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NEW BRIT-SOUL TREND HITS U.S.

B BY LARRY FLICK
and JANINE McADAMS

NEW YORK—Spearheaded by ac-
claimed major label acts like Young
Disciples and D-Influence, an under-
ground British club movement that
embraces the music of American soul
and jazz legends is flirting with main-
stream pop and urban radio accep-
tance in the U.S.

Although comparisons to the acid-
jazz wave of 1991-92 have begun to
circulate, the new Brit-soul trend has
a generally less retrc, more commer-
cially accessible sound. The style re-
formulates influence from classic re-

INCOGNITO D-INFLUENCE

cordings by Bobby Byrd, Herbie
Hancock, Roy Ayers, and the Meters,

Clapton Grabhs Key Grammys;
‘Beauty’ Is Belle Of The Ball

W BY CRAIG ROSEN

SRITELER

THREZ HOME RUN ARTISTS

JOUN BRANNEN  TOBY KEIH  SHANW TWaIN

Don’t miss Mercury's “Triple Play Tour”
coming to a town near you . . .

The “Triple Play” tour is an innovative
approach designed to launch the
careers of three bright new stars:

Toby Keith, Shania Twain and John
Brannen. Kicking off 2/26 in Louisville
and running thru 4/2, the tour will take
these three new artists directly to the
consumer in 15 target markets. The
highly visible tour is fully supported by
locally implemented promotional
elements including posters for retail and:
venue display, full media ad buys and

radio and club cassette giveaways.

LOS ANGELES—“Clapton is God,”
first scrawled on wzlls in London in
the late ’60s by avid rock fans, could
have been written on this year’s
Grammy ballots
as well. Eric Clap-
ton dominated the
35th  Grammy
Awards Feb. 24,
taking a totzl of
six honors.

While Clapton
claimed the night,
he was accompa-
nied by other mul-
tiple-award winners, most notably
Walt Disney Records “Beauty And
The Beast” soundtrack album, which
garnered five awarcs.

Clapton’s Grammy sweep is ex-
pected to increase the artist’s already
substantial sales (see story, page 92).

Tying the second-biggest sweep in
Grammy history, Clapton took virtu-
ally every key category. His “Tears
In Heaven,” a tender ballad written
following his son Conor’s tragic
death, was named racord and song of

CLAPTON

the year and earned him the male pop
vocal award, while his acoustic “Un-
(Continued on page 93)

among others, in a contemporary ur-
ban/funk or hip-hop context. Much
emphasis is placed on complex song
structure, which is enhanced by live
instrumentation and downtempo
rhythms.

Besides Mercury’s Young Disciples
and D-Influence on EastWest, lead-
ing acts of this movement that al-
ready have been signed to majors in
the U.S. are Verve's Incognito, Is-
land’s Don-E, London Records’ Vi-
vienne McKone, and Jamiroque on
EMI. Other key Brit-soul acts include
Rule Stylist, Ipso Facto, Grace Under
Pressure, D-Swing, Opaz, and Circle
Of Life, all of which are seeking label
deals here.

Although Brit-soul acts have ini-
tially earned credibility from heavy
exposure in UK. clubs like the Jazz
Cafe and Borderline, a number of
them have begun to generate strong
sales and radio interest in the British
pop mainstream.

In the U.S,, club campaigns in sup-
port of these acts are secondary to

(Continued on page 81)

WASHINGTON, D.C.—When
CBS/Sony Legacy first began for-
mulating plans nearly two years
ago to release a comprehensive
collection of Frank Sinatra’s Co-
lumbia recordings
from the ’40s and
’50s, the label’s ex-
ecutives realized it
might entail an un-
precedented 12-disc
set. That was before
producer Didier
Deutsch mined the
Recorded Sound
Reference Center at the Library
of Congress for a monumental col-

Sony Mines Sinatra Gold
In Library Of Gongress

lection of the artist’s wartime V-
Disc recordings.

With this archival discovery, the
Sinatra collection has mush-
roomed into a series of multi-disc
releases. The initial
set, due this fall, is
still a 12-disc collec-
tion that will fea-
ture a complete pal-
ette of his Columbia
material, including
previously unre-
leased tracks, but
now it will be fol-
lowed by two more sets in 1994.

(Continued on page 66)
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Eager Fans Await
Sophomore Disc
By PJ Harvey

W BY THOM DUFFY

LONDON—A pulsing, tense, and
twanging guitar intro is punctuat-
ed by a sharp
drum and cym-
bal shot. A
roaring rush of
loud riffs and
lyrical images
follows, as if
the singer can
hardly restrain

HARVEY herself.
So begins
“50 Ft. Queenie,” the first single

(Continued on page 83)

Retailers Wary
Of Transition To
Jewel-Box Only

B BY ED CHRISTMAN

NEW YORK—As the April 1 con-
version to jewel-box-only packag-
ing approaches, there still appears
to be a vast amount of confusion in
the marketplace over the transi-
tion.

However, most accounts have
made a choice on how they will
merchandise CDs once the longbox
is gone. In an informal Billboard

(Continued on page 81)

IN THE NEWS

LeRoy Neiman To Host
Billie Awards Fete

PAGE 10

HOME & ABROAD

South By Southwest
Int’l Response Up 50%

PAGE 46
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Featuring The T

r< “Tap|The
Now On Hot 97|And Power 106

p 10 Rap Single
Bottle”

MCA2-58536

Single Produced By Terminator X
Executive Producer: Hank Schocklee
M t: Pressure Network

© 1993 MUA Records, 1nc. ‘ l l
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2 million U.S. 4 million worldwide.

sac

“love deluxe”

and the new single “kiss of life.’

featuring the first hit “no ordinary love”

F

wrap yourself in it.

sade is going to embrace the world:

United States:

2-23/24 Seattle, Washington
2-26 Portland, Oregon

3-1 Oakland, California
3—3/“§\Los Angeles, California
3-5%lan Diego, California
3-7 P..mge.fnix,aArizona
3-12/13 CHlcago, Illinois
3-14 Minn f’a?‘*ol@s, Minnesota
3-16 Detroitfivlichigan

3-17 Toronto, Ogtsrio

3-18 Montreal, Queec

3-20 Boston, Massagliusetts

3-22/23/24 New Yorksgieus York

3-26/27 Washington, D,
3-29 Atlanta, Georgia

3-31 Tampa, Fiorida

4-1/2 Ft. Lauderdale, Florida

Europe:

4-15 Copenhagen
4-16 Stockholm
4-18/19 Hamburg
4-21 Berlin

4-22 Dusseldorf
4-24 Brussels
4-25 Bourges
4-25 Rotterdam
4-28 Frankfurt
4-29 Hannover
5-1 Zurich

5-2 Munich
5-4/5/6 Paris

5-8 Bordeaux
5-10 Madrid

5-11 Barcelona
5-13 Pau

5-14 Toulous
5-15 Toulon
5-17 Lyon

5-18 Montpelier
5-20 Naples
5-21 Rome
5-22 Milan

5-24 Colmar
5-25 Nancy
5-26 Lille

5-28 Nantes
5-29 Brest
6-1/2/3 London

Sony Music
w Produced by Sade.
‘Co-Produced and engineered by Mike Pela.

Management: Roger Davies Management ' epic

Sony Music International “Epic’ Req. U.S. Pat. & Tm. Off. Marca Registrada./= is a trademark of Sony Music Entertainment Inc./ © 1993 Sony Music Entertainment Inc.
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It's not a hit until it's a hit in

Billbecre
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“When I got the call that 'Sweet Dreams (Are Made
of This)" wens to No. 1 on BILLBOARD's TOP 100
SINGLES chart, it was 1983 and I was lying on my
bed in a hotel room. A _Japanese style hotel room set high
up on a hill somewbere in San Francisco. Two sliding
screens of opaque vice paper diffused the light in such a

way that it could have been any place - any time zone.

that particular room. After putting the phone down it

1

Up to that point 1 had been feeting especially cocooned in

was as if every wall in the buil4ing had suddenly been |

pulled away - leaving me at onve feeling both totally

exposed and very small on that varticular bed.”

/

|

|
\ Annie Lennox, 1993



www.americanradiohistory.com

No. 1 IN BILLBOARD

rG.
No.

Ray Charles’ Brave New ‘World”

VOLUME 105 . NO. 10 N/
* THE BILLBOARD 200 = o . L . , , , ,
% THE BODYGUARD = SOUNDTRACK * ARISTA The mind is its own place, and in itself/Can make a heav'n of ton’s turbulent solo—that deserves to be a multiformat radio an-
. hell, a hell of heav’n,” wrote blind poet John Milton in his fiercely them for these morally faltering times. The second standout track
ADULT ALTERNATIVE / NEW AGE 62 vulnerable epic poem of free will, “Paradise Lost.” But it was Sa- is “If I Could,” a simple statement in defense of the defenseless,
% SHEPHERD MOONS & ENVA  REPRISE tan who was doing the talking in that particular passage from Mil- reminiscent in its tender consonance of “I Can’t Stop Loving You”
ton’s tale, the ancient archfiend trying to put the best face on his and “You Don’t Know Me” from Ray’s pioneering ‘“Modern
REULY; ALERN‘:T?A“P,,',':T,/ PEREDIMUSIE 62 fabled fall from grace. Sounds In Country And Western Music” album (ABC-Paramount,
THE TAHITIAN CHOIR = TRILOKA For his part, the legendary Ray Charles proffers no similar ration- 1962). “If I Could’ can be construed as anything from a love pledge,
ales about life’s shifting fortunes or his own tug of war with eterni- to a parent’s lullaby, to a prayer of requiem.
g CONTEM':?'::?STASCTHR'ST'AN q0f W1 don’t go through rituals and shit,” rules the nondenomina- Ar_ld the last of this trio ot_‘ stunners is Ray’s humble, unsettled
- D.C. TALK = FOREFRONT tional musician, in reference to both his art and its spiritual conse- reading of Paul Simon’s “Still Crazy After All These Years,” the
P quence. “I don’t mean no harm by that, but I just do whatever deep personal parallels in Simon’s pragmatic verses ultimately re-
COUNTRY 34| comes naturall ducing the author’s version to a virtual demo.
A fy SOIE CME AL QLTI LA SRSUil © (g “I've loved music ever since I come into the world, and that’s “] always liked that song, the chord structure, and of course the
L GOSPEL why I’m never gonna retire,” explains the feisty 62-year-old Genius lyrics,” says Charles, “and I figured, ‘I'll put my own little thing to
B * WE WALK BY FAITH 41 of Soul as he begins another full day’s work at the offices of it.” If you notice, the arrangement on it is very much like my small
u JOHN P.KEE /NEW LIFE COMMUNITY CHOIR = 1yscoT R.PM. (“which means Recording, Publishing, and Management”), bands [his Atlantic-era septet and octet].
M HEATSEEKERS 1 the Los Angeles headquarters Ray built to his specifications 31 “I'm basically a sentimentalist,” he continues, “so I like th’e slow
s B 21 years ago. “God knows I have enough money to stuff. It's strange how you mention ‘I Can't Stop
last me the rest of my life—I’'m not bragging or ® Loving You.’ When I went to Sam Clark, who was
LATIN / POP trying to be forward, I'm just telling the truth—so the president of ABC at the time, and I told him I
BON A s ECAD A= sk 38| it ain’t about money. I know how to play music, I wanted to do this country and western record, he
know how to write music, I know how to try to thought I had lost it! He said, “You’re gonna lose a
sing songs. And I'm gonna do that ’til God says lot of fans, because people know you for your
* CUE,';TAAI!)“N'@&,".?g,ﬁ':,';,éﬁ}oﬁﬁom 38 otherwise.” TO MY EAR; rhythm and blues.’ I said, ‘Yeah, Sam, you may be
Sightless since the age of seven due to the dep- \ : B right about that. But if it works right, I may gain
redations of glaucoma, Charles has also endured whatever fans I lose” So we did it, and you know
* 'E',\I,\T.,:.E' ?Nﬂ Sﬁgéoﬁ'ﬁ'm’\ Mj,,ff;ﬁﬁﬂT,N 38} the isolation of being orphaned, the humiliation of \ what happened.” The album became Charles’ first
homelessness, the self-deception of drug abuse, gold record and “I Can’t Stop Loving You” sold 3
R&B and the craven racist animus of the Ku Klux Klan. ‘ million singles.
* THE CHRONIC « DR. DRE * DEATH ROW/INTERSCOPE 28|  Along the way, he taught himself the basics of big “I've been very lucky,” says Charles. “People
band and orchestral arranging by age 12, had a who I figure had an impression on me when I was
. AWHO:ETHEWISQJ( : L/(\)0 ,: e 84 No. 2 national hit on the R&B charts with his self- younger, or who I looked up to, well, there was a
NV DN SV N penned “Confession Blues” before his 19th birth- lady when my mom died [circa 1945]. Her name
R TPy day, and at 25 was skilled enough in backstage was Lena Mae Thompson, and her husband was
ADULT CONTEMPORARY card playing with guitarist T-Bone Walker to turn ; Alfred. They was just friends of my mom, but they
* FOREVER IN LOVE = KENNY G = ARKSTA 77 numerous winning hands at blackjack into a 1955 3 took me in just like [ was their own kid. They fed
- - — " hit named after the game. In that same year, : P me, gave me housing, put clothes on my back. And
. Vﬁgﬁj’:\gg!m 55|  Charles mingled gospel fealty and profane rhythm , by Timothy White then there was Mr. Wylie Pittman, who took time
LORRIE MORGAN = 8NA into a wickedly effective amalgam on “I've Got A with me to show me the difference between hitting
Woman,” a No. 1 R&B smash that forever altered the landscape of on the piano with both hands, as opposed to playing the keys with
DA':'fhﬂEECEg&&/JgMEI\‘LAY 30 rhythm & blues. ' one finger at a time. I mean, he could have shooed me away.” .
WHITNEY HOUSTON ® ARISTA “I just want to play good music every day of my life,” says Ray Asked about private favorites in his vast catalog, whether writ-
with a husky chortle. “I've been out there 48 years, and I swear to ten by himself or others, Charles answers, “Oh, my goodness, I'm
DA??;,[{T:"CQ’S(JE?(?O%{'EEE ngT‘ES 301 God, what I'm about is to be my best. That’s what I call soul: when not trving to be modest, but I don’t think I wrote anything all that
DIGABLE PLANETS » PENDULUM you make the public believe in what you're doing.” And the envel- great. But things I wrote were successful, like “Hallelujah I Love
LATIN oping aura of Charles’ no-fuss creative drive is in full effect on the Her So”—I enjoyed writing that. I think my favorite song that I
% CREE EN NUESTRO AMOR 39 forthcoming “My World” (Warner Bros.), a 10-song dose of street wrote, and it was a slow song, was called ‘A Fool For You’ on At-
JON SECADA = sik ecclesiastics and pew-pounding backtalk that burns with Ray’s sur- lantic.” As for cherished material generated by others, Charles
R&B liest fire in a decade. cites “Baby Grand,” his 1987 duet with Billy Joel.
* NUTHIN' BUT A “G" THANG 24 Working with producer Richard Perry, an unerring studio band “I really dig him a lot,” Charles confides. “We hit it off real good,
DR. DRE » DEATH ROW that includes Eric Clapton, and backing singers of the caliber of and the song is very fitting. If you listen to the words [“I've come
REH RADIG MONITOR " Mavis Staples and June Pqinter, Charles is able'to devot@ himself far/ Frqm the life I strayed in/ I’ye got scars/From those dives I
W e RO [T IR o 25 vocally to an almost memoir-like range of material. The title track, played in”] you can tell he wrote it exactly about what goes on out
“Let Me Take Over,” “So Help Me God,” “T'll Be There,” and “One there on the road. It’s very true to life—take my word for it.”
R&B SINGLES SALES Drop Of Love” are disarming, “let’s-cut-the-crap” slices of the sa- Ray Charles will soon be on the road again, bringing his band and
* NUTHIN' BUT A "G” THANG 25§ loon sermonizing Ray has specialized in since his 1952-59 bible’n- the Raeletts to a town near most of us, sharing a bit of “My World.”
D DR DEATROW 2 ‘brimstone period on Atlantic, with Perry often lending crisply How much heaven can he still make out of the hellish grind?
RAP modified hip-hop momentum. “T'll leave you with this one message,” he says softly. “I never,
* INFORMER » SNOW » EASTWEST 26 The pillars of the project, however, are three transporting per- ever record or play anything that I don’t genuinely love. See, I wish
formances that reactivate the edgy emotional vibrance that made I could if I had the talent, meaning that some people can just take
ROCK / ALBUM ROCK TRACKS Charles such an invincible artist from the start. The first is “None ANY song and go on ahead and do it. But anything that you hear
S O — 78| Of Us Are Free,” a hard-rolling exhortation—heightened by Clap-  of Ray Charles’, you can believe me, he loved it when he did it.”
ROCK / MODERN ROCK TRACKS 74 THIS WEEK IN BILLBOARD
TOP 40 AIRPLAY / MAINSTREAM 0 MINIDISCS ON A MINIBUDGET Album Reviews 50  In The Spirit 41
* ORDINARY WORLD * DURAN DURAN = cAemon At the upcoming NARM meet, budget label Naxos will an-  Artists & Music 12 International 44
TOP 40 AIRPLAY / RHYTHM-CROSSOVER 4, hounce i?s plan to Ienq suppAort to. the MD campaign Yvith the Betwgen The Bullet§ 91 Jazz/Blue Notes 41
* FREAK ME # SILK = KEIA introduction of a specially priced line of classical music MDs. The Billboard Bulletin 94 Latin Notas 38
PP Columnist Is Horowitz reports. Page 40 B::::gl,? 2% Litelines 53
e e, | Canada 49 e )
- LUMBIA R A
T BUILD A BETTER BESTSELLERS ERATNERET R “YusiEhiE=s gf
o T AR (EVEE 82 Canadian retail chain Bestsellers hopes to generate top dollar  cpid's Play 2o Fopular ‘Uprlsmgs
WHITNEY HOUSTON = ARISTA by giving consumers easy access to top-selling merchandise in- Classical/Keeping Score 40 Pro Audio 50
= TOP VIDEO SALES = cluding music, video, and book titles. The stores carry only the  cjin ist 43 R&B 22
G Rt 1 68 top 40 titles, and the first U.S. franchise may open its doors i commentary 6 Radi? 75
S EALTH. & FrTRERS an Manhattan this summer. Sari Botton has the story. Page 58 o ntry 31 Retal_l . 58
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Sex Harassment In Entertainment

M BY F. CASEY DEL CASINO
and M. KIM VANCE

In the last few years a series of allegations
of sexual harassment have been levied
against some of the heaviest hitters in the
entertainment industry.

Certain aspects of the nature of the en-
tertainment industry may have resulted in
so many high-profile sexual harassment
claims. The glamour of the in-
dustry undoubtedly has con-
tributed to the media’s atten-
tion to sexual harassment
claims. Another contributing
factor may be the relaxed, un-
structured atmosphere of an
industry where roles are not
clearly defined, jeans are ac-
cepted attire, and everyone is
on a first-name basis. In addi-
tion, in this industry more than
many others, the workplace is extended to
concerts, award ceremonies, parties, and
studios.

These and other factors contribute to
blurring of the lines between casual friend-
ly behavior and unlawful sexual harass-
ment. There are some general rules con-
cerning sexual harassment, however, that
everyone in the entertainment industry
should know.

There are two basic types of sexual ha-
rassment: quid pro quo, when a supervisor
demands sexual considerations for job
benefits; and harrassment that creates a
hostile work environment.

Quid pro quo harassment would include,
for example, a manager who uses his or
her authority to hire, fire, or promote to
threaten an employee into submitting to
sexual advances.

Hostile work environment harassment
consists of unwelcome sexual advances, re-
quests for sexual favors, and other verbal
or physical conduct of a sexual nature that
alters an individual’s employment and cre-
ates an abusive working environment. This

A CALL FOR BRILLIANT PACKAGING
I would like to encourage all record labels
and manufacturers to consider using the
slim “Brilliant” box to package two-CD
sets. With the approaching demise of the
longbox, many retailers, our store includ-
ed, have begun using security keepers by
Alpha or other companies. The Brilliant
Box fits these holders, while a conven-
tional double jewel box does not. Consum-
ers also appreciate their space-saving

quality.

Randy Anthony
Manager
CD of Austin
Austin, Texas

KUDOS TO RADIO AAHS
“Radio AAHS” (Billboard, Jan. 30) is
pure heaven! By espousing the simpler
things in life, the Minneapolis-based all-
kids radio network, which debuted in the
Los Angeles market Feb. 11 (on AM 830),
is joyful and inspirational.

Although obviously targeted to ele-
mentary school-aged children, the sta-

is the most prevalent form of sexual ha-
rassment in the workplace.

