami Beach, FL 33139

U2, Discotheque :

Underworid, Born Siippy

Kula Shakers, Tativa
Sublime, What | Got

Sheryt Crow, Everyday Is A Winding Road

Seal, 3

Leah Andreone, it's Alright, it's OK
Cafe i
And

Thirty-Three

. sk
\/

TELEVISION

Five hours
223- SWash-gmn St
Newark, NJ 07102

Bjork, | Miss You

Big Head Todd & The Moesters, Resignation Superman
Pinups, 6 Underground

Rees , 's Brook

Way Out West, The Gift

CHC

CALIFORNIA MUSIC CHANNEL

Aaliyah, One in A Million

Divicaat producer(ldwhg;e fMichael Satellite Films. H:?"D""Bﬁm Too Soon 3 Somepoty's Somanmdy (new) ety Sokis Wy Dot You Look o Jess meg‘g%;m‘::ﬂ
Divic and Sundae produced for Fallout Levest, Tru Dat Reuch, Drivers (o) Sekdex, Wiy Dot You . mmature, ng
Films. NASHVILLE ) e S Sprce G, Say You'l e There {:u:d,u;,’,;, o o orton mmmu it
Bill Engvall’s clip “Here’s Your Sign | Robert Bradkey's Blackwier Sarpris, Sheoy! Crow. Exerydoy s A Winding Road e nith, Cry For Love Monica, For You | Wil
NEW YORK (Get The Picture)” was the work of | Tk Capbe & Tckins it Dot Ak sy Neghtor | Noriscotheave Carman. Ther & Ad
Capone-N- Noreaga’s “Top Of New  director Jim Yukich; Peter Zavadil | e Towr, tou Woman The Waitflowers, One Headlight AR il
York” was directed by Nick Quested. produced for High Five Entertainment.
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BLUES SEES MAJOR SHIFT IN MARKETPLACE

(Continued from page 1)

A wholly different approach to blues
is being taken by Hooker’s daughter,
Zakiya, whose aptly titled Pointblank
album, “Flavors Of The Blues,” incor-
porates strains of jazz, pop, and R&B.

Zakiya says, “Even though I've gone
in another direction from my father,
I’'m being true to me, which is what he
did. He was true to him.”

She recalls a conversation she once
had with her father. “He said, ‘You've
never even seen a cotton field.” And
he’s right, I haven’t. I've never had to
work in a field. I've never had to do
anything called hard labor. He’s
singing from his experiences, and I'm
singing from mine.”

Keb’ Mo’—blues singer/guitarist
Kevin Moore—is another performer
enlivening the style with a modern
touch. Moore notes, “You have to put
some new life into it, new blood, new
perspectives. You can’t keep talking
about mules, workin’ on the levee.”

As the music has metamorphosed, so
too has the blues business. An explo-
sion of interest in blues in the early "90s
led to a rapid expansion of efforts in the
genre by major and independent labels
(Billboard, April 27, 1991). But, while
most observers view the genre as gen-
erally healthy, they see a major adjust-
ment taking place in the marketplace.

The boom led to an exponential
increase in the number of blues titles
emanating from majors and indies
alike. But many now suggest that the
majors are backing off on their com-
mitment to the genre, and that indies,
which were rocked by heavy returns
and a constricted retail landscape in
1996 (Billboard, May 25, 1996), will have
to re-evaluate their release schedules.

However, the majors continue to
account for the introduction of high-
profile new talent, while indies persist
in developing the careers of veteran
artists and newcomers. Breakout sales
of acts catering to Southern blues con-
sumers indicate the vitality of the
musie in the region that spawned it.
And label executives note that blues
remains a vital international business.
If changes in the blues are widespread,
they are hardly catastrophic.

TOO MANY COOKS

One side effect of the blues boom
noted by virtually every blues profes-
sional is the avalanche of blues produet
that has filled the market in recent
years (Billboard Oct. 12, 1996). The
sheer number of titles, all agree, is
unprecedented.

“For the last two years, you'd look
out there, and it'd seem like every guy
that had ever hit a washtub was mak-
ing arecord,” says Nauman Scott, who
operates the New Orleans-based Black
Top Records with his brother Ham-
mond. “I mean, it was unbelievable.”

Many cite the great incursion of the
majors as the source of the glut.

Edward Chmelewski, a partner in
indie blues label Blind Pig Records,
says, “The major labels were all of sud-
den getting in on it and signing all
these name acts. I kind of predicted at
the time, well, they’ll get into it, and
they’ll realize that there’s not that
much money in it, and then they’ll lose
interest. I think that’s what’s happen-
ing—1 think the major labels are back-
ing off on the blues thing.”

Bruce Iglauer, who runs prominent
Chicago blues label Alligator Records,
believes that the majors have now
begun to move out of the genre.

“You can make money in blues by
selling quality records year in and year
out, but you won’t make big stacks of
dollars overnight,” Iglauer says. “So
therefore, labels like [Verve’s imprint]

Gitanes Blues have dropped a lot of
their roster. Pointblank has dropped
some of its roster. Code Blue is closed in
the U.S,, although it continues to be an
independent in the U.K. House of Blues
released six albums through Private
Musie/BMG and then dropped every-
one except Cissy Houston, who they’re
selling as a gospel artist now. The
majors haven'’t figured out much about
how to market this musie, and who its
listeners are, and how to reach them.

“The market needs to shake down,”
Iglauer adds. “There are so many blues
releases; there’s no way that the con-
sumers can support them all.”

Mike Vernon, the London-based
head of Code Blue—which was

KEB' MO’

dropped by its American distributor,
Atlantic, in a belt-tightening move (Bill-
board, Oct. 19, 1996)—takes bitter com-
fort in the success of one Code Blue act,
Storyville, whose album “A Piece Of
Your Soul” sits at No. 10 on Billboard’s
Top Blues Albums chart this issue, in
its 31st week there.

Vernon says, “There was a certain
irony that at the very moment that the
distribution setup with Atlantic was
severed, Storyville started making
great strides into the Billboard blues
chart, started getting an enormous
amount of airplay, started selling lots
of records.”

John Wooler, president of Virgin's
Pointblank, suggests that the only way
to keep a blues-oriented major develop-
ing is by maintaining a balanced roster.

Wooler says, “The way to keep build-
ing a label is to tackle it from two
sides—try to keep the established
artists producing records that are valid
and are fresh, and keep their name out
there and keep the sales up, but also to
take the music somewhere else. To
really develop it, you’ve got to have
something new . . . You've got to have a
two-pronged attack really, rather than
Jjust putting out one style of musie.”

Besides current releases by the
elder and younger Hookers and soul
vet Solomon Burke, Pointblank plans
to release albums in April by blues
harp star Charlie Musselwhite; the
Boneshakers, a new blues-based band
featuring Sweet Pea Atkinson and
Randy Jacobs of Was (Not Was); and
former Roomful Of Blues guitarist
Duke Robillard.

CATALOG STILL ROBUST

Though such majors as Columbia
and Capitol have cut back their blues-
reissue programs, others have stepped
up their catalog schedules.

In February, RCA relaunched its
long-dormant Bluebird Blues & Her-
itage Series with sets of recordings
from the 30s and *40s by Chicago leg-
ends Tampa Red, Sonny Boy
Williamson, and Big Maceo Merri-
weather. On Tuesday (25), the second
wave of packages arrives. Bluebird
series coordinator and producer Vince
Caro expects to have 16-18 albums in
the marketplace before the end of 1997.

Caro says, “I think that [RCA]

caught on to the fact that even when
people are complaining when record
sales are going down, catalog contin-
ues to sell. Even though it kind of drib-
bles along, it’s a continuous little mon-
eymaker, and if you can produce these
things pretty cheaply and do a good
job with the packaging and the sound,
and word gets out there that you've
got a nice little series going on, it’s like
found money.”

MCA, which has extensively mined
its classic Chess catalog, is undertak-
ing a major project this year celebrat-
ing Chess’ 50th anniversary. Accord-
ing to VP of catalog development Andy
McKaie, more than 20 anniversary col-
lections will be released. The series will
be promoted at blues festivals and a
couple of national chains and will be
backed by a major publicity push.

McKaie says, “Part of the problem
with the catalog explosion of the last
six years is that everybody was doing
it. Hence, it diminished the attention;
it diminished shipment; it diminished
everything. Now that people are start-
ing to back off a little bit, maybe this is
the time to reassert ourselves.”

He adds, “There is a whole series of
artists out there who have captured
the imagination of different people in
different areas of the country who are
not necessarily tuned in to the older
material.”

NEW TALENT BLOOMS

Young blues artists—many of whom
combine the roots of the music with a
pop-conscious sensibility—have indeed
continued to fuel interest in the genre,
and several have been developed by
major labels.

OKel/Epic’s Keb’ Mo’ has been the
most prominent and pop-savvy of sev-
eral artists—including Corey Harris,
Guy Davis, and Alvin Youngblood—
who have reawakened a passion for
acoustic-style blues.

He says, “I choose the blues idiom
because I think it’s something every-
body can relate to, and I think music
should be something that makes you
think good... All T did was acknowledge
the blues’ proven power, acknowledge
that it has lasted. I just chose to get on
and add it to what I was already doing.”

Keb’ Mo’s music will likely be ex-
posed to an even wider audience in the
coming months: He will open a dozen
U.S. arena dates in March and April
for Celine Dion, and he portrays blues
legend Robert Johnson (to whom he
bears an uncanny physical resem-
blance) in director Peter W. Meyer’s
“Can’t You Hear The Wind Howl? The
Life & Music Of Robert Johnson.”

Says Alligator’s Iglauer, “Keb’ Mo’
stands squarely in what I'd call the ‘Taj
Mabhal’ tradition, in that Taj is not an
easily categorized artist who crosses a
lot of lines and certainly expands the
definition of blues.”

But young blues/rock guitarists who
are receiving a strong push from the
majors remain the principal doorway
into the blues for adolescent listeners.
Kenny Wayne Shepherd, who turns 20
in June, scored a gold album with his
1995 Giant debut, “Ledbetter Heights.”
He has been succeeded by an even
younger phenom, 16-year-old Min-
nesotan Jonny Lang. For the week
ending Feb. 15, Lang’s debut A&M
release, “Lie To Me,” entered Bill-
board’s Heatseekers chart at No. 1, the
Top Blues Albums chart at No. 2, and
The Billboard 200 at No. 103.

Lang—who says he was inspired by
yet another guitar prodigy, the late
Stevie Ray Vaughan—views his goal as
turning his peers on to the titans of the
genre: “Hopefully me doing what I'm

doing will help other people listen to
the really good ones like B.B. and
Buddy Guy and all the guys who have
been doing it for so many years. Hope-
fully I can get people to buy some of
their records and kind of keep the orig-
inal alive.”

Singer/guitarist Coco Montoya, who
won a Handy Award in 1996 as best
new blues artist, sees nothing but good
coming from the success of young gui-
tar icons like Shepherd and Lang.

“I think everybody’s going to bene-
fit from that,” Montoya says. “The past
has always proven that to be true, with
people like Clapton and Mike Bloom-
field and Johnny Winter. We're talking
about a repeat of these kinds of people

MONTOYA

... ] think it’s just going to be healthy
for any blues artist. Kenny Wayne’s
gonna do a slow blues, and some kid’s
gonna go, ‘I like that—where do I find
more of that? ”

INDIES FAN THE FIRE

In the midst of a hazardous 1996
business year, some independent
labels looked to the more rock-friend-
ly end of the blues speetrum for fiscal
sustenance.

Blind Pig’s Chmelewski says, “I
think we were lucky enough to sign
some good people and put out some
good records—[singer/guitarists] Coco
Montoya, Jimmy Thackery, Tommy
Castro. Those guys saved our asses,
basically. There’s a rock’n’roll audience
out there that can identify with this
blues-based contemporary blues/rock
stuff. They can relate to it.”

Iglauer believes that the worst may
have passed for indie blues labels: “Alli-
gator did not have a good 1996, sales-
wise. We're still looking at the num-
bers, but we may have had a negative
year. But the first six weeks of 1997 are
the best first six weeks of the year
we’ve ever billed, and that’s without a
blockbuster major-name new release.
1 think that the returns cycle has bot-
tomed out. I think that there wasn’t as
much overstock of blues records in the
marketplace, and I think that the adult
buyer is not going away.”

One region where the adult blues
buyer continues to fire sales is the
South. Several observers pointed out
that nonchain retail outlets have helped
black-oriented albums attain enormous
sales in the deep South.

