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Power Restored
In Polydor’s Cast

This story was prepared by Carrie
Borzillo in Los Angeles and Jeff
Clark-Meads in London.

The potential of British pop act the
La’s was never fully realized due to

CAST

their abrupt breakup in 1991. Now,
however, their bassist, John Power, is
mining similar musieal terrain with his

new, like-minded group, Cast.
The La's received critical acclaim for
their self-titled 1990 Go! Discs/London
(Continued on page 14.3)

4AD’s Scheer
Cuts Into Pop

B BY KEN STEWART

DUBLIN—Scheer, the fast-rising al-
ternative rock quintet from two small
towns in Northern Ireland, makes its

SCHEER
album debut with “Infliction” on
4AD/Warner Bros. in the U.S. April 19
and in the U.K. and continental Eu-
rope May 27.

Scheer, whose guitar-driven, heavy
melodic music has been described as
“pop metal,” “Black Sabbath meets
Blondie,” “energy pop,” “Bjork
fronting Fugazi,” “Red Hot Chili
Cranberries,” and ‘“‘Pantera in

(Continued on page 159)

Atlantic Has Big Hopes For
‘Tiny’ Stone Temple Pilots Set

SEE PAGE 1S
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CD Sinhle Sales Spurred By
Addition Of Nonalbum Cuts

B BY CRAIG ROSEN

LOS ANGELES—While the U.S.
resurgence of CD single sales can be

SMASHING PUMPKINS

attributed largely to a low price
point on two-track discs, label execu-
tives and retailers say that the re-
lease of maxi-singles with nonalbum
material is also driving sales, partic-
ularly with modern rock artists.

According to SoundSean, the U.S.
sales of two-track (D singles ex-
ploded to 7.1 million units in 1995,
from 1.9 million in 1994, a 271% in-
crease (Billboard, Feb. 17).

That sales boost can certainly be
traced to a drop in the price of the
two-song CD single to $3.49 by sev-
eral major labels. However, the

FOOQ FIGHTERS

more expensive maxi-singles, or CD-
5s, which usually list for $6.49, actu-
ally outsold two-track dises in 1995,
with a total of 10.9 million units
moved. In 1994, 9.4 million CD maxi-
singles were sold, according to
SoundScan.

Although the two-track dises are
leading the way this vear, with sales
of 2.4 million, compared to 1.6 million

(Continued on page 158)

Record Clubs:
At An Evolving

This isthe second in atiwo-pait series
examining the record-club industry.

B BY ED CHRISTMAN
‘and DON JEFFREY

NEW YORK—From 198% through
1994. record clubs showed significant
strength.
Their U.S.
market share
increased
6.8%-15.1%,
but in the last
15 months,
some cracks have appeared in their
armor.

In 1995, club sales declined to 14.3%
of the total U.S. music market, accord-

An Inside Look
Enterprise

ing to the Recording Industry Assn. of
America. Moreover, sources suggest
that because of rising paper costs, in-
creased competitiveness hetween the
c¢lubs. and larger advances required to
lure labels to sign up, both of the major
clubs may have lost inoney last year for
the first time in recent memory.

At the end
of 1995, the

‘ |
|
i clubs were
‘ ‘ sucecessful in
N — ot inducing both
L EIE . PolyGram
and EMI Mu-

sic to sign up again, but sources say
those deals required advances three
times larger than were paid in the past.

(Continued on page 146)

Nonesuch’s Adams
Strikes New Note

B BY BRADLEY BAMBARGER

NEW YORK—Writing a violin concer-
to is a daunting prospect for any con-
temporary composer-——even one as suc-
cessful as John Adams. The form is

NONESUCH

ADAMS

fraught with the weight of history: No
less than Beethoven and Brahms made
some of their most enduring state-
ments with violin concertos, and, signif-
icantly. each master saw fit to compose

(Continued on page 159)

Newest ‘Aladdin’
Disney’s 3rd Wish

B BY EILEEN FITZPATRICK

LOS ANGELES—Walt Disney Home
Video is expecting direct-to-video mag-
ic to strike twice when it premieres

ALADDIN

WILLIAMS

“Aladdin And The King Of Thieves,”
the latest installment in the “Aladdin”

trilogy, in retail stores this summer.
Direct-to-video was once thought of
as away to salvage movies that weren’t
good enough for a theatrical run. How-
ever, “The Return Of Jafar,” the first
video-exclusive “Aladdin” sequel,
changed the rules when it was released
(Continued om page 147)
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SEE PAGE 97

HEATSEEKERS

Columbia’s Stabbing Westward
Tops Heatseekers Chart

SEE PAGE 24

WHEN

IT’S PURE AND SIMPLE, YOU

Produced by John Leventhal and Rosonne Cosh. Monogement:will Botwin-vector/Side One Portnership

LEAVE IT THRAT WARY.

e

©1996 Capitol Records, Inc
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@ALL IN LOVE ALL OVER AGAIN...

%GELA BOFILL

lowve tn slow molion

“Bofill has a marvelously expressive upper
register... her ace in the hole is the chesty
alto...she proves to be a gifted
pop-soul diva.”

— Rolling Stone

“Bofill’s voice is sure and exact...
her music shows the delicacy and
elegance of Diana Ross at her best.”

— People Magazine

“As impressive as ever.”
— New York Post

love e 3o moliosn

Eleven new songs written by
the original angel of the night.

IN STORES
APRIL 23RD

e www americanradiohistorv com
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No. 1 IN BILLBOARD

VOLUME 108 * NO. 13
* THE BILLBOARD 200 -

# JAGGED UTTLE PILL = ALANIS MORISSETTE ¢ MAVERICK / REFRISE

PG,
No.

BLUES
% LEDBETTER HEIGHTS = KENNY WAYNE SHEPHERD * GIANT

43

CONTEMPORARY CHRISTIAN
& JARS OF CLAY * JARS OF CLAY * ESSENTIAL

41

COUNTRY
* THE WOMAN IN ME « SHANIA TWAIN * MERCURY NASHVILLE

34

GOSPEL

% STANDI * V.LLP. MUSIC & ARTS SEMINAR MASS CHOIR * VERITY

HEATSEEKERS
% WITHER BLISTER BURN + PEEL
STABBING WESTWARD * COLUMBIA

24

THE BILLBOARD LATIN 50
* DREAMING OF YOU * SELENA * EMILATIN

45

POP CATALOG
4 LICENSED TO ILL » BEASTIE BOYS *» DEF JAM

88

R&B
+ THE SCORE * FUGEES * RUFFIIOUSE

26

REGGAE
* BOOMBASTIC * SHAGGY * VIRGIN

43

WORLD MUSIC
# RIVERDANCE * BILL WHELAN * CELTIC HEARTBEAT / ATLANTIC

43

* THE HOT 100 *
4 BECAUSE YOU LOVED ME * CELINE DION * 550 MUSIC

150)

ADULT CONTEMPORARY
# BECAUSE YOU LOVED ME « CELINE DION * 550 MUSIC

1404

ADULT TOP 40
# TIME * HOOTIE & THE BLOWFISH * ATLANTIC

140}

COUNTRY
# YOU CAN FEEL BAD + PATTY LOVELESS * EPIC

38

DANCE / CLUB PLAY
# SALVA MEA (SAVE ME) *» FAITHLESS * CHEEKY

32

DANCE /| MAXI-SINGLES SALES
* WOO-HAH! GOT YOU ALL IN CHECK
BUSTA RHYMES * FLIPMODE / ELEKTRA

32

LATIN
* AMOR « CHRISTIAN * MELODY

44

R&B
* DOWN LOW [NOBODY HAS TO KNOW)
R. KELLY FEATURING RONALD ISLEY * JIVE

28

RAP
% WOO-HAH! GOT YOU ALL IN CHECK
BUSTA RHYMES * FLIPMODE / ELEKTRA

27

ROCK / ALBUM ROCK TRACKS
A SANTA MONICA {WATCH THE WORLD DIE}
EVERCLEAR * TIM KERR

141

ROCK / MODERN ROCK TRACKS
# IRONIC * ALANIS MORISSETTE * MAVERICK

141

* TOP VIDEO SALES °
#* POCAHONTAS * BUENA VISTA HOME VIDEO

128

No. 1 ON THIS WEEK'S UNPUBLISHED CHARTS

HEALTH & FITNESS
# THE GRIND WORKOUT: HIP HOP AEROBICS
SONY MUSIC VIDEO

130}

KID VIDEO
# POCAHONTAS * BUENA VISTA HOME VIDEQ

132

RECREATIONAL SPORTS
# WAYNE GRETZKY'S ALL-STAR HOCKEY
BUENA VISTA HOME VIDEQ

RENTALS
+ DANGEROUS MINDS * BUENA VISTA HOME VIDEQ

CLASSICAL
% IMMORTAL BELOVED * SOUNDTRACK * SONY CLASSICAL

CLASSICAL CROSSOVER
* US AND THEM: SYMPHONIC PINK FLOYD
LONDON PHILHARMONIC {SCHOLES) * POINT MUSIC

JAZZ
* HOW LONG HAS THIS BEEN GOING ON
VAN MORRISON WITH GEORGIE FAME & FRIENDS * VERVE

JAZZ | CONTEMPORARY
# O'S JOOK JOINT * QUINCY JONES * OWES]

KIiD AUDIO
* WINNIE THE POOH * SING-ALONG * WALT DISNEY

NEW AGE
# THE MEMORY OF TREES * ENYA » REPRISE

MUSIC VIDEO SALES
# UNPLUGGED * KISS * POLYGRAM VIDEQ

Wal-Mart, Blockbuster Top Vid Sales

95 Holiday-Season Report Good News For Vendors

B BY SETH GOLDSTEIN

NEW YORK—Wal-Mart and Blockbuster
were the big winners during the holiday
season, according to Alexander & Associ-
ates’ analysis of video sales from Nov. 15,
1995, through Jan. 9.

Consumers hought more videocassettes
from those retailers than from any other, in-
cluding Kmart, Best Buy, and Tuarget stores,
and their total purchases were 13.5% ahead
of those ol the previous yeur, says the New
York-based consulting firm.

Finishing second to Wal-Mart is a major
achievement for Blockbuster, which had
been unabhle to get a grip on sell-through ti-
tles comparable to the 15%-20% rental share
it holds vear-round. Alexander’s latest data
indicate that Bloekbuster has succeeded, at
least during the period covered.

The holiday season was also happy for ven-
dors, such as Columbia TriStar and LIVE
Home Video, which reaped the henefits from
well-finunced promotions of titles repriced
from rental to sell-through and from the lack
of category killers, such as 1994’s “Jurassic
Park” and “Snow White And The Seven
Dwarfs.” This time, the biggest hits left room
for retailers to stock reissues.

Disney took the first two spots on the top
10 lists with “The Santa Clause” and “Cin-
derella.” Warner Home Video's “Batman
Forever” finished third, followed by
MCA/Universal’s “Apollo 13” and “Casper,”
FoxVideo’s “Miracle On 34th Street” and
“Mighty Morphin Power Rangers,” Warn-
er’s “I'ree Willy 2,” Fox’s “Star Wars” trilo-
¢y, and MCA’s “Land Before Time [11.”

Alexander’s Arin Wolfson estimates that
consuimers purchased more than 1 million
cassettes of two Columbhia reissues, “Leg-
ends Of The FFall” and “Little Women.”
LIVE, meanwhile, did well with “Stargate.”
All three titles placed in the top 20.

Columbia, which had long been «an also-ran
during the busiest time of the year, “got their
foot in the door,” says Wolfson. “They would
have been totally out of the market other-
wise.” He expects the trend to continue.

20th Century Fox Home Entertainment
proved itsell a master of repromotion last
yvear with “Star Wars,” which finished in
ninth place, the only reissue to plice that
high. Wolfson was more impressed that the
studio’s “Miracle On 34th Street” took sixth.
“It was a pretty good job on FoxVideo’s
part,” says Wollson, noting that the movie
failed at the box office in late 1994. “It took a
gamble.”

[FoxVideo priced “Miracle” at $14.98 sug-
TS

A SLUMP IN SPAIN

dent Howell Llewellyn reports from Madrid.

NOT JUST A QUICK HIT

tor Kevin Carter reports.
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After 10 years of constant growth, the Spanish record market fell
last year, with CD unit sales down for the first time. Correspon-

Records that weren't chart successes after their initial release are
finding renewed life at top 40 radio stations, a trend that has
labels realigning their promotion schedules. Top 40 Airplay Moni-
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gested list, the least expensive of Alexan-
der’s best-selling features. Data indicated
strong support lor budget nontheatrical ti-
tles also, such as Disney’s “Colors Of The
Wind” sing-along and LIVE’s Christinas
perennial “Rudolph The Red-Nosed Rein-
deer.”

According to Wollson and Barbara M¢Na-
mara, manager of Alexander’s VideoFlush
service, the latter releases filled the niche va-
cated when MeDonald's ceased to offer
videos for $6 with purchases. Titles included
in previous Happy Meal Thanksgiving pro-
motions sold 7 million-8 million units and al-
ways ranked in Alexander’s top 20. As a ve-
sult, the tast-food sector shrank from a
6%-T% share of Alexander’s 1994-95 season
1o 5% in 1995-96.

McDonald’s disappearance was one rea-
son video stores’ share rose 8.3%, to 22.3%,
while Wal-Mart climbed nearly 20%, to 23%.
Supermarkets, considered the final frontier
for sell-through vendors, were up 19.3% for a
6.8% share.

Alexander ranks the top holiday retailers
in the following order: Wal-Mart, Block-
buster, Target, Kmart, Sam’s, Best Buy,
Price/Costco, and Wherehouse. Combined,
they moved the bulk of the 142.7 million cas-
settes sold during the six weeks, 13.5%
more than they sold in the same period in
1944-95.

The gain is down from the 1%% registered
in the 1994-95 survey, reflecting a gradual
deceleration of sales growth. “You can’t keep
growing at 20%,” Wolfson says.

M BY EILEEN FITZPATRICK

LOS ANGELES—BMG Video has created
a rental label that will get the company’s
feet wet in the theatrieal film market.

The label, BMG Independents, will re-
lease 12-24 videos to the rental market and
will co-market films for theatrical release.

“This is a conservative entry, and we
won’t be in the production game,” says
BMG Video GM Joe Shults. “We teel we can
make money on these types of films.”

BMG Independents’ inaugural slate will
include the June 4 release of “Tie Died:
Rock’N Roll’s Most Dedicated Fauns,” a doc-
umentary about a group of Deadheads that
follows the Gratetul Dead during the band’s
1994 summer concert tour.

On July 2, the label will release the well-
publicized “Heidi Fleiss: Hollywood

Fleiss’ rise and full by British director Nick
Broomfield.

The film, which BMG co-distributed with
New York-based InPictures, was released
in New York and Los Angeles in February.
“Heidi Fleiss™ will be distributed to 25 addi-
tional markets by the time it is released on
video.

August titles include the urban coming-
of-age drama “Lottoland” and “The Quar-
rel.”

Madam,” a tongue-in-cheek account of

New BMG Vid Label Launches
Firm Into Rental, Theatrical

Additionally, in conjunetion with Canadi-
an filn distributor CFP, BMG will theatri-
cally release the comedy “The Pompatus Of
Love” this summer. The title will be re-
leased on video in the first quarter of 1997.

Despite a drop in the rental market,
Shults says, independent films are making a
comeback, driven by the success of Mira-
max Films and such directors as Quentin
Tarantino.

“There’s always a market for intelligent
films,” he says, “and now there’s a renais-
sance for independent films.”

Future co-distribution {ilm deals will be
considered on a “case-by-case’” basis, Shults
says. BMG Independents, however, will
seareh various film markets and festivals to
acquire product for its video pipeline.

“We're taking a long-term view.” says
Shults. “Filmmakers and creators know
we’re a solvent company but that we're not
encumbered by a big corporate structure.”

Shults savs BMG will add three regional
sales reps to handle the new video product
line. The company currently has seven sales
staffers.

Although BMG has concentrated on con-
sumer marketing for its sell-through releas-
es, such as the exercise series “The Firm,”
trade efforts will be increased to launch the
rental line.

(Continued on page 153)
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B BY MARK DEZZANI

MILAN—International labels body
IFPI sent its big guns to lobby the
Italian government for tougher ac-
tion against music pirates.

At a press conference in Rome
March 15, top international and Ital-
ian music-industry executives called
on the government for stricter imple-
mentation of existing laws and to in-
troduce more stringent penalties
against pirates.

Sources say [taly is expected to be
given priority status on the U.S.
Trade Representative’s piracy watch
list, to be released April 30. Italian
state-owned authors’ rights body
SIAE, meanwhile, claimed that the
piracy issue was a wider European
and global problem.

ltalian Gov’t Under Fire By
IFPI For Ongoing Piracy

MCA Italy managing director
Piero La Falee, who is also president
of Italian anti-piracy confederation
FPM, says that music piracy has a
devastating effect
on Italy's domes-
tic market and its
image abroad.

“We are unwel-
come and uncom-
fortable lodgers
in the European
1 house,” says La

Falce. “Fifteen
million bootlegs were exported by
Italy last vear, while the British
Phonographic Industry reports that
95% of illegal product found in the
U.K. derives from Italy. One-third of
musie product on Italy’s domestic

(Continued on page 15.3)

Burpee Named
Billhoard’s Far
East Bureau Chief

Reaffirming its commitment to thor-
ough. insightful editorial coverage of
Asian music markets, Billboard has ap-
pointed Geoff Burpee as Far East bu-
reau chief, effective immediately. He
succeeds Mike Levin, who is relocating
to Canada.

Based in Hong
Kong, Burpee is re-
sponsible for over-
seeing the maga-
zine’s coverage of
the region and for
working with corre-
spondents in Tai-
wan, South Korea,
Malaysia, Singa-
pore, and the Philippines.

He will also be appointing new Bill-
board correspondents in Thailand and
Indonesia, among other territories,
and working closely with Billboard’s
Japan bureau chief, Steve McClure.

For the past two years, Burpee has
been an editor at Emphasis/Time

(Continued on page 1438)

BURPEE

Canadian C’right
Act Is Target Of
Industry Report

B BY LARRY LeBLANC

TORONTO—A 150-page report com-
missioned by the Canadian govern-
ment, “A Time For Action, Report Of
The Task Foree On The Future Of The
Canadian Music Industry,” was issued
here March 3.

The report, commissioned in De-
cember 1992 by Perrin Beatty, Cana-
da’s former minister of communica-
tions, was compiled by 11 Canadian
music-industry executives at a cost of
$200,000 Canadian. It calls for a feder-
al-government-based strategy for
strengthening Canadian-owned record
companies and recommends several
changes to the Canadian Copyright
Act.

The task force was co-chaired by

(Continued on page 2.3)

- MTV Expanding Its Global Initiatives

Regionalization To Enhance Cultural Focus

B BY JEFF CLARK-MEADS
and BRETT ATWOOD

LONDON—MTYV is going regional in
a bid to boost its global audience. The
station is using new technology to in-
troduce services better focused to in-
dividual cultures and tastes and is us-
ing its planetwide presence to present
those cultures and their music to the
world.

The company says, though, that its
enhanced focus on specific territories
is not a reaction to the success of re-
gional rivals, such as Germany's Viva
or the Hong Kong-based Channel V,
which broadcasts to Southeast Asia.
Rather, MTV says, this is a develop-
ment of its original operating strategy.

The practical effects of MTV's initia-
tive are threefold. MTV Europe’s pan-
European signal will be regionalized
into north, south, and central segments

Immature’s Got It. MCA Records act Immature, which is currently on the charts
with the album “We Got It,” teamed with Brandy to perform a benefit concert that
raised more than $25,000 to offset the medical costs of the mother of Immature
member Marques “‘Batman’” Houston. The vocal trio’s current single, “Please
Don'’t Go,"” was written by Batman in honor of his mother, who is battling cancer.
Pictured, from left, are manager Chris Stokes, MCA Records president Jay
Boberg, Batman, Immature member Romeo, MCA executive VP Abbey

Konowitch, and Immature member LDB.

Music Licensing

Bill Introduced

‘Fairness’ Issues To C’right Office

B BY BILL HOLLAND

WASHINGTON, D.C.—A bill has
been introduced that would effectively
kill the pending Fairness in Music Li-
censing Act.

The bill, introduced March 15 by
Sen. Orrin Hatch, R-Utah, chairman of
the Senate Judiciary Committee,
would take the debate over fee exemp-
tions for establishments using back-
ground music out of the halls of Con-
gress.

The new bill, the Music Licensing
Act S. 1619, would also effectively ex-
pand the role of the Register of Copy-
rights, giving that office the authority
to determiine fee-exemption qualifica-
tions based on such considerations as
the size of commerecial establishments
involved and the type of background
mugic playback equipment.

It would give the Copyright Office
the authority to resolve arguments
over reasonable access to the reper-
toire of the music licensing groups. In
addition, the bill would give the Copy-
right Office the authority to develop a
“code of conduct” to govern licensing
negotiations and practices that have
long rankled not only restaurant own-

ers but religious broadecasters, which
have joined in the debate over fees and
costly per-program licenses.

The move caught industry insiders
here by surprise,

The feud between restaurant and
bar owners and the performing right
societies over music licensing-fee ex-
emptions reached an impasse late last
yvear (Billboard, Nov. 25, 1995). The
Fairness in Music Licensing Act S.
1137, offered by Sen. Hank Brown., R-
Colo., has not been voted out of com-
mittee. That bill and the House ver-
sion, H.R. 789, are opposed by the
performing right groups.

According to Hill insiders, the Hateh
bill, if it gains support from the Judi-
ciary Committee, could be offered as a
substitute amendment when the copy-
right-extension bill is brought to a
markup session this spring, with the
probability of moving both issues clos-
er to solution.

The rights groups and other music-in-
dustry organizations have been awaiting
a markup and passage of the copyright-
extension bill, which would give copy-
right protection for life of the author
plus 70 years. This is fast becoming the

(Continaed on page 146)

from May 1. Further, in October, MTV
Latin America will split into three ser-
vices: for Brazil, for the territory north
of Mexico City, and for that south of
Argentina. Finally, MTV Mandarin
will, according to the company, “great-
ly increase its local
production and pro-
gramming and add
local marketing and
sales offices through-
out its regional of-
fices in Taipei [Tai-
wan|, Hong Kong, and Beijing.”

Tom Freston, chairman/CEQ of
MTV Networks, says, “This is not
about MTV becoming a localized ser-
vice. [t is about our ability to enhance
our global presence.

“We will still be in touch with the
global vouth culture, but now we'll be
able to report about what is going on
closer to our viewers’ neighborhoods.”

One country where MTV's service
will not be vegionalized, however, is the
U.S. “We've thought about it, but it's
not actively on the drawing board right
now. We're looking at a second service
there instead,” he says.

Freston says the U.S. will likely soon
get MTV2, a spinoff to its present music

viden service (Billboard, Feb. 10). MTV2,
which is expected to be announced later
this year, will consist of commercial-free
clip programming that complements
MTYV and its adult-skewed, music-
themed companion, VH1.

Eisewhere in the world, MTV's ini-
tiatives will result in expanded produe-
tion facilities in Milan, Taipei, Ham-
burg, and Bombay, India, and new
infrastructures in Mexico City and the
Indizn cities of New Delhi, Bangalore,
and Calcutta.

President of MTV Networks Inter-
naticnal Bill Roedy says the new re-
gionelized services will have three ele-
ments. Using MTV Europe as an
example, he defines them as “local,
original programming and music; pan-
regional; and international program-
ming largely from the States but not
necessarily so. There may be programs
from Asia, for example.”

He says proportions for services will
be “50% local and 50% pan-regional/in-
ternational.”

Roady maintains that MTV is
uniquely able to both cater to local cul-
tures and present those cultures to a
worldwide audience through show-

(Continuwed on page 152)

Michael DeLorenzo To Host
Billhoard Latin Music Awards

B BY JOHN LANNERT

Actor Michael Del.orenzo, star of
the Fox TV series “New York Under-
cover,” will host Billboard's third annu-
al Latin Music Awards May 1 at the
Gusman Center for the Performing
Arts in Miami.

An avowed fan of Latino sounds, De-
Lorenzo appeared in the Latino-
themed film “Mi Familia,” in addition
to a dozen other movies, including “A
Few Good Men” and “Fame.” He pre-
viously starred in the television series
“Head Of The Class” and has made
guest appearances on episodes of “A
Different World” and “Miami Vice.”
An aspiring recording artist, the
Bronx, N.Y., native is cutting demos in
a New York studio.

During the Latin Music Awards,
famed singer/songwriter Jose Feli-
ciano will receive a lifetime achieve-
ment trophy, dubbed “El Premio Bill-
board,” which is given annually to
Latino artists who have helped expose
Spanish-language music to the general

market.

A six-time Grammy winner, Feli-
ciano is the only recording artist to
have raceived Grammys in both the
Spanish- and English-language pop
categories. The
Puerto Rico-born,
New York-reared
performer reached
No. 3 on the Bill-
board 100 in 1968
with a bolero cover
of the Doors rock
anthem “Light My
Fire.” He also
wrote the holiday
evergreen “Feliz Navidad,” among
other career highlights.

Feliciano, who has just inked a
recording deal with PolvGram Latino,
will perform at the awards show.

Pop superstar Gloria Estefan will
receive the inaugural Spirit of Hope
Award. Created in memory of slain Te-
Jjano/pop idol Selena, the award honors
Hispanie recording stars who partiei-

(Continued on page 152)
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PolyGram Expected To Promote Exec
Ames Would Run Global Music Operations

LONDON—Roger Ames, chair-
man/CEO of PolyGram U.K., is
widely expected to be named head
of PolyGram’s worldwide music op-
erations.

Anticipation of the pending move
has been widespread in the U.K. for
a number of weeks. The Wall Street
Journal, furthermore, reported in
its March 20 issue that Ames’ pro-
motion is imminent, allowing cur-
rent worldwide president/CEQ
Alain Levy to concentrate on Poly-
Gram's growing activities in the film
market. 1t is understood that Ames
would report to Levy.

Asked about the reports, a Poly-

Gram spokesman declined com-
ment.

Trinidad-born Ames has headed
PolyGram U.K. since the departure
of Maurice Oberstein in 1993. Prior
to that, he was managing director of
London Records here.

Should Ames be promoted, it is
expected that John Kennedy, long-
serving record industry lawyer and
attorney for the Cranberries, would
replace him at the British company.
Neither Ames nor Kennedy could
be reached for comment at press
time.

JEFF CLARK-MEADS
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All across the nation,
people are !IB“III!I

andtha
us very

HUGE NATIONWIDE PHONES

AND CALLOUT, INCLUDING:

STAR — LOsS ANGELES KDMX — DALLAS
KHMX — HOUSTON KWMX — DENVER
WBMX — BOSTON KPLZ — SEATTLE
WKTI — MILWAUKEE WTIC — HARTFORD
WMXV - NEW YORK

AIRPLAY MONITOR
- (32) TOP 40 MAINSTREAM CHART
(2Z1) ADULT TOP 40 CHART

FRESH FROM PERFORMANCES ON
LLETTERMAN, GOOD MORNING AMERICA
WEEKEND TODAY SHOW

FROM LIVING UNDER JUNE
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Don’t Rush To Judgment On Enhanced CD

By Kevin Conroy, BMG Entertainmnent; Fred
Ehvlich, Sonwy Music Entertaimvent; Larry
Kenswil, MCA Music Entertainment
Group; Joe Kiener, EMI-Capitol Music Group;
Jte MeDerrott, PolyGrane Group Distribu-
tion; and Chris Tobey. Warner Music Group.

It has been more than three decades since
Bob Dylan plugged in and “went electrie,”
triggering a tidal wave in popular music that
reverberates to this day. Not surprisingly, it
was Dylan who, in 1995, became one of the
first artists to release both a CD-ROM and
an enhanced CD, the latter of which combines
music playable on a standard audio CD deck
with multimedia material accessible via a
computer’s CD-ROM drive.

For his ’60s crities, who had difficulty
accepting innovation and yearned for a return
to the status quo, Dylan titled his 1965 tour
film “Don’t Look Back.” Ever since, whenev-
er music and technology collide, there are
those who need to be reminded that technol-
ogy is a one-way street and that street only
goes straight ahead.

The passionate level of discourse sur-
rounding the emergence of enhanced CD is
reminiscent of musical debates of the past.
Enhanced CD presents the music industry—
record companies, artists, developers, and
retailers—with a great challenge. But it's one
they have to meet. Thanks to almost 1%
decades of MTV and its offspring, the aural
and visual aspects of music have been symbi-
otically linked, and there’s no retreat from
that reality.

Enhanced CD evolved naturally from this
new environment and will continue to do so
over time. Let’s not rush to judgment about
the new format after just one holiday season
in-store. After all, who would have predicted
after watching the first videos on MTV that
the medium would eventually change the way
we experience music?

While on the surface the SoundScan sales
numbers for enhanced CDs released to date
seem small, they actually represent a higher
sell-through percentage than was forecast by
many labels. And in fact, the first generation
of enhanced CDs did a great job of introduc-
ing the consumer and the retailer to a new
form of multimedia products. No one ever
expected them to sell like Nintendo games
right away.

Each label is developing its own market-
ing and retailing strategies for its own en-
hanced CD titles—so while it is possible that
some releases may carry a higher price,
owing to the label’s investment in multimedia
development, there may be a substantial num-
ber of titles offering free multimedia content.

Artists, consumers, and retailers alike are
already familiar with enhanced CD’s hot sell-
ing points: music and multimedia content,
which can range from musical notation, lyrics,
notes, and credits to more interactive ele-
ments, such as live performance, interviews,
videos, and documentary footage. Content is
evolving along with the medium, and more
exciting and dynamic features are just a short
way down the road.

Here is the multimedia platform that has
finally given popular, affordable definition to
the term “audio-visual” as it applies to today’s
MTV-hred, digitally fed generation.

But the enhanced CD is more than just an
idea whose time has come—it’s a classic
example of our industry’s ability to adapt to
the changing lifestyle of the consumer.

According to San Francisco-based research
firm Odyssey, in July 1994, only 6% of U.S
households had a CD-ROM. In a study done
in January 1996, 15% had CD-ROM drives—
an increase of 150% in just 19 months! In
fact, 27% of U.S. households with personal
computers bought their first computer in the
last two years. At the same time, the amount
of PC households with more than one com-
puter has risen to 28%.

In a separate study, Forrester Research of
Cambridge, Mass., has predicted that the in-
stalled base of multimedia home computers

‘No one ever expected
them to sell like Ninten-
do games right away’

The writers are members of the
Recording Industry Assn. of Ameri-
ca’s New Technology and Multimedia
Committee.

in the U.S. will grow from 8.6 million in 1994
to 33.2 million in 1999,

The recording industry has already felt the
sting of consumers whose limited leisure-time
focus has shifted from TV and stereo to the
entertainment center of the future, the PC.
Effectively competing in this environment
means becoming an indispensable part of
those consumenrs’ expanding world.

With that in mind, the so-called “first gen-
eration” of enhanced C'Ds was shipped in late
fall 1995 in limited amounts for a short selling
season in a highly competitive marketplace. It
was a first step fraught with controversy. Lack
of consumer and retailer awareness created a

significant zhallenge.

Many retailers valiantly took advantage of
every merchandising tool that came their way,
and buyers, if a bit skeptical, still managed to
find their way to the party. Issues of premium
pricing and dual SKU (release of separate
enhanced and “nonenhanced” versions of the
same title) muddled the picture; the absence
of a distinctive package turned out to be
another hurdle.

Also of concern were technological difficul-
ties experienced by some consumers who
attempted to access the multimedia material
via their computers. As we continue to work
closely with the computer hardware and soft-
ware industries to come up with a product that
is as universally compatible as possible, these
technological glitches will eventually fade away.

The bottom line is that the industry remains
committed to enhanced CDs and is taking pos-
itive steps to address these early criticisms.

The commitment to proceed stems from a
variety of reasons, not the least of which are
the artists themselves, especially new and
developing azts who are increasingly inter-
ested in posiiioning themselves as multime-
dia artists as well as musicians. Those who
are able to taxe advantage of the medium for
its extra entertainment potential will discov-
er an exciting new dimension, a different out-
let for their creativity, and an instant means
by which they and their fans will be able to
access each other. If we do not take the lead
in this area, we can be sure that our artists
will push us there.

1996 promises to be a tremendous break-
through year i'or enhanced CD, but only if we
pull ourselves together and look to the future
with positive solutions. Evolving, bringing the
music and art to the next step, is all it takes.
And three words of advice: Don’t look back.

B L ETTERS

GIVING REGARDS TO BROADWAY

[ was very glad to see Irv Lichtman’s arti-
cle in the March 23 issue about the current
interest in Broadway recordings (*Show
Tunes Find New Life On CD,” Songwriters

& Publishers). I want to let you know how

much I (and other fans of the music) appre-

ciate your continued focus on Broadway. You
are doing a great service for your readers.

Max O. Preeo

Show Music

Las Vegas

RICHIE SALES SPEAK LOUDER THAN WORDS

I would like to correct the impression you left

in the Lionel Rizhie article last week (“Mercury
Set Marks Rezurn Of Classic Lionel Richie
Sound,” Billboard, March 16). It is trrue that the
1992 album “Back To Front” only reached No.
19 in the 11.S., but in the world as a whole it
spawned two massive hit singles and album sales
in excess of 7 million units. Lionel Richie is a
global artist for whom the U.S. is an important,
but single, market. There’s a wide world out
there, and “Back To Front” was a worldwide hit.
David Munns

Senior VP, pop marketing

PolyGram International Ltd.

London

THEY WANT THEIR MTT!

You've helped propel MTT to heights we
thought existed cnly in our dreams. Heidi Wale-
son’s front-page article (Billboard, March 2) on
Michael Tilson Thomas and his debut release,
Prokofiev’s ballet “Romeo & Juliet,” just put
us over the top and conspired to create a high-
ly successful launch of the record. Our favorite
street-date aneccdote: When the phone rang at
the Virgin store in San Francisco, they simply
answered, “Yes, we have MTT.”

Thanks again for vour great support of MTT
and of classical music—the entire March 2
issue was fabulous.

Malanne Mueller
Manager, media relations
BMG Classics

New York

Articles and letters appearing on this page serve as a forum for the expression of views of generul interest. The opinions offered here are not necessarily those of Billboard or its managetnent. |

Letters should be submitted to the Letters Editor. Commentarios should he submitted to Commentary Editor Marilyn A. Gillen, Billboard, 1515 Broadway. New York, N.Y. 10036
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‘Tiny Music . ..’ Big News For STP

Third Set Most Diverse Yetl

Atlantic Act’s

8 BY CRAIG ROSEN

LOS ANGELES—Stone Temple Pi-
lots are the Rodney Dangerfields of
rock. The group’s two albums have
sold more than 3 million copies each,
and STP has been one of the most suc-
cessful acts of the "90s at modern rock
and album rock radio. Yet the band
has had a hard time earning respect
from eritics.

With the Tuesday (26) worldwide
release of “Tiny Musie . . . Songs From
The Vatican Gift Shop,” the band’s
third Atlantic album and its most di-
verse to date, STP may finally get
their critical due.

The album, produced and mixed by
Brendan O'Brien (who also worked on
the band’s first two albums), ranges
from the Beatlesque chorus of “Lady
Picture Show” and the instrumental
“Daisy” to the glam-slam of “Big Bang
Baby™ and lounge-like textures of
“And So I Know."”

Even if “Tiny Music . . ." fails to re-
ceive critical acclaim, it's likely that
STP’s triumphs at radio and retail will
continue and that some of the band’s
mote pop-leaning material may help it
win fans,

Atlantic senior VP Vicky Germaise
says, “There are a couple of songs that
can take them to the next level, but
there is great hard stuff on the album
as well, so it won’t disenfranchise
those people who are fans of the previ-

ous STP records.”

“Big Bang Baby,” the first track
from the album to be released to radio,
debuted at the top of Rock Airplay
Monitor’s the Big Picture chart, which
combines airplay on mainstream, mod-
ern, and triple-A rock stations, for the
week ending March 10. (The track de-
buted at No. 4 on Billboard’s Album

and Modern Rock Tracks charts.)
Modern rock WBRU Providence,
R.L, PD Alexa Tobin says anticipation
is high for “Tiny Music . ..,” as “Big
Bang Baby" has been generating a
strong response at the station. “It was
No. 3 in phones last week, and it
sounds terrific on the air,” she says.
“It’s interesting, because it doesn’t
sound like anything they've done be-

B fore.”
Although
Bang

V45,
5N Baby™ started
— y out slow at al-
bum rock
| WTFX Louis-
ville, Ky., PD
Michael Lee says the track is picking
up steam. “It started nowhere, but now
it's top five in requests. After a good
pounding for about a week, it's really
starting to kick in.”

Both stations planned on running a
world premiere special on March 20,
syndicated by the Album Network.

“Core,” the band’s 1992 debut,
reached No. 3 on The Billboard 200
and has sold more than 4 million
copies, according to SoundScan. “Pur-
(Continued on page 148)
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’97 Grammy Awards To Return To New York
NARAS: Arena Venue Will Retain ‘Intimate Environment’

B BY MELINDA NEWMAN

NEW YORK—After a two-year ab-
sence, the Grammy Awards will return
to New York in 1997. However, instead
of taking place in its usual Big Apple
home of Radio City Music Hall, the
ceremony, slated for Feb. 26 or 26, will
move to Madison Square Garden.
"We've had a 4,000-person waiting
list for the awards show for the last few
vears,” says Michael Greene, presi-
dent/CEO of the National Academy of
Recording Arts and Sciences. “We
have more than 10,000 members, and

tickets have been on a first-come, first-

serve basis. They've been grumbling

about it. I've had nominees in the bal-
cony for vears.”

Madison Square

Garden will be
pared down to
12,000 seats,

roughly twice the
number available
at Radio City Mu-
sie Hall. While the
use of a larger hall may allow some
members of the public to attend the
show, Greene says, the majority of the

increased seat allotment will go to peo-
ple in the industry. "“If we do open it up
to the publie, which I think we will to
some degree, I'm hoping to get some of
the music institutions and associations
in first,” he savs.

Greene notes that because so many
people will be seated so far from the
stage, the Grammys will offer different
pricing tiers depending on location.

NARAS began looking at moving
the Grammys to a bigger venue a few
years ago but was temporarily thwart-
ed after MTV's Video Music Awards

(Continied on page 15.3)

B BY CHRIS MORRIS

LOS ANGELES—Herb Alpert is
blowing his own horn again. On April
23, the trumpeter
will release his
aptly titled all-in-
strumental album
“Second Wind,”
his first album in
four years and his
first on his Gef-
fen-distributed la-
bel, Almo Sounds.

Alpert will pro-
mote the jazz-oriented release, which
he co-produced with keyhoardist Jeff
Lorber. with a series of small-club
dates in May. The shows, Alpert's
first since a major tour eight years
ago, could presage a longer run of
gigs in intimate venues.

ALPERT

Herb Alpert Blows In With |
Almo Debut, ‘Second Wind’

Almo GM Paul Kremen says of the
album, which will have a simultane-
ous worldwide release, “It’s a really
mature effort on his behalf, and I
think it’s really musical, melodic, and
yet maintains certain aspects of that

I ~ pop thing that he
| | developed that
| ALM | arestill present in
[t aae his music.”
| Alpert’s last al-

bum, “Midnight
Sun,” was issued in 1992 on A&M, the
label he and partner Jerry Moss sold
to PolyGram in 1989 for $500 million.
The two executives subsequently de-
parted the company they founded in
1962 and built on Alpert’s success
with the Tijuana Brass, and launched '
Almo Sounds in 1994.
“I wanted some space between me
(Continued on pagel47

Gotee’s Christafari Seeks To Bridge
Reggae, Christian Fans On “Valley’

B BY DEBORAH EVANS PRICE

NASHVILLIE—While the term
“Christian reggae” may seem like an
oxvmoron, Gotee Records act Christa-

e

CHRISTAFARI

fari is winning over mainstream reggae
devotees and contemporary Christian
audiences with a sound that is building
bridges between music communities.
Appearances last year on the reggae
Sun Splash tour as well as opening

dates for top Christian rockers DC
Talk put the band in front of both audi-
ences. And Gotee executives are hoping
that its new album, *“Valley Of Deci-
sion,” due out April 23, will garner sales
from the two camps and beyond.
Christafari mem-
| | bers say that their
music is palatable
to both audiences
and that Christian
reggae isn’t a con-
tradiction in terms.
“Years ago, they
said the exaet same thing |about] Larry
Norman, Stryper, and all the pioneers
of Christian rock,” vocalist Erik Sundin
savs. “We are a reggae band. We do
what we do for Jesus. We believe that
music is a very creative thing, and we
believe we get our creativity from God.
(Continied on page 152)
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WHEN 5050 DEF MARESAHIT...

AND I BETCHA "CAN'T HANG”
Experience the new flavor of N on the up & coming R.Kelly Tour.
*4/1-4 Rochester, NY *4/5 Boston, MA
*4/6  Baltimore, MD *4/7 Hampton, VA
+4/10 Uniondale, NY *4/11 Hartford, CT
+4/12 E.Rutherford, NJ *4/13 Philadelphia, PA !
+4/14 Albany, NY *4/15 Toronto, CN Abm - OFFTHEHOOK Platinum
+4/17 Columbus, OH *4/18 Saginaw, MI 1. single | “Feels So Good” Gold
*4/19 Indianapolis, IN +4/20 St. Louis, MD
+4/21 Memphis, TN *4/24 Chicago, IL 2ndsinge| “Who Can1 Run To” e GOI
+4/25 Louisville, KY *4/26 Cleveland, OH « . | (No. 1 smash)
«4/27 Detroit, MI +4/28 Milwaukee, WI *3rd Single Do You Want To Destined for the same
Listen to your local radio station for more tour date announcements. ming “Can’tHang” ............ The next slamming release featuring MC Lyte
&) COLUMBIA
8 Management: Artistic Control Management, Inc.

“Columbia” Reg. U.S. Pat. & Taw. Off. Masca Registrada./ © 1996 Sony Music Entertainment Inc.
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@ BY CARRIE BORZILLO

LOS ANGELES—Epitaph Rec-
ords has filed a lawsuit against the
members of highly successful
punk band the Off-

Epitaph Suing Offspring

Suit Claims Band Owes 3rd Album

sought” if the Offspring fails to
deliver a third album to Epitaph.

The Offspring and its manager,
Jim Guerinot, have maintained
that the band does not owe a third
record.

spring and is requesting
that the court deter-
mine whether the band
is obligated to deliver
the last album in its
three-album deal with
the label.

Guerinot and the
band’s attorney, Peter
Paterno, were unavail-
able for comment at
press time.

The yearlong battle
over the band’s recording

In the suit, filed
March 20 in Los Angeles Superior
Court, the label also requested
that the act’s royalties, which will
be held by the court in an escrow
account, not be delivered to the
band until it provides its last al-
bum to Epitaph.

The suit asks that the royalties
revert back to the label “as a set-
off against damages that may be

contract came toa head in
February, when Paterno sent a let-
ter to Epitaph stating that the Off-
spring wanted to get out of its deal
with the label because Epitaph
breached its contract with the band
(Billboard, March 16).

The band’s members—Bryan
Keith Holland, Craig Kriesel,
Kevin Wasserman, and Ron Wel-
ty-—are named in the suit.

RCA Nashville,
Kmart Team As
NASCAR Sponsor

@ BY CHET FLIPPO

NASHVILLE—In what all parties in-
volved call a win-win situation, RCA
Records Label Group Nashville is get-
ting into NASCAR racing in a big way
via a partnership with Kmart.

The label and retailer have teamed
to sponsor the Kranefuss/Haas Racing
Team, with driver John Andretti, for
the 1996 National Assn. for Stock Car
Auto Racing Winston Cup season.

Noting that this is the first time that
arecord label has become an associate
NASCAR sponsor, RCA Label Group
senior VP/GM Randy Goodman says,
“This is the big opportunity in racing
that we had been looking for. I know
that [recording artists] David Lee

(Continued on page 148)

RCA Celebrates Elvis’ 1956 Classics
With Reissue Album, Single, Video

B BY PAUL SEXTON

LONDON—RCA Records U.K. is
preparing to introduce a new genera-
tion to Elvis Presley as he sounded and
looked at his peak—and celebrate a
major anniversary at the same time.

The label is offering marketing de-
tails on “Elvis 56,” a major reissue pro-
ject that includes an album, single, and
video based on Presley’s epoch-making
first year of recording for the label
(Billboard, Oct. 14, 1995).

The “Elvis 56" album will be re-
leased in the U.K. May 6. The 22
tracks include such classics as “Blue
Suede Shoes,” “Hound Dog,” and
“Don’t Be Cruel,” as well as alternate
takes of “Heartbreak Hotel” and
“Shake, Rattle And Roll.”

Whether or not a young audience is
persuaded to enter the Kingdom, im-
ages of the young Elvis are about to be
everywhere. Introducing the campaign

Bells Of Gold. “The Bells Of Dublin” rang gold for Irish band the Chieftains. The
holiday album was certified gold by the Recording Industry Assn. of America after
it sold more than 500,000 copies in the U.S. Shown with gold albums, from left,
are Guenter Hensler, president, BMG Classics; Steve Macklam, the Chieftains’
manager; and Derek Bell, Paddy Moloney, and Martin Fay, band members. In the
second row, from left, are Steve Gates, product and A&R manager, RCA Victor;
Nicole Dean, marketing, RCA Victor; Samuel L. Feldman, Chieftains
management; Kevin Conneff, Matt Molloy, and Sean Keane, band members;
Marilyn Egol, senior director, publicity, RCA Victor; Steve Vining, VP/GM, RCA
Victor, Grace Newman, marketing manager, RCA Victor; and Cor Dubois, senior

VP, worldwide marketing, BMG Classics.

RECORD COMPANIES. David Steffen is
appointed senior VP/GM of GRP
Recording Co. in New York. He was
senior VP/GM of BMG Video.

Arista Records in New York ap-
points Gary Pacheco senior director,
special projects, and Lauren Haspel
associate director, special projects.
They were, respectively, senior direc-
tor at Legacy Records and manager,
ancillary licensing.

Capitol Records in Los Angeles
promotes Steve Rosenblatt to VP
field sales and Michael White to na-
tional director, field marketing. They
were, respectively, director, field
sales, and director, urban sales.

Albhy Galuten is appointed VP, in-
teractive programming, for MCA
Music Entertainment Group in Los
Angeles. He was VP, technology, at
Ion. Troy Marshall is promoted to di-
rector, field promotion, Black Music
Collective, at MCA Records in Los
Angeles. He was product coordinator,

PACHECO

STEFFEN

R&B promotion.

Jon Klein is named head of mar-
keting for Maverick Records in Los
Angeles. He was senior director,
video promotion, at Arista Records.

Rhino Records in West Los Ange-
les appoints Tracey New national
manager, media relations. She was a
freelance writer for Paramount Digi-
tal Entertainment.

Jo Lenardi is named senior
VP/GM, A&R, at Reprise Records in
Burbank, Calif. She was VP, alterna-
tive marketing.

Zoo Entertainment appoints Ray

WHITE

ROSENBLATT

Gmeiner VP of promotion in Beverly
Hills, Calif.; Doug Ingold senior di-
rector of alternative promotion in
Beverly Hills; Jeff Dodes senior di-
rector, marketing and A&R, in New
York; H.M. Wollman manager, mar-
keting and artist development, in
New York; Stephanie Pensyl Mid-
west regional promotion/marketing
manager in Chicago; Michael Rich
marketing and A&R representative
in New York; and Marnie Nieves
staff attorney in Los Angeles. They
were, respectively, VP, rock promo-
tion, for Zoo; national director, alter-

on April 29 is a single reissue of
“Heartbreak Hotel.” Elvis’ first 45 for
RCA, it went to No. 1 in the U.S. on
April 21, 1956, and stayed there for
eight weeks, be-
coming his first
million-seller. In
Britain, the song
charted May 11
that year, reaching
No. 2 in a 21-week
run.

Also on April 29,
BMG Video U.K.
will release “Elvis 56,” an hourlong
sell-through documentary narrated by
Levon Helm that was previously avail-
able via PolyGram.

The project’s promotional material
will include Alfred Wertheimer’s book
of Presley photographs from 1956; im-
ages from the book are featured
throughout the album art and accom-
panying 24-page booklet.

PRESLEY

RCA product manager Dave
Pittman, who was overseeing the “56”
project before his departure last week
for Virgin Records, was involved in
1994’s “Essential Collection” album.
According to the label, that career ret-
rospective sold almost 500,000 copies
in the U.K., and the label's experience
with it, notes Pittman, has informed
this project.

“We did so much research for that
album,” says Pittman, “and we realized
that nobody wants to remember Elvis
as a burger-eating nightmare from
hell. They want to remember him as a
sexy icon, the inventor of rock’n’roll, if
you like.”

Remembering him that way hasn’t
been easy. Images of the “Vegas” Elvis
have become entrenched in the popu-
lar consciousness in recent years,
thanks to films, such as “Honeymoon
In Vegas” starring Nicolas Cage, and

(Continued on page 145)

Settlement Reached In C’right Case
RIAA Wins Damages In Send-A-Song Suit

@ BY BILL HOLLAND

WASHINGTON, D.C.—Nine mem-
bers of the Recording Industry Assn.
of America have reached a $200,000
settlement in a civil copyright-in-
fringement action against Send-A-
Song Corp. of Vienna, Va.

Send-A-Song operates a commer-
cial service for customers who order
particular recordings to be played
over the telephone; the orders are ac-
companied by a personal message in
the form of an “aural greeting card.”

The company made copies of the
plaintiffs’ sound recordings without
consent, stored them in computers,
and transmitted the copies over the
telephone to customers.

Under the terms of the settlement,
Send-A-Song has acknowledged that
its unauthorized activities infringed
upon the rights of the copyright-own-

GALUTEN

KLEIN .

native promotion, at Relativity
Records; associate director of college
and alternative marketing at BMG
Distribution; marketing manager for
Geffen Records; personal assistant to
Smashing Pumpkins’ Billy Corgan;
marketing representative at BMG
Distribution; and attorney at Lacher
& Lovell-Taylor.

PUBLISHING. Fred Cannon is named
VP, government relations, at BMI in
New York. He was legislative liaison.

RELATED FIELDS. Peter Lipkin is

er labels and has agreed to stop the
activities.

The RIAA filed the suit in Febru-
ary 1995 on behalf of Arista Records
Inc., Atlantic Recording Corp., BMG
Music, Capitol Records Inc., Elektra
Entertainment Group, Motown
Record Company L.P., Sony Music
Entertainment Inc., Virgin Records
America Inc., and Warner Bros.
Records Inc.

No settlement has been reached
with the other defendant in the case,
Call Interactive, a telecommunica-
tions firm that processed orders for
the Send-A-Song service.

Although the settlement did not in-
volve interactive digital transmis-
sions, the RIAA is using the an-
nouncement as a warning shot to the
online arena: “I want to emphasize
that the copyright principles upheld

(Continued on page 148)

LIPKIN

CANNON

named VP sales at PolyGram Mer-
chandising in New York. He was se-
nior director of sales at Applause Inc.

Paula Batson is named VP at Net-
work Ink Public Relations in
Nashville. She was senior VP/public
relations and special projects at MCA
Entertainment Group.

Donna Chavous is promoted to
manager of SLBG in Los Angeles.
She was a motion picture agent.

Bill Robison is named senior VP,
sales, for Benson Music Distribution
in Nashville. He was VP, sales, for
Unison Musie Distribution.
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Cure Captures “Wild Mood Swings’

Alternative Staple Back With Elektra Set

H BY PAUL SEXTON

LONDON—On May 7, the band
that’s older than the modern rock
format itself returns to once again
confound its naysayers.

What’s more, the Cure’s “Wild
Mood Swings” album, due in stores
that day on Elektra, is described
by bandleader Robert Smith as
“the best album we’ve ever made.”
Produced by
Steve Lyon, it’s
the British band’s
first studio set
since 1992’s
“Wish,” which be-
came the Cure’s
first No. 1 album
in its home coun-
try and went on to
sell 1.1 million
units in the U.S., according to
SoundScan.

That set was followed, in the
unorthodox career path of the vet-
eran alternative band, by two live
albums released within a few
weeks of each other in 1993, the
two-disc “Show” and single album
“Paris,” neither of which came

SMITH

close to making the usual retail
impression of Cure records.
“Show” has sold 213,000 units in
America, while “Paris” has sold
95,000 units, according to Sound-
Scan.

