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VSDA Opens Arms To Multimedia

Asks Members To Support Developing Tech

W BY SETH GOLDSTEIN
and JIM McCULLAUGH

LAS VEGAS—With video on de-
mand as its potential enemy, the Vid-
eo Software Dealers Assn. wants to
make multimedia its friend.

At the group’s [2th annual conven-
tion, held July 11-14 at the Las Vegas
Convention Center, VSDA sought re-
tailer support for the flock of interac-

tive programming developments for
CD-ROM, CD-1, 3DO, and CD video
that could be as important to movies
by the end of the decade as VHS tape
is now. (Related stories, page 5.)

The thrust of the association’s
sales pitch to its members, who were
interested enough at least to listen,
was that the new media would catch
consumers’ fancy and act as a shield
against 500 cable channels.

The ‘Old’ Homestead Seeks
New Place In Indie-Label Sun

B BY PAUL VERNA

NEW YORK—Homestead Records,
the Rockville Centre, N.Y.-based in-
dependent labe! that served as a step-
ping stone for alternative icons like
Sonic Youth, Dinosaur Jr., Nick Cave
& the Bad Seeds, and Big Black, is

THE CAKEKITCHEN

seeking to recapture its spot at the
top of the increasingly competitive in-
die universe.

The decade-o'd record label is pin-
ning its hopes on a current roster of
underground buzz bands that in-
cludes San Diego sensation Trumans

Water; German industrial unit Cas-
par Brotzmann Massakre; New York
funk noisemakers Babe The Blue Ox
and pop minimalists Smack Dab;
avant-garde musician Elliott Sharp;
New Zealand’s the Cakekitchen,

(Continued on page 92)

One major retailer is ready to act.
Gary Ross, speaking as president of
Suncoast Motion Picture Co. and its
Minneapolis-based parent, Musicland
Stores, wants standardization of digi-
tal formats for storing movies and
other full-motion programs on com-
pact discs in all their forms.

Ross, who is working with consul-
tant Charles Garvin, is hoping a man-
ufacturer will introduce a $200-$300
machine that can play noninteractive
video-on-CD based on the MPEG-1
standard. Waiting for the higher-den-
sity MPEG-2, a standard still in devel-
opment, will push CD movies back
several years, Ross and Garvin ar-
gue.

With such a standardized video-on-
CD player, interactive formats such
as 3DO could be added as separate
modules according to customer
needs. “We're counting on the con-
sumer electronics companies to set
and comply with the standards,” says

(Continued on page 82)

B BY ERIC BOEHLERT

NASHVILLE—As Havana-like
heat beat down on the Tennessee
State Fairgrounds, 24,000 dedicat-
ed country music
fans gathered to
meet and greet their
favorite stars dur-
ing the Internation-
al Country Music
Fan Fair last month.

As the day wore
| on, a stream of fans
filed into the con-
crete fairground exhibit halls, not
to seek solace from the sun, but to

N'ville’s ‘Gherms’: A Healthy
Part Of Booming Business?

stake out spots in lines snaking
around the signing booths where
129 country stars, throughout the
chaotic week, signed autographs
and talked with fans.

One woman who
made the pilgrim-
age boasted a pic-
ture pin of Eddy
Arnold, the Coun-
try Music Hall of
Fame star best
known for his hits
“Cattle Call”” and
“Make The World
Go Away,” and a copy

(Continued on page 62)

Team Effort Tracks
Unfolding Careers

How 51 Acts Rocketed
To Chart ‘Impact’
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Funding Grunch
Cuts Coverage
Of Arts At NPR

EBY BILL HOLLAND

WASHINGTON, D.C.—National
Public Radio, for most of its 22
years one of the few places on the
radio dial that offered an outlet
for less commercial, nonmain-
stream music, is cutting back on
its dedicated arts coverage, ac-
cording to NPR statfers.
NPR top officials play down the
(Continued on page 83)

Kiwi Scene Makes
Strong '93 Showing

B BY GRAHAM REID

AUCKLAND—AS in the story of the
blind men touching the elephant, any
perception of the musie business in

STRAITJACKET FITS

New Zealand during the past year

was determiried by which part an ob-

server had contact with.
(Continued on page 93)

Abdul Album Vocal
Trial Opens In L.A.
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N.Y. Shows Big Surprises In Spring Arhs
PLJ Tops Rival; Sister Station Posts 1-Point Gain

@ BY PHYLLIS STARK

NEW YORK—In the wake of the spring
Arbitron ratings results, in which adult-
leaning top 40 WPLJ New York oeat cross-
town mainstream WHTZ (Z100) for the
first time since 1985, WPLJ PD Scott Shan-
non says his goal for the station is to “re-
main focused and continue to climb.”

Since he arrived at the station two years
ago, Shannon has been taking the station
up the ratings ladder with ircremental
gains each quarter. “People just don’t un-
derstand the importance of the word pa-
tience,” he says.

WPLJ’s 3.7-4.0 12-plus rise from the win-
ter book beat not only Z100, which re-
mained flat at 3.8, but also top 40/rhythm
WQHT (3.7-3.6), and adult contemporary
WMXV (3.2-3.4). The only contemporary
stations ahead of WPLJ’s seventh-place
finish were urban rivals WRKS, which was
flat at 5.8 and remained the No. 1 station in
the market, and fifth-place finisher WBLS
(4.4-4.7).

New York’s other big surprise came
from WPLJ's sister station, talker WABC,
which rose a full share point (3.8-4.8) and

MiniDisc Interests
Joining Hands In
Major U.S. Push

B BY MARILYN A. GILLEN

NEW YORK—The first combined hard-
ware/software marketing campaign on be-
half of MiniDisc is being launched this fall
aimed, in part, at increasing traffic for

those music retailers carrying MD titles.
All five hardware companies now manu-
facturing MD product—Sony, Sharp,
Aiwa, Thomson/RCA, and Sanyo—have
joined forces for the non-brand-specific
marketing campaign that will provide a
free MD sampler and coupon booklet to
consumers who purchase any manufactur-
er’s home, portable, or car MiniDisc unit
between Aug. 1 and Dec. 31. The booklet
contains 30 coupons redeemable for $2 off
the regular price of any prerecorded MD ti-

tle at participating retailers in 27 states.
Participating music retailers include Tur-
tle’s, Music Plus, Tower Records, Sound
(Continued on page 84)

vise his employees to tackle worldwide competition? “Go get
'em!” That's what he told attendees at the company’s annual
gathering, held recently in West Sacramento, Calif. Retail editor
Ed Christman reports on the chain’s plans for growth.

' FEEDING THE NEED FOR VIDEO
Grocery stores, convenience marts, and supermarkets are
meeting a need for video outside in rural areas of the U.S.—and
outside VSDA boundaries, as well. Trudi Miller Rosenblum in-
vestigates the ways these new outlets are biting into the mar-

ket-share pie.
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charged forward from seventh place in the
market to a third-place tie with oldies
WCBS-FM (4.8-4.8). This was WABC’s
highest rating since it switched to talk
more than 10 years ago. Station manage-
ment credits conservative talkers Bob
Grant and Rush Limbaugh as major fac-
tors in the station’s success.

WABC'’s increased ratings appear to
have taken a bite out of the shares of rival
news/talk stations WOR (4.0-3.5), WINS
(4.0-3.4), and WCBS-AM (3.7-3.0).

Elsewhere in New York, AC WLTW held
on to second place, but dipped a bit (5.3-5.2).
Classic rock WXRK (K-Rock) was off 3.8

4.1, while album-rock rival WNEW dipped
3.52.8. All-sports WFAN rose 2.3-2.8. Coun-
try WYNY, which was sold after the close
of the book and changed PDs and consul-
tants, was off 24-2.1.

New York’s two newest stations, adult
standards WQEW and N/T WBBR, each
had a bit of good news as well. WQEW con-
tinued its ascent (1.4-1.5) while WBBR
showed up in the ratings for the first time
since its winter debut. That station scored a
.3 share.

Spanish KLAX remained the No. 1 sta-
tion in Los Angleles, but dipped 7.2-5.7.

(Continued on page 79)

B BY EDWARD MORRIS

NASHVILLE—It is still too much a disas-
ter in progress for one to determine how
severely the record floods in lowa and Illi-
nois are affecting music and video retail-
ers and concert promoters in the region.
Even as the water rose and moved down-
stream to threaten other cities, the U.S.
Weather Service was predicting more rain.

In addition to the prospect of being
physically damaged by the high water,
stores and performance venues were be-
ing additionally hurt by reduced traffic
flow, as bridges and streets became im-
passable. Furthermore, the costs of recov-
ering from the floods in some areas are al-
most certain to reduce the number of dol-
lars available for record albums, videos,
and concert tickets.

John Maglinger, spokesman for Owens-
boro, Ky.-based WaxWorks, reports most
of the chain’s Disc Jockey stores in the
flooded areas remain in operatior. He says
the two outlets in hard-hit Des Moines,
Iowa, were closed July 10-11, but subse-
quently opened on a 10 a.m.-5 p.m. sched-
ule, even though they were operating
without full electric power.

“Our store traffic is down in certain lo-
cations,” Maglinger adds, “because a lot
of the bridges are flooded.” Lori McKeon,
manager of the Disc Jockey store in Keo-
kuk, Iowa, has been stranded in that town
since July 5, when the Mississippi River

Music/Vid Retailers Assess
Damage From Midwest Foods

poured over the bridge to Hamilton, IlL,
where she lives.

One Disc Jockey assistant manager in
Burlington, Iowa, expressed fears that the
flood will cause such economic damage in
the region that even Christmas sales will
suffer.

At least one distributor in the region is
offering some relief to flood-battered
stores. Molly Schulz, marketing manager
for Sight & Sound Distributors, St. Louis,
says an undetermined number of the com-
pany’s approximately 6,500 video accounts
have been closed or damaged by the flood.
“If they’re having flood problems,” she
says, “we’ll give them delayed billing on a
case-by-case basis.” She adds that custom-
ers are being notified of the delayed-bill-
ing option when they call in orders and
that the information also is being included
in Sight & Sound mailers.

The company also has set up a flood-re-
lief program to gather clothing and other
essentials for clients who may need such
aid, Schulz says.

Because the Civic Center in Des Moines
was undergoing extensive renovation
when the flood hit, it had no major con-
certs booked for this period. So far, the
venue has not been damaged.

The Mark Of The Quad Cities, a 12,000-
seat venue in Moline, Ill, has staged con-
certs without interruption throughout the
flood period and with no decline in ticket
sales, says a spokeswoman for the facility.
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Wamer Going
With The $14.95
Flow For Catalog

LAS VEGAS-—Warner Home Vid-
eo—one of the last major studio sup-
porters of the $19.98 price point for
movie catalog titles—is going the
$14.95 route with several titles.

“We're just acknowledging what
has become an industry standard,”
said a high-level Warner executive at
the Video Software Dealers Assn.
convention here.

“This really helps to keep fueling
the sell-through business,” said an
executive from a major record/tape/
video combo chain. “We applaud this
move.”

Among some of the nearly 60 titles
Warner is repricing to $14.95 in
“Wave One” of a “Deals On Reels
Priced To Go!” campaign are “Blaz-
ing Saddles,” “Body Heat,” “Pre-
sumed Innocent,” “Outland,” “Mad
Max Beyond Thunderdome,” ““Al-
tered States,” “The Lost Boys,” “Pri-
vate Benjamin,” “Joe Versus The
Volcano,” “Spies Like Us,” “McCabe
And Mrs. Miller,” “Dead Bang,” “Po-
lice Academy,” “The Neverending
Story,” and “Enter The Dragon.”
Product ships Aug. 2.

Warner will take orders for a
“Wave Two” assortment of $14.95
product by Aug. 25, with product due
to ship the week of Sept. 20.

Among the more than 30 titles in
the later program are “Beetlejuice,”
“The Road Warrior,” “The Witches,”
“National Lampoon’s Vacation,”
“Tango And Cash,” “The Witches Of
Eastwick,” and “My Blue Heaven.”

JIM McCULLAUGH

Philips Finally
Putting Super Glub
On The Block?

B BY ED CHRISTMAN

LAS VEGAS—Super Club, the music
and video retailer that has for about
two years been the subject of persis-
tent rumors that it was for sale, may
finally have its date on the auction
block.

According to sources, on July 89,
First Boston—a New York-based in-
vestment bank hired by the retailer’s
parent company, Philips—issued a
book containing financials on Super
Club Music Corp., the 280-unit music
and video chain based in Atlanta.

First Boston also is said to be on
the verge of issuing a book on Super
Club Video Corp., the 170-unit Dallas-
based video rental chain, even while
sources say the investment firm is in-
volved in negotiations to sell the vid-
eo division to George Solomon. Solo-
mon Is one of the brothers who origi-
nally sold the 36-unit, New
Orleans-based MovieTime/Alfalfa
chain to Super Club. After selling the
chain, he stayed on to run it, and re-
mained with Super Club until shortly
after the company consolidated its

(Continued on page 82)

New Media, Old Gripes Face Trade Group

B BY JIM McCULLAUGH
__and EARL PAIGE

LAS VEGAS—With new interactive
and multimedia technology in the
limelight at the Video Software Deal-
ers Assn. here July 11-14, association
executive VP Don Rosenberg vows
that the trade group now will actively
woo suppliers and retailers from
those businesses.

But while Rosenberg had his eye
on new technology, some attendees
claimed the trade group isn’t doing
enough to address old problems with
video product, as software suppliers
expand nontraditional sell-through
marketing and the gap between
mom-and-pop retailers and mass mer-
chants grows wider.

Denny Sharpe, owner of the two-
store Cinema Center Video, Rock-
ford, Ill., said he was worried that
VSDA is not strong enough in its op-
position to McDonald’s-type home
video promotions.

Added Sid Spinak, principal in
three-store Video Zone, Newport
Beach, Calif., and a board candidate
running independently, “VSDA has
to be more relevant. What good is all
this emphasis on new membership
when they’ll be in for a year and then
be gone, because VSDA is not rele-
vant for them?”

Some of those “relevancy” prob-
lems could be seen during several
seminars.

At a sell-through session, for exam-
ple, a number of smaller dealers got
up and walked out. One small VSDA
member retailer said he “could not re-
late to the big mass merchandiser and

grocers on the panel,” which included
Handleman’s Mario DeFillipo, Price
Chopper’s Steve Porto, and Hanna-
ford Bros.” Kathy Domingo.

At a video-game session, smaller re-
tailers who actively rent and sell
games expressed resentment toward
such companies as Sega and Nintendo
because of what they allege is a prac-
tice of catering to such large accounts

BILLBOARD’S COVERAGE
OF VSDA ’93 CONTINUES:
e Picture This, p. 63

o Store Monitor, p. 64

o Convention Capsules, p. 82

as Toys ‘R’ Us and Babbages on new
“hot” game cartridges.

Senior Sega executive Doug Glen,
who was moderating the games pan-
el, said Sega vigorously supports
mom-and-pop home video dealers
who rent video games, and that his
company attempts to treat all retail-
ers equally.

Owner Ted Trout of five-store Or-
land Video in Orland Park, Ill, said he
has dropped his membership in pro-
test. He claims VSDA has “sold out to
the [motion picture] studios,” and
would like to see more solidarity in
boycotting VSDA “until they wake
up.H

Glenn Powers, owner of Video Sta-
tion in Laguna Hills, Calif., and presi-
dent of the Southern California chap-
ter of VSDA, said, “When the board
met in L.A, they didn’t bother to in-
vite the presidents of the two local
chapters.”

Others have criticized VSDA for
not sending VSDA president Brad

Burnside to more meetings during
his reign.

Rosenberg countered that VSDA
is being as responsive as it can be.

For example, he said, the trade
group hopes to conduct a study later
in the year to determine the effects
of McDonald’s-like sell-through pro-
motions on home video dealers. A
pay-per-view study is also close to be-
ing released.

“We’re not saying that there are no
issues to be addressed,” stated Ro-
senberg.

“We’ve placed a major emphasis on
the new technology at this show,” he
continued. “Video retailers have to
get more involved with interactive
and video game products. As an in-
dustry, we are and will become a ma-
jor portion of that business. How can
retailers not take the time to be edu-
cated through VSDA and not come to
the convention? That doesn’t make
good business sense.”

Several VSDA members said they
were amazed at how strong the senti-
ment is against Paramount regarding
its upcoming McDonald’s sell-
through promotion.

“One video store owner walked
into the Paramount exhibit with a
protest symbol on the T-shirt she had
on,” said Andy Lasky, a former Port-
land, Ore., dealer who now owns a
theater in Pennsylvania.

But Lasky, who moderated an
opening-day town-hall-type meeting
here, wondered about the effective-
ness and significance of the small re-
tailer disenchantment with VSDA
and its stand against McDonald’s-
type promotions. “The ball may have

Columhia, WEA Square Off Over New Line

Addition Would Make Latter Distrib A Video Force

B BY SETH GOLDSTEIN

LAS VEGAS—Columbia TriStar
Home Video and WEA Distribution
are battling for the distribution
rights to New Line Home Video, a
fast-growing independent with sales
in excess of $100 million a year. New
Line has been a Columbia label for
the past 18 months, but its agree-
ment expires within a year.

Columbia TriStar, which sources
say submitted its latest offer weeks
ago, has made clear it wants to contin-
ue New Line’s distribution. President
Pat Campbell says, “The highest prior-
ity is to maintain that relationship.”

Rumors of a signing floated
through the Video Software Dealers
Assn.’s convention here, but nothing
had been finalized by press time.

In Columbia’s favor is New Line
Pictures’ arrangement with producer
Castle Rock, which requires that the-
atrical distribution go through the
studio. “The question for New Line is
whether it wants to split its titles,”
says a home video executive.

If WEA lands New Line, and trade
sources says it has a 50-50 chance, the
distributor becomes a major force in
the video marketplace. It already has
LIVE Home Video, another indepen-
dent that is building its new-release

catalog through acquisitions and the
re-emergence of its Carolco Pictures
as a prime supplier of movies. Some
sources think WEA—which wants to
add other labels to its roster whether
or not New Line comes aboard—may
be on the verge of competing with
sister company Warner Home Video.

WEA appears to be staffing up
with that in mind. David Mount, pres-
ident of LIVE Entertainment and a
music industry veteran, is expected
to join WEA as president, replacing
Henry Droz. Although the announce-
ment is not official, insiders say
Mount will come on board in Septem-
ber. In addition, WEA has hired Co-
lumbia TriStar’s John Scott, who had
been directly involved with New
Line, as its new video sales VP. His
departure is “a real loss to us,” says a
Columbia executive.

Reportedly, Scott will help oversee
a reorganization of WEA’s sales
force, which has had a regional focus
typical of the record industry. The
new emphasis will be national.

Columbia TriStar is also reorganiz-
ing, and in the process likely will lose
executive VP Rand Bleimeister, who
joined less than a year ago to head up
the studio’s nontheatrical venture.
Children’s programming, the biggest
single component, has been trans-

ferred to Sony Wonder, the Sony Mu-
sic label that recently acquired Nick-
elodeon made-for-cable titles as its
first video titles (see story, page 8).
Sources estimate the purchase price
at $10 million-$15 million.

Bleimeister says the emergence of
Sony Wonder underscores the stu-
dio’s decision to de-emphasize every-
thing but movies, its core business;
he says he is beginning to look else-
where for employment. Campbell ex-
pects him to land another position
within the corporation, and there is
speculation that Bleimeister could
find a position at Sony Wonder, which
will be adding headquarters staff and
a sales force. It has “a very broad
charter,” Campbell notes. “Our char-
ter is not as broad.”

He maintains Columbia is continu-
ing to acquire other nontheatrical
product, but acknowledges the in-
vestment “isn’t as great as we both
had hoped.”

The studio’s biggest purchase was
the National Geographic line it is dis-
tributing to retailers. In fact, another
National Geographic deal may be in
the works for a brand-new children’s
label. If Columbia has the winning
bid for that project, sources think the
titles would also become the responsi-
bility of Sony Wonder.

rolled too far down the hill now for ei-
ther VSDA or its membership to stop
it. Any number of studios might want
to work out a deal with McDonald’s.”
“From Paramount’s perspective, it
makes sense,” Lasky continued.
“There’s synergism for the whole
movie lot there on Melrose Boulevard
because while ‘Addams Family Val-
ues’ and ‘Wayne's World 2’ are going
into the theaters in the fourth quar-
ter, here you have all these McDon-
ald’s promoting those titles.”
Moreover, Lasky believes such
monster tie-in deals work in favor of
video stores on a long-range basis.
“We’ve never had the home video peo-
ple on the movie lot involved in the cre-
(Continued on page 82)

Buena Vista,
DIC Pact For
Kid-Vid Label

LAS VEGAS—Buena Vista
Home Video and DIC Animation
City have pacted to create a new
children’s video label that will in-
clude traditional video as well as
interactive and multimedia prod-
ucts. The announcement was
made at the Video Software Deal-
ers Assn. convention here.

According to Bill Mechanie,
president of International Theatri-
cal and Worldwide Video for the
Walt Disney Co., the “multi-
million-dollar, multiyear North
American” agreement 1s “meant
to complement and build upon”
Disney product and third-party
product Disney has acquired in
the past two years for distribution
by Buena Vista. The latter in-
cludes “Rocky & Bullwinkle,”
“Spot,” and titles from the Jim
Henson Co.

There are more than 1,000 half-
hours of animated children’s pro-
gramming included in the Buena
Vista/DIC agreement, much of
which has not been released to
home video.

Burbank, Calif.-based DIC is
well known for such programs
and creations as “Inspector Gad-
get” and “The Care Bears” and is
working on animated programs of
“Sonic The Hedgehog” and “Su-
per Mario Bros.”

Other DIC creations that will be
distributed to home video ac-
counts by Buena Vista are “Su-
pertrolls,” ‘“The Incredible Dennis
The Menace,” ‘“Hammerman,”
“Super Dave,” “Prostars,” and
“Wish Kid.”

According to Andy Heyward,
president/CEQ of DIC, titles on
the new DIC video label will be
sell-through-priced and will have
distinct packaging, logos, and cus-
tom-tailored marketing concepts.

DIC has some 200 half-hours in
production for all four major tele-
vision networks, first-run syndica-
tion, and cable. JIM McCULLAUGH
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There’s No Justifying Used GDs

B BY RUSS BACH

It became obvious late last year that the
used-CD business was growing quickly.
Since then, I have accumulated a collee-
tion of memos, editorials, articles, and
letters from various sources, which have
raised questions and points of view
about the issue. I hope here to address
some of those perceptions and queries.

Some dealers say independent stores
are caught in the crossfire because a few
giant retailers are test-marketing used
CDs. The problem is not between those
few giant retailers and the labels. Rath-
er, it involves the entire used-CD busi-
ness and certain labels/distributors and
the artists those labels represent.

The used-CD issue would have come to
the forefront regardless of whether or
not major customers entered that busi-
ness. CEMA could no longer sit back and
let the used-CD business fester in close
proximity to retail stores selling only
new records.

Dealers also claim CEMA and other
distributors will not enforce their poli-
cies fairly and will continue to favor
large dealers who stay in the used-CD
business with advertising and other
benefits, leaving indies to suffer. CEMA
will enforce all of our policies fairly and
evenly. We will not treat the independent
dealer differently than we treat a major
chain.

For instance, every CEMA customer
buys at the same posted box-lot whole-
sale price. Every one-stop, rackjobber, or
retailer, regardless of size, buys at that
price. The difference is how they take ad-
vantage of deals and dating, and how
they work their stores and customers in
order to accommodate the labels, break
new product, and maximize catalog
sales.

Another popular allegation is that
some retailers and label/distribution em-
ployees abuse promo copies, feeding the
used-CD business by selling these titles.
When a person joins CEMA, or any of
our related labels, he or she signs a
statement that, in part, warns against
selling promo copies. CEMA enforces
that policy firmly. Anyone with informa-
tion regarding leaks or sales of promo
copies from our distribution centers,
branches, or field promotion staff should
forward it to me. If the information
proves true, anyone violating CEMA pol-
icy will be disciplined. We need any infor-
mation accounts might have in order to
keep the playing field level. If you decide
to withhold that information, please
don’t accuse us of not taking action.

Another factor cited in justifying
used-CD sales is that retailers are un-
able to return copies they have opened
for in-store play. While this is not true
for CEMA, we are installing a system to
address this problem. We plan on being
able to ship to retail stores promo copies
of specific label-designated records for
in-store play. These will be shipped to-
gether with new-release orders directly
to each store ordering a new release
from CEMA.

We will attempt to work out a fair sys-
tem for one-stops. This may be difficult
to accomplish, because most indepen-

dents buy from various one-stops. Con-
ceivably, each one-stop might want to
service every customer it has done busi-
ness with in the past. Obviously, this
would be an impossible amount of prod-
uct for us to fulfill, and would lead to ex-
cessive promo copies entering the mar-
ketplace and then being sold. This is a
major issue for CEMA and the one-stops
to resolve.

‘New and
used product
simply don’t
mix’

Russ Bach is
president of CEMA

Distribution,
Woodiland Hills, Calif.

For now, CEMA takes back open CDs
from all our direct customers, except
those buying and selling used CDs. But
we may have to change this policy if the
used-CD business becomes much larger.

There are other options for retailers.
One chain opens copies for in-store play,
then reshrinks them with a sticker called
“rewrap’ rather than returning them to
us. This customer feels that, because the
chain has opened the CD, it is obligated
to move it off the shelf at a cheaper price
to the consumer. More retailers should
adopt this attitude and sell in-store-play
CDs in this manner.

Some view the used-CD business as a
small sideline, not worth the attention it
has received. But there is no such thing
as a ‘“small sideline” when you are tak-
ing royalties from artists, producers,
songwriters, publishers, musicians, and
artist managers, and margin away from
the record company.

If left unattended, the used-CD busi-
ness will grow to approximately 20% of
unit volume by 1998. This means creative
people will get 20% less in royalties, if
the price of goods remains unchanged,
and record companies will lose 20% of
their income stream.

Only about 5%-10% of the records we
put out as record companies ever make
money. The revenue CEMA derives from
these projects is used to record many
artists who “‘never see the light of day.”
It also goes to support music videos, pro-
motion, and artist tours. Less new music
will be created if CEMA lets the used-CD
business flourish.

Some argue our policies will kill the

chance for many talented artists to reach

the public because independent stores
won’t give them in-store play or display.

No one wants to lose the invaluable as-
sistance of the independent store in ex-
posing new music to the public. The inde-
pendent store provides numerous in-
store performance opportunities, often
works harder to break artists, and fre-
quently goes on a record earlier than our
larger customers. But as a record com-
pany, we need to take the lesser of two
evils. Here, the lesser of two evils is the
potential loss of exposure in independent
stores, especially when compared to a
20% loss of business to used CDs.

The other side of this issue is that larg-

er accounts quickly will learn how to
plug any “holes” left in the marketplace
by the withdrawal of independent deal-
ers. Many chains have been successful
with new-artist “buy it and try it”-type
programs. Listening posts for new re-
leases are appearing in most chain
stores. I'm confident that more new-art-
ists programs will be instituted by major
chains if small dealers don’t serve their
constituents.

One of the main justifications for the
used-CD business has been that CD
prices are too high and many consumers
cannot afford to buy titles new.

The price of CDs is lower in the United
States than in other countries. A recent
survey from the prestigious Conference
Board showed that CDs had a high
price/value relationship in the view of
the consumer.

I am an advocate of variable pricing.
New music initially should carry a lower
price, and then increase in price as it be-
comes popular. We should lower prices
more quickly, so the consumer can see
prices descending while some product is
still in the bin. Let’s not take it back, and
then put it out again as schlock.

Reissues also should come out at a
lower price so the consumer can take ad-
vantage of these “‘bargains.” On the oth-
er hand, we should get a high price for
our best artists. We should not, in effect,
give away our best artists, as we do to-
day.

Another argument is that we never
will be able to significantly reduce the
quantity of used product sold; therefore,
wouldn’t it be best if used CDs were sold
in stores that also sell new product?

Since we recognize we never will elimi-
nate the sale of used CDs, some have said
there is merit to selfing the two together.
But if used CDs hit the main record chan-
nels of America and become widely accept-
ed by consumers, and if CEMA supports
retailers selling used CDs with advertising
and defective allowances, then we will be
cutting off our own future. Used CDs are
not susceptible to being sold together with
new CDs, particularly if the record compa-
ny supplies the advertising. Like apples
and oranges, new and used product simply
don’t mix.

Renting CDs is illegal. In many cases,
we believe a retailer’s sale and repurchase
of used CDs constitutes a disguised rental,
in economic effect. It would be easy for a
consumer to purchase a used CD on day
one for $6, tape it at home, and return it on
day two or three for $3. If this isn’t a “rent-
al” I don’t know what is.

Many retailers believe that “shrink” will
increase with the growth of the used-CD
business because customers and employ-
ees who need money will steal from the
store carrying new product and “fence”
the CD in a used store. At a used-CD store,
money changes hands without proof of
ownership, just as it does at a pawn shop.

CEMA and its labels have choices to
make and we choose to support the new
CD store differently than we support the
used-CD store. We choose to support our
artists, the songwriters, the musicians, the
producers, the publishers, and the artist
managers. New music is vital to all of us.
We will do nothing to impair creativity.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.

www americanradiohistorvy com

BILLBOARD JULY 24, 1993


www.americanradiohistory.com

levert

certifie

congratulations from all of us.

MWW americanradiohistorv con


www.americanradiohistory.com

Arlisis &Music

POP+ROCK-*R&B

RAP*DANCE«COUNTRY *LATIN

Trial Over Abdul Album Vocals Opens

Plaintiff’s Lawyer Clalms ‘mec Yoice’

@ BY CHRIS MORRIS

LOS ANGELES—The longstanding
question of who actually sang lead on
certain tracks of Paula Abdul’s multi-
platinum album, “Forever Your Girl,”
will finally be answered soon in a fed-
eral trial here that could determine
the fate of Abdul’s reputation and ca-
reer.

In the opening statements of what
promises to be a heated legal contest,
the attorney for singer Yvette Ma-
rine mounted a novel claim that elec-
tronic sleight-of-hand merged two
voices to create a lead “bionic voice,”
while Virgin Records’ lawyer causti-
cally attempted to paint Marine as an
opportunist wrongfully claiming a
share of the massive profits made by
the album.

In his statement in U.S. District

ABDUL MARINE

Court on July 13, the first day of a tri-
al expected to last three weeks, Ma-
rine’s attorney, Steven Ames Brown,
claimed that vocals by his client and
Abdul were ‘“‘electronically com-
bined” on certain tracks on the Abdul
album, which was released by Virgin
in 1988. The album, Abdul’s debut,
has sold 7 million units in the U.S.
Brown told the five men and four
women on the jury that Marine
“made the same contribution ... as

Murdoch Buy Opens Giohe
To Australia’s Mushroom

E BY THOM DUFFY

LONDON—One of Rupert Mur-
doch’s own British tabloids might
tout it this way: Media Baron Gets
Hunk Of Mushroom Pie.

The purchase by Murdoch’s News
Ltd. of a 50% share of Mushroom Re-
cords, Australia’s leading indepen-
dent record company, gives the me-
dia empire builder a long-desired ad-
dition to his corporate portfolio.

And it gives Mushroom—a label

American Express,
NARAS Link For
Grammy Festival

NEW YORK—The National
Assn. Of Recording Arts And Sci-
ence and American Express have
linked to present an eight-city
Grammy Festival that will feature
past Grammy
winners.

Among the
artists taking
part in the fes-
tival, which
stretches from
September to November, are Tina
Turner, Harry Connick Jr., David
Crosby, Aretha Franklin, Wynton
Marsalis, Kathy Mattea, and
George Benson.

The American Express Gold
Card Grammy Festival kicks off
Sept. 9 in New York with concerts
by Harry Belafonte and Mattea,
and in San Francisco with a per-
formance by Turner.

The program also will feature a
series of free master classes for in-

(Continued on page 73)
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that has been home to artists ranging
from teen idols Kylie Minogue and
Jason Donovan to blue-collar rocker
Jimmy Barnes and aboriginal artists
Yothu Yindi—the financial backing
for international expansion.
Mushroom’s artists currently are
licensed individually to U.S. labels,
such as Yothu Yindi’s deal with Hol-
lywood or Jimmy Barnes’ deal with
Atlantic. (Minogue remains signed
with Mushroom only in Australia and
New Zealand. She is on Imago Re-
cords in the U.S. and BMG’s deCon-
struction for the rest of the world).
The deal between News Ltd. and
Mushroom co-owners Michael Gu-
dinski and Gary Ashley was an-
nounced July 14 in Sydney and comes
two months after Ashley arrived to
(Continued on page 84)

Paula Abdul” on at least two songs
on the album.

In Virgin’s defense, the label’s at-
torney, Joseph Yanny, stated cate-
gorically, “Who was the lead vocalist
on the item that was presented for
sale to the American public? It was
Paula Abdul.”

Yanny, who harshly focused atten-
tion on the fact that Marine’s suit
came nearly three years after “For-
ever Your Girl” became a major hit,
cautioned the jury, “Don’t get caught
up in the hocus-pocus of this [record-
mixing] machinery.”

Marine’s suit, originally filed in
L.A. Superior Court in April 1991
(Billboard, April 20, 1991), claims that
Virgin did not properly credit Marine
for co-lead vocals on certain songs.
She is listed as a background vocalist

(Continued on page 92)
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VH1 Adding Longform
Vids, Nonmusic Shows

@ BY DEBORAH RUSSELL

LOS ANGELES—VH1 will have a
new look this fall, emphasizing a
move toward longform music and
nonmusic programming.

One example of this thrust is a new
longform music/film series “Francis
Ford Coppola Presents VH1 Music
Films,” which the acclaimed filmmak-
er will create in association with L.A -
based Palomar Pictures. The series of
six 23-minute music films will bow in
the late fall.

VH1 programming executives—
ensconced in label meetings about
their future plans for the network—
were unavailable to comment about
their plans by press time. But label
representatives report that VH1 ex-
ecutives plan to split the network’s

BMG Gets Plant. Robert Plant announces his worldwide publishing agreement
with BMG Music Publishing. The agreement includes Plant’s 1988 release ‘“Now
And Zen” and his new album, *Fate Of Nations,” which was released by Es
Paranza/Atlantic in the U.S. and by Phonogram internationally. Shown at BMG’s
London office, from left, are Andrew Jenkins, general manager, BMG Music
Publishing International Ltd.; Plant; Bill Curbishley, Plant's manager; and Nick
Firth, president, BMG Music Publishing Worldwide.

Sony Wonder Is _Headv For Action

@ BY MOIRA McCORMICK

CHICAGO—Sony Music and Epic
Records have completed the restruc-
turing of Sony’s children’s and family
entertainment divisions under the
banner of Sony Wonder. Sony Kids’
Music and Video, which for the last
15 months had been the imprint un-
der which the bulk of Sony’s chil-
dren’s product had been released, has
been absorbed into Sony Wonder
(Billboard, July 3).

Sony Wonder hopes to release
some 60 video and audio titles annual-
ly. The titles will be distributed by
Epic Records through Sony Music
Distribution.

Sony Wonder was formed a year
ago, according to Sony Music Group
VP Ted Green, to “find family enter-
tainment properties for Sony’s film,
television, music, and electronic pub-
lishing companies.” Since that time,

MANCUSO-WINDING
Sony Music has forged a manufactur-
ing and distribution pact with Nickel-
odeon (Billboard, May 22). Subse-
quently, says Green, the decision was
made to expand Sony Wonder to be-
come Sony’s overall family entertain-
ment company.

The Nickelodeon alliance will bear
its first fruits Aug. 31 with nine home
videos and one audio title, all taken
from popular Nickelodeon series like
“The Ren & Stimpy Show.” Sony
Wonder will continue seeking out oth-
er alliances and co-production ar-

rangements with suppliers of chil-
dren’s and family entertainment pro-
gramming.

Four executives have been named
to lead Sony Wonder, all reporting to
Epic’s Green. Becky Mancuso-Wind-
ing, senior VP of creative affairs in
Los Angeles, joined Sony Wonder in
July 1992 as VP and operations man-
ager. In her new position, Mancuso-
Winding will oversee acquisition and
development of all children’s and
family entertainment for the global
marketplace. Also, she will serve as
liaison with all divisions of Sony
Corp. regarding children’s and family
entertainment.

Sony Wonder’s Los Angeles-based
VP of marketing Wendy Moss will be
responsible for designing and execut-
ing all marketing and promeotional
strategies, as well as supervising the
Sony Wonder marketing staff. Most

(Continued on page 84)

programming mix equally between
short- and longform programming
beginning in fall 1993.

Shortform music videos reportedly
will be limited to current clips, with
recurrents packaged in the context of
specific programs.

Longform programming, such as
the Coppola series, will include live
concerts and music-driven documen-
taries and interview programs. In ad-
dition, the longform mix will embrace
a number of nonmusic series, includ-
ing syndicated situation comedies
and talk shows.

Response from the labels to VH1’s
plans is generally positive.

“VH1 recognizes that as the cable
industry expands to a number of dif-
ferent channels, they have to get one
step ahead,” says Randy Roberts, VP
of video promotion and sales at Mer-
cury Records. “They’re smart in real-
izing ‘we have to change with the
times before the times change us.””

One element that troubles some la-
bel executives is the network’s
planned acquisition of nonmusic sit-
coms. VH1 reportedly soon will begin
airing episodes of the second-genera-
tion “WKRP In Cincinnati” and other
entertainment shows.

“I understand why they’re adding
these shows because they’re a known
entity to advertisers and there are
people who want to watch these se-
ries,” says Pamela Marcello, national
director of video promotion at MCA.
“But my one concern is that it might
detract from the quality program-
ming that VH1 has presented to its
audience in the past.”

However, MCA and other labels
applaud VHI's move to stress more
longform music programming.

“It’s a really good opportunity to
develop our artists instead of making
a four-minute video, and hoping
someone sees it,” Marcello says. “We
face a better chance that people will
tune in to a Lyle Lovett special than a
Lyle Lovett video.”

Linda Ingrisano, national director
of video promotion at Elektra, con-
curs.

“In terms of programming, it cer-
tainly opens up a broader window for
the artists that we might not neces-
sarily make a music video for,” she
says. “We’ll have other alternatives
now.”

The Coppola series, in particular,
represents a dramatic alternative to
traditional music video program-
ming.

VH1 president Ed Bennett de-
scribes the Coppola series as ‘‘a
whole new medium,” in which the
film is the most important element of
the piece. The music will serve as a
supporting soundtrack, and the art-
ists likely will appear in the films.

“The genre that exists today fol-
lows the premise that the video sup-
ports the song, and in many cases it is
merely a visual presentation or an im-
age piece—like a commercial—for
the single,” Bennett says. “We plan

(Continued on page 93)
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Hogbergs Industrireklam AB, Malmd, Sweden.

How to spread your CD production over Europe
without really trying.

Do you want to cover the whole of Europe with your CD
production and simultaneously avoid a multitude of worries about
distribution and costs?

The art lies in the use of our drop-shipping service!

All you need to do is send your premastering material in a little
package across the Atlantic 1o us, and we fix the rest, distributing
the finished CDs to your license-holders in Europe.

Since we are one of the pioneers of CD technology, having been
active in the heart of Europe since 1986, we can ensure that your
music is safely carried beyond the limits of production technology
and over the geographical boundaries.

Why not reap the benefits that we can offer you? You will be
pleasantly surprised. Not just by our complete production
competence, our responsibility for quality, and our guaranteed
service and delivery. But also by the price.

(The Swedish krona has become about 25% cheaper. This has

made Sweden into a highly favorable country for production, a
situation that many companies — such as ABB and IBM -
are taking advantage of.)

QUALITY IN TIME

CD Plant Mfg AB, Box 9035
S-200 39 Malmo, Sweden
Tel. +46 40 312400. Fax +46 40 949660.

With our drop-shipping service you can
cover the whole of Europe with your CD
production — effortlessly.

You just send us your premastering
material and we can fix the rest; from
master production to finished CDs with
four-color labels, printed matter and
packaging, which we can distribute to
your European license-holders. Which of

the countries on this up-to-date map of
Europe are you interested in?
1 Albania. 23 Lithuania.
2 Andorra. 24 Luxembourg.
3 Austria. 25 Macedonia.
4 Belarus. 26 Malta.
S Belgium. 27 Moldova.
6 Bosnia- 28 Monaco.
Hercegovina. 29 Netherlands.
7 Bulgaria. 30 Norway.
8 Croatia. 31 Poland.
9 Cyprus. 32 Portugal.
10 Czech Republic. 33 Romania.
11 Denmark. 34 Russia.
12 Estonia. 35 San Murino.
13 Finland. 36 Serbia.
14 France. 37 Slovakia.
15 Germany. 38 Slovenia.
16 Greece. 39 Spain.
17 Hungary. 40 Sweden.
18 Iceland. 41 Switzerland.
19 Ireland. 42 Turkey.
20 Italy. 43 Ukraine.
21 Latvia. 44 United
22 Liechtenstein. Kingdom.
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FOCUSING ON 'l'HE FUTURE OF MUSIC VIDEO .
/

BILLBOARD PRESENTS THE ONLY

CONCLAVE FOCUSING ONTHE

USE, ARTISTRY AND
POWER OF

MUSIC VIDEO

Eda y’s most crucial music video forum
assembles professionals from around the world, to
explore the key issues in the industry.
Including groundbreaking panels, presentations,
and workshops covering programming,
production, research, marketingand more.....!

ACT NOW...

and take advantage of our $325 Early-bird registration until October 1, 1993
Iam payingby: Check Money order MC/Visa Amex

Please make all payments to Billboard. Mail payments to Billboard Music Video Conference

1515 Broadway, 14th fl, NY, NY 10036 ATTN: Melissa Subatch

----------------------1
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NMPA Says Collections Up,
Commissions Gut In '93

B BY IRV LICHTMAN

NEW YORK—The National Music
Publishers’ Assn. had good news
and, happily, more good news July 12
at its annual meeting here.

In addition, the meeting served as
an oral position paper for NMPA on
myriad legislative and legal issues
facing music publishers in light of
new recording technologies and deliv-
ery systems.

Ed Murphy, president/CEOQ of the
publishers’ group and its mechanical-
royalty collection arm, the Harry Fox
Agency, reported record results for
royalty collections and distributions
for 1992. In view of the increased rev-
enue and new efficiencies in the Har-
ry Fox Agency’s auditing activities,
Murphy also announced that HFA
will lower its commission rate one
point to 3'/,% on mechanical collec-
tions, and one point to 4% on most
synchronization collections during
the second half of 1993.

In an “open letter to the music in-
dustry” made available at the meet-
ing, NMPA/HFA predicted that col-
lections—which have increased 100%
over the past five years—will ap-
proach $300 million by the end of
1993.

Murphy said the 1992 calendar
year saw collections of $259.7 million,
up 14.5% from 1991, and royalty dis-
tributions of $247.5 million.

Murphy, along with association
chairman Irwin Robinson, chairman/

CEO of Famous Music; and general
counsel Peter L. Felcher of Paul,
Weiss, Rifkind, Wharton & Garrison,
delivered overview reports to the
publishers gathered at the Park Lane
Hotel.

In addition, Sen. Dennis DeConcini,
D-Ariz., chair of the Senate subcom-
mittee on patents, copyrights, and
trademarks, gave the keynote ad-
dress.

DeConcini, considered highly sym-
pathetic to copyright owners, deliv-
ered a brief backdrop on passage of
the Audio Home Recording Act of
1992, which mandated royalty pay-
ments on new digital-based technolo-
gies; earlier, Murphy told the annual
gathering that the Copyright Office
has received about $288,000 in AHRA
royalties covering a five-month peri-

(Continued on page 14)

Ld

Cail Her Nokko. Japanese singing star Nokko celebrates following her
performance at Club USA in New York in support of her English-language debut
album, “Call Me Nightlife,” and single, ‘| Will Catch You,” on Epic Records.
Shown, from left, are artist manager Blue; Epic executive VP Richard Griffiths;
Nokko; Epic president Dave Glew; Sony Music Entertainment chairman Michael
Schulhof; and Sony Corp. president/CEO Norio Ohga.

New Chief, Vid Unit For Sony Classical

W BY MELINDA NEWMAN

NEW YORK—In a multifaceted
move, Sony Music Entertainment
has named Peter Gelb the new presi-
dent of Sony Classical USA. In addi-
tion to that position, Gelb has also
been appointed president of Sony
Crescendo, a new Sony Music En-
tertainment division that will focus
on classical film, television, and
home video production.

Sting Is Judged Too Hot For Italian City

B BY MARK DEZZANI

MILAN—The lyrical thrusts and
“impetuous rhythms” of Sting have
stirred controversy in the south of It-
aly.

Gianni Carnevale, the “Questura”
or police chief of Catanzaro, in Italy’s
southernmost province of Calabria,
canceled a concert by Sting with one
week’s notice. Permission was grant-
ed last December for the gig, to have

been held July 17 in the city’s soccer
stadium. Carnevale cited fears of
public disorder for his decision.
“Sting’s music, lyrics, and perfor-
mance are liable to induce in his
young audience a state of contagious
self-exhaltation [sic] breaking down
all inhibitions, which could have led to
violent behavior,” he said, adding, “I
have been to rock concerts in Rome
and I have seen what goes on.”
(Continued on page 79)

RECORD COMPANIES. Ron Oberman is
promoted to executive VP of A&R
for MCA Records in Los Angeles. He
was senior VP of A&R.

Sony Wonder, a division of Sony
Music and Epic in New York, names
Becky Mancuso-Winding senior VP
of creative affairs, Wendy Moss VP
of marketing, Susan Jackson Ro-
senberg senior director of Sony Won-
der-Nickelodeon, and Linda Mor-
gernstern senior director of acquisi-
tions. They were, respectively, a
music supervisor for feature films,
senior VP/GM of Image Entertain-
ment, VP of marketing for Good-
Times Entertainment Home Video,
and director of children’s program-
ming for Sony Kids’ Music and Vid-
eo. (See story, page 8.)

Cindy Karp is promoted to VP of
special marketing for Sony Music In-
ternational in New York. She was di-
rector of special marketing.

Michael Gallelli is named VP of

OBERMAN

KARP

A&R for Private Music in Los Ange-
les. He was director of A&R at Co-
lumbia.

Warner Music International and
Warner Classics International an-
nounce several appointments.
Leonor Villanueva is named execu-
tive director of Warner Music Mexi-
co. She was managing director of Vir-
gin in Spain. Bernd Dopp is promot-
ed to deputy managing director of
WEA Music Germany. He was mar-
keting director. Penny Guyon is
named director of public relations for
Warner Music International in New

Moreover, Sony Music Entertain-
ment has purchased CAMI Video,
the music-based television and film
division of classical music talent
agency Columbia Artists Manage-
ment Inc. Gelb had served as the
head of CAMI Video since its 1983
inception. CAMI Video will now op-
erate as a subsidiary of Sony Cre-
scendo. The purchase price was not
disclosed.

Under the direction of Gelb,
CAMI has produced more than 50
programs broadcast on worldwide
television featuring such artists as
Vladimir Horowitz, Herbert von Ka-
rajan, and Kathleen Battle. The pro-
grams generally have been funded
by major broadcasters such as PBS
or the BBC and record companies
that provided a portion of the need-
ed monies in exchange for future
home video rights.

In cases where Sony does not al-
ready have the home video rights to
CAMI-produced programs, the
rights will remain with the labels
that originally secured them. “Most

EXECUTIVE TURNTABLE

GALLELLI

TRIOZZI

York. She was publicity coordinator/
manager for Bang Communications.
Didier Durand-Bancel is appointed
deputy managing director for Teldec
Classics International in Hamburg,
Germany. He was marketing manag-
er of Warner Classics France.
Warner Classics France appoints
Gerard Shoumann director and
Herve Boissiere deputy director.
They were, respectively, head of Tel-
arc’s European office and promotion
manager of Warner Classics France.
EMI Records Group promotes Gary
Triozzi to national director of Mid-

of the home video rights are for
very extensive periods of time in
fairness to the record companies,
which have been trying to energize
the home video market,” Gelb says.

Additionally, Gelb says CAMI
will continue to produce programs
that will not necessarily be funneled
through the Sony system. “Because
CAMI Video is being kept as a sepa-
rate entity [within] Sony Crescendo,
I hope to continue to work with sep-
arate record companies. For exam-
ple, Jessye Norman still goes
through PolyGram, so those [home
video releases] would go through
Deutsche Grammophon.”

He adds such an arrangement is
fine with Sony. “Classical music
television is difficult enough. I think
all the companies need to cooperate
and look toward the future by try-
ing to participate together.” In addi-
tion, Sony already has several pro-
grams lined up that are slated to go
through CAMI, including a series of
educational television programs at

(Continued on page 83)

Sheffield Lab
Adds Distribs,
Forms Imprint

M BY TRUDI MILLER ROSENBLUM

NEW YORK—As Sheffield Lab cel-
ebrates its 25th anniversary, presi-
dent Oscar Ciornei is initiating a
plan to increase the label’s main-
stream presence while still empha-
sizing its audiophile sound.

To that end, the label has signed
deals with three additional distribu-
tors—Precision Sound, Twinbrook,
and MS Distributing—while con-
tinuing to use Titus, Bassin, Encore,
and Action Distributors, in an effort
to increase its presence in ‘‘one-
stops, rackjobbers, chains, and inde-
pendents.”

The Santa Barbara, Calif.-based
company has expanded its staff
from eight to 11 and created a new
imprint, Sheffield Music, which will
“acquire quality recordings from
around the world that deserve the
title of audiophile recordings,” says
Ciornei. The first signing is classical
label Town Hall, and five other la-
bels are in the discussion stage,
Ciornei says. Sheffield Music re-
leases will be distributed through
the same channels as Sheffield Lab
titles.

Meanwhile, Sheffield Lab has in-
creased its output. The label tradi-
tionally has released only one or
two releases a year; this year it is
putting out six titles, and has eight
releases planned for next year. The
label also has stepped up its adver-
tising, publicity, and radio promo-
tion. “We’re now using four radio
promotion firms,”’ says Ciornei.
“For example, Cliff Gorov of [radio
promotion firm] All That Jazz is
promoting our jazz and new adult
contemporary music. We get re-
ports from All That Jazz showing
how many radio stations are play-
ing the artists, and communicate
that through our distributors, who
pass it on to our retailers.”

Sheffield Lab also has started ad-
vertising in mainstream music pub-

(Continued on page 41)

LESSNER OLSEN

west promotion and marketing in Chi-
cago and Michael Lessner to director
of promotion, East Coast, in Philadel-
phia. They were, respectively, national
director of secondary promotion, and
regional promotion manager.

P.J. Olsen is promoted to national
director of adult contemporary pro-
motion for MCA Records in Los An-
geles. He was regional promotion
manager in Minneapolis.

Michelle Myers is appointed senior
director of marketing and creative
services for Asylum Records in
Nashville. She was associate director

b/

SABISTON

MYERS

of marketing for MCA in Nashville.
Capitol Records promotes Stacey
Murray to director of media and art-
ist relations in New York. She was
national manager of publicity at Jive.

PUBLISHING. Randy Sabiston is named
creative director, East Coast, for Po-
lyGram Music Publishing Group in
New York. He was creative manager
at EMI Music Publishing.

Angelique Miles is named creative
manager for Warner/Chappell Music
in New York. She was an A&R staff
member at Epic.
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McDonald Takes New Look At Life

Lost Friends Inspired Reprise Album

M BY MELINDA NEWMAN

LOS ANGELES—“Big success for me
as a solo artist could have been the
worst thing that ever happened to me,”
admits Michael McDonald, just weeks
before the Aug. 3 release of his fourth
album, “Blink Of An Eye.” “I'm not
even sure I'd have kids. However, now
that I have two kids,” he adds with a
glint of mock desperation, “anytime
now would be just fine.”

It’s certainly not as though McDon-
ald hasn’t had a hit since the Doobie
Brothers breakup more than a decade
ago. In 1984, he entered the top 20 with
James Ingram on “Yah Mo B There.”
His 1986 duet with Patti LaBelle, “On
My Own,” went to No. 1, and “Sweet
Freedom,” the theme song to the
movie “Running Scared,” landed in the
top 10 the same year. Of course,
McDonald is quick to add that none of
those tunes appeared on any of Ais solo
albums. For a top 10 hit of his own, one
has to go back to “I Keep Forgettin’
(Everytime You're Near),” which ap-
peared on his 1982 solo debut.

However, as he joked earlier,
McDonald is ready to return to the top.

And Reprise/Warner Brothers is ready
to take him there with “Blink” and its
first single, the jaunty, Caribbean-
tinged “I Stand For You,” which is al-
ready seeing some AC action.

“We picked ‘I Stand For You’ be-
cause we felt it was up; it’s summer-
time,” says Rich Fitzgerald, senior VP/
director of promotion for Reprise Rec-
ords. “We wanted a record that we
thought would have a shot at crossing
into the top 40 and would blend with
the adult area. If we came with a softer
ballad, we wouldn’t be able to hit the
top 40 and we wanted to go with a mul-

MICHAEL McDONALD

Dangerous Band Turns
‘Party Boys’ For SBK Set

B BY CRAIG ROSEN

LOS ANGELES—During his stint as
leader of the World’s Most Dangerous
Band on “Late Night With David Let-
terman,” Paul Shaffer provided instru-
mental support to dozens of acts, from
Soul Asylum and L.L. Cool J to Bob
Dylan and Bruce Springsteen. Yet on

THE PARTY BOYS OF ROCK’'N’'ROLL:

Anton Fig, Sid McGinnis, Paul Shaffer,
and Will Lee.

“The World’s Most Dangerous Party,”
a two-CD set released July 13 on SBK/
ERG, Shaffer and his band, dubbed
“the Party Boys Of Rock’'n’Roll,” take
the spotlight.

According to Shaffer, EMI Records
Group North America chairman/CEQ
Charles Koppelman signed him on, re-
questing “an album of instrumentals
played the way you and your band
sound on the television show.”

SBK VP of A&R Brian Koppelman
suggested a party album. Producer
Todd Rundgren recommended that it
sound like a party “in the way that
Hugh Hefner used to host ‘Playboy Af-
ter Dark,’” Shaffer says.

“That Hef thing is something that
I've been dying to parody ever since I
got into show business,” adds Shaffer.
“And this is a great opportunity to do
a band record and also to get some
laughs out of it.”

Using the “Hef” concept, Shaffer
schmoozes and yuks it up with guests
ranging from his “bosses” (Koppelman
and Letterman) to Lou Reed, Phil

(Continued on page 17)

SHURE")

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
... WORLDWIDE

tiformat cut.” The song also is being

worked to album-alternative outlets.
For McDonald, the album repre-
sents a departure from his earlier
works. “I made up my mind to do
something I had promised myself
many times before that I would do but
never did, which was to stay with the
writing.” He adds that in the past when
he’s gotten stuck on a song, he’s often
brought in a co-writer. This time, “I let
the songs finish themselves,” he says.
“They’ll finish themselves in spite of
you; but too many times I don’t let
them. So I made up my mind that on
this record I was going to do that on
at least half the songs.” The result is
an album with 10 songs written or co-
written by McDonald, plus a cover of
(Continued on page 16)

Three Maniacs. 10,000 Maniacs lead singer Natalie Merchant greets R.E.M.’s
Michael Stipe, center, and Mike Mills after the Maniacs’ concert at Chastain Park
in Atlanta. (Photo: Rick Diamond)

HELLO, GOODBYE: Paul McCartney and his long-
time manager Richard Ogden have parted ways. Al-
though there had been speculation that this was brew-
ing, Geoff Baker at McCartney’s London office
offered no further explanation for the split other than
to say, “It was just one of those amicable things.” No
new manager has been named yet. In the meantime,
Ogden’s duties are being divvied up among staffers at
MeCartney’s MPL organization. “Everyone knows
what they’ve got to do and they’re doing it,” Baker
says. McCartney is in the process
of mixing a live album, set for fall

Help! Wanted At McCartney’s Office;
Raspherry Beret? Ex-Prince Opens Store

too. Seriously, we were a little suspect about how the
whole saga would play out, but we were pleasantly sur-
prised. After “PsychoDerelict,” Townshend launched
into a truly tepid version of “Let My Love Open The
Door,” which had us a little worried that any torch he
carried for his older material was long extinguished.
However, a rousing version of “A Little Is Enough”
cured us of that fear. For Wheo fans, the Tommy Hil-
figer-clothed Townshend indulged them with his first
mini-opera, “A Quick One While He's Away,” “Won’t
Get Fooled Again,” “You Better
You Bet,” a scintillating, acoustic

release, recorded during tour
stops in Australia, Asia, and
North America. His last live al-
bum, “Tripping The Live Fantas-
tic,” came out in 1990. The Euro-
pean leg of McCartney’s tour
starts Sept. 3 in Berlin.

“Pinball Wizard,” and “Magic
Bus.” The appreciative audience,
who packed the hall way beyond
the safety point, bowed at the al-
ter of Townshend. And for the
most part, he played the guitar
™ hero to the hilt, flailing his arm in
classic windmill style and skitter-

GET YOUR PRINCE Perfume
Right Here: The former Prince is
opening up his own retail store in
uptown Minneapolis Monday (19). Called the New
Power Generation, the 2,700-square-foot, two-story
outlet will be operated by Paisley Park Enterprises.
Its stock in trade will be Prince memorabilia, including
current and old tour programs and merchandise, as
well as a line of body oils and scents named after
Prince songs like “Lovesexy” and “Insatiable.” Items
and records from other Paisley Park artists also will
be available. There also will be several items on dis-
play that aren’t for sale, such as Prince’s motorcycle
from “Purple Rain.” As an added attraction, there will
be a separate area where fans can hear previously re-
leased material, and see previously unreleased video
footage, such as Prince playing with Bruce Spring-
steen and Miles Davis.

Far be it from us to be cynical, but now that Prince
has changed his name, he might be trying to unload
all the old stuff. It also seems like he’s really closing
the book on the Prince chapters. In addition to the
greatest-hits packages to be released by Warner
Bros. Sept. 14, it looks as though Prince’s upcoming
European concert dates will be best of-fests.

ENGLISH BOY: Pete Townshend certainly has
shown his flair for the dramatic and his ability to pre-
sent multimedia productions; his staging of “Psycho-
Derelict” July 12 at New York’s Beacon Theatre was
no exception. Townshend presented his latest “rock
experience” complete with rear screen projection, ac-
tors on stage, and a slide show. And there was music,

by Melinda Newman

ing across the stage. While “Psy-
choDerelict” sometimes gets
weighed down by its own lofty
ambitions, Townshend deserves credit for managing to
remain creative and forward thinking.

CAROLINE CAPERS: Caroline Records has
launched a new label, called Gyroscope Records. The
imprint, which will focus on ambient music, is headed
by Nick Clift and based at Caroline’s New York office.
The first releases have been licensed from U.K.-based
All Saints Records and include the Monday (19) bow
of “Neroli,” from Brian Eneo.

THIS AND THAT: Word has it the new Fleetwood
Mac lineup will include vocalist Bekka Bramlett (ex
of Mick Fleetwood’s Zoo and daughter of Delany and
Bonnie Bramlett). The band is also talking to Dave
Mason about joining on guitar . .. Duran Duran sold
out its Aug. 23 show at Los Angeles’ 18,000-seat Great
Western Forum in 18 minutes . .. School Of Fish is
opening for Paul Westerberg through Aug. 3. .. De-
borah Harry is wrapping up her first album in four
years. “Debravation” will be released Aug. 24 on Sire
Records. She also had a role in John Carpenter’s new
Showtime movie, “Body Bags” . . . Sir Mix-A-Lot’s la-
bel Rhyme Cartel offers up its debut release, “Seat-
tle—The Dark Side,” Aug. 31. Arduously subtitled
“Rhyme Cartel Flips The Seript: No Grunge . .. Just
Rap & R&B ... SeaTown Style,” the album is a nine-
song sampler featuring six new R&B artists from the
Northwest. The record, distributed by Def American,
is priced at $7.99 for cassette, $11.99 for CD.
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Lee Ritenour has
applied his
versalile guitar to
styles ranging
from funk to jazz to
fusion. But a Bob
Marley song with
vocals by Maxi
Priest smack dab
in the middle of a
Wes Montgomery
tribute album? On
“Waiting In
Vain,” from his
new “Wes Bound”
album, Ritenour
makes it work—
musically and
conceptually.

Edited By Peter Cronin

S M US I C PUBLIJISHING

“I was thinking of doing an entire album of’

reggae/jazz, but I put the project aside—
except for that one tune—once 1 decided to
do the Wes Montgomery tribute,” says Ri-
tenour. “I realized that ‘Waiting In Vain’
would work with the Wes
Montgomery guitar
style, and it seemed ap-
propriate because Wes
used to put a lot of pop
tunes—Beatles tunes
and standards—on his al-
bums. And then to have
somebody of Maxi’s abil-
ity—he’s like the Smokey
Robinson of reggae, with
a sweet sound that [ knew would go well on
that song. When [ called him to sing on it,
he just wanted to know what time and
where. He heard Bob Marley when he was
nine years old, and all the Marley songs are
like standard catalog for those guys. It’s
starting to be proven that, as a writer, Mar-
ley was kind of timeless, and deserves to be
put up there with the Beatles and some of
the great pop writers of that era. [“Waiting
In Vain”} has been pulling a lot of fans that
wouldn’t normally hear the ‘Wes Bound’ al-
bum, and Maxi has done several shows with
me. Some of his crowd has come to hear me,
and a lot of my crowd has come to hear him,
The combination has been {ascinating.”

RITENOUR

“Waiting In Vain” was written by Bob
Marley and published by PolyGram Inter-
national (ASCAP).

ARTIST DEVELOPMENTS

KOZ GETS LUCKY

During the two-plus years since
Capitol Records released Dave Koz's
selt-titled debut, the saxophonist has
been heard—and seen—by more
people than most developing acts
dream of via a Thursday night gig on
the Arsenio Hall Show and daily

exposure on “General Hospital.” So for

Koz’s follow-up album, “Lucky Man,”
released June 29, the label is focusing
on the medium that has brought him
into so many living rooms.

“TV is a eritical part of our plan,”
says Capitol VP of artist development
Tom Corson, who acknowledges the
record company basically had finished
working Koz’s debut, which spent
nearly half a ye:wr on Billboard’s
Contemporary Juzz chart, before the
artist landed a spot playing in the
“Arsenin” posse. “We obviously have a
base now, and we realize artists like
Dave that are very telegenic helong on

Koz, whose song “Faces Of The
Heart” bowed us the new theme for
“General Hospital” in April, has had a
prosperous relationship with the soap
opera. “Emily,” a track from his debut,
hecaime the love theme for tangled
twosome Ned and Jenny. “They played
it every time they were together. You
can imagine how disuppointed I was
when atter three months they broke up.
But [ don't think it was my fault,” Koz
quips.

“Emily” led to Koz getting a guest
stint on the show, an event that also
reflected the musician’s mass appeal.
According to Corson, Koz's “cute guy”
appearance helped him break across
Southeast Asia, including Malaysia,
where his debut is triple platinum.

“People in that part of the world are
very sentimental
and they love the
saxophone,” says
Koz. “It mukes me
feel really good
because [ was
sitting in the studio
in Los Angeles
making my music,
not even thinking KoZ
about what they
were doing in Jakarta or Malaysia. And
then |1] go over there and see that this
musie really means something to them.”

Just buck fiom a three-week tow of
Asia, Koz will be doing some dates on
the East and West coasts in July and
August, says Corson, who adds, “We
Jjust want to make sure he’s availuble for
TV. We look at Dave as a walking
marketing opportunity.”  Another
sector that has embraced Koz is the R&
B audience. “He has « particularly high
profile with the bluck conswmers
because of ‘Arsenio’ and his towr with
Phil Perry |in support of the last
album|,” savs Corson. As & result, first
single “You Make Me Smile” was
serviced not only to AC and

contemporary jazz radio, but also has
gone out to Quiet Storm outlets, with an
eve toward mainstream urban, says
Corson. Additionally, a concept video
directed by Mark Fenske (Van Halen’s
“Right Now”) is being sent to national
and local outlets, including VH1 and
BET.

Koz's sentimental favorite on the
new album is “Saxman,” a rousing
tribute to the instrument and its great
interpreters. “I was listening to an old
Ramsey Lewis album,” he says,” and it
sounded like the thing was recorded in
a smoky nightelub at about three in the
morning. I loved the feeling of that.”

To bring the song to life, he enlisted
such eurrent-cay mavens as Maceo
Parker, Clarence Clemons, and Tower
Of Power’s “Doc” Kupka. Booker T.
Jones guests on organ, and actor
[Ldward James Olmos provides a
spoken-word sepment.

With record in hand, Koz says his
mission is clear: “My main goal is just
to be out there as much us possible.
There's nothing like going into a town
and getting the machine—whatever it
is in that particular eity—rolling.”

CATHERINE APPLEFELD

PURSUIT OF HAPPINESS

Lisa Germano has presented Capitol
Records with that special challenge:
How to make an uncormnmon artist with
an acelaimed do-it-herself indie album

(Continued on pugye 16)

Many hotels are so large,
you could get lost in them. We suppose the

same could be said of our towel"s-.

In a world where bigger is usually considered better, we at Hotel Sofitel would
like to remind you that true contentment is most often found in the smallest of

details. A big, plush bath towel. Ouwerstuffed chairs as beautiful as they are

comfortable. And a staff that’s trained to accomplish nothing less than the
impossible. Plus, music venues, fine shops and restaurants are nearby. In Los
Angeles, were at La Cicnega and Bewerly boulevards. In Chicago, we're
next to O’ Hare and the Rosemont Horizon. In Minneapolis, we're close to
Paisley Park, The Met and Target Center. For reservations in Los Angeles,
vyou can simply call us at (310) 278-5444. In Minneapolis, (612) 835-1900. And

in Chicago, (708)678-4488. 5\,\\'%1 Totel Sofitel Yzl keep vyour towel fluffed.
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NMPA SAYS COLLECTIONS UP, COMMISSIONS CUT

(Continued from page 11)

od through March; NMPA/HFA is
the authorized representative of the
home-recording interests of more
than 11,000 music publishers.

As he has indicated before, DeCon-
cini said he would not introduce a per-
formance-royalty bill in the Senate
this year, claiming it was ‘“not a
pressing issue in this Congress.” A
bill calling for such a royalty was in-
troduced July 1 in the House by Rep.
William Hughes, D-N.J.

As addressed by Murphy, NMPA
has serious reservations about the
bill, particularly with regard to digi-
tal delivery systems and their role as
sources of mechanical income.

Looking to delivery systems yet to
be commercially introduced, Murphy
said that “as the record industry’s
means of distribution shifts to elec-
tronic delivery, the rights of music
creators and copyrigHt owners to
continue to receive mechanical in-
come must be preserved.” He noted
that NMPA has received “assurances
from members of Congress that it
will be consulted carefully on these
issues.”

Addressing pressure from several
European nations to extend U.S.
copyright protection, Murphy said en-

actment of “life-plus-70 [years]” pro-
tection of copyrights in the U.S.
would “greatly enhance” the value of
U.S. music catalogs, and ensure re-
ciprocal protection in the EC nations.
Current U.S. copyright law protects
authorship for life plus 50 years.

In his talk, Famous Music’s Robin-
son noted that “some EC nations
have bolstered their support for the
‘life-plus-70’ issue by threatening to
invoke a little-used exception to the
Berne Convention known as the ‘rule
of the shorter term.”” The provision,
Robinson explained, would enable a
Berne signatory nation to limit pro-
tection extended to foreign works to
the term of protection extended in
the work’s country of origin. Al-
though the U.S. government has stat-
ed its opposition to increasing the
term of protection under Berne be-
cause it would require amending U.S.
copyright law, Robinson said the U.S.
copyright community would “strong-
ly urge” the EC to “refrain from
breaking away from the ‘national
treatment’ tradition established by
the Berne convention.” Otherwise,
Robinson said, EC nations would
take “a definite step backward in the
global philosophy underlying interna-

tional copyright protection.”

NMPA, Murphy said, is also closely
monitoring progress of the Copyright
Reform Act of 1993, which, among
other features, would eliminate the
U.S. Copyright Tribunal in favor of
ad-hoc arbitration panels, and elimi-
nate the requirements of registering
a copyright as a prerequisite to
mounting a lawsuit. As for NMPA’s
formal position on the bill, Murphy
said it will be taken in the fall when
Congress takes up the matter.

Murphy said NMPA had filed ami-
cus briefs in two cases, one involving
music parody now before the U.S. Su-
preme Court and the other concern-
ing the statute of limitations in a
copyright suit.

In the parody case, pitting rapper
Luther Campbell against Acuff-Rose
Musice, the publisher sued Campbell
over his parody of the late Roy Orbi-
son’s “Oh, Pretty Woman.” After a
Campbell victory in a lower court, a
federal appeals court agreed with
Acuff-Rose Music that Campbell’s
parody was not a fair-use exception;
hence Campbell's appeal to the high
court, which is expected to rule on
the case sometime next year. In his
address, NMPA general counsel

NEW YORK—The National Music
Publishers’ Assn. has announced
results of its biannual elections for
members of the board of directors.
At its annual meeting here, the
NMPA also saluted two publishers
with special anniversaries as board
members: Bill Lowery, 20 years,
and Lester Sill, 15 years.

Two longtime board members,
Buddy Killen, with 10 years of ser-
vice on the board, and Mike Stew-
art, with 17 years of service, were
not re-elected.

The new board includes two first-
time members, Helene Blue, MPL
Communications; and Jerry Flow-
ers, Opryland Music. Blue is the
first woman to serve on the board

NMPA Elects New Board

in more than a decade.

Re-elected board members are
Martin Bandier, EMI Music Pub-
lishing; Freddy Bienstock, Hudson
Bay Music; Leon Brettler, Shapiro
Bernstein & Co.; Arnold Broido,
Theodore Presser Co.; Lance Freed,
Rondor Music.

Also, Al Gallico, Mainstay Mu-
sic; Leeds Levy, Lou Levy Music;
John McKellen, MCA Music Pub-
lishing; Evan Medow, Windswept
Pacific; Lowery, the Lowery
Group; Stanley Mills, September
Music Group; Jay Morgenstern,
Warner/Chappell Music; Ralph
Peer II, peermusic; Irwin Robin-
son, Famous Music Publishing;
and Sill, Jobete Music.

Felcher noted that the court will de-
termine the extent to which parody,
not specifically referred to in the
Copyright Act, can be defined as fair-
use under the Copyright Act.

In the second case, NMPA has
urged the court to confirm that the
statute of limitations and “other equi-
table principles bar a plaintiff from
claiming to be a co-writer and co-own-

B BY DOMINIC PRIDE

LONDON—Budget specialist Tring
International and its sister company
Long Island Music are claiming vie-
tory in their legal row with the MI-
DEM Organisation over their expul-
sion from the Cannes trade fair in
January.

Judge Leseur in the 15th division
of Paris Commercial Court ruled
that Tring had been wrongly dis-
missed from the exhibition, and or-
dered MIDEM to pay 570,000
French francs ($96,000) to Tring
and Long Island for loss of busi-
ness, plus 25,000 francs ($4,500) in
legal costs.

Tring, based in Aylesbury, U.K.,
was asked to leave its stand at MI-
DEM in January this year on the
penultimate day of the exhibition.
It was alleged that one of the CDs
on Tring’s stand contained a Cat
Stevens track for which the compa-
ny had not obtained a license.

The judge did not rule on the le-

gality of the sound carrier; however,
he determined that, in expelling
Tring from the show, MIDEM was
in breach of its contract with the ex-
hibitor. The Stevens track is still the
subject of an investigation by a mu-
sicologist.

Prior to MIDEM, Island Records
had issued a writ in the U.K.’s High
Court, Nov. 20, 1992, against Tring
and Long Island, alleging infringe-
ment of copyright over Stevens and
Bob Marley copyrights. No trial date
has been set for that case.

Acting with the support of IFPI,
Island Records, and Island parent
PolyGram International, the MI-
DEM Organisation expelled Tring
and banned the company for two
years (Billboard, Feb. 6). MIDEM
claimed Tring had violated the anti-
piracy clause, Section 9 of the exhibi-
tors’ agreement.

The next day Tring was allowed
back into the exhibition following an
interim ruling in French courts.

The July judgment follows a suit

Judge Says Tring Wrongly Expelled From MIDEM

Tring filed March 17 against MI-
DEM for losses incurred from the
expulsion. Although the judge ruled
that MIDEM pay Tring for loss of
business and for their legal costs,
Tring and Long Island are obliged
by the French court to deposit
570,000 francs in a bank account un-
til all legal action is over.

The French judgment has been in-
terpreted differently by the two par-
ties in the dispute. IFPI issued a
statement saying the judgment is
not final and depends on the out-
come of a court expert’s decisions on
the recordings.

Tring says the decision is only
open to review if MIDEM decides to
appeal; representatives of MIDEM
were unavailable to comment about
the possibility by press time.

Mark Frey, joint CEO of Tring In-
ternational, says he hopes the deci-
sion will change the industry’s atti-
tudes toward the company, which he
claims has been persecuted for be-
ing a successful operator in the bud-

get field.

“I believe we were unfairly victim-
ized in the use of MIDEM's rules,”
says Frey.

The judgment is bound to revive
debate over MIDEM's attitude to-
ward antipiracy matters. Tring was
one of three companies expelled
from MIDEM this year. The other
two were Everest Records and Point
Productions, part of the Phonomatic
Group. Only Tring succeeded in
gaining re-entry to the show.

However, many companies were
unimpressed by the organization’s
attitude toward the piracy problem,
which was effectively to wash its
hands of the affair. At the show, MI-
DEM CEOQ Xavier Roy told Billboard
it was not the company’s duty to in-
vestigate sound carriers on individ-
ual stands.

“I send a letter out one month in
advance reminding companies of
their obligations regarding counter-
feiture,” said Roy in January.

er of a song after sleeping on his
rights for over 20 years,” Murphy
says.

Murphy explained NMPA's posi-
tion by stating “one of the functions
of the Copyright Act must be to
make the market as safe as possible
for purchasers of copyrights, such as
music publishers. Unless a diligent
purchaser is safeguarded by law
from being victimized by unforesee-
able late claims, the value of all copy-
rights will be seriously eroded.” HFA
special counsel Alan Shulman pre-
pared the amicus brief in the case,
Jackson vs. Axton. The case centers
on a claim of co-authorship of a song
22 years after it was written. The
claimant lost in U.8. District Court
and has brought the case forward to
the U.S. Court of Appeals.

Murphy said music publishers
ought to take a closer look at the
“boom in the karaoke market.” Since
1990, he reported, HFA karaoke li-
censing collections have increased on
average 114%; in 1993, he estimated
that collections on American karaoke
software sales may approach
$500,000. Globally, he added, the kar-
aoke hardware and software retail
market for the sing-along format ap-
proaches $5 billion.

Robinson also said NMPA is “taking
a very cautious approach” to the issue
of whether compulsory licensing laws
should be eliminated as a principle of
Berne Convention adherence. While
conceding that the U.S. mechanical li-
censing system has serious problems,
Robinson said, “We must move very
carefully in considering whether fun-
damental changes in the system
should be open for discussion.”

(ERIC, WOODY, ALAN & introducing KASS)

NEW CD AVAILABLE FOR WORLD DISTRIBUTION & PUBLISHING
WORLD TOUR

USA

4 AUGUST - 12 SEPTEMBER

(SHOWCASE DATES: L.A. CLUB LINGERIE, 7 AUGUST,
NEW YORK, THE LIMELIGHT, 24 AUGUST)

JAPAN
EUROPE &

18 SEPTEMBER - 29 SEPTEMBER

SCANDINAVIA _ 4 OCTOBER - 7 NOVEMBER

FOR DETAILS & ADVANCE CD CONTACT:

BAY CITY ROLLERS LTD. FAX UK 0424 846907

JEFF HUBBARD PROD. INC. FAX USA 317 852 9068

T. KAMUO, K & T CLUB. FAX JAPAN 03 5458 2833
DAVE MAILE, NEMISIS INT. FAX SWEDEN 46 31 199 307
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Rocky & Bullwinkle In Action;
EMI Pub Sees Record Quarter

ROCKY’S NEW MOTHER LODE:
Things were kind of quiet for Frank
Comstock’s themes for “Rocky And
Bullwinkle” for decades after they
were written in 1959. But, home video
and other uses have the music making
lots of new income, according to Mi-
chael Goldsen, president of
Hollywood-based Criterion Music,
where Comstock’s Lode Music is an
affiliate.

Disney released eight video titles in
1991, with total sales reported at 2 mil-
lion. “Frank’s royalty take on these
sales so far means about $1 million for
him and ahout

via Warner Bros. Music, made the
deal.

INTO YEAR TWO: Lionel Conway,
completing his first year as head of the
publishing wing of Madonna’s Maver-
ick entertainment complex, has four
talent signings. UN.V., (Universal Nu-
bian Voice) is already making noise on
the Maverick/Sire label with its debut
album, “Something’s Goin’ On,” al-
ready a pop-album charter; Tish Hino-

josa is a Rounder Records artist who

writes and performs in Spanish and
English. She has been performing this
summer at

$250,000 for

open-air folk

-
me,” S4ys w festivals and,
Goldsen. Be- nr s& “3Iﬂ according to
yond his ™ Conway, sell-
writer’s share, 4 E_ ing 2,000 al-
Comstock also A ] bums a week;
owns 50% of Me’Shell is a
the publishing, . Maverick label
withl Criteriogn by Irv Lichtman artist whose al-

owning 25%.

In addition to the 155 “Rocky” shows
on the Nickelodeon network, there
have been major network re-runs of
the original shows using the Comstock
themes. “I recently got a nice check
from ASCAP on the performances,”
says Goldsen.

Universal/MCA has contracted to
use Comstock’s music at its theme
parks in Los Angeles and Florida in its
licensed live “Rocky & Bullwinkle”
shows, while school bands have new
band arrangements from Hal Leonard
Publishing.

Comstock’s other TV projects have
included *“Mr. Magoo,” “Dragnet,” “F
Troop,” and “Laverne & Shirley,”
among others.

Goldsen says the composer/conduc-
tor/arranger is now doing some educa-
tional and big-band work, sometimes
for Les Brown, for whom he wrote
dance band arrangements on a steady
basis from 1943-62.

GIVING NO QUARTER: “We're
having a record quarter on a worldwide
basis,” says Martin Bandier, EMI
Music¢ Publising chairman/CEQ. “In
the U.S. [alone], EMI songs [on the top
10] span the genres of pop, metal,
R&B, alternative, and rock.” The com-
pany controls all or part of six of the
top 10 albums, while some &) albums
entries contain KMI songs. Among the
biggie acts doing EMI material are
Rod Stewart, Kenny G, Luther Van-
dross, Stone Temple Pilots, and that
soundtrack of soundtracks, “The Body-
guard.” Topping off the publisher’s re-
cent splurge of success are its designa-
tions as ASCAP’s top publisher in the
pop, R&B, and Latin categories ... In
another EMI Music development, EMI
Music has signed composer Vangelis
to a five-year publishing deal, including
his back catalog. The back-catalog deal
comes into operation at the start of
1994 and includes such Vangelis works
as “Chariots Of Fire,” “Blade Runner,”
“Missing,” and “1492 Conquest Of Par-
adise,” which has met with European
success. The publisher’s UK. manag-
ing director, Peter Reichardt, associa-
ted with Vangelis when Vangelis wrote

bum, “Plantation Lullabies,” is set for
September release; Benmont Tench,
who is with the Heartbreakers, is a
songwriter who has penned three
songs on Carlene Carter’s album, with
one of them, “Unbreakable Heart,”
said to be her next single on the Giant
label.

|N A LEGAL ACTION apparently re-
sulting from the demise of the Capitol-
EMI-associated Enigma Entertain-
ment music complex a few years ago,
artistAvriter Mojo Nixon and his pub-
lishing firm, Muffin Stuffin’ Music,
have brought suit against EMI Music
PPublishing, linigma Entertainment,
and its publishing wing, La Rana Mu-
sic, in U.S. district court in Los
Angeles for failing to account for royal-
ties under a co-publishing deal with the
Enigma publishing company, of which
EMI Music is the successor company.
The plaintift charges that the action re-
sulted after EMI Music was notified of
its deficiencies in royalty payments. A
spokesman for EMI Music says the
matter is in the hands of counsel.

