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ASGAP Sets Key Policy, Exec Shifts

Board OKs Study’s Sweeping Review

EBY IRV LICHTMAN

NEW YORK—ASCAP will move into
its 80th year in 1994 with dramatic
structural and management changes.

ASCAP, the largest performance
rights group, is reacting swiftly to
recommendations made in a five-
month study commissioned by its
board. The study concluded that ma-
jor strategic and structural changes
are necessary to keep the society
ahead of BMI, its chief rival.

Among the initial changes are the
departures of longtime ASCAP exec-
utives Gloria Messinger, Bernard
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Jive Set To Thrive In 4th Qtr.;
Platinum Acts, Shaq On Slate

E BY LARRY FLICK

NEW YORK—With at least 10 high-
profile new releases slated for the
fourth quarter of 1993, Jive Records
is poised for the most challenging
and successful phase in its 11-year
U.S. history.

>
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KRS-ONE TOO SHORT

The lineup includes platinum-level
rap acts KRS-One, Too Short, A Tribe
Called Quest, DJ Jazzy Jeff & the
Fresh Prince, and Spice-1. Ur-
ban/R&B entities R. Kelly, Nuttin’

IMF Seeks Contract
Inquiry By U.K. Gov't

PAGE 12

Nyce, and Hi-Five will also issue new
albums, while hip-hop newcomers
Souls Of Mischief bow with their first
full-length collection. Rounding out
the schedule is the hotly touted re-

(Continued on page 94)

Korman, and Paul Adler.

The board, in an open letter re-
leased Sept. 15, cited three key objec-
tives crucial to ‘“‘the rebirth of
ASCAP:

e Expanding the pool of distributa-
ble money by increasing revenues
and reducing costs.

e Improving service to members
and users by addressing survey and
payment issues and improving com-
munications.

¢ Establishing new leadership for a
new direction.

“BMI has hit us hard. BMI has
gone after hit songs,” says a source
familiar with the recommendations
adopted by the ASCAP board. “A
decade ago, ASCAP was the place to
be. The board of directors was get-
ting concerned that ASCAP was be-
coming an anachronism.” ASCAP’s
revenues last year climbed to a re-
cord $390 million, while BMI’s reve-
nues, which are not reported publicly,

(Continued on page 94)

.~ New Artists Reassess
Flamenco’s Traditions

HBY HOWELL LLEWELLYN

MADRID—Camaron de la Isla,
Spain’s Prince of Flamenco, left
more than just a generation of fla-
menco orphans when
he died of cancer in
July 1992, at the un- ¢
timely age of 41. He
also left behind a
musical movement
that has thrown into
turmoil one of Eu-
rope’s most potent
musical forms.

In the past decade, a new school
has evolved from the confines of
the traditional cante jondo, the

pure, somber flamenco singing and
guitar style that is in some ways
similar to rural U.S. blues.
Camaron, who counted among
his admirers the likes of Mick Jag-
ger, David Byrne,
Suzanne Vega,
Leonard Cohen, and
Bono, was at the be-
ginning and center
of this movement
during his lifetime.
Born Jose Monge,
he remains an oblig-
atory reference
point for this style, as his own mu-
sical innovations remain as
(Continued on page 74)

French Indies Speed
Up In Repertoire Race

SEE PAGE 31
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Polydor Preps
Bee Gees For
U.S. Market

8 BY CRAIG ROSEN

LOS ANGELES—With “Size
Isn’t Everything,” due Nov. 2 on

THE BEE GEES

Polydor Records in the U.S,, the
Bee Gees, the PolyGram Label
Group, and Left Bank Manage-
ment have mounted an extensive
promotional blitz to bring the

(Continued on page 103)

Paramount Viacom
Ready For World

#BY SETH GOLDSTEIN
and DON JEFFREY

NEW YORK—Paramount Viacom
International will nurture a wide va-
riety of entertainment programming
as it strives to compete on a global
basis with major international media
conglomerates.

Viacom chairman Sumner Red-
stone and Paramount CEQO Martin
Davis, who engineered the approxi-
mately $8 billion merger announced
Sept. 12, made it clear the new ven-
ture will take second place to no
one—not even Time Warner—in the
worldwide scramble for markets for
U.S.-made movies, television, video,
and multimedia. “This will be a mon-
strous global entertainment compa-

(Continued on page 102)
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Hatfield 3's 2nd Week
At No. 1 On Heatseekers
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NOEL POINTER

Never Lose Your Heart

SH 5007

“Mr. Pointer’s blendings are spirited, colorful and filled with

melodic charm and rhythmic power.”
—THE NEW YORK TIMES

“Noel Pointer--violinist, pianist and vocalist--the perfect

personification of music.”
—PHILADELPHIA INQUIRER

“fPointer’s| music is simple, direct, rhythmic, jazzy; his style

is showy, yet not flamboyant.”
—THE DETROIT FREE PRESS

Noel Pointer

Noel Pointer
Exclusive Management:
The Winston Collection

212-307-0895

on tour
this Fall!

CLIFF EBERHARDT

Now Z/OA e f;{y //O/Jm

SH 8008

“Eberhardt sings with passion and wit. His songs are as
musically pretty as they are lyrically poignant, everything
Sfrom rock to funk, all with an urban edge. He has the

material, the talent and an ass-kicking band.”
—DAN AQUILLANTE IN THE NEW YORK POST

“Thinking man’s rock ‘n roll at its best! Cliff Eberhardt has
an exquisitely beautiful voice, rough hewn, tinged with
sadness. He’s got a guitar style all his own. His songs are
Sflat-out great, and he’s one of the best performers you’ll

ever see.”’ —CHRISTINE LAVIN

DOﬂ't Mmiss
Chiff Eberhard¢

For more information on
Chiff Eberhardt,

Contact David Wilkes at
212-719-0710

on tour

this Falli\lJ
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Stayin’ ‘Gool’: Wailing Souls’ St

“Success demands sacrifice,” says Winston “Pipe” Matthews of
Wailing Souls, sitting pensively in a Manhattan hotel room, the lat-

BlueBeat label, but it wasn’t until 1965 that Matth
cording, uniting with McDonald and chum George

* IN PIECES » GARTH BROOKS ® LBERTY 981 est in a three-decade continuum of transient havens stretching as the Renegades for “Lost Love,” on Federal.
T from First Street in Trenchtown to the simmering urban tangle of A half-dozen other Renegades sides emerged on Fe . Mean-
(o] CLASSICAL Los Angeles. “When reggae first come out, everybody thought it while, Pipe and Bread engaged in various formal and informal
- * GORECKI. SYMPHONY NO. 3 47 was just a little two-chord local rhythm for fun, and many just singing sessions with Marley, Higgs, and other members of the
UPSHAW,(LONDON SINFONIETTA = NONESUCH treat it like that. But we always worked hard to create thoughtful Wailers’ extended brood. It was not until they joined ska-era Mar-
CLASSICAL CROSSOVER ideas to reach the vast majority of people, telling them to think a  ley producer Clement “Coxsone” Dodd’s Studio One operations un-
A * UNFORGETTABLE 47} bit about the other man: to be more sharing and caring.” der the Wailing Souls banner—issuing “Row Fisherman Row”
L BOSTON POPS (WILLIAMS) ® SONY CLASSICAL Matthews is discussing the untold trials he has shared with (1970) and “Mr. Fire Coal Man” (1971)—that the group (with sing-
Wailing Souls cohort Lloyd ““Bread’”” McDonald in their improba- ers Oswald Downer and Norman Davis sometimes contributing) fi-
B COUNTRY 42] ble pilgrimage to popular acceptance, but he could just as easily nally began to gain some commercial visibility. Yet the Souls were
U WAINIRIECESIEIGARTHIBROOKS [E16ERT be recounting the plot of “Cool Runnings,” the Disney Pictures so poor that it took donations from seven musicians to purchase
release opening nationwide Oct. 3 that recreates the unlikely ex- one acoustic guitar for use on studio dates.
M HEATSEEKERS 23 ploits of the 1988 Jamaican Olympic bobsled team. Wailing Talent was never an obstacle; both Pipe and Bread were strong
B JULIAI:ABDE-IE\?':':EL“[/)H:JRYE%U-ASEMMOW Souls’ musiec dominates the multi-artist companion album (Cha-  songwriters and, as the earliest Wailing Souls tracks reveal, they
os/Columbia, due Sept. 28), whose pan-stylistic uplift earmarks boasted one of the most luxuriant vocal sounds in the history of
JAZZ it as the '90s screen-reggae equivalent of “The JA’s top harmony units. Their fertile three- and
MiLes DAVIS"’:’;S:‘JC":‘::TN';”:‘\WNERBROS 46| Harder They Come,” the 1971 riddim syllabus * four-part melody geysers were every bit as fine-
that incurred the first international caress of Ja- toned as the best outbursts by the Mellowlarks,
maiecan roll. Techniques, Gladiators, Meditations, or Heptones.
= BEM:QVZ Tﬁé,ﬁg?”;ﬁg&gygzm S 46 Participants in the “Cool Runnings” record m“SIc Problem was, Pipe had a lead tenor whose adoles-
come from the top ranks of Jamaica’s conscious cent reediness rendered it a virtual ringer for Bob
reggae and dancehall infantry: Tony Rebel TO MY EARS Marley’s, causing producers to pass. At Coxsone’s
R&B 29 (“Sweet Jamaica”), Tiger (“Cool Me Down”), Su- urging, they sought career distance by donning
MUSIGIBOXIIMARIARIICAREY " [COLOMBA per Cat (“Dolly My Baby”), and the irrepressible aliases such as the Classics and Pipe & the Pipers,
Jimmy Cliff, who lends a surpassing reinterpreta- using the latter for a seminal treatment of “Har-
= THE HOT 100 = % tion of Johnny Nash’s “I Can See Clearly Now.” A bor Shark” for Marley & Co.’s Tuff Gong label. Fi-
* DREAMLOVER * MARIAH CAREY » COLUMBIA secret weapon on board is 19-year-old Jamaican nally, though, both Matthews and McDonald re-
newcomer Diana King, whose sexy raggamuffin solved that only the Wailing Souls name felt right.
modification of Bob Marley’s “Stir It Up” takes Come 1976, with the advent of Ernest & JoJo Hoo-
- ,Hgﬁeg'.{éfoﬁg,a'sﬁ'.'{'ﬁ%w&ww 90| that Caribbean oldie to a rapturous new plane. Kim’s Channel One label, Wailing Souls (with
Still, Wailing Souls prevail over the proceedings Haye and Rudolph “Garth” Dennis filling out the
with their jubilant reconditioning of Talking quartet) were seasoned enough to excel in the as-
TR HECA?egNIR':ch e 44| Heads’ “Wild Wild Life,” plus two choice tracks cendant rocker mode. “Things And Time” was the
from their recent, Grammy-nominated “All Over beachhead in a string of Souls smashes (“Very
The World” album: “Picky Picky Head” and “Love by Timothy Whit Well,” “Fire A Mus Mus Tell,” “War”).
DANCE / CLUB PLAY 40| You Want.” y Timothy wWhite Singers Haye and Dennis were replaced in 1985
P R e e Most observers took lightly Jamaica’s bid to by Winston Thomas, and by 1991 assorted produc-
qualify for the bobsled competition at the Winter Olympiad in Cal- ers (Delroy Wright, Linval Thompson, Sly & Robbie, Junjo Lawes)
DANCE / MAXI-SINGLES SALES q0| &ary,but the purposeful four-man team passed muster in the trials had helped bring the Souls’ total album output to a radiant 15 titles.
* BREAKADAWN = DE LA SOUL * TomMMY 8OY and was adopted by millions as derring-do incarnate, in the finest But it was “All Over The World,” produced by Richard Feldman in
Olympic tradition. The parallels of disregard and underappraisal Los Angeles for the original duo of Pipe and Bread, that finally
LATIN run still deeper for Wailing Souls, however, who were present at gripped the whole planet. The “Shark Attack” single was a global
* NUNCA DOY A OVIDARTE = CRISTIAN * MELODY 48|  the West Kingston creation of reggae and its risks. favorite, while the title cut and “If I Were You” became radio and
“We saw every type of negativeness that youths could have dancefloor standards wherever reggae is heard, the swirling glis-
R&B when we were growing up in Trenchtown,” says Matthews. “There ten of Pipe and Bread’s ravishing grooves an unshakable experi-
# RIGHT HERE (HUMAN NATURE) » SWV  Rca 26] is no degree of poverty or violence or humiliation today that we as ence.
youths did not see. But Bread and I decided that everything that With “Cool Runnings” as a capstone, the relentlessly touring/
would come out from us would be better than what we saw. If it recording Wailing Souls have achieved their own paramount ambi-
HOT R&B AIRPLAY 27| was evil, we would make it warm, loving, and tender. If some other tions. While giving props to their storied predecessors, the simple
1 37U (PS (g dral Lo (AN music sounds thin, we would put a much richer flavor into ours.  fact is that Wailing Souls are the pre-eminent contemporary reg-
And if it took more years than we could count to be heard, we gae group in Jah’s creation. As for “All Over The World,” it is the
HOT R&B SINGLES SALES 27 would make whatever song we played seem like it just come out.” most irresistible new reggae record of the last 10 years; like the
* DREAMLOVER = MARIAH CAREY » COLUMBIA The son of Lila Johnson and Alfred Matthews, a supervisor in a rest of an enviable catalog, it will stand.
small chemical factory that manufactured pesticides for bananas “Jamaica is a little island that has been able to compete interna-
RAP and other island crops, Winston grew up at 6 First St. in Trench- tionally in music and sports,” Matthews says quietly. “What is
* GRAND GROOVE/AT LARGE 28] town, counting Cliff, Bob Marley, Peter Tosh, and Joe Higgs as his most important in the competition— in the movies, or on a record—
ANTELRIGENTIHOODIUMSIS ¥ FIBREAK boyhood musical companions. He says, “The first song I ever  is morality. From the beginning, Wailing Souls has tried to put it-
wrote and recorded was ‘Little Dilly,’ for Prince Buster, with a self on the right road. Conscious reggae will always be here be-
ROSEI': é £LBUM ROCK TRACKS 88| group called the Schoolboys,” back when Matthews was attending  cause people will always want to hear about truths, and rights, and
HREACEIRRE SICRYIORTOVESicoLveA Denham Town Secondary. The song appeared in 1963 on the UK.  the greatest victory to come: of Good over Evil.”
ROCK 7/ MODERN ROCK TRACKS
* SOUL TO SQUEEZE 88 — = THIS WEEK IN BILLBOARD e
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The star of FOX’s
top-rated sit-com
Martin and host
of HBO’s

Def Jam
Comedy Hour
takes you
beyond the limits
of prime time on
his debut album
recorded live

at The Comedy
Store in

Los Angeles and
The Funnybone

in Philadelphia

You haven’t
heard Martin until
you’ve heard him
“Talkin’ Shit”

Executive Producer:

Martin Lawrence

Co-Produced by: Kenny Buford
Engineered & Co-Produced by:
Biff Dawes



Runaway
[Love

The new
specially priced
six song EP
featuring
Runaway
Love,
Whatta Man
(Salt-N-Pepa
featuring

En Vogue)
plus three
very special
remixes from
En Vogue’s ..
quadruple- _
platinum album

“FUNKY
DIVAS”

Catch them k
on tour with

Luther Vandross,, «
starting in "
Septemt?er .

foduced by
homas McEiroy and
Denzil Foster for

2 Tuff-E-Nuff
Productions;

Herbie “Luvbug” Azor
Management:

David Lombard
Management
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Using Gun Imagery Will Only Backfire

B BY WAYNE KRAMER

In 1968 I had a rock’n’roll band in the
city of Detroit. That band was the MC5.
We were a militant, revolutionary, high:
energy rock’n’roll band. And we picked
up the gun, symbolically and literally.

There was a lot happening in those
days: the birth of the counterculture, the
war in Vietnam, marijuana and LSD, and
protests and rebellions on college cam-
puses and in the streets of the cities of
America. We felt the pace of change by
taking the more hard-edged stance of
Malcolm X and Huey P. Newton and the
Black Panther Party in our total assault
on the culture. We wanted change and
we wanted it now. We formed the White
Panther Party and started throwing
around all the macho revolutionary rhet-
oric we could find. We all had our M-1
carbines and our shotguns and our pis-
tols, and we would go out in the woods
and practice for the revolution. We posed
with guns on our album covers and in
publicity photos.

Abbie Hoffman said something like,
“We were young, we were arrogant, we
were headstrong, but we were right. I
have no regrets.” Well, I regret some
things. I regret things we didn’t think
through completely. We were unpre-

pared for the violence, murder, and
death that was the reaction of the au-
thorities. We were unprepared for the
political response of the government,
which included jail terms, and the sys-
tematic banishment of our band from the
music business. We were so impressed
with the image of the Black Panthers,
armed to the teeth and marching
through the statehouses, that we failed

‘That [gun]
imagery is used
to sell music is
unconscionable’

Wayne Kramer,
co-founder and lead
guitarist of the late
'60s Detroit band
MCS5, is a producer/
artist residing in Los
Angeles.

to foresee the reaction it was going to
provoke in the power structure.

This is the thing: You cannot take a
revolutionary stance and not expect a re-
actionary and violent response. You can-
not use negative, violent images for posi-
tive change because all they do is perpet-
uate their own evil. The power structure
will see only the threat, and they have
many more guns than you do. As our

CD-5 MISPERCEPTIONS

In connection with the article titled “CD-5
Not Yet A Threat To Laserdisc” (Bill-
board, Sept. 11), allow me to clarify sever-
al misperceptions.

It is understandable why “skeptics”
(more likely those with an opposite eco-
nomic vested interest) would contend that
5-inch CD technology using the MPEG
standard has “significant drawbacks.”
Upon closer inspection, the alleged draw-
backs don’t exist. Although it is true that
the digital video picture image is some-
what less than that of laserdise, consum-
ers appear to have voted with their dol-
lars regarding the importance of laser-
disc-quality picture image. Indeed, the
proponents of digital video do not intend
to pursue the relatively flat laserdisc pen-
etration curve.

Further, it should be clarified that digi-
tal video will not lack Dolby Surround en-
coding.

Finally, there will not necessarily be
any “lack of value-added elements.” In-
deed, several studios are enthusiastic
about the capabilities of adding unique in-
formation such as production notes, biog-
raphies, and the like.

It is interesting to hear now the echoes
of the comments heard during the early
days of audio CD. Every era invariably
has its Luddites.

Bradford C. Auerbach

VP, business affairs and general cousel
Philips Interactive Media of America
Los Angeles

HIGH PRICES HURT SONGWRITERS

In response to the “Words And Music”
column on used-CD sales (Billboard, Sept.
4), the high prices of new CDs and the re-
sultant decrease in unit sales volume are

manager, John Sinclair, said recently,
“If you are going to do something mili-
tant and revolutionary, for God’s sake,
don’t tell 'em. Don’t put it on your album
cover so they can get ready.”

Today, the most thoughtless off-
spring of that violence is the use of the
image of the gun in the selling of musie.
There’s no question that the gun is 95%
psychosexual symbolism, and it’s gone
to new heights of absurdity. That this
imagery is used to sell music is uncon-
scionable. Is there some rule in rock’n
‘roll that one generation cannot learn
something from the foolish mistakes of
the one before it?

If the only image of strength that we,
as men and women of any color, can of-
fer our children is the gun, then we're
fucked. We can rest assured that our
love of violence has raised our kids to be
a generation of murderers and victims.
Surely, the deaths of 'Lil Bobby Hutton,
Fred Hampton, Peter Tosh, Martin Lu-
ther King, Malcolm X, the Kent State
Four, Scott LaRock, John Lennon, Sam
Cooke, Marvin Gaye, and thousands of
other victims of gun violence over the
last 30 years have taught us this much.
Surely we love our children enough to
stop contributing more violent images
to a muse more worthy than that.

LETTERS

causing the greatest harm to songwriters
and music publishers, whose per-unit
earnings remain constant even as prices
rise. This is a situation unique to this and
only a few other countries, a problem that
should be of much greater concern than
the prevailing fear of how consumers can
hurt us.

Moreover, I find it ironic that the re-
cord companies, albeit inadvertently, cre-
ated the “used” market. First they repre-
sented CDs to the public as being virtual-
ly flawless and indestructable. Then they
charged, and continue to charge, inordin-
antly high prices for them. This combina-
tion inevitably serves to stimulate a thriv-
ing trade in used goods.

David Rosner
President

Bicycle Music Co.
Los Angeles

USED CDS WILL HURT CONSUMERS
The retailers who choose to sell used CDs
continue to talk about the benefits to the
consumer. In reality, the consumer is the
one who will ultimately be penalized
should the sales of used CDs proliferate.
If the sales of used CDs increase, the
record companies, which have spent mon-
ey to bring the music into the market-
place, will lose revenue proportionately.
Granted, the percentage of used-CD sales
is currently insignificant. But, that does
not mean that as time passes the percent-
ages can’t rise. While the retailers gain
store traffic and profits from such cus-
tomer transactions, the record companies
lose unit sales. Decreases in volume mean
less profit, and less profit means less
spending. If retailers want sources of
new music to generate buyers alike,
they shouldn’t bite the hand that feeds

them.

The future success of retailing music
lies in the establishment of new aritsts to
attract buyers, as it always has. Without
new artists that bring new music to the
consumer, retail would strictly become a
catalog business that would fail to attract
a new generation of customers.

Retailers must realize that the same
companies they accuse of restricting
their trade are responsible for providing
that future by signing, marketing, and
promoting new artists. It costs a lot of
money to do so successfully, and when
success is achieved, doesn’t the retailer
profit?

Record companies literally pay for all
the advertising their retail accounts do.
Co-op dollars is a euphemism. They invest
millions collectively to sign the type of
artists that sell, they facilitate the billing
terms of their customers, and in many
cases they have underwritten the ex-
penses many of their accounts have in-
curred through the years, such as the
change in store fixtures due to the demise
of the longbox.

The retailers who are shouting loudest
about this issue should think long and
hard about a future without a good
amount of new music—a future that they
could help create by being shortsighted.
Sound too far-fetched? With the advent
of digital cable delivery into the home
just a matter of time, I think not. It’s go-
ing to be a “brave new world” at retail
very shortly. Retailers are going to need
all the help they can get from the compa-
nies they are now attacking.

Steve Meyer
President

Smart Marketing
Studio City, Calif.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Dealers Laud Paramount’s PPV Move
Windows Upped To 80 Days On Top Titles

B BY SETH GOLDSTEIN

NEW YORK—Paramount Home
Video is giving video retailers a
Christmas gift that will last well into
the new year. The company has de-
cided to extend pay-per-view win-
dows on its three strongest fourth-
quarter rental titles to an average of
80 days. PPV services, however,
aren’t celebrating the move.

The studio, which normally allows
PPV transmissions to begin 30-45

days after cassettes reach the stores,
will hold back “Indecent Proposal,”
due in stores Oct. 13; “Sliver,” out at
retail Nov. 10; and “The Firm,” tenta-
tively set for Dec. 16. Its move, on the
heels of a similar one by Warner
Home Video (Billboard, Aug. 7), is
considered a test that could become
company policy if retailers respond
with increased orders.

Blockbuster Entertainment, which
has lobbied hard for the change,
hopes the mood is catching. “We wish

B BY MARILYN A. GILLEN

NEW YORK-—Pioneer is making
its play for the burgeoning multi-
media market with the launch of
LaserActive, a “multiplayer” exten-
sion of the laserdisc format into the
interactive and games arenas.

The product rolls out to retail out-
lets Oct. 1, around the time of the
debut of another multimedia con-
tender, Panasonic’s $700-list REAL
3DO Interactive Multiplayer (Bill-
board, Aug. 28). October also will

Multimedia Offerings For Fall

Technology Gompanies Line Up |

see the entry of an additional elec-
tronics manufacturer into the CD-I
camp—Magnavox.

The Magnavox CD-I player, ex-
pected to retail as low as $399, joins
a unit from sister company Philips,
the list price of which has been low-
ered to $599. The Magnavox unit
will debut just before the mid-Octo-
ber launch of Philips’ new digital
video cartridge extension for CD-I
players. The cartridge, which lists
for $249, adds full-motion video ca-

(Continued on page 102)

everyboy would step up and extend
those windows,” says senior VP Ron
Castell. ‘“We make sure we tell them
at every meeting.”

Trade sources estimate the Para-
mount trio would have generated
shipments well in excess of one mil-
lion units without the inducement of
a postponed PPV start.

While there is little or no support-
ing data, stores have always believed
that rentals—and return on invest-
ment—suffer once PPV services like
Request TV and Viewer’s Choice be-
gin promoting and showing a movie.
Paramount thus anticipates that the
longer windows will translate into in-
creased sales.

Eric Doctorow, president of Para-
mount Home Video’s domestic opera-
tions, thinks a 10%-15% jump in sales
for the titles is “realistic . .. it ought
to be doable.” That could mean addi-
tional wholesale revenues of $8 mil-
lion-$10 million. PPV buy rates can’t
compete, with revenues a tiny frac-
tion of home video’s annual $12 bil-
lion from rentals and sell-through.
“The studio is going for a short-term
revenue hit,” grouses Request TV
president Hugh Panero.

Other studios seem sure to follow
suit. Warner, which raised the win-
dow to 60 days for two lesser titles,
“This Boy’s Life’’ and ‘“Boiling
Point,” reportedly has additional

(Continued on page 102)

Japanese Firms To Introduce Gonsumer CD-R
Label Group Says Plan Violates Athens Agreement

B BY STEVE McCLURE

TOKYO—A group of Japanese audio
hardware and media companies have
announced plans to introduce con-
sumer-use recordable CD (CD-R) ma-
chines and software, much to the dis-
pleasure of copyright holders and re-
cord companies here.

The Recording Industry Assn. of
Japan says the plans violate the 1989
Athens agreement, which calls for li-
aison between hardware and soft-
ware makers in advance of the intro-
duction of new media.

“The current announcement of the
new product is considered to be a
step that bypasses the important
stage of prior consultations,” RIAJ
chairman Takeshi Okkotsu said in a
statement to the press. “This associa-
tion intends to promptly negotiate
with all parties to the Athens agree-
ment and to adopt necessary mea-
sures based on the negotiations.”

The RIAJ notes that Japan’s digi-
tal-audio-recording law, passed in

June, covers only DCC, MD, and
DAT, unlike the corresponding U.S.
legislation, which covers all digital
media.

RIAJ spokesman Yuji Eguchi says
Japanese record companies weren't
concerned about CD-R as long as it
was confined to professional use.

The companies planning to intro-
duce consumer-use CD-R—Yamaha,
Kenwood, Pioneer, and Marantz Ja-
pan on the hardware side; and blank
media-related firms TDK, Mitsui
Toatsu, Mitsubishi Kasei, and Taiyo
Yuden—said at an Aug. 26 press con-
ference that they decided on the
move after the law went into effect in
June, apparently unaware that it did
not cover CD-R.

“With CD-R, consumers can have a
wider choice of digital recording me-
dia,” says a statement issued by the
eight firms. “Putting CD-R on the
market could help expand the audio
market as a whole.”

Pioneer spokesman Kenjiro Okoshi
says the Aug. 26 announcement was

Time Wamer, U S West Glose $2.5 Bil Deal

# BY BiLL HOLLAND
WASHINGTON, D.C.—Time Warner
Entertainment Co. and U S West an-
nounced the closing of the telephone
company’s $2.5 billion investment in
the entertainment giant on Sept. 15.
The announcement came a day after
the Federal Communications Com-
mission approved a cable/telco cross-
ownership waiver for the deal.

The FCC waiver will give Time
Warer 18 months to divest itself of
eight cable systems in territories
where U S West provides services.

The deal, which was announced in
May, makes U S West the first re-
gional telephone company to obtain
access to a vast library of entertain-
ment programming (Billboard, May
29). U S West holds 25.5% of Time
Warner equity.

In granting the waiver, the FCC
said the competitive public interest
benefits outweighed cross-ownership
concerns, since the cable systems in
question are less than 2% of TWE's
total subscribers.

The commission’s cable/telco rules

(Continued on page 92)

made on the heels of a licensing deal
with CD originators Philips and Sony.
According to Okoshi, none of the
firms has decided when it will intro-
duce the new hardware, and it’s also
too early to say how much the prod-
ucts will sell for or whether they’ll be
exported.

Companies such as Yamaha, Pio-
neer, Sony, and Marantz Japan al-
ready have introduced professional-
use CD-R units, which are in the
500,000-1 million yen ($4,717-$9,434)
price range. According to the Nikkei
Industrial Daily, the first consumer-
use CD-R machines could go on sale
as early as the end of this year, priced
at around 500,000 yen, with prices lat-
er falling to the 100,000 yen ($943)

(Continued on page 97)

NEW YORK—Soon vou will be
able to have your Billboard and eat
in it, too!

Billboard has signed a deal to cre-
ate a chain of restaurant/dance
clubs. The first Billboard Cafe &
Dance Club is scheduled to open in
November 1994 in Las Vegas. Fu-
ture clubs will follow in Orlando,
Fla., Nashville, London, and other
major tourist destinations in the
U.S. and Europe.

The chain will be owned and oper-
ated by CD Entertainment, a newly
formed, New York-based entertain-
ment company headed by chairman
Thomas L. Cantone and president
Brian Daneman. Cantone was pre-
viously an executive at Hershey,
| Sands, and Trump, and helped to
launch the original Planet Holly-
wood and the first Harley Davidson
Cafe. Daneman has opened major
restaurants in London, Chicago,
New York, and Cancun, and most
recently was corporate operations
director at Planet Hollywood.