Peggy Scott-Adams’ Miss Butch/
Mardi Gras Records album, “Help
Yourself,” No. 1 this issue on Top
Blues Albums, developed out of the
regional popularity of the song “Bill”
(Billboard, Feb. 15). Johnnie Taylor’s
1996 Malaco release, “Good Love!”
which trailed only albums by Vaughan
and Shepherd on Billboard’s list of top
blues albums for the year—also burst
out of the Southern market. Malaco
has followed this hit with Tyrone
Davis’ “Simply,” No. 11 on the Top
Blues Albums chart last issue.

Malaco GM Tommy Couch Jr. finds
such immense regional hits unsurpris-
ing: “If you're talking about blues,

where the hell else is it supposed to
come from? Are we supposed to be get-
tin’ blues out of California?”

Couch says records that blow up in
the South—like “Good Love!,” which
he claims has shipped 350,000-400,000
units—fly under SoundScan’s chain-
based radar.

He adds that the Taylor album has
enjoyed huge sales because it moved
outside Malaco’s principal market. “It
was a blues album with an urban song
on there or a song with some urban
appeal,” he says. “You're not going to
sell 400,000 albums or CDs to 55- to 70-
year-old black women. If you're sellin’
black blues, that’s everybody’s prima-
ry market. Either that or you're sell-
ing to 20-year-old white kids that want
to learn how to play the guitar.”

Jean Chapman, who works in sales
at Music Network, a one-stop in
Atlanta, sells primarily to urban mom-
and-pop stores. She says, “On the
Tyrone Davis album, we sold thousands
of it before it ever showed up on the
Billboard charts.”

Some majors are starting to pay
attention. Pointblank’s Wooler says,
“I've just hired an independent down
in the South to work the same stations
and retail places that Malaco works.
When we release a Solomon Burke
record, we're missing a huge audience
down there. We're pitching it high,
we’re aiming at that white, middle-class
blues fan, and there’s a great market
down there.

“One of the guys down there said,
‘It’s as important to market to barber
shops as it is to retail.””

THE INTERNATIONAL PICTURE

Beyond seeking new sources of sales
at home, U.S. blues labels are looking
at other countries to expand their bot-
tom line.

“This year we're definitely putting a
focus again on Europe and definitely
trying to get more of our acts across
there, because there’s a healthy mar-
ket over there,” Wooler says. “It real-
ly is a world music, and different terri-
tories respond to different things.

“John Lee always does 100,000 units
in France,” he adds. “There are healthy
sales over there. Secondly, the mar-
ket’s so huge in Ameriea, you pump
millions of dollars into the market here,
where you can have a very productive
business in Europe and do very well,
thank you very much.”

Indies are looking to the internation-
al market as well. At MIDEM in Janu-
ary, Blind Pig met with distributors
from Germany, the U.K., Belgium, the
Netherlands, Scandinavia, Italy, Greece,
Spain, Switzerland, and Portugal.

“We met with all those folks, and we
may have even gotten some distribu-
tion for eastern Europe,” Chmelewski
says. “We met with distributors for
Poland and Russia, and we actually got
an order from the Russian distributor,
so we're cracking the eastern Euro-
pean market now.”

While few suggest that they’ve had an
easy ride in the blues business’ recent
roller-coaster era, most believe that the
music’s durability will keep it alive in the
marketplace for years to come.

Chmelewski says, “We’ve been in
this business for 20 years, and I've seen
the blues resurgence come and go sev-
eral times. I think it’s on the wane right
now, and in another 10 years there’ll be
another blues boomlet, and that'll sub-
side. To some extent, it becomes the
flavor of the month and becomes fash-
ionable, but there’s still always a hard-
core fan base for this kind of stuff, and
it’s an indigenous form of American
music that’s not gonna go away.”
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SOLAR PLANS HOT REISSUES

(Continued from page 9)

Hewett. “Uptown,” the act’s 1977 debut
set, was reissued Feb. 11. Shalamar's
gold-certified “Big Fun,” which was
originally released in 1979, and 1982's
“Friends,” were reissued last August,
while 1981’s gold-certified “Three For
Love” was rereleased Jan. 14.

Watley remembers her days with
Shalamar fondly. “The camaraderie at
the label and with the acts was so reas-
suring back then, because I was just
starting out as an artist,” she says.
“They kept constantly touring, and,
because we performed together so
much, [Shalamar] and Lakeside had a
friendly rivalry to see who could stir
the crowd up the most onstage.”

Other titles in the campaign include
“Headlights,” the 1978 album by the
Whispers, which was rereleased Feb.
11. “Shot Of Love,” Lakeside’s 1979
debut, was rereleased Jan. 14.

Solar Records has its roots in Soul
Train Records. Griffey, who was an
artist manager and talent coordinator
for the dance show “Soul Train,”
teamed with the show’s founder and
then-host Don Cornelius to form Soul
Train Records.

However, after a few years, Cor-
nelius had second thoughts about
branching out from broadcasting. “He
didn’t want to be in the record business
anymore because he wanted to con-
centrate on TV,” says Griffey. “But I
was totally convinced that there was
success to be had, so I started Solar.”

With Solar (The Sound of Los Ange-
les Records) in 1977, Griffey took a
homegrown approach. “The whole
foundation of Solar was around the
development of its artists,” he says.
“And to do that, we created a stable of
in-house songwriters and producers.”

Among the writers and producers
who worked with early Solar acts were
Leon Sylvers, James “Jimmy Jam”
Harris and Terry Lewis, Reggie and
Vincent Calloway, and Reid and
Edmonds.

“We did a lot of nurturing with our
writers, producers, and artists,” says
Griffey. “Because we were a smaller
shop, we didn’t dismiss an act out of
hand if they didn’t make the chart.”

RUSSIA, PARAGUAY

(Continued from page 6)

copyright-enforcement policies.

In Russia, piracy levels of sound
recordings is growing yearly and now
stands at about 73%, according to
industry figures. In past years, copy-
right enforcement was virtually nonex-
istent there, but the U.S. hopes to hold
Russia to its new criminal-penalty
enforcement measures, which became
law earlier this year.

Paraguay, according to the two
groups, is a major transshipper and
exporter of pirated and counterfeited
products, particularly CDs and CD-
ROMs. Most of the pirate product
originates in China and Taiwan—two
countries already under Section 301
trade-law diseipline.

The RTAA/ITPA submission to the
Trade Representative names a total of
53 countries in which U.S. record com-
panies face problems in conducting
business.

Acting U.S. Trade Representative
Charlene Barshefsky has until April 30
to identify problem countries under
the Section 301 trade rules. If the cited
countries do not show marked
improvement and commitment in their
copyright standards and enforcement,
they would be subject to possible trade
sanctions after a year.

BILL HOLLAND

Adds Edmonds, “Learning the art of
writing melodies |during that time] has
given me a longer-than-average run,
and gives me more shots at doing
more.”

The Right Stuff began reissuing
Solar catalog titles by the Whispers
and Shalamar on CD last June and
plans to continue the release campaign
through the end of 1997.

“This series is going to please a
whole lot of vintage R&B collectors
and win over some younger fans as
well,” says the Right Stuff product
development senior director Tom
Cartwright. “We're already receiving
a lot of interest from retail and plan to
work closely with them in our efforts

to reintroduce this product to the mar-
ketplace.”

Violet Brown, urban music buyer for
the 260-store, Torrance, Calif.-based
Wherehouse Entertainment, says that
catalog business has been picking up in
the new year, and that compilations
have played a significant part. “That
stuff does really well for us; it’s been
selling off the racks without much of a
push,” she says.

To stimulate interest in Solar’s cata-
log, the label is servicing a 14-track “best
of” sampler CD to R&B radio and retail
outlets. “Once we get their attention,
we'll increase awareness with our print
ad campaign, scheduled to begin around
the same time,” Cartwright says.

The campaign will continue with the
late-summer release of “The Solar 20th
Anniversary Collection,” a three-CD
boxed set that features musie from
such Solar acts as Midnight Star, Kly-
maxx, the Deele, the Whispers, and
Shalamar.

The label is currently packaging a
radio special that will be serviced to
syndicators in June, which is Black
Music Month. The program, which is
slated to set up the boxed set, includes
interviews with artists, biographical
narratives, and catalog music by Solar
acts.

Although old-school music is popular
with consumers, high-priced boxed sets
are a tough sell in today’s consumer

environment, according to Royce For-
tune, owner of Fortune Records in
Inglewood, Calif. “The reissue albums
sell very good, but I'm not so sure
about the boxed set because my record
buyers are cautious with their money,
and the big sets cost too much for
them,” Fortune says.

At press time, the price of “The Solar
20th Anniversary Collection” had not
been determined.

In October, the label will issue the
first of its greatest-hits collections,
beginning with sets on Midnight Star,
Shalamar, and the Whispers. The
release schedule for the greatest-hits
sets will extend through February
1998.

‘PETRA PRAISE 2’ SET SHOWS WORD ACT’S STAYING POWER

(Continued from page 9)

of project would best serve them and
church worship leaders. “They said,
‘It’s great that kids go to your con-
certs, have a great time, and praise
the Lord. Then they go home and go
to church the next day, and it’s hard to
compete with musicians for a song
leader that doesn’t know how to play
guitar very well and sings real bad,” ”
Schlitt relates. “So we listened to that
and put together a record people
could sing along with.”

As with the first praise project, the
new CDs/cassettes will include sheet
music for use by youth pastors and
worship leaders—a key element in
reaching that important market, the
label says.

As Petra marks its 25th year, it does
so with a slightly different lineup. The
band currently consists of Schlitt on
lead vocals, Louie Weaver on drums,
Lonnie Chapin on bass guitar, Pete
Orta on lead guitar, and Kevin
Brandow on keyboards. Chapin, Orta,
and Brandow joined the band late last
year. Schlitt and Weaver have been
with Petra for 11 and 15 years, respec-
tively. (Schlitt also records and tours
as a solo artist signed to Word.) Found-
ing member Hartman retired from the
road in 1995, but is still active as song-
writer for the band and handles its
business affairs.

Chapin joined the group after long-
time bassist Ronny Cates left to pur-
sue other interests. Orta and Brandow,
who also perform in Schlitt’s solo band,
replaced keyboardist Jim Cooper and
guitarist David Lichens when they
departed over creative differences
(Higher Ground, Billboard, Nov. 23,
1996). The new album was recorded in
the midst of the personnel changes.
Both Cooper and Lichens are featured
on a few cuts, and Schlitt says they also
had friends and guest musicians play
on the project.

The new members made their debut
in Korea when Petra toured there in
January. They will make their U.S.
debut March 14, when the band
embarks on the northeast leg of its
spring tour.

Hartman wrote three new songs for
the record—"“The Holiest Name,” “Be
Of Good Cheer,” and “Lovely Lord.”
The first single, however, is “We Need
Jesus,” a song as familiar to Christian
audiences as the Harvest Crusade
anthem. The single features Schlitt
singing with former Kansas member
John Elefante and Foreigner vocalist
Lou Gramm.

Schlitt, once a member of the main-
stream band Head East, says that he,
Gramm, and Elefante toured together
while with their previous bands, but
that this project marked the first time
they sang together.

Mark Rider, network director of
image and development for WAYM
Nashville, says this record may garner
Petra airplay on Christian AC as well
as top 40 stations. He also says that
Christian radio seems to be divided
when it comes to Petra, noting that sta-
tions either play the act excessively or
pass it over for new groups.

“I think these guys still have a lot
of valid things to say,” he says.
“They've seen more road miles than
the newer acts, and they’re still rele-
vant today.”

To help the project along, Word
has planned an extensive marketing

campaign, according to the label’s
Elder. The push at retail will include a
floor display stocked with sampler cas-
settes featuring portions of four songs
from the new album, as well as Hart-
man reading two selections from a new
Petra devotional book that will be
released simultaneously.

Word will distribute 30,000 of the
cassette samplers to the Parable Chris-
tian bookstore chain and plans special
merchandising efforts with the Berean
chain. “We've also struck a deal with
Family Christian Stores,” Elder says,
“to give us the spotlight section in all
their stores.”

Elder says Word is servicing a
Petra radio special to stations and will
place cuts from the new record on
CDs that accompany issues of Wor-
ship Leader magazine for the next
two months. “We are going after the
Petra fan and the worship leader,”
Elder says. “We are also doing a big
cross-promotion with Standard Pub-
lishing, which is putting out the Petra
devotional. They will have a coupon
for the record in their book, and we’ll
have a coupon for the book in our CDs
and cassettes.” The cassette samplers
also will include coupons for the two
projects.