To be considered sexual harassment, the
conduct must be unwelcome. This means
the employee did not solicit or incite the
conduct and regarded the conduct as unde-
sirable or offensive. It can be difficult to
determine when certain conduct is unwel-
come. Putting your arm around an employ-
ee’s shoulder may be considered a friendly

‘Develop a written
policy against
sexual harassment’
F. Casey Del Casino and M. Kim
Vance are attorneys with King
& Ballow, a Nashville-based
law firm that represents
entertainment and media
clients in the areas of
harassment, discrimination,
and employment relations.

gesture or an offensive and threatening
one, depending on how the employee views
you, your intentions, and the situation.

Courts examine the overall situation to
decide whether conduct is unwelcome. Fac-
tors such as how an employee dresses and
his or her publicly expressed sexual desires
have been considered by the courts in mak-
ing this decision.

In most cases, an isolated statement or
comment does not create a hostile work en-
vironment. A number of comments, howev-
er, combined with other harassing conduct,
may create a hostile work environment.
There are several recent examples of this
in the industry.

In one case, a female employee sued the
owner of a motion picture studio for both
hostile work environment and quid pro quo
sexual harassment. The owner was ac-
cused of pressing his body against the
woman'’s; telling her he’d “love to eat [her]
all up”; sticking his tongue in her ear; and
telling her in crude terms that he would
like to have sex with her. The woman was
awarded more than $1.3 million in dam-

ages, $1 million of which the owner had to
pay from his own pocket.

In another celebrated case, a secretary
sued a former executive of a major record
label for hostile work environment harass-
ment. The secretary alleged that the ha-
rassment escalated from jokes and innuen-
do to outright sexual assault. The case was
settled before reaching trial.

Finally, at least three female employees
at a prominent Los Angeles
law firm have said they were
sexually harassed by one of
the senior partners in the
firm’s entertainment section.
One of the women claimed the
partner told her that if she
wanted to join the firm’s enter-
tainment section she would
have to drop her boyfriend,
take adjacent rooms with him
when traveling, and engage in
sexual acts with clients upon request.

The informal nature of the entertain-
ment industry does not mean that sexual
harassment can be allowed or ignored. The
first step in solving the problem is to devel-
op a written policy against sexual harass-
ment that provides employees with a com-
plaint procedure. This procedure should
not force employees to complain to one par-
ticular individual, since that person could
be the harasser. In addition, the policy
must make it clear that penalties, including
firing, will be enforced. It should be distrib-
uted to everyone in the company and be
posted.

The second step in dealing with sexual
harassment is to develop a policy for han-
dling complaints. The company should in-
vestigate all complaints immediately and, if
sexual harassment occurred, the company
must take quick and effective corrective
action. Follow-up inquiries should be made
by the firm to ensure that the conduct has
ceased and that there has been no retalia-
tion.

- LETTERS

tion’s programming tends to hold an even
greater appeal to baby-boomers. Where
else could you hear Little Richard, Ker-
mit the Frog, Robin Williams (as the Ge-
nie), Ariel, James Taylor, and the Chip-
munks all in one music set?

What's more, it’s a healthy alternative.
I've given up Howard Stern for “Radio
AAHS™

Will Barton
Los Angeles

‘ROMEO’ OVER-REACTION?
For two weeks I've been wondering what
the controversy has been about Dolly
Parton’s new song and video, “Romeo.” 1
heard the song and found it to be a fun-
sounding tune. I couldn’t believe men
were actually offended by it. I read Ed-
ward Morris’ attack on the video (Bill-
board, Feb. 20) and, after seeing the vid-
eo, I think it’s just a case of over-reacting
(on the part of critics).

The video is fun to watch. It finally
gives men a taste of their own medicine
without being tacky.

After reading Mr. Morris’ review, |
thought I'd be seeing Dolly, Tanya,
Kathy, and Mary ripping Billy Ray’s
clothing off his body. I didn’t see the vid-
eo the way Mr. Morris described it in his
column. The video is just showing anoth-
er side of the story, something that’s
rarely seen in music videos today. I
thought the song and video were done
with the intention of being fun and not
meant to be taken so seriously. So, to the
egos of the men offended: grow up!

Michae! Craft
Orangeburg, N.Y.

Edward Morris, country music editor,
responds: Country music has incurred
contempt and suffered condescension, I
think, by caricaturing itself or present-
ing itself in ways that others could cari-
cature. I give you “Hee Haw” as a case
in point. To me, Parton’s “Romeo’ vid-
eo and the characters who inhabit it are
tacky, which is not, I agree, a capital of
JSense, just offensive.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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Amphitheaters Get Gold Shoulder
Lollapalooza Seeks Alternative Sites

@ BY MELINDA NEWMAN

ORLANDO, Fla.—One of this sum-
mer’s potentially hottest tours may
be leaving amphitheaters out in the
cold.

Wherever possible, Lollapalooza
'93 is bypassing traditional venues,
opting instead to play fields or alter-
native open-air sites. “Kids want to
mosh,” says one of the event’s orga-
nizers, Stuart Ross. “We’re basically
a 30,000-seat nightclub.” Because
sites are still being selected, Ross
does not know how many of the 40 to
45 dates will take place outside of
sheds.

Specifically, Lollapalooza organiz-
ers say they need more space for the
tour’s sideshow and other exhibits.
Additionally, they want a general ad-
mission policy that usually cannot be
accommodated by sheds with re-
served pavilion seats and festival

seating on the lawn.

With Lollapalooza leading the
charge, the summer slate looks
strong. Arena tours by Bon Jovi,
Def Leppard, and Travis Tritt with
Trisha Yearwood already under way
will continue into the summer, as
will spring outings by Aerosmith
and Van Halen. Among the acts com-
ing to amphitheaters and/or arenas
this summer are Jimmy Buffett,
Alan Jackson, Chicago, Reba McEn-
tire, Peter Gabriel, Clint Black and
Wynonna Judd, Poison, the Allman
Brothers Band, Steve Miller, Moody
Blues, Yanni, Barry Manilow, Sade,
Spin Doctors, Blues Traveler, Scorpi-
ons, Steely Dan, and Tina Turner.

Stadium outings include Paul
McCartney, who starts his tour April
14. Elton John is slated for later in
the summer, while the Grateful
Dead and Sting will play a series of
stadium shows together, in addition

Matsushita Software Units
May Face Reorganization

W BY STEVE McCLURE

TOKYO—Matsushita Electric Indus-
trial, hit by disastrous earnings re-
sults and the resignation of its chair-
man, may reorganize its music soft-
ware operations, according to
industry sources here.

In an effort to streamline its opera-
tions, the Japanese electronics giant is
rumored to be pushing hard to put
Victor Musical Industries (VMI), MCA
Victor, and Teichiku Records under
one roof. Spokesmen for Matsushita
and MCA Victor declined to comment.

The industry speculation about the
reorganization coincides with compa-
ny chairman Akio Tanii’s Feb. 23 res-
ignation. The executive took respon-
sibility for bad loans worth about 50
billion yen ($427 million, using an ex-
change rate of 117 yen to the dollar)
extended by a subsidiary, National
Leasing Co., to an Osaka restaurant
owner and stock speculator now be-
ing tried on fraud and other charges.

Matsushita announced the same
day a 60% drop to 50.2 billion yen ($429
million) in pretax profits for the Octo-
ber-December 1992 quarter, and a de-
cline in sales to 1.8 trillion yen ($15.38
billion) from 2.01 trillion yen ($17.18
billion) for the same period in 1991.

Matsushita’s music software oper-
ations may be tough to rationalize,
sources here say. “It’s being resisted
quite fiercely by VMI, who love their
degree of independence from Matsu-
shita,” comments one executive, add-
ing, “Teichiku hasn’t been perform-
ing as well as it has in the past, a lot
of money’s being put into MCA Vie-
tor, from here and from overseas as
well, and Matsushita would like to
see it all run as one entity.”

VMI’s sales of prerecorded music
rose 20% to 37.11 billion yen ($275.51
million) for a 9.7% market share in
the fiscal year ended March 31, 1992.
Newcomer MCA Victor, whose prod-
uct is distributed by VMI, accounted
for 5.8 billion yen ($43 million) of that
amount. Teichiku, an ailing, old-style
company in which Matsushita has a
majority stake, had sales of 8.98 bil-
lion yen ($66.5 million), down 11.9%, in
the year to March 1992.

The source says the VMI staff is

concerned that Matsushita officials
could be brought in to run the enter-
tainment businesses. Another indus-
try observer says Matsushita may
try to buy out the JVC Group’s 50%
stake in MCA Victor (the other half
belongs to Matsushita-owned MCA)
and set up a new company combining
just MCA Vietor and Teichiku.

Under this scenario, it would be dif-
ficult for Matsushita to gain direct
control over VMI because of likely re-
sistance from JVC, in which Matsu-
shita has a majority stake as well.

As a whole, the Matsushita group
is expected to record a 48% fall in pre-
tax profits for the year ending in
March 1993.

to touring separately.

Later in the fall, both Michael Bol-
ton and Garth Brooks will hit the
road.

Unconfirmed, but expected to play
arenas or amphitheaters before the
year is out, are Janet Jackson, John
Mellencamp, Pearl Jam, and Nirva-
na.

Plans for upcoming tours and
changes in the touring business
were the chief topies of discussion at
the 13th annual Performance Sum-
mit, held here Feb. 18-21.

While some amphitheater opera-
tors say 1993 is shaping up as a
good, but not great, year, promoters
who handle all sizes of venues say
otherwise. “It’s still just not
enough,” says Jim Koplik, president
of Metropolitan Concerts, which pro-
motes shows in the Northeast. “We
are really in a very bad state.”

(Continued on page 20)

NEW YORK—A panel of music
and advertising industry execu-
tives and journalists has whittled
down the 800-plus entries in Bill-
board magazine’s first Interna-
tional Billie Awards and selected
the finalists.
Winners of the
marketing
awards will be
announced
March 18 at the
inaugural Billie
Awards ceremo-
ny, hosted by re-
nowned artist
LeRoy Neiman.
Created to honor the finest
achievements in trade and con-
sumer advertising for the music,
video, and home entertainment
industries, the Billies are the

. i
NEIMAN

89 Finalists Selected For
Inaugural Billie Awarts

first such awards of their kind.

“We’re thrilled by the recep-
tion the industry has given our
initial efforts to recognize the vi-
tal role played by creative indi-
viduals to market their products
and services,”’ says Billboard
publisher Howard Lander.
“First-year entries exceeded our
expectations and give us great
hope to build the scope of the Bil-
lies in the coming years.”

Entries were broken down ac-
cording to medium—print, televi-
sion, radio, outdoor, point-of-pur-
chase, and packaging/album
art—and judged on graphic de-
sign, copy, production, and visual
impact.

Of the 89 finalists, Sony Music
earned the most nominations with

(Continued on page 65)

Caring People. Recording artists Bonnie Raitt, left, and David Crosby
congratulate Natalie Cole on being named MusiCares person of the year Feb.
20 at the Beverly Hilton. (Photo: Glenn Waggner/BPI)

Artec Maneuvers Put Freeze On Academy

@ BY SETH GOLDSTEIN

NEW YORK—Academy Enter-
tainment, the small but thriving
home video independent based in
Los Angeles, is caught in a
squeeze play that could cost it sig-
nificant revenues. On one side are
the distributors that buy and deliv-
er Academy’s releases; on the oth-
er is Artec Distributing, in Shel-
burne, Vt., which has the same
owners.

Artec has been expanding out-
side the Northeast—and upsetting
other wholesalers in the process.
At least one distributor, Ingram
Entertainment, in Nashville, re-
portedly has closed the doors of its
branches to Academy sales reps in
response to what it considers Ar-
tec’s overly aggressive expansion
and low-ball pricing (Billboard,
Feb. 27).

Ingram, unavailable for com-
ment, continues to buy Academy
titles and to run Academy ads in
its mailers. But as the largest U.S.
distributor, holding about a 30%
market share, Ingram’s lockout
could do Academy some damage,
trade observers believe. And the
pain will increase to more than 50%
as other distributors ignore the

line. Two, Major Video Concepts
and Sight & Sound, have already
curtailed interest in Academy re-
leases, and Baker & Taylor Video
may follow, according to several
sources. The three have a com-
bined share of approximately 25%.

GRASS-ROOTS RESPONSE

Major Video Concepts’ 150 field
representatives are ‘‘not enthusi-
astically selling those titles,” says
senior marketing VP Robert Tol-
lini, a condition he attributes to a
‘“grass-roots’’ response to Artec
expansion over the past four or
five months. Sight & Sound presi-
dent J.D. Mandelker says S&S
stopped accepting mailer ads after
the Video Software Dealers Assn.
July 1992 convention, and main-
tains “nearly every distributor has
made some conscious effort to
scale back Academy.”

Newly appointed Academy sales
VP David Bixler notes, “Some dis-
tributors are concerned” about re-
lations between the two compa-
nies; but he claims the impact thus
far has not been noticeable beyond
the usual seasonal variations in
sales.

Academy has instituted a new
field program that will have reps

calling on 60-80 key accounts every
six to eight weeks in an effort to
ease distributor order-taking and
fulfillment. The company has dou-
bled its sales staff to 15 and will
create a telemarketing division.

Claiming complete geographic
and management separation of
Academy and Artec, Bixler says,
“They’re 3,000 miles away,”” he
notes. “I’ve talked to [Artec princi-
pal owner] Marty Gold twice.”

Artec VP Bill Boyle says there’s
no favoritism. ‘“We treat Academy
like any other vendor.” Boyle ac-
knowledges Artec staffers get in-
centives to sell Academy cas-
settes, just as they do for other
suppliers’ releases. It’s not $4 a
tape, as one distributor alleges, he
emphasizes.

Despite the separation, Bixler
acknowledges that down the road
“I can’t honestly say we won’t be
affected by this.”” One executive
claims ‘““Academy’s numbers [al-
ready] have fallen way, way off”
in the most recent title-tracking
surveys performed by the Nation-
al Assn. of Video Distributors for
its members. NAVD doesn’t make
the figures public; executive direc-
tor Mark Engle wasn’t available
for comment by press time.

ASCAP To Begin
Gathering Royalties
For Home Taping

NEW YORK—ASCAP was given
the green light in federal district
court here Feb. 19 to collect and dis-
tribute home-taping royalties on be-
half of “interested copyright par-
ties.”

The approval by Judge William C.
Conner followed a brief public hear-
ing at which the main area of concern
was whether the cost of such collec-
tion would be charged against re-
ceipts to the society’s members.

Conner formally approved the plan
via an amendment to the 1950
ASCAP final judgment on royalties,
which prohibited the society’s collec-
tion and distribution activities in ar-
eas other than public performances.

The court’s approval will allow
ASCAP to collect funds for interest-
ed songwriters and publishers from
the musical works portion of the Dig-
ital Audio Home Recording Act.
ASCAP plans to distribute the digital

(Continued on page 81)

Paramount Forms
Unit To Develop
Multimedia Biz

@ BY CHRIS McGOWAN

LOS ANGELES—Paramount Com-
munications has formed a new divi-
sion that will specialize in developing
multimedia products, including inter-
active television
and CD-ROM and
virtual reality.
With the forma-
tion of the Para-
mount Technology
Group, the compa-
ny has taken a
fully integrated
approach toward
the emerging digi-
tal technology of the ’90s, placing
new product development under one
centralized umbrella.
One of the division’s first efforts
(Continued on page 71)
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Top 40 Radio Wants Maniacs’ ‘Gandy’

@ BY ERIC BOEHLERT

NEW YORK—At a time when 10,000
Maniacs seemed to have hit the wall in
terms of acquiring new fans, top 40’s
early, warm reception of the band’s
latest single, ‘““Candy Everybody
Wants,” is introducing the band to a
new and potentially larger audience.

“This could be the song that breaks
them on top 40,” says Don London,
PD at Indianapolis’ WZPL. The sta-
tion is making its first serious com-
mitment to the band thanks in part to
the song’s pop-ish sound, buoyed by
infectious horns.

Others, too, are giving the Maniacs
a shot. According to Broadcast Data
Systems’ weekly monitor of top 40
stations, “Candy” received more than
270 spins last week, up more than
50% from the previous week, which is
good enough for the sixth biggest
top-40 jump recorded that week, in a
field of 200 songs.

The band’s move to top 40 comes at
a crucial time. After its 1987 break-
through with “In My Tribe,” which
sold more than 1 million copies in the
U.S. and was embraced by radio as
well as MTV and VH1, the band’s fol-
low-up, “Blind Man’s Zoo,” cooled in
terms of sales and radio airplay. Last
fall, “Our Time In Eden” started
down the path of “Blind Man’s Zoo.”
It was snatched up by loyal fans and
spun on modern-rock and college sta-
tions, but little else followed.

Of the top 40 stations that did try
“These Are Days,” the first single
from “Eden,” the reviews were often
less than promising. “It died a [slow]
death,” says Wayne Coy, PD at Nor-
folk, Va.'s WNVZ.

The band’s exposure increased
when the new Fox television series
“Class Of '96” adopted “These Are
Days” as its unofficial theme song
and featured it in promo spots that
flooded the network in January. Coy

Epic Adds Flavor. Epic Records announces its exclusive distribution pact with
Flavor Unit Records, a new label founded by rap artist Queen Latifah. The first
release under the new agreement is a multi-artist compilation, “Roll Wit Tha
Flava,” due out in April. The atbum features the title single, performed by the
Flavor Unit MCs. Shown in the back row, from left, are Sony Music president
Tommy Mottola, Epic executive VP Richard Griffiths, Epic senior VP of black
music Hank Caldwell, Epic president Dave Glew, and Sony Music executive VP
Michele Anthony. Pictured in the front, from left, are Flavor Unit CEO Queen

Latifah and COO Shakim.

B BY MARILYN A. GILLEN

NEW YORK—After 12 years in
bars, clubs, and the Lollapalooza
lineup, on countless miles of road
and several independent labels, and
with the leg-up of mounting media
interest, the {rés-cheeky Butthole
Surfers have come to Capitol Rec-
ords willingly, but adamantly on
their own terms.

There will be zero “mainstream-
ing” compromises, the decidedly al-
ternative but otherwise unquantifi-
able Austin, Texas-based quartet in-

Hole In One: Butthole Surfers
Score Major-Lahel

PR ]

&

BUTTHOLE SURFERS

sists, as most bands do, and the
label agrees.
What makes the Butthole Surf-
ers’ case notable are all the things
(Continued on page 91)

10,000 MANIACS

says the station immediately noted
increased phone requests for 10,000
Maniacs—just as “These Are Days”
was being yanked. That's when he
decided to go ahead with “Candy Ev-
erybody Wants,”” which he says
‘‘sounds great on the air’’ and
““should get them played every-
where.”

At about that time, lead singer

Natalie Merchant and the band made
an appearance at MTV’s Inaugural
Ball. In a much-talked about set,
parts of which were broadcast by
NBC, the band played three songs,
two with R.E.M.’s Michael Stipe, in-
cluding “Candy.” The show, which
was rebroadcast five times on MTV
within a week, instantly rejuvenated
interest in “Our Time In Eden.” The
album jumped from No. 47 to 28 on
The Billboard 200, reaching its high
point 17 weeks after its debut. This
week, the album logs in at No. 33.
David Bither, Elektra’s senior VP
and GM, concedes that in terms of ex-
posure, the Maniacs have been a bit
lucky—with Bill Clinton getting
elected, for starters, and the Maniacs
being featured so prominently on
MTV’s celebratory show. Nonethe-
less, Bither calls the marketing of the
band one of label’s most successful
projects in recent times. “It’s not an
(Continued on page 81)

Nordisk Offers Altemnative
In Europe License Dilemma

B BY MIKE HENNESSEY

COPENHAGEN—The conflict be-
tween U.S. and U.K. music publish-
ers and European mechanical rights
societies SDRM, GEMA, and
STEMRA has a potential new media-
tor. The Nordisk Copyright Bureau,
which collects and distributes me-
chanical royalties on behalf of mem-
bers in the five Scandinavian coun-
tries—Denmark, Finland, Iceland,
Norway, and Sweden—has put for-
ward a cooperative plan to help re-
solve the dispute.

The Scandinavian group also aired
its own dissatisfaction with the exist-
ing central licensing arrangements in
Europe and discussed pulling out of
the system.

Through its plan, the European Co-
operation in Mechanical Rights Ad-
ministration (ECMA), the NCB is
seeking to meet some of the demands

of the European Mechanical Rights
Organization.

EMRO was established because
Anglo-American societies were dis-
pleased with several facets of the ex-
isting central licensing arrangement,
among them rebates to those record
companies that have central licensing
deals with authors’ societies, and the
expense and time involved in using
the cumbersome system.

EMRO was officially launched at
the start of this year by the U.K.'s
Music Publishers Assn., which also
owns the U.K.’s mechanical rights so-
ciety MCPS. It aims to provide a one-
stop licensing function for Eurape
for international repertoire, so that
the value of mechanical royalties is
not diminished through competition
between the continental societies. It
also aims to speed up payments and
avoid the multiple deductions of com-

(Continued on page 91)

POP*ROCK*R&B-RAP~DANCE*COUNTRY*LATIN*CLASSICAL=JAZZ"MUSIC VIDEO

Stereo MG’s
Find A Place
As Rappers

@ BY THOM DUFFY

LONDON-——When Stereo MC'’s
first came to America two years
ago, they had trouble finding a
niche, recalls Rob Birch, co-
founder and front man for the
British hip-hop/funk’n’roll ensem-
ble. “We weren’t black, we
weren’t pop, we weren’t rap,” he
says.