Biilboard publisher Howard
Lander explains the decision to li-
cense the magazine’s name to CD
Entertainment’s Cantone and Dan-
eman. ‘“We were most influenced
by their reputation as world-class
operators as well as their strong
marketing expertise. We consider
them to be among the elite names in
the business, and they are widely

Billboard executives sign a deal with executives of CD Entertainment to
launch a chain of entertainment complexes called the Billboard Cafe & Dance
Club. Shown, from left, are CD Entertainment oresident Brian Daneman;
Billboard VP/director of licensing Georgina Challis; Billboard publisher Howard
Lander; and CD Entertainment chairman Thomas L. Cantone.

Billhoard Name To Grace
Restaurant/Glub Chain

respected for their innovation, cre-
ativity, and high business stan-
dards.”

Lander adds, “This was an ex-
tremely important selection process
because the Billboard Cafe &
Dance Club opening coincides with
our 100th anniversary in 1994.”

The multimillion dollar Las Ve-
gas complex will include an exterior
facade featuring the world’s larg-
est jukebox, fiber optic lights, and a
giant replica of the Billboard
charts, which will electronically up-
date the weekly iistings. The interi-
or will include a restaurant, dance
club, merchandise area, and a sec-
tion commemorating the Billboard
centennial. Each week the dance
club will count down to the No. 1
songs on all of the Billboard charts;
recording stars will be invited for
special appearances. The club also
will feature first-rate broadcasting
capabilities.

“We plan to build an entertain-
ment complex that will have, under
one roof, a theme park-type atmo-
sphere that will be unique to the
Billboard name and designed for all
ages to enjoy,” says Cantone. “Bill-
board’s famous charts, represent-
ing the entire spectrum of the mu-
sic industry and show business in
general, will come to life as an im-
portant part of the personality of
our facilities.”

B’huster Directs Spelling, Republic Merger

B BY DON JEFFREY

NEW YORK—BIlockbuster Enter-
tainment Corp., extending its reach
as an entertainment programmer as
well as a retailer, has engineered the
merger of two television and home
video companies it owns stakes in,
Spelling Entertainment Group Inc.
and Republic Pictures Corp.

Blockbuster will own 70.5% of the
new company, which at press time
had yet to be named.

Blockbuster acquired a 48.2% stake
in Spelling in March for $147 million.
It later increased its interest to 63.5%.
In February Blockbuster purchased
35% of the equity of Republic for $25
million and later upped its share to
31%.

The latest deal calls for Spelling to

sell 13.4 million new shares of stock
to Blockbuster at an estimated pur-
chase price of $100 million. Spelling
will use the proceeds to pay $13 for
each of Republic’s 7.7 outstanding
shares of stock, valued at $100 mil-
lion.

Ron Castell, Blockbuster’s senior
VP, programming and communica-
tions, says his company will “put
some additional collars” into the
merged firm as an investment. “To-
gether they’ll become very aggres-
sive,” he says.

Heading the new company as pres-
idert and CEO will be Republic’s
chairman/CEOQ, Russell Goldsmith.
Wayne Huizenga, Blockbuster’s
chairman, will be chairman of the
merged firm. Aaron Spelling,
founder of Spelling Entertainment,

will be vice chairman. Steve Berrard,
Blockbuster’s vice chairman, is relin-
quishing his title as president of
Spelling to Goldsmith. Ron Light-
stone, who was Spelling’s chief oper-
ating officer, has resigned.

Spelling has several operating
units. Spelling Television has pro-
duced such series as “Beverly Hills
90210” and “Melrose Place” and the
made-for-TV movie “And The Band
Played On.” Worldvision Enterprises
distributes Spelling shows and the
old ABC-TV library on home video
wordwide. Woridvision also holds the
TV rights to Caroleo films. Spelling
Films International distributes such
movies as “The Player” and “Story-
ville” outside the U.S. Spelling Satel-
lite Networks recently launched a

(Continued on page 102)
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Lambery: Publishing’s New Breed
Personal Attention Key For EMI Exec

B BY PETER CRONIN

NASHVILLE—EMI Music Publish-
ing’s Evan Lamberg is part of a
school of publishing executive that
has begun to redefine the very na-
ture of the term “publisher.”

It’s no secret that the music pub-
lishing business has grown more
complex and less personal since the
Brill Building days of the early '60s.
As publishing executives climb the
corporate ladder, their jobs seem in-
evitably to become less about songs
and more about paperwork, hand
shaking, photo opportunities, and
check signing. But somehow, nobody
told that to Lamberg, who exempli-
fies a breed of publisher who seeks to
get closer to artists’ development as
songwriters.

IMF To Request
Contract Inquiry
By U.K. Gov't

B BY THOM DUFFY

MANCHESTER, England—The
International Managers Forum,
an association formed here one
year ago, plans to ask the UK.
government commission that is in-
vestigating the supply and pricing
of prerecorded music to also ex-
amine standard artist recording
contracts for evidence of unfair or
monopolistic action by the major
U.K. record labels.

The Monopolies and Mergers
Commission was asked in May by
the government’s Office of Fair
Trading to investigate supply
practices within the U.K. music in-
dustry, including the impact on
pricing of recording copyright
protections, such as the ban on
parallel imports into the U.K.
(Billboard, May 22). The commis-
sion begins private hearings into
CD pricing on Friday (24).

The steering committee of the
predominantly British managers’
organization, after two days of de-
bate during the In The City music
convention here Sept. 11-15, voted
to submit information on standard
artist contracts to the Monopolies
and Mergers Commission.

Record companies obtain own-
ership of recording copyrights
through contracts with their art-
ists, the managers note, explain-
ing the relevance of their submis-
sion to the Monopolies and Merg-
ers Commission.

The Office Of Fair Trading
“wants the MMC to look at how
the record companies are using
copyright to create unfair compe-
tition, and so that’s going to be
our focus,” says Dennis Muir-

(Continued on page 92)

Last January, the 28-year-old Lam-
berg became creative/East Coast VP
at EMI Music Publishing’s world
headquarters in New York. He works

on an intimate,

creative level with

his writer/artists,

-— who recently have

- included Taylor

p-" Dayne, BeBe Win-

' )\ ans, and Chynna

.\ Phillips; his all-en-
- compassing,

LAMBERG hands-on ap-

proach has found

him routinely knocking down bound-
aries and donning multiple hats.

“Clearly, Evan is the best young
song man in the business,” says EMI
Music Publishing’s executive VP of
talent aquisition, John Sykes. “He re-

flects the classic publisher of old, and
yet he’s taking the business into the
1%"’

Indeed, it is Lamberg’s grasp of
the rudiments of old-school publish-
ing, learned at the feet of some of the
industry’s consummate “song men,”
that has enabled him to push the job-
description envelope. In an era that
has seen songwriters become increas-
ingly self-contained, working alone in
their MIDI studios, Lamberg com-
bines personality and perseverance
to re-inject a human element into the
writer/publisher relationship.

“All of my publishing friends were
brought up in the acquisition mode,”
Lamberg says, “but I was taught to
sit at the piano, go through the melo-
dies, and critique the lyrics. And I

(Continued on page 97)

His Brilliant Career. Frank Sinatra is presented with a plaque commemorating the
50th anniversary of his first solo recording on Columbia Records, and a copy of his
new Columbia/Legacy 12-CD boxed set, “The Columbia Years 1943-1952: The
Complete Recordings.” The presentation took place at the Garden State Arts
Center in New Jersey. Shown, from left, are Gary Pacheco, senior director of
marketing, Legacy; Jerry Shuiman, VP, Legacy; Sinatra; Frank Military, senior VP,
Warner/Chappell Music; and Joanne Sloan, director of press and publicity, Legacy.

Bowie CD-ROM To Be Product Of BMG/lon Venture

B BY JIM McCULLAUGH

LOS ANGELES—“David Bowie’s
Jump They Say” is expected to be the
first CD-ROM title released by a new
joint venture interactive music label
created by BMG New Technologies
and a fledgling L.A.-based multime-
dia publisher called Ion.

Ion is the first interactive label to
form an alliance with a major record
company, Bertelsmann Music Group,
which has purchased a 50% equity
stake in the six-month-old company.

BMG New Technologies was
formed in June to develop BMG's in-
teractive entertainment business
(Billboard, June 19).

The Bowie title, to be released dur-
ing the first quarter of 1994, will like-
ly focus on one song by the artist and
will be the first
“CD-ROM single.”

CD-ROMs are 5
inch optical discs
capable of storing
vast amounts of
text, graphics, vid-
eo, and music. The
discs are played
using CD-ROM
drives that are at-
tached to personal computers.

Retail prices of CD-ROMs range
from a low of $30 to several hundred
dollars.

BOWIE

No retail price has been set for the
Bowie title, says Ann E. Greenberg,
Ion co-founder, but it will likely be
lower than other CD-ROM titles “to
really help jump start this market.”

Christian Jorg, VP of BMG New
Technologies, says he was attracted
to Ion and the Bowie project because
it was the first interactive music
product “I could relate to as a con-
sumer without having that much
computer understanding. This is a
product that people can have fun
with.”

According to Greenberg, the Bow-
ie CD-ROM will allow users to “edit
and create music videos in a lively
and entertaining way.”

Big-Band Vocalist Helen 0’Gonnell Dies

HBY IRV LICHTMAN

NEW YORK—Helen O’Connell,
whose vocals with Bob Eberly cap-
tured the public’s fancy at the height
of the big-band era and remain the
epitome of pop music of that period,
died of cancer Sept. 9 at a hospice in
La Jolla, Calif. She was 73.

O’Connell and Eberly enjoyed suc-
cess as soloists with Jimmy Dorsey &
His Orchestra. But their major tri-
umphs came as a team and propelled
the Dorsey band to even greater pop-
ularity. Among their No. 1 duets on
the Decca label were ‘“Amapola”
(1941), “Green Eyes’ (1941), and
“Tangerine” (1942). On her own with

Conductor Erich Leinsdorf Dies At 81
Left Large And Varied Discography

B BY IS HOROWITZ

NEW YORK—Erich Leinsdorf, a
conductor admired for his profound
knowledge and ability, but who nev-
ertheless failed to sustain wide public
acclaim over a career lasting more
than two generations, died of cancer
Sept. 11 in Zurich at age 81.

He leaves a large and varied dis-
cography, but much of it has so far
failed to benefit from the CD-reissue
bonanza.

Leinsdorf’s influence in the musi-
cal community reached far beyond

his podium activity. A skilled writer
and polemicist, he rarely shrank from
criticizing colleagues if he felt they
postured unnecessarily or covered ig-
norance with cant. This did not en-
dear him with the musical establish-
ment, although few dared challenge
his positions.

As a conductor, he attended to the
job at hand without extraneous podi-
um dislay. His career suffered, un-
fairly many observers thought, from
a lack of stage charisma, cultivated
more successfully by his more promi-

(Continued on page 102)

Dorsey, O’Connell was the lead vocal-
ist on such hits as “Especially For
You” (1939), “Six Lessons From Ma-
dame La Zonga” (1940), “You've Got
Me This Way” (1941), and “Arthur
Murray Taught Me Dancing In A
Hurry” (1942).

0’Cornell left the Dorsey band in
1943, resuming her recording career
with charted hits for Capitol Records
from 1951-53. A recording of “Slow
Poke” with the Cliffie Stone Orches-
tra reached No. 8 on the charts. She
and Eberly were reunited in 1953 in a
TV series with orchestra leader Ray
Anthony.

In recent years, O’Connell had
toured successfully with other fe-
male big-band singers, while mail-or-
der recordings sold on TV often in-
cluded her biggest hits and probably
added millions of copies sold to their
track record.

Although he had some reserva-
tions about her vocal technique, big-
band era chronicler George Simon, in
his tome “The Big Bands,” said of
0’Connell, “Obviously the public
adored her, and she turned out to be
not only the most popular girl singer

(Continued on page 92)

Users can select from five separate
sources of raw video footage from
the original “Jump They Say” video
and create their own video to either
an album mix or radio mix of “Jump
They Say,” a track from Bowie’s
“Black Tie White Noise” album on
Savage/BMG.

According to Greenberg, most
other music-based CD-ROMs on the
market tend to be sophisticated, but
passive databases where users can
access music, video, and lyric infor-
mation in a variety of ways.

Although the title will include
such features as interviews with
Bowie, Greenberg says ‘“We think
we have managed to heighten the
[CD-ROM] experience quite a bit
from what’s available ... Most of
the other entertainment CD-ROM
products we have seen are sophisti-
cated interfaces for already-cap-
tured information. In our case, you
are literally creatirg the video while
you are playing with it.”

To compensate for incompatibility
among computer systems, versions
of the Bowie title will be released
for Macintosh, DOS, and Windows-
based computers that are equipped
with CD-ROM drives.

Ion began working on the Bowie
CD-ROM after Ty Roberts, a com-
puter game programmer and anoth-
er lon co-founder, had been given
permission to create an interactive
project for the artist using audio
tracks from ‘‘Black Tie White
Noise.”

Under its agreement, Ion will be
free to develop products for artists
outside the BMG family for distri-
bution. Greenberg says Ion hopes to
produce several music- and enter-
tainment-based CD-ROMs next
year.

The joint venture with BMG gives
Ion mail-order distribution rights to
Ion label produet, while BMG will
distribute Ion label product to its
traditional record/tape/video store
distribution network, says Jorg.
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Risky Business For Sony:
Its New Reissue Imprint

B BY MELINDA NEWMAN

NEW YORK—With other labels
busy exploiting Sony’s vaults for
compilations, the company has de-
cided to start its own pop reissue
label, Risky Business, via its Sony
Music Special Products division.

Risky Business will release ap-
proximately 40 titles a year, all of
them outlined with the label’s sig-
nature pink trim. “I came down
here to run the Special Products
Division about a year ago, and we
were talking in a meeting about
how we license out our material to
the Rhinos, Prioritys, and K-tels of
the world, and we thought, ‘Why
don’t we do something in-house?’ ”’
says Harold Fein, senior VP of
Sony Music Special Projects. “So
we decided to do our own label and
use our product rather than licens-
ing it.”’

He stresses that Sony will con-
tinue to license its songs to other
labels, and when needed, Risky
Business will license material
from other sources.

The multi-artist compilations
will be “a little irreverent in attack
and nature,” Fein adds. “We’'re go-
ing to have some fun with this.
We're not just looking to put out
the greatest hits of the '80s . ..
We’re soliciting sales, promotion
people, the administrative people
here for ideas.”

That sense of whimsy is evident
among the first 10 titles in the ini-
tial Oct. 19 batch of releases.
Among the first collections will be
“Double Knit Dance Hits,” a sa-
lute, as it were, to the disco era
with tracks by Lipps, Inc., A Taste
Of Honey, Cheryl Lynn, and oth-
ers; and “Blood, Sweat & Beers,”
which pays homage to such bar
bands as Southside Johnny & the
Asbury Jukes, Tommy Conwell &
the Young Rumblers, and Joe Gru-
shecky & the Houserockers. ‘“Oh,
Split’’ salutes great break-up
songs by such artists as Lou Chris-

tie, Paul Revere & the Raiders, and
Del Shannon. ‘““Rubber Souled”
features R&B singers like Al
Green, Aretha Franklin, and Ike &
Tina Turner covering Beatles
songs.

To build Risky Business as a
name brand, Sony is playing up the
imprint’s logo and is creating mer-
chandise built around the logo.

The releases will come out at
Sony’s Best Value price: $7.98 for
cassettes and $11.98 for CDs.
“We’re going to be very competi-
tive out there,” Fein says. “We're
looking for all the retail support
that Sony provides. We’'re going to
get the retailers involved with con-
tests, and we’ll have point-of-pur-
chase displays and other in-store
[identifiers].”

Happy Tears. Roland Orzabal of Tears For Fears celebrates the release of the
band's new Mercury album, “Elemental,” which features the top 40 single
"“Break It Down Again.” Tears For Fears recently finished a series of eight one-
night-only shows in different cities (some of which sold out within 20 minutes). it
launched its U.S. tour Sept. 17. Shown, from left, are Josh Zieman, senior
director of marketing, Mercury Records; Debra Baum, the band’s manager;
David Leach, senior VP of promotion, Mercury; Orzabal; Ed Eckstine, president,
Mercury; Larry Stessel, senicr VP/GM, Mercury; and Bas Hartong. senior VP of

international A&R, Mercury.

Benefit Concert For Bosnian Children Slated
Yanni, Kitaro Among Artists Slated For L. A. Event

B BY CARRIE BORZILLO

LOS ANGELES—*Children Un-
der Siege: An Evening Of Music
For The Children of Bosnia-Herze-
govina,” a benefit concert for the
young victims of the war, will be
held here Oct. 14 at the Greek The-
atre.

Featured performers include
Yanni, Kitaro, Jon Anderson, and
Mick Fleetwood, who will all play
“mini-sets,”” according to the
show’s producer, Michael Jensen
of Jensen Communications Ine.

Michael McDonald, Alan Par-
sons, Hisham, David Benoit, Ro-
berta Flack, Ambrosia, Buffy St.
Marie, Dave Mason, Kitka, and
Greg Phillinganes are also per-
forming.

Celebrities such as radio person-
ality Casey Kasem and actors John
Ritter and Shelley Duval will also
be on stage, “but not to give pitch-
es. It will be more like theater,

RECORD COMPANIES. Kevin Knee is pro-
moted to VP/GM, West Coast, for
EMI Records Group in Los Angeles.
He was VP of promotion, West
Coast, for SBK. In other appoint-
ments, Arnie Kaplan is named VP of
royalties for EMI Records Group,
North America in New York. He was
VP of royalties at Arista.

Jack Isquith is appointed VP of al-
ternative music for A&M Records in
Los Angeles. He was head of his own
independent promotion company,
Beat Vision.

Steve Bartels is named VP of spe-
cial projects at Arista Records in
New York. He was senior national di-
rector of promotion at A&M.

Millard Engleka is promoted to
VP of finance for Sony Music Inter-
national in New York. He was VP of
business planning.

Karen Lichtman is promoted to
head of A&R administration at Giant
Records in Los Angeles. She was pro-

KNEE

KAPLAN

duction/scheduling administrator.

Hugh Robertson is appointed di-
rector of national sales/general mar-
ket for Sparrow Records in Nash-
ville. He was a sales representative
for CEMA Distribution.

Marco Barbieri is promoted to na-
tional director of publicity for Metal
Blade Records in Simi Valley, Calif.
He was assistant publicity director.

Mara Tarnopol is promoted to
manager of copyright licensing for
Jive Records in New York. She was
licensing coordinator.

Mercury Nashville promotes Cyn-

with written seripts and visual im-
ages from Bosnia and inspirational
messages,” says Jensen.

The purpose of the three-hour
event is to raise awareness of the
plight of the suffering children in
the war-torn country, and to raise
much-needed funds for food, wa-
ter, clothing, and medical supplies,
Jensen says.

““We are just making a small dent
in the bigger problem,” he adds.

The Gorbachev Foundation/
U.S.A,, in a cooperative effort with
the United Nations High Commis-
sion On Refugees and the Interna-
tional Rescue Committee Inc., will
distribute 90% of the net funds
raised to victims. The other 10%
will go to the Gorbachev Founda-
tion for administrating the funds.

The week following the event,
three hourlong CDs culled from
the concert (one for AC/adult al-
ternative radio stations, one for al-
bum/classic rock, and one with

EXECUTIVE TURNTABLE

.

thia Grimson to manager of media
relations, Kim Fowler to publicist,
and Faith Quesenberry to office ad-
ministrator. They were, respectively,
publicist, administrative assistant,
and finance assistant.

Mark Walker is appointed attor-
ney for PolyGram Holding Inc. He
was an associate in the Media Fi-
nance Group of O’Melveny & Myers.

BARTELS

ISQUITH

PUBLISHING. Hideyoshi Kuroda is
named GM of Nippon BMG Music
Publishing, Japan. He was an inde-
pendent producer.

public-service announcements)
will be sent to stations worldwide
for broadcast.

Global Satellite Network VP/
programming George Taylor Mor-
ris is the producer and host of the
three CDs.

In addition, a CD single of Hi-
sham’s song, “Sarajevo,” was re-
leased last week on San Francisco-
based Real Music through inde-
pendent distribution. Proceeds
from the single also will go to the
Bosnia victims.

KTWV (the Wave) Los Angeles
and MCI are among the sponsors.
Jensen says $150,000 already has
been raised through the sponsors.

The event is executive-produced
by Hisham, Omar, and Khaled Al-
hegelan, the sons of the former
Saudi Arabian ambassador to the
CS..

For contributions, a toll-free
number—800-BOSNIA-1—has been
set up.

PolyGram Acts
Ready For Kickoff
0f ABG Foothall

B BY DEBORAH RUSSELL

LOS ANGELES—PolyGram Records
hopes to score big points with foot-
ball fans this season, as a team of 18
recording acts opens each weekly in-
stallment of ABC's “Monday Night
Football” with a 45-second video.

The clips, sponsored by Frito-Lay
Inc., are from acts such as Bon Jovi,
Boyz II Men, Kiss, Santana, U2, the
Neville Brothers, Def Leppard, John-
ny Gill, and Vanessa Williams, all of
which are distributed by PolyGram
Group Distribution.

Packaged as the “Lay’s Quarter-
back Jam,” the 45-second clips con-
tain original performance footage of
the artists intercut with NFL high-
lights focusing on that Monday’s fea-
tured teams.

The opening segments, which de-
buted Sept. 6 with Bon Jovi’s abbrevi-
ated version of “Keep The Faith,”
have replaced Hank Williams Jr.’s
raucous and popular “Are You Ready
For Some Football” introduction.

A number of PolyGram artists are
featured on a series of NFL Films
longform videos that use music to
complement sports highlights.

NFL Films producer/director Phil
Tuckett is the eye behind the 18 short
clips, which are being reeled in loca-
tions from Dublin to Toronto. Audio
for each clip was taken from existing
tracks spanning the past 12-18
months of each artist’s career. Foot-
ball highlights are being culled from
the ABC archives.

“Music and sports are two of
America’s favorite pastimes,” says
Larry Stessel, senior VP/GM at Mer-
cury Records.

An estimated 47 million people
tune in to each Monday broadcast.

At press time, PolyGram had no
plans to launch a music retail-based
promotion to highlight the artist fea-
tured on the “Monday Night Foot-
ball” games.
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ENGLEKA

LICHTMAN

Bruce Scavuzzo is appointed direc-
tor of legal and business affairs for
EMI Music Publishing in New York.
He was director of legal affairs for
RCA Records/BMG Music.

Buckley Hugo is named copy-
right/licensing manager for the
Goodman Group in New York. He
was copyright coordinator for EMI
Music Publishing.

RELATED FIELDS. Scott Greenstein is
appointed VP in charge of motion pic-
tures, music, and new media at Mira-
max Films in New York. He will head

-l

GREENSTEIN

KURODA

up projects concerning the ancillary
rights for Miramax Films, including
music, books, and new media. He was
VP, counsel/enterprises, at Viacom
International.

Allen Newman is named director,
television, for PolyGram Diversified
Entertainment in New York. He will
produce music and theatrical events
for home video and television. He
was head of his own production com-
pany, Stage Presence Inc., which pro-
duced projects for Michael Jackson,
the Who, New Kids On The Block,
Sting, and others.
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The Cure's new concert movie, Show, captures the drama, subtlety, fun, hysteria and power of the 1992 "Wish Tour.”
Show was filmed over two nights at the Palace of Auburn Hills, Detroit before 30,000 people.

Show theatrical premieres:
Cleveland 8/27 « Kansas City 8/27 « Austin 9/3 « San Diego 9/8 « Los Angeles 9/8 » Chicago 910 » Washington D.C. 9/10
San Francisco 9/17 « Baltimore 9/17 « Portland 9/17 « Berkeley 9/17 - Cincinnati 9/24 « Columbus 9/24 » Boston 10/1
San Jose 10/l « New York 10/1 « Long Island 10/I - Philadelphia 10/8 « Detroit 10/8 » St. Louis 10/8 - Seattle 10/8 - Milwaukee 10/15
Houston 10/15 « Dallas 10/15 « Denver 10/22 « Salt Lake City 10/22 - Madison 10/29 « Indianapolis 10/29

R
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The soundtrack for the film is also the Cure’s first ;’: s i
live album ever to be released in the U.S. Show's  §Miae. (M
set list brings together recent Cure singles, ‘s .5 ¥ ‘f

"Never Enough,” “Friday I'm In Love,” and , .
“High,” with earlier hits such as, “Let’s Go To Bed.” .'}

"Pictures Of You,” “Inbetween Days” .

and the album’s first single “Just Like Heaven.”

- 7. o : .l','.".'
Paris is the recording of a speciaf concert in the title city in 1992, For this unique performance,
the Cure played much of their obscure and early material. Although the concert’s primary focus
is this rare, eclectic material , also included is the smash single "Lovesong,”
the fan favorite "Close To Me"” and Wish's "Letter To Elise.”

The Cure and Fiction Records will donate half the artist royalties earned from sales of Paris
to the International Red Cross Fund.
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Nirvana Set Has Smell Of Success
DGC Plans Low-Key Approach For ‘In Utero’ @ &

8@ BY CRAIG ROSEN

LOS ANGELES—"“Teen-aged angst
has paid off well/Now I'm bored and
old,” sings Kurt Cobain on “Serve
The Servants,” the opening track of
Nirvana’s new album, “In Utero."”

With 1991's “Nevermind” having
sold more than 4.6 million copies in
the U.S., according to SoundScan,
DGC is cautiously optimistic that “In
Utero,” due Tuesday (21), also will
pay off. Yet the label is taking a low-
key approach to marketing the al-
bum, in an effort to avoid hype.

Robert Smith, head of marketing
for Geffen/DGC, says, “We want this
record to be discovered in the same
way that ‘Nevermind’ was—through
the music and how powerful the band
is.”

In order to do that, Smith says the
label “will set things up, duck, and
get out of the way,” as it did for
“Nevermind.”

Geffen/DGC set up “In Utero”
with a street campaign that included
prerelease snipes with the album’s ti-
tle posted in major cities such as
New York, Boston, Detroit, and Los
Angeles. In addition, the label dis-
tributed stickers of the cover art—a
rendering of the transparent “Visible
Woman” model, with angel’s wings—
at the New Music Seminar in July,
and at various alternative retail out-
lets across the country.

In keeping with the alternative
market, GeffenyDGC will also issue
the album on vinyl,

The label has been advertising “In
Utero” with an eye toward the alter-
native audience. “We're going with
Alternative Press, as opposed to En-

tertainment Weekly,” Smith says.

On the television front, the band is
set to perform on the Saturday (25)
season premiere of “Saturday Night
Live,” and also is planning an ap-
pearance on MTV's “Unplugged”
later this fall.

While Nirvana undoubtedly will be
supported whole-heartedly by alter-
native accounts, even the chains are
gearing up for the release.

“We're buying it like any other su-
perstar product,” says Mark Michel,
director of purchasing for the 21-
store, Miramar, Fla.-based Peaches
Entertainment chain.

The track “Heart-Shaped Box"
was serviced to college, alternative,
and album rock radio in early Sep-
tember, although there currently are
no plans for a commerecial single re-
lease. The track entered at the Mod-
ern Rock Tracks chart at No. 7 and

NIRVANA: Krist Novoselic, Kurt
Cobain, and David Grohl.

Fier, Carson Take Reins
On Palominos’ New Album

@ BY CHRIS MORRIS

LOS ANGELES—*"The music had to
change,” says drummer Anton Fier of
his endeavors with the Golden Palomi-
nos, and indeed, the group's first Rest-
less album, “This Is How It Feels,” ex-
hibits some new directions for the
decade-old unit,

While the lineup on the album in-
cludes such stalwarts as bassist Bill
Laswell and guitarist Nicky Skopelitis,
former Geffen solo artist Lori Carson
co-wrote and took the lead vocal role on
nine of the set’s 12 tracks (singer Lydia
Kavanaugh is featured on the other
three numbers). Former James Brown
and P-Funk bassist Bootsy Collins also

ANTON FIER

is featured—on guitar.

Fier, the lone constant in the Palomi-
nos over the years, had featured
Amanda Kramer of the Information
Society on the group’s last two records,
“A Dead Horse” (released by Celluloid
in 1989) and “Drunk With Passion”
(issued by Giant in 1991). But the col-
lapse of Celluloid quickly followed the
release of “Horse,” and Fier says Giant
promoted “Drunk” only half-heartedly,
leaving him disillusioned.

“Although I like those records very
much, nobody else did,” Fier says. “It
was like a pattern of frustration, both
for myself and Amanda. There was so
much dread involved.”

But Fier, who had wanted to produce
Carson after hearing the demos for her
Geffen album, speaks glowingly about
the singer’s work with the Palominos.
“It’s like a dream that I had five years
ago is finally being realized,” he says.

Fier, who used vocalists as diverse
as Michael Stipe, -John Lydon, and Syd
Straw on earlier records, says Carson
and Kavanaugh are almost solely re-
sponsible for carrying the melodies on
“This Is How It Feels,” which he says
was his attempt to forge “a rhythm-

(Continued om page 22)

the U.K. singles chart at No. 5 last
week, and already is generating a
significant buzz.

“We're playing it all the time,”
says Steve Masters, MD at modern
rock KITS (Live 105) San Francisco.
“It’s performing really well. It’s our
most requested song.” Masters char-
acterizes the whole album as “bril-
liant.”

