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No Longer Banned,
Parallel Imports
Cause Woes For EU

B BY JEFF CLARK-MEADS

LONDON—A sleeping dog has
awakened to nip at the heels of Eu-
rope’s record business.

Now that laws
making parallel
imports illegal
have heen abol-
ished within the
15-nation Euro-
pean Union, enterprising retailers
and wholesalers are circumventing
their local record companies and buy-
ing product where it is cheapest.

This fundamental shift in purchas-
ing patterns is creating a headache
for major record companies, which,
when dealing with product by artists

(Contined on page 101)

A&M Soundtrack
Plants Hopes With
The Gin Blossoms

B BY CARRIE BORZILLO

LOS ANGELES—In a world filled
with alternative-leaning soundtracks.
A&M is hoping the new Gin Blossoms
track and a healthy slate of up-and-
coming bands will help its “Empire

GIN BLOSSOMS

Records” soundtrack stand out.

Due Aug. 22, the soundtrack to the
New Regency film also includes pre-
viously unreleased songs from the
Cranberries, Toad The Wet Sprock-
et, Cracker, Better Than Ezra, and

(Contiined on page 103)
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Selena’s ‘Dreaming Of You’ Set Is
Bittersweet Hit For Late EMI Star

B BY JOHN LANNERT

As Selena’s hilingual, posthumous
set, “Dreaming Of You,” makes its
historic debut at No. 1 on The Bill-
board 200 this
week, the Latino
singing idol seems

bound for the
crossover stardom
for which she
longed.

SELENA

Released jointly
by EMI Latin and
EMI Records on July 18, “Dreaming
Of You" has already achieved two un-
precedented chart achievements. It
is the first album recorded mostly in
Spanish to debut at No. 1 on The Bill-
board 200, and it is the first by a Lati-
no artist to accomplish that feat.
Moreover, Selena, whose full name
was Selena Quintanilla Pérez, follows
Santana and Los Lobos to become
only the third artist of primarily His-
panic descent to climb to the top of

the chart in the rock era.
“Dreaming Of You” also is No. 1

on The Billboard Latin 50, joining

five other titles by Selena that have

remained entrenched in the top 10 of

the chart since she was shot

March 31 by an ex-employee (Bill-

board, April 15).

“Dreaming Of

EM' You" supplanted

Selena’s long-run-

ning platinum

smash “Amor Prohibido™ in the top
spot on that chart.

According to SoundScan, in its
first week “Dreaming Of You™ sold
331,000 units, the second-highest
weekly sales tally this year after
Michael Jackson's two-record, set
“HIStory,” which rang up 391,000
units. Though EMI shipped nearly 2
million units of the album on July 18,
retailers almost immediately began
asking for reorders, prompting EMI
to press an additional 500,000 copies.
(Continued on page 99)

‘Madison Avenue Eyes Modern
- Rock, But Acts Remain Wary

| M BY ERIC BOEHLERT
| NEW YORK—Pearl Jam's Ed-
| die Vedder pos-

ing for Calvin =
Klein underwear fF_;WB

ads? The mem-
bers of Live star- | .
ring in a new
Sega video ad-
venture game? |
Belly pitching
Hyundai cars?

Those commercial scenar-
ios—each actually pitched by
company representatives—

i ping into voung

[
eP o8* |
o [company] vou

are among the flood of offers
pouring in as mainstream ad-
vertisers from Taco Bell to Top
- Flite try tap- |

consumers by
dropping the
needle on mod-
ern rock.

“I'm sure any

can think of has
contacted us,”
says Pearl Jam manager Kelly
Curtis.

(Continued on puge 7'1)
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Japan’s Record f
Sales Increase
Along With Yen |

B BY STEVE McCLURE

TOKYO—A hot producer with the 1
golden touch, a megahit album by
Japan’s top pop group, and the

CAREY

surprise success of two peroxide
blondes from the U.K. are just
some of the reasons for the Japan-
ese music industry’s surprisingly

(Continued on page 106)

Cohen Songs Are
Focus Of A&M Set

m BY SUSAN NUNZIATA

NEW YORK—In the course of a 30-

RECORDS

vear career that has spawned 11 al-
bums, singer/songwriter Leonard Co-
hen has attained nearly mythical pro-

(Continued on page 16)
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PolyGram Profits Strong In First Half

Pop Hits Fuel Gains; Stock Reaches All-Time High

B BY DON JEFFREY

NEW YORK—With six albums selling more
than 2 million units each worldwide, PolyGram
reports double-digit increases in sales and
profits for the first half of 1995.

For the six months ending June 30, London-
based PolyGram says net income rose 15% to
$173 million from $150 million in the same pe-
riod last year. Sules rose 11%, from $2.31 bil-
lion to $2.57 hillion.

The company points
out that, on a local-cur-
rency basis, worldwide
sales rose 20% and oper-
ating profit went up 27%. After currency
translations, however, the increases were re-
duced to 11% and 21%, respectively.

PolyGram says that 12 albums sold more
than 1 million units each worldwide during the
six months, compared with just five such in-
ternational hits a year ago. The biggest world-
wide sellers were “No Need To Argue” by the
Cranberries (Island), 5.1 million units sold in
six months; “These Days” by Bon Jovi (Mer-
cury), 3.4 million; “Made In England” by Elton
John (Rocket/Island), 3.3 million; “I1” by Boyz
11 Men (Motown), 2.9 million; “Cross Road” by
Bon Jovi (Mercury), 2.7 million; and “Tuesday
Night Musie Club” by Shervl Crow (A&M), 2.6
million. Some of those hits were holdovers
from 1994: “I1,” for example, has sold a total of
11.1 million units.

Pop music drove the business. Classical
sales were sluggish worldwide, rising only 1%
in local-currency terms and falling 6% in
Dutch guilders (the currency in which the re-
sults are posted). Netherlands-based Philips
Electronics owns 75% of PolyGram.

The company’s publicly traded stock
reached an all-time high of $64.375 on the New
York Stock Exchange the day before the num-
bers were released, after security analysts
made favorable projections about forthcoming
results.

In the second half of this year, PolyGram
will release albums of new material by Oleta
Adams, Melissa Etheridge, PM Dawn, and
Cecilia Bartoli and greatest-hits collections by
Def Leppard and Janet Jackson. PolyGram
currently has two albums near the top of The
Billboard 200: “The Woman In Me” by Shania
Twain (Mercury Nashville) and “Four” by
Blues Traveler (A&M).

Says president/CEQO Alain Levy, “It's a
very healthy picture. We are breaking new
acts on a very consistent basis.” He mentions
Tripping Daisy and Catherine Wheel as acts
that could break this year.

In the U.S., PolyGram moved into second

PolyGram

BN THIS WEEK IN BILLBOARD

THOUGHTS OF CHAIRMAN JOE

place among major distributors with a 14.3%
market share for the first six months. Warner
Music is in first place with a 21.9% share. For
the first half of 1994, PolyGram tied with MCA
for last place in U.S. market share with 11.3%.

Levy says that PolyGram Music Publishing
posted strong sales from such worldwide acts
as the Cranberries, Bon Jovi, and U2, and
such local international
artists as Jacky Cheung in
Hong Kong.

But Levy points out
that music sales in Chi-
nese-speaking countries
have been hurt by a tlood
of pirated material {rom
mainland China. “It’s an
ongoing problem, and it’s
not going to be solved
overnight,” he says.

Nevertheless, PolyGram improved its gross
profit margin from 45.6% to 46.9% because
sales rose at a faster pace than costs. Also con-
tributing to the increase was the replacement
of distributed product in Japan with propri-
etary product, which carries higher profit
margins.

Selling, general, and administrative expens-
es rose 12.6% to $944 million due to costs asso-
ciated with the acquisitions of such companies
as urban label Def Jam Recordings and TV
syndicator and distributor ITC. Levy says

that goodwill (the excess amount paid for a
company over the value of its assets) increased
to $20 miilion from $9 million a year ago.

For a large entertainment company, Poly-
Gram is relatively unleveraged, with long-
term debt amounting to only about $240 mil-
lion. Its operating cash flow (earnings before
interest, taxes, depreciation, and amortiza-
tion) was $430 million for the first half.

PolyGram posted $7 million in start-up ex-
penses {or the co-ownership with MTV of two
music video channels in Asia. PolyGram is also
part of the consortium of major record compa-
nies that operates the German musie video
channel Viva.

“We're looking at the area of broadeasting
as away of leveraging our content,” says Levy.
Asked if PolyGram might acquire a broadcast
or cable network, Levy says, “If it is at the
right price, and if it fits with what we're doing
with music and film.”

PolyGram’s young but fast-growing filmed-
entertainment business scored a 28% increase
in sales to $330 million. But it posted an oper-
ating loss of $29.5 million for the half year,
which was expected. The company found it dif-
ficult to match the results of last vear, when it
had a surprise worldwide hit with “Four Wed-
dings And A Funeral.”

In the first six months, PolvGram released
18 films worldwide and plans to put out anoth-
er 12 through December.

Music and video distributor Smith & Al-
ster has settled a lawsuit against five of the
six major record companies in which it
charged that the majors were keeping it
out of the luerative discount-priced cutout
market.

Says Marvin Rudnick, attorney for Fort
i Lauderdale, Fla.-based Smith & Alster,

“We feel we have, based on this settlement,
access to the entire market.” But, he adds,
| “Maybe not at the same level in all places
and not always directly.”

Smith & Alster’s settlement with Poly-
Gram and EMI Records Group North
America allows the distributor to bid on
those labels’ products for five years. The
deals with the other defendants, Sony Mu-
sie, MCA Musie, and BMG, are confidential,

Distributor Drops Suit Alleging
Cutout Conspiracy By Big Six

Rudnick says. Warner Music was not part of
the suit because it was permitting Smith &
Alster to bid on product.

The suit was filed Sept. 29, 1994, in U.S.
District Court in Los Angeles. (Billboard,
Oct. 8, 1994). Smith & Alster has dropped
the suit, but Rudnick says details are “not fi-
nal” yet.

Smith & Alster charged in its suit that the
majors had conspired with two wholesalers,
Englewood Clitfs, N.J.-based Surplus
Records & Tapes and Hauppauge, N.Y .-
based Countrywide Record Distributors, to
“fix prices and control the cutout market.”

Cutouts—overrun or deleted product—
are a $100 million business, according to
the suit.

DON JEFFREY

Album Reviews

72 In The Spirit 35

* YOU OUGHTA KNOW * ALANIS MORISSETTE * MAVERICK 20
HOT 100 AIRPLAY 100
* [I'LL BE THERE FOR YOU * THE REMBRANDTS * EASTWEST
HOT 100 SINGLES SALES 100
* WATERFALLS * TLC * LAFACE
* TOP VIDEO SALES °
* PLAYBOY: THE BEST OF PAMELA ANDERSON 80
PLAYBOY HOME VIDEO
HEALTH & FITNESS .
* YOUR PERSONAL BEST WITH ELLE MACPHERSON 86
BUENA VISTA HOME VIDEQ
KID VIDEO 84
* THE LION KING * WALT DISNEY HOME VIDEO
RECREATIONAL SPORTS 86
* MICHAEL JORDAN: AIR TIME * FOXVIDEO
RENTALS 78

* DUMB AND DUMBER * NEW LINE HOME VIDEO

What insights have former RCA Records president and current
RCA Label Group chairman Joe Galante brought from New
York to Nashville to aid in RCA’s restructuring there? Nashville
bureau chief Chet Flippo finds this out and more in his inter-
view in Nashville Scene.

SUPERMARKET VIDEO ’95
The bond between supermarkets and video is delicate, and a
July conference in Los Angeles aimed to strengthen the union.
Addressed were such issues as supplier challenges, tie-in pro-
motions, and displays. Home video associate editor Eileen
Fitzpatrick has the details.
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Two DECADES. ONE U

A 20TH ANNIVERSARY

for Leukemia, Cancer

THE 1995
HUMANITARIAN
AWARD DINNER

IN HONOR OF

CLIVE DAVIS—

© 1995 ARISTA RECORDS, INC.
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NFORGETTABLE NIGHT.

CELEBRATION OF

and AIDS Research

An evening of artistry,
humanity and commitment.

FEATURING

ANNIE LENNOX

and Very Special Guests
To Be Announced Soon

THURSDAY, SEPTEMBER 141H, 1995
THE NEW YORK HILTON

RECEPTION AT 6:30pm
DINNER AT 8:00pm
BLACK TIE

For more information please contact
Ms. Muriel Max cfo The T.]J. Martell Foundation
6 West 57th Street New York, NY 10019
212-245-1818
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B BY JEFF CLARK-MEADS

LONDON—A worldwide storm of
media speculation as to who might
buy EMI Music has failed to per-
suade the current owners that it
should ever be for sale.

Mention by parent company
Thorn-EMI that it is considering
the separation of music from its oth-
er interests has produced the gener-
al conclusion that this will result in
the sale of EMI and international
retail chain HMV.

However, Thorn-EMI says that
such an outcome is far from certain,
and that a final decision will be made
by the group’s shareholders. One
prominent shareholder says that his
company will part with its interest in
EMI only as a last resort.

Nonetheless, analysts believe
that such a sale is likely and that it

Thorn-EMI Denies Rumors
It Plans To Sell Music Arm

will lead to EMI Music being mar-
ried to a partner with a larger North
American market share than EMI
currently enjoys. It is unlikely that
EMI will be teamed with a global
operator of similar size, as this
would fall afoul of competition laws
in Europe and elsewhere.

The speculation about a possible
sale began in earnest following a
statement by Thorn-EMI chairman
Sir Colin Southgate at the group’s
annual meeting in London July 21.
Ironically, Southgate’s statement
was intended to reduce conjecture
of any sale.

He said, “There has been consid-
erable rumor, speculation. and com-
ment over the past few months on
matters related to the possible sale
of EMI. A statement issued categor-
ically denying that EMI was up for

(Continued on page 106)

K-tel Music, Vid
Sections To Sell
For $25 Million

B BY DON JEFFREY

NEW YORK—Plymouth, Minn.-

based K-tel International is selling its

music and video subsidiaries to a man-

agement team headed by president
Mickey Elfenbein for $25 million.

The marketer of compilation and

reissue albums

A worldwide and bud-

((. KTEI_ get special-interest

videos in Europe,

will become a pri-

vately held entertainment company

consisting of three domestic music

subsidiaries and 10 foreign sub-

sidiaries. Mark Dixon, the company’s

CFO, says there is no name yet for

the new company, but that it will not

be K-tel.

Bill Hallquist, manager of enter-
tainment marketing, says the K-tel la-
bel will continue to operate under that
name “for a period of time.”

K-tel operates 12 audio labels: AJK,
which has the Marshall Tucker Band
catalog; Arrival, Christian compila-
tions; AudioScope, audio books;
Chuckle, new and reissued comedy re-
(Continued on page 10:3)

Sony To Eliminate
At Least 50 Jobs;
New Hires Expected

Sony Music Entertainment is
cutting about 50 mid- to low-level
jobs in the U.S. and is expected to
bring in several new executives in
the coming weeks.

A Sony spokeswoman says, “We
are restructuring our operations
to accommodate our continuing
growth. This has resulted in the
reduction of approximately 50 po-
sitions.”

A source at Sony places the
number of jobs lost at closer to

(Continued on page 103)

HSN Founder Buys MOR Music TV

Nashville Firm Aims To Build Alternative Distrib

B BY CATHERINE APPLEFELD

In an effort to piece together a mu-
sic distribution powerhouse to rival
traditional retail outlets, Nashville-
based Speer Communications Ltd.
has bought a majority stake in music
video and merchandising channel
MOR Music TV and is about to final-
ize a similar deal with digitization and
sampling service inTouch.

Speer executives say that these
purchases are only the beginning of
the company’s planned acquisitions
and alliances in the music industry.

Speer, a holding company with in-
terests in a variety of telecommunica-
tions, cable, and broadcast com-
panies, was founded by Roy Speer,
the creator of the Home Shopping
Network and a partner in the Nash-
ville-based label Magnatone Records,
and his son, CEO Richard Speer, who
owns 60% of the company.

“We want to be able to touch any

{ %
-y

Raey
2

Camp Champs. Columbia Records Group chairman Don lenner recently hosted
the third annual “Camp Columbia” at his farm in upstate New York. Columbia
Records Group executives, staffers, family, and friends enjoyed a day of carnival
rides, games, water sports, and live performances from Columbia and Work
Group artists. Shown following Work Group act Sponge’s live set, lenner joins
Columbia and Work Group executives in presenting the band with plagues
commemorating gold certification of Sponge’s debut album, *‘Rotting Pifata.”

customer out there through any
means—be it radio, television, the
computer, whatever,” Richard Speer
says of his company’s plans for music
retailing.

Other building blocks in the works
include a merchandising arm, which
likely will join the Speer Communica-
tions fold via an alliance rather than
an outright purchase, Speer says.
There is also talk that Speer is seek-
ing to purchase a one-stop operation
as well as start a distribution facility
in Nashville.

“We are interested in anything in
music distribution,” Speer says.
“There is such a gap between what
traditional retailers are able to supply
to customers and what the customers
are actually able to get. Most stores
are lucky to carry 12,000 titles maxi-
mum, but with inTouch and MOR, the
[fact that people] can call in and ask
for any type of album and have it sent
to their homes at club prices or less is

phenomenal.”

As aresult of the acquisition, in No-
vember MOR will relocate from
Florida to Nashville, where Speer is
building a $50 million-plus state-of-
the-art digital telecommunications fa-
cility complete with five studios, 15
satellite uplinks, a 2,000-seat am-
phitheater, and production facilities.

Speer plans aggressive growth for
the cable outlet, which has 4 million
subscribers, mainly in the 25- to 64-
year-old demographic, and provides
them with access to a catalog of more
than 30,000 titles (Billboard, Jan. 14).
“If we don’t more than double the dis-
tribution during the next year, then I
am not doing my job,” Speer says.

MOR’s growth will come via a vari-
ety of schemes, Speer says, including
his company’s purchase of distribu-
tion pipelines and affiliations with ca-
ble operators and direct broadcast
satellite companies, as well as creat-

(Continued on page 103)

Roy Wunsch Goes Public
With New ‘Boutique’ Label

@ BY CHET FLIPPO

NASHVILLE—Speculation has fi-
nally ended about the plans of Roy
Wunsch, the longtime country music
executive who ran Sony Music here
until 1993. On July 20, his newly
formed label, Veritas Music Enter-
tainment Ine., began trading on Nas-
daq as the first independent country
music label to finance itself through
a public offering.

Wunsch is chairman and CEO of
the start-up. His partner is Stanley
0. “Bud” Schaetzle of High Five En-
tertainment, who will phase out his
involvement with High Five.

Although limited by Securities and
Exchange Commission rules regard-
ing self-promotion of a new stock of-
fering, Wunsch and Schaetzle of-

Promotion Pioneer Dave Clark Dies At 86
‘Visionary’ Label Exec Worked First Record In 1938

B BY JANINE McADAMS

Dave Clark, the veteran label exec-
utive who “wrote the book” on record
promotion, died July 22 of natural
causes in Madison, Miss. He was 86.

Clark was considered the first
African-American record promoter.
In fact, according to some observers,
he was the first U.S. record promoter
of any race. His methods and philoso-
phies for breaking records at radio
formed the basis of today’s record
promotion departments.

Although he was living in a nursing
home at the time of his death, Clark
still held the title of senior VP of Mala-
co Records’ music division.

Born March 6, 1909, in Jackson,
Tenn., Clark grew up mostly in Chica-
go. He graduated from Lane College
in Jackson in 1934 and from New
York’s Juilliard School of Music in
1939. Back in Chicago between college
and Juilliard, Clark was a newspaper
columnist and song plugger, bringing
sheet music to the big bands of the
day.

He promoted his first record in

1938, Jimmy Lunceford’s “Walking
Through Heaven With You.” Initially,
he was hired to work records indepen-
dently to local radio stations, and his
success and enthusiasm landed him a
series of staff promotion jobs at some
of the best-known
independent R&B
and blues labels of
the soul era, in-
cluding Dececa,
Chess, Apollo, and
United.

In 1954, Clark
became promotion
director at Duke-
Peacock, where he spent 16 years pro-
moting records and writing hits for
Bobby Bland, the Dixie Humming-
birds, the Sensational Nightingales,
and others.

In 1971, he was hired as national
promotion manager by Al Bell at Stax
(who would later become that label’s
president and also president of Bell-
mark), where he moved hits by the
Staple Singers, Otis Redding, Isaac
Hayes, Jean Knight, among others. In
1976, already in his 60s, Clark moved

DAVE CLARK

to TK Records as national promotion
manager before joining Malaco in
1980.

Over the years, Clark worked re-
leases by such artists as Louis Arm-
strong, Nat “King” Cole, Billie Holi-
day, Cab Calloway, Duke Ellington,
Dinah Washington, Sam Cooke,
Aretha Franklin, Quincy Jones, Ste-
vie Wonder, Clara Ward, Mahalia
Jackson, Inez Andrews, the Caravans,
the Original Blind Boys, the Dixie
Hummingbirds, Bland, Z.Z. Hill, the
Jackson Southernaires, the Mighty
Clouds Of Joy, Johnny Taylor, Rance
Allen, and many others. He was a mu-
sic consultant to several movies, in-
cluding Steven Spielberg’s “The Color
Purple.”

Tommy Couch, president of Jack-
son, Miss.-based Malaco, met Clark
when he promoted such Malaco-pro-
duced titles as “Mr. Big Stuff” on Stax
in 1971 and Denise LaSalle’s “Misty
Blue” on TK in 1975. When Couch
hired Clark, the veteran record man
proceeded to reorganize the company.

“Dave was responsible for changing

(Continued on page 107)

fered some details on the fledgling
company, which has already leased
10,000 square feet in Cummins Sta-
tion, the downtown office complex
that is rapidly becoming Music Row
I1. They told Billboard that they will
announce their first artist signings
and staff appointments within
weeks.

“Artist development will be our
business,” says Wunsch. “Bud and I
met through our long-term develop-
ment of Mary Chapin Carpenter, and
we are very interested in singer/
songwriters. It doesn’t mean they're
the biggest stars, but they're the
ones who interest us. Our tastes tend
to push the envelope a little bit in
terms of mainstream country.”

Although rumors are rampant
about artists they will be signing,
Wunsch says he can’t name any. He
notes that he and Schaetzle have
logged a lot of time at showcases and
are looking primarily at unsigned
artists.

“The Alison Krauss success
proves that an artist on an indepen-
dent label ean join in the mix,” Wun-
sch says.

“We want to have a boutique label
sensibility,” adds Schaetzle. “We can
focus on a few artists and go to the
wall in a well-funded way without
having a quota. We hope to avoid the
scattershot approach, which does
work for the big companies.”

The obvious advantage of being
answerable only to stockholders,
both say, is that they can do exactly
what they want. They plan to sign
only about three artists in their first
year and to never expand beyond 9
or 12.

The company staff is expected to
number 22 by year’s end and will
concentrate on A& R, marketing, and
promotion.

The backgrounds and reputations
of both men are such that observers
on Music Row are positive about the
venture. “We’re getting some very
interesting calls from managers and
artists,” Wunsch says.

Atlantic Records president Rick
Blackburn says, “Roy knows the

(Continued on page 107)
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Mediation Could Have Sped Michael Case

B BY BRIAN EAGLES

The entertainment industry is buzzing
with the news that DreamWorks and Virgin
Music have come to the rescue of George
Michael and Sony and released them from
their inexorable conflict.

However, it is of little surprise that a
knight in shining armor would eventually
resolve one of the most expensive and fool-
hardy pieces of litigation to hit the English
courts in many years. Such is the case when
egos and pride, so prevalent in the enter-
tainment industry, take over from common
sense and commerecial reality.

From the outset, this was a conflict that
could produce only losers and no winners—
a situation that litigation ean never resolve
to the satisfaction of the parties. This was
just the sort of case where mediation could
be used most effectively.