During that 1991 U.S. tour,
however, the Stereo MC’s earned
a distinction as the first British
rappers to break through on
“American Top 40,” with the sin-

STEREO MC'S

gle “Elevate My Mind.” And,
along with the likes of Jesus
Jones and EMF, the dance/rap
group signaled the arrival of a
new wave of multi-inspired, sam-
ple-fired British bands.

With the release of their third
album, “Connected,” the Stereo
MC’s have done just that, connect-
ing with U.K. pop fans and reach-
ing new peaks of popularity on
the British charts. The album’s ti-
tle track, the syncopated “Step It
Up,” and the jazzy and socially
aware “Ground Level,” which de-
buted Feb. 20 at No. 19 on the
U.K. singles chart, have all made
waves. The album, meanwhile, de-
buted Jan. 23 at No. 2 on the Brit-
ish albums chart, just behind the

(Continued on page 86)

Hot 97°s McGahe Joins Billhoard Staff

NEW YORK—Kevin McCabe, APD/
MD of WQHT (Hot 97) here, joins
Billboard in the newly created posi-
tion of associate director of charts/
radio. The appointment is effective
March 15.

In his new position, McCabe re-
ports to associate publisher Michael
Ellis and will assume Ellis’ duties
overseeing the Hot 100 Singles chart.
He will also be responsible for all of
Billboard’s other radio charts except
country and R&B. In addition,
McCabe will be involved with Bill-
board’s sister publication, Top 40 Air-
play Monitor.

Ellis said of the appointment, “We
are extremely fortunate to have a
person of Kevin’s experience and
stature in the radio industry joining

us at Billboard. His extensive know-
ledge of all aspects of radio, together
with his superb reputation and wide-
ranging industry contacts, will be a
major asset to both Billboard and cur
new sister publication, Top 40 Airplay
I Monitor. Having
e Kevin on board
puts us in a per-
fect position to
significantly ex-
pand our service
to the radio indus-

McCabe’s 10
years in radio in-
cluded MD stints
at Washington, D.C., stations WCXR
and WRQX. He joined Hot 97 as MD
in January 1989, and was promoted to

McCABE

APD/MD in 1991.

While at Hot 97, McCabe was a
three-time Billboard Radio Award
nominee for MD of the year. In
1992, he won the Gavin Report
award for MD of the year. He was
also honored with an Emmi Award
in 1990 as part of an internal
awards program for Emmis Broad-
casting stations.

Commenting on his appoint-
ment, McCabe said, “I'm very ex-
cited about this new opportunity
for me at Billboard and Monitor. It
was a tough decision to leave Hot
97, which I feel is one of the great-
est radio stations in America to-
day. However, career evolution is
what it’s all about, and I'm really
excited about this new challenge.”
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New Mode Marching In;

AD Unplugs;

B BY CHRIS MORRIS

LOS ANGELES—The first Depeche
Mode studio album in three years, an
“Unplugged” entry by hip-hop sensa-
tion Arrested Development, and the
highly anticipated debut of the super-
star metal band Coverdale/Page will
lead the parade of notable album re-
leases in March.

Depeche Mode’s “Songs Of Faith
And Devotion,” scheduled for March
23 release by Sire/Reprise, is the
modern-rock giant’s first studio al-
bum since the double-platinum “Vio-
lator” in 1990. The set, co-produced
by the group and Flood, is being pre-
ceded by the top-five Modern Rock
Track “I Feel You.”

Chrysalis has set March 23 for the
release of Arrested Development’s
“Unplugged.” MTV, which aired a
half-hour preview of its broadeast in

MCA/GRP Label
Puts Initials
On Pop Thrust

@ BY CRAIG ROSEN

LOS ANGELES—In order to set its
pop, adult contemporary, and urban
artists apart from its well-known jazz
roster, GRP Records has teamed
with parent com-

pany MCA to cre-

ate the MCA/GRP @
imprint. The new |
label, like GRP, “GRP
will be based in -
New York.

The first MCA/GRP release, set
for March 16, will be the American
debut album by Laima, a Latvian-
born artist whose previous efforts
have been hugely successful in the
former Soviet Union and Eastern Eu-
rope.

(Continued on page 66)

Duo Dehuts

January, will screen the hourlong
special March 31; a home video ver-
sion of the show will follow. “Un-
plugged” will serve as the sequel to
the Atlanta-based act’s double-plati-
num debut, “3 Years 5 Months & 2
Days In The Life Of ...” The album
will aim to succeed commercially im-
pressive “Unplugged” entries by
Eric Clapton and Mariah Carey at the
top of The Billboard 200.

Eagerly awaited among metal lis-
teners, ‘“Coverdale/Page,” due
March 16 from Geffen, unites former
Whitesnake vocalist David Coverdale
and ex-Led Zeppelin guitarist Jimmy
Page. The initial offering from the al-
bum, “Pride And Joy,” entered Bill-
board’s Album Rock Tracks chart at
No. 1 last week.

A strong field of rap releases is
slated for this month.

L.L. Cool J’s “Buckin’ Em Down,”
the sequel to his double-platinum
1990 release “Mama Said Knock You
Out,” will drop via Columbia March
30. The initial radio track is “How I'm
Comin’.”

On March 23, “The Bliss Album

..7 Vibrations Of Love And An-
ger And The Ponderance Of Life
And Existence,” P.M. Dawn’s fol-
low-up to its gold 1991 debut, “Of
The Heart, Of The Soul, And Of
The Cross,” will be issued by Gee
Street/Island. The neo-psychedelic
hip-hoppers’ initial single from the
album is ‘‘Plastic.”

The soundtrack album for “CB4,”
the forthcoming rap send-up starring
comedian Chris Rock, will arrive
from MCA Tuesday (2). The album in-
cludes tracks by Public Enemy, M.C.
Ren, Hurricane (featuring the Beast-
ie Boys), Fu-Schnickens, PM. Dawn,
and Blackstreet (featuring Teddy Ril-
ey). The label will issue a second ver-
sion of the album, minus the track
“Black Cop” by Boogie Down Pro-
ductions, March 16.

Top-selling country vocalist
Dwight Yoakam’s “This Time” is set
for a March 23 release on Reprise.

(Continued on page 83)

BILLBOARD. Phil Rosenthal is named
director of sales and marketing for
Billboard Entertainment Marketing
in New York. He was VP of event
marketing for MCA.

RECORD COMPANIES. The PolyGram La-
bel Group in New York appoints both
Vicki Leben and Joe Riccitelli VPs
of CHR promotion. They were, re-
spectively, VP of promotion at Zoo
Records and senior director of pro-
motion at PLG.

BMG in New York promotes Jo-
anne Feltman to VP of business af-
fairs. She was director of business af-
fairs. BMG Records Hong Kong pro-
motes Ed Chan to managing
director. He was director of BMG
Taiwan.

Guy Brulez is appointed VP of in-
ternational artist development for
Capitol Records in Los Angeles. He
was managing director of EMI-Bel-
gium in Brussels.

. _;

ROSENTHAL

Garth Fundis is named VP of
A&R for RCA in Nashville. He is a
producer who has worked with such
acts as Don Williams, Keith Whitley,
and Trisha Yearwood.

Elektra Entertainment appoints
Brian Landau national director of al-
bum promotion/secondaries in Los
Angeles, Andy Dean national direc-
tor of adult rock promotion in New
York, and Jessica Harley national di-
rector of rock promotion in New
York. They were, respectively, re-
gional director for Elektra, national
director of rock promotion for Imago,

LEBEN

Record-Breaking Label. Miss Piggy and Kermit the Frog
break records, from left, with BMG Enterprises/BMG Kidz VP
Ron Osher, Jim Henson Records VP (and Oscar-nominated
songwriter) Robert Kraft, and Zoom Express president Bob
Hinkle as they announce the launch of Jim Henson Records.
Marketed by BMG Kidz/Zoom Express, the label will make
available the full library of music from the Muppets and other
Jim Henson productions, in addition to creating new albums.

U.K. Talent Inspires
Motown London Unit

@ BY THOM DUFFY

tional.

Phil Nugent.

bel.

LONDON—Motown Records is making a renewed effort
to tap into the U.K. talent pool.

The company has set up a London-based unit under
general manager Nicki Denaro, who previously worked
for Motown here when its releases were licensed through
BMG. In her new post, Denaro reports to Karen Sherlock,
the company’s Los Angeles-based senior VP of interna-

The first project for Motown U.K. is British R&B band
Kreuz, which makes its label debut at the end of March
with a single, “When You Smile,” followed by an album,
“New Generation.” Kreuz is signed via independent pro-
duction company ARP, headed by Richard Satnarine and

Motown has tried to develop U.K. talent through vari-
ous recording and publishing deals over the past 25 years,
with minimal success. In the late '60s and "70s, for exam-
ple, several British acts were signed to its Rare Earth la-

More recently, Motown affiliated with Funki Dred Rec-
ords, the label launched by Soul II Soul leader Jazzie B.
Only one album was released under that arrangement,
which no longer exists. Motown also marketed an album
last year by U.K. musician/producer Paul Hardcastle,
“Touch The Sky,” without any appreciable impact.

The new Motown venture in London is “a complement”
to Motown U.S,, says Denaro. In her capacity as GM, she
will oversee day-to-day operations, assisted by Rahim
Jung, a former club and radio promotion manager.

Motown’s international licensee is PolyGram, with re-

(Continued on page 83)

Derek Shulman Helms Label Via Giant

@ BY DEBORAH RUSSELL

LOS ANGELES—Derek Shulman,
former chairman of Atco Records,
will head a new Giant-distributed la-
bel housed in the New York-based
headquarters of Warner Bros. Rec-
ords.

The yet-unnamed label likely will
be launched with a third quarter re-
lease, projects Giant owner Irving
Azoff. Giant will handle all promo-
tion, marketing, sales, and distribu-
tion, and the Shulman venture will
basically serve as a product-oriented
A&R center.

“We consider [the Shulman ven-

EX e Y ESTUR NT AR LE

FELTMAN

RICCITELLI
and program director at WDHA Mor-
ristown, N.J.

Mary Gormley is appointed direc-
tor of A&R for Columbia Records in
New York. She was in the A&R de-
partment of Geffen/DGC Records.

Andy Murray is named director of
marketing, U.S. labels, for Warner
Music Europe in London. He was pre-
viously head of his own company and
director of marketing at WEA U.K.

DISTRIBUTION. Joe Kiener is appointed
senior VP of operations and logistics
for CEMA Distribution in New York.

ture] an in-house label; this is not a
third-party production deal,” says
Azoff. “He'll have access to all of [Gi-
ant’s) resources.”

For Shulman, who started his mu-
sic industry career as a member of
the bands Simon Dupree & the Big
Sound and Gentle Giant, the move
represents a return to his roots.

“I'm getting back to making ca-
reers and artists, and not worrying so
much about writing memos and push-
ing paper,” he says.

Shulman will be president of the
new venture, which will start as a
small operation staffed with two or
three A&R representatives. He hopes

to build a presence in the U.K., and
says it’s likely he will hire a perma-
nent A&R scout for the West Coast.

Shulman could not provide details
regarding staff appointments or art-
ist signings to his new venture. The
label is contracted to release at least
four albums per year, he says.

Shulman’s tenure at Atco, which
began in 1988, was marked by the
signing of such acts as Michel'le, Pan-
tera, and Dream Theatre.

Prior to Atco, Shulman worked for
PolyGram, where, as senior VP of
A&R, he was instrumental in signing
Bon Jovi, Cinderella, Tears For
Fears, and Kingdom Come.

BRULEZ FUNDIS

He was senior VP for EMI Music.

Barry LeVine is promoted to VP
of marketing for BMG Distribution.
He was director of mainstream and
alternative marketing.

Alan Becker is promoted to VP of
purchasing at Relativity Entertain-
ment Distribution. He was director of
purchasing.

PUBLISHING. PolyGram Music Publish-
ing in New York names Linda Edell
VP of operations, East Coast. She
was an entertainment attorney at
Carro, Spanbock, Kaster & Cuiffo.

o X

KIENER

LEVINE

Oscar Mendoza is appointed man-
aging director of BMG Music Pub-
lishing in Mexico. He was A&R direc-
tor of BMG Ariola Mexico.

Deondra Watson is promoted to
creative manager at Carlin Music
Publishing in London. She was pro-
fessional manager for Freddy Bien-
stock Enterprises in New York.

RELATED AELDS. Lisa Gordon is named
director of communications for IFPI
in London. She was assistant director
of County Nat West Securities.
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In its severgt- year, Y.E.S. TO JOBS will find summer jobs for hundreds
of excepticnal high schocl students in | | cities/across the country. A new

generation=of outstanding teenagers i ready to work for you.

“What I learned that summer affected my zareer plans. I wouldn’t

be where ¥ am without.the boost from Y.E.S. TOJOBS.”

: Jose Castellon, intern ‘89
Sr. Audio Engineer

AZM Records

“Y.E.S. O JOBS is .d.irectly responsible fer my developing the

skills andcontacts needed to land my job a® Tabu Records.”
Jaznes Staten, intern '87,'88
Assistant to Direcgor of Marketing and Creative Services

. Tab. Productions, Inc.

“When thz departmens I worked in noticed that I was a fast
learner, Fwas offered 3 [msmon asa full-t'me employee.”
Mariene Meraz intern ‘94,92
Copyright Data Enery Cierk:

Wa-ner/Chappell Music Pu_lblisl)ing

“My Y.ES. exper ience conf rme.l my l;fe fgoal of beingin the
industry. The seminars as well as the counseling of the Y.E.S. staff
inspired me to continuz ir; the pursuit of mey dreams.”

Gurell Bottoms, intern ‘88

Cwmer, Studio 77 Production & Recording

Pailadelphia, PA

_OPEN THE DOOR, LEND A HAND...

By hiring one or more employees at the required minimum salary for
10 weeks, you can make a tremendous impazt in your community.
The program has becorme a major way of finding talented newcomers
for the entertainment industry. Over the years nearly 20% of the

interns have found permanent work in the irdustry.

When you open the doors to a Y.E.S. TO JOBS student, you join a

growing list of entertairment companies investing in the future.
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Cash Tracks Changes On ‘Wheel’

New Album Reflects Singer’s New Life

B BY MELINDA NEWMAN

NEW YORK-—Since the release of
1990’s darkly intense “Interiors,”
Rosanne Cash has divorced Rodney
Crowell and moved to New York, so
it should come as no surprise that

ROSANNE CASH

the songwriter, whose lyrics often
read like confessional diary entries,
sings about change on her new al-
bum.

“Ultimately, ‘The Wheel’ is all
about transformation,” says Cash,
sitting on her living room couch.
“This album encompasses a wider
emotional realm than ‘Interiors,’
which was pretty singular in its fo-
cus. It was pretty dark. On this one,
there’s also some despuair, but it's
balanced by hope.”

Whatever her themes, Cash has
always straddled a line between
country and pop—plaved by both,
but fully embraced by neither. For
the first time since 1985’s “Rhythm
And Romance,” coordination for her
new album will be handled solely by
Columbia’s New York office. “It
never really worked trying to do a
record out of both places,” she says.
“Nashville would want to do certain
things and they were getting direec-
tives from New York, and they were
getting resentful about it because

Hollywood Sheds Light On
Brian May’s Solo Gareer

M BY ED CHRISTMAN

NEW YORK—Thematically, “Back To
The Light,” Queen guitarist and sound
architect Brian May’s solo debut, rep-
resents his journey away from the dark
side of human nature to being an indi-
vidual who has met his problems head
on, and is using that experience to
grow into a more fully realized person.

While May is using the album as a
vehicle to repair his wounded psyche,

BRIAN MAY

Hollywood Records hopes the project
will take him out of the late Freddie
Mercury’s shadow and into the spot-
light as a solo artist in his own right.

The new album “reflects a long de-
velopment period for me personally,”
says May. “When I started this album
five years ago, I was severely de-
pressed. I had split from my wife and
kids, which was unthinkable. I had lost
my father. Also, Queen had stopped
touring. All three of these things com-
bined had a tremendous impact on
me.”

According to May, the process of
putting together “Back To The Light”
was therapeutic for him. “The album
was done piecemeal . .. and each piece
[on the album] represents a different
mood in trying to put myself back to-
gether.’

Although the album’s lyries are
highly personal, May thinks others
may benefit from its message. “If [ am
going through this, then others must
be going through this too,” he says. “So
I thought this would be a good opportu-
nity to say something to others that
reach a crisis point in their lives that
they could identify with. When you go

(Continued on page 19)

[ SHURE'’

The microphones
the professionals
stand behind.

THE SOUND
OF THE PROFESSIONALS®
...WORLDWIDE

Cathy Dennis

they weren't getting feedback from
the Nashville music community, but
New York wanted this to happen
with it. So it was confusing and both
their hands were tied.”

However, the move doesn’t mean
that Cash or Columbia is abandon-
ing the artist’s country fans. First
single “Seventh Avenue” is being
worked to college, alternative, adult
contemporary, and country radio,
says Jay Krugman, East Coast VP
of marketing for Columbia Records.
“Although the specific coordination
will be direeted through New York,
we are utilizing all the available ave-

(Continued on puge 18)

More Music. Capricorn Records alternative band 311 recently performed
songs from its debut, “Music,” in Los Angeles for repesentatives from
Capricorn and Warner Bros., the label's distributor. Shown, from left, are
Warner Bros.” Dave Lombardi; Capricorn’s Roger Mayer; 311's SA, Chad
Sexton, Nicholas Hexum, Timothy J. Mahoney, and P-Nut; Warner Bros.' Patti
Oates; and Capricorn’s Phil Walden.

OVEI{ EASY: “It feels really good to have a couple
of thousand people flipping you off,” says Bill Gould,
bassist and founding member of Faith No More, ex-
plaining in part why the hand decided to record its ver-
sion of the Commodores’ “Easy.” The group had al-
ready been performing the cover, which is a big hit in
Europe, during its show, segueing into it after, natu-
rally, its cover of Black Sabbath’s “Warpigs.” “Just
to see the number of middle fingers go up when we
went into ‘Easy’ was amazing,”

Faith No More Takes It ‘Easy"On EP;
Prince & NPG Open Tour In Florida

KING OF THE ROAD: Prince, with the New Power

Generation in tow, kicks off his tour March 7 at the
Sunrise Theater in Fort Lauderdale, Fla. After three
nights there (the first of which sold out in eight min-
utes), he moves through 10 other cities before winding
up at the Universal Amphitheatre in Los Angeles for
three nights, April 12-14. Among the stops along the
way are Atlanta, Detroit, Toronto, and New York,
where three dates at Radio City Music Hall, March 24-

Gould says. The song is the cen-
terpiece of a new Faith No More
EP released by Slash/Reprise/
WB that also includes “Das
Schutzenfest,” a German ditty
about a man who picks up a
woman at a Bavarian shooting
party and makes love with her in

venue selection is a weird mix of
multiple theater dates and large
arenas, so we can only imagine
what the production logistics
must be. Although the name of
the tour, “Prince And The New
Power Generation: Act 1,” would
connote more dates via second

26, are tentatively scheduled. The
BE \IM

a pig barn; an instrumental ver-
sion of “Midnight Cowboy,” which
appears on the “Angel Dust” al-
bum; and “Let’s Lynch The Land-
lord,” a cover of the Dead Kennedys song that Faith
No More originally recorded for an Alternative Ten-
tacles compilation album.

“‘Let’s Lynch The Landlord’ was recorded in my
bedroom,” Gould says. “We got the worst drumset I
could find. I have a standup bass and an accordion and
we used the worst microphone.”

Insomuch as everything Faith No More does is
tongue-in-cheek, the cover, delivered convincingly by
Mike Patton, could be taken as a goof, Gould says.
But “it would be too obvious just to slag it. We like it
in a painful kind of way. It gives the band memories
of our childhood. We all grew up with it.”

The twist is saved for the video, recorded at 9 a.m.
one morning on the band’s day off, which features Pat-
ton earnestly singing his heart out to drag queens
nmuch more concerned about food and drink than him.
“Of all the videos we've done, it probably has our per-
sonality the most,” Gould says. “People can find some-
thing sympathetic through a weird medium. It’s al-
most touching that this transvestite is sitting there
drinking champagne while Mike’s singing.”

Faith No More also recorded the song to shake
things up a little. “For our own personal satisfaction,
we like to do things that are left field. Warner Bros.
has been marketing us as a rock band; we like to think
we're other things too. There was a little hesitancy to
put the record out here, but it’s just exploded. I think
it might be our best hit.”