At this point, Geffen isn't actively
courting top 40, which jumped on the
“Smells Like Teen Spirit” band-
wagon following MTV’s support of
the video. “Inevitably, top 40 will be
involved,” Smith says. “[But] Nir-
vana didn’t sell nearly 5 million be-
cause of a hit single. They sold that
many albums because of who they
are.”

Nirvana is, of course, one of the
more controversial acts to top The

~r
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A Kiss Is Just A Kiss. Atlantic act the Stone Temple Pilots donned Kiss-style
make-up for one of its two sold-out shows at New York City's Roseland Theater.
Label staffers kissed up to the band after the show. From left are the Pilots’ Eric
Kretz; Atlantic manager of product development Amiira Ruotola-Largent; band
member Weiland; Atlantic national college marketing coordinator Jason Linn;
Atlantic progressive marketing coordinator Silvio Bonvini; band member Robert
DelLeo; Atlantic manager of national press and publicity Lisa Gray; Atlantic intern
Coleen Lehman; and band member Dean DelLeo.

(Continued on page 20)

DEFE NSE FUND: Michael Stipe, Concrete Blonde,
Helmet, and Skinny Puppy are among the artists pro-
viding previously unreleased tracks to “In Defense Of
Animals,” a compilation album to be released by Rest-
less Records Sept. 28, which will benefit the animal
rights group from which the project takes its name.
Pearl Jam, Consolidated, Primus, Boogie Down Pro-
ductions, Disposable Heroes Of Hiphoprisy, Lush,
and five other bands have donated previously released
songs for the cause.

The record is the brainchild of

Artists Rise To Defend Animal Rights;
Divine Showmanship At Radio City

Regis.

Although no singles will be released, Regis says the
album will be serviced to several different radio formats.
Also, while no videos are planned per se, Regis says that
if enough of the involved artists show interest, Restless
will fund PSAs that will be sent to music video outlets.

The cause will be supported further by an October 7
record release party/benefit concert in San Francisco
that will feature Consolidated and 4 Non Blondes. A

party also is being planned for Los

Consolidated’s drummer, Philip
Steir, who worked at IDA between
two of the band’s records. One of
the highlights for Steir was work-
ing with Stipe. Totally coinciden-
tally, Steir had gotten a fan letter
from Stipe, complimenting him on
his work with Consolidated. Steir,

Angeles on Thursday (30).

In addifion to raising funds,
Cohn says the other major goal is
to raise awareness about IDA and |
animal rights in general. “There
are so many ways that animals are
abused in this society that people
™ don't know about,” she says. “Con-

incredulous that Stipe would write
him, called R.E.M.’s management;
they agreed that the letter must be
fake, but still said they would tell Stipe that Steir had
called to thank him for the letter. A few minutes later,
Steir’s phone rang, and Stipe was on the ather end, con-
firming that, indeed, he was the writer of the fan letter.
Steir asked him if he would contribute a song for the
project, “and he went into the studio the next day. It was
incredible. He was the easiest person I've ever worked
with,” Steir says. “He covered a song by Robyn Hitch-
cock, called ‘Arms Of Love.””

Steir had lined up a label and most of the artists for
the project when he had to leave to begin producing
Grace Jones. The original label fell through. and IDA
special projects coordinator Cathy Cohn picked up the
ball and pitched the idea to several record companies,
including Restless. She also solicited more artists.

Restless Records president Joe Regis says the label
was attracted instantly to the project. “I thought it was
a great cause, and great music,” Regis says. “I thought
the organization needed to be in the spotlight, because
they do good work. They already had the support of the
artist community.”

Now it has the support of Restless, which Regis says
is planning a major advertising campaign around the
$15.98 CD. In addition to consumer-geared ads, Restless
is also supporting the album via co-op retail dollars.
“And we’re discounting it to get it in front racks,” adds

by Melinda Newman

temparary artists supporting such
an [organization] really has an im-
pact and opens doors.”

YOL’ KNOW IT'S GOING to be a night to remember
when you call to R.S.V.P,, say your last name is New-
man, and the publicist asks, *Is that Melinda or Paul®”
So it was with the opening night of Bette Midler's six-
week stand at Radio City Music Hall Sept. 14. Midler,
who will play 30 dates at the New York venue, left the
crowd screaming for more as she alternated between sa-
lacious, hilarious, stand-up comedy and vocals that
swooped and swelled from a whisper to full throttle. The
undisputable highlight was a 20-minute sketch about
wheelchair-bound mermaid Delores Del Lago’s new
infomercial, “Twelve Strokes To Satisfaction,” currently
airing on the Home Fishing Network. The routine was
pure Midler—part schtick, part goofball inspiration, all
briiliantly executed. And no other performer on earth
could have carried off the finale: a fin-flipping wheelchair
chorus line to “New York, New York” that put the Rock-
ettes to shame. No, we didn't see the other Newman
character, but among those in attendance at the show or
Metropolitan Museum party afterward were Lauren
Bacall, Barbara Walters, Mike Wallace, Mercedes
Ruehl, Mary Tyler Moore, Cyndi Lauper, Mike
Myers, Scott Glenn, Peter Riegert, Madeline Kahn,
Barbara Hershey., Barry Diller, Mike Ovitz, and
Ashford & Simpson.
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A Touch Of Romance-
A Touch Of Class

A ToucH oF MuSsic IN THE NIGHT

The award-winning singer/actor who originated the title vole in Andrew Lloyd Webber's smash musical,
“The Phantom Of The Opera,” follows up his certified gold success with a dazzling new collection of songs
including duets with Patti LaBelle and Barbra Streisand

album produced by Arif Mardin except:
“The Power Of Love™ & “If You Could See Me Now™ co-produced by Joe Mardin
“The Music Of The Night™ produced by David Foster co-produced by Barbra Sueisand

ALSo Avananie
Michael Crawtord performs Andrew Lloyd Webber, (823474
With Love 182130} and Songs From The Stage And Screen (82427}

V4’5
|
the atlantic group
7, 1993 atlantic recording corp. o time warner company ‘
o .
288
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SPOTLIGHT

Over the last 100 years, Gibson has established a reputation
and heritage that is second to none. From Orville Gibson’s original
one man workshop in 1894, to today’s operation as the leading
guitar manufacturer in the world, Gibson has expanded steadily
and dramatically through the years. Bringing musicians the finest
guitars, banjos and mandolins, has been the sole goal of Gibson,
with such famous models as Les Paul, Byrdland, Flying V
and The Chet Atkins family in constant demand.

In 1994, Gibson celebrates 100 years of inspired musical
instrument design. Please join Billboard in a salute to
one of the greatest traditions in music history.

ISSUE DATE:NOVEMBER 6

AD CLOSE: OCTOBER 12

Nashville: Lee Ann Pack 615-321-4294
New York: Nancy Bowman, Ken Piotrowski 212-536-5004
Los Angeles; Jon Guynn, Michael Nixon 213-525-2300
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| PASSING THEACID TEST

Soundtrack work is normally

several rungs up the ladder of pop

| success. But for the Toronto-based
dance-rock quintet Acid Test, an

| appearance on the soundtrack to the
acclaimed, independently released
film “Highway 61" proved a
fortuitous first step.

Singer/bassist Lucy Di Santo and

| guitarist Steve Fall, Acid Test's
creative core, had heen writing
together since leaving another local
band. They hadn’t ventured out of

| the basement, but when director
Bruce McDonald contacted Fall to
play the part of a corpse in his film,
the duo made the most of the chance.

“We thought it would be a good
vehicle to get our music off the
ground,” Di Santo recalls. "We wrote
the song *Dance’ first, and the
director liked it and asked us to write
a dance track that revolved around
*Mr. Skin." a character in the movie.”

“Mr. Skin,” the first single from
the band’s recently released Sire
debut, "Drop,” went on to sell more
than 8.000 copies in its initial

| Canadian indie-label pressing. But it
wasn't until after its release that Di
Santo and Fall put together a
“proper” band—including turntable
[ manipulator D.J Jus-Rite.

“We started with pretty much a
roots sound, but we never had any
real preconceptions,” Di Santo says.
“These are basically tight, guitar-
oriented songs, but I don't think the
D.J and samples take away trom that.
[f anything, they add to the wall of
sound.”

Acid Test's next step was a
traditional one for young bands—a
date at the New Music Seminar. Yet
again. the band’s fortunes improved
thanks to a man with a camera. “We
raninto an MTV crew. who took note
and asked where we were playving,”
Di Santo says. “They came down,
and we were on ‘The Day In Rock’
for a week. highlighting bands that
were looking to be signed.”

One of the viewers thev hooked
was Sire A& R manager Risa Morley,
who cites Di Santo’s strikingly
charismatic presence as one of the
band’s higgest assets. "She's like a
female Chris Robinson,” Morley
says. "Luey is the kind of performer
that really demands attention.”

Morley says Di Santo can elieit
notice from a wide variety of
markets as well. To that end, Acid
Test has been touring with

(Continued on next page)

| ACID TEST: Steve Fall, Jim Alty, Lucy

Di Santo, Mike Harland, and Atom
Percy.
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(Continued from preceding page)

performers as diverse as Snow (with
whom they recently completed some
Canadian dates) and Grace Jones.

“That’s a notoriously difficult
audience,” Morley says. “And the
band went over really well. I didn't
realize just how well until the next
band got booed off stage almost
immediately.”

Having made dance club inroads
with the house-flavored “Mr. Skin,”
Acid Test will try to crack the
alternative market with a second
single, the guitar-driven “Blown.”

“I don’t really like categories,” Di
Santo says. “But I think we can play
to pretty much anyone, because it's
psychedelic, it’s funky, and it’s
loud.” DAVID SPRAGUE

GETTING THE AXE

With the Sept. 7 release of its
fourth album, “Psychoschizo-
phrenia,” the band Lillian Axe, its
label, Grand Slamm, and its
distributor, IRS, are hoping to
expand the group’s hard-rock
following to mainstream top 40
acceptance.

“When [lead guitarist/songwriter
Stevie Blaze] brought in the demos,”
IRS president Jay Boberg says, “I
went, ‘Jesus Christ, these songs are
fabulous.’ Like most IRS projects,
we plan on working this for a while,
at least through the spring.”

Boberg and Grand Slamm
president Brian McEvoy are hoping
to continue the pattern of increasing
sales the act has experienced over its
last two albums. Its last MCA
release, “Love and War,” sold 40,000
copies, while its Grand Slamn/IRS
debut, 1991’s “Poetic Justice,” sold
approximately 110,000 copies,
according to Boberg. McEvoy says
the label plans to ship 50,000 units,
and eventually hopes to sell at least
250,000-300,000 copies of
“Psychoschizophrenia.”

“This is a radio-driven marketing
campaign,” McEvoy says. “We want
to re-establish them in their roots
market and build up from the hard
rock stations, and then go back with
a success story in place to AOR or
CHR. We sent the heaviest track on
the record first [“Crucified”], and
then we’ll go with a more
mainstream track, either “Moonlight

(Continued on page 21)
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NIRVANA’S ‘IN UTERO’ HAS SMELL OF SUCCESS

(Continued from page 16)

Billboard 200 in recent years, and, in
keeping with the band’s past, contro-
versy erupted over “In Utero”
months before its release. Newsweek
reported that Geffen/DGC was un-
happy with the album, which Nir-
vana recorded with former Big Black
member and noted underground
producer Steve Albini. Scott Litt,
known for his work with R.E.M.,
eventually was called in to remix
“Heart-Shaped Box” and “All Apolo-

gies.”

Geffen/DGC took out a full-page
ad in Billboard on the band's behalf,
slamming the Newsweek piece (Bill-
board, May 22).

With hindsight, Nirvana bassist
Krist Novoselic (who recently chan-
ged the spelling of his first name from
Chris to reflect his Croatian heritage)
and Albini both say the whole contro-
versy was blown out of proportion.

According to Novoselic, he, Cobain,

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808
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and drummer Dave Grohl jammed fre-
quently over the last two years before
settling on the material for “In
Utero.” Since the majority of the
songs were in an aggressive vein, Co-
bain suggested Albini.

“After I heard the way the songs
turned out, it was like, ‘Yeah, Albini
would be cool. He would be the man
for the job,” ” Novoselic says. “And he
was easy to deal with. He didn’t have
to negotiate points and an advance,
because he totally operates autono-
mously from the music industry. That
was a relief . . . We didn’t trust anyone
else.”

“In Utero” was recorded and mixed
in about 12 days, in a studio in the
woods 40 miles from Minneapolis.
Albini has yet to hear the final master
of the album, so he declines to com-
ment on the finished album.

“The band and I both were trying
to make a record that was a very
straightforward, very accurate, pow-
erful, hi-fi recording of the band,
without doing the contemporary stu-
dio tricks,” Albini says. “The band
recorded essentially live in the stu-
dio.”

Although Albini says he wasn’t a
fan of “Nevermind,” he says that he
now has “way more respect for the
band, after having met them and
dealt with them, than I did after hear-
ing that record.”

After finishing the sessions, Nir-
vana wasn't completely happy with
the album. “I was really happy with
the record, but ‘Heart-Shaped Box’
irked me,” Novoselic says. “It just
wasn'’t right. There was a horrible ef-
fect on the guitar. Then Kurt wanted
to add some background vocals.”

Novoselic says that both Albini and
Andy Wallace were booked up when
the band contacted them to help
make the changes. “We wanted to do
it right away, so I called up Scott
Litt,” he says. “I really like the way
that [R.E.M.’s] ‘Automatic For The
People’ and ‘Document’ sound.”

The remix was done in Seattle at
Bad Animals studio. When “Heart-
Shaped Box” was completed, the
band also elected to remix the album-
closer “All Apologies,” Novoselic
adds.

While some of “In Utero” is closer
in spirit to the band’s 1988 debut on
Sub Pop, “Bleach,” the album isn’t a
drastic departure from “Nevermind.”
A few songs even feature cello. “It’s
not too left-wing,” Novoselic says.
“It’s pretty straightforward. It’s not
like some experimental grunge rec-
ord. It’s not prog-grunge.”

Lyrically, “In Utero” sees Nirvana
grappling with the pains that accom-
panied its sudden success, including
Cobain’s stomach problems. Those
struggles occasionally are couched in
childbirth imagery. (Cobain and his
wife Courtney Love, lead singer of
Hole, had a baby girl last year.)

Novoselic says success has its ups
and downs. “Right now it’s on an up-
swing. The downs are when your pri-
vate life is invaded.”

The band also has split with some
of its closest business associates. Al-
though Danny Goldberg left his Gold
Mountain management firm to be-
come senior VP of Atlantic Records,
Novoselic says, jokingly, that Gold-
berg is still the band’s “spiritual
guru.” He adds that the recent move

by Gary Gersh, who was the band’s
A&R man at Geffen, to become pres-
ident/CEO of Capitol Records was
“kind of screwy. It was terrible when
it happened, but life goes on, people
part ways.”

Nirvana was in Los Angeles recently
to shoot the “Heart-Shaped Box” video
with Anton Corbijn, and to collect a
trophy for best alternative video at
MTV’s Video Music Awards. But No-

VIRVANA

voselic is tired of it all.

“This whole thing sucks,” he says.
“The MTV Awards and all the
schmoozing, and all the people who are
just in this to be popular and make
money, they don’t want to express
themselves, they are just out for some
kind of ulterior motive.”

In mid-October, the band will em-
bark on its first tour in two years.
“We're chomping at the bit,” Novoselic
says.

Joining the band on tour will be gui-
tarist Pat Smear, best known as a
member of legendary L.A. punk band
the Germs. “He’s got a lot of spirit and
spunk, and that rubs off on the band,”
Novoselic says. A cellist also will join
the band on a few numbers.

“We will probably do a quiet part of
the show,” he adds, “where we dim the
lights, break out the candelabras and
have special appearances by James
Taylor, Art Garfunkel, and Burl Ives—
who lives in Washington, by the way.”

AMUSEMENT BUSINESS®
BOXSCORE ™t
GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
GRATEFUL DEAD Richfield Sept. 810 §1,242,400 SLI71 Metropolitan
Coliseum 325 54423 Entertainment
Richfield, Ohio Belkin Prods
15T ANNUAL GEORGE Alamodome Sept. 5 $1,143,660 47,082 PACE Concerts
STRAIT COUNTRY MUSIC San Antonio $30/ $25/ $20 sallout
FESTIVAL:
GEORGE STRAIT
BROOKS & DUNN, SUZY
BOGGUSS, LEE ROY
PARNELL
DELBERT MCCLINTON,
MCBRIDE & THE RIDE
BOBEY CRYNER, AARON
STEELY DAN Cynthia Woods Sept. 3-4 $538.875 19,948 PACE Concerts
Mitchell Pavilion $40/ $35/ §25 two
The Woodlands, sellouts
Texas
BETTE MIDLER Exhibition Place,  Sept. 1 U749 18130 Concert Prods.
Canadaan (3626645 sellout International
National Canadian) in-house
Exivibition 5/ 52450
Toronto
AEROSMITH Exhibition Place,  Aug. 30 $419,334 17,191 Concert Prods.
4 NON-BLONDES Canadian ($553,898 sellout internationat
National Canadian) n-house
Exhibition $32.50/ $22.50
Toronto
ROD STEWART Stadium, Aug. 21 417,057 14993 MCA Concerts
Lansdowne Park (8550515 sellout Canada
Central Canadian)
Canadian 5/ 835
Exhwbetion
Ottawa, Ontario
L0S TEMERORIOS National Sept. 45 10,438 19573 Roc Prods.
Auditorium (1,169,748 19,804,
Mexico City, Mexican peses) two shows
Mexico $32/ 31280
AEROSMITH USAir Arena Sept. 10 LY Celtar Door
4 NOK-BLONDES Landover, Md. $32.50/ $23.50 sellout
DEPECHE MODE USAir Arena Sept. 12 8235 13,095 IMP.
THE THE Landover, Md. $25 14,000
SANTANA/BOB DYLAN Filene Conter Sept. 89 813,73 1253 n-house
Wolf Trap Farm 8/518 13972,
Park For The two shows
Performing Arts
Vienna, Va,
Copyrighted and piled by A t Busi a publication of BPi Communications,
Boxscores should be submitted to: Marie Ratlitf, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.

20

o ——

BILLBOARD SEPTEMBER 25, 1993



Artists & Music

Mills Celebrates 25 Years;
‘Georgia,” ‘More’ Reach 5M

BY STANLEY MILLS’ OWN
account, and those of others in the
music publishing community, 1968
was not the best vear to become un
independent.

Still, 25 years later, Mills is cele-
brating his silver anniversary as
owner of a spirited indie, New
York's September Music.

“Naturally, my intention was to
get as many chart hits as possible,”
says Mills (son of the late publish-
ing pioneer Jack Mills), who

company af-

and varied music print forms,
including folios and marching band
and concert arrangements,

Mills also can point to dance-mu-
sic chart success with the current
*Who Do You Think Are,” by
Saint Etienne (Warner Bros.),
originally a '70s hit by Bo Donald-
son & the Heywoods.

Mills. a member of the board of
the National Music¢ Publishers
Assn. and ASCAP's hoard of re-
view, says his firm’s 25th anniver-
sary comes
Jjust as he has

ter stints at
oldline pub-
lishers Mills

formed the
e

S

- | acquired the
rights to rep-

resent an ap-

Musi¢c and propriate hit |
E.B. Marks. % g ?%tr song of the
However, (S a e g ‘6ls:  “See
“the advent You In Sep-
of the .self- by Irv Lichtman tember.”
contained

rock writer LOTS OF

artist made me soon realize it was
financially impractical to try to
compete with the major publishers
as far as advances were con-
cerned.”

Mills decided to specialize in
more traditional pop tunes, known
then as middle-of-the-road (MOR)
material, which were still in de-
mand from artists who did not
write their own material.

Mills’ biggest success of that era
came in 1974, with a No. 1 hit by
Bobby Vinton, “My Melody Of
Love.” At the time, Mills also got
rights to “The Masterpiece,” a new
arrangement of a classical piece
performed as a theme on the
hugely successful PBS series,
“Masterpiece Theatre.” “Besides
getting 10 cover records of the
theme, I managed to get every
version imaginable in print,” he
says.

Another early success for Mills
was an English song, “Darlin’”
which became a top 15 country rec-
ord for David Rogers, then a Tom
Jones recording in 1979, and fi-
nally a Bonnie Raitt contribution
to the soundtrack of “Urban Cow-
boy.”

When not convincing MOR-type
artists to record stand-alone
songs, Mills found other sources of
income. ‘I moved in two direc-
tions,” he says, “publishing renew-
als of such standards as‘Cara Mia,
‘Goodbye Cruel World,” and ‘Pa-
loma Blanca,” and promoting hit
songs by writers who had recap-
tured their songs from the original
music publishers.”

Among the songs represented
by ASCAP-cleared September
Music and its BMI counterpart,
Galahad Music, are “It Was A
Very Good Year,” “On Top Of Spa-
ghetti,” “The Thing,” “It Only
Hurts For A Little While,” “Two
Different Worlds,” and “Four
Walls.” Mills says he has breathed
new life into these oldies through
placements on compilation albums

SPINS: BMI has clocked the sixth
and seventh songs to hit at least
the five-million performance mark
on U.S. radio and TV: “Georgia On
My Mind™” by Hoagy Carmichael.
and “More” by Norman Newell,
Nino Oliviero, Marcello Ciorcio-
lini, and Riz Ortolani. Still lead-
ing the way among BMT’s top-per-
formed songs is “Yesterday™ by
John Lennen and Paul McCart-
ney, with more than six million
performances. The other five-mil-
lion plateau songs are “Never My
Love"” by Donald and Richard
Addrisi; “You've Lost That Lovin’
Feelin’ " by Phil Spector, Barry
Mann, and Cynthia Weil; “By

The Time I Get To Phoenix” by |

Jimmy Webb; and “Gentle On My
Mind” by John Hartford.

MOV[NG & MOVEMENT: In-
die publisher Emerald Forest En-
tertainment, operated by Linda
Blum-Huntington and Marla
Mc¢Nally, has moved to new quar-
ters in Los Angeles, where the
company continues to pick up re-
cording activity. For instance, sev-
eral of their writer/artists are now
in the studio, including Sophie B.
Hawkins, who is recording her
sophomore album with Steve Lip-
son of Annie Lennox fame; a new
group, Marilyn Manson, just
signed to Interscope; and another
group, Brownstone, signed to Mi-
chael Jackson’s new label, M.1J
Records. The company also has
signed its first country act, Wylie
and The Wild West Show, heard
on Al Bunetta's indie label, Oh
Boy. Meanwhile, eve’s plum has
been signed to Polly Anthony’s
new label, via Sony Music’s Epic
unit, 550 Music.

DEALS: EMI Music Publishing
has signed Capitol Records’ hit
group Blind Melon to a world-
wide agreement. The band’s self-
titled top 10 album is a gold-certi-
fied debut.

ARTIST DEVELOPMENTS

(Continued from page 19)

mainstream track, either “Moonlight
In Your Blood™ or “The Needle And
Your Pain.”

The band currently is performing
club dates through mid-September,
to lay a foundation before the band
moves on to larger venues, according
to McEvoy.

While Boberg acknowledges that
radio and MTV aren't exactly
begging for hard rock, he says the
high-quality songs on the album—
and the fact that Lillian Axe
certainly isn’t a “hair band”—should
open a few doors for them.

“They're not really like Pearl .Jam,
but 1 can see fans of Stone Temple
Pilots getting into this record. The
image of the band has really
progressed,” Boberg says.

Blaze says he sees
“Psychoschizophrenia™ as a major

advance in his songwriting. “I'm not
writing about mundane topics or
about picking up some chicks,” says
Blaze, who will be on the artist panel
at Concrete Marketing's
Foundations Forum in September.

LILLIAN AXE: Stevie Blaze, Darrin Delatte, Ron Taylor, Jon Ster, and Tommy Scott.

“This album is by far the best we've
done. It's a little darker and more
prophetic and spiritual. The topics
range from holy wars to mind travel
to ghosts.

CARRIE BORZILLO

Q: What could you do with
12,000 square feet,
2 stages, 10 bar wells,
and an amazing chef?

Record Release Parties

7021 Hollywood Blvd.
Hollywood, CA 90028
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“Snow Peas,” and his lyrical, wistful
flights in “I Can’t Get Started” all
showcased this quality. So did the
purposely slurred, halting phrases in
“I Do It For Your Love.” Rather
than showing off his obvious virtuos-
ity, the Bengian master breathed a
warm, lively sense of humanity into
his material.

He also played guitar, picking out
sparkling melodies with meticulous
attention to detail. On a samba-in-
flected version of his signature tune,
“Bluesette,” he whistled in unison
with his guitar playing (another
Toots trademark). When he stopped
whistling, the rapt, capacity audience
took up where he'd left off.

Pianist Kenny Werner was an ad-
mirable foil for Thielemans, espe-
cially on “Comecar De Novo,” on
which he built a ruminative solo into
the climax. Bassist Jay Anderson
and percussionist Adam Nussbaum
rounded out the strong rhythm sec-
tion.

Having cut his teeth with earlier
jazz greats such as Benny Goodman,
Roy Eldridge, and Charlie Parker,
the 71-year-old Thielemans clearly is
rooted in traditional jazz. But the bit-
tersweet evocation of life and love in
his music still sounds contemporary.

KEN TERRY

GOLDEN PALOMINOS

(Continued from page 16)

based music.”

Collins’ work on the album ties in
with that conception. “He’s playing
guitar like a drum,” Fier says. “He mu-
tates it, because he’s Bootsy. I used the
guitar strictly as a rhythm instru-
ment.”

Fier expresses satisfaction with his
new relationship with Restless. Ac-
cording to label president Joe Regis,
Restless’ licensing of four of the Palo-
minos’ Celluloid albums (compiled onto
two CDs, “A History 1982-1985" and
“A History 1986-1989") led to talks
with Fier about recording for the label.

While there are no immediate plans
for a Palominos tour or a video, Regis
says, “We're going to start the record
with radio and press. It’s a press-
driven record that has a great deal of
potential at radio.”

He says the label plans to take the
Palominos to album alternative, com-
mercial alternative, and college for-
mats. Noting that “there’s an enor-
mous amount of interest {in the band]
within the remix world,” Regis adds
that the label will release a CD-5 of re-
mixes by Laswell and the Psykick
Warriors Of Gaia, among others, and
will push the record in dance clubs.

“This is a beautiful, moody record
that will play well at dance clubs,” he
says.

Looking for a Back Issue of
BILLBOARD?
To purchase, call
800-669-1002
or
614-382-3322

EUGENE, Ore.: The hottest-selling artist in Eugene doesn’t even have a record
deal. Singer/songwriter Mark Alan, a six-year veteran of the local scene, has
just released his second CD, “Crazy World Outside.” The album features nine
originals and two covers, and has sold nearly 1,000 copies in two months, while
his biggest fan base—Univ. of Oregon students—is still away on vacation.
Alan’s previous recording, “House Like A Train,” is still selling two years after
. i its release, and has passed 2,500
units. Buoyed by heavy play on local
radio, “Crazy World” is sure to sur-
pass Alan’s debut. Four of the al-
bum’s tracks are played regularly on
Eugene stations KVRM and KLCC,
and Alan was a staple on the now-de-
funct KAVE. Across the state,
KTWINS in Bend and KOAC in
Portland also are offering support.
“Mark Alan receives more phone re-
quests than most of the new music we
play,” reports Jason Parker, PD at
KVRM. Alan’s CD has been the big-
gest seller at CD World, the area’s
largest retailer; House of Records, a retailer closer to the university that ca-
ters to students’ more eclectic tastes, also reports brisk activity. The musical
centerpiece of the album is a haunting cover of Bob Dylan’s “I And 1.” Alan’s
rendering of the song is personal and powerful, transcending the sparse ar-
rangement of voice, guitar, and lap steel. The remaining 10 songs are similarly
spare, but the interplay between his voice and guitar captures the listener’s
attention completely; his voice is supple and expressive, never affected or self-
conscious. Alan plays live 15 nights a month in Eugene, Bend, Ashland, and
Portland. He is a regular on Thursdays at Eugene’s Delbert’s Cafe and on
Sundays at local jazz club Jo Federigo’s. “I heard him play outdoors once,
and was mesmerized and moved to tears,” recalls Federigo’s owner Jerome
Seljian. “I booked him into the club three years ago—even though we're pri-
marily a jazz club—and the audience loved him. He’s been here ever since.
He has really been good for me.” DANIEL LEVITIN

MARK ALAN

MILWAUKEE: The hometown of such bands as the BoDeans and Violent
Femmes, Milwaukee extols its alternative music community with the Sept. 17-
19 Brew City Alternafest. During the fest, 18 of the area’s top alternative
bands will play at the Celebration Boat Pavilion. Among those scheduled for
the event, sponsored by WMSE, Miller Genuine Draft, WQFM, Corner-
stone Recording Studio, and others, are the Dead Lillies and Alex Ballard
& Sugarfoot, psychedelic rockers Fabulon Triptometer, and the last night’s
headliners, Soda. Producer is Karmadillo Productions. MELINDA NEWMAN

NASHVILLE: The Choir, a fine alternative band whose effects-laden guitars
don't limit the appeal of songs strong on melodic hooks, is relocating to Music
City after its final gig in Los Angeles, Oct. 5 at Club Lingerie. Having built
a following in clubs around the Midwest in the last few years, the Choir plans
to work regionally, in alternative clubs in college markets, while making occa-
sional trips to New York to keep trying to attract label interest. Its indie CD,
“Kissers And Killers,” is still hot, now boasting sales of 6,000 copies; the disc
is available solely at the band’s shows and through its extensive mailing list.
“Amazing” and “Gripped,” from the CD, have been picking up airplay on Les
Aaron's “New Music Sundays” show on KPNT St. Louis, Channel Z Augusta,
Ga., and on UCLA’s college station. In Nashville, the Choir will set up and
operate its home-owned Neverland Studio, which serves the band and offers
production services. In the late ’80s, the Choir made several albums that got
carried into retail distribution
through the contemporary Christian
label Myrrh. “Circle Slide,” *“Wide-
Eyed Wonder,” and “Chase The Kan-
garoo” garnered critical accolades for
drummer/songwriter Steve Hinda-
long’s dark poetic leanings and the
guitars/vocals of Derri Daugherty.
While the band is proud of its rec-
orded work, sax/lyricon player Dan
Michaels says, ‘“We ended up being
miscast in that market. We love the
records, and the fans those records have brought us, but that’s not where we
belong. The music is taking us someplace else.” Given this literate approach
and memorable songs, the Choir has thrived in club and college settings
thanks to lively, often passionate shows. The Choir, working with Michael
Dixon Management in its new backyard, next will play Oct. 15 at the Univ.
of Kentucky in Lexington, and is currently setting club dates for November
in St. Louis, Atlanta, and New York. BRIAN Q. NEWCOMB

THE CHOIR
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Making Waves. Inclusion of
its music in several surf-and-
skate action videos helped
cultivate a following for
Epitaph act Pennywise. Its
new set, “Unknown Road,” is
the No. 11 Heatseeker title this
week in the Pacific region. The
label claims shipments on the
new album already exceed
those posted by Pennywise's
previous album.