Since then, the Cure has
endured more of its now-custom-
ary split rumors, and “Wild Mood
Swings” finds the band with a new
lineup. Drummer Jason Cooper
makes his studio debut, and key-
boardist Roger O’Donnell, a mem-
ber of the group between 1987 and
1990, has returned. They join
Smith, bassist Simon Gallup, and
guitarist Perry Bamonte in a band
rejuvenated by a positive, yearlong
recording sojourn at a country
house in Bath in western England.
But Smith admits to some dark
days prior to that, when even he
wondered about the Cure’s future.

“I knew Porl [Thompson] was
leaving, which was why we did the
‘Show’ film and album,” says
Smith. “In fact, Simon left at the
same time, very briefly, because
he felt he was upsetting everyone.
There was a moment which I
remember distinctly, with Perry

Capitol’s Butthole Surfers
Journey Into ‘Larryland’

H BY CHRIS MORRIS

LOS ANGELES—There was a time
when just the name Butthole Surfers
spelled difficulties for the maverick
Austin, Texas, band. But, according to
Capitol Records senior director of
marketing Clark Staub, those days are
over. _

“Since their last E@‘*}'\i
record,” Staub .
says, “we are very
aware that the
name Butthole
Surfers isn’t going
to be as much of a
problem as it was
last time, thanks
to ‘Beavis & Butt-
head,” among oth-
er things.”

The band, which enjoyed surprising
sales with its 1993 Capitol label debut,
“Independent Worm Saloon,” is
upping the ante with its new release,
“Electriclarryland,” due May 14.

Of course, the rigorously confronta-
tional group never makes things easy

BUTTHOLE SURFERS

for itself: Capitol had to delay the
release of the album in order to
change the record’s title at the last
minute, after the Rodgers & Ham-
merstein Organization objected to the
original title, “Oklahoma!”

“It’s a shame that we're so retarded
that we think we can get away with
that,” says Surfers guitarist Paul
Leary, who is joined in the group by
vocalist Gibby Haynes and drummer
King Coffey.

The making of “Electriclarryland”
was not an easy process. Leary says it
followed “a two- or three-year period
of hell,” during which there was what
he refers to as “kind of a health prob-
lem in our band.”

The Surfers—who cut “Indepen-
dent Worm Saloon” with ex-Led Zep-
pelin bassist/keyboardist John Paul
Jones—began making their new
album with producer Steve Thompson,
who, with partner Mike Barbiero, had
previously worked with such major
acts as Metallica, Guns N’ Roses, and
Whitney Houston. But the group

(Continued on page 41)

SHURE

“Weird Al” Yankovic

MICROPHONES

TE SoUND OF PROFESSIONALS... WoRLDWIDE.™

and me sitting in a room. We were
supposed to be doing demos; we
had no bass player, no drummer, no
one to play keyboards . . . and I
thought, ‘Maybe this is it, it is
going to end just with a whimper’

“I had a break from it for a few
weeks and thought about whether
I wanted to invest the energy into
starting the beast up again. But
because I'd got some songs writ-
ten, I just wanted to record them,
and I needed people to record
with.”

Hence the year living “commu-
nally” in Bath, which produced 25
songs, of which 14 are slated for
inclusion on the album, with three
more on each of the planned sin-
gles from “Wild Mood Swings.”
The first single, the unusual,
brass-filled “The 13th,” goes to
alternative, triple-A, and college

Lust For Lustre. A&M execs meet with new signees Lustre after the Charlotte,
N.C.-band’s show at the Troubadour in Los Angeles. Scowling in front is Lus-
tre’s John Ray. In the back row, from left, is Ann Lewis, A&M; Will Marley, Lus-
tre; David Anderle, A&M; Debbie Southwood-Smith, A&M; and Greg Clayton,
Lustre. Lustre, formerly known as Shiner, appearzd in Continental Drift, Bill-
board’s column on unsigned bands, in the June 18, 1994, issue. The band’s
self-titled A&M debut album was released March 5.

(Continued on page 41)

BMG’s Vining To Climb Windham Hill;
Summer Tours Stuck In A Time Warp

WINDS OF CHANGE: Look for BMG Classics VP/GM Steve
Vining to take over as president of Windham Hill Productions
later this summer. He replaces Anne Robinson, who started
the label in 1976 with Will Ackerman. She will continue to con-
sult for the label. Earlier this year, BMG

restructuring. Unsure of the company’s direction, Patrick decid-
ed to strike out on his own, althouzh he notes, “[Revolution head]

Irving Azoff has always been very great to me.”
In addition to running Medicine, Patrick is talking with sev-
eral majars about coming aboard as a

acquired the 50% of the company that
it did not already own. Menlo Park,
Calif.-hased Windham Hill Productions
includes the Windham Hill and High
Street imprints.

WHAT YEAR IS THIS? I submit to
you that time is actually moving back-

senior A&R exee, similar to the role he
served at Island and Elektra. The deal
would include funnelling at least one
longtime Medicine act, Green Apple
Quick Step, through the major:

UPDATE: After being heavily wooed
by 550 Music, A&R exec Tim Sommer

ward. Why else would two of the sum-
mer tours generating the most talk be
by bands evoking the spirit of the *70s?
The Sex Pistols, with original mem-
bers Johnny Rotten, Steve Jones, Paul Cook, and Glen Mat-
lock (who was eventually replaced by the dearly departed Sid
Vicious), will kick off a world tour June 21 that will come to the
States in late summer (see story, page 17). A live album, record-
ed at one of the early gigs, will be released on Virgin. Kiss
returns to its "70s heyday when it performs in makeup and cos-
tumnes this summer for the first time since going au naturel in the
early '80s.

My question, perhaps naive, to both endeavors is, Why? The
Sex Pistols’ tour is clearly for the money and is one that I pre-
dict won't be nearly as big a success stateside as the band would
like. Kiss, on the other hand, certainly stands to make some
bucks with the gazillion members of the Kiss Army salivating to
see the band in full regalia again, but the timing for such a gim-
mick seems a little strange, since the band is receiving strong
reviews for its stripped down “Unplugged” performance, which
was just released by Mercury. The band performed acoustical-
ly during its Kiss convention and tour last summer, but the time
seems right to continue the emphasis on music and not on Hal-
loween get-ups.

MEDICINE MAN: Kevin Patrick, owner of the Medicine
label, is jump-starting the imprint as a stand-alone indie after
parting with Giant last fall. Its first 1996 release will be “Trem-
ble Under Boom Lights” from hot New York band Jonathan
Fire*Eater. The April 23 release will be distributed by Alter-
native Distribution Alliance. After seeing the band play at
Maxwell’s, Patrick asked its members to open five fall 95 tour
dates for the Cramps, also a Medicine act. By then, several
majors were courting the band, but it decided to put out an EP
through Medicine before proceeding.

At the same time Patrick was out on the road with the
Cramps, Giant, now known as Revolution, was starting its long

by Melinda Newman

has decide to stay with Atlantic. Som-
mer was lured to 550 by the prospect of
working with label head Polly Antho-
ny, with whom, Sommer says, he has
always wanted to work. However he’s staying with Atlantic
because, he says, “I believe in the artists at Atlantic and the
music at Atlantic and in [GM] Roan Shapiro and [co-chair-
man/co-CEO] Val Azzoli and in tha respect they have for me.”
Sommer wouldn't discuss his new eontract, but word has it that
he will be upped to VP and, more importantly, will become the
first Atlantic A& R exec to get points on projects. . . Dana Mill-
man, formerly with Gold Mountain Management, is at Mercury
in an A&R capacity.

DEADHEADS REJOICE: Dick’s Picks, the Grateful Dead’s
mail-order label that releases 2-track live concerts recorded at
the soundboard through the years, has just released what many
Deadheads consider one of the Deads finest: the band’s Feb. 13,
1970, show at New York’s Fillmore East. The three-CD set sells
for $18.50 and is the fourth release put out by the label, which
is named after Dick Latvala, a Dead tape collector who has
become the band’s de facto archivist. In what Dead spokesman
Dennis McNally is calling “an experiment,” the first Dick’s Pick
release, which came out three years ago, is now being offered at
retail by Arista. Vault Records, another concert-only Dead label
run by bassist Phil Lesh, already goes through Arista.

LO()SE ENDS: Producers Glen Ballard and David Foster
and McCaw Cellular Communications co-founder John McCaw
have formed a film production company, Intrepid Entertain-
ment. “Clubland,” written by Ballard, will begin shooting this
fall. Ballard is also producing the soundtrack . .. God Street
Wine will perform at four in-stores Apil 2, the day its new Mer-
cury album, “Red,” arrives at retail. The group starts with a
midnight performance at the downtown Manhattan Tower store
and ends one radio station and three stores later with a surprise
concert at a New York club.
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Babyface
Whoopi Goldberg
Ketrick Jordan
Oseola McCarty
Carol & Hurt Porter
Maxine Waters

Colast

Sinbad

Performers

9:35#1&{’%

African Children’s Choir
Halle Berry
Toni Braxton
D’Angelo
Aretha Franklin
Danny Glover
James Earl Jones
Eriq LaSalle
Terry McMiilan
Tony Rich
and others

S,

AT&T
CHRYSLER
CLAIROL
JCPENNEY
JOHNSON & JOHNSON
KRAFT FOODS
PEPSI-COLA
REVLON
TOYOTA

%ﬁw 1996

NCE
L{La/Ld/S/

UPLIFTING OUR YOUTH

Spend an entertaining and inspiration-filled evening with
ESSENCE and the nation’s biggest stars as we pay tribute to
accomplished Black youths as well as the exemplary women

and men dedicated to uplifting our children and our community.

Enjoy spectacular performances by your favorite stars and
be mesmerized by the lives of extraordinary unsung heroes.
This star-studded evening will leave you feeling
renewed and exhilarated!

Be there as ESSENCE celebrates our future with a
host of stars and friends at the 1996 Essence Awards.

Friday, April 26, 1996 at 7:30 P.M.

The Paramount at Madison Square Garden
Two Pennsylvania Plaza, New York, N.Y.

For tickets, phone:
T/CI(E'ZE E ASTER,

(212) 307-7171, (201) 507-8900,
(516) 888-9000, (914) 454-3388
For information: (212) 465-MSG-1
Tickets also available at
Madison Square Garden Box Office
Ticket prices: $35, $75, $100, $150

www americanradiohistorv com
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Slash’s Imperial
Teen In Motion
With ‘Seasick’

l BY STEVEN MIRKIN

NEW YORK—With many bands taking
two or three years between albums, it
has becomne common for musicians to
take on side projects that exist as sepa-
rate but equal entities, such as Mark
Arm of Mudhoney with Bloodioss, Matt
Sharp of Weezer with the Rentals, John
Reis of Rocket From The Crypt with

Drive Like Jehu, and Mike Patton of
[Faith No More with Mr. Bungle. Roddy
Bottum, Patton’s Faith No More band-
mate, takes the plunge with his new
band, Imperial Teen, whose Slash/Lon-
don album “Seasick” hits stores May 7.

Unless listeners know of Bottum’s
involvement, most will be hard-pressed
to recognize the album’s Faith No More
pedigree—its breezy, mordantly
humored pop, which Slash president Bob
Biggs characterizes as “human-scaled,”

is miles away from the pomp and power |

of Bottum’s better-known band.

Biggs sees Imperial Teen as Bottum’s
“release valve” and is not counting on
Faith No More fans to spring for “Sea-
sick” at retail record counters. While
Bottum comes to the defense of Faith No
More fans, saying that they have “wide
or diverse tastes,” he admits that he did
not record “Seasick” for them.

“We wanted to do something we have
never done before,” Bottum says, “and
we wanted to capture it in its early
stages.” To that end, the band recorded
“Seasick” only five months after its
members got together, and not one plays
his or her primary instrument, although
all sing. On “Seasick,” Bottum plays gui-
tar and drums; former Sister Double
Happiness member Lynn Perko, bass
and drums; Jone Stebbins, bass and gui-
tar; and Will Schwartz, guitar. The
album was recorded in what Biggs calls
“a casual manner,” with Redd Kross’
Steve McDonald producing.

“It's definitely not a side project,”
says Guy Leger, manager of artist devel-
opment at London. Although he feels
that sales to Faith No More fans are pos-
sible, most listeners, he says, “will dis-
cover the band and then make the Faith
No More connection. But it’s definitely
Imperial Teen first.” Promotional mate-
rial will neither play up nor diminish Bot-
tum’s Faith No More affiliation, although
Leger is much more interested in creat-
ing word-of-mouth excitement through
the band’s music than through Bottuny’s
reputation.

Advance cassettes have been sent to
taste-makers (press, retail, industry, and
nonmusice retail, such as clothing stores).

(Continuned o page 2.3)
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BLEULES

The Ultimate Blues Collection -a promationally priced

series of ten compact discs and cassettes frcm the masters of the
hues tradition, captured at the peak of their respect.ve careers.
Thematic concepts include the great guitarists, great blues women,
great blues singers and the acoustic sessions. These are accompa-
mied by compilations such as the new breed, which are designed to
sintroduce you to the blues stars of the future. Join us in a celebra-

tion of the Blues
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Capricorn’s Straw Makes ‘War And Peace’

B BY CHRIS MORRIS

LOS ANGELES—Capricorn Records
VP of sales and marketing Jeff Cook
acknowledges that there is a glut of
female vocalists in the market today,
but he says the label’s first female solo
act, Syd Straw, has something special,

Cook says, “We just felt that there
was a timeless quality to what she
did—that no matter what'’s in vogue or
what’s happening now or in six months,
this will continue to be valid. She
strikes me as a classic female voice—
a great Kitty Wells or Patsy Cline kind
of singer.”

Straw’s Capricorn bow, “War And
Peace,” is set for a May 7 release. It is
the vocalist’s first album since her 1990
Virgin set, “Surprise.”

Straw—noted for her stint as a
member of New York’s Golden Palomi-
nos and her work with such varied
musicians as Rickie Lee Jones, Leo
Kottke, Vie Chesnutt, Wilco, and Evan
Dando—took a different tack in mak-
ing her new record.

While the recording of “Surprise”

Morells, at a show at New York’s Pep-
permint Lounge in the late '70s.

She recalls, “I said, ‘Nothing really
gets better than this.’ I didn’t get to
see the Rat Pack in their prime.”

Straw reconnected with the Skele-
tons at the urging
of her manager,
Tony Margarita.
“He knew I loved
them,” she says,
“and they had
come to Chicago
[Straw’s home
base] a couple of
times, and we had
kicked up some
dust. And he just said, ‘Look, why don’t
we give this a shot?’

“T was like, “Yeah, it's gotta be great.
They're already great; they have a
vibe, I have a vibe, let’s get together
and get really vibey’

“We just decided to go down there
and make the record,” Straw adds.
“I'm not kidding. T was just thinking,

STRAW

‘How much money do I have? How
much money is in the pipeline? Look,
I’'m just gonna do the record. I proba-
bly should have done that five years
ago, but since I didn’t, I might as well
do it now.” We put the first couple of
sessions on Tony’s credit card.”

Straw confesses that her decision to
record in Missouri was the result of
some alterations in her priorities.

“I said, ‘One location this time, and
let’s find a good place and some great
players, and we’ve got this little
stockpile of songs. You've got to stay
in one place for a minute and put it
on tape.’

“‘Surprise’ I made difficult, because
I used it as my passport to just have a
great time all over the world . . . I want-
ed this to be more rooted.”

Sessions for the album proceeded in
a very relaxed fashion at Whitney’s
studio.

“It’s very fancy, in a one-room kind
of way,” Straw says. “You walk in off
the street. You can also have wedding

(Continued on next page)
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CAPRICORN’S STRAW MAKES ‘WAR AND PEACE’

(Continued from preceding page)

pictures taken there in the studio, so
it’s really a handy place. We'd roll in,
drink some coffee, [and say,] ‘OK, I
think we’re gonna do this one now.””

The original material on the record,
published by Strawsongs (BMI),
ranges from such hooky numbers as
the first single, “Love And The Lack
Of It,” to the more eccentrically real-
ized “Black Squirrel.”

Straw says of the latter track, “You
know what my ambition is for that
song?—and I picture it when I play
it—I want to see Spinal Tap get
together and record it and make a
video in big black squirrel costumes,
and they come out of these big walnuts
in the beginning.”

Capricorn—which signed Straw
after the singer sent a tape of the fin-

ished album to label president Phil
Walden—plans to issue “Love And The
Lack Of It” to triple-A and modern
rock radio April 9.

Cook says, “She was at the cutting
edge of the alternative scene from the
beginning, in terms of doing things
that were left of center from what
mass-appeal radio was doing. We cele-
brate that fact . . . I believe we can

SLASH’S IMPERIAL TEEN IN MOTION WITH ‘SEASICK’

(Continued from page 21)

Leger thinks the album’s cover art
should make a splash. The brightly col-
ored design, with a photo of a dolphin (the
band insists it is Flipper) will be blown up
into posters, and the picture of the dol-
phin will be reproduced on 25,000 stick-
ers. In keeping with what Leger calls the
album’s “summery” musie (a theme that
carries over to the band’s publicity pho-
tos, which feature the members around a
swimming pool), the label is considering
producing promotional beach balls, ban-
ners, and towels.

Currently on the road playing clubs,
Imperial Teen will start a tour opening
for the Amps in late April. Toward the
end of the school year, the band will play
colleges, as part of what Leger calls a
“major, full-thrust” college campaign. The

first single, “You’re One,” will go to col-
lege radio first, with commercial alterna-
tive to follow, although Leger sees
crossover to mainstream and triple-A as
a possibility, adding that it’s “an accessi-
ble, fun, across-the-board record.” To
demonstrate the band’s wide appeal,
Leger cites early press support fromsuch
diverse magazines as Interview, Elle, and
Huh.

Retail will also be an across-the-board
campaign. “I don’t think you have to play
games to bring the indies or the chains
involved,” Leger says. “This is not an
album you can pigeonhole.” To introduce
shoppers to the band, Leger says, a lis-
tening-booth campaign will kick in while
the group is on the road.

“Seasick” has received an enthusias-

tie response in foreign territories, Biggs
says, adding that “it will be a priority
there.” Even though Slash has done well
in those markets in the past, the label’s
new deal with London brings its foreign
and domestic dlistribution together under
the PolyGram umbrella. This will result
in what Biggs calls a “less bifurcated
effort.” The labels will now be “on the
same track” and will be better able to
coordinate singles and videos, he says.
Slash was previously distributed
through Warner Bros. and WEA (Bill-
board, the Beat, March 25, 1995).

For Bottum, however, what matters
most right now is playing with his new
band. “This is emphatically not a side
project,” he says. “They’re a really
important band.”

CANADIAN COPYRIGHT ACT IS TARGET OF REPORT

(Continued from page 10)

Brian Robertson, president of the Cana-
dian Recording Industry Assn., and
Brian Chater, president of the Canadian
Independent Record Production Assn.

Task force members include David
Basskin, president of the Canadian Musi-
cal Reproduction Rights Agency; Paul
Spurgeon, chief legal counsel of SOCAN;
Serge Turgeon, president of Union des
Artistes; Claudette Fortier, director of
the Society for Reproduction Rights of
Authors, Composers and Publishers in
Canada; Jason Sniderman, VP of Rob-
lan Distributors; Robert Pilon, VP of
public Affairs for ADISQ; Gisele
Fréchette, president of Guilde des Musi-
ciens du Quebec; Rosaire Archambault,
president of Musique Archambault; and
Michel Sabourin of Fogel Sabourin Pro-
ductions.

Chater calls the report “a bargaining
chip” for ongoing negotiations with the
government over Copyright Act issues.
“What we had been getting from the gov-
ernment before was [that the music

i

B v e

industry] didn’t have [statistical] num-
bers or know what the policy alternatives
are. Now, we've got a report with indus-
try statistics.”

Basskin agrees. “In the continual bat-
tle between those in the [Canadian Radio-
television and Telecommunications Com-
mission], the music industry, and the
Department of Canadian Heritage,
you've got to have something to throw
back at them. In Ottawa, if you don’t have
a study, you're not in the game.”

Key among the report’s 34 recom-
mendations are that Canadian-owned
companies be given a tax credit, repre-
senting 25% of qualifying expenditures,
to stimulate the manufacturing of new
Canadian-content master tapes and
music videos, and that the government
substantially increase funding to its 10-
year-old Sound Record Development
Program, from $4.5 million Canadian to
$10 million Canadian.

The Sound Record Development Pro-
gram provides funding for sound record-

Public Hearing. Elektra act Johnny Q Public takes a break after a perfor-

mance at New York club Brownies. The band’s label debut, “Extraordinary,”
will be out in July. Shown, from left, are manager Mike Dixon; band member
Stretch; Joey Elwood, president of Gotee Records; band members Shawn
Turner and Dan Fritz; Derek Oliver, Elektra VP of A&R; and band members
Brian Duvall and Oran Thornton.

ings, music video production, and inter-
national tours for Canadian artists.

The report also recommends that a
long-awaited Phase II revision of the
Copyright Act, expected to be introduced
by the federal government in the House
of Parliament this year, should include
steps to enhance the financial viability of
producing recordings.

These steps would include such long-
discussed and expected legislation as a
home-taping levy and neighboring rights,
as well as broader issues not likely to be
included in the current copyright revi-
sion. These include prohibiting the impor-
tation into Canada of any consumer
device for playing or making digital audio
recordings that does not incorporate the
Serial Copy Management System;
extending the criminal-offense provisions
to include infringement of the rental
right for sound recordings; and allowing
compulsory licensing of works for online
use.

About the immediate need for a dialog
on the broader Copyright Act issues,
Chater says, “There’s obviously going to
be [future] Phase 111 revisions, and we're
telling the government these things
should be part of ongoing discussions and
there should be an ongoing review com-
mittee able to make [Copyright Act]
amendments.”

The report also asks the government’s
broadcasting ageney, the CRTC, to con-
duct a detailed study of the percentage
of Canadian music aired by English and
French radio during peak listening hours
(see story, page 53). 1t also calls on the
federal government to immediately raise
Canadian content regulations to 35% for
“the majority of English-language AM
and FM stations.”

Additionally, the report says, the
CRTC should impose additional but
unspecified domestic-content quota
increases for Canadian videoclips and
French-language videoclips on Canadian
music services.

cross her to pop radio at some point.”

The second week in Marzh, Capri-
corn issued an advance CD of “War
And Peace” to radio, press, and retail.

“Our attack will be a full-frontal
attack at radio and the store and club
level,” Cook says. “We, feel strongly
that this is where the music will be
embraced early on, by retailers hear-
ing it, and they will spread the word
for us. They'll play it in stores. They
will champion this record.”

He adds that the label is exploring
the possibility of making a promotion-
al CD with Straw interviewed by Hilly

Kristal, owner of CBGB, the New York
club where Straw developed her
career in the *70s and '80s. “War And
Peace” contains a song about the
venue.

On Monday (25), Straw embarks on
a brief radio and press promotional
jaunt that will begin in Chicago and
then take her to Denver, San Franeis-
co, and L.A.

Straw, who is booked by the Agency
Group U.S. in New York, has no firm
tour dates yet, but Margarita says the
singer will tour with the Skeletons this
year.
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BILLBOARD'S H E AT S E E K E [R S ALBUM CHART

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan® The Heatseekers chart lists the best-selling tittes by new and developing artists, defined as those who have never appeared in the
¢z> SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY I I ll" top 100 of The Billboard 200 chart. When an album reaches this Ievel,gthe atbum and the artist':vsubsequent aI'bums are immedi-
17 ﬁ = ﬁ 5 ately ineligibie to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is
I ; g; g ARTIST FOR WEEK ENDING MARCH 30, 1996 TITLE available. (O Albums with the greatest sales gains. © 1996, Billboard/BPI Communications.
- LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD)
A 4 % NO.1 & % & 26 21 3 GEORGE HOWARD GRP 9839 (10.98/16.98) ATTITUDE ADJUSTMENT
@ 4 8 STABBING WESTWARD COLUMBIA 66152 (9.98 EQ/15.98) WITHER BLISTER BURN + PEEL 27 | 20 | 23 | MYSTIKAL BiG BOY 41581/JIVE (10.98/15.98) MIND OF MYSTIKAL
2 2 5 | 2 UNLIMITED RADIKAL 15446/CRITIQUE (10.98/15.98) HITS UNLIMITED 31 9 ENRIQUE IGLESIAS FONOVISA 0506 (9.98/13.98) ENRIQUE IGLESIAS
(3)] — | 1 | CHANTAY SAVAGE RcA 66775 (10.98/15.98) | WILL SURVIVE 29 | 15 | 3 | SKINNY PUPPY AMERICAN/REPRISE 43057/ WARNER BROS. (10.98/16.98) THE PROCESS
(4| 6 | 5 | DOG'S EYE VIEW COLUMBIA 66882 (7.98 EQ/11.98) HAPPY NOWHERE 30 | 29 | 21 | FROST RUTHLESS 1504*/RELATIVITY (10.98/16.98) SMILE NOW, DIE LATER
(B 3 | 9 | LONESTAR A 66642/RCA (9.98/15.98) LONESTAR — | 1 | SMOKIN' ARMADILLOS MCG CURB 77748/CURB (11.98/17.98) SMOKIN' ARMADILLOS
6 | 7 | 18 | 3T Miy550 MUSIC 57450/EPIC (10.98 EQ/15.98) BROTHERHOOD 32 | 11 | 2 | LUSH 4 AD/REPRISE 46170/WARNER BROS. (10.98/16.98) LOVELIFE
T | 5 | 31 | TERRICLARK MERCURY NASHVILLE 526991 (10.98 E/16 98) TERRI CLARK 33 | 35 | 18 | DARYLE SINGLETARY GIANT 24606/ WARNER BROS. (10.98/15.98) DARYLE SINGLETARY
8 8 19 KENNY WAYNE SHEPHERD GIANT 24621/WARNER BROS. (10.98/15.98) LEDBETTER HEIGHTS 34 37 41 RHETT AKINS DECCA 11098/MCA (10.98/15.98) A THOUSAND MEMORIES
3 10 SN DEBORAN COX AR STAS751 (1010815198 - BEECRA SO 3% | 28 5 MAD SKILLZ BIG BEAT/ATLANTIC 92623*/AG (10.98/15.98) FROM WHERE???
10 9 2 CASSANDRA WILSON BLUE NOTE 32861/CAPITOL (10.98/15.98) NEW MOON DAUGHTER — 25 LOREENA MCKENNITT WARNER BROS. 45420 (10.98/15.98) THE MASK AND MIRROR
%) ; é TB:'LEL:II:(:::N e ) RlVERD:::;E 31 | 26 3 SUGA T. SICK WID" IT 41578/JIVE (10.98/15.98) PAPER CHASIN' (4 EVA HUSLTIN')
(12 MCA 11209* (9.98/15.98) A ==
— | 18 | MANDY PATINKIN NONESUCH 79392/AG (10.98/16.98) OSCAR & STEVE
34 | 22 | THE CORRS 143/LAVA 92612/AG (10.98/15.98) FORGIVEN, NOT FORGOTTEN
39 | 42 | 33 | THE IMMORTALS VERNON YARD 39629/ViRGIN (9.98/15.98) MORTAL KOMBAT: THE ALBUM
(14)| 23 25 | JEWEL ATLANTIC 82700/AG (7.98/11.98) PIECES OF YOU T :
CRAI ER OCTAVE I .98
15) 16 | 3 | JANN ARDEN nem 540336 (10.98/1598) LIVING UNDER JUNE G CHAQUICO HaHER OCTAVE}7084,(0 59/ 11k95) ANHOUSANDRIGIIRES
16 12 > GRAVITY KILLS 17 5910 (10.98/16.98) GRAVITY KILLS 41 36 8 JUNIOR'BROWN MCG CURB 77783/CURB (6.98/9.98) JUNIOR HIGH (EP)
17 17 12 | SON VOLT WARNER BROS. 46010 (10.98/15.98) TRACE 2 & 2 SRR OB ASSCURETE
18 14 10 RUBY CREATION/WORK 67458/COLUMBIA (10.98/15.98) SALT PETER 43 45 30 POINT OF GRACE wWORD 67049/EPIC (9.98 EQ/]5.98) THE WHOLE TRUTH
19 | 19 | 25 | JIM BRICKMAN WINDHAM HILL 11164 (9.98/15.98) BY HEART 44 | 39 PR RICOCHET cOLUMBIA 67223 (10.98 EQ/15.98) RIEDCNE
20 | 18 [ 3 | SUBDUDES HIGH STREET 10344/WINDHAM HILL (10.98/15.98) PRIMITIVE STREAK 45 | 38 | 18 | TERRY ELLIS EASTWEST 61857/EEG (10.98/16.98) SOUTHERN GAL
21 | 25 | 13 | LEE ROY PARNELL CAREER 18790/ARISTA (10.98/15.98) WE ALL GET LUCKY SOMETIMES 4 | 32 | 7 | LAMAFIA sONYB1722(8.98 E13.98) UN MILLON DE ROSAS
(22| 27 | 3 | GARY CHAPMAN reunion 16200/aRiSTA (9.98115.98) SHELTER — | 1 | ANOINTED WORD 67051/EPIC (9.98/15.98) THE CALL
(23)] 30 | 4 | STEVE GREEN sparrOW 51490 (9.98/13.98) THE LETTER 48 | 40 | 3 | V.I.P MUSIC & ARTS SEMINAR MASS CHOIR VERITY 43014/JIVE (10.98/15.98) STAND!
24 | 22 7 LINDA DAVIS ARISTA 18804 (9.98/15.98) SOME THINGS ARE MEANT TO BE 49 48 5 KILO WRAP 8147/ICHIBAN (10.98/15.98) GET THIS PARTY STARTED
25 24 14 | JERALD DAEMYON GRP 9829 (9.98/16.98) THINKING ABOUT YOU 50 44 4 NICK CAVE & THE BAD SEEDS REPRISE 46195/WARNER BROS. (10.98/15.98) MURDER BALLADS

VOODOO EN ESPANOL:
Punk label Epitaph is venturing
into the Spanish-language mar-
ket.

Riverside, Calif., punk/ska
band Voodoo Glow Skulls,
which features Mexican/Ameri-
can members, have rerecorded

The band will grace the cover
of the April issue of La Banda
Elastica, an international rock
en espaiiol fanzine.

Rosenblatt says the label has a
slew of marketing plans for the
release, even though it was
recorded because it was “fun
and a cool thing for [the band] to
do.”

Epitaph is mapping out the
details of a radio promotion in
which 12 low-rider bicycles (the
type featured on the album

Faithful Fans. Babbie
Mason’s sixth album, “Her-
itage Of Faith,” on Word
Records, bowed at No. 7 in
the Northeast Regional
Roundup for the week end-
ing May 23. The
gospel/Christian artist has a
50-city tour ahead of her,
including dates with Larnelle
Harris and Helen Baylor.
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BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ¢ BY CARRIE BORZILLO

away a limited-edition 4-by-4-
foot poster with the purchase
of both the English- and Span-
ish-language versions of
“Firme.”

AUSSIE SUCCESS PART II:
Starting out much in the same
way that Epic’s Silverchair did,
labelmate and fellow Aussie
Ammonia is beginning to make
some waves on modern rock
radio.

“Drugs,” the first single

it was performed at a showcase
in Atlanta was “a momentous
thing.”

Ammonia is on the road April
14-May 10. .

COPYING CALVIN: Pansy
Division had some fun with a
promotional item for its new
album, “Wish I'd Taken Pic-
tures,” released Feb. 9 on Look-
out!

The band is featured in a set
of baseball-style collectors’

cover) will be given away. In air- A CHENOR - N W-N NN N 6N 2 2

play markets, hip

from its Murmur/Epic debut,
“Mint 400,” released

local retailers will ~ MOUNTAN B I normeast | March 19, was picked
display the bike. ['mellehesm'aems,ﬁzzyﬂmyBig&Buzzy' lmmmmama,ma} up by WNNX (99X)
Experience This. After 10 In April, the label = = T 7> Atlanta PD Brian

Philips from the
import single. (Philips
got the ball rolling
with Silverchair’s “To-
morrow” as well.)

is going for Spanish
and modern rock
radio airplay with
the Spanish and

. EAST NORTH CENTRAL
L Chantay Savage, | Will Survive

T

years of touring and

recording, the members of
the Mr. T Experience have
finally quit their day jobs in

order to tour with Green English versions of _ MIDDLE ATLANTIC ¢
Day in Europe through “Fat Randy.” A sep- ‘ WEST NORTH CENTRAL Smokin' Armadillos, Smokin’ Armadiifios|  This week, the song
May. The band tours the arate video was _ Gravity Kills, Gravity Kifls i l‘[ A—;,“ = debuts at No. 40 on the i
U.S. this fall. The punk ”,‘adeff‘ﬁ' Eachaene r " SOUTH ATLANTIC 7 I\f]f’dfm Rock Tracks | Heating Up. Marry Me
gem “Ba Ba Ba Ba Ba,” sion of the song. o I ) L Chantay Savage, ! Will Survive ghaage « Jane’s self-titled 550 Music
from its seventh album, The label is also Bill Wh *TAC';‘C o ‘ e = ] As with “Tomor- debut bows at No. 24 in
“Love Is Dead,” on Look- creating a tongue-in- | BillWhelan, Riverdance S [\ row” Epic gaveawaya | o\ Ll Regional
outl, is being reserviced to | cheek Spanish TV T few thousand copies of | gong1,0 and at No. 25 in
modern rock radio this commercial 4 la the l Tern Clark, Terri Clark the import single of | . \yiiqie Anantic
week. K-tel spots, which i S e Drugs” to key retail Regional Roundup this
o oo o P [e]¢
will air in April on I outlets after 99X start- | oo\ "Ten of the album’s

ed playing the song.
Ross Pira, Ammonia’s product

Univision and public- 12 tracks are in the movie

their Epitaph debut, “Firme,”
with vocals sung in Spanish. The
midline-priced set is due Tues-
day (26).

Joshua Rosenblatt, market-
ing manager at Epitaph, says
that the band’s “almost Dead-
head-like” legion of fans will pick
up the set for its novelty value
and that the label hopes to erack
the Spanish rock marketplace.

access stations in Spanish mar-
kets. The spot will also run on
such regional rock video shows
as Portland, Ore.-based
“Bohemia After Dark” and Den-
ver-based “Music Link.”

The English-language version
has sold 27,000 units, according
to SoundSean, since its October
1995 release.

Select retail stores will give

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.
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EAST NORTH CENTRAL

. Chantay Savage | Will Survive
Stabbing Westward Wither Blister Burn + Peel
. 3T Brotherhood

Kenny Wayne Shepherd Ledbetter Heights
Lonestar Lonestar

The Nixons Foma

Dog's Eye View Happy Nowhere

. Terri Clark Terri Clark

The Corrs Forgiven, Not Forgotten

. 2 Unlimited Hits Unlimited

-

SOUTH ATLANTIC

1. Chantay Savage [ Will Survive

2. Kilo Get This Party Started

3. Stabbing Westward Wither Blister Burn + Peel
4. Lonestar Lonestar

5. Deborah Cox Deborah Cox

6. Dog's Eye View Happy Nowhere

7. Terri Clark Terri Clark

8. Jerald Daemyon Thinking About You
9. D.J. Kool | Got Dat Feelin'

0. 3T Brotherhood

manager at Epic, says 34 of the
45 singles given to Tower in
Atlanta and 42 of the 50 singles
at the 13-store Newbury
Comics chain based in Boston
have already sold.

David Massey, the senior
VP of A&R at Epic who signed
Silverchair and Ammonia, says
the reception to “Drugs” when

“If Lucy Fell,” starring
Sarah Jessica Parker.

cards in poses similar to those
in the controversial Calvin
Klein underwear ads. The
band’s clip for “I Really Want-
ed You” airs on MTV’s “120
Minutes” on Sunday (24).
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R&Bin’ Trio. R&B Foundation co-founder Bonnie Raitt, center, is flanked by
Johnny “Guitar” Watson, left, and Bobby Womack during the foundation’s Pio-
neer Awards show, which was held at the Palladium in Los Angeles. Watson and

Womack were among the 1996 Pioneer Award honorees.

H BY J.R. REYNOLDS

In an effort to quickly capture as
broad a consumer base as possible
for Perspective/A&M artist Ann
Nesby’s solo debut, “I’'m Here I'or
You,” the label is releasing to radio
and retail a three-track single,
dubbed a tripack.

Perspective co-founder Terry
Lewis says the goal of the tripack is
to establish Nesby as an album
artist, as opposed to a singles-driven
act. “Ann Is so multidimensional, it’s
hard to identify her exact target

IN DEMAND: Perspective act Solo has come up a win-
ner with its self-titled debut set (Billboard, Aug. 5, 1995),
which has sold 380,000 units, according to SoundSecan. The
group is part of a wave of young R&B acts that are min-
ing the classie soul sound, and “Solo” is the only debut
nominated for a Soul Train Award in the album of the year
category.

Sets by Jodeci, Xscape, and TLC round out the nomi-
nees.

“Solo” has been on the Top R&B Albums chart for 26
weeks; this week, it is No. 11.

Consumers are not the only ones to notice the act’s tal-
ent. Columbia crooner Michael Bolton was apparently so
impressed with Solo that he invited the group to open for
him on his European tour,
which runs Feb. 28-Tuesday

| Solo’s Success Puts It In Class By Itself;
More Loud-ness; Code Blue’s ‘Prisoners’

.soundtrack, is also on its debut album, “Sound Like This,”

(26).

Upon completion of its inter-
national gigs, Solo will hook up
with Jive’s R. Kely, who
begins touring April 4.

The
Rhythm
and the

Blues

LOUD MAKIN’ NOISE:
Loud Records is in the midst
of its heaviest release schedule
in its five-year history, with
seven sets scheduled to street
between now and the end of
summer.

Loud founder/president Steven Rifkind says the label’s
beefy drop: calendar is a direct result of Loud’s revamped
deal with distributor RCA.

Look for Loud debut albums by rap acts the Cella
Dwellas in March and Sadat X in June; the debut of rap
act Delinquent Habits (the first release by Paul Stew-
art’s PMTP Records, which recently entered a joint ven-
ture with Loud) June 18; Wu-Tang Clan’s second set July
2; the debut of rap act Xzibit and Mobb Deep’s much-
awaited second set, in August; and the debut album by
R&B vocalist Yvette Michelle, whose current single,
“Evervday & Everynight,” is receiving airplay nationally.

Also, Raekwon’s second single, “Rainy Days,” from the
artist’s acelaimed debut dise, “Only Built 4 Cuban Linx
..., 1s due out in June.

SOUNDTRACKS: Code Blue/Atluntic Records is releas-
ing an all-blues soundtrack to the New Line film “Heaven’s
Prisoners” July 2.

The set was produced by Peter Afterman and Phil
Joanou and features work from some of the world’s most-
noted blues artists, such as Junior Wells, Albert King,
Buddy Guy, B.B. King, John Lee Hooker, and Stevie
Ray Vaughan (Billhoard, March 16).

The set also features a track {rom Code Blue act the
Hoax, an English band with members in their early 20s
(Music to My Ears, Billboard, April 1, 1995).

“Twenty Ton Weight,” the group’s contribution to the

by J. R. Reynolds

and has an accompanying videoclip.

Look for the Hoax’s sophomore set and a U.S. concert
tour this spring.

Warner Bros. has released the soundtrack to “Girl 6,”
the 20th Century Fox film directed by Spike Lee. The set
is special because it features hit tracks penned by §—
including “Nasty Girl,” “Erotic City,” “The Screams Of
Pussion,” “The Cross,” and “How Come U Don’t Call Me
Anymore”—along: with three new tracks from his pur-
pleness: “She Spoke To Me,” “Don’t Talk To Strangers,”
and “Girl 6,” which is the lirst single.

MO’ MUSIC: Sin-Drome artist Bobby Caldwell, who
recently returned to the U.S.
(rom a tour of Japan that boast-
ed 23 sold-out dates, is promot-
ing “I Give In,” from his latest
set, “Soul Survivor” . .. Eclec-
tic R&B music lovers should
mark April 30 on their calen-
dars in preparation for Ivan
Neville’s still-untitled second
Iguana Records album. Among
the artists slated to guest on
the set are Rolling Stones gui-
tarist Keith Richards and
drummer/producer Steve Jor-
dan . . . Italian label Irma Records has released ‘Juice,” an
acid-jazz compilation feast on its Flying Records U.S.,
which is also the distributor. The album is the label’s first
domestic set, and it’s a winner . . . Timothy “Headliner”
Barnwell, co-founder of Arrested Development, is pro-
dueing a set through his CoatTail Productions for his new
group, Nu Seed. No word yet on whether EMI will exer-
cise its option to release the album when it is complete or
will let the artist shop it to labels.

One of the most interesting releases of 1996 came out
with little fanfare: “Muir Woods Suite” by George Duke
on Warner Bros. features some of the familiar jazz riffs
for which the artist/producer/arranger is known but offers
a definite creative departure. The set is broken into seven
movements, which are colloquially deseribed as “phases”
on the CD and are performed by Duke on piano, Stanley
Clarke on bass, Chester Thompson on drums, and
Paulinho DaCosta on percussion, with L’Orchestre
National De Lille, conducted by Ettore Stratta (Home
& Abroad, Billboard, Feb. 17).

On April 2, Blue Note will release “The New Groove:
The Blue Note Remix Project—Vol. 1.” The set is a col-
lection of classic juzz songs that have been remixed by
some of today’s more promising producers, such as the
Angel, Large Professor, Guru, DJ Smash, Michael
Franti, the Roots, and Easy Mo Bee . .. Boca Raton,
Fla.-based Street Street Music is back with two rap
releases: “Hi De Ho” by South Side P’ride and “Sex” hy

(Continued on page 43)

market,” says Lewis. “We need to
pull in various markets at the same
time. To section one [market| ofi" and
leave the others
behind is a big
mistake.”

“I'm Here For
You” is composed
of 13 songs from
a variety of gen-
res and leatures
such noted musi-
cians as guitarist
Paul Jackson Jr.,
saxophonist Gerald Albright, bassist
Freddie Washington, and drummer
Ricky Lawson.

Producers of the project include
Steve “Silk” Hurley, Jimmy Jam and
Terry Lewis, Jimmy Wright, and
Joe Powell.

The album utilizes the Perri Sis-
ters for background vocals, as well
as former Mercury vocalist Jameci-
a, who is Nesby’s daughter.

The tripack features the gospel
track “Lord I Need You,” dance tune
“A Witness,” and R&B ballad “T’li Do
Anything For You.” It will be ser-
viced to radio and retail April 16.

NESBY

Ann Neshy Makes Solo Sounds

Perspective Set Expands Singer’s Audience

“I’m Here For You” arrives in
domestic stores May 7. An interna-
tional date has vet to he announced.

The Minneapolis-based artist
wrote or co-wrote every song on
“I'm Here For You” and says lyrics
are a key component in her music.
“This album is about relationships:
emotional, physical, and spiritual,”
says Nesby, whose songs are
licensed through New Perspective
Musie.

Nesby has also penned titles for
Sounds Of Blackness, Patti LaBelle,
and Gladys Knight. She is managed
by husband, Tim Lee.

In keeping with the set’s positive
theme, a portion of the sales pro-
ceeds from “I'm Here For You” will
benefit a yet-to-be named AIDS
organization.

“It’s our way of helping to give
back to the community,” says Nesby.

Despite the perception among
many consumers of Nesby as a spir-
itual-only artist—the result of being
the lead vocalist of the Grammy-
winning Perspective act Sounds Of
Blackness—Nesby says there's more

(Continued on page 27)

MJJ’s Men Of Vizion Set Sights
On Fans Of Harmonious Sounds

l BY MARLYNN SNYDER

NEW YORK—MJJ/Sony hopes that
its street-smooth quintet Men Of
Vizion has a prophetic sonic insight
into today’s youth as it prepares for
the May 14 release of “Personal.”

Men Of Vizion comprises George
Spencer 111, Corley Randolph, Des-
mond T. Greggs, Brian L. Dermus,
and lead singer Prathan “Spanky”
Williams. The group, which is man-
aged by Jade Productions, formed
while Spencer, Dermus, Greggs, and

2andolph were attending New York’s
LaGuardia High School of Musie and
Art.

Ultimately, the group came to the
attention of M.JJ through the album’s
executive producer, Teddy Riley, who
mentioned it to label founder Michael
Jackson in 1993 and played him a few
demo tracks.

The group’s music has a classic
R&B feel. Greggs says, “With Tony
Rich and D’Angelo blowin’ up, we're
here to prove that intimate song-
writing in R&B is coming back.
We’re writing songs that everyone
will understand.”

Men Of Vizion’s songs are licensed
through Donril Music Sweet Mel-
odies, Syd-O Music, and Olinda-0
Music.

MJ.J president Jerry Greenberg
says, “[Men Of Vizion] has today’s
sound: great harmonies, great sound,
and great production. Teddy has
been working on the project for two
vears, and the timing is right now to
release the record.”

The Brooklyn, N.Y.-based 20-
something group is geared to a

female demographic, and Greenberg
says that “House Keeper,” the first
single, sends a message to women:
“It says that men can really take
care of them and treat them like they
want to be treated.”

“House Keeper” is a smoothed-out
cover of the 1977 Jackson 5 tune
“Show You The Way To Go,” which
was included on the “Money Train”

MEN OF VIZION

soundtrack.

U.K. radio station Choice F'M has
already been serviced with the sin-
gle, and the label hopes that airplay
will help to establish an early fan
base for the group in the U.K.

At press time, an international
album release date had not been
announced.

According to Sony 550 urban
musice division VP Vivian Scott
“House Keeper” will go to R&B
radio in early April and will hit retail
April 16.

(Continued on page 27)
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TOP R&B ALBUMS.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,

AND PROVIDED BY SoundScan®

* % * PACESETTER ®* % %
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x x - =
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(O Albums with the greatest sales gains this week. ®Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units (250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's targest unit
increase, Pacesetter indicates biggest percentage growth. Heatseeker impact shows albums removed from Heatseekers this week. indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, Inc.

Billboard’s Record Retailing Directory

Billboard’s Record Retailing Directory provides the accurate

The #1 Choice Of The Record

Bilbecre
1435 REGORD REAILIG DiRtclon |

information you need to reach record retailers and sell them your
products and services.

Relied upon by the entire record and video industry, Billboard’s
Record Retailing Directory contains over 7,000 listings of full-line

record stores featuring chain stores, chain headquarters and independents.

Industry leaders agree—this source of reliable information is too valuable to be
without. To order your copy at $145 plus $5 shipping and handling ($12 for
international orders) call (800) 344-7119. In NJ call (908) 363-4156.
Or send check to:

Billboard Directories, Dept. BDRD3036, P.O. Box 2016, Lakewood, NJ 08701.

Get a jump on your competition! Order bulk copies for your entire
sales staff and marketing team — call us today for special rates!

Please add appropriate sales tax in NY, NJ, PA. CA, TN, MA, IL & DC. Orders payable in U.S. tunds only.
Please make any necessary name and address corrections above. All sales are final.

NESIC/VIDE DEALERS & LMY NEABRBANTERS

BDRD3036
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R&B SINGLES A-Z

Billboard.

FOR WEEK ENDING MARCH 30, 1996

- TITLE (Publisher — Licensing Org.) Sheet Music Dist.
30 1,2 3,4(SUMPIN' NEW) (T-Boy, ASCAP/Boo Daddy.
ASCAP/Soreen Gems-EMI, BM) HL
- 14 50'CLOCK (ARALC, ASCAP/Deez Nutz, ASCAP)
80  AINT NOBODY {Copyright Contro) hich R rIDeT
Compiled from a national sample of airptay supplied by Broadcast Data Systems' Radio Track service, 93 R&B stations 81 AINTNO LOVE AND HAPPINESS (N Green, BMyving, BWVTID, Compited from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report nu
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross- BVVSwectness, BV L W of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. SoundScan®
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart 55 AINT NO PLAYA (rckA-Y¥ay, ASCAP Rag Top, BMYWamer- I ll 111]
I_ Tamertane, BMVintersoope Pear, BMIArthony Forie, BMD
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=z TITLE o |5 | = | TITLE AMENACE...) (Face 2 Back ASCAP/Talest Tree, ASCAP Utben 2l |5 mie 2|z |8 mme
Bl ARTIST (LABEL/DISTRIBUTING LABEL) | T | % | ARTIST (LABEL/DISTRIBUTING LABEL) Agenda, ASCAP/PulyGram Ikl ASCAP) Z 15| 2 | ARTIST (LABEL/DISTRIBUTING LABEL) Z | 3| 2 | ARTIST (LABEL/DISTRIBUTING LABEL)
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Kris Needs ‘Love’; Secret Life Has It In Threes

SECRETS: Kris Needs has finally
done it. With “Love Me Now” by his act
Secret Knowledge, the UK. produc-
er/writer has at long last come forward
with a track that balances the artfully
abstract keyboard tone that his loyal
underground disciples demand with the
steady house force required to rise
from the electro-pop ghetto. Collabo-
rator/vocalist Wonder has made
notable strides as a stylist capable of
weaving bewitching mantras one
moment and unleashing a little diva
sass the next. Factor in the quirky
genius of Ashley Beedle, who con-
tributed to the song’s creation, and you
have the stuff of which breakaway hits
are made.

Commercially available on the mighty
deConstruction Records at the top of
April, “Love Me Now” on test pressing
has been gathering rabidly positive
response from DJs throughout much of
Europe and the U.K. for several weeks.
The double-pack of remixes shows the
act tweaking the track into a haunting
trance anthem and then completely rein-

venting it as a handbag-swingin’
anthem. Something for everyone, as
they say. The full-length “So Hard” is
near completion and is set for summer
release. We hope a stateside label will be
on board by then.

Got room for another act with a
“secret”? Silly wordplay aside, fellow
U.K. club act Secret Life is back in
action with “Love, Love, Love,” a
mouthwatering platter of strings and
beats that expands upon the group’s
1994 hits “As Always,” “She Holds The
Key,” and “Love So Strong.” The leg-
endary Frankie Knuckles produced
the song, with keyboard input from
Satoshi Tomiie and Terry Burrus.
Adding to the formidable star-power of
this package are mixes by David
Morales, the Playboys, and Platinum
People. For good measure, a fresh
Brothers In Rhythm reconstruction
of “Love So Strong” pops up as a CD
single bonus cut.

Not bad, eh? Well, the real juice of
this effort is provided by Life-mates
Paul Bryant and Andy Throup, whose

/]

gy i

Mags In Control. New Orleans-rooted DJ Mags, shown above, was the headlin-
ing spinner behind the turntable decks for the annual Fat Tuesday/Mardi Gras
celebration at Ruby Fruit Jungle, a popular local nightclub. Steeped in progres-
sive house and tribal music, the event drew more than 10,000 partygoers. In
addition to regular gigs at that venue, Mags is a fixture at a variety of nightclubs
in the area and is writer/publisher for her self-titled clubland tip sheet.

composition and performance are
steeped in old-school soul and disco rev-
erence, They bring the meat to the
table for Knuckles and company to
carve up and cook. Fortunately, none of
the producers involved get so carried
away that essence of “Love, Love,
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by Larry Flick

Love” disappears.

As with Secret Knowledge, an album
is nearly finished and is slated for sum-
mer impact. Pulse-8 has the project for
the U.K. and Europe, while Radikal has
it for the U.S. Can’t wait.

Also carrying the title “Love, Love,
Love” is the latest from Those Guys,
aka Baltimore’s enduring Basement
Boys. This one layers violin samples
from Jean-Luc Ponty’s “Computer
Incantations For World Peace” into a
muscular house beat. The end result is
a curveball that invites DJs to brighten
their floors with a new sound or two.
Available on the Liaison-distributed
Basement Boys Records.

CHRISTEN ING PAGODA: There has
been endless speculation in recent
weeks regarding the initial signings to
the fledgling Pagoda Records, the
multi-genre label formed by Junior
Vasquez, his manager, Jane Brinton,
and industry veteran Dennis Wheeler.
The label will officially launch April 2
with Peter Lazonby’s “Wave Speech,”
a hypnotic tribal-trance instrumental
crafted with the minute detail and com-
plexity of a classical composition. New
York club insiders already know the
track from its popular demo life when it
was also known as “The Guitar Song.”

Indulgent in a most compelling way,
Lazonby succeeds in distracting the
mind from everything except his
sprawling melody and rhythm with
wholly intangible methods. You simply
need to go there yourself to fully com-
prehend. Vasquez contributes a force-
ful remix of “Wave Speech” that
streamlines the groove and slightly
condenses the melody, while smartly
keeping what makes Lazonby’s origi-
nal creation so special.

Roster additions will be unveiled
shortly, as will a likely major-label dis-
tribution deal. “Wave Speech” and the
album that will follow it May 28 will be
distributed nationwide by Independent
National Distributors Inc. Not on the
Pagoda agenda is the single release of
“Rex” by ATMA, as we previously
reported. That track has been licensed
for inclusion on a Vasquez beat-mixed
compilation planned for release on the
label early this summer.