COLUMBIA TO ROLL OUT DVD TITLES

(Continued from page 6)

Titles in the initial launch are “Fly
Away Home,” “In The Line Of Fire,”
“Jumanji,” and “Legends Of The Fall.”

The studio will follow up every six to
eight weeks with another group of four
titles and plans to release at least 20
titles over the next year.

Each title will be made available in
jewel box packaging, as well as in the
DVD-packaging standard recommend-
ed by the Video Software Dealers
Assn. (VSDA). The VSDA standard
calls for a package about the same size
as a videocassette box, exeept thinner.

Unlike the Warner plan, which is
targeting select retail chains in seven
cities for its initial rollout (Billboard,
Feb. 8), Columbia will make the titles
available to all dealers through tradi-
tional video distributors.

“Everyone should have the opportu-
nity to participate in the new format,”
says Culberg. “And we're looking to
partner with retailers who are com-
mitted to the format.”

Warner will release twice the num-
ber of titles at launch that Columbia
will over the entire next year. Culberg
says Columbia is more concerned
about quality than with rushing out
more product.

“The authoring process |the digital
mastering of a film] is a delicate and
stringent process, and the human fac-
tor in learning the hardware is impor-
tant,” he says. “We don’t want them to
be under the gun to release a bunch of
titles. It’s a quality issue.”

Culberg says Columbia will provide
market development funds to dealers,
but declines to be more specific about
further marketing plans. “We’ll provide
the produet and the tools to help deal-
ers market it successfully,” he says.

Sister company Sony Consumer
Electronics already has a deal in place
with Blockbuster Video to showcase
the format on kiosks in about 50 stores.

The program is an extension of

Sony’s year-old Maximum TV promo-
tion with the chain. The new element
offers purchasers of Sony DVD play-
ers a card worth 10 free VHS or DVD
rentals at Blockbuster. Sony will also
bundle four titles with its $1,000 DVD
player (Billboard, Jan. 25).

However, Culberg says that Colum-
bia will not be able to tag along on the
existing Sony promotion at Block-
buster. Any Columbia software pro-
motion would have to be negotiated
separately, he says.

Culberg adds that the studio will
make every effort to get the titles into
stores selling the hardware as well as
into traditional video stores.

The company has had an enormous
amount of interest from dealers eager
to carry DVD, Culberg says, but he
would not predict how many storefronts

will stock the product at street date.

Columbia’s second flight of titles
comprises “Matilda,” “Taxi Driver,”
“Bad Boys,” and “Desperado.” The
third flight includes “First Knight,”
“Bram Stoker’s Dracula,” and “A
League Of Their Own.”

In other DVD developments, Victor
Co. of Japan (JVC) will begin selling a
$755 player on April 21 in Japan , join-
ing other manufacturers already sell-
ing the hardware there. JVC will also
simultaneously release three software
titles through CIC Victor Video, priced
at $31. They are “Point Break,”
“Unlawful Entry,” and “The Getaway”
(Billboard Bulletin, Feb. 18).

Hardware is also already available in
the States, with some dealers report-
ing strong interest (see Picture This,
page 53).

CHANCELLOR 2ND LARGEST RADIO GROUP

(Continued from page 6)

This latest megagroup buyout con-
tinues the fevered pace of radio station
sales and swaps that has characterized
anew erain the medium since passage
of the Telecommunications Act of 1996.
While Evergreen Media was founded
nine years ago, Chancellor Broadcast-
ing made its first purchase in January
1994.

The combined count for the new
entity is 103 radio stations—72 FMs
and 31 AMs—in 21 markets, including
outlets in each of the top 10 markets.
The deal, however, surpasses current
station-ownership limits in four mar-
kets—Chicago, San Francisco, Wash-
ington, D.C., and Detroit; the company
will have to spin off outlets in those
markets.

Among stations now on the same
corporate team are the No. 1- and No.
2-ranked outlets in New York, dance
WKTU and AC WLTW, as well as

WKTU’s top 40 competitor, WHTZ
(Z100). In Chicago, AC outlets WLUP
and WLIT now both fall under the
Chancellor Media umbrella. The com-
pany gains format diversity in Los
Angeles, now laying claim to market
leaders urban KKBT, country KZLA,
and AC KYSR.

In addition to Ginsberg, other exec-
utives making moves following the
merger are Tom Hicks, from chair-
man/CEO of Hicks, Muse, Tate &
Furst and chairman of Chancellor
Broadcasting to chairman of the new
company; and Steve Dinetz, presi-
dent/CEO of Chancellor, and Jim De
Castro, president/COO of Evergreen,
both of whom become directors and co-
COOs of Chancellor Media.

The merger is now subject to
shareholder and FCC approval and
is expected to close in the third quar-
ter.
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SINGL.ES
SPOTLIGHT.

by Theda Sandiford-Waller

CHART CHANGES: Effective this issue, two rules for Billboard’s Hot 100
Singles and Hot R&B Singles have been revised (see story, page 6). In the
past, if enough retail accounts broke street date to cause a single to appear
on any Billboard chart, that title was forced to debut on the Hot 100. The new
policy will mandate that a single be brought on early only if enough units
(about 5,000) are sold to place it on the Hot 100 Singles Sales list (or Hot
R&B Singles Sales, in the case of the R&B chart).

Instead of receiving airplay points from two songs, double-A-sided singles
will only receive airplay points from the song receiving the most airplay dur-
ing the chart week. In addition, the second song will not be listed until it

reaches the Hot 100 Airplay chart.

GIRL POWER: “Wannabe” by Spice Girls maintains the pole position on
both the Hot 100 and Hot 100 Singles Sales. According to SoundScan,
“Wannabe” moved more than 180,000 pieces during the survey period, mak-
ing it the first single this year to scan more than 150,000 units.

“Say You'll Be There,” which is slated as the second single, is already receiv-
ing airplay at 15 monitored stations, including KZHT Salt Lake City (44 detec-
tions), KQKS Denver (41 detections), and KQKQ Honolulu (36 detections).

lMPORT EXPORT: Acts that are signed to labels outside the U.S. make up |

12% of this issue’s Hot 100 Singles. Technically, these singles aren’t consid-

ered imports because they have been picked up by North American divisions |

for distribution. Among these non-U.S. nonimports is the single by this week’s
Hot Shot Debut winner, Columbia’s Savage Garden. “I Want You,” which
was No. 1in the group’s native Australia, enters the Hot 100 at No. 31. Other
non-U.S. acts: Ireland’s U2 at No. 12: Australia’s Gina G at No. 14 and Mer-
ril Bainbridge at No. 20; Italy’s Livin’ Joy at No. 77; the U.K.’s Spice Girls,
Prodigy at No. 32, Mark Morrison at No. 42, Depeche Mode at No. 56, Seal
at No. 59, and Republica at No. 100. Although Donna Lewis (Wales), Celine
Dion (Canada), the Cranberries (Ireland), and Phil Collins (England) are
foreign-born and may have recorded for foreign labels, they are signed to

their respective labels stateside.

MIX PHOENIX: In 1995, “Secret Garden” by Bruce Springsteen (Colum-
bia) was included as a new track on the album “Greatest Hits.” The song has
resurfaced on the “Jerry Maguire” soundtrack (Epic Soundtrax/Epic), which
is No. 111 on The Billboard 200. In an interesting twist on remixes, Ken Ben-
son, PD of KKRZ Portland, Ore., says he was so moved by the film that he
was compelled to create his own edit of “Secret Garden,” inserting sound
bites from the movie. When KKRZ started playing the song in morning drive
two weeks ago, the listener reaction was immediate. Since then, the edit has
spread to other outlets, like KPLZ Seattle (37 detections) and WPLJ New
York (13 detections), and is spinning at 32 other monitored stations.

ROCK ON: Aerosmith’s 25th single, “Falling In Love (Is Hard On The
Knees),” marks the group’s return to Columbia. For the past decade, it
recorded for Geffen. This, the band’s first Hot 100 Singles listing in three
years, enters the chart at No. 62. The single scanned nearly 13,000 copies,
placing it at No. 39 on Hot 100 Singles Sales. In addition, the Boston rockers
enter Mainstream Rock Tracks at No. 3.
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CHART CHANGES

(Continued from page 6)

its Hot 100 debut without a full week
of sales.”

At the same time, Billboard is
streamlining its treatment of so-called
double-A-sided singles. For the past
three years, a single could derive air-
play points from a second song if it
received airplay from the appropriate
radio panel.

Effective this week, Billboard will
not list a second song unless that song
gets enough airplay to reach at least
No. 75 on the component airplay chart.

If in any week the second song’s air-
play points overtake those of the first
A-side, that song’s airplay points will
be factored into the single’s new chart
ranking, replacing the original song’s
airplay points. The ranking will then
be determined by the single’s sales
points and the dominant song’s airplay

points.

Since such singles will only derive
airplay points from the song that gets
the most airplay in a particular week,
the song that garners the most airplay
points during the tracking week will
be the one that is listed first on the
chart.

“Historically, it was a rare distine-
tion for a single to be considered as
one that had two bona fide hits, but the
rise of double-A-sided listings that
made our charts the past few years
managed to water down what was
once a distinguished accomplishment,”
Mayfield says. “In most recent cases,
the second song rarely garnered any
semblance of the airplay or populari-
ty of the first hit, or the second song
might have been one that was hot at
radio several months earlier but had

been withheld from retail during the
height of its popularity.

“The new policy ensures that dou-
ble-A listings will occur only when a
single truly spawns two genuine hits.
Although we will only consider air-
play points from one song at a time,
the appeal of the second song may
well be reflected in the single’s retail
points.”

In a related matter, Billboard’s
chart department is still in the process
of developing a new Hot 100 Singles
methodology (Billboard, Aug. 31,
1996), but the process has taken
longer than anticipated. Mayfield says
the magazine will circulate a few
weeks of test charts throughout the
industry before any new formula is put
into place.

SUGAR HILL ACT BAD LIVERS

(Continued from page 10)

It’s good for people to expand their
horizons, and once they see them,
they go ‘Wow’—even people who don’t
like that kind of music.”

At retail, the label is providing tour
support and new release advertising,
and the band will do in-stores while on
the road. Underscoring the Bad Liv-
ers’ inroads in the rock underground,
the band will appear at Mondo Kim’s
record store on St. Mark’s Place, New
York’s mecca for hipsters.

Buyer Steve McGuirl has seen the
band at New York’s Knitting Factory
and says they’re “fierce.” He is stock-
ing “Hogs On The Highway,”
although he says reissues from blue-
grass pioneers sell much better than
new product at the store.

Paul says plans are to launch “Hogs
On The Highway” with independent
stores and go to the chains as momen-
tum builds. Sugar Hill is distributed
by Koch.

The track “Counting The Crossties”
will be included on an upcoming New
Country magazine CD-sampler, and
the album will be advertised in the
alternative country publication No
Depression.

National press has been friendly to
the band in the past, and Paul says
“the media is interested and being
very supportive” of “Hogs On The

Highway.”

Sugar Hill will showcase the Bad
Livers at a number of conventions in
hopes of reaching programmers at
Americana, triple-A, and college sta-
tions. The band will appear on
“Mountain Stage” Sunday (23) and
make station appearances while on
the road.

They will make their debut at New
York’s Bottom Line Saturday (1) as
part of WFUV’s “Required Listening”
series at the club.

WFUYV musie director Rita Hous-
ton says, “I think folks will react to
this album; it just doesn’t sound like
anything else. I'm always looking for
the kind of songs that make you sit in
your car in your driveway to wait for
the DJ to come on and tell you what
you just heard, and there are songs
like that on this album.”

All but two of the tracks are origi-
nals, and while some people may think
bluegrass when they hear the banjo
and fiddle instrumentation, the Bad
Livers’ sound is more akin to the less
fancy adornments of old-time and
country blues.

Barnes, who is a fine banjo picker—
the traditional polka “Saludamas A
Tejas” is a joyous, melodic tour de
force—also plays resonator (slide) gui-
tar, which bolsters the album’s gritty

feel.

“Hogs On The Highway” “is the
best example of our vision that we've
been able to produce,” Barnes says.
“I grew up in a small town listening
to a lot of stories from my parents
and grandparents about the various
characters in my family history,” he
says.