Any system that can only provide a deci-
sion by a third party, whether it be a judge
or an arbitrator, could never be effective in
such a case, Any legal decision would only
give the victor a pyrrhic victory; a judge or
arbitrator can’t compel a provider of per-
sonal services to perform for an aggrieved
party, although he or she can, of course, pre-
vent that person from performing for oth-
ers. Had Michael succeeded, he may have
found other record companies and distribu-
tors somewhat wary to pay large sums of
money to a very highly paid performer
whose history of contractual relationships is
$0 inauspicious.

The resolution of the dispute leaves
Michael able to record for his rescuers and
Sony a reported $40 million release fee and
a 4% royalty for future recordings. In other
words, a straightforward, effective, com-
mon-sense compromise.

It is, therefore, very surprising that such
a solution should be proposed only after sev-
eral millions of pounds have been spent on
lawyers fees, thousands of hours of manage-
ment time and personal time have been lost,
and the recording talents of a much-loved
and respected performer have been kept
from his adoring public for some years.

This utter waste could have been avoided
by engaging the services of a skilled media-
tor, who has the ability to produce “a sudden
outbreak of common sense” (to use the name
of the book on the subject by Andrew Floyer
Acland). Trained mediators have the skill to
formulate novel and tangential solutions to
what appear to be wholly legal problems.

The Michael dispute was one in which
egos had to be satisfied, pride acknowl-
edged, and the parties given their “day in
court” to enable them to vent their anger,
frustration, and other feelings. For that rea-
son, the mediator’s ability to make use of
psychology and other nonlegal attributes
would have been essential.

For those who may not have been in-
volved in a mediation process, I must stress
that this is not a procedure synonymous
with conciliation, in which at the end of the
day a decision is imposed by a third party.
A mediator’s function is generally only facil-
itative—namely, to assist the parties in
reaching their own agreement, focusing on
their needs and interests rather than on
their strict legal positions. This is not
achieved by everybody sitting at a table to-
gether, but usually by a short joint meeting
followed by “one to one” sessions with the
mediator, who shuttles from one room to the

other.

This case highlights the fact that litiga-
tion is exceedingly expensive. The cost for
mediation is minimal. Nearly all litigation,
of course, settles out of court, but in the

Litigation is
exceedingly
expensive.

Brian Eagles is an
accredited mediator
and head of the
entertainment unit of
Hammond Suddards,
Solicitors, in London.

worst scenarios it is settled at the door of
the court. The longer litigation proceeds be-
fore settlement, the greater the cost.

Since all mediation is confidential and
conducted on a without-prejudice basis,

nothing is lost if the parties do not reach a
settlement as a result of the mediation
process. On the contrary, each side will
have been made more aware of the
strengths and weaknesses of their own case
and what their real needs and interests are
in the matter. They also will have been
forced to look at their opponent’s position
in detail and to give thought as to how the
two positions might be reconciled. Further-
more, even if agreement does not come at
the end of the mediation process, the path
to achieving a settlement prior to full court
action will have been made more accessible.

In short, had mediation been used to fa-
cilitate a solution acceptable to both George
Michael and Sony, it may well have re-
sulted in the saving of several million
pounds in legal fees, unquantifiable loss of
management time, and George Michael
continuing to express his considerable tal-
ents on disc to his financial benefit. What
is more, his public would have found new al-
bums on shelves where only blank spaces
had been.

__ierrens ]

COUNTRY'S SINGLES DISCRIMINATION

Country music fans are being discrimina-
ted against! Just about every Hot 100, rap,
and R&B song is put on a cassette single, but
when it comes to country, the labels seem to
ignore them or, in a few cases, make them
available for a short time until they hit the top
10, then cut them out. Just look at Tracy
Byrd’s “Keeper Of The Stars” and Toby
Keith’s “You Ain’t Much Fun” as prime exam-
ples.

Country music fans complain every day be-
cause of the lack of country singles, and many
think it’s the retailers’ fault for just not stock-
ing the titles they want. If the major labels
think that by not having the titles on a single
that customers will go ahead and buy the
whole tape, they’d better look again. Many
will either borrow a friend’s tape and copy it
or else tape it from CMT, TNN, or the local
radio station. I've seen too many sales of
blank audiotape to disappointed country mu-
sic fans.

Joe Campbell
Co-owner

Taking Home The Hits
Alex City, Ala.

CAN JAZZ RETURN TO FOREFRONT?

In his article “The Door Is Open: Jazz’s
Pan-Stylistic Bear Hug,” one of the questions
that writer Jim Macnie says is facing the jazz
community is “What'’s the best way for jazz
to evolve?” (Billboard, July 1.) Perhaps we
should consider the equally important ques-
tion: Can jazz return to the forefront of
American popular culture?

As a jazz and cabaret composer, I believe
the answer is a resounding “yes,” provided
that jazz artists, labels, and radio stations
turn their attention to one key element: qual-
ity songs.

The driving force behind every popular mu-
sic form—be it jazz in the 40s, rock'n’roll in
the ’50s and ’60s, or country in the '90s—is
quality songs. The “mainstream” audience
has always appreciated clever, insightful lyr-
ics coupled with a well-crafted melody. Great
songs provide the fuel for each genre’s popu-
lar success; without them, no musical form

can achieve widespread exposure and accept-
ance,

To put it simply, jazz needs new standards.
If the jazz community wants modern listeners
to adore Diane Schuur, Rachelle Farrell,
Diana Krall, and John Pizzarelli the way their
parents adored Ella Fitzgerald, Sarah
Vaughan, and Frank Sinatra, it will have to
inject exciting new songs into the repertoire,

When was the last time you heard a high
school student humming a jazz tune? How
about a college kid? How about anyone under
the age of 30?7 Yet there are many radio lis-
teners searching for alternatives to top 40 and
adult contemporary—the type of open-
minded listeners who have spurred country’s
phenomenal growth. Give them dynamic,
young jazz singers performing memorable
songs, and they will tune in their radios, try
out the clubs, and flock to the CD racks.

Labels and publishers can assist this effort
by searching out and nurturing quality song-
writers. Jazz radio stations can do their part
by devoting more air time to up-and-coming
vocalists, who will draw the largest number of
new listeners. While this may mean a de-
crease in traditional programming, it will ben-
efit the long-term growth and health of jazz
for both singers and instrumentalists alike.

Vincent Bonvissuto
Composer
Villa Park, IIi.

GANGSTA RAP INFLUENCES MINORS

I don’t think that letter writer Michael
Franti (Billboard, June 24) has the entire
grasp of the lyrics issue. I have worked in mu-
sic retail for eight years and have come to the
conclusion that “gangsta” rap is influencing a
large percentage of today’s youths.

The music industry has done what it can by
putting parental advisory stickers on most of
the objectionable material. The retail indus-
try does what it can by carding minors, but
teenagers still find a way to get it. We have
to find a way to teach our children that what
artists are saying in their lyrics is not accept-
able behavior in our society.

Merle Teeter
Rockaway Beach, Mo.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Wilson Bio ‘Made For These Times’
Don Was Produces lem, Soundtrack

M BY MELINDA NEWMAN

NEW YORK—Producer Don Was re-
members the exact moment that he be-
came enamored with the idea of creating
“I Just Wasn't Made For These Times,”
the upcoming documentary and sound-
track chronicling the music of Brian Wil-
son.

“I had become friendly with Brian,
and we started doing a few gigs. We did
a pediatric AIDS benefit, and he dug

—deep into the song ‘T.ove And Merey’; it.

was just one of the most remarkable
performances I ever heard,” Was says.
“It made me stop playing the bass and
wonder what got into him. I thought that
if people could see him the way I knew
him . .. it was so different from his pub-
lic i unage of a drug burnout or of some-
one catatonic propped up by a greedy

Joy Division Has
Afterlife With Two
New Compilations

H BY CRAIG ROSEN

LOS ANGELES—Fifteen years after
the suicide of Joy Division lead singer
Ian Curtis, the influential British post-
punk act is enjoying an afterlife.

Qwest/Warner Bros. will release
“Permanent—The Best Of Joy Divi-
sion” Aug. 15, while Virgin will unleash
the tribute album “A Means To An
End—The Music Of Joy Division”
Sept. 12.

The two releases follow the publica-
tion of “Touching From A Distance,”
the story of Curtis and Joy Division
written by his widow, Deborah Curtis.
The book was published in the spring
by Faber and Faber in the U.K. Al-
though the publisher has no plans to
issue the book in the U.S., an executive
at Qwest has passed it to Warner
Books to see if that unit has interest in
publishing it stateside.

The renewed interest in Joy Divi-
sion is surprising if one looks at the
group’s album sales in the U.S. alone.
Of the group’s four albums, only the
posthumous 1988 compilation, “Sub-
stance,” cracked The Billboard 200. It
peaked at No. 146 and spent a mere
eight weeks on the chart.

Despite only moderate sales state-
side, the band’s two studio albums,
1979’s “Unknown Pleasures’ and
1980’s “Closer,” were reissued by
Qwest in 1989 and are still in print.
The 1981 compilation “Still” was rere-
leased in the U.S. by Qwest in 1991.

(Continued on page 107)

JOY DIVISION

Brian Wilson with his wife, Melinda.

psychologist. That was when I decided
to make the movie.”

“I Just Wasn’t Made For These
Times,” which debuted at the Sundance
Film Festival, will begin airing on the

Disney Channel Aug. 27. It will also be
rolled out to select art houses, including
New York’s Film Forum, and college
campuses before eventually coming out
on home video via Live Entertainment.
MCA will release the accompanying
soundtrack on Was’ Karambolage im-
print Aug. 15. The album features new
recordings of 10 Wilson songs, including
“Caroline, No,” “This Whole World,”
and “Melt Away.” Disney and MCA
have planned a major cross-promotional
campaign to expose the projects. “The
film’s airing on the Disney Channel is
going to be what drives people to retail
to pick the album up,” says Randy
Miller, MCA Records GM/executive VP.
“The soundtrack is basically going to be
a souvenir of the film.”
As part of its marketing plan, MCA
(Continued on page 94)

Party Time. Capitol Records executives and artists celebrate the release of the
movie “Clueless™ and its Capitol soundtrack at an MTV premiere party in Los
Angeles. Grand Royal/Capitol's Luscious Jackson performed at the beach party,
along with Mike D of the Beastie Boys. Shown in back row, from left, are
Capitof’s Scott Greer, Linda Ingrisano, Jeffrey Blalock, Denise Skinner, Bonnie
Burkert, and Tim Devine. in front row are Luscious Jackson members Jill Cunniff,
Gabby Glaser, Vivian Trimble, and Kate Schellenbach; Paula Sartorious of Side

One Management; and Mike D.

M BY THOM DUFFY

LONDON—Several of the young
U.K. acts that have reasserted the
appeal of British rock and pop in the
U.S. this year are among the 10 nom-
inees for the
1995 Mercury
Music Prize,
which is the
annual compe-
tition to choose
the best album
of the year
from Britain

e

=
|Foe s |

and Ireland.

Albums from Oasis, Elastica, Por-
tishead, and P.J. Harvey were among
the contenders announced here July
25 by music journalist Simon F'rith,
chairman of a 10-member panel of
crities and broadcasters that re-
viewed more than 140 entries submit-
ted by record companies. The eligible
titles were released between August
1994 and July 1995.

Supergrass was nominated for “I
Should Coco,” which is currently No.
1 on the U.K. Albums chart and was
released July 18 in the U.S. (Bill-
board, July 29).

The nomination of Portishead’s
“Dummy,” along with those of Left-
field’s “Leftism” and Tricky’s “Max-
inquaye,” demonstrate the continu-
ing strength of pop that is rooted in
Britain’s dance culture.

Six of the 10 nominated albums—
those by Oasis, Elastica, Leftfield,
Tricky, Portishead, and Super-
grass—are debut efforts. In sharp
contrast is the nomination of veteran
Irish rocker Van Morrison for his
current release, “Days Like This.”

The Mercury judges continued a
tradition of recognizing the broad
spectrum of music from Britain and
Ireland with nominations for Seottish
composer James MacMillan’s choral
work “Seven Last Words From The

~ Debut Acts Dominate
~ U.K.’s Mercury Nominees

Cross” and trumpeter Guy Barker’s
jazz album “Into The Blue.”

“It is as if all the musical promises of
the "90s were being met in all the dif-
ferent genres at once,” says Frith.

PJ Harvey became the first act to be
nominated for a Mercury Prize twice in
four years with the nomination for “To

Among the debut acts nominated for
the Mercury Music Prize are Elastica,
top, and Oasis.

Bring You My Love.” Polly Jean Har-
vey's group was nominated in 1993 for
its sophomore album, “Rid Of Me.”

The Mereury winner will be chosen
by the judges and announced Sept. 12
at a London awards dinner, which will
be broadcast by BBC 2 television and
BBC Radio 1 FM.

The Mercury Music Prize, spon-
sored by telecommunications compa-
ny Mercury Communications in asso-
ciation with the British Phonographie
Industry and the British Assn. of
Record Dealers, was conceived to
generate retail traffic and consumer
interest in recorded music during
the traditionally slacking third
quarter. The competition has gained

(Continued on page 94)

Suit Over Hendrix Estate Settled; Family Gets All

H BY PAUL VERNA

NEW YORK—After a bitter, two-
year court battle, the parties con-
testing the rights to the Jimi Hen-
drix legacy have ended their
dispute. The settlement effectively
transfers ownership of all Hendrix
materials to the late guitarist’s fa-
ther, James A. “Al” Hendrix, and
other members of the Hendrix fam-
ily.

The settlement was announced
July 26 by representatives of the
Hendrix estate, who said in a state-
ment that they expected a formal
agreement to be signed by July 28.
Terms of the settlement were not
disclosed.

The defendants in the case in-
cluded former Al Hendrix attorney
Leo Branton; music entrepreneur
Alan Douglas, who, until the settle-

ment was reached, oversaw the
Hendrix tape archive; and various
U.S. and overseas corporations that
had profited from the sale of Hen-
drix-related materials.

Al Hendrix had sued Branton, Dou-
glas, et al. in 1993 in U.S. District
Court in Seattle over what he alleged
were more than 20 years of “abuse of
his trust, representations, misman-
agement, unjust enrichments, and
self-dealing” by the defendants, ac-
cording to the release from the estate
(Billboard, May 1, 1993).

Representatives for Branton and
Douglas were unavailable for com-
ment at press time.

Commenting on the settlement,
Jimi Hendrix’s sister, Janie Hen-
drix, says, “We’re proud and
pleased that Jimi is now back home
in Seattle, his hometown. I'm sure
Jimi is very happy too. Now he can

rest in peace.”

Janie Hendrix adds that she is
grateful to fans of her late brother
and to Mierosoft Corp. co-founder
Paul Allen, who gave the family fi-
nancial support during the legal
battle. Allen plans to help establish
“The Experience Music Project,” a
Hendrix museum.

The artist’s sister further notes
that Pearl Jam members Mike Mec-
Cready and Stone Gossard gave de-
positions on behalf of the Hendrixes
and were prepared to testify as ex-
pert witnesses if the suit had come
to trial. The settlement was reached
well before the scheduled trial date
of Aug. 17.

The statement from the Hendrix
estate notes that the settlement al-
lows Douglas to finish two Hendrix
projects already in the works: the
documentary “Room Full Of Mir-

rors’” and a live album titled “On
The Road.” However, the estate
notes that the elder Hendrix will re-
tain ownership of both those
properties, as well as “the right to
approve or disapprove the comple-
tion and/or exploitation of the docu-
mentary.”

The Hendrix estate consists of
mastered and unmastered record-
ings of Hendrix’s concerts, albums,
and studio and live improvisations;
musical compositions; shares of
stock in Bella Godiva, a New York
publishing company set up during
Hendrix’s lifetime to administer
rights to his compositions; copy-
rights; publicity rights; exploita-
tion rights; royalties to various
sources; and photos, films, writ-
ings, and other personal property
that belonged to the artist, who
died in 1970 at age 27.
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B BY BRETT ATWOOD

LOS ANGELES—MCA is aiming
to cross over the soundtrack of the
cross-dressing comedy “To Wong
Foo, Thanks For Everything, Julie
Newmar” from the gay to the
straight community.

The soundtrack, due in stores
Aug. 29, features Salt-N-Pepa,
Crystal Waters, Chaka Khan, and a
reunited LaBelle, as well as classic
songs by Tom Jones, the Com-
modores, and Patti LaBelle. In the
U.K., MCA is expected to release
the soundtrack Nov. 3.

The Amblin/Universal film, which
is scheduled to open nationwide
Sept. 8, stars Wesley Snipes, Patrick
Swayze, and John Leguizamo as

MCA To Drag “Wong Foo’
Album Across Demo Lines

drag queens who take an ill-fated
road trip from New York to Holly-
wood, Calif. The trio end up in the
fictional, conservative town of Sny-
dersville, Neb., after their car
breaks down.

The plot is remarkably similar to
“The Adventures Of Priscilla: Queen
Of The Desert,” the 1994 sleeper hit
about three crag queens on a cross-
country road trip in Australia.

The dance-music-packed sound-
track to that film reached No. 106 on
The Billboard 200 and has sold
237,000 units, according to Sound-
Scan.

“[‘To Wong Foo’] will do well with
the gay community,” says Jeff Bog-
gs, music buyer for Tower Records

(Continued on page 16)

Shocked’s Suit
Seeks Release
From PolyGram

LOS ANGELES—In possibly the
first music-related breach of contract
suit to cite a violation of the 13th
Amendment of the U.S. Constitution
forbidding slavery, singer/songwriter
Michelle Shocked has filed a $1 mil-
lion suit against PolyGram and Mer-
cury Records, seeking to rid her of
contractual obligations to the labels.

The suit, filed July 21 in Los Ange-
les Superior Court, follows Shocked’s
legal battles on British soil. The high-
est court in the U.K., the House of
Lords, upheld an Appeal Court ruling
from November 1994 prohibiting
Shocked from carrying on a complex
court fight against her former manag-
er, Martin Goldschmidt (Billboard,
April 8).

In the U.S. suit, Shocked claims
that after PolyGram exercised its sec-
ond option on her contract in 1992,

(Continued on page 101)

Charlie Rich, ‘Musician’s Musician, Dies At 62
Versatile Country Star Rose To Fame In Early ’70s

H BY CHRIS MORRIS
and CHET FLIPPO

Sam Phillips, who released Charlie
Rich’s first records in the ’50s on his
Sun Records subsidiary, Phillips In-
ternational, recalls the late singer/pi-
anist as “one of the most unusual peo-
ple I ever knew.”

Phillips says, “He will be remem-
bered as a musician’s musician, yet he
was also a musician for all people,
which is very difficult, if not impossi-
ble. I've never seen anybody else span
the musical spectrum the way he did
... Nobody, nobody, nobody ever ex-
ceeded him in versatility, in what he
could do with musie.”

Rich, 62, died July 25 in a motel
room in Hammond, La. of a blood clot
on the lung. He and his wife of 43
years, Margaret Ann, had stopped in
Hammond on the way back to their

Rounder Gets Roomful Of Blues. Recording group Roomful Of Blues signs a
three-album d=al with Rounder Records’ Bullseye Blues label. The first release
under the pactis “Turn It On, Turn It Up,” due out Sept. 19. Shown in front row,
from left, are Carl Querfurth, trombonist and leader of Roomful Of Blues, and
Marion Leighton-Levy, Rounder Records president. In back row, from left, are
Bob Bell, the band’s manager, and John Virant, attorney for Rounder Records.

BILLBOARD MUSIC GROUP. Laura
Rivchun is named account manag-
er/classified for Airplay Monitor in
New York. She was classified sales
assistant for Billboard.

RECORD COMPANIES. Elektra Enter-
tainment Group in New York ap-
points Michael Pollack senior
VP/general counsel and Mike Kelly
national director of urban promotion.
They were, respectively, VP/senior
counsel for Sony Music Entertain-
ment and director of Southwest re-
gional promotion for Motown.

Barbara Bolan is named senior
VP of marketing for Virgin Records
America in Los Angeles. She was GM
at I.R.S. Records.

Jeremy Marsh is named president
of BMG U.K. in London. He was man-
aging director of RCA Records U.K.

Karen Durkot is promoted to VP
of field promotion for American
Recordings in Boston. She was

RIVCHUN POLLACK

Northeast regional promotion and
marketing manager.

David McDonagh is promoted to
VP of international marketing for
PolyGram Records Inc. in New York.
He was director of international mar-
keting.

Almo Sounds appoints Carole
Childs East Coast director of A&R
and artist relations in New York and
Paul Kremen GM in Los Angeles.
They were, respectively, VP of West
coast A&R at Elektra and liaison be-
tween Disney’s film and music labels,
supervising soundtracks for Holly-

DURKOT

BOLAN
wood Records.

Atlantic Records in New York pro-
motes Richard Bates to VP of cre-
ative services and Bonnie Slifkin to
director of progressive/rock promo-
tion. They were, respectively, senior
art director and national manager of
progressive/rock promotion.

Gary Heskie is named VP of sales
for Sparrow Communications Group
in Nashville. He was national accounts
manager for Thomas Nelson Inc.

Thomas Lee is promoted to senior
director of finance for Sony Music In-
ternational in New York. He was as-

home in Memphis from Florida; the
couple had attended a performante in
Natchez, Miss., by their son Allan,
who is also a musiciarn.

Rich, who rose to towering stardom
in country music in the early "70s af-
ter more than a
decade of strug-
gle, is described
by friends and as-
sociates as a reti-
cent man unequip-
ped for stardom.
Yet he could excel
in any style of mu-
sic—country,
rock’n’roll, jazz,
blues, or even gospel.

A 1969 song lyric penned for Rich
by his wife read, “Life has its little
ups and downs/like ponies on a mer-
ry-go-round,” and Rich’s seesawing
career before his *70s breakthrough
bore out the truth at the heart of the
tune.

The son of cotton farmers, Rich
was born Dec. 14, 1932, in Colt, Ark.
He was schooled in gospel music at

the local church and in blues piano by
C.J. Allen, a black plantation hand.
Also a student of saxophone, he was a
jazz enthusiast; he was known as
“Charlie Kenton” because of his fond-
ness for big band leader Stan Kenton.

Rich wed Margaret Ann Greene, a
classmate at his Forrest City, Ark.,
high school, in 1952. Assuming a role
she would hold, through good and
bad, for the remainder of Rich’s life,
she became her husband’s most ar-
dent booster. It was Margaret Ann
who pushed Rich’s songs and home-
recorded demo tape on Bill Justis, the
musical director for Sun Records in
Memphis.

Though first considered too jazzy
for Sun’s rockabilly set, Rich became
a house songwriter and musician for
the label and even contributed piano
to a Jerry Lee Lewis session.

In 1960, “Lonely Weekends,” which
featured Rich’s Presley-like vocals
and rolling piano, rose to No..22 on
Billboard’s Hot 100 Singles chart and
became the last big hit to emanate

(Continued on page 15)

Pebhles’ Production Go.
Files $10 Mil Suit Over TLC

W BY CRAIG ROSEN

LOS ANGELES—As TLC’s “Water-
falls” enjoys its fifth week at No. 1 on
the Hot 100 Singles chart, a flood of
legal activity and drama continues to
swirl around the hot R&B trio.

In the latest legal salvo, Pebbitone,
the production company run by
recording artist Perri “Pebbles”
Reid, has filed a $10 million suit
against Arista Records, LaFace
Records, and the latter’s founders—
Kenneth “Babyface” Edmonds and
Antonio “L.A.” Reid—claiming they
are attempting to shanghai TLC from
Pebbitone.

The twist is that L.A. Reid is Peb-
bles’ estranged husband. The pair
filed for divorce early in July in At-

lanta.

The lawsuit, filed July 20 in Los
Angeles Superior Court, comes in the
wake of TLC’s Chapter 11 filing in
U.S. Bankruptey Court in Atlanta
(Billboard, July 22).

Pebbles’ suit calls the bankruptey
filing “the culmination” of “conspira-
torial plans” that include relieving
TLC of the obligation to return
$500,000 in advances and deliver at
least six additional albums to Peb-
bitone.

Yet in the group members’ individ-
nal bankruptey filings, Pebbitone is
only one of the creditors listed. The
production company is owed $566,434
by each of the group members, for a
total of more than $1.7 million.