CONVENTION CIRCUIT: The week of Sept. 6-11 was a travel

agent’s drean, as the U.S. music chains with the two largest

store counts—The Musicland Group and Trans World Music

Corp.—held their conventions in, respectively, Minneapolis and

Saratoga Springs, N.Y. The same week, Concrete Marketing

held its annual rock summit, Foundations, in Burbank, Calif.
While each meet drew its share of big

The Way She Is. In addition
to a campaign on The
Nashville Network and
Country Music Television,
RCA Nashville has placed co-
op advertising at select
accounts for Martina
McBride’s new album, “The
Way That | Am.” Lead single
“My Baby Loves Me" bullets
49-43 on Hot Country Singles
& Tracks.

\

RN

Gram Label Group’s Quicksand.

NEW ALBUM, NEW HAIRDO: On her second RCA album,
Martina McBride is sporting a short haircut, a move the label
says she made to distinguish herself from a crop of young coun-

REGIONAL HEATSEEKERS # 1

names—Ilike Kiss and Scerpions at Founda-
tions; Meat Loaf, Tony Bennett, and Pat ﬂ

MOUNTAIN ‘
Samples, Last Drag

Benatar at Musicland; and John Hiatt,

Chante Moore, and Matthew Sweet at Trans
World—each also drew healthy slates of up-
and-coming artists.

Busiest of the bunch was Boston-area duo
the Story. The Green Linnet/Elektra act
played Musicland Sept. 9 and hit the Trans
World gathering the following night.

Other developing artists at Musicland's
meet were Chaos/Columbia’s Darden Smith,
Mercury's Lowen & Navarro, Virgin's

Parnell, and Private Music’s A.J. Croce. Cha-

" PACIFIC
Juliana Hatfield Tivee, Become What You Are

NORTH EAST
~_ Buju Banton, Voice Of Janaca

New Faces. K7, left, former
lead singer for popular dance
act TKA, is one of two rookies
who hit the top 10 at pay-to-
see cable channel The Box for
the week ending Sept. 10. His
Tommy Boy album, "Swing
Batta’, Swing,” streets Nov. 2.
Loud/RCA’s Wu-Tang Clan
also hit The Box's top 10 with
“Method Man,” but its album
isn't due until February.

try femmes who sport long, dark hair. Three weeks prior to the
Sept. 14 launch of her new “The Way That I Am” title, the label
rolled out an ad campaign on The Nashville Network and Coun-
try Music Television, and local TV campaigns will be flagged in
the four markets where her first album fetched the most sales.

SURFING FOR SALES: Epitaph is mak-
ing waves with its surf-shop cross-promo-
tion for adrenaline-rush rockers Penny-
wise. The Hermosa Beach, Calif.-based

EAST NORTH CENTRAL
Urge Overkill, Saturation

AN

WEST NORTH CENTRAL

‘ MIDDLE ATLANTIC

Robin ., Show Me love

group has built an unusually large fan base
in the surf and skate communities, where
the music routinely is featured in showease
videos like “Plan B” and “Road Kill.”
Marketing director Andy Kaulkin recalls
that “there were no significant sales” dur-

ﬂ BigHeodTodd&ﬂ)eMons'ers,Sls'erSWee"y

h )

SOUTH ATLANTIC |
Buju Banton, Voice Of Jamaica

1 ing the first two years the band’s self-titled
debut was out. Then “the music was fea-
tured on some surf and skate videos, which,
all of a sudden, caused sales to catch fire.

1 “Pennywise is huge in these communi-

Brother Cane, Arista Nashville’s Lee Roy ﬂ

= N

meleon/Elektra’s Sonia Dada really rocked
Musicland’s house, and RCA Nashville’s Mar-
tina McBride and Blue Note's Holly Cole
Trio received enthusiastic responses.

Out east, at the Trans World conference, the
lineup included High Street/Windham Hill's Patty Larkin,
Epic's Darryl & Don Ellis, Chaos’ Inclined, Mercury Nash-
ville's Twister Alley, Epic’s Sun 60, and novel Performance
chanteuse Phoebe Legere (distributed through Landmark). Of
these, Sun 60 elicited the hottest response.

Concrete’s showcases were jammed with more emerging acts
than you could shake a stick at: CDG's Schnitt Acht, Energy’s
Soul At Zero, Chameleon’s My Sister’s Machine, Chrysalis/
EMI Records Group’s the Big F, CMC’s Accept, Hollywood's
the Scream, Capitol's 1 Mother Earth, Stardog/Mercury’s
Greta, Mercury's Mind Bomb, Warner Bros.” Strip Mind, Elek-
tra’s White Trash, and Mechanie/Giant's Tad, but we hear that
the developing band with the biggest buzz was Polydor/Poly-

BILLBOARD
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SOUTH CENTRAL
Doug Supemaw, Red And Rio Grande

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling titles by new & developing artists.

MIOOLE ATLANTIC WEST NORTH CENTRAL

1. Robin S., Show Me Love 1. Big Head Todd/Monsters, Sister Sweetly
2. Buju Banton, Voice Of Jamaica 2. Urge Overkill, Saturation
3. Fat Joe, Represent 3. Doug Supernaw, Red & Rio Grande
4. Juliana Hatfield Three, Become What. 4. Juliana Hatfield Three, Become What.
5. Urge Overkill, Saturation 5. Robert James Waller, Ballads Of Madison
6. RuPaul, Supermodel O The World 6. Candlebox, Candlebox
7. Patti Scialfa, Rumble Dol 7. Cracker, Kerosene Hat
8. Lillian Axe, Psychoschizophrenia 8. My Life With The Thrill Kill...,
9. My Life With The Thrill Kill..., 13 Above. 9. Cry Of Love, Brother

10. Big Head Todd/Monsters, Sister Sweetly 10. Brother Cane, Brother Cane

13 Above..

HEATSEEKERS.,.

ties,” he adds. “We've begun to stock many
of these specialty stores with E pitaph prod-
uct. The first album is now considered a
classic in its genre among hardcore listen-
ers. It has moved 35,000 units, which is
very respectable for a label our size.”

The current album, “Unknown Road,” is racking up Sound-
Scan numbers in both the Pacific and Mountain regions. The la-
bel claims that since its Aug. 16 street date, the album already
has surpassed sales of the self-titled debut. Kaulkin says, “When
Pennywise first started showing up on SoundScan regionally, we
sent copies to the stores that weren't on it. The SoundScan num-
bers don't lie.”

Epitaph, known for launching Bad Religion, now has a toll-
free music-info number (1-800-PUNKEST) that features a five-
minute sampler of Epitaph musie, plus tour and act information.

Popular Uprisings is prepared by Geoff Mayfield and Brett
Atwood, with ussistance from Anthony Columbo.

A LBUM CHART
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Big Break. Tuff Break/A&M Records celebrated its official launch with a label
party at the Gate in Los Angeles last month. Revelers in the top row included,
from left, Dred Scott sidekick Domino; Baby Dred of Tuff Break act Babalu Bad
Boys: Rick Stone, senior VP, pop promotions, A&M Records; George Clements,
Touchdown Management; Tuff Break Artist Str8-G; Baldoo of Babalu Bad Boys;
Al Cafaro, president, A&M Records; Evan Forster, label director, Tuff Break
Records. And down low, from left, are Str8-G sidekick Gumby; Str8-G's manager,
Todd Rubenstein; Miller London, senior VP, urban promotions, A&M Records;

and Tuff Break artist Dred Scott.

UPTOWN IS KICKIN' IT: Word is the staff at Up-
town Records is not getting the reaction it expected fo
Father's (formerly Father MC} new Teddy Riley-pro-
duced single, “69.”

Aceording to Lisa Cambridge, Uptown’s national
publicity director, the label has been getting “crazy
static”—not because of the words on the album, but be-
cause of the content. What?

Reportedly, NBC’s “Showtime At The Apollo” is in
the process of deciding

Uptown Can’t Figure Father Reaction
Also, Blige In Action; A Princely Shade Of Pink

whether it will air a re-
cently taped Father seg-
ment. And Cambridge
tells me BET has said
“no” to the vileo for the
song. “We're not expect-
ing as muckh resistance at

radio,” Cambridge says
confidently. “Supposedly,
it's not what he says, be- |
cause there’s no explicit
language in the song—but
it’s the way he says it.
They say it’s contextual.” Whatever that means.

And Jodeci is almost done with its upcoming album.
The first single. a ballad called “Cry For You,” will be
in stores Oct. 15, The quartet will be appearing in an
ABC special, tentatively called “The Fabulous 70s,”
schedulec to wir the the day after Thanksgiving. Jodeci
will tape the special Oct. 1-2 in Los Angeles, singing with
the Spinners on old Spinners material. It would be cool
if the Spinners tried some new Jodeci matevial, too.

Mary 1. Blige recently went into preproduction on
her next album, and will be going into the studio in late
October. Blige will be in Virginia with Heavy D and
Teddy Riley this month, laying some vocal tracks for the
Heavsters' next album,

NEW IF'AVEES: The new Prince singie, for sure: “Pink
Cashmere.” Sounds like it’s from the *Under The
Cherry Moon™ era. It's so pretty and achy, I listen to all
the versions un the single, like it's a regular. full-length
CD. I'm waiting on Prince’s boxed set like I did on the
new Poor Righteous Teachers album—it’s all that, as
Prince’s boxed set will be, too.

by Danyel Smith

B BY DAVID NATHAN

LOS ANGELES—Making an explo-
sive impact by debuting at No. 3 on
Billboards' Top R&B Albums chart,
and enjoying an across-the-board re-
action on The Billboard 200 (entering
the chart at No. 37), “Back To Basics”
is providing veteran group Maze fea-
turing Frankie Beverly what the
band hopes will be its best-selling al-
bum ever.

As a follow-up to 1989’s “Silky
Soul,” the group’s new and aptly na-
med second release for Warner Bros.
(with which it pacted in 1989 after
more than a decade with Capitol Rec-
ords) is becoming one of the biggest
R&B albums of the year, spurred by
a strong initial response to the single
“Laid Back Girl.”

Beverly, the group’s multitalented
founder, explains that the title “Back
To Basics” was, in many ways, the

And is it me, or is Jade's new “live” EP extra special?
That remake of “Don’t Ask My Neighbor” is the jam.

The new Digital Underground single, “Return Of
The Crazy One,” is crazywackfunky, but the cool cut is
“Carry The Way (Along Time)” featuring Saafir (The
Saucee Nomad). Saafir is a way-cool MC—
A&R people are sleeping on him. He’s cute, too, and we
all know that sells.

Fox's new Robert Townsend variety show is great:
Vesta, the O'Jays, Shan-
ice, and Hloward Hewitt,
All were terrific.

And I can’t forget the
new ‘“History Of Funk”
collection from Rhino.
My funk expert, aca-
demic/journalist Ricky
Vincent, aka college ra-
dio jock the Uhuru Mag-
got, wrote his thesis on
the history of funk, and he
ooohed and aaahed as I
read him some of the ti-
tles: Sly Stone’s “If You Want Me To Stay”; George
McRae's “I Get Lifted”; Natalie Cole’s “Sophisticated
Lady”; Zapp's “More Bounce To The Ounce, Part I";
Curtis Mayfield's “Future Shock”; B.T. Express* “Do
It (Til You're Satisfied)”; Tower Of Power’s “What Is
Hip?”; and the ultimate, King Floyd's “Groove Me.” It’s
a beautiful thing, this set.

SO YOU KNOW EVERYTHING: Virgin Records re- '
cording legend Tina Turner is an inch away from RIAA-
certified platinum with “What’s Love Got To Do With It”
... The Motown Family Picnic for the New York office
was held Sept. 11 at Franklin D. Roosevelt Park in New
York. Colin England was there, as well as label mates
7669, four female rapper/singers whose album, “7669
East From A Bad Block ... ” will be released early in
November. Motown artists and staff feasted on barbe-
que chicken and ribs, hamburgers, baked beans, and a
whole lot of other stuff, They played kickball, basketball,
and football. When it was all over, Motown donated the
abundance of food left over to St. Agnes’ Homeless

(Continued on next page)

FRANKIE BEVERLY

catalyst for the kind of music on the
album. “I came up with the title at the
beginning of the project, and in some
ways it was a reaction to the machine-
made music that seems to be what the
hit parade consists of these days,” Be-
verly says. “The band played on
everything on the album: it’s a con-
scious effort, having people, rather
than machines, playing music. When
you listen to tracks like ‘Laid Back
Girl’ or ‘The Morning After,’ you can
hear that it's a band, an R&B band
playing.”

While Beverly included two or
three traditional love ballads on the
album, such as “Don’t Wanna Lose
Your Love,” the lyrical thrust tends
toward message-orienfed songs—
without being preachy. “It sounds
silly on the surface to he singing
about universal love, but over the
vears since we did the last album, I
didn’t realize how much I've been in-
fluenced by the problems of society,
what we're facing today,” he says. “I
felt compelled to go against what's go-
ing on lyric-wise today. ‘What Goes
Up,’ ‘All Night Long, ‘Love Is,” and
‘In Time' all have that message vibe.”

One song on the album, “Nobody
Knows,” dates back to Beverly’s
early-"70s pre-Maze days, when the
Philadelphia-born musician and origi-
nal members Roame Lowry and
McKinley “Bug” Williams were part
of the group Raw Soul. “We were
more into a rock kind of vibe back
then, and when we came out to Cali-
fornia in '76, we got more into our
R&B roots,” Beverly says. * ‘Nobody
Knows' is a song that we used to per-
form in clubs in Philly, and it was just
laying around. As opposed to writing
a new song abnut the personal things
people go through that no one else

Beverly Rages Against Machines
Message Songs Drive Maze’s 2nd Warner Set

may know about, I realized I already
had something which says exactly
that.”

Beverly also included one instru-
mental track (“Twilight”) on the new
album; the cut also is part of a four-
song CD sampler that Warner Bros.
has sent to AC stations “to start to
move Maze into that area,” according
to Hank Spann, the label’s VP of
black music promotion. Spann says
“Back To Basics” has achieved No. 1
sales status in a number of markets,
including Washington, D.C., Dallas,
Atlanta, and Chicago.

Maze has created a loyal interna-
tional fan base that continuously
expresses its support for the group’s
live performances, regardless of the
band’s chart status. Though he be-
lieves the music industry still over-
looks the band, its accomplishments,
and its longstanding influence on
newer acts, Beverly says, “I've
learned not to think about it. As long
as we can get to the people, that’s
what’s important. I know we have
fans out there, and it would be easy
for us to get in a rut, play it safe mu-
sically. I just didn’t want to do that,
and as a veteran artist, there are
statements I wanted to make. Sure,
I'd like us to sell triple-platinum, but
first I want to make an impact on peo-
ple’s souls.”

The eight-man group, which fin-
ished an extensive 18-month tour of
the U.S., Europe, and Japan at the
end of 1992 and has been doing spo-
radic gigs since then (“to keep us
sharp”), is gearing up for a major na-
tional trek starting in October. Cur-
rent plans have Levert, Johnny Gill,
and a yet-to-be-named female vocalist
as part of the package. The tour, Be-
verly says, “will go through De-
cember and then resume in February.
We'll be going into major arenas. The
idea is to really give people a full
package of music.”

According to Warner’s Spann, Be-
verly is to head out soon on a major-
market promotional tour, while the
label continues its extensive radio and
retail campaign for “Back To Basics.”
“In one day [Sept. 3] we sold 28,000
units, and the album hasn’t crossed
over yet,” Spann notes. “We feel that
this could be the platinum record that
Frankie and the group have been
waiting for.”

-
=]
Happy Happy Anniversary. EastWest recording artist Big Bub was in Columbus
recently to help WVKO Columbus celebrate its anniversary. Enjoying the
sunshine, from left, are Rick Nuhn, director of urban promotion/West Coast
Operations manager, EastWest Records; Sandra Smith-Sullivan, Midwest
regional promtions manager, EastWest Records; Mike Anderson, WVKO music
director; Big Bub; and Sam Nelson, WVKO program director.
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Double the hip hop. RCA recording artists Aisha and {drissa Hassan, also known
as rap group Back 2 Back are shown here receiving their diplomas, in Business
Administration, from Westchester Community College. Identical twins, the duo is
excited about their first single, “Who Do You Think They Are?" due later on this

fall.

THE RHYTHM AND THE BLUES

(Continued from preceding page)

Shelter in the city. Chris Cathcart,
Motown's national publicity director,
delivered it personally ... Congratu-
lations to Miguel Baguer, formerly
of Wild Pitch Records. He has been
appointed director of press and pub-
licity, black music. at Columbia Rec-
ords ... Relativity recording artist
Fat Joe is currently on a promotional
tour out west, pumping his debut al-
bum, “Represent” ... A*Vision En-
tertainment is releasing the video

THINK

Aiﬂl»

.
T é‘!ngude Jew
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single, directed by Markus Blunder,
for En Vogue's “Runaway Love.”
The video hits stores Tuesday (21)
and, as has been reported here be-
fore, it's the only configuration of the
single available for sale. The bonus
clip is the video for the gold single,
“Free Your Mind,” which won three
MTY video awards. The price is $9.98
... Back on Motown for a minute,
founder Berry Gordy is scheduled to
receive the Chairman’s “Genera-

ABOUT
v

NEW YORK—Priority Records has
licensed four classic albums by Par-
liament/Funkadelie to launch its new
Funkentelechy subsidiary. The deal
was struck with Tercer Mundo Pro-
ductions president Nene Montes, who
will head the new label.

The albums are “One Nation Un-
der A Groove,” “Uncle Jam Wants
You,” “Hardcore Jollies,” and “Elec-
tric Spanking Of War Babies.” Each
has been out of print for more than a
decade, and has never been available
on CD. Priority has scheduled early
October releases for the albums,
which originally were distributed by
Warner Bros.

Montes, who describes himself as a
former business adviser to the Parlia-
ment family, left the group and the

tions” Award from the Congres-
sional Black Caucus. The award is
presented in tribute to outstanding
lifetime acheivement. Motown artists
the Four Tops, Boyz II Men, Shan-
ice, and Colin England will perform
at the gala dinner ... MCA is to re-
lease the long-awaited Jimi Hendrix
boxed set Oct. 12. It includes Hen-
drix’s first three studio albums plus
“The Ultimate Experience,” a 20-
song retrospective.

I |
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Priority Gives Up The Funk On CDs

music industry in 1985, owning the
rights to the four albums. “When I
left the business, the catalog was use-
less,” he says. “Then I heard about all
the sampling that was going on. In
1992, T started looking to make a deal
with somebody able to market the
catalog to the fullest. To me, that's
Priority.”

Under the agreement, Priority will
control merchandising and publishing
rights to the albums. The label also
will field all sampling requests.

The material does not conflict in
any way with the PolyGram Chroni-
cles “Funk Essentials” series, which
includes material from Parliament's
nine albums for Casablanca Records
(Billboard, May 29).

The Priority releases will by sup-
ported by hip-hop remixes of the cuts
“One Nation Under A Groove” and
“Knee Deep.” Videoclips of the songs
will include footage from Parlia-
ment’s 1975 “Mothership” concert
tour. LARRY FLICK

Here And Now. Veteran jazz vocalist and two-time Grammy nominee Ernestine
Anderson is joined by Qwest Records’ execs at a part thrown in honor of her new
album, “Now And Then."” From left are Greg Peck, VP of promotions, black music;
Joanne Tominaga, A&R director; Jim Swindel, Qwest president; Anderson; Stix
Hooper, “Now And Then" executive producer; and Michae! Stradford, A&R VP.

