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ADVERTISEMENTS

FOR THE FIRST TIME IN
17 YEARS, ONE OF MUSIC’S
MOST CELEBRATED ARTISTS
PLAYS LIVE!

CARLY SIMON
ON TOUR

Begins March 3rd in Santa Ana, CA
First date sold out in |1 minutes!

See the premiere of her new single
“Touched By The Sun”
on The Tonight Show
Thursday, March 2nd

From the acclaimed new album

LETTERS NEVER SENT

ARISTA. © 1995 Arista Records, Inc.,

a Bertelsmann Music Group Company

Pride and Joy.

Heort and Soul.

Father and Daughter.
; Flesh cnd Blood

Big Tours Aim High

B BY CHRIS MORRIS

STP Eye Tix System

B BY ERIC BOEHLERT

NEWSPAPER

Live Taping Allowed

B BY CRAIG ROSEN

LOS ANGELES—After the grand
high of the 1994 con-
cert season, which
notched record
grosses thanks to a
siege of stadium
acts and unprece-
dented prices for
tickets, U.S. pro-
moters are con-
fronting the in-
evitable morning
after, with a hopetul eye on a diverse

slate of solid touring talent for 1995.
This year sees a dearth of stadium-
caliber acts, but R.E.M., Robert Plant &
Jimmy Page, Tom Petty & the Heart-
(Continned on page 81)

BAKER

NEW YORK—Add the Stone Temple
Pilots to the small
but intluential list of
bands pondering
drastic action in an
attempt to curb
ticket-service fees

and end scalping.
According to
band  manager
Steve Stewart,
when the group
next hits the road—possibly as early as
this spring—it hopes to sidestep Tick-
etmaster by creating its own intricate
ticket-distribution system that would
maintain a $2 service fee and all but
(Continued on page 88)

STONE TEMPLE
PILOTS

LOS ANGELES—Following in the
footsteps of the
Gratetul Dead and
Metallica, Jimmy
Page & Robert
Plant and the Black
Crowes will allow
fans to tape their
upcoming concerts.
= And they are doing
PLANT & PAGE s0 without fear that
the recordings will
cut into album sales.

While Page & Plant. like the Dead
and Metallica, will allow taping onlyina
specified “tapers section,” the Black
Crowes are taking sanctioned concert

(Continued on page 88)

IN MUSIC NEWS

Van Peebles
Returns
With First
Album In

20 Years

On Capitol

SEE PAGE 8
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Image Questioned
For Violinist, 16

B BY ANDREW STEWART

LONDON—Child prodigy or child
exploitation? That's the question
mark hanging
over the career of
16-vear-old Sin-
gapore-born vio-
linist Vanessa-
Mae Nicholson.
The fiddler has
attracted unre-
served praise
from those who
consider her per-
forming talents to be “supernatural”
and “phenomenal.”
Her vecordings of the Beethoven
and Techaikovsky violin concertos on
(Continued on page 44)
S |

NICHOLSON

Atlantic’s Corporate Offspring Fme-Tune Success

H BY MARILYN A. GILLEN

NEW YOEK—The Atlantic Group’s
five-year evolution from stolid work-
horse to cutting-edge powerhouse—
which culminated in its position atop
industry domestic market-share
rankings last year on the strength of
a dizzying variety of new artists—is a

BLACKBURN COPPS
study in decentralization, niche mar-
keting, great artists, enthusiastic ex-
ecutives, and a supportive parent
company willing to let its corporate
offspring go their own way. But most-
ly it is a study in embracing change.
And suceess, says Atlantic Group
president Val Azzoli, is not about to

change that.

“There was a brief moment when I
heard that we were No. 1 that I
thought, Don’t breathe, don’t move,
don’t even change vour socks,” laughs
Azzoli. “But I know that to stay on
top, we have to keep changing. Only
now, we've built the machine, so it's

cantinues as president of Big Beat
and is promoted to senior VP of At-
lantic Records) and TAG executive
VP/GM Leyla Turkkan. The label's
first release, an album by Dead Hot
Workshop, a new “country-inflected,
rootsy rock'n'roll band” from Tempe,
Ariz., is expected in April.

FLOM AZZOL

more about fine-tuning it.”

Tellingly, the new year for the label
group kicks off with a flurry of new
moves. Chief among them is the for-
mation of a new “cutting-edge” label,
TAG Recordings, which will be head-
ed by president Craig Kallman (who

KALLMAN

Other key activities include the cre-
ation of new labels under Atlantic
Records senior VP and veteran A&R
executive Jason Flom (who adds the
title of president of Lava Records)
and Atlantic Records VP/producer
David Foster (who adds the chair-

manship of 143 Records); the just-
completed acquisition of eclectic West
Coast label Mesa/Bluemoon; the be-
ginning of'a multifaceted alliance with
Nashville’s Curb Records; the debut
of new specialty imprints Celtic
Heartbeat and Atlantic Theatre; the
kickoff of new marketing arm At-
lantic Classics; and the appointment

A

of several new Atlantic Records exec-
utives—former Gold Mountain En-
tertainment artist manager Janet Bil-
lig, who is on board as senior VP with
a mandate to sign and develop artists,
and senior VP/West Coast GM Ron
Shapiro, who is to relocate to New

(Continued on page 90)
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the new album

Featuring

MIKE RUTHERFORD (GENESIS)
PAUL CARRACK (SQUEEZE)
PAUL YOUNG (SAD CAFE)

orye a

beach of gold

MEA CULPA, OVER MY SHOULDER & ANOTHER CUP OF COFFEE
PRODUCED BY CHRISTOPHER NEIL & MIKE RUTHERF ORD
MANAGEMENT: TONY SMITH/HIT & RUN MUSIC LTD.

Catch them on

THE LATE SHOW WITH DAVID LETTERMAN, March 6,
and soon on LIVE FROM THE HOUSE UF BLUES on TBS
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Levy: PolyGram’s Gains Make It No. 1

Bon Jovi, Boyz, Sting Help It Net $4.9 Bil Income

B BY JEFF CLARK-MEADS

LONDON-—PolyGram expericnced a 16%
increase in net sales and a 20% increase in
net income in 1994, which president/CEQ
Alain Levy says qualifies it as the biggest
record company in the world.

The company’s net sales reached $4.9
billion in 1994, while its pretax income
rose 16% to $619 million in 1994. Net in-
come rose to $424 million.

Speaking at the announcement of the
company’s 1994 results here FFeb. 21,
Levy said comparisons were difficult be-
cause not all its competitors release com-
prehensive figures. However, he added,
“Looking at other people’s market share,

Clegg Helps Push For
MTV South Africa To
Expose Native Acts

JOHANNESBURG—South Africa’s
resurgent music industry will get a new
television outlet when MTV starts broad-
casting here.

In partnership with noted South African
artist Johnny Clegg and radio company
Primequity, MTV is applying for a license
to begin its 24-hour South African station
in 1996.

“MTV South Africa will focus heavily on
South African music and musie videos,
with some international music program-
ming as well as signature MTV pro-
grams,” says an MTV representative.

Five percent of the equity in MTV South
Africa will be granted to the country’s Mu-
sic & Youth Development Trust, a nation-
al outreach school of contemporury music
aimed specifically at South Africa’s unem-
ployed youth.

MTV South Africa also should benefit
the country’s musical exports, as satellite
coverage will make the station available
across the continent.

Says Clegg, “l'or too long, South
African musicians have had few outlets for
their art both here and in the global arena.
With the advent of MTV South Africa, the
music and culture of South Africa will take
its rightful place in the global music cul-
ture.”

JEFF CLARK-MEADS

| ry Flick reports.

O.J. CAUSES A RUN ON AUDIOBOOKS
‘ A taped version of O.J. Simpson’s best-seller “l Want To Tell
You™ is breaking all previous audiobook-sales records and
| converting a new audience to that growing market. Trudi Miller

Rosenblum reports.
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I do believe we were the No. 1 company in
1994. That is my own view.”

The company’s biggest-selling album
worldwide was the 8-million-unit Bon Jovi
compilation, “Cross Road,” closely fol-
lowed by Boyz 1 Men album “11,” and the
4.5-million-selling Sting hits album,
“Fields Of Gold.”

In geographic terms, PolyGram said
sales in its North American subsidiaries
were up 30% in local eurrency terms;
sales in Europe grew 11%, and in Asia
sales were up 13% over the previous year.
PolyGram’s historic European powerbase
still contributes 50% of all the company’s
revenues, while 25% comes from North
America, 20% from Asia, and 5% from the
rest of the world.

Levy said PolyGram’s figures were as-
sisted by healthy pre-Christmas trading
in both the U.K. and U.S., but added that
PolyGram out-performed each of those
markets. Its performance on continental
Europe was ‘“mixed,” but there were
slight increases.

PolyGram’s Japanese sules were affect-
ed by the dearth of domestic product, and

in Mandarin and Cantonese markets,
huge quantities of sales were lost because
of pirate product from China, he said.

Levy reiterated the call made by inter-
national labels body IFI'I for the Euro-
pean Union to take the firm line on Chi-
nese piracy that has been adopted by the
U.S. (Billboard, I'eb. 25). He argued that
a strong stand from the EU is particular-
ly appropriate for PolyGram as a Dutch
company and a significant contributor to
the European economy.

The highlights of PolyGram’s forthcom-
ing release schedule include albums from
Bryan Adams, Bon Jovi, Sting, Stevie
Wonder, Elton John, Dina Carroll, Stereo
MCs, Bjork, Ugly Kid Joe, Wet Wet Wet,
Extreme, Soundgarden, Def Leppard,
Zucchero, Luciano Pavarotti and, possi-
bly, Lionel Richie.

PolyGram reports in Duteh guilders.
The exchange rate used here is the 1994
year-end figure of 1.74 guilders to $1. To
allow direct comparison, 1993 guilder fig-
ures also have been converted using this
ratio.

NEW YORK—Beginning with this is-
sue, Billboard is devoting a new weekly
page to expanded coverage of music pub-
lishers and songwriters (see page 26).

The Songwriters & Publishers page,
which is part of Billboard’s Artists &
Music section, includes Words & Musie,
the popular column by Irv Lichtman,
Billboard’s deputy editor. Also appear-
ing on the page is the biweekly feature
“They’re Playing My Song,” which ex-
amines the creative forces behind a cur-
rent cover song. The page also highlights
writer and publisher credits for the No.
1 songs on five different Billboard sin-
gles charts.

All of these standing features will
combine with weekly news items and in-
depth articles that will keep Billboard’s
coverage of music publishing second to
none.

“The axiom that ‘everything starts
with a4 song’ has never been more self-

Billboard Expands Coverage Of
Songwriting, Publishing Scene

evident in our industry than it is today,”
says Billboard editor in chief Timothy
White. “The enduring creative worth
and commercial value of superior song
craft remains the bedrock staple of the
music business, and, under Irv Licht-
man’s expert direction of the new page,
Billboard is committed to covering every
aspect of the process. Indeed, we're see-
ing an explosion of new talent, fresh
thinking, and innovative approaches to
propagating the timeless power of popu-
lar song. Thus, the Songwriters & Pub-
lishers page will be filled with insights
and surprises that will help us all do bet-
ter business.”

Billboard’s coverage of music publish-
ing is further augmented this week by
the debut of Latin Singles A-Z, a weekly
compendium of publishers, perfor-
mance-right affiliations, and sheet-mu-
sie availability for each title on the Hot
Latin Tracks chart (see page 42).
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Sony/Phili

NEW YORK—A format war be
damned: Sony and Philips are pro-
ceeding with production of a digital
videodisc system that will go up
against a rival standard devised by
Toshiba and Time Warner.

Despite talk that the two sides
were discussing a single DVD stan-
dard to avoid a replay of the Beta-
VHS war, Sony managing director
Nobuyuki Idei said Feb. 23 that the
partners have “no plans to support
the specifications” proposed by To-
shiba and Time Warner and en-
dorsed by five other hardware man-
ufacturers and several Hollywood
studios.

The Sony/Philips DVD may have
the programming muscle to support
a battle plan. Several studios includ-
ing Disney were close to announcing
their support, according to rumors
at the Feb. 15-18 National Assn. of
Recording Merchandisers conven-
tion in San Diego.

One reason could be a change in
strategy—Sony and Philips are now
emphasizing a longer-playing 5-inch
disc, as demanded by the Hollywood

—

ps Stick To
Their Guns On DVD

studios. Signing the Hollywood ma-
jors, who've been campaigning for a
single standard, is vital to the suc-
cess of either format.

A Time Warner source says the
company remains confident about
DVD and “expects to have product
out in the first half of next year.”

Idei told Reuters in Tokyo that
Sony engineers examined the
Toshiba/Time Warner “super-den-
sity dise” and decided “our solution
is simpler and better.” He claimed
the technology required to produce
the rival double-sided disc would
make it 30% more costly than his
one-sided CD.