(Continued on page 101)

F

MCDONAGH

sociate of business development.
EMI Records (EMI/Chrysalis/
SBK) in New York names Todd Bis-
son senior director of alternative and
triple-A promotion and Mike Ab-
batista national alternative and
triple-A promotion manager. They
were, respectively, director of alter-
native and triple-A promotion at Co-
lumbia and Northeast promotion/
marketing manager for EMI.

DISTRIBUTION. Teresa Field is pro-
moted to director of creative services
for Cema Distribution in Woodland

KREMEN HIRSHLAND

Hills, Calif. She was manager of cre-
ative services.

PUBLISHING. David Hirshland is
named VP of business and legal af-
fairs for Bug Music in Los Angeles.
He was an attorney with Rosenfeld,
Meyer & Susman.

RELATED FIELDS. Alan Gerson is ap-
pointed senior VP of television and
business development for Ticketmas-
ter Corp. in Los Angeles. He was
head of consulting firm Gerson & As-
sociates.
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For Loeh, ‘Tails’ Gomes First, At Last
Geffen Readies Debut For ‘All Formats’

B BY JIM BESSMAN

NEW YORK—Ideally, an artist should
strike while the iron’s hot, but it’s
taken more than a year for Lisa Loeb
to finally follow up her massive No. 1
“Reality Bites” RCA soundtrack single,
“Stay (I Missed You),” with her album
debut.

“Tails,” from Loeb and her band,
Nine Stories, will be released on Geffen
Sept. 12, following the first single, “Do
You Sleep?,” which goes to radio Aug.
15 and to retail one week later.

“Geffen doesn’t release many com-
mercial singles, but we're recognizing
her past performances in the market-
place,” says A&R rep Jim Barber, not-
ing the sales success of “Stay” in the
U.S. and abroad. As for the long wait
between that single and “Tails,” well,
there were a few distractions.

“She started from scratch last
October, and it wasn't like the tracks
needed polish, but she had all these
promotional obligations from the single
still spilling over, especially interna-
tionally,” says Barber. “For instance,
she had to make a one-week trip to
England to receive the Brit Award for
best international newcomer, which is a
lot of time away from the studio, and
it took a few months to get her band
sound developed on tape.”

Loeb, who produced “Tails” with

“Stay” producer Juan Patino and only
recently pacted with Vector/Side One
for management after being pursued
by virtually every manager around,
didn’t even sign to Geffen until last Au-
gust, following her extensive study of
all her sudden op-
tions—and  the
fierce bidding war
those options gen-
erated (Billboard,
July 23, 1994). She
then figured on
starting the album
immediately, but
had to push pro-
duction back be-
cause of her promotion and concert
bookings.

Loeb says she also thought the stu-
dio work would only last a month—ex-
cept that she forgot how meticulous
both she and Patino are. “I like the vo-
cal parts in tune and getting the right
instrumental parts for the songs, and
these things take time,” she says, flash-
ing the bright smile that is as much her
trademark as her cat-eyed tortoise-
shell glasses. “The arrangements range
from acoustic guitar and vocal to full
band, to full band with strings, and in
the midst of the production came the
trip to England, then to the Bammies,
then the holidays. But there was no
record-company pressure, no deadline.

Epic Sees Public Warming Up
To G. Love & Special Sauce

@ BY STEVEN MIRKIN

NEW YORK—After a year when
OKeh artist G. Love & Special
Sauce sold more than 115,000 copies
of their self-titled debut with negli-

gible radio support, the Epic im-
print has high hopes for the trio’s
sophomore effort, “Coast To Coast
Motel,” due in stores Sept. 12.

According to Michael Caplan,
Epic senior VP of A&R, the new al-
bum showcases a more mature
band. “G. is singing more,” he says,
adding that “Kiss And Tell,” the al-
bum’s first single, has “a legitimate
shot to take it to a much wider audi-
ence.” Echoing Caplan, product
manager Ari Martin says the single
is “as melodic as anything on the ra-
dio right now.”

The label’s confidence (Caplan
expects “Coast To Coast Motel” to
sell between 300,000 and 500,000 co-
pies) is buttressed by what it sees as
a more amenable marketplace. Ca-
plan feels radio and MTV are “more
open to the neo-hippie movement.

(Continued on page 36)

They just said, ‘Make the album, and
when it’s finished, we’ll figure out
where to sell it.””

For an artist who has already scored
a No. 1 pop single, figuring out where
to sell “Tails” wasn’t so hard.

“We’ll work ‘Do You Sleep? at all
formats, hecause when you have an art-
ist like Lisa Loeb, who's already had
success everywhere, everyone’s waiting
for the single anyway,” continues Bar-
ber. “So there’s no pretense in starting
at alternative and crossing over to top
40 later: Everyone will want to start
with it at the same time. It’s one of
those rare cases where everybody’s al-

ready dealt with her, so we won't start

the single at any particular format.”
More unique is Geffen head of sales

Jayne Simon’s assessment that on the

The Heart Of The Matter. Heart’s Nancy and Ann Wilson take a break from the
filming of two live acoustic performances by the band at Seattle’s Moon Theater.
Shown, from left, are Tim Devine, Capitol Records VP of A&R; Paddy Spinks,
Capitol’s VP of international; Nancy and Ann Wilson; Liz Heller, Capitol’s senior
VP of new media; Bruce Kirkland, Capitol’s GM/senior VP; and Michelle Peacock,
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strength of “Stay” alone, the album-de-

Capitol’s VP of video production and development.

(Continued on page 15)

A SONG FOR SKYLAR: Former Motley Crue front
man Vince Neil has written and recorded a song for
his 4-year-old daughter, Skylar, who is currently bat-
tling cancer at Children’s Hospital in Los Angeles.
The tune, “Skylar's Song,” will be included on Neil’s
second solo album, “Carved In Stone,” coming Aug. 29
from Warner Bros.

The label also plans to release the song as a single,
the proceeds of which will go to Children’s Hospital.
“I’m planning on doing a concert in September at Uni-
versal Amphitheater for Children’s Hospital and the
T.J. Martell Foundation,” Neil

Vince Neil Makes Tribute To Daughter;
Concert To Benefit Children’s Hospital

While no release date has been set for Cohen’s new al-
bum, a second tribute record to the songwriter is com-
ing from A&M on Sept. 26 (see story, page 1).

OFF THE ROAD: Veruca Salt has pulled out of its
warm-up spot on the Live tour due to a ruptured disc
suffered by guitarist/vocalist Louise Post. The band
could return to the tour as early as Aug. 8. In the
meantime, Catherine Wheel and then Big Audio Dy-
namite will fill in for the group ... Elastica has re-
placed Sinead O’Connor on the Lollapalooza tour.

O’Connor, who is pregnant with

says. “Just doing what I can
makes me feel not so helpless.
“She’s been in the hospital for
three months and in intensive
care for the last month. She’s on
a respirator because she can’t
breathe on her own anymore . ..
To help me deal with it, I wrote

\ lhe

DAl

her second child, left the tour two
weeks ago.

Tom Petty & the Heart-
breakers’ Oct. 8 tour finale in
New Orleans will benefit the Na-
tional Veterans Foundation.

ON THE ROAD: The Ramones

this song for her. It just
expresses my love for her. I'm
more proud of this song than any-
thing I've ever done in my whole
career. It's something so special to me. And the video
I'm putting together with her is almost like home mov-
ies of me and her together.”

IN THE STUDIO: After taking time off to have a
child, Suzanne Vega is in preproduction on an album
slated to be released on A&M next spring. She says
that a lot of the songs “have to do with the subject of
romance or different types of love or desire. I had a cou-
ple of songs like that on my first album, but it’s not
something I usually have on my records” . .. Leonard
Cohen has been working on several “very, very per-
sonal” songs for a new album. “On ‘The Future,’ there
were a number of songs that had kind of a personal ap-
proach to geopolitics,” he says, noting that the new
songs are “a little bit different” from those on his previ-
ous album. Two tracks, “My Secret Life” and “A Thou-
sand Kisses Deep,” are close to completion, and a third,
“Never Any Good At Loving You,” has been recorded.
Cohen is living in a cabin on a mountain in California,
where he is planning to install an 8-track console. “I'm
trying to keep a kind of record alongside the songs, a
kind of journal,” he says. “It would be a very personal
diary that would be spontaneously spoken, with key-
board, maybe every morning when I get up—some-
thing like that. I'd like to have a very intimate kind of
record .. . of a very different nature than actual songs.”

by Melinda Newman

hit the road in support of their
new album, ‘“Adios Amigos!,”
Aug. 2 ... Archers Of Loaf and
Vitreous Humor are teaming up
for a late August club tour ... Dan Fogelberg’s fall
tour will begin Sept. 29 in San Antonio, Texas. The
outing is in support of his upcoming “No Resemblance
Whatsoever” album with Tim Weisberg ... The
Cranberries and Toad The Wet Sprocket will begin
a U.S. shed tour Aug. 4.

THIS & THAT: Mitchell Leib, senior VP of music
at New Regency, is leaving the film studio to become
senior VP at Hollywood Records in September. He
will be primarily handling A&R and soundtrack du-
ties. His career includes A&R stints at EMI Records
Group and Arista ... Maura O’Connell has signed
with Rykodisc imprint Hannibal Records. Her label
debut, “Stories,” will be released Sept. 19. O’Connell
planned to release records on her own label, Perma-
nent Records, but that company never got off the
ground (Billboard, Oct. 1, 1994) . . . Brian Eno, Bono,
and the Edge will perform as part of the “Pavarotti
And Friends” benefit concert taking place in Modena,
Italy, Sept. 12. Proceeds from the event, which marks
opera singer Luciano Pavarotti’s fourth “Pavarotti
And Friends” outing, go to War Child, an organization
that provides aid to children in war-torn areas.

Assistance in preparing this column provided by
Susan Nunziata and Deborah Evans Price.
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Robben Ford’s

B BY CHRIS MORRIS

LOS ANGELES—Robben Ford re-
news an old camaraderie with the blues
and forges a new alliance with producer
Danny Kortchmar on “Handful Of
Blues,” the singer/guitarist’s new al-
bum with his trio, the Blue Line, due
from GRP imprint Blue Thumb Rec-
ords on Sept. 12.

GRP senior VP of marketing and
sales Jim Cawley sees Ford’s album as
a potential vacuum-filler in the rock/
blues world.

Cawley says, “Stevie Ray Vaughan,
specifically, was such an incredible art-
ist, and, even though there are other
players, I don’t think anyone’s really
stepped up in that particular spot. A lot
of people see Robben as the person who
could fill that or could walk toward that,
[though] Robben would never say that
himself. I think those people are not in-

Columbia’s Boo
Radleys Aim To
‘Wake Up’ U.S.

B BY CRAIG ROSEN

Hot on the heels of the Boo Radleys’
chart-topping triumph in England, Co-
lumbia Records will attempt to rouse
U.S. interest in the quartet’s brand of
rich, melodic pop with the Sept. 12 re-
lease of “Wake Up!”

The album, which came out overseas
on the independent Creation Records,
entered the U.K. album chart at No. 1
on April 8 and has spawned the top 20
single, “Wake Up Boo!” On the album,
the Boos borrow from several sources,
ranging from the Beach Boys and the
Beatles to such late-’70s/early '80s
Liverpool acts as the Teardrop Ex-
plodes and Echo & the Bunnymen.

The Boo Radleys’ co-manager, Peter
Felstead, owner of CEC Management,
takes credit for the plan to hold back
the U.S. release of the album.

“It’s always been a problem for UK.
acts,” he says of simultaneous releases.
“There’s always a great deal of pressure
for a band to be in the U.S. at the time
of the release to do promotion. We do
feel America is very important, so we
wanted to make sure that the band was
available to work America properly.”

According to Felstead, parallel im-
ports of the album weren't a problem.
“It just vibed everyone up about how
great the album was.”

While the Boos’ songwriter/guitarist,
Martin Carr, admits he initially wasn't
thrilled with the delayed U.S. release,

(Continued on page 24)

THE BOO RADLEYS: Tim Brown,
Martin Carr, Sice, and Rob Cieka.

‘Handful’ Is All Blue Thumb
Jazz/Blues Guitarist Bows On Revived GRP Imprint

ROBBEN FORD & THE BLUE LINE:
Robben Ford, Roscoe Beck, and Tom
Brechtlein.

correct.”

Ford may be better known today for
his long tenure as a jazz soloist, his
stints with such contemporary jazz acts
as Tom Scott’s L.A. Express and the
best-selling Yellowjackets, and his
work as a sideman for Miles Davis. But
he got his professional start in the early

"70s as a blues guitarist, with family act
the Charles Ford Band and as the lead
player in harpman Charlie Mussel-
white’s group.

The Blue Line, Ford’s 5-year-old
blues trio, has released two albums on
jazz pianist Chick Corea’s Stretch Rec-
ords. But Ford calls a suggestion by
GRP president Tommy LiPuma (who
signed the Yellowjackets to Warner
Bros. in the '70s and hooked Ford up
with trumpeter Davis) to release his al-
bum on the reinaugurated Blue Thumb
“an auspicious coincidence.”

Ford says, “We were planning with
this record to appreach GRP about not
having the GRP logo on the album, be-
cause there are people, radio stations,
[and] programmers who see the GRP
logo and they won't even give our rec-
ord a listen because they just assume
it’s not going to fit their format. That’s

(Continued on next page)
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v TOP 10 CONCERT G 133
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ROLLING STONES Wembley Stadium  Juy 11, | $8,666.640 207,340 BCL Group
BLACK CROWES London 15-16 (5,381,335 pounds)  three
$48.31/340.26 selfouts
GRATEFUL DEAD Soldier Field July 8-9 $3,694,431 13322 Metropolitan
THE BAND Chicago $33.50/$24.50 two Entertainment
seftouts Jam Prods.
GEORGE STRA{Y Texas Stadium July 1 $1,195,625 40,005 PACE Concerts
ALAN JACKSON Irving, Texas $35/$30/$20 selfout
FAITH HiLL
RICK TREVINO
GRATEFUL DEAD Riverport July 5-6 $1,036.608 39,116 Metropolitan
Amphitheatre $28.50/325.50 two Entertainment
Maryland Heights, seltouts Contemporary
Mo. Prods
PEARL JAM Soldier Field July 11 $1,028,218 41,824 SMG ProdsJam
BAD RELIGION Chicago $21.50 seflout Prods
OTIS RUSH
GRATEFUL DEAD Deer Creek Music July 2 $861,147 21,078 Melropolitan
Center $33.50/$30.50 seliout Entertainment
Nobiesville, Ind Sunshine
Promotions
LOLLAPALOOZA ‘95 World Music Theatre  July 15 $598,885 21,718 Tinley Park Jam
SONIC YOUTH, HOLE, Tinley Park, Ill. $21.50 25,000 Corp
CYPRESS HILL,
PAVEMENT, SINEAD
O'CONNOR,
BECK, JESUS LIZARD.
MIGHTY MIGHTY
BOSSTONES
LOLLAPALOOZA 95 Gorge July 4 $508.750 18.500 MCA Concerts NW
SONIC YOUTH, HOLE. Gearge, Wa. $27.50 sellout
CYPRESS HILL,
PAVEMENT, SINEAD
0'CONNOR,
BECK JESUS LIZARD.
MIGHTY MIGHTY
BOSSTONES
YANNI Mark Etess Arena, luly 2-3 $447 553 10.484 Larry Magid
Trump Taj Mahal $47.50/820 two seli- Entertainment Co.
Atlantic City, N.J. duts Inc
JAMES TAYLOR Garden State Arts luly 13 $440,995 10.762 in-house
PITTSBURGH SYMPHONY Center $75/825 seliout
POPS & MARYIN Holmde), N.J.
HAMLISCH
Copyrighted and compiled by Amusement Business, a pubiication of BPI Communications,
Boxscores should be submitted to. Marie Ratliff, Nashville. Phone: {(615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Marie Ratliff, (615)-321 4295,
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CHARLIE RICH, ‘MUSICIAN’S MUSICIAN,” DIES AT 62

(Continued from page 10)

from Sun’s hallowed studios; he fol-
lowed it with less successful, but indel-
ible, self-composed numbers like
“Who Will The Next Fool Be?” and
“Sittin’ And Thinkin’,” an aleoholic’s
lament that proved sadly prophetic of
the troubled days to come.

In 1963 (at the time, Rich’s hair was
already graying into the white mane
that would land him the sobriquet “the
Silver Fox”) Rich left Sun, which filed
an abortive suit against him, for
RCA’s Nashville subsidiary Groove,
where his Chet Atkins-produced sides
failed to click.

He fared better at Smash, where
producer Jerry Kennedy cut “Mohair
Sam,” a No. 21 novelty pop hit in 1965,
as well as some of Rich’s bluesiest and
least adulterated recordings.

In 1967, Rich was signed to Epic

Records in Nashville by producer
Billy Sherrill, who would cut the rec-
ords that made the singer a cross-for-
mat star.

Sherrill says, “My friend Charlie
Rich was one of the most talented peo-
ple I have ever had the pleasure of
producing. His beautiful voice, sur-
rounded by his greatness as a pianist,
brought joy to millions. Charlie was
one of the first to transcend musical
boundaries and was found in all the
charts—country, pop, R&B, and he
excelled in jazz, his first love.”

The early collaboration between
Sherrill and Rich produced unfocused
albums that drifted among musical
genres, with no major hits. However,
the 1972 song “I Take It On Home,”
which rose to No. 6 on Billboard’s Top
Country Singles chart, proved a har-

binger of great success.

In 1973, the break came with Rich’s
reading of Kenny O’Dell’s “Behind
Closed Doors,” a lush, piano-inflected
ballad that climbed to No. 1 on the Top
Country Singles chart and No. 15 on
the Hot 100. The floodgates opened
with the follow-up, “The Most Beauti-
ful Girl,” which became a simultane-
ous No. 1 pop, country, and adult con-
temporary smash.

It also became the model for future
heavy-duty Sherrill productions,
which bathed Rich’s silken voice in
strings and choirs (and left the piano
playing to session man Hargus “Pig”
Robbins).

“Back when there was crossover, he
really crossed over,” says Atlantic
Records Nashville president Rick
Blackburn, who had promoted “Mo-

hair Sam” for Smash. “He was the
Garth Brooks of his day.”

Rich went on to collect five more
No. 1 country singles and a handful of
crossover pop hits in 1973-74. He was
named the Country Music Assn.’s
male vocalist of the year in 1973 and
entertainer of the year in 1974.

But at the pinnacle of his career, as
he flew around the country in his own
private jet, Rich was ill at ease. Part
of his problem may have been due to
his retiring nature, which chafed
against the necessities of stardom.

TNN host and radio personality
Ralph Emery says, “He was always so
quiet—he really hated the interview
process. I remember times when I
couldn’t get him to talk, and I'd finally
say, ‘Margaret Ann, you jump in here
and help me,” and she would . . . Char-

LISA LOEB’S ‘TAILS’ COMING FROM GEFFEN’, AT LAST

(Continued from page 11)

buting Loeb is already “a premier art-
ist” for the label. “We're going to the
marketplace out of the box immedi-
ately, which means positioning it every-
where on street date, getting advance
visibility with ‘Coming soon ...’
streamers, advertising, and having spe-
cial counter display boxes for the sin-
gle,” says Simon. Posters and a special
window hanger piece are also going to
retailers.

“With her established sales base,
there’s no reason to take a wait-and-see
attitude,” adds Simon. “She sold almost
a million singles last year, so certainly
there’s an audience waiting for a full-
length album.”

Retailers are excited about Geffen’s
push for the artist, but feel Loeb “still
has to prove herself in a full album set-
ting,” says Roy Burkhert, buyer for the
37-store Harmony House chain. “Right
now, she’s still a one-hit wonder. Seme
people will be excited as soon as they
see the record in the stores; others will
want to hear more and might be more
cautious. It's not an instant success, but

she does have a name value already.”

The name for her first album, says
the Brown University comparative lit
major, is a “bad pun” on her band’s
moniker, which comes from the J.D.
Salinger book title. Other meanings
she’s read into the title include the con-
cept and process of making decisions
and changes (a coin toss), as well as her
“carnivalesque image” of a cat chasing
its tail. She initially considered the lat-
ter image for the album cover—then
changed her mind.

As for musical content, Loeb notes
that the album offers a sort of “best of”
variety, including new songs, the
“Stay” single, and material taken from
the so-called “Purple Acoustic Tape,”
which she sold via mail order and at the
many acoustic solo and band shows she
performed long before actor friend
Ethan Hawke brought “Stay” to “Real-
ity Bites” director Ben Stiller.

“One reason why I made the [“Pur-
ple”] tape acoustic was because I felt I
could go back when I got the time and
money and make them better,” she

ROBBEN FORD’S ‘HANDFUL’ IS ALL BLUE THUMB

(Continued from preceding page)

been a bit of a problem for us. Coinci-
dentally, Tommy had come in, and he
was thinking the same way already. So
it was perfect timing.”

Ford notes that the Blue Line—
which also includes bassist Roscoe Beck
and drummer Tom Brechtlein—takes
more of a hard blues stance today than
it did at the beginning, to its commer-
cial benefit.

“We were a lot more fusionesque, so
to speak,” he says. “We were playing
much more jazz-influenced music in the
beginning. It just has kind of funneled
into this very pure blues and R&B kind
of statement. It’s been largely a prod-
uct of my songwiting developing and
finding where my voice was as a song-
writer. This is where it led me. It’s been
a very natural process in that way, and
consequently it’s been attracting a
wider audience.

“The strongest thing in my musical
body is all of these blues influences, and
I feel that my approach to the blues is
very honest, and it’s not just, ‘Let’s do
a blues record, what do you say?’ I hate
that, I hate hearing it, and I'm disap-
pointed with most of the writing. Most

of the people who write blues out there
these days, you can’t really find much
inspiration. I've continually returned to
the sources for my inspiration and, at
the same time I'm emulating them,
made it a point to keep it personal.”

Ford confesses that he was leery at
first when his manager Dal Booth sug-
gested using Kortchmar, himself a gui-
tarist, who recently produced the Fabu-
lous Thunderbirds’ new. album
(Billboard, July 1).

“I didn’t want to get to a place where
I had to argue with somebody about
guitar playing—it’s my record,” Ford
says. “It worried me a little bit that
here would be someone trying to influ-
ence the project in a way that was inap-
propriate. But it turned out to be quite
the opposite. Danny’s main gift to this
record, I would say, was he kept us
from beating anything to death and he
made sure everything was fresh.”

Cawley concurs with Ford’s verdict
on Kortchmar: “I think Danny Kortch-
mar’s production was tremendously
helpful to Robben, musically. Danny
has such a great song sense, and that
really did help Robben to get the songs

says.

Now that “Tails” has been comple-
ted, both Loeb and Geffen look forward
to presenting a fuller picture of an art-
ist and proving that her success did not
come from out of nowhere.

“This record doesn’t sound like a
first record, and it’s going to surprise
people who only know about Lisa from
‘Stay’ and the ‘Stay’ video,” says Bar-
ber, who’s been following Loeb’s career
since seeing her perform solo acoustic
in spring of 1993. “No one would say
that ‘Stay’ is not representative—but
it's only one song, and it’s almost un-
precedented to have a major impres-
sion of an artist with only one song
available to be heard.”

People have really strong opinions
and feelings about her with only this
tiny but amazing piece of information—
but without the whole spectrum ...
When we started making the album, we
felt it was more about Lisa making a
statement about herself as an artist
than capitalizing on what was going on
in the marketplace last year.”

to be produced in a way that makes
them so nicely accessible [to radio].”

Cawley says that the label will re-
lease “On Rugged Road” as the lead
album rock track (for which a video will
be shot) and will service the entire al-
bum to triple-A. The label also plans to
court blues publications extensively.

But Cawley says that the company is
“definitely looking to use the live situa-
tion in a big way ... There is a strong
market with the young crowd available
for him—a lot of 21-year-old males just
love to go to clubs and drink beer and
listen to blues-oriented rock. We cer-
tainly are going to make a big effort to
bring him to that culture.”

A West Coast tour, which will kick off
at L.A'’s House of Blues, is sey to follow
the album’s release.