Marketed and manufactured by Rude Boy

Records 1p€.,

distributed through Rude Boy

, by Little Major Records
(516) 585-1179
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(D] 1 | 1 | 10 | RIGHT HERE (HUMAN NATUREYDOWNTOWN @ 5 weeks at No. 1 ®SWv
8.A MDRGAN, G, PARKER (B.A MDRGAN, ! BETTIS.S FDRCARO,G PARKER.G GOMEZ,K DRTIZ)  (C} (T) (V) {X) RCA 62614 51 | 48 | 39 | 18 | SLAMA & ONYX
C PARKER,JAM MASTER JAY (SCRUGGS. JONES, TAYLOR PARKER) (C) (M) (T) (X) RALICHADS 77053'CDLUMBIA
DREAMLOVER & MARIAH CAREY
@ 2 2 7 M.CAREY,D.HALL,W.AFANASIEFF (M.CAREY,D.HALL) (C) (D) (M) (T) (v} (X) CDLUMBIA 77080 52 | 53 | 48 9 LA}I:’J:S\SD[:LSPIQ) e ALEX/(\gI ?AEBE 707'%%\#
HEY MR. D.J. © ZHANE PROF. T.(1. o '
@ 3 7 7 118TH smtn PRDDUCTIDNS (GIST,BROWN,CRISS,ZHANE, BAHR WARE GREY) (C) (1) FLAVDR UNIT 77121/EPIC @ 62 | 50 10 | TRUST ME ¢ GURU WITH N'DEA DAVENPORT
ANOTHER SAD LOVE SONG © TONI BRAXTON GURU {GURU,N.DAVENPORT) {C) CHRYSALIS 24849/ERG
4 4 3 15 | A REID.BABYFACE,D.SMMONS (BABYFACE,D.SIMMONS) (C} (M) (T) (X) LAFACE 2-4047,ARISTA 55 | 51 8 3%%@{3 p— o u\./nfga‘l;/;
@ JANET JACKSON N : 7
5 3 4 1l J.JAM,T LEWIS_J JACKSON (J.JACKSDN,J.HARRIS I T.LEWIS) (C) (T) (V) (X) VIRGIN 12676 55 58 | 46 17 ER?E%#Y?JLI(?ESAE’BLE&YE (FROM "MENACE 1l SOCIETY") (C)’""',‘E"fz’lvﬁ
| GET AROUND 2PAC
6 b 3 14| D.7'DARYL (SHAKUR,D.ANDERSON,R. TROUTMAN,L.TROUTMAN,S.MUROOCK) (C) (M) (T) INTERSCOPE 98372/A1u;~lnc 63 | 59 7 kgz\{aicigr;cl;?!&wz (A GEDRGE.F MCFARLANE) O T O BICTBEAT 983829?&“%
LOSE CONTROL/GIRL U FOR ME & SILK
1 7 6 16 | \CSWEATR MURRAY (K SWEAT.R MURRAY.G JENKINS) (C) KEIA 6464 3/ELEKTRA @ 64 | 67 4 &%m :“M‘io’:‘%ﬂilg&ggyﬂi, . COM"(“C();ZQOF)/:EQE
ALRIGHT @ & KRIS KROSS FEATURING SUPERCAT
8 9 9 | 10 | Joupkic pupRLw.MARAGH) (€} (M) (T) (V) (X) RUFFHOUSE 77103/COLUMBIA 61 | 66 | 6 § [EE\IZY%FBRL&\{«E(S_NARVEV.&BRDWN) & ‘(‘c’;‘g,'EA%,T?,EE,%!.E
ONE LAST CRY & BRIAN MCKNIGHT ’
9 | 11 ] 10 | 17 | BCkniGHT.B.BARNES (B MCKNIGHT,B.BARNES,M.BARNES ) (C) MERCURY 862 404 5 | 57 57| 9 I,*.‘,EV’EE.NSGERD&LY,',"(GGS‘,Q,’,'IL‘?A},’J“!P . (3 (‘,’;’LL[EZC?,%Q‘; ’;‘g
RUFFNECK & MC LYTE
o | 12 12 13 | MRILEY.A DAVIDSON, W.SCOTT (MC LYTE.A.DAVIDSON.M RILEY.W SCOTT) (C) (M) (T) FIRST PRIORITY 98401/ATLANTIC 65 | 65 4 EAORJ g‘ (EMT,Z‘:«\D%S)S © ATLANTIc\t/iEgg
1 10| 11 | 8 | FORTHECOOL IN You ® BABYFACE 61 | 556 | 52 | 18 | THE BONNIE AND CLYDE THEME ® Y0-YO
BABYFACE,L.A.REID,D.SIMMONS (BABYFACE,D.SIMMONS) ()T EPIC 77109 POCKETS,Q.D.14,ICE CUBE (YO-YO,ICE CUBE,POCKETS,QUINCY D.MI) {C) (M) (T) EASTWEST 98394
12 13 15 22 SOMETHING’S GOIN’ ON UNV 62 66 68 6 FLOW JOE & FAT JOE
3.PENN ().POWE,D.PEETE,J.CLAY) (C) (V) MAVERICK/SIRE 18564/ WARNER BROS. DIAMOND D. (J.CARTEGENA) (C) (T) VIOLATOR 1185/RELATIVITY
13 8 8 17 LATELY ® & JODECI 63 60 53 20 DRE DAY @ & DR. DRE
D.SWING (S.WONDER) (€) (T) (V) UPTOWN 54652/MCA DR.DRE (DR.DRE.SNOOP.C.WOLFE) (C) (M) (T) DEATH RDWANTERSCOPE 53827/ATLANTIC
15 20 8 SOMETHING IN YOUR EYES & BELL BIvV DEVOE 64 52 56 13 STREIHT UP MENACE (FROM "MENACE H SOCIETY") & MC EIHT
L.A.REID,BABYFACE, D.SIMMONS (K. DMONDS) (C) (V) MCA 54725 MC EIHT.DJ SLIP (A TYLER,T.ALLEN) (C) (M) (T) JIVE 42154
) DOLLY MY BABY & SUPER CAT
@ 16 18 | 11 :&43,'32‘( Jlféu,;{as,a ALLEN.T DENSLOW) (C) {T) MERCURY 3’521965 L L R e (W.MARAGH,T.SPARKS) (©) (M) (T) (X) COLUMBIA 72211
IT'S FOR YOU (FROM "THE METEOR MAN" @ SHANICE 9 | 45 | 11 | WANT U BACK & ME-2-U
9] 1411 M.A.SAULSBERRV,E.(KIRKLAND (S.WILSDN,M.A.SAULSBERR)Y,E.KIRKLAND) (C) (T) MOTOWN 2207 6 | 4 C-WARREN(C-WARREN) () (T) RCA 62565
CRY NO MORE & It D EXTREME j
1 18 | 17 | 22 | & uHiTe K JACKSON.0.WILEY (R WHITE.K JACKSON.D WILEY) (C) (M) (T) (V) (X) GASOLINE ALLEY 54650/MCA OUTTA HERE * * * HOT SHOT DEBUT * * % RS-ONE
23 | 27 | g | LAID BACK GIRL # MAZE FEATURING FRANKIE BEVERLY NEWD | | | (i wrareen) (©) () 00 JIVE 42147
F BEVERLY (F.BEVERLY) (C) WARNER BRDS. 18422 SHU'B GUESSS
JUST KICKIN' IT XSCAPE | 76 [ 19| 4 .
“ | B3 | Jodeiubupmmsens (© 5050 ot 7713601 OvEA L A SSON S O AT o feh
20 017 |16 19 YXG"‘SPM’V:S'G(JE:"ERE ITIs)a ) D 0 LFE 730%&15/:”2\:'( J 69 | B9 | 58 | 10 | i iacksoN,B.SWEDIEN i SACKSON) (€) (v) MUJ/EPIC SOUNDTRAX 77060/EPIC
DREAM IN COLOR REGINA BELLE
a | 2 19 lg | BABY I'M YOURS & SHAI 0| 74| 83 7 N MARTINELLI (A.LANG,S.PEIKEN) (C) COLUMBIA 74975 ]
C MARTIN (C MARTIN,M GAY) (C) (M) (T) (V) (X) GASOLINE ALLEY 54574/MCA GOTTA GET MINE o MC BREED
22 14 13 10 | CHECK YO SELF & ICE CUBE FEATURING DAS EFX n 0 74 12 | WARREN G..C WOLFE EBREED (E.BREED,2PAC,D.0.C..C WOLFE.WARREN G.) (C) (T) WRAP 93154/ICHIBAN
ICE CUBE.D ) POOH (ICE CUBE.E FLETCHER,M.GLOVER S.ROBINSON.C CHASE) (M) (T) (X) PRIORITY 53830 WE GETZ BUZY © ILLEGAL
COME INSIDE & INTRO K 68 71 3 E.SERMON (L EDWARDS.J.PHILLIPS,E.SERMON) (C) (M) (T) (X) ROWDY 3-5024 ARISTA
29 | 41 5
N HODGE (K GREENE.C. WIKE N HODGE) (C) (T) () ATLANTIC 87317 | STAY IN MY CORNER © KEITH WASHINGTON
24 21 28 8 BOOM! SHAKE THE ROOM @ & JAZZY JEFF & FRESH PRINCE @ % % 3 J.NETTLESBEY,T.COFFEY (J NETTLESBEY,T.COFFEY,K. WASHINGTON) (C) QWEST 18393-WARNER BRDS
MR.LEE (SMITH,HAGGARD WILLIAMS, MAYBERRY, WEBSTER PIERCE,NAPIER MORRISON)  (C} (M) (T) (X) JIVE 42108 2 | 35 = COME GO WITH ME © CHRISTOPHER WILLIAMS
@ 2 29 5 SUNDAY MORNING & EARTH, WIND & FIRE C.WILLIAMS,G.CAUTHEN (K.GAMBLE L.HUFF) (C) UPTOWN 54704/MCA
M WHITE (WHITE REYNOLDS, WILLIS) (C) (D) REPRISE 18461 @ NEWD 1 GET A LITTLE FREAKY WITH ME © AARON HALL
AHALL.LSTEWART (A.HALL IS HALL) (C) (M) (T) (V) SILAS 54229/MCA
B POWER PlCK/SALES & AlRPLAY s 16 73 55 11 YOU BEEN PLAYED (FROM "MENACE |1l SOCIETY") & SMOOTH
40 2 | PINK CASHMERE PRINCE C.STOKES (J.CARTER.C STOKES) (©) (D T.N.T. 421400IVE
PRINCE (PRINCE) (C) (D) (v) PAISLEY PARK 1837 1'WARNER 8ROS. =
77| 67 | 52 | 10 | THAT'S WHAT LITTLE GIRLS ARE MADE OF # RAVEN-SYMONE
@ 33 | 37 g | HEAVEN KNOWS ® LUTHER VANDROSS C.ELLIOTT (C.ELLIOTT,M.ELLIOTT) () (T) MCA 58625
L VANDRDSS,M.MILLER (L VANDROSS,R VERTELNEY) (C) (T) LV 74996 EPIC w172 6 14 | RUNTO YOU (FROM "THE BODYGUARD") © WHITNEY HOUSTON
28 | 214 | 26 | 22 | THAT'S THE WAY LOVE GOES A # JANET JACKSON O.FOSTER (A.RICH.).FRIEDMAN) ©) (D) (V) ARISTA 1-2570
J JAM,T.LEWIS,).JACKSDN (J JACKSON,J.HARRIS 11,7 LEWIS) (©) (T) (V) (%) VIRGIN 12650 8 | 90 3 INDO SMOKE @ MISTA GRIMM
LICK U UP & H-TOWN WARREN G. (R.TRAWICK,W GRIFFIN) (C) (T) EPIC SOUNDTRAX 77026/EPIC
3 2 2 12 B.BURRELL (SHAZAAM,DINO,GI,STICK) (C) (M) (T) LUKE 163 80 77 ) WHAT'S NEXT? LEADERS OF THE NEW SCHOOL
B | & 3 BREAKADAWN @ DE LA SOUL DINCO D {J.JACKSON,B.SCOTT,8.HIGGINS,T SMITH) (M) (T) ELEKTRA 66309°
DE LA SOUL.PRINCE PAUL (MERCER JOLICOUER , MASON , HOUSTON. WONDER,GREENE) (M) (T) (X) TOMMY BOY 586°* LET ME RIDE © DR. DRE
ol [ |1 | SOMEBODY ELSE WILL ® THE O'JAYS NEW D ! DR.DRE (DR DRE,SNOOP) (C) DEATH ROW/INTERSCOPE 57 128/ATLANTIC
G LEVERT E NICHOLAS (G LEVERT,E NICHOLAS) (C) (D) (V) EMI 50462/ERG NEW ) 1 PAINT THE WHITE HOUSE BLACK & GEORGE CLINTON
G.CLUNTON,K GORDY, W.BRYANT il (BRYANT 1i),CLINTON,GDRDY,STRONG , WHITFIELD) (C) PAISLEY PARK 18382/W8
32 34 38 8 MEGA MEDLEY ZAPP & ROGER
R TROUTMAN (R TROUTMAN,N.WHITFIELD,B.STRONG) (C) (M) (T) (X) REPRISE 18420 83 ! [ 18 6 GRAZIN’ IN THE GRASS & GEORGE HOWARD
13 22 21 13 GET IT UP (FROM "POETIC JUSTICE") ® TILC “ul K.LEWIS (H.MASEKELA, H.ELSTDN) (C) GRP 3046
D AUSTIN.TIM & BOB (PRINCE) (C) (M) (T) LAFACE/EPIC SOUNDTRAX 77059 €PIC 84 ! 82 2 4 AIN'T NUTHIN WRONGE . & REAL SEDUCTION
E.FERRELL,N.HODGE (K GREENE,E.FERRELL,N.HODGE) (C) (T) ATLANTIC 87333
IF | HAD NO LOOT @ & TONY! TONI! TONE! — —
3 28 2 16 TONY!TONITONE! (R WIGGINS.J.BAUTISTA, W.HARRIS) (C) (T) (V) WING 859 056/MERCURY 2 CALL ME A MACK (FROM "POETIC JUSTICE") & USHER
LOE NO LIMIT & MARY J. BLIGE S TIM & TED (T.THOMAS,T.BISHDP,U.RAYMDND) (C) (M) (T) LAFACE 2-4051/ARISTA
3 ] 36| 32| 22 | G wcaeened wawn (€) M) (1) (V) (X) UPTOWN 546 391MCA 95 | 88 | 3 | PROTECT YA NECK/METHOD MAN # WU-TANG CLAN
NE Ve s JADE PRINCE RAKEEM (DIGGS,HUNTER, HAWKINS, SMITH.WO0DS.COLES, JONES,GRICE) (C) (T) LOUD 62544/RCA
36 | 39 [ 33 | 27 | Jgnroro tv BENFORD.R SPEARMAN) (€) (M) (T) GIANT 18606 REPRISE 92 | — | 2 | BETWEEN THE SHEETS & FOURPLAY
LET ME BE THE ONE * INTRO FOURPLAY (E.ISLEY,M.ISLEY,C.JASPER,R.ISLEY,0.ISLEY,R.ISLEY) (C) (D) WARNER BROS. 18434
37 37 36 17 b3 MAKE MY DAY ¢ BUJU BANTON
B 21 || THE BASE VECHANICS (LMCGOWAN N ORANGE) (M) ET) (VI WRAP D1 SO JICHIBAN | 89 | 81 | 60 9 33&3?0% (G.FRANKLIN,L.ESTEEN,G.LAWSON,).MONROE) (C) THIRD sro::sgm%gllrﬁrh?c'
39 | 32 | 25 | 23 | WEAKA * Sw HARDEST WORKING LOVER T.C.F. CREW
BANORGANIBIAIMORGAN) 5 © m(‘)‘” R“g’z 5; ! NEWD | 1 | J5Rown to.srown, M.CRUMP, W.G.HALE) (€) (M) (T) CDLD CHILLIN' 18565/WARNER BROS
ANNIVERSARY & TONY! TONI' TONE!
I R —— oot s |, st | 75 | 72 [N Sack SALIOE MY IEBUPIK COORS WA PLASTC MG 8 Ll PO
VERY SPECIAL BIG DADDY KANE FEAT. SPINDERELLA, L. WILLIAMS & K. ANDERSON
A1 | 30 | 23 | 12 | g5 0a00v KANE W JEFFERY.L PETERS) (€)10) (T) COLD CHILLIN' 18437/REPRISE 9 | 87 | 3 (‘Q{?v‘ék{’nZS,H‘,hL’,‘,EMTgC?,ﬁ,Sf,?GE‘{MW,'T“ ME) (ﬁﬁ“sr‘ﬁsﬁﬁ’}ﬁg
| GOT YOU & JOHNNY GILL
42 | 43 ] 83 | T | N ORRIS S STOCKMAN.W MORRIS (NMORRIS.S STOCKMAN W.MORRIS) (C) (M) (T) MOTOWN 2213 93 (8 | 76 | 12 L‘,E(Lxs (’.}%%EANVG,DUK[, (€) RAP-A w,’sigﬁr’,ﬁf&?ﬁ
a3 | 42 | 44 | 20 | ABC-123 LEVERT 94 | 80 | 80 | 18 | ! DON'T WANNA FIGHT (FROM "WHAT'S LOVE GOT TO DO WITH IT") @ TINA TURNER
G.LEVERT E NILHOLAS (G.LEVERT,E NICHOLAS, T SCOTT) () (D) (V) ATLANTIC 87366 C LORD ALGE,R DAVIES (S.DUBERRY,LULU,B.LAWRIE) (C) (V) VIRGIN 12652
SHOW ME LOVE @ & ROBIN S. AS.AP. VERTICAL HOLD
4| 85 4 AT | 23 | DCEORGEF MCTARLANE (A GEORGEF.MCFARLANE) (C) (M) (T) (X) 8IG BEAT 101 1&/ATLANTIC NEW ) ! VERTICAL HOLD (A STONE.W.BRUNO. JR.D.BRIGHT) € (C)(CT) ASM 0090
45 | 46 | 42 | 12 | INSANE IN THE BRAIN @ ® CYPRESS HILL 9 | 8 | 70 | 13 | WHAT'S UP DOC? (CAN WE ROCK) ® & FU-SCHNICKENS WITH SHAQUILLE O'NEAL
D J MUGGS (L.FREESE S REYES,L.MUGGERUD) (C) (M) (T) (X) RUFFHOUSE 77135/COLUMBIA K CUT (R ROACHFORD,J JONES,L.MATURINE .K.MCKENZIE,S.0'NEAL) (C) (M) (T) (X) JIVE 42164
4 | 35 | 35 | 14 | CHIEF ROCKA # LORDS OF THE UNDERGROUND 97 | 98 | 93 | 7 | MAKE ROOM # THA ALKAHOLIKS
K DEF (A WARDRICK,D.KELLY,M.WILLIAMS, K. HANSFORD) (C) (M) (T) PENDULUM 64631/ELEKTRA E.SWIFT (R.SMITH,E.BROOKS.J. ROBINSON) (C) (T) LOUD 62579/RCA
KNOCKIN' DA BOOT & H-TOWN IT HAD TO BE YOU SILK
a | 41 ) 3| 26 | g su?agm (SNAZAM.gr?o.csl.:ncx.n.moumm) (C) (M) (1) LUKE 161 NEW ) ! K.SWEAT,T H (K. SWEAT,R.MURRAY,G.JENKINS) (C) KEIA 64599/ELEKTRA
N DUMPIN’ 'EM IN DITCHES & SPICE 1
M [ — 2 g Psega(r),gmcuoms (G.LEVERT,E.NICHOLAS) ULARID)Y P«E:, &E?g’gffg NEW D) ! SPICE 1 (R L.GREEN,JR..S.ADAMS.M OGELTON) (M) (T) JIVE 42160°
SWEAT (A LA LA LA LA LONG) © INNER CIRCLE
51 | 49 | 8 ggsﬂgm[:‘ﬁ%ﬁ!wmm ©w s?uc%?s% 100 | 97 | 97 | 3 | [ewisTHARVEV.RLEWIS (AEWIS) (C) (T) (V) BIG BEAT 9842%/ATLANTIC

O Records with the greatest airplay and sales gains this week. ®Videoclip availability. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with additional million indicated by a numerat following
the symbol. Catalog number is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; regular cassette single unavailabie. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability. (T} Vinyl maxi-single availability.
(V) Vinyl single availability. {(X) CD maxi-single availability. © 1993, Billboard/BP! Communications.
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Hot R&B Airplay.

Comphd!romanlﬂonll Data St Mnkaurvm 74 R&B stations
240\oursadty 7dtysn~uk$on¢s impressions, computed by cross-
anuucmmofurphy ﬂusdm:susodthHotR&BSaMoscmn
5513 58|53
¥ ¥ w0 ¥ Elw
w|e= (5| TITLE o|5|& | TITLE
Z | 2| ¥ | armist aaseL/oisTRIBUTING LABEL) Z [ S| ¥ | armisT asEL/DISTRIBUTING LABEL)
*% NO.1 % # (3D 83| 3 | Mies i SECRETS
HEY MR. D.J.
D1 ]12 ZHANE (FLAVOR UNIT/EPIC) 2 whs at No.1 “uj4 &Rm%mym
ANOTHER SAD LOVE SONG SHOW ME LOVE
(2] 3 |18 | N o car 80140 123 | R e aic otan
RIGHT HERE (HUMAN NATU ABC-123
31210 il ( RE) 41 (41125 CEVERT.A ]
DREAMLOVER KNOCKIN' DA BOOTS
(D] 4 | 7 | mAmaAn CAREY (coLuMBIA) 21382 H-TOWN (LUKE)
I* LUCK U UP
515 |14 Hner sncxson ramy 0[37]12 | Lo oy
DOWNTOW TRUST ME
(6] 6 |11 | ghwmeay ()] 50 | 6 | Gimy (crrvsaus/ere)
SOMETHING'S GOIN' ON vOODOO
(1] 8 | 22 [ Un (MAVERICK SiRe /WARNER BROS.) (85149 | 3 | TEDOY PENDERGRASS (ELEKTRA)
ONE LAST CRY SOM WILL
(8] 9 | 16 | Gran MCKNGHT (MERCURY) ol bl Rl kit ey
LATELY UNCONDITIONAI. LOVE
9 [ 7117 | 00 eromnmcay (D) 51 | 17 | wifie o
| GET AROUND AGAIN
13 | 14 | 5Pac INTERSCOPE/ATLANTIC) (4956 | 9 | JAReT Jackson viRay
LOSE CONTROL SLAM
[AD)] 15 | 32 | A0 S eeny (D[ 54 [ 19 | Srvx (RAL/CHAOS/ COLUMBIA)
IT'S FOR YOU 1GOT YOU
(2] 17 | 11 | giamcE morowny W0 [48]6 | Sy GiL MoTOWN)
RUNAWAY LOVE CHECK YO SELF
B3Il | e tesowesT) 51|46 [ 12 | O (o)
FOR THE COOL IN YOU LOVE FOR LOVE
11101 8 | EOR Tnct o (52)] 61 | 7 | RoBN S. (BiG BEAT/ATLANTIC)
BABY I'M YOURS MEGA MEDLEY
15 410 O i RLEv/MCA) (53){ 57 | 4 | Zape & ROGER (RePrise)
PINK CASHMERE CHERISH THE DAY
[(06)] 26 | 2 | prnice (PAISLEY Prr/warnereros) | [O0]58 | 7 | Saok eric
THAT'S THE WAY LOVE GOE wnoomn ERE IT )
niejz JMﬁms%N (VIRG! LW S %S| TAG TEAM (L) E/BELLMARKS)!)
M IN LUV FLOW JOE
()] 27 | 11 | )08 gwercur % |99 3 | P8 touatormeLamviTy
A ALL THRU THE NIGH
(1] 20 | 11 | ABIGHT, muerrouse /cowumeny (GD{ 67 | 2 | AbL oneeeeaner T
SOMETHING IN YOUR EYES LET ME RIDE
2|19 |10 | S evoe o (B8] — [ ! | ok DRe (DEATH ROW/INTERSCOPE)
(@D{ 33 | 6 | GOME INSIDE 59 | 42 | 10 | CHIEF ROCKA
INTRO (ATLANTC) LORDS OF UNDERGROUND (PENDULUM)
LAID BACK GIRL THERE'S NO LIVING WITHOUT YOU
(@) 24 | 9 EATURING FRANIE BEVERLY wB) | KBO)| 83 | 7 | WilL DOWNING (MERCURY)
CRY NO MORE . TOP OF THE WORLD
B2 [ 22 | D MACASOLINE ALLEY/MCA) (BD[ 69 | 3 | keNva GruV OVE)
LOVE NO LIMIT APHRODISIA
8 AL | it WP TOWN/MCA) 62 [ 62 | 19 [ A R ONEAL (TABU/ALM)
SUNDAY MORNING LIGHT OF LOVE
(25925 | 5 | EarT. WiND & FIRe (RePRISE/WE) (6365 | 3 | ancic & DEBOE ©APITOL)
BREATHE AGAIN DOLLY MY BABY
(26)] 31 | 5 | ToN: SRAXTON (LAPACE/ARISTA) (6068 | 8 | Sliper car (coLumeiny
RUFF NECK HERO
Z 22 | 1 | ST prioRITY/ATLANTIC) (8] — | 1 | marian carey ccoLumainy
GIRL U FOR ME WANT U BACK
B 1618 | B Tentiay 66 1 47 | 11 | T
55| 32 | 9 | HEAVEN KNOWs 67 | 55 |13 | VERY SPECIAL
LUTHER VANDROSS (EPIC) BIG OADOY KANE (COLD CHILLIN'/REPRISE)
30 | 28 | 27 | LET ME BE THE ONE 68 |64 | 6 | ALWAYS
INTRO (ATLANTIC) VESTA (A&M)
ONE WOMAN HARDEST WORKING LOVER
(3D] 36 | 26 | Jade GanT Reprise (B — | 1 | o o e v
32|30 | 15 | RIBBON IN THE SKY 70 |66 | 7 | BOOM! SHAKE THE ROOM
INTRO (ATLANTIC) JAZZY JEFF/FRESH PRINCE (JIVE)
33|18 |13 | GETITUP 1) | 1 | BETWEEN THE SHEETS
TLC (LAFACE/EPIC SOUNDTRAX) FOURPLAY (WARNER BROS.)
WEAK STAY IN MY CORNER
U (29126 ] WENRCr KT — [ 1 | Reimhs wASHINGTON (OWEST/WB)
JUST KICKIN' 1T OUTTA HERE
(35) 53 | 2 | xsChPe (50 50 DEF/COLUMBIA) (3| — | 1 | knsone ove)
ANNIVERSARY SHUB
36| 34| 9 | Yo Fome: (WING/MERCURY) (T — | 1 | GUesss warner BR0S)
IF | HAD NO LOOT DO THE THANGS
37135 | 16 | A oo FOMEE ARG, MERCURY) ()| — [ 2 | Levert anantioy

(O Tracks moving up the chart with airplay gains. © 1993, Bitiboard/BPI Commut

HOT R&B IEWIIEIT AIIII'I.AY

1|1 |7 | EVERY LITTLE THING U DO 14 I'M EVERY WOMAN
CHRISTOPHER WILLIAMS (UPTOWN/MCA) WHITNEY HOUSTON (ARISTA)
21215 msomrovou 15 |13 | 37 | REAL LOVE
MARY J. BLIGE (UPTOWN/MCA)
3|—1]1 sems YOU'RE uucu TOO BUSY 16 | 4 | 6 | GIVE HIM A LOVE HE CAN FEEL
VERTICAL HOLD (A& TENE WILLIAMS (PENDULUM/ELEKTRA)
4| 3|11 | DONT WALK AWAY 17 |11 | 12 | IT'S ALRIGHTY
JADE (GIANT/REPRISE) CHANTE MOORE (SILAS/MCA)
5 |—| 1 | UTTLE MIRACLES 18 [ — | 10 | | HAVE NOTHING
LUTHER VANDROSS (EPIC) WHITNEY HOUSTON (ARISTA)
6|9 |13 | SO ALONE 19 [ 19 | 21 | LOVE SHOULDA BROUGHT YOU
MEN AT LARGE (EASTWEST) TONI BRAXTON (LAFACE/ARISTA)
716 |12]F1couLD 20| 8 | 4 | THAT'S THE WAY LOVE IS
REGINA BELLE (COLUMBIA) BOBBY BROWN (MCA)
8 | 7 | 16 | NUTHIN' BUT A “G" THANG 21|25 [ 23 | YOU REMIND ME
OR. DRE (DEATH ROW/INTERSCOPE) MARY J. BUGE (UPTOWN/MCA)
9 | 10 | 34 | WHAT ABOUT YOUR FRIENDS 22 | — | 33 | BABY-BABY-BABY
TLC (LAFACE/ARISTA) TULC (LAFACE/ARISTA)
10| 5 |22 | REMINISCE 23| 21 | 18 | NO RHYME, NO REASON
MARY J. BUIGE (UPTOWN/MCA) GEORGE DUKE (WARNER BROS.)
11|12 | 12 | FREAK ME 24 | — | 24 | HERE WE GO AGAIN!
SHLK (KEJIA/ELEXTRA) PORTRAIT (CAPITOL)
12 | 22 | 23 | END OF THE ROAD 25|18 | 14 | WF 1 EVER FALL IN LOVE
BOYZ & MEN (BIV 10/MOTOWN) SHAI (GASOLINE ALLEY/MCA)
13 |15 | 14 | KISS OF LIFE Recurrents are titles which have appeered on the Hot R&B
SADE (EPIC) Singles chart for 20 weeks and have dropped below the top 50.
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R&B SINGLES A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.
ABC-123 (Trycep, BMI/Zomba, BMI/Rama),
BMI/Cleveland's Own, BMi/Wamer-Tameriane, BM])
CPP/WBM

ALL THRU THE NIGHT (Ramohak, BMi/Linky O,
BMI/Timothy Shider, BMI/Attitudes, BMI/RCM, BM1)
ALRIGHT (So So Def, ASCAP/EMI April,
ASCAP/Zomba, ASCAP/Wild Apache, ASCAP)
WBM/CPP

ALWAYS (Do it 4 Me, ASCAP)

ANNIVERSARY (Polygram Int'l, ASCAP/Tony Toni
Tone, ASCAP/Rev, ASCAP)

ANOTHER SAD LOVE SONG (Ecaf, BMI/Sony Songs,
BMI/Boobie-Loo, BMI/Wamer-Tameriane, BM1)
WBM/HL

APHRODISIA (Avante Garde, ASCAP/MNew Perspective,
ASCAP) WBM

ASAP. (Music Corp. Of America, BMI/Baby
Oiamond, BMI/Chocalate Jazz, BMI/Davey B Right,
BMI)

BABY I'M YOURS (Music Corp. Of America,
BMI/Gasoline Alley, BMi/Cameo Appearance By
Ramses, ASCAP/MCA, ASCAP/Semaj, BMI/Ethyl,
ASCAP)

BETWEEN THE SHEETS (EMI April, ASCAP/Bovina,
ASCAP)

THE BONNIE AND CLYDE THEME (Street Knowledge,
ASCAP/Deep Technology, ASCAP/Gangsta Boogie,
ASCAP/WB, ASCAP) WBM

BOOM! SHAKE THE ROOM (Zomba, ASCAP/Jazzy Jeft
& Fresh Prince, ASCAP/House Jam, ASCAP/Forty
Floors Up, ASCAP/Deshane, ASCAP/Bridgeport, BMI)
cpp

BREAKADAWN (Tee Giri, BMI/Daisy Age, BMI/Prince
Paul, BMI/MCA, BMI/Doll Face, BMI/Stone Diamond,
BM1/Jobete, ASCAP/Black Bull, ASCAP) CPP/HL

CALL ME A MACK (FROM POETIC JUSTICE) (Jay Bird,

BMt/Tim & Teddy, BMI/107, ASCAP/UR-IV, ASCAP)
CHECK YO SELF (WB, ASCAP/Gangsta Boogie,
ASCAP/Gambi, BMI/MCA, ASCAP) WBM

CHERISH THE DAY (Angel, ASCAP)

CHIEF ROCKA (LOTUG, ASCAP/Marley Mari,
ASCAP/EMI April, ASCAP/Ghetto Man, ASCAP) WBM
COME GO WITH ME (Warner-Tameriane, BMI) WBM
COME INSIOE (Velle Int'l, ASCAP/Frabensha,
ASCAP/MCA, ASCAP/Ness, Nitty & Capone,
ASCAP/Warner Bros., ASCAP/Wike, ASCAP) WBM/HL
COMING HOME TO LOVE (Warner-Tameriane,
BMI/Kashif, BM1/Streamline Moderne, BMI/New
Music Group, BMI) WBM

CRY NO MORE (1l O Extreme, ASCAP/MCA, ASCAP)
DOLLY MY BABY (Wild Apache, ASCAP/Hancock,
BMI/Zomba, ASCAP) CPP

DO THE THANGS (Trycep, BMI/Zomba, BMI) CPP
OREAM IN COLOR (Hidden Pun, BMi/Sushi Too,
BMI/JOM, ASCAP)

OREAMLOVER (Rye Songs, BMI/Sony Songs,
BMI/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP) WBM

DRE OAY (Sony Tunes, ASCAP) HL

DUMPIN’ ‘EM IN OITCHES (Zomba, ASCAP/No Love,
ASCAP/Ski & CMT, ASCAP)

FLOW JOE (Joseph Cartegena, ASCAP/Dusty Fingers,
BMI)

FOR THE COOL IN YOU (Sony Songs, BMI/Ecaf,
BMI/Boobie-Loo, BMI/Warner-Tameriane, BMI)
HL/WBM

GET A LITTLE FREAKY WITH ME (MCA,
ASCAP/Famous, ASCAP/Tunes On The Verge Of
Insanity, ASCAP/Gimme Some Hot Sauce, ASCAP)
GET IT UP (FROM POETIC JUSTICE) (Tionna,
ASCAP/WB, ASCAP) WBM

GOTTA GET MINE (Power Artist, BMI/Nuthouse,
ASCAP/Warren G., ASCAP/Funky Shit, BMi/Ghetto
Gospel, BMI/Interscope Pearl, BMI/Warner-Tamerlane,
BMI)

90 HARDEST WORKING LOVER (Chunky Sweet,

42

ASCAP/Cold Chilkin', ASCAP/Warner Bros., ASCAP)
HEAVEN KNOWS (EM! April, ASCAP/Uncle Ronnie’s,
ASCAP/EMI Blackwood, BMI/Reed Verteiney, BMI)
WBM/HL

HEY MR. DJ. (Naughty, ASCAP/T-Boy, ASCAP/Flavor
Unit, ASCAP/Almo, ASCAP/irving, BMI/D/B/D Itself,
ASCAP/Medad, BMI) CPP

IF | HAD NO LOOT (Ghatti, ASCAP/Gangsta Boogie,
ASCAP/WB, ASCAP/Street Knowledge,
ASCAP/Polygram Int'l, ASCAP/Tony Toni Tone,
ASCAP/LA. Jay, ASCAP/Bigwill) HL/CPP/WBM

IF (Black Ice, BMI/Fiyte Tyme, ASCAP/Jobete,
ASCAP/Stone Agate, BMI) WBM/CPP

| GET AROUND (GLG Two, BM!/Ghetto Gospel,
BMI/Rubber Band, BM!/Saja, BMI/Troutman,
BMI/interscope Pearl, BMI/Warner-Tameriane, BMI)
WBM

| GOT YOU (Vanderpool, ASCAP/Slim Shot,
ASCAP/Squirt Shot, ASCAP)

I'M IN LUV (J.Dibbs, BMI/Ahunit And Fifth Street,
BMi/Teddy Denslow, BMI/Zomba, BMI) CPP

INDO SMOKE (Mista Grimm, BMI/Warren G.,
BMI/New Justice, BMI/Columbia Pictures, ASCAP)

45 INSANE IN THE BRAIN (Cypress Funky, ASCAP/Soul

Assasins, ASCAP/MCA, ASCAP/BMG, ASCAP) HL

IT HAD TO BE YOU (Keith Sweat, BMI/E/A, BMI/WB,

BMi/Saints Alive, BM!)