“I started playing music early on
with a lot of old people, so that just
kind of became my bliss in music, and
I learned to appreciate it from a spir-
itual place. My theme is kind of like
dignity as a poor person.”

Though he draws on his back-
ground for material, Barnes points out
that his lyrics are not autobiographi-
cal. “I've never really killed anybody,”
he says.

It seems that regardless of whether
the Bad Livers are playing for rock or
acoustic music audiences, the key to
their success has been looking out for
themselves.

“When we go out on stage, what
we're concerned with is, ‘Hey, can we
make this PA work for us? We're try-
ing to have a good time and extract
spiritual reward from our musie, and
the audience is welcome to come
along. Fortunately, we always get
asked back.”

BRAZILIAN RECORD MARKET BOUNCES BACK

(Continued from page 6)

support Camero’s estimate. In Jan-
uary, revenue from sales was $52.7
million, nearly 16% above the $45.3
million registered in January 1996.
Unit sales were 5.8 million, up 18%
from 4.9 million in January of last
year.

Maynard, who anticipates another
10% hike in the domestic market,
says that the difference between the
vinyl era and the current market-
place is that “Brazilian labels make
more money with CDs.”

EMI-Odeon Brasil president Aloy-
sio Reis says that industry growth
this year will be less than last year’s,
but no less than 15%. He explains
that the huge surge in 1996 was due
to a “whole new kind of CD con-
sumer, someone who previously had
no money to buy a CD player. Now
that person is begging to do some-
thing the most privileged social class
did two years ago: change its record
collection to CDs.”

Luis Oscar Niemeyer, president of
BMG Brasil, concurs with Reis’ esti-
mates, adding that hardware sales

helped fuel the growth.

The general upsweep in Brazil’s
record market in 1996 was reflected
in album sales of individual acts.
Paulo Junqueiro, artistic director of
WEA Brasil, points out that pop/rock
act Titas, which had been selling
about 50,000 units each of its previ-
ous albums, rang up 200,000 units of
its 1996 release, “Domingo.” Anoth-
er pop/rock act, Bardo Vermelho,
saw its erstwhile 60,000 units per
album leap to 200,000 units per disc.

Junqueiro says that Titas and Baréo
Vermelho were enjoying a sales resur-
gence as pop/rock acts joined in the
general sales prosperity.

All of Brazil’s executives are unan-
imous in their belief that if the gov-
ernment stays the economic course
established by the Real Plan, the
record industry will remain vibrant.

“T am no fortuneteller,” says Poly-
Gram’s Maynard, “but I have no rea-
son to believe in a major shift in the
economic policy.”

Reis adds, “Our economic consul-
tants says that even if there are

changes in the economy, the stabi-
lization achieved by the Real Plan
may continue, because it is a major
priority of President Fernando Hen-
rique Cardoso’s government.”

Previous economic turmoil in
Brazil has frightened investors,
which, in turn, has adversely affect-
ed the domestic record industry. The
latest example occurred in 1992 dur-
ing the economic crisis caused by the
policies of then President Fernando
Collor de Mello. Album sales real-
ized by the Brazilian record industry
that year were a meager 32 million
units.

“We're sure that now the economy
will stay stable,” says Niemeyer.
Indeed, with the prospects of Car-
doso securing a second term becom-
ing more probable, it appears that
economic stability—and the contin-
ued growth of the domestic record
industry—will continue undisturbed
for the foreseeable future.

Assistance in preparing this story
was provided by John Lannert.
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THE THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL
n SAMPLE OF RETAIL STORE AND RACK SALES REPORTS
COLLECTED, COMPILED, AND PROVIDED BY
SoundScan®
® % [ 1L
MARCH 1, 1997
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> CURB 77856 (10.98/15.98) 1 week at No. 1 . MELODY/THE EARLY YEARS | 1 (55)| NEWD | 1 | VERUCA SALT MINTY FRESHOUTPOST 3001GEFFEN (10981698 EIGHT ARMS TO HOLD YOU | 55
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* % * GREATEST GAINER * * * 5 | 48 | 33 | 3 | ENRIQUE IGLESIAS roNOVISA 0001 (10.98/16.98) VIVIR | 33
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R GOAOTETARIESUEE | 78 | 5 | 48 | 12 | VARIOUS ARTISTS DEATH ROW 50677PRORTY (199823981 DEATH ROW GREATEST HITS | 35
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i 102 | 83 72 8 SOUNDTRACK REVOLUTION 24666/WARNER BROS. (11.98/17.98) MICHAEL | 53
48 | 44 | 42 | 22 | CAKE @ CAPRICORN 532867/MERCURY (8.98 EQ/12.98) FASHION NUGGET | 36 103 | 93 T B || GO (R G o e A D B ToAL | &2
49 @ & L TONY TON! TONE @ WERCURY 534250 (10.96 EQ/16.98) HOUSE OF Music ¥ 104 | 86 79 15 LL COOL J ® DEF JAM 534125*MERCURY (11.98 EQ/17.98) ALL WORLD 29
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o gl 20 | LUTHER VANDROSS A Lv675537/EP1C (10.96 EQ16.96) ¢ 105 | 88 86 19 | JOHNNY GILL ® MOTOWN 530646 (10.98/16.98) LET'S GET THE MOOD RIGHT 32
VARIOUS ARTISTS — 1
(BL) 51 | 63 | 7 § havacyosos (1098/1558) POWER OF LOVE — 16 GREAT SOFT ROCK HITS | 5 106 | 90 | 85 | 12 | VARIOUS ARTISTS POLYDOR 535877/A&M (10.98/16.98) PURE DISCO | 83
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53 37 32 14 | SNOOP DOGGY DOGG A2 DEATH ROW 90038*/INTERSCOPE (10.98/16.98) THA DOGGFATHER 1 124 | 128 | 23 | JOHN MELLENCAMP @ MERCURY 532896 (10.98 EQ/16.98) MR. HAPPY GO LUCKY 9

i eatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiptatinum titles indicated by
guﬂzrﬂ?oﬁgxi:‘hgeﬂg\; syn?bgl. Forgboxed sets, and double aIbEms witrrlya running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes *Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels,
are suggested lists. Tape prices marked EQ, and all oher CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums
removed from Heatseekers this week. EBindicates past or present Heatseeker title. © 1997, Billboard/BPI Communications, and SoundScan, Inc.
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115 | 99 | 9% | 42

KIRK FRANKLIN AND THE FAMILY @

GOSPO CENTRIC 72127 (9.98/15.98)

WHATCHA LOOKIN' 4 23

116 | 101 | 106 | 25 112 @ BAO BOY 73009/ARISTA (10.98/15.98) 112 37
117 | 105 | 102 | 39 | THE ISLEY BROTHERS A T-NECK 524214/ISLAND (10.98/16.98) MISSION TO PLEASE | 31
118)| 127 | 146 | 10 | TRACY BYRD MCA 11485 (10.98/16.98) BIG LOVE | 118

119 | 110 | 97 11

BILL WHELAN CELTIC HEARTBEAT 82816/AG (11.98/17.98)

RIVERDANCE 97

RE-ENTRY | 10

BARRY MANILOW ARISTA 18809 (10.98/16.98)

SUMMER OF ‘78 | 82

121 | 104 | 104 | 14

NO MERCY ARISTA 18941 (10.98/15.98)

NO MERCY | 104

122 | 121 | 117 | 16

VARIOUS ARTISTS ® a1 997, THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS | 71

SPARROW 51562 (15.98/17.98)

123 1 9% | 92 | 24

DO OR DIE @ RAP-A-LOT/NOO TRYBE 42058/VIRGIN {10.98/15.98)

PICTURE THIS 21

124 | 113 | 108 | 18

KORN @ IMMORTAL 67554/EPIC (10.98 EQ/16.98)

LIFE IS PEACHY 8

125 | 111 | 111 | 77

FAITH HILL A° WARNER BROS. 45872 (10.98/16.98)

IT MATTERS TOME | 29

140 | 171 | 14

KENNY CHESNEY BNA 66908/RCA (10.98/15.98)

ME AND YOU | 126

127 | 103 | 60 3

SOUNDTRACK

RCA VICTOR 68747 {21.98/34.98)

STAR WARS: THE EMPIRE STRIKES BACK 60

128 | 120 | 107 | 21

JOHN MICHAEL MONTGOMERY @

ATLANTIC 82947/AG (10.98/16.98)

WHAT | DO THE BEST 39

129 [ 115 | 112 | 47

BRYAN WHITE A ASYLUM 61880/EEG (10.98/15.98)

BETWEEN NOW & FOREVER 52

NEW ) 1

FRANKIE CUTLASS VIOLATOR 1548*/RELATIVITY (10.98/15.98)

POLITICS & BULLSH*T | 130

131 [ 116 | 118 | 34

QUAD CITY DJ'S @ QUAORASOUND/BIG BEAT 82905*/AG (10.98/16.98)

GET ON UP AND DANCE | 31

132 ) 102 | 93 | 13

FLESH-N-BONE @

T.HU.G.S. TRUES HUMBLY UNITED GATHERIN' SOULS 23

MO THUGS/DEF JAM 533539*MERCURY (10.98 £/16.98)

133 | 112 | 114 ] 5

JAMIROQUAI WORK 67903/€PIC (10.98 EQ/16.98)

TRAVELING WITHOUT MOVING 99

134 ) 137 | 151 | 17

MARY CHAPIN CARPENTER @
COLUMBIA 67501 (10.98 EQ/16.98)

A PLACE IN THE WORLD 20

135 | 122 | 120 | 44

RAGE AGAINST THE MACHINE A EPIC 57523* (10.98 EQ/16.98)

136 | 108 [ 100 | 16

EVIL EMPIRE 1

E-40 @ SICK WID' 1T 41591/JIVE (11.98/16.98)

THA HALL OF GAME 4

137)) 167 | 156 | 23

STEVEN CURTIS CHAPMAN @ SPAKROW 51554 (9.98/15.98)

SIGNS OF LIFE 20

138 | 143 | 169 [ 16

SHAWN COLVIN CoLUMBIA 67119 (10,98 EQ/16.98)

A FEW SMALL REPAIRS 39

139 | 117 | 105 | 53

FUGEES A°® RUFFHOUSE 67147*/COLUMBIA (10.98 EQ/16.98)

THE SCORE 1

156 [ — 2

KATHY MATTEA MERCURY NASHVILLE 532899 (10.98 EQ/16.98)

LOVE TRAVELS | 140
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wi | =5 2 3 xE g | =5 g anE =
Zued |28 Qg ARTIST TITLE | 538 Sh| gl |38 | €5 | ARTIST TITLE | 3
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109 | 100 | 98 | 69 | ALAN JACKSON A’ ARISTA 18801 (10.98/16.98) THE GREATEST HITS COLLECTION 5 156)( 169 | — 2 PAULA COLE IMAGO 46424/WARNER BROS. (10.98/15.98) THIS FIRE | 156
110} 94 | 95 | 15 | TERRJI CLARK MERCURY NASHVILLE 532879 (10.98 EQ/16.98) JUST THE SAME | 58 157 | 161 | 147 | 43 | HOOTIE & THE BLOWFISH A? ATLANTIC 82886%/G (10.98/16.98)  FAIRWEATHER JOHNSON 1

DAVID HELFGOTT
111)| 129 | 110 9 SOUNDTRACK EPIC SOUNDTRAX 67910/EPIC (10.98 EQ/17.98) JERRY MAGUIRE | 83 158)| 172 | 168 3 o TR DAVID HELFGOTT PLAYS RACHMANINOV | 158
112 | 107 | 101 | 42 | THE CRANBERRIES A? ISLAND 524234* (1098/16.98)  TO THE FAITHFUL DEPARTED 4 159 | 153 [ 103 | 3 | JONNY LANG A&M 540640 (8.98/10.98) LIETOME | 103
113 | 106 | 123 } /5 || 702 B 10530738'/MOTOWN (8.98/16.98) NODOUBT | 106 160 | 165 | 153 | 37 | GLORIA ESTEFAN A PIC 67283 (10.98 EQ/16.98) DESTINY | 23
a
Lt L 1 MARIAWICAREYAAT00 o, 66700 UIORBIER 10175} DAYDREAM ! 161 | 136 | 135 | 12 MARK CHESNUTT DECCA 11529/MCA (10.98/16.98) GREATEST HITS | 130

162 | 138 | 150 | 61

2PAC A INTERSCOPE 50609*/PRIORITY (10.98/16.98)