For the record, the band hasn’t heard from the
song’s author, Lionel Richie. His version reached No.
4 in 1977.

by Melinda Newman

and third acts to follow, a spokes-
man says no other dates are con-
firmed.

THIS & THAT: Restless Records has signed Anton
Fier for his Golden Palomino projects. The next rec-
ord is slated for late spring and will include Nicky
Skopelitis, Amanda Kramer, Lori Carson, and Bill
Laswell ... David Byrne joined Lucinda Williams
on stage during the encore of Williams’ Feb. 20 show
at The Town Hall in New York for a duet of the Jim-
mie Dale Gilmore song “Tonight I Think I’'m Gonna
Go Downtown.” Byrne and Williams shared the billing
several nights earlier at an anti-nuclear concert in
Princeton, N.J. ... As the New Music Seminar gears
up for the 1993 edition, taking place July 20-24 at the
Sheraton New York, it has announced several changes
including fewer, more concentrated panels, and special
invitation-only symposia for key industry profession-
als. These will be held at the decidely upscale Rihga
Royal so the elite will never have to mix with the hoi-
polloi . .. Rumors abound that ticketing giant Ticket-
Master is up for sale with a number of potential suit-
ors. When asked about the company’s fate, CEO Fred
Rosen simply says “No comment” ... The Bottom
Line celebrates the silver anniversary of the release
of Blood, Sweat & Tears’ classic album, “Child Is Fa-
ther To The Man” with two concerts March 12-13. The
show will feature original members Al Kooper, Randy
Brecker, Jim Fielder, Steve Katz, and Fred Lipsius
performing together for the first time in 25 years.
They will be joined by two'later BS&T members, Tom
Malone and Lew Soloff, as well as other musicians . . .
New York law firm Mayer, Katz, Baker, Leibowitz
& Roberts has changed its name to include partner
Jaimie Roberts in its moniker.
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Label Maxi-mizes Jamaican Acts’ Exposure

W BY MAUREEN SHERIDAN

KINGSTON, Jamaica—With his own
music having made a dent inthe U.S,,
Maxi Priest is now trying to break the
music of other Jamaican artists
through his new label, Madhouse
Records.

“Madhouse was formed by four
mad people,” says London-based
Maxi Priest, “myself and my man-
ager, Janet Davidson, and Kingston’s
Kelly brothers, Tony and Dave.” But,
adds Priest, “because I’'m touring [be-
hind “fe Real” (Virgin)], and Tony
Kelly is into other projects, Dave
Kelly is Madhouse’s main man.” The
label will be handled in the U.S.
through several independent distrib-
utors.

Dave Kelly is the man behind some
of the best words, sound, and produc-
tion coming out of Kingston. In fact,
as Kelly notes, “Madhouse has the
current No. 1 song in Jamaica, ‘Ac-
tion’ by Terror Fabulous and Nadine
Sutherland.”

“Tony and I had been working with
Maxi as house and tour engineers for
a while,” says Kelly. “Madhouse [both
a label and production house] was
kind of a natural result of that rela-
tionship. Maxi brings in the projects
and also contributes creatively to
some of the projects, and Janet Da-

vidson takes care of business.”

The Kellys started their engineer-
ing careers in the mid-'80s at the
Marley-owned Tuff Gong Studios.
Quickly noticed by producer Donovan
Germaine, the pair was offered jobs
at his Penthouse Studio and label,
where, says Kelly, they moved into
production and
contributed their
talent to “90% of
the hits” that
made Penthouse—
with its dancehall
roster of Buju
Banton, Wayne
Wonder, Tony
Rebel, Marcia
Grffiths, and oth-
ers—the hottest Jamaican label of
the past two years.

By late 1992, David Kelly had also
proved himself to be a prolific and
skillful songwriter, penning popular
tunes like Buju Banton’s “Love Me
Browning” and “Massa God Worl’ A
Run,” and after a “minor dispute”
with Penthouse made the move to
Madhouse. And although he contin-
ues to collaborate with brother Tony,
Kelly acknowledges an ideological
split: “Tony is strictly X-rated; |1
tend to be] ‘conscious’ and uplifting.”

All Madhouse Records’ product
will promote “positive moral and so-

TERROR FABULOUS

cial values,” continues Kelly, who,
concerned about the breakdown of
musical morals in Jamaica, believes
that “ ‘slackness’ [the obscenity asso-
ciated with dancehall] is definitely
fading. Society is beginning to repel
it.”

On the new label are artists Terror
Fabulous, Daddy Serew, and Louis
Culture, three DJs who are already
known on the dancehall circuit. “We
are signing new artists with staying
power,” Kelly declares, to which
Priest adds, “We're in it for the long
term.”

Madhouse releases include Caple-
ton’s “Stampede,” the Maxi Priest/
Terror Fabulous tune “Maybe I'm
Dreamin’,” and Daddy Secrew’s
“Model Pon Yu Man.”

In addition to steering Madhouse
Records “to the forefront of musie
production—not just reggae, but rap,
jazz, and R&B”—Kelly is producing
for his own company, New Kelly
Swing Productions. Projects under
that banner include a track for the
Viacom film “Secam,” including a Lisa
Fisher tune, “Whatever You Want,”
as well as a Heavy D./Buju Banton
duet for Ted Demme’s “Who’s The
Man.” Additional efforts include pro-
ducing tracks for upcoming albums
by Buju Banton, Danny Madden,
Tony Rebel, Salt-N-Pepa, and Tiger.

ROSANNE CASH TRACKS CHANGES ON NEW ALBUM

(Continued from page 16)

nues that can be maximized, includ-
ing the expertise of our Nashville
staff,” he says.

To build excitement at the com-
pany, Columbia included Cash in an
internal presentation last De-
cember; she is also performing at a
number of branch offices to set up
the album.

Although Cash would prefer the
music speak for itself, she under-
stands that “commercial music has
to fit itself through the keyhole of
the record industry. That’s a fact of
life, you know. So you have to play
that game, you have to do it. Tower
Records has to know which bin to
put it in.”

And she does consider “The
Wheel” commercial. “This is [my]
first record that I've thought, ‘this is
pretty accessible. This could be a
commercially successful record.’ It’s
kind of an odd feeling.”

The record is the first Cash has
produced with John Leventhal. The
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pair first teamed in 1991 on a never-
released Amnesty International
project and then started writing to-
gether. “I'm the first one to recog-
nize someone I can learn something
from, so I tend to hang out with peo-
ple I can learn stuff from. I learned
a lot making this record; very spe-
cific musical things and emotional
things, like how John would articu-
late a certain song.”

Cash has gone from an artist who
relied primarily on other writers, to
one who tends to pen all her own
material, alone or with co-writers—
which she says was her intent all
along.

“I didn’t even want to be a record-
ing artist—I wanted to be a song-
writer,” she says. “I didn't think I
had valid reasons to make records
unless I wrote songs because you
know, I thought unless you're a
great interpretive singer like Rose-
mary Clooney and you’re not a song-
writer, just don’t do it. So I kind of
had a deep insecurity about that un-
til ‘Rhythm & Romance,” and [
wrote that whole record. A lot of the
reason | wasn’t writing more before
was that I kept having babies and I
would go a year or two without writ-
ing anything, just immersed in nurs-
ing a baby.”

Much of her songwriting inspira-
tion for “The Wheel” comes from
her relocation to Manhattan, where
she has lived for the past 18 months.
“I definitely feel inspired here. I feel
more myself, you know. I've wanted
to live in the city since I was 16. I
love my friends here. When it’s cha-
otic outside, I feel very calm inside.
Of course, there are days that I feel
there’s nothing wrong with New
York that an atom bomb couldn’t
cure and then there are some days

1 say this is the greatest place in the
universe.”

Such dichotomy of feeling is ex-
hibited in the “The Wheel.” Similar
to her earlier material, the new al-
bum features songs with conflicting
emotions stripped hauntingly bare,
such as in “Roses In The Fire,”
when she states, “I know no man
that I can trust,” after confirming
her partner’s infidelity (“That was
pretty devastating to write,” she
says), or on “You Won’t Let Me In,”
which partially addresses the scary
thrill of falling in love again: “I'm
changing like a girl on the threshold
of her life. In love with the whole
world.”

The songs reflect the tug of war
that spiritual and physical passion
plays in people’s hearts. “There’s a
lot of passion and sex in this record;
I mean peripheral sex and sexuality
in kind of broad terms. All this spir-
itual and passionate glow finally
gets rooted in the body in ‘Fire Of
The Newly Alive.” If you get trans-
formed, it’s not just your brain that’s
going to get transformed, you know.
Thank God—it’s going to be your
psyche and your sexuality, it’s going
to be everything.”

Cash will begin a tour to support
“The Wheel” in the spring, but she
warns that the outing will be differ-
ent from the relentlessly downbeat
“Interiors” tour. “I could never do
that tour again, the intensity of it,
the focus of it, there was no relief,”
she says. “It was exhausting. I
learned so much, it was like a college
education in performance, but I'll
never do it again. This will be with
a band and we won’t be going into a
dark tunnel. It will be much more
fun.”

Kamen Keeps Track Of
Film Scores Vs. Singles

Michael Kamen s a profilic writer
of soundtrack music and a record
producer whose film credits include
“Robin Hood: Prince Of Thieves,”
along with the melody for Bryan
Adams’ hit “(Everything I Do) I Do
It For You,” “The Krays,” “Lethal
Weapon” and “Lethal Weapon 11,
“Die Hard” and “Die Hard 11, and
“Brazil.” For Words & Music, he
calls attention to the soundtrack
composer’s role in writing for movies
that focus on singles for much of the
background music:

For many peo-

and allowing the song time and space
to establish an identity. This obvi-
ously works best for all involved.
Films really shouldn’t be made as
promotional tools for the record in-
dustry. On the other hand, if you
make a great, emotional film, people
will want to buy the poster, the T-
shirt, the breakfast cereal, and the
soundtrack score and hit songs alike!
The ability of successful films to
sell soundtrack recordings of purely
“orchestral” film music should be ex-
ploited more aggressively. There is
unique and beautiful film music being
written that is

ple, music vid-
eos have crea-
ted a new
relationship
between musie
and film. The
normal subor-

Wordsa-Musie

virtually ig-
nored by ra-
dio. Perhaps
the advent of
new technol-
ogy will in-
spire and

dinate role of
music to the
story has been turned upside-down
by these essentially “silent” movies
of a song.

The impact on film, radio, and rec-
ords worldwide is enormous, and the
implications for traditional film com-
posers profound. The attempt to
score entire films with hit songs in-
stead of dramatic music can pose
problems for all concerned, including
the film itself!

A composer who has spent a life-
time carefully thinking about melo-
dies, drama, comedy, orchestration,
timings, storytelling, and deadlines is
not necessarily going to be comforta-
ble thinking about a hit song. A comn-
mercial song “dropped” into the mid-
dle of a score that is working hard to
create a world of its own is going to
be, at the very least, intrusive. Com-
posers and songwriters are different
species of musicians. It is possible to
incorporate nearly any existing song
melody into a score. The song has to
be found or, even better, written—
and presented to a composer early
enough to be made part of the fabric
of the main score. The song itself can
be musically “set up” by the com-
poser of the score so when it finally
shows up you feel like you've known
it and loved it all your life.

Making songs part of a film is a
time-honored tradition that’s pro-
duced some of our greatest film mo-
ments. Allowing music, score or song,
to dominate a scene can, especially
from my point of view, be as powerful
a choice as a director can make. How-
ever, allowing songs to dominate a
whole film can be disruptive to the
story, and when the decision is made
on the basis of commerce, I don’t
think that it often helps either the
film, the song, or the audience.

A friend of mine, a great producer,
says that film is “art as commerce.”
In the case of most Hollywood films
he’s right. Thankfully, he is clever
and tasteful enough to know that
songs inside his tightly erafted movie
would stop it in its tracks.

Occasionally, he’ll have a song be-
gin or end a picture, consolidating the
actor’s feelings or the story’s impact,

by Irv Lichtman

make available
new audio/vis-
ual formats from a particular film.
Pop musicians have certainly created
innovative films. The appetite for hit
songs is huge, but it is not well-
served by making a film that no one
wants to see and jamming it full of
songs for the sake of a hit single—on
the other hand, no one would want to
write a score for it either!

The really great thing about the
appetite for hit songs is its genuine,
strong focus on music as a driving
emotional force in films. These days
I can sometimes even convince direc-
tors to lower the effects and turn up
the musie, so it does have its good
side. Additionally, selling the possi-
bality of hit songs has become an im-
portant source of finance for many in-
dependent film makers. Money
raised on the record deal has often
made it possible to afford a score fi-
nanced by songs. The choice of song
or score is still and always a question
of taste and skill.

The marketing of a record at-
tached to a film requires early in-
volvernent of the label. Typically, the
score is the last part of the process,
and tracks for end titles have often
been delivered to the film minutes be-
fore it was finished. The length of
time that it takes to print and distrib-
ute a finished film is amazingly brief
compared to the time record compan-
ies take to press and ship records
specially tailored to release sched-
ules. All too often a movie opens, and
in the crucial early weeks when the
film studio is spending millions to
promote the picture, there are no rec-
ords on the street.

If art and commerce are to work
together, the first responsibility of
artists is to the art. Meaningful work
will always have a place in a produc-
tive market.

PRINT ON PRINT: The following
are the best-selling folios from Hal
Leonard Publications:

1. Soundtrack, “Aladdin”

2. Erie Clapton, “Unplugged”

3. Pearl Jam, “Ten”

4. Bob Marley, “Songs Of Freedom”
5. Travis Tritt, “T-R-O-U-B-L-E.”
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| ARTIST DEVELOPMENTS

CHRISTY CAMPAIGN

Everyone involved knows that Lauren
Christy’s self-titled Mercury Records
debut is going to need some work.

Not that there’s anything wrong
with the product. It’s just that the
adult, songwriter-
oriented collection
hardly fits the
current mass
marketplace. But
that’s fine, too.

“We're very
realistic,” says
Mercury president
Ed Eckstine of the
March 9 release.
“Listen to top 40 and [“Lauren
Christy”] doesn't fit the format per se.
But we think [the album cut] ‘Steep’
will be a very big hit, so we've got to
develop a core audience at the adult
formats and then a sales base in order
to really pop this thing. We can’t
expect MTV or top 40 out of the box.”

So Mercury has a massive
marketing campaign under way to pop
the 25-year-old Londoner's

LAUREN CHRISTY

surprisingly mature reflections on
romance and womanhood, as exhibited
on first AC single, “You Read Me
Wrong.” Her songwriting ability is
what first attracted the interest of
Eckstine and A&R director Tom
Vickers, who signed her to the label.

“I was immediately struck by
Lauren’s lyrical depth and
sophistication,” says Vickers, lauding
Christy’s “youthful approach to adult
themes.” For her part, Christy ducks
being lumped with other emerging
young female singer/songwriters.

“Everyone compares me to women,
but I'm really more like Blue Nile or
Sting,” she says. “I just try to write
good songs at the piano.”

In London, where Christy grew up
listening to the “computerized stuff” of
Duran Duran and the Human League,
she fronted bands before focusing on
songwriting and landing a publishing
deal through songwriter Tony
Hatch. After signing with Mercury,
Christy moved to Los Angeles and left
all her electronic equipment behind.
“Having lived my whole life in London,

1 decided to throw myself into the deep
end and go someplace where I didn’t
know anybody. All I had was a
keyboard and amp. As much as [
believe in technological productions,
you first have to be able to play the
song at the piano and get it across.”

Additionally, Mercury marketing
manager Marty Maidenberg details a
sales promotion concentrating on one-
stops and retail chains tying in with
existing programs using in-store
listening posts. An “alternative
marketing” campaign, he adds, will
provide 150 movie theaters with CDs
for play, along with voiceover IDs and
projection slides.

A concurrent “boutique” campaign is
directed at more than 600 nonmusic
retailers nationwide—restaurants,
clothing stores, beauty salons—and
involves “Now playing” Christy
counter displays containing CD
coupons good for a $1 discount.

The 10,000 recipients of the Tweeds
women's clothing catalog will also get
a Christy cassette sampler with an 800-
number for ordering the full album. A
similar giveaway is planned for
Metropolitan Home readers, who are

BRIAN MAY SOLO PROJECT

(Continued from page 16)

through something like this, you think
you are going to die. But when you
come out of it, you can take on any-
thing. You want challenges.”

Currently, May’s biggest challenge
will be trying to establish himself as a
solo artist. The album, which already is
a hit in the UK., Europe, and other
territories, is off to a slow start in the
U.S. It debuted at No. 159 on The Bill-
board 200 before suffering a second-
week slump, when it fell back to No.
199 (Feb. 27). On the other hand, the
first single, “Driven By You,” debuted
at No. 26 on Billboard’s Album Rock
Tracks chart.

But as Bill Kennedy, Hollywood VP

of sales, and Jim Martone, Hollywood
VP of marketing, point out, the label
and May are only at the beginning of
their marketing campaign.

“The marketing campaign begins
with building on the base of Queen
fans,” Martone says. “With Queen’s re-
surgence, we went right to the core
Queen outlets where the band had suc-
cesses in the past.”

But this time, “the distinction is to
position May as a front man, not just
a lead guitarist; he writes, he sings,”
Martone adds.

At retail, Hollywood has already
bought into many of the developing-
artists programs offered by large retail

THEY RE
FLAYING
MY SONG

Written by Geoff Stephens
and originally recorded by
English crooner Dave Berry,
“The Crying Game” reached
the top five on the British
charts in 1965. Last year,
Virgin artist BOY GEORGE
was solicited to record an
updated version for a
Miramax Film soundtrack.
The movie was renamed
“The Crying Game” after
George recorded the number.
The new rendition was
produced by the Pet Shop
Boys and is the first U.S.
single from the SBK/EMI
Records Group soundtrack.

Edited By Debbie Holley

Movie director Neil Jordan says Dave
Berry’s version of “The Crying Game” “has
that cheap sehmaltzy poetry about it that also
tells something true about the emotional games
one gets into. When 1 finished the movie, I
wanted to do a new version of the song and
thought of Boy George.” .

For Boy George, the deci-
sion to cover the song was
not a simple one. “Obviously
with cover songs, you have
to be.very conscious that
you can do it justice,” says
George. “There are simply
certain songs which I just
would never touch. I lis-
tened to that song and
thought, Yeah, I can definitely do this justice
and I can make it my own.

But George’s decision to participate in the
soundtrack went beyond his interest in the
song. “It [had to be] a film that I agreed with
morally and politically and in every other way.
1 went to a preview of the movie before I de-
cided that I would do the song.”

“The Crying Ganie” is published by Southern
Music Pub. Co. Inc. (ASCAP) and Southern
Music Pub. Co. Ltd. (PRS). It has also been
recorded by Brenda Lee and Ean and the Zodi-
acs, both in 1964.

BOY GECRGE

s

chains, notes Kennedy. Those pro-
grams provide sale pricing and promi-
nent positions in outlets, in exchange
for buying into the chain’s advertising
program.

The second prong of the marketing
campaign consists of capitalizing on the
high-profile tour spot May has landed
as opener for Guns N’ Roses. The tour
began in mid-February and runs
through April. Where the schedule al-
lows, May and his band will headline
their own concerts in cities that the
tour doesn’t reach.

May says his spot on the GN'R tour
came about by accident. “I regard the
band as very good friends,” he says. “I
only discovered that they wanted a
support act by accident when I was
talking to their agent. Slash sent me a
personal message, asking me to be spe-
cial guest on the tour. I was very happy
to say yes.”

For the tour, May has put together
a band that consists of drummer Cozy
Powell and bassist Neil Murray, both
of whom played on the album, as well
as Spike Edney on keyboards, Jamie
Moses on guitar, and Kathy Porter and
Shelly Preston on background vocals.
The band already did a warm-up tour
of South America.

While Mercury served as Queen’s
primary vocalist, May often took lead
on a few cuts per album, in addition to
making major contributions to the in-
tricate harmony vocals that became a
Queen trademark. In stepping into the
lead-singer slot on the album and now
on the tour, May says he initially tries
to “sing like I feel,” and then, with
practice, develops vocal technique.

May says that while his current
energies are devoted to launching his
solo career, there may be more Queen
music coming down the pike. “There is
some material left which Freddie sang
on ... so we probably will see one more
album,” he says. But the idea of going
on tour with the remaining members of
Queen is not appealing to May. “I can’t
picture us doing that, but who knows
what the future will bring.”

basically the single, urban, upscale
female demo Mercury is targeting.

“With an artist like Lauren, you
can’t go there with average, everyday
marketing and promotion avenues,”
Maidenberg says. “We have to
establish her name and a base on adult
radio before top 40 or even VH1, which
is gold-based. But one way or another,
people will know about her.”

JIM BESSMAN

LOUIE GETS STARTED

Louie Louie is grateful for every
moment that Madonna is no longer a
part of his life.

No, there isn’t dissension brewing
between the two artists. He has simply
grown weary of fielding questions
about appearing in the music video for
the pop icon’s mid-80s hit,
“Borderline.”