(TS FOR YOU (Shanice 4 U, ASCAP/Hee Bee Dooinit,
ASCAP/Wamer Chappeti, ASCAP/UA, ASCAP/EMI
April, ASCAP/Unit 4 Music, ASCAP) WBM

JUST KICKIN' IT (So So Def, ASCAP/EMI April,
ASCAP/Full Keel, BMI/Ground Control, BMI) WBM
KNOCKIN' DA BOOTS (Pac Jam, BMI/Saja,
BMI/Troutman, BMI) WBM

LAID BACK GIRL (Amazement, BMI)

LATELY (Jobete, ASCAP/Black Buil, ASCAP) CPP
LET ME BE THE ONE (Frabensha, ASCAP/MCA,
ASCAP/Stone Jam, ASCAP/Ness, Nitty & Capone,
ASCAP/Warner Bros., ASCAP) WBM

LET ME RIDE (Sony Tunes, ASCAP)

LICK U UP (Pac Jam, BMi/Wreckshop, BMI) WBM
LIGHT OF LOVE (EM) Blackwood, BMI/Steve Harvey,
ASCAP/EMI April, ASCAP/Cuddie B, ASCAP)

LOSE CONTROL/GIRL U FOR ME (Keith Sweat,
BMI/E/A, BMI/WB, BMI/Saints Alive, BMI/EMI
Blackwood, BMI) WBM

LOVE FOR LOVE (Song-A-Tron, BMI/EMI Blackwood,
BMI) WBM

LOVE NO LIMIT (WB, ASCAP/Ness, Nitty & Capone,
ASCAP/Stone Jam, ASCAP/MCA, ASCAP) WBM
MEGA MEDLEY (Troutman, BMI/Saja, BMI/Rubber
Band, BMi/Stone Agate, BMI) CPP
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o5 |&|TITLE o 15| TITLE
Z | S | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) I | 2| £ | ARTIST (LABEL/DISTRIBUTING LABEL)
LOSE CONTROL/GIRL U FOR ME
*& NO.1 »» ot Bl Rl e i
DREAMLOVER
1117 MARIAH CAREY (COLUMBIA) 3 whs at No. 1 » 18 me/w_m)
RIGHT HERE/DOWNTOWN BONNIE AND CLYDE/IBWIN'
(D] 5 | 9 | swvrey 0138 |18 | B ahash
3 | 2 |14 | GET AROUND 41 | 42 | 21 | WEAK
2PAC (INTERSCOPE/ATLANTIC) SWV (RCA)
ERE IT IS PROTEC‘I’ YA NECK
ol Bl e Bt U St (&2)[ 55 [ 9 | wi-Tanc CLAN @.OUD/RCA
HEY MR. DJ. ABC-123
(5} 8 | 5 | Ziiane riavor urar/epcy 81418 | A taanTic)
6|3 |9 | CHECK YO SELF —|1 PINK CASNMERE
ICE CUBE PRINCE (PAISLEY PARK/WARNER BROS.)
ALRIGHT DUMPIN' 'EM IN DITCHES
T8 ]9 | Rl s RuppHouSE/COLUMBIAY (85)( 53 [ 2 | spce 1 ove)
(3 9 |14 | RUFFNECK 4 |44 | 17 | ONE WOMAN
MC LYTE (FIRST PRIORITY/ATLANTIC) JADE (GIANT/REPRISE)
9 |10 | 8 | BOOM! SHAKE THE ROOM 47 | 45 | 14 | WHAT'S UP DOC? (CAN WE ROCK’
JAZZY JEFF/FRESH PRINCE (JIVE) FU-SCHNICKENS, SHAQUILLE O'NEAL (
10 | 7 |13 | ANOTHER SAD LOVE SONG @ 587 LAID BACK GIRL
TONI BRAXTON (LAFACE/ARISTA) MAZE/FRANKIE BEVERLY (WARNER BROS.)
JUST KICKIN' IT LET ME ROLL
(D] 28 | 3 | XSCAPE (5050 OEF/COLUMBIAY A9 (4712 | (T RAGE (AP ALOT/PRIORITY)
WHOOT, THERE IT IS SUNDAY MORNING
12 1|2 | ) (WRABCLABAN) (5056 | 4 | Earme. WiNo & FIRE (RePRISE)
F OUTTA HERE
B11219 | ey sackson oo (5D{— [ 1 [ kesone ovey
SOMETHING IN YOUR EYE! WHAT'S NEXT
(10[ 20 | 6 | 511 6iv oEVOE (M) S 5252 [ 2 | HTS O o New SCHOOL ELEKTRA)
SWEAT (A LA LA LA LA LONG)
15 | 1422 | T e (G SOLINE ALLEY/MCAY (G169 | 5 | Sevce ConLE o BEATIAT )
LATELY SHOW ME LOVE
16113 |16 | e twpTown/mch) S [ 48 [ 23 | BN (BIC BEAT/ATLANTIC)
BACK SEAT (OF MY JEEP
17 18] 8 | Nk cPrse) B 4| 14 | B o o A RAL o uMBIAY
VE" SPECIAL KNOCKIN' DA BOOTS
18|16 | 10 | R e cane oo cunmermsey | | 2[4 [ %8 | KYOmaine
ONE LAST CRY THAT'S WHAT LITTLE GIRLS...
10 1S [ O ety (MERCURY) ST |50 | 10 | Svwone o)
INSANE IN THE BRAIN YOU BEEN PLAYED
2 (19 12 | RS L (hoFSOUSE /COLUMBIA) 58 (60 | 7 | h TN 1 NE)
'l INDO SMOKE
@] 2| 9 | 1 hadten 59 L 4 | A (EPIC SOUNDTRAX/EPIC)
SOMETHING'S GOIN' ON IT'S FOR YOU
Z (17 |2 | e R Sty 60149 [ 8 | TRNGE worown)
BREAKADAWN DOLLY MY BABY
()27 | 2 | 0e ta'SouL crommy Bov) 61139 | 20 | QLAY (Cocomein)
24 | 24 | 14 | CHIEF ROCKA —|1 PAINT THE WHITE HOUSE BLACK
LORDS OF UNDERGROUND (PENDULUM) GEORGE CLINTON (PAISLEY PARK)
FORTH L IN YOU MAKE ROOM
5237 | FOR e foa N YO B3 67 | 7 | A A AMOUKS (LOUD/RCA)
26|21 | 15 | IFI HAD NO LOOT 64 (61 | 5§ | LOVEFORLOVE
TONY! TON TONE! (WING/MERCURY) ROBIN S. (BIG BEAT/ATLANTIC)
LICK U UP UNCONDITIONAL LOVE
Z(25]9 | L e 65168 | 14 | o
E INSIDE FLOW JOE
(@35 | 2 | 2o (ATLsA.NTlC) 66 (6218 | FLOW (VIOLATOR/RELATMITY)
DAZZEY DUKS CHERISH THE DAY
B[ 30 (46 | D sk oLmaRY) 671643 | Qetmo
GET ITUP RECIPE OF A HOE
ot Kl Rl R0 88 |66 | 10 | B AL Crrpe/COLUMBIA)
STREIHT UP MENACE WANT U BACK
ol Kl Rl 5 g 0 165]5 | WA hchy
BABY I'M YOURS COME BABY COME
32 | 31 16 | O haOURE ACLEY/MCA) 01713 | oWy BoY)
EBODY ELSE WILL WHOOT, HERE (T IS E ANSWER
B (32 |1 | O e erc T 63| 3 | RO Featomm o5 Soumy )
DRE DAY RUN TO YOU
[ 36 18 | O (DEATH ROW/INTERSCOPE) T2 (70 |12 | B S st TON (ARtSTAY
WILL YOU BE THERE | DON'T WANT TO FIGHT
bl Bl Rl B+ gk oy T3 [ 315 | e cron
WE GETZ B! THAT'S THE WAY LOVE GOES
% [3[5 | M O roworansTa) T[T |22 | T kN (iRt
GOTTA GET MINE LOVE NO LIM
3 [ 39 13 | BT REED AP iCHIBAN) TS |13 19 | O N ot oW MCA)

(O Singles with increasing sales. © 1993, Billboard/BP! Communications and SoundScan, inc.
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ONE LAST CRY (Pri, ASCAP/Let’s Have Lunch,
ASCAP/Rejoice, BMI) HL

ONE WOMAN (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI)

OUTTA HERE (Zomba, ASCAP/BOP, ASCAP)

PAINT THE WHITE HOUSE BLACK (Stone Agate,
BMI/Warnes-Tamerlane, BMI/Exoskelatel,
BMI/Aujourd Hui, BMI/Yrrek, ASCAP)

PINK CASHMERE (Controversy, ASCAP/WB, ASCAP)
WBM

PROTECT YA NECK/METHOD MAN (Wu-Tang, BMI)
RIGHT HERE (HUMAN NATURE) /DOWNTOWN
(Warner-Tamerlane, ASCAP/Interscope Pearl,
BMI/Bam Jams, BMI/ATV, BMI/John Bettis,
ASCAP/WB, ASCAP/Playtull, BMI/GG Loves Music,
BMI) WBM

RUFFNECK (Brooklyn Based, ASCAP/Top Billin’,
ASCAP/Smokin' Sounds, ASCAP/Quick Time, BMI/EMI
April, ASCAP/Abdur Rshman, ASCAP/Music Corp. Of
America, BMI) WBM

SHOW ME LOVE (Song-A-Tron, BMI/Champion,
BMI/EMI Blackwood, BMI) WBM

SHU-B (Little Los, BM])

SLAM (JMJ, ASCAP/Chyskillz Muzik, ASCAP/Harris
Onyx, ASCAP/EM April, ASCAP) WBM

SOMEBODY ELSE WILL (Trycep, BMI/Zomba,
BMI/Ramal, BMI/WE, BMI) CPP

SOMETHING IN YOUR EYES (Sony Songs, BMI/Ecaf,
BMI)

SOMETHING'S GOIN' ON (Undercurent,
ASCAP/Maverick, ASCAP/Nomad-Noman,

0g
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BMI/Warner-Tameriane, BMI/Audible Arts, BMI/WB,
ASCAP) WBM

STAY IN MY CORNER (Coffey, Nettiesbey, BM|/Big
Giant, BMI/K-Shreve, ASCAP/EMI, ASCAP) WBM
STREINT UP MENACE (Driveby, BMI/New Line, BM])
SUNDAY MORNING (Maurice White, ASCAP/Sony
Tunes, ASCAP/Reyshell, BMI/Wamer-Tamerlane,
BMt/Streamiine Moderne, BMI) HL/WBM

THAT'S THE WAY LOVE GOES (Black Ice, BMI/Fiyte
Tyme, ASCAP) WBM

THERE'S NO LIVING WITHOUT YOU (Peer, BMI/Bad
Mofo, BMI/Irving, BMI) CPP

TRUST ME (IN Kid, ASCAP/Gifted Pearl, ASCAP/EMI
April, ASCAP/My Dog Luna, ASCAP)
UNCONDITIONAL LOVE (FROM MENACE 1} SOCIETY)
(Zomba, ASCAP/Art & Rhythm, ASCAP) CPP

VERY SPECIAL (AZ, ASCAP/Coid Chillin’, ASCAP/WB,
ASCAP/At Home, ASCAP/Jeffix, ASCAP) WBM
VOO0DO0O (Trycep, BMI/Zomba, BMt/Ramal,
BMI|/Cleveland’s Own, BMI)

WANT U BACK (Louis St, BMI)

WEAK (Bam Jams, BMI|/Interscope Peari,
BMI/Warner-Tameriane, BMI) WBM

WHOOMP! (THERE IT IS) (Alvert, BMI)

WHOOT, THERE IT IS (Jomie, BMI/Koke, Moke &
Noke, BMI)

WILL YOU BE THERE (FROM FREE WILLY) (Mijac,
BMI/Warner-Tameriane, BMI) WBM

WOULD YOU LIKE TO DANCE (WITH ME) (Trycep,
BMi/Cormy, BMI)
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DITTO: The top of the Hot R&B Singles chart is frozen in place. SWV's
double-sided smash, “Right Here/Human Nature” backed with “Down-
town” (RCA), continues to increase in sales and airplay. On the Hot
R&B Airplay chart, “Right Here” gains points, yet it is pushed back on
that chart. “Downtown’” holds at No. 6 on the airplay chart, garnering a
5% increase in points. Added to a 6% uplift in sales points, the single re-
mains at No. 1 and is bulleted. I don't have the date, but stay on the lookout
for a remix of “Downtown.” “Hey Mr. D.J.” by Zhane (Flava Unit) holds
the No. 1 position on the airplay chart, ranking No. 1 at three stations, and
top five at 13 others. “Dreamlover,” by Mariah Carey (Columbia) continues
to build at radio in small-market and monitored points. It is No. 1 in airplay
rank at seven outlets: KMJQ Houston; KIPR Little Rock, Ark.; WEDR
Miami; WZFX Fayetteville, N.C.; WJTT Chattanooga; WQQK Nashville;
and, for the second week, WCKU Lexington, Ky. “Hero” is scheduled to
be Ms. Carey’s next single.

HOT TEENS: “Laid Back Girl” by Maze Featuring Frankie Beverly
(Warner Bros.) marches staunchly up the chart, 23-18. It gains strongly
in single sales, advancing to No. 48 on that chart. I am sure that every music
writer in the world has tried to capture the essence of Beverly's voice in
print, but there is only one way to understand that voice—close your eyes
and just listen. “Laid Back Girl” is No. 1 in airplay rank at WZHT
Montgomery, Ala. It is top five at seven, including Memphis stations
WHRK and KJMS, WKYS Washington, D.C., and KTOW Tulsa, Okla. . ..
“Just Kickin' It” by Xscape (So So Def) is blowin' up, magnum-style. In
its third week, it is at No. 19. (This one came out of nowhere. Whew!) It
seems that where it is getting played, it gets No. 1 rotation—like crazy.
Get this—it is No. 1 at seven stations: WFXA Augusta, Ga.; WAGH and
WFXE in Columbus, Ga.; WPEG Charlotte, N.C.; WQOK Raleigh, N.C,;
KMJJ Shreveport, La.; KVSP Oklahoma City; and WPLZ Richmond, Va.

POWER-PACKED PICK: “Pink Cashmere” by Prince (Warner Bros.)
was last week’s Hot Shot Debut at No. 40. This week it earns both the
Power Pick Airplay and Power Pick Sales awards. It's not hard to figure
out why. It's the musical side of Prince that we all know and love. I can’t
tell you how many Warner Bros. staffers I've begged for the B sides. Well,
now we've got them—"Pink Cashmere” is the lead single for the double-
CD set, “Prince The Hits/The B Sides.” “Pink Cashmere” enters the Hot
R&B Singles Sales chart at No. 44. On the Hot R&B Airplay chart, its air-
play increases 27%, and it advances 26-16. Six stations have propelled it
into their top five rotated records: KMJQ Houston; WEDR Miami; WROU
Dayton, Ohio; WPLZ Richmond, Va.; KVSP Oklahoma City; and WMMJ
Washington, D.C. Total points on this single increased 58% and the single
jumps to No. 26.

DETAILS, DETAILS: Records may enter the singles chart from either
sales, airplay, or a combination of points from both. “Dumpin’ Em In” by
Spice 1 (Jive) slips onto the chart from sales only . .. “Trust Me” by Guru
featuring N'Dea Davenport (Chrysalis), rebounds to No. 44. Airplay points
increase 23%, with significant activity at WBLS New York, WZAK Cleve-
land, and WXYV Baltimore.
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HOT R&B
~ SINGLES..

BUBBLING UNDE

x| ¥ Q z HS Q
2| |y | TOLE 2|5 || TITLE
R ARTIST (LABEL/DISTRIBUTING LABEL) =|S|=® ARTIST (LABEL/DISTRIBUTING LABEL)
1|9 |3 | STRAIGHT FROM MY HEART Wj—| 1|23 TLINFINITY
UNV (MAVERICK/SIRE/WARNER BROS.) OF MISCHIEF (NVE)
2| 5|5 | YOU TOOK MY LOVE AWAY 15143 |1 .IUS‘I’ HAD TO HEAR YOUR VOICE
COLIN ENGLAND (MOTOWN) A ADAMS (FONTANA/MERCURY)
3 |—|1 | snHoor 16 |13 | 2 | WHY MUST WE WAIT...
SALT-N-PEPA (NEXT PLATEAU/PLG) TINA TURNER (VIRGIN)
4| 2|5 | WHOOT, HERE IT IS (THE ANSWER) | |17 |19 | 3 | WHERE WILL YOU GO
DIS-N-DAT FEATURING 95 SOUTH (EPIC) 8.8.0.T.. (A&M)
5 |—| 1 | NOBODY DOES IT BETTA 18 |22 | 3 | BEYOND YOUR WILDEST DREAMS
MINT CONDITION (PERSPECTIVE/ALM) SYBIL (NEXT PLATEAU/LONDON/PLG)
6 | 8 | 6 | COME BABY COME 19 |12 | 5 | THE VOICE
K7 (TOMMY BOY) MAWVIS STAPLES (PAISLEY PARK/WB)
7 |—| 1 | DON'T CRY FOR ME 20| 21 | 2 | NOBODY MOVE
FIVE XI (KAPER/RCA) POOR RIGHTEOUS TEACHERS (PROFILE)
8 |6 |3 | SHIFFTEE 21 |—| 3 | STOP, LOOK & LISTEN
ONYX (RAL/CHAOS/COLUMBIA) U-MYND (LUKE)
9 |15| 2 | COMPUTER LOVE 220 4 | PIRU LOVE
NKRU (KAPER/RCA) BLOODS & CRIPS (WARLOCK)
10| — | 1 | DON'T WASTE MY TIME 23 |—| 1 | RETURN OF THE CRAZY ONE
LISA TAYLOR (MOTOWN) DIGITAL UNDERGROUND (TOMMY BOY)
1110 | 8 | GRAND GROOVE 24 |11 | 6 | SOUL BY THE POUND
INTELLIGENT HOODLUM (TUFF BREAK) COMMON SENSE (RELATIVITY)
12118 | 3 | STAY REAL 25 (25 | 12 | SOMETHING SPECIAL
ERICK SERMON (DEF JAM/COLUMBIA) PRINCE MARKIE DEE (COLUMBIA)
niy \ 4 | HEAVEN MUST BE LIKE THIS Bubbling Under lists the top 25 singles under No. 100
PALL JACKSON, JR. (ATLANTIC) which have not yet charted.
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As Rap Gains Influence, Too Many Rappers
Pass Up Chance To Communicate, Educate

BACK IN 1986, Chuck D. pro-
claimed education “the key.” He was
discussing tools that were needed to
break years of cultural, political, and
economic oppression for African-
Americans.

The rapper urged full participation
in the American educational system,
despite what he saw as its socially
rooted shortcomings. He also recom-
mended independent study in pursuit
of Afrocentric ideals.

Chuck D. and Public Enemy’s ori-
entation toward learning made a dif-
ference, but only for a moment. To-
day, the group’s emphasis on “gold
brains over gold chains” is a fading
memory. The band’s brand of mili-
tant-but-conscious hardcore is on the
wane, while gangsta attitudes are
steadily gaining strength.

Acts like Onyx, Geto Boys, Dr.
Dre and many, many others are sell-
ing rage and defiance to the masses,
but, in the context of the black strug-
gle, it is short-sighted. And due to
how it is consumed, it’s possibly detri-
mental.

At a time when hip-hop defines al-
most everything for an entire genera-
tion, from language to styles to modes
of thought, many young listeners are
taking the lyrical stances from rap
records too much to heart, and I'm
concerned.

I worry about what black life will
be in the future when I see brothers
and sisters acting up, tussling, or
blasting over “dumb shit,” or hanging
out all day, drinking 40s, and smoking
blunts. It seems they are attempting
to bring pop-life hardness to real life.

Performers of hard-edged rap are
fond of saying, “We're only speaking
about what'’s real,” but none of the
people I grew up with—even the bad
boys that did bids—perpetrated vio-
lence and delinquency 24/7. They had
depth.

If an artist’s goal is to achieve au-
thenticity, shouldn’t he or she com-
municate a broader range of topics?
Shouldn’t there be a time—during in-
terviews, say—when another dimen-
sion is revealed?

Far too much time is spent promot-
ing the “real” hype, and too little is
spent on the real deal. Black culture
is being embraced more and more by
the mainstream—just check Fox’s
new fall schedule. Command of the
language and a well-rounded educa-
tion have always been important, and
as the technological revolution contin-
ues, computer literacy is key.

I'm not suggesting that every artist
become Arrested Development or
the Disposable Heroes Of Hip-
hoprisy—I won't front. I love the rec-
ords that Boss, Onyx, and Dre
make—but more of them can use
their influence to spread Chuck’s sen-
timents about the importance of edu-
cation. They should realize that the
opportunity to communicate affords
them the ability to advocate. And
what better cause is there than help-
ing the black race (and the society as
a whole) to advance?

PROMOSEXUALITY RUNS
rampant in the music business: Who
doesn’t own some item that boosts a

Column..

by Havelock Nelson

label, an artist, or a recording? But
the practice isn’t limited to the indus-
try with a hole in the middle. It gets
represented in the culture at large via
T-shirts emblazoned with phrases
pulled from tracks by rap stars.
This summer, everyday people
have been spotted sporting tops con-
nected to lines by such artists as MC

Billboard

Lyte (“Gotta Get A Ruffneck™), Dr.
Dre (“Who?” b/w “Deez Nutz"), L.L.
Cool J (“Let’s Swing An Epp™), 2Pac
(“I Get Around”), Onyx (“Bacdafu-
cup” or the more directly explicit
“Back The Fuck Up"), and 95 South
(“Whoot, There It Is,” complete with
an arrow pointing to the appropriate
body parts).

The gear is trendy and cool, but it's
also what rap music does. As the
frosty-voiced rapper Rakim once
said, hip-hop stylists have the ability
to “take a phrase that's rarely heard/
Flip it/Now it's a daily word.”

ALL RIGHT: There has been a set-
(Continued on next page)
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL

5,_ AND ONE-STOP SALES REPORTS
28| 58 g gl g%| rme ARTIST
£z 32|12 23 LABEL & NUMBER/DISTRIBUTING LABEL
* &% NO.1 ¢ % »
@ 3 5 9 GRAND GROOVE/AT LARGE & INTELLIGENT HOODLUM
{C) {T) TUFF BREAK 00B2/ALM 1 week at No. 1
2 1 1 8 ALRIGHT ® KRIS KROSS FEAT. SUPER CAT
{C) (M) (T) (X) RUFFHOUSE 77103/COLUMBIA
@ 4 4 12 CHIEF ROCKA & LORDS OF THE UNDERGROUND
(C} (M) (T) PENDULUM 64631/ELEKTRA
4 ) 3 9 LET ME ROLL © SCARFACE
(C) RAP-A-LOT 53831/PRIORITY
7| 9| g | FLOWIOE ® FAT JOE
NS (C) (T) VIOLATOR 11BS/RELATIVITY
6 | 6 | 8 | 10| GOTTAGET MINE ® MC BREED
(C) (T) WRAP 93154/ICHIBAN
7| 8 | 10| 7 | RECIPE OF A HOE ® BOSS
(C) (M) (T) RAL/CHAOS 77081/COLUMBIA
8 5 ) 8 CHECK YO SELF ¢ ICE CUBE FEATURING DAS EFX
(M) (T) (X) PRIORITY 53830*
(| 1 | u | 14 | WEGETZBUZY ® ILLEGAL
(C) (M) (T) (X} ROWDY 3.5024/ARISTA
0] 9 | 11| § | VERYSPECIAL/STOP SHAMMIN' BIG DADDY KANE
(C) (D) (T) COLD CHILLIN' 18437/REPRISE
15 18 4 VALLEY OF THE SKINZ & TRENDS OF CULTURE
A (C) (T) MAD SOUNDS 2206/MOTOWN
12 12 7 13 RUFFNECK & MC LYTE
(C) (M) (T) FIRST PRIORITY 98401/AG
INDO SMOKE ¢ MISTA GRIMM
13 14115 9 (C) (T) EPIC 77026
14 13 12 11 | GET AROUND & 2PAC

(C) (M) (T) INTERSCOPE 98372/AG

SOUL BY THE POUND
(C) (T) RELATIVITY 1183

¢ COMMON SENSE

16 | 10 | 6 | 13 | BACK SEAT (OF MY JEEPYPINK COOKIES... @ L.L COOL)J
{C) (M) (T) (X) DEF JAM/RAL 74984/COLUMBIA
17| 17| 16| 6 | DONTGIVE ME NO BAMMER R.B.L. POSSE
{C) IN-A-MINUTE 8001
22 | 24 | 3 | LET THE DOGS LOOSE ® THREAT
— {C) (1) DA BOMB 862 406/MERCURY
BOOTLEGGA & HOODRAT
__19 19 20 4 (M) (T) EPIC 77082° = .
20 | 18| 17| &4 | THE FUNKIEST/FREAK MODE & FUNKDOOBIEST
(C) (M) (T) IMMORTAL 77045/EPIC
21| 23 21| 3 | OOH, WHATCHA GONNA DO ¢ RUN-D.M.C.
(C) (T) PROFILE 5400
@| = 2 | 1ZzuwiTmE © DA YOUNGSTA'S
(M) (T) EASTWEST 96020 °/AG
@)| = | 2 | SHIFFTEE ® ONYX
(C) (M) (T} (X) JMYRAL 77163/CHAQS
WHAT'S NEXT? ® LEADERS OF THE NEW SCH
NEW ’ ! (M) (T) ELEKTRA 66309° EA S0 Sl OOI:__
25 | 16 | 13 | 12 | INSANE IN THE BRAIN @ © CYPRESS HILL
(C) (M) (T) (X} RUFFHOUSE 77135/COLUMBIA
2 | 24 | 23 | 4 | BOOM!SHAKE THE ROOM @ JAZZY JEFF/FRESH PRINCE
C) (M) (T) (x) JIVE 42108
2 |30 | — | 2 | MAKE ROOM © THA ALKAHOLIKS
{C) (D) (T) LOUD 6257VRCA
SAFE/BOOYAKA! BOOYAKA! * RUM
NEw ’ ! (M} (TE{}EEOSOTREET/ATH GOBOVVA¢'4(4AO 574*/ISLAND e
% | 2 2 | BOOTY MACK © KRASH MAN
{C) (T) 4TH & B'WAY 447 573/1SLAND
2 | 28 | 29 | 3 | SOMETHING SPECIAL © PRINCE MARKIE DEE

(C) (D) (T) COLUMBIA 77054

D Records with the greatest sales gains this week. @ Videoclip availability. ® Recording Industry Association
of Amenca (RIAA) certification for sales of 500,000 units. A& RIAA certification for sales of 1 million units.
Catalog no. is for cassette single. *Asterisk indicates catalog number is for cassette maxi-single; cassette single
unavailable. (C) Cassette single availability. (D) CD single availability. (M) Cassette maxi-single availability.

(T) Viny} maxi-single availability. (X) CD maxi-single availability. © 1993, Billboard/BPI Communications.
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38 | SHAI A GASOLINE ALLEY 10762°/MCA (9 98/15.98)

TOP R&B ALBU

51 | 43 | 41 3
52 | 49 | 46 8
53 [ 54 | 61 [ 12
54 | 55 | 62 3

IF | EVER FALL IN LOVE 3

THE WINANS QWEST 4521 3/WARNER 8ROS. (10.98/15.98) ALL OUT 41
WHOOMP! (THERE IT IS) 28
YOU BETTER ASK SOMEBODY 21

EAST RIVER DRIVE 54

TAG TEAM LIFE 78000/BELLMARK (9.98/14.98)

POSITION

z

ok

€< | ARTIST TITLE
3 O | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE CR EQUIVALENT FOR CASSETTE/CD)

2 WKS
AGO
PEAK

YO-YO EASTWEST 92252/AG (10.98/15.98)
STANLEY CLARKE EPIC 47489 (10.98 EQ/15.98)