ME AGAINST THE WORLD 1

163 | 151 | 133 | 78

COLLIN RAYE A EPIC 67033 {10.98 EQ/15.98)

I THINK ABOUT YOU 40

164 | 150 | 154 | 21

VARIOUS ARTISTS
WALT DISNEY 60902 (10.98/16.98)

THE BEST OF COUNTRY SING THE BEST OF DISNEY | 107

165 | 159 | 158 | 65

DC TALK A FOREFRONT 25140 (10.98/16.98)

JESUS FREAK 16

166 | 154 | 141 | 29

ALICE IN CHAINS A COLUMBIA 67703 (10.98 EQ/16.98)

UNPLUGGED 3

167 | 126 | 116 | 5

BJORK ELEKTRA 61897*/EEG (10.98/16.98)

TELEGRAM 66

168 | 141 | 163 | 11 RICHIE RICH OAKLANO HILLS 41510/0EF JAM 533471*MERCURY (10.98 EQ/16.98) SEASONED VETERAN 35

169)| NEW)> i BILL ENGVALL WARNER BROS. 46263 (10.98/16,98) HERE'S YOUR SIGN | 169

170)| NEW ) 1 GIOVANNI NEw CASTLE 5527 (10.98/15.98) B ROMANCE | 170
POINT OF GRACE

@ 176 | 174 [ROZ R (10,08 EQ/15.98) LIFE LOVE & OTHER MYSTERIES | 46

172 | 149 | 137 | 72

OASIS A* EPIC 67351 (10.98 EX/16.98)

(WHAT'S THE STORY) MORNING GLORY? 4

173 | 123 | 136 | 14

DA BRAT @ 50 SO DEF 67813*/COLUMBIA (10.98 EQ/16.98)

ANUTHATANTRUM 20

174 | 128 | 129 | 16

GHOSTFACE KILLAH @ RAZOR SHARP/EPIC STREET 67729*/EPIC (10.98 EQ/16.98)

IRONMAN )

175 | 145 | 130 | 20

NIRVANA A
DGC 25105*/GEFFEN (10.98/16.98)

FROM THE MUDDY BANKS OF THE WISHKAH 1

176 | 170 | 167 | 34

SAMMY KERSHAW MERCURY NASHVILLE 528893 (10.98 EQ/16.98)

POLITICS, RELIGION AND HER | 115

177 | 168 | 193 | 17

PHIL COLLINS @ FACE VALUE 82949/AG (10.98/16.98)

DANCE INTO THE LIGHT 23

178 | 175 | 164 | 62

ENYA A* REPRISE 46106/WARNER BROS. (11.98/17.98)

THE MEMORY OF TREES 9

RE-ENTRY 10

THE VERVE PIPE RCA 66809 (10.98/15.98)

VILLAINS | 128

180 | 166 | 184 | 9

VARIOUS ARTISTS
EMI-CAPITOL 54555 (10.98/16.98)

THE LUV COLLECTION: MOVIE LUV | 155

189 | 175 | 21

NATALIE COLE @ ELEKTRA 61946/EEG (10.98/16.98)

STARDUST | 20

RE-ENTRY 17

EE

SOUNDTRACK CAPITOL 37190 (10.98/16.98)

TRAINSPOTTING 48

183 | 147 | 179 | 6

TRICKY 1SLAND 524302 (10.93/16.98)

PRE-MILLENNIUM TENSION | 140

184 | 155 | 138 | 19

MERRIL BAINBRIDGE UNIVERSAL 53019 (10.98/15.98) IR

THE GARDEN | 101

185 | 157 | 139 | 47

STONE TEMPLE PILOTS A 1y pysiC._SONGS FROM THE VATICAN GIFT SHOP | 4

ATLANTIC 82871*/AG (10.98/16.98)

186)| RE-ENTRY 8

141 | 132 | 127 |} 16

BETTER THAN EZRA SWELL/ELEKTRA 61944*/EEG (10.98/16.98)

FRICTION BABY 64

CHAKA KHAN

REPRISE 45865/WARNER BROS. (10.98/16.98)

EPIPHANY: THE BEST OF CHAKA KHAN VOLUME ONE | 84

187 | 138 | 132 | 15

THE ROOTS DGC 24972*/GEFFEN (10.98/16.98)

ILLADELPH HALFLIFE 21

142 | 130 | 142 | &

DUNCAN SHEIK ATLANTIC 82879/AG {10.98/15.98)

DUNCAN SHEIK | 130

143 | 119 | 122 | 25

OUTKAST A | AFACE 26029*/ARISTA (10.98/16.98)

ATLIENS 2

144 | 148 | 143 | 37

BRYAN ADAMS ® A&M 540551 (10.98/16.98)

18 TILIDIE | 3l

145 | 131 | 144 | 16

MINT CONDITION PERSPECTIVE 549028/A&M (10.98/14.98)

DEFINITION OF A BAND 76

146 | 144 | 148 | 25

TRAVIS TRITT WARNER BROS. 46304 (10.98/16.98)

THE RESTLESS KIND 53

147 | 142 | 126 | 87

NATALIE MERCHANT A’ ELEKTRA 61745/EEG (10.98/16.98)

TIGERLILY 13

148) 174 | 178 | 62

SOUNDTRACK @ LONDON 448295 (10.98/16.98)

BRAVEHEART 45

149 | 125 | 109 | 16

VARIOUS ARTISTS @
TOMMY BOY 1168 (11.98/16.98)

MTV PARTY TO GO — VOLUME 10 40

150 | 133 | 124 | 39

SOUNDGARDEN A AgM 540526* (10.98/16.98)

DOWN ON THE UPSIDE 2

151) 160 | 145 | 16

THE BEATLES APPLE 34451 */CAPITOL (19.98/30.98)

ANTHOLOGY 3 1

152 | 118 [ 115 | 13

MOBB DEEP LouD 66992+/RCA (10.98/16.98)

HELL ON EARTH 6

153 | 134 | 121 | 49

“WEIRD AL" YANKOVIC A ROCKN'ROLL/SCOTTI BROS. 7550(/ALL AMERICAN (10.98/15 98)

BAD HAIR DAY 14

154 | 146 | 152 | 6l

JARS OF CLAY A ESSENTIAL/SILVERTONE 41580/JIVE (10.98/15.98)

JARS OF CLAY | 46

@ 163 | 160 | 38

VINCE GILL @ MCA 11422 (10.98/16.98)

HIGH LONESOME SOUND 24

188 | 135 | 119 | 12

VARIOUS ARTISTS

DR. DRE PRESENTS... THE AFTERMATH 6

AFTERMATH 90044/INTERSCOPE {10.98/16.98)

189 | 164 | 186 [ 16

REPUBLICA DECONSTRUCTION 66899/RCA (8.98/13.98)

REPUBLICA | 153

190 | 162 | 134 | 29

POE @ MODERN 92605/AG (10.98/15.98)

HELLO 71

191 | 171 | 162 | 53

ADAM SANDLER A

WARNER BROS. 46151* (10.98/16.98)

WHAT THE HELL HAPPENED TO ME? 18

192)| RE-ENTRY | 18

TOBY KEITH @ MERCURY NASHVILLE 531192 (10.98 EQ/16.98)

BLUE MOON 51

193 | 152 | 140 [ 33

NAS A? COLUMBIA 67015* (10.98 EQ/16.98)

IT WAS WRITTEN 1

194 | 183 | 181 | 56

TRACY LAWRENCE A ATLANTIC 82866/AG (10.98/15.98)

TIME MARCHES ON 25

195 | 173 | 161 | 66 | R. KELLY A’ JIVE 41579+ (10.98/16.98) R. KELLY 1
196 | 193 | 189 | 40 | PATTY LOVELESS @ EPIC 67269 (10.98 EQ/15.98) THE TROUBLE WITH THE TRUTH K
197 | 196 | — 2 SQUIRREL NUT ZIPPERS MAMMOTH 0137+ (10.98/14.98) HOT | 196
198 | 198 | — 2 PRODIGY MUTE 9003/XL (10.98/15.98) MUSIC FOR THE JILTED GENERATION | 198
RE-ENTRY 2 SOUNDTRACK FANTASY 15001 (16.98 CD) THE ENGLISH PATIENT | 180

200 | 181 | 165 | 22

GEORGE WINSTON @

LINUS & LUCY - THE MUSIC OF VINCE GUARALDI 55

DANCING CAT 11184/WINDHAM HILL (10.98/16.98)

TOP ALBUMS A-I (LISTED BY ARTISTS)

112 116
2Pac 87, 162
311 41

702 113

Aaliyah 24

Bryan Adams 144
Trace Adkins 98
Alice In Chains 166
Fiona Apple 103
Az Yet 100

Babyface 35

Erykah Badu 2

Merril Bainbridge 184

The Beatles 151

Beck 74

Tony Bennett 101

Befter Than £zra 141

Big Head Todd & The Monsters 54
Bjork 167

Clint Black 64
BLACKstreet 17
Bloodhound Gang 71

Bone Thugs-N-Harmony 99
David Bowie 39

Toni Braxton 5

Jim Brickman 30

Brooks & Dunn 63

Foxy Brown 44
Bush 22
Tracy Byrd 118

Cake 48

Camp Lo 27

The Cardigans 36

Mariah Carey 114

Mary Chapin Carpenter 134
Deana Carter 16

C-BO 65

Tracy Chapman 97

Steven Curtis Chapman 137
Kenny Chesney 126

Mark Chesnutt 161

Terri Clark 110

Natalie Cole 181

Paula Cole 156

Phit Collins 177

Shawn Colvin 138
Counting Crows 18

The Cranberries 112

Sheryi Crow 31

Frankie Cutlass 130

DaBrat 173

David Helfgott 158
dc Talk 165
Celine Dion 7

Do Or Die 123
Dru Hill 33

E-40 136

Bill Engvall 169
Enigma 67

Enya 178

Gloria Estefan 160

Flesh-N-Bone 132
Kirk Franklin And The Famity 115
Fugees 139

Kenny G 28

Garbage 90
Ghosttace Killah 174
Johnny Gill 105
Vince Giil 155
Ginuwine 38
Giovanni 170

Faith Hill 125
Hootie & The Blowfish 157

Enrique Iglesias 58
Julio Iglesias 81
The Isley Brothers 117

Alan Jackson 46, 109
Jamiroquai 133

Jars Of Clay 154
Jewel 4

Elton John 69
Journey 61

Toby Keith 192

R. Kelty 195

Sammy Kershaw 176
Chaka Khan 186
Ko 124

Jonny Lang 159
Tracy Lawrence 194
Donna Lewis 91

Lii' Kim 66

LLCool I 104

Patty Loveless 196
Luscious Jackson 85

Makaveli 13

Barry Manilow 120
Marilyn Manson 60
Dave Matthews Band 34
Kathy Mattea 140
Maxwell 83

Mindy McCready 77
Reba McEntire 84

John Mellencamp 108
Natalie Merchant 147

Metallica 43

Mint Condition 145

Mobb Deep 152

John Michael Montgomery 128
Alanis Morissette 29

Mo Thugs Family 93

NAS 193

New Edition 40
Nirvana 175
No Doubt 3

No Mercy 121

Qasis 172
The Offspring 15
Outkast 143

Pavement 70

Poe 190

Point Of Grace 171
92

&
Prodigy 198
Quad City DJ's 131

Rage Against The Machine 135
Coliin Raye 163

Redman 72

Republica 189

Richie Rich 168

LeAnn Rimes 1, 10
The Roots 187

Adam Sandier 191
Peggy Scott-Adams 96
Kevin Sharp 59
Duncan Sheik 142
Silverchair 21
The Smashing Pumpkins 80
Snoop Doggy Dogg 53
Soundgarden 150
SOUNDTRACK
ggaws And Butt-Head Do America

Braveheart 148
Dangerous Ground 20
The English Patient 199
Evita 8

Gridlock'd 14

Jerry Maguire 111
Michael 102

The Mirror Has Two Faces 89
One Fine Day 95
Phenomenon 76

The Preacher's Wife 25
Rhyme & Reason 56
Romeo + Juliet 9

Set It Off 88

Shine 68

Space Jam 11

Star Wars: A New Hope 62

Star Wars: The Empire Strikes Back

27

Trainspotting 182
Spice Girls 6
Squirrel Nut Zippers 197
Rod Stewart 52
Stone Temple Pilots 185
George Strait 79
Sublime 37
Keith Sweat 26

Tela 94

Tony Toni Tone 49
Toot 75

Tricky 183
Travis Tritt 146
Shania Twain 73

Van Halen 57

Luther Vandross 50

VARIOUS ARTISTS
1997 Grammy Nominees 42
The Best Of Country Sing The Best
Of Disney 164
Death Row Greatest Hits 78
Dr. Dre Presents... The Aftermath

188

Funkmaster Flex: The Mix Tape
Volume Il 60 Minut 19

Jock Jams vol. 1 86

Jock Jams Vol. 2 47

The Luv Coltection: Movie Luv 180
Master P Presents... West Coast

Bad Boyz I 32

MTV Party To Go — Volume 10
149

Power Of Love — 16 Great Soft
Rock Hits 51

Pure Disco 106
Ultimate Dance Party 1997 23
Wow-1997: The Year's 30 Top
Christian Artists And Songs 122
Veruca Salt 55
The Verve Pipe 179

The Wallflowers 12
Westside Connection 45
Bill Whelan 119

Bryan White 129
Widespread Panic 107
George Winston 200

“Weird AI” Yankovic 153
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MAMMOTH’S SQUIRREL NUT ZIPPERS

(Continued from page 1)

This issue, the album is at No. 14
with a bullet on the Heatseekers album
chart and at No. 197 on The Billboard
200. Its weekly sales actually went up,
from 5,149 to 6,258. “Hot” has sold
more than 84,000 units, according to
SoundScan, exceeding the label’s ini-
tial goal of 50,000 (Billboard, April 27,
1996), but Mammoth is clearly expect-
ing bigger things to come.