Sony and Philips, meanwhile, ap-
pear to have put a new technical
spin on their decision to proceed,
emphasizing a 7.4 gigabyte capacity
that doubles the original playing
time to 270 minutes, The laser will
automatically adjust to read the sec-
ond layer of data.

“Sony is coming out with its
swords drawn,” said a source at the
NARM convention.

SETH GOLDSTEIN

BMG Classics
Gets Retail Site
On The Internet

B BY SETH GOLDSTEIN

NEW YORK—Classical musie buffs
on the Internet now have a path to a
retailer in the sky.

As of March 1, BMG Classies, in
conjunction with service provider On-
Ramp, began what it considers Inter-
net’s first dedicated resource for the
music found on its labels—RCA Vie-
tor Red Seal and Gold Seal, Living
Stereo, deutsche harmonia mundi,
and Catalyst.

About 1,700 titles, cross-referenced
by artist and composer, are listed on
the newly created Classies World and
can be ordered from California-based
Sound Delivery. Some 300 pieces,
mostly opera, can be sampled.

Simultaneously but separately,
BMG’s ECM Records took a site in
cyberspace for its jazz, classies, and
world music catalog of 442 titles.
ECM, which is linked to the Classics
site, fills an order at $12.99 list plus
shipping and handling, “a little bit
better than street retail,” says pro-
motions managetr Joe Pignato.

Neither BMG nor ECM expect
land-office business immediately, but
U.S. classical marketing product
manager Robert Bourne thinks the
Internet will affect sales “quite favor-
ably” in the future. Bourne, whose
wife, violinist Maria Bachmann, re-
cords for Catalyst, considers the two
domains “the most comprehensive
marketing tool” available to BMG in
the first years of the cyberspace era.

“It’s a tailor-made way of driving
people into stores,” Bourne said, as
he called up a commercial for BMG’s
CD of Sergei Prokofiev’s film score
for “Alexander Nevsky.” The ad has
been running on MTV, but Bourne
suspects it’s reaching a smaller audi-
ence than it will on the Net. He

(Continued on puge 20)

4 TO KEY BILLBOARD MUSIC GROUP POSTS
Ellis, Oertley, White Appointed VPs

NEW YORK—Michael Ellis, Karen
Oertley, and Adam White have been
named vice presidents of the Bill-
board Music Group.

Ellis is associate publisher of Bill-
board and publisher of the Airplay
Monitors; Oertley is publisher and
editor in chief of Amusement Busi-
ness; and White is international edi-
tor in chief of Bill-
board. Each has
plaved a key role
in the expansion
of the Music
Group, which has
grown to eight
weekly publica-
tions—including
the newly
launched U.K.
trade publication Music Monitor—
one monthly, 19 directories, five
trade conferences, two online data-
base systems, and an annual awards
show on the Fox network.

“The phenomenal growth that the
Billboard Music Group has enjoyed
over the last five years truly reflects
the creative talent and energy of
many individuals around the globe,”
says Howard Lander, president and
publisher of the Music Group.

Platinum White. A&M Records president/CEQO Al Cafaro, left, presents Barry
White with a platinum plague commemorating sales of White's current album,
“The Icon Is Love,” at Mr. Chow’s in Los Angeles. The album’s first single,
“Practice What You Preach,” has gone gold, and the second single, “Come On,”
has just been released. White also has been nominated for a Grammy for best
male R&B vocal performance.

“These latest moves enable us to
strengthen the organization to
properly handle our future growth,
as well as recognize these man-
agers’ previous achievements.”
Ellis joined Billboard in 1985 as
Hot 100 chart manager and became
director of charts in 1990. In 1992,
he was named associate publisher

OERTLEY WHITE

of Billboard and in 1994 becare
publisher of the four Airplay Moni-
tors.

Oertley joined Nashville-basad
Amusement Business in 1978 as
promotion manager. She was named
director of marketing in 1987 and
became associate publisher in 1989
and publisher the following year.
She added editor in chief stripes in
1994 and also is in charge of the Mu
sic Group’s Talent & Touring opera-
tion,

White came to the Billboard fami-
ly in 1974 when he joined the Lon-
don-based trade publication Music
Week, which then was owned by
Billboard. He moved to New York in
1978 and held a number of posts at
Billboard, including international
editor, managing editor, and edizor
in chief. After a three-year stint
with Radio & Records, White relo-
cated to London and rejoined Bill-
board in 1989 as international editor
in chief. He was instrumental in the
recent launch of Music Monitor.

In addition to Billboard, Amuse-
ment Business, the Airplay Moni
tors, and Music Monitor, the Music
Group publishes Musician magazine
and Music & Media. Music Group
special events include the Dance
Music Summit, the Billie Awards,
the Latin Music Conference, the
Billboard/Airplay Monitor Radio
Seminar, and the Billboard Music
Video Conference & Awards.

The Billboard Music Group is
owned and operated by BPI Com-
munications.

Handleman Links Music, Vid, Computer Arms
Rack Aims To Improve Distribution Of Own Software

NEW YORK—Handleman, the domi-
nant rackjobber, has gathered its mu-
sic, video, and computer software ven-
tures under a new corporate umbrella,
North Coast Entertainment.

The purpose is to create what execu-
tive VP Louis Kircos calls “a bit of a
Chinese Wall” separating Handleman’s
rack accounts from a growing band of
in-house suppliers that occasionally
compete against the parent. At the
same time, Handleman, based in Troy,
Mich., has created within North Coast a
new entity to significantly widen music
and video distribution.

North Coast consists of two sell-
through specialists, Video Treasures
and Starmaker; Softprime, which ac-
quires and develops personal-comput-
er software; Madacy Music Group; En-
tertainment Zone, which operates
music, video, and concessions in Sears

and other major retailers; and Sell-
through Entertainment, formerly
known as Holly Music. Sellthrough's
role is key to North Coast, so named
“because in the entertainment busi-
ness, you can't ignore the East Coast,
the West Coast, or the Great Lakes,”
Kircos says.

Holly Music had focused solely on
Christmas sales. As Sellthrough, it will
take Video Treasures, Starmaker, and
Madacy releases year-round to classes
of trade not previously tapped by Han-
dleman, including drugstores and su-
permarkets.

Other distributors have reached
those accounts, but for Handleman,
“the nontraditional market is under-
represented,” says Kircos. “With a
huge number of outlets, the potential is
very large.” Video figures in the ad-
vance planning.

In addition to the 3,000 titles in the
Video Treasures and Starmaker cata-
logs, Montreal-based Madacy offers
multipacks of television series and Al-
fred Hitchcock and John Wayne
movies that are in the public domain.
Suggested list prices of two-packs can
dip below $10, considered the ideal for
supermarket promotions.

Handleman, which has owned Holly
Music for five years, recently hired
Robin Ram as Sellthrough Entertain-
ment president and moved Jim Hanke
from Troy to Tampa, Fla., as sales VP.
Kircos. who oversees North Coast. is
hiring three more North Coast VPs,
possibly with Sellthrough in mind. He
still needs a replacement for Starmak-
er president Ken Palmer, who took
over video buying at Handleman, fol-
lowing the departure of VP Dave
Stevens. SETI GOLDSTEIN

Sean Ross
Named Editor Of
Airplay Monitor

NEW YORK—Sean Ross, whose
career has combined radio pro-
gramming, record label A&R work,
and trade journalism, has been ap-
pointed editor of Airplay Monitor,
effective March 1.

Ross is returning to the Billboard
Music Group after a three-year hia-
tus. He first joined Billboard maga-
zine in 1988 as radio editor. He left
that post in 1992
to become an
A&R manager at
Profile Records.
After departing
Profile, he moved
into his current
position as pro-
gram director of
WGCI-AM Chi
cago. Ross also
spent four years at Radio &
Records magazine before joining
Billboard,

In his new position as editor of all
four Monitors, Ross will report to
publisher Michael Ellis. Ross, who
will be based in New York, will have
responsibility for the editorial and
chart content in the Monitors, Man-
aging editors Steve Wonsiewicz
(Country Airplay Monitor) and Ja
nine McAdams (R&B Airplay Moni-
tor) will report to him,

Says Ellis of the appointment:
“Airplay Monitor has grown from
one eight-page magazine in 1993 to
four successful magazines, and we
look for Sean to lead us to even
greater success. With Sean’s wealth
of knowledge and experience in the
radio industry, he will strengthen
our existing news coverage in the
Country and R&B Monitors and de-
velop a news section for the Top 40
and Rock Monitors.™

Ross will arrive in New York
March 6 after attending the Coun-
try Radio Seminar in Nashville.
Ross says, “Monitor already has a
very solid place in the radio world;
our job will be to help it finish its
transition to a full-service publica
tion for the record and radio indus
tries,”

HMV To Buy Most
0f German Music

Retailer’s Stores

B BY JEFF CLARK-MEADS
and WOLFGANG SPAHR '

LONDON—British record and
video retailer HMV is negotiating
to buy “the majority” of Ger-
many’s leading music chain, World
Of Music,

HMV group chairman and chief
executive Stuart McAllister con-
firms this, saying, “Yes, we are in
discussion, but nothing has been
signed.”

The 19-store WOM is on the
market because of a ruling by Ger-
many’s competition authority,

(Continued on page 97)
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' NO.1 Album Of The Year -Village Voice Critics' Poll

NO.1 Album Of The Year -Rolling Stone Critics' Poll
NO.1 Album Of The Year -Spin Magarine

NO.1 Album Of The Year -JPin Magazine Readers' Poll

NO.1 Album@Of The Year I@®s Angeles Timg:

NO. Of The Year

Live Through This. The Gold Album. Sales Approaching Platinum.

- NO. 2 Album Of The Year -Rolling Stone Readers' Poll
- NO.2 Aloum Of The Year Entertainment Weekly
* %%k % -Kolling Stone

MTV "Unplugged” Coming Soon

Recognized by everyone but NARAS.

“"l‘
BT O DR
Produced and Ergarsscad by Paul Q. Koiderie and Sean Slade ©1995 Geffen Records. Inc. Management: Q Priat Inc.
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Uniform U.S./E.U. Copyrights Are Equitable

M BY TONY MORRIS

The European Union Copyright Direc-
tive that comes into force July 1, 1995,
does more than merely introduce a uni-
form copyright term throughout the E.U.
In endeavoring to standardize practice
throughout member states, the European
Parliament also has implicitly recognized

one of the central underlying theories of

copyright law—that those to benefit firom
copyright protection are not only the au-
thors of copyrighted works themselves but
the next two generations of their progeny.

The directive calls for a unified copy-
right term of lite of the author plus 70
vears. Traditional copyright terms of life
plus 50 years were originally determined
when life expectaney was much shorter,
The extended term applies to original liter-
ary, artistie, and dramatic works as well as
to songs and music. The terms for finished
phonograms and films have been fixed at
50 years. This, of course, contrasts with
the maximum protection of 75 years avail-
able to U.S.-originated phonograms and
films.

One difficulty the directive raises is how
to handle those copyrights whose authors
have died between July 1, 1925, and June
30, 19456, These will gain renewed protec-
tion when the directive becomes effective.

The issues of providing for income and
ownership of these revived copyrights, par-
ticularly those of songwriters, is one that
has vet to be addressed by the domestic
legislation of any of the member states;
conspicuous by its absence, to date, is any
indication {rom the European Commission
as to how these problems are to be ap-
proached. The only clue is the directive’s
acknowledgeinent that “in certain circum-
stances,” implementation may not require
payments to be made by a person who un-
dertook exploitation “in good faith of works
when [they] lay in the public domain.”

[t is not yet clear whether those who ben-
efit will be the original creators of the re-
vived copyrights or those who owned them
at the time they fell into the public domain
(and, if the latter holds, on what basis royal-
ties will be paid).

While the complexities ol instituting the
appropriate collection procedures remain
to be defined, there is no doubt that the
new directive has received a universal
thumbs up from the media and entertain-
ment industries in Europe. Equally, it is
haud to imagine that U.S, media and enter-
tainment organizations and individual au-
thors and creators would oppose any meas-
ure that would introduce increased revenue
into their industry and tfurther safeguard
the integrity of their output.

The general principles set out in the
Berne Convention will continue to apply
with the new directive. In other words,
works originating from authors and crea-
tors from countries outside the European
Union where the term of copyright protec-
tion is more limited (e.g., the U.S.) will not
benetit from the new extended term.

Voices throughout the U.S. music and en-
tertainment industries have been raised in
querying whether or not Congress should
introduce new legislation bringing U.S.
copyright protection into line with that of
the E.U. One of the arguments in favor of
doing so is that, as net exporters of intellec-

tual property rights, U.S. copyright owners
would take a long-term financial hit as
works falling into the public domain are ex-
ploited in Europe without payment.