IN THE MIX: The pace of releases
from Tribal America never really slows
down, but the spring looks like it will
be a particularly plush time for the
label.

On the album front, there is “Absol-

utely Fabulous,” which documents such
highlights from the Positiva U.K. cata-
log as “Let Love Shine” by Amos,
“Everybody Party” by D’Enrico, and
“Respect” by Judy Cheeks. “House
Foundations” explores the harsh and
primal beat territory broken by
Spooky (“Little Bullet”) and D.O.P.
(“Take Me”), among a bunch of others.
Not for the pop at heart but nourishing
to the soul of true musical adventurers.

On the singles tip, there is “Walk!”
by Size Queen Featuring Paul
Alexander. Thanks to Peter Rau-
hofer’s militaristic drums, this is good
for a twirl or two, though it gets a tad
monotonous after a while. Perhaps we
are spoiled by the more saucy vamps of
Alexander’s previous recordings to set-
tle for a mere “walk for me” chant. Far
more pleasing is “What Do You Want”
by Fallout Shelter Featuring Dihann
Moore, which is more traditionally
song-driven and propelled by Moore’s
spicy presence.

Moving beyond the Tribal realm,
what a thrill it is to stumble upon some-
thing new by the reclusive Robert
Owens. He resurfaces on the U.K.-
based Musical Direction label with the
ironically titled “Was I Here Before,”
elbowing into post-production excess
with interpretations by no less than
Farley “Jackmaster” Funk, Farley &
Heller, Ollie Dagois, and Loveland
spread out over three records.

Starting with Owens’ original pro-
duction, his voice is as expressive and
engaging as ever, and his lyrics are con-
templative and intelligent. Musically,
“Was I Here Before” travels down
every trend path possible, with Farley
& Heller’s vigorous Fire Island remix-
es forming the most suitable union with
the song and performance. In the end,
this single is little more than a frus-
trating tease, since Owens will likely
withdraw from view within moments.
We can only cross our fingers and hope
he reconsiders.

Speaking of perennial favorites,
Donna Summer’s vintage “State Of
Independence” single has been re-
dressed by DJ Dero, Jules & Skins,
and Murk. With such a lineup, it should
be little surprise that this Manifesto/
Mercury U.K. 12-incher is a buffet of
ideas, ranging from hi-NRG to deep
house. Summer’s voice is a timeless
treasure, and the song fares well, re-
gardless of the context. One for die-
hards to embrace while we all send pos-
itive thought waves into the universe
that La Donna will be signed and make
some new music ASAP

B ETWEEN THE BEATS: With
countless compilations continuing to
saturate the street, it takes a little
imagination to rise above the glut. The
festive folks at Thump! Records display
that as well as a quirky sense of humor
with “Old School Boogie,” an album of
14 oldies that share the word “boogie”
in their titles.

Didn’t think there were that many
songs with such challenging lyrical
fare? Think again, kids. Besides the
obvious “Boogie Oogie Oogie” by A
Taste Of Honey and “I'm Your Boogie
Man” by KC & the Sunshine Band,
there is “Jungle Boogie” by Kool & the
(Grang, “Boogie Fever” by the Sylvers,

“Get Up And Boogie” by Silver Con-
vention, and our personal fave, “Bertha
Butt Boogie” by the Jimmy Castor
Bunch, among others. Way more fun
than you will ever feel free to admit out
loud.

Chicago’s Prescription Records does
its share to keep the (ahem) hallowed
concept of boogie alive in clubland with
“Dancefloor Boogie Delites,” a cute
new EP series that openly harkens
back to those old jams for influence,
while mining plush new house ground.
First up is “Pop, Dip And Spin” by Ron
Trent, a dubby 17’1 rumbler fueled with
shoulder-shakin’ percussion and jittery
synth loops. If only Trent had factored
in lyries and vocals, this could be a
mainstream smash. Maybe next time.
The equally potent flip-side jam,
“Morning Fever,” playfully ignites
memories of such bizarre dance moves
as the bump and the bustop. Geez,
aren’t some mental pictures too hard to
face?

It is not often that you hear about
mobile DJs making the transition into
music production. As a rule, most tend
to follow a path that keeps em far from
the area of the industry that encour-
ages such a transition. But New Yorker
Jingo is making that move with the
impressive “Back To The Under-
ground,” a seven-cut EP of deep house
dubs on Backroom Records. He has
assembled a broad range of floor-
friendly ideas, with “Take Me Away”
standing out with its sultry sound-
effects, jazzy keyboard colors, and
hooky diva-sampled chorus. We need to
hear more from this promising talent.

Finally, EMI inches back toward the
dancefloor with its signing of London-
based belter Geoffrey Williams, whose
R&B-inflected pop/house single “1
Don’t Want To Talk About It” is an act-
ive import seller. The label is throwing
promotional support behind the jam—
which has been touched by the groove
input of Todd Terry and Armand Van
Helden—and is putting together an
album for tentative late-spring release.
Watch Williams; he has multiformat
success written all over him.

s Danee
Bureakouss
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Billboard's First Annual
Dance Music Summit... you missed______

E) The First Ever American Concert Appearance by
International Sensations M People and [:Ream

»  The Launch of International Hits Including:
“Love N’ Happiness” by River Ocean featuring India
and
“Beautiful People” by Barbara Tucker

> Live Performances by Dance Legends:
Martha Wash Ten City Paul Parker

If you missed the Second Annual
Y Pance Music Summit... you missed
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¥

¥ The Historic “Divas Unplugged” Featuring Clubland Stars
Joi Cardwell Kristine W.
Jimmy Somerville Eve Gallagher

9 The World Premiere of Gloria Estefan’s
Award Winning Music Video “Everlastiag Love”

Y Live Performances by Legends
Frankie Knuckles Laura Branigan

‘Y and rising stars ...
| Janice Robinson Dajae

Meechie Abigail

vw.r -
{You never know what will happen
this year so don’'t miss out M

)

CONTACT:  Maureen Ryan

Billboard Magazine, 1515 Broacway, 14th Floor,
New York, NY 10036

(212) 536-5002 PH - (212) 536-5055 FAX

VWATCH BILLBOARD FOR DETAILS!

wwWw americanradiohistorv com

ZEN


www.americanradiohistory.com

= S —
Billboard “ﬂ IIANI:E MIISI[: !
[
I [ I |
FOR WEEK ENDING MARCH 30, 19!;6 ™ |
CLUB PLAY MAXI-SINGLES SALES
pid COMPILED FROM A NATIONAL SAMPLE 2z COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANCE RETAIL
w «|e O-'E OF DANCE CLUB PLAYLISTS. - <@ G STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN. INC. - SondScan
24 Zm =3 €<l TITLE ARTIST 24 % 3| €< TILE ' III"" ARTIST
2| 3% | oux | 20| LABEL & NUMBER/DISTRIBUTING LABEL T2 |32 | | TS| LABEL & NUMBER/DISTRIBUTING LABEL
* x xNO. 1% x * , * x xNO. 1% x %
g 6 / SALVA MEA (SAVE ME) CHEEKY 008/CHAMPION 1 week at No. 1 ® FAITHLESS 11 1 1 4 | WOO-HAR! GOT YOU ALL IN CHECK (M) (T) (X) ELEKTRA 66050/EEG 3 weeks at No. | ® BUSTA RHYMES
@ 3 8 | TRES DESEOS (THREE WISHES) EPIC PROMO @ GLORIA ESTEFAN @ 2 2 5 | DOWN LOW (NOBODY HAS TO KNOW) (1) (T} (X) IVE 42372 ® R.KELLY FEAT. RONALD ISLEY
3 1 3 7 | LUCKY LOVE ARISTA |-2980 @ ACE OF BASE * * * GREATEST GAINER AR
4 b 10 8 | AIN'T NOBODY WORK 78229/COLUMBIA @ DIANA KING @ 50 2 | RENEE (M) (T) ISLAND 854585 & LOST BOYZ
(] 7 [ 9 [ 9 ] awvmeLuvvosarosn oos ; LLEATRAZ 4 | 3 | — | 2 | DOINIT/I SHOT YA (T) DEF JAVIRAL 576121ASLAND ® LL CooL J
(6)] 10 | 13 | 8 | LIGHT YEARS wORK 78077/COLUMBIA ® JAMIROQUAI
@ 14 21 4 HYPER-BALLAD ELEKTRA 66043/EEG @ BIORK @ NEWD 1 SR ETIORE R R(:éj;or HOT SHOT DEBUT* * % U BELES 2
8 9 14 7 RUMOUR LAVA 95649/ATLANTIC @ BEL CANTO
9 | 4 | 1 [ 10 ] THENEW ANTHEM locic 59034 N JO! FEATURING MARK FRANKLIN AND NIGEL CHAMPION TN | | USSR SRS I IS
17 24 4 WHAT A SENSATION MAW 0005/STRICTLY RHYTHM KENLOU 4 > i . -NOCONEE LOE R RGO 5052 AR ST —— ¢ TOTAL |
@ 18 | 20 5 FEELS SO GOOD (SHOW ME YOUR LOVE) GROOVE NATION 56004/UNIVERSAL LINA SANTIAGO (23 165 192 2 m’li:ioli/;?:i:x;2;:&122;;943 - ..DiiSZiHBiZ)E(
L . é B WHO DO U LOVE misia 12043 b G Ve 17 17 5 I WILL SURVIVE (1) (X) RCA 64491 © CHANTAY SAVAGE
13 8 2 10 | THE WINDING SONG SIRE 66019/EEG DOUBLEPLUSGOOD
22 | 85 | 3 | SWEET DREAMS nca 64508 ORI (11)| NEWD 1 | HYPER-BALLAD (T} (x) ELEKTRA 66043/EEG @ BJORK
T BT 3 | SET ME FREE 1HIBAN 24880 e 12 | 12 | 14 | 21 | BE MY LOVER (T} (X) RCA 64445 LA BOUCHE
16 | 19 | 23 [ 6 | THIS IS THE WAY stocknoLM impoRT E-TYPE 13 | 11 } 6 WSS PU-GEE-LA (M) X) RUFFHOUSE 7194/COLUMBIA ¢ FUGEES
17 12 7 7 P e e e SEVoNT 14 | 14 10 | 10 | FEELS SO GOOD (SHOW ME YOUR LOVE) (T) (X} GROOVE NATION 56004/UNIVERSAL LINA SANTIAGO
2 | B 1 TRANCETWORIOTC * KL 15 | 13 15 3 DEAD PRESIDENTS/AIN'T NO NIGGA (M) (T) (X) ROC-A-FELLA 53233 ® JAY-Z
19 | 20 | 27 5 JUSTIFY STRICTLY RHYTHM 12407 THE GIRL NEXT DOOR b : - g AT OYSDCOEL Latp ) DALIE
20 | 13 | 8 | 9 | MusicaESMIVIDA (ROBI-ROB'S BORIQUA ANTHEM PT.il) MCAIMPORT  C+C MUSIC FACTORY 290 - 127 z:::oA‘Z?Z)S::;T;:H?M)BiR (; G;FF::;Z; “S b2 (Y IHIEr: FEAT‘.MFE\T::ZV"Z:Z
M) (T) (X} BAD BOY 7-9049/ARISTA
@ ERE g LOVE HAS NO NAME REPRISE 13644 BABBLE 28 ) == 2 ESA NENA LINDA (T) (X) GROOVE NATION/SCOTTI BROS. 78065/ALL AMERICAN ARTIE THE 1 MAN PARTY
(% iz §[7J i DON'T STOP (WIGGLE WIGGLE) AUREUS 1200 ® THE OUTHERE BROSTHERS 20 | 10 7 BTl SET U FREE 1) 00 STRCILY ReIYTHM 12428 r—
REACHIN’ JELLYBEAN 2508 INSTINCT
24 | 16 | 15 | 8 | IMITATION OF LIFE sie 66049EG BILLIE RAY MARTIN 21| UG L UL D N NIV 0N T pUIRRISTATEP 974 ¢ BRANDY
@ 23 | 16 | 26 | EVERYBODY BE SOMEBODY (1) (X) MAW 0007/STRICTLY RHYTHM ® RUFFNECK FEAT. YAVAHN
* % * POWER PICK* % * 23 | 4 — | 2 | REAL LOVE (x} APPLE 58544/CAPITOL ® THE BEATLES
() @ | | 2 | THESOUND Loac o3 Hle 25 | 18 | 4 | 1,2,3,4 (SUMPIN' NEW) (T) TOMMY BOY 721 @ COOLI0
26 | 29 | 35 | 3 | IDONTWANT TO TALK ABOUT IT HANDS ON iMPORT CEORRREVAWICOAMS 25 | 21 | 13 | 3 | FIREWATERENVY (T)VOLATOR I54GRELATVITY @ FAT JOE FEA™ RAEKWON, ARMAGEDDON, PUNISHER
21 | 15 | 12 | 15 | FREEDOM (MAKE IT FUNKY) STRICTLY RHYTHM 12420 EEACKIMAGIC 26 | 22 | 26 | 29 | missing m oo arLantic 86206 ® EVERYTHING BUT THE GIRL
S5 | O Ny e (Wisar TOULSo I fml oo MERNESSAIMITCRELL 21 | 16 | 5 | 3 | KEEP ON, KEEPIN' ON (1) FLAVOR UNITEASTWEST 66044/E€G @ 1C LYTE FEATURING XSCAPE
31 | 36 4 INSIDE OUT 550 MUSIC 78233/EPIC ® CULTURE BEAT % | 4 5 O'CLOCK (T) MCA 55076 © NONCHALANT
* * * HOT SHOT DEBUT % x % NEWD | | | FEEL THE MUSIC (T) (x) STRICTLY RHYTHM 12430 PLANET SOUL FEATURING BRENDA DEE
NEW ) 1 MAKE THE WORLD GO ROUND CHAMPION {MPORT SANDY B. 30| 19| 2 6 OOH BOY/SLEEPING WITH AN ANGEL (M} (T) (X} ARISTA 1 2983 REAL MCCOY
8 | - 2 | SUNDAY AFTERNOONS KRASNOW 55184/MCA VANESSA DAQU 3| 34 | 2 3 | LET ME CLEAR MY THROAT (T) (X) CLR 5218 D.J. KOOL
(3D] 43 | — | 2 | LAND OF DREAMING ciUB 70NE MPORT MASTERBOY (3D)| RE-ENTRY | 6 | MICROPHONE MASTER (1) (X EASTWEST 66020/E€G ® DAS EFX (FEATURING MOBB DEEP)
33 | 26 | 28 | 6 | UNTIL WE MEET AGAIN KING STREET 1036 URBAN SOUL 3 | 3l I ~ | 2 | RITMO LATINO (T} (X) THUMP 2226 LAURA MARTINEZ
34 | 28 | 19 | 9 | LET THERE BE LIGHT REPRISE 43561 ® MIKE OLDFIELD RE-ENTRY 5 | NO REASON TO CRY () (X) QPM 2502/PROFILE JUDY TORRES
35 | 21 | 17 | 11 | DREAM COME TRUE GROOVILICIOUS 006/STRICTLY RHYTHM ANGELA LEWIS 35 | 35 | 27 | 14 | STAYIN' ALIVE (T) () RADIKAL 15562/AVEX-CRITIQUE & N-TRANCE
36 | 36 | 38 5 | GIVE ME THE NIGHT BLUEMOON 95660/ATLANTIC ® RANDY CRAWFORD 36 | 27 3 4 | DO YOU WANT TO (1) (x) SO SO DEF 78052/COLUMBIA ® XSCAPE
31 | 40 | 83 3 | FIND OUR WAY (BREAKAWAY) SUB URBAN 21 KEY TO LIFE FEATURING KATHLEEN MURPHY 37 | 48 | 25 | 4 | ILLUSIONS (M) (T) (X) RUFFHOUSE 78223/COLUMBIA @ CYPRESS HILL
44 | — | 13 | TELLIT TO MY HEART ARISTA PROMO TAYLOR DAYNE NEW ) 1 | BOOM BANGIN' (1) () TRC 09 B-FAM
39 | 4 [ & b LIFT ME UP EIGHT BALL 79 CONNIE & JUNIOR RE-ENTRY 8 EVERYDAY & EVERYNIGHT (T) LOUD 64450/RCA ® YVETTE MICHELLE
40 | 27 | 25 7 | CARNIVAL CUTTING 364 ® 2 IN A ROOM 40 | 33 | 19 7 | CAN'T BE WASTING MY TIME (T) ISLAND 854539 ® MONA LISA FEATURING LOST BOYZ
46 | — | 2 | OOH BOY ARISTA 1-2983 REAL MCCOY 41 | 30 | — | 2 | STRANGE WORLD (1) RCA 64371 @& KE
42 | 30 | 26 7 GEORGY PORGY TRISTAR 36771 3*D NEW ) 1 ONE FOR THE MONEY (M) (T) (X) MOTOWN 860501 ® HORACE BROWN
NEW ) 1 | SEXUALITY WARNER BROS 43676 @ KD LANG 43 | 2 ] ~ | 2 | LOVECAN CHANGE IT/WALKIN’ (T} (Xi VIRGIN UNDERGROUND 38538VIRGIN FRANKIE KNUCKLES FEAT. ADEVA
4 | 39 | 32 7 MOVIN' UP RCA 64479 DREAMWORLD RE-ENTRY 14 | TO DESERVE YOU (T) (x) ATLANTIC 85531/AG ® BETTE MIDLER
48 | — | 2 | WALK! TRIBAL AMERICA 58520/.R.S SIZE QUEEN FEATURING PAUL ALEXANDER 45 | 4 | = 21 | 1MISS YOU (COME BACK HOME) (M) (T) (X) UPTOWN 55132/MCA ¢ MONIFAH
NEW ) 1 YOU'LL NEVER FIND MUSIC PLANT 032 MEECHIE NEW)D 1 TAKE ME HIGHER () UPSTAIRS 114 ENERGY
NEWD 1 | VICIOSA 7vx 8078 SUENO LATINO FEATURING VALERIA VIX NEW ) 1 1979 (1) VIRGIN 38541 o ® SMASHING PUMPKINS
NEW ) 1 2 LUVS GROOVE ON 36/STRICTLY RHYTHM LIFE LINE RE-ENTRY 4 | THE NEW ANTHEM (T) (x) LOGIC 59034 N-JOI FEAT. MARK FRANKLIN AND NIGEL CHAMPION
NEW ) 1 | AMYSTICAL JOURNEY CLEAR MUSIC 1111 GALAXY PEOPLE 49 | 32 l 35 | 27 | FANTASY (M) (T) (X) COLUMBIA 78044 ® MARIAH CAREY |
0| X ] 18 | 13 | CATERPILLAR MOONSHINE MUSIC 88419 KEOK! NEW ) 1 | SHOUT-N-OUT (T) MAW 0008/STRICTLY RHYTHM LOOD FEATURING DONELL RUSH

(O Titles with the greatest sales or club play increases this week. ®Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD
maxi-single availability. © 1996, Billhoard/BPI Communications.

Experience The Power!

Brought to you by Billboard and Monitor, the most comprehensive guide to radio m,lm&,l M JAM-PACKED
"sm a m WITH LISTINGS:

and record promotion — THE POWER BOOK — March 1996 Edition

The most important too} ff)r music; radio and 'pro'mo,tion executives to use every dz'ly! B Radio Stations —
Order_your copy now for just $75 (plus $5 shipping and handling, $12 for 1'nFernat10nal orders). Hﬂm‘ Country, Rock, R&B, Top 40
#“2 Directory Package Deal!” — The Power Book March 1996 Edition AND The Power

Book September 1996 Edition for just $119. Order now & SAVE more than 20% on the P,ln"m"""

September ‘96 Edition! (September ‘96 Edition will automatically mail in September).

To order, or for more information, call (800) 344-7119 or (800) 223-7524. In NY call (212) 536-5174. In NJ call (908) 363-4156. B Radio Syndicators

Or mail this ad with your payment to: Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701, B Top 100 Arbitron Markets
Please add appropriate sules tax in NY. NJ, PA, CA, TN. MA. I1. & DC. Orders payable in U.S. tunds only. All sales are {inal. BDPB3036

B Record Company Promotion
Personnel

32 BILLBOARD MARCH 30, 1996

www americanradiohistorv com


www.americanradiohistory.com

Celebrating The Grammies. MCA Records/Nashville picked up three Grammys
and gathered at a party to celebrate. Shown in the front row, from left, are MCA
Records/Nashville president Tony Brown, the Mavericks’ Raul Malo, and Malo’s
wife, Betty. In the back row, from left, are the Mavericks’ Jerry Dale McFadden,
Nick Kane, and Paul Deakin; Trisha Yearwood; the Mavericks' Robert Reynolds;
Vince Gill; MCA Music Entertainment Group chairman/CEO Doug Morris; and

MCA Records/Nashville president Bruce Hinton.

H BY DEBORAH EVANS PRICE

NASHVILLE—The weeks preceding
the May 14 release of “Hal Ketchum
The Hits” on Curb Records find the
singer/songwriter reflecting on one
chapter of his career and gearing up
for the next. The 14-song collection will
include such Ketchum gems as “Small
Town Saturday Night,” “Past The
Point Of Rescue,” “1 Know Where
Love Lives,” “Sure Love,” and “Mama
Knows The Highway,” as well as three
new cuts, among them the first single,
“Hang In There Superman.”

“I think the 11 hits are a wonderful
chronology of what has got me to

JOE MANSFIELD has been appointed CEO/co-president
of Asylum Records Nashville, ending weeks ol industry
speculation about the label. He joins Kyle Lehning, who
moves {rom president to co-president. One ol Manstield’s
first moves in his new capacity was holding a conference
call with Asylum’s regional promo team.

The 4-year-old label has had major success thus far with
Brvan White. Other artists on the roster include Mandy
Barnett, the Cox Family, Curtis Day, Emmylou Har-
ris, JI) Myers, Kevin Sharp, Thrasher Shiver, and Jerry
Kilgore.

Mansfield, who has extensive marketing experience,

Mansfield CEO/Co-Prez Of Asylum;
CMT Latest Channel In Exec Search

penter, and Trace Adkins . .. The 30th annual CMA
Awards show will be televised on CBS Oct. 2 from the
Grand Ole Opry House, Walter C. Miller will again pro-
duce the show. The CMA’s International Entertainment
Gxpo, better known as SRO, follows Oect. 3-5 at the
Nashville Convention Center . .. Disney Music is dipping
its toe into the local waters, signing Lonestar's Richie
McDonald and re-signing Steve Diamond.

KIDS TODAY: Instead of spending spring break raising
hell in Florida or Cancun, Mexico, about six-dozen Berklee
College of Music students traveled to Nashville March 16-
20 in order to attend panels and seminars on Music Row.
This is the eighth year in a row that the Boston-based col-
lege has sent a contingent,

began in radio in 1961 in his native Texas. In 1965, he joined
CBS Records, where he rose from field rep to VP of mer-
chandising in New York. As
[
bra Streisand, Billy Joel, NaShVIlle

and Pink Floyd. In 1981,

he became divisional VP

for contemporary musie for

RCA Records in New York,

ship. In 1985, he moved to

Capitol in Los Angeles as

VP of sales. As VP of mai-

keting for Cema Distribution, he worked with Bonnie
Raitt, M.C. Hammer, and Heart.

Brooks. He left Liberty to form the Mansfield Group, with
such clients as Brooks, Willie Nelson, and Mark Ches-
nutt. In 1994, he formed Mansiield/Martinovich Associ-
ates, with a client list ineluding Brooks, Wynonna, and
Anderson Merchandisers. He says that he will continue to

VP of marketing, he work-
S
where his acts included e —
Mansfield moved to Nashville in 1990 ag VP of market-
work with Brooks and Wynonna; the other clients will

ed with such artists as
Bruce Springsteen, Bar-

Diana Ross, Kenny Rog- T
ers, and Jefferson Star-

ing and sales for Liberty Records (now Capitol Nashville)
and is eredited as being a major force in breaking Garth
remain with Martinovich. Asvlum is part of Lllektra Enter-
tainment Group.

HELI’ WANTLED: Change continues to be o constant at
Naushville's music television networks. The president’s posi-
tions at TNN and Z Music Television remain open after
the recent respective departures of Kevin Hale and Ken
Yates. Meanwhile, CMT has confirmed that it is actively
recruiting a worldwide director of operations following
the departure of Cindy Painter, who left to become direc-
tor of licensing at parent company Gaylord Iintertainment.
... Borman Entertainment has come to town. The Los
Angeles-based fIirm has opened a Nushville office with VP
Joni Foraker relocating from Los Angeles. Borman man-
ages Faith Hill, Dwight Yoakam, Mary Chapin Car-

by Chet Flippo

and the week has become
very popular with people
here as well. It’s also
resulted in a4 number of
Berklee students getting
jobs in the industry here,
according to Berklee’s
Allen Bush. Warner
Bros. is sponsoring this
vear's trip. ASCAP, BMI,
and SESAC hosted most
ol the workshops. Berklee
alumna Gillian Welch
was the subject of one of
the most popular panels, “The Artist’s Journey.”

THE MOST ECCENTRIC country singer I have ever
met—and that’s going some—is finally the suhject of a tull-
length video documentary. “Cotton Pickin" Smash! The Leg-
endary Stardust Cowboy Movie™ does a fairly good job of cap-
turing the allure and eccentricity of Norman Odom, who
bills himself as the Legendary Stardust Cowhoyv. “The Lege,
as his fans call him, went to high sehool in Lubbock, Texas,
with Joe Ely and was a familiar figure around town, playing
and singing on top of his car: In 1965, he left forr New York
with the goal of appearing on “The Tonight Show.” He was
driving an old Chevy with “NASA Presents The Legendary
Stardust Cowbov”” painted on both sides and a map of the
moon on the roof and stopped in Fort Worth, Texas, to busk
for a few bucks. He was discovered there by a vacuum-clean-
er salesman, who got him together with T Bone Burnett in
alittle studio located under KXOL. That session vielded the
classie song “Paralvzed,” with Burnett dirumming and the
Lege playving guitar and bugle. KXOL put the song on the
air that same day. Mercury’s Ron Oberman signed himto a
singles deal, and he actually charted on local radio stations.
The Lege got on “Laugh-In" and ot her shows but has never

connected with the mainstream. You have to be there to |

appreciate this deconstructionist countryv genius. The filin's
director is Anthony Philputt, who lives in Indianapolis.

Hal Ketchum Hauls Out ‘The Hits’

Curb Artist To Focus On Writing, Not Touring

1996,” Ketchum says, “and the three
new sides are the perfect way to tie
this package together. I recorded
‘Wings Of A Dove,” whieh T sang with
Ferlin Husky when I was inducted into
the Grand Ole
Opry, and I re-
corded a great
ballad, a Tony
Arata song called
‘Satisfied Mind,’
which I huve been
doing in shows for
about a  year.
‘Hang In There
Superman’ [is a
song| I wrote with Roger Cook.”
That song was inspired, in part. by
Christopher Reeve, the actor known
for his portrayal of Superman who was
paralyzed in a horseback-riding acci-
dent. “It’s got a lot of planes to it,”
Ketchum says of the song. “It’s a get-
well message to Christopher . .. It'sun
extraordinary, positive look at the
world we live in. It’s an extremely pos-
itive record and a real groove-driven

KETCHUM

record.”

When asked why he and the label
chose to put together a greatest-hits
package, Ketchum credits the label’s
chiefl with initiating the project. “Mike
Curb has been talking to me about it
for some time,” he says. “It’s a hard
thing for an artist to grasp [his or her|
body of work. I've had great success.
but I'm looking ahead and didn’t real-
ly think about how many songs have
impacted people, have been played on
airwaves, and continue to be, until he
brought it to my attention. Mike Curb
convineed me it was time.”

Dennis Hannon, executive VP/GM of
the Curb Group, says the label plans to
satisfy Ketchum’s existing fan base
with the greatest hits and then expand
his audience by releasing the new sin-
gles. Hannon feels the compilation will
appeal to consumers. “The customer
today is looking for incredible value,”
he says. “I think that the Alan Jackson
record, the Vince Gill record, and cer-
tainly Garth before that point to the

(Continued on page 39)

Cathedrals Are Top Act
At Hearts Aflame Awards

NASHVILLE—The Cathedrals took
home the top honors at the Southern
Gospel Musie Guild’s Hearts Aflame
Awards March 18 at the Ryman Audito-
rium here. The veteran aet won acco-
ludes in the categories of best artist,
male quartet, album, and performance
video of the vear. The show capped the
Guild’s second Spiritfest, a three-day
event that drew almost 4,000 Southern
gospel artists, industry personnel, and
enthusiasts for seminars, showeases, and
special activities.

“This is one of the greatest nights in
Southern gospel music I've ever experi-
enced,” said Cathedrals lead vocalist
Glen Payne backstage at the awards fol-
lowing the group's sweep and his win as
male vocalist.

Hosted by Bill Gaither, Mark Lowry,
and Chonda Pierce, the awards were
taped for broadeast on the Inspirational
Network May 4 at 7 p.m., with a repeal
broadeast scheduled for June 22. Awards
were hestowed in 16 categories and were

voted on by the members of the South-
ern Gospel Mugie Guild to honor excel-
lence in the field of Southern gospel and
for “kecping the flame alive.”

The evening featured performances
by top names in Southern gospel, inelud-
ing the McKameys, the Cathedrals, Jett
& Sheri Easter, the Freemans, Carroll
Roberson, Vestal Goodman, the Kings-
men, and the Christ Church Choir with
Kirk Tallev. Comedian Chonda Pierce
also paid tribute to the late Minnie Pearl.
The show ended with a “pianorama” that
featured the genre’s top keyboardists:
Anthony Burger, Tracy Phillips, Roger
Bennett, Jeft Stice, and Tim Parton.

In addition to Southern gospel’s top
talents, the evening inclucled presenters
from the country music community.
Alabama’s Randy Owen joined kd Harp-
er to present the Heritage Award to
Brock Speer. the legendary patriarch of
the Speer Family who has been per-
forming Southern gospel music for 70 of

(Continned on page 39)

l

The Cathedrals were the most lauded act of the evening at the recent Hearts
Aflame Awards, taking home top honors in the categories of artist, male quartet,
album, performance video, and male artist (for vocalist Glen Payne}. Pictured
backstage after their sweep, from left, are Roger Bennett, Homeland Entertain-
ment director of video production Bethni Hemphill, Payne, Scott Fowler, Home-
land Entertainment CEO Bill Traylor, George Younce, and Ernie Haas.
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COMPILED FROM A NATIONAL SAMPLE
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58 57 59 87 | WILLIE NELSON COLUMBIA 64184/SONY (5.98 EQ/9.98) SUPER HITS 34
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(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth.

Heatseeker Impact shows albums removed from Heatseekers this week. R indicates past or present Heatseeker title. © 1996, Billboard/BPI Communications, and SoundScan, Inc.

Bilboard, Top Gountry Gatalog Albums.
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4 Ogl:DN’T IT BE GREAL...

If YOU COULD TALK TO ALL OF YOUR

- ‘ -
" . “ . CUSTOMERS AROUND THE WORLD,
! _ ‘ . AT THE SAME TIME, IN THE
L 4 SAME PLACE, EVERY WEEK?
\ ® L *
-
S 3
- Y, .=
! YOU CAN WITH

Cai V3 & Biloeare

Every week, Billboard attracts .
everyone.you do business with--
Retail/Distribution, Radio, The Media,
Venves, Recording Studios, Artists/
Managers, Financial Institutions, in 110
countries around the world. Buying an ad
in Billboard is the equivalent of picking up
the microphone and telling them what you're

up to. For 101 years, amazing things have

happened to advertisers in Billboard. v

THINK ABOUT IT!
EVERYONE AT ONE TIME.
IN ONE PLACE.

STEP UP TO THE MIKE ... '

New York: 212.536.5004 LA: 213.525.2307 Nashville: 615;.321.429;4:'.1" London: 44.171.323.6686 |
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' ISSUE DATE: APRIL 27" |

" AD CLOSE: APRIL 2

| With the Oscars right

' around the corner, sound-
tracks are getting their
share of the spotlight.

. Billboard highlights one

| of the most productive
years for this market in its
April 27th special issue.
Coverage will include a
general overview of the
market, reports by Thom
Duffy on activity in
France, Italy, UK, and
Australia, and rankings
for the top 30 titles of the
year.

Contact:
Deborah Robinson
212-536-5016

T ISSUE DATE: MAY4

AD CLOSE: APRIL 9 '
| From April 29-May 1,

Billboard will be hosting
its Seventh Annual Latin

' Music Conference and

Awards in Miami, Florida.
Our May 4th Spotlight
issue gives an overview of
the Conference, including
reports on planned events
and seminars, a list of this
year’'s winners and their
profiles, and general infor-
mation on Conference per-
formers. John Lannert also
summarizes the develop-
ments and trends in Latin
Music over the last year.

Contact.

Angela Rodriguez
305-441-7976
Daisy Ducret
510-524-4718

ISSUE DATE: MAY 4
AD CLOSE: APRIL 9

. Virgin Retail is coming to

the “Big Apple” in April and
Billboard has the inside
bite on the grand opening
of this megastore. Our May
4 Spotlight recaps the his-
tory behind the multi-million
dollar store, including facts
and figures on product
offerings, an exclusive
interview with lan Duffell
(President of Virgin Retail
Group, North America and
Asia Pacific) and a short
first-person address by
Virgin founder Richard
Branson.

Contact:
Lezle Stein
213-525-2329

ISSUE DATE MAY 11

AD CLOSE: APRIL 16

Starting 20 years ago with
the sounds of the Ramones
and the Sex Pistols,

. Modern Rock has evolved
' into a dominant form of
mainstream music.

Billboard's May 11 issue
reviews the progression of
the music, from its NY and
London street roots to its
current triumphs around the
world. Other topics to be
covered include the rela-
tionship between indies and
modern rock, the develop-
ment of the modern rock
radio formal, and a timeline
of the music’s milestones
over the past 20 years.

Contact:
Ken Piotrowski
212-536-5223

) Billbadrd's 200,000
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" Jeepis a registered trademark of Chrysler Corporation.
¥

The Saga started with Lonesome Dove.
The Story, the acclaim, the epic sales
all continue with...

LMM M@MIU RTRY”S

¢ Over 250 Million adult i unpressxons created by extensive
radio campaign on ©, ®CBS & b weswoon ove- networks!

.. * Powerful exposure on VIDEO PIPELUK and “Take One.”
¢ Promotional trailers on all upcoming releases.
~ o In-pack $3 rebate on popular Cabin Fever titles!
¢ Theatrical size poster available!
¢ Timed perfectly for Father’s Day!
¢ Traffic stopping displays available in 6,12,24 & 48 packs!

Larry McMurtry’s Streets of Laredo
Video Sweepstakes — features a grand
prlze of Jeep@ Cherokpe Laredo!

JAMES GARNER SISSY SPACEK SAM SHEPARD
“LARRY McMURTRY'S STREETS OF LAREDO”

RANDY QUAID NED BEATTY WES STUDI CHARLES MARTIN SMITH
GEORGE CARLIN ALEXIS CRUZ KEVIN CONWAY JAMES GAMMON
AND SONIA BRAGA ExecutrivE ProDUCERS SUZANNE pE PASSE ROBERT HALMI, JR.

LARRY MCMURTRY DIANA OSSANA anp LARRY LEVINSON

Basep oN THE NOVEL BY LARRY MCMURTRY TeLeEpLAY By LARRY McMURTRY
& DIANA OSSANA DirecTED By JOSEPH SARGENT

DE PASSE ENTERTAINMENT AND LARRY LEVINSON PRODUCTIONS
IN ASSOCIATION WITH RHI ENTERTAINMENT, INC.

Street Date: May 21, 1996 Order Date: May 1, 1996
To order call your distributor or Cabin Fever at
1-800-42-FEVER or in Connecticut at 203-863-5200.
Running Time: Approx. 3 Hrs. 47 Min./Not Rated/Color

© 1886 Art and Design Cabin Fever Entertainmen: Inc. All Lights Reserved.
4 Prices may vary in Canada.

CF #15248

00 d

RHI Entertainment, Inc.

CABINGIFEVER
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Larry McMurtry'’s Streets of Laredo follows in
the best-selling boot. steps of Lonesome Dove,
one of the greatest video success stories ever.
Selling a blistering 2 million plus copies (and
counting!), McMurtry’s classic tale became an

American institution, establishing a beginning

for a video “franchise” in the best-szlling tradi-

tion of Star Trek, James Bond and Indiana

Jones. The sales success continues as millions

ol Lonesome Dove fans invade your store for
the star-studded sequel! Streets of Laredo
soon to be followed by a third smash hit,
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Larry McMurtry's Dead Man's
Walk — is ready to pave your
“streets” with gold!
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Keynoter Howard Stringer Eases

Into Brave New Digital World

H oward Stringer, the keynote
speaker at the NARM convention, is
chairman/CEQ of TELE-TV, a $300
million joint venture of three tele-
phone companies (Bell Atlantie,
Nynex and Pacific Telesis) that was
designed to create programming and
interactive video services. A native of
Wales, Stringer previously worked at
CDBS, where he was president of the
CBS Broadeast Group. Following are
excerpts from a pre-NARM tele-
phone interview of Springer conduct-
ed by Billboard associate retail editor
Don Jeffrey in carly February.

Biltboard: How far along are you
in developing programming for
TELE-TV?

Howard Stringer: We're quite well
along in developing digital program-
ming for the next wave of digital tele-
vision. The next thing that has to hap-
pen is that the [distribution system
companies| will spend large sums of
capital to launch these systems, and
this is going to take place over the
next year. We have the stage, the
sets, the musie, the sceripts, and we
now have to get the theater built. And
we're helping to design the theater.
But it'll be the end of the year before
we're up and running with very many
subscribers.

BB: What kind of inusic prograin-
neing are you developing?

HS: I don’t want to give anything
away because, in the world of cable,
imitation is the sincerest form of rip-
off. We have lots of people bringing
music programming ideas to us and
new channel ideas to us. We have a
parade of people who want new chan-
nels, and we're encouraging people to
bring them to us, but we're not sign-
ing anything until we really get a com-
mand of the spectrum. We're not
going to decide what kinds of new
channels to put in the air until we
know exactly how many digital chan-
nels we’ll have to offer people. We're
playing with the digital spectrum to
introduce new ways of selling and
showing the commodity of music to its
best advantage.

BB: Should rvetailers sce TELE-TV
as o threat becanse it suggests the
divect selling of weusie?

HS: One reason concerts have
never done as well as we’d like on
television is because of the quality of
sound. This will be high-quality
sound. Over time, the delivery of CDs
and so forth directly marketed to the
program you're watching will be
faster and more direct. But I think,
ultimately, it will be tougher on the
video stores than on the music mar-
ket. Kids can record off radio now
very easily. When everybody bought
the VCRR, they recorded everything;
after a while, people use it less and
less. Similarly with records: an awful
lot of people do tape them, but a lot of
other people want them around
where they can see them in the pack-
aging. I think records are much less
handicapped than movies will be by

that experience.

BB: Will you be selling music over
the phone lines?

11S: Delivering digital pictures and
audio over the phone lines is one of the
full-service options. I'm sure we'll
deliver it and we’ll sell it. We'll make it
easier to market it and brand it direct-
ly to the product they're seeing.
That's really a question of conve-
nience more than anything else. But
my guess is that it will just increase
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Howard Stringer

the amount of material sold. When 1
was at CBS, we did a musical that got
a very big audience: “Gypsy.” If we
could have come up with a plug at the
end of that—"You can now buy Bette
Midler in ‘Gypsy’ and have it deliv-
ered by tomorrow afternoon”—we’d
have sold hundreds of thousands of
those copies. So I think we’ll just
increase the demand for recovds,
especially for the baby boomers, who
are more disconnected from current
musie trends. T think we'll be able to
reconnect them to music options that
they don’t have at the moment.

BB: ITow do you ewvision nsic
stores of the future?

HS: I think those have been evolv-
ing pretty effectively. The HMVs and
the Blockbuster record stores are
pretty sophisticated. But there are so
many options out there, so much
repackaged material, it's very hard to
know where to go. Teenagers know
what they want because they've heard
it played or they're looking for the
next record. But there's a vast record-
buying public in the middle, in their
late 30s and 40s, who walk into a
record store puzzled. 1 think the new
technology will enable them to know
what’s available more quickly and
make those choices easier. I think the
brave new world of digital is also
about customer convenience and cus-
tomer control, which the current
straightforward passive medium is
not. And that is going to change the
business. But [ think retail stores are
going to be happier. If you look at
those retail stores, the kinds of people
coming into them looking for records
are going to come anyway; but you

may well get a whole new generation,
for whom roek music ended with rap.
They're looking for a place to transi-
tion to.

BB: Do you foresce people purchas-
fng wmusic througl the Internet?

HS: There'’s convergence between
the television and the computer. The
Internet will be used by those whose
fingers do the walking for quite a lot
of merchandising. Whether television
can compete with that without the
cable modem—the true video on
demand—it’s really too early to tell.
But there’s probably room for all.
There are 80 million baby boomers
turning 50, and even though they have
the buying power to get sophisticated
cable modems and computer materi-
als, I don't think they're the ones who
sit alone at the end of the day in front
of a computer, I think those are the
people who like a shared experience.

BB: Is there any particular nies-
sage you'd like to put acvoss to the
nmsic industry executives gathered
at NARM?

1S: 1 haven't written the speech
vet.

I have a brother in the record indus-
try. He's a managing director of Epic
Records in London, and he’s 20 years
younger than me. What I know about
the record industry, I hear from him.

There was a time—when CBS
Records was sold—that there was
kind of a dip in the buying of records,
and one wondered, “Are songwriters
running out of gas?” Then along
comes the CD, and the catalog
heconies reenergized and reused. And
now people are saying, “Well, is that
catalog drying up?”

If we learned one thing from all that
panic about what the Japanese were
going to do to us, how the Japanese
were going to doninate the commer-
c¢ial world, it's that the Anglo-
American popular culture is some-
thing that nobody else seems able to
imitate or emulate. So, when vou
expose Asians or East Europeans to
our music—hey, you can rededicate
those libraries over and over again, no
matter what the technology.

BB: What do you think of consoli-
dation in the entertainment fndis-
try? Is it good for creativity?

HS: Generally speaking, I don't like
it. But the technology has made
record-making very easy. People are
now making them in bedrooms.
There's a whole new cottage industry
in England. For 100 pounds you can
make your own record, and a lot of
those are flooding the market. You
wouldn’t have expected that 10, 15
years ago. So creativity at the grass-
roots level is easier than it ever was,
And there's no getting away from the
creativity of the yvoung. If you look at
punk, for instance, or reggae, it starts
somewhere small, in CBGB’s or some-
where, because people are fed up with
the existing musie, and before you
know it, it goes mainstreant. That

(Continued on page 94)
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(Continued from page 81)

staffers who have released 15 albums
since 1984, Their latest, *A Whole
Newt World™ contains songs like
“Supercallousmeanandnastyright-
winglegislation,” "Bye Bye Big Bird”
and “Tax Your Children Well.”

Mary Chapin Carpenter

Coming quite a ways from her
undersold 1987 debut, “Hometown
Girl,” Mary Chapin Carpenter has
more than made her mark—at the

cash register as well as the erities” cir-
cle. The six-tinie Grammy winner's
second album, “Come On Come On,”
has enjoyed sales approaching 2.5 mil-
lion. From ballads to country-rock,
from R&DB to the traditional reel,
she’s wowed fans with musical diver-
sity combined with heartfelt, intelli-
gent lyrics. After spending the better
part of the last five years touring,
Carpenter took a year off to write her
latest album, “Stones In The Road,”
which exhibits a more intimate tone as
it explores the depths and hopes of
her personal life.

Carlene Carter

Carlene Carter comes from
country-music royalty. She's the
granddaughter of the legendary
Maybelle Carter, the daughter of '50s
honky-tonk star Carl Smith and June
Carter and the stepdaughter of

Johnny Cash. Her music career began
in the "70s, when she was a songwriter
for Emmylou Harris, Tracy Nelson
and the Doobie Brothers, and grew as
she collaborated with the musical tal-
ents of Dave Edmunds, Bernie
Taupin, Sheila E. and many others.
Her 1980 album, *Mystical Shapes.”
was a defining force in what contem-
porary country music has become.

Carter filled her latest album, “Little
Acts Of Treason,” with party-girl
songs, ballads and quiet reflections.
The album features a duet with her
father on his 1954 hit, "Loose Talk,”
and a rendition of the 1932 Carter
Family song “Winding Stream,”
which she sings with her mother,
aunts Helen and Anita, and daughter
Tiffany.

DC Talk

The voung trio of Michael Tait, Toby
McKeehan and Kevin Smith has a lot
to be thanktul for. As DC Talk, the
three men have created a platinum
album and two gold records, have won

a Grammy and were recently nomi-
nated for four Dove Awards by the
Gospel Music Association. McKeehan
himself was nominated for an addi-
tional four in songwriting and produc-
ing categories. The group’s fourth
album, “Jesus Freak,” is a mix of
styles and sounds. Their blend of hip-
hop, rock and soul punctuated by har-
monies, raps, slide guitar and distor-
tion, has proved effective in delivering
their Christian sensibilities to an
ever-widening audience.

The Four Tops

Though they already had an estab-
lished record before signing to
Motown in the early "60s, it was their
first hit, 1964’s “Baby [ Need Your

Loving,” that really delivered the dis-
tinetive and passionate lead vocals of
Levi Stubbs, backed by the harmonies
of Renaldo *Obie’ Benson, Lawrence
Payvton and Abdul *Duke’ Fakir to mil-
lions. “Reach Out I'll Be There,”
“Ain’t No Woman (Like The One I've
Got),” "When She Was My Girl™ and a
number of other hits have kept The
FFour Tops in the heights of popularity
for the past 30 years. The group's
most recent album. 1995% “Christmas

(Continued on page 90)
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AN EXPANDED

& ationships

STEVE TRAIMAN

ough there are no product presen-
1s at the this year’s NARM con-
n from the “big six” industry dis-
tion companies, their chief
itives say they are totally behind
ew business-first approach. All
IV been active participants in the
going strategic planning initiative
S : st vear.

iring their views on the state of the
uktry, their expectations at NARM
their outlook for the future are
Jones, BMG Distributing: Russ
Jach. Cema Distribution: Jim Caparro,
{;ram Group Distribution (PGD);

Ifaul Smith. Sony Music Distribution;
3

8 .Sith, Sony Musie

4

avid Movat, WEA

n Burns, Uni Distribution; and
avid Mount, WEA.
!

|
BEST AND WORST OF TIMES

“We can summarize 1995 as one of
the best of vears. one of the worst of
vears,” observes PGD’s Caparro. “On
the plus side, from an industry peuv-
spective, we recognized that our cus-
tomer base was in disavray and collec-
tively have taken steps toward making
it better for evervone. On the minus
side, our customer base is in worse
shape than ever before at retail.
Aggressive expansion plans backed up
on them, causing too much debt; at the
same time, price wars shrunk margins.
From a manufaciurer’s point of view,
flat superstore sales and chain consoli-
dations meant less boxes to fill. Produet
tlow had no consisteney throughout the
vear, and we heard our customers
yelling to get more traffic in their

MERCHANTS

stores every quarter.”

Offering another view, BMG's Jones
says, "The year was flat in terms of the
music itself, our most important ingre-
dient. We didn’t have as much exciting
new product for the young music-buy-
ing demographics. We hope to have
both a better flow of veleases and more
real breakthroughs. The continuing
retail contraction is unfortunately nee-
essary, with just too many square feet
of retail space to support. We're all con-
cerned with the health of our accounts
and their ability to survive in a more
competitive marketplace. It’s up to our
distribution company to step up to the
ixsues und deal with the economic reali-
ties we see unfolding. crafting an
approach beneticial to all concerned.”

Russ Bach, Cemna

A

Joha Burns, Uni

“While we may have had a record
year in terms of units and dollars,
returns were at a higher percentage
than the last few vears,” notes WEEA’s
Mount. “Superstore sales were flat, but
retail space was up an estimated 15%,
due to the over-expansion produced by
solid margins in 1992-93. On our end,
we've trving to improve our services
through 4 new MAP [minimum adver-
tised price] policy and drop-shipping
more stores from multiple branch loca-
tions.”

“It was a tlat year for our company,
with some big releases at the end of 94
that we couldn't duplicate in '95, such as
the anticipated Wynonna and Counting
Crows delaved to this vear,” Uni's
Burns explains. “There were a lot of tlat
numbers from many ot our accounts for
comparahle vear-ago stores in a very
competitive environment, and we obvi-
ously would have liked a more even

& MARKET

N G

Distributors Eager To Talk Business

g Swx Comment On The Future Of Thewr Retail

spread of product tflow to help out.”
According to Cema’s Buch, “The
health of our customers is our biggest
concern, as price wars amid continuing
retail consolidation have taken their toll
for a long time. On the positive side,
while we sold as many units as last year
without « lot of tremendous new releus-
es, too many came in the fourth quarter,
when consumers had limited dollars for
all those choices. At Cema, the success
of the ‘Beutles Anthology I’ reissue
product wus a tremendous event, deliv-
ering several million two-dise units lit-
evally overnight to all accounts. With a
$22.85 MAP, sales |as of early Feb-
ruarv] were over 3.1 million, according
to SoundSean, plus another 400,000 at
grocery and drug stores. All the labels

Jim Caparro. PGD

5.

Petey .Jones. BMG

are aware of the product low concern,
and at our January Phoenix meeting we
laid out plans for a better spread
through the vear”

“Price wars are confusing the con-
sumer.” says Sony’s Smith. “They think
topline CDs sell for $10. Selling below
cost is ludicrous for everyone, and when
they go to buy catalog and see the high-
er prices, it’s bad for the industry. A
nunber of accounts are making intelli-
gent moves in necess:A1’v consolidation,
but we're experiencing a downturn I
haven't seen since 1979-80.”

EXPECTATIONS FOR NARM

“Our active involvement in NARM's
strategic planning sesgions and input
on the convention program has paid
off,” Bach sayvs. “We're looking tforward
to involvement in sexsions targeted
both to our customers and ourselves.
(Continued on paye 94)

SUPERSECTION

Onstage At NARM

B BY PORTER HALL

At presstine, the following artists
were scheduled to pevforin.

The Baltimore Consort

Founded in 1980, the Baltimore
Consort came together as a group to
perform with the specitic instrumen-
tation of “broken consort,” which con-
sists of treble viol, flute, lute, cittern,
bandora and bass viol. However,

thev've added and changed instru-
ments over the vears to reflect a
broader range of historical music. The
Consort’s emphasis on British,
French and Ttalian music of the 16th
and 17th centuries has led to seven
albums, through explorations of
Christmas musie, bawdy songs and
traditional ballads, among other top-
ics. In Billboard’s 1993 year-end
charts, the group was named in the
Top Classical Crossover Artists list
and had two entries in the Top
Classical Crossover Albums chart.

The latest album is “On The Banks Of

Helicon: Early Musie of Seotland.’

Kathleen Battle

A graduate of the College Con-
servatory Of Music at the University
Of Cincinnati, Kathleen Battle has
been awarded six honorary doctoral

G
G

e SR
G

i

degrees for her considerable contri-
bution to classical music. Her perfor-
mances of Mozart have been called
the best of a generation. but her abili-
ties also extend into the works of
Handel, Rossini, Strauss and many
others. She has won two Grammies
for Best Opera Recording, three as
Best Classical Vocal Soloist. and an
Emmy for OQutstanding Individual
Achievement in a Classical Program

on Television for the Metropolitan
Opera’s 1991 season-opening gala. In
1992, she presented the world pre-
miere of “Honey And Rue,” 4 song
cycle, commissioned by Carnegie
Hall, of music written by André
Previn with Ivries by Nobel laureate
Toni Morrison.

Suzy Bogguss

Quite fond of collaboraution, Bogguss
has contributed performances to
Asleep At The Wheel's “Tribute To
The Music Of Bob Wills And The
Texas Playboys,” “Common Thread:
The Songs Of The Eagles” and “Come
Together: America Salutes The
Beatles.” She is currently in the stu-
dio working on her sixth album, due to

be released later this vear. Bogguss,
who co-wrote the hits “Just Like The
Weuather” and "Hey Cinderella™ from
1993's “Something Up My Sleeve,”
writes songs with emotional punch
(like “Christmas In Your Eyes.”
which was inspired by her infant son
Ben) but still writes fun and wild
songs as well.