Says Mammoth president (U.S.) Jay
Faires, “At first it was word-of-mouth
and it was pretty rapid in its growth,
even on a word-of-mouth level. Finally,
about three years into the band’s life,
commercial radio has come to the party,
and it really seems like it is starting to
explode. I think we are going to see
good, steady growth all through the
spring, summer, and into the fall.”

While some major-market stations
have only recently discovered the
appeal of the Zippers, WTNX (Radio
X) Kalamazoo, Mich., PD/afternoon
personality Bill Walters has been pro-
gramming “Hell” since July. “I clicked
on that tune even though the label was
pushing another single at the time,”
he says. “Within a week, it was No. 1
in phones. We've been playing it
steadily since, and now the band is
finally taking off.”

Scott Stevens, buyer/manager of the
Repeat the Beat store in Kalamazoo,
says that the Zippers have been alocal
favorite with the college erowd, but
when Radio X started playing “Hell,”
he noted an increase in sales. When the
band played a date in town, sales of
“Hot” crept into the store’s top five.

‘While modern rock is the band’s cur-
rent champion, the Zippers’ appeal isn’t
limited to the format. College radio,
NPR, and triple-A stations were early
supporters, and more recently, some

CLASSICAL DG

(Continued from page 6)

restructuring (Billboard, Feb. 22,
1997; Nov. 2, 1996). Elaborating on the
details of PolyGram’s thinking, execu-
tive VP/CFO Jan Cook said Feb. 12 in
discussing PolyGram’s "96 results that
the group’s three classical operations
would concentrate on their core areas
of expertise. He said some of the “non-
creative functions” would be central-
ized, allowing the company to cut jobs.

Contrary to a report in the Feb. 22
issue of Billboard, part of PolyGram’s
corporate downsizing will include the
elimination of 70 jobs in its classical and
Jjazz operations worldwide.

According to the DG statement,
Deutsche Grammophon’s realignment
will mean a reduction in recording vol-
ume of one-third to allow a sharper
focus of marketing activities.

In addition, its recording facility in
Hanover, Germany, is to be developed
into an independent profit center ser-
vicing both PolyGram companies and
third-party clients.

Witt says in the statement that DG’s
restructuring is being implemented
“primarily in response to a decline in
growth of demand for recorded classi-
cal musie.”

He adds, “As the classical music
market leader, Deutsche Grammophon
is particularly vulnerable to changes in
the market for recorded music. It has
always been our aim to bring classical
music to an ever-growing audience.
This task has never been more impor-
tant. The present consolidation of the
company’s activities will ensure that
[DG] is able to continue to strengthen
its leading artistic and commercial
position up to and beyond 1998, its
100th anniversary.”

top 40 stations have also come on board.

WDCG (G105), in the band’s home-
town of Raleigh, N.C., began playing
“Hell” in November after noting the
groundswell of excitement the band
had created.

At its peak on G105 in December, the
song garnered 48 spins in one week at
the station. The song remains a listen-
er favorite. Last week, “Hell” was the
station’s third most-requested song,
behind the Red Hot Chili Peppers’
cover of “Love Rollercoaster” and U2’s
“Discotheque.”

Says WDCG PD Kip Taylor, “This is
a serious record for us. It’s not just
because they are local guys that we are
giving it a chance. This song works, and
it is very strong in call-out research.”

Taylor adds that catching a Zippers
live performance will convince skeptics
that this isn’t just a novelty act. “They
are serious musicians doing their
thing,” he says. “It’s not schtick and it’s
not campy. It’s a show that is very
entertaining and has universal appeal.”

While the majority of the audience
at the show Taylor witnessed were in
the 18-28 age group, he did see about a
half-dozen couples in their 40s, 50s, and
60s. “I liken it to being at a Grateful
Dead show or a Phish show,” he says.
“The people are totally into the music,
dancing and losing their minds.”

Aside from playing the usual tour
dates, the Zippers have also landed
some pretty prestigious gigs in recent
months. The band played the 21st Cen-
tury Inaugural Ball in Washington,
D.C., and at the Summer Olympics in
Atlanta.

“This past year has all been a shock
to me,” says singer/guitarist Tom
Maxwell, who on “Hot” also plays bari-
tone saxophone, clarinet, resonator,
and chandelier. “I didn’t expect any of
this to happen. Alternative radio play-
ing a calypso song?” he asks. “That
doesn’t make any sense.”

While the fact that some modern
rock radio programmers have opted to
embrace “Hell” may baffle Maxwell, he
maintains that the Zippers are much
more than an exercise in nostalgia.

“Nostalgia is a passive emotion,”
Maxwell says. “We are a very active
thing. If older people who are familiar
with old small-band swing listen to us
and remember when they were young,
that’s great, but obviously people that
didn’t live at that time can’t have nos-
talgia for something that they didn’t
experience . . . We are a totally modern
band.” Backing up Maxwell’s assertion
is the fact that “Hot” is an enhanced
CD containing multimedia content
accessible on home computers.

FORMING THE ZIPPERS

The Squirrel Nut Zippers, who take
their name from a peanut-flavored
chew, rose from the fertile Chapel Hill
scene in 1993. In addition to Maxwell,
the band includes Jim Mathus (vocals,
guitar, tenor banjo, piano), Ken Mosh-
er (guitar, alto and baritone saxo-
phones, baritone ukulele, vocals), Chris
Phillips (drums), Don Raleigh (string
bass and gong), Katharine Whalen
(vocals, banjo, baritone, ukulele), and
Je Widenhouse (trumpet).

Mathus and Maxwell first crossed
paths in the early '90s, when their
respective bands, Metal Flake Mother
and What Peggy Wants, were signed
to the now-defunct Moist Records.
“That’s how we became friends,”
Maxwell recalls. “Ken Mosher was in
Metal Flake Mother for a while, and I
sat in with them on drums. It’s Chapel
Hill, so everyone knew each other.”

After Metal Flake Mother broke up,
Mathus moved in with, and later mar-

ried, Whalen. Maxwell says, “He was
showing her how to play banjo and
teaching her how to sing bluegrass,
because that’s what he grew up singing,
but she liked singing jazz better.”

Meanwhile, Maxwell was digging old
Harlem hot music. He says, “I was
playing rock’n’roll drums, but I was
buying up Fats Waller records. I would
subject anyone that would come to visit
me to hours of Cab Calloway.”

Eventually, Mathus and Whalen
formed the Zippers “largely through
jam sessions and potluck dinners,”
Maxwell says. “People would come
over [and] play together.”

Six months later, in December 1993,
the band recorded its debut single on
Merge. A month later, Maxwell’s band
called it quits, and the Zippers asked
him to sign on.

The band’s debut album, “The
Inevitable,” released in 1995 by Mam-
moth, won support from college radio
and NPR, and the band’s live shows
drew enthusiastic crowds based large-
ly on word-of-mouth.

It wasn’t until the release of “Hot,”
however, that the Zippers truly began
to take off.

Mammoth’s Faires had some early
indications that the Zippers’ music
could have broad appeal: “When we
first signed them, we thought that the
indie-rock kids would get off on them.
Then I sent an advance tape to my par-
ents, who are 62, and they fell in love
with it. It seems like it is sort of eross-
generational.”

Based primarily on touring in the
Carolinas, “The Inevitable” had sold
18,000 units by April 1996. Since then,
the album’s sales have more than dou-
bled and are currently at the 40,000
mark, according to SoundScan.

“Hot” has been selling so quickly
that Mammoth had some stock prob-
lems over the Christmas season. “We
will probably be at 150,000 shipped by
next week,” Faires says. “We have had
definite stock problems that we are still
not ahead of the curve on.”

A video for “Hell,” directed by Nor-
wood Creek and Maxwell, has been
delivered to MTV and is expected to
receive airplay on “120 Minutes” and
M2, and the band has a second appear-
ance on “Late Night With Conan
(¥Brien” tentatively set for March or
April. “The Tonight Show With Jay
Leno” and “Late Show With David
Letterman” have also expressed inter-
est in the band, according to Faires.

Mammoth also plans to continue to
exploit the band’s biggest strength—
its explosive live shows—by landing a
high-profile summer tour. “They are
being considered for some of the pack-
age tours,” Faires says. “Which would
be cool, because the H.O.R.D.E. sort of
hippie kids have been getting into it.”

After “Hell” has run its course,
Mammoth plans to take a second track
from “Hot” to modern rock radio, and
at this point there are no immediate
plans to release the band’s third album.

For his part, Maxwell hopes the sec-
ond track arrives at modern rock radio
sooner than later.

“I’'ve had a little bit of anxiety about
becoming chewed up and spit out by
the machine by having people play
‘Hell’ into the ground, to the point
where nobody cares or wants to know
about the Squirrel Nut Zippers,”
Maxwell says. “I hope that’s not the
case. I'm flattered that people are play-
ing my song, but as far as I'm con-
cerned, you can take any song off of
‘Hot’ and work it. They are all great to
me, and none of them are a perfect rep-
resentation of the band. They are all
just a facet of what the band is capable

of doing.”

After wrapping up their current
West Coast tour, the Zippers, who are
booked by the Red Rider Agency, will
take a few weeks off before embarking
on an East Coast leg. The band will
take May off while Maxwell gets mar-
ried. “We are trying to work in some
free time,” Maxwell says. “In 1996, we
probably had only three or four
rehearsals, because we play constantly

.. This whole band is about friends
getting together in a room and playing
for each other’s pleasure.”

The band is also eager to get the
third album released. “We like to bring
out the product to the people,” Maxwell
says. “We don’t want our loyal fan base
to get tired of ‘Hot,” and they are going
to sooner or later.”

In general, however, the Zippers—
who are seeking management, after
managing themselves since their start-
up—couldn’t be happier. “Right now,
everything is pretty peachy,” Maxwell
says. “We are going to stay on top of
the business thing and ride this ride as
long as we can.”

BETWEEN THE

BULLETS /.

by Geoff Mayfield

GOOD AND BETTER NEWS: New albums by country teen phenom LeAnn
Rimes (166,000 units) and hot R&B rookie Erykah Badu (159,000 units) blast
onto the top two spots on The Billboard 200, so business has to be better than it
was in the prior week, right? Well, with Valentine gifts and a three-day week-
end to pump up the shopping volume, that should be the case for even an inert
release schedule. More important, how does the chart stack up with the one from
the comparable 1996 week?

On first blush, that’s an imposing comparison, because the March 2, 1996, issue
of Billboard ushered in the late 2Pac’s “All Eyez On Me” and its first-week
565,500-unit splash, along with top 15 debuts by Wynonna, Gin Blossoms, and
the Fugees. Indeed, largely on the strength of 2Pac, the top 10 a year ago
accounted for 1.5 million units, compared with the 1.16 million units represent-
ed by this week’s top 10.