SPARI{OW/BI{ENTWOOD TIES:
Sparrow Communications Group has
signed an exclusive, long-term choral
print distribution and production
agreement with Brentwood Music, ef-
fective Aug. 1. Sparrow choral print
will be available through Sparrow Dis-
tribution until Aug. 1. Under the
agreement, says Billy Ray Hearn, co-
chairman/CEQ of the Sparrow Corp.,
Brentwood Music will distribute Spar-
row’s back catalog of choral music and
will produce new products via a joint
creative team, with reps from both
companies. New releases will featwre
Sparrow writers Steven Curtis Chap-
man and Michael Card.

PI{INT ON PRINT: The following
are the best-selling folios from Hal
Leonard Publishing:

1. Sting, Ten Summoner’s Tales

2. Aladdin, Soundtrack

3. Alice In Chains, Dirt

4. Derek & the Dominoes, Layla and
Other Love Songs

5. Eric Clapton, Timepieces

ARTISTS

VAN HALEN
VINCE NEIL
Pine Knob Music Theatre
Clarkston, Mich.

Heart” as the show’s second song and
drawing big cheers for a midshow Mot-
lev set that included “Girls, Girls, Girls”
and “Home Sweet Home.”

GARY GRAFF

Singer Sammy Hagar was a palooka
of a front man, smiling and spewing
just enough sexual innuendo to make
the show adolescent-accessible. He dis-
played an abundant appetite for fun—
and for flowers, as one fan learned
when she thrust a rose in Hagar’s face
during “Best Of Both Worlds” only to
have it chomped off at the stem.

But these kinds of antics play well to
the air-guitar crowd, and Van Halen
dished them up with an amiable spirit
and good humor. The musical goods
were also there, too, from Edward Van
Halen's guitar pyrotechnics to a reper-
toire that combined sledgehammer an-
thems (‘“Poundcake,” “Puanama,”
“Unchained”) with pop hits such as
“Dreams,’ the Pepsi anthem “Right
Now,” “Why Can’t This Be Love,” and
“Love Walks In.”

So Van Halen’s show was a matter of
reacquainting the faithful with these
virtues. On the other hand, Neil’s hour-
long opening set was about winning an
audience. The singer left Motley Crue a
year and « half ago, and is now courting
his own popularity via his first solo al-
bum, “Exposed.” Neil certainly won
some friends during his first =olo date
outside of Los Angeles; besides plenty
of new songs such as “Youre Invited
(But Your Iriend Can’t Come)” and
“Sister of Pain,” the singer and his
crack band—which features guitar hero
Steve Stevens—coughed up the Crue
goods, ripping through “Kickstart My

II’ VAN HALEN WANTED a good
omen to kick off its North American
tour, the band got it during opening
night at the Pine Knob Music Theatre
outside Detroit.

As the hard-rock quartet walked on-
stage, the rain that had fallen through-
out opening act Vince Neil's set stopped
and the skies cleared; perhaps the clouds
knew that Van Halen's thunderous vol-
ume would blast them away anyway.

And blast they did. Within the first
few notes of “Mine All Mine,” Van Halen
twrned 15,350 fans—the first of two sell-
out crowds at Pine Knob—into a bop-
ping, headbanging mass that alone made
enough noise to offer the group some
competition.

With its two-hour, 19-song show,
Van Halen reaffirmed its eredentials as
the reigning titan of hard rock—and
proved why its tour is one of the hot-
test sellers of the summer. As in the
past, the quartet brought a chummy,
locker-room sensibility to its concert,
blessedly devoid of the usual hard-rock
glitz and gimmicks (even the bass and
drum solos were short). In a genre
where black leather and denim rule,
Iodward Van Halen sported a pink
shirt—a calor few rock guitar gods
would be caught wearing.

TOTO
Whisky-A-Go-Go, Los Angeles

WHILE 70s BELLBOTTOMS and
platform shoes may be back in style,
that “guitar” rock sound the decade is
known for most certainly isn’t. Unfor-
tunately, that’s what Toto’s new mate-
rial from its Relativity debut, “King-
dom Of Desire,” sounded like.

The new tunes not only failed to
prove catchy; each song was bogged
down with a long. see-how-fast-I-can-
play guitar solo from Steve Lukather.

Lukather took center stage this time
around as lead singer and his vocals
weren’t bad on slower tunes, such as
“99.” On the uptempo tunes, however,
Lukather’s voice was raspy and forced.

New drummer Simon Phillips (Jeff
Beck, the Who, Mick Jagger) filled the
late Jeff Porcaro’s shoes nicely.

The show’s main problem was that
the band members seemed to be play-
ing for an audience of musicians. While
extremely talented players, the band
members seemed intent on showcasing
their own talents rather than trying to
play songs that a general audience
would enjoy.

(Continued on puge 17)

Thank You for Making
the 1993 Del Mar Fair

a Successtul Event!
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ARTIST DEVELOPMENTS

(Continued from page 13)

work within a major-label context. But
after much give-and-take, all involved
say they are happy with her July 27
label debut “Happiness.”

“No question there were differences
in opinion,” says co-manager Will
Botwin, whose client is still best-known
as the fiddler in John Mellencamp’s
band. “She’s such a unique artist, and
very strong in her musical vision, and
to that end Capitol gave her a lot of
freedom. It was a collaborative
process, and while some things weren’t
always agreed upon, everyone was very
happy with the end result.”

Capitol A&R VP Tim Devine
concurs. “We spent a long time with
the songs and working on sequencing,
but her independence still shines
through,” he says. “It was most
important that we maintain her

individuality: her lyrics and music are
so personal and vulnerable and
intimate, which is what so many people
latch on to.”

Devine’s description surely fits “On
The Way Down From The Moon
Palace,” Germano’s self-produced,
-manufactured, -promoted, and
-marketed 1991 album. The novel
outing, distributed by Caroline
Records, gained notice for its organic
structures and confessional innocence.
Germano released the record on her
own Major Bill Records, since it cost
her a “major bill.” Critics loved it, as
did Devine, who initially sought out
Germano because of her work with
Mellencamp and Simple Minds.

‘“‘Moon Palace’ gave us a jump-start
on the market,” he says. “We serviced
it to our marketing and sales people.

Lisa did a lot of press and meet-and-
greets with both our domestie and
international staff when she was on
tour with Mellencamp. So for two
years, we laid a base for her debut
project with us.”

“Happiness,” Germano notes, was
“much, much more major bills” and a
far different undertaking from “Moon
Palace,” on which she played almost
everything in addition to producing.
“Happiness” was produced by Malcolm
Burn and features several guest
musicians besides Germano, who plays
violin, mandolin, guitar, accordion, and
piano.

“When you’re on a major label, you
have a lot more people to go through,”
Germano adds. “It costs a lot more
because you're experimenting and
stretching. But when two presidents, a

McDONALD TAKES NEW

(Continued from page 12)

the Carole King/Gerry Goffin song
“Hey Girl.”

Unlike some of McDonald’s past
songs, which dealt with the down side
of relationships, much of “Blink Of An
Eye” takes on an unlifting feeling of
hope. “A lot of times that’s what I wind
up writing about,” McDonald says. “For
me to keep from getting thoroughly
confused by the news and the topics
that are pertinent at the moment, I al-
ways have to bring it down to the bot-
tom line. I end up writing songs that
way, too. I've tried to write topical

LOOK AT LIFE

songs and things like that, and in all
honestly, that’s just not my talent.”

Inasmuch as McDonald went solo on
the songwriting for most of the album,
he also went solo on the singing. Al-
though Vince Gill, Alison Krauss, War-
ren Haynes, Kirk Whalum, and Rob-
ben Ford are among those guesting on
the new set, there are no duets.

“I would have loved to have done a
duet with Alison Krauss on ‘Matters Of
The Heart,” but I honestly didn’t think
of that one until it was too late,”
MecDonald says. “But then on the other
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hand, I was getting it from all camps,
from management, from A&R, asking,
‘Any duets? Gonna do any duets on this
one?’ It kind of made me rebel some-
what to the idea. I guess I was childish,
but in this business you have to be
careful. I thought all I need is to do an-
other duet and soon no one will play
anything by me unless it’s a duet. All
of which is totally silly.”

Much of the album’s material was an
outgrowth of McDonald’s reaction to
drummer Jeff Porcaro’s death last
summer. “If there was ever anybody
who had a huge influence on my life, it
was Jeff,” says McDonald. “It was lit-
erally him who got me the job with
Steely Dan [as keyboardist and back-
ground vocalist in 1972]. All of a sud-
den I went from playing the Trojan
Room on Glendale Boulevard to walk-
ing on stage with Steely Dan.”

He continues, “I remember when I
heard that Jeff had passed away I was
sitting at a rehearsal hall in New York
... and I looked around the room and
thought I wouldn't be doing this gig, I
wouldn’t be doing this record in New
York, I wouldn’t have been in the
Doobie Brothers—none of this would
have happened if I hadn’t met Jeff.”

Although Porcaro isn’t mentioned
by name in the liner notes, MecDon-
ald says the album is “kind of dedi-
cated to him and another friend of
mine who passed away this year.
When somebody passes, you wish
you could tell them what an impact
they had on your life as a friend. In
a lot of ways, that's what this record
is about: looking at life from the
middle and where we're hopefully
going from here.”

Turning in a record, McDonald
says, “is like going in for a shot. I'm
reluctant to hand it in. It’s like, ‘Oh
boy, here we go again with the old
merry-go-round.””

However, MecDonald is quick to
add that he’s not complaining. “I
think the greatest gift of my life was
the fact that I would go on to make
my living as a musician. There’s
nothing more to it than that; I'm one
of the luckiest people that I know.
How many people really get to do
what they love? I feel like I've got-
ten away a whole lifetime without
ever having to grow up. I've had a
very prolonged childhood and I
don'’t see any reason for it to stop.”

promotion director, your A&R guy,
and your managers disagree with you,
it makes you start thinking you don’t
know what you're doing. I think I cut
[first single] You
Make Me Wanto
Wear Dresses’
1,527 times, and
I’'m still not sure if
I got it. But it’s
really just a matter
of giving a little
control, but still
holding on to your
vision.”

A compromise begat two versions of
the single—Germano’s preferred
“more charming” album version, and
the “more aggressive” one, which has
been gaining airplay at alternative
formats since its June 7 release.

“We wanted to make a record that
was atypical in the mass commercial
marketplace, but not a small indie

GERMANO

Devine. “So ‘Happiness’ is more
developed, in a natural style
reminiscent of [Burn associate] Daniel
Lanois—not an overdone production
interfering with the personal nature of
Lisa’s sound.”

To help expose Germano, Capitol
serviced a four-song sampler to label
and CEMA field staff before
Christmas—a promotional ploy
previously applied to Bonnie Raitt’s
“Nick Of Time” album. Devine says
that inclusion of “Dresses” on an
“FMQB” sampler has generated adds
at adult-album alternative stations.

Germano, who recently participated
in a touring version of the Bottom
Line’s “In Their Own Words”
songwriters showcase series following
completion of the upcoming
Mellencamp album, will form her own
touring band. She stresses, though,
that she’ll gladly return to the
Mellencamp fold should he decide to

record that no one would hear,” says again hit the road. JIM BESSMAN
AMUSEMENT BUSINESSe®
GROSSES
Gross Attendance

ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter

JIMMY BUFFETT & THE The New Pine July 2-4 $1,085,000 45,759 Glass Palace

CORAL REEFER BAND Knob Music $27.50/ $20.50 sellout Promotions

THE IGUANAS Theatre
Clarkston. Mich.

PETER GABRIEL Rosemont July 10-11 $932,594 30,633 Jam Prods.
Horizon $37.50/ $29.50 seltout
Rosemont, Ili.

VAN HALEN Molson Park July 1 $808,413 35,000 MCA Concerts

VINCE NEIL Barrie, Ont. ($1,041,640 sellout Canada

KIM MITCHELL ALANNAH Canadian)

MYLES, THE JAYHAWKS $35/ $27.50

WHITNEY HOUSTON James L. Kmght July 5-6,8 $431,150 14,200 AH. Enterprises
Center $50/ $35 setlout
Miami

DEF LEPPARD Sea Bird Island July 3 $489,727 25,000 MCA Concerts

TOM COCHRANE, UGLY KiD Vancouver ($630,670 sellout Canada

JOE Canadian)

APRIL WINE, ROCKHEAD $35/ $27.50

HORDE. FESTIVAL: Red Rocks July 2-3 $461,937 18,669 Fey Concert Co.

BLUES TRAVELER Amphitheatre $25.85/ $24.75 seliout

BIG HEAD TODD & THE Denver

MONSTERS, WIDESPREAD

PANIC

COL. BRUCE HAMPTON &

THE AQUARIUM RESCUE

UNIT

THE SAMPLES, ALLGO0D

DEF LEPPARD Exhibition July 1 $447,881 18,492 MCA Concerts

TOM COCHRANE, UGLY KID Grounds {$577,095 sellout Canada

JOE Camrose, Alta. Canadian)

APRIL WINE, ROCKHEAD $35/ $27.50

PETER GABRIEL Meadowlands July 5 $432,640. 16,250 Metropolitan

PAPA WEMBA Arena $35/ §25 sellout Entertainment
East Rutherford, ‘
N.J.

LOLLAPALOOZA '93: Deer Creek July 5 $398,925 18,408 Sunshine

PRIV Music Center $27.50/ $22.50 seliout Promotions

WUCE 4 CHAINS, Noblesville, Ind.

[HOSALR IR, FEHEORE

WARESTED DEVELOPMENT,

FRONT 242

BAHES IN TOYLAND, RAGE

HGAINIT THE MACHINE .

BEAFHARED LANES Thunderbird July 1 $362,941 25,000 MCA Concerts

VIILERT FEMMES, NID'S Stadium, Univ. ($467,3% setlout Canada

AT DUSTBIN of British Canadian) -

EPRIT OF THE WEST, Wwlue Columbia $28.50/ $23.50

PR Vancouver

SARAH MCLAUGHLAN N

Copyrighted and compiled by Amusement Business, a publication of BPI Communications,

Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-

327-15765. For research information and pricing, call Laura Stroh, (615)-321-4254.
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DANGEROUS BAND

(Continueed from page 12)

Spector, L7, and Tony Bennett, as the
band performs its takes on a diverse
selection of material, ranging from AC/
DC’s “You Shook Me All Night Long”
and U2's “Mysterious Ways” to
Crowded House’s “Don’t Dream It's
Over,” Bob Marley’s “Could You Be
Loved,” and Booker T & the MG’s
“Time Is Tight.” Others, including
Aaron Neville, frequent “Late Night”
visitor David Sanborn, Joan Jett, and
George Clinton, drop by for cameos.

The guest appearances were a kick
for Shaffer. “Clinton doing ‘Black Dog’
was great. The chat I had with him was
so funny, because I said, ‘Do you know
‘Black Dog’? And he said, ‘T’ll be about
a black dog.” Which I guess, in his ver-
nacular, roughly translated means,
‘Are you kidding? T am a Black Dog.’”

Adds Shaffer, “When Bootsy Collins
played ‘1999, 1 literally fell on the floor
in the studio. He played such great
stuff. And when Aaron Neville gave us
just a little taste, a few Aaron Neville-
isms on ‘I Can’t Make You Love Me,’
1 found it very beautiful.”

Since the release of “The World’s
Most Dangerous Party” falls between
the end of first-run editions of “Late
Night” and the Aug. 30 start of Letter-
man’s new CBS show, Shaffer will hit
the promotional circuit.

According to ERG senior VP of mar-
keting Ken Baumstein, appearances by
Shaffer on “Entertainment Tonight,”
CNN, “Larr'y King,” “Regis And Kat-
hie Lee,” and “Good Morning, Amer-
ica”are slated.

In addition, the label plans a deOY‘
TV ad campaign, which will run for four
weeks, beginning on Aug. 2. Says
Baumstein, “We're buying 60-second
spots within the Letterman show that
NBC is rerunning between now and the
time the new show premieres on CBS.”

The TV ad campaign will focus on
Los Angeles, New York, Atlanta, and
Minneapolis, four markets in which the
Letterman show has extremely high
viewership, Baumstein adds. Following
the initial run of 60-second spots, there
will be a two-minute spot, set to run be-
tween “The Tonight Show” and “Late
Night” reruns.

Erie Gardner, who manages both
Shaffer and Rundgren, says the album
will also be promoted at top 40 radio
with customized mixes of “Black Dog”
in which Shaffer drops in the name of
the local air talent on each station.
Gardner says the TV and radio blitz
will lead up to the debut of the new
Letterman show, which naturally will
feature Shaffer performing material
from the album. Says Gardner, “By the
time Paul goes on the air, which of
course will be accompanied by a huge
publicity fanfare from CBS, we will
have a foothold on the retail level and
the radio via this strategy.”

ARTISTS IN ACTION

(Continued from page 15)

Ultimately, it wasn’t worth sitting
through a 20-song set just for a few
gems—*“Africa,” “Rosanna,” and “Hold
The Line”"—from the past.

Nevertheless, the packed room stayed
to the end. The night might have been
saved had any of the celebs in attend-
ance—Edward Van Halen, Jeff Beck,
Warren DeMartini—joined the band on
stage for an encore. CARRIE BORZILLO

Artists & Music

Film & TV Music

IFYOU DO: SPOTTING
SESSIONS, EDIT MUSIC
COMPOSE, CONTRACT,
ORCHESTRATE, COPY
OR RECORD, IF YOU DO
DUBBING & DUBBING
PREP, PROCESSING 0

MUSIC MARKETING,

IF YOU: PUBLISH, EDIT
FILM OR RE-SCORE,
IF YOU: SUPERVISE, 0

b |

CLEAR SOUNDTRACKS...

Special Issue August 24, 1993

...We have a sound
business idea for you!

On August 24, The Hollywood
Reporter will publish our 12th
Film & TV Music Special Issue.
And if you contribate in any
way to the film muysic process,
this issue provides gou with a
unique marketing Eip DOFLLNILY.

It's a chance /to reach our
readershlp,_ of 81,000 decision-
Lﬁvfﬁnlonals whose
e4lion requires music:

producers. directors, music
sup CFVISOrs

and heads of
licensifg who can hire you or
your work for their next project.

Issue Date: August 24
Ad Close: August 9
Camera-Ready Deadline: August 13

CONTACT:

Judi Pulver
Film & TV Music Ad Manager
(213) 525-2026

Dianne Smolen
NY Account Executive
(212) 536-5059

Paul Jobnson
European Marketing Director
(44-71) 323-6686
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Tempting. Shelby Lynne, who
previously charted as high as
No. 31 on Top Country Albums,
has a new label and a new
musical bag on “Temptation,”
an album that revives Western
swing music. The Morgan
Creek/Mercury Nashville artist
will build awareness this
summer through showcases
and television appearances. A
national tour will follow.

TEMPTED BY THE FRUIT: Imagine an 18-piece band that
includes a nine-piece horn section. Is the leader a jazz beau?
Is it a new George Clinton endeavor? No, the band in ques-
tion belongs to country songbird Shelby Lynne, who single-
handedly is putting Western swing music back on the map
with her first Morgan Creek album, “Temptation.”
The songs all sound as though they were
written in the ’40s and plucked from Bob
Wills’ repertoire, but all 10 tunes—including

Showing The Way. Robin S.
scores the Hot Shot Debut on
Top R&B Albums with the Big
Beat/Atlantic release “Show
Me Love.” Earlier this year, the
title track from her collection
zoomed to No. 5 on Hot 100
Singles and reached No. 7 on
Hot R&B Singles. The new
dance diva is supporting her
album with a series of
promotional tours.

of the box at No. 21.

“A lot of college programmers went ahead and bought the
import single and played it before we could service it domesti-
cally,” says Dawn Hood, Virgin director of alternative promo-
tion. “One of our strategies was to provide the alternative and

REGIONAL HEATSEEKERS #1's

MOUNTAIN NORTHEAST

two that Lynne co-wrote—are recorded here

ﬂ Big Head Todd & The Monsters, Sister Sweetly

e

Migt]'fy_Migh'ry Bosstones, Don? Know How To Party

Smashing. Revitalized sales
on “Gish,” Smashing
Pumpkins’ first album, seem
to indicate that its new Virgin
set, “Siamese Dream,” will
be well received in the
alternative market. College
stations have lent eager
support to “Cherub Rock,”
the new album’s first single. it
debuts on Modern Rock
Tracks at No. 21.

rock markets with copies of the three-track CD import, which
has two nonalbum bonus tracks. This band has a strong core
following and we want to remain faithful to that.”

The Pumpkins’ Caroline debut, “Gish,” is still selling, a full
two years after its release. That record, which Hood says has
shipped close to 400,000 units, sees a sales increase this week

amid anticipation for the act’s first Virgin
set, “Siamese Dream.”

STYLISH DEBUT: With the status of

for the first time. Sales and promotion for the
title are being handled by Mercury Nash-
ville.

The lead single, “Feelin’ Kind Of Lonely
Tonight,” was taken to radio the week of July
12, but the cut had gotten enough advance
airplay to land on last week’s Hot Country
Singles & Tracks chart. A clip of that tune
has been running on Country Music Televi-
sion for several weeks, and currently ranks
No. 16 at the music video channel.

Lynne was scheduled to do three songs

f
| T Big Head Todd & The Monsters, Sister Sweetly

i |

EAST NORTH CENTRAL

A

WEST NORTH CENTRAL

Rage Agains! The Machine, Rage Agains! The Machine "\/V :

MIDDLE ATLANTIC
Robi_ns._:_ _Show Me Love

the Sugarcubes on hold, Iceland native
Bjork (pronounced bee-york) is stepping
out in style with her U.S. solo debut on
Elektra, appropriately titled “Debut.”
MTYV has taken note of the singer’s
rather distinct presence, as it adds the

PACIFIC

live with the 18-piece band on the July 16 edi-
tion of The Nashville Network’s “Nashville
Now.” She was featured in a July 14 segment
on CNN'’s “Showbiz Today” and will be fea-
tured in an upcoming “Entertainment To-
night,” probably in early August.

Plans also are in the works to have Lynne and the full band
hit one of the late-night talk shows, and a stop on “Austin City
Limits” is also slated. She is also being pitched to some high-
profile magazines for inclusion in fall fashion layouts.

A concert tour is being planned to follow the TV appear-
ances. Some dates will include the 18-piece band, but, depend-
ing on the venue, Lynne will also use 12-piece and 6-piece
units.

PUMPKIN PIE: Alternative radio is biting at “Cherub
Rock,” the first major-label single from former indie act
Smashing Pumpkins. The song hits Modern Rock Tracks out

N E

B4 L LB O A R-D * 5

Rodney O & Joe Cooley, F--K New York
| v — = e T1

R 4

SOUTH CENTRAL K
y
I |

nksta N-I-P, Psychic Thoughts

THE REGIONAL ROUNDUP

SOUTH ATLANTIC
The Cranberies, Everybody Else Is Do:ng K. ..

Rotating top-10 lists of best-selling titles by new & developing artists.

MOUNTAIN NORTHEAST
Big Head Todd/Monsters, Sister Sweetly 1. Mighty Mighty Bosstones, Don't Know...
The Cranberries, Everybody Else Is Doing... 2. Blind Melon, Blind Melon
White Zombie, La Sexorcisto: Devil Music.. 3. Screaming Trees, Sweet Qblivion
Rage Against The Machine, Rage Against. 4. Robin S., Show Me Love
Fugazi, In On The Killtaker 5. Aimee Mann, Whatever
Nemesis, Temple Of Boom 6. RuPaul, Supermodel Of The World
Tool, Undertow 7. Young Black Teenagers, Dead Enz Kidz...
Butthole Surfers, Independent Worm.. 8. Butthole Surfers, Independent Worm. ..
dada, Puzzie 9. Fugazi, In On The Killtaker

O O O

=

Rodney O & Joe Cooley, F**K New York 10. Rage Against The Machine, Rage Against...

A T S

avant-garde video for “Human Behav-
iour,” directed by French photographer
Jean Baptiste Mondino, to Breakthrough
rotation. A recent edition of MTV’s
“House Of Style,” hosted by Cindy Craw-
ford, spotlighted Bjérk’s often quirky at-
tire.

“Human Behaviour” leaps an impres-
sive 26-12 on Modern Rock Tracks, while
dancing 23-16 on the Dance/Club Play
list.

SO INCLINED: Innovative Chaos trio Inclined hooked on
the opening slot of Blind Melon’s one-month tour, which be-
gan July 14. At the same time, label director Jim Cawley says
Chaos is making its first attempts to grab album-rock airplay
for “Somewhere In The Middle.”

The band played during Sony Music’s night at the recent
Tower Records convention. It will also be on the agenda when
Trans World Music Corp. holds its September conference in
Albany, N.Y.

Popular Uprisings is prepared by Geoff Mayfield und Brett
Atwood with assistance from Silvio Pietroluongo.
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COMPILED FOR WEEK ENDING JULY 24, 1993 FROM A NATIONAL SoundScan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the
Z SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I III'II top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
w | OE COMPILED, AND PROVIDED BY of any other Billboard album chart. When an album reaches any of these levels, the album and the artist's subsequent albums are
eu |l pHIe< ARTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albums are available on cassette and CD. *Asterisk indicates vinyl LP
fz |z |28 LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) is available. () Albums with the greatest sales gains. ©® 1993, Billboard/BPI Communications.

xxx NO. 1T % % 21 23 44 | SCREAMING TREES EPIC 48996* (9.98 EQ/15.98) SWEET OBLIVION
@ 3 16 RAGE AGAINST THE MACHINE epic 52959 (9.98 £y15.98) RAGE AGAINST THE MACHINE 2 13 16 TASMIN ARCHER sBk 80134/ERG (10.98/15.98) GREAT EXPECTATIONS
@ — 1 ROBIN S. BIG BEAT/ATLANTIC 82509/AG (9.98/15.98) SHOW ME LOVE 23 26 9 2 UNLIMITED RADIKAL 15415/CRITIQUE (10.98/15.98) NO LIMITS
@ 6 20 | BIG HEAD TODD & THE MONSTERS GIANT/REPRISE 24486/WB (9.98/15.98) SISTER SWEETLY 24 34 8 MIGHTY MIGHTY BOSSTONES MERCURY 514836 (9,98 E/13.98)  DON'T KNOW HOW TO PARTY
@ 9 6 THE CRANBERRIES isLAND 514156/PLG (9.98/13.98) EVERYBODY ELSE IS DOING IT, SO WHY. . . 25 24 34 BASS OUTLAWS NewTOWN 2210 (9.98/13.98) ILLEGAL BASS
@ 10 2 GANKSTA N-[-P RAP-A-LOT 53860/PRIORITY (9.98/15.98) PSYCHIC THOUGHTS 26 21 34 | DADA RS 13141(7.98/11.98) PUZZLE
(6 ) 8 [ 22 | WHITE ZOMBIE cerren 2aas0mcn 5.0813.98) LA SEXORCISTO: DEVIL MUSIC VOL. 1 27 | 18 | 9 | AIMEE MANN meco 21017 @ 981558 e
QI 7 | 8 [ 100L 20011052 058159 UNDERTOW ~ | 33 | RADNEY FOSTER arista 18713 (0.98/15.98) DEL RIO, TX 1959
21 | 8 | BLIND MELON capiroL 96585 (9.98/13.98) BLIND MELON 29 | 32 | 13 | JEREMY JORDAN GIANT/REPRISE 24483MWARNER BROS. (10.98/15.98) TRY MY LOVE
(8) 16 | 2 | NEMESIS rrorus 1441 nosmisos) TEMPLE OF BOOM 30 | 29 | 5 | BADRELIGION critarh 86420 (5.98114.98) RECIPE FOR HATE
LONICIN I MEUC 2 - omlioi s ) Do h R Al G 31 | 35 | 11 | RICKY LYNN GREGG LiBERTY 80135 (9.98/14.98) RICKY LYNN GREGG

11 RUPAUL 0Y 1058+ (10.98/16.9 SUPERMODEL OF THE WORLD
) > lilat L T A ) @ — 1 D-SHOT sic wiD IT 715 (9.98/13.98) SHOT CALLA

12 11 16 BUTTHOLE SURFERS CAPITOL 98798 (9.98/13.98) INDEPENDENT WORM SALOON
31033 2 CHAKA DEMUS & PLIERS MANGO 9930*/1SLAND (9.98/15,98) ALL SHE WROTE

13 12 3 MARIA MCKEE GEFFeEN 24508 (9.98/13.98) YOU GOTTA SIN TO GET SAVED
34 30 3 DEATH ReLATIVITY 1168 (9.98/16.98) INDIVIDUAL THOUGHT PATTERNS

14 14 5 CAPTAIN HOLLYWOOD PROJECT (MAGO 21027 (9.98/13.98) LOVE IS NOT SEX
15 5 7 DOUG SUPERNAW 5 66193+ 6.0913.98) RED AND RIO GRANDE 35 22 3 JUNGLE BROTHERS wARNER BROS. 26679* (10.98/15.98) J. BEEZ WIT THE REMEDY
16 20 5 VERTICAL HOLD ran 0010 (©.98/13.98) A MATTER OF TIME 36 31 3 MERCYFUL FATE METAL BLADE 45318/WARNER BROS. (9.98/15,98) IN THE SHADOWS
17 | 17 | 11 | RODNEY O & JOE COOLEY psvcoric 1101 (9.98/15.98) F..K NEW YORK 37 [ 40 | 10 | PJHARVEY isLAND 514696/PLG (9.98 EQ/13.98) RN
18 | 2 4 DEEP FOREST £P(C 53747 (9.98 £Q/15.98) DEEP FOREST (38) — | 10 | BIG BUB eastwesT 921806 (9.98/15.98) COMIN’ AT CHA
AR MARK COLLIE — | 1 | SHANIA TWAIN vercuRY 514422 (6,98 £Q/13.98) SHANIA TWAIN
20 28 3 THE POSIES 06C 24522 (9.98/13.98) FROSTING ON THE BEATER 40 36 10 MCBRIDE & THE RIDE mca 10787 (9.98/15.98) HURRY SUNDOWN

18

www americanradiohistorv com

BILLBOARD JULY 24, 1993



www.americanradiohistory.com

HEAISEEKERS

A BILLBOARD POPULAR

.~
4

sy
[ ]

[ ]

T ——

%
-
!

il

EDITOR’S NOTE:
Popular Uprisings and the Heatseekers are a team effort on
hehalf of fresh faces and unfolding careers

“ ver its 100-year legacy, Billboard has not only chronicled the music and home entertain-
ment industries but has also helped to make history of its own by pioneering the art of music
journalism and creating new manners and methods of measuring and recognizing the achieve-
ments of artists. Moreover, Billboard has repeatedly coined terms—such as “Rhythm & Blues”
and “Country & Western"—that have gained worldwide acceptance as apt adjectives for distinct
reaims of creative endeavor.

In naming and conceiving the fine points of the Popular Uprisings page, its companion col-
umn on new and developing artists, its regional breakout map and the Heatseekers chart—not to
mention the now highly prized Heatseekers #1/°l Created A Popular Uprising In Billboard” T-
shirt awards—aBillboard endeavored (beginning with its October 26, 1991 issue) to develop
timeless new terms in the pop lexicon for the strides of fresh faces and unfolding careers on the
national music scene. Billboard also tried to conceive something that would be of significant
ongoing assistance to artists whose early and/or incremental achievements might not otherwise
be measured prior to their attainment of a sales position in the Top 100 of The Billboard 200
albums chart or within the Top 25 of the Top R&B Albums or Top Country Albums charts. (The
sales data for the aforementioned charts is compiled from a national sample of retail store and
rack sales reports collected and compiled by SoundScan.)

The full-page feature has become one of the most popular and influential Billboard innova-
tions in recent memory. Meanwhile, Billboard's editorial, charts and design team, including Brett
Atwood, Michael Ellis, Roger Fitton, Paul Page, Geoff Mayfield, Jeff Nisbet, Ken Schlager, Tom
Senif, Elissa Tomasetti and myself, were honored to receive BPI Communications' 1992
Donaldson Award for Editorial Achievement for the creation of Popular Uprisings and the
Heatseekers chart.

For our collective part, Billboard is redoubling its efforts through Popular Uprisings and
Heatseekers to ensure that the music industry’s new and developing talents receive the support
and recognition they so richly deserve. Without such artists, there would be no music industry
and no Billboard.

Sincerely,

sy W

UPRISINGS

CHARTING THE FUTURE:
GUIDING NEW AND DEVELOPING ARTISTS
T0 THE POINT OF “IMPACT"

BY GEOFF MAYFIELD AND BRETT ATWOOD

udging from the second annual
tally of Billboard’s Popular
Uprisings success stories, it
would appear that there are few
avenues of the music industry
with as many opportunities for
advancement as the Heatseekers
chart.

In those weeks when a Heatseekers title
reaches a breakthrough audience that extends
beyond the 40-position Heatseekers chart,
this achievement is indicated by a
Heatseekers Impact designation on one of
Billboard's popular-format album charts.
Artists are launched from Heatseekers when
any career album hits the top half of The
Billboard 200, the Top 25 of Top R&B Albums
or Top Country Albums, or the Top 5 of one of
Billboard's other popular-format charts.
Eligibility is based only on one’s album chart
history; an act can score big on one of
Billboard's singles charts and still qualify for
Heatseeker status.

And, in the weeks that artists are propelled
onward from Heatseekers, one can learn of
these dramatic transitions in Billboard's
Popular Uprisings report (See page 18 for this
week's edition).

From the April 18, 1992, issue—the cut-
off date for last year's Expanded Popular
Uprisings Section—to this year's June 5
issue, 51 artists rocketed from Heatseekers
into the upper reaches of The Billboard 200.
What follows is a chronicle of each artist’s
successful breakthrough, in the words of
executives who worked these records in the
trenches.

Maire Brennan of Clannad

SOPHIE B. HAWKINS “Tongues And
Tails" (Columbia). Entered Heatseekers at No.
27 on 4/25/92. Impact status came 5/30,
when it jumped from 114 to 87 on The
Billboard 200.

First Rumblings: “We did some early
showcases for the general public and industry
in about a dozen cities prior to the album’s

Joey Lawrence

release,” says Rich Kudala, Columbia senior
VP of sales. “Early television exposure on ‘The
Tonight Show" and other shows helped create
a buzz before the record was even out.”

Breakthrough: “The album was a success
out of the box. There was a high level of pre-
release excitement based on her personality
and performance—which is unusual for a new
artist.”

THE COLLEGE BOYZ "Radio Fusion
Radio” (Virgin). Entered Heatseekers at No. 12
on 4/25/92. Impact was 6/13, when it reached
No. 25 on Top R&B Albums.

First Rumblings: “The single, ‘Victim Of
The Ghetto," sold realiy, really well,” says Jeff
Grabow, Virgin's national singles sates direc-
tor. “We moved over 100,000 singles—which
was Virgin's first real presence in rap. The
song first broke out of Houston and took off
from there.”

Breakthrough: “When the album sold over
100,000, then hit 200,000 units, we knew
it was something stronger than just one hit
single.”

MICHELLE WRIGHT “Now & Then”
(Arista). Entered Heatseekers at No. 29 on
6/6/92. Impact was 6/13, when it reached No.
20 on Top Country Albums.

First Rumblings: “The response from the
first single, ‘Take It Like A Man," was over-
whelming,” recalls Mike Dungan, VP of sales
and marketing for Arista Nashville. "} knew we
had something speciai when we sStarted get-
ting long-distance calls from anxious cus-
tomers looking for the album.”

Breakthrough: “It was clear that this
record had broken through to the masses
when Handleman featured Michelle ina K mart
ad.”

SPICE 1 “Spice 1" (Triad/Jive). Entered
Heatseekers at No. 9 on 5/2/92. Impact was
6/20, when it jumped from 112 to 95 on The
Billboard 200.

EXPANDED SECTION

First Rumblings: “We saw action on the
Triad EP and noticed that it was registering
significant SoundScan sales,” says Barry
Weiss Sr., Jive senior VP/GM. “That told us
that this was an act we had to sign.”

Breakthrough: “When the album
approached gold. The Heatseekers chart has
been a place where the record has been visi-
ble as a developing act, which helped build
interest.”

JON SECADA "Jon Secada” (SBK/ERG).
Entered Heatseekers at No. 21 on 5/23/92.
Impact was 6/27, when it jumped from 104 to
79 on The Billboard 200. See separate case-
book.

TEMPLE OF THE DOG “Temple Of The
Dog" (A&M). Entered Heatseekers at No. 32
on 6/6/92. Impact was 7/4, when it jumped
from 181 to 86 on The Billboard 200.

First Rumblings: The album was first
released in April 1991, and Jim Guerinot,
A&M senior VP/GM, says, “Between the
Soundgarden/Mother Love Bone connection
and the music itself, we knew we had some-

Stone Temple Pilots

thing when we first heard it.”

Breakthrough: "By July of the following
year, there was a big buzz happening, because
both Pearl Jam and Soundgarden were on
Lollapalooza. Within a few weeks, we went
from off-the-planet to Top 25. No doubt, MTV
was the muscle that caused that push.”

TOAD THE WET SPROCKET “Fear”
(Columbia). Entered Heatseekers at No. 39 on
3/14/92. Impact was 8/8, when it jumped from
114 to 99 on The Billboard 200.

First Rumblings: Columbia’s Kudola
says, “We've gradually developed their career.
The first project moved 40,000 to 60,000
units ‘Fear," the third record, got great reac-
tion from the street fevel and beyond. We've
had across-the-board sales in every market.”

Continued on page 20
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Breakthrough: “When we hit the 300,000
mark, we realized we'd make it to the next level
and pulled out the big guns. We've currently
moved over 800,000 units. We knew the
album would have good legs.”

CHRIS LEDOUX “Western Underground”
(Liberty). Entered Heatseekers at No. 22 on
10/26/91. Impact was 8/15/92, when the new
album, “Whatcha Gonna Do With A Cowboy,”
debuted at No. 84 on The Billboard 200.

First Rumblings: “The first time Liberty

John Michael
Montgomery's
“Dance” required
no fancy footwork

BY MARIA ARMOUDIAN

“It’s aimazing that when you make a
good record, i sells,” says Atlantic
Records Nasheitle VP/GM Rick
Blackburn, af the John Michael
Monigomery debut, “Life’s A Dance.”

After a six month setup to creafe a
buzz and introduce the new artist to
radio, stations caught on, sending
“Life’s A Dance,” the first single, to No.
22 on the country singles chart in a
mere seven weeks. The fans picked up
from there, buying 200,000 records
over Christmas alone.

“I'd love lo tell you we had a long
drawn-out Strategy, but we just got the
music out in advance,” says Bryan
Switzer, Atlantic VP of promotion. “We
didn't use one trinket or gimmick.”

Regardless, “Life’s A Dance”
reached No. 3, shooting the album into
gold status and making way for the sec-
ond single, “l Love The Way You Love
Me," to become the No. T couniry sin-
gle for three weeks in a row.

Simultaneously, Montgomery played
a promotional club tour, initially focus-
ing on California, then Texas and the
Southeast. Reba McEntire invited
Montgomery to open on her lour and
later to play second billing.

Video and press departments gave
exlra care to exploit Montgomery’s face
with specially designed videos and full-
color press kits. “He was an easy sell
because of his looks, " says Jules
Wortman, manager of publicity.

Video ultimately cemented this
superstar. “You have to get the listener
{o marry the image of the artist to the

song,” says Blackburn. w8

became aware of this artist was when our West
Coast regional sales manager Bill Kennedy
saw him,” says Bob Freese, the label's VP of
sales and marketing. “By that time, he already
had a catalog of 22 albums and had a big fol-
lowing in the rodeo crowd.”

Breakthrough: “It broke out of Dallas. It
was the first market where he moved from a
cult following to the mainstream country
music market. Radio jumped in, and that
brought us sales from Wal-Mart, Hasting’s
and Sound Warehouse.”

SPIN DOCTORS “Pocket Full Of
Kryptonite™ (Epic). Entered Heatseekers at No.
33 on 5/30/92. Impact was 8/15, when it
jumped from 101 to 82 on The Billboard 200.
See separate casebook.

SHAKESPEAR’S SISTER “Hormonally
Yours” (London/PLG). Entered Heatseekers at
No. 37 on 6/27/92. Impact was 8/15, when it
jumped from 102 to 83 on The Billboard 200.

First Rumblings: “The buzz started when
our European territories had such great suc-
cess with it,” says Dave Yeskel, director of
national sales for PolyGram Label Group.

Breakthrough: "MTV picked up ‘Stay’
almost immediately, and [Top 40 radio] got
behind it right away. Before that single, we
were right around 100,000 units on the album.
Since then, we've sold another 350,000-
plus—and 550,000 copies of the single.”

MEN AT LARGE “Men At Large”
(EastWesl/AG). Entered Heatseekers at No. 37
on 7/4/92. Impact was 8/15, when it reached
No. 25 on Top R&B Albums.

First Rumblings: “ 'So Alone’ started at
WBLX's ‘Quiet Storm," hosted by Morgan
Sinclair,” says Manny Bella, EastWest VP of
R&B promotion. “Every night, starting in late
January, it was their No. 1 most requested
record. Before we knew it, we had over 60
[Broadcast Data Systems] detections weekly
just at that single station.”

Breakthrough: “We started to see the
same pattern develop ali throughout the
South--then the Midwest, the East and, final-

Gree Jelly
ly, the West Coast. The turning point was when

the [WGCI Chicago] add came in. Then all the
major markets came in like gangbusters!”

N2DEEP “Back To The Hote!” (Profile).
Entered Heatseekers at No. 8 on 7/4/92.
Impact was 8/22, when it jumped from 119 to
88 on The Billboard 200.

First Rumblings: “It's definitely a
regional record,” says Chris Landry, Profile
national retail promotions director. “The
buzz began in the [San Francisco] Bay Area
and built from there. N2Deep is an example
of an act that really created its own buzz.
The West Coast and South were really open
to this record.”

Breakthrough: “KMEL in San Francisco
was a key factor in breaking N2Deep. We knew
it was big when both the album and single
‘Back To The Hotel” went gold.”

BRIAN McKNIGHT “Brian McKnight"
(Mercury). Entered Heatseekers at No. 30 on
7/18/92. Impact was 9/19, when it reached
No. 24 on Top R&B Albums.

First Rumblings: “In-store play was where
it first happened,” says Jeff Brody, Mercury
senior VP of sales. “The accounts really
played a big part.”

Breakthrough: “We took him on tour to the
nine markets where PolyGram has branches,
and everybody flipped over it.”

HELMET “Meantime" (Interscope/AG).
Entered Heatseekers at No. 21 on 7/11/92.
Impact was 10/3, when it jumped from 101 to
94 on The Billboard 200.

First Rumblings: “This was a band that a
fot of labels were anxious to sign,” says Steve

Linda Perry of 4 Non Blondes

Berman, who heads sales and marketing for
Interscope. “We knew this was special the first
time we heard it. There was a high amount of
anticipation from retail and the press for the
record.”

Breakthrough: “The band toured heavily,
and we made sure that there was an awareness
surrounding the tour. MTV was beneficial. The
response to the tour was fantastic, with con-
stant video and radio airplay.”

MOTHER LOVE BONE “Apple”
(Polydor/PLG). Entered Heatseekers at No. 40
on 8/15/92. Impact was 10/10, with the debut
of the new Stardog/Mercury box “Mother Love
Bone™ at No. 77 on The Billboard 200.

First Rumblings: “When | left Epic, Pearl
Jam was exploding,” recalls Larry Stessel,
senior YP/GM of Mercury, who adds that inter-
est stirred by Peart Jam and Temple Of The
Dog made the creation of @ Mother Love box
an obvious priority. “Mother Love Bone was
always credited with being the originator of the
Seatile sound. We thought the best thing we
could do was to put out everything we had
from them.”

Breakthrough: The box's high chart debut
confirmed Stessel’s thinking. “It was pretty
obvious right away,” he says.

WILLIE D "I'm Goin' Qut Lika Soldier”
(Rap-A-Lot/Priority). Entered Heatseekers at
No. 1 on 10/3/92. Impact was 10/10, when it
jumped from 128 to 88 on The Billboard 200.

First Rumblings: “There was an enor-
mous buzz on the streets surrounding the con-
troversial song ‘Rodney K" and the violence
that was erupting in L.A.," says Michelle
Edwards, Rap-A-Lot director of public rela-
tions. “The single was very timely and caused
great anticipation for the atbum. When the
street date was moved up, our retail staff
received calls from retailers all over the coun-
try asking when they could expect to get the
album in store.”

Breakthrough: “The single ‘Clean Up
Man’ was the answer to Betty Wright's “Clean
Up Women" and exploded at radio and retail.

SAIGON KICK “Lizard" (Third Stone/AG).
Entered Heatseekers at No. 7 on 6/20/92.
Impact was 11/21, when it jumped from 124
to 96 on The Billboard 200.

First Rumblings: “When we released the
album, it was No. 1in Miami on SoundScan,”
says Vince Faraci, executive VP of Third Stone.

Brand Nubian grew
from an underground
swell

BY HAVELOCK NELSON

Brand Nubian has proved to be a
strong and vital unit in the wake of its
focal point, Grand Puba, going solo.
Last Gctober, the group’s remaining
members—~Lord Jamar, Sincere and
Derek X—emerged with the rugged
single “Punks Jump Up To Get Beat
Down,” followed by an album, “In God
We Trust,” and a relatively smoother
follow-up track, “Love Me Or Leave Me
Alone.” Everything met with street
approval and healthy sales.

album,” says Jones.

story is still building,” Jones says. m

Mike Jones, Elektra’s director of rap promotions, says the group had total
control over choosing the first single, and that the label’s strategy for expos-
ing it involved aiming it straight at the heart of the underground. “We didn’t
just let our urban department go work this record at radio,” Jones explains.
“We serviced the pools and the DJs first.”

“Punks” flourished in such cities as Philadelphia, San Francisco and
Houston. By the end of December, it had been added to 44 urban and more
than 25 churban stations. Jones says, “We didn’t hype it at all. We let the PDs
and MDs go to the club and hear it; we let listeners call in and request it.” The
label’s low-key approach eventually resulted in the sale of 200,000 singles.

“In God We Trust” hit retail racks on Jan. 29, a whole four months after the
lead single. “That enabled ‘Punks’ to flourish, and it got people fiending for the

Then, during the second week of February, “Love Me Or Leave Me Alone”
came out and became a street and club hit. Ilts accompanying promotional
video was the first Brand Nubian clip to receive regular rotation play on MTV.

Brand Nubian’s third single, “Allah U Akbar,” dropped June 15. “The group’s

“We knew they were popular in their home-
town, but to have them debut at No. 1 there
said an awful lot."

Breakthrough: "WSHE in Miami started
playing ‘Love Is On The Way," and it immedi-
ately became their most requested song. We
saw the same thing at every station that added
it, and sales followed in the markets where it
got airplay.”

LO-KEY? “Where Dey At?" (Perspec-
tive/A&M). Entered Heatseekers at No. 25 on
10/24/92. Impact was 11/21, when it reached
No. 23 on Top R&B Albums.

First Rumblings: "We first realized that we
had something when the first single, “I Got A
Thang 4 Ya!” reached the Top 25 on
Billboard's Hot R&B Singles, driven very
strongly by sales,” says Perspective product
manager Brenda Walker. “The album was
scheduled to ship to accounts in that week,

and our initial forecast of album orders had
doubled. The video was in rotation on three of
BET's programs, including heavy play on
‘Video Soul."”

Breakthrough: “We realized that we were
on the verge of pop success when, in mid-
November, "1 Got A Thang 4 ya!” jumped from
96 bullet to 66 bullet on Hot 100 Singles.

Seventeen [Top 40] stations added the single
on Nov. 10, and more than 25 The Box markets
were receiving 500 or more requests for the
video.”

CHANTE MOORE “Precious” (Silas/
MCA). Entered Heatseekers at No. 37 on
10/24/92. Impact was 11/28, when it reached
No. 23 on Top R&B Albums.

First Rumblings: “Almost immediately,
we saw strong over-the-counter sales,” says
Jonathan Coffino, MCA senior VP of sales and
field marketing. “BET has shown a lot of sup-
port.”

Breakthrough: “Chante is crossing over
beyond the urban base. Other [radio] formats
are beginning to approach her.”

SOUL ASYLUM *“Grave Dancers Union”
(Columbia). Entered Heatseekers at No. 11 on
10/24/92. Impact was 1/23/93, when it
jumped from 109 to 99 on The Billboard 200.

First Rumblings: “Soul Asylum is a band
that has been around for 10 to 12 years,
though this was their first record for us,” says
Columbia’s Kudola. “They've been called the
best live band in America and had quite a fol-
lowing when we signed them. The album is
now gold, but that's just the beginning.”

Breakthrough: "We shared the album
early with a ot of people by sending out
advance tapes to alternative radio and retail
outlets. By distributing the tapes early to big
responses, the reaction told us that we were
dealing with a potentially platinum album.”

PORTRAIT “Portrait” (Capitol). Entered
Heatseekers at No. 28 on 11/7/92. Impact was
1/23/93, when it reached No. 22 on Top R&B
Albums.

First Rumblings: Says Jean Riggins,
Capitol VP/GM of black music, “We serviced
BET six weeks before radio, and the response
was overwhelming. It became the No. 1 video.
When it came time for radio adds, the song
broke immediately.”

Breakthrough: “We ran a major contest
with BET and five teen magazines. The
response was incredible, which confirmed for

Continued on page 22
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Tanqueray. could put
your band in the
green. To the

tune of $10,000.

And send you on a national tour

nter the Fourth Annual Tanqueraye Rocks Talent Contest today.

It could mean the once in a lifetime opportunity to play your music
in front of top music industry executives. Five bands ultimately have
the chance to play live in the Finals in New York City. If you win, your
band is $10,000 richer and off on a national tour.

nd now for the important details. By September 3, send a completed
entry form along with a 20-minute cassette, a photo of your band
and proof of age. If you're good, we’ll invite you to compete in

one of our semi-finals in Los Angeles, San Francisco, Miami,
Chicago or Boston. If you're great, you'll be chosen as a finalist
and we'll give you $1,000 and a Nighthawk SP guitar, courtesy
of Gibsone USA. Then we'll fly you to New York for the
Finals, and a chance to win $10,000, a national tour, plus
an 18-month non-exclusive endorsement contract for
Gibson /CMI products. So enter today. .
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And put your band in the green. e
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Imported English Gin, 47.3% Alc/Vol (94.6°),

100% Grain Neutral Spirits.

© 1993 Schieffelin & Somerset Co., New York, NY
Nighthawk SP

Tanqueray Rocks Talent Contest Official Entry Form B
# of Band Members
Day Phone ().

Name of Band _

Leader’s Name

Address.

1/ We wish to enter the semi-finals in: V Los Angeles, Sept. 21, 1993
V Miami, Sept. 28, 1993 V Chicago, Sept. 30, 1993

I've read the rules and affirm that this entry is in compliance with them.

Eve Phone ()

V San Francisco, Sept. 23, 1993
¥V Boston, Oct. 5, 1993

" Signamreof Leader
Mail entry form, band photo, proof of age for each band member and lape to:
Tanqueray Rocks Talent Contest, c/o Bragman Nyman Catarelli, Inc, 9171 Wilshire Blvd,, Ienthouse Suite, Beverly Hills, CA 90210

Fourth Annual Tanqueray Rocks Talent Contest
Official Contest Rules

1. Al entrants must be US. residents and 21 vears of age or older
as of July 15,1993, 2. Size of group must Dbe between 1 and 7
members, Non-playing vocalist(s) must be counted in group num-
ber. 3. The “Tanqueray Rocks” Talent Contest is a competition
conducted by Bragman Nyman Cafarelli, Inc. for rock-n-roll
bands. 4. Entries must be submitted in audio cassette form no
longer than 20 minutes in length, clearly labeled with the name of
the%)and, the band's leader/spokesperson, address and daytime
and evening phone numbers. All music and lyrics must be origl-
nal. A clear bﬁlck and white phot(])_%raph depicting all band mem-
bers must be submitted as well. The same members on the tape
must appear with the group it they place in the semi-finals and
finals. Froof of age for each group member must be submitted
with entry. 5. All artists retain the rights to their music except as
provided in Rule 12. 6. Entries must be postmarked no later than
September 3, 1993, and must be accompanied by an official entry
blank or reasonable facsimile signed by the leader of the %rou .
Only one entry per group is allowed. Bragman Nyman Ca arelii,
Inc.’and Schieffelin & Somerset Co. are not held responsible for
lost, late or mis-directed mail. 7. Semi-finalists and finalists will be
chosen by a panel of independent judges. Judging will be based on
musicianship, creativity, technique, originality and performance
potential. The decision of the judges will be final. By entering this
contest, each group member acknowledges that Bragman Nyman
Cafarelli, Inc. on behalf of Schieffelin & Somerset Co. shall have
the right to use each entrant’s name or likeness in any advertising
and/ or promotional activities relating to this contest without com-
pensation or obligation to the entrant. 8. Cassettes sent in will be
used only for this contest. The cassettes will not be reproduced for
anﬁr purpose. Cassettes will only be returned if accomranied bya
self-addressed stamped envelope. 9. Three semi-finalists will be
chosen to perform in each semi-finals. Semi-final cities include:
Los Angeles, San Francisco, Boston, Miami and Chicago. Semi-
finalists will be notified approximately two weeks prior to the
semi-finals. 10. One finalist trom each semi-final city will be cho-
sen to compete in the final competition in New York on October
27,1993. 11. If any entrant is unable to appear at either the semi-
finals or finals, an alternate will be chosen. 12. Each entrant
acknowledges that his/her performances in semi-finals, finals and
the prize tour may be filmed, videotaped, recorded and/or rho
toﬁraphed by Bragman Nyman Cafarelli, Inc. on behalf of
Schieffelin & Somerset Co. The film, videotape, recording and
photographs of this performance may be used for any purpose
whatsoever, including the commercial sale of same, without pay-
ment of any compensation to entrant or securing of any additional
permission from entrant. By entering, each entrant represents and
warrants that the musical routine performed by each band is origi-
nal and will rot infringe upon or violate the rights of any third
rarty, and that entrant’s participation in this contest will not vio-
ate any pre-existing recording contract with any third party. In
addition, each entrant agrees to be available for two weeks in
November 1993, to perform on ali dates scheduled for the national
tour, if won. Each group member by entering this contest agrees to
all terms of this competition. 13. All bands appearing in semi-
finals will receive a $500 appearance fee. Semi-tinal prizes: First

lace: $1,000 and a Ni htﬂawk SP guitar, courtesy of Gibson
{Jappmx. retail value $800). Finals: Grand prize: $10,000, and an 18-
month non-exclusive endorsement contract for Gibson/CMI prod-
ucts, and a national tour with meals, accommodations and travel
provided. 14. Employees and their families of Bragman Nvman
Cafarelli, Inc., Schieffelin & Somerset Co., the Gibson Guitar
Corp., co«sgonsoring radio stations, and their affiliates, sub-
sidiaries, advertising and public relations agencies, as well as
licensed alcohol beverage wﬁolesalers and retatlers are not eligible
to participate. Contest is void where prohibited by law. Venues
are subject to change. Contest is not open to TX or UT residents.
All federal, state and local laws and regulations apply. The winner
and/or entrants will be required to sign an Affidavit of Eligibility
and Release. 15. Federal, state and [ocal taxes on prizes are the
sole responsibility of the winners. 16. Semi-finalists are responsi-
ble for travel to and accommodation arrangements in all semi-
final cities. For appearance at final event in kle\\' York City, each
band will be provided airfare and hotel accommodations. 17. No
purchase necessary.
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Charting The Future

Continued from page 20
us that Portrait was a success.

SILK “Lose Control” (Keia/Elektra).
Entered Heatseekers at No. § on 12/5/92.
Impact was 1/23/93, when it jumped from 140
10 95 on The Billboard 200. See separate
casebook.

JADE “Jade To The Max" (Giant/
Reprise/Warner Bros.). Entered Heatseekers at
No. 23 on 12/26/92. Impact was 1/23/93,
when it jumped from 26 to 20 on Top R&B
Albums.

First Rumblings: “Jade’s first single, ‘|
Wanna Love You, was on the soundtrack to
‘Class Act,” " says Cassandra Mills, Giant

Duice

president of black music. “When radio started
picking it up even after the film was long gone,
we knew Jade was going to blow up.”

Breakthrough: “ 'Don't Walk Away' started
reacting like Color Me Badd's ‘| Wanna Sex
You Up." it started blowing up at retail. Radio
was exploding, and the ‘jeep action’ on the
sireets was boomin’”

LEMONHEADS “It's A Shame About Ray”
(Atlantic/AG). Entered Heatseekers at No. 37
on 8/15/92. Impact was 1/30/93, when it
jumped from 149 {0 85 on The Billboard 200.

First Rumblings: “They were No. 1 at col-
lege radio,” recalls Atiantic senior VP/GM Val
Azzoli. “We knew we had something when
‘Mrs. Robinson’ started getting played on Top
40 radio, album radio and MTV at the same
time.

Breakthrough: “Every time [iead singer]
Evan Dando got on television, sales happened.
He has this magic about him.

DREAM THEATER “images & Words
(EastWest/AG). Entered Heatseekers at No. 38
on 11/14/92. Impact was 1/30/93, when it
jumped from 118 to 82 on The Billboard 200.

First Rumblings: "I had been in touch with
a lot of tastemakers and music journalist
friends, and they were all raving about the
record in the fanzines and magazines,” says
Derek Oliver, senior director of A&R
‘Specialist college metal shows were banging
the hell out of it.

Breakthrough: Album rock radio “sort of
discovered how great a reaction track ‘Pull Me
Under’ was, despite its outrageous length.
Secondly, we decided very early on that Dream
Theater would tour like crazy. No huge
advances, fancy tour buses or money-mad
stage shows. The band really put their heart into
it, and they won a huge fan base immediately.

SWV “it’s About Time" (RCA). Entered
Heatseekers at No. 26 on 11/28/92 Impact
was 1/30/93, when it reached No. 22 on Top
R&B Aibums. See separate casebook.

STONE TEMPLE PILOTS “Core”
(Atlantic/AG). Entered Heatseekers at No. 39

on 12/5/92. Impact was 1/30/93, when it
jumped from 111 to 72 on The Billboard 200.

First Rumblings: “We knew we had some-
thing when they got on MTV and the requests
were really high,” says Atlantic’s Azzoli.

Breakthrough: Azzoli says that audiences’
enthusiastic response to STP's live shows sig-
naled that the band had arrived. “We could tell
people had already heard about their con-
certs.’

JOHN MICHAEL MONTGOMERY “Life's
A Dance” (Atlantic/AG). Entered Heatseekers
at No. 28 on 11/28/92. Impact was 2/6/93,
when it reached No. 25 on Top Country
Albums. See separate casebook.

BRAND NUBIAN “One For All" (Elektra).
Entered Heatseekers at No. 39 on 12/14/91.
Impact was 2/20/93, when the new album, “In
God We Trust,” debuted at No. 12 on The
Billboard 200. See separate casebook.

PHISH “Picture Of Nectar” and “Junta”
(Elektra). Entered Heatseekers at No. 30
(“Nectar") on 3/7/92 and No. 19 ("Junta”) on
11/28/92. Impact was 2/20/93, when the new
album, “Rift,” debuted at No. 51 on The
Billboard 200.

First Rumblings: “When we signed Phish,
there was a real nice buzz on the band to begin
with,” says Steve Heldt, national sales director
for Elektra. “We did weil over 100,000 on the
first studio album, and, when we reissued their
two earlier albums, ‘Lawn Boy' and ‘Junta,’
they both did very well.

Breakthrough: “By the time ‘Rift’ came,
we knew we had something hot here. It
debuted at No. 51 on The Billboard 200, and
that really blew us away.

CONFEDERATE RAILROAD “Confederate
Railroad” (Atlantic/AG). Entered Heatseekers
at No. 35 on 5/16/92. Impact was 3/6/93,
when it reached No. 21 on Top Country
Albums.

First Rumblings: “We noticed strong
feedback from our radio advances,” says Brian

Fans are Primus’
primary focus

BY BRETT ATWOOD

Even before “Pork Soda” made an
impressive debut in the Top 10 of
The Billboard 200 earlier this year,
Primus had the distinction of having
the only Heatseekers album to go
gold before the act graduated from
the Heatseekers chart.

On its way to gold certification,
Primus’ Interscope debut, “Sailing
On The Seas Of Cheese,” spent 67
weeks on Heatseekers, one of the
longest runs in that chart’s history.
An earlier Caroline release, “Frizzie
Fry,” also charted during that time.

Steady sales, heavy touring and a
strong marketing presence were
key factors in breaking the San
Francisco-based funk metal band,
which is headlining this year’s
Lollapalooza tour.

“Primus has a devoted follow-
ing,” says Steve Berman, who
heads marketing and sales for
Interscope. “We built and expanded
upon this very loyal, very real fan

base. Qur goal was to make sure
that the awareness was there on
radio, retail and video.”

For Primus, the road to success,
literally, has been a long one.
Recalls Berman, “They are on the
road constantly. When the band
tours, we back them up city-by-city
with local support. We hit popular
hangouts like skate shops, comic
stores, high school campuses and

colleges. It’s a very active fan base.”
Interscope’s decidedly unconven-
tional marketing approach has paid
off. A&R executive Tom Whalley
says the “Sailing” album “has sold
steadily—there hasn’t been one
explosive moment. It’s continuously
built its following. We have been
careful not to overhype or oversell
the band. We left it to the basics—
letting Primus be Primus.” m

Switzer, VP of national promotion for Atlantic
Nashville. “The band played four national
showcases before the first single came out,
and we noticed a good reaction at those
shows

Breakthrough: “Winning the Best New
Group award at the Academy of Country Music
awards was a breakthrough. Also, the crowd’s
reaction to the single ‘Queen of Memphis' is a
sign of success.”

DENIS LEARY “No Cure For Cancer”
(A&M). Entered Heatseekers at No. 23 on
1/30/93. Impact was 3/6, when it jumped from
106 to 90 on The Billboard 200.

Bilingual honding
drove Jon Secada’s
SUCCess

BY MARIA ARMOUDIAN

From the beginning, Daniel Glass, presi-
dent, ERG, predicted Jon Secada's world-
wide acclaim. "With great management,
songs and backup, it's not as hard as peo
ple think,” says Glass.

For six months, ERG prepared for the
eponymous release, exposing Secada and
his music to company employees and to
the record community. Worldwide, ERG
launched Secada at MIDEM in Cannes and

made television appearances.

formances.

Nancy Brennan, VP, A&R, SRG.

followed that up with a tour of major world markets, in which Secada performed and

The foreign communities, especially the Latin side, embraced Secada’s music imme-
diately. He has won eight Latin awards, including the Grammy for Best Latin Pop Album,
and reached No. 1 on Billboard's Latin Charts with all three singles and his LP. “We've
sold more albums outside of the States,” says Glass. “Here we're 2.2 million, whereas
combined Spanish is at almost 4 million albums.”

The worldwide success then fueled the domestic drive, which took Secada across the
country to visit several Top 40 and AC radio stations for promotions, interviews and per-

After 28 weeks, the first single, “Just Another Day,” finally broke, and once the
momentum started, the rest followed. “We reached No. 1 on both AC and pop but
couldn’t get ‘Do You Believe In Us’ up, because ‘Just Another Day’ wasn't dying, " says

VH1 joined in, featuring Secada as artist of the month, and the labef complemented
the motion with a major television advertising campaign.

The one key? “Jon just bonded with people,” says Glass. “Perhaps the uniqueness of
the campaign was that we stayed with it. We could have settled for a Top 10 record. But
it’s selfing even more now than it did a year ago.” m

First Rumblings: “We knew we had some
funny guy who was already on MTV all the
time,” says A&M's Guerinot. “One of the first
things we did was place a big time buy on
MTV.

Breakthrough: “There were a handful of
major Top 40 stations that supported
‘Asshole,” and it became the No. 1 requested
song at The Box.”

JACKYL “Jackyl" {Geffen). Entered
Heatseekers at No. 24 on 8/29/92. Impact was
3/13/93, when it jumped from 103 to 99 on
The Billboard 200.

First Rumblings: “Prior to the release of
the record, we knew we already had some
groundwork established for us in the
Southeast,” says Geffen director of national
sales Jason Whittington, of this Atlanta-based
band “The regional Heatseeker charts showed
that—Jackyl’s sales started there "

Breakthrough: “When MTV picked it up,
and when the band went on tour with Damn
Yankees, we really started to see it grow.

JOEY LAWRENCE “Joey Lawrence’
(Impact/MCA). Entered Heatseekers at No. 5
on 3/6/93. Impact was 3/20, when it jumped
from 122 to 90 on The Billboard 200.

First Rumblings: “We knew that Joey
would have a tremendous core following in the
female 12 to 20 demographic,” says MCA’s
Coffino “When we heard the tape, it was obvi-
ous that Joey was extremely musical and a
strong songwriter. He was ripe for CHR.”

Breakthrough: “The response to Joey at
his tin-slore appearances says itall Ata Target
store in Fort Worth, Ind., 3,000 girls showed
up to meet Joey. That guy truly has something
special.

CLANNAD “Anam"” (Atlantic/AG). Entered
Heatseekers at No. 39 on 8/8/92. Impact was
4/3/93, when it jumped from 123t0 91 on The
Billboard 200.

First Rumblings: “We knew there was
something going on before we released
‘Anam,’ because the song ‘Harry's Game” had
already sold 3 mitlion copies in the rest of the
world over the past 10 years,” says Vicky
Germaise, Atlantic senior director of product
development.

Breakthrough: A Volkswagen commer-
cial, which used “Harry’s Game" as its sound-
track, had a toll-free number for inquiries
about the car, but Germaise recalls the ad
agency found that “80 percent of the callers

were asking about the music. We immediately
set up a plan to make sure retailers were
aware

BELLY “Star" (Sire/Feprise/Warner Bros.).
Entered Heatseekers at No. 7 on 2/20/93.
Impact was 4/3, when ii jumped from 115 to
99 on The Billboard 200.

First Rumblings: “I knew that something
was up when my assistant mentioned Belly
with an especially pronounced sense of enthu-
siasm,"” says Steve Tipp. Reprise VP of alter-
native promotion. “The feedback was so
strong everywhere across the board. Stations
and record personne! just seemed to embrace
the record.”

Breakthrough: “When MTV started play
ing it, we kept increasing our sales by 2,000
more units per week. You could actually see
the increase on SoundScan. We did free
shows for both Live 105 [in San Francisco]

Stereo MC's

and KROQ [L.A.] and almost doubled our sales
in those regions as a resull.”

GREEN JELLY “Cereal Killer Soundtrack”
(Zo0). Entered Heatseekers at No. 22 on
3/27/93. Impact was 4/3, when it entered The
Billboard 200 at No. 75.

First Rumblings: Jayre Neches-Simon,
Zoo senior VP of marketing. recalis that when
the act was still a video-only band called
Green Jello, “KXRX in Seattle started playing
‘Three Little Pigs' from the pro CD-5. They put
it into night-time rotation and the phones went
crazy. We packaged the CO-5 with the video,

Continued on page 24
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BEEN WAITING FOR!
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shipped 700 of them to Seattle, and they sold
through in a week.

Breakthrough: “By February, when MTV
was playing this and we were over 25,000
units on the video, we said, ‘Wait a minute. For
a video-only album by an unknown band to
reach 25,000 units is incredible.” " Zoo
released the album on audio configurations,
and it went gold in three months; the video and
“Pigs"” single have also gone gold.

ANT BANKS "Sittin’ On Somethin' Phat”
(Jive). Entered Heatseekers at No. 5 on
4/10/93. Impact was 4/17, when it reached
No. 22 on Top R&B Albums.

First Rumblings: “We felt a buzz in the
Chicago and Dallas areas,” says Jive’s Weiss.
“We expected the record to -enter
Heatseekers—maybe in the Top 20. We were
thrilled when it entered high at No. 7, and then
graduated the next week.”

Breakthrough: “We've moved 100,000
units and expect to move over 250,000
albums.”

BLUES TRAVELER “Travelers & Thieves”
and “Blues Traveler” (A&M). Entered
Heatseekers at No. 15 (“Travelers™) on
10/26/91 and No. 37 (“Blues”") on 12/14/91.
Impact was 4/24/93, when “Save His Soul"
debuted at No. 72 on The Billboard 200.

First Rumblings: “We really knew we had
Something when the first atbum came out,
because we loved the record, and they were
already building a credible fan base through
constant touring,” says A&M’s Guerinot.
“They sold out 9,000 seats at Red Rocks [in
Colorado], which was phenomenal.

Breakthrough: "It all culminated recently.
They were already on the road when ‘Save His
Soul’ came out, and MTV picked up ‘Conquer
Me," which gave them their first national audi-
ence.

4 NON BLONDES “Bigger, Better, Faster,
More!” (Interscope/AG). Entered Heatseekers
at No. 21 on 3/20/93. Impact was 5/1, when it
jumped from 109 to 80 on The Biliboard 200.

First Rumblings: “It's a very radio-driven
project,” says Interscope’s Berman. “We have
targeted many formats—alternative, rock,
[Top 40] and now adult contemporary.
The EDGE in Vegas was first on the single.
They took a chance and the record exploded
locally.

Breakthrough: “We sensed a real break-
through when the song exploded city-by-city,
station-by-station, format-by-format. When it
worked in Philadelphia and Atlanta, we knew it
would work everywhere. We aggressively
worked the local video shows. MTV was a key
add.”

H-TOWN “Fever For Da Flavor” (Luke).
Entered Heatseekers at No. 9 on 4/24/93
Impact was 5/1, when it jumped from 171 to
60 on The Billboard 200.

First Rumblings: “It went on out-of-the-
box everywhere—which for a small indie label
like us is amazing,” says Scott Baird, Luke
national director of promotion. “WCDX in
Richmond, Va., and KACE in L.A. were two sta-
tions in particular that showed us we had a big
record.

Breakthrough: “We knew this was big
when the larger chain stores ordered heavily.
Also, when crossover stations—Ilike WHYT in
Detroit-—began piaying H-Town more heavily
than urban radio.

INTRO “Intro” (Atlantic/AG). Entered
Heatseekers at No. 6 on 4/24/93. Impact was
5/1, when it reached No. 22 on Top R&B
Albums.

First Rumblings: After “Love Thang" had

people really did freak. ”

Silk’s success is no freak accident

BY TERRY BARNES

1

“I've been in this business for 20 years,”
says Elektra’s senior VP of promotion Rick
Alden, "and I've never seen a record stick
fo No. 7 like ‘Freak Me’ did.” Sitk was in
the middle of a promotional tour when
radio discovered “Freak Me”"—even
though Elekira was working another sin-
gle. “"Happy Days,” released before the
album, was a Top 5 urban hit on the brink
of crossover when “Freak Me" grabbed
the reins.

“When the group visited slations, " says
Lisa Frank, Elekira’s senior director of
artist relations, “they'd sing ‘The Greatest
Love Of All" a cappella, which astounded
them. But when they'd sing ‘Freak Me,”

Single or not, Houston's KBXX put “Freak Me” on the air. “The moment they played
it, the phones blew off the hook, " recalls Alden. “The next week it debuted at No. 1, and
then the whole Cliffon chain went full tilt on it.” Elektra officially switched singies, know-
ing that it could come back and cross “Happy Days” to pop fater. In the meantime,
“Freak Me” stayed No. 1 for 17 weeks at KBXX, sold over 1.5 million singles nationally
and launched the quintet’s 1.6 million-selling debut album, “Lose Control.

Silk’s discoverer and producer, Keith Sweat, had much the same initial reaction to the
group that radio did. I met them at a Fourth of July barbecue,” he remembers. "They
were singing some Boyz Il Men songs, and they made a very big impression on me. So
I started working with them in the studio.”

The third single from Silk and Sweat is “Girl U For Me,” And, according to Alden, it
has all the earmarks of yet another freaky phenomenon. ®

Slow steady progress is just what the Spin
Doctors ordered

BY GEOFF MAYFIELD

Last month, in the same week that Spin Doctors’ “Pocket Full Of Kryptonite”
was certified triple platinum, the album celebrated the one-year anniversary
of its debut on The Billboard 200. Unless you work at Epic or one of the other
Sony Music companies, you probably think the album is not much older than
that, but in fact, it was released in August of 7997.

“The people spoke,” says Epic executive VP Richard Griffiths, the man who
signed the New York City-based quartet and who encouraged Epic to stay on
the case despite the album’s slow start. “It was at the height of the Seattle
scene; the band couldn’t have been more unfashionable. There were a lot of
people, even at this company, who didn’t get it or didn’t like it. But in the end,
the people spoke.”

And, how! it has spent more than 20 weeks in the Top 10, and 10 weeks in
the Top 5.

By May 1991, the album had shipped only around 30,000 units. But shortly
thereafter, album rock radio, practically on its own, discovered “Little Miss
Can’t Be Wrong.” MTV jumped on board, while Epic’s promotion departments
made the song a multiformat success.

“The funny thing is, from the day | signed them, | frankly thought it was going
to take time to break them—and that it might take more than one album,” says
Griffiths. “My sales target for this one was 50,000, but, by the time we reached
50,000 units, there were a number of encouraging developments.” =

been dropped at radio, Atlantic shipped a
12-inch that contained that song and “Let
Me Be The One.” Atlantic’s Azzoli says the
label knew it was on to something “when
R&B radio, on its own, started to play ‘Let Me
Be The One.

Breakthrough: According to Azzoli,
once radio embraced “Let Me Be The One,”

sales followed. “This has been totally radio

driven,” he says.

PRIMUS “Sailing The Seas Of Cheese”
(Interscope) and “Frizzle Fry” (Caroline)
Entered Heatseekers at No. 10 (*Sailing”) on
10/26/91 and No. 38 (“Frizzle") on 4/11/92.
Impact was 5/8/93, when the Interscope
album, “Pork Soda,” debuted on The Billboard
200 at No. 7. See separate casebook.
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M.C. BREED “M.C. Breed & D.F.C."
(S.D.E.G/Ichiban} and “20 Below"
(Wrap/Ichiban). Entered Heatseekers at No. 3
(“Breed”) on 10/26/91 and No. 30 (“20”) on
5/23/92. Impact was 5/15/93, when the
album “New Breed” debuted at No. 23 on Top
R&B Albums.

First Rumblings: “With Breed's very first
single, ‘Ain’t No Future In Your Frontin’,'
there was heavy street response,” says Nina
Easton, executive VP and co-owner of
Ichiban. “Within two weeks of the 12-inch
release, both national and regional one-
stops began the buzz. Breed broke first on
the street level in his home state of Michigan
and in Texas.”

Breakthrough: “We knew the act was
breaking when they went on tour with Public
Enemy. The now defunct KDAY [Los Angeles]
and KMEL [San Francisco] were instrumental
in helping Breed for the long-term.”

THE PHARCYDE “Bizarre Ride Il The
Pharcyde” (Delicious Vinyl/AG). Entered
Heatseekers at No. 33 on 3/20/93. Impact was
5/15, when it jumped from 128 to 99 on The
Billboard 200.

First Rumblings: Delicious Vinyl GM Rick
Ross says the “Pass Me By” single “really
struck the core rap audience. It was the com-
bination of a great video and song. The video
really introduced the group to a whole new fan
base—not just rap, but alternative, as well.
The support in the coliege and hip-hop com-
munity has been intense. Once it was accept-
ed on the street level—including public praise
from Chuck D, Ice Cube and Mike D—we
knew the record was working.”

Breakthrough: "On SoundScan, we
noticed the record was blowing out of the
stores. We see the mainstream retail
accounts responding heavily. The
Heatseekers chart {showed] the growth,
which retail accounts use to track new artists
week to week.”

DA YOUNGSTA’S “The Aftermath”
(EastWest). Entered Heatseekers at No. 4 on
5/8/93. Impact was 5/15, when it reached No.

TS

25 on Top R&B Albums.

First Rumblings: “From the day we got
the project, we could sense that this was
something totally different,” says EastWest's
Bella. “They were streetwise, but more impor-
tantly the music had a real edge to it. Getting
cut by Treach, Pete Rock & C.L. Smooth,
Marly Marl and others sure helped, but the
streets have told us that Da Youngsta's were
on it from day one.”

Breakthrough: “Radio now feels the surge
from the streets and is acting like it knows.
New York, the Virginias and the Carolinas have
started a big fire. Texas and the West Coast are
not far behind. Da Youngsta's will be poppin’
all summer fong.”

TRACY BYRD “Tracy Byrd” (MCA).
Entered Heatseekers at No. 3 on 5/15/93.
Impact was 5/22, when it reached No. 24 on
Top Country Albums.

First Rumblings: "l was first introduced to
Tracy Byrd through Patti Loveless, who casu-
ally referred to him as a star,” says Walter
Wilson, VP of marketing and sales for MCA
Nashville. “In January, we put Byrd on a club
dance tour, where he sang live to track. There
was only a video out at the time—no Single or
album—and we had lines out the door. The
women went crazy!"

Breakthrough: “We put together a unique
marketing plan, utilizing {Country Music
Television]. Our first feedback in the
SoundScan numbers told us it was working.
We ran a series of teaser spots on CMT, with-
out mentioning Tracy's name. In subsequent
spots, we revealed Tracy and his music. This
built considerable interest in Tracy—espe-
cially at retail.

DUICE “Dazzey Duks" (TMR/Beflmark).
Entered Heatseekers at No. 22 on 1/30/93.
Impact was 5/29, when it jumped from 107 to
100 on The Billboard 200.

First Rumblings: “When | first listened
to the record, | knew that this was unique and
special-—a ‘left-field’ record with that
‘magic’ in lyrics, melody, rhythm and beat,”
says Al Bell, president and CEO of Bellmark.

Sisters With Voices
make down-to-
earth choices

BY TERRY BARNES

“The first time | met them, | didn't believe
they were the same group that sang on
the demo tape,” recalls SWV manager
Maureen Singleton. “So | made them
sing right there at the pizza parfor. And
that’s when | knew they'd be a hit group
if they got the chance.” Wha at first
posed a problem-—that the teen trio
didn't sound as young as they looked—
ended up boosting their appeal.

“l felt that SWV could go after TLC's
audience, even though BMG thought
they sounded very mature for that
demographic, ” Singleton explains. “We
experimented with more Sophisticated
En Vogue-style clothes, but kept coming
back to what worked best. keeping it
real. The girls started dressing them-
selves again. They developed a very
natural, unaffected manner that kept
them accessible to a younger audience.

Singleton honed in on SWV's street-

rooled look. She recruited video direc-
tor Lionel C. Martin (Boyz Il Men, Color
Me Badd), who worked within the
restrictions of a non-superstar video
budget. Roland Edison, BMG’S VP of
Promotion/Black Music, masterminded
a promotional tourthat put SWY in front
of audiences of all ages.

“I saw kids with their mouths wide
open, saying, ‘Hey, they were really

singing—I watched their mouths,""”
Singleton recalls. “I knew that if they
went over with a hip-hop audience, an
older demographic would accept them
Just for their singing alone.”

Singleton’s hunch was right on the
money. The singles “I'm So Into You"
and “Weak” were both certified gold—
and launched SWV's debut album, “It’s
About Time,” past platinum. =

“The buzz started in the local clubs in
Augusta, Ga., then went to local radio and
retail. When Camelot Music and Super Club
showed interest in the record before we
approached them, | knew that something was
happening.”

Breakthrough: “Our sales soon spread
ahead of our work. The record had emerged
from the club and college underground into
the mainstream. When Power 106 in Los
Angeles put us on the Rap Attack Challenge in
December, we won for most of the month.
Once the record broke in L.A., we were confi-
dent it could break anywhere.”