The Capitol Steps
This troupe of 20 hipartisan per

{formers (six of whom perform at any
given show) send not only the belt-
way. but the whole country into
stitches with their politically themed
song parodies. Elaina Newport and
Bill Strauss. who produce and direct
the troupe, respectively, pen most of
the songs, with other members con-
tributing. Founded in 1981, the

Cupitol Steps grew out of a Christmas
party performance for the Senate
Foreign Relations Committee, and
there seems no term limit in sight for
this group ol former Congressional

(Continued on page 84)
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AN EXPANDED MERCHANTS & MARKETING SUPERSECTION

“Where Business Is Always Sound”

NARM Convention Shifts Focus From Product
Presentations To Industry’s Bottom Line

B BY STEVE TRAIMAN

“T

he strueture of our industry has
changed, and it has not worked to the
advantage of specialty retail,” states
Ann Lieff, the president of the
National Association Of Recording
Merchandisers (NARM), who is also
CEO of Spee's Music, a Miami, Fla.-
based 56-store chain.

CHALLENGING CHANGES

“The splintering of music genres,
consolidation of tracitional retailers,
and new retailer entrants have frag-
niented market segments, making it
tougher for general-purpose, broad-
based music retailers. However,
uncertainty leads to opportunities,
and we believe the music business
contains many growth opportunities.

“In a world that requires decisions
to be made more quickly and with bet-
ter knowledge, many associations are
being reshaped—and NARM is no
exception. Tomorrow’s associations
must be highly responsive and able to
quickly refocus assets with shifting
priorities.”

Echoing her comments, NARM
executive VP Pam Horovitz observes,
“It’s useful to note that being a retail-
er the last few years has been very
challenging, for the definition is
changing. When times get tough, the
need for networking and the need for
dialogue skyrockets. We've made
‘proactive’ changes to the convention
program in the nick of time, shifting
from product presentations to this
year's theme: ‘Where Business Is
Always Sound.”

“At the same time, we realized that
four or five days of business focus ix
not enough. NARM has to be more
flexible toward the needs of all its
members—retailers, distributors and
suppliers—in a much different envi-
ronment. A strategic planning initia-
tive this past vear drew on partici-
pants from all industry sectors in a
series of intensive fact-finding ses-
sions on how to define our industry in
the yvear 2000. Who will be the play-
ers, and what will be their needs,
produets and services? We would not
be able to prediet any future for
NARM without forcing ourselves to
face our fears. This has been a really
hard exercise for all of us.

“We've reached some key conclu-
sions, which will be shared with all
members at the plenary session
Sunday afternoon. Glenn Tecker of
Tecker Consultants, who has played a
key role in the process, will utilize
interactive keypad technology to pre-
sent the highlights. We want to get
our members’ thoughts on the new
structure for NARM designed to
meet their needs 365 days a year. This
is one year members should not blow
off the annual plenary meeting ses-

"

sion!

PROGRAM HIGHLIGHTS
In structuring the March 21-25 pro-
gram at NARM’s first-ever Wash-
ington, D.C., convention, chairman

David Lang drew on his own concerns
as CEO of Compact Dise World, a
nine-store chain based in Edison, N.J.
“This has been a tough year for spe-
cialty retailers in particular,” Lang

notes. “This led to a decision to offer
more business, education and infor-

NARM chairman David Lang

mation dissemination than ever
before. Based on a faxback survey to
members with a list of suggested top-
ies of widespread concern and inter-
est, the following were among the
most requestec.”

» “Selling Multimedia Products,” a
panel moderated by Jordan Rost,
seniorr VP of marketing for Warner
Music Group, will cover such areas as
software publishing; distribution; and

NARM president Aun Spector Lieff

wholesale,
retailing.

» “How To Buy...And Why To Buy,
Part 2: The Other Stuff,” a panel mod-
erated by Billboard director of charts
Geott Mayfield, covers prerecorded
video, videogames, computer soft-
ware, audiobooks, accessories and
more.

* “Doing Business On The Inter-
net” is an overview by Philip Weist,
Skillpath Training, who has done
seminars for Capitol Records,
Warner Bros. and Walt Disney
Studios, among others. (NARM
launched its online World Wide
Website last month at http:/www.

chain and independent

narm.com. Member companies have
passwords that otfer them exelusive
use of key features on the site, which
is operated by Trade Service Corp.)

e “A Louok At The Active Music
Consumer: Hitting A Moving Tar-
get,” is presented by Mike Fine, CEO
of SoundScan, using Soundata’s
National Music Consumer Study.
Highlights include a detailed analysis
of the impaect of retail pricing on con-
sumer behavior and the effect of non-
music products such as books, com-
puters and videogames on record
sales, with a comparative five-year
analysis on where the industry is—
an(l where it's headed.

Futule\can A Look At To-
morrow's Technology,” presented by
Dr. Roger Selby, editor/publisher of
FutureScan newsletter, covers
“smart” technologies, database mar-
keting, expert system technology.
DVD (digital versatile dise¢) and
HDTYV (high detinition TV).

* “How To Win The Ad War,” pre-
sented by “guerrilla marketing”
expert Herb Gross, focuses on getting
the most out of a limited ad budget
available to the smaller retailer.

*In addition to the scheduled topies,
I think the biggest concern of every-
one has to be protitability,” Horovitz
says, "It was a not a great holiday sea-
son to end what was not a great year.
Al share that view, as well as a con-
cern for product flow that saw an
overabundance in the fourth quarter
and a need for a more even spread
through the year. Price wars in a
number of markets also took their
toll. It all comes down to controlling
costs, and doing a better job of selling
a broader array of products.”

The trade show had more than 100
exhibitors planned as of mid-
February, focusing on everything
from music to multimedia, acces-
sories and more, Included are a num-
ber of software firms developing new
enhanced (D (1XCD), videogame and
CD-ROM programs.

TECHNICALLY SPEAKING

“The industry-wide ECD initiative
will receive special attention with an
RIAA presentation and roundtable
discussions,” Horovitz notes. "ECD
was one of the ‘most requested’ topics
by prospective attendees, and NARM
is already working closely with the
labels, artists and developers in an
ongoing retailer- and consumer-edu-
cation campaign. An increasing num-
ber of ECD releases from both major
and independent labels this year
should really launch this exeiting new
format and selling opportunity for all
retailers.”

From a retailer point of view,
Compact Dise World's Lang is very
positive about DVD. “As the largest
LaserDisc retailer in N.J., we believe
the DVD video-movie version will be
an excellent opportunity for us, par-
ticularly in the sellthrough mode, as
collectors and ‘techies’ will be the first
to want old as well as new titles,” he
says. “As the next generation of music

(Contied on puge 89)
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TRADING CARDS
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FAST TURNOVER

Place them on the counter...
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current / new release
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FULL SERVICE
ONE-STOP:
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AN EXPANDED MERCHANTS & MARKETING SUPERSECTION

Maxi Cassettes & CD Maxis

MAPPING THE ROUTE TO CONSISTENT PRICING

(Continaed from page 59,

$18.85. But the $16.99 advertised
price is not a violation of the policy,
because PGD didn't fund the ad. So
all a discounter has to do is go to
PGD and say, ‘Give me money for
Joan Osborne’ and then advertise
that above MAP."” The account can
drive traific into its store with its
lowball price on 2Pae, but still get
access to advertising tfunds, he com-
plains.

In addition to PGD. Cema Dis-
tribution and Uni Distribution have
MAP policies that withhold advertis-
ing funds only on specifie ads that vio-
late MAP.

But besides its MAP policy, PGD
has taken two other steps to address
the price war. In Decemnber, it elimi-
nated its $15.98 line, raising those
titles to $16.98, which also raised the

MAP price on them. In doing that, it
increased music nmerchants’ profit
margins by reducing the boxlot cost
of its $16.98 to $10.50 from $10.65;
and of its $17.98 to $11 from $11.39.
Also, in September 1994, it imple-
mented a policy that would stop prod-
uct shipments for 90 days to any
account caught selling its titles below
cost.

But its competitors and some
accounts complain that PGD doesn't
enforee its below-cost policy. I'or
example, in its Christmas advertising,
the Nebraska Furniture Mart, which
buys direet from PGD, advertised
Janet Jackson’s “Design Of A
Decade” album, which is a $17.98 list
price equivalent, canrrying. at the time
an $11.39 cost, at $10.66.

In early February, Dennis Ortiz,

Camelot Music

\ 4}

Asailable at Selected:

Speds Music Harmony House Records & Tapes Karma Records Peddh

For Information Call: 1-800-335-5259

music and video merchandise manag-
er for the Omaha. Neb.-based mer-
chant, said the account does business
with PGD and insists that it abides by
the distributor’s policies. When the
Janet Jackson advertisement was
mentioned, he answers that he was
“unaware” that the title carried a
$17.98 list-price equivalent. PGD
executives didn’t respond to inquiries
for comment. But in the past, PGD
executives insisted to Billboard that
they strictly enforce all of the compa-
ny’s policies. H

MULTIMEDIA IN STORES

(Continned from page 59)

of us to suggest to retailers where they
should merchandise our titles.” savs
Steven Sandborg, VP of marketing for
Philips Tuteractive Media. “There
probably will be an awkward transi-
tion period for a while, hut, at some
point, they will have to start having
enhanced-CD sections to distinguish
the large amount of new releases.”

oRPE

ESTIVAL CD-Rom

A CD-ROM gave access to the Horde
Festival.

However, these stand-alone card-
board display units are not likely to
solve the problem that retailers have
in finding a permanent home for the
dozens of new multimedia music titles
expected to crop up in 1996.

“We are only now just beginning to
hit eritical mass for this sort of titles,”
says Wim Stocks, GM of Digital
Entertainment. "What we huave seen
so far is just the tip of the iceberg, and
retailers had better start to under-
stand the need to merchandise these
titles properly.”

SELLTHROUGH SURGE

(Contined from page 62)

stepped up their sellthrough market-
ing efforts during the last fourth quar-
ter, and video sales were up nearly
50% trom 1994,

REPLACE THE MUSIC?
Overall, video's growth curve contin-
ues to rise between 15% and 20%
annually, but its expansion into music
stores is limited, dealers say.

The ever-popudar “Star Wars™

“Muass merchants own a large por-
tion of the business,” <avs Grasso,
“and it's tough to compete with their
lowball pricing struetures.”

Spec’s VP of marketing and mer-
chandising, Jeft Clifford, agrees. “The
growth of video in mass merchants
have prevented turther expansion into
video,” he says. "They use it as a
prime loss leader, and we don't see
ourselves increasing our video depart-
ments because of it.”

In addition, chains see areas such as
books and multimedia produet as
future profit centers. “Video is a very
strong growth area, but it's not the
biggest.” says Musicland’s Appel.
“Books and computer software are
our strongest growth areas right
now.” H

RETAILERS REPORT RESULTS FROM LISTENING POSTS

(Continued from page 68)

to stores and stock them with the
artists they represent, other retailers
charge labels for placement in their
machines. Whatever the method. one
thing is for certain: station programs
are becoming more creative and more
accepted.

“Getting co-op tor these listening
stations is more prevalent than it's
ever been.” says Goldberg. It wasn't
too long ago that music labels were
adamant that they would not pay co-
op for in-store play. Today, a number
of those same labels treat it as a very
standard part of business.”

Still, some retailers, while continu-
ing to build their sampling programs,
argue that the industry should not
expect technological advances alone
to aid flagging sales.

Tower Records president Russ
Solomon says, “I'm very positive
about the use of listening posts, but
the truth is. none of those kinds of
devices have really kicked the busi-

ness forward in terns of total amount
of dollars taken in. The only thing that
is going to help business is better
records and a better attitude about
the way records ave sold.”

Still, as companies ranging trom dis-
tributors like BMG and ADA
(Billboard. Feb. 10) to Oasis/High
Level Marketing (Billboard. Dec. 9,
1994) enter the tray with customized
programs, it is evident that the per-
manence and adaptability of the posts
have guaranteed their place in an
inereasing number of stores.

Uses for the stations are also
expanding. Telescan is currently mar-
keting stations with motion-sensory
devices that activate a station when
customers approach. as well ax video-
preview systems that offer clips of
music videos and movie trailers.

Meanwhile, High Level Marketing
will be previewing new stations at
NARM that allow customers to sam-
ple CD-ROM games.
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Wall Street Credibility

Taking Stock Of Dwindling Investments, Analysts Say
Music Retailers Must Make Some Tough Decisions To
Turn Things Around

l BY DON JEFFREY

Publicly owned music-retail chains
have lost about $800 million in share-
holder value over the past few years,
as continuing price wars have caused
investors to flee these stocks and
drive down their value.

Meanwhile, privately held chains
that were hoping to use the public
capital markets to fuel growth have
been unable to do so because of the
low valuation of retail stocks. Tower
and Strawberries, two chains that
had been considering initial public
offerings of stock, will have to wait
until the retail environment straight-
ens itself out.

And struggling publicly held chains
like Musicland and Trans World,
which could have used an infusion of

Alanis Morissette set the puce.

public equity or debt to finance
expansion, have been forced to put
growth plans on hold and renegotiate
bank credit lines to meet inventory
needs.

THE COST CRISIS

Music retail has been in crisis since
mass merchandisers and electronics
chains began selling CDs at prices
below cost in order to attract cus-
tomers to higher-ticket, higher-mar-
gin items, thus enticing shoppers
away from traditional music stores.

“It’s a terrible business when your
main product is used by electronics
chains as a loss leader,” says Paul
Marsh, analyst with NatWest
Securities.

Most Wall Street observers,
though, point out that sluggish sales
are found throughout the U.S. retail
industry, not just at music stores.
Consumers, who are carrying high
balances on their credit cards and are
fearful of losing their jobs as busi-
nesses downsize, have cut back on
their purchases or have been shop-
ping around for the lowest prices.
And some investors, spooked by
reports that the U.S. may be slipping
into recession, have decided that
music may not be the recession-proof
product it was once thought to be.

Big discount chains like Wal-Mart
and K mart have seen their stocks
tumble or remain stagnant in recent
years, while others, like Bradlees,

have filed for bankruptey protection.

But most Wall Street analysts
do not think that Chapter 11 bank-
ruptey filings will help the belea-
guered music retail business. So far,
one large chain, Torrance, Calif.-
based Wherehouse Entertainment,
has filed for creditor protection under
Chapter 11, as have some smaller
ones, like Beltsville, Md.-based Kemp
Mill Musie. Analysts point out that,
while bankruptey filings buy the
chains time to get their finances in
order, they do not attack the root of
the problems.

THE CONSOLIDATION CURE

Most Wall Streeters say that con-
solidation is the answer to the retail
crisis. Chains have to merge, through
exchanges of stock or cash buyouts,
and then ruthlessly close the stores
that are underperforming and cut
operating expenses. “They have to
get out layers of corporate overhead,”
Marsh says.

There has been much speculation
about consolidation, but so far no
deals have surfaced. Earlier this year,
some sources were saying that
Pittsburgh-based National Record
Mart might acquire Wherehouse, but
nothing came of that. NRM, a publicly
owned chain, also has been hit hard
by the retail wars and has seen its
Nasdag-traded stock tumble, so most
Wall Street sources believe it is not in
financial shape now to swallow a much
larger chain like Wherehouse.

But analysts maintain that the mall
chains—which include Musicland,
Wherehouse and Trans World—could
benefit from a large dose of consolida-
tion. “I don’t know why we need more
than a couple of mall retailers,” says
Craig Bibb, analyst at PaineWebber.
“The chains have to stop competing
with each other in the malls.”

THIS YEAR'S SUPERSTARS

But many observers, in the music
business as well as on Wall Street, say
that the problems run deeper than
retail competition. They say that the
record industry has failed to create
excitement in the marketplace with
new superstars or a fresh style of
music. Although such new acts as
Hootie & The Blowfish, Alanis
Morissette and Green Day have sold
millions of albums, they have not been
able to lift a listless market.

Indeed, the figures released by the
Recording Industry Association Of
America in February show a flat
music market. Dollar sales were up
only 2.1% in 1995 over the previous
year, while unit sales actually
declined 0.9%.

One thing that record companies
can do to restore some health to their
retail base is to put some real muscle
into their policies for dealing with
accounts that sell product below min-
imum advertised prices, cutting off
shipments if necessary. The major
distributors recently have gotten

tougher about their MAP policies, but
the lowball pricing continues.

BITING THE BULLET

Putting aside record industry poli-
cies, Wall Street believes music
retailers can improve their chances in
the market by taking strong medi-
cine. They say chains have to close
more stores, cut back on expansion,
lower costs through layoffs and tight-
en up their inventory management
and buying.

And many of the chains have done
just that.

Minnetonka, Minn.-based Music-
land Stores, the biggest music retail-
er in the U.S., has undertaken the
closing of stores and has cut back on
the growth of all its chains that sell
music. It has also written down the
value of assets and has refocused
efforts in marketing and merchandis-
ing. These measures were taken to
shore up a stock that had plunged
from a high of more than $20 in 1993
to about $2.875 a share in recent
weeks.

Some that

analysts believe

Musicland, which announced in
February that it might take a second

Tt e
Hootie & The Blowfish were market
leaders.

round of store closings and write-offs,

would have made a better impression ]

on Wall Street if it had taken all the
restructuring charges in the fourth
quarter of last year and gotten the
bad news behind it.

Albany, N.Y.-based Trans World
Entertainment is another belea-
guered chain that has taken steps
similar to Musicland’s in the past year
to increase profitability. Analysts say
Trans World needs to be more ag-
gressive in closing stores as well. Its
stock had been trading at $14.25 a
share at the end of 1993 but sunk to a
low of $2.75 recently.

Another publicly held retailer,
Miami-based Spec’s Music, had to
remove its for-sale sign last year
because its rapidly declining stock
price resulted in buyout offers that
management believed were too low.

And so far this year, nothing has
occurred to make Wall Street more
confident about the state of music
retailing. But at least most of them
say that conditions can’t become
worse. ll

Retailers Report Results
From Listening Posts

Devices Are Stationed To Increase Sales

And Expose Artists

Bl BY DOUGLAS REECE

In spite of a relatively flat year at
retail, listening stations, which years
ago were considered a discretionary
expense for most stores, have become
standard equipment after proving
themselves indispensable in the field.

Building awareness of new acts,
freeing up clerks, increasing sales and
creating co-op opportunities are just
somne of the benefits retailers credit
the listening stations with.

According to Grant Langston, VP of
operations at Los Angeles listening-
station manufacturer High Level
Marketing, retailers are past the
point of questioning the necessity of
the stations in their stores.

Perhaps as an indicator of the sta-
tions’ popularity, Vienna, Austria-
based display unit manufacturer
LIFT has joined the fray with two
totem-concept posts.

Jason Goldberg, director of interac-
tive marketing at Burlingame, Calif-
based listening-station company
Telescan, says that sales are brisk,
but admits that some retailers have
become more cautious about their
purchasing plan for the posts.
“Certainly, there is a much bigger
market penetration [for- listening sta-
tions] now than there was 12 months
ago,” says Goldberg. “We may be over
the hump in terms of the fastest
growth of that penetration. However,
there are a substantial number of
retailers who are convinced they need
sampling but can’t afford to roll sta-
tions out at all of their stores.

“The debate for
the retailer has
become the mini-
mum level of
sampling they
need versus the
optimum level of
sampling they
want,” he says.

EXPAND YOUR
MIND

When asked
about the effec-
tiveness of their
products, manu-
facturers are
quick to mention
the stations’ role in assisting regional
and developing artists. Says Ken
Rubin, president of High Level
Marketing, “The perception of retail-
ers used to be that the stations were
restricting consumers from expand-
ing their tastes. They have since dis-
covered that the truth of the matter is
these stations actually introduce peo-
ple to new music—often people who
were prejudiced against a certain
genre.”

Peter Clancy, VP of marketing and
creative services at Nonesuch
Records, says that Cape Verdean
blues artist Cesaria Evora has bene-
fited greatly from the use of discre-

Listening posts expand conswmers’
horizons,

tionary stations at key accounts, such
as Virgin and HMV, Barnes & Noble
Bookstores and specialty shops in
alternative markets. “For a company
like ours, which cannot rely on exten-
sive radio play as a means of introduc-
ing people to new artists, listening
stations have become an accepted fact
in our retail universe,” says Clancy.

In fact, one retailer has built its
entire philosophy upon the idea of
listening stations as a means of
acquainting customers with new
music. Hear Music, which Clancy says
has sold 3,000 units of Evora’s album,
has become widely recognized as the
listening-station success story of the
’90s (Billboard, March 4, 1995).

The nine-store, Boston-based retail-
er, which started as a direct-mail cat-
alog in 1990, launched its first store in
Berkeley, Calif., in 1992. President
Don McKinnon says the chain was
born out of disillusion with the state of
record retailing.

RETAILER RESPONSIBILITY

“We were frustrated with the way
people learned about music. The
music industry had created this
machine that marketed 40 records to
kids, and the retailer’s only responsi-
bility was to have those 40 records
alphabetized,” MeKinnon says. “It
left many artists and genres out of the
mix.”

To expand the selection of music and
soften the retail experience for the
consumner, Hear Music introduced the
editorial aspect of its catalogs to the
stores, grouping CDs according to
themes. McKinnon says this makes
record buying
more interactive
and gives the
consumer  an
unintimidating,
user-friendly
way to be intro-
duced to new
music.

The larger
chains are also
reporting an in-
crease of devel-
oping-artists
sales on the lis-
tening posts.

Christos Gar-
kinos, VP of mar-
keting at Virgin Records, calls the
chain's program “less commercial,
more discretionary,” noting that
approximately 85% of the selections
on the stations is tailored to local
music.

Virgin also has teamed with triple-A
radio stations in its markets to select
an “independent pick of the week,”
which features an indie-label artist on
a post tagged with the station’s call
letters.

Listening-station veterans and new-
comers are also customizing co-op
programs to maximize revenue. While
some companies provide free stations

(Continued on page 70)
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Deves Jiosa

' Denny Jiosa
“Moving Pictures”
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EXPANDED MERCHANTS

& MARKETING

Unable To Compete With Chains,
Indies Offer Alternatives

Music-Friendly Environments And Knowledgeable
Staffs Give Them The Edge

B BY CARRIE BORZILLO

As mass merchants like Best Buy
and Circuit City continue to slash
CD and cassette prices, mom-and-
pop music shops are finding that
they have to do what they've tradi-
tionally done best to stay alive: otfer
a knowledgeable staff and impecca-
ble service, and stock much more
than the hits.

Creating a hip atmosphere in the
store and earning a reputation for
being the place to shop also have
helped independent retailers get a
leg up on the competition,

SERVICE WITH A SMILE

For George Daniels, owner of the
renowned George’s Music Room in
Chicago, customer service is what
has kept his store alive
and thriving for 27 years.
“I try to be evervthing to
the black consumer when
it comes to ditferent gen-
res of black music,” says
Daniels. *The Best Buys
try to be everything to
everyone. Their entice-
ment is price, not ser-
vice. But the average
consumer doesn’t know
what he wants. They
come in and say they
heard this record and it
goes like this, or they'll
say they heard it at 3
a.m. on a certain radio
station. Our staff is
trained to know how to
find it. The customer feels the ser-
vice here.”

Daniels himself shops at the big
chains—he goes shopping for cus-
tomers. “1 xee customers [there] lost
and getting lousy help, and I'll give
out my business card,” says Daniels,
“They steal my customers with price,
['ll steal theirs with service.”

Mary Maneini, owner of Lucy’s
Record Shop in Nashville, which spe-
clalizes in rock and punk music on
independent record labels, says
there's room in the marketplace for
both a small store like hers and the
major chains. “There are those who
want to buy musie at K Mart or
Target, and there are those who
want to go to a small store and talk
about music with whoever's work-
ing,” says Mancini.

Likewise, Hugh Jones, marketing
manager of the three Cellophane
Scuare stores in the Sceattle area,
prides his stores as being the place
to find out about rock/alternative,
punk music with the help of its well-
sereencd sales staff. “We have an
extensive interview process,” says
Jones. “The key thing is customer
service—having a staff that is knowl-
edgeable and into music as opposed
to 4 generie clerk.”

Another way independent stores

can successfully compete is by offer-

ing a wider selection, deeper catalog

and hard-to-find collector’s items in a
specialized genre.

SELECTION COUNTS

Variety is how Roy's Record Shop
in Maryville, Tenn., competes. The
store’s stock is approximately 10%
country music, alongside
gospel and a wide range of older
music titles. *“We have a reputation,”
says Roy Garrett, who opencd the
store 31 years ago with his wife,
Alma. “1f you can’t get it at Roy's, it
ain't available. It's not unusual for
people to buy 15 to 20 albums here. |
hate to see [those albums] go out the
door, because 1 know I'll never see
them again. People from out of town
even make a point to come here twice
a vear to stock up.” Roy's Record

e T |

A live Solo show at George's Masic Room

Shop even sells eight-tracks, old
record players, musical instruments,
78s and a few evlinders.

A healthy selection of vinyl, deep
catalog and even needles is also part
of the appeal of George’s Music
Room. "I don’t feel [the effect of] the
chains much,” says Daniels, “Of
course, [ got people asking why is it
$15 when they pay $9.99 at Best Buy,
s0 [ ask them why they didn’t buy it
there. They always say, ‘Because
they didn’t have it.” So, pay me for
having it!”

Similarly, Schoolkids Records in
Ann Arbor, Mich., has such a good
selection of singer/songwriters, folk,
blues and jazz artists that the store
has become an important resource
for the local public radio station or
triple-A outlet when it airs programs
on non-mainstream artists. School-
kids Records also has a wildly
respected classical musie store, SKIR
Classical, and a record label.

“We really do pull hard for the
artists,” says Stephen Bergman, who
founded Schoolkids Records 20 years
ago and SKR Classical 10 years ago.
“It helps to have a reputation for
helping to break artists. We sold a lot
of Freedy Johnston and Robert
I'ripp and do really well with that
stuff.” Bergman says the store gets a

4 lot of

lot of orders from out-of-towners
because of its wide selection.

This philosophy is echoed by
Lucy's Mancini. *“We buy stuff that's
more independent than what Tower
or the other big stores can buy,” she
says. “We go direct with the little
labels. We sell a lot of vinyl, needles,
turntable mats and old record boxes,
and we are the only place in town
that still has 45 adapters, which are
like gold these days.”

A COOL PLACE TO SHOP

In addition to having music afi-
cionados behind the counters and a
good seleetion of titles lining the
shelves, having an interesting-look-
ing store and in-store appearances
helps attract customers.

IFor instance, at the Sub Pop
Megamart, the retail store owned by
Sub Pop Records, Se-
attle luminaries, such as
the members of Sound-
garden. often stop by,
which attracts custo-
mers as much as its
selection of rare Sub
Pop titles does.

At Hot Waxx, a Ja-
maica, N.Y., store that
specializes in rap and is
a favorite among local
DJs., it's not uncommon
for the likes of 1..1.. Cool
Jormembers of A Tribe
Called Quest to visit.
“This is the place for
rap,” sayvs Sy Lerner,
manager of Hot Waxx.
“We have rap-oriented
people behind the counter, we have
rappers shopping here, and we have
live music. People actually come
down to hang out. You won't come to
me if you're looking for bargains,
because that's not music per se. You
come here to find what you want.”
The store is 20 well-known through
word of mouth that there isn't a tra-
ditional sign out front, only a little
tripod with the store’s name,

George’s Music Room, which also
has a good reputation, features a
unigue setup that attracts cus-
tomers. Daniels owns the vacant lots
adjacent to the store and uses the
space to display large Tower-like
poster boards of artists. Once, the
store even held a large block party
hosted by the famed WGCI-FM
afternoon-drive jock Doug Banks.
Major hip-hop and R&B acts (Mary
J. Blige, Toni Draxton and R. Kelly,
to name a few) make a point of having
in-stores at George's Music Room.

Lucey’s Record Shop takes in-stores
one step further by having a separate
live-music venue in the back of the
store for all-ages shows every Friday
and Saturday night. The venue fits
200 people. “In my opinion, there is
no competing with the hig guys,”
says Maneini. “You can only offer
something different.” W

SUPERSECTION

DIY Labels Set Up Their Own

Retail HQs, C
Shelf Space

Looking for old Soundgarden
promotional items, an early Ween
single, or a $425 limited-edition
Misfits single? The only place to
get these hard-to-find items, and
more like them, is likely to be the
record stores run by the record
labels that released them. A hand-
ful of record labels—including
alternative-rock labels Sub Pop,
SST and Taang!—have opened
their own indie stores as a way to
sell more of their stock and are
finding it both convenient and
profitable.

Due to the highly specialized
stock and built-in
customer base,
the stores don’t
compete much
with the major
chains or even
with other mom-
and-pop stores
that specialize in
their genres of
musie.

SUB POPULAR

One of the rea-
sons Sub Pop Ree-
ords started the
Sub Pop Mega-
mart (a very small
store that isn’t
mega at all) in 1993
was to handle the masses of fans that
would come to the label's Seattle
headquarters.

“We'd get inundated with eager
fans,” says Kerry Harrop, sales
manager at the label and manager
of the store. “We don’t want to
brush them off, We want to sell
them merchandise, but we have
jobs to do and couldn’; handle the
walk-in sales.”

The Sub Pop Megamart also has
become quite the tourist attraction
in the summer. “It's their chance
to run into their favorize rock star,
which happens a lot,” says Harrop.
Another attraction is the
store’s Wall Of Fame,
which features pho-
tos of Seattle stars
who have stopped
by the store.

The opening of
the store was
also a great way
to sell a lot of
merchandise
that the major
retail chains may
not want to stock,
due to chains’ broader
and more mainstrzam
clientele. Items available only at
the Sub Pop Megamart include an
early Ween single, “Skycruiser,” a
split single featuring Sunny Day
Real Estate and Shudder To
Think, Sup Pop embroidered lap-
top backpacks, and every album,
single and promotional item from
the likes of Soundgarden and
Nirvana.

The Sub Pop Megamart also reg-

neW “"'l'q

%TAIL ou“é

Their Own

ularly gives away promotional sin-
gles and other items.

While the majority of titles on
the shelves at the Sub Pop
Megamart are from that label,
artists’ pre- and post-Sub Pop
releases are also sold, as well as
compilations featuring Sub Pop
acts.

MADE [N CALIFORNINA
Two other specialty stores sell-
ing obscure titles not available
elsewhere are Taang! Records,
which has stores in Los Angeles
and San Diego, and the Los

Sub Pop surpris? guests Soundgarten

Angeles—based SST Superstore,
which is moving to the label’s
hometown of Long Beach, Calif.,

this year.

Taang! has one of the best collee-
tions of vinyl punk items, including
the $425 Misfits single, “Cough
Tool,” of which only 500 were
made, and Bad Religion’s first 7-
nch, which goes for $400. Taang!
also sells punk, alternative, hard-
~ore and ska titles from other inde-
aendent record labels, but shies
away from major-label product.

SST, on the other hand, sticks to
ts own catalog. Placing records on

major-chain shelves is a
challenge for SST and

its subsidiary im-
prints, Cruise and

New Alliance, so

owner Greg
Ginn opted to
open his own
retail outlet.
“We wanted a
place to make
all of our stuff
available. Among
all three of our
labels, we have thou-
sands of titles in print and
tand merchandise that we want
reople to know about,” says Ginn.
£ former Black Flag member,
(“inn now records on SST both as a
solo artist and as a member of the
kand Gone.

“It's always difficult to get
brand-new music out and get
snace in stores,” says Ginn.
“That’s our motivation behind
this.” W
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NAIRID

Denny Jiosa
“Moving Pictures”

Playing both electric and acoustic
gnitars, Denny Jiosa brings an

astcnishing variety of tcne zad tex-
ture to his contemporary jazx work

on this solo debut, which is chart-
ing on the adult alternative chars.

3z L E
A e 1S LIV S RETLIV

- Surfin’ Pachelbel

“Liv & Let Liv”
“.~destinec to becom= a New Age
classic.” -Time & A Word Beview

“...brill:antly kitsch music”
-Billboard “The music shdes aleng
im a smouldering relaxed groove

that is both accessible and raviting”

-Spirit Of Change

“It’s Good, Eve
Vonda Shepard is on ]
tries most talented singer/s
ters. Aftzr charting i
1996 finds Vonda
brilliant new re¢

Eve” and th Ik

)

~ Two A.D., elzctronic music compi-

ndividualid

Todd Rundgren

“The Individualist”

Todd Rundgren’s ground breaking
new release “Tke Individualist” is
an enhanced CD playable in CD
audio playe:=s zs well as CD-ROM
drives. The CI-KOM portion fea-
wures 10 visual zccompaniments to
each of the somgs, all on one disc!

LD
e A.D. i the follow-up to the
ighly successful One A.D. and

lations f=om tae UK's brightest
artiss and Waveform Records.
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The Visible
Revolution

Now you can see and hear
music simultaneously. The
first station with visibly spin-
ning CDs, 1t will put a new
spin on in-store listening sta-
tions. Ask about our new
HIT 1 and HIT 5 stations,
built and designed for in-store
play. Simple and better by LIFT.

USA: Phone: 201/945-8700

Fax: 201/945-9548

Headoffice: Phone: +43/1/587 3838
Fax: +43/1/587 4509

LIFT.

Systems with future.

NARM 96

AN EXPANDED MERCHANTS & MARKETING SUPERSECTION

The Selithrough Surge

As Sales Grow, More Music Stoves Plan

Video Expansion

B BY EILEEN FITZPATRICK

jump to $2.1 hillion in total re:

Ten vears ago, when video rental was
king, music retailers that sold product
were only able to offer a few sell-
through titles consisting ol longtorm
music video, exercise and special-
interest titles. But things are diftferent
now. Although most chains have car-
ried video for years, the category has
gone through some dramatic changes.

More than 20 major features were
released helow the $25 price point lust
vear, catalog product sales have
soared, and children’s video product is
driving the video sellthrough
business past the $7 billion
mark.

In the last decade, as the sell-
ing of video hus grown, musie
retailers have spun off sell-
through-only units and have
broadened their product selec-
tion in combo stores to hecome
home-entertainment centers.

According to the Nuational
Association Of Recording Mer-
chandisers, video and laserdisc
accounted for $1.8 billion in
sales at music stores in 1993, In
1994, music stores saw video

enues.
“There’s been a trend for the
last couple of years for traditional
music stores to branch out into a vavi-
ety of entertainment products,” savs
NARM communications director Jim
Donio. “The mom-and-pop music
stores haven’t scen that much of an
impact with the growth of video, but
the top chains have really become
home-entertainment centers.”

NOT JUST MUSIC ANYMORE

“Video has been a growing category
for the past six years,” says Trans
World Entertainment video buyer
Muark Galeo. “It is a greater part of
our stores, and it's just not music
video anymore.” In addition to its
Saturday Matinee sellthrough video
speciality stores, Galeo says the
Albany, N.Y -based chain has tried to
identifv a niche, such as special inter-
est or catalog product under $15, to
keep customers coming back.

The 600-store chain also operates
under Coconuts, Record Town, Tape
World, ['YE and Incredible Universe,
a joint megastore venture with Tandy
Corp. In 1994, Trans World Enter-
tainment even changed its name from
Trans World Music Corp. to convey
its broad inventory stock, which also
includes multimedia product.

Musicland recognized video’s sell-
through potential 10 years ago and
established the Suncoust Motion
Picture Co. as its primary video chan-
nel.

“ISarly on, video was « very impor-
tant product, and we believed that a
video-only store would work,” says
Musicland spokesperson Mareia
Appel. “But we also recognize there is
some crossover, and the challenge is
how to figure out the product mix
within our Sam Goody stores.”

MIX AND MATCH

Although the chain’s music stores
have always carried video. the product
mix now includes much more than
musie video. with a particular audi-
ence in mind. For example, Sam
Goody stores are more likely to stock
“Pulp Fiction” and “Star Wars”
rather than “Babe’ in order to appeal
to its 18-to-34-vear-old male demo-
graphic. On the other hand, Suncoast
stores wre more targeted toward the
family demographic. “The music
stores will do well with ‘Babe,” but not
with the same intensity as our
Suncoas: stores,” savs Appel.

Finding the right video mix within a
music store can he challenging, and
music dealers are constantly re-evalu-
ating their inventories. “At one point,
we were heavy into catalog and fit-
ness.” says Strawberrvies divector of
sales promotion Paul Grasso. “But
now we've redefined our strengths as
hit titles, adult, selected catalog and
children’s titles.

Among music stores, Blockbuster
Music has totally changed its video
philosophy. The video powerhouse got
into the music business three years
ago, with the acquisitions of the Music
Plus and Super Club chains, and its
mandate was to keep the video and
music business separate. Aithough
Blockbuster Music stores carried
video, it was originally limited to
music and exercise titles.

“It's accurate to say that both husi-
nesses were treated separately,” says
Blockbuster Musie video merchandise
manager Debi Neyen. “But we’re on
our wayv to changing that.” Neyven.
who was transferred from Block-
huster Video six months ago, says
more music stores in the chain are
now carrying the basie store invento-
rv of a Blockbuster Video store, con-
sisting of about 1,000 titles. Ind-cap
displays of hit titles are more visible in
the music ehain, and about 100 outlets
have added rental departments. A
total of 500 stores sell video.

“With the acquisitions, we had a lot
of video inventoryv. But most of the
stores were poorly merchandised, and
the product mix wasn't right,” says
Neyen. "But that’s getting better.
This past fourth quarter, our per-
store sales were about the same as an
average Blockbuster Video store.”

Blockbuster Music & Video each

(Continwed on page 70)

Life Amplified...

You provide the electricity.

Cash in on our exclusive line of
Rock and Roll Hall of Fame T-shirts &
keychains, designed especially for music
retailers. Visit our NARM booth or contact
your regional Baker & Taylor sales
office for your Rockshop '96 brochure.
Life Amplified...
T-shirts that
“goup to eleven.”

Rocky Mountain /Western Region 1-800-776-3300
Midwestern/E as-ern Region 1-800-775-2800

D BAKER & TAYLOR

Informaron und Latectainment Set vices .
-Everyone’s

Mother

TODO EN MUSICA LATINA

TANGO - FOLKLORE - ROCK ARGENTINO
MERENGUE - CUMBIA - SALSA

Catalogo gratis.
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Ofertas todos los meses.

Envios a todas partes de! mundo.

distribuidora belgrano norte s.r.l.
Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina.

Teléfonos: (54-1) 555-6100/6200 Fax: 555-6400.

SELL YOUR MUSIC

with custom postcards!

Promote Record Releases & New Bands e Great for Recording &
Sound Studios e Perfect For Trade Shows & Promotions e Feature
Musical Accessories & Instruments ® (D & Cassette Covers Also
Available @ Call Now For Information & Free Sample Kit!

Modern Postcard
1-800-959-8365
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T'he packaging is uniquely
space age. Maybe that
explains its gravitational pull.
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Fuji’s redesigned line of audiocassettes and today’s enthusiastic music lovers seem to have a strong attraction to each other. Maybe it’s the

realistic, crisp sound of Fujis advanced Double Coating technology. Or the product configuration and price points that are right for every
consumer—I{rom our top-rated DR-I to the exceptional new Fuji Z. Or the value-added promo packs and eye-catching displays. What

ever the reason, wait until you see how many customers gravitate toward your registers. l_jﬁll FUJI. A new way of seeing things?
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AN EXPANDED MERCHANTS & MARKETING SUPERSECTION

04 r]‘ ‘7
It's what sells products in @ ﬁ_ﬁ%
today’s retail environment.

VIEWSCAN
{previews 48 videos)

AUDIOSCAN
(previews 40 albums)

Call: 800-835-2072

Telescan offers
a complete line
of reliable,

low-cost, (e e
. . entire CD)
interactive

audio and video
merchandising

systems.

20 DISC
ENDCAP
(previews 20 complete CD's)

today for an interactive tomorrow,

telescan s M rd. Burlingame, California 94010  voice 415-652-8700L fax 415-697-9145

Compact Discs
Cassettes
Laserdiscs

Has your current one-stop
become un-bear-able?

Norwalk can eliminate your

hassles by offering you:

® Great Customer Service!

® Same Day Shipping!!
® No Minimums!!!

Norwalk Distributors Inc. m
Accessories (800) 877-6021@

© CD-ROM

{310)802-2011

® Compact Discs

® Accessories
® 12" & 7" Vinyl
plus a complete Latin catalog

Abbey Road Distributors

Call Your Abbey
Sales Rep Today!

New Accounts Call
1-800-827-7177 ext. 278

Abbey Road Distribators

> Get The
Abbey Advantage

Weekly New Release Mailer
Same Day Shipping
Quarterly Product Catalog
Knowledgeahle Sales Reps
Computerized Inventory

©® (Cassettes

® laserdiscs

® (Cass. Singles

® Video Cassettes

Abbey Santa Fe Springs
800-827-7177

Los Angeles
800-795-6874

SERVING OVER 3,000 RETAILERS NATIONWIDE

Armor Won’t Protect Sales Execs
From Retail Grievances At NARM

AS THIS INDUSTRY gets ready to
converge in Washington, D.C., for
the annual National Assn. of
Recording Merchandisers conven-
tion, many in sales and distribution
are saying that they expect to wear
armor throughout the meeting.

They are making that joke
because they expect all corners of
the acecount base to complain Joud
and long about record clubs, the
predatory pricing stralegies
employved by discounters, and other
grievances. This will mark the sec-
ond year in which such topics have
dominated the proceedings. What’s
different this year. as I pointed out
in this space not long ago (Retail
Track, Billboard, Feb. 10), is that
for the first time, the labels are
beginning to feel some of the pain
that merchants have been experi-
encing.

Which is why

ally held around Thanksgiving. To
help publicize the effort. well-known
recording acts donate their time and
work bhehind the counter at record
stores on Dee. 1, World AIDS Day.
The organization spends almost
as much time and money marketing
the promotion to retailers as it does
publicizing the effort to consumers.
For example. this yvear. some 1,500
record stores participated. In addi-
tion to sending stores a kit—which
included posters, point-of-sale dis-
plays, donations boxes, and training
kits for sales people—the organiza-
tion, with the help of Macey Lipman
Marketing, called each store to con-
firm that the kits had arrived and
then made another round of calls to
see how everything was going.
Thom Allcock, project manager
at LifeBEAT, says that this year's
CounterAlID eftort centered on hav-
ing clerks at

when label exee-
utives in sales
and distribution
go to NARM
Maveh 21-Mon-
day (25), they
would do well to

RETAIL
TRACK '

by Ed Christman

= the cash regis-
ter motivate
customers to
round up their
purchases to
the nearest
dollar, or even

really listen to
what merchants
have to say. While much of the
industry's growth over the last
decade has been attributed to the
CD boom, as music lovers serambled
to replace vinyl albums with the
digital format, a good argument
could be made that the expansion of
music retailing also fueled the
industry’s growth duving that time.

Many say that right now, the
music industry is in a period ol tran-
sition and that retail is in decline
and will soon be replaced hy direct
marketing. Music retail may be
hurting, but, until there is a change
in consumetr lifestyles. it is naive to
think that retail will not be a major
distribution channel tor music for
the next 10 or 20 vears. So while
direct marketing will likely enjoy
growth (either in the form of
accounts, such as MCI, or with the
labels themselves seeking to
increase direct sules to the con-
sumer) and somedayv may even sur-
pass retail, it would be i mistake for
record companies not to continue to
nurture the musice retailer.

As new selling options become
available, labels would be negligent
not to pursue them. But in pursuing
them, theyv should do so in ways that
do not cannibalize retail sales. By
taking care of the industry’s main
distribution channel, all other sales
efforts truly become incremental
sales, which is the best formula
available to expand the business.

LOOKING FOR HELP: LIFEbeat,
the AIDS awareness organization
that runs the CounterAID fund-
raising effort, is calling on retail to
help it with some of the problems it
had with its most recent promotion.
CounterAlD is one effort, among
many, by which LiteBEAT tries to
raise funds to supply direct services
for people living with ATDS. Coun-
terAID, a weeklong effort at raising
donations in music stores, is gener-

nore.

At the time
of the second set of phone calls,
everything secmed to be going fine,
reports Allcock, but after viewing
the results of the promotion, he
says. “Everyone "yessed’ us to
death, but not evervone followed
through.” Some of the chains that
participated mailed in donation
checks for as little ag $3.94, Allcock
reports.

“Some people worked very hard
and reached the goal we set and
even went beyond, but a majority of
stores and chains didn't come
through for us.” Allcock sayvs. “We
didn't even collect enough in dona-
tions to cover the money we spent
marketing the promotion.”

While LIFEbeat is disappointed
in the results of CounterAID 95, it
still wants to work with retail and is
soliciting ideas from merchants on
how CounterAID can be improved.
LIFEbeat will hegin that process
this weekend, meeting with mer
chants at NARM.

“We have to look at what has been
suceessiul and what hasn't been and
what the retailers are comiortable
with and what they don’t think
works,” he savs. “We have to come
up with ways that music retait will
embrace the effort.’

In analyzing the shortcomings of
this vear’s promotion, Allcock notes,
“Retailers are in the business of
selling things, and maybe the con-
cept of taking money for nothing

just threw everyvone. One idea, pos-

sibly for next vear. is to come up
with some kind of item that retail
can sell at a markup and then send
the revenues to LIFEbeat.’

Retail Track urges merchants,
whether at the store or at the con-
vention, to take time from their
busy schedules to give some thought
to how CounterAID could be
improved. And while you're at it, if
vou have any ideas on how to sal-

(Continued on page 88)

ADVERTISEMENT |

What's Golorful
Shows Up at Your
Place on Sundays,

and IS Liked by Kids
and Parents
Everywhere?

No, 1T’s NOT YOUR UNCLE
Ed from Kansas. It's the
Sunday newspaper comics
section! And that’s exactly
where you’ll find our six new
spring music titles advertised,
Sunday, May 12th. Right
smack on the front page!

v

In over 80 markets nationwide
(generating a circulation of
over 30 million). we’ll be
showing off Mickey’s

4

Favorites Sing-Along, the |

Princess Collection, the
Rock-A-Bye Baby ulbum,
Mickey's Sports Songs, our
new Classic Collection Sing-
Along, and the Winnie the
Pooh Sing-Along.

v

Get ready to “Share the |

Music” of Disney this
spring, because with our ads
and family summertime travel
just around the corner, your
consumers will be looking to
buy! Contact your Walt Disney
Records sales representative
for full details.

v

Share the music
of Disney
ar our website:

http://www_disney.com/DisneyRecords
Now on-line!

(Q)Acr'@?s:oep

RECORTDS
© DISNEY

60

www americanradiohistorv com

BILLBOARD MARCH 30. 1996


www.americanradiohistory.com

NARM '96

EXPANDED MERCHANTS

MAPing The Route To
Consistent Pricing

Labels Attempt Maximum Impact With Strict
Muinimum-Advertised-Price Policies

H BY ED CHRISTMAN

For the first time since labels began
establishing minimum-advertised-
price (MAP) policies four years ago,
music specialty merchants say they
see it having an impact, albeit slight,
on discounters.

In particular, WEA’s revamped
MAP policy, which became effective
Jan. 1, has forced some of the dis-
counters to be less aggressive on the
distributor’s titles. That policy, which
denies all advertising funds for 90
days if an account is caught advertis-
ing any WEA product for less than
MAP, is considered to be the
strongest of the six majors.

Executives at music specialty chains
say that Best Buy, Target and Media
Play, as of presstime, seem to be abid-
ing by the WEA policy.

However, sources say that Circuit
City, the main proponent of loss-
leader pricing, and Lechmere have
decided not to abide by the WEA pol-
icy. Circuit City executives didn’t
return calls seeking comment.

LOW-PRICE GUARANTEES

Dennis Agresti, GM for music at
Montgomery Ward’s Lechmere divi-
sion, says his company “plans on cap-
turing all co-op funds available by
complying within the guidelines set
by the majors. However, we will
retain our competitiveness in the mar-
kets we do business in. Keep in mind
that electronics superstores have a
price-protection guarantee, which
involves all businesses in the house.”

Meanwhile, Nobody Beats The Wiz,
which insisted it planned to abide by
the WEA MAP policy, recently found
itself in violation of it when it ran an
“All CDs in store for $10.88” adver-
tisement. Sources say that WEA has
notified the Carteret, N.J.-based mer-
chant that it is losing its co-operative
advertising funds for 90 days.

In Minneapolis, Jeff Abrams, senior
VP at the Minneapolis-based chain,
says that Best Buy hasn’t violated any
of the new MAP policies “vet.” But he
adds, “We will do what's right for the
competitive conditions of the business.”

In general, he views MAP policies as
a negative. He points out that some
competitors have decided to ignore
the MAP policies, which can hurt
smaller accounts. “Now, accounts that
can’t afford to advertise out of their
own pocket, are left with an inability
to be competitive in their advertising”
if they choose to abide by MAP.

In addition to WEA, BMG Dis-
tribution, Sony Music Distribution
and PGD all changed their MAP poli-
cies in December. So far, executives at
music specialty merchants say they
are unsure if those changes are hav-
ing an impact on price.

Chris Peluso, president of Phil-

adelphia-based The Wall, says, “We
are very supportive of the vendors
taking a stance on product pricing.
We see [the changes in MAP policies)
as a good first step. We hope they will
be aggressive in enforcement of the
policies, and we hope for an expansion
of them.

“Clearly, the labels have an interest
in making sure that the consumer per-
ception of the CD is one of value, and
by vehemently enforcing MAP poli-

Lew Garrett, Camelot

Customers are enticed by a low-
priced Jawet.

cies they can ensure that the market-
place gives a consistent message.”
Other merchants agree with Peluso,
but wonder why the majors took so
long to address the issue. At the
National Association Of Recording
Merchandisers convention a year ago,
retailers pleaded with majors to

strengthen their policies. But most of

the distributors said their hands were
tied.

The turnaround by some of the
majors “is absolutely a step in the
right direction, and we appreciate
that,” says one Midwestern-based
merchant. “But it’s a shame that
they have taken this long to try and
stop the monster that they helped to
create.

Similarly, Lew Garrett, VP of pur-
chasing at North Canton, Ohio-based
Camelot Musice, says all the MAP pol-
icy changes are a step “in the right
direction,” but adds, “It may be too

& MARKETING

little too late. This could be one of
those cases where the operation was a
success but the patient died.”

FLAWED PLANS

While retailers applaud Sony and
BMG for making changes, they com-
plain that the two didn’'t go far
enough. In the case of Sony Music, the
company will not fund in-store adver-
tising campaigns for 60 days if an
account violates its MAP policy. But
that policy only applies to Sony-fund-
ed advertising, and allows accounts to
advertise Sony product for less than
MAP, if they don't request funds for
the ad. Moreover, while violators lose
the right to request advertising funds
for 90 days, Sony-funded ad cam-
paigns that began prior to the viola-

. tion are not affected.

o
PGD wonldn’t fund (ldé fora (lzs—
counted 2Puc.

BMG Distribution has a tiered MAP
policy. For the first violation, the
account is ineligible to receive adver-
tising funds for that title for three
months. For the second violation
within a 12-month period, the account
is ineligible to receive advertising
funds for both titles for six months.
For the third violation in a 12-month
period, BMG will cut off all coopera-
tive advertising funds to that account
for a year.

The problem with the BMG Dis-
tribution policy, as music specialty
merchants see it, is that the first two
violations only apply to BMG-funded
advertising; the account can still
advertise below MAP, if it doesn’t
request funding on those ads. It is
only with the third failure that the
BMG policy has teeth, music-chain
executives say.

Besides WEA's, the MAP policies of
the other five majors have loopholes
that allow discounters to advertise
below MAP and still have access to co-
operative advertising funds, music
merchants complain.

Says one merchant, “Look at the
new 2Pac title. Most discounters are
selling it at $16.99, above the cost of
$16.88, but below the PGD MAP of

(Continued on page 70)

SUPERSECTION

Multimedia In Stores

Are Numbers Too Big To Ignore?

W BY BRETT ATWOOD

As the initial trickle of musie-themed
CD-ROMs, enhanced CDs and CD-
Plus titles begins to increase to a
steady flow of new product, some
musie retailers are confused about
where to put the growing stock of
multimedia titles. As higher-profile
releases by such major artists as
Sting and Primus begin to hit stores,
retailers are finding it more difficult
to postpone their decision about
whether or not they should create
dedicated multimedia sections.

While some computer
retailers, such as Soft-
ware Ete., Babbages and
Computer City, already
have begun to imple-
ment music sections into
their multimedia stores,
fewer music retailers
have taken the same leap
of faith in the new for-
mats.

“For the most part,
we're putting those titles
in the regular music sec-
tion for now,” says Judy Neubauer,
director of retail advertising and pro-
motion at Tempo Music and Video,
which has stores in both California
and Hawail. “We eventually may cre-
ate a whole new section, but there’s
just not enough titles to justify doing
that yet.”

Neubauer says that the chain will
examine the situation on a store-by-
store basis, depending on how much
space is available for expansion at
each retail location. “We are watching
the growth of these formats careful-
ly,” she says. “But we still remember
the mini-dise, DCC and CD+G. We
don’t want to get burned again. This
does seem to have more credibility,
though. At least we
know that many con-
sumers already have
the hardware to play
these discs.”