FOR THE RECORD

Michael Krumper is VP of product
development for Atlantic Records.
His title was incorrect in a story on
Jim Lauderdale in the July 29 issue.

Loeb will commence a U.S. showcase
tour in October, adds Barber, following
a promotional push behind “Tails” in
Europe and Asia.

Like Barber, Loeb understands that
“there’s nothing I can do about people’s
perceptions.” But she hopes that her
success at top 40 won't preclude airplay
at college radio, “where my music’s
fallen in the past” and where Loeb feels
a natural affinity in terms of educa-
tional background, musical influences,
and tastes. But she also sees her top 40
exposure as being “even more grass-
roots than going to college radio” in
that it has helped her reach “people I
never dreamed would listen to me—at
least to one song.”

Loeb’s excited about playing at an
upcoming triple-A trade conference be-
cause the format, she feels, comprises
“audiences that listen.” But she says
she really doesn’t think in terms of for-
mat: “I just play my music and [hope]
people hear it.”

lie had his problems. He was a saloon
singer, a club singer, he was terribly
inhibited, and he had trouble handling
that mega-success thing.”

Just how much trouble he had
became horrifically apparent at the
nationally televised 1975 CMA
Awards ceremony, when Rich—
who already had a reputation for
alcohol abuse—announced John
Denver as entertainer of the year
and then torched the slip of paper
bearing Denver’s name with his
cigarette lighter. Blackburn says,
“His career never really re-
bounded after that.”

Though Margaret Ann briefly
filed for divorce after the incident,
the couple reconciled. Rich quit
drinking, and the hits briefly con-
tinued. But his Epic singles re- ~
mained gaudily overproduced and
sounded increasingly dispirited.
He moved on to United Artists in
1978 and then to Elektra, where he
released an album in 1981. His next
one would not appear for 11 years.

Emery suggests that wise in-
vestments made a recording career
unnecessary: “One smart thing he
did: He had the first franchise for
Wendy’s in Nashville. I heard he
later sold it for $28 million.”

Rich returned for the last time in
1992 with his lone Sire/Warner
Bros./Blue Horizon album, “Pic-
tures And Paintings.” Co-execu-
tive-produced by his longtime Bos-
well, journalist Peter Guralnick,
and A&R man and journalist Joe
McEwen, the record was intimate,
drenched in jazz and blues, and fea-
tured the most piano playing Rich
had cut in the studio in 20 years.

It included his unforgettable
hymn “Feel Like Going Home” and
an ominous version of a demo he
cut for Sun: “Don’t Put No Head-
stone On My Grave.”

In addition to Margaret Ann,
Rich is survived by four children.
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LEONARD COHEN SONGS FOCUS OF A&M TRIBUTE

(Continued from page 1)

portions among his loyal following.

Now A&M has assembled 13 high-
profile artists who have recorded Co-
hen compositions in a variety of styles,
from country to alternative, in what
the label’s senior VP of A&R, David
Anderle, calls “a love fest for
Leonard.”

“Tower Of Song: The Songs Of
Leonard Cohen” is slated for release
Sept. 11 in all markets except the U.S.,
which gets the album Sept. 26. The
project features pop superstars Billy
Joel, Sting, Don Henley, and Elton
John, alongside country legend Willie
Nelson and new-generation star Tr-
isha Yearwood, each of whom brings a
unique style and sensibility to the col-
lection. Others on the album are Bono
of U2, Tori Amos, Aaron Neville, Pe-
ter Gabriel, Jann Arden, Suzanne
Vega, Martin Gore of Depeche Mode,
and the Chieftains (who are paired
with Sting).

Yet, Cohen never séems far from
the project; one can almost see him
watching over each track, gracious
and clad in black, discussing what he
terms “the virtues of the monotone.”

“I'm completely knocked out by the
project,” Cohen says. “I'd be knocked
out by even a much lesser display of
enthusiasm for my work, but this hap-
pens to be singers of stellar quality. 1
was very interested to hear the vari-
ous approaches, and I'm very touched
by them.” .

The project was conceived two
years ago, according to Anderle, exec-
utive producer on the album. Cohen’s
manager, Kelly Lynch, is married to
Steve Lindsey, who was producing
A&M artist Aaron Neville at the time.

Cohen was taken with the work that
Lindsey was doing for Neville.

According to Anderle, Cohen select-
ed and contacted many of the artists
involved. However, Anderle says Co-
hen did not get involved in the day-to-
day recording. “I don’t think it’'s my
place, and I don’t have any motivation
personally to monkey around with that
side of things,” Cohen says.

But Anderle says the artists were
extremely concerned with how Cohen
would feel about what they were do-
ing. “Billy Joel didn’t want to change a
single word,” says Anderle. “When I
wanted to make a change, Henley was
very concerned about how Leonard
would feel . . . Every artist I spoke
with was so concerned with how
Leonard would feel about their song
that he was always present in the clas-
sic Leonard Cohen way, as a hovering
presence.”

A&M is hoping to use the diversity
of the recordings to broaden Cohen’s
fan base, according to Celia
Hirschman, the label’s executive di-
rector of marketing. While no single
will be chosen, the album will be ser-
viced in September to top 40, album
rock, AC, triple-A, country, college,
and alternative radio.

The label will hold “win it before you
buy it” promotions at a number of ra-
dio stations and will supply the record
to all public radio stations to offer as a
premium during fund drives,
Hirschman says.

“Leonard Cohen is a programmer’s
favorite, for sure,” says Jason Parker,
music director at the Boulder, Colo.-
based triple-A consultancy Constan-
tine Consulting. “You put that togeth-

‘WONG FOO’ SOUNDTRACK

(Continued from page 10)

in Atlanta. “Straight audiences who [en-
joy] the movie will also pick it up. We
saw that with our sales of ‘Priscilla.’”

However, Boggs says that there is no
guarantee that “To Wong Foo” will re-
peat the pattern of “Priscilla.”

“There aren’t as many disco classics
on ‘To Wong Foo,’ ” says Boggs. “Some
of the more contemporary dance songs
might appeal to a younger audience,
though.”

MCA will target the gay and lesbian
community through advertising in such
publications as Out, The Advocate, and
Ten Percent, according to Caroline
Debbane, MCA director of marketing.

However, “this will go beyond the
gay market,” says Debbane. “We are
also targeting young females.”

Advertisements for the soundtrack
will appear in such women’s fashion
publications as Cosmopolitan, Vogue,
and Elle.

In addition, MCA will turn to the
dance community for a handful of
events to cross-promote both the
movie and its soundtrack.

The label is also planning to send
posteards and promotional copies of
the soundtrack to 3,000 Conair salons.

Film trailers containing musie from
the soundtrack are running in front of
Universal’s box-office smash “Apollo
13.”

“I hope that people aren’t scared off
by the film content,” says Kathy Nel-
son, MCA senior VP of soundtracks.
“It’s a good-hearted movie, and the
music is strong.”

The LaBelle track, “Turn It Out,”
marks the first time that Patti La-
Belle, Nona Hendryx, and Sarah Dash
have recorded together since 1987’s
“Just The Facts,” which appeared on
the “Dragnet” soundtrack.

MCA is hoping to get LaBelle to
perform the song at the world pre-
miere for the film, which is scheduled
for early September in New York, ac-
cording to Glen Lajeski, the label’s se-
nior VP of artist development.

“Turn It Out” will be the first single
from the album and will go to urban
and rhythm-crossover stations, then
to top 40. However, some program-
mers say it is unclear how receptive
the listening audiences will be to the
act after its eight-year absence.

“It all depends on how good the song
is,” says KPWR Los Angeles music di-
rector Bruce St. James. “Some listen-
ers may not remember LaBelle. The
audience can be really fickle.”

Salt-N-Pepa’s “I Am The Body
Beautiful” will probably have an ac-
companying videoclip, but neither
MCA nor the act’s label, Plateau/Lon-
don, have plans to release the track as
a single at press time, according to La-
jeski.

Another track from the film, Cyndi
Lauper’s “Hey Now (Girls Just Want
To Have Fun)’—a reggae-spiced up-
date of her classic hit—is being re-
leased as a single by Epic. The song is
also available on Lauper’s greatest-hit
album, “Twelve Deadly Cyns ... And
Then Some.”

er with core artists like Bono, Peter
Gabriel, Tori Amos, and Elton John,
and it should make for an interesting
mix . .. With a guy like Cohen, who
everyone loves, and a lineup like this,
you really can’t go wrong.”

A previous tribute album, “I'm Your
Fan,” released in November 1991 on
Atlantic, has sold 47,000 units, accord-
ing to SoundScan. It included tracks
by R.E.M,, Nick Cave, John Cale, Ian
MeCulloeh, the Pixies, House Of Love,
and Lloyd Cole. An earlier tribute to

STING

ARDEN

Cohen, Jennifer Warnes’ “Famous
Blue Raincoat,” was released by Pri-
vate Music in 1986.

Hirschman says fans of those trib-
utes are part of the audience for the
new project. Others will include “those
who have grown up with Cohen since
the '60s” and “those who are inspired
by the artists who are on the record.”

Says Roy Burkhert, musie buyer for

the 37-store Troy, Mich.-based Har-

mony House, “Tributes usually don’t
go smoking up the charts. They’re
worth releasing because you do get
enough sales to make it worthwhile,
but you don’t get any smashes. But on
something like this, if Don Henley or
Billy Joel can interpret one of his
songs, it can be a hit, because Leonard
Cohen is such a great songwriter.”

Cohen, who lives on Mt. Baldie in
California, has recorded for Columbia
throughout his career. His latest al-
bum, 1992’s “The Future,” sold
161,000 copies in the U.S., according to
SoundSecan. The album sold a total of 1
million units worldwide, including
more than 200,000 in his native Cana-
da.

“Tower Of Song” will be distributed
worldwide by Polydor. Cohen has “a
considerably bigger profile interna-
tionally than in the U.S.,” according to
Martin Kierszenbaum, A&M’s inter-
national marketing director. “He does
well in Canada, obviously, the U.K,,
France, and he’s got a good history in
Scandinavia. Those are his strongest
markets, along with Holland, Spain,
and Belgium.”

In Canada, where Kierszenbaum
says Cohen is “almost revered like a
god,” the label is planning an August
launch party in Toronto, where the
artist will be presented with the first
CD pressed.

The international album cover will
differ from the U.S. release, which is a
reproduction of the back cover of Co-
hen’s first album, 1967’s “The Songs
Of Leonard Cohen.”

The international cover looks like a
composer’s notebook, according to
Kierszenbaum. “He’s well-respected
and renowned in Europe for being a
songwriter, and we’re trying to make
it accessible to the wider base he al-
ready enjoys in Europe.”

Kierszenbaum says the label will be
aggressive in targeting listening posts
for in-store play, but most of the mar-
keting will be less traditional. “We'll
look at alternative marketing ideas,

because this is an interesting and
unique project,” he says. Plans include
distributing the album for play in
restaurants, wine bars, and cafes that
have the “Leonard Cohen vibe.”

With its roster of hit artists, the al-
bum is likely to broaden Cohen’s fan
base. “I have hopes that I'll be able to
at last address the American market-
place from a position that is a little
broader than the one I've occupied
with my own work,” says Cohen.
“These are mainstream artists, and it

JOEL VEGA

is my hope that they have presented
these songs in such a way that many
people can hear them for the first time
... That would be a wonderful thing,
because this is my culture and I have a
modest following here.”

While Cohen says he has been
pleased over the years with his career,
“One does dream, one is greedy, one
does hope for penetration into the
mainstream. It might be refreshing.”

To facilitate that penetration, A&M
is employing several marketing tools.
A 12- to 14-minute video has been cre-
ated to familiarize radio and retail with
the project. Featuring interviews with
John, Joel, Vega, and Sting, the video
will be sent via satellite to TV stations
worldwide to familiarize programmers
with the set.

A&M will also give away 120,000
posteards in upscale restaurants, cof-
feehouses, and boutiques. The cards
feature the album art and list all the
artists involved in the project. The
cards will be distributed in Los Ange-
les, New York, San Francisco, Boston,
and Chicago.

In addition, A&M will utilize a “full-
force distribution plan,” says
Hirschman. “There are 60 field reps at
PolyGram [Group Distribution], and
they will be individually marketing
this record as a special project.”

“We’re looking to do TV appear-
ances with Leonard and some key
artists on some of the musie shows,”
says Hirschman, although specifies
were unavailable at press time.

A&M is also planning to target the
country market, which is less familiar
with Cohen’s work. Although
Hirschman says the details haven’t
been worked out yet, tracks that would
appeal to country include Yearwood’s
yearning “Coming Back To You,” Nel-
son’s gentle “Bird On A Wire,”
Neville's mournful “Ain’t No Cure For
Love,” and, possibly, Arden’s pious “If
It Be Your Will.”

“Hopefully, it’s going to make him a
very important songwriter in
Nashville,” says Anderle. “People
down there are going to look at these
tracks and realize this guy’s got some
great songs.” )

The album also features Henley’s
edgy, cynical “Everybody Knows,”
Sting and the Chieftains on a lilting
“Sisters Of Mercy,” Bono with a
haunting, ambient “Hallelujah,” Amos
offering a moving “Famous Blue Rain-
coat,” John’s rocking “I'm Your Man,”

Gabriel’s vaguely sinister “Suzanne,”
Joel’s passionate “Light As The
Breeze,” Vega’s intense “Story Of
Isaae,” and Gore’s solemn “Coming
Back To You.”

“When I began contacting people, it
became obvious to me that this wasn't
one of the typical tribute records,”
says Anderle. “These were people who
had a strong affection for Leonard or
particular songs they’d grown up with
or admired.”

Vega says that she’s been a Cohen
fan since she was 13, and that “Story
Of Isaac” was one of the first of his
songs that she’d heard. “I thought the
song was powerful and interesting and
could be sung from a woman'’s point of
view,” she says.

Vega says tackling a Cohen song
“was kind of daunting. I was wonder-
ing how I should approach it. I went to
Steve Lindsey and asked what was the
intention. Were we trying to make Co-
hen accessible to the mainstream or
make our own art projects? He was
rather cryptie and said, ‘Follow your
heart.’ I thought I'd go back to early
Cohen records and do it as he would
have. We did it on a nylon-string gui-
tar. I'd intended to do it in the style
and spirit of his earlier songs.”

Cohen had requested that Vega cov-
er “Suzanne,” but she balked at the
thought. “I thought it was strange for
me to sing a love song to a woman
whose name is Suzanne.”

While Vega was reluctant_to record
a love song to herself, each track on
the project is clearly a paean to Cohen.
As author Tom Robbins says in the al-
bum’s liner notes, “L. Cohen is holding
court in the lobby of the whirlwind,
and . .. giants have gathered to pay
him homage. To him—and to us—they
bring the offerings they have ham-
mered from his iron, his lead, his ni-
trogen, his gold.”

Assistance in preparing this story
was provided by Phyllis Stark.

Poet Wins Suit;
To Get Royalties
From UB40 Hit

LONDON—An amateur poet is to
receive royalties from UB40’s No. 1
U.K. hit “Don’t Break My Heart,”
after a judge decided its lyrics were
based on her work.

Debbie Banks sued the band and
its company, Fernscan Ltd., after
claiming that the song used a poem
she had given to former band mem-
ber Javid Khan. Following a hear-
ing, High Court judge Mr. Justice
Harman accepted her claim and
awarded her royalties from the
recording. The sum she will receive
is still to be assessed, but it is esti-
mated to be several thousands of
pounds.

During the hearing, singer and
songwriter Ali Campbell said that
he had received no indication from
Khan that the work he presented to
the band had not been written by
him. The judge accepted that evi-
dence and described Campbell as
“an impressive witness.”

ROGER PEARSON
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u o g titles by new and developing artists, defined as those who have never appeared in the
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¥ g Y| x| ARTIST TITLE () Albums with the greatest sales gains. © 1995, Billboard/BPI Communications and SoundScan, Inc
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©7 19 2 | THE JAZZMASTERS Jvc 2049 (10,9816 98) THE JAZZMASTERS I 28 | 28 2 | THE MOFFATTS POLYDOR NASHVILLE 527373 (9.98/13.98) THE MOFFATTS
15 | 2 | JEFF CARSON curs 77744 (10.98/15.98) JEFF CARSON 29 | 29 | 7 | CATHERINE WHEEL mercury 526850 (10.98 Ev15.98) HAPPY DAYS
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-m L J DEDIE e e G123 20 31 36 20 BROTHA LYNCH HUNG BLACK MARKET 53967*/PRIORITY (10.98/17.98¢  SEASON OF DA SICCNESS
11 9 9 DAVID LEE MURPHY McA 11044 (10.98/15.98) OUT WITH A BANG
32 |3 28 | GILLETTE $.0.5. 11102/200 (11.98/15.98) ON THE ATTACK
(12) 13 | 3 | BROTHER CANE virai 4054 (10.98/15.98) SEEDS
33 23 4 NUTTIN’ NYCE POCKET TOWN 41525/JIVE (10.98/15.98) DOWN 4 WHATEVA'
(13) 16 | 3 | BRYAN WHITE asvium 616122 9.98/15.98) BRYAN WHITE TERTRRT
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14 6 6 NICKI FRENCH CRITIQUE 15436 (10.98/15.98) SECRETS LAV B27aTRe o
TH
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POP/PUNK PRINCESSES:
After a massive setup cam-
paign, including exposure via
the “Mighty Morphin Power
Rangers” movie and sound-
track, England’s Shampoo is fi-
nally making its full-length U.S.
debut on Tuesday (1) with “We
Are Shampoo” on L.R.S.
Already, “We Are Shampoo”
has sold 1.2 million copies
worldwide, according to LLR.S.
In Japan alone, it has sold more

Toenut Jams. Atlanta’s
Toenut is on a Southeast
tour that includes an album
release party Friday (4) at
Clyde’s in Columbia, S.C.
Its debut, “Information,”
was released on

MuteAmerica Aug. 25.
“Mouthful Of Pennies” is
garnering loads of college
radio airplay.

than 860,000 units (Billboard,
July 8).

“Trouble,” the first single
from the Atlantic soundtrack
and the bratty pop/punk duo’s
I.R.S. debut, reached No. 11 on
the Hits Of The U.K. singles
chart in September 1994.

1.R.S. is hoping to have simi-
lar success here for the self-pro-
claimed pop/punk princesses.

“The ‘Power Rangers’ only
represents one element of the
setup,” says Paul Orescan, VP

WEEKLY

OVERAGE

of marketing and creative serv-
ices at I.R.S. “It wasn’t the
main focus, but an added oppor-
tunity for exposure.”

The label initially focused on
press and retail 14 weeks before
the album’s release date. Early
reviews ran in Details, Detour,
and Spin. For retailers, Cema
ran a “coming soon” announce-
ment in its solicitation book at
the same time WEA solicited
the “Power Rangers” sound-
track.

“We wanted to make sure
people knew this
wasn’t just a ‘Power

Rangers’  kiddie &l
band,” says Ores-
can.

HOT

R &

PROSPECTS

FOR

U P R

THE

HEATSEEKERS

Power Trio. Tuesday (1)
marks the Gai Saber/l.R.S.
debut from jazz supergroup
the Rite Of Strings (Stanley
Clarke, bass; Al Di Meola,
guitar; and Jean-Luc Ponty,
violin). The trio will tour
throughout August and
September. Appearances on
“The Today Show" weekend
edition and BET's “Jazz
Central” will air in August.

REGICONAL HEATS

MOUNTAIN
Petfect Shonger, You Have The Righl To Remain Silenl A

EEKERS #1 '35

Orescan says the
jury is still out on
whether modern

I rock radio or MTV

will support Sham-

poo. So far, top 40

and  alternative-

leaning top 40 sta-

tions, including

WHYT Detroit, [
have given “Trou-
ble” the quickest
and warmest recep-
tion.

The label is hop-
ing to win fans over
by placing the album in various
listening posts at major chains
in August. In September, a pro-
motion tying in 100 Wet Seal
clothing stores and 200 Music-
land outlets will target female
teens. Wet Seal customers will
receive coupons for the album
at Musicland, and Musicland
customers will receive Wet Seal
coupons. Additionally, 15,000
cassette singles of “Trouble”
will be given away at Wet Seal
stores.

In addition, I.R.S. created a
video reel of “Trouble” and

Ml NORTHEAST
| |_ Buffalo Tom, Sleepy Eyed

HE

DOING IT RIGHT: When
Bill Pfordresher, Zoo’s VP of
promotion, first heard Max-
A-Million in the Chicago stu-
dios of 20 Fingers (Gillette,
Roula), he says he “freaked”
and “begged” Zoo president
Lou Maglia to sign the male/
female trio.

“I thought [the first single
‘Fat Boy’ on S.0.S. Records]
would be a smash,” says Pfor-
dresher. “By the time we got
this band, they were already
huge all over
Texas at CHR
and crossover
stations like

EAST NORTH CENTRAL
Hum, You'd Prefer An Asﬂonaui

fﬂ

\

PACIFIC
MoKenStef, _A_zz 774

-y = '.Ir

WEST NORTH CENTRAL
Perfect Stronger. You Have The Right To Remain Sitent | ||

\\f“ /

(R S |

MIDDLE ATLANTIC
Buju Banton, Til Shiloh

SOUTH ATLANTIC
BUJU Bcnton Trl Shiloh

KZFM Corpus
Christi and
KBFM Edin-
burg.”

Zoo entered
into a deal with
indie S.0.S., and
the two labels
will jointly re-
lease the hip-

N (7

SOUTH CENTRAL
_Perfect Stianger, You Have The RightTo Remain Silent |

T HE

REGIONAL

ROUNDU

Rotating top-10 lists of best-selling tities by new & developing artists.

WEST NORTH CENTRAL
Perfect Stranger, You Have The Right To..
Hum, You'd Prefer An Astronaut
Bryan White, Bryan White
David Lee Murphy, Out With A Bang
Jeft Carson, Jeff Carson
Nicki French, Secrets
Fugazi, Red Medicine
Tripping Daisy. | Am An Elastic Firecracker
4 Runner, 4 Runner
Rhett Akins, A Thousand Memories

DUVWEINOUVAWN-

—

MIDDLE ATLANTIC
Buju Banton, 'Til Shiloh
Los Hermanos Rosario, L.os Duenos Del...
Marc Anthony, Todo A Su Tiempo
Toadies, Rubberneck
Corona, Rhythm Of The Night
Buffalo Tom, Steepy Eyed
Hum, You'd Prefer An Astronaut
Diana King, Tougher Than Love
Nicki French, Secrets
The Jazzmasters, The Jazzmasters (I

CRENINHWN-

—

Shampoo’s other two interna-
tional singles, “Delicious” and
“Viva La Megababes,” in an ef-
fort to land in-store play at re-
tail outlets.

“Delicious” reached No. 21 on
Hits Of The U.K. in March,
while “Viva La Megababes” hit
No. 27 on that chart in
November 1994.

hop/dancehall
group’s debut,
“Take Your
Time,” on Tues-
day (1). Zoo will
cherry-pick
from the S.0.S.
roster for future releases.

“Fat Boy” hit No. 31 on Hot
Dance Music/Maxi-Singles
Sales, No. 47 on Hot Dance/
Club Play, and No. 69 on Hot
100 Singles. Meanwhile, the
second single, a cover of the
S.0.S. Band’s “Take Your
Time (Do It Right),” climbs to
No. 70 on Hot 100 Singles this
week.

The trio is in the midst of
doing track dates, paid gigs,
and as many radio interviews
as possible. On Sept. 15, it will
tape “The E.G. Weston

N o

CARRIE BORZILLO

Show” at the Hollywood Pal-
ladium, to be syndicated on
TV this fall. The show fea-
tures the Barrio Boyzz and
an as-yet-undetermined act.

TIDBITS: Check out
Rounder’s the Delevantes
Tuesday (1) on “Late Night
With Conan O’Brien” ... Ani
DiFranco’s “Not A Pretty
Girl” on Righteous Babe Rec-
ords moves 24-3 in the North-

Weirdos. “Weird Out,” the
first single from
Dandelion’s new
Ruffhouse/Columbia
album, “Dyslexicon,” bows
at No. 30 this week on the
Modern Rock Tracks chart.
Starting Monday (31), MTV
will air the video for the
song. “Dyslexicon” is due
Tuesday (1). The
Philadelphia-bred band is
on an East Coast tour.

east Regional Roundup this
week ... EMI's Tea Party is
in the midst of playing some
dates with Keanu Reeves’
band, Dogstar, including a
Tuesday (1) show at the Para-
dise in Boston.