STEREO MC’S “Connected” (Gee
Street/Island/PLG). Entered Heatseekers at
No. 38 on 2/20/93. Impact was 5/29, when it
jumped from 102 to 92 on The Billboard 200.

First Rumblings: “As soon as we heard

the music and saw the video, we knew this was
going to be a major-league record,” says
PLG's Yeskel. “There was leftover goodwill
from their last album. Of course, it helps to
have MTV Buzz Bin. There was significant
alternative and [Top 40] airplay.

Breakthrough: “In one week, we had 17
spins on MTV, 2,500 plays on [Top 40] radio
and 10,000 units.”

95 SOUTH “Quad City Knock” (Wrap/
ichiban). Entered Heatseekers at No. 34 cn
4/24/93. Impact was 5/29, when it reached
No. 20 on Top R&B Albums.

First Rumblings: “WHJX in Jack-
sonville, Fla., was one of the first stations
on it,” Ichiban's Easton recounts. “There
was some big club interest in the South It
went Top 30 on R&B in the first three
weeks.

Breakthrough: “The video went Top 5 on
The Box. Once radio followed the ¢lub move-
ment on this song, we knew we had a hit.”

5TH WARD BOYZ “Ghetto Dope” (Rap-A-
Lot/Priority). Entered Heatseekers at No. 35 on
5/22/93. Impact was 6/5, when it reached No.
19 on Top R&B Albums.

First Rumblings: “The first week the
album was out, before | had gotten a chance
to contact retailers, | began receiving calls
from retailers in key areas, such as
Wisconsin, California and Boston, with pos-
itive feedback about the album,” says
Carlton Joshua, Rap-A-Lot national retail
sales rep.

Breakthrough: “In reading the Billboard
Top R&B Albums chart and seeing it jump
from No. 42 to No. 19 in three weeks, it let me
know the album is for real.” =
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Art of Noise - FON Mixes
OBR 1023-2

Classic dance re-mix album.
Available for the first time in the
US. Feat. “Instruments of
Darkness”, "Peter Gunn” and
"Dragnet” from Britain’s leading
dance artists including 808
State and Prodigy
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John Martyn - The Apprentice
OBR 001-2
John's first studio album since
the Island years, Feat. The
Apprentice, The River and hit
single, "Deny This Love”

ls Vatibia Sitents

Art of Noise - In Visible Silence

OBR 1016-2
Available for the first time on
disc as a US release. Feat.
"Opus 4", "Peter Gunn" (fea-
turing Duane Eddy),
“"Instruments of Darkness" and
"Paranoimia”.

John Martyn - Cooltide
OBR 004-2

John's last studio album feat
the single "Jack The Lad" and
"Annie Says”. Cooltide marks
John's turn in music style
towards a mixture of jazz.
blues and tusion.
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Green on Red - Scapegoats
OBR 1001-2

Prev. unavailable as a US
release, this album is a return
to the more pieasurabte rhyth-
mic, bluesy and terminal works
of Chuck Prophet and Dan
Steuart. Feat. Al Kooper.
Recomm. tracks - "A Guy Like
Me". "Two Lovers” (Waiting to
Die}, Gold in the Graveyard
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T-Bone Watker - Rare T-Bo
OBR 22053-2

Orig masters from the
ABC/Bluesway label. this classic
album features ciassic T- Bone
Walker tracks Feat. "Stormy
Monday Blues”
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psyche 21

Loud - Psyche 21

OBR 1023-2
The long awaited US release by
indie Rockers "Loud". A defi
nite for anyore craving more
ear candy anc divine spiritual
guidance in the Def fane

Rel. Date 8/93
SID & NANCY

MCA
Sid and Wancy OST
OBR 22°03-2
Cult Film OS8™  Available for the
first time on CD. Feat. prev
unreleased tracks by Joe
Strummer (Clash). The Circle
Jerks. The Pogues, John Cale.
Steve Jones (Sex Pistols). Gary

Oldman and Pray for Rain

Off-Beat Records is distributed by the following fine distributors: Recommended tracks- Joe

| Member of
Titus Oaks Distribution + Caroline Records East « Caroline Records West « Off-Beat Records
(800) 388-8889 (800) 275-2250 (800) 767-4639 (800) 395-BEAT

" NAIRD
Off-Beat Records « 360 Cold Spring Ave. « West Springfield, MA 01089 (413) 781-2208 « 1-800-395-BEAT - Fax (413) 781- 2057

Strummer “Love Kills", Steve
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ARTISTS & MUSIC

U.K. Singer Makes U.S. Inroads

PLG Taps Indie For Marketing Reach

B BY DAVID NATHAN

LOS ANGELES—Singer/songwriter
Vivienne McKone’s self-titled debut al-
bum has been enjoying a strong word-
of-mouth buzz since its early June U.S.
release. Radio and retailers are noticing
it. “I was apprehensive to put Vivienne
McKone on prime listening-post posi-
tion,” says Stewart
Fleming, GM at
New York’s HMV
Records. Now, he
says, she’s a con-
sistent seller in the
store.

Produced by
Stewart Levine,
the London/PLG
album’s 13 cuts
showcase McKone'’s distinctive melodic
style. The album has brought McKone
widespread critical acclaim in the UK.,
and her pungent fusion of pop and R&
B is beginning to make inroads state-
side.

“The approach we’re taking is similar
to what we do with a street record,”
says Jazzy Jordan, PLG’s senior direc-
tor of black music marketing. “We're
starting at a grass-roots level with Vi-
vienne, and while we're depending ulti-
mately on radio to break the album,
we’re using an independent company,
Target Marketing, to get her music
played in restaurants, hair salons,
wherever we can.”

A six-cut sampler has been serviced

McKONE

to adult-alternative stations; a double A-
side single, featuring the cuts “Get To
Know You” and “Beware” was to go to
urban and adult contemporary stations
July 12, according to Jordan. “We want
to give programmers a choice, so they
can pick what will work for them.”

The process of recording her debut
“took about five years,” says McKone,
whose background in entertainment in-
cludes television work in Britain. “It
was actually a twofold process. When [
was around 16 or 17, I wrote a lot of
songs and I was hoping to get a record
deal before I went to college. That
didn’t happen and I just took every op-
portunity to present my music. It was
tough because I was on my own. I didn’t
have a manager or someone to sit and
explain [to others] what I was all about
musically.”

McKone met London Records’ chief,
Roger Ames, when working on music
for a British television series and, in
1987, she secured a development deal
with the company, during which time
she constantly “wrote and demoed ma-
terial. I tend to work best by myself, so
it took a while to find the right team to
work with.” Ames suggested producer
Levine (Simply Red, B.B. King, Boy
George). “Stewart asked me to play
‘live’ for him,” says McKone, who has
been playing piano since she was 9. “He
was fantastic to work with. He’s what 1
call a classic producer from the old
school.”

Released at the end of 1991 in the

ARTIST DEVELOPMENTS

IN THE GROOVEF

The classic story of the understudy
who appears in place of the ailing
star and ends up a celebrity is one
often tied to the Broadway stage.
But with the release of “Groovin’,”
his debut album on NYC Records,
guitarist Zachary Breaux rewrites
this neo-folk tale within the fast-
paced confines of the music
business.

In January 1992 Breaux was
performing with jazz great Roy
Ayers at London’s famed jazz club,
Ronnie Scott’s. When Ayers became
ill one night, Breaux headlined the
set—which was recorded for release
in the U.K. Breaux brought a few
CD copies back to the States, and
through a friend, a copy ended up at
CD 101, New York’s contemporary
Jjazz station. When the station began
playing selected tracks (a cover of
the soul standard “Where Is The
Love” and “Coming Home Baby™),
the phones lit up, both for more
airplay and more information about
this gifted artist.

Born in Port Arthur, Texas,
Breaux picked up the guitar at the
age of 11. The 30-year-old musician
now calls New York home. Hardly
an overnight success, Breaux has
performed with such jazz pioneers
as Ronnie Laws and Donald Byrd,

ZACHARY BREAUX

in addition to hip-hop trailblazers
like Gang Starr and A Tribe Called
Quest—two of the first groups to
bring the jazz/rap hybrid to a wide
audience. Gang Starr’s Guru tapped
Breaux (along with Ayers and Byrd,
among others) for his
groundbreaking “Jazzmatazz”
project.

But even jazz/hip-hop is not new
to Breaux. He was making
experimental tapes with unsigned
rappers as long as three years ago.
“The best thing about ‘Jazzmatazz’
is that Guru wasn’t afraid to bring
legends to the project,” Breaux

(Continued on page 29)

UK., McKone’s debut (whose content,
she says, “is all based on personal expe-
rience”) was well-received throughout
Europe. Import copies that crossed the
Atlantic elicited strong response from
industry pundits, and with the album’s
U.S. release, the interest in McKone’s
music is growing.

That her music does not fit neatly
into a specific musical category is no
bother to McKone. “I take it as a huge
compliment that no one knows quite
who to compare me to.” PLG’s Jordan
notes that the label has been hosting lis-
tening parties for McKone’s album at
retail stores across the country and that
“whenever people hear Vivienne's al-
bum, they buy it. We know it’s not the
type of record you're going to hear on
every R&B station at first. That’s why

we’re building, developing the album.”  same name.

Soul Sisters. At New York's Sweetwater’s nightclub, Motown label mates
Nikita Germaine, left, and Shanice Wilson get together after Germaine’s
performance of the single “Sweet As It Comes,” from her album debut of the

m‘ ¥
o L8 T+ Mo o W

BACK IN STRIDE: With Mercury’s especially divine Con
Funk Shun compilation taking the charts by surprise (it was
the July 10 R&B Albums chart pacesetter), I had to know
if there were plans for the band to reunite. Con Funk Shun
could, and should, rub some soulful salve on the lives of their
many fans—most have been carrying a heavy torch for the
group for since the band dissolved.

Together for 16 years, Con Funk Shun stomped and
strolled through jams like “Chase Me,” “Ffun,” “Let Me Put

Con Funk Shun Conjunction In Plans?
Taking Time For After 7; Vaughn Back In At 'BLS

But no. After 7 worked until after noon the next day. They
pulled off a set the likes of which I haven’t seen in a long
time. Assured, exciting, impeccably rehearsed, the trio put on
a show that honored the old school, not just emulated it. They
performed old jams and new ones—and their voices were so
rich, it was almost unreal. After 7 was positively thrilling.
They brought me back to the idea that sentiment can work
if it’s presented in a cool, truthful way. The group could teach
some of the other guy

Love On Your Mind,” and
“Make It Last.” Their sound
as distinct, their |
songs were achy and soul- The
Rhythm
and the
Blues .

touching. Ex-Con Funk
Shun member Felton Pi-
late, who is at the last days
of his exclusive production
deal with Hammer’s organi-
zation, is ready to get back
together with his breth-
ren—even if it’s just for old
times’ sake.

“‘Michael |Cooper] and I
talked about it last week. The only plan we have at the mo-
ment is to sit and talk details—and that’s going to happen
today,” Pilate says.

And when I spoke to Cooper, who has heen enjoying some
s0lo success of his own, he was hesitant but excited @hout the
possibility of a Con Funk Shun reunion. “It’s a possibility.
First and foremost I'm concerned with my solo career. We
could pull it off, though, and have a good time with it.” He
went s0 far as to say that a Con Funk Shun show in Berkeley,
Calif., with the Ohio Players and Bootsy Collins, “actually
might happen. There are certain understandings that have to
be dealt with, but it could be real nice.” My fingers are
crossed.

CAN T STOP: I know After 7’s new album, “Takin’ My
Tmme” is certified gold. I know Melvin Edmonds, Kevon
Edmonds, and Keith Mitchell have a certain elegance that
I've responded to in the past. But for some reason—too busy
blasting that new Tony! Toni! Toné! album, probably—I'd
forgotten about the trio, wiped them right off the forefront
of my mind. So at New York’s Paramount Theatre July 10,
I was expecting to barely tap my foot through After 7’s per-
formance. I had plans to just lightly bop my head to the
group’s older hits, biding my time until Regina Belle emer-

by Danyel Smith

groups a few things about
musical sensuality and una-
bashed, unselfish enthusi-
asm. I'm back in After 7’s
fan club, if they’ll have me.

SO YOU KNOW: I may be
late saying it, but my pick
single of the week has to be
Paris’ “Think About It.” A
really funky, thoughtful
song, it’s from his sleeper
hit, “Sleeping With The En-
emy” album . . . On the “say it ain’t so” tip, rumors have been
flying about L.A. Reid & Babyface: Are they breaking up,
or what? I spoke with L.A. Reid on the phone and he said
that he and Babyface are “in the process of redefining our
relationship.” He said also that they would soon be releasing
a detailed statement to that effect. Along those same lines,
A&R VP Sean “Puffy” Combs and Uptown Entertainment
have parted ways. “Creative differences” (an industry euphe-
mism as vague as it is all-encompassing) are being cited by
the label. According to Lisa Cambridge, Uptown’s national
publicity director, “The situation is an amicable one. Three
groups that were signed to Uptown by Combs [through his
Bad Boy Entertainment], HollyRob & Dr. Ray, Craig
Mack, and Q, will still be released on Uptown.” Combs was
unavailable for comment. ... Tommy Boy Records will be
releasing the eagerly anticipated fourth Digital Under-
ground album this fall. Titled “The Body Hat Syndrome,” the
first single will likely be “Return Of The Crazy One.” After
platinum- and gold-level sales with the first three albums,
“Sex Packets,” “This Is An EP Release,” and the underrated
“Sons Of The P,” word is Shock G and his compadres are
back in full effect.

IT’S TRUE: Vaughn Harper is back at WBLS.
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AS THE RECORD SPINS: On average, the Hot R&B Airplay chart has about
40 bullets each week; the range is between 30-45 bulleted records. Any record
that increases in airplay and does not get pushed back will be awarded a bullet.
This week, the number of bullets ranks at the lower end of the range, with
31. Airplay for three records increased more than 100%. Added to the powerful
top 15 debut of “Right Here (Human Nature)” by SWV (RCA), a number of
records with sizable airplay increases still were forced backward. The three
strong songs are “If” by Janet Jackson (Virgin), up 117%; “Alright” by Kris
Kross (Ruffhouse), up 164%; and “I'm In Luv” by Joe (Mercury), up 108%.
The first single from the “Meteor Man” soundtrack, “It’s For You” by Shanice
(Motown), increased 81%. Airplay on the most recent single lifted from the
“Roll With The Flava” compilation (Flavor Unit), “Hey Mr. D.J.” by Zhane,
grew 75%. Songs by H-Town, Shai, Big Daddy Kane, Ice Cube, Cypress Hill,
and Jomanda, among others, were affected. The points from airplay increases
are included in caleulating bullets for the Hot R&B Singles chart.

DOUBLE THE PLEASURE: Five acts have double-sided singles on the
chart. In order to accurately reflect the activity of those records, airplay for
both songs is added to the sales points. The side with more airplay will be listed
first on the chart. Silk’s single earns a bullet at No. 5 because the official A
side, “Gir]l U For Me” (Keia), gains enough in airplay (up 23-20) to compensate
for a slight decrease in sales, and a loss in airplay on “Lose Control” (which
holds at No. 9). “Lose Control” is still listed first because it has more airplay.
On the Hot 100, “Girl” is listed first because it has more top 40 airplay. “Right
Here (Human Nature)” by SWV (RCA) is included on the “Free Willy” sound-
track (M.JJ), the first release on Michael Jackson’s new label. The RCA single
features “Downtown,” which was originally planned for urban radio, since
“Right Here” reached No. 16 on the R&B singles chart and top 40 barely
touched it. The song is not considered a re-entry since new vocals were re-
corded and the new song bed is from Michael Jackson’s “Human Nature.” The
airplay points from “Downtown” are included in the debut, but the significant
airplay is for “Right Here,” as reflected in the No. 15 debut on the Hot
R&B Airplay chart.

DANCIN’ THE NIGHT AWAY: This week’s Hot Shot Debut on the Top
R&B Albums chart is “Show Me Love” by Robin S. (MCA). 1t enters the chart
at No. 44. Dance divas have had sporadic success on urban radio. Recently,
the success of A&M Records’ CeCe Peniston has opened up radio and, along
with Tené Williams, Robin S. is finding fans. “Show Me Love,” the single, holds
in the top 10 of the chart. It ranks No. 7 overall in national monitored airplay
on the Hot R&B Airplay chart. Rap albums continue to dominate the activity
on the Top R&B Albums chart. Only six of this week’s 21 bulleted records are
not rap, and two of those are by Tina Turner. The soundtrack to her biopic,
“What’s Love Got To Do With It” (Virgin), gains in sales and moves up 14-
8. Turner’s previous release on Capitol, “Simply The Best,” is accurately listed
as a new entry. The album debuted in November 1991 on The Billboard 200,
but not on the R&B chart.

WILL WONDER NEVER CEASE: “Lately” by Jodeci (from the “Uptown
MTV Unplugged” album) is this week's No. 1 single. This Stevie Wonder com-
position fared much better for the new-jack singers. Wonder’s version peaked
at No. 29 in 1981. A No. 1 song is better late than never.

HOT R&B
SINGLES..

BUBBLING UNDER.

x x
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= | S5 | # | ARTIST (LABEL/DISTRIBUTING LABEL) = | S | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL)
1|— |1 | GOOD LOVER 14| 6 { 9 | DROP DOWN
D-INFLUENCE (EASTWEST) E-LA-TE' (JAMMSVILLE/WARLOCK)
2 [— APHRODISIA 15|16 | 6 { LET ME TURN YOU ON
ALEXANDER O'NEAL (TABU/A&M) BIZ MARKIE (COLD CHILLIN'/WB)
3 |12 | 2 | WHERE DID LOVE GO 16 113 | 3 | ON THE RUN
HAROLD TRAVIS (MCA) KOOL G RAP & D.J. POLD (COLD CHILLINY)
4 |24 | 2 | KILLER/PAPA WAS A ROLLIN'... 17 |14 | 2 | LOOK GOOD
GEORGE MICHAEL (HOLLYWOOD/ELEKTRA) JOHNNY P. (RELATIVITY)
5 (10| 4 | EYETO EYE 18 |— | 1 | MAKE ROOM
GARY TAYLOR (MORNING CREW) ALKAHOLIKS (RCA)
6|3 |6 | 40 BELOW TROOPER 19 |20 | 2 | STRAWBERRY BOY
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7 |21 | 2 | CALL ME UP 20 | — | 1 | CHERISH THE DAY
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—
8 | 11| 3 | SOMETHING SPECIAL 21| —{ 1 | THERE'S NO LIVING WITHOUT YOU
PRINCE MARKIE DEE (COLUMBIA) WILL DOWNING (MERCURY)
9 |18 | 4 | PROTECT YA NECK 22 |— | 1 | OOH, WHATCHA GONNA DO
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CHANTE MOORE (SILAS/MCA) LISA FISCHER (ELEKTRA)
115 | 5 | SWEET, sTICKY THING 4 |—|1 |66 MELLO
ALEX BUGNON (EPIC) NEW VERSION OF SOUL (CAPITOL)
12|22 | 2 | 40 DOG 25 |— | 2 | POCKET FULL OF STONE
SWEET N LO' (THIRD STONE/ATLANTIC) UNDERGROUND KINGZ (JIVE)
13|19 ( 4 | DONT LET IT GO TO YOUR HEAD Bubbling Under lists the top 25 singles under No. 100
CHANTAY SAVAGE (1.D./RCA/BIG) which have not yet charted.
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(Continued from page 26)

says. As the featured guitarist for
the live performances supporting
“Jazzmatazz,” Breaux brought the
energetic, capacity New York
audience to its feet during a June 9
showease at New York’s S.0.B.s.

Every track on “Groovin' ” has
special meaning for Breaux. They
reflect, he says, “an account of my
experiences in different places.”
Within the space of eight tracks
(three of which are self-penned), he
covers a vast range of jazz, blues,
and hip-hop stylings, all with an
underlying R&B energy. His cover
of Coltrane's classiec “Impressions”
(a 12-inch is being prepared with
remixes by Guru) takes the tune
back to the future with a hip-hop
rhythm arrangement. The
gorgeous, bluesy “Alice (Down In
Parks, Louisiana—August 1906-
August 1991)” pays homage to
Breaux’s grandmother, whom he
says worked “from the time she was
born to the day she died.” The
album’s most beautiful track, the
serene, reverential “Lagos,” was
inspired by his visit to Nigeria while
performing with Ayers in the
celebrated Children In Africa
concert series.

“Groovin’ ” is steadily rising on
Billboard’s Contemporary Jazz
chart. To solidifv chart action, the
label is scheduled to send out CD
singles containing radio edits of four
album cuts—*“Coming Home Baby,”
“Impressions,” “Lagos,” and
“Where Is The Love”—to new adult
contemporary and adult-alternative
formats. “At the same time,” says
Andy Sarnow, director of marketing
for NYC, “we are planning a major
push in the urban markets,
especially ‘quiet storm’ stations.”

DJ MARIUS

Puttin’ On The Hits. Petra’s

upcoming Epic Records’ debut will
include a track with a rap segment by
EastWest recording artist Yo Yo. In a
New York recording studio, from left,
are Petra, producer Hit Man Howie
Tee, and Yo Yo.

RECORDING INDUSTRY EXECUTIVES ARE INVITED TO
ATTEND THE 1993 BLACK MUSIC EXPO

SEPTEMBER 4 & 5 AT
THE RARITAN EXPO CENTER. EDISON. NJ.

WE WELCOME YOU TO PARTICIPATE IN THE SEMINAR -
BOOTH RESERVATIONS NOW BEING TAKEN...
DON'T MISS OUT!!

TO RESERVE YOUR BOOTH OR TO SHOWCASE YOUR ARTISTS,
PLEASE CONTACT US AS SOON AS POSSIBLE AT
(908) 754-7944, FAX: 754-0724
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= 13 11 1 FUCE 1) O B e IGEE) GEy Rl ORBAIEL 1 65 68 69 53 MEN AT LARGE EASTWEST 92159/AG (9.98/15.98) MEN AT LARGE 24
i L PROVOCATIVE 4
13 3 4 2 JORNNWIGICLywOTowWNIES551(0:95(1 1o8) 66 64 72 21 KAM STREET KNOWLEDGE/EASTWEST 92208/AG (9.98/15.98) NEVA AGAIN 18
14 17 20 21 2PAC INTERSCOPE 92209/AG {9.98/15.98) STRICTLY 4 MY N.L.GG.A.Z..... 4 &7 66 61 3 CAMEO MERCURY 514824 (10.98 £60/15.98) e T L GG I
98/15.98 EALTHO | 5 g ' :
Doyl 12 MR VEVERN@)mianTiciausinslalsaiisise) FORR : 68 | 70 | 56 | 15 | RODNEY O & JOE COOLEY PSYCHOTIC 51101° (9 98/15.98) F-KNEWYORK | 50
4 ARISTA 18646 (10.98/15.9 BREATHLESS
16 18 15 A KENNYIGTAVSARISTAYS6461(10:98115'9%) - g 74 66 27 BIG BUB £ASTWEST 92180/AG (9.98/15.98) COMIN' AT CHA 30
2
17 19 14 36 | SADE A 2 £pIC 53178 (10.98 EQ/16.98) LOVE DELUXE 77 59 2 EEIEDAuBuLJEA zlLAAHQSEI?EerA 0 95715 98 REACHIN' (A NEW REFUTATION OF TIME AND SPACE) 5
18 11 6 3 BELL BIV DEVOE MCA 10682 (10.98/15.98) HOOTIE MAC 6 - -
19 16 17 3 MC LYTE FIRST PRIORITY 92230/AG (10.98/15.96) AIN'T NO OTHER 16 71 65 58 24 PAPERBOY @ NEXT PLATEAU/FFRR 1012 (9.98/14.98) NINE YARDS 26
20 20 16 34 SILK A KEIA 61394/ELEKTRA (10.98/15.98) LOSE CONTROL 1 @ 83 73 23 ABOVE THE LAW RUTHLESS/GIANT 24477/WARNER BROS. (10.98/15.98) BLACK MAFIALIFE | 6
2 ” 2 B ol i TTElson A ] 13 76 68 | 40 | REDMAN @ RALCHAOS 52967*/COLUMBIA (9.98 EQ/15.98) WHUT? THEE ALBUM 5
2 2 1 | 3 : : 8 89 | 76 | 22 | R.B.L POSSE IN-AMNUTE 8000 (3.98/14.98) A LESSON TO BE LEARNED | 60
EUKE1CUKEIZ00219 5814 08) 75 | 81 | | 2 | ZIGGY MARLEY AND THE MELODY MAKERS e G
23 |23 |19 4 NATALIE COLE ELEKTRA 61496 (10.98/16.98) TAKE A LOOK 14 BGIN 975962 9,00 4001
2 2 9 3 YO-YO EASTWEST 92252/AG {10,98/15.98 o] BT AR ST 21 76 82 90 35 UNDERGROUND KINGZ BIG TIME 41502/JIVE (9.98/13.98) TOO HARD TO SWALLOW 37
25 1 25 1 o0 T im0 sis szecsncto 9;3/15 9;” TR e 77 | 88 | 77 | 93 | CYPRESS HILL A RUFFHOUSE 47889+/COLUMBIA (5.98 £Q/15 98) CYPRESSHILL | 4
26 28 23 18 | GETO BOYS @ RaP-A-LOT 57191*/PRIORITY (10.98/15.98) TILL DEATH DO US PART 1 78 i = 2 CHARADEMUSIE Bl ERSIMANGO10302(9 56/15:68) AELSHEAWROTE 7l
— 61 | 52 JUNGLE BROTHERS WARNER BROS. 26679 (10.98/15.9 . BEEZ
21 26 26 17 95 SOUTH WRAP 81 17/ICHIBAN (9.98/15.98) QUAD CITY KNOCK 20 N > ? U A BROsa26525:0 I8 . (BEEZWITATHEAREMEDL, 52
36 | 39 | 53 | BRIAN MCKNIGHT MERCURY 848605 (998 EQ/13.98) BRIAN MCKNIGHT | 20 EW EASSIPATROLOF VIR0 30007 (5 98/1 4 98) ROTINSEITEASS1.8 80
29 | 27 | 29 | 11 | MC BREED wrap s1201cHiBAN (9.98/16.98) THE NEW BREED 16 81 | 75 | 65 | 12 | SOUNDTRACK UPTOWN 10794*/MCA (9.98/15.98) WHO'S THE MAN? 8
| — | 2 GANKSTA N-I-P RAP-A-LOT 53860/PRIORITY (10.98/15.98) PSYCHIC THOUGHTS | 30 82 | 72 | 62 8 CON FUNK SHUN MERCURY 510275 (10.98 E¥15.98) THE BEST OF CON FUNK SHUN 43
31 | 30 | 31 | 7 | BIG DADDY KANE COLD CHILLIN' 45128%WARNER BROS. (10.98/15.98) LOOKS LIKE A JOB FOR... | 9 83 {73 | 83 | 46 | AFTER7 @ viRoin86349(9.98/1398) TAKIN' MY TIME | 8
32 | 29 | 27 | 16 | L.L COOL J @ DEF JAWRAL 53325+/COLUMBIA (10.98 EQV16.98) 14 SHOTS TOTHE DOME | 1 84 {100 | — | 7 ] TOOMUCHTROUBLE RAP-ALOT 57186PRIORITY 9.9%/15.98) PLAYERS CHOICE | 55
85 73 67 26 HEAVY D. & THE BOYZ @ UPTOWN 10734%/MCA (10.98/15.98) BLUE FUNK 7
33 31 25 40 | CHANTE MOORE SILAS 10605*/MCA (9.98/15.98) PRECIOUS 20
*, ?
R 8 e O ——— VAZZMATAZZ VOLUME 1 15 86 | 90 | 70 10 | FUNKDOOBIEST iMMORTAL 53212*/EPIC (9.98 EQ/15.98) WHICH DOOBIE U B? 19
5
35 | 32 | 28 | 6 | VARIOUS ARTISTS UPTOWN 10858+/MCA (10.98/15.98) UPTOWN MTV UNPLUGGED | 17 81 | 93 |79 (112 ‘?’:!:ZC ga’f" A =IvOTOWNI6320(S196/13'98) COOLEYHIGHHARMONY | 1
41 46 15 :;PN%?,,S[ f,?,&mg.‘;’ggggﬂ}gggg 9B HERE COME THE LORDS 13 RE-ENTRY 5 WILD PITCH 89047 */ERG (9.98/15.98) KILL MY LANDLORD 83
31 37 35 35 ICE CUBE A PRIORITY 57185* (10.98/15.98) THE PREDATOR 1 89 84 86 68 EN VOGUE A 2 EASTWEST 92121/AG (10.98/16.98) FUNKY DIVAS 1
8| 3| 32 10 | WALTER & SCOTTY CAPITOL 92958 (9.98/15.98) MY BROTHER'S KEEPER 14 90 | 87 { 98 8 VARIOUS ARTISTS FLAVA UNIT 53615%/EPIC (.98 EQ/15.98) ROLL WIT THA FLAVA 29
39 39 33 21 REGINA BELLE COLUMBIA 48826 (10.98 EQ/15.98) PASSION 13 91 97 | 100 9 HALF PINT ON TOP 9013 (10.98/16.98) WATCH ME GROW 65
40 | 40 | 37 | 34 | JADE @ GIANT/REPRISE 24466/WARNER BROS. (9.98/15.98) JADE TO THE MAX 19 RE-ENTRY | 35 ggx;}'s(’;‘z;mgﬂﬂgfgﬁg%) MUSIC TO DRIVEBY | 20
50 | 45 | 10 | STH WARD BOYZ RaP-A.LOT 53859*PRIORITY (3 98/15.98) GHETTO DOPE | 19 93 | 80 | — | 10 | MARVIN SEASE e a1512+ 05813 9% THE HOUSEKEEPER | 55
42 | 42 | 38 | 29 | SHAIA GASOLINE ALLEY 10762*/MCA (9.98/15.98) iF | EVER FALL IN LOVE 3 RE-ENTRY 53 E]gg&%g&(}g&im it BOOMERANG 1
43 | 43 | 48 | 83 | MICHAEL JACKSON A S £PIC 45400+ (10.98 EQ/15.98) DANGEROUS 1 =
95 | 9% l 75 3 | ART PORTER VERVE FORECAST 517997 (9.98/13.98) STRAIGHT TOTHE POINT | 75
* % *HOT SHOT DEBUT * * RE-ENTRY | 9 ysﬁ:&;?&ﬁﬂfézwwe (9.98/15.98) SLAUGHTAHOUSE | 32
NEW ) 1 ROBIN S. BiG BEAT/ATLANTIC 82509/AG (9.98/15.98) SHOW ME LOVE 44 T ANN(SUNCEMENT =
GI) RE-ENTRY 74 v BORN INTO THE '90'S 3
45 | 45 | 40 | 28 | THE PHARCYDE DELICIOUS VINYL 92222*/AG (9.98/15.98)  BIZARRE RIDE Il THE PHARCYDE | 23 ) PIVEIAIRINT 98/ 3.38)
46 | 38 | 36 | 50 | MARYJ. BLIGE & 2 UPTOWN 10681/MCA (9.98/15.98) WHAT'S THE 4112 1 98 | 8 [ 81 15 | ANT BANKS JIVE 41496 (9.98/13.98) SITTIN' ON SOMETHIN' PHAT | 22
47 | 44 | 34 | 25 | SNOW A eASTWEST 92207/AG (10.98/15.98) 12 INCHES OF SNOW | 12 NEWD | | | TINATURNER capiioL 97152 (13.981998) SIMPLY THE BEST | 99
48 | 49 | 71 | 3 | VERTICAL HOLD aswm 0010 9.981398) AMATTEROF TIME | 48 100 | 62 | 60 | 21 | KIRK WHALUM couuneiassss 1958 ans o CAGE 1 w7

O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart's iargest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Billboard/BPI Communications, and SoundScan, inc.
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Dance

ARTISTS & MUSIC

Remixes Keep Janet Heated Up; MCA Club ‘Affair’

TURNTABLE TREATS: After get-
ting all warm’n’steamy with “That’s
The Way Love Goes,” Janet Jackson
dives directly for the crotch with “If”
(Virgin). Fueled by inventive remixes
by Brothers In Rhythm, Todd Terry,
Darryl James, and David Anthony,
this teasing, sexy track slithers
through house, hip-hop, and rhythm-
rock vibes with ease. The “Brothers
House” version beefs up the vocal and
hook to great effect, while Terry’s
“Freeze” mix has rugged funk beats
and a neat “taste your love” lyrical set-

up to the chorus—which gives the song
a fresh flavor without obliterating Miss
Jackson’s original composition. A very
strong 12-inch package from the dura-
ble “janet.” collection.

Fans of Will Downing’s near-per-
fect baritone voice will, no doubt, be de-
lighted by his long-anticipated Mer-
cury debut, “There’s No Living
Without You.” In its original form, pro-
duced by the singer with Rex Rideout,
the track is a low-key funk ditty, suita-
ble for radio and urban-minded club
jocks. Frankie Knuckles steps in to

Ducking Around. Amherst recording artist Kiki, right, poses with actress Catherlne
Bach during the video shoot of Duice's current pop/dance single, “Dazzy Duks,”
which both appear in the clip. Kiki is currently preparing a midsummer club tour.

i ancefloor

istribution

A DIVISION OF ECHO RECORDS, INC.

...0of NEW JERSEY offers-

i o% x-'u Hrgge
(3

ASY DIRECTIDNS-

M CEDAR LANE -

T- 201\568-7066

i ’%‘%4 Ea

"éﬁf'?w 1

ENGLEWOOD, NJ 07631

O

F- 201\568-8699

Dance ™

TRAX

by Larry Flick

reconstruct the song into a sweeping,
romantic deep-house journey. Wrap-
ped in soft strings, flutes, and other
cinematic keyboard effects, Downing’s
delivery is a pure pleasure. It may be
a tad slow at 114 beats per minute, but
this record deserves an adventurous
spin. One of 11 gorgeous, jazzy cuts on
his forthcoming album, “Love’s The
Place To Be.”

After making a puzzling decision to
work “Wake Up Everybody” from
Nick Scotti’s fine self-titled debut al-
bum, Warner Bros. gets wise by put-
ting promotional muscle behind the
more obvious “Get Over.” Produced by
Madonna with Shep Pettibone (and
co-penned by La M with “Into The
Groove” tunesmith Stephen Bray), the
tune is a hook-lined, pop-drenched
twirler that begs for widespread ac-
ceptance. Ms. Thing, herself, adds
enough pretty harmonies to make it
nearly a duet, though Nick proves he'’s
up to the challenge, and aggressively
holds center stage. Of the mixes by
Roger Sanchez, Todd Terry, and Pet-
tione, Terry’s biting versions are the
most powerful. Shep’s chunky “B.T.
Classic Mix,” however, has stronger
pop and crossover legs. Get on it.

Memories of early Giorgio Moroder
and the late Patrick Cowley will
crowd your brain moments into “Sugar
Daddy” by Secret Knowledge (Sabres
Of Paradise, U K.). With a flourish of
percolating synths that rest in a hyp-
notic realm somewhere between
trance, rave, and disco territories, this
track is grounded by an ominously se-
ductive vocal by Wonder, who provides
a startling (but highly effective) blues
tone. Producer/composer Kris Needs
tempers his obvious reverence for
dance music history with hard, contem-
porary beats that flirt with a number
of formats. Added pleasure comes from
a double pack of remixes, including a
stomper by the Disco Evangelists.

What an unexpected pleasure to get
a credible club effort from the urban-
ized MCA Records. Congrats to the la-
bel’s dance VP, Bobby Shaw, for win-
ning the battle to issue a gem as
sparkling as “Affair” by Mahogany
Blue. David Anthony and Darryl
James take several steps closer to es-
tablishing themselves as a remix team
to beat this season, by transforming
this funk/R&B tune into a plush, un-
derground-smart romp. A thick and
chewy house bassline is molded to sup-
port a spicy female vocal and frame a
well-structured song that could kick at
several levels. D.Js, get behind this one,
and maybe the powers-that-be at MCA
will get a clue about clubland once
again.

Kathy Brown is this week’s diva to
watch, as pushes her iron lungs to the
limit on “Can’t Play Around” (Cutting,
New York). The charismatic North
Carolina native is surrounded by some

serious folks, starting with producer
Dave Shaw, who gets better with each
record. Also, Louie Vega and Kenny
Gonzalez are on hand to pump an in-
stantly recognizable mix. And if that’s
not enough, Peter Daou, Darryl
James, Cevin Fisher, and Dave Dar-
lington contribute bits and pieces to a
couple of mixes. Beyond that glittery
list of players lies the kind of catchy
song that smash hits are made of. Hope
an album is in the works.

In the mood to swing on a slick house
instrumental? Then grab hold of “Deep
In The Heart” by Slice Of Life (Dog-
house, Dallas), a cute, unassuming in-
strumental that is covered with swirl-
ing patterns of shiny, sweet synth
patterns. Constructed mainly by Orly
Angelo, the groove has a glinty, dou-
ble-paced high end, and an inviting, pil-
lowy bottom. Will add a cool, vigorous
breeze to most underground programs.

Need another dub? Of course, you
do. After all, can one ever really get
enough? Splice Of Life throws down
lovely on the perky “I Can’t Get
Enough” (Hott, U.K.). A blend of soul-
ful male chants is countered by famil-
iar-sounding diva wailing. All the while,
energetic tribal nuances are woven into
a blasting peak-hour garage/house mi-
lieu. We dare you to try and sit this one
out ... it's next to impossible.

NEWSLINE: CeCe Peniston is
nearing completion of her second
A&M album. The set, which is tenta-
tively slated for October release, will
have cuts penned and produced by
Steve Hurley, SoulShock & Carlin,
and David Morales, among others.
Word has it that the material will have
a harder club and urban tone . . . Cool
diva-in-waiting Juliet Roberts has fi-
nally ended her legal entanglements
with Warner Bros. and signed on with
Cooltempo in the U.K. Her first single
with the label, “Caught In The Mid-
dle,” produced by Dancin’ Danny D.
and remixed by Roger S., is now test-
ing deservedly well on 12-inch promo.
An album is planned. No word yet on
a U.S. deal, though we hear several ma-

s Danee
Bureakouss
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. WHAT IS LOVE HADDAWAY arisTA
. GET OVER NICK SCOTTI reprise

. U GOT ME UP DAJAE casuaL

. MITIERRA GLORIA ESTEFAN epic
. I LIKE IT JOMANDA BIG BEAT

MAXI-SINGLES SALES

1. THE FUNKIEST/FREAK MODE
FUNKDOOBIEST iMmORTAL

. KILLER/PAPA WAS A ROLLIN' STONE
GEORGE MICHAEL HoLLYwooD

. CHAINS HIS BOY ELROY imMmoRTAL

. TRIBAL DANCE 2 UNLIMITED rapikaL

. GIRL I'VE BEEN HURT SNOW easTwesT
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

jors are lining up ... On the compila-
tion tip, lauded English indie Tomato
Records gathers its best cuts for “The
Cream Of Tomato.” Jams go from
deep-ambient to pop/disco, with two
tasty morsels by Pascal’s Bongo Mas-
sive, and the genius “Without Love” by
Loveness. Yum ... Among the sum-
mer’s sweet, guilty pleasures is “Don’t
Stop Dancin’” by Pat & Mick (PWL,
U.K.). Besides including the 1991 sma-
sheroo “Use It Up & Wear It Out,” the
album is colored by originals like “This
Is Only A Dream,” and oldies like
“Let’s All Chant” ... Add Louie
“Balo” Guzman to the crop of bud-
ding producers to keep an eye on.
While enjoying a successful fling as an
engineer for Mood II Swing and Fred
Jorio, among others, this Connecticut
resident brewed two tempting jams of
his own: “Be Here” by Eleanor Mills
(West End) and “What Am I Gonna
Do” by Matt Wood (Tribal America).
The former is a genius 1i'l houser that
heralds the return of the venerable Ms.
Mills with a fierce hook and gospel-
choir icing. The latter is deeper and
darker, with primary emphasis on
Wood’s throaty delivery ... When it
comes to dream duets, not even we
could envision the magic arising from
the pairing of k.d. lang and Erasure’s
Andy Bell. The two (whose voices
blend perfectly together) are about to
wreck a few nerves with a cheeky ren-
dition of the Donna Summer and Bar-
bra Streisand classic “No More
Tears.” The cover appears on the
quirky but festive soundtrack to
“Coneheads” (Warner Bros.), and we
are pleading for a single release
«.s.a.p! Other notable cuts on the al-
bum include the club-friendly “Chale
Jao” by Babble . . . Talented New Jer-
sey belter Michael Watford soon will
reveal his considerable star power with
a five-cut solo EP on EastWest. The
first single, the Smack-produced “Luv
4 2.” has been among the more coveted
bootleg cassettes during the past cou-
ple of months. The 12-inch will be out
in three weeks, with the EP due in
early September ... Speaking of
EastWest, kudos to the label for its
long-term commitment to D-Influ-
ence. It has just released nifty Nellee
Hooper remixes of “Good Lover” to
clubs and crossover radio. Show your
flair for adventurous programming,
and give this one a shot . . . Finally, the
latest step in Tommy Boy’s lengthy
campaign in support of media darling
RuPaul is the forthcoming street-
rooted 12-inch single, “A Shade Shady
(Now Prance).” DJ Pierre, DJ Digit,
and Eric Kupper each are revamping
the fun and dishy house ditty. Also,
U.K. and European jocks soon will be
treated to new versions of “House Of
Love” by Diss-Cuss, who have injected
trendy trance juice into recent hits by
Lisa B. and Felix. By the by, Ru’s al-
bum, “Supermodel Of The World,” is a
breath of fresh dance/pop air, filled
with jams equally accessible to clubs
and radio. We're looking forward to the
day when more meaty, serious fare like
“Prisoner Of Love” and “Free Your
Mind” are given a chance to better
prove Ru’s considerable vocal charm.
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CLUB PLAY MAXI-SINGLES SALES
z COMPILED FROM A NATIONAL SAMPLE z COMPILED FROM A NATIONAL SAMPLE
wi|lox|g g b OF DANCE CLUB PLAYLISTS. w|lxlg 2 > OF RETAIL STORES AND ONE-STOP SALES REPORTS.
Zu|louw 28| EF| TIMLE ARTIST ZulQu |28 || TITLE ARTIST
FZ2|3%|~2 | ZS| Lasel & NUMBERDISTRIBUTING LABEL F2 |32 |~ | ES | LaBEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * x % * % * NO.1 % * %
m 2 4 8 BACK TO MY ROOTS TOMMY BOY 565 1 week at No. 1 © RUPAUL % 2 3 6 PLASTIC DREAMS (T) (x) EPIC 74992 1 week at No. 1 & JAYDEE
‘@ 3 7 7 BAD MOOD SBK 19782/ERG LONNIE GORDON 3 5 6 DRE DAY (M) (T) DEATH ROW 53829/INTERSCOPE & DR. DRE
@ 4 5 8 TUBALE (EXTASY) ANGEL EYES 5411 WARNING 3 1 2 7 BACK TO MY ROOTS (M) (T) (X) TOMMY BOY 565 © RUPAUL
4 6 8 8 BOY POP SIRE 40806/WARNER BROS. ® BOOK OF LOVE @ 6 10 8 SLAM (M) (T) JMJ/CHAQS 74882/COLUMBIA & ONYX
@ 7 10 7 SHINE COLUMBIA 74948 MIDI RAIN 5 5 7 7 RUNAROUND (M) (T) (X) RCA 62542 MARTHA WASH
6 8 11 6 | VOICE OF FREEDOM COLUMBIA 74943 © FREEDOM WILLIAMS 6 1| o 4 | CAN'T GET ENOUGH OF YOUR LOVE (M) (T) (X) ARISTA 1.2583 © TAYLOR DAYNE
1 1 3 8 U R THE BEST THING SIRE/GIANT 40853/WARNER BROS. & D:REAM ] 9 12 7 U R THE BEST THING (T) (x) SIRE/GIANT 40853/WARNER BROS. & D:REAM
8 5] 2 6 STAND ABOVE ME VIRGIN 12668 ¢ 0.M.D. 14 18 4 IT'S ON (M) (T) (X) TOMMY BOY 569 @ NAUGHTY BY NATURE
@] 18] 2 4 | CAN'T GET ENOUGH OF YOUR LOVE ARISTA 1-2583 ©® TAYLOR DAYNE @ 13 | 14 8 | WHOOMP! (THERE IT IS) (M) (T) (X) LIFE 79001/BELLMARK TAG TEAM
10 | 13|18 7 | YOU MAKE ME HAPPY FREEZE 50036 THE DARRYL JAMES/DAVID ANTHONY PROJECT 10 7 8 8 | LOVE NO LIMIT (M) (T) (X) UPTOWN 54640/MCA © MARY J. BLIGE
1 5 1 10 | GOTTA KNOW (YOUR NAME) A&M 0255 © MALAIKA 1 4 1 15 | MORE AND MORE (M) (T) (X) A 25028/IMAGO @ CAPTAIN HOLLYWOOD PROJECT
12 9 2 10 | PLASTIC DREAMS EPIC 74992 ® JAYDEE | @ 16 | 16 6 ) WILL CATCH U (T) EPIC 74968 & NOKKO
13 14|15 7 | JUST CAN'T GET ENOUGH SONIC 2017/INSTINCT TRANSFORMER 2 FEATURING ASL! 13 8 4 10 | THAT'S THE WAY LOVE GOES (T) (X) VIRGIN 12661 ® JANET JACKSON
14 10 13 6 RUNAROUND Rca 62542 MARTHA WASH 14 12 9 20 | SHOW ME LOVE (M) (T) (X) BIG BEAT 10110/AG @ ROBIN S,
@ 26 | 40 3 | CAN YOU FORGIVE HER? EM 56279/ERG © PET SHOP BOYS 18 | 20 9 | WHOOT, THERE IT IS (M} {T) WRAP O150/ICHIBAN 95 SOUTH
1 23 | 37 4 HUMAN BEHAVIOUR ELEKTRA 66299 & BJORK 16)| 38 | — 2 INSANE IN THE BRAIN (M) (T) (X) RUFFHOUSE 77019/COLUMBIA & CYPRESS HILL
1] 21 28 5 | WILL CATCH U EPIC 74968 © NOKKO 17 10 11 8 WHO'S THE MAN? (M) (T) (X) TOMMY BOY 556 & HOUSE OF PAIN
1§ 22 | 3 4 | KILLER/PAPA WAS A ROLLIN' STONE HOLLYWOOD 66289/ELEKTRA ® GEORGE MICHAEL 22 | 33 4 | HAPPY (1) (x) RCA 62568 © LEGACY OF SOUND FEATURING MEJA
24 | 33 5 TRIBAL DANCE RADIKAL 12423/CRITIQUE @ 2 UNLIMITED 25 31 4 1 LIKE IT (M) (T) (X) BIG BEAT 10124/AG & JOMANDA
20 | 16 | 16 | 7 | HEROIN CHRYSALS 24826/ERG @ BILLY IDOL * % * HOT SHOT DEBUT* * %
* % * POWER PICKX * % NEW ) 1 GET IT UP (FROM "POETIC JUSTICE"} (M) (T) EPIC 77073 TLC
QD| | - 2 | GIMME LUV (EENIE MEENIE...) MERCURY 862 327 @ DAVID MORALES & THE BAD YARD CLUB 2| 17 | 5 | GOTTA KNOW (YOUR NAME) (T) A&M 0255 © MALAIKA
22 12 12 9 GLAMMER GIRL SEXY 1001/MAXI THE LOOK 2 | 24|29 5 WEAK (1) RCA 62521 & SWv
23 20 24 6 HYPNOMANIA SMASH 880 004 & LATOUR 23 26 | 34 14 | DAZZEY DUKS () TMR 3089/BELLMARK & DUICE
2 | 11 6 10 | THAT'S THE WAY LOVE GOES VIRGIN 12661 ® JANET JACKSON 31 | 42 3 | WHAT'S UP DOC? (CAN WE ROCK) (T) (x) JIVE 42127 @ FU-SCHNICKENS WITH SHAQUILLE O'NEAL
25 19 14 11 | YOUR TOWN cHaos 74959 © DEACON BLUE @ 33 ] 38 3 PINK COOKIES.../BACK SEAT (OF MY JEEP) (M) (T) (X) DEF JAM/RAL 74983/C0LUMBIA @ L.L. COOL J
35 | 46 3 LOOK GOOD RELATIVITY 1186 ® JOHNNY P. 26)| 36 | 37 3 | GET AROUND/KEEP YA HEAD UP (M) (T) INTERSCOPE 96036/AG & 2PAC
@ 32 | 38 4 LET 'EM IN ELEKTRA 66291 & SHINEHEAD 20| 34 | — 2 INDO SMOKE (M) (T) EPIC 77026 & MISTA GRIMM
28 17 9 12 | QUEENIE DALI 66305/ELEKTRA @ ETHYL MEATPLOW 28 23 23 11 KNOCKIN' DA BOOTS (M} (T) LUKE 461 & H-TOWN
29 31 38 4 DRE DAY DEATH ROW 53829/INTERSCOPE @ DR. DRE 29 19 15 7 WALKING IN MY SHOES (M) (T) (x) MUTE/SIRE 40852/WARNER BROS. & DEPECHE MODE
39 | 45 3 | HAPPY rea 62568 ©® LEGACY OF SOUND FEATURING MEJA (2|2 7 HITTIN' SWITCHES (T) UPTOWN 54644/MCA @ ERICK SERMON
31 [ 36 (43 4 LIVING IN THE PAST CHRYSALIS IMPORT/ERG ¢ JETHRO TULL * & * POWER PICK* & %
32 | 28 | 17 | 8 | NASTY GROOVE crap 030 COLD AUTOMATIC EYES @BD| 42 | — | 2 | LATELY muptown 54693mcA @ JODECI
33 29 27 7 GET FUNKY WITH ME MEDICINE 40828/WARNER BROS. FIERCE RULING DIVA 32 | 27 22 7 BOY POP (T) (X) SIRE 40806/WARNER BROS. ® BOOK OF LOVE
4)| 44 | — | 2 | SPECIAL KIND OF LOVE agM 0062 # DINA CARROLL 33| 15 6 12 | SWEET LULLABY (T) (X) EPIC 74919 @ DEEP FOREST
9)| 43 | — | 2 | PENTHOUSE AND PAVEMENT (REMIX) VIRGIN 12667 & HEAVEN 17 j) 35 | 40 3 | 2 THE RHYTHM () () RCA 62569 SOUND FACTORY
36 | 33 | 4 5 | WANT YOU BACK COLUMBIA 74940 ® GEORGE LAMOND 9)| 37 35 4 BABY I'M YOURS (M) (T} (X) GASOLINE ALLEY 54589/MCA @ SHAI
37 27 22 11 | WIND IT UP ELEKTRA 66319 & THE PRODIGY NEW ) 1 WHAT IS LOVE (M) (T} ARSTA 12574 ® HADDAWAY
45 | — | 2 | JUMPING TO THE PARTY 7vx 6988 SPACE MASTER 37 | 21 | 13 | 13 | REGRET () (T) (Xt QWEST 40760/ARNER BROS. © NEW ORDER
** *HOT SHOT DEBUT * % % 38 | 32 | 32 [ 6 | | WANT YOU BACK/DISTANT HEART (M) (T) (X} COLUMBIA 74940 @ GEORGE LAMOND
NEW ) 1 STATE OF MIND WARNER BROS. 40924 SOFIA SHINAS 39 | 28 | 30 6 PRESSURE US (1) (x) COLUMBIA 74916 © SUNSCREEM
NEWD | 1 | STEPITUP Gee STREETASLAND 862 431/PLG  STEREO MC'S 0 | 30 | 28 | & | RUSHINGmneRvous 2004 LONI CLARK
4 25 [ 20 13 | RUSHING NervaUs 20048 LONI CLARK 41 0 | — 2 IF ) HAD NO LOOT (T) WING 859 057/MERCURY & TONY! TONI! TONE!
NEWD | | | CRITICAL (IF YOU ONLY KNEW) EIGHT BALLO14  WALL OF SOUND FEATURING GERALD LETHAN | 42 | 39 | 47 | 3 | YOURTOWN ()X CHAOS 74959COLUMBIA 4 DEACON BLUE
3 1% | — 2 RELIGION EPIC 74928 © FRONT 242 NEW p 1 STEP IT UP (T) (X) GEE STREET/ISLAND 862 431/PLG & STEREO MC'S
44 30 29 10 CATCH ME SIRE 40819/WARNER BROS. BETTY BOO 44 29 l 19 14 PASSIN' ME BY (M) (T} DELICIOUS VINYL 10114/AG @ THE PHARCYDE
NEW p 1 WHO DO YOU THINK YOU ARE? WARNER BROS. 40910 @ SAINT ETIENNE NEW p 1 CHIEF ROCKA (M) (T) PENDULUM 66302/ELEKTRA @ LORDS OF THE UNDERGROUND
46 | 38 I 31 9 | YOU GOT ME WORKIN' GREAT JONES 530 625/ISLAND GLENN "SWEETY G" TOBY 46 | 46 | — | 2 | BADMOOD (1) SBK 19782/ERG LONNIE GORDON
NEW ) 1 1 WANT IT ALL NIGHT LONG GREAT JONES 530 626/ISLAND ® HEATHER HUNTER 41 |4 - | 2 MEGAMIX (T) (X) ZYX 6966 K.C. AND THE SUNSHINE BAND
48 40 | 32 6 BANG TO THE RHYTHM! CAROLINE 2527 COLD SENSATION NEW p> 1 U GOT ME UP (T) CAJUAL 206 DAJAE
NEW ) 1 SING HALLELUJAH LOGIC 1-2597/ARISTA @ DR. ALBAN NEW ) 1 THE FLOOR (M) (T) MOTOWN 4834 @ JOHNNY GILL
50 41 l 42 5 PUT ME IN A TRANCE RADIKAL 12418 APOTHEOSIS 50 43 | 36 16 BUDDY X (T) VIRGIN 12665 @ NENEH CHERRY

O Titles with the greatest sales or club play increases this week. @ Videoclip availability. Catalog number is for cassette maxi-single, or vinyl maxi-single if cassette is unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-

single availability. © 1993, Billboard/BPI Communications.

COLUMBIA

Written, arranged, produced and mixed by Jay Kay, except for string parts written by Gavin Edmonds. Management: Long Lost Brother Ltd.

Maybe you can heal it in the mix.

aMmiroqu

When You Gonna Learn?

From the forthcoming release “*Emergency On Planet Earth.”
#1 on the U.K. Album Chart for the 3rd straight week.
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Asylum Is Home To Ex-Headhunters
Label Readies Brother Phelps’ Debut

B BY MELINDA NEWMAN

NASHVILLE—Ricky Lee and Doug
Phelps, collectively known as Brother
Phelps, have a simple aim: “Our goal
is to sell one of our albums, just one,
to everyone in America,” says Doug.
“If you just go out and buy one,”
chimes in Ricky Lee, “we’ll leave you
alone. We won’t bother you any-
more.”

A few million potential customers
already may have fulfilled their obli-
gation by purchasing the first two
Kentucky Headhunters albums, of
which the Phelps brothers were an in-
tegral part. But now the duo has
struck out on its own, leaving behind
the Headhunters’ rowdy brand of
Southern-fried country rock for a
more harmony-laden—though no less
energetic—blend of country and pop.

The Aug. 3 release date also marks

Asylum Records’ debut. Label presi-
dent Kyle Lehning recalls that he was
initially skeptical about even hearing
the Brothers’ demo tapes. “I really
took the meeting with them out of
courtesy,” he says. “I expected not to
like [the tape]. I expected it to be the
Headhunters revisited. It’s not that I
didn’t like that, but it had been done.
When 1 heard the tape, I was shocked
by it. It kind of stopped me in my
tracks.”

With its emphasis on vocals and
solid lyries, many of them with a mes-
sage, the five-song demo that the
brothers played for Lehning musi-
cally demonstrated why the June
1992 split with the Headhunters
oceurred.

“This album really gets us back to
where we come from,” Doug says.
“Before the Headhunters, it was two
acoustic guitars and vocals—kind of a

Kelly Willis Carries A Torch For
Country Roadhouse On MCA Set

H BY RICK CLARK

MEMPHIS—“Right now I'm just smit-
ten with all of these songs, so it’s hard
to pick a favorite,” says Kelly Willis,
whose new self-titled effort is a breezy
blend of Texas-flavored roadhouse coun-
try and torchy ballads. Willis’ label,
MCA/Nashville, is hoping that radio will
feel the same way
and will help bring
this critically touted
artist some long-
awaited mass ae-
ceptance.

After two moder-
ately successful al-
bums, Willis and
her producer, MCA/
Nashville president
Tony Brown, decided it was time to try
a new approach.

“Trving to find [songs] that «re main-
stream, but that keep that edge and are
real Kelly Willis, is hard,” Brown ad-
mits. “But after two years of looking,
she found every one of them.”

It was Brown's chance meeting in Los
Angeles with Don Was that helped give
the project the desired change of focus.

“We came to the project with the
same ideas of what this album ought to
be,” says Was. “Tony has never lost
track [of] music first, because he’s a mu-
sician and he loves music. It’s always
cool to make a record in that environ-
ment. This album represents Kelly com-
ing into her own, artistically. There is a
strong identity and a personal statement
to be made.”

Willis, who lists a range of influences
from Wanda Jackson and the Blasters to
Buddy Holly, Buck Owens, and NRBQ,
was understandably excited about the
prospect of working with Was, a pro-
ducer well known for injecting commer-
cial life into the careers of artists rang-
ing from Bonnie Raitt to Willie Nelson.

“When the opportunity to work with
Don came up, Tony and I jumped on it,”

WILLIS

Willis says. “Don has a really great way
of keeping everything fresh and keeping
it looser. The music sounds more like it
was played by a band, which was some-
thing I wanted really bad on this album.”

Highlights on “Kelly Willis” include
“That’ll Be Me,” a heartfelt duet with
Kevin Welch, as well as “Get Real,” a no-
nonsense adult ballad. “Up All Night” is
a Byrds-meets-Searchers-style folk-
rocker, while “Shadows Of Love” show-
cases Willis’ impressive range. A spir-
ited version of Marshall Crenshaw’s
“Whatever Way The Wind Blows” has
been released as the album’s debut sin-
gle, and a remake of the Kendalls’ clas-
sic “Heaven’s Just A Sin Away” is being
considered as a possible follow-up.

Scott Borchetta, MCA/Nashville’s VP
of field promotion, feels that Willis
might be a fresh alternative to the abun-
dance of female artists currently popu-
lating the country airwaves with AC-
style ballads.

“Hopefully we are coming at a time
when there is a window for Kelly, with
her being a little more edgy and country
sounding,” Borchetta savs. “Kelly has a
nice fan base at radio, and I think she
is an act that they want to happen.”

Unlike many country artists, Willis’
singles wre almost always accompanied
by videos, primarily due to her striking
mage.

“Her videos have always done really
well,” savs Brown. “They made her a
small celebrity, but we need radio to
make her a star. On previous albums, we
just hadn’t found her essence. It took be-
ing patient, finding the right songs, and
not giving up, and I think this album is
it.”

Despite her lack of commercial im-
pact, Willis says she feels “pretty suc-
cessful,” and appreciates the efforts of
Brown and his MCA/Nashville team.

“I feel I'm doing the right thing,” she
says, “and that I'll be able to do this and
take care of myself for the long run.”

folkish thing. But we also have a Bea-
tles influence and real country and
bluegrass influences. It all goes in
and it all comes back out.”

It was that desire to explore differ-
ent musical facets that led to the
brothers’ departure from the Head-
hunters. “We were getting ready (o
work on the third {Headhunters al-
bum]},” sayvs Doug. “Ricky and I had
brought up some suggestions on
maybe some different instrumenta-
tion. Our ideas fell on deaf ears, basi-
callv. We weren’t right and them
wrong, ot they were right and we
were wrong; it wasn’t anything like
that at all. It was just real strong dif-
ferences of opinion. They didn’t see
[our suggestions] as a growth pat-
tern; I think they saw it as ruining the

Blood Brothers. Former Kentucky Headhunters Doug Phelps, left, and Ricky Lee
Phelps strike a brotherly pose. The duo has resurfaced as Brother Phelps, the
first act out of the box for the new Nashville-based Asylum [abel.

(Continued on page 36)

This week's cohonn was written by Peter Cronin.

BOOK LEARNIN’: It seems like every time you turn
around, a little bit more of country music’s history is getting
swept under the rug. Ask a young fan where it all began, and
he’ll pull out Randy Travis’ first record. Lefty Frizzell?
Didn’t he pitch for the Dodgers?

The term “country” is rapidly becoming a catch phrase for
any music that has discernable lyries and a melody, and that’s
not necessarily a bad thing. Despite cties of “that ain’t coun-
try” from the purists among us, the genre is wisely opening
its awrms and allowing itself to grow. But if you cut off the
roots, the tree will die, and country music’s vich history is
something we should all be
curious @bout and proud of,

Fertile Music History Feeds New Books

Authors Examine Women’s Roots In Country Genre

to the *60s and "70s when it was shameful for a woman to be
out there onstage.”

From the start of her career in 1949 as half of the ground-
breaking Davis Sisters, through her crossover success in the
*60s with hits like “The End Of The World,” to her present-
day status as a grand dame of the Grand Ole Opry, Skeeter
Davis has been out there with the best of them. Aside from
her steady stint at the Opry, Davis remains a concert attrac-
tion in such far off places as Korea, Africa, Indonesia, Thai-
land, and Borneo, where reissues and compilations of her rec-
ords still sell steadily.

“In one record shop in Singapore, they have a picture of
me and Madonna in the window!” says Davis with an efferves-
cent laugh. “In fact, I'm go-
ing back to Singapore and

not shamed or embarrassed
by. 1

Two new books, both due
out this full, Mary A. Buf- NaSthlle
wack and Robert K. Oer-

mann’s “I"inding Her Voice:
—_—

The Saga Of Women In
Country Music” (Crown)
and singer Skeeter Davis’
autobiography, “Busfare To ™

Malaysia in September.”
“Bustare To Kentucky” also
covers a lot of ground.

The Davis Sisters’ career
was cut short by the 1953 car
accident that killed Betty
Jack Davis, one half of the
duo, and severely injured
Skeeter. However, their im-
pact was much greater than |

Kentucky,” (Birch Lane

Press) are vivid reminders

that music history can be fun, and, as in Oertnann’s case, life-
changing.

In 1978, the Syracuse Univ. grad student was “looking for
away to combine [wife/co-author | Mary’s women’s studies in-
terests and |his] country music craziness.” The future Nash-
villians “took off across the country trying to find the histor-
ical roots of the music, going back in time as far as [they)
could to find out if there was such a thing as a distinctively
female point of view through this music.” I'ifteen years and
many sideroads later, “Finding Her Voice” answers that
question with a rowdy yes. Like the best country duet sing-
ers, Oemmann and Bufwack have combined voices and come
up with a unified whole. More serious reviewers will go on
about Bufwack’s historical insight and Oermann’s musical
perspective, but suffice it to say here that “Finding Her
Voice” is a hell of a good read, equally useful to the casual
fan who wants to jump in at any point and the more serious
student who wants a start-to-finish historical text. And it may
be the first book of its type to be spun off into a TV special
(the universally acclaimed “The Women Of Country,” which
aired on CBS last May).

“Each one of the women in this saga is a book,” Oermann
says. “Their stories are so compelling because they had to be
such outstanding personalities to make it, particularly prior

their recorded output. Their

unique vocal harmonies
strongly influenced the Everly Brothers (who went on to in-
fluence seemingly everybody), and guitarist Bud Isaacs de-
veloped the first pedal steel guitar in an effort to duplicate
the sliding harmonies he heawrd on the Davis Sisters’ one ma-
Jor hit, 1953’s “I Forgot More Than You'll Ever Know.”

All of the Davis Sisters’ recorded output, including previ-
ously unheard radio broadeasts that Davis has had on ace-
tates in her closet all these years, is being compiled for a
boxed set coming this fall from Germany’s Bear Family Rec-
ords. The collection promises to be a rare musical treat as
well as an historic treasure.

“On that Davis Sisters collection is some o the greatest
Chet Atkins pickin’ you have ever heard,” says Davis. “I told
him, T said, ‘Chet, you're just gonna freak out when vou hear
some of these things. It’s the prettiest playing you ever did.’
And he said Yeah, T ’spect it was.””

In addition to coming face-to-face with her sometimes pain-
ful past, Davis deals with the present in “Busfare To Ken-
tucky,” countering former husband Ralph Emery’s claims,
listed in his best-selling autobiography, ‘Memories,” that he
falsely inflated airplay numbers on some of her biggest hits.

But rather than dwell on what she calls “those blatant lies,”
Davis hopes readers will finally see the big picture, and come

(Continued on page 36)
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TOP COUNTRY ALBUMS.

PROVIDED BY  SoundScan

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

. 8 L 5
« | x| ol & = « | !l ol & =
18128 112812128 g
2| 5| £ ¢ | ARTIST TITLE | £ 2 5| 3| €| ARTST TITLE | =
= 3 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) & = 3 ~ 2 | LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) &
A A x NO.1 * * % 40 | 36 | 36 | 12 | JOE DIFFIE Epic 53002/SONY (9.98 EQ/15.98) HONKY TONK ATTITUDE | 17
1 1 1 3 BILLY RAY CYRUS MERCURY 514758 (10.98 EQ/16.98) 3 weeks atNo. 1 IT WON'T BE THE LAST 1 4 19 39 35 | RESTLESS HEART RCA 66049 (9.98/15.98) BIG IRON HORSES 2%
2 2[5 |4 fkﬁgfljséfl’((lsfgﬂ/ﬁ_gs) A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 2 42 | 47 | 47 | 48 | DOUG STONE EPiC 52436/SONY (9.98 EX15.98) FROM THE HEART | 19
3 3 3 43 | GEORGE STRAIT A 2 Mca 10651 (10.98/15.98) PURE COUNTRY (SOUNDTRACK) 1 43 44 45 | 46 | COLLIN RAYE @ cpic 48983/SONY (9.98 EQ/13.98) IN THIS LIFE 10
4 4 2 60 | BILLY RAY CYRUS A 7 MERCURY 510635 (10.98 EQ/15.98) SOME GAVE ALL 1 44 45 43 11 | TRACY BYRD MCA 10649 (9.98/15.98) TRACY BYRD 24
5 ] b 9 | WYNONNA CuRB 10822/MCA (10.98/15.98) TELL ME WHY 1 45 | 43 | 38 | 15 | VARIOUS ARTISTS K-TEL 6068 (7.98/12.98) TODAY'S HIT COUNTRY | 24
6 5 4 20 | BROOKS & DUNN A ARriSTA 18716 (10.98/15.98) HARD WORKIN' MAN 2 % | 49 54 | 26 | MARK COLLIE MCA 10658 (9.98/15.98) MARK COLLIE 38
1 6 9 35 | JOHN MICHAEL MONTGOMERY @ ATLANTIC 82420/aG (9.98/15.98)  LIFE'S A DANCE 4 4 20 4l 11 L(é:éggsl.(lm.gs/mgs) GREATEST HITS: SONGS FROM AN AGING SEX BOMB 3l
8 10 10 16 | DWIGHT YOAKAM @ REPRISE 45241/WARNER BROS. (10.98/15.98) THIS TIME 4 8 | 28 | 46 | 117 | LORRIE MORGAN A rca 30210 (9.98/13.98) SOMETHING IN RED 3
: 8 d S78] REBA MCENTIRE A * von 10673 00 2815081 ESNOURICALL 1 49 | 42 | 42 | 37 | DIAMOND RIO ARISTA 18656 (9.98/13.98) CLOSE TO THE EDGE 24
L 5 = - P T b S L5 ! 50 53 55 63 LITTLE TEXAS WARNER BROS. 26820 (9.98/13.98) FIRST TIME FOR EVERYTHING 18
L . 1 i TRACY LAWRENLE @ e e AlBIS 2 51 50 52 46 | SAWYER BROWN CURB 77574 (9.98/13.98) CAFE ON THE CORNER 23
@ n 2 3 JOHN ANDERso:e;;ngB/ll‘;tEST GAINER * * * SOLID GROUND 12 52 51 53 43 | RANDY TRAVIS @ waRNER BROS. 45045 (10.98/15.98) GREATEST HITS, VOL. 2 20
™ - " o | MARY-CHAPIN CARPENTER & S ———————— : 53 54 60 52 | CLINT BLACK A RCa 66003 (10.98/15.98) THE HARD WAY 2
= COLUMBIA 48881/SONY (9.98 EQ/13.98) 54 52 51 93 REBA MCENTIRE A 2 MCA 10400 (10.98/15.98) FOR MY BROKEN HEART 3
14 15 12 | 190 | BROOKS & DUNN A 3 ARISTA 18658 (9.98/13.98) BRAND NEW MAN 3 S LE
15 | 13 | 16 | 3 | MARK CHESNUTT wmca 10851 (9.98/15.98) ALMOST GOODBYE | 13 Bl Bl Bl R T e EEHAGRRABOALTREREEeH | §
D
il ML E’?"":‘E'E 8§3§5A’ATGE‘;9§51L5R92‘AD * GOV 08 . 75 | — | 30 | RADNEY FOSTER ms: :7:59255)5 L DELRIO, TX 1959 | 46
1 17 15 | 148 | GARTH BROOKS A © LIBERTY 93866 (9.98/13.98) NO FENCES 1
18 2 20 12 | TOBY KEITH MERCURY 514421 (9.98 EQ/15.98) TORY KEITH 17 57 56 | 49 24 | BILLY DEAN sBK 9894 7/LIBERTY (10.98/15.98) FIRE IN THE DARK 14
19 16 16 | 45 | VINCE GILL A wmcA 10630 (10.98/15.98) | STILL BELIEVE IN YOU 3 58 | 60 | 68 | 47 | SOUNDTRACK @ EPIC SOUNDTRAX 52845/SONY (10,98 E/15.98) HONEYMOON IN VEGAS 4
20 [ 18 | 17 | 40 | LORRIE MORGAN @ bxa660:7 (9.95/13 98) WATCH ME | 15 9 | 57 | 58 | 122 | VINCEGILLA wcA10140(99815.98) F9CEr FULEF CUlvg |
71 2 28 g LITTLE TEXAS wARNER BROS. 45276 (9.58/15 98) BIG TIME 2 60 62 62 | 111 | TRAVIS TRITT A ? WARNER BROS. 26589 (9.98/13.98) IT'S ALL ABOUT TO CHANGE Z
2 | 21 18 | 20 3)(35;.;;5/;?919'2&:1038 T SLOW DANCING WITH THE MOON 4 61 55 | 56 | 43 | RANDY TRAVIS @ wARNER BROS. 45044 (10.98/15.98) GREATEST HITS, VOL. 1 14
7| 21 12 | PATTY LOVELESS EPic 53236/50NY (9.98 EQ/15 98) ONLY WHAT | FEEL 13 62 | 63 | 61 | 67 | MARK CHESNUTT @ mca 10530 (9.98/15.98) LONGNECKS & SHORT STORIES 9
24 | 20 | 22 | 18 | SAMMY KERSHAW wercury 14332 9.98 EQ15.98) HAUNTED HEART | I 7L} 64 [SERE] ALAN JACKSON 4 sRista 8623 (8961398 HERE IN THE REAL WORLD | 4
25 | 8 | 31 67 | WYNONNA A& ? CURB 10529/MCA (10.98/15.98) WYNONNA 1 64 | 61 66 | 171 | DOUG STONE A EPIC 45303/SONY (5.98 EQ/9.98) DOUG STONE 12
2% | 2 | 27 | 95 | GARTH BROOKS A ° UBERTY 96330 10.98/1598) ROPIN' THEWIND | 1 REENTRY | 139 | MARY-CHAPIN CARPENTER ® SHOOTING STRAIGHT IN THE DARK | 11
2 30 | 32 | 219 | GARTH BROOKS A * LIBERTY 90897 (9.98/13.98) GARTH BROOKS 2 RE-ENTRY 84 S?CL:;IIZB?/?OYNE (:98 conzon ALL | CAN BE 7
28 25 23 12 | TANYA TUCKER LIBERTY 81367 (10.98/15.98) GREATEST HITS 1990-1992 15 67 & 65 12 | RICKY LYNN GREGG LIBERTY 80135 (9.98/14 98) RICKY LYNN GREGG 37
D985 SRR TRAVISTRITUA whNcR phOS SR n o8/ts o0 LRONEIGE L o 68 | 68 | - | 105 | TRISHA YEARWOOD A nch 10297 (9 98/15.98) TRISHA YEARWOOD | 2
K i T _AARON TIPRIN @ Forstizotoosna sy REARTSEIEENLIL N a 69 | 66 | 73 | 140 | DWIGHT YOAKAM A REPRISE 26344/WARNER BROS. (9.98/13.98) IF THERE WAS A WAY 7
31 33 33 41 PAM TILLIS @ ARiSTA 18649 (9.98/13.98) HOMEWARD LOOKING ANGEL 23 REERTRY [ % HAL KETCHUM Y %
32 | 31 | 30 | 48 | ALABAMAA RCA66044 (9.98/15.98) AMERICAN PRIDE | 11 CURB 77581 (9.98/13.98)
33 | 32 | 29 | 16 | WILLIE NELSON coLumsia s27s2i50nY (1098 E/is.98)  ACROSS THE BORDERLINE | 15 (1)| reenrmy | 83 | TRACYLAWRENCES® STICKS AND STONES | 10
37 40 45 TRISHA YEARWOOD A McA 10641 (9.98/15.98) HEARTS IN ARMOR 12 12 64 | 48 34 GEORGE JONES MCA 10652 (9.98/15.98) WALLS CAN FALL 24
35 34 34 40 | TANYA TUCKER @ LIBERTY 98987 (10.98/15.98) CAN'T RUN FROM YOURSELF 12 * % * HOT SHOT DEBUT * & %
36 | 38 | 37 | 113 | ALAN JACKSON A 2 ARISTA 8681 (9.98/13.98) DON'T ROCK THE JUKEBOX 2 @ NEW 1 SHANIA TWAIN MERCURY 514422 (9,98 EQV15.98) SHANIA TWAIN 73
L & » =t ANDERSON & o) 61029 9 96/13 96 SEMINOLE WARD: = 14 73 70 48 RICKY VAN SHELTON @ COLUMBIA 52753/S0NY (10.98 EW/15.98) GREATEST HITS PLUS 9
41 | 44 3 CARLENE CARTER GIANT 24499/WARNER 8ROS. (9.98/15.98) LITTLE LOVE LETTERS | 38
3 | 4 | 50 | 6 | DOUG SUPERNAW snas6133 0 9813.98) RED AND RIO GRANDE | 39 T5 | 59 | 51 | a0 | E e o ANK WILLIAMS THE BEST OF HANK & HANK | 44

(__) Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1 milfion units, with multimillion sellers indicated by a numeral following the symbol. *Asterisk indicates LP is available.
Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices. Greatest Gainer shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth.
Heatseeker Impact are titles removed from Heatseekers this week. © 1993, Biitboard/BPI Communications, and SoundScan, Inc.
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|15 = gl log|ud ° 3
£g % E CxF;!LI EIIUMBER/D'STRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TITLE =5 Fs 3 E =3
1 2 CONWAY TWITTY A MCA 31238 (4.98/11.98) THE VERY BEST OF CONWAY TWITTY 5 14 6 DOLLY PARTON A RCA 4422+ (7.98/11.98) GREATEST HITS | 97
2 1 PATSY CLINE A ¢ mCA 127 (7.98/12.98) GREATEST HITS | 114 15 18 | ALABAMA A 3 RCA 7170* (9.98/13.98) GREATEST HITS | 113
3 7 LYLE LOVETT @ CURB 42263/MCA (9.98/13.98) LYLE LOVETT & HIS LARGE BAND 7 16 17 HANK WILLIAMS, JR. A ? CURB 60193*WARNER BROS. (9.98/13.98) GREATEST HITS | 101
4 4 GEORGE JONES ® EPic 40776/SONY (5.98 EQ/9.98) SUPER HITS 99 17 14 | CONWAY TWITTY HOLLYWOOD 463/HIGHLAND (5.98/9.98) GOLD ]
5 12 | LYLE LOVETT CURB 42028/MCA (3.98/13.98) PONTIAC 2 18 23 | CONWAY TWITTY @ mca 1488 (4.98/11.98) NUMBER ONES 4
6 5 RAY STEVENS curs 77312 (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS 54 19 16 | VINCE GILL @ Rca 9814 (4.98/9.98) BEST OF VINCE GILL | 113
7 10 | GEORGE STRAIT A MCA 42035 (7.98/12.98) GREATEST HITS, VOL. 2 | 114 20 25 | CONWAY TWITTY Mca 6391 (4.98/11.98) GREATEST HITS #3 5
8 8 THE CHARLIE DANIELS BAND A EPIC 38795/SONY (7.98 EQ/11.98) A DECADE OF HITS | 114 21 — | WILLIE NELSON A ? COLUMBIA 237542/SONY (9.98 £Q/13.98) GREATEST HITS 14
9 9 REBA MCENTIRE A MCA 4979* (7.98/12.98) GREATEST HITS | 112 22 22 | ALABAMA A ? RCA 4939 (7.98/11.98) ROLL ON | 103
10 3 CONWAY TWITTY FEDERAL 6502/HIGHLAND (7.98/10.98) BEST OF THE BEST OF 5 | 23 20 | KENNY ROGERS REPRISE 26711*WARNER BROS. (7.98/11.98) 20 GREAT YEARS 15
1 11 | RAY STEVENS @ MCA 5918 (4.98/11.98) GREATEST HITS | 59 24 | 19 | REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA | &
12 13 DWIGHT YOAKAM @ REPRISE 25989*/WARNER BROS. (9.98/13.98) JUST LOOKIN' FOR A HIT 1 25 | — | MARY-CHAPIN CARPENTER COLUMBIA 44228/SONY (7.98 EQ/11.98) STATE OF THE HEART 12

13 15 | GEORGE STRAIT A ? MCA 5567* (7.98/12.98) GEORGE STRAIT'S GREATEST HITS _1& Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BP} Communications and SoundScan, Inc.
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by Lynn Shults

NO. 1 FOR THE second consecutive week is “Chattahoochie” by Alan Jack-
son. The song has rejuvenated Jackson’s “A Lot About Livin’ (And A Little
"Bout Love)” album, which holds at No. 2 on the country chart. Barry Coburn,
Jackson’s manager, credits a well-orchestrated, multifaceted campaign for the
continuing consumer interest. But the strength of “Chattahoochie” has been a
big plus. The song has a Cajun thread that gives it a rhythmic, danceable appeal.
Some radio stations, such as KBBQ Houston, began playing “Chattahoochie”
the moment they received the album. But, the real difference may well have
been the decision to remix the track to make it more appealing to the club scene.
What was not expected was radio’s programming of the dance mix. When asked
why KKBQ was playing the dance mix, PD Dene Hallam said, “It’s more excit-
mg.”

THE PROMOTION AND marketing of “Chattahoochie” has been a combined
effort by the Arista Records staff and outside marketing sources. Allen Butler,
Arista’s VP of promotion, says, “We had a coordinated plan to be executed at
different intervals. We also used the dance mix for the track to the video. We
went after the club and video markets first. We used Wyn Jackson for the clubs
and Jeff Walker for the video outlets. We had contests running for both the
clubs and the video.” After exploiting these two markets, Butler and the Arista
staff then sent the dance mix to radio. By the time radio stations received the
dance mix, they were well aware of the track and so were many of their listeners.
As to the overall impact of the campaign, Coburn says, “Alan’s album had fallen
back to about No. 20 on the album chart; then, all of a sudden, we could really
tell a difference in the audience response at his concerts.”