The 820-store Sam
Goody and Musicland
chain is stocking its
music-themed multi-
media discs with the
regular audio CDs,
according to Dave
Tovsen, manager of
product development.
“We're using special
bin cards that clearly
designate the titles
that have multimedia
content,” he says.

However, Tovsen
says that both Sam Goody and
Musicland may soon position the
product in a separate section created
specifically for the new formats.

DOUBLE DUTY

The Virgin Megastore chain, which
alreacdy contains a multimedia section
in each of its stores, is stocking music-
themed multimedia titles and
enhanced CDs in both the music and
multimedia sections.

“Because these titles are placed in

A stand-alone E-CD display

multiple locations, our customers are
more likely to discover them,” says
Brian Regan, communications and
special-projects manager for the
Virgin Retail Group, which operates
five stores within the U.S. “We're for-
tunate in that our stores have the
space to rack these titles in more than
one place. However, there have not
been enough titles released yet for us
to determine whether or not this is
something that we can do in the long
term.”

Regan says that a key part of mar-
keting any multimedia title—music or
otherwise—is to have a computer
available to
demonstrate the
title to the con-
sumer, Just as lis-
tening booths have
become part of the
standard music
retail experience
in the last few
years, the comput-
er demonstration
station may also
nudge its way into
many record retail
outlets in the coming year.

LENDING A HELPING STAND

Some software developers and dis-
tributors are taking steps to help the
music retailers find a solution to the
problem of properly merchandising
multimedia music titles.

“It cloesn’t matter how good a title
is, if the consumer can’t find it,” says
Jim Adams, GM of the computer soft-
ware division of Navarre, which dis-
tributes music and multimedia titles
to both music and multimedia retail-
ers.

To help retailers who are short on
space to create a niche for musie-
themed multimedia titles, Navarre
has developed a
stand-alone display
that clearly distin-
guishes the discs
from conventional
audio-only CDs.

Viacom New Media
is testing a special
countertop display
for it’s “MTV Un-
plugged” CD-ROM at
Musicland and Block-
buster Music stores.
“There are acres and
acres of jewelcases
in the music retail
channel,” says Paul
Myers, executive VP
and general manager
of new media for
Viacom New Media. “With CD-ROM
titles, you have to have something
that pops out at the consumer or you
risk getting lost. The trick is to design
the product packaging to draw atten-
tion within the limits of the individual
retailer’s floor space.”

Philips Media is offering music and
computer retailers a self-contained
merchandise display unit for its “All
Access: HORDE Festival CD-ROM”
music title, “It’s a little presumptuous

(Continued on page 70)
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The music industry
gathers in D.C. to
discuss the primary
issues facing the retail
nation: MAP policies,
multiple formats, online
| sales, independents’
| survival, the distributors
" view, the Wall Street
situation and more. 4
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JOAN OSBORNE RELISH MERCURY

STING MERCURY FALLING a&m

b wN =
W= 5N

6 |NEW
7| 7
8 | 6
9 | 9
10 | NEW
1| 2
2 | 3
3 | 4
4 | NEW
5 | 1
6 | 5
7| 8
8 |NEW
9 |NEW
10 | NEW

THS |LAST THIS
WEEK WEEK| SINGLES WEEX|WEEK| SINGLES
1 | 2 | CHILDREN ROBERT MILES pBx 1 1 | HOW DEEP IS YOUR LOVE TAKE THAT rca
2 LN = FACEMANNE B LON O NEw! 2 7 | AON POCHAL EILE RICHIE KAVANAGH LynwooD
3 | 3 | GANGSTA'S PARADISE COOLIO FEATURING L.V. 3 | 2 | CHILDREN ROBERT MILES DECONSTRUCTION
MCA
4 3 COMING HOME NOW BOYZONE PoLYDOR
4 | 5 | HOW DEEP IS YOUR LOVE TAKE THAT Rca
5 | 4 | MISSING EVERYTHING BUT THE GIRL BLANCO Y 2 IR | S (R, L IS R (TR TR
— GROUP Lunar
6 | 6 | LEMON TREE FOOL'S GARDEN town wusciwiercorn | © | 4 | DON'T LOOK BACK IN ANGER OASIS crearion
7 | 7 | 1GOT50NIT LUNIZ viRaiN 7 | & | ANYTHING 3T epic
8 |NEW| REAL LOVE BEATLES APPLE 8 |NEW | REAL LOVE BEATLES APPLE/PARLOPHONE
9 9 JESUS TO A CHILD GEORGE MICHAEL virRGiN 9 8 ONE OF US JOAN OSBORNE BLUE GORILLAMERCURY
10 | 8 | DON'TLOOK BACK IN ANGER OASIS CREATION 10 | 5 | | WANNA BE A HIPPY TECHNOHEAD DEeP BLUE
ALBUMS ALBUMS
1 | OASIS (WHAT'S THE STORY) MORNING GLORY? 1 1 | OASIS (WHAT'S THE STORY) MORNING GLORY?
CREATION CREATION
2 |NEW| STING MERCURY FALLING aem 2 | 2 | ALANIS MORISSETTE JAGGED LITTLE PILL
3 2 SEPULTURA ROOTS ROADRUggERD A ERICHIREE R oE
415 ﬁL\fE':l'CSK/r::R'SSETTE SACEERIIEERIED 3 |NEW/| CELINE DION FALLING INTO YOU epic
A
5 3 ENYA THE MEMORY OF TREES wea 4 3 CORRS FORGIVEN, NOT FORGOTTEN LAVA/ATLANTIC
6 | & | MARIAH CAREY DAYDREAM coLumbis 5 |NEW| MIKE & THE MECHANICS HITS viRGIN
7 | 9 | QUEEN MADE IN HEAVEN PARLOPHONE O e UL e (e L TG
8 7 CELINE DION D'EUX EPIC/COLUMBIA 7 4 RADIOHEAD THE BENDS PARLOPHONE
9 4 | NICK CAVE & THE BAD SEEDS MURDER BALLADS | 8 |NEW /| SOUNDTRACK TRAINSPOTTING &mi
MUTE 9 5 OASIS DEFINITELY MAYBE CReATION
10 INEw| MIKE & THE MECHANICS HITS VRGN 10 | 7 | RICHIE KAVANAGH A TRAVELLIN' MAN HAZEL
BELGIUM (Promuvi) AUSTRIA (Austrian IFPI/Austrian Top 30)
THIS | LAST THIS | LAST
WEEX|WEEX| SINGLES WEEX|WEEK| SINGLES

LEMON TREE FOOLS GARDEN em
MACARENA LOS DEL RIO BmG

SPACEMAN BABYLON ZOO em

WE'VE GOT IT GOIN' ON BACKSTREET BOYS BMG
GANGSTA'S PARADISE COOLIO FEATURING L.V.
MCA

WONDERWALL OASIS sony

EARTH SONG MICHAEL JACKSON sony
CAPTAIN JACK CAPTAIN JACK emi

ICH FIND DICH SCHEISSE TIC TAC TOE smG
KNOCKIN' DOUBLE VISION £CHO-2Yx

ALBUMS

VANESSA-MAE THE VIOLIN PLAYER Emi
SEPULTURA ROOTS sony

OASIS (WHAT'S THE STORY) MORNING GLORY?
SONY

ZILLERTALER SCHURZENJAGER TRAUME SIND
STARKER TvROLIS

NICK CAVE & THE BAD SEEDS MURDER BALLADS
ZYX

DIE TOTEN HOSEN OPIUM FURS VOLK wARNER
FOOL'S GARDEN DISH OF THE DAY emi

JOAN OSBORNE RELISH POLYGRAM

DIE SCHLUMPFE MEGAPARTY VOL. 2 Emi
WIENER PHILHARMONIKER NEUJAHRS KONZERT
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

IRELAND: The Crossroads Conference, the first Irish music forum of its kind to be held this
century, will take place April 19-21 at Dublin’s Temple Bar Music Center. Initiated by musicians
Finten Vallely and Cormac Breatnach, it will consist of eight sessions at which various aspects
of traditional music, past and present, will be discussed by panels and delegates who will con-
sider artistic, commercial, academic, and social matters. “Its conclusions will be part of our
cultural self-identity carried forward into the next millennium,” says press officer Amy Gar-
vey. Among the 44 speakers from Ireland, Britain, continental Europe, and the U.S. will be
musicians Tony MacMahon and Michedl O Siilleabhdin, who will deliver the keynote
address. In addition to other artists, such as Mick Moloney, Matt Cranitch, and Robbie Han-
non, guests at the conference will include broadcaster Aine Hensey, promoter Robin Mor-
ton, director of the Irish Traditional Music Archive Nicholas Carolen, and music officer of
the Irish Arts Council Dermot McLaughlin. Issues on the agenda include the concern that
“popular music’s relentless economic values ransack the old music repertoire, while the new
media focuses public attention on a tiny number of ‘stars,” ” and the question of whether “[Irish
Music Rights Organization] licensing and performing right society copyrights will create [tra-
ditional] millionaires, monopolists, bootleggers, carpetbaggers, and insufferable egos and kill
[the scene] too.” The overall theme of the conference is “tradition and change,” and lively
exchanges seem certain to occur. KEN STEWART

RUSSIA: While Russian classical music is respected throughout the world, the same cannot be said
for the country’s pop and rock acts. Even allowing for pop metal band Gorky Park, which once
reached No. 80 on The Billboard 200, and the much-hyped Boris Grebenshikov, whose propheti-
cally titled, Dave Stewart-produced album “Radio Silence” scraped in at No.
198, Russian acts have provided little work for the compilers of the U.S. charts.
An unlikely Russian export was the Moscow-based bluegrass band Kukurusa,
which played at the Grand Ole Opry and whose record “Crossing Borders”
(Sugarhill) won rave reviews in the American country music press. But gener-
ally speaking, even expatriate musicians, such as Michail Shufutinsky, Willie
Tokarev, and Luba Uspenskaya, who emigrated to the U.S. in the "70s, are bet-
ter known in Russia, where they are welcomed as top attractions in upscale casi-
nos and nightelubs. The situation is not likely to change overnight, but part of
the solution could be a band from Moscow, now living in New York, called Red
Rage. The group’s tape was declared Demo of the Month in a recent edition of U.S. magazine Gui-
tar Player. “There’s probably not much that technical monster [Red Rage guitarist] Dmitry
Charayev can't play,” the magazine declared. Originally known here as Galaxy, the band was, in
1990, the first act in Russia to be released on CD on Melodia, which was the country’s only label until
the end of Communism there. Managed and produced by Ovanes Melik-Pashayev, whose influ-
ence on Russian rock may be compared to that of Bill Graham in America, Red Rage is consid-
ering an offer to release new material on Melodia.
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SINGLES SINGLES
1 | 1 | SPACEMAN BABYLON 70O emi 1 | 3 | VELVET SAVOY warntr POLAND: Learn about Polish history the rap way. That’s the offer from rap crew T-Raperzy
2 | 2 | HOW DEEP IS YOUR LOVE TAKE THAT &mc 2 | 2 | IGOT50NIT LUNIZ ViRGiN Znad Wisly (T-Rappers From Vistula), whose album “Poczet Krolow Polskich” (Fellowship Of
3| 2| WISSING EVERYTHING BUT THE GIRL waener :31 ; i:ﬁﬁm&i 3BTAE(ZI5?N 700 e Polish Kings) on PolyGram Polska/Mercury is a lesson in
4 | 6 | DOYOUREALLY WANT ME (SHOW RESPECT) i et . s
ROBYN BvG 5 |NEW| REAL LOVE BEATLES Emi Polish history set to a hip-hop beat. It has captured the
5 |NEwW| WONDERWALL MIKE FLOWERS POPS POLYGRAM 6 |NEW| ONEOFUS JOAN OSBORNE POLYGRAM imagination of the nation’s kids, and their parents, in a
7 | 5 | MISSING EVERYTHING BUT THE GIRL waRNER ok .
6 | 10 | ONEOF US JOAN OSBORNE POLYGRAM 8 | a2 | | WISH SKEE.LO meon way that textbooks never could. The project is the brain-
7 | 7 | JESUSTOACHILD GEORGE MICHAEL em 9 | 6 | GANGSTA'S PARADISE COOLIO FEATURING L.V. child of rappers Gregorz Wasowski (who wrote the
8 | 4 | GANGSTAS PARADISE COOLIO FEATURING L. Mea rhymes) and Slawomir Szczesniak, both known for their
MCA 10 | 8 | FATHER AND SON BOYZONE roLvGRAM ymes . S y .
9 |NEW| CAPTAIN JACK CAPTAIN JACK FLexx ALBUMS work on various satirical TV shows, and Dariusz
10 |NEW | CRYING IN THE RAIN CULTURE BEAT LADECOMPAGNIET i rski, w ins wi
cu PLADECOMPAGNI 1 | 4 | vOMMOL SPELLEMANNSLAG VOMMOLMUSIKKEN Musialkow sk{, who compo'sed the' tunes. It begins with
ALBUMS SONET the story of Mieszko, the first Polish king, and weaves a
1 |NEW| GNAGS GOST A HAMMERFEDT &mG § ]20 EEElffANJSN:JAS%CTEB»?XCEVS?LN;RVENNERSTEN chronological saga of wars and other significant events,
§ é -,S-CY:G:Y?BSREUSELQC:M?NGEL e ARCADE ! such as the christening of Poland and the reign of King Wladyalaw IV in the 17th century.
2 | 2 | OASIS (WHAT'S THE STORY) MORNING GLORY? 4 |NEW| STING MERCURY FALLING POLYGRAM The short, snappy rhymes include important facts and dates rolled into a witty and constantly
SONY 2 é E?XSI:A%TTEE%XLNSESS;NEQURDER BALLADS amusing commentary, transforming the history of a nation into something akin to a good crime
5 |NEW| ALANIS MORISSETTE JAGGED LITTLE PILL waRnER D story or thriller. The album has been selling so well that the rappers have already prepared
3 170 rggsi‘(‘:’gagﬂosoMN/iAs@n?si?l%ﬁéél&iégmmmn 7 | 5 | FREETHE SPIRIT PAN PIPE MOODS TWO poLY- a written supplement telling the stories of the next Polish kings and have published a book con-
GRAM a1 - 14 121 1 N Yak] 1 By -
8 |NEw| HUMLERRIDDERNE JEG GIR EN OMGANG HVIS A |l P RETIE R BrReE I taining all the lyrics on the CD. Even without the musie, reading history has n8\i’81‘ been s'o
DU GIR PLADECOMPAGNIET 9 7 ELISABETH ANDREASSON BETTANS BESTE PoLY- much fun. BEATA PRZEDPELSKA
9 | 6 | OSTKYST HUSTLERS VERDENS LENGSTE RAP e
PLADECOMPAGNIET 10 |NEW/|[ OASIS (WHAT'S THE STORY) MORNING GLORY?
10 INEw| BIG FAT SNAKE FIGHT FOR YOUR LOVE Meca SoNy ) L
U.K.: Established catalog marketer Pickwick, renamed Carlton Records last year, has formed
PORTUGAL rortugavarm HONG KONG ei Hong kong Group) the Carlton Sounds label to develop a directly signed roster. One of its first acts is singer/song-
aclTasT THIS | LAST writer/guitarist John Wilson, who sang with the Average White Band in the '80s. Wilson show-
WEEX|WEEX| ALBUMS WEEK|WEEK| ALBUMS cased his album “Tell Me Something New,” which was released March 18, at the Hanover Grand
1 | 2 | MAMONAS ASSASSINAS MAMONAS ASSASSINAS 1 | 3 | JEFF CHENG DEEPLY IN LOVE em in central London last month. In true pub-rock style, members of the press and retail trade were
Emi 2 | 4 | ANDYHUI MOST PAINFUL FOR A MAN cAPITAL plied with paper-wrapped fish and chips, free booze, and a rocking set by Wilson and his eight-
2 | 1 | DELFINS O CAMINHO DA FELICIDADE ARioLA ARTISTS piece band. Wilson’s singing echoed that of many '60s British blues/R&B-imbued vocalists, espe-
3 |NEW| CELINE DION FALLING INTO YOU columsia 3 | 7 | SOUNDTRACK YOUNG & DANGEROUS Bue cially Robert Palmer. And while his lyrics revolved around the theme of love—whether unre-
S| e T I TDIR N alaaN) (Zeliels ‘; f EETSCTSLAM(’::XEL(;USLL:°S°;T|3F|ED quited (“24 Hours”), betrayed (“Jump Back”), or gone bad (“We All Wanna Be In Love,” the new
Rl I e b FoLYsRAM single)—his songs were mostly up-tempo rockers. Ballads were thin; a notable exception was the
6 |NEW | VANGELIS PORTRAITS poLYDOR 6 6 VARIOUS ARTISTS COMING OF THE QUEEN PoLYGRAM title track of “Tell Me S thi New" : l holv tale of lost 1 that Wils £ Lwith
7 |NEW| MIKE & THE MECHANICS HITS viRGIN 7 |NEW| LEON LAI LEON LAILIVE IN CONCERT '95 PoLvGRAM itle track of "Tell Me .>something New,” a melancholy tale of lost love that Wilson performed wit
8 | 3 | ALANIS MORISSETTE JAGGED LITTLE PILL warer | 8 | 9 | FAYE WONG DI-DAR cinepouy keyboards and a touch of saxophone. In addition to writing and recording his own material, Wil-
9 | 9 | YANNI LIVE AT THE ACROPOLIS PRIVATE 9 |NEW| VARIOUS ARTISTS SING FOR THE WORLD LIVE IN son recently contributed voeals to the “Evita” soundtrack (starring Madonna) and has written
10 |NEW| XUTOS & PONTAPES XUTOS AO VNO ANTENA 3 CONCERT POLYGRAM songs for Cliff Richard. KWAKU
POLYDOR 10 | 8 | VARIOUS ARTISTS EMINO. 1 HITS VOL. 2 &mi
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- WORL

\*‘\
jAPAN (Dempa Publications Inc.) CANADA (The Record) GERMANY (Media Control) FRANCE (SNEP/IFOP/Tite-Live)
THIS | LAST THIS | LAST THIS |LAST THIS |LAST
WEEK WEEK| SINGLES WEEK WEEK| SINGLES WEEK WEEK| SINGLES WEEK WEEK| SINGLES
1 |NEW| DON'T WANNA CRY NAMIE AMURO AvEx TRAx 1 1 | STAYIN' ALIVE N-TRANCE QuaLity 1 2 | CHILDREN ROBERT MILES wom 1 | 4 | SOIREE DISCO BORIS VERSALLLE
2 | 5 | 'MPROUD TOMOMI KAHARA 1MONEIR 10C 2 | 2 | DANGER BIAHZAY BLAHZAY PoLDOR 2 1 | LEMON TREE FOOL'S GARDEN INTERCORD 2 1 | SPACEMAN BABYLON ZOO Em
3 1 MIENAI CHIKARA B'Z ROOMS 3 3 EXHALE (SHOOP SHOOP) WHITNEY HOUSTON 3 3 SPACEMAN BABYLON ZOO emi 3 3 GANGSTA'S PARADISE COOLIO FEATURING L.V. Mca
i || 2 || ey . ARISTA 4 | 4 | ICHFIND DICH SCHEISSE TIC TAC TOE Rea 4 | 2 | CARUSO FLORENT PAGNY MERCURY
| W v e o) T TG G 4 ?, BEAUTIFUL LIFE ACE OF BASE Arista 5 9 | LOVE MESSAGE LOVE MESSAGE POLYGRAM 5 | 14 | CHILDREN ROBERT MILES sonv
]| closerepiieirie= g el e e s | Bl o g
o VIRGIN
6 | 5 | MIDNIGHT SHUFFLE MASAHIKO KONDOH sonv 7 | 7 | SET UFREE PLANET SOUL Quavity Z, 165 E‘E’;VZiﬁf:E'E,ZY°B”L{j;2‘§§NTA!§ETH d B s | & MGISSISG EVERYTHING BUT THE GIRL wEA
7 | 3 | NAMONAKI UTA MR. CHILDREN 107 FACTORY 8 | 8 | JESUSTOACHILD GEORGE MICHAEL DREAMWORKS | g | 7 | pLL NEVER BREAK YOUR HEART BACKSTREET 9 | 9 | BALANCE TOI RECIPROK sonv
8 | 6 | SORAMO TOBERUHAZU SPITZ POIYGOR 19 9 g| PLOZORSMASHING RUMEKING vIRGH BOYS ZOMBAJIVE 10 | 8 | ONESWEET DAY MARIAH CAREY & BOYZ Il MEN
9 | 9 | AH MAKIOHGURO BGRAM 1‘1) ig 3"(')352:‘2 SXERAYJ(')—:’;GI\EIL(J]T</PE—|LE . 10 |NEW| HEIR KOMMT DIE MAUS STEFAN RAAB ARiOLA OLUMBIA
10 | 10 | SEXY HITOMI avex TRax Rl e e e e o i 11 |NEW| STAND BY YOUR MAN HEIKE MAKATSCH 11 | 15 | FATHER AND SON BOYZONE POLYOOR
ALBUMS 13 | 13 | EVERYBODY BE SOMEBODY RUFFNECK auaLity WETRONOME 12 || [ [} CINSTANTRXIMYEENEIE RMEREOVO0R
72 || 74| IERKINBRILIPERR A e 12 | 12 | ANYTHING 3T epc 13 | 13 | LEBRIO BIG SOUL SNy
1 1 | CARPENTERS |NEEDTOBE INLOVE-THEBEST | (| (o | boNie’ NS MORISSETTE MAVERICK 13 | 17 | CRYING IN THE RAIN CULTURE BEAT sony 14 | 11 | JESUS TO A CHILD GEORGE MICHAEL VIRGIN
OF THE CARPENTERS polLYDOR 16 | 16 | GANGSTA'S PARADISE COOLIO FEATURING LV 14 | 8 | MISSING EVERYTHING BUT THE GIRL wea 15 | 10 | ONEOF US JOAN OSBORNE MERCURY
2 |NEW| WANDS SINGLES COLLECTION B Gram MCA a 15 | 10 | MAGIC CARPET RIDE MIGHTY DUB KATS wea 16 | 17 | VOYAGE EN ITALIE LILICUB ReMarK
3 |NEW| MARI HAMADA PERSONA MCAVICTOR 17 | New | ALWAYS BE MY BABY MARIAH CAREY coLumBia 16 | 14 | RAINBOW TO THE STARS DUNE viRGN 17 | 12 | FALLING INTO YOU CELINE DION cotumgia
4 3 TOMOYASU HOTEI KING & QUEEN TosHiBAI MI 18 |NEW| SPACEMAN BABYLON 700 emi 17 11 CAPTAIN JACK CAPTAIN JACK EmI 18 | 19 BUMP BUMP 740 BOYS sony
5 5 ULFULS BANZAI TOSHISAEMI 19 |NEW | REAL LOVE BEATLES apPLE 18 16 HANDS IN THE AIR MUSIC INSTRUCTOR Emi 19 |NEW | DOH WAH DIDDY FUN FACTORY scorpiO
6 | 2 | SMAP SMAP 008 TACOMAX viciok 20 | 17 | DO WHAT'S GOOD FOR ME 2 UNLIMITED porular | 19 | 13 | WE'VE GOTIT GOIN' ON BACKSTREET BOYS saroa | 20 |NEW| CREEP RADIOHEAD Em
7 | 4 | SHOGO HAMADA 1ROAD OUT "TRACKS" SoNY ALBUMS 20 |NEW| MUTTER. DER MANN MIT DEM KOKS T >MA ALBUMS
8 |NEW| MAYO OKAMOTO PURENESS [0KiMAJAPAN 1 | 1 | ALANIS MORISSETTE JAGGED LITTLE PILL maveric Ao 1 | 2 | CELINEDION FALLING INTO YOU coLumeia
9 |NEW| CELINE DION FALLING INTO YOU EpiCsONY 2 2 | OASIS (WHAT'S THE STORY) MORNING GLORY? ALBUMS 2 1 CELINE DION D'EUX COLuMBIA
10 | NEW | MARIAH CAREY DAYDREAM sony IPIC 1 1 PETER MAFFAY MAFFAY 96 ARIOLA 3 3 STING MERCURY FALLING POLYDOR
3 3 VARIOUS ARTISTS OH WHAT A FEELING mca 2 3] FOOL'S GARDEN DISH OF THE DAY INTERCORD 4 6 ACE OF BASE THE BRIDGE BarCLAY
NETHERLANDS (siichting Mega Top 50) 4 | 4 | VARIOUS ARTISTS 1996 GRAMMY NOMINEES 3 | 2 | STING MERCURY FALLING POLYGRAM 5 | 4 | BIGSOUL BIG SOUL sony
COLUMBIA 4 | 4 | DIETOTEN HOSEN OPIUM FURS VOLK EASTWEST 6 | 9 | MYLENE FARMER ANAMORPHOSEE POLYDOR
w‘gwﬁ SINGLES 5 ¢ z;‘ﬁzl_'%ﬁ;gés?&mg g?';:gjmg—s g;\?gﬁgé- 5 5 | RODELHEIM HARTREIM PROJEKT ZURUCK NACH | 7 [NEW | BORIS 18 EVES, 18 VISIONS VERSAILLE
1 1 | PERSPOOR GUUS MEEUWIS & VAGANT Xe1O/CNR AMERICA coLumpia 6 | 6 };SEEEZEI"'IMJA%?R TRAUME SIND STARKER g NlE IN SEQITSLE\?\&:\ATSH%S g:OZRYE)MI\‘AORNING GLORY?
2 | 2 | 15MILJOEN MENSEN FLUITSMA& VAN TUN oo | 6 | 5 | SMASHING PUMPKINS MELLON COLLIE AND THE SECCS " AT
5 | 5 | CAPTAIN JACK CAPTAIN JACK ew TS SR e 7 | 8 | PUR ABENTEUERLAND Wrmcoro 10 | 7 | MICHAEL JACKSON HISTORY: PAST, PRESENT AND
2 | NEw! I'LL NEVER RREAK YOUR HEART BACKSTREET a [l g (A= i s 8 | 9 | OASIS (WHAT'S THE STORY) MORNING GLORY? FUTURE—BOOK 1 EpC .
BOYS 70Misn 8 8 SHANIA TWAIN THE WOMAN IN ME MERCURY SONY 11 14 CRANBERRIES NO NEED TO ARGUE i1sLanD
5 4 FAIRYTALES 2 BROTHERS ON THE 4TH FLOOR 9 10 ASHLEY MACISAAC HI HOW ARE YOU Agut 9 7 SEPULTURA ROOTS INTERCORD 12 8 MARIAH CAREY DAYDREAM cOLUMBIA
CNR 10 | 9 | HOOTIE & THE BLOWFISH CRACKED REAR ViEw | 19 | 10 | ENYA THE MEMORY OF TREES wea 13 | 5 | QUEEN MADE IN HEAVEN Emi
6 | 3 | CHILDREN ROBERT MILES BMG ATLANTIC 11 |NEW| BAD RELIGION THE GRAY RACE sOny 14 | 13 | JANE BIRKIN VERSIONS JANE MERCURY
7 |NEw| HOW DEEP IS YOUR LOVE TAKE THAT awc 11 | 11 | BUSH SIXTEEN STONE mrerscore 12 | 11 | QUEEN MADE IN HEAVEN &M 15 | 19 | 2PAC ALL EYEZ ON ME istanD
8 [NEW| ANYTHING 3T Erc 12 | 12 | MARIAH CAREY DAYDREAM coLumais 13 |NEW| ALANIS MORISSETTE JAGGED LITTLE PILL wea 16 |NEW| BRUCE SPRINGSTEEN THE GHOST OF TOM JOAD
9 9 | IKLEEF NIET MEER VOOR JOU MARCO BORSATO | 13 | 153 | 2pac ALL EYEZ ON ME stanD. 14 | 14 | DIE SCHLUMPFE MEGAPARTY VOL. 2 Emi COLUMBIA
POLYDOR 14 | REN| RADIOHEAD THE BENDS capiroL 15 | 12 | MADONNA SOMETHING TO REMEMBER wea 17 | 12 | FRANCIS CABREL SAMEDI SOIR SUR LA TERRE
o) 6 fgg?v%Rc{)?fM:lMONE KLEINSMA & PAUL DE 15 | 14 | VARIOUS ARTISTS DANCE MIX 95 auaLiTy 16 | 16 | 2PAC ALL EYEZ ON ME wErCURY COLUMBIA
16 15 TORI AMOS BOYS FOR PELE £ASTWEST 17 | NEW | PAVAROTTI & FRIENDS PAVAROTTI & FRIENDS 3 18 10 SEPULTURA ROOTS ROADRUNNER
ALBUMS 17 | 17 | SEAL Il 717 POLYGRAM 19 | 15 | VERONIQUE SANSON SANSON, COMME ILS
1 1 | MARCO BORSATO ALS GEEN ANDER POLYDOR 18 |NEW| COWBOY JUNKIES LAY IT DOWN GErFen 18 | 20 | JOAN OSBORNE RELISH wmERCURY UIMAGINENT... wea
2 | 2 | HELMUT LOTTI GOES CLASSIC mmc 19 | 18 | VARIOUS ARTISTS MASSIVE DANCE HITS wea 19 | 15 | KELLY FAMILY OVER THE HUMP ewmi 20 | 16 | SMASHING PUMPKINS MELLON COLLIE AND THE
3 | 3 | ADVISSER AD VISSER'S BRAINSESSIONS arcabe | 20 | 16 | COLLECTIVE SOUL COLLECTIVE SOUL ATLANTIC 20 | 18 | LOUREED SET THE TWILIGHT REELING weA INFINITE SADNESS viRGIN
4 | 9 | CHICAGO THE VERY BEST OF CHICAGO ARCADE
5 | 5 | ENYA THE MEMORY OF TREES warNiR ITALY , )
6 |NEW| MICHAEL JACKSON HISTORY: PAST PRESENT AND (Musica e Dischi/FIMI)
FUTURE-BOOK 1 EpiC THIS | LAST
7 4 CELINE DION D'EUX cowusia w  |WEEKWEEK| SINGLES
8 | 6 SPAI\CSIS (WHAT'S THE STORY) MORNING GLORY? - = 1 L | CHILDREN ROBERT MILES oo
9 8 MARIAH CAREY DAYDREAM COLUMBIA ©1996, Billboard/BPI Communications (Music Week/ < CIN) 2 2 LA TERRA DEI CACHI ELIO & LE STORIE
10 INEw | SEPULTURA ROOTS rospRunneR s [LAST THES | LAST . [ESHORCHESTRACASADE) susseay
5 | HOW DEEP IS YOUR LOVE TAKE THAT rca
WEEK/WEEK| SINGLES WEEKWEEX  ALBUMS 4 | 3 | GANGSTA'S PARADISE COOLIO FEATURING L.V.
AUSTRALIA (austratian Record industry Assn.) 1 | 1 | HOW DEEP IS YOUR LOVE TAKE THAT Rca 1 |NEW| CELINE DION FALLING INTOYOU epric NCA
THIS [LAST 2 | 2 | CHILDREN ROBERT MILES pECONSTRUCTION st SRﬁ:ZN(WHAT'S e S MRS R 2 NSW v ”ATE“)’ER ;SU WQNT IINANDRNEREEM:
WEEKWEEK| SINGLES 3 3 DON'T LOOK BACK IN ANGER OASIS creATioN 3 3 MIKE & THE MECHANICS HITS VRGN 7 8 ?SJSLT(\)IE\ CHﬁTL;E Gég;ég MICHAEL virGiN
1 1 ONE OF US JOAN OSBORNE MERCURY 4 |NEW| STUPID GIRL GARBAGE MUSHROOM 4 5 | M PEOPLE BIZARRE FRUIT/BIZARRE FRUIT It 8 | 10 | MYSTIC MOTION DATURA/BILLIE RAY MARTIN
2 | 2 | MISSING EVERYTHING BUT THE GIRL wea 5 | 12 | GIVE ME A LITTLE MORE TIME GABRIELLE Go 8eAT DECONSTRUCTION IRMA
3 {NEW/| HAVE A LITTLE FAITH IN US JOHN FARNHAM smc 6 6 RETURN OF THE MACK MARK MORPISON wWEA 5 18 ROBSON & JEROME ROBSON & JEROME rca 9 |NEW/| EVERYONE HAS INSIDE GALA NiTELITE
4 4 SPACEMAN BABYLON ZOO emi i ) 6 2 ALANIS MORISSETTE JAGGED LITTLE PILL 10 [NEw | DEEP INYOU TANYA LOUISE UMM
5 | 7 | GETDOWNON IT PETER ANDRE Fesrivac 7 | 5 | COMING HOME NOW BOYZONE rouror MAVERICK/REPRISE
6 | 3 | BOOMBASTIC SHAGGY viRaiN 8 [NEW| GOING FOR GOLD SHED SEVEN PoLYOO0R 7 | 4 | STING MERCURY FALLING atm ALBUMS
7 | 13 | HOW BIZARRE O.M.C. HUHPOLYGKAM 9 | 4 | REAL LOVE BEATLES APPLE/PARLOPHONE 8 |NEW| TERRORVISION REGULAR URBAN SURVIVORS 1 | 2 | STING MERCURY FALLING e
8 | 9 | DIGGIN'ONYOU TLG eve 10 | NEw L BEING BRAVE MENSWEAR Lsunet o 2 |NEW!| RON VORRE! INCONTRARTI FRA CENT'ANNI weA
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G DAY, OASIS: In the wake of their
latest U.S. concert dates, the members
of Oasis can claim a Britpop triumph in
America, with platinum-plus sales for
“(What’s The Story) Morning Glory?”
and top 10 success on the Hot 100 Sin-
gles chart for “Wonderwall.”

On the other side of the world, the
band’s inspired rock’n’roll has found
an equally fervent response—but so
far without the benefit of a tour.

“Out here in Australia, they are
HUGE,” writes Lizzie Gaunt, a 16-
year-old fan from Melbourne, shar-
ing the enthusiasm of
her peers. “Everywhere
around school, I hear
people singing their
songs. Every class [ go
into, there is someone
singing their songs.
And even when [ walk
around outside on the
school grounds, I hear
groups of girls singing
their songs! People are
obsessed with them.”

Sony Music Aus-
tralia, under chair-
man/CEQ Denis Hand-
lin, has helped propel
“(What’s The Story)
Morning Glory?” and
“Wonderwall” to simultaneous No. 1
positions on the Australian Record
Industry Assn.’s album and singles
charts, respectively. Album sales
have exceeded 250,000 units—close
to quadruple platinum in the market.

But Lizzie and her friends are con-
cerned that Oasis has yet to play live
Down Under.

“I heard they don’t wish to come
out to Australia, but they are crazy if
they don’t,” she writes. “I'm telling
you now that every concert they have
will be sold out.”

Back in December, Sony Music
Australia launched a petition drive
through retailers, urging Oasis to
tour the country. That effort contin-
ues. In January, the band was due to
play in Australia as part of the Big
Day Out festival but canceled when
Liam Gallagher lost his voice.

Or as Noel Gallagher character-
istically told Billboard correspondent
Christie Eliezer at the time: “We
didn't f—n’ wanna fly to the other
f—n’ end of the world and play like
f—n’ shit.”

Lizzie Gaunt in Melbourne wants
to plead her case directly to the band.
“If I sent a letter to them, would they
read it, and would they take it seri-
ously?” she asks. “I would love to
hear what you think I should do.”

Well, Oasis, what do you say?

ETTORE STRATTA was conductor
of L’Orchestre National de Lille,
which is featured on George Duke’s
new symphonic jazz album, “Muir
Woods Suite” on Warner Bros. It was
recorded last year at the Montreux
Jazz Festival in Switzerland and was
recently highlighted in Home &
Abroad (Billboard, Feb. 17). The pro-
ject was a logical one for Stratta, who
has conducted and produced a series
of symphonie crossover albums for
Teldee, including “Symphonic Bossa

HOME &
ABROAD

by Thom Duffy

Aussie Teen Sends Qut
Her Plea For Oasis Tour

Nova,” which was nominated this
year for two Grammy Awards.

Stratta most recently was in Lon-
don working on a new crossover pro-
ject for Teldec, recording Chanti-
cleer, a 12-voice male choir from San
Francisco, in arrangements with a
jazz trio and orchestra.

STOCKHOLM LABEL GROUP
managing director Ola Hakansson
has been voted “most influential”
person in the Swedish record indus-
try in balloting taken by the Swedish
trade magazine Topp
40. The Stockholm
Label Group also has
been voted the coun-
try’s “most inter-
esting’ record com-
pany.

The expansion of
SLG, since it was
launched as a joint ven-
ture by Hakansson and
PolyGram in 1992, has
given the company an
estimated 18% to 20%
of the Swedish market
(Billboard, March 2).

As the umbrella
organization for the
Sonet, Polar, and
Stockholm labels, SLG has an envi-
able record of developing local reper-
toire in Sweden for the international
market, with such acts as the Cardi-
gans, E-Type, Addis Black Widow,
Stakka Bo, Atomic Swing, and
Army Of Lovers.

THE INTERNATIONAL DEBUT
of “Summon The Heroes,” the official
centennial Olympics theme for the
1996 summer games in Atlanta, was
presented by composer John
Williams recently at a recording ses-
sion in Watford, just north of London.
“Summon The Heroes” also will be
the title track of a forthcoming
Olympies-themed album from Sony
Classical. Williams, who has three
Oscar nominations for his film scores
to “Nixon” and “Sabrina,” also was
the composer of the 1984 Olympics
theme music.

BORDER CROSSINGS: Renowned
guitarist Leo Kottke closes a 17-date
European tour on Tuesday (26) at
Diligentia in Den Haag, Holland, in
support of his new Private Mu-
sic/BMG album, “Live.” On the tour
swing were five shows in Holland,
nine dates in Germany, and three in
the U.K., including a sold-out date at
Queen Elizabeth Hall at London’s
South Bank Arts Center. Kottke will
return to Europe this fall.

Assistance in prepuring this column
was provided by Christie Eliezer in
Melbowrne, Australia.

Home & Abroad is « baveekly col-
umn spotlighting the activity of the
mternational nusic business and
artists outside thelr home markets.
Information may be sent to Thom
Duffy, Billboard, 23 Ridgmonnt
Street, London, WC1E 7AH, or

faved to 4}-171-323-2516.

Canada

Industry Seeks GanGon Review
Report Calls For Increase In Radio Quotas

H BY LARRY LeBLANC

TORONTO—Canada’s music indus-
try is focusing renewed attention on
radio’s 25-year-old domestic-content
quota and its impact on domestic
recordings, following a request by
music industry groups for an overall
government review.

A 150-page report released March
8, compiled by 11 music industry
executives, asks that the Canadian
Radio-television and Telecommuni-
cations Commission conduct a
detailed study of the percentage of
Canadian music aired by radio dur-
ing peak listening hours. Additional-
ly, it calls on the federal government
to immediately raise Canadian-
content regula-
tions to 35% for
the majority of
AM and FM sta-
tions.

“I wouldn’t be
surprised if the
government or-
‘ ders us to do a

comprehensive

review of Canadi-

an radio,” says a
CRTC spokesman. “What have they
got to lose? It lets them off the hook
for other things the industry is ask-
ing them to do.”

The Canadian Recording Industry
Assn., the Canadian Independent
Record Production Assn., the Cana-
dian Music Publishers Assn., the
Songwriters Assn. of Canada, and
the Society of Composers, Authors
and Music Publishers of Canada sup-
port the review initiative.

Representatives from these
groups have said that if the proposed
review shows major deficiencies in
the exposure of Canadian recordings
on radio, the CRTC should increase
the level of Canadian content on the
air by a significant amount (Bill-
board, March 16). They also said that
new Canadian recordings should
constitute at least 25% of the total.

“The [radio] regulations need to
be fine-tuned,” says CRIA president
Brian Robertson. “Over the years, it
has developed aches and pains that
have never been addressed.”

Under the current regulations,
most Canadian AM and FM broad-
casters are required to play 30%
Canadian content throughout the
broadcast week, with an additional
25% to be reasonably distributed
between 6 a.m.-7. p.m. Monday-Fri-
day. The CRTC also calls for a “sig-
nificant presence” of Canadian music
in high-audience periods.

L

CHATER

‘30% IS NOT ENOUGH’

“I’'m in favor of a review,” says
Bernie Finkelstein, president of
True North Records. “If the com-
mission concurs that Canadian radio
is playing a deficient amount of Can-
Con during prime-time hours, it
should increase that . . . We shouldn’t
have a maximum, but that’s what
we're living with. I want that
changed. Thirty percent is not
enough. I don’t want to keep hearing
‘We have too much CanCon’ from
programmers.”

Peter Diemer, VP of national pro-

motion at EMI Music Canada, adds
that there is more competition than
ever for available radio slots for
domestic recordings. “There’s always
a lot of domestic traffic, and we hear,
‘Our Canadian-content quota is full
this week,’” regularly,” Diemer says.
“Or we hear, ‘We didn’t add any
Canadian content this week.””
Increasing the CanCon percentage
is a double-edged sword, says Paul
Eastwood, director of national pro-
motion for MCA Music Entertain-
ment Canada. “A handful of Canadian
acts deserve to have the same sort of
respect and treatment as the inter-
national acts do, but it would likely
mean fewer Canadian acts would see
airplay,” he says. Eastwood is con-

‘We say our music
should stand up to
global standards,
but we’re saying
we should
increase quotas’

cerned that radio will favor superstar
Canadian artists over newer acts.

However, Randy Wells, VP of pro-
motion and publicity at A&M/
Island/Motown argues that Canada
is “cheapening” its product with quo-
tas. “We say our music should stand
up to global releases, but we'’re also
saying we should increase quota reg-
ulations,” he says.

Observers say the increased con-
cern about rotation of Canadian con-
tent on radio began February 1995
with the rollout of Broadcast Data
Systems and last September’s launch
of the Digital Audio/Video Industry
Data Base by the Canadian music
trade paper The Record.

BDS, a sister company of Bill-
board, electronically tracks spins on
94 stations in Canada. This informa-
tion is available to record companies
and radio stations for a fee.

Spin information is obtained by the
Digital Audio/Video Industry Data
Base from 70 stations and is used to
compile The Record’s weekly charts.

Before these two services were
launched, Canada’s music industry
relied chiefly on The Record’s former
charting system, in which interna-
tional and domestic rotation cate-
gories, despite wide differences,
were counted as equal in compiling
the trade paper’s chart.

“The emergence of spins put the
cat among the pigeons,” says the
CRTC spokesman. “Now there’s
actual numbers showing the differ-
ences in spins and the times of rota-
tions.”

Representatives of music industry
groups have slammed Canadian
broadcasters for programming
domestic records in inferior time
slots, as well as maintaining separate
and unequal rotation categories for
current international and CanCon
releases (Billboard, Feb. 3).

These representatives are also
calling on the CRTC to enforce the

quota, which was raised from 20% to
30% for FM radio in 1991. The AM
quota has been set at 30% since 1971,
when the regulations took effect.

The CRTC has streamlined the
regulatory framework for radio,
reducing the level of regulation to
what is “absolutely necessary to
ensure diversity and exposure for
Canadian music,” regulators say.

“CRTC [regulators] haven’t been
doing their job,” says Brian Chater,
president of CIRPA. “In 1991, they
specifically said that they were going
to monitor [distribution]. They obvi-
ously haven’t. Canadian music isn’t
being played where the big audiences
are: in the drive times.”

Chater adds, “Canadian radio just
isn't living up to
the spirit of the
{CRTC] regula-
tions. There’s no
evidence pro-
grammers ever
exceed their man-
dated [quota]
minimum, and
there’s evidence
they’re playing
international re-
cords twice as
much {as Canadian recordings] in the
same hit category.”

Chater and CRIA’s Robertson are
among the authors of the March 8
report. “We have regulations we live
by,” says Gary Slaight, president of
Standard Broadcasting Corp. “We
have to play a certain amount of
Canadian talent, and we have to dis-
tribute it a certain way. If we don’t do
that and the commission finds out,
we're in trouble.”

McCABE

REVAMP UNLIKELY

While there has not been a com-
prehensive review of Canadian radio
regulations since their introduction
in 1971, music industry observers
admit that the CRTC is unlikely to
revamp regulations or introduce new
ones unless programmers fail to deal
adequately with the rotation and dis-
tribution controversies.

Some industry observers say the
stepped-up pressure on Canadian
content is a byproduct of continued
wrangling between the music indus-
try and broadcasters over neighbor-
ing rights. After several years of
delay, a bill is expected to be intro-
duced to the Canadian cabinet April
2 and in the House later that month.
The bill would augment the 1988 revi-
sions to the 1921 Canadian Copyright
Act and is expected to include neigh-
boring rights and a blank-tape royal-
ty. Neighboring rights are those
rights that accompany a copyright,
such as a public performance right.

Michael McCabe, president of the
Canadian Assn. of Broadcasters, says
the call for a review of Canadian con-
tent, which he deems “unnecessary,” is
tied to neighboring rights differences.

“This strategy is to make us look
like bad guys at a time when the gov-
ernment is driving toward a deci-
sion,” he says. “There isn’t a need for
some kind of formal review to blind-
ly drive Canadian content up or to
require broadcasters to play 25% new
music.”
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International

MCA Links With Asian Label Schtung

B BY GEOFF BURPEE

HONG KONG—MCA Music Enter-
tainment International has signed a
licensing deal with Schtung Records,
purveyors of “pan-Asian hip.”

Schtung, the first Hong Kong com-
pany to affiliate with MCA, is to pro-
vide master recordings for the six
albums covered by the deal, as well
as graphic design for packaging,
videos, and other marketing ser-
vices. In return, MCA will handle all
publishing, recording, advertising,
and distribution functions.

For its part, MCA appears pleased
with the label’s first new relationship
since establishing its Asian opera-
tions last year “1f you wanted to sum
up what you're looking for in Asian-
based repertoire, that would be
something that’s totally unique, that
thrives on its own without outside

help,” says Greg Rogers, MCA’s
senior VP for Asia-Pacific.

“Well, if a record company sat
down to invent something like Sch-
tung, they would fail,” he adds.

“I think this
type of company
is totally unique
to Asia. You dis-
cover something
like Schtung by
accident, and we
were very fortunate.”

Industry folk gathered at a recent
party to debut the first of the six
albums slated for release this year.
Recorded under the artist name
Celestial, “Spirit House” will be in
stores beginning the first week of
April. An East meets West album of
slick, ambient dance grooves with
Chinese and Nepalese overtones,
“Spirit House” was composed and

MCA

U.K.’s Video Performance Ltd. To
Ease Clearance For Music B’casts

LONDON—The U.K.s Video Perfor-
mance Ltd. is aiming to increase the
amount of musie on television by mak-
ing it easier for broadcasters to obtain
the clearances and broadcast-quality
tapes they need.

The organization, which represents
the majors and most indie labels for
video licensing, has established Music
Mall, which is described by the com-
pany as a one-stop for television pro-
ducers.

A spokeswoman says, “The attitude
of VPL is that we want to be helpful,
and this is a whole new service aimed
at just that. We hope that it will expand
business and get more music pro-
grammed.”

She adds that VPL executives be-
lieve that some producers have heen
dissuaded from carrying music be-
cause they have encountered difficul-

HUSIC COMPANIES
DISTRIBUTION.
— «F
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ties in quickly obtaining appropriate
clearances. Music Mall, says VPL, will
aim to give them all they require from
one source, will assist them with
paperwork, and will find and deliver to
the station master tapes duplicated
into any format.

The spokeswoman says, however,
that despite criticism of VPL’s com-
mercial practices by MTV Europe, the
establishment of Music Mall is entire-
ly a result of creativity within VPL and
owes nothing to external pressures.

She adds that there has already
been an unforeseen spin-off from the
venture. Producers are using the
expertise of Music Mall staff to put
together compilations. “At least one
production company has come to us
and wanted our ideas about what is
available and what would be appropri-
ate to what they are trying to achieve.”

JEFF CLARK-MEADS

Lappe Named Warner VP
Central, Eastern Europe

LONDON—Manfred Lappe has been
named VP central and Eastern Europe
for Warner Music International. Effec-
tive April 1, the role adds to Lappe’s
existing post as managing director of
Warner Music Austria and Warner
Music Czech Republic.

Reporting to Warner Music Europe
president Manfred Zumkeller, Lappe
will oversee the
activities of affili-
ates in Hungary
and Poland and
Warner’s relation-
ships with licens-
ees in Bulgaria,
Croatia, and Slo-
venia, as well as
seek new husiness opportunities.

Lappe joined WEA Germany’s
finance department in 1974 and was
deputy managing director of the com-
pany before being named head of
Warner’s Austrian operation in 1985
and managing director of the Czech
and Slovak arm last year

JEFF CLARK-MEADS
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produced by Schtung director Peter
Millward.

Celestial’s appeal, says Rogers,
will be to dance enthusiasts 16 and
over, to 18- to 22-year-olds, and to
fans of Enigma and similar ambient
dance acts. “Basically, the raver
who’s looking for some ear relief
after a hard night's clubbing,” he
Says.

Rogers says he first became aware
of Schtung four vears ago while
working for Disney in Hong Kong. He
saw a TV ad for a local fashion retail-
er, liked what he heard, and tracked
down the team responsible for the
music. Schtung managing director
Morton Wilson recalls, “Greg and I
struck up a friendship at the time.
and evolved some understanding of
the potential of the music.”

Jooperation on an ill-fated Disney
project fell through, but last year,
when Rogers surfaced at MCA, he
called Wilson and said, “Let’s talk.”

On Rogers’ request, Schtung pro-
duced a video documenting the
extent of its roots and relationships
with Southeast Asian composers
from Indonesia’s Bali to Beijing. The
soundtrack—and accompanying
images of pan-Asian composers hap-
pily collaborating on a multitude of
projects—struck a chord.

“Everybody that’s heard it inside
MCA is very excited,” says Rogers.
“We've played it a few times to people
from our offices in Los Angeles to

(Continued on page 96)

Rock’s Roll. Taiwan-based Rock Records International hosted a three-week
Asian promotional tour by Lori Carson, accompanied by Tammy Kizer, head of
sales for Hollywood-based Restless Records. Carson is shown third from right
with Rock Records staff, including Rock Korea president Gary Wu (fifth from left).

Polymusica Home For Folk

German Imprint To Focus On New Acts

HAMBURG—PolyGram-owned Kar-
ussell is promoting German-lan-
guage music with a new label, Poly-
musica, and a welter of releases of
folk music and schlager.

During 1996, Polymusica will issue
more than 400 titles under the ban-
ner Olympiad of Melodies. Karussell
managing director Werner Klose
says, “New productions with an A&R
policy focusing on up-and-coming
artists will ensure that folk music
and schlager in Germany, Austria,
and Switzerland gain new impetus
from Polymusica.”

U.K. Concert Promoter Group Born
Organization To Support Local Live Music

Bl BY FIONA HARLEY

LONDON—An initiative to help sup-
port new British talent was born at
the International Live Music Con-
ference March 1-3 in London. The
event was attended by approximate-
ly 500 delegates from the concert
industry and related sectors in the
U.K. and Continental Europe and
saw the formation of a U.K. associa-
tion of regional concert promoters.

Graham Wrench, promoter at
Sheffield. England’s the Leadmill,
has agreed to chair the group for one
year. “The association is for those
who promote within a venue and also
outside, like ourselves and people
who promote into one or two venues
only,” he says.

The smallest venue to join was the
150-capacity Joiners in Southamp-
ton; the largest was the Corn Ex-
change in Cambridge, which holds
just under 2,000. Membership is not
hased on a venue's capacity or size
but on whether it has a promoter, so
such prestigious sites as London’s
Shepherds Bush Empire and the
Forum; Glasgow, Scotland’s King
Tut’s; Liverpool’s the Splash Club;
Newecastle's Riverside; and other
venues recognizable from U.K. tour-
ing itineraries have come on board.

“We're all individuals working in
the same field,” says Wrench. “We're
coming up with similar problems and
not being able to deal with them as
individuals.” Unlike the Concert Pro-
moters Assn., members of the new
organization are not usually in com-
petition with each other, as all pro-

mote in different regions.

“The major problem that venues
face is that the major record labels
don’t want to do any work on a live
show,” Wrench continues. “They
won’t send us posters, photos, bio-
graphies, CDs. One promoter of a
150-capacity venue found that
[labels] were trying to charge him
for the use of photos of the band for
the local press. Then, when it comes
to the gig, they want 50 on the guest
list.”

Wrench says that promoters offer
record companies a direct way to
reach a young audience, particular-
ly for new bands. In return, he says,
promoters want more support from
labels.

“Sony Music is noticeably differ-
ent, because they've got a live person,
and that philosophy goes through the
company,” Wrench says. “They
understand there is a need to get
involved. There are others who think
that promoters promote, and record
companies put produet in the shops.”