FOR THE RECORD: Due
to an editing mishap, the
name of Minty Fresh’s the
Legendary Jim Ruiz Group,
was incorrect here last week.
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Billboard

FOR WEEK ENDING AUGUST 5, 1995

Compiled from a national sample of airplay supplied by Broadcast Data Systems Radio Track service. 85 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron nstener data. This data is used in the Hot R&B Singles chart.
b 4 =
%] = @
2| | 5| TITLE o|p |3 | TITLE
Z | = | = | ARTIST (LABEU/DISTRIBUTING LABEL) & | 5| = | ARTIST (LABEUDISTRIBUTING LABEL)
* & NO.1 % (3D 54 | 2 | SYEARHILL
WATERFALLS AFFECTION
1 | 18 | 1ic LArACErARISTA) 3 wks at No. . _42 7 | JODY WATLEY (AVITONE/BELLMARK)
HE'S MINE MY UP AND DOWN
@ 411 MOKENSTEF {OUTBURST/RAL/ISLAND) 47| 6 ADINA HOWARD (MECCA DONEASTWEST/EEG)
ONE MORE CHANCE BE ENCOURAGED
3129 THE NOTORIOUS B.1.G. (BAD BOY/ARISTA) 55| 5 | WiLLIAM BECTON & FRIENDS {INTERSOUND)
DON'T TAKE IT PERSONAL Joy
413116 MONICA (ROWDY/ARISTA) 23| 8 BLACKSTREET (INTERSCOPE)
BEST FRIEND FROGGY STYLE
51619 BRANDY (ATLANTIC) 43136 1 15| NOrin wvee (POCKETOWN/JIVE)
SOMEONE TO LOVE PULL UP TO THE BUMPER
65|17 JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) 516 PATRA (550 MUSIC)
CAN'T YOU SEE MIND BLOWIN’
R TOTAL FEAT THE NOTORIOUS B.L.G. (TOMMY BOY) _45__43 10 SMOOTH (T.N.T/JIVE}
YOU USED TO LOVE ME TELL ME
99 FAITH (BAD BOY/ARISTA) 73| 2 | GROGVE THEORY (EPIC}
‘TIL YOU DO ME RIGHT SHY GUY
()12 8 AFTER 7 (VIRGIN) 41| 4919 DIANA KING (WORK/COLUMBIA)
BROWN SUGAR FIRE
_11 10 D'ANGELO (EMI) N 4814115 SUBWAY (BIV 10/MOTOWN)
BOOMBASTIC | CAN'T TELL YOU WHY
) SHAGGY (VI@N) 49|50 4 BROWNSTONE (MJJ/EPIC}
YOU ARE NOT ALONE SOMETHIN' 4 DA HONEYZ
1715 MICHAEL JACKSON (EPIC) 8|2 MONTELL JORDAN (PMP/RAL/ISLAND)
WATER RUNS DRY MY LIFE
138 |24 BOYZ Il MEN (MOTOWN) SL| 44134 | RV 1 BLicE (UPTOWN/MCA)
FREEK ‘N YOU CURIOSITY
16|12 JODEC) (UPTOWN/MCA) 5|2 AARON HALL (SILAS/MCA}
FEELS SO GOOD THE MANY WAYS
15149 XSCAPE (SO SO DEF/COLUMBIA) @ 69 4 USHER (LAFACE/ARISTA}
16113 | 12 | | WANNA LOVE LIKE THAT 5450|2017 BEEN YOU
© | TONY THOMPSON (GIANT/WARNER BROS.) ANITA BAKER (ELEKTRA/EEG)
17(15|17 EVERY LITTLE THING i DO 55|53 4 THERE IT IS
SOUL FOR REAL (UPTOWN/MCA) BARRY WHITE (A&M/PERSPECTIVE)
CRAZY LOVE LOVE AMBITION (CALL ON ME)
1825 BRIAN MCKNIGHT (MERCURY) 56| % | 4 JASON WEAVER (MOTOWN)
19 25| 9 WE MUST BE IN LOVE 57140 18 GIVEIT 2 YOU
PURE SOUL (STEP SUN/INTERSCOPE) DA BRAT (SO SO DEF/WORK/COLUMBIA}
1 ST OF THA MONTH | WILL SURVIVE
24| 5 | GONE THUGS N HARMONY (RUTHLESSRELATMTY) 98 | 57 { 15| crianTAY SAVAGE (RCA)
GRAPEVYNE SENTIMENTAL
a7 BROWNSTONE (MJJ/EPIC) —| 1| BEBORAH COX (ARISTA}
I'LL BE THERE.../YOU'RE ALL FOE LIFE
2212019 METHOD MAN/M.J. BLIGE (DEF JAM/RAL) 6515 MACK 10 (PRIORITY)
| LIKE LISTEN ME TIC (WOYOl)
3192 KUT KLOSE (KEIAVELEKTRAEEG) 61160| 4 | KAMOZE (EASTWEST/EEG)
YOU BRING ME JOY COME ON HOME
w2 MARY J. BUGE (UPTOWN/MCA) 621 4| 1 WHISPERS (CAPITOL)
THIS IS HOW WE DO IT LOVE DON'T LOVE NOBODY
25232 MONTELL JORDAN (PMP/RAL/ISLAND) 645 PHIL PERRY (BLUE THUMB/GRP/MCA)
SO MANY TEARS YOU CAN'T RUN
2611013 PAC (INTERSCOPE) —[! VANESSA WILLIAMS (WING/MERCURY)
1GOT 50N IT HEAVEN
(@) 32] 6 LUNIZ (NOQ TRYBE) —| 1 | solo (PerspecTive)
FEEL ME FLOW | LIKE IT (| WANNA BE WHERE YOU ARE)
30| 10| NAUGHTY BY NATURE (TOMMY BOY) 86 61| 5 | Granp pUBA (ELEKTRAVEEG)
ON THE DOWN LOwW | CAN LOVE YOU LIKE THAT
315 BRIAN MCKNIGHT (MERCURY) 2|4 ALL-4-ONE (BLITZZ/ATLANTIC)
SPRINKLE ME LOVELY THANG
|7 E-40 (SICK WD ITAIVE) 68166 | 2 | curkiose (KEINELEKTRAVEEG)
PLAYER'S ANTHEM VIBIN’
4813 JUNIOR MAF. A (UNDEAYBIG BEAT/ATLANTIC) (69 | 1 BOYZ Il MEN (MOTOWN)
323527 FREAK LIKE ME 70|67 11 THE |.N.C. RIDE
ADINA HOWARD (MECCA DONEASTWEST/EEG) MASTA ACE INC. (DELICIOUS VINYL/CAPITOL)
EMOTIONS TOMORROW ROBINS WILL SING
3331120 Srown (LUKE) 11170} 7 | STEViE wONDER (MOTOWN)
TONIGHT'S THE NIGHT FEEL THE FUNK
410 BLACKSTREET (INTERSCOPE) | ! IMMATURE (MCA)
35| 27 | 27 | ASK OF YOU 73|68 | 8 | 'M WHAT YOU NEED
RAPHAEL SAADIQ {EPIC SOUNDTRAX/550 MUSIC) CHANTE MOORE (SILAS/MCA)
NEVER GONNA LET YOU GO WARM SUMMER DAZE
36| 28| 12| nNa MOORE (STREET LIFE/SCOTTI BROS.) —| 1 | WBE ustAND)
REAM SO IN LOVE WITH YOU
_37 2910 MICHAEL JACKSON & JANET JACKSON {EPIC) 15|71 9 U.N.V. (MAVERICK/WARNER BROS.)
(:) Records with the greatest airplay gains. © 1995 Billboard/BPI Communications.
1l—1]1 FOR YOUR LOVE 140913
STEVIE WONDER (MOTOWN} 2 PAC (INTERSCOPE)
9 sl 1 THINK OF YOU 15|13 3 BIG POPPA
USHER (LAFACE/ARISTA} THE NOTORIOUS B.1.G. (BAD BOY/ARISTA)
31 1|6 |IFYOULOVEME 16| 15| 2 | WHEN U CRY I CRY
BROWNSTONE (MJJ/EPIC} JESSE (UNDERWORLD/CAPITOL)
4| 3| 4 | CANDY RAIN 17| 12| 14 | ON BENDED KNEE
SOUL FOR REAL (UPTOWN/MCA) BOYZ 1| MEN (MOTOWN}
BABY BE HAPPY
512|3 BRANDY (ATLANTIC) 18114119 MARY ). BLIGE (UPTOWN/MCA)
6| 4|4 | COMEON 19 | 21 | 25 | VLL MAKE LOVE TO YOU
BARRY WHITE (A&M/PERSPECTIVE} BOYZ il MEN (MOTOWN)
7| 5| 3 | RED LIGHT SPECIAL 20 1 | GOING IN CIRCLES
TLC (LAFACE/ARISTA) LUTHER VANDROSS (LV/EPIC)
| WANNA BE DOWN WHEN CAN 1 SEE YOU
81 7111 granpy (ATLANTIC) 24|17 34 BABYFACE (EPIC)
g | 11| 10 | BEFORE | LET YOU GO 22| 16| 9 | THIS LIL' GAME WE PLAY
BLACKSTREET (INTERSCOPE) SUBWAY (BIV 10/MOTOWN)
10| 10 | 16 | PRACTICE WHAT YOU PREACH 23| 19| 4 | ANSWERING SERVICE
BARRY WHITE (A&M/PERSPECTIVE) GERALD LEVERT (EASTWEST/EEG)
CREEP NEXT TIME
6|9 TLC (LAFACE/ARISTA) xu 1 GLADYS KNIGHT (MCA)
12| — | 1 | KEEP THEIR HEADS RINGIN’ 25| 18 | 22 | HERE COMES THE HOTSTEPPER
DR. DRE (PRIOR(TY) INI KAMOZE (COLUMBIA)
13| 8 | 7 | | APOLOGIZE Recurrents are titles which have appeared on the Hot R&B
ANITA BAKER (ELEKTRA/EEG) Singles chart for 20 weeks and have dropped below the top 50.
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69
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38
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33

92

29

12

34

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

AFFECTION (A Diva, BMI/Rightsong,
ASCAP/Binocular, ASCAP)

ALL GLOCKS DOWN (Warner-Tameriane, BMI/Stoien
Souls, ASCAP/Shades Of Brooklyn, ASCAP/Target
Practice, ASCAP/Misam, ASCAP) WBM

ALL OUT OF LOVE (BB&E, ASCAP)

ASK DF YOU (FROM HIGHER LEARNING) (PolyGram Int],
ASCAP/Tory Tani Tone, ASCAP/Besctwood, BMY Toshiba-EML BM) HL
BE ENCOURAGED (Red Rewmar, SESAC)

BEST FRIEND (Human Rhythm, BMI)

BOOMBASTIC (LivingSting, ASCAP/Malaco, BMI) HL
BROWN SUGAR (Ah-choo, ASCAP/12:00 AM, ASCAP/
PolyGram Int'l, ASCAP/Jazz Merchant, ASCAP) HL

CAN'T YOU SEE (FROM NEW JERSEY DRIVE) (Eveile,
ASCAP/WB, ASCAP/South Of Soul, ASCAP/12 AM,
ASCAP/Late Hours, ASCAP/Big Herb's, BMI/EMI
Blackwood, BMi/janice Combs, BMI) WBM/HL
CHAMPION (Songs Of PolyGram, BMi/Germaine,
BMI/Eppic, SOCAN)

COLORS OF THE WIND (FROM POCAHONTAS)
{Wonderland, BMI/Walt Disney, ASCAP) HL

COME ON HOME (Ensign, BMI/Lane Brane,
BMI/Famous, ASCAP/Suga Wuga, BMI/Plaything,
BMI/Whisperdex, BMi/Yours, Mine & Ours, ASCAP)
CRAZY LOVE (FROM }ASON'S LYRIC) (Warner Bros
ASCAP/Catedonian, ASCAP) WBM
CRIMINOLOGY/GLACIERS OF ICE (Ramecca,
BMI/Wu-Tang. BM|/Careers-BMG, BMI/Mellow Smoke,
BMI/Memory Lane, BMI) HL

DON'T TAKE IT PERSONAL {(JUST ONE OF DEM DAYS)
(DAR P, ASCAP/Afro Dredite, BMI/Nu Rhythm And Life.
BMUEMI Agril, ASCAP/Full Keel, ASCAP/Deep Technology,
ASCAP/Det fam, ASCAPALL Cao! J, ASCAP) HL/WBM
EMOTIONS (Bishstick, BMI/Pac Jam, BMI) WBM
EVERY LITTLE THING | DO (EM April, ASCAP/Soul On Soul.
ASCAP/WB, ASCAP/Evelle, ASCAP/Jelly's Jams, ASCAP/Jumping
Bean, BMVTaking Care Of Business, BMI) HLAWBM

FEEL ME FLOW (Naughty, ASCAP/WB,
ASCAP/Rhinelander, ASCAP) WBM

FEELS SO GOOD (So So Det, ASCAP/EMI April,
ASCAP/AIr Control, ASCAP} HL

FIRE (Dinky B, ASCAP/BMD. ASCAP)

FOE LIFE (Real An Ruff, ASCAP/Gangsta Boogie,
ASCAP/WB, ASCAP) WBM

FREAK LIKE ME (Hanes, Hill And Valentine,
ASCAP/Rubber Band, BMt/PolyGram Int'l, BMI)
FREAK ME BABY (Puttsburg, BMVUsma, BMIHey Skimo, BMI)
FREEK'N YOU (EMI April, ASCAP/DeSwing Mob, ASCAP) HL
FROGGY STYLE (Taking Care Of Business. BMI)
FROM THE FOOL (Famous, BMi/Suga Wuga. BMI/Tunes
On The Verge Of Insanity, ASCAP/Ensign, ASCAP/Lane
Brane, BMI/PolyGram Int'l, ASCAP/Toe Knee Hangs, ASCAP)
GIVE IT 2 YOU (So So Def, ASCAP/EMI April,
ASCAP/My World, ASCAP) HL

GRAPEVYNE (Brown Girl, ASCAP/Night Rainbow,
ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/WB, ASCAP) WBM/HL

HEAVEN (EM! April, ASCAP/Flyte Tyme, ASCAP/New
Perspective, ASCAP)

HE'S MINE (Ma'Phil, ASCAP/Ma Ken, ASCAP/AIl Init,
ASCAP/Saja, BMI/Songs Of Lastrada, BMi/Rubber
Band, BM1) WBM/HL

HEY ALRIGHT (Naughty, ASCAP/Warner Chappell,
ASCAP/F.C.D., ASCAP)

HEY LOOKAWAY (FeCat, BMI/Money [n The Bank,
BMI/EMI Blackwood, BMI/360, ASCAP)

HOW DEEP IS YOUR LOVE (Gibb Brothers.
BMI/Careers-BMG. BMI) HL

HUMAN NATURE (WB, ASCAP/Webo Girl.
ASCAP/Stone Jam, ASCAP/Frozen Soap.
ASCAP/Wizeman, ASCAP/EMI April, ASCAP) HL/WBM
| CAN LOVE YOU UIKE THAT (Diamond Cuts, BMI/
Wonderland, BMI/Criterion, ASCAP/Second Wave, ASCAP/Full
Keel, ASCAP/Friends And Angels, ASCAP) HL/AWBM

1 CAN'T TELL YOU WHY (Jeddrah, ASCAP/Cass
County, ASCAP/Red Cloud, ASCAP) WBM

1'D RATHER BE ALONE (Warner-Tamerlane
BMI/Kings Kid, BMI/Flyte Tyme, ASCAP/New
Perspective, ASCAP/EMI April, ASCAP) WBM

1 GOT 5 ON IT (Stackola, BMI/True Science,
ASCAP/Triple Gold, BMI/)ay King Iv. BMI/Songs Of All
Nations, BMI/Warner-Tamerlane, BMI/0/B/0 Itself,
BMt/Second Decade, BMI) WBM

| LIKE IT (1 WANNA BE WHERE YOU ARE) (Def Jam,
ASCAP/12 A, BMI/Kakataka, BMI)

1 LIKE (Irving, BMI/Nu Soul, BMI/Short Dolls, BMI) wBM
"LL BE THERE FOR YOU/YOU'RE ALL | NEED TO
GET BY (Careers-BMG, BMI/Wu-Tang, BMI/Jobete,
ASCAP/Ramecca, BMI) HL/WBM

I'M GOIN' DOWN (Duchess, BMI) HL

I'M WHAT YOU NEED (irving, BMI/Nu Sout, BMI) WBM
THE I.N.C. RIDE (DAMASTA, ASCAP/Varry White,
ASCAP/|za, BMI/PotyGram Int'l, ASCAP)

IT'S BEEN YOU (Whole Nine Yards, ASCAP/Awd One, ASCAP/
Unobsky, BMIMusic Corp. Of America, BMI/O'Hara, BMI)

1 WANNA LOVE LiKE THAT (Ecaf, BMI/Sony Songs.
BMI/Zomba, ASCAP/Donril, ASCAP) HL/WBM

| WISH (Drange Bear, BMI)

JOY (Donnt. ASCAP/Zomba, ASCAP/T Lucas, ASCAP/Mr Peanut
Butter, ASCAP/Myac, BM/Wamer-Tamertane, BMI} WBM
LIFESTYLES OF THE RICH AND SHAMELESS (EMI
April, ASCAP/Bee Mo Easy, ASCAP/Lost Boyz, BMI) HL
LISTEN ME TIC (WOY01) (Irving, BMI/Rondor,
BMI/Longitude, BMI) WBM

LIVE 1! (FROM THE SHOW!) (Rehtsong, BMICopyright Control)
LOVE AMBITION (CALL ON ME) (Human Rhythm, BMI)
LOVE DON'T LOVE NOBODY (Wamer-Tamertane, BMi) WBM
LOVE TODAY (Chrysatis, ASCAP/Kharatroy,
ASCAP/B.Black, ASCAP) WBM

THE MANY WAYS (WB, ASCAP/Stone Jam, ASCAP/Ness,
Nitty & Capone, ASCAP/AL-Q-Dev, ASCAP) WBM

MIND BLOWING (Vertical City, BMI/PMA, BMI}

MIND BLOWIN' (Zomba, ASCAP/Fe-Mac. ASCAP/Art
& Rhythm, ASCAP/Afrhythmusic, ASCAP/EMI April,
ASCAP/Bovina, ASCAP) WBM/HL

MVP (Big L, ASCAP/Technician, ASCAP/Jobete, ASCAP)
MY UP AND DOWN (Chile, ASCAPMaximum Strength,
ASCAP/Too Siow U Blow, ASCAP/Stankey Chank, ASCAP)
NEVA GO BACK (Promuse, BMI/Special Ed,
BMI/Howie Tee, BMI)

NEVER GONNA LET YOU GO (My Jonathan, BMUneva. BMI)
ONE MORE CHANCE/THE WHAT (Big Poppa, ASCAP/lustin,
ASCAP/EMI April, ASCAP/Jobete, ASCAP) HL/WBM

ON THE DOWN LOW (Cancelled Lunch.
ASCAP/PolyGram Int'l, ASCAP)

PLAYER'S ANTHEM (Undeas. ASCAP/Clark's True Funk,
BMI/EMI April, ASCAP/Justin, ASCAP/Big Poppa, ASCAP)
PULL UP TO THE BUMPER (Songs Of PolyGran:, BMUbat.
BMU/Grace Jones, ASCAP/PotyGram Int'l, ASCAP/Chenan, ASCAP)
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Hot R&B Singles Sales.

Compited from a national sub-sampte of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.

SoundScan®
i
gl8|2 glE|s

z|2|e R

@15 | 8| TITLE 2| 5|2 | TITLE

Z | 3| 2 | ARTIST (LABEU/DISTRIBUTING LABEL) Z | 3| & | ARTIST (LABEUDISTRIBUTING LABEL)

R -
HEAVEN
* & NO.1 » & — | 1 | soo (PerspecTive)
ONE MORE CHANCE/THE WHAT SHIMMY SHIMMY YA
L1 1|7 | Tiig RoTorioUS BIG. (BAD B0v7 whs atho. 1| |39 | 36| 9 | ST MY SE Y Y raveee)
BOOMBASTIC | CAN'T TELL YOU WHY
2113 SHAGGY (VIRGIN) 6214 BROWNSTONE (MJJ/EPICY
FREEK'N YOU SHY GUY
3 3 9 JODEC) (UPTOWN/MCA) 413816 DIANA KING (WORK/COLUMBIA)
PLAYER'S ANTHEM BE ENCOURAGED
4 4 3 JUNIOR M.AF.| A (UNDEAS/BIG BEAT/ATLANTIC) 60| 2 WILLIAM BECTON (INTERSOUND.
HE'S MINE WATER RUNS DRY
@ 5 9 MOKENSTEF (OUTBURST/RAL/ISLAND) 43)32]14 BOYZ (| MEN (MOTOWN)
DON'T TAKE IT PERSONAL ALL GLOCKS DOWN
6 6115 MONICA (ROWDY/ARISTA) 8|12 HEATHER B. (PENDULUM/EMI}
IGOTS5ON IT THE i.N.C. RIDE
8 9 LUNIZ (NOO TRYBE) | 453516 MASTA ACE INC. (DELICIOUS VINYL/CAPITOL)
SUGAR HILL THE MANY WAYS
165 AZ (EMI) 97 USHER (LAFACE/ARISTA}
YOU USED TO LOVE ME MY UP & DOWN
@ 1216 FAITH (BAD BOY/ARISTA) aT| 4|4 ADINA HOWARD (MECCA DONEASTWEST/EEG)
WATERFALLS EMOTIONS
0|7 9 TLC (LAFACE/ARISTA) 48143118 H-TOWN {LUKE}
BROWN SUGAR LIVE
@ 9 |10 D'ANGELO (EMI) 1 ONYX (RAL/ISLAND}
FEELS SO GOOD FREAK LIKE ME
107 XSCAPE (SO SO DEF/COLUMBIA) 53912 ADINA HOWARD (MECCA DONEASTWEST/EEG)
I'LL BE THERE.../YOU'RE ALL I... ON THE DOWN LOW
B METHOD MAN/M.J. BLIGE (DEF JAM/RAL) 1 BRIAN MCKNIGHT (MERCURY)
141419 FEEL ME FLOW 52044 9 NEVER GONNA LET YOU GO
NAUGHTY BY NATURE {TOMMY BOY) TINA MOORE (STREET LIFE/SCOTTI BROS.)
151314 SOMEONE TO LOVE 53|37 |21 KEEP THEIR HEADS RINGIN’
JON B. FEAT. BABYFACE (YAB YUM/550 MUSIC) DR. DRE {PRIORITY}
CRIMINOLOGY/GLACIERS OF ICE SURVIVAL OF THE FITTEST
16]15] 4 RAEKWON (LOUD/RCA} 08 MOBB DEEP (LOUD/RCA) -
170177 SPRINKLE ME 1551|4514 LIFESTYLES OF THE RICH & SHAMELESS
E-40 (SICK WID’ IT/JIVE) LOST BOYZ (UPTOWN/MCA)
‘TIL YOU DO ME RIGHT HOwW DEEP IS YOUR LOVE
205 AFTER 7 (VIRGIN) 56) 51| 4 PORTRAIT (CAPITOL)
SO MANY TEARS GIVEIT 2 YOU
19019] 6 2 PAC (INTERSCOPE) 5714618 DA BRAT (50 SO DEF/WORK/COLUMBIA)
SCREAM WHO'S THE BIGGEST
20(18]8 MICHAEL JACKSON & JANET JACKSON (EPIC) 5% | 3 BUSHWICK BILL {RAP-A-LOT/NOO TRYBE)
EVERY LITTLE THING | DO MVP
2|21} 13 SOQUL FOR REAL (UPTOWN/MCA) —|! BIG L (COLUMBIA)
BEST FRIEND SO IN LOVE WITH YOU
2|23\10 BRANDY (ATLANTIC) 60589 U.N.V. (MAVERICK/WARNER BROS.)
FREAK ME BABY LOVE DON'T LOVE NOBODY
24118 DIS 'N' DAT (EPIC STREET/EPIC) 6313 PHIL FERRY (BLUE THUMB/GRP/MCA)
AFFECTION PUT YOUR BODY WHERE YOUR MOUTH IS
3314 JODY WATLEY (AVITONE/BELLMARK) 6259 SEAN LEVERT (ATLANTIC)
FOE LIFE WHATZ UP, WHATZ UP
Bl MACK 10 (PRIORITY) l PLAYA PONCHO FEAT. L.A. SNO (SO SO DEF)
CAN'T YOU SEE DEAR MAMA
262218 TOTAL FEAT THE NOTORIOUS B.L.G. (TOMMY BOY) 6454 | 22 2 PAC (INTERSCOPE)
271211 | WANNA LOVE LIKE THAT 65|52 |29 BIG POPPA
TONY THOMPSON LGIANT/WARNER BROS.) THE NOTORIOUS B.| G. {BAD BOY/ARISTA)
g WE MUST BE IN LOVE CHAMPION
318 PURE SOUL (STEP SUN/INTERSCOPE) 6653 | 6 BUJU BANTON (LOOSE CANNON)
| WISH NEVA GO BACK
019 SKEE-LO (SUNSHINE/SCOTTI BROS.) 67599 SPECIAL ED (PROFILE}
CRAZY LOVE HEY LOOKAWAY
27|19 BRIAN MCKNIGHT (MERCURY) 6816115 QUESTIONMARK ASYLUM (KAPER/RCA}
| LIKE HEY ALRIGHT
31125 | 24 KUT KLOSE (KEIAELEKTRA/EEG) 69575 ROTTIN RAZKALS(I_LLTOWN/MOTOWN)
1 PULL UP TO THE BUMPER 11 SUMMERTIME IN THE LBC
PATRA (550 MUSIC) THE DOVE SHACK (G FUNK/RAL/ISLAND)
MIND BLOWIN' GRAPEVYNE
33)28]9 SMOOTH (T.N.T/JVE) 17015 BROWNSTONE {(MJJ/EPIC)
7 | 1 CAN LOVE YOU LIKE THAT I'D RATHER BE ALONE
a7 ALL-4-ONE (BLITZZ/ATLANTIC) 12|69 12 KARYN WHITE (WARNER BROS.)
@ 4715 COLORS OF THE WIND 731681 2 HUMAN NATURE
VANESSA WILLIAMS (HOLLYWOOD) MADONNA (MAVERICK/SIRE/WARNER BROS.)
36|31 | 11 | FROGGY STYLE 74|72 | 5 | YOU BRING ME JOY
NUTTIN' NYCE (POCKETOWN/JIVE) MARY J. BUGE (UPTOWN/MCA)
LISTEN ME TIC (WOYO!) I'M WHAT YOU NEED
a7 INI KAMOZE (EASTWEST/EEG) 75|64)3 CHANTE MOORE (SILAS/MCA)
C) Records with the greatest sales gains. © 1995 Billboard/BPI Communications and SoundScan, Inc.