THE MOST ACTIVE track on the Hot Country Singles & Tracks chart is
“Looking Out For Number One” (65-46) by Travis Tritt. Following Tritt’s track
are “Only Love” (67-49) by Wynonna Judd; “We’ll Burn That Bridge” (8-4) by
Brooks & Dunn; “Thank God For You” (35-28) by Sawyer Brown; “It Sure
Is Monday” (10-7) by Mark Chesnutt; “True Believer” (59-51) by Ronnie Mil-
sap; “What's It To You” (55-50) by Clay Walker; “In The Heart Of A Woman”
(29-22) by Billy Ray Cyrus; “Working Man’s Ph.D.” (31-25) by Aaron Tippin;
and “A Cowboy’s Born With A Broken Heart” (48-42) by Boy Howdy.

ALBUM SALES CONTINUE to be soft. One can’t blame it on a lack of ex-
pendable consumer dollars. Just take a look at the numbers being racked up
by Hollywood’s summer box-office hits. “It Won't Be The Last” by Billy Ray
Cyrus claims the No. 1 position on the country albums chart for the third consec-
utive week. Cyrus is outselling his nearest competition by a 3-1 margin, but his
sales were off by almost 20% compared with the previous week. Meanwhile, “A
Lot About Living (And A Little Bout Love),” (2-2) by Alan Jackson, showed
a slight increase in sales—enough to earn the album this week’s Greatest Gainer
award. The Pacesetter award belongs to “Del Rio, Texas 1959” (75-56), by Rad-
ney Foster. Other albums showing sales gains for the week are “Solid Ground”
(14-12) by John Anderson; “Hearts In Armor” (37-34) by Trisha Yearwood;
and “Little Love Letters” (41-38) by Carlene Carter. Debuting at No. 73 is the
self-titled album by Shania Twain. New album releases will pick up during the
coming weeks as labels start positioning their product for the fall run. “Better
Man” by Clint Black will debut on next week’s chart. Also possible are “Lead
Me Not” by Lari White and “Temptation” by Shelby Lynne.

(Continued from page 34)

band.”

As Ricky Lee and Doug continued
shopping their demo tape last sum-
mer, they realized they would have
their pick of labels. Asylum, which
had only been open for six months,
was not the immediate frontrunner.

“We were really gunshy in a lot of
ways initially, because Kyle hadn’t
signed anybody. He didn't have a
staff, and they were all just kind of
sitting there twiddling their thumbs
at that point,” Ricky Lee says. “That
scared us at first, and then we got
back to the office and went, ‘Well, you
know, we won't have to fight for at-
tention with other artists. WEA is a
very strong distribution company.’
And then it started entering our
minds that this might be the right
thing.”

The Phelps brothers produced the
album themselves, under Lehning’s
watchful eye and ear.

“Kyle was nervous about it,” Ricky
Lee says, laughing. “In an interview
he even said it was a nerve-shattering
experience for him. But we kept reas-
suring him and promising that we
wouldn’t put anything out unless he

was completely happy. He’d come
into the studio, sit there for a few
minutes, have a little smile on his
face, and say, ‘It sounds good’ and
leave.”

The label chose the uptempo title
track, “Let Go,” for the first single.
“It just felt like the best first thing
out of the box,” says Lehning. “It has
a great feel, a great message.”

The song’s general theme is that
people can’t control their entire lives,
and at some point have to surrender
to a higher power.

“It was the natural first single in so
many ways because, coincidentally, it
related to our situation, and musi-
cally, it wasn’t a Headhunters sound-
ing thing, and it wasn’t a slow ballad,”
says Ricky Lee.

Asylum helped set up “Let Go” at
radio by sending kites to key pro-
grammers with a note attached that
read, “Don’t let go of this hit.”

According to Lehning, “Let Go” is
Jjust the first of up to five singles Asy-
lum plans to release from the album.
“There are a couple of ballads on this
album that will surprise people, and
we've got at least two more uptempo

[singles).”

In the meantime, Brother Phelps
began touring in mid-July and has
dates booked into the fall. They say
they’re eager to get back in front of
the fans, many of whom undoubtedly
participated in Doug and Ricky Lee’s
“Name The Band” contest started at
last year’s Fan Fair and continued via
The Nashville Network.

Though their band name would
seem to be stating the obvious, Doug
and Ricky Lee held a contest to pick
a band moniker. The brothers had al-
ready chosen a few, including Blood
Brothers, “but we thought that might
be a little too savage for country mu-
sie,” Ricky Lee says. Doug adds,
“Brother Phelps was the one we were
hoping someone would send in.”

It turns out that three people
entered the name, tying for the first
prize trip to Nashville. “One of the
guys who sent Brother Phelps didn't
leave any kind of return address,”
says Doug. “Another one was in
prison, so we couldn’t fly him in. So
it turns out the third guy won by de-
fault.”

NASHVILLE SCENE

(Comtinued from page 84)

away with a new appreciation for her mu-
sic.

“I think it will remind people that I did
have a lot of successful records, and that
I did what T believed in,” says Davis. “I
can stretch my arms out and say, This
is my life,” and bring them in.” Bufwack
and Oermann couldn’t have said it better.

MAKING THE ROUNDS: Don Gib-
son, Merle Haggard, Willie Nelson,
Ray Price, and Harlan Howard are this
year’s nominees for induction into the
Country Music Hall Of Fame. The win-
ner will be announced during the Coun-
try Music Assn.’s awards show, Sept. 29
on CBS-TV. Both nominees and winners
are chosen by an anonymous board of
electors ... The Country Music Hall Of
Fame has just released its “Country Mu-
sic Summer Sale Catalog,” through
which it makes items carried in its on-
site store available by direct mail. Among
the products offered are historic and cur-
rent record albums (including CD boxed
sets), books on the country musie indus-
try and its stars, long-form music videos,

clothing, and guitars. Potential shoppers
can request their catalogs by calling the
Country Music Hall Of Fame & Museum

alph Rebounding. oIIowing the news that Ralph Emery, third from left, would soon

in Nashville ... Look for a three-CD

Emmylou Harris boxed set from
Warner Bros. near the end of the year.

be leaving his post as host of The Nashville Network’s *“Nashville Now” show, officials
announced that the famed disc jockey had been contracted to produce a series of
specials for the network. With Emery, from left, are Bill Carter, his manager; David
Hall, TNN’s VP/GM; and Steve Angus, a producer for Emery’s company.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher — Licensing Org) Sheet Music Dist
L licentine DI DISEST VS R IKids, ASCAP/Triumuirate, BMI/New Clarion, BMI)

53 I'LL CRY TOMORROW (WB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BM!/Diamond Struck, BMI/
Patenrick, BMI) WBM/CPP

33 1 LOVE THE WAY YOU LOVE ME (Gary Morris, ASCAP/
Taste Auction, BMI} CPP

22 IN THE HEART OF A WOMAN (WB, ASCAP/Warner-
Tamerlane, BMI/Brupo, BMI) WBM

7 IT SURE IS MONDAY (EMI Blackwood, BMI/Linde
Manor, BMt) WBM

5 IT'S YOUR CALL (Starstruck Writers Group, ASCAP/
Burch Brothers, BMI)

58 | WANNA TAKE CARE OF YOU (EM! Btackwood, BM!/
Jechol, ASCAP/EMI Apnil, ASCAP) HL

21 JANIE BAKER'S LOVE SLAVE (EM! Blackwood, BMI/
Linde Manor, BMI) WBM

71 JUST AS 1 AM (Sony Tree, BMI/Sony Cross Keys. ASCAP)
HL

66 LEAD ME NOT (Straight Lace, ASCAP/Sis ‘N Bro,
ASCAP/LaSongs, Ascap/Swell Kid, ASCAP) WBM

48 LET GO (Dickie Brown, ASCAP)

70 A LITTLE BIT OF HER LOVE (EMI April, ASCAP/JKids,
ASCAP/Zomba, ASCAP) WBM/CPP

46 LOOKING OUT FOR NUMBER ONE (Sony Tree, BMI/Post
Oak, BMI/WB, ASCAP/East 64th, ASCAP)

27 LOVE ON THE LOOSE, HEART ON THE RUN (Songs Of
PolyGram, BMI/Millhouse, BMI) HL

18 MAMA KNOWS THE HIGHWAY (Uncle Pete, BMi/
Foreshadow, BMI) CLM

54 A MIND OF HER OWN (Great Cumberland, BMi/
Diamond Struck, BMI/Kicking Bird, BMI) CPP

3 MONEY IN THE BANK (Alabama Band., ASCAP/
Wildcountry, ASCAP/Little Big Town, BMi/American

Made, BMI/MCA, ASCAP) HL/WBM

19 NO FUTURE IN THE PAST (Benefit, BMI/Famous, BMI/
Too Strong, BMI) CPP/WBM

55 NOTHIN' BUT THE WHEEL (Music Corp. Of America,
BMI/Brand New Town, BMi/0ld Wolf, BMI)

45 OH ME, OH MY, SWEET BABY (Sony Tree, BM)/Terrace,

61
49
63

17
68

34

59

43
28

28

ASCAP} WBM/HL

AN OLD. PAIR OF SHOES (WB, ASCAP/Tapper, ASCAP/
On The Wall, BMi/Great Galen, BMI) WBM

ONLY LOVE ({Careers-BMG, BMI/Murrah, BMI/Tom
Collins, BMI)

PROP ME UP BESIDE THE JUKEBOX (IF | DIE)
(Songwriters Ink, BMI/Texas Wedge, ASCAP)

RENO (Supernaw, ASCAP)

SEEDS (Bait And Beer, ASCAP/Forerunner, ASCAP/
Howlin" Hits, ASCAP/Murfeezonges, ASCAP) CPP/CLM
SHAME SHAME SHAME SHAME (BMG, ASCAP/Judy
fudy ludy, ASCAP/Harlan Howard. BMI/Sony Tree, BMI}
HL

SOMEBODY ELSE'S MOON (Sony Tree, BMI/Great
Cumberfand, BMI/Biamond Struck, BMI) HL/CPP
STANDING ON THE EDGE OF LOVE (WB, ASCAP/East
64th, ASCAP/Pacific Island, BMI/Music Of The World,
BMI) HL

TELL ME ABOUT IT (Warner-Tamerlane, BMI/Top Down,
BMI/Music Corp. Of America, BMI/Frankly Scarlett, BMI)
WBM/HL

TELL ME WHY (Seagrape, BMI) CPP

TEXAS TATTOO (Nocturnal Eclipse, BMI/Union County
BMI/BrahmSongs & Careers-BMG, BMI) HL

THANK GOD FOR YOU (Travelin’ Zoo, ASCAP/Beginner,
ASCAP) WBM

13 THAT SUMMER (Bait And Beer. ASCAP/Forerunner,
ASCAP/Major Bob, ASCAP/No Fences, ASCAP) CPP/CLM
64 THIS ROMEO AIN'T GOT JULIE YET (Warnes-Tamerlane,
BMI/Taxicaster, BMI/Pickanbo, ASCAP)
24 A THOUSAND MILES FROM NOWHERE (Coal Dust
West, BM{/Warner-Tamerlane, BMI) WBM
69 TRASHY WOMEN (Rhythm Wrangler, BMI/Groper, BMI)
44 TRDUBLE ON THE LINE (Zoo It. ASCAP/Club Zoo, BMI)
51 TRUE BELIEVER (Careers-BMG. BMI/Whistling Moon
Traveler, BMI} HL
75 TWO STEPPIN MIND (Acuff-Rose, BMI/Milene, ASCAP)
56 UNDER THIS OLD HAT (BMG, ASCAP/iack and BIll,
ASCAP/Amanda-Lin, ASCAP/Welk, ASCAP/Polygram
Int’l, ASCAP) HL
20 WE GOT THE LOVE (wB, ASCAP/Rancho Bogardo,
ASCAP/Great Cumberland, BMI/Diamond Struck, BMi/
Patenrick, BMI) CPP/WBM
4 'WE'LL BURN THAT BRIDGE (Sony Tree, BM)) HL
72 WHAT MADE YOU SAY THAT (Millhouse, BMI/Songs Of
PolyGram, BMI) HL
“16 WHAT MIGHT HAVE BEEN (Square West, ASCAP/
Howlin’ Hits, ASCAP) CPP
50 WHAT'S IT TO YOU (Straudavarious, ASCAP/BMG
Songs, ASCAP/JKids, ASCAP/EMi April, ASCAP) HL
6 WHEN DIO YDU STOP LOVING ME (Acuff-Rose, BMI)
cpp
14 WHEN YOU LEAVE THAT WAY YOU CAN NEVER GO
BACK {Music City, ASCAP/EMI April, ASCAP) HL
15 WHY DIDN'T | THINK OF THAT (Polygram, ASCAP/
Ranger Bob, ASCAP/Unichappell, BMI) HL
25 WORKING MAN'S PH.D (Acuff-Rose, BMi/Careers-
BMG, BMI/BMG, ASCAP/Mickey Hiter, ASCAP) HL/CPP

35 AIN'T THAT LONELY YET (Songs Of PolyGram, BMI/ 9 EVERY LITTLE THING (Sony Cross Keys, ASCAP/
Seven Angels, BMI/Madwomen, BMI/Sany Tree, BMI) HL Tortured Artist. ASCAP/Bash, ASCAP/This Big, ASCAP)

2 A BAD GOODBYE (Blackened. BMI) CPP HL

37 BEER AND BONES (Acufi-Rose, BMI/Lazy Gator, BMI) 74 GOD BLESSED TEXAS {(Square West, ASCAP/Howlin’

30 BLAME IT ON YOUR HEART (Harlan Howard. BMI/Sony Hits, ASCAP)
Tree, BMI/Songs Of PolyGram, BMI/Seven Angeis, BMI) 26 THE HARD WAY (EMI Aprit, ASCAP/Getarealjob, ASCAP)
HL HL

10 CAN'T BREAK IT TO MY HEART (Loggy Bayou, ASCAP/ 12 HAUNTED HEART (Acuft-Rose, BMI/Sony Crass Keys,
Mike Dunn, ASCAP/JMY, ASCAP) ASCAP) CPP/HL

62 CAN YOU FEEL IT (Hoosier Hills, BMI/Milene, ASCAP) 52 HE AIN'T WORTH MISSING (Songs Of PolyGram, BMI/

1 CHATTAHOOCHEE (Mattie Ruth, ASCAP/Seventh Son, Tokeco, BMI) HL

ASCAP/Sony Cross Keys, ASCAP) HL/WBM 73 HEY BABY (Songs Of PolyGram, BMI/rving. BMI/

11 CLEOPATRA, QUEEN OF OENIAL (Sony Tree, BMI/Little Littlemarch, BMI) HL/CPP
Big Town, BMI/American Made, BMi/Duck House, BMI) 38 HOLDIN' HEAVEN (Tom Collins, BMI/Music Corp. Of
HL/WBM America, BMI) HL/CPP

42 A COWBOY'S BORN WITH A BROKEN HEART 36 HOMETOWN HONEYMOON (Warner-Elekira-Asylum,
(Farrenuif, ASCAP/Full Keel, ASCAP/Curb, ASCAP/ BMI/Mopage, BMi/After Berger, ASCAP/Patrix Janus,
Farren Curtis, BMI/Mike Curb, BMI) wBM ASCAP/WB, ASCAP) WBM

65 DADDY LAID THE BLUES ON ME (Ensign, BMI/Miss 40 HONKY TONK ATTITUDE (Sony Tree. BMI/Songwriters
Scarlett, BMI/Lonesome Dove, BMI) CPP Ink, BMI/Regular Joe, BMI) HL

57 OANCE WITH THE ONE THAT BRDUGHT YOU (Sony 41 IF | DIDN'T LOVE YOU (Warner-Tamertane, BMI/
Tree, BMI/WB, ASCAP) HL/WBM Minnesota Man, BMI/Bob White, ASCAP) WBM

23 DOWN ON MY KNEES (BMG, ASCAP) HL 60 IF | HAD A CHEATIN' HEART (Polygram Int'l, ASCAP/

39 EASIER SAID THAN DONE (Polygram int'l, ASCAP/St. Songs Of PolyGram, BMi} HL
Julien, ASCAP/Mighty Nice, BMI} HL 47 1 GOT A LOVE (Hartan Howard, BMI/Sony Tree, BMI) HL

67 EVERY DAY WHEN | GET HOME (EMI April, ASCAP/ 32 | GUESS YOU HAD TO BE THERE (Ten Ten, ASCAP)

36
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SINGLES
&TRACKS

COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 113 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

OR K ENDING JULY 24, 1993
iz Z
< - 5= < x| £ Oz
2H| 28|23 €| TITLE ARTIST 2 o8| 23| €5] TIMLE ARTIST
F2| 32| «Z| 25| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL T2 | 52| ~E| 2G| PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
HOLDIN' HEAVEN & TRACY BYRD
@ CHATTANGOERER * ok X ! No. 1 1* * * Cy o 46 | 48 6 T.BROWN (B.KENNER,T.MCHUGH) (C) (V) MCA 54659 |
1 4|1l 7 egetatits EASIER SAID THAN DONE © RADNEY FOSTER
K STEGALL (A JACKSON.J.MCBRIDE) () V) ARISTA 1.2573 I B B A ) N2V FOSIT
A BAD GOODBYE & CLINT BLACK WITH WYNONNA HONKY TONK ATTITUDE & JOE DIFFIE
@ 3 3 11| §TROUD,C.BLACK (C.BLACK) (C) (V) RCA 62503 40 | ¥ 29 19 | & MONTGOMERY.) SLATE (J.DIFFIE,LBOGAN) (C) (V) EPIC 74911
MONEY IN THE BANK & JOHN ANDERSON ,
S - ST TS MDD, s i mi s g | o (ol OO O e & v 1 3578
@ 8 12 1 D.COOK,S. HENDRICKS (R.DUNN.,D.COOK) ©w AR(I:SEA 12563 18 51 6 é&%ﬁ%ﬂﬁ%gg&%g?“ A BROKEN HEART ’CEQBYAPBC%VCDL;
F IT'S YOUR CALL & REBA MCENTIRE
@ 5 10 | 11 | 7BROWN,RMCENTIRE (L HENGBER,S HARRINGTON-BURKHART. BURCH) (C) (v) MCA 54496 43 | 41 | 38 | 17 IEF%&WME‘XX:'OYW) e CUX!YSANG%yhTCﬁ
WHEN DID YOU STOP LOVING ME GEORGE STRAIT .| TROUBLE ON THE LINE SAWYER BROWN
@ 6 9 13 | 73ROWN.G STRAIT (M HOLMES.D KEES) (C} (V) MCA 54642 44 1 43 | 39 | 18 | ¢ GCRUGKS,MMILLER (A MILLER,B.SHORE) ) CURB 1043
IT SURE IS MONDAY 4 MARK CHESNUTT OH ME, OH MY, SWEET BABY DIAMOND RIO
@ 10 15 10 M. WRIGHT (D.LINDE) {C) (V) MCA 54630 4 39 23 v M.POWELL,T.DUBOIS (M.GARVIN,T.SHAPIRO) (C) (V) ARISTA 1-2464
8 4 3 15 TELL ME ABOUT IT TANYA TUCKER WITH DELBERT MCCLINTON 65 = 2 LOOKING OUT FOR NUMBER ONE TRAVIS TRITT
1.CRUTCHFIELD (B.LABOUNTY,P.MCLAUGHLIN) (v) LIBERTY 56985 B G.BROWN (T.TRITT,T.SEALS) () (V) WARNER 8ROS. 18463
EVERY LITTLE THING & CARLENE CARTER 1 GOT A LOVE & MATTHEWS, WRIGHT & KING
@ 14 19 9 H.EPSTEIN (C.CARTER A ANDERSON) (C) (v) GIANT 18527 49 50 6 R.SCRUGGS (J.LEAP) 'COLUMBIA ALBUM CUT
13 16 8 CAN'T BREAK IT TO MY HEART & TRACY LAWRENCE 50 59 4 LET GO & BROTHER PHELPS
J.STROUD (K.ROTH,T.LAWRENCE, £.CLARK,E. WEST) ATLANTIC ALBUM CUT R.L.PHELPS.D.PHELPS (D.BROWN) ASYLUM PROMO SINGLE
CLEOPATRA, QUEEN OF DENIAL & PAM TILLIS 67 | — | 2 | ONLYLOVE WYNONNA
@ 170 17 1 13 | 5WORLEY.£ SEAY (P.TILLIS B.DIPIERD.).BUCKINGHAM) (C) (V) ARISTA 1-2552 T.BROWN (M. HUMMON R MURRAH) ‘VE:CURB S26RY/MCA
HAUNTED HEART @ SAMMY KERSHAW (50| 55 | 71| 3 | WHAT'SIT 10 YOU # CLAY WALKER
@ 19 | 20 | 12 | BCANNON.N WILSON (B.BROCK K WILLIAMS) (C) (v) MERCURY 862 096 . d STROUDICWRIGHT REE-ORRALL) (CVIGIANTALB465
13 9 9 12 THAT SUMMER GARTH BROOKS @ 59 67 3 TRUE BELIEVER RONNIE MILSAP
AREYNOLDS (P.ALGER.S.MAHL,G.BROOKS) (V) LIBERTY 17324 R.MILSAP R GALBRAITH U.HIATT} LIBERTY PROMO SINGLE
HE AIN'T WORTH MISSING & TOBY KEITH
14 15 18 16 x@&ﬁgg&,&ﬁmﬁ&%ﬁ WAY YOU CAN NEVER GO BACK’CONFEDERQ)TETBQL',‘CRBCZ)QQ @ 57 62 4 N.LARKIN,H.SHEDD (T.KEITH) (C) (V) MERCURY 862 262
B I'tL CRY TOMORROW LARRY STEWART
@ 20| 2% 6 },’f’,g‘,}’NE(,',?(";‘.Jc{,,fﬁp'_ﬂ,ﬁm?sm il DO(\L/J)CE;P|SCT7C7)0NZE @ 2 L A | S HENDRICKS.L STEWART (5 BOGARD,R GILES) (v) RCA 62546
WHAT MIGHT HAVE BEEN ® LITTLE TEXAS 51 | 55 | 8 | AMINDOF HER OWN ¢ JOHN BERRY
2] 2 9 | JSTROUD.C.DINAPOLI,D.GRAU (P-HOWELL,D.0'BRIEN,B.SEALS) (C) (V) WARNER BROS. 18516 C"(*JOTWARD X ‘NE_SI_-J-BERRY) L'BERTVSLBUM e
RENO & DOUG SUPERNAW 64 9 NOTHIN' BUT THE WHEEL & PATTY LOVELESS
AD| & | 2 | 10 | BERD urervaw.suckev.oeLeon,croer kv surr white (V) BNA 87356 ) LICORDY.JR. ()3 SHERRILL) (V) ERIC 77076
56 | 50 | 57 | 5 | UNDER THIS OLD HAT CHRIS LEDOUX
* % * AIRPOWER * ® % J.BOWEN,J.CRUTCHFIELD (M.ANTHONY,L.CORDLE) (V) LIBERTY 17443
2% 31 & MAMA KNOWS THE HIGHWAY & HAL KETCHUM 61 63 4 DANCE WITH THE ONE THAT BROUGHT YOU & SHANIA TWAIN
A.REYNOLDS,J.ROONEY (P.WASNER.C.J.QUARTO) CURB ALBUM CUT H.SHEDD,N.WILSON (S.HOGIN G.PETERS) (C) (v) MERCURY 862 346
WANNA TAKE CARE OF YOU BILLY DEAN
NO FUTURE IN THE PAST VINCE GILL s | 52 | a4 | 16 | !
B 7 | |} e B e s
; WE GOT THE LOVE RESTLESS HEART 5 | 56 | 53 | 7
23 22 10 J.LEO,RESTLESS HEART ($.BOGARD.R.GILES} (V} RCA 62510 R-PENNINGTON.(T,SEALS.J.P. PENNINGTON), {C)(v) STEP ONE 461
60 | 63 | 58 | 20 | IF1HAD A CHEATIN' HEART # RICKY LYNN GREGG
* x x AIRPOWER * ®* % C HOWARD (W.HOLYFIELD,A TURNEY) (V) LIBERTY 44948
(21)| 26 | 27 | 8 | JANIE BAKER'S LOVE SLAVE i # SHENANDOAH 61 | 58 | 47 | 16 | AN OLD PAIR OF SHOES ® RANDY TRAVIS
D.COOK (D.LINDE) (v) RCA 62504 K.LEHNING (J.FOSTER,A MASTERS,J. MORRIS) (v) WARNER BROS. 18616
* % * AIRPOWER * * % ) * % * HOT SHOT DEBUT * * *
iN THE HEART OF A WOMAN . BILLY RAY CYRUS CAN YOU FEEL IT © RICKY LYNN GREGG
@ 29 | 35 | 4 | ) SCAIFE.J.COTTON (K HINTON.B.CARTWRIGHT) (C) (V) MERCURY 862 448 NEW ) || CHOWARD (R.LGREGG,D SAMPSON) V} LIBERTY 17399
PROP ME UP BESIDE THE JUKEBOX (IF ) DIE) & JOE DIFFIE
@ 27 | 32 7 g%\mfs gm_mYAPﬁ:‘NE,ES SRR Y(S)AMRCXVQ%% NEW D) 1| ) SLATE,B.MONTGOMERY (R.BLAYLOCK,K.K.PHILLIPS,H.PERDEW) (V) EPIC 77071
AT AND M N Py THIS ROMEO AIN'T GOT JULIE YET & DIAMOND RIO
3 {425 P.ANEE%EOSN (Q%AKI!»LAES REQWECALERE ©) (D) (V) REPR(SPM?&K%«?QE&)@ NEWD | | M.POWELL,T.DUBOIS {J.OLANDER,E SILVER) ARISTAIALBUMEUT,
WORKING MAN'S PH.D © AARON TIPPIN 68 | 65 | 4 | DADDY LAID THE BLUES ON ME # BOBBIE CRYNER
@ 311 3 5 | S HENDRICKS (ATIPPIN.P.DOUGLAS B.BOYD) (v) RCA 62520 D.JOHNSON.C JACKSON (8.CRYNER) (GO ERIC 7704
THE HARD WAY MARY-CHAPIN CARPENTER 66 | 66 | 5 | 11 | LEAD MENOT LARI WHITE
26 | 11 | 11 | 15 | ) ENNINGSM.C.CARPENTER (M.C.CARPENTER) (v} COLUMBIA 74930 ECROWELL'L'WH'TE'S'SM"H S WHITE) 5 A ’3:“ S5l
S VERY DAY WHEN | GET HOME & ROBERT ELLIS ORRALL
21 | 16 5 18 éggs%r\?yalyw% (nggTsAsE}a tieErﬁamM?N THE RUN MCBRI D(ch(‘vmca 5'?05 NEW ) ! S.MARCANTONIO,R.E.ORRALL,J.LEO (R.E ORRALLG.COTTON) (v) RCA 62547
i AL oL SEEDS KATHY MATTEA
THANK GOD FOR YOU & SAWYER BROWN 68 | 62 ‘ % 19
3 | 45 4 M MILLER, M MCANALLY (M.MILLER,M.MCANALLY) CURB PROMO SINGLE :‘;:::;ngi;';xwp”” S CONFEDE(I\R”A’?EERC;,:IYLBSE 265
3 | 3 | 7 | TEXASTATTOO @ GIBSON/MILLER BAND NEWD | 1 | SRy Sl s hTice7 557
D.JOHNSON (D.GIBSON,B.MILLER) () (V) EPIC 74991 A LITTLE BIT OF HER LOVE < ROBERT ELLIS ORRALL
300 2| 1317 Eé&@f);ﬁf}%lﬂgﬁogﬁém L4 F’AT(LYWL)CE)’\,/IEI;%SO% 10 | 71 | 70 | 18 | §\aRcANTONIO.R.E.ORRALL.J.LEO (R E.ORRALL,LWILSON) (V) RCA 62475
ST AS | AM VAN
31| 12| 7 | 17 | SOMEBODYELSE'S MOON COLLIN RAYE 1| 70 ] 65 AT JON R A soone.p netson A T
: : i ! IC 74
2 WHAT MADE YOU SAY THAT @ SHANIA TWAIN
| GUESS YOU HAD TO BE THERE & LORRIE MORGAN @ 12 68 18 | SHEDD,N.WILSON (T.HASELDEN,S.MUNSEY.JR.) (C) (v) MERCURY 864 992
32 18 14 17 | R UANDI U ROBBIN.B.CLOYD) (V) BNA 62415 HEY BABY © MARTY STUART
33 | 33 | 30 | 20 | | LOVE THE WAY YOU LOVE ME  JOHN MICHAEL MONTGOMERY 73 | 69 | 64 | 15 | & GENNETT.T.BROWN (M.STUART.P KENNERLEY) (© (V) MCA 54607
D.JOHNSON (V.SHAW,C.CANNON) 1C) (V) ATLANTIC 87371 5| — 2 GOD BLESSED TEXAS LITTLE TEXAS
40 41 8 SHAME SHAME SHAME SHAME & MARK COLLIE J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELLB.SEALS) WARNER BROS. ALBUM CUT
D.COOK (M.COLLIE J.LEAP) (C) (v) MCA 54668 @ EW TWO STEPPIN' MIND TIM MCGRAW
35 36 33 20 AIN'T THAT LONELY YET & DWIGHT YOAKAM N > 1 1.STROUD,B.GALLIMORE (8.BROCK,J.NORTHRUP) CURB ALBUM CUT
P.ANDERSON (KOSTAS.J.HOUSE) (C) (v) REPRISE 18590/WARNER BROS.
3% 34 28 16 HOMETOWN HONEYMOON ALABAMA () Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records
J.LEO,L.M.LEE, ALABAMA {J.LEO,).PHOTOGLO} (V) RCA 62495 which attain 2000 detections for the first time. @ Videoctip availability. Catalog number is for cassette single, or vinyl if cassette is
unavaitable. (C) Cassette single avaitability. (D) CD single availability. (M) Cassette maxi-single avaitability. (T) Vinyl maxi-single availability.
@ 45 52 3 DBJEOEHﬁséL\‘g[?SOH?FEEE,L.WlLLlAMS) ¢ JOHN MlCHAE(%) MS\?J\SQC%ESRZI (V) Vinyl single availability. (X) CD maxi-single availability. © 1993, Billboard/BPI Communications.
i e
1 B — 1 SHOULD'VE BEEN A COWBOY & TOBY KEITH 6 MY BLUE ANGEL © AARON TIPPIN
N.LARKIN,H.SHEDD (T KEITH) MERCURY E.GORDY JR. (A.TIPPIN.K.WILLIAMS,P.DOUGLAS) RCA
2 o 1 TENDER MOMENT @ LEE ROY PARNELL 15 10 10 3 THE HEART WON'T LIE @ REBA MCENTIRE & VINCE GILL
S.HENDRICKS,B.BECKETT (L.R.PARNELL,R.M.BOURKE,C.MOORE) ARISTA T.BROWN R.MCENTIRE (K.CARNES,0.T.WEISS) MCA
3 1 2 4 SHE DON'T KNOW SHE'S BEAUTIFUL ® SAMMY KERSHAW 16 14 13 16 | QUEEN OF MEMPHIS © CONFEDERATE RAILROAD
B.CANNON,N.WILSON (B.MCDILL,P.HARRISON) MERCURY 8.BECKETT (D.GIBSON.K.LOUVIN) ATLANTIC
4 2 1 g ALIBIS @& TRACY LAWRENCE 17 11 9 6 BORN TO LOVE YOU €& MARK COLLIE
J.STROUD {R.BOUDREAUX) ATLANTIC D.COOK (M.COLLIE,D.COOK,C.RAINS) MCA
5 a o 1 ALRIGHT ALREADY @ LARRY STEWART 18 15 14 2 LIFE'S A DANCE @ JOHN MICHAEL MONTGOMERY
S.HENDRICKS,L.STEWART (B.HILL,J.B.RUDD) RCA D.JOHNSON (A SHAMBLIN.S SESKIN) ATLANTIC
HEARTS ARE GONNA ROLL HAL KETCHUM DON'T LET OUR LOVE START SLIPPIN’ AWAY @ VINCE GILL
6 3 3 3 A REYNOLDS,J. ROONEY (H.KETCHUM.R.SCAIFE) CURB 0 16 16 2l T.BROWN (V.GILL,P. WASNER) MCA
NOBODY WINS ® RADNEY FOSTER | CROSS MY HEART ® GEORGE STRAIT
7 4 4 ! S.FISHELL,R FOSTER (R.FOSTER,K.RICHEY) ARISTA A 0 i 3 T-iR°WN-G-STRA” (S.DORFF E.KAZ) S MCA
HARD WORKIN' MAN BROOKS & DUNN
8| 5 1 5 | 8 | MOt aack Btk NcHo o cunT BV 2 )08 L1 e Dok S HENDRCKS (LUt = B
: 'M IN A HURRY (AND DON'T KNOW W MA
d 6] 12| Semeneinnnmouono M R W e
D (AND 2 D IN
10 7 b 10 ?BERAngh‘(\ggoRrr,J.smm @ GEORGE STR&'I 23 | 23| 20 | 4 | cronnis..Hoses U.Leap) EPIC_|
. SEMINOLE WIND & JOHN ANDERSON
1m| 8 111 8 L‘.rCRSUI'\TCE-:EEtS(;2(E)R|§CLFMURRAH) @ TANYA TUCKER u | - 24 | 28 | STROUDJ.ANDERSON (J.ANDERSON) BNA
T BOOT SCOOTIN' BOOGIE @ BROOKS & DU 95 | 20 | 22 | 20 | SHE'S GOT THE RHYTHM (AND I GOT THE BLUES) & ALAN JACKSON
12 | 12 | 8 | 42 | 5 ENDRICKS.D.COOK,B. TANKERSLEY (R.DUNN) 1?7’2 CSTEGATTIATACKSON RTRAVIS) ARISTA
WHAT PART OF NO LORRIE MORGAN @ Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have
13 13 12 12 R.LANDIS (W.PERRY,G.SMITH) BNA dropped below the top 20. Commercial availability is not indicated on the recurrent chart.
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Artists & Music

by Lisa Collins

THOUGH IT APPEARS that the Mississippi Mass Choir
has the No. 1 spot on the gospel charts tied up for a while,
and Hezekiah Walker’s latest (“Live in Toronto”) is zoom-
ing its way to the top, some industry insiders are saying the
artist to watch this summer is newcomer Kirk Franklin.

After penning hits for the Georgia Mass Choir and the
DFW Mass Choir, Franklin says he decided to share his
music “the way I wanted to share it, and say it the way I
felt inside.”

Already some of gospel’s biggest retailers are fielding an
extraordinarily high number of requests for “Kirk Franklin
& the Family,” Franklin's debut, released last month.

Franklin, who hails from Fort Worth, Texas, has a style
reminiscent of early Andrae Crouch and late Thomas
Whitfield. The single to watch could well be “Why We
Sing.” Listen for it!

THE GRAPEVINE reports that attendance was so low at
Edwin Hawkins’ recent Annual Music & Arts Seminar in
Atlanta that some organizers are reported to be thinking
about scrapping the workshop. Attendees estimated the
gathering to be in the neighborhood of 300 . . . Another ru-
mor has it that the reason we haven't heard much from Tra-
maine Hawkins lately is she’s locked into a label dispute
with her record company, Sparrow. There has been talk of

negotiations with other labels, but for the record, Hawkins
is still signed to Sparrow for at least one more reledse.

Exposure from “Bobby Jones Gospel,” the gospel com-
munity’s top-rated TV show, has made his New Life Sing-
ers (Angela Wright, Beverly Crawford, Francine
Belcher, Nuwana Dunlap, and Emily Harris) household
names in the gospel music community. Originally hired as
independent contractors to sing as needed, the group—
much sought-after Nashville sessions singers with artists
including Barbara Mandrell, Willie Nelson, Kenny Rogers,
and Wayne Newton to their credit—have for some time
been fielding requests from record labels for recording
projects.

“We have up until this point elected to make Bobby our
No. 1 choice,” says Emily Harris. Harris has been a mem-
ber of New Life for the past 13 years and is one of those
handling label negotiations for the group. “Bobby has en-
couraged it, and we've already chosen a name—Sister’s
Choice. We'll be doing a lot of the same kind of music that
we're doing with Bobby. Of course, when we perform with
Bobby, we'll be New Life.”

Harris says she’s not at liberty to discuss details of the
negotiations, nor is it known if the deal will include Craw-
ford, who is presently involved in talks with several labels
(apparently including Warner Alliance) for a solo deal.

“We don’t know what Beverly’s schedule is going to be,”
Harris says. “If she has time, she will be a part of it.”

LOOK OUT FOR Adrian Nurse! Nurse’s Brooklyn,
N.Y.-based G.T.S. Records is beginning to make some
noise. His growing roster includes Jeffrey White (“Re- |
joice!”), Timiney Figueroa (“Just Timiney”), and the
Rev. Timothy Wright’s Grace Tabernacle COGIC
Mass Choir ... And come September, D.J. Rogers re-
surfaces on Elektra with “Talkin’ Truth,” an album of in-
spirational songs conveying messages of hope, tolerance,
and understanding.

3 ’
o l'E Compiled from a national sample of retail store
E il 2 and one-stop sales reports,
;1 S
2 | €| o |ARTST TITLE
z ~ | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
*% NO.1 %
MISSISSIPPI MASS CHOIR
! 5 | WALACO 6013 3 weeks at No. 1 IT REMAINS TO BE SEEN
2 2 | 29 | REV. CLAY EVANS  savOv 7106/MALACO I'M GOING THROUGH
3 3 | 13 | TRI-CITY SINGERS
GOSPO-CENTRIC 2117/SPARROW A SONGWRITER'S POINT OF VIEW
4 4 | 39 | JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
TYSCOT 1403/ATLANTA INT'L WE WALK BY FAITH
L) 5 { 31 | TM MASS YOUTH CHOIR ™™ 2001 SEND YOUR ANOINTING
6 6 | 37 | GEORGIA MASS CHOIR  savoy 7102¢ | SING BECAUSE I'M HAPPY
7 g | 7 | RICKY DILLARD & THE NEW GENERATION CHORALE
MALACO 6014 A HOLY GHOST TAKE-OVER
8 7 | 17 | D.F.W. MASS CHOIR  sAvOY 7109/MALACO ANOTHER CHANCE
9 [ 11| 9 | THE CANTON SPIRITUALS  sLAckBeRRY 1600/MALACO LIVE IN MEMPHIS
10 | 8 | 71 | REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS
WORD 48784 /EPIC MY MIND IS MADE UP
11 | 10 | 47 | THE ANOINTED PACE SISTERS  SAVOY 14812/MALACO U KNOW
12 | 12| 23| DR.C. G. HAYES/COSMOPOLITAN CHURCH OF PRAYER CHOIR
SAVOY 7107/MALACO I'LL NEVER FORGET
13 | 15 | 3 | HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR
BENSON 0121/CGl LIVE IN TORONTO
14 | 13 | 15 | BISHOP JEFF BANKS AND THE RIVIVAL
SAVOY 7108/MALACO HE'S ALL OVER ME
15 | 14 | 53 | DARYL COLEY sparrOw 1234 WHEN THE MUSIC STOPS
16 | 20 | 13 | MARY FLOYD  BORN AGAIN 999 GOD IS ABLE
17 [ 19| 5 | TRINITY TEMPLE GOSPEL CHOIR TvscoT 4037/aTLanTa INTL HOLY ONE
18 | 15! 81 | SHIRLEY CAESAR  worD as7ss/eric  HE'S WORKING IT OUT FOR YOU
19 | 17 | 21 | DOROTHY NORWOOD  MALACO 4457 BETTER DAYS AHEAD
20 | 22 | 19 | MICHAEL FLETCHER souno of GospeL 196 MICHAEL FLETCHER LIVE
21 (18] 15 THE WILLIAMS BROTHERS
BLACKBERRY 5437/MALACO THE BEST OF AND MORE “'LIVE”
22 | 21 | 23 | TRI-STATE MASS CHOIR  PARADISE 27008 GOIN' BACK
23 | 23|17 | LUTHER BARNES AND THE SUNSET JUBILAIRES
ATLANTA INT'L 10182 - ENJOYING JESUS
24 | 29 | 17 | NEW JERUSALEM BAPTIST CHURCH CHOIR
SOUND OF GOSPEL 204 PURE GOLD
25 | 27 | 17 | KENNETH MARTIN AND VOICES IN PRAISE
SOUND OF GOSPEL 202 A MORE EXCELLENT PRAISE
26 | 26 | 39 | MARVIN WINANS  SELAH 7509/SPARROW PERFECTING CHURCH
27 | 38| 3 | DOUGLAS MILLER cci 0091 VICTORY
28 | 33| 5 | MARK S. HUBBARD & THE UNITED VOICES FOR CHRIST
SUITE 9/TYSCOT 1003/ATLANTA INT'L TRUST IN JESUS
29 32133 RUBY TERRY
MALACO 4455  “LIVE"” WITH THE SOUTHWEST LOUISIANA MASS CHOIR
30 |24 | 37 | CALVIN BERNARD RHONE cGis1a161111 IT'S IN THE PRAISE
31 | 25| 45 | REV. ERNEST DAVIS, JR.'S WILMINGTON CHESTER MASS CHOIR
ATLANTA (NT'L 10180° STAND STILL UNTIL HIS WILL IS CLEAR
32 INEW) KIRK FRANKLIN AND THE FAMILY
GOSPO-CENTRIC 21 19/SPARROW KIRK FRANKLIN AND THE FAMILY
33 |NEW) DR. JONATHAN GREER AND THE CATHEDRAL FAITH CHOIR
SAVOY 7110/MALACO JUST JESUS
34 (28| 7 | CLC YOUTH CHOIR  COMMAND 5522/WORD LIVE IN THE SPIRIT
35 | 30 | 41 | MELVIN WILLIAMS
BLACKBERRY 220330121 1/MALACO IN LIVING COLOR - “LIVE"
36 | 37| 3 | DOTTIE PEOPLES & THE PEOPLES CHOICE CHORALE
ATLANTA INT'L 10187 LIVE
37 | 35| 9 | FRED HAMMOND  BENSON 0092 DELIVERENCE
38 |[NEWD | DONALD MALLOY  caio0ss EVERYTHING WILL BE ALRIGHT
39 | 34| 11 | VARIOUS ARTISTS
BENSON 0087 A TRIBUTE TO “THE MAESTRO" THOMAS A, WHITFIELD
40 |NEWD | DONALD JOHNSON  TAYLOR-JOHNSON 1555 HIS CALLING
@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units with each additional million indicated by a numeral following the symbol. Al albums available on cassette and CD.
*Asterisk indicates vinyl available. © 1993, Billboard/BPi Communications.
Dr. Jonathan Greer
JUSt another and the Cathedral of Faith Choir
I ' aS [ rp “Just desus”

t

AIR 10187

Dottie Peo

bles

PEL HITS

One of our best selling quartet
groups. We get good reviews
from our customers on Luther.

Larry Robinson, Owner
God’s World
Detroit, Michigan

1 play Luther Barnes & The Sunsets all
the time. The response is tremendous.
Hoss Allen

Nashville, TN

This is a wonderful debut album. Sales on
it are extraordinary. It could become one of the
biggest albums of the year.

Larry Blackweli
Central South Distributors
Nashvilie, TN

This is a hot debut album from
Dottie Peoples. My audience loves it.
Its also high on my playlist.

van Jay
WWRL Radio
New York, NY

John P. Kee, Hezekiah Walker and all other
|"§J ][22 Tyscot and Sweet Rain Product Available Now!

RECORDs & 1aEs) For A Free Catalog and a Distributor near you call 1-800-669-9669 and ask for A.L.R.
ATLANTA INTERNATIONAL RECORDS CO., INC. = 881 Memorial Drive, S.E. = Atlanta, GA 30316 NAIRID

THE SUNSET

JUBILAIRES

WLAC

AIR 10182

Available on Chrome Cassette,
Compact Disc and Video
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=

it of O’ﬁ.a-nda Draper & The

The Mighty Clouds Of Joy
“Memory Lane (Best Of)”
ET/EK 57289

O’Landa Draper &
The Associates Choir

“All The Bases”
ET/EK 53597

fighty Clouds OF Joy.

r latest, “All The Bases.”

Word/Epic. The Greatest Names And
The Latest Talents [n Gospel Music.

TopC Christi
| op Gontemporary Lhristian.
[ W ] E Compiled from a national sample of retail store
; . ) = 8|3 and one-stop sales reports.
Crouch and BeBe & CeCe Winans. We come from a sim- | ¥ 2|3
| ilar roots background. So when we just started talking | 2 |3 | o ART'STN R TITLE i
Elbolll lt. he Was l'eil] eilsy LO \\VO]']\' \Vilh. er.d \Vol'ked to- =4 o~ b LABEL & NUM /DISTRIBUTING LABEL
! gether on ‘Make Us One’ [Word. 1987], and got along great. * & NO.1 * % |
E I Looking at what I\\'zts trving to do, it just made total sense | 1 | 3| 7 | SANDI PATTI  worp 53939/EPiC 1 week at No. 1 LEVOYAGE l
| to use Bill again.’ !
™| Driscoll fans will find another treat on “The Picture 1 2 | 2 |33| D.C.TALK FOREFRONT 3002/STARSONG FREE AT LAST |
Changes.” a heartfelt performance of Leon Russell's “A | ]
., ; T . . . | MICHAEL ENGLIS HOPE
by Bob Darden Song for You,” featuring Kussell himself on kevboards and 3 |1u i T g o 1
BGVs 4 | 4 |45 MICHAEL W. SMITH @  REUNION 0071/WORD CHANGE YOUR WORLD
“I've loved Leon's music for years,” Driscoll says. “1 | »
G T = B . g ' . ) STEVEN CURTIS CHAPMAN @ GREAT ADVENTU
I’l S HARD TO PIGEONHOLE Phil Driscoll. 1s he a  grew up in Tulsa when Leon was red-hot. | was 16 and T'd | 3 7% i A L i
trumpeter”? A singer? Does he sound like Ray Charles or  go to places like the Power Plant and some other clubs as 6 | 6|17 | CARMAN  sparrOW 1339 ABSOLUTE BEST
Joe Cocker? 1s he a Christi: sician or a musician w as gett e ‘worldly’ in my views. vould watc
Joe (Joc.k(r Is he 1( _ Il%ll N musician or a musician who I was getting m.01e ‘worldly” in my ‘\1e“ws But. 1 wo (1'\\ tch 7 15 |5 | DAVID MEECE  smarsonc s189 T o
happens to be a Christian? Leon every chance 1 could. Later, some of the guys who B |
Despite his undeniable talent, the contemporary Chris-  played in my bands played with Leon and J.J. Cule as well. 8 | 8 | 7 | MARGARET BECKER  sParROW 1343 SOuL E
tian music industiv doesn’t know what 1o do with Driscoll.  So eventually. Leon and I were distant friends. ‘_9' STEVE CAMP I
especially when he does something offbeat—in conservativ “So when the time came to do "The Picture Changes, | 9| 5 | WARNER ALLIANCE 4146/SPARROW TAKING HEAVEN BY STORM
Evangelical circles. anyway—like playing the trumpet at wanted to do*A Song For You." | called him up. even though 10 11239 | 4 HIM  Benson 2960 THE BASICS OF LIFE
the Democratic National Convention i New York. “Yeah. I hadn’t talked to him in years, and told him [ want to do
[ got a lot flak for performing at the Democratic Conven-  the song. but 1 wanted Lo change « word or two to make 11 |20 | 53 | RON KENOLY  iTEGRiTY 044/sPaRROW  LIFT HIM UP WITH RON KENOLY
tion,” he says. "When ‘I aceepted the invitation, I never even it more s:.piritual. 1 said. ‘Do you have a problem with that?: 12 |11 |31 | TWILA PARIS  starsona s252 HEART THAT KNOWS YOU
thought about it. We've actuaily had people serean at us.  He said ‘No, but the only deal is I get to play on that track!
as if all Democrats are sinners. And some stations pulled  So Maxwell and T took him to Franklin [Tenn.], did some 13 |24 | 37 | NEWSBOYS  sTARSONG 8251 NOT ASHAMED
my music:. but _othelis ‘{k?r_'g;lve' me ;md' I'm still on their gos‘pol stuff together and it \\"o_rked‘gregl. Y 18 | 23 [117] D.C. TALK  romerront 2682+ /sTARSONG NU THANG
playlist. I'd do it again, if it meant reaching people. “] was able o share my faith with him and he's called
Driscoll also has had a roller-coaster recording career  me several times since. He heard the finished track and 15 [ 10| 5 | DEGARMO & KEY  BENSON 2088 HEAT IT UP
since originally performing (and writing for) Joe Cocker. called to say, ‘Hey, man. [ like it."” 16 |NEWp | BOB CARLISLE  searrow 1370 BOB CARLISLE
He’s bounced from label to label, musical style to style. But “The Picture Changes” is easily Driscoll’s most tully rea- b
he seems to have found a home at Word with the release lized project. He's had great songs and performances in the 17 | 13| 33 | STEVE GREEN  sparrow 1348 HYMNS: A PORTRAIT OF CHRIST
of his 17th album, “The Picture Changes.” pust, but nothing this consistent.
4 e . ! 2 = - . . . N . 17 SUSAN ASHTON  sparrOw 1327 ANGELS OF MERCY
“If it works, I give much of the eredit to producer Bill ‘It’s a new day for ’hil Driscoll, especially vocally,” Dris- g o e R NE AEEL R A D
all ? Diiae o e b ot T ) : KLYN N IR
Maxwell, DI.ISCOH says. “He's w onfiu lL{l. We went coll says. “In the past, l’\e been compaxed to Joe Cocketr 190 L6l O R ATl iRnCE 4T 27,/ SPARROW LIVE ... WE COME REJOICING
through a lot of songs together. I told him, ‘I'm not going or Ray Charles. And that’s a wonderful compliment to a de- 5
to play producer—don™ be afraid to sign off on my songs, gree, but I've never been credited with my own individual- 20 L1} 13N-ACAPPELLA _woRo 9553 ETMEGREE
either. If they muke it on the album, fine. If not, that’s fine ity. Bill and I set out to work on that on this one, as well 21 | 22| 15| GUARDIAN  PakaDeRrm 2517/wORD MIRACLE MILE
100.” And he did. T've known Bill since he produced Andrae as do all we can to see that the music works.”
22 |19 | 27 | OUT OF THE GREY  sParrOw 1344 THE SHAPE OF GRACE
23 | 14| 9 | GRAHAM KENDRICK  HEART CRY 9389*/WORD KING OF THE NATION
24 1219 VARIOUS ARTISTS
BRENTWOOD 5342  AMERICA’S 25 FAVORITE PRAISE & WORSHIP SONGS
25 | 26 | 69 | RAY BOLTZ  DIADEM 2094/SPECTRA MOMENTS FOR THE HEART
26 | 28 | 19 | PHIL KEAGGY  MYRRH 6954/WORD CRIMSON & BLUE
27 35|35 | PETRA  STARSONG 8266 PETRAPHONICS
28 | 15| 35 | BRYAN DUNCAN  MYRRH 6953/WORD MERCY
29 | 32| 87 | CARMAN @  BENSON 2809 ADDICTED TO JESUS
30 | 27 | 21 | PHILLIPS, CRAIG & DEAN  STARSONG 8256 PHILLIPS, CRAIG & DEAN
REV. MIITC*' | . 31 [NEWp | WES KING  REUNON 0078/WORD THE ROBE
BRUNSON e 32 | 29| 3 | VARIOUS ARTISTS
e snfs T T INTERLINC 309701 /SPRING ARBOR CONGRATULATIONS TO YOU VOLUME 2
TYRONE M IG HTY CLOU 33 | 25| 7 | HOSANNA! MUSIC  INTEGRITY 050/SPARROW REJOICE AFRICA
BLOCK
34 | 33| 41 | WAYNE WATSON  DAYSPRING 4232/WORD HOW TIME FLIES
AND THE OF JOY
CHRIST Memory Lan s oss of 35 | 30 | 91 | MICHAEL ENGLISH  waRNER ALLIANCE 4104/sPARROW  MICHAEL ENGLISH
TABERNAC ui DAD.. 36 |NEWD | THE PRAYER CHAIN  REUNION 0080/WORD SHAWL
COMBINEI éqé
CHOIRS S 37 |NEWp | REV. MILTON BRUNSON  WORD 9269 MY MIND IS MADE UP
38 | 37| 35 | JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
TYSCOT 1403/STARSONG WE WALK BY FAITH
39 |39 (143| MICHAEL W. SMITH @  REUNION 0063/WORD GO WEST YOUNG MAN
40 | 36 [359| AMY GRANT A MYRRH 3900/WORD THE COLLECTION

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral
following the symbol. All albums available on cassette and CD. *Asterisk indicates viny!
available. ©® 1993, Billboard/BPI Communications.
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1. International Buyer’s Guide: The worldwide music & video busi-

ness to business directory jampacked with record & video co's, music
publishers, distributors & more.

2. International Talent & Touring Directory: The source for US &
Intl’ talent, booking agencies, facilities, services & products.

3. Record Retailing Directory: Detailed information on thousands of
independent music stores & chain operations across the USA.

4. International Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry.

5. Nashville 615/Country Music Sourcebook: Lists personal managers,
booking agents, performing artists, country music radio stations & more!

6. International Recording Equipment & Studio Directory: All
the facts on professional recording equipment, studios & equipment
usage.

7. International Latin Music Buyer’s Guide: The essential tool for
finding business contacts in the latin music marketpiace.

For fastest service call: 1-800-223-7524
{outside NY), in NY 1-212-536-5174 Or
1.800-344-7119 (outside NJ), in NJ 1-908-363-4156

Mail completed coupon to: Billboard Directories, PO Box 2016, Lakewood, NJ 08701
Name Company
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Check for $ enclosed. Charge: [JVisa JMC [JAMX
Card # Exp Date

Please add $3 per directory for S&H, add $8 for international oraers.
Add applicable sales tax in NY, NJ, GA, TN, MA IL & DC.

#copies Amount

1993 International Buyer's Guide (8057-9) $80

—— 1993 International Talent & Touring Directory (8042-0) $70

— 1993 Record Retailing Directory (8059-5) $99

— 1993 International Tape/Disc Directory (8060-9) $40

— 1993 Nashville 615/Country Music Sourcebook (8061-7) $40

— 1993 International Recording Equipment & Studio Directory (8043-9) $40
— 1992 International Latin Music Buyer's Guide (8058-7) $50
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A must tor country radio PD's. MD's. label personnel. managers. agenis and publishers.
COUNTRY AIRPLAY MONITOR features real airplay data from 113 stations and prinis
more than 35 monitored playlists each week -- complete with number of song detections.

Each weekly issue features a top airplay chart. an “Impact’” page with detection totals for
developing records. and weekly listings of * Biggest Guiners™ and “New Releases™ plus
monitored video playlists from TNN & CMT.

Finally the Country Music community has access 10 real information based on actual
monitored airplay -- don't miss a single issue'

For a limited time, Billboard subscribers can receive COUNTRY AIRPLAY MONITOR
at the special charter rate of $99 for | year -- that's 50% oft the $200 cover price!

FOR FASTEST SERVICE call (212) 536-5261 or FAX your order to (212) 536-5294.
Or mail this ad with your payment to: COUNTRY AIRPLAY MONITOR,
Attn: Carlton Posey, 1515 Broadway, New York, NY 10036

COUNTRY AIRPLAY MONITOR is published by Billboard's parent company BPI
Communications. Airplay data is provided by Broadcast Data Systems, another BPI unit.
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SCORE

by Is Horowitz

BIT BY BIT: The Metropolitan Opera Orchestra led by
James Levine recorded albums in New York for Sony Clas-
sical and Deutsche Grammophon within the past few weeks.

For the former, it was an all-Berg program, featuring a
suite from the opera “Lulu” and excerpts from “Wozzeck,”
as well as his Three Pieces for Orchestra, Op 6. Michel
Glotz was the producer and Christian Constantinov the en-
gineer.

For DG, the program was more conventional—Beetho-
ven's “Eroica” and Schubert’s “Unfinished.” The producer
was Christian Gausch, with Gregor Zielinsky as engineer.

DG also invited a press contingent to witness part of one
session and become acquainted with its 4D recording tech-
nology, which makes use of 21-bit analog-to-digital conver-
sion rather than the standard 16-bit, later to be increased
further to 24-bit.

Sony’s 20-bit recording rubric is, of course, by now a fa-
miliar sight on that label’s classical recordings.

DG’s 4D logo makes its stateside debut this month. Gil
Shaham’s recording of the Sibelius and Tchaikovsky Vio-
lin Concertos, reviewed in Billboard last week, was the first
to surface here, although others have been released in
[Zurope; an already sizable 4D catalog is on the way. DG
began using the technology at sessions more than a year
ago, and it has been incorporated in all recordings pro-
duced since last fall.

Other elements in the 4D process include positioning the
A/D components near microphones to limit distortion in
long cable runs, and the use of signal delays for distant mi-
crophones to improve audio perspective.

For DG and SC, the goal is to capture on disc a truer
picture of sound than conventional 16-bit and its related
technology can accommodate. Each accomplishes this in a
different way, both at the recording level and during subse-
quent conversion to 16-bit before CD mastering. At the lat-

ter stage the challenge is to retain as much of the extra- |

bit advantage as possible.
Telare and Dorian are among other labels making use of
20-bit technology.

FOLLOW THE LEADER: Success of Gorecki's Sym-
phony No. 3 on Nonesuch, kicked off largely by radio play,
has labels screening catalogs for accessible rarities that
might benefit from similar promotion.

Nimbus feels it has a worthy candidate in Finzi’s “Ec-
logue,” a 10-minute piece for piano and string orchestra
performed by pianist Martin Jones and the English String
Orchestra conducted by William Boughton.

The strategy is to get it heard enough so that its some-
what offbeat melodic charm has a chance to seduce recep-
tive listeners. The label has launched a dealer and radio
drive to accomplish just that, if they can.

Extra copies of the Boughton disc have been sent to re-
tailers with a special pitch for in-store play, and normal radio
distribution has been doubled to service some 300 commercial
and NPR stations. Early results are said to be encouraging.

Like the Gorecki, the Finzi piece has been around for some
time. It once had something of a cult following on a Lyrita
LP.

Jones, meanwhile, who has recorded the complete solo pi-
ano music of Mendelssohn, Debussy, and Grainger for Nim-
bus, is now embarked on a Szymanowski cycle.

PASSING NOTES: Pro Piano, which rents concert-qual- |

ity pianos for recitals and recordings, launches a five-con-
cert debut series for pianists in New York this November.
One of the young artists will be featured in a recording to
appear under a new Pro Piano label, says firm co-founder
Ricard de la Rosa.

by Jeff Levenson

'N CASE ANYONE WAS WONDERING whether this
year’s edition of the Montreal jazz fest (actually, the Fes-
tival International de Jazz de Montreal) was a success,
there are approximately 1.5 million jazz fiends probably
willing to be consulted on the subject. That’s how many
festival-goers turned out July 1 through July 11, accord-
ing to published reports, and it’s a remarkable number
for an event of this kind.

In truth, the Montreal fest is its own event; there
aren’t many of these kinds of things to speak of: 10 mu-
sic-filled days, each featuring 25-plus free concerts on
outdoor stages along with 10-or-so premium marquee
shows, and the overall sense that masic music music is
in the air, evervwhere.

Jazz and the Montreal Canadiens, it seems, are the
two winning traditions that bring out the, eh, passions,
in people. (Let’s not forget that in the aftermath of the
Canadiens’ Stanley Cup triumph, some local hockey fa-
natics went nuts with riots and looting and antisocial be-
haviors that had everyone spooked, not the least of
whom the festival promoters themselves; they feared
that the bad press might affect their attendance. Not to
worry, the honor of Les Habitants and Montreal’s jazz
elite—but nof the thugs who orchestrated the may-
hem—remains intact.)

What was particularly winning about the fest was its
programming of disparate music into a thematic whole.
Few fests have been able to marry jazz and blues with
world concepts, and then operate with the conviction
that the practitioners of each idiom are members of one

big happy family. (The Northsea Jazz Festival and the
Jazz & Heritage blowout in New Orleans are the notable
exceptions.)

Who are these family folk? A sampling tells all: Kenny
Garrett, the Neville Brothers, John Mayall, Herbie
Hancock, John Pizzarelli, Rabih Abou Khalil, Barney
Wilen, Holly Cole, African Jazz Pioneers, Allan Holds-
worth, Bobby McFerrin, Abdullah Ibrahim, Betty
Carter, Keith Jarrett, Billy Childs, Sonny Greenwich,
Blossom Dearie, and Chucho Valdez. All attitudes and
geographical points considered. (For the record, my vote
for the festival's best performance moment goes to
French saxophonist Wilen, who, 35 years after waxing po-
etic with Miles and Blakey, walked on stage and con-
veyed the drop-dead impression that nothing matters
more than film-noir-cool-to-the-touch-existentialism cut
with a liberal dose of disinterest. Fuck-you with flair, I
think we call it.)

Perhaps most startling, however, was the Grand Event
evening devoted to the British group Galliano. These 15
hip-hop/jazz/reggae/funk/soul musicians managed to
blend the basic vocabularies or signatures of Miles, Gam-
ble & Huff, Sly Stone, P-Funk, Quicksilver Messenger
Service, Teddy Pendergrass, Desmond Dekker, the
Youngbloods (yes, from “Get Together” fame), Johnny
Otis, the Four Tops, and Pharoah Sanders, among
many. many others. Their performance was equal parts
aerobies and musie, and better than 100,000 crazies
cheered them on (that's better than 100,000 crazies plus
one—I was encouraged to climb the camera tower docu-
menting the mania, and I could hardly believe the waves
of throbbing music lovers filling the streets).

It was a fitting showcase anchoring this year’s event,
the 14th in the festival's history. Already, I'm told, the
organizers are planning next year’s boffo follow-up to cel-
ebrate number 15. Can the city itself handle it? Hell,
Montreal has God on its side. Lord Stanley’s Cup attests
to that (he said, bitter, envious, yet respectful, New York
Rangers fan that he is).
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is still heavily emphasizing its au-
diophile niche, Ciornei says. He has
introduced a new “Top Ten” catalog
sales and merchandising program in
which retailers get a plexiglass
board holding 10 of the label’s best
sellers with a large header touting
Sheffield’s audiophile sound quali-
ty, as well as a counter display and a
CD sampler for in-store play. The
“Top Ten” displays are in more than
300 U.S. stores and 200 more inter-
nationally, says Ciornel.

These outlets are mainly audio
dealers ‘‘because when someone
buys an audio system, they want
quality CDs to complement the high
fidelity,” he says. However, the pro-
gram also is running in some music
stores, including CD Street in New
York, CD Emporium in Milwaukee,
Union Premiums in Las Vegas, and
Rock Dreams in Hamilton Square,
N.J. Sheffield Lab also has added a
message on all its album jackets
promoting its audiophile status.

Although Sheffield Lab’s 50-title
catalog includes a variety of
genres—pop, rock, R&B, blue-
grass—Ciornei says in the future
the label will focus on its mainstays:
jazz, classical, and new adult con-
temporary. “‘Our catalog was too
broad,” he explains, noting that
fans of these three genres place
more value on precision sound. : i
“People buying pop music don’t y _—
care about audiophile sound.”

T that audiophil di 4 N/l L P
the (;rgaegf tﬁe aCuD lggqllliiessmsl;ecig; t e ar C 0" A
ttention to th di ! "
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we were cutting our own records,”
he says. “But in the digital age, all
CDs are made in virtually the same
manner, What creates an audiophile
sound is the actual recording—we
have our own proprietary mixers,
digital-to-analog converters, ampli-
fiers, wires, microphones. We own
over 85 microphones and have quite
a few patents in microphone design.
We control the signal path from the
microphone to the cutting system.
When we go to a studio, all we're
using is the environment—all the
electronic equipment is our gear. It
takes one or two days just to set up y
our equipment. This creates the . e
Sheffield sound.” :
Sheffield Lab’s most recent re-
leases are ‘“Speaking In Melodies” :
by singer/songwriter Michael Ruff; 1 i Cdhea s
“Say It With Music,” an album of

¥

L

Irving Berlin covers by Margie Gib- : v 3 o e AT .
son; and “Just Ahead” by jazz/ ," Y o '
adult contemporary artist Pat Coil. F 1 5 lﬂ Ie ¢ T
The label’s best-selling titles are 0‘1 y eal'q S e S . %
 J
-

Thelma Houston’s “I've Got The “ Zg [
b4

Music In Me” and James Newton | * p"efe"'ed Sulte hoteL pore v -

Howard’s “James Newton Howard ¥
And Friends,” which have sold » b .

e e e by rospective: | 1o Zp Pty hoLel‘de’luxe * 733 N. West Knoll Drije o West, Hollwlooq;CA 90069 i i

Ciornei came aboard as president ’ Reservatlons 800_5 SU[TES . 3‘1_0_855_8888 4% ’ _‘~ suite ho}el_@e’lux_e, .

in October. Previously, he was pres- S S - y -, g,
ident of his own marketing compa- " - ' ;r’ z

ny, OAC Group, and distribution | * ’ - : e - Tea - - - Cen e F- sy

company, Euros Distributing. " . —— -— ~ -
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Mario Bauza: The Originator Of Cubop;
4.40 Holds Back; ‘Tierra’ Is Sky-High

REMEMBERING BAUZA: Indus-
try talk nowadays often drifts toward
the proverbial crossover. But back in
the "30s, Spanish-language songs rou-
tinely became translated hits such as
“The Peanut Vendor” (E] Manisero).
“Frenesi,” and “Green Eves” (OQjos
Verdes).

More importantly. there was an un-
precedented musical exchange be-
tween American jazz and big band acts
and Latin—mostly Cuban—musicians
such as Mario Bauza, who died of can-
cer July 11 in New York. He was %2.
Bauzi. more than anyone, helped in-
corporate Cuban rhythms into the U.3,
jazz, pop, and rock'n'roll vernacular.
He discovered Ella Fitzgerald, gave
Dizzy Gillespie his first big break, and
served as Machito’s musical director
for 35 vears.

Sadly. Bauzi's volcanic Afro-Cuban
jazz offerings subsequent to his immor-
tal 1943 Cuban jazz standard “Tanga”
were seldom heard on Spanish-lan-
guage radio stations in the U.S, When
Bauzd and superb vocalist Graciela
Pérez split with Machito in 1976,
Bauzi eventually faded into virtual ob-
livion, until two years ago when the
German label Messidor Records signed
him, thus inserting the originator of
Cubop into a long-overdue place in the
spotlight.

Bauza then began to perform live
shows with Pérez, including one rivet-
ing Miami Beach, Fla., performance in
October 1991 that featured a scorching
cameo from Arturo Sandoval. At that
time Bauzd was excited, as well, about
a preconcert workshop than allowed
him to do what he did best—introduce
Cuban sounds to Anglo music enthusi-
asts.

“It’s very important,” said Bauzd,
referring to the workshop, “because
I'm trying to explain Cuban music to
the American public. It’s got so many
roots and variety of rhythms and melo-
dies that it's time to prove to the public
that it's more than just a ticka-ticka
beat.”

Bauzd’s just-released Afro-Cuban
jazz album, *My Time Is Now,” con-
tains several boleros, sung by Pérez,
that could also introduce him to Span-
ish-language music fans: “La Vida Es
Un Suef,” a classic penned by Arsenio
Rodriguez, Armando Manzanero's
evergreen “Somos Novios,” and “Al
Fin.” Bauza completed his third album
for Messidor several months ago. No
release date has been set.

4.40 OK BUT ... There certainly was
something missing from the July 9
Miami performance delivered by Juan
Luis Guerra Y 1.40. To be specific,
people. Only about 4,000 fans showed
up at the 6,000-seat -James L. Knight
Center, compared with the 12,000 spec-
tators who jammed the Miami Arena
back in December 1991.

Undoubtedly, the low turnout could
be partly attributed to Guerra's latest
album, “Areito,” being somewhat less
of a smash than the 5 million seller
“Bachata Rosa.” Nonetheless, “Ar-
eito”—artistically more satisfying than
“Bachata Rosa”—has generated four
top 10 singles and is nearing an impres-
sive 500,000 unit sales in the U.S.
What’s more, “Areito” has sold more
than 1.2 million copies worldwide.

But another factor contributing to
the small Miami turnout was the recent
show Guerra performed with Cuban
singer/songwriter Silvio Rodriguez.
That artistic encounter offended many
in the Cuban exile community in
Miami, where. during the “Premio Lo
Nuestro” awards program in May. one
spectator rudely accused the Domini-
can superstar of being a Commu-
nist. Predictably, the mood was pal-
pably uptight during the initial stages
of Guerra's two-hour concert. Guerra
was tentative, injecting little emotion
into his chart-topping smash “El Costo
De La Vida” or *Rosalia.” To its credit,
the vocal crowd—among which the
most supportive group was the Cuban
faction—sensed the tension early on

by John Lannert

and gave Guerra and his 12-piece sup-
porting band a standing ovation, to
which Guerra answered with a visibly
appreciative nod.

From then on, Guerra and 1.40 sing-
ers Roger Zayas, Marcos Herndndez,
and the always-smashing Adalgisa
Pantaledn brightened considerably, a
muddy sound mix notwithstanding.
Still, Guerra & crew appeared to be go-
ing through the motions as they slickly
(and quickly) stampeded through fan
favorites “Burbujas De Amor,” “La Bi-
lirrubina,” “Como Abeja Al Panal,”
“0Ojald Que Llueva Café,” and “Guava-
berry.” Guerra closed the show with a
fine acoustic take of future hit “Cuando
Te Beso,” followed by a rousing, show-
closing version of “A Pedir Su Mano.”

In short, Guerra’s stomp was pleas-
ant, but predictable. Disappointingly,
apart from an intriguing reggae pre-
lude to “Woman Del Callao,” Guerra
offered few wrinkles to his well-known
repertoire. Instead, the lanky song
stylist stuck closely to the recorded
versions of his hits, allowing precious
few opportunities for one’s bilirubin to
rise.

GLO-DACIOUS: Gloria Estefan’s
smash album “Mi Tierra” and its siz-
zling title track continue to attract no-
tice. The album still is holding strong
this week at No. 1 on the Billboard La-

tin 50, while ratcheting up a notch last
week to No. 40 on The Billboard 200.
In England, the album has become a
top 10 smash. The video to the title
track is being rotated on VH1 and
MTV Europe. By the way. Estefan is
expected to pair up with Frank Sina-
tra on his upcoming album of duets.

JULIO=$$$: For the third consecu-
tive vear, Sony Latin crooner Julio
Iglesias tops “Hispanic Business”
magazine's list of highest-paid enter-
tainers, coming in with a 1992-93 total
of $72.4 million,

POLYGRAM LATINO EMERGES:
Dyango’s release of his latest effort.
“Morir De Amor.” on Tuesday (20),
highlights the initial slate of product
being shipped by PolyGram's U.S. La-
tin division, PolyGram Latino. Other
artists with albums being released are
Spanish folkloric rock trio Zapato Ve-
loz 2 (*Ponti "‘Country’ La Pared™), and
mariachi Los Camperos De Nati
Cano, whose “Canciones De Siempre”
was produced by George Massenburg
and Linda Ronstadt. PolyGram also is
releasing two singles: “Cama De Ro-
sas,” Bon Jovi's Spanish-language
rendition of its recent top 10 pop hit
“Bed Of Roses,” and “La Fuerza De La
Vida” by upstart Italian singer/song-
writer Paolo Vallesi. In addition, the
label is reshipping Sergio Dalma’s lat-
est album, “Adivina.”

APPOINTMENTS: Leonor Villa-
nueva has been appointed executive di-
rector, Warner Music Mexico. She pre-
viously headed Virgin Spain's office in
Madrid.

Concurrently, Penny Guyon has
been named to the newly created post
of director of public relations, Warner
Music Intl. She formerly was the pub-
licity coordinator and manager of Bang
Communications. Both appointments
take effect immediately.

DISC SPINNING: An exhaustive
sifting of about 50 CDs earlier this
month turned up some fine material,
much of which came from a recent re-
gional A&R meeting held by EMI Mu-
sic Intl. in Miami.

Unfortunately, the rock-oriented al-
bums, such as El Ultimo De La Fila’s
Iberian blockbuster *‘Astronomia Ra-
zonablez” (Perro/EMI) or “Algo Me-

jor” (Warner) from Fito Paez’s sultry,

ex-backing vocalist Fabiana Cantalo
would barely draw notice in the U.S,

Ditto for fine rock product from the

(Continned on next page)
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Compiled from a national sampie of retail store and rack sales reports collected, compiled, and provided by Illll“

THIS
WEEK
LAST
WEEK
WKS
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ARTIST LABEL & NUMBER/DISTRIBUTING LABEL TITLE

* & & GREATEST GAINER/NO. 1 & & »

(D] 1 3 | GLORIA ESTEFAN EPC 53807/SONY 3 weeks at No. 1 MI TIERRA
2 2 3 LUIS MIGUEL wEA LATINA 92993 ARIES
(3)| 6 | 3 | LUIS MIGUEL wen LaTNA 75805 ROMANCE
4 3 3 SOUNDTRACK ELEKTRA 961240 THE MAMBO KINGS
5 4 3 SELENA EMI LATIN 42770 LIVE!

* % & PACESETTER * % *

GIPSY KINGS

-

IVE

7 MANA weA LATINA

MOSAIQUE
ESTE MUNDO
THE BEST
QUIEREME

(6)| 7 | 3 | LAMAFIA sony DiscOs 80925/SONY AHORA Y SIEMPRE
7 5 3 GIPSY KINGS ELEKTRA 60845 GIPSY KINGS
8 9 3 JON SECADA sBK 80646/EM| LATIN OTRO DIA MAS SIN VERTE
9 8 &) GIPSY KINGS ELEKTRA 61390 LIVE!
14 | 3 | JUANLUIS GUERRA Y 4.40 KAREN 3456/BMG AREITO
11 11 3 SELENA EMi LATIN 42635 ENTRE A MI MUNDO
12 10 3 LINDA RONSTADT ELEKTRA 60765 CANCIONES DE MI PADRE
13| 12 3 JULIO IGLESIAS SONY LATIN 38640/SONY JuLIO
21 3 MANA WEA LATINA, 90818 DONDE JUGARAN LOS NINOS
15 | 16 | 3 | BRONCO FONOVISA 3032 ~ POR EL MUNDO
16 17 3 JERRY RIVERA SONY TROPICAL BO776/SONY CUENTA CONMIGO
17 18 3 FAMA SONY DISCOS 80835/SONY COMO NUNCA |
18 13 3 GIPSY KINGS ELEKTRA 60892 MOSAIQUE
23 3 JUAN LUIS GUERRA Y 4.40 KAREN 109/BMG BACHATA ROSA
20 15 3 GIPSY KINGS ELEKTRA 61179 ESTE MUNDO
21 24 3 MAZZ EmI LATIN 42593 LO HARE POR TI
2 19 2] LINDA RONSTADT ELEKTRA 61383 FRENESI
()| 28 | 3 | EMILIO NAVAIRA Em LATIN 42739 LIVE
24 20 3 ANA GABRIEL GLOBO 80871/SONY THE BEST
@ 32 3 REY RUIZ SONY TROPICAL 80848/SONY REY RUIZ
26 22 3 BANDA MACHOS FONOVISA 9069 CON SANGRE DE INDIO
27 25 3 LINDA RONSTADT ELEKTRA 61239 MAS CANCIONES
28 27 3 LOS BUKIS FONOVISA 9040 QUIEREME
29 26 8 BANDA MACHOS FONOVISA 6161 CASIMIRA
@ 33 3 LUIS MIGUEL wEA LATINA 90720 AMERICA Y EN VIVO
@ 34 3 LA MAFIA SONY DISCOS 80660/SONY ESTAS TOCANDO FUEGO
32 29 3 JULIO IGLESIAS SONY LATIN 84304/SONY HEY! |
b o 4
@ 35 K JULIO IGLESIAS SONY LATIN 39568/SONY MOMENTS
34 31 3 GIPSY KINGS ELEKTRA 61019 ALLEGRIA
35 30 3 RAUL DI BLASIO ARIOLA 3466/BMG EN TIEMPO DE AMOR
@ 36 2 JAY PEREZ SONY DISCOS 81046/SONY TE LLEVO EN MI
* & & HOT SHOT DEBUT # & %
@ NEW)> | CHAYANNE SONY LATIN B0831/SONY PROVOCAME
41 | 3 | CULTURAS MANNY 13022/WEA LATINA CULTURE SHOCK
39 37 3 GLORIA ESTEFAN EPIC 80432/SONY EXITOS DE
(40)| 43 | 3 | CELIA CRUZ Rvm 809BS/SONY AZUCAR NEGRA
41 39 3 EMILIO NAVAIRA EMI LATIN 42626 UNSUNG HIGHWAYS
44 | 3 | FITO OLIVARES FONOVISA 9068 15 EXITOS
43 0 |3 V. FERNANDEZ/R. AYALA SONY DISCOS B0628/SONY ARRIBA EL NORTE..
44 42 3 JULIO IGLESIAS SONY LATIN 39570/SONY IN CONCERT
45 | 38 | 3 | JULIO IGLESIAS SONY LATIN B0763/SONY CALOR
NEW} MAZZ em1 LATIN 42549 MAZZ LIVE-UNA NOCHE JUNTOS
47 | 46 | 2 [ BRONCO fonovisa 3106 SALVAJE Y TIERNO
NEW)> | LUIS MIGUEL WEA LATINA 71535 20 ANOS
NEW)> | RAM HERRERA SONY DSCOS 80863/SONY PENSAMIENTOS
@ NEW} VICENTE FERNANDEZ SONY DISCOS 80809/SONY QUE DE RARO TIENE
POP l TROPICAL/SALSA | REGIONAL MEXICAN
1 LUIS MIGUEL wea LATINA 1 GLORIA ESTEFAN gPiC/SONY 1 SELENA eMILATIN
ARIES MI TIERRA LIVE!
2 LUIS MIGUEL weA LATINA 2 SOUNDTRACK ELEKTRA 2 LA MAFIA SONY DISCOS/SONY
ROMANCE THE MAMBO KINGS AHORA Y SIEMPRE

3 GIPSY KINGS €LEKTRA
4 JON SECADA sBK/EMI LATIN
OTRO DIA MAS SIN VERTE
S GIPSY KINGS £LEKTRA
6 JULIO IGLESIAS SoNY LATIN
JULIO
DONDE JUGARAN LOS...
8 GIPSY KINGS ELEKTRA
9 GIPSY KINGS ELEKTRA
10 ANA GABRIEL GLOBO/SONY
11 LOS BUKIS rONOVISA

12 LUIS MIGUEL weA LATINA

3 JUAN LUIS GUERRA BM™G
AREITO

4 JERRY RIVERA soNy
CUENTA CONMIGO

S JUAN LUIS GUERRA BmG
BACHATA ROSA

6 LINDA RONSTADT gLEKTRA

3 SELENA emiLATIN
ENTRE A M{ MUNDO
4 LINDA RONSTADT ELEKTRA
CANCIONES DE MI PADRE
5 BRONCO ronovisa
POR EL MUNDO
6 FAMA SONY DISCOS/SONY

AMERICA Y EN VIVO

13 JULIO IGLESIAS SONY LATIN
HEY!

14 JULIO IGLESIAS SONY (ATIN
MOMENTS

15 GIPSY KINGS ELEKTRA
ALLEGRIA

FRENESI COMO NUNCA
7 REY RUIZ sONY TROPICAL 7 MAZZ emt LATIN
REY RUIZ LOHARE POR TI
8 CELIA CRUZ rmm/SONY 8 EMILIO NAVAIRA Emi LATIN
AZUCAR NEGRA LIVE
9 VARIOS ARTISTAS mapacy 9 BANDA MACHOS ronovisa
ALL THE BEST FROM CUBA CON SANGRE DE INDIO
10 TITO NIEVES RMM/SONY 10 LINDA RONSTADT ELEKTRA
ROMPECABEZA MAS CANCIONES
11 EL GENERAL Rca/BMG 11 BANDA MACHOS roNovisa
MUEVELO CON CASIMIRA
12 JUAN LUIS GUERRA BmG 12 LA MAFIA sONY DISCOS/SONY
OJALA QUE LLUEVA CAFE ESTAS TOCANDO FUEGO

13 RUBEN BLADES GLOBO/SONY
THE BEST

14 VARIOS ARTISTAS sony
SALSA EN GRANDE VOL.2

15 EL GENERAL Rca/BMG
EL PODER DE

13 JAY PEREZ SONY DISCOS/SONY
TE LLEVO EN MI

14 CULTURAS WEA LATINA
CULTURE SHOCK

15 EMILIO NAVAIRA EMI LATIN
UNSUNG HIGHWAYS

(O Albums with the greatest sales gains this week. ® Recording Industry Assn. Of America (RIAA)

certification for sales of 500,000 units. A RIAA certification for sales of 1 million units. Greatest Gainer
shows chart’s largest unit increase. Pacesetter indicates biggest percentage growth. © 1993, Billboard/
B8P Communications and SoundScan, inc.
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(Comtinued from preceding page)

likes of Duncan Dhu front man Mikel
Erentxun (“Naufragios,” Warner),
EMI Argentina’s superb melodic rock
act Los Enanitos Verdes (“Igual Que
Ayer”), and Warner Spain’s hard-hit-
ting outfit Seguridad Social, whose
latest Warner effort, “Furia Latina,”
was produced by K.C. Porter. Tell-
ingly, none of the aforementioned al-
bums has been released in the U.S.
thus far.