It has been argued that extending the
term of copyright would have two prineipal
adverse eflects: first, that the cost of ex-
tending copyright protection outweighs the
value of the benefit; and second, that a
lengthier term of protection would inhibit

‘It's a matter of
time before the
U.S. extends
copyrights.’

Tony Morris is an
attorney with the
media/entertainment
firm Marriott Harrison
in London.

the long-term public availability of original
works. These urguments have been made in
the context of an assertion that those in the
business of exploiting intellectual property
rights (notably within the musice industry)
act on the basis of short-term business deci-
sions.

The reality is, of course, far from all this.

IForty vears ago, at the dawn of
rock’n’roll, Elvis Presley started shipping
records in then unprecedented quantities;

COUNTRY MUSIC COMES IN ALL SHADES

I would like to thank Cleve Francis
for writing such a wonderful commen-
tary about the influence of African-
Americans in the country music market
(Billboard, I'eb. 4). It is high time that
someone was brave enough to speak
out to those who view music as “skin
color.”

I agree with Francis that music is uni-
versal and should be enjoyed by all peo-
ple who appreciate it. As a black female
country singer/songwriter, 1 have
stumbled upon the same fear and nega-
tive opinions in the industry when it
comes to African-American involvement
with the genre. I have received an in-
credible response to what I'm doing
from all kinds of everyday people who
love music as much as I do. There is no
doubt in my mind that I have tapped into
a closed market that is about to explode
from the lack of immediate attention.

In a market where so few African
Americans are recognized, it is a comfort
to know that Francis is leading the in-
dustry and the world to acknowledge
that today’s country music comes in all
shades.

Pamella Rey
Venice, Calif

MORE KUDOS TO CLEVE

Hats oft to Billboard for having the
courage to print Cleve Francis’ commen-
tary. As a fellow African-American fe-
male country recording artist who has

LETTERS

30 vears ago, the Beatles were at their
peak. Notwithstanding the remarkable su¢-
cess that they each enjoved, could anyone
have predicted that in 1995 their works,
both previously published and unpublished,
would generate so much media interest,
popularity, and, more to the point, income
or the artists and their heirs? Who in 1965
eould have thought that 20 vears later the
Northern Songs catalog would have been
sold for $40 million and 10 years atter that
been licensed for a $70 million advance?

The number of current platinum sellers
on the market is a clear indication of the
possibility that in another 30), 50, or even 70
years, consumers will continue to enjoy this
material in media as yet neither contem-
plated nor imaginable.

Given the increasing globalization of the
industry, it is clearly a desirable ohjective
for the protected life of intellectual prop-
erty rights to be standardized between the
U.S. and the European Union. This is a log-
icul extension to the international reciproc-
ity established by the Universal Copyright
Convention and the Berne Convention and
will enable consistency of authors’ and pro-
ducers’ expectations to be matched hy con-
sistency of protection in all major territor-
ies. Accordingly, it can only be a matter of
time before the U.S. increases its length of
protection for individual authors of copy-
right material, just as Europe will surely
extend the life ot copyright for finished
films and phonograms to match the 75-year
term of protection offered in the U.S.

fans of all cultural backgrounds, I would
like to plead with the country musie in-
dustry to market to Atrican-Americans
and make our presence in the industry
more visible. After all, our fans would en-
joy seeing us as a viahle part of country
music. They do call it “the American mu-
sic,” don’t they?
Petrella
Playback Records
Nashville

CLEVE FRANCIS

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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A RARE FINE ART OPPORTUNITY
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HAND-SIGNED, MUSEUM QUALITY LITHOGRAPHS They're known worldwide as “The World's Greatest Rock and Roll Band.”
Aftter more than 30 years, they are still the standard by which all rock and
roll bands are measured.

vy Now, Musicom Infernational presents a once-in-a-lifetime opportunity fo
acquire a piece of rock and roll history with the Rolling Stones
C(f)/ecﬁon. These limited-edition, numbered, hand-signed collectibles,
authorized by the Rolling Stones themselves, feature the band's most
memorable album cover designs. From “Sticky Fingers” and “Its Only
Rock and Rall” to “Some Girls” and “Voodoo Lounge”, you'll enjoy
museum quality prints that we believe are also excellent investments.

At this fime, each of these four legendary images is available unframed for
the price of $1,800* Remember; only 90 of each hand-signed image is
available so you must act quickly. Once they are soid out, they are sold out!

There are 10 sets of all 4 images with the same edition number available

\ , ‘
* LAST 10 AVAILABLE AS PART ONLY 3C LEFT! in a collector's portfolio.
OF COMPLETE LIMITED EDITION

SETS OF ALL FOUR IMAGES. Image spedifications:

* Printed on 100 |b. quintessence acid-free dull cover stock
® Print size: 22" x 26" * Image size: 17" x 17"
* Framed size: 27" x 29" ® Includes certificate of authenticity

The Rolling Stones Collection is only one of the extraordinary offerings
available through Musicom. We continue to acquire exclusive memora-
bilia from legendary artists in confemporary music that we feel will
enhance your collection. Many original signed pieces have been in
demand at the world's top auction houses. Becaus we're the leader in
music memorabilia, Musicom can guarantee the authenticity of each
piece and offers a 30 day money back guarantee on each purchase.
Reserve your favorite Rolling Stones images now.

*Framed prints available for $2,000. Shipping and handling will be charged for

all purchases.

Distribution richts for Musicom products are available in certain territo-
1ST TIME OFFERED. {ST TIME CFFERED. ries. Contact Meg Vosburg at 610-446-0620 for more information.

CALL 6 'l 0_446_0620 MusicOM INTERNATIONAL, INC.

812 WEST DARBY RD.
(FAX 610-446-0771) HAVERTOWN, PA 19083
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Kamoze Competes Against Himself
Elektra Set, Columbia Best-Of Face Off

® BY BRETT ATWOOD

LOS ANGELES—A double dose of
Ini Kamoze is creating a dilemma for
some retail buyers and radio pro-
grammers, as new and old material
compete for the spotlight
created by the reggae
artist’s recent No. 1 single,
“Here Comnes The Hot-
stepper.”

An album of new materi-
al from the Jamaican artist,
titled “Lyrical Gangsta” is
due April 25 on Elektra. A Columbia
compilation of previously released
material, titled “Here Comnes The
Hotstepper,” streets April 18.

Both album titles refer to lyrics
from the platinum single “Here
Comes The Hotstepper™ that brought
mainstream notoriety to the veteran
artist. But only the Columbia release

A Blur-ry Night
At Brit Awards;
EMI Act Eyes U.S.

@ BY DOMINIC PRIDE

Elektra

LONDON-—*Wake up, America!”
was Damon Albarn’s parting shot be-
fore he and the rest of Blur ambled
offstage with their
fourth Brit award
of the night.

The Feb. 20
show at the vast
Alexandra Palace
here proved that
the U.K. is wide
awake to the
band's boyish
charms. Blur
scooped a record
four Brits for
best single, best
video for “Park-
life,” best album for “Parklife,” and
best British act of the year.

Blur’s success comes after a yvear in
which the band could not put a foot
wrong, appealing to younger fans as
well as older rockers. Blur and the
rest of the British musical community
are hoping that the massive support
they—and other Brit nominees—
command can be translated into
trans-Atlantic success.

Says Andy Ross, director of Food
Records, which is Blur’s label here:
“The message it gives to America is
that this is a British band that Ameri-
ca should be looking into as a serious
contender. America has had quite a
downer on British artists for the last
few vears, but with this neglect, a lot
of British bands have had time to de-
velop their material to a level that's
perhaps more in keeping with the
American market.

“Blur has been to Anterica [as] the
best new band in Britain and got re-
buffed on their initial foray. I think

(Continued on page 97)

BLUR
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INI KAMO

The cover art for Elektra’s upcoming
Ini Kamoze album.

contains the actual song.

Elektra is seeing red over Colum-
bia's decision to issue the collection,
which also contains material pulled
from the Mango/Island releases “Pi-
rate,” “Statement,” and “Ini Kamoze.”

which were first issued in the mid-'80s.

Elektra, which signed Kamoze af-
ter an intense bidding war (Billboard,
Nov. 26, 1994), issued a press release
denouncing the
Columbia album
as “a makeshift re-
lease.”

“It was some-
thing of a surprise
to us,” sayvs Gary
Casson, Elektra
Entertainment
Group executive
VP of administra-
tion. “We had no idea that Sony would
go out and acquire these very old mas-
ters. They are misleading the public
with the album, which puts the success

-

KAMOZE

of one single over the long-term career

of the artist.”
But Columbia A&R manager Max-
(Continued on page 96)

From Mars To Hollywood. Alternative rock trio Gwen Mars relaxes backstage
after performing at the Whisky in Hollywood. The band has just signed to
Hollywood Records and will release an album in the spring. Previously, the band
released a single, *'Cosmic Dick,"” on its own Dragster Records label. Shown,
from left, are engineer/mixer Bill Cooper; producer Richard Podolor; Hollywood
executive VP Bob Pfeifer; band member John Boutin; Walt Disney Motion Picture
Group chairman Joe Roth; band member Michael Thrasher; Wait Disney Co.
chairman/CEO Michael Eisner; band member Matt Westfield; Hollywood senior
VP of marketing Diarmuid Quinn; and Andy Gould of Concrete Management.

® BY JIM BESSMAN

NEW YORK-—Melvin Van Peebles
can lay claim to a number of auspi-
cious titles. Known as the “godfa-
ther of black film,” he also is hailed
as a modern renaissance man for his
successes as an actor, playwright,
novelist, screenwriter, and Wall
Street trader. But Van Peebles is a
rap pioneer as well, and his new al-
bum, “Ghetto Gothie,” is his most
musical effort yet.

His groundbreaking, urban, real-
ity-steeped, raplike musical tales,
beginning with his 1967 debut al-
bum, “Brer Soul,” presaged story-
tellers like Gil Scott-Heron and
Tom Waits, as well as today's hip-
hoppers.

“Ghetto Gothie,” due April 4 on

Capitol’s Melvin Van Peebles
Issues 1st Album In 20 Years

Capitol, is Van Peebles’ first album
since “What The .. . #@'## +7% . ..
You Mean I Can't Sing” came out on
Atlantic in 1974,
But that doesn’t
mean that music
has been on Van

Peebles’ back
burner.
“The keystones

to my foundation
have always been
writing and mu-
sie,” says Van
Peebles, who contributed the song
“Cruel Jim Crow”—and an acting
role—to son Mario Van Peebles’ 1993
movie “Posse.” “[ just would not do
another album until I could do it cor
rectly.”

VAN PEEBLES

(Continued on puge 86)

Former Hit Acts Find New
Life On Independent Labels

@ BY DEBORAH RUSSELL

LOS ANGELES—A spate of new re-
leases from former mainstream main-
stays is flowing from the indeper-
dent-label sector, as a number of
entrepreneurs turn to acts ranging
from Quiet Riot to Christopher Cross
in a quest to carve an identity in the
industry.

Onetime multiplatinum artists who
no longer appeal to the major labels
say that an independent release often
is the optimal way to regain control
over one's career, while working
closely with an executive for whom
the act is a key priority.

“There’s something to be said for
being the little fish in a big pond,” says
Cross, whose Rhythm Safari debut

GRP Signs Benson, Moves Beyond Jazz

E BY PAUL VERNA

NEW YORK—GRP Records, al-
ready a leader in contemporary jazz,
is taking steps to strengthen its posi-
tion in that market, while continuing
to diversify into the pop/R&B
crossover and traditional jazz areas.

In his first major artist signing
since taking over the GRP presiden-
cy from co-founder Larry Rosen
last fall, Tomtmy LiPuma has
brought on board George Benson,
whose career LiPuma shaped in the
"70s when both were affiliated with
Warner Bros.

LiPuma also is reactivating the
Blue Thumb label, which he co-found-
ed in 1969 with industry veterans Bob
Krasnow and Sal Licata, as a reposi-
tory for GRP's erossover talent. Pre-
viously, projects outside the contem-
porary jazz field—Dr. John, Phil
Perry, Rob Wasserman, and the Di-

ane Schuur-B.B. King collabora-
tion—appeared on the MCA/GRP
logo, which will be diseontinued,
(MCA purchased GRP in early 1990.)
Concurrent with
the revival of Blue
Thumb, GRP also
will reactivate the
Impulse! label as a
current imprint,
Up until now, GRP
released only reis-
sue product from
the MCA-owned
Impulse! catalog,
as well as from the Decca catalog,
which will continue as a reissue line.
Commenting on Benson's signing.
LiPuma says, “George and I go back
practically 20 years. Even when we
hadn't worked together, we'd always
kept in touch with one another, and
there's a mutual respect there. It was
the right moment, and it seemed to

BENSON

make sense.”