*x*x NO. 1T * x %

OLETA ADAMS FONTANA 514965MERCURY (10.98 EQ/15.98)
TINA TURNER @

1 1 2 MARIAH CAREY COLUMBIA 53205° {10.98 EQ/16.98) 2 weeks al No. 1 MUSIC BOX 1 55 | 57 | 63 | 29 | CHANTE MOORE Sxs 10005 mox .98 12080 PRECIOUS %
2 2 1 5 SCARFACE RAP.A-LOT 53861 “/PRIORITY (10.98/15.98} THE WORLD IS YOURS 1 56 | 50 | a8 s T WHEN SUMMER COMES 2
@ j ; : :::Iv::::::5:5:‘_:?;29::::::? — — FoR TH:':)I:LRI?QX:g: . ; 57 52 | 49 10 | ROBIN S. BIG BEA/ATLANTIC 82509/AG (9.98/15 98) SHOW ME LOVE 37
T 58 [ 62 [ 58 7 POOH-MAN RIGHTEOUS 3001°*/SCARFACE (9.98/13.98) JUDGEMENT DAY | 57
5 5 3 3 | MAZE FEATURING FRANKIE BEVERLY WARNER BROS. 45297 (10.98/15.98) BACK TO BASICS | 3
T 68 | 67 43 | JADE @ GIANT/REPRISE 24466/WARNER BROS. (9.98/15.98} JADE TO THE MAX 19
6 6 6 12 | TONY! TONI! TONE! @ WING 51493/MERCURY (10.98 EQ/15.98) SONS OF SOUL 3 TR 26 | 95 SOUTH wear 8117mcEmn 931590 QUAD CITY KNOCK -
7 117 17 | JANET JACKSON A * VIRGIN 87825 (10.98/16.98) JANET. 1 . .
8 8 5 8 | CYPRESS HILL RUFFHOUSE 53931 +/COLUMSIA (10.98 EQ/15.98) BLACK SUNDAY 1 61 | 60 [ 53 | 25 | L.L.COOLJ @ DEF JAMRAL 53325°/COLUMBIA (10 98 EQ/16 98) 14 SHOTS TO THE DOME 1
9 9 10 | 46 | swv A2 rcaes07a 9.98/13.98) IT'S ABOUT TIME 2 62 | 58 [ 50 | 13 | NATALIE COLE ELEKTRA 61496 (10.98/16.98) TAKE ALOOK | 14
10 10 8 6 KRIS KROSS RUFFHOUSE 57278°/COLUMBIA (10.98 EQ/15.98) DA BOMB 2 63 | 67 | 66 12 | GEORGE BENSON WARNER 8ROS. 26685 (10.98/15.98) LOVE REMEMBERS 5C
1 { 1| 9 [ 16 | souNDTRACK @ swve a1s09 10981598 MENACE 1l SOCIETY | 1 64 1 66 | 73 ] 1l | c-BOAwoL7I9(.9813.98) GAS CHAMBER | 53
(A2)| 16 | 13 | 39 | DR. DRE & 2 DEATH ROW/INTERSCOPE 57128°/PRIORITY (10.98/15.98) THE CHRONIC 1 74 | 72 | 19 | INNER CIRCLE 8IG BEAT/ATLANTIC 92261/AG (9.98/15.98) BAD BOYS | 41
13 15 18 | 23 | INTRO atLanTic 82463/4G (9.98/15.98) INTRO 13 66 | 61 . 64 30 | REGINA BELLE COLUMBIA 48826 (10.98 EQ/15.98) PASSION 13
14 13 11 30 | 2PAC INTERSCOPE 92209/AG (9.98/15.98) STRICTLY 4 MY NI.G.G.AZ..... 4 * * *PACESETTER * % &
15 | 14| 15 7 | THE 0°1aYS e 89740-8RG (10.98/15.98) HEARTBREAKER | 7 82 | — | 2 | JADE GIANT 24520/REPRISE (7.98/11.98) BET'S LISTENING PARTY STARRING JADE | 67
16 | 20 | 31 4 JOE MERCURY 518016 (9.98 EQ/13.98) EVERYTHING 16 68 | 63 | 54 9 SOUNDTRACK MJJ/EPIC SOUNDTRAX 57280/EPIC (10.98 EQ/16.98) FREE WILLY 49
17 19 17 4 FOURPLAY WARNER 8ROS 45340 (10.98/16.98) BETWEEN THE SHEETS 15 69 | 64 | 59 13 | LUKE LUKE 200" (9.98/14.98) IN THE NUDE 8
18 | 21 | 21 | 45 [ SADE A ? EPiC 53178 (10.98 EQ/16.98) LOVE DELUXE 2 0|5 |5 15 | VARIOUS ARTISTS UPTOWN 10858°/MCA (10 98/15.98) UPTOWN MTV UNPLUGGED 17
19 12 | 26 3 POISON CLAN LUKE 202 (9.98/14.98) RUFFTOWN BEHAVIOR 12 @ 80 | 81 11 | D-SHOT sicwio it 715 (9.98/13.98) SHOT CALLA 52
20 | 17 | 12 | 43 | SOUNDTRACK A ° ARISTA 18699" (10.98/15.98) THE BoDYGuARD | 1 | 72 | 72 | 87 | 48 | RACHELLE FERRELL MANHATIAN 93769/CAPITOL (9.98/13.98 RACHELLE FERRELL | 34
21 | 24 | 22 | 15 | LUTHER VANDROSS A LV 53231/EPIC (10.98 EQ/16.98) NEVER LET ME GO 3 73| 73 | 88 3 ANGIE & DEBBIE CAPITOL 95582 (9.98/13.98) ANGIE & DEBBIE 73
22 | 18 | 16 | 24 | ONYX @ RAUCHAOS 53302°/COLUMBIA (9.98 EQ15.98) ____ BACDAFUCUP 8 74 | 69 | 65 | 59 | MARYJ. BLIGE A 2 UPTOWN 10681/MCA (9.98/15.98) WHAT'S THE 411? 1
23 | 23 | 19 | 3 [ ILLEGAL ROWDY 37002°/ARISTA (9.98/15.98) THE UNTOLD TRUTH | 19 75 | 71 | 69 | 19 | STH WARD BOYZ RAP-A.LOT 53859°/PRIORITY (9.98/15.98) GHETTODOPE | 19
4 | 2 14 11 | SOUNDTRACK @ EPIC SOUNDTRAX 5713 1/EPIC (10.98 EQ/36.98) POETIC JUSTICE 3 1% | 77 | 68 7 VARIOUS ARTISTS ToMMY 80Y 1074 (10 98/16.98) MTV PARTY TO GO VOLUME 3 45
25 | 25 | 20 | 62 | BRIAN MCKNIGHT MERCURY 848605 (10.98 EQ/15.98) BRIAN MCKNIGHT | 17 @D 89 | 85 | 3 | SMOOTH .. 4152301ve (99815 98) YOU BEEN PLAYED | 77
26 | 29 | 23 3 THA ALKAHOLIKS LOUD 66280°/RCA (9.98/15.98) 21 & OVER ! 23 81715 | 14 12 | B.B.KING MCA 10710 (10.98/15.98) BLUES SUMMIT 64
21 | 26 | 25 | 12 | MCLYTE FIRST PRIORITY 92230/AG (10.98/15.98) AINTNOOTHER | 16 81 | 71 | 7 | VARIOUS ARTISTS ToMmy BoY 1075 (10.98/16.98) MTV PARTY TO GO VOLUME 4 | 48
28 |32 | 28 6 WILL DOWNING MERCURY 518086 (9.98 EQ/13.98) LOVE'S THE PLACE TOBE | 24 * * *HOT SHOT DEBUT * * %
29 27 24 25 LEVERT @ ATLANTIC 82462/AG (10.98/15.98) FOR REAL THO' 5 NEW ) 1 BOBBY “BLUE" BLAND MALACO 7469 (9.98/15.98) YEARS OF TEARS 80
0 | 30 [ B | 83 | KENNVCA " ARTA 066 (10901598 s ’ 88 | 96 | 77 | EN VOGUE A 2 EASTWEST 92121/AG (10.98/16.98) FUNKY DIVAS 1
31 31 21 16 | BOSS RALCHAOS 52903°/COLUMBIA (9.98 EQ/15.98) BORN GANGSTAZ 3 32 8% | 8 | 31 ;?E'GABLE PLANETS @ REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 5
1

EVOLUTION 20 (
WHAT'S LOVE GOT TO DO WITH IT (SOUNDTRACK)
THE NEW BREED 16

VOICE OF JAMAICA
HOOTIE MACK 6

LOSE CONTROL
PROVOCATIVE 4
JAZZMATAZZ VOLUME 1 15
HERE COME THE LORDS 13

D[ 87 | 78 | 30
84 | 19|82 | %
85 | 70 | 70 | 4
8 | 83 [ 89 | 5

92 | 84 | 19
8 | 78| 75 | 16
8 |91 |9a|wn
9% | 76 | 55 | 3

% | 91| 19

GETO BOYS @ RAP-A-LOT 57191 */PRIORITY (30.98/15.98) TILL DEATH DO US PART 1 i 92 % 90 1
*(10.98/15. THE PREDATOR 1

ICE CUBE A PRIORITY 57185° (10.98/15.98) 2 85 79 3

SOMETHING'S GOIN'ON | 7 94 | 90 | 80 | 37

* % * GREATEST GAINER * * % 5 | 8 |76 [ 12
65 | 77 | 4 | EIGHTBALL & MJG SUAVE 0001 (9.98/15.98) COMIN' OUT HARD | 44 % | 98 | 99 | 4

NAUGHTY BY NATURE A TOMMY BOY 1069 (10.98/15.98)
THE PHARCYDE DELICIOUS VINYL 92222°/AG (9.98/15.98)

19 NAUGHTY I

BIZARRE RIDE Il THE PHARCYDE 23
EVERYTHING-N-MORE 65
SICKINNAHEAD 73

MY BROTHER'S KEEPER 14

LOOKS LIKE A JOB FOR... 9

THE BEST OF CAMEO | 44

THE FOUR HORSEMEN 55

MC BREED WRAP 81 201CHIBAN (9.98/16.98)

VESTA A&M 0114 (9.98/13.98)

BUJU BANTON MERCURY 518013° (9.98 EQ/13.98)
BELL BV DEVOE @ MCA 10682 (10.98/15.98)
SILK A KEIA 61394/ELEKTRA (10.98/15.98)

THREAT DA BOMB 51801 7/MERCURY (9.98 EQ/13.98)

WALTER & SCOTTY CAPITOL 92958 (9.98/15.98)
BIG DADDY KANE
COLD ¢ e J

JOHNNY GILL @ MOTOWN 6355 (10.98/15.98)

CAMEO MERCURY 514824 (10.98 EQ/15.98)

GURU CHRYSALIS 21998°/ERG (10.98/15.98)

LORDS OF THE UNDERGROUND
PENDULUM 61415°/ELEKTRA (10.98/15.98)

ULTRAMAGNETIC MC'S WiLD PITCH 89917°/ERG (9 98/15.98)

RUN-D.M.C. @ PROFILE 1440" (10.98/15.98) _DOWN WITH THE KING 1
PSYCHIC THOUGHTS | 30
SNEEKE MUTHAFUKAZ 79
CHANGES 12

A MATTER OF TIME 33

TOO HARD TO SWALLOW 37

GANKSTA N-|-P RAP-A.LOT 53860/PRIORITY (10.98/15.98)

HOODRATZ EPIC 53227* (9.98 EQ/13.98)

CHRISTOPHER WILLIAMS UPTOWN 10751/MCA (9 98/15.98)
VERTICAL HOLD A&Mm 0010 (9.98/13.98)

UNDERGROUND KINGZ 8IG TIME 41502/JIVE (9 98/13.98)

UNV MAVERICK/SIRE 45287/WARNER BROS. (9.98/15.98)

4 47 | 47 | 92 | MICHAEL JACKSON A ° EPIC 45400* (10.98 EQ/15.98) DANGEROUS 1 SPICE 1
5 RE-ENTRY 68 TRIAD 41481/JIVE (9.98/13.98) SPICE 1 14
46 38 | 40 | 23 | H-TOWN A LUKE 126° (9.98/16.98) FEVER FOR DA FLAVOR 1
98 lOOi 10 | THE CLICK SiC WID IT 707 (9.98/15.98) DOWN & DIRTY 87
51 56 5 DMG RAP-A-LOT 53862/PRIORITY (9.98/15.98) RIGORMORTIZ 40 P
RE-ENTRY | 101 | CYPRESSHILLA CYPRESSHILL | 4
53 60 | 27 | BLOODS & CRIPS DANGEROUS/PUMP 19138*/QUALITY (9.98/13.98) BANGIN ON WAX 18 RUFFHOUSE 47889/COLUMBIA (9.98 EQ/15.98)
49 46 | 52 5 FAT JOE VIOLATOR 1175/RELATVITY (9.98/16.98) REPRESENT 4% 100 | 97 f 83 25 | P.M, DAWN @ GEE STREET/ISLAND 514517/PLG (10.98/15.98) THE BLISS ALBUM...? 23
(O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers i by a following the symbol. *A LP is availabi
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape pnces marked EQ, and all other CD prices, are equivalent prices, which are proj from prices. Greatest Gainer shows chart's largest unit P i biggest p ge growth.

Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Biliboard/BPI Communications, and SoundScan, Inc.
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(Continuned from preceding page)

tlement in the assault and battery
case involving Dr. Dre and Dee
Barnes. It occurred Sept. 1, just min-
utes before a jury was to be selected
to hear it.

The charges stem from an alleged
January 1991 attack on Barnes by
Dre. He entered a plea of no contest,
and was fined $2,500 and sentenced to
250 hours of community service and
24 months probation. He also was or-
dered to pay a $1,000 fine and to pro-
duce an anti-violence public service
announcement. A press release

announcing the settlement alluded to
a reconciliation between Dre and
Barnes and future plans.

WHAT'S NEXT? “Lethal Injec-
tion,” Ice Cube’s next album on Pri-
ority, is set to drop by Thanksgiving.
The set’s first single is slated to be an
interpretation of the Parliament-
Funkadelic classic “One Nation Un-
der A Groove” ... Das EFX has com-
pleted the follow-up album to the gold
“Dead Serious.” It’s due out Nov. 16
on EastWest ... Dancehall star

Cutty Ranks, perhaps most famous
for “The Stooper,” has shifted his la-
bel affiliation from Profile to Prior-
ity. His next album arrives next year
... Like Onyx (“Black Vagina Finda™)
and Boss (“I Don’t Give A Fuck™),
Big L is a Sony-distributed artist
entering the scene with a controver-
sial promotional single before a com-
mercial release. “Devil’s Son” (Co-
lumbia) is the title of the 19-year-
old’s Showbiz-produced, white-label
12-inch. Its hook: “When I was 12, |
went to hell for snuffin’ Jesus.” In the

verses, he’s having a “bugged-out
dream,” “killing and raping” nuns as
well as “handicapped and crippled
bitches,” waving pistols at priests and
“rollin’ with Satan, not Jesus Christ.”
But wait, there’s more: In the outro,
he gives a few shoutouts, lumping
folks like murderers, psychos, crack-
heads, and pimps with “all the niggas
with AIDS” ... Kris Kross was in
Brooklyn recently, shooting a clip for
its next single, “I'm Real,” due out
later this month. The director was
Rich Murray ... There’s cool inten-

sity, hot sex, and more on A Tribe
Called Quest’s next platter, “Mid-
night Marauders.” Raw beats inflict
decibel damage, while oceanic jazz
and soul grooves massage the skull.
The album hits retail racks Nov. 9.
The first single, “Oh My God,” arrives
Oct. 1... Round The Globe, the rap
music marketing and promotion com-
pany in New York, has expanded its
services to include publicity. Lauren
Colman, who has written for Es-
sence and The Source, is running the
new department.
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.EPICDANCE NO. 1°IN"93.
RULING WITH AN ATTITUDE IN ‘94,

LUTHER vANDWoSS — HEAYEN KNOWS”

CULTURE BEAT — “M& VAIN

BABYFACE — “FOR THE COOL IN YOU"

GLQRIA ESTEFAN — “Mi TIERRAY '
@H(S BOY ELROY — “CHAINS”
- JAY DEE 5 "PLASTIC DREAMS® -

 ZHANE — "HEYMR. D.).%g

MISTA GRIMM — “INDO SMOKE"
FROM THE MOTION PICTURE "POETIC JUSTICE"

TERR{ & MONICA — “"UH HUH”
> GLORIA ESTEFAN — “TRADICION”

HELMET & HQUSE OF PAIN — “JUST ANOTHER VICTIM"
FROM THE MOTION PICTURE "JUDGMENT NIGHT”

PATRA — “THINK (ABOUT IT)”
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Dance

AN EXPANDED SECTION

By Larry FLick,

ast year, Billboard set out to
Lexplore and expose the world of

dance music under the guise of
a special expanded section, confident-
ly titled "On The Tip.” The concept
was simple: to explore a variety of
dance music markets around the
world.

It was a lofty but earnest goal. We
wanted to express commitment to one
of the few remaining laboratories for
musical experimentation. And we
wanted to reveal the depth of passion
that DJs, producers, composers and
musicians in clubland have for their
music. We hope we succeeded. But
given the frenetic pace of this ever-
evolving community, we knew that
another look would be essential—thus
this new edition of “On The Tip.”

Despite the continual social and
political enlightenment of the music
industry, as a whole, dance music is
possibly still the only truly non-secular-
ized area of music. Race, gender and
sexuality are secondary to the intensity
of a groove or the power of a melody.
In dance music, it's cool to be queer;
there is great power in being a
woman; and skin color can be just
another accessory added to evening
disco wear.

The stories in this section are filled
with information, dissected by people
who are active citizens of the club
community. Their stories are filled with
experience, opinion and passion.
They disagree with one another—and
you may disagree with them.

With that in mind, you are now
ready to hang with us “on the tip” of
the dance music world. It's going to be
quite a ride. W

ARTISTS & MUSIC

NewarkGH[l[lVE

B Freewheeling Hub Of Clubs Exudes Sub-Sects Appeal

re New Yorkers really as jaded
Aos they are made out to be?

When it comes to nightclubs
and local dance music, the answer is a
resounding yes.

But wait a minute. You, too, might
get a little blasé about all of the juicy
joms and jocks this town has to offer.
New York is one of the few corners of
the world where you can sample the
wares of such stars as Clivilles & Cole,
Frankie Knuckles and Junior Vasquez
sometimes all in one evening! And if
that becomes tedious, lesser known
folks like Merritt and Billy Carroll are
quite adept at serving a healthy dose of
style and slammin’ grooves.

This is just one aspect of a club scene
that consistently draws hordes of pun-
ters from around the world. In many
ways, New York sets the pace for the
rest of the world, though some citizens
tend to develop a sense of tunnel vision
that excludes every other place. It's an
easy trap to fall into wnen you needn’t
exert yourself to get every last nerve-
ending tingle from exposure to cutting-
edge house beats.

One of the methods most New
Yorkers have of staying club-fresh is
indulging in variety. The disco days of
hearing every hot record of the moment
in one venue are a distant memory.
Nowadays, there is a room for almost
every subsection of dance music; and a
venue catering to nearly every lifestyle
or fashion of choice.

Most New Yorkers continue to be at
the beck and call of DJ/producers
Junior Vasquez and Frankie Knuckles.
Vasquez still hosts the only aofter-hours

throwdown at the Sound Factory. Rug-
ged and raw house beats are his pro-
gramming specialty-with the occasion-
al Whitney Houston ballad tossed in for
appropriate drama and mayhem. In
recent years, Sound Factory has
become the home for club children with
supreme attitude {and the boys who
love ‘em). It is also one of the few

No one can cook R&B flavors with
house beats like Frankie, which is why
he never plays to anything less than
wildly enthusiastic crowds

When you've grown tired of the
celebs, it's time to move on to the diva
DJs, who turn dancers out every night of
the week. The previously noted Merritt
and Carroll, as well as Danny Krevitt,
Tennessee and Troy Parrish, appear to
be seconds away from exploding as
national entities, thanks to steady gigs
at Glitz, the Playground and Res-
Erection, among others.

Rattling through venues, Stingray has

Pop-conscious Palladium souls got to dig C+C Music Factory's David Cole

jamming with DJ Hector recently.

places where you can find Madonna
siting on o speaker, jamming with the
masses.
Knuckles dabbles in more reverent,
ong-oriented fare several times «
month at the Sound Factory Bar {no
relation to Sound Factory) and at the
Roxy, which is now also viewed as this
generation’s equivalent to the dear-
departed queer Mardi Gras, the Saint.

become the place for chunky beats and
spicy baniji boys 'n’ girls. Rave may still
be a four-letter word in New York, but
DJ Keoki stands tall as a divine techno-
meister at Limelight. Meat and its
house DJ, Aldo Hernandez, have also
risen to prominence as a source for
caustic synths and industrial beats.

For straighter, more pop-conscious
souls, Palladium, Tatou and Laurabelle

are open and waiting for folks with big
hair and the right shoes. Club USA has
become a hugely successful spot,
“’WO“TkS to regular visits by superstar
David Morales and a two-story slide.
But beware of the door policy, which
can be more than a litile selective. Can
you measure up? We dare you to try.

Beyond the spectacle of elaborate
clubs, there is a steamy underground
scene that twists and changes constant-
ly. Plugging into the street periodically
will prevent you from standing in front
of a gutted storefront, or stepping to a
drum beat that you were not expecting.

The folks making the music that fills
New York clubs are as wacky, cool and
unpredictable as the venues they serve
The major labels all work overtime to
stay in touch—and succeed more times
than not. However, it is still the indie cir-
cuit that keeps everyone on edge
Strictly Rhythm is the gronddoaay of
them all—even though they sell more
records abroad than at home. Don’t we
always take family for granted?

Maxi Records has become a less-
consistent source mostly due to distrib-
ution woes {the music still slams), while
Emotive is an excellent moufhpiece for
musicians and producers throughout
the world {and in-house promoter Tedd
Patterson is an increasingly popular
club figure)

EightBall is living up to its promising
young turk status of last year, thanks
mostly to fierce records by Wave and
Wall Of Sound. Nervous has the bou-
tique records, hip parties and fashion-
able T-shirts that are coveted through-
out much of the world. Citi and the
brand-new 80 Proof are also showing
early signs of coolness. Prick up your
ears

As with New York's nightclubs, there
are countless indies in this town to delve
into. All you need is a clear head and

AFTER
DO THE
RAVE STOM

BATUCAD

= #1 in Argentina
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B Trip or Trance, Tech Or
Tribal, House Rules

By Dom PHiLLIPS

Donce music in the U.K. is solid.
We're dealing with o phe-

nomenon that has been frenetically and
creatively establishing itself ever since
Steve “Silk” Hurley’s “Jack Your Boy”
shot to No. 1 in 1987. The “"Summers
Of Love,” the whole “acid house” fren-
zy that sent house music wildly over-
ground—it’s all part of the history
Dance music is old enough to have its
own counter-culture gallery of heroes,
rogues and legends.

Dance music, U.K.-style, consists
basically of varieties of house music:
hard instrumental, sampled, funky,
vaguely psychedelic. And nothing less
than 120 beats per minute will do for
the hardened club kids of Britain.

The British house scene is now a
national network of clubs, independent
labels and specialty record shops. It's
clubs that set the agenda. There is a
national circuit that high-paid DJs tour,
followed by major-label dance person-
nel and journalists. On this grand
champagne tour, the talk is of Holiday
Inns and after-club parties and excess.
Gimmicks, games, irreverence and fun
are themes at the big U.K. clubs. The
latest flyer for Back To Basics, the Leeds
club inspired by punk imagery and
Hunter S. Thompson, features a
Victorian nun in sexual congress.
Others offer model racetracks and
strippers. Stately homes and castles are
popular for one-offs.

Progressive house, a British amalga-

S.I.N.» Newslettero
The 5 yr. oid weekly
Street Music Bible
has become the industy
standard for developing
new music.

MPM

mation of the funkiness of New York
house and the steelier edges of
European techno, is giving way to a
more funk-based style, already chris-
tened digi-funk, and pioneered by peo-
ple like E-Lustrious {also known as
Direckt and Rolling Gear) and
Birmingham's Mother. The rough and
raggedy, scratchy funk house-ups from
X-Press 2, likewise, have torn clubland
to pieces.

Now techno, in its more melodic,
European form, is campaigning on
every front. Clubs like the Orbit in
Leeds put big German techno Dls like

The latest flyer for Back
To Basics, the Leeds
club inspired by punk
imagery and Hunter S.
Thompson, features a
Victorian nun in sexval

congress.

Sven Vath and Dag next to harder, pro-
gressive house DlJs like Darren
Emerson. This is the harder side of
house music meeting the trippier side of
techno, and the buzzword in the middle
is trance. Emerson’s Underworld
project advanced the sound with its sin-
gle “Rez.” Scotland’s Slam followed
with “Positive Education.”

As the avant-garde, home-listening
side of techno developed, independent
Sheffield pre-empted the majors and
released a series of what it called “elec-
tronic listening” LPs. All six albums have
reached the top of the dance and inde-
pendent album charts and showed, for
the first time, that artist-based dance

SINMIX

Sreot Ntormation Hetwory Music Inausity ¥ -Ch

Where the nation’s

premiere
programmers find
HOT new music firstl
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albums could work.

Warp has cleverly signed the Aphex
Twin, a young pioneer from Cornwall
who fashions all his own synthesizers
and prodigiously releases everything
from the hardest-banging techno to the
gentlest, completely beatless "ambi-
ent.” His “Surfing On Sine Waves”
album sold 50,000 copies. With a set
of fans who follow him on live dates,
dressed in army fatigues, he could well
be the first star of techno, and is already
due to sign to Sire for the States. With
this, and the rise of Brian Eno/New
Age-style “ambient,” we are looking at
the Pink Floyds of the future. No won-
der the major labels are chucking “chill
out” compilations at us, dollar signs in
their eyes.

The legal rave scene thrives, with up
to 20,000 turning out for all-night
events like the West Country’s Universe.
The hardcore breakbeat sound is dying,
though, replaced by techno, as acts like
SL2 disappear underground and the
breakbeats peak over 160 beats per
minute. Heavily influenced by ragga,
breakbeat is now a roughneck music,
known as “jungle.”

Is British soul strong? Gabrielle’s
Tracy Chapman-borrowing No. 1
“Dreams” might make you think so. But
the new-jack-swing, called swingbeat
here, is beginning to dominate even
bohemian jozz-funk clubs. its U.K. ver-
sion, which is harder, less preppy than
the U.S. sound, is blossoming.

As the recent Brit-swing compilation
“Just The Way” demonstrated, though,
British rap continues to sulk in the dol-
drums, with just one producer/remixer,
the mysterious Underdog, thriving. He
boasts that he deliberately fashions a
sound that “people who like house
music will really detest.” Hip-hop,
pushed aside for too long, is eliciting
new interest—helped by the July tour of
Cypress Hill and House Of Pain. B

SAN
STREET INFORMATION
NETWORK:

Club & Mixshow/
Distribution & Promotion

The most cost effective way
to distribute & promote
your music. Entrenched with
the country’s key club/
street & mixshow jocks

AR

By Peve ARDEN
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B Disco Reigns As "Sound of Sunshine” Rises Again

iomi has been going through
Msome painful changes these
past few years. An influx of

New York models and West Coast
movie stars has inundated South
Beach, while the natives wonder
whether there’s any hope of resurrect-
ing an underground club scene that
some consider irretrievably lost. To bet-
ter understand how Miami arrived at
this somewhat dire state, it's necessary
to go back to a time when platform
shoes walked the earth.

The first Miami record label to spe-
cialize in dance music, or disco as it
was called then, was TK Records, “The
Sound Of Sunshine.” Founded several
years earlier by Henry Stone as an R&B
label, its immediate success was due to
George McRae’s danceable “Rock
Your Baby” (“That's The Way | Like 1t"),
Peter Brown {“Dance With Me"), Foxy
("Get Off“), Anita Ward (“Ring My
Bell”), T-Connection (“At Midnight”)
and Jimmy “Bo” Home ("Spank”).

Through the early ‘80s, disco-and
later new wave, Euro-beat, and hi-
NRG-dominated Miami‘s club sound-
scape. Slowly, though, a new type of
music, based on the European elec-
trobeats of Kraftwerk, filtered through
the New York breakdancing scene and
down into South Florida. Known as
"freestyle” or “Latin hip-hop,” it was an
urban sound made by and for young
“Nu-yorcians” that quickly found many
fans among Miami’s Spanish-speaking,
largely Cuban population.

Tony Garcia was a young D) starting
out in Miami around that time, and

{PELLEGRINO !ROMOTIONS

Specialty Retail Marketing

9 yrs. of unparalleled
Worldwide chart visibility
for thousands of artists
at the club/street
& retail level.

“Tony HWowte

Miami producers Juon Bcrtet arnd Alex
Asino, aka Warning

after progressing from mobile parties to
clubs in just a few years, he found him-
self working at Miami Beach’s ho*test
nightspot, Club Z, ¢ huge renovatea
theater just a few blocks from the water
(Many years later, the same space
would eventually be transformed into
another legendary club, Paragon.} The
music Garcia played was progressive:
new wave, European hi-NRG and, usu-
ally toward the end of his set, some new
“house music” records ceming out of
Chicage. Club Z lasted on'y a year, but
it marked the unofficial beginning of
Miami Beach'’s rise from sleepy ocean-
side community to celebrity watering
hole.

Sometime after Club Z‘s demise,
another club became the center of at-
tention in Miami-but it wasn’t because

Continued on page 36
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happybirthday

DANCE BABY!

one year old
and kicking ...

everywhere
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future star"'
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Us.
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French [IIDEPENDENTS

B Fast-Acting Labels Find, Sign, Cut And Sell

Miami
Continued from page 34

of the space or the sound system or the
clientele. The club was Cheers, perched
just south of the city, on U.S. 1, and the
key to its success was a transplanted
New Yorker named Danny Tenaglia.
During his stint at Cheers, Tenaglia
managed to convey his love of house
music to his audience, and they
straight and gay, Anglo, Latino and
African-American—came back to hear
him week ofter week, making him the
dominant force in breaking new music
in South Florida.

May 1989 and the opening of the
Warsaw Ballroom marked the high-
water point for the house scene in
Miami. Tenaglia was preparing to
return to New York to make a name for
himself as a remixer and producer, and
so the torch passed to Dave Padilla,
another New Yorker who had moved to
Miami the year before. Padilla quickly
established himself as the head DJ at
Warsaw, playing the deep under-
ground sounds he knew from hanging
out at Manhattan’s legendary Loft and
Paradise Garage.

By 1991, however, the people who

Miami Beach was very
in, due in no small part
to its having an under-
ground club scene right
next to a stretch of
warm, sunny beach and
picturesque Art Deco
hotels.

make the what's-in-and-what’s-out lists
had noticed that Miami Beach was very
in, due in no small part to its having an
underground club scene right next to o
stretch of warm, sunny beach and pic-
turesque Art Deco hotels.

Just two years later, according to
accounts given by dance music afi-
cionados living and working in Miami,
the underground scene has just about
evaporated under the glare of interna
tional scrutiny

A recent call to Yesterday & Today
Dance Music, a shop in the heart of
Miami Beach that specializes in deep
house and imports, yielded nothing but
discouraging words about the current
climate. “The club scene is horrible

now,” said a clerk there. “When [

Warsaw first opened, we were selling a
lot of records. But not anymore. The
clubs are so bad; they're playing very
mainstream, radio stuff.”

Mohammed Moretta, an air-person-
ality and mixer at Miami’s Power 96
and the director of the Hitz Music Pool,

| disagrees. He points to the proliferation

of clubs like Bash, Union Bar, Re-Bar,
Les Bains, the Spot and Van Dome as
signs that the club and dance music
scenes are alive and well and healthier
than ever. If anything, he says, “it’s ra
dio that’s come closer to playing what’s
going on in the clubs in the last six
months. Songs by artists like Sound
Factory, Captain Hollywood Project,
Dr. Alban and Robin S. are all on at Po
wer 96, and they started in the clubs.”
Nonetheless, rising stars of the
underground scene like remixers/pro-
ducers the Murk Boys (the team behind,

among other things, the Liberty City hit

“Some Lovin’” and recent remixes of
Madonna’s “Fever”) don't get to hear
their records on the radio—not even in
the roughly 30 hours per week of Power
96 mix shows. “We've heard our stuff
once or twice,” concedes Murk Boy
Oscar Gaetan, “and that’s given us a
bit of exposure, but not as much as
you'd think.” Indeed, singles released
on the group’s own Murk Records bare-
ly sell ot all in the Miami area. Their
popularity in New York, England and
ltaly is far greater than it may ever be in
their hometown.

On the other end of the cultural
spectrum, Miami bass, a direct descen-
dant of the early-'80s electrobeat
sound (but with lots more “boom”), is
more popular than ever. Miomi-based
labels like Pandisc are doing very well
both locally and nationally with artists
like DJ Loz and MC Nasty & DJ Freaky
Fred. And “street” hip-hop, whether
old-school, new-school, East Coast or
West, continues to draw steady crowds
at Felix Sama’s weekly Powerhouse
party.