However, there are two albums by a
pair of gruff-voiced singer/songwriters
from Spain that could slide them into
the pop/rock slot once occupied by
Franco de Vita and now inhabited by
Ricardo Arjona. They are “Si Ti Me
Miras,” the best-ever effort by
Warner’s popular Spanish vocalist Ale-
jandro Sanz, and “Sangre Espafiola”
from Sony’s star-in-waiting Manolo
Tena.

Other Spanish albums with stateside
commercial potential are EMI pop acts
TamTamGo! (“Vida Y Color”), and
Amistades Peligrosas (“Relatos De
Un Intriga”), plus the eponymous rec-
ord from Hispavox’s La Década, which
features the sparkling pop/soul medley
“El Club Del Soul.” And while reggae’s
success in the U.S. Latino market has
been spotty at best, EMI Argentina’s
riddim sextet Pericos might attract a
stateside buzz with its frolicking, main-
stream effort, “Big Yuyo.”

On the domestice front, Fonovisa has
issued several strong singles recently
from impressive grupos Los Condors,

Los Angeles Mexicanos, and Grupo
Haleén, as well as ear-perking tracks
from smooth Tejano crooner Rod Ni-
chols and feel-good banda outfit La
Onda Vaselina.

But Luna’s versatile pop/cumbia/
ranchera outfit Los Carlos could fi-
nally become the next super-grupo
courtesy its latest Luna/Fonovisa rec-
ord, “Pidame La Luna,” which contains
the titular cover smash of Leo Dan’s
chestnut. Front man Carlos Pefa is a
veteran singer/songwriter who owns a
fabulous, aching baritone.

Soon-to-be-stars in the Tejano mar-
ket are Sony Discos’ fine singer/song-
writer Jay Pérez and Stephanie Lynn
& High Energy, featuring the clear,
scintillating voice of Lynn, a backing
vocalist on Mazz’s recently released al-
bum “Mazz Roménticos Que Nunca.”

In the tropical arena, RMM’s emo-
tive, Cuban-born salsero Miles Pefia
put on a friendly track set June 29 at
Karaoke in Miami. A promising singer/
songwriter—rare in the salsa arena—
Pefia authored six of the eight tracks
from his smooth label bow “De Que Me
Vale.” Hialeah, Fla.-based Nelson Rec-
ords has put out a strong traditional
salsa album, “Salsa Ritmo Caliente,”
with songs composed by Diego “Ti-
biri” Flérez and sung by a host of
standout soneros such as Flérez, Mel-
cochita, and Junior Gonzilez.

Additionally, Nelson has shipped
“Apurando El Paso,” a marvelous clas-
sical-tinged merengue effort from Mo-

‘\\.
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zaribe, of which most of the members
also belong to the National Sym-
phonic Orchestra of the Dominican
Republic.

Finally, “Salsa Picante,” the label
bow of Manny/WEA Latina salsero
Louis Shati, sports the smoking salsa
track “No Soporto Mis,” which should
become a club smash, if not a radio hit.

By the way, Globo/Sony recently put
out an excellent batch of TV-supported
compilation packages from Lucho Ga-
tica (“El Rey De Los Boleros”), San-
dro (“30 Aniversario”), Leo Dan (“Ant-
ologia Musical”), César Costa and
Enrique Guzman (“Dos Idolos”), and
Los Cinco Latinos (“20 Grandes Can-
ciones”). The only downside? No his-
torical or biographical liner notes. In
fact, few Latino labels provide perti-
nent information about their greatest-
hits sets.

FESTIMBAHIA TURNS 3: The
third edition of Festimbahia is slated to
take place Aug. 26-29 in Salvador, Bra-
zil. The four-day event, organized by
the city of Salvador and the state of
Bahia, features panels, video exhibi-
tions, and concerts with this year’s top-
ical emphasis on world music.

On hand for the confab will be Mon-
treaux Festival founder Claude Nobs,
along with an array of national and in-
ternational talent led by Olodum, Mu-
zenza, Carlinhos Brown, Youssou
N'Dour, Maxi Priest and Jodo Bosco.

(Continued on next page)
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vela “Renascer,” already is enjoying
heavy airplay. Fabio Jr. insists he
does not want to become the Ro-
berto Carlos of BMG.

SIGNINGS: Hansel Y La Orqu-
esta Calle 8 has inked a record deal
with Rodven, the label his ex-vocal
partner, Raul Alfonso, now calls
home. Hansel's label debut, expected
to be charanga-rooted, is due out in
early August ... EMI Latin has
signed Puerto Rican pop/dance artist
Martin Méndez, now recording his
label premiere with José Lugo. Also
signed out of Puerto Rico is salsero
Freddy Gutiérrez, who is cutting his
record with Julio Alvarade. Album
arrangers include Alvarado, Cutto
Soto, José Gazmey, Luis Marin,
and Mariano Morales . . . In his first
major acquisition since taking the
reins at BMG Brasil on July 1, Luis
Oscar Niemeyer has signed Fabio
Jr. His leadoff single, “Um Beija-
Flor,” theme of prime-time Globo no-

MISCELLANEA: On July 30, flut-
ist Nestor Torres kicks off Miami’s
inaugural two-day “Festival Jazz
Miami.” Joining Torres on stage will
be Hubert Laws and Monge Santa-
maria, whose latest album, “Mambo
Mongo™ (Chesky), has just been re-
leased. Bossa nova legend Joao Gil-
berto headlines the second day of the
event ... Texas Tornados’ honcho
Doug Sahm is cutting a rock album
as part of Elektra/Nonesuch’s roots-
oriented “American Explorer” series

. Warner Brazil’s composer extra-
ordinaire Jorge Benjor is in the stu-
dio with noted producer Pena
Schmidt. Meanwhile, label mate Ti-

tas has released “Titanomaquia,”
produced by Seattle-based grunge
maven Jack Endino. By the way,
group lyricist Arnaldo Antunes has
gone solo . . . Sony Latin’s actress/vo-
calist Lucia Méndez is finishing up
her latest effort, with Jorge Calan-
drelli producing ... British & Intl.
Artists is arranging North American
concert tours for BMG’s famed
singer/songwriters Armando Man-
zanero and Joaquin Sabina. It will
be Sabina’s first North American
trek.

RELEASE UPDATE: Now out on
Balboa are two albums from Yo-
landa Del Rio (“Con Mariachi,”
“Con Banda”), plus produet from
Log Cougar’s (“El Dia Que Pue-
das”) as well as an eponymous album
from Banda Camino.
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FOR WEEK ENDING JULY 24, 1993

- |
COMPILED FROM NATIONAL LATIN o
k- RADIO AIRPLAY REPORTS '
|28 58| 59| 22| armist TITLE
2| 53| 89| TS| LABEUDISTRIBUTING LABEL
* %k NO. T * % »
D 7 | LuIS MIGUEL ® AYER
= WEA LATINA 2 weeks at No. 1
@[ 2| 4[5 &L%m ESTEFAN ® M TIERRA_ﬂ:
S IIEERR EElalltaAlTT'A NAZARIO # UN CORAZON HECHO PEDAZOS
— il MILATIN _ R o o
JON SECADA @ SENTIR
4 _3__ ! 15 SBK/EMI LATIN o B ]
(5| 7| 9 | 7 | SELENA NO DEBES JUGAR
. EMI LATIN N |
6 | 5 | 5 | 13| RICARDO MONTANER AL FINAL DEL ARCO IRIS |
o { RODVEN - |
ANA GABRIEL eTUY YO
] l b ! 12 | SonvLATivsONY N o _‘
8 | 8 | 15| 7 | PaULINA RUBIO @ AMOR DE MUJER
X EMILATIN — 1[
(D] 19| 2| 5 | LoSCARLOS PIDEME LA LUNA |
LUNA/FONOVISA
| 17 | & | RICKY MARTIN & ME AMARAS |
SONY LATIN/SONY
1| 10| 16| 5 | GUILLERMO DAVILA CUANDO SE ACABA EL AMOR l
1
* * * POWER TRACK* % %
(A2)| 21 | 28 | 3 | JUANLUISGUERRAY 4.40 ® CORONITA DE FLORES
KAREN/BMG o,
JORDY ® DUR ETR -l
131 13 8 SONY LATIN/SONY _E e BEBiEi :
15| 19| 5 | LAMAFIA & AHORA Y SIEMPRE |
SONY DISCOS/SONY —
LUCERO BREVIVIRE
15 q_LZO 18 6 MELODY/FONOVISA b —
MAGNETO @ SUGAR SUGAR
_1_64 12 12 1 SONY LATIN/SONY - SUGAR SUG .
EDGAR JOEL @ HASTA EL SOL DE HOY
7 [ 16| 2| 5 | EDGARIO SIEYERSOF DELD
MAZZ MI TESOR
A 20 | 27 | 4 | MAZ ) ) ESORO |
19 | 13 | 11 | 10 | DANIELA ROMO ® QUE VENGAN LOS BOMBEROS
20| 9 | 6 | 17 | LOSFANTASMAS DEL CARIBE & MUCHACHA TRISTE
21 | 22 | 20 | 4 | LUIS ENRIQUE NO TIENES QUE PEDIR PERMISO
SONY TROPICAL/SONY -
BRONCO TRES HERIDA
@D)] 28 | 3 | 3 | BRONC ES HERIDAS
MARC ANTHONY PALABRAS DEL ALMA
3 2 % 3 SOHO SOUNDS/SONY S1
CHAYANNE Mf PRIMER AMOR
24 23 14 13 SONY LATIN/SONY O
%5 | 27 | 30 | 4 | LASABROSURA TU AMIGO O TU AMANTE
VICTOR VICTOR TU CORAZON
26 2 21 ! SONY LATIN/SONY J U co 0
1 17| 8 | 22 | LAMAFIA ® ME ESTOY ENAMORANDO
SONY DISCOS/SONY B
ALEJANDRO FERNANDEZ @ PIEL DE NINA
8 | 30 5 8 SONY DISCOS/SONY 5
3 | _ | 2 | RICARDO ARJONA PRIMERA VEZ
SONY LATIN/SONY
YOLANDITA MONGE NTREGA TOTAL
30 | 25 || 23 LBENY YOLANDI ENTREGA TO
@BD)| 3 | — | 2 | ROCIOJURADO Y ANA GABRIEL # AMOR CALLADO
SONY LATIN/SONY
LUNNA POR
32 31 37 4 ol OR EL FUEGO
(33)| 3 | 33 | 3 | LOS HERMANOS ROSARIO AMOR AMOR
B KAREN/BMG
MAGGIE CARLES AMOR SIEMPRE T
3 18] 00| 11| MRS 0 u
* * *HOT SHOT DEBUT x x %
CRISTIAN DIEZ MIL LAGRIMAS
@ NEw ’ 1 MELODY/FONOVISA =
EL GRAN COMBO TE DESE
36 3 s 2 COMBO ~ 0
@D)| 37 | u | 6 | STEPHANIE SALAs @ AVE MARIA
MELODY/FONOVISA
NEWD | 1 | LOS FANTASMAS DEL CARIBE ELLAES
39 | 33 | 3 | GRUPOVIENTO Y SoL CENIZAS Y FUEGO
FONOVISA
YURI POLIGAMIA
40 38 o 2 SONY LATIN/SONY OLIG

O Records with the greatest airplay gains this week. @ Videoclip availability. © 1993, Biliboard/BPI
Communications.
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Beavis & Butt-head: ‘Cool’ Reaction

Viewers Tune In, Some Execs Turned Off

H BY DEBORAH RUSSELL

LOS ANGELES—*I remember junior
high like it was yesterday,” says 30-
year-old Mike Judge, the creator and
voice of Beavis and Butt-head, the two
terminally stupid characters whose
moronic charm has captivated the
warped imagination of MTV viewers.

Judge’s revelation should come as no
surprise to anyone who’s ever watched
an episode of “Beavis And Butt-head,”
which debuted in March and has since
ascended to its current status as
MTV’s highest-rated half-hour series.

Each show mixes two cartoons
chronicling the animated misfits’ ad-
ventures with a number of abbreviated
music videos that inspire goofy com-
mentary. The network’s team mines
the MTV vaults to find old videos by
such acts as Wham! and Toni Basil to
mix with brand-new clips by the
Butthole Surfers and Aerosmith. As
the animated stars preview each clip,
their commentary can often take a
scathing turn. Ween’s “Push Th’ Little
Daisies” got a big thumbs down:
“These guys have no future.”

Other acts that have felt the mind-
less wrath of Beavis and Butt-head in-
clude Amy Grant, Winger, and the
“artier than thou” Sinead O’Connor.

“It’s great when you contrast some-
thing so serious with two really dumb
guys reacting to it,” he says, alluding
to O’Connor’s “Nothing Compares 2
U” video.

“Sinead just takes herself so seri-
ously,” says Judge. “And that video is
so heavy. But most of the people watch-
ing it are 14-year-old guys going, ‘huh,
huh, huh, huh.””

The humor in the show is not mean-
spirited, says Judge. “Part. of what’s
funny is not just that someone’s cutting
down the videos, but that it’s Beavis
and Butt-head doing it,” Judge says.
“It’s like when a dumb guy calls you
stupid, and you can’t convince him he’s
wrong because he’s just too stupid to

BUTT-HEAD AND BEAVIS

get it.”

And while it’s all in good fun, accord-
ing to MTV, some of the labels take is-
sue with the very premise on which the
show is based.

“It’s ironic that a show that blasts
the network and the music video me-
dium, itself is the most successful show
on the channel,” says Mark Ghuneim,
director of video promotion at Colum-
bia Records. “That really says some-
thing about the state of the medium,
MTV, and its playlist.”

MTV has a long history of poking
fun at itself, says Abby Terkuhle, exec-
utive producer of “Beavis and Butt-
head,” who notes, “We've always had
an irreverent attitude about MTV and
music.” And, adds, Judge, “Beavis and
Butt-head do like stuff that'’s cool.”

Clearly that attitude has struck a
chord with viewers, and MTV is re-
sponding in kind with 35 new cartoons
set for fall, and 100 more scheduled for
1994.

That’s good news for the labels, who
rely on MTV’s ratings success for their
own artist development plans.

“The more people watch, the
stronger MTV gets, and it’s hard to
dispute that,” says Linda Ingrisano,
Elektra’s national director of video
promotion.

One person who is clearly surprised

by the success of Beavis and Butt-head
is Judge himself. He likens the show’s
appeal to that of the Three Stooges or
Cheech & Chong.

“Sometimes you just don’t want to
think too much,” he says. But, as a
writer, he notes he sometimes is frus-
trated by the limitations posed by his
brainless characters.

“We might come up with a very
clever line, but it may be too serious
and Butt-head would never have
thought of it so we can’t use it,” says
Judge, adding, “unless he’s been vis-
ited by the spirit of a smarter person.”

Much of the banter exchanged by
Beavis and Butt-head could be classi-
fied as juvenile, junior-high material,
with subject matter ranging from mas-
turbation and sex to other bodily fune-
tions and general destruction and may-
hem. For label executives who often
face the prospect of editing videos to
meet MTV’s own loosely knit credo of
standards and practices, listening to
Beavis and Butt-head discuss their
erections in prime-time can be a bitter
pill to swallow.

“There’s a real double standards and
practices line going on here, and that
area is gray enough as it is,” says Co-
lumbia’s Ghuneim. “There’s a desper-
ate need for continuity, because Beavis
and Butt-head can talk about beating
off at five in the afternoon and the big-
gest music stars in the business can’t
talk about it after midnight.”

Terkuhle defends the show’s lan-
guage and content, noting, “The lan-
guage Beavis and Butt-head use is the
language a 15-year-old might use.
They’re over the top, and they’re not
real.”

The characters, themselves, may not
be real, but their impact on entertain-
ment clearly is. Judge has been ap-
proached by a number of record labels
and film companies, and Beavis and
Butt-head will host their own holiday
special this Christmas.

PRODUCTION NOTES

LOS ANGELES

* Power Films director David
Dobkin reeled Robin Zander’s new
Interscope video “I've Always Got
You” with producer Kieran Walsh.
Aaron Schneider directed photogra-
phy.

* Freedman Productions director
Eden Diebel shot Arnold McCuller’s
Discovery Records video “Calling
You.” Rhonda Hopkins produced;
Arturo Smith directed photography.

*« MoJazz artist J. Spencer and
Smash! Filmworks linked to lens the
video “Hot Pants.” Pam Robinson
directed and David Yost and Ken
DuPuis co-produced.

* Robert Johnson produced Cy-
press Hill's new Ruffhouse video,
“When A Ship Goes Down,” which
was directed by F.M. Rocks’ Gary
Gray.

NEW YORK
« Video director Hype is the eye
behind K7's new Tommy Boy eclip

“Come Baby Come.” Joe Osborne
produced. Malik Sayeed was cinema-
tographer.

¢ Curt Smith’s new Phonogram
video “Calling Out” is a Portfolio
Artists Network production directed
by Marcus Nispel. Lorraine Wil-
liams produced the shoot; Jaimie
Rosenberg directed photography.

NASHVILLE

« High Five director Mike Salo-
mon shot “Thank God For You,” a
new Sawyer Brown video from Curb
Records. Colleen McCray produced.

« Steven Goldmann shot Shawn
Camp’s debut Reprise video “Fallin’
Never Felt So Good” for Planet Pic-
tures.

OTHER CITIES
« Tracy Lawrence’s new Atlantic
video “Can’t Break It To My Heart”
is a Scene Three Inc. production di-
rected by Marc Ball. Anghel Decca
directed photography on the Savan-

nah, Ga.-based shoot. Anne Grace

produced.
* Mike Patterson and Candace
Reckinger directed Bruce

Hornsby’s RCA video “Fields Of
Gray” for Rhythm & Hues. Dave
Rudd directed photography; Doug-
las Meyer and Michael Crapser
produced the Williamsburg, Va.,
shoot.

« Jim Deloye is the eye behind I
Mother Earth’s debut Capitol video
“Rain Will Fall.” He shot the clip in
central Mexico for H-Gun Labs.
Deloye and Mark Pittman handled
production; Eric Koziol was art di-
rector and cinematographer.

« Chicago’s Blackball Films di-
rector David Roth recently wrap-
ped “Wiggle Stick,” a new video for
Sub Pop artist the Rev. Horton
Heat. In addition, Roth is the eye
behind the Jayhawks’ new Def
American video “Settled Down Like
Rain,” shot in various locations
while the band was on the road.

MTV Tries Spoken Word,;
Classical Music Videos?

SPOKEN WORD, once relegated to
the trendy, black-turtleneck crowd, will
get a blast of mainstream exposure
when MTV airs its first spoken-word
“Unplugged” program, featuring such
artists as Henry Rollins, Maggie
Estep, Reg E. Gaines, Barry Your-
grau, Edwin Torres, Bob Holman,
and 99, with music by Huge Voodoo.

The half-hour “MTV Unplugged:
The Spoken Word” is “very interac-
tive, friendly, and loose,” says co-exec-
utive producer Bob Small, noting, “it’s
a very new way of watching television.”

In order to introduce as many new
voices as possible in one half-hour, each
artist will appear on stage for an aver-
age of two to three minutes.
The diverse subject matter
ranges from general dis-
ease to interracial relation-
ships.

“It’s not all heavy-
handed stuff, but it'’s defi-
nitely not mindless,” says
Small. “Really smart writ-
ing can make you smile in
the face of the smothering
dark. In two minutes it may
be gone, but you retain the
m] ‘"

Beth McCarthy directed
the special “Unplugged,”
set for July 28 broadcast.

5

THE
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Dolly Parton, and Wynnona with in-
terviews and dance instruction.

“Country From The City” is hosted
by Rebel Ron Strong, a DJ at WPFB
(The Rebel) Middeltown, Ohio. The
show airs Saturdays at 12:30 pm. on a
local CBS affiliate.

HOUSE PARTY: Noted music video
director Eric Meza (Public Enemy,
Ice T, and Ice Cube) has been tapped
to direct “House Party 3,” his feature
film debut. The New Line Cinema
movie, starring Kid "N Play, also will
mark the film debut of TLC and Im-
mature.

ROACH MOTEL: MTV
Productions and Geffen
Pictures have agreed to de-
velop the live action/ani-
mated short “Joe’s Apart-
ment”’ into a full-length
feature film. John Payson
will write and direct the
“buddy picture” about a big
city apartment dweller and
the roaches that share his
home. “We're very proud
and excited to be stepping
out with this distinctive and
unique film,” says Doug
Herzog, president of MTV
Productions.

Small says he hopes to con-

tinue to develop a forum for by Deborah REEL NEWS: Spell-
spoken word, either Russell bound Pictures has closed
through MTV or some its doors, and its founder
other medium. Chris Wagoner has joined

BRIEF HIATUS: The BET shows
“Video Soul,” “Rap City,” and
“YVideo LP” took a two-week hiatus in
July and have resumed production.
The results of the break include a
brand-new home set for “Rap City,”
which will feature two new bi-coastal
hosts culled from the hip-hop commu-
nity. In addition, the “Video LP” set
will feature a new look created during
the hiatus.

CLASSICAL HITS: WNCN New
York DJ Elliott Forrest previewed his
24-minute pilot for *“Classical Hits
TV” at an informal reception during
the recent American Symphony Or-
chestra League’s conference in New
York. Forrest has been shopping the
pilot for about a year and says he was
surprised by the response his music
video program inspired among the con-
ference attendees.

“T had some trepidation, and felt that
a percentage of them might consider
the show an abomination,” he says.
“But I found that everyone’s ready for
something like this to happen. It's no
longer a matter of if, but when.”

YELLOW ROSE OF DAYTON: Mu-
sic video programmer Neal Turpin,
known for his hard-rocking “Metala-
mania’” show in Dayton, Ohio, is forg-
ing new turf in country territory with
“Country From The City,” a weekly
half-hour dance show shot at the popu-
lar country music club “The Yellow
Rose.” Turpin mixes videos by Mary-
Chapin Carpenter, Hal Ketchum,

bicoastal production house
Chelsea Pictures as head of its music
video division worldwide. Chelsea,
meanwhile, has pacted with the UK.’s
Medialab to represent its directors
Kevin Godley, Wiz, Philip Richard-
son, and Richard Lowenstein in the
U.S. Chelsea’s own roster includes
Alexander Davidis, John Lindauer,
and Matthew Harris. Wagoner will be
based in New York; Keith Milton is
Chelsea’s West Coast directors’ repre-
sentative ... Markus Blunder, for-
merly of Spellbound, is now signed to
bicoastal HSI ... Border Films is a
new Montrose, Calif.-based video pro-
duction company founded by Michael
Nadeau and Sean Alatorre. The Bor-
der Films roster includes directors
Mark Racco, Chris Painter, Jules
Lichtman, Dean Lent, Bing
Sokolsky, Doug Pray, and Detdrich
McClure ... LA.’s FM. Rocks signed
director Evan Stone. .. Chicago’s
Blackball Films signed director
George Tillman .. . Kolbeco Produc-
tions signed director Marty Thomas
... Tim Bergling and Ian Rhett, of
the defunct “Rock 60” video show,
have formed Power Town Produc-
tions, a freelance operation to produce
music video shows in the Washington,
D.C., Baltimore, and Philadelphia mar-
kets. Power Town can be reached at
800-278-ROCK ... MTV VJ Adam
Curry and actress Holly Robinson
will host the ABC special “The Battle
Of The Bands,” which airs July 29.
Jeff Margolis directed the special,
which was executive-produced by Dick
Clark and Al Schwartz.
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THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
% & NEW ADDS ¥ # LISTINGS SUBMITTED BY THE OUTLETS (NOT FROM BDS) OF CLIPS ADDED FOR THE WEEK AHEAD

X |

Black Entertainment Television

14 hours daily
1899 9th Street NE,
Washington, DC 20018

1 Mary J. Blige, Love No Limit
2 Vertical Hold, Seems You're Much...
3 Toni Braxton, Another Sad Love...
4 Jade, One Woman
5 LL Cool J, Pink Cookies...
6 Janet Jackson, If
7 Onyx, Slam
8 Men At Large, Um Um Good
9 Tina Turner, | Don't Wanna Fight
10 Sade, Feel No Pain
11 Natalie Cole, Take A Look
12 Silk, Girt U For Me
13 Brian McKnight, One Last Cry
14 Coup, Dig It
15 TLC, What About Your Friends
16 Toni Braxton, Love Shoulda...
17 Vanessa Williams, Work To Do
18 Wreckx-N-Effect, Rump Shaker
19 Trey Lorenz, Someone To Hold
20 Bobby Brown, Good Enough
21 Christopher Williams, All | See
22 Sade, No Ordinary Love
23 Arrested Development, Revolution
24 intro, Let Me Be The One
25 Naughty By Nature, It's On
26 Levert, ABC-123
27 Dr. Dre, Dre Day
28 Bell Biv Devoe, Above The Rim
29 Q

s, Sound Of
30 Cypress Hill, Insane In The Brain
* & NEW ADDS w &
Biz Markie, Let Me Turn You On
Kirs Kross, Alright

Professor X, They Don’t Know Jack
TBTBT, One Track Mind

COUNTEY MUBIC TRLAVISION.

Continuous programming
2806 Opryland Dr.,
Nashville, TN 37214

1 Clint Black With Wynonna, A Bad...
2 Reba McEntire, It's Your Call
3 Sammy Kershaw, Haunted Heart
4 Carlene Carter, Every Little Thing
5 Pam Tiliis, Cleopatra, Queen Of...
6 John Anderson, Money In The Bank
7 Little Texas, What Might Have Been
8 Alan Jackson, Chattahoochee
9 Hal Ketchum, Mama Knows The...
10 Doug Supernaw, Reno
11 Mark Ch It Sure Is Monday

15 Gibson Miller Band, Texas Tattoo
16 Shelby Lynne, Feelin’ Kind Of...+
17 Confederate Railroad, Trashy...t
18 Joe Diffie, Prop Me Up Beside...
19 Martina McBride, My Baby...+

20 Aaron Neville, The Grand Tour

21 John M. Montgomery, Beer...t

22 Shawn Camp, Fallin' Never Felt...t
23 Sawyer Brown, Thank God...t

24 Billy Ray Cyrus, In The Heart...t
25 Patty Loveless, Nothin’ But The...t
26 Diamond Rio, This Romeo Ain't...t
27 Lorrie Morgan, | Guess You Had...
28 Twister Alley, Dancet

29 Steve Wariner, If | Didn't Love You
30 Boy Howdy, A Cowboy's Born...

31 Confederate Railroad, When You...
32 John Berry, A Mind Of Her Own
33 Kelly Willis, Whatever Way The...
34 Tracy Byrd, Holdin' Heaven

35 Toby Keith, He Ain't Worth Missing
36 Ronna Reeves, Never Let Him See...
37 Andy Childs, | Wouldn't Know

38 Shania Twain, Dance With The...
39 George Jones, Walls Can Fall

40 Aaron Tippin, Working Man's Ph.D
41 Robert Ellis Orrall, Every Day...

42 Ciay Walker, What's It To You

43 Bellamy Brothers, Rip Off The Knob
44 Dwight Yoakam, A Thousand...

45 Mark Collie, Shame Shame...

46 Clinton Gregory, Standing One...
47 Radney Foster, Easier Said Than...
48 Bobbie Cryner, Daddy Laid The...
49 Brother Phelps, Let Go

50 Zaca Creek, Fly Me South

t Indicates Hot Shots
& NEW ADDS & &
Wynonna, Only Love

Continuous programming
1515 Broadway, NY, NY 10036

1 Stone Temple Pilots, Plush

2 Dr. Dre, Dre Day

3 Janet Jackson, if

4 SWV, Weak

5 UBA40, Can't Help Falling In...

6 Onyx, Slam

7 Proclaimers, I'm Gonna Be

8 AC/DC, Big Gun

9 4 Non Blondes, What's Up
10 Aerosmith, Livin' On The Edge
11 U2, Numb
12 Soul Asylum, Runaway Train
13 Duran Duran, Come Undone
14 Blind Melon, No Rain*
15 Porno For Pyros, Pets*
16 H-Town, Knockin' Da Boots
17 Radiohead, Creep*
18 Tony! Toni! Tone!, If t Had No Loot
19 Mad Rain

12 Tracy Lawrence, Can't Break It...
13 Trisha Yearwood, Down On My...
14 Shenandoah, Janie Baker's Love...

20 Lenny Kravitz, Believe
21 Gin Blossoms, Hey Jealousy
22 Ozzy Osbourne, Changes

23 Billy Idol, Shock To The System
24 Michael Jackson, Will You Be There
25 Janet Jackson, That's The Way...
26 Megadeth, Angry Again

27 Sting, Fields Of Gold

28 Spin Doctors, Two Princes

29 Stereo MC's, Step It Up

30 Jade, Don't Walk Away

31 Ice Cube, It Was A Good Day

32 Jackyl, When Will It Rain

33 Neil Young, Long May You Run
34 4 Non Blondes, What's Up

35 Nirvana, Lithium

36 George Michael, Killer/Papa Was...
37 Black Crowes, Hard To Handle
38 Van Halen, Right Now

39 Metallica, Enter Sandman

40 Red Hot Chili Peppers, Under...
41 Naughty By Nature, Hip Hop...
42 Shai, Baby I'm Yours

43 Jodeci, Lately

44 PM Dawn, Looking Through...
45 R.E.M,, Losing My Religion

46 Guns N' Roses, November Rain
47 Metallica, Nothing Else Matters
48 PM Dawn, I'd Die Without You
49 Pearl Jam, Jeremy

50 Positive K, | Got A Man

** Indicates MTV Exclusive
* Indicates Buzz Bin

* & NEW ADDS & &

Red Hot Chili Peppers, Soul To...

P.M. Dawn, Ways Of The Wind

Jazzy Jett & Fresh Prince, Boom...
Guru F/N'Dea Davenport, Trust Me
Bjork, Human Behavior

Cypress Hill, insane In The Brain
Matthew Sweet, Ugly Truth Rock

Urge Overkill, Sister Havana

Primus, Mr. Krinkle

Mighty Mighty Bosstones, Somebody...

€ JSTNN

THE NASHVILLE NETWORK«
The Heart of Courtry

30 hours weekly
2806 Opryland Dr.,
Nashville, TN 37214

1 Sammy Kershaw, Haunted Heart
2 Gibson Miller Band, Texas Tattoo
3 Billy Ray Cyrus, In The Heart Of...
4 Dwight Yoakam, A Thousand...
5 Carlene Carter, Every Little Thing
6 Mark Chesnutt, It Sure Is Monday
7 Shenandoah, Janie Baker's Love...
8 Little Texas, What Might Have Been
9 Shania Twain, Dance With The...
10 Brother Phelps, Let Go
11 Aaron Tippin, Working Man's Ph.D
12 Pam Titiis, Cleopatra, Queen Of...
13 Reba McEntire, It's Your Call
14 Tracy Byrd, Holdin' Heaven
15 Randy Travis, An Old Pair Of Shoes
16 John Anderson, Money In The Bank
17 Mark Collie, Shame Shame...
18 Doug Supernaw, Reno

19 Boy Howdy, A Cowboy's Born...

20 Radney Foster, Easier Said Than...
21 Ronna Reeves, Never Let Him See...
22 Remingtons, Wall Around Her Heart
23 Alan Jackson, Chattahoochee

24 Joe Diffie, Honky Tonk Attitude

25 Hal Ketchum, Mama Knows The...
26 Patty Loveless, Blame It On...

27 Marshall Tucker Band, Walk...

28 Toby Keith, He Ain't Worth Missing
29 Clint Black With Wynonna, A Bad...
30 Clinton Gregory, Standing On The...

* & NEW ADDS & &

Martina McBride, My baby Loves Me
Confederate Railroad, Trashy Women
Joe Diffie, Prop Me Up Beside The...
Roger Ballard, Littie Piece Of Heaven
Rosanne Cash, The Wheel

Cimmaron, Stone Country

Nanci Griffith, Across The Great Divide
Aaron Neville, The Grand Tour

Turner Nichols, Moonlight Drive-In

VHi

VIDEQ HITS ONE™

Continuous programming
1515 Broadway, NY, NY 10036

1 Janet Jackson, That's The Way...
2 Tina Turner, | Don't Wanna Fight
3 Rod Stewart, Have | Told You Lately
4 Kenny G, By The Time This Night...
5 Sting, Fields Of Goid
6 Aaron Neville, Don't Take Away...
7 Whitney Houston, Run To You
8 Marc Cohn, Walk Through The...§
9 David Crosby & Phil Collins, Hero
10 Proclaimers, i'm Gonna Be
11 Michael Jackson, Will You Be There
12 Natalie Cole, Take A Look
13 Expose, I'll Never Get Over You...
14 Elton John, Simple Life
15 Sting, If | Ever Lose My Faith In You
16 George Michael, Somebody To...
17 UB40, Can't Help Falling In...
18 Taylor Dayne, Can't Get Enough...
19 Donald Fagen, Tomorrow's Girls
20 Gloria Estefan, M Tierra
2] Michael Jackson, Who Is It
22 Jon Secada, I'm Free
23 Celine Dion & Clive Griffin, When...
24 Go West, What You Won't Do For
25 Genesis, | Can't Dance
26 V. Williams & B. McKnight, Love Is
27 Paul Simon, You Can Call Me Al
28 Elton John, | Don't Wanna Go On...
29 George Michael, Faith
30 Rod Stewart, Rhythm Of My Heart

§ Indicates Five Star Video
% & NEW ADDS & &

Steve Miller Band, Wide River
Robert Palmer, 29 Palms

THE C

LIP LIST.

A SAMPLING
NATIONAL &
FOR THE WEE

OF PLAYLISTS SUBMITIED BY
LOCAL MUSIC VIDEO OUTLETS
K ENDING JULY 17, 4993.

T H E
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Continuous programming
12000 Biscayne Bivd, Miami, FL 33181

AMERICA’S NO. 1 VIDEO
Luke, Cowards In Compton

BOX TOPS

2 Pac, | Get Around

95 South, Whoot, There It Is
Dr. Dre, Dre Day

Duice, Dazzey Duks
H-Town, Knockin' Da Boots
ice Cube, Check Ya Self
Janet Jackson, If

Jodeci, Lately

Luke, Work It Out

Raven Symone, That's What Little. . .
SWV, Weak

ADDS

2 Unlimited, Tribal Dance

Biggy Smallz, Crusin

Bon Jovi, I'll Sleep When I'm Dead
Celine Dion & Clive Griffin, When ...
Five XI, Say It Isn’t Over

Gin Blossoms, Hey Jealousy
George Clinton, Walk The Dinosaur
H-Town, Lick U Up

Havoc & Prodeje, On A Mission
lllegal, We Getz Busy

Joe, I'm In Luv

Johnny P., Look Good

Krashman, Booty Mack

Kronic, Beez Like That

Lifers Group, Short Life Of A Gangsta
L.L. Cool J, Back Seat Of My Jeep
Malaika, Gotta Know

Mesanjarz Of Funk, Keep It Flowin’
0dds, Hetrosexual

Paul Westerberg, World Class Fad
Portrait, Day By Day

Prince Markie D, Something Special
Scarface, Let Me Roll

Shanice, it's For You

Spin Doctors, How Could You...
Steve Miller Band, Wide River

ot i
T

TELEVISION

Five hours weekly
223-225 Washington St
Newark, NJ 07102

The Story, So Much Mine

Dada, Here Today Gone. . .

Nudeswirl, F Sharp

Bulletboys, Mine

Blind Melon, No Rain

Auteurs, How Could | Be Wrong
Robert Plant, 29 Paims

Verve, Slide Away

Johnny P., Look Good

Celine Dion & Clive Griffin, When |..
Mighty Bosstones, Someday | Suppose
Urge/Overkill, Sister Havana

U2, Numb

Ned's Atomic Dustbin, Saturday Night
Big Mountain, Touch My Light

Suede, Animal Nitrate

Extreme, Tragic Comic

Black 47, Maria's Wedding

Guru, Loungin’

Woodpecker, Kim

American Hot Video

Three hours weekly
110 E 23rd St, New York, NY 10010

2 Pac, | Get Around

Cypress Hill, Insane In The Brain
Eric Sermon, Hittin' Switches
Freedom Williams, Voice Of Freedom
Fu-Schnickens, What's Up Doc?
Heavy D. & The Boyz, Blue Funk
H-Town, Knockin' Da Boots

Intro, Let Me Be The One

Jade, One Woman

Janet Jackson, That's The Way. ..
Jodeci, Lately

Kris Kross, Alright

L.L. Cool J, Back Seat Of My Jeep
Lords Of The Underground, Chief...
MC Lyte, Ruffneck

Onyx, Slam

The Pharcyde, Passin’ Me By
Prince Markie D, Something Special
Raven Symone, Little Girls

Run D.M.C., Do What Cha ...

)

Five 1/2-hour shows weekly
Signal Hill Dr, Wall, PA 15148

Phil Keaggy, | Will Be There
Extreme, Tragic Comic

Petra, Beyond Belief

Hothouse Flowers, Give It Up

Bruce Hornsby, Talk Of The Town
Maria McKee, I'm Gonna Soothe You
Deleon, When

Brian McKnight, One Last Cry

The Winans, Tomorrow

Randy Stonehill, Turning Thirty
Randy Stonehill, Defender

Black Uhura, One Love

Julie Milier, SOS

ETW, Stay Together

Marc Cohn, Walk Through The World
UB40, Can’t Help Falling In Love . ..
Soul Asylum, Runaway Train

JBY

WWOR

One hour weekly
216 W Ohio, Chicago, IL 60610

Juliana Hatfield, My Sister

PJ Harvey, Mansize

Cypress Hill, Insane In The Brain
Ned's Atomic Dustbin, Saturday Night
The Bats, Courage

Angelfish, Suffocate Me

0.M.D, Stand Above Me

Shaggy, Oh Carolina

Ziggy Marley, Brothers And Sisters
U2, Numb

Todd Rundgren, Fascist Christ

Pet Shop Boys, Can You Forgive Her
Suede, Animal Nitrate

One hour weekly
330 Bob Hope Dr, Burbank, CA 91523

Janet Jackson, if

Janet Jackson, That's The Way. . .
Shai, Baby I'm Yours

V. Williams/B. McKnight, Love Is
Jade, One Woman

Whitney Houston, | Will Always...

15 hours weekly
P O BOX 398, Branson, MO 65616

Trisha Yearwood, Down On My Knees
Little Texas, What Might Have Been
Clint Black, A Bad Goodbye

Reba McEntire, It's Your Call

Koko Taylor, Wand Dang Doodle

Mark Collie, Shame Shame Shame. . .
Shenandoah, Janie Baker's Love Slave
Sheiby Lynne, Feelin’ Kind Of. . .

Lisa Stewart, Under The Light . ..
Bruce Hornsby, Harbor Lights

Sandi Patti, Hand On My Shoulder
Dolly Parton, More Where That . . .
Doug Supernaw, Reno

Restless Heart, Tell Me What . . .

Alan Jackson, Chattahoochee
Matthews, Wright & King, | Got A Love
Lee Ritenour, Waiting In Vain

John Anderson, Money In The Bank
Lyle Lovett, North Dakota

Radney Foster, Easier Said Than Done

Nangci Griffith, Across The Great Divide

edidline.

Labels Connect At Pub Club;
SNL Loses Pitt To Late Night

M BY ERIC BOEHLERT

SPIN PARTIES: For years Los
Angeles record label publicists would
bump into each other at MTV lunch-
eons and Grammy breakfasts, where
they would cluster around a few ta-
bles and catch up on industry news.
Now, those informal flak confabs are
scheduled.

“We'd have a wonderful time just
hanging out and we kept threatening
to make it a regular occurrence,” says
Heidi Robinson, VP of media rela-
tions at Def American.

Last summer, at yet another MTV
meet'n’greet, she ran into Cary
Baker, who heads publicity at Mor-
gan Creek Records, and the two,
along with Marilyn Arthur, director
of West Coast publicity at RCA, de-
cided to go ahead and launch the first
Pub Club gathering. Invitations went
out to label publicists (no support
staffers, please), who met at the res-
taurant Melrose Place. On July 14,
Pub Club sponsored its fourth get-to-
gether, where more than 30 publicists
from most of the major labels at-
tended.

Besides relevant industry issues,
what do a room full of label publicists
talk about? “You guys,” laughs Ro-
binson, meaning the media. Along
with some personnel updating—what
editor has moved to what position—
there’s also plenty of dishing and kib-
bitzing along the lines of “You-can’t-
get-that-person-on-the-phone-ei-
ther?”

A bastion of media bashing? Not
exactly. It's mostly in fun, says
Baker, who notes that a future Pub
Club fete may feature the roasting of
an invited media guest.

On the serious side, publicists say
it’s important to meet and discuss the
state of the industry. “There are a lot
of problems and issues that the indus-
try’s metamorphosing,” says Baker.
(In a similar vein, Tess Taylor, asso-
ciate director of marketing coordina-
tion for MCA, who heads the Los
Angeles Music Network, recently

invited industry folks to a Network
symposium: “Publicity: Getting At-
tention In A World Gone Mad.”)

As for enlarging the Pub Club,
Bakers urges L.A. publicists, particu-
larly those from rap, urban, jazz, and
Latin labels, to get involved and ei-
ther contact him or Robinson.

Not all have been able to make it
out to Pub Club quarterlies, though.
As one overworked, L.A. flak put it,
“I see my family so little as it is. If [
told my wife I was going out to dinner
with a bunch of publicists, I think
she’d shoot me in the head.”

LATE NIGHT: The news that Jim
Pitt has moved from booking musi-
cal guests on ‘“‘Saturday Night
Live” to doing the same for Conan
O’Brien’s soon-to-debut NBC late-
night show no doubt made the
rounds at the last Pub Club fest. As
of presstime, no musical director
had been tapped to anchor O’Brien’s
band, though, says Pitt.

He notes that unlike Letterman’s
show, where acts often had to leave
some members behind in order to
mesh with Paul Shaffer’s crew, full
bands will be welcomed on O’'Brien’s
program. Also, according to Pitt, the
sound and lighting in studio 6-A,
which had housed Letterman and
will host O’Brien, has been upgra-
ded to “Saturday Night Live”-type
quality.

As for the myriad of booking com-
petitors (Arsenio, Letterman,
Chevy, Leno), Pitt says that may
force the show to be more adventur-
ous in choosing its guests.

IN OTHER JOB PLACEMENT
news, Bob Wallace, who became
Rolling Stone’s managing editor in
1984 and executive editor in 1987,
exits for ABC’s “PrimeTime Live.”

RIP: Following the New York
Post’s latest deathwatch, has it
occurred to those trying to resusci-
tate the tenacious tabloid that the
city simply cannot support/does not
need four dailies?

ACOUSTIC GUITARS AND OTHER
FRETTED INSTRUMENTS:
A PHOTOGRAPHIC HISTORY
By George Gruhn & Walter Carter
(Miller Freeman Inc., $39.95)

What a feast!

The raison d’étre for this marvel-
ously illustrated 308-page photo his-
tory is succinetly laid out in the intro-
duction by its co-authors, vintage-
guitar authority Gruhn and writer
Carter: “We cannot play musie on
photographs, of course, but we can
look at them whenever we want, and
a collection of hundreds of photos
takes up less space than the smallest
guitar.”

More than 700 lustrous full-color

photos of vintage acoustic guitars
(including Dobros and steel bodies),
mandolins, and banjos grace the
pages of this book; the accompanying
text lays out the innovations of the
major manufacturers (Gibson, Mar-
tin, et al.) and the evolution of the in-
struments in concise, lucid form.

But this is basically a picture book
for guitar freaks, and one could
scarcely ask for a nicer one. The col-
ors are rich; one can practically feel
the grain of the wood; and the editors
have a good eye for an instrument’s
most elegant details. In all, “Acoustic
Guitars” is a bonanza for fret burners
everywhere.

CHRIS MORRIS
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Irish Groups Call For Own Rights Body
PRS Problems Fuel Demand For Autonomy

Eiton Italiano. After his sell-out June concert in Milan, Efton John picked up a
double-platinum disc for selling 400,000 of “The One” in Italy. John met
PolyGram ltaly President Stefano Senardi, right, backstage along with
Phonogram marketing and promotions staff.

Jackson Decision May Delay
Tour Dates In Hong Kong

MW BY MIKE LEVIN

HONG KONG—Promoters for the
Asian leg of Michael Jackson’s 1993
Dangerous tour are waiting anxious-
ly for the star to make up his mind on
which dates to perform here.

Last week it was announced that
Jackson would put on two shows,
Aug. 15 and 16, at the city’s largest
venue, an outdoor horse-racing
track at Shatin.

But his management is now
claiming “prior commitments” may
require pushing those dates back,
perhaps to Aug. 25.

This would disrupt the tour’s en-
tire schedule, which has Jackson in
Bangkok on the 25th. Other cities
affected include Taipei, Seoul, and
Fukuoka in southern Japan.

Organizers of the Hong Kong
concerts have been preselling tick-
ets for a week and could face a mon-
umental problem should Jackson
change his dates. There is also no

guarantee the venue will be avail-
able.

The track, about 45 minutes by
train from central Hong Kong, is
owned and operated by the Hong
Kong Jockey Club. Although no
races run in the summer, the jockey
club needed weeks of convincing to
allow the use of its park for the con-
certs, and is now ‘‘discussing
whether it is possible to accommo-
date any changes” says David Yau,
club director.

The scheduling hitch is one more
question surrounding Hong Kong’s
biggest-ever music show. The two-
day visit will cost between $8 mil-
lion-$10 million. With capacity seat-
ing able to generate only $5.5 mil-
lion-$6 million, many wonder how
the organizers will make money.

The concerts bring together an
unusual mix of promoters. Lead
promoter Arena Group is well-
versed in organizing international

(Continued on page 49)

MCA MD Plans Pacific Expansion
Hebbes To Rebuild Label Profile

M BY GLENN A. BAKER

SYDNEY—In his role as the new
managing director of MCA Music
Australia, Peter Hebbes plans to ex-
pand the company’s control over
MCA publishing interests through-
out the Pacific Rim and South Asia.

The former managing director of
Festival Music Publishing, Hebbes
was appointed last month to the posi-
tion vacated by long-time MCA Music
Australia chief Chris Gilbey.

Hebbes, 51, is one of the most
prominent members of the Austra-
lian music industry. He is the current
vice chairman of APRA, the Austral-
asian Performing Right Assn. and
the chairman of AMCOS/AMPAL,
the Australian mechanical copyright
owners’ society. He recently was ap-
pointed by the Australian govern-
ment to the Music Industry Advisory
Council to represent copyright own-
ers.

Hebbes has been with Festival Re-
cords/Music in Australia for 15 years
and, before that, was A&R director in
London with Festival International
for five years. During this period, he
signed and recorded such acts as
Labi Siffre, Glenn Cardier, Tony
Cole, and Olivia Newton-John, for
whom he also worked as tour manag-
er.
Hebbes says his most pressing
task will be “re-establishing the pro-
file of MCA in this territory” after a
decade in which the company was
billed as MCA/Gilbey. His other pri-
ority is to take over the South Asian
and Pacific Rim MCA territories from
Europe, which he sees as “‘a natural
association” for his office.

“Through my involvement with
various industry councils and after
20 years with an aggressive inde-
pendent record and publishing
company like Festival, I think I

(Continued on page 49)

M BY KEN STEWART

DUBLIN—Leading songwriters and
publishers here are adding their
voices to the call for an independent
performing rights body for Ireland.

In the wake of problems at the
U.K.’s Performing Right Society,
many writers are demanding that the
Irish Music Rights Organisation
(IMRO) be granted full independence
and autonomy.

IMRO was formed in 1989 as a col-
lecting agent for the U.K.-based
PRS.

Ireland is the only European coun-
try, apart from Luxembourg, with-
out its own performing rights soci-
ety. The issue has been debated with-
in the Irish music industry for years,
but the recession and PRS’s prob-
lems with the aborted $12 million
PROMS computer system have add-
ed urgency to the call for indepen-
dent rights collection in Ireland.

The PRS says it is currently con-
sulting with its membership about
the possible development of IMRO as

an independent society.

U2 manager Paul McGuinness, for
long a sharp critic of the PRS, re-
gards IMRO as “twice as good as the
PRS. They collect far more money [as
an agent of the PRS in Ireland], and
far more efficiently, pro rata, than
PRS do.”

Brendan Graham, chairman of
IMRO, claims, “We have quadrupled
[performing rights collection in Ire-
land] to the benefit of songwriters
worldwide. We’ve now leapfrogged to
the head of the European league of so-
cieties in terms of improved collection
performance in the last two years.

“But we’re still only halfway there.
There remains a large potential cus-
tomer base we’re not getting to. An
underdeclaration of the use of music
is a massive problem.

“Ireland is awash with all kinds of
music. Irish directors, writers, and
publishers who live here know that.
PRS directors in London could not
know.”

Graham cites several factors in
support of IMRO becoming an inde-

Gazell Jumps With Warners. Swedish music publisher Gazell Music recently
activated its own record company, Gazell Records, and signed a licensing deal
with Warner Music Sweden for Scandinavia. The first release on the labet is
“We Take Care” by the Breeze. Pictured, from left, are Warner Sweden MD
Hans Englund; Gazell Music chairman Dag Haeggqvuist, Gazell Music MD Rune
Ofwerman, Breeze members Woodgrove and Staffan Ofwerman; and Warner
Sweden A&R manager Bo Frolander.

Bulgaria Gets G’right Law

Rome, Geneva Conventions Next

M BY CHAVDAR CHENDOV

SOFIA—After almost a year of de-
bate, the Bulgarian Parliament
adopted a new copyright law, which
comes into force Aug. 1.

The law offers protection in line
with western European copyright
laws and is compatible with the
Berne Convention for the protection
of literary and artistic works, accord-
ing to legal experts here.

Velizar Sokolov, chairman of Bul-
garian copyright law specialists Arsis
Consulting, says, “The new law pro-

vides, for the first time in this country,
protection for performers and produc-
ers of sound recording. Producers
shall enjoy exclusive rights of repro-
duction, distribution (including rental),
public performance, and importation
and exportation for commercial pur-
poses of copies of a recording.”

Producers will enjoy a 50-year term
of protection.

To fight widespread piracy in Bul-
garia, the law provides for increased
fines for copyright and neighboring
rights infringement. An IFPI group

(Continued on page 50)

pendent performing rights society.
“First, there’s the economic imper-
ative. Unless we have such a society
quickly, creators of music worldwide
will lose out. IMRO lacks credibility
because we have no members and are
seen merely as ‘landlord’s agents,’
and the landlord is Britain, with all
the negative historical connotations.
“This perception is particularly
alive in rural Ireland. A recent pro-
vincial newspaper article compared
IMRO with Dick Turpin, the English
highwayman. An Irish membership
(Continued on page 43)

No Sleep
For Virgin On
Sunday Trading

M BY EMMANUEL LEGRAND

PARIS—Virgin's Paris Megastore
came up with a smart response to
authorities withdrawing permis-
sion to trade on Sunday—it didn’t
close on Saturday night!

Last year the Megastore on the
Champs-Elysées was granted a
probationary license to trade on
Sunday by the local prefect, Chris-
tian Sautter. The decision, after
months of pressure from Virgin,
was made on the grounds that the
store was in a tourist area.

Sautter was replaced early July
by Claude Aurousseau, whose
first decision, July 9, was to say
he would not renew Virgin's “der-
ogation” or special dispensation.

The Megastore’s response was
prompt, in the form of a well-pub-
licized “Megasunday.”

Patrick Zelnik, president of the
Virgin stores, first secured shop-
workers unions’ approval, and
then kept all four French stores
open all Saturday and Sunday
night. “It solves the problem of
opening on Sunday as we haven’t
closed on Saturday,” says Zelnik.

The results exceeded expecta-
tions. According to Megastore’s
marketing director Diane Attali,
some 10,000 people visited be-
tween 1-8 a.m., with revenues
from that part of the night ex-
ceeding $130,000. Of the 100,000
visitors to all four French stores
that weekend, 20,000 signed a pe-
tition in favor of Sunday trading.

While the cheeky stunt brought
headlines and smiles, Zelnik also
made serious threats to cease in-
vestment in the planned Louvre
gallery store if nothing changed,
as well as freezing future plans.

Industry body SNEP backed
the action in a statement, saying:
“Access to cultural goods on Sun-
days, whether books or records, is
a measure to fight against the
ever-diminishing supply of cul-
ture.”
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French Label Emerges From Chrysalis

B BY EMMANUEL LEGRAND

PARIS—Two years after it was fold-
ed into EMI France, the Chrysalis la-
bel has re-emerged here, with its own
promotion and marketing structure.

Heading the new label will be
Hervé Defranoux, former EMI inter-
national director.

Gilbert Ohayon, president of EMI
France, sees the rebirth of Chrysalis
as a way to increase EMI’s market

share, to maximize its international
catalog, and develop local acts.

“This change is a reflection of the
state of the company,” he says. “Dur-
ing the past two years, EMI has been
set back on its feet. Our market
share is honorable, our financial re-
sults are good, so it's about time to
change gear. I think we have reached
the ceiling of what our current team
and structure can handle. We had to
look for a new organization.

Wandering Jagger. EastWest Records in Germany hosted a reception in
Hamburg for Mick Jagger to present him with a gold album recognizing sales of
250,000 copies of his current solo release, ‘“Wandering Spirit.” Joining Jagger,
left, is Jurgen Otterstein, managing director of EastWest Records.

“I was not keen on splitting the
company into two big labels as some
of my competitors did. I preferred to
give birth to a small structure with a
limited team. It gives more flexibility
to nurture new talent and be more ef-
ficient with established acts. Besides,
Chrysalis—Ilike Island—is an historic
label, and has always been associated
with quality and originality.”

As director of Chrysalis, Defran-
oux will report directly to Ohayon.
Defranoux has been, for the past
three years, director of the interna-
tional repertoire of EMI France. Pre-
viously, he worked for CBS in France
and Sony Music International in Lon-
don.

The Chrysalis staff includes the re-
spected Jean-Michel Canitrot, for-
merly with Island and Virgin, as head
of promotion, assisted by Nathalie
Devigne (press) and Jerome Favier
(radio). Marketing will be handled by
Olivier Lebeau (label manager).

The local A&R of the label will be
under the direct supervision of Jean-
Jacques Souplet, A&R director of
EM]I, and, within his team, newcomer
from Virgin Christophe Leblanc will
be in charge of the Chrysalis local
roster. Ohayon confirms that this ros-
ter will be modest, with three to five
acts that fit into the image of UK.
and U.S. rosters. The first signing is
the rock band Blonde Amer.

The re—creation of Chrysalis has led

(Continued on page 50)

Super Club: No Rental Rétreat

Plans New Concept To Tout Sell-Through

@ BY MARC MAES

BRUSSELS—Rumors that video
chain Super Club is to axe its core
video rental business have been
denied by the company’s manag-
ing director and European execu-
tive VP Peter Fitters.

The news came as the Benelux-
based Super Club opened the first
of its ‘““Home Entertainment”
stores in the Flemish city of Ant-
werp, July 9.

Says Fitters, “What we do want
to launch are the HE stores, locat-
ed in major cities in Belgium,
where existing Super Club stores
will become entertainment one-
stops, offering the full range of
audio/visual sell-through enter-
tainment, ranging from video to
CD-I and DCC. Those HE stores
will stop all rental operations. Al-
though sell-through makes out
more than half of our annual turn-
over, we don’t plan to abandon the
rental department.” Sega and Nin-
tendo computer games also will
feature as part of the mix.

Super Club, founded as a video
rental business in 1983 by Maurits
De Prins, was taken over by Phil-
ips in 1991. Fitters was appointed
managing director, and togetner

with financial director Mark Se-
venans radically altered the
group. In Belgium, the chain
closed down a number of video
stores, leaving 99 stores open to-
day, which between them com-
mand 10% of the total market in
Belgium. A franchising operation
was launched as Cinerent and add-
ed six more stores to the Belgian
chain. The company has had its
Super City multiplex (7 theaters—
1,800 seats) in Louvain, Belgium,
for sale for more than a year.

In Holland, the group now has
230 points of sale through Cine-
rent franchising and Videoland
stores.

Fitters also axed the company’s
film production commitments and
closed down the Mister Video
vending machines. But a further
move to restructure part of the
Super Club video stores into
‘“Home Entertainment Stores’’
has led to observers jumping to
conclusions, says Fitters.

Rumors have been fueled about
Super Club pulling out of rental
by a flagging rental market, but
Belgian Video Federation chairman
Serge Couvreur says Belgium is
still one of Europe’s healthiest

(Continued on page 50)
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IRISH GROUPS CALL FOR OWN RIGHTS BODY

(Continued from page 47)

society could more effectively coun-
teract that kind of thinking.”

Graham says the needs of some
1,100 writer-publisher PRS members
resident in Ireland have to be catered
to through London, but that an Irish-
controlled body could provide a more
efficient and rapid response.

“Initial costing exercises indicated

JACKSON TOUR

(Continued from page 47)

concerts, but Yin Wing Entertain-
ment and the small Artists World
are taking their first step away
from the safety of Cantopop idols
and making family entertainment
shows.

The potential income from an art-
ist with Michael Jackson’s status
was the main attraction. But the
presence of Allan Zeman, a new-
comer to the concert scene after ty-
ing up with Andrew Bull's ICP out-
fit, and some heavyweight sponsors
were other factors. Lead sponsor
for the entire tour is Pepsi-Cola; oth-
ers include HBO and American Ex-
press.

“No one is going to make a for-
tune, but that’s not the goal,” says
Zeman, a well-respected fixture in
the calony’s garment business.
“The most important thing is to
bring Hong Kong some notoriety as
a concert [venue].”

that we could probably do the job
cheaper than PRS but, to my mind,
the most important consideration is
the question of sovereignty. This is-
land, which has had a global influ-
ence on musie way out of proportion
to its size, does not have its own voice

at any international gathering of

membership societies.”

Artist Chris de Burgh credits the
PRS with having done a good job for
him internationally.

“But it’s beceming evident that all
is not well within the PRS, which is
why people are looking for an alter-
native,” de Burgh says.

“In the past, [ have been, and con-
tinue to be, closely associated with
the PRS because I have no choice. If
there were a choice, I would look at
them both competitively. I think
there should be an Irish-based soci-
ety. For 15 or 20 years there has been
a significant output from Irish song-
writers on an international basis and
it’s absolutely high time they had a
serious voice of their own.”

Not everyone shares such opinions.
Enya’s manages and record produc-
er, Nicky Ryan, comments, “It would
largely depend on who was running
the society before I would sanction
it,” he says.

“I feel the PRS is so well-regulated
and that they’re hugely professional.
The last word on it would be to look
at your royalty statement at the end
of the year and see what you got

from Ireland afier the new society
took over.”

Songwriter Paul Brady shares “the
general concern coming from most
quarters in relation to current prob-
lems in the PRS. [ very much support
the principle of an autonomous soci-
ety because I feel that each country
should have its own system, simply
from the point of view that members
in each country should have closer
contacts. And it’s very difficult for
Irish members to have a real and
meaningful contact with the PRS
London office.

“Each territory should look after
its own members,” Brady continues.
“If you're an appendage at the end of
some other country’s organization,
you will not really get the attention
you should.

“But, for all its problems, the PRS
has a huge wealth of experience and
I would like to see any moves to-
wards independence proceed with
real cool, clear heads.”

John D’Ardis, chairman of the Irish
Assn. of Songwriters & Composers
(IASC), stresses creative differences
between Ireland and the U.K.

“Ireland has a living folk culture
very different from the U.K. that
leads to difficulties with existing titles
when they’re being inputted by people
unfamiliar with that type of music.

“The TASC position would be very
supportive of an independent struc-
ture for IMRO, provided the interests

of writers were suitably safeguard-
ed,” D’Ardis says. “In setting up a
board, we would prefer the European
system, in which writers are in the
majority.”

Peter Bardon, managing director
of publisher Bardis Music, is con-
cerned about dual-currency transac-
tions.

“If you get an RTE radio play,
RTE pays IMRO in Irish pounds, the
PRS converts them into sterling, and
then make their distribution in ster-
ling, after which it's converted back
into Irish pounds. The only people
gaining money are the banks. It is
the wish of the vast majority of PRS
members living in Ireland that we
should have our own society, but it is
not in the interest of the U.K. pub-
lishing industry to allow Ireland to be
an independent territory.

“My writers and I have so many
problems with the way the PRS run
their operation that we would wel-
come anything to improve the situa-
tion.”

The Irish Competition Authority is
said to be examining the relationship
between the FRS and its Irish mem-
bers vis-2-vis the membership agree-
ment, and that this may prove to be a
significant factor in hastening the
formation of an independent mem-
bership society.

Asked to comment on the situation,
the PRS issued the following state-
ment from chairman Wayne Bicker-

ton: “There is a committee compris-
ing IMRO directors and PRS direc-
tors discussing the development of
IMRO and its possible viability as a
membership society.

“There has been a meeting of this
committee in London June 30. There
will eventually be a consultation pro-
cess with the PRS membership.”

MCA PACIFIC EXPANSION

(Continued from page 47)

have a very good understanding of
our neighbaring areas and how to
deal with people in those coun-
tries,” says Hebbes. ““As we move
into the '90s, we must consolidate
our traditicnal forms of income
and look forward to alternative av-
enues of exploitation through new
technology in growing markets,
ensuring that the rights of the
composer and publisher are para-
mount and will always be promot-
ed and protected. Sound carriers
change, but basic copyright
doesn’t.”

After two decades with Festival,
Hebbes’ move to MCA has sur-
prised many in the industry. How-
ever, he was urged by Festival
chairman Allan Hely to take up a
role that will see him control the
third-largest song catalog in the
world, in the world’s fastest-grow-
ing region.
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FRENCH LABEL EMERGES FROM CHRYSALIS

(Continued from page 45)

to a reshuffle at EMI: Olivier Chanut,
label manager for EMI Records U K,
replaces Defranoux, while Holly
Diener takes over Chanut’s position
and Brigitte Philibert, who was Chry-
salis/EMI U.S. and SBK label man-
ager, becomes label manager for

Capitol, EMI, SBX, and Impact. All
appointments were effective July 1.
Chrysalis has operated throughout
the past 10 years as a licensed label to
Ariola, Phonogram, and BMG and
was set up as an independent struc-
ture by its then label manager Chris-

tophe Magny in the late ’80s while
still distributed by BMG. When the
acquisition of Chrysalis by EMI was
completed, the label was folded into
EMI and most of its staffers were let
go, including Magny.

BULGARIA

(Continued from page 47)

to be formed within weeks, will play
an active part in controlling piracy.
But the first step will be creating the
special department of intellectual
property under the Ministry of Cul-
ture.

Now that the new copyright law is
adopted, Bulgaria is making plans to
join the Rome Convention for the pro-
tection of performers, producers of

phonograms, and broadcasting orga-
nizations, and the Geneva Convention
for producers of phonograms.

IFPI's legal adviser for Eastern
Europe, Bianka Alicia Kortlan, wel-
comes the move, but points out, “It’s
a step in the right direction, but it
also depends how well it is enforced,
how efficient the courts are, as to
how effective it is.”

SUPER CLUB

(Continued from page 43)

rental markets. “Although we still
await the exact figures for 1992,
there’s no need for panic,” Couv-
reur says, “and I think that Super
Club is following a healthy policy in
diversifying its operations. I
wouldn’t advise them to stop rental
because despite competition of both
TV and new technology, the rental
market is still very healthy here.”

//
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Apache Indian In India;
GRP Adds To Int’l Scope

HAILED AS the first UK. pop
star from Britain’s Asian-Indian
community when his hit “Arranged
Marriage” broke through on the
singles chart earlier this year,
Apache Indian has taken the idea
of returning to his roots further
than most musicians.

In the wake of acclaim for his de-
but album “No Reservations” on
Mango/Island Records, with its
mix of black hip-hop, reggae, and
the Asian-Indian rhythm called
bhangra, Apache Indian recently
completed a 14-day promotional
tour of India.

“MTV Asia picked up on the vid-
eo for ‘Arranged Marriage’ and
played it to death,” says Phil Coo-
per, international direc-
tor with Island in Lon-
don, noting what pre-
ceded Apache Indian’s
visit during June.

As a result, manager
Mambeo Sharma says,
the artist’s reception in
the market was “mind-
blowing.” Apache Indi-
an played to 20,000 peo-
ple at a concert in Bom-
bay and 15,000 in New
Delhi. Thanks to 120
print interviews during
his stay, and visits with
government dignitaries,
Apache Indian was “on
the front page of every paper in ev-
ery city every day,” says Sharma.

The most telling impact, howev-
er, has been felt by PolyGram’s af-
filiate, Music India, with legitimate
sales of “No Reservations” ap-
proaching 210,000, the triple-plati-
num level in the market. Apache In-
dian is expected to return to India in
October, when there is talk of him
opening for a U.S. artist touring the
region, Michael Jackson.

AS THE NO. 1JAZZ LLABEL in the
U.S. for the past four years running
(measured by Billboard’s year-end
combined tally of the Top Jazz and
Top Contemporary Jazz Albums
charts), it is no wonder that GRP Re-
cords is looking worldwide to contin-
ue its growth through the '90s.

A year after opening its new Lon-

" don office, with former Sony Music

International marketing director
Frank Hendricks as director of op-
erations for Europe, GRP recently
promoted Hendricks to senior direc-
tor of international, responsible for
all markets outside the U.S. Hen-
dricks takes over a post previously
held by Jim Fishel in New York.
Hendricks’ promotion comes at a
time of two other noteworthy devel-
opments affecting GRP worldwide.
One is the announcement by MCA,
which has owned GRP since 1990,
that it expects to develop a network
of its own new international affili-
ates in as many as a dozen coun-
tries, beginning with France, Spain,
and Italy in the coming year (Bill-
board, May 15). That effort will be
directed by Jorgen Larsen, the
newly named president of MCA

HOME &
ABROAD

by Thom Duffy

Music International, based in Lon-
don, and the former president of
Sony Music Europe. The MCA
Group, including MCA Records,
Geffen, and GRP, is currently dis-
tributed internationally by BMG.

The other development is the sign-
ing by GRP of two young British
artists, flutist Phillip Bent, whose
debut album is titled “The Pres-
sure,” and guitarist Tony Rémy,
whose debut disc, “Boof!,” arrives in
September. Both artists lean in a
jazz-dance direction and display a
new stylistic direction for GRP.

“We are clearly diversifying the
roster to some extent,” says Hen-
dricks, who notes that upcoming pri-
orities for GRP in the U.S. and over-
seas also include the
soundtrack for “The
Firm” by Dave Grusin,
a new release from
Chick Corea’s Elektric
Band II, “Paint The
World,” and a new al-
bum from blues vocalist/
guitarist Robben Ford.

While Bent and Rémy
were signed direct to
GRP in the US,, “they
came our way via con-
tacts in Europe,” says
Hendricks. “One of the
things I'm really excited
about enjoying is hear-
ing about a lot of acts in
Europe, the U.K,, and elsewhere,”
acts GRP may pursue. “A good
source of artists for us is the inter-
national market.”

BORDER CROSSINGS: “What
month is it?”’ asked a bemused Neil
Young as a chilly London rain fell
on the opening of his Finsbury Park
show July 11. At his first UK. date
in four years, backed by Booker T.
& the MG’s, Young looked and
sounded every bit the Godfather of
Grunge as he headlined one of the
strongest U.S. and U K. bills of Lon-
don’s summer concert season, with
solid sets by Pearl Jam, James,
Teenage Fanclub, and 4 Non
Blondes. Although his European
tour coincides with the release of his
“Unplugged” album, Young’s howl-
ing electric guitar was anything
but—a marvelous sound for the
ages ... The vocal quintet Zap Ma-
ma’s “Adventures In Afropea” al-
bum (Luaka Bop) has commanded
the No. 1 spot on the Top World Mu-
sic albums chart for the past two
months as the group sweeps
through European festivals. Zap
Mama plays a five-night stand in
Amsterdam July 26-31 before head-
ing to Belgium, where the group’s
Crammed Discs album has recently
gone gold.

Home & Abroad is a biweekly col-
umn spotlighting the activity of
the international music business
and artists outside their native
markets. Information may be sent
to Thom Duffy, 23 Ridgmount
Street, London, WCI1E-7AH or
Saxed to 071-323-2314.
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MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

GREECE: Haris Alexiou is probably the country’s biggest-selling female
singer. For the past 20 years she has based her success on a rhythmic, pas-
sionate brand of bouzouki-based local repertoire that uses scales dating
back to the Byzantine Empire. Her latest album, “Di’Efhon” (PolyGram), is
named after an ecclesiastical phrase, reflect-
ing the current revival of interest in ethnic
and Greek Orthodox sentiment. Slow-mov-
ing and solemn, unlike Alexiou’s more tradi-
tional material, the title track of “Di'Efhon”
combines the minor key of a Mediterranean
ballad with traces of Orthodox chant ca-
dences. “I haven’t compromised [with West-
ern music] this time,” Alexiou said in a re-
cent newspaper interview. The album has
been well received in France and Germany and is at the forefront of a con-
tinuing effort to gain acceptance for ethnic Greek music in the broader Eu-
ropean market. JOHN CARR

POLAND: Current estimates suggest that there are more than 50 reggae acts
operating here. At the Zlota Skala (Gold Rock) studio in Warsaw, groups
including Asunta, Stage Of Unity, Bedzie Dobreze, and veteran act Baks-
zysz have lined up to record albums over the years. The reggae-influenced
Brygada Kryzys—one of the most inventive acts to emerge from the Soli-
darity revolution of the *80s—will perform a showease at this year’s New
Music Seminar in New York. The intense and widespread attachment to
reggae in a country with no black population confirms reggae’s enduring
force as a natural music of protest. Its
popularity dates from the mid-"70s, when
the international rise of Bob Marley coin-
cided with the explosion of punk in Po-
land. Almost every band from that era in-
cluded at least one of Marley’s hits in
their repertoires—the most important be-
ing “Get Up, Stand Up.” Even before
martial law was declared in 1980, reggae
was banned from the radio, and transla-
tion of the lyrics was strictly forbidden.
But the more the authorities tried to
stamp it out, the more the underground reggae scene thrived. There were
reggae festivals and a new crop of bands emerged, notably Izrael, Daab,
Instytucja, and Gedeon Jerubbal. In 1985, as the grip of the military regime
was beginning to weaken, Izrael released its second album, “Na I Faj” (Fill
The Pipe). With songs like “Equal Rights,” “Nation Must Be Free,” “Don’t
Give Up,” and “Freedom,” Izrael became the voice of a generation. Despite
continual harassment from the authorities, the group’s concerts became a
focus for rebellion and dissent, contributing significantly to the mood of
defiance which eventually ushered in the "velvet revolution” of 1989. Now
freed from restrictions, radio and TV stations are playing more and more
reggae, and the recording studios are again full of reggae bands savoring
the fruits of their hard-won freedom.

MARCIN MILLER

BARBADOS: The Crop Over Festival—nominally a celebration of the end of
the island’s sugar harvest—was founded in 1974 as an equivalent to Trini-
dad’s world famous Carnival, and it has grown into a popular and colorful
attraction. This year the dominant sound of the festival is “dancehall soca,”
a blend of Jamaican reggae from the north and Trinidadian soca from the
south, which the local calypsonians and dub DJs have teamed up to pro-
duce. Adonijah and Gunny Ranks are ruling the airwaves with the summer
anthem “Soca In De Dancehall,” while top local act Splashband, featuring
rising Jamaican DJ Glamour Murphy, is making waves with its song
“Gimme Some Ah Dat.” Both cuts are available on Rainbow WIRL, which
has released five albums, featuring 20 acts, to coincide with the festival.
DAVID SINCLAIR

INDIA: Songwriter and producer Biddu is hoping to repeat the success
of “Disco Dewane,” a worldwide hit in 1980-81 which he composed,
arranged, and produced for the brother and sister duo of Nazia & Zo-
heb Hassan (Billboard, October 31, 1992). The London-based Biddu,
formerly Biddu Appaiah of '60s Bombay pop group the Trojans, will
compose the music for Hindi pop singer Shweta Shetty’s album to be
recorded and released later this year by Magnasound. Biddu plans to
use Indian melodic progressions and instruments, which will help to
boost sales elsewhere, but (as with the Nazia & Zoheb record) its suc-
cess at home may hinge, paradoxically, on whether the album has
enough of an “‘international feel.”

JERRY D'SOUZA

Canada

Traditional Print Ads Lose Favor As Labels
Seek Alternative Ways To Break Acts

B BY LARRY LEBLANC

TORONTO—Canadian-based re-
cord companies that spend an esti-
mated $20 million (Canadian) annu-
ally in advertising are moving be-
yond traditional, retailer-sparked
print campaigns to target poten-
tial consumers.

Alternatives include increased
demographically specific radio and
TV buys, third-party tie-ins, and
in-store promotions. “Most labels
are afraid they’re overpaying on
their co-op and are not getting full
bang for their buck,”” explains
Doug Chappell, president of Vir-
gin Records Canada.

Stan Kulin, president Warner
Music Canada, agrees, saying that
the recording industry today can
little afford to take a slack atti-
tude toward co-op advertising. “As
margins are shrinking, with con-
sumers saying they’re not pre-
pared to pay higher prices, and
with radio cutting back as a meth-
od of exposing our music, we all
have to sharpen our practices. To-
day, it’s not a question of spending
the money—it’s a question of if
you spend the money, what are
you getting back for it?”

Notes Randy Lennox, VP sales
at MCA Records Canada, “Labels
are [putting] more dollars into in-
stitutional [ads] and ‘set-up’ of
new releases with trending toward
TV, but concurrently, accounts are
demanding we spend far above our
normal two or three percent co-op
allotment. The frequency of tradi-
tional print mini-advertising is
probably down 40% in this indus-
try. That’s been at the accounts’
initiation but, coincidentally, it
happens to be the labels’ wish,
anyway,” he says.

LACK OF CREATIVITY

“Traditional retail advertising
of a bunch of postage-stamp size
album covers, with a price point
and the retailer’s name in a news-
paper is virtually worthless, yet it
is still the predominant form of co-
op spent,” says Paul Alofs, presi-
dent of HMV Canada. “Co-op mon-
ey isn’t being efficiently spent and
it’s both the record companies’ and
retailers’ fault for the poor quality
of creativity that goes into it.”

“We're trying to entice our cus-
tomers to stay away from weekly
print ads,” says Don Oates, senior
VP of sales at Sony Music Enter-
tainment Canada. “We're dealing
with a product which has an audio
and visual message, and you lose
both in print. Graphics and price
point only stimulate sales if the
graphic has become an identifiable
piece of goods to the consumers.
It’s not a way to break and develop

Reach For The STARSI
Moving? Relocating?

new acts.”

“One thing we’re pushing is that
we want three or four lines of copy
about albums in the ad,” says Al
Mair, president, Attic Music Group.
“When people haven’t heard it on
the radio or seen the video on Much-
Music [national video network], it’s
our only chance of telling them
something about the record other
than it has a pretty cover.”

While aiming product at specific
demographic groups is widespread
today, with the fragmentation of
radio and the shrinking market-
place, record companies are find-
ing they must use existing adver-
tising budgets to cover a broader
media base. To help cover costs,
there’s been a growing trend in

‘Labels are afraid
they’re not getting
bang for their buck’

this country in labels seeking
third-party involvement promo-
tions on new release launches.

“A shotgun [advertising] ap-
proach, if it ever worked, certainly
is minimal today,” says Bill Ott,
executive VP of marketing/sales at
A&M/Island Records of Canada.
“You have to be more targeted,
more specific in terms of the vehi-
cles you're using but, in making
that choice, your cost of doing busi-
ness goes up. Increasingly, we're
looking for partnerships that aren’t
harmful to the artists. If carefully
put together and if everybody is
sensitive to the artist’s needs, it can
work very well for all parties.”

“[Third-party involvement]
helps to defray marketing costs
and our business is sexy enough it
attracts a great number of these
third-party people,” adds Lennox.

“With the splintering of musical
tastes and genres, and the more
militant stance of the genres,
you're not getting the crossover
action that used to happen,” says
Jason Sniderman, VP of Roblan
Distributors Ltd., which operates
the national Sam The Record Man
retail chain.

“Something we’ve been trying
to do for the last seven years is to
focus advertising of music genres,
including jazz and classical, as op-
posed to just top 40, on certain age
groups. It’s been very effective.
We’ve also found that fliers are
very effective because they get
right into people’s homes. It's aw-
fully expensive, but the returns
can be incredible.”

Faced with a general lack of
backsell, and with the high levels
of “gold” in many radio formats,
tag-oriented advertising overseen
by the accounts themselves has
grown in recent years. However,
when picking up the tab, labels are
demanding that such ads be demo-
graphically and format-specific for
the product involved.

“We're advertising far more on
radio but we're saying to our cus-
tomers who come in and ask for co-

op dollars to be in the right mar-
ketplaces with the right radio sta-
tions,” says Sony Music’s Oates.

On their own, record companies
are starting to test the waters on
new releases with mass-market
TV buys with mixed results.

“It’s very expensive and I don’t
think we’ve got the formula down
right yet,”” says Warners’ Kulin.
““The Dave Clark 5 [‘“Glad All
Over/35 Solid Gold Hits” on Holly-
wood Records] is running right
now, and although it’s only been
two weeks, I see by the retail or-
ders coming in that’s there’s been
an impact. Of course, we picked
programs aimed at people who are
40-plus who would remember the
Dave Clark 5.”

“TV works well when you have a
mass-market project but if you're
using it to try to initiate a project,
you're going to blow your brains
out,” says Ott,

Several accounts are not buying
the record companies’ contention
that tagless TV advertising bene-
fits all retailers. “If they want to
sell product, they have to identify
it to the consumer where they can
buy the product,” says Leonard
Kennedy, president of Saturn Dis-
tributing Inc., which racks Zeller’s
and Hudson Bay stores nationally.
“Generic, where the tag-line says,
‘Available at fine record stores,’
doesn’t do anything for us. That
defines a record retail outlet, not
department stores or the mass
merchants.”

“[Generic] is like the Hamburg-
er Corporation of America adver-
tising hamburger but not telling
people where to buy it,” says Sni-
derman.

Those retailers alarmed by the
increasing number of generic TV
buys by labels might take comfort
knowing there’s also been an in-
creased commitment recently from
many companies toward instore
promotions.

“I'm making more custom ac-
count-driven POP in ’93 than I've
done in the three previous years,”
says MCA’s Lennox. “It positions
our product well and tells the Mu-
sic Worlds and Sam’s that this is
something fancy for those sponta-
neous purchases.”

MAPLE BRIEFS

THIS MONTH two Canadian inde-
pendent labels have birthdays. To-
ronto-based Attic Music Group,
headed by Al Mair, is celebrating
its 20th year in business, while
Justin Time in Montreal, operated
by Jim West, is celebrating its 10th
anniversary.