One idea brought up during ILMC
was that of simplifying labels’ deal-
ings with local promoters and clubs
by having a limited number of mem-
bers of the association, with whom
record companies would be familiar.
“It's an education process from us to
them,” says Wrench.

Other areas expected to command
the new group’s attention are Sun-
day licensing laws, {ly-posting, late
licenses, and the issue of national
promoters taking the most lucrative
dates. Goals include information-
sharing and joint training.

The idea for Olyvmpiad of Melo-
dies was born at a media presenta-
tion by PolyGram Germany presi-
dent Wolf-D. Gramatke. who
demanded in front of the press that
more be done for German-language
music. The reactions to his appeal
were so favorable that Klose con-
ducted talks throughout the entire
industry in Germany, Austria, and
Switzerland to assemble the best
German-language musicians. Final-
ly, Klose managed to convince not
only composers, lyricists, artists,
and producers but the manufactur-
ers of German consumer goods to
back the activities on a nationwide
basis.

Says Klose, “Our initiative met
with such a favorable response that
a great deal of creativity was
released almost instantaneously.”

WOLFGANG SPAHR

Thorn EMI To Sell Fona;
Foreign Buyer Possible

COPENHAGEN—Thorn EMI's deci-
sion to sell its Danish music and elee-
tronies retail chain, Fona, may result
in the stores ending up in foreign
hands.

Thorn EMI is divesting the 54-store
Fona, Denmark’s largest music chain,
as part of its demerger process (Bill-
board, March 9). The company has
hired merchant bank Morgan Grenfell
to seek out potential buyers both in
Denmark and elsewhere in Europe.
Danish analysts estimate that the out-
lets are worth as much as 2 billion
krone ($350 million). Fona has annual
revenues equivalent to $240 million and
a 20% share of the domestic market.

Speculation here suggests that no
Danish music retailers would be able
to swallow the Fona outlets, but the
possibility remains that 2 nonmusie
company could enter the picture. How-
ever, the country’s largest retailer, the
co-op group FDB, would probably not
be interested, because it has seen suc-
cess in building up its 36 Merlin elec-
tronics/music outlets to complement its
grocery chains. Dansk Supermarked,
the second-largest retailer, deals main-
ly with groceries and has not shown
any interest in entering a new market
segment.

CHARLES FERRO

www americanradiohistorv com

BILLBOARD MARCH 30, 1996


www.americanradiohistory.com

Interational

FROM AR

THE

LATEST

NEWS

A ND

| EWS

1995 CD Sales Down In Spain

Slump Ends 10 Years Of Constant Growth

B BY HOWELL LLEWELLYN

MADRID—The Spanish record mar-
ket slumped last yvear, with CD unit

sales falling for the first time. Accord-
ing to figures from Spanish labels’
body AFYVE, CD sales fell to 33.6
million from 34.2 million in 1994, end-
ing a decade of con-
stant growth,
Total record unit
aw sales in 1995 were
52.9 million, less
than 1989's 54.6
million but more
than the totals for 1990, 1992, and 1993.
The best year ever remains 1994, when
sales topped 57.3 million units.

The total value of the market at
retail last year was second only to
1994. Last year's sales of nearly 70 bil-
lion pesetas ($573.6 million) were only
slightly behind the total of 71.2 billion
pesetas for 1994,

Nonetheless, AFY VE director Car-
los Grande says that a continuing eco-
nomic crisis, domestic political turmoil,
and Europe’s highest unemployment
rate, 22%, explains Spain’s general
malaise. He blames almost zero growth
in CD-player penetration for the sur-
prising drop in sales of discs.

Pheno Federation To
Augment Political
Work Of IFPI Austria

VIENNA—Austria's biggest record
companies have established a federa-
tion to augment the work of the coun-
tryv's IFPI group.

Founder members of the Austrian
Phono Federation are Echo, Koch
Records, and the local affiliates of
EMI Music, BMG, PolyGram. Sony
Musie, and Warner Musie. Managing
director of the federation is Franz
Medwenitsch, who is also managing
director of IFPI Austria.

Medwenitsch says, “The Phono Fed-
eration was founded in addition to
IFPI to become a tool for activities in
the economic field.”

The first of those activities is the
establishment of PhonoNET, a compa-
ny that will coordinate computerized
orders between retailers and record
distributors.

PhonoNET will encompass 100,000
catalog items and be updated on a
daily basis, sayvs Medwenitsch. He
addg, “It is a mailbox system. All
orders are collected centrally, and the
record companies find the orders in
their mailboxes. We are now in the test
phase with three outlets. Beginning in
April, we will offer this system to all
retailers in Austria, as well as to all
record companies here—and not only

(Continued on page 96)

“None of the CD-player manufac-
turers advertised their products in any
big way, and CD-player penetration
remains around 30%, or way below the
European Union average,” Grande

says. “Without an expansion in sales of

CD players, the Spanish music indus-
try faces a grim future.”

As Spain races to catch up with its
neighbors before the EU’s imminent
liberalization of the telecommunica-
tions field, electronics manufacturers’
attention in 1995 was focused on the
information superhighway and mobile
telephones.

“With cassette-player penetration at
close to 100%, many people are stick-
ing to cassettes, even though their
sales continued a post-"89 decline, to
drop from 1994's 19.8 million to 17.9
million,” Grande observes.

He continues, “Last year was a year

of political disquiet, with people depen-
dent from day to day on what TV and
newspapers said.”

Sony Music Entertainment Spain
president Claudio Conde agrees that
the Spanish music market has been in
crisis and that one of the factors was
“extreme political uncertainty”
throughout 1995, which resulted in an
inconclusive general election early this
month.

“However, the first two months of

this year have shown people breathing
again and consumption rising, proba-
bly hecause a clearer election result
was widely forecast.” Conde adds.

Vinyl album sales almost (li\dp-
peared in 1995, finishing at 259,000
units, down from 2 million. Single sales
held up at 890,000 units, down from
910,000 in 1994 but up from the 1993
low of 750,000.

iy

L

Strong Pulse. CNR Music International, a division of the Dutch-based Arcade
Music Group, will distribute U.K. label Pulse-8—home of Urban Cookie Collec-
tive and Pizzaman—in Scandinavia, Benelux, France, and Spain under a new
agreement between the two companies. Pictured signing the deal are Pulse-8
managing director Frank Sansom, left, and CNR Music International A&R chief
Jan van den Berg. Pictured standing, from left, are Guido Janssens, product and
publishing manager of Arcade Belgium; Robin Simonse, VP of CNR Music Inter-
national; Leon ten Hengel, GM of CNR Music Holland; and Richard Dedapper,
managing director of CNR Music Belgium.

Australian Labels Seeking Higher Fees From TV

B BY CHRISTIE ELIEZER

SY DNEY—Australian record companies
are asking the Copyright Tribunal here
to raise the fees that TV stations must
pay for background/nonfeatured musie,

Through their collecting body, the
Phonographic Performance Company of
Australia, the record companies say that
current agreements, which have been in
place since 1970, are out of date.

Rural TV stations now pay an annu-

al fee of little motre than $615 Australian
($460) a yvear, and metropolitan stations
pay about $1,230 Australian ($920), pro-
duecing a total income of $32,100 Aus-
tralian ($24,000).

This figure is “woefully inadequate
for the extent to which sound record-
ings are used by TV stations day in and
day out,” says Emmanuel Candi, the
PPCA’s executive director. “Sports and
infotainment shows, for instance, are
full of sound recordings.”

Sockolov Leaves Post As Tower
European Chief; Lown Succeeds

This story was prepared by Johon
Ferguson, retail editor for Music
Mouitor

LONDON—Tower Records’ Euro-
pean chief, Ken Sockolov, is return-
ing to the U.S. and will be succeed-
ed by the current European GM,
Andy Lown.

Sockolov will take up a position at
Tower headquarters in Sacramento,
Calif., starting in the middle of
June, and Lown will take over as
managing director, European and
Middle Eastern operations, on May
1.

Sockolov has worked closely with
Lown since his arrival seven years
ago and says that he is leaving
Tower's U.K. operations in safe
hands. “I am delighted that a local
person will be now taking over the
company here,” he says.

Sockolov says that while in the
U.K., he gained valuable experience

in the art of negotiating with record
companies and in the field of prop-
erty. Last year, he was elected dep-
uty chairman of the British Assn. of
Record Dealers; there will he a
council election in due course for his
vacated seat.

Lown, who joined Tower as a
sales assistant, has been with the
company for almost 10 vears. He
moved into huying and went on to
manage the Kensington and Pic-
cadilly stores in London, as well as
launching Tower’s Glasgow, Scot-
land, outlet. In 1993 he was ap-
pointed European GM.

Lown says, “I believe that in our
Piccadilly and Glasgow stores, we
have some of the best music outlets
in the world. My major objective in
the U.K. will be to build on that.
Over the next three years, I would
like to see us expand into the five
major centers between London and
Glasgow.”

TV stations’ revenues are about $2.3
hillion Australian ($1.72 billion) per
annum, with a profit last year that exceed-
ed the music industry’s total income,

Negotiations began last year with the
Federation of Australian Commercial
Television Stations, but the organization
refused to budge from its position that
current fees are sufficient,

The PPCA is pressing for a new rate
based on 0.12% of a TV station’s rev-
enues. According to Candi, this would
bring in about $2.01 million Australian
($1.5 million) anmually. “This is still only
a fraction of the $17.38 million Australian
[$13 million| that the same TV stations
pay to [songwriters’ organization] APRA
for use of musical compositions in film

seores, advertising jingles, and songs in
videoclips,” he says. “The fee we have
asked for is in line with fees in the UK,
and Europe.”

A judgment from the tribunal is not
expected for another 18 months. The
PPCA has license agreements with all
radio and TV broadcasters and approxi-
mately 17,000 public venues that play
recordings and videos.

In 1994-95, the organization had a
record year: Income was $3.08 million Aus-
tralian ($2.3 million) and a distribution sui-
plus paid to artists and labels was up 41.5%
to $1.74 million Australian ($1.3 million).

Last December, PPCA established a
superannuation fund for its Australian
artists.

Industry Gears For MIDEM Asia
100 Exhibitors Already Signed On

LONDON—The Reed MIDEM
Organisation says that 100 compa-
nies from 24 countries have already
signed to exhihit at this year's
MIDEM Asia.

Among the companies presenting
stands at the event in the Hong Kong
Convention & Kxhibition Centre

May 14-16 are Warner/Chappell
Musie Publishing; Japanese compa-
nies Pony Canyon, Avex, King
Records, and Victor Entertainment;

and Taiwan’s Rock Records Inter-
national. Countries taking national
group stands include France, Ger-

many, the U.K., the Netherlands,
China, and Australia.

Warner/Chappell’s presence con-
firms its renewed relationship with
MIDEM. Until last year, the compa-
ny had declined to take a stand at
any MIDEM event for four yvears.

The Reed MIDEM Organisation
says there will be “a healthy pan-
Asian participation” at MIDEM
Asia. Companies from India, Indone-
sia, the Philippines, Singapore, and
Thailand are already registered as
exhibitors, the organization says.

This year’s MIDEM Asia will be
the second running of the event,
which is an offshoot of the 30-year-
old MIDEM held in Cannes at the
beginning of each year.

JEFF CLARK-MEADS

BILLBOARD MARCH 30, 1996

www americanradiohistorvy com

51


www.americanradiohistory.com

Studio Action

ARTISTS & MUSIC

BROOKLYN BRINGS CREAM OF RECORDING INDUSTRY TO L.A.

(Continued fromn preceding page)

ed on a rented Sony 3348.

“It was also at a time when [ wasn’t
sure where the modular systems were
going,” Dooley adds. “Iiverybody was
touting that so much and saying that the
3348 would go away. But I still feel the
same ahout the 3348 as I did when the
Record Plant bought one—that it’s the
preatest-sounding tape machine ever,

and its features are amazing.”

For outboard gear, Brooklyn uses
IFairchild 660 and Teletronix LLA2A tube
compressors, Urei 1176 compressors,
Neve 32264 comp/limiters, various dbx

compressors and de-essers, Pultec EQs,
Drawmer gates, a [ocusrite Red 3
Stereo compressor/limiter, several APl
EQs, an KMT 140 stereo tube plate, Lex-
icon 224 and 300 processors, Yamaha
Rev series units, a T.C. Electronics
M5000 (with which Dooley is fascinated),
an AMS RMX 16 reverb, an Eventide
H3000 processor, two Roland SDE
3000s, and more.

The studio’s microphone cabinet is
impressive as well, with such highlights
as Telefunken 250, AKG C12, Neumann
U-47, Neumann U-67, Neumann U-&7,

AKG D-12, Electrovoice RE20, Beyer
160, AKG 451E. AKG 414, Sennheiser
409, and Sennheiser 421 models. For

monitoring, Brooklyn is equipped with
Tad components in custom enclosures,
complemented by Yamaha NS10MS,

Genelec 1031A, Mastering Lab (Tannoy)

10, and KRK 7000 speakers.
Reflecting on Brooklyn’s success,

Dooley says, “A lot of people accuse me of

having the easiest job in show business.

but if T wasn’t doing a good job, I'd be out

of here.”

BILLBOARD’S NO. 1 SINGLES (WEEK ENDING MARCH 23, 1996)

CATEGORY HOT 100 R&B COUNTRY ALBUM ROCK RAP
TITLE BECAUSE YOU LOVED | DOWN LOW (NOBODY | YOU CAN FEEL BAD SANTA MONICA WOO-HAH! GOT YOU
Artist/ ME HAS TO KNOW) Patty Loveless/ (WATCH THE WORLD ALL IN CHECK
Producer Celine Dion/ R. Kelly Feat. E. Gorcy Jr. DIE) Busta Rhymes/
(Label) D. Foster Ronald Isley/ {Epic) Everclear/ R. Smith

{550 Music) R. Kelly A.P. Alexakis (Flipmode/Elektra)
i (Jive) (Capitol) |
RECORDING CHARTMAKER/RECORD| BATTERY/ WOODLAND DIGITAL SMART STUDIOS MUSIC PALACE ‘
STUDIO(S) PLANT SOUTH BEACH (Nashvilie) (Madison, W1) (Hempstead, NY)
Engineer(s) (Los Angeles) (Chicago/Miami) Russ Martin Michael Douglas | Rick St. Hilaire
Felipe Elgueta | Stephen George/ |
Peter Mokran L |
RECORDING | SSL 4000B/SSL 8096 | SSL 4040 with Neve 8068 Trident Series 80C | SSL 4000
CONSOLE(S) G Plus comp./ |
- | SsL4072 _ N
RECORDER(S) Sony 3348 Otari MTR 90 1I/ Mitsubishi X-850 Sony APR 24 Studer A800
Studer A820
MASTERTAPE | Ampex 456 | 3M 996, Ampex 499 | Ampex 467 M99 Ampex 467
MIX DOWN RECORD PLANT ' CHICAGO RECORDING | MASTERFONICS ELECTRIC LADYLAND MUSIC PALACE.
STUDIO(S) {Los Angeles} COMPANY/BATTERY {Nashville) (New York) i (Hempstead, NY)
Engineers(s) Humberto Gatica (Chicago) John Guess Brian Malouf | Rick St. Hilaire
{ Peter Mokran/ |
| Stephen George |
CONSOLE(S) | SSL 8096 [ Neve VR 72 SSL 4064E with SSL 4064G "SSL 4000
{ G computer with ultimation |
|RECORDER(S) | Sony 7010 ' Studer AB27/ ATAT Digital Mixer Core | Studer AB00 Studer AS00
Mitsubishix-850 i
MASTER TAPE Sony DAT 3M 996 Ampex 467 Ampex 499 T Ampex 467
1
L
MASTERING SONY MUSIC BERNIE GRUNDMAN | MASTERFONICS GATEWAY STERLING SOUND
Engineer Vlado Meller Bernie Grundman Glenn Meadows Bob Ludwig Tom Coyne
|
CD/CASSETTE Sony BMG Sony Capitol-EMI WEA
MANUFACTURER i

© 1996. Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult
Contemporary, Club Play, and Dance Sales.

MORE ALBUMS
GO GOLD ON AMPEX

THAN ON ALL OTHER TAPES
PUT TOGETHER .o

INTRODUCING QUANTEGY.

\
|
i
l

MAKERS OF AMPEX BRAND TAPE.

www.quantegy.com

by
(QUANTEGY

Billboard's
1996 International
Buyer's Guide

‘¢ : :
The International Buyer's Guide
is an indispensable direc,t,ory for me

as an Indie one stopper.

Cole R. Fattarson, Indie Go Music
Joondalup, Western Australia

Biloeerd

TERRATIONAL
BIVER'S GO0
T

THE ®CRIDWIDE

REPERENCE SOUICE FOR MESIC, VIDEQ

AND EOME ENTERTAINMENT

If you're interested in joining those well-connected folks who do the
big deals, make the big money, and have the big fun in the music and
video business, we suggest that you order your own copy of
Billboard's Internaticnal Buyar's Guide '96 before this year's press run
is completely sold out.

IBG '96 brings you record labels. music publishers, wholesalers
§ and distributors. manufacturers, service and supply companies,
home video companies, public relations firms, schools, entertain-
' ment attorneys. tape duplicators. compact disc plants, and an
t audio books section that has been doubled in size. Plus. you'll
find dozens of pages of informative ads, and an entire section of
| manufacturing specification charts on blank tape.

¥ With IBG '96, you will be able to:
i M Reach record buyers worldwide at retail and distributors,
importers/exporters.
& M Find the telephone number. fax or E-Mail number of companies
. throughout the world.
& M Get specifications on blank media inclusive of blank tape and diskettes.
M Find manufacturers ol jewel boxes and other service and supply
Ol'gumzuuons.
M Locate a publisher who may have interest in your catalog and/or specific
copyright.

§ This is the kind of information that can put you at the top of the
industry. And, best of all, it costs just $109 (plus shipping/han-
dling), which is practically nothing when compared to the stag-
gering cost of gathering this information on your own—particu-
larly when you consider that the guide is constantly being updated
by our research teams in both the U.S. and Europe.

FOR FASTEST SERVICE CALL

(800) 223-7524 OR (800) 344-7119.

In NY (212) 536-5174. In NJ (908) 363-4156.
Or send check/money order for $109 plus $5 S&H ($12 for interna-
tional orders) with this ad to: Billboard Directories, P.O. Box 2016,
Lakewood, NJ 08701. Pleas= add appropriate sales tax in NY, NJ,

PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only.

All sales are final.

BDBG3145
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ED SEAY

(Continuved from page 47)

“I heard this song called ‘Wild Angels
On Blue Horses’ from a publisher.” Seay
remembers. “So I took it to Martina and
said, “This is really cool. See what you
think; I think it’s a hit.” She said. “This is
great, but what is it about? So I went
back to the publisher and said, ‘Look, we
love the song, but is there any way vou
can write these lyries and make them
more accessible? So they did, and a year
later. it’s No. 1.

“I'm involved in production because of
songs and singers,” Seay continues. “I
think it’s impor-tant to maintain the qual-
ity of song that got us here in the first
place. It's getting much harder to find
the great songs, because we didn't dou-
ble the number of great songwriters that
came to town. Now there are 10 times
more artists and producers looking for
those same few songs.”

Although Seay's schedule prevents
him from tackling solely engineering
jobs, he does accept mixing jobs when he
can. Nevertheless, Seay sometimes turns
down work. “It’s better to say no than to
overcommit and do a lackluster job. That
doesn't serve anybody,” he says.

While there is a seemingly endless
supply of musicians in Nashville, Seay
relies on a small stable of seasoned play-
ers that includes four or five rhythm sec-
tions and such specialists as steel gui
tarist Dan Dugmore,

“There ure so many people recording
at the same time with major-label stuff
that you have to book your sessions at

| least 1%4 months in advanee if vou want

the band of your dreams,” Seay savs.
“Anything less than three weeks and
vou're kidding vourself.”

Seuy, whose studios of choice include
the Money Pitt and Georgetown Mas-
ters, praises the latest breed of digital
recorders. “T used to own a 3M 32-track
machine,” he recalls. “It sounded great,
but the error correction was a night-
mare. Now, the digital people are trying
much harder to make good-sounding
machines. [ own a Mitsubishi X-850 now,
but we've modified it. In addition to
Apogee filters, we addressed the A-to-D
section and the D-to-A section, and it
sounds fabulous.’

Seay believes that the proliferation of
industry magazines and specialized
training programs has created 4 store-
house of knowledge about the vecording
field that was unavailable 25 vears ago.
On the other hand, he laments that not
all of his young colleagues have mastered
the basies.

“One of the problems is that people
spend too much time learning the tricks
of the trade and forget to learn the trade;
that's something 1 see quite often,” Seay
says. “Some of the voung engineers don't
know how to get a drum sound. They pull
out direct hoxes. Well, there’s an art to
sticking a mike on a tuned kit.”

BROOKLYN

(Continued from page 47)

track digital recorder, but the studio
overcomes that limitation by renting one.
Still, Dooley has his regrets about not
investing in a state-of-the-art digital mul-
titrack.

“It wouldl have been worth it if T had
made the decision 12 months ago, but at
the time, I was building the digital room
and updating the GML computer.” he
explains, adding that recent releases hy
Raitt, Rolling Stones, Little Feat, and
Madonna done at Brooklyn were record-

(Continued on next page)
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(Continaed fron preceding page)

a BMG Canada project, and Catt
Gravitt worked on an Almo Sounds
release with producer Garth
Fundis and engineers Dave Sinko
and Meadows.

OTHER LOCATIONS

THE CHICAGO RECORDING Co.
has enjoyed widespread chart sue-
cess recently, with three albums
that were recorded or mixed at the
facility logging time in the top 10 of
The Billboard 200 in December 1995:
Smashing Pumpkins’ “Mcllon Col-
lie And The Infinite Sadness” (Vir-
¢in), R. Kelly’s self-titled Jive
release, and Mannheim Steam-
rotler’s “Christmas In The Aire”
(American Grammophone). Among
current sessions at CRRC are pro-
jects by Wilco, Sonia Dada, Jesus
Lizard, tripl3fastaction, Keith
Sweat, KMFDM, and indie band
Wuling. which is working with
Steve Albini . . . Across town in the
Windy City, at WarZone Recorders,
Matt Warren and Mike Rogers
mixed for an upcoming Poi Dog
Pondering remix set. Also at War-
Zone, Columbia Records act Stab-
bing Westward mixed a single with
Van Christie and Jason Mc¢Ninch;
Sister Machine Gun tracked and
mixed new material, also with
Christie and MeNinch; and 88 Fin-
gers recorded and mixed with engi-
neer Scott Ramsayer and assistant
Dave Ward.

At Criteria Recording Studios in
Miami, jazz trumpeter Arturo San-
doval mixed a GRP project with
engineer Ron Tavlor and assistant .
Chris Carroll. Also at Criteria. SCE
Warner Bros. act Cool For August

worked on its debut with producer | T4E WORLD'S FIRST “DIGITAL TURNTABLE” MOBILE BEAT RAVED. MUSIC & Sounp

Matl Serletic, engineer Jeff Tomel,

il g ety il Ry RETAILER HYPERVENTILATED. AND DJS AROUND THE WORLD WENT WILD.
.}1ea\A7\'(1111eIE'<llleall(}d(];::I‘:'l():i;ib:)l(fngo;{-

t'(;n‘]niil)‘~‘gel}(;l't Placido Domingo, 82 PIONEER PUSHED THE ENVELOPE, WITH THE NEW CDJ-50011 AND TS TEN MINUTE,
N e AR ON-THE-FLY LOOPING AND MASTER TEMPO PITCH CORRECTION. AND THE NEW DJM-500

recorded the soundtrack to the

musical “King Mackerel And The Mixer, wTH Auto BPM, Beat SYNCHRONIZED EFFECTS AND PITCH SHIFTER.

Blues Are Running™ at Reflection

il T THINK OF THEM LIKE TWO STICKS. EITHER ONE CAN BURN,

Bland Simpson of the Red Clay

Ramblers, Jim Wann of the Pump !

Bovs and the Dinettes, and Diton - BUT WHEN YOU RUB EM TOGETHER, YOU START A FIRE.
have performed the work periodi-

cally for the past decade. The ses- THE NEW CDJ-SOOH AND DJM'500 M|XER.

sions, which also featured drummer

Jim Brock, were recorded by Mark IF '(OUCAN’T STAND THE HEAT,

Williams . . . London Records act

Ilaglish recorded a track for the STAY OUT GF THE KITCHEN.
film "Barbed Wire” at Planet Dallas
with producer David Kahne. Other e ——
artists working at Planet Dallas are
D.0.C. and Stonehoy.

[Pantasy Studios in Berkeley,
Calit., has been busy lately with a
live radio broadeast of a Tears For
Fears show, voecal overdubs by
Steven Tyler for an upcoming Aero-
smith live release. Buzzcoceks ses-
sions with producer/engineer Neill
King, and a project by voealist
IFrederica Von Stade with first
engineer Jobst Eberhardt and sec-
ond engineer Dave Lulke.

" YOU NEEE MIGRE CONTROL THAN THIS, START YOUR OWN LAREL

B P Orvesrs

©1995 PIONEER NEW MEDIA TECHNOLOGIES, INC.

Please send wmalerial for Audio
Track to Puul Verna, Pro Audio/
Technology Editor, Billboaid, 1515
Broadway New Yorl, N.Y. 10030;
fax: 212-536-5358 K -mail: PVer-
@ billhoardg roup.coin.
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Top Cont Christi
_ _ op Lontemporary Ghristian.
K ; = B ° % Compiled from a national sample of retail store iOundScan@
For those who have been wondering where he's been in the 5 3 z Ll
months since, there has been alot going on in Sweet's life. He, 2 |3 |¢ ﬁﬁ;‘iLUMBER/D’STRIBU”NG TITLE
g his wife, and two children have moved from Los Angeles to — e
Cape Cod, Mass., and he's been gearing up for a tour that gets * * NO.1 »
under way the first week of April. Booked by Jeff Roberts of 2 | 42 | JARS OF CLAY
Jeff Roberts and Associates, the tour will hit churches, audi ESSETL OO7S/BRENTWOOD Gt weekat o 1 LA
toriums, festivals, and other venues throughout the spring and 2 |1 |17|DCTALK ® FOREFRONT 5140/CHORDANT JESUS FREAK
early summer. Nouveaux will be the opening act.
. S 1 ; S . 3| 4 | NEWSBOYS
T — Sweet says that he didn’t want to tour until the timing felt 3 STARSONG 0075/CHORDANT TAKE ME TO YOUR LEADER
Y : S rce right. “My attitude is, if you can’t do it right, don’t do it. | don’t 4 | 4] 4| AUDIO ADRENALINE  FOREFRONT 5144/CHORDANT BLOOM
like going out there and feeling like it’s thrown together:”
o T . . Ny X ¢ A i 6 | 30 | MICHAEL W. SMITH @ !
THE FREAK SHOW: It may have been snowing outside, Sweet says that the first leg of the tour will run from April ® REUNION D106WORD L LEAD YOU HOME
but inside there was one hot night of entertainment Mareh 7 to July and that the stage set will be reflective of the album’s 6 | 5|23 | CECE WINANS  SPARROW 1441/CHORDANT ALONE IN HIS PRESENCE
at Nashville’s Municipal Auditorium when DC Talk hit Music  more acoustic nature. “We are only taking out 10-20 lighting 7 | 7 | 19| VARIOUS ARTISTS  spARROW 1516/CHORDANT WOW-1996
City on their Jesus Freak tour. Forefront labelmate Audio  cans,” he says. “We are going to have a lot of candles on the
Adrenaline opened the show with an engaging set, high-  stage. It’s going to use very little equipment—verv personal, 9 | 20 | CARMAN  SPARROW 1422/CHORDANT RIO.T
lighted by music from its fine new album, “Bloom,” butit was ~ not low volune, but not the high-volume thing either: | It will| 9 | 8| 4 | GARY CHAPMAN  REUNION 0109WORD SHELTER
DC Talk’s night to shine. It's casy to see why these guys are  be an acoustic rock set. There will be a couple times when | it
one of Christian music's top acts. The concert was flawless,  will be] an almost pull-up-the-stools-and-sit-down thing,” 10 | 4 | STEVE GREEN  SPARROW 1490/CHORDANT G THE LETTER
from Toby McKeehan, Michael Tait, and Kevin Smith's Sweet says that the album has differed from expectations, 12 | 41 | VARIOUS ARTISTS  MYRRH 0604WORD MY UTMOST FOR HIS HIGHEST
energetic performances to how images on the video sereen  “I feel good about the record,” he says, “but I think it’s off to
complemented the music apd were an integral part of the  a :s'low start. But 1 thin‘k it’s going to he OK. It’s he_lrd foralot 12 | 119 (';‘(',S;g E?@’;I’é'}'” ;}CmBRE}:ETFE%M'LY‘ KIRK FRANKLIN AND THE FAMILY
show without being distracting. of people to swallow: It’s not what people expect of me. . . The 13 | 13 | 54 | POINT OF GRACE THE WHOLE TRU
The show featured hits “The Hard Way” and “Jesus Is Still  bottom line is, I'm happy, and it’s the record [ wanted to do.” e TRUTH
Alright” along with new material from the “Jesus Freak” If people think “Real” was a departure, they may be even 14| 51 | ANOINTED  wORD 67051 (B THE CALL
album. One of the most enjoyable portions of the evening was ~ more surprised at what Sweet's planning for his next project.
when the band members settled into a sofa surrounded by~ “I'm thinking of doing a really different and very hip hymn G| e R AT THE CONCERT OF A LIFETIME
lamps and candles in a living-room setting and performed  record ... like Amazing Grace’ and ‘How Great Thou Art.’ 23| 5 | CHERI KEAGGY  SPARROW 1431/CHORDANT MY FAITH WILL STAY
three acoustic numbers—the incredibly powerful “What If T~ Most hymn records stick to the basic arrangements and
\ " Wt re T e T fer “ - - : , i) 15| 4 | AARON Y
Stumble™ and Charlie Peacock’s “In The Light” from “Jesus  melodies. When the song kicks in, you don’t know what it is. N b e R ATTER THE RAIN
Freak,” and Larry Norman’s “I Wish We'd All Been Ready”  and once the vocals start, it’s like, ‘What? Oh, wow! | 25| 3 | VARIOUS ARTISTS  VINEYARD 9200/STARSONG ~ CHANGE MY HEART OH GOD
The guys can rock, and they can turn down the volume and Sweet says that his manager; Rendy Lovelady, and Benson 1
; ’ =t £ s ’ 2 2 = 17 | 81 | AMY GRANT A’ MYRRH 6374/WO| HOUSE OF LOVE
be vulnerable, such as on “What If I Stumble.” They know  exees are interested, but he may record another album of orig- : H O974IWORD
how to continually move an audience and minister to it. The  inals before cutting the hymns project. 22 | 20 | PHILLIPS, CRAIG & DEAN  STARSONG 0074/CHORDANT [ TRUST
concert had its share of high-energy rock’n’roll antics that R 21 VARIOUS ARTISTS
sent the youthful erowd into frenzied screams, especially when E:THINK: It seems like every time T get a fax from pub- 19 ] 37 | sPaRROW 1445/CHORDANT AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL
Toby dove into the au_dience, (At the end, he jumped into the  licist Jay Swartzendruber, it’s about a cool thing happening 31| 2 | THIRD DAY  REUNION 0117/WORD THIRD DAY
crowd from the top of avery tall speaker: 1 gasped loudly, and  at Charlie Peacock’s re:think label. This time, the news is 23 | % |12
a friend said it was obvious that ’'m a mother:) Though the  that “One Point Oh: the ve:think collection,” the first release Ll B T K O e A e ol s et
guys can hold their own with any rock outfit on the road, what  on Peacock’s label, due June 11, will feature a cover designed 24 | 18] 52 \';‘E%\IQ/Y EEEEOCOMMUNITY CHOIR FEATURING JOHN P. KEE ST
sets them apart is that they make sure kids know they’ve been  at Peter Gabriel’s company, Real World. The art is hy Paul -
to a Christian concert. When MeKeehan shares his belief in -~ Tuersley, and, according to the release, “displays a collage of 25 | 20 | 24 | KATHY TROCCOLI  REUNION 0110/WORD [ SOUNDS OF HEAVEN
God at the end of the show; there’s no denying that the audi-  rich textures that form a globe. Surrounding the earth are 26 | 28 | 31 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
ence goes home touched by much more than the power of rock.  DNA strands rendered in 3D representing the intricacies of BENSON 4168 LIVE IN NEW YORK BY ANY MEANS NECESSARY
S creation.” Swartzendruber says that after this deal was 33 | 40 | CLAY CROSSE  REUNION 0104/WORD (8 TIME TO BELIEVE
WEET HITS THE ROAD: Last September, Benson  struck, there was a policy change and Real World will no 2
~ i s - & ) i n ey = : Y = 38| 8 | RADICAL FOR CHRIST G PRAISE IN THE HOUSE
released former Stryper front man Michael Sweet’s second  longer do “outside” projects—making re:think the first and INTEGRITY 08792
solo album, an intriguing acoustic-based project titled “Real.”™  last outside company for which Real World has designed. 29 | 27 | 35 | YOLANDA ADAMS  TRIBUTE 5921/DIADEM [ MORE THAN A MELODY
e e —————————  _ ————— }
40 | 173| DC TALK A FOREFRONT 3002/CHORDANT FREE AT LAST
9 ¢ ’ SHIRLEY CAESAR
CAPITOL'S BUTTHOLE SURFERS JOURNEY INTO ‘LARRYLAND 31 | 2 |15 | woro 3602 8 SHIRLEY CAESAR LIVE...HE WILL COME
(Continued from puge 18) 32 | 30| 25 | PONALD LAWRENCE & TRI-CITY SINGERS
CRYSTAL ROSE 1480/SPARROW BIBLE STORIES
eqded up serapping most of its work Among the new sonic wrinkles on the  state of the alternative business_ now, they (33) |NEWP | VARIOUS ARTISTS v cds1woro MY UTMOST FOR HIS HIGHEST: THE COVENANT
with Thompson, and Leary took the  album are the cellos on the track “Cough  should be able to translate that into main-
production reins. Syrup,” overdubbed by John Hagen, a  stream success.” 35 | 85 | NEWSBOYS  STARSONG 8814/CHORDANT GOING PUBLIC
“I think we all kind of felt embar- member of Lyle Lovett’s Large Band. Capitol will release the new album's 35 | 21| g7 | STEVEN CURTIS CHAPMAN @
rassed,” Leary says. “I think Steve  Leary says he added the strings “because  first track, the relatively accessible “Tep- SPARROW 1408/CHORDANT B alZAEN N a2 2 E eI
Thompson wanted to take us to the next  Teould. .. It's funto do that kind of stuff.  per” to commercial alternative and col- 36 |29 |31 | RON KENOLY  INTEGRITY 02392 SING OUT WITH ONE VOICE
leve]; his i(lga was the next level up, and ~ That’s what it’s ab_out.” ‘ o lgge radio April 11,.A special 10-inch ver- 37 | 38| 15 | GOSPEL GANGSTAS  HOLY TERROR 5852/BENSON DO OR DIE
I think our idea was the next level down. The album also includes “TV Star;”an  sion of the song will go to college radio
Bless his heart for trying to do that for  apparently sincere mash note to “Mar-  and independent retail on that date, 38 |37 | 2 | PAUL OVERSTREET  SCARLET MOON 0873/INTEGRITY TIME
us, but I didn’t feel completely repre-  ried With Chil(h'er}"?ta}' and Hollywood,  according to Staub. He says Haynes is 39 3630 | PETRA worp 9624 gm NO DOUBT
sented by the product, so in three weeks  Calif., club habitué Christina Applegate.  working on treatments for a video for the ST
we tried to change what we'd spent  “Idon’t think I could surviveif I saw her,”  track. RE-ENTRY| portrwoobesis  AMERICA'S 25 FAVORITE PRAISE & WORSHIP VOL. 1

months and months working on.”

The band “threw the notebook away,”
in Leary’s words, and concocted a high-
Iy improvisatory album as demented as
some of its early independent-label
releases.

Leary savs, “We threw a lot of songs
out and wrote a bunch of new songs—
wrote 'em as the tape machine was run-
ning. That’s how we worked in the past.”

Among the album’s original songs
(published by Latino Buggerveil Music)
is the eryptic “Let’s Talk About Cars,”
which features some indecipherable
French dialog.

Leary explains, “One of our favorite
restaurants in town is a French restau-
rant called Chez Nous, and a kind fellow
and his wife from the restaurant were
good enough to come into the studio and
speak French at Gibby's prompting . .. It
doesn’t make sense. I don't like things
that make sense. They're no fun.”

Leary says swooningly. “I'd probably
pass out.”

Capitol’s Staub, who claims sales of
more than 300,000 units of “Independent
Worm Saloon,” says that awareness of
the Surfers is now high, thanks to fre-
quent MTV sereenings of the band’s
imaginative video for “Who Was In My
Room Last Night?” and the elip for the
“Dumb And Dumber” soundtrack cut
“Hurdy Gurdy Man” (originally record-
ed for the group’s 1991 Rough Trade
album, “Piouhgd”).

The 1995 release of the 7-inch single
“The Lord Is A Monkey,” on Coffey’s
Trance Syndicate lahel, and the “legal
bootleg™ *The Hole Truth And Nothing
Butt” also kept the band in the public eye
during its layoft.

“In the realm of indie rock, they're a
huge act,” says Bob Bell, new-music
buyer for 280-store Wherehouse Enter-
tainment in Torrance, Calif. “With the

“Electriclarryland”—the title is a play
on Jimi Hendrix’s c¢lassic 1968 album
“Electric Ladyland”—will also be issued
in LP form near the CD and cassette
street date. “Basieally, the vinyl version
will be 4 takeoff on the Hendrix album
and will be a gatefold,” Staub says.

The album art was designed by artist
Paul Mavrides, who does much of his
work on velvet. Staub says, “That gives
us [plenty] of stuff to do with point-of-
purchase at retail. We're going to do a lot
of eustom P-O-I; we're going to do a vel-
vet piece for retail . .. Later. we will be
providing special P-O-17 to those retailers
who might have a problem with putting
the word ‘Butthole’ up in their store.”

The Surfers' sizable indie catalog will
be reissued by Capitol and will be use-
ful in promoting “Electrielarryland.”

Staub says, “That'll be starting with
the *Double Live’ record, which came out

(Contiicwed oiwext page)

(O Records with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certi-
fication for sales of 500,000 units; A RIAA certification for sales of 1 miilion units with each additional
million indicated by a numeral following the symbol. All albums available on cassette and CD. *Asterisk indi-
cates vinyl available. indicates past or present Heatseeker titte. € 1996, Billboard/BP! Communications.

CURE CAPTURES ‘WILD MOOD SWINGS’

(Contiined frome page 18)

radio April 8 and, according to
Elektra’s senior director of mar-
keting Marsha Edelstein, serves
notice that one of the original
forces in modern rock is back in
stvle.

“We think it's a multiformat
record; the album is very deep,”
she says. The U.S. setup for the
album includes press coverage in
such magazines as Detour, Alter-
native Press, and Musician, plus
the band’s first live network TV

appearance on the May 11 edition
of “Saturday Night Live,” which
Edelstein describes as “perfect
timing.”

A commercial single of “The
13th™ will be in stores April 23
with a nonalbum cut, and the
track goes to top 40 formats April
29. “The Cure have remained
enormously influential here,”
Edelstein says. “They remain pop-
ular at alternative and pop radio.

(Continwed on next page)
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by Lisa Collins

CHANGII\'G OF THE GUARD: The Rev. Albert Jami-
son, pastor of Brooklyn, N.Y.-based Pleasant (irove Bap-
tist Tabernacle and founder of the Tri Boro Mass Choir,
was elected to chair the Gospel Music Workshop of” Amer-
ica at the annual Gospel Music ol America board meeting,
held March 12-16 in Mobile, Ala. Move than 800 gospel
artists, radio announcers, and executives turned out for
the event, which serves as a planning session tor the asso-

Jamison, who has heen vice chair ol ministries for the
past four years, became involved with the workshop after
meeting the late Rev. James Cleveland 23 years ago.
“wus the first to share with me
that T had talent and great leadership qualities, and he

“Stirring up the gift, bringing out the talent in others,
and going forth™ is what it’s all about for the 40-year-old

Jamison has released 14 albums since 1978 while man-
aging and performing with the Tri Boro Mass Choir and
the New York State Mass Choir, and he is in negotiations
“Movin' On” (with the
. was released in 1994,

Jamison will work eloselv with former chairr Al Hobbs,
whose has {inished his four-year tenure but will remain
an integral part of the GMWA board and Gospel Announc-

In other convention tootnotes, the theme of this vear’s
annual meet. slated for Aug. 10-17 in Pittsburgh, is “com-
mitted to praise and worship through gospel music.” Mark
Smith has been named GMWA convention manager and
sayxs that the annnal meeting will not inelnde the GMWA
Fxeellence Awards, which have been rescheduled for next
vear's board meeting. The change, Smith explains, was
due to a sharp drop in attendance. * We were holding them
on Saturday. when most people were preparing to leave
town,” Smith states. “Besides, the award season. currently
in full swing, was over by August. Instead. the scheduling
ot the board nwotim‘ s more within the time frame of
musie awards season.

SI( INING OFF: With the sale of KGI'J Los Angeles last
month to Palo Alto, Culif.-based Douglas Broadcasting,
L.A. lost its first and only 24-hour gospel station. KGIJ
went off the air March 3. causing many in the eity’s black
community to question the feasibility ol such a format
there. In spite of the circumstances, former owner Bill
Shearer maintains that it is feasible. “However,” he adds.
“I don’t know under what terms. We tried to do religion
differently. That's the part that didn’t pan out for us.”

BRII‘]FLY: Intersound is planning a tfull-scale promo-
tional campaign to coinside with the release of “My Lile,”
19-vear-old DeLeon Richards’ label debut. The eampaign
will Kiek off April 9 with a no-holds-barred reception in
tichards’ native Chicago. “We believe there is broad mar-
ket appeal to this record. so we'll introduce it into all radio
formats.” notes James Bullard, VP of Intersound’s gospel
division. who signed Richards to Word Records in 1984,
when she was 7. Her self-titled debut. which was released
the following vear. earned her a Grammy nomination.
Bullard believes that this album, her fifth, could earn her
anothet.

() Records with the greatest sales gains this week. @ Recording Industry Assn. Of Amenca (RIAA) certification for sales of 500,000 units;
ARIAA certification for sales of 1 mullion units with each additional million indicated by a numeral following the symbol, All albumns available on
cassette and CD. *Asterisk indicates vinyl available indicates past or present Heatseeker titles. ‘< 1996, Billboar/BPI Communications

by Jim Macnie

ADD VENTURE(S): Telare Juzz has designated 1996 the
vear it broadens its persona. The largely mainstrean.
acoustic, and swing-oriented label huas started a sister
imprint, Jazz Zone. It will present ;v more electric. ethnic-
tinged sound that will likely pleuse the sizable audience for

Guitarist Ed Hamilton's “Planet Jazz,” which was
released in early March, is the first title in the racks. Guests
rummer Lenny White and saxophonist George
Howard. Due in May is “Forgotten Roinunce” by La Vien-
ta, which blends light improvisation with flainenco.

Joining harmonica player Junior Wells at the label is gui-
tarist Luther “Guitar Junior” Johnson with a record
called “Cadillac,” due this month. Even more impressive is
the tribute album “You’re Going To Miss Me When I'm
Gone” by the Muddy Waters Legendary Dream Band,
which will be released in May. The album, featuring contvi-
butions irom Gregg Allman, Levon Helm, Koko Taylor,
James Cotton, and Wells, includes such elassic Muddy tunes
as “Trouble No-More™ and “Honey Bee.”

The label is also turning toward vocalists. Just out is
Roseanna Vitro's “Passion Dance,” made with a who's who
of modern juzz players. Due in April is Jeanie Bryson's
“Some Cats Know;” a trihute to Peggy Lee. The May debut
of Jeremy Davenport, who plaved trumpet in Hanry Con-
nick Jr.s band, is being emphasized as a priority for the
label.

Don't confuse Jazz Zone and Hamilton’s “Planet Jazz” dise
with Classic Records’ new offshoot, Jazz Ilanet. Mike Hob-
son, president of Classic. savs that the imprint's debut,
bassist Art Davis’ “A Tiine Remembered,” was designed for
two markets: jazz and audiophile. Guess that’s why the dise

1
Ed Compiled from a national sample of retail store and rack sales SoundScan® [ ] -
5 3 ; reports collected, compiled, and provided by [ TILL AN
S %)
Sl 212 aRTIST TITLE
= o~ 2 LABEL & NUMBER/DISTRIBUTING LABEL
* & NO. 1 x %
1 | 1| 4| VLP MUSIC & ARTS SEMINAR MASS CHOIR
VERITY 43014 ug 3 weeks at No. 1 STAND!
2 | 2 | 1a1] KIRK FRANKLIN AND THE FAMILY 4
GOSPO CENTRIC 72119 8 ~ KIRK FRANKLIN AND THE FAMILY
1] T
3 | 4| 75| DOTTIE PEOPLES  ATLANTA INTL 10200 ON TIME GOD -
4 | 5 |39 | DONALD LAWRENCE & THE TRI-CITY SINGERS
CRYSTAL ROSE 51480/SPARROW (IR BIBLE STORIES |
5 3 | 23 | CECE WINANS  SPARROW 51441 ALONE IN HIS PRESENCE
6 7 | 42 | WILLIAM BECTON & FRIENDS  WEB 9145/INTERSOUND R BROKEN
17| 7 | GERALD THOMPSON & THE TENESSEE FULL GOSPEL BAPTIST MASS CHOIR
ATLANTA INT'L 10215 B LET THE CHURCH SAY AMEN
20 | 10 | REV. CLAY EVANS  MEEK 3995 I'VE GOT A TESTIMONY
9 | g |59 | THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE
VERITY 43010 BB SHOW UP! |
10 | 6 | 33 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR ne ¢ €
BENSON 4168 B8 LIVE IN NEW YORK BY ANY MEANS. .. ciation's annual meeting.
11 | 13 | 26 | EDDIE JAMES & THE PHOENIX MASS CHOIR  FRESH WINE 001 “HIGHER"
12 | 15 | 97 | GMWA WOMEN OF WORSHIP
ALEHO INT'L MUSIC/TYSCOT 3006/ATLANTA INT'L IT'S OUR TIME
1 SHIRLEY CAESAR Cleveland, Jamison says,
| 13 | 11| 34 | Jorp 67301/EPic B SHIRLEY CAESAR LIVE._.HE WILL COME |
14 | 9 | 21 | DOROTHY NORWOOD  MALACO 4476 SHAKE THE DEVIL OFF would encourage me to go forth.”
21 1 10 'FULL GOSPEL BAPTIST FELLOWSHIP MASS CHOIR
GOSPO CENTRIC 72121 iB EW THING-EXPERIENCE THE FULLNESS... |
16 | 16 | 21 | CARLTON PEARSON  WARNER ALLIANCE 46006 LIVE AT AZUSA preacher and Musicquest recording artist.
17 | 10| 37 | YOLANDA ADAMS  TRIBUTE 3597 @8 MORE THAN A MELODY
18 | 12 39 | THE CANTON SPIRITUALS  BLACKBERRY 1610/MALACO LIVE IN MEMPHIS 1l ; ] oot i< talb
ol a solo project. 1= Jatest aloum,
RADICAL FOR CHRIST i ‘
_ 30| 9 | INTEGRITY 08792 PRAISE IN THE HOUSE WITH RADICAL FOR CHRIST New York State Mass Choir)
KENNETH MARTIN & VOICES IN PRAISE
NEWD | 510 oF coseer 218 HOLY IS HIS NAME
21 [ 32|15 | DOUG WILLIAMS  BLACKBERRY 1612 HEARTSONGS et
ers Guild.
22 | 25| 25 | NORTH EAST OHIO MASS CHOIR  REDEMP!ION 75001 NO FAILURE
LUTHER BARNES & RED BUDD CHOIR B
NEWD ATLANTAINT'L 10212 SOMEONE TO LEAN ON
NEWD | ST. JAMES CHOIR  SOUND OF GOSPEL 217 I TRUST IN GOD
25 | 26 | 53 | FRED HAMMOND & RADICAL FOR CHRIST
BENSON 4008 THE INNER COURT A%
26 | 22 | 81 | HELEN BAYLOR  WORD 66443/EPIC B THE LIVE EXPERIENCE (|
97 | 14| 26 | KENNY ELDRIDGE & THE JESUS CELEBRATION MASS CHOIR
BORN AGAIN 1008 o EXCITED N
28 | 27 | 149| THE CANTON SPIRITUALS  BIACKBERRY 1600/MALACO  LIVE IN MEMPHIS
39| 7 | THE GMWA NATIONAL MASS CHOIR
BENSON 4261 LIVE IN LOS ANGLES
30 | 33| 21 | JAMES HALL & WORSHIP & PRAISE  INTERSOUND 7571 KING OF GLORY ’ ™
31 | 29 | 19 | THE RANCE ALLEN GROUP
BELLMARK 70008 YOU MAKE ME WANNA DANCE
32 | 19|11 GMWA PHILADELPHIA MASS CHOIR
VECTRON 2180 FOR THE GOOD OF THEM
33 [ 38| 9 | RICHARD FOY  REDEMPTION 75002 GIVE GLORY TO GOD
34 | 23| 21 | THE WINANS  QWEST 45888/ WARNER BROS HEART & SOUL
35 | 34|53 | ANOINTED  wORD 67051/EPIC BB THE CALL
36 | 24| 2 &gXDlgn;angEhélgRUNSON AND THE THOMPSON COMMUNITY SIN(S;EBBT contemporary juzz. aka fusion.
37 | 28 | 19 | KIRK FRANKLIN AND THE FAMILY
s GOSPO CENTRIC 72130 KIRK FRANKLIN AND THE FAMILY CHRISTMAS
NEWD | BEVERLY CRAWFORD  WARNER ALLIANCE 45930 JESUS PRECIOUS KING include d
NEWD | WALTER HOWARD  MEEk 2492 WHATEVER YOU WANT GOD'S GOT IT
40 | 40| 13 | COGIC INTERNATIONAL MASS CHOIR
BELLMARK 70007 HE'LL BRING YOU OUT!

sounds so brilliant.

The audiophile market is Classic’s primary audience,
where sonics are “very, very important,” stresses Hobson.
“Tvpically, that means recording as simply as possible, as
opposed to modern recordings, many of which are overpro-
duced. While you get a ¢ool product, it sounds put together
as opposed to natural. We used vintage microphones in the
studio on Art’s disc and went direet to 2-track. The concept
was to do it in the way it would have been done 85 yvears ago.”

Davis played with John Coltrane around that time on
some of the icon’s hetter mco;dmgs “01e.” a "Trane picce
that Davis helped craft in 1961, is updated on “A Time
Remembered.” Davis has been :uway from active gigging—
he hus a doctorate in psyehology and teaches as well—but his
rep is respected enough to call in soine impressive pals. Her-
bie Hancock, Ravi Coltrane, :ind Smitty Smith round out
the unit.

Hobson says that Jazz Planet isn't going to flood the may-
ket with titles but that it will issue a few new recordings by
the end of the year. In a deal struck with Blue Note, the
imprint will also issue the vinyl pressings of Cassandra Wil-
son’s “New Moon Daughter” and Holly Cole’s “Tempta-
tion.” Hobson suys Classic was chosen by Blue Note due to
the quality of its previous work in the viny| realin with such
exemplary CBS and RCA jazz titles as Duke Ellington’s
“In Orbit™ and Sonny Rollins’ “Owrr Man In Jazz.”

DOLLAR.\‘ TO DONUTS suys that there are more than a
few jazz fans who already call the intersection of Seventh
Avenue South and Perry Stieet "Max Gordon Corner.” But
New York representatives made the title ofticial March 12 by
applving the moniker to the cross streets close to the late
Gordon’s globally recognized Village Vanguard jazz elub.

Gordon’s wife, Lorraine, is the entrepreneur in the fam-
ily these days, sustaining—indeed, enhancing—the cultur-
al value of the venerable hasement by booking some of the
most expert artists on the planet. In the club after the unveil-
ing, Gordon raised a glass and toasted her husband’s big
heart and potent legacy. Max Gordon Corner is a tangible
symbol that reminds us how that New York stomping ground
has nurtured jazz over the vears.
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HAL KETCHUM HAULS OUT ‘THE HITS’

COUNTRY

18,808,888 8.8 ¢

TM‘

by Wade Jessen

TWO FOR TWO: Patty Loveless holds at No. 1 on Billboard’s Hot Country
Singles & Tracks with her second single to remain at the top for more than
one week. “You Can Feel Bad” (Epic) again shows the smallest increase in
detections (12) of any title in the top 10 but manages to stay more than 250
spins in front of Wynonna'’s “To Be Loved By You” (Curb/MCA). Wynonna’s
song moves up 5-2, with an increase of more than 250 plays. Neal McCoy’s
“You Gotta Love That” (Atlantic) jumps by 450 spins, the largest increase in
the top 10. Loveless held the top spot on the airplay list for two weeks in June
’93 with “Blame It On Your Heart” and has had two other No. 1 singles.