Reggae, acid-jazz, hi-NRG and tech-
no also have their niches (though it’s
Orlando that's considered Florida’s
Rave Central). And freestyle still exists,
albeit on a smaller scale than during its
heyday a few years ago. Power 96
plays more freestyle “classics” (by artists
like Judy Torres and TKA) than new
material, and there’s not much turning
up in the clubs either.

The one constant through all of this
has been, amazingly, disco. Whether
it's the Sunday night mix show or the
Friday night theme party at the hot club
of the moment, disco is the one sound
that Miami has never turned its back
on.
Henry Stone’s Hot Productions, the
successor to TK Records, is making sure
that this era will be kept alive through
the label’s staggeringly diverse catalog
of long-gone labels and artists that it
compiles, markets and distributes.
Record Shack Records, Personal
Records, Nightmare Records and "O’
Records are just a few of the labels, and
Barbara Pennington, Miquel Brown,
Seventh Avenue, the Flits and Divine
are just some of the artists whom Hot
Productions has paid tribute to on CD
(with more doubtless to follow). It seems
somehow fitting that the man who
helped Miami enter the modern dance
music scene is helping preserve a time
when “The Sound Of Sunshine” was the
sound that ruled the world. B

* KATHY BROWN -
“Can't Play Around”
Mixes by David Shaw
Masters At Work
Darryl James
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By PuiLLiPPE CROCQ

he development of dance music
Trepertoire in France, which for

years lagged behind that of ltaly
and Germany, has accelerated in recent
years to the point where it is today a
major product sector, regularly occupy-
ing a third of the Top 50 singles chart.

And 70% of the successful dance
music productions emanate from inde-
pendent labels, with Scorpio Music,
Atoll Music and Airplay responsible for
a substantial number.

Scorpio Music is directed by Henri
Belolo, the producer who achieved
international success in 1976 with such
groups as the Ritchie Family (total sales

“The head of a [Imajor-
label] dance pool has to
discuss the sitvation
with too many people.
By the time the move is
cleared, the product has
been snapped up by an
independent.”

-Henri Belolo

worldwide: 15 million) and Village
People (32 million). Says Belolo,
“Scorpio Music regularly accounts for
10% of the titles in the Top 50, often
with five releases in the Top 10.” Recent
successes have included “No Limit” (a
No. 1 hit) and “Tribal Dance” by 2
Unlimited, “Runnin’” by Bass Bumper,
“Le Petit Chien” by Pleasure Game and
“Plastic Dreams” by Jadee.

Scorpio’s compilation “Le Plus
Grand Discotheque Du Monde” hit the
No. 1 spot in the compilation album
chart and has to date sold 250,000
units. The company achieved gross
sales last year of $11 million and is
projecting a total income this year of
$16 million—"which is about 10 times
greater than the average income of the
dance department of a multinational
company,” says Belolo. “The reason is
that dance music requires a kind of
commando approach. You have to do

* MASTERS AT WORK »
Featuring Screechie Dan
“Give It To Me”
Remixes by
M.AW. & Todd Terry

CHECK OUT OUR TRAXX RELEASES
SWING 52 “The Madness Of It All" « THE LAB “Mary Stomp Your Feet” '

VOICE OF THE UNDERGROUND Presents JOIN THREE “Movin' On”
TONY CARRASCO Presents DEEP SOURCE “Our Love” \

CUTTING RECORDS Inc., 104 Vermilyea Ave., NY, NY 10034
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everything at high speed: spot talent,
sign it up, record and promote almost
in one operation—something that the
big companies are not well-placed to
do. The independents have led the way
with dance repertoire, and, when the
majors saw that they were missing out
on a share of a growing market seg-
ment, they formed their aance depart-
ments in 1991,

“But the ‘dance pools’ of the majors
have a hard task because, while those
who staft them may have educated
ears, they do not have the authority to
make decisions when it comes to sign-
ing artists or repertoire,” Belolo contin-
ves. “On the other hand, | have some-
times acquired the rights to a
production by making a telephone
call—without having a contract. The
head of a dance pool doesn’t have this
power; he has to discuss the situation
with too many people before he can
make a decision. By the time the move
is cleared, the product has often been
snapped up by an independent.”

Charles Ibguy, head of Atoll Music,
agrees that speed is of the essence.
“The Captain Hollywood Project was
unknown in August 1992 when | signed
the act, but | knew their title ‘Only With
You’ had hit potential, not only in
France but also in other territories. The
single has been in the Top 10 for 12
weeks and has achieved platinum sta-
tus in Germany.”

Another high-speed signing for Atoll
was Kikka, with the hit track “Sweet
Dreams.” This was an over-the-tele-
phone deal. “No major could have
made such a rapid decision,” says
Ibguy. “And it is the same with marketing
and promotion. For a major company,
the decision as to whether to make a
video, which can cost around $20,000
for three minutes of TV time, or even the
authorization for a publicity campaign,
often has to come from the parent com-
pany in the U.K., America or Germany

Continued on page 38
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21 22 10 | 11 | SPECIAL KIND OF LOVE A&M 0062 ® DINA CARROLL T * % * POWER PICK* * &
30 | 43 | 3 | HAVE WE LOST OUR LOVE BIG BEAT 10134/ATLANTIC LANCE ELLINGTON 39 | 30 | 5 | INDO SMOKE wa m epic 77026 & MISTA GRIMM
o O P e R T T T e GOD WITHIN 7 33 [ 19 | 12 | SHOW ME LOVE (M) (T) (%) BIG BEAT 10110/AG ® ROBIN S.
) & e J FIRED UP cionT A 016 $ THE GIRu RE-ENTRY 3 PUSH THE FEELING ON (M) (T) GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
* % * POWER PICK* * 29 19 | — 2 FANTASY (M) (T) (X) COLUMBIA 77131 TEN CITY
@ 8 | — | 2 | 1 CAN SEE CLEARLY SIRE 41000WARNER BROS. ® DEBORAH HARRY 0 [ 22 32 | 3 | GIVEIT UP t Frem 330 0390 R ———
L i L 12 | LOOK GOOD ReatwiTy 1166 LA CD NEW ) 1 EAT THE MUSIC (M) () COLUMBIA 77165 KATE BUSH
C R I 0 ) DRI MCHANGET IWHATMVETHEE Dichetelso HOUSE OF GYPSIES ( -ZJ 49 | 49 | 7 [ ONLY WITH YOU ) (1) (x) IMAGO 25041 @ CAPTAIN HOLLYWOOD PROJECT
38 | 50 J SO NI DIORIEINDIC RTINS lEese RED RED GROOVY 3| 3% | 2 6 SING HALLELUJAR! (M) (T) (X} LOGIC 1-2597/ARISTA ® DR. ALBAN
| 16 10 | SING HALLELUJAH! LOGIC 1-2597/ARISTA & DR, ALBAN 3 | 20 | 12 | 12 | SLAM 1 (1 00 RAUCHAGS 748B2COLUMBIA * ONYX
36 | 31 ] 221 9 | UGOTMEUP cawaL 206 DAJAE 3 | 25 | 23 | 3 | FORTHE COOL IN YOU (n pic 77151 ® BABYFACE
@D 45 | — | 2 [ INTHE RAIN active sosarseict PANEEE RE-ENTRY | 9 | MORE AND MORE (M) (T) (X) IMAGO 25028 @ CAPTAIN HOLLYWOOD PROJECT
* x *x HOT SHOT DEBUT * * % NEW ) 1 DREAMS (T) LONDON 857 141/PLG & GABRIELLE
NEWD | | | HOUSE OF LOVE StRitLr RevTim 12177 SMooTH ToucH 38)| 45 [ — | 2 | DUMPIN''EM IN DITCHES ) (1) ve 42160 @ SPICE 1 |
NEWD | | | LUV 4-2 EASTWEST J6005ATLANTIC MICHAEL WATFORD | 39 | 23 | 31 [ 3 | CHERISH THE DAY m(€piC77117 @ SADE
4 | 41 | 44 [ 3 | DROWNING MAN cartoL 15995 DURAN DURAN a | 31 | — [ 2 | HAPPENIN' ALL OVER AGAIN (1) se sB010/eRG @ LONNIE GORDON
NEWD | | | HAPPENIN' ALL OVER AGAIN $BK S8010/ERG 4 LONNIE GORDON NEWD | 1 | HAVE WE LOST OUR LOVE (1) (x) BIG BEAT 10134/AG LANCE ELLINGTON
42) | NEW D> 1 FANTASY COLUMBIA 77131 3 TEN CITY 42 | 41 | 29 | 12 | DRE DAY (M) (1) DEATH ROW 53829/INTERSCOPE # DR. DRE
43 | 17 [ 9 | 11 | GIMME LUV (EENIE...) MercuRy 862 327 © DAVID MORALES & THE B.Y.C. W/ PAPA SAN 50 | 42 | 5 | TRIBAL DANCE () (T ) RADIKAL 12423/CRITIOUE ® 2 UNLIMITED
W || a8 WHAT'S UP DOC? (CAN WE ROCK) JIVE 42127 @ FU-SCHNICKENS WITH SHAQUILLE O'NEAL 4 | 26 | 22 | 12 | 1S ON (M) (1) (x) TOMMY BOY 569 © NAUGHTY BY NATURE
NEW ) 1 BOOM! SHAKE THE ROOM JIvE 42107 ® JAZZY JEFF & FRESH PRINCE RE-ENTRY 11 | CAN'T GET ENOUGH OF YOUR LOVE (M) (T) (X) ARISTA 1-2583 ® TAYLOR DAYNE
46 | 40 | 42 4 | ALRIGHT RUFFHOUSE 77102/COLUMBIA ©® KRIS KROSS FEATURING SUPERCAT 46 | 37 | 36 | 12 | ANOTHER SAD LOVE SONG (M) (T) (X) LAFACE 1-4047/ARISTA © TONI BRAXTON
47 | 39 | 25 8 AMBER GROOVE LIQUID MUSIC 3505/INSTINCT SAS 4 | 8 | — 8 | CAN YOU FORGIVE HER? (M) (T) (X) EMI 56279/ERG & PET SHOP BOYS
448 | 43 | 37 5 SILICON JESUS wAXx TRAX 8696/TVT PSYKOSONIK 48 | 32 | 3 VERY SPECIAL (T) COLD CHILLIN' 40940/WARNER BROS BIG DADDY KANE
49 | 42 [ 39 6 | WE ARE FAMILY ‘93 RHINO 9601 9/ATLANTIC SISTER SLEDGE NEW D> 1 I'M IN LUV (T) MERCURY 862 463 ® JOE
NEWDP | 1 | CRAZIASKOWBOI SMASH 830 009/ISLAND @ LATOUR 50 ﬂ 25 | 6 | RAIN (M) () (X) MAVERICK/SIRE 40988/ WARNER BROS © MADONNA

O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-
single availability. © 1993, Billboard/BPI Communications.
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If you service record retailers or sell them your products - this is the directory
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
date listing of full line record stores - featuring major chains and independents.
This all-important 3rd edition is a must - containing hundreds of new listings
plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-344-7119 or 1-908-363-4156.

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)

Order bulk copies for your entire staff and marketing team- call for special rates!
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Too Cool. Producer and publishers offer an icy toast to Alan Jackson and Jim
McBride, second and third from left, for writing Jackson’s recent No. 1 hit,
“Chattahoochee.” The other celebrants are, from left, Jackson's producer, Keith
Stegall; songplugger Dan Wilson; and Sony Tree's senior VP and chief operating
officer, Donna Hilley.

B BY PETER CRONIN

NASHVILLE—If you attended a
concert by any of country music's big
stars this summer, chances are you
saw the humongous logo of one spon-
sor or another looming large behind
the band onstage. But in their joint
proniotion of new country artist Mike
Henderson, RCA Records and Jack
Daniels are taking a quieter tack.
Rather than create a stadium-sized
splash, this latest marketing-mar-
riage-made-in-Nashville is a way for
both companies to test the water at
the club level.

In Henderson, a dazzling guitarist/

AND THE ANGELS SING: “It was fun,” producer Steve
Buckingham recalls. *“We were just doing country music
the way evervbody remembered country music.” What he’s
referring to is the making of “Honky Tonk Angels,” an ar-
tistically rich and historically important album of songs
performed by Dolly Parton, Loretta Lynn, and Tammy
Wynette. Due out Nov. 2 on Columbia, “Honky Tonk An-
gels” was Parton’s idea. She wanted to bring together the
women who made their musical breakthroughs in the '60s,
and who helped enlarge the audience for country music.
These were also the women who changed the texture of
the music by weaving strands of modern life into the tradi-
tional country patterns they grew up with. Once she talked
the others into doing the project-—an easy argument, by
all accounts—Parton asked Buckingham to co-produce

Legends Make ‘Honky Tonk Angels’ |

Singing For Flood Relief: Leadership Music Seminar

Meanwhile, Cyrus' former nemesis, Travis Tritt, along
with Trisha Yearwood and Little Texas, raised $200,000
for flood relief at two of their Budweiser Rock "N Country
concerts, in St. Louis and Kansas City, Kan. The money
went to the American Red Cross and the Salvation Army
... Clint Black and Wynonna turned over $74,000 from
ticket and merchandise sales at their Aug. 27 Des Moines
show to Operation Heartland, a group that is helping reo-
pen community-based programs closed by the floods.

The Ernest Tubb Records Shop chain has opened its
sixth location, this one in the historic stockyards of Fort
Worth, Texas. It is the chain’s largest store to date, with
more than 2,100 square feet of floor space. The late Ernest
Tubb opened the first record store under his name in
Nashville in May 1947 . . . The Reunion Of Professional En-
tertainers (ROPE) has named Porter Wagoner and the
late Red Sovine as recipi-

with her. The result is a stunning collection of standards

and a few less-familiar

pieces.

Two other pioneers are »

featured on the album:

Kitty Wells, who sings a I

with the trio on her 1952 ti-

tle-inspiring hit, “It Wasn’t e

God Who Made Honky

Tonk Angels,” and Patsy

Cline, on whose 1960 ver-

sion of “‘Lovesick Blues” ™

the three stars add their

harmonies. Among the

other standout cuts are

“Put If Off Until Tomorrow,” “Silver Threads And Golden

Needles,” “Please Help Me, I'm Falling (In Love With

You),” “Sittin' On The Front Porch Swing,” and “That’s

The Way It Could Have Been.” Separately, Parton, Lynn,

and Wynette remain distinctive and powerful vocal stylists,

but together they are dazzling.

MAKING THE ROUNDS: Sony Tree Music has formed

a new publishing venture with Jerry Smith. He will over-

see two new companies, Fire Hall Music (BMI) and Fire

Alarm Music (ASCAP), from Sony Tree's converted fire

hall building on Music Square West. In addition to develop-

ing such writer/artists as Terri Clark and Rhett Akins,

Smith also will pitch songs by other Sony Tree writers . ..

At Ten Ten Management, president Barry Coburn has an-

nounced that Donna Jean Kisshauer has been promoted

from tour promotions director to a new position: director

of artist development. Anita Mandell, formerly with PLA

Media, is Ten Ten's new director of publicity. Sharon

Bowers moves into Kisshauer's old post, and Kara Ross

moves from receptionist to promotions/publicity assistant.
Billy Ray Cyrus donated $100,000 from his Sept. 5 con-

cert at Iowa State Univ. to two local flood-damaged facili-

ties: the university's Hilton Coliseum, and Camp Hantesa,
a youth organization whose campground was flooded ...

by Edward Morris

ents of its Golden Eagle
Master Achievement
Award. The awards will be
presented Sept. 26 at
ROPE'’s annual banquet at
the Opryland Hotel. Set to
perform at the banquet are
Jean Shepard, Leona Wil-
liams, Charlie McCoy, and
Mac Wiseman . .. The Na-
tional Assn. Of Recording
Merchandisers has nomi-
nated Nashville-based Step
One Records for three best-selling indie awards . . . Singer
and promoter Marty Martel is circulating a petition to
persuade the electors of the Country Music Assn. to induct
Conway Twitty into the Country Music Hall Of Fame.
Martel says he has collected more than 8,000 signatures
in two months,

MARK YOUR CALENDAR: Leadership Music will host
a seminar on marketing music internationally Friday (24)
from 9:30 a.m.-4 p.m. at Loews Vanderbilt Plaza Hotel in
Nashville. Speakers will include Bob Saporiti, VP of mar-
keting for Warner Bros. Records; Bob Mercer, president
of Margaritaville Records; David Munns, senior VP, Poly-
Gram International; Tim DuBois, president, Arista Rec-
ords/Nashville; Luke Lewis, president of Mercury Rec-
ords/Nashville; Jim Ed Norman, president of Warner/
Reprise Records/Nashville; singer/songwriter Amy
Grant; Phil Graham, VP of European writer/publisher
relations for BMI; Jeff Green, international director of the
Country Music Assn.; Mary Healy, director of interna-
tional development for Country Music Television; and Ken
Levitan, manager and partner of Vector Management.
Tickets are $35 each. . . Opryland USA will present its an-
nual celebration, “A Country Christmas,” Nov. 23-Dec. 31.
Details are available from the park or the Opryland Hotel.

songwriter and a longtime fixture on
the Nashville club and studio scene,
RCA knew it had one of those “has to
be seen to be believed” artists, and
the label made the unusual decision to
prime the marketplace by sending
him out on the road well ahead of his
album’s release.

“We had the luxury of having the
product finished many months before
the March release date,” says RCA
Nashville VP Marketing Tom White.
“We decided to do a club tour to see
how the public reacts, so we can ex-
pand on our ideas based upon what
happens on the street.”

A phone conversation with Jack
Daniels national promotion director
Dan Hedrick led to that company’s in-
volvement in the tour. Hedrick, a
Nashville resident, was already a
Henderson fan, having seen him per-
form in a local club, and saw the tour
as the perfect opportunity to get his
company involved in the music busi-
ness in a way suitable to the Jack
Daniels image.

“We're very interested in new art-
ists because they're playing a club cir-
cuit where you've got to be 21, and
people are consuming Jack Daniels in
an appropriate adult environment,”
says Hedrick. “In a concert situation
we could be criticized because there
are many people in that audience that
aren’t adults, and we don’t want to
get involved with that at all.”

A wide range of musicians, from
Rolling Stones guitarist Keith Rich-
ards to Frank Sinatra, have, over the
vears, made the Jack Daniels logo
very familiar to music fans. One of
Van Halen bassist Michael Anthony's

Jack Daniels Tests Music Waters
Links With RCA To Sponsor New Artist

favorite instruments is actually a fac-
simile of a Jack Daniels bottle, and
the Tennessee whiskey is referred to
in many country songs. But supris-
ingly, the company has never been in-
volved with the music business in any
official marketing capacity.

“This is kind of a trial balloon for
us, and from that standpoint it's re-
ally rather historie,” Hedrick says.
“We will never be a huge sponsor
spending millions of dollars. We have
to be comfortable with it.”

The tour, which kicked off Sept. 14,
will stop at 20 cities before winding up
Oct. 28. At each stop, local RCA ac-
counts and Jack Daniels reps and dis-
tributors will get a phone call from
Henderson himself, encouraging
them to come down to the show.

Promotional posters, hats, key
chains, table-tent cards, and a two-
song cassette sampler of Henderson’s
music are being sent by RCA to each
club in advance, followed by a ship-
ment of Nipper dog and Jack Daniels
statues and more cassette samplers,
which will be given away at Hender-
son’s performance. At the tour’s Col-
linsville, Ill., stop, the statues will be
auctioned off to aid flood victims.
RCA is also asking the clubs to send
back the giveaway entry forms, which
they will use as the basis for a Mi-
chael Henderson fan club.

“Not only do we have quality songs
and a quality band, we have the artist
and the showmanship to complete the
package,” says White. “And this is at
a scale where Jack Daniels doesn’t
have to risk anything beyond live and
learn, like we are with Mike in gen-
eral right now. It's a perfect match.”

NASHVILLE—The Nashville En-
tertainment Assn. will honor Jim
Foglesong with its Master Award at
a show and banquet Nov. 30 at the
Maxwell House Hotel ballroom
here.

Conferred on those judged to
have been pioneers in Nashville’s
music industry, the Master Award
has been given to Grady Martin
(1984), the Jordanaires (1985), Billy
Sherrill (1986), Pete Drake (1987),
Bob Beckham (1988), Joe Talbot
(1991), and Jerry Kennedy (1992).

Foglesong, a native of West Vir-
ginia, came to Nashville in 1970.
Prior to that time, he had worked in
New York as a producer and studio
singer. Among the acts he per-
formed with were Fred Waring, Ro-
bert Shaw, Dion & the Belmonts,
Connie Francis, Guy Mitchell, and
Neil Sedaka.

In Nashville, Foglesong was an
executive for Dot and ABC Rec-
ords. In 1979, he was named presi-
dent of MCA Records/Nashville,
where he signed such acts as Reba
McEntire, George Strait, and Lee

Foglesong’s Pioneering
Efforts Net Master Award

Greenwood. He moved to the top
post at Capitol Records/Nashville in
1984. Here he signed Sawyer
Brown, Tanya Tucker, Suzy Bog-
guss, and Garth Brooks, among oth-
ers.

After he lost his Capitol post to
Jimmy Bowen in 1989, Foglesong
continued as a consultant for the la-
bel and subsequently became a
teacher at Vanderbilt Univ.’s Blair
School Of Music. He recently has
produced albums for Larry Gatlin &
the Gatlin Brothers and Roy Clark.

In addition to his industry work,
Foglesong has been active in such
civic organizations as the Nashville
Symphony Assn., the United Way,
Leadership Music, and the W.O.
Smith Nashville Community Music
School.

MCA’s VP of production, Katie
Gillon, and producer/publisher Tom
Collins are co-chairs of this year's
event. Ticket information, program
details, and the guest lineup will be
confirmed and announced later.

EDWARD MORRIS
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COMPILED FROM A NATIONAL SAMPLE
. I OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND
BIII rd@ IuP c"“NTnv AlB“Ms i piiiiil
FOR WEEK ENDING SEPT. 25, 1993 ™
g 5 g 8
= S » o a ES ES » o a
25| 2| ¢ | aRnst TTLE | £ 2| G| 5| €| ARTST TITLE | 2
E | S| & | 3 | LABEL& NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) b E | S| & | 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
*x* NO.1T o % 38| 3% | 33 9 [ CHRIS LEDOUX LiBERTY 80892 (10.98/15.98) UNDER THIS OLD HAT | 21
1 1 2 GARTH BROOKS LIBERTY 80857 (10.98/16.98) 2 weeks at No. | IN PIECES 39 | 39 | 37 | 12 | JOHN ANDERSON ana 66232 (9.98/15.98) SOLID GROUND 12
2| 2| 1 | 49 | ALANJACKSONA® A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 1 9 | 41 | 39 | 21 | TANYATUCKER useRTy 81367 (1098/15.98) GREATEST HITS 1990-1992 | 15
3 3 2 12 | BILLY RAY CYRUS A MERCURY 514758 (10.98 £Q/16.98) IT WON'T BE THE LAST 1 4 | 40 | 35 | 54 | TRISHA YEARWOOD A McA 10641 (9.98/15.98) HEARTS IN ARMOR 12
4q 4 4 18 | WYNONNA A CURS 10822/MCA (10.98/15.98) TELL ME WHY 1 42 | 42 | 40 | 79 | AARON TIPPIN A RcA61129 (9.98/13.98) READ BETWEEN THE LINES 6
5 5 3 9 | CLINT BLACK Rca 66239 (10.98/15.98) NO TIME TO KILL 2 43 | 44 | 44 | 122 | ALAN JACKSON A 2 ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2
6 6 5 44 | JOHN MICHAEL MONTGOMERY A ATLANTIC 82420/AG (9.98/15.98)  LIFE'S A DANCE 4 44 | 46 | 43 | 57 | ALABAMA A RCA 66044 (9.98/15.98) AMERICAN PRIDE 11
(D] 9 | 1 | 72 | CONFEDERATE RAILROAD @ CONFEDERATE RAILROAD | 7 45 | 43 | 42 | 12 | CARLENE CARTER GIANT 20a99wARNER 8R05. 991598)  LITTLE LOVE LETTERS | 35
8 8 7 52 | GEORGE STRAIT A 2 mca 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 46 | 48 | 48 | 50 | PAM TILLIS @ AriSTA 18649 (9.98/13.98) HOMEWARD LOOKING ANGEL PA]
(9)] 12 | 12 | 29 | BROOKS & DUNN & sista 18716 1098/15.98) HARD WORKIN' MAN | 2 4 | 45 | 41 | 29 | DOLLY PARTON @ @ econsoe SLOW DANCING WITH THE MOON | 4
10 | 7 | 6 | 5 | AARONTIPPIN rca6s251 (9981598 CALLOF THE WILD | 6 48 | 47 | 46 | 8 | JOHN ANDERSON A &na 61029 (9.92/13.98) SEMINOLE WIND | 10
11 10 9 39 | REBA MCENTIRE A ? mca 10673 (10.98/15.98) IT'S YOUR CALL 1 49 | 52 | 49 | 20 | TRACY BYRD mcA 10649 (9.98/15.98) | TRACY BYRD A
12 11 8 69 | BILLY RAY CYRUS A 7 MERCURY 510635 (10.98 EQ/16.98) SOME GAVE ALL 1 54 | 53 | 102 | REBA MCENTIRE A 2 MCA 10400 (10.98/15.98) FOR MY BROKEN HEART 3
* % * GREATEST GAINER * * » 51| 49 | 51 | 20 | KT.OSUN @ e GREATEST HITS: SONGS FROM AN AGING SEX BOMB | 31
@ Lo e 12| MARK CHESNUTT Mca 10851 9.98115.98) Gl U E 52 | 50 | 47 | 57 | DOUG STONE epic 52436/SONY (9.98 EQ/15.98) FROM THE HEART | 19
14 13 10 | 25 | DWIGHT YOAKAM @ RePRISE 4524 1/WARNER BROS. (10.98/15.98) THIS TIME 4 53 | 53 | 50 | 24 | VARIOUS ARTISTS «.TeL 6068 (7.98/12.98) TODAY'S HIT COUNTRY | 2
15 14 15 | 157 | GARTH BROOKS A !° LIBERTY 93866 (9.98/13.98) NO FENCES 1 54 58 | 65 | 93 | COLLIN RAYE @ epiC 47468</50NY (9.98 EQ/13.98) ALL | CAN BE 7
__16 15 13 5 SAWYER BROWN cuRrs 77626 (10.98/15.98) OUTSKIRTS OF TOWN 13 55 51 45 7 SHENANDOAH Rca 66267 (9.98/15.98) UNDER THE KUDZU 38
1m | m|2a|3 ?gﬁ,‘;ﬁ.}’f;’;@?ﬁﬂgﬁs e A BRIDGE I DIDN'T BURN | 17 5 | 56 | 55 | 44 | HAL KETCHUM curs 77581° (9.98/13.98) SURE LOVE | 36
18 18 14 | 27 | TRACY LAWRENCE A ATLANTIC 82483/AG (9.98/15.98) ALIBIS 5 68 | 60 | 114 | TRISHA YEARWOOD A mcA 10297 (9.98/15.98) TRISHA YEARWOOD 2
* & * PACESETTER/HEATSEEKER IMPACT * * # 58 | 61 [ 59 | 126 | LORRIE MORGAN A RCA 30210 (9.98/13.98) SOMETHING INRED | 8
21 | 32 | 6 | CLAY WALKER GIANT 2451 1/WARNER 8ROS. (9.98/15.98) CLAY WALKER | 19 59 | 57 | 54 | 72 | LITTLE TEXAS WARNER 8ROS. 26820 (9.98/13.98) FIRST TIME FOR EVERYTHING | 19
20 20 19 21 TOBY KEITH MercURY 514421 (9.98 EQ/13.98) TOBY KEITH 17 60 55 52 39 RADNEY FOSTER ARiSTA 18713 (9.98/13.98) DEL RIO, TX 1959 46
il 19 | 16 | 18 | ULITTLE TEXAS WARNER BROS. 45276 (9.98/15.98) BIG TIME 14 61 | 69 | 67 | 14 | MCBRIDE & THE RIDE mca 10787 (9.98/15.98) HURRY SUNDOWN 53
22 21 21 54 VINCE GILL A mCA 10630 (10.98/15.98) I STILL BELIEVE IN YOU 3 62 66 64 3 JIMMIE DALE GILMORE €eLekTRA 61502 (10.98/15.98) SPINNING AROUND THE SUN 62
23 | 22 | 18 | 109 | BROOKS & DUNN A  ARISTA 18658 (9.98/13.98) BRAND NEW MAN 3 63 | 65 | 68 | 120 | TRAVIS TRITT A 2 WARNER 8ROS. 26589 (9.98/13.98) IT'S ALL ABOUT TO CHANGE 2
24 | 24 | 22 | 21 | JOE DIFFIE cpic 53002/50NY (9.98 EQ/15.98) HONKY TONK ATTITUDE 17 64 | 60 | 58 | 46 | DIAMOND RIO ARISTA 18656 (9.98/13.98) CLOSE TO THEEDGE | 24
25 | 23 | 17 | 51 | GARTH BROOKS A © LIBERTY 98743 (10.98/16.98) THE CHASE 1 72 |73 4 BROTHER PHELPS asvLum 61544 (9.98/15.98) LETGO | 65
26 | 26 | 27 | 228 | GARTH BROOKS A 4 LI8ERTY 90897 (9.