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WHIZ Makes A Big Jump In 
Revised N.Y. Arbitron Ratings 
• BY PHYLLIS STARK 

NEW YORK—Adult contemporary 
WLTW took its custom-
ary place at the top of the 
New York ratings heap, 
but WHTZ (Z100) scored 
the more impressive vic-
tory in the summer Arbi-
trons. That station, which 
programs a blend of pop and mod-
ern rock hits, ascended from No. 4 

in the spring Arbitron book to No.2 
in the summer, thanks to a 4.1-4.6 
12-plus jump. It previously 

achieved the No. 2 posi-
tion in the summer '93 
book. 
Top 40/adult WPLJ 

also scored an impressive 
gain, moving 4.0-4.5 12-
plus and from sixth to 

third place overall. 
(Continued on page 91) 

Dance Sets Thrive Via TV Sales 
liadikal Infomercials Push Compilations 
• BY BRETT ATWOOD 

LOS ANGELES—Susan Powter did 
it. So did Joan Rivers. Now, indepen-
dent label RadikaVQuality is cashing 

in on the highly 
profitable world of 
infomercials. The 
label is using the 
power of television 
to establish its 
"Dance Mix USA" 
franchise, which 
includes CDs and 
cassettes, a live 
tour, and a forth-

coming television series. 
"Dance Mix USA" has sold 208,000 

copies at retail, and its follow-up, 
"Dance Mix USA Vol. 2," has sold 
49,000 copies, according to Sound-
Scan. 

Radikal president Jurgen Kord-
uletsch says that "Dance Mix USA" 
has moved 650,000 units in all, with 

WATERS 

doll 
BILLBOARD SPOTLIGHTS 
WORLDWIDE DANCE 

SEE PAGE 33 

approximately 250,000 coming 
through the original infomercial di-
rect-response campaign and an addi-
tional 100,000 units as part of a subse-
quent TV promotion. 
Although the first compilation hit 

the airwaves and retail simultaneous-
(Continued on page 101) 

Verve Imprints Get New Focus 
PolyGram Reorganizes Jazz Labels 
• BY JEFF LEVENSON 

NEW YORK—PolyGrain Classics & 
Jazz is embarking on a cam-
paign to fine-tune its three 
jazz imprints: Verve, Verve 
Forecast, and Verve Antilles. 
The three labels will fall 

under a newly created orga-
nizational entity, the Verve 
Group, which will he implemented in 

January 1995 with a new logo that will 
appear on new releases from each of 
the imprints. 

At press time, no person-
nel changes had been made, 
but a company representa-
tive says that a new A&R ex-
ecutive will likely be added 
to the staff of the Verve An-
tilles imprint. 

« n lied on page 100) 

Arista's Tractors 'Rock It' 
To Left-Of-Center Success 
• BY CARRIE BORZILLO 

LOS ANGELES—The old adage 
"good things come to those who wait" 
couldn't hold any truer for Arista and 
the Tractors. The left-of-center coun-
try band, whose music has as much in 
common with Hank Williams as it 
does with Creedence Clearwater Re-
vival. signed with the label and 

Bottle Rockets Let Sparks 
Fly On 2nd ESO Release 

• BY ERIC BOEHLERT 

NEW YORK—Amid an autumn har-
vest filled with superstar releases, the 
Bottle Rockets from 
Festus, Mo., will try 
to clear a patch for 
their second release 
of distinctly Ameri-
can rock, "The 
Brooklyn Side." 

Equal parts Buck 
Owens and ZZ Top, 
Neil Young and Aerosmith, "The 
Brooklyn Side" delivers a guitar-
heavy look at life in the heartland, as 
seen by some of its knowing, hard-

BOTTLE ROCKETS 

drinking natives. The record arrives in 
stores Nov. 8 on East Side Digital 
Records. 
"The Brooklyn Side" looks at a com-

munity filled with 
vivid characters, 
most drawn from the 
pen of lead singer 
Brian Henneman. 
They include under-
class mothers who 
find refuge in Car-
lene Carter and 

Loretta Lynn tapes ("Welfare Music"), 
a woman who sings Hank Williams 
tunes in bars ("Queen Of the World"), 

(Continued on page 76) 

THE TRACTORS 

recorded most of its self-titled debut 
four years ago. 
But the group continued to fine-

tune the self-produced album over 
the last few years. Finally, after sev-

(Continued an page 99) 

MCA Gets Hip With 
No. 1 Canadian Hit 
II BY LARRY LeBLANC 

TORONTO—With domestic sales of 
300,000 units within four days of its 
Sept. 24 release, the Tragically Hip's 
MCA album "Day For Night" is shap-

(Continued on page 100) 

THE TRAGICALLY HIP 

• IN VIDEO NEWS 

Vid Retailers Stomp On 
Street Date With "Jurassic 
Park" Violations 
SEE PAGE 5 
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'Jurassic' Sparks Dino-Sized Controversy 
Street Date Violations Were Rule, Not Exception 
II BY SETH GOLDSTEIN 

and EILEEN FITZPATRICK 

NEW YORK—Retailers have trampled 
MCA/Universal Home Video's "Jurassic 
Park" Oct. 4 street date into oblivion in a 
stampede that has forced the industry to ex-
amine whether retailers can be held account-
able for selling a title before it is officially due 
in stores. 

"Jurassic Park," shipped to wholesalers 
two weeks before the street date, began 
trickling into retail in late September. MCA 
claimed to have stanched the flow—until 
Thursday, Sept. 29, when the trickle became 
a flood of $15 tapes. By the weekend of Oct. 
1-2, in addition to drug, grocery, and elec-
tronic outlets, nearly every major entertain-
ment chain, including Blockbuster, Suncoast 
Motion Pictures, Trans World Entertain-
ment, and Wal-Mart, had copies on the 
shelves; Target Stores and West Coast En-
tertainment were among the exceptions. 

"It was easier to tell who didn't break 
street date than who did," says one whole-
saler, which told its key accounts not to 
.-:trike first. Without exception, retailers such 
as Blockbuster Music president Gerry We-
ber blame their "prerelease" decisions on the 
competition. 

"Basically, we reacted to other dealers 
who were breaking street date," says Sun-
coast president and Video Software Dealers 
Assn. chairman Gary Ross. "It's very diffi-
cult not to, when a customer comes and asks 
why it's at other stores and not at yours." 

Two-thirds of Suncoast's 360 locations be-
gan selling "Jurassic Park" Oct. 1-2, making 
Ross a lightning rod for complaints from 
VSDA rank-and-file. Many independent re-
tailers didn't receive their copies until Mon-
day or Tuesday. 
Weber says Blockbuster Video reacted to 

others' "flagrant abuses" on a market-by-
market basis. He emphasizes that no Block-
buster Music store violated street date, "just 
to show we have the discipline." Weber is 
awaiting MCA's response to the "most wide-
spread violation of street date I have seen." 
MCA called the situation "unfortunate and 

unsettling," and at press time was trying to 
determine whether and how to penalize vio-
lators. On Oct. 3, senior sales and marketing 
VP Andrew Kairey sent letters to VSDA, the 
National Assn. of Video Distributors, and the 
National Assn. of Recording Merchandisers, 
soliciting participation in a street date viola-
tion meeting. 
VSDA, which says that supermarkets and 

mass merchants were the instigators, has in-

vited 50 suppliers, distributors, and rackjob-
bers, a "cross-section" of 50 retailers, and 
trade groups to an "emergency summit 
meeting" Oct. 14 at the Sheraton Universal 
Hotel in Los Angeles. Oct. 14 bumps up 
against Turner Home Entertainment's dis-
tributor meeting in Atlanta, which may cur-
tail VSDA attendance, but association 
spokesman Bob Finlayson says, "Almost any 
date you pick, there's a conflict. We wanted 
to take action right away." 

In a separate fax to members, VSDA pres-
ident Jeffrey Eves said the street date con-
cept, allowing for "orderly market introduc-
tion" of new releases, is in "danger of 
extinction." 

Until "Jurassic Park," video stores usually 
played by the rules, Eves added, but now 
many—including those run by VSDA board 
members—find that voluntary adherence 

has become "a self-inflicted competitive dis-
advantage." Ironically, VSDA has been in 
discussion with video game manufacturers 
about the possibility of that industry adopt-
ing street dates in an attempt to bring order 
to the chaotic game market. 

Specialty stores that lost sales—and 
rentals—to street date violators have com-
plained loudest to MCA and to VSDA. But 
the furor over the "Jurassic Park" street 
date is really just another indication of con-
sumer demand—and the title has been 
"dino-mite" for MCA, as expected. Retailers 
large and small are reporting strong sales of 
the 18 million-21.5 million copies MCA re-
portedly shipped. 

"This is the biggest title Best Buy has ever 
seen," says video buyer Dusty Bowling. Al-
though he won't quote sales figures, some 

(Continued on page 102) 

Academy Files For Bankruptcy, 
Searches For Potential Buyers 

• BY SETH GOLDSTEIN 

NEW YORK—Academy Entertainment, 
a Los Angeles-based independent suppli-
er, has declared Chapter 11 bankruptcy, 
another sign of the difficulties facing mar-
keters of "B" movies. 
Two other indies, Prism Entertainment 

and Full Moon, also are having problems. 
Martin Gold, chairman/CEO of Acade-

my, says he has let go about 75% of his 
staff, including president Trish Robinson, 
while trying to find a new owner. Accord-
ing to Gold, discussions are under way 
with four potential buyers, among them 
Communications & Entertainment Corp., 
which backed out of an earlier deal to buy 
Academy for $3.5 million in cash, common 
stock, and notes. 
None of the potential buyers is in the 

home video business. 
Academy, with sales of about $20 million 

annually, has been struggling ever since 
parent Artec, a distributor headquartered 
in Shelburne, Vt., folded a year ago (Bill-
board, Nov. 27, 1993). However, the end 
came sooner than expected. "We really 
wanted to have an exit strategy," Gold 
says, but Barclays Bank, Academy's 
lender, "became impatient. We felt we 

needed the protection of the court." 
Bankruptcy court papers indicate that 

Academy owes Barclays $1.8 million in se-
cured debt, and owes slightly more than $4 
million to approximately 200 unsecured 
creditors, for total liabilities of $5,859,394. 
Assets are $5,783,136. WEA is owed $4.8 
million, carried over from Artec's books. 
At the time Artec went under, the dis-

tributor reportedly owed WEA and Co-
lumbia TriStar Home Video $6 million 
each. Academy was left alive, observers 
say, so that it could provide the cash need-
ed to help trim those receivables. Columbia 
isn't mentioned in Academy's bankruptcy 
filing; neither it nor WEA would comment. 

"It's certainly contemplated that the 
value of Academy would flow to creditors," 
says Gold. "But in the absence of financ-
ing, it's impossible to unlock the value." He 
acknowledges "a lot of disappointment" 
among Academy creditors, including du-
plicator Resolution Inc., owed $607,536; 
Spectacor Films, owed $303,212; Axis 
Films International, owed $212,500; Tech-
nicolor, owed $197,508; and Marketing 
Media Corp., owed $130,386. Gold says his 
treatment has been "cordial and profes-
sional," even though the situation finan-

(Continued on page 105) 

THIS WEEK IN BILLBOARD 

'HEALING' STARTS FOR ENGLISH 
In his first interview since the scandal that cost him his place in 
the contemporary Christian community, singer Michael Eng-

lish discusses his plans for taking his music to the pop mar-

ketplace with a new single, appropriately titled "Healing." Deb-

orah Evans Price has the exclusive story. Page 16 

SOCIETIES NAME NASHVILLE'S BEST 
As Music City began its biggest week of the year, ASCAP, BMI, 
and SESAC announced their awards for the top country songs, 

songwriters, and publishers. For a complete list of award-win-

ning songs, plus other details, see Billboard's coverage begin-

ning on page 47. 
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'Megadeth, Ariz.' Puts 
Capitol On Online Map 
• BY MARILYN A. GILLEN 

NEW YORK—Capitol Records is 
going to town on the Internet to 
build excitement about the Oct. 31 
release of a new album from multi-
platinum metal band Megadeth. 

In its first major incursion into 
the online world, the label has con-
structed an elaborate, electronic 
"town" dubbed Megadeth, Arizona, 
in which visitors can do everything 
from check out videos in the "Digital 
Drive-In" to preview album cuts at 
radio station "K Deth 101." 
The name of the "town" is derived 

from that of the recording studio 
the band built in Phoenix, where it 
recorded the new album, 
"Youthanasia." The site went online 
in the Worldwide Web area of the 
Internet Oct. 1, and will remain up 
through the end of the year, at least. 
The first two audioclips available 

in the radio-station section are a 30-
second sample of the album's debut 
single, "Train Of Consequences," as 
well as a complete recording of an 
unreleased track available only on-
line, "A Crown Of Worms," which 
can be downloaded. 

New audio cuts will be added to 
the K Deth playlist regularly, the la-
bel says, culled both from the band's 
catalog and from the new album. 

Likewise, the videoclips segment 
will be ever-changing, with four new 
ones being added every week of 
both traditional music videos and 
taped segments taken from appear-
ances on talk shows, and the like. 
Initial features include footage of 
photographer Richard Avedon 
shooting pictures of the band for the 
album and a behind-the-scenes 
video of Megadeth in the studio. 
The site also boasts a digital 

Megadiner, a place to chat with other 
people online; Vic's Cactus Hut and 
Souvenir Shop, stocked with art-
work; a newspaper filled with up-
dates on tour dates, band gossip, and 
more; an arcade stocked with games 
to download; weekly "Horrorscopes"; 
and a variety of other roadside at-
tractions themed around the band. 

"It's designed to be an entertain-
ing, always-changing environment 
for people to hang out in," says 
Robin Bechtel, director of sales for 
Capitol Records and the designer of 

(Continued on page 99) 

CES Cancels 
1st Attempt At 
Interactive Show 
NEW YORK—The battle of the mul-
timedia trade shows has ended, with 
upstart E3 knocking rival CES Inter-
active out of the ring in 1995. 
Both new trade shows dedicated to 

the interactive industry were slated 
to take place next year on the same 
dates (May 11-13), but on opposite 
coasts, and their sponsors have been 
engaged in some high-spirited court-
ing of exhibitors and attendees over 
the last few months. 
CES Interactive, an outgrowth of 

the former Summer Consumer Elec-
tronics Show, which staged its final in-
stallment this June, was to be held in 
Philadelphia. The Electronic Enter-
tainment Expo (E3), co-produced by 
Knowledge Industry Publications and 
Infotainment World, will be held at 
the Los Angeles Convention Center. 
Thomas Kalinske, president/CEO of 

Sega, and Olaf Olafsson, president of 
Sony Imagesoft, are two of the latter 
conference's confirmed keynoters, ac-
cording to an E3 representative. In ad-
dition to exhibits and keynotes, the 
conference also will have a variety of 
panels, discussions, and debates, and 
will exhibit a marked emphasis on 
"software and content" over hardware. 
"We've always said one show would 

prevail, and the industry has made its 
choice," says Patrick Ferrell, presi-
dent of Infotainment World. Ferrell 
cites a number of factors for the E3 
victory, but says its endorsement this 
summer by the newly formed Inter-
active Digital Software Assn. was ul-
timately decisive. 
The trade group's membership in-

cludes major industry players such as 
Sony, Sega, Nintendo, Acclaim, Elec-
tronic Arts, and Crystal Dynamics. 
All but Nintendo had already signed 

(Continued on page 105) 

McDonald's/EMI Sales Break 9 Mil 
Garth Brooks 
• BY MELINDA NEWMAN 

NEW YORK—McDonald's golden 
arches have turned platinum. The 
fast-food chain has reportedly regis-
tered sales of more than 9 million 
albums since its monthlong promo-
tion with EMI Records Group North 
America started Sept. 2. 
The music premium deal, which offi-

cially ended Sept. 28, offered McDon-
ald's customers the opportunity to buy 
special compilations by Garth Brooks, 
Elton John, Tina Turner, and Roxette 
at a major discount with purchase of a 
meal. A dollar from each purchase 
goes to Ronald McDonald Children's 
Charities (Billboard, July 23). 
Although the final numbers are still 

being tallied, EMI Records Group re-
ports that the Brooks compilation of 
non-single tracks from five of his pre-
vious records was the top seller at ap-
proximately 4 million copies. Both 
John and Turner's greatest-hits 
packages have surpassed the 2 mil-
lion mark. Roxette's offering, a 10-
song sampler of its new album. 
"Crash! Boom! Bang!," is approach-
ing the million-unit total. Two releas-
es offered regionally, a Latin music 
collection and a hip-hop/jazz compila-
tion, help round out the figures. 
"We came, we saw, we conquered," 

Ronald And Roxette. EMI executives present Roxette with gold awards 
commemorating sales of more than 500,000 copies of "Roxette: Favorites From 
Crash! Boom! Bang!" during EMI's promotion with McDonald's. One dollar from 
the sale of each album is being donated to Ronald McDonald Children's 
Charities. Shown, from left, are Charles Koppelman, chairman/CEO, EMI Records 
Group North America; Marie Fredriksson and Per Gessle of Roxette; and Terri 
Santisi, VP/GM, EMI Records Group North America. 

Top Seller In Promo Deal 
says Charles Koppelman, EMI 
Records Group North America chair-
man/CEO. "We really accomplished 
what we set out to do from both Mc-
Donald's and our own point of view. 
We demonstrated that with the cam-
paign we set forth, we could drive 
people back into regular retail outlets 
to buy records of the artists featured 
on the campaign. And we proved that 
with the [$20 million] media campaign 
by McDonald's, we can sell an amaz-
ing amount of records to people in a 
short time, and that we ourselves 
don't scratch the surface in reaching 
people who do buy records." 
A spokeswoman for McDonald's af-

firms the success of the campaign. 
"Because it was such a successful op-
eration, a lot of the operators are con-
tinuing to sell [the remaining 
records]," says Malesia Webb-Dunn. 

"Most of them will sell them until 
they sell out. We don't anticipate hav-
ing any left." 

In an effort to encourage patrons 
back into retail stores and boost cata-
log sales, each of the records sold 
through McDonald's included a dis-
count coupon redeemable at Mu-
sicland, Sam Goody's, and On-Cue, 
applicable for product by the partici-
pating artists. Musicland officials did 
not return calls by press time. 

Additionally, Cema offered all re-
tailers deep discounts on catalog by 
the involved artists and encouraged 
them to plan their own promotions. 
The result was a surge in catalog 

sales, primarily for Brooks, who also 
served as the spokesman for the cam-
paign. All five of his albums (minus 
his Christmas collection) made gains 

(Continued on page 99) 

MTV's New Intl Chief Looks 
To Extend Coverage Worldwide 
II BY DOMINIC PRIDE 

LONDON—With his newfound 
overview of all MTV's operations out-
side North America, Bill Roedy has 
his sights set firmly on closing the 
gaps in MTV's international coverage. 
Roedy has been promoted from 

president of MTV Europe Networks 
to president, international, MTV Net-
works (Billboard, Oct. 8). 
Roedy will have control over MTV's 

wholly owned channels MTV Europe 
and MTV Latino, as well its joint ven-
tures MTV Japan and MTV Brasil. 
Top priority will be to oversee the 

return of MTV Asia, which went off 
the air after a dispute with local 
broadcaster STAR TV (Billboard, 
May 14). Meanwhile, STAR has been 
broadcasting its own music channel, 
V, on the frequency. 

Roedy says MTV Asia will be back on 
screen in Asia by the end of the year, 
with at least two different feeds, in Eng-
lish and Mandarin. Broadcasts have al-
ready started in India through local 
channel Doordoshan, for 2'/.: hours a 
day. Roedy, who has recently been on a 
tour of Asia and India, says the channel 
eventually plans to have up to five sepa-
rate feeds in the region catering to local 
audiences and advertisers. 
MTV Asia will be based in Singa-

Gatfield To Head LA.-Bound Polydor 
• BY ED CHRISTMAN 

NEW YORK—The PolyGram re-
structuring caused by the dissolution 
of the PolyGram Label Group ap-
pears complete with the announce-
ment that Nick Gatfield has been 
named president of Polydor Records, 
which has been placed under the 
A&M Records umbrella. 

Gatfield also will retain his title as 
president of Atlas Records, a label he 
started last year that went through 
PLG, the marketing, sales, and pro-
motion company that also handled 
product from Island Records, Poly-
dor, and London (Billboard, May 7). 
Atlas will continue to exist within the 
Polydor camp, which now is head-
quartered in Los Angeles. 
PLG was dissolved when the suc-

cess of Island Records prompted 
PolyGram management to restore it 
to a fully staffed label. London is now 
under the Island umbrella. 

In addition to maximizing Polydor's 
catalog and international product in 
the U.S., Gatfield says his primary 
mandate is to "find and break cutting-
edge artists," which will help the label 
thrive in the U.S., as well as feed the 
Polydor labels throughout the world. 
"Polydor is known in this country 

for its great catalog," Gatfield says. "I 
want it to be known for cutting-edge 
artists." The label will sign pop and 
urban artists, but its main focus will 
be on alternative music, he adds. 

Gatfield, who reports to A&M pres-
ident Al Cafaro, inherits responsibility 
for Polydor's extensive catalog, which 
includes albums by Eric Clapton, the 

Allman Brothers, and James Brown, 
as well as its international artist ros-
ter, which includes Van Morrison, An-
drew Lloyd Webber, and Santana. 
Meanwhile, Polydor's U.S. sign-

ings, including Quicksand, have 
moved over to Island, where former 
Polydor VP/GM Hooman Majd has 
been named senior VP, overseeing 
A& R, among other responsibilities. 
As part of the restructuring, the El-
ton John catalog, previously on Poly-
dor, has been assigned to Island. 
Polydor's previous president, Davitt 
Sigerson, left the company and is now 
president of EMI Records. 

Atlas, which has a roster of seven 
artists, including Love Battery, Fret-
blanket, and Joya, will be a specialty 
label focusing on new artists, al-

(Continued on page 101) 

pore, as opposed to the Hong Kong 
headquarters it had before it went off 
the air. 

"Singapore's a more friendly city, 
and it has a much more certain future 
than Hong Kong. We'll also be open-
ing regional offices, including one in 
Beijing." 
MTV Japan, a joint venture with 

Pioneer and TDK, is another area 
where Roedy will be spending some 
time. "I'm happy with the program-
ming and the ad revenues in Japan, 
but we're not in as many households 
as I'd wish," he says. 
A longer-term goal will be to roll 

out VH-1 worldwide. "I used to say 
our ambition was to have MTV in 

(Continued on page 105) 

Guitar Master 
Danny Gallon 
Dies At 49 

Influential guitarist Danny Gat-
ton, known for his blinding-speed 
runs and string-bending pyrotech-
nics on the Fender Telecaster, 
died Oct. 4 of an apparently self-
inflicted gunshot wound, accord-
ing to authorities. He was 49. 

Gatton's body was found by his 
wife, Janet, at their home in New-
burg, Md. A representative of the 
Charles County, Md., sheriffs of-
fice said "there was no sign of 
criminal activity" at the scene. 

Gatton's work was best known 
by fellow musicians and guitar afi-
cionados; he influenced genera-
tions of pickers beginning in the 
early '70s. For many musicians, he 
was one of the most important 
stylists of country-oriented elec-
tric guitar since rockabilly pio-
neers Scotty Moore and James 
Burton, two generations before. 
Gatton had said in interviews 

that those two players, along with 
Les Paul and Charlie Christian, 
were his main influences. 
"He was certainly one of the 

(Conlin ued on page 99) 
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SONGWRITER OF THE YEAR 

DENNIS LINDE 
AIN'T GOING DOWN 
(TIL THE SUN COMES UP) 
Kent Blazy 
Sophie's Choice Music 

AIN'T THAT LONELY YET 

James House 
Kostas 
Mad Women Music 

Seven Angels Music 
Songs of PolyGram International, Inc. 

ALIBIS 
Randy Boudreaux 
Thanxamillion Music 
Tree Publishing Co., Inc. 

ALMOST GOODBYE 
Billy Livsey 
Irving Music, Inc. 

ALRIGHT ALREADY 
J. B. Rudd 
JB Rudd Music 

A BAD GOODBYE 

Clint Black 

Blackened Music 

BLAME IT ON YOUR HEART 

Harlan Howard 
Kostas 
Harlan Howard Songs 

Seven Angels Music 
Songs of PolyGram International, Inc. 

BORN TO LOVE YOU 

Don Cook 
Chick Rains 
Tree Publishing Co., Inc. 

iN 

TRY 
w f-N 

PUBLISHER OF THE YEAR  

CAN I TRUST YOU WITH MY HEART 
Stewart Harris 
Travis Tritt 

Edisto Sound International 
Post Oak Publishing 

Tree Publishing Co., Inc. 

CAN'T BREAK IT TO MY HEART 
Earl Clark 

Us Four Publishing, Inc. 

CLEOPATRA, QUEEN OF DENIAL 

Jan Buckingham 
Bob DiPiero 
Pam Tillis 
American Made Music 

Duck House Music 
Little Big Town Music 

Tree Publishing Co., Inc. 

DOES HE LOVE YOU 

Billy Stritch 

Triumvirate Music, Inc. 

EASY COME, EASY GO 
Aaron Barker 
Dean Dillon 
Acuff-Rose Music, Inc. 
0-Tex Music 

SONY TREE 

FAST AS YOU 
Dwight Yoakam 
Coal Dust West Music 

HALF ENOUGH 
Reed Nielsen 
Wendy Waldman 
Longitude Music Co. 
Moon and Stars Music 

HARD WORKIN' MAN 

Ronnie Dunn 
Showbilly Music 

Tree Publishing Co., Inc. 

HAUNTED HEART 
Buddy Brock 
Acuff-Rose Music, Inc. 

HE AIN'T WORTH MISSING 
Toby Keith 
Songs of PolyGram International, Inc. 

Tokeco Tunes 

THE HEART WON'T LIE 
Donna Weiss 
Donna Weiss Music, Inc. 

HEARTLAND 

Steve Dorff 
Nocturnal Eclipse Music 
Steve Dorff Music 
Warner-Tamerlane Pub. Corp. 

HEARTS ARE GONNA ROLL 
Hal Ketchum 
Ronny Scaife 
Foreshadow Songs, Inc. 

Songs of PolyGram International, Inc. 
Virgin Timber Music 

HOLDIN' HEAVEN 
Bill Kenner 

Thom McHugh 
Music Corporation of America, Inc. 

Tom Collins Music Corporation 

DS 
HOMETOWN HONEYMOON 
Josh Leo 
Mopage Music 
WarnerBuilt Songs, Inc. 

HONKY TONK ATTITUDE 

Lee Bogan 
Joe Diffie 
Modar Music 
Regular Joe Music 
Songwriters Ink Music 
Tree Publishing Co., Inc. 

I DON'T CALL HIM DADDY 
Reed Nielsen 
Longitude Music Co. 

I LOVE THE WAY YOU LOVE ME 

Chuck Cannon 
Taste Auction Music 

I NEVER KNEW LOVE 
Will Robinson 
Will Robinsongs 
Wonderland Music Company, Inc. 

I WANT TO BE LOVED LIKE THAT 
Phil Barnhart 
Sam Hogin 

Bill LaBounty 
Sneaky Moon Music 
Tree Publishing Co., Inc. 

IF I DIDN'T LOVE YOU 

Jon Vezner 
Minnesota Man Music 

Warner-Tamerlane Pub. Corp. 

IN THE HEART OF A WOMAN 

Brett Cartwright 
Brupo Music 
Warner-Tamerlane Pub. Corp. 

IT SURE IS MONDAY 
Dennis Linde 

EMI-Blackwood Music, Inc. 
Linde Manor Publishing Co. 

IT'S A LITTLE TOO LATE 
Roger Murrah 
Murrah Music Corporation 

IT'S YOUR CALL 
Bruce Burch 
Burch Brothers Music, Inc. 



JANIE BAKER'S LOVE SLAVE 
Dennis Linde 
EMI-Blackwood Music, Inc. 
Linde Manor Publishing Co. 

JOHN DEERE GREEN 
Dennis Linde 
EMI-Blackwood Music, Inc. 

Linde Manor Publishing Co. 

JUST LIKE THE WEATHER 
Doug Crider 
Lazy Kato Music 

JUST ONE NIGHT 
Terry McBride 
Songs of McRide 
Songs of PolyGram International, Inc. 

LEARNING TO LIVE AGAIN 
Stephanie Davis 
Beartooth Music 

EMI-Blackwood Music, Inc. 

A LITTLE LESS TALK 
AND A LOT MORE ACTION 

Jimmy Stewart 
Millhouse Music 

LIVE UNTIL I DIE 
Clay Walker 
Linda Cobb Music, Inc. 
Lori Jayne Music 

LOVE ON THE LOOSE, 
HEART ON THE RUN 
Lisa Graham 

Kostas 
Millhouse Music 
Songs of PolyGram International, Inc. 

MADE FOR LOVIN' YOU 
Curly Putman 

Sonny Throckmorton 
Tree Publishing Co., Inc. 

MERCURY BLUES 

K. C. Douglas 
Robert L. Geddins 
B-Flat Publishing Co. 
Tradition Music Co. 

MONEY IN THE BANK 
Bob DiPiero 

American Made Music 
Little Big Town Music 

M OST PERFORMED 
SONG OF THE YEAR 

(THE ROBERT J. BURTON AWARD) 

BLAME IT ON YOUR HEART 

HARLAN 
HOWARD 

1 

MY BLUE ANGEL 
Aaron Tippin 
Acuff-Rose Music, Inc. 

MY SECOND HOME 
Paul Nelson 
Terilee Music 

Tree Publishing Co., Inc. 

MY STRONGEST WEAKNESS 
Naomi Judd 
Kentucky Sweetheart Music 

NO FUTURE IN THE PAST 
Vince Gill 
Benefit Music 

NO TIME TO KILL 
Clint Black 

Hayden Nicholas 
Blackened Music 

NOBODY WINS 
Kim Richey 
Mighty Nice Music 

OH ME, OH MY, SWEET BABY 

Michael Garvin 
Tom Shapiro 

Tree Publishing Co., Inc. 

ONE MORE LAST CHANCE 
Vince Gill 
Benefit Music 

ONLY LOVE 
Marcus Hummon 
Roger Murrah 

Careers-BMG Music Publishing, Inc. 
Murrah Music Corporation 

Tom Collins Music Corporation 

HARLAN HOWARD SONGS 
SEVEN ANGELS MUSIC 
SONGS OF POLYGRAM 
INTERNATIONAL, INC. 

KOSTAS 
PROP ME UP BESIDE THE JUKEBOX 
(IF I DIE) 

Rick Blaylock 
Howard Perdew 
Modar Music 
Songwriters Ink Music 

QUEEN OF MY DOUBLE WIDE TRAILER 
Dennis Linde 
EMI-Blackwood Music, Inc. 
Linde Manor Publishing Co. 

RECKLESS 
Michael Clark 
Jeff Stevens 
Flying Dutchman Music Co. 
Jeff Stevens Music 

Warner-Tamerlane Pub. Corp. 

SHE DON'T KNOW SHE'S BEAUTIFUL 
Paul Harrison 
Careers-BMG Music Publishing, Inc. 

SHE USED TO BE MINE 
Ronnie Dunn 

Deerfield Court Music 
Tree Publishing Co., Inc. 

SHE'S NOT CRYIN' ANYMORE 
Buddy Cannon 
Billy Ray Cyrus 
Terry Shelton 

Hotdoggone Music 
Sly Dog Publishing Co. 
Songs of PolyGram International, Inc. 

SHOULD'VE BEEN A COWBOY 
Toby Keith 

Songs of PolyGram International, Inc. 
Tokeco Tunes 

SOMEBODY ELSE'S MOON 
Paul Nelson 
Tom Shapiro 
Diamond Struck Music 
Great Cumberland Music 
Terilee Music 
Tree Publishing Co., Inc. 

STATE OF MIND 
Clint Black 

Blackened Music 

TELL ME ABOUT IT 
Bill LaBounty 
Pat McLaughlin 
Frankly Scarlett Music 
Music Corporation of America, Inc. 
Top Down Music 
Warner-Tamerlane Pub. Corp. 

TELL ME WHY 

Karla Bonoff 
Seagrape Music 

THAT WAS A RIVER 
Rick Giles 

Diamond Struck Music 
Great Cumberland Music 
Patenrick Music 

A THOUSAND MILES FROM NOWHERE 
Dwight Yoakam 

Coal Dust West Music 

TROUBLE ON THE LINE 
Bill Shore 

Club Zoo Music, Inc. 

TRYIN' TO HIDE A FIRE IN THE DARK 
Billy Dean 
Tim Nichols 

Coburn Music, Inc. 
EMI-Blackwood Music, Inc. 

WE JUST DISAGREE 
Jim Krueger 

Bruiser Music 
EMI-Blackwood Music, Inc. 

WE'LL BURN THAT BRIDGE 
Don Cook 
Ronnie Dunn 
Showbilly Music 

Tree Publishing Co., Inc. 

WHAT PART OF NO 
Gerald Smith 
0-Tex Music 

WHEN DID YOU STOP LOVING ME 

Monty Holmes 
Donny Kees 
Acuff-Rose Music, Inc. 

WHY DIDN'T I THINK OF THAT 
Paul Harrison 
Unichappell Music, Inc. 

WILD ONE 
Pat Bunch 
Will Rambeaux 
Howe Sound Music 
Pat Bunch Publishing 
Reynsong Publishing Corporation 
Warner-Tamerlane Pub. Corp. 

WORKING MAN'S PH.D. 
Bobby Boyd 
Aaron Tippin 
Acuff-Rose Music, Inc. 
Careers-BMG Music Publishing, Inc. 

YOU WILL 
Mary Ann Kennedy 
Pam Rose 
Randy Sharp 
Egypt Hollow Music 

EMI-Blackwood Music, Inc. 
Longitude Music Co. 
My Choy Music 

IT 
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Commentary 
Can Music Make Us More Intelligent? 
U BY FRANCES RAUSCHER, Ph.D. 

The recording industry produces one of 
history's most popular products. Virtually 
everyone likes music in one form or another. 
But is it possible that everyone also needs 

music? Beyond being a form of art or enter-
tainment, might music also be a kind of es-
sential nutrient that the human brain re-
quires? Can music make us more intelligent? 
These questions are being explored in on-

going experiments under my supervision at 
the University of California, Irvine. And the 
answer, at least so far, is yes. We have found 
that music can enhance spatial reasoning— 
the brain's ability to perceive the visual world 
accurately, to form mental images of physical 
objects, and to recognize variations of ob-
jects. 

These findings hold new and profound im-
plications for the importance of music in edu-
cation, especially the education of young chil-
dren. Spatial reasoning is essential to success 
in a variety of academic subjects, notably 
math, the sciences, and engineering. Many 
problems common to these disciplines are 
not easily described in verbal form, and de-
pend for their solutions on abstract thinking 
and visualization—skills that result from 
highly developed spatial reasoning ability. 
Our research has found that the relation-

ship between music and spatial reasoning is 
so strong that simply listening to music can 
make a difference. This is the so-called "Mo-
zart Effect" that has received significant 
news coverage recently. 

In 1993 we found that, compared to those 
who simply sat in silence or listened to relax-
ation instructions, 36 college students who 
listened to 10 minutes of Mozart's "Piano So-
nata K448" subsequently experienced a sig-
nificant increase in their spatial IQ scores. 
This year we completed a second experiment, 
using 79 students and additional test situa-
tions, that confirmed that the Mozart Effect 
is indeed a real phenomenon. 
But if mere listening can boost spatial rea-

soning, what might be achieved through a 
program of active music training? This is the 
focus of our work with preschool children, 
and the aspect of our research that may offer 
the greatest benefits for future generations. 

Last year, we completed a pilot study in 
which ten 3-year-old children were given mu-
sic training—either singing or keyboard les-
sons. The scores of every child improved sig-
nificantly on the Object Assembly Task, a 
section of the Wechsler Preschool and Pri-
mary Scale of Intelligence-Revised that 
measures spatial reasoning. 
At the American Psychological Assn.'s an-

nual convention in Los Angeles in August, wu 

"Music should 
be prized as a 
way to boost 
human brain 
power" 
Frances Rauscher, 
Ph.D., is a research 
psychologist at the 
Center for Neurobiology 
of Learning and Memory 
at the University of 
California, Irvine. 

reported the results of a follow-up experi-
ment which found that the spatial reasoning 
performance of 19 preschool children who re-
ceived eight months of music lessons far ex-
ceeded that of a demographically comparable 
group of 15 preschool children who did not 
receive music lessons. 
The notion that music is important to the 

development of a child's intellect is hardly 
new. Plato believed music was the first sub-
ject that children should learn, to create a 
sense of order and harmony in the mind. Un-
til now, however, no one has been able to 
demonstrate a direct, causal link between 
music and the development of human intelli-
gence early in life. 
The discovery of this link has special sig-

nificance today, when music occupies a para-
doxical position in American society. Music 
has never been more prevalent than it is in 
the United States in 1994. With technology 
such as portable compact disc players, it is 
now possible to listen to high-quality re-
corded music anywhere, any time we want. 
In our homes, in our cars, in supermarkets, 
or camping in the wilderness, music serves 
as a kind of personal score to accompany our 

STING NEXT TO STRAVINSKY? 
Commentary writer John Mauceri's deep 

concern about elitism in the classical music 
business is well-founded (Billboard, Sept. 10). 
The root of the problem is education. Most 

of the world's top Western music conserva-
tories, colleges, and universities have re-
fused to "cross over" into the real world of 
today's Western music. Instead of embrac-
ing jazz, blues, pop, rock, rap, country, and 
other current genres, most 20th-century 
music educators have neglected the artists 
in these fields. Never mind that Bach and 
Bartók incorporated their cultures' best folk 
songs into their scores, or that primarily 
new compositions, not museum pieces, were 
performed publicly prior to 1900. Never 
mind that "popular" then was classical. 
What we have now is a problem with so-
called "serious" music curricula and their 
teachers. 
Why do most Western educators persist 

LET TERS 

daily activities. 
Yet as a subject in school, music has rarely 

been rewarded with less esteem. For more 
than 10 years, music programs have been 
systematically cut or reduced in many U.S. 
school districts. The rationale given by legis-
lators and school administrators has been 
starkly pragmatic: In order to revive lapsed 
academic standards and maintain America's 
ability to compete globally in business and 
technology, school curricula must focus on 
the "basics"—reading, writing, math, and the 
sciences. That reasoning maintains that mu-
sic is a nice activity for kids to learn, but with 
school budget belts being pulled tighter and 
tighter, it's also expendable. 

In light of ow' findings, however, this argu-
ment no longer holds water. Music, in fact, 
is one of the basics: a building block that 
serves as the foundation for one of the brain's 
higher cognitive functions. Without first be-
ing given training in music, our children can-
not reach their full potential to be doctors, 
mathematicians, engineers, scientists, or to 
hold a wide range of other professions. 
Our research also indicates that music 

training may most benefit those children for 
whom maximizing academic and career po-
tential is critically important: the disadvan-
taged. In mir pilot study with preschool chil-
dren, those from disadvantaged backgrounds 
displayed a particularly dramatic improve-
ment in spatial reasoning ability following 
music training. 

Music programs in schools may enable the 
disadvantaged to learn on a more equal foot-
ing with children from more affluent back-
grounds. Because it is nonverbal, music, un-
like many traditional teaching methods, does 
not force disadvantaged children to struggle 
with language or cultural differences. And 
unlike children from higher-income families, 
who have access to private music lessons, 
school may offer many disadvantaged chil-
dren their only opportunity for music in-
struction. 

Music should be prized and emphasized 
as an invaluable way to boost human brain 
power. The challenge is to identify and ar-
ticulate the music training programs that 
can be most successful in achieving this 
goal. 

in ignoring this century's great popular com-
posers/lyricists/librettists? If they do not 
teach alongside the traditional classical 
greats, the jazz/song/theater/film music 
greats of this century, then they are not 
teaching the best new Western music, and 
their classical may end up in its own forgot-
ten museum attic. If music that will most 
likely become classic were taught today, we 
would hear, as we should, in the concert hall 
and on enlightened radio, Sting next to Stra-
vinsky, Ellington next to Brahms, L.L. Cool 
J. next to Bartók. 

Richard Henrickson 
Violinist, composer, arranger 

The Hampton String Quartet, Inc. 
New York 

PUBLISHERS HIT BY CLAUSES, TOO 
While it's true that so-called "outside" 

publishers are not subject to the artist's 
"cap"—as Wallace Collins points out in his 

commentary on controlled compositions 
(Billboard, Sept. 24)—they are regularly 
asked to join in the fun and, in many cases, 
are threatened with being bumped from a 
project if they don't oblige [with the restric-
tions of controlled composition clauses]. An-
other consequence of controlled composi-
tions is that the practice discourages artists 
from taking outside material. With the ex-
ception of artists who are also great writers, 
this means that the quality of the product 
decreases drastically, and records don't sell 
nearly what they would if great songs were 
used. Record companies then continue to 
take their budgetary "problems" out on the 
artists and writers, the very people on whom 
they depend for their livelihood. This situa-
tion is clearly out of control! 

Jonathan Rosner 

Professional manager 
The Bicycle Music Company 

Los Angeles 

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management. 

Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036. 
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Artists & Music 
POP•ROCK•M•RAP•DANCE•COUNTRY•LATIN•CLASSICAL•JAll•MUSIC VIDEO 

Radio Is Hot For Phair's 
'Supernova' On Matador 
• BY CARRIE BORZILLO 

LOS ANGELES—After scoring 
points with the rock press last year 
with her Matador/Atlantic debut 
"Exile In Guyville," Liz Phair is fi-
nally winning big with radio pro-
grammers. 

"Supernova," the first single from 
Phair's sophomore effort, "Whip-
Smart," jumps from No. 13 to No. 9 
with a bullet on the Modern Rock 
Tracks chart, and is garnering al-
bum rock and top 40 airplay as well. 
Although her debut effort was 

critically acclaimed, its strikingly 
honest songs received no signifi-
cant airplay. "Never Said," the first 
single from "Exile," never charted. 
However, "Supernova"—which, 

like the material on debut 

album, features blunt lyrics and 
hypnotic melodies—has been steadi-
ly climbing the Modern Rock Tracks 

•1••••••••m• 

PHAIR 

HEAT 
SEEKERS, 
IMPACT 

chart since it debuted at No. 32 on 
Sept. 17. 

In addition, the videoclip for "Su-
pernova" is in its second week in ac-
tive rotation on MTV. "Never Said" 
was only aired on the network's 

(Continued on page 102) 

Curb Turns Dutch 
4 Seasons Remix 
Into Sleeper Hit 
al PETER CRONIN 

NASHVILLE—How does an 18-year-
old song without any soundtrack affili-
ation rise from the dead to become one 
of the hottest records in the country? 

In the case of the Four Seasons' 
"December 1963 (Oh, What A Night)," 
answering that question involves go-
ing back six years and following a 
remixed version of the song from the 
dance clubs of Europe to the pop 
charts of Australia, and all the way 

back to a syndicat-
ed weekly state-
side radio show. 
The Four Sea-

sons' original ver-
sion of the song hit 
No. 1 on Bill-
board's Hot 100 in 
January 1976, and 
the remixed ver-
sion is No. 14 this 

week on the Hot 100. 
"It started for us just about a year 

ago, when this same mix of the song 
came through our licensee, Sony, in 
Australia," says Dennis Hannon, VP 
of marketing at Curb Records in 
Nashville. When that remix of "De-
cember 1963 (Oh, What A Night)" 
went to the top of the Australian sin-
gles chart in February 1993, Curb de-
cided to release the single to dance 
clubs and top 40 stations in the U.S., 
where, according to Hannon, "noth-
ing happened, and we basically 
walked away from it." 

Curb's interest in the single was 
piqued again this spring. Benson 
Curb, the company's national sales 
manager, noticed through SoundScan 
data that the cassette singles the 
company had released to support 
hoped-for radio play were selling at 

(Continued on page 102) 

VAW 

Music Video Award Nominees Named 
Coolio, Green Day, US3, Taylor Among Contenders 
• BY DEBORAH RUSSELL 

LOS ANGELES—Rapper Coolio, 
rockers Green Day, jazzy hip-hoppers 
US3, and contemporary Christian 
artist Steve Taylor are the leading con-
tenders for the 1994 Billboard Music 
Video Awards, with three nominations 
apiece. 
Videos by three of those acts were 

nominated in the Maximum Impact 
Clip Of The Year category. The award, 
launched last year, recognizes the video 
that best advances an artist's career. 

Coolio's Tommy Boy video "Fantas-
tic Voyage," Green Day's Re-
prise/Warner Bros. clip "Longview," 
and US3's Capitol video "Cantaloop" 
are Maximum Impact contenders. 
Counting Crows' DGC/Geffen video 
"Mr. Jones" and Martina McBride's 
RCA clip "Independence Day" also 
were nominated in the category. Last 

Luther In London. Epic artist Luther Vandross socializes with Epic and Sony 
executives following his recent performance with the London Symphony 
Orchestra at the Royal Albert Hall in London. The following week, Vandross' Epic 
album, "Songs," (released on his own LV imprint) hit No. 1 in the U.K. Vandross' 
concert was filmed for a U.S. television special, which will debut Nov. 28 on the 
PBS series "In The Spotlight." Shown, from left, are Robert Bowlin, president, 
Sony Music International; David Glew, chairman, Epic Records Group; Vandross; 
Paul Burger, chairman/CEO, Sony Music Entertainment U.K.; Michele Anthony, 
executive VP, Sony Music Entertainment; and Paul Russell, president, Sony 
Music Entertainment Europe. 

year's winning clip was Soul Asylum's 
"Runaway Train" (Columbia). 
McBride and Counting Crows are 

multiple nominees, as are Da Brat, 
Domino, Collective Soul, Juliet 
Roberts, Janet Jackson, the Tractors, 
Buckshot LeFonque, Sugartooth, and 
Aerosmith. 

In addition, Billboard once again will 
honor the year's top director. The Di-
rector of the Year award, captured last 
year by Satellite Films' Mark Ra-
manek, recognizes either a single out-
standing clip or an overall body of work 
for the year. The six nominees include 
HSI Films' Samuel Bayer, whose work 
includes Melissa Etheridge's "Come To 
My Window," which was nominated for 
the best rock clip of the year, as well as 
Hole's new "Doll Parts"; and F.M. 
Rocks' director F. Gary Gray, whose 
clips include Coolio's "Fantastic Voy-
age," which has two rap nominations, as 

well as Cypress Hill's "Ain't Goin' Out 
Like That." 
Also nominated are Satellite Films' 

Spike Jonze, the eye behind the Beast-
ie Boys' "Sabotage," which is nominat-
ed for best alternative/modern rock 
clip, as well as Dinosaur Jr's current 
"Feel The Pain"; and Portfolio/Black 
Dog Films' Marcus Nispel, who direct-
ed A11-4-One's "I Swear," nominated in 
the category of best new artist in a 
pop/AC clip, and Crystal Waters' 
"100% Pure Love," nominated for best 
dance clip. 
The other two director's award con-

tenders are 0 Pictures' Matthew Rol-
ston, whose videos include Jon Secada's 
"Si Te Vas," nominated for best Latin 
clip of the year, as well as "Whatta 
Man" by Salt-N-Pepa with En Vogue; 
and Portfolio/Black Dog Films' Jake 
Scott, who directed R.E.M's "Ev-

(Copt i /fed on page .59) 

Europe Grooves To Eclectic 
Caribbean Dance Style Rapso 
• BY KWAKU 

LONDON—British-born West Indi-
ans here are drawn to a varied palette 
of Caribbean dance 
hybrids, some of 
which find cross-
over success in the 
pop market. The 
latest of these West 
Indian-derived 
genres is about to 
make an impres-
sion on the British 
dance scene, ac-
cording to some passionate observers. 
The word is "rapso," short for rap 

and soca, and it's the musical style be-
ing made by many young artists in 
Trinidad and Tobago. 

Rapso incorporates various musical 
traditions, including singing, rapping, 

MERRIOUE 

Geffen, McGhee Join Forces For Imprint 
II BY MELINDA NEWMAN 

NEW YORK—In its first co-venture 
since its formation 14 years ago, Gef-
fen Records has created a new im-
print, Eleven Records, with McGhee 
Entertainment. 
The first release on the new label 

is God Street Wine's "1.99 Ro-
mance," which came out Sept. 27 
(Billboard, Oct. 8). 
According to Doc McGhee, who is 

running the label with his brother 
Scott, Eleven Records will release no 
more than three or four records a 
year. 

"It's very much a boutique label," 
McGhee says. "It took me 15 years to 
sign five major bands as a manage-
ment company, so I'm not looking to 
sign 20 bands to the label overnight. 
At Geffen, they have a focused out-

GOD STREET WINE 

look on what they sign and what they 
go for. That's why I chose Geffen." 

"Life is about change," says Gef-
fen Records president Ed Rosen-
blatt, remarking on why Geffen en-
tered the arrangement. "You do 
what you think makes sense for a 
particular period of time, and then, 
when something comes along that 
changes that, you're open to that. 
Doc came along; he's a guy who I re-
spect a great deal. He's accom-
plished a great deal in the world of 
rock'n'roll. He's a very funny guy, 
and [I thought] I'd like to do busi-

ness with this guy if the opportunity 
arises." 
Geffen's staff will handle many 

functions for Eleven's releases, in-
cluding promotion, sales, publicity, 
marketing, and creative services. 
"Basically, we'll handle A&R and 
marketing," says McGhee. "It's a 
team thing between our staffs. We 
have a promotion guy, marketing, 
and publicity here, and we'll help to 
fill in the voids. It's easier for us to 
focus on our record than for someone 
to focus on us when they have 10 oth-
er records." 

Eleven Records will operate out of 
McGhee's offices, which are located 
across the street from Geffen 
Records. 
McGhee's contract with Geffen al-

lows him certain latitude in signing 
(Continued on page 109) 

toasting, poetry, dub, dancehall reggae, 
swing, hip-hop, and African polyrhyth-
mic drumming. It reflects the constant 
exposure Trinidadians have to Ameii-
can rap and R&B, Jamaican dub and 
dancehall, African and Indian sounds, 
as well as to their own calypso music. 
Though rapso only recently has 

spread outside the Caribbean, its ori-
gins date back to the early 1970s. "Rap-
so has been around for about 20 years," 
says Robert Amar, the owner of the 
Kisskidee label in Trinidad. The term 
was coined by Brother Resistance, 
who introduced a rapping deliv-

(Continued on page 28) 

[-New Claims Heat 
Up American's Row 
With Phonogram 
• BY CRAIG ROSEN 

LOS ANGELES—The battle be-
tween American Recordings and 
Phonogram over a European joint 
venture and distribution agree-
ment rages on, as attorneys for 
American have filed an amended 
complaint against Phonogram al-
leging fraud, conspiracy, and inva-
sion of privacy. 
Meanwhile, Phonogram's attor-

ney is attempting to obtain a copy 
of American's new European dis-
tribution contract with BMG, pos-
sibly paving the way for an injunc-
tion filing. 

In the midst of the legal wran-
gling, American has recruited Rex 
Heinke of the Los Angeles firm 
Gibson, Dunn & Crutcher to join 

(Continued on page 105) 
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Artists 8( Music 

Liberty, EMI Latin Link To Ink 
Tejano Star Emilio Navaira 
• BY JOHN LANNERT 

In an unusual joint \ l'Iltilre, coun-
try label Liberty Records and its sis-
ter Latino imprint, EMI Latin, are 
teaming to market and promote Te-
jano star Emilio Navaira in the coun-
try market. 

Liberty president Jimmy Bowen 
says terms of the joint venture call for 
the two labels to share equally the 
recording, marketing, and promotion 
expenses of Navaira, whose surname 
(pronounced Na-VAI-ra), has been 
dropped for the country market. 
EMI Latin president José Béhar, 

'Woodstock '94' 
Set Emphasizes 
Modern Rockers 
la BY PAUL VERNA 

NEW YORK—Reflecting the musical 
diversity of the Woodstock '94 lineup, 
the artists on A&M Records' upcom-
ing live album from the summer festi-
val range from young upstarts to 
hardened veterans, with an emphasis 

on edgy alterna-
tive rockers. 
Among the 

youth-oriented 
hard-rock acts 
that dominate the 
double-CD/cas-

sette "Woodstock '94" album are 
Primus, the Red Hot Chili Peppers, 
Porno For Pyros, Nine Inch Nails, 
Metallica, Rollins Band, Jackyl, Green 
Day, Aerosmith, and Candlebox. 
The album also devotes ample time 

to older artists with baby-boom con-
nections, including the Neville Broth-
ers, Bob Dylan, Traffic, Peter Gabriel, 
and Woodstock '69 alumni Crosby, 
Stills & Nash and Joe Cocker. 
The hip-hop sector—a small con-

tingent at the Aug. 12-14 fest in 
(Continued on page 101) 

it/carte lor 

NAVAIRA 

who signed Navaira to the label in 
1989, says he came up with the joint 
venture concept as a way for EMI 
Latin to become a financial partici-

pant in Navaira's 
non-Latino career. 
"From EMI La-

tin's viewpoint," 
says Béhar, "the 
most financially eq-
uitable way to be 
involved in the 
country career of 
Emilio was via a 
joint venture. But 

our participation will be only financial." 
Concurrently, Navaira has signed 

identical, long-term record deals with 
Liberty for the country market and 
EMI Latin for the Latin arena. His 
country-label debut, to be produced by 
noted studio helmsman Barry Beckett. 
is expected next summer or fall. 
According to Béhar, Navaira's 

country release will be accompanied 
by a new Spanish-language album 

(Continued on page 101) 

Gill Triumphs Again At CMA Awards 
Montgomery, Tillis Among Other Big Winners 
• BY EDWARD MORRIS 

NASHVILLE—The CMA Awards 
show, held Oct. 5, might aptly have 
been called "The Vince Gill Follies." 
Not only did Gill once again nail down 
both the entertainer and male vocalist 
of the year awards, but he also did the 
smoothest job of hosting in the show's 
history. With his quick wit and com-
plete ease, he was the backbone and 
funny bone of the proceedings. 
"You all know," Gill solemnly in-

toned as the audience settled into its 
seats, "the main business of tonight is 
to get me my own talk show." By the 
time the ceremonies were over, this 
sounded less like a hip quip and more 
like a great idea. Gill has already 
made the CMA show his own: This 
was his fourth consecutive year as top 
male vocalist, and his second straight 
as top entertainer. 
Whether it was the abundance of tal-

ent at his disposal or the challenge of 
stretching 13 awards into three hours of 
prime-time network television, produc-

A King Of Soundtracks. Backstage at one of his recent sold-out benefit 
performances at Los Angeles' Greek Theatre, Elton John accepts a plaque 
commemorating sales of more than 6 million copies of "The Lion King" 
soundtrack. Shown, from left, are Walt Disney Records director of marketing Mike 
Bessolo and director of national sales Barry Hafft; "Lion King" lyricist Tim Rice; 
Recording Industry Assn. of America chairman Jay Berman; John; and Mark 
Jaffe, VP of Walt Disney Records. 

RECORD COMPANIES. Marcelo 
Castello-Branco is named managing 
director of PolyGram Chile in Santia-
go. He was marketing director at 
PolyGram Brazil. 

Fidel Jaramillo is named manag-
ing director of PolyGram Colombia, 
based in Bogota. He was managing 
director of local independent label 
Sonolux. 
Sean Carasov is named VP of 

A&R for Atlantic Records in Los An-
geles. He was West Coast A& R di-
rector at Jive. 

Peter W. Eldredge is named VP of 
sales for RCA Special Products in 
New York. He was executive VP and 
publisher of Friday Holdings, a mul-
timedia development firm. 

Briggs Ferguson is promoted to 
senior director of strategic marketing 
for EMI Records Group North Amer-
ica in New York. He was director of 
worldwide strategy and planning. 
John Schuch is named senior di-

er Walter C. Miller succeeded in giving 
viewers a show in which pure entertain-
ment all but eclipsed the sometimes te-
dious award-giving. 
The presentation and acceptance 

speeches were humanely brief, which 
allowed more time for music. In all, 
there were two dozen songs show-
cased, plus snippets from eight more 
performed live by young artists as 
transitions between segments. 

Besides Gill, the evening's big win-
ners were John Michael Mont-
gomery, who took the Horizon Award 
and single of the year prize (for "I 
Swear"); Pam Tillis, who triumphed 
over such formidable competitors as 
Reba McEntire and Mary Chapin 
Carpenter to earn the top female vo-
calist trophy; the star-powered 
"Common Thread: The Songs Of The 
Eagles," which was proclaimed album 

of the year; and Merle Haggard, who 
was inducted into the Country Music 
Hall Of Fame. 
For the third consecutive year, 

Brooks & Dunn was crowned top vo-
cal duo. Diamond Rio matched the 
pair in consistency by earning the vo-
cal group trophy for the third time in 
a row. Alan Jackson and Jim 
McBride's "Chattahoochee" won 
song of the year honors. 
Voters declared McEntire and Lin-

da Davis' "Does He Love You" vocal 
event of the year. Martina McBride's 
"Independence Day" was named mu-
sic video of the year. And Mark 
O'Connor claimed his fourth straight 
award as musician of the year. 

It was clear from the audience's im-
passioned response to her perfor-
mance of the song that "Indepen-

(Continued on page 109) 

Ore, Lover Look To Extend 
Reach With Relativity Debut 
• BY J.R. REYNOLDS 

LOS ANGELES—Not every re-
cording duo has the luxury of being a 
VJ team on the most influential mu-
sic video network, a DJ team at a 
top-rated station in radio's largest 
market, and the stars of their own 
feature film. But despite the multi-
media celebrity enjoyed by Doctor 
Dre & Ed Lover, their Relativity de-
but set, "Back Up Off Me," could still 
be a tough sell to the fickle hip-hop 
community when it streets Nov. 8. 
"The most challenging thing about 

selling this project is that because 
their image is so tongue-in-cheek, we 
have to do things that emphasize the 
credibility of the record," says Alan 
Grunblatt, VP of marketing for Rela-
tivity. 
"Back Up Off Me" offers a variety 

of rap styles—from comedy to g-
funk—brought out by producers fa-
miliar to the hip-hop nation. Those 

EXECUTIVE TURNTABLE 

CASTELLO-BRANCO JARAMILLO OARASOV ELDREDGE FERGUSON PIERCE ROSENBEHGNi 

rector of A&R administration for 
Warner Bros. Records in Los Ange-
les. He was director of A&R adminis-
tration, West Coast, for Sony Music. 
Beth Tallman is promoted to di-

rector of product management for 
A&M Records in Los Angeles. She 
was promotion manager in Seattle. 
Geffen Records in Los Angeles 

promotes Sue Naramore to adult al-
ternative national director, Tracy 
Skelly to regional promotion manager/ 
Los Angeles, and Gabrielle Skolnek 
to adult contemporary/NAC/jazz 
manager. They were, respectively, 

associate director of national 
AOR/national metal director, 
AC/NAC/jazz national director, and 
AOR assistant. 

DISTRIBUTION. David Pierce is ap-
pointed senior VP of video sales and 
marketing for Sony Music Distribu-
tion in New York. He was senior VP 
of sales at Columbia TriStar Home 
Video. 

PUBLISHING. Brad Rosenberger is 
promoted to VP of film and television 
for Warner/Chappell Music Inc. in 

receiving production credits include 
Franklyn Grant (who engineered 
the project), Erick Sermon, Davy 
D., Marley Marl, the Jolly Stom-
pers, and Mark The 45 King. 

The album also 
features guest rap-
pers like Sermon, 
Notorious B.I.G., 
King Just, Keith 
Murray, Todd 1, 
Lords Of The Un-
derground, and T-

. Money. 
"This album is 

pure hip-hop," 
says Lover. "We 

worked with the best producers and 
guest-star rappers that were avail-
able." 
Lover says his biggest concern re-

garding "Back Up Off Me" was turn-
ing in an honest hip-hop album. 
"The kids in the community want 

(Continued on page 27) 

DOCTOR DRE & 
ED LOVER 

Los Angeles. He was director of film 
and television. 

Lillian Loe Stoddard is promoted 
to VP of royalties and copyright at 
Rondor Music International in Los 
Angeles. She was senior director of 
royalties. 
Pat McMurry is promoted to VP 

of creative services for Bluewater 
Music in Nashville. She was creative 
manager. 
Ramon Arias is promoted to Latin 

creative director, East Coast, for 
peermusic in New York. He was 
Latin professional manager. 

MOSES 

RELATED FIELDS. Jay Moses is ap-
pointed senior VP/GM of BMG Inter-
active Entertainment in New York. 
He was VP of multimedia at Times-
Mirror Magazines. 
Tony Montgomery is named VP 

of audio disc sales for Disc Manufac-
turing Inc. in Chicago. He was se-
nior director of dance/single sales 
for RCA. 
Rich Oppenheimer is promoted 

to VP of entertainment sales and 
marketing for AGI Inc. in Melrose 
Park, Ill. He was head of West Coast 
sales. 
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in a band with an unidentifiable 
sound," says front man Chuck 
Cleaver. "Some of the hybrids people 
have come up with trying to describe 
us are really priceless: I think my fa-
vorite was Hot Tuna meets the Min-
utemen." 

"Electric Rock Music," which was 
recorded at a cost of $2,500 before 
the A&M deal was inked, is a bit 
more raucous than the band's previ-
ous releases. But while the produc-
tion (by Afghan Whigs bassist John 
Curley) allows for the odd spot of 
shamble, the payoff is in the set's 
crackling immediacy. 

"It's the very same record we 
would have put out on our own," says 
drummer Dave Morrison. "We flew 
out to the [A&M] studios to try some 
re-recording, but that wasn't us—it 
was like trying on costumes. They 
knew it, too—they said, ̀ go home and 
make your records, you don't need 
all this.'" 
As product manager Brad Pollak 

sees it, the label's first challenge will 
(Continued on page 21) 

Curb's Michael English Is 'Healing' 
Pop Career Sought Following Scandal 
MI BY DEBORAH EVANS PRICE 

NASHVILLE—Following the scan-
dal that ended his career as one of 
contemporary Christian music's top 
artists, Michael English has signed 
with Curb Records and is resuming 
his recording career with a song aptly 
titled "Healing." 
A duet with Wynonna, the song is 

from the soundtrack of the upcoming 
Bruce Beresford film "Silent Fall," 
starring Richard Dreyfuss and Linda 
Hamilton. The single will be released 
Oct. 17 and pushed at top 40 and AC. 

Last May, English's career in con-
temporary Christian music came to a 
screeching halt following news of his 
extramarital affair with Marabeth 
Jordan of the Christian group First 
Call, who was expecting his child. The 
news broke the week after English 
had won six Dove Awards from the 
Gospel Music Association, including 
artist of the year, male vocalist, inspi-
rational recorded song of the year, 
and contemporary album of the year 
(Billboard, May 14). 
Although such news would have 

hardly caused a blip in most other 

ENGUSH 

musical genres, it was a scandal of 
seismic proportions in the contempo-
rary Christian community. English 
voluntarily returned his six Dove 
Awards on May 6 and announced he 

was leaving Chris-
tian music because 
of "mistakes" he 
had made. (Ac-
cording to GMA 
publicist Wendy 
Holt, the organiza-
tion has since re-
turned the Doves 
to English.) 
Warner Alliance, 

English's record company, released a 
statement saying it was terminating 
all promotion, marketing, and sales of 
Michael English products (Billboard, 
May 21). 
Now that English is working on his 

debut album for Curb, the big ques-
tion is whether he'll return to the con-
temporary Christian arena or pursue 
AC and top 40 success. "It won't be 
contemporary Christian," English 
told Billboard in his first interview 
since the incident. "It won't be 
pushed through the contemporary 

Not Fretting Over Low-Fi Sound, 
A&M Lets Those Ass Ponys Run 
3 BY DAVID SPRAGUE 

NEW YORK—With a name like the 
Ass Ponys, a band had better be 
good—not to mention virtually pre-
tense-free. On the unassumingly ti-
tled "Electric Rock Music" (which 
A&M releases Nov. 22), the Cincin-
nati-based quartet lives up to both of 
those tenets, conjuring up a new 
genre—call it country low-fi or post-
punk rusticism—in the process. 

"I think this is a good time to be 

Ass Ponys: Chuck Cleaver, Dave 
Morrison, John Erhardt, and Randy 
Cheek 

SHURE 8 

The microphones 
the professionals 
stand behind. 

THE SOUND 
OF THE PROFESSIONALS° 

...WORLDWIDE 

[Christian] market ... When every-
thing happened with me, everybody's 
question was, 'When should we allow 
Michael to come back?' And I'm not 
coming back. It's a really tough deci-
sion for me, but I don't want to be 
controlled anymore by the contempo-
rary Christian industry ... That 
would be a major hand on my neck, 
because I messed up and [people 
would be saying,] 'Now we're going to 
tell him what he needs to do.' And I 
think I'm going to let God do that." 

In addition to changing his label, 
English has also changed manage-
ment and is now represented by 
Naomi Judd's husband, Larry Strick-

(Cantinued on page 20) 

Beantown Boys. The members of Aerosmith threw a fundraiser for Sen. Edward 
M. Kennedy, D-Mass., to raise money for his re-election bid. Shown, from left, are 
Kennedy, Aerosmith's Brad Whitford, Karen Whitford, Victoria Reggie Kennedy, 
and Aerosmith's Tom Hamilton. 

Tarantino Taps Musical Reservoir Once 
Again As 'Pulp Fiction' Rides A Surf Wave 
AS AL CAPONE in Brian DePalma's "The Untoucha-
bles," Robert DeNiro waxes that a man must have his "en-
thusiasms." Among director Quentin Tarantino's enthu-
siasms are music. His passion and love for the art form 
flow as abundantly as the blood in his new movie, "Pulp 
Fiction," which opens nationally Friday (14). 
Winner of the best picture award at the 1994 Cannes 

Film Festival, "Pulp Fiction" is a wild rollercoaster of a 
movie comprising three separate but linked stories. The 
film features John Travolta, Bruce Willis, Samuel L. 
Jackson, and Urna Thurman, but 
the real star is Tarantino's dialog. 
He has written a script that allows 
Jackson's character to explain to 
Travolta, as they prepare to do in 
some lying college kids, what a TV 
pilot is—without such a conversation 
ever seeming out of place. 
The other star is the music. Al-

though most directors work very 
closely with a film's music supervi-
sor, Tarantino takes the process a 
step further by selecting virtually all 
the music for his movies himself. In both "Pulp Fiction" 
and "Reservoir Dogs," he declined to commission a score 
for fear that he wouldn't like it. "When I choose the music, 
I know I like it and I get to use it, and I don't have some 
guy trying to put scoring in every fucking scene," says Tar-
antino. "And I have to tell them ̀ No, no, no, no, no' all the 
time. It takes a lot out of you, having to say no." 

Tarantino is best experienced in 3-D. In person, his en-
thusiasm pours out of him. As he passionately describes 
the music he picked for "Pulp Fiction," he leans forward 
in his seat, his eyes widen, he pounds his leg with his fist 
to emphasize a point. His intensity might be a little fright-
ening if it weren't so infectious. 
Although "Pulp Fiction" has nothing to do with surfing, 

classic surf-music tunes serve as the score for the film. "I've 
always loved surf music, but I've never had a blanking clue 
of what the hell it had to do with surfing," says Tarantino. 
"To me, it sounded like rock'n'roll spaghetti western music, 
I'm serious. And to me, that's a pretty good description of 
what this movie is, a rock'n'roll spaghetti western." 
And what does Tarantino consider the most "spaghetti 

western surf tune of them all?" The answer would be "Mis-
irlou," the 1962 Dick Dale & His Del-Tones classic. With 
its double-picking, menacing-yet-graceful tone, the song is 
the perfect choice for the movie's opening credits. "1 was 
thinking about using [the Lively Ones'] 'Surf Rider,' [but] 
I just couldn't refuse ̀ Misirlou,'" says Tarantino. "It just 
demands so much of the movie to live up to that theme, 
you know. When you play 'Misirlou' as your opening cred-
its, and you're tiling to build a sequence around it, it's like 
you're saying, 'This movie's an epic! This movie is a kick-
ass epic!' Misirlott' was a hard tune to follow, so you better 

by Melinda Newman 

rise to the occasion." 
To find the perfect surf tunes, Tarantino listened to a 

tape of surf music made by a friend and combed record 
stores for obscure collections. New surf compilations are 
coming out on CD routinely now, but Tarantino takes um-
brage at the suggestion that they may had aided his 
search: "No, I was totally on vinyl. No, no, I wasn't listen-
ing to any CDs. Wax, baby." Among the other surf groups 
on the MCA soundtrack, which is available on vinyl, are 
the Tornadoes, the Centurians, and the Revels. 

if surf music serves as the anchor 
for the film's score, many other 
tunes in the movie help establish the 
mood, including Kool & The Gang's 
"Jungle Boogie," Al Green's "Let's 
Stay Together," Dusty Spring-
field's "Son Of A Preacher Man," 
and Maria McKee's "If Love Is A 
Red Dress" (the only previously 
unreleased cut on the soundtrack). 
Music is so important to Taran-

tino that he has said that he would 
have not made 1992's "Reservoir 

Dogs," if he could not have gotten the rights to Stealers 
Wheel's "Stuck In The Middle With You" for a particu-
larly graphic torture scene. 

"That may be pushing it a little bit," Tarantino says of 
his previous comment, "but it's fucking pretty close to true 
... Let me put it like this: I've chosen a lot of these songs 
way in advance, and what I do when I go to [music supervi-
sor] Karyn Rachtman is say, 'OK, now here are three 
songs I could use for this scene—I want to use this one, 
but I could use this one [or] this one. Find out how much 
they cost,' because I don't have an unlimited budget. But 
there are always a few songs where I go, 'This one beyond 
a shadow of a doubt, you've got to get it for me. You have 
got to get me this song, I'm fucked if I don't have it. I can't 
hear any excuses, you've just got to get me this song,' and 
she's always got it for me, she's always delivered." 
For "Pulp Fiction," Tarantino says his "must-haves" 

were Urge Overkill's remake of Neil Diamond's "Girl, 
You'll Be A Woman Soon," featured on the Touch and Go 
Records EP, "Stull," and Chuck Berry's "You Never Can 
Tell." 
He had no trouble getting clearance for "Girl," because 

Urge Overkill's members are fans of "Reservoir Dogs." 
Also among Tarantino's fans are the members of Nir-

vana. In fact, he was thanked on "In Utero." "They even 
inquired, 'Is there something of ours that you'd like to use 
for the new movie?'" he says. "I like Nirvana's stuff a lot, 
but I didn't think their stuff fit in on this movie. But I 
thanked [the band] back on the album. I feel really bad, 
because Kurt Cobain wanted to meet me, and I was in pre-
production, and I was too busy, and I was like, 'After the 
film's over, let's get together,' and he didn't make it." 
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Bio Probes Genius Of Hart; 
Abkco Verdict Affirmed 

SAGA BEYOND THE SONGS: 
Although it appears that Richard 
Rodgers had on occasion penned 
some lyrics when his longtime part-
ner, Lorenz Hart, was unable to 
meet deadlines, their roles were 
distinct: words by Hart, music by 
Rodgers. Yet so complementary 
were their contributions to their 
craft that the songs themselves 
seemed to originate from a single 
person. While they were creatively 
cut of similar cloth, they were 
markedly different in temperament 
and outlook. Even MGM's 1948 
largely myth-
ical film bio of 
Rodgers & 
Hart, "Words 
& Music," 
suggested it. 
As the 

100th anni-
versary of 
Hart's birth 
nears—he 
was born May 2, 1895—an honest, 
scholarly biography of the mercu-
rial, troubled genius is needed. 
Frederick Nolan's "Lorenz Hart: 
A Poet On Broadway" (Oxford Uni-
versity Press, New York, 361 
pages, $25) has done well on both 
counts, probing more deeply than 
ever into his unhappy personal life, 
which was largely framed by his 
dwarfish appearance—he was just 
about five feet tall—and his clos-
eted homosexuality. Besides the 
world of theater, his escape was al-
cohol. 

Nolan doesn't quite have the feel 
of Hart's times that Laurence Ber-
green captured so well in his epic 
1990 biography of Irving Berlin, 
"As Thousands Cheer." Readers of 
Bergreen's book are aware that 
Berlin, seven years older than 
Hart, was rarely up for nice-guy 
awards; Bergreen strongly sug-
gested, with perhaps too much 
overkill in reading Berlin's mind, 
that the more his works succeeded, 
the more insecure he became about 
his abilities to keep up with critical 
and public acclaim. 

Hart, by all accounts, was gener-
ous to a fault, and beloved well be-
yond the hangers-on who exploited 
his good nature, although he must 
have done a lot to inadvertently 
hurt those closest to him. But, like 
Berlin, he was a genius at his craft. 
Rodgers, another outstanding tal-
ent, rarely comes off well in 
Rodgers & Hart reminiscences. 
Accused of being too self-serving in 
his ambitions, he may be taking at 
least one wrongful hit in the book. 
After Hart died at age 48 in 1943, 
when his heirs tried to contest his 
will, Rodgers testified that Hart's 
work during his last six months was 
of a high order. Nolan quotes ap-
provingly someone who feels that 
Rodgers perjured himself. 
For the record, Hart had penned 

some of his best lyrics, including his 
always-hilarious "To Keep My 
Love Alive," for a revival of "A Con-
necticut Yankee" that year, and he 

was mostly in top form for "By Ju-
piter" a year before. Rodgers was 
used to Hart's brilliance in spite of 
his alcoholism, which ultimately led 
to his untimely death. In fact, in the 
last eight years of Hart's life, the 
duo had a remarkable string of 
Broadway hits, including "Jumbo," 
"On Your Toes," "Babes In Arms," 
"I Married An Angel," "The Boys 
From Syracuse," "Too Many 
Girls," and "Pal Joey." 

It is with a good measure of bit-
terness that Nolan notes that he 
was denied rights to quote from 

Hart's lyrics, 
including 20 
previously 
unpublished 
texts. "... I 
cannot imag-
ine, for one 
moment, that 
this would 
have been the 
case had Hart 

himself still been alive." 
Song lyrics may be more on the 

order of light verse than poetry, so 
perhaps the title "A Prince Of Lyr-
ics On Broadway" would be closer 
to the mark. Hart, at least, was said 
to be a descendent of the great Ger-
man poet Heinrich Heine. Whether 
the term "poetry" or "light verse" 
applies to Hart's work, Nolan em-
phatically demonstrates that every 
year was a great year for popular 
songs when Rodgers & Hart, a 
team for almost a quarter of cen-
tury, were on the boards. 

AN AWARD AFFIRMED: A 
three-judge panel of the U.S. Court 
of Appeals for the second district 
has affirmed a lower court jury de-
cision last November, awarding 
Allen Klein's Abkco Music more 
than $1.36 million from Howard 
Richmond's Westminster Music. 
The jury awarded Abkco damages 
after Westminster "wrongfully" 
exercised rights that Abkco had re-
tained to some 200 Rolling Stones 
songs in its 1966 contract with the 
rock supergroup. The contract 
gave Westminster rights to the 
songs throughout the world except 
for the U.S., Canada, and, in a later 
pact, the U.K. Westminster held 
that it had sync rights for all media 
in its territory, while Abkco 
claimed only sync rights for films 
(Billboard, Nov. 11, 1993). The ap-
peals court, as part of its decision, 
agreed with Abkco that the agree-
ment was ambiguous because the 
six subparagraphs contain limita-
tions that cannot be reconciled with 
the language granting "all rights 

including but not limited to ..." 

PRINT ON PRINT: The follow-
ing are the best-selling folios from 
Music Sales: 
1. Pink Floyd, "The Division Bell" 
2. Stone Temple Pilots, "Purple" 
3. "The Piano," Music From The 
Film 
4. Stone Temple Pilots, Core 
5. Tori Amos, Under The Pink. 

Wordsseelusiç 

by Iry Lichtman 

C 

The performing rights representation business has not seen the advances 
that other indusTries have. But SESAC has mode a commitrrent to embrace 

twenty-first century technology. We'll use BDS to give songwriters and publishers 
more information about when and where their songs are performed. We want you 

to know that when it comes to working for you, at SESAC, the sky's the limit. 

NASHVILLE 55 MUSIC SQUARE EAST NASHVILLE, TN 37203 615-320-0055 FAX 615-329-9627 
NEW YORK 421 WEST 54TH STREET NEW YORK, NY 13019-4405 212-586-3450 FAX 212-489-569c 
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ESSENTIAL REFERENCE GUIDES 

1. International Buyer's Guide. The worldwide music & video 
business-to-business directory jampacked with record & video co's, 
music publishers, distributors & more. $95 

2. International Talent & Touring Guide: The source for U.S. & 
international talent, booking agencies, facilities, services & products $75 

3. Record Retailing Directo i, Detailed information on thousands of 
independent music stores & chain operations across the USA. $125 

4. International Tape/Disc Directory: All the info on professional services & 
supplies for the audio/video tape/disc industry. $45 

5. Nashville 615/Ccuntry Music Sourcebo 3k. The most comprehensive 
resource of business-to-business listings for the Nashville region & country music 
genre. $50 

6. International Recording Equipment & Studio Directory: All the facts on 
professional recording equ pment, studios, & equipment usage. $50 

7. International Latin Music Buyer's Guide: The essential tool for finding 
business contacts in the Latin music market. $60 

Mail in this ad with check or money order or call today! 
For fast service call: 1-800-223-7524 Or 1-800-344-7119 
In NY call (212) 536-5174. In NJ call (908) 363-4156. 

Please add 54 per directory for shipping & handling (510 for international orders). 
Add appropriate sales tax in NY, NJ, CA, TN, MA, IL, PA & DC. Orders payable in U.S. funds only. 

All sales are final. 
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Schramms Hope To Herald 'Apocalypse' 
Band's East Side Digital Set May Be Stateside Break 
• BY DAVID SPRAGUE 

NEW YORK—Among the list of 
American rock prophets not recogni-
zed in their home turf, Dave Schramm 
ranks near the top. The local singer/ 
guitarist and his self-named combo 
have amassed a large, ardent following 
across Europe. But East Side Digital's 
Nov. 22 release of "Little Apocalypse" 
gives the Schramms their first state-
side release in nearly five years. 
"Circumstances haven't exactly 

worked in our favor over the years," 
says Schramm, whose resume also in-
cludes stints with Yo La Tengo, Steve 
Wynn, and Paul Westerberg. "We 
thought we were really lucky when 
[Ohio-based indie] Okra put out our 
first record through Rough Trade, but 
then Rough Trade promptly went belly 
up. There's been a lot of that." 
While the Schramms' previous 

discs—"Walk To Delphi" and 1992's 
"Rock, Paper, Scissors, Dyna-
mite"—were more accessible to those 
with enough frequent flyer miles for 
trips to Germany (where they were 
issued by the Normal label), import co-
pies filtered back home at a rate suffi-
cient enough to place them on plenty of 
critic's top 10 lists. 
"We're definitely planning to tap 

into the press support that's already 
there for the band," says ESD label 
manager Steve Daly. "For those people 
who haven't heard him, we're hoping to 
put across the idea of Dave as a guitar 
player's guitar player; ['Little Apoca-
lypse'] is a perfect example of some-
thing we can sell on the music alone." 
ESD will be mounting a regional ad 

campaign, starting in the Northeast, 
that will be augmented by national ads 
after the holiday season. The 

countrywide effort will coincide with an 
early '95 reissue of both previous 
Schramms albums, the new versions of 
which will feature bonus tracks taken 
from the quartet's many compilation 
appearances. 
The quartet—which also includes 

bassist Al Greller, drummer Ron Metz, 
and keyboarclist George Usher—prof-
fers an alternately rustic and heady 
strain of Americana rock, with nods to 
archetypes like the Band and Televi-
sion. And while it's less obvious on "Lit-
tle ApocalyleP," Schramm brings more 
than a touch of country to the mix. 

"I don't think Dwight Yoakam or 
Pete Anderson would think we were 
much of a country band," says 
Schramm. "But I grew up in the '60s; 
I listened to Dylan and [Captain] 
Beefheart and all sorts of things that 
are naturally part of my makeup. Be-
ing too analytical about it takes away 
the mystery, though." 
At the risk of demystification, it's 

safe to say that "Little Apocalypse" is 

probably the only album this year in-
fluenced by both Little Feat and Emily 
Dickinson (from whom Schramm bor-
rowed the opening line to "A Woman's 
Name"). "I've always found myself 
writing music to her poems," says 
Schramm. "The meter makes perfect 
sense to me." 
The band's recent shows around 

New York have highlighted its pen-
chant for improvisation, which 
Schramm attributes to "liking to get a 
little bit frantic." No full-scale tour is 
planned for the U.S., although a spring 
trek though Europe could be in the 
works. 
As for the act's offbeat moniker, 

Schramm says, "We had another 
name [Walking Wounded], but it 
turned out another band was al-
ready recording under that," he 
says. "Then we got this gig, and as 
a joke, we just used [the Schramms], 
thinking we'd change it for the next 
show. At least nobody else is going 
to be using this name." 

The Schramms: George Usher, Ron Metz, Dave Schramm, and Al Greller. 

MICHAEL ENGLISH IS 'HEALING' 
(ContImied.from low p,) 

land. 
The Curb deal came as the scandal 

was breaking. "I offered Michael a 
contract the same day I heard he was 
dropped by Warner Alliance," says 
Mike Curb, chairman of Curb Rec-
ords. "I feel he's one of the greatest 
artists I've ever heard, and I feel his 
artistry should be allowed to con-
tinue." 

In the midst of his personal up-
heaval, English wasn't ready to sign 
a deal. However, he and Curb kept in 
touch. "It was the most depressing 
time of my life," recalls English. "I 
knew [the news] was getting ready to 
happen, and I was just anticipating 
hell. Then I get a call from Mike Curb 
and he says, 'I hear you think your 
life is over.' And I said, 'Pretty much.' 
He said, 'Well, I'm here to tell you it's 
just beginning.' It couldn't have come 
at a better time." 
After entertaining offers from 

other labels, including an invitation 
from Dolly Parton to sign with her 
new label under the Sony umbrella, 
English decided to sign with Curb 
based on Mike Curb's show of sup-
port and the fact that Curb had hired 
Claire West as VP of its contempo-
rary Christian division and AC pro-
motion. West is credited with break-
ing Reunion artist Michael W. Smith 
in the pop market during her tenure 

at Geffen. 
West says the duet with Wynonna 

came about because Wynonna and 
English are friends and had been 
looking for an opportunity to work to-
gether. "Wynonna wanted her friend 
to sing with her," says West. "It just 
struck a chord with her emotionally, 
and everything wound up coming to-
gether beautifully." 
The soundtrack will be released on 

Morgan Creek Records, but the sin-
gle will be released on Curb. West 
says they will make the power ballad 
available to country radio and CMT 
as a courtesy, but there are no plans 
to push it for the country market. 
West says the song will probably be 
included on English's upcoming Curb 
album, for which no release date has 
been set. 

English says he has already writ-
ten three songs that may wind up on 
the album. "There's one titled 'I Don't 
Understand What I'm Going 
Through, But I'm Going Through.' 
That kind of tells the tale a bit there," 
English says. "The other titles are 
'Somebody Testify,' which some peo-
ple could take as a Christian song, but 
it's probably going to [take a different 
turn, and] the other song is 'Find My 
Way Back To You,' and it's a love 
song. Since this has happened, I've 
had plenty of time to sit down and 

write." 
Asked why he didn't move to the 

Warner Bros. pop division when his 
deal soured with Warner Alliance, 
English says, "I needed to take my 
life in a completely different direc-
tion. I didn't want to have anything to 
do with the old thing that was going 
on." 

English says he wasn't happy with 
the way his situation was handled by 
Warner Alliance when news of his in-
discretion began surfacing. He plan-
ned to quit the business without pub-
lic explanation, to spare his daughter 
and Jordan's children pain, but 
Warner Alliance's press release made 
that move impossible. 

"I just wanted to stop for a while," 
he says. "I was planning on stepping 
down for a year or two and get my life 
straightened out and go through 
some time of restoration, but they 
wouldn't hear of it. They had to make 
their statement, and I think that 
statement was what caused every-
body to freak. That caused the media 
to jump on it, and they were getting 
ready to print stuff that was untrue." 
GMA executive director Bruce 

Koblish urged English to let him re-
veal the truth. 
English found out Jordan was 

pregnant two days prior to the April 
(Continued on next page) 
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MICHAEL ENGLISH IS 'HEALING' 
(Continued from preceding page) 

28 Dove Awards. (She subsequently 
miscarried). 
He says he considered speaking 

out on the awards show. "I almost 
made a retirement speech that 
night," he says. "I knew then that I 
was actually saying goodbye that 
night to everybody because I knew it 
would come out." 

In the wake of the scandal, there 
was speculation that English manipu-
lated events to sever his ties in the 
Christian music industry and gain no-
toriety that would help launch his pop 
music career. "That's ridiculous," he 

says. "[Warner Alliance and Warner 
Bros. were] getting ready to push me 
over to the secular market anyway. 
They had already sent out a single, 
'Love Moves In Mysterious Ways.' So 
that's not true... I never would have 
done anything like that. I never would 
have put my daughter through any-
thing like this." 
He acknowledges that people in 

the mainstream are probably famil-
iar with his name because of the me-
dia circus that accompanied his de-
parture from Christian music, 
including a story on "A Current AI-

ARTIST(S) 

AMUSEMENT BUSINESS' 
BoxscoRE 

Venue Date(s) 

TOPG1R0ocssongERT 

Gross Attendance 
Ticket Pricers) Capacity Promoter 

EAGLES 
SHERYL CROW 

Robert F Kennedy Sept 13 
Memorial Stadium 
Washington D C 

52.045,090 43,277 
$80/545 sellout 

Cellar Door 

ELTON JOHN 
RAY COOPER 

Greek Theatre Sept 19-22 
Los Angeles 

$1,485286 24,784 
$127 50/877 50: four 
135127 50 sellouts 

Nederlander 
Organization 

JIMMY BUFFETT I 
THE CORAL REEfER BAND 
THE IGUANAS 

Fiddler s Green Sept 26-27 
Amphitheatre 
Englewood Colo 

5726.865 32.522 
$28/125 35.832, 

two shows 
one sellout 

Fey Concert Co. 

ELTON JOHN 
RAY COOPER 

Arrowhead Pond Sept 17 
Anaheim. Calif 

5616.695 13.752 
$55/145,' sellout 
$30 

Nederlander 
Organization 
PACE Concerts 

AEROSMITH 
COLLECTIVE SOUL 

Riverport Sept 2E 
Amphitheatre 
Maryland Heights 
Mo 

$449.463 19.949 
$27/821 sellout 

Contemporary 
Prods 

ERIC CLAPTON Montreal Forum Oct 3 
Montreal 

5439,098 12,940 
($590 807 13.147 
Canadian) 
$62 75/1457 
833 62 

Donald K Donald 
Prods 

REBA MCENTIRE 
JOHN MICHAEL 
MONTGOMERY 
JOHN BERRY 

Rupp Arena Sept 30 
Lexington Center 
Lexington Ky 

5438.224 17.706 
$24 75 sellout 

Starstruck 
Promotions 

FRANK SINATRA 
TOM DREESEN 

Music Hall Sept 29-30 
Fair Park 
Dallas 

5411.075 6.269 
$75/850 two 

sellouts 

Bea,er Prods 

ELTON JOHN Fiddler s Green Sept 13 
Amphitheatre 
Englewood, Colo 

$404.015 12.595 
$50/835/ 17 416 
$25 

Fey Concert Co 

AEROSMITH 
COLLECTIVE SOUL 

Sandstone Sept 28 
Amphitheatre 
Bonner Springs, Kan 

5399.945 18,000 
1271121 sellout 

Contemporary 
Presentations 
New West 
Presentations 

Copyrighted and compiled by Amusement Business, a publication of BPI Commun cations, 
Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing. call Marie Ratliff, (615)-321-4295. 

Reach For The STARS! 
MOVING? RELOCATING? 

ARÉ YOU INTERESTED IN RESIDENTIAL. COMMERCIAL OR STUDIO 
PROPERTIES? BE SURE TO READ THE ADS IN THE REAL ESTATE TO TH 

STARS CLASSIFIED SECTION EVERY WEEK IN BILLBOARD 

fair." "[People] were saying 'Public-
ity is publicity.' They were telling 
me there's no such thing as bad pub-
licity. Well, it's kind of hard to tell 
me that when I run across the news 
like that. It was very embarrassing, 
and it hurt my daughter ... Hope-
fully, it will be remembered in a 
more positive kind of light. A lot of 
people are asking me to do 'Don-
ahue' and things like that. I don't 
want to go through that arena 
[where] I'm going to be known as 
the Christian singer who slept 
around or messed up." 
Many members of the contempo-

rary Christian music community 
have urged English to return to the 
genre, to share his tribulations and 
potentially reach an even larger 
Christian audience, but he respect-
fully declines. 

"I know I'm going to have to talk 
about it. That's part of coming back, 
but there's going to be a time when 
I don't have to anymore. But if I 
came back to the [Christian] indus-
try, I'd have to talk about it, preach 
about it, testify about it for Lord 
knows how long, and I choose not to 
do that. I choose not to have a tool 
like that to make myself huge in the 
Christian industry. I think that's ri-
diculous. I think that's nasty, and I 
think that's dirty... I don't have a 
gimmick. I've just got a voice, and I 
just want to use that voice." 

'THEY'RE 
PLAYIN6 
MY SONG' 
"Along The Road," 
the debut album 

from Becker-Dente-
Ashton, transforms 
three distinctive 
contemporary 

Christian talents 
into one 

powerhouse vocal 
trio. The album's 
Dan Fogelberg-
penned title cut 
recently entered 
Billboard's Top 
Contemporary 

Christian chart at 
No. 8, and Margaret 
Becker, who sings 
the track, couldn't 

be happier. 

By Peter Cronin 

ALONG THE ROAD 
Published by Hickory Grove Music 
(ASCAP). All rights admin. by 
April Music, Inc. (ASCAP) 

Margaret Becker jumped at the chance to 
cover Dan Fogelberg's "Along The Road" 
with Christine Dente and Susan Ashton. 
She says she has always been a big fan of 
the philosophical singer/songwriter, and 
although the song wasn't written from a 
strictly Christian perspective, Becker 
says the song's message fits just fine. 
"It's always been a song that moved me 
greatly, but it never got its moment in the 
sun," she says. "Fogelberg's 'Phoenix' al-
bum came out in '78 or '79, and to me it 
seemed like a turning point in his career. 
He was going after a rock'n'roll thing, but 
'Along The Road' was the one thread to 
his previous albums. I really was glad to 
have the opportunity to do it. I think the 
song could only have been written by 
someone over 30, because it deals with 
the realities of life in terms of, 'There are 
going to be ups and downs, but there is a 
greater good along the road and at the fi-
nal end.' That has always been such a 
resting place for me, both emotionally 
and spiritually. The quality of your jour-
ney becomes of the utmost importance, 
and that song, in a very lyrical, poetic 
way, says all that to me." 

A&M LETS THOSE ASS PONYS RUN 
(Coattaued jnpa page lb) 

be to create public awareness for a 
band whose first two albums, 1990's 
"Mr. Superlove" and 1993's "Grim," 
were hampered sales-wise by spotty 
distribution and limited touring. 

"We'll start at college radio, where 
the band has gotten airplay from the 
stations that were able to get their 
hands on previous stuff," says Pollak, 
who notes that the first single, "Lit-
tle Bastard," will be worked to col-
lege radio beginning this week. A 
campaign targeting airplay on com-
mercial modern rock and album al-
ternative stations will follow the re-
lease of the album. 

"Obviously, the release date dic-
tates that this is, for all intents and 
purposes, a 1995 release," says Pol-
lak. "We're talking to mom-and-pops 
and one-stops now, but the focus on 
major chains and aggressive promo-
tion to commercial radio is for early 
next year." 

Lithographed on Heavy Gloss Stock 
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The leisurely time frame doesn't 
seem to have created any anxiety for 
the band, which Cleaver credits to 
the relative maturity of its members. 
Like fellow Buckeye state natives 
Guided By Voices, the Ass Ponys, 
with an average age way over 30, at-
test to the graying of alternative 
rock. 
But while bassist Randy Cheek 

notes, "We have no teen appeal— 
which is another way of saying we're 
ugly," A&M's Pollak insists that such 
matters haven't been an issue at the 
label. 
"Whether these guys are 17 or 97 

doesn't matter a bit," he says. "As 
elitist as some groups of music fans 
can be, I think the humor and per-

sonality of the Ass Ponys can speak 
to just about anyone." 
The dark hues of "Electric Rock 

Music" (nearly all of its tracks deal 
with death, drunkenness, and/or dis-
pair) are certainly universal enough. 
But populated as it is with characters 
that range from the trailer-park soci-
opaths of "Little Bastard" and "Ban-
Ion Shirt" to the microcephalic pro-
tagonist of "Peanut '93," the Ass 
Ponys' universe is a decidedly paral-
lel one. 
"They're really just songs about 

life," says Cleaver. "All of what peo-
ple call traditional music is really 
twisted in one way or another. In 
that way, at least, we're pretty tradi-
tional." 

From the South 

Bay to Ventura, 

and in over Lf00 

cities nationwide, 

short-term 

furnished housing 

when you need it, 

where you need it, 

how you need it. 
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LAST TRAIN TO MEMPHIS: 
THE RISE OF ELVIS PRESLEY 

By Peter Guralnick 
(Little, Brown; $24.95) 

Elvis is alive! Not only does he 
live, he nearly jumps off the pages 
of Peter Guralnick's "Last Train 
To Memphis: The Rise Of Elvis 
Presley." Guralnick, the author of 
such acclaimed books as "Sweet 
Soul Music" and 
"Searching For 
Robert John-
son," spent close 
to a decade 
working on this 
project. The re-
sult is a stunning 
look at Presley's 
transformation 
from a kid on the 
wrong side of 
the Tupelo tracks into The King. 
The bulk of the 488-page book 

details the period between the mo-
ment a scared, 18-year-old Presley 
walked into Sam Phillips' Sun Stu-
dios and cut a two-sided acetate for 
$3.98 plus tax in the summer of 
1953, and his departure for Ger-
many with the U.S. Army in Sep-
tember 1958. (Guralnick is prepar-
ing another volume that will cover 
the rest of Presley's life). 

After Presley cut that first ace-
tate, it was a year before Phillips 
took him under his wing. Gural-
nick's reporting of that period is so 
vivid, the reader can feel the anxi-
ety, yearning, and frustration of 
the boy (as he's frequently called). 
The story is told so compellingly 
that—unreal as it may seem—it's 
possible to forget how it will end, to 
forget just how singularly success 

ful Presley would become. 
But once the ascent of Elvis be-

gins in the summer of 1954, the 
climb is so swift, if not exactly lin-
ear, that it's breathtakingly dizzy. 
Hit after hit, bad movie after 
movie, the exceedingly calculated 
ministrations of Col. Tom Parker, 
the ever-expanding entourage— 
it's all here. 
To that end, "Last Train To 

Memphis" is also a fascinating tale, 
albeit sometimes cautionary, of 
how quickly stars were made in the 
'50s. 

Presley recorded his first radio 
single, "That's All Right (Mama)," 
on a Monday; three days later it 
aired on Dewey Phillips' influential 
Memphis radio show. After that, 
Sam Phillips drove close to 75,000 
miles in one year, ferrying the rec-
ord from station to station, convert-
ing fans one at a time. Within four 
months of the song's release, Pres-
ley had signed a yearlong contract 
with the Louisiana Hayride, a more 
progressive rival of the Grand Ole 
Opry. In late 1955, a financially be-
leaguered Phillips sold Presley's 
recording contract to RCA for 
$35,000 (plus $5,000 to pay back 
royalties to the singer). With his 
new deal, Presley received an as-
tonishingly low 5% royalty rate. 
His first album didn't come out un-
til March 1956, almost two years af-
ter his first single. 

Guralnick's book is full of such 
fascinating tidbits and insights that 
breathe new life into the Presley 
saga and take it out of the realm of 
myth and back into reality. It's a 
must not just for Presley fans, but 
for all music lovers. 

MELINDA NEWMAN 

'Thriller' Certified At New Plateau; 
A Milestone For Meat Loaf's Debut 
MI BY CHRIS MORRIS 

LOS ANGELES—Michael Jackson's 
1982 Epic megahit "Thriller" climbed 
past the 24 million-unit shipment mark, 
topping a month of milestones in Sep-
tember certifications by the Recording 
Industry Assn. of America. 

"Thriller" remains the all-time best 
seller among RIAA-certified albums. It 
is trailed on the list by Fleetwood 
Mac's "Rumours" and the Eagles' 
"Greatest Hits 1971-1975," which both 
stand at sales of 14 million. 
Two other Jackson sets—which 

were part of a flood of Sony releases 
receiving certifications last month—hit 
new sales marks: "Bad" (1987) reached 
an apex of 8 million, and "Dangerous" 
notched 6 million units. 
Meat Loaf's 1977 MCA perennial 

"Bat Out Of Hell" topped the 12 mil-
lion-unit level, leaping past Boston's 
self-titled bow, currently at 11 million, 
to become the best-selling debut album 
in history. 
With its certification for sales of 11 

million, "No Fences," Garth Brooks' 
1990 Liberty album, pulled into a tie 
with the 1992 soundtrack album to 
"The Bodyguard" as the best-selling 
album of the 1990s. 
"Mariah Carey" (Columbia) and 

Pearl Jam's "Ten" both arrived at the 
8 million sales plateau; the albums are 
tied as the best-selling debuts of the 
decade. 

Carey, Michael Bolton, and Harry 
Connick Jr. were other Sony artists 
logging more than one new multipla-
tinum certification last month. Con-
nick's "We Are In Love" and the 

The debut solo album from the singer/songwriter of... 

soundtrack to "When Harry Met Sally 
..." became his first two multiplatinum 
entries. 
Also vaulting the 2 million barrier 

for the first time were R,&B phenom 
Tevin Campbell (Qwest), Seattle rock 
unit Candlebox (Maverick), San 
Francisco pop-punkers Green Day 
(Reprise), and new age icon Yanni (Pri-
vate Music). 
The Rolling Stones' "Voodoo 

Lounge" (Virgin) became the longlived 
English band's 17th platinum album 
and 35th gold album. The band leads 
the field among gold-album groups; the 
Beatles rank second with 26 gold 
awards. 

Debuting platinum-album artists in-
cluded Santa Barbara, Calif.-based 
modern rock act Toad The Wet 
Sprocket (Columbia), R&B/rap artist 
Aaliyah (Jive), L.A. alternative band 
Tool (Zoo Entertainment), hard-rock 
unit Jackyl (Geffen), and pop vocalist 
Sheryl Crow (A&M). 
Making their bows in the gold album 

category were Crow, country singer 
Martina McBride (RCA), country 
group Blackhawk (Arista), rapper 
Coolio (Tommy Boy), hard-rockers 
Dangerous Toys (Columbia), English 
modern rockers Big Audio Dynamite 
II (Columbia), and rappers AMG (Se-
lect) and MC Eiht (Epic). 

In singles news for the month, the 
most notable achievement was a long 
time coming: Motown's storied female 
group Martha & the Vandellas scored 
its first gold single, for the 30-year-old 
hit "Dancing In The Streets." 
Babyface (Epic), 69 Boyz (Rip-It), 

Ahmad (Giant/Reprise), Collective 

BUGLE 
RECOR DI NG 

GROUP 

Distributed by Caroline 

Soul (Atlantic), and Immature (MCA) 
rounded out the list of first-time gold 
singles artists. 
A complete list of September RIAA 

certifications follows. 

MULTIPLATINUM ALBUMS 
Michael Jackson, -Thriller," Epic, 24 million. 
Meat Loaf. "Bat Out Of Hell," Epic, 12 million. 
Garth Brooks. "No Fences," Liberty, 11 million. 
Pearl Jam Ten,- Epic, 8 million. 
Michael Jackson. "Bad," Epic, 8 million. 
Mariah Carey. "Mariah Carey." Columbia. 8 million. 
Michael Bolton, -Time, Love & Tenderness,- Co-
lumbia. 7 million. 
Journey, -Greatest Hits." Columbia. 7 million. 
Michael Bolton, "Soul Provider," Columbia, 6 mil-
lion. 
Soundtrack, "The Lion King," Walt Disney, 6 million. 
Michael Jackson, "Dangerous," Epic, 6 million. 
Guns N' Roses, "Use Your Illusion II," Geffen, 5 mil-
lion. 
Aerosmith. "Get A Grip," Geffen, 5 million. 
Alan Jackson. "A Lot About Livin' (And A Little 'Bout 
Love).- Arista. 4 million. 
Mariah Carey. "Emotions," Columbia, 4 million. 
Tim McGraw. -Not A Moment Too Soon," Curb, 3 
million. 
Clint Black "Killin' Time," RCA, 3 million. 
Tevin Campbell, "I'm Ready," Wrest, 2 million. 
Candlebox, "Candlebox," Maverick, 2 million. 
Green Day. "Dookie," Reprise, 2 million. 
George Michael, "Listen Without Prejudice,- Colum-
bia, 2 million. 
Barbra Streisand, "A Collection: Greatest Hits ... 
And More," Columbia, 2 million. 
Harry Connick Jr., 'We Are In Love," Columbia, 2 
million. 
Hany Connick Jr., "When Harry Met Sally ...," Co-
lumbia, 2 million. 
Yanni, "Live At The Acropolis." Private Music. 2 mil-
lion. 
Bob Marley, -Songs Of Freedom,- 4-CD boxed set. 
Tuff Gong/island. 2 million. 

PLATINUM ALBUMS 
Toad The Wet Sprocket. "Fear," Columbia, its first. 
Aaliyah. "Aaliyah," Jive, her first. 
Hammer. 'The Funky Headhunter," Giant, his fourth. 
Roston. -Walk On," MCA, its fourth. 
Rolling Stones, "Voodoo Lounge," Virgin, their 171h. 
Tool. "Undertow," Zoo, its first. 
Jackyl. -Jacky'," Geffen, its first. 
Kris Kross. "Da Bomb," Columbia, its second. 
Sheryl Crow "Tuesday Night Music Club," A&M, her 
first 

PLATINUM SHORT-FORM ALBUMS 
Bone Thugs N Harmony. 'Creepin On Ah Come Up," 
Ruthless/Relativity (500,000 units) 

GOLD ALBUMS 
Toad The Wet Sprocket. Dulcinea, Columbia, its 
second 
Martina McBride. "The Way That I Nn.- RCA, her 
first. 
Harry Connick Jr., "She." his eighth 
Zapp gr Roger, "All The Greatest Hits,- Reprise, 
their fourth 
Rolling Stones, "Voodoo Lounge,- Virgin, their 35th. 
Allman Brothers. "A Decade Of Hits.- Polydor, their 
ninth 
Sheryl Crow. "Tuesday Night Music Club.- A&M. her 
first 
Lorrie Morgan, "War Paint," RCA, her fourth 
Blackhawk "Blackhawk.- Arista, its first. 
House Of Pain. "Same As It Ever Was,- Tommy Boy, 
its second 
Various Artists. "WV Party To Go, Volume 5," 
Tommy Boy 

(Continued on page 90) 
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COMPILED FOR WEEK ENDING OCT. 15, 1994 FROM A NATIONAL SoundScan 
SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, II .11111 

COMPILED, AND PROVIDED BY • • 

ARTIST TITLE 
LABEL .1 NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

A 

1 1 9 IMMATURE MCA 11068 (9.98/15.98) PLAYTYME IS OVER 

(f) 3 9 ILL AL SKRATCH MERCURY 522661 . 110.98 E0115.98) CREEP WIT' ME 

3 2 55 MARTINA MCBRIDE • RCA 66288 (9.98/15.98) THE WAY THAT I AM 

(_11) 8 5 USHER LAFACE 26008/ARISTA (9.98/15.98) USHER 

(-5-) - 1 CORROSION OF CONFORMITY COLUMBIA 66208 (10.98 EQ/15.98) DELIVERANCE 

6 4 4 RAPPIN' 4-TAY CHRYSALIS 30889./EMI (10.98/15.98) DON'T FIGHT THE FEELIN' 

7 7 50 ADAM SANDLER WARNER BROS. 4539319.98115.98/ THEY'RE ALL GONNA LAUGH AT YOU 

8 10 20 CRYSTAL WATERS MERCURY 522105 (10.98 E0/15.98) STORYTELLER 

9 6 6 LUSCIOUS JACKSON GRAND ROYAL 28356/CAPITOL (10.98/15.98) NATURAL INGREDIENTS 

(g) - 1 WEEN ELEKTRA 61639110.98/15.98) CHOCOLATE AND CHEESE 

(.11) - 1 WALTER BECKER GIANT 24579/WARNER BROS. (10.98/15.98) 11 TRACKS OF WHACK 

12 11 31 RACHELLE FERRELL MANHATTAN 93769./CAPITOL (9.98/13.98) RACHELLE FERRELL 

(13) 36 2 WFIITEHEAD BROS. MOTOWN 530346 (9.98/13.981 SERIOUS 

14 5 2 DADA IRS 27986 (9.98/15.98) AMERICAN HIGHWAY FLOWER 

15 15 4 DES'REE 550 MUS C 64324/EPIC (9.98 ECv15.98) I AIN'T MOVIN' 

16 9 9 LOVE SPIT LOVE IMAGO 2103019.98/15.98) LOVE SPIT LOVE 

17 16 2 GRANT LEE BUFFALO SLASH 45714/REPRISE (9.98/15.98) MIGHTY JOE MOON 

18 17 12 TYPE 0 NEGATIVE ROADRUNNER 9100 (9.98/16.98) BLOODY KISSES 

19 21 8 DEADEYE DICK cHIBAN 6501 Ill.98/16.98) A DIFFERENT STORY 

20 19 3 DOUG SUPERNAW BNA 66396110.98/15.98) DEEP THOUGHTS FROM A SHALLOW MIND 

The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the 

top 100 of The Billboard 200 chart. When an album reaches this level, the album and the artist's subsequent albums are immediately 

ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP is available. 

0 Albums with the greatest sales gains. co 1994, Billboard/BPI Communications. 

21 13 3 THE SAMPLES W.A.R.? 60008 (8.98/14.98) AUTOPILOT 

(1) 27 11 LARI WHITE RCA 66395 (9.98/15.98) WISHES 

23 14 11 BIG MOUNTAIN GIANT 24563/WARNER BROS. (10.98/15.98) UNITY 

(PIG - 1 VERUCA SALT MINTY FRESH 7 (10.98/15.98) AMERICAN THIGHS 

25 20 14 SOUNDS OF BLACKNESS PERSPECTIVE 9006/MM (9.98/15.98) AFRICA TO AMERICA... 

26 12 9 GEORGE HOWARD GRP 9780 (10.98/15.98) A HOME FAR AWAY 

(I) 35 4 KEN MELLONS EPIC 53746 (9.98 [0/15.981 KEN MELLONS 

28 28 14 KIRK FRANKLIN AND THE FAMILY GOSPO-CENTRIC 2119/SPARROW (9.98/13.98) KIRK FRANKLIN 

29 26 8 BOOGIEMONSTERS PENDULUM 29607 ./EMI (10.98/15.98) RIDERS OF THE STORM... 

30 23 7 C-BO AWOL 7196 (8 98/)1 98) AUTOPSY 

31 25 12 L7 SLASH/REPRISE 45624./WARNER BROS. 110.98/15.98) HUNGRY FOR STINK 

32 24 4 WET WET WET LONDON 522285/ISLAND (10.98/15.98) PART ONE 

33 29 5 FREEDY JOHNSTON ELEKTRA 61655 (10.98/15.98) THIS PERFECT WORLD 

34 30 3 JOSHUA REDMAN QUARTET WARNER BROS. 45643110.98/15.981 MOOD SWING 

35 31 7 BARENAKED LADIES SIRE/REPRISE 45709/WARNER BROS. (10.98/15.98) MAYBE YOU SHOULD DRIVE 

36 22 6 BBM VIRGIN 39728 (9 98 15.98) AROUND THE NEXT DREAM 

37 32 11 TERROR FABULOUS EASTW(ST 92327/AG (9 98/15.98) YAGA YAGA 

38 38 19 AHMAD GIANT 24548/REPRISE (10.98/16.98) AHMAD 

39 37 15 MELVIN RILEY MCA 11016 (9.98/15.98) GHETTO LOVE 

40 34 36 PRONG EPIC 5301919.98 E0/15.98) CLEANSING 

POPUL 
BILLBOARD'S WEEKLY COVERAGE 

A R • U 
OF HOT PROSPECTS FOR THE 

PRISI 
HEATSEEKERS CHART • BY 

N 
CARRIE 
G S 
BORZILLO 

FREAKY WHAT?: The 
Goats' self-descriptions as cos-
mic slop crunch, armpit funky, 
and freaky skunk punk-funk 
aren't as bizarre as they sound, 
given that the Philadelphia-
based act really does mix up a 
strange array of funkadelic, 
punk, hip-hop, and jazz. 
The band's sophomore ef-

fort, "No Goats, No Glory" on 
Ruffhouse/Columbia, was re-
leased Sept. 27, while the first 

Sweet Strumming. Chris 
Duarte shows off his Texas 
blues prowess on his 
Silvertone debut, "Texas 
Sugar/Strat Magik," due 
Oct. 11. As part of his 
monthlong tour, Duarte 
opens for Buddy Guy at 
L.A.'s House Of Blues Oct. 
13 and 20. He'll be on CBS 
Radio Networks' "The 
House Of Blues Radio 
Hour" Oct. 22. 

"Rumblefish," goes to 
modern rock radio Nov. 8. 

Meanwhile, college radio and 
MTV's "Yo! MTV Raps" are on 
the track and video, respec-
tively. 
"The Goats are really, truly 

an American pop group, be-
cause it's a combination of it 
all," says Chris Schwartz, 
CEO of Ruffhouse. "It's very 
hard to just go up the hip-hop 

flagpole, because they're more 
than that. They're more like 
Lrlabel mates] Cypress Hill; 
they have a predominantly 
white, college skate crowd as 
their audience." 
Ruffhouse president Joe 

"the Butcher" Nicolo, who 
produced the album, says, 
"This is more cerebral than a 
typical hip-hop record." 
Thanks to the band's strong 

fan base from the last album 
and from touring, "No Goats, 
No Glory" ranked No. 18 and 
No. 23 among Heat-
seekers titles in the 
Northeast and Mid-
dle Atlantic regions, 
respectively, Oct. 8. 
The week of the 

street date, the la-
bel ran a T-shirt 
giveaway with 10-15 
retailers in the Mid-
dle Atlantic region, 
where a European 
tour-crew shirt was 
offered with the 
purchase of a CD. 
Look for the 

Goats to appear at 
various skate and 
snowboarding 
events this fall and 
winter. 

MAKING THE SCENE: 
Dillon Fence's finely honed 
three-part vocal harmonies and 
dual-guitar onslaught are mak-
ing waves in the South Atlantic 
region, as "Living Room 
Scene," on Mammoth/Atlantic, 
bowed at No. 8 among Heat-
seekers titles there Oct. 8. 
The album's first single, the 

title track, is getting a strong 
push from both ends of the 
rock'n'roll spectrum, with mod-
ern rock WNNX (99X) Atlanta 
and album rock WRDU Ra-

Road Work. Boston's 
Gigolo Aunts continue to 
land great opening gigs in 
support of their RCA debut, 
"Flippin' Out." Coming off a 
few nights with Counting 
Crows in L.A. Oct. 3-4, the 
alternative pop quartet 
heads out with Frente! Oct. 
21-Nov. 2 and the 
Cranberries from Nov. 3 
through December. 

REGIONAL HEATSEEKERS # 1 'S 

MOUNTAIN 
The Samples, Autopilot 

WEST NORTH CENTRAL 
Martina McBride, The Way That I Am 

PACIFIC 
Roppin' 4-Toy, Don't Fight The Foehn' 

NORTHEAST 
The Almighty RSO, Revenge 1.1v Do Dodd Boyz 

MIDDLE ATLANTIC 
Rusted Root, When I Woke 

A 
SOUTH ATLANTIC 

III AI Skralch, Creep Wit' Me  

SOUTH CENTRAL 
Usher, Usher 

THE REGIONAL ROUNDUP 

Rotating top-10 lists of best-selling titles by new & developing artists. 
EAST NORTH CENTRAL SOUTH ATLANTIC 

1 Veruc a Salt, American Thighs 1. Ill Al Skratch, Creep Mt Me 
2 Ill Al Skratch, Creep Wit' Me 2. Immature, Playtyme Is Over 
3 Martina McBride, The Way Thal I Am 3. Usher, Usher 
4 Immature, Playtyrne Is Over 4. Kirk Franklin/Family. Kirk Franklin,Family 
5 Adam Sandler, They're All Gonna Laugh... 5. Rachelle Ferrell, Rachelle Ferrell 
6 Corrosion 01 Conformity, Deliverance 6. Corrosion 01 Conformity, Deliverance 
7 Whitehead Bros., Serious 7. Sounds Of Blackness, Africa To Africa 
8 Usher, Usher 8. Born lamericans, Kids From Foreign 
9 Deadeye Dick, Different Story 9. Martina McBride, The Way That I Am 

10 Rachelle Ferrell, Rachelle Ferrell 10. George Howard, Home Far Away 

leigh, N.C., leading the way 
with airplay. Dillon Fence 
headlined a 99X-sponsored 
show Sept. 29 at Center Stage 
in Atlanta, with 550 Music/ 

Epic's Velvet Crush and 
DGC's Wild Colonials also on 
the bill. 
Josh Wittman, national re-

tail promotions director at 

Mammoth, says, "They were a 
college-based band with the 
first record. The second one 
was a little more complicated, 
with more involved guitar 
parts. This one is like one and 
two put together; it still has a 
lot of guitar, but it has strong 
pop writing, too." 
Mammoth and Atlantic 

worked in tandem, blanketing 
15 colleges with 2,500 pre-re-
lease posters and staging a 10-
market radio-promotion tour in 
September, as well as a bowl-

ing party for win-
ners of a contest 
held at the Char-
lotte, N.C.-based 
Record Ex-
change retail 
chain Sept. 22. 

MIXING IT 
UP: Combining 
jazz with rap, 
chanting with 
spoken word, and 
rock with funk, 
Soul Coughing is 
not only turning 
the heads of col-
lege radio pro-
grammers, but is 
making such 
modern rock 

powerhouses as KROQ Los 
Angeles take notice as well. 

After spending several weeks 
as Jed The Fish's catch of the 
day on KROQ, "Screenwriter's 
Blues," from the band's Slash/ 
Warner Bros. debut "Ruby 
Vroom," is in regular rotation on 
the station. 
Warner Bros. product man-

ager Peter Raugh says the la-
bel is working the whole album 
to college radio, while modern 
rock radio has been serviced 
with a CD sampler containing 
"Is Chicago, Is Not Chicago," 

"Blueeyed Devil," and "Down 
To This." The later song fea-
tures samples of the Andrews 
Sisters' "Don't Sit Under The 
Apple Tree," Howlin' Wolf's 
"Smokestack Lightning," and 
Toots ilk. the Maytals' "Time 
Tough." 

Other interesting snippets of 
sound on the album include sam-
ples collected by M'ark De Gli 
Antoni, who is cited as the 
band's keyboard sampler and 

Inflamed. The long-awaited 
new Cramps album, 
"Flamejob" on the Medicine 
label, finally hits stores Oct. 
11. "Ultra Twist," the first 
single and video, has been 
accepted for MTV's "120 
Minutes." The band starts a 
two-month tour Nov. 3 in 
Las Vegas, and will hit the 
East Coast in January. 

background vocalist. Door 
squeaks are heard on "Is Chi-
cago, Is Not Chicago," and sea-
gull cries and street sounds 
from Hong Kong are on "Sugar 
Free Jazz." 
The band is touring the East 

Coast with Cop Shoot Cop 
through Oct. 12. Another tour 
and an electronic press kit 
culled from a performance at 
CMJ are being assembled. 
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Sha-Key's Imago Debut A 'Journey' 
Poet/Rapper Explores A Soulful Fusion 
• BY HAVELOCK NELSON 

NEW YORK—Imago/BMG re-
cording artist Sha-Key views her-
self as swimming free in a crowded 
sea of studio-invented wannabes. 

"I don't consider myself a poet 
or a rapper," the 23-year-old artist 
says. "I'm an MC, which means I 
can do basically anything I want." 
The Bronx-born vocalist's debut 

album, "A Headnâddas Journey 
To Adidi Skizm," hits retail Nov. 
22. 
"A headnadda is one who listens 

to hip-hop," Sha-Key says, explain-
ing the title. "A journey is about 
traveling to somewhere other than 
where you are now. And adidi 
skizm are two words I use to de-
scribe reaching the ultimate peak 
in my rhyming or free-styling. It's 
that orgasmic point, if you will." 
The message Sha-Key shares is 

that artists and fans should not be 
afraid of hip-hop as an art form. 
"Once you understand it is a to-

tal fusion of all music, you can go 
crazy with it," she says. "I think 
people are holding back a little." 
Sha-Key says her art is not 

based on any predetermined stra-
tegy or format. She describes her 
music as "the undefined style." 
Her aim is to roam inside her char-
acter to discover the center of her 
soul. 

"I try to go as deep inside of me 
as I can," she says. 
The first single from the album 

is "Soulsville," a laid-back track 
with sinewy keyboards and a cas-
cading rhythm bed. 
To Sha-Key, Soulsville is Any 

Ghetto, U.S.A., and the single at-
tempts to show the brighter as-
pects of that place. 
"People and the media choose to 

always look at the negativity, but 
there's also a lot of positivity," she 
says. 
"One line [in the single] goes, 

'Some are in the front slicin' up a 
blunt, but they got many in the 
house just coolin' out.' In other 
words, for every person on the 
street, there are eight, nine, 10 
people leading the family life, just 
tryin' to survive." 

Sha-Key says the single is told 
from the perspective of children. 
"It's basically showing Soulsville 
through their innocent eyes," she 
says. 
Chantay Taylor, director of 

crossover promotions at Imago, 
says "Soulsville" has been receiv-
ing regular and mix-show airplay 

on college, top 
40/rhythm, and 
R&B stations in 
the San Fran-
cisco Bay area, 
Detroit, Chi-
cago, and New 
York since its 
Sept. 9 release. 
Promotional 

copies of the sin-
gle, along with stickers, were 
issued to the public in various mar-
kets by Imago's street promotion 
teams. The stickers and product 
contained a toll-free number for 
listeners to phone in with com-
ments about the record. 
Taylor says response was over-

whelmingly positive. 
Imago hopes to have the clip of 

"Soulsville" at appropriate vide() 
programs by mid-October. The la-
bel is also promoting the clip ag-
gressively at retail to obtain in-
store play. It was lensed by pho-
tographer-turned-director Mi-
chael Halsband. 

Taylor says Sha-Key has a "re-
gal persona" that translates well 
on the screen, and she expects that 
to be an asset with video program-
mers and viewers. 
Imago plans to put Sha-Key in 

front of as many people as possi-
ble. Says Taylor, "She's been on 
and off the road for the last year. 
going to conventions like Jack The 
Rapper and Impact. Also, she 
played all three stages at last sum-
mer's Lollapalooza Festival." 

Taylor wants Sha-Key to hit the 
college tour circuit and participate 
in concerts and events that feature 
other BMG-associated artists. 
The label also is looking for op-

portunities on alternative hip-hop 
touring bills, because Taylor says 
mainstream kids on the street 
could be slow to respond to Sha-

SHA KEY 

Music Experiment. Fox Records artist Jamie Foxx, right, accepts congratulations 
from singer Will Downing during a party celebrating Foxx's debut album, "Peep 
This. at Georgia, a Los Angeles restaurant. Foxx's current single is "Experiment." 

Key's style initially. 
"They'll likely get more into her 

as she becomes bigger," says Tay-
lor. 
Sha-Key is part of a collective 

known as the Boom Poetic. It in-
cludes High Priest, Jasiri, Ninety-
Nine, and Rahzel, the Godfather of 
Noise, who function as a human or-
chestra throughout Sha-Key's al-
bum. 
Before joining the collective, 

Sha-Key was part of Vibe Chame-
leons with her manager, Walter 
Meade. "We played everywhere 
around New York, like the Fez, the 
Cooler, Supper Club, and the 
Arena," says Sha-Key, who per-
formed poetry and rapped with 
and without bands. 
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Wonder Three. Knowledge, Mecca, and Ish of Digable Planets put the finishing 
touches on • >Blow Out Comb," the trio's self-produced sophomore album. The 
Pendulum act's current single is titled "9th Wonder (Blackitolism)." 

Brandy Shows She's A Fine Girl At Showcase; 
Pro Athletes Head For Recording Studios 

SNIFTER FULL OF BRANDY: Atlantic Records 
hosted a listening party recently at the Derby in Los 
Angeles that convinced many guests of the incredible 
talent possessed by the 15-year-old artist Brandy. Her 
self-titled album was released Sept. 27. 
Perhaps the skills Brandy has acquired as a televi-

sion actress have helped her develop her on-stage savvy 
so quickly. Whatever the case, it was impressive watch-
ing the teen-ager tame 
the many hardened in-
dustry soldiers on hand. 
During a brief per-

formance, Brandy 
worked the audience 
members, pulling them in 
with wit, guile, and 
charm. At one point, she 
quipped, "Are there any 
program directors out 
there? Are you playing 
my single?" 
Brandy's style is not 

quite adult, but more than bubble-gum young. And she 
has the confidence to help her live up to the label's big 
buildup. Already, there is evidence of public support for 
Brandy's debut single, "I Wanna Be Down," which is 
No. 2 on the Hot R&B Singles chart this week. Her self-
titled album debuts at No. 11 on the Top R&B Albums 
chart. 

Atlantic's marketing staff is working full tilt to break 
"Brandy" (Billboard, Aug. 27). With this kind of sup-
port, plus strong songs, good production, quality vocals, 
and the elusive "X" factor, Brandy seems destined to 
have a successful career well into adulthood. 

BASSLINES FROM THE BASE LINE: NBA player 
Wayman Tisdale recently signed with MoJAZZ and is 
preparing to release a jazz album, due next spring. 
Tisdale, a bassist, cites Marcus Miller and Stanley 
Clarke as his greatest influences. The music is de-
scribed as a contemporary, upbeat blend of original jazz 
tunes mixed with well-known covers. 
By the way, Tisdale still has his day job; he recently 

signed with the Phoenix Suns. 
Meanwhile, football/baseball jock Deion Sanders is 

adding rapper to his list of career titles. Sanders is de-
buting his rhyme skills on the soundtrack to "Street 
Fighter" (Priority Records). It will be available in 

The  
Rhythm 
and the  
Blues 

by J R. Reynolds 

stores Dec. 6. The Universal film premieres Dec. 23. 

LIVE MUSIC LIVES: Icon Entertainment's L.A. Di-
amond Club in Hollywood hosted a showcase recently 
featuring artists from the "Jason's Lyric" soundtrack. 
Ill Al Scratch, .lamecia, the Whitehead Bros., 
Ahmad, and Brian hKnight rounded out a lineup of 
entertainment that kept the house rockin' all night long. 

The event was sponsored 
by Mercury Records and 
KKBT Los Angeles ... 
The Reggae By The Bay 
Festival is scheduled for 
Oct. 22-23 at Fort Ma-
son's Herbst Pavilion in 
San Francisco. The fest, 
which highlights the mu-
sic, dance, art, and food of 
the Caribbean, drew 
more than 4,000 fans last 
year. Headlining the 
show are Born Jamen -

cans and Sugar Minott ... Warner act Earth, Wind 
& Fire begins a 26-city tour Oct. 26 at the Bendum Cen-
ter in Pittsburgh. The tour covers most major markets, 
but unlike clays of yore, concerts will be held in smaller, 
more intimate venues holding 3,000-4,000. It is the 
band's first U.S. tour in six years, and with the wave 
of nostalgia permeating America, the tour has a good 
chance of turning a healthy profit ... The International 
House Of Blues Foundation and Watts Labor Commu-
nity Action Committee join forces Oct. 15 to present 
"Countdown To Eternity: A Civil Rights Festival Bene-
fit" at the Watts Labor Community Action Committee 
headquarters in Los Angeles. Hosted by Richard 
Pryor, the event benefits both organizations, and the 
all-day concert features such acts as Fishbone, Charlie 
Musselwhite, Nona Gaye, Solomon Burke, War, and 
MC Lyte. For information, call 213-563-5639. 

THEIR SOUND: Look out for "The Sound Of Hope," 
the latest recording by the Boys Choir Of Harlem. 
The EastWest set offers a happy alternative to much 
of the negative noise out there. "Hope" is an eclectic col-
lection blending R&B, gospel, pop, and spiritual tracks 
that are easy on the ear. At the same time, the choir 
manages to retain its soul throughout, particularly dur-
ing solos. The album hits retail Oct. 18. 