75 PUT YOUR BODY WHERE YOUR MOUTH IS (Divided, 93 THERE WILL NEVER BE (3 Boyz From Newark,
BMYZomba, BMI/Ramal, BM/Wamer-Tamerane, BMI) WBM ASCAP/PolyGram Int’l, ASCAP/Burrell, ASCAP/EMI

83 ROUND & ROUND (Tripploc, ASCAP/Wayniac, virgin, ASCAP/Mystarz. ASCAP)

ASCAP/Warren G, ASCAP) 35 THIS IS HOW WE DO IT (Chrysalis, ASCAP/Mo'

26 SCREAM (EMI April, ASCAP/Flyte Tyme, ASCAP/Mijac, Swang, ASCAP/Qji's, BMI/Def American, BMI/Warner-
BMI/Warner-Tameriane, BMI/Biack Ice, BMI) WBM Tamerlane, BMI/Nomad-Noman, BMI) WBM

63 SHIMMY SHIMMY YA (Wu-Tang, BMI/Ramecca, BMI) 11 °TIL YOU DO ME RIGHT (Sony, BMI/Ecaf, BMI/Kmel, BMI)

48  SHY GUY (FROM BAD BOYS) (Diana King, BMI/World 70 TOMORROW ROBINS WILL SING (Steveland Morris,
Of Andy. ASCAP/W'NR, ASCAP/Kingsley Gardner ASCAP) WBM
Nation Of Soul, BMI/EMI Blackwood, BMI) 94 TONITE (EMI April. ASCAP/D.AR.P.. ASCAP)

64 SO IN LOVE WITH YOU (B#-Man. BMIOne Four Three, BMV 68 WARM SUMMER DAZE (Lean Slates. BMI/Songs Of
Howe Sound, BMYPeermiusic, BMIALinda’s Boys, BMD HLWBM PolyGram, BMI/Long Dough, BMI/irving, BMI)

22 SO MANY TEARS Uoshua's Dream, BMIAnterscope Pearl, 5 WATERFALLS (Organized Noize, BMI/Stiff Shirt. BMI/Bett
BMIWamer-Tameriane, BMI/Grand Impenal Thug, Star, ASCAP/Tizbiz, ASCAP/Pebbitone, ASCAP)
BMI/Pubhowyalike, BMI/Triboy, ASCAP/Black Bul, 17 WATER RUNS DRY (Sony, BMI/Ecaf, BMI) HL
ASCAP/Jobete, ASCAP) WBM 80 THE WAY THAT YOU LOVE (EMI Blackwood.

10 SOMEONE TO LOVE (Sony, BMI/Ecaf, BMI) HL BMI/).Dibbs, BMI/EMI April, ASCAP/Nkunim, ASCAP)

24 SPRINKLE ME (Zomba, BMI/E-40, BMi/Suga T, 23 WE MUST BE IN LOVE (Played Like A StepSun,
BMI/Sam & Mike, BM!) WBM ASCAP/Black Art Of War, ASCAP)

91 STAY WITH ME (EMI Blackwood, BMI/Benny's Music, 86 WHATZ UP, WHATZ UP (Pepper Drive, BMI)
BMI/Steve Harvey, BMI) 71  WHEN YOU LOVE SOMEONE (Hazen. ASCAPAWinding Brook

18 SUGAR HILL (Tricky Track, BMI) Way, ASCAP/Beverly Dve. BMI/AIl About Me, BMI) WBM

77  SUMMERTIME IN THE LBC (EMI Biackwood, BM\/Big Nuts, BMD) 90 WHO'S THE BIGGEST (Still N-The Water, BMI/Mad

76  SURVIVAL OF THE FITTEST (Careers-BMG, BMi/BMG. Macadosish Funk. BMI/N-The Water, ASCAP)
ASCAP/Juveniie Hell, ASCAP/Albert Johnson, ASCAP) HL 30 YOU BRING ME J0Y (MCA, ASCAP/Mary ). Blige.

53 TELL ME (Almo, ASCAP/Groove 78, ASCAP/Jizop, ASCAP/EMI April, ASCAP/Joel Hailey, ASCAP/Ninth
BMI/Sony. BMI/Dream Team, BMI} Street, ASCAP/Justin Combs, ASCAP) HL

54 THEREIT IS (Seven Songs, BMi/Super Songs. 7 YOU USED TO LOVE ME (Chyna Baby, BMI/Janice

ASCAP/Divided, BMI/Zomba, BMI/Warner-Tameriane,
BMI/Ramal, BMI/Jobete, ASCAP/Zane, ASCAP) WBM

Combs, BMI/EMI Blackwood, BMI/Ninth Street Tunnel,
BMI) HL
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\ HOLDING COURT: “One More Chance” by the Notorious B.I.G. (Bad
Boy/Arista) continues its reign at No. 1 for the seventh consecutive week
on the Hot R&B Singles chart. Meanwhile, “Boombastic” by Shaggy (Vir-
gin) does takes a bite at the lead of “One More Chance,” but it is not enough
to overthrow its position. “He’s Mine” by MoKenStef (Outburst/RAL/Is-
land) takes a strong stance and breaks into the top five this week. It is al
most impossible to predict which single will be the next No. 1,

THE SECOND WAVE: “You Used To Love Me” by Faith (Bad Boy/
Arista), “Brown Sugar” by D’Angelo (EMI), and “Feels So Good” by
Xscape (So So Def/Columbia) are the next cluster of records that appears
to be strong enough to crack the top five within the next couple of weeks.
All three songs are enjoying healthy gains in both sales and airplay. They
are currently Nos. 7, 8, and 9, respectively.

HOT, HOT, HOT: The two records with the greatest gains in combined
points both happen to be rap titles this week. “I Got 5 On It” by Luniz
(Noo Trybe) has the second-largest increase, while “Sugar Hill” by AZ
(EMI) has the largest increase in total points on the entire chart this week.
They both have solid gains in sales and airplay. “I Got 5 On It” is No. 1
at WEJM Chicago and top 10 at five others, including KKDA Dallas,
KKBT Los Angeles, and KVSP Oklahoma City. “Sugar Hill” is top 10 at
KKDA, WQMG Greensboro, N.C., WXYV Baltimore, and WOWI Norfolk,
Va

BLOWN COVER: Brian McKnight can no longer keep his latest single
a secret. “On The Down Low” (Mercury) enters the Hot R&B Singles chart
at No. 29, making it this week’s Hot Shot Debut. It is top 10 at eight sta
tions, including WUSL Philadelphia, WWDM Columbia, S.C., and WIMZ
Greenville, S.C. Also making a grand entrance is “Pull Up To The Bumper”
by Patra (550 Music). This cover of the Grace Jones disco hit enters the
R&B singles chart at No. 34. “Pull Up” is already top 10 at WQUE New
Orleans, WPLZ Richmond, Va., and WTMP Tampa, Fla.

GROOVE ON: “I Can't Tell You Why” by Brownstone (MJJ/Epic) gets
a strong boost in sales this week. This surge makes it the recipient of the
Greatest Gainer/Sales award this week on the Hot R&B Singles chart. At
radio, “I Can’t Tell You Why” is top 10 at WTMP and WMMJ Washington,
D.C. “Tell Me” by Groove Theory (Epic) steps up the pace at radio, giving
it the Greatest Gainer/Airplay honors this week. “Tell Me” is currently top
20 at WBLX Mobile, Ala.,"WJHM Orlando, Fla., and WMYK Norfolk.

R&B

JAM & LEWIS FOR SOLO

(Continued from page 19)

After signing Solo to Perspec-
tive, Jam began looking to record
songs that were similar in style to
what they were singing on the
street.

“It was not about changing what
they were doing,” says Jam. “We
tried to write songs where all three
lead voices could be heard, and we
structured the songs so they would
fit the kind of harmonies they had.”

Lewis adds, “This is a group of
guys who can let it rip [vocally] at
any time. In order to introduce
them [to the public], we knew we
had to contemporize them a little,
but we feel we captured a good per-
centage of what was there when we
first found them.”

CAPLETON

(Continued from page 19)

A succession of records, including
“Stampede,” “Equal Rights & Justice,”
and “Alms House,” won him the coveted
closing spot at the 1994 Sting concert,
Jamaica’s annual dancehall show held
on Boxing Day, the day after Christ-
mas,

After nearly signing to Elektra En-
tertainment Group, Capleton was sue-
cessfully wooed by A&R director Drew
Dixon to Def Jam, where he cut a 2-
year, two-album deal, exclusive of the
Caribbean.

“Prophecy” uses a creative formula
similar to the one that made “Tour”
popular. Capleton’s booming, percus-
sive chants address such Rastafarian
staples as the “Babylon” system, equal
rights and justice, and reggae’s militant
take on brotherly love. His rants rever-
berate off concussive, hot-stepping hip-
hop and dancehall tracks that feature

Billboard,,
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Hot Rap Singles.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

* % *NO. 1% % %

OME MORE CHANCETHE WHAT & THE NOTORIOUS B.1.G.
(C U2 WAL (T3 HALS BT 7503 LARISTA 7 waols at No. 1

- 5. COLLECTED. COMPILED. AND PROVIDED BY Sy ndScan®
x x| P 4
2y |G| s €| TITLE BIINlL aRrTisT
2|32 | x| 35| LABEL & NUMBER/DISTRIBUTING LABEL |
]

3 BOOMBASTIC & SHAGGY
(C) (T) (V) (X) VIRGIN 38482

3 PLAYER'S ANTHEM
(C) (M) (T) (X) UNDEAS/BIG BEAT 98149/AG

¢ JUNIOR M.A.F.LA.

19 | VGOT 5 ONIT
(C) (T) NOO TRYBE 38474

@ LUNIZ |

* % %« GREATEST GAINER * % %

5 SUGAR HILL
(€} (T) (X) EMI 58407

& AZ

I'LL BE THERE../YOU'RE ALL I... A
(C} {M) (T) (X) DEF JAM/RAL 1878/ISLAND

¢ METHOD MAN/M.J. BLIGE

FEEL ME FLOW @

== =
—
(==}
oo

6 6 g & NAUGHTY BY NATURE
(C} (T} {X) TOMMY BOY 682
7 5 3 GLACIERS OF ICE/CRIMINOLOGY & RAEKWON
(C) (D} (T) LOUD 64375/RCA
g 7 7 SPRINKLE ME @ E-40 (FEATURING SUGA T.)
(C) (T) {X) SICK WID' IT 42298/JIVE
6 SO MANY TEARS & 2PAC
(C) (M) (X) INTERSCOPE 98145/AG
11 | 10 | 13 | FREAK ME BABY ® DIS "N’ DAT
(C) (T) EPIC STREET 77845/EPIC
FOE LIFE & MACK 10
B3 13 1 {C) (T) PRIORITY 53192
14 | 17 | 15 | VWISH @ SKEE-LO
(C} (T) {(X) SUNSHINE 78032/SCOTTI BROS.
MIND BLOWIN’ ¢ SMOOTH
14 12 1 10 (C) (T) {X) T.N.T. 42286/JIVE
15 16 15 1 SHIMMY SHIMMY YA & OL' DIRTY BASTARD
(C}(T) (X) ELEKTRA 64419/EEG
ALL GLOCKS DOWN & HEATHER B.
2 13 15 (C}(T) {X) PENDULUM 58367/EMI o
17 15 16 16 THE I.N.C. RIDE & MASTA ACE INCORPORATED
(C) (M) (T) DELICIOUS VINYL 583 76/CAPITOL
LIVE & ONYX
N EW > i (C) (D) (T) RAL 3620/ISLAND
19 17 12 21 KEEP THEIR HEADS RINGIN’ (FROM “FRIDAY") @ ¢ DR. DRE
(C) (D) (T) PRIORITY 53188
SURVIVAL OF THE FITTEST & MOBB DEEP
21 18 8 (C) {T) (X) LOUD 64356/RCA
21 18 21 16 LIFESTYLES OF THE RICH AND SHAMELESS & LOST BOYZ
(C) (M) (T) UPTOWN 55006/MCA
GIVEIT2YOU @ & DA BRAT

2 19 14 18 (C) {M) (T) (X) SO SO DEF/WORK 77836/COLUMBIA

WHO'S THE BIGGEST ¢ BUSHWICK BILL

(C) (M) (T) (X) SO SO DEF 77958/COLUMBIA

2 DEAR MAMA/OLD SCHOOL A & 2PAC

& B (C) (M) (T) (X) INTERSCOPE 98273/AG

@ 25 | B |3 | ) RAP-ALOT 38479IN00 TRYBE
MVP & BIGL
2 | 42 | 3 | ©mocoumeinrremn ) -
@ 34 . 2 WHATZ UP, WHATZ UP @ PLAYA PONCHO FEATURING L.A. SNO
26

T1GHTEN UP ON YOUR BACKSTROKE: “The Show The After Party | i e 27 o o 2 R S S
7 : ick reggae basslines beefed up by i
The Hotel” by Jodeci (Uptown/MCA) debuts at No. 1 on the Top R&B Al- turdy hip-h led be CHAMPION  BUJU BANTON
4 . % , ,, S y hip-hop-sty. ats. 28 | 23 27 6
bums chart. Meanwhile, the single “Freek’n You” get pushed backward on Included among the album’s 11 songs (C) (D) (T} LOOSE CANNON 6980/ISLAND
the R&B Singles chart, despite a strong increase in airplay, because of a is the second single “Wings Of The 29 | 27| 26| 9 féﬁmfp%o%ffs'ﬁn @ SPECIAL ED
sharp sales decline. It would be a safe bet that the ‘r"elease of the alburryxy Morning,” another previous Capleton IR HEY LOOKAWAY ® QUESTIONMARK ASYLUM
had something to do with the decline in single sales. “Operation Stackola grass-roots hit, also reworked by the 2| (C) (D) (T) KAPER 64305/RCA
by Luniz gets pushed back by the Jodeci album, despite a strong sales Dynamic Duo 6ther hits mixed in with 31| 26| 28| % (Pc'ﬁ\o()'t\rl)'m%%/mo COUNDS O3BEMOTONN & ROTTIN RAZKALS
week. In fact, sal.es were so strong that I__.umz maintain their bullet and earn new tracks are “Heathen Rage,” “Send w | o ; SUMMERTIME IN THE LB.C., S TSR
the Greatest Gainer award, despite their movement of 1-2. Them Come,” “Dis The Trinity,” and C) {C) (D) (M) (T) G FUNK/RAL 9382/1SLAND
: g ’ ROUND & ROUND ® TWINZ
“See From :Afar U . GD| 1 | 0| 6 | BN e 3sssersiano
Def Jam's task—introducing Caple- NEWD | 1 | WHERE'S DA PARTY AT? ® DOUG E. FRESH
ton to the genera] pub]ic_has been (C) {T) GEE STREET INDEPENDENT/4TH & B'WAY 0612/ISLAND
made easier by the success of “Tour.” 35 | 3 | 298 H;'ﬁ)ﬁ(%'ggm co37e @ VARIOUS ARTISTS
I"]I "&B “The first thing we wanted to do was let % | 33 | 3 | 15 | MASTALC. * MIC GERONIMO
people know Capleton is signed to Def (C) (T) (X) BLUNT 4914/TVT
o ﬂNGlES Jam,” says Jackson. “We mailed stick- 37 | 29 | 37 | 1g | LOLLIPOP © MENTALLY DISTURBED
ers that read ‘Capleton, on Def Jamai- (8\(323 (X)Usng(LJerMHsé léT&EgSOUND 3 CKAS
b frill v B 5 . ’ T & BUSHWACKA!
é . § gg 8 can Records’ to industry folks, had our 218 | 4| Gomeansasns
2|5 |8 | TITLE 2|5 &) nmE street teams plaster them everywhere 39 | 36 | 35 | § | DEATH BE THE PENALTY # SHABAZZ THE DISCIPLE
E1S Z | ARTIST (LABEL/DISTRIBUTING LABEL) £l Z | ARTIST (LABEL/DISTRIBUTING LABEL) m NeW York Clty a.nd gaVe them out at (C) (T) PENALTY 7152
I'LL GET MINE CAUGHT UP IN THE GAME ' NEWD | | | CASUALTIES OF LIFE SHA SLIM
1] 7] 2 Souctay Motown 1425 [ 4 | BOC o acKAS (MALLAS) the Sunsplash show at Steeplechase () DAULT 2743/PROVOCATIVE
Park.” . | RODEO ® 95 SOUTH
DEGREES IN THE SHADE . .
2| 1| B VIR cerspecnve 15 22| 2 | R OFSREFR VR The next line of action is making the 4|38 | 3| @) BOOED e osun
COME AND TAKE A RIDE 16|19 | 3 | ME AND YoU connection between Capleton and 42 | 35 | 33 | 25 %O(u) %}‘)A(\‘YR;;(;E@';%HFE\RPLE) @ DJ SMURF AND P.M.H.I.
31 3| 7| FIAD CJ MAC (RAP-A-LOT/NO TRYBE) J. LITTLE (ATLANTIC) “Tour” for the video audience. “The { X:
WHERE’S THE PARTY AT PLAY ANOTHER SLOW JAM i N el 43 | 31 | 32 | 3 | SIRLSTOWN ¢ SUPER CAT
41— | ! | DOUGE. FRESH (GEE STREETASLAND) =] 1| grae (MCA) publlc knows the ,rei?ord’ but they d(int (1':’” {LCOLUMBIA 77751
CRCUMSTANCE EAD NOD know who made it,” says Jackson. “So 44 | a1 | 38 | 62 | TOOTSEE ROLLA # 69 BOYZ
5| 8| 9 | WAYMAN TISDALE (MOJAZZMOTOWN) 18| —| 1| fiooe wiercury) we're shooting a video in which ‘Tour’ AR TALES FROM THE HOOD S D
CRUNCH TIME 19 18| ¢ | DEATH BE THE PENALTY segues smoothly into ‘Wings Of The 12 | ()11 (X) 40 ACRES AND A MULE 55038/MCA
6 | 15| 5 | BRINCE MARKIE DEE (MOTOWN) SHABAZZ THE DISCIPLE (PENALTY) Morning.”” The video will debut in 4% | 47| 13} 3w g)E(E)?M?m%):AD BV 700 2ARISTA & CRAIG MACK
WN DESTINY i : i .
7 1|3 | RO umE 2017 [ 13| SN DR e beomERvoUs) early September, simultaneously with NEWD | 1 | BACKYARD PARTY ® FLORIDA BOYZ
: the vinyl release of “Wings, (D) (M) (T) TONY MERCEDES 7204 L/BELLMARK
8|67 | LBELIEVE o souls M zy Hio] TR ID O ACAN —— The multitrack vinyl—which includes RE.ENTRY | 27| FOE THE LOVE OF $ # BONE THUGS N HARMONY
a hip-hop remix, another version featur- S (C) {T) (X) RUTHLESS 5540/RELATIVITY
9 13| 12| MASTALC. 22| | | | CASUALTIES OF LIFE a hip-nop : sl TOUR CAPLETON
MIC GERONIMO (BLUNT/TVT) SHA SLIM {DAULT/PROVOCATIVE) ing Method Man, and the original album 49 | 40 | 38 | 2B 1 )T SIGNET 162/RAL
10|14 | 3 | TONIGHT'S THE NIGHT 23|74 | 8 | SHINE EYE GAL version—will be serviced to R&B radio 50 | 39 | 35 | 5 | DUNKEY KONG KILO
LARRY CORYELL (CTI) SHABBA RANKS (EPIC STREET/EPIC) later in the month. followed by a promo- (C) (T) (X) WRAP 319/ICHIBAN
FAITH .
1410 b%th'}\l:gPDISTURBED (SO-LO JAM} 24120) 2 LORDS OF THE UNDERGROUND (PENDULUM) tional CD. (O Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association
Jackson says, “Shortly afterwards,  of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Catalog
121 —11 KME?IMEI»A"\LTIN ;I'RILTFEHOUSE/COLUMBIA) 28— 1 gé'am MAN {ISLAND) we're going to crossover [radio], where no. is for cassette single. *Asterisk indicates cata}og number is for cassene_m_axi-sing@; cassette single unavailable.
. invl i (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-singte
13]12] 3 | maNKsTOTHE FOOL Bubbling Under iss the top 25 singles under Na, 100 he a;_so rriz.;\de af 10;f of noise. The vinyl is  ,aitabilty. (v) Vinyl single availability. (X) CD maxi-single availability. © 1995, Billboard/BPI Communications,
which have not yet charted. our first line of otftense. and SoundScan, Inc.
20 BILLBOARD AUGUST 5, 1995

wwWwW americanradiohistorv com


www.americanradiohistory.com

Bilboard

FOR WEEK ENDING AUG. 5,1995

TOP R&B ALBUMS.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
AND PROVIDED BY SoundScan®