DREW MASTER, publisher of
Canada’s metal magazine M.E.A.T,
has announced the launch of a
country magazine, Bullet, in Sep-
tember. The publication will be
available free of charge via distri-
bution in such national music retail
stores as HMV and Music World.
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ZARD YURERU OMOI B-GRAM

THE BLUE HEARTS DUG OQUT GARLAND.MMG
TUBE ROMANNO NATSU sony

SMAP SMAP 004 victor

U2 ZOOROPA ISLAND/NIPPON/PHONOGRAM

LINBERG LINDBERG V| PUBLIC IMAGE/TOKUMA JAPAN
VARIOUS AVEX RAVE '93 AVEX TRAX

T-BOLAN HEART OF STONE zain

CAMMA RAY INSANITY AND GENIUS NoISEMCTOR
WANDS TOKINO TOBIRA TOSHIBAEM!

FRANCE (Nielsen/Europe 1) 7/15/93
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NEW

SINGLES

NO LIMITS 2 UNLIMITED SCORPIO/PDLYGRAM

ALL THAT SHE WANTS ACE OF BASE BarCLAY/
POLYGRAM

ENCORE DIRE STRAITS verTiGO

WHAT IS LOVE HADDAWAY POLYGRAM
INFORMER SNOW CARRERE

TRIBAL DANCE 2 UNLIMITED SCORPIO/POLYGRAM
SING HALLELUJAH DR ALBAN arioLA

JE SERAI LA JOHNNY HALLYDAY PHONOGRAM
PARISIAN WALKWAYS GARY MOORE viRGIN
CHRONOLOGIE JEAN-MICHEL JARRE DREYFUS/SONY
FALLING IN LOVE WITH YOU UB40 virGiN

DES HAUTS. DES BAS STEPHAN EICHER BARCLAY/
POLYGRAM

LES BOULES JORDY sony

PEOPLE EVERYDAY ARRESTED DEVELOPMENT
CHRYSALIS

WE ARE THE CHAMPIONS QUEEN emi

IN THE DEATH CAR B.O.F. ARIZONA DREAM
PHONOGRAM

UN AMOUR DE VANCANCES CHRISTOPHER
RIPPERT Bmc

SOMEBODY TO LOVE GEORGE MICHAEL & QUEEN
EM!

PEUT-ETRE QU'EN ... HELENE as@BMG

IT'S MY LIFE DR. ALBAN arioLA

ALBUMS

MAGAZINE 60 MEDLEY 60'S SLOW PoLYGRAM
STEPHAN EICHER CARASSONNE BARCLAY/POLYGRAM
JEAN-MICHEL JARRE CHRONOLOGIE DREYF/SONY

4 6 PATRICA KAAS JE TE DIS VOUS coLumsia
5 2 DIRE STRAITS ON THE NIGHT verTIGO
6 9 2 UNLIMITED NO LIMITS SCORPIO/POLYGRAM
7 7 TEARS FOR FEARS ELEMENTAL PHOMOGRAM
8 10 HELENE HELENE aBBMG
9 17 SOUNDTRACK THE BODYGUARD rca
10 5 EDDY MITCHELL RIO GRANDE poLYDOR
11 16 GARY MOORE BLUES ALIVE virGIN
12 15 POW WOW REGAGNER LES PLAINES . .. REMARK/
POLYGRAM
13 8 LIANE FOLY LES PETITES NOTES viraiN
14 18 JORDY POCHETTE SURPRISE SONY MUSIC
15 11 JACQUES DUTRONC DUTRONC AU CASINO
COLUMBIA
16 19 LENNY KRAVITZ ARE YOU GONNA GO MY WAY
VIRGIN
17 14 RENALD RENAUD CANTE AL'NORD viIrRGIN
18 13 MICHEL SARDOU BERCY '33 TreEma
19 | NEW| LED ZEPPELIN REMASTERS/VOL. 1 caRrere
20 | NEwW | MICHAEL JACKSON DANGEROUS tpic
ITALY (Musica e Dischi) 7/12/93
THIS | LAST
WEEK | WEeK |  SINGLES
1 1 WHAT IS LOVE HADDAWAY coconut
2 2 ALL THAT SHE WANTS ACE OF BASE METRONOME
3 3 MORE AND MORE CAPTAIN HOLLYWOOD
PROJECT pig It
4 5 NORD SUD OVEST EST 883 r.Ri
5 4 BATTITO ANIMALE RAF cep
6 8 TERAPIA RAMIREZ EXPANDED/DFC
7 6 SWEAT US.URA. TiMe
8 9 CAN YOU FORGIVE HER PET SHOP BOYS
PARLOPHONE
9 10 ENCORES DIRE STRAITS verTiGo
10 7 DEVOTION DATURA IRMA/TRANCE
ALBUMS
1 1 883 NORD SUD OVEST EST RT) MUSIC/F Rt
2 |NEW| U2 ZOOROPA isLanD
3 2 EROS RAMAZZOTTI TUTTE STORIE pop
4 7 VARI FESTIVALBAR "33 MERCURY
5 3 RAF CANNIBALI ccp
6 4 MINA MINA CANTA | BEATLES ppu
7 |NEW/| FIORELLO SPIAGGE E LUNE f.ra
8 |NEW/| VARIOUS NON E' LA RAI 2 rTImMusIC
9 6 DIRE STRAITS ON THE NIGHT verTiGo
10 5] VASCO ROSSI GLI SPAR! SOPRA emi

NETHERLANDS (stichting Nederlandse 40) 7/17/93
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EUROCHART HOT 100 7117/93 MUSIC 17 GIVE IT UP CUT 'N' MOVE ELECTROLA
& MEDIA 18 NEW CAN YOU FORGIVE HER PET SHOP BOYS
THIS | LAST PARLOPHONE
WEEK |WEEK| SINGLES 19 | 17 | NO LIMITS 2 UNLIMITED zvx
1 1 | WHATIS LOVE? HADDAWAY coconuT 20 | 20 | FARFAR AWAY SLADE poLYDOR
2 2 | CAN'T HELP FALLING IN LOVE UB40 pep ALBUMS
INTERNATIONAL 1 1 | HERBERT GROENEMEYER CHAOS eLeciroLa
3 ] 3 | ALLTHAT SHE WANTS ACE OF BASE mrca 2 | 2 | ACE OF BASE HAPPY NATION weTRONOME
4 | 4 | TRIBAL DANCE 2 UNLIMITED syre 3 3 | TOTEN HOSEN KAUF MICH vircin
S | 8 | MR.VAIN CULTURE BEAT DaNCE POOL 4 | 4 | 2 UNUMITED NO LIMITS 2vx
6 | 7 | TWOPRINCES SPINDOCTORS tric 5 | 6 | EROSRAMAZZOTTI TUTTE STORIE ooo
7 | & | ENCORES DIRE STRAITS verrico 6 | 5 | BONJOVI KEEP THE FAITH JAMBCO/POLYGRAM
8 5 INFORMER SNOW EASTWEST AMERICA 7 7 JANET JACKSON JANET. virGiN
9 9 | DREAMS GABRIELLE co biscs 8 | 8 | TINATURNER WHAT'S LOVE GOT TO DO WITH IT
10 | 15 | WHEEL OF FORTUNE ACE OF BASE meGa PARLOPHONE
ALBUMS 9 | 16 | HEROES DEL SILENCIO EL ESPIRITU DEL VINO
1 2 | 2 UNLIMITED NO LIMITS evie ELECTROLA
2 3 EROS RAMAZZOTTI TUTTE STORIE oop 10 [NEW| SPIN DOCTORS POCKET FULL OF KRYPTONITE
3 1 | DIRE STRAITS ON THE NIGHT VERTIGO EPIC/SONY MUSIC
4 | 4 | TINATURNER WHAT'S LOVE GOT TODOWITHIT | 11 | 9 | GEORGEMICHAEL&QUEEN FIVE LIVE pARLOPHONE
e 12 | 11 | UGLY KID JOE AMERICA'S LEAST WANTED
5 | 15 | SPIN DOCTORS POCKET FULL OF KRYPTONITE LSl oL
o 13 | 10 | ABBA MORE ABBA GOLD poLvstar
6 5 ACE OF BASE HAPPY NATION MeGa 14 |NEW | CULTURE BEAT SERENITY DANCE POOL/SONY MUSIC
7 6 ROD STEWART UNPLUGGED ... AND SEATED 15 12 DIRE STRAITS ON THE NIGHT vErTIGO
WARNER BROS 16 13 ERIC CLAPTON UNPLUGGED DUCK/REPRISE
8 7 JANET JACKSON JANET. vircIn 17 18 QUEEN A KIND OF MAGIC £m
9 | 8 | HERBERT GROENEMEYER CHAOS ELECTROLA 18 |NEW| BILLY IDOL CYBERPUNK chRrysaLis
10 | NEW| JAMIROQUAI EMERGENCY ON PLANET EARTH 19 [NEW| AEROSMITH GET A GRIP GeFreN
ORENDA 20 | 15 | ROD STEWART UNPLUGGED ... AND SEATED
WARNER MUSIC
AUSTRALIA australian Record Industry Assn) 771893 | JAPAN  (Music Labo) 7/19/93
THIS | LAST
vTI':"EsK wu;.g( SINGLES WEEK |WEEK| SINGLES
1 1 CAN'T HELP FALLING IN LOVE UB40 virain 1 |NEW| KOISEYO OTOME WANDS 1M FACTORY/TOSHIBA EMI
2 2 INFORMER SNOW WARNER 2 1 DATTE NATSU JANAI TUBE sony
3 3 THAT'S THE WAY LOVE GOES JANET JACKSON 3 5 YUME WITH YOU YUJI HONJO INVITATIONNICTOR
VIRGIN 4 2 HADASHINO MEGAMI B'Z 8MG/ROOMS
4 | 4 | CAN'T GET ENOUGH OF YOUR LOVE TAYLOR 5 4 | YURERU OMOI ZARD B.GRAM
DAYNE sMG 6 | 3 | SETSUNASAWO KESEYA SHINAI/KIZUDARAKEWOQ
5 5 | OHCAROLINA SHAGGY virGIN DAKISHIMETE T-BOLAN zain
6 | 8 | THE HITMAN A.B.LOGIC warNER 7 |NEW| ANATANINARA MIHO NAKAYAMA KNG
7 | 12 | FREAK ME SILK warnER 8 | 10 | SHIMAUTA (ORDINAL VERSION) THE BOOM sony
8 | 6 | STONECOLD JIMMY BARNES MUSHROOM/FESTIVAL 9 7 | HATESHINAI YUMEWO ZYYG, REV, ZARD &
9 7 | TWO PRINCES SPIN DOCTORS sony WANDS zain
10 g THE RIGHT KIND OF LOVE JEREMY JORDAN BMG 10 8 SABOTENNO HANA KAZUO ZAITSU PIONEERADC
11 10 TRIBAL DANCE 2 UNLIMITED LIBERATION/FESTIVAL
12 11 DEEP EAST 17 PoLYDOR
13 13 FUNKY JUNKY PETER ANDRE MELODIAN/FESTIVAL
14 15 BEL!EVE LENNY KRAVITZ VIRGIN/EMI
15 | 14 | AWHOLE NEW WORLD (ALADDIN'S THEME)
PEABO BRYSON & REGINA BELLE coLumsia
16 | 17 | KILLING IN THE NAME RAGE AGAINST THE H I I F I H E
MACHINE epic
17 | 18 | ALMOST UNREAL ROXETTE emi
18 | 19 | NEVER MISS YOUR WATER DIESEL emi
19 20 NO LIMITS 2 UNLIMITED LIBERATION/FESTIVAL THIS T AST
20 [NEW| HOLY GRAIL HUNTERS AND COLLECTORS weEk |weex| SINGLES
MUSHROOM/FESTIVAL 1 NEW PRAY TAKE THAT roa
ALBUMS 2 | 1 | DREAMS GABRIELLE cor piscs
1| NEW| U2 ZOOROPA pronoGRaM 3 | 2 | WHATISLOVE HADDAWAY LOGIC/ARISTA
2 1 | LEDZEPPELIN REMASTERS wARNER 4 | 3 | TEASEME CHAKA DEMUS & PLIERS MANGO
3 | 2 | JANET JACKSON JANE.T viRGiN 5 | 8 | WHAT'S UP? 4 NON-BLONDES inERscoPE
4 | 4 | SPINDOCTORS POCKET FULL OF KRYPTONITE 6 | 7 | ONENIGHT INHEAVEN M PEOPLE peconsTRUCTION
SONY 7 | 5 | 1 WILL SURVIVE (REMIX) GLORIA GAYNOR
5 6 JIMMY BARNES HEAT MUSHROOM/FESTIVAL POLYDOR
6 | 8 | LENNY KRAVITZ ARE YOU GONNA GO MY WAY 8 | 4 | CAN'T HELP FALLING IN LOVE UB40 per
VIRGIN INTERNATIONAL
7 | 2 | ERICCLAPTON UNPLUGGED warnER MUSIC 9 | 11 | WILL YOU BE THERE MICHAEL JACKSON epic
8 | 3 | BELLBIVDEVOE HOOTIE MACK mca 10 | 6 | HAVEITOLD YOU LATELY ROD STEWART WARNER
9 5 2 UNLIMITED NO LIMITS LIBERATIDN/FESTIVAL BROS
10 11 ROLLING STONES HOT ROCKS 1964-1971 11 [} TWO PRINCES SPIN DOCTORS epic
POLYDOR 12 | 16 | IF I CAN'T HAVE YOU KiM WILDE mca
ol S OONDTRACK I BB ODY GUARD AR 13 | 10 | ALL THAT SHE WANTS ACE OF BASE METRONOME
12 | 12 | THE CRUEL SEA THE HONEYMOON IS OVER RreD 14 | 18 | CAN'T GET ENOUGH OF YOUR LOVE TAYLOR
EYE/POLYGRAM DAYNE amiSTA
13 | 10 | KENNY G BREATHLESS arista 15 {NEW| THIS IS IT DANNI MINOGUE mca
14 14 RICK PRICE HEAVEN KNOWS coLumsia 16 |NEW! SUNFLOWER PAUL WELLER GO! DISCS
15 | 15 | ROD STEWART UNPLUGGED ... AND SEATED 17 | 15 | INALL THE RIGHT PLACES LISASTANSFIELD mca
WARNER 18 | 13 | NOTHIN' MY LOVE CAN'T FIX JOEY LAWRENCE
16 | 7 | ANTHONYWARLOW BACK IN THE SWING poLYDOR A
17 | 13 | RAGE AGAINST THE MACHINE RAGE AGAINST 19 | 12 | BELARUSE LEVELLERS crma
THE MACHINE epic 20 | 14 | 1 WANNA LOVE YOU JADE GianT
18 17 SOUNDTRACK ALADDIN LIBERATION/FESTIVAL 21 |{NEW| HANG YOUR HEAD (EP) DEACON BLUE coLumen
19 | 18 | SOUNDTRACK SINGLES tric 22 | 26 | STAY KENNY THOMAS cootremeo
20 [NEW | MARGARET URLICH CHAMELEON DREAMS 23 | 19 | SWEAT (A LA LA LA LA LONG) INNER CIRCLE
COLUMBIA MAGNET
24 | 17 | WEST END GIRLS EAST 17 LonpoN
) 25 | NEW| BREAK FROM THE OLD ROUTINE QUI 3 wmca.
GERMANY  ©er musikmark) 7/6/93 26 |NEW| | WANT YOU UTAH SAINTS Lonoon
THIS | LAST 27 | 20 EVERYBODY DANCE EVOLUTION DECONSTRUCTION
WEEK | week| SINGLES 28 | 34 | CHEMICAL WORLD BLUR Foop
1 1| MR.VAIN CULTURE BEAT Danct pooL 29 | 40 | THE KEY THE SECRET URBAN COOKIE
2 7 | CAN'T HELP FALLING IN LOVE UB40 virGIN COLLECTIVE puLse 8
3 | 2 | TRIBAL DANCE 2 UNLIMITED zvx 30 | 31 | ZEROES & ONES JESUS JONES Foop
4 3 WHAT IS LOVE HADDAWAY coconut 31 29 SWEAT USURA DECONSTRUCTION
S5 | 4 | WHEEL OF FORTUNE ACE OF BASE METRONOME 32 | 21 | THE POWER ZONE (EP) THE TIME FREQUENCY
6 12 TWO PRINCES SPIN DOCTORS epic INTERNAL AFFAIRS
7 6 | LOVE SEE NO COLOR U96 PoLYDOR 33 [NEW| DO YOU REALLY WANT ME JON SECADA ssk
8 7 INFORMER SNOW EASTWEST 34 | 23 BIG GUN AC/DC atco
9 | 10 | THAT'S THE WAY LOVE GOES JANET JACKSON 35 | 25 | THREE LITTLE PIGS GREEN JELLY zoo
VIRGIN 36 | 35 | RIDDIM US3 FEATURING TUKKA YOOT sLUE NOTE/
10 | 14 | SOMEBODY DANCE WITH ME D.J. BOBO tams CAPITAL
11 | 8 | OHCAROLINA SHAGGY virGiN 37 | 38 | RUNAWAY TRAIN SOUL ASYLUM cOLUMBIA
12 | 9 | SING HALLELUJAH! DR. ALBAN LoGic 38 |NEW| DREAM OF ME OMD viraiN
13 | 11 | CAT'SIN THE CRADLE UGLY KID JOE MERCURY 39 | 37 | GIMME LUV (EENIE .,.) DAVID MORALES
14 | 13 DO YOU SEE THE LIGHT SNAP LOGIC/ARISTA MERCURY
15 | 15 | ALL THAT SHE WANTS ACE OF BASE METRONOME 40 | 27 | DO YOU SEE THE LIGHT ... SNAP FEATURING
16 | 16 | CAPLANE POUR MOI LEILA K coma NIKI HARIS  LoaiciarisTa
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U2 ZOOROPA isLAND

JAMIROQUAI EMERGENCY ON PLANET EARTH
SONY

BJORK DEBUT ONE UITTLE INDIAN
ROD STEWART UNPLUGGED . ..
WARNER BROS

SPIN DOCTORS POCKET FULL OF KRYPTONITE
EPIC

R.E.M. AUTOMATIC FOR THE PEOPLE waRNER BROS.
MICHAEL BALL ALWAYS POLYDOR

STING TEN SUMMONER'S TALES asm

BARBRA STREISAND BACK TO BROADWAY
COLUMBIA

4 NON-BLONDES BIGGER, BETTER, FASTER,
MORE! iNTERSCOPE

TINA TURNER WHAT'S LOVE GOT TO DO WITH IT
PARLOPHONE

GLOR!A ESTEFAN Mi TIERRA epmic

NEIL YOUNG UNPLUGGED RepriSE

2 UNLIMITED NO LIMITS PwWL CONTINENTAL

BON JOVI KEEP THE FAITH Jamsco

THE STEREQ MCs CONNECTED arH+8'way

EAST 17 WALTHAMSTOW LoNoON

ERIC CLAPTON UNPLUGGED puck/repRISE

JANET JACKSON JANET. vircin

DINA CARROLL SO CLOSE asm

DAVID SYLVIAN & ROBERT FRIPP THE FIRST DAY
VIRGIN

KENNY G BREATHLESS ARisTA

LENNY KRAVITZ ARE YOU GONNA GO MY WAY
VIRGIN

PAUL RODGERS MUDDY WATERS BLUES LonpON
ERIC CLAPTON THE CREAM OF ERIC CLAPTON
POLYDOR

MICHAEL JACKSON DANGEROUS epic

MANIC STREET PREACHERS GOLD AGAINST THE
SOUL coLumeia

TAKE THAT TAKE THAT AND PARTY rca
DONALD FAGEN KAMAKIRIAD wARNER BROS.
GREEN JELLY CEREAL KILLER SOUNDTRACK z00
VAN MORRISON TOO LONG IN EXILE ExLEPOLYDOR
NEW ORDER SUBSTANCE 1987 FACTORYLONDON
CHAKA DEMUS & PLIERS TEASE ME manco
UTAH SAINTS UTAH SAINTS frrr

BILLY IDOL CYBERPUNK CHRYSALIS

ABBA GOLD - GREATEST HITS poLvpor

TEARS FOR FEARS ELEMENTAL mercury

NEW ORDER REPUBLIC CENTREDATE COLONDON
THE WATERBOYS DREAM HARDER GeFFeEN

RAGE AGAINST THE MACHINE RAGE AGAINST
THE MACHINE eric
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CAN'T HELP FALLING IN LOVE UB40 vIRGINCEMA
OH CAROLINA SHAGGY VIRGINCEMA

SHOW ME LOVE ROBIN S ATLANTICAWEA

HAVE | TOLD YOU LATELY ROD STEWART warNER
BROS./WEA

SLEEPING SATELLITE TASMIN ARCHER capito
CEMA

THAT'S THE WAY LOVE GOES JANET JACKSON
VIRGIN/CEMA

BREAK IT DOWN TEARS FOR FEARS FONTANAPLG
COME UNDONE DURAN DURAN CARITOL/CEMA
KNOCKIN' DA BOOTS H-TOWN ATTIC/LUKE
REGRET NEW ORDER POLYDORPLG

ALBUMS

ROD STEWART UNPLUGGED. ..
WARNER BROS /WEA

LENNY KRAVITZ ARE YOU GONNA GO MY WAY
VIRGIN/CEMA

JANET JACKSON JANET. viRGINCEMA

SPIN DOCTORS POCKET FULL OF KRYPTONITE
EPIC/SONY

AEROSMITH GET A GRIP GEFFEN/UNI

VARIOUS ARTISTS SLIVER ORIGINAL
SOUNDTRACK VIRGIN/CEMA

VARIOUS ARTISTS LAST ACTION HERO coLumsiA/
SONY

ERIC CLAPTON UNPLUGGED REPRISE/WEA

NEIL YOUNG UNPLUGGED reprise/wea

TINA TURNER WHAT'S LOVE GOT TO DO WITH IT
VIRGIN/CEMA

AND SEATED

Hits Of The World is compiled at Billboard/London by Julie Boodhoo. Contact 71-323-6686, fax 71-323-2314/2316.
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Power Of Tower: Calif. Chain Gets Aggressive

@ BY ED CHRISTMAN

WEST SACRAMENTO, Calif —With
many well-heeled imitators copying its
superstore home-entertainment con-
cept, Tower Records/Video manage-
ment used its company convention here
to prime its troops to take the market-
share fight directly to its competitors.

The convention, held at the Radisson
Hotel on June 26-30, carried the theme
“Go Get 'Em.”

In his opening address, Russ Solo-
mon, president of the 120-unit world-
wide company, also based here, said,
“For years, we didn’t have any compe-
tition. The chain stores in the mall and
the racked discount department stores
weren’t in our business [of deep cata-
log], so we thought we had no competi-
tion.

‘You should knowv the

competition and what

they are doing so you
can combat therm’

“But now times are changing,” he
continued. “There are a number of
large competitors coming into the in-
dustry and bringing big money in with
them. They are stealing our ideas and
throwing them back at us.”

But, he added, “I am a strong be-
liever in understanding the competi-
tion. You shouldn’t be preoccupied with
them, but you should know who they
are and what they are doing so you can
combat them.”

Among the competitors he cited
were Minneapolis-based Best Buy,
Stamford, Conn.-based HMV, Los
Angeles-based Virgin, and Richmond,
Va.-based Circuit City.

Also, he noted that two mall re-
tailers, Albany, N.Y.-based Trans
World Music Corp. and Minneapolis-
based The Musicland Group, are mov-
ing out of enclosed shopping centers
and building bigger stores.

Trans World is building superstores
in free-standing and strip center loca-
tions, as well as putting large, discount-
oriented record departments inside the
Incredible Universe, an electronics su-
perstore concept launched by Radio
Shack. Musicland is testing a super-
store concept called Media Play, which
combines musie, video, books, com-

puter games, and other home enter-
tainment product in a 40,000-square-
foot space.

Tower, which also runs 15 book
stores, also is beginning to see its com-
petitors in the book industry move into
music, he said. In Ann Arbor, Mich,,
Border’s, which is owned by K Mart,
has added a musie department. Also,
he said, “Another book chain to watch
is Barnes & Noble. They are opening
huge book stores, and they are begin-
ning to make noise that they want to
get back into the record business.”

After detailing all the chains that
have invaded Tower’s turf, he said
those retailers are part of the “them”
in the slogan “Go Get 'Em.”

Although he termed all merchants
getting into the deep catalog business
formidable competitors, he clearly indi-
cated that Tower did not fear them,
when he said, “Of course, with our pa-
nache, we will open right next to
them.”

Indeed, throughout the remainder of
his speech and in an interview with
Billboard, Solomon made it clear that
Tower was aggressively moving to in-
crease its market share.

In the interview, he pointed out that
in 1993, Tower will generate about $700
million in sales, up from the $650 mil-
lion it did last year. Of that, in excess
of $500 million are sales from U.S. op-
erations, while the company’s Asian
business will chalk up $120 million, and
its U.K. stores are bringing in about
$50 million.

In the U.S. Tower runs 77 record
and video stores, four outlets, 15 book
stores, and three art galleries. In Asia
it runs 16 stores and a wholesaler,
while in the U K. and Ireland, the chain
has five stores.

Of the U.S. business, the company’s
book operation accounts for about 5%
of sales, while the video rental and
video sales bring in about 10% of the
company’s business.

During his address, he said that
Tower has a number of stores in the
planning stages, which would help the
company retain its No. 1 position in the
market (see story, this page).

In addition to expansion, Solomon
said the company was very active in im-
proving its existing stores as well.

Fifteen months ago, he noted, the
chain had combined its music and video
rental businesses, so that most loca-
tions stores had one GM overseeing
both businesses. That move increased

Tower's efficiency, as well as its ability
to cross-merchandise, he said.

The chain also is aggressively mov-
ing to expand its merchandise offering,
he added. “We are bringing in more
computer games and more CD-I/CD-
ROM titles. Also, we have been in
books for over 30 years, but now we
will get more aggressive in that busi-
ness.”

In one of its more innovative—and
risky—moves, Tower is entering the
clothing business. In moving into cloth-
ing, it is going beyond selling T-shirts
bearing a logo or the picture of a popu-
lar music act. The chain has hired a de-
signer, and has contracted with high-
quality apparel manufacturing plants
to produce its own designer brand of
clothes, including jackets, shorts, and

shirts, all with a small, strategically
placed Tower insignia. That business,
which is headed by Liz Galindo, will try
to capitalize on the Tower customer,
many of whom are fashion conscious as
well as being musie buffs. So far,
Tower has rolled out its clothing line in
about 25 stores.

Also, with all of its branching out,
Tower has not forgotten the music
business, Solomon said. The chain
plans on installing more stores-within-
a-store departments. Already, most
Tower stores have a walled-off classical
department, which now will be ex-
panded into adult music rooms. But the
chain will add to that concept by build-
ing loud rooms, which will stock and
play heavy metal, alternative rock, hip-
hop, rap, and dance.

The chain is also making a big push
with listening stations, Solomon noted.
About 25 stores each have at least four
listening stations, and by October, the
entire chain will have listening posts.
During that time and afterward, Tower
will continue to add listening posts to
the stores, raising it beyond the initial
four. In fact, in one store in Japan,
Tower has 60 listening stations.

While all that is going on, Tower is
working to complete the rollout of its
point-of-sale system (dubbed ISP, for
in-store processing). That will be a val-
uable tool for the buyers and the man-
agers in the stores, Solomon said, but
it won't be tied into a central computer.
Tower will use the ISP POS system to
enhance its system of decentralized

(Continued on page 58)

WEST SACRAMENTO, Ca-
lif—Tower Records/Video may be
facing plenty of competition that is
opening superstores all around it, but
the chain, based here, is not exactly
standing still waiting for them.

At the company’s convention (see
story, this page), held June 26-30 at
the Sacramento Radisson here, chain
founder and president Russ Solomon
outlined the company’s plans for the
next couple of years.

In New York, Tower just opened a
23,000-square-foot store on the Upper
East Side, Solomon said. “It will be a
dynamite store, with 14 listening
booths,” he said. And he pointed out
that it is only a block from an HMV
superstore.

Also in New York, the company
plans to connect its video and book
stores on the Lower East Side, which
will make for a store with a total space
of 20,000 square feet.

In Midtown, Tower is involved in
negotiations to open a 7,000-square-
foot store in the base of Trump
Tower.

On Long Island, N.Y., Tower will
open its second store, a 12,000-
square-foot outlet in Massapequa, and
is looking to do an additional store on
the island. In addition, Tower will
move just out of the New York City

Tower Rising To New Heights, And Sites

Chain Details Its Intensive Expansion Plan

metropolitan area to open a store in
Rockland Country, around the Tap-
pan Zee Bridge area.

Heading southward in his speech,
Solomon said the chain will enlarge its
Tyson’s Corner, Va., store, as well as
open a new one in nearby Alexandria.

In the South, Tower will open a
bookstore in Nashville, which will free
up the space devoted to books in the
record/video store there. In Gwinnett
County, near Atlanta, the chain will
open a 10,000-square-foot outlet,
while in an Atlanta suburb, it will
open a 15,000-square-foot store.

Out in the Midwest, in the Chicago
area, Tower will open a store in
Bloomington, Ill., which Solomon
termed a prototype for the direction
in which the company is moving. That
store will have music, video, and a
bookstore combined into one, as well
as a cafe. In Schaumberg, Ill., the
chain will open a store that will start
at 17,000 square feet, and be ex-
panded to 23,000 square feet.

Also in the Midwest, Tower will en-
large its Ann Arbor, Mich., store and
is thinking about doing a store in East
Lansing, Mich.

Out West, Tower will enlarge its
Larkspur, Calif., store from 2,800
square feet to 10,000 square feet. In
addition, the chain is talking about do-

ing stores in Glendale and La Jolla, he
said. The chain also will open a store
in a San Jose suburb.

In Costa Mesa in Orange County,
Tower will try out a new concept
called The Lab. It is opening a 5,000-
square-foot store that will be devoted
to alternative music. “We will have a
lot of fun seeing what to put into it,”
he said. He also noted that Tower al-
ready has one store in that market
-and that Virgin was planning to open
its second U.S. store there as well.

Still on the topic of California, he
said, “We will open a large 10,000-
square-foot outlet store in Vacaville.
‘We have done very well with the out-
let stores [which sell only cutouts and
budget product]. We started them by
accident but we will now expand [that
concept] slowly.” The company cur-
rently has four outlet stores.

Going further out west, Tower will
open a third store in Hawaii.

In the same morning that Solomon
addressed the company, his son, Mi-
chael, VP and general counsel, also
spoke of the chain’s plans outside the
Us.

In the U.K., Tower operates four
stores and it just opened a fifth outlet
in Dublin. In a joint venture, the chain
will open a 5,500-square-foot store in

(Continued on page 59)
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Retail

Arrow Aims For Market Share;
Sounds & Video Fades Qut?

Arrow ADDS ACTION: As volatile
and competitive as the one-stop action is
of late, count on another player going af-
ter market share once Arrow Distribut-
ing gears up its subsidiary, Arrow Tele-
Marketing. Or so advises Doug Harvey,
president/CEQ at the fim in suburban
Cleveland, which will soon double its size
to 72,000 square feet and, at the end of
July, move nine miles away to Streets-
boro, Ohio.

When Arrow makes that move, its one-
stopping arm, known as ATM, will bene-
fit as well with an increase in space and
inventory. Also, Arrow has been aggres-
sive in adding staff to ATM, with the goal
of expanding its business further.

Until now, Arrow has been known pri-
marily for its rackjobbing operation,
rather than its one-stop business. But
Harvey sees a real

LAST STOP: Sounds & Video, the Mil-
waukee-based one-stop owned by Noel
Gimbel, apparently has gone out of busi-
ness. Gimbel, who bought the business
from Radio Doctors, couldn’t be reached
for comment. Some of the one-stop’s em-
ployees already have found gigs working
as the sales force for a satellite office set
up by Santa Ana, Calif.-based Abbey
Road.

AMPLIFICATIONS: An article on
Garth Brooks getting involved in the
used-CD controversy (Billboard, July 10)
needs amplification to explain the differ-
ence between Hastings’ Books, Music
& Video and Western Merchandisers.
Both companies share the same head-
quarters facility in Amarillo, Texas,

share some senior

chance to enlarge
the 2V:-year-old
ATM, which is
now headed up by

rg\ A
et TRACKK
president, who : " =3
comes from Prior- by Ed Christman [
ity Marketing.

RETAIL

officers, and, at
one time, were
both under the
same ownership
umbrella—that of
Sam  Marma-
duke, the com-

One-stop com-
petition in the Cleveland marketplace is
heating up, according to industry observ-
ers there. In August, Galaxy Music Dis-

Sributors, a Pittsburgh-based one-stop,

will open a satellite branch there in an
effort to snare that market’s will-call
business (Billboard, July 17).

In response to Galaxy’s move, ATM
will open a satellite office in downtown
Cleveland, also aiming to snare the will-
call business.

In moving forward, one of the main
tactics ATM will use to achieve growth
will be to chase the urban music business
more aggressively. Harvey says, “Look
at the markets we're right in the middle
of. The [majors] tell us 25% of all urban
product is moved out of the their Mid-
west branches.” In order to enhance
ATM’s stature in that area of music,
Harvey just appointed Koko Collier,
formerly of Virgin, as head of urban
marketing and merchandising.

Even more of a feel for one-stops
comes via another recent hiree, Jeffrey
Boyd, one of the founders of Vinyl Ven-
dors, the operation that flamed out in
Kalamazoo, Mich. Boyd is joining Arrow
as director of sales and marketing,

Also new at Arrow is Ken Quick, a
name familiar to all the vendors who
dealt with Target and Lieberman. “Ken
worked with me at both [of those}
places,”says Harvey of his new VP of
merchandising and product control.

On the rackjobbing side of the busi-
ness, Arrow has seen its business grow
thanks to the addition of some new ac-
counts. In April, it added 46 stores from
Ames, the Connecticut-based discount
chain, to the racking roster. In May, Ar-
row landed the entertainment software
racking business for Sun TV & Appli-
ances, a 32-unit electronics chain, and is
just completing that rollout.

In preparing for its expansion, Arrow
is hard at work upgrading its systems,
which it already touts as among the best
in the business. “We're fourth-genera-
tion language in our systems,” he says.
“In fact, we've quadrupled our computer
capacity. We create a new program al-
most daily.”

pany’s founder.
But about two
years ago, Marmaduke sold off the who-
lesaling/racking arm, known as Western
Merchandisers, to Wal-Mart, retaining
the Hastings retail chain. As reported in
the story, Brooks’ threat, if he decides to
follow through on it, to withhold the CD
shipment of his next album from re-
tailers in the used-CD business would af-
fect only the Hastings chain, which is
selling used CDs in at least one of its lo-
cations. The wholesaling operation, and
its racked accounts like Wal-Mart, would
be shipped the CD. Is that all straight in
your mind now? ... Another story that
ran in Billboard on Spee’s Music incor-
rectly suggested that SoundScan pro-
vided that chain with its market share for |
the South Florida market. In fact, Spec’s,
using its own data and SoundScan infor-

mation on that market, extrapolated its
own market-share estimate, says Mike
Fine, president of SoundSean. SoundS-
can doesn’t provide retailers with their
market-share numbers, he states.

SPEAKIN G OF the used-CD business
(and nowadays what's a Retail Track col-
umn without mentioning that subject?),
Portland, Ore.’s Music Millennium ap-
parently decided to stage a little media
event to protest Garth Brooks’ involve-
ment in the used-CD controversy. Terry
Currier, the store’s GM, threw a barbe-
cue recently, under the banner “Bar-B-
Q for Retail Freedom,” according to the
July 10 issue of The Oregonian. The fea-
tured food was “Garth Burgers” as Cur-
rier threw a CD of “The Chase” on the
grill, cooked it up, and placed it on a
hamburger bun. Bon appetit!

ON THE MOVE: Larry DeVuono has
been appointed president and chief oper-
ating officer of Sight & Sound Distrib-
utors. DeVuono, who recently was
elected to the Video Software Dealers
Assn., was previously senior VP for that
company, a video distributor based in St.
Louis.

Assistance in preparing this column

was provided by Earl Paige.

ADVERTISEMENT

KIDS

RIREE A S L S

Myster
Solve

WuEN WE LAST LEFT
store manager Mr. Sales R.
Mylife, he had just discovered
that his full display of the new
Mickey Mystery Audio Kits
was missing. He called both
suspects, Clerk A and Clerk B,
into his office and demanded
to know Whodunnit!

v

Clerk A broke into tears.
“I know you told me to keep
the children’s audio in the back
of the store near the fire exit,”
she sobbed. “But I thought if
families could find it more
easily, they would buy it. I'm
guilty of putting it up front,
but [ didn’t steal it!”

w

Clerk B declared, “Don’t look
at me. When | saw the display
up front it was empty, so |

tossed the thing out. You know,
we don’t restock that kids’ stuff.”

v

After checking sales reports,
Mr. Mylife discovered that the
Mickey Mystery Audio Kits were
not stolen but had sold-out in
hours! “Merchandising them up
front is brilliant!” he exclaimed.
Clerk A was promoted. Clerk
B was demoted for not restock-
ing the display and sent to the
Nome, Alaska, store. He has
not been heard from since.

© DISNEY
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Lucy’s Record Shop Caters To Nashville’s Alternative Scene

M BY JIM BESSMAN

NEW YORK-—Record retail can be
a dog's life, especially at Nashville's
vinyl-oriented Lucy’s Record Shop,
which owner Mary Maneini named
after her 15-month-old Weimaraner
pup.

BILLBOARD

“It was orig-
inally called
Revolutions
Per Minute,
but a month
later I realized
that  people
were coming
to the store
just to see
her.” says Mancini, whose 600-
square-foot shop has become a ha-
ven for Nashville's alternative musie
set. “Some even brought their pup-
pies in to visit her. It was really
sick.”

But it was also easier for Man-
cini’s clientele to say. “Let's go to
Lucy's” than ~“Let's go to Revolu-
tions Per Minute.” So she renamed
the store after the “‘celebrity with
the huge ego,” with no objections
from Jack, the stray black Lab Man-
cini adopted, who's not at all the
jealous tvpe.

Pets aside, Luey’s main attraction
is its inventory. While the tiny space
carries only 500-odd titles, the stock
“caters to people other stores ig-
nore,” says Maneini.

“Most of it falls between do-it-
voursell' stuft and major labels, so it
has a hard time finding a home. The
main focus is on indie labels and dis-
tributors who are still deep in vinyl.
Also 15s and other 7-inch [vinyl
product|. which are a more inexpen-
sive alternative for a lot of bands
than CDs or full-length alhums and
are making a tremendous come-
back, with really beautiful. elabo-
rate packaging and colored vinyl—
collectors’ things.”

\ .

Lucy guards the record shop named
after her

While much of the product talls
under the broad alternative-rock ru-
brie, Maneini adds that Luey's also
services Nashville's dance musie
scene. “We're the only importer of
dance music 12-inches here. as well
as techno. hip-hop, trance, and the
other dance subgenres.” she says.
“We also take care of the regular im-
port people. [t's a three-tier store.”

Musicallv, that is. A fourth tier in-
volves merchandise such as T-shirts,
fanzines, and comic hooks—"all sub-
jeective, since there's not enough
space or money. o [ buy the things
I like to read.”

These include the comprehensive
Re/Search publications, especially
“Modern Primitives,” which exam-
ines body piercing and tattooing,
and “Inecredibly Strange Musie”
which offers plenty of examples.
Comices carried are suitably of the
alternative variety, such as “Yummy
Fur” and the ever-popular "Hate.”
The fanzines have taken on a local-
ized bent, Mancini notes, as more
and more Nashvillians are putting
them out and bringing them to the
store.

Local artists are represented
there, too, with paintings hung on
the wall along with chalk drawings
by musicians.

“It's an eclectic mess,” continues
Mancini, who sells *leaded onlv” cof-
fee to those who come just to hang
out, or to consider such accessories

as T-shirts by local groups like the
controversial Sister Nagsters or the
Tennessee Abortion Rights organi-
zation, whose shirts Mancini sells on
consignment. She also has sundry
hoodoo perfumes and cleaners, and
she's the “exclusive Southeast dis-
tributor” of illustrator J. Otto Sie-
bold's “Jottoworld™ product, espe-
cially his Jottoworld Airport club
shot glasses.

A big Elvis tan, Mancini offers a
wondertully tacky poster highlight-
ing important Elvis moments from
cradle to grave. Then there’s the
Elvis shrine, featuring Elvis 3-

tracks. ¢lock, rare photos, playing
cards. and candle, as well as a Jesus
head.

But Lucyv's Elvis connection runs
deeper. since the store opened last
Aug. Ib—the 15th anniversary of
Presley's death. [t was almost a year
after Manecini moved to Nashwville
from New York. where she had been
an A& R assistant at Klektra Ree-
ords.

“New York was driving me a little
crazv. and | wanted to get into the
business down here because it's
slower-paced and a nicer place to

(Continuved on page 39)
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EDITED BY PAUL VERNA, CHRIS MORRI5, AND EDWARD MORRIS

P> ORCHESTRAL MANOEUVRES IN THE DARK
Liberator

PRODUCER: Andy McCluskey

Virgin 88225

Brit techno-pop group’s comeback and label
switch are turning out to be a success story,
based on early chart performance of the
album and modern-rock response to first
single, “Stand Above Me.” That track also
is making inroads at top 40 and—in a
remixed rave version—in clubs. A similar
fate awaits other cuts from the album,
especially “Everyday,” “Dollar Girl,” and
“Heaven Is.” Fans whose memories go back
further than the early '80s might appreciate
OMD’s cover of Velvet Underground’s
“Sunday Morning™ and its reworking of
Barry White's “Love's Theme,” with The
Man himself behind the boards.

P> MATTHEW SWEET

Altered Beast

PRODUCERS: Matthew Sweet & Richard Dashut

Zoo Entertainment 11050

Sequel to last year’s commercial
breakthrough, “Girlfriend,” is a tougher,
but even more dazzling exercise in pop-rock
perfection. Again, Sweet benefits from a
solid hand of backup players: Guitarists
Richard Lloyd and Robert Quine return,
and Ivan Julian, Nicky Hopkins, Greg Leisz,
Fred Maher, Pete Thomas, and Mick
Fleetwood join in. “The Ugly Truth” (heard
in rock and countrified versions) is a great
leadoff; “Life Without You,” “Dinosaur
Act,” and “In Too Deep” are boldest of the
rest. High-quality set should put Sweet over
the top at last.

P> JEFF BECK & THE BIG TOWN PLAYBOYS
Crazy Legs

PRODUCER: Stuart Colman

Epic 53562

The masterful axe wielder’s latest project is
a radical departure from his trademark
screaming style. Here, he and the celebrated
British R&B outfit pay tribute to Gene
Vincent & His Blue Caps, the pioneering
American rockabilly group most famous for
the 1956 hit “Be-Bop-A-Lula” (absent from
this record). So faithful is Beck’s
reproduction of Blue Cap guitarist Cliff
Gallup's super-clean, tape-delayed, hollow-
body sound that listeners won't know it’s
Beck unless they're told. A fitting tribute to
a founder of rock’n'roll, albeit out of syne
with the rockabilly revival of the "80s.

P> PATTI SCIALFA

Rumble Dolt

PRODUCER: Mike Campbell

Columbia 44223

Listeners picking for references to Scialfa’s
alliance with Bruce Springsteen will find
more than a few, but what’s far more
meaningful about this debut project is the
artist’s talent for crafting introspective,
sometimes haunting, and always beautiful
rock tunes. Foremost among them are the
Pretenders-styled “Lucky Girl,” the
seemingly autobiographical “Come
Tomorrow,” and the entrancing “Big Black
Heaven.” Also of note is the lead single, “As
Long As I (Can Be With You),” which—like
most of these tracks—offers potential
aplenty for album-rock venues.

P> TODD RUNDGREN/TR-|

No World Order

PRODUCER: Todd Rundgren

Forward 71266

In his effort to concoet a multimedia concept
album, the ever-talented Rundgren may
have given short shrift to the most
important part of it: the musie. Much of the
record consists of repetitive, techno-infused
passages accompanied by contrived rhymes
that are rapped unconvincingly.
Fortunately, album-rock and alternative
programmers can salvage tracks like
“Property” and sections of the multipart
“No World Order” and “Worldwide
Epiphany,” which stand on their own as
potential hits.

SPOTLIGHT

VARIOUS ARTISTS
Sweet Relief/A Benefit For Victoria Williams

PRODUCERS: Various
Thirsty Ear/Chaos/Columbia 57134

Project to benefit singer/songwriter
Williams, stricken last year with
multiple sclerosis, is a musically winning
all-star affair. Contributors include Soul
Asylum, Lucinda Williams, Pearl Jam,
Michael Penn, Lou Reed, Maria McKee,
Matthew Sweet, the Jayhawks, the
Waterboys, Giant Sand, and Michelle
Shocked; all hands ably perform various
eccentric and touching Williams
compositions. This isn’t just a noble
helping hand—it’s also a real monument
to a unique performer’s art.

ROBIN ZANDER

PRODUCERS: Jimmy lovine & Robin Zander, James Earley &
Matt Dyke, Mike Campbell, Mick MacNeil

Interscope 92204

Cheap Trick vocalist waltzes off on his
own in a well-sung solo debut that
unfortunately suffers from
underambitious writing and song
selection. The best tracks here have the
snap of Zander’s finest work with his
band; “Reactionary Girl,” “I've Always
Got You,” and duets with Maria McKee
(“Show Me Heaven,” from the “Days Of
Thunder” soundtrack) and Christina
Amphlett (“Boy”) will play easily on the
air, but much of the remainder just
doesn’t match the quality of the singing.

SUICIDAL TENDENCIES

Still Cyco After All These Years

PRODUCERS: Mark Dodson & Mike Muir

Epic 46230

Latest from L.A. thrash pathfinders is a
compare-and-contrast gambit, since the
majority of the record is a remake of
Suicidal’s 1983 Frontier debut album.
The remodeled sound here is beefier and
perhaps more radio-friendly, but anyone
who has the original “Institutionalized”
engraved on their brainpan may want to
step out for a Pepsi, since this is basically
a redundant exercise.

CASEY SCOTT

Creep City

PRODUCER: Thom Panunzio

Signal/Capitol 99897

If the road of excess leads to the palace of
wisdom, then this debuting singer/
songwriter rates as positively Solomonic.
Obviously steeped in the rock and verse of
Patti Smith, Scott flails wildly in every
direction here, backed by a steely but
underrecorded band. When matters come
together, as on “Tth Of November,” some
heat is generated, but a somewhat frenetic
messiness prevails throughout. However,
Scott could develop into a provocative talent
with sufficient focusing of her obviously
massive energies.

K.T. SULLIVAN

Crazy World

PRODUCER: Hugh Fordin

DRG 91413

Sullivan is among the New York cabaret
standouts whose voice is as suited to an
operetta setting as to a more intimate
nightclub environment. Here, she focuses

SPOTLIGHT

TAYLOR DAYNE
Soul Dancing

PRODUCERS: Various
Arista 18705

More than three years since her last
record, Dayne is finally back, sounding
assertive as ever and at times uncannily
like Tina Turner. Aided by savvy
production from the likes of Shep
Pettibone, Clivilles & Cole, Rick Wake,
and Narada Michael Walden, Dayne
threatens to score with top-40-suited
tracks such as first single “Can’t Get
Enough Of Your Love,” the infectious
“I’ll Wait,” and the rocking “Dance With
A Stranger.” On the softer side, ballads
like “Send Me A Lover,” “The Door To
Your Heart” (a duet with Keith
Washington), and “If You Were Mine”
are AC hits waiting to happen.

on underexposed yet worthwhile
repertoire including Jerome Kern-Leo
Robin’s “In Love In Vain,” Arthur
Schwartz & Dorothy Fields' “This Is It,”
and Schwartz & Howard Dietz’s sly
“Blue Grass.” If this is not the night out,
Sullivan will do very well at home.

JAZZ

P> GEORGE BENSON

Love Remembers

PRODUCERS: Various

Warner Bros. 26685

The mellifluous veteran delivers yet
again with a discful of typically

lustrous contemporary jazz/AC tunes,
some vocal, some instrumental,
accompanied by such notable
collaborators as Bob James, John
Patituci, Kirk Whalum, Hubert Laws,
and Randy Brecker. Early chart signs
confirm impressive caliber of project, and
Benson’s reputation as a masterful
modern jazz guitarist and voealist should
continue to generate results.

P> GONZALO RUBALCABA
Suite 4 Y 20

PRODUCER: Gonzalo Rubalcaba
Blue Note 80054

Newest from this hot young Cuban

CYPRESS HILL

Black Sunday

PRODUCER: DJ Muggs

Ruffhouse/Columbia 53931 (original), 57296
(edited)

West Coast hard rap combo’s second
work draws from the same vein as its
breakthrough album of late '91. With
self-explanatory titles like “I Wanna Get
High,” “Hand On The Clock,” and “We
Ain’t Goin Out Like That,” almost every
cut here addresses street violence,
racial tension, and marijuana use. While
the album’s bleak content (at least in the
unedited version) is likely to preclude
massive air time, the group’s wide fan
base is getting exactly what it has been
waiting for, setting the stage for a good
run at the cash register.

pianist consists of trio and quintet tracks,
often featuring elder bassman Charlie
Haden. This understated, reflective set
quietly challenges the conventions of
Latin jazz, with Rubalcaba’s subtle
tonalities sometimes sounding closer to
Bill Evans than Michel Camilo.
Highlights are such original themes as
the lyrical “Transparence” and the the
light-fingered, uptempo “Siempre
Maria.” Intriguing cover choices include
the Beatles’ “Here, There And
Everywhere” and romantic standard
“Perfidia.”

LATIN

* NARCISO MARTINEZ

Father Of Conjunto

PRODUCER: Chris Strachwitz

Arhoolie 361

Label once again assembles a fine
historical compendium documenting
Marinez’s polkafied, accordion-powered
conjunto sound that dominated Texas
and much of the Southwest in the '30s,
'40s, and '50s. Polka and

waltz instrumentals are nicely
complemented with tender vocal tracks
from legendary Lydia Mendoza, her
sisters Juanita and Maria, plus Carmen
& Laura.

SAM & DAVE

Sweat'N’Soul/Anthology (1965-1971)
CO;\Q{’ILATION PRODUCERS: Steve Greenberg & Bill
::Eino 71253

Incessantly soulful Stax duo of Sam
Moore and the late Dave Prater created
a flood of hot R&B hits during the '60s,
and marvelous two-CD collection,
boxed with a handsome booklet, deals
out the cream of their work together.
The 50 tracks here (which include some
little-heard Moore solo numbers, cut
after the bellicose duo split up) feature
crack playing by ace Memphis backup
bands, sharp wordsmithing, and, of
course, the crackling interplay of
Moore and Prater’s gospel-fed voices.
Soul nirvana.

VITAL REISSUES.

JOHNNY SHINES & ROBERT LOCKWOOD
PRODUCER: none listed

Paula 14

Stan Lewis’ blues and soul label has
been culling some top-flight catalog
material from other labels in recent
years; latest reissue set includes
marvelous Robert Johnson-inspired
performances recorded for Chicago’s
JOB by Johnson’s one-time sidekick
Shines (who died earlier this year) and
the blues legend’s stepson Lockwood,
who would later distinguish himself as
a soloist and house band member for
Chess. Indelible works like “Brutal
Hearted Woman” and “Dust My
Broom” belong in any complete
collection.

MOZARIBE

Apurando El Paso

PRODUCERS: Franton Santana, Carlos Jaquez

Nelson 1001

This 19-person outfit—most of which
performs with the Dominican
Republic’s National Symphonic
Orchestra—bows with a romantic
merengue/bachata effort that sounds at
times like Grupo 4.40 airbrushed with
classical string fills. That means radio
likely will bite on upbeat tracks such as
the title cut and “El Indio De La
Charea,” plus slower-paced numbers
“Piedrecitas De Oro” and “Rocio De Tus
Labios.”

P> RONNIE MILSAP

True Believer

PRODUCERS: Ronnie Milsap, Rob Galbraith

Liberty 80805

Milsap veers in and out of the middle of
the road on this formidable first release
for new label. From the slide-guitar-
driven country rock of the title track to
the smooth crooning of “A Million Years
"Til Then,” the singer sounds rejuvenated
throughout. He never could resist a
standard, and “These Foolish Things
(Remind Me Of You)” gets the full
Milsap-y treatment.

CLINTON GREGORY

Master Of Hlusion

PRODUCER: Ray Pennington

Step One Records 0075

The uncrowned king of indie-label
country cuts a wide stylistic swath on this
slightly uneven effort. It’s on ballads like
the Skip Ewing-penned “If I Were A
Painting” that Gregory really shows his
stuff. His clipped phrasing and
understated-yet-expressive singing also
work wonders on other slow numbers
like “Wish You Were Here” and Buck
Owens’ “The Arms Of Love.” And he
displays a fine, fiddler’s flair for a Texas
swing tune with “Ladies’ Choice.” But
when Gregory tries to cut loose on the
hackneyed “Rocking The Country,” he
falls flat,

GRIEG: PIANO CONCERTO (ORIGINAL VERSION);
25 SMALL PIANO PIECES

Love Derwinger, Piano, Norrkoping Symphony
Orchestra, Hirokami

BIS CD-619 (Qualiton)

One of the more intriguing releases
issued during the Grieg sesquicentennial
year. Main interest centers on the
concerto, offered here in an early version
that differs in significant detail from the
composer’s final edition. (A summary of
the differences is listed in the liner notes
to inform the curious.) Derwinger is a
convincing advocate in this premiere
recording of the concerto in this form, as
well as in the short and often charming
“Small Pieces,” also heard on disc for the
first time.

STRAVINSKY: DUMBARTON OAKS CONCERTO;
SCENES DE BALLET; AGON

Orchestra of St. Luke's, Craft

MusicMasters 67113

Some of the composer’s most accessible
works are grouped together in this
package, the fourth volume in longtime
Stravinsky colleague Robert Craft’s
continuing cycle. Again, he exhibits total
security in finely judged readings that
are framed this time in excellent sound.
Among additional works on the disc are
a “Happy Birthday” arrangement, a
choral version of the “Star-Spangied
Banner,” and “Circus Polka,” as
choreographed by Balanchine for 50
elephants,

SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basis of musical merit and/or Billboard 200 chart potential. VITAL REISSU
collections of works by one or more artist. PICKS () : New releases predicted to hit the top half of the chart in the corresponding format. CRITIC'S CHOICES (%
merit. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway,
to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203.

ES: Rereleased albums of special artistic, archival, and commercial interest, and outstanding
) : New releases, regardless of chart potential, highly recommended because of their musical
New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire Blvd., Los Angeles, Calif. 90036. Send country albums
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Fearing Classical Peak, Allegro Looks To Build On New Terrain

M BY JIM BESSMAN

NEW YORK—Faced with a perceived
peak in the classical music business.
top classical music indie distributo;: Al-
legro Corp. is looking to expand its
merchandise and account base

The Portland, Ore.-based company,
which like its competitor Koch Interna-
tional lays claim to being the No. | in-
dependent classical distributor. is
heading into distribution of video, chil-
dren’s audio, books on tape. and CD-
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ROM produet. It's also establishing
custom classical labels for retail chains,
as well as readying classical program-
ming for radio syndication,

"As dealers automate their inven-
tory controls and management fune-
tions, the ability to add value to the dis-
tribution process diminishes.” explains
Allegro president Joseph Micallef,
“Distribution just isn't that compli-
cated. So we see ourselves over time
becoming less a distribution company
and more a marketing company.”
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Facilitating the shift, Micallef says.
is Allegro’s heightened role in catalog
exploitation via special product.

“Historically. that's been the domain
of the majors because they had vast
catalog, and indies would license
tracks. But we see a much more impor-
tant role for us here: We work closely
with 100 classical indie labels, and rep-
resent a catalog of over 5.000 titles. We
can produce custom product and tap
into a marketplace we wouldn't get into
otherwigse.”

Billboard's L.A. Friday Delivery Service Allows
All You Early Birds to Stay Ahead of the
Competition, With Billboard's World
Renowned Weekly Features and
Charts. Act Now to Take
Advantage of This Limited Offer.

It's not a hit until it's a hit in Billleoard

-

Address:

Allegro is currently compiling a 25-
title custom classical label for a major
national retailer—the identity of which
Micallef wouldn’t disclose—with other
chains possibly to follow. According to
Micallef, the “private” house line fea-
tures standard classical repertoire and
old warhorses, and is “branded” with
the chain’s name.

At the sume time, Micallel adds, Al
legro is Increasingly a source of classi-
cal programming, rather than solely
being a “vendor of finished goods to re-

— N —~ 7 7 T
A | (ML I’ /?,,/ / ”///
.\ : M

LU0 LT L LU 2
f e 7 e T LT Y A

IRERRSHIN: ,I g 'L/ /),

1}”— nl 7] / J2 r_‘ 7 ///

UUUUL S O L AL X

[ = g "

Contact Person:

— Title: -
City: State: —_Zip:
Telephone:
The Cost For The Program is $700.00 Per Year Which Includes A One Year Subscription.
C_ Please Charge to My Credit Card: > BillMe

AMEX:

MASTERCARD:

VISA:

EXPIRATION DATE:

CARD#
SIGNATURE:

RETURN TO: BILLBDARD, 1515 BROADWAY, NY, NY 10036 « ATTENTION: JEANNE JAMIN

|
]
i
|
I
§
. > Check Enclosed for $700.00
|
|
|
1

tail.” Already a programmer of classi
cal tracks to airlines, Micallef says sev-
eral radio programs are in the works
for fall syndication via NPR and other
outlets.

More significantly, though. Allegro
1s broadening its traditionally distrib-
uted finished goods with an eye t fu-
ture retail trends.

“We're tryving to position ourselves
to also be the biggest indie distributor
of spoken-word product,” says Mical-
lef. “We just made a deal with Dove
Audio—the biggest indie producer of
hooks on tape—tor exclusive distribu-
tion into over 1,000 record stores.
Dove’s children’s product gives us an
especially important base, because
children’s produet is the natural entree

| into interactive educational product

and children’s CD-ROM is the first ex-
ample of the new world of print, audio/
video, and computer software coming
together into the mass market. So
we're able to get in on the ground
floor.”

Gearing up for the future, Allegro
has comprehensive bar coding in both
music and nonmusic product, domestic
and foreign. It is introducing an elec-
tronic ordering/invoicing capability,
and supplying its sales force with scan
guns for tying in with their personal
computers—streamlining operations
by cutting down on time and paper-
work.

Micallef also boasts a 100,000 mail-
order base, accounting for 10% of his
annual sales, which he declines to spec-
ify. Two-thirds of his business is with
record stores, with the rest in nonmu-
sic outlets. All told, Allegro services
6,000 “billed to” accounts.

The company has 22 people in the
head office, and 21 sales reps in the
U.S. and Canada. It has an in-house art
department for point-of-purchuse, and
also handles most of its radio and me-
dia promotions in-house. Its annual Al-
legro Label Conference, Micallef notes,
has evolved from a “labels educating
the retailers” forum to vice versa.

An investor in the business of
acquiring underperforming companies
or fast-growing ones in need of man-
agement expertise, Micallef, along with
brothers Vincent and Rieo, took on the
then-7-year-old Allegro in 1989. While
most of its distributed labels are c¢lassi-
cal, it also carries some jazz and inter-
national music lines, with foremost
vendors now including Denon, Pick-
wick International, Dorian, Collins, Sa-

| voy Jazz, DMP, Dove Audio, CBC Rec-

ords, and Classics of Pleasure.

Allegro is expanding its capabilities
beyvond classical because of the state of
that business today, Micallef says.

“It peaked four or five vears ago,
and has been relatively steady in dollar
terms for the last three or four years,”
he says.

POWER OF TOWER

(Continued from page 53)

buying.
At the end of his speech, he re-

| minded Tower staffers, “No company

places more trust in its people than us.
It's because you have shown that you
are worthy of it. You know that the
right things to do are take care of the
customer, the business, and to kick the
competition’s ass, so, go get 'em.”
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Billboard»

FOR WEEK ENDING JULY 24, 1993

Retall

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES >
REPORTS COLLECTED, COMPILED, AND PROVIDED BY  SoundScan O
25| 55| aRTIST B v | G5
£ 2| 92| LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) z3
*xkx NO.1 *
BOB MARLEY AND THE WAILERS A+ LEGEND
1 1 TUFF GONG/ISLAND 846210*/PLG (9.98/16.98) 10 weeks at No. 1 103
JIMMY BUFFETT A ? SONGS YOU KNOW BY HEART
2 2 MCA 5633° (7.98/11.98) 114
ERIC CLAPTON A ° TIME PIECES - THE BEST OF ERIC CLAPTON
3 2 POLYDOR 825382* (7.98 EQ/11.98) 114
ENYA A? WATERMARK
4 6 REPRISE 26774/WARNER BROS. (10.98/15.98) 91
JOURNEY A ¢ JOURNEY’S GREATEST HITS
5 8 COLUMBIA 44493 (9.98 EQ/15.98) 114
STEVE MILLER BAND A ¢ GREATEST HITS
6 4 CAPITOL 46101 (7.98/11.98) 114
THE EAGLES A 12 GREATEST HITS 1971-1975
] B ELEKTRA 105* {7.98/11.98) 114
AEROSMITH A ¢ GREATEST HITS
8 7 COLUMBIA 36865 (5.98 EQ/9.98) 112
JAMES TAYLOR A ¢ GREATEST HITS
9 9 WARNER BROS. 3113* (7.98/11.98) 114
THE EAGLES @ GREATEST HITS VOL. 2
10 10 | ELEKTRA 60205 (7.98/11.98) 112
PINK FLOYD & 2 DARK SIDE OF THE MOON
11 11 CAPITOL 46001* (9.98/15.98) 114
U2 A THE JOSHUA TREE
12 18 | ISLAND 842298+/PLG (9.98/16.98) 82
PINK FLOYD A THE WALL
13 | 13 | columsia 36183+ (15.98 EQ/31.98) 114
METALLICA A ...AND JUSTICE FOR ALL
14 12 ELEKTRA 60812 (9.98/15.98) 105
CREEDENCE CLEARWATER REVIVAL CHRONICLES VOL. 1
15 | 14 | FaNTASY 2% (11.98/18.98) 1%
ELTON JOHN ® GREATEST HITS
16 15 POLYDOR 512532+/PLG (7.98/11.98) 108
GUNS N’ ROSES A © APPETITE FOR DESTRUCTION
17 17 GEFFEN 24148 (9.98/15.98) 114
MEAT LOAF A7 BAT OUT OF HELL
18 16 | CLEVELAND INT'L 34974/EPIC (7.98 EQ/11.98) 114
METALLICA A2 RIDE THE LIGHTNING
19 | 22 | ELEKTRA 60396 (9.98/13.98) 9
THE DOORS A BEST OF THE DOORS
20 21 ELEKTRA 60345 (12.98/19.98) 103
METALLICA A? MASTER OF PUPPETS
2 20 | ELEKTRA 60439 (9.98/13.98) 100
JANIS JOPLIN A 2 GREATEST HITS
22 19 | coLumBIA 32168 (5.98 EQ/9.98) 73
U2 a WAR
23 45 ISLAND 811148 (7.98 EQ/11.98) 30
MICHAEL JACKSON A 2! THRILLER
24 | 25 EPIC 38112 (9.98 EQ/15.98) 26
BEASTIE BOYS A ¢ LICENSED TO ILL
25 21 DEF JAM 40238/COLUMBIA (7.98 EQ/11.98) 5
PETER GABRIEL A® SO
26 | 28 | GEFFEN 24088(9.98/13.98) 16 |
CHICAGO A GREATEST HITS 1982-1989
i 24 REPRISE 26080*/WARNER BROS. (9.98/15.98) 105
DEF LEPPARD A '© HYSTERIA
28 | 29 | MERCURY 830675 (10.98 EQ/15.98) 104
BILLY JOEL A ¢ GREATEST HITS VOL. | &I
29 | 26 | coLumBIA 40121 (11.98 EQ/28.98) 114
GRATEFUL DEAD A THE BEST OF SKELETONS FROM THE CLOSET
30 | 23 | WARNER BROS. 2764 (7.98/11.98) 32
THE EAGLES A° HOTEL CALIFORNIA
31 3] | ELEKTRA 103 (7.98/11.98) 41
BON JOVI A ° SLIPPERY WHEN WET
32 33 MERCURY 830264 (7.98 EQ/11.98) 53
FLEETWOOD MAC A GREATEST HITS
33 | 40 | WARNER BROS. 25801 (9.98/15.98) 93
CONWAY TWITTY A THE VERY BEST OF CONWAY TWITTY
34 | — | MCr31238(4.98/1198) 3
THE POLICE A ® EVERY BREATH YOU TAKE - THE SINGLES
35 37 | AsM 3902 (9.98/15.98) 93
ENYA ENYA
36 35 | ATLANTIC 81842/AG (7.98/11.98) 69
VIOLENT FEMMES A VIOLENT FEMMES
k1 34 | SLASH 23845/WARNER BROS. (9.98/15.98) 47
THE BEATLES A ® SGT. PEPPER'S LONELY HEARTS CLUB BAND
38 30 | caPiTOL 46442+ (9.98/15.98) 4
U2 a UNFORGETTABLE FIRE
39 | — | ISLAND 22898/PLG (7.98 E¥/11.98) 3
LED ZEPPELIN A *© LED ZEPPELIN IV
40 41 ATLANTIC 15129*/AG (7.98/11.98) 110
RIGHTEQUS BROTHERS A BEST OF RIGHTEQOUS BROTHERS
41 32 | cure 77381 (6.98/10.58) 111
LYNYRD SKYNYRD A BEST - SKYNYRD'S INNYRDS
42 | 43 | mCA42293(7.98/12.98) —— 30
PATSY CLINEA* GREATEST HITS
43 36 MCA 12* (4.98/10.98) 114
MICHAEL JACKSON a6 BAD
44 | 39 [ epic40600" (9.98 EQ/15.98) 17
LED ZEPPELIN A® LED ZEPPELIN 2
45 | 38 | ATLANTIC 19127/AG (7.98/11.98) 58
SOUNDTRACK A °® TOP GUN
46 | 48 | coLUMBIA 40323 (7.98 EQ/11.98) 31
VAN MORRISON A MOONDANCE
4 WARNER BROS. 3103 (7.98/11.98) §
AC/DC A © BACK IN BLACK
48 ATLANTIC 16018/AG (9.98/16.98) 85
METALLICA A KILL '"EM ALL
49 42 ELEKTRA 60766 (9.98/13.98) 69
DON HENLEY A® END OF THE INNOCENCE
50 GEFFEN 24217 (9.98/15.98) 2

Catalog albums are older titles which have previously appeared on The Billboard 200 Top Albums chart
and are registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. 4 RIAA certification for sales of 1 miltion units, with mulitimillion sellers indicated by
a numeral following the symbol. Most albums available on cassette and CD. *Asterisk indicates vinyl LP
is available. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices
marked EQ, and all other CD prices, are equivalent prices, which are projected from wholesale prices.

© 1993, Billboard/BPI Communications, and SoundScan Inc.

LUCY’S RECORD SHOP CATERS TO NASHVILLE’S ALTERNATIVE SCENE

(Continued from page 55)

live. This is Musie City—the next
hub of the musie industry.”

A DJ friend from England came
to town to visit, and the two went out
record shopping—but found no
place to buy new vinyl product.

“There are really great used rec-
ord stores here, and Tower has
some 12-inch, but nobody carries
full-length albums or imports or 45s
on vinyl, or local music as well. So
there was a niche that needed to be
filled, and I got tired of looking for
ajob.”

So Mancini opened Luey’s Record
Shop—then Revolutions Per Min-
ute—in an industrial area on
Church Street, across from the
Meadow Gold Ice Cream plant and
a few minutes from both Music Row
and Vanderbilt. Of her 500 titles,
65% are in vinyl configurations. In-
die produect accounts for 40%, dance
titles for another 40%, and imports
20%.

“Average sales are up to about
$100 daily,” says Mancini. “When I
first started making that consis-
tenly, it was a shock.”

Sales have doubled since she
started holding weekly “Migraine
Matinee” hardcore shows at the
store last December. Lucy’s is actu-
ally 2,400 square feet, and Mancini
originally intended to use the re-
maining space as an art gallery. But
she then became acquainted with
House of Pain, a local production
company/record company/fanzine
publisher that had been staging reg-
ular hardcore concerts—but was in
need of a new venue.

Now the only place in town for all-
ages hardcore shows, Lucy’s stages
Migraine Matinees every Sunday af-
ternoon. Each show stars two local
bands, such as the Teen Idols, Uncle
Daddy, and Fun Girls from Mt. Pi-
lot, and one group from elsewhere
that’s heard about the store, such as
Brainiac, from Ohio. Sister Nag-
sters, who were recently arrested
for removing their shirts while
pointing out different social stand-
ards for men and women, also did a
monthlong performance-art run at

TOWER’S NEW HEIGHTS

(Continued from page 53)

Israel. Tower may do a store in Spain
as well, Michael Solomon said.

In Asia, Tower is well established,
with 15 stores in Japan and one in Tai-
pei, Taiwan. It plans to open a second
outlet in Taipei, with others slated for
Hong Kong and Singapore, and, he
adds, “[Keith] Cahoon, (director of Far
East operations] has his sights set on
China.”

Tower has just begun its push into
South and Central America, too.
Through a joint venture, it will open a
13,500-square-foot store in Mexico and
is looking at Sao Paulo and Rio in Bra-
zil and Buenos Aires in Argentina.

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON’T ADVERTISE . ..

NOTHING . ..

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174

Lucy’s.

On July 17, Mancini held a private
in-store “Friends Of Lucy’s” party,
in gratitude for all the community
support during her first year in busi-
ness.

“Ever since I got down here, peo-
ple have been incredibly supportive
and helpful, and I just wanted to say
thank you. I have a core group of
customers and friends and family,

and that’s priceless.”

Future Lucy’s objectives include
getting the performance space “up
to codes” in making it a “legitimate”
club. Mancini also hopes to get Elvis
to appear at her first-year anniver-
sary.

“There’s a guy in Nashville who
changed his name to Elvis Aaron
Presley who looks and dresses just
like him,” Mancini says.

Lucy's owner Mary Mancini with store staff, Lucy (shown kissing Mancini) and

Jack.
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Vincent’s Revived Label Turns Up Aces;
Book Plugs Newcomers Into Networking

MCE IN THE HOLE: Much to our de-
light, DI recently received a communiqué
from Johnny Vincent, the owner and op-
erator of the storied Ace Records.

In recent years, Ace has probably
been best-known for foreign and domes-
tic reissues of its R&B and rock’n’roll
hits by such great talents of the *50s and
’60s as Frankie Ford, Jimmy Clanton,
Huey “Piano” Smith, Earl King, and
Bobby Marchan. Only recently, Scotti
Bros. issued two Ace hit compilations.

But Vincent doesn’t want Ace to be re-
membered as just a top indie of the past.
“If we can, we're gonna try to come with
some crazy records,” he says. ‘“We've
been putting out the old stuff, but about
a year ago, we started cutting new stuff.”

Vincent, who operates Ace out of Jack-
son, Miss., has high hopes now for “Let’s
Get Together,” a superlative album by
vocalist Willie Clayton. This R&B opus
includes a fabulous single, “Three Peo-
ple,” that will immediately remind listen-
ers of Sam Cooke.

Acceptance of the Clayton album has
been rapid in the South, according to
Vincent. He adds Memphis, Tenn.-based
indie distributor Select-O-Hits has
taken orders for 12,000 units. (City Hall,
Bassin, and MS are among other indies
carrying Ace.)

DRCLARATIONS
S
INDEPENDENTS..

by Chris Morris

Current Ace releases include albums
by Robert “The Duke” Tillman and
Frank-O and “America’s Rhythm &
Blues Hall Of Fame,” a compilation of
contemporary and classic Ace record-
ings. Vincent says future projects will in-
clude a new Frankie Ford album.

The irrepressible Vincent, who says he
will continue operating Ace as an R&B-
based imprint, adds, “We're gonna try to
get in and give some competition to the
majors.”

Best of luck to this venerable label in
its latest incarnation.

CONTACT!: Neophytes looking for
some handy tips on making a dent in the
music business should be directed to
“Networking In The Music Industry,” a

*
*
*
*
*
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handy new book written by Jim Clevo
and Eric Olsen and published by
Rockpress Publishing of San Diego.

The tome includes a solid chapter fea-
turing feedback from such indie label
and distribution mavens as Greg Ginn
(SST/Cruz, L.A), Greg Werckman (Al-
ternative Tentacles, San Francisco),
Brett Gurewitz (Epitaph, L.A.), Wood-
row Dumas (C'Est La Mort, Baker,
La.), Daniel House (C/Z, Seattle), and
Camille Sciara (Dutch East India
Trading Co., New York).

The book also contains useful chapters
on the press, radio, trade groups, video,
corporate sponsorships, and important
trade shows.

Judging from the phone calls we get
from musie-biz newcomers groping for
some answers, “Networking” should
serve a useful function for anyone trying
to get their foot in a door that’s often
hard to budge.

F LAG WAVING: The music on the San
Diego trio Deadbolt’s debut Head-
hunter/Cargo album, “Shrunken Head,”
is described by the group as “voodoo-
billy.” So what the heck is the difference
between voodoobilly and the more famil-
iar category of “psychobilly?”

“Well, psychobilly is sort of like rocka-
billy with a punk edge to it,” says singer
Harley Davidson. “Maybe you'll have a
guy with a standup bass with a Mohawk
or somethin’. Whereas voodoobilly—
we're kind of pioneers of the voodoobilly
sound. It’s a little creepier.”

This may be a fine point—after all,
Deadbolt’s basic reverb-drenched style
will be largely familiar to anyone conver-
sant with the Cramps—but creepy
“Shrunken Head” certainly is. The al-
bum’s tales of bizarro lab experiments,
voodoo dolls, phone calls from beyond
the grave, and post office-induced psy-
chosis will strike a merry chord with any
neo-billy freak.

Explaining band’s genesis three years
ago, Davidson says, “There was this wa-
tering hole called the Pink Panther, kind
of like this strange place where all the
punkers and the weird people would
hang out. We all met down there and fi-
nally wound up living in the same place.”

Adds bassist Rob MacLean, “Harley
and [drummer] Les [Vegas] had this lit-
tle duo, and they'd play at laundromats
and parties.” He says he played the
band’s first show “for a pack of Marl-
boros. The rest is history.”

Deadbolt was in good company on its
first single release: The 45, issued by
Standard Records (an indie label run by
0, lead singer of the fine San Diego band
fluf), also featured current local heroes
Rocket From The Crypt.

Davidson says the trio draws a strange
crowd: “The promoters have put us to-
gether with a lot of young punk bands.
We get like a weird crossover crowd.”

As for trad rockabilly nuts, MacLean
says, “They look at us kind of weird. We
have several rockabilly fans that come
down and check us out. In terms of tradi-
tionalist style, the closest we are to the
’50s is, back then they really gave a show,
they entertained. Deadbolt’s motto is,
‘Thou shalt entertain.” You wateh a
Deadbolt show, you'll walk away a little
disturbed, maybe have bad dreams, but
it’s a show you'll never forget.”

Billboard.

FOR WEEK ENDING JULY 24, 1993
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= 8 z Compiled from a national sample of retail store sales reports.
prr < |z
ES g | ©
2 |3 |¢|TITLE ARTIST
= | o | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
NEW AGE ALBUMS..
* & NO.1 o »
1 1113 IN MY TIME @ YANNI
PRIVATE MUSIC 82106 7 weeks at No. 1
2 2 | 85 SHEPHERD MOONS A2 ENYA
REPRISE 26775/WARNER BROS.
3 39 NARADA DECADE VARIOUS ARTISTS
NARADA 63911
4 4|17 MRS. CROWE’S BLUE WALTZ ADRIAN LEGG
RELATIVITY 1162
5 6 1216 WATERMARK A2 ENYA
REPRISE 26774/ WARNER BROS.
6 5 23 CURTAIN CALL DANNY WRIGHT
MOULIN D'OR 932
7 7119 THE LONDON CONCERT CHRISTOPHER FRANKE
VARESE SARABANDE 5399
8 |14] 3 CELTIC ODYSSEY VARIOUS ARTISTS
NARADA 63912
9 8 |15 LINK OYSTEIN SEVAG
WINDHAM HILL 11123
1097 MONTEREY NIGHTS JOHN TESH
GTS 4570
11 |10l11 BLUE NIGHT BLUE KNIGHTS
INOVATIVE COMMUNICATION 51582
12 |11 | 169 NOUVEAU FLAMENCO @ OTTMAR LIEBERT
HIGHER OCTAVE 7026
13 113le SOLO PARA TI OTTMAR LIEBERT + LUNA NEGRA
EPIC 47848
ACOUSTIC HIGHWAY CRAIG CHAQUICO
14 |NEWD HIGHER OCTAVE 7050 Q
15 | 24| 3 HOW THE WEST WAS LOST PETER KATER WITH R. CARLOS NAKAI
SILVER WAVE 801
16 | 19 | 91 | SUMMER ® GEORGE WINSTON
WINDHAM HILL 11107
2002 CUSCO
17 116 ] 9 HIGHER OCTAVE 7051
18 | 18|11 BEYOND THE MIND’S EYE JAN HAMMER
MIRAMAR 2902
19 | 21| 7 | ETCHED IN STONE FOWLER AND BRANCA
SILVER WAVE 709
20 (23] 7 SPANISH ANGEL PAUL WINTER CONSORT
LIVING MUSIC 272
21 112115 THE ELEVENTH HOUR MARS LASAR
REAL MUSIC 0022
2 l17ls CHRONICLES DAVID ARKENSTONE
NARADA 64007
23 (22125 THROUGH THE RAINDROPS ROBERT BONFIGLIO
HIGH HARMONY 1000
VISOM: BRAZIL VARIOUS ARTISTS
24 |NEWD WINDHAM HILL 11128
220 VOLT LIVE TANGERINE DREAM
25 |NEWD MIRAMAR 2804
WORLD MUSIC ALBUMS..
* & NO.1 » »
1 1115 ADVENTURES IN AFROPEA 1 ZAP MAMA
LUAKA BOP 45183/WARNER BROS. 9 weeks at No. |
2 419 LAM TORO BAABA MAAL
MANGO 9925/ISLAND
3 2 |25 GLOBAL MEDITATION VARIOUS ARTISTS
ELLIPSIS 0017 1/RELAXATION
ANAM CLANNAD
4 3 | 15} arianTic 82409/AG
5 5 17 A MEETING BY THE RIVER RY COODER/V.M. BHATT
WATERLILY ACOUSTICS 29
BANBA CLANNAD
6 143 ATLANTIC 82503
7 9 115 WEAVING MY ANCESTORS’ VOICES SHEILA CHANDRA
REAL WORLD 2322/CAROLINE
8 711 THE WORLD SHOULD KNOW BURNING SPEAR
HEARTBEAT 119/ROUNDER
9 6 |17 MYSTICAL TRUTH BLACK UHURU
MESA 79044/RHINO
WAKE UP BIG MOUNTAIN
10 8|1 QUALITY 19121
VICTIMS LUCKY DUBE
11 |NEWD SHANACHIE 45008
12 121 5 PUTUMAYO: WORLD MUSIC VOL. 1 VARIOUS ARTISTS
RHINO 71202
THE SOURCE ALl FARKA TOURE
13 |NEWD HANNIBAL HNCD 1375/RYKO
SELENIKO VARTTINA
14 [0 7 GREEN LINNET 4006
15 153 THE NEXT DREAM BACHIR ATTAR
CMP 57

® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA

certification for sales of 1 million units, with each additional million indicated by a numeral following the
symbol. All albums available on cassette and CD. *Asterisk indicates vinyl available. ® 1993, Billboard/
BPI Communications.
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Deutsche Grammophon Goes On Mad Classical Promo Spree

B BY CATHERINE APPLEFELD

WASHINGTON, D.C.—In its bid
to encourage a wider array of con-
sumers to give classical music a
shot, Deutsche Grammophon has
adopted a new mandate: Why get
even when you can get mad?