Benson says he’s happy to be part of
the GRP roster. “Just seeing Tommy
in that position. I saw a shining face tc-
tally engrossed in the music,” he says.
“I feel like I have
many friends over
there. The staff is
very knowledge-
able, and they arz
truly Benson fans.
They know my mu-
sic, and they've got
great respect for it,
and that makes me feel good.”

Benson’s relationship with LiPuma
dates back to the 1976, when the ac-
claimed guitarist signed to Warner
Bros. after enjoying a successful ca-
reer as an instrumentalist on such la-
bels as A&M, Verve, and CTI. At the
urging of LiPuma—who at the time
was staff A&R producer at Warner

(Continued on page 96)

FOREIGNER

“Window” hits the streets March 21,
It will be the Grammy- and Academy-
Award-winning singer/songwriter's
first domestic release since he parted
wayvs with Warner Bros. in 1988, “AC
artists like myself
are not wanted by
the big labels;
they're too busv
looking for the
next big discov-
ery,” Cross savs.
“I'm a real priority
at [Rhythm Sa-
fari]. I wouldn't be
one at a major."

In addition to personal attention,
many independents offer acts com
plete artistic control over their musi-
cal output. The tactic worked for 5-
vear-old Caliber Records when it
signed former Shalamar member and
Elektra solo artist Howard Hewett,
says label GM/co-owner Robin Wren,
He helped reunite Hewett with pro
ducer Monty Seward to release the
album “It’s Time,” which debuted at
No. 181 on The Billboard 200 Feb. 25
The album is distributed nationally
by Independent National Distribu-
tors Inc

“The bureaucracy at the major la-
bels limited Howard's creative out-
put,” says Wren. “We gave him carte
blanche.”

Hewett’s new single, “I Wanna
Know You.” hit urban outlets Feb. 21,

(Continued on page 91)
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announces the affiliation of

NEIL DIAMOND

SOME OF THE ARTISTS WHO HAVE RECORDED HIS SONGS...

SOME OF THE HITS...
Solitary Man
I’'m A Believer

Thank The Lord For The Nightime

You Got To Me

Shilo

Brooklyn Roads

If You Know What | Mean

Forever In Blue Jeans

Hello Again

Cherry, Cherry

September Morn

Sweet Caroline

You Don’t Bring Me Flowers

Play Me

Cracklin’ Rosie

Girl, You'll Be A Woman Soon

Heartlight

Holly Holy

| Am... | Said

Kentucky Woman

Longfellow Serenade

Love On The Rocks

Red, Red Wine

Brother Love’s Traveling
Salvation Show

Song Sung Blue

Beautiful Noise

America

55 MUSIC SQUARE EAST A NASHVILLE, TN

Elvis

UB40

Liberace

Deep Purple
The Monkees
Urge Overkill
Dizzy Gillespie
Glen Campbell
Michael Crawford
Percy Faith
Billy Vaughn
Peggy Lee
Ronnie Milsap
Mantovani
Jose Feliciano
Sonny & Cher
B.J. Thomas
Harry Belafonte
Waylon Jennings
Wayne Newton
Chet Atkins
Shirley Bassey

Grover Washington, Jr.

Patti LaBelle
Roy Orbison
Barbra Streisand

Andy Williams

The Four Tops

Johnny Mathis

Gary Puckett &
The Union Gap

Arthur Fiedler &
Boston Pops

Hugo Montenegro

Pete Fountain

Eddy Arnold

Billy Joe Royal

Ray Conniff

Nancy Sinatra

Tennessee Ernie Ford

Carole Bayer Sager

Floyd Cramer

The Establishment

Millie Jackson

Wolfman Jack

Ferrante & Teicher

Johnny Rivers

Junior Walker

The Drifters

Perry Como

Chris Isaak

Frank Sinatra

37203 A 615-320-0055 A FAX 615-329-9627

421 WEST 54TH STREET A NEW YORK, NY 10019 A 212-586-3450 A FAX 212-489-5699
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Sony, Rhino Plan Royalty
Reforms For Older Artists

H BY BILL HOLLAND

WASHINGTON, D.C.—Sony Music
Entertainment and Rhino Records
have joined a number of other labels in
initiating royaity reforms for former
artists whose catalog material is reis-
sued.

The two companies join Atlantic,
MCA, EMI, and Denon in inaugurat-
ing reforms geared to help older
artists still held to original contract

provisions.
On Feb. 21, Sony
n“ym" Music released a
“Blu!s letter from execu-
FOUNDATION tive VP Michele
Anthony to Tom

Draper, chairman of the Rhythm &
Blues Foundation, outlining a plan to
extend the reforms to more than 60
R&B perfornmers whose work original-
ly appeared on such labels as Colum-
bia, Epic, OKeh, Brunswick, and Vo-
calion.

The reforms include an updated
royalty fee of 10% of full retail price
for the former recording artists or
their heirs, and the elimination of un-
recouped royalty balances.

The policies, which will go into ef-
fect “as soon as possible,” according
to Sony’s Mary Ellen Cataneo, senior
VP of communications, will be
retroactive to Jan. 1.

Robert Emmer, executive VP of
Rhino Records, which owns the cata-
logs of labels such as Roulette, and af-
filiated labels such as Gee, Gone, and
Rama, says his label is initiating
across-the-board royalty reforms.

“We at Rhino have adopted the
same policy as EMI in respect to the
Roulette and affiliated-label artists,”
Emmer says.

In 1992, EMI initiated the indus-
try’s most extensive reforms by offer-
ing a 10% royalty and forgiving unre-
couped balances for all pre-1972
artists, regardless of musical genre,
who had completed recording obliga-
tions for the Capitol and Blue Note
labels, as well as former indie compa-
nies such as Imperial and Aladdin.

The new reforms are the result of
months of behind-the-scenes discussions
among industry executives and board
members of the R&B Foundation.

Insiders say a segment of ABC-
TV’s “Nightline” program on R&B
royalties, to be aired during Grammy
week, may have helped precipitate ac-
tion on the reforms.

“We are sensitive to the rights of
these artists and want to ensure that
all those involved are identified, lo-
cated, and fairly compensated,” Sony
Music’s Anthony wrote in the letter dat-
ed Feb. 17. “The artists atfected by this

(Continued on page 20)

Hill On The Hill. Warner/Reprise artist Faith Hill, center, talks with RIAA
chairman Jay Berman, left, and RIAA president/COO Hilary Rosen at a VIP
reception at the U.S. Capitol Building. Hill spent the day on Capitol Hill meeting
with members of Congress on the issue of perfformance rights. Berman and

Rosen were her hosts for the day.

Whelan Song Does Unusual ‘Dance’ To Top

Irish Indie Son Records Seeks Alternate Promo Routes

B BY KEN STEWART

DUBLIN—The perseverance of
Irish indie Son Records helped to
bring Bill Whelan’s composition
“Riverdance” to chart success in the
U.K. this year.

The song, which topped the Irish
singles chart for a record-breaking 18
consecutive weeks last year, was No.
20 on the U.K. top 40 singles chart for
the week of Feb. 25; it peaked at No.
9 three weeks earlier.

Its U.K. presence was boosted by
the song’s use as interval music for
RTE Television’s 1994 Eurovision
Song Contest, where it was originally
performed by the RTE Concert Or-
chestra, the choral group Antna, and
a team of dancers led by the Irish-
American duo Michael Flatley and
Jean Butler.

The single, which Son says has sold
250,000 units so tar, was followed by a
video single, “Riverdance For Rwan-
da,” with proceeds of its 80,000 sold
copies going to aid famine relief.

Although a runaway hit in Ireland,
“Riverdance” initially failed to capi-
talize on its Eurovision exposure in
the U.K. But Son Records pushed on

RECORD COMPANIES. Peter Asher is
named senior VP of Sony Music Enter-
tainment in New York. He was a pro-
ducer and head of Peter Asher Man-
agement.

Julie Borchard is promoted to VP
of international at Columbia Records
in New York. She was director of inter-
national marketing.

Suzanne MacNary is appointed VP
of publicity for Virgin Records in Los
Angeles. She was senior director of
publicity in New York.

Sony Music Nashville promotes
Connie Baer to VP of marketing and
artist development for Epic Records
Nashville and Tom Gibson to VP of
marketing and artist development for
Columbia Records Nashville. They
were, respectively. VP of marketing
and director of product marketing for
Sony Music¢ Nashville.

Herve Lasseigne is named presi-
dent of BMG France in Paris. He was
president and CEO of the 'INON

BORCHARD

Group.

Marcelo Sulima is appointed VP of
finance and business development for
Warner Music Mexico. He was chief fi-
nancial officer for Sony Music Vene-
zuela and Sony Music Mexico.

Monte Lipman is named national
director of top 40 promotion for At-
lantic Records in New York. He was
national director of pop promotion at
EMI.

Amy Stanton is named senior direc-
tor of video for Virgin Records in Los
Angeles. She was a freelance video
producer for Warner Bros.

EXECUTIVE

with a robust promotional campaign
centered on the inclusion of “River-
dance” in the Royal Variety Show last
November, after which it charted in
Britain.

“Our whole strategy was based on
that show.” says the label’s general
manager Dave Pennefather. “What
was most satistying
was that we worked
the record from
Dublin, promoting
across the U.K,,
with a press, radio,
TV, and sales team.
We didn’t use any
majors. I don’t
think that’s been
done before.”

The label also sought a variety of
outlets for the composition. “Sports
programs were an obvious choice be-
cause of the vigorous nature of the
track, and they used it as background
music,” says Pennefather. “It was the
theme for the Ireland-England rugby
match in Dublin in January.”

The “Riverdance” album waus re-
leased Feb. 13 in the U.K. thru K-Tel
on the Celtic Heartbeat label, which is
a joint venture between Atlantic Rec-

WHELAN

KELLY

MACNARY

Kevin Weekes is appointed national
director of promotions for Flavor Unit
Records in Jersey City, N.J. He was
national radio promotions director at
Wild Pitch Records.

Tyronne White (Casual-T) is ap-
pointed director of A&R for Priority
Records in Los Angeles. He was an
A&R representative in the rap depart-
ment of Hollywood Basic Records.

DISTRIBUTION. Jim Kelly is named VP
of marketing for Uni Distribution
Corp. in Los Angeles. He was VP for
the Imago Recording Co.

TURNTABLE

ords and U2 manager Paul McGuir-
ness, Clannad manager David Ka-
vanagh, and Barbara Galavan.

Meanwhile, in Ireland, the single
has evolved into “Riverdance—The
Show,” which opened at the Point The-
atre here Feb. 6 for 27 performances.

“Riverdance—The Show,” pro-
duced by Moya Doherty, is an innova-
tive, eross-cultural event involving 80
Irish and international singers, musi-
cians, and dancers in 4 contemporary,
hi-tech setting.

Part I tukes an elemental look at
the relationship between people and
their environment, integrating Span-
ish and Russian dance forms. Part 1T
recalls the migration of the Irish to
the New World, along with a rich mu-
sic and dance tradition that was ab-
sorbed by other cultures.

A landmark in Celtic music, “River-
dance” represents the fruition of
many years of Whelan’s experiments
in music, during which time he
arranged and/or produced for the
likes of U2, Johnny Logan, Kate
Bush, Geraldine O’Grady, Van Morti-
son, and Gilbert O’Sullivan. He also
directs Irish Film Orchestras, a com-

(Continued on page 85)

Denny Cordell,
Producer, A&R
Luminary, Dies

B BY PETER CRONIN

Legendary producer, music pub-
lisher, and A&R man Denny Cordell
died of lymphoma Feb. 18 in Dublin.
He was 51.

Over the course of a distinguished
30-year career in the music business,
Cordell played a pivotal role in the ca-
reers of prominent artists, including
Chet Baker, the
Moody Blues, Pro-
col Harum, the
Move, Joe Cocker,
T. Rex, Tom Pet-
ty, Phoebe Snow,
Leon Russell,
Dwight Twilley,
Freddie King, Al-
bert King, the Gap
Band, J.J. Cale,
Melissa Etheridge, and the Cranber-
ries.

“Denny Cordell was the most hu-
mane, understanding, wonderfully
talented person I've ever met in my
life,” says Island Records president
John Barbis, who was given his first
opportunity in the music business by
Cordell, when he was hired to do re-
gional promotion for Cordell’s Shel-
ter label in the San Francisco area in
the early "70s. “It didn’t matter where
vou worked in the company, he al-
ways had time for vou. I couldn’t have
had a better friend or mentor.”

Born in Buenos Aires and raised in
England, Cordell started out in jazz.
managing trumpeter Baker for a
brief period before joining Chris
Blackwell’s fledgling Island Records
in 1965 to helm the label’s new Al-
addin (U.K.) imprint.