“When you work as hard as I do on
music, that is what you hope people will
want to discuss,” Louie says.

Fortunately, the tide finally seems to
be turning in Louie’s favor. The
Southern California native’s current
single, “The Thought Of It,” is a smash
throughout Europe, while his Reprise
debut, “Let’s Get Started,” is
gathering eritical kudos home and
abroad. After enduring what he
describes as a long and traumatic gap
since his 1991 WTG/Epic hit “Sitting
In The Lap Of Luxury,” Louie says he
feels a sense of creative validation he
did not several years ago.

“I constantly doubted myself when I

was on Epic,” he says. “From my
perspective, I didn’t get the kind of
constructive feedback an artist needs
when he's trying to make music. But
there’s something about being knocked
down that makes vou want to show
people that you really have it.”

For Louie, part
of that process was
taking control of
the production for
“Let’s Get
Started.” The
result is what he
aptly describes as
his most “energetic
and uplifting
recording to date.
They inspired me to push myself,
vocally, and really expanded my
range.”

Louie is currently playing midsized
venues and clubs across Europe. He
likely will bring his live act to the
States in early spring. Meanwhile,
Reprise is mulling over choices for a
new single in the U.S. Among them are
a dance/hip-hop cover of Stories’ "70s
pop nugget “Brother Louie,” and the
singer’s favorite track, “Walk With
Me,” an urban-minded ballad.

“Traveling all around the world has
had a tremendous impact on my
writing,” he says. “It’ll be fun to see
where it all takes me. Until then, I'm
having a great time with the songs on
this album. They feed my soul like
nothing ever has.”

LOUIE LOUIE

LARRY FLICK

i ESSENTIAL

REFERENCE
.GUIDES

publishers, distributors & more.

usage.

1. International Buyer’s Guide: The worldwide music & video busi-
ness to business directory jampacked with record & video co's, music

2. International Talent & Touring Directory: The source for US &
Intl’ talent, booking agencies, facilities, services & products.

3. Record Retailing Directory: Detailed information on thousands of
independent music stores & chain operations across the USA.

4. International Tape/Disc Directory: All the info on professional
services & supplies for the audio/video tape/disc industry.

5. Country Music Sourcebook: Lists personal managers, booking
agents, performing artists, country music radio stations & more!

6. International Recording Equipment & Studio Directory: All
the facts on professional recording equipment, studios & equipment

7. International Latin Music Buyer’s Guide: The essential tool for
finding business contacts in the latin music marketplace.

For fastest service call: 1-800-223-7524

(outside NY), in NY 1-212.536-5174 Or
1-800-344-7119 (outside NJ), in NJ 1-908-363-4156

Mail completed coupon to: Billboard Directories, PO Box 2016, Lakewood, NJ 08701

Name Company

Address

Signature

Check for $ enclosed. Charge: (J Visa (QMC [JAMX
Card # Exp Date

#copies Amount

Please add $3 per directory for S&H, add $8 for international oraers.
Add applicable sales tax in NY, NJ, GA, TN, MA, IL & DC.

1993 international Buyer’s Guide (8057-9) $80

1993 International Talent & Touring Directory (8042-0) $70

— 1992 Record Retailing Directory (8052-8) $99

1992 International Tape/Disc Directory (8054-4) $35

1992 Country Music Sourcebook (8053-6) $40

1993 International Recording Equipment & Studio Directory (8043-9) $40
1992 International Latin Music Buyer's Guide (8058-7) $50

BDQP5314

BILLBOARD MARCH 6, 1993

www americanradiohistorv com

19


www.americanradiohistory.com

Artists & Music

AMPHITHEATERS GET COLD SHOULDER

(Continued from page 10)

Such feelings help explain why
some shed operators are upset about
Lollapalooza’s decision. Although
there are a few isolated outdoor fa-
cilities that do not want the festival
back because of problems from last
year’'s stop (‘‘People think we're
drug-crazed and we're going to mur-
der them in their sleep,” says co-or-
ganizer Ted Gardner), many manag-
ers consider the show one of 1992's
best dates. “I'm thoroughly pissed
off that they're skipping us after we
bent over backwards for them last
year,” says one shed operator.

“I'm hoping that they’ll play our
buildings,” says Rodney Eckerman,
president of Houston-based Pace Fa-
cilities Group, which operates seven
amphitheaters around the country.
“I'm not sure they should play each
and every one of them, but I believe
many of them have the ideal circum-
stances for them.”

Eckerman stresses that a balance

must be struck between freedom
and accommodations. “If you get
into the wrong outdoor location, be-
sides the fact that your costs can be-
come astronomical, you can get into
traffic problems, inferior concession
stands, and other complications, so
that the added value of that unstruc-
tured atmosphere becomes unrecog-
nized as people start to look at all the
inconvenience.”

SO0B STORY

Any problems amphitheaters are
having due to a lack of shows pale in
comparison to challenges facing are-
nas. As more acts choose to tour in
the summer, the number of shows at
large indoor venues continues to spi-
ral downward, leaving operators
desperate to recapture some of the
business.

“The indoor touring industry just
isn’t there anymore,” says Jam Pro-
ductions’ Arny Granat. “There are

AMUSEMENT BUSINESS®
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GROSSES
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
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FESTIVAL: Entertainment shows
MAX] PRIEST, THE WAILERS, Center
TIGER, CUTTY RANKS, THE Long Beach,
WAKING SOULS, FREDOIE Calif.
MCGREGOR, MICHAEL ROSE,
TOWY REBEL, COCO TEA,
ANOREW TOSH
NENL DIAMOND Charlotte Feb. 16 $471,400 18,836 Ogden Presents
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TRAVIS TRITT/TRISHA Clemson Univ. two
YEARWOOO Clemson, $.C. shows, one
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JEFF HEALEY BAND Center $30/ $22.50 11,807 Entertainment
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BROOKS & DUNM Fox Theatre Feb. 20 $143.320 7,445 B-F Promotions
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St. Petersburg,
Fla.
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two or three [arena] tours out, at
best, during the fall and winter.”

“We just don’t know how to get
the business back,” says Michael
Rowe, GM of the Meadowlands’
Brendan Byrne Arena in East Ruth-
erford, N.J. Rowe says the arena
used to average 40 shows a year, and
now it's down to about 10. An at-
tempt to compete with amphithe-
aters by operating an outdoor stage
last summer on the grounds of the
complex did not meet expectations
and won't be tried again. “We’ve of-
fered Jimmy [Koplik] and his part-
ner any kind of unique deal; we'll
risk almost all of our rent to co-pro-
mote; we're almost willing to break
you in on concessions and parking.”

Troy Collins with Spectacor
Management, which operates are-
nas throughout the country, notes
that with promoters struggling to
fill the amphitheaters they’'ve
built, conflicts can occur when
placing a date. “In its heyday, the
[Philadelphia] Spectrum used to do
60 to 70 concerts a year. Now it’s in
the mid-20s. We used to discuss
with promoters what was the best
way for them to bring acts to the
amphitheater to meet their pay-
ments and still provide us with
stuff. From a financial standpoint,
the promoters can no longer af-
ford to bring some acts indoors in
the summer.”

With all parties frenzied to get
dates, the traditional route of the
booking agent calling the promot-
er to ask him or her to place a hold
for a show at the local arena is of-
ten crumbling. And while promot-
ers and agents at the conference
suggested it is time for everyone
to work together to end the chaos
and get organized, Gardner notes
that expecting the old ways of
business to return is like “telling
someone to remarry his ex-wife—
it ain’t gonna happen.”

THAT’S GOUNTRY

While many promoters and ven-
ue managers bemoan the lack of
arena-level rock acts currently
touring, country booking agents
are worried about too much of a
good thing. “We're counting 28
country headlining tours coming
up,” says Creative Artists Agen-
cy’s Ron Baird. ‘‘Relative to
rock’n’roll, that’s not much, but
there's always been a gentlemen’s
agreement in Nashville not to go in
on top of each other and try to
have between three and four
weeks between dates. Now we're
seeing the strong-will-survive,
weak-will-perish mentality that’s
prevalent in rock starting.”

In fact, venue operators are
picking and choosing country
shows based on what they feel the
market will bear. Joe Sassano, as-
sistant director of Notre Dame
Arena in South Bend, Ind., says he
had to pass on Jackson and McEn-
tire dates because they were too
close to a Vince Gill/Mary-Chapin
Carpenter date to which he had al-
ready committed.

Though country’s surging popu-
larity is evident on radio, with the
exception of a few acts, it has not
yet reached the proportions to pick
up rock’s slack in the live arena. “I

ORLANDO, Fla.—For many alter-
native music fans, summer will be-
gin officially June 15 when Lollapa-
looza '93 kicks off at the Univ. of
British Columbia in Vancouver.

However, for the event’s organiz-
ers, summer started last October
when they began planning this
year’s tour. The challenge: to pick
through a list of about 160 bands
and find the perfect bill for this
year’s lineup.

In just three years, Lollapalooza,
the brainchild of Jane’s Addiction
founder Perry Farrell, has grown
into the major music festival of the
year, combining alternative bands
with sideshow attractions and
booths by socially conscious organi-
zations.

Farrell, along with the show's
producers Ted Gardner and Stuart
Ross, and William Morris Agency
booking agent Don Muller, pick
who gets a slot on the tour. “The
whole purpose of starting Lollapa-
looza was no one was really looking
after younger bands,” says Gard-
ner.

The list of 160 bands now has
been narrowed down to 40. That list
will be whittled down to seven
main-stage acts to be announced in
the coming weeks, says Gardner.
“We don’t read the trades, we don’t
watch MTV. It's our ideas of who
we think should be on the tour,” he
says, adding, “It's a matter of ex-
amining who's available, who's re-

Acts Jockeying For Spot
On 93 Lollapalooza Bill

leasing an album. We need two
bands that are reasonably recogniz-
able.”

However, booking agents cer-
tainly do their part to lobby for
their bands—and to get the rumor
mill started. “Every agency sub-
mits all their alternative bands and
then tells the bands’ managers that
their act’s name has been submit-
ted. Then the acts start hearing
their name [in conjunction with the
tour] and suddenly their friends are
saying, ‘I hear you're playing Lolla-
palooza,’ ” says Ross, laughing.

Because Lollapalooza has estab-
lished an identity that goes beyond
the individual acts, Gardner says,
“this year we can afford to be a lit-
tle more eclectic and left field,” al-
though he says the music mix won't
change drastically. Plans for 1993
call for the second stage, which fea-
tured local acts on each date last
year, to include four bands that will
tour with the attraction as well as
continued use of regional bands.
“These will be acts that are signed
to a major or an indie who will get
included in the merchandise. It will
be two bands for [the first half] and
then another two bands for the
[rest]. The idea is to give these
younger bands the opportunity to
play for an audience they might not
be able to be in front of otherwise.
We’ll get them to break even and
give them exposure,” Gardner says.

MELINDA NEWMAN

invite venues [that are hurting for
dates] to look at country,” says
Baird. “But we don’t have a lot of
acts that can fill 20,000 seats.”

While few major acts have low-
ered their guarantees, some small-
er acts are being forced to cut
their prices or risk having promot-
ers pull the show.

“One of the biggest problems is
promoters pulling out of gigs,”’
says lan Faddie, of The Big Bang,
a British tour coordination compa-
ny that works in the U.S. with such
acts as New Model Army, Public

Image Ltd., Soup Dragons, EMF,
and Aztec Camera. As recently as
two years ago, promoters were
willing to renegotiate if ticket
sales were weak on a show, he
says. However, in these recession-
ary days, “there’s no cushion and
they aren’t prepared to talk.”

The Big Bang’s Phil Hamilton
cites the case of one well-known
club act that charged $7,000 per
gig in 1989. When it played the
same size venues in 1992, it had to
drop its price to $3,000 to get pro-
moters to take the date.
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“ save your love”
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Chicago’s response to

These reactions and over one milllon

records soid world-wide, have set the stage

for the Bad Boys Blue self-titied debut album.
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Hot And Groovy. Infectious
Grooves’ limited-edition
“Sarsippius’ Ark” is outpacing
the group's debut, which had
a one-week stay at No. 198 on
The Billboard 200, and peaked
at No. 6 on Heatseekers. The
new title debuts on the big
chart at No. 109. It is the top-
selling Heatseeker album in
three different regions.

HONOR ROLL: Denis Leary and Confederate Railroad
become the 12th and 13th acts to graduate from Heatseekers
in 1993.

Leary, whose Showtime special premiered Feb. 20, moves
on with a 106-90 jump on The Billboard 200. He sees 9% gain
in sales and, with the Showtime exposure, he likely will see
a bigger gain next week.

Confederate Railroad moves to No. 21 on .4
Top Country Alhums and graduates after 42 t
weeks on Heatseekers.

~ MOUNTAIN 1
Infectious Grooves, Sarsippius’ Ark |

Party Time. “Blossom” star Mayim Bialik, second from right,
greets Hollywood act the Party, whose new single, “All About
Love,” aired on the series’ highest-rated episode ever, Feb. 8.

second song from the Party’s latest. Although the appearance
has yet to generate sales or radio action, the ratings for the
Feb. 8 episode were significant. The Party’s shot garnered a
23 share, which, to that point, marked the highest ratings in
“Blossom” history.

REGIONAL HEATSEEKERS #1's

r NORTHEAST
——— Belly, Star

Neva’ Before. Kam, a 22-year-
old Los Angeles rapper signed
to Ice Cube’s Street Knowledge
label, bypasses Heatseekers,
as “Neva’ Again” debuts at No.
24 on Top R&B Albums. The
title also makes a respectable
debut on The Billboard 200,
entering at No. 131. Kam’s
recording debut began when
he appeared on the “Boyz N
The Hood” soundtrack.

BIG HEADED: If Giant’s Big Head Todd And The Mon-
sters debut on Heatseekers next week, you can bet the lion’s
share of the Colorado trio’s sales will come from its home
state. The band built a following in its backyard by releasing
two albums on its own label and distributing them nationally
through Caroline.

Proof of the band’s hometown popular-
ity came when it’s Giant debut hit the bins
Feb. 23. On the prior evening, the trio
played a three-hour show at the Boulder

Acts are removed from Heatseekers when
any career album hits the top half of The Bill-
board 200, the top 25 of Top R&B Albums or
Top Country Albums, or the top five of one
of our other popular-format album charts.

AGAIN: Jackyl rings up its ninth week as
the No. 1 Heatseeker, and holds the record
for weeks topping this chart. In fact, that’s
twice the number of weeks any other act has
been the No. 1 Heatseeker.

Four acts—the Chieftains, Curtis

Infectious Grooves, Sarsippius’ Ark

1 EAST NORTH CENTRAL
| Jackyl, Jackyl -

A

WEST NORTH CENTRAL

" MIDDLE ATLANTIC |
Infectious Grooves, Sarsippius’ Atk

Theatre that was broadcast live on
KBCO. It then headed next door to a
Rocky Mountain Records location, which
opened at midnight to sell the Monsters’
“Sister Sweetly” album. The band signed
autographs until 3 a.m., and Giant says

Jackyl, Jack_y]

~1_
!

SOUTH ATLANTIC
Du[g?! Dagey Du{fs

the Rocky Mountain store moved 550 co-
pies.

The label also says the local Handle-
man branch has also brought in the title,
and that by street date. the local Baker &

PACIFIC ‘

N T

% =

Stigers, Helmet, and Trey Lorenz—are tied
for second place with four weeks each in the
top slot.

BLOSSOM BOUQUET: Is Mayim Bialik

bidding to become the Oprah Winfrey of her generation? In
two recent episodes, Bialik’s NBC sitcom, “Blossom,” was
used as a launch pad for youth-oriented artists.

Bialik’s fellow cast member, Joey Lawrence, used the
show’s Feb. 15 episode to air the debut of his “Nothin’ My
Love Can’t Fix” video. As a result of the “Blossom” exposure,
Lawrence—who is becoming a regular fixture on the cover of
teen mags—sees his sales almost triple over those posted in
the album’s first week on the street. His debut enters Heat-
seekers at No. 5 and The Billboard 200 at No, 146.

The week before Lawrence's video debut, the “Blossom”
show featured the premiere of a new single by Hollywood’s
the Party. The Teddy Riley-composed “All About Love” is the

B I LLBOARD " S

~ SOUTH CENTRAL
Duice, D(izzey Duks .

THE REGIONAL ROUNDUP

Rotating top-10 lists of best-selling tities by new & developing artists.

MOUNTAIN
Infectious Grooves, Sarsippius’ Ark
Gin Blossoms, New Miserable Experience
dada, Puzzle

NORTHEAST
1. Belly, Star
2. Shawn Colvin, Fat City
3. Positive K, Skills Dat Pay Da Bills
Jackyl, Jackyl 4. Jayhawks, Hollywood Town Hall
Shawn Colvin, Fat City 5. dada, Puzzle
Screaming Trees, Sweet Oblivion 6. Brian May, Back To The Light
Mark Collie, Mark Collie 7. Infectious Grooves, Sarsippius’ Ark
4-Non-Blondes, Bigger Better Faster More! 8. Gospel Music Workshop, Live in Chicago
Belly, Star 9. Young Black Teenagers, Dead Enz Kidz..
A Lighter Shade Of Brown, Hip Hop Locos 10. Screaming Trees, Sweet Oblivion

RIS GG S CROCY

—

H EATSEEKER S

Taylor one-stop had already sold through
its 1,000-piece opening allocation. The
Monsters were also scheduled for a Feb.
26 in-store visit at Boulder’s Albums On

The Hill.
The buzz is not confined to the Rockies.
Nationally, 15 album-rock stations have added the act thus far,
including two in Chicago. And, when the band played a Jan-
uary showease at L.A.’s Roxy, a number of the ticket-buying
attendees were already familiar with some of Todd’s material.
By the way, the Monsters’ own label, through which it dis-
tributed its earlier albums, was named Big—so VP of publicity
David Millman says it was only logical that the trio move on

to a label called Giant.

Popular Uprisings is prepared by Geoff Mayfield with assist-
ance from Roger Fitton und Brett Atwood.

A LB UM CHART

COMPILED FOR WEEK ENDING MARCH 6. 1993 FROM A NATIONAL SoundScTan The Heatseekers chart lists the best-selling titles by new and developing artists, defined as those who have never appeared in the ]
% SAMPLE OF RETAIL STORE AND RACK SALES REPORTS COLLECTED, I Illl II top 100 of The Billboard 200 chart, nor in the top 25 of the Top R&B Albums or Top Country Albums chart, nor in the top five
wE x| o = COMPILED, AND PROVIDED BY of any other Billboard album chart. When an album reaches any of these levels, the aibum and the artist's subsequent albums are
= Uil ey <I( ARTIST TITLE immediately ineligible to appear on the Heatseekers chart. All albums are availabte on cassette and CD. *Asterisk indicates vinyl LP
EES B EA LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) Is unavailable. Albums with the greatest sales gains. © 1993, Billboard/BPI Communications.
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Pendulum Gets Tene-cious. Pendulum/Elektra recording artist Tene Williams
recently completed her self-titted debut album, to be released in April. The first
single, due Thursday (4), is titled "Give Him A Love He Can Feel."”
delivers the finished master to excited Pendulum execs. Shown, from left, are
Randy Eichner and Mickey Eichner, managers; Williams; Ruben Rodriguez,
president/CEP, Pendulum; and David Glinert, head of business affairs, Pendulum

B BY DAVID NATHAN

LOS ANGELES-— With the release
of “I Wanna Love Somebody,” her de-
but album on Jive, singer/songwriter
Angela Bofill is enjoying renewed im-
pact following a four-year hiatus as a
recording artist. While Bofill has
been performing consistently both
domestically and overseas since 1979
(when “Angie,” her much-acclaimed
first album for GRP was released),
the initial reaction to her Jive project
suggests that her recording career is
experiencing new momentum.

New to Jive, Bofill has a series of
recordings under her belt. Her sec-
ond set for GRP wus 1980’s now-clas-
sic “Angel Of The Night,” and she
also recorded four albums for Arista
and “Intuition” for Capitol in 1989,

According to Bofill, a pact with

Here the artist

Zomba Publishing, Jive's sister com-

MOVE IT ALONG: Of interest this week: Levert,
back with its “For Real, Tho’,” on Atlantic. As the title
of the lead-off single, “The Good O' Days,” indicates,
this Cleveland writing/producing/pertorming team has
attempted to revive some overlooked *70s funk/R&B
and combine it with a contemporary/hip-hop edge. And
with Gerald Levert already launched as a solo star, this

Levert Yearns For The ‘Good Ol Days’
Group Updates ’70s Funk/R&B On Latest Album

take heed. America’s farmers are in trouble, and many
of them are black. According to Frank Cooley of the
newly formed Black Farm Aide of America, “Black
farmers are forced to relinquish more than 1,000 acres
each day, which is 10 times higher than the rate for
white farmers. Struggling black farmers in the recent
past receive an average of $21,000 less than white farm-

ers who borrow from the

album allows Sean Levert
and Mare Gordon to ven-
The
Rhythm

ture farther into the vocal
spotlight. A feel-good, fun
and the
Blues .

time from beginning to
end, Levert is positioning
itself for the long-term ca-
reer stability enjoyed by
its ‘“‘progenitors,” the
O’'Jays. Try the title
track, “She’s All That,”
and midnight-hour bal-
lads “My Place (Your
Place)” and “Say You
Will.”