Beginning this month, the Poly-
Gram-owned label is doing just
that, with its new “Mad About” se-
ries of composer-and-category-
specific compilations and an ac-
companying promotional cam-
paign custom-made to hook Amer-
ican buyers who are curious about
the genre but have shied away out
of intimidation or lack of knowl-
edge.

“We are looking for the person
who doesn’t necessarily have any
education in classical music,” says
Peter Munves, who heads catalog
development at the label and crea-
ted the “Mad About” concept.
“The person who was exposed to
the music through the media by
going to the movies, watching TV.
There are many millions more of
them than those who have a for-
mal education.”

“In general, we in the classical
business are concerned about
frightening the audience away,”
proffers David Weyner, president
of Deutsche Grammophon. “Some
of the promotions for classical mu-
sic through the years have been
conducted in a stuffy, staid fashion
... The trick is to get the music
into the consumer’s home. Once
the music is before him, as packa-
ged in a user-friendly fashion, we
have a much better chance.”

With “user-friendly” as its guid-
ing principle, the DG team went to
work to create a concept that
would succeed not only in the clas-
sical specialty shops but alsointhe
mass-appeal domain of mall out-
lets, chains, and racked stores.

For starters, the “Mad About”
titles, 10 of which were released
July 13 with 10 more set to follow
in mid-August, all are mid-priced:
$10 suggested list for CD and $7
for cassette. They also are all-dig-
ital and each contains more than
70 minutes of musie.

But to hone in specifically on the
U.S. market, Deutsche Grammo-
phon, the oldest continuously op-
erating record label in the world,
faced a greater challenge.

“This is the first attempt from
any of the PolyGram labels to put

together a comprehensive line

strictly designed for the American

GO AHEAD
USEUS...
MAKE THAT MOVE
THE CALL’S
ON ME . ..

TOLL FREE!

BILLBOARD CLASSIFIED
1-800-223-7524
212-536-5174
jeff Serrette

markets,” explains Greg Barbero,
DG director of marketing. “We
realized [Americans]| were put off
a little bit by the European look
... There are an awful lot of for-
eign names and German spellings
on the covers.”

Not so with the “Mad About” ti-
tles. To give the albums a contem-
porary visual flair, Deutsch Gram-

‘Classical prormotions
through the years have
been stuffy. The trick is

getting music into the

consumer’s home’

mophon called in New Yorker car-
toonist Roz Chast to create the
covers, which depict scenes of or-
dinary people going, well, mad
about classical music. The cover
for “Mad About Beethoven,” for
example, shows a man chipping
away at a giant bust of the com-
poser. The “Mad About Guitars”
cover depicts a man sharing a can-
dlelight dinner with his guitar, and

“Mad About Mozart” features a
woman watching M (for Mozart)
TV and reading fanzines about the
composer.

Another important facet of the
series is easy-to-understand liner
notes, overseen by DG manager of
press and artist relations Albert
Imperato. “One of the misconcep-
tions about classical music is that
people perceive that it will take
tons of time before they get it,”
says Imperato. “Americans are
very busy and they want to get a
sense very quickly of what it is
they are going to spend their time
doing.”

In that light, the “Mad About”
albums contain two helpful compo-
nents: “Inside Story,” a brief ex-
planation of the album’s contents,
and “Did You Know,” a box con-
taining a fun fact about a specific
composer, artist, or genre. “I tried
inlooking for the fun facts to make
a connection between the artist,
composer, and America,” says
Imperato. “For example, with the
music of Beethoven, people think
of something so German, so Euro-
pean. But when you really know
just a little bit about Beethoven’s
music, he was really a child of the

age that gave us the American
Revolution. It was a time people
were beginning to talk about de-
mocracy, freedoms.”

While the series initially is being
released only in the U.S. and Can-
ada, Barbero says the series may
be brought to European and Latin
American markets in the future.
“There is the possibility of inter-
preting the covers into, say, a
Spanish or German phrase that
would be equivalent to ‘Mad
About, ™ he says, noting the im-
mediate focus is definitely the U.S.

Without citing specific figures,
Weyner says that for the first 20
“Mad About” titles, the initial
number of albums shipped will be
“in the hundreds of thousands—
by no means typical of this genre.”

To generate a buzz among the
retailers, Barbero says, the label
last month sent teams to outlets
and PolyGram Group Distribution
branch offices nationwide to make
a one-hour presentation about the
new series. In addition, the record
company is providing a plethora of
marketing tools, including post-
ers, a promotional videoclip and
special dump bins. TV and radio
spots also are being eyed.

“All the retailers I’ve been in

touch with very much understand
what the message of the line is,”
says Barbero, who notes the se-
ries “probably will top out at about
30 or 40 titles.” He says most
stores plan to place the titles in
their pop sections, with some even
planning to target children. He
notes interest is keen among
“stores like Hastings, Target,
places that we’ve never even come
close to getting a lot of representa-
tion. There certainly is more inter-
est in this one than there ever has
been in any of our other projects.”
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NASHVILLE’S ‘GHERMS’: A HEALTH

{Continued from page 1)

of Arnold’s new “Then And Now”
CD boxed set. Overhearing com-
plaints about the baking tempera-
tures outside, she turned and said
she hadn’t been hot all week. Then
added with a devilish grin, “Ex-
cept when I touched Eddy Ar-
nold!”

SPECIAL BREED OF FANS

There is a Nashville word for ob-
sessive country music fans. That
term is gherm. (The “h” ensures
the hard “g’’ and the correct pron-
ounciation: “gurm.”) “A gherm is
just a fan who will not leave you
alone,” says singer Joe Diffie.
“It’s a cross between a germ and a
fan,” adds one Nashville talent
booker.

Even though nearly every Music
Row employee is familiar with the
phrase—outside Nashville, the ex-
pression met with blank stares—
few can pinpoint its exact origin.
(Neither the Dictionary of Ameri-
can Regional English nor the New
Dictionary of American Slang of-
fers a definition.)

By most accounts, the inside-in-
dustry phrase was coined by art-
ists and roadies who became fed
up with the handful of die-hard
fans who would not take no for an
answer. ‘“Instead of, ‘They’re a
pain in the ass,” it just became,
‘Those goddamn gherms won’t
leave me alone,’ "’ explains Reggie
Mac, president of Nashville-based
The Talent Agency. He says he
first heard the phrase when he ar-
rived in Music City in 1972.

The word is versatile, taking the
form of noun (‘‘Look at those
gherms hanging around the bus”)
and verb (“‘She’s getting ghermed
to death”) (Note: If ghermdom is a
state of mind, it can only be
achieved at Fan Fair.)

Regardless of its origin, the
word is now potentially loaded,
with debate centering on whether
it is a nasty putdown or simply a
colorful adjective. Those differ-
ences become clear when asking
various music industry players
what gherm means to them: Fan
club members cringe, label staff-
ers chortle, and most artists—af-
ter a quick laugh of their own—
deftly distance themselves from
the phrase for fear of insulting
fans.

It is sometimes tough for artists
to hide their bemusement at the
fans’ behavior, though. During a
recent concert, Mark Chesnutt
handed a guitar pick to a woman at
the foot of the stage. Soon, hordes
more requested pieces of plastic
and Chesnutt tossed handfuls into
the hungry crowd, muttering with
a smile, “Y’all’re crazy as hell.”

On one hand, Mac suggests
gherm has evolved from a deroga-
tory slap targeted at hangers-ons
into a more general catchphrase
describing serious country music
fans, including those who take
their week’s vacation to drive to
Nashville and collect autographs
during Fan Fair. Singer Collin
Raye says gherm doesn’t have to
be an acid-tongued insult. “It’s
kind of loving, in a way.”

Others, though, disagree. Sing-
er Aaron Tippin, upon hearing
“gherm,” becomes agitated and in-
sists, ‘“People who know me and
are around me just don’t say that
[word]. I don’t appreciate disre-
spect.” Tippin, who clearly consid-
ers gherm akin to a racial slur,

asks rhetorically, “Would you call
your mom and dad that?” Country
Music Association executive direc-
tor Ed Benson concurs, saying, “I
think it's an unfortunate term.”

Gherm strikes such a chord with
some because country music en-
joys support from an active fan
base that remains unparalleled in
other popular musie circles. And to
cast aside that traditional support
with a flippant term is seen by
some as the ultimate in short-
sightedness. And worse, it consti-
tutes a sin of the pop musie world:
treating loving fans with cool, dis-
tant contempt.

for years Bob Seger’s lead guitar-
ist and now front man for the new-
ly formed country act Gibson/
Miller Band, points out, in the rock
world performers keep a certain
distance from fans on purpose.
That space ‘“‘helps create a mys-
tique and aura that rock perform-
ers seem to like, and fans, too,”
says Miller, who participated in his
first Fan Fair this year.

GENRE’S INTIMACY
The intimacy between perform-
ers and fans dates back to the ear-
liest days of country music, when
artists and fans shared a same-

“
Y PART OF BOOMING Biz?

ison, more polite and respectful
than their pop counterparts.) Hu-
mility is that important. Fans de-
mand it. And what country fans
want, country fans get. When
Reba McEntire’s fan elub—40,000-
strong—began offering backstage
passes to all its members, other
clubs had to scramble to keep pace
with the new incentive. Adds Dif-
fie, “If you don’t like signing auto-
graphs, you're in the wrong busi-
ness.”

Graeme Lagden, McEntire’s
tour manager, says the reason art-
ists respond to fans—besides gen-
uine appreciation and affection—is

Sights From Fan Fair. Top left: Ronnie Dunn of Brooks & Dunn reaches out to the fans during the duo's performance.
Top right: A lifelong fan shows his pride while making the rounds at the Tennessee State Fairgrounds. Bottom left: Garth
Brooks makes his entrance at Fan Fair, mobbed by an excited yet obedient crowd. Bottom right: Moments later, with
Brooks safely inside, a crowd gathers around the star's empty pickup (Billboard photos).

Country musice fans are unlike
any others. Their relationships
with the stars—the loyalty they
maintain and the accessibility they
enjoy—goes unmatched among
other music devotees. “Country
music belongs to the fans, more
than any other musie,” says Tip-
pin, echoing a Nashville truism.

Incorporating fans as active par-
ticipants in the musical equation,
rather than relegating them to
paid bystanders, is a long-standing
country tradition. That heritage
manifests itself in many way to-
day, from the stars’ endless auto-
graph sessions, to the $12 fan club
initiation fees that provide mem-
bers perks such as the chance to
go backstage every time the fan
club artist plays in town.

And then there’'s Fan Fair.
Where else and in what other
genre, first-time visitors can’t help
wondering, could fans, for the
price of a $75 ticket, attend more
than a dozen star-studded outdoor
shows and see, close up and off the
stage, virtually every star imagin-
able (There’s Garth! There's
Reba!) during a weeklong festival?
Trying to imagine that taking
place anywhere in the pop or rock
world is laughable. As Blue Miller,

ness, according to Jo Walker-Mea-
dor, who served as executive direc-
tor of the Country Music Associa-
tion for 30 years. “The people who
made the music in the early days
were like everybody else.” They
just happened to have a particular
talent, she says.

Walker-Meador is amazed that
country music, which has erupted
in popularity during the last three
years and attracted a whole new
pool of fans, has been able to main-
tain its accessibility. “It’s pretty
phenomenal.”

Robert Oermann, feature writer
and former music critic for The
Tennessean in Nashville, agrees.
He says that early country music
had its roots firmly entrenched in
the working-class culture. And
that over the years, when Ameri-
can society mocked the sights and
sounds of country, dismissing it as
ignorant hillbilly musings, artists
and performers closed ranks.

Today, tradition calls for stars
to reach out to their fans. As Oer-
mann puts it, performers are ex-
pected to have humility.

And if they don’t, “fake it,” he
instructs. (Collin Raye notes that
country stars, most of whom are
raised in the south, are, by compar-

that ““once you get a fan in the
country music business, you’'ve
pretty much got them for life.”

This active base of fans pro-
vides performers with plenty of
incentive. Along with remaining
loyal for years to come, fans also
support artists by snatching up
new releases the day they hit the
streets, by religiously request-
ing new singles on radio, and by
badgering record store manag-
ers into stocking more catalog
product.

MUTUAL ADMIRATION

The mutual admiration between
artists and fans is expressed in
many small ways. For instance,
country music concerts usually be-
gin on time. Making fans sit
through 90-minute delays is not
part of the normal country concert
experience. Scores of newly con-
verted New York City fans attend-
ing a Wynonna and Clint Black
double bill recently discovered
that the hard way when they ar-
rived, by all Gotham standards,
well within the realm of fashion-
able lateness, only to discover
Wynonna, at 8:45, was already
halfway through her set.

In general, most in the industry

would agree with Patty Loveless’
definition of gherm: “They just
want to be around you.”

On paper, gherms, who are con-
stantly trying to score personal
time with the stars (by pestering
publicists, managers, anyone),
sound a lot like rock’n’ roll group-
ies. And while it is possible to find
touring country stars who have lit-
tle trouble cashing in fame for
late-night companionship, hard-
core country fans in general do not
try to seduce the stars. (Also, on
average, gherms are much older
than groupies.) That’s not to say
fans don’t crave their favorite
singers. During the Alan Jackson
Fan Club breakfast held during
Fan Fair in Nashville, female
members pleaded for the seated
Jackson to stand up and turn
around. When it seemed he might
comply, scores of women whipped
out their cameras and held their
fingers on the trigger, ready to
snap a shot of the tall Georgian’s
backside.

Instead of trying to bed them,
fans become immersed in the lives
of the stars. If Topps sold country
music trading cards, these fans
would collect them. Lagden, de-
scribing the kind of devotion usu-
ally associated with young teen
idol worshipers or Elvis Presley
devotees, recalls with wonder a
fan who showed off photos of her
house, which included a ‘“Reba
Room” fully furnished with McEn-
tire paraphernalia.

“For some people it’s their life.
It’s amazing to me,” says Carson
Chamberlain, tour manager for
Jackson, who is constantly struck
by the fans’ mastery of Jackson-
related facts and figures. (At the
same Jackson Fan Club breakfast,
audible groans filled the ballroom
when a member, picked at random,
was quizzed and could not name
Jackson’s first No. 1 hit.)

GARTH SURROUNDED

For the most part, country
fans—gherms included—are an
excitable, yet polite bunch. Those
traits were evident the afternoon
at Fan Fair when Garth Brooks
made a high-profile entrance by
driving his pickup through parts of
the fairgrounds on his way to a
signing session. As Brooks made
his way, a sea of fans quickly fell
in line behind his slow-moving
pickup.

By the time he arrived at the ex-
hibit hall, the crowd had swelled to
several hundred, and although no
barricades had been set up, when
Brooks climbed out of the truck he
was never in danger because the
fans politely made way for him.
Rather than pressing in on the
star, the fans seemed more inter-
ested in saying hello and snapping
shots for their albums.

Brooks soon squeezed his way
through the door of the hall as the
pack of amateur paparazzi flashed
away, leaving the lunchtime crowd
outside with just Brooks’ truck to
ponder. “Take a picture!” shouted
one woman, half in jest, to her
friend. Sure enough, within min-
utes a line—in the best Fan Fair
queuing tradition—dutifully
formed at the driver’s side door
and stretched past the truck’s bed,
as fans began approaching and
taking photos of the pickup’s emp-
ty cab.
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U.K.’s VCI Bows
€. Non-VSDA St Grab Market Sh !
WHIS.E on- ores Grab Market Share Fall Line, Sets

By Seth Goldstein B BY TRUD! MILLER ROSENBLUM  ment. If the grocery’s in a small town  The biggest advantage of the super- s
w and has 2,000 tapes, it virtually be- market or grocery is the customer traf- SIths on Charts
AITING GAME: Direct-to-sell- NEW YORK—While retailers and comes the video store for that town. fic. “If you have a 50,000 or 60,000-
through pickings looked slim at suppliers debate just how many spe-  People have to do their grocery shop-  square-foot combo store—that is, a H BY PETER DEAN
VSDA. Although wholesalers did not cialty stores populate the video uni- ping anyway, it's one trip, why drive  combination drugstore/supermarket—
have great expectations coming into verse, another sector of the market somewhere else?” you're talking 15,000 to 25,000 custom- LONDON—Los Angeles-based
the show, there was a glimmer of continues its rapid, largely unrecog- Jack Schrauth, owner of Dixon, Ill.-  ers a week,” notes Paul Davidson, VP Strand Home Video has a role
hope MCA/Universal might let loose nized growth. based TriState, agrees. “Outside of a  of Hillside, Ill.-based Selectrak. “Peo- model: its U.K. parent Video Col-
“Jurassic Park” in late November- Video departments in groceries, su-  large city, there’s no reason the gro-  ple come in once or twice a week to buy lection International.
early December at $24.95 list, less permarkets, and convenience stores  cery store shouldn’t be the dominant  food. So you've got tremendous poten- Sell-through pioneer VCI un-
cross-promotional rebates. In fact, outside urban and suburban centers—  force.” tial for impulse rentals. If you have a veiled its autumn and Christmas
one scenario has the studio agreeing and outside the Video Software Deal- Some of the racks belong to VSDA,  supermarket and put in a video depart- catalog to key retail buyers attend-
to mass-merchant demands for a ers Assn.—are grabbing a bigger but others do not, preferring grocery = ment with 1,500 or 2,000 tapes, you al- ing the annual sales conference in
Thanksgiving rollout, rather than share of the rural trade. These hinter-  trade shows over video industry con-  most don’t care who moves in, competi- Portugal with the aim of dominat-
waiting until first-quarter 1994 land accounts are serviced by equally  ventions. “Really, there’s not that tion-wise. Whereas with a video store, ing the British retail scene in the fi-
(never mind director Steven Spiel- anonymous rackjobbers who don't have  much [at video conventions] for some-  you have to find some way to draw peo- nal quarter. Backed by a marketing
berg’s control over video release). the clout to buy direct and must pur-  body who's doing grocery stores,” says  ple to the store.” budget of 2 million pounds (approx-
Two days into VSDA, “it’s defi- chase from name wholesalers. Schrauth. “They’re mostly aimed at The disadvantage of the grocery is imately $3 million), it intends to ac-
nitely not ‘Jurassic Park,’” said one Bob Alexander of Alexander & Asso-  video stores. The things I face aren’t  lack of space. As a result, “our driving count for five of the top 10 best-sell-
rackjobber, heading home. As far as ciates estimates there are approxi- the same things they face.” force is new releases,” says Greg Re- ing videos of the year and, in
he was concerned, the studio can't mately 20,000 of these locations, ac- Corey Egner, owner of Portland, diske, president of Video Management comedy alone, is looking for sales of
move fast enough in July to get the counting for about 12% of rental dollar ~ Ore.-based Entertainment Plus,  Co. of Tacoma, Wash. “But the better 26 million pounds ($40 million).
several million copies on the street by volume, worth about $1.3 billion annu-  agrees. “For example, a mom-and-pop ~ we can do with catalog promotions, the Under the tag “Life’s A Beach
late fall. He said MCA/Universal did ally, he says. (He has not calculated  video store is concerned when, say, more successful we can be. We've been ... And Then You Buy!,” the con-
“all right” getting out “Beethoven,” video sales.) “They don’t belong to  Paramount has a McDonald’s promo-  getting more heavily into peripheral ference was an opportunity for
its 1992 sell-through hit announced at VSDA; they may not get major video tion—whereas a grocery would like to  categories—westerns, foreign films, managing director Colin Lomax to
last year's VSDA, but lacked suffi- industry magazines,” he says. “Except  be involved. It wants to get involved in  classics. And of course we do as good also confirm that VCI has inked an
cient support material, such as in- to consumers, grocery stores are video cross-promotions with M&M/  a job as we possibly can with the family output deal with top independent
store displays, on street date. among the least visible outlets. But I ~ Mars candy, Crest toothpaste, etc., a  section, because most of the supermar- (Continued on page 68)
The other factor working against think they're powerful buyers.” natural for grocery and convenience (Continued on page 65)
“Jurassic Park” is duplication eapac- Many of these outlets are supplied  stores.”

ity. Rank Video Services America, by rackjobbers, who generally ship to The largest video departments tend
which dubs MCA/Universal cas- 50-300 stores with anywhere from 300  to be found in chain stores, such as 7-
settes, hasn’t received word to begin to 4,000 titles. The numbers are grow- 11, Farm Fresh Stores, Foodland, Con-

preparing for a manufacturing run; ing. venience Food Mart, and Giant Eagle.
fall delivery would require an almost “The days of 75 tapes on a rack by  The video departments are primarily
immediate startup. There isn't much the door are gone,” says Tom Bahr, rental, but sell-through is becoming in-
in the way of excess capacity, either. general manager of Video Enterprises  creasingly common, particularly of
Rank is still working on “Home Alone in Kirksville, Mo., which racks 200 su- family-oriented and children’s titles.
2” and has started cranking out the permarkets. “Now a grocery store has  Many of the departments offer used
8 million-10 million copies of the Par- to have a large, nice-looking depart-  tapes.

amount titles included in the fall
McDonald’s promotion. The heavy
tread of “Jurassic Park” would make
the duplicator “nervous,” according
to one souree. Outside of theaters and
merchandise, “the only ‘Jurassic
Park’ you'll see this year is this,” said
a Uni Distributing rep, handing out
a dinosaur lapel pin at MCA/Univer-
sal's VSDA booth.

Are there any other candidates?
Not many, said our rack executive,
who admitted having “Sleepless In
Seattle” on his short list. Columbia
TriStar’s “Last Action Hero” had
been a sell-through shoo-in until it
flopped theatrically. The studio now
has Arnold Schwarzenegger down
for rental, also the likely price cate-
gory for Paramount’s PG 13-rated
“The Firm.” The consensus is Para-

For the second year in a row, Playboy Home Video
has been honored with VSDA’s Homer Award for best
instructional how-to video. Stock up now on this year’s

mount, hitless for so long, covets the Late Night Eyeful. BMG Video got some network exposure for its “Beyond The recipient, 101 Ways to Excite Your Loyer . While
$30 million-$35 million generated by | \jing's Eye” when Jan Hammer, center, who composed the music for the you're at it, pick up a few of last year's winner, Secrets
a rental campaign delivering 500,000 computer-animated cassette, sat in with Branford Marsalis, left, and the band on of Making Love to the Same Person Forever, too.
units. “The Tonight Show With Jay Leno.” Jay looks like he enjoyed what he heard. ©1993 Playboy. All Rights Reserved.

(Continued on next page) The title is BMG's top-selling release to date.
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KEEPING TRACK: Rentrak and
pay-per-transaction pioneer Ron
Berger are still leading the pack, but
the folks at Supercomm Inc.—VP Des
Walsh, in particular—believe they are
closing the gap. Walsh spoke at a press
conference at the 12th annual Video
Software Dealers Assn. convention,
held July 11-14 at the Las Vegas Hil-
ton. After the media briefing, Walsh
said privately,

Supercomm Meets Press;
The Buzz On Laennec

sales pitch for his tip sheet. Others
take exception. Both Jim Salzer, prom-
inent Ventura, Calif., dealer, and low-
profile Vince Shimala, continue to
support Bailey. Shimala has 42 Box
Office Video stores in Indiana, where
the next Laennec is set. Salzer says,
“After I went to $1 on games and
started bar-coding the instruetions in-
stead of the games themselves, it took
off. I have 250 of

“We think once
we crack 1,000
stores, it’ll start
to make sense
with studios on

STORE
MONITOR

my total 1,200
that are the old
8-bit games and
even they are
out every week-

A titles.” He
claims dealer
cost is “between
$7 and $10” with distributors getting
varying amounts.

‘While Supercomm shows the famil-
iar reluctance to name distributors or
grocery chains it’s involved with, some
dealer identities are disclosed: Video-
tyme’s 17 stores in Las Vegas; C&M
Video with 22 units in central Illinois;
and Gary Messenger’s scaled-down
operation after reorganization.

Jack Silverman, president, seems to
be making all the right moves. For one
thing, the firm has hired veteran publi-
cist Lois Whitman again, countering
Rentrak’s longtime employment of Ri-
chard Gersh. Walsh boasts a competi-
tive price, a start-off of $895 for store
No. 1, then $395 subsequently. Super-
comm offered a $100-off show special.

GAMES PEOPLE PLAY: The Laen-
nec Group continues as a buzz, detrac-
tors arguing that the idea exchange ad-
hoc meetings are nothing but an ego
trip for founder Wayne Bailey and a

by Earl Paige

end,” he says, in
part crediting
Laennec discus-
sions. “The whole key is the bar code
on the instructions, which customers
stall in bringing back. That’s good. It
just keeps the $1 late-charge meter go-
ing. They catch on.”

AT THE MEETING: VSDA chapters
still debate how to maintain interest,
says James Dunn, a leader with North
Texas and head of Movies-N-Records.
Others are bullish. One is South Flor-
ida, where Tom Forbes of Video Su-
permarket boasts of taking a top honor
in Las Vegas, with strong backer Joe
Mazon of Video Distributors of Flor-
ida beaming satisfaction.

Still other VSDA chapter stalwarts
talk of those who have grown weary or
discouraged, like Bucky Kohnke, once
a booster of Wisconsin Chapter. Oth-
ers, like Linda Plaks in California,
have had to stay on because the chap-
ter has been unable to elect new lead-
ers, she said, though still hopeful.

(Continued on next page)

PICTURE THIS

(Continued from preceding page)

Studios need net sales of 3 million
units to guarantee a profit. Anything less
doesn’t pay, in this racker’s view, but
force-feeding the market much more
runs the risk of repeating Paramount’s
experience with “Wayne’s World.”

That concern weighs heavily these
days on titles except for feature-length
cartoons such as FoxVideo’s “Once
Upon A Forest.” It’s due Aug. 21 at
$24.98 with a $5 rebate tied to the pur-
chase of the studio’s “Home Alone,”
“FernGully,” or “Dr. Doolittle.” FoxVi-
deo also is offering a plush doll for $3.
FoxVideo anticipates selling through
close to 3 million cassettes.

NO CHANGE: Columbia TriStar is
spreading the word to distributors that
it has no plans to change its returns pol-
icy. The effort is in response to the Na-
tional Assn. of Video Distributors’ call
for a 30-day limit as a way of getting
quick credit for unsold goods. It was re-
cently adopted by Warner (Billboard,
July 17). Columbia says analysis of re-
turns data shows it’s delivering refunds
in 60 days—quicker than wholesalers be-
lieve. “We’ve been remiss” in not explain-
ing the situation, says top sales executive
David Pierce. Columbia also is testing
inventory-tracking method electronic

data interchange (EDI) with some retail
accounts. “It’s absolutely the way of the
future,” Pierce adds. “It’s another serv-
ice we've got to supply.”

MOR IS MORE: Visual Expressions,
the rackjobber launched at the 1992
VSDA convention, has landed Phar-
Mor’s kid-vid account, previously ser-
viced by Levy Home Entertainment.
Phar-Mor, which has closed stores and
tightened purchases as it attempts a
Chapter 11 reorganization, isn’t the pow-
erhouse it once was, but still ranks as a
major buyer. Visual Expressions’ bread-
and-butter are the 150 Toys ‘R’ Us
stores with expanded video departments.

RETURN: Fox Lorber home video
head Michael Olivieri has acquired the
Forum label he created several years
ago and then sold to MCEG, which went
bust shortly thereafter. Forum reap-
pears next month with two martial arts
rereleases (Embassy Home Entertain-
ment had them first) at $39.95 each. Oli-
vieri says he’s looking for other “targets
of opportunity” from other Fox Lorber
acquisitions. Distributor Ingram Enter-
tainment earlier reclaimed the action-
adventure Monarch label that Fox
Lorber had marketed.

Billboards

FOR WEEK ENDING JULY 24, 1993

E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
| x | 5
Ho z
A an c 8| e
@ |5 2 opyright Owner, Principal 50 =
S z QUIEE Manufacturer, Catalog Number Performers £ | &
* * *k NQ, 1 % & %
Warner Bros. Inc. .
1| 1 | 4 | FOREVER YOUNG e e Mel Gibson 1992 | PG
2 | 4| 2 | BRAM STOKER'S DRACULA Columbia TriStar Home Video 51413-5 ~ Gary Oldman 1992 | R
Anthony Hopkins
[ - Tom Cruise
J | NEW » | AFEW GOOD MEN Columbia TriStar Home Video 27893-5 Jack Nicholson 1992 R
4| 7| 3 | BODYOF EVIDENCE MGM/UA Home Video M102987 LI 1993 | R
Willem DaFoe
5| 2| 7 | ARIVER RUNS THROUGH IT Columbia TriStar Home Video 51573 gg‘fgi’&eﬁe’ 1992 | PG
Hollywood Pictures .
6 3 9 THE DISTINGUISHED GENTLEMAN Hollywood Home Video 1716 Eddie Murphy 1992 R
Paramount Pictures Andy Garcia
1 13 2 LTS Paramount Home Video 32495 Uma Thurman L i
Merchant Ivory Productions Emma Thompson
8 6 6 HOWARDS END Columbia TriStar Home Video 26773 Anthony Hopkins 1992 PG
N Jack Nicholson
9 | 5| 6 | HOFFA FoxVideo 1991 Danny Devito 1992 | R
Paramount Pictures Steve Martin
10 NEW} LEAP OF FAITH Paramount Home Video 32792 Debra Winger Loayjec s
11 8 6 TOYS FoxVideo 1992 Robin Williams 1992 | PG-13
Warner Bros. Inc. .
12 | 9 | 13 | PASSENGER 57 e Wesley Snipes 1992 | R
New Line Home Video Jeremy trons
13| 16 . 22, 12 Columbia TriStar Home Video 52943 Juliette Binoche SRAH L
Warner Bros. Inc.
14 | 12 | 14 | UNDER SIEGE P e sy Steven Seagal 1992 | R
15 | 10 | 12 | THE MIGHTY DUCKS Walt Disney Home Video 1585 Emilio Estevez 1992 | PG
16 | 11 | 7 | GLENGARRY GLEN ROSS Live Home Video 69921 A Baidwin 1992 | R
Universal City Studios John Goodman
17 | NEWD | MATINEE MCA/Universal Home Video 81481 Cathy Moriarty (LS Bl
18 | 15 | 6 | USED PEOPLE FoxVideo 1993 Shirley MacLaine 1992 | P6-13
Jessica Tandy
Hollywood Pictures Kevin Kline
19 1 14 | CONSENTING ADULTS Hollywood Home Video 1523 Mary Mastrantonio L2 E
. Eric Roberts
2| 27 3 BEST OF THE BEST 2 FoxVideo 3380 Christopher Penn 1993 R
21 | 17 | 12 | HERO Columbia TriStar Home Video 51563~ Lustin Hoffman 1992 | Po-13
Geena Davis
22 ) 31 | 3 | THELOVER MGM/UA Home Video M102935 Jane March 1993 | R
New Line Home Video Tim Robbins
3% 14 | THE PLAYER Columbia TriStar Home Video 75833 Greta Scacchi 2K g
24| 22 | 3 | KNIGHT MOVES Republic Pictures Home Video 2200 UL A 1993 | MR
Tom Skerritt
25| 28 | 21 | ALEAGUE OF THEIR OWN Columbia TriStar Home Video 51223-5  10m Hanks 1992 | pg
Geena Davis
Touchstone Pictures Ellen Burstyn
26|« 3 LS METERCIUB Touchstone Home Video 1781 Olympia Dukakis S L
2] | 21 | 14 | RESERVOIR DOGS Live Home Video 68993 s 1992 | R
im Roth
Universal City Studios Robert Redford
28| 23 | 20 | SNEAKERS MCA/Universal Home Video 81276 Dan Aykroyd 1992 R
Paramount Pictures
29 | 19 | 10 | scHooL TIES e T T Brendan Fraser 1992 | PG-13
Universal City Studios Bill Paxton
30| 18| 9 | TRESPASS MCA/Universal Home Video 81218 lce-T D
. Daniel Day-Lewis
31| 29 18 THE LAST OF THE MOHICANS FoxVideo 1986 Madeleine Stowe 1992 R
Miramax Films Miranda Richardson
32| 0 10 2 LG Paramount Home Video 15114 Joan Plowright AL
: Samue! Goldwyn Kenneth Branagh
33 | NEW D> | PETER'S FRIENDS HBO Video 90832 Emma Thompson ke
Playboy Home Video Barbara Alyn Woods
3413 | 2 | EDEN2 Uni Dist. Corp. PBV0738 Jack Armstrong X (L
Touchstone Pictures Kurt Russell
3|3 1 AL O] Touchstone Home Video 1586 Martin Short LA |2k
. . Tim Robbins
36 | 33 | 10 | BOB ROBERTS Live Home Video 69898 Giancarlo Esposito 1992 | R
Epic Home Video . -
37 30 4 SHADOW OF THE WOLF Columbia TriStar Home Video 59893 Lou Diamond Phitlips 1992 | PG-13
Universal City Studios Meryl Streep
38| 3 21 DEATH BECOMES HER MCA/Universal Home Video 81279 Goldie Hawn LA [
. . Arye Gross
39 | NEWD | HEXED Columbia TriStar Home Video 51583 it A 1993 | R
Moonbeam Entertainment Brett Cullen
40 | NEW D> | PREHYSTERIA Paramount Home Video 83092 Colleen Morris 1992 1 #G

#ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of
at least 25,000 units and $1 mitlion at suggested retail for nontheatrical titles. © ITA platinum certification for a minimum sale of 250,000 units

or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail

for nontheatrical tities. © 1993, Billboard/BPI Communications.
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SUPERMARKET VIDEO

(Continued from page 63)

ket customers are women.”

Even so0, “the idea of someone comn-
ing in and getting ‘Ben Hur' and “The
Sound Of Music’ the way they would in
a video store, that’s not going to hap-
pen,” says Schrauth. “We just have to
concentrate on new releases in as much
depth as we can, then try to just fill in
with a large selection of family and Dis-
ney, and some oddball stuff—musicals,
B movies—and rotate the titles a lot.”

At least one independent supplier,
Hemdale Home Video, 1s actively tar-
geting supermarkets with promotions.
Director of marketing Susan Isaacs
has done a number of sneak previews,
in-store contests, coupons, and raftles
to promote “Little Nemo.” For exam-
ple, Hemndale has rented movie thea-
ters on a Saturday morning for a spe-
cial sereening of the tilm for customers
of Pennsylvania supermarket chains
Giant Eagle and Turkey Hill, then
given the audience discount coupons to
buy the video.

Hemdale also did a charity fund-
raising event with Price Chopper su-
permarkets in upstate New York, and
currently is doing coloring contests
and costumed character appearances
at K mart and Target, with prizes
including autographed animated cels
worth $300, Colorforms, and activity
hooks. Hemdale also supports the pro-
motions with local TV and print adver-
tising. “I came here from MGM, and I
saw that doing exclusive support pro-
grams for key retail accounts makes a
real difference and helps them promote
our titles in the store,” says Isaucs.

Generally, the grocery or supermar-
ket supplies the space and labor, while
the rackjobber provides the videos,
merchandising displays, and, in some
cases, computer systems and training
for the employees. Most of these racks
obtain their product from distributors
such as Ingram Entertainment, Major
Video Concepts, and Sight & Sound.

STORE MONITOR

(Continued from preceding paye)

CAI\'I)ID CAMERA: Ted Trout and
the rest of the shift at Orland Video 2
in the Chicagro suburb of Orland Park are
getting a lot of inquiries ahout a security
system they didn’t know they had. It's
Perfect Shot, a kiosk-type service mu-
chine for converting customers’ home
camceorder movies to stills. It's also a
unique prototype model.

As the veteran video store operator
explains, an incredible 108,000 possible
photos can fit on one hour of VHS tape.
Perfect Shot allows swift review of the
video picture and, through a one-day dig-
ital process, conversion to finished color
or B&W prints. But Trout converted his
own store security tapes after being hit
repeatedly by a clever shoplifting gang.

As it turned out, the staff spotted the
thieves from all the “wanted” shots Trout
had plastered around the store.

“These guyvs are good,” Trout says.
“Without something like this, I don't
think we could have stopped them,” he
says of the alleged culprits.

Now banks and other businesses are
inquiring about the machine, which
Trout is most reserved in publicizing un-
til details with the manufacturer are con-
cluded.

|

Distributed by Body Vision 75 Rockefeller Plaza, New York, NY 100t9 A Time Warner Company.

Rathy Smith Knows how o irm wp your sale

imtroducing
GREAT BUNS AND THIGHS STEP WORKOUT *

SUGGESTED
LIST PRICE:

§ ]9 PH

PRE-ORDER DATE:

August 24,1993

STREET DATE:

September 8, 1093

As America’s leading fitness expert, Kathy Smith has
created an all new workout that will let you profit from
the most popular trend in fitness—STEPPING.

Kathy’s “GREAT BUNS & THIGHS STEP WORKOUT”
features everything customers need to know to burn off fat,
improve their cardio-vascular system and to be on the way

to tighter, firmer buttocks and thighs.

4

SN

RUNNING TIME: 60 minutes

GREAT ADVERTISING &
PROMOTIONAL SUPPORT

CATALOG NUMBER: 504463 ML T
Aéf ﬁ'"“

A PROVEN SELLER i
I

+ “Body Basics” One Million+ Look for extensive national consumer advertising

+ “Ultimate Video Workout™ 750000+ and publicity support for the release of h ‘ a
+ “Fat Burning Workout” 500000+ “GREAT BUNS & THIGHS.”

+ “Ultimate Stomach” 500000+

Self, People, Entertainment Weekly, Working Woman
and Martha Stewart Living,

11| Reopl

Kathy is featured in REEBOK'S §10 million national
TV & Print Bodywalking campaign.

-

More best selling fitness videos than anyone on
Billboard’s charts

With 39 weeks on the Billboard ctiart, Kathy Smith's
“Step Workout” surpassed Richard Simmons,

Cher and Buns Of Steel

Entertainment WORKING HOMAT ESLIVING

-

24 COUNT FLOOR/COUNTER DISPLAY AVAILABLE CATALOG NUMBER: 50484-3 PRICE: $47895
48 COUNT FLOOR DISPLAY CATALOG NUMBER: 50485-3 PRICE: §95795
ORDER DUE DATE: August 24, 1993

AS ASSEMBLED: AS ASSIMBLED: AS ASSEMBLED:
48 count Height 53 %" wisign 24 count Hetght 48 %" wislgn 24 count: Height 23 %° wisign
Width 1B%”° Width 1By width 8%
Front to Back 5% Front te Back 147 Front to Back W
Weight Display & Carton— 34 ths (tapes 96 oz) Welght Iisplay & Carton—19 ibs Weight 15 Ibs

SHIPPING DIMENSIONS FOR ALL DISPLAYS: 18" x 157 x 9 47

For more information, contact your local WEA representative. “*Approved by the BodyVision Advisory Board El"? BUDVVISIUN
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The Wonder of The Solar System
Reaches New Dimensions

PRTRICE STEN

atrick Stewart, best known for his starring role

in TV’'s “Star Trek: The Next Generation®,” has

an incomparabl& voice known o millians. His
voice brings a new and exciting dimension to the
acclaimed Malibu Video program, “The Planets.”
Described by U.S.A. Today as “Factual, fascinating
beautiful and just'plain fun.”, Patrick Stewart
narrates “The Planets” features Isao Tomita's

soundtrack as a stunning backdrop to actual

outerspace photography taken by-U:S- and Soviet
spacecraft, fantastic computer animation and
dazzling special effects

Great family entertainment. Ideal for
collectors-and gift-giving, Yideocassette and
laserdisc release simultanéously on September 28,
Include it in holiday buying plans!

@ Brahd new release from acclaimed, collectible
series

@ Appeals to all ages

@ Specially priced for year ‘round gift giving

@ State-of-the-art video technology and.computer
animation

@& Dolby Surround sound

$16.98 VHS (72333-80041-3)
$29.98 LASER (72333-80041-6)
Running Time: 51 Minutes

GUaranteed
gravitaticnil pull
from the legiof of

PatricleSteswartiand
StarTrekfans!

STREET DATE: SEPTEMBER 28, 1993
ORDER DATE: SEPTEMBER 3, 1993

> 1993 BMG Video All Rights Reserved. 1540 Broagviay, New York. NY 10036 Manu-

factured and Drstributed by BMG Video, 2 Division of BMG Musis a Bzrreismann Musit
Group Company. The BMG loga Is a registered tragemark of BMG Music. ® “Star Trak.
The Next Generation™ is a registered trademark of Paramaunt Prctuses Corporation

Billboard.s

FOR WEEK ENDING JULY 24, 1993

}
E COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS.
x| x| 3
o g z | Tw
2| 2 |0 -8 %2
ol b |w ; e |58 | 2 | &£
2 % i TITLE Copyright Owner, Principal 52 = By
=4 3 | = Manufacturer, Catalog Number Performers > o 2}
* % *x NO. 1 *x x %
1 1 | 161 | PINOCCHIO® Walt Disney Home Video 239 Animated 1940 | 2499 |
PLAYBOY PLAYMATE OF THE YEAR Playboy Home Video |
2|28 1993 Uni Dist. Corp. PBV0734 Anna Nicole Smith 1993 NR_ 19.95
3 3 | 37 | BEAUTY AND THE BEAST Wait Disney Home Video 1325 Animated 1991 | G | 2499
- e
PLAYBOY CELEBRITY CENTERFOLD:  Playboy Home Video
4 15 | 17| jessica HAHN Uni Dist. Corp. PBV0729 Jessica Hahn 199 | AR
5 6 8 STAR TREK VI: THE UNDISCOVERED Paramount Pictures William Shatner 1991 PG 1495
COUNTRY Paramount Home Video 32301 Leonard Nimoy ’
2 .
6| 4|10 ?r'f.gﬁé SuilgﬁnéLONG SONGS" Walt Disney Home Video 1845 Animated 1993 | WR| 1299
PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video ) . [
T091]9 REVIEW Un Dist, Corp. PBV0736 Vanou? Artists : 1993 | NR | 19.95
GoodTimes Home Video John Wayne |
? 7| 12 | MCLINTOCK! MPI Home Video 6022 Maureen O'Hara 19639 R ] 1938
9 17| 5 0ZZY OSBOURNE: LIVE & LOUD Epic Music Video 29V-49151 Ozzy Osbourne 1993 | NR | 29.98
10 | Orion Pictures ) T ]
10 | 8 | 22 | DANCES WITH WOLVES i Mo Kevin Costner 1990 | PG-13 | 14.98
11 | 14 | 15 | COUNTRY LINE DANCING Quality Video, Inc. 60053 Diane Homer 1992 [ NR | 99
12 | 10 | 66 | 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 | 6 | 2499
13 | 13 | 14 | BARNEY'S BEST MANNERS The Lyons Group 99021 Various Artists 1993 | NR | 1495
BLADE RUNNER: THE DIRECTOR'’S The Ladd Company Harrison Ford N
141 u CcuT Warner Home Video 12682 Sean Young g R 4599
X Playboy Home Video ;
15| 15 | 9 | PLAYBOY: EROTIC FANTASIES Il Uni Dist. Corp, PBV0735 Various Artists 1993 | NR | 1995
PENTHOUSE: THE ALL-PET Penthouse Video ) . [
16 | 16 | 1 WORKOUT A*Vision Entertainment 50370-3 WEHORSHARES B lﬂ " 19'98__
17 12 6 (B;ég:EY RHYMES WITH MOTHER The Lyons Group 99031 Various Artists 1993 | NR | 1495
- — 1
PLAYBOY: THE GIRLS OF THE Playboy Home Video )
18 [ 191 9 | caBARET ROYALE Uni Dist. Corp. PBVO737 Yariouslrtists Bl
| BARNEY'S MAGICAL MUSICAL ) )
19 ‘ 18 | 21 | ADVENTURE Ihe L)_/ons Group 98091 - Various Artists 1992 | MR ]4’9? |
20 | 26 | 23 | BARNEY IN CONCERT The Lyons Group Various Artists 1992 | NR | 14.95
21 | 24 | 7 | VALLEY OF THE DOLLS FoxVideo 1047 hallylDuke 197 | 6 | 198
Sharon Tate
. Z0o Records |
22 | 21 | 20 | GREEN JELLY: CEREAL KILLER @ e T Green Jelly 1993 | NR | 16.98
’ Joe Pesci
23 | 27 | 2 | MY COUSIN VINNY FoxVideo 1876 g 1992 | R | 1998
Universal City Studios John Agar
24 NEW ’ TARANTULA MCA/Universal Home Video 45026 Mara Corday 1935 NRi | 1458
PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video . )
25 30| 2 SR U B mesr ot Various Artists 1992 | AR | 19.95
Universal City Studios Craig Stevens
26 | NEWD> | THE DEADLY MANTIS MCA/Universai Home Video 815693 William Hopper 1957 |, NR 1428
L Penthouse Video : .
27 | 40 | 11 | PENTHOUSE: SATIN & LACE Il A n - Various Artists 1993 | AR . 19.98
28| 5| 11 zgﬁggg?om MERCURY TRIBUTE Hollywood Records Music Video 1780 Various Artists 1993 | NR | 19.99
. Penthouse Video . .
29 | 23 | 11 | PENTHOUSE: KAMA SUTRA VT B oo T e Various Artists 1993 | R | 2998
30 | RE-ENTRY | MICHAEL JORDAN: AIR TIME FoxVideo (CBS/Fox) 5770 Michael Jordan 1993 | NR | 19.98
3120 | 21 ROCK WITH BARNEY The Lyons Group 98081 Various Artists 1992 | NR | 1495
. Universal City Studios Charies Grodin
32 | Re-ENTRY BEETHOVEN MCA/Universal Home Video 81222 Bonnie Hunt 1901 PiRGRIS3 124196
| PLAYBOY: 101 WAYS TO EXCITE Playboy Home Video ) )
33 | REENTRY | | ol LOVER Uni Dist. Corp. PBVO711 Various Artists 1993 | NR | 2995
34 | 29 | 87 | THE JUNGLE BOOK Walt Disney Home Video 0602 Animated 1967 | 6 | 2499
) Dolly Read
35 | 22 | 7 | BEYOND THE VALLEY OF THE DOLLS  FoxVideo 1101 Edy williams 1970 | NC-17 | 19.98
Universal City Studios John Agar
36 | NEW D | THE MOLE PEOPLE MCA/Universal Home Video 81594 Hugh Beaumont S5 [j U pron
37| 39 | 2 | NEIL YOUNG: UNPLUGGED Warner Reprise Video 3-38354 Neil Young 1993 | NR | 19.98
PLAYBOY: INTERNATIONAL Playboy Home Video . ;
38| 33|17 PLAYMATES Uni Dist. Corp, PBVO730 Various Artists 1993 | NR | 19.95
Universal City Studios Steve Martin
39 | NEW ’ HOUSESITTER MCA/Universal Home Video 81280 Goldie Hawn 152 PG | 1298
*1 3 Geffen Video L
40 | 35 | 2 | MAKING F#*!ING VIDEOS: PART I| Uni Dist. Corp. 39524 Guns N’ Roses 1993 | NR | 1498

@ RIAA goid cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at
suggested retail. @ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000
units and $1 million at suggested retail for nontheatrical titles. < !TA platinum certification for a minimum sale of 250,000 units or a dollar volume of $18 million

at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1993, Billboard/BPI Communications.
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Video Previews

EDITED BY CATHERINE APPLEFELD

MUSIC

Lucky Dube, “Live In
Concert,” Shanachie
Entertainment (201-579-
7763), 90 minutes, $24.95.
South Africa’s most popular
singer has built a formidable
following on the reggae
circuit with his live shows,
including appearances at the
traveling Reggae Sunsplash
extravaganza and other
festivals. With this
performance video, the
reggae artist’s first
longform, viewers who
haven't experienced him
firsthand have a chance to
find out why. Clad in
camouflage fatigues, Dube
delivers the high energy and
Rastafarian joie de vivre his
fans have come to expect.
Accompanied on stage by a
larger-than-usual
incarnation of his band, the
Slaves, including three
female backup singers,
Dube delights with such
numbers as “The Hand That
Giveth,” an extended
“Together As One,” intercut
with scenes of Dube
frolicking on the beach, and
“Don’t Cry.” The evening
builds to a dramatic
conclusion with the powerful
“Truth In The World,”
infused with a pounding
drum solo. Buzz on Dube’s
new studio album, “Victims,”
as well as his just-launched
tour of the U.S,, should
spread the word.

Bill Monroe, “Father Of
Bluegrass Music,”
Original Cinema (800-467-
5675), 90 minutes, $19.95.
Bluegrass progenitor
Monroe, whose banjo
picking is the stuff of
American legend, is given a
thorough tribute in this
carefully constructed
musical documentary
directed by Steve Gebhardt
(“Ladies & Gentlemen The
Rolling Stones). the
program opens with
musicians such as Jerry
Garcia and country stars
Marty Stuart, Emmylou
Harris, and Ricky Skaggs
discussing the irfluence
Monroe has had on their
music, and segues into
performance clips,
interviews with Monroe and
a host of artists, and footage
from various stages of
Monroe’s career. Footage of
Roy Acuff reminiscing about
the Grand Ole Opry and
Monroe’s early contributions
adds a special touch. One to
savor.

The Rippingtons, “Live In
L.A,” GRP Video (212-424-
1000), 59 minutes, $19.95.
Russ Freeman-led
contemporary-jazz

ensemble consistently has
been sliding out studio
albums since its formation in
1986. And in this concert
video, filmed last year, the
six-piece band celebrates
with nine selections from its
considerable catalog.

“Indian Summer,” “Curves
Ahead,” “Tourist In
Paradise,” and “Weekend In
Monaco,” the title cut from
the Rippingtons’ latest
studio project, are among
the highlights of the show.
Guest shots by label mate
David Benoit and Carl
Anderson highlight
Freeman’s guitar genius,
while the other band
members, notably sax man
Jeff Kashiwa and
keyboardist Mark
Portmann, make the
proceedings a true group
affair. Filmed in the letter-
boxed format to offer just-
like-being-there dimensions,
the high-definition “Live In
L.A.” is a treat for the eyes
and ears. Video is packaged
in a brightly colored box that
matches its CD companion.
A truly smooth operator.

HEALTH/FITNESS |

“Hip-Hop Aerobics,”
Goldstar Video (908-577-
8277), 30 minutes, $7.99.
Packaged together with
Goldstar’s more advanced
“Hip-Hop Boxing,” this
cardiovascular workout
definitely moves to a street
beat. Created by the
hypercharismatic M.C.
Cash, who runs a fitness
center in Southern
California where DJs spin
records during classes, the
program is fast-moving
without being too
complicated, and thus is
suited for beginner and
intermediate-level
exercisers. At times,
however, Cash lapses into
some stage antics and
appears to be putting on a
show rather than leading a
class. Still, his workout is fun
and engaging, and may
strike a chord with those
intimidated by more
structured exercise classes.

DOCUMENTARY

“Lost Fleet Of
Guadalcanal,” National
Geographic Video/
Columbia TriStar Home
Video, 110 minutes, $19.95.
Columbia TriStar’s latest
gem from the National
Geographic treasure chest is
another winner. A hi-tech

search to locate the ruins of
ships that met their fate in
the fighting surrounding
Guadalcanal island frames
this look back at one of the
most brutal battles of World
War 11. Black-and-white
archival footage of such war
stories as the bloody battle
for Henderson Field is laced
with interviews with
survivors from both sides
plus footage of the
expedition to recover the
ships. A particularly
poignant moment finds a
former American and
Japanese soldier aboard the
National Geographic vessel,
comparing notes on the
horrors of war. Production
values are exquisite,
particularly the spectacular
underwater shots.
Introduced by George Bush
from the deck of the
battleship Texas,
“Guadalcanal” also is:
available as part of the
three-title Lost Ships
Collection, along with
“Secrets Of The Titanic” and
“Search For Battleship
Bismarck,” at a retail price
of $79.95.

EDUCATIONAL

“Waking Up From Dope!,”
Athena Productions (406-
848-7411), 40 minutes.
Former rock drummer
Jevon Thompson is a much
more welcome debriefer of
the drug culture than the
cartel of former drug czar
William Bennett. Perhaps
the White House, which has
given its stamp of approval
to this project, has finally
woken up to a more realistic
way to reach youngsters.
Filmed educating a group of
teens and twentysomethings
in California, Thompson
uses a combination of
humor, diagrams, and street
talk as he runs through the
evils of narcotics, including
nicotine and alcohol. And
Thompson should know. A
former substance abuser
himself, he lost his alcholic
mother when he was a
young child and more
recently his brother to
heroin. Energetic and
compelling, Thompson’s
message pulls no punches.

INSTRUCTIONAL

“Intro To Playing Rock
Guitar: Vol. 1,”” Backstage
Pass Productions (818-
786-2222), 60 minutes,
$29.95.

Amiable Guitar Institute of
Technology grad Scott

NW, Washington, D.C. 20008.

Video Previews is a weekly look at new titles at sell-through prices.
Send review copies to Catherine Appiefeld, 2238-B Cathedral Ave.,

Graves guides wannabe
guitar heroes through the
fundamentals of rock guitar
in this straightforward
program. Beginning with
the basic tasks of selecting a
suitable electric guitar and
equipment and finding a
comfortable place to
practice, Graves shows as
well as tells as he offers
advice on basic musical
concepts, tuning
instruments, and more. He
also stresses practicing (30
minutes a day, five days a
week, when possible) as the
main key to sharpening
skills. As such, this video and
companion Vol. 2 are
arranged in segments that
build on one another.
Particularly heipful in the
fretboard segments are
diagrams of notes, with
arrows pointing out finger
positioning; Graves also
gives a handy method to
remember the order of the
strings. While not germane
to the instruction, this video
features some nifty
computer graphics, which
add a touch of drama for the
MTV crowd.

“How To Find
Employment In The '90s,”
In The Black Productions
(212-864-0318), 90 minutes,
$19.95.

Unemployment is a touchy
subject nowadays. As the
effects of the recession
linger, finding a job often
can be a daunting task that
weighs on a person’s
confidence. Although clearly
targeted toward the African-
American sector, this video
imparts knowledge
pertinent to anyone caught
in the web of unemployment
or just ready to move on
from his or her current job.
A plethora of material is
condensed into categorical
segments—job hunting, the
interview, advice for
teenagers and recent
graduates, etc.—and
presented in a
nonthreatening manner via
interviews and informational
monologs. Material runs the
gamut from the basic (e.g.,
structuring a resumeé,
negotiating a salary) to the
often overlooked (e.g.,
always have fresh breath at
an interview). Also included
are facts about job
discrimination and
employee/employer rights.

i
Charts appearing at the end

of each section are helpful in
disseminating information,
but the inclusion of on-
screen writing during the
segments is distracting. At
times viewers may feel they
are reading a manual rather
than watching a video.

THE NEW WAY TO EXERCISE!

Sstaring R
ugar Ray
Lecnard

Jill Goodacre

Suggested
Retail Price

VAN

Boxout - It’s the new way to exercise!

Sugar Ray Leonard’s training methods earned him many championship
belts in the sport of boxing. His championship fights against Roberto Duran
and Thomas Hearns are considered two of the Top 10 fights of all time. To
become the great competitor that he was during his career, Sugar Ray Leonard
developed a training regimen that was designed to give him upper body
strength and toning, as well as lower body development and increased
coordination. The Boxout workout produces superior levels of fitness and a
great all around body shape- especially in the legs, stomach,arms and buns.
Boxout is a workout that is easy to follow, challenging and produces fantastic
results for both women and men.

Ray’s prize student during the workout is Supermodel Jill Goodacre, known
for her work with Victoria's Secret and numerous magazine Covers.

KNOCKOUT CONSUMER AWARENESS

PolyGram Video will spend hundreds of thousands of dolars in consumer
advertising on Boxout in its first three months of release and advertisements
will run in the following magazines: Shape, Self, New Woman, New Body,
Us, Elle, Mademoiselle and Allure. A national television'buy will run on the
Lifetime cable network.

Street Date: August 17, 1993

Running Time: Approximately 60 Minutes Selection Number: 440 087 749-3
10 Count Self-Shipper Number: 440 060 1044

DISTRIBUTED 8Y PolyGram Video

© 1993 POLYGRAM RECORDS, INC.
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MARD!

L

A biweekly guide to lesser-known
rental-priced video titles.

“The Positively True Adventures Of
An Alleged Texas Cheerleader-Mur-
dering Mom” (1993), R, HBO Video,
prebooks Aug. 11.

Holly Hunter adds another twitchy,
neurotic Southern woman to her reper-
toire with this portrayal of Wanda
Holloway, the housewife who sought a
hit man to help her daughter’s chances
of becoming a cheerleader. Here, se-
quential depiction alternates with faux-
verité interviews with Hunter’s prim,
petty Wanda—the dark side of the
modern Texan matriarch. Sharp turns
also come from Beau Bridges as Terry
Harper, the lowlife former brother-in-
law Wanda asks to assist in her pro-
posed mom-icide, and Swoosie Kurtz as
Terry’s unbalanced girlfriend. With
very funny moments detailing the
small-town cops’ low-tech surveillance
gear—as well as the town’s two-fisted
money-grab when tabloid TV comes to
call—it’s a deadpan satire on suburban
parental competitiveness and its cam-
corder-wielding combatants. This fine
postmodern TV-exploitation flick
should have little trouble finding its
cynical audience.

“Volere Volare” (1993), R, New Line
Home Video, prebooks Aug. 3.

This live-action-and-animation com-
edy stars delightful comic actress
Angela Finocchiaro as Martina, a
world-weary prostitute whose imagina-
tive clients prefer nutty role-playing
games to actual sex. A cartoon sound-
effects artist, Maurizio (co-writer/co-
director Maurizio Nichetti), stumbles
into Martina’s life with a comic clumsi-
ness that suggests Jacques Tati, Char-
lie Chaplin, and Woody Allen rolled
into one. Because of occasional, fairly
blasé Euronudity, the film is being
tagged as a partly animated sex com-
edy, which is far too mundane a de-
seription for such a clever film. Its box
art does a less-than-credible job of sell-
ing this offbeat title, evoking “Who
Framed Roger Rabbit” and “Cool
World,” although “Volare Volare” has
considerably less animation, but a
much more sophisticated sense of hu-
mor. Intelligent toon-heads and inter-
nationalists alike will enjoy this sweet,
subtitled romantic fantasy.

“Boiling Point” (1993), R, Warner

Home Video, prebooks Aug. 1.
Although most viewers would have

preferred it to be a culinary cop fovie

starring Julia Child, “Boiling Point” is
Jjust another cop movie starring Wesley
Snipes as just another obsessed, di-
vorced cop—actually, a U.S. Treasury
agent. (One unique thing about a Wes-
ley Snipes film: you know that the
black good guy isn't going to have to
die in the arms of the white good guy
again.) Its slight plot revolves around
a dimwitted mad-dog killer (Viggo
Mortensen) and his manipulation by a
down-and-out con artist (Dennis Hop-
per). Leaving little to do for able co-
stars Dan Hedaya, Lolita Davidovich,
and Valerie Perrine, the suspenseless
seript only wants to pound home points
about the similarities between Snipes’
and Hopper’s personal lives. Actually,
the only one imbued with a real person-
ality is Hopper’s ex-con con-man—
whose bunco skills don’t even seem up
to hoodwinking the citizens of May-
berry. Recommended to hard-core
Snipers only.

*“Chaplin” (1992), PG-13, LIVE
Home Video, prebooks Aug. 3.

Robert Downey Jr. does an excellent
job of portraying comedian/writer/di-
rector Charlie Chaplin, the first global
superstar of the electronic media. Un-
fortunately, director Richard Atten-
borough does a bad job justifying the
film’s existence. While exploring Cha-
plin’s fame, it shows little of what made
Chaplin so unbelievably funny, and it
soon becomes more entertaining to
gawk at the endless caravan of talented
co-stars, including Kevin Kline, Nancy
Travis, Marisa Tomei, Diane Lane,
Paul Rhys, Kevin Dunn, Penelope Ann
Miller, Dan Aykroyd as slapstick com-
edy king Mack Sennett, and Geraldine
Chaplin as her own real-life grand-
mother. Although seeming to go some-
where with Chaplin’s prescient attack
on Hitler in “The Great Dictator” and
his pointless harassment by the FBI,
“Chaplin” ultimately has as little to say
as The Little Tramp himself. Biopic
mavens will love it, but look hard for
anyone else.

“The Temp” (1993), R, Paramount
Home Video, prebooks Aug. 5.
Cookie-company executive Timothy
Hutton had a brief bout of paranoia,
but he’s back at work and his barely
competent assistant goes on leave.
Hutton’s temporary aide is leggy, en-
ticing Lara Flynn Boyle, who reorgan-
izes his office while quite possibly
bumping off his hierarchical enemies—
or maybe not. Faye Dunaway reprises
(Continued on next page)

BASSIN DISTRIBUTORS IS YOUR

The Largest

We can fill your
speciol order needs!

Laser Disc S$ 4,?/ Kizesrﬂfﬁ
Selection S '/5 ‘39 Movies &
Bar None! 3' @ Y Much More!

Music Videos

15959 N.W. 15 Ave.
Miami, Florida 33169

Call for o free
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VCI BOWS FALL LINE

(Continued from page 63)

TV company Hat Trick, which produ-
ced many of the UXK.’s most-watched
“New Wave” comedy shows, including
the Emmy-winning “Drop The Dead
Donkey” and shows by the likes of Paul
Merton, recently voted Britain’s most
popular comic.

“If you calculate that the retail mar-
ket will be worth roughly 500 million
pounds ($750 million) this year and
comedy is 10%, which is a realistic fig-
ure, that means we'’re aiming to sell
over half the U.K.’s comedy tapes in
the final quarter,” says Lomax. “Com-
edy is still a massive growth area
because it’s the one genre outside
of kids’ product which is very good
value for money because it’s so repeat-
able.”

Despite a relatively meager release
schedule in 1992, VCI still managed to
take a major slice of last year’s total,
trailing sell-through champ BBC Video
by just .2%, according to the Gallup
charts. It hopes to make up the differ-
ence with a wide-ranging package that
includes full-price Rank movies, such

Billboard.

as “Strictly Ballroom,” new and re-pro-
moted kid vids like “Thomas The Tank
Engine,” comedy and music titles, and
extensive packages across its four
budget Club labels.

Last year, for example, VCI had rev-
enues of 15 million pounds ($22.5 mil-
lion) from shipments of 2.5 million cas-
settes. To maintain a healthy margin
and stay in tune with the competition,
VCI has also announced a price hike on
its Cinema Club titles from 5.99 pounds
($9) to 6.99 pounds ($10.50), in line with
Warner Home Video and the BBC
sports tapes, all at 6.99 pound sug-
gested list.

Among the key titles in the final
quarter campaign will be two new epi-
sodes of Rowan Atkinson’s “Mr. Bean,”
Cliff Richard’s “Oh Boy,” “The Best Of
The Blues Brothers,” and “Mike Reid
Live IL” a sequel to last year’s sur-
prise runaway success.

The Mike Reid videos are examples
of homegrown comedy productions us-
ing a household TV name in an uncen-
sored standup act. Another popular

U.K. comic, Frank Carson, is also
“Live And Uncensored,” and Spitting
Image’s “Having It Off—The Bonker’s
Guide” is the TV show’s “unbroadeas-
table” sex education video spoof.
They’re all examples of VCI’s strategy
of co-producing from the script for
video.

“Unlike our competitors, we don’t
have a steady product flow from the
U.S., we don’t have a steady product
flow from our music division as with
PolyGram, and we don’t have archives
to exploit like VVC Video. We’re expert
marketeers in back catalog and we're
inventive when it comes to releasing
new titles,” says Lomax.

With the relative disappointment of
Pickwick Video’s Cindy Crawford tape
in the UK., VCI conducted research
into what women wanted to see from a
fitness tape. The result was the
185,000-unit seller, “The Shape Chal-
lenge.” Launched in January, it showed
real housewives before and after a
slimming regime.
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Home Video I

Disney Bonanza: Winning Pooh Sets, ‘Incredible’ Home Vid

NOTES FROM AN exceptionally
bulging mailbox:

Walt Disney/Buena Vista Home
Video have been characteristically

ries, which is based on children’s litera-
ture classic “Anne Of Green Gables.”
Consumers purchasing two “Avonlea”
cassettes receive an offer for a free

from any of the series’ 10 volumes.

LATEST FROM Wood Knapp Video
is the Crash Dummies’ “Ask Any

released the documentary “Beatrix
Potter: Artist, Storyteller, And Coun-
try Woman.” Lynn Redgrave narrates
the life story of Peter Rabbit’s creator.

prolific. For starters, Walt Disney  keepsake box. = $ ) Dummy, Seat Belts Make Sense” (20 A

Home Video is packaging Winnie the Coming Sept. 10 under the Disney minutes, $7.98). Starring dummies CTRESS/PRODUCER and chil-
Pooh plush characters Piglet, Eeyore, Presents banner is the video debut of i T Vince and Larry from the best-selling dren’s entertainment maven Shelley
Tigger, and Pooh with their corre- “Spot,” the popular canine character : toy line, the program illustrates the im-  Duvall and international children’s
sponding “Mini-Classic”’ videocas- whose books, by author Eric Hill, have by Moira McCormick portance of wearing seat belts. Wood media company Enchanté, Santa

settes, at $15.99 each. Titles involved
are “Winnie The Pooh And The Honey
Tree,” “. .. And Tigger Too,” “... And
A Day For Eeyore,” and “. .. And The
Blustery Day,” each 25 minutes.
Feature movies “Honey I Blew Up
The Kid” and “Newsies” have been re-
leased at the sell-through price of
$19.99. For a limited time, purchasers
of “Honey 1 Blew Up The Kid” or its
predecessor, “Honey I Shrunk The
Kids” receive a free 5-by-7-inch photo
enlargement from participating Koda-

sold more than 22 million copies world-
wide. Two titles, “Where’s Spot?” and
“Spot Goes To The Farm,” are the first
to bow, priced at $14.99. Cassette pack-
aging—a booklet cover—features the
same type of lift-the-flap graphics as
the books, which are aimed at children
under 5. Spot-licensed merchandise,
including toys and tableware, will be
available for the first time in North
America, via Ede Toys.

Marketing plans include print ads in
parents’ magazines, and trailers and

LIVE HOME VIDEO’S Family
Home Entertainment imprint has a
passel of new releases, including the
“Tell Me A Story” series (27-28 min-
utes, $9.98 each), consisting of ani-
mated adaptations of “Goldilocks And
The Three Bears,” “Little Red Riding
Hood,” “Thumbelina,” and ‘“Tom
Thumb.” HBO musical specials “A
Child’s Garden Of Verses” and “Ira

Knapp’s most recent releases in the
Children’s Circle line, which is based
on classic children’s literature, are
“Max’s Chocolate Chicken,” “The Ezra
Jack Keats Library,” “More Stories
For The Very Young,” and “The Em-
peror’s New Clothes,” each $14.95 ...
Children’s Circle parent company
Weston Woods, Weston, Conn., has

Billboards

Rosa, Calif., have formed a corporate
partnership in Duvall’s Studio City,
Calif.-based Think Entertainment.
Their goal: “to produce high-quality
programs, films, books, records, soft-
ware, and other products that educate
and enlighten, as well as entertain all
ages,” according to a statement re-
leased by Duvall last month.

FOR WEEK ENDING JULY 24, 1993

lux film processors. Animal epic inserts in upcoming Disney home video  Sleeps Over” (26-27 minutes, $12.98) = [
“Homeward Bound: The Incredible releases. P.O.P. material includes a 24-  were produced by acclaimed animator
Journey,” which brought in $40 million  unit prepack. Michael Sporn. FHE’s animated se- .
theatrically, will be released for sell- 0 ries “Clifford The Big Red Dog,”
through Aug. 13 at $22.99. N AUG. 17, A&M Video will release  comprising six titles at $12.98 each, is = COMPILED FROM A NATIONAL SAMPLE OF
Also out that day are four new titles  four new titles in its platinum-plus  now packaged with free sets of Clifford _ RETAIL STORE SALES REPORTS.
in Walt Disney's Studio Film Collection, “Lamb Chop's Play-Along” series, each  cards; a 12-piece counter display and §1212 Bs
priced at $19.99: “Escape To Witch  priced at $9.95: “Let’s Make Music,”  48-piece floor display are available. 2|¢ < 1 imLe 'g% %E
Mountain,” “The Shaggy Dog,” “Herbie Do As T Do,” “On Our Way To  Also new from FHE are the animated | £ | £ | £ |Copyright Owner, Manufacturer, Catalog Number sg| 338
Rides Again,” and “That Darn Cat.” School,” and “Jump Into The Story.” “Tubby The Tuba” and “Banjo, The
Another Aug. 13 debut is a new video  An array of product displays is availa- Woodpile Cat”; upcoming Aug. 18 is a * % % NO. 1 % x %
line culled from The Disney Channel’s  ble. Previous Shari Lewis/Lamb Chop  new series, “Robotech,” based on Ja- 1| 1 |194| PINOCCHIC® 1940 | 2499
“Avonlea” series. Called “Tales From titles “Lamb Chop In The Land Of No  panese sci-fi animation. Consumers can Walt Disney Home Video 239 ’
Avonlea,” each $19.99 videocassette Manners” and “Don’t Wake Your purchase a $15 “Robotech” T-shirt 9 | 3 | 37 | BEAUTY AND THE BEAST —_—
contains two episodes from the TV se- Mom” have been repriced at $12.95. with $5 and two proofs of purchase Walt Disney Home Video 1325 -
DISNEY'S SING ALONG SONGS: FRIEND LIKE ME
3 Z 9 Walt Disney Home Video 1730 REO R
BARNEY'S BEST MANNERS
MARQUEE VALUES 4 : 1 The Lyons Group 99021 1993 | 14.95
(Continued from preceding page) 5 | 7 | 21 | BARNEY IN CONCERT 99 | 1008
her role as the boardroom barracuda *“The Naked Country” (1985), R, (Rebecca Gilling) and a local cop (Ivan jie]tyonsiGroup '
from “Network,” while the rest of the Hemdale Home Video, prebooks Kants) are fooling around, he flips out 6 | 4 | 5 | BARNEY RHYMES WITH MOTHER GOOSE 1993 | 1495
characters snarl like corporate carni-  Aug. 11. as if on a vegemite OD, takes to the The Lyons Group 99031
vores left over from the go-go '80s. As Set on Australia’s desolate outback, woods, and starts killing off abos like 7 | g | g5 | 101 DALMATIANS 1961 | 2499
each one is more avaricious and slimy  this drama pits Aussie ranchers John Wayne down under. The film’s Walt Disney Home Video 1263
than the next, viewers may hope they  against aborigines out to defend their  serious points about the coexistence of 86|21 ?ARNEY'S MAGICAL MUSICAL ADVENTURE 1992 | 1495
all get sucked into some fax-machine- sacred land. (Not to minimize the is-  disparate cultures are lost in a plod- ielbyon-1ionph 0oL
gone-berserk—which the film makers  sue, but could there be one native per-  ding plot, and despite utterly fraudu- 9|9 |m %?CLK ng‘ouBAgSNOESYl 1992 | 1495
probably should’ve considered. A  son inamovie who does something be-  lent box art that depicts a topless L
broader sense of humor is one thing  sides defend their sacred land?) When =~ woman with an aborigine peeking at 101219 h?;;;?égﬁ;&%ﬁ;:;ﬂg;es m::b'gg%’i%"o 1992 | 2495
that would give “The Temp” a more  bigoted, sexist rancher Lance Dillon her from a distance, there is practi- L
lasting impact with renters. (John Stanton) realizes that his wife cally no sex in this film whatsoever. 11 | 11 | 27 | BARNEY'S BIRTHDAY 1992 | 1495
This will probably enrage skin-ori- jlieltion-iiouplo D
ented viewers, however reluctant |12 | 13 | 11 ’s‘";"ENE fT’ER MAg'l‘EGTO Video 44008 1993 | 995
they'll be to admit it. aban Entertainment/PolyGram Video 66593
13010 5 BARNEY GOES TO SCHOOL 1992 | 14.95
“E EPORTER op “TC 2000 (1993), R, MCA/Universal WO )
Home Video, prebooks Aug. 4. 14| 15| 13 L%i/bLgefaF:c?r:lgsiggfgogggw 1993 | 1298
WEEKLY MOVIE GROSSES Jason Storm and Zoey Kinsella BARNEY'S THREE WISHES
NioTor = (Billy Blanks z%n.d Bobbie Phillips) are 15(16(2» The Lyons Group 1992 | 1495
s SCRNS  WKS GROSS future cops, living below a scorched THE JUNGLE BOOK
THI WEEKEND PER SCRN IN TO DATE
WEEK  PICTURE/(STUDIO) GROSS (5)  AVG(S) REL o) earth left over from some eco-apoca- 16| 14 |15 ) o Disney Home Video 1122 R
S T B 3748070 lypse while fighting the vicious (but 17 X-MEN: DEADLY REUNIONS
(Paerarlrrr?unl) 937,09 7 436 T colorfully clad) miscreants ."-hat roam 91 1] sapan Entertainment/PolyGram Video 4400866613 1993 ] 995
the wastes above. After being set up PETER. PAUL & MOMMY T00
2 Jurassic Park 15,313,050 2,565* 4 236,429,385 by a superior officer, Zoey is killed but 18| 18| 11 Warner Reprise Video 3-38339 1993 | 14.98
(Universal) 5,970 brought back to life as a gymnastic, bi- 19 CHARLOTTE'S WEB
3 In The Line of Fire 15.260,388 1,003 — 15,269,388 | onically enhanced, leather-bedecked 25 | 280 | |1 hna-Barbera Prod. Inc./Paramount Home Video 8099 1973 | 1495
(Columbia) 8,024 heavy-metal killing machine—Bimbo- 20 | REENTRY | AN AMERICAN TAILO
4 Siespless in Seattle 10.156.964 1622 2 50031582 | Cop, let’s call her. Really a martial RE-ENTRY | ) mbtin Entertainment/MCA/Universal Home Video 80536 1986 | 1938
(TriStar) 6,262 arts film in SF attire, “TC 2000” fea-
’ DISNEY’S SING ALONG SONGS: UNDER THE SEA
5 Rookie of the Year 9122714 1460 — 12518863 | tures the Korean powerhouse Bolo | 21| | € | yaibisaey Home video 908 19%0 | 1299
(20th Century Fox) 6,248 Yeung, who joins Blanks against the
; 22 | pe-entry | FANTASIA 1940 | 24.99
6 Snow White 6,014,589 1,831 1 18,629,721 heavily mascaraed bad guys. (A good Walt Disney Home Video 1132 :
(Buena Vista re-release) 3.285 ar:chcrlmma_l never lea\‘/‘es the hous”e 23 | Reenrry | ALICE IN WONDERLAND® 1951 | 2499
7 Dennis the Menace 5513179 2,085 2 35486508 | ithout finding time to "do his face.”) Wait Disney Home Video 36 '
(Warner Bros.) 2,644 This story’s uncannny resemblance to | 55 | oo c\roe | WINNIE THE POOH AND TIGGER TOO® 178 | 1599
8 SominLlaw 4833541 1406 1 14,617,608 SO many .other movies lgaves th_e c}}ar- Walt Disney Home Video 64
(Buena Vista) 3,438 acters with one horrifying realization: | 95 | npwpy | THE ALL NEW TROLLIES MUSICAL ADVENTURE —
5 Weskend at Borrio's I 9150 58 oT0 they’re never getting out ... theyre Peter Pan Video 674 )
(T?igtae;)‘ atbernie’s Ut ;’0042 - gt e trapped in . .. UnOriginalWorld! Only ~ ®ITA gold certification for a minimumn of 125,000 units or a dollar volume of $9 million at retail for
e ol SF die-hard h _ theatrically released programs, or of at least 25 000 units and $1 million at suggested retail for
10 What's Love Got To Do 3342380 1,038 4 26,871,258 martial art.s .Or 1? . ards (who pe'r nontheatrical titles. © ITA platinum certification for a minimum sale of 250,000 units or a doliar volume
(Buena Vista) ee, 3220 pALG petually visit UnOriginalWorld) will  of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million
’ have no complaint. at suggested retail for nontheatrical titles. © 1993, Biliboard/BPI Communications.
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G AR E .
NRG Surge. NRG Recording Services in North Hollywood, Calif., has unveiled
its new Studio Il, boasting minimalist design by studio bau:ton and hosting two
classic Neve 8068s ganged into one 48-input console with Flying Faders
automation. Seated at the console is the studio owner, producer/engineer Jay
Baumgardner. Standing is George Newburn, a partner in studio bau:ton.

| EUROSOUNDS

A column by Zenon Schoepe on the European professional audio in-
dustry.

THE U.K.

B&H PRODUCTION SERVICES has been awarded a three-year
contract to provide a sound amplification and enhancement system for
the Royal Albert Hall, London. B& H has supplied Meyer systems for
speech and medium-level sound reinforcement at the venue for two
years, with them normally configured as center clusters using Meyer
UPA or MSL enclosures driven by Crest and QSC amps.

THE NETHERLANDS

THE TECHNICAL COMMITTEE for IBC94, which will be held
Sept. 16-20 in Amsterdam, has stated it will maintain the practical work-
shop sessions at next year’s convention-and introduce a series of panel
sessions in which invited experts will make presentations on various is-
sues.

GERMANY

GERMAN BROADCASTER Sudeutscher Rundfunk has ordered
the first Calrec T-Series digitally controlled analog console for its Pro-
duction Studio 4 in Stuttgart.

BRITISH AIRWAYS has chosen Sennheiser HD25 headphones as
part of a refit of its Concorde supersonic aireraft to partner in a CD in-
flight CD system.

OPERA LEIPZIG, which celebrates its 300th anniversary this year,
has installed an AMS Logic 2 desk in its sound control room. The Fin-
nish Opera in Helsinki has installed a Logic 2 for its auditorium sound
and another for its sound studio. Meanwhile London facilities house
Tele-Cine has installed a Logic 2 fitted with a 16-output AudioFile
Plus in its new dubbing theater. This is the 11th U.K. Logic installation.

PA SYSTEM MANUFACTURER D&B Audiotechnik has made
management changes at its Backnang HQ, with former administration
manager Kay Lange appointed a managing director. Former managing
director of external affairs Uli Mall will now concentrate on sales and
marketing, while co-founder Jurgen Daubert will concentrate on re-
search and development, having previously been in charge of internal
affairs.

“The company grew substantially in 1992, with turnover increasing
by 50%,” explained Lange. “Uli and Jurgen began to find that their time
was increasingly occupied with administrative matters. As a result of
joint considerations and decisions we felt it was necessary to reorganize
to meet the requirements of increased business activities.”

FRANCE

ECLAIR IN PARIS and Arri-Contrast in Berlin have become the lat-
est film laboratories equipped to make Dolby SR.D prints. The first
French film productions in the format were Andre Techine’s “Ma Sai-
son Preferee” and Philomene Esposito’s “Toxic Affair.”

Sony Mans MiniDisc Master Stations

Pilot Program Gives Engineers Control

H BY MARILYN A. GILLEN

NEW YORK—MiniDisc is making a
move into mastering houses across
the country as part of a pilot pro-
gram initiated by Sony, creator of
the format, to support the production
of MD master tapes.

Initial participants in what has
been dubbed the MiniDise Mastering
Station Program are Bob Ludwig’s
Gateway Mastering Studios, Port-
land, Maine; Georgetown Masters,
Nashville; Sterling Sound, New
York; and Bernie Grundman Master-
ing, Hollywood, Calif.

On its home turf, Sony also will of-
fer in-house MD premastering capa-
bilities at its new state-of-art studio
complex in New York. Sony Music
Studios, which opened in May, is a
25-room complex designed for the

exclusive use of artists on Sony Mu-
sic labels.

The Sony MD mastering studio
will be equipped with an MD format
converter, the company says, allow-
ing its engineers to preview MD
sound in a high-quality acoustic envi-
ronment.