Cordell left Aladdin to produce the
first Moody Blues album, “Go Now:
The Moody Blues #1,” which estab-
lished him as a member of the new
breed of independent producers.
Cordell then formed Deram Records .
where he produced debut albums for
the Move and Procol Harum; the lat-
ter included the smash hit “Whiter

(Continued on puge 91)

BERNADETTE GORMAN

CORDELL

HARDIN

BIEDERMAN

Allan Hardin is appointed senior
VP of Benson Music Distribution in
Nashville. He was VP of sales for Ben-
son Music Group.

PUBLISHING. Warner/Chappell Musie
Inc. in Los Angeles promotes Don
Biederman to executive VP of busi-
ness affairs/general counsel and Ed-
ward Pierson to senior VP of legal a1d
business aftairs. They were, respec-
tively, senior VP of business affairs/
general counsel and VP of legal and
business aftfairs.

Alison Witlin O’Donnell is promot-

PIERSON

O'DONNELL

ed to VP of film and television music
for Jobete Music Co. Ine. in Los Ange-
les. She was director of creative serv-
ices.

RELATED FIELDS. David Hendler is
named senior VP and chief financial of-
ficer for Disney Interactive in Los An-
geles. He was senior VP of finance and
administration for Buena Vista Home
Video and Pay Television.

Kent Smithiger is promoted to VP
of sales and marketing for Denon Dig-
ital Industries in Denver. He was di-
rector of multimedia sales.
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HEENE

announces the affiliation of

BOB DYLAN

SOME OF THE ARTISTS WHO HAVE SUNG THEM...
Red Hot Chili Peppers Tracy Chapman

SOME OF THE SONGS...

All Along The Watchtower
Blowin’ In The Wind

All | Really Want To Do

Gotta Serve Somebody
Don’t Think Twice, It's Alright

Billy Joel

Simon & Garfunkel
George Harrison
Guns ‘N’ Roses
John Mellencamp

Hank Williams, Jr.
Flamin’ Groovies
Neville Brothers
Waylon Jennings
Lacy J. Dalton

Forever Young Eric Clapton Todd Rundgren
Emotionally Yours uQ Dream Syndicate
Chimes Of Freedom Indigo Girls Woody Herman
| Believe In You gtavg /V\\)?/SOF(]j -Ejzette(/;mdl.er
; . evie Wonder erry Garcia
Vil Big V@l Beloy! el Willie Nelson Tom Petty
If Not For You il T,
| Want You Pete Seeger XTC
It Ain’t Me Babe Neil Youns The Pretenders
Just Like A Woman Johnny Cash Lou Reed
Knockin’ On Heaven’s Door Peter, Paul & Mary Leontyne Price
Lay Lady Lay The Byrds | Edie Brmlgell
. . Arlo Guthrie Van Morrison
Like A Rolling Stone .
- The Turtles Brian Ferry

Méggle 2 Férm Joe Cocker The Band
Mighty Quinn Nina Simone The Ramones
Mr. Tambourine Man Hot Tuna Sinead O’'Connor
Positively 4th Street Sam Cooke Chrissy Hynde
Rainy Day Women Manfred Mann Leon R~usse||
Shelter From The Storm E"ICQIQRHanngt Nev; Rld|er20f the

. . Inda Ronsta urple Sage
SImple gt of Fote , Robert Palmer Gary U.S. Bonds
Subterranean Homesick Blues Isley Brothers The O’Jays
Tangled Up In Blue Jimi Hendrix Stevie Nicks
The Times They Are A Changin’ Diana Ross Rod Stewart
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PP&M Extend Their ‘LifeLines’

Friends Join Folk Trw On Warner Set

i BY PAUL VERNA

NEW YORK—TIt is rare for any mu-
sical group to last 35 years, and rarer
still for the few that do to maintain
a coherent artistic identity.

Peter Yarrow, Noel Paul Stookey,
and Mary Travers—aka Peter, Paul
& Mary—are in that minority of art-
ists who have weathered changing
times, breakups, reunions, fame,

eritical acelaim, and the pressures of

living up to their reputation as social
activists, all the while carrying on a
tradition that they inherited from
their elders and are now in a position
to puass on to 4 younger generation.
Accordingly, their new album, due
April 11 on Warner Bros. Records, is
titled “LifeLines.”

Produced by longtime PP&M as-
sociate Phil Ramone, “LifeLines”
features guest contributions from
Judy Collins, Ramblin’ Jack Elliott,
John Gorka, Emmylou Harris, Ri-
chie Havens, B.B. King, Holly Near,
John Sebastian, Carly and Lucy Si-
mon, Dave Van Ronk, Tom Paxton,
and the remaining members of the
Weavers—Pete Seeger, Ronnie Gil-
bert, and Fred Hellerman.

Among the highlights of the al-

m‘bfa

PETER, PAUL & MARY: Noel Paul
Stookey, Peter Yarrow, and Mary
Travers.

bum—which Warner Bros. will work
at top 40, AC, album alternative, and
college radio—ure “River Of Jor-
dan,” a Yarrow tune performed with
Seeger, Gilbert, and Hellerman; a
medley of “Wanderin’” and “Nobody
Knows You When You're Down And

Out,” featuring the raspy voice of

Van Ronk and the bluesy harmonica
of Sebastian; “For The Love Of It
All,” a Stookey tune sung by him and
Harris; and “Home Is Where The
Heart Is,” a Sallv Fingerett composi-
tion that urges tolerance of same-sex

Dish Serves Up Provocative
Rock On Interscope Platter

B BY RICK CLARK

NEW YORK-—Dana Kletter, lead
singer, songwriter, and pianist for
Interscope band Dish, is a combination
of musical extremes. A classically
trained musician who learned to read
music before she could read words,
Kletter later immersed herself in the
Washington, D.C., '80s punk scene.

It’s the tug of those different creative
vantage points that informs the provoe-
ative synthesis of European pianistie
classicism, folky earthiness, and rock

m

Q \'?‘
o

DISH

urgency found on Dish’s impressive
Interscope debut “Boneyurd Beach,”
due April 11.

Unlike many alternative or modern
rock bands that appear to extol aggres-
sive, inspired amateurism, Dish turns

the intensity inward, setting themes of

emotional desolation and confusion in
the wake of broken relationships
against rich, thoughtful melodies and
soulful performances.

On “Bonevard Beach,” the Raleigh,
N.C,, quartet, composed of Kletter,
Sara Bell (bass, mandolin, guitar, vo-
cals), Bo Taylor (guitar, vocals). and
Jerry Kee (drums), showcases a richly
emotive collection of songs, ranging
from the Procol Harum-like haunting
stateliness of “Headlights” to raw gui-
tar rave-ups like “Function.”

“I was in D.C. during the punk-rock
period, and I went (o lots of shows at
the time. I wasn’t writing or playing
then. I just stood near the stage and lis-
tened to other people scream at the top

(Continued on page 25)

SHURE'

The microphones
the professionals
stand behind.

THE SOUND

OF THE PROEESSIONALS®
..WORLDWIDE

tamilies. That track, originally re-
corded by the Four Bitehin® Babes
(Fingerett, Christine Lavin, Megan
McDonough, and Julie Snow), is
sung on the promo disc by Travers
and Holly Near.

Also, “LifeLines” contains a re-
make of Yurrow’s anti-war epic “The
Great Mandala (The Wheel Of
Life),” originally cut for “Album
1700” and now recorded with Havens
and the Simon sisters; the Woody
Guthrie-Martin Hoffman anthem
“Deportee”; and the classic “The
House Of The Rising Sun,” per-
formed as an introspective duet be-
tween Travers and King (on vocals
and electric guitar).

The marketing effort for “Life-

(Continued on puge 24)

Artist Of The Month. Elton John visits VH1 in New York for an interview that will
be used in an upcoming half-hour special on the artist. The special will air on VH1
in April when John will be the network's artist of the month. During the interview,
John discussed his upcoming album “Made In England”—his first on the Rocket/
Island Records label. Shown, from left, are Wayne Isaak, VH1 senior VP of music
and talent; John; Ken Schreiber, director/producer of the VH1 special; and Steve
Leeds, island VP of alternative and vidzo promotion.

HAVING JUST returned from England’s Brit Awards, the
UXK. equivalent of the Grammys, I must say that I think
the Brits are onto something. Awards are given in only 14
categories, instead of the Grammys’ 80-plus. In trying to be
all things to all musies, the Grammys may have gone over-
board in presenting awards in virtually every genre imagi-
nable (the obvious exception is still dance music). Cutting
down to 14 awards might be a little drastic, but it could be
time to do some pruning.

However, now it is time for the 3rd annual Beatty
Awards. But first, a confession. In

Predictions For 37th Grammy Awards
And Prizes For 3rd Annual Beatties

ularly like the sonz, but I like the Pretenders, so the Beatty
goes to “I'll Stard By You.” Otherwise, Chrissie Hynde
might beat me up.

* Best vock vocal performance, male: [ am completely baf-
fled by some of the nods here, so both the Grammy and the
Beatty go to Springsteen, once again, for “Streets Of Phila-
delphia.” Is now a good time to point out, that as a major
Springsteen fan, I find this one of his weakest songs?

* Best rock vocal performance, female: The Grammy and
Beatty go to Roek Evervwoman Melissa Etheridge for

“Come To My Window.”

the few years that [ have been pub-
licly predicting the Granmy winners,
I have amassed a horrendous record.
Let’s put it another way, the average
Joe who never listens to the radio
would do better. But I'm feeling
lucky this vear. I'm not sayving I'll bat
1.000, but I think when the 37th an-

* Best rock performance by a duo
or group with vocal: The Grammy
goes to Aerosmith for “Crazy.” God
knows, I would never hegrudge them
any awards, any time, any place, but
the Beatty goes to “Daughter” by
Pearl Jam.

* Best rock song: The Grammy

nual Grammy Awards are over, come
the morning of March 2, I'll be look-
ing pretty good. Along with my
Grammy predictions in key catego-
ries are Beatty picks: which are either my favorite song in
the category o who I think should win. A note to the Beatty
winners, vour award will be delivered to you, please don’t
come to the Billboard office to claim il. The envelope please:

* Record of the year: The Grammy goes to “Streets Of
Philadelphia” from Bruce Springsteen. The Beatty goes to
Mary Chapin Carpenter’s “He Thinks He’ll Keep Her” be-
cause it’s the only one that I don’t change the channel on
when I hear it on the radio.

* Album of the year: It I were a Grammy voter, I would
have absolutely no idea who to vote for in this category, but
[ wouldn’t be swrprised that if all the anti-rock contingent
and elassical voters combine to give “The 3 Tenors In Con-
cert” from Jose Carreras, Placido Domingo, and Luciano
Pavarotti w/ Zubin Mehta the nod. The Beatty goes to
Seal’s “Seal.”

* Song of the year: The Grammy and the Beatty go to
“Streets Of Philadelphia.”

* Best new artist: T don’t understand why Crash Test
Dummies is eligible, so I'm tossing them out. That said, the
Grammy and the Beatty go to Sheryl Crow.

* Best pop voeal performance, female: The Grammy goes
to Bonnie Raitt for “Longing In Theirr Hearts.” I'm lobbing
the Beatty to Crow for “All | Wanna Do.”

* Best pop vocal performance, male: The Grammy goes
to Elton John for “Can You Feel The Love Tonight” (which
could have won record of the year had it been nominated).
The Beatty goes to Seal’s “Prayer For The Dying.”

* Best pop performance by a duo or group with a vocal:
The Grammy goes to “I Swear” by All-4-One. I don’t partic-

by Melinda Newman

goes to Springsteen for guess what?
“Streets Of Philadelphia.” The
Beatty goes to Soundgarden’s “Black
Hole Sun,” written by Chris Cornell.

* Best alternative music performance: How cool would it
be if “The Downward Spiral” by Nine Inch Nails won? It
won’t happen. Th2 Grammy goes to “Under The Pink” by
Tori Amos. The Beatty goes to Green Day for “Dookie.”

* Best R&B vocal performance, female: The Grammy and
the Beatty go to Toni Braxton's absolutely gorgeous
“Breathe Again.”

* Best R&B vocal )erformance male: The Grammy and
the Beatty go to thls year's comeback king, Barry White,
for “Practice What You Preach.”

* Best R&D performance by a duo or group with vocal:
The Grammy goes to “I'll Make Love To You” by Boyz 11
Men. The Beatty goes to “Whatta Mun” by Salt-N-Pepa
with En Vogue. [ never get tired of that one.

* Best country vocal performance, female: Reba McEn-
tire seems to be experiencing some kind of career resur-
gence in terms of awards, so the Grammy goes to her “She
Thinks His Name Was John.” The Beatty goes to a perform-
ance so inspired we choke up whenever we listen to it: Patty
Loveless’ “How Can [ Help You Say Goodbye.”

* Best country vocal performance, male: This category
tells you just how strong the competition is when Garth,
Alan, Clint, and George (either of them) are not among the
names on the short-list. The Grammy goes to Dwight Yo-
akam for “Pocker Of A Clown,” but the Beatty goes 100%
to David Ball for “Thinkin’ Problem.” [ think.