THE TIME OF HIS LIFE: Tim McGraw (Curb) leads the Airpower pack
with “All I Want Is A Life,” rising 23-16 with an increase of more than 600
detections. Airplay leaders for that track are KEEY Minneapolis (38 spins)
and KRYS Corpus Christi, Texas (50 spins). Danny McWilliams, PD at
KRYS, says that aside from McGraw’s obvious appeal, this track’s driving
tempo works particularly well in his market. McWilliams says that this cut
appeals strongly to his station’s younger listeners, including the college stu
dents who flood to Corpus Chr isti for spring break. “All I Want Is A Life” is
the third release from McGraw’s “All I Want,” which inches up 10-9 on Top
Country Albums.

M ORE POWER: East Texas honky-tonker Tracy Byrd surpasses the 3,000
detections needed for Airpower status with “Heaven In My Woman’s Eyes™;
the single moves 18-17 with an increase of more than 200 plays. That track,
which features Southwestern-flavored acoustic guitar, is the newest from
Byrd's “Love Lessons” (MCA), which is bulleted at No. 32 on Top Country
Albums. Meanwhile, Faith Hill finishes the Airpower list (20-19) with “Some-
one Else’s Dream” (Warner Bros.), which gains more than 250 spins.

HOT LICKS & COLD BREW: The state of Texas has loaned its nickname
to both a brewing company and, most recently, to an act that wins this week’s
Greatest Gainer status on Top Country Albums. Lonestar barely got home
with the Pacesetter trophy last week when it was time to return to the podi
um for this week’s 400-unit gain. Dale Turner, senior VP/GM at BNA, says
radio’s response to Lonestar’s self-titled set has been phenomenal consider-
ing that historically it is difficult to break new groups in the country format.
The album’s second single, “No News,” rises 10-8 on our airplay list, with an
increase of more than 250 spins over last week’s total. Meanwhile, Pacesetter
honors go to Mary Chapin Carpenter for her 1992 Columbia title, “Come
On, Come On” (66-63), which increased by a mere 5%. That such a small per-
centage gain can be the week’s largest is an indication of how soft this week’s
country sales are

ANTICIPATION: Three lead singles from forthcoming albums make notice-
able strides on Top Country Singles Sales. Bryan White’s “I'm Not Supposed
To Love You Anymore” (Asylum) increases more than 1,000 units, moving 7-
5. White’s second set, “Between Now And Forever,” appears at retail Tues
day (26). JoDee Messina (Curb) turns in an increase of more than 500 units
for “Heads Carolina, Tails California” (13-8); her self-titled debut album is
slated for arrival April 9. Toby Keith's “Does That Blue Moon Ever Shine On
You” (A&M) jumps more than 600 pieces (20-10) in anticipation of his “Blue
Moon” set, which will hit stores April 16,

(Contined fron page 33)

fact that customers are looking for
value. We're going to market this
album toward the existing, very loyal
Hal Ketchum fan base that would love
to have all of his hits on one record. At
the same time, there are three new
songs, all of which, we believe, are
potential singles . . . these songs are
extremely competitive.”

Hannon says the label plans to set up
in-store marketing campaigns as well
as advertising with all key retailers, He
adds that Curb will hold “multiple
major radio promotions,” the details
for which have yet to be finalized, and
will produce a syndicated radio special
to promote the album.

Surprisingly, Ketchum says he
might not tour this summer to support
the album. (He’s booked by Monterey
Artists.) Instead, he may stay home
and begin writing material for his next
album. “I'm so immersed in writing
songs. I think I may take the summer
off,” he says. “Most artists never get
the opportunity to make that kind of
choice. I'm in a place where I have to
attend to the writer now . .. Touring
and perpetuating the mythology of
running the circus takes a lot of ener-
gy and time, and right now writing is
more important than that.”

Does Ketchum really view touring
as a circus? “It’s a carnival,” he
explains. “You go from town to town
and try to perpetuate enough interest
for folks to come out. We are trouba-
dours unquestionably. I don’t mean that
in a derogatory way. It's really fasci-
nating to own and run a circus. We are
performers when we are out there.
When I'm out there, I devote 100% to
it, but I need to tend my garden as a
writer. I came to Nashville as a writer
and my goal is to be known for that. It
will hopefully make for the next record
and next tour. I don’t want to be out
there just for the sake of being out
there. I'm more interested in achiev-
ing notoriety through the music than
grand exposure.”

Hannon says he isn’t worried about
the possibility of Ketchum not going on
the road. “He's toured so extensively
over the last four or five years. It’s not
as though his fans—old and new—
wouldn’t like to see him again, but it’s
not as though he doesn’t have a fan
base,” Hannon says. “His name is high-
ly recognizable. As with most
singer/songwriters, he needs to focus
on his next studio album.”

When asked what direction he sees

the next record taking, Ketchum
replies, “The songs are telling me that
it's time to peel another layer away as
a songwriter and probably get more
autobiographical. I'm not sure what
that means in terms of instrumenta-
tion. I'd like to get a little more tradi-
tional for my own purposes.”

Ketchum says the phrase that may
best describe his new direction is
“holler funk,” which, he says, is “tradi-
tionally steeped Appalachian instru-
mentation around a pretty soulful sort
of vocal style.” “I just want to roll tape
and make records that will make state-
ments [about] where I am on a given
day,” he says. “I'm very interested in
honoring traditional country music
more than I have been. I'm intrigued
by it through my relationship with the
Grand Ole Opry.”

Ketchum is also at a point at which
he seems to be interested in exerting
more control over all aspects of his

career. Though he calls the staff there
“areat people, a good outfit,” he has
parted ways with his former manage-
ment company, Fitzgerald Hartley, and
is handling his own management. “I'm
at a point where I have to be responsi-
ble for myself and make my own deci-
sions,” he says.

He's also writing the treatment for
the “Hang In There Superman” video
as well as writing his own bio. “I think
it’s time to explain myself,” he says.

The release of a greatest-hits col-
lection almost always inspires reflec-
tion. Ketchum seems content with his
career and is optimistically looking
ahead. “I'm lucky. I got famous for who
T am,” he says. “I think as long as my
intentions are true, and as long as I'm
trying to express myself sincerely peo-
ple will allow me this platform that I've
carved out here. I've got poetic license
in a way. Hopefully, I'll honor it and
continue to have something real to say.”

HEARTS AFLAME AWARDS

(Continued from page 33)

his 75 years and continues to tour. (Last
year, the award went to Harper’s father,
the late Herman Harper:) Tom Wopat,
who has been featuring Southern gospel
acts on his TNN show, “Prime Time
Country,” presented the female vocalist
award to Kim Greene Hopper.

One of the more emotional moments
of the evening came when Roger Bennett
accepted his award for instrumentalist
of the year. Bennett has been battling
cancer and learned three days before the
awards that the disease is in remission.
Meanwhile, the Martins, winners of
mixed group of the year, were in high
spirits not only because of their awards
but because their premature twins were
finally able to leave the hospital.

Following is a complete list of this
vear’s winners:

Artist of the year: the Cathedrals.

Male vocalist: Glen Payne.

Female vocalist: Kim Greene Hopper:

Male quartet: the Cathedrals.

Mixed group: the Martins.

New artist: Common Bond.

Instrumentalist: Roger Bennett.

Session musician: Gary Prim.

Producer: Eddie Crook.

Concept video: “Let The Little
Things Go” by Jeff & Sheri Easter.

Performance video: “The Cathe-
drals: A Reunion,” the Cathedrals.

Quartet: “The Cathedrals: A

Reunion,” the Cathedrals, produced by
Bethni Hemphill.

Radio station: KNEA Jonesboro, Ark.

Marketing campaign: Things That
Last Forever tour by Showcase Media,
featuring the Martins, Brian Free &
Assurance, and Common Bond.

Album: “The Cathedrals: A Reunion,”
the Cathedrals (Canaan Records).

Song: “Serenaded By Angels,” writ-
ten and performed by Kirk Talley (Son-
lite Records).

DEBORAH EVANS PRICE

Alabama’s Randy Owen, far right, and
Ed Harper, center, president of Ed
Harper and Associates, present
Southern gospe! veteran Brock Speer
the Heritage Award during the second
Hearts Aflame Awards. The Speer
Family celebrates its 75th anniversary
in gospel music this year. Speer has
been performing with the group for 70
of his 75 years.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publtsher — Licensing Org.) Sheet Music Dist.

43 1969 (Wamer-Tameriane, BMU/Patrick Joseph, BMWB, Home, ASCAP) WBM
ASCAP/Denny Hensan, ASCAP) WBM 47 EVERY TIME | GET AROUND YOU (N2 D, ASCAP/Old Des-
16 ALL | WANT IS A LIFE (G1.D., ASCAP/Royalhaven, BMI) perados, ASCAP)
WBM EVERY TIME MY HEART CALLS YOUR NAME (EMI Tower
45 ALL OVER BUT THE SHOUTIN' (EMI, ASCAP/Princeton Street, BMI/EMI Biackwood, BMIY HL
Street, ASCAP/EMI Apnl. ASCAP/Of Music, ASCAP} 75 THE FEVER (Swag Song, ASCAP/EMI April, ASCAP/Rope And
27 ALL YOU EVER DO IS BRING ME DOWN (Sony/ATV Tree, Dally, ASCAP/Oid Boots, ASCAP) WBM/HL
BMI/Raul Malo, BM|/Mighty Nice, BMI/Al Andersongs, BMI) HL 73 GOD'S COUNTRY, USA (Careers-BMG, BMI/Fioyd’s Dream.
30 ALMOST A MEMORY NOW (WB, ASCAP/EMI April, ASCAP/BMG. ASCAP)
ASCAP/loe David, ASCAP/Stroudacaster, BMI) 74 HANGIN' ON {Magnatone, ASCAP/Moraine, ASCAP}
10 THE BEACHES OF CHEYENNE (Oid Boots. ASCAP/EMI 25 HEADS CAROLINA, TAILS CALIFORNIA (EMI Blackwood,
April, ASCAP/Rope And Dally, ASCAP/No Fences, ASCAP/Major BMI/Ty Land, BMI/Starstruck Writers Group, ASCAP/Mark D.,
Bob, ASCAP} WBM/ML ASCAP) HL
72 BEFORE HE KISSED ME (Starstruck Writers Group, 11 HEART'S DESIRE {Songs Of PolyGram, BMI/Bamey & Amey,
ASCAP/EMI April, ASCAP) BM/Lee Roy Pamell, BMI} HL
32 BIGGER THAN THE BEATLES (Timbuk One, ASCAP/MRBI, 17 HEAVEN IN MY WOMAN'S EYES (Glitterfish, BM{/Carpad.
ASCAP/Chickasaw Roan, ASCAP/Emdar, ASCAP/Texas Wedge, BMI)
ASCAP) WBM 46 HOLDIN' ON TO SOMETHING (Kicking Bird, BMI/Thoma-
71 THE CHANGE (Little Tybee, ASCAP/MCA, ASCAP) HL hawk, BMIHamstein Cumberiand, BMY/Diamond Struck,
37 C-0-U-N-T-R-Y (New Haven, BMI/Music Hill, BMi/Dusty BMI/Mike Curb, BMI/Tom Shapiro. BMI) WBM
Drake, BMI/Cross Keys, ASCAP/Kim Williams, ASCAP) 6 HYPNOTIZE THE MOON (Galewood, BMI/Ensign,
42 COWBOY LOVE (EMI Tower Street, BMI/EMI Blackwood, BMI{/Zena, ASCAP) WBM/MHL
BMI) HL 35 IF | WERE YOU (Sony/ATV Tree, BMI)
40 DOES THAT BLUE MOON EVER SHINE ON YOU {Songs 5 IF YOU LOVED ME (Sony/ATV Tree. BMI/Tenlee, BM/Ham-
Of PolyGram, BMI/Tokeco, BMI/Bill Green, BMI) stein Cumberiand, BMI/Tom Shapiro, BMI) WBM/HL
65 DON'T GET ME STARTED (Sony/ATV Songs, 31 (IF YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE!
BMI/Starstruck Writers Group, ASCAP/Mark D., ASCAP) (Loon Echo, BMI/Zomba, ASCAP) WBM
54 EVEN IF | TRIED (Tom Collins, BM/AMR, ASCAP/Sierra 18 | KNOW SHE STILL LOVES ME (O-Tex, BMI/Hit Street.

BMI/Malaco, BMI} HL

14 I'LL TRY (WB, ASCAP/Yee Haw. ASCAP) WBM

36 I'M NOT SUPPOSED TO LOVE YOU ANYMORE (Acuft-
Rose, BMI) WBM

70 IN YOUR FACE (Sheddhouse, ASCAP/PolyGram Int'l,
ASCAP/Brian's Dream, ASCAP/Balmur, ASCAP)

39 | THINK ABOUT YOU (New Don, ASCAP/New Hayes.
ASCAP/Love This Town, ASCAP) WBM

67 {T'S MIDNIGHT CINDERELLA (Sony/ATV Cross Keys,
ASCAP/Ktm Williams, ASCAP/Major Bob, ASCAP/No Fences,
ASCAP/Careers-BMG. BMI/A Hard Day's Wnte, BMI)
WBMMHL

28 IT'S WHAT | DO (Hamstein Cumberiand, BMI/Tom Shapiro,
BMI/Mike Curb, BMY/Diarmond Struck, BMI) WBM

20 IT WORKS (Alabama Band, ASCAP/Wildcountry, ASCAP/EMI
Blackwood, BM|/Mark Alan Springer, BMI) WBM/HL

13 IT WOULDN'T HURT TO HAVE WINGS (Wamer-Tamer-
lane, BMI/Miss Holly, BMI/Hapsack, BMU/Great Galen, BMI)
WBM

64 LITTLE DROPS OF MY HEART (Hombill, BMI)

21 LONG AS | LIVE (Maypop, BMi/Widcountry, BMI/Makin’
Chevys, BMiWonderand, BMI/Will Robinsongs, BMI)

51 LONG HARD LESSON LEARNED (Almo, ASCAP/Holmes
Creek, ASCAP/Bienville, BMI) WBM

43 THE LOVE THAT WE LOST (MCA, ASCAP/Gary Bury,
ASCAP/Acuft-Rose, BMI) WBMHL

55  MEANT TO BE (Sony/ATV Tree, BMI/Chns Waters, BMI/May-
pop, BM/Wildcountry, BMI/Makin' Chevys, BMI) WBM

50 MY HEART HAS A HISTORY (Starstruck Witters Group,
ASCAPMark D., ASCAP/Wamer-Tamerlane, BMY/Pollywog,
BMI/Socan, BMI} WBM

8 NO NEWS (Sony/ATV Tree, BMI/Katy's Rainbow, BMI/Simply

Iresistible, BMI/Starstruck Writers Group, ASCAPMark D.,
ASCAP) HL

33 NOT THAT DIFFERENT (WB.M., SESAG/KT. Good,
SESAC/Spoofer. BMI) WBM

53 NOW THAT'S ALL RIGHT WITH ME (Songs Of Poly-
Gram, BMI/Seven Angels, BMI) HL

44 OUT WITH A BANG (N2 D, ASCAP/Bnan's Dream, ASCAP)

68 PARADISE (PoiyGram Int'l, ASCAP/Ranger Bob.
ASCAP/Murrah, BMI) WBM/ML

22 READY, WILLING AND ABLE (DreamCatcher, ASCAP/Uit-
tle Gila Monster, ASCAP/Moon Catcher, BMI/Son Of Gila
Monster, BMI} WBM

60 REDNECK SON (PolyGram Int'l, ASCAP/lacque Remem-
bers, ASCAP)

59 REMEMBER THE RIDE (Sony/ATV Cross Keys.
ASCAP/Major Bob, ASCAP) WBM/HL

24 THE RIVER AND THE HIGHWAY (Housenotes, BMI/New
Don, ASCAP/New Hayes, ASCAP)

66 "ROUND HERE (Travelin’ Zoo, ASCAP/Myrt & Chuck’s Boy,
ASCAP/Club Zoo, BMI) CLM

62 SHE GOT WHAT SHE DESERVES (Critenon,
ASCAP/Escodilla, BMI/Babby Fischer, ASCAP/Songs In Black
Ink, SESAC/CMI, SESAC)

52 SHE NEVER LOOKS BACK (Mighty Nice. BMi/Lauder-
songs, BMI/Wamer Source, SESAC/Dyinda Jam, SESAC)
WBM

29 SHE'S GOT A MIND OF HER OWN (Irvmg BMI/New
Hayes, ASCAP/New Don, ASCAP) WBM

63  SOMEDAY (Murrah, BMI/Top Of The Levy, BMI/On The Wall,
BMI/Copyrght Management. ASCAP/AMR, ASCAP/Sierra
Home. ASCAP)

19 SOMEONE ELSE’S DREAM (Aimo, ASCAP/Daddy Rabbrt,
ASCAP/Big Tractor, ASCAP/WB, ASCAP) WBM

15 SOME THINGS ARE MEANT TO BE (Nocturnal Eclipse.
BMlngchaeI Garvin, BMI/Ensign, BMI/BMG-Careers,

BMI} HL

58 STANDING TALL (EMI Blackwood, BMI/Ben Peters, BMI}

HL
69 STARTING OVER AGAIN (Sweet Summer Night.
ASCAP/Rightsongs, BMI/Earbore, BMI)
38 TEN THOUSAND ANGELS (Island Bound,
ASCAP/Famous, ASCAP/Pier Five, BMI) HL
57 TIME MARCHES ON (Sony/ATV Tree, BMI)
2 TO BE LOVED BY YOU (MCA, ASCAP/Gary Burr,
ASCAP/Almo, ASCAP/Brio Blues, ASCAP) WBM/HL
4 T0O MUCH FUN (Hamstein Stroudavarious, ASCAP/Curhs
Wnght, ASCAP/Maypop, BMI/Wildcountry, BMI) WBM
61 TREAT HER RIGHT (Intergnty’s Hosanna!,
ASCAP/Lensongs, ASCAP/Blonde Hair, BMI)
3 WALKIN' AWAY (Almo, ASCAP/Anwa, ASCAP/Daddy Rab-
bit, ASCAP) WBM
12 WHAT DO | KNOW (Starstruck Angel, BMIZEMI Black-
wood, BMI/Sony/ATV Cross Keys, ASCAP/AIl Around Town,
ASCAP) WBM/HL
41  WHO'S THAT GIRL (Careers-BMG. BMI/Zomba,
BMI/G.1.D., ASCAP} WBM/HL
26 WILD ANGELS (Longitude, BMI/August Wind, BMI/Great
Broad, BMI/Sony/ATV Tree, BMI) WBM/HL
23 WITHOUT YOUR LOVE (Mighty Nice, BMY/Al Andersongs,
BMU/Blue Water, BMI/Almo, ASCAP) WBM
48 YEARS FROM HERE (Zomba, ASCAP/Dxie Stars,
ASCAP/Zomba, BMI/Tuneover, BMI) WBM/HL
1 YOU CAN FEEL BAD (Longtude, BMI/August Wind,
BMI/Great Broad, BMI/Mighty Nice, BMI/Blue Water, BMI)
WBM/HL
56 YOU'D THINK HE'D KNOW ME BETTER (Lonesome
Dove, BMI/Ensign, BMI}
7 YOU GOTTA LOVE THAT (Almo, ASCAP/Bamatuck.
ASCAP/Ining, BMI/Kybama, BMI) WBM
9 YOU WIN MY LOVE (Zomba, ASCAP) WBM
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£.GORDY,JR. ALABAMA {M.CATES A SPRINGER) (C) (V) RCA 64473 - SHE GOT WHAT SHE DESERVES FRAZIER RIVER | ?‘
2 | 35 5 | LONG AS [ LIVE JOHN MICHAEL MONTGOMERY | 9] | 62 | 57 | & 8 | MWRIGHT (1 YATES,B FISCHER C.BLACK) _ V)DECCA55173
S.HENDRICKS (R.BOWLES, W.ROBINSON) ATLANTIC ALBUM CUT 0 e 3 SOMEDAY  STEVE AZAR | 6
21 22 16 READY, WILLING AND ABLE LARI WHITE | 9 J THOMAS (3.AZAR.A.).MASTERS.B.REGAN C) RIVER NORTH 163008
J.LEO,L.WHITE (J.LEARY.J.ASWEET) (C) (V) RCA 64455 - == F_' S D T
(@| 2 | w | g | WITHOUT YOUR LOVE AARON TIPPIN | 7, * *x & HOT SHOT DEBUT
S GIBSONGEANDERSON G- WISEMAN) _(CL (V) RCA 64471 NEW ) | | UTTLE DROPS OF MY HEART & KEITH GATTIS | ¢4
% | 25 | 10 | THE RIVER AND THE HIGHWAY & PAM TILLIS | 4 N.WILSON (K GATTS) (C) RCA 64488 |
P.TILLIS (G.HOUSE,D.SCHLITZ) (V) ARISTA 1-2958 :
; DON'T GET ME STARTED & RHETT AKINS
()| 28 | 31 | 10 | HEADS CAROLINA, TAILS CALIFORNIA & JODFE MESSINA | 55 NEWD | 1 | S RGHT (RAKINSS HOGINM D, SANDERS) ) DECCA 55166 | & |
B.GALUIMOKE T MCGRAW (T.NICHOLS.M.D. SANDERS) (C) (D) (v} CURB 76982 66 | 67 | 63 | 19 | ‘ROUND HERE & SAWYER BROWN | 9
26 15 4 18 | WILD ANGELS & MARTINA MCBRIDE 1 M.A.MILLER,M.MCANALLY {M.A MILLER S. EMERICK,G HUBBARD) (C) (D) (v) CURB 76975
M.MCBRIDE,P.WOHLLY,E.SEAY (M.BERG,G.HARRISON,H.STINSON) (C) (V) RCA 64437 e [ ]1 10 | IT'S MIDNIGHT CINDERELLA GARTH BROOKS | g7
97 | 26 | 11 | ALLYOU EVER DO IS BRING ME DOWN  THE MAVERICKS (FEAT. FLACO JIMENEZ) | 9¢ AREYNOLDS (k WILLIAMS K BLAZY.G.BROOKS) CAPITOL NASHVILLE ALBUM CUT
D.COOK R.MALO (R MALO,A.ANDERSON} (V) MCA 55154 PARADISE = JOHN ANDERSON
= 68 | 69 | 54 | 17 2%
25 28 9 IT'S WHAT 1 DO ® BILLY DEAN | 95 J.STROUD,J ANDERSON (B.MCDILL, R MURRAH) (C) (V) BNA 64465 |
T.SHAPIRO (C.JONES, T.SHAPIRO) (C) CAPITOL NASHVILLE 58526 NEWD i STARTING OVER AGAIN © REBA MCENTIRE | g
30 3 16 | SHE'S GOT A MIND OF HER OWN JAMES BONAMY | 9q | T BROWN RMCENTIRE (D.SUMMER,B.SUDANO) (V) MCA 3701
v D.JOHNSON (B.LIVSEY,D.SCHLITZ) (C) (v) EPIC 78220 NEWD 1 IN YOUR FACE TY HERNDON | 7
34 | 37 6 ALMOST A MEMORY NOW # BLACKHAWK | 39 D.JOHNSON (A.COTTER K.TRIBBLE) (v) EPIC 78247
M.BRIGHT (D.OLIVER.D.ROBBINS.V STEPHENSON) (C) (V) ARISTA 1-2975 THE CHANGE CARTH BROOKS g
31 | 31 | 27 | 20 | (F YOU'RE NOT IN IT FOR LOVE) I'M OUTTA HERE! ® SHANIA TWAIN | | REENTRY | 3 | 4 RevnoLDS (TARATAW.TESTER) CAPITOL NASHVILLE ALBUM CUT |
R.J.LANGE (S.TWAIN R.J.LANGE) (C) (D) (V) MERCURY NASHVILLE 852206 75ﬁ " BEFORE HE KISSED ME LISA BROKOP | 77
32| 29| 2 18 | BIGGER THAN THE BEATLES & JOE DIFFIE 1 _© | JLEO(L.HENGBER M IRWIN) (C) CAPITOL NASHVILLE 58557
J.SLATE,J).DIFFIE (1.5S.ANDERSON,S. DUKES) (C) {V) EPIC 78202 13 73 7 3 GOD'S COUNTRY, USA MARCUS HUMMON 73
33|32 | 2 20 | NOT THAT DIFFERENT ¢ COLLIN RAYE | 3 M_JONES (M.HUMMON,B.CURRY) (C) (v} COLUMBIA 78251 |
P.WORLEY,E St AY,J HOBBS (K GOOD,J.SCOTT) (C) (V) EPIC 78189 14 62 53 10 HANGIN' ON & RICH MCCREADY 58
35 36 7 EVERY TIME MY HEART CALLS YOUR NAME JOHN BERRY | 34 B8.D.MAHER (R.MCCREADY,B.D.MAHER,K. HURLEY;D.INGRAM) C) MAGNATONE 1104 B
J.BOWEN,C.HOWAHU (G HEYDL,J.B.RUDD) CAPITOL NASHVILLE ALBUM CUT 14 | THE FEVER GARTH BROOKS 1723
@ 38 47 4 IF | WERE YOU ® TERRICLARK | 35 RE-ENTRY A.REYNOLDS (S.TYLER,J.PERRY,B. KENNEDY D ROBERTS) (V) CAPITOL NASHVILLE 18948
|| KSTEGALLCWATERS (T.CLARK) (C) (V) MERCURY NASHVILLE 852708
47 49 5 I'M NOT SUPPOSED TO LOVE YOU ANYMORE ® BRYAN WHITE 36 (O Records showing an increase in detections over the previous week, regardless of chart moverment. Airpower awarded to those records which
B.J WALKER,JR. K.LEHNING (S EWING,D.KEES) (€) (V) ASYLUM 64313 attain 3000 detections for the first time. ® Videoclip availability Catalog number is for cassette single, or vinyl if cassette is unavailabte. (C)
4 | 26 5 | C-O-U-N-T-R- ¢ JOE DIFFIE 7 Cassette single availability. (D) CD single availability. (M) Casselte maxi-single availability. {T) Vinyl maxi-single availability. (V) Vinyl single avail-
J.SLATE J.DIFFIE (E.HiLL,R-HARBIN.D.DRAKE) (VIEPIC 78246 | | ability. (X) CD maxi-single availability. © 1996, Billboard/BPI Cornmunications.

] COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND
B1Ib00fd 0 nllllll1 I“ es a es RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY Soundlsifirlw
I ® ™ FOR WEEK ENDING MARCH 30, 1996 I
F ]
— —
of 58| 55| gk of |z |Eg|ck
L2 | 52|32 28| TITLE (ABEL & NUMBER/DISTRIBUTING LABEL ARTIST £2| 5232|235 | TITLE LABEL & NUMBER/DISTRIBUTING LABEL ARTIST
* % % NO. 1 * % % 14 11 14 40 ANGELS AMONG US RCA 62643 ALABAMA |
1 1 1 18 IT MATTERS TO ME WARNER BROS. 17718 10 weeks at No. 1 FAITH HILL 16 12 40 | WHEN YOU SAY NOTHING AT ALL BNA 64329/RCA ALISON KRAUSS & UNION STATION
(2)] 2 | 2 | 10 | HYPNOTIZE THE MOON GIANT 17704/WARNER BROS CLAY WALKER 16 | 14 | 11 | 20 | REBECCA LYNN ASYLUM 64360/EEG BRYAN WHITE
(3) 4 | 4 [ 5 | vou wIN MY LOVE weRcURY NASHVILLE 852138 SHANIA TWAIN 17 ] 17 ] 15 | 7 | WILDANGELS R 64437 MARTINA MCBRIDE
4 3 3 32 | LIKE IT, | LOVE IT CURB 76961 TIM MCGRAW 18 19 17 3 YOU CAN FEEL BAD EPIC 78209/SONY PATTY LOVELESS
(5)[ 7 [ 2t | 3 | 'MNOT SUPPOSED TO LOVE YOU ANYMORE ASYLUM 64313/E£G BRYAN WHITE 19 | 12 | 8 | 16 | NOTTHAT DIFFERENT cric 78189/50NY COLLIN RAYE |
(6)] 5 | 6 | 22 | NoNEWS/TEQUILA TALKIN’ &1 64386/RCA LONESTAR RE-ENTRY | 4 | WALKIN' AWAY fRisTA 1-2934 DIAMONDIRIC
7 6 5 18 CAN'T BE REALLY GONE CURB 76971 TIM MCGRAW 21 24 16 13 BIGGER THAN THE BEATLES epic 78202/SONY JOE DIFFIE |
13 13 3 HEADS CAROLINA, TAILS CALIFORNIA CURB 76982 JODEE MESSINA 22 22 23 40 YOU HAVE THE RIGHT TO REMAIN SILENT CURB 76956 PERFECT STRANGER
CO[ 9 | 22 | 3 | iF1I WERE YOU mercury naswviLLe 852708 TERRI CLARK (23)| NEWD | | | WHAT DO | KNOW couumein 78088550nY RICOCHET
20 2 DOES THAT BLUE MOON EVER SHINE ON YOU A&M NASHVILLE 576140 TOBY KEITH | 24 18 9 25 I'M OUTTA HERE!/THE WOMAN IN ME MERCURY NASHVILLE 852206 SHANIA TWAIN
11 | 8 | 7 | 19 | WHAT I MEANT TO SAY coLumein 78087/50NY WADE HAYES 5|5 2| IT WORKS Rea6:473 ALABAMA
12 15 18 7 SOME THINGS ARE MEANT TO BE aRisTa 12896 LINDA DAVIS (O Records with the greatest sales gains this week. @ Recording Industry Assn. of America certification for sales of 500,000 units. A RIAA
13 10 10 8 EVEN IF | TRIED CAPITOL NASHVILLE 58507 EMILIO certification for sales of 1 million units, with multimillion titles indicated by a numerai following the symbol. © 1996, Billboard/BPI
. PA— - Communications and SoundScan, inc.
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Place your
ad today!

212-536-5004 - PH

O 212-536-5055 - FAX
KEN PIOTROWSKI
PAT ROD JENNINGS
DEBORAH ROBINSON
KEN KARP

213-525-2307 - PH
213-525-2394/5 - FAX
JODIE FRANCISCO
LEZLE STEIN

ROBIN FRIEDMAN

615-321-4294 - PH
615-320-0454 - FAX
LEE ANN PHOTOGLO

PET SOUNDS " ASIA PACIEICHT MUSIC 305.441-7976 - PH
- il BL .~ 305-441-7689- FAX
.~ ANGELA RODRIGUEZ

ISSUE DATE: MAY 18 |

AD CLOSE: APRIL 23

Billboard’s May 18th
issue commemorates
the 30th anniversary of
the Beach Boy's
ground-breaking “Pet
Sounds.” This Spotlight
takes an in-depth look
at their fertile 1966-67
period, now the subject
of an extensive catalog-
exploitation project by
Capitol Records.
Coverage will include
an introductory piece by
Timothy White, an

overview on the making
of the record, and
Capitol's year-long pro-
motion plans.

Contact:
Robin Friedman
213-535-2302

. AD CLOSE: APRIL 23

In a continung effort to bring
Asia Pacific’'s market to the
forefront of the industry,
Billboard’s May 18th issue
contains the second Asian
Pacific Quarterly. This
special issue coincides with
the 2nd MIDEM Asia and will
highlight the Asian territories
and their plans for the
confab. Coverage will also
include a look at the goals
and expectations of interna-
tional and US companies/
organizations attending the
conference.

Contact:
Amanda Guest
613-824-8260

PUBLICATION -
| DATE: AUGUST7

AD CLOSE: JUNE 17

In it's fifth year, Billboard's
International Latin Music Buyer's
Guide is consulted on a daily
basis by thousands of prospective
buyers when making important
decisions. The directory consists
of listings from 18 countries in 20
categories, including artists,
managers, music publishers, etc.
The International Latin Music
Buyer's Guide is distributed to the
heavyweights within and around
the Latin music community, includ-
ing record labels, retailers, whole-
salers/distributors, managers,
agents, and promoters.

Contact:

Los Angeles: Dan Dodd
213-525-2299
Spain/Europe: Christine Chinetti
44-171-323-6686

'S iairelee?

613-9824-8260 - PH
613-9824-8263 - FAX
AMANDA GUEST

44-171-323-6686 - PH
44-171-323-2314 - FAX
CHRISTINE CHINETTI
CATHERINE FLINTOFF

331-4549-2933 - PH
331-4222-0366 - FAX
FRANCOIS MILLET

213-525-2307
DAISY DUCRET

81-44-433-4067 PH/FAX
TOKURO AKIYAMA
213-650-3171 - PH
213-650-3172 - FAX
AKI KANEKO

39+(0)362+54.44.24 - PH
39+(0)362+54.44.35 - FAX
LIDIA BONGUARDO
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United States

DELTA MUSIC INC.

2500 Broadway Ave., Suite 380
Santa Monica. California
90404-3061

PHONE: 310-453-9504

FAX: 310-828-1435

Mexico

JUDY SA

Blv. Puerto Aereo #87
Col. Federal C.P. 15700
Mexico D.F.

Mexico

PHONE: 525-571-1387
FAX: 525-540-1168

Europe

DELTA MUSIK GMBE

Zur MUhle 2 — Frechen 4
(Konigsdorf) 50226
Germany

PHONE: 49-2234-3006-0
FAX: 49-2234-6006-40

The Philippines

RUBIDISC CORPORATION

268 San Fernando Street
Binondo, Manila

The Philippines

PHONE: 632-492-501 to 04
FAX: 632-530-0429

Japan/Korea/Taiwan
DENON/NIPPON COLUMBIA CO., LTD.
No. 14-14, 4-Chrome, Akasaka
Minato-ku, Tokyo 107-11

Japan

PHONE: 81-3-3584-8222/8223
FAX: 81-3-3584-8135

Great Britain

DELTA MUSIC LTD.

23 Gardner Industrial Estate,
Kent House Lane
Beckenham. Kent BR3 1QZ
Great Britain

PHONE: 44-81-778-4040
FAX: 44-81-676-9949

wWyvw ameriearradidhnctor: counmy

Hong Kong

TOP MUSIC INTERNATIONAL
402 Cheong K Building
84-86 Des Voeux Road
Central Hong Kong
PHONE: 852-544-2233
FAX: 852-545-1221

Canada

ELITE MULTIMEDIA INC.

7 Jackes Avenue, Suite 2708
Toronto, Ontario M4T 1E3
Canada

PHONE: 416-960-4884
FAX: 416-960-1422

Latin America
DISCOMPACTO CORPORATION
9600 N.W. 25th Street, Suite 4B
Miami, Florida I
33172

PHONE: 305-477-7728
FAX: 305-477-7353

Australia

MRA ENTERTAINMENT GROUP

39 Gosford Street

Mount Gravatt, Queensland 4122
Australia

PHONE: 617-849-6020

FAX: 617-349-8809
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AN EXPANDED MERCHANTS & MARKETING SUPERSECTION

RETAIL TRACK

(Continued from page 60)

vage CounterAID 1995 and make up
for the shortfall the effort suffered,
I am pretty sure that LIFEbeat will
be grateful to receive whatever
time, money. or ideas you can extend
on its behalf.

RETAIL TRACK sends its deepest
condolences to the family and friends
of Earl Martis, who passed away
March 17 after a bout with cancer.
Martis, a longtime Tower Records/
Video executive, was most recently
employed at Surfside. a wholesaler in
Hawaii.

AS I WRITE these words on the
eve of NARM, many in the industry

are looking forward to the annual
meet, but 4 growing number are
naysaying the event as a waste of
time. Retail Track believes that the
naysayvers are short-term thinkers.
NARM, like anyv trade convention,
plays an important role in advanc-
ing the way the industry conducts
business.

Even if you go to the meeting und
it doesn't lead to an immediate
return on investment, you should
listen to a saying that floats around
at the annual convention of the
International Council of Shopping
Centers, where shopping center
owners and all forms of retail meet
to conduct business.

That saying, Retail Track
believes, captures the value of
trade conventions, and it goes
something like this: “If I have a
penny, and you have a penny, and
we exchange them, then we both
still have only a penny. But if [ have
an idea, and you have an idea, and
we exchange them, then we both
have two ideas.”

So if you're inclined to bad-mouth
the NARM meet, Retail Track asks
vou to reflect back on the ideas and
ways of operating that you learned
at past NARM conventions and the
extent to which those ideas and
practices have either saved or made
you money. Have a great convention.

*
4
-’,’ Half the price

‘, The best data

The industry standard

|}
L4 “

o B =

sets 2 new standard!

MISIC
THIS
L ALLS

CHARTG

Introducing Phonolog® for Windows"
The industry standard music reference for retailers on CD-ROM.
Weekly updates Modem updating provides up-to-the-minute release information.

No expensive kiosk. No year-long contract. Updates cost about half
that of other electronic references.

Only Phonolog lists everything available on CD, cassette, and vinyl.

Why spend thousands on a clunky machine when all you need is this? "
Find out more! Call 800.701.7002

L

PhdnBLog*

Setting the industry standard . .. again!

Trade Service Corporation ¢ 10996 Torreyana Road ¢ San Diego, CA 92121

fax 619.452 2614 e tscentertain@attmail.com

Billboard

FOR WEEK ENDING MARCH 30, 1996

Top Pop CGatalog Albums.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES - i
REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan o=
22| 5E | ARTIST BN e | g%
! £32 | 53| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) 20
' * % NO. 1 * %
BEASTIE BOYS A°® LICENSED TO ILL
1 1 DEF JAM 527351/1SLAND (7.98 EQ/11.98) 20 weeksat No. 1 | 171
ENYA A WATERMARK |
2 2 REPRISE 26774/WARNER BROS. (10.98/15.98) | 226
BOB MARLEY AND THE WAILERS A LEGEND
3 4 TUFF GONG 846210 ISLAND (10.98/17.98) 240
PINK FLOYD A * DARK SIDE OF THE MOON
4 J CAPITOL 46001* (9.98/15.98) 251
THE BEATLES A ABBEY ROAD
5 8 CAPITOL 46446* (10.98 16.98) 97
SMASHING PUMPKINS A* SIAMESE DREAM
6 6 VIRGIN 88267* (3.9815.98) 17
THE BEATLES A® SGT. PEPPER’S LONELY HEARTS CLUB BAND
1 10 | CAPITOL 46442+ (10.98/16.98) 131
THE BEATLES A° 1967-1970
8 14 | CAPITOL $7039° 15 98/31.98) 63
SOUNDTRACK A GREASE
g 3 POLYDOR 825095 A&M (10.98/16.98) 70
JIMMY BUFFETT A SONGS YOU KNOW BY HEART
10 13 | MCA5633" (798/11.98) 247
NINE INCH NAILS A PRETTY HATE MACHINE
|11 7 TVT 2610* (9.98/15.98) 128
PINK FLOYD A THE WALL !
12 12 | COLUMBIA 36183° {15.98 EQ/31.98) 254
JOURNEY A° JOURNEY'S GREATEST HITS
13 15 | COLUMBIA 44493 (9.98 EQ/15.98) 249
STEVE MILLER BAND A° GREATEST HITS 1974-78
14 11 CAPITOL 46101 (7.98/11 98) 243
ENYA THE CELTS |
15 18 | REPRISE 45681'WARNER BROS. {10 98.16.98) 32
VAN MORRISON A THE BEST OF VAN MORRISON
16 16 POLYDOR 841970 A&M (10.98/17.98 39 |
THE BEATLES A 1962-1966 |
17 17 | cAPITOL 97036~ (15.98/31.98) 50 |
CAROLE KING A TAPESTRY |
18 5 COLUMBIA 34946 (7 98 EQ/11.98) 66 |
THE BEATLES A THE BEATLES I
19 | 23 | CAPITOL 46443 1{4.9826.98) e - I .
JIMI HENDRIX A THE ULTIMATE E)(F’ER\ENCE'—1
| 20 | 19 | MCA10829(10.9817.98) | 43
JANIS JOPLIN A GREATEST HITS 1
21 | 25 | coLuMmBlA 32168 (5.98 £EQ/9.98) 198 |
THE BEATLES A* RUBBER SOUL |
22 | 29 | CcAFIOL 46440* (10.98/15.98) 20 ‘
METALLICA A¢ AND JUSTICE FOR ALL |
23 | 20 | FLEKTRA60812/EEG (9.98/15.98) 234
t THE DOORS A THE BEST OF THE DOORS
24 24 | ELEKTRA 60345/EEG (12.98/19.98 233
THE BEATLES A MAGICAL MYSTERY TOUR
25 35 | CAPITOL 48062* (9.98/15 98) 16
ORIGINAL BROADWAY CAST A LES MISERABLES
26 | 42 | GEFFEN 24151 (17.98/22.98) 38 |
AC/DC A BACK IN BLACK '
2 30 | ATLANTIC 92418/AG (10.98/15.98) 141 ]
EAGLES A GREATEST HITS 1971-1975 |
28 28 | ELEKTRA 105*EEG (10.98/15.98) 247
CREEDENCE CLEARWATER REVIVAL A CHRONICLE VOL. 1
29 2 FANTASY 2+ (10.98/17.98 153
JAMES TAYLOR A GREATEST HITS
30 26 | WARNERBROS.3113*(7.9811.98 246
BOYZ (I MEN A COOLEYHIGHHARMONY
31 | 21 | MOTOWN 530231 (10.98/16.98 68
SOUNDTRACK A THE BODYGUARD |
32 | 27 | ARISTA 18699" (10.98/15.98) 11 |
THE BEATLES A REVOLVER |
33 43 | CAPITOL 4644;*(10.98/1598) 17 |
RAGE AGAINST THE MACHINE A RAGE AGAINST THE MACHINE ]
34 | — | epcEaase 1198 16.98) 1
ELTON JOHN A GREATEST HITS
35 34 ROCKET 512532/ISLAND (7.98/11.98) 236
MADONNA A THE IMMACULATE COLLECTION
36 37 | SIRE 26440°/WARNER BROS. (13.98/18.98) 48 |
COUNTING CROWS A° AUGUST & EVERYTHING AFTER |
37 | 36 | DGC 24528 GEFFEN (10.98,15.98) 4 |
BETTE MIDLER @ EXPERIENCE THE DIVINE: GREATEST HITS
38 | 38 | ATLANTIC B2497/AG (10.98/16.98) 10
ERIC CLAPTON A TIME PIECES - THE BEST OF ERIC CLAPTON
39 | 32 POLYDOR 800014 A&M (7.98 EQ/11.98) 243 |
MEAT LOAF A~ BAT OQUT OF HELL
40 33 | CLEVELAND INT'L 34974%/EPIC (7.98 EQ/11.98) 1 215
METALLICA A RIDE THE LIGHTNING |
41 41 MEGAFORCE 60396/EEG (9.98/13.98) 222
BLONDIE ® THE BEST OF BLONDIE
42 — | CHRYSALIS 21337/EM! (7.98/11.98) 4
SOUNDTRACK A DAZED AND CONFUSED
43 — MEDICINE/GIANT 24533/WARNER BROS. (9.98/15.98) 1
PATSY CLINE A GREATEST HITS
44 39 MCA 12* (7.98/12.98) 234
METALLICA A MASTER OF PUPPETS
45 44 | ELEKTRA 60439/EEG (9.98/15.98) 219
SOUNDTRACK A TOP GUN
46 46 COLUMBIA 40323 (7.98 EQ/11.98) 83
ERIC CLAPTON A® UNPLUGGED
47 — DUCK/REPRISE 55024/WARNER BROS. (10.98/16.98) 1
GIN BLOSSOMS A NEW MISERABLE EXPERIENCE
48 — | A&M 21503 99513 98 B 1
ZZ TOP A GREATEST HITS
49 47 | WARNEF BROS 26846 (10.98/16.98) 20
U2a THE JOSHUA TREE
50 — | ISLAND 842298" 110.98'17.98) 199

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart
and are registering significant sales. ® Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP

is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices.
indicates past or present Heatseeker title. ©1996, Billboard/BPI Communications, and SoundScan, inc.
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B

SOUND BUSINESS

(Coutinued fion page 72)

CD. the DVD offers even more excit-
ing options. We opened our initial
location in 1986 as the first CD-only
store in the U.S., and we're ready to
adopt this new configuration that will
eventually encompass all formats.”
At Spec’s Musie, Lieff notes, “The
chain is exploring such technology
options as [KCD, DVD and Internet
delivery and is well-positioned to take
advantage of pioneering efforts in sat-
isfying music needs. Opening our first
two megastores this past year posi

NAA’M execitive VP Paw Horovitz

tions us as an innovative, independent
company with the resilience to change
and transform itself. We had a key
role in breaking such new artists as
Vanessa Mae, Albita, Simply Red and
Hootie & The Blowlish, who played
the NARM convention two vears ago
as unknowns. We know we must
change to keep ahead of a changing
industry, and our new management
team is already updating the strategic
direction of our company to do more
or better with less.”

The Washington site for NARM’s
convention was no aceident, Horovitz
states, with registration running sub-
stantially ahead of last yvear in mid-
February. “All our members will be
visiting their respeetive members of
Congress and their staifers, who real-
Iy make everything happen when it
comes to legislation,” she savs. “At
the same time, we're continually
interfacing with, and reaching out to,
other related trade groups in addition
to RIAA. These include the SPA
[Software Publishers Association],
MPAA [Motion Picture Association
Of Americal and the ISDA [Inter
active Software Developers Asso-
ciation]. We're grateful to the hig six’
distributors for their combined spon-
sorship of the Mondayv night gala,
which should he a grand evening of
entertainment and networking.”

NARM = new mission statement
recently adopted unanimously by the
bourd, states that “NARM serves the
music and other prerecorded enter-
tainment software industry as a pre-
eminent forum for insight and dia-
logue in an increasingly diverse and
rapidly evolving industry.” As
Horovitz observes, “The strategic
planning process did sere to validate
for the association and its members
that NARM’s general direction has
been on-target.” M

NAIRD
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a new kind of music company
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NARM '96

AN EXPANDED

ONSTAGE AT NARM

(Continued from page 84)

Here With You,” is a mix of new music
and Christmas standards and fea-
tures two duets by Stubbs and Aretha
Franklin.

Kirk Franklin

A 25-vear-old minister, Kirk
Franklin calls his sound “Christian
Love Musie,” and it's being loved by
many people all over the country. His
debut album, “Kirk Franklin And The

Family” (the first debut gospel album
to go platinum), won NARM’s Best
Seller Of The Year award for 1994
and 1995, Dove awards for Best
Traditional Album and Best Tra-
ditional Song., and many other acco-
lades. including two No. 1s in Bill-
board’s 1995 Year End Top Gospel

MERCHANTS

charts. His seemingly overnight suc-
cess actually comes after performing
for most of his life: Franklin was taken
on the gospel church circuit as a young
child and, by age 11, was re-arranging
standards and writing his own songs.
Now his songs, backed by the 17 mem-
bers of the Family, are charting their
way into the Contemporary Christian
and R&B categories. Franklin’s new
album, “Whatcha Lookin’ 4,” is due in
April.

Buddy Guy

Buddy Guy has done it again. His
1994 release, “Slippin’ In,” won a
Grammy for Best Contemporary
Blues Album, as did “I"eels Like Rain”
and “Damn Right T Got The Blues,”

C Gk
CHECKS Casly
MONEY DR
Pytast A

for three consecutive

making
Grammy-winning albums. His knack
for innovation and theatrics with the

& MARKETING

electric guitar earned him space on
the same Chicago stages as Muddy
Waters, Willie Dixon, Otis Rush, Earl
Hooker, Magic Sam and Howlin’ Wolf
and later inspired guitarists Jimi
Hendrix, Eric Clapton and Stevie Ray
Vaughn. In 1993, Billboard bestowed
upon him The Century Award for a
career that has spanned 40 vears.
Guy’s new album, “Live! The Real
Deal,” is his first live recording in
more than 20 years.

k.d. fang

Though she’s tracked a path
through a wide selection ot styles,
including country music, torch-
singing and pop. the numerous and
varied music awards lang has
received are a testament to her solid,
unwavering talent. Her remarkable
solo career has been augmented by

records

ERTERTAINNENT

) If this ad was a stereo you'd have it cranked.

spongebath

SUPERSECTION

work on the soundtracks of such {ilms
as “Even Cowgirls Get The Blues”
and “Salmonberries,” duets she’s
sung with the likes of Tony Bennet
and Roy Orbison, and benefit projects
such as the 198% Amnesty Inter-
national Tour and “Red, Hot, And
Blue,” a tribute to Cole Porter that
funded the fight against AIDS. Her
seventh album, “All You Can Eat,” is
2 new turn in a career path that has
unfolded like a coastal road, and has
been likewise as scenic. Produced by
writing partner Ben Mink, the album
presents a move toward dance and
funk, expressing more sensual
lyrics on tracks like “Get Some,”
“Acquiesce” and “Sexuality.”

Richard Marx

Multi-platinum  vocalist/com-
poser/producer, Richard Marx, was
the first solo-artist of the rock era to
land his first seven singles within the
Top 5 rungs of the pop chart. Known
as a vibrant performer who adapts
easily to a variety of musical styles, he

is also a prolific songwriter who has
penned four albums of inaterial, has
written for Poco, Vixen and the
“Tequila Sunrise” soundtrack hit,
“Surrender To Me,” recorded by Ann
Wilson of Heart and Robin Zander of
Cheap Trick. Marx is very active in
anti-drug programs and children-
related charities, often performing at
benefits and donating royalties to
theni. Mary’s fifth album, “Flesh And
Bone,” is to be released this year.

The Moffats

How does a group of brothers
become a music sensation before their
teens? They start early. For Scott, 12,
and his 11-year-old triplet brothers,
Bob, Clint and Dave, a career was

2 a He

born when producers heard then-4-
vear-old Dave singing “Somewhere
Out There” during a rehearsal break
for the national Canadian beauty

pageant and decided to work him into
the show. After that, the brothers
each learned a musical instrument
and worked out a set that they per-
formed at various charity shows.
Their first album, “The Moffats,” fea-
tures songs co-written with their
father, musician Frank Moffat, that
range from serious subjects like war
and diserimination against the handi-
capped to lighter themes, like their
line-dance-inspiring “Caterpillar
Crawl.”

The Temptations

For 30 vears, the Temptations have
entertained millions worldwide with
beautiful harmonies, distinctive leads
and smooth choreographv—that
Temptations Walk. Original member

I

Otis Williams and seasoned Temp-
tations Ali-Ollie Woodson, Ron Tyson,
Theo Peoples and Ray Davies contin-
ue the legacy with a new album, “For
Lovers Only.” The album is created as
a tribute to Melvin Franklin, the
group’s original bass, who passed
away in 1995, and it includes his last
recording with the group, “Life Is But
A Dream.” The album features a har-
monica solo by Stevie Wonder and
orchestral arrangements by Paul
Riser, who had worked with the group
on their classic “My Girl.”

Pam Tillis

Throughout the late '80s, Pamn Tillis
worked steadily as a songwriter and
session singer, while honing her tal-
ents in the Nashville clubs. By the
early "90s, she had become one of the

most popular club acts and recorded
the gold album “Put Yourself In My
Place.” Two platinum albums and
many Top 10 singles later, she has
recorded her newest, “All Of This
Love,” and is one of the very few
women in country music to be the
sole-producer of her own album. Tillis
has found popularity by being acecessi-
ble to the ‘new countrv' set while hav-
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ing eredibility with the traditional
establishment. In 1994 she was hon-
ored with the Country Music Asso-
ciation’s Female Vocalist Of The Year
award.

Hezekiah Walker And The Love
Fellowship Crusade Choir

After the success of the Grammy-
winning “Live In Atlanta At

Morehouse College,” there’s good
reason to believe that Hezekiah
Walker’s new album, “Live In New
York...By Any Means,” will further
spread the word. Walker, a native of
Brooklyn, has attracted a wide audi-
ence by mixing traditional gospel with
a contemporary urban sound, even
hosting current R&B star Aaron Hall
on the song “No Greater Love.” But
the message in the music is foremost.
Walker started singing solos in
church at the age of 8, and, by his mid-
teens, he was writing songs for a small
gospel ensemble he had put together.
Since 1985, The Love Fellowship
Crusade Choir has grown from 12
members to over 100 and has released
six albums.