Even so, this week’s top eight titles each sell more than 100,000 units, com-
pared with five a year ago, and overall album sales (including catalog) manage to
outdo those of the same 1996 week by 5% (see Market Watch, page 82), a trend
we've seen throughout this still-young year,

BIGGER PICTURE: To borrow the words of a former co-worker, ig it any won-
der we sometimes get weary? Ever since early December, when The New York
Times ran a competently reported but curiously placed front-page story about
the state of the record business, my office has been besieged with calls from
reporters from the large and small ranks of the consumer press wanting todo a
story about the music industry’s “sales slump.”

The Times story rightly noted that musie stores” holiday-season sales were not
holding up with those of the previous fourth quarter, and that the industry was
no longer seeing the robust annual growth that happened in the late ’80s and
early '90s. All well and true, but neither of those facts spells S-L-U-M-P.

Asmany Billboard readers know, the biz saw a little rally during the last week
of December, thanks in part to Christmas falling on a Wednesday (it was on a
Monday in "95), which allowed 1996’s album sales to exceed the previous year’s
take by 0.5%. Call that “barely ahead” if you like, even “flat” if you prefer, but to
this columnist, the term “sales slump” would imply that units are down, not flat.

Recently, on two consecutive days, I read two consumer press stories—one in
amajor-market newspaper, the other in a national weekly—that stated that retail-
ers and the industry at large have pinned their hopes on U2’s “Pop,” due March
4, to save the day in Mighty Mouse style. Both pieces cited “disappointing sales”
of the recent Pearl Jam and R.E.M. albums—which both fall off The Billboard
200 this issue—as indicators of a gloomy business climate.

It seems like a lot of pressure to place on U2’s shoulders, especially since the
band and its label, Island, have noted that “Pop” signals a new sonic direction
from previous albums. More important, it makes me wonder if anyone notices
that album sales in *97 are running 9% ahead of last year’s pace.

Yes, “Pop” will likely debut at No. 1, and it would be great if it followed the
footsteps of 1991’s seven-times platinum “Achtung Baby,” but that may be a
tall order to fill, one that 1993’s double-platinum “Zooropa” didn’t accomplish.
Besides, “Pop’s” bow won’t end a drought; it'll likely be the fourth album in a
row to debut at No. 1, following Rimes, Live, and the soundtrack to Howard
Stern’s “Private Parts.” So maybe we can can the doom-and-disaster chatter
for a minute.

While we're at it, maybe we can stop holding up R.E.M. and Pearl Jam as poster
children of a slump that hasn’t occurred. Yeah, the 366,500 units that Pearl Jam’s
“No Code” did its first week is shy of the 800,000-plus numbers rung by each of
its last two, but there were only six other 1996 albums that managed bigger open-
ing weeks. And, while R.E.M.’s “New Adventures In Hi-Fi” will probably fall
short of the four-times-platinum certifications earned by each of its last three
albums, the title has still moved about 877,000 units, according to SoundScan, a
mark that eluded most of the 28.400 albums that were released in 1996.

SEE: The combination of Oprah Winfrey’s daytimer and a QVC stop brings a
93% gain and The Billboard 200’s Pacesetter cup to Julio Iglesias (114-81); Jim
Brickman rides massive Valentine’s Day exposure to a 92% rise (43-30); and
Barry Manilow parlays “Live With Regis and Kathie Lee” and “David Letter-
man” appearances into a 200% gain and a re-entry at No. 120.
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BARCLAY SEES GLOBAL RAI HIT IN KHALED

(Continued from page 9)

more than 1 million copies. Around
Christmas, it seemed impossible to en-
ter a Parisian bar or to turn on a
French radio station without hearing
the song’s warm and plaintive vibe, a
tribute to the singer’s young daughter.

So phenomenal was the single’s suc-
cess that it spawned an instant joke
tribute, “Aii ... tchaaal!” by Le Festi-
val Robles, based on the sound of some-
one sneezing. The parody immediately
followed the original into the French
top 10—conclusive proof, if any were
needed, that Khaled has become one of
the biggest crossover artists in Europe.

“Sahra,” the album from which the
single was taken (named after Khaled’s
daughter), has already sold 220,000
copies in France, according to Barclay,
and looks set to be a French chart fix-
ture throughout 1997.

Cathy Bitton, director of interna-
tional development at PolyGram
France, says, “You have to remember
Khaled is not a French artist but an
Arabic singer. Until ‘Aicha,” he was
never really played on French radio.

The Olympia dates will be interesting
because it will be very much a cross-
over audience.”

The album and single were released
in Germany the week of Feb. 14, and
PolyGram plans American and British
releases for late March (on Poly-
Gram’s Mango label in the U.K., where
aremix of “Aicha” will feature the cho-
rus sung in English). The album has
also gone gold in Belgium (25,000
units) and Switzerland (25,000 units),
charted well in the Netherlands, and
has been selling strongly on import in
London, topping the Virgin Megastore
world music chart.

Says Bitton, “He’s going to be tour-
ing heavily in April and May, and
there’s demand from everywhere. We
are putting a schedule together now
which will also have to take account of
very heavy French commitments.”

Stuart Batsford, world music buyer
for Virgin Our Price, says, “The Khaled
album has a very wide crossover
appeal. It’s selling to 30- to 40-year-olds
with high disposable incomes who

aren’t in sympathy with the newest
developments in rock, but are still
interested in buying albums and look-
ing for something different.”

Dani Richiger, head of music at top
40 Radio 24 in Zurich, typifies the
enthusiasm of European programmers
for “Aicha”: “To me, it sounds very
friendly and warm and popular, espe-
cially in this very computerized mood
that we have on radio waves at the
moment.”

Richiger, who feels that “Aicha” will
continue to make an impact in other
territories in Europe and beyond, adds
that Radio 24 added the track Dec. 9
and still has it in rotation.

Khaled’s music is a melting pot of
diverse influences (Global Music Pulse,
Billboard, Nov. 9, 1996). He was born
Khaled Hadj Brahim, the son of a
policeman in Oran, Algeria, around
1960 (the exact date seems shrouded in
mystery). Across North Africa and
throughout France, he is known as the
king of rai, a title bestowed in 1985 at
the first rai festival in Algeria.

Sometimes known as “the North
African blues,” rai combines the Islam-
ic singing styles with which Khaled
grew up and modern dance grooves
influenced by pop, soul, and reggae.

What has enhanced Khaled's cross-
over appeal in Europe is that his sweet
vocal style also draws on the French
troubadour tradition of Edith Piaf and
Charles Aznavour as much as on
rock’n’roll performers.

Sensual love songs, often with lyrics
that strongly challenge the traditional
values of a culture that regards women
as possessions, are rai’s subject mat-
ter. This has made the musie, and
Khaled in particular, with his obvious
enjoyment of the trappings of pop sue-
cess, a target for Islamic militantsin a
society where singing so directly about
sexual relationships is still taboo.

The activities of the fundamentalists
have led to a spate of politically moti-
vated killings in Algeria.

“T haven’t been able to return home
since 1990,” says the singer, who first
moved to France in 1886. “I’m not

SPRING HILL TARGETS CHURCH MARKET WITH JANET PASCHAL SET

(Continued from page 10)

Paschal wrote or co-wrote seven of
the 10 cuts on the album, and she feels
it best represents her artistic direction.
“This is closer to who I am than any of
my other records,” she says, “because
where I was in my life when this pro-
ject came together was sort of a vul-
nerable place, and when I become vul-
nerable, that’s when God is biggest in
my life.”

The first single from the album,
“Another Soldier’s Coming Home,” will
be released March 7. Paschal wrote the
song about her grandfather. “He was
the first one in my family to accept
Christ back in rural North Carolina,”
she says. “He came to know the Lord
and then, figuratively and literally,
built the little church I was raised in.”

In the first element of a multilayered
marketing plan, the video for the sin-

gle was sent to video outlets Feb. 7, as
well as to radio stations, to help set up
the single.

Hatfield believes the video will help
pave the way for the song at radio.
“When we've showed it to people,
they’ve started bawling,” he says. “It’s
really been having an impact.”

The label is also initiating a contest
at radio in which inspirational stations
encourage their listeners to write or
call in with a story about someone in
their community who has made an
impact on them—a “soldier” in their
community. “The person with the best
story at the end of the week gets a CD
and possibly a book,” Hatfield says. A
grand-prize winner will receive a
Janet Paschal catalog, among other
prizes.

Hatfield says the initial thrust will

be to inspirational Christian stations;
after establishing the single in that
format, the label will release it to
Southern gospel stations. “Janet’s
audience does span both genres, from
Southern gospel to [inspirational] and
even to AC,” Hatfield says. “The tar-
get on this is mostly women between
25 and 45, because I think they can
identify with this record.”

According to Hatfield, Spring Hill
will accompany the release of “The
Good Road” with a strong advertising
push that will include ads in such
Christian women’s magazines as
Aspire and Today’s Christian Woman,
as well as such music publications as
Singing News.

At retail, Paschal will be making in-
store appearances that will differ from
traditional retail visits.

NPR, DORIAN LINK FOR ENSEMBLE GALILEI SET

(Continued from page 9)

mate. “Things are tough out there for
companies,” says Brian Levine, co-
founder and director of A&R for the
label. “So I think it’s important now to
recognize complementary interests.
Being on NPR means we will have a
chance to reach a much larger audi-
ence than if this recording were only to
get attention on, say, classical sta-
tions.”

NPR, faced with tightened govern-
ment purse strings, also has much to
gain from the joint venture, according
to Benjamin K. Roe, senior producer at
NPR. “Our world view has really
changed after the 104th Congress—the
writing is on the wall,” he says. “You
look out the window and see the Capi-
tol dome and know there are people
over there who want to cut out a sig-
nificant funding stream. So we have a
challenge [to look] for new revenue
streams.

“We also have a reputation for qual-
ity,” Roe adds. “And I feel our listen-
ers hopefully will want to contribute to
a quality project that they know is
going to help support NPR program-
ming.”

Under the joint agreement, NPR
will get a portion of retail proceeds in
addition to the free promotional copies,
Levine says. “We worked out a formu-
la for a direct per-copy donation for
each copy sold in stores.” Although he

declines to specify a figure other than
to characterize it as “no trivial sum per
copy,” several sources close to the pro-
ject say the donation is “less than a dol-
lar but approaching a dollar per disc.”

The album is the first multitrack dig-
ital recording to be released by Dorian,
which is known for its minimal-miking,
direct-to-stereo audiophile releases.
The set was recorded and mixed at
NPR'’s state-of-the-art studio in Wash-
ington (Billboard, May 11, 1996).

NPR studio staff worked with Dori-
an engineers and Ensemble Galilei pro-
ducer Charlie Pilzer on the sometimes-
complicated digital recording and
mixing interface procedures. The pro-
ject was mastered at the nearby Air-
show in Springfield, Va.

“It sounds great,” says Levine. “It’s
certainly up to our standards.”

Surrick, who first had the idea for
the collaborative Dorian/NPR effort,
brought it to the attention of the label,
saying she thought “it was a natural.”
In discussions last June, so did Dorian
and NPR. Recording began last fall.

“It seemed like the oldest principle
in the book,” say Levine. “Offer people
a sample and let people hear a bit of it
at no cost [on the radio], then see what
happens. It also allowed us to expand
our alliance with public radio, which
has always been a friend to this kind of
musie, and gave them a chance to see

if this entrepreneurial direction works
for listeners.”

Roe hints at future NPR collabora-
tive projects. “Not a week goes by
[without us hearing] from a small or
large label or artist who wants to do
things with us,” he says. “So right now,
frankly, we’re figuring it out because
we're still pretty new at this. But it’s in
the cards, clearly. We're very excited.

“On the other hand,” he adds, “we’re
not trying to play record company. It’s
not in our interests to challenge EMI
or Dorian or Deutsche Grammophon
for record-company supremacy. But I
think it is in our interest to find cre-
ative new ways for partnering.”

While “The Mystic And The Muse”
is NPR’s first joint-venture album with
a retail tie-in, it is actually NPR’s sixth
album venture.

The first project was an album of
Christmas music offered to listeners in
December 1995, followed last year by
a baseball-season album; a J.S. Bach
album of live NPR performances by
Yo-Yo Ma, James Galway, and others;
and an album featuring Olympic cov-
erage from Atlanta. On Jan. 31, NPR
released “Franz Schubert In Concert,”
another all-star compilation of NPR
broadeasts.

None of those albums is available in
stores; all are used as part of NPR’s on-
air fund-raising activities.