* Best country song: The Gramniy goes to “When Love
Finds You,” performed by Vince Gill. The Beatty goes to
Loveless’ “How Can [ Help You Say Goodbye.”
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SESAC: Latina is proud to announce it

“Ni El Primero Ni El Ul _

Gongratulations
Fditora Esperanza Musical

This hit joins the growin
represented by SESA

Tu Ingratitud
Una Tarde Fue
Dondequiera Que Estes

Mi Luna Mi Estrella |
Por Amor A Ti ; J

Ni El Primero Ni El Ultimo - Losehenes

The Best Alternative

CONTACT: WIL.IAM VELEZ
NEW YORK A 421 WEST 54TH STREET A NEW YORK, NY 10019-4405 A 212-586-3450 A FAX 212-489-5699




Billboard/Phonolog
Music Reference
Library on CD-ROM

illboard presents the first truly complete

music reference database on CD-ROM.

A few keystrokes gives you instant
access to Phonolog’s vast database of information
on recorded music. All you need is a PC and a
CD-ROM player.

An Essential Tool

From Tchaikovsky to Tommy, you'll enjoy the
complete searchability only this product offers. Not
only will you save time, but you'll have " ;7' with
reference work which has been a chore until now.

What's best, searches can be initiated by:

-+ Artist - Composer
- Group - Conductor
-+ Song Title - Instrument
-+ Album Title -+ Orchestra

-+ Record Label -+ Guest Artist
-+ Format -+ Any Keyword

Over 1,000,000 Music Titles

Our authoritative reference library includes details
on over 80,000 albums pius 1,000,000 individual
songs. Classical, Country, Pop, Rock and Jazz, plus
everything in between. All neatly packaged on a
single CD-ROM disc.

The annual CD-ROM service of $595* includes
complete data update discs 4 times a year, plus our
easy-to-use instruction guide and helpline.

*Plus one-time shipping charge of $25.

- YES! Sign me up for one year’s
—7 subscription to the Billboard/Phonolog
Music Reference Library on CD-ROM.

C]Charge my: DVisa
Card #:

IMastercard DAmex
Exp. Date:

Signature:

(" )Bill my company - PO Required: #

Name:

Title:

Phone: Fax:

Company:

Address:
City
Fill out and return coupon to: Lori Bennett
Billboard Electronic Publishing, %4—
1515 Broadway New York, NY 10036
For fastest service, phone: (212) 536-1402 or fax: (212) 536-5310

State Zip

Phonolog is a registered trademark of Trade Service
Corporation. Copyright 1991 by Trade Service Corp
Billboard is a registered trademark of BP|
Communications, inc Copyright 1991 by BPI
Communications. Inc. All Rights Reserved. Al titles.
logos trademarks, service marks. copyrights and other
intellectual property rights are used under icense from
VNU Business Press Syndication International 8Y

Artists & Music

Béla Fleck Picks His Players On Solo Disc

Acoustic Virtuosity Propels Warner Bros. Release

#l BY TERRI HORAK

NEW YORK-—In making “Tales
From The Acoustic Planet,” his first
solo album since 1989, Béla Fleck
planted himself in the midst of his
own musical Garden of Eden.

For Fleck’s April 11 Warner Bros.
release, the intrepid banjo player
provides the compositions and plays
host to many of his favorite collabo-
rators, friends, and personal idols
from the jazz and bluegrass spheres.

“Recording this album was so joy-
ful that it never felt like work,” Fleck
says. “Every situation was an adven-
ture, and hearing the songs come
alive with everybody’s ideas and mu-
sical input was just so exciting.”

Fleck is best known as leader of
his jazz group the Flecktones, which
has released four albums since 1990
that collectively have sold more than
300,000 copies, according to Sound-
Scan. In bluegrass cireles, where
Fleck is considered to be a master of
the banjo, it is acknowledged that,
well, there’s not a breakdown that he
can’t fix.

Having established the Flecktones
in jazz, Fleck saw the chance to cre-
ate a balance between his two identi-
ties. “This record was an attempt to
bring these different worlds to-
gether,” he says.

He considers “Tales From The
Acoustic Planet” a “counterpoint” to
his work with the Flecktones and
also a chance to reconnect “in a new
way” with his acoustic roots.

“Tales From The Acoustic Planet”
features songs he has written over
the past 20 vears, which Fleck felt
“needed some of the things that the
Flecktones don’t have in their ar-
senal in order to live up to their full
potential.”

Appearing on the album with
Fleck for the first time are Matt
Munde from Aquarium Rescue Unit,
Paul MeCandless from Oregon, and
longtime Fleck idol Chick Corea.
“Playing with Chick exceeded my ex-
pectations,” Fleck says. “He raised
the musical level of the whole ses-
sion. I was just buzzing for days.”

Flecktones rhythm section Victor
Wooten and Future Man are also
featured along with Bruce Hornsby
and Branford Marsalis, both of
whom appeared on the last Fleck-
tones album,

Other guests with whom Fleck has
a long history of musical liaisons in-
clude Jerry Douglas, Edgar Meyer,
Tony Riece, Stuart Duncan, and
former New Grass Revival band-
mate Sam Bush.

The all-instrumental “Tales From
The Acoustic Planet” avoids the obvi-
ous pitfall of becoming a pastiche. In-
stead, it sets the modern jazz sty-
lings of the Flecktones in an acoustic
framework. The use on some cuts of
an oboe, for example, creates a new
warmth.

Fleck also wanted to change the
perception that musicians from the
two worlds can’t mix. He says,
“There’s a similarity between [blue-
grass guitarist] Tony Rice and Chick
Corea in that they're very tight
rhythmie players, which is very sti-
mulating to me and brings out the
best in my playving.”

The leadoff track, “Backwoods
Galaxy,” is a jazzy, funk-based tune
that features Corea and Marsalis in
a rare collaboration. It will be
worked at jazz and adult alternative
stations, according to Chris Palme-,
VP of progressive
music for Warner
Bros./Reprise-
Nashville. But
Palmer says there
is much more to
the  marketing
plan.

“We are taking
a much more ag-
gressive stance to-
ward unique television outlets,” says
Palmer, adding that the Flecktones
may be the only jazz band that has
appeared on “Bozo The Clown.”

“To expose a unique artist that hus
difficulty with [mainstream] radio,

FLECK

you can ask them to change, which
we won'’t, or you can think of ways to
get them on TV,” Palmer says.

As with the Flecktones releases,
dynamic live performances tied to
strong retail promotion also will be a
key factor in Fleck’s solo sales, ac-
cording to Palmer. Plans are to fur-
ther expand the market for Fleck’s
music by booking larger venues and
more extensive Canadian touring
than in the past.

Fleck will begin a U.S. tour in
March and is taking along Wooten
and Future Man. In addition, every
date will feature guests from the al-
bum, which Palmer says has been
part of the marketing plan since the
beginning. “Mostly, it’s going to be a
great excuse to go out and have a
great time on stage with musicians
we love,” says Fleck.

(Continued on puge 24)

b " BOXSCORE
Us ' N eSS TOP 10 CONCERT GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price{s) Capacity Promoter
ROLLING STONES River Plate Stadium  Feb. %,11- $19,796,750 344,144 BCL Group
LAS PELOTAS Buenos Aires 12,14.16 Gross Record five Rock & Pop
RATONES PARANOICAS (16,431,320 Real} seliouts Productions
$150/825
ROLLING STONES Maracana Stadiwm Feb 2.4 $3,067,410 141,083 BCL Group
RED BARON Rio de Janeiro, Brazil (2,576,573 Real) two Promoter Marketing
RITA LEE $150/815 seflouts E Promacdes Ltda
SPIN DOCTORS
EAGLES Palace of Auburn Hills ~ Feb. 15-16 $2.356.610 34945 Cellar Door
Auburn Hills, Mich $81/846 two Belkin Prods.
seflouts
ROLLING STONES Estadio Nacional Feb 19 $1.386,195 45,945 BCL Group
Santiago, Chile (562,587,241 pesos) sellout Rock & Pop
$150/815 Productions
EAGLES Hilton Coliseum, Feb. 19 $720.406 10.006 Ceilar Door
lowa State University $97/857 sellout
Ames, lowa
ANITA BAKER Palace of Auburn Hills  Feb. 12 $430.130 10,482 Cellar Door
Auburn Hills, Mich $75/345/ 12,460 Belkin Prods
$25
GEORGE STRAIT Coliseum fFeb. 16 $331.176 16,650 Varnell Enterprises
LARI WHITE Birmingham- $21 seflout
Jetferson Civic
Center
Birmingham. Ala
THE TRAGICALLY HIP Maple Leaf Gardens  Feti 10 $265,232 14,853 Concert Progs
0DDS Toronto {$371,325 seflout International
CHANGE OF HEART Canadian)
$25
THE TRAGICALLY HIP Copps Coliseum feb 9 $250.214 14.012 Concert Prods
0D0S Hamilton, Ontario ($350,300 seilout International
CHANGE OF HEART Canadian)
325
GEORGE STRAIT The Cajundome Feb. 9 $240,555 12,002 Vameli Enterprises
LARI WHITE Lafayette, La $21 seflout
Copyrighted and compiled by Amusement Bsiness, a publication of BP! Communications,
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, calt Marie Ratliff, (615)-321-4295.

14

BILLBOARD MARCH 4, 1995




SIE|SIA[C

congratulates its affiliates who received final

GRAMMY NOMINATIONS

BEST TRADITIONAL FOLK ALBUM:
World Gone Wrong, Bob Dylan

BEST CONTEMPORARY SOUL GOSPEL ALBUM:
Save The World, Yolanda Adams
Featuring Songs Written By V. Michael McKay

BEST FEMALE COUNTRY VOCAL PERFORMANCE:
"How Can | Help You Say Goodbye,” written by Karen Taylor Good, performed by Patty Loveless

BEST ROCK GOSPEL ALBUM:
Wake Up Call, Petra featuring Bob Hartman

BEST MALE COUNTRY VOCAL PERFORMANCE:
"Your Love Amazes Me,” written by Amanda Hunt Taylor, performed by John Berry

BEST TRADITIONAL SOUL GOSPEL ALBUM:
| Will Trust In The Lord, Reverend James Moore
Featuring Songs Written By Carnell Murrell

BEST COUNTRY SONG:
“How Can | Help You Say Goodbye,” written by Karen Taylor Good, performed by Patty Loveless

BEST SOUTHERN GOSPEL, COUNTRY GOSPEL OR BLUEGRASS ALBUM:
| Know Who Holds Tomorrow, Alison Krauss Featuring “Where No One Stands Alone,” written by Mosie Lister

BEST TRADITIONAL SOUL GOSPEL ALBUM:
Dorothy Norwood Live with the Georgia Mass Choir
Featuring Songs Written By Derrick Jackson & Dorothy Norwood

BEST TRADITIONAL SOUL GOSPEL ALBUM:
Reverend Timothy Wright and the New York Fellowship Mass Choir
Featuring Songs Written By Anthony Evans & Timothy Wright

BEST ORCHESTRAL PERFORMANCE:
Classical Ives: A Set of Pieces (Three Places In New England)

BEST CONTEMPORARY SOUL GOSPEL ALBUM:
Matters of the Heart, Commissioned Featuring “Find Myself In You,” written by Bryan Lenox

BEST GOSPEL ALBUM BY A CHOIR OR CHORUS:
We Haven't Forgotten You, Kurt Carr Featuring numerous songs written by Quincy Fielding & B. J. Fears

BEST JAZZ VOCAL PERFORMANCE:
Blue Light ‘Til Dawn, Cassandra Wilson

55 MUSIC SQUARE EAST A NASHVILLE, TN 37203 A 615-320-0055 A FAX 615-329-9627
421 WEST 54TH STREET A NEW YORK, NY 10019 A 212-586-3450 A FAX 212-489-5699
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SONY, RHINO PLAN ROYALTY REFORMS

(Continued from page 10)

program, or their heirs or pavees, will be
notified by letter as soon as possible.”

Cataneo terms the decision an “initial
response” and adds that plans to extend
the reforns to a larger number of artists
“are being evaluated.”

The names of the individual artists af-
fected are being withheld for the pre-
sent, “because we're still compiling the
list,” she says.

A sample roster of well-known, early-
blues performers on the Vocalion, Bruns-
wick, Columbia, and OKeh labels in-
cludes Bessie Smith, Robert .Johnson,
Joe Turner, Champion Jack Dupree, Bill
Broonzy, and Memphis Minnie.

R&B artists from the '50s and '60s on
Epic and OKeh include Roy Hamilton,
Major Lance, Big Maybelle, the Ravens,
Sereamin’ Jay Hawkins, Little Joe & the
Thrillers, and the Schoolboys.