24 BILLBOARD OCTOBER 15. 1994 



Billboard. 

Cot 
are 
referencing 

FOR WEEK ENDING OCTOBER 15, 1994 

Hot 118111 Airplay. 
'roiled (run a riatioila) sample of airplay supplied by Broadcast Data Systems' Radio Track service. 78 R&B stations 
electronically monitored 24 hours a day. 7 days a week. Songs ranked by gross impressions, computed by cross-

exact times al airplay with Arbitran listener data. This data is used in the Hot R&B Singles chart. 

e . e ,.. : . TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

e 
‘L» 
e 
tz, 
n 

;̀3 
. 
"e 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

i )1 10 

* * NO. 1 * * 
I'LL MAKE LOVE TO YOU 
BOYZ II MEN (MOTOWN) 8 wks al No. I 

38 40 9 VIBE 
ZHANE (MOTOWN) 

39 ' 45 10 
ilrelETAIURINGLYO-Y0 (EPIC) 

2 2 8 BODY & SOUL 
ANITA BAKER (ELECTRA) 40 54 3 LET'S TALK ABOUT IT 

MEN AT LARGE (EASTWEST) 

cii) 5 6 I WANNA BE DOWN 
BRANDY (ATLANTIC) 41 41 22 ANY TIME, ANY PLACE 

JANET JACKSON (VIRGIN) 

4 4 16 AT YOUR BEST (YOU ARE LOVE) 
AALIYAH (BLACKGROUND/JIVE) 

42, 58 5 THUGGISH RUGGISH BONE 
BONE THUGS N HARMONY (RUTHLESS) 

5 3 12 STROKE YOU UP 
CHANGING FACES (SPOILED ROTTEN) 

43 . 57 7 
' 

JUICY 
THE NOTORIOUS B.I.G. (BAD BOY/AR)STA) 

c, 9 ç 
" 

HERE COMES THE HOTSTEPPER 
INI KAMOZE (COLUMBIA) 

44 38 i i 
' • 

ACTION 
TERROR FABULOUS (EASTWEST) 

7 6 12 I'D GIVE ANYTHING 
GERALD LEVERT (EASTWEST) 45 44 12 TOOTSEE ROLL 

69 BOYZ (RIP-IT) 

r.ip Ii 4 U WILL KNOW 
B M U (BLACK MEN UNITED) (MERCURY) 46 39 15 THIS "' WARREN G (VIOLATOR/RAUISLAND) 

5 12 35 HOW MANY WAYS 
TONI BRAXTON (LAFACE/ARISTA) 

47 ; 73 2 CHOCOLATE 
Y?N-VEE (PMP/RAUISLAND) 

CIO) 17 6 5-4-3-2 (YO! TIME IS UP) 
JADE (GIANT) 

48 49 34 IT SEEMS LIKE YOU'RE READY 
R. KELLY (JIVE) 

11 8 12 NEVER LIE 
IMMATURE (MCA) 

49 , _  i IF YOU THINK YOU'RE LONELY NOW 
K-CI HAILEY OF JODECI (MERCURY) 

12 7 IQ 
" 

WHEN CAN I SEE YOU 
BABYFACE (EPIC) 

50 48 11 JOY 
BLACKSTREET (INTERSCOPE) 

13 15 7 
' 

HUNGAH 
KARYN WHITE (WARNER BROS.) 51 43 16 SPEND THE NIGHT 

N-PHASE (MAVERICK/SIRE/REPRISE) 

14 13 6 ENDLESS LOVE 
L. VANDROSS 8 M. CAREY (COLUMBIA) 52 50 4 WHEN A MAN CRIES TONY TERRY (VIRGIN) 

CD 16 11 YOUR LOVE IS A... 
WH(TEHEAD I3ROS. (MOTOWN) 

63 52 2 TASTE YOUR LOVE 
HORACE BROWN (UPTOWN/MCA) 

CD Is 10 FLAVA IN YA EAR 
CRAIG MACK (BAD BOY/ARISTA) fe 64 4 ON BENDED KNEE 

BOYZ II MEN (MOTOWN) 

"D) 23 10 BLACK COFFEE 
HEAVY 0 8. THE BOYZ (UPTOWN/MCA) 

55 62 ç 
- 

HONEY 
ARETHA FRANKLIN (ARISTA) 

18 10 9 LETITGO 
PRINCE (WARNER BROS.) 

56 _ ,A 
— 

WHAT ABOUT US 
JODECI (UPTOWN/MCA) 

't9) 24 4 PRACTICE WHAT YOU PREACH 
BARRY WHITE (A&M/PERSPECTIvEl 57 : 59 6 I DON'T WANT TO KNOW 

GLADYS KNIGHT (MCA) 

20 14 13 DO YOU WANNA GET FUNKY 
C 4-C MUSIC FACTORY (COLUMBIA) 58 46 14 AGE AIN'T NOTHING BUT A NUMBER 

AALIYAH (BLACKGROUND/JIVE) 

(n) 30 5 BEFORE I LET YOU GO 
BLACKSTREET (INTERSCOPE) 

59, _  i BE HAPPY 
MARY J. BLIGE (UPTOWN/MCA) 

22 19 22 THE RIGHT RINDA LOVER 
PATTI LABELLE (MCA) 

60 51 12 TAKE IT EASY 
MAD LION (WEEDED/NERVOUS) 

13) 25 8 CAN U GET WIT IT 
USHER (LAFACE/ARISTA) 61 66 22 Boon CALI. 

BLACKSTREET ((NTERSCOPE) 

-24) 35 ç 
" 

GET UP ON IT 
KEITH SWEAT (ELECTRA) 

62 55 6 WHEN YOU NEED ME 
AARON HALL (S(LAS/MCA) 

25 20 23 SENDING MY LOVE 
ZHANE (ILLTOWN/MOTOWN) 

63 53 17 
— 

SUMMER BUNNIES 
R. KELLY (JIVE) 

26 26 16 WHERE IS MY LOVE? 
EL DEBARGE (REPRISE) 

64 60 ii 
•• 

AFRO PUFFS 
THE LADY OF RAGE (DEATH ROW) 

27 21 26 BACK ts FORTH 
AALIYAH (BLACKGROUND/J(VE) 

65; _ 9 
- 

YOU WANT THIS 
JANET JACKSON (VIRG)N) 

28 27 13 EVERYTHING IS GONNA BE ALRIGHT 
SOUNDS OF BLACKNESS (PERSPECTIVE) 

66: 69 I 
" 

9TH WONDER 
DIGABLE PLANETS (PENDULUM/EM)) 

29 28 19 Burner BUT um 
HEAVY D F. THE BOYZ (UPTOWN/MCA) 

67: 68 7 IF ANYTHING EVER HAPPENED TO YOU 
BEBE 8 CECE WINANS (CAPITOL) 

30 31 10 THROUGH THE RAIN 
TANYA BLOUNT (ISLAND) 68 61 4 I'M ON MY KNEES 

JONATHAN BUTLER (MERCURY) 

31 33 44 YOUR BODY'S CALLIN' 
R. KELLY (JIVE) 

69 63 7 I'VE HAD ENOUGH 
CINDY MIZELLE (EASTWEST) 

e  47 q 
" 

FA ALL Y'ALL 
DA BRAT (SO SO DEF/CHAOS/COLUMBIA) 

70 _ 1 ALL THIS LOVE 
PATTI LABELLE (MCA) 

33 29 39 ALWAYS IN MY HEART 
TEVIN CAMPBELL (OWESTANARNER BROS.) '71 74 2 GOING IN CIRCLES 

LUTHER VANDROSS (LV/EPIC) 

34 36 A 
' 

I'LL TAKE HER 
ILL AL SCRATCH (MERCURY) 12 , — I 

triell14-CELMZDATLANTIC) 

35 32 19 FUNKDAFIED 
DA BRAT (SO SO DEF/CHAOS/COLUMBIA) 73 ' — 5 

e 
MISSilEr!NFErSTEP SUN) 

;le 42 18 SLOW WINE 
TONY! TONI! TONE! (WING/MERCURY) 74 67 10 TONIGHT 

SWEET SABLE (STREET LIFE/SCOTTI BROS.) 

37 22 11 TURN DOWN THE LIGHTS 
SHANICE (MOTOWN) 

75 70 2 MAKE IT RIGHT 
LISA STANSFIELD (GIANT) 

( ) Tracks moving up the chart with airplay gains. (0 1994 Billboard/BPI Communications. 

HOT ROB RECURRENT AIRPLAY 
1 — 1 I'M NOT OVER YOU 

CE CE PENISTON (A&M/PERSPECTIVE) 

2 1 2 WILLING TO FORGIVE 
ARETHA FRANKLIN (ARISTA) 

3 _ i I MISS YOU 
AARON HALL (SILAS/MCA) 

4 2 4 ANYTHING 
SWV (RCA) 

5 _ i WEEKEND LOVE 
QUEEN LATIFAH (MOTOWN) 

6 _ 1 90'S GIRL 
BLACKGIRL (KAPER/RCA) 

7 3 5 YOU MEAN THE WORLD TO ME 
TONI BRAXTON (LAFACE/ARISTA) 

8 4 8 I'M READY 
TEVIN CAMPBELL (OWEST/WARNER BROS.) 

9 5 5 SOMEONE TO LOVE 
MINT CONDITION (PERSPECTIVE) 

10 9 ci 
' 

I BELIEVE 
SOUNDS OF BLACKNESS (PERSPECTIVE 

11 6 3 FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

12 7 10 BELIEVE IN LOVE 
TEDDY PENDERGRASS (ELEKTRA) 

13 19 50 THAT'S THE WAY LOVE GOES 
JANET JACKSON (VIRGIN) 

14 14 33 HEY MR. DJ. 
ZHANE (FLAVOR UNIT/EPIC) 

15 8 24 CAN WE TALK 
TEVIN CAMPBELL (OWEST/WARNER BROS.) 

16 10 6 REGULATE 
WARREN G 8. NATE DOGO (DEATH ROW) 

17 12 31 RIGHT HERE (HUMAN NATURE) 
SVVV (RCA) 

18 13 5 BACK IN THE DAY 
AHMAD (GIANT) 

19 15 12 TREAT U RITE 
ANGELA WINBUSH (ELECTRA) 

20 16 10 THE MOST BEAUTIFUL GIRL... 
-4 (NPG/BELLMARK) 

21 17 30 JUST KICKIN' IT 
XSCAPE (SO SO DEI/COLUMBIA) 

22 11 11 BUMP N' GRIND 
R KELLY (JIVE) 

23 18 8 GOT ME WAITING 
HEAVY D & THE BOYZ (UPTOWN/MCA) 

24 23 20 GROOVE THANG 
ZHANE (ILLTOWN/MOTOWN) 

26 _ ci 
' 

MY LOVE 
MARY 1 BLIGE (UPTOWN/MCA) 

Recu rent are tiles which have appeared 011 the Hot R&B 
Singles chart for 20 weeks and have dropped below the top 50. 

R&B SINGLES A-Z 
TITLE (Publisher - Licensing Org ) Sheet Music Dist. 

17 5-4-3-2 (YO! TIME IS UP) (Second Generation 
Rooney Tunes. BMI/MCA. BMI/Creole Cher Chee, 
ASCAP/Sista Girl, ASCAP/Nikkian, ASCAP) 

47 9TH WONDER (BLACKITOLISM) (Wide Grooves. 
BMI/Gitro, BMI/EMI Blackwood. BM)) 

38 ACTION (EMI Blackwood. BM)) HL 
51 AFRO PUFFS (Sage. ASCAP) 
68 ALL THIS LOVE (Jobete. ASCAP) 
45 ALWAYS IN MY HEART (Sony, BMI/Ecaf. BMI/Boobie-

Loo. BMI/Warner- Tamerlane. BMI) HL/WBM 
42 ANY TIME. ANY PLACE/AND ON AND ON (Black Ice. 

BMI/Fly(e Tyme. ASCAP) WBM 
3 AT YOUR BEST (YOU ARE LOVE) (Bovina. ASCAP/EMI 

April. ASCAP) 
44 BACK & FORTH (Zomba. BM)/R Kelly. BM)) WBM 
26 BEFORE I LET YOU GO (Dowd. ASCAP/Zomba. 

ASCAP/MCA, ASCAP/Tadei. ASCAP/Davey Pooh. 
ASCAP/Chauncey Black, ASCAP) WBM 

80 BIGGEST PART OF ME (Windswept Pacific. 
ASCAP/Longitude. BM)) WBM 

87 BLACK SUPERMAN (Dollarz-N-Sense. BM)/Phront 
Street. BMI/Pimp Clinic. BMI/D.1. K-ass. BMI) 

5 BODY & SOUL (EM) Virgin. BMI/Shipwreck. BMI/EMI 
Virgin. ASCAP/Future Furniture. ASCAP) 

54 BOOTI CALL (Donril. ASCAP/Zomba, ASCAP/Erick 
Sermon. ASCAP/MCA. ASCAP/Tadej. ASCAP/Color It 
Funky, ASCAP/Sa)a, BMI/Troutman. BM)) HL/WBM 

50 BOP GUN (ONE NATION) (Gangsta Boogie. 
ASCAP/WB. ASCAP/Deep Technology. ASCAP/Full Keel, 
ASCAP) WBM 

96 BOW WOW (Booty Ooty. BMI) 
89 BRAND NEW (Mass Confusion. ASCAP/EM( 

ASCAP/DeSwing Mob. ASCAP) 
66 BREATHLESS (Songcase. BM)) 
81 BUCK EM DOWN (Stolen Souls. ASCAP/Target 

Practice. ASCAP/Misam. ASCAP) 
13 CAN U GET WIT IT (DeSwing. ASCAP/EMI April, ASCAP) 
55 CHOCOLATE (lobete. ASCAP) 
76 DON'T FRONT (Potential. BMI/Missjones, BM1/171ah's. 

BMI/Wikid 8 EviL BMI/Tumblin' Dice, ASCAP) 
23 DO YOU WANNA GET FUNKY (Co)e-Chvilles. 

ASCAP/Duranman. ASCAP/EMI Virgin. ASCAP) HL 
10 ENDLESS LOVE (Pgp. ASCAP/Brockman. 

ASCAP/(ntersong. ASCAP) 
37 EVERYTHING IS GONNA BE ALRIGHT (Flyte Tyme, 

ASCAP/New Hidden Valley. ASCAP/Casa David, 
ASCAP) WBM 

92 EXPERIMENT (Sly As A Fon, BMI) 
36 FA ALL TALL (So So Del, ASCAP/EMI April, ASCAP/Air 

Control. ASCAP) 
7 FLAVA IN YA EAR (For Ya Ear, ASCAP/Janice Combs. 

ASCAP/EMI Apn). ASCAP/Bee Mo Easy. ASCAP) HL 
99 FREE (Black Eye. ASCAP/Kee-Drick. BMI/Warner 

Bros.. BM)) WBM 
40 FUNKDAFIED (So So Del, ASCAP/EM) April. ASCAP/Air 

Control, ASCAP) 
74 FUNKY Y-2-C (No Hassle. ASCAP) 
22 GET UP ON IT (Keith Sweat. ASCAP/E/A. ASCAP/WB. 

ASCAP/Scottsville. BMI/EMI B(ackwood, BM)) 
100 GIVE IT UP (Suburban Funk. BMI/Bring The Noue. 

BMI/Def American. BMI/Irving. BM)) WBM 
8 HERE COMES THE HOTSTEPPER (Salaam Remi, 

ASCAP/Pine. PRS/Longitude, BM)) WBM 
67 HIP HOP RIDE (Marley Marl. ASCAP/EMI Apr11, 

ASCAP/Top Jam. BM)/Supreme C. ASCAP) 
70 HIT BY LOVE (EM) Virgin. ASCAP/Steven And Brendon. 

ASCAP/Casadida, ASCAP) 
34 HONEY (Sony, BM)/Ecaf. BM)( 
18 HOW MANY WAYS (Three Boyz From Newark. 

ASCAP/Polygram, ASCAP/Lady Ashlee. BMI/lay Bird A)ey, 
BMI/B)ack Hand, ASCAP/Zomba. BMVRaphic. BM)) WBM 

21 HUNGAH (Warner-Tamerlane, ASCAP/Kings Kid, 
BMI/Flyte Tyme. ASCAP) WBM 

11 I'D GIVE ANYTHING (Full Keel. ASCAP/Farrenuff, 
ASCAP/Farren Curtis, BMI/Longrtude. BMI/August 
Wind. BMI/Alber( Paw. BMI/Curbsongs. ASCAP/Mike 
Curb, BMI) WBM 

32 I DON'T WANT TO KNOW (Sony. BM)/Ecaf. BM)) 
57 IF ANYTHING EVER HAPPENED TO YOU (PSO Ltd.. 

ASCAP/Music By Candelight, ASCAP/Music Corp Of 
America, BMI/MCA. BMI/Nelana, BM)) WBM 

77 I GOT A LOVE (Smooth F(om'. ASCAP/Pete Rock, 
AS 

88 I'LL BE AROUND (Warner-Tamerlane. BM)) WBM 
I I'LL MAKE LOVE TO YOU (Sorry Songs. BMVEcaf, BMI) HL 

27 I'LL TAKE HER (Gabz. ASCAP/Brian-Pau), 
ASCAP/)I C. ASCAP/Deep Soul. ASCAP/III. ASCAP) 

58 I'M ON MY KNEES (Zomba. ASCAP) WBM 
86 I REMEMBER (T-Boy. ASCAP/Boo Daddy. 

ASCAP/Irving, BM)/AI Green, BMI/Warner-Tamerlane, 
BMI/Mirac, BMI/EMI Blackwood. BMI) 

90 ( SAW IT CUMMIN' (PMO. ASCAP/Bridgeport. BM)) 
98 I USED TO LOVE H.E.R. (Senseless, BMI/Mild Sauce. 

BM)) 
60 I'VE HAD ENOUGH (YeIRAHC. BMI/Almo Irving. BM)) 

WBM 
2 I MANNA BE DOWN (Human Rhythm. BMI/Young 

Legend. ASCAP) 
93 101 (Young Bob. ASCAP/Tunes On The Verge Of 

Insanity. ASCAP/Gimme Some Hot Sauce. 
ASCAP/Famous. ASCAP/Mo Better Groove. ASCAP) 

14 JUICY/UNBELIEVABLE (Tee Tee. ASCAP/lanice 
Combs. ASCAP) 

20 LETITGO (Controversy. ASCAPAYB, ASCAP) WBM 
95 LET ME LOVE YOU (Barn Jams, BM)/Interscope Pearl, 

BM)/Warner-Tamerlane. BM)) WBM 
48 LET'S TALK ABOUT IT (Divided. BM)/Zomba. 

BMI/Ramal. BMI/Warner-Tamerlane, BM)) WBM 
72 MAKE IT RIGHT (Rhett Rhyme. ASCAP/Quiet Of Mind, 

ASCAP/BMG, BMI/Girl Next Door. BM)) 
83 NAPPY HEADS (Tete San Ko. ASCAP/Obverse Creation, 

ASCAP/Sony. ASCAP/EMI Blackwood, BM)) HL 
6 NEVER LIE (Hook. ASCAP/Zomba. ASCAP/Teaspoon, 

ASCAP) WBM 
75 NO GUNS. NO MURDER (Dope On P)astic, 

ASCAP/BAMB, BMI) 
59 NONE OF YOUR BUSINESS (Sons Of K-oss. 

ASCAP/Out Of The Basement, ASCAP/Unart. BMI/Next 
P(ateau, ASCAP) WBM 

30 NUTTIN' BUT LOVE (Hid Capri, ASCAP/EM) April. 
ASCAP/Eazy-Duzit, ASCAP) HL 

94 OLD BECOMES NEW (Kharatroy. ASCAP/Chrysa(is. 
ASCAP) WBM 

73 PARTY (Pottsburg, BMI/Harrick. BMI/Longitude, BMI) 
WBM 

71 PASS THE LOVIN' (Night Rainbow, ASCAP/Brown Girl. 
ASCAP/Kwakwani, ASCAP/Ness. Nifty & Capone. 
ASCAP/WB, ASCAP/Dann Whittington. ASCAP) WBM 

65 PLAYA/ CLUB (Rag Top, BM)) 

Billboard FOR WEEK ENDING OCTOBER 15, 1994 

Hot R&D Singles Sales. 
Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number 
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart. 

SoundScan 

11111 11 

O 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

2 12 

* * NO. 1 * * 
NEVER LIE 
IMMATURE (MCA) I wk at No. I 

2 6 5 I WANNA BE DOWN BRANDY (ATLANTIC) 

3 9 I'LL MAKE LOVE TO YOU 
BOYZ II MEN (MOTOWN) 

4 

5 

6 

8 

3 

5 

4 

7 

9 

6 

10 

20 

12 

8 

AT YOUR BEST (YOU ARE LOVE) 
AALIYAFI (BLACKGROUND/JIVE) 

FLAVA IN YA EAR 
CRAIG MACK (BAD BOY/ARISTA) 

TOOTSEE ROLL 
69 BOYZ (RIP-IT) 

STROKE YOU UP 
CHANGING FACES (SPOILED ROTTEN) 

THUGGISH RUGGISH BONE 
BONE THUGS N HARMONY (RUTHLESS) 

9 8 JUICY/UNBELIEVABLE 
THE NOTORIOUS B.I.G. (BAD BOY/ARISTA) 

10 

11 

12 

13 

14 

13 

20 

14 

10 

15 

4 

2 

5 

5 

Il 

PRACTICE WHAT YOU PREACH 
BARRY WHITE (A&M/PERSPECT(VE) 

U WILL KNOW 
B.M.U. (BLACK MEN UNITED) (MERCURY) 

HERE COMES THE HOTSTEPPER 
INI KAMOZE (COLUMBIA) 

ENDLESS LOVE 
L. VANDROSS di M. CAREY (COLUMBIA) 

CAN U GET WIT IT 
USHER (LAFACE/ARISTA) 

15 12 BODY & SOUL 
ANITA BAKER (ELECTRA) 

16 11 10 I'D GIVE ANYTHING 
GERALD LEVERT (EASTWEST) 

11 

18 

19 

20 

16 

23 

21 

17 

21 

12 

5 

8 

15 

1 

DO YOU WANNA GET FUNKY 
c+c MUSIC FACTORY (COLUMBIA) 

I'LL TAKE HER 
ILL AL SCRATCH (MERCURY) 

YOUR LOVE IS A.... 
WHITEHEAD BROS. (MOTOWN) 

TAKE IT EASY 
MAD LION (WEEDED/NERVOUS) 

GET UP ON IT 
KEITH SWEAT (ELECTRA) 

22 

23 

24 

25 

26 

19 

32 

24 

18 

25 

12 BOP GUN (ONE NATION) 
ICE CUBE (PR(ORITY) 

3 

8 

12 

8 

9TH WONDER 
DIGABLE PLANETS (PENDULUM/EMI) 

LETITGO 
PRINCE (WARNER BROS.) 

THIS D.J. 
WARREN G (VIOLATOR/RAUISLAND) 

WHERE IS MY LOVE? 
EL DEBARGE FEAT. BABYFACE (REPRISE) 

27 

28 

29 

30 

31 

32 

33 

34 

33 5 PLAYAZ CLUB 
RAPPIN' 4.TAY (CHRYSALIS/EMI) 

22 

54 

27 

31 

10 

3 

9 

16 

AFRO PUFFS 
THE LADY OF RAGE (DEATH ROW) 

5-4-3-2 (YO! TIME IS UP) 
JADE (GIANT) 

NONE OF YOUR BUSINESS 
SALT•N-PEPA (NEXT PLATEAU-LONDON) 

NUTTIN' BUT LOVE 
HEAVY D 8. THE BOYZ (UPTOWN/MCA) 

26 

36 

30 

17 

12 

17 

WHEN CAN I SEE YOU 
BABYFACE (EPIC) 

ACTION 
TERROR FABULOUS (EASTWEST) 

BOOTI CALL. 
BLACKSTREET (INTERSCOPE) 

35 28 6 I DON'T WANT TO KNOW GLADYS KNIGHT (MCA) 

36 31 4 HOW MANY WAYS TONI BRAXTON (LAFACE/ARISTA) 

37 39 11 ROMANTIC CALL 
PATRA FEATURING YO-YO (EPIC) 

o 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

38 42 3 HONEY 
ARETHA FRANKLIN (ARISTA) 

39 72 3 HUNGAH 
KARYN WHITE (WARNER BROS.) 

40 41 THROUGH THE RAIN 
TANYA BLOUNT (ISLAND) 

41 29 20 FUNKDAFIED 
DA BRAT (SO SO DEF/CHAOSI 

42 44 4 BUCK EM DOWN 
BLACK MOON (WRECKMERVOUS) 

43 35 23 100% PURE LOVE 
CRYSTAL WATERS (MERCURY) 

44 34 21 THE RIGHT RINDA LOVER 
PATTI LABELLE (MCA) 

45 58 2 BEFORE I LET YOU GO 
BLACKSTREET (INTERSCOPE) 

46 FA ALL Y'ALL 
DA BRAT (SO SO DEF/CHAOS/COLUMBIA) 

47 45 7 I SAW IT CUMMIN' PMD (PMD/RCA) 

48 40 18 FUNKY Y-2-C 
THE PUPPIES (CHAOS/COLUMBIA) 

49 53 6 HIP HOP RIDE 
LIA YOUNGSTAS (EASTWEST) 

50 38 22 FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

51 WHERE DID WE GO WRONG 
BLACKGIRL (KAPER,RCA) 

52 47 4 I GOT A LOVE PETE ROCK 8. C.L. SMOOTH (ELEKTRA) 

53 55 BLACK SUPERMAN 
ABOVE THE LAW (RUTHLESS/RELATIVITY) 

54 so 26 WILLING TO FORGIVE 
ARETHA FRANKLIN (ARISTA) 

55 51 4 PARTY 
DIS-N-DAT (EPIC STREET/EPIC) 

56 43 12 SPEND THE NIGHT 
N PHASE (MAVERICK/SIRE/REPRISE) 

57 49 23 BACK IN THE DAY 
AHMAD (GIANT) 

58 46 10 RECOGNIZED THRESHOLDS OF... 
BOOGIEMONSTERS (PENDULUM/EMI) 

59 2 WHEN YOU NEED ME AARON HALL (S)LAS/MCA) 

60 52 23 I SWEAR 
ALL-4 ONE (BLITZVATLANTIC) 

61 71 5 CHOCOLATE 
VN-VEE (PMP/RALASLAND) 

62 56 19 NAPPY HEADS 
FUGEES (TRANZLATOR CREW) (RUFFHOUSE) 

63 48 8 SUMMER BUNNIES 
R KELLY (JIVE) 

sa 63 15 SOUTHERNPLAYAIJSTICADILLACMUZIK 
OUTCAST (LAFACEJARISTA) 

65 59 3 BRAND NEW 
VISTA (ELECTRA) 

66 5 DISTORTION TO STATIC THE ROOTS (DGCOEFEEN) 

67 61 21 YOUR BODY'S CALLIN' 
R KELLY (JIVE) 

68 57 25 I'M NOT OVER YOU 
CE CE PENISTON (A&M/PERSPECTIVE) 

69 LETS TALK ABOUT IT 
MEN AI LARGE (EASTWEST) 

70 64 9 NO GUNS, NO MURDER 
RAYvON (VP) 

71 LUCAS WITH THE LID OFF 
LUCAS (BIG BEATATLANTIC) 

72 68 14 WEEKEND LOVE/BLACK HAND SIDE 
QUEEN LATITAH (MOTOWN) 

73 67 2 I USED TO LOVE H.E.R. COMMON SENSE (RELATIVITY) 

74 2 I GOTCHA' BACK GENIUS (LOUD,RCA) 

75 EVERYTHING IS GONNA BE ALRIGHT 
SOUNDS OF BLACKNESS (PERSPECTIVE) 

7) Sing es with increasing sales. C 1994 Billboard/BPI Communications and SoundScan, Inc. 

12 PRACTICE WHAT YOU PREACH (Seven. BMI/Super. 
BMI/Divided. BMI/Zomba. BM(/Warner- Tamerlane 
BMI/Ramal. BM)) WBM 

78 RECOGNIZED THRESHOLDS OF NEGATIVE STRESS 
(lugganaut Plastic. ASCAP/Rogli. ASCAP/EMI. 
ASCAP/Dysfunktional Family. ASCAP) 

28 THE RIGHT KINDA LOVER (F(yte Tyme. ASCAP/New 
Perspective, ASCAP) WBM 

41 ROMANTIC CALL (Howie Tee. BMVIrving, BMIRomba, 
ASCAP/Aunt HuIda. ASCAP/S(reet Knowledge. ASCAP) WBM 

39 SENDING MY LOVE (9th Town. ASCAP/Naughty, 
ASCAP/WB, ASCAP) WBM 

52 SLOW WINE (Tony Toni Tone. ASCAP/Pri, ASCAP/Rap 
And More. BMI/Polygram In)'). ASCAP) 

91 SOUTHERNPLAYALISTICADILLACMUZIK (Gnat 
Booty. ASCAP/Chrysalis, ASCAP/Stiff Shirt, 
BMI/Organized Norte. BMI) WBM 

53 SPEND THE NIGHT (Zomba, BMI/R Kelly. BM)) WBM 
4 STROKE YOU UP (Zomba. BMI) WBM 

63 SUMMER BUNNIES (Zomba, BMI/R.Kelly. BMVTaking 
Care Of Business, BMI) WBM 

35 TAKE IT EASY (Misam. ASCAP) 
97 TAKE IT SLOW (Pac Jam. BMI/Wreckshop. BMI) 
61 TASTE YOUR LOVE (Zomba. ASCAP/Horace Brown, 

ASCAP/My Two Sons, ASCAP/Vanessa, ASCAP/Clyde 
Otis, ASCAP/WB. ASCAP/Stone Jam, ASCAP) WBM 

31 THIS DJ. (Warren G, ASCAP) 
29 THROUGH THE RAIN (Klock Top 10, 

ASCAP/Neroses. ASCAP) 
19 THUGGISH RUGGISH BONE (Ruthless Attack. 

ASCAP/Dollarz-N-Sense. BMI/Keenu, BM)) 
69 TONIGHT (Nikke Duz It, ASCAP/MCA. ASCAP) 
16 TOOTSEE ROLL (Downlow Quad, BMI) 
43 TURN DOWN THE LIGHTS (Bobizzz. BMI/Meltree. 

BMI/Sony. BMI) 
82 TURN IT UP (Flyte Tyme. ASCAP/EMI April, 

ASCAP/Ten-Eight Tunes 8, Help The Bear. BM)) 
9 U WILL KNOW (FROM JASON'S LYRIC) (Polygram. 

ASCAP/Po)ygram ASCAP/Ah-choo, ASCAP/I2 AM, 
ASCAP/Melodies Nside, ASCAP) 

33 VIBE (9th Town. ASCAP/Naughty. ASCAP/Rodsongs. 
ASCAP/Almo, ASCAP) WBM 

62 WHAT ABOUT US (EM) April. ASCAP/DeSwing Mob, 
ASCAP/Saia. BMI/Troutman, BM(/Devell-Up-Mo, BMI) 
WBM 

49 WHEN A MAN CRIES (Jareese. BM)) 
24 WHEN CAN I SEE YOU (Sony. BM)/Ecaf, BM)) 
56 WHEN YOU NEED ME (MCA, ASCAP/Geffen, 

ASCAP/Ronnie Onyx. ASCAP) 
64 WHERE DID WE GO WRONG (A11/, BMI/Penny Funk, 

BMI) 
25 WHERE IS MY LOVE? ([cal, BMI/Sony. 

BMI/Rambush, ASCAP/MCA, ASCAP) 
85 WHY NOT TAKE ALL OF ME (Alvie's House. BMI) 
79 WITH OPEN ARMS (Feel The Beat, BMI/Stone 

Diamond. BM)) 
84 YOU DON'T KNOW NOTHIN' (2/29. BM)) 
46 YOUR BODY'S CALLIN' (Zomba, BMI/R.Kelly, BMI) 

WBM 
15 YOUR LOVE IS A... (K&J, BMI/Sony, ASCAP) HL 
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st , 

Z 
0 1-

o 
TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 i 10 

* * * NO. 1 * * * 
I'LL MAKE LOVE TO VOUA 9 weeks at No. 1 • BOYZ II MEN 
BABYFACE (BABYFACE) (C) (D) MOTOWN 2257 

C2j 5 9 
7 I WANNA BE DOWN • BRANDY 

K.CROUCH (K.CROUCH.K.JONES) (C) (T) (X) ATLANTIC 87225 

3 2 2 
7 AT YOUR BEST (YOU ARE LOVE) • AALIYAH 

R.KELLY (E.ISLEY,M.ISLEY,O.ISLEY,R (SLEY,R.ISLEY,C.JASPER) (C) (T) (X) BLACKGROUND 42239/JIVE 

4 3 
3 13 STROKE YOU UP • • CHANGING FACES 

R.KELLY (R KELLY) (C) (T) (X) SPOILED ROTTEN/BIG BEAT 98279/ATLANTIC 

5 4 4 8 BODY & SOUL • ANITA BAKER 
A.BAKER (E.SH(PLEY.R.NOWELS) (C) ELEKTRA 64520 

0 6 
5 14 NEVER LIE • 

C.STOKES,C.CUENI (C.STOKES.C.CUEN() • IMMATURE (C) MCA 54850 

CI 9 8 11 
FLAVA IN YA EAR • 
EASY MO BEE (C .MACK (C) (D) (M) (T) BAD .EASY MO BEE) • CRAIG MACK BOY 7-9001/ARISTA 

0 12 27 
5 HERE COMES THE HOTSTEPPER 

S.REMI 0 (C) (M) IT .KAMOZE,S.GIBBS.KENNER.DOMINO,A.KONLEY,K.NIX) • INI KAMOZE ) COLUMBIA 77614 

0 13 45 3 
U WILL KNOW (FROM 'JASON'S LYRIC') • B.M.U. (BLACK MEN UNITED) 
B.MCKNIGHT,DANGELO (D'ANGELO.L.ARCHER) (C) (D) (V) MERCURY 856 200 

10 8 7 
6 ENDLESS LOVE LUTHER VANDROSS & MARIAH CAREY 

W.AFANASIEFF (L.RICHIE) (C) (D) (M) (V) (() COLUMBIA 77629 

11 7 6 11 I'D GIVE ANYTHING • GERALD LEVERT 
D.FOSTER (C.FARREN,J.STEELE.V.MILAMED) (C) (D) EASTWEST 98244 

0 20 30 4 
PRACTICE WHAT YOU PREACH 
B.WHITE,G.LEVERT.T.NICHOLAS (B.WHITE,G (C) M .LEYERT.E T.NICHOLAS) • BARRY WHITE M 0778/PERSPECTIVE 

© 19 16 11 
CAN U GET WIT IT • USHER 
D.SWING (SWING) (C) (D) (M) (T) LAFACE 2-4075/ARISTA 

0 17 14 9 
JUICY/UNBELIEVABLE • THE NOTORIOUS B.I.G. 
SEAN COMBS,POKE (THE NOTORIOUS BIG.) (C) (D) (M) (T) BAD BOY 7-9004/ARISTA 

0 15 15 11 
YOUR LOVE IS A... • WHITEHEAD BROS. 
K.WHITEHEAD (K.WHITEHEAD.E.JOHNSON.DR.DRE.SNOOP) (C) MOTOWN 2253 

16 11 11 19 TOOTSEE ROLL • • 69 BOYZ 
95 SOUTH (DA' SWAT. TEAM) (C) (M) (T) (X) RIP-IT 6911 

0 23 20 5 
5-4-3-2 (YO! TIME IS UP) 
M.C.ROONEY,M•MORALES LIADE,M.C.RCONEY,M (C) (D) GIA .MORALES) • JADE NT 18066 

18 16 17 5 
HOW MANY WAYS • TONI BRAXTON 
V.HERBERT (V.HERBERT.T.BRAXTON.N.GORING,K.MILLER.P.FIELD) (C) LAFACE 2-4081/ARISTA 

0 24 29 8 
THUGGISH RUGGISH BONE • BONE THUGS N HARMONY 
DJ UNEEK (DJ UNEEK,BONE)  CC) (T) RUTHLESS 5527/RELATIVITY 

20 10 10 9 
LETITGO • PRINCE 
PRINCE (PRINCE) (C) (D) (V) WARNER BROS. 18074 

0 21 18 7 
HUNGAH • KARYN WHITE 
J.JAM.T.LEWIS (K.WHITE.J.HARRIS,T.L1w , (CI (0) (V) WARNER BROS. 18121 

(2) 42 — 2 

* * *GREATEST GAINER/SALES*** 
GET UP ON IT • KEITH SWEAT 
K.SWEAT.F.SCOTT (K.SWEAT.F.SCOT I; (C) (M) (T) ELEKTRA 64506 

' 

23 14 12 13 
DO YOU WANNA GET FUNKY • C+C MUSIC FACTORY 
R.CLIVILLES.D.COLE (R.CLIVILLES,D.COLE.D.RAMOS) (C) (M) IT) (X) COLUMBIA 77582 

24 18 13 19 
WHEN CAN I SEE YOU • • BABYFACE 
BABYFACE.L.A.REID.D.SIMMONS (BABYFACE) (C) (D) (M) IT) (V) (X) EPIC 77550 

25 22 19 9 
WHERE IS MY LOVE? • EL DEBARGE FEATURING BABYFACE 
BABYFACE (EL DEBARGE,BABYFACE) (CI (D) (V) REPRISE 18140 

e 32 52 3 
BEFORE I LET YOU GO 
T.RILEY (T.RILEY,L.SYLVERS.M.RILEY,C.HANNIBAL.D.HOLLISTER) • BLACKSTREET (C) INTERSCOPE 98211 

0 29 32 6 
I'LL TAKE HER • ILL AL SKRATCH FEATURING BRIAN MCKNIGHT 
LG,LORIDER IAL,ILLIG,TONY P.) (C) (T) (X) MERCURY 856 124 

28 25 22 22 
THE RIGHT KINDA LOVER • PATTI LABELLE 
J.JAM.T.LEWIS (J(ARRIS,T.LEWIS,A.BENNETT-NESBY.J.WRIGHT) (C) (T) (V) MCA 54673 

29 27 36 12 
THROUGH THE RAIN • TANYA BLOUNT 
K.JACKSON,E.WHITE.P.LAURENCE KJACKSON.E.WH(TE.8 WILLIAMS) (C) ISLAND 853 314 

30 30 28 17 
NUTTIN' BUT LOVE • HEAVY D & THE BOYZ 
HEAVY D.,KID CAPRI (KID CAPRIHEAVY D.) (C) (M) (T) UPTOWN 54865/MCA 

31 28 23 13 
THIS D.J. • • WARREN G 
WARREN G (W .GRIFFIN) (C) (M) (T) (X) VIOLATOR/RAL 853 236/ISLAND 

0 41 50 8 I DON'T WANT TO KNOW • GLADYS KNIGHT 
BABYFACE (BABYFACE) (CI MCA 54919 

33 36 37 6 VIBE • ZHANE 
NAUGHTY BY NATURE (R.NEUFVILLE,NAUGHTY BY NATURE,R.TEMPERTON) (C) (D) (T) (X) ILLTOWN 2261/MOTOWN 

0 50 53 6 HONEY • ARETHA FRANKLIN 
L.A.REID,BABYFACE,D.SIMMONS (BABYFACE) (C) ARISTA 1-2743 

35 39 49 5 TAKE IT EASY • MAD LION 
KRS-ONE (MAD LION) (M) (T) WEEDED 20094./NERVOUS 

0 64 _ 2 FA ALL Y'ALL • DA BRAT 
J.DUPR( (J.DUPR(,DA BRAT) (C) (M) (T) SO SO DEF/CHAOS 77593/COLUMBIA 

37 31 33 13 
EVERYTHING IS GONNA BE ALRIGHT • SOUNDS OF BLACKNESS 
J.JAM.T.LEWIS (J.HARRIS.T.LEWIS,B.BACHARACH.H.DAVID) (C) PERSPECTIVE 7462 

36 37 41 19 
- 

ACTION • TERROR FABULOUS FEATURING NADINE SUTHERLAND 
D.KELLY ID KELLY) (C) (D) (11) (T) EASTWEST 98260 

39 33 35 24 SENDING MY LOVE • ZHANE 
NAUGHTY BY NATURE (R NUEFV)LLE,NAUGHTY BY NATURE) (C) (D) (T) ILLTOWN 2242/MOTOWN 

40 34 24 21 
FUNKDAFIED• • DA BRAT 
J DUPRI.M.SEAL (J.DUPR),DA BRAT) (C) IT) SO SO DEF/CHAOS 77523/COLUMBIA 

e 44 46 11 
ROMANTIC CALL • PATRA FEATURING YO-Y0 
HOWIE TEE (H.TEE.O.SMITH.Y.WHITAKER) (C) (M) (T) EPIC 77624 

42 38 25 21 
ANY TIME, ANY PLACE/AND ON AND ON • • JANET JACKSON 
J.JAM.T.LEwiS,J.JACKSON (J.JACKSON,J.HARRIS,TIEWIS) (C) (T) (V) (XI VIRGIN 38435 

43 26 21 11 
TURN DOWN THE LIGHTS • SHANICE 
BO,MCARTHUR (B.WATSON,MCARTHUR) (C) MOTOWN 2255 

44 35 31 25 
BACK & FORTH • • AALIYAH 
R.KELLY (R.KELLY) (C) (T) (X) BLACKGROUND 42174/JIVE 

45 40 26 17 
ALWAYS IN MY HEART • TEVIN CAMPBELL 
BABYFACE,D.SIMMONS (BABYFACESIMMONS) ICI (D) (V) OWEST 18260/WARNER BROS. 

46 47 47 23 YOUR BODY'S CALLIN' • • R. KELLY R.KELLY (R.KELLY) (C) (T) (X) JIVE 42220 

(4D 54 64 3 9TH WONDER (BLACKITOLISM) • DIGABLE PLANETS 
DIGABLE PLANETS (DIGABLE PLANETS) (C) (T) (X) PENDULUM 58159/EMI 

0 62 68 3 LET'S TALK ABOUT IT 
G.LEVERT,E.NICHOLAS (G.LEVERT.E.NICHOLAS) • MEN AT LARGE (C) (D) EASTWEST 98221 

0 57 _ 2 WHEN A MAN CRIES • TONY TERRY 
J.BARNES,K.BARNES (J.BARNES.K.BARNES) (C) (T) VIRGIN 38450 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL d NUMBER/DISTRIBUTING LABEL 

50 45 40 13 BOP GUN (ONE NATION) • ICE CUBE FEATURING GEORGE CLINTON 
0.D.111,ICE CUBE (ICE CUBE.O.D.111.G.CLINTON,JR..G.SH(DER.W.MORRISON) (M) (T) (X) PRIORITY 53161. 

51 49 39 11 AFRO PUFFS • THE LADY OF RAGE 
DR.DRE.DAT NIGGA DAZ (THE LADY OF RAGEDAT NIGGA DAZ) (C)(t)(x) DEATH ROW 98233/INTERSCOPE 

52 51 42 12 SLOW WINE • TONY! TONI! TONE! 
TONY!TONMONE! (D.W(GGINS,THE WHOLE NINE,B.ROSS) (C) WING 853 476/MERCURY 

53 48 38 16 
SPEND THE NIGHT • N-PHASE 
R.KELLY (R.KELLY) (Cl MAVERICK/SIRE 18194/REPRISE 

54 52 51 19 
BOOTI CALL • BLACKSTREET 
T.R)LEY,m F - E SERMON (RILEY.SERMON,SyLvERS.RILEY,DICKEY,TRO(JTK, ' • INTERSCOPE 98255 

e 69 70 4 

* * *GREATEST GAINER/AIRPLAY * ** 
CHOCOLATE • Y?N-VEE 
D.RASHEED (N.WALKER.M.GAMMAGE.R.JAMES) • (M) (T) PMP/RAL 853 502/ISLAND 

® 58 60 6 WHEN YOU NEED ME AARON HALL 
V.BENFORD (A.HALL.V.BENFORD.R.SPEARMAN) ICI SILAS 54902/MCA 

e 55 55 7 IF ANYTHING EVER HAPPENED TO YOU • BEBE & CECE WINANS 
A.MARDIN (J.FRIEDMAN,A.R(CH) (C) CAPITOL 58241 

58 53 58 7 I'M ON MY KNEES • JONATHAN BUTLER 
G.E.BROWN,J.BUTLER (J.BUTLER) (C) MERCURY 858 968 

e 61 59 10 
• 

NONE OF YOUR BUSINESS • SALT-N-PEPA 
SAZOR (H.AZOR.S.AZOR.M.OLIVER) (C) (D) (M) (7)00 NEXT PLATEAU/LONDON 857 578/ISLAND 

60 59 56 7 I'VE HAD ENOUGH • CINDY MIZELLE 
G.CHARLEY.J.WINSTON IG.CHARLEY) (C) (D) EASTWEST 98257 

e 63 84 3 TASTE YOUR LOVE • HORACE BROWN 
D.HALL (H.BROWN.BUTTNAKED TIM DAWG,D.HALL) (C) (M) (T) UPTOWN 54672/SACA 

e 83 65 17 WHAT ABOUT US JODECI 
D.SWING (SWING,D.MOORE.L.TROUTMAN,R.TROUTMAN,S.MURDOCK) (C) UPTOWN 54861/MCA 

63 56 48 10 SUMMER BUNNIES • R. KELLY 
R.KELLY (R.KELLY,R.CALHOuN . (C) (T) (X) JIVE 42238 

e 86 — 2 WHERE DID WE GO WRONG • BLACKGIRL 
D.SIMMONS (DALLEN) (C) (X) KAPER 62964/RCA . 73 73 5 PLAYAZ CLUB • RAPPIN' 4-TAY 
FRANK,/ J.C.ESTABAN (A.FORTE) (C) (T) (X) CHRYSALIS 58267/EMI 

0 74 72 4 
BREATHLESS • ALL-4-ONE 
G.ST.CLAIR,T.O'BR(EN (nONES.G.ST.CLAIR) (C) BLITZZ 87202/ATLANTIC 

67 65 62 9 
HIP HOP RIDE • DA YOUNGSTA'S 
M.MARL (0.GOODMAN.T.GOODMAN.T.DAWSON.C.HARTE.M.MARL) (C) (T) IX) EASTWEST 98240 

0 87 _ 2 ALL THIS LOVE • PATTI LABELLE 
T.R(LEY (EL DEBARGE) ICI MCA 54925 

69 66 57 8 TONIGHT • SWEET SABLE 
N.NIKOLE IN.NIKOLE) (C) STREET LIFE 78008/SCOTT) BROS. 

(1) 80 2 HIT BY LOVE • CE CE PENISTON 
SOULSHOCK,KARLIN IS.NIKOLAS,B.SIBLEY,SOULSHOCKAARLIN,CUTFATHER) (C) (D) (T) MM 0768/PERSPECTIVE 

71 68 61 8 PASS THE LOVIN' • BROWNSTONE 
K.KESSIE (N.GILBERT,C.MAXWELL,D.wHITTINGTON) (C) (M) (T) MJJ 77576/EPIC 

e 75 82 4 MAKE IT RIGHT LISA STANSFIELD 
R.LAWRENCE,I.DEVANEY,R.KELLY (R.LAwRENCE.0 BERNARD.S.BENSON) (C) GIANT 18065 

(I) 79 86 5 
PARTY • DIS-N-DAT 
DIAMOND MUSIC GROUP (J.MCGOWAN.N.ORANGE.V.BRYANT,H.w.CASEY.R.F)NCHI (M) (T) EPIC STREET 77400'VEPIC 

14 70 66 17 
' 

FUNKY Y-2-C • THE PUPPIES 
C.MILLS II,C.MILLS (T.HAYES) (C) (MI (T) (X) CHAOS 77461/COLUMBIA 

75 71 75 12 NO GUNS, NO M URDER • RAYVON DA BIG DAADEE (A.TAYLOR,A.M.BREWSTER) (M) (T) (X) VP 5399* 

e 85 79 9 DON'T FRONT • MISSJONES 
TUMBLIN' DICE (T.JONES,R.SM)TH.A.MARSHALL,T .SMITH,LCHONG) (C) (T) STEP SUN 7133 

77 72 69 4 
I GOT A LOVE • PETE ROCK & C.L. SMOOTH 
P.ROCK (C.PENN.P.PHILLIPS) (C) (M) (T) ELEKTRA 64513 

78 77 67 10 
RECOGNIZED THRESHOLDS OF NEGATIVE STRESS • BOOGIEMONSTERS 
D! ID.JACKSON,M.MCCANNA.MEYERS.S.MYERS.S.P0( . /4,) tCI (T) PENDULUM 58184/EMI 

0 81 81 3 
WITH OPEN ARMS • RACHELLE FERRELL 
G.DUKE IR.FERRELL.D.ROBINSON) (C) MANHATTAN 58258/CAPITOL 

80 78 74 18 
BIGGEST PART OF ME • TAKE 6 
TAKE 6 (D.PACK.A.CHEA,C.V.MCKNIGHT) (C) (V) REPRISE 18122 

0 88 98 3 BUCK EM DOWN • BLACK MOON 
DJ EVIL DEE (K.BLAKE,E.DEWGARDE) (M) (7) (X) WRECK 20100e/NERVOUS 

(1) NEW , 1 

* * * HOT SHOT DEBUT*** 
TURN IT UP • RAJA-NEE 
J.JAM,T.LEWIS (J.HARRIS,T.LEWIS,RAJA-NEE,RASLEY.R.!SLEx,MASLEY,O.ISLEY.E.ISLEY) (C) (T) PERSPECTIVE 7472 

83 84 71 19 NAPPY HEADS • FUGEES (TRANZLATOR CREW) 
LIVE IN.JEAN.S.MICHEL.L.HILL.S.SCOTT) (C) (MI (T) RUFFHOUSE 77643/COLUMBIA 

84 82 83 4 YOU DON'T KNOW NOTHIN' • FOR REAL 
m.wARREN (M.WARREN,H.HILL) (CI MM 0776/PERSPECTIVE e NEW' i WHY NOT TAKE ALL OF ME • CASSERINE FEATURING CATO 
CATO (CATO) (C) (T) (X) WARNER BROS. 18101 

(1) NEW 1 I REMEMBER • COOLIO 
G.HERD (A.IVEY.A.GREEN.MITCHELL.K.GAMBLEXHUFF) OM (T) 00 TOMMY BOY 635. 

0 92 _ 2 BLACK SUPERMAN • ABOVE THE LAW 
COLD 187UM (COLD (87 UM,KM.G,K-OSS.J.RUSSELL) (C) (T) RUTHLESS 5516/RELATIVITY 

88 76 76 4 
I'LL BE AROUND • RUSS FREEMAN & THE RIPPINGTONS FEAT. JEFFREY OSBORNE 
R.FREEMAN IT.BELL,P.MURTT) (C) GRP 3052 

(11) 94 88 8 
BRAND NEW • SISTA 
D.SWING,TIMBALAND (M.ELLIOTT,TIMBALAND.SWING) (C) (MI (T) ELEKTRA 64526 

go 95 89 7 I SAW IT CUMMIN' • PMD 
SMITH,SPIVEY (SMITH,SPIVEY.NOLAND,MORRISON,JONES.BONNER,M(DDLEBROOK) (C) (M) (T) (X) PMD 62952/RCA 

91 98 77 15 SOUTHERNPLAYALISTICADILLACMUZIK • OUTKAST 
ORGANIZED NOIZE (A.PATTONA.BENJAM(N,ORGANIZED NOIZE) (C)(D) (M) (T) LAFACE 2-4070/ARISTA 

92 90 — 2 EXPERIMENT • JAMIE FOXX 
J.FOX)( (J.FOXX) (C) FOX 62977 

93 91 78 9 
JOI • LONDON JONES 
C.STEWART.S.HALL (L.JONES.C.STEWART.S.HALL) (C) ID) (T) SILAS 5487I/MCA 

94 93 94 6 
OLD BECOMES NEW GROOVE U 
T.TAYLOR,C.FARRAR (T.TAYLOR) 10 BIG BEAT 98236/ATLANTIC 

95 97 93 20 
LET ME LOVE YOU • LALAH HATHAWAY 
B.A.MORGAN 03.A.MORGAN) (C) (T) VIRGIN 38430 

96 89 90 8 BOW WOW • JOHNNY 'GUITAR' WATSON 
J.WATSON (J WATSON) (C) (D) (T) WILMA 72515/BELLMARK 

e NEW 1 
TAKE IT SLOW TRELLINI FEATURING DINO OF H-TOWN 
B.BURRELL (T.DAVIS,13.BURRELL) (C) (M) (T) LUKE 179 

(D NEW 1 I USED TO LOVE H.E.R. • COMMON SENSE 
NO LD (COMMON SENSE) IC) (T) RELATIVITY 1209 

gg 99 96 3 FREE DEBELAH 
K.SHOCKLEE (N.WATTS,J.WILLIAMS.S.GREEN.H.RED) (C) (T) ATLANTIC 87208 

100 96 85 15 
GIVE IT UP • PUBLIC ENEMY 
G.G-WIZ.C.RYDER (G.G-WIZ.C.RIDENHOUR.STUDDAH MAN,A.ISBELL) (C) (M) (T) (X) DEI JAM/RAL 853 316/ISLAND 

C) Records with the greatest airplay and sales gains this week. •Videoclip availability. • Recording Industry Assn. Of America (RIM) certification tor sales of 500,000 units. • RIM certification for sales of 1 million units, with additional million indicated by a numeral following 

the symbol. Ca alog number is or cassette single *Asterisk indicates catalog number is for cassette maxi-single: regular cassette single unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. 
(V) Vinyl single availability. (X) CD maxi-single availability. © 1994, Billboard/SPI Communications. 
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SUZANNE BAPTISTE'S 

SECTION 

TIGHTEN UP: "I Wanna Be Down" by Brandy (Atlantic) moves strongly 
into the No. 2 position and is a shoo-in for No. 1 next week. With major 
increases in both sales and airplay, it doesn't appear that anyone will be 
able to catch her for a couple of weeks. "I Wanna" ranks No. 1 in airplay 
at 14 stations, including KKBT Los Angeles, WQMG Greensboro, N.C., and 
WGCI Chicago. Brandy's self-titled album debuts impressively at No. 11 
on the Top R&B Albums chart. 

BACK ON TRACK: "Flava In Ya Ear" by Craig Mack (Bad Boy), "Juicy/ 
Unbelievable" by Notorious B.I.G. (Bad Boy), and "Can U Get Wit It" by 
Usher (LaFace) rebound this week. All three records have strong increases 
in both sales and airplay. "5-4-3-2 (YO! Time Is Up)" by Jade (Giant) and 
"Hungah" by Karyn White (Warner Bros.) were pushed back last week 
despite healthy gains. Fueled by major increases in both sales (101%) and 
airplay (12%), "5-4-3-2" rises to No. 17. It ranks top five at nine stations, 
including WOLF Syracuse, N.Y., WAMO Pittsburgh, and WCDX Rich-
mond, Va. "Hungah" had no problem earning its bullet, with a 181% in-
crease in sales. "What About Us" by Joded (Uptown) increases in recur-
rent airplay, giving it a temporary boost 83-62. 

GREATEST GAINERS: "Get Up On It" by Keith Sweat (Elektra) gets 
a real boost in sales, moving it to No. 22 on the Hot R&B Singles chart 
and earning it the Greatest Gainer/Sales award. It's not doing too badly 
at radio, either, increasing 20% in airplay. It ranks No. 1 at the following 
Georgia stations: WFXA Augusta, WFXE Columbus, and WEAS Savan-
nah. "Chocolate" by Y?N-Vee (PMP) snatches the Greatest Gainer/Airplay 
award with an 86% increase in airplay. Leaders on this single are KTOW 
Tulsa, Okla., where it's No. 3, and WOW! Norfolk, Va., where it's No. 5. 

MARK YOUR CALENDAR for the third annual Salute To Excellence 
Dinner honoring Terri Rossi. This benefit will take place at the Sheraton 
New York Hotel & Towers on Thursday, Oct. 27, and will benefit the Amer-
ican Cancer Society's Early Detection Breast Cancer Program. Terri is be-
ing honored for her dedication and contributions to the music industry. As 
the first African-American chart manager at Billboard, she helped create 
new methodologies for managing chart data; created Billboard's first rap 
chart; helped design and launch the R&B Airplay Monitor; and guided the 
R&B community through many positive changes, including the technologi-
cal change to SoundScan and BDS. These are just a few of Tern's accom-
plishments; one could say that she has truly been a pioneer. 

Terri has selected the American Cancer Society as her charity, to help 
women less fortunate than herself. Terri once faced breast cancer, but be-
cause of early detection—and, more important, because of the love and sup-
port from family and friends—she was able to win the battle. She says her 
friends went out of their way to contact other women who battled breast 
cancer to get valuable information and to ensure that she got the best pos-
sible care. This is just her way of giving back a little. 
I hope to see many of you at the dinner, in a show of support for all of 

Ten-i's contributions to the music industry. For further information, please 
contact Cynthia Badie Associates at 212-222-3438. 

BUBBLING UNDER. 
e, e... g 

TITLE 
n 3 ARTIST (LABEL/DISTRIBUTING LABEL) 

1 7 4 NOWHERE TO RUN,,_._. 
GRAvEDIGGAZ (GEE STREET/ISLAND) 

2 _ i BREAKDOWN 
FU.SCHNICKENS (JIVE) 

3 5 3 IN THE PJ'S 
BIG DADDY KANE (MCA) 

4 15 1 
" 

WE RUN THINGS (ITS LIKE DAT) 
DA BUSH BABEES (REPRISE) 

5 8 10 FOREVER LOVE 
BOBBY WOMACK (CONTINUUM) 

6 11 8 DISTORTION TO STATIC 
THE ROOTS (MC/GEFFEN) 

7 16 3 LUCAS WITH THE LID OFF 
LUCAS (BIG BEAT/ATLANTIC) 

8 13 6 I GOTCHA' BACK 
GENIUS (LOUD/RCA) 

9 _ i MUCH LOVE/CARJACKA 
BOSSMAN A BLAKJAK (SMOOTH SAILING) 

10 12 4 GIRL t WANT YOU BACK 
FORTE (AVENUE) 

11 6 9 NO DISTURB SIGN 
BERES HAMMOND (ELEKTRA) 

12 — I WHAT MAKES A MAN... 
MELVIN RILEY (MCA) 

13 — 1 eigezIORITy)NK 

5 

HOT RU 
SINGLES 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

14 1 WHERE DID THE LOVE GO 
SABELLE (TOMMY BOY) 

15 1 A LIU SOMETHIN' 
A FEW GOOD MEN (LAFACE/ARISTA) 

16 1 YOU FOR ME 
EX.GIRLFRIEND (REPRISE) 

17 1 ERROR OF OUR WAYS 
THE TEMPTATIONS (MOTOWN) 

18 23 2 EDGE OF MY BED 
ON EDGE (MOTOWN) 

19 25 2 RUNNING AWAY 
NICOLE (AVENUE) 

20 10 3 BREAK OF DAWN 
ROB BASE (WARLOCK) 

21 1 I CAN'T MAKE YOU LOVE ME 
NANCY WILSON (COLUMBIA) 

22 20 2 YOU GOTTA BE... 
AHMAD (GIANT) 

23 1 THIS LOVE IS FOREVER 
HOWARD HEWETT (CALIBER) 

24 19 7 LOVE WOMAN SO 
MAD LION (BREAK A DAWNNP) 

25 1 THINGS IN THA HOOD 
DEC (ASSAULT/BIG BEAT/ATLANTIC) 

Bubbling Under lists the top 25 singles under No. 100 
which have not yet charted. 

R&B 
DR. DRE & ED LOVER 
(Continued front page 14) 

sincere music—something they can re-
late to," he says. 'We want to remain 
real and stay close to our roots. We 
never want music ever to go back to the 
days of Milli Vanilli and Vanilla Ice, 
which almost killed hip-hop." 

Lover and Dre have busy schedules. 
Since November 1993, they have 
hosted the morning show for top 40/ 
rhythm WQHT (Hot 97) New York five 
days a week. Ratings from the show 
helped propel the station from No. 9 to 
No. 3 in the market's latest Arbitrons. 
The two are also in their sixth year 

as hosts of the weekly hip-hop video 
show "Yo! MW Raps." The show be-
gins airing five nights a week on Mon-
day (10). 
They also have their Hollywood lives. 

In 1993, Lover & Dre starred in the 
feature film comedy "Who's The Man." 

Despite the busy schedule, "Back Up 
Off Me" was recorded in only seven 
weeks. "Relativity wanted to get this 
thing out in time for the holidays," says 
Lover. "For a while, we were working 
almost 20 hours a day, because we're 
up at 4:00 every morning for the radio 
show, and then we stayed up until mid-
night recording." 
Lover points to manager Charles 

Stettler as the force that keeps the duo 
on track. "A lot of people say they have 
managers, but what we've got is a man-
ager," says Lover. 

"Keeping a clear focus of their career 
goals is hard because of their ability to 
go in so many different directions," 
says Stettler, who has managed the 
team since 1991. 

"If Ed and Dre are let loose, then 
they can be a success at almost any-
thing, and they've proven it on MTV 
and their radio show," says Stettler. 
"The biggest thing you can do is let 
them go and be themselves." 

Relativity's Grunblatt says the pro-
motion campaign for the album ties in 
with the act's day jobs at Hot 97 and 
MTV. It begins with the release of the 
title track and video on Tuesday (11). 

"There's a tremendous revival in old 
school-influenced music, so the rust 
single fits right in because it has that 
feel," he says. 
The clip, directed by Fab 5 Freddy 

of MW, is a comedic parody about 
shooting a female-filled music video 
and features rapper Luther Campbell. 
It will be serviced initially to MW, the 
Box, and BET. Then it goes to second-
ary outlets around the country. 

Grunblatt says that to increase the 
project's credibility, the label is target-
ing young black fans and promoting the 
single heavily at R&B radio. 

Independent retail is being serviced 
with special, clean versions of "Back 
Up Off Me" for in-store play. 
Lover & Dre's busy schedule also 

dictates the booking of their promotion 
visits to certain markets and precludes 
the possibility of live shows. "Right 
now, a concert would be very difficult 
to manage," says Grunblatt. 
The label plans to take advantage of 

the duo's name recognition for guest 
appearances on television. 

Grunblatt says promotion and pub-
licity are assets for the project, but it 
will be the music that ultimately sells 
Lover & Dre. 
"When we signed them, we went out 

on a limb because a lot of people might 
look at them as a novelty act," he says. 
"But they have a well-balanced album 
that will change all preconceptions once 
people hear it." 
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CARIBBEAN DANCE HYBRID RAPSO HITS EUROPE 
(Continued .(rom page 12) 

ery to soca. "He's looked on as the 

granddaddy," says Amar. 

But the style has evolved, mixing so-

cial commentary and fun lyrics with up-

to-the-minute foreign musical and tech-
nological innovations to create an infec-

tious and well-produced dance genre. 

Many of the genre's purveyors can he 
heard on Kisskidee's compilation 

"Rapso." Released in Trinidad last year 

as "Kisskidee Jams 1," it was picked up 
by the Swedish record company MNW, 
which released it last May on its Moon-
shine compilation label. 

"Rapso" has shifted "only a couple of 

thousand" units in Scandinavia, says 
Halm OLsson, Moonshine's label man-

ager. A similar package in the label's 

"Tropical Pop" series, featuring soca, 

reggae, and other world music styles, 
sold approximately 10,000 units, mainly 
backed by a same-titled TV program, he 
says. 

Olsson attributes the sluggish sales of 

"Rapso" in Scandinavia to its being 

made up of completely unknown artists 

with no videoclips, as well as a lack of 

a local scene for playing and promoting 

the genre. "What we're trying to do is 

break some new style in music—a hit 

single could have helped," he says. 

Though he has had no luck with a fol-

low-up EP featuring Nus Tex's hip-hop/ 

dancehall album track "Land Of Ori-

gin," Olsson is hopeful that sales of 

"Rapso" will grow once the U.K. takes 

to the music. "I don't think rapso will 

ever be big in Sweden if it does not 

break in the U.K., because people here 

are so much aware of what is going on 

in the U.K. and U.S." 

Nick Battle, general manager of pub-

lisher Windswept Music, says he formed 

his own record label, Recognition, to 

turn the compilation around "very 

quickly" for the U.K. and Ireland, after 

he heard one of the tracks, "Evri Budi 

Goe," on Jonathan King's "Tip Sheet" 

CD. The track, a witty rap/dancehall 

ditty with a catchy chorus by the four-

piece Blak Mayl, was released Oct. 3. 

The "Rapso" album is due in the U.K. 

in late November. 

"It's a great song. It's very clever, 

and I think it's a hit," says Battle. "I 
spent five years doing radio promotion 

in the U.K., so I'd like to think I know 

what sounds good on the radio." 

Shel Shok, the song's writer and Blak 

Mayl's front man, says, "I guess the 

overall vibe touches everybody, as it 

doesn't intimidate you ... it's about ev-

erybody going out and having fun, in-

stead of staying in and sulking or wor-

rying." The 25-year-old Shock, a prolific 

songwriter, remixer, programmer, and 

producer of Kisskidee's artists, co-pro-

duced the compilation. 

General Grant, another Kisskidee 

artist, has been signed by the Chrysalis 

Group's The Hit Label imprint to a 

worldwide "seven-figure, six-album 

deal," according to Nick Titchener of 

the Brothers Organisation, Kisskidee's 

(Continued on page 90) 
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ci 2 1 10 
* * * NO. 1 ** * 

FLAVA IN YA EAR • • CRAIG MACK 
(C/ (DI (M/ EN BAD BOY 7-9001/ARISTA 5 weeks at No 1 

2 1 2 20 TOOTSEE ROLL • • 69 BOYZ (c) (M) IT) (X) RIP •: : 

(f) 4 4 9 
* * * GREATEST GAINER*** 

THUGGISH RUGGISH BONE • BONE THUGS N HARMONY 
ICI IT) RUTHLESS 5527/RELATIVITY 

4 3 3 8 JUICY/UNBELIEVABLE • THE NOTORIOUS B.I.G. 
(CI (DIM IT) BAD BOY 7-9004/ARISTA 

le1/41) 9 11 5 I'LL TAKE HER • ILL AL SKRATCH FEAT. BRIAN MCKNIGHT 
ICI (TI (XI MERCURY 856 124 

6 5 8 15 TAKE IT EASY • MAD LION 
(MI (TI WEEDED 20094 ./NERVOUS 

7 7 7 12 BOP GUN (ONE NATION)• ICE CUBE FEAT. GEORGE CLINTON 
(NO (T1 (XI PRIORITY 5316V 

0 13 30 3 9TH WONDER (BLACKITOLISM) • DIGABLE PLANETS 
(CI (T/ 00 PENDULUM 58159/EMI 

9 6 6 12 THIS D.J. • • WARREN G 
(c) (A11 (T/ (X) VIOLATOR/RAL 853 236/ISLAND 

(E)) 14 16 5 
PLAYAZ CLUB • RAPPIN' 4-TAY 
ICI (T1 (X/ CHRYSALIS 58267/0141 

11 8 5 10 AFRO PUFFS • THE LADY OF RAGE 
(CI In (x) DEATH ROW/INTERSCOPE 98233/AG 

12 10 13 13 NONE OF YOUR BUSINESS • SALT-N-PEPA 
(c) (D) (M/ (T) (X) NEXT PLATEAU/LONDON 857 578/ISLAND 

13 12 12 16 NUTTIN' BUT LOVE • HEAVY D & THE BOYZ 
(C) WI (T) UPTOWN 54865/MCA 

14 15 14 12 ACTION • TERROR FABULOUS FEAT. NADINE SUTHERLAND 
IC) ID/ (MI IT) EASTWEST 98260/AG 

15 17 10 11 ROMANTIC CALL • PATRA FEATURING YO-Y0 
(c) (MI (TI EPIC 77624 

16 11 9 20 FUNKDAFIED • • DA BRAT 
(C/ (T1 SO SO DEF/CHAOS 77523/COLUMBIA 

© 19 24 4 BUCK EM DOWN • BLACK MOON 
(MI (T/ (X/ WRECK 20100'/NERVOUS 

C;1 NEW > 1 FA ALL Y'ALL • DA BRAT 
(c) (MI (1) SO SO DEF/CHAOS 77594/COLUMBIA 

19 70 19 7 I SAW IT CUMMIN' • PMD 
(c) (MI (T/ (XI PMD 62952/RCA 

20 18 17 18 FUNKY Y-2-C • THE PUPPIES 
IC) (MI (T1 (XI CHAOS 77461/COLUMBIA 

CD 25 23 7 HIP HOP RIDE • DA YOUNGSTA'S 
(C/ (Ti (X/ EASTWEST 98240 

22 16 15 24 FANTASTIC VOYAGEA • COOLIO 
(c) (MI (T) (X1 TOMMY BOY 617 

23 22 20 4 I GOT A LOVE • PETE ROCK & C.L. SMOOTH 
IC) (MI (T1 ELEKTRA 645)3 

e 26 29 11 BLACK SUPERMAN • ABOVE THE LAW 
(C/ (TI RUTHLESS 5516/RELATIVITY 

25 24 31 5 PARTY • DIS-N-DAT 
(m) (TI EPIC STREET 774/W./EPIC 

26 23 18 24 BACK IN THE DAY • • AHMAD 
(C) (M/ (T) (XI GIANT/REPRISE 18217/WARNER BROS. 

27 21 21 11 RECOGNIZED THRESHOLDS OF... • BOOGIEMONSTERS 
(CI (Ti PENDULUM 58184/EMI 

28 27 22 20 NAPPY HEADS • FUGEES (TRANZLATOR CREW) 
(c) (MI (T1 RUFFHOUSE 77643/COLUMBIA 

29 28 26 15 
SOUTHERNPLAYALISTICADILLACMUZIK • OUTKAST 
(C) (DI (M) (T1 LAFACE 2.4070/ARISTA 

(0 34 28 8 DISTORTION TO STATIC • THE ROOTS 
IC) (TI DGC 92724/GEFFEN 

31 29 36 12 NO GUNS, NO MURDER • RAYVON 
(MI (T/ (X) VP 5399. 

(2) 39 49 3 LUCAS WITH THE LID OFF • LUCAS 
(C) (T) (x) BIG BEAT 98219/ATLANTIC 

33 32 25 14 BLACK HAND SIDE • QUEEN LATIFAH 
(CI (TI IX/ MOTOWN 2249 

34 31 37 4 I USED TO LOVE HER • COMMON SENSE 
(CI (1) RELATIVITY 1209 

e 37 43 6 I GOTCHA' BACK • GENIUS 
(c) (T) LOUD 62967/RCA 

CD NEw > 1 MUCH LOVE BOSSMAN & BLAKJAK 
(D) (M/ SMOOTH SAILING 380123 

37 36 32 4 NOWHERE TO RUN, NOWHERE TO HIDE • GRAVEDIGGAZ 
(CI (T) 00 GEE STREET 854 104/ISLAND 

38 35 33 7 IT'S REAL • MIC GERONIMO 
(C/ (TI (X/ BLUNT 4912/TVT 

39 30 27 14 GIVE IT UP • PUBLIC ENEMY 
(c) IM/ (T/ (X/ DEF JAM/RAL 853 316/ISLAND 

40 38 35 21 WHERE MY HOMIEZ? • ILL AL SKRATCH 
(c) (MI (T) MERCURY 858 462 

41 33 46 10 IT'S YOUR BIRTHDAY • LUKE 
ICI (MI IT/ LUKE 176 

42 42 34 12 WRONG SIDE OF DA TRACKS • ARTIFACTS 
(C/ (MI (T/ BIG BEAT 98285/AG Ç4 NEW > 1 WE RUN THINGS • DA BUSH BABIES 
(c)(o)(TI WARNER BROS. 18069 

(I) NEW 0, i LAST NIGHT • RAY LUV 
(C/ (D) YOUNG BLACK BROTHA 2033 

e NEW > 1 GUERRILLA FUNK PARIS 
(C/ IT) PRIORITY 53169 

e NEW 1 DIPPler • KING TEE 
(c) (T) MCA 54874 

47 46 44 17 CAN IT BE ALL SO SIMPLE • WU-TANG CLAN 
(C) IT) (X1 LOUD 62891/RCA 

48 45 42 9 
IN THE PJ'S • BIG DADDY KANE 
(c) (T) MCA 54884 

49 40 45 24 BUCKTOWN/LET'S GET IT ON • SMIF-N-WESSUN 
(MIIII WRECK 20069./NERVOUS 

10 NEW > 1 BREAKDOWN • FU-SCHNICKENS 
(C) (T/ JIVE 42244 

() Records with the greatest sales gains this week. • Videoclip availability. • Recording Industry Açsnriation 
of America (RIM) certification for sales of 500,000 units. • RIM certification for sales of 1 million units. Catalog 

no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single unavailable. 

(C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single 

availability. (X) CD maxi-single availability. 0 1994, Billboard/BPI Communications, and SoundScan, Inc. 

R&B 
ARTISTS & MUSIC 

Publisher Suspends Editor 
In Dispute At Hip-Hop Mag 
THE SO-CALLED hip-hop nation 
is no oasis free from scandal and dis-
turbance. And last week, noise was 
emanating from The Source after the 
magazine's co-editor-in-chief, James 
Bernard, turned a private battle 
with publisher David Mays into a 
public spectacle via the fax machine. 
Bernard typed out a five-page let-

ter calling for Mays' resignation be-
cause, he claims, Mays has been 
working as manager for the RCA rap 
group Almighty RSO. Bernard also 
alleges Mays co-
wrote a glow-
ingly positive ar-
ticle on the act 
and positioned it 
in the magazine 
without the 
knowledge of 
anyone on the 
editorial staff. 
The letter was 

faxed to several 
record companies and media organi-
zations. In the letter, Bernard also 
accused Raydog, a member of Al-
mighty RSO, of making threats 
against Bernard and other members 
of the magazine's "mind squad." 
Raydog denies the charge. Mays has 
refuted points contained in the letter, 
too. He told Billboard, "I have no 
proprietary interest in Almighty 
RSO, and have collected no fees from 
their record company. Whatever I 
did for them, I did as their friend." 
Mays says Bernard has been "sus-

pended" from The Source. Addition-
ally, music editor Reginald Dennis 
and a few other editorial staffers 
have been let go. Mays accuses Ber-
nard and Dennis of fostering an "in-
sensitive and mean-spirited" edito-
rial climate at The Source. 
Bernard could not be reached for 

comment by press time. 

ON & ON: Bad Boy Records re-
leases a chorus-line remix (featuring 
L.L. Cool J, Rampage, Busta 
Rhymes, and the Notorious B.I.G.) 
of Craig Mack's "Flava In Ya Ear" 
Oct. 14. The track features a video 
lensed by director Hype Williams. 
Most notable about the clip is that for 
the first time, Cool J exposes the top 
of his head for the masses. Mean-
while, the label reports that the sin-
gle is about to be certified gold by the 
Recording Industry Assn. of Amer-
ica ... Malik Edwards of Illegal, 
the standard by which all male MC 
shorties should be judged, will follow 
his guest appearances on "The 
Chronic" (Dr. Dre) and "Regulate... 
G Funk Era" (Warren G) with a solo 
single. Look for the release later this 
year, followed by an album in early 
'95. On the set, the maturing Rowdy 
rapper is backed by the tracks of sev-
eral producers, including DJ Pre-
mier, Ant Banks, and Rowdy ring-
leader Dallas Austin. To reflect his 
mental and physical growth, the art-
ist has changed his hip-hop handle. 
Y'all betta recognize: Li'l Malik is 
now Mr. Malik... Priority Records 
has reissued Nice & Smooth's clas-
sic, self-titled debut album. The set 
originally was released on the now-
defunct Sleeping Bag Records ... 

by Haveloc k Nelson 

a 
Pete Rock and DJ Premier are two 
of the producers preparing tracks for 
the launch of EMI artist AZ. To re-
mind you, AZ is the second voice on 
the Nas track "Life's A Bitch" ... 
"Why," the second single from 
Organized Konfusion's sophomore 
Hollywood album, "Stress: The Ex-
tinction Agenda," drops this month. 
Another cut from that outstanding 
set, "Let's Organize," featuring O.C. 
and Q-Tip, is included on the sound-
track album "A Lowdown Dirty 

Shame." The 
film is directed 
by Keenan 
Ivory Wayans 
and stars 
Charles "Roc" 
Dutton and 
Jada Pinkett 
Paris has com-
piled a break-
beat album titled 
"Classic Beats 

And Breaks Volume One" (Scarface/ 
Priority). Snippets of 71 crisp, crack-
ling rhythms—they're digitally re-
corded—including "Funky Drum-
mer" and "Big Beat," are included 
for y'all's sampling and looping 
pleasure. And speaking of sampling, 
Paris tells me that his new album, 
"Guerrilla Funk," is sample-free ... 
Ahmad's follow-up to his platinum 
single "Back In The Day" is "You 
Gotta Be" ... Michael Franti's last 
band, Disposable Heroes Of Hip-
hoprisy, received many mainstream 
pop raves, but zero hip-hop hoorays. 
So the artist got Joe "The Butcher" 
Nicolo, the Philly studio man (engi-
neer/producer/mixer) who has 
worked with such acts as Schoolly D, 
Kris 'Cross, and Cash Money & Mar-
velous, to co-produce "Home" (Capi-
tol), the just-released album by his 
new act, Spearhead. Ain't sayin' 
brothers along, say, Flatbush Avenue 
in Brooklyn will pump the tracks 
loud, but for open-minded head-nod-
ders, Franti has succeeded in making 
a record that's smoothsome and con-
scious, upbeat yet down. Faye cuts: 
the inspirational "Of Course You 
Can" and the poetic "Caught Without 
An Umbrella" ... After a bit of inde-
cision, Outburst Records has decided 
to continue doing business with Rus-
sell Simmons' Rush Associated La-
bels at PolyGram. Last year, before 
RAL changed distributors—from 
Sony Music to PGD—it linked with 
Outburst to release Domino's self-ti-
tled album, which has been certified 
gold. Speaking about the re-signing, 
Outburst president "Anti" Lewis 
says, "We're firmly ensconced in 
RAL's pipeline, and at this time quite 
pleased with the arrangement. We 
have several groups, such as La-
Rock° Tee, Mo, Ken, Stef, Jiboh, 
B.G. Knoccout, and Dresta, waiting 
in the wings" ... Chrysalis/EMI Rec-
ords has reissued Blondie's "Rap-
ture," the pseudo-rap track that na-
mechecks Fab 5 Freddy and 
Grandmaster Flash. Guru's Fly 
Party Mix (which features a brood-
ing, bassy beat with an added rap by 
DJ Ski) comes alongside the original 
version and several house configura-
tions. 
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Dance 
ARTISTS & MUSIC 

Summer Shines With Her New 'Melody Of Love' 
IT'S SUMMER AGAIN: Diehard 
Donna Summer disciples who have 
made a longtime hobby of unearth-
ing rare musical morsels will be de-
lighted to learn that the diva will 
grace them with two new composi-
tions on Mercury's upcoming "End-
less Summer" greatest hits compila-
tion. 
"Melody Of Love," which kicks off 

the album, is the first single and it 
places Summer at the center of a 
swirling, disco-soaked house ar-
rangement. Penned by the singer 
with Robert Clivilles and David 
Cole, the simple but oh-so-sweet 
tune gallops at a hearty and insin-
uating pace—thanks to the rhythm 
input of David Morales, West End, 
Richard Humptyvision of KPWR 
(Power 106) Los Angeles, and Sum-
mer protégé Welcome, a Connecti-
cut-based French musician who pro-
duced the album version with his 
mentor. 
Sequenced next to such golden 

nuggets as "Dim All The Lights" 
and "This Time I Know It's For 
Real," "Melody Of Love" and the 
new, Michael Omartian-produced 
power ballad, "Any Way At All," 
stand tall, gaining considerable po-
tency from Summer's rock-solid de-
livery. She remains in a league of 
her own, and her voice just gets bet-
ter with time. It is not easy to con-
tinue making music when your ca-
reer previously has been so pivotal 
in the overall shape and direction of 
a musical genre. Quite frankly, Sum-
mer deserves props for bravely 
stepping before a mike with such 
daunting standards. 
To that end, we are pleased to re-

port that this will be the last in a 
string of Summer retrospectives 
(not including the long-lost "Rain-
bow," a previously unreleased opus 
from her early-'80s Geffen tenure, 
slated for January release). She is 
about to itik a deal with Mercury to 
record an album, described by label 
executive Bruce Carbone as "a pop 
project with dance overtones." Sum-
mer will begin laying down tracks in 
Nashville early next year. In the 

001030""--

Primping To Party. Drag performers 
from Club USA's popular weekly Glitz 
To Glamour soirée prepare to shimmy 
at the Wigstock festivities in New York. 
The 10th edition of the annual event 
also included clubland mainstays like 
RuPaul, Deborah Harry, and Ultra 
Naté. Glitz To Glamour is produced by 
longtime promoter/performer Lee 
Chappell. (Photo: David Llewellyn) 

PM« 
TRAX 

by Larry Flick 

meantime, be sure to pick up "Mel-
ody Of Love" on Oct. 17, and "End-
less Summer" on Nov. 8. 

MIX-A-LOT: Gwen McCrae, an-
other of clubland's venerable vocal-
ists, has resurfaced, serving loyal-
ists with house-hooked rerecording 
of her early-'80s cutie, "Keep The 
Fire Burning." Under the studio 
guidance of Stevie V., the song still 
conveys a warm and uplifting en-
ergy, but it now has a more world-
wise bend, due mostly to the grav-
elly edge that time has given 
McCrae's voice. 
The purpose behind "Keep The 

Fire Burning" is to reintroduce 
McCrae to club audiences on a fa-
miliar note. She and A&R reps at 
Clubvision Recordings in Sweden 
have already begun selecting new 
material for an album that is plan-
ned for early '95. Until then, punters 
can have fun with a double-pack of 
"Burning" mixes from Stonebridge, 
Rob Below (we simply love his 
Grand House excursion), J.J., and 
Roger Sanchez. 
Producer Ed "The Red" GoIts-

man flexes his considerable—and 
somewhat underappreciated—skills 
on "It's The Feeling," a spirited 
houser by Carolyn Bronson. Bron-
son offers a noteworthy perform-
ance, as Goltsman dresses her in en-
gaging beats and glossy, pop-angled 
synths. All of the mixes pack a hard 
punch, though DJ David G.'s tribal 
interpretation stands outs. Track 
this one down on Bottom Line Rec-
ords, an indie based in Myakka City, 
Fla. 
DJs in a dubby frame of mind 

should have a nibble of "Subma-
rine," a dark'n'cliewy concoction 
from Imbres, Kapoyos & Vasquez, 
a production team headquartered in 
Maryland. The track, with its pil-
lowy organs and vocal chants that 
flow like water waves, is a fine way 
of introducing Deep Dish Records' 
new underground subsidiary, Yoshi-
toshi Recordings. Label principles 
Dubfire and Sharam say this ven-
ture will focus on raw and renegade 
house music. They are off to a prom-
ising beginning. 
Working the same side of the 

groove road is Deep Six with "Dig 
Deep," a bare-bones mover that de-
rives much of its strength from a 
steady, if somewhat horizontal beat 
foundation, and a plethora of ear-
catching sound effects and vocal 
bits. Available on the U.K.'s reliable 
Slip'n'Slide Records, this cut tran-
scends regions and will kick hard on 
almost any floor catering to darker 
and more aggressive musical de-
sires. 
What a pleasure it is to see Joey 

Beltram back on active production 
duty. On "Fuzz Tracks," a four-cut 
EP on New York's X-Sight Records, 
he grows from his techno roots into 
an NRGetic tribal/trance dimension, 
taking the occasional journey into 
softer, more ambient territory. "Cop 
Car" bursts with rigid synths and a 
racing beat, and "Menace" slices a 
slower funk beat with fluttering 
space-age tones. "Nest" has similar 
threads, while "The Grey" pounces 
with authority, and is the closest to 
his previous work. In all, a feast for 
the senses that leaves us guessing 
what Beltram will think of next. 

SIDEWALK TALK: It had to hap-
pen. RuPaul is taking a break from 
cutting his second Tommy Boy al-
bum, tentatively titled "Soul Food," 
to make his debut as a Las Vegas 
headliner. He bows at the Sahara 
during the third week of November, 
and will be serving a menu of new 
and familiar yummers—aided by 
what promises to be no less than a 
dozen costume and wig changes. 
Couldn't ya just gag?! Can a double 
bill in Atlantic City with Pia Zadora 
be far behind? And how do we get a 
pair of ringside seats? ... The pro-
motional campaign behind Carleen 
Anderson's glorious "True Spirit" 
full-length debut gets a nice boost 
from a well-balanced array of re-
mixes of the single "Mama Said." 
Just-shipped 12-inch promos of the 
funk-fortified slammer feature in-
spired post-productions by K-Klass 
and Kenny "Dope" Gonzalez that 
travel down lush house and hip-hop 
roads, respectively. The corker is a 
commercial-only double-pack that 
hits racks on Nov. 8. The pressing 
has two way-special interpretations 
by Phillip Damien that trip with 
hypnotic tribal/trance vibes and 
wriggling percussion. We are bet-
ting on his "One Shot" mix to drive 
this future smash to the top of Bill-
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CLUB PLAY 
1. CAN YOU FEEL IT? REEL 2 REAL 

FEATURING THE MAD STUNTMAN 
STRICTLY RHYTHM 

2. GROOVE OF LOVE EBONY VIBE 
EVERLASTING (E VE) GASOLINE ALLEY 

3. RELEASE ME INDUSTRY NOTORIOUS 
4. THE BIG MAGIC DRIFTWOOD 

MIND FOOD 
5. THE REAL THING TONY DI BART MAX 

MAXI-SINCLES SALES 
1. GUERRILLA FUNK PARIS PRIORITY 
2. WE RUN THINGS DA BUSH BABEES 

REPRISE 

3. STORY OF MY LIFE HIDDEN AGENDA 
FEATURING KIM PAYTON 
TRIBAL AMERICA 

4. SHOULDA KNOWN BETTER CANDY J 
TRIBAL AMERICA 

5. GIVIN' MY ALL LIQUID CITY TRIBAL 
AMERICA 

Breakouts: Titles with future chart potential, 

based on club play or sales reported this week. 

Spinivilization. London/ffrr duo Orbital is pictured at Boston-based record shop 
Beat Non Stop during a recent promotional jaunt supporting its current album, 
"Snivilization." The act will begin a concert tour of the U.S. in November, at the 
same time that the single, "Are We Here," begins to circulate. That track has been 
remixed by Hardkiss recording act Rabid In The Moon. Shown, from left, are 
Orbital members Phil Hartnoll and his brother Paul. 

board's Club Play Chart ... This 
month's edition of the Hot Tracks 
reflux service mailing momentarily 
breaks from tweaking established 
singles to showcase new and unsig-
ned talent. "Need No Man" by 
Barefoot Boys with Kim Lucas 
shines with a catchy, pop-fueled cho-
rus and a flouncy house bottom. Lu-
cas is quite the attention-grabber, 
and Hot Tracks' in-house producer 
Ron Hester and Chris Cox (who re-
cently flew the HT coup to work 
with Giorgio Moroder in Los 
Angeles) have created a track that is 
accessible to mainstream programs. 
Look for more unsigned showcases 
to pepper the company's packages 
in the coming months ... New 
York's Northcott Productions is now 
the distributor of Ken Johnston's 
Perfect Pair Records. The compan-
ies christen the deal with "Share," a 
R&B-spiced houser by Alexander 
Hope. Hope's vigorous vocal is 
aided by the golden touch of durable 
producer Blaze. Another Northcott 
label, Henry Street Music, benefits 
from its ongoing association with 
Kenny "Dope" Gonzalez, who is at 
the helm of the latest Bucketheads 
EP, "The Bomb." 

NUGG ETS: Techno-meisters 
Lords Of Acid make the switch to 
American's White Label subsidiary 
for "Voodoo-U," an album that ap-
pears designed to elevate the flag-
ging movement into a quirky quasi-
modern/rock realm. Given the 
wealth of complex, musically adven-
turous material, there should be lit-
tle problem accomplishing such a 
task. However, dance-intensive 
jocks who want to season their sex 
with a wicked and assaulting indus-
trial edge should have a moment 
with "Do What You Wanna Do" and 
"Drink My Honey," which explode 

with frenetic beats and mind-warp-
ing keyboard effects. Few in techno/ 
rave genre can touch this act's wild 
imagination and technical ingenuity 
... Industrialists Front Line As-
sembly end a two-year silence with 
"Millenium," a Roadrunner Records 
set that stirs the act's signature 
electronic beats and samples with 
raucous guitars and and hip-hop. 
Props to masterminds Bill Leeb 
and Rhys Fulber for a sound up-
grade that is progressive without 
forgoing their obvious aggressive 
strength. Cathartic good fun ... The 
career of disco-era dynamo D.C. 
LaRue is traced on "Let Them 
Dance," a Pyramid/Hot Productions 
collection that offers an important 
reminder of where some of today's 
trance seeds were sown. "Cathe-
drals" and the title track will leave 
retro-minded punters in a gleeful 
sweat. T'will be interesting to hear 
the results of LaRue's recent return 
to the studio ... Also harkening 
back to her '70s heyday is Swedish 
singer Madleen Kane, whose melo-
dramatic Euro-twirlers "Rough Dia-
mond" and "Fire In My Heart" are 
available on CD for the first time on 
"12-Inches & More." For an ample 
dose of heavy breathing and sweep-
ing faux-symphonic strings, look no 
further than this Chalet/TSR Rec-
ords disc ... Florida's Angel Eyes 
Records continues to draw deserved 
underground attention to the state 
with an appetizing string of 12-inch 
singles that craftily combine deep-
house force with Latin/tribal spice. 
Best examples are "Feeling Good" 
by Quantum Funk and "Ritmo Cu-
bano" by Dogma Featuring Afro-
Cuban Rhythms. Look for these 
cuts to be included on a compilation 
from the label later this year. DJ 
David Knapp will provide turntable 
mix sequencing. 
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The only 
advertising 

award for the 
music and home 
entertainment 

industries! 

• Recognize great art and visual communication 
•Define standards of creative excellence for 
marketing in the music and home entertain-
ment industries •Award the contribution of 
the creative services/marketing areas to the 
success of an artist, group, or company. 

Awarded in all of the following 
media:•consumer print •trade print 
•television/cable •radio •point-of-

purchase •standard packaging/album cover art 
video packaging •special packaging •tour posters •outdoor 

Entrants include creative services departments, 
advertising agencies, graphic design companies. 
Billie Awards for the best consumer and trade 
advertising are given in these categories: 
•music •home/music video •music 
publishing •pro audio •radio •retall 

For more information call The Billie Awards 
Hotline: (212) 536-5019. The Billie Awards 
Ceremony - April 20, 1995, New York City. 
Celebrate your image to the industry ... The 1995 
International Billie Awards! Look for details in Billboard. 
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CLUB PLAY 
COMPILED FROM A NATIONAL SAMPLE 

OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 

'.TRIS • [ ABEL 

0 3 6 6 
* * * No. 1 * * * 

HIT BY LOVE Ae.m 0761. I week al No. I • CE CE PENISTON 

2 2 4 7 DOOP MCA 54867 • IMP 

CI 4 7 7 SHORT DICK MAN c: WORLL . U 20 FINGERS 

CD 7 11 5 DRUNK ON LOVE EPIC 775112 • BASIA 

0 13 24 4 WHAT I NEED MERCURY 858 927 CRYSTAL WATERS 

6 I 2 10 DO YOU WANNA GET FUNKY COLUMBIA 77581 • C+C MUSIC FACTORY 

0 15 18 6 THE PLACE WHERE YOU BELONG MCA 54926 • SHAI 

8 5 I 10 ANOTHER NIGHT ARISTA 1-2725 REAL MCCOY 

0 17 27 5 TEMPTED KINETICSIRE 416:2/WARNER BROS. • WATERLILL1ES 

10 10 13 8 HYMN ELEKTRA PROMO • MOBY 

11 9 3 10 BRING ME JOY VIBE MUSIC 016 MEECHIE 

12 11 12 8 FOREVER AND A DAY EPIC 77619 • BROTHERS IN RHYTHM PRESENT CHARVONI 

13 8 10 8 WHISTLING IN PARADISE LOGIC 001 J. SOUNDTOOLS 

14 16 19 7 EVERYDAY THANG EPIC 77652 MELANIE WILLIAMS 

15 6 5 9 TURN IT UP (SAY YEAH) FFRR 120 030 DJ DUKE 

a 29 - 2 TURN THE BEAT AROUND CRESCENT MOON 77631/EPIC SOUNDTRAX • GLORIA ESTEFAN 

© 22 28 6 MOVE ON BABY FFRR PROMO • CAPPELLA 

(I) 25 34 5 TRUE SPIRIT VIRGIN 38452 CARLEEN ANDERSON 

a 32 - 2 DREAMER MCA 54922 LIVIN' JOY 

20 26 31 6 GOD'S EYE zoo 14152 • THE OVERLORDS 

21 14 14 9 RUN TO THE SUN ' ', LE 66208/ELEKTRA • ERASURE 

e 31 41 3 
* * *POWER PICK* * * 

YOU BRING ME JOY STRICTLY RHYTHM 12275 RHYTHM FACTOR 

CD 36 44 3 CRAYZY MAN MCA 54913 BLAST FEATURING V.D.C. 

24 12 8 11 AIN'T NOBODY AVES GROUP 155291CRITIOUE • JAKI GRAHAM 

0 35 48 3 HUNGAH WARNER BROS. 41615 • KARYN WHITE 

0 37 47 3 ABSOLUTELY FABULOUS EMI IMPORT • PET SHOP BOYS 

27 19 21 7 TALK TO ME GREAT JONES 530 631 ISLAND THIRD WORLD 

0 33 40 5 WHERE IS LOVE AND HAPPINESS? ORANGEWERKS Pitur.' ANYTHING BOX 

29 21 22 6 ROMANTIC CALL EP:i 77(,.1,) • PATRA FEATURING YO-Y0 

30 30 32 6 
_ 

GOOD LUV ..:Li-1( BD, . XAVIERA GOLD 

31 24 15 9 FEET F FRS .. • • SANDALS 

32 27 26 8 LOVE TO THE WORLD EASTWEST 95885 MICHAEL WATFORD 

C) 47 - 2 HAND IN HAND (LOOKING FOR SWEET INSPIRATION) EASTWEST 95843 • OPUS III 

e 39 45 3 WHY NOT TAKE ALL OF ME WARNER BROS. 41689 CASSERINE FEATURING CATO 

35 20 9 12 ONE NIGHT IN HEAVEN EPIC 77613 • M PEOPLE 

C) 46 - 2 REACH GRP .101 11 ?KA PATTI AUSTIN 

e 45 49 3 AGE OF LONELINESS CHARISMA 38440NIRGIN • ENIGMA 

043 - 2 LUVSTUFF MAXI 2017 SAGAT 

39 41 46 4 SHARE MY LIFE COLUMBIA 77661 INNER CITY 

40 28 23 8 MARCH SEXY 1002/MAXI THE LOOK FEATURING FRANKLIN FUENTES 

41 18 16 12 DEEP FOREST 550 MUSIC 77578/EPIC • DEEP FOREST 

42 34 17 13 TROUBLE EIGHT BALL 49-50 JOI CARDWELL 

(I) NEW 1 
** * HOT SHOT DEBUT*** 

YOU MAKE ME FEEL (MIGHTY REAL) .5:) 1,1USIC 7;£(, i EPIC SANDRA BERNHARD 

* NEW 1 HUG MY SOUL WARNER BROS. 41591 • SAINT ETIENNE __ 
CI NEW > 1 

_ 
PASS THE LOVIN' K411 77575/EPIC • BROWNSTONE 

46 49 - 2 BUTYRIC ACID LONDON 857 667/ISLAND CONSOLIDATED 

CI NEW > 1 COME TAKE CONTROL LOGIC 62971 RCA • SOUND FACTORY 

10 NEW I . RUNNIN AWAY AVENUE 76027RHINO NICOLE 

49 23 20 12 BETTER LATE THAN NEVER CHAMPION 95898/EASTWEST LAFAYETTE 

50 42 37 10 GIRLS & BOYS . 1.1K 58155/EMI • BLUR 

E MUSIC 
V) Lai 

Lai 
xxc e TITLE 

LABEL & NUMBER/DISTRIBUTING LABEL 

MAXI-SINGLES SALES 
COMPILED FROM A NATIONAL SUB-SAMPLE OF POS (POINT OF SALE) EQUIPPED KEY DANC1 RI 1411 
STORES WHICH REPORT NUMBER OF UNITS SOLD TO SOUNDSCAN, INC. SoundScan 

1111111 ARTIST 

3 2 16 
* * * NO. 1/GREATEST GAINER * * * 

TAKE IT EASY 1M) (T) WEEDED 2C094/NERVOUS 8 weeks al No. I 

2 4 5 BUCK EM DOWN MI (T) (X) WRECK 20100/NERVOUS • BLACK MOON 

3 10 FLAVA IN YA EAR LUI rn BAD BOY 7-9002/ARISTA • CRAIG MACK 

6 5 5 HERE COMES THE HOTSTEPPER (M) (T) COIIIRYIIA • INI KAMOZE 

4 7 7 SHORT DICK MAN Ml T) (X) DJ WORLD 114 20 FINGERS 

NEW 

*** HOT SHOT DEBUT*** 
TURN THE BEAT AROUND IT) (x; L.REsLLN I MUON /7631/LPIC sUUNDTI1M • GLORIA ESTEFAN 

1 5 3 8 JUICY/UNBELIEVABLE (MIu) BAD BOY 7-9006/ARISTA • THE NOTORIOUS B.I.G. 

8 8 9 12 ANOTHER NIGHT TI ARISTA 1-2725 REAL MCCOY 

NEW WHAT I NEED In MERCURY 858 927 CRYSTAL WATERS 

10 6 4 AFRO PUFFS (T) (X) DEATH ROW/INTERSCOPE 95841/AG • THE LADY OF RAGE 

15 8 4 I GOT A LOVE (M) (T) ELEKTRA 66196 • PETE ROCK & C.L. SMOOTH 

12 10 17 3 9TH WONDER (BLACKITOLISM) (T) (X) PENDULUM 58159/EM1 • DIGABLE PLANETS 

NEW FA ALL Y'ALL iM) (T) (X) SO SO DEF/CHAOS 77593/COLUMBIA • DA BRAT 

a 18 22 4 I WANNA BE DOWN IT) (X) ATLANTIC 82564/AG • BRANDY 

15 13 28 4 I'LL TAKE HER I, ix) MERCURY 856 125 • ILL AL SKRATCH FEATURING BRIAN MCKNIGHT 

16 14 12 13 BOP GUN (ONE NATION) 1M) IT) IX) PRIORITY 53161 • ICE CUBE FEAT. GEORGE CLINTON 

NEW > 54-3-2 (YO! TIME IS UP) IT) IX) GIANT 4I758/WARNER BROS. • JADE 

NEW DREAMER (T) (X) MCA 54922 LIVIN' JOY 

19 9 11 12 DO YOU WANNA GET FUNKY (M) (T) (X) COLUMBIA 77581 •C+C MUSIC FACTORY 

20 11 15 15 TOOTSEE ROLL (M) (TI (X) RIP-IT 6911 • 69 BOYZ 

21 12 14 6 AT YOUR BEST (YOU ARE LOVE) (T) (X) BLACKGROUND 42236/.11VE • AALIYAH 

22 16 13 25 100% PURE LOVE (M) (T) (X) MERCURY 858 485 • CRYSTAL WATERS 

29 16 7 NUTTIN' BUT LOVE (M) (T) UPTOWN 54866/MCA • HEAVY D 8. THE BOYZ 

49 41 3 PARTY (T) EPIC STREET 77400/EPIC • DIS-N-DAT 

NEW HUNGAH IT) (X) WARNER BROS. 41615 • KARYN WHITE 

NEW SUCKAS NEED BODYGUARDS (T) CHRYSALIS 58265/EMI • GANG STARR 

27 23 18 5 NONE OF YOUR BUSINESS (MI (T) (X) NEXT PLATEAU/LONDON 857 715/ISLAND • SALT-N-PEPA 

28 17 23 5 HIT BY LOVE (TI MM 0765 • CE CE PENISTON 

29 22 27 10 BOOT, CALL (M) (T) (X) INTERSCOPE 95863/AG • BLACKSTREET 

30 20 35 24 WHAT'S UP (T) (X) ZYX 6691 • DJ MIKO 

31 19 20 8 ROMANTIC CALL mum EPIC 77649 • PATRA FEATURING YO-Y0 

33 50 4 HIP HOP RIDE (T) (X) EASTWEST 95879/AG • DA YOUNGSTA'S 

NEW GET UP ON IT (M) (T) ELEKTRA 66190 • KEITH SWEAT FEATURING KUT KLOSE 

34 38 2 I USED TO LOVE HER IT) RELATIVITY 1209 • COMMON SENSE 

35 21 21 12 STROKE YOU UP (X) SPOILED ROTTEN/BIG BEAT 10155/AG • CHANGING FACES 

36 34 31 4 NOWHERE TO RUN. NOWHERE TO HIDE (T) (X) GEE STREET 854 105/ISLAND • GRAVEDIGGAZ 

37 26 38 8 GUCCI DANCE LIVE inii) (T) SIREN 109 SAM THE BEAST 

38 28 2 MEDLEY:AQUARIUS/LET THE... IT) (X) EPIC SOUNDTRAX 77647/EPIC THE FIFTH DIMENSION 

45 36 5 PLAYAZ CLUB (T) (X) CHRYSALIS 58267/EMI • RAPPIN' 4-TAY 

50 32 18 FuNADAFIED (T) SO SO DEF/CHAOS 77422/COLUMBIA • DA BRAT 

41 32 34 10 LOVE WOMAN SO! (M) (T) (X) BREAK A DAWN 8001NP MAD LION 

RE-ENTRY 20 NAPPY HEADS (M) (T) RUFFHOUSE 77431/COLUMBIA • FUGEES (TRANZLATOR CREW) 

43 40 4 VIBE III IX) ILLTOWN 48621/MOTOWN • ZHANE 

44 36 37 4 THIS TIME (T) (X) BIG BEAT 95859/AG MICHELLE SWEENEY 

45 31 26 12 THIS DJ. (M) (T) (X) V1OLATOR/RAL 853 237/ISLAND • WARREN G 

46 35 5 DWYCK TI CHRYSALIS 58257/EM1 • GANG STARR 

47 44 2 THUGGISH RUGGISH BONE (T) RUTHLESS 5527/RELATIVITY • BONE THUGS N HARMONY 

48 46 3 HIT ME WITH THAT (T) VIOLATOR 1232/RELATIVITY • THE BEATNUTS 

49 27 33 12 NO GUNS. NO MURDER (M) (T) (X) VP 5399 • RAYVON 

NEW TOTAL WRECK (T) (X) CHRYSALIS 58243/EMI • BAHAMADIA 

(1) Ti les with the greatest sales or club play Increases this week. • Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (MI Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD 
maxi-single availability. C 1994, Billboard/BPI Communintions. 

S , 

Stomp Your Feet. .. • K.Joic.ke.  ,„Eiefesiit I Like It, from the "Music From The Motion Picture 
I Like It Like That Vol. 1" soundtrack, is performed by 

The Blackout AllStars, featuring 
Tito Nieves, Sheila E., Tito Puente, Paquito D'Rivera, Dave 

Valentin and Grover Washington, Jr. 
Movie opens Friday, Oct. 14th. See new video! 

Produced by Berwo George. COLUMBIA — k 
Tito Nieves appears courtesy of flMM Records. Dave Valent In appears courtesy of GRP Records. (11,1 NI BI PIpTURES 

-Columbia" Reg LI S Pat I Tny. Off Marca Registrad. 1994 Sony Muslc Entertainment Inc Motion Picture Photography 4 Ammer* Title 1994 Columbia Pictures Industries, Inc All Rights Resets ed 
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The hardest working label on the street. 

"THE SPECIALIST - The Remixes" 
E2/EK/ET 66661 
Available on double vinyl, CD, and cassette 

"CLUB EPIC - A Collection Of Classic Dance Mixes - Volume 3" 
E2/EK/ET 66155 
Available on double vinyl, CD, and cassette 

Ce- joe erted 
A cOLLECIIOU OF 

CLASSIC DANCE MIXES 

- 
714377RES-NOW 

E ek IC  () 

' eM :  

î 

3, Moon Records. Inc /0 1994 Sony Music Entertamment Inc Melon Photography and Artwork fine 01994 Warner Bros All Ries Renewed 

"WELCOME TO THE FUTURE 2" 
E2/EK/ET 66211 
Available on double vinyl, CD, and cassette 

welcome to the iuture2 

IN STORES NOW 

AT EPIC DANCE WE NEVER 

STOP MOVING. THIS YEAR 

WE DIDN'T MISS A BEAT W 

WATCHED EIGHT RECORDS 

BECOME NUMBER ONE HITS. 

WE PACKED SOME OF OUR 

FAVORITE SONGS INTO 

THREE WILDLY DIVERS 

DANCE COMPILATIONS AND 

GOT THINGS MOVING IN ALL 

DIFFERENT DIRECTIONS. WE 

EVEN CREATED A LOGO TO 

MAKE IT ALL OFFICIAL. AND 

THE BEAT GOES ON. WE'RE 

ABOUT TO LAUNCH A WHOLE 

NEW CONCEPT IN DANC 

COMPILATIONS: OUR FORTH-

COMING RELEASE "TH 

SPECIALIST -THE REMIXES" 

SETS TODAY'S HOTTES 

REMIXERS TO WORK ON TH 

SOUNDTRACK FOR TH 

HIGHLY ANTICIPATED FILM 

"THE SPECIALIST." EPI 

DANCE. WORKING THE BEA 

LIKE NO ONE ELSE. 

"BRAZEN - The Original Soundtrack" 
E2/EK/ET 66192 
Available on double vinyl, CD, and cassette 



Witt line 
HOPE YOUR PASSPORT IS IN ORDER. 
"GROOVELINE, A SPECIAL EXPANSION OF BILLBOARD'S WEEKLY 

DANCE MUSIC COVERAGE, IS ABOUT TO EMBARK ON A SUBTERRANEAN 

JOURNEY THROUGH THE LAST TRUE LABORATORIES FOR ALTERNATIVE 

MUSICAL CONCEPTS: 

THE INTERNATIONAL CLUB SCENE. 

very time you step into various nightclubs around the 

1 , world, you are participating in the experimentation of the sounds 

and styles that will likely flood pop culture within six months to a year. 

Pop- and urban-radio tastemakers regularly pilfer through cutting-

edge club playlists for their future starts. Cases in point: Madonna, 

CeCe Peniston, C+C Music Factory and RuPaul are among the cur-

rent media darlings who were born and bred in the fantastical world 

of writhing rhythms and strobing colored lights. Also, it has become 

common practice for major pop stars like Mariah Carey and Gloria 

Este fan to not only embrace dance music, but to rearrange and re-

record singles to suit the trends of the underground. 

To that end, we have assembled a selective travelog of venues that 

hang on the very tip of dance music. By no means should this be con-

strued as a comprehensive guide—volumes would be needed to 

accomplish that. Rather, this is a "grooveline" of the global club com-

munity's glittering highlights. Fasten your seat belts. 

—Larry Flick, Billboard Dance Music Editor 

'mere 

continues to be 

among the top guns 

of the Chicago house 

scene. In addition to 

his own productions 

on his Cajmere indie 

label, he also guided 

much of "Higher 

Power," the full-

length debut of 

singer Dajae. 

tgiFW VeDRÍg CITY° 
Muscles, Deep-House Intensity 
& Reddy In The Lounge 
Sometimes it appears that New 

Yorkers have little-to-no idea of how 
fortunate they are. Besides providing 
access to some of the more innovative 
clubs in the world, NYC is also the 
watering hole for countless producers, 
artists and other clubland celebrities. 
Where else can you hear Frankie 
Knuckles, one of the true godfathers of 
house, spin records on a weekly basis? 
To some, there is no place to hang 

other than Sound Factory, where Junior 
Vasquez weaves a web of deep-house 
intensity every Saturday-into-Sunday. 
The room is like the music: spare, 
dark, occasionally foreboding and 
always a major turn-on. Don't even 
consider showing up before 3 a.m., 
and don't drool when you bump 
into Madonna in the bathroom. 

The Roxy is the polar opposite 
of Sound Factory. The vibe is 
bright, festive and chock full of 
drag queens and scantily clad 
go-go boys. The crowd is gay 
and often wrapped in 

muscles. A spree of 

Q. 

The Godfather of House, Fcremktls 
Knuckles, spins at Sound Factory. 

local heroes play pop/house in the main 
room, while Andy Anderson serves 
Olivia Newton-John, Helen Reddy and 
Laura Brannigan, among others, in the 
VIP lounge. 
Sound Factory Bar (not to be con-

fused with SF) is a heavy-duty music-
industry haunt, with Mr. Knuckles 
working a program comprised of jams 
that have not yet been released. Not for 
folks needing to hear the pop hits of the 

Continued on page 36 

FUTURE SOUND OF LONDO 
Life forms CD/CS/LP ASW 6113 

"More than just making spaces, FSoL 
shoot you through them Ike you're on 

some river raft or exotica flight simulator 
...Lifeforms builds a vivia ecology, a sonic 
B °sphere II that simulates Gaia's steam-

'ng one.ly ice caps, and bleak, 
nazy deserts on some chilly digital plane.' 

Village Voice 

II FUTURE SOUND OF LONDON 
"Lifeforms: Paths 1-7" co cscp ASV/ 6114 
A 39-minute maxi-single that journeys 
ifrough ethereal ambience, pulsing 
dance rhythms and exotic world 
sounds. Featuring vocals by Liz Fraser 

SPACETIME CONTINUUM 
Sea Biscuit CD/CS/LP ASW 6129 

"and on the eighth day, God slipped 
on his smoking jacket, puffed on a 
blunt, closed his eyes to the sound 
of this celestial California dreamer 

and handed in his notice 
-Melody Maker 

FIERCE RULING DIVA 
• Revolt of the Perverse co CS LP ASW 6121 

Deviant music for 
Deviant people 
Includes "I Need Drugs" 
and "Fade to Grey" 
Suburban America Beware' 

nEOLroe , efilifE 22.0 

LIDA HUSIK 
BEAUMONT HANNANT 

Evening At The Grange EP co ASW 6135 
Psychedelic electronic songs 

for generation ambient 
a new chapter 

a new headspace 

CAN'T STOP MO VIN' 

NAIR.. co 

LIDA HIM( 
BEAUMONT HANNANT 

MELLOW 
MELLOW 
Can t Stop Moon' co c c 3u 
The debut full-length release 
Includes "One 4 Love" 
and "I Can't Stop" 

RS'eRRLIMIIERFC% 
astraIwerks@cyberden.com Stores, call Caroline Distribution directly 
New Ycrk: 1-800-275-2250 California: 1-800-767-4639 
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CHUline 

New York 
Continued from page 35 

-day. 
For straighter, more pop-consciou, 

souls, Palladium, Tatou and Club USA 
are open and waiting for young folks 
with the right hair and shoes. Get ready 
to stand and pose; the door policy at any 
of the venues can be tough. 
More obscure, btu quite a pleasure, 

• NEW RELEASES FROM !:MI,C.Iejl0.01". 

are Sugar Babies, a cool spot for East 
Village types, and Jackie 60, if only to 
hear Johnny Dyfiell and Chi-Chi 
Valenti. 
New York is also a haven for "spe-

cialized" tastes. Cafe Con Leche and 
Stingray both offer a haven for Latins, 
African-Americans and their admirers. 
Club 58 caters to the whims of Asians 
and their friends, while the Clit Club is 
still the most popular place to mingle 
with women who dig other women. The 
wonderful thing about all of these clubs 
is that they are all-inclusive, welcoming 
anyone willing to step inside. 

FGefqerg©D° 
Legendary 

Spots Sport 
Smokin' Raves 

San Francis-
co continues to 
be the crown 
jewel of the West 
Coast club cir-
cuit. Rife with 
smokin' under-
ground raves 
and gorgeous 

— venues, this 
Itown continues 

to be a major 
point in the life 

GOING GOLD! 

G. Simone/KRS1 - "Music For The 90's" 
(PRODUCER) 

on Front Page Records 

Donald "0" - "I Got Love In My Heart" 
teusie 

on Music U.S.A. 

Jose Chinga - "Tree House Rithums" E.P. 

AP 
SOUND 

on Ape Sounds 

Diamond K - "Can I Get Some ?" 

on Music Station 
MS.—GPM!' 

Dancefloor Distribution 
Contact Ray or Rich 

95 Cedar Lane - Englewood, NJ 07631 
Tel: 201-568-7066 - Fax 201-568-8699 

of any fledgling act. 
Pleasuredome is a gigantic facility, 

with a delicious blend of deep-house, 
pop/NRG and trance/tribal groove 
action. Pete Avila proves why he is 
among the best DJs in S.F. every time 
he steps up to the turntable. 
The Box continues to be one of the 

true legends of S.F., with Mixtress 
Page Hodel working a program that 
ranges from down 'n' dirty R&B and 
funk to raging house jams of the 
moment (and more than a few ahead 
of commercial release). The crowd is 
hot, sweaty and oh-so-fashioned. 
Never a bad night. 
The Stud is another legendary spot. 

DJ Larry LaRue cooks up a saucy serv-
ing of raucous hi-NRG, pop/house and 
other campy confections. The room is 
small but comfy, with a friendly gay 
male crowd (all are welcome, though). 
The Pit is one of those places you 

don't want your mom to see you enter. 
It's funky and sexy, with DJs Spike and 
Damien leaving you in a lather—much 
like the clientele. 

. Williams became a diva-to-
watch in 1994 with her Bold!/Imago debut, 

"I Want It. I Need It (Real Love)." The 

track, with its rugged house rhythms and 

soulful melody, benefited from state-of-

the-street remixes by Marc "MK" Kinchen. 

A second single has just been completed 

and will be released later this year. 

AUSTRALIA'S NO.' 
DISTRIBUTOR IN 

DANCE 
MUSHROOM DISTRIBUTION SERVICES 

Importing and distributing for London 
Records (FFRR), Instinct, Radikal, Studio 

K7, Harthouse/EyeQ, Priority, Pulse 8, 

Volume, Limbo/23rd Precinct, Profile/Deep 
Distraxion, Tommy Boy, PSY Harmonics, 

R&S, Fax. XL/Citybeat/Ore Music, MES, 
Mute/Noyamute, React. Rising High, 

Rumour Records. Warp Records, Extreme, 
Azwan Transmissions, Fnac Logic, 
Stress/FBI, Vicious Vinyl, Arctic/Equator, 

Confusion/Brainiak/JDJ, Moonshine, 
Edge/XVX/Rabbit City, Low Price Music. 
Planet Dog/Ultimate. Beyond and more!!!! 

If you want your label distributed DOWN UNDER by 

Australia's best, with some of the world's best, 

fax your catalogues, prices and proposals to 

MDS Dance Manager, Richard McNeill 

on •6 13 645 agog or phone .6 15 646°168 

MDS—,5 Docks st Port Melbourne. 3207. AustralLa 

07TAfile 
Giggling, 
Grinding & Low-

Attitude Vibes 
Outside London 

One of the great misconceptions 
about England is ¡hat c\ et thing hap-
pens in London. Not true, kids. Areas 
like Sheffield, Doncaster and (of 
course) Manchester are hotbeds of 
activity. 

Leadmill in Sheffield is a converted 
industrial warehouse that holds about 
700 people. It's been around for about 
10 years now (under a variety of 
names, most notably the Steamer), 
and it was the first place legendary DJ 
Graeme Park played outside of 
Manchester. Leadmill earns high 
marks for its low-attitude, peppy 
house vibe, though the music leans 
heavily on West Coast, U.S. sounds. 
The Warehouse in Doncaster is a 

three-year-old venue that does not 
regularly break records, but it also 

does not weakly fall in trend lines. 
There's loads of positive personality 
here, as well as an ample supply of 
hard-house, trance, industrial and 
techno. In-house DJs M-Zone, 007 and 
Speed sometimes share the room with 
hotshots like Carl Cox, GTO and 
Shoop. 
Manchester etched a permanent 

British duo • shanka continues to 
make inroads within the European club 

scene with a string of potent releases on 
the independent Slip n Slide Records. An 

album is said to be in the works. 

place in the history of dance music 
when the Hacienda opened its doors 
12 years ago. Volumes can be (and 
have been) written about this spot. All 
of it is true. M-People's Mike 
Pickering, Graeme Park, Tom 
Wainright and Tim Lennox are among 
the talents who got their start at the 
Hacienda—and the throngs of disci-
ples and historians continue to bow at 
the altar of the DJ booth. 'Null said, 
now go and experience it. 
The Hacienda is not the only club in 

Manchester. Paradise Factory is one of 
the city's gay hotspots. Giggle during 
the camp Euro-disco emanating from 
DJ Dave Kendrick's turntables and 
grind during his more pop/house 
excursions. Al McKenzie and Jeremy 
Healy also have been known to work 
their magic in the booth. 

WfiTX:»1` 
Sharp-Eared DJs 

& Producers 
Crowd A 
Continent Unto 
Itself 

Ah, London. One of the true epi-
cent el ol dance music. Like New 
York, London exists almost as a musi-
cal continent unto itself. Needless to 
say, there are more nightclubs than 
you can easily count. Discerning par-
adise from hell is tricky business. 

Ministry Of Sound has been one of 
London's juiciest spots since it opened 
in 1991. Located on Gaunt Street, the 
club has a sound system custom-built 
by Richard Long and is patterned after 
New York's revered Paradise Garage. 
DJs shift from time to time (with loads 
of famous guests, like Tony Hump-
hries, "Little" Louie Vega and CJ 
Mackintosh), though Darren Emerson 
and Jim Masters are familiar faces 
with sharp ears for picking future 
house hits. Lots of innovative jams and 
trends are launched here. Crowds are 
pretty trendy and happily mixed, 
though the final Thursday of the 

Continued on page 38 

The world of hi-NRG music was ruled in 

1994 by ' ' gail, who delivered a series 
of bright 'n' bouncy covers on the U.K.-

based Klone Records, including "Constant 
Craving" and -Smells Like Teen Spirit." 

She has just inked a deal with ZYX 

Records in the U.S. 
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PRODUCTION 

TIME s.r.l. IIMMX 

MUSIC COMPANY & RECORDING STUDIOS 

VIA A. PAPA, 1/A - 25128 BRESCIA - ITALY- TEL. 030/3701050 

FAX 030/3701066 (INTERNATIONAL) - FAX 030/3701217 LINE Mdfi/C 



euuline 
London 
Continued from page 36 

month is a popular gay party called 
Romp. 
The Satellite Club is also quite the 

hopper these days. A fairly new spot (it 
has been open since March 1994), this 
Saturday-only club is slightly more 
focused on having the "right" look, 
though groundbreaking deep-house 
jams are also most welcome—and con-
stantly spun. 
The Gardening Club is a tad more 

subdued and mellow, which makes for 
a somewhat more casual and easy-

going atmosphere. What a stable of 
producers! Jeremy Healy, Dave 
Dorrell, Chris & James and Princess 
Julia, just to name a few. Three-and-a-
half years old and counting, this is one 
of those places that will likely go on 
forever. It adapts to changes well, 
without being a slave to any one 
momentary trend. 
What else can be said about Club 

U.K., other than it has a fine floor to 
experience the genius of jocks like 
Danny Rampling and Judge Jules? 
Simply brilliant! And if that is not. 
enough, lucky bucks (and buck-ettes) 
can occasionally encounter the 

HIGH 
QUALITY 
LABELS 
NEEDS 
HIGH 
QUALITY 
PARTNER 

Esclusive marketing, promotion 
& distribution for Italy: 

AMERICAN GRAMAPHONE, ASTROMUSIC, 
BLUE FLAME, BSC, CHACRA, DURECO, 

ELLIPSIS ARTS, ERDERNKLANG, GOLDEN 
GATE, GUITAR ON THE EDGE, HIGHER 

OCTAVE, INNOVATIVE COMMUNICATION, 
INVINCIBLE, LAIKA, MIRAMAR, MOULIN 
D'OR, NEM, PLANETARY PRODUCTION, 
PRESIDENT, PURE & SIMPLE, SEAGULL, 
SONIC ATMOSPHERES, SOUNDINGS OF 
THE PLANET, SPALAX, SUNWHEEL, TAO 
MUSIC, TALKING TACO MUSIC, THE 
RELAXATION COMPANY, TUXEDO, 4U. 

i\ft ̀if curLL'w›D 

New Sounds S.r.l. 
Via Zara, 20 - 20052 Monza (MI) Italy 

Phone 039/2004233 - 2000623 - 2004691 
Fax 039/2001432 

(from U.S.A. you have to make twice time 39) 

turntable musings of Paul Oakenfold 
and Andy Weatherall. Music is the key 
here. The Black Room has a giddy 
Euro vibe, while the Purple Room is 
ambient and the Pop Art Room plays 
aggressive deep-house and tribal. 
Variety done proper. 

Finally, Cafe de Paris is smack in 
the heart of London between Leicester 
Square and Picadilly Circus and is 
operated by folks who take great pride 
in an absence of attitude. The large 
room is a haven for those with a han-
kering for U.S.-style house, while the 
smaller room is rooted in retro-soul 
and classic funk. Stop by to hear Ricky 
Morrison spin. 

Alle2YERe 
Roxy Retro-Fits, 
Mazzo Twists And 
IT's A Drag 

A mere 45 minutes away from 
I Ámclon, the Amsterdam club circuit is 
often a refreshing change of pace from 
the bustle of industry-conscious 
poseurs and star-gazers. The scene is 
nicely varied—both in terms of music 
and punters. 

Roxy stands as the city's best-known 
venue, housed in a lovely old theater 
where legends like Josephine Baker 
performed (you can feel the history 
walking through the doors). The 
music tends to veer from current hits 

to time-tripping retro fare, from the 
campy likes of Dead Or Alive, Donna 
Summer and Status Quo—to name a 
scant (and bizarre) few. However, do 
not plan on this being the only stop on 
your tour through Amsterdam. This 
700-capacity venue has a priority 
membership system and a tight, high-
ly selective door policy for non-mem-
bers. If you thought Studio 54 was bad, 
you haven't seen an)thing. Still, Roxy 
is well worth the effort once you get 
past the velvet ropes. DJ Stephen leans 
heavily on new mouth-watering 
morsels like "Gimtne Love" by Lance 
Ellington and "Queen's Anthem" by 
Loleatta Hollowa). 
Club IT will be familiar to the sea-

soned traveler. After all, it is the gay 
club in Amsterdam. complete with a 
Mardi Gras atmosphere of over-the-
top drag queens and festive decor. 
Boasting what is said to be the best 
sound system in Amsterdam, IT is a 
converted warehouse with deliciously 
dramatic balconies and go-go boy 
cages. DJ Jean pumps a solid mix of 

cutting-edge housers and well-known 
anthems. Bathe in its grandeur. 

For English sounds with a twist, you 
cannot do better than Mazzo. The club 
envelops you by having the dancefloor 
right near the entrance (no allowances 
for shyness or attitude). Make it to the 
other side of the floor and let the cir-
cular bar provide the basis for posing 
and cruising. Mazzo basically aims to 
be everything to ever}one, though 
Mondays are a sure bet for more left-
of-center experiences and jams that 
will have you racing to the booth for 
further info. 
Once you reach daylight, Amster-

dam also has several tasty shops to 
purchase the anthem of the night. 
Outlands is the favorite of Holland 
jocks, while Rhythm Import scores 
high marks for having a I2-deck setup 
that allows nearly eery customer the 
chance to test a track before buying. 
Both shops arc deep in the heart of 
Amsterdam's central shopping dis-
trict. 

Continued on page 40 
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NERVOUS RECORDS 
THE WORLD LEADER IN UNDERGROUND DANCE, HIP HOP, AND TRANCE. 

NERVOUS (house) , 

WRECK (hip hop ), WEEDED 

SORTED (trance), 

DOG and NERVOUS 

(reggae), 

(house tral(s). 