41 INCOGNITO TALKIN LOUD 528000/VERVE (9.98/15.98) 100 DEGREES AND RISING 29
z VARIOUS ARTISTS 9
ol le [Be g 62 | 56 | 15 | SR iz o D-SHOT PRESENTS BOSS BALLIN'- BEST IN THE BUSINESS | 15
28|58 59| €2 | ARTIST TTLE | 53 ., -
F2| 32 | Q2| 25| (ABEL & NUMBERDISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) i * % % PACESETTER* * *
.ﬁ:) 78 81 32 | PHIL PERRY GRP 4026/MCA (9.98/15.98) PURE PLEASURE | 50
* x * No. 1/Hot SHoT DEBUT* * »
FORWARD | 49
NEW D 1 33%55'11259/»40;\(10 s THE SHOW, THE AFTER PARTY, THE HOTEL | 51 49 58 3 WAYMAN TISDALE MOJAZZ 0552/MOTOWN (10.98/15.98) POWER
LRSS 60 | 64 | 7 | IMPROMP2 MoJAZz 530541/ MOTOWN (9.98/13.98) YOU'RE GONNA LOVE IT | 52
* % * GREATEST GAINER * * * 5 | 60 | 9 | MAD CJ MAC RaP-A-LOT 40485+/NOO TRYBE (9.98/13.98) TRUE GAME | 41
(D) 1 | 1| 3 | LUNIZNooTRYBE 40523 (9.98/13.98) OPERATION STACKOLA | 1 54 [ 39 | 34 | 37 | H-TOWN wuxe 212+ (10.9817.98) BEGGIN' AFTER DARK | 21
3 NEW ) 1 XSCAPE 50 SO DEF 67022+/COLUMBIA (10.98 EQ/15.98) OFF THE HOOK 3 55 | &7 38 46 | GERALD LEVERT A EASTWEST 92416/EEG (10.98/15.98) GROOVE ON 2
'O 3 6 | MACK 10 PRIORITY 53938 (9 98/14.98) MACK 10 | 2 79 | 53 | 4 | B.O.N.E. ENTERPRISE STONEY BURKE 70020 (9.98/14.98) FACES OF DEATH | 53 |
5 3 2 | BUSHWICK BILL RAP-A-LOT 40512+/NOO TRYBE (10.98/15.98) PHANTOM OF THE RAPRA | 3 57 | 57 | 43 | 18 | THE WHISPERS CAPITOL 30270 (10.98/15.98) TOAST TO THE LADIES | 8
6 5 5 | 36 | TLC A’ LAFACE 26009/ARISTA (10.98/16.98) CRAZYSEXYCOOL | 2 58 | 53 | 51 | 45 | GLADYS KNIGHT @ MCa 10946 (10.98/15.98) JUSTFORYOU | 6
()| NEWD 1 | AFTER 7 VIRGIN 40547 (10.98/16.98) REFLECTIONS | 7 59 | 61 | 5 | 41 | THUG LIFE INTERSCOPE 92360'AG (9.98/15.98) VOLUMEL | 6 |
8 | 6 [ 4 | 19 | 2PAC A interscope 92399714 (10.98/16 %8) ME AGAINST THE WORLD | 1 60 |46 | 22 | 12 mﬁggﬁse&ﬁ%%g\gﬁﬂgmw SITTIN' ON CHROME | 19
—
§)| NEWP | 1 | MONICA ROWDY 37006/ARISTA (10.98/15.98) MISS THANG | 9 61 | 63 | — | 2 | JODY WATLEY AvITONE 73007+BELLMARK (10.98/16.98) AFFECTION | 61
10| 2| 2 |5 | McHAEL é’;g:fogg = HISTORY PAST, PRESENT AND FUTURE BOOK 1 | 1 62 | 42 | 35 | 3 | FUNKDOOBIEST IMMORTALEPIC STREET 67038+/EPIC (10.98 EQ/15.98) BROTHAS DOOBIE | 35
11 7 6 3 D’ANGELO £M 33629 (10 98/15.98) BROWN SUGAR 6 63 50 55 12 | AARON NEVILLE A&M 540349/PERSPECTIVE (10.98/16.98) TATTOOED HEART 50
12 8 7 25 | THE NOTORIOUS B.L.G. & BAD 80Y 730007ARISTA (9.98/15.98) READY T0 DIE 3 64 | 48 | 40 4 U.N.V. MAVERICK 45839/WARNER BROS. (9.98/15.98) UNIVERSAL NUBIAN VOICES 3:
A
@] 1 2 SHAGGY VIRGIN 20158 (10.98/15.98) AT T 65 :6 45 6 SHABBA RANKS EPIC 57801 (10.98 EQ/15.98) M| SHABBA s
8148/C .98/15. BIG BALLE
14 9 8 3 SOUTH CIRCLE SUAVE 1518*/RELATIVITY (9.98/16.98) ANOTHA DAY ANOTHA BALLA 8 g: 52 2(2) 252 mC BREBE:S:RAP JBICHIBAN(10.98/1 5.98) . E T
+(9.98/15.98) ALL IN THE GAME
15 10 9 9 NAUGHTY BY NATURE TOMMY BOY 1111* (11.98/15.98) POVERTY’S PARADISE 1 il SRV 3
68 | 43 44 4 NUTTIN’ NYCE POCKETOWN 41525/JIVE (10.98/15.98) DOWN 4 WHATEVA' | 34
NEW ) 1 | GURU CHRYSALIS 34290/EMI (10.98/15.98) JAZZMATAZZ VOL. || NEW REALITY | 16
69 | 55 54 18 | STEVIE WONDER @ MOTOWN 530238 (10.98/16.98) CONVERSATION PEACE 2
17 12 11 13 | MOBB DEEP @ LOUD 66480*/RCA (9.98/15.98) THE INFAMOUS 3
70 | 40 | 36 17 | SOUNDTRACK @ TOMMY BOY 1114 (11.98/16.98) NEW JERSEY DRIVE VOL. 1 3
18 13 12 15 | SOUNDTRACK A PRIORITY 53959* (10.98/15.98) FRIDAY 1
71 | 58 | 46 | 5 | FIFTH WARD JUVENILZ DEADLY GROUNDZ | 28
19 15 13 19 | E-40 @ SiCK WID' IT 41558,JIVE (10.98/15.98) IN A MAJOR WAY 2 UNDERGROUND/RAP-A-LOT 40531/NOO TRYBE (9.98/13.98) I
20 18 14 | 34 | MARY ). BLIGE A2 UPTOWN 11156*/MCA (10.98/15.98) MY LIFE 1 12 | 54 61 8 SHOW AND A.G. PAYDAY 124007/FFRR (9.98/16.98) GOODFELLAS | 23
21 | 17 | 19 | 47 | BOYZ Il MEN A® MOTOWN 0323 (10.98/16.98) i 1 73 | 73 | 79 | 45 | ANITA BAKER A’ ELEKTRA 61555/EEG (10.98/16.98) RHYTHM OF LOVE 1
. WU-TANG CLAN A
22 | 14 10 5 GRAND PUBA ELEKTRA 61619+/EEG (10.98/15.98) 2000 5 74 | 80 | 88 | 79 ! G0 66336ReA (9.08/15.98) ENTER THE WU-TANG (36 CHAMBERS) 8
23 | 16 | 17 | 7 | C-BOAwoOL7197(9.98/14.98) TALES FROM THE CRYPT | 4 75 | 67 | 65 | 60 | 69 BOYZA RIP-IT 6901 (8.98/15.98) NINETEEN NINETY QUAD | 13
24 | 21 | 18 | 43 | BRANDY A’ ATLANTIC 82610/AG (9.98/15.98) BRANDY | 6 76 | 81 | 71 | 43 | KARYN WHITE WARNER BROS. 45400 (10.98/15.98) MAKE HIM DO RIGHT | 22
25 | 20 | 20 | 16 | MONTELL JORDAN A PMP/RAL 527179*/ISLAND (10.98/15.98) THISISHOWWEDO T | 4 77 | 72 | 75 | 40 | SOUNDTRACK A? DEATH ROW/INTERSCOPE 92484+/AG (10.98/16.98) MURDER WAS THE CASE | 1
26 | 26 29 5 MOKENSTEF OUTBURST/RAL 27364*/ISLAND (10.98/15.98) AZZ 122 26 NEW ) 1 BONE THUGS N HARMONY RUTHLESS 5539/RELATIVITY (10.98/16.98) E. 1999 ETERNAL | 78
@ NEW ) 1 | BUJU BANTON LOOSE CANNON 524119*/ISLAND (10.98/15.98) ‘TILSHILOH | 27 79 | 84 | 78 | 57 | BLACKSTREET A INTERSCOPE 92351/AG (10.98/15.98) BLACKSTREET | 7
28 19 15 17 | SOUL FOR REAL @ UPTOWN 11125/MCA (9.98/15.98) CANDY RAIN 5 80 | 74 77 26 | TOO SHORT @ DANGEROUS 41553/JIVE (10.98/15.98) COCKTAILS 1
29 | 24 23 28 | BROWNSTONE @ MJJ 57827/EPIC (10.98 EQ/15.98) FROM THE BOTTOM UP 4 81 65 62 11 MAD LION WEEDED 2006*/NERVOUS (10.98/15.98) REAL TING 20
27 | 24 | 9 | JON B. vAB YUM/550 MUSIC 66436/EPIC (10.98 EQ/15.98) BONAFIDE | 24 82)| 91 | 82 | 140 | KENNY G A® ARISTA 18646 (10.98/15.98) BREATHLESS | 2
31| 25 | 16 4 SPECIAL ED PROFILE 11463* (10.98/16.98) REVELATIONS | 12 83 | 75 | 59 | 22 | DJQUIK @ PROFILE 1462 (10.98/16.98) SAFE + SOUND 1
@ 30 % | 3 (l;((:;lé ;ﬁ%%l%gr;lggrggg;; FAMILY @ KIRK FRANKLIN AND THE FAMILY 6 84 | 69 73 40 | SCARFACE A RAP-A-LOT 39946*/NOO TRYBE (10.98/15.98) THE DIARY 2
DIRT 281355 R 85 | 70 | 68 | 36 | CHANTE MOORE SiLAS 11157/MCA (10.98/15.98) A LOVE SUPREME | 11
33| 2| 2|y |OLDIRIYBASTARD @ RETURN TO THE 36 CHAMBERS | 2 86 1 32 1 8 [ 15 DIs N N T 5
G (10.98/15.98) N’ DAT EPIC STREET 57625*/EPIC (9.98 £Q/15.98) BUMPIN
34 | 22 | 21 | 4 | TONY THOMPSON GIANT 24596/WARNER BROS. (10.98/15.98) SEXSATIONAL | 17 81 | 87| — | 8 ¥$%L¢117J§) ﬁﬁgéﬂ%w OLD SCHOOL LOVE SONGS VOLUME 2 | 63
:5 28 26 21 | ADINA HOWARD @ MECCA DON/EASTWEST 61757/EEG (10.98/15.98) DO YOU WANNA RIDE? 7 33 77 70 36 | USHER LAFACE 26008ARISTA (9.95/15.98) USHER 25
00 2l O S MUV K S BRI A TEEREE G/ 5505 BD) SURRENDER | 12 98 | 98 | 40 | BARRY WHITE meERCURY 522459 (10.98/15.98) ALL TIME GREATEST HITS | 70
38 | 37 | 8 | SKEE-LO SUNSHINE 75486/SCOTTI BROS. (9.98/15.98) tWisH | & 90 | 68 | 74 | 33 | VANESSA WILLIAMS @ WING 526172/MERCURY (10,98 EQ/16.98) THE SWEETEST DAYS | 25
:8 I 307 TR METHOD WAN A)0 FawiRa 3228000 SND 110 0516 50 L O NEWDP | | | TOTALLY INSANE IN-A-MINUTE 8900 (9.98/14.98) BACK STREET LIFE | 91 |
9 | 32 |27 11 | SOUNDTRACK @ 40 ACRES AND A MULE 11243*/MCA (10.98/16.98)  TALES FROM THE HOOD 1 92 | & | % 20 | MYSTIKAL 816 80Y 12 (9.9814.98) MYSTIKAL | 56
40 | 34 | 33 | 42 | BARRY WHITE A A&M 540115/PERSPECTIVE (9.98/13.98) THE ICON IS LOVE 1 93 | 66 | 52 71| AMG SELECT 21654° (10.98.16.98) BALLIN' OUT OF CONTROL | 22
41 | 33 | 30 | 5 | SEAN LEVERT ATLANTIC 82663/ 10.98/15.98) THE OTHER SIDE | 22 RE-ENTRY | 10 | BIG L cOLUMBIA 53795 (10.98 EQ/15.98) LIFESTYLEZ OV DA POOR & DANGEROUS | 22
4 67
2 | 37 6 | WILLIAM BECTON & FRIEND§ INTERSOUND 9145 (9.98/14.98) BROKEN | 37 RE-ENTRY | 22 | VARIOUS ARTISTS SMOOTH GROOVE: A SENSUAL COLLECTION, VOL. 2 | 34
BONE THUGS N HARMONY A RHINO 71860/AG (7.98/11.98)
43 | 44 | 49 | 57 il : CREEPIN ON AH COME UP (EP) 2
THIESSIS526:RECATIVITN(7. 2812 08) 96 | 93 ’ o7 WY VARIOUS ARTISTS SMOOTH GROOVES: A SENSUAL COLLECTION, VOL. 1 | 33
51 | 63 I BROTHA LYNCH HUNG SEASON OF DA SICCNESS | 26 RN 718596 7 SAL50)
BLACK MARKET 53967*/PRIORITY (10.98/17.98) RE-ENTRY | 76 | ZAPP & ROGER @ REPRISE 45143WARNER BROS. (10.98/1598)  ALL THE GREATESTHITS | 9
64 | 48 | 34 | THE DAYTON FAMILY PO BROKE 1514*/RELATIVITY (9.98/16.98) WHAT'S ON MY MIND? | 38 RE-ENTRY | 6 | VARIOUS ARTISTS ARISTA 18780 (10.98/15.98) THE D&D PROJECT | 39
46 35 KX 7 ALL-4-ONE BLITZZ/ATLANTIC 82746/AG (10.98/16.98) AND THE MUSIC SPEAKS 31 99 71 72 26 SUBWAY BIV 10 530354/MOTOWN (9.98/13.98) GOOD TIMES 23
47 | 45 | 47 | 37 | SADE A EPIC 66686* (10.98 EQ/16.98) BEST OF SADE | 7 100 | 95 | 76 | 56 | DA BRAT A SO SO DEFWORK 66164*/COLUMBIA (9.98 EQ/15.98) FUNKDAFIED | ]

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album units {250,000 for EPs). A RIAA certification for shipment of 1 million units (500,000 for EPs), with muttiplatinum tities indicated by a numeral fol-
lowing the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's iargest unit
increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. [[B indicates past or present Heatseeker title. ©1995, Billboard/BPI Communications, and SoundScan, Inc.

First there were credible charts.

Now there’s incredible news!

Airplay Momtor—everythmg you expected and news coverage too!

Speclal Oﬁer for Blllboard Subscrlbers
| Hecewe Top 40 Airplay Monitor for the discount rate of $179/year. Hecewe any of |
‘the other Airplay Monitors (Rock, R&B, Country} for the discount rate of

*Top 40 Airplay Monitor » Country Airplay Monitor

$,_a§year Tha( s a 25% discount off of the regular subscnptuon rates!

* R&B Airplay Monitor * Rock Airplay Monitor
The only radio publications based exclusively on electronically
monitored airplay from Broadcast Data Systems.

« Airplay Charts « Power Playlists « Biggest Gainers * New Releases
+ Song Activity Reports « Impact Pages « Monitored Video Playlists
« PLUS all the latest radio and music industry news* every week!

carL 1-800-722-2346 10 SUBSCRIBE!

*Top 40 Airplay Monitor, Country Airplay Monitor
and R&B Airplay Monitor only.

Part of the Billboard Music Group.
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“This is the kind of information that venues such
as the Miami Orange Bow! Stadium look to for
future ‘knock-out’ events.” Monique R. Perez,
Events Coordinator, City of Miami.

“The Billboard International Talent & Touring
Directory is a lifesaver! Year-to-date I have booked
over 150 room nights thanks to your directory. This
is a must in sales offices.” Carol A. Lobaito,
Director of Sales, Days Inn Santa Rosa.

WAL
def 2 Billeeerd

T
TAI.ENT&TOIIRING
NRBEORY

$85

REORMNL ARTHTS + MANAGERS + AGENTS
PROMOTERT » CLUBS - VENUES * HOTRLS
BQUIPMENT AND SERVIKES FOR TALENT ON TOUR

From the newest acts to the hottest venues, promoters, suppliers
and equipment manufacturers, Billboard’s 1995 International
Talent & Touring Directory is the only worldwide directory to
the entertainment industry. Finally everything you need to book
talent, promote tours, and take care of business is in one single,
easy-to-use reference source!

You get more than 17,000 listings in the U.S. and 22 countries
worldwide! v’Agents & Managers v/Sound & Lighting Services
v'Venues v/Clubs vHotels ¢/Instrument Rentals /Staging &
Special Effects ¢/Security Services ¢/Charter Transportation
v’Merchandisers

Save time, save worry and make money —
order the 1995 International Talent & Touring
Directory today!

Order multiple copies for your entire staff!

s & e e @ . D SRS P IS B S N —

YES! Pisase send ma Billboard's 1985 inlermational Taient & Touring Directory

| am enclosing 585 per copy plus $4 shipping and handling (310 for intarnational
orders. NY, MJ, A, TH, MA. L, PA & DC ploase add applicable sames tax.y

# of copies , Chegx enclosed for 5 o
: Charge 5 _tomy: ] Amearican Express | MasterCard [ Viss
| Card # Exp. Data

Signature {required] Lo
Lardhokder (please print
Mame

Compary
Acdress
City State, Zp
Piease note: Orders ara payable in L3, lunds drawn ona LS I:IEll'Ik oy, Al sales are final
Mail coupon to: Biiboard Directories, PO, Box 2016, Lakewood, NJ 08707
For fastest service call 1-800.-223-7T524 or 1-800-344-T1 FE}

In NY call (212) 536-5174. In NJ call (908) 363-415
_-TD:J a4

Artists & Music

‘Ancient Voices’ A Medieval Music Sampler;
Classical Music Host Back On The Radio

ANCIENT VOICES FOR BOOK-
STORES: Harmonia Mundi’s new com-
pilation disc, “Ancient Voices—Vox Sa-
cra,” which features performances by
Anonymous 4, Ensemble Organum,
and Soeur Marie Keyrouz, kills a num-
ber of birds with a single stone. Retail-
ing for $6, it offers consumers intrigued
by medieval music through “Chant” an
inexpensive way to sample some other
groups and repertoire. And by including
a teaser for the hit group Anonymous 4's
upcoming release,
“The Lily And The
J Lamb” (due out in
mundi August), it attracts

Anonymous 4 fans
@ FRANCE and introduces
them to some other
Harmonia Mundi
artists. Ensemble
Organum is a large choir that performs
a wide variety of medieval masses and
chants, and Sister Marie is a Lebanese
nun who sings the haunting early-Chris-
tian chant that originated in the Middle
East.

Released in July, “Ancient Voices” de-
buted at No. 14 on the Top Classical Al-
bums chart last week. The disc kicks off
a new Harmonia Mundi compilation se-
ries; more releases, not necessarily

harmonia

VibE BB ETH

Auonymois |
Trecmbic Osgasiiag
Murced Peres |8
Soeur Mane hevous

focusing on early music, will be out in
1996.

Harmonia Mundi USA also has its eye
on another market for this release:
bookstores. The company visited the

COLUMBIA’S BOO RADLEYS AIM TO ‘WAKE UP’ U.S.

(Continued from page 14)

he’s since had second thoughts. “It was
a really good idea, because there was no
way we could go over to America at
least until September,” he says.

However, Carr and the rest of the
Boos—vocalist Sice, bassist Tim
Brown, and drummer Rob Cieka—
don't exactly have their hearts set on
conquering America.

“It’s not one of our chief objectives,”
says Carr. “It doesn’t mean any more
or any less than anywhere else.”

In fact, the band has had a rough
time in the States so far.

Its first two albums for Columbia—
1992’s “Everything’s Alright Forever”
and 1993’s “Giant Steps”—failed to
crack The Billboard 200. “Lazarus” and
“Barney (... And Me),” from the latter
album, both stalled at No. 30 on the
Modern Rock Tracks chart. And the
band’s stint on the second stage of
1994’s Lollapalooza Festival was a less
than pleasurable experience.

“It was grim,” says Carr. “Being on
the back of a truck in a car park for four

Classical
KEEPING
SCORE

by Heidi Waleson

American Booksellers Assn. convention
in Chicago this year, bearing an “An-
cient Voices” counter display that in-
cluded 10 CDs, plus one for in-store
play, as well as quotes about each group.
HMU wants to infiltrate the book mar-
ket even beyond the bigger chains—
such as Barnes & Noble and Borders
Books & Music, which already carry mu-
sic—to the smaller mom-and-pop stores.

These stores, says Sarah Folger,
HMU’s director of promotions, “are in-
terested in musie, but they don’t know
what to carry—they normally only have
$2.99 cassettes in a dump bin by the
counter.” Folger says that about 200
such stores are stocking ‘“Ancient
Voices.”

Other classical labels are getting the
hint. Folger says that HMU was the
only one at the ABA convention last
year; this year, half a dozen turned up.

MORE ANCIENT VOICES: Some
recent early-music releases deserving
special mention include the Hilliard
Ensemble’s “Codex Specialnik” on
ECM, a fascinating program of 14th-
and 15thcentury Czech polyphony per-
formed by this male vocal quartet, and
“Lande di Sancta Maria” by La Rever-
die. The latter is an Italian vocal-instru-
mental quintet composed of two pairs of
sisters and the husband of one of them.
It is on the French label Arcana, which
is now distributed by Koch Interna-
tional. For “Laude,” conceived as a
“vigil” of lay prayers to the Virgin in
14th-century Florence, La Reverdie
added three male singers and two in-
strumentalists; the result is a lively,
beautifully balanced disc.

weeks isn’t our idea of fun. I'm sure we
could of found some better way of
spending our time.”

The Boos also have to adjust to deal-
ing with a major U.S. record company,
Columbia Records, which licenses its
releases from Creation.

Says Carr, “They got people like
Mariah Carey and Michael Bolton, and
the last thing they need is these weird
little records coming over from Liver-
pool that they don’t really know what do
with. But there’s a couple of people over
there that we like.”

Columbia product manager Nick
Cucci—apparently one of the “people”
at the U.S. label whom the band likes—
says the label will initially preach to the
converted with the release of “It's
Lulu,” which will be worked to modern
rock and college radio. “What we want
to do initially is let all the people who
have been into the Boos know that the
record is coming out,” Cucci says. The
label will also focus on alternative video
outlets and mom-and-pop retail stores.

Arcana, launched in 1992 by Michel
Bernstein, founder of the Valois and
Astrée labels, specializes in period-per-
formance recordings. Another project is
the complete Schubert piano sonatas
performed on period pianos by Paul Ba-
dura-Skoda.

ON THE RADIO: A new classical mu-
sic radio show has risen from the ashes
of some old ones: Rich Capparela of
Cardiff Studios has launched “Preview
Hour,” which is just what it sounds like:
an hour of music (with a little talk) from
four new releases just prior to their
street dates, with as many broadeast
premieres as possible. Underwritten by
Allegro, Chandos, and Tower Records
Mail Order, “Preview Hour” resembles
Capparela’s now defunct “RCA Victor
Preview Hour,” which was sponsored by
BMG, but it is an all-label show. It is
also picking up the markets that took his
“Classical Countdown,” which ended in
June 1995.

The weekly “Preview Hour” is now on
204 stations, including such major mar-
kets as Los Angeles, San Francisco, Chi-
cago, and Houston. (It is also in the
Czech Republie.) This week’s show in-
cludes the Philips rerelease of Martha
Argerich playing Rachmaninoff’s Pi-
ano Concerto No. 3 and Argo’s Graham
Fitkin disc, “‘Hard Fairy.”

The following week, a sneak preview
from Bryn Terfel’s “The Vagabond” will
share a show with orchestral music of
John Ireland from the new Chandos re-
lease by the City Of London Orchestra
and Richard Hickox.