A quick check of the roster of the Rhi-

no-owned labels includes R&B and
rock’n'roll artists such as the Crows, the
Heartbeats, and Ronnie Hawkins; jazz
greats Count Basie, Joe Williams, Sarah
Vaughan: and pop stars like Jeri South-
ern and Jinmmie Rodgers.

Some early-blues pioneers may have
no clear heirs or estates, according to
several music historians.

Old recording contracts often saddled
unrepresented artists, most of them
African-Americans, with royalty rates
as low as 3% of wholesale or 1% of retail
price. Still other artists accepted no-roy-
alty “buyouts” of between $50 and $200
per record.

Atlantic was the first label to initiate
the royalty reforms in 1988, followed by
MCA in 1989, EMI in 1992, and De-
non/the Nippon Columbia Co. in 1993.

Atlantic initially eliminated unre-
couped halances for 35 of its seminal for-

mer artists in 1988 (resulting in first-
time lump-sum payments to many of the
artists) and later extended the reform to
other artists. Those actions, however,
were not coupled with an inerease in roy-
alty rates.

A year later, MCA eliminated unre-
couped royalty balances for artists who
recorded for Chess and the Checker la-
bels and increased their royalty rate to
10%.

However, MCA has not yet extenced
those reforms to other R&B artists who
once recorded for labels such as Decea,
Coral, Peacock, and Duke, which MCA
NOW OWNS.

EMTI followed with broader reforms,
including a 10% royalty to all pre-1972
artists in all genres and the elimination
of unrecouped royalty balances.

Denon/the Nippon Columbia Co.,
which owns the jazz- and R&B-rich cat-

melo

0es
Oy

1994

N

Eric Clapton

© From the cradls

ALBUM OF THE YEAR

Crash Test Dummies

© MMM MMM MMM

BEST POP PERFORMANCE BY GROUP

s

© God shuffted his feet
BEST ALTERNATIVE MUSIC PERFORMANCE

Heavy D & The Boyz
Nuttin® but love
BEST RAP PERFORMANCE BY GROUP

Inner Circle
© Reggae dancer

BEST REGGAE ALBUM

Kitaro

Mandala

BEST NEW AGE ALBUM

Lisa Loeb & Nine Stories

© Slay ( missed you)

BEST POP PERFORMANCE BY GROUP

Milton Nascimento

@ Angslus

BEST WORLD MUSIC ALBUM

Me 'Shell NdegeOcello

If that's your boyfiiend

BEST FEMALE R&B VOCAL

Pantera

© I'm broken

BEST METAL PERFORMANCE

GRAMMY

NOMINEES

STERLING SOUND INC

1730 BROADWAY

Arturo Sandowval

Danzon (Dance on}
BEST LATIN JAZZ PERFORMANCE

Frank Sinatra

© Duels

BEST TRADITIONAL POP VOCAL

NEW YORK NY 10018

212.757.8518

© Mastered using the
Sonic Solutions System
at Sterling Sound

FAX 212.757.4607

alogs of Savoy, National, and Royal
Roost, also provides artists and heirs
with a current 10% royalty and has
tossed away old unrecouped balance
provisions of old contracts.

Not all labels agree with the move-
ment to reform royalties for older
artists. Among the companies express-
ing reservations about the changes s
PolyGram Holding Inc., which owns the
Mercury label and its affiliates and the
Verve catalog and its predecessors. In
addition, PolyGram Holding bought the
Motown catalog several years ago.

Eric Kronfeld, COO for PolyGramn
Holding Inc., says the reforms reques:-
ed by the R&B Foundation board mem-
bers are “the wrong way to go” to solv-
ing the underlying concerns about aging
R&B performers—that is, generating
funds for medical needs.

Kronfeld says updating rovalty rates
and eliminating unrecouped royalty bal-
ances is “a Band-Aid approach.” Rather,
he supports a concurrent effort by foun-
dation board members to establish a
comprehensive medical-insurance pro-
gram for older artists.

“I support the efforts of board mem-
bers Bonnie Raitt and [EMI Music pres-
ident/CEO] Jim Fifield to find and pro-
vide a means to allocate funds to
alleviate the suffering of previous
recording artists,” says Kronfeld, “and
that’s what the basis is of all these dis-
cussions we've had, really.”

He also says that “even if” his compa-
ny raised royalty rates and set aside un-
recouped balances, many former artists
on labels now owned by PolyGram
“would not sell well enough to make
enough difference to help them.”

Furthermore, Kronfeld says he does
not want to “ghettoize” the issue of roy-
alty reform by restricting it to R&B
artists. “That’s distasteful to me,” he
says, while adding that “probably most of
those affected are African-Americans.”

He says he had determined “it would
take at least three years to change the
accounting procedures, during which
time a lot of ailing veteran artists woull
not see any possible benefits.”

Senior executives at BMG, another of

the remaining majors still paying for-
mer recording artists under old contract
royalty provisions, were unavailable for
comment.

BMG owns the RCA catalog, along
with its jazz and blues-oriented sub-
sidiaries, as well as the catalogs of sever-
al small indie R&B labels such as Chart
and Crown,

Warner Music Group—of which At-
lantic is a part—has not initiated across-
the-board reforms. Executives there did
not respond to inquiries about royalty
reforms.

Responding to questions about
whether Atlantic planned to update its
reforms to meet the EMT and Rhino in-
creases, Patti Conte, Atlantic’s senior
VP, media and artist relations, released
a statement saying the label had been “a
major supporter” of the R&B Founda-
tion since its inception. “Beyond that,”
the statement says, “our financial rela-
tionships with our artists—past and pre-
sent—are private matters on which it
would be inappropriate to conunent.”

Another label yet to make any re-
forms is Fantasy, which owns the cata-
log of the jazz giants Prestige, Riverside,
Milestone, and their subsidiary labels,
and the R&B catalogs of Specialty and
Stax-Volt.

Some crities of the royalty reforms say
privately that the hike to a 10% royalty
could be offset by unpublicized, current,
industry-contract stipulations, such as a
20% packaging charge or a 25% new me-
dia (analog to digital) charge.

Until the Sony and Rhino develop-
ments, slow progress on the royalty re-
form front has frustrated some R&B
Foundation board members, especially
in light of the record of generous finan-
cial support by the industry in other ar-
eas, such as cash gifts used to under-
write the foundation's annual Pioneer
Awards ceremony.

Industry gifts and donations have to-
taled more than $1.25 million since the
R&B Foundation’s inception in 1988,

The foundation’s sixth-annual awards
presentation will be held March 2 at the
Hollywood Palladium in Los Angeles as
apart of Grammy Week.

BMG CLASSICS GETS INTERNET RETAIL SITE

(Continued from page 4)

asks, “How better to do your shopping™”
The classical radio stations that once
filled that role have been losing audience
and changing format, he adds.

The cost of creating the database is
considered minuscule compared to the
potential. Bourne, a musician and a coni-
puter professional who began assem-
bling Classics World barely five months
ago, estimates the investment-to-launch
at well below $100,000. “It’s unbeliev-
ably efficient,” he says.

With an estimated 25 million-30 mil-
lion participants in 130 countries, the
Net user base has been growing 10% a
month. Among their destinations, as of
mid-February: 1.7 million domains,
more than double the 700,000 parked n
cyberspace in September when Bourne
started work on the project. The low cost
of entry, about $35, and greater design
flexibility has allowed the Net to “com-
pletely eclipse” services like Com-
puserve and America On-Line, he adds.

Classics World (reached at www.clas-
sicalmus.com) consists of seven directo-
ries: Artist Area, Composer Area, Con-
cert Hall, Beginner’s Guide, Opera/

Vocal Area, Mail And Bulletin Board,
and CD Store. All feature CD-quality
audioclips and reams of text; in addition,
Concert Hall has Quicktime videos of
pertormances.

Bourne has included 85 BMG per-
formers and “the first 114 composers I
thought were important.” Forty operas
have been entered, with more on the
way—Bourne was busy excerpting arias
from “Madame Butterfly” and “Car-
men” the week before the launch of
Classics World. “Eventually, there will
be audioclips for every one.” Bourne
boasts of (lassies World sound quality:
“"We got very clever about compres-
sion.”

Reaching domain capacity isn’t a con-
cern. I don’t think we'll ever get near
it,” he says. Looking for more ways to
promote BMG releases, Bourne eventu-
ally would like to add live interviews
with artists and perhaps co-promote
performances with venues such as
Carnegie Hall,

Evenif that benefits non-BMG labels,
“it also makes us that much more valu-
able,” he says.
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MARCH OF MUSIC

LEND A HELPING HAND TO KOBE

THE RECORDING INDUSTRY ASSOCIATION OF JAPAN
JAPAN ASSOCIATION OF MUSIC ENTERPRISES
MUSIC PUBLISHERS ASSOCIATION OF JAPAN
THE FEDERATION OF MUSIC PRODUCERS JAPAN
ALL JAPAN CONCERT TOUR PROMOTER'S CONFERENCE
With the cooperation of
The S main TV stations in Tokyo
are jointly sponsoring an event at the BUDOKAN on March 7th, 8th, 9th and 10th to raise
funds to contribute to the victims of the recent Kobe quake.

The very top Japanese artists:

YOSHIYUKI OHSAWA / KOME KOME CLUB / MOTOHARU SANO with his friend / MASAYUKI SUZUKI / YUMI
TANIMURA / TUBE / KYOSUKE HIMURO / PRINCESS PRINCESS / TOMOYASU HOTEI / CHISATO MORITAKA /
DAISUKE ASAKURA (access) / JUNICHI INAGAKI / TAKASHI UTSUNOMIYA / TAMIO OKUDA / YOSHIHIRO KAI/
TETSUYA KATSURAGI / NAOTO KINE / KING-SHOW / ZOO / CHAGE & ASKA / TOKYO SKA PARADISE ORCHESTRA /
TUNNELS / HIKARU NISHIDA / BAKUFU-SLUMP / YASUHIRO YAMANE / ANN LEWIS / EAST END X YURI/ TAKAYUKI
INOUE / MIKI IMAI / IRUKA / RYUDO UZAKI/ YOKO OGINOME / YUZO KAYAMA / RURIKO KUBOH / MASAAKI
SAKAI/ RYOKO SHINOHARA / MARIKO NAGAI / KATSUHISA HATTORI ORCHESTRA / DA BUBBLE GUM BROTHERS /
ERI HIRAMATSU / NAOYUKI FUJII / FUMIYA FUJII / ARISA MIZUKI / THE MOODS / RYOKO MORIYAMA / KUMIKO
YAMASHITA / SAORI YUKI & SACHIKO YASUDA........ and many others are contributing their services.

Ticket agencies, stage construction & light and sound companies, ushers and security personnel are all donating their services with
no charge. The entire gate proceeds will be donated through the Red Cross and/or the Board of Education.

For contributions, please make checks payable to:

MARCH OF MUSIC FOUNDATION

Attn: Jiro Uchino or Shigeo Maruyama
West 8th Floor, Shin-Aoyama Bldg.
1-1-1 Minami-Aoyama h
Minato-Ku, Tokyo 107 mare
Japan of
( Phone: 81-3-3475-7474 Fax: 81-3-3475-7456) music
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Private Music’s Chris Thomas Takes Blues Into ‘21st Century’

B BY CHRIS MORRIS

LOS ANGELES—Chris Thomas’
desire to make a truly contemporary
blues recording resulted in a three-
year odyssey through continental
Europe and Scandinavia. That jour-
ney will culminate with the April 11
release of his label debut for Private
Musie, “21st Century Blues ...
From Da Hood.”

Thomas says, “By merging [the
blues] with the hip-hop groove and

rapping it, instead of just singin’ it,
I wanted to make a record that
sounded like it was made in 1995,
When I listen to Robert Johnson, it
sounds like the record was made in
1936. Muddy Waters was not trying
to re-create the "20s with his record-
ings. Neither was Howlin® Woll, So,
to be like my heroes, 1 needed to be
original and make a statement. It’s
4 blues record that couldn’t have
been made in any other time but
now.”

Thomas’ album is a unique at-
tempt to contemporize the blues.
While some tracks do feature con-
ventional vocals and Hendrix-like
guitar work, “21st Century Blues”
also incorporates rapping, sampling
(an Albert King sample features
prominently on “Homesick Blues”),
and guitar synthesizer.

Thomus, the son of Louisiana blu-
esman Tabby Thomas, made his re-
cording debut on Arhoolie in 1986;
he was cast in a largely Hendrix-

styled mold on his 1990 Hightone/
Sire album “Cry Of The Prophets.”
He already was toying with his new
ideas while recording a follow-up
(ultimately issued by Hightone as
“Simple” in 1993), but met resist-
ance to his notions about updatinz
the blues.

“I was frustrated that they
weren't ready for those ideas,” h2
says. “I knew that this record just
needed to he made. In 1991, '92
|with] Sire, I don’t think that’s tha

SCORING HIGH. ...