Nervous Inc. • 1501 Broadway, Suite 13148 • New York, NY 10036 • 212-730-7160 (ph) • 212-730-7210 (far) 
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MILY 
Visual Flash, Wacky "Cocaine" 
& Utterly Mad Dance Floors 

Despite the country's reputation 
for frothy hi-NRG and pop-injected 
rave music, the jams currently packing 
the floors of Italian clubs have become 
wildly diverse and increasingly rooted 
in soulful tones. 
The five-year-old Red Zone in 

Perugia, a classic warehouse venue 
with two floors, has held strong to its 
original house vibe. As a result, it is 
reigning supreme as old-fashioned 
garage sounds come back into vogue. 
Resident DJs Sauro, Ricky L and 
Viceversa carefully blend homegrown 
fare with imports from New York and 
Chicago. For special events, it's not 
unusual to find such U.S. turntable 
legends as Farley Jackmaster and 
young turks like Terry Hunter behind 
the decks. For an intense mind-trip, 
actively sprint back-and-forth between 
the expansive main room and the 
smaller Space room, which hangs 
more on a tribal and progressive tip. 
Factor in the piercing laser-light set-
up, and you will feel like you have 
stumbled into nirvana. 
Cocorico in Rimini offers a com-

pletely different mood, regaling pun-
ters with state-of-the-studio techno— 
with occasional splashes of tribal and 

trance added for versatile effect. 
Catering to fashion-conscious gay 
crowds and quasi-celebrities, Cocorico 
is a gorgeous venue with what can only 
be described as an utterly mad dance-
floor that benefits from the mixing 
prowess of DJs Cirillo, Ricci and 
Saccoman, among several others. 

They work the nerves of dancers by 
kicking something wacky like 
"Cocaine" by Eric Clapton at odd 
moments. 
Another Rimini hotspot is Echoes, a 

2,000-capacity room that has been 
jamming house music on-and-off since 
1986. This is where the underground-
minded, music-intensive party-goer 
hangs—and worships—at the DJ 
booth of Ricky Montanan i and Flavio 
Vecchi. A slammer that is lower on 
visual flash and way high on wicked 
grooves. 

PAM,. 
Go-Go Glee 8c A 
Decidedly Bent 
Queen 

The snobs of the music industry 
have long maligned Paris for having a 
vapid, somewhat unplugged dance 
music scene. We beg to differ. Every 
city is susceptible to tragic venues 
and tired acts. Sometimes you have 
to dig deeper for the gems, n'est-ce 
pas? 

Folies Pigale is swathed in delight-
ful classic Parisian style, with just 
enough kitsch to keep you smiling. 
With an even split between gay and 
hetero party people, the overall fash-
ion vibe is clean, slick and oh-so-fash-
ionable. DJs Alain, Kimo and Deep 

Swedish house act iii@l1.9ee Of? 

Virginism recently enjoyed its first 

major club international dance hit with 

"Reaching." Available on Jan Ekholm's 

ClubVision Recordings, the single has 

generated active interest from several 

U.S. major labels. 

offer a mixed bag of house, techno 
and ambient that keeps go-go 
dancers gyrating with glee. This club 
is like few others in its overwhelming 
success in playing to various sounds 
and folks. 
Queen, on the other hand, is heav-

ily focused on deep-house with a 
decidedly queer bent (thus the venue 
name). Located on the legendary 
Champs Elysees, the club lures 
leather freaks, muscle bodies and 
glitzy transvestites, who give drama 
to music by the likes of American 

71f,97, Baxter has risen from his 
tenure with Detroit's Underground 

Resistance to ignite a highly successful 

solo career. He has issued several singles 

with Logic Records, all of which have 

packed dancefloors worldwide. His latest 

effort, "Touch Me," is on the verge of 

becoming his first U.S. crossover hit. 

groo‘emeisters "Little" Louie Vega, 
DJ Pierre and David Morales. 
Musically speaking, France has 

become incredibly strong—thanks to 
the continued activity of Scorpio 
Music's Henri Belolo, who exerts 
much time and energy on hi-NRG, 
rave and pop/house. The folks at 
FNAC are darker and deeper, gain-
ing deserved international credibility 
from the highly potent output of 
Laurent Garnier and Shazz, among 
others. 

Continued on page 42 

GERMANY 
LOGIC Records GmbH 

Strahlenberger Str. 125a 
63067 Offenbach/Morn 

Phone: 069 8200 08 0 
Fax: 069 8200 08 88 

E-Marl: mischkakflogrec.corn 
CIS: 100045,646 

U.S .A. 
LOGIC US 

270 Lafayette Street 
Surte 1402 

New York, NY 10012 
Phone: 212 219 2040 

Fax: 212 219 2050 
E-Mail: USlataol.com 

Cornpuserve: 74542,1330 

UK 

LOGIC UK 
34/35 Bet-mock Street 

1st Floor 

Loncon W1 V 3RF 
London 

Phone: 071 434 2193 
Fan 071 287 2998 

Compuserve: 100420,1145 
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The smash hit debut single 
that was a driving force 
behind the renaissance of 
Freestyle Dance Music. 

And the buzz doesn't stop. 
Still getting hundreds of spins 
each week at major radio 

stations across the country ten 
months later... 

(1,,k-0200 

CC • 
IDANIIENJ BisturIs-IA 

New release from a new 
artist. Representing a new 
definition of Freestyle. 
Written and produced by 
Glenn Gutierrez and 

Mario L. Agustin, Jr fir Bang 
Productions, fresh from their 
success with Jocelyn Enriquez. 
With "What Will I Do," 

Damien promises to expand 
the base of talented Dance 

Music artists. 

Damien Bautista 
"What Will I Do" 

Now available on Classified 
compact discs, cassettes, and 

12" vinyl. 
CLS-1100 

6405 Muorfteld Drove 
Hanover Park, R 60103 
708•582-2888 
708-582-3388 Fan 

Follow-up hit single to a 
tremendous first. 
Continues to fuel the 
expansion of Dance Music 
throughout America. 
Gary Hayslett of Dance Music 
Authority says it best... 
"Definitely the fresh face for 
Freestyle today" 
«L ç.02)3 

Talented artists. 
Good music. 
Good people. 

A rising musical force in America. 
And soon the work‘ starting with the help of BMG Music Canada. 

Reacting quickly and intelligently to a growing market. 

Coming in 1995... , Andrew, a little piece of Heaven, and more! 

Extremely listenable first 
album from this young and 

very talented diva. 
Crosses-over Freestyle Dance 

to House to Pop/R&B 
Mainstream. 

An album with a big fia-ure. 
Real singer. Real songs. 

Lovely. 
(.15-0210 

This versatile young lady has 
made her mark with a 

popular national tour, proven 
sales, and continuous airplay 
with her first two singles. 

Now she is about to release a 
major record that will truly 

set her apart. 

An engaging slow jam. 
Four slammin' remixes. 
A special version for lovers. 

Jocelyn Enríquez 
"You Are The One" 

Available October 25 
CLS-0214 

©1994 Classified Records, a division of MO Productions, Inc. PO Box 908, Union City, CA 94587-0908 • 510-475-5760 • 510-475-5521 Fax • Distributed nationally by MS Distributing Co. 

Main Office 

21258 Maplewood Ave 
Rocky Rover, OH 44116 
216-333.2208 
216-333-2280 Fax 

Outside Sales 

8120 W Ridge 
Broadview Heights, OH 44147 
216-237-0097 6 Fax 

West Coast Sales 

Main Office 

7252 Remrnet Avenue 
Suite 202 
Canoga Park, CA 91303 
818-704-5200 
818-704-0777 Fax 

Outside Sales 

31554 Summit Rd 
S Laguna Beach. CA 92677 
714-499-5216 8. Fax 

4616 47th Ave.. South 
Seattle, WA 98118 
206-722-8130 & Fax 

National Promotion 

870 Market Si . Suite 638 
San Francisco, CA 94102 

18 415-362-4570 
415-362-4564 Fax 

West Coast Shipping 

962-970 Spice Island Dr. 
Sparks, NV 89431 
702-358-8400 
702-358-9658 Fax 

Midwest Sales 

Main Office 

Outside Sales 

1594 Peltier Lake Dr 
Centerville, MN 55038 
612-653-7672 
612-653-4508 Fax 

Outside Promotion 

5036 Oakland Ave South 
Minneapolis, MN 55417 
612.822.0695 
612-822-8679 Fan 

East Coast Sales 

Main Office 

13 Cutter Mill Rd.. Suite 253 
Great Neck, NY 11025 
516-829-1236 
516.829-4830 Fax 

Outside Sales 

Outside Promotions 

25 Cummings Si.03E 
New York, NY 10034 
212-567-8725 

Select-O-Hits 

Male Office 

SELE 
Outside Sales 

Brentwood, 725  MKa  TNi. 37027 
615-661-9586 & Fax 

10321 NW 12th Ct 
Plantation, FL 33324 
305-452-4507 f. Fax 

TS 

6403 Tempest 
Arlington, TX 76017 
817-467-5363 & Fax 

Sales (Ohio, Michigan, 
West Pennsylvania and 
Western New York) 

31205 Floral View Dr N 0108 
Farmington Hills, MI 48331 
810-661-8115 6 Fax 

2180 5 Beverly Glen Blvd at 
Los Angeles, CA 90025 
310-282-8307 
310-282-8315 Fan 

21258 Maplewood Ave 
Rocky River. OH 44116 
216-)33-2208 
216-333-2280 Fax 

2305 Wallace 
Bronx, NY 10467 
718.822-7138 
718-822-7139 Fax 

1981 Fletcher Creek Dr 
Memphis, TN 38133 
901-388-1190 
901-388-3002 Fax 

950 Memory Ln 
Lawrenceville. GA 30244 
404-925-0463 Ex Fax 
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THE SALSOUL ORCHESTRA 
ANTHOLOGY 
4 LP SET 20-2008-1 
2 CD SET 20-2008-2 
2 CASS SET 20-2008-4 

•••••••ai-- ,,,. , -.. aii.. ) 

.....1 .."— ..;.. —) .... • 

L., 

A TReasusy of UnseleaseD. Rase 
anó Haab-to-Get Mixes Fuorn The 
Rust Genenation Masten Tapes 

12" GOLD MASTER SERIES, VOL. 2 
2 LP SET 20-1051-1 
CD 20-1051-2 
CASS 20-1051-4 

Joy T's The World • Deck The Halls 
0 COT! AU Ye Faithful 

thee Bells 
Hated The Herald Angels Sing 
Santa Claus Is Corning To Town 

The Ghrternas Song 
White Christmas 

Rudellph The Reel Nosed Reindeer 
gle Horne Sor Christmas 
W nor Wonderland 

The First Mel 
We W I sh You A.Merry Christmas 

Auld Lang Salsoul 
I rn Looking Cher A Four Leaf Closer 

Alabarla Jubilee 
Oh. (rein Golden Slippers 

God Metes Amerka 

SLEICH RIDE 

...1,1/1.•10111C 

Bab 
90M THE 
bl:LiLLenn 
VAULTS 

SALSOUL RECORDS 
C/O TOM MOULTON 
BETHLEHEM MUSIC CO. 
16 EAST 40TH STREET 

NEW YORK, NEW YORK 10016 
PHONE: 212-951-3032 
FAX: 212-951-2331 

NATIONALLY DIST. BY EVIDENCE MUSIC NC. 1100 E. HECTOR STREET, SUITE 392, CONSHOHOKEN, PA. 19428 
PHONE: 215-832-0844 FAX: 215-832-0807 

HOW DIGITALLY 
REMIXED + 
MASTERED 

CHRISTMAS JOLLIES 
LP 20-2041-1 
CD 20-2041-2 
CASS 20-2041-4 

SALSOUL 20T" ANNIVERSARY, VOL.2 
4 LP SET 20-2011-1 
2 CD SET 20-2011-2 
2 CASS 20-2011-4 

(i.ere L- Volume Three 

A Tueasuay of Unneleaseè. Rase 
anb Hash-to-Cet Mixes FROM The 
%et Genenation Masten Tapes 

12" GOLD MASTER SERIES, VOL.3 
2 LP SET 20-1052-1 

CD 20-1052-2 
CASS 20-1052-4 

e(Mf/ -,)rh-efi. 

Sweaty, 
Unpretentious 
Fun Plus 

Clubland's 
Equivalent Of An 
Amusement Park 

Scotland is another of those corners 
of the club community where the con-
cept of a crowd of raging dance afi-
cionados does not instantly come to 
mind. Open your eyes and mind to a 
pair of venues that sizzle with gyrating 
11.1dies and smokin' music. 

Rezerection in Edinburgh is a cav-
ernous building with a massive dance-
floor that caters to hardheads. It's one 
of the best places to have an early taste 
of the techno, breakbeat and trance 
records that everyone else will be din-
ing on a month later. Any chance to 
hear brilliant producer/mixer Bass 
Generator at the turntable is well 
worth taking. 

Rezerection also has a playground 
area that allows room for lounging, as 
well as merchandise and munch ie 
stands, video games and juice/water 
bars. This is a relatively new place, 
open since February 1992, and is fast 
becoming known for its large-scale 
events. Think of it as clubland's equiv-
alent of an amusement park. Door pol-
icy is interesting in that tickets must 
be purchased ill advance. There are no 
tickets sold at the door. 
A bit more funky (and considerably 

smaller in size) is The Venue on 
Carlton Road in Edinburgh. If you dig 
(lancing to rock-edged music, this has 
been the place to be for the last eight 
years. Punters who are used to glowing 
lights, fancy cocktails and fashion 
excesses are quickly disappointed. You 
go to The Venue to hang, thrash about 
and totally let go of inhibitions. Sweaty 
good fun for the unpretentious. 

Continued on page 44 

Chanteuse Nelson has enjoyed 
international acclaim with her debut EMI 

collection, "What Silence Knows." 

Formerly the voice of Massive Attack, she 

has won the hearts of club DJs and radio 

programmers with singles that include 

"Down That Road- and "One Goodbye In 

Ten.- She is about to begin recording her 
second set. 
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ZPAW 
Juicy Venues Feature Garden Vibes & Wicked Fun 

I STOP LOOKING AROUND. • DNS CALL DOES IT ALL I 

ARE THE VINYL SOLUTION 
We Carry An In-Depth Catalog 
Of Current & Classic 12" / LP's 

W E ARE. ALSO A MAJOR SUPPLIER 
OF THE FOLLOWING PRODUCT LINES: 

ACCESSORIES • SLIP MATS • CARRYING CASES 
T-SHIRTS • BASEBALL/MUSIC CAPS 

BLANK AUDIO/VIDEO TAPES • STORAGE UNITS 
HOBBY/TRADING CARDS • PHONE CARDS 

EXTENSIVE SELECTION 
OF SINGLES 

12" • CASSETTE SINGLES 
MAXI CASSETTES 

CD MAXI'S CD SINGLES 

VAST INVENTORY OF COMPACT DISCS & CASSETTES 

Knowledgeable sales force 

Low, Low Pre-Release Prices 
Same Day Shipping 

Unbelievable Fills 

New Account Discounts 
Order• Received By 3 PM EST 
WIN B. Shipped The Berne Dey 

Cjelz0 113 Dato Ut;GC0 
110 DENTON AVE. NEW 
TEL* (516) 294-5900 
FAX * (516) 741-3584 
FAX * (516) 294-1644 
Call Our 
Sales Manager F-xt. 540 

HYDE PARK. N.Y. 11040 
TEL* (800) 294-5901 
Outside N.Y 

_ MONTHLY 
Cotelogl 

It's So Hard... to please 
THE QUEEN 
R ' 0 
\ / 

V 

RECORDING CORP. 

Look for '95 releases of 
PAMALA STANLEY and AVERY SOMMERS 

24» L Sllillise Blvd • Sult,J /C3 

NAIRID 
Ft Lauderdale. FL • (305) 563-4300 

484 W. 43rd St • Suite 43A 
New York, NY I 0036 • (212; 563-2397 

In the grand scheme of the global 
music community, Spain does not 
often come to mind during discussions 
of dance music. Completely unfair. 
Aside from the fact that modern 
groovemasters regularly nick 
melodies and beats from classic 
Spanish music, Ibiza has begun to 
blossom as a center of unusual club 
music and juicy venues. With its care-
free, resort-like atmosphere, an active 
scene in Ibiza makes perfect sense— 
particularly if you want to hear some 
of the tough-to-locate indic jams that 
others will be sampling into the 

coming year. 
Pacha, which is comfortably situated 

in the port area of Ibiza, offers a spicy 
blend of pop-inflected house and 
balearic music. Capable of holding 
4,000 people, this spacious club offers 
no less than nine bars, with separate 
quarters for twitching, chilling out and 
dining. Pacha has a stable of DJs who 
are as charismatic as the records they 
spin. Pippi stands out, mostly due to his 
budding image as a producer/ 
artist. The crowd goes ballistic whenev-
er his single, "I Love You Baby," hits 
the deck. 

Equally festive, though somewhat 
smaller, is Es Paradis, a tropical par-
adise with a pointedly house bent, and 
with a slight balaeric subtext. 
Currently celebrating its 20th year of 
operation, this is the place that indus-
try execs use for lavish soirees and 
showcases. Decorated with plants, flow-
ers and trees, Es Paradis contrasts a 
lovely garden vibe with state-of-the-art 
laser lights. For a local perspective, go 
on a Saturday night, though the 
Clockwork Orange parties on 
Wednesdays are wicked and sexy good 
fun. 

/1C/4,120 
House's Hometown Is Conducive To Chillin' & All-Night Wiggling 
Red Dog and Ka-Boom cut edges, Shelter hews to the center and CroBar getsfriendly 

No trip through I he international 
club scene would be complete with-
out a visit to Chicago. That's the 
place where house music was born, 
and it is still where you can hear 
some of the juiciest jams by some of 
the most creative DJs in the world. 
The town is rich with a wide vari-

ety of venues to suit almost any 
dance-music hunger. Red Dog and 
Ka-Boom remain among the most 
popular to those who want to hang 
on the cutting edge of local talent 
and trends. Both venues keep the 
visuals spartan and conducive to 
all-night wiggling. Red Dog is par-

ticularly fierce with its chill-out 
lounge and expansive dancefloor— 
and you can grab a snack at the 
Borderline Mexican restaurant 
above which the club resides. 
Shelter caters to a more main-

stream mentality, kicking familiar, 
pop-flossed twirlers alongside 
harder-edged house anthems. This 
club has two floors—which opens 
up the playlist potential—and 
loads of groovy little corners and 
pockets for hanging and other car-
nal activities. 
Rounding out the A-list of night-

clubs is CroBar, a room that can 

best be described as a festive envi-
ronment for grinding, sweating and 
making new and interesting 
friends. 

ABOUT THE COVER ARTIST 

The "Grooveline" cover is an 
original painting by New York-
based artist Rick Kaufman. A 
highly respected member of 
the East Coast art community, 
he is currently dividing his 
time between teaching assign-
ments and preparing for a 
major show in New York. 

a selection of 
sonic objects 
from the 
arnbient 
interspace 
including 23 tracks 
from around the world by 

DEEP SPACE NETWORK 
BLEEP (Gen- Jenssen aka Biosoriere) 
AIR (Pete Namloold 
MOBY 
ORANGE (shazz) 
DAVID BYRNE 
YOUNG AMERICAN PRIMITIVE 
SOLAR QUEST 
HECTOR ZAZOU 

phenomenology 
of ambient 

PORCUPINE TREE 
RISING SUN (Nen Ishii) 
DAVID CUNNINGHAM wiih Robert Fripp 
AVALON 
TERRE THAEMLITZ 
THE ARC 
BENJAMIN LEW 
DEEP FOREST 
and others 

available (rem O Dutch 1."1"di. 7""gieg 

and Crammed Mall Order, 341 Lafayette st. • 167, N.Y., N Y. 10012 

- playing Orrie 145 min &ha awailable as a Ilrngad edition a LP set • Mt ii9 

BALANCE 
SHEET 
FOR 
THE 
NUMBER 
ONE 
FRENCH 
DANCE 
LABELS 

7c71: 1—Jay re, -; -•ers 

Airplay Records / Panic Records - 
Tel.: 00 33 (1) 4 

AIRPLAY RECORDS 
PANIC RECORDS 

THE DANCE MACHINE 
COMPILATION'S SERIE, MORE THAN 

1,5 MILLION RECORDS SOLD 

DANCE MACHINE VOL. 1 
(PLATINIUM) 

300 000 COPIES SOLD 

DANCE MACHINE VOL. 2 
(PLATINIUM) 

380 000 COPIES SOLD 

ANCE MACHINE VOL. 3 
(PLATINIUM) 

00 000 COPIES SOLD 

NCE MACHINE VOL. 4 
(PLATINIUM) 
MORE THAN 
,COPIES EXPECTED 

-12d I- • 

JJ.j J1 

fil‘J 1.1 

9') •')'). •r). 90 '31(1 

DANCE 
MA INE 4 

J 

- 92100 Boulogne - FRANCE 
6 03 42 77 
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From His Long Awaited Album 

Available on 

Thump 
Compact Discs 

and Cassettes. 

RECORDS 
AN ENTERTAINMENT COMPANY 

EMPORIA 

DISTRIBUTED BY 

NAvARR 
CORPORATION 

Release Date: November 1, 1994 
P.O. Box 648, Walnut, CA 91788 • Phone (909) 595-2144 • FAX (909) 598-7028 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

CD 4 11 8 

* * * NO. 1 * * * 
SHE'S NOT THE CHEATIN' KIND i week at No. 1 • BROOKS & DUNN 
E) COOK S HEM e'CKS .12 DUNN) (V) ARISTA 1-2740 

2 1 3 12 
WHO'S THAT MAN • TOBY KEITH 
N LARKITE.)-) ,uf I ' , , , r V) POLYDOR 853 358 

C) 5 6 15 
CALLIN' BATON ROUGE 
A.REYNOLDS ID LINDE) • CARTH BROOKS I IBERIA ALBUM CUT 

CD' 6 8 12 
I TRY TO THINK ABOUT ELVIS • PATTY LOVELESS 
E.GORDY.JR (G BURR)  (C) (V) EPIC 77609 

5 2 2 14 
DOWN ON THE FARM • TIM MCGRAW 
1 STR0110.8 GALLIMORE I K K FHILLIPS.J LASETER) CURB ALBUM CUT 

0 7 
7 13 SHE DREAMS • MARK CHESNUTT 

M WRIGHT IG HARRISON.T MENSY)  IC) (V) DECCA 54887 

0 8 13 10 
WATERMELON CRAWL • TRACY BYRD 
J.CRUTCHFIELD IB.BROCK,Z.TURNER) (C) (V) MCA 54889 

0 9 14 11 WHEN YOU WALK IN THE ROOM • PAM TILLIS 
P TILLIS.S FISHELL 11 DESHANNON) IC) (V) ARISTA 1-2726 

(D 10 18 7 LIVIN' ON LOVE • ALAN JACKSON 
K STEGALL (A JACKSON) IC) (V) ARISTA 1-2745 

(1ti) 12 21 
8 THIRD RATE ROMANCE • SAMMY KERSHAW 

B CANNONS WILSON IR SMITH) (V) MERCURY 858 922 

(D 16 19 6 
SHUT UP AND KISS ME • MARY CHAPIN CARPENTER 
J EENNINGS.KI (. CARPI NI ER (ME. CARPI NUR) IC) (V) COLUMBIA 77696 

12 3 1 14 
THIRD ROCK FROM THE SUN • JOE DIFFIE 
. SI Au., mug ,, GPI ) NEE):-)UM S M18881.1 MARTIN) (C) (VI EPIC 77577 

(n) 15 16 13 
NOBODY'S GONNA RAIN ON OUR PARADE • KATHY MATTEA 
E LEO Et PARKE R.W RAMBEAUK (CI (V) MERCURY 858 800 

CD 18 17 11 THE CITY PUT THE COUNTRY BACK IN ME • NEAL MCCOY 
B BI CKE TT EM GEIGER,W MULLIS.M.HUFFMAN) IC) (VI ATLANTIC 87213 

(BD 17 20 11 
MAN OF MY WORD COLLIN RAYE 
1 HOBBS.E SE AY .P WORLEY (A SHAMBLIN.G.BURR) (C) (V) EPIC 77632 

(16) 20 24 8 
KICK A LITTLE 
C LINA,'0111, GRAIL [II TLE TEXAS (P HOWELL.D ICI IV)  .OBRIEN,B SEALS)• LITTLE TEXAS WARNER BROS. 18103 

(il) 19 15 12 
SHE THINKS HIS NAME WAS JOHN • REBA MCENTIRE 
T tikoWN.R M(ENTIRE '). KNOX S ROSEN) (CI (VI MCA 54899 

(18) 23 28 6 
I SEE IT NOW • TRACY LAWRENCE 
1 STROUD (P NE LSON.L BOONE .W I EL) (Cl (V) ATLANTIC 87)99 

0 21 22 9 
I SURE CAN SMELL THE RAIN • BLACKHAWK 
M BRIGHT  -'-----------.. ARISTA 1-2718 

11) 24 31 12 

* * * AIRPOWER * * * 
JUKEBOX JUNKIE • KEN MELLONS 
J.CUPIT (J.CUPIT,I.HONEYCUTT.K.MELLONS. (C) IV) EPIC 77579 

Cfi) 27 40 4 

* * *AIR P OW ER * * * 
IF I COULD MAKE A LIVING • CLAY WALKER 
J.STROUD (K.STEGALL,R.MURRAH.A.JACKSON) (C) (V) GIANT 18068 

22 13 9 15 
XXX'S AND 000'S (AN AMERICAN GIRL) TRISHA YEARWOOD 
G F)INDIS,H STINSON (A RANDALL,M.BERG) (C) IV) MCA 54898 

23 22 25 11 
TEN FEET TALL AND BULLETPROOF • TRAVIS TRITT 
G BROWN (T TRIM ICI (V) WARNER BROS. 18104 

24 14 4 15 
WHAT THE COWGIRLS DO • VINCE GILL 
T BROWN (V GILL.R NIELSEN. (C) (V) MCA 54879 

e 30 48 4 IF YOU'VE GOT LOVE JOHN MICHAEL MONTGOMERY 
S HENDRICKS IS SESKIN.M D SANDERS) IC) (V) ATLANTIC 87)98 

(1) 28 33 10 HAS ANYBODY SEEN AMY • JOHN & AUDREY WIGGINS 
ISCIAFEJ.COTTON U.VEZNER,D HENRY) (C) IV) MERCURY 858920 

(1) 33 36 6 
WE CAN'T LOVE LIKE THIS ANYMORE 
G FUNDIS,ALABAMA 11 JARRARD.W.MOBLEY) ALABAMA (C) (V) RCA 62897 

CD 31 37 8 
BABY LIKES TO ROCK IT • THE TRACTORS 
S RIPLEY.W RICHMOND (S RIPLEY.W.RICHMOND) (V) ARISTA 1-2717 

e 34 44 4 
UNTANGLIN' MY MIND • CLINT BLACK 
J STROUD.C.BLACK IC BLACK,M HAGGARD) IC) (V) RCA 62933 

30 11 5 17 WHAT'S IN IT FOR ME JOHN BERRY 
C.HOWARDUJARRARD,G.BURR) (C) (V) LIBERTY 79035 

)0 35 38 6 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME • DAVID BALL 
B CHANCEY ID BALL) IC) (V) WARNER BROS. 18081 

® 20 35 g WHERE THERE'S SMOKE • ARCHER/PARK 
R SCRUGGS (B P BARKER.M COLLIE) IC) IV) ATLANTIC 87211 

e 51 _ 2 THE BIG ONE GEORGE STRAIT 
T.BROWN.G.STRAIT IG.HOUSE.D.ODAY) (CI (V) MCA 54938 

0 44 54 4 
TAKE ME AS I AM • FAITH HILL 
S.HENDRICKS (B.DIPIERO,K.STALEY) WARNER BROS. ALBUM CUT 

35 36 32 19 
DREAMING WITH MY EYES OPEN • CLAY WALKER 
1 STROUD (T ARATA) (V) GIANT 18139 

36 37 29 19 
WHISPER MY NAME • RANDY TRAVIS 
K LEHNING IT BRUCE) (C) (V) WARNER BROS. 18153 

e 41 46 7 
NOW I KNOW • LARI WHITE 
G.FUNDIS (C.RAINS.C.GREENE.D.COOK)  (C) (V) RCA 62896 

38 38 30 20 SHE CAN'T SAY I DIDN'T CRY • RICK TREVINO 
S.BUCKINGHAM IT MARTIN.T.MARTIN.R.WILSON) (C) (VI COLUMBIA 77535 

i 

iii 
 SINGLES COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 136 COUNTRY 

STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 7 DAYS 
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS. 

T M &TRACKS 
,c cn 

,,, 

z 
o 1— 
cti Cn e g TITLE ARTIST  

PRODUCER (SONGWRITER) LABEL P. NUMBER LASIRIBUIING LABEL 

39 25 12 18 MORE LOVE DOUG STONE 
J.STROUD (D STONE.G.BURR) (C) (V) EPIC 77549 

e 47 50 5 YOU JUST WATCH ME .' TANYA TUCKER 
CRIU ,- HFIELD III.GILES,B.REGAN)  (V) LIBERTY 79053 

41 32 23 17 
THE MAN IN LOVE WITH YOU • GEORGE STRAIT 
T BROWN.G STRAIT (S.DORFF.G.HARJU) (C) (V) MCA 54854 

42 26 10 17 
HARD TO SAY • SAWYER BROWN 
M.MILLER,M.MCANALLY 1M MILLER) CURB ALBUM CUT 

43 43 41 18 SUMMERTIME BLUES • ALAN JACKSON 
K STEGALL (E.COCHRANJ CAPEHART) IC) IV) ARISTA 1.2697 

(a) 49 58 3 COUNTRY 'TIL I DIE • JOHN ANDERSON 
.1 STROUDJ ANDERSON IT SEALS.E.SETSER.J.ANDERSON) (C) Iv) BNA 629.15 

0 48 52 6 
TEARDROPS • GEORGE DUCAS 
R.BENNETT (G DUCAS,T.MCBRIDE) (V) LIBERTY 79045 

0 54 59 4 
THAT'S WHAT I GET (FOR LOSIN' YOU) HAL KETCHUM 
A.REYNOLDS.J.ROONEY (A.ANDERSON,H.KETCHUM) CURB ALBUM CUT 

47 46 45 20 
HALF THE MAN CLINT BLACK 
J.STROUD.0 BLACK (C BLACK,H.NICHOLAS) IV) RCA 62878 

48 42 39 10 
HEART OVER MIND LORRIE MORGAN 
R LANDIS IS MUNSEY,B ALAN) (V) BNA 62946 

(.4) 52 57 6 
HARD LOVIN' WOMAN • MARK COLLIE 
D.COOK (M.COLLIE.D COOK.J.B JARVIS) (C) (V) MCA 54907 

(U) 58 74 
3 THERE GOES MY HEART • THE MAVERICKS 

D.COOK (R.MALO,KOSTAS) (C) (V) MCA 54909 

(1) 59 70 3 THE POWER OF LOVE LEE ROY PARNELL 
S.HENDRICKS ID COOK .G NICHOLSON) (C) (V) ARISTA 1-2747 

0 57 63 4 
WHEREVER SHE IS • RICKY VAN SHELTON 
B CHANCES P WORLEY U.HOUSEJ JARRARD) IC) WI COLUMBIA 77653 

o 66 _ 2 DOCTOR TIME • RICK TREVINO 
S BUCKINGHAM ISIONGACRE.L.WILSON) (CI IV) COLUMBIA 77708 

0 67 -- 2 
I GOT IT HONEST • AARON TIPPIN 
S GIBSON IA TIPPIN.I3 BURCH.M FJOHNSON)  (C) 00 RCA 62947 

0 56 56 20 
GIRLS WITH GUITARS • WYNONNA 
T BROWN ;M (7 CARPENTER) (V) CURB 54875 MCA 

e 64 — 2 EUGENE YOU GENIUS • BRYAN WHITE 
BE WALKER JR .6 LEHNING IL WIL,L2, )IL A))),,,r.  (C) (V) ASYLUM 64510 

e 60 75 3 
WHAT THEY'RE TALKING ABOUT • RHETT AKINS 
M.WRIGHT (LBOONE,P.NELSON,R.AKIN.,. (C) (V) DECCA 54910 

e NEW ot, 1 

* **HOT SHOT DEBUT* * * 
WHEN LOVE FINDS YOU • VINCE GILL 
T.BROWN (V.GILL.M.OMARTIAN) (C) (V) MCA 54937 

59 45 26 15 
ELVIS AND ANDY • CONFEDERATE RAILROAD 
B.BECKETT (C.WISEMAN) (C) (V) ATLANTIC 87229 

60 55 53 g GIVE ME A RING SOMETIME • LISA BROKOP 
J.CRUTCHFIELD (K.BERGSNES,B MOULDS,S.ANDERSON) (D) (V) PATRIOT 79036 

0 65 65 4 
RED, WHITE AND BLUE COLLAR GIBSON/MILLER BAND 
D JOHNSON.8 MILLER ID GIBSON.E3 MILLER) (C) (V) EPIC 77651 

62 50 47 0 HEART LIKE A HURRICANE • LARRY STEWART 
S HENDRICKS T BRUCE .0 WISEMANI IC) (VI COLUMBIA 77638 

63 62 61 7 
YOU NEVER EVEN CALL ME BY MY NAME DOUG SUPERNAW 
R LANDIS IS GOODMAN) (C) (V) BNA 62938 

CI) 70 _ 2 MEN WILL BE BOYS • BILLY DEAN 
1 BOWEN.B DEAN ID CLARK.V.THOMPSON) (V) LIBERTY 79054 

65 63 51 16 
POCKET OF A CLOWN • DWIGHT YOAKAM 
P ANDERSON D YOAKAM) REPRISE ALBUM CUT-WARNER BROS. e NEW > i YOU AND ONLY YOU • JOHN BERRY 
C HOWARD IC JONES.1 D MARTIN) (V) LIBERTY 79058 

C) 72 71 8 
GONE COUNTRY ALAN JACKSON 
K STEGALL IB MCDILL) ARISTA ALBUM CUT 

e 71 _ 3 THAT'S WHAT LOVE'S ABOUT • MARTY STUART 
T BROWN.M STUART ‘KA STUART) (C) (V) MCA 54915 

69 69 68 6 REDNECK STOMP • JEFF FOXWORTHY 
S ROUSE (.1FOXWORTHY,S.ROUSE) ICl (VI WARNER BROS 18)16 

/0 NEW 1 PMS BLUES 
S BUCKINGHAM,D.PARTON (D PARTOS) DOLLY PARTON COLUMBIA ALBUM CUT 

e 7, _ 2 GIRL THANG TAMMY WYNETTE (DUET WITH WYNONNA) 
B.BECKETT (K.HINTON.M.LAYBOURN.J.RODMAN) EPIC ALBUM CUT 

72 61 55 8 A REAL GOOD WAY TO WIND UP LONESOME • JAMES HOUSE 
D COOK (1 HOUSE.D.DODSON.J.JARRARD) (C) IV) EPIC 77610 

73 74 73 20 
COWBOY BAND • BILLY DEAN 
1 BOWEN (M POWELL.' MEDDERS) (C) (V) LIBERTY 79034 

0 RE-ENTRY 19 
COWBOYS DON'T CRY • DARON NORWOOD 
J STROUDJ CARLTON U.ALLISONJ RAYMOND,B SIMON,D.GILMORE)  (C) (V) GIANT 18216 e NEW > 1 IF YOU COULD SAY WHAT I'M THINKING • ORRALL & WRIGHT 
L.PETERZELL,R.E.ORRALL.C.WRIGHT.J.STROUD (R.E.ORRALL,C.WRIGHT) (CI (V) GIANT 18049 

C) Records showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records 
which attain 2500 detections for the first time. • Videoclip availability. Catalog number is for cassette single, or vinyl if cassette is unavailable. 
(CI Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single 
availability. (X) CD maxi-single availability. © 1994. Billboard/BP) Communications. 

HOT COUNTRY RECURRENTS 
1 

i _ 2 BE MY BABY TONIGHT 
S HENDRICKS (E.HILLR FAGAN) 

JOHN MICHAEL MONTGOMERY 
LANTIC ATLANTIC 

2 
_ ____ 

i LOVE A LITTLE STRONGER 
M.POWELL.T.DUBOIS (C.JONES.B.CRITTENDEN,G.SWINT) 

• DIAMOND RIO  
ARISTA 

3 2 1 
6 WINK  

B.BECKETT (B.DIPIERO,T.SHAPIRO) 
• NEAL MCCOY 

ATLANTIC 

4 3 
_ 

2 NATIONAL WORKING WOMAN'S HOLIDAY  
B CANNON,N.WILSON (R.MURRAH.P.TERRY,J.D.HICKS) 

• SAMMY KERSHAW 
MERCURY 

5 
_ _ 

i HANGIN' IN 
ICRUTCHFIELD (S.BOGARD.R.GILES) 

• TANYA TUCKER  
LIBERTY 

6 4 2 
7 EVERY ONCE IN A WHILE 

M.BRIGHT,T DUBOIS (H.PAUL,V.STEPHENSON,D.ROBBINS) 
• BLACKHAWK 

ARISTA 

7 7 4 4 INDEPENDENCE DAY P.WORLEY.E.SEAY,M.MCBRIDE (G.PETERS) 
• MARTINA MCBRIDE 

RCA 

8 5 6 
7 THINKIN' PROBLEM 

B CHANCEY (D .BALLA SHAMBLIN,S.ZIFF) 
• DAVID BALL 
WARNER BROS. 

9 8 5 9 THEY DON'T MAKE 'EM LIKE THAT ANYMORE C.FARREN (1.STEELE,C.FARREN) 
BOY HOWDY 

CURB 

10 9 8 
9 DON'T TAKE THE GIRL 

ISTROUD,B.GALLIMORE (C.MARTIN,L.W.JOHNSON) 
• TIM MCGRAW 

CURB 

11 18 13 24 I SWEAR S.HENDRICKS (F.I.MYERS.G.BAKER) 
• JOHN MICHAEL MONTGOMERY 

ATLANTIC 

12 6 7 
6 FOOLISH PRIDE  

G.BROWN (T.TRITT) 
• TRAVIS TRITT 

WARNER BROS. 

13 11 10 11 
WISH I DIDN'T KNOW NOW 
N.LARKIN,H.SHEDID IT KEITH) 

MERCURY • TOBY KEITH 

14 13 12 7 
WHENEVER YOU COME AROUND 
T BROWN (V G(LL.P.WASNER) 

VINCE GILL 
MCA 

15 10 9 10 
WALKING AWAY A WINNER 
J.LEO (T.SHAPIRO,B.DIPIERO) 

• KATHY MATTEA 
MERCURY 

16 —  —  4 
THAT AIN'T NO WAY TO GO 
D COOK,S.HENDRICKS (R.DUNN,K.BROOKS,D.COOK) 

• BROOKS & DUNN 
ARISTA 

17 14 16 6 
I WISH I COULD HAVE BEEN THERE 
.1 STROUD,J.ANDERSON (1.ANDERSON,K.ROBBINS) 

• JOHN ANDERSON 
BNA 

18 19 15 16 
PIECE OF MY HEART 
S.HENDRICKS (B.BERNS,J.RAGAVOY) 

• FAITH HILL 
WARNER BROS. 

19 17 11 8 
LITTLE ROCK 
1 HOBBS,E SEAY,P.WORLEY (T DOUGLAS) 

• COLLIN RAYE 
EPIC 

20 20 18 16 
IF BUBBA CAN DANCE (I CAN TOO) 
D.COOK IM.RAYBON,M.MCGUIRE,B.MCDILL) 

• SHENANDOAH 
RCA 

21 16 14 13 
A GOOD RUN OF BAD LUCK 
J.STROUD,C.BLACK (C.BLACK,H.NICHOLAS) 

• CLINT BLACK 
RCA 

22 21 17 24 
NO DOUBT ABOUT IT 
B BECKETT (J.S.SHERRILL,S.SESKIN) 

• NEAL MCCOY 
ATLANTIC 

23 15 21 16 
YOUR LOVE AMAZES ME 
C.HOWARD (A.HUNT,C.JONES) 

• JOHN BERRY 
LIBERTY 

24 22 20 12 
BEFORE YOU KILL US ALL 
K.LEHNING (K.FOLLESE,M.T.BARNES) 

• RANDY TRAVIS 
WARNER BROS. 

25 — 22 16 
IF THE GOOD DIE YOUNG 
1 STROUD (P.NELSON,C WISEMAN) 

• TRACY LAWRENCE 
ATLANTIC 

• Videoclip availability Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have 
dropped below he top 20. Commercial availability is not indicated on the recurrent chart. 
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Country 
ARTISTS 8( MUSIC 

COUNTRT 
********** 

COINER 
by Lynn Shults 

POWERING THEIR WAY TO twin No. l's are Brooks & Dunn. They hit 
No. 1 on the Hot Country Singles & Tracks chart with "She's Not The Cheatin' 
Kind" (4-1), and they also debut at No. 1 on the Top Country Albums chart 
(and No. 18 on The Billboard 200) with their third album, "Waitin' On Sun-
down." The duo is co-produced by Don Cook and Scott Hendricks, and their 
No. 1 single was written by Ronnie Dunn. The pair first hit the charts in June 
1991 with "Brand New Man." The song went all the way, hitting No. 1 that 
September and starting a string of four consecutive No. 1 singles for the duo. 
Following that streak, their next four releases peaked between No. 2 and No. 
6. The duo then returned to No. 1 with "She Used To Be Mine" last November, 
followed by "That Ain't No Way To Go," which grabbed the top spot in June. 

BROOKS & DUNN'S TRIPLE-PLATINUM debut album, "Brand New 
Man," peaked at No. 3 in September 1992. Their double-platinum follow-up, 
"Hard Worldn' Man," reached No. 2 in March 1993. Of the duo's seven No. 
1 hits, Brooks, Cook, and Dunn have co-wtitten three, with Dunn being the 
sole writer of four. The foursome of Brooks, Cook, Dunn, and Hendricks bring 
a Southwestern country/rock flavor to the Brooks & Dunn sound, with Brooks 
stirring in the influences of his native Louisiana. Cook hails from Texas, and 
Dunn and Hendricks grew up in Oklahoma. This unique blend of backgrounds 
has helped set the duo apart. They move effortlessly from hard-core traditional 
country to western swing to the swampy rock grooves of Creedence Clearwa-
ter Revival. For many, they embody what the '90s country craze is all about. 

THE MOST ACTIVE TRACK on the singles chart is "The Big One" (51-33) 
by George Strait. Strait's strength has always been his native state of Texas 
and the Southwest. And this time is no different: Texas radio stations cutting 
a trail for Strait are KASE Austin, KHEY El Paso, and ICKBQ Houston. Other 
tracks on the move are "When Love Finds You" (debut-58) by Vince Gill; "If 
I Could Make A Living" (27-21) by Clay Walker; "Take Me As I Am" (44-
34) by Faith Hill; "Livin' On Love" (10-9) by Alan Jackson; "You Just Watch 
Me" (47-40) by Tanya Tucker; "If You've Got Love" (30-25) by John Michael 
Montgomery; "We Can't Love Like This Anymore" (3-27) by Alabama; "Baby 
Likes To Rock It" (31-23) by the Tractors; and "There Goes My Heart" (58-
50) by the Mavericks. 

DEBUT ALBUMS LEAD THE WAY on the Top Country Albums chart. A 
total of seven new albums enter the chart, pushing retail sales of country al-
bums up almost 30% over the previous week. Leading the debut wave is "Wai-
tin' On Sundown" by Brooks & Dunn, followed by "If I Could Make A Living" 
by Clay Walker at No. 3; "Boomtown" by Toby Keith at No. 9; "Kick A Little" 
by Little Texas at No. 11; "Greatest Hits Vol. 3" by Alabama at No. 23; 
"Heartsongs" by Dolly Parton at No. 24; and "Keith Whitley/Tribute Album," 
a various-artists album, at No. 43." I See It Now" (3-3) by Tracy Lawrence 
is the Greatest Gainer, and the Pacesetter is "The Tractors" (14-12). 

NO ONE LOVED COUNTRY MUSIC more than Wayne Edwards. A former 
promotion manager for RCA in Dallas and the one-time manager of Tracy 
Lawrence, Edwards died Oct. 2. He was one of the more interesting characters 
to cross many of our paths. We'll miss you, pal. Oh, by the way, tell Elvis hi. 

ASCAP's Award-Winning Songwriters 
Here is the complete list of 

ASCAP's award-winning country 
songs, their writers, and their pub-
lishing companies. An asterisk (5) in-
dicates a share of the song ASCAP 

• doesn't license. 
"Ain't Coin Down ("I'll The Sun Comes 
Up"—Garth Brooks, Kim Williams, Kent 
Blazy*; Major Bob/No Fences/Sony Cross 
Keys. 
"All These Years"—Mac McAnally; Be-
ginner. 
"Almost Goodbye"—Don Schlitz, Billy 
Livsey*; New Don, New Hayes. 
"Alright Already"—Byron Hill, J.B. 
Rude; Collins Court. 
"American Honky Tonk Bar Associa-
tion"—Bryan Kennedy, Jim Rushing; 
EMI April, the Old Professor's Music. 
"Boom! It Was Over"—Robert Ellis 
Orrall, Bill Lloyd*; EMI April, JICids. 
"Born To Love You"—Mark Collie, Don 
Cook*; BMG Songs, Judy Judy Judy. 
"The Bug"—Mark Knopfler (PRS); 
Almo. 
"Can't Break It To My Heart"—Tracy 
Lawrence, Kirk Roth, Elbert West, Rob-
ert Earl Clark*; JMV, Loggy Bayou, 
Mike Dunn. 
"Chattahoochee"—Alan Jackson, Jim 
McBride; Mattie Ruth, Seventh Son, Sony 
Cross Keys. 
"A Cowboy's Born With A Broken 
Heart"—Chris Farren, Jeffrey Steele*; 
Curb, Farrenuff, Full Keel. 
"Do You Know Where Your Man 
Is"—Russell Smith, Carol Chases, Dave 
Gibson*; Artist Vision, MCA. 
"Does He Love You"—Sandy Knox, 
Billy Stritch*; PKM. 
"Every Little Thing"—Al Anderson, 
Carlene Carter; Bash, Sony Cross Keys, 
Tortured Artist. 
"God Blessed Texas"—Porter Howell, 
Brady Seals; Howlin' Hits, Square West. 
"The Hard Way"—Mary Chapin Carpen-
ter; EMI April, Getarealjob. 
"Haunted Heart"—Kim Williams, 
Buddy Brock*; Sony Cross Keys. 
"The Heart Won't Lie"—Kim 
Carnes, Donna Weise; Moonwindow. 
"Heartland"—John Bettis, Steve Dorfr; 
John Bettis, Warner/Chappell. 
"Hometown Honeymoon"—Jim Pho-
toglo, Josh Lee; Afterberger, Patrix 
Janus, Warner/Chappell. 
"I Cross My Heart"—Eric Kaz, Steve 
Dorffs; Zena. 
"I Guess You Had To Be 
There"—Barbara Cloyd, Jon Robbin; 
Ten Ten. 
"I Love The Way You Love 
Me"—Victoria Shaw, Chuck Cannon Jr.*; 
BMG. 
"If I Didn't Love You"—Jackie White, 
Jon Vezner*; Bob White. 

"In A Week Or Two"—Gary Burr. 
James House; Gary Burr, MCA. 
"In The Heart Of A Woman"—Keith 
Hinton, D. Brett Cartwright*; Warner/ 
Chappell. 
"It's A Little Too Late"—Pat Terry, 
Roger Murrah*; Castle Street, End Of 
August. 
"It's Your Call"—Shawna Harrington-
Burkhart, Liz Hengber, Bruce Burch*; 
Starstruck. 
"Just Like The Weather"—Suzy Bog-
guss, Doug Crider*; Famous, Loyal 
Dutchess. 
"Learning To Live Again"—Don 
Schlitz, Stephanie Davis'; New Don, New 
Hayes. 
"Let Go"—Dielde Brown; DicIde Brown. 
"Let Go Of The Stone"—Max Troy 
Barnes, Max D. Barnes*; Two-Sons, 
Warner/Chappell. 
"Let That Pony Run"—Gretchen Pe-
ters; Sony Cross Keys. 
"Life's A Dance"—Allen Shamblin, 
Steve Seskin; Almo, Hayes Street, Love 
This Town. 
"Look Heart, No Hands"—Trey Bruce, 
Russell Smith; MCA. 
"Looking Out For Number One"—Troy 
H. Seals, Travis Tritt*; East 64th, 
Warner/Chappell. 
"Love Without Mercy"—Don Pfrimmer, 
Mike Reid; BMG, PolyGram Interna-
tional. 
"Mendin' Fences"—Andy Byrd, Jim Ro-
binson; Warner/Chappell. 
"Money In The Bank"—John Jarrard, 
Mark Sanders, Bob DiPiero*; Alabama 
Band, MCA, Miss Blyss. 
"My Baby Loves Me"—Gretchen Peters; 
Sony Cross Keys. 
"My Blue Angel"—Philip Douglas, Kim 
Williams, Aaron Tippin*; BMG, Mickey 
Hiter, Sony Cross Keys. 
"My Second Home"—Kenny Beard, 
Tracy Lawrence, Paul Nelson*; Golden 
Reed, Mike Dunn. 
"My Strongest Weakness"—Mike Reid, 
Naomi Judd*; Almo, Brio Blues. 
"No Future In The Past"—Carl Jack-
son, Vince Gill*; Famous, Too Strong. 
"No One Else On Earth"—Jill Colucci, 
Sam Lorber, Stewart Harris'; Chalk Hill, 
EMI Golden Torch, Heart Street, Sony 
Tunes. 
"Nobody Wins"—Radney Foster, Kim 
Richey'; St. Julien. 
"Oh Me, Oh My, Sweet Baby"—Michael 
Garvin*, Tom Shapiro*; Terrace. 
"Old Country"—Bobby L. Harden; EMI 
April. 
"On The Road"—Bob McDill; PolyGram 
International, Ranger Bob. 
"Once Upon A Lifetime"—Gary B. 
Baker, Frank Myers; Horipro, Zomba. 
"One More Last Chance"—Gary Nichol-
son, Vince Gill*; Sony Cross Keys. 

"Prop Me Up Beside The Jukebox (If I 
Die)"—Kerry Kurt Phillips, Richard 
Lane Blaylock*, William J. Perdew*; 
Texas Wedge. 
"Reno"—Tim Buckley, Donnie Crider, 
Joe DeLeon Jr., Allen Huff, Kenny King, 
Doug Supernaw, Justin White; Supernaw. 
"She Don't Know She's Beauti-
ful"—Bob McDill, Paul Harrison'; Poly-
Gram International, Ranger Bob. 
"She's Got The Rhythm (And I Got The 
Blues)"—Alan Jackson, Randy Travis; 
Mattie Ruth, Seventh Son, Sometimes 
You Win. 
"Somewhere Other Than The 
Night"—Garth Brooks, Kent Blazy*; Ma-
jor Bob, No Fences. 
"Soon"—Casey Kelly, Bob Regan; AMR, 
Himownself's, Miss Pammy's, Sierra 
Home, Wood Newton. • 
"Tender Moment"—Rory Bourke, Cris 
Moore, Lee Roy Parnell; Mama Guitar, 
New Songs DeBurgo, PolyGram Interna-
tional, R-Bar-P. 
"That Summer"—Pat Alger, Garth 
Brooks, Sandy Gail Brooks; Bait And 
Beer, Forerunner, Major Bob, No Fences. 
"Thank God For You"—Mac McAnally, 
Mark Miller; Beginner, Travelin' Zoo. 
"This Romeo Ain't Got Julie 
Yet"—Eric Silver, Jimmy Olander*; 
Pickambo. 
"Tonight I Climbed The Wall"—Alan 
Jackson; Mattie Ruth, Seventh Son. 
"Too Busy Being In Love"—Gary Burr, 
Victoria Shaw; BMG, Gary Burr, MCA. 
"Trouble On The Line"—Mark Miller, 
Bill Shore; Zoo II. 
"Walkaway Joe"—Greg Barnhill, Vin-
cent Melamed*; Warner/Chappell, 
Warner Active. 
"We Got The Love"—Steve Bogard, 
Rick Giles*; Rancho Bogardo, Warner/ 
Chappell. 
"What Might Have Been"—Porter 
Howell, Dwayne O'Brien, Brady Seals; 
Howlin' Hits, Square West. 
"What Part Of No"—Wayne Perry, Ger-
ald Smith*; Zomba. 
"What's It To You"—Robert Ellis 
Orrall, Curtis Wright; EMI April; JKids, 
Stroudavarious. 
"When My Ship Comes In"—Clint 
Black, Hayden Nicholas; Howlin' Hits. 
"When She Cries"—Marc Beeson, Sonny 
LeMaire*; EMI April. 
"When You Leave That Way You Can 
Never Go Back"—Steve Clark, Johnny 
MacRae; EMI Music City. 
"Why Didn't I Think Of That"—Bob 
McDill, Paul Harrison*; PolyGram Inter-
national, Ranger Bob. 
"Working Man's Ph.D."—Philip Doug-
las, Bobby Boyd*; BMG, Mickey Hiter. 
"You Say You Will"—Beth Nielsen 
Chapman, Verlon Thompson; BMG, EMI 
April, Ides Of March. 

COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 

TITLE (Publisher — Licensing Org ) Sheet Music Dist. 

28 BABY LIKES TO ROCK IT (Warner-Tamerlane. BM1/Boy 
Rocking, BMI/Chinnaupin, BM)) WON 

33 THE BIG ONE (Housenotes. BM)) 
3 CALLUM BATON ROUGE (Combine. ASCAP/EM) 

Blackwood, PAD HL 
14 THE CITY PUT THE COUNTRY BACK IN ME (Sixteen 

Stars, BM)/Dmie Stars. ASCAP) HL 
44 COUNTRY 'Ill I DIE (Almo. ASCAP/Holmes Creek. 

ASCAP/)rving. OW/Baby Dumplin% BM') WBM 
73 COWBOY BAND (Careers-BMG. 8MI/Conasauga 

Troubadors. 8M1) HL 
74 COWBOYS DONT CRY (Jim's Al)isongs. 8MI/16 Stars. 

Bull HL 
53 DOCTOR TIME (W B N, SESAC/Long Acre. SESAC/ 

Zomba. ASCAP) 
5 DOWN ON THE FARM (Texas Wedge. ASCAP/Noosa 

Heads, BIC WON 
35 DREAMING WITH MY EYES OPEN (Famous. ASCAP/ 

Pookie Bear. ASCAP/Bug. ASCAP) HUWBM 
59 ELVIS AND ANDY (Almo. ASCA)') WBM 
56 EUGENE YOU GENIUS (Zomba. ASCAP/Catch The Boat. 

ASCAP) 
55 GIRLS WITH GUITARS (EMI April. ASCAP/Getareahob, 

ASCAP) HL 
71 GIRL THANG (W8. ASCAP/Warner-Tamerlane, BAN) 
60 GIVE ME A RING SOMETIME (Blake Eyed Susan, BMI/ 

Glitterfish. 8MI/Songs Of All Nations. EMI) HL 

lx7 GONE COUNTRY (Polygram Intl. ASCAP/Ranger Bob. 
ASCAP) HL 

41 HALF THE MAN (Blackened, 13A1)) WBM 
49 HARD LOIN' WOMAN (Music Corp. Of America. BMI/ 

Mark Collie. BMI/Sony Tree. BMI/Don Cook. WI/Zomba. 
ASCAP/Inspector Barlow. ASCA)') HL/WBM 

42 HARD TO SAY (Travels' Zoo. ASCA)') HL 
26 HAS ANYBODY SEEN AMY (Reynsong. BMI/Howe Sound. 

BMI/Sony Cross Keys. ASCAP) HI. 
61 HEART LIKE A HURRICANE (W8. ASCAP/Elog Tractor. 

ASCAP/Almo, ASCAP) WBM 
48 HEART OVER MIND (Royhaven, BMI/Starstruck Angel. 

BMI) 
21 IF I COULD MAKE A LIVING (Tom Collins, BM1/Murrah. 

UNI/Seventh Son, ASCAP/Mathe Ruth. ASCA)') WBM 
75 IF YOU COULD SAY WHAT I'M THINKING (BMG, ASCAP/ 

2 Kids, ASCAP/David >hr Will. ASCAP) 
25 IF YOU'VE GOT LOVE (Love This Town, ASCAP/MCA. 

ASCAP) HL 
54 I GOT IT HONEST (Acuff-Rose, BMI/Big Bobcat, N)/ 

Bruce Burch, SESAC) 
18 I SEE IT NOW (Sony Tree. BMI/Sony Cross Keys. 

ASCAP/WB. ASCAP) HL/WBM 
19 I SURE CAN SMELL THE RAIN (Alabama Band. 8k11/ 

Rick Hall, ASCAP) YIBM 
4 I TRY TO THINK ABOUT ELVIS (MCA. ASCAP/Gary Burr. 

ASCAP) HL 
20 JUKEBOX JUNKIE (Cupi). BMI/Cupit Mernaries. ASCAP) 

16 KICK A LITTLE (Square West, ASCAP/Howlin' Hits, 
ASCA)') WBM 

9 LIVIN• ON LOVE (Yee Haw. ASCA)') WBM 
41 THE MAN IN LOVE WITH YOU (Boots And Spurs, BMW 

Spurs And Boots, ASCAP) Hl 
15 MAN OF MY WORD (Hayes Street, ASCAP/Almo. ASCAP/ 

Allen Shamblin. ASCAP/MCA. ASCAP/Gary Burr. ASCAP) 
HUWBM 

64 MEN WILL BE BOYS ((Ml April. ASCAP/GSC. ASCAP/ 
Ides Of March, ASCAP) 

39 MORE LOVE (That's A Smash, EIMI/MCA. ASCAP/Gary 
Burr, ASCA)') HL 

13 NOBODY'S GONNA RAIN ON OUR PARADE (Longitude. 
BMI/ftio Zen, EIMI/Reynsong. BMI/Howe Sound, Bkil) 
HUSIBM 

37 NOW I KNOW (Sony Tree. 8W/Don Cook. 8M1) HL 
70 PUS BLUES (Velvet Apple. BM)) 
65 POCKET OF A CLOWN (Coal Dust West. 8W/Warner-

Tamerlane, BIM) WBM 
51 THE POWER OF LOVE (Sony Cross Keys. ASCA)') HL 
/2 A REAL GOOD WAY TO WIND UP LONESOME (Sony 

Tree. BMI/Alabama Band. BMI/Wildcountry. BMI/Sony 
Cross Keys, ASCA)') HUWBM 

69 REDNECK STOMP (Warnerbuilt, BMI/Max lotis. BMI/ 
Shabloo, BM)) WBM 

61 RED. WHITE AND BLUE COLLAR (Sony Tree. (RAI/ 
Joined At The Hip, OUI/Songs Sung Blue. NI) HL 

38 SHE CAN'T SAY I DIDN'T CRY (Starstruck Angel. BMI/ 
Stroudacaster, BMI) WBM 

6 SNE DREAMS (Warner-Tamerlane, BMI/Patrick Joseph, 
BMI/Sony Cross Keys. ASCAP/Miss Dot, ASCAP/Brass 

Rung. ASCAP) HI/WON 
I SHE'S NOT THE CHEATIN* KIND (Sony Tree. BAII/ 

Showbilly, BM)) HL 
17 SNE THINKS HIS NAME WAS JOHN (Bash. ASCAP/Blue 

Water. ASCAP/Mighty Nice, UNI/Blue Water, EMI) HL 
11 SHUT UP AND KISS ME (Why Walk. ASCA)') 
43 SUMMERTIME BLUES (Warner-Tamerlane, BM)) WON 
34 TAKE ME AS I AM (Little Big Town. BMI/Amencan Made. 

BMI/All Over Town. 81.41/Sony Tree, BIM) HI/WON 
45 TEARDROPS (Polygram Intl ASCAP/Veg-O-Music, 

ASCAP/Songs Of PolyGram, UNI/Songs Of AlcRide. BU)) 
HL 

23 TEN FEET TALL AND BULLETPROOF (Post Oak, EMI) 
HL 

46 THAT'S WHAT I GET (FOR LOSIN' YOU) Mus Bog, 
ASCAP/Bash, ASCAP/B(ue Water, ASCAP/Songs Of 
Portugese. ASCAP/Foreshadow, BAN) 

68 THAT'S WHAT LOVE'S ABOUT (Songs Of PolyGram, 
BMI/Tubb's Bus, BIM) HL 

50 THERE GOES MY HEART (Sony Tree, BMI/Raul Malo. 
UNI/Songs Of PolyGram, UNI/Seven Angels. 8M1) HL 

10 THIRD RATE ROMANCE (Fourth Floor. ASCAP/WB, 
ASCAP) WBM 

12 THIRD ROCK FROM THE SUN (Major Bob. ASCAP/Rio 
Bravo, BMI/Stroudacaster, BMI/Baby Mae, BIM WBM 

29 UNTANGLIN' MY MIND (Blackened, BMI/Irving, BIM/ 
Sony Tree. 8M1/Sierra Mountain. BIM) HL/WBM 

7 WATERMELON CRAWL (Acuff-Rose. UNI/Coburn. UNI) 
WON 

27 WE CANT LOVE LIKE THIS ANYMORE (Alabama Band. 
ASCAP/Wildcountry, ASCAP/Warner-Tamerlane. BMI/ 

New Works, BMI) WBM 
30 WHAT'S IN IT FOR ME (WB. ASCAP/New Crew, ASCAP/ 

New John, ASCAP/MCA, ASCAP/Gary Burr. ASCAP) HL/ 
WBM 

24 WHAT THE COWGIRLS 00 (Benefit. BMI/Englishtown. 
WBM 

57 WHAT THEY'RE TALKING ABOUT (Sony Cross Keys, 
ASCAP/Sony Tree. BMI/Terdee, UNI) HL 

58 WHEN LOVE FINDS YOU (Benefit. UNI/Edward Grant, 
8MI/Middle C. ASCAP) 

31 WHEN THE THOUGHT OF YOU CATCHES UP WITH ME 
(EMI B(ackwood. UNI) HL 

8 WHEN YOU WALK IN THE ROOM (EMI. BMI/Unart. 13kft) 
WBM 

32 WHERE THERE'S SMOKE (Tom Collins. BM(/BMG, 
ASCAP) WBM/HL 

52 WHEREVER SHE IS (Sony Tree, BMI/Alabama Band. 
ASCAP/Wildcountry. ASCAP) HUWBM 

36 WHISPER MY NAME (W8, ASCAP/Big Tractor. ASCAP) 
W8M 

2 WHO'S THAT MAN (Songs Of PolyGram. EIMI/Tokeco, 
PAP HL 

22 XXX'S AND 000'S (AN AMERICAN GIRL) (Sony Cross 
Keys. ASCAP/Mother Dixie, ASCAP/August Wind. BMI/ 
Great Broad. BMI/Longitude, UPC HI/WBM 

66 YOU AND ONLY YOU (Great Cumberland. UNI/Diamond 
Struck, Ben ASCAP/Might Be. ASCAP) 

40 YOU JUST WATCH ME (Dime Stars. ASCAP) HL 
63 YOU NEVER EVEN CALL ME BY MY NAME (Turnpike 

Tom. ASCAP/Pink Sky. ASCAP/EMI U. ASCAP) WBM 
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FOR WilEEK ENDING OCT. 15, 1994 " TOP CO T LB OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND 
STM COMPILED FROM A NATIONAL SAMPLE 

PROVIDED BY SoundScan 
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LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT) P
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* * * No. 1/HoT SHOT DEBUT*** 37 33 34 164 BROOKS & DUNN A' ARISTA 18658 (9.98/15.981 BRAND NEW MAN 3 

1 ' NEW 1 BROOKS & DUNN ARISTA 18765 (10.98/15.981 1 week at No. I WAITIN' ON SUNDOWN 1 38 31 33 73 LITTLE TEXAS• WARNER BROS. 45276 (9.98/15.98) BIG TIME 6 
y' 

2 1 1 28 TIM MCGRAW • 'RA 6'..;) NOT A MOMENT TOO SOON 1 39 35 39 30 JOHN BERRY LIBERTY 80472 (9.98/13.98) IN JOHN BERRY 13 

* * *GREATEST GAINER* * * 40 30 28 53 GEORGE STRAIT • MCA 10907 (10.98/15.981 EASY COME, EASY GO 2 

Ci) 3 — 2 TRACY LAWRENCE ATLANTIC 826581(0.98/15.98) I SEE IT NOW 3 41 28 18 4 CHRIS LEDOUX LIBERTY 28770 (10.98/15.98) HAYWIRE 17 

( 4 ) 2 r 2 14 ALAN JACKSON • ARISTA 18759110.98/15.98) WHO I Am 1 42 37 36 36 COLLIN RAYE • EPIC 53952/SONY (9.98 E0/15.98) EXTREMES 12 

( 5 ) 4 4 23 REBA MCENTIRE• MCA 10994 (10.98/15.981 READ MY MIND 2 (43) NEW 1 VARIOUS ARTISTS KEITH WHITLEY/A TRIBUTE ALBUM 
TINA 66416 (10.98/15.98)  

43 

6 5 5 17 VINCE GILL • MCA 11047 (10.98/15.981 WHEN LOVE FINDS YOU 2 44 32 37 160 GARTH BROOKS • LIBERTY 96330 U0.98/15.98/ ROPIN' THE WIND 1 
CD NEW 1 CLAY WALKER GIANT 24582 (10.98/15.981 IF I COULD MAKE A LIVING 7 ( 45)  43 45 23 PAM TILLIS • ARISTA 18758 (9.98/15.981 SWEETHEART'S DANCE 6 

8 6 3 36 JOHN MICHAEL MONTGOMERY•' ATLANTIC 82559/AG (10.98/15.981 KICKIN' IT UP I 
46 39 38 76 TOBY KEITH • MERCURY 514421 (9.98 E0/13.98/11. TOBY KEITH 17 

Cip NEW il>> 1 TOBY KEITH POLYDOR 533407 (10.98/15.98) BOOMTOWN 9 47 38 35 61 CLAY WALKER • GIANT 24511 (9.98/15.98)M CLAY WALKER 8 

10 7 6 10 JOE DIFFIE EPIC 64357/COLUMBIA (10.98 EQ/15.98) THIRD ROCK FROM THE SUN 6 48 40 41 31 VARIOUS ARTISTS• MCA 10965 (10.98/16.981 RHYTHM COUNTRY & BLUES 1 
. 11 NEW> I LITTLE TEXAS .•,aRNER BROS. 45739 (10.98 : • . KICK A LITTLE 11 ( 49) 46 50 20 KATHY MATTEA MERCURY 518852 (10.98 EO/15.98) WALKING AWAY A WINNER 12 

* * * PACESETTER * * * 60 44 47 109 VINCE GILLA' MCA 10630 (10.98/15.98) I STILL BELIEVE IN YOU 3 

(12 14 17 7 THE TRACTORS ARISTA 18728 (9.98/15 98 ŒPI THE TRACTORS 12 51 45 43 32 RICK TREVINO COLUMBIA 53560/SONY (10.98 EQ/15.98) IIM RICK TREVINO 23 

(13) 9 11 38 JEFF FOXWORTHY YOU MIGHT BE A REDNECK IF... 
WARNER BROS. 45314 (9.98/15.98) RI 

9 52 41 32 23 RANDY TRAVIS • WARNER BROS. 45501 (10.98/15.981 THIS IS ME 10 

14 8 10 57 GARTH BROOKS •' LIBERTY 80857 (10.98/16.98) IN PIECES 1 53 49 42 28 CONFEDERATE RAILROAD • ATLANTIC 82505/AG (10.98/15.98) NOTORIOUS 6 

15 11 8 16 ' DAVID BALL • WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 6 54 47 48 99 JOHN MICHAEL MONTGOMERY A ATLANTIC 82420/AG (9.98/15.981 IIII LIFE'S A DANCE 4 

16 12 9 6 PATTY LOVELESS EPIC 64188/SONY (9.98 E0/15.981 WHEN FALLEN ANGELS FLY 8 55 48 93 3 DOUG SUPERNAW DEEP THOUGHTS FROM A SHALLOW MIND 
RNA 66396 (9 98/15 98) 

48 

17 10 7 35 THE MAVERICKS • PAc.A 10961 (9.98/15.981 IIII WHAT A CRYING SHAME 6 56 42 30 3 VARIOUS ARTISTS MERCURY 522639(10.98 E0/15.981 RED, HOT + COUNTRY 30 

18 13 12 15 SAMMY KERSHAW MERCURY 522125 (10.98 EO/15.98) FEELIN' GOOD TRAIN 9 57 55 58 15 LARI WHITE RCA 66395 (9.98/15.98)M WISHES 54 

(19) 16 13 17 TRACY BYRD MCA 10991 (10.98/15.98) NO ORDINARY MAN 12 58 52 52 51 VARIOUS ARTISTS A' COMMON THREAD: THE SONGS OF THE EAGLES 1 
GIANT 24531 (10 98/15.98) 

20 15 15 3 MARK CHESNUTT DECCA 11094 (10.98/15.98) WHAT A WAY TO LIVE 15 
59 50 44 11 DIAMOND RIO ARISTA 18745 (9.98/15.98/ LOVE A LITTLE STRONGER 13 

21 17 16 35 BLACKHAWK • ARISTA 18708 (9.98/15.98) BLACKHAWK 15 60  51 54 64 CLINT BLACK • RCA 66239 (10.98/15.98) NO TIME TO KILL 2 

22 18 14 21 TRAVIS TRITT • WARNER BROS. 45603 (10.98/15.981 TEN FEET TALL & BULLETPROOF 3 61 54 49 32 SOUNDTRACK • MCA 10927 (10.98/16.98) 8 SECONDS 3 

(-ff-') NEW> 1 ALABAMA RCA 66410 (10.98/15.98) GREATEST HITS VOL. 3 23 
62 53 46 20 SOUNDTRACK ATLANTIC 82595/AG (10.98/16.981 MAVERICK 4 

Cie) NEW 1 DOLLY PARTON COLUMBIA 66123 (10.98 E0/16.98) HEARTSONGS 24 63 58 60 6 KEN MELLONS EPIC 53746/SONY (9.98 E0/15.9818111 KEN MELLONS 58 

25 19 20 212 GARTH BROOKS A '' LIBERTY 93866 (9.98/13.981 NO FENCES 1 
64 60 57 127 CONFEDERATE RAILROAD A CONFEDERATE RAILROAD 7 

26 20 22 84 BROOKS & DUNN A- ARISTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 ATLANTIC 82335/AG (9.98/15.981M 

MARY CHAPIN CARPENTER A' 6 
65 57 55 76 PATTY LOVELESS • EPIC 53236/SONY (9.98 E0/15.98) ONLY WHAT ) FEEL 9 

27 22 24 118 COME ON COME ON 
COLUMBIA 48881/SONY (10.98 EQ/15.98) 66 59 61 177 ALAN JACKSON A' ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2 

28 21 19 55 MARTINA MCBRIDE • RCA 66288 (9.98/15.981U THE WAY THAT I AM 14 67  56 51 47 TANYA TUCKER • LIBERTY 89048 (10.98/15.98/ SOON 18 

29 23 21 104 ALAN JACKSON A' A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 
ARISTA 18711 (10.98/15.981 

1 68 63 67 51 SAWYER BROWN CURB 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13 

30 25 25 107 GEORGE STRAIT A' MCA 10651 (10.98/15.981 PURE COUNTRY (SOUNDTRACK) 1 69 62 62 73 WYNONNA • CURB 101322/MCA (10.9EV15.98) TELL ME WHY 1 

31 24 23 21 LORRIE MORGAN e BRA 66379 (9.98/15.98) WAR PAINT 7 70 64 56 27 HANK WILLIAMS, JR. CURB 77638 (6.98/9.981 GREATEST HITS, VOL. 1 55 

32 27 26 80 DWIGHT YOAKAM A REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4 71 67 65 51 ALABAMA • RCA 66296 (9.98/15.98) CHEAP SEATS 16 

33 26 27 283 GARTH BROOKS • [ IBERTY 90897 (9.98/13.98) GARTH BROOKS 2 72) RE-ENTRY 71 TRACY LAWRENCE• ATLANTIC 82483/AG (9.98/15.98) ALIBIS 5 

34 29 29 53 REBA MCENTIRE • MCA 10906 (10.98/15.98) GREATEST HITS VOLUME TWO 1 73 66 70 96 GARTH BROOKS 41,' LIBERTY 98743 (10.98/16.98) THE CHASE 1 

(35) 36 40 47 FAITH HILL • WARNER BROS. 45389 (9.98/15.98/Z1 TAKE ME AS I AM 7 74 61 59 67 JOHN ANDERSON • BNA 66232 (9.98/15.981 SOLID GROUND 12 

(36) 34 31 34 NEAL MCCOY • ATLANTIC 82568 (10.98/15.98)U NO DOUBT ABOUT IT 13 75 69 68 13 WILLIE NELSON coLumBIA 64184/SONY (5.98 E0/9.98) SUPER HITS 57 

; Albums with the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales of 500,00 un'ts. • RIAA certification for sales of million units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available. 
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equ valent prices, which are projected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. 
Heatseeker Impact shows artists removed from Heatseekers this week. MI indicates past or present Heatseeker title. C 1994, Billboard/BPI Communications, and SoundScan, Inc. 
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lb 
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1 
2 
3 
4 
5 
6 

1 
2 

4 

3 

5 

6 

7 

8 

PATSY CLINE A' MCA 12* (7.98/12.981 156 weeks at No. 1 

THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EO/11.98) 
REBA MCENTIRE A MCA 4979' (7.98/12.981 
GEORGE JONES • EPIC 40776/SONY (5.98 EQ/9.981 

GEORGE STRAIT A1 MCA 42035 (7.98/12.981 

GEORGE STRAIT A1 nicA 5567'17.98/12.981 

GREATEST HITS 

A DECADE OF HITS 

GREATEST HITS 

SUPER HITS 

GREATEST HITS, VOL. 2 

GEORGE STRAIT'S GREATEST HITS 

MARY CHAPIN CARPENTER • COLUMBIA 46077/SONY (8.98 EQ/13.98) SHOOTING STRAIGHT IN THE DARK 

PATSY CLINE MCA 4038 (7.98/12.98) THE PATSY CLINE STORY 

9  
10 
11 
12 
13 

9 

10 

14 

13 

12 

KEITH WHITLEY• RCA 52277 (9.98/13.98) 

ALABAMA A RCA 6825 (7 98/11.98) 

SAMMY KERSHAW• MERCURY 510161 (9.98 EQ/13.981 

ALABAMA A' RCA 7170' (9.98/13.981 

GEORGE STRAIT • ne.A 1045019.98/15.981 

GREATEST HITS 

ALABAMA LIVE 

DON'T GO NEAR THE WATER 

GREATEST HITS 

TEN STRAIT HITS 

178 

178 

176 

163 

178 

176 

4 

17 

37 

54 

9 

177 

25 

CfluJ LeW  

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY 

FOR WEEK ENDING OCTOBER 15, 1994 

SoundScan 

14 20 MARY CHAPIN CARPENTER • COLUMBIA 44228/SONY (7.98 EOM 98) STATE OF THE HEART 48 

15 19 CONWAY TWITTY • mca 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 67 

16 17 WAYLON JENNINGS A' RCA 3378' (8.98) GREATEST HITS 62 

17 15 THE JUDDS 41. CURB 8318/RCA (9.98/15.981 GREATEST HITS 61 

18 16 DAVID ALLAN COE• COLUMBIA 35627/SONY (5.98 EQ/9.981 GREATEST HITS 74 

19 18 KENNY ROGERS • LIBERTY 5112./CAPITOL (9.98/15.981 TWENTY GREATEST HITS 82 

20 11 ANNE MURRAY A' LIBERTY 46058 (7.98/12.981 GREATEST HITS 127 

21 23 CLINT BLACK A' RCA 9668 (9.98/13.981 KILLIN' TIME 5 

22 21 TANYA TUCKER • CAPITOL 91814 (9.98/13.981 GREATEST HITS 17 

23 VINCE GILL • MCA 42321 (8.98/13.981 WHEN I CALL YOUR NAME 45 

24 TRAVIS TRITT• WARNER BROS. 26094 (9.98/13.981 COUNTRY CLUB 20 

25 REBA MCENTIRE • MCA 6294' (4.98/11.981 SWEET SIXTEEN 147 

Catalog albums are older titles which are registenng significant sales. e 1994, Billboard/BPI Communications and SoundScan, Inc. 
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Country 
ARTISTS 8r. MUSIC 

Winning Songs Rack Up BMI Awards 
These are the award-winning BMI 

songs, songwriters, and publishers: 

"Ain't Going Down ("Til The Sun 
Comes Up)"—Kent Blazy; Sophie's 
Choice. 
"Ain't That Lonely Yet"—James 
House, Kostas; Mad Women, Seven An-
gels, Songs Of PolyGram. 
"Alibis"—Randy Boudreaux; Thanxa-
million, Tree. 
"Almost Goodbye"—Billy Livsey; 
Irving. 
"Alright Already"—J.B. Rudd; JB 
Rudd. 
"A Bad Goodbye"—Clint Black; Black-
ened. 
"Blame It On Your Heart"—Harlan 
Howard, Kostas; Harlan Howard, 
Seven Angels, Songs Of PolyGram. 
"Born To Love You"—Don Cook, 
Chick Rains; Tree. 
"Can I Trust You With My 
Heart"—Stewart Harris, Travis Tritt; 
Edisto Sound, Post Oak, Tree. 
"Can't Break It To My Heart"—Earl 
Clark; US Four. 
"Cleopatra, Queen Of Denial"—Jan 
Buckingham, Bob DiPiero, Pam Tillis; 
American Made, Duck House, Little 
Big Town, Tree. 
"Does He Love You"—Billy Stritch; 
Triumvirate. 
"Easy Come, Easy Go"—Aaron Bar-
ker, Dean Dillon; Acuff-Rose, 0-Tex. 
"Fast As You"—Dwight Yoakam, Coal 
Dust West. 
"Half Enough"—Reed Nielsen, 
Wendy Waldman; Longitude, Moon 
And Stars. 
"Hard Workin' Man"—Ronnie Dunn; 
Showbilly, Tree. 
"Haunted Heart"—Buddy Brock; 
Acuff-Rose. 
"He Ain't Worth Missing"—Toby 
Keith; Songs Of PolyGram, Tokeco. 
"The Heart Won't Lie"—Donna 
Weiss; Donna Weiss. 
"Heartland"—Steve Dorff; Nocturnal 
Eclipse, Steve Dorff, Warner-Tamer-
lane. 
"Hearts Are Gonna Roll"—Hal Ket-
chum, Ronny Scaife; Foreshadow, 
Songs Of PolyGram, Virgin Timber. 
"Holdin' Heaven"—Bill Kenner, Thom 
McHugh; Music Corp. Of America, Tom 
Collins. 
"Hometown Honeymoon"—Josh Leo; 
Mopage, WarnerBuilt. 
"Honky Tonk Attitude"—Lee Bogan, 
Joe Diffie; Modar, Regular Joe, Song-
writers Ink, Tree. 
"I Don't Call Him Daddy"—Reed 
Nielsen; Longitude. 

"I Love The Way You Love 
Me"—Chuck Cannon; Taste Auction. 
"I Never Knew Love"—Will Robinson; 
Will Robinsongs, Wonderland. 
"I Want To Be Loved Like 
That"—Phil Barnhart, Sam Hogin, Bill 
LaBounty; Sneaky Moon, Tree. 
"If I Didn't Love You"—Jon Vezner; 
Minnesota Man, Warner-Tamerlane. 
"In The Heart Of A Woman"—Brett 
Cartwright; Brupo, Warner-Tamerlane. 
"It Sure Is Monday"—Dennis Linde; 
EMI-Blackwood, Linde Manor. 
"It's A Little Too Late"—Roger Mur-
rah; Murrah. 
"It's Your Call"—Bruce Burch; Burch 
Brothers. 
"Janie Baker's Love Slave"—Dennis 
Linde; EMI-Blackwood, Linde Manor. 
"John Deere Green"—Dennis Linde; 
EMI-Blackwood; Linde Manor. 
"Just Like The Weather"—Doug 
Crider; Lazy Kato. 
"Just One Night"—Terry McBride; 
Songs Of McBride, Songs Of PolyGram. 
"Learning To Live 
Again"—Stephanie Davis; Beartooth, 
EMI-Blackwood. 
"A Little Less Talk And A Lot More 
Action"—Jimmy Stewart; Millhouse. 
"Live Until I Die"—Clay Walker; 
Linda Cobb, Lori Jayne. 
"Love On The Loose, Heart On The 
Run"—Lisa Graham, Kostas; Mill-
house, Songs Of Polygram. 
"Made For Lovin' You"—Curly Put-
man, Sonny Throckmorton; Tree. 
"Mercury Blues"—K.C. Douglas, Ro-
bert L. Geddins; B-Flat, Tradition. 
"Money In The Bank"—Bob DiPiero; 
American Made, Little Big Town. 
"My Blue Angel"—Aaron Tippin; 
Acuff-Rose. 
"My Second Home"—Paul Nelson; 
Terilee, Tree. 
"My Strongest Weakness"—Naomi 
Judd; Kentucky Sweetheart. 
"No Future In The Past"—Vince Gill; 
Benefit. 
"No Time To Kill"—Clint Black, Hay-
den Nicholas; Blackened. 
"Nobody Wins"—Kim Richey; Mighty 
Nice. 
"Oh Me, Oh My, Sweet Baby"— 
Michael Garvin, Tom Shapiro; Tree. 
"One More Last Chance"—Vince Gill; 
Benefit. 
"Only Love"—Marcus Hummon, 
Roger Murrah; Careers-BMG, Murrah, 
Tom Collins. 
"Prop Me Up Beside The Jukebox (If 
I Die)"—Rick Blaylock, Howard Per-
dew; Modar, Songwriters Ink. 
"Queen Of My Double-W ide 

Tree House Triumphs. The newly renovated headquarters of Sony Tree 
Publishing already bristles with banners celebrating its hit songwriters. With the 
company's recent publisher-of-the-year wins from ASCAP and BMI. there are 
certain to be more and bigger banners. 

Trailer"—Dennis Linde; EMI-Black-
wood, Linde Manor. 
"Reckless"—Michael Clark, Jeff Ste-
vens; Flying Dutchman, Jeff Stevens, 
Warner-Tamerlane. 
"She Don't Know She's Beauti-
ful"—Paul Harrison; Careers-BMG. 
"She Used To Be Mine"—Ronnie 
Dunn; Deerfield, Tree. 
"She's Not Cryin' Anymore"—Buddy 
Cannon, Billy Ray Cyrus, Terry Shel-
ton; Hotdoggone, Sly Dog, Songs Of Po-
lyGram. 
"Should've Been A Cowboy"— 
Toby Keith; Songs Of PolyGram, 
Tokeco. 
"Somebody Else's Moon"—Paul Nel-
son, Tom Shapiro; Diamond Struck, 
Great Cumberland, Terilee, Tree. 
"State Of Mind"—Clint Black; Black-
ened. 
"Tell Me About It"—Bill LaBounty, 
Pat McLaughlin; Frankly Scarlett, Mu-
sic Corp. Of America, Top Down, 
Warner-Tamerlane. 
"Tell Me Why"—Karla Bonoff; Sea-
grape. 
"That Was A River"—Rick Giles; Dia-
mond Struck, Great Cumberland, Pa-
tenrick. 
"A Thousand Miles From No-
where"—liXight Yoakam; Coal Dust. 
"Trouble On The Line"—Bill Shore; 
Club Zoo. 
"Tryin' To Hide A Fire In The 
Dark"—Billy Dean, Tim Nichols; Co-
burn, EMI-Blackwood. 
"We Just Disagree"—Jim Krueger; 
Bruiser, EMI-Blackwood. 
"We'll Burn That Bridge"—Don 
Cook, Ronnie Dunn; Showbilly, Tree. 
"What Part Of No"—Gerald Smith; ()-
Tex. 
"When Did You Stop Loving 
Me"—Monty Holmes, Donny Kees; 
Acuff-Rose. 
"Why Didn't I Think Of That"—Paul 
Harrison; Unichappell. 
"Wild One"—Pat Bunch, Will Ram-
beaux; Howe Sound, Pat Bunch, Reyn-
song, Warner-Tamerlane. 
"Working Man's Ph.D."—Bobby 
Boyd, Aaron Tippin; Acuff-Rose; Ca-
reers-BMG. 
"You Will"—Mary Ann Kennedy, Pam 
Rose, Randy Sharp; Egypt Hollow. 
EMI-Blackwood, Longitude, My Choy. 

NASHVILLE SCENE 
(Continued you, page 47) 

Ole Opry House. Scheduled to perform 
are K.T. Oslin, Diamond Rio, Billy Ray 
Cyrus, Kathy Mattea, Rodney Crowell, 
Tracy Lawrence, the Nitty Gritty Dirt 
Band, Brenda Lee, Don Schlitz, the 
Mavericks, David Ball, the Tractors, 
Lan i White, Lisa Stewart, John & Au-
drey Wiggins, Joy Lynn White, Marc 
Beeson, Rhonda Vincent, and Mark 
Luna. Ticket,: will go on sale through 
Ticketmaster Oct. 29 ... Mattea has 
taped an appearance on the "Celebrity 
Jeopardy" game show. It will be broad-
cast the week of Nov. 7. Fellow players 
include Gen. Norman Schwartzkopf, 
Larry King, Jason Alexander, and 
Maly Steenbttrgen. 

SIGNINGS: David Spears to SESAC. 

Three Radio Stations 
Battle In Mobile, Ala. 

... see page 91 
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Compiled from a national sample of retail store 
and one-stop sales reports 

ARTIST TULL 
LABEL,. NUMBER/DISTRIBUTING LABEL 

1 1 69 

* * NO. 1 * * 
MISSISSIPPI MASS CHOIR 
MALACO 6013 53 weeks at No 1 IT REMAINS TO BE SEEN 

2 2 65 KIRK FRANKLIN AND THE FAMILY 
GOSPO-CENTRIC 2119/SPARROW KIRK FRANKLIN & FAMILY 

3 3 17 
" 

HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR 
BENSON 4006/COI LIVE IN ATLANTA AT MOREHOUSE COLLEGE 

4 17 5 HELEN BAYLOR WORD 66443/EPIC THE LIVE EXPERIENCE 

5 7 Aç 
" 

RUDOLPH STANFIELD & NEW REVELATION 
SOUND OF GOSPEL 211 LIVE AND IN PRAISE II 

6 4 47 REV. JAMES MOORE MALACO 6015 I WILL TRUST IN THE LORD 

7 6 13 L.A. MASS CHOIR COI 1083 I SHALL NOT BE DEFEATED 

8 13 11 DOROTHY NORWOOD 
MALACO 4467 " LIVE" WITH THE GEORGIA MASS CHOIR 

9 14 21 GMWA WOMEN OF WORSHIP A-EHO Ka MUSIC 3006MSCOT ITS OUR TIME 

10 11 21 SOUNDS OF BLACKNESS 
PERSPECTIVE 9006 AFRICA TO AMERICA: THE JOURNEY OF THE DRUM 

11 8 23 CALVIN BERNARD RHONE CGI 1092 LIVE I'M A WINNER 

12 9 23 JOHN P. KEE Tyscor 43009/VERITY COLORBLIND 

13 10 15 
TIMOTHY WRIGHT AND THE N.Y. FELLOWSHIP MASS CHOIR 
SAVOY 7113/MALACO COME THOU ALMIGHTY KING 

14 19 5 VICKI WINANS INTERSOUND 9127 VICKI WINANS 

15 5 •A 
" 

BISHOP NORMAN L. WAGNER/MT. CALVARY CONCERT CHOIR 
WORD 57869/EPIC EXCELLENT 

16 12 15 EDWIN HAWKINS FIXIT 9124/INTERSOUND KINGS & KINGDOMS 

17 15 a 
" 

WILMINGTON CHESTER MASS CHOIR 
ATLANTA INT'L 10199 THE CHANGE WILL COME 

18 16 47 YOLANDA ADAMS TRIBUTE 3937 SAVE THE WORLD 

19 20 11 WANDA NERO BUTLER SOUND OF GOSPEL 205 CHIKE ANYABWILLE 

20 36 9 THE WILLIAMS BROTHERS BLACKBERRY 1606/MALACO IN THIS PLACE 

21 22 31 CHICAGO COMM. CHOIR AMBASSADOR 47005/REDEMPTION WE GIVE YOU PRAISE 

22 26 11 TAKE 6 WARNER ALLIANCE 4150/SPARROW JOIN THE BAND 

23 21 27 THE CLARK SISTERS SPARROW 51368 MIRACLES 

24 27 73 THE CANTON SPIRITUALS BLACKBERRY 1600/MALACO LIVE IN MEMPHIS 

25 37 21 VARIOUS ARTISTS BLACKBERRY 1605/MALACO SONGS MAMA USED TO SING 

26 24 47 LUTHER BARNES & THE RED BUDD GOSPEL CHOIR 
ATLANTA INT1 10195 NOTHING CAN BE BETTER 

27 23 27 DARYL COLEY SPARROW 51390 IN MY DREAMS 

28 25 13 WILLIE NEAL JOHNSON AND THE NEW KEYNOTES 
MALACO 6017 LORD...TAKE US THROUGH 

29 38 21 THE GMWA NATIONAL MASS CHOIR 
BENSON 1079/COI LIVE IN INDIANAPOLIS 

30 18 13 RON KENOLY INTEGRITY 055/SPARROW GOD IS ABLE 

31 34 31 COMMISSIONED BENSON 1076/COI MATTERS OF THE HEART 

32 29 27 ANDRAE CROUCH QWEST 4159/WARNER ALLIANCE MERCY 

33 32 3 BEAU WILLIAMS COI 51416 POWER 

34 NEW STEPHANIE MILLS GOSPO-CENTRIC 72123/SPARROW PERSONAL INSPIRATIONS 

35 31 7 
' 

THE LOS ANGELES GOSPEL MESSENGERS 
SAVOY 14818/MALACO WE HAVEN'T FORGOTTEN YOU 

36 28 29 
LAWRENCE MATTHEWS & FRIENDS 
GOSPO-CENTRIC 2118/SPARROW LAWRENCE MATTHEWS & FRIENDS 

37 33 , 
" 

DONALD VAILS/DC KALEIDSCOPE/ATLANTA CONCERT CHOIR 
SAVOY 7114/MALACO A SUNDAY MORNING SONGBOOK 

38 30 43 LASHUN PACE SAVOY 14814/MALACO SHEKINAH GLORY 

39 NEW> ORLANDO WRIGHT SOUND OF GOSPEL 203 ORLANDO WRIGHT 

40 -  RE ENTRY HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR BENSON 0121/COI LIVE IN TORONTO 

• Recoreng InOustry Assn. Of Amenca IRISAI certfficat.on for sales of 500.000 touts: • RISA certlficatIon for sales of 1 
unds veth each addItIonal milhon Indlcated by a numeral followIng the symbol. All albums available on cassette and 

THE VIDEO 

"MAI-11M OF THE HEART" 
BY COMMISSIONED 
GET READY FOR A SOULFUL 

RIDE FEATURING YOUR 

FAVORITE CUTS 

FROM THE CD 

"MATTERS OF TH E HEART" 

)1L, IN STORES NOW! min 

FOR WEEK ENDING OCTOBER 15, 1994 

Artists 8( Music 

by Lisa Collins 

GIVING PROPS: Last week in Detroit, Aretha 
Franklin, James Moore, Vanessa Bell Armstrong, 
Rance Allen, members of the Winans family, and a 
host of gospel luminaries were on hand to pay their fi-
nal respects to gospel pioneer Mattie Moss Clark, 
who died Sept. 22 at age 69 from complications of heart 
failure and a stroke. 
For more than a decade, Clark served as state min-

ister of music for the Southwest Jurisdiction of the 
Church Of God In Christ. Born of the church music 
movement, Clark was the embodiment of gospel, be-
coming a dominant force after spearheading the choir 
movement in the C.O.G.I.C. church. In addition to be-
ing credited as both the first person to record a gospel 
choir and to initiate three-part harmony in gospel 
choirs, Clark went on to record more than 20 albums, 
including "Lord Do Something For Me." 
Numerous requests for Clark to train choirs, direc-

tors, and musicians were ultimately fielded by her De-
troit-based Clark Conservatory Of Music, founded in 
1979. But her ascension in the field made her both con-
troversial and colorful. "She was tough," Shun Pace 
has said. "Once, as a girl, she called me up to do a solo. 
I was so nervous and shy, I couldn't get the words out. 
After a few minutes, she took the mike, handed it to 
my sister, and told me to sit down. The next time I was 
up to do a solo, I sang that song." 
No doubt Clark's biggest legacy is the impact she 

had on some of gospel's biggest players—the Winans, 
the Pace Sisters, Armstrong, the Hawkins family, 
Donald Vails, and others. In her later years, her prin-
cipal showcase became her daughters, the Clark Sis-
ters—Dorinda, Jackie, and Karen—who acknowl-
edged her support on their current album, "Miracle." 
Sparrow Communications will honor Clark's life 

with the release of her biography, "Climbing Up The 
Mountain," next month. This week, Sparrow ships the 
first in a series of albums, "Dr. Mattie Moss Clark 
Presents ... The National C.O.G.I.C. Music Conven-
tion Choir Live In Atlanta." 
Ricky Dillard's sixth-year-anniversary celebration, 

slated for Oct. 22 at Chicago's Progressive Baptist 
Church, will double as a live recording session for his 
next album on Malaco Records. The Clark Sisters 
have been tapped as special guests. 

READY FOR PRIME TIME: One of gospel's hottest 
breakout prospects is James Hall. Gospel specialty re-
tailers couldn't keep his debut worship and praise al-
bum—"God Is In Control," recorded with the Institu-
tional Church Choir—in stock. Demand for the 
album, released in January with an initial pressing of 
3,000 copies, overwhelmed the Woodside Group, a 
small, Hempstead, N.Y.-based production group that 
had signed Hall in 1992 to its gospel division, Tehillah 
Records. Rosell, Ga.-based Intersound Entertainment 
picks up national distribution on the project, effective 
this month. However, word is that Hall is negotiating 
with Intersound for a lot more than just distribution. 

BRIEFLY: The Winans will return to the studio 
later this month for a release due in the second quarter 
of 1995... And in keeping with its roots, Maverick act 
N-Phase recorded "Jesus Is Love" on its self-titled de-
but album. 

In The AIR September/ October '94 GOSPEL Al 

AIR has done it again! 
Atlanta International Records, the 
legendary Gospel label responsible for 
mega hits like "Rough Side Of The 
Mountain", "He's Preparing Me", and "I'm 
Still Holding On", continues to deliver the 
music the public wants to hear. And that's 
exactly what's happening at radio with the 
release of the new albums by the 
Wilmington Chester Mass Choir (AIR 
10199), Dottie Peoples (MR 10200), and 
James Bignon (AIR 10201). The buzz on 
the street and listener demand for these 
titles has been building for months, and 
now that they are available both radio and 
retail can expect nonstop requests and 
sales well into 1995. Anyone looking for a 
sure thing can do no better than to stock 
up on Wilmington Chester, Dottie Peoples 
and James Bignon to take fullest advantage 
of the heavy radio AIR play. 

WILMINGTON LIIISTEN MASS CHOIN 

à 

THE CHANCI COME 

AIR 10199 

AIR 10200 

AIR 10201 

ATLANTA INTERNATIONAL RECORD COMPANY INC. 881 MEMORIAL DRIVE, S.E. ATLANTA, GA 30316 • (404) 524-6835 

52 BILLBOARD OCTOBER 15, 1994 



FOR WEEK ENDING OCTOBER 15, 1994 Artists 8( Music 

gelid 

rram 
by Deborah Evans Price 

THE RIDE BEGINS: With its last release, "The 
Basics of Life," Benson Music Group act 4 Him so-
lidified its position as one of contemporary Chris-
tian's top groups. With its new project, "The Ride," 
the foursome seems poised to expand its popularity 
into the mainstream market. The group's Mark 
Harris, Kirk Sullivan, Andy Chrisman, and Marty 
Magehee were joined recently by Benson staffers, 
Liberty execs, and Christian music media repre-
sentatives at a Nashville reception to announce Ben-
son and Liberty's joint marketing plan for "The 
Ride." 
Michael Sweet and 4 Him are the first two acts 

to have their product promoted under Benson's dis-
tribution and marketing affiliation with Liberty. 
Plans call for the single "For Future Generations" 
to be released to top 40 and AC radio as well as 
Christian stations. The single, which ships Oct. 17 to 
mainstream radio, marks the first time 4 Him's mu-
sic has been pushed to the general market. 

Produced by Don Koch, Michael Omartian, and 
Peter Wolf, the album is a slicker, more polished 
pop effort, but 4 Him's evangelical focus has not 
been diluted. "This album is definitely a step up," 
says Jerry Park, president of Benson Music Group. 
"Not only [is it a step] toward the general market, 
hut it's a step up in the I Christian] market by using 

those particular producers ... I knew the production 
value was going to be improved, but the guys are 
even singing better, and these are songs that appeal 
to a much wider audience." 

Early shipments seem to underscore that state-
ment. According to Stin Fox, Benson Music Group's 
director of sales and marketing for the general mar-
ketplace, Western Merchandisers ordered 14,186 
units and Blockbuster ordered 5,000. "We're way 
ahead of our target," he says. "[We're] 15%-20% 
above what we were hoping for. It looks good, as far 
as the numbers we're going to go out with in the gen-
eral marketplace." The album went on sale Oct. 4. 

Fox, a former Cerna staffer who joined Benson in 
July, credits Western's familiarity with the group 
for its willingness to purchase so many copies. "I 
went out and did a presentation to them and their 
buyers. And they were familiar with the group, be-
cause 4 Him did their convention two years ago." 
Park is thrilled by Western's support. "I think 

those guys are into Christian music in a big way," 
he says. "I'm hoping that their colleagues in the 
mass-merchandising world will pick up on that, be-
cause it's a very strong statement about their belief 
in Christian music and these particular guys." 

SWEET TALK: Former Stryper front man Mi-
chael Sweet also will benefit from Benson's rela-
tionship with Liberty. "We are basically duplicating 
the 4 Him plan with Michael Sweet," Fox says. "We 
are going to release a Michael Sweet single to AC 

(Continued ou next page) 

by Jeff Levenson 

SAME PARENTS DEPARTMENT: In case there's 
any doubt that Michael Brecker and Randy Brecker 
enjoy separate personalities, there's distinct evidence 
to be heard on GRP's "Out Of The Loop," the latest 
Brecker Brothers album. Listen to the songs "African 
Skies," penned by Michael, followed by "And Then She 
Wept," Randy's tune; it's apparent that each brother 
possesses his own musical point of view. 

Michael's composition—a rhythm jaunt inspired by 
his interest in African music and his recent tenure with 
Paul Simon's traveling band—augurs a direction he is 
likely to follow on future solo projects. Randy's song is 
a melody-rich ballad for flugelhorn that hints at the 
Brazilian lyricism he'll be exploring on his next solo ef-
fort. Genetics? Environment? You choose. 

MORE FROM THE CONTEMPORARY SIDE: 
Lipstick Records has signed a new group pairing stal-
wart talents Chuck Loeb (guitar) and Mitchel For-
man (keyboards). The group is called Metro, and it also 
features bassist Anthony Jackson and drummer 
Wolfgang Haffner. Loeb and Forman are ex-Stan 
Getz guys (1979, or thereabouts) who came together 
for saxophonist Bill Evans' live "Petite Blond" date in 
1993 (they can also be heard on the reedman's latest, 
"Push"). The Evans connection obviously inspired their 
decision to lay down some funk together. The first al-
bum—a self-titled affair—should be hitting the racks 
any minute now ... Verve Forecast is about to break 
a Japanese fusion group, Paradox, in the States. One 
label wag insists that the group will be "remolding the 
shape of jazz to come." (Do I detect the rank bouquet 
of corporate wind?) The album is titled "Broken Barri-
cade." 

CATCH A WAVE: JMT has just issued the last of its 
Cassandra Wilson holdings, "After The Beginning 
Again," recorded in 1991, before Wilson jumped to Blue 
Note and waxed her career record, "Blue Light 'Til 
Dawn" (still ranking strongly on the Top Jazz Albums 
chart after almost a year). This JMT release closes out 
a seven-album relationship that began in 1985 with 
"Point Of View." It will be interesting to see how "After 
The Beginning" sells compared to the other JMT re-
leases, pre-"Blue Light," now that Wilson is a bona-fide 
star ... Also on tap for the singer: a film appearance 
in the Arnold Schwarzenegger release "Junior" (in 
which she also sings), and a vocal turn on "How Long 
Has This Been Going On?" in the upcoming Disney 
movie "Miami Rhapsody." 

STUFF: After touring with legendary Cuban bassist 
Israel "Cachao" Lopez (at the behest of actor Andy 
Garcia, who counts himself among Cachao's biggest 
supporters), flutist Nester Torres, who fancies himself 
a pied piper of sorts, has just issued his first release on 
the new Sony Latin Jazz label. It is "Burning Whis-
pers" ... The co-owner of Philadelphia's Sigma Sound 
Service, Michael Tarsia, and writer/producer Billy 
Terrel have formed a production company specializing 
in contemporary jazz. The first project on the boards? 
Saxophonist Michael Pedecin, to be followed by gui-
tarist Dave Gellis and the group Nevolo... For those 
eager to relive jazz's swing era in New York, not via 
the music but through photographs, look for the book 
"Swing Era New York." The new issue from Temple 
University Press features the pictures of Charles Pe-
terson, a guitarist who took up the lens throughout the 
'30s and '40s and became the pre-eminent documentar-
ian of that period's music. Peterson's images capture 
the greats—Duke, Billie, Fats, Cab, Prez, and dozens 
of others. Text and commentary by W. Royal Stokes. 
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Compiled from a national sample of retail store 
and one-stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 11 

* * NO. 1 * * 

SPARROW 140 81 I/ t1ni w eeksCH  a Mt No. 1 HEAVEN IN THE REAL WORLD 

2 2 5 AMY GRANT MYRRH 6974/WORD HOUSE OF LOVE 

3 3 9 NEWSBOYS STARSONG 8814 GOING PUBLIC 

4 8 3 ASHTON/BECKER/DENTE SPARROW 1389 ALONG THE ROAD 

5 7 91 DC TALK • FOREFRONT 3002/STARSONG FREE AT LAST 

6 4 51 CARMAN • SPARROW 1387 THE STANDARD 

7 5 7 BRYAN DUNCAN MYRRH 6973/WORD SLOW REVIVAL 

8 6 53 VARIOUS ARTISTS REUNION 0083/WORD SONGS FROM THE LOFT 

9 12 35 POINT OF GRACE WORD 26014 POINT OF GRACE 

lo 11 51 MICHAEL W. SMITH REUNION 0086/WORD FIRST DECADE 1983-1993 

11 15 39 TWILA PARIS STARSONG 8805 BEYOND A DREAM 

12 9 13 TAKE 6 WARNER ALLIANCE 4150/SPARROW JOIN THE BAND 

13 NEW  BEBE & CECE WINANS SPARROW 1417 RELATIONSHIPS 

14 13 91 NEWSBOYS STARSONG 8251 NOT ASHAMED 

15 17 25 AUDIO ADRENALINE FOREFRONT 3012/STARSONG DON'T CENSOR ME 

16 14 31 MICHAEL CARD SPARROW 1435 JOY IN THE JOURNEY 

17 16 31 RON KENOLY INTEGRITY 055/SPARROW GOD IS ABLE 

18 20 7 WHITE CROSS REX 41009 UNVEILED 

19 36 21 KIDS CLASSICS BENSON 2217 ACTION BIBLE SONGS 

20 19 51 FrMlor;'\illoj(liálieRn A LITURGY, A LEGACY & A RAGGAMUFFIN BAND 

21 21 7 SISTERS WARNER ALLIANCE 4157/SPARROW SOUNDS FOR WOMEN 

22 25 27 OUT OF THE GREY SPARROW 1405 DIAMOND DAYS 

23 10 31 RAY BOLTZ WORD 57868/EPIC ALLEGIANCE 

24 RE-ENTRY yeeet le3ITISTS 
PROMISE KEEPERS: A LIFE THAT SHOWS 

25 27 35 nr}t.Feree2IN91,te,?Ru FAMILY KIRK FRANKLIN & FAMILY 

26 23 31 STEVE GREEN SPARROW 1334 WHERE MERCY BEGINS 

27 NEW MARK LOWRY WORD 9441 MOUTH IN MOTION 

28 RE-ENTRY RON KENOLY INTEGRITY 044/SPARROW LIFT HIM UP WITH RON KENOLY 

29 18 13 KATHY TROCCOLI REUNION 66367/RCA KATHY TROCCOLI 

30 22 27 PHILLIPS, CRAIG & DEAN STARSONG 8806 LIFELINE 

31 RE-ENTRY KIDS CLASSICS BENSON 2218 SUNDAY SCHOOL SONGS 

32 30 29 MICHAEL SWEET BENSON 2231 MICHAEL SWEET 

33 40 7 REBECCA ST. JAMES FOREFRONT 3015/STARSONG REBECCA ST. JAMES 

34 RE-ENTRY VARIOUSiFEi    D 5ARTISTS_ 
342 AMERICA'S 25 FAVORITE PRAISE & WORSHIP CHORUSES 

35 34 17 GARY CHAPMAN REUNION 0084/WORD THE LIGHT INSIDE 

36 32 3 CHERI KEAGGY SPARROW 1419 CHILD OF THE FATHER 

32 24 13 DAKODA MOTOR CO. MYRRH 6976/WORD WELCOME RACE FANS 

38 29 47 SUSAN ASHTON SPARROW 1388 SUSAN ASHTON 

39 26 23 SCOTT BLACKWELL N SOUL 9903 NITRO PRAISE 

40 31 19 1311NEFtejNE MONKS OF SANTO DOMINGO DE SILOS 
CHANT 

• Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; A RIAA 
certification for sales of 1 million units with each additional million indicated by a numeral 
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl 
available. C 1994, Billboard/BPI Communications. 
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For reprints of advertisements or 
articles appearing in Billboard 

(minimum of 100) call Cindee Weiss 
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KULTUR 
VIDEO 
Proudly Presents Its Latest Video Release: 

NANES-HOLOCAUST 
SYMPHONY NO.3 

This video presents the 
world premiere 
performance of a 
significant new symphony 
by the American 
composer, Richard Nanes. 
The program was taped 
live at the Kiev Opera 
House during the recent 
Kiev International Music 
Festival. 

The symphony is a 
meditation of the World 
War II Holocaust, and is a 
powerful musical 
statement by the composer. 

In addition to the 
symphony No. 3, the 
composer himself plays 
three of his piano 
compositions. Richard 
Nanes has been recognized 
internationally as a 
brilliant pianist as well as 
one of America's leading 
contemporary composers. 

Mt,/ I n tUJ 

NANES 
HOLOCAUST 
SYMPHONY 
NO.3 
The 
Kharkiv 
Festival 
Orchestra 
World Premiere 
Performance 
Live From 
The Kiev 
Opera House 

Conducted by 
Virko Baley 

Including selected piano 
works performed by the 
composer from his 
Kiev Music 
Conservatory 
Piano Recital 

Commentary by 
Martin Bookspan 

Miptieteg 

114014Igni _ ' 
_ _ 

Television Premiere on New Jersey Network-NJN, 
Sunday, October 9th 7pm. 

Live American Premiere Performance by the 
Brooklyn Philharmonic Orchestra, conducted by 

Yaakov Bergman, at the Cathedral of St. John the Divine 
Saturday, November 5th 8pm. 

eted4zzA  
KEEPING 
SCORE 

TM 

by Heidi Waleson 

THE GLITTERING PRIZES: Gramophone Magazine presented its 17th 
annual Gramophone Awards in London Oct. 6. And here they are, folks: 
Krystian Zimerman playing Debussy's "Préludes" Books 1 and 2 on Deut-
sche Grammophon (record of the year and the instrumental award); Con-
certo Italiano's recording of Monteverdi's Fourth Book of Madrigals on 
Opus Ill (baroque vocal award); Bach's "Goldberg Variations," performed 
by harpsichordist Pierre Hantai on Opus 111 (baroque non-vocal award); 
a two-CD set of the String Quartets of Tchaikovsky, performed by the 
Borodin Quartet on Teldec (chamber award); Richard Hickox, the Bour-
nemouth Symphony Orchestra and Chorus, with baritone Bryn Terfel 
and others, on an all-Delius choral disc on Chandos (choral award); Kyung-
Wha Chung and the Birmingham Symphony with Simon Rattle with 
Bartók's Violin Concerto No. 2 on EMI Classics (concerto award); and 
Robin Holloway's Second Concerto for Orchestra, performed by the BBC 
Symphony conducted by Oliver Knussen on NMC (contemporary award). 
OK, take a breath. Next: the Tallis Scholars singing Cipriano da Rore's 
"Missa Praeter rerum serium" on Gimell (early music award); Yan Pascal 
Tortelier's recording of the First and Second Symphonies of Dutilleux 
with the BBC Philharmonic on Chandos (engineering award); EMI's col-
lection of rare 1940s recordings of music by Benjamin Britten (historic 
vocal award); Testament's reissue of the first recording of Schoenberg's 
"Verklârte Nacht" in its original string sextet scoring, as played by the 
Hollywood Quartet and guest artists, (historic non-vocal award); Michael 
Tilson Thomas' Deutsche Grammophon recording of Leonard Bern-
stein's "On The Town" (music theater award and video award); the first 
complete recording of Britten's "Gloriana," performed by the Welsh Na-
tional Opera under the direction of Sir Charles Mackerras on Argo (opera 
award); the first complete recording of Charles Koechlin's "Jungle Book," 
performed by the Berlin Radio Symphony Orchestra under the direction 
of David Zinman for RCA Victor (orchestral award); Deutsche Grammo-
phon's two-CD set of the complete songs of Samuel Barber, featuring so-
prano Cheryl Studer, baritone Thomas Hampson, pianist John Brown-
ing, and the Emerson Quartet (vocal award). Individual artist awards 
went to the British conductor John Eliot Gardiner, whose complete Beet-
hoven symphony cycle on period instruments has just been released by 
Archiv (artist of the year); the East German-born conductor Klaus Tenn-
stedt (lifetime achievement award); and the 20-year-old Russian violinist 
Maxim Vengerov (young artist award). In addition, Gramophone, in asso-
ciation with the British Assn. of Record Dealers, presented an award to 
the best-selling recording of classical music. This year, needless to say, it 
went to EMI's "Canto Gregoriano." 

CHUNG REDUX: When conductor Myung-Whun Chung was summarily 
fired as music director of the Paris Opera Bastille last August, in that 
tormented institution's latest imbroglio, it looked as though one of the cas-
ualties would be the world-premiere recording of Messiaen's last work, 
"Concert à Quatre," which was dedicated to Chung. However, an 11th-hour 
agreement was reached, and on Sept. 26, Chung gave the world-premiere 
performance and then recorded the piece with the Orchestre de l'Opéra 
Bastille for Deutsche Grammophon. Soloists were the composer's wife, 
Yvonne Loriod (piano), Mstislav Rostropovich (cello), Heinz Holliger 
(oboe), and Catherine Cantin (flute). With the Paris Opera orchestra out 
of the picture for Chung, DG has also announced that its future recording 
plans with the conductor will include collaborations with the Philadelphia 
Orchestra, the Vienna Philharmonic, and London's Philharmonia Or-
chestra. 

GOSPEL LECTERN 
(Continued from po (I iry page) 

and top 40 radio... We'll be using 
a different independent [pro-
moter] out of California for this 
project that has worked with 
Stryper in the past." 
"Tomorrow, Tonight" is the first 

commercial cassette single from 
Sweet's project to be released to 
the mainstream. It will differ from 
4 Him's single release in that in-
stead of being backed with another 
song from the album (in 4 Him's 
case, "Ride of Life"), Sweet's will 
be backed by l'/2-minute edits of 

three songs from his album—"To-
gether," "All This and Heaven, 
Too," and "Ain't No Safe Way." 
Fox says Liberty has been ex-

tremely helpful in working these 
two projects, and they have high 
hopes for the both acts. "4 Him and 
Michael Sweet are both strong 
enough musically to compete with 
any other secular release out 
there," he says, "and we have the 
added benefit of having a very 
strong message to present, along 
with killer music." 
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by John Lannert 

DAN IELA'S ART & SOUL: At a release party last 
month in São Paulo, where Sony Music Brazil was touting 
Daniels Mercury's latest album, "Música De Rua" (Street 
Music), Brazil's newest superstar said the country's rich 
culture should not be neglected, because "we don't need 
only food and drink, we also need art. And in Bahia, happi-
ness, poverty, music, and politics were never separated." 

Nor, in Mercury's es-se, are powerhouse record sales dis-
connected from her Bahian musical roots. Her 1992 block-
buster "0 Canto Da Cidade" (The Song Of The City) went 
triple-platinum in Brazil, selling almost 1 million units. 
(Platinum records are awarded in Brazil for sales of 
250,000 units.) 

Now, according to Sony Music Brazil, "Música De Rua," 
a close musical cousin to the pop/flavored samba-reggae ef-
fort "0 Canto Da Cidade," already has sold 500,000 units 
in its first three weeks on the market. 
As with "Música De Rua," Mercury enlisted the services 

of veteran producer Liminha, cut a track by Paralamas' 
main man, Herbert Vianna, and re-created anthems of 
Bahian Carnavals. For the first time, Mercury and Li-
minha sang together: "Rap Repente" (Sudden Rap), a 
track that comments on three of the country's most impor-
tant cities: São Paulo, Rio de Janeiro, and the Bahian cap-
ital, Salvador. 
Mercury describes "Rap Repente" as "an homage to the 

country's regional differences. I'll create other verses in 

each city that I'm going to sing." An electrifying stage per-
former, Mercury has just launched a tour in Argentina, 
where she is hugely popular, and that will be followed by 
an extensive trek through Brazil. 
The video for the title track, incidentally, was filmed on 

Manhattan's 46th Street, known to transplanted brasiter-
ins as "the Brazilians' street." 

MEGASTORE DEBUTS IN SAO PAULO: On Sept. 27, 
São Paulo retailer Planet Music introduced its second out-
let, a 4,000-square-foot facility believed to be Brazil's first 
megastore. It boasts 100,000 CDs, 26 listening stations— 
previously unknown in Brazil-8 multimedia booths, a 
bookstore, and a bar. Planet is owned by Carlos Branco. 

In other news, London-based record label Castle Com-
munication, which primarily releases catalog product, has 
set up a record company in Brazil that will release low-
budget compilations and live albums via the company's 
owner, Alliance Entertainment Corporation. 

POLYGRAM OPENS IN COLOMBIA: PolyGram has 
established PolyGram Colombia, its fifth wholly owned 
subsidiary in Latin America. Fidel Jaramillo, formerly 
managing director of Colombian indie Sonolux, has been 
appointed as the new sub's managing director. 

Elsewhere at PolyGram, Marcelo Castello-Branco has 
been named managing director at PolyGram Chile, replac-
ing Ramón Villanueva, who has left the company to pur-
sue other career interests. Castello-Branco previously was 
marketing director of PolyGram Brae His Brazilian post 
is now being filled by Gustavo Vianna, formerly Poly-
Gram Braes marketing manager. 

PSO SIGNS RIERA: PSO Limited, a subsidiary of U.S. 
publisher peermusic, has inked a songwriter/administra-
tion deal with Sylvia Riera Ibañez, who co-writes much 

(Continued on next page) 
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Compile(' from a nat.enal sample of retad store and any sales reports collected, comp/ed. and provIded by 11111 11 

,,,,,, a„ 
imxitt 1 AYE t Y. NUMBER DISTRIBUTING 1 APE I 

* * * No. 1 * * * 
1 1 6 LUIS MIGUEL WEA LATINA 97234 5 week. at No. 1 SEGUNDO ROMANCE 

, 

2 3 28 SELENA EMI LATIN 28803 AMOR PROHIBIDO 

3 2 67 GLORIA ESTEFAN • EPIC 53807/SONY MI TIERRA 

4 4 16 RAUL DI BLASIO 50111/ a 2, "  l Fe PMG139 PIANO DE AMERICA 2 

* * * GREATEST GAINER * * * n 7 22 CARLOS VIVES POLYGRAM LATINO 518 884 CLASICOS DE LA PROVINCIA 

6 ' 9 11 VICENTE FERNANDEZ solo 81321 RECORDANDO A LOS PANCHOS 

7 5 5 CRISTIAN MELODY 0503/FONOVISA CAMINO DEL ALMA 

( 8 ) 15 4 ANA GABRIEL SONY 81401 AYER Y HOY 

9 11 20 LOS TIGRES DEL NORTE FONOVISA 6017 LOS DOS PLEBES 

(10) 12 67 MANA WEA LATINA 90818 DONDE JUGARAN LOS NINOS 

CI 13 14 JUAN GABRIEL ARIOLA 21898/BMG GRACIAS POR ESPERAR 

12 8 67 LUIS mIGUEL ROMANCE  W— II EA LATINA 75805 

13 6 47 GIPSY KINGS ELEKTRA MUSICIAN 61599/ELEKTRA LOVE & LIBERTE 

14 16 3 JAY PEREZ SONY 81353 STEEL RAIN 

15 10 67 GIPSY KINGS • ELEKTRA 60845 GIPSY KINGS 

16 14 11 JUAN LUIS GUERRA 440 KAREN 21110/BMG FOGARATE 

n 18 26 LA MAFIA SONY 81215 VIDA 

(18) 23 58 M. A. SOLIS LOS HI IKIÇ Y  ---.— • FONOVISA 6002 INALCANZABLE 

(ii) 21 34 LOS TEMERARIOS AFG SIGMA 3006 TU ULTIMA CANCION 

20 17 67 SOUNDTRACK ELEKTRA 961240 THE MAMBO KINGS 

21 19 14 JON SECADA SEIK 29683/EMI LATIN SI TE VAS 

(22) 24 16 LUCERO MELODY 9162/FONOVISA CARINO DE MIS CARINOS 

10 27 3 LA DIFERENZIA ARISTA-TEXAS 18786/8MG LA DIFERENZIA 

(!,4) 25 3 PLACIDO DOMINGO ANGEL 55263/EMI LATIN DE MI ALMA LATINA 

25 20 67 LINDA RONSTADT • ELEKTRA 60765 CANCIONES DE MI PADRE 

(26) 26 44 BRONCO FONOVISA 6015 PURA SANGRE 

27 22 67 JULIO IGLESIAS • SONY 38640 JULIO 

(,!1) 42 7 BANDA Z FONOVISA 5296 JACARANDOSA 

r2t 32 32 BANDA MACHOS FONOVISA 6012 LOS MACHOS TAMBIEN LLORAN 

30 28 67 , GIPSY KINGS FLFKTRA 608'12 MOSAIQUE 

Clip 33 20 LOS FUGITIVOS RODVEN 3051 VANIDOSA 

(32) 37 36 LIBERACION FONOVISA 6014 LIBERACION 

33 30 8 DAVID LEE GARZA Y LOS MUSICALES EMI LATIN 29070 YA ME CANSE 

34 29 67 GIPSY KINGS ELEKTRA 61390 LIVE! 

(35) 43 26 MANA WEA LATINA 72173 FALTA AMOR 

36 40 28 LA TROPA F MANNY 13034/WEA LATINA OTRO DIA 

(37) 45 3 HOMETOWN BOYS EMI LATIN 30647 TRES RAMITAS 

38 41 13 LOS.FUGITIVOS RODVEN 3112 TE CONQUISTARE 

39 38 11 ALEJANDRO FERNANDEZ SONY 81310 GRANDES EXITOS A LA MANERA... 

40 36 67 LUIS MIGUEL WEA LATINA 92993 ARIES 

C41 ' RE-ENTRY JOSE JOSE ARIOLA 22502/BMG .1DEZA MEXICANA 

* * * HOT SHOT DEBUT * * * 
(42) NEW > INDIA SOHO LATINO 81373/SONY DICEN QUE SOY 

43 44 1 51 VICENTE FERNANDEZ Sony niou LASTIMA QUE SEAS AJENA 

(.01) RE-ENTRY LOS PALOMINOS SONY 81174 CORAZON DE CRISTAL 

45 34 67 SELENA EMI LATIN 42770 LIVE! 

46 50 48 JERRY RIVERA SONY enso CARA DE NINO 

47 39 4 LUIS ENRIQUE SONY 81360 LUIS ENRIQUE 

48 31 11,  CACHAO CRESCENT MOON 64320/SONY MASTER SESSIONS VOL. 1 

(4_) NEW  MARTA SANCHEZ POLYGRAM LATINO 514 456 MUJERES 

50 46 66 SELENA EMI LATIN 42635 ENTRE A MI MUNDO 

POP TROPICAL SALSA REGIONAL MEXICAN 

1 LUIS MIGUEL WEA LATINA 1 GLORIA ESTEFAN EPIC/SONY 1 SELENA EMI LATIN 
SEGUNDO ROMANCE MI TIERRA AMOR PROHIBIDO 

2 RAUL DI BLASIO ARIOLAIBMG 2 JUAN LUIS GUERRA 440 2 VICENTE FERNANDEZ SONY 
PIANO DE AMERICA 2 KAREN/BMG FOGARATE RECORDANDO A LOS... 

3 CARLOS VIVES POLYGRAM 3 SOUNDTRACK ELEKTRA 3 ANA GABRIEL SONY 
LATINO CLASICOS DE LA THE MAMBO KINGS AYER Y HOY 
PROVINCIA 4 INDIA SOHO LATINO/SONY 4 LOS TIGRES DEL NORTE 

4 CRISTIAN MELODY/FONOVISA DICEN QUE SOY FONOVISA LOS DOS PLEBES 
CAMINO DEL ALMA 5 JERRY RIVERA SONY 5 JAY PEREZ SONY STEEL RAIN 

5 NANA WEA LATINA DONDE CARA DE NINO 6 LOS TEMERARIOS AFG 
JUGARAN LOS NINOS 6 LUIS ENRIQUE SONY SIGMA TU ULTIMA CANCION 

6 JUAN GABRIEL ARIOLNBMG LUIS ENRIQUE 7 LUCERO MELODY/FONOVISA 
GRACIAS POR ESPERAR 7 CACHAO CRESCENT MOON/SONY CARINO DE MIS CARINOS 

7 LUIS MIGUEL WEA LATINA MASTER SESSIONS VOL. 1 8 LA DIFERENZIA ARISTA. 
ROMANCE 8 EL GENERAL RCNBMG TEXAS/BMG LA DIFERENZIA 

8 GIPSY KINGS ELEKTRA MUSI- ES MUNDIAL 9 LINDA RONSTADT ELEKTRA 
CIANIELEKTRA LOVE & LIBERTE 9 JUAN LUIS GUERRA 440 CANCIONES DE MI PADRE 

9 GIPSY KINGS ELEKTRA KAREN/EMIG BACHATA ROSA 10 BRONCO FONOVISA 
GIPSY KINGS 10 VARIOUS ARTISTS SONY PURA SANGRE 

10 LA MAFIA SONY VIDA SALSA MAGIC 11 BANDA Z FONOVISA 
11 M. A. SOLIS Y LOS BUKIS 11 VARIOUS ARTISTS FONOVISA JACARANDOSA 

FONOVISA INALCANZABLE VIVA LA SALSA 12 BANDA MACHOS FONOVISA 
12 JON SECADA SBIVEMI LATIN 12 VARIOUS ARTISTS RODVEN  LOS MACHOS TAMBIEN... 

SI TE VAS MERENGUE EN LA CALLE 8'94 13 LOS FUGITIVOS RODVEN 
13 PLACIDO DOMINGO 13 REY RUIZ Sony VANIDOSA 

ANGEUEMI LATIN DE MI ALMA MI MEDIA MITAD 14 LIBERACION FONOVISA 
LATINA 14 MARC ANTHONY Rmeesony LIBERACION 

14 JULIO IGLESIAS SONY JULIO OTRA NOTA 15 DAVID LEE GARZA Y LOS 
15 GIPSY KINGS ELEKTRA 15 OLGA TANON WEA LATINA MUSICALES EMI LATIN 

MOSAIQUE MUJER DE FUEGO YA ME CANSE 

_) Albums with the greatest sales gains this week. • Recording Indus ry Assn. Of America (RIAA) certifi-
cation for sales of 500,000 units. • RIAA certification for sales of 1 million units. Greatest Gainer shows 
chart's largest unit increase. 1994, Billboard/BPI Communications and SoundScan, Inc. 
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LATIN NOTAS 
(C'ontinlled from preceding page) 

of her material with her husband, 
noted arranger/producer Bebu Sil-
vetti. Riera's songs have been rec-
orded by balladeers such as Raphael 
and Alvaro Torres. Current albums by 
Plácido Domingo ("De Mi Alma La-
tina") and Daniela Romo ("La Cita") 
also contain Riera's compositions. An-
other song, "Ave Maria," is being re-
corded as a duet by Domingo and 
Dionne Warwick. 