Likewise, for the MD Mastering
Station Program, the Sony K-1216
MD format converter will be in-
stalled in each participating studio,
Sony says. The converters allow en-
gineers to preview the MiniDisc
sound in “real-time” monitoring con-
ditions—and adjust accordingly, as
needed, to achieve the optimum
sound in the format.

“The idea is that you'll know what
effect going to this format is going to
have on your CD,” says Denny Pur-
cell, president of Georgetown Mas-

ters. “And then hopefully we can
change it so that it won’t lose what it
might have lost had it just been
transferred to MD at the plant.
“That’s the whole thing,” he adds.
“Instead of being factory work,
which it’s not, the producer gains
control of his product again.”
Purcell, who had taken delivery of
his MD encoder “just over a week
ago,” already had found some unique
attributes. “It changes with the mu-
sic; that’s the most important thing
I've learned about it so far,” he says.
“Different styles of music require
different work to be done to come out
with a similar-sounding product.”
Completed premasters are sent to
an MD replication facility for final
mastering and replication.
“Although MiniDisc can be proc-
(Continued on page 72)

Dead Aunt Thelma’s Comes To Life
Oregon Studio Features All The Comforts Of Home

NEW YORK—Dead Aunt Thelma
might approve. Her nondeparted
relatives could be another matter.

“We haven’t told them yet,” song-
writer/producer Scott Parker ad-
mits of his new studio, designed by
Russ Berger and named for a de-
parted great aunt. “Most of them
are out east anyway.”

Back west, in Portland, Ore.,
Dead Aunt Thelma’s came to life in
February. The opening was spurred
by Parker’s perception of an unser-
ved niche there between top-flight
recording studios and increasingly
popular home setups; the name was
spurred by Aunt Thelma’s pound-
cake.

“We were working in my original
basement studio back when I was
putting it in and Caryl [Mack,
Parker’s wife and business partner]
brought down some poundcake,”
Parker says by way of attempted ex-
planation. “Somebody said it was
great, and I said it was my dead
Aunt Thelma’s recipe. For some rea-
son, the phrase stuck. It's haunted
us ever since.”

The basement studio was, and re-
mains, a key inspiration for Parker,
who attempted to re-create that
cozy environment on a larger, more
professional scale.

“The basement space started as
my own private-use studio, for my
writing demos and production proj-
ects, but then it kind of ran amok
with my friends and other producers
coming in,” he says. “It struck me
one day that there was a real niche
here when I was down there with a
buddy of mine who does a lot of na-
tional ad work, and he was there
with some top account executives
from San Francisco and New
York—and they’re all sitting on my
basement floor with the dogs yap-
ping and the laundry going!

“I told him they could rent a more
kosher room somewhere to work,

but he said, ‘No, they love getting
out of that environment.” It keyed
something in my mind that people
really like the comfort factor and
they just didn’t want the corporate,
sterile kind of vibe.”

THE COMFORT VIBE

Dead Aunt Thelma’s is anything
but, from its multicolored entryway
walls (a painting mishap, Parker
says, that struck everyone’s fancy)
to the 1964 G.I. Joe Spaceman suit
suspended from the studio ceiling.
“We tried to create from the entry-
way, from the moment you walk in,
that casual feel, like it’s OK to mess
up here, it's OK to screw around a
little bit, and it’s OK to have fun,” he
says.

Contributing to the comfort vibe
is the location—in a cirea 1913 ice-
cream parlor in a “funky” part of
town, the Sellwood Antique District.

“I had been looking for the right
space for about a year,” he says,

“and I knew this was it when I saw
it. It was a concrete shell and around
it was solid 8-inch concrete walls and
inside were old cedar timbers. After
the ice-cream years, it had been a
beauty parlor since around 1965. In
fact, there’s still a lot of older ladies
that will come up here and peer in,
wanting to get their hair done.”

Parker had what he calls a “broad
vision” for the site—to create a com-
fortable studio space—and turned
to the Russ Berger Design Group, in
Dallas, to help him translate that vi-
sion into reality.

SMALL SCALE, BIG LEAGUE

“I really didn’t think I could af-
ford him,” Parker adds. “But when
I explained to him what I wanted to
go for, he caught the vision of it, al-
though when I told him my budget
he just kind of shook his head. I

mean, he just did Sony Studios.”
Berger took the job. “It’s a com-
(Continued on next page)

Dead Aunt Thelma’s, a new studio in Portland, Ore., boasts a side-oriented control
room, with a wall of glass between it and the session room.
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Bennett Takes A Holiday. Sony Music producer David Kahne and Danny Bennett
have returned to Clinton Recording’s Studio A for a new project with Tony Bennett
& the Ralph Sharon Trio. Following the Grammy-winning “Perfectly Frank,” a
tribute to Frank Sinatra, Bennett now is paying homage to the late Billie Holiday.
Engineer David Leonard captured the magic through a classic Neve 8078 onto
the Studer A800 using Dolby SR. The aibum is due later this year from Sony.
Pictured in the back row, from left, are Sharon and Danny Bennett. In front, from
left, are Leonard, Tony Bennett, and David Kahne.

DEAD AUNT THELMA’S COMES TO LIFE

(Continued from preceding puge)

mon misperception that we only do
gigantic facilities,” he says. “My
background is as a studio owner—
I've owned three studios myself, and
had one in my house. The main thing
is we like working with people.
That’s kind of why I got into this
business, to help people build their
dream studios. It’s fun to make mu-
sic, and it’s fun to be creative in
spaces like that.”

The space that confronted Berger
was only about 1,000 or 1,200 square
feet in total, of which Parker says
every square inch was put to use,
though with an overall sense of airi-
ness.

The approximately 300-square-
foot studio includes a skylight, low-
frequency diffusing series along one
wall, and a large wall of glass be-
tween it and the adjacent control
room.

The 400-square-foot control room
with adjoining machine room was
designed with angled front walls to
establish a reflection-free zone,
Berger says. Both rooms feature
hardwood floors to create a sense of
flow.

The most notable design feature is
the side-oriented control room, an ap-
proach Berger champions. “What has
sort of brought this on,” he says, “is the

GO AHEAD
USEUS...
MAKE THAT MOVE
THE CALL’S
ON ME ...

TOLL FREE!

BILLBOARD CLASSIFIED
1-800-223-7524
212-536-5174
Jeff Serrette

need for surround sound and the com-
puterization of equipment—these
hard-disc recording consoles with auto-
mation. Those things all require video
monitors and program monitors, and if
you're mixing surround, then you have
to have a subwoofer and a third moni-
tor speaker or center channel speaker
... All of which means there is no room
left in the front of the control room for
glass.”

Echoing Parker’s chief concern, he
adds, “It’s also just a much more
friendly way of working—the players
out in the studio can see the producer
and the engineer, all of them. With the
other setup, all the poor talent in the
studio sees is a disembodied head float-
ing over a console.”

‘BOUTIQUE’ STUDIO
Describing his as a “boutique” stu-
dio, Parker says he caters to a fairly
small circle of independent producers,
and does a good deal of work on na-
tional ad accounts as well as numerous
demos for songwriters with publisher-

Pro Audio

PRODUCTION CREDITS FOR BILLBOARD’S NO. 1 SINGLES (WEEK ENDING JULY 17, 1993)

CATEGORY HOT 100 R&B COUNTRY ALBUM ROCK DANCE-SALES
TITLE WEAK WHOOMP! CHATTAHOOCHEE | CRYIN' MORE AND MORE
Artist/ SMy/ (THERE IT IS) Alan Jackson/ Aerosmith/ Captain Hollywood
Prociucer B.A.Morgan Tag Team/ K.Stegall B.Fairbairn Project/
(Label) (RCA) Tag Team (Arista) (Geffen) M.Eisele

(Life) D.Stehle

(Imago)
RECORDING BAM JAM MCMIX THE CASTLE LITTLE DMP
STUDIO(S) (Sacremento,CA) (Atlanta,GA) (Nashville) MOUNTAIN (Hamburg,
Engineer(s) Larry Funk | Harry O'Brien John Kelton (Vancouver,B.C.) GERMANY)
| Andy Metcalf Bill Deaton Ken Lomas Dietmar Stehle

Don Mcinzie
RECORDING Soundcraft Neotech 56 SSL 4056G SSL 4048E/G Soundtracks 3L
CONSOLE(S) Custom 3632
MULTITRACK/ | MCI Jh 24 MCI,Protools Studer A820 Studer A800 Tascam 16
2-TRACK Sound Design
RECORDER(S)
(Noise Reduction)
STUDIO Tannoy Tannoy UREI 813 Yamaha NS10 JBL
MORITOR(S) Yamaha NS10
MASTER TAPE | Ampex 456 Ampex 456 Ampex 499 3M 996
MIXDOWN AMERAYCAN KALA THE CASTLE CAN AM UNIQUE
STUDIO(S) (Los Angeles) (Atlanta,GA) Nashville) (Los Angeles) (New York)
Engineer(s) Larry Funk Jim O'Neill John Kelton Brendan O’Brien Tony Garcia

Guido Osorio
CONSOLE(S) SSL 6000G Trident Series 65 SSL 4056G SSL 4000E Trident 24
G Computer

MULTITRACK/ | Studer A827 Sony Mitsubishi X-880 Studer A820 Otari MTR80
2-TRACK Mitsubishi X-850 MCI JH24
RECORDER(S)
(Noise Reduction)
STUDIO TAD Gauss Custom Yamaha NS10 Yamaha NS10 UREI 813
MONITOR(S) UREI 813 Yamaha NS10
MASTER TAPE | Ampex 456 Ampex 456 Ampex 499 Ampex 456 Ampex 456
MASTERING HIT FACTORY QUADIM MASTERMIX MASTERDISK FRANFORD
(ALBUM) Herb Powers Guy Costa Hank Williams Greg Fulginiti WAYNE
Engineer Rick Essig
PRIMARY CD DwmI Nimbus DMt Uni DMI
REPLICATOR Manutfacturing
(ALBUM)
PRIMARY TAPE | Sonopress American Sonopress Uni Sonopress
DUPLICATOR Multimedia Manufacturing
(ALBUM)

© 1993, Billboard/BPI Communications, Hot 100, R&B & Country appear in this feature each time; Album Rock, Modern Rock. Rap, Aduit

Contemporary & Dance appear in rotation.

provided budgets.

“We've developed relationships with
about six or seven independent produc-
ers,” he says, “and they use this as a
virtual room to augment their produc-
tion needs. A lot of them work up from
their home studios, or they’ll work
down from the more expensive rooms.
They'll come here to do all their track-
ing or whatever. It's real tempting for
me, because I'm such a gear head, to
keep adding things, but we've tried to
stay in that niche of filling that gap be-
tween the big expensive rooms and the
home studio. And that’s kind of what’s
happening in the industry today—
these guys are doing what they can at
home, and then filling in elsewhere.”

The bottom line, says Parker, is that
even though there’s serious business to
be done, it’s a business that should be
enjoyed to the greatest extent possible.
Just, Aunt Thelma might add, like a
good piece of poundcake.

MARILYN A. GILLEN |

Ampex Recording Media Corporation -

MORE ALBUMS
GO GOLD ON AMPEX
THAN ON ALL OTHER TAPES

PUT TOGETHER
AMPEX

A MASTER OF ENGINEERING

401 Broadieny, M.S. 22-02 Bl

* Redwood City, California 94063. -

1415) 367-3809
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SONY MANS MINIDISC MASTER STATIONS Iu II’I[ sll.*ns

(Continued from page 70)

essed directly through an encoder, the music industry would be key to Participants also have access to as- to maximize their artistic intent on

this premastering stage is going to  MiniDisc success. This program is sistance from Sony Professional Au- the MD format, by using the Mini- REAL E:::;EQRATES

be added to allow for that final yet another example of our continu- dio representatives, and will receive  Disc mastering system.” 1 Inch by 1 Column

tweaking to occur,” a Sony spokes- ing commitment to the producersand  regular updates on MD develop- Echoes Purcell, “It's another ser- See Coupon For Details

man explains. “This is a partnership  engineers who are the foundation of ments. vice to offer my clients, which, unless

program that allows top engineers to  our creative community.” A limited supply of MD format I had it, would get done at a plant,

get comfortable with the format and Participating mastering houses converters also will be made avail-  where the producer would have no in- NAPA VALLEY

experience it first-hand. It also allows  also will be provided, on request, a able through Sony Professional Au-  put. That’s the main reason I have it, 53 acre Vineyard estate with 8200 5q. ft, main

them to reinforce their role as being DOS-based character-information dio to other mastering houses on re-  and I think that's very important, be- residence, separate offices, guest house,

the leaders in their field.” editor developed by Digital Audio quest, Sony says. cause the producer always has been SIL“:J;AS“Z;L‘,Z‘?S. '?JI;:rars'g: t;;ﬂg?eﬁt?:;f
Adds Bob Sherwood, VP of new Dise Corp. The editor allows the user “I believe that the MiniDisc is the able to control the sonic integrity of me‘g; s ;{;‘5’&3 have your own boutique

technology for Sony Software Corp., to set up character and text mode in-  portable medium for the future,” his product. And if it was just sent to T (707) 647-4420

“From the beginning, Sony has rec-  formation for each MiniDisc title off- says Gateway’s Ludwig. “That’s why  a plant and encoded, that would not 307 Ligh honeaGoast f,;‘;ﬂf;"a S

ognized that the total involvement of  line from the format converter itself. I want to offer my clients the ability ~happen.” :

: , . 188 8.8 8 8 2232 822227
3 * FIRE ISLAND PINES *
WRenta2, 3, or 4 bedroom house in Fire ¢
Island’'s most prestigious community *
*for the season, month or week . .. or
purchase your own oceanfront, bay-
front co-op or fixer-upper. *
ISLAND PROPERTIES *
* REAL ESTATE & MGMT. CORP. *
*
*

THE INFINITE WORLD OF CD REPLICATION [FRRGA NN
A BILLBOARD SPOTLIGHT

MAINE
3,000 ACRES & 3 MILES
FRONTAGE ON TWO F/WTR.
SALMON LAKES $750,000
Glenn Jackson Realty
207-942-7447

CD replication is an
ever-advancing business.

B|”b00rd S OnnUOI CD ITHAPPENS IN.WOODSTOCK, N.Y.

spotlight examines the stat, baoked by privals praserse, just 10

mins. to Woodstock's Village Green. Includes
inground pool, tennis courts, stocked swimma-

i+ i i ble pond, wooded island, mountain views & 2
C rlh C O I ISSU es SU rro U n d I n g story horsebarn (could be studio) as well as up-
dated systems throughout. $589,000

JON HOYT REALTY, LTD.

The reigning formOT in The 326 Wall Street, Kingston, N_Y.
914-339-4444 or 914-800-800-hoyt
music industry, including CD

Rom, interactive, packag- "CECIL B. DE MILLE
LARGE N.Y, STYLE PENTHOUSE

ing, mini-disc and other 1800 sq. ft. + 1050 sq. ft. patio. Top

of restored Hollywood Landmark. 360
degree view. 2 bdrms, 2 baths, big

fast-active disc technology. screen TV + VCR, wet bar, maid
service. $2700/month.
This OthOI Spoﬂlgh_l_ |S a 800-446-9967 ¢ 213-874-9262
must for all involved in e tem——.
CD replication. *RECORDING STUDIO*
' Studio City, CA—Privacy,
serentiy + unparalled views from

this idyllic hilitop compound set on
almost an acre. 2 BR, 2BA, family

|SSUE DATE: SEPTEMBER4 rm, den, dramatic pool +

{ spa. $795,000

AD CLOSE: AUGUST 10 Helen Walker  res. (818) 766-6607

Fred Sands Realtors (818) 760-6645

NY: Ken Karp, Norman SECLUSION WITHOUT

q ] | ISOLATION
Berkowitz, Ken Piotrowski WOODSTOCK, CT-130 acres of
meadows, woodland, stone walls & {
(2 'I 2) 536_5004 brook, 11/, miles highway frontage,
house and barn circa 1730 for
materials recycling or restoration.
High on hill with panoramic views.

Mins. from 4 cities, hour from Boston,
2 hrs. from NYC. Nearby town

g WAY GOry Nue”, proposed location for major federal
- b . . office complex.
BIIIMrJ y A Michael Nixon $975,000 |
e Call owner - Mon thu Fri 8-5
! 5 { = (2 'I 3) 525_2300 1(800) 448 8480

(Continued on page 7})
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LIFELINES

BIRTHS

Girl, Grace Caroline, to Geoff and
Kathleen Bywater, May 22 in Los
Angeles. He is senior VP of mar-
keting and promotion for Fox Rec-
ords. She is owner of Playground
Entertainment Marketing.

Girl, Nina Katherine, to Michael
Goldman and Karen Falk, June
11 in New York. She is archivist for
Jim Henson Productions.

Boy, Andrew Paul, to Vince and
Kris DiLaura, July 1 in Horse-
heads, N.Y. He is a manager of
Sam Goody No. 4527.

MARRIAGES
Steven Bolster to Lauri Rank,
June 12 in Minneapolis. He is prod-
uct manager for K-tel Interna-
tional there.

David Forman to Susan (Sha-
shana) Saldivar, July 10 in Bel
Air, Calif. He is national adult con-
temporary promotion director for
Columbia Records in Santa Mon-
ica. She is an actress and public af-
fairs director for KKGO/KJQI Los
Angeles.

DEATHS

Norman Hathaway, 80, of
Alzheimer’s disease, June 24 in
Los Angeles. Hathaway worked at
radio station WLW Cincinnati
from 1940-73 as music director and
music librarian. He was also a mu-
sician. He is survived by his son,
Larry Hathaway, national sales
manager for Concord Jazz.

James (Son) Thomas, 66, of a
stroke, June 26 in Greenville, Miss.
Thomas was a Mississippi delta

GRAMMY FESTIVAL

(Continued from page 8)

ner-city high school and college
students and concerts by the
American Jazz Philharmonic and
featured soloists under the direc-
tion of Grammy Awards musical di-
rector Jack Elliott. The education
and performance tour, which will
cover the same eight cities as the
Grammy concerts, will be under-
written by more than $280,000 in
donations from American Express
to the NARAS Foundation and lo-
cal NARAS chapters.

Special guests joining the Amer-
ican Jazz Philharmonie will include
Arturo Sandoval in New York and
Washington, D.C.; Gerry Mulligan
in Philadelphia; and Tom Scott in
Los Angeles. In addition, Connick
will conduct a special master class
in conjunction with his appearance
at the Kennedy Center in Wash-
ington, D.C.

In exchange for underwriting
the master classes and American
Jazz Philharmonic concerts, Amer-
ican Express will get to offer pre-
ferred seating to the festival events
to its gold card members.

Other cities on the tour include
Miami, Chicago, and Boston.

MELINDA NEWMAN

blues singer and guitarist. He first
became known via his appearances
in films made by the Center for
Southern Folklore in the ’60s. He
played in numerous clubs through-
out his career, and made record-
ings in international locales includ-
ing France and the Netherlands.
In the ’'80s, he often performed
with harmonica player Walter Lin-
iger.

Lenard Pearlman, 42, of leuke-
mia, July 7 in Houston, Texas.
Pearlman began his career in Chi-
cago, building an 8-track studio
with Bruce Swedien. He then went
to work in the audio department at
Editel’s postproduction facility in
Chicago, where he rose to the posi-
tion of general manager and then
president. He later established au-
dio consulting company Pearlman
and Associates. Among his proj-
ects was consulting in the redesign
of Oprah Winfrey’s Harpo Studios
in Chicago. Pearlman was presi-
dent of SPARS in 1985-86 and
chairman of the board in 1986-87.
He is survived by his wife, Carol;
son, Brandon; and daughter,
Carly. Donations in his memory
may be made to the Cancer Well-
ness Center, 5150 W. Golf Rd.,
Skokie, I1l. 60077, or to the Ameri-
can Cancer Society, 1618 Orington
Ave., Evanston, Ill. 60201.

Mia Zapata, 27, found strangled,
July 7 in Seattle. Zapata was lead
vocalist for the Gits, whose first al-
bum, “Frenching The Bully,” was
released on Seattle label C/Z Rec-
ords last fall. The band had spent
the last month in the studio record-
ing its second album and was
scheduled to perform at the New
Music Seminar this month, to be
followed by a Rock For Choice
tour with 7 Year Bitch and Ham-
merbox and a national and Euro-
pean tour this fall. The Gits formed
almost seven years ago in Ohio and
relocated to Seattle four years ago.
Donations in Zapata’s memory
may be made to Women’s Action

Coalition (WAC), 1202 E. Pike, No.
1057, Seattle, Wash. 98122.

Mario Bauza, 82, of cancer, July
11 in New York. Bauza was an in-
strumentalist and band leader who
helped introduce Latin musiec to
the U.S. and create the influential
fusion of Afro-Cuban and jazz. He
first performed with the Havana
Philharmonie, but came to New
York in the ’30s and worked with
Cuban composers Antonio Machin
and Don Azpiazu. He then joined
Chick Webb’s band as trumpeter
and soon became orchestra direc-
tor. Bauza also helped launch the
career of Ella Fitzgerald, whom he
discovered at Harlem’s Apollo
Theater and introduced to Chick
Webb. After leaving Webb’s band
in 1938, Bauza played with a num-
ber of big jazz bands. In 1939, he
teamed up with Cab Calloway and
brought Dizzy Gillespie into that
band. Bauza and Gillespie began
formulating a synthesis of Afro-
Cuban musie and jazz. A year
later, Bauza left Calloway and
joined his brother-in-law,
Francisco Perez Gutierrez (known
by the stage name Machito). Their
band Machito & the Afro-Cubans
popularized the Afro-Cuban jazz
fusion, which influenced not only
jazz and Afro-Cuban but also pop
music. The band also popularized
many dance crazes, including the
cha-cha, the mambo, and the
rhumba. In 1975 Bauzi was reu-
nited with Dizzy Gillespie on
“Dizzy Gillespie Y Machito: Afro-
Cuban Jazz Moods” (Pablo), which
was nominated for a Grammy.
Shortly before his death, Bauza re-
leased the album “Mario Bauza
And His Afro-Cuban Jazz Orches-
tra: My Time Is Now” (Messidor).
He is survived by his wife,
Lourdes, and daughter, Maria La-
mattina.

Send information to Lifelines, ¢/o
Billboard, 1515 Broadway, 14th
Floor, New York, N.Y. 10036
within six weeks of the event.

L

GOOD WORKS

WORTH SAVING: On July 31,
the Save The Earth Foundation
is hosting a benefit at L.A.’s Irvine
Meadows Amphitheatre. The
evening of music and backstage
banter, with the Steve Miller
Band and Paul Rodgers & Co.,
benefits the Univ. of California,
Los Angeles’ Environmental Sci-
ence and Engineering Program.
VIP tickets can be obtained di-
rectly from the Save The Earth
Foundation by calling 310-337-
7075. For more info, contact Ken
Margolis at the same number.

CHARITY FESTIVAL: The Los
Angeles Community Festival is
set for Aug. 22 at the Shark Club
in downtown Los Angeles. Pro-
ceeds will benefit the Los Angeles

Mission, which serves more than
35,000 meals a month to the needy.
Highlighting the event will be a
black-tie benefit concert and celeb-
rity auction featuring memorabilia
from Janet Jackson, Guns N’ Ro-
ses, and Aerosmith, among oth-
ers. For more info, contact Mi-
chael Wyman at 818-764-4070.

HEALING SONGS: In an effort
to rebuild Los Angeles areas de-
vastated by last year’s riots, more
than 12,000 songwriters have re-
sponded to the Musicians Insti-
tute’s call to “Help Heal L.A. ...
Through Music.” The final winners
will be announced in October. For
more info, contact Christi Mot-
tola at 714-851-6964 or 310-821-
7291.

Piano Kid. GRP executives congratulate 12-year-old jazz pianist Sergio Salvatore

after his performance at B. Smith’s in New York celebrating the release of his self-
titted debut album. Shown, from left, are Mark Wexler, GRP senior VP of marketing
and promotion; Sergio and his father, Luciano Salvatore; and Carl Griffin, GRP

VP of A&R.

L

CALENDAR _

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Calendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

JULY

July 20, “Become A Personal Manager In
The Entertainment Industry,” seminar pres-
ented by the Learning Annex, location to be
announced, Los Angeles. 310-478-6677.

July 20-24, New Music Seminar '93,
Sheraton New York. 212-473-4343.

July 22, “Droppin’ Science,” seminar on
starting and running a record label and inde-
pendent music production, sponsored by Mu-
sic Career Services, Hip-Hop National Ltd.,
and BeatDown Newspaper, Eighth Ave. Stu-
dios, New York. New Music Seminar badges
honored. Antonio Martinez, 212-996-9590.

July 27, “How To Make It In The Music
Business,” seminar presented by the Learn-
ing Annex, location to be announced, Los
Angeles. 310-478-6677.

July 28, “The Music Business: Contracts,
Managers & Copyrights,” presented by en-
tertainment lawyer Laurence H. Rudolph of
Rudolph & Beer, Learning Annex, New York.
212-570-6500.

July 31, Second Annual Jammi Awards
Competition, presented by Huntingdon Street
Music, Mandell Theater, Philadelphia. 800-
821-9834.

AUGUST

Aug. 3, “Sound Advice: How To Make A
Star A Star,” seminar presented by the
Washington Area Music Assn., Levine School
of Music, Washington, D.C. 202-338-1134.

Aug. 4-5, NARM/VSDA Operations Com-
mittee Meeting, Sahara Hotel, Las Vegas.
609-596-2221.

Aug. 6-8, Music Symposium (East) '93,
Yearwood Center, Stamford, Conn. 203-352-
3569.

Aug. 12-15, Jack The Rapper 17th An-
nual Family Affair Convention, Atlanta Mar-
quis Hotel, Atlanta. Maria Catalan, 407-423-
2328.

Aug. 19-22, POPKOMM 93, Congress
Centrum Ost, Cologne, Germany. 011-49-
202-278310.

Aug. 20-22, Phoenix Rising Expo, confer-
ence for women in the entertainment, sports,
and business industries, presented by Maver-

ick Productions, Westin Hotel, Los Angeles.
310-318-2144.
Aug. 22, Women in Music Summer Pic-
nic, Central Park, New York. 212-459-4580.
Aug. 23-26, 1993 International DJ Expo,
Universal City Hilton and Towers, Hollywood.
Patricia Torrisi, 516-767-2500.

SEPTEMBER

Sept. 2, MTV Video Music Awards, loca-
tion to be announced, Los Angeles. 212-258-
8000.

Sept. 3-6, Bumbershoot Festival, various
locations, Seattle. 206-622-5123.

Sept. 8-11, National Assn. of Broad-
casters Radio Convention, Dallas Conven-
tion Center, Dallas. 202-429-5300.

Sept. 9, 11th Songwriter Showcase,
presented by the Songwriters’ Hall of Fame
and the National Academy of Popular Music,
Lone Star Roadhouse, New York. Bob Leone,
212-319-1444.

Sept. 9-11, Foundations Forum '93, Bur-
bank Hilton, Los Angeles. 212-645-1360.

Sept. 9-11, Mississippi River Music Fes-
tival, various locations, St. Louis, Mo. 512-
467-7979.

Sept. 11-13, Focus On Video '93, Cana-
dian Exposition and Conference Centre, Tor-
onto. Shane Carter, 416-564-1033.

Sept. 11-15, In The City International
Music Convention, Holiday Inn Crowne
Plaza, Manchester, England. 011-44-61-
234-3044.

Sept. 19-21, NARM Retailers Confer-
ence, Peachtree Conference Center, Atlanta.
609-596-2221.

Sept. 20-25, Georgia Music Festival And
15th Annual George Music Hall Of Fame
Awards, George World Congress Center,
Atlanta. Reba Lacks, 404-656-5095.

Sept. 29, 27th Annual Country Music
Assn. Awards, Grand Oie Opry House, Nash-
ville. 615-244-2840.

FOR THE RECORD

In the July 10 issue in the story
on alternative marketing compan-
ies, Target Music Marketing pres-
ident Bette Hisiger’s name was
spelled incorrectly.
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**REAL ESTATE TO THE STARS**
For Real Estate information call Roseanne Amorello
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800 223-7524 - For Classified Advertising ONLY

FAX YOUR AD
212-536-5055

Real Estate To The Stars
$59.00 per inch

1" - 1 INSERTION

1" - 4 INSERTIONS

1" - 12 INSERTIONS

1" - 26 INSERTIONS

1" - 52 INSERTIONS

REVERSE AOVERTISEMENT: $15.00
POSITION WANTED: $60.00 PER COLUMN INCH
BOX NUMBER: $15.00

SERVICES SERVICES SERVICES SERVICES SERVICES
CASSETTES

& CDs EXPERIENCE! EXCELLENCE! 25 YRS.!
Working All Leading National Charts.
B CASSETTE DUPLICATION

‘One Of The Foremost
@ QUALITY PRINTING & PACKAGING

Names in Music Promotion”
RCI Records Inc., 1-800-737-9752
@ CUSTOM LOADED BLANKS
8 COMPACT DISCS

4815 Trousdale Dr., Nashville, TN 37220
8 CD ONE OFFS

615-833-2052 ¢ FAX 615-833-2101
@ DIGITAL EDITING & MASTERING

$126.00 PER
116.00 PER
110.00 PER
103.00 PER
85.00 PER

500 CD’s - $71099 ---

{From your 1630): Glassmaster - Free Layout & Design
2 Color Label Printing - Protective Vinyl Sleeve
* * * Convertible to our 1 Color CD Package anytime: {from your Camera-Ready Art}):
1 Color - 2 Page Booklet and Traycard, Jewelbox and Shrinkwrap
{including Composite Negs) add $399.00.
1 Color Rear Cards including Typesetting add $100.00

nainbo 1738 Berkeley Street * Santa Monica, (A 90404

...EXPERIENCE
THE DIFFERENCE!

FROM THE USA-AIR FREIGHT

B DEALER FOR 3M, MARANTZ PRO, & DENON

1-800-527-9225

w1029 Regords & Cassettes (310) 829-0355 « (310) §29-3476 « Fax (310) 828-8765

N
You want your finished CD,

Cassette or Record to sound as
good or better than your master.

ou understand the importance

Transport daily. Special to the Music Indus-
try since 1953, Worldwide. Confidential At-
tention. Low Rates. Contact:
Dennis Klainberg, Dir.
BERKLAY AIR SERVICES CORP.

POB 665, JFK Airport, NY 11430, U.S.A.
Fax: 718-917-6434 Ph: 718-656-6066

the mastering process has on the
outcome of your finished product.

¢D MANUF,
‘ s‘op 500 CDs and 4
500 HX-Pro Cassettes
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9
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Cl’a
Ry,
4
[ )

ou hate distortion, noise or low
EASTERN STANDARD level
PRODUCTIONS ’
37 John Glenn Dr Buffalo NY 14228
716-691-7631 FAX 716-691-7732

PROFESSIONAL

ou know that creative, tasteful
packaging sells your product.

SERVICES

o FREE deluxe graphic design
* Reference €D for your approval
*Moncy back guarantee

A ou need dependable, courteous
service and NOT idle promises.

COMPACT DISCS
CAGSSETTES

TALSHIRCRRL I

500 CASSETTES $ 599
500 COMPACT DISCS $1699

1000 eack CASS and CD $2999

FROM YOUR 1630 & FOUR COLOR FiLM

MAJOR LABEL QUALITY
PHONE: (800) 423-2936 2
FAX: (818) 568-3718 ;\’M{?

BURBANK, CALIFORNIA

C.C.R. CONSULTING
Photography/Publicity

Image & Career Consult

Nat’l magazine/album cover credits!
Contact:
Catherine Rey (212) 570-7217

NATIONWIDE TALENT SEARCH

SEEKING: » BANDS « ARTISTS
* ACTS » SONGWRITERS

ou expect fair prices with no
hidden extras...

THEN

TRUST YOUR NEXT
MASTER TO THE MASTERS

AV10693-1

4-COLOR
VIDEO PACKAGING

=== *Custom Designed &

Serving both major and independent
labels with state of the art sound
reproduction for 2 decades.

Printed—2500 Minimum
« Full Film Service
¢7-10 Day Turnaround

L |

o

L |

L |

L |

«Bottorn & Side Loads Trutone Inc.

PROFESSIONAL RECORDING W Fay(IE2: N IRk o DUPLICATION DIVISION + Mtypes of original music considered. |

AND DUPLICATING SUPPLIES (717) 3833280 Custom Loaded 310 Hudson Street + FREE Promotion & exposure ifyou qualify. |3

Hackensack, N.J. 07601 . _ . ) o

- e FAX# (717) 383-7765 Cassette Blanks Tel 201-483-9180 - Fax 201-4g9-1771 [ [F* ™0 croerbunclingopporuriyt |

Ampex & BASF Mastering Tape o b

lSjéircis &Le§£51§ poxes s D utilizing Send a cassefte of your music with nome, o

-ggf%mg ﬁ)cgﬁ; Boces ,ﬂ- MAXELL XLII HIGH BIAS TAPE m oddress, phone & best fine fo contoct to: (3

: r -Cards : \ 1000000800006 00000004 i UR LU | p E GAD l RODEH. RE(ORDS .

- TOK Endless Cassefles \ HBLANK TAPE e el gl nEMNE NIIEA D .

e, | PRI QY | et | EMGARTT & ot St
On Cossetie Pining. CALL FOR OUR| ] Call For Freo Catalog LN a ) Vgl C-96 0 AU =

e e & Corcs | e camaios i (800) 355-4400 = F %@m ) S o A (300) 859-840

764 5th Avenve : = Y= H = QL - PRODUCTION COMPANY WITH
ezt 2ANRS| B@reostvmmar = ] | somee RUTONE INC. (B00) 859-8401 | rroseron, coueany s
24 Hour Fox. (718) 369-8275 [ ARG i, il : 201-489-9180 Fax: 201-489-1771 LOOKING FOR R&B. HIP HOP
TOLL FREE 1-800-538-233 OO PRODUCERS AND SELF-CONTAINED

ARTISTS FOR RECORDING DEAL.

Call: (212) 475-9598
11 a.m.-7 p.m.

COMPLETE CD AND CASSETTE
PRODUCTION

500 CD's - $1,770

D ,’En’ / ,':,'L ,’-,'{_"',' U L F FULL GRAPHICS - FAST DELIVERY! 1,000 CDs $1,099
- US’ Most Comalete Everything included - 1630, Glass Master, (from 1630) LOOKING FOR A RECORD DEAL?
212-333-5950 2 nie B/W Front & Tray Cards, Typesetting, Lay- 1.000 CDs $1,399 STOP GUESSING
MASTERING  REPLICATION kLU o, CD Label, Jewel Case & Shrink-Wrap (rom DAT) ' cauL AGS. caLL
(ARTIST GUIDANCE & PROMOTION)
PRINTING TOTAL PACKAGING SPECIALS - FULL PACKAGE  $2,259 pos——

”With This Ad Only”
500 Cassettes - $595

Compiete with COLOR J-Gard & Norelco Box!

Everything included - Test, Typesetting
& Layout, Full Color J-Card,
Norelco Box & Shrink-Wrap (10 50 Min.)

POSTERS GRAPHIC DESIGN STUDIO
PERSONALIZED EXPERT SERVICE

330 WEST 58TH ST. NEW YORK, N.Y. 10019

P.O. BOX 66216
ROSEVILLE, MI 48066

500 12" Vinyl - $995

Complete 12" Single Package
Direct Metal Mastering, Test, Labet
Layout & Printing, Plastic Sleeve,
Die-Cut Jacket & Shrink Wrap

EXPEDITE SERVICE AVAILABLE

D2 ENTERTAINMENT

"FOR THOSE WHO HEAR THE

DIFFERENCE" (818) 288-2112

(818) 288-7362 FAX

TAPES

500 CasSingles - $690
complete with FULL COLOR 0-Sleeve !

Everything included - Test, Typesetting
& Layout, Full Color 0-Sleeve

CALL 1-800-DAT-TAPE OR 1-800-245"6008

DEMONSTRATE YOUR DEMO! o
= (4] AMERICA'S LAAGEST DAT TAPE SUPPLIER o

[ Best Vatues In The industry! |
ATTENTION: R&B, Rap, Hip-Hop and Jazz K

MAXELL TOK DENON

f A ; . soNY PRO axe
(Artist)! We will market your music to major OTi2P 939 Rix 20 A200T 499

o on
record labeis. Send demo package which Droh 749 o ;
includes (audio and/or video cassette, bio, & e TAPE e
one 8 x 10 photo w/$15 submission fee) to: Fonwno @ @:,3 on% &
Osiris Entertainment, Inc. OATIZ0 399 DATI20 g

P.O. Box 82213 » Tampa, Florida 33682
(800} 730-1555 * (813) 852-9095

Call For Our Gomplete Catalog
EUROPADISK;LTD.
75 Varick Street, New York, NY 10013
T (212) 226-4401 FAX (212) 966-0456 y,

e PANASOMIC RBODT ‘w‘
R 120X0 AT 120 7

& Shrink-Wrap (to 29 Min.)

OUR 18TM YEAR
WELL BEAT ANY PRICE {
4o MR N B SR e s
SAPE WOMD 728 Sevea €1 BUTLER 2 140a381
WE STOCK OVER 400 OWF FEHENT AUDIO 8 VIDEO TAPES.
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HELP WANTED BOOKS/ PUBLICATIONS [COMPUTERS |

—= O e e
SALES MANAGER I VTHE ALL NEWP NIND BENDER'S DISC JOCKEY GUDEBOOK! | | vsi compurer systems
VALLEY RECORD DISTRIBUTORS ‘ (EASY TO USE)

MEAN MORE PROFIT!
: iLhe oan‘y g: idse boic;k. t:ra ‘v:rii" "ali)r;srzojo::ok: ocome 2 successil Call or fax today to see why YSL is undeni
VALLEY RECORD DISTRIBUTORS INC., IS A RAPIDLY ke anc avontty prcfoseiona Dusc Jockey. Y Y
GROWING WHOLESALER OF PRE-RECORDED MUSIC e e e
LOCATED IN WOODLAND, CALIFORNIA. AS A RESULT OF '
OUR EXPANSION, WE ARE SEEKING AN EXPERIENCED
SALES MANAGER TO LEAD OUR SALES DEPARTMENT

N
D LN

™
ZY
~
o

ably the leader in computer systems for
music and video retailers and wholesalers
We built 20+ years of music and video in
dusiry experience into our computer systems

* Dance music collectors.
o Includes over 3,700 of the most requested dance songs from 1941 through
1991, 50 years of dance music, in all categories.

POSSESS:

OBJECTIVES

SKILLS

INTO THE FUTURE. THE IDEAL CANDIDATE WILL

e 5-10 YEARS SALES MGT. EXP.
(RETAIL/MUSIC/ENTERTAINMENT INDUSTRY PREF.)

e PROVEN ABILITY TO MEET FINANCIAL AND SALES
¢ STRONG NEGOTIATION AND COMMUNICATION

e TEAM LEADERSHIP ABILITY

e PREVIOUS EXPERIENCE IN A HIGH GROWTH/
RAPIDLY CHANGING WORK ENVIRONMENT

WE NEED A FORWARD-THINKING SALES DEVELOPMENT
ACHIEVER TO MANAGE AND DIRECT OUR SALES TEAM
EFFORTS IN A COMPETITIVE INDUSTRY. WE OFFER
BENEFITS INCLUDING MEDICAL AND DENTAL, ESOP
PLAN, PERSONAL TIME AND EMPLOYEE PURCHASE
PROGRAM, AS WELL AS A COMPETITIVE SALARY

' STRUCTURE FOR AN EXPERIENCED PROFESSIONAL.

SEND RESUME WITH SALARY HISTORY TO:

VALLEY RECORD DISTRIBUTORS
P.O. BOX 2057

WOODLAND, CA 95695-2057
EOE/M/F/D

o Listed Alphabetically by Artist * Rated
« Categorized * Year
* Beats Per Minute * Contracts

 Wedding Formats
* Holiday Songs
* Traditional Songs
« What you need to know about variety D.J.'s and specialty DJ.s.
* Getting Started * Good Selling Points
 Show Contracts * Wedding Formats
- o Pricing of Shows « Step-By-Step Procedures for Cuing
* Leam 10 do all Types of Successtul Shows & Mixing Music
* $ EARN EXTRA CASH §
o Learn the secrets to having a fun & profitable career as a Disc Jockey!
o All information compited from my own music coliection & past experience, D.J., Don Bitner.

* Special Occasion Songs
}O BREEH"' B o Aprox. 30 Non Dance Songs
Send check or money order to Donald Bitner T/A
Mind Bender's Variety, 207 E. Walnut St.
Shiremanstown, Pennsylvania 17011

1 [ __
&=
= E—
Cost . . $19.95
§8H 5 3

OUTSIDE U.S.A AD S&H 1000
PHILADELPHIA RESIDENTS

AD 1% USE TAX 20

TOTAL

1.800-899-1740 « 717-730-0743

Aflow 4 - 8 Weeks For Delvery

to help make your business mere profitable

YOUNG SYSTEMS LIMITED  Phone (404) 449-0338
Fox {404) 840-9723
Australio: |08) 338-2477
6185 Buford Hwy Ste C-100; Norcross, Ga 30071

KEY PROJECT COORDINATOR
Independent label seeks a person who will be
responsible for set-up of key projects and
monitor the promotion and marketing of
these releases as well as artist tours. Must
have broad label experience and knowledge
with an emphasis on publicity. Excellent
benefits. Salary commensurate with
experience. Must live in or be willing to re-
locate in New Jersey. Send resumes and
salary requirements to:

Box #8182
Billboard Magazine
1515 Broadway
New York NY 10036

CLERICAL/
SALES ASSISTANT

FOR CLASSIFIED
ADVERTISING DEPT. NY
BASED, SELF STARTER,
GOOD TYPING SKILLS,
DETAIL ORIENTED, GOOD
WITH FIGURES. MUST BE
ABLE TO HANDLE MULTI-

FACETED
RESPOMNSIBILITIES
INCLUDING
PRODUCTION.

Box #8081
BILLBOARD MAGAZINE
1515 Broadway

New York, NY 10036
EOE

BOOKKEEPER

LA based record label-A/R-A/P-G/L-
Royalty statements-financial reports. Must
be computer literate. Salary commensurate
with experience. Record industry
experience a plus. Send resumes to:
Box #8087 e Billboard Magazine
1515 Broadway ® New York, NY 10036

MANUFACTURER’S REP

World's largest Karaoke software
company looking for reps in selected
territories. Send resume/company
history to:

DKKaraoke
660 Maple Ave. ® Torrance, CA 90503

NATIONAL MARKETING
DIRECTOR FOR
HOME VIDEO COMPANY
Must have thorough knowledge of the video
retail market with experience in dealing with
buyers at large and small accounts, catalogs,
and video distributors nationally. Direct
marketing experience helpful. Excelient benefits.
Salary commensurate with experience. Must iive
in or be willing to re-locate in New Jersey. Send
resumes and salary requirements to:
Box #8183
Billboard Magazine
1515 Broadway
New York NY 10036

rorsate I

BUSINESS

OPERATING SUPPLIES

Jewel Boxes « CD Blisters ¢ Security
Packaging - Plastic & Paper Sleeves
Folding Longboxes - Divider Cards

The Shrinkmaster™ Packagirgj System
Retail-level shrinkwrapping. Does s, Videos
cassettes, LP’s, posters & more...$298.95 complete!
The CD Sealer™
STOP TAPING! STOP STAPLING! Seal CD
blisters cleanly & efficiently. $229.95 complete!

Money-hack guarantee!

OPPORTUNITIES

MUSICWARE the

PO Sitive Choice
Complete POS and Inventory
Control Systems for the
Record Retailer.

Compatible with all major databases.
SoundScan reporting

Musicwers USA
56811 Creedmoor Rd. |Saxony House
Sulte 245 Easthempnelt, Chiches s
Raleigh, NC 27612 | Sussex, England
(919) 833-5633 PO1B OJY

(919) 833-1000 FAX [(01243) 775419
{01243) 776327 FAX

=1,
=
=

INDIVIDUAL SEEKS TO ACQUIRE
SMALL MUSIC PUBLISHING

MUSIC AND MORE...
Indie Labels - Budget & Cut-Out CD’s, Tapes. LP’s
| Novelties » Comics » Books and Magazines

ERFORMANCE COMPANY/CATALOG.
2N DISTRIBUTOR Box #8086

2 DAk Stv. New Brunswick NLJ D89D1

Tel:308.545.3004 Fax:908.545.6054 Billboard MagaZIne

1515 Broadway
New York, NY 10036

LEON RUSSELL
FREDDIE KING

VIDEO MASTERS

CONNECTIONS
ARE EVERYTHING

Since 1981, The PAN Network has
been connecting music professionals
all over the world, in all segments of
the music industry.
To connect by computer and a
modem, call 617-576-0862. Press
RETURN when you connect, and type
PANJOIN. When asked for an
Authorization Code, type
BILLBOARD.
The PAN Network, PO Box 162

Skippack, PA 19474

Voice: 215-584-0300

FAX: 215-584-1038

NOVELTIES

ROCK & ROLL MERCHANDISE
The greatest variety of licensed product around!
Same day shipping/*‘no-minimums"
POSTERS, T-SHIRTS (over 700 styles), PATCHES,
TATTOOS, JEWELRY - WE HAVE IT ALL!
1-800-248-2238 Dealers Only!
ZMACHARS POSTERS, INC.

7911 N.W. 72 AVE., SUITE 102

310-392-7083

Buy direct and save! While other people are
raising their prices, we are slashing ours. Ma-
jor label CD’s, cassettes and LP’s as low as 50¢.
Your choice from the most extensive listings
available. For free catalog call (609) 890 6000.
FAX: (609) 890 0247 or write
SCORPIO MUSIC, INC.
P.O.Box A
Trenton, N] 08691 0020

MEDLEY, FL 33166
(305) 888-2238 FAX: (305) 888-1924
Service is our #1 Goal!

WANTED
CL's and tapes urgently needed. Quality titles

only at discount prices. We buy bankruptcies,
overstocks, promotions, etc. Please fax list of ti-
ties, availability and pricing.

WORLDWIDE FACTORY LIQUIDATORS
Fax 314-447-9012 Tele: 314-447-9015

FACTORY DIRECT

DON'T BUY CUTOUTS!

Until You See Our Catalog
Of Great Cassettes and CD'S

TARGET MUSIC DISTRIBUTORS
7925 NW 66 th ST., DEPT J
MIAMI, FL 33166

Phone: (305) 591-2188
Fax : (305) 591-7210

| ® CD JEWELBOX STORAGE

CASH-CASH-CASH
HIGHEST PRICES PAID FOR CD'S,
CASSETTES AND LP'S. ANY SIZE

LOAD. ALMOST NOTHING REFUSED.

ALL CALLS KEPT IN STRICT
CONFIDENCE. CALL MR. J.L. AT:
201-942-5216 OR
FAX 201-909-0185

§ Psychedelis - Heavy Matsl * Punk + Jazz * Blues - RAB -

. 3
|:' wholesale Distributor of s
13 “Deletions/ Overstocks” ™PORT 9

2 874 Albasy Shaker Rosd B
. Latham, NY 12110 EXPORT %
,s {518) 783-6698 e
z (518) 783-6753 FAX :’-'
£ For a Unique Blend of Independent and  *
s Major Label Closeouts and Overstocks 2
f- . SUISNPU] « MED . 28808y - J1UCIIDS(I - SIUSQ - '_J

Campus Records

MOVIES/USED
100% GUARANTEED
OVER 100,000 in STOCK
STORE-SETS 200 10,000 TITLES

PLAYBACK INTERNATIONAL
1 (800) 899-7529 FAX (214) 644-4270

STORE FOR SALE |

COMPACT DISC &
TAPE STORE
ATLANTA AREA

Successful four year old
established business. Great
location. Sales $410 K. Line
includes discs, tapes,
accessories, T-shirts, posters &
jewelry. Selling due to spouse
relocation. Serious inquiries
only.

404-255-7550

|
|

CABINETS. In Stock Now, No |
Waiting. Choice of colors, 2 sizes.

2 drawer, 570 capacity, $208 |
3 drawer, 855 Capacity, $282
Prices INCLUDE locks. Textured
steel construction.

e CD JEWELBOX SHELF, 2-TIER.
Gridwall, Slatwall, Pegboard. 8
facings, capacity 64. 25" long, ]
double tier. Black, white, grey.
Adjustable dividers. “Flip-thru"
browsing. Use for CD-ROM too.

Architectural Merchandising Fioor |
Plans at no cost or obligation.

e JEWELBOX OR LONG BOX ‘
COMPACT DISC DISPLAYERS

e AUDIO CASSETTE DISPLAYERS

o LASER DISC DISPLAYERS |

e VIDEO CASSETTE DISPLAYERS |

e ELECTRONIC ARTICLE
SURVEILLANCE SYSTEMS |
Stocked in Chicago, Baltimore,

Los Angeles and London, England ‘

Free 100 Page Color Catalog

1-800-433-3543 |

Ask for Kirk Wiseman
Fax: 213-624-9022 _J

The Leading
Inventory Management, Return to
Vendor & Replenishment System
for Packaged Home Entertainment|

O Retail Chains

O Service Merchandisers [

O Distributors MUSIC MUSC

Call (916) 856-5555 /DC I VIDEO

(Bam- bpm PST PLUS PLUS
) ! SYSTEM WSTEM

Noraic Information Systerms,

wowareoo NORDIC

Advanced
inventory
control systems
for record stores.

RecordTrak
800-942-3008

Trak Systems
Wallingford, CT
203-265-3440
Fax 2032693930
(Canada) 604-562-7240

POSITIONS WANTED

MANAGER/MUSIC DIRECTOR/
GUITARIST
for Nat'l nostalgia act seeking new
opportunity. Can handle it all —
business & creative.

(407) 521-6135
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AM Outlets Buck Syndication Trend

Stations Keep Ties To Springfield, Mass.

M BY ERIC BOEHLERT

NEW YORK—The recent plight of
AM stations—particularly AM music
outlets—is well-documented. In an
effort to reduce operating costs,
many cash-starved owners have
scrapped live programming in favor
of satellite-delivered music or wall-to-
wall syndicated talkers. Or, in the
case of countless AM/FM combos
across the country, many simply si-

AM RADIO 560

mulcast the FM on the AM.

In one New England market
though, three AM stations, all with
healthy FM sisters, are bucking that
trend by maintaining successful local
programming, with doses of music in-
cluded. Impressively, two of the
three are among the market’s top six
stations in the 12-plus Arbitron rat-
ings. The third ranks No. 13.

In Springfield, Mass., AC WHYN-
AM (9.0}, adult standards WMAS-AM
(7.2), and AC WHMP-AM (2.1) have
all been broadcasting local, musiec-
based programs since the "50s or ear-
lier. Clearly, with those sort of rat-
ings, there are no plans to pull their
plugs anytime soon. But why have
those stations been able to maintain
vital bases when the audiences for so
many other AM audiences have wilt-
ed away?

Without exception, those involved
with the Springfield stations say
maintaining strong community ties
(along with being owned by largely
debt-free companies over the years)
has been key not only to survival, but
to outright success.

By going on the air in 1948,
WHYN-AM had the benefit of be-
coming the market’s heritage station,
says station PD Bill Hess. Over the
years the AM has evolved from top
40 to its current full-service AC ap-
proach, complete with a strong news
image as a result of local news up-

dates broadcast every half hour.

The station’s original owners, who
also owned a local TV station, sold
WHYN-AM to Wilks-Schwartz
Broadcasting in 1980. Currently,
Wilks-Schwartz has an agreement to
sell the station to Radio Equity Part-
ners, headed up by WIN Communica-
tions’ George Sosson. That transac-
tion is expected to close in Septem-
ber.

Hess points out that unlike many
AM-FM combos, WHYN-AM is pro-
moted and marketed just as aggres-
sively as the WHYN-FM. (A former
top 40, the FM has been AC since
1987.)

Although Hess stresses the sta-
tion’s commitment to local goings-on,
WHYN-AM recently made the
plunge into the syndicated talk pool
when it signed on Rush Limbaugh.

“There was hesitation about turn-
ing our daytime hours over to syndi-
cated programming,” says Hess, who
adds that the decision to proceed was
the turning point in the station’s evo-
lution “to an adult station that’s fun
to listen to.” (Weekends are still mu-
sic-intensive.)

gl { ]
1400 AM

When it comes to WHMP-AM-FM,
located 15 miles north, in Massachu-
sett’s Pioneer Valley, station GM
Rick Heideman tells a tale almost
identical to Hess’. The AM, which de-
buted in 1950, once belonged to a lo-
cal media powerhouse (the newspa-
per’s owners), and evolved from a
pop format to a more conservative,
adult-oriented AC format, complete
with lots of local color, such as high-
school sports play-by-play. And, like
WHYN-AM, WHMP-AM just dipped
into the daytime, syndicated waters,
picking up Larry King. (WHMP-AM,
too, will soon be sold, along with
Springfield’s country leader WPKX,

to Multi-Market Radio, Inc., headed
by radio investor Robert Sillerman.)

WHMP-AM is able to survive be-
cause it makes nearly as much mon-
ey as its top 40 sister station, WHMP-
FM, according to Heideman. In terms
of revenue shares, Heideman says
the FM pulls in roughly 55% of the
overall revenues and the AM pulls in
approximately 45%. He and AM PD
Ted Baker suggest the AM could
even make it as a standalone station
if it had to. “People respond to local
radio,” says Baker.

While both WHYN-AM and
WHMP-AM center on a more full-ser-
vice AM approach (news, info, music),

(Continued on page 79)

Getting A Lift. After KIS Los Angeles ND Ellen K. lost her bet to morning host
Rick Dees that the women would win the “Battle Of The Sexes” feature on his
show, she had to run an obstacle course in full Los Angeles Police Department
S.W.AT. team gear. Pictured assisting Ellen, from left, are Dees; romance novel
hunk Fabio; and KIIS’s Vic “The Brick’ Jacobs.

Programmers Are Now Working Weekends
New Emphasis Placed On Bringing In Listeners

M BY CARRIE BORZILLO

LLOS ANGELES—Programmers
seem to be taking weekend program-
ming more seriously these days.
Many are using weekends to attract
new listeners and build cume instead
of considering them a throwaway or
merely using them to fulfill the sta-
tion’s community-service obligations.

PDs have two main philosophies
when it comes to weekend program-
ming. One is to be as consistent as
possible with the station’s weekday
programming. The other is to use
weekends to experiment with differ-
ent kinds of music to attract a broad-
er audience.

In the latter camp is AC KOSI Den-
ver OM/PD Scott Taylor, who strays
dramatically from the format on Sat-
urday nights by programming a disco
show. Years ago, the station ran an
oldies show in that daypart, which he
then considered a throwaway shift.
But in the summer of 1990, the sta-
tion introduced the disco show, count-
ing on finding an audience among 30-
35 years old AC listeners who grew
up on disco.

“We got six and seven shares on
Saturday nights, then when we intro-

M BY GERRY WOOD

BIG PINE KEY, Fla.—The coral
reefs were alive with the sound of
music July 10 as WWUS (U.S. 1)
broadcast its signal both over the
water and beneath the Atlantic
Ocean. An estimated 100 boats and
1,000 scuba divers and snorkelers
took to the waters off the Florida
Keys for the station’s ninth annual
Underwater Music Festival.
Sponsored by the Big Pine Key
station that garners the top ratings
here, the 10 a.m.-2 p.m. event fea-
tured nautically inspired music
ranging from Jimmy Buffett’s
“Fins” to the Beatles’ “Octopus’

WWUS Makes Waves With Music Festival

Garden.” As the participants ex-
plored the coral reef and its assort-
ment of tropical fish and flora, they
were serenaded by an eclectic pro-
gramming mix that started with
Lyle Lovett’s “If I Had A Boat” and
ended with the Ink Spots’ “My Pray-
er.” New age and classical works
also were beamed down by the sta-
tion.

Reef protection and diver aware-
ness promos were interspersed with
the music four times an hour during
the commercial-free program.

Specially designed speakers from
Lubbell Labs in Columbus, Ohio,
were lowered 10 feet beneath the
surface in different locations, cover-

ing an ocean area of approximately
2,000 feet. Eight boats captured the
signals and relayed them underwa-
ter, using 35 watts of power each.
The speakers worked effectively
since sound travels five times faster
in water.

Bill Becker, WWUS ND and festi-
val organizer for the Crain Commu-
nications station, says great pains
were taken not to negatively impact
the fragile, living coral reef.

“We have an attentive audience
both underwater and on top of it,
and this gives us the chance to pro-
vide them with conservation mes-
sages about taking care of the reef
while enjoying it,” he says.

duced the disco show we dropped to a
.2 share,” says Taylor. “At first I
thought, ‘Oh, my God. What have we
done?’ ... We finally started getting
six and seven and eight shares. It’s
like a cult following.”

Not only does the disco show ad-
dress the core AC audience, it’s bring-
ing in listeners in their twenties as
well, according to Taylor.

For album rock KLLOL Houston, re-
search showed that the station’s lis-
teners simply want uninterrupted
music on the weekends, according to
PD Ted Edwards. KLOL has been
programing its “Shut Up And Rock
Weekend” format for the past few
years.

“We'’re a big personality station,”
says Edwards. “That’s hard to do on
weekends with part timers.”

KLOL gives listeners a variety of
ways of listening to its music on
weekends: live acoustic sets, a new
Texas music show, and a feature al-
bum of the week played in its entire-
ty. It also airs a two hour alternative
rock show at midnight.

PICKING UP THE TEMPO

Urban WKKV (V100) Milwaukee
simply picks up the tempo on the
weekends as its listeners’ lifestyles
become more active. WKKV PD/OM
Tony Fields sees weekend program-
ming as a very important part of the
urban format because of the fact that
it is so lifestyle-focused.

Some programmers are using
weekends to direct their listeners to
the weekday programming. Album
rock WCMF Rochester, N.Y., PD
Stan Main uses weekends partially to
draw listeners to the weekday morn-
ing man, Brother Wease, by playing
the “Worst Of The Wease” feature.

Urban KMJM St. Louis expands its
weeknight rap and hip-hop program-
ming to Saturdays and Sundays,
where it plays that music all day.

KOSI’s Saturday night disco show
drives listeners to the station’s after-
noon drive feature, “Forgotten Fa-
vorite,” which features a song from
the "70s.

Among those programmers in the
“consistent is better” camp, is coun-

try WWWW Detroit director of pro-
gramming operations Barry Mardit,
who says, “Weekends are very impor-
tant here .. . They afford people more
leisure time and more opportunity to
catch the radio station when they
might not have been able to during
the week. Because of that, we don’t
want to do anything that is too differ-
ent from what we do during the
week. Many use weekends to sample
our station. It’'s a good way to get
new listeners.”

AC KKCW Portland, Ore., OM Bill
Minckler is another programmer tak-
ing the consistent route and taking
advantage of the “time spent listen-
ing” opportunities weekends have to
offer.

“If listeners expect one thing, we
can’t just give them something dif-
ferent on weekends,” he says.

The station is completely consis-
tent with its weekday programming
with the exception of two syndicated
shows, “Dick Clark’s Rock, Roll, &
Remember” and “Countdown Ameri-
ca,” both offered by Unistar Radio
Networks. The only other time
KKCW varies from its format is on
Saturday nights when it goes a little
softer.

Most programmers surveyed say
they don’t air many specials or syndi-
cated programs any more, with the
exception of a countdown show or oc-
casional special.

Country WAMZ Louisville, Ken.,
PD Coyote Calhoun sees a trend to-
ward fewer specialty shows on week-
ends. He says that there was a “back-
lash for a while, especially when I
came here in '80, that if you ran spe-
cials all the time the uniqueness of it
wore off and people didn’t want them
anymore.”

Public affairs programming con-
tinues to be a mainstay of weekends,

(Continued on page 79)

TO OUR READERS

Washington Roundup will re-
turn next week.
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Billboard -

FOR WEEK ENDING JULY 24, 1993

Hot Adult Contemporary.

Compiled from a national sample of airplay supptied by Broadcast Data Systems’ Radio Track service. 52 adult contemporary stations

Recurrents are titles which have appeared on the Hot Adult Contemporary chart for 20 weeks and

have dropped below the top 20.

are electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections m
: | 2| 22| TITLE ARTIST i P
= § —d § o ; § % LABEL & NUMBER/DISTRIBUTING LABEL Blllmrds
* % % NO. 1 * x % ' 0 ew ™
@ ) 5 1 1 DON'T WANNA FIGHT & TINA TURNER
VIRGIN 12652 1 week at No. 1
@ 3 3 1 EY THE TIME THIS NIGHT IS OVER & KENNY G/P. BRYSON Charlie Kendall
RISTA 1-2565
3 1 AR NEVER GET OVER YOU (GETTING OVER ME) @ EXPOSE WQMA Clarksdale, Miss.
ISTA 1-251
4 ] 2 30 HAVE | TOLD YOU LATELY & ROD STEWART
B WARNER BROS. 18511 ]

5 5 4 14 ﬂfﬁgcsmo ¢ DAVID CROSBY & PHIL COLLINS JOHN LEE HOOKER once said, “The blues tell the missing {rom radio these days,” he says.

@ 8 1 g | FIELDS OF GOLD ¢ STING story of a man and a woman, and as long as that’s a story In addition to Kendall, the other full-time jock is

L AEM °f59 worth telling, there will be an audience for my music.” Howard Stovall, whose blues credentials include a

@] 1| 7 | v DoRAKEAWAY MALEATEN ¢ AARON NEVILLE Veteran broadcaster Charlie Kendall believes the same grandfather who owned Stovall Plantation, the inspira-
s 6 8 25 | LOVES © VANESSA WILLIAMS & BRIAN MCKNIGHT is true of his all-blues radio station, WQMA Clarksdale, tion for the_e M_udd:\i Waters_song of the same name.

GIANT 18630 Miss. The station is affiliated with ABC Radio Networks and

(9)| 9 | 10 | 14 | EVEN A FOOL CAN SEE PETER CETERA Known as “Delta Blues Radio,” WQMA is one of only Mississippi Network for news, and runs Mississippi

WARNER BROS. 18561 - . . 2 . . 3 .l . 3
RUN TO YOU T GSTaN two full-time blues stations in the country, along with State and Univ. of Mississippi sports along with local and
11 ] 15 6 | Arista1-2570 WYOR Nashville. WQMA, an AM daytimer, is owned by regional high school sports and agricultural reports.
AD| 13 | 16 | 5 | "MFREE « JON SECADA Kendall and his cousin, Ted Kelly. Kendall also serves Kendall began his radio career in his home town of
SBK 50434/ERG as GM, PD, account executive, and voice talent. Clarksdale in 1964 at the age of 14. He was offered his
2 | I | [P LEENOURSMILE # GLORIA ESTEFAN As if that didn’t keep him busy enough, he also contin- first MD job just six years later at WVBF Boston. After
nes to run his successful radio production business, Ken-  four years there, he moved on to WMMS Cleveland as
F | EVER LOSE MY FAITH IN YOU & STIN - . : . n: 4 ’ 3 . ’ .
1312 S 3 L&w‘ oxYF a dall Energies, from his studio in Marks, Miss., and hosts MD/morning man. That was followed by an MD/morning
14 | 14 | 12 | 22 | TELL ME WHAT YOU DREAM & RESTLESS HEART/W. HILL MJI Broadcasting’s syndicated “Metalshop” show, stint at KZEW Dallas.
NOVUS 62468/RCA which he has been hosting for almost ten years. In 1978, he returned to Boston for his first PD job at

@ 15 | 13| o ?B'}‘(%(JEA%G,ERG po ISR One listen to the station, where LaVern Buaker segues WBCN. After two years there, he moved to WMMR Phi-

6 | 16 | 17 | 12 | THAT'S THE WAY LOVE GOES « JANET JACKSON into the B—5?'s_ “Love Shack,” is enough to prove that l_adelphia. Three and a half years later, he was trans-
VIRGIN 12650 _ Kendall’s definition of “blues” is rather broad. The spots ferred to sister WNEW New York. After a final pro-

@AD)| 18 | 19 | 8 [ SANTGET ENOUGH OF YOUR LOVE @ TAYLOR DAYNE are equally quirky, with ads for faith healer Sister Ann  gramming stint at WSHE Miami. he returned to

— SIMPLE LIFE « ELTON JOHN (“the lady with the miracle power”) squeezed in among Philadelphia and started Kendall Energies.

18 | 17| 14| 2 | Geisassl Texaco Express Lube and Tri State Delta Chemical He purchased WQMA a year ago, but the license ap-
| 0 | | 2 | WHENIFALLINLOVE @ CELINE DION & CLIVE GRIFFIN spots. proval was mired in FCC red tape until last December.
! E;'f SfrU:DETi‘: ;X’Ei'ﬁ:‘é TS T Kendall describes the musical mix as “blues and funky By the time it was approved, Kendall was in the throes
231323 WRG"I‘N e stuff,” adding, “us a programmer, that eclecticism makes of a voice problem that left him with laryngitis for seven
COME UNDONE © DURAN DURAN me very hz_ippy._l _1'eally enjoy the freedom.” _ l_nonths, so alter just a shqn_'t time on the air, he was

_21 19 | 28} 8 | Gwiroraasis As for his definition of blues, Kendall says, “it’s more forced to shut the station off. Finally, on April 28, with

CAN'T DO A THING (TO STOP ME) @ CHRIS ISAAK of a feeling and attitude . .. If you really get down to it, FCC and vocal problems behind him, Kendall launched
20|45 ] dewnse s thing wil horn in it is a bl 2. Tust A Gigol WQMA full ti
- - — anything with a horn in it is a blues sound. ‘Jus igolo’ ull time.
2|20 24 19 Igﬁ:&gx&ﬁ&ggg%&%go ¢ BOY KRAZY or ‘Walk The Dinosaur, by Was Not Was, have blues With Kendall’s strong album-rock background. it is
25 | 22 | 13 | SLEEPING SATELLITE & TASMIN ARCHER horn patterns. There has to be a thread of blues in it, not surprising to hear liners on the air at WQMA like
EMI50320/ERG but that is surprisingly easy to tind.” “locked and loaded with the blues.”
%5 || 22 4 2590 18 || MOMENTSIOF FOVE CATHY DENNIS Here’s a recent afternoon hour: Aerosmith, “Big Ten  Kendall says owning the station gives him “a com-
" 2 | WILL YOU BE THERE © MICHAEL JACKSON Ir_lch"; Deni_se _LaSalle, “Pon’t Jux_np My Pony™; Wilson ple_tely differe_nt motivation ar_1d eneyrgy." Having‘: grown
MJJ/EPIC SOUNDTRAX 77060/EPIC Pickett, “Midnight Hour”; B.B. King & Lowell Fulsom, up in the area is also a bonus since, Kendall says, “I know
27 || 26 || =3 || & [ DWOJERINCES # SPIN DOCTORS “Little By Little”; Allman Brothers, “Stand Back”; Ray almost every business owner and banker here. We grew
Charles, “What’d I Say”; Tina Turner, “Rock Me Baby”; up together.”
R M o P e oy '8 ke’ . ;
B | 27| 33| 3 | WIERIVER oo SEVEMITIERTEAND Wilbert Harrison, “Kansas City”; Van Morrison, “Good ~ The Clarksdale market includes three I'Ms (one auto-

31 | 26 | 10 | WALK THROUGH THE WORLD & MARC COHN Morning Little Schoolgirl”; Junior Walker & the All- mated urban, one satellite-delivered country, and one

AICANTI 87350 stars, “Pucker Up Buttercup™; Muddy Waters, “King live religious) and one other AM, WROX, which pro-
30 | 28 | 30 | 5 | RUNNING ONFAITH ¢ ERIC CLAPTON Bee”; and Bonnie Ruitt, “Love Me Like A Man.” grams automated AC music during the day and turns
” His target audience is as wide as his musical bounda- loose jock Early Wright to host a blues show at night

@ NEWD ! é%&%y%g&goo MILES) ¢ THE PROCLAIMERS ries. Kendall describes it as ranging from 6-60 year olds, after WQMA shuts off. Wright has been playing the
22 | 29| 29 | 17 | ASONG FOR YoU @ RAY CHARLES adding “if they can dance, they can listen. There's a lot blues at WROX since the late '40s.

- WARNER BROS. 18611 of yvoung people who like blues because it’s a departure Thus far, there has been no marketing or promotions
33| 32 | 3 | 19 | WATER FROM THE MOON ¢ CELINE DION from what they’re actually used to hearing.” for WQMA, although Kendall says there will be eventu-
1 | 33 | 28 | 15 | HARBORLIGHTS © BRUCE HORNSBY Because the hlues audience is assumed to be male, ally. He has done a bit of call-out research, but prefers

RCA 62487 Kendall includes artists like the B-52’s and Bonnie Raitt  to talk to listeners in person at clubs and concerts.
5 | 36 | 39 3 LOOKING THROUGH PATIENT EYES ¢ P.M. DAWN to appeal to females as well. “After two months, we’re running it very lean and
GEE STREET/ISLAND 862 024/PLG % . . : ”» “ a
LITTLE MIRACLES o LUTHER VANDROSS The main thing I try to do here is keep what comes mean,” he says. “It looks like we may turn a profit here
% | 34| 3% |3 | EPIC 74945 - out of the speakers fun to listen to, which is a big thing by the end of July.” PHYLLIS STARK
IF 1 COULD & REGINA BELL
3 3 37 17 COLUﬁBIkJ74864 .
TOMORROW'S GIRLS & DO FAGEN
NEw > ! REPRISE 185%2 6 AT
39 2 COLORS OF LOVE LISA FISCHER
ELEKTRA 61498
ONE LAST CRY © BRIAN MCKNIGHT

@] [ ]aevme CD Storage

(7 Tracks showing an increase in detections over the previous week, regardiess af chart movement. Airpower awarded to e

those records which attain 500 detections for the first time. ® Videoclip availabilty. © 1993, Billboard/BPI Communications. a me

HOT ADULT CONTEMPORARY RECURRENTS R .
1 1 D) EBo EI)?(%JB/({BREUEVE IN US © JON SECADA HOldS 840 CD s
7 ‘ U
2 9 2 LRb;lséxfzzstgTHlNG & WHITNEY HOUSTON plastlc ]CWClbOXCS
H
2§ ;| FATHRUL * GO WEST ¢ Holds 1800 CD’s on
1 504 .
s | 3 ) | WHEN SHE CRIES  RESTLESS HEART register cards
4
5 | 5 , | NEVER ATIME GENESIS ® 3 lockable drawers
ATLANTIC 87411
s | 6 2 | JUST ANOTHER DAY  JON SECADA ® A stackable space-
1 SBK 07383/ERG q .

7| 7 | | 2 | WALKING ON BROKEN GLASS @ ANNIE LENNOX saving unit constructed
s | 8 , | ORDINARY WORLD & DURAN DURAN of steel and aluminum

- CAPITOL 44908
9 | 10 5 | TAKE THIS HEART @ RICHARD MARX ® 4 ft. x 2 ft. x 2 ft.

=, CAPITOL 44782

LAYLA & ERIC CLAPTON

09 ] 12| ermsermer LIFT DISCPLAY, INC.

ph. 201-945-8700 © Fax 201-945-9548
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FOR WEEK ENDING JULY 24, 1993

Album Rock Tracks.

Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 95 album rock stations are
electronically monitored 24 hours a day, 7 days a week. Songs ranked by number of detections.

<| < €| ¢=| TRACKTITLE ARTIST
2| 0| 2| 2G| ALBUM TITLE (IF ANY) LABEL/DISTRIBUTING LABEL
* % x NO. 1 % * %
@ 1 3 8 CRYIN’ 2weeksatNo.1 @ AEROSMITH
GET A GRIP GEFFEN
@ 2 2 19 | PLUSH  STONE TEMPLE PILOTS
CORE ATLANTIC
@ 3 1 g | BIGGUN ® AC/DC
"LAST ACTION HERO* SOUNDTRACK COLUMBIA
@ 4 4 7 | REAL WORLD ® QUEENSRYCHE
“LAST ACTION HERO" SOUNDTRACK COLUMBIA
@ 5 6 7 | RUNAWAY TRAIN ® SOUL ASYLUM
GRAVE DANCERS UNION COLUMBIA
@ 6 9 5 | 29 PALMS © ROBERT PLANT
FATE OF NATIONS ES PARANZA/ATLANTIC
@ 9 10 ¢ | WIDE RIVER ® STEVE MILLER BAND
WIDE RIVER POLYDOR/PLG
8 8 7 6 | SHOCK TO THE SYSTEM @ BILLY IDOL
CYBERPUNK CHRYSALIS/ERG
9 7 5 g | EVERYBODY LAY DOWN PAT BENATAR
GRAVITY'S RAINBOW CHRYSALIS/ERG
0| 10 8 19 | ARE YOU GONNA GO MY WAY ® LENNY KRAVITZ
ARE YOU GONNA GO MY WAY VIRGIN
@ 11| 12| g | CHANGES ® 077Y OSBOURNE
LIVE & LOUD EPIC
@ 121 9 | WHENWILLIT RAIN @ JACKYL
JACKYL GEFFEN
@ 14 | 15 | g | GOT NOSHAME ® BROTHER CANE
BROTHER CANE VIRGIN
* % * AIRPOWER/FLASHMAKER * % %
NEW D 1 | WHAT IF | CAME KNOCKING JOHN MELLENCAMP
HUMAN WHEELS MERCURY
e ——
@ 15 | 16 | § | TAKE ME FOR A LITTLE WHILE & COVERDALE/PAGE
COVERDALE/PAGE G_EFFEN
* % * AIRPOWER * % %
NEW ) ] | GET A HAIRCUT GEORGE THOROGOOD/THE DESTROYERS
THOROGOOD EMI/ERG
LIVIN' ON THE EDGE & AEROSMITH
17 17 14 16 GET A GRIP G_EFFEN
* % %X AIRPOWER * % %
19 | 34 | 3 | PEACEPIPE @ CRY OF LOVE
B_ROTHER COLUML
OWN INCOGNITO ® WINGER
19 16 17 12 FI’)ULL ATLANTIC
EAT THE RICH ® AEROSMITH
20 13 13 13 GET A GRIP GEFFEN
* % * AIRPOWER * % %
@ 23 | 23 | 4 | VEALWAYS GOT YOU ® ROBIN ZANDER
ROBIN ZANDER INTERSCOPE
@ 22 | 38 | 3 | HEY JEALOUSY # GIN BLOSSOMS
NEW MISERABLE EXPERIENCE ASM
2| 181 19 5 | ANGRY AGAIN ® MEGADETH
"LAST ACTION HERO" SOUNDTRACK COLUMBIA
25 | 28 | 4 | BELIEVE ® LENNY KRAVITZ
ARE YOU GONNA GO MY WAY VIRGIN
25 | 21 | 27 | 4 | WHAT THE HELL HAVE | ALICE IN CHAINS
“LAST ACTION HERO" SOUNDTRACK COLUMBIA
ZOOROPA U2
NEw » 1 Z(E())CR)OP? ISLAND/PLG
@ 28 | 33 | 4 | DREAM ALL DAY  THE POSIES
FROSTING ON THE BEATER DGC/GEFFEN
PETS ® PORNO FOR PYROS
28 26 30 3 PORNO FOR PYROS WARNER BROS
FIELDS OF GOLD # STING
29 24 26 7 TEN SUMMONER'S TALES A&M
30 | 29 | 35 | 3 | 'LLSLEEP WHEN I'M DEAD ® BON JOVI
KEEP THE FAITH JAMBCO/MERCURY
2l 3| ¢ | ANOTHER DAY & DREAM THEATER
IMAGES AND WORDS ATCO/EASTWEST
ROOSTER @ ALICE IN CHAINS
32 27 32 20 DIRT COLUMBIA
TOMORROW'S GIRLS © DONALD FAGEN
33 32 22 8 KAMAKIRIAD REPRISE
35 | — | 2 | SECRET WORLD PETER GABRIEL
us GEFFEN
TWO STEPS BEHIND DEF LEPPARD
@ NEw ’ 1 “LAST ACTION HEROQ" SOUNDTRACK COLUMBIA
BLACK GOLD ® SOUL ASYLUM
36 33 24 19 GRAVE DANCERS UNION COLUMBIA
NUMB ® U2
37 20 18 3 ZOOROPA ISLAND/PLG
LONG MAY YOU RUN & NEIL YOUNG
38 34 38 4 UNPLUGGED REPRISE
CAN’T HAVE YOUR CAKE VINCE NEIL
NEw ’ 1 EXPOSED WARNER BROS
EDGE OF THORNS ® SAVATAGE
NEw » : £DGE OF TSOINS ATLANTIC

Radio

Mkting. Firm Offers Avenue For Publicity;
KJAZ Goes Nat’l; Music One Set To Bow

LOS ANGELES—If a label can’t get
artist exposure on a syndicated radio
program, there is another option: It can
pay for the shows itself. Nashville-based
Tim Riley & Associates has been doing
national country radio specials for labels
for the past five years.

President Tim Riley considers the
company more of a marketing firm than
a radio syndication company. “This is
just one piece of the label promotion and
marketing department’s puzzle,” he
says. “We time the shows so that they air
close to the album release date. Our phi-
losophy is that we supply programming
tools, not syndication.”

Each show, hosted by Charlie Chase
of The Nashville Network’s Crook and
Chase, is paid for by the featured artist’s
record label at no cost to radio stations.
Affiliates can include local spots.

In most cases, Tim Riley and Associ-
ates’ syndication arm, American Net-
work Radio, mails the shows on CD to
every country outlet in the U.S. and Can-
ada, although labels also do the mailing.
Judging by the amount of reply cards re-
turned, Riley estimates approximately
1,200 stations carry each program.

In addition, Riley works with Voice Of
America for its international distribu-
tion. VOA translates each show into 38-
40 languages in 129 countries. The
Armed Forces Radio Network also
picks up the shows,

So far, the 90-minute specials have
featured such top country names as
Dolly Parton, Garth Brooks, and Billy
Ray Cyrus. A Sawyer Brown special is
to air Aug. 20.

Riley carefully chooses the subjects
for specials. He says, “If we don’t have
passion for the music, we don’t do it.
There has to be a certain amount of en-
thusiasm or it’s just not fun.”

Unlike most syndicated or network
programs, these specials often air on
multiple stations in each market.

NEW JAZZ NETWORK
KJAZ (Voice Of Jazz) San Francisco is
taking its jazz format to the national
level on radio and cable channels via the
National Jazz Radio Network. The 24-
hour network debuted June 30 on

NEWORKS

SYDICATION.&

Q Tracks showing an increase In detections over the previous week, regardless of chart movement. Airpower awarded to
those records which attain 500 detections for the first time. @ Videoctip availability. © 1993, Billboard/BPI Communications.

ALBUM ROCK RECURRENT TRACKS
6

1 1 2 TWO PRINCES @ SPIN DOCTORS
POCKET FULL OF KRYPTONITE EPIC
) 2 1 6 BLACK PEARL JAM
JEN EPIC
3 3 7 2 BAD TO THE BONE & GEORGE THOROGOOD
THE BADDEST OF GEQORGE THOROGOOD EMVERG
JEREMY & PEARL JAM
4 9 5 zg TEN EPIC
EVEN FLI & PEARL JAM
5 4 6 4 TEN ow EPIC
6 5 3 27 LITTLE MISS CAN'T BE WRONG @ SPIN DOCTORS
POCKET FULL OF KRYPTONITE EPIC
7 6 9 12 DREAM ON AEROSMITH
AEROSMITH COLUMBIA
8 N 39 REMEDY & THE BLACK CROWES
THE SOUTHERN HARMONY AND MUSICAL COMPANION DEF AMERICAN/REPRISE
9 10 8 7 ENTER SANDMAN & METALLICA
METALLICA ELEKTRA
10 — | — 10 MORE THAN A FEELING BOSTON
BOSTON EPIC
78

by Carrie Borzillo
AROUND THE INDUSTRY

Another network premiering soon is
Music Channel One, a top 40/hot AC
format set to debut Aug. 2. The format
airs from 6 pm.6 am. during the week
and 24 ho