Blllboard Spotlights

"‘"" - S

From thc Bodyguard to the Llon ng, soundtracks have 1mpactcd thc music mdustry hkc never
before. While 1994 boasted incredible sales, 1995 promises to be just as profitable.

Billboard takes an in-depth look at all facets of this healthy market by examining current trends,
new directions and a special focus on soundtracks overseas. This issue will also feature the once-a-
year Billboard soundtracks chart, ranking the hits of 1994.

Your ears won’t want your eyes to miss this spotlight. Our 200,000 readers in 107 countries will be
watching for your message.

BE A PLAYER IN THIS EXCITING SPOTLIGHT!

AD CLOSE: APRIL11

ISSUE DATE: MAY 6

NY: Pat Rod Jennings, Norm Berkowitz 212-536.5004
NASH: Lee Ann Photoglo 615.3214294

LA: Gary Nuell, Jodie Levitus 213.525-2308
EUROPE: Christine Chinetti 41171:323.6686

MIDWEST: Ken Karp 212:536.5017
ITALY: Lidia Bonguardo 39-362-54-44.24

direction that they wanted to go in
at the time. Hightone, that wasn't
the direction they wanted to go in at
the time, either.”

In late 1991, Thomas decided to
leave the U.S. for London. There, he
savs, life was
tough: “I knew
absolutely no one
in the country. I
ran out of money
while I was there.
I used to sleep in
Leicester Square
during the day, if
the weather was
pretty good.”

Moving on to Copenhagen, he met
some sympathetic musicians, and

THOMAS

jerry-rigged a studio with financial

assistance from Andrew Lauder of
the English label This Way Up.

Thomas says, “We took some live
gear, a 16-channel board that you
record live music with, and me and
the other Danish guys, my friends,
we converted it, built it into a re-
cording board, and rented this
room, and made this album.”

Through Lauder, Thomas later
met John Porter, whose production
credits include Buddy Guy's first
two Silvertone Records albums and
Otis Rush’s recent Mercury release.
Porter, who also serves as an A&R
consultant for Private Music,
brought the project to the label and
recorded some additional material
heard on “21st Century Blues.”

Private president Ron Gold-
stein—whose label distributes
House Of Blues Records and num-
bers Etta James, Taj Mahal, and the
Fabulous Thunderbirds among its
signees—says of Thomas, “The fact
that we could have somebody who's
doing something that’s maybe the
future of the blues is a wonderful
thing.”

Initial promotion of “21st Century
Blues” will involve the servicing of a
special package containing the first
track, the thematic “Kickin’ True
Blue,” to radio, retail, and press
three or four weeks before the al-
bum’s release date.

The package, referred to as “the
black box” because of its varnished
black-on-black design, will contain a
CD of the song and a videocassette
including the Mark Gerard-directed
video and interview footage. “This is
strictly to introduce the artist to
2,500 key people in the industry,”
Goldstein says. “People can get a
very suceinct view of this artist.”

Goldstein says that promotional
efforts will be aimed at alternative
and college radio; the company is
mulling the use of an indie promo-
tion company, as well as the use of
street promotion teams. Independ-
ent marketing firm AIM will coordi-
nate retail efforts directed at alter-
native accounts.

Thomas begins touring in Europe,
backed by an Austin, Texas-hased
rhythm section, April % at the Conti-
nental Cafe in Paris; shows in the
U.K. and Scandinavia will follow.
Goldstein says of subsequent Amer-
ican gigs, “We're now of the mind to
actually book him into college clubs
up and down the West Coast, and
he’s already got some dates set in
Texas. We'll follow those dates with
visits to radio and retail.”
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PETER, PAUL & MARY EXTEND °‘LIFELINES’

(Continued from page 12)

Lines”—which was being formulated
at press time—is shaping up to be as
complex as the project itself. The
group will appear at Barnes & Noble
bookstores in key markets to discuss
the album in the context of protest
music, according to Alisse Kingsley,
Warner Bros.’ senior director of mul-
timedia publicity.

Kingsley says Peter, Paul & Mary
will perform at the New Orleans
Jazz & Heritage Festival, an event

that celebrates traditions in a variety
of musical forms. “This record is
about traditions and friendships with
Peter, Paul & Mary and their
friends,” says Kingsley. “That’s what
the ‘LifeLines’ concept is all abhout.”

Kingsley adds that the trio will ap-
pear on “Cybertalk,” Warner Bros.
weekly interactive talk show, which
she produces. “The group is very in-
terested in the online marketing that
we do,” she says. “They are helping

Hear this exciting new artist on a great CD
from SAVEBONE MUSIC.

WIN OR LOSE

The new CD
From
¢ SASHA ¢
IT's A definiTe
WINNER!

To get a free copy, FAX: 212-675-4818 now!

Iy

March 15-19, 1995
Austin Convention Center
Austin, Texas

By day, the conference presents an exciting trade show and brings together
music business leaders, journalists and artists from across the globe for panel discussions
and workshops to discuss topics in the music industry and media fields.

By night, showcasing for these industry professionals, are up-and-coming groups
and solo artists of all musical styles, from across North America and overseas.

REGISTRATION RATES & DEADLINES:
(poyment must be received or postmarked by deadline date.)

$295 - February 24, 1995;

After March 2, FAX or telephone credit card registrations only or bring payment to conference.

FOR MORE INFORMATION, write SXSW, Box 4999, Austin TX 78765
Tel. (512) 467-7979; FAX (512) 451-0754; E-mail: 72662.2465 @ compuserve.com

Enterfainment & GRS

SOUTH BY SOUTHWEST

music & media conference

“An intimate party of 4,000..."

—Los Angeles Reader

$350 - Walkup registration.
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REWERY
¢

STIN TENAY

us create an interactive press kit,
which we are not only going to put up
on our online forums on America On-
line, Compuserve, and Iuma, but
we'd also like to send out Macintosh
or PC versions to interested press.”

In addition, PP&M will focus on
the college market, making them-
selves available for interviews for
campus papers and radio stations,
and possibly performing on the cam-
pus circuit.

The group 1s already on the road
promoting “LifeLines,” which had
not been solicited to retail or worked
to radio by this magazine’s deadline.
Following a two-week stint in Japan,
the trio launched a U.S. tour eb. 25
in Stateline, Nev,, that is scheduled
to run through July. At least one of
the U.S. shows might include some of
the guest artists on “LifeLines,”
says Kingsley, who adds that Euro-
pean dates are likely to follow.

On stage, Peter, Paul & Mary ac-
company themselves on guitar and
are joined by a bass player. Although
they have toured with a larger band
in the past, Stookey says they have
abandoned that format.

“I don’t think that’s why people
come to a Peter, Paul & Mary con-
cert,” he says. “They want to see the
vulnerability, the sense of openness,
and a kind of spontaneous interac-
tion that really gets overwhelmed
when you have a backup band.”

It was that interaction that Ra-
mone sought to capture. And even
though he employed some of the hi-

FLECK PICKS PLAYERS

(Continued from page 14)

The Flecktones have just finished
a U.S. Information Agency tour of
the Far East that involved perform-
ing with indigenous musicians as well
as workshops. “We got to teach a
hluegrass song to Mongolian stu-
dents, and they learned it [so] fast, it
was amazing,” says Fleck. “I'm also
trying to soak every bit of music out
of it that I can. I've learned at least
12 [Asian] songs already.”

Warner Bros. considers this album
a departure for Fleck. One way this
difference will be expressed is with
packaging that is toned down from
that of the Flecktones’ releases. The
label will use IFleck’s photo on the
cover, which reflects “the warmer,
more intimate [nature] of the al-
bum,” says Palmer, as opposed to
past releases that featured a series of
brightly colored outer-space motifs.

Recently, Fleck also completed an
album with Indian guitarist V.M.
Bhatt, which is due late this year on
Water Lily Acousties. The album—
as yet untitled—was produced by
Kavi Alexander, who produced last
year’s Grammy-winning album by
Bhatt and Ry Cooder. Entirely
improvised, the album features tra-
ditional Indian and Chinese musi-
cians and instruments.

According to Fleck, growth and
collaboration—playing with his jazz
band, his bluegrass friends, and ex-
ploring relationships with musicians
from around the world—will con-
tinue to fuel his distinctive career.

“It’s just remarkable,” Fleck says.
“I’m amazed at where I’ve gotten to
be as a banjo player in the '90s.”

tech tools he used on Frank Sinatra’s
“Duets” albums—including connect-
ing artists in different locations viz
fiber-optic cable—Ramone says
“LifeLines” was in some ways ar
“old-fashioned” project.

“We rehearsed and rehearsed and
rehearsed, and then worked for 1¢
days making tracks that were live,
says Ramone, who also produced the
group’s 1967, Grammy-nominated
“Album 1700” and other projects.
“After all these years of working
away from Peter Paul & Mary, it
hasn’t changed. There’s still the
chemistry.”

Says Yarrow: “From my perspec-
tive, there are three significant
benchmarks in our recording career.
The first was the first album, and it
was very similar to the second and
third. The second was ‘Album 1700,
which initiated our relationship with
Phil Ramone and was a break-
through album in many ways, as a
whole conception and a way to re-
cord. And this is the third bench-
mark, and it represents our best
work.”

The group members feel so
strongly about the new album that
they asked their longtime graphic
artist, Milt Glaser, to redesign the
PP&M logo to reflect the extended
family concept of “LifeLines.”
Glaser responded by moving the
ampersand from before the M to af-
ter the M. Thus, the actual name of
the project is “PPMé&:LifeLines.”

Like any extended family, the
one that came together to record
“LifeLines” spans many genera-
tions. “It started with our men-
tors—Pete Seeger, Fred Heller-
man, Ronnie Gilbert—who were in
the Village when we were, playing
in coffeehouses,” says Yarrow.

“Judy Collins was there, as were

Dave Van Ronk, Ramblin’ Jack
Elliott, and Richie Havens. Then
there are the people who took it
somewhere else and went on, but
spoke to that tradition—everybody
from Holly Near, who started to
achieve national prominence about
a decade after we began, to Emmy-
lou Harris, who also is about a dec-
ade younger than we are. And then
there are the new voices, like John
Gorka. That are, that sweep, from
our mentors to our contemporaries
to the people who carried it on,
gives that sense of family to the
piece.”

The “River Of Jordan” collabora-
tion with the surviving Weavers
was especially moving for Yarrow
and Travers, who attended a now-
legendary Weavers concert at Car-
negie Hall before they met and
formed Peter, Paul & Mary.

“We heard them sing at that very
famous concert, and now they not
only were singing with Peter, Paul
& Mary as individuals, but to me es-
pecially, they were singing my
song,” says Yarrow.

He points out that Hellerman,
Gilbert, and Seeger perform under
their own names, not as the
Weavers. (The fourth original
Weaver, Lee Hays, died in 1981.)

For Travers, who recorded with
Seeger in her teens as part of a
group called the Song Swappers,
“River Of Jordan” represents a
passing of the torch.

“The song begins with the solo
voices of Pete, Ronnie, and Fred,
then it goes to our voices, and then
it goes to a weaving—pardon the
pun—of our voices, the Weavers’
voices, and almost all of the other
guests who sang on the album. So
there’s a real sense of passing on
the tradition.”

opportunity employer.

The M.R. Weiser & Co.LLP is a leader in providing
comprehensive audit, tax and consulting services to
business, government and the entertainment industry.
We have a highly visible position available in our Royality
Compliance Division for an Auditor to perform examina-
tions on behalf of recording artists, producers, writers,
publishers, entertainment companies, and others who
have royalty, profit participations or licensing arrangements.

You will also conduct valuations of entertainment assets; perform
due diligence as part of the mergers/acquisitions process; undertake
litigation support; and handle compliance investigations on behalf

of business and government agencies.

To qualify, you must have at least 3-5 years' experience in royalty
accounting and auditing. Knowledge of contract analysis is a must,
as is proficiency in Lotus 1-2-3 and Excel. Strong interpersonal
and supervisory skills are essentizl. Some travel will be required.

We offer a competitive salary, excellent benefits and a 401(k) plan.
For consideration, please forward your resume, including salary
requirements, in strict confidence, to: Ellis Abramson, Director
of Human Resources, M.R. Weiser & Co.LLP, 135 West
50th Street, New York, NY 10020-1299. We are an equal

MR Weiser&Co.LLpP

Certified Public Accountants and Consultants
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INTERSCOPE’S DISH

(Continued from page 12)

of their lungs and thought, I'd do that
if I could, but I can't,” says Kletter, who
sang back-up vocals on Hole’s ac-
claimed “Live Through This.”

“A lot of punk rock or popular ways
of looking at music break down and
defy the formal musical forms. Alterna-
tive music, especially, tends to be about
making things ugly-sounding. I have a
different way of thinking about that,”
says Kletter, who formed Dish in the
summ