CHRISTMASTIME In October: 
EMI Latin and Arista/Texas are the 
early players in the annual Yuletide 
wave of releases. EMI has shipped 
three albums designed to appeal to Te-
jano, pop, and tropical fans. The 
Christmas record by Tejano favorites 
Mazz, entitled "Regalo De Navidad," 
is complemented by albums from pop 
vocal crew the Barrio Boyzz ("Navi-
dad, Td Y Yo") and New York meren-
gue act Los Toros Band ("En Navi-

dad"). The title track of the B-Boyzz's 
Xmas effort is a climactic fireside bal-
lad that should become a radio staple 
during "that most wonderful time of 
the year." 

Arista/Texas has released a "A Te-
jano Country Christmas," a 10-song 
package of familiar Christmas favor-
ites featuring Freddy Fender, Flaco 
Jiménez, La Diferenzia, Joel Nava, 
and Rick Orozco. The album's choice 
cuts are Joel Nava's touching "Mama's 
Boy" and Freddy Fender's down-home 
treatment of Charles Brown's R&B 
classic "Please Come Home For 
Christmas." Jiménez, by the way, sat 
in with Pam Tillis Oct. 5, during her 
performance on the CMA Awards tele-
cast at Nashville's Grand Ole Opt'),. 

L&L GOES LATINO: Sertaneja su-
per-duo Leandro & Leonardo, which 
broke all sales records in Brazil four 
years ago when its self-titled album 

Sony Mimes Out. In September, Sony Discos Inc. inked a distribution deal with 

Spanish dance label Max Music for the U.S. and Puerto Rico. Pictured at the 

signing, from left, are Rick Correoso, marketing director, Max Music; Migiguel 

Dega, chairman/CEO, Max Music; George Zamora, GM/VP, Sony Discos Inc.; and 

Alfredo Picallo, president, Max Music. 

No seremos los nus grandes, 

Pero si; los mas completos en 
musica Latina en el mundo! 

Discos Compactos • Videolaser • Cassettes • Accesorios 
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rang up 2.8 million units, has released 
yet another self-titled effort for Conti-
nental. As always, the pair blends ro-
mantic ballads with witty, danceable 
entries. L&L also are studying Spanish 
to prepare for their first Spanish-lan-
guage album, with recording slated to 
begin in November in Los Angeles. L& 
L's Latino album will contain the duo's 
greatest Portuguese-language hits. 
Though L&L would dearly love to 
crack the Latino market, Leandro cau-
tions that "we're not going to do an al-
bum that sounds like Latin music. We 
want to remain faithful to ourselves." 

CHART NOTES: Despite gaining 
only nine points, Luis Miguel's "El 
Dia Que Me Quieras" (WEA Latina) 
stays atop the Hot Latin Tracks chart 
for the fifth consecutive week. Selena's 
No. 2 entry, "Bidi Bidi Born Bom" 
(EMI Latin)—a chart bridesmaid for 
four straight weeks—did not add a sin-
gle point to its current total, and conse-
quently failed to close the gap on "El 
Dia." However, "Bidi Bidi" bciasts 
more reporting stations (57) than "El 
Dra" (53), which suggests that Selena's 
cumbia smash will overtake Luis Mi-
guel's huge cover hit next week. 
The new artists on the chart this 

week are SDI/Sony's promising salsero 
Giro, whose hooky dancefloor entry 
"Amor Lunático" debuts at No. 27, and 
WEA Latina's sensation from Italy, 
Laura Pausini, who bows at No. 29 
with the plaintive ballad "La Soledad." 
On the retail side, Luis Miguel's 

chart-topping "Segundo Romance" 
(WEA Latina) suffered a 9% slide in 
record sales from the previous week, 
but still is outselling Selena's second-
place album, "Amor Prohibido" (EMI 
Latin), by nearly 6 to 1. What's more, 
"Segundo Romance," now atop the Bill-
board Latin 50 for the fifth consecutive 
week, likely will own this chart for the 
next six months. Only 424 units sepa-
rate the albums ranked 4 through 10, 
with Carlos Vives' "Clásicos De La 
Provincia" (PolyGram Latino) regis-
tering the largest point gain. 

Assistance in preparing this column 
was provided by Enor Paiano in São 
Paulo, Brazil. 

The McBarrio Boyzz. As pari of a 
promotion to help raise funds for - 

Ronald McDonald Children's Charities 
(RMCC), the Barrio Boyzz signed 

autographs and sang for their fans last 

month at a McDonald's restaurant in 

Manhattan. The EMI Latin album, "10 
Super Exitos," is being sold at 
McDonald's restaurants, where $1 

from each album sold is being donated 

to RMCC. Shown, from left, are the five 

band members: Angel Ramirez Jr., 

Robert Vargas, Hans Giraldo, David 

Daville, and Louis Marrero. 

Hot Latin Tracks TM 
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COMPILED FROM NATIONAL LATIN, 
RADIO AIRPLAY REPORTS 

ARTIST TITLE 
LABEL DISTRIBUTING LABEL 

i i 9 

* * * No. 1* * * 
LUIS MIGUEL • EL DIA QUE ME QUIERAS 
WEA LAT,r. ,. 5 weeks al No. 1 

1 2 2 10 SELENA • BIDI BIDI DOM BOM 
EMI LATIN 

3 4 5 8 CRISTIAN MANANA 
MELODY/FONOVISA 

4 3 3 15 JUAN GABRIEL • PERO QUE NECESIDAD 
ARIOLA/BMG 

5 5 8 10 
BANDA Z LA NINA FRESA 
FONO VISA 

6 6 11 VICENTE FERNANDEZ SONY MISERIA 

19 10 28 3 
ANA GABRIEL TU LO DECIDISTE 
SONY 

8 8 15 7 LUIS ENRIQUE QUIEN ERES TU 
SONY 

9 7 7 9 EDNITA NAZARIO TE SIGO ESPERANDO 
EMI LATIN 

10 23 2 EDGAR JOEL EN LAS NUBES 
RODVEN 

11 9 9 LOS TIGRES DEL NORTE LA MESA DEL RINCON 
FONO VISA 

10 12 2 INDUSTRIA DEL AMOR A CAPA Y ESPADA 
UNICO/FONOVISA 

CD 13 14 6 CARLOS VIVES • LA HAMACA GRANDE 
POLYGRAM LATINO 

®  15 —  2 
JUAN LUIS GUERRA 440 VI VIRE 
KAREN/BMG 

(15) 16 25 3 RICARDO ARJONA SENORA DE LAS CUATRO DECADAS 
SONy 

16 21 20 4 

* * * POWER TRACK* * * 
JOSE JOSE • GRANDEZA MEXICANA 
ARIOLABMG 

17 20 26 7 
ROBERTO PULIDO/EMILIO NAVAIRA • YA AHORA ES TARDE 
EMI LATIN 

(1-1 22 31 3 
KAIRO HABLAME DE TI 
SDI/SONY 

19 19 16 5 
THE BARRIO BOYZZ TE AMARE 
SBIL/EMI LATIN 

, 20 , 26 17 4 ALVARO TORRES CONTIGO SI 
FM: LATIN 

Cif' NEW' 

* * * HOT SHOT DEBUT* * * 
INDIA NUNCA VOY A OLVIDARTE 
SOHO LATINO/SONY 

22 11 10 15 LOS FUGITIVOS • DIABLO 
ROD VEN 

23 14 4 18 
RICARDO MONTANER • QUISIERA 
EMI LATIN 

24 27 24 5 MIJARES VIVE EN MI 
EMI LATIN 

25 18 13 11 LOS FANTASMAS DEL CAME • CELINA 
ROD VEN 

e NEW" 1 RICARDO MONTANER NO TE PARECES A MI 
EMI LATIN 

e NEW> 1 GIRO AMOR LUNATIC° 
SDI/SONY 

(I) 38 22 8 
MARTA SANCHEZ • DE MUJER A MUJER 
POLYGRAM LATINO 

ICI NEW > 1 LAURA PAUSINI LA SOLEDAD 
WEA LATINA 

30 29 27 4 SONORA DINAMITA • EL PARAGUAS 
FUENTES,VEDISCO 

CD 34 
2 EMMANUEL ESTA AVENTURA 

SONY 

0 33 
2 TONY VEGA FUI LA CARNADA 

RMWSONY 

33 31 38 4 VERONICA CASTRO EL QUEBRADITO 
POLYGRAM LATINO 

34 17 12 13 
PIMPINELA • HAY AMORES QUE MATAN 
POLYGRAM LATINO 

35 32 
2 PANDORA MANANA TE ACORDARAS 

EMI LATIN 

36 24 29 5 ZONA ROJA QUE DIA ES HOY 
MAX 

37 30 11 21 
JON SECADA • SI TE VAS 
SBIVEMI LATIN 

38 25 2 LOS TEMERARIOS ERES UN SUENO 
AFG SIGMA 

39 36 
2 WICHY CAMACHO CADA VEZ QUE LA VEO 

WEA LATINA 

40 28 23 3 FERNANDITO VILLALONA CORAZON SALVAJE 
CAMINO 

Records w th the greatest sales gains this week. •Videoclip availability. c 1994, Billboard.13P1 
Communications. 
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McLachlan Gets 2 MuchMusic Awards 
Directors Wehrfritz, Sigismondi Honored 
• BY LARRY LeBLANC 

TORONTO—Arista's Sarah McLach-
lan and video directors Curtis Weill--
fritz and Floria Sigismondi were the 
big winners at the fifth annual Cana-
dian Music Video Awards, presented 
Sept. 29 here by the MuchMusic na-
tional music video channel. 
McLachlan won the fan-voted peo-

ple's choice award for favorite female 
artist, as well as the best adult con-
temporary video award for her self-di-
rected clip "Possession." 
Wehrfritz took home three awards, 

including best video director and best 
video for Blue Rodeo's "Hasn't Hit Me 
Yet." His clip "X Marks The Spot" by 
Devon was named best rap video. 
Sigismondi's videos also won three 
awards, including the people's choice 
awards for favorite video and favorite 
group video for the Tea Party's EMI 
clip "The River." Sigismondi also di-
rected the best metal video, "Not 
Quite Sonic" by EMI's I Mother 
Earth. 
Held at the CHUM/CITY building 

complex here, the boisterous CMVA 
party is always one of the Canadian 
music industry's premier events. This 
year's event featured performances by 
such top veteran Canadian acts as 
Bryan Adams, Crash Test Dummies, 
Michelle Wright, Blue Rodeo, Jane Si-
berry, and 54:40. Newcomers Tea 
Party, Rascalz, and Base Is Base, 
along with celebrity presenters Rob-
bie Robertson, Daniel Lanois, and ac-
tor Scott Thompson, livened up the 
program. 
This year, U.S. viewers in some 

2 million cable households received 
the MuchMusic awards for the first 
time, thanks to a distribution deal with 
Rainbow Program Holdings, a subsid-
iary of Cablevision Systems Inc. U.S. 
audiences may have noticed that, un-
like the artist-oriented MTV Awards, 
the CMVAs are designed primarily to 
honor the video makers who provide 
the bulk of Much's programming. 
The CMVAs deviate from other tra-

ditional awards ceremonies by elimi-
nating the stage, as well as the need 

for a program host. Instead, artists 
perform and awards are distributed 
from different areas inside the 
CHUM/CITY complex. 
Furthermore, MuchMusic execu-

tives have the cheek to offer up such 
program segments as "Video Clichés," 
defined as scenes involving "crotch-
grabbing, blowin' stuff up, and mon-
sters." 
Four of the CMVA categories were 

voted on by Canadian fans during the 
live awards broadcast. MuchMusic 
staff members chose winners in the 
remaining categories. 
A complete list of winners follows. 

PEOPLE'S CHOICE AWARDS: 
Favorite Video: The Tea Party, "The River" 

(EMI), directed by Floria Sigismondi. 
Favorite Group Video: The Tea Party, "The 

River" (EMI), directed by Floria Sigismondi. 
Favorite Female Video: Sarah McLachlan, 

"Possession" (Nettwerk Productions). directed 
by Sarah McLachlan. 

Favorite Male Video: Roch Voisine, "I Will Al-
ways Be There" (Star). directed by Lyne Charle-
bois. 

MUCHMUSIC AWARDS 
Best Video: Blue Rodeo. "Hasn't Hit Me Yet" 

(WEA), directed by Curtis Wehrfritz. 
Best Director: Curtis Wehrfritz for "Hasn't 

Hit Me Yet," by Blue Rodeo (WEA). 
Best Video Editor: Jeth Weinrich for "Blame 

Your Parents," by 54-40 (Sony). 
Best Video Director Of Photography: Doug 

Koch for "and if Venice is sinking," by Spirit 
of the West (WEA). 

Best Adult Contemporary Video: Sarah 
McLachlan, "Possession" (Nettwerk Produc-
tions), directed by Sarah McLachlan. 

Best Alternative Video: Moist, "Push" 
(EMI), directed by Brenton Spencer, 

Best Country Video: Jim Witter, "Distant 
Drum" (fre), directed by Keith Harrick. 

Best Dance Video: Temperance, "Music Is 
My Life" (Hi Bias), directed by David Cowdery. 

Best Rap Video: Devon, "X Marks The Spot" 
(The Project X Group), directed by Curtis Wehr-
fritz. 

Best R&B/Soul Video: Base Is Base, "Funk-
mobile" (Soul Shack), directed by George Vale. 

Best Independent Video: DSK, "Target" 
(Hit & Run), directed by Bill Morrison. 

Best Metal Video: I Mother Earth, "Not 
Quite Sonic" (EMI), directed by Floria Sigis-
mondi. 

Best Foreign Video By A Canadian: Bryan 
Adams/Rod Stewart/Sting. "All For Love" 
(AO), directed by David Hogan. 

PRODUCTION NOTES 
LOS ANGELES 

• Fab 5 Freddy directed Dana 
Dane's new Maverick video "Record 
Jock." Steven Fierberg directed pho-
tography; Richard Ford produced. 
• Director Marty Thomas recently 

reeled the Whitehead Bros.' video 
"Forget I Was A Gee," which comes 
from the motion picture soundtrack to 
"Jason's Lyric." Kim Haun directed 
photography; Bruce Spears produced 
the Panic Films shoot. 

NEW YORK 
• Keith Murray's Jive video "The 

Most Beautifullest Thing In This 
World" is a Riviera Films production 
directed by Diane Martel. Jonathan 
Jardine produced. 

Golden Opportunity. Todd Mohr of Big Head Todd & the Monsters, left, and 
band co-manager Mark Bleisner, right, recently presented a gold CD of the 
group's Giant debut "Sister Sweetly" to Mike Drumm, center, of the Denver-based 
video show "Music Link." 

LONDON 
• Eric Clapton's Warner Bros. 

video "Motherless Child" is an A+ R 
Group production directed by David 
Cameron. Adrian Wild directed pho-
tography; Brian Kilcullen produced. 
• M-Ocean Pictures director Lindy 

Heymann recently wrapped Melanie 
Williams' Sony clip "Not Enough" and 
the Good Strawberries' M&G video 
"Eyes Of A Summer's Day." In addi-
tion, M-Ocean Pictures' Zanna di-
rected Bryan Ferry's "Your Painted 
Smile" for Virgin, as well as Jan John-
ston's A&M clip "I'm Alive." Simon 
Chaudior directed Terrorvision's 
"Pretend Best Friend" for EMI; and 
Gina Birch is the eye behind Dee Dee 
Ramone's Rough Trade video "I'm 
Making Monsters For My Friends." 

OTHER CITIES 
• Squeak Pictures director Nigel 

Dick traveled to Paris to capture 
Johnny Hallyday's "I Wanna Make 
Love To You" on video. Claude Gen-
ton directed photography; Philippe 
Claverie and Catherine Finkenstaedt 
produced. 

In addition, Squeak director Carlos 
Grasso shot the new Cracker clip 
"Eurotrash Girl" on location in New 
Mexico, Mexico, Portland, Ore., Sac-
ramento, Calif., and Las Vegas. Fink-
enstaedt produced the Virgin video 
with Scott Shapiro. 
• Planet Pictures director Gerry 

Wenner traveled along the storm-torn 
Mississippi River and the Gulf Of Mex-
ico to lens footage for Bonnie Raitt's 
new Capitol clip, "Storm Warning." 
• Director Eddie Barber is the eye 

behind Miranda's new Sunshine Rec-
ords video "Your Love Is So Divine." 
He shot the Las Vegas-based clip for 
2 Much Fun Productions. 

Multimedia Links A Key 
To Music Video Confab 

BEACH BUMS: The 16th annual 
Billboard Music Video Conference & 
Awards is fast approaching. The 
Eye's goal for the Nov. 2-4 event is 
to illuminate the link that binds tradi-
tional music video production, promo-
tion, and programming to the bur-
geoning multimedia industry. 

Conference participants will dem-
onstrate everything from a magazine 
that comes in the form of a CD-ROM 
disc, in which music video is featured 
in the editorial and advertising mix, 
to a music catalog distributed via CD-
ROM, in which mail-order consumers 
can sample music videoclips prior to 
making an album purchase. 

In addition, a group dis-
cussion titled "Multimedia 
Opportunities For Video 
Creators" will foster com-
munication between lead-
ing multimedia pioneers 
and music video directors/ 
producers seeking to 
widen their professional 
options. 
A number of music 

video expatriates who 
have made the leap into 
multimedia will be fea-
tured speakers during thc 
1994 conference program. 
Doug Cerrone, formerly 
of MCA Records, is now 
managing director at LA-
based UFO Interactive; 
Debbie Newman, for-
merly of Sony Music 
Video, is now consulting 
Hollywood On-Line. Beth Broday, 
formerly of N. Lee Lacy, is executive 
producer, Thirteen/WNET New Me-
dia Group, and Alex Melnyk, for-
merly of Propaganda Films, is VP of 
interactive media at MCA. 
For conference registration de-

tails, call Melissa Subatch at 212-
536-5018. The conference site is the 
Loews Santa Monica Beach Hotel in 
Santa Monica, Calif. 

MAXIMUM IMPACT VIDEO: 
Students of a marketing research 
class in the Department of Recording 
Industry at Middle Tennessee State 
University recently surveyed music 
consumers to study video's impact on 
buying habits. 

In identifying computer users by 
their musical preferences, the stu-
dents determined the following: Of 
fans of modern rock music, 66.7% 
own computers. Some 64.7% of top 40 
fans and 51.6% of alternative music 
fans own computers. Nearly 77% of 
all respondents expressed some in-
terest in new technologies and multi-
media applications in entertainment. 
Respondents who stated that 

watching videos "frequently or al-
ways" affects their music purchases 
watch an average of 5.53 hours of tel-
evision per day. Those who stated 
that videos affected their purchases 
"occasionally or less" watch an aver-
age of 3.08 hours of TV per day. 

In addition, those indicating they 
are "most often" or "frequently" in-
fluenced by music videos on TV also 
are the most interested in seeing mu-

sic videos before films in theaters and 
on videocassettes. 
The study determined that re-

spondents who spend a great deal of 
time using computer online services 
tend to rent fewer movies on video. 
Some 43% of respondents said they 

viewed music video at a record store 
in the month prior to the survey, 
while 36.5% said they had seen video 
in a nightclub. 
To obtain additional information 

and a copy of the report, call the Mu-
sic Video Assn. at 212-315-8625. 

NEW On The Charts: The Oaldand, 
Calif.-based California Music Chan-

nel is the newest reporter 
to Billboard's Music Video 
Clip List. CMC's playlist 
will appear on a biweekly 
basis. CMC programming, 
which runs 15 hours 
weekly, reaches some 2.2 
million broadcast homes 
via the independent broad-
cast network KTSF. 

OPTION TO DEVELOP: 
MTV has "taken an option" 
on three 42nd Street thea-
ters in Manhattan, with the 
long-term goal of develop-
ing an MTV Studios com-
plex. No details are availa-
ble, says a representative, 
but it's likely that the com-
plex, between Seventh and 
Eighth Avenues, would 
serve as the network's per-

manent production home. 

VIDEO BLUES: Larry Guzy of 
Burbank's ETNideoLink has been 
busy shooting footage of such blues 
legends as B.B. King, John Lee 
Hooker, Hubert Sumlin, and Junior 
Wells for a forthcoming film to show-
case the work of the Blues Heaven 
Foundation. 
The movie will include footage to 

be reeled on Tuesday (11), when 
some 30 acts take the stage at B.B. 
King's Blues Club in L.A. during the 
'Wang Dang Doodle" concert, de-
signed to raise the funds needed to 
renovate Chicago's landmark Chess 
Records building (Billboard, Oct. 1). 

OPEN & SHUT: Closed circuit 
programmer ZTV/Muzak has pared 
down its Paramus, N.J., operation 
and moved its production, program-
ming, duplicating, and shipping 
services to Seattle. The company's 
sales team, headed by Robert King 
and Paul Claudio, remains in Para-
mus ... Since shuttering its New 
York satellite office earlier this 
summer, Flashrame/Freedman 
Productions has dropped Flash-
frame, as well as a majority of its in-
terest in music video. The leaner, 
meaner Mark Freedman Produc-
tions is exploring the realm of docu-
mentary and feature films these 
days. Escalating overhead and 
shrinking profit margins are the 
key reasons company principal 
Mark Freedman says he chose to 
close the New York office. 

TINE 
C63Ç 

by Deborah 
Russell 
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Billboard Video Monitor 
THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 
* * NEW ADDS * * LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD 

14 hours daily 
1899 9th Stree NE, 
Washington, D.C. 20018 

1 Craig Mack, F lava In Ya Ear 
2 Karyn White, Hungah 
3 Janet Jackson, You Want This 
4 Ce Ce Peniston, Hit By Love 
5 III Al Skratch, I'll Take Her 
6 Salt-N -Pepa, None Of Your Business 
7 Anita Baker. Body & Soul 
8 Boyz II Men, I'll Make Love To You 
9 Black Men United, U Will Know 

10 Toni Braxton, How Many Ways 
11 Gerald Levert, I'd Give Anything 
12 Casserine, Why Not Take All Of Me 
13 Da Brat, Fa All Y'all 
14 Changing Faces, Stroke You Up 
15 The Notorious BIG., Juicy 
16 Patra Feat, Yo-Yo, Romantic Call 
17 Zhane, Vibe 
18 Aaliyah, At Your Best 
19 Shanice, Turn Down The Lights 
20 Brandy, I Wanna Be Down 
21 C+C Music Faday, Do Ycu Wanna Get ... 
22 Jade, 5 4 32 
23 Jaki Graham, Ain't Nobody 
24 Y1N-Vee, Chocolate 
25 Queen Latdah, I Can't Understand 
26 Chante Moore, Old School Lavin' 
27 Brand New Heavies, Brother Sister 
28 Sounds 01 Blackness, Everything Is... 
29 No Face, No Brothas Allowed 
30 Organized Konfusion, Stress 

** NEW ADDS ** 

Ronny JordarvDana Bryant, The Jackal 
Booby's New Ruder Band, Funk Express ... 
Jeu The Dama¡a, Can't Stop The Prophet 
Tag Team, You Go Girl 
Domino, long Beach Thing 
MC Edit Feat, CMW, Geer Make The Fixd 
Raja Nee, Turn It Up 
Andrew Donald. M, tiale 

”1011..•• MY.<  V 191•111. 

Continuous programming 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Sawyer Brown, Hard To Say 
2 Joe Diffie, Third Rock From The Sun 
3 Alan Jackson, Livin' On Lovet 
4 Kathy Mattea, Nobody's Gonna Rain. 
5 Confederate Railroad. Elvis And Andy 
6 Pair Tirs, y'Vberi Ycu Walk In The Recen 
7 Tracy Byrd, Watermelon Crawl 
8 Garth Brooks, Callin' Baton Rouge 
9 Toby Keith, Who's That Man 

10 Bitola & Dun She's Not The peen' Fend 
11 Tim McGraw, Down On The Farm 
12 Mark Chesnutt, She Dreams 
13 Patty Loveless, I Try To Think About . 
14 Vince Gill, When Love Finds You 
15 Aaron Tippin, I Got It Honestt 
16 Dwight Yoakam, Pocket Of A Clown 
17 Sammy Kershaw, Third Rate Romance 
18 Marty Stuart, That's What Love's Abouti 
19 Clint Black, Untanglin My Mundt 
20 John Berry, You And Only You 
21 GibsorsMiller Band, Red Whrte And Blue 
22 Joy Lynn White, Bad Losenf 
23 Clay Walker, If l Could Make A leongl 
24 The Mavericks, There Goes My Heartt 
25 May Chapel Camille, Shut Up & Kes ...1 
26 Jesse Hunter, Long Legged Hannaht 
27 Travis Trill, Ten Feet Tall And... 
28 Ricky Van Shelton, Wherever She Is 
29 Billy Dean, Men Will Be Boys 
30 Ken Mellons, Jukebox Junkie 
31 Archer/Park, Where There's Smoke 
32 Lan White, Now I Know 
33 Faith Hill, Take Me As I Amt 
34 Tracy Lawrence, I See It Now 
35 Dan Seals, Love Thing 
36 Lisa Broitop, Give Me A Ring Sometime 
37 Larry Stewart. Heart Like A Hurricane 
38 Blackhawk, I Sure Can Smell The Rain 
39 Little Texas, Kick A Little 
40 Rick Trevino, Doctor Time 
41 Orrall & Wright. It You Could Say What I 
42 The Tractors, Baby Likes To Rock It 
43 David Gates, Love Is Always Seventeen 
44 Mark Collie, Hard Love Woman 
45 David Bat, When The Thought Of You.. 
46 Rhett Nuns. What They're Talking About 
47 Bryan White, Eugene You Genius 
48 Marty Brown, You Must Be Mtstalun' Me 
49 Jett Foxworthy, Redneck Stomp 
50 John Anderson, Country I Die 

Indicates Hot Shots 

** NEW ADDS ir ir 

Doug Stone. Little Houses 
Joe Diffie, Pickup Man 
Mac Mcanally, Down The Road 
Randy Travis, This Is Me 
Tim McGraw, Not A Moment Too Soon 

Continuous programming 
1515 Broadway, NY, NY 10036 

1 Boyz II Men, I'll Make Love To You 
2 ',LEM., What's The Frequency, Kenneth?" 
3 Lucas, Lucas With The Lid Off 
4 Warren G, This D.J. 
5 Green Day, Basket Case 
6 Salt-N -Pepa, None Of Your Business 
7 Offspring. Self Esteem' 
8 Sheryl Crow, All I Wanna Do 
9 Candlebox, Far Behind 

10 Beastie Boys, Sure Shot 
11 Rolling Stones, Love Is Strong 
12 Ice Cube, Bop Gun 

13 Changing Faces, Stroke You Up 
14 Weezer. Undone - The Sweater Song' 
15 Soundgarden, My Wave 
16 Mazzy Star, Fade Into You• 
17 Janet Jackson, You Want This 
18 Soundgarden, Black Hole Sun 
19 Live, I Alone 
20 Babyface, When Can I See You 
21 Callyah. Al Your Best 
22 Nine Inch Nails, Closer 
23 The Jesus & May ChM, Somebmes »ways 
24 Melissa Etheridge, I'm The Only One 
25 The Cranberries, Zombie 
26 Hoote & The Blowfish, Hold My Hand 
27 Dinosaur Jr, Feel The Pain 
28 Cook. I aritastic Voyage 
29 Snoop Doggy Dogg, Murder Was The 
30 Warren G & Nate Dogg, Regulate 
31 Stone Temple Pilots, Big Empty 
32 Coolio, I Remember 
33 Salt-N -Pepa. Salt-N -Pepa Medley 
34 Craig Mack, Flava In Ya Ear 
35 Pearl Jam, Jeremy 
36 Toad The Wet Sprocket, Something's 
37 Torn Petty & The Heartbreakers, Marl 
38 Snoop Dow Dcgg, Murder Was The Case 
39 Gin Blossoms, Allison Road 
40 Offspring, Come Out And Play 
41 Beastie Boys, Sabotage 
42 Sugar. Your Favorite Thing 
43 Aerosmith, Amazing 
44 Ahmad, Back In The Day 
45 Seed, Rapture 
46 Des'ree. You Gotta Be 
47 Lisa Loeb & Nine Stories, Stay 
48 Torn Petty & The Heartbreakers, Man, 
49 Stone Temple Pilots, Vaseline 
50 Love Spit Love, Am I Wrong 

•• Indicates MTV Exclusivt• 

• Indicates Buzz Bin 

** NEW ADDS ** 

Eric Clapton, Motherless Child 
John Mellencamp, Dance Naked 
The Eagles, Get Over It 
"Weird Al" Yankovic, Headline News 
Freedy Johnston, Bad Reputation 
Luscious Jackson, City Song 

EJTNN 
THE NASHVILLE NETWORK. 

The Heart of Colaury 
30 hours weekly 
2806 Opryland Dr., 
Nashville, TN 37214 

1 Garth Brooks, Callin' Baton Rouge 
2 Confederate Railroad, Elvis And Andy 
3 Joe [tittle, Third Rock From The Sun 
4 Patty Loveless, I Try To Think About 
5 Tracy Byrd. Watermelon Crawl 
6 Billy Ray Cyrus, Ain't Your Dog No Mom 
7 Tim McGraw, Down On The Farm 
8 Mark Chesnutt, She Dreams 
9 Kathy Maltea, Notodis Gcnna Ran On 

10 Toby Keith, Who's That Man 
11 Sammy Kershaw, Third Rate Romance 
12 Neal McCoy, The City Put The Country. 

13 Pam Ms, When Ycu Walk In The Room 
14 Alan Jackson, Live,' On Love 
15 Brooks & Dum, She's Not The Cheatin' 
16 Travis Trill. Ten Feet Tall And.. 
17 Little Texas, Kick A Little 
18 Faith Hill, Take Me As I Am 
19 John Anderson, Country I Die 
20 Chely Wright, Till I Was Loved By You 
21 Clay Walker, If I Could Make A Living 
22 Aaron Tippin, I Got It Honest 
23 James House, A Real Gccd Way To Wed_ 
24 George Ducas, Teardrops 
25 Mary Chapin Carpen, Shut Up And ... 
26 Gibson/Hiller Band, Red, White And ... 
27 Marty Stuart, That's What Love's About 
28 Keel WhrtleyNarious Artists, A Voice... 
29 Clint Black. Untangle' My Mind 
30 The Mavericks, There Goes My Heart 

** NEW ADDS ** 

Jesse Hunter, Long Legged Hannah 
John Berry, You And Only You 
Rhett Akins, What They're Talkin' About 
Orrall & Wright, It You Could Say What ... 
Bryan White. Eugene You Genius 

YNI 
VIIOIITS0& 

Continuous programming 
1515 Broadway, NY, NY 10036 

I Sheryl Crow, All I Wanna Do 
2 Boyz II Men, I'll Make Love To You 
3 Melissa Etheridge, I'm The Only One 
4 John Mellencamp, Wild Night 
5 Elton John, Circle Of Life 
6 Stone Temple Pilots, Big Empty 
7 Collective Soul, Shine 
8 Gloria Estefan, Turn The Beat Around 
9 Babylace, When Can I See You 

10 Hootie & The Blowfish, Hold My Hand 
11 Anita Baker, Body & Soul 
12 Toni Braxton, How Many Ways 
13 Des'ree, You Gotta Be 
14 Lisa Loeb & Nine Stories, Stay 
15 Seal, Prayer For The Dying 
16 Amy Grant, Lucky One 
17 Me John, Can 'ICU Feel The Lae Tonight 
18 Counting Crows, Mr. Jones 
19 Ace Of Base, Don't Turn Around 
20 Tren Pelt & The Heartbeats& May Ire's.. 
21 Bonnie Raitt. Love Sneakin' Up On You 
22 Pretenders, I'll Stand By You 
23 Rolling Stones, Love Is Strong 
24 Rolling Stones, You Got Me Rockire 
25 Freedy Johnston, Bad Reputation 
26 Jon Secada, If You Go 
27 Aerosmith, Crazy 
28 Gin Blossoms, Found Out About You 
29 Toad The Wet Sprocket. SOrnefflres AlwaY 
30 Gin Blossoms, Allison Road 

* * NEW ADDS ** 

R.E.M., What's The Frequency, Kenneth? 
The Eagles. Get Over It 
John Mellencamp, Dance Naked 

THE CLIP LIST, 
A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING OCTOBER 15, 1994. 

lr RI E 

Continuous programming 
12000 Biscayne Blvd 
Miami, FL 33181 

AMERICA'S NO. 1 VIDEO 

Bone Thugs N Harmony, Thuggish 

BOX TOPS 

Scarface, I Never Seen A Man Cry 
Boyz II Men, I'll Make Love To You 
Rappin' 4-Tay. Playaz Club 
Sir Mix-A-Lot, Put 'Em On The Glass 
69 Boyz, Tootsee Roll 
K7, Move It Like This 
Black Men United, U Will Know 
Luke, Its Your Birthday 
Common Sense, I Used To Love Her 
Beatles, Hit Me With That 
Dru Down, Mack Of The Year 
Above The Law, Black Superman 
Fu-Schnickens, Breakdown 
Ill Al Skratch, I'll Take Her 
Brandy. I Wanna Be Down 
Immature, Never Lie 
Digable Planets, 9th Wonder 
Anita Baker, Body & Soul 
Lucas, Lucas With The Lid Off 
DFC, Things In Tha Hood 
R. Kelly, Summer Bunnies 
Downset, Anger 
Thuglrfe, Pour Out A Little Liquor 
Me.Nar.Ah.Twa, La La La 
Almighty RSO, Hellbound 
Jamie Fox, Experiment 

ADDS 

Blackstreet, Before I Let You Go 
Conclous Daughters, Sticky Situation 
Dream Theater, Lie 
Frente!, Ordinary Angels 
Madonna, Secret 
Nirvana, About A Girl 
Oasis, Supersonic 
Slayer, Dittohead 

South Central Cartel, Its An SCC Thang 
Tony Terry, When A Man Cries 
"Weird Al" Yankovic, Headline News 

MIOR 
musuc 

Continuous programming 
11500 9th St N 
St Petersburg, FL 33716 

Eric Clapton, Motherless Child 
Barbra Streisand, Evergreen 
Gloria Estefan, Turn The Beat Around 
Rolling Stones, Out Of Tears 
Doyle Bramhall, Change It 
John & Audrey Wiggins Has Anybcdy Seen.. 
Raul DiBlasio, Melisa 
Brooks & Minn, She's Net The Creatin' Kind 
The Elyrds, Turn Turn Turn 
Julio Iglesias/Sting, Fragile 
Elton John, Circle Of Life 
Mary Chapin-Carpenter, Shut Up.. 
The Mavericks, There Goes My Heart 
Sarah McLachlan, Good Enough 
Natalie Cole, Did You See Jackie Robinson 
Faith Hill. Take Me As I Am 
Hootie & The Blowfish, Hold My Hand 
Stevie Nicks. Blue Denim 
Joe Cocker, The Simple Things 
Joshua Kadison, Picture Postcards 

11,\MERK 
Continuous programming 
P 0 BOX 398 
Branson, MO 65616 

Nanci Griifith, This Heart 
Raul Di Blasio, Until I Met You 
David Gates, Love Is Always Seventeen 
Gary Chapman, Sweet Glow Of Mercy 
Dallas Holm, Completely Taken In 
George Howard, Miracle 
Mark Collie, Hard Lawn' Woman 
General Johnson, Rockaway Beach 
Mary Karlzen, I Hope You Don't Forget 
Dave Koz, f aces Of The Heart 
BeBe & CeCe Winans, If Anything... 
Rippingtons, I'll Be Around 
Brother Phelps, Ever Changing Woman 

Amy Grant, Lucky One 
Buckwheat Zydeco, Hey Baby 
The Hoppers, That's Him 
The Tractors, Baby Likes To Rock It 
Tony Bennett/Shawn Colvin, Young At .. 
The Greenes, Previous Saviour 
David Lee Murphy, Fish Ain't Bien' 

It at- tuo 

Continuous programming 
1111 Lincoln Rd 
Miami Beach, FL 33139 

Youssou N'Dour/N. Cherry, 7 Seconds 
Charly Garcia, Chipi Chip, 
Lisa Loeb, Stay 
Wet Wet Wet, Love Is All Around 
Big Mountain, Un Sensual Amor 
Carfanes, Afuera 
Joyanotti, Serenata Rap 
Inner Circle, Games People Play 
Pink Floyd, High Hopes 
The Offspring, Come Out And Play 
Collective Soul, Shine 
Rolling Stones. You Got Me Rocking 
Soundgarden, Black Hole Sun 
Melissa Etheridge, Come To My Window 
Moist, Push 
Mazzy Star, Fade Into You 
Gilby Clarke, Cure Me... 
C+C Music Factory, Do You Wanna Get 
Paralamas, Coche %heir) 
UB40. Reggae Music 

lÀfivtth 
Five 1,2-hour s iows weekly 
Signal Hill Dr 
Wall, PA 15148 

Geoff Moore, Life ogether 
Marvin Gaye. 'noel City Blues 
Rez, LdrIrl Of Stolen Breath 
Sounds Of Blacknes , Everything 
Bonnie Raitt, You 
Kathy Troccoli, My Life 
Rich Mullins, Creed 
Eric Champion, Touch 
Steve Taylor, Bannerman 

Michael W. Smith, Love One Another 
Audio Adrenaline, Big House 
BeBe & CeCe Winans, It Anything.. 
Bryan Duncan, Traces Of Heaven 
Take 6. Biggest Part Of Me 
Amy Grant, Lucky One 

-Musk 
Vew 

TELEVISIOH 

Five hours weekly 
223-225 Washington St 
Newark, NJ 07102 

G. Love & Special Sauce, Cold Beverage 
Jade, 5 4-3-2 (V& Time Is Up) 
Liz Phair, Supernova 
They Might Be Giants, Snail Shell 
Hole, Doll Parts 
Dream Theater, Lie 
Cranberries, Zombie 
Soup Dragons, One Way Street 
Beastie Boys, Sure Shot 
Sam Phillips. Baby I Can't Please You 
Amencan Music Club, Wish The World Away 
Public Enemy, I Stand Accused 
Corrosion Of Conformity, Albatross 
Sonic Youth, Superstar 
Whitehead Bros., Your Love Is A... 
Anotha Level, Don't Stimulate 
Sinead O'Connor, Fire On Babylon 
Chevelle Franklin, Nice & Naughty 
The Cranes, Shining Road 

CALIFORNIA MUSIC CHANNEL 

Lotion, Tedr 
15 hours weekly 
10227 E 14th St 
Oakland, CA 94603 

Immature, Never Lie 
Bone Thugs N Hamony, Thuggish Ruggis• 
Brandy, I Wanna Be Down 
Boyz II Men, I'll Make Love To You 
Caliyah. At Your Best 
Ramon' 4-Tay, Playaz Club 
Mac Mall, Ghetto Theme 
Coolio, I Remember 
Black Men United, U Will Know 
Shanice, T-iii Down The Lights 
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COOLIO, GREEN DAY, US3, STEVE TAYLOR LEAD NOMINEES FOR BILLBOARD MUSIC VIDEO AWARDS 

erybody Hurts" and Tori Amos' "Past 
The Mission," which are both nomi-
nated for best pop/AC clip of the year. 
The awards ceremony, which will be 

hosted by Forward/Rhino recording 
artist Buster Poindexter, will close the 
16th annual Billboard Music Video 
Conference. The competition is the 
only one in which artists and music 
video professionals are judged by their 
peers in the trade. The 1994 awards 
cover 10 musical genres: pop/AC, rock, 
hard rock/metal, alternative/modern 
rock, rap, R&B/urban, country, dance, 
Latin, and contemporary Christian. 
The competition recognizes the best 
clip, the best new-artist clip, and the 
best locaVregional video show in each 
of the 10 categories. 
The artist nominees were selected in 

a multistage process. First, more than 
100 major and independent labels were 
invited to submit lists of clips for con-
sideration. Individual videos released 
between Sept. 1, 1993, and Aug. 31, 
1994, were eligible in only one genre, 
although artists could be submitted in 
any applicable category. 

In the next stage, the names of po-
tential nominees in the 10 genres were 
submitted to separate nominating pan-
els. comprising music video program-
mers, promoters, producers, and me-
dia experts in those specific areas. 
The top five vote-getters in each cat-

egory (more in the event of a tie) were 
placed on a final ballot that has been 
mailed to more than 500 music video 
programmers, label representatives, 
producers, and journalists. This group 
will decide the winners. 

Additionally, a Billboard panel se-
lected the five Maximum Impact nomi-
nees from among all the other nomi-
nated clips. The same panel selected 
the six director's-award nominees. A 
complete list of nominees follows. 

POP/AC 
Best Clip Of The Year: Bonnie 

Raitt, "Love Sneakin' Up On You" 
(Capitol); the Brand New Heavies, 
"Dream On Dreamer" (EastWest); 
Collective Soul, "Shine" (Atlantic); 
R.E.M., "Everybody Hurts" (Warner 
Bros.); Tony Bennett, "Steppin' Out 
With My Baby" (Columbia); Tori 
Amos, "Past The Mission" (Atlantic). 
Best New Artist Clip Of The Year: 

Ace Of Base, "The Sign" (Arista); All-
4-One, "I Swear" (Blitzz/Atlantic); Col-
lective Soul, "Shine" (Atlantic); Sheryl 
Crow, "All I Wanna Do" (A&M); the 
Story, "When Two & Two Are Five" 
(Elektra). 
Best Local/Regional Show: FMTV, 

Birmingham, Ala.; Hit Video USA, 
Houston; Jazz Alley TV, Denver; 
KISS-TV, Hartford, Conn.; MC One, 
Houston; New Dance Show, Detroit; 
Power Play, Newark, N.J.; Top 40 Vid-
eos, Los Angeles; V32, Tampa, Fla. 

ROCK 
Best Clip Of The Year: Aerosmith, 

"Amazing" (Geffen); Aerosmith, 
"Crazy" (Geffen); Melissa Etheridge, 
"Come To My Window" (Island); Pink 
Floyd, "Take It Back" (Columbia); the 
Rolling Stones, "Love Is Strong" (Vir-
gin). 

Best New Artist Clip Of The Year: 
Bad Religion, "American Jesus" 
(Atlantic); Brother Cane, "Got No 
Shame" (Virgin); Counting Crows, 
"Mr. Jones" (DGC/Geffen); Freedy 
Johnston, "Bad Reputation" (Elektra); 

Billboard's Maximum Impact award honors the videoclip that best advances an act's career. This year's nominees are, 
clockwise from top left, Counting Crows, "Mr. Jones"; US3, "Cantaloop"; Green Day, "Longview"; Martina McBride, 
"Independence Day"; and Cook', "Fantastic Voyage." 

Sugartooth, "Sold My Fortune" (DGC/ 
Geffen). 
Best Local/Regional Show: The 

Mike Pachelli Show, Tampa, Fla.; Mu-
sic Link, Denver; Music Underground, 
San Diego; Raw Time, Austin. Texas; 
30 Minutes Of Rock, Bogart, Ga.; 
Power Play Power Hour, Newark, 
N.J.; Rock Rap, Long Island, N.Y. 

HARD ROCK/METAL 
Best Clip Of The Year: Alice In 

Chains, "I Stay Away" (Columbia); Bi-
ohazard, "Tales From The Hardside" 
(Warner Bros.); Motley Crue, "Hooli-
gan's Holiday" (Elektra); Prong, "Snap 
Your Fingers Snap Your Neck" (Epic); 
Rollins Band, "Liar" (Imago). 
Best New Artist Clip Of The Year: 

Candlebox, "Change" (Maverick/Sire/ 
Warner Bros.); Gary Hoey, "Hocus Po-
cus" (Reprise/Warner Bros.); Greta, 
"Is It What You Wanted" (Mercury); 
Pride & Glory, "Losing Your Mind" 
(DGC/Geffen); Sugartooth, "Sold My 
Fortune" (DGC/Geffen). 
Best Local/Regional Show: Metal 

Masters, Tampa, Fla.; Mind Altering 
Experience, Auburn Hills, Mich.; 
Metalamania, Dayton, Ohio; Moshers 
Mayhem, Olympia, Wash.; Outrageous, 
Boston; 30 Minutes Of Rock, Bogart, 
Ga. 

ALTERNATIVE/MODERN ROCK 
Best Clip Of The Year: Beastie 

Boys, "Sabotage" (Capitol); Green 
Day, "Longview" (Reprise/Warner 
Bros.); Nirvana, "Heart-Shaped Box" 
(DGC/Geffen); Sam Phillips, "I Need 
Love" (Virgin); Soundgarden, "Black 
Hole Sun" (A&M). 
Best New Artist Clip Of The Year: 

Beck, "Loser" (DGC/Geffen); the 
Cranberries, "Linger" (Island); Green 
Day, "Longview" (Reprise/Warner 
Bros.); Mazzy Star, "Fade Into You" 
(Capitol); Rage Against The Machine, 

"Freedom" (Epic); Stabbing West-
ward, "Lies" (Columbia). 
Best Local/Regional Show: Bohe-

mia After Dark, Portland, Ore.; Flux, 
San Francisco; JBTV, Chicago; Music 
Link, Denver; New Music Now, Proc-
torsville, Vt.; Noise Bazaar, Kenosha, 
Wis.; Outrageous, Boston; Power 
Play's Nocturnal Transmissions, 
Newark, N.J.; Radio Vision, Norfolk, 
Va.; Teletunes, Denver; Underground 
Railroad, New York. 

RAP 
Clip Of The Year: A Tribe Called 

Quest, "Award Tour" (Jive); Coolio, 
"Fantastic Voyage" (Tommy Boy); Da 
Brat, "Funkdafied" (So So Def/Chaos/ 
Columbia); Domino, "Sweet Potato 

(Outburst/Chaos/Columbia); Pub-
lic Enemy, "Give It Up" (Def Jam/ 
RAL/Island). 
New Artist Clip Of The Year: 

Coolio, "Fantastic Voyage" (Tommy 
Boy); Craig Mack, "Flava In Ya Ear" 
(Bad Boy/Arista); Da Brat, "Funkda-
fied" (So So DeteChaos/Columbia); 
Domino, "Sweet Potato Pie" (Outburst/ 
Chaos/Columbia); Fugees, "Nappy 
Heads" (RuffhousWColumbia). 
Best Local/Regional Show: Ameri-

can Hot Videos, New York; Cape Video 
Soul, South Dennis, Mass.; Club Beat, 
Syracuse, N.Y.; California Music 
Channel, Oakland, Calif.; Hip Hop 
Slam, San Francisco; Hot Traxxs, San 
Diego; New Jacks Of Rap, New York; 
Rap Beat, Arlington, Va.; Under-
ground Hip Hop. Pittsburgh; Video 
Fusion, Palo Alto, Calif.; Video Jamz, 
Charleston, S.C.; Video Music Box, 
New York. 

R&B/URBAN 
Best Clip Of The Year: Boyz II 

Men, "I'll Make Love To You" (Mo-
town); Buckshot LeFonque, "Break-
fast at Denny's" (Columbia); C+C Mu-

sic Factory, "Do You Wanna Get 
Funky" (Columbia); Janet Jackson, 
"Any Time, Any Place" (Virgin); Toni 
Braxton, "Breathe Again" (Arista); 
Tony Toni Toné, "Anniversary" (Mer-
cury). 

Best New Artist Clip Of The Year: 
Aaliyah, "Back & Forth" (Black-
ground/Jive); Buckshot LeFonque, 
"Breakfast At Denny's" (Columbia); 
Changing Faces, "Stroke You Up" 
(Spoiled Rotten/Big Beat/Atlantic); 
Me'Shell NdegéOcello, "If That's Your 
Boyfriend" (Maverick/Sire/Warner 
Bros.); Reg E. Gaines, "Please Don't 
Take My Air Jordans" (Mercury); 
Xscape, "Just Kicicin' It" (So So Def/ 
Columbia). 
Best Local/Regional Show: FM 

Video, Washington, D.C.; Hot Traxxs, 
San Diego; Power Play, Newark, N.J.; 
Stormin' Norman's Last Call, Glen 
Allen, Va.; Video Fusion, Palo Alto, Ca-
lif.; Video Jamz, Charleston, S.C.; 
Video Music Box, New York; Video Re-
quest, Detroit. 

COUNTRY 
Best Clip Of The Year: Martina 

McBride, "Independence Day" (RCA); 
Mary Chapin Carpenter, "He Thinks 
He'll Keep Her" (Columbia); the Trac-
tors, "Baby Likes To Rock It" (Arista); 
Travis Tritt featuring the Eagles, 
"Take It Easy" (Giant); Vince Gill, 
"What The Cowgirls Do" (MCA). 
Best New Artist Clip Of The Year: 

Faith Hill, "Piece Of My Heart" 
(Warner Bros.); Lari White, "Now I 
Know" (RCA); Radney Foster, "Clos-
ing Time" (Arista); the Tractors, 
"Baby Likes To Rock It" (Arista); 
Tracy Byrd, "Watermelon Crawl" 
(MCA). 
Best Local/Regional Show: Amer-

ica's Country Connection, Wausau, 
Wis.; Austin Music Network, Austin, 
Texas; Chattanooga Tom Show, Chat-

tanooga, Tenn.; New Country Video, 
Owings Mills, Md.; Texas Country 
Nights, Dallas; Viva & Jerry's Country 
Videos, Minneapolis; V32 Country, 
Tampa, Fla. 

DANCE 
Best Clip Of The Year: Crystal Wa-

ters, "100% Pure Love" (Mercury); 
Janet Jackson, "If' (Virgin); Juliet 
Roberts, "I Want You" (Warner 
Bros.); M People, "Moving On Up" 
(Epic); US3, "Cantaloop" (Capitol). 
Best New Artist Clip Of The Year: 

Bjork, "Big Time Sensuality" (Elek-
tra); D:Ream, "U R The Best Thing" 
(Warner Bros.); Juliet Roberts, "I 
Want You" (Warner Bros.); M People, 
"Moving On Up" (Epic); US3, "Canta-
loop" (Capitol). 
Best Local/Regional Show: 

Atlanta's Fresh Party, Atlanta; Check 
It Out, Santa Barbara, Calif.; Hot 
Traxxs, San Diego; KISS-TV, Hart-
ford, Conn.; Music Video 50, Chicago; 
Power Play Acid House Mix, Newark, 
N.J.; Superstar USA, New Rochelle, 
N.Y. 

LATIN 
Best Clip Of The Year: Cristian, 

"Nunca Voy A Olvidarte" (Melody); 
Gloria Estefan, "Con Los Años Que Me 
Quedan" (Sony Discos); Jon Secada, 
"Si Te Vas" (EMI); Luis Miguel, "El 
Dia Que Me Quieras" (WEA Latina); 
Marc Anthony, "El Ultimo Beso" 
(Soho Latino) 
Best New Artist Clip Of The Year: 

Café Tacuba, "Rarotonga" (WEA La-
tina); Los Fabulosos Cadillacs, "Mata-
dor" (Sony Discos); Maná, "Vivir Sin 
Aire" (WEA Latina); Robi Rosa, "Cru-
zando Puertas" (Sony Discos); Tiranos 
Del Norte, "Extraña Manera" (Fono-
visa). 
Best Local/Regional Show: Onda 

Max, Miami; Padrisimo, Miami; Power 
Play International, Newark, N.J.; Sa-
bata Al Mediodia, Secaucus, N.J. 

CONTEMPORARY CHRISTIAN 
Best Clip Of The Year: Audio 

Adrenaline, "Big House" (Forefront 
Comm.); DC Talk, "The Hardway" 
(Forefront Comm.); Steven Curtis 
Chapman, "Heaven In The Real 
World" (Sparrow); Steve Taylor, "Ban-
nerman" (Warner Alliance); Twila 
Paris, "God Is In Control" (Star Song). 
Best New Artist Clip Of The Year: 

Brian Barrett, "I Know" (Star Song); 
Clay Crosse, "I Surrender All" (Reun-
ion); Iona, "Treasure" (Forefront 
Comm.); Steve Taylor, "Bannerman" 
(Warner Alliance); Steve Taylor, "Sock 
Heaven" (Warner Alliance). 
Best Local/Regional Show: CCM-

TV On The Family Channel, Nashville; 
Lightmusic, Wall, Pa.; Signal Ex-
change, Tulsa, Okla. 

MAXIMUM IMPACT CLIP OF THE YEAR: 
Coolio, "Fantastic Voyage" (Tommy 

Boy); Counting Crows, "Mr. Jones" 
(DGC/Geffen); Green Day, "Longview" 
(Reprise/Warner Bros.); Martina 
McBride, "Independence Day" (RCA); 
US3, "Cantaloop" (Capitol). 

DIRECTOR OF THE YEAR: 
Samuel Bayer, HSI Films; F. Gary 

Gray, F.M. Rocks; Spike Jonze, Satel-
lite Films; Matthew Rolston, 0 Pic-
tures; Marcus Nispel, Portfolio/Black 
Dog Films; and Jake Scott, Portfolio/ 
Black Dog Films. 
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International 
Virgin To 
BY DOMINIC PRIDE 

LONDON—With its Berlin Megastore 
closed and its Hamburg outlet cut in 
size by two-thins, times might appear 
grim for Virgin Retail Europe. 
Yet the company's managing direc-

tor, Alastair Kerr, says VRE will press 
ahead with expansion in the next year, 
though most new stores will be limited 
to countries where the Megastore name 
and concept have taken root—namely 
Austria, France, Spain. The chain will 
avoid places where it has encountered 
more stony ground, such as Germany. 

Late in June, Virgin confirmed that 
it was shuttering its store in Berlin's 
Kurfurstendamm, citing poor sales and 
the lack of room for expansion among 
the reasons (Billboard, July 9). Shortly 
afterward came reports that its Ham-
burg store was also to close, though 
Kerr says it will now stay open, albeit 
with trading space reduced from 16,550 
square feet to 7,000 square feet. 
Kerr refutes claims made by compet-

itors that the drastic action taken in 

Play Safe With New Stores 
Germany is proof that Virgin's style of 
retailing is not suited to local condi-
tions. He also says that the Megastore 
concept—prime-site stores with 14,000 
square feet or more of trading space, 
stocked with deep catalog and a wide 
variety of entertainment products—is 
not running out of steam. 
Problems in Berlin were specific to 

the store, Kerr says. "Berlin's a very 
difficult and competitive market. We 
had a good location, but it was too 
small, and the opportunities for rede-
velopment were limited. Also, Berlin 
hasn't become a 'shopping' city like it 
was thought. The excitement was there 
when people came over from the East. 
What's happened now is that they've 
gone back to the local shopping areas, 
which are very strong." 
The third German store, in Frank-

furt, will remain open, Kerr says. 
"We're happy with our Frankfurt 

store. When we re-enter the German 
market, it will probably be with satellite 
stores around Frankfurt, such as in 
Darmstadt or Mainz." 

Restrictive shopping hours (stores 
close early on most Saturdays and do 
not open on Sundays) have also ham-
pered the German Megastores, Kerr 
says. However, he also admits that the 
company—like many other interna-
tional operators—has been eyeing the 
World Of Music chain, which occupies 
a niche similar to the one Virgin has 
carved out for itself in other markets. 
"We have been looking at WOM's busi-
ness," says Kerr, "although we'd only 
be interested in the stand-alone stores, 
not the stores in department stores." 
Germany's Cartel Office has in-

formed WOM's owner, the department 
store giant created by the merger of 
Karstadt and Hertie, that it controls 
too much of the recorded music market 
in four cities. WOM sources, however, 
say that selling some or all of the WOM 
stores is not necessarily the most at-
tractive option. 

Virgin's experience in neighboring 
Austria has been positive, Kerr says. 
"The difference is that there's no real 
competition. It's a much more open 

EMI France Targets International Market 
New Department To Push Local Catalog Overseas 
• BY EMMANUEL LEGRAND 

PARIS—Reflecting the increasing 
importance of the international mar-
ket for its local roster, EMI France 
has created a stand-alone depart-
ment in charge of the international 
development of the local catalog. 
The department will report di-

rectly to the company's president 
and CEO, Gilbert Ohayon. Previ-
ously, the international exploitation 
was handled by staffers reporting to 
A& R director Jean-Jacques Souplet. 
With this move, EMI joins Poly-

Gram, BMG, Sony Music, and Vir-
gin, all of whom have specific inter-
national departments in France. 
"These past three years, we have 

restructured the company and 
strengthened our local roster," says 
Ohayon. "We have noticed during 
the past months an increasing inter-
national interest for some of our acts 
or projects, such as Alpha Blondy, 
whose last album sold over 500,000 
units outside France, rapper Soon E 
MC, or Dao Dezi." 

Ohayon says this international ac-
tivity has become "important enough 
to become a real profit center." It 
represents an increase in business 
and "it deals with international," two 
factors that need him to be involved, 
says Ohayon, explaining why the de-
partment will report directly to him. 
Asked why he has taken the over-

seas market out out of the hands of 
the A&R department, Ohayon says it 
is simply "a question of focus. I want 
the A&R to focus 100% on the na-
tional market, and it is not reasona-
ble to think that a same department 
can do both national and interna-
tional with the best results." 
To handle the new department, 

Ohayon has appointed an American, 
Wende Cook, a newcomer to the mu-
sic industry. Cook will also be in 
charge of international corporate 
communication for EMI France. She 
will be assisted by Sophie Cayre, who 
will concentrate on the international 
promotion of EMI's ample back cata-
log (EMI is the home of Edith Piaf 
and Charles Trenet, among others). 

REPRINTS 
For reprints of advertisements or 
articles appearing in Billboard 

(minimum of 100) call Cindee Weiss 

212-536-5003 

Ohayon says he has a realistic view 
of what can and can't be done. He 
says, "You can't break 10 acts in 15 
different countries at the same time. 
We have to focus our attention on a 
few number of acts and on some ter-
ritories." 
Ohayon says the international 

structure of EMI has become in-
creasingly attentive to what was pro-
duced in major territories and is 
looking for acts to cross borders, 
which happened with Roxette, for ex-
ample. 
He adds,"I think there is a grow-

ing, genuine interest and enthusiasm 
from our different sister companies 
for music that comes from us." 
Ohayon says there are countries 

with a "natural interest" for French 
acts, like the French-speaking coun-
tries (Belgium, Switzerland, and 
Canada), and there are countries 
where the "interest for French crea-
tivity is growing," such as German 
and Japan. 

"It is also a question of contents, 
he added. "If France is very recep-
tive to international rap, as shown by 
the results of GangStarr or Arrested 
Development in France, French rap 
is now much in demand with the 
growing success of MC Solaar or 
Soon E MC, even in the USA." 
Among the priorities Ohayon lists 

for the months to come are Soon E 
MC and Dao Dezi, a project based on 
traditional Celtic music from Brit-
tany, created by Eric Mouquet and 
Guilain Joncheray, known for their 
work as Deep Forest (Billboard, July 
16). Both acts will have their albums 
released in U.K. and the U.S. in Jan-
uary on Blue Note's new imprint, 
Metro Blue. 
Other priorities are new-jack band 

Tribal Jam and two French pop acts, 
De Palmas and Vallée. 

KERR 

market." Small stores are planned for 
Graz, St. Polten, Klagenfurt, and Vilach 
to complement the Vienna Megastore 
and Linz satellite. 

Similarly, Virgin is about to increase 
its presence in Spain, where it has 
found ample room for expansion in an 
underdeveloped market. A deal is ex-
pected soon that will provide a long-

awaited presence 
in Madrid, though 
most likely in the 
form of space in 
department stores 
rather than a large 
Megastore site, as 
was planned. 

Lack of Sunday 
trading is hamper-
ing growth in 

Spain, Kerr says, whereas in France, 
the highly public battle with authorities 
over Sunday trading resulted in Virgin 
gaining massive amounts of publicity 
and seven days of uninterrupted selling. 
On the positive side, Virgin is seeing 
good results from its three stores in 
Spanish airports, where it has a fran-
chise deal with duty-free chain Aldesa. 

In France, startup stores in the Lou-
vre art museum in Paris and in the port 
of Toulon have not performed as well as 
expected, says Kerr. "The [shopping] 
center at the Louvre is undermu•keted 
and underadvertised, and people in gui-
ded tours aren't given enough time to 
go wandering about. In Toulon, we've 
got heavy competition from Hyperme-
dia close by." 
The eastern French city of Stras-

bourg is one place where the chain is 
keen to expand, with the possibility 
open for more Parisian satellites. 
One territory where Virgin does 

plan to retain its concept of large city-
center outlets is the Belgian capital 
Brussels, although a planned opening 
this year has been put off until next 
March due to problems with trading 
permission. 
Almost two years have passed since 

the U.S. video chain Blockbuster 
bought half of Virgin's share in the 
European Megastores (Billboard, Nov. 
21, 1992). Now Blockbuster and Virgin 

(Continued on page 66) 

Spanish Rocker 
Rosendo Sings 
In The Subway 
U BY HOWELL LLEWELLYN 

MADRID—It was the under-
ground concert to beat them all. 
The stage was set in the siding at 
the end of line 2 of Madrid's subway 
system, where rock veteran Ro-
sendo Mercado played to an invited 
crowd of some 200 media and music 
industry people, surrounded by 
trains and bemused subway staff in 
blue overalls who were finishing off 
their day's work. 

Rosendo, as he is known, is a rock 
legend in Spain and especially in 
Madrid's suburbs, where the 41-
year-old still lives. He made four al-
bums with the rock trio Leno and 
has recorded eight solo discs in his 
20-year career, the latest being this 
year's "Para Bien 0 Para Mal" (For 
Better Or For Worse), which has 
already sold more than 20,000 units. 
The evening had started two 

hours earlier in the guise of a sur-
prise press conference to be held at 
a metro station. But the 200 people 
who turned up were ushered to a 
special train waiting underground. 
All aboard, and the train trundled 
off to a mystery destination. At 
least one bewildered Peruvian tour-
ist, who had boarded thinking it was 
a normal train, could not get off at 
her station and had to alight in the 
sidings miles further on. 
The Madrid metro company has 

let bands practice in sidings before, 
but this was the first time that a 
concert had been organized in the 
subway. The promotion was for a 
concert two nights later in the Plaza 
de Las Ventas bullring, the world's 
largest, where Rosendo played with 
the surprising new band Tribu-X in 
front of 15,000 people. 

"I'm not used to traveling on the 
subway," said Rosendo, "because 
people recognize me and it's a drag. 
Anyway, I've got a car." 

Rai Singer Hasni A Casualty 
Of Algeria's Violent Culture 
PARIS—When three men shot the rai 
singer Cheb Hasni at point-blank 
range near his parents' house Sept. 29 
in Oran, they gunned down one of the 
stars of Algerian youth and an artist 
who had commitment to nothing but 
his art. 

It was the first time a popular artist 
such as Hasni has been on the list of 
casualties in troubled Algeria, a coun-
try where Muslim extremists are be-
coming more violent by the day. 

Hasni, 26, rose to fame with love 
songs, and he is regarded as the crea-
tor of a form of rai known as "rai-love" 
dealing with such subjects as women, 
alcohol, and the disillusions of youth 
with limited hopes for the future. As 

opposed to some of his older peers, 
including Khaled, Hasni stayed in 
Algeria, where he continued to live and 
perform amid growing difficulties. 
Hasni performed from time to time in 
France, and appearances were sched-
uled in Paris in October. His burial in 
Oran was followed by thousands of 
young Algerians, and since he died, 
tapes of his works have sold by the 
thousands in Algeria as well as in 
France. 
Most of his songs were released on 

tape, but a few CD compilations are 
available, including "El Beida" and 
"Jamais Nansa" on Buda Musique and 
"Best of Hasni" on Blue Silver. 

ENIMANITL LEGRAND 
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MIDEM 
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IF YOU'VE 

GOT IT, 

SHOW IT 

AT WIDEM 

The Premier International Music Market 
In this uncertain world one thing is certain. MIDEM is the industry's 

greatest one-show for professionals only. Nothing comes close to the 
prestige and epic scale of MIDEM. Which is why your name on a stand 
at MIDEM '95 will be like no other statement you can make. But 
whether you participate at MIDEM as an Exhibitor or Visitor just be 
sure you get there. 

The Ultimate Global Meeting Point 
MIDEM is where the key people from all sides of music, the movers and 
shakers, make the deals that define the industry for the year ahead. 
And where you get the inside track on vital industry issues. 

One Stop For The World 
A stand at MIDEM puts your company in the spotlight, it says everything 

about your image and savoir-faire. And it means you can meet your 

clients in the seclusion of your own private HQ to optimise your five 

supercharged days in Cannes. 

New Lower Cost Tariff 

To make sure the cost of visiting and exhibiting is in reach of smaller 
companies, we've introduced a new lower cost "individual" tariff for 

MIDEM'95. 

A Dazzling Setting 

The Côte D'Azur, Cannes. Five glittering days. Great artists. Brilliant 
concerts. A monster media event. What more needs to be said? 
Having fun while doing business is de rigueur for MIDEM. You can't miss it! 
Fax or mail this coupon to us now for all the details you need about 
MIDEM '95, including advertising rates for the MIDEM 'Guide' and the 
MIDEM Daily 'News'. 

I would like to receive further information on MIDEM'95 

Name 

Title 

Company 

Address 

City State Zip Code 

Tel Fax 

Send to Barney Bernhard/Bill Craig, Reed Midem Organisation 475 Park Avenue South, 

9th Floor, New York, NY 10016. Tel:1212) 689 4220, Fax: (212) 689 4348 

B. B. 

REED !WIDEN! ORGANISATION 

A MEMBER OF REED EXHIBITION COMPANIES 



International 

Ricordi/BMG Deal Prompts Stores' Sale, Opens Door To Unity 
• BY MARK DEZZANI 

MILAN—In a widely expected move, 
BMG is to dispose of the national net-
work of 22 retail stores it bought as 
part of the Ricordi group in August 
(Billboard, Aug. 20). 

Still, the industry is feeling the ef-
fects from the sale of Italy's largest do-
mestically owned music group to the 
German multinational conglomerate. 

The sale has had political implica-
tions for the divided Italian music in-
dustry, as talks are now going on to 
bring about a speedy reunion between 
the two record industry bodies repre-
senting major and independent labels. 
BMG Entertainment CEO Michael 

Dornemann says Ricordi will retain its 
own identity, but all assets not directly 
connected with the group's music pro-
duction, publishing, and distribution in-

terests will be sold off. 
"Ricordi will remain independent 

within the group," Dornemann says. 
'We have no intention of touching its 
identity, which is charged with tradi-
tion, in any way. We would never do 
that. We want to help Ricordi's growth 
while, at the same time, integrating its 
activities into the international net-
work of the [BMG] group to save on 
costs such as distribution." 

Ricordi has also announced a new 
managing director, Mima Guastoni, 
former general manager of Ricordi 
Publishing. Former managing director 
Guido Rignano remains president of 
Ricordi, and BMG's central European 
VP, Arnold Bahimam, becomes VP. 
BMG is expected to recoup about 

200 billion lire ($128.7 million) of the es-
timated purchase price of 500 billion 
lire ($321.8 million) through the sale of 

Billboard delivers the 
up-to the-minute report 
on the labels, the talent 

and the business in 
these regions. 

The hottest special is in December! 
Boost your business - as simple as 

your ad message in Billboard. 

Miami: Angela Rodriguez 305-441-7976 
NY: Gene Smith 212-536-5001 

Ricordi's property and assets. 
No mention was made of whether 

the stores will be sold off as a going 
concern or individually. Industry 
sources suggest that only 12 out of the 
22 stores fit the modern European su-
perstore standard. 
Dornemann says, 'We are presently 

occupying ourselves with the sale of 
property, including the chain of stores 
and printing works [Arte Grafica], 
which are not directly connected with 
music." 
While no potential buyers for the re-

tail chain have been announced, it is be-
lieved that negotiations are already un-
der way with at least one group. 
Insiders speculate that Virgin Retail 
Europe or its investment partner, 
Blockbuster, are potential buyers. Fol-
lowing the establishment of Virgin's 
Milan Megastore in 1991, the chain has 
suspended plans to open a second store 
in Rome; this summer, Ricordi an-
nounced plans to open a superstore op-
posite Virgin's site in Milan's Cathe-
dral Square tourist center (Billboard, 
Aug. 13). The new Ricordi store would 
be twice the size of Virgin's outlet. 
A Ricordi retail representative says 

the new site is scheduled to open be-
fore Christmas. Ricordi's 22 stores, 
which have recently been refurbished 
and "revitalized," grossed some 100 bil-
lion lire ($64.35 million) last year. 

Dischi Ricordi was Italy's largest in-
dependent record company last year, 
with a market share estimated at 16% 
and gross revenues of 120 billion lire 

(Continued on page 66) 

Top Execs Quit 
At Capital Artists 
HONG KONG—The two top execu-
tives of Capital Artists, Hong Kong's 
largest independent record company, 
have resigned. 
General manager Philip Chan and 

record manager Vincent Ma are out, 
and day-to-day operations have been 
assumed by James Leung, a director of 
Capital's parent company, TVE. No re-
placement has been named for either 
Chan or Ma. 
Chan has moved to local broadcaster 

Metro Radio as director of operations, 
and Ma simply plans "to pursue other 
interests." The resignations came at a 
critical time for Capital, which is al-
most entirely invested in Cantonese-
language music and entertainment. 

Sales of Cantonese music have been 
more or less flat in regionwide Asian 
markets during 1994, and competition 
for top artists by PolyGram, EMI, 
BMG, and Warner is making Capital 
even more anxious. 
The loss of Chan is seen as particu-

larly painful. During his two years as 
head of Capital, he engineered a nearly 
100% market-share increase in Asia's 
cutthroat market. He also was one of 
the main reasons that local performer 
Anita MW rejected all contract offers 
from international labels to stay with 
Capital. 
Other artists on the label include 

Sandy Lam, Sammi Cheng, and Andy 
Hui. 

MIKE LEVIN 
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International 

David Byrne & A.R. Kane 
Go Luaka Bopping In U.K. 
6 6V 
I OU MAY FIND yourself in an-

other part of the world," sang David 
Byrne in "Once In A Lifetime" dur-
ing his days fronting Talking 
Heads. But as Byrne performed the 
song at the Shepherd's Bush Empire 
in London the other night, the line 
leapt out with the promise and invi-
tation the singer has offered listen-
ers throughout his solo career. 
Few other artists with roots in 

rock'n'roll have so enthusiastically 
explored the music of the world, par-
ticularly the rhythms of Afro-Carib-
bean pop, as has Byrne. 
That has been true both 
on Byrne's own albums 
and on the Luaka Bop 
label he formed with 
Yale Evelev, to release 
the likes of Afro-Bel-
gian act Zap Mama, 
Algerian-rooted Djur 
Djura, California's 
Geggy Tah, and Bri-
tain's A.R. Kane—the 
latter sharing the bill on 
Byrne's second swing 
through London this 
summer. 
Live performances 

often offer new levels of 
appreciation for an artist's recorded 
work, and that was true for both 
Byrne and A.R. Kane at the second 
of two packed shows at the Empire, 
a grand old theater once used as a 
BBC studio. In many ways, "David 
Byrne," the singer's most recent al-
bum, is his most straightforward pop 
record in years. Yet, Byrne's affec-
tion for world-beat rhythms was evi-
dent in concert—not only in the in-
tricate, irresistible percussion 
arrangements, but in the spacious, 
often languid, feel of material old 
and new. 
Byrne said he never imagined that 

the Talking Heads song "(Nothing 
But) Flowers" could be played with 
a Brazilian feel, for example, until he 
heard Cataneo Veloso cover it while 
he and Byrne shared tour dates ear-
lier this summer. "Well, if he can do 
it," quipped Byrne, "I can do it." 
The British duo A.R. Kane— 

comprising Alex Ayuli and Rudy 
Tambala—has released its second 
American album, "New Clear 
Child," following up 1992's critically 
lauded "Americana." On record, A.R. 
Kane's self-described "dream pop" is 
a delightful, jazzy, largely acoustic 
construction. 
Performing live as a five-piece, 

A.R. Kane could be called jazzy only 
if you'd use the term for, say, Jimi 
Hendrix. With basslines slinking be-
low the guitar and occasional brass, 
A.R. Kane created a sonic wave of 
sound, filling the theater with gui-
tars shimmering brightly one mo-
ment and howling darkly with distor-
tion the next. Again, the album is a 
mere starting point. Alas, many of 
Byrne's older fans didn't seem to 
know quite what to make of A.R. 
Kane. Byrne himself has had no such 
problems, making the act part of Lu-
aka Bop's world-spanning roster. 

HOME 

ABROAD 

(0 

by Thom Duffy 

CHART WATCH: A children's 
nursery rhyme in German and a 
dance production from Italy have 
yielded one of the hottest singles in 
several European markets. "Eins, 
Zwei, Polizei" (One, Two, Police)" by 
Mo-Do, on the German independent 
label ZYX Records, has gone to No. 
1 in Germany and Belgium and into 
the top 10 in Switzerland, Spain, the 
Netherlands, and France. It will be 
interesting to watch whether British 
(and eventually American) dance 
fans jump the language barrier to 

embrace the groove. 

BJORN IN THE 
U.S.A.: As unabated 
Abba fever prompts 
PolyGram to release a 
four-CD boxed set from 
the Swedish pop super-
stars (Billboard, Sept. 
3), the Australian Abba 
tribute band Bjorn 
Again is set to open its 
first American tour 
Nov. 10 in Los Angeles, 
booked by Wayne 
Forte's new Entourage 
agency. An offbeat won-
der down under, where 

its single and album "Flashdance 
(What A Feeling)" on Festival Rec-
ords has been on the Australian 
charts for weeks, the group has pre-
viously played London's Royal 
Albert Hall, and manager John Ty-
rell says the act was booked for the 
U.K.'s hip Reading Festival back in 
1992 at the urging of notable sup-
porters—the members of Nirvana. 
"The word of mouth for this band is 
amazing," he says. 

BORDER CROSSINGS: R.E.M. 
has confirmed its first U.K. tour in 
five years, opening a four-night 
stand at Wembley Arena April 9, 
with PJ. Harvey booked as opening 
act. With the release of "Monster," 
Warner reports that "Automatic For 
The People" has sold more than 8 
million copies worldwide since its re-
lease in 1992 ... Acid jazz act Gal-
liano opens an eight-date tour of Ja-
pan Oct. 15 in Tokyo, booked by 
Primary Talent International. The 
group also will be performing Oct. 26 
in Hong Kong ... The members of 
Slayer opened the group's first 
South American tour before 60,000 
fans in São Paolo, Brazil, on the bill 
of a Monsters Of Rock show with 
Kiss, Black Sabbath, and Suicidal 
Tendencies ... Nine students and 
alumni from Boston's Berklee Col-
lege of Music staged Cyprus Tour '94 
with concerts in Limassol Sept. 24 
and Nicosia Sept. 26. Proceeds from 
the shows benefited UNICEF. 

Home & Abroad is a biweekly col-
umn spotlighting the activity of the 
international music business and 
artists outside their native markets. 
Information may be sent to Thom 
Duffy, 23 Ridgmount Street, Lon-
don, WC1E-7AH, or faxed to 071-
323-2314. 

Tower Gives Thais Taste Of The West 
III BY GARY VAN ZUYLEN 

BANGKOK—Thailand will see its first 
Western-style music outlet when 
Tower Records opens in Bangkok in 
mid-March 1995. A franchise deal was 
signed last September in Tokyo be-
tween the retail giant's Far East office 
and a Thai property and fast-food ty-
coon. 
The franchise is held by Tower Cen-

ter (Thailand) Co. Ltd., a subsidiary of 
a local conglomerate with wide-ranging 

Sony Bows Two 
Japan Subsids 
III BY STEVE McCLURE 

TOKYO—Sony Music Entertainment 
(Japan) has launched two new "Ameri-
can-style" labels with the aim of 
increasing the company's control over 
sound recording copyrights, as well as 
allowing independent producers to play 
a more prominent role. 
The two labels, OKeh and Antinos, 

will search for artists directly, instead 
of relying entirely on production or 
management companies, which in Ja-
pan often own all or part of a record-
ing's master rights. 
Sony Music also has set up two new 

companies to oversee the labels' opera-
tions. 00 (pronounced "double oh") 
Records Inc., whose sole label at pres-
ent is OKeh, is headed by Sony Music 
deputy president Hiroshi Inagaki, 
while Antinos Records Inc., with its 
one self-titled label, has Sony Music di-
rector Shigeo Maruyama as its presi-
dent. 

Besides placing more emphasis on 
music's long-term income-generating 
potential through control of copyright, 
Sony wants to elevate the status of pro-
ducers in the recording process. 

"There's no one like Phil Ramone or 
George Martin in Japan," says Shinji 
Kawahara, OKeh's A&R manager. 
"The people who are credited as 'pro-
ducer' on Japanese albums are com-
pany executives or the chief A&R di-
rector of the record company 
department handling the project." 
The 'real' producers on most Japan-

ese recording projects are the song-
writers, lyricists, and arrangers, 
Kawahara says. 
"What we'd like to do is to provide 

them with a place where they can cre-
ate music as producers, with us sup-
porting them in an MR role," he says. 

Acts signed to the two labels—OKeh 
has seven, while Antinos has six—run 
the musical gamut from rock to pop to 
hip-hop. OKeh's first release, by the 
new group TOo's, is set for Nov. 21, 
while Antinos debuted Aug. 21 with a 
mini-album by indie group Confusion 
and singles by the groups Aniss, Ne-
verending Story, and the producer/art-
ist Ginji Itoh. 

Antinos promotion manager Toshiki 
Hirano says the label has also signed 
a license deal with South Korean me-
gastars Seo Taiji & the Boys for re-
lease this month. 

"We'll limit ourselves to doing A&R, 
product management, and promotion," 
Hirano says. "There won't be any re-

(Continued on page 66) 

interests, and is only the second Tower 
Records license awarded in the Far 
East, following one in Korea. 

Narin Narula, managing director of 
Tower Center, says that negotiations 
were under way for two years, and he 
believes that securing the deal had 
more to do with his family's success in 
operating a chain of franchised Dunkin' 
Donuts stores, than an inherent knowl-
edge of the music industry. 
Tower Far East managing director 

Keith Cahoon spoke with a number of 
Thai entrepreneurs, including the 
country's dominant music producer, 
Grammy Entertainment, and at least 
one department-store chain. 
Cahoon says the Narula Group was 

chosen primarily for its international 
reputation and secondly for the site it 
found. 
At 10,000 square feet, the outlet will 

dwarf any other in Bangkok and will 
stay close to the familiar Tower Rec-
ords style. Narin says that the initial 
investment will go into purchasing a 
stock of about 100,000 units. Up to 80% 
of the repertoire on sale will be foreign, 
and some 60% of stock will be sourced 
locally. 

In a clear departure from all other 
local retail outlets, 90% of Tower's 
stock wil be CDs, the rest being cas-
sette tapes. Even the most ambitious 
estimates of sales put CDs at 5% of na-
tional sales and some 20% of the Bang-
kok market. 

Narin concedes that the Thai market 
is "not yet ready" for such a range of 
CDs, but he believes that with the 
Tower name, marketing ability, and 
complete stocks of mainstream cata-
logs and alternative music, the fran-
chise will create demand. 

In Tower's favor is a strong market 
for car CD players, spurred by chronic 
traffic congestion. Alternative music is 
also starting to move, as is an appreci-
ation of more refined sound. But 
stacked heavily against the market are 
high taxes imposed on both home en-
tertainment systems and CDs them-
selves, as well as a local labeling law 
that may complicate imports from 
small foreign labels. The cheapest CD 
is priced at $12, but most retail be-
tween $16-$20. 

Still, Cahoon is confident "Thailand 
is a very sophisticated market," he 
says, figuring that Thailand will follow 
Japan, Hong Kong, and Taiwan by 
quickly moving away from tapes to 
CDs. He notes that Tower's sales often 
run in the opposite direction of the in-
dustry norm and that there have been 
factors standing in the way of progress. 

Narin says that the franchise agree-
ment for Thailand is exclusive and ex-
tends for "a long period of time." The 
fee, plus the agreed percentage-on-
sales contract, reflects the immature 
Bangkok market The deal is likely to 
eventually involve three or four stores, 
he says. 
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HITS OF THEt".:, WORLD 
JAPAN (Dempa Publications, Inc.) 10/10/94 

THIS 
WEEK 
1 

CANADA (The Record) 9/26/94 GERMANY compiled by Media Control 10/4/94 FRANCE (SNEP/IFOP/Tite-Live) 9/24/94 
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NEW 
9 
5 
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NEW 

SINGLES 
ITOSHISATO SETSUNASATO KOKOROZUYOSATO 
RYOKO SHINOHARA & T. KOMURO EPIC 
TRUE BLUE LUNA SEA MCA VICTOR 
OREIRO NI SOMARE KOME KOME CLUB EPIC 
SPY NORIYUKI MAKIHARA WEA LAVAN 
LOVE YOU ONLY TOKIO Zinn 
GANBARIMASHOU SMAP VICTOR 
VIRGIN BEAT KYOUSUKE HIMURO TOSHIBA um. 
MARIA T-BOLAN ZAIN 
HELLO, MY FRIEND YUMI MATSUTOUYA TOSHIBA 
EMI 
HEART CHAGE AND ASKA PONY CANYON 
ALBUMS 
KYOUSUKE HIMURO SHAKE THE FAKE TOSHIBA EMI 
KEISUKE KUWATA KODOKUNO TAIYOU VICTOR 
DEEN BEEN V SIAM 
MARIYA TAKEUCHI IMPRESSIONS EAST WEST 
MR. CHILDREN ATOMIC HEART roys FACTORY 
TO BE CONTINUED BEYOND THE NIGHT sorer 
ERIC CLAPTON FROM THE CRADLE WEA JAPAN 
MIKI IMAI A PLACE IN THE SUN FOR LIFE 
BOYZ II MEN II POLYDOR 
CYNDI LAUPER GREATEST HITS EPIC SONY 

NETHERLANDS (Stichting Mega Top 50) 10/3/94 
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8 
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10 
4 

SINGLES 
DROMEN ZIJN BEDROG MARCO BORSATO 
PoiGyY, 

VOORBIJ PAUL DE LEEUW BROMMERPECH/SONY 
DIKKE LUI DIKKE LUI BAND NSDICNR MUSIC 
EINS ZWEI POLIZEI MO-DO zoratm 
COTTON EYE JOE REDNEX JIVUZOMBA 
ENDLESS LOVE L. VANDROSS & M. CAREY E PK 
THE SECOND WALI ANDRE RIEU MERCURY' 

LOVE IS ALL... WET WET WET LONDON,PHONOGRAM 
AIS ZE ER NIET IS BE DIJK MERCURYPHONOGRAM 
WELCOME TO TOMORROW SNAP LOGIC/RUG ARIOLA 
ALBUMS 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) LONDONPHONOGRAM 
JOE COCKER HAVE A LITTLE FAITH CAPITOL 
ERIC CLAPTON FROM THE CRADLE REPRISUWARNER 
CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS ,,'EC WARNER 
MARCO BORSATO MARCO POLYDOR 
PIER VEERMAN MY HEART AND SOUL COLUMBIA 
BOYZ II MEN I'LL MAKE LOVE TO YOU MOTOWN 
SINEAD O'CONNER UNIVERSAL MOTHER ENSIGN 
ftY 

ELVIS PRESLEY THE ESSENTIAL COLLECTION RCA 
RUTH JACOTT HOU ME VAST DINO 

AUSTRALIA (Australian Record Irdustry Assn.) 10/9/94 

THIS 
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NEW 
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7 
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15 
12 

10 
13 
NEW 
17 

11 
14 
NEW 

SINGLES 
CONFIDE IN ME KYLIE MINOGUE MUSHROOM/ 
11311,A, 
I'LL MAKE LOVE TO YOU BOYZ II MEN POLYDOR 
ENDLESS LOVE L. VANDROSS/M. CAREY COLUMBIA 
I SWEAR ALL-4-ONE ATLANTIC 
7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COLUMBIA 
SWAMP THING THE GRID Bmc 
LOVE IS ALL AROUND WET WET WET BUG 
ALWAYS BON JOVI PHONOGRAM 
SILVERCHAIR TOMORROW SONY 
CHAINS TINA ARENA COLUMBIA 
STAY LISA LOEB & NINE STORIES BMG 
CAN YOU FEEL THE LOVE... E. JOHN PHONOGRAM 
ROCKIN' FOR MYSELF MOTIV 8 WARNER 
RHYTHM OF THE NIGHT CORONA COLUMBIA 
100% PURE LOVE CRYSTAL WATERS PHONOGRAM 
REGULATE WARREN G & NATE DOGG WARNER 
I LOVE THE NIGHTLIFE ALICIA BRIDGES 
PHONOGRAM 
DO YOU WANNA GET FUNKY C +C MUSIC 
FACTORY COLUMBIA 
JESSIE JOSHUA KADISON swum' 
AIN'T NOBODY JAKI GRAHAM FESTIVAL 
ALBUMS 
SOUNDTRACK PRISCILLA, QUEEN OF THE 
DESERT POLYDOR 
R.E.M MONSTER WARNER 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PHONOGRAM 
BOYS II MEN II PHONOGRAM 
SOUNDTRACK THE LION KING SONY 
MARIAH CAREY MUSIC BOX COLUMBIA 
THE EAGLES THE VERY BEST OF... WARNER 
ERIC CLAPTON FROM THE CRADLE WARNER 
OLIVIA NEWTON-JOHN GAIA FESTIVAL 
BODY COUNT BORN DEAD VIRGIN 
CARRERAS/PAVAROTTI/DOMINGO THE 3 
TENORS IF IDEC/WARNER 
THE OFFSPRING SMASH SMOCK 
COUNTING CROWS AUGUST AND EVERYTHING 
AFTER 1,1 ,11., 
SOUNDTRACK REALITY BITES RCA 
SOUNDGARDEN SUPERUNKNOWN ARM 
ALL-4-ONE ALL 4 ONE WARNER 
THE CRANBERRIES EVERYBODY ELSE IS DOING 
IT. SO WHY CAN'T WE? PHONOGRAM 
GARTH BROOKS IN PIECES EMI 
KULCHA KULCHA WARNER 
BEASTIE BOYS ILL COMMUNICATION EMI 
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NEW 
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NEW 

SINGLES 
I'LL MAKE LOVE TO YOU BOYZ ll MEN MOTOWN/PGD 
CAN YOU FEEL THE... E. JOHN HOLLYKVOOD/WEA 
FUNKDAFIED DA BRAT EPICSONY 
IF YOU GO JON SECADA st3K/ccrAA 
WILD NIGHT JOHN MELLENCAMP MERCURY/POD 
DO YOU WANNA GET FUNKY C+C MUSIC 
FACTORY COLUMBIASONY 
100% PURE LOVE CRYSTAL WATERS MERCURY/POD 
RIGHT BESIDE YOU SOPHIE B. HAWKINS 
COLUMBIA SONY 
THE REAL THING 2 UNLIMITED ouALireffloo 
WIDE LOAD ONE VIRGINKCI MA 
ANY TIME, ANY PLACE J. JACKSON VIRGIN/CEMA 
DIARY OF A MADMAN GRAVEDIGGAZ ISLAND/POD 
LUCKY ONE AMY GRANT Amens() 
THE WORLD IS YOURS NAS COLUMBIA/SONY 
TAKE IT BACK PINK FLOYD COLUMBIA/SONY 
THINK TWICE CELINE DION COLUMBIA/SONY 
GET DOWN TO IT TE3TBT ISBA 
FANTASTIC VOYAGE COOLIO INOIE 
THE POWER OF LOVE CELINE DION EPIC/SONY 
I LIKE TO MOVE IT REEL 2 REAL QUALITY 
ALBUMS 
THE TRAGICALLY HIP DAY FOR NIGHT MCAUNI 
ERIC CLAPTON FROM THE CRADLE REPRISEMEA 
SOUNDTRACK FORREST GUMP EPIC/SONY 
VARIOUS ARTISTS DANCE MIX '94 QUALITY 
BOYZ II MEN II MOTOWN PGD 
CARRERAS/DOMINGO/PAVAROTTI THREE 
TENORS 1994 'Du 
COUNTING CROWS AUGUST AND EVERYTHING 
AFTER DGC.IINI 
BARENAKED LADIES MAYBE YOU SHOULD DRIVE 
,1111 ',YEA 
SOUNDTRACK THE LION KING HOLLYWOOD/WEA 
GREEN DAY DOOKIE REPRISE/WEA 
ROLLING STONES VOODOO LOUNGE VIRGIN/CEMA 
SHERYL CROW TUESDAY NIGHT MUSIC... A&M/PGD 
SINEAD O'CONNOR UNIVERSAL MOTHER 
FIRYSAt IS ( F MA 
SOUNDGARDEN SUPERUNKNOWN ARM/POD 
STONE TEMPLE PILOTS PURPLE ATLANTIGWEA 
SOUNDTRACK NATURAL BORN KILLERS 
IN TERSCOPEWEA 
MOIST SILVER EMIXEMA 
SOUNDTRACK REALITY BITES RCA/BIAG 
ACE OF BASE THE SIGN ARISTA 
PETER GABRIEL SECRET WOR ' vE cErrEN,L•.  

This 
WEEK 
1 
2 
3 
4 

5 
6 
7 
8 
9 
10 
11 
12 
13 
14 

15 
16 
17 
18 
19 
20 

1 
2 

3 

4 
5 
6 
7 
8 
9 
10 
11 
12 
13 

14 
15 
16 
17 
18 
19 

20 

LAST 
WEEK 
1 
2 
6 
3 

8 
4 
5 
7 
10 
15 
9 
11 
NEW 
12 

13 
NEW 
16 
14 
NEW 
18 

1 
4 

2 

NEW 
3 
11 
5 
10 
7 
8 
9 
6 
13 

12 
NEW 
15 
19 
16 
14 

NEW 

SINGLES 
EINS, ZWEI, POLIZEI MO-DO zrx 

LOVE IS ALL AROUND WET WET WET PHONOGRAM 
SATURDAY NIGHT WHIGFIELD zvx 
7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY ( umBIA 
DER BERG RUFT K 2 coon 
I SWEAR ALL-4-ONE ATLANTIC/EAST WEST 
LOVE SONG MARK' OH MOTOR MUSIC 
REGULATE WARREN G & NATE DOGG PHONOGRAM 
SWEET DREAMS LA BOUCHE ARIOLA 
WELCOME TO TOMORROW SNAP ArooLA 
LA CUCAMARCHA TNN 
EVERYBODY D.J. BOBO EMS 
ALWAYS BON JOVI PHONGRAM 
LIFE IN THE STREETS PRINCE ITAL JOE 
FEATURING MARKY MARK EAST WEST 
SWAMP THING THE GRID RCA 
IT'S A RAINY DAY ICE MC POLYDOR 
POINT OF NO RETURN CENTORY EMI 
I SHOW YOU SECRETS PHARAO SONY 
LET THE BEAT GO ON DR. ALBAN ARIOLA 
TAKE YOUR CHANCE FUN FACTORY EDEL 
ALBUMS 
WESTERNHAGEN AFFENTHEATER WEA 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PHONOGRAM 
CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS T LIDECWARNER 
R.E.M. MONSTER WARNER 
JOE COCKER HAVE A LITTLE FAITH EMI 
ERIC CLAPTON FROM THE CRADLE WARNER 
BODY COUNT BORN DEAD VIRGIN 
PETER GABRIEL SECRET WORLD LIVE VIRGIN 
CRASH TEST DUMMIES GOD SHUFFLED... ARISTA 
KELLY FAMILY OVER THE HUMP (DEL 
PINK FLOYD THE DIVISION BELL EMI 
MARIAH CAREY MUSIC BOX COLUMBIA 
BAD RELIGION STRANGER THAN FICTION 

ROLLING STONES VOODOO LOUNGE VIRGIN 
BEASTIE BOYS ILL COMMUNICATION EMI 
WARREN G REGULATE...G FUNK ERA PHONOGRAM 
SOUNDGARDEN SUPERUKNOWN MAI 
ROXETTE CRASH! BOOM! BANG! EMI 
CARRERAS/DOMINGO/PAVAROTTI IN CONCERT 
poi ',GRAM 
PAINTED DESERT SERENADE JOSHUA KADISON 
EMI 

HITS OF THE -m1.3. U.K 
1994, Billboard/BPI Communicati, Week/ CIN) 10/8/94  

THIS 
WEEK 
1 
2 
3 
4 

5 
6 
7 
8 

9 
10 

11 
12 
13 
14 
15 

16 

17 
18 

19 
20 

21 
22 

23 
24 
25 

26 

27 
28 
29 
30 
31 

32 

33 
34 
35 

36 

37 
38 
39 
40 

LAST 
WEEK 
1 
3 
2 
5 

NEW 
16 
7 
6 

11 
4 

NEW 
9 

NEW 
20 
10 

8 

NEW 
NEW 

13 
22 

17 
NEW 

NEW 
NEW 
14 

15 

NEW 
NEW 
19 
NEW 
12 

NEW 

18 
23 
21 

25 

NEW 
29 
28 
27 

SINGLES 
SATURDAY NIGHT WHIGFIELD SYSTEMATIC 
ALWAYS BON JOVI JAMBCO 
THE RHYTHM OF THE NIGHT CORONA WEA 
HEY NOW (GIRLS JUST WANT TO HAVE FUN) 
CYNDI LAUPER EPIC 
SECRET MADONNA MAVERICK/SIRE 
BABY COME BACK PATO BANTON VIRGIN 
STEAM EAST 17 LONDON 
STAY (I MISSED YOU) LISA LOEB & NINE STORIES 
RCA 
SWEETNESS MICHELLE GAYLE 1ST AVENUE/RCA 
ENDLESS LOVE LUTHER VANDROSS & MARIAN 
CAREY EPIC 
CIRCLE OF LIFE ELTON JOHN ROCKET 
I'LL MAKE LOVE TO YOU BOYZ II MEN MOTOWN 
BEST OF MY LOVE CJ LEWIS BLACKMARKETilICA 
ZOMBIE THE CRANBERRIES ISLAND 
INCREDIBLE (REMIX) M-BEAT FEAT. GENERAL 
LEVY RENK 
LOVE IS ALL AROUND WET WET WET PRECIOUS 
ORGANISATION/POLYGRAM 
SPACE COWBOY JAMIROQUAI SONY 
IF I GIVE.YOU MY NUMBER PJ AND DUNCAN 
KSRHYTHM 
CAN YOU FEEL IT? REEL 2 REAL POSITIVA 
WELCOME TO TOMORROW SNAP FEATURING 
SUMMER ARISTA 
NO ONE 2 UNLIMITED PWL CONTINENTAL 
GIMME ALL YOUR LOVIN' KYM MAZELLE AND 
JOCELYN BROWN BELLARISTA 
YOU GOT ME ROCKING ROLLING STONES VIRGIN 
MY IRON LUNG EP RADIOHEAD PARLOPHONE 
7 SECONDS YOUSSOU N'DOUR AND NENEH 
CHERRY COLUMBIA 

CONFIDE IN ME KYLIE MINOGUE deCONSTRUCTION 
RCA 

I WANT THE WORLD 2W0 THIRDS unc 
BORN DEAD BODY COUNT %Anon( 
RIGHT BESIDE YOU SOPHIE B HAWKINS COLUMBIA 
THIS IS YOUR NIGHT HEAVY D AND THE BOYZ MCA 
WHAT'S THE FREQUENCY, KENNETH? R.E.M. 
WARNER 

DREAMSCAPE '94 THE TIME FREQUENCY 
INTERNAL AFFAIRS 

VADDOO PEOPLE THE PRODIGY XL RECORDINGS 

CRAZY FOR YOU LET LOOSE MERCURY 

COMPLIMENTS ON YOUR KISS RED DRAGON 
WITH BRIAN AND TONY GOLD MANGO 
REGULATE WARREN G & NATE DOGG DEATH ROW/ 
INTF Ft SCOPE 

SHOOT ALL THE CLOWNS BRUCE DICKINSON EMI 
00H ASH (G-SPOT) WAYNE MARSHALL SOULTOWN 
I SWEAR ALL-4-0NE ATLANTIC 
SEARCHING CHINA BLACK vnup CARD  

THIS LAST 
WEEK WWI 
1 NEW 
2 2 

3 1 
4 NEW 

5 7 
6 3 

7 5 

8 NEW 

9 26 
10 6 
11 8 

12 10 

13 4 

14 9 
15 NEW 
16 13 
17 18 

18 22 
19 14 
20 16 
21 17 
22 15 
23 23 
24 12 
25 25 
26 NEW 

27 21 
28 19 
29 20 
30 28 
31 27 
32 33 
33 34 
34 36 
35 31 
36 29 

37 32 
38 NEW 

39 40 
40 11 

ALBUMS 
R.E.M. MONSTER WARNER 
CYNDI LAUPER TWELVE DEADLY CYNS...AND 
THEN SOME EPIC 

LUTHER VANDROSS SONGS EPIC 
MASSIVE ATTACK PROTECTION VIRGIN 

BLUR PARKLIFE FOOD 
ERIC CLAPTON FROM THE CRADLE DUCK/WARNER 
CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS ILLDEC.WARNIR 
THE WONDER STUFF IF THE BEATLES HAD READ 
HUNTER THE SINGLES POLYDOR 
SOUNDTRACK THE COMMITMENTS MCA 
OASIS DEFINITELY MAYBE CREATION 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PRECIOUS/POLYGRAM 
THE PRODIGY MUSIC FOR THE JILTED 
GENERATION XL RECORDINGS 

KYLIE MINOGUE KYLIE MINOGUE deCONSTRUCTION/ 
RCA 

ELVIS PRESLEY THE ESSENTIAL COLLECTION RCA 
THE ALMIGHTY CRANK CHRYSALIS 
TINA TURNER SIMPLY THE BEST CAPITOL 
DIANA ROSS ONE WOMAN - THE ULTIMATE 
COLLECTION EMI 

UB40 THE BEST OF UB40 VOL. 1 VIRGIN 
THE GRID EVOLVER deCONSTRUCTION/RCA 
ANITA BAKER RHYTHM OF LOVE ELEK1TIA 

BOYZ II MEN II MOTOWN 
CRAZY JULIO IGLESIAS COLUMBIA 
ETERNAL ALWAYS & FOREVER EMI 

PET SHOP BOYS DISCO 2 PARLOPHONE 
THE BRAND NEW HEAVIES BROTHER SISTER m. 
THE CRANBERRIES EVERYBODY ELSE IS DOING 
IT, SO WHY CAN'T WE? ISLAND 
MADNESS DIVINE MADNESS VIRGEN 
SINEAD O'CONNOR UNIVERSAL MOTHER ENSIGN 
NANCI GRIFFITH FLYER MCA 
M PEOPLE ELEGANT SLUMMING RCA 
JOE COCKER HAVE A LITTLE FAITH CAPITOL 

ERIC CLAPTON UNPLUGGED DUCK/WARNER 
PINK FLOYD THE DIVISION BELL EMI 
MARIAH CAREY MUSIC BOX COLUMBIA 
LARRY ADLER THE GLORY OF GERSHWIN MERCURY 
BRYAN FERRY AND ROXY MUSIC THE ULTIMATE 
COLLECTION VIRGIN 

QUEEN GREATEST HITS PARLOPHONE 
R.E.M. AUTOMATIC FOR THE PEOPLE WARNER 
SEAL SEAL ru 
POP WILL EAT ITSELF DOS DEDOS MIS AMIGOS 
INFECTIOUS 

TM 

THIS 
WEEK 
1 

2 
3 

4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 

19 
20 

2 
3 
4 

5 
6 
7 
8 

9 
10 
11 
12 
13 
14 

15 
16 
17 

18 
19 

20 

LAST 
WEEK 
1 

2 
3 

6 
4 
7 
5 
9 
13 
10 
8 
11 
15 
16 
NEW 
17 
14 
NEW 

20 
12 

2 

1 
3 
4 

5 
6 

NEW 
11 

7 
12 
9 
13 
8 
lo 

NEW 
15 
NEW 

NEW 
18 

14 

SINGLES 
7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY SOUATT(SONY 
WITHOUT YOU MARIAH CAREY COLUMBIA 
MANGEZ-MOI! BILLY ZE KICK & LES GAMINS EN 
FOLIE POLYGRAM 
LOVE IS ALL... WET WET WET PHONOGRAKI/POLYGRAM 
BLACK BETTY RAM JAM VERSAILUSONY 
THE POWER OF LOVE CELINE DION COLUMBIA 
I LIKE TO MOVE IT REEL 2 REAL HAPPY MUSIC/SONY 
COMBIEN DE MURS.., PATRICK BRUEL RCA 
DREAMS QUENCH NNK/BMG 
I SWEAR ALL-4-ONE ATLANTIC 
EINS, ZWEI, POLIZEI MO-DO SCORPIO 
INSIDE STILTSKIN VIRGIN 
THE REAL THING TONI DI BART NNK 
MMM MMM MMM... CRASH TEST DUMMIES ARISTA 
MR JONES COUNTING CROWS GEFFEN 
BABY I LOVE YOUR WAY BIG MOUNTAIN RCA 
THIS IS YOUR NIGHT HEAVY D 8. THE BOYZ MCA 
I WANNA MAKE LOVE TO YOU JOHNNY 
HALLYDAY PPONOGRAM 
BLACK HOLE SUN SOUNDGARDEN POLYDOR 
GO ON MOVE 94 REEL 2 REAL HAPPY musesony 
ALBUMS 
FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 
Cl/Il 11,11110 
MARIAN CAREY MUSIC BOX COLUMBIA 
ACE OF BASE HAPPY NATION BARCLAY,POLYGRAM 
CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS il .1)1, WARNER 
PATRICK BRUEL BRUEL RCA 
ERIC CLAPTON FROM THE CRADLE REPRISE 
ROCH VOISINE COUP DE TETE G MARY/RUG 
RAGE AGAINST THE MACHINE RAGE AGAINST 
THE MACHINE EPIC 
JOE COCKER HAVE A LITTLE FAITH EMI 
ERIC SERRA LEON COLUMBIA 
PINK FLOYD THE DIVISION BELL EMI 
M C SOLAAR PROSE COMBAT POLYDOR 
P. GABRIEL SECRET WORLD LIVE REAL WORLD/VIRGIN 
BILLY ZE KICK & LES GAMINS EN FOLIE BILLY ZE 
KICK ET LES GAMINS EN FOLIE PHONOGRAM 
CELINE DION THE COLOUR OF MY LOVE COLUMBIA 
ALAIN SOUCHON C'EST DEJA CA VIRGIN 
MICHEL SARDOU SELON QUE VOUS 
SEREZ,ETC,ETC TREMA 
ENZO ENZO DEUX RCA 
YOUSSOU N'DOUR THE GUIDE - WOMMAT swam 
SONY 
ROLLING STONES VOODOO LOUNGE VIRGIN 

ITALY (Musica e Dschi) 10/3/94 

THIS 
WEEK 
1 

2 
3 
4 

5 
6 
7 

8 
9 
10 

1 
2 
3 

4 
5 
6 
7 
8 
9 
10 

LAST 
WEEK 
1 

3 
2 
4 

NEW 
6 
7 

5 
10 
NEW 

1 
6 
2 

3 
4 

5 
7 

NEW 
9 

SINGLES 
7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COL UMBIA 

IT'S A RAINY DAY ICE MC DWA 
GAM GAM MARIO PILATO VOLUMEX 
DREAMS 2 BROTHERS ON THE 4TH FLOOR PAN 
POT 

SHORT DICK MAN 20 FINGERS TIME/DOWNTOWN 
SWEET DREAMS LA BOUCHE SCORPIO 

THE RHYTHM IS MAGIC MARIE CLAIRE 
D'UBALDO '01V/OIR 

WELCOME TO TOMORROW SNAP! LOGIC 

POINT OF NO RETURN CENTORY EMI ELECTROLA 

SECRET MADONNA MAVERICKSIRE 

ALBUMS 
GIPSY KINGS GREATEST HITS COLUMBIA 
VARIOUS GAM GAM COMPILATION oiscomAcic 
CARRERAS/PAVAROTTI/DOMINGO THE 3 
TENORS rELnE, 

RENATO ZERO L'IMPERFETTO SONY MUSIC 
PINK FLOYD THE DIVISION BELL EMI 

POOH MUSICADENTRO COD 
VARIOUS FESTIVALBAR '94 EMI 

ENRICO RUGGERI OGGETTI SMARRITI coo 
R.E.M. MONSTER WARNER BROS 
ADRIANO CELENTANO QUEL PUNTO CLAN 

SPAIN (TVE/AFYVE) 9/24/94 

THIS 
WEEK 
1 
2 
3 

4 
5 
6 
7 
8 
9 

10 

1 
2 

3 

4 

5 

6 
7 
8 
9 

10 

LAST 
WEEK 
1 
3 
2 
4 
5 

10 
6 
9 

NEW 
NEW 

2 
1 

3 

5 

4 

6 
7 
8 
9 
10 

SINGLES 
DON'T STOP THE OUTHERE BROTHERS MAX MUSIC 
I FEEL YOU TONIGHT G.E.M. MAO MUSIC 
DANCE PIU D J MIKI MAS music 
IT'S A RAINY DAY ICE MC BLANCO Y NEGRO 

LOOPS 8. TING REMIXES JENS MAX MUSIC 
BABY I LOVE YOUR WAY BIG MOUNTAIN RCA 
SEVEN SECONDS LOVER'S MAO MUSIC 
JOHNNY TECHNO SKA PACO PIL MAX MUSIC 
BREAK THE SILENCE STATUS MAO MUSIC 
SWAMP THING THE GRID RCA 

ALBUMS 
LAURA PAUSINI LAURA PAUSINI DRO/WARNER 

CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS TELPF C WARNER 

JOAN MANUEL SERRAT NADIE ES PERFECTO 
ARIOLA 

HERBERT VON KARAJAN ADAGIO KARAJAN 
DEUTSCHE/POLYGRAM 

ANA BELEN/VICTOR MANUEL MUCHO MAS QUE 
DOS ARIOLA 
ERIC CLAPTON FROM THE CRADLE WARNER 

JOAQUIN SABINA ESTA BOCA ES MIA ARIOLA 
MARIAH CAREY MUSIC BOX COLUMBIA 
JUAN LUIS GUERRA FOGARATE ARIOLA 

CARLOS VIVES CLASICOS DE LA PROVINCIA 
P11.0NOLRAM 

Hits Of The World is compiled at Billboard/London by Julie Boodhoo and Elena Berna dinis. Contact 71-323-6686, fax 71-323-2314/2316. 'New' indicates first entry or re-entry into chart shown. 
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EUROCHART HOT 100 MUSIC 10/8/94 a ma IRELAND (IFPI Ireland) 9/29/94 

THIS 
WEEK 
1 

2 

3 
4 
5 
6 
7 
8 
9 
10 

1 

2 
3 

4 
5 
6 
7 

8 

9 
10 

LAST 
WEEK 
1 

2 

3 
4 
5 
6 
8 

NEW 
7 
9 

1 

4 
2 

3 
5 
6 
9 

NEW 

NEW 
7 

SINGLES 
LOVE IS ALL AROUND WET WET WET PRECIOUS, 
POLYGRAM 

7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COLUMBIA 
I SWEAR ALL-4-ONE BLITZ/ATLANTIC 

SATURDAY NIGHT WHIGFIELD X ENERGY 
EINS, ZWEI, POLIZEI MO-DO plaShlta 

THE RHYTHM OF THE NIGHT CORONA DWA 
ENDLESS LOVE L. VANDROSS & M. CAREY EPIC 
ALWAYS BON JOVI »NBC° 
SWAMP THING THE GRID deCONSTRUCTION 
REGULATE WARREN G & NATE DOGG DEATH ROW/ 
INTERSCOPE 

ALBUMS 
CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS II L DEC/WARNER 

ERIC CLAPTON FROM THE CRADLE REPRISEPAARNER 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PRECIOUS/POLYGRAM 
JOE COCKER HAVE A LITTLE FAITH cunroi. 
MARIAN CAREY MUSIC BOX COLUMBIA 
PINK FLOYD THE DIVISION BELL EMI 

PETER GABRIEL SECRET WORLD LIVE REALWORLD/ 
VIRGIN 

CYNDI LAUPER TWELVE DEADLY CYNS...AND 
THEN SOME EPIC 

WESTERNHAGEN AFFENTHEATER WEA 
ROLLING STONES VOODOO LOUNGE VIRGIN 

THIS 
WEEK 
1 
2 
3 
4 
5 

6 
7 
8 

9 
10 

1 
2 
3 

4 
5 
6 

7 
8 

9 
10 

LAST 
WEEK 
1 
2 
3 
5 
6 

NEW 
7 
4 

NEW 
9 

NEW 
1 
2 

NEW 
5 
3 

NEW 
NEW 
NEW 
4 

SINGLES 
SATURDAY NIGHT WHIGFIELD SYSTEMATIC 
GUAGLIONE PEREZ 'PREZ' PRADO RCA 
THE RHYTHM OF THE NIGHT CORONA WEA 
RIVERDANCE BILL WHELAN SON 
LOVE IS ALL AROUND WET WET WET POLYGRAM 
PRECIOUS 

ALWAYS BON JOVI JAMBCO/MERCURY 
I'LL MAKE LOVE TO YOU BOYZ II MEN MOTOWN 
ENDLESS LOVE LUTHER VANDROSS & MARIAH 
CAREY EPIC 
STEAM EAST 17 LONDON 
VOODOO PEOPLE THE PRODIGY XL RECORDINGS 

ALBUMS 
R.E.M. MONSTER WARNER 
CHRISTY MOORE LIVE AT THE POINT COLUMBIA 
CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS TELDEC/WARNER 
VARIOUS A WOMAN'S HEART 2 DABA 

SINEAD O'CONNOR UNIVERSAL MOTHER ENSIGN 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PRECIOUS 
SHARON SHANNON OUT THE GAP SOLID 
VARIOUS DANCE ZONE LEVEL III POLYGRAM ry 
NANCI GRIFFITH THE FLYER MCA 
VARIOUS THE BEST ROCK ALBUM IN THE 
WORLD .EVER VIRGIN 

BELGIUM (IFPI Belgium/SABAM) 9/23/94 

THIS 
WEEK 
1 
2 
3 

4 
5 

6 
7 
8 
9 
10 

1 

2 

3 
4 

5 
6 

7 
8 

9 
10 

LAST 
WEEK 
1 
2 
3 

4 
6 

5 
7 

NEW 
8 
ID 

1 

2 

3 
7 

4 
9 

6 
8 

NEW 
NEW 

SINGLES 
EINS ZWEI POLIZEI MO-DO TOP SECRET RECORDS 
HEMELSBLAUW WILL TURA TOPKAPI 

LOVE IS ALL AROUND WET WET WET Foccicusi 
POL YGRAM 

I SWEAR ALL-4-ONE ATLANTIC 

7 SECONDS YOUSSOU N' DOUR & NENEH 
CHERRY cot UMBIA 

NO GOOD (START THE DANCE) THE PRODIGY x( 
BLIJE NOG 1 NACHT WENDY VAN WANTEN AP 
ENDLESS LOVE L. VANDROSS & M. CAREY EPIC 
MANGEZ-MOI BILLY ZE KICK PHONOGRAM 
SWAMP THING THE GRID deCONSTRUCTION 

ALBUMS 
CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS TELDEC/WARNER 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) PRECIOUS/POLYGRAM 

JOE COCKER HAVE A LITTLE FAITH CAPITOL 

FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 
COLUMBIA 

MARIAH CAREY MUSIC BOX COLUMBIA 
PETER GABRIEL SECRET WORLD LIVE REAL WJETLC 
VIRGIN 

PRINCE COME WARNER 
NEIL YOUNG SLEEPS WITH ANGELS WARNER 
HT PRINT 
ERIC CLAPTON FROM THE CRADLE REPRISE 
RAVE ZONE MONTINI VOLUME 2 EUROMUSIC 

AUSTRIA (Austrian IFPI/Austrian Top 30) 10/1/94 

THIS 
WEEK 
1 
2 
3 

4 
5 
6 
7 
8 
9 

10 

1 

2 
3 
4 

5 
6 

7 
8 

9 
10 

LAST 
WEEK 
2 
1 
3 

6 
7 
5 
4 

NEW 
9 

8 

1 

4 
7 
5 

6 
2 

NEW 
3 

8 
NEW 

SINGLES 
I SWEAR ALL-4-ONE ATLANTIC 
LOVE IS ALL AROUND WET WET WET POLYGRAM 
7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COLUMBIA 
SWAMP THING THE GRID Run 
HEY SUSSER LUCIELECTRIC ems 
I SHOW YOU SECRETS PHARAO SONY 
VENI, VIDI, VICI IMPERIO ECHO 
SWEET DREAMS t A BOUCHE amc 
NO GOOD (START THE DANCE) THE PRODIGY 
I( 110 
EINS ZWEI POLIZEI MO-DO ECHO 

ALBUMS 
CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS WARNER HAUG 

JOE COCKER HAVE A LITTLE FAITH EMI 

ERIC CLAPTON FROM THE CRADLE WARNER 
ZILLERTALER SCHURZENJAGER GLORY 
HALLELUJAH TYROLIS 

BODY COUNT BORN DEAD EMI 
NOCKALM QUINTETT UND OBER RHODOS KOS 
ICH DICH <or 
SINEAD O'CONNER UNIVERSAL MOTHER EMI 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) POLYGRAM 
MARIAH CAREY MUSIC BOX COLUMBIA 
BRUNNER & BRUNNER IM NAMEN DER LIEBE 
KOCH 

DENMARK (IFPI/Nielsen Marketing Research) 9/27/94 

THIS 
WEEK 
1 
2 
3 
4 
5 

6 

7 

8 

9 
10 

1 

2 

3 
4 
5 
6 
7 
8 

9 

10 

LAST 
WEEK 
I 

NEW 
2 
3 

NEW 

4 

5 

6 

10 
NEW 

2 

5 

4 
7 
8 
6 
9 

NEW 

NEW 

NEW 

SINGLES 
LOVE IS ALL AROUND WET WET WET POLYGRAM 
COTTON EYE JOE REDNEX BMG/ARIOLA 
I SWEAR ALL-4-ONE ATLANTIC 
SWAMP THING THE GRID BMG 
EVERYBODY GONFI GON TWO COWBOYS 
POLYGRAM 

GOTTA GET AWAY FROM YOU HELMIG THOMAS 
BMG ARIOLA 

SATURDAY NIGHT WHIGFIELD SCANDINAVIAN 
RECORDS 

7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY COLUMBIA 

ANOTHER DAY WHIGFIELD SCANDINAVIAN RECORDS 
REGULATE WARREN G. & NATE DOGG WARNER 

ALBUMS 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) POLYGRAM 

CARRERAS/DOMINGO/PAVAROTTI THE 3 
TENORS TEL DEC/WARNER 

BOEL HANNE MISTY PARADISE EMI 

ERIC CLAPTON FROM THE CRADLE WARNER 
DIZZY MIZZ LIZZY DIZZY MIZZ LIZZY cku 
JOE COCKER HAVE A LITTLE FAITH Du 
GIPSY KINGS GREATEST HITS SONY MUSIC 
CRASH TEST DUMMIES GOD SHUFFLED HIS FEET 
ARISTA 
KIM LARSEN HVEM KAN SIGE NEJ TIL EN ENGEL 
EMI 
NICE LITTLE PENGUINS FLYING REPLAY 

NORWAY (Verdens Gang Nonvay) 9/28/94 
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SINGLES 
LOVE IS ALL AROUND WET WET WET POLYGRAM 
SWAMP THING THE GRID aAG 
I SWEAR ALL-4-ONE WARNER 

CRIES LIKE A BABY SEPTEMBER WHEN WARNER 
REGULATE WARREN G. & NATE DOGG WARNER 
COTTON EYE JOE REDNEX EIMG 
ENDLESS LOVE LUTHER VANDROSS & MARIAH 
CAREY Sony 
7 SECONDS YOUSSOU N'DOUR & NENEH 
CHERRY SONY 
HJERNEN ER ALENE SEIGMEN SONY 
WHAT'S THE FREQUENCY, KENNETH? REM. 
WARNER 

ALBUMS 
VARIOUS ABSOLUTE MUSIC 11 EVA 
HANNE BOEL MISTY PARADISE EMI 
LISA EKDAHL LISA EKDAHL Lnil 
WET WET WET END OF PART ONE (THEIR 
GREATEST HITS) POLYGRAM 
VARIOUS MEGA DANCE MIX 2 ARCADE 
LYNNI TREEKREM TYSENFRYD SONY 
ERIC CLAPTON FROM THE CRADLE WARNER 
GRANT LEE BUFFALO MIGHTY JOE MOON 
POLYGRAM 

CC COWBOYS PERSILLE OG PANSER Bras 
VARIOUS STILL GOT THE BLUES ARCADE 

PORTUGAL (Portugal/AFP) 9/28/94 HONG KONG (IFP( Hong Kong Group) 9/18/94 
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VARIOUS DANCE POWER vow() 

PEDRO ABRUNHOSA/BANDEMONI VIAGENS 
POLYDOR 

MADREDEUS 0 ESPIRITO DA PAZ EMI 

PETER GABRIEL SECRET WORLD LIVE REAL WORLD/ 
VIRGIN 

EROS RAMAZZOTTI TUTTE STORIE ono 
BEAUTIFUL WORLD IN EXISTENCE WEA 
ERIC CLAPTON FROM THE CRADLE WARNER 
R.E.M MONSTER WARNER 
MARIAN CAREY MUSIC BOX COLUMBIA 
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VARIOUS MOST POPULAR 2 POLYGRAM 
CASS PANG UNFINISHED NOBEL Esc 

ALEX TO NO CHANGE AT ALL ROCK 
TONY LEUNG DAY & NIGHT MUSIC IMPACT 
ANDY LAU 530 WARNER 
WU CHIEN LIEN THERE ARE NOT JUST U, THE 
PRODIGAL IN THE WORLD SONY 
JACKY CHEUNG STOLEN HEART POLYGRAM 
VARIOUS BEAUTIES ANNOUNCEMENT AT 
SEVENTEEN VOL. 3 POLYGRAM 
CHRIS WONG LYRICS FITTO 
EKIN CHENG GOT TO BE REAL BUG 

t BAL. 
MUSIC PULSE 
THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

POLAND: Few musical homecomings are as emotional as that recently enjoyed by Basis. The Pol-
ish-born singer, whose worldwide album sales exceed 3 million copies, played seven dates here 
last month as part of her world tour, her first live shows in this country since leaving to make 
a new home in England in 1981. The itinerary included a show in Katowice, near Ms. Trzetrzelew-

ska's hometown of Jaworzno in the industrial area of Galicia, where r lorgr 

her family had their first opportunity to see Basia and her 12-piece 
band perform. At a Sept. 24 press conference in Warsaw, journalists 
and old friends flocked to meet one of the country's leading cultural 
ambassadors, and she was presented with an award for "promoting 
Poland and Polishness" around the world. The next evening, at War-
saw's opulent 2,500-seat Sala Kongresowa, Basia gave an impassioned 
and polished performance of songs from her solo catalog and encored 
with "Half A Minute," the biggest hit from her mid-1980s days with 
U.K. pop outfit Matt Bianco, from whose ranks also came Basin's 
co-writer and producer, Danny White. The highlight of the show 
came at the end of "Yearning," a track from her current album, "The 
Sweetest Illusion" (Epic), that expresses her love of Poland. At that 

•  point, the audience joined Basia in an a cappella version of a tradi-
tional folk melody, leaving the singer in tears. The album is her first 

to gain a full, official release here; sales of her previous albums, "Time And Tide" and "London 
Warsaw New York," were healthy, but often were from pirate cassette copies. "Everybody had 
our cassettes, but they were all counterfeit versions with misspelt names; even my surname was 
misspelt," Basia says, although she sees a positive national characteristic even in this instance. 
"This shows their enterprise. Poles have that." PAUL SEXTON 

IRELAND/AUSTRALIA: Irish indie label Lunar Records and sister company Westland Studios— 
where parts of the new Sinead O'Connor album, "Universal Mother," and "No Prima Donna," 
a collection of Van Morrison covers, were recorded—are both celebrating 10 years in the business. 
Last month Lunar started a five-year direct-marketing plan to promote Irish acts in Australia 
on the SBF television channel. There is to be a seven-week campaign for the Dubliners' double-
CD "30 Years A-Greying" which features such guests as Rory Gallagher, Hothouse Flowers, 
the Ponies, and De Darman. "Our research found that 25% of the [Australian] market is receptive 
to things Irish," Lunar MD Brian Molloy says. "And we think there's a future for Irish programs 
on satellite, when it comes in." Lunar Australia hopes to follow up with an album by Paddy Reilly, 
who tours in October and November, and will take product from other labels. KEN STEWART 

ASIA: Released worldwide last month, "Heart Of Asia Vol 1 & II" is reputedly the most comprehen-
sive collection of Asian instruments and phrases ever recorded. The two-disc CD-ROM set is a 
sampler's dream come true, and features more than a gigabyte of sounds and phrases performed 
by master musicians on Malay, Nepalese, and Indian instruments; percussion grooves from Indon-
esia, Thailand, Malaysia, and India; an entire Javanese gamelan orchestra; as well as Sanskrit, 
Hindi, Thai, and Mandarin vocal phrases, chants, and speech. Even a prayer call by the Dalai Lama 
wasn't left out. And it all comes 100% copyright clean. "If you are making dance music, you can 
use this without getting sued," says John Sharp, executive producer, Schtung Music, Singapore, 
who developed the project. "Besides, prior to this, a lot of Asian samples were limited in range, 
badly played, and poorly recorded. We took one year to collect the samples, and the project started 
out because we realised that while there are many CD-ROMs for other instruments, there wasn't 
much for Eastern instruments." With more than 5,000 samples, "Heart Of Asia" is compatible 
with the Roland 700 Series Sampler, Akai (above S-1000), Sample Cell, and Kurzweil samplers. 
"Many of the samples were chosen by the musicians themselves," says Sharp, who produced the 
CD-ROM with Mashor Shawn Letts, who located and played with many of the featured musicians. 
"To get it copyright clean, we explained the project to each musician. Ten percent of the royalties 
will go to a music fund or school." The CD-ROM is marketed by Spectrasonics in the U.S. and 
by Schtung Music in Asia. PHILIP CHEAH 

FRANCE: By coincidence, two of France's leading recording artists, Patrick Bruel and Francis 
Cabrel, resumed live activity the same week in Paris after a four-year hiatus. RCA artist Bruel 
sold out the 17,000-capacity Bercy concert hall for five consecutive nights. Flanked by a group 
of heavyweight players, including Canadian guitarist Aldo Nova, Bruel put on a show that was 
more upbeat and rock-oriented than in the past. It wasn't ex-
actly what some of his fans were expecting, and his slow bal-
lads, many of which he performed alone at the piano, were still 2,561 
the most popular. Predictably, his audience has aged, and there 
was far less hysteria than four years ago. Meanwhile, instead 
of playing in large venues such as Bercy, Columbia recording 
artist Cabrel chose to perform three shows: one in the 1,500-
seat Théatre des Champs Elysées, a traditional venue for clas-
sical music; one in the 2,500-capacity Olympia; and one at the 
6,000-seat Zenith. While Bruel plays in an electric rock style 
similar to Bon Jovi's, Cabrel's music is more rural, with blues 
and folk influences and a style somewhere between Jackson 
Browne's and Bob Dylan's. In concert, Cabrel's 25-song set . 
drew on a vast repertoire built over the course of a 15-year 
career, much of it spent in the south of France, far from the excesses of Paris. His songs are 
perfectly crafted, with subtle melodies and poetic lyrics, and his uncomplicated performance drew 
a warm reception from the crowd. Despite his low-key approach and minor promotional effort, 
Cabrel has sold more than 1.5 million units of his new album, "Samedi Soir Sur La Terre" (Satur-
day night on earth), released three weeks before Bruel's in April. EMMANUEL LEGRAN!) 
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International Canada 

VIRGIN STILL COMMITTED TO EXPANSION 
(Continued from page 60) 

each own 45% of the shares, with 
French pay TV station Canal+ owning 
most of the rest. French bank Paribas 
and German retailer Asko pulled out as 
shareholders earlier this year, in the 
wake of the Blockbuster deal. 
While observers expected an in-

crease in Megastore openings after the 
Blockbuster deal, Kerr says the com-
pany has roughly kept to its target of 
opening five stores per year. 
For the near future, Virgin will stick 

to what it knows when expanding. "It 
doesn't seem logical to go into new ter-

VIRGIN RETAIL EUROPE 
Current Megastore Roster 

Location 
Amsterdam 
Frankfurt 
Hamburg 
Vienna* 
Linz 
Paris Champs-Elysées 
Paris Louvre 
Toulon 
Bordeaux 
Marseille 
Milan 
Barcelona 
Seville 
Madrid Airport 
La Palma Airport** 
*Includes 10,000 sq. ft. clothing franchise 
**Two separate stores of 630 sq. ft. 