Trisha Yearwood

While working at the front desk of 4
music label in Nashville, Trisha
Yearwood got her start by singing
demos for songwriters, moving later
onto the background vocal tracks of
masters. Her 1991 debut single,

“She’s In Love With The Boy,” spent
two weeks at No. 1, and another three
cuts from her double-platinum epony-
mous album rested in the Top 10.
Yearwood’s second and third albums
also achieved platinum status, and
“The Song Remember When,” the
title-cut from the latter, found its way
to the top spot on the Country Chart.
Her new album, “Thinking About
You,” features the hit, “XXXs And
000s (An American Girl).” W
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EXPANDED MERCHANTIS

& MARKETING

NARM Schedule Of Events

Information was accurate at
presstime, but 1s subject to change.

THURSDAY, MARCH 21

NOON -6 p.m.
Registraticn

1-6pm.

One Stops/Rack Jobbers Workshop
Facilitator: George Cappanelli, The
Information Company

4-7pm.
NARM/RIAA
Merchandising Committee Meeting

FRIDAY, MARCH 22
7am. -8&p.am.
Registration

8-9:15am.

Orientation & Networking
Breakfasts

(Independent Retailers, Chain
Retailers, Wholesalers, Suppliers)

9:30 a.m. - 2 p.m. Industry Issues
Forum For All Member Segments

2-8pm.
Trade Show

6-8pm.
Trade Show “Opening Reception”

10p.m. -2 am.

“CLUB DIVERCITY?” at the
Sheraton Washington Hotel
presented by The Independents

SATURDAY, MARCH 23

7am.-5pm.
Registration

7:45 - 8:45 a.m.
Breakfast

9-10am.

General Session

National Anthem

The Moffats (Polydor Nashville)

Special Performance
The Capitol Steps

Welcoming Remarks
NARM President Ann Lieff, Spec’s
Music

SUPERSECTION

2 difference, Call 1-800-555-3822.
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Programming Chairman’s Remarks
David Lang, Compact Disc World

Keynote Address
Howard Stringer, Tele-TV

9am. - 2:30 p.m.
Family Program: CD Tour &
Luncheon Cruise

10 am.-5p.m.
Trade Show

12:30 - 2 p.m.
Luncheon Seminars

Panel—How To Buy And Why To
Buy, Part I: Music

Moderator: Geoff Mayfield,
Billboard

Panel—How Do You Sell Latin
Music?

Moderator: Nelson Balido, Jr.,
Southwest Entertainment

FutureSean: A Look At Tomorrow's
Teclology

Speaker: Roger Selbert, ’h.D,,
FutureScan

Stop Burnout From Ruiwing Your
Life
Speaker: Gerald L. Fishkin, Ph.D

2:15-3:45 p.m.
Seminars

Panel—How To Buy And Wiy To
Buy, Part 2: The Other Stuff
Moderator: Geoff Mayfield,
Billboard

Achieving Sustainable Profit Power
Speaker: Bruce Merrifield,
Merrifield Consulting Group

Customer Service 2001
Speaker: Phil Steffen, The Bottom
Line Group

Find Move Time For Yourself Every
Day

Speaker: Stephanie Culp, The
Orgunization

3:45-5:30 p.m.

Guitar Pull 2

Presented By The Country Music
Association

Carlene Carter (Giant Records),
Pam Tillis (Arista Records), Mary
Chapin Carpenter (Columbia
Records), Suzy Bogguss (Capitol
Nashville)

8-10:30 p.m.

S0th NARM Scholarship
Foundation Dinner

Performance By k.d. lang (Warner
Bros. Records)

10:30 p.m. - 2 am.

“CLUB DIVERCITY” at the
Sheraton Washington Hotel
Presented By The Independents

SUNDAY, MARCH 24

Tam. -5p.m.
Registration

8:30-10a.m.
Seminars

Panel—Selling Multimedia
Products

Moderator: Jordan Rost, Warner
Music Group

High Performance Managenient
Speaker: Bruce Merrifield,
Merrifield Consulting Group

Creating A Work Environment For
Self-Starters

Speaker: Warren Greshes, Speaking
Of Success

8:30 - 11:30 a.m.

Workshop—Doing Business On The
Internet: An Overview

Speaker: Ihilip Weist, Skillpath
Training

9a.m. - 4:30 p.m.
Family Program: Virginia
Countryside Tour

10 am.-5pm.
Trade Show

NOON -2 p.m.

Gospel Brunch

Presented By The Gospel Music
Association

In Cooperation With U.S. Optical
Disc

DC TALK (Forefront
Communications), Kirk Franklin
(Gospo Centric), Hezekiah Walker
And The Love Fellowship
Crusade Choir (Benson Music
Group)

2:15-5p.m.
Plenary Session & Annual Members
Meeting

Featured Speaker
“Trendview,” Faith Popcorn, Brain
Reserve

Associalion Repoit
NARM Executive VP Pamela
Horovitz

1995-96 NARM President’s Message
Ann Lieff, Spec’s Music

1996-97 NARM Election Results
Alan Malasky, Arent Fox et al

NARM Strategic Planning Review
Glenn Tecker, Tecker Consultants

Seminars For Independent
Retailers, Store Managers &
Associates

2:30 - 4 p.m.

Confessions Of A Streetfigiter
Speaker: Jeff Slutsky, Streetfighter
Marketing

Find More Tie For Yourself Every
Day

Speaker: Stephanie Culp, The
Organization

4:15 - 5:45 p.m.

Customer Service 2001

Speaker: Phil Steffen, The Bottom
Line Group

Creating A Work Environment For
Self-Sturters

Speaker: Warren Greshes, Speaking
Of Suecess
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6-7:30 p.m.

Clussical Music Reception
Performance By The Baltimore
Consort (Dorian Recordings)

6:30 - 8:30 p.m.
Store Managers Bush
Hosted By Tower Records

gpm. -2am.

“CLUB DIVERCITY"” At The
Sheraton Washington Hotel
Presented By The Independents

MONDAY, MARCH 25

gam. -6 pm.
Registration

8-9am.

Music Business Educators
Breukfast Meeting
Invitation Only

9-10:30 a.m.
Breakfast Seminars

The Five Paths To Business Growth
Speaker: Robert Tomasko, Arthur
D. Little

A Look At The Active Music
Conswmer: Hitting A Moving Target
Speaker: Mike Fine, Soundata

How To Win The Ad War
Speaker: Herb Gross, Herb Gross &
Co.

10:45 a.m. - NOON
Closing Session

Featured Speaker
“10 Years Later...” With Peter Glen

12:15 - 2:45 p.m.
Awards Luncheon

Presentations

Advertising Awards

Best Seller Awards

Supplier Of The Year Awards
Merchandising Of The Year Awards

Entertainment Presented By Walt
Disney Records

Preview Music From “The
Hunchback Of Notre Dame”

5-6:30 p.m.
Cocktail Buffet

7-9p.m.

Music In America: Celebrating Owr
Industry’s Diversity

Kathleen Battle (Sony Classical),
Buddy Guy (Silvertone), Richard
Marx (Capitol), Trisha Yearwood
(MCA Nashville), The Four Tops &
The Temptations (Motown)

10 p.m.
Coffee & Dessert Buffet

10pm. -2 am.

“CLUB DIVERCITY" at the
Sheraton Washington Hotel
Presented By The Independents

' Amazing New
o NEW, specially designed products and packaging
» Dramatically increase your sales per square foot P ro d u Cts fro m

e More convenient for your customers

4 ippi, H I
Shipping NOW! Laserllne

Laserline’s new Space Saver products and packaging are

sure to be a big hit in your store . . . without hitting you up for

more floor space. And that means more sales and profits e \‘

per square foot. ¢ \\“ ‘Q \
There’s special space-saving new products like \ *\'\\Y\‘\\ )

the CD120TVP and VHS2STVP Value Packs. These D)2

package two CD120T or VHS25T towers — for twice the

capacity —in virtually the same size box as our one-product

\

packages.

The new modular, stackable spinner products — CD50S,
CD100S and CD150S - deliver CD capacities of 50, 100, and 150
in packaging with much lower profiles than you’ve ever seen.

We also offer the highly successful CD60T and
CDI20T towers in new space-saving designs. The new
CD60TKD and CD120TKD are designed with an easy
interlocking feature so the two tower
halves are simple to slide
together. That means
they can be
delivered to you
in boxes half the
height of conventional tower
boxes. So they’re simple to slide on
your shelves.

E n L ! N E
C

c R EAT I VE P o N T

=

Space Saver products and packaging.

Good for you and your customer. 4121 Clipper Court, Fremont, CA 94538 USA
CAS10659.8222 Outside CA800.323.8222

@ registered trademarks of Creative Point. Inc. Made i USA
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NARM 96

AN EXPANDED MERCHANTS & MARKETING SUPERSECTION

DISTRIBUTORS

(Continued from page 81)

NARM has really listened and has
made changes to serve the entire music
base of the industry. It wasn’t that the
old product-presentation format wasn’t
working, but it’s about more than one
or two years. It’s looking forward
together and working to make
Congress understand we’ve got a
diverse business that needs protection.
So we’ll be making the rounds to con-
tact both legislators and their staffers.”

Uni's Burns is also eager “to see the
first results of the new strategic plan-
ning initiative. NARM has to recognize
what business its members are in—not
only music but a lot of other formats as
well. We've got to work more closely
together with other industry groups
like VSDA [Video Software Dealers
Association], SPA [Software Publishers
Association] and ISDA [Interactive

Software Developers Association], to
maximize our opportunities. NARM
can be very beneficial to manufacturers
by guiding us in the right direction. The
convention’s business approach is excel-
lent, and our people are being encour-
aged to actively participate in all the
seminars and roundtables.”

“We’re not past the '95 problems,”
Caparro observes, “and the strategic
plan is vital in helping NARM redefine
what it is and what it needs to be in the
future.”

“At NARM, we expect the seminar
program will be very useful for our
staff,” Mount says. “We’ll also be hold-
ing customer meetings, and we see the
Monday night gala as another excellent
opportunity to put a friendly face on our
industry.”

Jones says BMG also is eager. “We'll
continue to have account meetings,” he
notes, “but working with our retailers
in various workshops and seminars
should be very meaningful.”

“NARM is the only forum the indus-
try has to get together under one ban-
ner, and we don’t want to lose that,”
Smith notes. “I think there are a lot of
issues targeted to our retailers’ future
at seminars and roundtables, and we
also expect to have more time for pro-
ductive account meetings.”

FUTURE QUTLOOK POSITIVE

The near- and far-term outlook is
generally positive. More first-half top
artist releases hint at a better product
spread in "96, and the promise of new
formats like enhanced CD (ECD) and
DVD (digital versatile disc) presents
exciting opportunities for specialty
retailers and others.

WEA’s Mount promises some big
records coming in the first half, includ-
ing an already-shipped Tori Amos,
Stone Temple Pilots in March, a new
Hootie & The Blowfish in April, and
Metallica in early June. For PGD,
Caparro notes new releases in the first

“TOUCH TORITW”

Join the interactive revolution happening in retail sales.

mize for MUS1C. muze for V1ideO. muze for DOOKS.
mize SOund distribution.

1-800-935-4848

come see us at NARM, booth #211

MUZE INC. 304 HUDSON STREET NEW YORK, NEW YORK 10013 212 824 0300 FAX 212 741 6358 http://www.muze.com

quarter from Tupac Shakur, the Gin
Blossoms, Sting, Kiss and John Tesh.
In addition to first-half albums from
Wynonna, George Strait, George
Michael, Aimee Mann and Mr.
Mairanga, Uni’s Burns promises anoth-
er Lina Santiago album and some excit-
ing debut bands from the new N.Y.-
based Universal label. Cema’s big
first-quarter release is “Beatles
Anthology I1,” another double album at
$22.85 MAP, with an expected 2.5 mil-
lion orders shipped for March 16,
according to Bach. Sony had Neil
Diamond’s first Nashville recording in
February and a Celine Dion in March;
Rage Against The Machine is due
among a number of top releases later
this spring.

For the future, Jones is very con-
cerned about the audiocassette situa-
tion. “Too many accounts are finding it
easy to reduce space for tapes,” he
observes. “We can’t afford to end up
with one configuration that doesn’t
address the needs of many of our con-
sumers. We'll try to do some innovative
things in the areas of both pricing and
promotion, but even the smallest retail-
er has to realize it’s foolish to walk away
from cassettes.”

Caparro is also concerned, noting,
“The audiocassette is still a viable con-
figuration, even though our ratio is
about 80%/20% CD/tape. 1 strongly
urge our customers not to get out of the
cassette business prematurely, and
we’ll supply them as long as the con-
sumer wants them.”

Mount also promises continuing tape
duplication, but adds, “The decline of
the cassette will continue. It’s running
about 80%/20% CD/tape right now, and
could be 85%/15% by year-end.”

“With hundreds of millions of cassette
players in homes and cars, it’s a huge
market we can’t walk away from,”
Smith observes. “But everything will be
on dise in the future, and we believe the
MiniDisc (MD) is the obvious replace-
ment for the cassette to develop the
portable marketplace.”

Distributors are more bullishon ECD
and the opportunities for various DVD
formats. “ECD is beginning to take
hold this year, and we look forward to
working with our customers to market

it to the consumer,” says Bach. “We
didn’t have enough time for the holi-
days, and we'll have a more significant
body of work this year.”

“ECD is first and foremost a musie
product, an added value, as the great
success we had with Sarah Mec-
Laughlan’s ‘Freedom Sessions’
proved,” says Jones. “We see it as an
excellent artist-development format as
well.”

Mount promises more ECD titles this
year as well, with every release target-

“At Cema, the success
of the ‘Beatles
Anthology I’ was a
tremendous event,
delivering several
million two-disc units
literally overnight to
all accounts,” says
Russ Bach.

ed day/date with the CD version.

Looking beyond the expected launch
of the DVD 133-minute movie version
late this year, Mount believes, “DVD
will improve the ECD format dramati-
cally, with full-motion, real-time video,
and will start impacting our business in
"97 as both a music product and a CD-
ROM.”

Adds Bach, “DVD makes all the
sense in the world. It will enhance the
overall consumer experience initially
for movies, and very soon after that for
music, games and more.”

“The V" for versatile means it can do
anything,” Smith enthuses. “It's a sexy,
exciting new medium and initially will
be to video what CD was to audio.”

Bach also sees the World Wide Web
and Internet offering the industry
tremendous options and opportunities.
“From the Cema standpoint, the new
NARM World Wide Website is very
exciting, with our customers able to
access both catalog and statistical
information. Capitol, Virgin and our
other labels now have, or will have,
home pages that we’ll also be making
more use of in the future.” Il

KEYNOTER STRINGER EASES INTO BRAVE NEW WORLD

(Continued from page 84)

rhythm is likely to continue and con-
tinue and continue.

BB: What are your tastes in mausic?

HS: | was a jazz enthusiast; [ used to
play the trumpet as a teenager and
got swept up in swinging London. I
ran rock concerts at the university in
England and recruited some of those
Liverpool bands. I hired the John
Barry Seven and the Applejacks. 1
was involved in a Rolling Stones con-
cert before they were famous, and 1
saw the Beatles live at Hammersmith
Park. I went through that whole peri-
od. I've hit 50 and find myself now, as
a former choirboy, drifting more to
opera and classical musie. I still like
good mainstream musie, but 1 really
like melody. T was at the MTV awards
last year, and there wasn’t a single
great male rock voice there—there
were some good women. I've got to
hear a great voice, whether it’s a
Freddie Mercury or a Bono, whatev-
er. [ miss Freddie Mercury.

BB: At an industry conference a

few years ago, you said that the brave

new world of interactive media gave
you a headuche. What has happened
since then to make you feel better
about it?

HS: It still gives me a bit of a
headache. There was a great line that
somebody once said: “We keep mak-
ing labor-saving devices for the mind
when sometimes the mind needs to
labor.” T'm still unnerved by the clut-
ter. I changed into this business—
video-on-demand and telephony—
because [ thought we could control the
clutter a little bit and get organized, so
that the programmer would be in
charge of the video instead of the
100-, 200-, 300-channel environment
that makes surfing a night of the liv-
ing dead. I'm still troubled by technol-
ogy-driven products—the technology
driving the marketplace so that things
are made easier—when actually we
need to think about more things. I still
wander into this brave new world with
a lot of ambivalence. Il
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| MIAMI

B9 APRIL29- MAY 1, 1996

J E HOTEL INTER-CONTINENTAL,

Featured Speakers & Topics Include:

¢ Keynote Address by RALPH PEER,
Chairman/CEO, peermusic,

e “Contracts & Negotiations: Navigating the Legal

Waters of the Latin Music Industry”

¢ “The State of Tejano Music”

¢ “Writers in the Round” sponsored by
Warner/Chappell Music, Inc. featuring ...

Victor Victor (BMG)

Fernando Osorio (Warner/Chappell)

Mary Lauret (peermusic) ....

and others!!

Live Artist Showcases & Highlights

* Brunch at the Hard Rock Cafe

¢ Opening Night Party with
Live Artist Showcases
sponsored by AMERIC Disc

¢ An evening of Live Artist
Showcases sponsored by ASCAP
“ASCAP’s Best Kept Secrets”

e Billboard's Star-Studded Latin Music Awards at
the historic Gusman Center for the Performing Arts.

AMERIC
DISC.
INC.

¢

e Billboard's Latin Music Hall of Fame inductee
Juan Gabriel, celebrating his 25th Anniversary.

e “El Premio” Billboard's Lifetime
Acheivernent Award

e Selena Spirit of Hope Award
Performances include:
Soraya (PolyGram)
DLG ¢{Sony Discos)
Aterciopelados (BMG)
and many more ....

Shakira (Sony Discos)
Nydia Rojas (Arista Texas)
Bobby Pulido (EMI Latin)

Registration Information
* $265.00
Early Bird Special -- must be
postmarked by March 15th
* $305.00
Pre-Registration -- must
be postmarked by April 15th
* $350.00
Full Registration -- After
April 15th and walk-up

Contact Information

Maureen P. Ryan,

Special Events Manager

(212) 536-5002 PH e (212) 536-5055 FAX

For Spanish Inquiries:

Angela Rodriguez,

Latin Marketing Manager

(305) 441-7976 PH e (305) 441-7689 FAX

Hotel Accommodations

Hotel intereContinental

100 Chopin Plaza, Miami, Fl. 33131

For reservations call 305-577-1000
Room rate $120.00 single or double. To
insure room, please make reservation by
April 6th and state that you're with the
Billboard Latin Music Conference.

|
REGISTRATION
i FORM
BILLBOARD’S
I LAaTIN MUSIC
p CONFERENCE,
APRIL 29 - Mar 1

B ro recisTER:
Cut out and mail to:

I BILLBOARD LATIN
MUSIC CONFERENCE

ATTN:
B MAUREEN P. RYAN,

1515 BROADWAY, 14TH FL,
§ NEW YORK, NY 10036

OR FAX TO (212) 536-5055.

This form may be

I duplicated -- please type
or print clearly.

I Make all payments to
BILLBOARD MAGALZINE.

l First Name:

B Last Name:
| C-S_rTTpan;?
g Tite: -
i Address:
i City:
State:

ii;-):-

Country:

Phone:

Fax:

i I'm Paying by:
Q Check W Money Order
J 9 Visa/MC 0 Amex

1 Credit Card #:

Cardholder's Name:

Cardholder's Address:

ardholder's_Phone:

Cardholder’s Signature:

Cancellation policy: All cancellations must
I be submitted in writing. A full refund
less a $75.00 administrative fee will be
issued after the conference, if notification
is received on or before March 25th.
Cancellations received between March 26
and April 10 will be subject to a $150.00
cancellation fee. No refund will be issued
for cancellations received after April 11th.
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A HIT WITH CHARITY, TOO: Hit
producers/songwriters Jimmy Jam
and Terry Lewis will receive the 1996
Humanitarian Award from the T.J.
Martell Foundation for Leukemia,
Cancer, and AIDS Research June 13 at
a concert and reception in New York’s
Avery Fisher Hall. Jam and Lewis,
who operate Flyte Tyme Productions
and Perspective Records, have pro-
duced and/or written more than 40 sin-
gles or albums with gold, platinum, or
multi-platinum sales, including record-
ings by Michael Jackson, Janet Jack-
son, Boyz II Men, Solo, and Sounds
Of Blackness. Contact: Muriel Max
at 212-245-1818; fax 212-489-1196.

AN ‘OASIS OF PEACE’: The Amer-
ican Friends of Neve Shalom/Wahat
Al-Salam (Hebrew and Arabic for
“oasis of peace”) will host a benefit
concert April 30 at New York’s Merkin
Hall on behalf of the village and school
in Israel, established in 1972, where
Jews, Christians, and Moslems live and
work together. Performers will feature
Israeli recording artist David Broza,
whose grandfather, Wellesley Aron,
co-founded the village, along with Jor-
danian percussionist Hani Naser and
composer David Amram. Actor
Richard Gere will serve as the eve-
ning’s honorary chair. Tickets for the
benefit are $35-$500 and are available
by contacting American Friends of
Neve Shalom/Wahat Al-Salam at 121
Sixth Avenue, No. 507, New York,
10013, or by calling 212-226-9246. For
additional information, contact: Susan
Burkat at 914-337-6888 or Jody Miller
at 212-431-52217.

HELP TO AND FROM: LIFEbeat,
the music-industry group fighting
AIDS, added $160,000 to its coffers
with its annual snowboarding/skate-
boarding event Feb. 14 at Bear Moun-
tain Ski Resort in Big Bear, Calif. The
event, Board AID 3 for LIFEbeat, was
sponsored by Warp magazine and Air-

GOOD WORKS |

walk and attracted more than 4,000
people. In other developments, the
charity recently made grants to more
than 20 AIDS care providers on behalf
of its 2-year-old Joey DiPaolo AIDS
Education and Prevention fund, found-
ed in honor of the group’s 16-year-old
spokesman, who contracted the AIDS
virus during a blood transfusion when
he was 4. Contact: Jody Miller or Joe
D’Angelo at 212-431-5227.

JOURNEY FOR CHARITY: Nick
Holmes, vocalist for Relativity/Music
for Nations Records act Paradise
Lost, started the band’s recent tour
with a trek through the Australian out-
back on motor bike, a 1,000-mile trip
that will, with help from financial spon-
sors, raise funds for the Children with
Leukemia Trust. Donations can be
made to the Nick Holmes/Children
with Leukemia Trust, ¢/o Music for
Nations, 333 Latimer Road, London,
W10 6RA. For more info, contact Mic-
hael Mazur or Debbie Sellnow at
609-426-1277; fax 212-426-1217.

DEVEAUX

(Continued from page 46)

Jam ’95 countdown of the year’s hits.

Nichion hopes to help DeVeaux ink
deals for “Bahama Rhythm” in other
territories after it releases “Rhythm
and Love.”

DeVeaux says that when writing for
the Japanese market, he thinks of
melody before anything else.

“The Japanese like a really good
melody, no matter what language it’s
in. And with ballads, I notice that they
like big, power ballads, not so much
R&B/soul ballads or groove ballads.

“For me, especially, Japan is an
important market, because as a song-
writer, you can make a lot of money
here,” says DeVeaux. “The mechanical
rates are so high.”

MCA LINKS WITH ASIAN LABEL SCHTUNG

(Continued from page 52)

our newest Argentinian operation.
The response has been overwhelm-
ingly positive.”

A series of three albums from
Nepalese musicians Sur Sudha is set
for release in the coming year. An
album of ambient jazz from Hong
Kong composer Dave Packer, titled
“Shamen Secret,” will follow; and an
as-yet-untitled project with Wilson
as performer and producer is also
planned.

Also in the deal are releases from
Schtung’s Singapore arm. “My
Lucky Charm” from Transformasi is
a catchy mix of West Coast grooves,
Indonesian gamelan music, Thai
soloists, and Malay percussion, with
vocals in English, Malay, Indonesian,
and Tamil. Other releases include a
compilation set titled “Jam Bangle,”
which will feature Schtung acts, and
a dance album, “Cosmology,” by the
band Mo'Fo.

“The Asian market has been evolv-
ing from Chinese-style pop with Chi-
nese, Thai, or Malay lyries over the
top, gradually moving toward a

slightly more sophisticated sound,”
says Rogers. “You could take away
the lyrics from a Jacky Cheung
album, for example, and have a bunch
of L.A. pop songs. If you take the
lyrics away from what Schtung does,
you have Asian music.”

PHONO FEDERATION

(Continued from page 51)

the IFPI group members. Participants
will have to pay a yearly flat rate of
less than [$500].”

The PhonoNET will be presented to
the industry at a formal launch April
11.

The Austrian Phono Federation is
run by officers of the IFPI group.
Those holding the joint roles are Chris
Wemcken, chairman; Manfred Lappe,
treasurer; Harald Th. Buechel, vice-
chairman; and Erich Krapfenbacher,
board member. IFPI Austria will con-
tinue in its traditional lobbying role and
legal activities.

MANFRED SCHREIBER

Seeing ‘Outside.” Philippine art student Joseph Lee Alviar took home the prize
at the “Outside” art competition sponsored by BMG Entertainment International.
Contestants submitted original works related to the subjects depicted on “Out-
side,” David Bowie’s latest album. Bowie, Hermann Nitsch, a leading figure in
the Viennese actionism art movement, and Christoph Ruecker, VP of internation-
al marketing for BMG Entertainment, picked the winner from 11 finalists. Alviar,
who was unable to attend the final judging in Paris, was honored at a special
ceremony in the Philippines, during which he received his award and a $25,000
scholarship. Pictured in the front row, from left, are finalists Laszlo Szilagui, Peo
Johansson, and Inge Braat; and Ruecker. Pictured in the back row, from left, are
finalists Marketa Vankova, Yasuharu Yoshizaki, and Hyeun-Sook Lim; Bowie;
Nitsch; and finalists Christian Schwarzwald, Elli Garb, and Charlotte Baker-

Wilbraham.

LIFELINES

BIRTHS
Boy, Morgan Thomas-James, to
Tommy and Susan Musto, Feb. 24
in Franklin Square, N.Y. Father is
co-owner and dance music pro-
ducer/writer for Northcott Produc-
tions, Ltd.

Boy, J. Tristan, to Jacquie Perry-
man and J. Alan Davis, March 7 in
Los Angeles. Mother is senior VP at
PolyGram Soundtracks. Father is an
entertainment lawyer at Davis &
Benjamin.

MARRIAGES
Anton Reisenegger to Nicole
Bumiller, March 13 in Santiago,
Chile. Groom is a guitarist and vocal-
ist for BMG Chile recording artist
Criminal.

CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calendar, Billboard, 1515 Broad-
way New York, N.Y. 10036.

MARCH

March 23, How To Start & Run Your Own
Record Label, New Yorker Hotel, New York.
212-688-3504.

March 26, ASCAP Presents: Music Pub-
lishing Info Session, ASCAP, New York. 212-
621-6414.

March 26, The Dynamics Of Concert Tours,
presented by the Los Angeles Area Music Net-
work, S.I.R. Theater, Holiywood, Calif. 818-769-
6095.

March 27, Music And New Media: Issues
From Creation And Licensing To E-CD And
Production, presented by Los Angeles Women
in Music, location to be announced. 213-344-
9606.

March 28, Atlanta Music Seminar, Lou's
Blues Revue Club, Atlanta. 404-249-7311.

March 30, 8th Annual Tamika Reggae
Awards, Paramount Theatre, New York. 718-
978-7494,

March 30-31, Platinum Plantation
Recording Industry Seminar And Demo Clin-
ic, Radisson Hotel, Atlanta. 770-368-3905.

FOR THE RECORD

A headline in the March 23 issue
of Billboard mistakenly indicated
that Warner Bros./Reprise had
teamed with PBS for shows devel-
oped for public television. The
labels were working with American
Program Service, an autonomous
Boston-based company that spe-
cializes in the production and acqui-
sition of programs for public TV.

Wixen Music Publishing Inc. is
administrator of Epitaph’s publish-
ing. The story on the Offspring’s
desire to end its contract with the
label (Billboard, March 16) report-
ed otherwise. In addition, Thom
Wilson has not been confirmed to
produce the band’s next album.

APRIL

April 2, The Business Of Entertainment:
The Big Picture, presented by Schroder
Wertheim and Variety, Pierre Hotel, New York.
212-492-6532.

April 6, Releasing Your Music Indepen-
dently A-Z, presented by All Points Bulletin
Worldwide, EK Horton Center, Los Angeles. 310-
306-4205.

April 9-May 17, ASCAP/Disney Musical
Theater Workshop, Disney lot, Los Angeles.
212-621-6234.

April 16-18, Replitech Europe 1996, Jaar-
beurs Congress and Convention Centre,
Utrecht, the Netherlands. 914-328-9157.

April 20, Music In Cyberspace Conference,
presented by NARAS New York Chapter, Mar-
riott Marquis, New York. 212-245-5440.

April 26-28, Second Adventures In Broad-
casting Promotion Director’s School, semi-

nar for radio marketing professionals, Shera-
ton Stamford, Stamford, Conn. 203-288-2002.
April 29-May 1, Billboard’s 7th Annual
International Latin Music Conference, Hotel
Inter-continental, Miami. 212-536-5002.

MAY

May 1-5, Impact Super Summit Confer-
ence, Opryland Hotel, Nashville. 215-646-
8001.

May 9-11, Music Journalism Awards And
Conference, Wyndham Bel Age Hotel, West
Hollywood, Calif. 415-454-2100.

May 31-June 2, Music, Money & You:
Inside Songwriting And Indie Recording Con-
ference,” New Buffalo Marriott Hotel, Amherst,
N.Y. 800-265-8481.

May 31-June 2, Route 1 South Music Con-
ference & Festival, Richmond Marriott Hotel,
Richmond, Va. 804-358-6296.

Hard Rock Supporters. Salt-N-Pepa launch the “Hard Rock Cafe Grammy
Careers” program in New York. Jointly sponsored by Hard Rock Cafe and
NARAS, “Careers” will be a monthly event that provides students with realistic
information about music and entertainment careers from experienced profes-
sionals. Simultaneous launches occurred at nine other Hard Rock locations.
Shown, from left, are Jon Marcus, executive director NARAS New York, and
band members Cheryl “Salt” James, Sandy “Pepa” Denton, and Deidre “Spin-

derella” Roper.
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I'’T WAS A VERY GOOD YEAR!
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Alison Kravg: 2 willion ¢erved

verybody knows the story
bv now: In 1995, inde-
pendents garnered the

: No. 2 slot among distribu-
1ors, coming in second only 1o WEA
(with 21.6%), gaining an additional
5% of the market and accountimyg for
19.2% of the music industry’s overall
inarket Fd Chrstman's
wrapup in the Jan. 20 issue of
Billboard noted that several hig
albums helped drive the indies’ busi-
ness last vear.

Well and sood. But it's also worth
noting that independents do not live
by hits alone: it should be pointed
out that many factors contributing 1o
the healih of the indies” business may
Iy under SoundScai'’s poini-of-sale
radar. The indies” large slice of the
distribution pie veflects a philosophy
that dictates looking beyond the hits.

With these ideas in mind, Bill-
board contacted four independent
labets that accounred for some of the
most sizeable hits of last year 1o dis-
cuss their approach to the business
hevond the multiplatinum sellers.
I'he companies are radically dilter-
ent in audience and in marketing
stvle, but thev shave one thing
commmmon—the view that chart sinash-
es are not the driving force in thei
year-ro-year game plan.

ROUNDER RECORDS:
Catalog Is The Name Of The
Game

Rounder Records’ profile in the
business skyrocketed in 1978, when
the Cambridge, Mass.-based label,
then eight years old, scored a gold
record with “Move 1t On Over.” its
second album by the Delaware
blues n'boogic act George Thoro-
good & The Destroyers. Last vear,
the compuny rose to renewed promi-

share.

S

S

Dignoq Sales VP tHafft

nence with an even more surprising
success, bluegrass tiddler-vocalist
Alison Krauss’ “"Now That |'ve
Found You: A Collection.”

Ken lrwin, who fonnded Rounder
26 vears ago with pariners Marian
Leighton Levy and Bill Nowlin. savs
that the Krauss record has shipped
more than 1.9 million units to date.
BBt acknowledges that
Rounder’s strength lies not i irs big
hir titles—which arve obviously few
and L berween—but 1 nts diverse
and cclectic catalog ol folk, bluces
country. bluegrass, Cajun, T'ex-Mex
and reggae.

"We're a catalog-driven label,”
Lrwin savs. “We sign people who we
hope to work with foralong thme.. In
[Krauss'] case it's heen great.

We also have deep catalog on
Alison, and since many considered
her a new artist, it was verv nice.”
[rwin contmues. “People went back
and bought lots of other titles.”

Lrwin ties the health of his compa-
ny to “the emergence of a nuiber ol
signilicant chaims going much deeper
mto catalog. and they are making
catalog the difference in the striggle
for supremacy. Catalog has become a
significant part of that battle, as peo-
ple are going mio stores looking for
that broacler selection.

Speaking of the increased viabiliy
of indies in general. he says. “A lot of
the mdependent labels are becoming
more sophisticated m terms of mar-
keting; a number are beconing move
active promotionally. There ave
more acts out theve tonring.. The
level of knowledge and sophistication
and probably visibility in the market-
place has risen or become much
more signiticant than m the past.’

WALT DISNEY
RECORDS:
A Brand Name That Counts

Last year, the triple-platinum
soundtrack for the animated teatnve
‘Pocahontas™ continued an extraor-
dimarv run for Walt Disnev Records.
In 1989, “The Litle Mermad ™ —the
teature that helped restore the tor-
tunes of Walt Disney Pictures annma-
tion division—Dbecame the fivst of live
consccutive multiplatinum sound-
track hits for Disney’s indepedently
distributed label. “"Beauty And The
Beast,” "Aladdin” and rthe block-
buster “The Lion King” followed
suit.

Without those major releases,”
confesses Disney Records sales VP
Bavvy Haflt, “I'm not sure Walt

lrwin

BY CHRIS MORKIS

E‘pi’raph ;upcrs’raré Kancid .

Disney Records would have sur-
vived, or that the children’s-record
business would have grown without
“The Little Mermaid.””

However. in the seven vears since
“Mermaid” kicked Disney Records
back mto gear, things have changed
for the Burbank, Calif.—bascd label.
Hatft says. "The ‘Little Mermuaid’
soundtrack in 1989 was a much
greater portion ol our business than
any major soundtrack ot the last cou-
ple of vears.” He also acknowledges
that soundtracks are never a sure
thing: he savs ol the soundtrack lor
Disney’s June cartoon feature “The
Hunchiback Of Notre Dame.” “I can't
tell vou it’s going ro sell 3 million
units.’

Haflt savs that catalog is “our day-
m-cday-out business, the lite blood of
our business, We can’t vely on a hit—
who can?.. .\ huge portion ot om
business is mini'ng the catalog-
going mto the archives and crearing
packages, and vecreating and updal-
ing them tour or live or six years
later.”

Obviously. i's an estimable catalog
that features over 50 vears of animat-
ed classies. Halft also points to the
additional edge that Disney has in
the marketplace, thanks to its
instantly identitiable name and glit
tering gallery of perennial charvac-
rers.

He says. "What's unique to Walt
Disney Records is. we're a brand, so
when you walk into [any storve], if
they have a music section, inside that
music section you'll find a Disney
music section. We can command that

section because we're such a power-
ful brand’

With its own retail stores pushing a
full line ot Disney products, and
accounts—worked by Disney’s own
sales stall, since some 80% of the
label’s business comes {rom direct
sales—ranging from conventional
music relatlers to mass merchants,
even non-soundtrack product gers
nmmediate liltoft.

“On anv given release we have
that’s not a scundtrack, we ship min-
muallv 150,600 units.” Hafft says.

That's because ol the diverse
account base we have oul theve.”

Ken Irwin ties the
health of Rounder to
“the emergence of a
number of significant
chains going much deep-
er into catalog, and they
are making catalog the
difference in the
struggle for supremacy.
Catalog has hecome a
significant part of that
battle; people are going
into stores looking for

that broader selection.”

EPITATH RECORDS:
Punk Prophets Score Profits
Epitaph Records and s band
Offspring have been among the
major beneliciaries of the punk-rock
Continued on page 114

Avericsn Gramaphone founder Chp Davig
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COMING U FOR AIRSPACE

How do vou work radio when yvour pockets aren’'t deep?
By word of mouth, micro-marketing and going to college...

acking the staft or budget of
their major-label colleagues.
indie record promoters are
finding resourceful wavs to
break songs to radio and compete
on a playing held crowded with a
growing number of plavers.

Some of the approaches the
indies” David is using 1o beat—or at
least take spins away from—the
Goliath majors include concentrat-
mg on specialty shows, college and
community radio stations.

However, a quick look ac the
playlists at most mainstream sta-
tons reveals that indie artists con-
tinue to get significant airplay at
some of the biggest commercial sta-
tons in the nation.

Mike Karsting., divector of
national radio promotions at
Thump Records, has managed 1o
get airplay for such Tabel artists as
Laura Martinez, Slow Pain and
Stevie B at major market stations
290 san Diego. Power 106 Los
Angeles and KMEL San Francisco.

Karsting echoes the sentiments

BY DOVGLAS REECE

a2 Kadio»rot[/vcéfod. @lra\/iﬁj Kiflg

of many indie promoters when he
gives the main reason for his suc-
Cess.

“Building relationships with the
I'Ds and MDs at stations and get-
ting them to be open enough to lis-
ten to your music is half the baude,”

savs Karsting. "But to do that, vou
have to be honest with them. |
don’t try to hype anybody. Just
being straightforward and letting
the product speak for itselt is how
vou get the best response.”

Sometimes, in fact, the word of
mouth surrounding a group trans-
lates into a coup for indice promot-
ers, who find that an act’s reputa-
tion may be its strongest selling
point.

TVT Records, which has had
notable success with its act Gravity
Kills (Billboard, Feb. 3) found that
focusing its promotions and letting
the act's reputation spread was the
most effective way to build airplay
for the group.

“The fact is, stations were talking
to cach other about this band,” says

John Perrone, director of national

radio promotions. “We were actual-
ly receiving calls from stations ask-
ing us when they could get it, hut
we had initially decided to service
‘Goodbye™ to 30 stations and micro-
market the band.”

ComPaéé co-onner @!an] West

MOODS FOR MODERNS
While commercial success is
highly prized, many labels credit
college airplay with planting the
seeds for their acts’ snccesses.
Up Records focuses on college
radio for such modern-rock-

R RS B ™

take cred, prep & gumption into the stores with them:.
BY RICHARD HENDERSON

Successful indies

at least since the late *70s),
independent labels have
longed for promotional
campaigns—and the budgets (o
front same—that conld compete with
hype generated by the majors. It
would appear that, with the demancd
for precious in-store display space
and listening-post opportunities,
there could be littde hope of indies
maintaining a competitive profile in
the stores.

But compete they dor In-
dependent labels ave currently
enjoving their largest market share.
despite the deep pockets of major
labels and an extant retail chimace
that at best is uncertain. An indie’s
freedom to innovate and buck pre-
vailing trends is nowhere more evi-
dent than in the marketing of s

product. In the paragraphs that lol-
low, many of the wily minds behind
independent labels and distributors
share their insights as to how a small
label can go toe-to-toe with the Big
Six in the quest for coveted listening
posts, end-cap displays and—ulti-
mately—increased sales, and not go
broke in the process.

DATING DO'S AND DON'TS

Credibility is fundamental to an
indic’s quest for a greater profile in
the marketplace. This could mean
anvthing from the setting and consis-
tent meeting of release dates, to pro-
motional ¢lforts generated in-house
by the labels, to simply making the
calls that keep store buyers and radio
personnel informed of new releases.
According to Naviarre Corporation’s
VP and general manager of music

products, Mike Gaffney, “The retail-
crs and wholesalers are working off

street dates. That's super important
to them. whether for an act they've

i Combustible Edison booked a “Rooms” end-cap

"It'a really frustrating
when I look at a col-
lege-radio playlist and
age Geffen, Warner
Bros, and Atlantic,”
says Up's Tammy
Watson. "One radio
publicist at any of
those lalels earns
more than all four of
our staff put togeth-

er.” Btill, Watson aays

that the precarious

financial situation of
many students actual-
Iy creates a common

Lond between the two.

Indie promoter Mark Strickland

Continued on page 106

never heard of, or an act that's
stree(-date sensitive: it just makes
their machinery run that much bet-
ter. Even at a one-stop level. You've
got to meet street dates, and be
known for doing it: that enables you
to use that machinery.”

David Wolin, label distribution
manager for Caroline. elaborates on
the concept: “To get into most of the
major chains, you've got to do pro-
grams. Hyon're not willing to put up
the monev to get the buy-in. it's
tough. It means you're automatically
at risk when you put out a new
record, because you're being mea-
sured on your commitment to a
record.”

GETTING TO KNOW YOU

“Retail wants vou to prove vour-
self.” notes Megan MacEachern,
sales and marketing "Wonder-
Wonman' at Manifesto Records. "You
can’t just get by on indie credibility.
You've got to have the drive and
gumption to call store buyers vour-
self and build relationships. Some
promo copies, a funny letter or fax,
1U's not rocket science. You can get to
know these people. The distributors
can’'t do it all for you.”

SubPop’s national director of mar-
keting. Bobbi Miller, adds, "I do an
extensive advance mailing, usually

Continued on page 110
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Indies- make up the second largest sector of the music business, with a 19.2% market share for the calendar year 1995. Indies ranked #1 in distribution market share for

eatseekers albums, rap albums and classical titles, and in all likelihood will rank #1 in overall market share in calendar "96. We're proud to be part of the business’ fastest growing
sector. According to SoundScan, TVT sold more alternative albums in 1995 than EMI, Mercury, Arista, London, Chrysalis, Sub Pop, Hollywood, Caroline, East West, Atlas and Zoo. Our
recent accomplishments include: GRAVITY KILLS-Alternative Radio smash (Top 30 R&R). Most Added at Metal. MORTAL KOMBAT-Platinum soundtrack. 6 months on
Billboards Top 100. SPOOKEY RUBEN-Top 10 Album of the Year (Larry LeBlanc-Billboard & Nick Robinson-Music Week}. SISTER MACHINE GUN-Top 10 College
(CMJ). DANCEHALL KINGS I &11-Top 20 Billboard Reggae Chart. MIC GERONIMO-#1 Rap Single (Gavin, Hits). G/Z/R-#1 Metal (Hits, FMQB, Gavin).
PSYKOSONIK-#11 Billboard Club Play, #1 Net. UNDERWORLD -“every now and then a record comes along that is so different to what's currently on offer that it makes you
question how good everything else really is.” (MixMag). NINE INCH NAILS -Pretty Hate Machine {Double Platinum). New albums from THE CONNELS and KMFDM in June,

If you think “indie” = small—think again!

RECORDS

TVT RECORDS: 23 East 4th Street, New York, NY 10003 m Tel 212.979.6410 W fax 212.979.6489 B www.tvtrecords.com

GREISS DESIGN & BOOMS
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tis a proven fact that the ongo-
ing survival of dance music
relies primarily on the support
and activity of indies. s
majors continue to downsize their
dance deparements and trim acts
from their rosters, there is simply no
place else for a club-oriented simger or
producer to tumn,

Needless to say. there are carvently
more indie dance labels than nearly
any in other musical genre. And the
mdic dance scene has become big

business, between the licensing of

music abroad. compiling multi-act
albums and countless other enterpris
es. What follows are the stories of five

DANCE LESSONS

Perennially one of the most resilient market sectors, dance labels
have a lot to teach the rest of the indie imprints.
BY KARA DIOGUARDI ¢ LARRY FLICK

labels that ave doing it right. "They are
representative ol dozens upon dozens
ol important labels pouring sweat and
energy into the cause of elevating the
dance-music form.

STRICTLY RHYTHM:
Strictly Endurance

Over the last six vears, Strictly
Rhythin has evolved from a scrappy.
two-person underground outlet imnto
what is arguably the most powerful
independent dance label in the world.
Under the guidance of Mark
Finkelstein. the label now distributes
nearly a dozen smaller labels and is
the home of such revered acts as Reel

2 Real and Barbara Tucker.

In a field where the name of the
game is stamping the hottest produc-
crs’ names on your records, Strictly
Rhiythm has blazed its own trail, opt-
ing to uncarth and develop its own
roster of producers—many of whom
spin ofl into wildly lucrative careers.
Among those who cut their teeth on
Strictly Rhythm vinyl are such club-
land supcerstars as Roger Sanchez,
Armand Van Illelden and Erick
Morrillo.

“Our goal has always been to avoid
being simply one of many labels
putting out dance music.” says
Finkelstein. “We want people to know

that welre an original. There's never
anvthing run-of-the-mill about what
we're domg.”

But that is the story as it stands now.
Like the music it embraces, Strictly
Rhvthm was born on the street. In
1988, the mature, well-educated
Finkelstein connected with the shy.
extremely club-savvy Gladys Pizarro
and formed an unlikely but synergis-
tic alhance. Finkelstem has the busi-
ness acumen that most indies lacked,
but was missing the ears needed to
hang a company on the cotting edge.
Pizarro had those ears.

Within six months of its mception.
the label was riding the erest of its first

underground hit, Logic’s now-classic
anthem “The Warning.™ It not only
placed the label firmly on the interna-
tonal club map. but it sparked a spree
of sound-alike vecords. The party was
in full swing.

Six years later, Strictly Rhythm
reigns as the No. 1 licenser of music
around the world and has been hon-
oved by the American dance commu-
nity as Indie Label Of The Year for
three years inarow at the National
Dance Music Awards. The future
looks even brighter as Finkelstem con-
tinues to enforce his primary sceeret
for success.

“Take the time to find and develop
your greatest strengthl.” he says, "We
all have talent ics just a matter of dis-
covering it and making 1t work.
Strictly Rhyvthim was built on nurtur-
g the talent in people and pushing
them to do their absolute best.”

MOONSHINE:
Shinin’ Bright, Shinin’ On
With 1995 worldwide sales close to
%1 million. Moonshine Records has
more than earned its reputation as
one of the most competitive labels in
todav’s indie market. Founded by
Stephen Levy in 1993, Moonshine
prides itselt on being a full-service,
“true” independent in leading H
Street music, where dav-to-day
responsibilities ave a fonily affair,
With a background in promoting and
Dfing. Levy hundles the ereative
aspects of the company, from ALR
duties 1o the packaging of releases,
while brother Jon oversees the busi-
ness-management. procduct-distribu-
tion and operational aspects of the
label. In addition 1o the Levy broth-
crs. Moonshine stafts 15 i the US.
Contivued o page 104
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MAGIC PLATTER I

106 Centre at Riverchase Birmingham, AL l

EASTSIDE !
217 W University Tempe, AZ
NO LIFE
7209 Santa Monica Blvd. Los Anqeles, CA
] THE BEAT
1700 J Street Sacramento, CA
RHINO
1720 Westwood Blvd. wWestwood, CA
POO BAHS
1101 E. Walnut Pasadena, CA
CD WAREHOUSE
470 E. £l Camine Real Sunnyvale, CA
OPEN MIND
342 Divisadero San francisco, CA
RECKLESS
1401 Haight St. San francisco, CA
ARON'S
1150 N Highland Los Anqeles, CA
LOU'S
434 N, Highway 101 Encinitas, CA ! |

CYMBALINE

1035 State St. Santa Barbarg, CA
CYMBALINE

435 front St. Santa Cruz, CA
RASPUTIN'S

2350 Telegraph Ave. Berkeley, CA
ALBUMS ON THE HILL

1128 13th St Boulder, CO

WAX TRAX

638 . 13th St. Denver, CO

SECRET SOUNDS

3008 Fairtield Ave Bridgeport, CT
UNIVERSITY MUSIC

42 Town St. Norwich, CT

SMASH RECORDS

3279 M Street NW, washington, DC
PARK AVENUE CD

528 Park Avenue So Witer Park, FL
ALTERNATIVE RECORD STORE
11900 N Nebraska Ave. Tampa, FL
SENSUOUS SOUNDS

4216 £. Busch Blvd Tampa, FL
BLUE NOTE RECORDS

16401 NE 15th Ave. N, Miami Beach, FL
SPEC'S

1412 W. University Dr. Gainesville, FL
WUXTRY RECORDS

2096 N Decatur Rd. Decatur, GA
RECORD EXCHANGE

3395 N. Cole Rd. Botse, ID

1105 w ldaho Boise, 0 GOLDFINGER SPAIN

VAGABOND ) Goldfinger [ Molo/Reprise) The Blue Moeds of Sfam (Restless)
L DTS Re(crde_dcbe‘meen countless brutal lrounds of Mor'al Ore of 1993 5 Eosi tr‘ili\im ly-citlairned albumsl. A
790 Royal St. Naperville, IL ADA’ Friendly listeni tati Kembat, Goldfinger 5 self-titled release is pure sumptucus brand of stky-smeoth, aimespheric late-
RECRESS SIRECORDS £ = user friendly listening station) purk/ ska filled with row energy, passion, and humor. night groove music, hinged with elements of West Coast

3157 N Broadway Chicago, IL
RECORD SERVICE

621 E. Green St. Champaign, IL
RECORD SwaP

18061 DIxie Highway Homewood, IL
CROW’'S NEST

333 S. State St. Chicago, IL

ORBIT RECORDS

4614 Western Ave. South Bend, IN
STREETSIDE

421 £. Kirkwood Bloomington, IN
STREETSIDE

1403 W. 23rd St. Lawrence, KS
EAR-X-TASY

1534 Bardstown Rd. Louisville, KY
COMPACT DISC STORE

1200 W Causway Approach Mandeville, LA
PARADISE RECORDS

226 W State St. Baton Rouqe, LA
SOUNDGARDEN

1616 Thames St Baltimore, MD
RECORD + TAPE TRADERS

10435 Reister Town Rd. Owings Mills, MD
DESIRABLE DISCS

13939 Michigan Ave. Dearborn, M

| REPEAT THE BEAT

1116 N. Teleqraph Ave. Dearborn, Mi
REPEAT THE BEAT

520 S. washington Royal Oak, Ml
SCHOOLKIDS

jazz, blues and 60s soul.

JUne .

J am beautiful

LIk
ﬂ ’; m‘ym l ":?:T:%}'F':

523 £. Liberty St Ann Arbor, Mi L TRt r e HONE YDOG S JUNE

ELECTRIC FETUS T A

2010 4th Ave. South Minneapolis, MN ﬂl:r l“;" K |E* Everything, | Bet You [TRG) | Am Becutiful [Begaars Borquet]

g';ﬁf‘ﬁeongfpfn Minneapolis, MN pentey “Minneapolis Horeydogs draw on The Ro”ing Stenes Bursting from the thriving Chapel Hill music scene, lune
CHEAPO DISC o brand cf country hork and the raucous antics of Twin p|0( moedy, highly Yitergte quitar pop along the lines
5151 Central Ave. NE Fridley, MN Cities punks The Replacements™- -New Country. of Throwng Muses and Belly.

VINTAGE VINYL

6610 Del Mar Blvd. St. Louis, MO
NOW HEAR THIS

20 South 9th St. Columbia, MO
ROCKIN' RUDYS

237 Blaine Missoula, MT
GREEN EGGS & JAM

779 Haywood Rd. Asheville, NC
HOMERS

1114 Howard St. Omaha, NE
HOMERS

1339 O Street Lincoin, NE
VINTAGE VINYL

51 Laloyette Rd. Fords,

RS e et (lots of product)
65 Centrol Ave Albony, NY

MY GENERATION

25947 Detroit Rd. Westlake, OH
OZONE

1036 W. Burnside Partland, OR
EIDE'S

1111 Penn Ave. Pittsburgh, PA
THIRD STREET JAZZ

20 N. J3rd St. Philadelphia, PA

REPO RECORDS

1045 Lancaster Ave. Bryn Mawr, PA
IN YOUR EAR

286 Thayer St. Providence, Rl

DISC EXCHANGE

2615 Chapman Highway Knoxville, TN
SOUNDWAVES

1009 westheimer Houston, TX MER MEN WEEPING TILE
T I P Songs of the Cows [MESA) Celd Snop [THG) )
€D WORLD ' The highly touted leaders in the surf instrumental A Canadian four-prece, self-described as “one part
FROL e e revival. S glorious tracks {eaiuri:‘g wrhyostic guitar mud room rock, ore port grainy pop, brewed from o
110 Colleqe Main Colleqe Station, TX lALTERNATIVE chords, pummeling bass and pounding tribal beats. folky broth, and steeped in lectric quitors.
CRANDALL AUDIO
1202 N. Stafe St. Orem, UT EDI1STRIBUTION
PLAN 9
1325 W. Main St. Charlottesville, VA u ALL'ANCE
EAR WAX
1815 N. 45 St. Seattle, WA
SOUNDWAVES
151 SW 152nd St. Burien, WA
: reeereaseesy
MOTHER RECORDS m Al ' e -, ; X "
817 Division Ave. #