Fans of Dionne Warwick may find her new “Friends
Can Be Lovers” set a pleasant surprise. With produe-
tion/songwriting aid from lan Devaney and David
Morris with Lisa Stansfield, Warwick’s son David
Elliott and partner Terry Steele, drummer Harvey
Mason (on the Sting tune “Fragile”), and Burt Ba-
charach & Hal David (the team that put Dionne on the
map with tunes like “Don’t Muke Me Over,” “Walk On
By,” and “Message To Michael”), Barry Eastmond,
and Masaki Kubo, Warwick has found the right pack-
age of contemporary songs to set off her throaty purr.
Best for programmers, apart from sunny lead-off
“Sunny Weather Lover,” are title track, the groove-y
“Much Too Much,” and warm, winning duet with cousin
Whitney Houston “Love Will IYind A Way.”

I am extremely excited about the new Tene Wil-
liams record, “Give Him A Love He Can I'eel” (Pendu-
lum). Williams is an able vocalist, with a sweet snap to
her style, and she stakes her claim to her man over a
thumping, club-ready track with a chorus featuring
wisely placed organ fills, violin washes, and a diddling
cornet hook that combines new breed hip-hop with old
school disco sensibilities. Can’t wait for the album!

AID FOR BLACK FARMERS: Artists and labels,

by Janine McAdams

Farmers’ Home Adminis-
tration.” For this reason,
Cooley is reaching out for
artists to appear at a
three-day Memorial Day
Black Farm Aide event
that would conclude with
a concert May 29 at Me-
morial Stadium in Little
Rock, Ark. Plans for a
pay-per-view concert deal
with Showtime are in the
works. Interested parties
should contact David Harris at 800-672-5839.

MOI{E POWER JAM: Conventions are traditionally
used by labels to roll out a cavalcade of talent for radio
programmers and retailers, and Urban Network '93
was the site of some notable performances. Among the
highlights: Silas Records darling Chante Moore; Epic’s
charismatic Trey Lorenz and Oscar; Giant’s hip-hop
bash featuring Miki Howard and Jade; A&M’s intro-
duction of balladeer Rodney Mannsfield, British new-
comer Dina Carroll, and Perspective’s Lo-Key (who |
tore the roof off); and Motown’s MoJazz artist Norman
Brown and promising new rap group Trends Of Cul-
ture (whose first single, “Off And On,” dropped Feb.
23). Also of note: E.J. Williams of American Urban
Network continues the rollout of his new syndicated
“Top 30 Countdown” featuring Wendy Williams and
Vinnie Brown ... Sharon Heyward officially took the
reins as president of Perspective Records Feb. 15, as
Kevin Fleming, who helmed the label until now, moves
to the key position at Perspective Publishing/Flyte
Tyme Tunes ... Wendell Greene, formerly of Giant
Records, is now A&R director for Fox Records . .. 40-
vear radio veteran Georgie Woods tells his life story

(Continued on page 26)

ANELA BOFILL

pany, led to the association with her
new recording home. The Zomba deul
was spurred by the recent success of
some of Bofill’s earlier compositions:
In 1991, Will Downing scored an
R&B hit with “I Try,” and Jennifer
Holliday made her “I'm On Your
Side” the title track for her Arista de-
but.

“I had no idea some of my tunes
were being covered,” says Bofill, “but
I was very happy. It was like my
songs had some longevity and those
covers certainly helped me get a pub-
lishing deal.”

Zomba played demos of tunes by
songwriter/producer Eve Nelson to
Bofill and manager Lauren Little. As
a result, Bofill expressed interest in
collaborating with Nelson, whose pre-
vious work included writing jingles
and television themes.

“We wrote two songs, ‘I Wanna
Love Somebody’ and ‘I Still Believe
In Love,” and we demo-ed them.
When we played them to Jive, they

Angela Bofill Returns To Form
Zomba Pub Deal Leads To Jive Signing

were floored. Next thlng, we were do-
ing an entire album,” says Bofill.

After woodshedding in New York
in early 1992, “using Eve’s eight-
track setup, lehearsing, and really
preparing so that I knew exactly what
I wanted to do in the studio,” Botill
says she cut eight tunes with Nelson
producing, including English and
Spanish versions of their composition
“Heavenly Love.” Producer Preston
Glass contributed “Always A Part Of
Me,” a duet recorded by Bofill with
saxophonist Kirk Whalum, which also
appears on his new “Cache” album.

According to Varnell Johnson,
Jive’'s VP of R&B promotion, the la-
bel has received “extremely good re-
sponse” to Bofill's album. “We de-
cided not to release a single first,
which is definitely a different ap-
proach. We feel that Angela is the
kind of artist who makes real, full-out
albums and that putting out a single
might be stifling to the project.”

Johnson notes the album has been
serviced to adult alternative, jazz, and
contemporary R&B stations. “We've
been getting strong reaction on a
number of cuts, ineluding both
English and Spanish versions of
‘Heavenly Love,” ‘Te Amo,” ‘Always A
Part Of Me,” and the title track. Al-
though the R&B outlets are naturally
playing cuts in their quiet storm slots,
we're also getting play in regular ro-
tation on some stations,” he says.

Of her album, Bofill comments,
“I'm honestly very proud of it,” and
notes she is pleased by her associa-
tion with Jive. “When I started out in
this business, I had a lot of creative
input,” she says. “That became lim-
ited in certain situations. [ felt after
15 vears, why should anyone tell me
what to record? ... Jive is a small
company and there’s a real team ef-

(Continued on page 26)

Basehead Asks: Do You
Wanna (Moan) Or What?

B BY CHRIS MORRIS

LOS ANGELES—You know some-
thing strange is going on with Base-
head when Michuel Ivey, the leader of
the Washington, D.C.-based group,
says the first radio track from the
group’s new album is titled “Do You
Wanna Fuck (Or What)?”

Ivey himself has directed a video
for the track, drawn from the hip-hop
band’s second Imago album, “Not In
Kansas Anymore.”

Of course, the song is not being
issued as originally recorded: Taking
a page Irom Prince’s profanely titled
“Sexy ME.” the track has been ed-
ited.

“On the single, it only says ‘fuck’
like five times,” Ivey explains. “We
took out the word and put in a moan,
4 woman moaning.”

While the title of the song could
raise some eyvebrows in feminist cir-

cles, Ivey maintains that he means no
disrespect to womanhood in general.

“On the surface, you hear the title,
you think it’s like 2 Live Crew,” he
says. “But it's describing a certain
type of female, and what they want.”
Noting that the track includes a
woman making an ironic spoken com-
mentary on the lyries, he adds, “I give
the women a chance to get their two
cents in.”

The video for “Do You Wanna
Fuck” is the maiden directorial effort
by Ivey, who was a film production
major in college.

“One of my further goals is direct-
ing [movies],” Ivey says. I've always
been into theatrical stuft.”

Basehead’s theatrical side, so ap-
parent in the spoken asides on the
group’s debut, “Play With Toys,” is
on view on “Not In Kansas Any-
more,” which again incorporates play-

(Continued on page 26)
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Compiled from a national sample of airplay supplied by Broadcast Data Systems’ Radio Track service. 67 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart
TS i =3 a0
dlg|a! Glelg
w |k |&| TITLE w |k |&|TITLE
e E ARTIST (LABEL/DISTRIBUTING LABEL) £ | 2 | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
38 |35 | 12 | RELEASE ME
* & NO,1 * % 38135 | 12 | B OarD (GIANT/REPRISE)
| GET AWAY 5" HONEY DIP
1)1 BOBBY BROWN (M) 3weeksatNo.1 .| [39/64 | 4 | porTRAIT CAPITOL)
540 2 |16 | DONT WALK Away 40 |56 | 3 | IT wAs A Goop DAY
23 JADE (GIANT/REPRISE) ICE CUBE (PRIORITY) _
k313 |9 FREAK ME 41 (37 |13 | ME & MRS, JONES
| SILK (KEIA/ELEKTRA) FREDDIE JACKSON (CAPITOL)
r4"} 5 |14 I'M EVERY WOMAN 42 |40 |12 | IT MUST BE LOVE
.4 WHITNEY HOUSTON (ARISTA) GOOD GIRLS (MOTOWN)
SWEET THING B IT'S ALRIGHT
54|13 | BNET ser prown/mca) 43150 | 3 | CHANTE MOORE (SILAS/MCA)
REMINISCE | CONFUSED
B 6 | 17 | mARY J. BLIGE (UPTOWN/MCA) b el Nl TEVIN CAMPBELL (QWEST/WARNER BROS.) |
I'M SO INTO YOU SAVING FOREVER FOR YOU
K73 18| 9 | swyirea) 5] s6i] 10 SHANICE (GIANT/REPRISE)
HERE WE GO AGAIN! iE CAN HE LOVE U LIKE THIS
3l e PORTRAIT (CAPITOL) | 1483151 |4 AFTER 7 (VIRGIN)
| HAVE NOTHING EVERVTHING'S GONNA BE ALRIGHT
193 14 | 7 | WAITNEY HOUSTON (ARISTA) #[ 431 18 FATHER M.C. (UPTOWN/MCA)
COMFORTER TR GIVE IT TO YOU
Wwiofw0 SHAI (GASOLINE ALLEY/MCA) [48{54 | 5 | MARTHA WASH (RCA)
11 |7 | 9 | LOVE MAKES NO SENSE 49 |53 |10 | DAZZEY DUKS
ALEXANDER O'NEAL (TABU/A&M) DUICE (TMR/BELLMARK) 4
12 |11 | 17 | MR. WENDAL 507 59 | 5 PHOTOGRAPH OF MARY
ARRESTED DEVELOPMENT (CHRYSALIS) [0 TREY LORENZ (EPIC) i
HIP HOP HOORAY & TYPICAL REASONS
K137 21 | 8 | GAUGHTY BY NATURE (TOMMY BOY) T51)168 | 2 | pRINCE MARKIE DEE (COLUMBIA)
T REBIRTH OF SLICK 3 RIGHT HERE
(143122 | 11 DIGABLE PLANETS (PENDULUM/ELEKTRA) 51— |20 | SWY (RCA)
15 | 8 |18 | QUALITY TIME 53 [ 58 [ 18 | NO RHYME, NO REASON
I-FIVE (JIVE) | GEORGE DUKE (WARNER BROS.)
16 |15 | 16 | GIVE IT UP, TURN IT LOOSE 54 | 55 | 12 | IT HURTS ME
EN VOGUE (EASTWEST) | JACCI MCGHEE (MCA) ]
1
17 |12 | 25 | BABY 'M FOR REAL/NATURAL... 55 [ 52 | 18 | ALL DAY, ALL NIGHT
AFTER 7 (VIRGIN) STEPHANIE MILLS (MCA)
T NUTHIN' BUT A “G" THANG FER™ DROP IT ON THE ONE
118323 | 7 | OR. oRe (DEATH ROW/INTERSCOPE) l5§ 652 | g BrOWN POSSE (MCA)
@ 2|7 DEDICATED 157 [ 49 |18 | ALL RIGHT NOW
12 | RKELLY & PUBLIC ANNOUNCEMENT (JIVE) | | PATTI LABELLE (MCA)
20 | 16 | 25 | GAMES |58 [60 |17 | DAMNU
CHUCKII BOOKER (ATLANTIC) PRINCE & THE N.P.G. (PAISLEY PARK/WB)
HAT 2 DA BACK | WELCOME TO MY LOVE
IZL| 30 | 6 | TiC Warace/aRiSTA) il i RACHELLE FERRELL (MANHATTAN)
22 | 25 | 17 | HAPPY DAYS 60 | 57 |19 | HEY LOVE %CAN | HAVE A WORD)
: | | SILK (KEIA/ELEKTRA) MR. LEE/R. KELLY (JIVE)
ek KISS OF LIFE e DITTY
LZ1) 26 | 5 | sape epiC) 611 — | 1 | papeRBOY (NEXT PLATEAU/FFRR/PLG)
o SO ALONE TIME 4 SUM AKSION
F247{ 28 | 10 | MEN AT LARGE (EASTWEST) o) e REDMAN (RAL/CHAOS/COLUMBIA)
CRAZY LOVE . TELLIN' ME STORIES
A G b3 CECE PENISTON (A&M) 63 i 73| 2 | 816 BUB (EASTWEST)
- | GOT A MAN A WHOLE NEW WORLD
263 33 | 16 ! POSITIVE K (ISLAND/PLG) i i 10_ P. BRYSON/R. BELLE (COLUMBIA)
a7 | MAKE LOVE 2 ME INFOR|
K273 34 | 16 | [ORENZO (ALPHA INT'L/PLG) syese SNOW (gé?wzsn
28 |32 | 20 | NO ORDINARY LOVE 5671 3 LOSE CONTROL
SADE (EPIC) A — SILK (KEIA/ELEKTRA)
Cr SWEET ON U GANGSTA BITCH
{38 | 4 | Coev? (PERSPECTIVE/A&M) )1 (13 APACHE (TOMMY BOY)
o GOOD OL' DAYS IT'S A SHAME
(303 45 | 3 | (everr T (ATLANTIC) 68166 [ 8 | TR teone (RUFFHOUSE/COLUMBIA)
5 SHOOP SHOOP IT'S GONNA BE A LOVELY DAY
3142 | 11 | micAEL COOPER (REPRISE) 63163 | 13 | L OO0 avsTEM. (ARSTA) |
MURDER SHE WROTE - CAN'T GET ANY HAR
@ 146 | 13 | CHAKA DEMUS & PLIERS (MANGO/ISLAND) 1700 — | 1 | James B o e
. COuLD
133 4 | 3 | ReciRA BELLE COLUMBIA) 1 |75 3 ‘B”L':&?A%EJ R‘E&%?JE)S
- LOVE NO LIMIT GOOD 4 WE
34147 | 12 | MaRY J. BLIGE (UPTOWN/MCA) 271 2 | O N Eastwesn)
35 [ 29 | 17 | 1 WILL ALWAYS LOVE YOU - 1 | INOURLOVE
WHITNEY HOUSTON (ARISTA) 1733 — | CARON WHEELER (EMI/ERG)
36 |41 | 6 | NEVER DO YOU WRONG s [ 1 | MuscLE ariP
STEPHANIE MILLS (MCA) L4 — SHABBA RANKS (EPIC)
LOVE THANG B NEVER BEFORE |
V3T 48 | 6 | INTRG (ATLANTIC) 75)|— | 1 | SIMPLE PLEASURES (REPRISE)
(O Tracks moving up the chart with airplay gains. © 1993, Blllboard/BPl Communications.
1 |— |1 |!GOT ATHANG 4 YA! EAL LOVE
LO-KEY? (PERSPECTIVE/A&M) MARV J. BLIGE (UPTOWN/MCA)
2 |—| 1 | LOVE SHOULDA BROUGHT YOU. .. 15|10 | 7 | PEOPLE EVERYDAY
TONI BRAXTON (LAFACE/ARISTA) ARRESTED DEVELOPMENT (CHRYSALIS)
3 |— | 1 | LOVE'S TAKEN OVER 16 | 13 | 7 | INSIDE THAT | CRIED
CHANTE MOORE (SILAS/MCA) CECE PENISTON (A&M)
4 |— | 1 | IFIEVER FALL IN LOVE 17 | 14 | 18 | BABY-BABY-BABY
SHAI (GASOLINE ALLEY/MCA) TLC (LAFACE/ARISTA)
§ |12 | RUMP SHAKER 18111 4 | FLEX
WRECKX-N-EFFECT (MCA) MAD COBRA (COLUMBIA)
6 | 2 | 3 | GOODENOUGH 19 [ 12 ] 19 | 'VE BEEN SEARCHIN’
BOBBY BROWN (MCA) GLENN JONES (ATLANTIC)
7139 | THEREU GO 20 | 17 [ 30 | MY LOVIN’ (YOU'RE NEVER...)
JOHNNY GILL (LAFACE/ARISTA) EN VOGUE (EASTWEST
8| 5|9 | AINT NOBODY LIKE YOU 21 | — | 20 | MR. LOVERMAN
MIKI HOWARD (GIANT/REPRISE) SHABBA RANKS (EPIC)
9 {— |1 [ALLISEE 22 | 18 | 22 | COME & TALK TO ME
CHRISTOPHER WILLIAMS (UPTOWN/MCA) JODEC! (UPTOWN/MCA)
10| 4 | 5 | WHAT ABOUT YOUR FRIENDS 23| 16 | 30 | REMEMBER THE TIME
TLC (LAFACE/ARISTA) MICHAEL JACKSON (EPIC)
11| 6 | 11 | END OF THE ROAD 24 | — | 19 | THE BEST THINGS IN LIFE ARE FREE
BOYZ Il MEN (BIV 10/MOTOWN) L. VANDROSS/J. JACKSON (PERSPECTIVE)
12| 8 | 2 | SLOW AND SEXY 25| —| 6 | HUMPIN' AROUND
SHABBA RANKS/JOHNNY GILL (EPIC) BOBBY BROWN (MCA)
13 ] 7 | 12 | ALONE WITH YOU Recurrents are titles which have appeared on the Monitor
TEVIN CAMPBELL (QWEST/WB) for 20 weeks and have dropped below the top 20.
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TITLE (Publisher — Licensing Org.) Sheet Music Dist.
7 (Controversy, ASCAP/WB, ASCAP/Warner Chappell,
ASCAP/Budget, BMI/Bug, BMI) WBM

ALL DAY, ALL NIGHT (MCA, ASCAP/Geffen Again,
BMI/Music Corp. Of America, BMI)

ALL | SEE (EMI April, ASCAP/Across 110th Street,
ASCAP/DeSwing Mob, ASCAP/Babydon, ASCAP) WBM
ALL RIGHT NOW (Whole Nine Yards,/Avid One,
ASCAP/Mizmo, BMI/Casadida,
ASCAP/EMIVirgin,/Designee Of Kenneth Karlin,
BMI/Fabby Minny,ASCAP)

BABY I'M FOR REAL/NATURAL HIGH (Jobete,
ASCAP/Crystal Jukebox, ASCAP) CPP

BORN 2 B.R.E.E.D. (MCA, ASCAP/Controversy,
ASCAP/WB, ASCAP/Michael Anthony, ASCAP)

CAN HE LOVE U LIKE THIS (Greenskirt,/Kear,BMI)
CHECK IT OUT (Rushtown, ASCAP)

COME A LITTLE CLOSER (Big Giant, BMI/Count
Chuckula, BMi/Seventy-Ninth Street, BMI)
COMFORTER (Music Corp. Of America, BMI/Gasoline
Alley, ASCAP) HL

CONFUSED (Willaire, ASCAP/AI B. Sure!, ASCAP/EMI
April, ASCAP/Across 110th Street, ASCAP) WBM
CRAZY LOVE (By George You've Got It, BMI/OHara,
BMI/Music Corp. Of America, BMI/10G, ASCAP) HL
CROOKED OFFICER (N-The Water, ASCAP)

DAMN U (Controversy, ASCAP/WB, ASCAP) WBM
DAZZEY DUKS (Gigilo Chez, BMI/Alvert, BMI)
DEDICATED (Willesden, BMI/R.Kelly, BMI) CPP
DITTY (Next Plateau, ASCAP/Cisum Ludes,
ASCAP/Saja, BMI/Troutman, BMI)

DON'T WALK AWAY (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI) HL

DROP IT ON THE ONE (Legrones, BMI/Jammin’
Penguins, BMI/MCA, ASCAP/Bobby Brown, ASCAP)
EVERYTHING'S GONNA BE ALRIGHT (EMI April,
ASCAP/Across 110th Street, ASCAP/Father M.C.,
ASCAP/Music Corp. Of America, BMI/Second
Generation Rooney Tunes, BMI/EMI Blackwood,
BMI/Flow Tech, BMI) HL/WBM

FOREVER IN LOVE (Kenny G, BMI/EMI Blackwood,
BMi/Kuzu, BMI)

FREAK ME (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Saints Alive, BMi) WBM

FUNKY CHILD (Marly Marl, ASCAP/EMI April, ASCAP)
GAMES (Count Chuckula, BMi/Trycep, BMI/Black
Satin, BMI/Big Giant, BMI/Warner-Tamerlane,
BMI/Willesden, BMI) WBM/CPP

GANGSTA BITCH (Forked Tongue, ASCAP)

GET AWAY (Zomba, ASCAP/Donril, ASCAP/WB,
ASCAP/B Funk, ASCAP/Polygram Int'l, ASCAP/Toe
Knee Hangs, ASCAP/MCA. ASCAP/Bobby Brown,
ASCAP) CPP/WBM/HL

GET THE.POINT (Rags To Riches, BMI/C.EB.,
BMI/Gold Forever, BMI)

GIVE IT TO YOU (Bam Jams, BMI/Warner-Tamerlane,
BMI/Interscope Pearl, BM!)