Size (sq. ft.) 
17,850 
18,900 
6,850 

31,500 
5,250 

34,750 
15,750 
5,250 

39,900 
19,950 
12,600 
16,800 
12,600 
1,365 
1,260 

ritories just now," says Kerr. 
Growth patterns are to some degree 

determined by property deals on offer, 
says Kerr. For the most part, this fa-
vors development in Southern Europe. 
"The offers I'm getting from Scandina-
via have not been as interesting as the 
ones I'm getting from Spain and Italy." 
Each new opening has cost the com-

pany an average of $4.5 million. 
Kerr says sales for this calendar year 

will total some $225 million. He de-
clined to discuss profits, apart from 
saying, "If you take out the costs of the 
startup stores, the company will be 
profitable." Kerr admits, however, that 
those profits are still under 10 million 
pounds ($15 million). 
When the costs of startups are in-

cluded, Virgin Retail Europe is under-
stood to be trading at a loss, although, 
since the operating company is based in 
the Netherlands, company accounts are 
not filed in the U.K.. 
Kerr says that in the near future, 

VRE will seek to increase its efficiency 
through more centralized backroom 
functions, although marketing for each 
store continues to be run locally. 
Among the areas being examined for 
centralization is the stock in individual 
Megastores, says Kerr. "When we 
opened the stores, we always put in a 
broad catalog. Now we need to see how 
quickly it is moving, and whether that 
[stock] is paying for itself." 

BMG PLANS SALE OF RICORDI STORES 
(Continued frvet page 62) 

($772 million). The political effects of 
the Ricordi sale have left the country's 
independent sector uncertain about the 
future of industry association AFI, 
which—with Ricordi included—ac-
counts for an estimated 25% of the Ita-
lian market. 
While Ricordi retains its AFI mem-

bership for the moment, it is thought 
that the company will inevitably 
change camps to its parent BMG's sta-
tus as a member of FIMI, the federa-
tion representing Italy's major labels 
and several independent companies. 

This has prompted a renewed round 
of negotiations between AFI and the 
IFPI-recognized FIMI regarding a 
possible reunification. FIMI was 
formed after the majors split from AFI 
over two years ago, claiming under-
representation in respect to their ma-
jority market share. 
While FIMI president Gerolamo 

Caccia Dominioni acknowledges that 
new talks are under way, he denies that 
any reunification is possible in the 

short term. AFI secretary Franco Cre-
pax, however, says he believes that 
quick progress is possible. "We are ne-
gotiating at the moment, and if the con-
ditions are right, there could be some 
progress within one month." 
With Ricordi already effectively in 

the m4ors' camp, and representing the 
majority of AFI members' market 
share, some independents are said to 
be unhappy at the prospect of a quick 
reunion with FIMI, suggesting that if 
they are in disagreement with the 
terms, a new splinter association could 
be formed. 
On the cultural and political front, 

the Bertelsmann Group has confirmed 
that a Ricordi Foundation will be es-
tablished to safeguard Italian cultural 
patrimony owned by Ricordi, including 
historic original manuscripts from 
composers including Verdi, Puccini, 
and Donizetti. A BMG representative 
says that Riconli's archives will remain 
in the country and will be made availa-
ble to scholars and interested parties. 

SONY BOWS TWO JAPANESE SUBSIDIARIES 
(Continued from page 63) 

cording director, in contrast to usual 
Japanese practice." 

Instead, says Hirano, OKeh and 
Antinos will give free rein to leading 
producers such as Tetsuya Komuro 
and Itoh. 

Antinos Music Inc., a music publish-
ing company set up at the same time 
as the label, will help find material for 
the label's artists, Hirano says. OKeh 
will rely on its artists to supply songs, 
but will go to other sources for reper-
toire if need be, according to Kawa-
hara. 

"These two labels are a test ease for 
Sony," Hirano says. If OKeh and 
Antinos produce solid results, 
Sony Music's three other label 
groups—Sony Records, Epic/Sony, 
and Ki/oon Sony—likely will adopt the 
same system, he adds. 
"The Japanese still like to do things 

according to the rules, even if it's mu-
sic," says Kawahara. "But Shonen 
Knife, for example, was a hit in the 
Western pop music scene because they 
did something no one else in the Japan-
ese music industry was doing." 

MASSE 

Julie Masse Looks Beyond Quebec 
Surge To Release Her 1st English-Language Album 
U BY LARRY LeBLANC 

TORONTO—With her first 
English-language album, "Circle of 
One," to be released Oct. 13 in Can-
ada by Surge Records, pop singer 
Julie Masse is seeking to follow in 
the footsteps of Celine Dion and 
Roch Voisine, Quebec-based Fran-
cophone artists who have found 
success outside the primarily 

French-speak-
ing province. 
Even as the 

newly elected 
French separa-
tist party, Parti 
Québécois, is 
planning a refer-
endum to decide 
the province's in-
dependence, 

Quebec's biggest pop music stars 
are increasingly starting to record 
in English. While these artists may 
not be federalists, they are far less 
interested in separatist politics or 
rhetoric than their predecessors. 
Masse credits Dion for the 

change. "At the beginning some 
people were angry at her [for sing-
ing in English]," she says. "Now 
they have accepted it. I'm sure I'll 
be asked why I'm singing in 
English, but I don't think it's going 
to be a problem." 
Most English-Canadians got 

their first glimpse of the attractive 
24-year-old Montreal resident on 
the televised 1993 Juno Awards, 
where she won in the most promis-
ing female vocalist category and co-
presented the best group award to 
Barenaked Ladies, along with 
singer Corey Hart. 
Masse says she was surprised by 

her Juno win. "I was known in Que-
bec, but because the English mar-
ket didn't know me, I thought it 
wouldn't vote for me," she says. 

Masse's self-titled 1990 debut al-
bum has sold 215,000 copies to date, 
and her 1992 album, "A Contre-
Jour," has sold 150,000 units, ac-
cording to Mario Lefebvre, national 
director of marketing for Select 
Distribution, which handles Surge 
and its French sister label, Victoire. 
The majority of sales have been in 
Quebec. 
Hart wrote five songs and pro-

duced seven of the album's 10 
tracks. The remaining material was 
produced by Michel Corriveau. The 
tracks were mixed by engineers 
Humberto Gatica (Michael Jack-
son, Barbra Streisand), and Patrick 
Dillett (Mariah Carey). 
Among the musicians on the al-

bum are guitarists Tim Pierce, 
Nicky Moroch, and Rik Emmett; 
bassist Darryl Jones (of the Rolling 
Stones); drummer Kenny Aronoff; 
percussionist Manu Katché; and pi-
anist Greg Phillinganes. 

"Julie Masse is not of the same 
popularity as a Celine Dion or a 
Roch Voisine, but she is a very in-
teresting artist, and she's got a shot 
[at success in English]," says Bill 
Walker, GM of HMV Canada's Ste. 
Catherine's outlet in Montreal. 
"She does very well with her Fran-
cophone product." 

Lefebvre notes that Quebec's 
four major French-speaking radio 
networks added "One More Mo-
ment," the album's leadoff single, 
"out of the box" when it was re-
leased Sept. 19. 
However, radio programmers 

outside the province are not com-
mitting themselves yet. "It's still 
very early out there," says Linda 
Dawe of Music Solutions, a Tor-
onto-based independent promotion 
company. "We've only got a couple 
of smaller stations. It's very ballad-
heavy out there right now, and 
she's also a new artist." 

SPOTTED IN LAVAL 
Masse's career got under way 

when Serge Brouillette noticed her 

'I'm sure I'll be asked 
why I'm singing in 
English, but I don't 
think it's going to 
be a problem.' 

singing backup with the group 
Fairlight in a Laval, Quebec, night-
club in 1986. Now Masse's man-
ager, Brouillette released her first 
single, "C'ést Zero," on his Victorie 
label in 1990. Three weeks after its 
street date, the song reached No. 1 
on the Quebec trade Radio Activité 
chart, and the Quebec video chan-
nel Musique Plus was playing her 
video in heavy rotation. 

Brouillette then approached 
those multinational record compan-
ies with offices in Canada about a 
deal for Masse, but was turned 
away. "Major record companies 
weren't then signing new French-
Canadian artists," he explains. 
"From 1962-1987, French-Cana-
dian releases weren't selling, and 
there wasn't much going on here." 

Brouillette decided to use some 
booking commissions he had 
saved, along with some additional 
funding from the federally sup-
ported MusicAction program, to 
record Masse's debut album. Pro-
duced by Voisine guitarist Réjean 
Lachance, and boosted by "C'ést 
Zero" and additional No. 1 Quebec 
hits such as "Billy," "Sans 
T'oublier," and "Prends Bien 
Garde," the album stayed on the 
Radio Activité album chart for 
more than a year. 

Masse's electrifying six-minute 
performance on the televised 1990 
ADISQ Gala (the French Canadian 
version of the Junos), singing a 
medley of the year's top songs, 
made her a name throughout Que-
bec practically overnight. "Two 
weeks after the ADISQ show, I sold 
another 25,000 albums," says 
Brouillette. 

HEADING FOR EUROPE 
For decades, making it in Europe 

has been the goal of the majority of 
Quebec Francophone artists. In or-

der to make her mark there, Masse 
signed with Les Editions/Produc-
tions in France, with distribution of 
the album handled by BMG. "C'ést 
Zero" and "Billy" charted in Bel-
gium and Switzerland, and the al-
bum sold 50,000 units throughout 
Europe, according to Brouillette. 
While Masse completed three 

European promotional tours, de-
mand for her presence continued 
growing back home, and she was 
wary of spending too much time 
away. "I was at the peak of my ca-
reer in Quebec, and we did not want 
to lose what we had built." 

In 1991, Masse dominated the 
ADISQ Gala. Nominated in six cat-
egories, she won three Félix 
awards for best first album, discov-
ery of the year, and top female art-
ist. 

Masse's 1992 album, "A Contre-
Jour," spurred by the success of its 
leadoff single, "Les Ideés Noires," 
sold 50,000 units within two months 
in Canada, according to Broulliette. 
That year, Masse completed a 50-
date tour of Quebec and New 
Brunswick. 
During 1993 Juno rehearsals, 

Brouillette had asked Hart to write 
a song for Masse. Four months 
later, Hart sent "One More Mo-
ment" and "Love Is All I'm Looking 
For," and suggested he produce 
them as well. 

Brouillette anted up $30,000 
[Canadian] to enable Hart to record 
the two tracks at the Power Station 
in New York and Andore Studios in 
Los Angeles. Masse's final vocals 
were recorded at Toronto's Metal-
works Studio. Next, Brouillette 
manufactured 200 CDs and sent 
them to label contacts. 
Following the sessions, Hart 

wrote the album's centerpiece song, 
"I Will Be There," a tribute to 
Masse's father, who died in an air-
plane crash in 1991. "When we were 
in Toronto recording 'One More 
Moment' and 'Love Is All I'm Look-
ing For,' we spent four days to-
gether, and I talked about my fa-
ther," says Masse. When she first 
heard Hart play "I Will Be There," 
on piano, "I just broke down," she 
says. 
For the album, Masse had a firm 

idea of her goals. "I wanted it to be 
live with no drum machines," she 
says. "I also wanted people to know 
I'm a strong person, which is why I 
chose songs like 'Love Is All I'm 
Looking For,' Devious Nature,' 
and 'Circle of One.' " 

Brouillette decided that his Mon-
treal-based distributor, Select Dis-
tribution, was best suited for han-
dling Masse's album nationally. 
The distributor had just had suc-
cess in English-speaking Canada 
with "I'll Always Be There," the 
English debut by Voisine on Star 
Records, which Lefebvre says sold 
450,000 units nationally. 

Says Brouillette, "I don't want to 
be an independent in the States or 
in other countries, but in Canada, I 
can sell the album as an independ-
ent." 
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MGM/UA Links Mktg. Efforts For Game, Home Vid 
al BY EILEEN FITZPATRICK 

LOS ANGELES—In one of the first of 
an expected wave of home video and in-
teractive game cross-promotions, 
MGM/UA Home Video will include ads 
for the "Blown Away" CD-ROM game 
on copies of the video. 
The CD-ROM also will include a 30-

second clip from "Blown Away," serv-
ing as a pre-street-date ad vehicle for 
the video. The game hits stores Oct 18, 
while the video is available Dec. 14. 
Suggested retail for the game is $69.95. 
The video is priced for rental. 
Added exposure for the game will 

come from an ad tacked onto the begin-
ning of the Warner Home Video titles 
"The Client" (street date Dec. 21), 
"Maverick" (Dec. 4), "Wyatt Earp" 
(Nov. 16), and "Getting Even With 
Dad" (Nov. 30). 

Including the game ads is an exten-
sion of the two video suppliers' "Power 
Players" fourth-quarter rental plan, 
which includes trailers for each of the 
five titles on each other's releases (Bill-
board, Sept. 10). Warner Home Video 
is the subdistributor of MGM/UA 
product. 
Trade ads for "Blown Away" will 

also tout the game release, as will Jan-
uary television spots for the video. 
"By far, this is the biggest cross-pro-

motion ever put together for a CD-
ROM title," says MGM/UA executive 
VP David Bishop. 'We estimate 750 
million consumer impressions will be 
created by the campaign." 
Those potential cross-promotional 

synergies haven't been lost on a host of 
other game companies, which also are 
increasingly keying the launches of 
their games to the corresponding home 
video releases. Game publisher Hi 
Tech Entertainment, for instance, 
plans to launch the game version of 
"Baby's Day Out" Nov. 15, about a 
month before the Fox Video release, 
which will sport an ad for the gaine. 
"No Escape," a game due from Sony 

Imagesoft in December, will fall within 
a slightly wider time frame, streeting 
about two months after the HBO Home 
Video launch. Numerous other garners 
are exploring similar time-sensitive re-
lease strategies. 

SEQUEL TO FILM 
Created by Imagination Pilots in a 

joint venture with MGM/UA Interac-
tive, the "Blown Away" game will be 
marketed by IVI Publishing. The Eden 
Prairie, Minn.-based company will han-
dle sales in traditional software stores, 
such as CompUSA, while MGM/UA 
sales reps will push the title into enter-
tainment retail outlets. 

"IVI has the expertise in the com-
puter software end," says Bishop, "and 
we'll provide the topspin." 

Although the game arrives in stores 
two months prior to the video release, 
Bishop says the campaign will extend 
its selling time four or five months be-
yond the traditional cycle. One goal is 
to position both properties for the holi-
day buying and renting season. 

Billed as a sequel to the film, the 
game puts the player in the role of 
Jimmy Dove, the character played by 
Jeff Bridges in the film. The player is 
pitted against Justus, an explosions ex-

pert who learned the trade from Gar-
iety, the character played by Tommy 
Lee Jones in the film. The game starts 
off like a movie, with full-screen video, 
music, and credits. 

In the character of Dove, the player 
maneuvers through 14 different levels 
by picking up clues and solving puzzles. 
The production used 15 actors (none 
from the film) and cost in the "high six 
figures," Bishop says. Turnaround was 
about six months. 
While a great deal of effort has gone 

into the cross-promotion, Bishop says 
the company doesn't know if consum-

ers who watch "Blown Away" will nec-
essarily buy the game. 

In general, IV! Publishing's direc-
tor of new business, John W.P. Holt, 
says the target audience for most CD-
ROM games is men ages 24-40, which 
coincides with the "Blown Away" au-
dience. 
"We really don't know if people will 

buy the game after seeing the video, 
but our hope is to broaden the target 
audience," he says. "We do know that 
the demographics of the movie match 
the current game player." 

New Twist Offered On Audio ROMs 
U BY CHRISTIE ELIEZER 

SYDNEY—The "audio ROM" world of 
interactive discs playable on both audio 
decks and computers gets another en-
trant this week, as BMG Australia sub-
sidiary Ariola Interactive Entertain-
ment bows what it reins a "world first" 
CD-ROM single that circumvents the 
"track one" protocol. 

This new twist on the technology that 
allows an interactive single to be played 
on a compact disc player and accessed 
by any Macintosh- or IBM-compatible 

CD-ROM player was developed in Aus-
tralia and will be patented and exported 
under the name Active Audio (TM) by 
Pacific Advanced Media Studios. 

Active Audio makes its debut Oct. 17 
on the CD single "Sooner Or Later" by 
the four-piece Sydney pop band GF4, 
previously known as Girlfriend. It is be-
ing released through Ariola Interactive 
Entertainment, an Australian multime-
dia subsidiary label of BMG. The four-
track audio single also boasts video-
clips, visuals, graphics, game mazes, 
and interview footage that can be ac-

cessed when the disc is played on a CD-
ROM-equipped computer. The project 
took four months to put together. 

"Past efforts at creating a disc that 
could be played on audio and computer 
led to digital noise that would blow 
speakers out," says Fred Stauder, di-
rector of development at PAMS. 'We 
worked on this technology for two 
years. We had several ways to ap-
proach the problem, but these involved 
either changing the standards or the 
software. In the end, we found the solu-

(Continued on page 82) 

Goes Interactive Wit Me, The Vd  
Video. You Don't Just e Latest M 

Yolelgy With It! 

Suggested Retail Price 

LOAD 

SAN 

NUJ. 

J's First Li' jjj 

-4JAW!! 

Distributed By 

NAVARR 
CO..011 TIO 

1.800.728.4000 

BILLBOARD OCTOBER 15, 1994 67 



Retail 
Music Chains Add Comics To Mix 
Similar Demographics Entice Retailers 
• BY ANNA ROBATON 

NEW YORK—In a bid to pump up 
their sales volume, major music 
chains including the Musicland 
Group and Tower Records & Video 
have made forays into comic book 
retailing, a niche long dominated by 
regional specialty chains and mom-
and-pop merchants. 
"These types of stores have to of-

fer more than just records to stay 
competitive, and they see comic 
books as being a great fit," says 
Jerry Burstein, newsstand circula-
tion manager for New York-based 
DC Comics, the country's second-
largest comic-book publisher. 
The Musicland Group, based in 

a. 

Newbury Comics, one of the top 
alternative music chains in the country, 
began life as a comic-book dealer. 

Minneapolis, has begun testing com-
ics in all of its Media Play stores and 
some of its Musicland, Sam Goody, 
and On Cue units, according to Bur-
stein. Media Play stores carry about 
200 comic-book titles each, and the 
other divisions have about 100 titles 
each, he says. Media Play also car-
ries music, books, and videos. 
Meanwhile, West Sacramento, 

Calif.-based Tower Records & Video 
and Tower Books have been selling 
DC's so-called graphic novels (which 
are basically novel-length comics) 
for more than a year, stocking about 
20 titles per store, says Burstein. 

Experts say many music aficiona-
dos are also comic book fans, espe-
cially men ranging in age from their 
late teens through their 30s. What's 
more, the popularity of comic books 
has soared over the past decade be-
cause of their influence on pop mu-

sic, Hollywood's success with comic-
based movies such as "Batman" and 
"The Shadow," and television car-
toons based on comic book charac-
ters, observers say. 
"What I've always observed, and 

what our research has proven out, is 
that the demographics for such 
things as MTV and the core comic 
book audience are very similar. Pop 
culture has a common thread run-
ning through it," says Terry 
Stewart, president/CEO of Marvel 
Comics in New York, the country's 
leading publisher. Marvel, part of 
the Marvel Entertainment Group, 
had 1994 sales of about $500,000 as 
of late August, he says. 
Comic-book sales also have explo-

ded because Americans have be-
come more visually oriented, and 
they crave fantasy experiences, 
which helps explain the popularity 
of virtual reality and role-playing 
games, experts say. 
"Comics are a well-established 

pop-culture phenomenon. Comics 
are more popular now than they 
have been in decades, and I think 
the reason is the graphic appeal of 
the product," Marvel's Stewart says. 

Estimates for retail sales in 1993 
range from $800 million to $1 billion, 
which experts say increased signifi-
cantly over 1992. Other retailers 
that carry comics nationwide in-
clude book chains such as B. Dalton, 
Barnes & Noble, and Kmart's Wal-
denbooks; discount giants Wal-Mart 
and Kmart; and some grocery, con-
venience, and drug stores. 

However, specialty comic book re-
tailing has long been the province of 
mom-and-pop merchants and re-
gional chains, a phenomenon that is 
only about 25 years old. The nation's 
largest regional chains range in size 
from 10 to 20 stores each, experts 
say. The number of specialty re-
tailers in the U.S. is between 5,000 
and 7,000, and they generate about 
75% of nationwide comic-book sales, 
Marvel's Stewart says. 
Although specialty stores have 

traditionally located in storefronts, 
in college towns and in suburban 
strip malls, some have moved into 
regional malls over the last 10 years, 
which also has helped boost the pop-
ularity of comics, observers say. 

New specialty merchants enter 
the business almost daily because 
start-up costs are relatively small, 
says Stewart. However, several at-
tempts to raise money publicly in or-
der to finance the opening of na-
tional specialty chains have 
flopped, he says. 
"The vast majority [of comic book 

stores] are individual shops run by 
hobbyists," says Dan Hartley, presi-
dent of Renco Marketing Inc. in 
Jacksonville, Fla. Renco recently 
purchased Xeno's Comics & Games, 
a chain with five units in strip cen-
ters. 
Xeno's stores, ranging in size 

from 780 square feet to 2,800 square 
feet, stock about 420 new comic 

(Continued on next page) 

Fig And Coconuts. Anton Fig, the drummer in the "Late Show With David 
Letterman" band, stops by the Coconuts store in midtown Manhattan to promote 
his video, "In The Groove—Music From A Drummer's Perspective," from DCI 
Music Video. Shown, from left, are Lou Cesario, GM at Coconuts, and Fig. 

Scotti's Rises To Summit In N.J. Suburbs 
Like Father, Like Sons At Family-Run Mini-Chain 
• BY KAREN BRUNO 

SUMMIT, N.J.—When Anthony 
Scotti opened Scotti's Record Shop 
here in 1956, he didn't expect that all 
three of his sons—Michael, Jeff, and 
Gary—would follow him into the 

Gary Scotti is one of the three brothers 
who own and operate the four-store 
New Jersey music retail chain. Scotti's 
Record Shops. (Photo: Karen Bruno) 
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family business. They did. Today, 
Scotti's is a thriving mini-chain with 
four suburban stores and $3.5 mil-
lion in annual sales. 
The 3,000-square-foot flagship 

store is located across the street 
from the original Scotti's location, 
on the main commercial street of af-
fluent Summit. The other outlets are 
in the New Jersey towns of Milburn 
(1,000 square feet, opened in 1989), 
Madison (1,500 square feet, opened 
in 1981), and Morristown (2,000 
square feet, opened in 1983). 
Each store carries deep catalog in 

CDs—from oldies to vocalists to 
pop/rock—as well as cassettes and a 
few LPs. "We specialize in having 
everything," says Gary Scotti, an 

1311_1_13<Al?ED 

F E 1#I I_ 
IS COMING SOON TO 
A STORE NEAR YOU! 

equal partner with his brothers. He 
concedes, however, that "cassettes 
are diminishing rapidly," and he 
buys only a handful of LPs, such as 
five units of the new R.E.M. release 
for each store. 
"Catalog sells very well," says 

Gary, who went into the business af-
ter graduating from a local college 
in 1981 with a degree in accounting 
and marketing. But he adds, "What 
is troubling to me is that catalog 
keeps getting smaller. What I can 
put out there for under $10 is de-
creasing." He is disturbed that the 
major record companies are "always 
finding ways" to raise prices on 
older product. For instance, an Ea-
gles "Greatest Hits" CD used to be 
priced in the sale bin at $9.99. But 
after the band went on tour, the list 
price went up to $15.99, and now 
Scotti's sells each CD for $14.99. 
"When it was $9.99, I sold 400 a 
year; now I'm only selling [at a pace 
of] about 30 [for this] year." 

The 3,000-square-foot Summit, N.J., 
outlet is the flagship store of the 
Scotti's Record Shops chain. (Photo: 
Karen Bruno) 

While Scotti's regularly sells CDs 
at $1-$2 off list price, it will promote 
certain releases to remain competi-
tive with the larger chains. (Coco-
nuts, Musicland, Nobody Beats The 
Wiz, Sam Goody's, and Compact 
Disc World have stores within a 15-
mile radius of Scotti's four stores.) 
For example, Eric Clapton's new re-
lease is on sale for $12.99; each store 
is selling between 150 and 200 units 
a week. 
Last year, the Summit store 

grossed $1 million, 80% of which was 
derived from prerecorded music 
sales (including used CDs); the re-
maining 20% came from sales of 
portable electronic equipment such 
as personal stereos, accessories, T-
shirts, posters, and sheet music, 
which Scotti says is a high-profit-
margin item. 
Used CDs account for 10% of 

Summit's prerecorded music sales, 
or $80,000. "This area is growing 
rapidly," says Scotti. Each store 
sells about 400 used CDs a week for 
anywhere from $1.99 to $8 each. He 
advertises in local newspapers for 
product, and pays $2-$4 in cash for 
used CDs and about 20% more in 
store credit. But a small store in Ma-
dison that sells only used CDs is a 
source of concern for Scotti. 

All the stores have Ticketmaster 
outlets, which Scotti says is an im-

(Continued on page 71) 
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MUSIC STORES ADD COMIC BOOKS 
¡led from preceding page) 

book titles and about 1,500 back-is-
sue (or used) titles. They also carry 
board games, role-playing games, 
trading cards, and science-fiction 
and fantasy novels. Comic book 
sales account for about 52% of total 
sales. 

Specialty retailing on a national 
level would require sophisticated in-
ventory management—including a 
merchandise mix that reflects the 
latest trends in the fickle, low-mar-
gin business—and high levels of cus-
tomer service, experts say, adding 
that many specialty merchants have 
yet to invest in point-of-sale technol-
ogy. 
"The reason many [comic books] 

are not scannable is that the mom-
and-pops have not invested in the 
computer equipment," says Penn 
Collins, who has worked as a period-
ical buyer for Hastings Books, Mu-
sic & Video, a privately held, Amar-
illo, Texas-based chain of about 100 
units in 17 states. 

Hastings added comic books to its 
merchandise mix about a year ago. 
The chain's real estate strategy has 
been to move out of strip centers 
and relocate into free-standing sites 
in commercial areas, he says. The 
number of comic book titles in each 
store varies according to past pur-
chasing patterns, Collins says, add-
ing that Hastings uses POS equip-
ment. 

Sales staffers who have a keen un-
derstanding of comic books help to 
select the titles carried by individual 
stores, although the selection typi-
cally includes popular titles such as 
"Batman," as well as obscure titles. 
Because Hastings purchases comics 
that are not returnable to publish-
ers, selecting the right mix in each 
market is critical, Collins says. 

"If you miss the boat, you are go-
ing to have to eat them. Hastings 
wants to carry a good selection, but 
doesn't want to have room-after-
room of back-list titles ... We have 
had to come up with a method 
whereby the stores can fine-tune the 
comics for their market," Collins 
adds. "My biggest nightmare is 
when that really great kid who 
knows everything about comics 
quits." 
One popular mall-based comic 

book store in Salt Lake City does 
weekly and monthly inventories to 
determine which comics are hot, 
says Mimi Cruz, manager of Night-
flight Comics, which opened in 1986 
and carries about 1,000 titles in a 
1,500-square-foot space. The store 
does not use POS technology, she 
says. Cruz says tastes vary from re-
gion to region, which would make 
operating a national comic-book 
chain difficult. 

"It's hard to say that all stores 
across the country are going to sell 
'Wolf And Bird,'" a comic about a 
lawyer who defends monsters, she 
says. 
Most music chains have taken a 

relatively safe approach to inven-
tory selection by stocking comics 
that relate to the histories of bands, 
or that explore music themes—a 
strategy that has given rise to joint 
promotions and crossover products 
between music chains and publish-
ers. 

Marvel, for example, recently 

TO PRODUCT MIX 

published a three-part series that 
explores a theme in Alice Cooper's 
"The Last Temptation." The first of 
the series was packaged along with 
a compact disc and sold in music 
stores. Marvel also has released a 
comic book written by rap artist 
KRS-One. The book is being packa-
ged with a cassette, allowing buyers 
to read along with the music. Marvel 
also plans to publish a series of com-
ics chronicling the life of Elvis Pres-
ley. 

In mid-September, Musicland/ 
Sam Goody stores will give away a 
Marvel comic that is designed to tie 
in with the "Marvel Action Hour," a 
nationally syndicated cartoon show 
featuring Iron Man and the Fantas-
tic Four. The book will be distrib-
uted exclusively at Musicland/Sam 
Goody stores, which will also carry 
select Marvel merchandise. 
Marvel recently signed a deal 

with Alliance Entertainment Corp. 
to distribute products published by 
Marvel Music, a separate imprint 
that is dedicated to music-related 
products, says Stewart. 

In addition, Atlantic's Tori Amos 
wrote the introduction to one of 
DC's graphic novels. DC officials 
are discussing other joint promo-
tions and crossover products with 
record company executives. Its 
products are being distributed to 
music stores through WEA. 
"The core audience for comics ... 

is a very close analog to the core au-
dience for music stores," says Paul 
Levitz, DC's executive VP and pub-
lisher. "Of course, [the comic book] 
is an entertainment product in an 
entertainment environment, so it is 
not something that detracts from 
the psychology of the [music] store." 
Major chains also see a tremen-

dous potential in comics for repeat 
business. Comics, which are pre-
priced by most publishers, typically 
cost between $1.50 and $2.50 each, 
and regular readers may buy as 
many as 30 per month, experts say. 
"The one exciting thing about 

comic books, more than any other 
medium, is that [readers] are going 
to come back every month to get the 
next issue," Hastings' Collins says. 
One regional chain that discov-

ered the synergy between music and 

comics some time ago is Newbury 
Comics, based in Allston, Mass. The 
first store opened in 1978 on Bos-
ton's swanky Newbury Street and 
stocked mostly collectible comics. 
Shortly after the opening, the 
store's founders added import, inde-
pendent-label, and local music to the 
merchandise mix. 
By 1981, music sales accounted 

for about 70% of total sales, a figure 
that has remained steady to this 
day, according to Michael W. 
Dreese, who founded the business 
along with his partner, John 
Brusger. With the advent of the 
compact disc in the mid-'80s, New-
bury leaped into mainstream music 
retailing, while specializing in alter-
native and progressive pop music. 
The chain has about a dozen 

stores, four of which are in down-
town locations, with the rest in sub-
urban strip malls. Expansion plans 
call for about five units next year. 
The chain's prototype is about 4,500 
square feet. 
Each store carries about 35,000 

stock-keeping units of music (92% of 
which is on CD). Comic book sales 
make up about 5% of total sales. 
Newbury, which does not sell used 
comics, also carries related mer-
chandise such as storage racks and 
blank tapes, as well as offbeat gift 
items. Chainwide sales are about 
$550 per square foot, and same-
store sales are expected to increase 
by 18% for fiscal 1994, Dreese says. 
Newbury uses a POS system to de-
termine the inventory for each of its 
stores. 
"We are just a department store 

for pop culture ... A lot of very 
high-income people are turned on by 
this stuff," Dreese says. He points to 
the success of movies such as "The 
Crow"—which was based on a comic 
book character and also produced a 
hit soundtrack—as an example of 
the influence that movies, music, 
and comic books have over one an-
other. Indeed, Blockbuster is test-
ing comic books in some of its stores, 
DC's Burstein says. 
"The rest of the world has kind of 

wised up to this concept," Dreese 
says. "There is a commonality in 
terms of people that love pop cul-
ture." 

Seeded. Mute/Elektra's Nick Cave & the Bad Seeds made an in-store 
appearance at New York's downtown Tower Records in support of their current 
album "Let Love In." Pictured, from left, are Thomas Wydler of the Bad Seeds; 
Jack Pires, Tower Records; Cave; Victor Minetola, marketing coordinator, Mute 
Records; band member Mick Harvey; Angela Benitos, Tower; band member 
James Johnstone; Timn Devlin, GM, Tower; band members Martyn Casey and 
Conway Savage; and Paul Uterano, marketing coordinator, Elektra. 
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25 WEEKS AT #1 
ON THE BILLBOARD WORLD MUSIC CHART 

A NEW "WORLD" RECORD! 

Ali Farka Taure with Ry Cooder 

Talking Timbuktu 
1381 

Farl, Tuure R Cooder 

The first album ever to debut at #1 on the World Music chart now holds 

the record for most weeks at #1. This extraordinary union of blues and 

African music has critics and fans alike TALKING TIMBUKTU! 

Downbeat 1994 Critcs' Poll: Beyond Album Of The Year 

"What a beautiful pairing of two masters." — Adrian Belew 

"A delightful global fusion, an album that's as exotic as an African plain and 
as down-home as a back porch." — Detroit Free Press 

"Cross-cultural collaborations don't get much more natural 
than TALKING TIMBUKTU." — Boston Phoenix 

The next World Music classic. 

Songhai 2 
Ketama/Touniani Diabaté/iosé Soto 

An astonishing collision of flamenco guitars, N1alian kora, 

and griot vocals... The best kind of culture shock. 

Available October I H. 
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Hannibal Records A RYKODISC Label 

Marketing Pickering INharl, Bldg C, Salem, MA 01970 508 744.7678; 508/741.4506 lax 

Sales 530 N. 3rd Street, Minneapolis, MN 55401 612/375.9192; 612/375.0272 fax 
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Compiled from a national sample of retail store and rack sales • 
collected, compiled, and provided by iliffi 

TITLE 
LABEL 8. NUMBER/DISTRIBUTING LABEL 

1 1 37 

* * NO. 1 * * 

QUEEN OF THE PACK PATRA 
EPIC 53763 25 weeks at No. I 

2 2 15 YAGA YAGA EASTWEST 92327/AG TERROR FABULOUS 

3 4 17 
" 

KIDS FROM FOREIGN BORN JAMERICANS 
DELICIOUS VINYL/EASTWEST 92349/AG 

4 3 5 REGGAE DANCER INNER CIRCLE 
BIG BEAT 92408/AG 

5 5 ,7 
" 

BAD BOYS INNER CIRCLE 
BIG BEAT 25282/AG 

6 6 37 PROMISES & LIES UB40 
VIRGIN 88229 

7 NEW> VEX STEEL PULSE 
MCA 11114 

8 7 37 COOL RUNNINGS SOUNDTRACK 
CHAOS 57553'/COLUMBIA 

9 8 8 REGGAE GOLD 94 VARIOUS ARTISTS 
VP 1369 

10 13 37 VOICE OF JAMAICA MERCURY 518013' BUJU BANTON 

11 12 37 SONGS OF FREEDOM A' MARLEY 
TUFF GONG 12280'/ISLAND 

12 10 14 IN CONTROL ELEKTRA 61656 BERES HAMMOND 

13 9 0 
' 

RISE & SHINE ASWAD 
MESA 79083/RHINO 

14 11 36 ALL SHE WROTE CHAKA DEMUS & PLIERS 
MANGO 9930./ISLAND 

15 14 6 BEST OF DANCEHALL REGGAE VARIOUS ARTISTS 
PRIORITY 53758 

TOP WORLD MUSIC ALBUMS,. 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL 8 NUMBEk iRIBUTING LABEL 

1 1 25 

* * NO. 1 * * 
TALKING TIMBUKTU HANNIBAL 1381 25. „..,,,k, at No 1ALI FARKA TOURE WITH RY COODER 

2 2 13 THE GUIDE (WOMMAT) YOUSSOU N'DOUR 
CHAOS 53828/COLUMBIA 

3 5 7 TRANCE PLANET VARIOUS ARTISTS 
WORLDLY MUSIC 7206/TRILOKA 

4 3 13 WAKAFRIKA MANU DIBANGO 
GIANT 24566/WARNER BROS. 

5 4 27 AVE ANGELIQUE KIDJO 
MANGO 539 934/ISLAND 

6 6 17 SABSYLMA LUAKA BOP 45537/WARNER BROS. ZAP MAMA 

7 7 45 
' 

LOVE & LIBERTE GIPSY KINGS 
ELEKTRA MUSICIAN 61599/ELEKTRA 

8 8 7 FANDANGO NIGHTS WILLIE & LOBO 
MESA 79079/RHINO 

9 9 25 THE MANSA OF MALI - A RETROSPECTIVE SALIF KEITA 
MANGO 539 937/ISLAND 

10 10 3 SOCA CARNIVAL '94 ICE 4080 VARIOUS ARTISTS 

11 NEW ISO ISMAEL LO 
MANGO 539 941 /ISLAND 

12 15 17 ZEN KISS REAL WORLD 2342/CAROLINE SHEILA CHANDRA 

13 RE-ENTRY BEST OF BOTH WORLDS VARIOUS ARTISTS 
HANNIBAL 30298/RYKODISC 

14 RE-ENTRY WOODEN BOAT KEOLA BEAMER 
DANCING CAT 08022-38024/WINDHAM HILL 

15 RE-ENTRY 
LIPH' IQINISO l ADYSMITH BLACK MAMBAZO 
SHANACHIE 64053 

TOP NEW AGE ALBUMS.. 

1 1 29 

* * NO. 1 * * 
LIVE AT THE ACROPOLIS • PRIVATE MUSIC 81116 YANNI 

2 2 23 CELTIC TWILIGHT HEARTS OF SPACE 11104 VARIOUS ARTISTS 

3 7 27 ANOTHER STAR IN THE SKY DAVID ARKENSTONE 
NARADA 62014 

4 6 7 WINDHAM HILL PIANO SAMPLER II VARIOUS ARTISTS 
WINDHAM HILL 11149 

5 4 149 SHEPHERD MOONS A' ENYA 
REPRISE 26775/WARNER BROS. 

6 3 " 
" 

TURN OF THE TIDE TANGERINE DREAM 
MIRAMAR 2806 

7 5 21 NARADA LOTUS ACOUSTIC SAMPLER 5 VARIOUS ARTISTS 
NARADA 61041 

8 9 7 APURIMAC II CUSCO 
HIGHER OCTAVE 7067 

9 8 29 WINDHAM HILL SAMPLER '94 VARIOUS ARTISTS 
WINDHAM HILL 11138 

10 NEW  MANDALA DOMO 71001 KITARO 

11 15 17 RAIN DANCER ARMIK 
BAJA 524/TSR  

12 16 25 GUITAR PASSION UNIVERSAL WAVE 1214 CHARO 

13 13 
280 
" 

WATERMARK A- ENYA 
REPRISE 26774/WARNER BROS. 

14 10 57 
HOURS BETWEEN NIGHT + DAY OTTMAR LIEBERT + LUNA NEGRA 
EPIC 53804 

15 12 7 
3RD FORCE 3RD FORCE 
HIGHER OCTAVE 7066  

• Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units; A RIM 
certification or sales of 1 million units with each additional million indicated by a numeral following the 
symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available. c. 1994, Billboard/BPI 
Communications. Reggae albums: c 1994, Billboard/BPI Communications and SoundScan. Inc. 
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SCOTTI'S REACHES SUMMIT IN N.J. SUBURBS 
(Continued from page 68) 

portant marketing tool. "We sell a 
lot of concert tickets, and we cross-
promote the tickets with specially 
priced albums," he says. Although 
the chain receives only 75 cents for 
every concert ticket sold, each store 
sells between 30 and 40 units of ad-

, ditional merchandise—CDs, tapes, 
or T-shirts—the day before a sta-
dium concert. The stores also hire 
security guards and open earlier 
than usual when selling tickets for 

• large concerts. 

The philosophy at Scotti's is to be 
customer-oriented. Summit store 
manager Robert Daniels, a 20-year 
employee, knows many customers 
by their first names and will call 
them when a particular release 
comes in. He keeps a new-release 
board at the front of the store. Like 
many of Scotti's 20 full- and part-
time employees, he has expertise in 
specific musical genres—in his case 
jazz and theater songs. "This helps 
us to promote," says Scotti. New 

Higher Maw Ullsitè 
O(OUSTI( PLIMIT 

Craig Chaguico (cha-key-so) former Jefferson Starship lead 
guitarist follows-up his smash instrumental debut "Acoustic 
Highway" with more of his trademark guitar virtuosity on the 
remarkable new -ACOUSTIC PLANET 

"ACOUSTIC PLANET" is the finest CD of its kind presented 
this year.. this is ne beautiful piece of music." 

-Pat The MAC Report 

"Pat 
because C 
his c 

to 

better look out 
aquico has all of 
pop sensibility 

if. perhaps the 
biggest artist of tug genre. 

-Sean Doles, Music Connection 

1111,14111111111'S #1 INDEPENI1E1T 111111AT ALTEIINATI\ 
NEW AEE 01I2 VIM 

'As in music, so in life' 

Higher Octave Music 
23715 1,i'V Malibu Rd .358 Malibu. CA 90265 • (310)589-1515 Fax (310)589-1525 

1.1anagernent. Engel Entertainment/Laura Engel Fax (2131874-8506 
1%/1̀ ‘InD Booking Information: Variety Artists'Bob Engel (805)544-1444 

In the back room of Scotti's Summit 
location, a customer looks through the 
bins of used CDs, a growing business 
that now accounts for 10% of the 
store's prerecorded music sales. 
(Photo: Karen Bruno) 

employees will start at about $7 an 
hour. At Christmas, the number of 
workers swells to 25. 

Scotti has created a small chil-
dren's section at the front of each 
store (the Summit outlet also has a 
larger section in the back). The area 
includes a colorful cardboard dis-
play of CDs of "The Lion King" 
soundtrack and read-along cas-
settes of the mega-hit; a few chil-
dren's videos; and several small mu-
sical toys, such as a plastic 
keyboard. Many in his target cus-
tomer group of 20-to-40-year-olds 
have started families. "Children and 
country are the two fastest-growing 
areas for us," he says. Until re-
cently, the Summit store was selling 
150 CDs of "The Lion King" a week 
and another 25 read-along cassettes. 
Some recent country best sellers 

were "Common Thread: The Songs 
Of The Eagles" and "Rhythm Coun-
try & Blues" (each selling 75 units a 
week per store at $15.99). Yanni's 
"Live At The Acropolis" (40 units at 
$14.99) was the top new age title. 
And the classical crossover hit 
"Chant" ("even non-music buyers 
were buying it," says Scotti) contin-
ued to do well at $14.99; it was dis-
played at a point-of-purchase area 
along with Rhino Records' cassettes 
of Halloween music and other selec-
tions. 
Each Scotti's carries 5,000 titles, 

of which 65% are CDs, 30% cas-
settes, and the remaining 5% vinyl 
and videos. The CDs are secured in 
Alpha lock boxes placed in flip-
through bins organized by genre. 
Cassettes are located in a locked 

(Continued on page 76) 

TOP NEW AGE 
ALBUMS (CONTINUED) 

TITLE/ARTIST/LABEL 

16. HONORABLE SKY PETER KATER & 
R CARLOS NAKAI •, 

17. THE SOUND OF LIGHT VARIOUS . 
18. NOUVEAU FLAMENCO OTTMAR 

LIEBERT u tu 

19. TO RUSSIA WITH LOVE MANNHEIM 
STEAMROLLER 

20. LAUGHTER AT DAWN JIM CHAPPELL 

21. PRAYER FOR THE WILD THINGS 
PAUL WINTER 

22. ONE THOUSAND 8 ONE NIGHTS 
ShAHIN & SEPEHR 

23. IN MY TIME YAN\ 
24.1N SEARCH OF ANGELS VARIOUS 

25. AIR BORN MICHAEL JONES 

Street ate: ct, CD CS: 0 6-6 

Thank God you had it 
You used Southwest Wholes le. l i 

Unsurpassed Service! 

Computerized Catalog 

Over 110,000 Selections 

Great Import Selection 

Laserdiscs 

Excellent Fills 

Weekly Mailer 

Posters & Promos - 

HÉ36,5 N-275-4799 

ATLANTA 

came to your 
store with only 
one thing on his 
mind. He wanted a 
CD. He didn' t 
want to hear 
"we' re out of 
it . " 
If you were out, 
he could' ve done 
something 
drastic 
He' d probably 
have gone to 
another store. 
Worse, he might 
have never cate 
back . 

SOUT ST 
WHO ESALE 

records IL tope. 

4240 Lockefield 
Houston, Texas 77092 

...the gentle whispers of nature 

...the ethereal peace of chant 

...the hypnotic sounds of 

/4 

National Marketing Campaign 
Fe • Alternative Street Marketing Blitz 

• National Club Promotion with 12" Remix 
• National Radio Promo NAC, AM, NPR 
• Alternative Musk Ad Campaign 
• TV Teaser Campaign on 

way, vH-1 4Ce 

Call to hear ORACLE 
1-800-517-9779 

ORACLE k.4.‘rfL on RCAVICTOR 

.'1e human soul raised in song 
Tn., Nce,radd(seian,em, tleonc Cormmn,. (134 rpt kolo Eilei (16."..1 Moe 

• 
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Do eloped B HIGH LEVEL MARKETING • LA.. CA • (81Si 769-7700 

• • • 
DISTRIBUTORS, 

Tired of leaving messages on 

voice mail and hoping some-

one will call you back? 

YOU SHOULD HAVE 

CALLED H.L.! 

10800018001112 
LOCRL 305026201111•FRX 305026106143 

6940 S.W. 12 Street Miami, FL 33144 
SER.1 ICE IS OUR M Ain PRIORITY 

D Compact Discs 
11> Cassettes 
1> Videos 

Laserdiscs 
it> Rccessories 

I> Excellent Service 
C> Super Prices 
11> Best Pills 
I>. Knowledgeable Sales Reps. 
L' Same Bq Shipping 

Deep Catalog 
I> Customer Satisfaction 

Guaranteed! 

a
b
b
e
y
 R
o
a
d
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is

tr
ib

ut
or

î COMPLETE 
SELECTION 
CD'S 
TAPES 
CD-ROM 
KARAOKE 
LASERDISC 
ACCESSORIES 
CASS. SINGLES 
12" & 7" VINYL 
VIDEO CASSETTES 
+ FULL LATIN CAT. 

5 LOCAL OFFICES TO 
SERVE YOU NATIONWIDE 

Orange County 
Los Angeles 
Atlanta 
Philadelphia 
Milwaukee 

(800)827-7177 
(800)795-6874 
(800)758-6710 
(800)733-3397 
(800)558-9066 

Virgin To Make Brash Move?; 
Musing On New-Release Data 
AROUND THE WORLD: Track 
hears that Virgin Retail Group is 
thinking about taking a stake in 
Brashs, the 100-unit Australian mu-
sic chain that recently came under 
the control of Ong Beng Seng. Mr. 
Ong, you might remember, is a 
joint-venture partner with Virgin in 
its Los Angeles store on Sunset 
Boulevard. Sources say that before 
Virgin can proceed with the deal, it 
will have to resolve some internal is-
sues, as well as get the consent of 
Blockbuster Music, its joint-venture 
partner in Australia. Executives at 
the companies involved were una-
vailable to comment. 

COUNTING ALBUMS: In the 
first half of this year, music manu-
facturers outdid 
themselves in   
releasing al-
bums into the 
marketplace. 
According to 
MUZE, the 
New York-
based company 
with a comput-
erized album database, 4,595 new al-
bums and reissues were released in 
the first six months of 1994, up from 
the 3,982 that were issued during 
the same time frame in 1993. The 
1994 total represents a 15.4% in-
crease over the previous year. 
The growth rate in releases 

slowed in July, but the 736 albums 
issued represent a 5.4% increase 
from the 698 that were released in 
the same month last year. In Au-
gust, new releases actually slipped 
to 1,015, down from the 1,368 that 
were tracked in the corresponding 
time period last year. Overall, 
through August, new releases in-
creased by 4.9%. MUZE has its da-
tabase in more than 1,000 record 
stores across the U.S. 

CH-CH-CHANGES: Camelot Mu-
sic, the 400-unit, North Canton, 
Ohio-based chain, has just reshuf-
fled its senior staff. Joe Bressi, sen-
ior VP of purchasing and merchan-
dising, is now senior VP of new 
business development. Lew Gar-
rett, VP of purchasing, expands his 
responsibilities and now oversees 
merchandising as well. Reporting to 
Garrett are Dave Roy, previously 
director of merchandising, who has 
been named director of purchasing; 
and Bob Varcho, previously music 
buyer, who replaces Roy as director 
of merchandising. 

PART II: Uni Distribution has just 
refined the restructuring it under-
went in January, when it divided its 
field staff into three divisions. In the 
latest set of changes, it has upped its 
senior VP/branch distribution Bob 
Schnieders to executive VP of sales 
and marketing. Also, it has promo-
ted the divisional sales managers— 
Denise Fanelli in the Western divi-
sion, Jim Weatherson in the Cen-
tral division, and Rich Grobecker in 
the Eastern division—to divisional 
VPs. Finally, it looks like the com-
pany will he beefing up its market-

ing staff, adding a few more regional 
marketing managers and possibly a 
marketing VP. 

COST OF LISTENING: Atlantic 
Records is coming out with its sec-
ond event album of the season. Like 
the last one—featuring Jose Car-
reras, Placido Domingo, Luciano 
Pavarotti, and Zubin Mehta—the 
Jimmy Page/Robert Plant "No 
Quarter" album will carry a $19.98 
list price equivalent, $2 higher than 
the current superstar pricing level. 

NAME GAMES: Two of the lar-
gest accounts in the business re-
cently changed their names. In 
Albany, N.Y., Trans World Music 
Corp. has changed its named to 

Trans World 
Entertainment 
Corp. The 
change was 
made to reflect 
the company's 
move into other 
entertainment 
software prod-

RETAIL 
TRACK 
by Ed Christman 

ucts ... In 
Amarillo, Texas, Western Merchan-
dising is now Anderson Merchandis-
ing. The change reflects the fact that 
Anderson News, based in Knoxville, 
Tenn., bought the company three 
months ago from Wal-Mart. 

CALLING HOME: Navarre has 
relocted its corporate headquarters, 
moving into a new 100,000-square-
foot facility in New Hope, Minn., a 
suburb of Minneapolis. The new 
space has a computerized product-
movement system capable of sup-
porting the company's anticipated 
growth, according to a press release. 
Previously, the company maintained 
three separate warehouses and a 
packaging facility ... While we are 
on the topic of moves, Prime One 
Stop has moved its headquarters 
from Kenilworth, N.J., to Little 
Ferry, N.J. The move, which not 
only gives the company larger head-
quarters, takes it into a new area 
code (908). 

MAKING TRACKS: Martin Ba-
sart, formerly head of sales and 
marketing at Englewood Cliffs, 
N.J.-based Essex Entertainment, is 
now VP of sales and marketing for 
New Jersey-based Eclipse Music 
Group, a budget and mid-priced la-
bel handling pop and classical music 
that was started earlier this year. 
The company is in the process of 
finding office and warehouse space 
... Lisa Gray, Kemp Mill Music's 
manager of the year in 1993, has 
been named a regional manager for 
the Beltsville, Md.-based chain ... 
Ed Bunker, formerly product de-
velopment coordinator for main-
stream music at BMG Distribution, 
has been promoted to the position of 
Southwest sales and marketing rep-
resentative ... Tom White, for-
merly head of sales at RCA Nash-
ville and, before that, senior director 
of national accounts at BMG Distri-
bution, is seeking work and can be 
reached at fil!-tifil-9837. 

ADVERTISEMENT 

Ir k IDS 

IT K 

Classic 
Opportunities 
WITH THE UPCOMING 
release of Snow White and the 
Seven Dwarfs on home video, 
you are once again presented 
with a "classic" audio 
merchandising opportunity. 

In the past, the releases of new 
Disney videos have boosted 
sales of the corresponding 
audio titles by more than three 
times! And now with the video 
release of the animated musical 
masterpiece that started it all, 
just imagine the possibilities! 

11, 

But to capture and maximize 
it, merchandising is key. Get 
the incremental adult/all-family 
purchase by displaying the 
beautiful original motion 
picture soundtrack with the 
video. Then capture the 
impulse purchase for the 
child by also having plenty of 
the book-and-cassette Read-
Along on display. 

And to top off this classic 
opportunity, we've inserted 
millions of mail-in coupons 
into Snow White and the 
Seven Dwarfs videocassettes 
that offer consumers $2.00 
back when they buy Snow 
White or any of Disney's 
other best selling soundtracks. 

11, 

It all adds up to a classic 
audio opportunity. Don't let 
it pass you by. 

WAiiestep 

RECORDS 
DISNEY 
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Top Pop Catalog Albums.. 
1= e e 

co„,,,_. -..)M A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan 

ARTIST 1 11 1 111 TITLE 
LABEL 6 NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE 

z 
0 , 

e 3 

1 
„ 
C 

* * * No. 1 * * * 
BOB MARLEY AND THE WAILERS • ' LEGEND 
TUFF GONG 846210./ISLAND (10.98/16.98) 26 weeks at No. I 167 

2 1 
NINE INCH NAILS • PRETTY HATE MACHINE 
'VT 2610.19.98/15.981 56 

3 0 
JIMMY BUFFETT A SONGS YOU KNOW BY HEART 
MCA 5633*(7.98/ 177 

4 
, 
9 

t ejr 
ELTON JO • ,, GREATEST HITS 
POLYDOR 5125 • A& .98/11.98) 168 

5 
„ 
J 

BEASTIE BOYS A' LICENSED TO ILL 
DEF JAM 40238/CS (7.98 E0/11.981 110 

6 5 
THE EAGLE GREATEST HITS 1971-1975 
ELENTRA 105* ( 1 178 

7 
„ 
J 

JOURNEY A' JOURNEY'S GREATEST HITS 
COLUMBIA 44493 15.98) 178 

8 7 
PINK FLOY •" DARK SIDE OF THE MOON 
CAPITOL 46001 9.9 98) 178 

9 
, 
IZ 

ERIC CLAPTON A ' TIME PIECES - THE BEST OF ERIC CLAPTON 
POLYDOR 825382*/A661 (7.98 ECV11.981 178 

10 
„ 
10 

ENYA • , WATERMARK 
REPRISE 26774/WARNER BROS. (10.98/1598) 155 

11 14 
JAMES TAYLOR A' GREATEST HITS 
WARNER BROS. 3113.17.98/11.981 178 

12 11 
PINK FLOYD • ° THE WALL 
COLUMBIA 3618V (15.98 (0131.981 178 

13 
,, 
13 

AEROSMITH • ' GREATEST HITS 
COLUMBIA 36865 (7.98 EO/11.98) 175 

14 
„ 
716 

STEVE MILLER BAND • ' GREATEST HITS 
CAPITOL 46101 (7.98/11.98) 176 

15 
,n 
lb 

THE DOORS •, BEST OF THE DOORS 
ELEKTRA 60345 (12.98/19.98) 164 

16 10 
METALLICA A' ...AND JUSTICE FOR ALL 
ELEKTRA 60812 (9.98/15.981 169 

11 
„ 
21 

CREEDENCE CLEARWATER REVIVAL A' CHRONICLES VOL. 1 
FANTASY 2* (10.9W17.98) 87 

18 
,,,, 
a 

ROLLING STONES • , HOT ROCKS 
ABKCO 6667115.98/31.981 13 

19 17 
NIRVANA BLEACH 
SUB POP 34. (8.98/14.981 26 

20 
„ 
15 

JANIS JOPLIN • , GREATEST HITS 
COLUMBIA 32)68 (5.98 E0/9.98) 132 

21 19 
THE EAGLES • ' GREATEST HITS VOL. 2 
ELEKTRA 60205 (7.98/11.98) 176 

22 
„„ 
11 

BILLY JOEL A ' GREATEST HITS VOL. I & Il 
COLUMBIA 40)21115.98 E0/28.98) 178 

23 26 
PATSY CLINE A' GREATEST HITS 
MCA 12. (7.984/::?, 172 

24 
, 
20 

THE EAGL • ''' HOTEL CALIFORNIA 
ELEKTRA 103( . . 8) 84 

25 
„ 
Zi 

GREEN DAY KERPLUNK 
LOOKOUT 46* (7.98/10.981 3 

26 
, 
24 

YANNI A REFLECTIONS OF PASSION 
PRIVATE MUSIC 2067 (9.98/15.981 34 

21 
„, 
ZI 

METALLICA • , RIDE THE LIGHTNING 
MEGAFORCE 60396/ELEKTRA (9.98/13.98) 161 

28 
„,, 
ZD 

GREEN DAY 39/SMOOTH 
LOOKOUT 22.17.98/10.981 2 

29 
, 
28 

METALLICA •' MASTER OF PUPPETS 
ELEKTRA 60439 (9.98/15.981 160 

30 
„ 
JD 

GRATEFUL DEAD A .' THE BEST OF SKELETONS FROM THE CLOSET 
WARNER BROS. 27, .: 981 86 

31 
,, 
J1 

FLEETWOOD MAC • GREATEST HITS 
WARNER BROS. 2580119 ,- 98) 151 

32 30 
YANNI A DARE TO DREAM 
PRIVATE MUSIC 82096110.98/15.98) 27 

33 
, 
34 

U2• , THE JOSHUA TREE 
ISLAND 842e2 16.981 142 

34 
„ 
.3/ 

MEAT L F • ', BAT OUT OF HELL 
CLEVELAN INT'L 3 4W/EPIC (10.98 E0/15.98) 178 

35 33 
ELTON JOHN • GREATEST HITS 1976-1986 
MCA 1069317.98/12.981 55 

36 
,„ 
J9 

MELISSA ETHERIDGE A MELISSA ETHERIDGE 
ISLAND 9087518.98/16.98) 8 

37 
„ 
38 

CHICAGO •, GREATEST HITS 1982-1989 
REPRISE 26080/WARNER BROS. (9.98/15.98) 164 

38 
„ 
Jb 

ORIGINAL LONDON CASTA' PHANTOM OF THE OPERA 
POLYDOR 83173/A&M (10.98 EQ116.98) 53 

39 JZ„  
BONNIE RAITT • , LUCK OF THE DRAW 
CAPITOL 96111 (10.98/15.98) 33 

40 45 
VARIOUS ARTISTS DISNEY CHILDREN'S FAVORITES VOLUME 1 
WALT DISNEY 6060516.98/11.98) 2 

41 46 
LYNYRD SKYNYRD • BEST-SKYNYRD'S INNYRDS 
MCA 42293(7.98/12.981 61 

42 
,, 
41 

ALICE IN CHAINS • FACELIFT 
COLUMBIA 4607519.98 E0/15.98) 56 

43 — 
AEROSMITH • , PUMP 
GEFFEN 24254 (7.98/12.98) 9 

44 
,„ 
9J 

PINK FLOYD •' WISH YOU WERE HERE 
COLUMBIA 33453(10.98 E0/16 98) 28 

45 40 
ROLLING STONES • * SOME GIRLS 
VIRGIN 39505(10.98/15.981 II 

46 
,, 
44 

SEAL • SEAL 
SIRE 26827/WARNER BROS. (9.98/15.98) 14 

47 — 
THE BEATLES •, 1967-1970 
CAPITOL 97039 (1598/31.98) 33 

48 
,, 
46 

BOB SEGER & THE SILVER BULLET BANDA' NINE TONIGHT 
CAPITOL 12182 (12.98/15 98) 77 

49 — 
AEROSMITH • ' PERMANENT VACATION 
GEFFEN 40329 (7.98/1 •' 31 

50 — 
LED ZEPPEL LED ZEPPELIN IV 
ATLANTIC 19129/ 5.98) 152 

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart 
and are registering significant sales. • Recording Industry Assn. Of America (RIAA) certification fo sales 
of 500,000 units. • RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP 
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices 
narked EO, and all other CD prices, are equivalent prices, which are projected from wholesale prices. 
t¡E indicates past Heatseeker title. 'c 1994, Billboard/BPI Communications, and SoundScan Inc. 
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Veruca Salt Set For Breakthrough 
ROCK BONANZA: A week ago, DI 
dutifully trotted down to the Rhino 
Records store in L.A. to pick up a 
copy of Veruca Salt's Minty Fresh 
debut album "American Thighs." 
(Yes, we still actually buy records 
here.) 
The reasons for our excitement 

were many. First of all, an advance 
tape of the album made it clear that 
the rumblings about this young Chi-
cago band were true. Veruca Salt of-
fers a perfect balance of loveliness (in 
the vocalizing of Nina Gordon and 
Louise Post) and aggression (via 
Gordon and Post's twin-guitar as-
sault). First acts don't get much more 
noteworthy than this. 
Our interest in the band also was 

piqued by the commercial potential 
involved. Veruca Salt stands a terrific 
chance to be the next indie rock band 
to bust out of the pack. Even before 
the album's release, the group's track 
"Seether" continued to climb the 
Modern Rock chart in Billboard's 
Rock Airplay Monitor. 
The out-of-the-box interest in Ver-

uca Salt is especially intriguing, since 
the band had previously released just 
one seven-inch single on Minty 
Fresh. 
How times have changed. We may 

be dating ourselves, but we can recall 
the strong undercurrent of hipster in-
terest that greeted a 1981 indie single 
by a young Georgia band. 
But while the Hibtone 45 of 

R.E.M.'s "Radio Free Europe" top-
ped many a year-end 10-best list, it 
took the band five years and four (ma-
jor-distributed) albums to reach gold 
status. 
Today, it's a whole new ballgame. 

We can't imagine that "American 
Thighs" will fail to sell in the hun-
dreds of thousands, joining such 
other current indie-rock success stor-
ies as Epitaph's Offspring (top 10, 
platinum, and counting) and Ryko-
disc's Sugar (a top 50 entry with its 
third album). 

In years past, the notion was that 
an indie band or label could only 
make a breakthrough by pacting with 
a major label (e.g., R.E.M.). Today, 
however, independent rock labels are 
enjoying their greatest success since 
the '50s, and some indie rock distribu-
tors are finally reaping some rewards 
after more than a decade of shipping 
ones, twos, and tens to punk-oriented 
retailers. 
For months, word on the street has 

been that Minty Fresh has been the 
subject of big-dollar blandishments 
dangled by majors slavering after 
Veruca Salt. Personally, we hope that 
the Chicago label stays in the indie 
pocket, and that other imprints with 
hot underground acts will follow suit. 
The last 10 years have been very lu-
crative for rap labels that stayed true 
to their indie roots; there should be 
great days ahead for the modern rock 
outfits that stick with their indie dis-
tributors. 

QUICK HITS: Hey, tough guy— 
RED has sealed a distribution pact 
with Detonator Records, the imprint 
that spawned those crass, crank com-
ics the Jerky Boys. The comedy la-
bel's first project through RED will 
be the Nov. 8 release "The Musacha 

by Chris Morris 

Tapes"; coming soon will be the leg-
endary "Tube Bar Tapes," a phone-
humor staple for years. The Jerkys' 
material, which is released by Select, 
is not covered in the pact. Whaddaya 
thinka that, butt-nut? ... The 
Rounder Records Group in Cam-
bridge, Mass., is now affiliated with 
Montpelier, Vt.-based Music For Lit-
tle People Distribution. The kids au-
dio/video distributor handles over 
2,000 titles for young'uns ... Fresh 
from helping his team kick butt 
against New Orleans in his debut 
game with the San Francisco 49ers, 
Deion Sanders has joined the rap 

ranks; the multisports star will ap-
pear on Priority Records' soundtrack 
of the Jean-Claude Van Damme ac-
tion picture "Street Fighter." Sand-
ers is teamed with Hammer on the ti-
tle track ... Navarre Corp. is 
presently relocating from its Brook-
lyn Park, Minn., headquarters to a 
new 100,000-square-foot facility in 
New Hope, Minn. 

FLAG WAVING: Albums devoted to 
a single artist or group's work are 
common these days, but none has 
been quite as uncommon as "Dead 
Dog's Eyeball," a collection of songs 
penned by Daniel Johnston per-
formed by former Glass Eye singer/ 
guitarist Kathy McCarty on Bar/ 
None Records. 
McCarty says she first encoun-

tered Johnston, the eccentric Austin, 
Texas, singer/songwriter, nearly a 
decade ago, when he handed one of 
his homemade tapes to McCarty at 

(Continued on page 76) 
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Roger Miller's 
EXQUISITE CORPSE 

unfold 
SST 307 (CA/CD) 

"...the bastard son of John 
Cage and Jimi Hendrix." 

_ musicim 

SST RECORDS, DISTRIBUTOR FOR: 

SST, CRUZ, NEW ALLIANCE 
CALL: 310 430-7687 
FAX: 310 430-7286 

WRITE: P.O. BOX 1. LAWNDALE, CA 
90260 USA 

• 
NAIRID 

Purveyors 
of 

independent 
music to 

the known 
universe. 
Independent music experts 

Accessories Excellent customer 
service Overnight and free 

delivery available 

feil iSt,butors Inc 

1-800-334-3394 
The best...period. 

REGGAE MUSIC 
que game 25a/ 

Call Toll Free To Place Orders 

1-800-441-4041 
qa/x: 718-658-3573 

9fflp..4241 

e4a41 
RAY VON 

NO GUNS, NO MURDER 
VP# 5399 

MAIN BRANCH: 89-05 138th Street, Jamaica, NY 11435 Tel: 718-291-7058 
IN FLORIDA: 5893 S.W. 21st St.. W. Hollywood. Florida 33023 Tel: 305-966-4744 Fax: 305-966-8766 
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Album Reviews 
EDITED BY PAUL VERNA, MARILYN A. GILLEN, AND PETER CRONIN 

POP 

II> THE J.B. HORNS 
I Like It Like That 
PRODUCER Richard "Curtis" Mazda 
Instinct 296 

2 Featured in Music To My Ears, 
Oct. 8 

• BOBBY BYRD 
On The Move 
PRODUCER Soulciety & Bobby Byrd 
Instinct 295 

2 Featured in Music To My Ears, 
Oct. 8 

• SLAYER 
Divine Intervention 
PRODUCERS Slayer 
American Recordings 45522 

Speed-metal band blasts onto The 
Billboard 200 on the strength of word-of-
mouth anticipation, since airplay is still a 
doubtful proposition for genre. As always, 
Southern California quartet delivers full-
throttle metallic assault, disturbing lyrics, 
and unfathomably fast guitar riffs and 
drum beats. The formula gets the thumbs-
up from fans, who haven't heard new music 
from the band since 1990's "Seasons In 
The Abyss." 

• DAVE MATTHEWS BAND 
Under The Table And Dreaming 
PRODUCER: Steve Lillywhite 
RCA 66449 

A sax-induced jazz vibe grounds this 
eclectic set, band's first for a major label 
after a self-released debut that has 
already amassed a large, and fervent, 
college-age following. That vibe is only a 
jumping-off point for an arguably 
alternative rock sound (notably "Rhyme 
& Reason," "The Best Of What's 
Around," "Typical Situation") that rifles 
through influences as varied as 
harmonica-drenched blues (soulful single 
"What Would You Say"), violin-tinged 
folk, and world music-inspired 
arrangements, absorbing bits and pieces 
from each. Lillywhite's production gives 
this musical stew the room it needs to 
simmer, and to segue among styles: the 
result gels into an exceptional album that 
deftly straddles rock, alternative, jazz, 
and even R&B—but wouldn't feel out of 
place in any of 'em, either. 

▪ DANZIG 
4 
PRODUCERS Glenn Danzig & Rick Rubin 
American 45647 

The powerful allure of the dark has never 
been more evident than on metal-edged 
band's fab "4," a steaming missive from 
the netherworld with potential written all 
over it. Glenn Danzig's seductive vocal 
and the over-the-top lyrics on tunes like 
"Stalker Song," "Going Down To Die," 
and "Bringer Of Death" conjure the 
requisite pseudo-satanic setting, but 
creeping around within that dark milieu 
are killer hooks and drop-dead riffs, 
rubbing elbows with glimpses of grunge. 
"Cantspeak," a slacker-esque metal 
screamer, and hard-rocking "Dominion" 
are two likely picks, but there are plenty 
of fish to shoot in this barrel. 

▪ BIG HEAD TODD & THE MONSTERS 
Strategem 
PRODUCERS Big Head Todd & the Monsters 
Giant 24580 

Colorado rock trio follows its gold debut 
with an album that meanders from 
subdued ballads like "Magdelina" to full-
scale epics like closer "Shadowlands," all 
within album rock parameters. While 
band's fan base is sufficient to drive 
respectable sales, at least initially, album's 
prospects are questionable given the 
absence of high-impact material. Still, 
programmers will find airplay possibilities 
in the cuts "Kensington Line," "Wearing 
Only Flowers, and "In The Morning." 

S PO TLI G HT 

THE JAZZ PASSENGERS 
In Love 
PRODUCERS Hal Wiliner & Hugo Dwyer 
High She«Windham Hill 72902 10328 

In its first vocal outing, acclaimed New 
York avant-jazz unit led by Roy 
Nathanson and Curtis Fowlkes unites 
with a panoply of gifted singers young 
and old—Bob Dorough, Jimmy Scott, 
Jeff Buckley, Deborah Harry, Freedy 
Johnston, Bernard Fowler, Jenni 
Muldaur, D.K. Dyson, and Mavis 
Staples—for an album that challenges 
its participants without alienating the 
listener. Like many of Hal Winner's 
productions (especially the "Short Cuts" 
soundtrack), this work brings out 
surpassingly good performances from a 
dazzling cast of artists. Among the 
highlights: Harry's beautifully atonal 
"Dog In Sand." 

* PAUL KELLY 
Wanted Man 
PRODUCERS. Paul Kelly, Randy Jacobs & David Bud* 
Vanguard 79479 

Adelaide troubadour delivers the best 
album of his career, a work of 
unwavering quality in terms of both 
songcraft and performance. From the 
delicate "Summer Rain" to the rollicking 
"Love Never Runs On Time" to the 
bluesy, swampy "Ball And Chain," album 
courses through 13 brilliant originals 
without a blip. Other highlights include 
Nick Cave co-written "God's Hotel," 
reggae-tinted "She's Rare," and 
"Everybody Wants To Touch Me," an 
acute essay on celebrity. One of the most 
inspired releases of '94. 

SANTANA 
Brothers 
PRODUCERS Carlos Santana & Jorge Santana 
Guts & Grace/Island 314 523677 

Bangup "Brothers" proves there must 
indeed be a gene for musical genius. 
Witness the Santana bloodline: Carlos 
Santana, his brother Jorge Santana, ex of 
the group Malo, and their new-on-the-
scene nephew Carlos Hernandez, each of 
whom gets room to showcase his own 
exceptional style of guitar playing, and 
composing, on the 11-track set. Despite 
the suggestion of the opening numbers— 
Jorge & Carlos Santana's edgy, noisy 
"Transmutation/Industrial" and 
Hernandez's fiery "Thoughts"—the 
album primarily offers a languid Latin 
base over which the relatives can stretch 
out, and ultimately take off. 

VARIOUS ARTISTS 
Rodgers & Hammerstein's A Grand Night For 
Singing 
PRODUCER: Bruce Kimmel 
Varese Sarabande 5516 

All but one of the five performers here 
played the revue on Broadway recently, 
delivering 36 songs by the musical 
theater masters with joy and tenderness. 
Not the least of the album's charms is a 
seven-instrumentalist crew conducted by 
pianist Fred Wells. One number that fails 
the song is a misplaced jazzy rendition of 
"Kansas City" from "Oklahoma!" The 
commendable cast consists of Victoria 

SP O TLI G HT 

MARY CHAPIN CARPENTER 
Stones In The Road 
PRODUCERS: John Jennings. Mary Chapin Carpenter 
Columbia 64327 

In a distinct departure from her last 
effort—a mostly co-written, radio-
driven affair—Carpenter delivers this 
stunning collection of fully realized, self-
penned gems. While songs like her 
current single, the swaggering "Shut Up 
And Kiss Me," and the anthemic "House 
Of Cards" will nicely ell: the unique place 
she's carved for herself on country 
radio, Carpenter steps up as a world-
class storyteller with the generational 
triptych of the title track and the stately 
"John Doe No. 24." 

Clark, Greif Edelman (the replacement). 
Jason Graae, Alyson Reed, and Lynne 
Wintersteller. 

RAP 

SPEARHEAD 
Home 
PRODUCERS Michael Franti. Joe "The Butcher" Nicolo, 
Craig SiIvey 
Capitol 29113 

Spearhead leader Michael Franti, 
formerly of Disposable Heroes Of 
Hiphoprisy, has a rep for social 
conscience and political commentary, 
which he applies to this set—a collection 
of fresh, blackadelic tracks that are 
rapped, spoken, and sung. Over high-
stepping, souled-out beats that are 
shaded by the influence of Stevie 
Wonder, Gil Scott-Heron, Curtis 
Mayfield, and others, Franti rails against 
injustice, predjudice, and hate without 
boring the listener with intellectual 
jabbering. 

ALMIGHTY RSO 
Revenge Of Da Badd Boyz 
PRODUCERS Raydog The Jackal, Baddboy DJ Dee Jeff 
RCA 66444 

Beantown crew made headlines and got 
dropped from Tommy Boy because of 
"One In The Chamba." a single that 
embraced extreme gangsta attitudes. 
That song is one shot on this six-song EP 

S P O TLI G HT 

THE CRANBERRIES 
No Need To Argue 
PRODUCER Stephen '.,treet 
Island 314 524 050 

Irish quartet stares down the 
sophomore-jinx spectre, following 
multiplatinum debut with another 
captivating album stuffed with swirling 
melodies, gorgeous soundscapes, and, of 
course, that voice, which Dolores 
O'Riordan wields with new assurance 
and power on this outing. That's not the 
only thing beefed up. So, too, are the 
weightier subject matter (as on 
grtmgified lead single "Zombie," 
tackling the big Irish issues) and the 
sonic landscape, which punches up the 
guitar profile ("I Can't Be With You" is 
one of several rock-leaners here). Still, 
there are playful touches (the "di do do 
do" opening of "Ode To My Family") 
and moments of pure beauty (the 
achingly lovely title track, an organ-
driven pop hymn). 

that whips up a mighty rap froth. Group 
spews rugged ghetto angst over 
elegantly brutal sonics. The tracks attack 
like aural terrors around darkened 
corners. 

JAll 

* ROBERT HURST 
One For Namesake 
PRODUCERS Robed Hurst & Kazunon Sugiyama 
01W/Columbia 66236 

Veteran of both the Wynton and 
Branford Marsalis bands, bassist/ 
composer Hurst's second solo date 
features a trio with pianist Kenny 
Kirkland and master drummer Elvin 
Jones. Highlights of a consistently 
swinging set include the bluesy, loose-
limbed "ChiIlin' At The Sloat," the 
angular, Monk-evocative "The Onliest," 
and the balladic, gently throbbing title 
cut. His pretty, naive Latin theme "Jill Of 
All Trades" includes a lyrical Hurst solo, 
and his take on Brubeck gem "In Your 
Own Sweet Way" is explored in an 
enjoyable bass-and-drums duet. 

VITA L R 

LEAD BELLY 
Lead Belly's Last Sessions 
PRODUCER. Frederic Ramsey Jr 
COMPILATION PRODUCERS. Anthony Seeger & Matt 
Walters 
Smithsonian Folkways 40068 

Available for the first time on CD (four 
discs), these 1948 sessions find the 12-
string legend in an intimate setting, 
performing and discussing such American 
classics as "Rock Island Line," "Irene," 
and "Midnight Special," plus lesser-known 
but equally worthy tunes like "4, 5 & 9" 
and "The Titanic." The informal setting— 
made possible by the recent invention of 
magnetic tape—befits Mr. Ledbetter's 
style and offers insight into his methods 
not found on otherwise rule reissues. 
Essential. 

EISSUES,. 

JOE HENDERSON 
The Milestone Years 
COMPILATION PRODUCER: Om KeeOleos 
Milestone 4413 

Eight-disc, 82-track box covers Joe 
Henderson's vital recordings from 1967-
1977 for Milestone, alongside Nat 
Adderley, Herbie Hancock, Woody Shaw, 
Ron Carter, Jack DeJohnette, and others. 
Sessions showcase the tenor sax man's 
fluid improvisational style, masterful and 
innovative melodic navigation, swinging 
phrasing, and simultaneously gutsy and 
light sound. Henderson's is a unique voice 
that the world has recently "discovered," 
thanks in part to the new-traditionalist 
ethic espoused by such young 
practitioners as Antonio Hart and Roy 
Hargrove. 

* McCOY TYNER & BOBBY HUTCHERSON 
Manhattan Moods 
PRODUCER Michael Cusco., 
Blue Note 28423 

The teaming of formidable '60s veterans 
Tyner and Hutcherson proves inspired, 
with delightful duets outlined by 
Hutcherson's seamless vibe runs and 
Tyner's percussive piano stylings. Best of 
their memorably rendered standards 
include a soaring, infectious take on 
"Dearly Beloved," a glowing rendition of 
"(I Loves You) Porgy," a faithful version 
of "Blue Monk," and a lovely turn on "For 
Heaven's Sake." Also outstanding are 
Hutcherson's lilting, soulful "Isn't This 
My Sound Around Me?" and Tyner's 
"Travelin' Blues," where his classic 
modalities mix with bluesy breaks. 

LATIN 

* ISSAC DELGADO 
Con Ganas 
PRODUCERS Gira'do Piloto. lssac Delgado, Gonzalo 
Rubalcaba 
Qbadisc 9012 

Smashing Afro-Cuban set by dynamic 
ex-front man of NG La Banda, which 
boasts several exuberant piano solos by 
Rubalcaba, gives label a splendid shot at 
nailing its first commercial hit. While 
radio PDs will snap up perky salsa 
entries "Que Te Pasa Loco," "El 443025," 
"Te Repetiste," and the title cut, album's 
tastiest track is "Dime Tú Lo Que Sabes," 
a free-flowing ode to Cuban deities that 
spotlights Delgado's delightfully grainy 
baritone. 

* PUPY SANTIAGO 
Mas Que Amor 
PRODUCER Julito Alvarado 
FuentesNedisco 3005 

Label debut by overlooked salsero from 
Puerto Rico abounds with pleasant 
romantic tales propelled by Santiago's 
rangy light baritone. Leadoff single "No 
Podría Olvidarte Jamás" should score 
well at radio, along with potential follow-
ups "Amarrado A Tu Falda," "Más Que 
Amor," and "Voy A Inventarte Mía." 

COUNTRY 

* VARIOUS ARTISTS 
Mama's Hungry Eyes: A Tribute To Merle Haggard 
PRODUCERS. Various 
Arista 18760 

Recent inductee into the Country Music 
Hall OF Fame is saluted on this multi-
artist tribute. The fact that this collection 
is several cuts above "event" records can 
be attributed to the raw power of 
Haggard's songs, 13 of which are given 
reverential treatment here. Highlights 
include Alan Jackson's lazy take on 
"Trying Not To Love You," Radney 
Foster's spirited "The Running Kind," 
and Emmylou Harris' heartfelt reading 
of the title track. But there's not a bad 
apple in this bunch. Appropriately, all 
profits go to Second Harvest, a 
nationwide food hank. 

CONTEMPORARY CHRISTIAN 

SANDI PATTY 
Find It On The Wings 
PRODUCERS Greg Nelson, Phil Ramone 
Wed 7019443605 

After a stylistic departure on her last 
project, "Le Voyage," Patty returns to the 
kind of music that has brought her 
multiplatinum success—encouraging, 
uplifting songs of faith. Patty's newfound 
happiness is reflected in such songs as 
"Build My World Around You," "God Is 
Walkin' Me Through," and "If I Want To." 
On each song, the production complements 
artist's soaring soprano, which wrings every 
drop of emotion from the lyrics. Other 
highlights include Michael W. Smith-penned 
"Carry On" and "Make It Till Tomorrow," 
a duet with Peabo Bryson. 

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and Billboard chart potential. VITAL REISSUES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding collections 
of works by one or more artists. PICKS (Ito) New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (*) : New releases, regardless of chart potential, highly recommended because of their musical merit. 
MUSIC TO MY EARS (.0) New releases deemed Picks which were featured in the "Music To My Ears" column as being among the most significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to 
Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Marilyn A. Gillen, Billboard, 1515 Broadway, New York, NY. 10036 Send country albums to Peter Cronin, Billboard, 49 Music Square W., Nashville, Tenn. 37203, 
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POP 

ACE OF BASE Living In Danger (3 10) 
PRODUCERS: Tommy Ekman, Per Adebratt 
WRITERS: Joker, Buddha 
PUBLISHERS: Megasong/Careers-BMG, BMI 
REMIXERS: David Morales, Jamie Principle, Tommy 
Ekman, Per Adebratt 
Arista 2754 (c/o BMG) (cassette single) 

Swedish pop phenomenon shows no sign 
of loosening its hypnotic hold over top 40 
programmers and pop-minded 
consumers. Latest single from act's red-
hot debut album, "The Sign," sticks 
pretty close to the formula of previous 

• hits: Galloping pop/reggae beats are 
covered with fluttering synths, a 
contagious hook, and somewhat 
disconnected vocal. The only difference is 
the inclusion of smart hip-hop and house 
remixes by David Morales and Jamie 
Principle. That could broaden the act's 
street appeal considerably. 

BONNIE RAITT Storm Warning (no timing listed) 
PRODUCERS: Don Was, Bonnie Rain 
WRITERS: T. Britten, L. Maalfrid 
PUBLISHER: not listed 
Capitol 79459 (do Cerna) (cassette single) 

Another sparkler from Raitt's fine 
"Longing In Their Hearts" opus. Once 
again, she shows the softer, more pensive 
side of her musical personality as 
languid, guitar-etched instrumentation 
clicks along. A sweet single that deserves 
instant radio recognition. 

DONNA ALLEN Real (no timing listed) 
PRODUCERS: Emilio Estetan Jr., Lawrence P. Dermer 
WRITERS: J. Secada, D. Warren 
PUBLISHERS: Foreign Imported Productions, BMI: 
Realsongs. ASCAP 
REMMERS: Mark Cory Rooney, Mark Morales, Al 
"Jazzmatazz" West 
Crescent Moon/Epic Soundtrax 6574 (c/o Sony) (cassette 
single) 

• How nice it is to hear Allen's voice once 
again. On this tune from the high-profile 
soundtrack to "The Specialist," she 
exudes formidable diva power and a 
newfound flair for drama within a slow-

., building pop ballad setting. The influence 
of Jon Secada and Diane Warren, who co-
penned this potential smash, is strongly 
felt, which can only help in stirring the 
interest of top 40, R&B, and AC 
tastemakers. Cross your fingers that a 
full-length album is on the way. 

* LIVE I Alone (MD 
PRODUCERS: Jerry Harrison, Live 
WRITERS: Live, Kowalczyk 
PUBLISHER: not listed 
Radioactive/MCA 3123 (c/o Uni) (cassette single) 

The members of Live are masters of the 
art of selling dramatic music and melody. 
On its latest single, the band once again 
proves that it can deliver the goods. The 
vocals are vulnerable and filled with a 
skilled passion not heard from many of 
its modern rock peers. The guitar work 
builds from a breezy acoustic output to a 
full-frontal fury. Don't leave home 
without it. 

* TOM JONES If I Only Knew 13:451 
PRODUCER: Trevor Horn 
WRITERS: Rise Robots Rise 
PUBLISHERS: White Rhino/The Robitics Institute, BMI 
Interscope 5926 (c/o Atlantic) (cassette single) 

Ya gotta love Jones for his willingness to 
explore almost any musical idiom. On his 
Interscope debut, he tries his hand at 
metallic pop/funk with surprisingly 
strong results. The song is kickin' good 

• fun, as is Trevor Horn's expectedly plush 
production. Jones has a field day with the 
groove, darting around the bassline with 
youthful agility and delightful abandon. 
So camp it's cool. Don't be a snob, just 
play it. 

INI KAMOZE Here Comes The Hotstepper 3 51) 
PRODUCER Salaam Rem: 
WRITERS: I. Kamoze, S. Gibbs, Kenner, Domino, A 
Konley. K. Nix 
PUBLISHERS: Salaam Remi, ASCAP: Pine, PRS; 
Longitude. BMI 
Columbia 6180 (do Sony) (cassette single) 

Reggae-splashed pop/hip-hopper is 
fueled by a prominent sample of Taana 
Gardner's disco chestnut "Heartbeat." 

Already getting active attention, 
infectious party jam percolates with 
innocuous but appealing rapping and 
familiar chants. Don't be surprised if this 
sleeper soars past the expected hits to 
the top of the Hot 100. 

FRENTE! Ordinary Angels (2:49) 
PRODUCER. Daniel Dennolm 
WRITER: T. O'Connor 
PUBLISHER: Warner Chappe)) 
Mammoth 5736 (c/o Atlantic) (cassette single) 

This Australian quartet keeps it simple 
and sweet. Beneath the squeaky clean 
delivery, this pleasant pop ditty offers a 
complex fabric of fragile frankness. 
Scratch beneath the surface and you will 
find that Frente! is no ordinary anything. 

THE JULIANA HATFIELD 3 Spin The Bottle (2:28) 
PRODUCER Scott btt 
WRITER: J. Hatfield 
PUBLISHERS: Juliana Hatfield/Zomba Songs 
RCA 64207 (c/o BMG) (cassette single) 

RCA mines its "Reality Bites" 
soundtrack, clearly searching for another 
smash à la "Stay" by Lisa Loeb. Hatfield 
could hit that mark with this giddy pop/ 
rock strummer. Her chipper voice is 
quite charming against the track's subtle 
but toe-tapping beat and loose-wristed 
acoustic riffs. Equally accessible to AC 
and album rock formats. 

MIRANDA Round & Round (3:45) 
PRODUCER: not listed 
WRITERS: Hull. Valentine, Webster 
PUBLISHER: not listed 
Sunshine 823 (CD single) 

Pop/dance ingenue will continue to carve a 
respectable niche at crossover radio with 
this disco-inflected twirler. As on past 
efforts, she carefully walks the line between 
adolescent playfulness and haughty club 
aggression. Highly repetitive song will play 
well with teens who want a wiggling 
diversion from the hip-hop jam of the 
moment. Contact: 213-465-5050. 

RALPH COVERT Adam McCarthy (4.551 
PRODUCER not listed 
WRITER not listed 
PUBLISHER not listed 
Waterdog 4501 (CD single) 

Chicago rock club fixture Covert tells a 
poignant story of a young man struggling 
for life. Heart-tugging acoustic/pop single 
will benefit Leukemia Research 
Foundation. A sad way to meet Covert—but 
an acquaintance well worth making. Check 
out the disc's three others cuts, especially 
"Cold Shivers." Contact: 312-583-7499. 

DEADEYE DICK New Age Girl (3:28) 
PRODUCER: Fred LeBlanc 
WRITERS C. Guillotte 
PUBLISHER. DED, BMI 
khiban 2328 (CD single) 

Programmers can always find room for a 
novelty single, right? Lightweight pop/ 
rocker bounces with countless double-
entendres about a female vegetarian who 
makes occasional exceptions (you do the 
math). Silly but relatively harmless. 
Contact: 404-419-1414. 

R&B 

* FELICIA ADAMS Thinking About You (4:00) 
PRODUCER: Darin "Piano Man" Whittington 
WRITERS: F Adams, D. Whittington 
PUBLISHERS: Nytasia/Ness, Ditty 8, CaponeNVamer-
Chappell, ASCAP, "P" Man, BMI 
Motown 1208 (c/o POD) (cassette single) 

Adams comes across like a well-seasoned 
siren on this slinky hip-hop ballad. Her 
deliciously dynamic vocal is shaded with 
glorious highs and oh-so-sexy lows—Miss 
Girl is a star waiting to happen! She is aided 
by Darin Whittingham's nicely measured 
production. He does a fine job of pressing 
all the right street buttons while providing 
an ample dose of classic R&B ingredients. 
Virtually flawless. 

EL DEBARGE Where Is My Love? (4:03) 
PRODUCER: Babyface 
WRITERS: Babyface, El DeBarge 
PUBLISHERS: ECAF/Scey, BMI; Rambush/MCA, ASCAP 
Reprise 18140 (c/o Warner Bros.) (cassette single) 

Teaming with Babyface, El DeBarge is 

clearly serious about recapturing his '80s 
crossover claim to fame with this mellow 
soul number. The spoken-word seduction 
is a bit on the silly side, but slick 
production and crafty crooning by both 
heartthrobs should ensure maximum 
attention at R&B radio. 

YVON DALE Is It Real (4:05) 
PRODUCER. J'Von Dale 
WRITER. J. Dale 
PUBLISHER. By•Jon, ASCAP 
2 Men 001 (CD single) 

Intriguing newcomer Dale should 
succeed in his quest to be taken seriously 
as a romantic crooner. Groove-lined 
ballad is padded with layers of synths 
and backing vocals that give the track a 
warm, slightly retro feeling. At the 
center of the single is a solid vocal that 
wisely never flies over the top. Deserves 
a fair shake from urban-ites. Contact: 
217-893-8941. 

COUNTRY 

11> RANDY TRAVIS This Is Me :3:25) 
PRODUCER: Kyle Lehning 
WRITERS: T. Shapiro, T. McHugh 
PUBLISHERS: Great Cumberland/Diamond StrucWKicking 
Bird. BMI 
Warner Bros. 18062 (cassette single) 

On the gorgeous title track from his 
latest album, Travis' masterful country 
singing is kept to the fore through sparse 
and tasteful production. A mournful 
electric guitar line reinforces the theme 
of eroding love on this beautifully written 
ballad. 

▪ VINCE GILL When Love Finds You (4:031 
PRODUCER: Tony Brown 
WRITERS: V. Gill, M. ()martian 
PUBLISHERS: Benefit/Edward Grant/Middle C. BMI/ 
ASCAP 
MCA 54937 (c/o Uni) (7-inch single) 

Gill has been so consistent for so long 
that it is easy to fall into the "Ho hum, 
another killer ballad from Vince" 
syndrome ... but just listen closely. All of 
the usual ingredients—smooth'n'soulful 
vocals, impassioned picking, and world-
class songwriting—are here to savor. 

▪ TERRY McBRIDE High Hopes And Empty 
Pockets (3 19) 
PRODUCER: Josh Leo 
WRITERS: A. Byrd, J. Robinson 
PUBLISHERS: WB/J.E. Robinsongs, ASCAP 
MCA 54936 (clo Uni) (7-inch single) 

Fiddles ride awkwardly next to distorted 
guitars on this riff-driven country rocker. 
As usual, McBride gives his all vocally, 
but in the end, this one winds up 
traveling in too many directions at once. 

• BILLY RAY CYRUS Storm In The Heartland 
(3.53, 
PRODUCERS: Joe Suite, Jim Cotton 
WRITERS: B. Henderson, D. Burns, C. Ryle 
PUBLISHERS: Pier Five/Isham Ryle, BMI 
Mercury 1344 (c/o PolyGram) (cassette single) 

Cyrus displays his full Springsteen-ian 
vocal range, moving from a "Nebraska" 
whisper to a "Born To Run" ¡row', on 
this overly dramatic and blustery 
number. • 

▪ DOUG STONE Little Houses (3:37) 
PRODUCERS: James Stroud, Doug Stone 
WRITERS: M. Cates, S. Ewing 
PUBLISHERS: Alabama Band/Wildcountiy, ASCAP; Acuff-
Rose, BMI 
Epic 77716 (c/o Sony) (7-inch single) 

This track from Stone's upcoming 
greatest hits collection is not a hit yet, 
but it is one of his greatest. The singer 
caresses every syllable of this lyric, 
coaxing maximum emotional impact from 
a song about the advantages of close 
quarters. 

DANCE 

* LONI CLARK Love's Got Me 6.)5) 
PRODUCERS: 
WRITER: L. Spingsteen 
PUBLISHERS: MW. A. Frank Luz/Moody Black Keys/Twin, 
BMI 
REMIXERS: Lem Springsteen. Jon Ciafone 
Nervous 20114 (12-inch single) 

The diva who connected with DJs last 

year on "Rushing" is back with a silky 
house mover that makes good use of her 
forceful alto range. Producers Lem 
Springsteen and Jon Ciafone cast Clark 
as the leading lady of a spiraling passion 
play, surrounding her with sheets of 
symphonic strings, a caressing bassline, 
and clicking percussion breaks. 
Refreshing single is likely to meet with 
ardent dancefloor approval. Contact: 212-
730-7160. 

* AZURE No One Breaks My Heart (6:34) 
PRODUCER: Steve Schani 
WRITER: S. Schani 
PUBLISHERS: Tosha/B. Mikulski 
ZYX 7416 (12-inch single) 

Hi-NRG enthusiasts will squeal with glee 
upon discovering this cute and frothy 
confection. Gliding at a rapid rate, the 
music is punctuated with cowbells and 
other wonderfully primitive percussion 
instruments. Climbing out of the groove, 
punters can indulge in the song's catchy 
melody and diva-driven lead vocal. 
Another treat from Steve Schani, one of 
hi-NRG's more durable producers and 
writers. Contact: 516-253-0820. 

DSK Sweat 'Til You're Wet (6:041 
PRODUCERS: DSK 
WRITERS: L. Davis. J. Stone, P. Klein 
PUBLISHER: not listed 
REMIXERS: Yoshito Maeda, DSK, Kenn Eto 
Jackpot 12592 (12.inch single) 

Florida-based act continues to straddle 
the fence dividing house and hi-NRG 
with this peppy spinner. Black Box fans 
starved for something new should check 
this out; it has a similar spirit and diva 
bombast. Single also has a kitschy little 
chorus that makes it all worthwhile. 
Contact: 305-666-4265. 

AC 

11› MICHAEL BOLTON Once In A Lifetime no 

timing listed) 
PRODUCER: Walter Afanasiefl 
WRITERS: M Bolton, D. Warren, W. Atanasiett 
PUBLISHERS: Warner Chappell, PRS; Mr. Bolton's Music/ 
Warner-Tamerlane. BMI: Realsongs/WallyworIcVSony 
Tunes, ASCAP 
Columbia 6497 (c/o Sony) (CD promo) 

Bolton lends his big, booming voice to 
this quasi-orchestral power ballad from 
the soundtrack to "Only You." Producer 
Walter Afanasieff s input proves 
incredibly crucial; his penchant for 
romantic strings and melodrama are key 
to breathing depth to this otherwise 
formulaic tune. AC programmers will 
race to put this on the air; expect 
popsters to follow suit quickly. 

ROCK TRACKS 

110 JIMMY PAGE & ROBERT PLANT Gallows Pole 

(4:331 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHERS: Superhype/WB, ASCAP 
Atlantic 5921 (CD single) 

Old English ballad that first appeared on 
the "Led Zeppelin III" album in 1970 
ushers in the much-ballyhooed "No 
Quarter" Page and Plant reunion project. 
Both are in excellent form, and the bare-
bones live recording quality is crisp and 
well-balanced. Diehards at album rock 
are already fiending for this. The next 
obvious step is top 40 saturation—which 
is altogether likely. 

* FAT TUESDAY Winter Storm (4:25) 
PRODUCER: Tim O'Heir 
WRITER: A. Crowley 
PUBLISHER: Fat Tuesday, ASCAP 
Red DecibeVColumbia 6470 (do Sony) (CD promo) 

Getting a grip on Fat Tuesday isn't easy. 
The four-member band doesn't exactly fit 
into any pre-defined musical mode. The 
deep, smooth vocal sails over an acoustic 
highway of strings and synths. It's 
alternative rock, to be sure—but belongs 
nowhere near grunge or gritty rock. 
Well-weathered and wise, these words 
and music silently scream in defiance of 
all unintelligent, angry rock. Prepare for 

a storm of interest at modern rock radio. 

DAVE MATTHEWS BAND What Would You Say 
(3:42) 
PRODUCER: Steve Lillywhite 
WRITER: D. Matthews 
PUBLISHER: Colden Gray, ASCAP 
RCA 62994 (CD promo) 

This five-man band leaves the attitude 
behind and links together a whole lotta 
rock and soul on this impressive outing. 
Front man Matthews sings in a shaky 
but secure blues-rock style, while the 
solid, soulful harmonica playing is 
provided by Blues Traveler's John 
Popper. Souled-out rock to remember. 

BAD RELIGION 21st Century (Digital Boy) (2:47) 
PRODUCERS: Andy Wallace, Bad Religion 
WRITER: B. Gurewitz 
PUBLISHER: Sick Muse/EMI 
Atlantic 5894 (CD promo) 

The original purveyor of punk-driven 
modern rock continues its assault on the 
mainstream. This year's topic is our hi-
tech consumer society, which is 
humorously detailed in this aggressive 
anti-anthem. Fast-paced guitar riffs and 
angry vocals tear down the cyber-savvy 
social structure that we love to hate. 
Dysfunction, anyone? 

DINOSAUR JR Feel The Pain 14:16) 
PRODUCER: J Mascis 
WRITER: J Mesas 
PUBLISHERS: Spam As The Bread/Zomba. BMI 
Sire/Reprise 7087 (c./o Warner Bros.) (CD promo) 

Here's proof that mentally disturbed 
rock can be melodic, too. Smashing 
guitar sounds follow sedating acoustic 
strokes, as both musical extremes 
represent the not-so-numb nature of the 
emotional fury-filled lyrics. The vocals 
range from reserved to enraged. Take 
an aspirin before you listen to this one. 

RAP 

111> BRAND NUBIAN Word Is Bond (4:03) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Elektra 5703 (12-inch single) 

Roaring back into action, Brand Nubian 
returns with a funk-flavored flow and 
slightly '70s-retro style. Two 
rambunctious raps aim to be hard and 
heard, as they alternate between the 
bumbling bassline, break-fast backbeat, 
and stuttering piano. The first single 
from "Everything Is Everything." 

* RAEKWON FEATURING GHOST FACE 

KILLER Heaven & Hell (3)41 
PRODUCER: Prince Rakeem 
WRITERS: R. Diggs, C. Woods 
PUBLISHERS: Tree/Razor Sharp, BMI 
Loud/RCA 64200 (c/o BMG) ( I2-inch single/ 

Followers of the Wu-Tang Clan will 
immediately recognize its production 
stamp, as this tough-talking street tale 
takes on an unexplored musical 
territory in rap—the gospel organ. 
Looped and processed to perfection, this 
soaring sermon tells it like it is. An 
inspired female vocal struggles against 
the agitated lead rap. Both pleas are 
layered over a somber sample from Syl 
Johnson's "Could I Be Falling In Love." 
Redeeming rap. 

DA ORIGINAL Somebody Else 14:13) 
PRODUCER: Mic Protessah 
WRITER: L. Hanson 
PUBLISHER: Original Toy/Sill, World, ASCAP; Rhythm 
Jazz, BMI 
Street Life/Scotti Bros. 75398 (do BMG) (cassette 
single) 

Swaggering female rapper sends a 
wake-up call to a tired lover on this '70s-
injected rumbler. Her rhymes are 
properly tough and assertive without 
getting overly coarse. This is radio-
friendly fare to the max. Added 
incentive comes via tightly knitted vocal 
chorus that reveals Da Original's 
potential as a singer. From the "Raiders 
Of The Lost Art" compilation. 

PICKS (110 : New releases with the greatest chart potential. CRITIC'S CHOICE (*): New releases, regardless of potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY: Highlights new and 
developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. Al) releases available to radio and/or retail in the U.S. are eligible for review. Send 
copies to Larry Flick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Billboard, 49 Music Square W., Nashville, Tenn, 37203. 
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Retail 

Mixed Results From NARM Shrinkage Survey 
Losses Up For Smaller Retailers, Down At Large Chains 
• BY TRUDI MILLER ROSENBLUM 

NEW YORK—NARM's eighth annual 
loss-prevention survey found that over-
all annual shrinkage is on the rise at 
small and midsized music retail com-
panies, but dipped slightly at large 
chains. 

In other findings, the survey noted 
that theft-related terminations are de-
creasing and that CDs are the most 
frequently stolen configuration at large 
and medium-sized chains, while cas-
settes are the most pilfered configura-
tion at smaller companies. 

Participating in the survey were 43 
member companies of the National 
Assn. of Recording Merchandisers: 14 
with sales volumes over $20 million, 13 
with sales volumes between $1 million 
and $20 million, and 16 with sales vol-
umes under $1 million. 
For companies with over $20 million 

sales volume, overall shrinkage de-
clined to 226% of sales volume in 1994, 
down from 2.4% the previous year. 
However, the current shrinkage level 
is still more than the 1.6% reported in 
1992. These figures include both music 
and video product. 
Breaking that out by music and 

video, music shrinkage increased to 

SCOTUS 
(Continued from page 71) 

glass display case along one wall of 
the store. Boxed sets of cassettes 
are in another section. The three 
brothers divvy up the major record 
companies and buy directly from 
them, relying heavily on restocking 
programs. 
The brothers also divide up the 

other business duties in the chain: 
One handles advertising, another 
bookkeeping, the third personnel. 
Their father is now retired. 
Gary Scotti concedes that his fam-

ily's business was harmed "a lot" by 
the recession, when expansion plans 
were put on hold. "We were just try-
ing to get through it," he says. A 
large Kress 5-and-10 next door to 
the Summit store went out of busi-
ness more than three years ago, and 
has remained empty. "That has hurt 
us. It generated a lot of foot traffic," 
says Scotti. Although he says that 
business has rebounded over the 
past two years and that the stores 
are at "record volumes," he ac-
knowledges that it is becoming more 
difficult to get people to spend 
money on CDs, and that profit mar-
gins are harder to maintain. "We 
make our money on volume," he 
says. 

Recently, the brothers instituted 
a frequent-buyer card that gives $5 
in store credit after a customer buys 
$100 of merchandise. Five or six 
times a year, they do mailings to 
10,000 customers including coupons 
for, say, $2 off any CD in the store. 

Although Gary Scotti grew up in 
the music trade and loves it, he ad-
mits that "some of the glamour goes 
out of it when you're dealing with 
the business end every day." But he 
still loves talking to customers on 
the floor on a Saturday and intro-
ducing them to new music. 

1.79% of sales volume, up from the 
1.43% reported in 1993. Video shrink-
age decreased to 0.88%, down from 
1.3% last year. 

In companies with sales ranging 
from $1 million to $20 million, shrink-
age increased to 1.79% of sales, up 
from 1.4% the previous year. In that 
category, shrinkage was 1.93% for mu-
sic in 1994 and 0.41% for video. 
For companies with less than $1 mil-

lion in sales volume, overall shrinkage 
increased to 1.79% of sales, up from the 
1.3% reported in 1993. 

Shoplifting remained the leading 
cause of shrinkage for all companies, 
regardless of size. But companies with 
over $1 million in sales listed internal 
theft as the second-leading cause; 
smaller companies listed paper shrink-
age, meaning human errors such as 
mispricing or shipping and receiving 
errors, as the second-leading cause. 
Out of 29 companies with sales vol-

umes up to $20 million, only one had a 

loss-prevention department. In con-
trast, nine of the 14 $20 million-plus 
companies had such departments. 
For all three categories, shoplifting 

and removal of EAS tags were deemed 
the worst shrinkage problems; bad 
checks were the third-worst problem 
for companies with more than $1 mil-
lion sales, while the companies under 
that level named packages slit open as 
their third-worst problem. 
Of all the companies responding to 

the survey, 80.5% have EAS in 81.5% 
of their stores. Microwave technology 
was in 1,150 locations, acousto-mag-
netic in 758 locations, electro-magnetic 
in 690, and radio frequency in 410. 
Companies were split about plans for 

expanding EAS usage, with 43% saying 
yes and 57% saying no. When asked to 
name a favored technology for expan-
sion, 48% picked acousto-magnetic, 
29.7% said radio frequency, and 22.3% 
said electro-magnetic. None picked mi-
crowave technology. 

DECLARATIONS OF INDEPENDENTS 
(Continued from page 73) 

a Glass Eye gig in their mutual home-
town. 
Johnston subsequently opened 

shows for Glass Eye in Austin, and the 
band frequently covered his song 
"Living Life." McCarty notes, 
"There's no bass in that song, and 
whenever [bassist] Brian [Beattie] 
broke a string, that was the song we'd 
do." 
McCarty had originally planned to 

cut an album of Johnston's material as 
a side project, but after Glass Eye dis-
solved in early 1993, she spent 10 
months sporadically recording "Dead 
Dog's Eyeball," with Beattie serving 
as producer. 

"I always felt like a lot of Daniel's 
stuff was terribly cover-able," 
McCarty says. "It's a performer's 
dream to have all this great material 
to do." 
On the album, McCarty fleshes out 

Johnston's spare, almost demo-like 
performances; no two tracks on the set 
sound the same. "Daniel tends to write 
songs in different styles," McCarty 
says. "We tried to figure out a way to 

do a song that is stylistically on the 
mark." 
The result is a bracing, diverse, 

ever-surprising record that asserts 
both the excellence of Johnston's 
highly personalized writing and 
McCarty's keen vocal and interpretive 
skills. 
McCarty hopes that the album 

brings Johnston's oft-disturbing music 
to an audience that may have resisted 
his own versions of the work. "A lot of 
regular listeners can't handle listening 
to somebody having a nervous break-
down," she says. She expresses de-
light that Johnston now has a major-
label deal, with Atlantic; his first al-
bum for the label, "Fun," came out last 
month. "I always figured, when I first 
heard his stuff, that he could get to the 
top of the business," McCarty says. 
McCarty is performing a handful of 

East Coast dates in early October, 
backed by Beattie and Craig Ross, the 
principal songwriter for Austin's 
Storyville. She hopes to make a two-
or three-month solo U.S. tour next 
spring. 

BOTTLE ROCKETS LET SPARKS FLY ON 2ND EAST SIDE DIGITAL RELEASE 
(Continued from page 1) 

and relentless county sheriffs 
("Radar Gun"). 
While some might use that sort 

of lineup to fashion a tongue-in-
cheek celebration of trailer-park 
life, the Bottle Rockets have little 
interest in painting kitschy, ironic 
pictures of life at the bottom of 
America's social totem pole. In-
stead, the band delivers both 
clear-eyed odes and sharp-tongue 
critiques of life in a pickup-truck 
town. 
With "Brooklyn Side," the band 

hopes to cultivate its small but 
growing fan base, found mostly in 
the Midwest and on the East 
Coast, and won through the con-
stant touring that followed its self-
titled 1993 debut. The strategy of 
"keeping the band on the road as 
much as possible" will continue in 
1994 and 1995, says band manager 
Tony Margherita. 

PLUCKED FROM CHICKEN TRUCK 
In the late '80s, after years of 

fronting the St. Louis punk-stom-
pin' cult favorite Chicken Truck, 
Henneman went on the road as a 
guitar tech with the now defunct 
Uncle Tupelo, another Missouri 
band that married mandolins with 
Fender guitars and mined its 
Midwestern rock roots through 
healthy amps. 
Henneman contributed licks to 

Uncle Tupelo's second album dur-
ing the day; at night, band mem-
bers played backup for him as 
Henneman recorded his songs on 
a borrowed DAT machine. 
Through Margherita, who man-

FOR THE RECORD 
Contrary to the Child's Play col-

umn in the Oct. 1 issue, Mary Hart 
continues her hosting duties on 
"Entertainment Tonight." 

aged Uncle Tupelo, Henneman's 
solo demos found their way to 
Steve Daly, operations manager 
at ESD, who was immediately 
taken by Henneman's photo-
graphic songwriting. "Brian deals 
with songs—with real-life situa-
tions—that everyone can relate 
to," he says. The decision to sign 
Henneman was made easier by 
the fact that his music "represents 
exactly the kind of music I'm striv-
ing to put out: lots of guitars and 
very little pretense." Minneapolis-
based ESD is home to similar-
minded bands such as the Blood 
Oranges, the Schramms, Go To 
Blazes, and others. 
Last year Henneman teamed 

with two Chicken Truck alumni, 
drummer Mark Ortmann and gui-
tarist Tom Parr (bassist Tom Ray 
is new), and founded the Bottle 
Rockets. Playing for the first time 
under that moniker, they made 
their debut album in just 72 hours; 
two days for recording and one for 
mixing: Then the band hit the 
road. 

Interestingly, the strongest re-
action to its mix of four-wheel-
drive rock and last-call ballads 
came, of all places, in Boston, Phi-
ladelphia, Washington, D.C., and 
New York. The Bottle Rockets 
camped out at New York's Mer-
cury Lounge several times, with 
Syd Straw, Gary Louris of the 
Jayhawks, and others joining 
them on stage for occasional duets 
and set-ending jams. (Lynyrd 
Skynyrd's "Gimme Back My Bul-
lets" is the band's favorite closer.) 
Spending so much of the last 

year performing on the road 
(40,000 miles total) helped trans-
form the band from the back-road, 
honky-tonk outfit heard on its de-
but into "a bunch of guitar-jam-
min' fools," as Henneman says. 
For "The Brooklyn Side," the 

band spent eight whole days in the 
studio. Producer and former Del-
Lords guitarist Eric Ambel says 

he tried to draw out more of the 
band's "noisy, muscle-car sound." 
Judging from the chaotic center-
piece, "Sunday Sports," Ambel ac-
complished his goal. (The title 
phrase "Brooklyn side," an old 
bowling term, pops up in "Sunday 
Sports.") A ferocious, Crazy 
Horse-style noisemaker about an 
auto parts worker who lives for 
weekend couch time, the stomp 
builds and builds until it finally 
collapses into a 60-second-long 
noise implosion, complete with 
crashing drums, wounded sym-
bols, and unleashed reverb. 
"We want to let people who like 

guitars know that this record is 
out there," says Daly. 

BIG PUSH FOR ESD 
For the tiny ESD label, which 

was created by Ryko founder Rob 
Simonds seven years ago, "The 
Brooklyn Side" represents its lar-
gest push to date at retail and ra-
dio. ESD is sending 3,000 advance 
CDs to retail accounts through the 
fall catalog of its distributor, REP 
Co.—a pricey proposition for a 
small label like ESD. Also, ads in 
Option, Alternative Press, and 
other consumer magazines are be-
ing purchased. 
Daly says that mom-and-pop 

stores again will serve as the 
band's retail anchor, and hopes 
that chains warm to the record. 
Tower Records, Musicland, and 
Best Buy all stocked the band's 
debut, and "The Brooklyn Side" is 
scheduled to hit Tower listening 
booths in early 1995. Ten thou-
sand copies are set to ship initially, 
with ESD's break-even point com-
ing at 20,000 records sold. 
At radio, the Bottle Rockets' su-

perb follow-up may provide the 
truest test yet as to how far the al-
bum alternative format—which 
has won praise for its adventurous 
adult-rock playlists —will go in 
terms of embracing roots rock— 
and indie-label releases. 

Format consultant Dennis Con-
stantine says it will be a station-
by-station battle. "Some take to 
that outlaw country sound, and 
some don't," he says. 
Henneman, a bit of a pessimist 

when it comes to the business side 
of making music, insists that air-
play for the band is a pipe dream. 
"It'd be cool, but I don't expect it 
to happen," he says. Those at ESD 
do. "The Brooklyn Side" also will 
be serviced to college radio. 
While Daly remains confident, 

he's also aware of the hurdles fac-
ing the band's brand of Ozark 
rock. Along with the "country" 
tag, which can prove commercially 
poisonous, the band, with its 
strong regional perspective, also 
runs the risk of being pegged as 
"Southern rock." (After all, as 
Henneman assures out-of-
towners in his chewy twang, Fes-
tus, Mo., is "heavy-duty redneck 
country.") Daly suggests that this 
label misses the mark, adding that 
the band's approach speaks to a 
lifestyle that stretches far beyond 
Confederate battleground sites. 
"There is a huge band of lower-
middle-class, honest, working-
class people across the country. 
And their culture reflects what 
Brian sees." 
Following the November re-

lease, the band piles into its van 
and heads to the Southeast, where 
Henneman, a blunt talker who 
takes his music seriously, looks to 
take another crack at the Dixie 
crowd. "But I don't have much 
hope, because every time we play 
there it has sucked," he bellows. 
"They're into that whole frat-

rock mentality down there. You 
know, we don't belch into the mi-
crophone, so they don't get it. I 
think the actual sound we make is 
OK for them. If we'd put the 
schtick in there, we could make it 
in the South." He pauses before 
announcing, "But it ain't gonna 
happen." 
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IDIICTULIE 

By Seth Goldstein 

DINO-MESS: The street-date 
monster, otherwise known as "Jur-
assic Park," has created an ethical 
problem for the home video indus-
try. It won't be readily solved. 

Until now, video retailers—de-
fined as anyone for whom prere-
corded movies are a major, if not 
sole, source of revenues—have cast 
stones at mass merchants for 
breaking embargoes on sell-
through hits. That's over: After 
"Jurassic Park," video retailers 
themselves are hardly without sin. 
As detailed elsewhere in this is-

sue, few chains missed the chance to 
get product on the street Sept. 30-
Oct. 2, jumping the gun by several 
days. Everyone has the same ex-
cuse: The other guy did it first. 

In that way, local skirmishes be-
came a cross-country battle whose 
victims were the mom-and-pop out-
lets on the bottom rung of the dis-
tribution ladder. Many of them 
were receiving shipments in the 
midst of the chain firefights. By all 
accounts, it was a bloody mess. 
A bigger, bloodier mess faces the 

Video Software Dealers Assn., 
which has called for penalties 
against street-date violators. It was 
easy when non-member mass mer-
chants were the targets. It's not so 
easy—it's downright embarrass-
ing—when VSDA bigwigs, includ-
ing new association president Gary 
Ross, are peddling the title. 

Ross, who authorized sales of 
"Jurassic Park" at most of his 300-
plus Suncoast Motion Picture 
stores, told Billboard he is a busi-
nessman first and was forced to "re-
act" to the market But will his ex-
planation fly with the VSDA rank-
and-file? 

In fact, "Jurassic Park" under-
scores the point that Ross and the 
other big-chain bosses who stand so 
tall in the VSDA are miles apart 
from the small fry, as the latter 
have often argued. Ross will learn 
their mood first hand. He is on the 
VSDA's rubber-chicken circuit ad-
dressing chapters and is tentatively 
scheduled to moderate a panel at 
the East Coast Video Show—a hot-
bed of indie stores—Oct. 18-20 in 
Atlantic City. 
Suncoast has become a major 

force in sell-through, and Ross is a 
reason why. He has helped define 
video retailing in the '90s, but we 
hope he's wearing his Kevlarjacket. 

(Continued an page 84) 

3 Tenors Lead Surge In Classical Vids 
Retailers Report Steady Gains For Many Titles 
II BY STEVE TRAIMAN 

NEW YORK—Can these fellows sing, 
or can they sing? 
With "The 3 Tenors In Concert 

1994" soaring to No. 1 on the Billboard 
Video Sales chart for Oct. 8, there's no 
question that Jose Carreras, Placido 
Domingo, and Luciano Pavarotti can 
belt out the notes and make beautiful 
music for A*Vision Entertainment. 
Now suppliers are pondering another 
question: Is their high C success indic-
ative of heightened interest in classi-
cal music videos, and can the trio pull 
along other titles? 
So far, the answers are a qualified 

yes—for releases bearing their names, 
for opera, and even for the genre. Re-
ports from major labels, independ-
ents, and a variety of retailers add up 
to broader buying interest and steady, 
if modest, sales increases. 
The newest "3 Tenors" has sold 

more than 37,000 ffl.settes in the U.S. 
since its late-August release, accord-
ing to A*Vision, and Warner Music Vi-
sion, which handles overseas distribu-
tion, reports that it has sold more than 
300,000 copies abroad, including 
24,000 laserdiscs. And "3 Tenors" has 
barely cleared its throat. 

"Carreras, Domingo, Pavarotti In 
Concert," the 1990 release from Poly-
Gram, has racked up more than 
500,000 videos domestically and more 
than 11 million copies in all video for-

Don't Choke On The Numbers. Diesel 
and Shawn Michaels, the World 
Wrestling Federation's tag-team 
champions, have a little fun (we hope 
that's all it is) at Baker & Taylor Video. 
They're demonstrating to sales 
executives Chris Arns and LOU Gould 
what could happen to them if the 
Chicago-based distributor doesn't hit its 
goal on Coliseum Video's next releases, 
"Survivor Series'94" and "Paul Bearer's 
Hits From The Crypt." Shown, from left 
are Diesel, Arns, Gould, and Michaels. 

mats worldwide, says Lynne Hoff-
man-Engel, marketing and sales sen-
ior VP at PolyGram Classics & Jazz. 
"This first success opened new 

doors for us in the retail world and the 
industry," she says. "In the summer of 
'91, we released 'Pavarotti In Hyde 
Park,' which was also a PBS broad-
cast, and we continue to do well with 
similar 'event-oriented' videos, as well 
as opera and ballet 

"Piggybacking on the new '3 Ten-
ors' release, our counter-top dump bin 
for all formats of our release—video-
cassette, LD, CD, and cassette—has 
gone through the roof, thanks to our 
own very aggressive campaign," Hoff-
man-Engel says. "We're also very 
happy to see laserdisc sales in general 
on the rise this year, probably due to 
a recovering economy with music lov-
ers buying more luxury goods. Most of 
our classical videos are both tape and 

Lasendiscs are garnering retail sup-
port, though skeptics such as BMG 
Classic president Guenter Hensler 
doubt the format will ever become sig-
nificant to classical buyers. Ray 
Edwards, Tower Video's national clas-
sical manager, notes a definite upturn 
the past 18 months. "Laserdiscs have 
increased on a par with CD unit sales 
in all our 109 stores," he reports. 
PolyGram anticipates a strong tape 

and disc fourth quarter, thanks to 
"The Nutcracker" with the Kirov Bal-
let on Philips Video Classics and Ri-
chard Wagner's "Parsifal," featuring 
Domingo and conductor James Levine 
on DG, part of the Metropolitan 
Opera's "Ring" cycle seen on PBS. 
"Our labels will continue to release 

key events focused on artists, as well 
as opera and ballet, going into 1995 
and beyond," Hoffman-Engel adds. 
At Kultur Video, credited with 

starting the classical video market in 
1980 by acquiring the rights to pro-
grams by the violinist Jascha Heifitz 
and the pianist Artur Rubinstein, 
president Dennis Hedlund has ex-
ploited the success of the first "3 Ten-
ors" release. "In 1990, we took our in-
dividual titles on each of the tenors 
and shrink-wrapped them with a 
sticker ̀ You've Heard Them Together, 
Now Hear Them Apart.' We sold over 
40,000 sets-120,000 videocassettes— 
in the first 60 to 90 days at $49.95 sug-
gested list." 

Hedlund has also prospered as a re-
sult of his direct deal with Leonard 
Bernstein's family, which led to "The 
Norton Lectures: Six Talks At Har-
vard" in a $149.95 package. It did bet-
ter at retail "than through our normal 
mail-order channels," he says. "We've 

released another 10 programs since 
then. People can't get enough of Leon-
ard Bernstein." Kultur's next effort, 
"Leonard Bernstein Plays," arrived 
Oct. 12 at $19.98. 

It shared that date with "Pavarotti 
In Confidence," which includes an in-
terview with Peter Ustinov and early 
clips of the great tenor's career, also 
at $19.98. Kultur is focusing heavily on 
opera with "The New Met: The Bell 
Telephone Hour," an episode from the 
long-running series devoted to the 
Sept 16, 1966, opening of the Metro-
politan Opera House at Lincoln Cen-
ter, and further entries in its monthly 
"My Favorite Opera" series that 
bowed in January. 
Hedlund credits Tower as the first 

chain to put classical videos in the mu-
sic department. Musicland, Camelot, 
and HMV have followed suit, boosting 
awareness of the genre. Kultur is 
backing the four chains' play with 
half-pages in free-standing inserts ap-
pearing in newspapers this fall. 
However, laser sales are lagging, he 

says. "I'm still in a wait-and-see posi-
tion, with only about 20 Kultur titles 

(Continued on page 79) 

Big Benefits 
Expected From 
N.E. Vid Promo 
• BY SETH GOLDSTEIN 

NEW YORK—Next month, the 
New England chapter of the Video 
Software Dealers Assn. launches a 
long-term image-awareness cam-
paign that will promote sell-through 
to customers patronizing an esti-
mated 300-400 stores in five states 
(The Billboard Bulletin, Oct 8). The 
chapter won the backing of studios 
and major independents providing 
money and materiel. It recently 
hired a regional agency—Allied Ad-
vertising and Public Relations, 
headquartered in Boston—to de-
velop a marketing plan. 
"We want every retailer in New 

England to benefit," says Wayne 
Mogol, regional VP of New Jersey-
based distributor Star Video Enter-
tainment. "You have to be in the 
consumers' faces all the time," espe-
cially since so many non-specialty 
stores carry hits like "Jurassic 

(Continued on page 79) 

FEEL LIKE 
MAKING LOVE... 

AGAIN? 

Get your customers in the mood again with this long-awaited 
sequel to our best-selling, award winning couples' guide. Playboy's 

Secrets of Making Love... to the Same Person Forever, Volume II. 
It's more of a good thing... and then some! 
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Playboy Set To Pump Out 
The O.J. Fitness Video 

JAILHOUSE EXERCISE: Even 
though it's bound to draw more 
snickers and jeers than the mar-
riage of Michael Jackson and 
Lisa Marie Presley, Playboy 
Home Video says its first fitness 
tape, "O.J. Simpson: Minimum 
Maintenance Fitness For Men," is 
no joke. 
"A lot of people will pick it up be-

cause of the media exposure," says 
Playboy VP/GM Barry Leshtz. 
"But once they get past the nov-
elty of it, they'll see it's a good pro-
gram." O.J. hits stores Oct. 19, 
priced at 
$14.95 (Bill-
board, Oct. 8). 

In addition 
to a workout 
with personal 
trainer Rich-
ard Walsh, 
viewers get a 
look at the tro-
phy room at Simpson's now infa-
mous Brentwood mansion. There's 
also a short section with O.J. play-
ing basketball with friends A.C. 
Cowlings (the Bronco driver) and 
Kato Kaelin (the tenant) at the 
mansion. 

Leshtz says the tape is a "real 
winner" and could catapult the 
company into a whole new retail 
category. "We have a number of 
things in development that are 
lifestyle oriented," he says. "And 
this is the first one in the series." 

Getting over the jokes is one ob-
stacle to overcome. Another is not 
having O.J. available to promote 
the title. "That's definitely the 
missing link," says Leshtz. 
Some dealers were puzzled by 

the program. "I'm still not sure 
what we're going to do with the 
tape," says Rose Mary Atkins, VP 
of product at Videosmith in Bos-
ton. "They should put it out as a 
limited edition, because I'm sure it 
will be a collector's item." 

Says Leshtz, "We'll see how re-
tailers react, but most of our regu-
lar accounts said they'll carry it. 
We realize others may be cau-
tious." Playboy expects to ship 
about 200,000 units. 

GRAND ENTRANCE: Block-
buster Video has the bonus Bar-
bra Streisand clip, but Virgin Me-
gastore has Steven Spielberg's 
sets from "Jurassic Park." 
As part of street-date activities 

for the MCA/Universal Home 
Video release, the chain's Sunset 
Boulevard location in Los Angeles 
erected the gates used in the 
movie in the store's courtyard. For 
the ultimate tropical experience, a 
fog machine and palm trees will 
decorate the location through mid-
October. During a party Oct. 3, 
prior to the street date, copies of 
the video were delivered in Spiel-
berg's souvenir Ford Explorer 
used in the film. 
The party was co-sponsored by 

KIIS Los Angeles, which con-
ducted a radio promotion one week 

prior to the street date, with win-
ners attending the bash. "Jurassic 
Park" went on sale at 12:01 a.m. 
Oct. 4, to take advantage of the 
store's 1 a.m. closing. The first 100 
fans who purchased the cassette 
received free "Jurassic Park" mer-
chandise. (Tower Video, just down 
the street, has staged similar 
stunts for the video releases of 
"Batman Returns" and "Teenage 
Mutant Ninja Turtles.") 

VAMPIRE INTERVIEW: CBS/ 
Fox Video has found a video tie-in 

with the up-
coming movie 
"Interview 
With The 
Vampire," 
based on the 
novel by Anne 
Rice. It will 
release "Anne 

SHELF 
rei.ALK 
by Eileen Fitzpatrick 

 .b.r11.1M• 

Rice: Birth Of 
The Vampire" Nov. 2—at $14.98 
by itself, and at $19.98 in a collec-
tor's edition packaged with the 
best-selling novel. 
"Birth Of," produced by the 

BBC, will air on the Lifetime cable 
channel Oct. 30. The Tom Cruise 
theatrical feature reaches screens 
Nov. 18. 