Hatfield says local churches will
invite women in the area to the in-
stores, at which “Janet will do a little
bit of a devotional, play from the new
record, read from the book, and then
open it up for prayer requests.”

The retail program obviously fur-
thers Spring Hill’s mission to focus on
the church and spiritual concerns. But
it will also benefit retail, according to
Hatfield. “The store will have all these
women at this one big event where
they can rack all their prayer product
and product that relates just to
women,” he says.

Bob Elder, senior buyer for the
Grand Rapids, Mich.-based Family
Christian Stores chain, says that the
inspirational market is a growing seg-
ment for Christian retail. “That mar-
ket is showing a lot of promise,” he
says. “We've seen some great success,
and I’'m seeing record companies start
to address that consumer. I believe as
much as pop/rock and modern rock
are pulling the adult contemporary
consumer left of center, at the same
time inspirational is pulling the adult
contemporary traditional churchgoer
right of center. That’s where Janet’s
music fits.”

Spring Hill and book publisher
Questar will partner at retail on
point-of-purchase materials. “We
have an endcap and shelf-talkers,
and everything we do on the record
side points people to the book side,”
Hatfield says. “And everything they
do on the book side points back to
the record.”

Each product will include a $2-off
coupon for the other product.

Paschal’s book is a series of essays
taken from her personal journals. It
marks the first time Questar has pub-
lished a book by a recording artist.
Questar media director Michele Ten-
nesen says that the company has high
expectations for the cross-promotion-
al efforts.

“Basically we are gaining a book
audience for the record and a record
audience for the book,” Paschal agrees.
“So they really play off each other.”

Paschal handles her own manage-
ment and has a co-publishing deal with
Spring Hill. She is booked by Larry
Sparks in Thousand Oaks, Calif., and
will be touring churches and civic cen-
ters throughout the spring and sum-
mer.

frightened for myself, because I have
people to protect me, but if a bomb
should go off or something, others
might get hurt. I hope to go back when
things calm down.”

Yet despite his rebellious image, the
old prohibitions and traditional
upbringing die hard: Khaled says that
to this day he has never dared smoke
or drink in front of his father.

Formerly known as Cheb Khaled
(Cheb means “young” and “charm-
ing”), he was signed by Barclay in 1991,
a bold move by the label at a time when
the crossover potential of rai was far
from obvious. Barclay decided to add a
smoother sophistication to the still-raw
sound by recruiting Bonnie Raitt’s pro-
ducer, Don Was. He and Khaled repaid
the label’s investment swiftly with the
hit single “Didi” in 1992, and the sub-
sequent self-titled album went gold in
France (sales of 100,000 units).

A follow-up album, “N’ssi N’ssi,” also
produced by Was, featured songs from
Bertrand Blier’s film “1-2-3 Soleil” and
won Khaled a Cesar, the French equiv-
alent of an Oscar, for best soundtrack.

“Sahra” includes three tracks pro-
duced by Was in Los Angeles, but was
also partly recorded in Paris and
Jamaica. Bob Marley’s widow, Rita,
and the I-Threes appear on “Ouelli El
Darek,” the follow-up single to “Aicha.”
Their involvement is Khaled’s recogni-
tion of the key role Marley played in
radicalizing culture across the third
world, an influence from which Alger-
ian youth was not immune. “I went to
Jamaica to record the rhythm section
for some tracks, and while I was there
I met Rita Marley,” says Khaled. “It
was a dream come true.”

He is convinced Algerian rai can
build on its French success, where it
has crossed over from its original niche
market of second-generation North
Africans to reach a mass market.
Khaled has scored an unlikely Hindi-
language hit in India, where he has
found a huge audience, and he has built
small but committed followings in the
U.S. and U.K. “Rai music is very joy-
ful, and audiences love new sounds,” he
says.

“The songs for the most part are
about love, and people all over the
world can relate to that.”

Assistance i preparing this story was
provided by Paul Sexton i London
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| Willman held several

Ron Willman Calls It
A Day After A 33-Year
Career With Billboard

Billboard veteran Ron Will-
man, has retired after 33 years
with the publieation. The epito-
me of dedication, Wiliman has

the longest tenure at Billboard of

anyone on the current staff.
Willman began his career as
an account executive for
Billboard in February
1964. Over the years

sales management posi-
tions, including con-
sumer electronies sales
manager and eastern
sales manager.

In the late "70s, Will-
man recognized an op-
portunity and was the
first to recommend Bill-
hoard’s entry into the
home video business. As
the leader of Billboard’s sales
efforts in this field. he became a
well known and respected figure

| in home video circles.

In 1985, Willman’s work was
recognized with the Reuter
Award, presented each year to
the top salesperson by Billboard
parent company BPT Communi-
cations. This awuard honors an
individual in sales who exempli-

|
|

WILLMAN

|

fieg extraordinary drive, creative
imagination, thorough knowl-
edge of the market and the com-
petition, resourcefulness and the
ability to consistently bring in
new advertising.

Willman later became director
of sales for directories
and in 1988 he was
appointed publisher of
Billboard’s directories.
As publisher, Willman
was responsible for
launching the Record
Retailing Directory. Dur-
ing his seven years as
publisher, Billboard’s
seven directories enjoyed

and increasing excellence.

“Institutions such as
Billboard can only pros-
per and grow when they can
benefit from the dedication of
people like Ron,” says Howard
Lander, president and publisher
of the Billboard Music Group.
“We will miss his contributions
to our operation.”

Willman is currently available
for consultation in the directory
field. He can be reached at 516-
433-4980.

RETAIL BOOK OUT SOON

Directory Provides Information On
More Than 7,000 Businesses

Now in its seventh vear, Bill-
board’s Record Retailing Direc-
tory is slated to hit
streets on March b. Its
unmatched strength
makes it a key connec-

tion to thousands of [ fn[m"mﬁ
o

potential clients and
contacts.

Music professionals
trust Billboard and turn
to the Record Retailing
Directory every day for
its vital and accurate
information.

1987

Music/Video Dealers
& Ghain Headguarters

of independent record and chain
stores, chain headquarters and
audiobook retailers.

* The Record Retail-
ing section contains list-
ings from the United
States, American
Samoa, Guam, Puerto
Rico and the Virgin
Islands.

The Record Retailing
Directory is the perfect
vehicle to reach a tar-
geted audience of
record and video retailers. For

more information contact Joellen
Sommer at 212-536-5094.

The Record Retailing Directo-
ry includes: |
e Over 7,000 updated listings |

a period of steady growth |

International Latin Music Conference & Awards
Hotel Inter-Continental, Miami ¢ April 28-30, 1997
Fourth Annual Dance Music Summit
Chicago Marriott, downtown Chieago ° July 16-18, 1997
1997 Billboard/Airplay Monitor Radio Seminar
Orlando Renaissance Hotel, Orlando, Fla. ¢ Oct. 16-17, 1997
19th Annual Billboard Music Video Conference & Awards
The Beverly Hilton, Beverly Hills, Calif. « Nov. 20-22, 1997
For more information, contact Maureen Ryan at 212-536-5002.

Visit our Web site at http://www.billboard.com
Contact Sam Bell at 212-536-1402/1-800-449-1402.

E-mail: sbell@billboard-online.com

U NTIL THIS WEEK, the only country artist to debut at
No. 1 on The Billboard 200 was Garth Brooks. Fueled by
the success of her current country hit, LeAnn Rimes
becomes the second country artist in chart history to enter
the album chart in pole position and only the second coun-
try female to score a No. 1 album since Bobbie Gentry in
October 1967. “Unchained Melody/The Early Years” (Curb)
is the 14-year-old star’s first No. 1 album on this chart; her
debut effort, “Blue,” peaked at No. 3.
In its 32nd chart week, “Blue” falls 8- ——

10, giving Rimes two albums in the
top 10.

Rimes’ high debut and the album
that enters at No. 2 help continue the '
female domination of The Billboard '
200. Erykah Badu’s “Baduizm” BEAT [
(Kedar/ Universal) opens in the run-
ner-up slot (and debuts at No. 1 on Top
R&B Albums). That means the only
men in the top 10 are Gwen Stefani's
bandmates in No Doubt, Madonna’s co-stars in “Evita,
and the male artists on the “Romeo + Juliet” soundtrack.

”

SING OUT, LOUISE: There’s a new “Argentina” in the
top 10 of the Hot 100. Madonna’s “Don’t Cry For Me
Argentina” from the soundtrack to “Evita” ascends 17-8,
giving composer Andrew Lloyd Webber his first top 10 sin
gle in the U.S. His previous best was Helen Reddy’s ver-
sion of *I Don’t Know How To Love Him” from “Jesus Christ
Superstar,” No. 13 in 1971. “Don’t Cry For Me Argentina”
is the first top 10 hit to originate in a stage musical since
Murray Head’s “One Night In Bangkok” from “Chess”
went to No. 3 in 1985. And “Argentina” was co-written by
Tim Rice, who wrote “Bangkok” with Benny Andersson
and Bjorn Ulvaeus. “Argentina” and “Bangkok” share
something else besides geographical titles: both first
appeared on studio recordings before their respective musi-
cals were staged. The original version of “Argentina,” by
Julie Covington, topped the UK. singles chart 20 years

Rimes Puts The Blues Behind Her

by Fred Bronson

ago this month.

Madonna’s second “Evita” single is her 30th top 10 hit,
notes Rich Signorelli of RPM Sounds in Huntington, N.Y.
Only Elvis Presley (38) and the Beatles (34) have had
more. “Argentina” also tops the Hot Dance Music Maxi-Sin-
gles Sales chart, but with the single not available in multi-
ple formats, and with the track moving down the Hot 100
Airplay chart, the single’s chances of reaching No. 1 on the

Hot 100 are diminishing. \

VIRGIN TERRITORY: “Wannabe”
by Spice Girls continues its reign over
the Hot 100. It's the first No. 1 on the
Virgin label since UB40's “Can’t Help
Falling In Love” in the summer of
1993. The quintet makes other chart
news, per a fax from Dave McAleer
in London. He points out that
“Wannabe” is the first self-penned No. |
1 in the U.S. by a British female act,
and that no single by a British female act has reached the
top of the Hot 100 in a shorter time. The “Spice” album
(holding at No. 6 in its second week) is the highest entrance
by a British female act, the previous best being “Medusa”
by Annie Lennox, which debuted at No. 11. The album is
also the second-highest entry ever by a female group. The
record is held by Wilson Phillips, who entered at No. 4
with “Shadows And Light” in 1992. And if “Spice” ean elimb
to No. 1, it will be only the second time a British female act
has topped the U.S. album chart. So far, Olivia Newton-
John is the lone woman from the UK. to lead the list.

H EART TO CHART: Thanks to “Valentine” by Jim
Brickman and Martina McBride, the Windham Hill label
has its highest-charting titles ever on the Adult Contempo-
rary chart (No. 5) and Hot Country Singles & Tracks (No.
53). Meanwhile, Brickman’s “Picture This,” which bullets
43-30 on The Billboard 200, is the artist’s and the label’s all-
time high.

NARKET WVWVATCHL.

A VWWEEKLY NATIONAL VMIUSIC SALES REPORTY
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CHAIN 45,166,000
INDEPENDENT 8,567,000
MASS MERCHANT 19,103,000
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TOTAL 84534000 94,204,000 (UP 11.4%) |
ALBUMS 72,836,000 79,604,000 (UP 9.3%)
SINGLES 11,698,000 14,600,000 (UP 24.8%)
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And we used to think Luscious Jackson
was just a ball player.

Who knew? Okay, Grand Royal did,
back in ‘91 when they put out the critically-
acclaimed In Search Of Manny EP.
So did anyone that heard it. Like us, which
is why we teamed up to put out
Natural Ingredients.

Now everyone seems to know.

witness Fever In Fever Out approaching
GOLD. Check out the truckload of “Naked Eye”
singles flying out of stores.
Experience the video on WM or flip through
People, Newsweek, Seventeen, Interview, Rolling
Stone, Detour, Spin, Out, Genre, Option.
Need we go on?
Luscious did: Leno, Letterman, Conan, MTV’s
Jenny McCarthy show to name a few.

Now it’s Luscious in clubs, Luscious on
a sold-out tour. And with “Under Your Skin,” their
new single and video, Luscious Jackson

IS just warming up. (the pand that is.)

Produced by Daniel Lanois with Tony Mangurian & Luscious Jackson ¢ Management: Paula Sartorius - Metropolitan Entertainment Group  hollywoodandvine.com « grandroyal.com
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