GIVE IT UP, TURN IT LOOSE (Two Tuff-Enuff,
BMI/lrving, BMI) CPP

GO AHEAD AND CRY (Trycep,/Willesden,
/Ramal,/Cleveland’s Own,/Rude News,BMI) CPP
GOOD 4 WE (More Cut, BMI)

GOOD ENOUGH (Kear, BMI/Greenskirt, BMI)

GOOD OL' DAYS (Trycep, BMI/Willesden, BMI) CPP
HAPPY DAYS (E/A, ASCAP/WB, ASCAP/Large Giant,
ASCAP/Wokie, ASCAP) WBM

HAT 2 DA BACK (EM, ASCAP/D.A.R.P,
ASCAP/Longitude, BMI) WBM

HEAL THE WORLD (Mijac, BMI/Warner-Tamerlane,
BMI/Hudmar, ASCAP) WBM

HERE WE GO AGAIN! (Hee Bee Dooinit,/Unit 4, /WB,
ASCAP/Stone Diamond, BMI/Jobete,/Black
Bull,ASCAP/Doll Face, BMI) CPP/HL/WBM

HEY LOVE (Zomba,/Jobete,/Black Bufl, ASCAP) CPP
HIP HOP HOORAY (T-Boy, ASCAP/Naughty, ASCAP)
HONEY DIP (W8, ASCAP/0/B/O ltself, ASCAP/Unit 4,
ASCAP/Hee Bee Dooinit, ASCAP)

| CAN'T STAND THE PAIN (Peljo, BMI/Walter
Simmons, BMI)

IF | COULD (WB, ASCAP/Spinning Platinum,
ASCAP/EM} Blackwood, BM!/ATV, BMI/Music

Corp. Of America, BMI)

IF | EVER FALL IN LOVE (Gasoline Alley, BMI/Music
Corp. Of America, BMI)

Billboard. '
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| GOT A MAN (Step Up Front, BMi/Conducive,
BMI/Rhythm Planet, BMI/Bigone, ASCAP) CPP

1 GOT A THANG 4 YA! (New Perspective, ASCAP)

| HAVE NOTHING (Warner-Tamerlane,/One Four
Three,/Linda’s Boys, BMI) WBM

1'M EVERY WOMAN (Nick-O-Val, ASCAP) CPP

I'M SO INTO YOU (Bam Jams, BMI/Warner-
Tamerlane, BMI/Interscope Pearl, BMI) WBM
INFORMER (Motor Jam, ASCAP/Green Snow,
ASCAP/M.C. Shan, ASCAP)

IN OUR LOVE (Orange Tree, BMI/EM! Biackwood,
BMI/Rub, BMI)

IN THE STILL OF THE NITE (Llee, BMI) HL

| SHOULD HAVE LOVED YOU (Big Giant, BMI/Count
Chuckula, BMI)

IT HURTS ME (WB, ASCAP/Keith Sweat, ASCAP/E/A,
ASCAP/Sony Tunes, ASCAP/Maestro B., ASCAP) WBM
IT MUST BE LOVE (Careers-BMG, BMI/Hudnall,
BMI/In Flight, ASCAP)

IT'S ALRIGHT (EMI Blackwood, BMI/Chante’ 7,
BMI/Geffen, ASCAP/MCA, ASCAP) WBM

IT'S A SHAME (So So Def, ASCAP/Artistic Control,
ASCAP/Saja, BMI/EMI April, ASCAP)

IT'S GONNA BE A LOVELY DAY (Unichappell,
BMI/Golden Withers, ASCAP) HL

IT WAS A GOOD DAY (Gangsta Boogie,
/Brittlesse,/EMI April,/Bovina, ASCAP)

| WAS A KING (Eddie Murphy, ASCAP/Rayclo,
ASCAP/Perfect Ten, ASCAP/Pushy, ASCAP/Oub Plate,
BMI/Aunt Hilda, ASCAP/Zomba, BMI) CPP

| WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP
KISS OF LIFE (Angel, ASCAP/Silver Angel,
ASCAP/Playhard, ASCAP)

KNOCK-N-BOOTS (EMI April,/Abdur Rahman,
/Zomba,/Donril,/Tadej, ASCAP) WBM/CPP

LOVE MAKES NO SENSE (Avante Garde, ASCAP/New
Perspective, ASCAP)

LOVE SHOULDA BROUGHT YOU HOME (Saba
Seven,/Kear,/Ensign, /Greenskirt, BMI) CPP

LOVE’S TAKEN OVER (EMI Blackwood, BMI/Chante’
7, BMI/EMI April, ASCAP) WBM

LOVE THANG (Frabensha, ASCAP/MCA, ASCAP/Frank
Nitty, ASCAP/Velle, ASCAP/Ness, Nitty & Capone,
ASCAP/Wamer Bros., ASCAP/Geffen, ASCAP/Edie
Brickell, ASCAP) WBM

Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
AR 5|83
z|2|e z |3 |
ol | & | TITLE 0|5 | & | TITLE
Z | < | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) Z | S| £ | ARTIST LABEL/DISTRIBUTING LABEL)
7
* % NO.1 » % 38|38 | 13 | Lonce & HE NG, (PAISLEY PARK/WE)
NUTHIN’ BUT A “G” THANG ALL | SEE
1[5 | orose (DEATH ROW/INTERSCOPE/AG) 39143116 CHRISTOPHER WILLIAMS (UPTOWN/MCA)
2 | 2 | 5 | HIP HOP HOORAY 40 | 44 | 10 | HEAL THE WORLD
NAUGHTY BY NATURE (TOMMY BOY) MICHAEL JACKSON (EPIC)
| WILL ALWAYS LOVE YOU THROW YA GUNZ
3|36 WHITNEY HOUSTON (ARISTA) 541 3 | ONYX (CHAOS/COLUMBIA)
415 |14 | 1GOT A MAN 42 [ 45 | 11 | WHO'S THE MAN?
POSITIVE K (ISLAND/PLG) HEAVY D. & THE BOYZ (UPTOWN/MCA)
INFORMER REMINISCE
(78 SNOW (EASTWEST/AG) R MARY J. BLIGE (UPTOWN/MCA)
REBIRTH OF SLICK CROOKED OFFICER
64|13 DIGABLE PLANETS (PENDULUM/ELEKTRA) 60 | 2 | gGetosors (RAP-A-LOT/PRIORITY)
I’'M SO INTO YOU TAP THE BOTTLE
(D146 SWV (RCA) 51 | 7 | yOUNG BLACK TEENAGERS (SOUL/MCA)
MR. WENDAL HEY LOVE (CAN | HAVE A WORD)
8 | 10 [ ARRESTED DEVELOPMENT (CHRYSALIS) 53 | 16 | mR.LEE/R. KECLY (IVE)
9 | 6 | 10 | DON'T WALK AWAY 47 | 46 | 4 | LOVE MAKES NO SENSE
JADE (GIANT/REPRISE) ALEXANDER O'NEAL (TABU/A&M)
DITTY FOREVER IN LOVE
e PAPERBOY (NEXT PLATEAU/FFRR) 59 [ 10| kENNY G (aRISTA)
I'M EVERY WOMAN LOVE'S TAKEN OVER
@D 16| 6 WHITNEY HOUSTON (ARISTA) s CHANTE MOORE (SILAS/MCA)
SO ALONE SAVING FOREVER FOR YOU
A1 |7 MEN AT LARGE (EASTWEST/AG) N SHANICE (GIANT/REPRISE /WB)
13|13 |12 | AWHOLE NEW WORLD 51 |33 | 16 | MAKE LOVE 2 ME
P. BRYSON/R. BELLE (COLUMBIA) LORENZO (ALPHA INT'L/PLG)
COMFORTER SHOOP SHOOP (NEVER STOP ....)
e SHA! (GASOLINE ALLEY/MCA) 52|61 | 3 MICHAEL COOPER (REPRISE}
15110 | 17 | DAZZEY DUKS 53 [ 42 | 17 | PUNKS JUMP UP TO GET ...
DUICE (TMR/BELLMARK) BRAND NUBIAN (ELEKTRA)
FREAK ME SLOW AND SEXY
— | 1 | SILK(XEIA/ELEXTRA) e SHABBA RANKS/JOHNNY GILL (EPIC)
GET AWAY CHECK IT OUT
R BOBBY BROWN (MCA) e GRAND PUBA (ELEKTRA)
HAT 2 DA BACK NO ORDINARY LOVE
20 | 3 | T(C (LAFACE/ARISTA) . L SADE (EPIC)
19 | 15 | 16 | EVERYTHING'S GONNA BE ALRIGHT | |57 [ 57 | 12 | GIVE IT UP, TURN IT LOOSE
FATHER M.C. (UPTOWN/MCA) EN VOGUE (EASTWEST/AG)
HERE WE GO AGAIN! AMES
e PORTRAIT (CAPITOL) ol e CHUCKI BOOKER (ATLANTIC/AG)
21 | 22 | 12 | GANGSTA BITCH 59 5511 | DAMNU
APACHE (TOMMY BOY) PRINCE (PAISLEY PARK/WARNER BROS.)
UALITY TIME WHAT ABOUT YOUR FRIENDS
L I-FIVE (JIVE) 60|49 2 TLC (LAFACE/ARISTA)
23 |21 |21 | IF1EVER FALL IN LOVE 61 |52 | 8 [ 17"S GONNA BE A LOVELY DAY
SHAI (GASOLINE ALLEY/MCA) THE S.0.U.L S.Y.S.T.EM. (ARISTA)
24 | 23 | 25 | RUMP SHAKER 62 |62 | 26 | FLEX
WRECKX-N-EFFECT (MCA) MAD COBRA (COLUMBIA)
25125 |10 | MURDER SHE WROTE 63 (65| 2 | FUNKY CHILD
CHAKA DEMUS & PLIERS (MANGO) LORDS OF UNDERGROUND (PENDULUM)
HAPPY DAYS MUSCLE GRIP
e SILK (KEIA/ELEKTRA) 71| 2 | SHABBARANKS (EPIC)
SWEET THING GIVEIT TO YOU
@[37] 2 MARY J. BLIGE (UPTOWN/MCA) (6[70] 2 MARTHA WASH (RCA)
1 GOT A THANG 4 YA! TOSS-UP
3% LO-KEY? (PERSPECTIVE/AZM) ik N2DEEP (PROFILE)
WHO GOT THE PROPS HOMIES
(232 5 BLACK MOON (NERVOUS) Rt A LIGHTER SHADE OF BROWN (PUMP)
(3)| 30 | 4 | DEDICATED 68 73|20 | PICKITUP
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) HOME TEAM (LUKE)
1 | HAVE NOTHING 69|56 | 5 | IT'S A SHAME
— WHITNEY HOUSTON (ARISTA) KRIS KROSS (RUFFHOUSE/COLUMBIA)
KNOCK-N-BOOTS LOVE IS
s WRECKX-N-EFFECT (MCA) — | 1 | V. WILLIAMS/BMCKNIGHT (GIANT)
28 | 20 | GOOD ENOUGH (7D 1 | TIME4 SUM AKSION
BOBBY BROWN (MCA) - REDMAN (RAL/CHAOS/COLUMBIA)
34127 |21 | LOVE SHOULDA BROUGHT YOU... 72166 | 3 | IF I WAS AKING
TONI BRAXTON (LAFACE/ARISTA) EDDIE MURPHY (MOTOWN)
35(35| 6 | ITHURTS ME 73|64 | 16 | RIGHT HERE
JACC! MCGHEE (MCA) SWV (RCA)
BABY I'M FOR REAL/NATURAL ... WIGGLE WIGGLE
T AFTER 7 (VIRGIN) — | 1 | DISCO RICK AND THE WOLFPACK (LUKE)
IN THE STILL OF THE NITE CAN HE LOVE U LIKE THIS
|01 BOYZ Il MEN (MOTOWN) @ —|1 AFTER 7 (VIRGIN)
(O Singles with increasing sales. ® 1993, Billboard/BPI Communications and SoundScan, Inc.
46 MAKE LOVE 2 ME (Peljo, BMI/Scottsville, BMI/Walter 60 SAVING FOREVER FOR YOU (Realsongs, ASCAP) WBM
Simmons, BMI) 24 SHOOP SHOOP (Norcal Atlanta, BMI)
59 ME & MRS. JONES (Warner-Tamerlane, BMI) WBM 11 SO ALONE (Trycep,/Ramal,/Willesden, BMI) CPP
7 MR. WENDAL (EMI Blackwood, BMI/Arrested 42 SWEET ON U (New Perspective, ASCAP)
Development, BMI) WBM 16 SWEET THING (MCA, ASCAP) HL
41 MURDER SHE WROTE (Istand, BMI/Ixat, BMI) HL 78 TAP THE BOTTLE (Disco Breaks From The
68 MUSCLE GRIP (Sony Songs, BMI/Zomba, ASCAP/Aunt Motherland, ASCAP)
Hilda, ASCAP/Songs Of PolyGram, BMI/Ixat, BMI) 58 TELLIN' ME STORIES (Big Herb's, BMI/Down Low,
CpPp BMI/Davone Ravone Lee, BMI)
76 NEVER BEFORE (Vangerrod, ASCAP) 85 THROW YA GUNZ (Harris Onyx, ASCAP/111 Posse,
56 NEVER DO YOU WRONG (MCA,/Geffen, ASCAP/Music ASCAP/IMJ, ASCAP)
Corp. Of America, BMI/Geffen Again, /Ouboc, 72 TIME 4 SUM AKSION (Funky Noble, ASCAP/MCA,
BMI/Rodsongs,/Almo, ASCAP) CPP ASCAP/Cypress Hill, ASCAP/Saja, BMI/Troutman,
49 NO ORDINARY LOVE (Silver Angel, ASCAP/Sony BMI/BMG, BMI)
Tunes, ASCAP/Playhard, ASCAP) HL 100 TOSS-UP (Promuse, BMI/Deep Groove, BMI/Vouges,
83 NO RHYME, NO REASON (Mycenae, ASCAP) BMi/Fult Keel, ASCAP)
1 NUTHIN' BUT A G THANG (Ain't Nuthin' Goin' On But 77 TYPICAL REASONS (EMI Blackwood, BMi/Flow Tech,
Fu-ckin’, ASCAP) BMi/Music Corp. Of America, BMI/Second Generation
81 ONE MORE CHANCE (EMI, ASCAP/Maxi, PRS) Rooney Tunes, BMI)
48 PHOTOGRAPH OF MARY (EMI April, ASCAP/November 50 WELCOME TO MY LOVE (Aural Elixir, ASCAP/Rosatie,
Nights, ASCAP) ASCAP/Mycenae, ASCAP/Feel The Beat, BMI/Stone
99 PUNKS JUMP UP TO GET BEAT DOWN (Def Jam, Diamond, BMI) CPP
ASCAP/Ousty Fingers, BMI) 63 WHO GOT THE PROPS (Target Practice,
97 PUSH (Melody Girl, BMI/LA liunz, BMI) ASCAP/Misam, ASCAP)
21 QUALITY TIME (Willesden, BMI/R.Kelly, BMI) CPP 31 A WHOLE NEW WORLD (Wonderland, BMI/Walt
9 REBIRTH OF SLICK (Wide Grooves, BMI/Gliro, BMI) Disney, ASCAP) HL
45 RELEASE ME (Coffey, Nettlesbey, BMI) 74 WHO'S THE MAN? (EMI April, ASCAP/Across 110th
14 REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness, Street, ASCAP/E-Z-Duz-it, ASCAP/Tony Dofat, BMI)
Nitty & Capone, ASCAP/MCA, ASCAP) HL/WBM WEBM
29 RUMP SHAKER (EM! April,/D. Wynn, /Zomba,/Abdur

Rahman, ASCAP) WBM/CPP
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RUNAWAY SLAVES

[BOOTY MISSION)

THE Ho's
AT?

ONE OF RAP'S MOST ADDED

“Booty Mission” LP on sale in April”

Billboards

FOR WEEK ENDING MARCH 6, 1993

“ n s- I
COMPILED FROM A NATIONAL SAMPLE OF RETAIL
» % - AND ONE-STOP SALES REPORTS.
ol =5 ¥ I
Tuw| 2wl 2] ¥F| TITLE ARTIST
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RHYTHM AND BLUES

(Continued from page 22)

to writer James G. Spady in the new
book “I'm Only A Man” (PC Interna-
tional Books), with introduction by
fellow Philly resident Kenny Gam-
ble. He was signing copies at Power
Jam.

STUFF: Prince has announced
that he will undertake a tour of thea-
ters. For venues and dates, see The
Beat, page 16.. .. The Meharry Med-
ical School benefit has been post-
poned, yet again ... A recent story
about Bill Stephney’s firm Music In
Cinema (Billboard, Feb. 6) may have
given the impression that Stephney
and MCA were solely responsible for
pulling together the upcoming “CB4”
soundtrack on MCA. In addition to
Stephney and MCA, the film's pro-
ducer, Nelson George; director
Tamra Davis; and Kathy Nelson,
MCA Entertainment Group’s VP/
GM, soundtracks, also played erucial
roles in securing artists and songs
for this project. Also, P.M. Dawn’s
“Nocturnal Is In The House” is not
slated to be a single from the set.

Beauty & The Beatmaster. Silas Records vocalist Chante Moore, left, greets
artist/producer Prince Markie D of Columbia’s Prince Markie D & the Soul
Convention as flautist Bobbi Humphrey looks on. The three were backstage
after performing at a benefit concert for D.C. Statehood held at Constitution
Hall in Washington, D.C.

BASEHEAD ASKS: DO YOU WANNA (MOAN)?

(Continued from page 22)

lets and nonmusical scene-setting
into the band’s laidback songs.

Speaking of the new album and its
relationship to its predecessor, Ivey
says, “In some ways it's similar, in
some ways it’s different. Conceptu-
ally it’s similar, [as well as] some of
the characters. But I tried to explore
a different side of myself.”

BASEHEAD’S EDGE

Indeed, unlike “Play With Toys,”
which alternated hazily sung num-
bers about broken romance and odes
to beer-drinking, “Not In Kansas
Anymore” boasts a harder edge.
Tracks include the two-part “Brown
Kisses,” which describes racial con-
flict and police harassment, and
“Shouldna Dunnit,” a tough number
about black-on-black crime and white
Jjustice.

Royal Treatment. RCA vocalist
Freddie Jackson is welcomed by Ivana
Trump to her home at Trump Tower in
Manhattan. Trump and Jean Kennedy
were the co-hosts of an event on behalf
of Very Special Arts, an international
organization that sponsors programs
in the arts for mentally and physically
handicapped children.

Basehead: Brian Hendrix, Michael
Ivey, Clarence “Cope” Greenwood,
Keith Lofton, and Bill Conway.

“It’s not like I didn’t have these
thoughts [before],” Ivey says. “It just
didn’t fit into the concept last time. . .
More people commented on the beer
songs. But there were political songs
there, too.”

Ivey himself wryly comments on all
the attention accorded “the beer
songs” with some amusing self-refer-
ential dialog in “Brown Kisses Pt. 2.”

While Ivey remains the songwriter

and producer for Basehead (he per-
formed most of “Play With Toys”
himself), the group is most emphati-
cally a real band: Drummer Brian
Hendrix, guitarist Keith Lofton, and
bassist Bill Conway round out the
unit.

“It’s live instrumentation, but it’s
manipulated in the studio to a certain
extent,” Ivey says, indicating the dif-
ference between Basehead and tradi-
tional hip-hop acts. “It doesn’t have
the expected samples and sounds.”

While Basehead does cleave to hip-
hop convention with its use of DJ
Clarence “Citizen Cope” Greenwood,
Ivey adds, “He doesn’t play music. He
makes sounds—[he’s] an instrument
in his own self. He might seratch cer-
tain words for a special effect.”

Last week, Basehead left for Eur-
ope on a promotional tour of acoustic
gigs. No tour has been set to support
“Not In Kansas Anymore,” but Ivey
says he'd like to be involved in a pack-
age tour of hip-hop acts, not unlike
last year’s stint with Arrested Devel-
opment and Me Phi Me.

“We're trying to find a cool one to
get on,” Ivey says of future tour pos-
sibilities.

ANGELA BOFILL RETURNS TO FORM

(Continued from page 22)

fort going on. I feel like I'm not going
to get lost ... and I like being the
queen at the label!”

Johnson admits that signing Bofill
represents a departure for the label,
best-known for its success with rap
and hip-hop-oriented acts. “The al-
bum is the first venture in this musi-
cal arena since we became self-suffi-
cient as a record company,” he says,
referring to Jive's status as an inde-
pendent entity distributed by BMG.
“Sure, there were some people who
were surprised to see Angela on our
label, but musie is music. As a record

company, we have to be able to diver-
sify, and Angela fits right in with our
plan to do just that.”