VIDBITS: Kathy Ireland will fol-
low up her debut in the fitness mar-
ket with "Behind The Scenes: The 
Making Of The Kathy Ireland Cal-
endar." The video, distributed by 
United American Video, will be 
available Feb. 2. UAV releases Ire-
land's "Total Fitness Video" Nov. 10 
... Laurel Canyon Productions has 
inked a sponsorship deal with Agree 
Shampoo to promote its "Get Outta 
The House" video series. The first 
title, "Big Fat Air," about snow-
boarding, arrives in November. 
Agree will support the title with 
print advertising, direct mail, 
P-O-P displays, and promotional 
booths at ski resorts. The shampoo 
manufacturer will receive a 30-sec-
ond ad on the front of the cassette. 
Future releases will focus on white-
water rafting, sky diving, and rock 
climbing ... An 11-year-old from 
Irving, Texas, has won the Republic 
Pictures Home Video "Ghostwriter" 
sweepstakes, also sponsored by 
Nike and Bantam Doubleday Dell 
Books. Carla Burkhardt's essay on 
what she likes best about "Ghost-
writer" was selected randomly from 
more than 53,000 entries. Burk-
hardt receives a trip to New York to 
meet with the writers of the PBS se-
ries, lunch with director Spike Lee, 
$1,000 in cash, a video camera, and 
Nike and "Ghostwriter" merchan-
dise. Additionally, 500 other win-
ners will received various "Ghost-
writer" merchandise ... MCA/ 
Universal Home Video will include 
a reusable sticker sheet inside cas-
settes of "The Land Before Time II: 
The Great Valley Adventure." The 
direct-to-video sequel to the 1989 
movie will come out Dec. 26, priced 
at $24.98. 

Top Video Rentals.. 
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FOUR WEDDINGS AND A FUNERAL 

* * No. 1 * * * 
Gramercy Pictures 
PolyGram Video 8006317693 

Andie MacDowell 
Hugh Grant 

1994 R 

2 4 2 THE CROW 
Miramax Films 
Buena Vista Home Video 3034 

Brandon Lee 1994 R 

3 2 6 SCHINDLER'S LIST 
Amblin Entertainment 
MCA/Universal Home Video 82153 

Liam Neeson 
Ben Kingsley 

1993 R 

4 3 7 THE REF 
Touchstone Pictures 
Touchstone Home Video 2748 

Denis Leary 
Judy Davis 

1994 R 

5 7 4 SERIAL MOM 
Savoy Pictures 
HBO Home Video 90980 

Kathleen Turner 
Sam Waterston 

1994 R 

6 6 7 INTERSECTION 
Paramount Pictures 
Paramount Home Video 32242 

Richard Gere 
Sharon Stone 

1994 R 

7 5 13 PHILADELPHIA Columbia TriStar Home Video 52613 
Tom Hanks 
Denzel Washingtqn 

1993 PG-13 

8 18 2 THREESOME Columbia TriStar Home Video 76153 
Lara Flynn Boyle 
Stephen Baldwin 

1994 R 

9 NEW > NAKED GUN 33 1/3: THE FINAL INSULT 
Paramount t PHiocmtuerevsideo 32785 Leslie Nielsen 

Priscilla Presley 
1994 PG-13 

10 8 10 ON DEADLY GROUND 
Warner Bros. Inc. 
Warner Home Video 13227 

Steven Seagal 
Michael Caine 

1994 R 

11 11 5 LIKE WATER FOR CHOCOLATE 
Miramax Films 
Touchstone Home Video 2111 

Lumi Cavazos 
Marco Leonardi 

1993 R 

12 9 12 GRUMPY OLD MEN 
Warner Bros. Inc. 
Warner Home Video 13050 

Jack Lemmon 
Walter Matthau 

1993 PG-I3 

13 10 4 GREEDY 
Universal City Studios 
MCA/Universal Home Video 82004 

Michael J. Fox 
Kirk Douglas 

1994 PG-I3 

14 15 9 WHAT'S EATING GILBERT GRAPE 
Paramount Pictures 
Paramount Home Video 32955 

Johnny Depp 
Juliette Lewis 

1993 PG-13 

15 12 5 D2: THE MIGHTY DUCKS 
Walt Disney Pictures 
Walt Disney Home Video 2553 

Emilio Estevez 1994 PG 

16 14 5 BLUE CHIPS 
Paramount Pictures 
Paramount Home Video 32741 

Nick Nolte 
Shaquille O'Neal 

1994 PG-I3 

17 27 2 MOTHER'S BOYS 
Miramax Films 
Touchstone Home Video 2541 

Jamie Lee Curtis 
Peter Gallagher 

1994 R 

18 13 15 THE PELICAN BRIEF 
Warner Bros. Inc. 
Warner Home Video 12989 

Julia Roberts 
Denzel Washington 

1993 PG-I3 

19 16 14 TOMBSTONE 
Hollywood Pictures 
Hollywood Home Video 2544 

Kurt Russell 
Val Kilmer 

1993 R 

20 17 11 BLINK 
New Line Home Video 
Columbia TriStar Home Video 2605 

Madeleine Stowe 
Aidan Quinn 

1994 R 

21 19 11 REALITY BITES 
Universal City Studios 
MCA/Universal Home Video 81929 

Winona Ryder 
Ethan Hawke 

1994 PG-I3 

22 28 6 THE HOUSE OF THE SPIRITS Live Home Video 69986 
Meryl Streep 
Jeremy Irons 

1994 R 

23 NEW > FAREWELL MY CONCUBINE 
Miramax Films 
Touchstone Home Video 2522 

Leslie Cheung 
Zhang Fengyi 

1993 R 

24 20 4 8 SECONDS 
New Line Home Video 
Columbia TriStar Home Video 2606 

Luke Perry 
Stephen Baldwin 

1994 PG-13 

25 22 16 ACE VENTURA: PET DETECTIVE 
Morgan Productions Inc. 
Warner Home Video 23000 

Jim Carrey 1993 PG-I3 

26 24 8 THE CHASE FoxVideo 8603 
Charlie Sheen 
Kristy Swanson 

1994 PG-I3 

27 23 6 I'LL DO ANYTHING Columbia TriStar Home Video 52623 
Nick Nolte 
Albert Brooks 

1994 PG-I3 

28 30 6 LIGHTNING JACK 
Savoy Pictures 
HBO Home Video 91143 

Paul Hogan 
Cuba Gooding, Jr. 

1994 PG-I3 

29 26 8 MAJOR LEAGUE II 
Morgan Creek Productions Inc. 
Warner Home Video 13356 

Charlie Sheen 
Tom Berenger 

1994 PG 

30 21 13 IN THE NAME OF THE FATHER 
Universal City Studios 
MCA/Universal Home Video 81800 

Daniel Day-Lewis 
Emma Thompson 

1993 R 

31 29 12 ROMEO IS BLEEDING PolyGram Video 8006304453 
Gary Oldman 
Lena Olin 

1993 R 

32 32 8 ANGIE 
Hollywood Pictures 
Hollywood Home Video 2556 

Geena Davis 1993 R 

33 35 9 BLANK CHECK 
Walt Disney Pictures 
Walt Disney Home Video 2902 

Brian Bonsall 
Karen Duffy 

1993 PG 

34 NEW > THE SNAPPER 
Miramax Films 
Buena Vista Home Video 2523 

Colm Meaney 
Tina Kellegher 

1993 R 

35 25 7 BEETHOVEN'S 2ND 
Universal City Studios 
MCNUniversal Home Video 42029 

Charles Gredin 
Bonnie Hunt 

1993 PG 

36 NEW > 3 NINJAS KICK BACK Columbia TriStar Home Video 79673 
Sean Fox 
Max Elliott Slade 

1994 PG 

37 36 3 CHASERS 
Morgan Creek Productions Inc. 
Warner Home Video 13363 

Tom Berenger 
Erika Eleniak 

1994 R 

38 40 10 SHADOWLANDS 
Savoy Pictures 
HBO Home Video 90968 

Anthony Hopkins 
Debra Winger 

1993 PG 

39 34 11 SISTER ACT 2: BACK IN THE HABIT Touchstone Pictures 
Touchstone Home Video 2525 

Whoopi Goldberg 1993 PG 

40 33 8 HEAVEN AND EARTH Warner Bros. Inc. 
Warner Home Video 12983 

Tommy Lee Jones 
Joan Chen 

1993 R 

•ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of 
at least 25,000 units and $1 million at suggested retail for nontheatrical titles. ,)ITA platinum certification for a minimum sale of 250,000 units 
or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail 
for nontheatrical titles. © 1994, Billboard/BPI Communications. 
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3 TENORS LEAD SURGE IN CLASSICAL VIDEO 
(c.d.'', (I from page 77) 
on LD. I haven't seen any significant 
upswing, and if anything is going to 
sell on this format, it's the arts." Kul-
tur, meanwhile, is forging ahead, 
introducing at least 43 new titles next 
year. 

Hedlund's reservations on laserdisc 
are shared by BMG's Hensler. "I'm 
disappointed in the performance of 
[laserdisc], despite our success," he 
says. "The lack of a superior sound 
carrier is the big reason. The combina-
tion player for CD and laserdisc was 
never properly promoted in the U.S., 
and Pioneer has had to carry the load 
virtually on its own. 
"Sony and Philips have backed it 

once in a while, but there was no bite 
to their bark. I have a belief in a digi-
tal video CD, but that will be four 
years or more, and perhaps the IBM 
system, with 10 layers of information 
on one disk-enough for the longest 
opera-is the answer." 

Hensler doesn't believe VHS is re-
ally good enough, but he does see a ti-
tle like "The 3 Tenors" drawing more 
people to classical music, and more 
customers into stores. At BMG Clas-
sics, the biggest hits have included 
James Galway's flute performances 
and videos of conductor Arturo Tos-
canini. Hensler notes the success of 
"Concerto!," a series of talks and per-
formances hosted by Dudley Moore 
with Michael Tilson Thomas and the 
London Symphony. The six programs 
were on The Learning Channel last 
year. 

Also doing well is "Classic Visions," 
a lighter, spirited approach to classical 
music. The titles were created mostly 
by the Swiss director Andreas Mart-
haler, "who has a very entertaining 
way of filming musicians," Hensler 
says. "A Gershwin 'Rhapsody In Blue' 
was done in a bar, and we've had five 
in this series so far." 
For the fourth quarter, BMG Clas-

sics will have Rossini's "Tancredi," 
part of the series recorded live at the 
Schwetzingen Festival, with a unique 
feature-both endings the composer 
wrote for the opera. Viewers can pro-
gram their VHS or LD players to 
watch the version of their choice. 
Coming on VHS is singer Christa 
LUI wig's "Tribute To Vienna" and, on 

VHS and LD, a set of Wagner 
"Lieder" performed by Nathalie 
Stutzmann. It was recorded at 
Wagner's estate using one of his own 
pianos. 

Classical videos are expanding in 
the children's market as well, with 
Toronto-based the Children's Group 
reporting sales of more than 100,000 
units for "Beethoven Lives Upstairs," 
released two years ago. Sales and 
marketing director Sandy Gardner 
says the program was based on one of 
six Classical Kids audio titles that sold 
more than 1.5 million CDs and tapes 
in North America. The video has been 
repriced to $14.95, also the price for 
"Tchaikovsky Discovers America," 
due next spring. "BMG Distribution 
has done a good job for both audio and 
video releases in the U.S.," she says. 

Retailers are feeling the impact. 
"All our stores now carry classical 

music videos, in the classics area of a 
Tower Records, or in both the music 
and classical video sections in a dual 
outlet," says Tower's Edwards. 
"Classical has been pretty much a 
steady business, with the new '3 Ten-
ors' certainly helping boost interest. 
Otherwise, it's the 'visual things' like 
opera that tend to sell very well." 
Edwards is also interested in a new 
"Classic Views" monthly video maga-
zine that is to debut soon, with new 
release clips, interviews, etc., at $9.95 
per issue. 
John Hankins, audio/video/books 

buyer for the Metropolitan Opera 
Shop and the Performing Arts Shop 
in New York, says mail-order sales 
have been particularly strong. His 
catalog lists 50-75 titles in each quar-
terly edition. 
"We try to keep current," he says, 

"but still do well with our 4-year-old 
'Live From Lincoln Center' series, 
particularly the two New York City 
Operas with Beverly Sills and most 
American Ballet Theater perform-
ances." 
Hankins does believe that there 

has been a decline recently in the 
number of new releases and the level 
of promotional support received by 
specialty shops like his. But "The 3 
Tenors," he suggests, may spark a 
turnaround. 

BIG BENEFITS EXPECTED FROM N.E. VID PROMO 
(Continued from page 77) 

Park." Mogel adds, "Everybody knows 
where the church is, but the bell still 
rings on Sunday." 
The chapter, which has contributed 

money to the campaign, decided to be-
gin with sell-through because those ti-
tles, including "Snow White," "The 
Flintstones," and "Speed," dominate 
the fourth quarter. "We had to start 
with something," says Mogel. Rentals 
could be included later. 
The New England activities will be 

followed closely by VSDA, which has 
talked extensively about image aware-
ness but never garnered the support 
necessary to carry out a program ex-
cept for a one-shot campaign last 
Christmas. "We won't repeat that this 
year," says PR and marketing chief 
Bob Finlayson. "A local program is a 
good place to start. You can look at the 
possibilities of cloning it." 
Things get under way in Boston with 

a mid-November party in honor of six 

New England children's hospitals. Ac-
cording to Mogel, each is to receive 
VCRs and a library of 100 movies from 
the chapter. The guest list will include 
retailers, distributors, the public, polit-
icos, and the media, which is expected 
to give the event heavy coverage. 
Jane Lanouette, Allied Advertising's 

director of advertising and promotion, 
says the hospitals may get star treat-
ment in their hometowns as well. 
"Right now, we're in the planning 
stages," she says, mulling over such el-
ements as a region-wide sweepstakes. 
"The idea is basically to remind people 
that home video stores are there." 

Allied was chosen because of its ex-
tensive experience promoting movies 
for the studios throughout the North 
east. The chapter program is its first in 
home video. "We're familiar with the 
product from conception to the screen," 
Lanouette says. "It sounds stupid, but 
we know the language." 
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* * * No. 1 * * * 

THE 3 TENORS IN CONCERT 1994 A*Vision Entertainment 50822-3 
Carreras, Domingo, 
Pavarotti (Mehta) 

1994 NR 29.98 

2 4 3 SLEEPLESS IN SEATTLE Columbia TriStar Home Video 52413 
Tom Hanks 
Meg Ryan 

1993 PG 19.95 

3 3 5 D2: THE MIGHTY DUCKS Walt Disney Pictures 
Walt Disney Home Video 2553 

Emilio Estevez 1994 PG 19.99 

4 2 7 BEETHOVEN'S 2ND Universal City Studios 
MCA/Universal Home Video 42029 

Charles Grodin 
Bonnie Hunt 

1993 PG 24.98 

5 5 7 PLAYBOY CELEBRITY CENTERFOLD: Playboy Home Video 
LATO VA JACKSON Uni Dist. Corp. PBV0756 

LaToya Jackson 1994 NR 19.95 

6 6 29 YANNI: LIVE AT THE ACROPOLIS • Private Music 
BMG Home Video 82163 

Yanni 1994 NR 19.98 

7 7 4 KISS: KISS MY A** PolyGram Video 8006323093 Kiss 1994 NR 19 95 

8 8 9 THUMBELINA Warner Bros. Inc. 
Warner Home Video 24000 

Animated 1994 G 24.96 

9 NEW > HONDO MPI Home Video 7021 
John Wayne 
Geraldine Page 

1953 NR 19.98 

10 NEW > BEASTIE BOYS: SABOTAGE Capitol Video 77787 Beastie Boys 1994 NR 16.98 

11 10 7 
PLAYBOY: WET & WILD-THE LOCKER Playboy Home Video 
ROOM Uni Dist. Corp. PBV0757 

Various Artists 1994 NR 1995 

12 16 25 AN AFFAIR TO REMEMBER FoxVideo 1240 Cary Grant 
Deborah Kerr 

1957 NR 9.98 

13 12 8 
PENTHOUSE: 25TH ANNIVERSAY Penthouse Video 
PET OF THE YEAR SPECTACULAR A*Vision Entertainment 50777-3 

Various Artists 1994 NR 19.95 

14 11 6 3 CHAINS O' GOLD Warner Reprise Video 3-38399 "i4 1994 NR 19.98 

15 14 5 THE PRINCESS AND THE GOBLIN Hemdale Home Video 71 13 Animated 1994 G 24.95 

16 13 20 THE RETURN OF JAFAR Walt Disney Home Video 2237 Animated 1994 NR 22.99 

17 17 13 PENTHOUSE: DREAM GIRLS Penthouse Video 
A*Vision Entertainment 50775-3 

Various Artists 1994 NR 19.95 

18 22 53 ALADDIN Walt Disney Home Video 1662 Animated 1992 G 24.99 

19 9 16 ACE VENTURA: PET DETECTIVE Morgan Creek Productions Inc. 
Warner Home Video 23000 

Jim Carrey 1993 PG-I3 24.96 

20 27 13 PENTHOUSE: SEXIEST AMATEUR Penthouse Video 
VIDEOS A*Vision Entertainment 50776-3 

Various Artists 1994 NR 1995 

21 15 12 LITTLE RASCALS COLL.: VOL. 1 RHI Entertainment Inc. 
Cabin Fever Entertainment 974 

The Little Rascals 1994 NR 14.95 

22 NEW > BASEBALL: A FILM BY KEN BURNS Turner Home Entertainment B5318 Various Artists 1994 NR 179.98 

23 28 286 THE SOUND OF MUSIC* FoxVideo 9610 
Julie Andrews 
Christopher Plummer 

1965 G 24.98 

24 18 21 PLAYBOY: 1994 PLAYMATE OF THE Playboy Home Video 
YEAR Uni Dist. Corp. PBV0753 

Jenny McCarthy 1994 NR 19.95 

25 29 5 BARNEY: LIVE IN NEW YORK CITY The Lyons Group 2002 Various Artists 1994 NR 19.99 

26 21 IS GINGER LYNN ALLEN'S LINGERIE Peach Home Video 
GALLERY Uni Dist. Corp. 7001 

Ginger Lynn Allen 1994 NR 9.95 

27 24 37 PINK FLOYD: THE WALL MGM/UA Home Video 400268 Bob Geldof 1979 R 14.95 

28 NEW THE NIGHTMARE BEFORE Touchstone Pictures 
CHRISTMAS Touchstone Home Video 3603 

Animated 1993 PG 19.99 

29 25 4 THE BEST OF BROADWAY MUSICALS Walt Disney Home Video 2235 Various Artists 1994 NR 19.99 

30 19 2 BOYZ II MEN THEN II NOW PolyGrain Video 8006326553 Boyz II Men 1994 NR 14.95 

31 NEW > THE CASE OF THE LOGICAL I RANCH DBmuaGIstKairdVzi3deo 51.3 Mary-Kate & Ashley 
Olsen 

1994 NR 12.98 

32 NEW > THE CASE OF THORN MANSION Dualstar Video 
BMG Kidz 30050-3 

Mary-Kate & Ashley 
Olsen 

1994 NR 12.98 

33 35 21 THE DARK CRYSTAL Buena Vista Home Video 
Jim Henson Video 1966 

Jen 
Kira 

1982 PG 14.99 

34 34 12 THE WHO: 30 YEARS OF MAXIMUM 
MCA Music Video 11066 

R&B LIVE 
The Who 1994 NR 19.98 

35 26 97 BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 1991 G 24.99 

36 20 12 LITTLE RASCALS COLL.: VOL. 2 RHI Entertainment Inc. 
Cabin Fever Entertainment 975 

The Little Rascals 1994 NR 14.95 

37 31 16 WOODSTOCK: THREE DAYS OF Warner Bros. Inc. 
PEACE & MUSIC Warner Home Video 13549 

Various Artists 1970 R 2998 

38 NEW > MIGHTY MORPHIN: PUTTY ON THE Saban Entertainment 
BRAIN A*Vision Entertainment 42012-3 

Various Artists 1994 NR 12.95 

39 36 6 PLAYBOY: LOVE, SEX & INTIMACY Playboy Home Video 
Uni Dist. Corp. PBV0762 

Various Artists 1994 NR 29.95 

40 30 4/ 
PLAYBOY CELEBRITY CENTERFOLD: Playboy Home Video 
DIAN PARKINSON Uni Dist. Corp. PBV0739 

Dian Parkinson 1993 NR 19.95 

• RIAA gold cert. to sales of 50,000 units or $1 million in sales at suggested retail. RIM platinum cert. for sales of 100,000 units or $2 million in sales at 
sugges ed retail. •ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000 
units and $1 million at suggested retail for nontheatrical titles. OITA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million 
at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. 1994, Billboard/BPI Communications. 
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rIme Video 

New Deal For Sharon, Lois & Bram; 
TREASURE CHEST: Video Treas-
ures in Troy, Mich., has announced an 
exclusive five-year agreement with Los 
Angeles-based Drive Entertainment to 
distribute video and audio product by 
Sharon, Lois & Brain to retail. The 
deal covers five new video and album 
projects, as well as the veteran enter-
tainers' catalog product. 
A new holiday video, "Candles, Snow 

And Mistletoe," was among the three 
video and six audio titles released under 
the new agreement Oct. 11. A repack-
aged video version of "Sing A To Z" is 
among the upcoming releases, as is the 
new "The Elephant Show," a compila-
tion of the trio's highly rated Nickelo-
deon program of the same name. 
Sharon, Lois & Bram's previous label, 
A&M, had issued a number of complete 
"Elephant Show" episodes on video. 

Tb, 

by Moira McCormick 

According to Drive Entertainment 
CEO Stephen Powers, the new pack-
aging emphasizes the Elephant charac-
ter, a costumed actor on Nickelodeon. 
"The Elephant Show" box, in fact, pic-
tures only Elephant, and not the trio, on 
the cover. "That hasn't been done be-
fore with them," says Powers, who pre-
viously has noted that the act's associa-
tion with a character can be a major 

marketing opportunity, given the cur-
rent popularity of licensed characters. 
Powers says that all future Sharon, 

Lois & Bram releases through Video 
Treasures will have corresponding au-
dio titles in identical packaging "so 
they can be merchandised together." A 
number of cross-promotions connect-
ing video, audio, and a new CD-ROM— 
called "CyberBoogie! With Sharon, 
Lois & Bram," produced by Times Mir-
ror Multimedia—are expected to be 
put in play. They likely will involve 
bounce-back cards and coupons. 
"The reason we chose Video Treas-

ures was that they're experts in mass 
merchandising," says Powers. "We 
don't feel Sharon, Lois & Bram have 
been particularly exposed at that level, 
though their TV show reaches a mass 
market every day. Plus, there's never 

Bill 
CELEBRATING WO YEARS OF UNPARALLELED COVERAGE. 

13illlbcpard's 100th Ar-universary Issue 
From carnivals and circuses, the rise of vaudeville, and the 

invention of the player piano, nickelodeon and jukebox, to the creation of the 
phonograph, radio, television and CD player, Billboard's anniversary issue 
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early jazz, to the rise of rock and roll, to rap and world music, and every 
sub-genre in between inside our 200 + page centennial edition. 

The most absorbing social history of entertainment ever put between two 
covers, it is a collector's item and truly a once-in-a-century event. 
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Muppet Twist On Tales 
been a lot of emphasis on their videos, 
but with Video Treasures we're expect-
ing a bigger video presence." 
Mitch Perliss, VP of audio program-

ming for Video Treasures, says a new, 
lower video price point ($9.98 versus 
A&M's $14.98) will enable the company 
to court new markets. "Very specifi-
cally, we will attack the supermarket 
trade," he says. "We can create a mer-
chandiser for video and audio product, 
and give supermarkets the margins and 
price points they need." 

Video Treasures also is negotiating 
with "a specialist in alternative distri-
bution and the educational market. 
And, obviously, we're working on ap-
propriate projects with [parent com-
pany] Handleman and Western Mer-
chandising for mass-merchant clients," 
Perliss says. "We're developing some 
prepack opportunities, and we're creat-
ing counter displays and floor mer-
chandisers. We're also in the process of 
developing multipacks for the whole-
sale club business." 

MUPPET MANIA: Jim Henson 
Video will debut a new made-for-video 
production, "Muppet Classic Theater," 
Oct. ZS. Kermit, Miss Piggy, the Great 
Gonzo, and Fozzie Bear star in charac-
teristically fractured Muppet versions 

of the fairy tales "Rumpelstiltskin," 
"The Elves And The Shoemaker," 
"King Midas," "The Emperor's New 
Clothes," "The Three Little Pigs," and 
"The Boy Who Cried Wolf." Each story 
includes original tunes performed by 
Henson's creations. Price is $19.95, 
including an instantly redeemable $2 
coupon offered for a limited time. 

WITCHING HOUR: Also from Jim 
Henson Video and the Disney labels 
are a dozen spooky-season titles, each 
available for under $15. They include 
Disney's "Hocus Pocus," starring 
Bette M idler; Henson's movie "The 
Dark Crystal"; "The Legend Of Sleepy 
Hollow," narrated and sung by Bing 
Crosby; a number of animated pro-
grams featuring Disney characters, 
such as "Monster Bash," "Witcheroo," 
"Donald's Scary Tales," and 
"Halloween Haunts"; Buena Vista ti-
tles such as "Alvin And The Chip-
munks—Nightmare On Seville 
Street"; and Touchstone's "My Boy-
friend's Back." A customized floor dis-
play, called the Disney Haunted Man-
sion Video Shoppe, is available. 

LIFTOFF: There has been a prolifer-
ation of kid yids featuring the inner 

(Continued on next page) 

NEW TWIST ON COMPATIBLE CDs 
(COeftilliied »You page ti;.) 

tion without modifications." 
Chris Gilbey, managing director of 

Ariola Interactive, insists that the GF4 
single is a "world-first." 
"No other CD single in the world has 

the audio and the CD-ROM component 
available on the same disc where the 
CD-ROM component is buried," he 
says. "Others may have developed 
something where you have to skip a 
track so you can play your audio com-
ponent in order to get past the CD-
ROM component. But as far as I'm 
aware—and we've done a lot of check-
ing—there have been no releases 
where the CD-ROM is, in effect, 
masked from your CD player." 
The "skip-track" approach to mixed-

mode CDs playable on both standard 
decks and computers is known gener-
ally as "track one," in which all the 
computer information is put onto the 
first track of the CD, leaving tracks 
two and onward free for Red Book au-
dio information readable by existing 
audio CD players. 

Standard audio decks, however, may 
attempt to read the first track, result-
ing in either earsplitting noise or si-
lence in units that block it; other CD 
machines simply skip over the first 
track and proceed onto track two. 
These types of "audio ROM" discs 

carry warnings to consumers, on the 
packaging and on the disc, to skip 
over the first track when playing the 
CD in an audio player. 
PAMS' Stauder says Active Au-

dio's approach is different in that 
the data is not put on the first track, 
but rather hidden throughout the 
disc in what he calls a "single ses-
sion" approach. While declining to 
offer more details, he does differen-
tiate this from so-called "multises-
sion discs" being explored by other 
companies as another "track one" al-
ternative. 

LOW PRICE POINT 
Possibly the most notable aspect of 

the GF4 Active Audio project is that 
the single retails for $7.99 Australian 
($5.90 U.S.). 

Gilbey plans for the smaller profit 
margin to be absorbed by high sell-
through, predicting local sales of up to 
100,000 units and "substantial sales 
internationally because of the vast in-
terest this format will generate." GF4, 
with three hit singles under its belt in 
Australia, has a predominantly teen-
age following in Japan and Southeast 
Asia, where the group has toured. 

Ariola Interactive, which intends to 
release six more interactive singles in 
the new year, including discs from 
Boom Crash Opera and Divinyls, de-
cided on a rising act to launch its new 
technology. 

"If you introduce a superstar act like 
the Rolling Stones or Prince to interac-
tivity, [you create the dilemma where] 
they have to create something bigger 
and better than everybody else," says 
Gilbey. "That puts an enormous pres-
sure on software engineers and crea-
tive artists. 
"At the end of the day, you end up 

with a high dollar price and not a tre-
mendous amount of customer satisfac-
tion. 
"Our problem was not merely to con-

quer the technology to mask the ROM 
aspect of the CD. It was also to create 
an elegant piece of programming that 
was satisfying to us and the marketing 
sensibilities of retailers and consum-
ers." 
The technology will not be exclusive 

to BMG. 
Pacific Advanced Media Studios has 

offices in Melbourne, Sydney, Califor-
nia, and Singapore, and is about to 
open a rah in Tokyo. 
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Video Previews 
EDITED BY CATHERINE APPLEFELD 

MUSIC 

Dwight Yoakam, "Pieces 
Of Time," Warner 
Reprise Video, 49 
minutes, $16.98. 

Honky-tonk country rocker 
Yoakam follows "Just 
Lookin For A Hit" with his 
second longform video, a 
pastiche of hits and favorite 
clips spanning his career. 
Opening videoclip, the 
cleverly kooky "Suspicious 
Minds," from the 
"Honeymoon In Vegas" 
soundtrack, is succeeded 
by nuggets from Yoakam's 
previous two platinum 
albums, "If There Was A 
Way" and "This Time." 
Eleven numbers are 
included in total, featuring 
Grammy winner "Ain't 
That Lonely Yet," "The 
Heart That You Own," 
slightly manic "Turn It On, 
Turn It Up, Turn Me 
Loose," rip-roaring "Takes 
A Lot to Rock You," "It 
Only Hurts When I Cry," 
and "Try Not To Look So 
Pretty." Most of Yoakam's 
clips include colorful, 
mood-setting vignettes, 
which make this video as 
fun to watch as to listen 
to. 

Babyface, "The Cool 
Collection," Epic Music 
Video, 30 minutes, $14.98. 

Smooth-as-satin collection 
features clips from the red-
hot writer/crooner's year-
old album, "For The Cool 
In You." Included are 
current top-five Hot 100 hit 
"When Can I See You," the 
title track, "Never Keeping 
Secrets," "And Our 
Feelings," and a never-
before-released video of 
"Rock Bottom." In 
between songs, Babyface— 
filmed in grainy black and 
white—discusses his 
writing craft, his 
collaborative relationship 
with L.A. Reid and Daryl 
Simmons, his writing roots, 
and his favorite candy bar, 
among other things. Video 
is a treat from start to 
finish. Fans' only complaint 
probably will be its 
relatively short length. 

Toby Keith, "A Video 
Collection," PolyGram 
Video, 25 minutes, $12.95. 

• Polydor country recording 
artist Keith discusses his 
dreams and 
accomplishments in this 
short and sprightly 
longform that includes live 
footage filmed at last year's 
Fan Fair, videoclips, and 
interviews with the artist, 
plus his wife, parents, and 
closest buddies. As for 
featured vidclips, 
producers stick to the hits 
for guaranteed success. 
Clips include Keith's 
previous two No. 1 songs, 
"Should've Been A 
Cowboy" and "Wish I 
Didn't Know Now," as well 
as "Who's That Man" from 

his current album, 
"Boomtown," which is 
making a fast rise toward 
No. 1 on Hot Country 
Singles & Tracks. Keith's 
albums are hot, and his 
first longform video likely 
will follow suit. 

CHILDREN'S 

"Horses... Up Close And 
Very Personal," Stage 
Fright Productions (800-
979-6800), 30 minutes, 
$14.95. 

Fourth in Stage Fright's 
live-action children's series 
is another low-tech delight. 

From Clydesdales to 
miniature ponies to brown, 
white, and black beauties, 
horses of all breeds and 
lifestyles are shown doing 
what they do best in their 
natural environment. Stage 
Fright follows its 
successful model and again 
includes no narration, but 
keeps the mike close at 
hand so children can hear 
horses galloping by, 
munching on hay, pulling a 
rickety wagon, racing 
around a track, and more. 
Among other equine 
moments are a view of 
cowboys on horseback 
roping cattle, a peek at a 
children's rodeo, and an 
artist sketching several 
horses as they graze at the 
foot of the Rocky 
Mountains. Also available 
from Stage Fright are 
"Farm Animals," "Big 
Rigs," and "Choo Choo 
Trains"—all up close and 
very personal. 

"Snow White," "The 
Nutcracker," 
"Cinderella," GoodTi mes 
Home Video (212-951-
3000), approximately 45 
minutes each, $19.95 each. 

GoodTimes bolsters its 
Animated Classics series 
with the addition of six new 
titles in plenty of time for 
holiday retailing. 
GoodTimes' cheery version 
of "Snow White" will share 
shelf space this year with 
Disney's original version of 
the classic tale, as well as a 
treatment from Sony 
Wonder. Christmas 
perennial "The 
Nutcracker" will delight 

audiences young and old, 
and GoodTimes' 
"Cinderella" is an 
enchanting take on the 
longtime favorite. 
GoodTimes' releases of 
these magical children's 
classics are available in 
clamshell packaging. 
Rounding out the new 
Animated Classics 
additions are 
"Pocahontas," "A 
Christmas Carol," and 
"Leo The Lion," a member 
of the "Lion King" genus. 

DOCUMENTARY 

"The Rocket Men," 
Goldhil Home Video (805-
495-0735), 60 minutes, 
$19.95. 

This space odyssey 
explores the genesis of the 
rocket and the man who 
launched the dream, Dr. 
Robert Goddard. Goddard, 
the tireless Clark 
University professor who 
began conducting 
gunpowder rocket 
experiments in 1914, 
moved to New Mexico to 
delve full-force into his 
life's goal, and graduated to 
work for the U.S. Navy, 
had the right stuff 40 years 
before the U.S. astronauts 
made their first journey. 
Video also captures the 
German take on the rocket 
from World War II 
onward, the Soviet space 
initiatives, and the U.S. 
program, beginning with 
JFK's historic speech at 
Rice University. Both 

straightforward and 
sentimental, video includes 
thorough narration and 
historic photos, archival 
footage of Goddard's first 
liquid-fuel-powered rocket 
flight in 1926 (filmed by his 
wife, Esther), segments 
from his diaries, and 
current interviews with 
Esther Goddard. 

INSTRUCTIONAL 

"Winning At Casino 
Blackjack," Strategic 
Play Productions (513-
984-0433), 30 minutes, 
$19.95. 

There's no flash, no fervor, 
and no fast-talk in this 

Video Previews is a weekly look at new titles at sell-through prices. 
Send review copies to Catherine Applefeld, 2238-B Cathedral Ave., 
NW, Washington, D.C. 20008. 

comprehensive, user-
friendly guide for blackjack 
novices. Using close-up 
camera shots of various 
card hands accentuated by 
onscreen checklists of the 

proper protocol, host Steve 
Salge begins by outlining 
the rudimentary points of 
dealer rules and player 
options (drawing additional 
cards, doubling down, 
splitting cards, ensuring 
against a dealer blackjack, 
etc.) in easy-to-understand 
terms. He then moves on to 
the basic strategies of card 
playing—based on those 
often-seen mathematical 
statistics—explaining that 
winning is not a matter of 
luck but of following a 
tried-and-true formula. 
"Blackjack" is the first in a 
series of six game-
instruction videos from 
Strategic Play. 

"Start Me Playing 
Piano," MVP 
Productions Inc./Atlas 
Distributing Group (818-
775-1201), 30 minutes, 
$19.95. 

Video aimed at children just 
learning to play the piano is 
the first in MVP's new 
"Start Me Playing" series, 
which features veteran 
professionals instructing 
young beginners on a 
variety of instruments. 
Unfortunately, although it 
has its heart in the right 
place, "Piano" is a bit of a 
snoozer. Camera follows the 
matching-sweaters duo of a 
cheerfully patient 
instructor and an eager 
young girl as he teaches her 
to play "Hot Cross Buns" 
and other basic tunes, first 
by numbering the black 
keys and then by having her 
sing the notes, as well as 

other, somewhat clever 
methods. A split screen 
shows the student playing 
the song while her 
instructor points to the 
score. 
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RETAIL STORE SALES REPORTS. 

TITLE 
Copyright Owner, Manufacturer, Catalog Number 

* * * NO. 1 * * * 

1 1 9 THUMBELINA 
Warner Bros. Inc./Warner Home Video 24000 1994 24 96 

2 2 19 THE RETURN OF JAFAR 
Walt Disney Home Video 2237 

1994 22 99 

3 3 5 THE PRINCESS AND THE GOBLIN 
Hemdale Home Video 7113 

1994 24 95 

4 5 9 MY NEIGHBOR TOTORO 
Tokuma Publishing/FoxVideo 4276 

1988 19 98 

5 4 53 ALADDIN 
Walt Disney Home Video 1662 

1992 24 99 

6 7 7 BARNEY: LIVE IN NEW YORK CITY 
The Lyons Group 2002 

1994 19 99 

7 8 161 THE LAND BEFORE TIME 
Amblin Entertainment/MCA/Universal Home Video 80864 

1988 19 95 

8 6 29 THE FOX AND THE HOUND 
Walt Disney Home Video 2141 

1981 24 99 

9 22 9 THERE GOES A TRAIN! 
Kidvision/A*Vision Entertainment 507 10-3 

1994 10 95 

10 RE-ENTRY PINOCCHIO• 
Walt Disney Home Video 239 

1940 24 99 

11 10 101 BEAUTY AND THE BEAST 
Walt Disney Home Video 1325 

1991 24.99 

12 9 11 THE JUNGLE KING 
Golden Films/Sony Wonder 49604 

1994 14.98 

13 12 29 THERE GOES A BULLDOZER! 
Kidvision/A*Vision Entertainment 50701 

1994 1295 

14 NEW MARY-KATE & ASHLEY OLSEN: THORN MANSION 
Dualstar Video/BMG Kidz 30050-3 

1994 12.98 

15 16 25 MIGHTY MORPHIN GREEN RANGER: PART 1 
Saban Entertainment/A*Vision Entertainment 8006311353 

1994 1295 

16 14 25 MIGHTY MORPHIN GREEN RANGER: PART 2 
Saban Entertainment/A*Vision Entertainment 8006311373 1994 1295 

17 NEW MARY-KATE & ASHLEY OLSEN: LOGICAL I RANCH 
Dualstar Video/BMG Kidz 30051-3 

1994 1298 

18 11 3 ANIMANIACS: YAKKO'S WORLD 
Warner Bros. Inc/Warner Home Video 13541 

1994 12.95 

19 RE-ENTRY 101 DALMATIANS 
Walt Disney Home Video 1263 

1961 24.99 

20 13 5 

' 

ANIMANIACS: ANIMANIACS STEW 
Warner Bros. Inc./Warner Home Video 13539 

1994 12 95 

21 19 21 BATMAN: MASK OF THE PHANTASM 
Warner Bros. Inc./Warner Home Video 15500 

1993 1996 

22 RE-ENTRY FANTASIA 
Walt Disney Home Video 1132 1940 24.99 

23 18 286 CHARLOTTE'S WEB 
Hanna-Barbera Prod. Inc./Paramount Home Video 8099 

1973 14.95 

24 20 27 THERE GOES A FIRE TRUCK! 
Kidvision/A*Vision Entertainment 50700 

1994 1295 

25 24 3 ANIMANIACS: THE WARNER'S ESCAPE 
Warner Bros. Inc./Warner Home Video 13540 

1994 12.95 

•ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for 
theatrically released programs, or of at least 25,000 units and $1 million at suggested re ail for 
nontheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. e 1994, Billboard/BPI Communications. 

FOR WEEK ENDING OCTOBER 15, 1994 

CHILD'S PLAY 
(Continued from preceding page) 

workings of dumptrueks, fire engines, 
airplanes, and so forth—a category 
Child's Play calls vocational video, for 
lack of a better term. However, some 
companies occupying that niche are 
marketing titles that do not revolve 
around heavy-equipment operation. 

Los Angeles-based Bell Canyon En-
tertainment, for example, has bowed a 
new series called "Someday I Wanna 
Be ..." The first release, "Someday I 
Wanna Be An Astronaut" (30 minutes, 
$12.98), follows a girl and boy through 
U.S. Space Camp in Huntsville, Ala. 
Upcoming titles include ."Someday I 
Wanna Be A Marine Biologist" and 
"Someday I Warm Be A Cowboy." 

KIDBITS: ABC Video's new chil-
dren's series kicks off Nov. 30 with the 
relPase of "Puppy Love" (35 minutes, 
$9.95), which, through music and live-
action visuals, teaches kids about dif-
ferent breeds of dogs ... GoodTimes 
Home Video has bowed "Christy," a 

drama airing on CBS and starring Kel-
lie Martin ("Life Goes On"). Price is 
$19.95 ... LIVE's Family Home Enter-
tainment will premiere the direct-to-
video title "The Magic Of The Golden 
Bear: Goldy III," starring Cheech 
Marin and Mr. T, Nov. 9. Retailers 
who purchase two copies will receive a 
free copy of the first two Goldy re-
leases, "Goldy: The Last Of The Golden 
Bear" and "Goldy II: The Saga Of The 
Golden Bear" ... Shari Lewis will star 
in "Lamb Chop And The Haunted Stu-
dio," a prime-time PBS Halloween spe-
cial Oct. 30 ... Kids' exercise videos 
"Monkey Moves" and "Move Like The 
Animals," from Rosewood Publications 
in San Mateo, Calif., have received Kids 
First! endorsements from the Coalition 
For Quality Children's Videos in Santa 
Fe, N.M. ... More Coalition news: 
Compass Entertainment will distribute 
the Kids First! collection, available to 
customers through a direct-order, toll-
free number. 
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New Rhino Mockumentary Is Veritable Orgy Of The Ed (Wood) 
• BY DREW WHEELER 

It' the world's worst movie director 
finds a new audience on home video, 
should anyone be surprised? 
Rhino Home Video has released 

"The Ed Wood Collection," five sell-
through titles plus a newly produced 
documentary on the life of the inept 
auteur. With Tim Burton's new film 
"Ed Wood" (Touchstone) as a cata-
lyst, Rhino celebrates the master of 
dizzyingly dumb dialog, un-special ef-
fects, and flimsy props. 
The Rhino-produced Wood docu-

mentary, "Ed Wood: Look Back In 
Angora," details the life of the Z-
movie maker who had a yen for 
women's clothes. 

"Frankly, if Tim Burton had not 
done his film, I don't know how many 
people really would've cared if we had 
done the documentary," says Amy 
Schorr, Rhino VP of video. "This really 
afforded us a great opportunity to ex-
pose Ed—for lack of a better term." 
"Look Back In Angora" was written, 

produced, and directed by Ted New-
som, a veteran of previous Rhino proj-
ects. In a curious homage to Wood, who 
would have turned 70 on Monday (10), 
Newsom liberally inserts stock footage 
amid the movie clips and talking-head 
interviews. Newsom also unearthed 
stills and home movies of Wood 
(mis)directing his cast and crew. 
To narrate "Look Back," Newsom 

considered "Plan 9 From Outer Space" 
actor Dudley Manlove, but the voice-
over ultimately was done by "Laugh-
In" announcer Gary Owens. "I think he 
brought a tone of serious loopiness to 
it," says Newsom. 
Some viewers may find the video's 

madcap tone to be less than reverent, 
especially about a man whose life 
ended quite sadly in alcoholism and 
poverty. "I think we had fun with it," 
Newsom says. "But I don't think we 
make fun of it." Rhino's Schorr, who 
calls "Look Back" a "mockumentary," 
say,. "The great thing about doing this 

was, no matter how badly we made it, 
we could always go back and say 'Hey, 
it was the way Ed would've done it." 
"Look Back" contains interviews 

with Wood's widow Kathy, as well as 
Wood actress and girlfriend Delores 
Fuller. "He loved the soft fabrics next 
to his skin," Fuller says. "He didn't like 
men's harsh clothes." 
Joe Robertson, one of Wood's Marine 

Corps buddies, describes him as a 
South Seas warrior in women's undies. 
This was one theme of Wood's autobio-
graphical transvestite film "Glen Or 
Glenda?," in which he starred with 
Fuller. 

Fuller recalls that when she first 
saw "Glen Or Glenda?" in a theater, 
she "was embarrassed. I wanted to 
crawl under the movie seat." Wood's 
curious debut—about 25% of which 
was stock footage—was the first chap-
ter in his peculiar legend. "When I 
heard the Tim Burton movie was going 
to be shot," Fuller says with a laugh, 
"then I realized, this is big-time for 
him." (Fuller went on to other film 
roles, and a songwrit,ing career. Mostly 
With partner Ben Weisman, she co-
wrote many Elvis Presley songs, with 
"Do The Clam," "Rock-A-Hula Baby," 
and "Spinout" hitting the top 40.) 
Aside from detailing Wood's at-

tempt to revive the career of Bela Lu-
gosi, "Look Back" also profiles others 
in Wood's oddball coterie: undead 
pinup girl Vampira (aka Maila 
Nurmi); bulky Swedish wrestler Tor 
Johnson; and Charles Jared Criswell, 
known by surname only as a none-
too-accurate Nostradamus. 
"Look Back" also details Wood's 

lesser-known affinity for westerns, 
including footage from a failed TV 
western pilot, and his final years mak-
ing low-budget "adult" features. 
Two titles from "The Ed Wood Col-

lection" showcase Wood the screen-
writer: girl-gang teensploitation fea-
ture "The Violent Years" and 
graveyard burlesque show "Orgy Of 
The Dead." These two titles were al-

Director/star Ed Wood and co-star Delores Fuller in a scene from "Glen Or 
Glenda?." one of the Wood films surveyed in Rhino Home Video's "Ed Wood: 
Look Back In Angora." 

PICTURE THIS 
(Continued from page 

CANT KILL IT: Home video has been 
returned to the agenda of the National 
Assn. of Recording Merchandisers' 
wholesalers conference Oct. 21-26 at the 
Arizona Biltmore in Phoenix. NARM 

had dropped the topic, a fixture for the 
past decade, when wholesalers said 
there was nothing left to talk about. But 
program suppliers thought otherwise, 
made their feelings known, and got 
NARM to let them schedule meetings. 

ready in the Rhino catalog, as was the 
Wood-directed "Night Of The Ghouls," 
featuring Wood stock players Criswell 
and Johnson. None will be repackaged, 
but will bear a sticker saying "The Ed 
Wood Collection." The titles list for 
$9.95 each, which brings "Orgy" down 
in price from $19.95. Only "Look Back 
In Angora" is priced at $19.95. 
Rhino is releasing two titles for the 

first time: the crime drama "Jail Bait," 
which stars Fuller, features the debut 
of Hercules-to-be Steve Reeves, and in-
cludes a stripti.nse scene never seen in 
the U.S.; and Wood's muddled, horror-
SF epic, "Plan 9 From Outer Space." 

Schorr says, "We'd always wanted to 
have 'Plan 9' out, but the timing was 
just right. The packaging is great, and 
the 35rnm print that we're using is ex-
ceptional as well ... 'Plan 9,' it's our 
'Gone With The Wind." 

Schorr expects the "Ed Wood" fea-
ture to fuel home video sales. "There 
are stores like Border's and Tower that 
are looking to put all the films together 
and have an Ed Wood section," he says. 

"There's going to be a lot of people who 
are going to see the Burton film, and 
they're gonna want to see 'Plan " 
The Ed Wood oeuvre seems ideal for 

Rhino Video, with its reputation for the 
odd and the obscure. But Schorr begs 
to differ. "There is, unfortunately, a 
perception that Rhino just does odd, 
quirky films, and years ago we went 
way past that," he says. "For some rea-
son, the impression lingers. We're try-
ing to preserve, for whatever reason, 
certain types of programming. The old, 
quirky titles that we had when we 
started are still available. But there's a 
lot of stuff that's a lot more main-
stream." 
Begun in 1985, Rhino Home Video 

now has more than 400 titles, including 
longform music videos, classic 'IT 
shows, movie serials, the Bell Science 
Series, and assorted documentaries. 
(the Rhino-funded film "The Panama 
Deception" won an Academy Award.) 
Rhino Video is distributed through 

WEA, which handles all of Rhino's 
sales, but "it goes through AWision on 

its way to WEA," says Schorr. He's 
proud of Rhino's commitment to the 
misbegotten masterpieces of Ed Wood. 
"Now it's a matter of preserving the 
fact that here was a guy who most ev-
erybody feels was a terrible director, 
but by the same token, he was the 
prototypical Hollywood story." 

Director Newsom accounts for 
Wood's appeal this way: "A bad film 
by Ed Wood is unlike a bad film by 
anybody else." Newsom believes that 
in his final years, Wood had more 
than an inkling that his movies were 
being viewed for their camp value, 
and enjoyed the attention. 
Delores Fuller—portrayed by 

Sarah Jessica Parker in Burton's 
movie—has written songs for the 
eventual distribution of Wood's first 
feature, the never-before-seen west-
ern "Crossroads Of Laredo." "I feel 
like I'm still working with him," 
Fuller says. "And I think if he 
looked down on all of this and saw 
a lot of his group together again, 
he'd be very happy." 
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Compiled from a national sample of retail 
stores sales reports. 

TITLE 
Program Supplier, Catalog Number 

RE CREATIONAL SPORTS 

1 1 15 

* * NO. 1 * * 
NBA SUPERSTARS 3 
FoxVideo (CBS/Fox) 5996 

2 4 11 
1994 STANLEY CUP CHAMPIONS: 
N.Y. RANGERS ABC Video 44039 

3 2 19 
NBA GUTS & GLORY 
FoxVideo (CBS/Fox) 5981 

4 9 3 THE STORY OF WORLD CUP USA 94 PolyGram Video 8006315633 

5 3 43 
BAD GOLF MADE EASIER 
ABC Video 45003 

6 5 45 
SHAQ ATTACK: IN YOUR FACE 
Parade Video 530 

Il 252 
MICHAEL JORDAN: COME FLY WITH ME• 
FoxVideo (CBS/Fox) 2173 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

13 23 SIR CHARLES 
FoxVideo (CBS/Fox) 5992 

14 120 
SUPER SLAMS OF THE NBA 
FoxVideo (CBS/Fox) 3244 

8 15 
THE TOP 50 WORLD CUP GOALS 
PolyGram Video 8006315333 

7 7 DREAM TEAM II FoxVideo (CBS/Fox) 8133 

10 23 BEST OF HOCKEY'S HARDEST HITTERS 
Quality Video, Inc. 3130 

15 37 NFL ROCKS-EXTREME FOOTBALL 
PolyGram Video 4400876853 

6 29 
HOCKEY'S GREATEST HITS 
Simitar Ent. Inc. 

16 123 
MAGIC JOHNSON: ALWAYS SHOWTIME 
FoxVideo (CBS/Fox) 3189 

12 11 
WORLD CUP USA: OFFICIAL PREVIEW 
PolyGram Video 8006315733 

RE-ENTRY NBA SUPERSTARS 2 
FoxVideo (CBS/Fox) 5558 

RE-ENTRY THE JOE MONTANA STORY 
PolyGram Video 4400881953 

19 177 
MICHAEL JORDAN'S PLAYGROUND 
FoxVideo (CBS/Fox) 2858 

18 83 
MICHAEL JORDAN: AIR TIME 
FoxVideo (CBS/Fox) 5770 

14 98 

19.95 

14.98 

1435 

19.98 

1938 

1998 

19.98 

1498 

1495 

14 98 

9 99 

19 95 

995 

19 98 

14 95 

16 98 

19 95 

19 98 

19 98 

o 

o, 
c'a 

Compiled from a national sample of retail 
stores sales reports. 

TITLE 
Program Supplier, Catalog Number à3 

HEALTH AND FITNESS 

1 2 33 

* * NO. 1 * * 
JANE FONDA'S YOGA EXERCISE WORKOUT* 
A*Vision Entertainment 5 502 1-3 

19 98 

2 1 129 
ABS OF STEEL WITH TAMILEE WEBB 
A*Vision Entertainment 132 

995 

3 13 3 
SUSAN POWTER: SHOPPING WITH SUSAN 
A*Vision Entertainment 50600 

12 95 

4 5 25 
YOGA PRACTICE FOR BEGINNERS 
Healing Arts 1088 

19 98 

5 6 230 JANE FONDA'S COMPLETE WORKOUT A*Vision Entertainment 55006-3 19 98 

6 3 23 
STEP REEBOK: THE POWER WORKOUT 
PolyGram Video 4400877673 

1995 

7 49 
CINDY CRAWFORD/THE NEXT CHALLENGE 
GoodTimes Home Video 05-7100 

19 99 

8 4 11 
T'AI CHI: FUNDAMENTALS 
Video Treasures 9652 

14 98 

9 10 43 
ABS OF STEEL 2000 WITH TAMILEE WEBB 
A*Vision Entertainment 227 

14 95 

10 9 11 
DENISE AUSTIN: TRIMWALK 
Parade Video 1 483 

19 98 

11 15 45 
BOXOUT WITH SUGAR RAY LEONARD 
PolyGram Video 4400877493 

19 95 

12 17 3 
KATHIE LEE'S FEEL FIT & FABULOUS 
WORKOUT Video Treasures 9759 19 98 

13 11 125 ABS OF STEEL 2 WITH TAMILEE WEBB 
A*Vision Entertainment 133 

995 

14 RE-ENTRY CINDY CRAWFORD/SHAPE YOUR BODY 
WORKOUT GoodTimes Home Video 7032 19 99 

15 RE-ENTRY 
BUNS OF STEEL WITH GREG SMITHEY 
A*Vision Entertainment Ill 9.95 

16 12 127 
BUNS OF STEEL 3 WITH TAMILEE WEBB 
A*Vision Entertainment 131 

9.95 

17 RE-ENTRY JANE FONDA'S FAVORITE FAT BURNERS' 
A*Vision Entertainment 55008-3 19.98 

18 16 23 
KATHY SMITH'S AEROBOX WORKOUT 
A*Vision Entertainment 50518-3 

19.95 

19 NEW> KATHY SMITH'S NEW YOGA A*Vision Entertainment 50570-3 19.95 

20 20 27 
NIKE: TOTAL BODY CONDITIONING 
A*Vision Entertainment 50532-3 19.95 

.ITA gold certlication for sale of 125,000 units or a dollar volume of $9 million a retail for theatrically released programs, 25,000 units and $1 million at sug-
gested retail for nontheatrical titles. platinum certification for sale of 250,000 units or a dollar volume of $18 million at retail for theatrically released pro-
grams, or 50,000 units or $2 million at suggested retail for nontheatrical titles. C1994, Billboard/BPI Communications. 
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CALENDAR 

A weekly listing of trade shows, con-
ventions, award shows, seminars, 
and other events. Send information 
to Calendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036. 

OCTOBER 
Oct. 7-10, "How Can I Be Down?": Second 

Annual Hip-Hop Summit Convention, pres-
ented by Peter Thomas Entertainment with pan-
els by the Rap Coalition, Ritz Plaza, South Beach, 
Miami. 212-229-5273. 

Oct. 9-10, VH-1 Fairway To Heaven Celeb-
rity Golf Tournament, Walt Disney World, 
Orlando, Fla., 212-258-7837. 

Oct. 9-12, Conference on Interactive Mar-
keting/West, Marriott Camelback Inn Resort, 
Scottsdale, Ariz.. 310-798-0433. 

Oct. 10, 12th Annual Academy Of Country 
Music Celebrity Golf Classic, De Bell Golf 
Course, Los Angeles. Proceeds will be divided 
between the Country Music Retirement Home 
and the Ti. Martell Foundation, 213-462-2351. 

Oct. 11-13, Seventh Annual Multimedia 
Expo, presented by American Expositions Inc., 
Multimedia Development Group, and Interna-
tional Interactive Communications Society, Mas-
cone Center, San Francisco, 212-226-4141. 

Oct. 12-15, National Assn. Of Broadcasters 
Radio Convention, Los Angeles Convention Cen-
ter, Los Angeles, 202-429-5300. 

Oct. 13-16, Sixth Annual Chicago Music Fo-
rum, presented by the Chicago Assn. of Musi-
cians & Songwriters, Embassy Suites Hotel, Chi-

. cago, 312-633-0704. 
Oct. 15, "Doing Business On The Internet," 

seminar presented by the Los Angeles Internet 
Group, Electronic Cafe International, Los Angeles, 
310-358-6957. 

Oct. 17-18, Hollywood 2000 Conference, fo-
cusing on video, multimedia, and interactive 
communications, presented by Avanstar Associ-
ates, Sheraton Universal Hotel, Los Angeles, 
408-659-3070. 

Oct. 20-22, Nineteenth Annual Friends Of 
Old Time Radio Convention, Holiday Inn-North, 
Newark, NJ. Jay Nickerson, 203-248-2887. 

Oct. 21, Sixth Annual Calypso And Steel-
band Music "Sunshine" Award Program, Tri-
beca Performing Arts Center, New York. 201-
836-0799. 

Oct. 21-22, Reggae Seminar, presented by 
Tropical Beat and Reggae & World Beat TV, Flag-
ship Resort Hotel, Atlantic City, NJ. 804-266-
2634. 

Oct. 21-26, NARM Wholesalers Conference, 
Arizona Biltmore, Phoenix, 609-596-2221. 

Oct. 24-26, 11th Annual Seminar on Nego-
tiating Contracts in the Entertainment Indus-
try, New York Hilton, New York. 212-545-6111. 

Oct. 25-27, NARM Retailers Conference, 
Arizona Biltmore, Phoenix, 609-596-2221. 

FOR THE RECORD 
A Billboard Bulletin item in the 

Oct. 8 issue involving reorganiza-
tion of BMG Music Publishing's 
operation in Holland should have 
noted that BMG was a full owner 
of Two P(i)eters Music when the 
original relationship with the com-
pany was established, according to 
BMG Music Publishing chief Nick 
Firth. 

The story "Media Makeovers," 
which ran in the Country Music 
Spotlight in the Oct. 8 issue, car-
ried an incorrect byline. It was 
written by Edward Morris. 

Oct. 27, Third Annual Salute To Excellence 
Dinner, honoring Terri Rossi, benefiting the 
American Cancer Society's Early Detection 
Breast Cancer Program, Sheraton New York Hotel 
& Towers, New York. Cynthia Badie Associates, 
212-222-3438. 

Oct. 27, Ti. Martell Music And Wine Aficio-
nados Dinner, Burden Mansion, New York, Mur-
iel Max, 212-245-1818. 

NOVEMBER 
Nov. 2, T.1.'s Friends China Club Network-

ing Evening, starring singer Cindy Stevens, ben-
efiting T.J. Martell Foundation, China Club, New 
York, 212-245-1818. 

Nov. 2-4, Billboard Music Video Conference 
and Awards, Loews Santa Monica, Santa Mon-
ica, Calif., 212-536-5018. 

Nov. 6-8, Sixth .Annual EPM Entertainment 
Marketing Conference, Universal City Hilton & 

Towers, Los Angeles. Riva Bennett. 718-469-
9330. 

Nov. 10, Seventh Annual Silver Clef Award 
Dinner And Auction, to benefit the Nordoff-Rob-
bins Music Therapy Foundation, honoring Ahmet 
Ertegun, Roseland, New York. Sunny Ralfini, 212-
541-7948. 

Nov. 10, National Conference Of Christians 
And Jews Humanitarian Award Dinner, honor-
ing Blockbuster chairman/CEO H. Wayne Hui-
zenga, Beverly Hilton Hotel, Los Angeles. 213-
250-8787. 

Nov. 10-13, Audio Engineering Society Con-
vention, Mosconi Convention Center, San 
Francisco, 212-661-8528. 

Nov. 12, "Back To Broadway" Evening, hon-
oring Warner/Chappell Music chairman/CEO Les 
Bider, benefiting the Ti. Martell Foundation's 
Neil Bogart Memorial Fund, Barkar Hangar, 
Santa Monica, Calif. Karen Tremewan Carbone, 
310-247-2980. 

LIFELINES 

Special 
Olympics TDK 

Working Together. 
Special Promotion. Sargent Shriver, center, chairman of Special Olympics, 
thanks TDK president Takashi Tsujii, right, and TDK executive VP of sales Koyo 
Yokoi for their support. TDK has joined forces with Special Olympics for a fourth-
quarter promotion. (For details, see Good Works, this page.) 

BIRTHS 
Boy, Nicholas Pasquale, to Pat Mon-
aco and Cathy Jacobson, Aug. 12 in 
New York. He is senior. VP of Inde-
pendent Label Services, a division of 
PolyGram Group Distribution. 

Girl, Katherine Elizabeth, to John 
and Ilene Ford, Sept. 1 in Toms 
River, N.J. He is sales manager at 
WOBM Toms River. 

Girl, Marisa Claudia, to Manny and 
Lisa Bella, Sept. 17 in White Plains, 
N.Y. He is VP of R&B promotions at 
EastWest Records. 

Boy, Frank James, to Bill and Susan 
Flanagan, Sept. 19 in New York. He 
is editor of Musician magazine. 

Boy, Jared Michael, to Howard and 
Gordy Silverman, Sept. 26 in Ojai, 
Calif. He is co-owner of talent agency 
Paradise Artists Inc. 

Girl, Solange Hope, to George Agui-
lar and Jeanette Acosta, Sept. 29 in 
Nova Scotia. He is an actor. She is a 
composer. 

Girl, Jessica Michelle, to Ken Sun-
shine and Nancy Hollander, Oct. 1 
in New York. He is president of Ken 
Sunshine Consultants, a public rela-
tions consulting firm. 

MARRIAGES 
Paul Aaronson to Sharon Stern, 
Aug. 14 in Great Neck, N.Y. He is di-
rector of sales and marketing for in-
dependent label Viceroy Music. 

Bob Goldstone to Teresa Blair, 
Sept. 24 in Nashville. He is VP of 
sales for Capricorn Records. She is 
graphic production coordinator for 
Asylum Records/Nashville. 

DEATHS 
Frank Marx, 90, of natural causes, 
Aug. 20 in New York. In the 1930s, 

GOOD WORKS 

Marx founded Frank Music Co., a 
leading sheet music store near Co-
lumbus Circle in New York City. In 
1978, he sold the company to Heidi 
Rogers, the current owner. The same 
year, Marx became president of In-
ternational Music Co. upon the death 
of its founder, Marx's friend A.H. 
Handler. Marx remained president of 
IMC until 1979, when it was sold to 
Bonnie Bourne. Marx continued as an 
editor at the company until his retire-
ment in 1990. He is survived by sev-
eral nieces, nephews, and grand-
nieces. 

John Delafose, 55, of a heart attack, 
Sept. 18 in Opelousas, La. Delafose 
was an influential traditional zydeco 
artist. He recorded a number of al-
bums, including the Rounder releases 
"Pere et Garcon Zydeco," "Blues 
Stay Away From Me," and the compi-
lation "Zydeco Live! Vol. 2." His son, 
Geno, is also a zydeco player and re-
cently released his own album, 
"French Rockin' Boogie," on 

Rounder. 

Dr. Mattie Moss Clark, 69, of com-
plications from heart failure and 
stroke, Sept. 22 in Detroit. Clark was 
an influential gospel singer. (See In 
The Spirit, page 52.) 

Martin Sonin, 89, of complications 
from lung cancer, Sept. 26 in Florida. 
Sonin was a 50-year veteran of the 
vending and jukebox industry in New 
York City's five boroughs and Long 
Island. He is survived by his sons, Gil-
bert, Jason and Lawrence, all of 
whom work in the vending or record-
ing industries. Donations in his mem-
ory may be made to the North Dade 
Center (a school for the mentally han-
dicapped), 4481 NW 167th St., Opa 
Locka, Fla. 33056. 

Send information to Lifelines, do 
Billboard, 1515 Broadway, 14th 
Floor, New York, N.Y. 10036 within 
six weeks of the event. 

TDK'S SOMETHING SPECIAL: 
TDK has launched a fourth-quarter 
promotion that will provide financial 
support for the Special Olympics pro-
gram. Running through Dec. 31, the 
program will see TDK donating a por-
tion of revenues generated by sales of 
select audiotape, videotape, and floppy 
disk products at participating retailers 
to Special Olympics, on behalf of the re-
tailer. The donations will help send 
mentally challenged children and adults 
from all over the country to the 1995 
Special Olympics Word Games in New 
Haven, Conn. Customers at each par-
ticipating outlet will be made aware of 
the program via in-store merchandising 
displays, while further efforts include 
an in-store promotions and national ad 
campaign. Participating retailers also 
will offer customers a special, limited-
edition, commemorative hanging holi-
day ornament as an overlay gift with 
the purchase of designated product. 
TDK's support of Special Olympics will 
culminate in a celebrity golf tourna-

ment, to be held in Las Vegas following 
the January Consumer Electronics 
Show. Participating retailers will be 
honored following the tournament, ac-
cording to Tim Sullivan, TDK national 
promotions manager. For more info, 
call Julie Shapiro at 212-388-1400. 

HIGH SCHOOL AWARDS: The Ber-
telsrnann's World of Expression Schog 
arship has embarked on its second year, 
offering to New York City public high 
school seniors, 21 years old or younger, 
six scholarships in music or literature 
totaling $60,000. The scholarship pro-
gram also has developed the World of 
Expression High School Recognition 
Program, which will award a maximum 
of 10 $1,000 grants to a high school in 
each of the city's five boroughs with the 
most music and musical entries, poten-
tially two schools per borough. It will 
then be up to the respective department 
chairs to use the money at their discre-
tion. The winning school's faculty will 
then be recognized for its contribution 

to the program during the student 
award ceremony in June 1995. For 
more info, contact Melanie M. Fallon 
at 212-930-4978. 

HELPING JOY OF LEARNING: 
Add Joy To Learning (AJL), a non-
profit program that provides a teaching 
forum for youngsters seeking knowl-
edge of the music industry, is under 
way with a new semester of its series, 
"Career Opportunities In The Music In-
dustry," which takes place Wednesday 
afternoons at Manhattan Comprehen-
sive Night & Day School in New York. 
Each workshop focuses on a sector of 
the industry, with guest speakers. ML 
also offers at the same location ses.sions 
on "Songwriting" and "Industry Prac-
tice." According to executive director 
Audrey Levine, the program is in need 
of stereo equipment, recording/studio 
equipment, a spotlight, and office sup-
plies. Financial contributions are also 
sought. All donations and contributions 
are tax deductible. For more info, call 
Levine at 212-807-8344, or write to And 
Joy To Learning, P.O. Box 393, Chelsea 

Station, New York, N.Y. 10113. 

NICKY HOPKINS FUND: Rocco 
Spagnola, president of Seal Beach, Ca-
lif.-based Rococo Records, has made a 
donation to the Nicky Hopkins Founda-
tion in recognition of the late rock pian-
ist's contributions to music. Donations 
can be sent to the Nicolas Hopkins Me-
morial Fund c/o Third National Bank, 
Suite 101, 1025 16th Ave. South, Nash-
ville, Tenn. 37212. For more info, call 
Craig Melone at 818-901-4878 or fax 
818-901-4875. 

YOUTH IN NEED: Songwriter/pro-
ducer David Foster and his wife Linda 
Thompson will be honored Oct. 29 by 
the Pacific Lodge Youth Services at a 
dinner in Los Angeles. The Pacific 
Lodge Boys' Home in Woodland Hills, 
Calif., in operation for more than 70 
years, has changed in emphasis from a 
center that offered room and board to 
an institution offering highly special-
ized treatment for problem youngsters. 
For more info, contact Tracy Zamot at 
Atlantic Records at 212-275-2345 
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Pro Audio 

Thompson's Retreat. Los Angeles alternative rock act X stopped at Ocean Way 
Studios in Hollywood to record "Shoot Out The Lights," its contribution to Capitol 
Records' "Beat The Retreat," a Richard Thompson tribute album assembled by 
McCabe's Guitar Shop talent booker John Chelew. Shown, from left, are Chelew, 
X guitarist/vocalist John Doe, and Tim Devine, VP of A&R at Capitol and executive 
producer of the all-star compilation, which also features such artists as Bonnie 
Raitt, REM.. Dinosaur Jr, and David Byrne. 

Sanyo Forms Venture With Verbatim 
Firms Combine Audio, Computer Expertise 
• BY PAUL VERNA 

NEW YORK—Symbolic of the con-
tinued confluence of the CD and 
computer worlds, compact disc man-
ufacturer Sanyo Laser Products has 
formed a joint venture with diskette 
and computer-tape specialist Verba-
tim Corp. 
The two companies say the ven-

ture will result in one of the largest 
independent CD-ROM and audio-
CD producers in North America, 
with an annual capacity of 50 million 
units. Sanyo's current capacity is 36 
million units per year, according to 
a Sanyo statement. 
Under the agreement, Sanyo's 

From Crosby, Stills 84 Nash To Belly, 
Producer Glyn Johns Records All Kinds 
• BY CRAIG ROSEN 

LOS ANGELES—After producing 
Crosby, Stills & Nash's "After The 
Storm," Glyn Johns took the sum-
mer off before beginning work on his 
next production—Belly's follow-up 
to its highly acclaimed "Star." 
Moving from a veteran act like 

CSN to an up-and-coming band like 
Belly would be a stretch for lesser 

talents, but not for 
Johns, whose 
résume as a pro-
ducer, engineer, re-
corder, and mixer 
includes such di-
verse titles as the 
Beatles' "Let It 
Be," The Clash's 
"Combat Rock,' the 
Eagles' "Desper-
ado," the Kinks' "All 
Day And All Of The 
Night," the Who's 

"Who's Next," and several Rolling 
Stones albums, including "Sticky 
Fingers" and "Exile On Main St." 

in fact, Johns was the first to re-
cord the Stones, although those 
tapes were never released. 
The CS&N album and the Belly 

project present different challenges, 
says Johns. "Working with a new 
band is quite different than working 
with an established act," says Johns. 
"I enjoy doing both. Because they 
are so different, it breaks it up. I like 
to have a good mix of both estab-
lished and new acts to work with." 
Working with artists with differ-

ent levels of experience requires 
varying approaches, Johns says. 
"Some need more encouragement, 
depending on where they are in their 
career. Some don't require any in-
volvement with the way they are 
writing and are quite capable of 
assessing their own performance. 
Others actually rely on you as a 
bouncing board." 
Yet his ideas about a producer's 

PRO 
FILE 

responsibilities remain constant: "A 
producer's job is to represent an art-
ist fairly and squarely on a record, 
stating where they are creatively at 
that moment in time." 

Diversity in his production credits 
isn't something Johns set out to 
achieve. "They just sort of landed in 
my lap," Johns says of the many acts 
he has worked with. "I've always had 
a broad taste in music, and I have 
been very fortunate to satisfy most 
of my tastes throughout my career." 
Yet through the years, Johns has 

had his ups and downs. "I've been 
through periods of being completely 
disillusioned with the record busi-
ness on many levels," he says. 
"When punk started in England, I 
didn't relate to it. I was being sent 
a lot of stuff by record companies, 
and my opinion is that they shouldn't 
have been even entertaining making 
records by these people, let alone 
sending them to me. It was a rather 
foolish attitude," Johns says. 
Although Johns still calls the Sex 

Pistols "a load of crap," years later 
he worked with the Pistols' punk 
peers, the Clash, mixing the band's 
last hurrah, "Combat Rock." Says 
Johns, "I wasn't that familiar with 
the earlier stuff, but I was asked by 
CBS to mix that record. I met with 
the band, and I thought the record 
was extremely clever." 
While Johns was a latecomer to 

the Clash, he was around at the very 
beginning for the Rolling Stones. 
"I'm one of several people who 
claimed to discover them," he quips. 
"I didn't discover them; I met them 
before anyone else had done any-
thing with them, and took them into 
the studio." 
The tapes, however, were never 

released. "Their manager, Andrew 
Oldham, signed them to a recording 
deal about three weeks after I had 
taken them into the studio," Johns 
says. "They basically copied one of 
the songs that I recorded [for them] 

and released it as their first single." 
Although the situation left Johns 

feeling bitter, he eventually crossed 
paths with the Stones again, serving 
as an engineer on several albums, of-
ten alongside his bother Andy. 
"Most of the Rolling Stones ses-

sions were pretty much the same," 
Johns says. "I can remember cutting 
tracks I really loved, but a lot of it 
was unbelievably repetitive and very 
boring." 
As Johns notes, the Stones were 

free from financial restrictions, so 
they spent "an immense amount of 
time on their records." 

Following his work on "Exile," 
Johns once again broke off his rela-
tionship with the Stones, but reu-
nited with the band as it began work 
on "Black And Blue," an album that 
he initially was set to co-produce 
with the Glimmer Twins, aka Mick 
Jagger and Keith Richards. 

But, once again, Johns grew tired 
of the Stones' slow pace and walked 
out on the band after becoming in-
volved in a verbal sparring match 
with Richards. 

Despite some bad experiences, 
Johns is proud of his work with the 
Stones. "When they played and got 
it together, they were fantastic and 
unbeatable and made some great 
records," he says. 

Johns' work with the Beatles also 
was tainted when the project he was 
working on, originally to be titled 
"Get Back," was shelved. 

Eventually, John Lennon handed 
over the sessions Johns had re-
corded to Phil Spector, who turned 
the material into "a sugary piece of 
shit," says Johns. The album eventu-
ally was released as "Let It Be." 

"Historically, it's my least favorite 
Beatles album," says Johns. Still, he 
looks back at those sessions fondly. 
"It was a fantastic experience, and I 
enjoyed every -minute of it ... My 
only regret is that my version of the 

(Continued on next page) 

Richmond, Ind., CL) plant will be 
augmented with Verbatim's sales 
and marketing staff, which special-
izes in CD-ROM and other com-
puter-oriented markets, as 
compared to Sanyo's expertise in 
the music world. Additionally, Ver-
batim will contribute an undisclosed 
sum of cash for future expansion at 
the facility, projected to result in a 
doubling of annual capacity to 100 
million units within two years, ac-
cording to Sanyo Laser Products 
president Hidetaka Iijima. 
"The combination of Sanyo's CD 

technology and expertise in CD 
manufacturing, coupled with Verba-
tim's leading-edge optical-disc tech-
nology and OEM marketing re-
sources, provides a perfect blend to 
take advantage of the CD-ROM and 
CD-audio markets," Iijima says. 
Nicky Hartery, president of 

Charlotte, N.C.-based Verbatim, 
adds, "Many of our customers have 
asked us about expanding our CD-
ROM services. Now we can offer 
them a full range of CD-ROM serv-
ices, from premastering and master-
ing to replication, custom packag-
ing, and fulfillment for large-volume 
applications." 

Accordingly, a senior-level Verba-

tim executive will become part of the 
joint venture's management team 
"to apply focus to CD-ROM growth 
targets," according to the state-
ment. "It is also possible that Verba-
tim will supply a small number of 
other employees as CD-ROM ex-
pansion plans are implemented." 
Formed in 1986, Sanyo Laser 

Products is one of eight manufactur-
ing companies and 11 plants of 
Sanyo's North American Group to 
make professional and consumer 
products ranging from TVs and 
kitchen appliances to batteries and 
CDs. SLP is the sister company of 
Sanyo Mavic Media Corp. in Japan, 
which has been producing CDs since 
1982 and CD-ROMs since 1985. 
Verbatim Corp. brings to the ven-

ture a solid grounding in the sale of 
media-to-market channels repre-
sented by computer OEMs, com-
puter-software publishers, and soft-
ware duplicators, according to the 
statement. 
"Almost half of Verbatim's cur-

rent business is in the OEM mar-
ket," says Hartery. "We count some 
of the largest software companies in 
the world as our customers." 
Verbatim, which was founded in 

(Continued on next page) 

newslinew 
THE AUDIO ENGINEERING SOCIETY and the San Francisco Bay Area Audio 
Manufacturers (BAAM) will hold a party at San Francisco's Exploratorium 
Nov. 10, the opening night of the upcoming 97th AES Convention. 

PRO PEOPLE ON THE MOVE: Apogee Electronics of Santa Monica, Calif., 
names Carol Craft digital media specialist and Michael Nicoletti technical 
support manager. Craft, previously in a sales position at GML in Van Nuys, 
Calif., will head up Apogee's master digital audiotape and Wyde Eye digital 
cable. Nicoletti, formerly a field sales engineer and product specialist at Ya-
maha Corp., will be responsible for customer support for Apogee's digital 
products ... Disc Manufacturing Inc. names Tony Montgomery VP of au-
diodisc sales. A 34-year industry veteran, Montgomery previously was sen-
ior director of dance/single sales at RCA Records ... Shawna Brackenbury 
is named customer service manager for the Mark IV Audio Oklahoma City 
Group, made up of Altec Lansing, University Sound, Gauss Loudspeakers, 
and Mark IV Control Technology. 

DISC MANUFACTURING INC. of Chicago has signed a licensing agreement 
with Eastman Kodak ( 0. to simplify large-volume replication of Kodak 
Photo CDs, according to a DMI statement. Under the arrangement, DM! 
and WEA Manufacturing will be able to replicate photo discs without prior 
approval from Kodak. 

PROPHESYING THAT "most people in the audio duplication business won't 
live long enough to see the demise of the audiocassette," Cintas VAC pres-
ident Manuel Trigo says the Tijuana, Mexico-based company and its Amer-
ican arm, Cintas Technologies, are investing $2 million in a solvent recovery 
system for their California manufacturing plant. 

BRIEFLY: The Russ Berger Design Group is expanding its Dallas offices. 
Berger's group specializes in recording and broadcast studio design and 
planning, architectural acoustics, noise and vibration control, facilities plan-
ning, and technical systems design... Lexicon announces a daughterboard 
option for its NuVerb Macintosh-based, 20-bit reverb system. The new 
board adds support for Digidesign's TDM system; also, NuVerb is 
upgraded to version 1.5... Snap! members Luca Anzilotti and Michael 
Munzing have bought a Euphonix CS2000 to replace their SSL 4000 G se-
ries. Two additional systems have been bought for satellite studios in Los 
Angeles and London. 
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Pro Audio 

AUDIO TRACK 
NEW YORK 

PRODUCER HAL WILLNER was 
at Looking Glass Studios producing an 
EP for They Might Be Giants' Hello 
Recording Club with New York avant-
jazz outfit Spanish Fly. Anne Pope 
engineered the sessions, with assist-
ance from Amanda Riesman ... Mer-
cury Records artist Crystal Waters 
visited Bass Hit Studios to work on a 
remix of her "mote Pure Love." The 
session was produced by Eric Morillo 
and engineered by Dave Darlington, 
who worked behind the SSL 40(X) E 
Series console. Assisting was Phil Pa-
gano ... At DB Plus Digital Services, 
producer Michael Cuscuna was in 
mastering a live album for Blue Note 
recording artist Don Pullen ... Giant 
Records act Redbone Black was at 
Platinum Island Recording Studios 
tracking and mixing its upcoming al-
bum. Johnny Most engineered the 
sessions behind the 64-input SSL 4064 
E with G computer. Steve Souder as-
sisted ... Elektra Records artist Lisa 
Fischer was at Clinton Recording 
Studios tracking songs for her upcom-
ing release. Tommy LiPuma produ-
ced the sessions with engineers Al 
Schmitt and Troy Halderson behind 
the classic Neve 8078 console. 

LOS ANGELES 

IMAGO RECORDING ARTIST 
John Waite was at Skip Saylor Re-
cording mixing his upcoming release 
with producer/engineer Mike Shi-
pley. Eric Flickinger assisted ... At 
Clear Lake Audio, Dipped In 
Choclet was working on an upcoming 
project with producer Jorge Martin. 
Brian Levi engineered behind a Tri-
dent board ... Hardcore rapper Ice-T 
was at Devonshire Audio & Video Stu-
dios with his heavy metal band, Body 
Count. Bobby Brooks mixed the ses-
sions behind the Neve VR-60 Total 
Recall console with GML automation 
... Longtime Luther Vandross gui-
tarist Doc Powell was at Mad Hatter 
Studios putting the finishing touches 
on his third solo album. The sessions 
were engineered by Raymund° Silva 
... Engineer/producer Conley "Con-
man" Abrams was at the Record 
Plant remixing the debut single for 
Caliber Records act Duty Free. 
Abrams worked behind an SSL board. 

NASHVILLE 

PRODUCER CLYDE BROOKS 
and engineer Bob BoHock visited 
Masterfonics with artist Lisa Man-
ning. The team was the first to cut 
tracks on the studio's new Harrison 
Series 12 automated console ... 
Warner Bros. Nasvhille artist Béla 
Fleck was at the Sound Emporium 
working on an upcoming self-pro-
duced release. Fleck also engineered 
the project along with Bill VornDick 
and Ken Hutton. Also at Sound Em-
porium, RCA Records artist Ty 
England has been working on his de-
but album. Garth Fundis is pro-
ducing, and Dave Sinko and Ken 
Hutton are engineering ... Producers 
Jim Cotton and Joe Scaife have been 
at the Music Mill working on Billy 
Ray Cyrus' upcoming album for Mer-
cury. Engineering the sessions is 
Terry Bates. 

OTHER LOCATIONS 

AT KIVA STUDIOS IN MEMPHIS, 
producer David Briggs was tracking 
and mixing an upcoming project for 
Virgin act Royal Trux. Engineer 
Greg Archi I la engineered the ses-
sions behind the API and Discrete 
Neve consoles ... Trod Nossel Studios 
in Wallingford, Conn., played host to 
"Saturday Night Live" vocalist Chris-
tine Ohlman, who was recording an 
upcoming project for Deluge Records 
with her band, Rebel Montez. Tho-
mas "Doc" Cavalier produced the 
sessions, as chief engineer Richard 
Robinson worked behind the Sony 
MXP console ... Island group Local 
H was at Reflection Sound Studios in 
Charlotte, N.C., recording its debut 
project with producer Steve Haigler. 
Tracy Schroeder engineered behind 
the studio's newly acquired 60-input 
Neve V-3 with Flying Faders. Tracks 
were recorded onto the Sony APR-24 
analog machine ... Atlantic hard-rock 
group Testament spent time at Studio 
D in Sausalito, Calif., with producer 
GGGarth. Kill Bennedy engineered 
the sessions. Paul "The Chopper" 
DeCarli handled editing chores, while 
Ken Walden, Judy Kirshner, and 
Mike Cresswell assisted ... Bad Ani-
mals in Seattle welcomed A&M alter-
native rock act the Innocence Mis-
sion. Dennis Herring produced the 
project, and Chris Furman engi-
neered behind the API console. John 
Burton assisted. 

Please send material far Audio Track 
to Peter Cronin, Billboard, 49 Music 
Square W., Nashville, Tenn. 37203; 
fax: 615-320-0454. 

GLYN JOHNS 
(Continued from preceding page) 

album was never released." 
Johns also was taken aback in the 

late '70s and '80s when computers be-
came an integral part of record mak-
ing. 

"It almost completely took over," 
he says. "The idea of a group of peo-
ple sitting in a room performing a 
piece of music together, and the inter-
action between those people and the 
performance being caught on tape, 
was almost a thing of the past. Fortu-
nately, the pendulum is swinging 
back. People are becoming weary of 
music that's made one instrument at 
a time." 
The problem with extensive over-

dubbing is that while a player can re-
spond to what is already on tape, "his 
performance is not going to affect 
what has preceded it," Johns says. 
"The way I prefer to make records 

is by capturing a performance by as 
many people as physically or crea-
tively possible. That type of record, 
and artists who like making that kind 
of record, are becoming more popular 
again." 
Johns used that approach on "After 

The Storm," which was a change for 
CSN, whose members hadn't actually 
played together on a record in years. 

He's also using that "live" approach 
on the Belly album, currently in pro-
duction at Compass Point Studio in 
the Bahamas. 

SANYO FORMS JOINT VENTURE WITH VERBATIM 
(( 'o,tt it Hi (1 1imui p ey ceding pay( ) 

1969, is owned by Mitsubishi Kasei 
Corp. of Japan, a chemical giant that 
also produces optical discs and other 
information products. 

Like many of its competitors, the 
Sanyo-Verbatim group will be a 
service-oriented information pro-
vider, offering turnkey data prepa-
ration, one-off CD recording and as-
sistance, premastering, up to 5-color 
silk-screen disc printing, packaging 
and custom assembly, warehousing, 
storage, inventory control, distribu-
tion, and fulfillment. 
The venture will cover the U.S., 

Canada, and Mexico, according to the 
Sanyo statement. The two companies 
also expect to export products to Eur-
ope, Australia, and the Pacific Rim. 
The CD-pressing universe has ex-

perienced steep growth and consoli-
dation in recent years, with such 
high-stakes deals as the acquisition of 
American Helix by Kao Optical and 
the merger between HMG and Allied 
Film Labs. The Sanyo-Verbatim pact, 
though different from those two, is 
further evidence of an industry in 
which product lines are becoming less 
important than the storage and trans-
fer of information, regardless of the 
medium. 
The venture is subject to due dili-

gence, regulatory approval, execution 
of a definitive agreement, and ap-
proval by each company's board, ac-
cording to the statement. It is ex-
pected to be completed by the end of 
this month. 

Mixer From "Hell." Veteran mixing 
engineer Elliot Scheiner is shown 
mixing the Eagles' "Hell Freezes Over'' 
MN special and album using the PRO 
Spatializer sound enhancer. (Photo: 
David Goggin) 

Billboard. 

STUDIO ACTION 
PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING OCTOBER 8, 1994) 

CATEGORY HOT 100 R&B COUNTRY MODERN ROCK DANCE SALES 

TITLE 
Artist/ 
Producer 
(Label) 

I'LL MAKE LOVE 
TO YOU 
Boyz II Men/ 
Babyface 
(Motown) 

I'LL MAKE LOVE 
TO YOU 
Boyz ll Men/ 
Babyface 
(Motown) 

WHO'S THAT MAN 
Toby Keith/ 
N. Larkin 
H. Shedd 
(Polydor) 

WHAT'S THE 
FREQUENCY, 
KENNETH? 
R.E.M./ 
S. Litt 
R.E.M. 
(Warner Bros.) 

FLAVA IN YA EAR 
Craig Mack/ 
Easy Mo Dee 
(Bad Boy/Arista) 

RECORDING 
STUDIO(S) 
Engineer(s) 

LARRABEE 
(Los Angeles) 
Brad Gilderman 

LARRABEE 
(Los Angeles) 
Brad Gilderman 

SCRUGGS SOUND 
(Nashville) 
Ron "Snake" 
Reynolds 

CRITERIA 
(Miami, FL) 
Pat McCarthy 

HIT FACTORY 
(New York) 
Bob Brockmann 

RECORDING 
CONSOLE(S) 

SSL 4000G SSL 4000G Neve 8032 Neve 8078 SSL 4064G 
with Ultimation 

MULTITRACK/ 
2-TRACK 
RECORDER(S) 
(Noise reduction) 

Studer A827 Studer A827 Mitsubishi 6850 Studer 827 
Sony 3348 

Studer A827 
I 
I 

STUDIO 
MONITOR(S) 

Augsperger/TAD Augspurger/TAD Big Reds Yamaha NS10 Yamaha NS10 

MASTER TAPE 3M 996 3M 996 Ampex 467 Ampex 499 Ampex 499 

MIX DOWN 
STUDIO(S) 
Engineers(s) 

ENCORE 
(Los Angeles) 
Mick Guzauski 

ENCORE 
(Los Angeles) 
Mick Guzauski 

ALPINE 
(Nashville) 
Ron "Snake" 
Reynolds 

OCEANWAY 
(Los Angeles) 
Pat McCarthy 

HIT FACTORY 
(New York) 
Bob Brockmann 

CONSOLE(S) SSL 4000G SSL 4000G Cad Neve 8038 SSL 4064G 
with Ultimation 

MULTITRACK/ 
2-TRACK-
RECORDER(S) 
(Noise reduction) 

Studer A827 Studer A827 Otani DTR-900 ATR 124 Studer A827 

STUDIO 
MONITOR(S) 

Augspurger/ 
Tannoy SGM10 

Augspurger/ 
Tannoy SGM10 

KEFC-55 Custom Oceanway Yamaha NS10 

MASTER TAPE 3M 996 3M 996 Ampex 467 3M 996 3M 996 

MASTERING 
(ALBUM) 
Engineer 

FUTURE DISC 
Eddy Schreyer 

FUTURE DISC 
Eddy Schreyer 

MASTERMIX 
Hank Williams 

PRECISION 
Stephen Marcussen 

HIT FACTORY 
MASTERING 
Chris Gehringer 

PRIMARY CD 
REPLICATOR 
(ALBUM) 

PMBC PMBC PMDC WEA 
Manufacturing 

BMG 
Manufacturing 

PRIMARY TAPE 
DUPLICATOR 
(ALBUM) 

HTM HTM HTM WEA 
Manufacturing 

BMG 
Manufacturing 

e, 1994, Billboard BPI Communications. Hot 100. R&B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult 
Contemporary & Dance appear in rotation. 
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CALL TOLL FREE 
1 -800-223-7524 Billboard Classified Action Mart 

Regular Classified: $4.85 per word, minimum order: 198.00 
DISPLAY CLASSIFIED: 

1" - 1 issue $136.00 PER 
1" - 3 issues 
1" - 13 issues 
1- - 26 issues 

125.00 PER 
119.00 PER 
111.00 PER 

1" - 52 issues 92.00 PER 
REVERSE ADVERTISEMENTS: $17.50 

POSITION WANTED: $65.00 PER COLUMN INCH 
BOX NUMBER: $17.50/BROADCAST/MEDIA: $80.00 PER INCH 

Call Jeff Serrette NY State - 212/536-5174 •Outside NY State - toll free 800/223-7524 
Billboard Classified • 1515 Broadway • New York, NY 10036 

**REAL ESTATE TO THE STARS** 
For Real Estate information call Laura Rivchun 

1 (800) 223-7524 - in NY (212) 536-5173 • NY OFFICE FAX # (212) 536-5055 
800 223-7524 - For Classified Advertising Only 

FAX YOUR AD 
212-536-5055 

Real Estate To The Stars 
$65.00 per inch 

SERVICES 

PROFESSIONAL RECORDING AND DUPLICATING SUPPLIES 
CUSTOM 

AUDIO CASSETTE BLANKS 
1 Min - 126 Min 

Loaded VVith: 
BASF CHROME PLUS, 

CHROME SUPER & 
MAXELL XL 11 

HIGH BIAS TAPE 

COMPLETE LINE OF 

AMPEX - BASF 
MAXEU. - SONY - TDK 

Studio Mastering 
and Multitrack Products 

DAT'S - 489/289 (SANS) 
HI-8MM - CDR'S 

U-MAT1CS 
499/456 - 911/468 

ROUND EDGE 
NORELCO BOXES 

CRYSTAL POLY BOXES 
COLOR CASSETTE LABELS S .1-CARDS 

SPUCJNG AND LEADER TAPE 
REELS AND BOXES 

BASF Are MAGNETIC MEDIA AUDIO PANCACKES 
C-0 CASSETTE SHEU.S 

CD JEWEL BOxES 
CUSTOM viDEO CASSETTE BLANKS 

SONY - TELEX - NOW! RECORDING SYSTEMS 
Tope Duplicating Equipment 

ON CASSETTE PRINTING - PRINTED LABELS & 3-CARDS - SHRINK WRAPPING 

CALL FOR -' 764 5th Avenue, Brooklyn, New York 11232 
OUR FREE e In New York Telephone: (718) 369-8273 e—riNRS 
CATALOG MO 24 Hour Fax: (718) 369-8275 rat....d Recording Supehes Inc 

TOLL FREE 1-800-538-2336 

efactory Direct.. 
Best Values! 

( OMBINAIION SPI( IA1 ' 

-, 1)() I AP) '1\1/ (IiS 

8GQ-458-6401 62.355 

All 
Manufacturing 

In Our Plant! 

SPECIALS - 
"With This Ad Only" 

500 - Cassettes - $115 
(1,000 Cassettes - 81,025) 

Retail-Readv: FULL COLOR J-Card, 
Test Cassette. Graphics Layout, 

Typesetting & Film, Cassette Label, 
Norelco Box & Shrink-Wrap (to 50 Min.) 

500 - 12" Vinyl - $1,075 
(1,000 12" Singles $1,450) 

Retail-Ready 12" Single Package 
Direct Metal Mastering, 5 Test Pressings, 
Label Layout & Printing, Plastic Sleeve, 

Black or White Die-Cut Jackets, 
Shrink Wrap (to 14 Min per side) 

500 - Pr01110 CD's - $995 
(1,000 CD's $1,550) 

Delivery in 15 Business Days! 
Promotional Package includes: CD-R 
Reference, One Color CD Label with 
Layout, Typesetting & Film (to 25 Min.) 

soo - Color CD's - $1,995 
(1,000 CD's $2,285) 

Retail-Ready: FULL COLOR Front 
& Tray Card, CD-R Reference, 

2-Color CD Label, Graphics Layout & 
Film, Jewel Case & Shrink-Wrap 

(to 58 Min. / 20 Index Points) 

Best Values kt The Industry! 

Call For Our Complete Catalog 

EUROPADISK,LTD. 
75 Varick Street, New York, NY 10013 
Tr (212) 226-4401 FAX (212) 966-0456 

RECORD PROMOTION 

EXPERIENCE! EXCELLENCE! 
25 + YEARS! 

Working All Leading National Charts. 
"One Of The Foremost 

Names in Music Promotion" 
RCI Records Inc., 1-800-737-9752 
4721 Trousdale Dr, Nashville, TN 37220 

615-833-2052 • FAX 615-833-2101 

17,7 

Lrà 

MASTERING 
REPLICATION 

PRINTING 
TOTAL PACKAGING 

GRAPHIC DESIGN STUDIO 
POSTERS 

PERSONALIZED EXPERT SERVICE 

COMPLETE CD AND CASSETTE 

The Power 

of Excellence 

212 - 333 - 5953 

330 WEST 58TH ST. NEW YORK, N.Y. 10019 

7do 

5 

CD Singles 
$35 

1 day turnaround - w / lneerte 

oo 
Big Dreams Studio 708-945-6160 

IrnOriCCIrl pro cli/ itII p 

CD 8t CASSETTE 
PRODUCTION 
P.O. BOX 550 Tel (315) 769-0034 
ROOSIVILTOWN, N Y for (315) 769-0341 
13683 0550 

1-800-APD-DISC 
(273 - 3472) 

SERVICES 

THE ONLY NUMBER YOU NEED FOR 
DESIGN AND MANUFACTURING 

THE LEADING MANUFACTURING SERVICE FROM THE UK 
NOW IN THE UNITED STATES 

A TO Z MUSIC SERVICES INC 

105 DUANE STREET • SUITE 52B 

TRIBECA TOWER • NY • NY1000 7 

TELEPHONE (212)346.0653/73 

FAX (212)346-0679 

SUMMER SPECIAL OFFERS FOR 
CD'S & CASSETTES 

1,000 CD Albums • Glassmaster • Two Colour On Body 
Print • Four Page Booklet And Tray Card 4 X 1 Colour • 

Jewel Box • Shrink Wrap 

$1750 

(From CD Ready Master and Composite Printers Film) 
1,000 Cassettes 

Running Master • Label Plate • 1 Colour Print On Cassette 
Inserts • Norelco Box • Shrink Wrap 

$925 

(From Dat Or Tape And Composite Films) 
• Full Type Setting And Design Service 
• All Editing And Packagreg Requirements 

COMPACT DISCS • 95‹ EACH 
(Bulk From your C D. ready master and 1.36.1 positives) minirr um 1000 

Complete CD and Cassette Packages Available in quantities of 250/500/1000 

1 -800-874-41 74 
CALL FOR A QUOTE 

Digital Mastering Systems • Digital Audio Duplication • Conspuer Graphics 

NATIONAL TAPE' 'DISC 
1110-48th Avenue North • Nashville, TN"37209 

"BEST VA.11-11M13 sue lrliM 
CO 8. CASSETTE (Complete Package) 

COMBINATION 
Special 
th This Ad Ohl!' 

1,000 CD'S .$1 690 1,000 CASS. 
GLASSMASTER • 4 COLOR FRONT COVER TEST CASSETTE • 4 COLOR JAY CARD • 1 
AND TRAY CARD • 2 COLOR CD LABEL • COLOR PR'NT ON CASSETTE • NORELCO 
JEWEL BOX • OVER-WRAP • (to 78 Min.) BOX • OVER-WRAP (to 60 Min.) 

(FROM DAT OR TAPE AND COMPOSITE PRINTERS FILM) 

$905 

1031 W. 313111 F.1.10e, (V11101-A. . Fl. 33012 4,I tOSS, inc - F•tiona (305) 825-8433 • Fex (305)527-3803 

,Call Tollfree For our Free Catalog 1-800 - 553-7553 
e -

BLANK TAPE & ACCESSORIES 
Wklest Selection Anywhere! 

Call For Free Catalog 

(800) 355 - 4400 ›-

lemeeeem 
IS) Wan 1011 »MUM Ix 

49 

Attention Label Executives: We can 

manufacture, distribute, promote 

and market your finished product. 

Our promo network gets results, 

AOR/Alternative, R&B Urban. 

Call 213-9314105. 

COMPACT DISC I WE I CASSETTE PRODUCUON 
DESIGN! SEPS I PRINT! PACKAGES I DROP-SHIP 
Ci.ILJA1-17-1F F. 
FREE CATALOGUE or SPECIAL QUOTE, CALL 

ALIGNED AUDIO 1 • 800 • 869 • 6561 
or 718 - 788 - 6969 'FAX 718 - 499 - 0421 

SMALL AD. BIG VALUE! 

FOR COMPLETE COMPACT DISC, 
CASSETTE & RECORD MANUFACTURING 

QCQ (800)859-8401 
ICK,KIC..21132 MI MINE Ave, • CINCINNATI. OH 45225 

isle sews • FAX (513)681.3777 

100 COMPACT DISCS FREE!!! 

When ordering our 1000 CD Full Color 

October Special - $2450 

DIGITAL EXPRESS 1-800-891-DISC 

e tall Elbiss 
Irianiraniatietunrizeinz 
• CD, Cassette • Video Duplication 

• Full Graphics 
CALL FOR OUR BROCHURE 

1-800-737-7624 

SERVICES 

STARTING YOUR OWN LABEL 
& MAKING THE MAJOR DEAL 
• One-Day Workshops* 
• Audio Cassettes* 

'Includes free Start Your Own label ht. 

PROMOTION 
DISTRIBUTION 

AMI provides domestic and International 
distribution, promotion, and foreign 
licensing tor Independent 

„..;‘, /1-805-965-2313 
eN ' 1-800-207-7777 

—Ezakundiaslummi 

COLLEGE RADIO D.J. 

11.1 0 n/1 •Cli I 54. 4C MG A G E 

100 - 12" VINYL 

$ 599 00 
METAL PARTS 

`4. 
LACQUER MASTER 

.,„,,,,,,,E,,,,ONLOERRSLLAEBEEVLES 
WHITE JACKETS W NOLE 

TEST PRESSINGS • SHRINK WRAP 

r e  I 718 BERKELEY STREET • SANTA MONICA. CA 90404 
my 1310)8293476 .131018294355 • FAX:131618284765 

RAINBO RECORDS & 
CASSETTES 

CUSTOM COMPACT DISCS 
Affordable single copy CDs starting at 
$35. Write, call or fax for information. 

46 PRODUCTIONS 
42W557 Hawk Circle, St Charles, IL 60175 

TEL (800) 850 5423 
FAX (800) 203 1725 

D's Next Da 
PROMO PACKAGE 

5 CD Promo Pack 10 CD Promo Pac 
$249 8375 

'Includes full color graphic attwork 
**Next day service 

CO HOUSE 213 969-0908 

EASTERN STANDARD 
PRODUCTIONS, INC. 
• GLENN DR BUFFALO NY 14228 

1716)091•7631. FAX (716)691-7732 
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SERVICES FOR SALE HELP WANTED INVESTORS WANTED 

CELEBRATING OUR 27TH ANNIVERSARY 

PT N D CL 
6 ,, MOLJ2ILujal -

BLANK AUDIO AND VIDEOCASSETTE TAPES 
FROM I MINUTE TO 126 MINUTES 

BASF CHROME SUPER MAXELL XLII 

WE CARRY A FULL PRODUCT LINE OF: 

3M 

AMPEX 

BASF 

MAC MEDIA 

MAXELL 

POLYMATRIX 

SHAPE, TDK 

PANCAKES de C-O'S 

NORELCO. JEWE 

AUDIO, VIDEO & 

DIGITAL TAPES 

1-800-221-6578 
IN NYC 711-431-7322 

24 HOUR FAX 718-853-2589 

POLY BOXES & EMPTY REELS 

DISCOVER VISA MASTERCARD AMEX 

1000 CD'S 
1000 CASSETTES 

$2899 
COMPLETE PACKAGE 

WELL DO IT 
ALL FOR YOU 

PHONE: (800) 423-2936 
FAX: (818) 569-3718 

FOR SALE 

VIDEOS - CASSETTES - CD'S 
At the Best Prices 

Major Label overstocks and 
deletes. Send for our free 100 
page catalog. 

Dealers Only 
Foreign customers and flea-
markets welcome. 

Phone: 
314 531 4644 Fax: 314 531 4646 

Great Atlantic & Pacific Music 
3310 Samuel Shepard Dr. 

St. Louis MO 63103 

OPERATING SUPPUES 
, less el BOWS • (1) Blisters 

Securit Packaging 
•  

Plastic & l'aper Sleeves 
Price Guns • Mailers • Dividers 

WRAPPING & PACKAGING 
The Jemelmaster Packaging System 

lesel .11rollov rapping. 1)0c. CD's, Videos 
..o.eocv I Irs. &: Si X9.95" 

Iis hriolAv rapping solutions 
do.tributors I.-scalers available' 

ha. A ediarantrr' 

MUSIC AND MORE... 
Indic labels • Budget & CulOul C'D's. Tapes. 1.1r. 
No,elties • Comics/Rags • Accessories • Blank Tap,: 

ERFORMANCE 
DISTRIBUTORS 

2 OAK ST. NEW EIRLJN5WICK NJ 01190 1 
Tel:908.545.300,1 Far“908.545.6054  

1.4,41»4•1.• • Newer Beal • Punk • J•44 • Blues • Rae 

Campus Records 
55 holesalt 1).nbulor ol 

••Ikletions/(Xverstocks" 
814 (It«) Muller Rood 

Latium. SY 12110 ERPORT 
(518) 783 6698 
(518) 783.6753 FAx 

For a Unique Blend of Independent and 
Major Label Closeout, and Overstodo ; 

o • 4.14.1.1 • SAT) • 44414•11 • .“••••>403 • •-••••0 • 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD'S 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66 th ST., DEPT J 
MIAMI, FL 33166 

Phone: (305) b91-2188 
Fax : (305) 591-7210 

DEALERS 
ONLY 

LOWEST PRICE! 
• CD's - LP's - Tapes * 
Cut-Outs - Over Stocks " 
• Budget - Midline * 

* Call For Your Free Catalog Today! 

MUSIC WORLD 
8555 Tonni.110 .1st... N N) n7047 

Tel: (201) 662-Tnoo Fax:1201) nH2-8(1611 

SAMPLING SELLS!! 
Largest U.S. mfr. of Listening Posts 
guarantees you will sell More Musk 
with our systems. Call NOW about 

our FREE test program. 

telescan 
I -800-835-7072 

Bus direr 1 and save' While other people are 

raising their prises, we are slashing ours. Ma-
lin label ( O's, cassettes and LP's as low as 
Your choice from the most extensive listings 

asailable For tree catalogs 1609; 890 6000. 
FAX 1609i 890 0247 or write 

S( ORP)O MUSIC , IN( 
P O. Box A 

Trenton. •41 08691 002(1 

CD SECURITY KEEPERS 
CD Keepers available in lots of 
5000. Like new. Keepers already 
slickered with 3M security tape. 
Absolutely no reasonable offer 
refused. 

Call (508) 634-1158 

APPAREL 

fe,IIBCIE1 
LICENSED MUSIC APPARREL 
"OVER 100 ARTISTS" 
CALL FOR FREE CATALOG 
DEALERS ONLY 

1 800 32 8 0308 

WANTED TO BUY 

Sivinfl..A1.,sTER 
— 1NI) Nip \ \ y — 

NAME BRAND MERCHANDISE 

> Audio Books >video Games 
> Consume! >Computers 

Electronics >Compact Discs 

>> VtaidseeorsDiscs >Cassettes 

(516) 42011300 
Fox: 15161420.8455 

CASH - CASH - CASH 
Top $ paid on CD's, Cassettes, 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 

Fax: 201-662-8060 

MARKETING/DEVELOPMENT DIRECTOR 
COMPUTER SOFTWARE AND CD ROM DIVISION 

Major entertainment company has challenging keyman opportunity for a 
division director.This key individual should have 4 years experience in the 
development and marketing of IBM PC compatible software and CD Rom in 
the entertainment segment of the computer industry. Having established 
experience with traditional retailers a must. Product line consists of 
promotional priced software, higher priced diskette, and CD Rom releases. 
Sales and marketing experience on the national level. Excellent compensation, 
benefits, and bonus. Send resume and salary requirements to: 

UAV Corporation, VP of Human Resources, 
P.O. Box 7647, Charlotte, NC 28241 

CONTROLLER 
L.A. based multimedia company seeks 
hands-on Controller for day-to-day financial 
management, preparation of budgets, 
reports and analysis, accounts payable/ 
receivable, general ledger and design and 
implementation of overall financial 
procedures. Degree in accounting or 
finance and/or several years experience, 
preferably with an entertainment or 
software company. Entrepreneurial nature, 
good organizational and communication 
skills, and proficiency with computer 
accounting programs essential. Salary to 
$47,500. Fax resume to: 310-823-8395 

INTERNATIONAL CONNECTION 

NEWLY CREATED ARTIST 
DEVELOPMENT CONSULTING FIRM, 
SEEKS STRATEGIC ALLIANCE WITH 
A KNOWLEDGEABLE EUROPEAN 
MUSIC INDUSTRY PROFESSIONAL 
FOR MANAGEMENT AND RECORD 
COMPANY CONTACTS REGARDING 
THE MARKETING/PROMOTION 
AND/OR U.S. REPRESENTATION FOR 
SOON-TO-BE RELEASED ALBUMS IN 
THE UNITED STATES. 

Send letter or fax of professional 
credentials to: 
Stay Tuned Communications 
237 Park Ave., 21st Floor 

N.Y., N.Y. 10017 

FAX # 212-697-8486 

OPERATIONS MANAGER 
Recording/manufacturing facility in NJ 
seeks operations manager to oversee all 
functions of their fast-paced, growing 
company. Must be an energetic, detail 
oriented self-starter with min. 5 years 
management, production and 
administrative experience. Send resume 
and salary history to: 

Box #8186, Billboard Magazine, 
1515 Broadway, NYC, NY 10036 

RETAIL SALES REPS 
needed for exciting & successful POSTER 
line! Rock, girl/guy, Black Light, fantasy & 
more. Many territories open. We've been #1 
in colleges for years. now we're expanding 
retail. (Fax resume to 513-577-7110, Attn: 
Vickie. PH: 513-577-7100. 

NATIONAL DIRECTOR OF SALES & MARKETING 
MAJOR LA BASED LABEL SEEKS SELF STARTER. 
EXPERIENCE IN DEALING WITH DISTRIBUTION 
BRANCHES. ONE STOPS AND RETAIL CHAINS. SALES 
BACKGROUND AND MANAGEMENT SKILLS A MUST. 
PLEASE SEND LETTER AND RESUME INCLUDING 
SALARY HISTORY TO 

BOX 8185, BILLBOARD CLASSIFIED 
1515 BROADWAY, NYC 10036 

ROYALTY AUDITOR 

CPA Firm is seeking individual with 4 or 
more yrs performing royalty audits at 
record companies. Must possess 
excellent computer and written/verbal 
skills. Experience and ability to produce 
results will determine compensation 
and advancement Resume to: 

Box 8187 
Billboard Classified 
1515 Broadway 

New York, NY 10036 

NATIONAL VP OF SALES 
Major Sell-Thru Video Company has a 
challenging and rewarding opportunity for an 
experienced National VP of Sales. Must be 
proven and recognized by the major names in 
mass retailing. Must have experience in 
directing and managing a national sales force. 
Must be thoroughly familiar with the video sell-
thru segment of the entertainment industry. 
Selected key person will earn a lucrative 
compensation and bonus package. Please 
send resume and salary requirements to: 

Box 8188 — Billboard Classified 
1515 Broadway, NYC, NY 10036 

MARKETING REPS 
WANTED,' SKILLED. CREATIVE MARKETING 
REPS. MUST BE KNOWLEDGABLE OF THE 
RECORD BUSINESS. MUST BE CAPABLE OF 
RELOCATING TO SUNNY SOUTH FLORIDA 
MUST BE FAMILIAR WITH RAP PRODUCTS 
AND STREET R&B PRODUCTS AND 
PROMOTIONS AND ABILITY TO DEAL IN 
PRESSURED ENVIRONMENT. 

ATTN: PRESIDENT 
8400 NORTHEAST 2ND AVENUE 

MIAMI, FL 33138 

SEEKING MANAGEMENT 
Established eight-piece swing/r'n'b band 
seeks an individual or company to work 
with on concert bookings, recording, 
touring, etc. for a fee and/or percentage. 
Outstanding musicians; New York City 
based. Please call (212) 969-0783 

POSITIONS WANTED 

BUSINESS AFFAIRS/LEGAL COUNSEL 
POSITION SOUGHT NYC AREA. 
Music business background-contracts, 

trademarks/copyrights, music publishing, tour 
managing. promotions. Seeking position at 

label, booking/talent management co. 

Call (212) 802-4983 

ACCESSORIES 

PRO SING Karacoke 
' FreeCatalog World'slargest 

ir I selection AllBrandsolequiprnenL 
CD.G LD's Vocal Eliminators, 

Players Speakers Mics 
CSP P 0 BOX 1106 
Bridgeview IL 60455 

1-800-800-8466 

i t REGGAE MUSIC 

record label 

with proven international potential 
seeks equity investors • FAX 809 - 
974 -5499 

TALENT 

International Record Label Seeks English 
Speaking Asian Female Lead Singer 

For Clarence Clemons Album 
Send Tape. Resume, Photo &or Video To: 
The Law Firm of Berger. Kahn. Shatton et al 

4215 Glencoe Ave. Manna Del Rey, CA 90292-5634 
Attention: Judi Tevrow e 310.8219000 ext. 107 

Packages Will Not Be Returned 

HELP WANTED RADIO 

MORNING SHOW PRODUCER 
Minimum 3 years experience in radio. 
Good technical production skills. Must be 
able to demonstrate broadcast writing 
ability. Assist Morning Show Team with 
show preparation and production. Submit 
resumes to: 

KSTP FM (KS95) 
Amy J Stedman EEO - 12694 

3415 University Ave 
St, Paul, MN 55114 

No Phone Calls Please 
Equal Opportunity Employer 

AUCTIONS 

THE DEFINITIVE AUCTION OF 

ROCK & ROLL 
JANUARY 20-22 

NYC's PUCK BUILDING 
From one great thing to an entire 

collection, if you've got it and 

want to sell or need it and want to 

buy, this is the event! Contact us! 

GUERNSEY•S 
108 E. 73rd St., NY, NY 10021 

(212) 794-2280 Fax (212) 744-3638 

POSTERS 

$ POSTERS $ 
Revolutionary display fixture stocks over 220 
full size posters in 19x24" area Great for 
music retailers! For a free brochure, call 
Gladys Corbin at 1-800-524-1200 

American Arts & Graphics, Inc. 
$ CONCENTRATED PROFIT $ 

CD ROM 

Attention: CD ROM Publishers 
Frustrated by the Distribution Bottleneck? 

Let TZD offer you a solution: 

Direct Marketing Specialists 

Fullfillment Services 

Database Management 

Marketing/Advertising/Sales Support 

Turbo Zone Direct, Inc. 

13348 Beach Ave. 

Marina del Rey, CA 90292 

(310) 574-3300 Ph / (310) 574-3307 Fax 

(Continued on page 90) 
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COMPUTERS 

Computers & More . . 
POS - Inventory - Management System for: 
Music Stores - Distributors - Mail Order 
Quick Point-of-Sale Customer History 
Inventory Tracking - Bar Code Printing 
Multiple Vendor - Purchase Orders 

Single Station - Multi User and Multi Site 
Call Now & Save! Phone: 305-534-0999 
• FREE CONSULTATION • 

441.tujitt a 

tieteltà 
Complete POS/Inventory Control 

for your Record Store 

Available in user selectlble 
English or Spanish. 

Neutcyrore USA 1Aseceoure Europe 
6300 Creectnoor Rd Saxony 1-rouse 
Suite 138 
RaleigN NC 27612 
(919)833.5533 
Fax (919)833-1900 

Fasinanpnen. CNcreesieg 
Sussex, England 
P018 CUY 
4)243) 775419 Fax 13243) 776327 

YSL COMPUTER SYSTEMS 
MEAN MORE PROFIT! 

Call or fax today to see why YSL is undeni-

ably the leader in computer systems for 

music and video retailers and wholesalers 

We built 20+ years of music and video in-

dustry experience into our computer systems 

to help make your business more profitable 

7011e1G SYSTEMS Utel1FD pfione 4041 449-0338 

Fox 14041 840-9723 
Australia: l081 338-2477 

6186 Buford Hwy Ste C.100. NcecrOSS. Ga 30071 

RecordTrak 
Computerized I e ory Management 

for g j -tores 

800-• • 3008 
Voice 203-265-3440 Fax 203-269-3930 

TAPES 

SENTRYJCSTEMS 
A New Generation of Reusable 
Software Security Packaging 

• Seven Models - Including a 
double CD Package 
• Adapts to all EAS Technologies 
• Increase Profits by Reducing 
Theft 

Call or Write Today for Brochure 
and Samples 

C & D Special Products, Inc. 
309 Sequoya Drive 

Hopkinsville, KY 42240 
West Coast 

800-366-4923 

1-800-922-6287 

PROFESSIONAL 
SERVICES 

MUSIC LAWYERS are dealmakers in the 
music business - they can advance your 
career and get your tape to the right people. 
Find out who's who and how to reach them in 
The Directory of Music Lawyers, written by an 
entertainment attorney. Send a check or money 
order for $49.95 to: U.S. Music Library, P.O. 
Box 150758. San Rafael, CA 94915-0758. 

REAL ESTATE 
TOM STARS 
Is ... jrigeiviny 

In your future? 
I'll help you find your new HOME! 

Paul L Riggan, Realtor 

(615) 383-6600 

"Retail Space Available 
for Compact Discs & 
Tapes Dealer in High 

Traffic Music Department 
Store in Central N.J.... 
(800) 453-1001 for info." 

FIXTURES 

FACTORY 
• CD JEWELBOX 
CABINETS. 
Waiting. 
2 drawer, 
3 drawer. 

DIRECT 
STORAGE 

In Stock Now, No 
Choice of colors, 2 sizes. 
570 Capacity, S234 
855 Capacity. S289 

Prices 
steel 

INCLUDE locks. Textured 
construction. 

•CD JEWELBOX SHELF, 2-TIER. 
Gridwall, Slatwall. Pegboard. 8 
facings. capacity 64. 25" long, 
double tier. Black, white. grey. 
Adjustable dividers. "Flip-thru" 
browsing Use for CD-ROM 

Architectural Merchandising Floor 
Plans at no cost or obligation. 

'JEWEL BOX OR LONG BOX 
COMPACT DISC DISPLAYERS 
'AUDIO CASSETTE DISPLAYERS 
• LASER DISC DISPLAYERS 
'VIDEO CASSETTE DISPLAYERS 
'ELECTRONIC ARTICLE 
SURVEILLANCE SYSTEMS 

'COMIC BOOK DISPLAYERS 
'TRADING CARD DISPLAYERS 
'COLLECTIBLES DISPLAYERS 
For Gridwall, Slatwall, Pegboard. 

*GLASS SHOWCASES 
Stocked in Chicago, Baltimore, 

Los Angeles, and London, England 
Free 100 Page Color Catalog 

10800.433.3543 
Ask for Jim McFarland 

Fan: 213 624-9022 

"German fixture manufacturer, specialized 
in media displays, is looking for distributers 
in North America with excellent contacts to 
CD retailers. Furthermore, we are looking 
for wholesalers who are interested to co-
operate at exhibitions. For details please fax 
01149 2837 2755 att. Mark Foreman." 

Lift Display System 
CD/Cassette Rack 
Model G704 
Holds 352 CDs and 420 Cassettes 
$900 each or best offer 
Call 203-374-3652 

CARIBBEAN DANCE HYBRID RAPSO HITS EUROPE 
(Continued _from page ,2à) 

international representative. (Grant's 
product will be issued via Curb/Atlantic 
in the U.S.) 

Surprisingly, at a time when dance-
hall is crossing over regularly here, with 
artists like Chalca Demus & Pliers and 
C. J. Lewis recognized as de fado pop 
acts, Grant, who has a similar style, is 
said to have had problems getting BBC 
Radio 1 airplay. Hence, even with the 
support of some of the independent ra-
dio stations, the first single, "Call Me," 
released Aug. 1, did not take off. Curi-
ously, The Hit Label had a bigger hit in 
the same period with its reissue of Ar-
row's classic soca anthem "Hot Hot 
Hot," which reached the top 40 at No. 
38, 11 places better than its first at-
tempt 10 years ago. 

TAKING A SECOND SHOT 
Grant is bound to have better luck on 

the second attempt. "D-Shot Call" is a 
much stronger dancehall crossover 
track, and Big Daddy Kane guest raps 
on the new Shok remix of the R&B-fla-
vored "So Good, So Good." Both of these 
will likely will be released as singles 
within the next six months, says David 
Rowell, promotions manager of The Hit 
Label. 'We know we've got a great al-
bum. It's just marketing it in the right 
way," says Rowell. He is holding back 
Grant's "Now Stand Tall" album until 
he has broken the artist via some hit 
singles. 
Other artists on the "Rapso" album 

include 1025 WRSFM and Step 2 & 
MDF, who are on a swing/R&B/hip-hop 
tip. The latter's very catchy "Melle Mel-
ody" sounds like a Heavy D track. Edue 
Rankin is a slightly gruff-voiced dance-
hall DJ, and BoysNTheRoad produce an 
exciting blend of calypso and rap with 
a hook-filled modern feel. 

Also on the compilation are Kindred 
and Home Front, who consider them-
selves the "true rapso" artists, with 
their blend of bass-heavy, Caribbean-
style singing and rapping fused with 
African and dancehall drum structures 
and socially conscious lyrics. 

RIAA CERTIFICATIONS 
Wont i?, tied fmni pug(' 2.2) 

COOliO, "It Takes A Thief... Tommy Boy, his first. 
Steve Perry, For The Love Of Strange Medicine. 
Columbia. his second. 

Ricky Van Shelton. "Ricky Van Shelton Sings Christ-
mas.- Columbia, his eighth. 

Pam Tillis. "Sweetheart's Dance... Arista, her third. 
Conway Twiny. "The Very Best Of Conway Twitty." 
MCA, his 10th. 

Various Artists. "Hit Parade 1945.- MCA. 
Various Artists, 'Wee Cliffs Of Dover... MCA 
Dangerous Toys, "Dangerous Toys," Columbia, their 
first. 

Big Audio Dynanite II, "The Globe.- Columbia. its 
first 

Peabo Bryson, "Can You Stop the Rain," Columbia. 
his fourth. 

Neil Diamond, "Lovescape," Columbia, his 30th. 
Surface, "3 Deep," Columbia. its second. 
AMG. "Bitch Better Have My Money." Select, its first. 
MC Eiht "We Come Strapped," Epic, his first. 
Spin Doctors, "Turn It Upside Down." Epic, their 

second. 

GOLD SINGLES 
Babyface, "When Can I See You," Epic, his first. 
69 Boyz, "Tcotsee Roll," Rip-It, its first. 
Ahmad. "Back In The Day," Giant/Reprise, his first. 
Martha Reeves & the Vandellas, "Dancing In The 
Street." Motown, their first. 
Warren G. This DJ.," Violator/RAL, his second. 

Collective Soul. "Shine." Atlantic, its first. 
Immature, "Never Lie," MCA, its first. 

Assistance III preparing this story was provided by Brett 
Atwood 

Musical output from Trinidad is gen-
erally tied to the carnivals that take 
place between September and March. 
The aim now is to make it less seasonal, 
which is one reason for rapso's fusion of 
popular styles. "Our music has the abil-
ity to move you to make love or hang out 
or explore different areas-that's why I 
choose rapso," says Ozy Menique, the 
University of the West Indies-educated 
lead vocalist and founder of Home 
Front. A dub-poetry fan, Merrique cites 
Mutabaruka and Linton Kwesi John-
son, along with calypso stylist David 
Rudder, among his idols. 
However, rapso is not limited to Trin-

idad. There is a bit of rapso in the coun-
try's soca-dominated neighbor, Barba-
dos, where Eddy Grant's Ice label and 
Blue Wave recording studio is based. 
Irving Goddard, record producer and 
owner of the Barbados-based Mango 
Media label, says that since 1990, he has 
been "trying to experiment with soca 
and house and with hip-hop to make it 
palatable. You can't break hardcore 
soca." 
Goddard is headed for Rome to add 

an Italian act with pop singing and rap-
ping vocals to a New York-recorded 
soca track entitled "Calypso Love 
Song." 

Indeed, London Records tried break-
ing straight soca in the U.K. 10 years 
ago with its "Soca Train" compilations, 
but it got nowhere. However, with its 
fusion of popular dance styles, rapso has 
none of the old-fashioned stigma at-
tached to soca and calypso. 
One obstacle to rapso's crossover po-

tential is the lack of a rapso club scene 
in the U.K. The little of it that is im-
ported or produced by local artists, such 
as Bravo Bravo and Front Page, func-
tions within the very separate West 

Indian soca party and nightclub scene, 
which has an older, often family-based 
crowd. It is also featured at a few soca-
dominated weekly and monthly club 
dates. But those involved with rapso be-
lieve it will eventually fit in with the 
mainstream dance culture. 

ONLY A COUPLE OF ALBUMS 
"The rapso scene has only just 

started," says Smokey Joe, a veteran 
soca DJ, producer, retailer, and label 
owner. ̀ There's only a couple of albums 
around." 
Smokey Joe released Brother Resis-

tance's "Uprising" album five years ago, 
mainly to allow the artist to sell it on his 
U.K. tour dates. But he says that the 
next Brother Resistance album, due at 
the end of the year, will be sold through 
retail. Smokey also has a late-November 
retail release planned for Kisskidee's 
"Ragga-Binghi" compilation, which con-
tains more dancehall-biased fusion art-
ists like Grant and Yard Fowl Crew. 

"I'm convinced [rapso] is a crossover 
genre," says Battle. 

"It's intensely commercial, and they 
do have some good remixers working 
out there, so given the slightest radio 
exposure, there's no reason why a lot of 
this material couldn't be very big in-
deed," adds Titchener, who returned to 
London from Trinidad with a batch of 
new tracks and remixes by Shok, 
including a remake of "Paye De Devil 
(Pac Pac)" by the old Calypsonian 
Shadow, which has been given an excit-
ing Goodmen's-style backing. 

"People are always looking for a new 
sound, and there's definitely a new ele-
ment about it which should appeal to 
upfront dance DJs and punters alike," 
says Titchener. 
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Radio 

• 

Street Beat. Interscope recording artist Blackstreet recently stopped by KKBT 
Los Angeles. Pictured, from left, are David Hollister, Blackstreet; Harold Austin, 
KKBT MD; Chauncey Hannibal, Blackstreet; Teddy Riley, Blackstreet; Levi Little, 
Blackstreet; and Harold Geiger, national director of promotions, Interscope. 

Country Battle Rages In Mobile 
Market Stalwart Suddenly Has 2 Competitors 
• BY ERIC BOEHLERT 

NEW YORK-Mobile, Ala., broad-
casters have gone country crazy. 
The question is, Will local listeners 
follow? 
Four weeks ago, Mobile was 

home to longtime country giant 
WKSJ-FM (which simulcasts on its 
AM), and that was it. Although some 
format signals pierced the market-
place from Pensacola, Fla., to the 
east (WXBM, WOWW), heritage 
station WKSJ, with its University of 
Alabama football games, Paul Har-
vey commentaries, and big-event 
sponsorships, essentially had Mo-
bile to itself. 
That all changed Sept. 13. By that 

Tuesday's nightfall, three country 
station were calling Mobile home. 
The consensus is that one of them 

will have to go in the coming 
months. 
The country congestion started 

when Ken Johnson purchased clas-
sic rock WGCX and flipped it to 
country WDWG (calls pending) and 
played 5,000 songs in a row (Bill-
board, Sept. 24). That prompted 
WKSJ's owners to flip its sister sta-
tion, oldies WAVH, to country 
WMYC (calls pending) and spin 
9,600 without interruption. 
On the surface, the maneuvers 

seem straightforward and rather 
common in today's radio environ-
ment, where broadcasters are con-
stantly jostling for position, particu-
larly when it comes to the red-hot 
country format. But thanks to the 
players involved, the Mobile pile-up 
ranks as one of the most unusual of 
the year. 