THE SILLY SEASON: The PolyGram
secondary-exploitation folks have some
new gimmicks for their successful com-
pilation series. This month, Deutsche
Grammophon has “Mad About Angels”
and “Mad About Love,” while Philips
presents “Mozart On The Menu” and
“Baroque At Bathtime” (including, of
course, such “lovely, liquid sounds for
relaxing and unwinding” as Handel’s
“Water Music”) as the latest entries in
its “Set Your Life To Music” series.

Plans call for the band to appear
Sept. 9 at New York’s Mercury Lounge.
In November, the band is tentatively
scheduled to tour the U.S,, ideally as a
support act. After building a base for
the band, Columbia plans to issue
“Wake Up Boo!” in the U.S. with the
hopes of eventually taking the track to
top 40. Cueci says the climate may be
right for the Boos’ American break-
through. “Radio seems to be more open
to English bands these days, with Elas-
tica and Oasis paving the way,” he says.

Before the U.S. visit, the Boos ended
a short stint to Japan in mid-July. The
band planned to record tracks for a new
British single or EP in late July before
playing some festival dates, including
the Feile Festival in Ireland on Aug. 5,
Tea In The Park in Glasgow on Aug. 6,
and the Reading Festival on Aug. 26.

In October, the band tours the UK.
as the support act for Electrafixion,
which features former Echo & the Bun-
nymen front man Ian McCulloch and
guitarist Will Sergeant.
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Joi-ful Releases On Table From EightBall This Fall

ROLLIN’ WITH EIGHTBALL:
Summertime in clubland has not even
peaked yet and the folks at KightBall
Records are already bracing for what
promises to be an active autumn.
Although the New York-rooted indie
has always been consistently solid on
the creative tip, label head Alex
Kaplan and A&R guru Kevin Wil-
liams have assembled a sterling lineup
of records that are equally strong in
commercial viability. At the top of
EightBall’s agenda is “Run To Me,” the
long-anticipated follow-up to Wall Of
Sounds’ 1993 winner, “Critical.” Gerald
Letham makes good on the promise he
displayed on the last single, proving
himself as a belter with notable gospel
chops amid a potentially daunting
storm of piano-driven house rhythms
and choir chants. Credit is due to
Chicago legend Maurice Joshua and
fellow Vibe Music cohorts Georgie
Porgie, D’'Bora, and Meechie for
fleshing out the original R&B-ground-
ed composition with a taut new bassline
and a fresh, contagious melody. “Run
To Me” will be out in mid-September,
serving as a preview of the Wall Of
Sound long-player “Storyteller,” which
will be issued in November.

Also scheduled for September release
is “The Art Of Sampling,” a throwdown
that pits drag queen Roxy’s attitudinal
verbage against Louie “Balo” Guz-
man’s forceful tribal/house percussion.
Both come out on top in this amusing, but
ultimately intense indictment of club-
land’s more shady characters.

Given its dominant house musie sound,
it is easy to forget that KightBall was
conceived with strong acid-jazz leanings.
The label stays true to its roots this sea-
son with a pair of deliciously chilled dou-
ble-A-sided singles: “King”/“Binwa” by
Groove Theory and “East Side
Drive”/“Anati” by Butter Foundation.
“East Side Drive” has been artfully
experimentally reconstructed by Peter
Daou and DJ Chillfreeze.

October will bring “Lift ‘Ekm Up,” an
inspired collaboration between groove
master Junior Vasquez and underrated
vocalist Connie Harvey. A sneak pre-
view of the still-evolving, spiritually
charged kicker left us positively breath-
less. We can already see club kids testi-
fying on dancefloors everywhere.
Around the same time, we predict that
punters will also be praising “Appreci-
ate,” the third jam resulting from the
pairing of rising ingenue Jacqueline and
producer/composer Al Mack. Slot this
one among your fave church-styled
garage movers.

Joi Cardwell, EightBall’s flagship
artist, will close out the year in early
December with a double-A-sided single
from her just-released album, “The
World Is Full Of Trouble.” The slow’n’-
sultry “Killing Time” will be positioned
as the singer’s vehicle onto crossover
radio with a batch of jeep-friendly remix-
es, while house die-hards are given new
versions of “You Got To Pray.” By then,
Cardwell should be well on the way to
becoming clubland’s most successful
export since CeCe Peniston.

Not a shabby season for a little ol’
indie, eh?

by Larry Flick

TURN THE BEAT AROUND: Whilst
you patiently await the completion of
Billie Ray Martin’s full-length debut
on Elektra, sate your desire for new
material from that glorious, honey-
soaked soprano with “Skyhigh,” a giddy
slice of Italo-house produced by the
Souled Out posse. In the track’s bright,
trance/NRG context, Martin sounds
downright jovial—quite a feat given the
melancholy tone that permeates even
her most romantic efforts. Despite a
double-pack of respectable remixes by
Souled Out and the Bustin’ Loose team,
take our advice and stick with the orig-
inal version. It best represents the nice-
ly structured song and Martin’s perfor-
mance, while also providing the breaks
needed for easy mixing. Available on
Radikal Records.

Need to unload a little stress? Spend
some time with the Witchdoctors’ “Pri-
mal Scream Therapy,” a playful jam that
urges twirlers to let out cleansing
whoops and wails over a stream of
smooth Euro-house beats. Danish pro-
ducer TNT has an apparent ear for pop
hooks, given the contagious nature of the
single, and he is complemented by the
input of Roc & Kato, whose post-pro-
duction injects the muscular bassline
needed to get over in the States.
Licensed by Digital Dungeon Records

in New York from Denmark’s Head
Room Musie.

Ceybil Jeffries puts aside her cur-
rent Scotti Bros. R&B radio persona as
Sweet Sable for a momentary spin
back into the dance arena (where she
once ruled with the evergreen “Love So
Special”). She has teamed up with
Deep Zone producers Matthias Heil-
bronn and Mike Delgado for “It’s
Gonna Be Alright (Help Is On The
Way),” a joyfully optimistic romp merg-
ing edgy house beats with keyboards
that are, by turns, jazzy and retro-
disco. Life in the urban lane has done
wonders for Jeffries’ voice, which is now
far more assured and smooth. Go
directly to the fun'n’fleshy Mike &
Matty mix on this slammin’ Sub-Urban
Records release.

We have been wondering where
Miami's Ian Appel has been keeping
himself in recent days. The good news
is that he has not only resurfaced, but
appears to be on the verge of a smash
hit with “The Horn Ride,” a moody
trance/house dub on Tribal America.
His knack for concocting off-the-wall
sound effects and twisting basslines is
gratefully intact, as he melts a minor-
key horn riff into a spare, spine-crawl-
ing groove. A well-organized double-
record of remixes gives Danny
Tenaglia, the Deep Dish studio clique,
and the Underground Sounds of Lisbon
a chance to rethink Appel’s concept,
with the USL lads scoring the highest
marks for a forward-reaching tribal mix
that leaves us wondering when stateside
A&R reps are going to start tossing
them some post-production work.

Godwin, a longtime protégé of pro-
ducer/writer Tony Moran, makes his

first official foray into clubland with
“One On One Love” (Dig It Internation-
al), a gleeful ditty that relies heavily on
the singer’s robust and engaging style.
He makes the most of Moran's no-frills
pop hook and by-the-numbers words of
love. This single stands out from the pack
on the strength of a star-powered vocal
and production that is wisely direct. Look
for Ronnie Ventura’s rugged Deep Fla-
VOr remix.

Ventura also makes a fine impression
on “Zappa Mambo,” a spicy treat from
the EastWest soundtrack to “My Fami-
ly” by Banda Machos. Love those per-
cussion breaks! Bobby D’Ambrosio also
contributes a pair of butt-wiggling ver-
sions to the record. Very tasty.

Paul Taylor may have left the Love-
land fold, but the act is forging forward
with the title track from its sterling East-
ern Bloc/ PWL International album “The
Wonder Of Love.” Frontwoman Rachel
McFarlane never wavers as the focal
point of this sugary pop/house track,
even in slick and dubby versions by Joe
T. Vannelli.

BEATS’N’PIECES: Red-hot produc-
er/DJ Junior Vasquez and his managers,
Jane Brinton and Dennis Wheeler, are
expanding their industry horizons with
the formation of Pagoda Records. The
New York-headquartered label will be a
showcase for a variety of genres, includ-
ing dance, modern rock, and hip-hop. The
three are in discussions with several
major outlets for national distribution and
are planning to have the label’s first, still-
to-be-confirmed single on the street by
the fall.

We are pleased to note that pioneer-
ing techno outfit N-Joi is finally back

ADEVA
I 5. | CAN FEEL DESIRE BAK2BASSIKS

on active duty and showing wanna-bes
how to properly deliver aggressive, but
melodic catalysts for dancefloor cathar-
sis. In addition to its current12-incher,
“Bad Things,” the act will be stomping
in support of a self-titled album in Octo-
ber as a joint release of deConstruction
and Logic Records. Look for a
refreshed romp through N-Joi's 1991
club breakthrough, “Anthem,” to ship
as the next single. A smart move, given
that the track did not get a fair shake at
radio the first time around. The current

(Continued on next page)
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(45)| NEWD 1 RELEASE DA TENSION POWER MUSIC 014 DJ DUKE 45 | 28 | 30 7 FEELS SO GOOD (M) (T) (X) SO S0 DEF 77920/COLUMBIA & XSCAPE
a6 | 32 | 27 1l | DO ME RIGHT EMOTIVE 775 BUTTER 46 | 33 | 41 6 CHAMPION (T} LOOSE CANNON 698 1/ISLAND ® BUJU BANTON
47 | 50 | 50 3 | NO SE PARECE A NADA CRESCENT MOON 77919/EPIC & ALBITA 50 | — 2 | ROUND & ROUND (M) (T) G FUNK/RAL 9385/ISLAND & TWINZ
48 | 24 | 13 | 12 | YOU CHAMPION 77309/COLUMBIA STAXX OF JOY FEATURING CAROL LEEMING RE-ENTRY | 3 | SO MANY TEARS (M) (T) (X) INTERSCOPE 95748/AG ® 2PAC |
43 | 49 | 47 4 DIVA TRIBAL AMERICA 58433/1.R.S CLUB 69 FEATURING KIM COOPER NEW D 1 THE HORN RIDE (T) TRIBAL AMERICA 58303/ R S. E-N
50 | 30 | 20 [ 13 [ NEXT TIME MCA PROMO ® GLADYS KNIGHT RE-ENTRY 7 NEVA GO BACK (T) (x) PROFILE 7433 ® SPECIAL ED

(O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for vinyl maxi-single, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxi-single availability. (T) Viny! maxi-single availability. (X) CD
maxi-single availabitity. © 1995, Billboard/BPI Communications.

DANCE TRAX

(Continued from preceding page)

climate over the airwaves sparks hope that
the time is right for mainstream listeners
to embrace this gem.

Meanwhile, rumors persist that Vasquez
and his beloved Sound Factory nightclub
will resurface in a new Big Apple location
before the close of "95. No one is respond-
ing for the record just yet. We will keep ya
posted.

Denver-hased indie Spinner Records is
gathering several of the hi-NRG commu-
nity’s perennial figures for a late-summer
U.S. club tour that is cheekily billed as
Spinn-a-palooza. The jaunt will begin Aug.
31 at the Gay 90s Complex in Minneapolis

with Holly Oas, Vicki Shepard, and
Viola Wills headlining. Sounds mighty
festive.

And while you're feelin’ so NRGetic,
check out Knew Romeo’s chipper take on
the Cher chestnut “Save Up All Your
Tears” (Chazz Jazz Music). Yeah, yeah, we
are sick of covers, too. But this one is too
amusing to pass up. Applause to the act’s
leader, Mark Albano, for displaying such
moxie.

The rich history of the now-dormant
Movin’ Records (arguably the most impor-
tant and influential indie to ever emerge
from New Jersey) is effectively captured

on “Movin’ Nonstop,” a 17-cut compilation
distributed by New York's Maxi Records.
Among the tracks on the disc, seamlessly
beat-mixed by producer/DJ Kerri Chan-
dler, are such underground classics as “My
My Lover” by Dee Dee Brave, “Cele-
brate” by Imaje, and “She’s Crazy” by
Grandpa. An essential reminder of the
impact the New Jersey scene has had on
the overall development of house music.
Speaking of New Jersey, the Engle-
wood-based Music USA Records is work-
ing overtime to fill the gap left by Movin’
with a heap o’ must-hear singles. Top DJ
priorities should be the return of Alexan-

der Hope on “Brothers And Sisters,”
helmed with a soulful hand by the long-
absent Blaze, as well as “Lonely” by Don-
ald O, which benefits from the ever-astute
rhythm instinets of the Smack Productions
clan.

The U.K.'s reliably fab Freetown
Records gets into the compilation game
with “Let’s Dance For Love,” which
plumbs through thelabel’s vaults and
reveals an A&R vision that has always
aimed toward building a unifying bridge
between the New York, London, and New
Jersey circuits. We are in quite a lather
over memories generated by the Diamond

Temple jewel, “Love’s Masquerade,” and
“True Love” by Fayleine Brown. Join us.

Finally, there is a useful new remix ser-
vice on the block. EuroTracks is a compa-
ny that is largely devoted to exposing and
editing singles that are available only on
import. Headed up by former DiscoTec
remix service producer John Moffet, the
company should prove to be a key tool in
bringing potential hits to stateside dance-
floors. At a time when there are more
remix services than any U.S. label can
accommodate (or that any DJ can really
care about), this is a crafty little move . ..
not to mention a possible gold mine.
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Club Mix "33 V.2
THE DANCE COMPILATION OF THE YEAR!

AVAILABLE IN STORES COAST TO COAST, TS SEPTEMBER!

-

FEATUIRING Il NON-STOP FEMIXED DANCE HITS

| TOTAL ECLIPSE OF THE HEART (MOBIUS LOOP MIX)- Nicki French

2. COTTON EYE JOE (MADCOW MIX) - Rednex

3. LICK IT (20 FINGERS CLUB MIX) - Roula

4. MR. PERSONALITY (RADID MIX) - Gillette
3. FAT BOY (J.J.'S CLUB MIX) - Max-A-Million

6. WHAT HOPE HAVE | (THE BIG MIX) - The Sphinx
7. GET READY FOR THIS (EAST ORANGE BOOT MIX)- 2 Unlimited
8. TOOTSEE ROLL (SET IT OFF DANCE VERSION) - 63 Buoyz
9. WANNA GET BUSY (CLUB MIX) - Reality
0. YOLANDA (CLUB MIX) - Reality
II. BACK & FORTH - Aaliyah

| ALSD AVAILARLE
, ([lub Mix "85

|. SHORT SHORT MAN (BASS MIX) - 2D fingers featuring Gillette
2. WE ARE FAMILY (SURE IS PURE REMIX EDIT} - Sister Sledge
3. | LIKE TO MOVE IT {ERICK "MORE" CLUB MIX) - Reel 2 Real
4, DREAM DN DREAMER (HEAVY MOTION MIX) - Brand New Heavies
5. DEFINITION DF A HOTTI {REMIX) - R. Kelly & Public Announcement
6. FUNK DAT (PG I3 MIX) - Sagat
7. MR. MEANER (SPIKE VOCAL) - Mack Vibe featuring Jacqueine
8. YOU BRING ME JDY (BOP TIL 'U DROP MIX) - Rhythm factor
9. | GET LIFTED {UNDERGROUND NETWORK MIX) - Barbara Tucker
ID. WHAT'S UP {485 MIX) - DJ Miko

KTEL
RECOGNIZE THE REAL

3 > 3 - I ‘_ﬁ“: " - " ® E n‘
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‘All In Good Time’ For Hummon
Columbia Tries Unique Marketing Plan

B BY DEBORAH EVANS PRICE

NASHVILLE—Conventional wisdom
in the music industry usually follows
the time-worn path of signing the act,
creating anticipation, releasing a sin-
gle, then hitting
them with the al-
bum.

However, Co-
lumbia is throwing
conventionality out
the window in
introducing singer/
songwriter Marcus
Hummon by re-
leasing the entire
album Aug. 29 with no plans to release
a single until December or January.
The game plan is to put him on the
road performing in clubs, introduce
him to consumers by having them be-
come acquainted with the album as a
whole, then pursue radio airplay with
a single.

Sony senior VP Scott Siman says
the label has viewed Hummon’s al-
bum, titled “All In Good Time,” as
unique from the outset. “We said, ‘If
there’s one thing we're not going to do,
it’s the same old thing.” We used dif-
ferent players, different studios, a dif-
ferent producer [Monroe Jones, whose
previous credits include work in folk-
rock, pop, and R&B],” Siman says.
“We gave Marcus an incredible
amount of latitude into how he wanted
to make his own record—the kind of
things not typically done with a new
artist.

“A lot of the Nashville way is to use
these certain players. [There are] four
or five established producers—pick
one of those . .. and get the same song-
writers. I'm not criticizing that method
of doing it, but I don’t think that’s the
way you should do every record.”

The Columbia staff shares Siman’s
enthusiasm for the unique strategy be-
ing taken with Hummon. “We all
agreed what we didn’t want to do here
was take the cookie-cutter approach,”
says Debi Fleischer, Columbia’s senior
director of national promotion. “We
felt we had an opportunity with an al-
bum as strong as this to go first to the
public and take a different route and

HUMMON

Decker Signs. ASCAP and EMI Music
Publishing recently signed songwriter
Shane Decker to their ranks. Pictured,
from left, at the occasion are ASCAP’s
Connie Bradley and Ralph Murphy,
EMI's Celia Froehlig, and Decker
(seated).

create an identity and a base at the
consumer level before ever going to
country radio with that first single.”

Siman thinks Hummon is the type of
artist radio has been asking for, and
that’s why Sony decided to take this
novel approach to his launch. “I think
Marcus symbolizes the best Nashville
has to offer as a writer and an artist,”
Siman says. “There’s a lot of concern
among radio stations about the quality
of the music. A lot of consultants are
talking about it, and we’ve been hear-
ing rumblings for a really long time. I
think what they’ve wanted was some-
thing fresh, something with energy,
and something that’s country. And I've
told a few of them, ‘Just wait, 'cause 1
think we've got something that fits the
bill of what you're asking for, and it’s
Marcus Hummon.””

Prior to signing with Columbia,
Hummon made a name for himself as
a popular live performer on the Nash-
ville club scene with his band Red
Wing, and also as a songwriter. Among
the songs he’s had recorded are Wyn-
onna’s hit “Only Love,” Alabama’s
“Cheap Seats,” and the title cut on Hal
Ketchum’s latest album, “Every Little
Word.” He’s also had cuts done by
Patty Loveless, Western Flyer, Doug
Stone, and Michael Martin Murphey.

Hummon is pleased with Sony’s ap-
proach to his album’s release. “I feel
real positive about the way it’s been
projected to me,” he says. “It’s a real
pro-active stance. It’s not in any way a
move away from radio, because we're
going to do that, too. We're very re-
spectful of the marketplace and its
needs. A real important part of all new
country acts is the setup. We felt in my
case I've honed what I do both as a
writer and performer, so we thought,
‘Why don’t we just get a band . . . stand
in front of them and sing the songs out
there in front of people on a grass-
roots level?””

With that in mind, Sony let Hummon
use his band to cut the album, and now
the label is putting him out on the road
to perform the new release. The club
tour will begin Aug. 9 in Fort Wayne,
Ind. Tom Gibson, VP of marketing and
artist development at Columbia, says
there are plans to place ads supporting
Hummon'’s local appearances.

“We will focus on locally oriented ad-
vertising, print, or radio, but most
likely print,” Gibson says. “And obvi-
ously that advertising will be linked to
both the date and with an appropriate
retailer.”

Gibson says the grass-roots efforts
to promote Hummon will also include
lots of mailings. “We have access to the
promoters’ mailing lists,” Gibson says.
“Most promoters and clubs have their
own mailings lists. Many of these mar-
ketplaces have local songwriter associ-
ations, and because Marcus is a song-
writer, we're using a lot of things like
that. We’re mailing a lot of postcards,
because we feel like people who are
plugged in creatively, whether they be
songwriters or music fans, are either
going to be on these songwriter associ-
ation mailing lists or the mailing list of
a local club they go to. So we'’re going
to reach those consumers directly.”

Though video plans have yet to be fi-

nalized, Gibson says a video campaign
for the fall is planned to heighten
awareness of the album and build to-
ward the single’s release. The first sin-
gle hasn’t been selected yet, and the re-
lease date hasn’t been set. Gibson says
the label is looking at December or
January, after consumers have time to

become familiar with the album.
Asked where he sees the record fit-
ting in the country market, Hummon
replies, “I really believe it’s part of the
overall mainstream picture. The music
is not Joe Diffie. It’s not Alan Jackson.
It doesn’t lean heavily toward tradi-
tional, but in my thinking it’s part of
(Continued on page 30)
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Two-Stepping With Shelby. Magnatone recording artist Shelby Lynne recently
gave a special benefit performance in Los Angeles for AMFAR, the American
Foundation for AIDS Research. The benefit, “Two-Steppin’ For The Cure II,”
honored Clint Black, Greg Louganis, and Liza Minnelli, among others, for their
efforts supporting AIDS research. Pictured, from left, are Scott Baio, Minnelii,
Lynne, and Herbie Hancock.

WELCOME HOME: Joe Galante, who has just finished
his first six months back in Nashville, has a unique business
portfolio. This is the second time that Galante, now chair-
man of the RCA Label Group, has taken
on the task of restructuring RCA’s Mu-
sic City operations. In 1982, Galante,
then 31 and the youngest-ever head of
a Nashville label, took charge of RCA
Nashville and built it into the giant of
Nashville companies. In 1990, he moved
to New York to become president of
RCA Records.

Galante is known as a very intense ex-
ecutive, and I asked RLG VP/GM
Randy Goodman about working for the chairman.

“Joe sets such high standards here that he’s constantly
raising the hurdles and asking questions,” he says. “Some-
times it's frustrating, but I prefer this kind of environment
where you're constantly learning.”

Nashville Scene recently
talked at length with Ga-
Nashville

lante. We offer here the

4%n

GALANTE

thoughts of Chairman Joe:

ON THE NEW RCA:
“Compared to the last four
years, these last six months
have been very rewarding.
We have completely re-
focused the roster. We cut it ™
in half. We had about 25
acts; now we're down to
about 13. We've changed the
entire organization. We have two labels [RCA, BNA] very
focused on artist development and promotion, and then a
central core operation [RLG] that is there to support the
rest of the organization. I think the results are starting to
show on the charts. Everything we’ve put out since January
has been a top 10 record or better.”

ON TALENT: “We've signed some
really great singers, and that’s the main
thing we look at when we go to the ros-
ter together. We say, Yeah, we have
this little rule: You have to he able to
sing.” We've also infused some new tal-
ent into the production side of RCA, in
terms of using people like Emory
[Gordy Jr.] or reaching out and bringing in people like
Mark Wright and Don Cook. The charts seem to be going
the right direction.

“Kenny Chesney and Lorrie Morgan are the first two
records we have really worked on as RLG. Lorrie’s has been
out less than 30 days, and we’re almost gold. I think Kenny

by Chet Flippo

Back In Nashville, RCA’s Joe Galante
Has High Standards And Lots Of Ideas

Chesney will have a gold-plus record. Alabama’s last album
was platinum, and I think this one will do better than that.
And we’re introducing Ty England. And then we have a
Clint Black Christmas album coming
with all new material. We're in the stu-
dio with Lari White, on the follow-up to
her gold record. John Anderson’s going
into the studio. We signed a great new
singer named Ray Vega—big voice,
very distinctive, great look, sings in
Spanish and English.
“Martina [McBride] has just fin-
ished a record that is going to be plati-
num-plus for her. Aaron Tippin just did a complete turna-
round. He’s put his music in our hands, and we've gone out
and found a number of outside tunes for him, because he
was writing most of his own records and we were hitting
awall.”

ON COUNTRY IN GEN-
ERAL: “We're enjoying
success in the format, but
we're also enjoying a great
deal of mediocrity in a lot of
areas. You need a great
song and a great singer.
And if you didn’t have ei-
ther, you didn’'t make it
through the door. Today,
you can have a good song or
be a good s