WHTZ MAKES BIG JUMP IN REVISED N.Y. ARBITRON RATINGS 
(Continued from page 1) 

The station was tied for No.5 in morn-
ings with WFAN's Don Imus. 
While those numbers are notewor-

thy, they are nothing like the shares 
WPLJ achieved in the first batch of 
summer numbers issued by Arbitron, 
where the station was No. 1 12-plus 
and No. 2 in mornings. It took exactly 
three hours and 27 minutes from the 

time the original figures were released 
on Oct. 4 for Arbitron to discover a 
gaffe and recall the numbers. As a re-
sult, the newest liner running on 
WPLJ says "Arbitron rated No. 1 for 
three hours and 27 minutes." 
The mistake stemmed from what 

Arbitron VP of communications Thom 
Mocarsky calls a "processing error." It 

caused Arbitron to hold up the release 
of both the New York and Long Island, 
N.Y., summer books for a day until the 
error could be located and fixed. The 
numbers were re-released on Oct. 5. 
The Long Island, N.Y., book was not 

affected by the error, but was delayed 
along with New York as a precaution, 
according to Arbitron. 

SUMMER '94 ARBITRONS Call  Format 
12-plus mend' menage quarter hoilr shams (#) indiades Aittitem »uoicet nude. Copy-
right 11194, Arhitron Ratings Co. May mil be quaky., or repuxhmi without the prior written 
permission grarbil MN. 

Call 

Su Fa W Sp Su Su Fa W Sp Su 
Format '93 93 94 94 '94 Call Format '93 '93 '94 '94 '94 

WLIW 
WHIZ 
WPU 
WONT 
WCBS FM 
WOKS 
WBLS 
WABC 
WINS 
WORIt 
WOCD 
WMXV 
WSKO-FM 
WCBS-AM 
WOO 
WEAN 
WHEW 
WPAT-FM 
WOXR 
WADO 

NEW YORK-(1) 
AC 43 48 
top 40 47 45 
top 40 40 39 
top 40/rhythn 3.6 38 
oldies 39 45 
066 57 58 
068 4 I 40 
N/1 45 46 
N/1 34 39 
cls rock 4 I 36 
adult all 30 .3 6 
AC 28 28 
Spanish 23 3 0 
NIT 3 29 
N/1 3.9 36 
sports 3 31 
album 3.0 SO 
easy 33 33 
classical 1 : 8 
Spanish 2 0 1 4 

47 50 
40 41 
34 40 
41 44 
46 45 
43 41 
42 38 
42 3/ 
43 40 
40 35 
36 36 
36 35 
31 31 
16 31 
i I 34 
? 1 31 
2 2 23 
' 6 30 

23 
17 18 

LOS ANGELES-(2) 
KLAX Spanish 66 70 56 
KPWR top 40/rhylihn 4 9 4 8 41 
KFI N/1 41 03 à 5 
4000 modern 39 42 38 
KOS-AM-FM top 40 30 4.2 38 
40TH oldies 3 S 3.4 35 
KOST AC 47 44 4 7 
KABC NIT 35 30 18 
KBIG AC 32 32 34 
KKEIT 0813 33 34 33 
KCBS-FM oldies I 6 28 32 
KLSX cls rock 3 2 35 29 
4050 AC 3 I 23 25 
KNX NTT 23 26 26 
KTWV adult alt 25 1 9 1 8 
KLOS album 36 28 21 
KLVE Spanish 29 25 32 
KZLA country 21 25 23 
KFWB NTT 26 21 30 
KTNO Spanish 25 29 29 
KXEZ AC 4 22 1 8 
KKGO-AM-FAI classical 9 2.1 19 
KLAC adult std 7 7 I 0 
KOLA oldies 0 8 1 1 
44/11 Spanish 5 1 7 20 
KSCA album 2 13 9 
KWKW Spanish 4 1 3 1 I 
KXED Spanish 1 I 4 1 4 

61 
51 
38 
47 
39 
32 
42 
35 
29 
36 
30 
28 
28 
26 
70 
28 
37 
29 
28 
22 
18 
17 
17 
12 
7 
8 

Il 
13 

1.9 
4.6 
4.5 
4.5 
4.3 
4.2 
4.1 
3.9 
3.7 
3.7 
3.5 
3.4 
3.4 
3.1 
3.1 
2.8 
2.5 
2.5 
2.5 
2.1 

5.4 
5.4 
Al 
4.6 
4.0 
3.9 
3.8 
3.7 
3.6 
32 
2.9 
2.7 
27 
2.6 
2.6 
2.5 
2.5 
2.5 
2.3 
2.1 
2.1 
1.9 
1.6 
1.5 
1.3 
1.1 
1.0 
1.0 

WGCI-FN 
WGN 
VIBBM-FN 
WO% 
WLIT 
WUSN 
WBBM-AM 
WNUA 
WVAZ 
WLS-1111 
WLUP 
W010 
WRCX 
WIRT 
WCKG 
W1MK 
WPNT 
W110 
WYST 
WINO 
WMAO 
W1PC-FN 
WFMT 
WSCR 
WGCI-AM 
WAIT 
W11111 

SAN DIEGO-(15) 
ISON.A1A-FIA 
ISM 
XIITI 

XTRA.F14 
6410-FM 
KIOZ 
KGB 
KBZS 
KIFM 
KE118-1111 
UUCP( 
»IRM 
KFI 
KPOP 
KCBO-FM 
KFSD 
OTRA -AM 
4CLX-FM 
KFMB-FM 
XEMO 

modi•rn 
AC 

coo nitY 

adult all 
R88 adult 
N/1 
N/T 
Spanish 
album 
album 
cls rock 
oldies 
AC 
adult std 
oldies 
AC 
NT 
REA 
classical 
spols 
oldies 
adu t std 
classical 

CHICAGO-(3) 
R88 85 73 
N/T 64 71 
top 40/rhythm 49 4 7 

33 34 
39 4; 
45 54 
44 38 
28 33 
34 35 
26 29 
32 40 
27 22 
30 30 
27 21 
28 29 
40 29 
19 
30 
9 

23 
24 
7 
1 0 
18 
II 
9 

16 

25 
25 
9 

2.5 
3.1 
1.0 
9 

20 
1.2 
7 

18 

7.1 
62 
54 
35 
40 
44 
42 
3.1 
3.3 
3.5 
3.9 
1.9 
7.3 
2.1 
2.5 
2 e 
2.5 
2.9 
1.i 
2.0 
2.6 

.9. 

1 9 
15 

1 8 

Country 

NIT 
top erteithm 
AC 
mocem 
top 43 
album 
CIS WI k 
oldies 
adult It 
N/1 
AC 
modrn 
N/T 
adult std 
oldies 
classical 
sports 
cls rock 
AC 
Spam* 

17 
54 
61 
41 
4 
61 
25 
44 
36 
0 

44 
37 
27 
31 
36 
12 
35 
15 
20 
26 
19 

6.5 7.9 
71 52 
46 5.8 
46 50 
44 35 
64 68 
29 32 
44 43 
38 40 
40 30 
36 29 
45 54 
28 29 
29 27 
32 31 
20 24 
3.7 3.5 
23 2.4 
23 2.0 
2.3 1.7 
7 8 

70 
69 
49 
3.8 
37 
4 

42 
25 
34 
32 
31 
7.8 
27 
26 
26 
35 
18 
26 
26 
2.6 
19 

1 I 
16 
1.2 
1.8 
1.1 

7.4 
6.4 
43 
4.3 
4.2 
42 
41 
36 
3.5 
34 
32 
2.8 
2.8 
1.7 
2.6 
1.6 
2.6 
2.5 
2.4 
2.2 
2.0 
1.5 
1.4 
1.4 
1.3 
1.1 
1.1 

KCEO Nil 
KNX 
KCBCI AM oldies 
KOGO N/T 
OLIN Spanish 
KOWF country 
KSPA 

Su Fa W Sp Su 
'93 '93 '94 '94 '94 

1.6 9 9 24 1.7 
.8 10 6 I I 1.4 

1.0 I 2 1 4 1 3 1.4 
1.4 .4 1 3 8 1.2 
.5 0 7 6 1.2 

1.3 1.6 1 0 8 1.2 
1 7 I 0 I 4 1.0 
7 4 ' i.o 

ORANGE COUNTY, CALIF.-(16) 
KF1 , 1 5 s , 7.4 
KROO modern 40 58 43 55 5.0 
KBIG AC 39 38 40 4 3 1.3 
KLAX Spanish 36 5 I 37 36 4.1 
KPWR top 40/rhythm 4 4 3 I 3 7 4 0 3.9 
(ABC N/T 37 37 38 39 3.8 
KOS-AM-FM top 40 4.0 3 7 3 7 34 3.6 
KLOS album 58 41 38 42 3.6 
KRTH oldies 33 4 0 42 3 4 3.6 
KCBS•FM oldies I 9 44 42 38 3.2 
MI AC I 4 I 9 1 4 20 3.0 
KNX N/1 26 3 I 26 22 2.8 
KTWV adult alt 30 20 18 33 2.8 
KOST AC 30 44 43 40 2.7 
KLSX cls rock 40 44 34 38 2.6 
KIKI Country 22 2 7 1 9 25 2.5 
KLAC country 1 2 7 1 / 23 2.5 
KYSR AC 28 1 9 21 21 2.5 
KKG0 classical 1 6 28 21 1 4 2.3 
KZLA country 25 28 1 9 32 2.1 
KKBT 068 1 6 1 5 11 20 2.0 
410E Spanish 1 8 I 1 1 8 1 9 1.6 
KEZY AC 1 3 1 1 1 6 1 8 1.5 
KFW8 NIT 24 19 22 20 1.4 
KNAC album 11 13 18 II 1.4 
KSCA album 1 3 9 1 4 1 0 1.2 
KWVE religious 11 7 7 8 1.2 

RIVERSIDE, CALIF.-(30) 
KM top 40/rhythm 66 68 64 
KFRG country 8 I 8 3 65 
KFI N/T 76 74 70 

7 2 7.1 KCAL-FM album 45 44 38 
55 50 KLOS album 46 42 4 0 
56 49 KNTX-AM-FM country 42 4 1 2 7 
38 4.5 KM modern 23 36 34 
38 44 KBIG AC 21 1 6 24 
6.0 4.3 KCBS-FM oldies 1 8 34 5 I 
32 41 KOLA oldies 4 1 35 52 
33 40 KOST AC 4 I 36 41 
3..3 3.7 KWRP AC 30 29 22 
3 -I 37 KIIS-AM-FM top 40 44 45 38 
38 35 KNX NIT 1 4 1 6 24 
4 6 33 40TH oldies 26 28 30 
30 31 KNOT 0813 1 6 22 21 
33 30 KCAL-AM Spanish 1 0 1.3 I 1 
31 30 KLAC country -- 8 1 
22 27 KTWV adult alt 1 5 1 9 1 7 
3.2 2.6 KLVE Spanish 1 4 1 4 I 7 
1 9 2.4 XLSX cls rock 17 23 16 
2 5 2.2 KPWR top 40/rhythm 1 0 1 6 1 3 
19 1.8 KXRS Spanish 8 5 
1 0 17 KKG0 classical 1 8 1 1 1 0 

64 7.3 
/4 6.9 
71 6.2 
32 4.5 
35 4.0 
34 3.9 
38 3.8 
27 3.7 
38 3.6 
43 3.5 
33 3.5 
26 2.7 
39 2.5 
17 2.5 
25 2.4 
19 2.0 
23 1.7 
7 1.7 

13 1.7 
20 1.6 
13 1.5 
20 1.4 
9 1.1 
3 1.0 

WPLJ staffers alerted the ratings 
company to the problem after they no-
ticed their average quarter-hour share 
was bigger than their cume audience, 
a statistical impossibility, and that 
their male 12-24-year-old morning au-
dience had shot up from a 7.4 share to 
a whopping 39.1 share. 
"A one-time transient event caused 

our computer to read a single entry 
multiple times," Mocarsky says. The 
result was an "illogical estimate based 
on a single entry for a 22-year-old 
male." 

In addition to WPLJ, four other sta-
tions were affected in the 12-plus rat-
ings. Each of the four-WRKS, 
WABC, WINS, and WSKQ-FM-had 
its share adjusted upward by a tenth of 
a share in the revised numbers. 

A PATTERN OF ERRORS 
The New York error comes on the 

heels of six other mistakes in the 
spring ratings period, which forced 
Arbitron to reissue books for nine mar-
kets (Billboard, Sept. 17). Mocarsky in-
sists that all of the mistakes are unrela-
ted, noting that the six "events" in the 
spring book stemmed from a variety of 
different problems, including a simul-
cast credit error in one market, a zip 
code assignment error in another, and 
a crediting error for a translator fre-
quency in a third. 
Mocarsky blamed this latest mistake 

on upgrades in the diary processing 
system Arbitron is implementing to 
help improve customer service. "[We] 
are taking a system adapted to do the 
same things over and over again, and 
putting a lot of changes in that system. 
We're working to improve what we've 
got?, 

Asked if Arbitron plans to imple-
ment any new checks and balances to 
prevent future errors, Mocarsky says, 
"I'm sure we're looking at that. To reis-
sue or hold a book is not a happy event. 
It's not something we take pride in." 

Unaffected by the New York ratings 

(Continued cm page 99) 

Fact is, Ken Johnson used to own 
WKSJ. He's the man who helped 
build it into the powerhouse that it 
is today. Johnson's Capitol Broad-
casting Corp. also owned stations in 
Austin, Texas (KQFX), Nashville 
(WGFX), and Charleston, W.Va. 
(VVVAF), among other places. But 
he ran into trouble in Austin and 
Nashville and, reportedly, the reve-
nues from the winners in Mobile and 
Charleston were not enough to 
cover all the bills, so Johnson had to 
sell his stations. 
"His balloon inflated a little too 

quickly," says one competitor, com-
menting on Johnson's expansion 
during the '80s. 
He sold WKSJ, and others, to 

Wesham Broadcasting in 1992, and 
Wesham eventually sold the country 
station to Pourtales Holdings in 
1993. 
"Without those stations, he's been 

like a man without a country," says 
WKSJ OM Scott Johnson, referring 
to his old boss. 

Broadcasters in Mobile were not 
surprised when they heard rum-
blings early this year that Ken John-
son was looking for investors to get 
back into Mobile radio. He found 
them, and purchased WDWG (along 
with WKRG-AM-FM, now WNTM/ 
WRKD). 
Two extraordinary events then 

occurred. More than a dozen WKSJ 
employees crossed the street to join 
Johnson, and WKSJ flipped its old-
ies to hot country the same day 
Johnson's hot country signed on. 
"Nobody thought we'd do that," 

says WKSJ's Scott Johnson. 
On the morning of Sept. 12, Nor-

man Feuer, COO of Pourtales Radio 
Holdings, received a phone call from 
WKSJ GM Wayne Gardner, who re-
signed and informed Feuer that he 
was not only going to manage 
WDWG, but do mornings there, too. 
Gardner also informed his old boss 
that others were leaving WKSJ as 
well. Feuer got on a plane, flew to 
Mobile, and the next morning found 
plenty of disarray at WKSJ. 
The exodus trickled all the way 

down to the station's receptionist. 
Jocks, business managers, sales 
people, and others all walked to 
WDWG, reportedly for more 
money. 

"It was a better opportunity," 
says Bill Roth, who followed John-
son and became station manager for 
all three of his new outlets. Roth 
says people at WKSJ knew the day 
would come when a competitor arri-
ved, and the ones leaving for 
WDWG have "decided they'd rather 
be on the attack than under assault." 

Feuer, who says he thought he 
had gotten along well with Gardner 
and other station staffers since tak-
ing over WKSJ, notes that 
Pourtales routinely bypasses de-
manding non-compete clauses from 
its employees. However, he agrees 
that the company should have got-
ten one from Ken Johnson when 
Pourtales picked up WKSJ. "That's 

(Continued on next page) 
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A Steady Winner In Louisville Radio Derby 
Calhoun Builds Stable Career At Country WAMZ 
BETWEEN THE SUMMER of 1990 and the spring of 
1194, country WAMZ Louisville, Ky., has been knocked out 
of first place in the market only twice—both times by its 
full-service sister station, WHAS. 
The first time, in the winter of 1991, listener interest in 

Gulf War updates was to blame. This past winter, when 
it happened again, the cause was a 16-inch snowfall and a 
record cold winter. 
"The last time we weren't No. 1, it took a war to beat 

us," says WAMZ PD/MD/p.m. driver Coyote Calhoun. 
"This time it took a 16-inch snowfall and a horrible winter. 
We were knocked off the air for three 
days." 

Fortunately, WAMZ was able to re-
bound quickly, moving 16.7-17.0 12-
plus in the spring Arbitren book, and 
regained its hold on the top slot in the 
market. 

Perhaps the best way to describe the 
station, and its PD, is consistency. In 
the turbulent world of broadcasting, 
Calhoun's 14 years programming and 
hosting afternoons at the station is re-
markable. So are the 15 Billboard Ra-
dio Awards he has won since 1987, 
including seven for air personality of 
the year, five for PD of the year, and 
three for MD of the year. So, too, is the 
station's consistently top-rated per-
formance and its steady ownership. 
Clear Channel Communications has 
been the parent company since 1986. 
Lee Bayley has been consulting the 
station for 12 years. 
From the perspective of a longtime 

country PD, Calhoun says the biggest 
changes in the business have been the 
advent of research, in which he is a big 
believer, and other sophisticated programming tools. 

"I've been here for 14 years, and I've seen a lot of 
changes in the way we PDs have evolved from some of the 
primitive standards to the hi-tech standards we use now," 
he says. In country radio, "the biggest thing that has 
changed is that people do a lot more research now. We do 
weekly research and ask a few perceptual questions [like 
What stations have you cumed in the last week?'], so it's 
like we get an Arbitrend back every week. 

"Fourteen years ago, research was one of those things 
most people didn't do. Now, the people who are winning 
pretty big do a lot of research," he adds. 
'We also do research and find out what people like. The 

worst thing you can do is not do research, and get on some 
kind of fad or bandwagon. 
"The music business has changed drastically in the last 

14 years," he says. "It's more of a big business now, [and] 
the competition is so stiff. You have so many people waiting 
in the wings that you better make sure the records you 
cut are good. The more competition you have, the better 
the product is going to be, and the stronger it is going to 
make your format." 
Although his success has earned him his career longev-

ity, Calhoun is still grateful for the opportunities he has 
been given. "I've been really fortunate," he says. "Clear 

Channel Communications has given me a great life. They 
came in here and gave me a great contract [and] some 
great incentives. 
"My GM, Bob Scherer, also has been here forever. He 

has some incredible people skills. Stations get screwed up 
when the GM thinks he knows how to program the station. 
Bob stays out of what I do." 

Calhoun's first radio job, in Sallisaw, Okla., led to a gig 
working at the rock station in Muskogee, Okla., owned by 
his father. After his father became the first employer to 
fire him, however, he landed jobs in Wichita, Kan., Chat-

tanooga, Tenn., Knoxville, Tenn., and 
then Louisville, where he joined top 40 
WAQY in 1973 and worked as an APD 
and air personality. After a stint at pop 
station KULF Houston, he started 
thinking about returning to Louisville 
to program WAMZ. 

"About that time was when we were 
going through that disco phase of [top 
40], and I wasn't meant for that," he 
says. "I had been listening to country 
since 1975. When I went to Houston, I 
knew about WAMZ. It was an auto-
mated FM station that had gone 
through a lot of neglect, like a lot of au-
tomated stations. I was lucky enough 
[that] in 1980 they hired me to become 
PD of WAMZ. For a year and a half, 
I was the only live person on the air." 
WAMZ now programs a current-to-

oldies mix that usually averages about 
60%/40%. The current side focuses on 
newer core artists such as Clint Black, 
Alan Jackson, and Garth Brooks. The 
oldies side is heavy with early- to mid-
'80's hits by older core artists such as 
Reba McEntire, George Strait, and 

Alabama. In a recent music test, Strait's early-'80s hit 
"The Fireman" was the No. 3 testing record. 

Here's a recent hour from Calhoun's show: Vince Gill, 
"Take Your Memory With You"; Tim McGraw, "Down On 
The Farm"; Randy Travis, 'Whisper My Name"; Pam Mi-
lls, "Let That Pony Run"; Clay Walker, "If I Could Make 
A Living"; Lorrie Morgan, "A Picture Of Me (Without 
You)"; Blackhawk, "I Sure Can Smell The Rain"; Restless 
Heart, ̀ When She Cries"; David Ball, "When The Thought 
Of You Catches Up With Me"; the Judds, "One Man 
Woman"; Little Texas, "My Love"; John Michael 
Montgomery, "If You've Got Love"; George Strait, "You 
Know Me Better Than That"; Toby Keith, 'Who's That 
Man"; and Mark Collie, "Hard L,ovin' Woman." 
Although WAMZ is solidly in first place, it has some. 

competition from other country stations in town, including 
the more current-intensive WHKW and WAMZ's sales 
marketing agreement partner, WKJK, which programs 
ABC's "Real Country" format with syndicated personality 
Moby in the morning. 

In addition to his successful radio gig, Calhoun is a part. 
ner in a rapidly expanding local nightclub business. What 
started out as a single country club, Coyote's, is now part 
of a four-club complex a block long. 

PHYLLIS STARK 

Billboard. 

BROADCASTER 
OF THE WEEK 

COYOTE CALHOUN 
PD/MD/Air Personality 
WAMZ Louisville, Ky. 

COUNTRY BATTLE RAGES IN MOBILE 
(Conlin lied from preceding page) 

just standard procedure," says one 
non-country competitor in the mar-
ket. 
To counter Johnson's hot country 

move at WDWG, Feuer ordered 
WAVH to drop its oldies and take a 
younger-country approach. Feuer 
insists the company had been con-
ducting research that showed 
WKSJ was vulnerable to a young-
country station, and that Pourtales 
had planned all along to make that 
move itself in order to protect the 

WKSJ franchise. Hence, WAVH's 
move to WMYC. WDWG's arrival 
"just accelerated that process," he 
says, noting that the format switch 
quickly helped restore morale at 
Pourtales' Mobile stations. 
Almost nobody thinks WMYC 

and WDWG will both be around in 
12 months, playing country music 
for younger listeners. WKSJ's Scott 
Johnson thinks there may be a 4 
share, total, for hot country in Mo-
bile. 

Not surprisingly, the sniping has 
already begun. 

Scott Johnson wonders out loud 
why WDWG would hire WKSJ's es-
tablished morning team of Gardner 
and Bill Dotson if the station wanted 
to created a cutting-edge attitude 
and sound. WDWG's Roth, mean-
while, terms WAVH's switch to 
WMYC as "not a terribly good 
move." 

Mobile natives will soon decide. 
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aataliai sa,ssio .:tairpay supplied by Broadcast Data Systems Radii I 
electronically monitored 24 hours a day. 7 days a week. Songs ranked by number of 

sii r s •.i - .1li moil c •iiiereporary stations 
deter' hobs. ' 

>è ,,,3 bUj z 30 TITLE ARTIST 
LABEL a NUMB( FY DISTRIBUTING LABEL 

1 1 1 21 
* * * NO. 1 * * * 

WILD NIGHT* JOHN MELLENCAMP/ME'SHELL NDEGEOCELLO 
MERCURY 858 738 7 weeks at No. 1 

CI 9 12 6 ALL I WANNA DO • SHERYL CROW 
MM 0702 

3 2 3 10 LUCKY ONE • AMY GRANT 
UM 0724 

C I 5 8 8 CIRCLE OF LIFE • ELTON JOHN 
HOLLYWOOD 64516 

5 3 2 24 IF YOU GO • JON SECADA 
SBK 58166/EM1 

6 4 7 25 COME TO MY WINDOW • MELISSA ETHERIDGE 
ISLAND 858 028 

C -2,1 10 11 12 BUT IT'S ALRIGHT • HUEY LEWIS & THE NEWS 
ELEKTRA 64524 

8 7 4 21 CAN YOU FEEL THE LOVE TONIGHT • ELTON JOHN 
HOLLYWOOD 64543 

9 6 6 17 STAY (I MISSED YOU) • LISA LOEB & NINE STORIES 
RCA 62870 

10 11 9 22 LOVE IS ALL AROUND • WET WET WET 
LONDON 857 580/ISLAND 

11 12 16 5 ENDLESS LOVE • LUTHER VANDROSS & MARIAH CAREY 
COLUMBIA 77629 

12 8 5 16 
THE WAY SHE LOVES ME • RICHARD MARX 
CAPITOL 58167 

(1) 14 14 18 DON'T TURN AROUND • ACE OF BASE 
ARISTA 1-2691 

CD 18 22 7 I'LL MAKE LOVE TO YOU • BOYZ II MEN 
MOTOWN 2257 

(D 19 20 9 WHEN CAN I SEE YOU • BABYFACE 
EPIC 77550 

16 16 15 29 BEAUTIFUL IN MY EYES • JOSHUA KADISON 
SBK 58099/EMI 

17 13 10 27 YOU MEAN THE WORLD TO ME • TONI BRAXTON 
LAFACE 2-4064/ARISTA 

18 15 13 21 ANYTIME YOU NEED A FRIEND • MARIAN CAREY 
COLUMBIA 77499 

* * * AIRPOWER*** SECRET • MADONNA 
MAVERICK/SIRE 18035/WARNER BROS. 

20 20 21 12 PRAYER FOR THE DYING • SEAL 

CI 23 23 7 
* **AIRPOWER*** 

WHISPER YOUR NAME • HARRY CONNICK, JR. 
COLUMBIA 7/ /IB 

Z 25 32 3 
* * * AIRPOWER*** TURN THE BEAT AROUND • GLORIA ESTEFAN 

CRESCENT MOON 7763C. ERe '.kOl.lr.DTRAX 

23 21 18 23 I SWEAR • ALL-4-ONE 
BLITZZ 87243/ATLANTIC 

e 28 28 18 DECEMBER 1963 (OH, WHAT A NIGHT) FOUR SEASONS 
CURB 76917 

e 29 27 11 UNTIL I FALL AWAY • GIN BLOSSOMS 
MM ALBUM CUT 

26 22 19 16 YOU • BONNIE RAITT 
CAPITOL 58195 

(9 30 34 4 I'M THE ONLY ONE • MELISSA ETHERIDGE 
ISLAND 854 068 

28 24 24 8 THE COLOR OF THE NIGHT • LAUREN CHRISTY 
MERCURY 858 616 

e 31 33 6 I'LL STAND BY YOU • PRETENDERS 
SIRE 18160/WARNER BROS. 

e 32 31 6 BODY & SOUL • ANITA BAKER 
ELEKTRA 64520 

31 27 25 8 GOOD TIMES • EDIE BRICKELL 
GEFFEN 19273 

32 26 26 14 YOU BETTER WAIT STEVE PERRY 
COLUMBIA 77580 

33 33 30 25 MR. JONES • COUNTING CROWS 
DGC ALBUM CUT/GEFFEN 

® 38 _ 2 OUT OF TEARS ROLLING STONES 
VIRGIN 38459 

35 34 29 11 THINK TWICE • CELINE DION 
550 MUSIC 77545 

36 36 36 4 WHIPPED • JON SECADA 

(7) NEW 18„, i ***HOT SHOT DEBUT*** ALWAYS • BON JOVI 
MERCURY Bla 

CD NEW > 1 IF I'M NOT IN LOVE KATHY TROCCOLI 
REUNION 642 

0 NEW > 1 THE SIMPLE THINGS • JOE COCKER 
550 MUSIC 77660 

40 39 37 25 SOME KIND OF WONDERFUL HUEY LEWIS & THE NEWS 
FLEKTRA 64542 

Tracks showing an Incret, t•aeotions over the prAVI0115 week. revardlia. 

those records which attain 500 • • • •• • • • • • • 

e era Aupower awarded to 

o API tonsail ations 

HOT ADULT CONTEMPORARY RECURRENTS 
1 - 1 I'LL REMEMBER 

MAVERICK/SIRE 18247/WARNER BROS 
• MADONNA 

2 1 2 4 THE SIGN 
A ARISTA 1-2653 

• ACE OF BASE  
3 2 1 4 EVERYDAY 

ATLANTIC 87300 
• PHIL COLLINS 

4 4 3 6 LOVE SNEAKIN' UP ON YOU 
CAPITOL 58125 

• BONNIE RAITT 
5 3 4 24 THE RIVER OF DREAMS 

COLUMBIA 77086 
• BILLY JOEL 

6 6 10 18 PLEASE FORGIVE ME 
MM 0422 

• BRYAN ADAMS 
7 5 7 13 WHAT MIGHT HAVE BEEN 

WARNER BROS 18385 
• LITTLE TEXAS 

8 10 8 5 BABY I LOVE YOUR WAY 
RCA 62780 

• BIG MOUNTAIN 
9 8 6 15 THE POWER OF LOVE 

550 MUSIC 77230 
• CELINE DION 

10 - - 14 I CAN SEE CLEARLY NOW 
CHAOS 77207 C • JIMMY CLIFF  
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Me you were sleeping... 
NOVT ) 11.—E3 IR 

à H After MidNite is proud to welcome these new family 
members. Fact is. they're in pretty good company. 

They join stations like WDSY-FM/Pittsburgh, 

KNIX-FM/Phoenix, WMIL-FM/Milwaukee 

WKHK-FM/Richmohd, and KKAT-FM/Salt Lake City. 

Hard to believe, but in only nine short months the 

OVERNIGHT REVOLUTION has grown to include 

over 150 of America's greatest Country Radio stations! 

WHY WOULD THESE GUYS TRUST A SATELLITE SHOW? 
Look at it in two ways: First. it'll save you a ton of money. 

How? You get the show on straight barter. Many of our 

stations' overnight inventory is even sold out now. They're 

making money with what used to be throw-away inventory. 

‘'Ve 1P INA 
f•ier L 
-1V1 INA 

esLAIR GARNER 

AFTER M1DNITE 

Secondly, it's programming that's impossible to beat. 

While your competition puts 'em to sleep with another forty 

in-a-row, your listeners are talking live with folks like Alan 

Jackson, Randy Travis, or John Anderson. Add to that 

great contests, no fewer than 11 of the greatest Country 

hits on the planet every hour, and you've got a winner! 

SO WHO'S 111IS BLAIR GUY? 
We don't know. The suit just fit him. 

WHY SHOULD I WAKE UP AND CALL FOR A FREE DEMO? 
'Cause your competition probably already has. 

Call Cindy Grogan or Sandy Young-Maurel 

800-281-9053 



SOME SONGS COME to mind easier 
than others. For Robin Wilson, lead 
singer of the Gin Blossoms, his 

"Allison Road" came with the flick of a TV 
switch. The song is No. 23 on the Album 
Rock Tracks chart this week. 

"I wrote it in 1989," says Wilson. "We 
were coming back from our first trip to 
Austin and I was riding with some friends in 
a van, and somewhere between Austin and 
El Paso we drove by this big green, reflec-
tive highway sign. It said, 'Next Exit Allison 
Road.' And my friend, his sister's name is 
Allison, so he stopped and took a picture of 
it. 
"Somehow, I ended up with the picture 

four months later. And I was sitting in my 
bedroom trying to write some crappy song 
and all of a sudden I just decided I'm bored, 
and I'm going to go watch television. And so I 
stood up, and as I stood up I saw that picture 

"I really don't 
believe in the mys-
ticism cif sprigwrit-
ing, bait this one 
was just really 
easy to write." 

--Gin Siouan 

on the ground and that sign said Allison 
Road. I walked to the other room, sat down in 
front of the television and turned on CNN. 

FOR WEEK ENDING OCTOBER 15, 1994 Billboard. 

Album Rock Tracks.. 
's2 

,--., 
e Se z  
e o 

TRACK TITLE ARTIST 
Al BUM TITLE IF A"iv LABEL DISTRIBUTING LABEL 

1 1 1 9 
* * * No. 1* ** 

INTERSTATE LOVE SONG 5 Yoks at No 1 • STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

2 2 3 4 WHAT'S THE FREQUENCY, KENNETH? • R.E.M. 
MONST I R WARNER BROS 

3 3 2 13 YOU GOT ME ROCKING • ROLLING STONES 
VOODOO 1 OUNG1 VIRGIN 

4 4 4 12 HOLD MY HAND • HOOTIE & THE BLOWFISH 
CRACKED REAR VIEW ATLANTIC 

5 5 6 TORE DOWN ERIC CLAPTON 
FROM THE CRADLE DUCK REPRISE 

Ct j 6 10 8 FELL ON BLACK DAYS SOUNDGARDEN 
SUPERUNKNOWN A&M 

7 7 11 8 HIGH HOPES • PINK FLOYD 
THE DIVISION BELL COLUMBIA 

8 8 9 26 FAR BEHIND • CANDLEBOX 
CANDLEBOX MAVERICKSIRETNARNER BROS. 

(19 ) 15 16 8 BASKET CASE • GREEN DAY 
DOOKIE REPRISE 

a Oi 13 14 14 COME OUT AND PLAY • OFFSPRING 
SMASH EPITAPH 

11 9 8 14 RAIN KING COUNTING CROWS 
AUGUST AND EVERYTHING AFTER I I)GC GE FFEN 

12 10 6 IV VASMIE 11 STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

13 ii 7 . 18 MAMA'S FOOL TESLA 
BUST A NUT GEFFEN 

14 12 13 11 BREATHE • COLLECTIVE SOUL 
HINTS, ALLEGATIONS AND THINGS LEFT UNSAID ATLANTIC 

35 ) 16 17 11 CURE ME... OR KILL ME... • GILBY CLARKE 
PAWNSHOP GUITARS VIRGIN 

16 14 12 12 PUSH COMES TO SHOVE • JACKYL 
PUSH COMES TO SHOVE GEFFEN 

—17; 28 — 2 COMING DOWN (DRUG TONGUE) • THE CULT 
THE CULT BEGGARS BANQUET/SIRE/REPRISE 

138 23 26 4 I ALONE • LIVE 
THROWING COPPER RADIOACTIVE/MCA 

19 17 15 23 BLACK HOLE SUN • SOUNDGARDEN 
SUPERUNKNOWN WI 

20 18 20 8 EVERYBODYS 1 • GODS CHILD 
f",f RYBOITY QM_ ST WARNER BROS 

21 NEW > 1 ABOUT A GIRL • NIRVANA 
miv UNPLUGGED IN NEW YORK DGCGEFFEN 

22 21 21 7 PLANET CARAVAN • PANTERA 
FAR BEYOND DRIVEN EAST WEST 

23 22 22 5 ALLISON ROAD • GIN BLOSSOMS 
NEW MISERABLE EXPERIENCE ABM 

— 
24, 30 33 3 SELF ESTEEM • OFFSPRING 

SMASH EPITAPH 

'-25 24 25 7 YELLOW LEDBETTER PEARL JAM 
EPIC 

26 19 18 8 CHANGE YOUR MIND NEIL YOUNG AND CRAZY HORSE 
SLEEPS WITH ANGELS REPRISE 

27 25 29 5 BONECRUSHER SOULHAT 
GOOD TO BE GONE EPIC 

28 20 19 20 FALL DOWN • TOAD THE WET SPROCKET 
DULCINEA COLUMBIA 

29 26 24 20 SELLING THE DRAMA • LIVE 
THROWING COPPER RADIOACTIVE/MCA 

30 27 27 23 I STAY AWAY • ALICE IN CHAINS 
JAR OF FLIES COLUMBIA 

31 31 28 26 BIG EMPTY STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

(-12) 37 37 3 STONE COLD HEARTED BLOODLINE 
BLOODLINE EMI 

33 29 23 15 LOVE IS STRONG • ROLLING STONES 
VOODOO LOUNGE VIRGIN 

(-1-4) 36 39 3 UNDONE-THE SWEATER SONG • WEEZER 
WEEZER DGC GEFFEN 

(e 33 40 3 RED RAIN (LIVE) PETER GABRIEL 
SECRET WORLD LIVE GEFFEN 

(1-6) 38 2 ALL I WANNA DO • SHERYL CROW 
TUESDAY NIGHT MUSIC CLUB A&M 

37 32 30 6 WAITING IN THE WINGS BBM 
AROUND THE NEXT DREAM VIRGIN 

( Ill) 39 _ 2 LIE • DREAM THEATER 
AWAKE EASTWEST 

,I9 NEW > i DANCE NAKED • JOHN MELLENCAMP 
DANCE NAKED MERCURY 

40 35 35 4 CLOSER • NINE INCH NAILS 
THF DOWNWARD SPIRAL NOTHINGTVT INTERSCOPE 

And the moment the TV turned on I heard 
that little melody in my head; 'On Allison 
Road.' And I was like, 'Shit!' So I turned off 
the TV, climbed over the couch and went back 
in my bedroom and the song was pretty much 
done 20 minutes later. It was one of the easi-
est songs I've ever written. I really don't 
believe in the mysticism of songwriting, but 
this one was just really easy to write. 
Structurally, its the best song I've ever writ-
ten." 
As for the song's meaning, "I suppose most 

of the song is about loss and not quite realiz-
ing you've got something really good at the 
time you actually have it. And having to (lis-
cover it later." 

FOR WEEK ENDING OCTOBER 15, 1994 1 
Modern Hock Tracks,„ 
i..,  

,,i 
É, TRACK TITLE ARTIST 

ALBUM TIC> EMI ',DISTRIBUTING I ABEL 

1 4 
* * * No. 1* * * 

WHAT'S THE FREQUENCY, KENNETH? 4 weeks at No. I • R.E.M. 
MONSTER WARNER BROS. 

3 22 3 ZOMBIE • THE CRANBERRIES 
NO NEED TO ARGUE ISJLTEJXI_ 

3 2 2 9 INTERSTATE LOVE SONG • STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

r, , 7 6 8 FEEL THE PAIN • DINOSAUR JR. 
WITHOUT A SOUND SIRLREPRISE 

5 4 5 ii SELF ESTEEM • OFFSPRING 
SMASH EPITAPH 

6 6 7 9 I ALONE • LIVE 
THROWING COPPER RADIOACTIVE/MCA 

7 8 3 15 BASKET CASE • GREEN DAY 
DOOKIE REPRISE • 

8 5 4 12 FADE INTO YOU • MAllY STAR 
SO TONIGHT THAT I MIGHT SEE CAPITOL 

9 13 17 5 SUPERNOVA • LIZ PHAIR 
WHIP-SALARE MATADOR/ATLANTIC 

'TO 14 19 6 SEETHER • VERUCA SALT 
AMERICAN THIGHS MINTY FRESH 

11 9 8 10 SOMETIMES ALWAYS • THE JESUS AND MARY CHAIN 
STONED AND DETHRONED AMERICAN WARNER BROS. 

L,1) 10 11 14 ALL I WANNA DO • SHERYL CROW 
TUESDAY NIGHT MUSIC CLUB A&M 

13 11 15 7 SOMETHING'S ALWAYS WRONG• TOAD THE WET SPROCKET 
DULCINEA COLUMBIA 

14 15 16 5 MOCKINGBIRDS • GRANT LEE BUFFALO 
MIGHTY JOE MOO' REPRISE 

(1I-9) 24 30 4 

* * * AIHPOWER* * * 
WELCOME TO PARADISE GREEN DAY 
DooKic REPRISE 

cÏ 19 18 7 YOUR FAVORITE THING • SUGAR 
FILE UNDER EASY LISTENING RYKODISC 

17 18 14 11 FELL ON BLACK DAYS SOUNDGARDEN 
SUPERUNKNOWN AUL 

18 16 9 12 AM I WRONG • LOVE SPIT LOVE 
LOVE SPIT I OVE IMAGO 

19 NEW > 1 

* * * AIRPOWER* * * 
ABOUT A GIRL • NIRVANA 
MTV UNPLUGGED IN NEW YORK DGC/GEFFEN 

20 12 10 14 EINSTEIN ON THE BEACH ._:0L1NTING CROWS 
DGC RARITIES VOL I DGCTGEF f EN 

21 22 20 25 CLOSER • NINE INCH NAILS 
THE DOWNWARD SPIRAL '. JETTING. TVT. IN TERSCOPE 

(rit 23 23 6 GOOD ENOUGH • SARAH MCLACHLAN 
FUMBLING TOWARDS ECSTASY ARISIA_ 

23 17 13 14 FAR BEHIND • CANDLEBOX 
CANDLEBOX 'TAT:FRICK SIRE WARNER BROS 

24 20 12 14 UNDONE - THE SWEATER SONG • WEEZER 
WHOP DGC GEM- ITI 

25 37 37 
* * * AI R P OW ER * * * 

LUCAS WITH THE LID OFF • LUCAS 
LUCACENTRIC cJIG BEAT/ATLANTIC 

' 26 28 2 

* * * AI R P OWER * * * 
SWEET JANE COWBOY JUNKIES 
NATURAL BORN KILLERS TVT/NOTHING/INTERSCOPE 

L 27 27 33 3 

* * * AIRPOWER* * * 
SUPERSONIC • OASIS 
DEFINITELY MAYBE EPIC 

28 21 21 7 SNAIL SHELL • THEY MIGHT BE GIANTS 
JOHN HENRY ELEKT RA 

29 26 28 5 SUPERSTAR • SONIC YOUTH 
IF I WERE A CARPENTER A&M 

30 33 32 4 ALL I AM • DADA 
AMERICAN HIGHWAY FLOWER IRS 

31 36 2 COMING DOWN (DRUG TONGUE) • THE CULT 
THE T BEGGARS BANQUET/SIREJREPRISE 

32 NEW > 1 DOLL PARTS • HOLE 
LIVE THROUGH THIS DGLGEFFEN 

33 25 25 7 EURO-TRASH GIRL • CRACKER 
KEROSENE HAT VIRGIN 

( 34 34 35 4 BAD REPUTATION • FREEDY JOHNSTON 
THIS PERFECT WORI D FLEKTRA 

35 29 26 6 SLOWLY, SLOWLY • MAGNAPOP 
HOT BOXING PRIORITY 

36 30 24 18 VASOLINE • STONE TEMPLE PILOTS 
PURPLE ATLANTIC 

37 31 36 5 SALVATION • RANCID 
LET'S GO EPITAPH 

H NEW' I LANDSLIDE SMASHING PUMPKINS 
PISCES ISCARIOT VIRGIN 

39 35 27 99 COME OUT AND PLAY • OFFSPRING 
SMASH EPITAPH 

40 38 — LUCKY YOU • THE LIGHTNING SEEDS 
JOLLIFICATION  TRAUMA 

HITS! 
IN 

TOKIO 
Week of September 25, 1994 

0 III Make Love To You / Boyz II Men 

Cé) Letitgo / 

0 Un Homme Et Une Femme / Clementine 

0 Lucky One / Amy Grant 

e Shine/ Aswad 
TO La La (Means I Love You)/ 

Swing Out Sister 

03 Live Forever / Oasis 

0 At Your Best (You Are Love)/ Aaliyah 

182 Sweets For My Sweet / C.J. Lewis 

0 Biggest Part Of Me / Take 6  

CD Hey Now (Girls Just Want To Have Fun)/ 
Cyndi Lauper 

Cl Motherless Child / Eric Clapton 

0 Do You Wanna Get Funky / 

C & C Music Factory 

0 Endless Love / 

Luther Vandross & Mariah Carey 

O Zo Lare / Stone Age 

O Hungah / Karyn White 

C' Baby, I Love Your Way / Big Mountain 

0 Word Up/Gun 

0 Picnic In The Summertime / Deee-Lite 

0 Mickey Mouth / Duller  

If Not For You / Felix Cavaliere 

O Girl U Want/ Robert Palmer 

0 Yearning / Basia 

0 Do It Again / Paul Hardcastle 

O Fire On Babylon / Sinead O'Connor 

O Gotta Work / Masters Of Funk 
0 Stay (I Missed You) / 

Lisa Loeb & Nine Stories 

0 Every Day The Same / China Crisis 

O Aishi Aisarete lkirunosa / Kenji Ozawa 

O Kiss From A Rose / Seal 

O Izit Everywhere Part 2 / Izit 
O Don't Want To Know / Bryan Ferry 
O Miss You / Miki Imai 

0 I Say A Little Prayer / Workshy 

When We're Makin Love / 

Opaz Featuring Ray Hayden 

8 In The Room/ Kaori Kano 

0 Don't Call My Name / King Of Hearts 

8 I Wanna Be Yours / Trellini 

O All I Wanna Do! Sheryl Crow 

O Stroke You Up / Changing Faces  

831 Mas Clue Nada / XXL 

Utsukushii Hitoyo / Taeko Onuki 

O Wonderful World / Gone Tomorrow 

O You Don't Love Me (No, No, Nol / 
Dawn Penn 

O Good Times / Edie Brickell 
O Sweet Sensual Love / Big Mountain 

O Give It Up / Public Enemy 

O Can You Feel The Love Tonight / Elton John 
O Nathalie / Valensia 

O Love Is Strong / The Rolling Stones 

Selections can be heard on 

"Pioneer Tokio Hot 100" 

every Sunday 1 PM-5 PM on 

FM JAPAN/81.3 FM in TOKYO 

81.3 FM 1-WAVE Compiled from a national sample ol art ay supplied by Broadcast Data Systems Radio Track senor, 109 album rock stations and 38 modern rak stations are electronically mondored 24 hours a day. 7 days a week. Songs ranked by number ol detections 
Tracks showing an Increase in dete, bons over the previous v.vek. regardless chart movement Arrpower awarded to time records which ah In 800 detections (Album Rock) or 400 detechons ;Modem Rock, for the test tdne •Videoclip availabody v 1994 Billboard BPI Communications 
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Congressional (In)Action Good For Radio 
Several Legislative Conflicts Go Broadcasters' Way 
MI BY BILL HOLLAND 

WASH INGTON, D.C.—The broadcast 
industry has plenty to be happy about 
as the legislative year comes to a close. 

First off, the banking bill containing 
radio ad disclosure reform passed Con-
gress and was signed into law by Pres-
ident Clinton Sept. 23. 
On the didn't-pass side, the campaign 

reform bills that passed the Senate and 
House failed in conference Sept. 30 af-
ter Republicans rejected the proposals. 

Broadcasters aren't crying, since the 
bills would have required them to offer 
candidates lower-than-lowest unit 
rates, including 50% to Senators who 
promised spending limits. 
The recording industry's performing 

rights legislation also expired in sub-
committee, in large part due to broad-
caster lobbying pressure. 
The Communications Act rewrite, 

dubbed the Information Superhighway 
bill, also failed after telephone compa-
nies hobbled the bill with amendments. 

Broadcasters were fairly neutral in 
support of the bill, which contained 
hiked indecency and obscenity fines, 
but also language to keep radio and TV 
competitive. 

Earlier in the year, broadcasters also 
put out legislative brush fires connected 
with alcohol ad warnings; Fairness 
Doctrine suggestions; several spectrum 
tax proposals, including one from the 
Office of Management and Budget to 
pay for GATT tariffs; and a user-fee 
plan tied into paying for illegal alien 
housing. 

FCC RELEASES POLITICAL AD RULING 
The FCC has finally ruled that sta-

tions need not provide legally qualified 
candidates with program time in incre-
ments other than those which the sta-
tion ordinarily sells to advertisers. 
The National Assn. of Broadcasters 

had asked for a declaratory ruling back 
in August 1992. 

In its order, released Oct. 3, the FCC 
said that a station only has to sell odd-
length spots to political candidates if it 
has a policy of selling such ads. 

WASHINGTON 
ROUNDUP, 

SEC GOES AFTER WPGC HOST 
Infinity Broadcasting's N/T WPGC-

AM has put a time-brokered Saturday 
business program on ice after its host, 
Kevin "Casey" Samson, was named in 
a complaint filed Sept. 27 by the Secur-
ities and Exchange Commission. 

"It wasn't on the air last Saturday ," 
said station spokesman Gene Harley. "I 
have no comment about its future for 
now. It's up to management." 
The SEC took Samson into federal 

court here Sept. 27 on charges of bilk-
ing more than $20 million in real estate 
investment contracts to area residents. 

QUELLO EASES UP ON INFINITY 
FCC Commissioner James Quello, 

the self-professed "leading man" in the 
commission's battle to curb indecency, 
says he believes Infinity Broadcasting 
"has successfully listened" to FCC com-
plaints about Howard Stern. 

Citing Infinity's self-imposed seven-
second delay and frequent monitoring 
of the Stern show as steps in the right 
direction, Quello told attendees at a 
conference last week in Washington, 
D.C., sponsored by the trade magazine 
Broadcasting & Cable, "We're now in 
the process of figuring out what to do 
with that $1.7 million fine. 

"I've had the opportunity to listen to 
Stern recently," he said, "and they've 
made a definite effort to cut down on in-
decency. Some of the stuff is raunchy, 
but it doesn't go over the border." 

FCC BRASS HEADS TO L.A. SHOW 
The NAB Radio Show will have an 

unusually large showing of big-brass at-
tendees from FCC headquarters. 
Chairman Reed Hundt will fly out for 

an address and a one-on-one discussion 
with NAB president Eddie Fritts. 

Commissioners Chong, Barrett, and 
Ness also are flying out to attend vari-

Seeing Eye to Eye. Rocker Joan Jett, out supporting her single "Eye To Eye, 
visits WMMS Cleveland. Pictured, from left, are WMMS jock Lou Santini; Jett; and 
WMMS MD Doug Kubinski. 

ous seminars, discussions, and func-
tions at the Oct. 12-15 show in Los 
Angeles, along with general counsel Bill 
Kennard and a drill team of special as-
sistants and legal advisers to the chair-
man and commissioners. 

Also attending will be Roy Stewart, 
chief of the Mass Media Bureau, as well 
as Rod Porter, the division deputy 
chief, and Larry Eads, chief of the Au-
dio Services Division. 

Assistance in reporting this column 
was provided by Catherine Applefeld in 
Washington, D.C. 

Live From Lexington. Capricorn recording artist Ian Moore performed live on-
air for WKQQ Lexington, Ky., listeners. Pictured, from left, are WKQQ MD Tony 
Tillford; Moore; and WKQO PD Peter Delloro. 

KMPS Takes Online Mktg To Next Level 
LOS ANGELES—Country KMPS 
Seattle has taken online interaction 
for radio stations to new heights. 

In addition to using online services 
to take E-mail messages from listen-
ers, KMPS is selling CDs and cas-
settes on CompuServe, tying in adver-
tisers to its features on the Internet, 
and is working on setting up the 
KMPS Country Mall, where listeners/ 
users can order a variety of goods 
from advertisers. 
The files KMPS put on the system 

in August are: loyal listener update; 
featured air personality with a photo, 
soundbite, and article on the jock; 
KMPS' top five songs and the top 40 
songs in the Northwest; the country 
news feature Dateline Nashville; a 
monthly calendar of KMPS events; a 
news report; E-mail bulletin boards to 
leave messages for the jocks, GM, PD, 
and promotion staff; a station history; 
a media kit for advertisers to peruse; 
and a survey. 
Most of the text, such as the air per-

sonality interviews and Dateline 
Nashville, is culled from the station's 
monthly magazine. The online infor-
mation is updated monthly. 

In addition, the system includes 
Tony's Music Review, which is a file of 
album reviews by KMPS PD Tony 
Thomas. At the end of each review, 
there is an icon to click on to order the 
CD or cassette through MusicLink. 
"Each [file] can be sponsored," says 

Dean Sakai, an integrated marketing 
specialist who actually works out of 
KMPS' sales department, not the pro-
motion department. "But we don't 
want to blast them with advertising, 
so we're setting up the KMPS Coun-
try Mall. It will have all the logos of 
the advertisers. People click on the 
icon and order merchandise." 
The first step toward the mall be-

gins in November, when a stationary 
store in Seattle, Paper Tree, comes 
online with KMPS to sell its goods. 
The online system is for Loyal Lis-

tener Club members only. When a 
member logs on, his or her name is al-
ready in the system, so it grants the 
person access. If a non-member tries 
to log on, the user can still get into the 
system by first completing an applica-
tion to become a member. The station 
has 160,000 members, according to 
Sakai. He adds that KMPS signed up 
50 new members to its Loyal Listener 
Club during the first week of its online 
involvement. 

"The goals are multipurpose," says 
Sakai. "It provides our listeners with 
better service. About 37% of people 
own computers, so now we can give 
those people information in the way 
they want it. Some like to listen, some 
like to read a magazine, and some like 
their computers. It also gives adver-
tisers a way to get online in an easy 
way. And, it will make the station 
some money." 
The KMPS sales staff is selling on-

line advertising separately from its 

by Carrie Borzillo 

on-air schedules and print advertise-
ments in the magazine. 
The E-mail address for KMPS is 

http://www.solutionsrc.corn/KMPS. 

IDEA MILL: CARCASS CHAOS 
Mancow Muller strikes again. The 

WRCX Chicago morning man asked 
listeners to stop by a designated drop-
off location with the largest roadkill 
they could find to win $103.50. How-
ever, city officials weren't pleased that 
the drop-off cite was the Towncenter 
Mall on U.S. 45, and that the carcasses 
left a bloody mess. The station was 
fined $500 and paid another $505 to 
clean up the area. 
KIIS Los Angeles launched an inno-

vative billboard with neon lights that 
flash with the beat of the music play-
ing on the station. 

In recognition of some of the area's 
hottest court cases (0.J. Simpson, 
Heidi Fleiss. Michael Jackson), 
KIIS morning man Rick Dees served 
as MC for a "media circus" at the L.A. 
County Court House, with actual cir-
cus performers. 

Listeners to CJEZ Toronto are be-
ing asked to "butter up" morning man 
Tom Rivers by complimenting him 
on-air, in an effort to win a $5,000 
home workout gym to work off the 
Thanksgiving turkey. 

Sister stations WXYV (V103) and 
WCAO Baltimore are presenting Mi-
nority Business Development Month 
roundtable breakfasts in October as a 
way for minority entrepreneurs to ex-

change ideas. There will be three 
workshops on banking, external 
checkpoints for business success, and 
networking beyond the cultural stere-
otypes. The month is capped off with 
a "Profiles Of Success" awards recep-
tion to honor 12 of Baltimore's minor-
ity businessmen. 
KYSR Los Angeles morning team 

Jim and Melissa Sharpe made one 
lucky Corvette owner happy. The 
jocks arranged to have Johnny Pag-
nini's just-bought, $40,000 1966 
Stingray fixed free of charge after he 
cut off two kidnappers who were hold-
ing a woman captive in a car in front 
of him. 

In celebration of the first Classical 
Music Month in September, the Bos-
ton Classical Music Coalition, which 
includes local stations WBOQ, WCRB, 
WGBH, and WHRB, sent 10,000 
"Classical Is Cool" samplers and 
teacher study guides to schools. All 
product was donated by coalition 
members and the National Assn. Of 
Recording Merchandisers. 
KNX Los Angeles sponsored a 

"memory walk" to raise funds for the 
Alzheimer's Assn. Celebrity walkers 
included Olympians Florence Grif-
fith Joyner and Al Joyner. 
Jackson Browne and Sarah 

McLachlan are teaming for a WEZB 
(B97) New Orleans Children's Chari-
ties Foundation benefit for the city's 
Covenant House. 

PRO-MOTIONS 
Sandy Pheil joins Paxson Commu-

nications as marketing manager for 
WWNZ, WJRR, WWZN, and WMGF 
Orlando, Fla. Pheil was director of 
marketing at Power Play, and re-
places former promotion director Judi 
Pearl, who exits. Alison Stuart 
moves from WMGF's research de-
partment to become promotion man-
ager for the station. WJRR associate 
director of promotion Brent Dunlap 
is upped to promotion manager. 
Kathleen Fraser joins KMLE 

Phoenix as marketing director. She 
was sales director at Media Services 
Inc. KMLE communications and pro-
motion coordinator Karen Johnston 
is upped to promotion director. 
Former promotion director Shaun 
Holly was upped to PD several 
months ago. 
KROQ Los Angeles promotion co-

ordinator Beki Gomez has been 
upped to assistant promotion director. 
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"There is a new vitamin drink in 
Germany called Red Bull. It 
contains thorine, and that 

substance has a peculiar side 
effect. Let me put it this way: if 
you give your girlfriend or 

boyfriend a glass of Red Bull, 
they might react like this..." 

- quoted from Q magazine on EHS show 
for week ending September 24, 1994 

Bring your listeners inside information like this, interspersed 
in a cutting edge music format which, up until now, was 

unavailable anywhere else in the U.S. 

Set your station apart from the crowd with this unique 
program, and provide advertisers a value-added platform 

with which to reach your listeners. 

Don't keep your listeners waiting any longer. 

The 

Hit Survey 
For more information contact Dan Springer at 

Sound & Stations USA, 214-444-2525. 



Radio 

Jocks Arrested In Foiled Street Sign Heist; 
Explosion Rocks Studios Of Miami's WEDR 
WKBQ (Q104) ST. LOUIS morning 
men Steve Shannon and D.C. Chymes 
were arrested Sept. 27, led out of the 
station in handcuffs, and charged with 
a Class A misdemeanor after they dis-
patched two interns to steal a city 
street sign reading "Shaw Avenue." 
The interns also were arrested and 
given a Nov. 18 court date. 
The sign was to be used as part of 

a package being sent to L.A. Rams 
president John Shaw in an effort to 
convince him to move the team to St. 
Louis. Station officials said they 
planned to photograph the sign and re-
turn it. 

In Miami, a 10:30 p.m. explosion on 
Saturday, Sept. 24, outside WEDR's 
studio was so loud that the jock work-
ing in the soundproof control room two 
floors up heard the rumble. Turns out 
some sort of homemade device, per-
haps a pipe bomb, was tossed at the 
building. The explosion knocked out 
some concrete, and the exterior of one 
wall caught fire before firemen arrived 
at the scene. 

Station GM Jerry Rushin has no 
idea who was responsible. The station 
is the lone occupant of the building, so 
the target seems clear. 
WKID Vevay, Ind., was set on fire 

Sept. 26, just hours after a listener 
threatened to burn the station down 
when a jock refused to play his request, 
according to the Associated Press. 
The song, Tim McGraw's "Don't 

Take the Girl," is not part of WKID's 
Christian country playlist. 
The fire damaged two studios, some 

furniture, a control board, and some 
tapes, and kept the station off the air 
for a day, AP reports. 
The listener, who reportedly told 

two station jocks, "I'm going to come 
there and burn the place," has not been 
identified. 
WGCI-FM Chicago overnight host 

Irene Mojica has settled her four-year 
legal battle with the Gannett-owned 
station, according to the Chicago Sun-
Times. 

Mojica had repeatedly charged the 
station with sex and race discrimina-
tion and harassment in a series of suits 
and appeals that began in 1990. 
Terms of the settlement, which VP/ 

GM Darryll Green called an "amicable 
resolution," were not disclosed. 

PROGRAMMING: EVERGREEN SHUFFLE 
KMEL San Francisco PD Dave 

Shakes is upped to OM for KMEL and 
sister KIOI, which has been without a 
PD since the departure of Bob Laur-
ence. Sister KKBT Los Angeles APD 
Michelle Santosuosso joins KMEL as 
PD. Also, KKBT MD Harold Austin is 
upped to APD. Former WIOQ Phila-
delphia PD Maurice DeVoe, who re-
cently joined Priority Records, re-
places Austin as MD, and Manama 
Snider is tipped to music coordinator 
at KKBT. KMEL APD Mike Marino 
exits. 
WCGY Boston flips from album rock 

to '70s-based oldies as "Eagle 93.7" un-
der new local marketing agreement 
partner American Radio Systems. The 
entire air staff is out, and new calls are 
pending. Coleman Research is consult-
ing. 

Following its format change from 

top 40 to modern rock, WLI NI 
Milwaukee, formerly known as I I, ,t 
102, is now calling itself "New Rock 
102.1." Overnight jock Tommy Wilde, 
who was MD at the station several 
months ago, is upped to MD again fol-
lowing the departure of Kid Stevenz 
for KGGI Riverside, Calif. Wilde even-
tually will do nights, but for now is fill-
ing in for departed morning team Jerry 
Hart and Carolyn Coffey. Also, APD 
Ron Bunce moves from middays to af-
ternoons, replacing DJ. Barry. 

by Phyllis Stark 
with reporting by Eric Boehlert 

and Brett Atwood 

WMCS Milwaukee MD Cathy 
Bowen is upped to PD, replacing Billy 
Young, who exits. Afternoon host Dar-
ryn D. adds MD duties. 

It's a game of musical chairs in Salt 
Lake City. KISN PD/midday jock 
Dain Craig exits for the PD job at 
crosstown KSFI, where he replaces 
Scott MacNeill, who segues to KVRI 
as PD/morning man. KISN MD Jim 
Morales is upped to PD. Out in the 
shuffle is former KVRI PD Brian Ca-
sey. 
WEDJ Charlotte, N.C., OM Mark 

Driscoll exits to launch a Los Angeles-
based voiceover company, Planet Crea-
tions. He will consult WEDJ through 
the end of the year. 
WZJM Cleveland PD/midday host 

Jerry Mac has relinquished his pro-
gramming job, but keeps his air shift. 
MD Dave Eubanks is handling pro-
gramming for now. 
KMBZ Kansas City, Mo., picks up 

the broadcast rights to Royals baseball 
from crosstown WDAF in a new, three-
year deal. 
Randy Bliss exits as PD at WTRG 

Raleigh N.C., for the programming job 
at WLTY Norfolk, Va., where he re-
places Bill Campbell. 
KTKR San Antonio shifts from a 

conservative political talk outlet to a fe-
male-targeted NIT, with a woman on 
the air in every daypart. 
KXXY Oklahoma City PD Jay Phil-

lips exits. He'll continue to consult the 
stations, along with other outlets. Ted 
Stecker—who, along with program-
ming WNOE-AM-FM New Orleans, 
serves as senior country PD for 
KXXY's owner, Radio Equity Part-
ners—is overseeing KXXY for now. 
GM David Griffin is accepting T&Rs. 
KPOI Honolulu APD/MD Ted Tay-

lor is upped to PD, replacing Kerry 
Gray, now at CKEY Buffalo, N.Y. 
KIZN Boise, Idaho, PD Ken Boesen 

moves west to KSKS Fresno, Calif., for 
the same duties, replacing Dave Tay-
lor, now at KUPL Portland, Ore. 
KWFM Tuscon, Ariz., production di-

rector Roger Scott joins KVLY McAl-
len, Texas, as PD, replacing Dale 

Shaw, who exits. 
Zapis Communications has launched 

a new country station in Youngstown, 
Ohio. "Cat Country," with the WICT 
calls pending, is found at 95.1 on the 
dial—the old home of Zapis' album 
rock WRKU, which moves up to the va-
cant 95.9 position. The new WICT PD 
is Geronimo, last APD/nights at 
WJMO-FM Cleveland. He is accepting 
T&Rs to fill the station's lineup. 

Perhaps the final piece in the Mobile, 
Ala., jigsaw puzzle (see page 91) is the 
announcement that WFMI has flipped 
from soft AC to oldies and picked up 
most of the staff, library, and call 
letters from crosstown WAVH, which 
earlier bowed out of the format to be-
come country WMYC (Billboard, Oct. 
1). 
KATS Yakima, Wash., PD Darren 

Johnson joins KEZE Spokane, Wash., 
for the same duties, replacing Gary 
Allen. KEZE MD Belinda Simmons 
also exits and has not been replaced. 
WLMX Chattanooga, Tenn., PD 

Bill Burkett joins crosstown WFXS 
for the same duties, replacing John 
Thomas, who exits. 
R&B adult WSLR Akron, Ohio, 

changes calls to WTOU. 
WEZK Knoxville, Tenn., changes 

calls to WJXB. Sister AM WZEZ picks 
up the WEZK calls. 
Bruce Clark is the new PD at 

WXBM Pensacola, Fla., replacing 
Danny Sommers, now with BNA Rec-
ords. Clark arrives from WQ,BE-FM 
Charleston, W.Va. 

NETWORK NEWS 
Br( nu lyast Programming is bowing 

two neu 21-hour formats: "The Heart 
Of The Seventies," which features 700 
top 40 hits from the '70s, and "Radio 
X," which is aimed at Generation X-ers 
and features modern rock music. "Ra-
dio X" is designed and programmed by 
Shane Media Services consultants Ed 
Shane and Cheryl Broz, and has been 
offered by Shane Media for a year. 
BP's Mike Bettelli is programming 
the new '70s format. 
BP also will offer the entire "The 

Heart Of The Seventies" music library 
on CD, as well as a five-song CD of lost 
'70s classics, "The Rarities Collection." 
Westwood One Entertainment is 

launching a third version of its count-
down show hosted by Casey Kasem. 
The new version, "Casey's Hot 20," is 
targeted at hot AC stations and debuts 
the weekend of Nov. 5. Other versions 
target top 40 and mainstream AC sta-
tions. 

Public station VVXPN Philadelphia's 
"The World Cafe" will now be syndi-
cated to commercial album alternative 
and album rock stations via United 
Stations Radio Networks. Todd Rund-
gren will host the two-hour show, 
which will continue to be syndicated to 
public radio stations via Public Radio 
International. 
"The World Cafe" also is looking for 

a record label to release the live per-
formances from the show. 
United Stations also recently 

launched a daily shortform comedy 
program, "The Martin Minute," with 
comedian/actor Martin Lawrence. 
The program will feature material 
from Lawrence's Fox-TV show. 

newsline 
STEPHEN DINARDO is upped from GSM at KCBS-AM San Francisco to VP/ 
;M at local sister station KRQR. He replaces Don Marion, now at sister 
WBBM-FM Chicago. 

CHRIS MADURI has been upped from GSM to GM at WRMR/WDOK Cleve-
land. 

BOB COHEN, KAJA/KQXT San Antonio, Texas, GM, has been promoted to VP/ 
( ;M of Clear Channel/San Antonio. Cohen will oversee all four (KAJA/KQXT/ 
WOAI/KTKR) marketplace stations. Betty Kocurek has been upped from 
( ;SM to GM at WOAI/KTKR. She replaces Ben Hill, now coordinating national 
trade contracts for Clear Channel television and radio properties. 

BILL PARSHALL has been named GM of WCWA/WIOT Toledo, Ohio. He had 
been acting GM since June, when Enterprise Media acquired the stations. 

STATION SALES: KEZO-AM-FM Omaha, Neb., from Narragansett Radio L.P. 
to WMTJ Inc. for a reported $9 million; WGTO Orlando, Fla., from Florida 
Media Inc., to Paxson Communications, owner of crosstown WWZN/WWNZ/ 
WJRR/WMGF, for an undisclosed price. 

RAY YORKE has been named VP of Vallie/Gallup. He most recently was with 
WOST-TV Providence, R.I. 

BILL HENNES has been named GM of Tri-State Broadcasting's Michigan sta-
tions WHEZ/WFAT Kalamazoo, WTVB Coldwater, and WNWN Battle Creek. 
He previously was GM of WBCK/WBXX Battle Creek. 

SALE CLOSINGS: KAMX-AM-FM Albuquerque, N.M., from Coastal Communi-
cations to Bengal Communications for $750,000. 

A third new offering from United 
Stations is the four-hour weekly top 40/ 
rhythm show "Top 20 Double Play." 
The show is hosted by WPGC-FM 
Washington, D.C.'s Albie Dee and con-
sulted by Jerry Clifton. 
ABC syndicated morning man Tom 

Joyner picks up two new affiliates: 
WYBC New Haven, Conn., and WIOCI 
Jackson, Miss. Sources say he's also 
set to add KJMZ Dallas to his affiliate 
roster. 
WLAP Lexington, Ky., picks up the 

syndicated Ron Bennington and Ron 
Diaz morning show. 
Major Networks' picks up syndica-

tion of the three-hour nighttime "Mi-
chael Reagan Show," which has 80 affil-
iates. 

PEOPLE: NEW KDWB APD 
FormerM I IC Columbus, Ohio, PD 

Rob Morris joins KDWB Minneapolis 
as APD/MD and host of the noon-2 
p.m. shift. Monis, who most recently 
was on the air at WNCI Columbus, re-
places Kevin Peterson, now at WSTR 
Atlanta. Also, KDWB overnight jock 
Rick Thomas adds assistant MD du-
ties. 
KEZO Omaha, Neb., MD Becca 

Goodman will exit the station in mid-
October and has not been replaced. 
WBEB (B101.1) Philadelphia hires 

Chris McCoy for mornings, replacing 
Dan Blackman, who moves to eve-
nings. Former evening jock Rick 
Andrews moves to overnights. McCoy 
most recently was with crosstown 
WMGK. 
WGMP Philadelphia picks up the 

syndicated "The Fabulous Sports 
Babe" show in middays. 
Gary Dickson joins WMJX Boston 

for mornings from that slot at WWSW 
Pittsburgh. He replaces Tom Ber-
geron, now with cable network FIX. 
Joe Madison rejoins WWRC Wash-

ington, D.C., for the 10 p.m.-midnight 
shift. Two syndicated shows were 
shortened to make room. 

Former WTMP Tampa, Fla., PD/af-
ternoon jock Alex "Doc" Jordann 
joins WJHM Orlando, Fla., as produc-
tion director/midday jock, replacing 
Rick Humphrey, who exited two 
months ago. 
Former KIKK-FM Houston after-

noon host Jim Lago joins KEBC 
Oklahoma City for mornings, replacing 
Doc Weldon and Terrence McKeever, 
who exit. 
WOW-FM Omaha, Neb., night host 

Sandy Rivers moves to mornings at 
WHEN-FM Syracuse, N.Y. WOW P/T 
jock Brian Walther is upped to nights. 
At WVAF Charleston, W.Va., P/T 

jock Amie Nutter is upped to nights, 
replacing former APD/night jock Ke-
vin Kasey, who exited. No new APD 
has been named. 

Finally, we're sorry to report the 
deaths of Jerry Washington and 
Gerry Bledsoe. Washington, the popu-
lar Washington, D.C., jock known to 
listeners as "The 'Bama," died Oct. 4 of 
a brain hemorrhage and complications 
related to earlier strokes. He was 64. 
Washington, who laced his 

scratched-vinyl playlist with home-
spun wisdom and "signifying" tales 
on friends and foes real and imagi-
nary, was Washington's most well-
known non-commercial jock, and 
treated D.C. for 16 years to a steady 
dose of blues, R&B, and jazz on his 
two weekend shows on Pacifica's 
WPFW. Poor health forced his re-
tirement from the station last 
spring. 

Bledsoe died Sept. 27 of an appar-
ent heart attack at the age of 51. He 
had most recently been hosting 
nights at WMXD Detroit, but his 
30-year radio career also included 
stints at WHUR and WMMJ Wash-
ington, D.C., among other stations. 

Assistance in reporting this column 
was provided by Carrie Borzillo in 
Los Angeles and Bill Holland in 
Washington, D.C. 
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ARISTA'S TRACTORS 'ROCK IT' TO LEFT-OF CENTER SUCCESS 
( '‘e,o1Ii plifj1 

eral broken release dates and years of 
industry chatter about the project (the 
band was featured in more than one 
BMG product presentation), the album 
was issued Aug. 2 (Billboard, Aug. 6). 

After topping the Heatseekers chart 
Oct. 1, "The Tractors" reached No. 93 
on The Billboard 200, making the act a 
Heatseekeis Impact Artist 
This week, the album jumps to No. 70 

on The Billboard 200, and from 14-12 on 
the Top Country Albums chart. Accord-
ing to SoundScan, 64,000 copies of the 
album have been sold. 
The infectiously upbeat, piano-and-

guitar-driven first single, "Baby Likes 
To Rock It," moves 31-27 on the Hot 
Country Singles & Tracks chart this 
week. 

Singer Steve Ripley refers to the Tul-
sa, Okla.-bred band's extended record-
ing process as the J.J. Cale method of 
making a record. "We try to capture the 
raw energy of a first take and get knee-
jerk reactions, like when Chuck Berry 
cut 'Johnny B. Goode' in one take," Rip-
ley says. "It's an immediacy thing, but 
modern technology has gotten so good, 
it's gotten in the way." 

In an attempt to capture that "first-
take" spirit, the members of the Trac-
tors recorded their parts individually 
over their band mates' previously re-
corded tracks, which they were hearing 
for the first time. "We take the energy 
of the first take and then mold it into 
shape by editing it," says Ripley. 
"That's why it took more than three 
years to do." 
The album was cut at the former 

Evangelical United Brethren Church in 
Tulsa, which Leon Russell transformed 
into the Church Studio in the '70s. 
Each Tractors member has an im-

pressive list of credits: Ripley has 
worked with Cale and Russell, pro-
duced western swing artist Johnny Lee 
Wills, and served as lead guitarist on 
Bob Dylan's "Shot Of Love" tour; key-
boardist Walt Richmond has played 
with Bonnie Raitt; guitarist Ron Get-
man has played with Janis Ian and 
Leonard Cohen; bassist Casey Van 
Beek has played with Linda Ronstadt 
and the Righteous Brothers; and drum-
mer Jamie Oldaker has played with 
Eric Clapton. 
Of the Tractors distinct rock'n'coun-

try sound, Ripley says, "I've played in 
bands all my life, but I've always been 
too country for rock and too rock for 
country. But to me it's all the same. The 
first week I played with Bob [Dylan], all 
we played was Hank Williams songs. 
I've always been a big fan of the Beatles, 
Buck Owens, and Sun Records." 

REACHING A HIPPER AUDIENCE 
Bob Bell, new-release buyer for the 

350-store Wherehouse Entertainment 
chain based in Torrance, Calif., likens 
the Tractors' unconventional country 
sound to the Mavericks. "It's one of 
those records, like the Mavericks, that 
really is reaching out to a much hipper 
audience than [one] just limited to coun-
try radio." 

Arista's marketing plan for the Trac-
tors actually was borrowed from the 
band's own self-promotion efforts. In 
1990, after getting signed to Arista, the 
band sent a teaser mailing to the label's 
Nashville president, Tim DuBois. 
"We sent them a little bit of money, 

and then I didn't hear from them," 
DuBois says. "Then all of a sudden, I 
started getting these blue mailing tubes 
which were stamped with The Tractors 
are coming,' and inside was a map of Ok-
lahoma and Tennessee with a little trac-
tor coming closer to Nashville each day. 
On the fifth day, I got a tractor's manu-
al with it, which was the track listing 

and information on the album, a [digital 
audiotape] of the album, and a east-iron 
model of a John Deere tractor." 
The DAT contained some of the 

songs that ended up on the album. 
In March and April of this year, 

Arista sent a similar teaser mailing to 
100 radio, retail, video, and press 
tastemakeis. 
"We knew we had to treat radio as a 

luxury," says DuBois. "This music is 
very left-of-center compared to most 
country stuff, so we set it up more at 
video, country-dance clubs, and press, 
and created good world-of-mouth in the 
Nashville community." 
To get the folks in Music City excited 

about the Tractors, the label hosted piz-
za parties (pizza is prominently fea-
tured in the video for "Baby Likes To 
Rock It") in June for Nashville indus-

tryites, including heads of other record 
labels. 

Retail outlets hung banners stating 
"The Tractors are coming" a week be-

fore the release. 
DuBois cites 

CMT as a key to 
the Tractors' suc-
cess. The country 
music video net-
work premiered 
the video for 
"Baby Likes To 

Rock It" after teasing it for a week, and 
played the clip three times in a row 
Aug. 1. 
DuBois says he was surprised at 

country radio's acceptance of "Baby 
Likes To Rock It." 
"We didn't know what to expect, but 

we got 39 stations the first week out," he 

ÀlEA 
\\SEEKERS 

ImpAcT 

says. 
According to Broadcast Data Sys-

tems, there were 2,437 detections on 
140 country stations for the week end-
ing Oct. 3. The single was serviced to 
country radio July 25. 
KKBQ Houston PD Dene Hallam 

says, "The Tractors have put a new lit-
tle branch on the country music tree. 
We have to thank the Tractors and 
Arista for pushing the envelope and 
stretching what country music is to the 
limits." 
KMPS Seattle PD Tony Thomas is 

equally excited about the brand of coun-
try music the Tractors are playing. 
"'Baby Likes To Rock It' is one of those 
tunes that shakes most people up in a 
positive, exciting way and adds a lot of 
excitement to the station. It's been, by 
far, one of the biggest phone request 

records we've ever had." 
Radio's first taste of the Tractors 

came last Christmas, when Arista re-
leased two songs, "Santa Claus Boogie" 
and "Swing Home For Christmas," that 
received a warm reception and prompt-
ed curious calls from country program-
mers. 

Ripley says, "You can't make a record 
for what's on radio now. We just tried to 
put in familiar elements and hoped it 
would strike a chord. It's American 
roots music, which is country, rock, and 
rhythm & blues out of the churches and 
cotton fields." 
DuBois, who dubs the Tractors' 

sound "smile music," hopes to get the 
band on the road by early next year. So 
far, the only live performance was 
scheduled for the CMA Awards show in 
Nashville Oct. 5. 

MCDONALD'S/EMI SALES REACH 9 MILLION 
(.()iitititted fro," inlyt e, I 

on Billboard's Top Country Albums 
chart during the promotion, and four of 
his albums showed increases on The 
Billboard 200. Although none of the 
other artists' previous releases showed 
significant gains on the Billboard 
charts, EMI's Koppelman says, "We 
were pleased with what Tina's and El-
ton's back catalog were doing. Each one 

[showed] significant incremental 
progress." 
Many retailers objected to the pro-

motion because it offered customers 
the chance to purchase records outside 
of the traditional retail environment. 
Several were especially irate about the 
Roxette collection, since it featured 10 
new tracks at a discount before they 

were ever offered at retail. The store 
version featured 15 tracks. 
Koppelman says he believes even re-

tail can appreciate the McDonald's ex-
perience and learn from it. "Though I 
recognize [some retailers] felt this was 
anti-retail, and I understand their pub-
lic position, they're all smart people and 
they realize the power of what we've 

WHIZ MAKES BIG JUMP IN REVISED N.Y. ARBITRON RATINGS 
(Contin Heil fivot page 91) 

drama was WQHT (Hot 97), the mar-
ket's top 40/rhythm outlet, which 
inched up 4.4-4.5, tying WPLJ for third 
place. 

Rounding out the top five was oldies 
WCBS-FM, which dipped from No. 3 
as a result of its 4.5-4.3 share loss. 
Elsewhere in New York, onetime 

R&B market leader WRKS is now 
down to sixth place, despite a small 4.1-
4.2 gain. That station is now just a 
tenth of a share above rival WB LS. 
Also, despite scrapping its morning 
team at the end of the book (Billboard, 
Oct. 1), WRKS was up 3.5-3.8 in that 
daypart. 

Soft AC WPAT-FM had the mar-
ket's biggest loss (3.0-2.5). Even before 
the new numbers were released, how-
ever, the station moved to fix the down-
slide by repositioning itself from "Easy 
93" to "Today's 93.1" and dropping 
some of its older library material. 

In Los Angeles, Spanish KLAX (6.1-
5.4) and top 40/rhythm KPWR (5.1-5.4) 
tied for No. 1. News/talk KFI rose 3.8-
4.7 from the spring, modern rock 
KROQ dropped slightly 4.7-4.6, and 
top 40 KIIS-AM-FM was up 3.9-4.0. 

Oldies KRTH was up 3.2-3.9. AC 
KOST dipped 42-3.8. N/T KABC was 
up 3.5-3.7. AC KBIG rose 2.9-3.6, and 
R&B KKBT rounded out the top 10 in 
L.A. with a 3.6-3.2 dip. 

Also of note in Los Angeles, adult al-
ternative KTWV was up 2.0-2.6, Span-
ish KLVE dipped 3.7-3.5, country 
KZLA was off 2.9-2.5, and new album 
alternative outlet KSCA debuted with 
a 1.1 share. 

In Chicago, R&B WGCI-FM was up 
7.0-7.4, N/T WGN dipped 6.9-6.4, mod-
ern rock WKQX (3.8-4.3) and top 
40/rhythm WBBM-FM (4.9-4.3) tied 
for third place, AC WLIT rose 3.7-4.2, 
and country WUSN (US99) dipped 
slightly, 4.4-4.2. 

Elsewhere in Chicago, adult alterna-
tive WNUA came on strong with a 2.5-
3.6 gain, capturing eighth place overall 
and third place 25-M, with an incredi-
ble 3.4-5.0 jump in that demo. Album 
rock WRCX, which changed formats 

from hard-rock WWBZ during the 
book, was up slightly 2.7-2.8. Oldies 
WJMK was off 3.5-2.6. AC WPNT, 
whose PD, Michael Spears, exited dur-
ing the book, was up 1.8-2.6. 

SAMPLE SIZES UP 
Despite its problems in New York, 

Arbitron says its response rates for the 
first 13 markets of the summer survey 
are up 21% over the equivalent sum-
mer 1993 response rates. The average 
response rate for the first 13 markets 

was 37.1%, up from 30.7% last summer. 
Arbitron credits the response-rate 

initiatives it implemented in the winter 
and spring surveys for the gains. They 
included shortening the time between 
recruitment of a diary-keeper house-
hold and the start of the survey week 
for that household, and a new diary 
packaging system for large house-
holds. 
For complete ratings information 

on the first seven markets released 
by Arbitron, see listings on page 91. 

MEGADETH LANDS CAPITOL ON INTERNET 
((.01(1111/0 (1 ja)111 inwr,;, 
the site. "We wanted it to be more in-
teresting than other music-type on-
line areas—more than just bios and 
lyrics—so that it will be a destination 
for anyone traveling on the Net." 

Liz Heller, senior VP of New Me-
dia at Capitol Records, says, "You 
don't have to be a fan of Megadeth 
when you get there. But you probably 
will be when you leave. In any case, 
you'll have had fun while you're in 
town." 
Among the more unique features of 

the site is the "Trip Gift" option, 
which lets users send full-color post-
cards featuring album-derived art to 
the mailbox of anyone else online. 
Downloadable Megadeth screen 
savers also are available for the tak-
ing. 

Visitors just may end up leaving 
town with souvenirs such as CD-
ROM video games supplied by pub-
lishers Compton's New Media and 
Spectrum Holobyte. The games are 
among the prizes the label will award 
randomly to town guests; other 
prizes, awarded via notes posted in 
users' electronic mailboxes, include 
albums, T-shirts, rare vinyl, and 
posters. 
But there will be no albums sold 

online, Heller says. 
Capitol's earlier online incursions 

have been relatively limited, with the 
major exception of a free posted 
Beastie Boys screensaver. 

"Arizona" signals a change, Heller 
says, with the label gearing up for 
more artist-specific sites, as well as 
its own label arena online. 

"We'll be a presence," Heller says. 

done and what we can do together." 
In fact, some retailers had vowed not 

to purchase the new Roxette album, 
which arrived in stores Oct. 4, or to buy 
lesser quantities as a protest against 
the promotion. Best Buy, an 175-store 
chain based in Bloominton, Minn., pur-
chased only two copies of the new 
record per store, as it had promised to 
do when it learned about the promotion 
(Billboard, Sept. 10). 
A month ago, William Teitelbaum, 

CEO/president of the 126-store Na-
tional Record Mart chain, vowed not to 
purchase any copies of the Roxette al-
bum. However, random calls to several 
National Record Mart stores by Bill-
board revealed that they were stocking 
the release. Teitelbaum, who was trav-
eling and therefore out of his office, 
says he was unaware the album had 
been ordered and planned to investi-
gate the issue further. 

For his part, Per Gessle of Roxette 
says the benefits of the promotion ex-
perienced by the group far outweigh 
any anger felt by the retailers. 

"It's impressive that we're able to 
sell almost a million copies of [a record] 
that people haven't heard," he says. 
"You can't go to EMI or Warner or any 
label and get the kind of money that 
McDonald's spent on TV and radio ads, 
and in the end, we raised all that money 
for the kids." 
To cap the promotion, EMI execu-

tives, Turner, Brooks, and Roxette plan 
to present a check to McDonald's total-
ing between $9 million and $10 million 
on Monday (10), at a ceremony in 
Cologne, Germany. 

DANNY GATTON DIES AT 49 
(('ontin ne(! )10m poye 

greats," said guitarist Jerry Donahue, 
a noted session player who shared a 
stage with Gatton and Burton in Au-
gust. "I'm shocked and stunned." 

Said John Jennings, guitarist for 
Mary Chapin Carpenter, "There was 
nobody who could touch him as a tech-
nician. He easily did things that you 
just shouldn't be able to do with a gui-
tar. And his ability to emote was just 
starting to meet his technical prowess. 
He was getting that together. It's in-
credibly sad we'll never get to hear 
that" 

In the '70s, Gatton recorded a num-
ber of albums as a solo artist and with 
his band, the Fat Boys, for mid-Atlantic 
indie labels such as Whipsaw and the 
briefly revived Aladdin label. All are 
out of print and are collector's items. 

Gatton, who chose not to tour heavi-

ly, signed with Elektra in 1991 and re-
leased two albums, "88 Elmira Street" 
in 1991 and "Cruising Deuces" in 1993. 

In 1992, his lesser-known and equal-
ly formidable jazz playing was fea-
tured on Blue Note's "New York Sto-
ries," along with artists such as 
saxophonist Bobby Watson. 

This summer, D.C.-area indie label 
Big Mo Records released an album by 
Gatton and Hammond B-3 wun-
derIcind Joey DeFrancesco titled "Re-
lentless." 

In recent years, Fender marketed a 
Danny Gatton Signature Telecaster 
guitar. He was the fourth artist so hon-
ored, after Donahue, Burton, and the 
late Albert Collins. 

In addition to his wife, Gatton leaves 
a daughter, Holly. 

BILL HOLLAND 
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POLYGRAM SEEKS ADDED VERVE FOR 3 JAll IMPRINTS 
(Continued from page 1) 

In creating the Verve Group, Poly-
Gram Classics & Jazz aims to pre-
serve a defining musical identity for 
each imprint. The move is aimed at 
accommodating new hybrid strains 
drawn from jazz that are developing 
in the marketplace, such as jazz/hip-
hop combinations and world music-
flavored jazz. 

Blue Note Records followed a simi-
lar course last month when it created 
the Metro Blue label to handle world 
music/pop acts (Billboard, Sept. 17). 

"We want three labels with three 
different philosophies," says Chris 
Roberts, president of PolyGram Clas-
sics & Jazz. "They can cross-polli-
nate, in terms of artists shifting out of 
one imprint into another depending 
on the projects he or she wants to do, 
but our primary goal is to give each 
[of the labels] its own voice while re-
inforcing Verve's longstanding in-
tegrity and tradition." 

In fundamental terms, the labels' 
musical emphases will break down as 

Tv 1 Top 40 Airplay. Broadcast Data *sterns Minn 

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service to 
Top 40 Airplay Monitor. 81 top 40/mainstream and 32 top 40/rhythm-crossover stations are electroni-
cally monitored 24 hours a day, 7 days a week. Songs ranked by number of detections. .. 1994. 
Billboard/BPI Communications, Inc. 
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Top 40/Rhythm-Crossover 
TITLE 
ARTIST (LABEUD)STRIBUTING LABEL) 

1 1 10 

* * NO. 1 * * 
I'll. MAKE LOVE TO YOU 
BOYZ II MEN (MOTOWN) 8 yob at No. 1 

i 1 g 

* * NO. 1 * * 
ALL I WANNA DO 
SHERYL CROW (MM) 2 v(ILs at No. I 

2 2 12 STROKE YOU UP 
CHANGING FACES (SPOILED ROTTEN) 2 2 10 I'LL MAKE LOVE TO YOU 

BOYZ II MEN (MOTOWN) 

3) 3 10 AT YOUR BEST (YOU ARE LOVE) 
AALIYAH (BLACKGROUND/JIVE) 

3 3 to 
" 

WILD NIGHT 
JOHN MELLENCAMP (MERCURY) 

7 9 1 
•'• 

NEVER LIE 
IMMATURE (MCA) 

4 5 is WHEN CAN I SEE YOU 
BABYFACE (EPIC) 

3) 5 6 ENDLESS LOVE 
L. VANDROSS & M. CAREY (COLUMBIA) 5 4 20 SHINE 

COLLECTIVE SOUL (ATLANTIC) 

8 4 18 WHEN CAN I SEE YOU 
BABYFACE (EPIC) 6 6 25 STAY (I MISSED YOU) 

LISA WEB & NINE STORIES (RCA) 

7 6 ig 
" 

THIS DJ. 
WARREN G (VIOLATOR/RAI/ISLAND) 

8 in 
'' 

DECEMBER 1963... 
FOUR SEASONS (CURB) 

8 8 18 FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

9 6 ANOTHER NIGHT 
REAL MCCOY (ARISTA) 

3) 11 q ' 
BOP GUN (ONE NATION) 
ICE CUBE FEAT. GEORGE CLINTON (PRIOR(TY) 

10 2 
' 

i 
I'M THE ONLY ONE 
MELISSA ETHERIDGE (ISLAND) 

10 10 19 100% PURE LOVE CRYSTAL WATERS (MERCURY) 
10 7 ; 

' 
ENDLESS LOVE 
L. VANDROSS & M. CAREY (COLUMBIA) 

11 9 20 I Pen YOU AARON HALL (SILAS/MCA) (E) 26 2 SECRET 
MADONNA (MAVERICK/SIRE/WB) 

U 21 1 
" 

HERE COMES THE HOTSTEPPER 
MI KAMOZE (COLUMBIA) 

0 u 10 100% PURE LOVE 
CRYSTAL WATERS (MERCURY) 

a 15 9 NUTTIN' BUT LOVE 
HEAVY D 8. THE BOYZ (UPTOWN/MCA) 

0 13 o 
" 

I'LL STAND BY YOU 
PRETENDERS (SIRE/WARNER BROS.) 

114) 14 7 ANOTHER NIGHT 
REAL MCCOY (AR)STA) 14 12 24 DON'T TURN AROUND 

ACE OF BASE (ARISTA) 

15 13 13 STAY (I MISSED YOU) 
LISA LOEB & NINE STORIES (RCA) 

0, 30 I 
' 

ALWAYS 
BON JOVI (MERCURY) 

16 12 18 FUNKDAFIED 
DA BRAT (SO SO DEF/CHAOS) 

16 16 9 LUCKY ONE 
AMY GRANT (MM) 

11 19 11 ACTION 
TERROR FABULOUS (EAST WEST) 

17 18 qi 
— 

COME TO MY WINDOW 
MELISSA ETFIERIDGE (ISLAND) 

18 16 7 SUKIYAKI 
4 P.M. (NEXT PLATEAU/LONDOWISLAND) Z1 21 5 BASKET CASE 

GREEN DAY (REPRISE) 

19 22 io 
" 

ALWAYS IN MY HEART 
TEVIN CAMPBELL (»EST/WARNER BROS.) 19 15 12 BLACK HOLE SUN 

SOUNDGARDEN (MM) 

20 18 24 BACK it FORTH 
AALIYAH (BLACKGROUND/JIVE) 20 14 20 CAN YOU FEEL THE LOVE TONIGHT 

ELTON JOHN (HOLLYWOOD) 

21 20 2 
' 

LETITGO 
PRINCE (WARNER BROS.) 21 17 7 LETITG° PRINCE (WARNER BROS.) 

r/2 NEW> SECRET 
MADONNA (MAVERICK/SIRE/VVB) aD2 22 8 FAR BEHIND 

CANDLEBOX (MAVERICK/SIRE/We) 

23 17 14 DO YOU WANNA GET FUNKY 
C+C MUSIC FACTORY (COLUMBIA) U 27 4 NEW AGE GIRL DEADEYE DICK (ICHIBAN) 

24 20 15 ROUND HERE 
COUNTING CROWS (DGC/GEFFEN) 

24 25 4 PLAYAZ CLUB 
FtAPP(N' 4-TAY (CHRSAYLIS/EM)) 

25 19 IQ 
" 

CRAZY 
AEROSMITH (GEFFEN) 

25 24 4 FLAVA IN YA EAR 
CRAIG MACK (BAD BOY/ARISTA) 

26 26 8 NONE OF YOUR BUSINESS SALT-N-PEPA (NEXT PLATEAU/LONDON) 26 24 6 RIGHT BESIDE YOU 
SOPHIE B. HAWKINS (COLUMBIA) 

27 28 4 YOU DON'T KNOW NOTHIN' 
FOR REAL (RAM) 27 23 23 IF YOU GO 

JON SECADA (SBIVEM() 

8 NEW I WANNA BE DOWN 
BRANDY (ATLANT(C) 

ID 29 I 
' 

CIRCLE OF LIFE 
ELTON JOHN (HOLLYWOOD) 

c79 NEW b. ON BENDED KNEE 
BOYZ II MEN (MOTOWN) 

79 25 IQ 
" 

UNTIL I FALL AWAY 
GIN BLOSSOMS (MM) 

30 27 6 BODY & SOUL 
ANITA BAKER (ELEKTRA) 

30 33 ; 
' 

YOU GOTTA BE 
DES'REE (550 MUSIC) 

31 31 5 SHORT SHORT MAN 
20 FINGERS (13.1 WORLD/ID) 

31 36 3 INTERSTATE LOVE SONG 
STONE TEMPLE PILOTS (ATLANTIC) 

u 36 9 ' 
THUGGISH RUGGISH BONE 
BONE THUGS N HARMONY (RUTHLESS) 

32 39 ` TURN THE BEAT AROUND 
GLORIA ESTEFAN (CRESCENT MOON) 

33 29 22 ANY TIME, ANY PLACE 
JANET JACKSON (VIRGIN) 

33 37 1 
' 

FADE INTO YOU 
MAllY STAR (CAPITOL) 

34 30 3 HUNGAH  KARYN WHITE (WARNER BROS.) 34 31 26 YOU MEAN THE WORLD TO ME 
TONI BFtAXTON ILAFACE/ARISTAI 

39 23 A 
' 

5-4-3-2 (YO! TIME IS UP) 
JADE (GIANT) 

cD, NEW  WHAT'S THE FREQUENCY, KENNETH? 
R.E.M (WARNER BROS.) 

c-3-6, 34 I 
' 

TURN THE BEAT AROUND 
GLORIA ESTEFAN (CRESCENT MOON) 

-36 NEw ii› SOMETHING'S ALWAYS WRONG 
TOAD THE WET SPROCKET (COLUMBIA) 

c31 NEw lie, HOW MANY WAYS 
TONI BRAXTON (LAFACE/ARISTA) 37 34 21 ANYTIME YOU NEED A FRIEND 

MARIAN CAREY (COLUMB(A) 

as 39 9 
' 

TOOTSEE ROLL 
69 BOYZ (RIP-IT) 

e 38 4 WHIPPED 
JON SECADA (SEIK/EMI) 

a , 39 - U WILL KNOW 
B.M.U. (BLACK MEN UNITED) (MERCURY) 

e 40 i ç 
" 

I'LL BE LOVING YOU 
COLLAGE (VIPER/METROPOLITAN) 

col NEw le, FA ALL Y'ALL 
DA BRAT (SO SO DEF/CHAOS) 

40 32 9n 
— 

ALWAYS 
ERASURE (MUTE/ELEKTRA) 

' Records showing an increase in detections over the prev'ous week, regardless of chart movement. A 
reco d which has been on either chart for more than 20 weeks will not receive a bullet, even if it registers an 
increase in detections. If two records are tied in number of plays, the record being played on more stations 
is placed first. Records below the top 20 are removed from the charts after 26 weeks. 

follows: Verve will highlight tradi-
tional, classic jazz; Verve Forecast 
will focus on contemporary, crossover 
jazz; and Verve Antilles will offer an 
experimental mix incorporating pro-
gressive, world, and alternative 
strains of music. 

MILESTONE YEAR 
Verve, originally masterminded by 

producer Norman Granz and still 
venerated as one of jazz's most en-
during companies, recently celebrat-
ed its 50th anniversary. PolyGram ac-
knowledged the milestone with a 
Carnegie Hall concert that featured 
many of the label's current and for-
mer artists; the event was recorded 
and videotaped for broadcast and 
home use. ("Carnegie Hall Salutes 
The Jazz Masters," drawn from the 
gala, is still charting on Billlboard's 
Top Jazz Albums list after four 
months.) 
"Going into 1995, we needed to 

clarify our direction without tamper-
ing too much," says Chuck Mitchell, 
VP/GM of Verve. "This is a premium 
brand, the name stands for jazz, its 
music has come to stand for some-
thing. Verve will proceed on a path it 
virtually sets for itself. If there is go-
ing to be a so-called 'next develop-
ment,' it will be a continuation of 
bringing together longstanding vet-
erans like Joe Henderson or Betty 
Carter with maturing new artists like 
Christian McBride, Roy Hargrove, 
and Nicholas Payton." 
McBride and Payton will issue de-

but albums on Verve in early 1995. 
Forecast has enjoyed success with 

its radio-friendly releases. The group 
Incognito, fueled by "Positivity," a 
six-month fixture on Billboard's Top 
Contemporary Jazz Albums chart, is 
the label's top-selling act, having sold 
96,000 units, according to SoundScan. 
Saxophonist Art Porter and key-
boardist Jeff Lorber are close behind. 
"The thing you'll be seeing with 

Forecast is diversification," says 
Mitchell. "We'll be opening ourselves 
up and bringing in new elements that 
will likely take us in a pop-jazz direc-
tion, in a hip-hop/jazz direction. We 
want to be aggressive in the NAC for-
mat, in the [adult alternative] for-
mat." 

Incognito's follow-up to "Positiv-
ity" is scheduled for March release. 

MAJOR CHANGES AT ANTILLES 
Of the three labels, Antilles will 

probably undergo the most dramatic 
turnaround. Attained as part of Poly-
Gram's acquisition of Island in 1989, 
Antilles originally aimed at the tradi-
tional while pursuing a wider scope of 
artists. Artists gracing the roster 
have included trombonists Steve 
Turre and J.J. Johnson, pianist Ken-
ny Drew Jr., trumpeter Charlie 
Sepulveda, and saxophonists Johnny 
Griffin and Frank Morgan. 
Only Turre remains on the re-

vamped roster. The other artists have 
either been dropped or will reappear 
on one of the other two Verve im-
prints. 

The new Antilles will skew to-
ward less easily categorized artists. 
"Antilles had an identity, though it 
was diffuse," says Roberts. "In '95 it 
will be a wholly controlled imprint. 
We want to build on the traditional, 
but be radical, with either ethnic 
music, or ambient music, or aggres-
sive music that isn't afraid to be 
daring." 
Scheduled among the label's first 

releases is a Turre project extending 
his interest in seashells as bona-fide 
musical instruments; a Randy West-
on collaboration on which the world-
traveling pianist matches sensibilities 
with the Gnawa Musicians of Mar-
rakesh; and cornetist Graham 
Haynes' Griot Footsteps, which re-
portedly marries elements of jazz 
trumpet, funk, Caribbean textures, 
and ambient sounds. 
Weston previously was on Verve, 

and Haynes is a new signing. 
"In terms of Antilles' marketing, 

we'll be pursuing non-jazz outlets, in-
cluding ads in alternative music pub-
lications and intensified promos on 
college-market radio and retail," says 
Mitchell. "Video could definitely fit 
into the picture as well. We'll be try-
ing to cultivate that adventurous mu-
sic fan who's looking for another kind 
of sound." 

Mitchell adds that the new label 
structure will give young artists 
signed to Verve, like Hargrove and 
McBride, an alternative channel for 
new music if they choose to move in 
that direction. 

TRAGICALLY HIP DEBUTS AT NO. 1 IN CANADA 
(Continued from page I) 

ing up as one of the year's top Canadi-
an releases. 
"We're just shaking our heads 

watching this album explode," says 
Stephen Tennant, VP of marketing at 
MCA Records Canada. The album has 
been certified triple platinum in Cana-
da. 
The Kingston, Ontario-based alter-

native band is the first Canadian 
group to have an album debut at No. 1 
on The Record's album chart (in the 
Oct. 10 issue). Only the Rolling Stones, 
U2, Pink Floyd, and Soundgarden 
have matched that feat in the 11-year 
history of the Canadian trade maga-
zine's chart. 
The album's lead track, "Grace 

Too," holds down the No. 1 spot on the 
publication's Power Trax chart, which 
tracks Canadian album rock radio. 
"MCA created a strong buzz on this 

record in advance, and [the album] had 
a Saturday release which became a 
media event," says David Farrell, pub-
lisher of The Record, 

Explaining the strategy behind the 
Saturday street date, which was cou-
pled with earlier listening sessions at 
major cities across Canada, extensive 
national print and radio buys, and even 
street pestering, MCA's Tennant says, 
"If there's one Canadian band that, 
when it releases a record, it is an 
event, it's the Hip. To put out the al-
bum on a normal Wednesday morning 
[MCA's regular weekly release date], 
when their fans are sleeping or are in 
school, didn't make sense." 

Like many Canadian retail outlets, 
the HMV store on Yonge St. in Toron-
to took advantage of the Saturday re-
lease date to stay open until 1 a.m on 
Friday, Sept. 23, to sell the album. 
Says Martin Craig, the store's pur-
chasing manager, "The kickoff was 
amazing. Within that hour [midnight-1 
a.m.], we sold about 600 copies. Our 

initial order was for 6,000 pieces, and 
we've done a re-order." 
"We stayed open late at four stores, 

and had excellent sales," reports Mal-
colm Perlman, president of the 28-
store, Toronto-based Sunrise Records 
And Tapes chain. "Saturday was out-
standing all day. We haven't seen first-
day sales like that in eons." 
"We sold 15,000 copies in the first 

three days of release, then we bought 
another 10,000 copies, which I expect 
to sell within the [first] week," says Ja-
son Sniderman, VP of Roblan Distrib-
utors, which operates the 110-store 
Sam The Record Man chain nationally. 
While impressive, sales of the Hip's 

new album—which was produced by 
the band, Mark Howard, and Mark 
Vreeken—were not completely unex-
pected by MCA Canada. Despite its 
grass-roots, alternative status, the 
band has had remarkably strong sales 
from its beginnings. According to the 
group's manager, Jake Gold of Man-
agement Trust here, the band's 1989 
debut album, "Up To Here," has sold 
580,000 copies in Canada, while 1991's 
"Road Apples" has sold 575,000 and 
1992's "Fully Completely" has sold 
610,000. 

U.S. IS UN-'HIP' 
However, to the band's consterna-

tion, the Tragically Hip has been un-
able to mirror its Canadian success in 
America despite substantial U.S. tour-
ing since 1989. According to Sound-
Scan, "Up To Here" has sold 46,000 
units in the U.S. since 1991 (when the 
service came online); "Bad Apples" 
has sold 50,000; and "Fully Complete-
ly" has sold 62,000. 

Gold claims that the poor U.S. sales 
figures were the impetus behind the 
band's request last June to be released 
from its U.S. MCA contract Caroline 
Prutzman, VP of publicity at MCA in 

New York, says the label is "in the 
process of ending its recording agree-
ment in the U.S. with the Tragically 
Hip." 
According to Gold, the contractual 

release is not official yet, but MCA has 
given the band permission to shop the 
album elsewhere. "We're currently in 
negotiations with several U.S. labels," 
says Gold. 
The band's product will continue to 

be released by MCA outside of the 
U.S., Gold says. MCA in Europe and 
Australia have released "Day For 
Night." 
While initial Canadian sales of the 

new album are certainly impressive, 
"Road Apples" sold 102,000 copies 
in its first 10 days of release, and 
"Fully Completely" chalked up 
sales of 210,000 units within five 
weeks. Gold argues that the early 
sales numbers on "Day For Night" 
indicate that the band's fan base has 
grown. "The sales haven't been be-
cause of radio or video," he says. 
"Radio is only just starting to play 
the single, and we haven't yet deliv-
ered a video to [the national video 
network] MuchMusic." 
While the Hip's members initially 

ruled out doing a video for "Grace 
Too," Gold says they may change 
their minds. Singer Gord Downie has 
been working with director Bob Lan-
gois, says Gold, "and they've come up 
with something they think is really 
good. We'll see what happens." 

Despite the lack of an immediate 
U.S. release, American fans have a 
chance to hear the Tragically Hip 
perform "Day For Night' songs on its 
15-date U.S. club tour, which started 
Oct. 3 and runs through Oct. 22. 
"We're selling the new album off the 
stage to our fans," says Gold. "We're 
just starting to seed the [U.S.] mar-
ket." 
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DANCE SETS THRIVE VIA TV INFOMERCIAL SALES 
(Con titti«11.froni page 1) 

ly late last year, the subsequent editions 
were available via direct response well 
before their retail launches. "Dance Mix 
USA Vol. 2," which is No. 177 on The 
Billboard 200 this week, was not avail-
able at retail until about four months af-
ter its infomercial debut in April. A 
third compilation, "100% Energy," 
which streets Tuesday (11) at retail, has 
been available exclusively through tele-
vision for six months. The TV spots do 
not mention retail availability. 
By mail, the first 17-track compila-

tion sold for $19.98 on CD, plus shipping 
and handling. It now retails for $17.98. 
The cassette version was $14.98 
through mail and is available for $12.98 
at retail. Individual copies of the first 
compilation are no longer available 
through direct-response. 
The delayed retail availability of the 

TV-sold product angers some retailers. 
A similar TV promotion by Time Warn-
er for a two-dise Led Zeppelin greatest 
hits collection soured George Searlett, 
purchasing manager of the 96-store, 
West Sacramento, Calif.-based Tower 
Records and Video chain, on the con-
cept. 
"We object strongly to any deal that 

is cut between the record companies 
and other media," says Scarlett. "It di-
lutes the sales at retail. If it is available 
simultaneously, then that is fine, be-
cause the consumer will be familiar with 
the music before entering our stores. 
Otherwise, I feel like retail is getting the 
short end of the deal." 

Korduletsch counters, "The televi-
sion promotion benefits retail. They get 
a pre-promoted product." 
The 30-minute spot, which Kord-

• uletsch says cost approximately 
$150,000 to produce, is running multiple 
times on several national cable chan-
nels, including CNBC, E!, Lifetime, DC, 

• MTV, TLC, VH-1, and the Sei-Fi Chan-
nel. The paid spot is also broadcast on 
local UHF and VHF stations in all key 
markets. The cost of running the spot 
varies from market to market. 
A Spanish-dubbed version is running 

in markets where there is a heavy His-

panic audience, including Los Angeles 
and Houston. 

"This was on as many as 40 channels 
a night in its last run," says Kord-
uletsch. "I find it amusing that people 
will watch it over and over-even if they 
don't buy the product. I'm sure that 
some people think that it is hokey, but it 
has sold really well and has even ex-
ceeded our expectations." 
The original infomercial soliciting the 

first title in the "Dance Mix USA" series 
aired in November 1993. In April 1994, 
that infomercial offer was updated to in-
corporate the follow-up discs "Dance 
Mix USA Vol. 2" and "100% Energy." In 
addition, a bonus four-track disc was in-
cluded in the promotion, which ran 
through mid-August and returns to the 
airwaves this week. The multi-album 
package sells for $59.95 on CD and 
$49.95 on cassette, plus shipping and 
handling. Consumers have purchased 
100,000 units of the bundled package, 
according to Korduletsch. 
The first two volumes in the "Dance 

Mix" series contain crossover acts in the 
genre, such as Crystal Waters, C+C 
Music Factory, and Technotronic. Un-
like its hit-driven predecessors, "100% 
Energy" focuses almost exclusively on 
more obscure, European dance acts, in-
cluding Apotheosis and Mars Plastic. 

Radikal stands to benefit from in-
creased exposure for its flagship dance 
act, 2 Unlimited, The European act has 
a large international following, but has 
yet to break through to top 40 success in 
the U.S. 2 Unlimited is the only act to be 
featured on all three compilations. 

"Hopefully, this will help break the 
permeating myth that dance music does 
not sell records," says Korduletsch. 
"Maybe that is because a lot of people 
aren't hearing it. There isn't a lot of ra-
dio or video airplay for dance music. We 
use the infomercial as a way to directly 
reach consumers and expose these 
artists to the public." 
The infomercial is hosted by former 

MTV VJ John Norris and veteran 
dance artist Claudia Barry, and fea-
tures performances by 2 Unlimited and 

Li'l Suzy. 
The success of the commercial has in-

spired a spinoff television series, which 
is planned for syndication next year. 
Though it will not be an infomercial, the 
series pilot for "Dance Mix USA" will 
offer consumers a direct-response op-
portunity via phone and mail to pur-
chase some of the music that is played 
on the show. It had not been determined 
at press time what labels were aboard 
for the project 
The pilot will be shot simultaneously 

with the next infomercial installment in 
November. Norris and Barry are ex-
pected to return to host both shows. 

In addition, RadikaVQuality plans to 
sponsor a "Dance Mix USA" mini-tour 
next summer that will take developing 
and established dance acts on the road. 

This is not the first time that an in-
fomercial has been used successfully to 
sell music. Kathie Lee Gifford and Jeff 
Foxworthy have seen their retail sales 
boom as a result of TV-offer pitches. 

Finding fruitful time slots for the ex-
pensive television spots is a matter of 
trial and error. "Basically, we look at 
what is affordable and effective," says 
Korduletsch. "Avoid Sunday overnights, 
because people are usually sleeping af-
ter a long weekend. Friday and Satur-
day night programming gets the best 
response." 

Retail distribution for the first two 
"Dance Mix USA" titles went through 
indic Quality/Warlock, while the "100% 
Energy" compilation is bypassing the 
indie route in favor of the larger Cri-
tique/BMG. Radikal is a sub-label of 
Quality, which is owned and distributed 
by Warlock. The idea was to test the wa-
ters of major distribution with "100% 
Energy." 
The infomercial promotion is sched-

uled to run through the end of the year. 
A new infomercial is expected to air na-
tionally in early 1995. 
The next Radikal TV spots will solicit 

a 77-track collection of five dises, includ-

ing "Dance Mix USA Vol. 3," the Eu-
robeat-flavored "Club Europa," and the 
dance cover song compilation "Cover 
Me." 
The decision to use television as the 

primary method of promotion was in-
spired by the success of the annual 
Canadian "Dance Mix" compilation se-
ries, which started in 1992 on Quality. 
The series is advertised heavily on the 
airwaves there, although the 30-second 
spots for the Canadian titles did not in-
clude a direct-response offer, as the 
product is available only at retail there. 
The first volume of "Dance Mix USA" 

combined elements of the 1993 and 1994 
Canadian "Dance Mix" releases. 
"Dance Mix '95" has most, but not all, of 
the same tracks as the forthcoming U.S. 
release "Dance Mix USA Vol. 3." The ti-
tle is No. 4 on the Canadian album sales 
chart this week. 

Future editions of the U.S. series will 
be identical to the Canadian versions, 
says Korduletsch. 

LIBERTY, EMI LATIN LINK 
(Continued fivat page 14) 

that will include Tejano renditions of 
some of the country songs. The labels 
will pick three or four tracks they can 
work in the country and Tejano mar-
kets at the same time. "With two ver-
sions, Liberty and EMI Latin can si-
multaneously promote a song like we do 
with SBK's pop acts Jon Secada and the 
Barrio Boyzz," says Béhar. 
With its new joint venture, Liberty 

becomes the fourth Nashville-based la-
bel to sign a Latino artist from Texas, 
following Warner Nashville, Sony 
Nashville, and Arista Nashville. More-
over, Warner and Arista each formed a 
Latino subsidiary in the past three 
years. Bowen cautions, however, that 
Liberty's accord with EMI Latin does 
not signal his label's deepening involve-
ment in the Spanish Tex-Mex market 
But Bowen plainly is pleased to have 

inked Navaira, saying that on the 
artist's Liberty debut, he hopes to com-

'WOODSTOCK '94' ALBUM EMPHASIZES MODERN ROCKERS 
(Continued from page 14) 

Saugerties, N.Y.-is represented on 
"Woodstock '94" by West Coast hard-
core rappers Cypress Hill and New 
York female trio Salt-N-Pepa. 
As stated in A&M's prior agreement 

with the performers, each act on the 
Woodstock bill had to sign over the 
rights to its performance to the label. 
Tracks were selected jointly by the acts 
and A&M; notably, few of the selections 
are current hits or singles. 

In a recent interview, A&M presi-
dent/CEO Al Cafaro told Billboard the 
label's contracts with Woodstock '94 
participants did not call for commercial 
single releases. However, he added 
that A&M might ask some of the artists 
and their record companies for permis-
sion to issue focal tracks or videos. Ca-
faro did not elaborate on which tracks 
might follow that course. 
Notable for their absence from 

"Woodstock '94" are such prominent 
members of the Woodstock generation 
as Santana, the Band, and the Allman 
Brothers Band. Santana and the Band 
appeared at the original festival, and 
the Allmans formed in the aftermath of 
the summer of '69. 
Among the newer acts left off the 

compilation are Dallas metal band 
King's X, New York blues rockers the 
Spin Doctors, Atlanta hip-hop ensem-
ble Arrested Development, and British 
alternative rockers James. 

While A&M managed to tape most of 
the music on a makeshift stage that was 
built soon after the festival commenced, 
none of those performances appear on 
the album. However, A&M VP of A& R 
Larry Hamby-who produced "Wood-
stock '94"-says that such material, as 
well as other performances not includ-
ed on the current release, may be used 
for future Woodstock compilations. 
"Woodstock '94" is due in stores Nov. 

8 at a suggested list price of $33.98 on 
CD and $19.98 on cassette (Billboard, 
Oct. 8). 

It was unclear at press time how 
A&M determined the sequence of the 
album's tracks; the sequence has no 
correlation with the order of perfor-
mances at the festival. 
The lineup and track listing, accord-

ing to information released by A&M at 
press time, are as follows: 

DISC ONE 
1. Live, "Selling The Drama." 
2. Blues Traveler, "But Anyway." 
3. Melissa Etheridge, "I'm The Only 

One." 
4. Joe Cocker, "Feelin' Alright." 
5. (Stage announcement) 
6. The Cranberries, "Dreams." 
7. Blind Melon, "Soup." 
8. Green Day, "When I Come 

Around." 
9. Salt-N-Pepa, "Shoop." 
10. (Stage announcement.) 

11. Red Hot Chili Peppers, "Blood 
Sugar Sex Magik." 

12. Porno For Pyros, "Porno For Py-
ros." 

13. Primus, "Those Damned Blue-
Collar Tweekers." 

14. Jackyl, "Headed For Destruc-
tion." 

15. Aerosmith, "Draw The 
Line/F'.I.N.E." 

16. (Stage announcement) 
17. Nine Inch Nails, "Happiness In 

Slavery." 

DISC TWO 
1. Metallica, "For Whom The Bell 

Tolls." 
2. Paul Rodgers featuring Slash, Ja-

son Bonham, Neal Schon & Andy Fras-
er, "The Hunter." 

3. The Neville Brothers, "Come To-
gether." 

4. Sheryl Crow, "Run, Baby, Run." 
5. Crosby, Stills & Nash, "Déjà Vu." 
6. Violent Femmes, "Dance, M.F., 

Dance!-Kiss Off." 
7. Collective Soul, "Shine." 
8. Candlebox, "Arrow." 
9. Cypress Hill, "How I Could Just 

Kill A Man." 
10. Rollins Band, "Right Here Too 

Much." 
11. Bob Dylan, "Highway 61." 
12. Traffic, "Pearly Queen." 
13. Peter Gabriel, "Biko." 

TO INK NAVAIRA 

plement Navaira's accordion-powered 
polkas with well-crafted tunes that will 
appeal to country radio. 
"You never strip away the [authentic-

ity] from any artist, or it just doesn't 
work," says Bowen. "So, here you have 
Emilio, who has a couple of Tejano 
things in Spanish that make you smile 
and go 'Whoa, this is great!' You keep 
that and, at the same time, you get a 
couple of good country radio songs 
which will retain a little of that Tejano 
flavor." 
Bowen speculates that a Navaira en-

try could pique interest from country 
radio programmers whose ears were 
perked six months ago by Tim Me-
Graw's smash "Indian Outlaw." 

"Everything on country radio nowa-
days sounds alike. You can't tell one 
[song] from the other," says Bowen. 
"Then a guy named Tim McGraw comes 
along pounding on Indian drums, and it 
explodes because it's different" 

Béhar's joint-venture thrust took 
root earlier this year when he persuad-
ed Beckett to attend a Navaira perfor-
mance in San Antonio, Texas. Beckett 
was so taken by Navaira's kinetic set, he 
convinced Liberty A&R VP Renée Bell 
to catch Navaira in action in April. 

"His voice was incredible," Bell says 
of Navaira's sinewy, soulful baritone. 
"He sang in Spanish, and I didn't un-
derstand what he was singing, but there 
was such a great vibe, and everybody 
was having so much fun." 

Bell arranged for Navaira to cut a 
three-track English-language demo 
tape with Beckett in June. Bell says she 
delivered the demo to Bowen, "who fell 
in love with Emilio." Contract negotia-
tions commenced and, as the terms 
were being worked out, Bell kicked off a 
search for material for Navaira's debut 
album by inviting country songwriters 
and publishers to a showcase Sept. 13 in 
Nashville. 

Navaira's festive, 45-minute show-
case stomp was similar to his rowdy 
shows in Texas, where the San Antonio 
native has been a musical fixture for the 
past decade. A consistent best-selling 
artist in the Tejano market, his recent 
albums have sold 100,000 units per re-
lease. Navaira has notched one top 10 
album ("Southern Exposure") on The 
Billboard Latin 50. Last May at Bill-
board's Latin Music Awards, Navaira 
won male artist of the year in the re-
gional Mexican category. 

In September, Navaira sang the U.S. 
national anthem in Dallas before a Dal-

las Cowboys-Houston Oilers football 
game. His duet with label mate Roberto 
Pulido, "Ya Ahora Es Tarde," from 
Pulido's album "Te Vi Partir," also has 
just hit the top 20 (No. 17 this week) on 
the Hot Latin Tracks chart. 
A popular performer with corporate 

sponsors as well as Tejano fans, 
Navaira has product-endorsement 
pacts with Wrangler, Coca-Cola, and 
Stetson. In addition, Sears is underwrit-
ing Navaira's Tejanos For Children, a 
nonprofit organization founded by 
Navaira that disperses funds to chil-
dren's hospitals in Texas. Navaira's 
manager, Stuart Dill, says Sears under-
wrote benefit concerts that raised 
$300,000. 

Dill says that as Navaira begins work 
on his English-language bow, he also 
will continue playing dates in the South-
west, highlighted by a Nov. 7 return ap-
pearance in Dallas, where he is sched-
uled to perform a halftime show during 
ABC-TV's Monday Night Football. 

NEW POLYDOR PREZ 
(( 'out I II uul f10111 pufp 6) 

though its A&R focus is still up for 
discussion. 
"We are debating whether it will be 

an urban label or [an] alternative 
[one]," Gatfield says. "We do know 
there will be a finite number of Atlas 
artists." But that figure is yet to be 
determined. 
A&M will provide marketing, pro-

motion, and sales services for Polydor 
and Atlas, though Gatfield says, "I 
look at Polydor as being a full-service 
label. We will be in charge of putting 
together the promotion, marketing, 
and sales strategies," which then will 
be carried out by A&M. Rob Gordon, 
Polydor's VP of artist development, 
will oversee sales and marketing 
strategies for the label, he adds. 
Polydor will have 14 staffers, in-

cluding 10 employees formerly with 
Atlas. Gatfield says the label is in the 
process of adding staff. Denis McNa-
mara, who was in international A&R 
under the old PLG setup, will stay in 
New York as senior director of A&R 
for Polydor. Most of the other em-
ployees who worked for Polydor were 
reassigned to Island. 

Prior to joining PolyGram, Gatfield 
was head of A&R for EMI Records in 
the U.K. and, before that, he was a 
member of Dexys Midnight Runners. 
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CURB, NEW REMIX REVIVE ̀ DECEMBER 1963,' A SINGLE FOR ALL SEASONS 
(Conti n 'fed page 12) 

the rate of 200-300 per week in Pitts-
burgh. 
"We started to look a little further, 

and there were about four markets 
where, week after week, we were get-
ting cassette single sales," Hannon 
adds. "And there was no apparent 
cause. It's not like the Seasons were 
touring there." 
Hannon and Curb began to look 

closely at BDS information, and they 
picked up stations in those same geo-
graphic areas that were playing the 
song. In an effort to get more details, 
they called several stores in the Pitts-
burgh area, where, Hannon reports, 
they "found a National Record Mart 
store where one of the employees 
thought he knew what was happening." 
Through that employee, they deter-

mined that the song was being played 
on "Open House Party," a syndicated 
radio show based in the Boston area 
with a "hot CHR" format that reaches 
75 stations across North America. 
"We started playing the song, and all 

of a sudden it was one of our top five 
coast to coast," says radio veteran John 
Garabedian, host of "Open House Par-
ty." "We always know we've hit on 
something when a program director 

calls Monday morning and asks us to 
feed him the song over the satellite." 

Early this spring, Garabedian got 
just such a call from Buddy Scott, op-
erations manager at WBZZ B94 in 
Pittsburgh, whose DJs were reporting 
heavy requests for the song. 

"I hadn't even heard it," says Scott. 
"Then I heard it on John's show and 
thought it was a really clever version, so 
we put it on as a recurrent, like an oldie 
or a spice song." 

Seeing positive results, the station 
threw the song into its weekly callout 
testing, and was shocked when it came 
back No. 1 for seven weeks running. 

"It's still tests in the top five every 
week," says Scott. "It was the most 
powerful song of the summer for me." 
The roots of the percussive remix go 

all the way back to 1986, when Four 
Seasons producer Bob Gaudio was con-
tacted by a Dutch record company on 
behalf of Dutch producer Ben 
Liebrand. Gaudio and Four Seasons 
lead singer Frankie Valli own the 
band's original master tapes. 
"We got a call from a party in Hol-

land who felt that a club mix could be 
done," says Gaudio. "Frankie was a lit-
tle concerned about tampering with the 

original stuff, but we decided to do it, 
and it turned out terrific. It's pretty 
amazing hearing it in the midst of the 
Spin Doctors and groups of that sort, 
but it fits." 

Liebrand's mix of the song caught 
fire quickly in Holland, eventually ris-
ing to No. 3. And by 1988, the single had 
become a sizable European hit, chart-
ing respectably in Germany and reach-
ing No. 49 on the British singles chart. 

"I've done a show for more than 10 
years for Dutch radio where I just pick 
a song each week to remix, and 'Oh, 
What A Night' came from there," says 
Liebrand. "The nice thing about those 
things is that they are very sponta-
neous." 
The song subsequently was licensed 

to Curb records in the U.S., which 
asked Gaudio to edit Liebrand's origi-
nal 6:14 dance remix down to a more ra-
dio-ready length. 

"I went out to Los Angeles and re-
mastered and edited the current ver-
sion," Gaudio says. "But basically, it is 
the same Dutch mix." 
That single was released by Sony 

Music in Australia Nov. 6, 1992, and by 
January 1993 it had reached No. 1 on 
the Australian Billboard dance chart. It 

'JURASSIC' SPARKS DINO 
(continuedjiviii page 5) 
store locations had as many as 2,000 
copies sold out on the first day, forcing 
the discounter to dip into reserves. 
The Virgin Megastore in Los Ange-

les sold about 100 copies in 30 minutes in 
a midnight Oct. 4 sale, which was also 
part of a "Jurassic" in-store party host-
ed by KITS. In its first two days, "Juras-
sic Park" more than doubled first-week 
sales for "Aladdin" at that location, says 
video/laserdise buyer Marty Sildch. 

Other chains say the title has met or 
exceeded their expectations—"and they 

-SIZED CONTROVERSY 

were pretty high to begin with," says 
one dealer. 
Even the independents singing the 

blues over vanished business should re-
bound quickly. "We lost approximately 
15% of our orders," says Steve Scavelli, 
president of New York-based Flash 
Distributors, which deals mostly with 
small outlets, "but I think we'll sell it 
all." Another wholesaler says, "Do you 
think, in 60 days, anyone is going to be 
talking about this?" 
They probably will if the Oct. 25 

"Jurassic Park" was set loose at RKO/VVamer Home Video in New York with an in-
store appearance Oct. 4 by the film's 10-year-old star, Joseph Mazello. Pictured, from 
left, are RKO Wamer Home Video's Michael Dougherty, MCA/Universal's Madeline 
DiNonno, RKO's Neal Machanic, Mazello, and Uni Distribution's Bill Hickman. 

What has five sides, four colors, two pockets, 
and shows off CDs better than anything else? 

See your disc manufacturer or call us for details. 
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Safely-sleeve-

street date for Disney's "Snow White 
And The Seven Dwarfs" is broken in a 
big way. Buena Vista Home Video pres-
ident Ann Daly doubts it will happen. In 
fact, she says, "We've had a decrease in 
the number of accounts" that have pre-
released product, including small video 
specialists who think "they wouldn't be 
noticed." Moreover, the retail mix keeps 
changing, suggesting that few retailers 
want to be repeat offenders and incur 
Disney's wrath a second time. 

"If there are street date violations, 
there will be penalties," Daly adds. 
They include late deliveries of subse-
quent titles, which forces extra costs on 
chains trying to get product in stores on 
time. "And those costs are significant," 
Daly says. "There is an art to distribu-
tion. The key determining factor is the 
lead work we've done" with wholesalers 
and direct accounts. 

Daly, who expects "Snow White" 
shipments to be "significantly larger" 
than "Jurassic Park," says that deliver-
ies of a multimillion-unit title to as many 
as 100,000 outlets, weeks before street 
date, is a "recipe for disaster." Stores 
don't need that much time to get prod-
uct on the floor, she says. 
The "Jurassic Park" breakdown 

could catch Suncoast's Ross in the un-
dertow. VSDA has heard from many 
members who "would like to see Gary 
tarred and feathered," says a source 
close to the association, who questions 
whether Ross should take the fall for a 
problem recognized but ignored by the 
studios. 

Nevertheless, "I'm real disappointed 
in my trade association," says Gary 
Messenger of the seven-store North 
American Video chain in Durham, N.C. 
"Nobody takes responsibility for their 
own actions." Messenger says he is con-
sidering taking legal action against vio-
lators under North Carolina's restraint 
of trade laws. 
"In talking to my retailers," says 

Flash's Scavelli, "any respect they had 
for [Ross] is lost. I think he should seri-
ously consider how effective he can be 
as the leader of an organization which 
has had one of its basic tenets violated." 
At press time, Ross, who has been tour-
ing VSDA chapters, was preparing a 
letter explaining his position. 

subsequently broke on the pop chart, 
peaking at No. 3 in February. The sin-
gle has since been certified platinum 
(70,000 units) in Australia, where its 
sales exceed 88,000 units, according to 
Curb. 
The remix began to bubble in U.S. 

dance clubs early this year, and it was 
at a club in the unlikely location of New 
Brunswick, Canada, that Garabedian, 
in town for a promotional "Open House 
Party" visit, first encountered the sin-
gle that he would help make a hit. Im-
pressed by both the mix and the 
crowd's reaction to it, Garabedian be-
gan featuring the song on his weekly 
broadcasts. 

Unlike their European counterparts, 
American radio audiences have never 
been particularly receptive to dance 
mixes, but Neil Petricone, owner of X-
Mix, a Cambridge, Mass.-based mix ser-
vice, says the one-two punch of dance 
club exposure and adventurous top 40 
programmers like Garabedian made the 
difference with "December 1963." 

"Club DJs just hammered away at 
that thing," says Petricone. "Then 
Garabedian just blew it up." 

In the aftermath of the single's 
worldwide success, the remix has ap-
peared on several compilations in Eu-
rope, and the Four Seasons' original 
hits have also had increased activity, 
with companies like Ace in Britain and 
Castle Germany reissuing the band's 
original hits. 

Meanwhile, back in the states, Curb 
continues to put the full promotional 
press behind the song. 

"If there's a slant on this whole thing 
from our side, it's the technological 
thing," says Hannon. "A record that we 
thought was totally over was picked up 
unbeknownst to us. If we didn't have 
SoundScan and BDS, we wouldn't have 
had a way to backtrack into this thing, 
and we would have lost it." 

Assistance in preparing this story 
was provided by Adam White in Lon-
don. 

RADIO IS HOT FOR PHAIR'S 'SUPERNOVA' 
(Continued from page 1..1) 

"120 Minutes." 
According to Broadcast Data Sys-

tems, "Supernova" has received 80 
detections on seven top 40 outlets, in-
cluding WEZB (B97) New Orleans 
and WPST Philadelphia. 
The song, which was serviced to 

modern rock Aug. 19 and album rock 
Sept. 16, received 617 detections on 
35 modern rock stations and 156 de-
tections on 37 album rock stations for 
the week ending Oct. 3. 
Powered by the success of "Super-

nova," "Whip-Smart" came in at No. 
27 on The Billboard 200 Oct. 8, fol-
lowing its Sept. 20 release. According 
to SoundScan, the album has sold 
more than 54,000 units. This week it 
drops to No. 47. 

"Exile" peaked at No. 196 on The 
Billboard 200 and at No. 12 on the 
Heatseekers chart Feb. 5. According 
to SoundScan, it has sold more than 
151,000 units. 
Bob Bell, new-release buyer at the 

350-store Wherehouse Entertain-
ment chain based in Torrance, Calif., 
says, "The first record was one of 
those rare cases where press really 
sold the record, and the second one is 
a really good record and comes 
through on the promise of the first 
one. It debuted in our top 50." 
At modern rock WNNX (99X) At-

lanta, songs from "Exile" were rele-
gated to specialty shows, such as its 
"Fear Of Music" on Sunday nights. 
Explains assistant PD Leslie Fram, 
"To us, she was still a developing 
artist, and a lot of them that come 
from college radio really don't have 
a profile, and it's hard to play all of 
those artists. But with this record 
there was a nice buzz on the album 
and on her. And once we heard 'Su-
pernova,' we had to put it on imme-
diately." 

Jeff Clarke, who hosts "Fear Of 
Music," says, "If PDs don't hear from 
a promotion person about a record, a 
lot of them don't play it. I think [the 
success of 'Supernova'] has a lot to do 
with Matador's relationship with At-
lantic. Atlantic didn't really push the 
first album to radio much, and now 
they are, and then there's the press, 
so it's getting more attention." 
While excited about the great radio 

reaction to "Supernova," Tod Elmore, 
director of national alternative pro-
motion at Atlantic, understands that 
some Phair fans may be turned off by 

her new mainstream acceptance. 
"We've certainly made great ef-

forts to super-serve her fan base," he 
says. "We had a 7-inch vinyl in stores 
before it went to radio. If a street Liz 
fan didn't need commercial radio to 
discover her before, we wanted to 
make sure he didn't need it this time." 
The "Supernova" 7-inch was re-

leased Aug. 23. However, select col-
lege programmers received it earlier. 
Another way the label is attempt-

ing to "super-serve" Phair's fan base 
is with a sticker postcard mailing in 
mid-October, which will give 2,000 of 
the 15,000 recipients the opportunity 
to win a piece of Phair's music, such 
as a 7-inch single or a CD-5, says 
Christina Zafiris, director of adver-
tising and marketing at Matador. 
The details are still be worked out. 
As part of the setup campaign for 

the album, Michael Krumper, direc-
tor of product development at At-
lantic, says the label made use of the 
Oct. 6 Rolling Stone cover of Phair by 
using a poster of it in a snipe cam-
paign in Los Angeles, Chicago, New 
York, San Francisco, and Seattle in 
September. 
The posters are also being used in 

point-of-purchase displays at retail 
outlets. In addition, 7,000 issues of 
the magazine were sent to retailers 
the week before the album's release. 
The one glitch in the markçting 

plan for Phair is that she canceled 
her tour, which was already routed 
but not officially announced. 
On "Modern Rock Live" Sept. 20, a 

radio show syndicated by Global 
Satellite Network, Phair said, "I re-
ally hated touring, and I don't think 
I'm a good performer ... I've had vi-
cious stage fright... It's a big old 
anvil hanging over my head." 
However, Phair did say she would 

consider performing solo. "God help 
me if my voice vibrates like it does," 
she added, referring to the appear-
ance she had taped that evening for 
"Late Show With David Letter-
man." 

"It's frustrating for the label," says 
Spencer Gates, director of publicity 
for Matador. "We'll have to reorga-
nize our creative minds now." 
Meanwhile, the media blitz contin-

ues as Phair has scored cover stories 
in Ray Gun in November, Sassy in 
December, and Option in November/ 
December. 
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I'LL MAKE LOVE TO YOU 
BOYZ II MEN (MOTOWN) 6 wks at No. 1 
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ALL I WANNA DO 
SHERYL CROW (A/FM) 
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WILD NIGHT 
JOHN MELLENCAMP (MERCURY) 

WHEN CAN I SEE YOU 
BABYFACE (EPIC) 

STAY (I MISSED YOU) 
LISA LOEB & NINE STORIES (RCA) 

ENDLESS LOVE 
L. VANDROSS & M. CAREY (COLUMBIA) 

SECRET 
MADONNA (MAVERICIVSIRE/WB) 

8 8 8 ANOTHER NIGHT REAL MCCOY (ARISTA) 

9 7 

10 16 

11 10 

26 

10 

30 

DON'T TURN AROUND 
ACE OF BASE (ARISTA) 

DECEMBER 1963 
FOUR SEASONS (CURB) 

COME TO MY WINDOW 
MELISSA ETHERIDGE (ISLAND) 

12 13 19 100% PURE LOVE 
CRYSTAL WATERS (MERCURY) 

13 11 

14 24 

15 14 

16 17 

23 

7 

24 

6 

SHINE 
COLLECTIVE SOUL (ATLANTIC) 

I'M THE ONLY ONE 
MELISSA ETHERIDGE (ISLAND) 

IF YOU GO 
JON SECADA (SBIVEMI) 

CIRCLE OF LIFE 
ELTON JOHN (HOLLYWOOD) 

17 15 12 STROKE YOU UP 
CHANGING FACES (SPOILED ROTTEN) 

18 19 

19 9 

20 21 

21 27 

10 

22 

4 

8 

AT YOUR BEST (YOU ARE LOVE) 
AALIYAH (BLACKGROUNDOIVE) 

CAN YOU FEEL THE LOVE TONIGHT 
ELTON JOHN (HOLLYWOOD) 

WHAT'S THE FREQUENCY, KENNETH? 
R.E.M. (WARNER BROS.) 

NEVER LIE 
IMMATURE (MCA) 

22 18 18 FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

23 23 

24 20 

25 32 

28 

10 

9 

YOU MEAN THE WORLD TO ME 
TONI BRAXTON (LAFACE/ARISTA) 

LUCKY ONE 
AMY GRANT (MM) 

I'LL STAND BY YOU 
PRETENDERS (SIRE/WARNER BROS.) 

26 22 16 THIS D.J. 
WARREN G (V(OLATOR/RAUISLAND) 

21 36 3 TURN THE BEAT AROUND 
GLORIA [STEFAN (CRESCENT MOON) 

28 26 

29 28 

30 41 

31 25 

Il 

39 

3 

19 

BASKET CASE 
GREEN DAY (REPRISE) 

MR. JONES 
COUNTING CROWS (DGC/GEFFEN) 

HERE COMES THE HOTSTEPPER 
'NI KAMœr 

PRAYER FOR THE DYING 
SEAL (ZT I R BROS.) 

32 31 

33 33 

34 35 

6 

14 

10 

INTERSTATE LOVE SONG 
STONE TEMPLE PILOTS (ATLANTIC) 

FAR BEHIND 
CANDLEBOX (MAVERICK/SIRENVB) 

BOP GUN (ONE NATION) 
ICE CUBE (PRIORITY) 

35 37 23 UNTIL I FALL AWAY 
GIN BLOSSOMS (MM) 

36 48 2 ALWAYS 
BON JOVI (MERCURY) 

37 34 20 I MISS YOU 
AARON HALL (SILAS/MCA) 

30 

TITLE 
ARTIST (LABEUD(STRIBUTING LABEL) 

38 22 ANYTIME YOU NEED A FRIEND 
MARIAH CAREY (COLUMBIA) 

39 40 8 BUT ITS ALRIGHT HUEY LEWIS & THE NEWS (ELEKTRA) 

ao 55 19 ALWAYS IN MY HEART 
TEVIN CAMPBELL (OWEST/WARNER BROS.) 

41 63 3 ZOMBIE 
THE CRANBERRIES (ISLAND) 

42 70 2 I WANNA BE DOWN BRANDY (ATLANTIC) 

43 38 19 CRAZY 
AEROSMITH (GEFFEN) 

44 ' 49 6 FLAVA IN YA EAR 
CRAIG MACK (BAD BOY/ARISTA) 

45 ON BENDED KNEE 
BOYZ II MEN (MOTOWN) 

46 47 26 I SWEAR 
ALL-4.0NE (BL)TZZ/ATLANTIC) 

47 46 13 ACTION 
TERROR FABULOUS (EASTWEST) 

48 60 3 SOMETHING'S ALWAYS WRONG 
TOAD THE WET SPROCKET (COLUMBIA) 

49 44 18 ROUND HERE 
COUNTING CROWS (DGC./GEFFEN) 

so 53 li NUTTIN' BUT LOVE 
HEAVY D & THE BOYZ (UPTOWN/MCA) 

51 42 9 LETITGO 
PRINCE (WARNER BROS ) 

52 

53 

54 

45 

51 

56 

7 FADE INTO YOU 
MAllY STAR (CAPITOL) 

13 LOVE IS AU. AROUND 
WET WET WET (LONDON/ISLAND) 

7 BODY & SOUL 
ANITA BAKER (ELEKTRA) 

55 64 5 SUKIYAKI 4 P.M. (NEXT PLATEAU/LONDON/ISLAND) 

56 ABOUT A GIRL 
NIRVANA (DGC/GEFFEN) 

57 67 2 LUCAS WITH THE LID OFF 
LUCAS (BIG BEAT/ATLANTIC) 

58 43 21 BLACK HOLE SUN 
SOUNDGARDEN (A&M) 

[59 THUGGISH RUGGISH BONE 
BONE THUGS N HARMONY (RUTHLESS) 

so 59 7 CLOSER 
NINE INCH NAILS (IVY) 

61 50 II EINSTEIN ON THE BEACH 
COUNTING CROWS (DGC/GEFFEN) 

62 65 7 SELF ESTEEM 
OFFSPRING (EPITAPH) 

63 62 6 RIGHT BESIDE YOU 
SOPHIE B. HAWKINS (COLUMBIA) 

64 66 9 TODAY 
SMASHING PUMPKINS (VIRGIN) 

65 73 4 YOU GOTTA BE 
DESREE (550 MUSIC) 

66 68 5 NEW AGE GIRL 
DEADEYE DICK (ICHIBAN) 

67 58 12 DO YOU WANNA GET FUNKY 
c+c MUSIC FACTORY (COLUMBIA) 

68 69 17 COME OUT AND PLAY 
OFFSPRING (EPITAPH) 

69 LANDSLIDE 
SMASHING PUMPKINS (VIRGIN) 

70 71 3 SHORT SHORT MAN 
20 FINGERS (DJ WORLD/ID) 

71 75 4 JUICY 
THE NOTORIOUS B.I.G. (BAD BOY/ARISTA) 

72 61 II I'D GIVE ANYTHING 
GERALD LEVERT (EASTWEST) 

73 YOU WANT THIS 
JANET JACKSON (VIRGIN) 

74 52 19 FUNKDAFIED 
DA BRAT (SO SO DEF/CHAOS) 

75 74 19 BACKWATER 
MEAT PUPPETS (LONDON/ISLAND) 

' Tracks moving up the chart with airplay gains. C 1994 Billboard/BPI Communications. 

HOT 100 RECURRENT AIRPLAY 
1 1 14 FOUND OUT ABOUT YOU 

GIN BLOSSOMS (A&M) 

2 _ i THE SIGN 
ACE OF BASE (ARISTA) 

3 2 6 BEAUTIFUL IN MY EYES 
JOSHUA KADISON (SBIVEMI) 

4 — I BACK & FORTH 
AALIYAH (BLACKGROUNDOIVE) 

5 3 6 BABY I LOVE YOUR WAY 
BIG MOUNTAIN (RCA) 

8 4 3 I'LL REMEMBER 
MADONNA (MAVERICIVSIREMB) 

7 _ , 
' 

ANY TIME, ANY PLACE 
JANET JACKSON (VIRGIN) 

8 7 81 TWO PRINCES 
SPIN DOCTORS (EPIC) 

8 5 2 ALWAYS 
ERASURE (MUTE/ELEKTRA) 

10 8 23 I'LL BE LOVING YOU 
COLLAGE (VIPER/METROPOLITAN) 

11 9 10 WHATTA MAN 
SALT-N-PEPAIEN VOGUE (NEXT PLATEAU) 

12 10 21 ALL THAT SHE WANTS 
ACE OF BASE (ARISTA) 

13 14 29 SiMP SALT-N.PEPA (NEXT PI ATEAU/LONDON) 

14 11 43 HEY JEALOUSY 
GIN BLOSSOMS (MM) 

15 6 3 YOUR BODY'S CALLIN' 
R. KELLY (JIVE) 

18 13 21 BECAUSE THE NIGHT 
10,000 MANIACS (ELEKTRA) 

17 17 7 RETURN TO INNOCENCE 
ENIGMA (VIRGIN) 

18 19 6 REGULATE 
WARREN G & NATE DOGG (DEATH ROW) 

16 34 WHAT IS LOVE 19 
HADDAWAY (ARISTA) 

20 12 45 RUNAWAY TRAIN 
SOUL ASYLUM (COLUMBIA) 

21 18 49 SHOW ME LOVE 
ROBIN S. (BIG BEAT/ATLANTIC) 

22 23 18 EVERYDAY 
PHIL COLLINS (ATLANTIC) 

23 21 25 I CAN SEE CLEARLY NOW 
JIMMY CLIFF (CHAOS) 

24 15 38 NO RAIN 
BLIND MELON (CAPITOL) 

25 ___ 8 THE POWER OF LOVE 
CELINE DION (550 MUSIC) 

Recir rent are t ties which have appeared on the Hot 100 
chart tor 20 weeks and have dropped below the top 50 

TITLE Lensing Org Sheet Mum list. 

11 100% PURE LOVE (Basement Boys. ASCAP/C-Water. 
ASCAP/Polygram ASCAP) HL 

72 5-4-3-2 (YO! TIME IS UP) (Second Generation 
Rooney Tunes. BMI/MCA, BMI/Creole Chee Chee, 
ASC,AP/Sista Girl. ASCAP/Nikluan, ASCAP) HL 

98 7 SECONDS (EM) Virgin. BMI/Fiction. ASCAP) HL 
83 9TH WONDER (BLACKITOLISM) (Wide Grooves. 

BM)/Gitro. BMI/EMI Blackwood. BM)) 
47 ACTION (EMI Blackwood, BM)) HL 
85 AFRO PUFFS (Suge. ASCA)') 
2 ALL I WANNA DO (WB. ASCAP/Warner- Tamerlane 

ASCAP/Old Crow. BMI/Ignorant. ASCAP/Zen Of 
Iniquity, ASCAP/Almo. ASCAP/Canvas Mattress, 
ASCAP) WBM 

56 ALWAYS IN MY HEART (Sony. BMI/Ecaf. BMI/Boolue-
too, BMI/Warner-Tamerlane. BM)) HL/WBM 

21 ALWAYS (Polygram Ina ASCAP/Bon Jooi. ASCAP) HL 
90 AM I WRONG (Wedding Song. BMI/Irving. 

BMI/Failsafe. ASCAP) WBM 
10 ANOTHER NIGHT (Copyright Contro() 
49 ANYTIME YOU NEED A FRIEND (Sony. BMI/Rye 

Songs. BMI/WB. ASCAP/Wallyworld. ASCAP) HL/WBM 
6 AT YOUR BEST (YOU ARE LOVE) (Bovina. ASCA)'/EMI 

April. ASCAP) HL 
82 BACKWATER (Polygram Intl BM)/Meat Puppets. BM)) 

HL 
36 BODY 8, SOUL (EMI Virgin. BMI/Shipwreck, BMI/EMI 

ASCAP/Future Furniture. ASCAP) HL 
77 BOOTI CALL (Donnl. ASCAP/Zomba. ASCAP/Erick 

Sermon. ASCAP/MCA. ASCAP/Tadel. ASCAP/Color It 
Funky. ASCAP/Saia, BMIT1routman. BM)) HL/WBM 

27 BOP GUN (ONE NATION) (Gansta Bougie. ASCAP/WB. 
ASCAP/Deep Technology. ASCAP/Fu)l Keel. ASCAP) 
WBM 

54 BUT IT'S ALRIGHT (Famous. ASCA)') HL 
70 CAN U GET WIT IT (DeSwing. ASCAP/EMI. ASCAP) HL 
25 CAN YOU FEEL THE LOVE TONIGHT (FROM THE 

LION KING) (Walt Disney. ASCA)') HL 
18 CIRCLE OF LIFE (FROM THE LION KING) 

(Wonder)and. BM)) HL 
41 CLOSER (Leaving Home. ASCAP/TVI, ASCAP) 
37 COME TO MY WINDOW (MLE. ASCAP/Alino, ASCAP) 

WBM 
48 CRAZY (Swag Song. ASCAP/EMI April. 

ASCAP/Desmobile, ASCAP) HL 
14 DECEMBER 1963 (OH, WHAT A NIGHT) (Seasons. 

BM)/lobete, ASCAP) WBM 
15 DON'T TURN AROUND (Albert Hammond. ASCAP/WB. 

ASCAP/Realsongs. ASCAP/Edition Sunset, 
ASCAP/BMG. ASCAP) HLANBM 

41 DO YOU WANNA GET FUNKY (Cole-Clivilles. 
ASCAP/Duranman. ASCAP/EMI Virgin. ASCAP) HL 

3 ENDLESS LOVE (Pgp, ASCA)'/Brockman. 
ASCAP/Intersong U.S.A.. ASCAP) HL 

79 FA ALL Y'ALL (So So Def. ASCA)'/EMI April. ASCAP/Air 
Control. ASCAP) 

59 FADE INTO YOU (Salley Gardens. BM)) 
26 FANTASTIC VOYAGE (T-Boy. ASCAP/Boo Daddy. 

ASCAP/Portrad-Solar. ASCAP/Circle L. ASCAP) HL 
23 FAR BEHIND (Skinny White Butt. ASCA)'/WB. 

ASCAP/Maverick, ASCAP) WBM 
16 FLAVA IN YA EAR (For Ya Ear. ASCAP/Janice Combs. 

ASCAP/EM) ASCAP/Bee Mo Easy, ASCAP) HL 
51 FUNKDAFIED (So So De). ASCAP/EMI April. ASCAP/Air 

Control. ASCAP) HL 
92 FUNKY Y-2-C (No Hass)e. ASCAP) 
91 GET UP ON IT (Keith Sweat, ASCA)'/E/A, ASCAP/WB. 

ASCAP/Scottsville. BMI/EMI Blackwood. BM)) 
100 GIVE IT UP (Suburban Funk, BM)/Bring The Node, 

AMI/De) American. BMI/Irving. BM)) 
88 GOOD ENOUGH (Sony. BM)/Tyde. BM)) HL 
28 HERE COMES THE HOTSTEPPER (Salaam Remi. 

ASCAP/Pine, PRS/Longitude, BM)) WBM 
71 HIP HOP RIDE (Marley Marl. ASCA)'/EMI April, 

ASCAP/Top lam, BMI/Supreme C. ASCAP) HL 
87 HOLD MY HAND (EM). ASCAP) HL 
58 HOW MANY WAYS (Three Boyz From Newark, 

ASCAP/Polygram, ASCAP/Lady Ashlee. BMI/lay Bird 
Alley, BMI/Black Hand. ASCAP/Zomba. BMI/Raphir 
BM)) HL/WBM 

78 HUNGAH (Warner-Tamerlane. ASCAP/Kings 
BMI/Flyte Tyme. ASCAP) WBM 

44 I'D GIVE ANYTHING (Full Kee), ASCAP/Farrenuff. 
ASCAP/Farren Curtis. BMI/Longitude. BMI/August 
Wind, BMI/Albert Paw, BMI/Curbsongs, ASCAP/Mike 
Curb. BM)) WBM 

35 IF YOU GO (Foreign Imported, BM)) WBM 
1 I'LL MAKE LOVE TO YOU (Sony. BM)/Ecaf. BM)) HL 

29 I'LL STAND BY YOU (Hynde House of Hits. 
ASCAP/Clive Banks. ASCA)'/Jerk Awake. ASCAP/Tom 
Kelly. ASCAP) 

68 I'LL TAKE HER (Cabo. ASCA)'/Brian-Paul, 
ASCAP/I IC. ASCAP/Deep Soul. ASCAP/III. ASCAP) 

50 I MISS YOU (MCA. ASCAP/lamron. ASCAP/Sweetness. 
BMI) HL 

24 I'M THE ONLY ONE (MLE. ASCAP/Almo. ASCAP) WBM 
33 I SWEAR (Morgan Active. ASCAP/Rick Ha)l. ASCAP) 

W1381/CLM 
19 I WANNA BE DOWN (Human Rhythm. BMI/Young 

Legend. ASCA)'/Chrysalis. ASCAP) 
32 JUICY/UNBELIEVABLE (Tee Tee. ASCA)'/lande 

Combs. ASCAP) 
38 LETITGO (Controversy. ASCAP/WB. ASCA)') WBM 
74 THE LION SLEEPS TONIGHT (WIMOWEH) (Folkway. 

BM)) WBM 
45 LOVE IS ALL AROUND (Songs Of )'olyGram, BM)) HL 
43 LUCAS WITH THE LID OFF (Copyright Control) 
22 LUCKY ONE (Age To Age. ASCAP/Reunion. 

ASCAP/Sony, ASCAP/Yellow Elephant. ASCAP) HL 
89 NAPPY HEADS (Tete San Ko. ASCA)'/Obverse 

Creation. ASCAP/Sony. ASCAP/EMI Blackwood, WAD 
HL 

5 NEVER LIE (Hook. ASCA)'/Zomba. ASCAP/Teaspoon. 
ASCAP) WBM 

55 NEW AGE GIRL (NAG. BMI/Songs Of PolyGram. BM)) 
HL 

39 NONE OF YOUR BUSINESS (Sons Of K-oss, 
ASCA)'/Out Of The Basement, ASCAP/Unart, BMI/Nekt 
Plateau, ASCAP) WBM 

52 NUTTIN' BUT LOVE (Kid Capri. ASCA)'/EMI April. 
ASCAP/Eary-Dufft. ASCAP) HL 

81 OUT OF TEARS (Promopub B.V . ASCAP) 
57 PLAYAZ CLUB (Rag Top. BM)) 
65 PRACTICE WHAT YOU PREACH (Seven. BM)/Super, 

BMI/Divided, BMI/Zomba, BMI/Warner- Tamerlane, 
BMI/Ramal, BM)) WBM 

42 PRAYER FOR THE DYING )EM) Virgin. 
ASCAP/Beethoven Street. ASCAP/SPZ. DM)) HL 

63 RIGHT BESIDE YOU (Night Rainbow, ASCA)'/Broken 

Hot 100 Singles Sales. 
Compiled from a national sample of POS (point of sale) equipped retad stores and rack outlets which report 
number of units sold to SoundScan. Inc. This data is used in the Hot 100 Singles chart. 

SoundScal, 

5 LI; TITLE 
ARTIST (LABEL DISTRIBUTING LABEL) 

1 1 9 

* * NO.1 * * 
I'LL MAKE LOVE TO YOU 
BOYZ II MEN (MOTOWN) 8 wks at No. 1 

2 2 5 ENDLESS LOVE 
L. VANDROSS & M. CAREY (COLUMBIA) 

3 3lI NEVER LIE 
" IMMATURE (MCA) 

4 6 6 AT YOUR BEST (YOU ARE LOVE) 
AALIYAH (BLACKGROUND JIVE) 

5 5 ig TOOTSEE ROLL 
" 69 BOYZ (R(P-IT) 

6 4 12 STROKE YOU UP 
CHANGING FACES (SPOILED ROTTEN) 

8 

9 

9 

18 

7 

10 

4 

AU. I WANNA DO 
SHERYL CROW (A&M) 

FLAVA IN YA EAR 
CRAIG MACK (BAD BOY/AR)STA) 

I WANNA BE DOWN 
BRANDY (ATLANTIC) 

10 10 16 WHEN CAN I SEE YOU 
BABYFACE (EP)C) 

.11 14 6 THUGGISH RUGGISH BONE 
BONE THUGS N HARMONY (RUTHLESS) 

12 8 12 THIS D.J. 
WARREN G (VIOLATOR/RAUISLAND) 

13 

14 

15 

16 

11 

17 

21 

23 

8 

100% PURE LOVE 
CRYSTAL WATERS (MERCURY) 

I SWEAR 
ALL.4.0NE (BLITZZ/ATLANTIC) 

JUICY 
THE NOTORIOUS B.I.G. (BAD BOY,AR(STA) 

16 12 12 BOP GUN (ONE NATION) 
ICE CUBE (PRIORITY) 

17 13 7 FAR BEHIND 
CANDLEBOX (MAVERICIVSIRE/WB) 

18 SECRET 
MADONNA (MAVERICK/SIRE/WB) 

19 36 2 ALWAYS 
BON JOVI (MERCURY) 

20 19 13 NONE OF YOUR BUSINESS 
SALT-N-PEPA (NEXT PLATEAU/ISLAND) 

21 21 6 ANOTHER NIGHT 
REAL MCCOY (AR(STA) 

22 29 3 HERE COMES THE HOTSTEPPER 
IN) KAMOZE (COLUMBIA) 

23 15 20 FANTASTIC VOYAGE 
COOLIO (TOMMY BOY) 

24 22 7 BODY & SOUL 
ANITA BAKER (ELEKTRA) 

25 59 2 U WILL KNOW 
B.M.U. (BLACK MEN UNITED) (MERCURY) 

26 20 9 I'D GIVE ANYTHING 
GERALD LEVERT (EASTWEST) 

27 30 7 CAN U GET WIT IT 
USHER (LAFACE/ARISTA) 

28 23 Il DO YOU WANNA GET FUNKY 
c.c MUSIC FACTORY (COLUMBIA) 

29 26 19 CLOSER 
NINE INCH NAILS (NOTH(NWTVT) 

30 42 3 LUCAS WITH THE LID OFF 
LUCAS (BIG BEAT/ATLANTIC) 

31 25 17 WILD NIGHT 
JOHN MELLENCAMP (MERCURY) 

32 46 2 PRACTICE WHAT YOU PREACH 
BARRY WHITE (MM) 

33 24 20 FUNKDAFIED 
DA BRAT (SO SO DEF/CHAOS) 

34 33 8 LUCKY ONE 
AMY GRANT (MM) 

35 27 9 THE LION SLEEPS TONIGHT 
THE TOKENS (RCA) 

36 40 3 PLAYAZ CLUB 
RAPPIN 4.7AY (CHRYSALIS/EMI) 

37 74 2 TURN THE BEAT AROUND 
GLORIA ESTOFAN (CRESCENT MOON) 

F 
o 

TITLE 
ARTIST (LABEL/DISTRIBUTING LABEL) 

38 34 20 CAN YOU FEEL THE LOVE TONIGHT 
ELTON JOHN (HOLLYWOOD) 

'39) 51 7 CIRCLE OF LIFE 
ELTON JOHN (HOLLYWOOD) 

40 45 5 DECEMBER 1963 
FOUR SEASONS (CURB) 

41 32 8 LETITGO PRINCE (WARNER BROS.) 

42 39 8 LOVE IS ALL AROUND WET WET WET (LONDON/ISLAND) 

43 35 21 BACK IN THE DAY 
AHMAD (GIANT) 

44 57 4 I'LL TAKE HER 
ILL AL SKFtATCH (MERCURY) 

45 43 8 THIRD ROCK FROM THE SUN JOE DIFFIE (EPIC) 

46 41 22 DON'T TURN AROUND 
ACE OF BASE (ARISTA) 

47 58 5 YOUR LOVE IS A... WHITEHEAD BROS. (MOTOWN) 

48 37 21 SHINE 
COLLECTIVE SOUL (ATLANTIC) 

49 28 20 STAY (I MISSED YOU) 
LISA LOOR 8. NINE STORIES (RCA) 

50 44 14 BOOTI CALL 
BLACKSTREET (INTERSCOPE) 

51 47 12 TAKE IT EASY 
MAD LION (WEEDED/NERVOUS) 

52 50 9 ACTION 
TERROR FABULOUS (EASTWEST) 

53 56 3 HOW MANY WAYS 
TONI BRAXTON (LAFACE/ARISTA) 

54 55 4 I'LL STAND BY YOU 
PRETENDERS (SIRE/WARNER BROS.) 

55 65 2 9 TH WONDER (BLACKITOUSM) 
DISABLE PLANETS (PENDULUM/EM)) 

56 GET UP ON IT 
KEITH SWEAT (ELEKTRA 

57 38 9 AFRO PUFFS 
THE LADY OF RAGE (DEATH ROW) 

58 31 3 WHAT'S THE FREQUENCY, KENNETH? 
REM (WARNER BROS ) 

59 UNDONE • THE SWEATER SONG 
WEE2ER (DGC/GEFFEN) 

60 5-4-3-2 (YO! TIME IS UP) 
JADE (GIANT) 

61 54 22 DON'T TAKE THE GIRL 
TIM MCGRAW (CURB) 

62 52 15 FUNKY Y-2-C 
THE PUPPIES (CHAOS) 

63 53 14 NUTTIN' BUT LOVE 
HEAVY D & THE BOYZ (UPTOWN 

64 10 3 WATERMELON CRAWL 
TRACY BYRD (MCA) 

65 61 6 WHO'S THAT MAN 
TORY KEITH (POLYDOR) 

66 49 11 THE WAY SHE LOVES ME 
RICHARD MARX (CAPITOL) 

67 

68 

69 

70 

48 9 ROMANTIC CALL 
PATRA FEATURING YOYO (EPIC) 

64 2 SHORT DICK MAN 
20 FINGERS (DJ WORLD/10) 

SHUT UP AND KISS ME 
MARY CHAPIN CARPENTER (COLUMH)A) 

67 3 NEW AGE GIRL 
DEADEYE DICK (ICHIBAN) 

71 

72 

73 

69 8 SHE THINKS HIS NAME WAS JOHN 
ROBA MCENTIRE (MCA) 

62 20 CRAZY 
AEROSMITH (GEFFEN) 

60 14 GIVE IT UP 
PUBLIC ENEMY (DEF JAM/RAI/)SLAND. 

74 LIVIN' ON LOVE 
ALAN JACKSON (ARISTA) 

75 66 13 BE MY BABY TONIGHT 
JOHN MICHAEL MONTGOMERY (ATLANTIC) 

Sing es with the greatest sale. (C) 1994. Billboard/BPI Communications and SoundScan, Inc. 

Plate. ASCAP/Polygram ASCAP/Shmoolie. BMI) (Unichappell. BM)) HL 
HL 62 UNDONE - THE SWEATER SONG (E .O. Smith. BMI) 

97 THE RIGHT KINDA LOVER (Flyte Tyme. ASCAP/New 53 U WILL KNOW (FROM JASON'S LYRIC) (Polygram 
Perspective. ASCAP) WBM ASCAP/Ah-choo, ASCAP/12 AM, ASCAP/Melodies 

73 ROMANTIC CALL (Howie Tee. BMI/Irving. Nside. ASCAP) HL 
ASCAP/Zomba. ASCAP/Aunt Hilda, ASCAP/Street 64 THE WAY SHE LOVES ME (Chi-Boy. ASCAP) WBM 
Knowledge, ASCAP) WBM 95 AWsEEAKpE)11D LOVE (Oueen Latifah. ASCAP/S.I.D, 

9 SECRET (WB. ASCAP/Webo Girl. ASCAP/EMI April. c 
ASCAP/D.A.R.P., ASCAP) HL/WBM 30 WHAT'S THE FREQUENCY, KENNETH? (Night Garden, 

20 SHINE (Roland Lentz. ASCAPMB, ASCAP) BMI/Warner-Tamerlane. BMI) HE 
66 SHORT DICK MAN (Tango Rose. ASCAP) 80 WHAT'S UP (Stuck In Die Throat. ASCAP/Famous. 
60 SOMETHING'S ALWAYS WRONG (WO. ASCA)'/Wet ASCAP) FILMBM 

Sprocke(. ASCAP) HL 4 WHEN CAN I SEE YOU (Sony. BMI/Ecaf. BM)/Epic. 
96 SOMETIMES ALWAYS (BMG. ASCAP/Honey. ASCAP) BMI/Solar. BMI) HL 
12 STAY (I MISSED YOU) (FROM REALITY BITES) 69 WHIPPED (Foreign Imported. DM)) WBM 

(Furious Rose. BM)) WBM 8 WILD NIGHT (WB. ASCAP/Caledonia Soul. ASCAP) 
7 STROKE YOU UP (Zomba. BM)) WBM WBM 

67 SUKIYAKI (Toshiba. BM)/EMI. BMI/Beechwood. BMI) 76 YOU BETTER WAIT (Street Talk. ASCA)'/Lincoln 
HL Brewster. BMI/Paul Taylor. BMI/Jodunes, ASCAP/Bob-

94 SUPERNOVA (Sony. ASCA)') A-Lew, ASCAP/Ragged Music. ASCAP) WBM 
75 TAKE IT EASY (Misam. ASCA)') 93 YOU DON'T KNOW NOTHIN' (2/29. BM)) 
84 THIRD ROCK FROM THE SUN (Major Bob. ASCAP/Rio 61 YOU GOTTA BE (Sony. BMI) HL 

Bravo. BM1/Stroudacaster. BMI/Baby Mae. BM)) WBM 40 YOU MEAN THE WORLD TO ME (Stiff Shirt. 
17 THIS DJ. Marren G. ASCAP) EMI/Warner- Tamerlane. BMI/Ecaf. BMI/Sony Songs. 
99 THROUGH THE RAIN (K-Jack Top 10. BMI/Boobie-Loa. DM)) 111MBM 

ASCAP/Neroses, ASCAP) 86 YOUR LOVE IS A... (KM. BMI/Sony, ASCAP) HL 
31 THUGGISH RUGGISH BONE (Ruthless Attack. 

ASC,A)'/Dollarz-N-Sense, BM(/Keenu. BMI) 
13 TOOTSEE ROLL (Downlow Quad. BMI) 
34 TURN THE BEAT AROUND (FROM THE SPECIALIST) 
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1— 

e 5 TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL 

1 1 1 10 

* * * No. 1 * * * 
I'LL MAKE LOVE TO YOU• 8 weeks at No 1 
I3ABYFACE (BABYFACE) 

• BOYZ II MEN 
IC) (D) MOTOWN 2257 

2 3 11 ALL I WANNA DO • SHERYL CROW 
B.BOTTRELL (W.COOPER,S.CROW,B.BOTTRELL,D.BAERWALD.K.GILBERTI A&M 0702 

ENDLESS LOVE LUTHER VANDROSS & MARIAN CAREY 
(c) (D) (M) (V) (X) COLUMBIA 77629 3 3 2 6 W.AFANASIEFF IL.RICHIE) 

4 4 5 18 WHEN CAN I SEE YOU • 
BABYFACE,L.A.REID.D.SIMMONS (BABYFACE) (CI (D) IMI (T) (V) (X) EPIC 77550 

NEVER LIE • 
C.STOKES,C.CUENI (C.STOKES.C.CUEND (C) MCA 54850 

AT YOUR BEST (YOU ARE LOVE) 

• BABYFACE 

9 9 12 
• IMMATURE 

0 8 8 7 
• AALIYAH 

R.KELLY (E.ISLEY,MISLEY.O.ISLEY,R.ISLEY.R.ISLEY.C.JASPER) (C) (T) (X) BLACKGROUND 42239/JIVE 

STROKE YOU UP • 
R.KELLY (R.KELLY) 

WILD NIGHT • JOHN MELLENCAMP WITH ME'SHELL NDEGEOCELLO 
IMELLENCAMP,M.WANCHIC (V.MORRISON) ICI (V) (X) MERCURY 858 738 

SECRET • MADONNA 
MADONNA,D.AUSTIN (MADONNA,D.AUSTIN) (C) (D) (V) MAVERICK/SIRE 18035/WARNER BROS. 

ANOTHER NIGHT REAL MCCOY 
FRESHLINE.THE BERMAN BROTHERS (1 WINDING,QU)CKMIX.O.JEGLIT2A) (C) (D) IT) ARISTA 1-2724 

7 6 7 12 
• CHANGING FACES 

(c) (T) IX) SPOILED ROTTEN/BIG BEAT 98279/ATLANTIC 

8 5 6 21 

2 

8 

(9 11 13 21 100% PURE LOVE • CRYSTAL WATERS 
THE BASEMENT BOYS (C.WATERS,T.DOUGLAS,J.STEINHOUR.T.DAVIS) (C) (MI (T) (X) MERCURY 858 485 

STAY (I MISSED YOU) (FROM "REALITY BITES") • • LISA LOEB & NINE STORIES 
J.PATINO (L.LOEB) (C) (X) RCA 62870 

TOOTSEE ROLL • • 69 BOYZ 
95 SOUTH (DA SWAT. TEAM) (C) (MI (T) (X) RIP-IT 6911 

DECEMBER 1963 (OH, WHAT A NIGHT) FOUR SEASONS 
B.GAUDIO (B.GAUDIO,J.PARKER) CI (T) CURB 76917 

DON'T TURN AROUND • • ACE OF BASE 
EKMAN,ADEBRATT (A.HAMMOND.D.WARREN) (C) (D)M) (T) (V) ARISTA 1-2691 

FLAVA IN YA EAR • • CRAIG MACK 
EASY MO BEE (C.MACK.EASY MO BEL (CI (D) (M) (T) BAD BOY 7-9001/ARISTA 

THIS D.J. • • WARREN G 
WARREN G )W.GRIFFIN) (C) (T) (X) VIOLATOFURAL 853 236/ISLAND 

CIRCLE OF LIFE (FROM "THE LION KING") • ELTON JOHN 
C.THOMAS (ELTON JOHN.T.RICE) (C) (D) HOLLYWOOD 64516 

12 7 4 24 

13 13 17 

20 16 15 

15 

37 

24 

10 

13 

8 

3 

24 

I WANNA BE DOWN 
K.CROUCH (K.CROUCH K.JONES) 

SHINE • • COLLECTIVE SOUL 
E.ROLAND (E.ROLAND) (C) (V) ATLANTIC 87237 

• BRANDY 
(C) (T) (XI ATLANTIC 87225 

115039 91 3 
*** GREATEST GAINER/SALES*** 

ALWAYS • BON JOVI 
P COLLINS (J BON JOVI) x/ MERCURY 856 227 

22 18 19 10 LUCKY ONE 
K.THOMAS (A.GRANT.K.THOMAS) 

FAR BEHIND • cANDLEBOx 
K.GRAY.CANDLEBOX (K.MARTINCANDLEBOx 1c) MAVERICK/SIRE 113118ANARNER BROS 

• AMY GRANT 
(c)(v)(X) A&M 0724 

23 20 18 8 

e 28 35 11 

***GREATEST GAINER/AIRPLAY*** 
I'm THE ONLY ONE • MELISSA ETHERIDGE 
H.PADGHAM.M ETHERIDGE (I4 ETHERIDGE) ,C) (X) ISLAND 854 068 

25 15 14 22 CAN YOU FEEL THE LOVE TONIGHT (FROM "THE LION KING") • • ELT0N JOHN 

FANTASTIC VOYAGEA 26 17 12 20 

27 23 23 12 

C.THOMAS (E.JOHN,T.RICE) 

DOBBS THE WINO OVEY,DOBBS.ALEXANDER,BEAVERS,CRAIG,MCCAIN,SHELBY) 

BOP GUN (ONE NATION) 
0.D.III,ICE CUBE ((CE CUBE,Q.D.111.0.CLINTON,JR.,G.SHIDER,W.MORRISON) 

S.REMI (1.KAMOZE,S.GIBBS,KENNER.DOMINO,A.KONLEY,K.NIX) 

I.STANLEY )C.HYNDE,B.STEINBERG.T.KELLY) 

S.LITT.R.E.M. (B.BERRY.P.BUCK,M.MILLS.M.STIPE) 

DJ UNEEK (DJ UNEEK,BONE) 

SEAN COMBS,LOLIVER (THE NOTORIOUS BIG.) 

D.FOSTER (F.J.MYERS,G.BAKER) 

E.ESTEFAN,JR.,L.DERMER (P.JACKSON.G.JACKSONI 

IF YOU GO 
I SECADA.E.ESTEFAN,JR. (J.SECADA,M.A. MOREJON) 

A.BAKER (E.SHIPLEY.R.NOWELS) 

H.PADGHAM,M.ETHERIDGE IM.ETHERIDGE) 

(C) (D) HOLLYW. 00cD0 64(151403  

(C) IN) (T) (X) TOMMY BOY 617 

• ICE CUBE FEATURING GEORGE CLINTON 
MT (T) (X) PRIORITY 53161 . 

(c)on)(T.)coiNwl 

eon IX) SIRE 18160/WARNER BROS. 

(CI (T) (V) (X) WARNER BROS. 18050 

(C) (T) RUTHLESS 5527/RELATIVITY 

(C) ID) (M) (T) BAD BOY 7.9004/ARISTA 

(C) IV) BLITZZ 87243/ATLANTIC 

(C) (T) (X) CRESCENT MOON 77630/EPIC SOUNDTRAX 

(C) (0) (T) (V) SBK 58166/EMI 

IC) ELEKTRA 64520 

(C) (X) ISLAND 858 028 

(C) • (D) (V) WARNER BROS. 18074 

COLUMBIA 77614 
Ce 41 59 5 HERE COMES THE HOTSTEPPER 

I'LL STAND BY YOU • PRETENDERS e 29 34 10 

4 WHAT'S THE FREQUENCY, KENNETH? • R.E.M. 30 25 26 

THUGGISH RUGGISH BONE • BONE THUGS N HARMONY -, 
0 GO 51 

JUICY/UNBELIEVABLE • THE NOTORIOUS B.I.G. e 32 32 8 

33 22 22 26 I SWEAR A • ALL-4-0NE 

TURN THE BEAT AROUND (FROM "THE SPECIALIST") • GLORIA EsTEFAN 

• JON SECADA 
35 26 21 24 

e 36 36 7 BODY & SOUL • ANITA BAKER 

COME TO MY WINDOW • MELISSA ETHERIDGE 37 27 25 34 

• PRINCE 
PRINCE (PRINCE)  38 31 33 9 LETITGO 

0 43 45 13 

40 35 30 29 

NONE OF YOUR BUSINESS • SALT-N-PEPA 
S.AZOR (H.AZOR,S.AZOR.M.OLIVER) ICI (D) (M) (T) (X) NEXT PLATEAU/LONDON 857 578/ISLAND 

YOU MEAN THE WORLD TO ME • • TONI BRAXTON 
L.A.REID,BABYFACE,D.SIMMONS (L.A.REID,BABYFACE,D.SIMMONS) (C) (D) (M) (V) LAFACE 2-4064/ARISTA 

41 44 43 19 
CLOSER • NINE INCH NAILS 
FLOOD.T.REZNOR (T.REZNOR) (C) (X) NOTHING/TVT 98263(INTERSCOPE 

PRAYER FOR THE DYING • SEAL 
THORN (SEAL,ISIDORE) IC) ID) (TA) IT) (V) (X) ITT/SIRE 18138/WARNER BROS. 

LUCAS WITH THE LID OFF • LUCAS 
LUCAS.ILLINTON ISECON,FREED,BROWN,ZANY) (CI IT) (X) BIG BEAT 98219/ATLANTIC 

I'D GIVE ANYTHING 
D.FOSTER (C.FARREN,J.STEELE,V.MILAMED) 

LOVE IS ALL AROUND • WET WET WET 
WET WET WET (R.PRESLEY) (C) LONDON 857 580/ISLAND 

DO YOU WANNA GET FUNKY • C+C MUSIC FACTORY 
R.CLIVILLES,D.COLE (R.CLIVILLES,D.COLE,D.RAMOS) (C) (M) IT) (X) COLUMBIA 77582 

ACTION • TERROR FABULOUS FEATURING NADINE SUTHERLAND 
D.KELLY (D.KELLY) IC) (D) (T) EASTWEST 98260 

CRAZY • AEROSMITH 
B.FAIRBAIRN IS.TYLER,J.PERRY,DCHILD) (C) (V) GEFFEN 19267 

33 31 19 

0 59 70 3 

)te. 34 29 

45 47 41 

11 • GERALD LEVERT 
IC) (D) EASTWEST 98244 

15 

46 42 42 12 

47 51 48 13 

48 38 

49 / 6e. 39  401.) eeeer SP4-121 

22 

21 ANYTIME YOU NEED A FRIEND • MARIAN CAREY 
W.AFANASIEFF,M.CAREY (M.CAREY.W.AFANASIEFF) IC) (DI (M) CO (V) (X) COLUMBIA 77528 

OD W 

-3 e 
Cr, 

SO4 C  

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBEFLDISTRIBUTING LABEL 

I MISS YOU • • AARON HALL 
G.CAUTHEN (G.CAUTHEN,A.HALL) IC) SILAS 54847/MCA 50 48 44 23 

40 27 20 FUNKDAFIED A • DA BRAT 
J.DUPRI,M.SEAL (J.DUPRI,DA BRAT) (C) (T) SO SO DEF 77523/CHAOS 

NUTTIN' BUT LOVE 
HEAVY D..KID CAPRI (RIO CAPRI HEAVY ) 

U WILL KNOW (FROM "JASON'S LYRIC ) 
B.MCKNIGHT,VANGELO (D'ANGELO.L.ARCHER) 

BUT IT'S ALRIGHT 
S.LEVINE (LJACKSON.P.TUBBS) 

NEW AGE GIRL 
F.LEBLANC (CGUILLOTTE) 

ALWAYS IN MY HEART • TEVIN CAMPBELL 
BABYFACE.D.SIMMONS (BABYFACE.SIMMONS) (C) (D) (V) ()WEST 18260/WARNER BROS. 

PLAYAZ CLUB • RAPPIN' 4-TAY 
FRANKY J.C.ESTABAN (A FORTE) (C) (I) (X) CHRYSALIS 58267/EMI 

HOW MANY WAYS • TONI BRAXTON 
V.HERBERT (V.HERBERT,T.BRAXTON,N.GORING.K.MILLER,P.FIELD) (C) LAFACE 2-4081/ARISTA 

FADE INTO YOU • mAzzy STAR 
D.ROBACK (H.SANDOVAL,D.ROBACK) IX) CAPITOL 98253. 

SOMETHING'S ALWAYS WRONG • TOAD THE WET SPROCKET 
G.MACKILLOP (T.NICHOLS.G.PHILLIPS,TOAD) (C) (D) COLUMBIA 77639 

52 54 50 16 

75 2 

58 60 8 

• HEANND & THE Boyz 
)(FA) (T) UPTOWN 54865/MCA 

• (BLACK MEN UNITED) 
(C) (DI (V) MERCURY 856 200 

• HUEY LEWIS & THE NEWS 
(CI ELEKTRA 64524 

57 57 8 • DEADEYE DICK 
(Cl (X) ICHIBAN 232 

56 61 58 17 

62 66 4 

cp 67 94 3 

59 56 53 7 

69 76 3 

64 65 7 YOU GOTTA BE 
A.INGRAM.DES'REE (DES'REE.A INGRAM) 

UNDONE - THE SWEATER SONG • WEEZER 
R.00ASEK (R.CUOMO) (C) DGC 193780EFFEN 

RIGHT BESIDE YOU 
S.LIPSON (S.B.HAWKINS.R.CHERTOFF,S.LERMAN) 

THE WAY SHE LOVES ME • RICHARD MARX 
R.MARX (R.MARX) (C) (VI CAPITOL 58167 

PRACTICE WHAT YOU PREACH • BARRY WHITE 
B.WHITE.G.LEVERT,T.NICHOLM (B.WHITE,G.LEVERT,E.T.NICHOLAS) (C) A&M 0778 

SHORT DICK MAN 20 FINGERS 
C.EtABIE IM.MOHR.C.BABIE) IN) IT) (X) DJ WORLD 114./10 

SUKIYAKI 4 P.M. 
M.P.DESANTIS.J.MELILLO (H.NAKAMURA,R.EI) IC) (X) NEXT PLATEAU/LONDON 857 687/ISLAND 

I'LL TAKE HER • ILL AL SKRATCH FEATURING BRIAN MCKNIGHT 
LG,LORIDER (AL,ILL,LG,TONY P (CI IT) (X) MERCURY 856 124 

WHIPPED • JON SECADA 
ISECADA,EMILIO ESTEFAN JR. (.1.SECADA,T.MCWILLIAMS) ICI (D) (T) SBK 58237/EMI 

CAN U GET WIT IT • USHER 
D.SWING (SWING) (C) (D) (M) (T) (X) LAFACE 2-4075/ARISTA 

• DES'REE 
IC) (D) 550 MUSIC 77551 

76 93 3 

63 60 56 9 • SOPHIE B. HAwKINs 
ICI IX) COLUMBIA 77596 

64 37 14 

85 2 

66 69 6 

72 73 5 

69 

(711-) 

71 

65 

82 

77 

68 

74 

4 

5 

7 

78 84 4 HIP HOP RIDE • DA YOUNGSTA'S 
WMARL (CI.GOODMAN.T.GOODMAN,T.DAWSON.C.HARTE,M.MARLI (C) CO (X) EASTWEST 98240 

5-4-3-2 (YO! TIME IS UP) • JADE 
M.C.ROONEY,M.MORALES IJADE,M.C.ROONEY.M.MORALES) IC) (D) (T) IX) GIANT 18066 

ROMANTIC CALL 
HOWIE TEE (HOWIE TEE.D.SMITH,Y.WH(TAKER) 

THE LION SLEEPS TONIGHT (WIMOWEH) 
HUGO.LUIGI (WEISS,PERETTI,CREATORE,STANTON) 

TAKE IT EASY • MAD LION 
KRS-ONE (MAD LION) (M) (T) WEEDED 20094./NERVOUS 

YOU BETTER WAIT STEVE PERRY 
J.BARTON (S.PERRY,LBREWSTER.P.TAYLOR,M.LUCAS,J.PIERCE.G.HAWKINS) (C) COLUMBIA 77580 

BOOTI CALL • BLACKSTREET 
T .R(LEY,M.RILEY,E.SERMON (RILEVSERMON.SYLVERS,RILEY,DICKEY.TROUTMANI (C) (T) IX) INTERSCOPE 98255 

HUNGAH • KARYN WHITE 
J.JAM,T.LEWIS (K.WHITE,J.HARRIS,T.LEWIS) (C) ID) (T . X) WARNER BROS. 18121 

80 80 4 

73 68 64 10 
• PATRA FEATURING YO-Y0 

(C) IMI (T) EPIC 77624 

74 73 63 24 
THE TOKENS 

(C) (V) (X) RCA 62956 

75 77 78 12 

76 63 52 14 

77 79 

81 

62 

81 

17 

4 

NEW > 1 

*** HOT SHOT DEBUT*** 
FA ALL Y'ALL • DA BRAT 
J.DUPRI U.DUPRLDA BRAT (E) (M) (T) SO SO DEF 77593/CHAOS 

80 84 71 18 WHAT'S UP • DJ MIKO 
D.J. MIRO (L.PERRY) (C) (D) 00 ZYX 6691 

NEW 1 OUT OF TEARS • ROLLING STONES 
D.WAS.THE GLIMMER TWINS (M.JAGGER,K.RICHARDS) (CI (V) (X) VIRGIN 38459 

BACKWATER • MEAT PUPPETS 
P.LEARY,MEAT PUPPETS IC.KIRKWOOD) (X) LONDON 857 553"/ISLAND 

9TH WONDER (BLACKITOLISM) • DIGABLE PLANETS 
DIGABLE PLANETS (DIGABLE PLANETS) (T) IX) PENDULUM 58159/EMI 

THIRD ROCK FROM THE SUN • JOE DIFFIE 
J.SLATE,J.DIFFIE (J.GREENEBAUM.S.WHIPPLE,T.MARTIN) (C) (VI EPIC 77577 

AFRO PUFFS • THE LADY OF RAGE 
DR.DRE,DAT NIGGA DAZ (THE LADY OF RAGE,DAT NIGGA DAZI (C) IT) (X) DEATH ROW 98233/INTERSCOPE 

YOUR LOVE IS A... • WHITEHEAD BROS. 
K.WHITEHEAD (K.WHITEHEAD.E.JOHNSON,DR.DRE,SNOOPI (C) MOTOWN 2253 

HOLD MY HAND • HOOTIE & THE BLOWFISH 
D.GEHMAN (M.BRYAN,D.FELBER,D.RUCKER,J.SONEFELD) ICI ATLANTIC 87230 

GOOD ENOUGH • SARAH MCLACHLAN 
P.MARCHAND (S.MCLACHLAN) (C) ID) ARISTA 1-2690 

82 86 75 19 

NEW 1 

87 87 6 

85 83 67 10 

91 92 8 

95 2 

93 2 

89 74 72 16 NAPPY HEADS 
LIVE (N.JEAN,S.MICHEL,L.HILL,S.SCOTT) (CI (M) (T) RUFFHOUSE 77643/COLUMBIA 

AM I WRONG • LOVE SPIT LOVE 
D.JERDEN (R.BUTLER,T.BUTLER) (C) (X) IMAGO 25073 

• FuGEEs (TRANZLATOR CREW) 

90 89 85 6 

NEW > 1 GET UP ON IT • KEITH SWEAT 
K.SWEAT,F.SCOTT (K.S EAT.F.SCOTT) IC) (M) (T) ELEKTRA 64506 

FUNKY Y-2-C 
C.MILLS II,C.MILLS IT.HAYES) 

YOU DON'T KNOW NOTHIN' 
M.WARREN (M.WARREN,H.HILL) 

SUPER NOVA LIZ PHAIR 
L.PHAIR ILPHAIR) (CI (V) (X) MATADOR 98206/ATLANTIC 

WEEKEND LOVE 
S.I.D.,KAY GEE (D.OWENS,S.REYNOLDS.T REBEL) (T) IX) MOTOWN 2249 

SOMETIMES ALWAYS • THE JESUS AND MARY CHAIN 
W.REID,J.REID (W.REID) IC AMERICAN 18078/WARNER BROS. 

THE RIGHT KINDA LOVER • PATTI LABELLE 
J.JAM,T.LEWIS (LHARRIS,TIEWIS,A.BENNETT.NESBY,J.WRIGHT) (T) (V) MCA 54673 

7 SECONDS • YOUSSOU NDouR & NENEH CHERRY 
BOOGA BEAR.JONNY IY.ITDOUR,N.CHERRY,C.MCVEY,J.SHARP) (T) (X) CHAOS 77483 

THROUGH THE RAIN 
K.JACKSON,E.WHITE,P.LAURENCE (K.JACKSON,E.WHITE,B.WILLIAMS) (C) ISLAND 853 314 

GIVE IT UP • PUBLIC ENEMY 
G.G-WIZ,C.RYDER (G.G-WIZ,C.RIDENHOUR.STUDDAH MAN.A ISBELL) (C) (T) (X) DEF JAWRAL 853 316/ISLAND 

92 88 83 16 • THE PUPPIES 
(CI (MI IT) (X) CHAOS 77461 

NEW > 1 
• FOR REAL 

(C) MM 0776 

NEW  1 

95 92 89 13 • QUEEN LATIFAH 

NEW  1 

97 96 90 16 

98 98 2 

99 90 2 • TANyA BLOUNT 

100 94 82 14 

ords h the gr test airpray nd sal gains this week. •Videoclip availability.. Recording Industry Assn. America (RIAA) certdication for sales of 500,000 units. • RIAA certification for sa es of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette 

single. "Asterisk indicates atalog number is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single avai(ability. (0) CD single availability. (M; Cassette maxi-single availability. (T) Vinyl maxi-single availability. (V) Vinyl single availability. (X) CD maxi-single availability. C 1994, Billboard/BPI Communications. 
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1 

4 

Yrt 

HOT 100 MONITORED 
RADIO PANEL 

1012 40/MAINSTREAM (81 STATIONS) 
Albany, NY 

Atlanta 

Augusta, GA 

Austin, TX 

Baton Rouge, LA 

Boston 

Buffalo, NY 

Burlington, VT 

CLarleston, WV 

Charlotte, NC 

Cleveland, OH 

Colorado Springs, CO 

Columbia, SC 

Columbus, OH 

Dallas 

Dayton, OH 

Denver 

Detroit 

Flint, MI 

Ft. Myers, FL 

Grand Rapids, MI 

Green Bay, WI 

Greensboro, NC 

Greenville, SC 

Harrisburg, PA 

Hartford, CT 

Houston 

Huntsville, AL 

Idionapolis 

Jacksonville, FL 

v ansns City, MO 

Knoxville, TN 

Los Angeles 

Louisville, KY 

McAllen/Brownsville, TX 

Miami 

Milwaukee 

WFLY 

WSTR 

WBBQ 

KHFI 

WFMF 

WXKS 

WKSE 

MOO( 

WVSR 

WED.1 

WZJM 

KKMG 

WNOK 

WAHC 

KHKS 

WGTZ 

KQKS 

WHYT 

WWCK 

WXKB 

WGRD 

WSNX 

WIXX 

WKSI 

WBBO 

WNNK 

WKSS 

WTIC 

KRBE 

WZYP 

WZPL 

WAPE 

WHJX 

KISF 

KMXV 

WWST 

KIIS 

WD.IX 

KBFM 

WHYI 

WLUM 

Monde, AL 

Montgomery, AL 

Nashville, TN 

New Bedford, MA 

New Haven, CT 

New Orleans 

New York 

Norfolk, VA 

Oklahoma City 

Omaha, NE 

Orlando, FL 

Paducah, KY 

Philadelphia 

Phoenix 

Pittsburgh 

Portland, OR 

Providence, RI 

Raleigh, NC 

Richmond, VA 

Roanoke, VA 

Rochester, NY 

St. Louis 

Solt Lake City 
San Diego 

Seattle 

Spokane, WA 

Syracuse, NY 

Toledo, OH 

Trenton, NJ 

Tucson, AZ 

Tulsa, OK 

West Palm Beach, FL 

Wichita, KS 

Wilkes-Borre/Scranton 

Wilmington, DE 

York, PA 

Youngstown, OH 

KDWB 
WABB 
WHHY 
WYHY 
WFHN 
WKCI 
WEZB 
WHIZ 
WNVZ 
KJY0 
KQKQ 
WXXL 
WDDJ 
WPLY 
KKFR 
WBZZ 
KKRZ 
wPRO 
wDCG 
WRVQ 
WXLK 
WPXY 
WKBQ 
KUTQ 
KKLQ 
KUBE 
KZZU 
WNTQ 
wrwR 
m.A./KS 
wPST 
KRQQ 
KHTT 
WOW 
KKRD 
WBHT 
WKRZ 
WSTW 
WYCR 
WHOT 

TOP 40/RHYTHM-CROSSOVER (32 STATIONS) 
Albuquerque, NM 
Bakersfield, CA 

Baltimore 

Bostc 

Corpus Christi, TX 

El Poso, TX 
Fresno, CA 

Greensboro, NC 

Houston 

Indianapolis 
Las Vegas 

Los Angeles 
Miami 

Monterey, CA 

KKSS 

KKXX 

WERQ 

WJMN 

WBBM 

KZFM 

KPRR 

KBOS 

WJMH 

KBXX 

WHHH 

KLUC 

KPWR 

WPOW 

KDON 

KMXZ 

New York 

Oxnard, CA 

Philadelphia 

Providence, RI 

Riverside, CA 

Roanoke, VA 

Sacramento, CA 

Salt Lake City 

San Antonio 

Son Diego 

San Francisco 

San Jose, CA 

Santo Barbara, CA 

Tampa, FL 

Washington, DC 

TOP 40/ADULT (45 STATIONS) 

Akron, OH 

Birmingham, AL 

Buffalo, NY 

Burlington, VT 

Charleston, SC 

Charleston, WV 

Charlotte, NC 

Chicago 

Cincinnati 

Colorado Springs, CO 

Columbus, GA 

Columbus, OH 

Detroit 

Grand Rapids, MI 

Green Boy, WI 

Harrisburg, PA 

Houston 

Jackson, MS 

Jacksonville, FL 

Johnson City, TN 

Las Vegas 

Lexington, KY 

Albany, NY 

Atlanta 

Augusta, GA 
Austin, TX 
Bo ton 
Chicago 

WKDD 

WMXQ 

WMJQ 

WEZF 

WSSX 

WVAF 

WBT 

WTMX 

WKRQ 

KVUU 

WGSY 

WNCI 

WKQI 

WLHT 

WQLH 

WARM 

WIMX 

KHMX 

WJDX 

WIVY 

WTFM 

KMZQ 

WMXL 

Long Island, NY 

Los Angeles 

Memphis, TN 

Milwaukee 

New York 

Norfolk, VA 

Oklahoma City 

Portland, ME 

Portland, OR 

Sacramento, CA 

Saginaw, MI 

St. Louis 

Salt Lake City 

Son Jose, CA 

Seattle 

Springfield, MO 

Syracuse, NY 

Tampa, FL 

Washington, DC 

MODERN ROCK (36 STATIONS) 

Cincinnati 

Cleveland 

Columbus, OH 

Dallas 

Denver 

Des Moines, IA 

Detroit 

Kansas City, MO 

Las Vegas 
Long Island, NY 

WEQX 

WNNX 

WCHZ 

KNNC 

WFNX 

WCBR 

WKQX 

WXRT 

WAQZ 

WENZ 

WWCD 

KDGE 

KTCL 

KFMG 

CIMX 

KL/R 

KEDG 

WORE 

Los Angeles 

Memphis,TN 

Minneapolis 

Nashville, TN 

New Orleans 

Phoenix 

Portland, OR 

Providence, RI 

Sacramento, CA 

St. Louis 

Salt Lake City 

Son Diego 

San Francisco 

Son Jose, CA 

Seattle 

Springfield, MO 

Washington, DC 

WQHT 

KCAQ 

WIOQ 

WWKX 

KGGI 

WJJX 

KSFM 

KZHT 

KTFM 

XHTZ 

KMEL 

KYLD 
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its legal team, which is headed by noted 
litigator Don Engel. 
Says American GM Mike Bone, 

"We're gearing up for all-out war. 
There's strength in numbers." 

Yet the addition of another attorney 
on the Ameiican team doesn't seem to 
have fazed Phonogram's attorney, 
Steve Marenberg. "I take it as a com-
pliment to me," he says. 
Marenberg calls American's amend-

ed complaint "more of the same non-
sense that was in the original pleading," 
and says the label is using the lawsuit to 
break its deal with Phonogram. 
The amended complaint, filed Sept. 

30 in U.S. District Court in Los Ange-
les, includes seven new claims against 
Phonogram for fraudulent accounting, 
restraint of trade, interference with 
contractual relationships, and improp-
er interception of a privileged tele-
phone call. 

In the latter cause of action, Ameri-
can's attorneys allege that a "hacker" 
intercepted a conferenced telephone 
conversation between American 
Recordings president Rick Rubin, at-
torney John Branca, Bone, financial 
consultant Mel Klein, and American's 
London representative, David Robin-

ACADEMY BANKRUPT 
(Continued froni page 5) 

cially is"a debacle." 
Academy, which has stopped releas-

ing new titles, hopes to continue sell-
ing catalog product using its former 
sales staffers, who would be paid com-
missions. 

Gold thinks he can clase a deal to sell 
Academy in 30-60 days and start over. 

Full Moon, meanwhile, recently pink-
slipped 20 employees, and Prism has 
laid off two regional sales reps, leaving 
two others and senior sales VP Joe 
Petrone, according to president Barry 
Collier. All officers and directors have 
taken a voluntary la% pay cut. 

"These cuts are not because we ex-
pect a sinking ship," Collier says. "It's 
just what everyone is doing to stay in 
business now." 

Assi.stance in preparing this story 
ICUS provided by Eileen Fitzpatrick in 
Los Angeles. 

son. A Phonogram employee pur-
chased a recording of the conversation 
for 1,000 English pounds, the suit 
claims. 
The original complaint, filed in L.A. 

County Superior Court April 21 and 
then moved to U.S. District Court May 
23, brought seven claims, including 
fraud and breach of contract, against 
Phonogram. 
On May 31, Phonogram filed its own 

action in a London court, but on Aug. 30 
a London judge ruled that the case 
should be heard in California. 
On Sept. 23, American signed a new 

European distribution deal with BMG 
(Billboard, Oct. 1). As a result, Slayer's 
"Divine Intervention" and Johnny 
Cash's "American Recordings" were 
shipped through the European BMG 
pipeline Sept. 26. The Cash album was 
released in the U.S. in April. Last week, 
Danzig's "4" also was issued through 

BMG in Europe. 
American's Bone applauds the fact 

that the label's new releases are finally 
available in Europe, but regrets that 
Cash's album wasn't released in a time-
ly fashion in Europe: "Here's Johnny 
Cash, a man in his 60s with another shot 
at the big time..." 

Although some sources believe the 
case will be settled out of court within 
the next two months, Engel promises 
that American will go the distance if it 
has to. The label is seeking recision and 
termination of its agreements with 
Phonogram, compensatory damages of 
more than $6 million, and punitive 
damages. 

"Rick has dug his heels in for the long 
haul," says Engel. "We did not file the 
amended complaint to shake out a set-
tlement. We plan to go all the way, and 
we plan to prevail. We feel we are in a 
st rung position." 

CES CANCELS INTERACTIVE SHOW 
(Continued from page 6) 

on to exhibit at ES; Nintendo, one of 
about 50 companies that had committed 
to CES Interactive, has since joined the 
show after the CES cancellation. 

"If you get IDSA, you've got a trade 
show right there," Ferrell says. "And if 
you don't get them, well, we were ready 
to bow out if we hadn't gotten the IDSA 
nod, and we were kind of surprised 
CES didn't right away." 
The Electronics Industries Assn., 

which sponsors a variety of CES con-
ferences, says the cancellation of the 
1995 show is a strategic retreat, not a 
defeat. "We will have a CES Interactive 
in 1996," says EIA spokeswoman Cyn-
thia Upson. "We felt it was detrimental 
to have two competing shows pulling 
the industry apart when we should be 
working together to advance it, and so 
we made the decision to cancel in 1995. 
But we now have a lot of time to work 
within the industry to make sure there 
are not two competing shows going on 
at the same time again." 
CES Interactive '96 is planned for 

May in Orlando, Fla. 
Ferrell says E3 also intends to stage 

another edition in 1996, or at least to en-
ter the running again. "Everyone is a 
lot wiser going into '96," he says. "No-
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5 18 2 SHUT UP AND KISS ME 
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1 NEW 1 
4 

* * * No. 1 /HOT SHOT DEBUT* * * 
R.E.M. WARNER BROS. 45740' (10.98,16.98) 1 week at No 1 !.1ONSTE)1 1 

54 64 84 12 HOOTIE & THE BLOWFISH ATLANTIC 82613/AG (10.98/15.98112M CRACKED REAR VIEW 54 

55 51 51 14 DA BRAT so so PE ) CHAOS 66164'/COLUMBIA (9.98 E0/15.981 FUNKDAFIED 11 

2 1 2 
re 

DMZ II MEN MOTOWN 530323 (10.98/16.98) II 1 56 39 37 12 HARRY CONNICK, JR. • COLUMBIA 64376 (10.98 EQ/16.981 SHE 16 

3 2 1 
, 
,a ERIC CLAPTON DUCK 45735/REPRISE (10.98/16.98) FROM THE CRADLE 1 57 55 86 27 SOUNDTRACK • INTERSCOPE/ATLANTIC 82519/AG (10.98/16.981 THE CROW 1 

4 3 3 3 ANITA BAKER LI EKTRA 61555110.98/16.98) RHYTHM OF LOVE 3 58 42 39 11 COOLIO • IOMMY BOY 1083*(11.98/15.981 IT TAKES A THIEF 8 

5 5 — 2 LUTHER VANDROSS LV 57775'/EPIC (10.98 [0116 98) SONGS 5 
59 44 43 25  COLLECTIVE SOUL • 

ATLANTIC 82596/AG (10.98/15.981 HINTS, ALLEGATIONS & THINGS LEFT UNSAID 15 
6 4 4 18 SOUNDTRACK •" WALT DISNEY 60858 (10.9W17.98) THE LION KING 1 le 

60 NEW > 1 TOBY KEITH POI YDOR 523407 MAI (10.981 5.98) BOOMTOWN 60 
7 7 7 20 OFFSPRING • EPITAPH 86432' (8.98,14.98)M SMASH 6 : 

61 45 40 62 SMASHING PUMPKINS • 'iiRGIN 88267 (9.98 15.981 SIAMESE DREAM 10 
8 NEW > 1 SLAYER 4VERICAN 45522'/WARNER BROS. (9.98/15.98) DIVINE INTERVENTION 8 

62 43 2 DR. DRE TRIPLEX 51170* (10.98/16.981 CONCRETE ROOTS 43 
9 6 5 34 GREEN DAY • REPRISE 45529*/WARNER BROS. 19.98/15.98) RI DOOKIE 4 

63 56 69 8 WEEZER DGC 24629/GEFFEN (10.98/15.98) WEEZER in 56 10 NEW' 1 BARBRA STREISAND COLUMBIA 66109 (22.98 [0/29.981 THE CONCERT 10 
64 53 52 64 TONI BRAXTON A LAFACE 26007/ARISTA (9.98/15.98) TONI BRAXTON 1 

11 8 8 31 SHERYL CROW A ;,,,,m 012619.98/15.981 MI TUESDAY NIGHT MUSIC CLUB 8 
65 NEW > 1 PMD MD 6€475 RCA (9.98/15.98) SHADE BUSINESS 65 

12 12 16 12 BONE THUGS N HARMONY • CREEPIN ON AH COME UP (EP) 
RUTHLESS ts'.6.• RE tAlivilY u* 9812 98,1Ma 

12 
66 59 62 51 SALT-N-PEPA à- NEXT PLATEAU/LONDON 828392"/ISLAND (10.98/16 981 VERY NECESSARY 4 

13 9 6 13 SOUNDTRACK EPIC SOUNDTRAX 66329 EPIC (15.98 EQ/24.98) FORREST GUMP 2 
67 60 56 10 JOE DIFFIE EPIC 64357 (10.98 EQ/I5.98) THIRD ROCK FROM THE SUN 53 

14 11 10 47 CANDLEBOX • MAVERICK/SIRE 45313/WARNER BROS. (9.98/15.98) IMI CANDLEBOX 7 68 63 53 3 GLADYS KNIGHT MCA 1094600.98715.m JUST FOR YOU 53 

115 10 9 17 STONE TEMPLE PILOTS e ATLANTIC 82607*/AG (10.98/16.981 PURPLE 1 
69 NEW > 1 LITTLE TEXAS WARNER BROS. 45739 (10.98/15.981 KICK A LITTLE 69 

16 14 11 45 ACE OF BASE •' ARISTA 18740 (9.98/15.98) THE SIGN 1 

70 93 119 5 

* * * PACESETTER * * * 
THE TRACTORS ARISTA 18728 (9.98,15 98) MMI THE TRAC.TPRS 70 17 13 13 42 COUNTING CROWS •• AUGUST & EVERYTHING AFTER 

FRIA, ;4528. GE) )f '. :u 98 15 98) 2111 
4 

18 NEW > 1 _ BROOKS & DUNN ARISTA 18765 (10.98/15.98) WAITIN' ON SUNDOWN 18 71 61 60 57 MARIAN CAREY A' COLUMBIA 53205' (10.98 E0/16.98) MUSIC BOX 1 

19 NEW > 1 SOUNDTRACK MERCURY 522915 (10.98 E0 16.98) JASON'S LYRIC 19 72 54 50 18 SEAL • TETSIRE 45415/WARNER BROS 110.98/15.98) SEAL 20 

20 17 17 17 WARREN G • VIOLATOR RAI 52335./ISI AND 110.98/15.98) REGULATE ...G FUNK ERA 2 73 41 35 7 NEIL YOUNG AND CRAZY HORSE SLEEPS WITH ANGELS 
RFPRIsl 45 /49• WARNER BROS. (10 98/16 981 

9 

21 15 12 5 CARRERAS, DOMINGO, PAVAROTTI (MEHTA) 3 TENORS IN CONCERT 1994 4 74 58 58 47 CELINE DION A' 550 MUSIC 57555/EPIC (10.98 E12/16 981 THE COLOUR OF MY LOVE 4 

22 20 22 54 MELISSA ETHERIDGE • ISLAND 848660110.9815.981 YES I AM 16 75 77 77 8 JEFF FOXWORTHY YOU MIGHT BE A REDNECK IF... 
WARNER BROS 45314 110.98/15.98) WM 

75 

23 16 14 12 ROLLING STONES • VIRGIN 39782 (10 98/16.98) VOODOO LOUNGE 2 76 69 75 14 69 BOYZ RIP-IT 6901 (9.98/15.98)3M NINETEEN NINETY QUAD 63 

24 22 18 28 Tim mcGRAw A .._ ___...._ _ I CURB 77659 (9.98/13.98) NOT A MOMENT TOO SOON 1 77 68 48 3 NANCI GRIFFITH ELEKTRA 61681110.98/16.98) FLYER 48 

25 18 « 19 30 SOUNDGARDEN A' A&M 0'98*(10.98/16.98) SUPERUNKNOWN 1 78 65 57 14 KEITH SWEAT • ELEKTRA 61550 (10.98/16.98) GET UP ON o T 8 

26 NEW > 1 LYLE LOVETT CURB 10808/MCA (10.98/16.98) I LOVE EVERYBODY 26 79 57 47 5 LUIS MIGUEL WEA LATINA 97234 19.98/15.98) SEGUNDO ROMANCE 29 

27 19 15 3 THE NOTORIOUS B.I.G. BAD BOY 73002/ARISTA (998/15.98) READY TO DIE 15 80 NEW > 1 JADE GIANT 24558MARNER BROS. (10.98/15.981 MIND, BODY & SONG 80 

28 40 — 2 
* * * GREATEST GAINER * * * 

TRACY LAWRENCE ATLANTIC 82656/AG (10.98/15.981 I SEE IT NOW 28 
81 67 76 57 GARTH BROOKS e LIBERTY 80857 (10.98/16.98) IN PIECES 1 

82 62 55 15 JOHN MELLENCAMP MERCURY 522428 (10.98 EQ/16.981 DANCE NAKED 13 
29 29 27 14 ALAN JACKSON A ARISTA 18759 (10.98/15.98) WHO I AM 5 

83 76 82 33 SARAH MCLACHLAN • FUMBLING TOWPU)S ECSTASY 
NET TWE RI( 18/25/ARISTA (9.98/15.98)m 

50 

30 NEW > 1 

* * * HEATSEEKER IMPACT* * * 
BIG HEAD TODD & THE MONSTERS STRATEGEM 
GIANT 24580'/WARNER BROS. (10.98i15.98) 

30 
84 70 81 7 7 , , GIN BLOSSOMS • UM 5403919.98/13.98)M NEW MISERABLE EXPERIENCE 30 

85 47 36 3 SINEAD O'CONNOR ENSIGN/CHRYSALIS 30549/EMI (10.98/16.981 UNIVERSAL MOTHER 36 
31 21 — 2 CRAIG MACK BAD BOY 73001•ARISTA (9.98/15.98) PROJECT: FUNK DA WORLD 21 

86 72 70 3 VARIOUS ARTISTS A&M 54025819.98/15.98) IF I WERE A CARFENTER 70 

32 26 25 30 NINE INCH NAILS • 
No THLNG iv/ INTERSCOPE 92346/AG (10.98/16.98) THE DOWNWARD SPIRAL 2 

87 85 85 15 BLACKSTREET INTERSCOPE 9235I/AG 110.98/15.98) BLACKSTREET 67 

33 23 21 6 SOUNDTRACK NOTHING/INTERSCOPE 92460/AG(10.98/16.981 NATURAL BORN KILLERS 19 88 78 91 23 LIVE • RADIOACTIVE 10997*/MCA (10.98/15.98) THROWING COPPER 38 

34 NEW' 1 DAVE MATTHEWS BAND UNDER THE TABLE AND DREAMING 
RCA (64.19 9 98 1t, 98) 

34 89 80 66 5 BARNEY BARNEY MUSIC 28338/EMI 19.98/16.98) BARNEY'S FAVORITES VOL. 2 66 

35 24 20 4 GERALD LEVERT EASTWEST 92416/AG 110.98/16.98) GROOVE ON 18 90 82 72 16 DAVID BALL • WARNER BROS. 45562 (9.98/15.98) THINKIN' PROBLEM 53 

36 25 24 7 THE JERKY BOYS SELECT 92411'/AG (10.98/15.98) THE JERKY BOYS 2 12 91 74 74 59 BABYFACE • EPIC 53558 (10.98 EQ/16.981 FOR THE COOL IN YOU 16 

37 28 26 6 AMY GRANT men 540230 (10.98/16.98) HOUSE OF LOVE 13 92 86 73 6 PATTY LOVELESS EPIC 64188 (9.98 EQ/15.98) WHEN FALLEN ANGELS FLY 60 

38 30 28 25 ALL-4-0NE • (111E22/ATLANTIC 82588/AG (10.98/15.98) ALL-4-ONE 7 93 79 65 30 THE MAVERICKS • mcx 10961 (9.98/15.98)M WHAT A CRYING SHAME 54 

39 31 31 19 AALIYAH A AGE AIN'T NOTHING BUT A NUMBER 
BLACKGROLJND 41533'/11VE 19.98/15.98) 

18 94 NEW 111> 1 BRANDY ATLANTIC 82610/A619.98/(5.98) BRANDY 94 

40 33 30 31 YANNI A. PRIVATE MUSIC 82116 (10.98/15.98) LIVE AT THE ACROPOLIS 5 95 83 83 47 R. KELLY •• AVE 41527 (10.98/15.98) 12 PLAY 2 

41 32 29 6 CHANGING FACES SPOILED ROTTEN,BIG BEAT 92369/AG (9 98 15.981 CHANGING FACES 25 96 66 54 3 BLUES TRAVELER A&M 540265 (9.98/15.98) FOUR 54 

42 36 38 13 MAZZY STAR , AttIOL 98253 (10.98/15.981 SO TONIGHT THAT I MIGHT SEE 36 97 92 79 15 SAMMY KERSHAW MERCURY 522125 (10.98/15.98) FEELIN' GOOD TRAIN 73 

43 35 32 18 BEASTIE BOYS à CAPITOL 28599. (10.98/15.98) ILL COMMUNICATION 1 d 98 99 93 17 TRACY BYRD MCA 10991 (10.98/15.98) NO ORDINARY MAN 93 

44 34 23 3 PETER GABRIEL GEFFEN 2472211298/1998) SECRET WORLD LIVE 230 99 NEW > 1 KARYN WHITE WARNER BROS. 45400 (10.98/15.98) MAKE HIM DO RIGHT 99 

45 38 33 76 AEROSMITHA' GEFFEN 24455 (10.98/16.981 GET A GRIP 1 100 84 80 14 BIG MIKE RAP.A.LOT 53907/PRIORITY (9.98/15.98) SOMETHIN' SERIOUS 40 

46 49 44 23 REBA MCENTIRE • MCA 10994 (10.98/15.98) READ MY MIND 2 101 71 64 6 TESLA GEFFEN 24713 (10.98 )5 98) BUST A NUT 20 

47 27 — 2 117 RHAIR _._ . ....... MATADURATLANTIC 92429/AG (10.98/15.981 WHIP-SMART 27 102 73 63 11 MC EIHT FEATURING CMW • WE COME STRAPPED 
EPIC STREET / 7696' EPIC (10 98 EQ15.98) 

5 

48 37 34 34 SOUNDTRACK •• RCA 66364 (10.98/16.98) REALITY BITES 13 103 95 94 164 METALLICA • ELEKTRA 61114* (10.98i15.98) METALLICA 1 

49 50 46 17 VINCE GILL • MCA 11047 (10.98/15.981 WHEN LOVE FINDS YOU 6 104 87 78 54 NIRVANA A' DGC 24607*/GEFFEN (10.98/16.98) IN UTERO 1 

50 NEW > 1 CLAY WALKER GIANT 24582 WARNER BROS. (10.98/15.98) IF I COULD MAKE A LIVING 50 
105 90 95 98 KENNY G •' ARISTA 18646 (15 98 It, 9F0 BREATHLESS 2 

51 52 42 36 JOHN MICHAEL MONTGOMERY A. ATLANTIC 82559/AG (10.98/15.98) KICKIN' IT UP 1 
106 102 89 46 TOM PETTY & THE HEARTBREAKERS • GREATEST HITS 

MCA (0813 (10 98 17.98) 
5 

52 48 49 26 PINK FLOYD • COLUMBIA 64200'110.98 EQ/16.981 THE DIVISION BELL 1 
107 97 98 146 PEARL JAM A' EPIC 47857 (10.98 [0016 98) TEN 2 

53 46 45 29 BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A CHANT 
ANGEL 05138 (10 98 15 981 

3 108 108 102 19 TOAD THE WET SPROCKET • COLUMBIA 57744 (10.98 E0/(5.98) DULCINEA 34 

Albums wi h the greatest sales gains this week. • Recording Industry Assn. Of America (RIAA) certification for sales of 500 00 album units (250,000 for [Ps . A RIAA certification for shipment of 1 million units (500,000 for EPs), with multiplatinum titles indic3bad by a 
numeral follow ng the symbol. *Asterisk indicates LP is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked Ea. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer 
shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows artists removed from Heatseekers this week. El indicates past or present Heatseeker title. r 1994, Billboard/BPI Communications, and SoundScan, Inc. 
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December 7th, 1994. 
The Awards. 

December 8th, 1994. 
The Rewards. 

50,000,000 viewers worldwide 
during the hottest record-buying 

time of the year. 
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LABEL 8. NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) 

z 
Q P 

,..„= b,7 

109 113 106 5 SOUNDTRACK THE ADVENTURES OF PRISCILLA: QUEEN OF THE DESERT 
MOTHER 516937/ISLAND (10.98/16.98) 

106 155 141 142 84 BROOKS & DUNN A' ARISTA 18716110.98/15.981 HARD WORKIN' MAN 9 

156 139 — 2 BLOODS & CRIPS BANGIN ON WAX 2...THE SAGA CONTINUES 
DANGEROUS 6715/QUALITY (9.98/15.98) 

139 
110 1 _01 _ 96 34 ENIGMA à CHARISMA 39236NIRGIN (10.98/16.98) THE CROSS OF CHANGES 9 

157 147 148 118 MARY CHAPIN CARPENTER A• COLUMBIA 48881 (10.98 [0115 98) COME ON COME ON 31 
Ill 103 117 98 SOUNDTRACK A" ARISTA 18699* (10.98/15.98) THE BODYGUARD 1 

158 140 113 28 SOUNDTRACK A. DEATH ROW INTERSCOPE 92359/AG110.98/16.981 ABOVE THE RIM 2 
112 89 87 28 BONNIE RAITT • CAPITOL 81427 (10.98/16.98) LONGING IN THEIR HEARTS 1 0 

159 146 133 16 MARTINA MCBRIDE • RCA 66288)9.98/15.98) THE WAY THAT I AM 106 
113 91 88 19 HEAVY D & THE BOYZ • UPTOWN 10998"/MCA (9.98/15.981 NUTTIN' BUT LOVE 11 

160 138 126 23 OUTKAST • LAFACE 26010*/ARISTA 19.98/15.98) SOUTHERNPLAYALISTICADILLACMUZIK 20 
114 98 112 3 MARK CHESNUTT DECCA 11094/MCA 110.98/15.98) WHAT A WAY TO LIVE 98 

115 105 100 19 JON SECADA • SBK 29272/EMI (10.98/16.98) HEART, SOUL & A VOICE 21 161 127 Ill 14 HOUSE OF PAIN • TOMMY BOY 1089* (11.98/15.98) SAME AS IT EVER WAS 12 

116 110 41 16 SOUNDTRACK CAST à THE LION KING SING-ALONG (EP) 
WALT DISNEY 60857 ((0.98 Cassette) 

40 
162 143 143 44 CRACKER • VIRGIN 39012 (9.98/13.9811Z KEROSENE HAT 59 

(163) 156 162 229 VAN MORRISON A POLYDOR 841970*/A&M (9.98 E0/16.98) THE BEST OF VAN MORRISON 41 
117 Ill — 2 BEBE & CECE WINANS CAPITOL 28216 (10.98/15.98) RELATIONSHIPS Ill 

164 149 138 104 ALAN JACKSON A' A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) 
ARISTA 18711 (10.98/15.981 

13 
118 107 101 152 NIRVANA A' DGC 24425'/GEFFEN (9.98/13.98) NEVERMIND 1 

119 124 118 35 BLACKHAWK • ARISTA 18708(9.98/15.98) BLACKHAWK 98 165 137 132 17 PATTI LABELLE MCA 10870 (10.98/15.98) GEMS 48 

120 100 71 5 DINOSAUR JR. SIRE 45719/REPRISE (9.98/15.98) WITHOUT A SOUND 44 166 144 140 107 QUEEN A HOLLYWOOD 61265/ELEKTRA (10.98/16.981 GREATEST HITS 11 

121 104 90 45 AARON HALL • SILAS 10810/MCA (9.98/15.98) THE TRUTH 47 
167 150 160 150 ENYA A' REPRISE 26775/WARNER BROS. (10.98/15.98) SHEPHERD MOONS 17 

168 152 139 19 JIMMY BUFFETT • MARGARITAVILLE 11043/MCA (10.98/16.98) FRUITCAKES 5 
122 81 67 7 , . PRINCE WARNER BROS 45700 (10.98/16.98) COME 15  

169 145 135 8 Ci-C MUSIC FACTORY COLUMBIA 66160' (10.98 E0116.98) ANYTHING GOES! 106 
123 119 104 72 JANET JACKSON A' VIRGIN 87825 (10.98/16.98) JANET. 1 / 

110 155 156 47 BRYAN ADAMS /V A&M 0157110.98/16.98) SO FAR SO GOOD 6 124 96 68 4 SUGAR RYKODISC 10300'(998/13.98) FILE UNDER: EASY LISTENING 50 

125 118 108 36 ALICE IN CHAINS A' COLUMBIA 57628* (7.98 EO/11.98) JAR OF FLIES (EP) 1 (1n) 168 176 110 ERIC CLAPTON à DUCK/REPRISE 45024'/WARNER BROS. U0.98/15.981 UNPLUGGED 1 

126 88 59 b PUBLIC ENEMY MUSE SICK-N-HOUR MESS AGE 
DEI JAM/RAL 523362ISLAND (10.98/16.98) 

14 
172 148 124 16 SPIN DOCTORS • EPIC 52907' (10.98 E0/16.98) TURN IT UPSIDE DOWN 28 

173 159 149 107 GEORGE STRAIT A' MCA 10651110.98/15.98) PURE COUNTRY (SOUNDTRACK) 6 
127 120 121 8 IMMATURE MCA 11068 (9.98/15.98) Eli PLAYTYME IS OVER 117 

174 164 179 66 THE CRANBERRIES A' EVERYBODY ELSE IS DOING IT, SO WHY CAN'T WE? 
ISLAND 514156 (10.98 E0/16.98)11. 

18 
128 112 97 45 SNOOP DOGGY DOGG A' DEATH ROW/INTERSCOPE 92279*/AG (10.98/15.98) DOGGY STYLE 1 i 

129 121 131 21 KENNY LOGGINS RETURN TO POOH CORNER 
SONY WONDER 57674/COLUMBIA (9.98 E0/13.98) 

65 175 173 166 75 JIMI HENDRIX • MCA 10829 (10.98/16.98) THE ULTIMATE EXPERIENCE 72 

176 158 147 21 LORRIE MORGAN • BNA 66379 (9.98/15.98) WAR PAINT 
48.98) 130 117 105 21 INDIGO GIRLS • EPIC 57621' (10.98 E0/16 SWAMP OPHELIA 9 

117 154 146 7 VARIOUS ARTISTS DANCE MIX U.S.A., VOL. 2 
RADIKAUQUALITY 6712/WARLOCK (12.98/18.98) 

127 
131 126 114 50 PEARL JAM A' EPIC 53136'110.98 ECW16.98) VS. I 

132 109 C17 __ A .. SHAWN COLVIN COLUMBIA 57875 (10.98 [0/166.998811 COVER GIRL 4; 178 151 137 28 PANTERA • EASTWEST 92302'/AG (10.98/15.98) FAR BEYOND DRIVEN 1 

133 75 — 2 PET SHOP BOYS EMI 28105" (10.98/16.981 DISCO 2 75 179 167 152 80 DWIGHT YOAKAM à. REPRISE 45241/WARNER BROS. (10 98,15.98) THIS TIME 25 

134 130 127 43 ICE CUBE A PRIORITY 53876* (10.98/15.981 LETHAL INJECTION 5 180 172 180 33 JOSHUA KADISON • SBK 8o9200.11 n0.98/15.98/ ffra PAINTED DESERT SERENADE 69 

135 133 103 21 TRAVIS TRITT • WARNER BROS. 45603 ((0.98/15.98) TEN FEET TALL & BULLETPROOF 20 .181 191 ... 1 93 5 USHER LAFACE 26008/ARISTA 19.98/15.98) IIM USHER 174 

136 135 129 5 U.G.K. JIVE 41524 (9.98/15.98) SUPERTIGHT 95 (2 . NEW 1 CORROSION OF CONFORMITY COLUMBIA 66208 (10.98 E0/15.98) Ma DELIVERANCE 182 

137 123 116 8 GRAVEDIGGAZ GEE STREET 524016'/ISLAND (9.98/15.98) 6 FEET DEEP 36 183 174 — 3 RAPPIN' 4-TAY CHRYSALIS 30889"/EMI (10.98/15.98) DON'T FIGHT THE FEELIN' 174 

138 125 115 38 CRASH TEST DUMMIES A ARISTA 1653119.98/15.98) MI GOD SHUFFLED HIS FEET 9 184 166 184 12 ABOVE THE LAW RUTHLESS 5524"/RELATIVITY (9.98/16.981 UNCLE SAM'S CURSE 113 

139 106 61 3 THEY MIGHT BE GIANTS ELEKTRA 61654 (10.98115.981 JOHN HENRY 61 185 165 163 223 GARTH BROOKS A LIBERTY 90897 (9.98/13.98) GARTH BROOKS 13 

140 128 130 93 STONE TEMPLE PILOTS à' ATLANTIC 824I8/AG (9.98/15.98)112 CORE 3 186 169 177 100 SADE A' EPIC 53178110.98 E0/16.981 LOVE DELUXE 3 

141 94 — 2 BRYAN FERRY VIRGIN 39838 (10.98/15.981 MAMOUNA 94 181 160 165 35 TORI AMOS • ATLANTIC 82567/AG 110.98/15.98) UNDER THE PINK 12 

142 131 134 190 ENIGMA A' CHARISMA 86224NIRGIN 19.98/13.981 MCMXC A.D. 6 188 180 169 53 REBA MCENTIRE A' MCA 10906110.98/15.98) GREATEST HITS VOLUME TWO 5 

143 NEW 1 ALABAMA RCA 66410 (10.98/15.98) GREATEST HITS III 143 189 153 125 4 BAD RELIGION ATLANTIC 82658'/AG (10.98/15.98) STRANGER THAN FICTION 87 

144 129 109 9 JACKYL GEFFEN 24710* (10.98/15.981 PUSH COMES TO SHOVE 46 190 161 144 21 PRETENDERS SIRE 45572/WARNER BROS. (10.98/15.98) LAST OF THE INDEPENDENTS 41 

145 134 151 241 ORIGINAL LONDON CAST A' PHANTOM OF THE OPERA HIGHLIGHTS 
POLYDOR 831563'/A&M (10.98 EO/16.98) 

46 191 NEW 1 SANTANA BROTHERS ISLAND 523677110.98/16.98) SANTANA BROTHERS 191 

• 192 NEW 1 VARIOUS ARTISTS MERCURY 522727 (10.98 E0116.98) THE GLORY OF GERSHWIN 192 
146 122 120 27 SOUNDTRACK • DAZED AND CONFUSED 

MEDICINE/GIANT 24533/WARNER BROS. 19.98/15.981 
70 

[ 193 RE-ENTRY 14 HOLE DGC 24631/GEFFEN (10.98/15.981 LIVE THROUGH THIS 55 

147 114 99 ii STEVE PERRY • FOR THE LOVE OF STRANGE MEDICINE 
COLUMBIA 44287 (10.98 ECVI6.98) 

15 
164 162 172 6 THE JESUS AND MARY CHAIN STONED & DETHRONED 

AMERICAN 45573/WARNER BROS (998/15.98) . 
98 

148 163 154 9 ILL AL SKRATCH MERCURY 522661'110.98 ECV15.98) iii CREEP WIT' ME 137 
195 RE-ENTRY 33 FAITH HILL • WARNER BROS. 45389 (9.98/15.98) MI TAKE ME AS I AM 59 

149 116 150 67 SOUNDTRACK A' EPIC SOUNDTRAX 53764/EPIC (10.98 EO/16.98) SLEEPLESS IN SEATTLE 1 / 
196 177 158 74 R.E.M. A' WARNER BROS. 45138 (10.98/16.981 AUTOMATIC FOR THE PEOPLE 2 

150 115 101 7 EDIE BRICKELL GEFFEN 24715 (10.98/15.981 PICTURE PERFECT MORNING 68 
191 179 157 49 TEVIN CAMPBELL /V OWEST 45388/WARNER BROS. 110.98/16.981 I'M READY 18 

151 142 153 78 THE JERKY BOYS • SELECT 61495*/AG (10.98/15.98/ CM THE JERKY BOYS 80 
198 171 170 69 RAGE AGAINST THE MACHINE A RAGE AGAINST THE MACHINE 

EPIC 52959 (10.98 EQ/16.98) II 
45 

152 NEW 1 DOLLY PARTON COLUMBIA 66123 (10.98 EQ/16.981 HEARTSONGS 152 
199 196 187 34 NF_AL MCCOY • ATLANTIC 82568/AG 110.98/15 '',/, gR1 NO DOUBT ABOUT IT 

- - 
84 

153 132 123 18 VARIOUS ARTISTS • TOMMY Boy 1097(11.98/15.98) MTV PARTY TO GO, VOLUME 5 36 

200 188 175 56— MEAT LOAF Al* 
MCA 10699 (10.98/15 981 BAT OUT OF HELL II: BACK INTO HELL 1 

154 136 136 213 GARTH BROOKS à" LIBERTY 9386619.98/13.98) NO FENCES 3 

TOP ALBUMS A-1 (LISTED BY ARTISTS) 
69 Boyz 76 
Aaliyah 39 
Above The Law 184 
Ace Of Base 16 
Bryan Adams 170 
Aerosmith 45 
Alabama 143 
Alice In Chains 125 
AII-4-One 38 
Tori Amos 187 
Babyface 91 
Bad Religion 189 
Anita Baker 4 
David Ball 90 
Barney 89 
Beastie Boys 43 
Benedictine Monks Of Santo Domingo 
De Silos 53 
Big Head Todd & The Monsters 30 
Big Mike 100 
Blackhawk 119 
Blackstreet 87 
Bloods & Crips 156 
Blues Traveler 96 
Bone Thugs N Harmony 12 
Boyz II Men 2 

Brandy 94 
Toni Braxton 64 
Edie Brickell 150 
Garth Brooks 81, 154. 185 
Brooks & Dunn 18, 155 
Jimmy Buffett 168 
Tracy Byrd 98 
C+C Music Factory 169 
Tevin Campbell 197 
Candlebox 14 
Mariah Carey 71 
Mary Chapin Carpenter 157 
Carreras, Domingo, Pavarotti (Mehta) 
21 
Changing Faces 41 
Mark Chesnutt 114 
Eric Clapton 3, 171 
Collective Soul 59 
Shawn Colvin 132 
Harry Connick, Jr. 56 
Coolio 58 
Corrosion Of Conformity 182 
Counting Crows 17 
Cracker 162 
The Cranberries 174 
Crash Test Dummies 138 

Sheryl Crow 11 
Da Brat 55 
Dave Matthews Band 34 
Joe Diffie 67 
Dinosaur Jr. 120 
Celine Dion 74 
Dr. Dre 62 
Enigma 110, 142 
Enya 167 
Melissa Etheridge 22 
Bryan Ferry 141 
Jeff Foxworthy 75 
Kenny G 105 
Warren G 20 
Peter Gabriel 44 
Vince Gill 49 
Gin Blossoms 84 
Amy Grant 37 
Gravediggaz 137 
Green Day 9 
Nanci Griffith 77 
Aaron Hall 121 
Heavy D & The Boyz 113 
Jimi Hendrix 175 

Faith Hill 195 
Hole 193 
Hootie & The Blowfish 54 
House 01Pain 161 
Ice Cube 134 
III Al Skratch 148 
Immature 127 
Indigo Girls 130 
Alan Jackson 29, 164 
Janet Jackson 123 
Jacky' 144 
Jade 80 
The Jerky Boys 36, 151 
The Jesus and Mary Chain 194 
Joshua Kadison 180 
Toby Keith 60 
R. Kelly 95 
Sammy Kershaw 97 
Gladys Knight 68 
Patti LaBelle 165 
Tracy Lawrence 28 
Gerald Levert 35 
Little Texas 69 
Live 88 
Kenny Loggias 129 

Patty Loveless 92 
Lyle Lovett 26 
Craig Mack 31 
The Mavericks 93 
Mazzy Star 42 
Martina McBride 159 
Neal McCoy 199 
MC Eiht Featuring CMW 102 
Reba McEntire 46, 188 
Tim McGraw 24 
Sarah McLachlan 83 
Meat Loaf 200 
John Mellencamp 82 
Metallica 103 
Luis Miguel 79 
John Michael Montgomery 51 
Lorrie Morgan 176 
Van Morrison 163 
Nine Inch Nails 32 
Nirvana 104, 118 
The Notorious B.I.G. 27 
Sinead O'Connor 85 
Offspring 7 
ORIGINAL LONDON CAST 
Phantom Of The Opera Highlights 

145 
Outkast 160 
Pantera 178 
Dolly Parton 152 
Pearl Jam 107, 131 
Steve Perry 147 
Pet Shop Boys 133 
Tom Petty & The Heartbreakers 106 
Liz Phair 47 
Pink Floyd 52 
PMD 65 
Pretenders 190 
Prince 122 
Public Enemy 126 
Queen 166 
R.E.M. 1, 196 
Rage Against The Machine 198 
Bonnie Raitt 112 
Rappin' 4-Tay 183 
Rolling Stones 23 
Sade 186 
Salt-N-Pepa 66 
Santana Brothers 191 
Seal 72 
Jon Secada 115 

Slayer 8 
Smashing Pumpkins 61 
Snoop Doggy Dogg 128 
Soundgarden 25 
SOUNDTRACK 
Above The Rim 158 
The Adventures Of Priscilla: Queen 
Of The Desert 109 
The Bodyguard Ill 
The Crow 57 
Dazed And Confused 146 
Forrest Gump 13 
Jason's Lyric 19 
The Lion King 6 
Natural Born Killers 33 
Reality Bites 48 
Sleepless In Seattle 149 

SOUNDTRACK CAST 
The Lion King Sing-Along (EP) 
116 

Spin Doctors 172 
Stone Temple Pilots 15, 140 
George Strait 173 
Barbra streisand 10 
Sugar 124 
Keith Sweat 78 

Tesla 101 
They Might Be Giants 139 
Toad The Wet Sprocket 108 
The Tractors 70 
Travis Tritt 135 
U.G.K. 136 
Usher 181 
Luther Vandross 5 
VARIOUS ARTISTS 
Dance Mix U.S.A., Vol. 2 177 
The Glory Of Gershwin 192 
If I Were A Carpenter 86 
MN Party To Go, Volume 5 153 

Clay Walker 50 
Weezer 63 
Karyn White 99 
Bee & CeCe Winans 117 
Yanni 40 
Dwight Yoakam 179 
Neil Young And Crazy Horse 73 
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(
ETWEEN T1)- 
BULLETS 

by Geoff Mayfield 

MONSTER, INDEED: Great expectations were held for the numbers that 
R.E.M. would notch its first week out. With a chart-topping salvo of more 
than 343,000 units, its "Monster" stands as the second-highest single-week 
sum in 1994, topped only by the venerable Pink Floyd, with 465,000 units in 
the March 23 issue. In the Jan. 8 issue, Mariah Carey moved about 505,000 
units, but that figure represented sales from Christmas week. R.E.M. com-
mands better than a 2-to-1 lead over No. 2 Boyz Il Men (161,000 units). The 
new R.E.M. sum ranks 11th for first-week sales by a No. 1 album since The 
Billboard 200 began using SoundScan data in May 1991. 

FREQUENCY RESPONSE: It's obvious that this album was eagerly an-
ticipated by R.E.M.'s fans; the opening-week total stands 57% above the im-
pressive 218,000-plus units that 1992's "Automatic For The People" rang in 
its first week. The band received exposure via its wins on MTV's Sept. 8 
Video Music Awards, and lead track "What's The Frequency, Kenneth?" has 
spun big at modern rock, album rock, and MTV. In its fourth chart week, the 
song bullets on both Modern Rock Tracks (No. 1) and Album Rock Tracks 
(3-2); the clip is MTV's No. 2 most-played video. Based on R.E.M.'s momen-
tum and its immediate competition, the band should hold The Billboard 200's 
crown for at least the next couple of weeks. 

BARBRA'S BASH: Barbra Streisand did not challenge R.E.M. on The 
Billboard 200, but she sets a record as she bows at No. 1 on this week's un-
published Top Music Video chart. Her first-week video sum, 36,000 units, is 
astounding when you consider that, in most weeks, a typical No. 1 on this 
chart moves 6,000-8,000 units. Since the chart switched to SoundScan in last 
year's April 24 issue, Metallica's live box, which also included CDs or au-
(liocassettes, is the only title to fetch a higher number (52,000 units in the 
Dec. 11, 1993) issue. The previous high for a video-only package was scored 
just a few weeks ago when the preceding No. 1 title, "The 3 Tenors In Con-
cert 1994," by José Carreras, Placido Domingo, and Luciano Pavarotti, 
debuted with almost 17,000 units on the Sept. 17 chart. The audio version of 
"The Concert" enters the big chart at No. 10 with 89,000 units, a strong first-
\ )'('k number for a double-length album, exceeded only by 1993's live Van 
halen set (102,000 units). 

S LAIN: Slayer's "Divine Intervention" checks in at No. 8 (93,000 units), a 
more-than-surprising total for a band whose previous chart peak had been 
No. 40. American Recordings says Slayer worked for it, making 23 in-store 
appearances across the country before the album's release. The label also 
has high hopes for the new Danzig title, which charts next week. Important 
setup for this project happened earlier this year when "Mother" hit MTV, 
sparking a resurgence for two Danzig albums ... Lyle Lovett also logs an 
all-time chart high, bowing at No. 26 (41,000 units). More than his Grammy, 
more than his acting career and frequent late-night TV stops, it seems his 
much-gossiped-about marriage to Julia Roberts has raised his profile to the 
level his loyal core fans think his talent always merited. 

MAKING TRACKS: Five titles debut in the top 20 on The Billboard 200, 
leading a robust 16% increase in units sold over last week. But back out the 
numbers from those five top debuts, and the chart shows only a 1% gain. 
Translation? Albums that have been on the chart for a while are not benefit-
ing from the new traffic-building titles ... The fat crop of new entries caus-
es displacement—and five backward bullets—throughout the chart. Even 
two titles in the bottom quarter, which each increase by more than 10%, get 
pushed backward (Nos. 171 and 199) ... An "All Things Considered" feature 
on public radio almost triples sales of Itzhak Perlman & Oscar Peterson's 
"Side By Side," good for a 9-4 jump on this week's unpublished Top Jazz Al-
bums chart ... Contrary to an item this column ran in the Oct. 1 issue, San 
Francisco-based Mordam is the distributor for Green Day's Lookout catalog 
... Minty Fresh's Veruca Salt album, which debuts at No. 24 on Heatseek-
ers, is moving from independent distribution to Geffen's DGC label. Orders 
are now being taken by Uni, selection number 24732. 

KEF WATC 
406 WEEKLY NATIONAL MUSIC SALES 'REPORT 

THIS WEEK 

12.431.000 

YTD (1994) 

474.084.000 

LAST WEEK 

1 1.456.000 

WEEKLY UNIT SALES 

I CHANGE THIS WEEK (1993) 

I UP 8.5°0 I 11,366,000 

YEAR-TO-DATE UNIT SALES 

YTD (1993) 

433 34 0(0( 

CHANGE 

UP 9.4% 

CHANGE 

UP 46% 

F 41=3b4C S IV SALES BY: 

CONFIGURATION 

ons 10.594.000 (85 2%) 

Sales 1,837.000 (14 7%) 

ROUNDED FIGURES 

ALBUM FORMAT 

C13 6,407.000 (80 5%) 

Cassette  4.173.000 (39 3%) 
Other'  14.000 (0.1%) 

STORE TYPE 
Major Chair, 120.000 (41.2%) 

Chem: . 1.759.000 ((4 2%) 

Independent 1.927,000 (15.5%) 
Rack   3,625.000 (29.2%) 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 
RACK SALES REPORTS COLLECTED. COMPILED. AND PROVIDED BY 

GEFFEN, McGHEE JOIN FORCES FOR IMPRINT 

acts without Geffen's approval, but 
both he and Rosenblatt say such ac-
tion isn't likely. 
"Most of these deals go down in 

flames because there's not great 
communication between the two 
partners," says Rosenblatt, "and 
then the outside partner says your 
company is only working your 
records. It would be foolish for Doc 
just to act unilaterally." 

McGhee, who expects to name oth-
er acts to the roster by year's end, 
says he will be primarily signing new 
acts rather than established artists. 
"I'm not saying that I wouldn't sign 
[someone who's known], but my fo-
cus is not to go out and be in the wea-
selfest of trying to sign a [big] artist 
with a contract that's coming up. 
From day one, the management 
company has always taken new 
artists and built them up. We'll oper-
ate the label with the same thought." 
Among the acts managed by 

McGhee Entertainment are the 
Scorpions, Skid Row, and Quicksand. 
Previously, the company was instru-
mental in guiding the careers of Bon 
Jovi and Motley Crue. 

Signees to Eleven Records will not 
necessarily also be signed to McGhee 
Entertainment for management— 
God Street Wine has other represen-
tation—but the bands will share the 
same work ethic as McGhee Enter-
tainment clients. 
"With McGhee Entertainment, 

our bands will play pay toilets and 
use their own change. They play any-
where," McGhee says. "God Street 
Wine has the same philosophy. They 
believe hard work and plenty of tour-
ing is the key." 
McGhee formerly operated Cryba-

by Records, a small indie label he set 
up a few years ago, primarily to re-
lease a band called L'il Willie. Both 
the label and group have since dis-
banded. 

VINCE GILL TRIUMPHS AGAIN AT CMA AWARDS 
(Continued jeom page MI 

dence Day" has broken McBride into 
the big time. Sung from a child's point 
of view, the lyrics tell of an abused wife 
who, in a final act of desperation, burns 
the house down around herself and her 
abuser. The chilling Deaton Flanigen-
produced video that accompanies the 
Gretchen Peters composition has also 
earned McBride three Billboard Music 
Video Awards nominations (see page 12). 

There was high emotion of a different 
sort when sentimental favorite Tillis 
won the female vocalist honor. "I love 
this town," Tiflis exclaimed with glee. "I 
am totally vericlempt." 
Although the list of winners might 

suggest otherwise, women performers 
were a vital part of the show. This fact 
was established with the opening num-
ber, "Can't Stop The Girl," an assertion 
of resolve and pluckiness made jointly 
by Tillis, Carpenter, Patty Loveless, Tr-
isha Yearwood, and Lorrie Morgan. 

McEntire gave a brutally stark read-
ing of her current single about a dying 
AIDS victim, "She Thinks His Name 
Was John." (Most performers and ticket 
holders wore red AIDS ribbons, which 
were passed out at the door, along with a 
printed pitch for a Dec. 1 benefit concert 
to be held at the Grand Ole Opry.) 

Tiflis did her turn with a breezy south-
of-the-border number, "Mi Vida Loca." 
The unsinkable Tanya Tucker flirted 
and flounced around the piano as she 
and Little Richard each proclaimed the 

other "Somethiti Else." 
Yearwood reprised her recent No. 1 

country hit "Xxx's & Ooo's (An Ameri-
can Girl)," Loveless sang "I Try To 
Think About Elvis," and Faith Hill did 
"Take Me As I Am." 

Carpenter had some fun with a cheesily 
dramatized version of her "Shut Up And 
Kiss Me." In it, a series of suitors came to 
her door (including Gill and Brooks & 
Dunn), but it was the last one, Little 
Richard, who won her heart and her kiss. 

Dolly Parton, backed by Alison 
Krauss and Suzanne Co; sang "To Dad-
dy." 
George Strait paid homage to ailing 

George Jones with a high-spirited ver-
sion of "Love Bug." The Tractors shook 
up the house with "Baby Likes To Rock 
It." And Gill displayed his serene side 
with "When Love Finds You." Although 
Lee Roy Parnell failed to win the Hori-
zon Award for which he was nominated, 
the dazzling guitarist did get some great 
exposure, performing "On The Road," 
backing Carpenter on "Shut Up And 
Kiss Me," and jamming with Steve 
Wariner, Marty Stuart, and Clint Black 
on the Merle Haggard tribute, "Workin' 
Man Blues." 
The developing acts who performed a 

few bars from their hits during the brief 
transitional segments were John Berry, 
Lan i White, Toby Keith, Neal McCoy, 
David Ball, Lisa Brokop, Rick Trevino, 
and Tracy Byrd. 

RELEASE YOUR OWN CDs! 
îte4 
3 a) 

500 CDs and 

500 Chrome Cassettes 
only $2,790 

with rwo color inserts and chrome tape 

INCLUDES: 
• Free Graphic Design 
• Proof Positive" Reference CD 
• Major Lobel Quality 
• Money Back Guarantee 

Call today for our new 
1994 full color catalog: 

1-800-468-9353 

DISC MAKERS 
I 328 North Fourth Street • Philode(phio, PA 19122 • Outside USA (2)5) 232-4140 • FAX (2(5) 236-7763 

HEALTH & FITNESS/ 

SPECIAL INTEREST VIDEO 
ISSUE DATE: OCTOBER 22 

CLOSED 

UK SPOTLIGHT 
ISSUE DATE: OCTOBER 29 

CLOSED 

MUZAK 60TH 

ANNIVERSARY 
ISSUE DATE: OCTOBER 29 

CLOSED 

BERRY GOFtDY 
ISSUE DATE: NOVEMBER 5 
AD cLose OCTOBER 11 

PROFESSIONAL SOUND 
ISSUE DATE: NOVEMBER 12 
AD CLOSE OCTOBER 18 

AUSTRALIA 
ISSUE DATE: NOVEMBER 12 
AD CLOSE OCTOBER 18 

GERMANY, 

SWITZERLAND, 

AUSTRIA 
ISSUE DATE: NOVEMBER 19 
AD cEose OCTOBER 25 

VIVA MEXICO 
ISSUE DATE: NOVEMBER 26 
AD CLOSE NOVEMBER 1 

RAP 
ISSUE DATE: NOVEMBER 26 
AD ciose NOVEMBER 1 

ABC'S OF SOUTH 

AMERICA 
ISSUE DATE DECEMBER 3 
AD cEose NOVEMBER 8 

SWEDEN 
ISSUE DATE: DECEMBER 17 
AD apse NOVEMBER 22 

YEAR IN MUSIC 
ISSUE DATE: DECEMBER 24 
AD ciose NOVEMBER 29 

YEAR IN VIDEO 
ISSUE DATE: JANUARY 7 
AD ciose DECEMBER 13 

WINTER CES 
ISSUE DATE: JANUARY 7 
AD cLase DECEMBER 13 

DANCE SUMMIT 
ISSUE DATE: JANUARY 21 
AD CLOSE. DECEMBER 27 

NY: 212-536-5004 

LA: 213-525-2308 

NASHVILLE 

615-321-4294 

UK ST. EUROPE 

44-71-323-6686 
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HITS FROM THE UNDERGROUND: 

Three #1 Rap Singles 

"Chief Rocka" • "Funky Child" • "Psycho" 

HEF'FIESEN JUJU T HE FUNK: 

"IriC TOC" 
Available cin Cassette Stigis imam 

12 Inch name arid Maxi 03111110111 femme 

Fromthenewatun ,KEEPERS OF THE FUNK 
The toiow up to the CIOLD Debut HERE COME THE LORDS 

Produced by Marley Marl for House of Hitz 
Executive Producers: Ruben Rodriguez and Marley Marl 
Management: Hafiz Farid for Foremost Management 

EMI Records 
ServIng The Music 

The Billboard Bulletin ... 
EDITED BY IRV L ICH T MAN 

PASQUARELLI TO DISNEY VIDEO 
Disney's Buena Vista Home Video 
has hired veteran rackjobber Paul 
Pasquarelli, previously with Visual 
Expressions and Rank Retail Serv-
ices America. Pasquarelli will focus 
on signing supermarkets as direct ac-
counts, sources indicate, although 
Disney says groceries aren't getting 
special attention. Buena Vista report-
edly is in the midst of a restructuring, 
moving staffers such as key accounts 
VP Ray Gagnon to new assignments. 

RCA EQUALS SHIPMENT RECORD 
RCA Records says it tied its PE 
(post-Elvis) record for monthly ship-
ments by hitting the $26 million mark 
by Sept. 30. This equals the mark set 
in July 1988. According to New York-
based label president Joe Galante, 
who will return to Nashville to head 
the label's operations there after the 
selection of a replacement, sales for 
the month were driven by the Dave 
Matthews Band, Clint Black, a 
Presley compilation, .John Anderson, 
Alabama, Doug Supernaw, and 
Martina McBride. Unlike 1988, Ga-
lante adds, all the product is RCA-
owned repertoire. 

CANADA COURT TAKES CMT APPEAL 
Canada's federal court of appeal has 
agreed to hear CMT: Country Music 
Television's argument that it should 
not be dropped from Canadian cable 
TV. In June, the Canadian Radio-tel-
evision And Telecommunications 
Commission (CRTC) licensed a do-
mestic country cable channel pro-
posed by the MH Radio/Rawlco Part-

nership, and removed CMT from its 
list of services Canadian cable sys-
tems could legally carry. CMT's ap-
peal will be heard Nov. 22 in Toronto. 

RULING ON CHESS MASTERS 
A Los Angeles federal judge ruled 
Sept. 26 that England's Charly Rec-
ords has no right, title, or interest in 
the Chess Records catalog, and also 
decided that MCA Records holds ex-
clusive rights to the Chess masters. 
Judge Ronald Lew cited a 1992 L.A. 
superior court decision, upheld on ap-
peal this year, that Marshall Seh-
orn's company, Red Dog Express, 
which licenses Charly, has no rights 
to the Chess recordings. However, 
Judge Lew denied MCA's request for 
a summary judgment on Charly's al-
leged trademark infringement and 
unfair competition. Other MCA ac-
tions against Charly are pending in 
European courts. 

WARNER CD-ROM PLOT THICKENS 
Warner Music Group, which last 
month agreed to distribute, manufac-
ture, and package CD-ROM titles for 
Seattle-based HyperBole Studios, 
has extended its relationship with the 
interactive publisher into a joint-ven-
ture partnership. The extent of 
WMG's equity interest in the com-
pany was not revealed. Hyperbole, 
founded in 1990 by Greg Roach, pro-
duces innovative interactive films and 
games on CD-ROM, including the 
new "Quantum Gate." WMG earlier 
this year partnered with HBO and 
multimedia producer Michael Nash 
to form a new multimedia company, 

Inscape, for which Warner compan-
ies also will handle manufacturing 
and distribution. Inscape's debut 
disc, "Bad Day On The Midway" 
from the Residents, is due early next 
year. 

CD HELLO TO BARBRA S DOLLY' 
Barbra Streisand has done only a 
few recorded projects outside of Co-
lumbia Records, her home for more 
than 30 years. One was the Broadway 
cast version of "Funny Girl" on Capi-
tol Records, and the other was her 
appearance on the soundtrack of 
"Hello, Dolly!," released by 20th Cen-
tury Fox Records when the film was 
released in 1969. Oddly, the album 
was never released on CD. But Phi-
lips Records will correct that on Nov. 
8, when the label releases a newly re-
mixed and digitally remastered ver-
sion, thanks to parent PolyGram's 
ownership of the master. 

ALLEN TO RUN WARNER'S ADA 
Andy Allen has been named to the 
newly created position of president of 
Alternative Distribution Alliance, 
Warner Music Group's indie distribu-
tion firm. Allen most recently served 
as senior VP/GM of Island Records, 
a post he assumed in 1991. 

KAUFMAN TO TOWER ASIAN SLOT 
Bob Kaufman, foi'mei'lv with the 
international marketing depart-
ment in Columbia Records' Los 
Angeles office, has joined Tower 
Records' Far East office in Tokyo 
as general manager for Asian de-
velopment. 

ALI FARKA TOURE AND RY COODER have set a 
new world record—literally. Their "Talking Timbuktu," 
which entered the Top World Music Albums chart 25 
weeks ago at No. 1, has remained there ever since. That 
means the Hannibal rele2se has surpassed Mickey Hart's 
"Planet Drum" as the longest-running No. 1 album on this 
chart. "Planet Drum" had a 24-week reign. 
Toure also has the third-longest-running No. 1 world al-

bum with "The Source," on top for 18 
weeks in the last third of 1993. 

oNSTER' MASH: R.E.M. col-
lects the second No. 1 album of its ca-
reer on The Billboard 200 as "Mon-
ster" enters at the top. It is the 
group's highest-ever debut: "Auto-
matic For The People" entered and 
peaked at No. 2 in 1992. The year be-
fore, "Out Of Time" debuted at No. 
27 before reaching No. 1. 

"Monster" is also new at No. 1 in the U.K., where "Auto-
matic" moves up to No. 38 and "Out" moves down to No. 
71. "Automatic" is still holding on in America, where it 
slips to No. 196. 

A MOMENT TOO SOON: Brooks & Dunn's "Waitin' On 
Sundown" enters Top Country Albums at No. 1, ending the 
26-week reign of Tim McGraw's "Not A Moment Too 
Soon." Still, that's good enough to make "Moment" the 
fourth-longest-running No. 1 country album of the '90s. In 
first place is "No Fences" by Garth Brooks, with 41 weeks 
at the top. Runner-up is "Some Gave All" by Billy Ray 
Cyrus, at 34 weeks. And in third place is Brooks' "Ropin' 
The Wind," at 33 weeks. Those numbers should put these 
powerhouse albums of the '90s fairly high up on the list 
of the top 100 country albums of all time. That chart, along 
with more than 30 others, will be published in Billboard's 
100th anniversary issue. 

CHART 
BEAT  

'Talking' About A World Record 
MISSING SIGN: "The Sign" is gone. Long live "The 
Sign." The second Ace Of Base single falls off the Hot 100 
after a 41-week run. Only three singles have had longer 
Hot 100 runs: "Whoomp! (There It Is)" by Tag Team holds 
the record at 45 weeks, and "Tainted Love" by Soft Cell 
and "What About Me" by Moving Pictures both lasted 43 
weeks. 

While "Don't Turn Around" hangs on at No. 15, 
Bruce V. Bracken of Billings, 
Mont., notes that the Swedish quar-
tet spent 47 consecutive weeks in 
the top 10 with its first three sin-
gles, beginning with "All That She 
Wants." That's the longest run in 
the top 10 since Mariah Carey held 
on for 39 weeks with the first three 
singles from "Music Box." And Ian 
Wallis of Scarborough, Ontario, 
Canada, points out that "All That 
She Wants" had a 36-week chart 

run before "The Sign" accumulated 41 weeks. If "Don't 
Turn Around" remains on the Hot 100 for six more 
weeks, Ace Of Base will be the first act to have its first 
three singles remain on the chart for 30 weeks or 
more. 

GET REAL: The German duo Real McCoy holds at 
No. 10 with "Another Night." 0-Jay and Patsy aren't 
the first Real McCoys to make the top 10. No, I don't 
mean the McCoys, the Indiana rock group that went 
to No. 1 in 1965 with "Hang On Sloopy." Or country 
artist Neal McCoy, no relation to Real. Or Dr. 
"Bones" McCoy, who never recorded an album (why 
would he, when William Shatner still hasn't been for-
given for "Lucy In The Sky With Diamonds"?). I'm 
referring to Walter Brennan, who went to No. 5 in 
1962 with "Old Rivers." He wasn't a Real McCoy, but 
he played one on television. 

by Fred Bronson 
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"When I have an idea for a film, I'll go through my record collection and just start 
playing songs, trying to find the spirit of the movie. Music gives me the handle." 
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The Soundtrack From The Quentin Tarantino Film 

Best Picture Winner 1994 Cannes Film Festival 
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DICK DALE 8 HIS DEL-TONES 

KOOL 8 THE GANG 
AL GREEN 

THE TORNADOES 
RICKY NELSON 
DUSTY SPRINGFIELD 
THE CENTURIONS 
CHUCK BERRY 

MARIA MCKEE 
THE REVELS 

THE STATLER BROS. 
THE LIVELY ONES 

Single Written By Neil Diamond 

Produced By Urge Overkill And Kramer 

Executive Soundtrack Producers; ... 41. 
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Quentin TarântigoaerraceBehder, Karyn Rachtman 

Dieciitiith Soundtrack Producer For MCA Records: Kathy Nelson 
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adonna would like to tuck you in 
with her new album,"Bedtime •Stories". 

That's tuck, with a kV. 
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