Bofill, who enjoys strong popular-
ity in a number of international mar-
kets, including Japan and the Philip-
pines, plans a European trek in the
near future. She currently is complet-
ing a series of club dates, including
the Blue Note in New York and Blues
Alley in Washington, D.C. Johnson
adds that Bofill will actively partici-
pate in album promotion in each mar-
ket she plays.
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and CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and BMG labels, are suggested lists. Tape prices marked
EQ, and all other CDs, are eguivalent prices, which are projected from wholesale prices. © 1993, Billboard/BPI Communications.
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ICE CUBE A PRIORITY 57155 (9.98/15.98}
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If you service record retailers or sell them your products - this is the directory
for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-
date listing of full line record stores - featuring major chains and independents.
This all-important 3rd edition is a must - containing hundreds of new listings
plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just 399! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-223-7524 or 1-908-363-4156.

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)

Order bulk copies for your entire staff and marketing team- call for special rates!
BDRD0106
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Dance

ARTISTS & MUSIC

Madonna, MJ Club-Conscious; Chicago Vibe-rates

THE TRAFFIC OF ARTISTS
darting in and out of clubland is ofien
pretty hectic—and a little confusing.
While young turks such as Donell
Rush and Lidell Townsell are side-
stepping their house music roots
with paint-by-numbers new-jack and
hip-hop jams that pander to radio’s
momentary whims, pop icons such as
Madonna and Michael Jackson are
embracing club culture, and are reg-
ularly seasoning their music with
dance elements. In fact, both La M
and MJ hit hard this week with sin-
gles that convincingly mine cutting-
edge grooves.

Though top 40 programmers are
still nibbling on the sullen “Bad Girl”
(Maverick/WB), Madonna is about
to serve her diehard fans a pouty
cover of Peggy Lee’s “Fever.” The
tune is actually the B side of “Bad
Girl,” and likely will be worked to
clubs only. Shep Pettibone has ef-
fectively retooled his original album
production with disco percussion and
synth effects that will click mostly
with above-ground spinners.

However, this single’s real juice is
in remixes by Miami’s too-hip-for-
mere-words Murk Productions
posse. It has assembled a dark and
moist array of house grooves that
match the vocal’s sexual intensity.
The “Deep South” version is a sen-
sual, loopy trip, while “Back To The
Dub 17 is rife with hypnotic trance
nuances. By the by, the latter mix
has vocal snippets from “Goodbye To
Innocence,” the unused “Erotica”
tune from which the idea to cover

Billboard.
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CLUB PLAY

. | FEEL YOU DEPECHE MODE sire

. FAITH (IN THE POWER OF LOVE)
ROZALLA epiC

. CAN'T GET ANY HARDER JAMES
BROWN scotTiBROS

. GO ON MOVE REEL 2 REAL

FEATURING MAD STUNTMAN STRICTLY
RHYTHM

5. | WORK HARD TO LOVE YOU KAREN
ANDERSON noTT-US

MAXI-SINGLES SALES

. HAT 2 DA BACK TLC LaFace

. BORN 2 B.R.E.E.D. MONIE LOVE
WARNER BROS.

. SHOW ME LOVE ROBIN S. BiG 8eaT

. IT'S MY LIFE DR. ALBAN arisTa

. PHANTOM OF THE OPERA
HARAJUKU zvx

HOW N

Nhw N=

Breakouts: Titles with future chart potential,
based on club play or sales reported this week.

“Fever” sprung.

In other Madonna news, we hear
she has raised the ire of Lebanese
pop diva Fairuz, who claims her
voice was sampled onto the tune
“Erotica” without permission. She
claims the words “he crucified me to-
day,” which are sung in Arabic, are
taken from a religious song that is

traditionally heard during Easter
services. Though Fairuz has been
threatening a lawsuit, none has been
filed yet. Madonna could not be
reached for comment on the matter.

Moving on to MJ, after word that
the rock-edged “Give In To Me”
would be the next single from his re-
cently resuscitated “Dangerous”
opus, Epic has shifted gears in the
11th hour and is releasing “Who Is
[t” instead. This is a wise move, since
the latter cut is far more accessible
to numerous formats.

“Who Is It” actually had a nice run
overseas last year, though the label
withheld several of the better re-
mixes for U.S. consumption. The al-
ways-fab Brothers In Rhythm have
transformed the downbeat original
version into a white-knuckled house
jam, laying a rapid, driving beat that
is a fine complement to Jackson’s ur-
gent vocal. Moby works the other
side of the fence by giving the cut an
ominous vibe with more under-
ground potential. His aggressive
“Tribal” mix will wreck your nerve in
the best possible way.

Added consumer incentive for
“Who Is It” is provided by Moby’s
highly coveted revamping of the clas-
sic “Beat It,” which will appear on
the commercial 12-inch and the CD-
5 formats. Meanwhile, the recon-
struction of “Wanna Be Startin’
Something.” by Brothers 1In
Rhythm, will be on maxi-cassette
and 7-inch versions. None of these
remixes will be available on promo
pressings.

VIBEOLOGY: Look for a chain-re-
action of change and competition
within the ever-tumultuous Chicago
club scene once word gets out that
Mirage Entertainment head/re-
cording artist Georgie Porgie has
left the company to form Vibe Mu-
sic with ex-I.D. Productions star
Maurice Joshua.

Vibe will be an indie label with
management and production arms.
Early signees include Reese Project
belter Terence FM, UBQ Featur-
ing Terry Hunter & Aaron Smith,
and Joey Donatello. Now that Geor-
gie has also parted ways with
Warner Bros. after one single, he
will christen Vibe later this month
with the slammin’ “Strawberry.” Jo-
shua will also offer his first single in
nearly a year on the label in April.

All of this leaves the future of Mi-
rage and the 4 On The Floor pro-
duction team (of which Georgie was
a principle figure) hanging in the bal-
ance. Pass the scorecard.

THE SINGLE LIFE: Esquire
Records continues its evolution into
one of the clubland’s prime contend-
ers with “Love Will Make It Right,”
by the Brotherhood. This uplifting
peak-hour gem illustrates producer
Richie Jones’ considerable growth
behind the board, while newecomer
Walter is an assertive, throaty vocal
presence. An unassuming treat that
will take many by surprise.

In the past two years, L.R.S. sub-
sidiary Tribal America has become

aNce -

TRAXLD

by Larry Flick

one of those rare labels that almost
never fails to hit the mark. This time,
Stories In Dubh (aka unknown
dudes Aron Friedman and Ian
Dutt) join forces with Jackie Ben-
nett for “Chapter 3,” a tasty deep-
houser that is enriched with lush
R&B shading and a diva vocal.
Poised to become an across-the-
board anthem.

Gee Street’s increasingly cool Gee
Zone dance-intensive arm should
earn high marks from trance and hi-
NRG pundits with “Bosh!” by Doi-
Qing. The electro-savvy cut is an-
chored by percolating keyboard ef-
fects and haunting chants by Valerie
Harrison. The primary mix takes
the track through a series of moods
that are, by turns, forceful and ambi-
ent. A complex outing that will rope
you in after a few spins.

TID-BEATS: No other living being

tal Orgasm’s debut, “It,” and the
single “Guilty Of Love” ... Ramon
Wells has rebounded from the dear-
departed Cardiac Records as the di-
rector of special projects at MCT
Management in New York. He has
also just launched the indie Bold!
Records. Look for the cut “I Want
It, I Need It (Real Love)” by Saun-
dra Williams, with remixes by
Marc “MK” Kinchen, later this
month.

should have to endure this. There
are no less than nine dance music
covers of the Whitney Houston
megahit “I Will Always Love You.”
In an act of extreme sacrifice, we
have experienced about a half-dozen
of ’em—and, boy, are they tragic! So
far, only Sarah Washington’s hi-
NRG rendering on Almighty Rec-
ords is worth a spin. Aspirin, any-
one? ... Ex-RCA dance promoter
Gary Richards has resurfaced in a
similar post at Def American in Los
Angeles. Also known in the rave
comimunity as Destructo, Richards’
first big project for the label is Digi-

Assistance in preparing this col-
umn was provided by Muhammad
Hijazi.

PROMOVISION

_ Promotional Music Videos

TOP 40 « DANCE « ROCK

COUNTRY ¢ DJ-IN-A-BOX
ALTERNATIVE

Available to Nightclubs, Bars, Hotels, Restaurants
and Retail Outlets Nationwide.

For Information Call: (201) 450-1400
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Gold Change. Ralph Emery, host of The Nashville Network’s “Nashville Now”
program, presents Travis Tritt with a gold award for his “It’s Ali About To Change”
home video during a recent episode of the show. The award represents sales in

excess of 50,000 units.

M BY EDWARD MORRIS

NASHVILLE—Clint Black and
Wynonna Judd will co-headline a
“Black & Wy” tour that will take
them through 90 to 95 cities through
November. The first date is April 16
in Tueson, Ariz., and the two are set
to play Radio City Music Hall in New
York May 18 and 19.

Throughout the tour, Black will
continue to appear under the spon-
sorship of his long-time corporate pa-
tron, Miller Lite.

Parties involved in staging and pro-
moting the tour are RCA Records,
Stan Moress, and Creative Artists
Agency—Black’s label, manager, and
booking agency— and MCA Records,
Ken Stilts, and Pro Tours, Judd’s la-
bel, manager, and booker.

THOSE FAMILIAR NEW FACES: Technology can
be a tough horse to ride—especially if the rider is an in-
stitution rooted in older times. That's the case with the
Country Radio Seminar’s “New Faces Show.” Until the
advent of music videos and the spread of cable networks
to broadcast them widely, the budding country acts one
saw at CRS were indeed new to most people, even to
those in the music industry. These acts were too new to
have toured widely, and although their voices were fairly
familiar on the radio, they had had virtually no television

exposure.
But these dynamics be-
N h .ll
SCQM/

gan to change in the early

’80s. The Judds charted in
December 1983, and
exploded into media prom-
inence so quickly that by
the time the next “New
Faces” show came around,
they were already stars.
Although they made other
CRS appearances, Clint ™
Black, Garth Brooks,
and Alan Jackson all by-
passed the 1990 “New
Faces,” each secure in the knowledge that he was an es-
tablished commodity by that time. Last year, Billy Ray
Cyrus made his chart bow in April and was at the top
of the charts six weeks later, propelled there by a dance
and a music video that became textbook cases in quick-
breaking an act.

To anyone with access to Country Music Television or
The Nashville Network, this year’s crop of “New Faces”
is reassuringly familiar. Martina McBride, who did her
first CRS performance last year on RCA’s showboat
showcase, has since had three music videos aired, as
have the Remingtons and Ronna Reeves. The remain-
ing acts—Boy Howdy, Tracy Byrd, Confederate Rail-
road, Radney Foster, Dennis Robbins, Michael
White, and Matthews, Wright & King—have had two
each. In addition, many of these acts have appeared time
and again on other CMT and TNN slots.

As homage to radio people, the “New Faces” show is
a tradition that still has merit. But to see the real new
faces in country music these days, one must monitor the
offices of Music Row lawyers.

MAKING THE ROUNDS: Richard H. Evans has
been named COO and executive VP of Gaylord Enter-

CRS’ ‘New Faces’ Are Often Old News

Music Videos Beat Showcase To The Punch

by Edward Morris

tainment, which owns TNN, the Grand Ole Opry, a ma-
jority share of Country Music Television, and other en-
tertainment properties . .. Boy Howdy drummer Hugh
Wright will rejoin the group to play the upcoming “New
Faces” bash. He was critically injured last year in a traf-
fic accident in Texas . . . John Bumgardner has been na-
med to oversee Paulette Carlson Entertainment in
Nashville . . . Charlie Daniels, now on Liberty Records,
was set to make his Radio City Music Hall debut Feb.
25, on a bill with Lynyrd Skynyrd ... Doyle Lawson
was honored for his 30 years in bluegrass music in a
plaque presentation Jan.
31 during the Society For
The Preservation Of Blue-
grass Music Of America
convention. The award
was presented by Jim
Van Hook, president of
Brentwood Music, the
company for which Law-
son now records ...
Kenny White has re-
placed Fred Duggin as
guitarist for the New Tra-
dition . . . Dollywood is au-
ditioning acts and artists to perform country, gospel,
bluegrass, western swing, and barbershop for the park’s
“Sunset Musicfest,” July 10-Aug. 1. For details, contact
Dollywood Entertainment, Pigeon Forge, Tenn.

The newly formed German American Country Music
Federation presented its first awards Feb. 17 in Nash-
ville. Recipients were Garth Brooks, male vocalist;
Emmylou Harris, female vocalist; the Highwaymen,
vocal group; the Bellamy Brothers, duo; Brooks’ “Ro-
pin’ The Wind,” album; and Billy Ray Cyrus, new artist

. Clint Black and his wife, actress and singer Lisa
Hartman, will perform in Somalia for the USQ through
Saturday (6) ... Vince Gill will start a tour of Europe
April 20 that will take him to Munich, Stockholm, Oslo,
Amsterdam, Dublin, and London.

MARK YOUR CALENDARS: Kathy Mattea will per-
form selections from her current album, “Lonesome
Standard Time,” at 10 p.m. Eastern time March 16 on
“Live I'rom The Roxy.” The 90-minute live radio show
will originate in Los Angeles and be carried on more
than 160 stations . . . Ricky Skaggs will host the Gospel
Music Assn.’s songwriter’s showcase at 9:30 p.m. March
28 at the Stouffer Hotel Ballroom in Nashville.

Pro Tours will coordinate the mar-
keting and is the official management
consultant for the tour.

Representatives from each label
will plan and implement retail and ra-
dio promotions to support the tour
dates.

Each artist will do a 75-minute set,
with a 30-minute stage change be-
tween. Plans also call for securing a
solo acoustic act to open the show.
Black will close each concert.

‘SMOOTH TRANSITION’

“[Black’s] agreement with Miller is
in force really through this year,”
Moress says. “That’s not going to
change. We’'ll work it out so that there
is a very smooth transition into this
tour.” He adds that Black will aban-
don the dramatic staging he used last
year in favor of “a brand-new stage
that will accommodate both Clint and
Wynonna, with different production
values. Each one will bring their own
personality to it.”

“Pro Tours will promote some of
the dates,” says company spokesman
Doug Aitken, “but other promoters
Clint and Wynnona have been used to
working with through the years will
also be promoting shows. It just de-
pends on the date and the area.”

Black And Judd To Co-Headline

Tucson Is First Stop On 90-Day Tour

Aitken says ticket prices haven't
been nailed down yet, but he esti-
mates they will fall within the $20 to
$25 range.

Proposals for additional corporate
sponsorships will be considered, Ai-
tken says.

The tour logo will read “Clint Black
And Wynonna/Black & Wy/The 1993
Tour.” Aitken says the planners have
discussed creating and selling logo-
imprinted T-shirts, ecaps, and other
merchandise. “Of course,” he adds,
“the management companies need to
get together and agree on that. And,
to my knowledge, there’s been no offi-
cial agreement yet.”

Among the planned radio promo-
tions are “Wheel Of Fortune” and
“Concert Pateh” prize giveaway. For
the former. a participating radio sta-
tion would set up a live remote broad-
cast and invite listeners to stop by to
spin a wheel of fortune. Prizes would
include concert tickets and tour and
station merchandise. For the latter
promotion, stations would give away
“Black & Wy” patches prior to the
concert. During the concert, spotters
would randomly select people wear-
ing the patches and give them prizes.

So far, 45 dates have been con-
firmed.

Suit Seeks To Curb Recording Dispute

B BY DEBORAH RUSSELL

LOS ANGELES—MCA Records
Inc. filed a complaint for declaratory
relief against the Curb Music Co.
Feb. 19. The suit, filed in L.A. County
Superior Court, seeks to settle a dis-
pute regarding rights to master re-
cordings that Curb/MCA artists the
Judds had recorded for RCA.

In 1983, MCA entered an inde-
pendent production and licensing

agreement with Curb, states the com-
plaint. In 1988, MCA and Curb
amended the agreement to cover the
Judds’ master recordings, including
the act’s RCA catalog, the complaint
alleges.

It was MCA'’s understanding, says
label attorney Don Engel, that when
the rights to the Judds’ RCA titles re-
verted to Curb, the MCA/Curb ven-
ture would have the exclusive rights

(Continued on page 36)

!

Blazy Of Glory. Songwriter Kent Blazy and co-writer/artist Garth Brooks

celebrate their No. 1 single “Somewhere Other Than The Night" at a recent
reception hosted by BMI. Shown, from left, are Roger Sovine, VP BMI; Sharon
Blazy, of Sophie’s Choice Music; Blazy; Brooks; Bob Doyle, Brooks' co-manager;

and Harry Warner, assistant VP, BMI.
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@ 10 9 13 | ) BOWEN.B.DEAN (B DEAN.T.NICHOLS) (V) SBK 56804/LIBERTY 44 133 | 13 VBVE,iIDMAE&AV‘T&ENITFVER MADE ® RéSA‘BXEQ‘LFMEa‘;
PASSIONATE KISSES & MARY-CHAPIN CARPENTER y
@ nmju 11__ J.JENNINGS,M.C CARPENTER (L. WILLIAMS) (€) (v) COLUMBIA 74795 45 | 45 | 4 JNS?I\?IgUlDF(,L.RsﬁTYTEFR%?LDRé'IrgREN) ATLA",‘E@ERL';”U%CC%
(8)| 13 | 15 | 10 | HEARTLAND ¢ GEORGE STRAIT LIKE A RIVER TO THE SEA STEVE WARINER
. L :33‘;&”}‘1?3“&:;?:;[} TR 5 CO“[’L':‘;A;‘:{GE 48 | 53 3 | SHENDRICKS,T.0UBOIS (S.WARINER) (V) ARISTA 1-2510
( : )| 14 14 14 HIGH ROLLIN’ GIBSON/MILLER BAND
G.FUNDIS,J.HOBBS (J.LEAP) (V) EPIC 74786 50 35 4 D.JOHNSON (D GIBSON, 8. MILLER) G858
QUEEN OF MEMPHIS # CONFEDERATE RAILROAD WHY BABY WHY. AT FoaE
i 4 3 16 | 5 8ecET 0.ciBsoNL00VIv (V) ATLANTIC 87404 49 | 49 8 C.HOWARD.K.FOLLESE.T.MCHUGH (G.JONES D_EDWARDS) LIBERTY PROMO SINGLE
AD| 16 [ 21 || TS ALITILE TOO LATE © TANYA TUCKER ) 2 | MADE FOR LOVIN' YOU © DOUG STONE
J.CRUTCHFIELD (P.TERRY,R.MURRAH) (V) LIBERTY 44915 D_JOHNSON (C.PUTMAN) (v) EPIC 74885
12 6 4 14 MY STRONGEST WEAKNESS WYNONNA 50 47 41 18 CADILLAC RANCH @ CHRIS LEDOUX
T.BROWN (N.JUDD,M.REID) (©) (v) CURB 54516/MCA 1 BOWEN J CRUTCHFIELD (C.WATERS,C.JONES) (V) LIBERTY 56787
LET THAT PONY RUN ® PAM TILLIS TRUE CONFESSIONS ® 1OV WHITE
@ g 10 | pwortev.e seny (G peTers) (C) (V) ARISTA 1-2506 32 37 6 B.CHANCEY,P.WORLEY (KOSTAS,M.STUART) (v) COLUMBIA 74845
WHEN MY SHIP COMES IN # CLINT BLACK WHAT A WOMAN WANTS © LARI WHITE
17 2 8 J.STROUD.C BLACK (C.BLACK.H.NICHOLAS) (V) RCA 62429 @ 55 61 4 R.c'gowsLL,L.wci)me,s.smmi (LWHITE.C.CANNON) AAREAY 2420
HARD WORKIN' MAN & BROOKS & DUNN
@ 9|z 5 | D.COOK.S HENDRICKS (R DUNN) (V} ARISTA 1-2513 @ 53 | 60 4 ?thg\ENOH.Eo;?R%%cE:EMY LOVETO o T%ﬁ%{gﬁg
CAN | TRUST YOU WITH MY HEART & TRAVIS TRITT s
16 : 4 14 | Gerown (T.TRITT,S HARRIS) (V) WARNER BROS. 18669 5 58 3 ﬂi‘gi‘muz?ﬂiﬁmﬁ'ﬁﬁg (THE KENTUCKY HEADHUNTERS) ®THE KENTUC(}E:)Y(\;* 5@3:}35':23}&88
OL’ COUNTRY # MARK CHESNUTT LoO =
AD) 2 | 8 | 10 | NDPE Uvow s (V) MCA 54539 G| s 7 IR Lo AT Y R ross: e
LEARNING TO LIVE AGAIN GARTH BROOKS ’
20 ]2 5 A.REYNOLDS (S.DRIIS.LSCHLITZ) LIBERTY ALBUM CUT 5 | 65 A Eg”g&lg;;a‘g FooL ® DOUG Sg&%’;gﬁ!g
SHE'S NOT CRYIN’ ANYMORE & BILLY RAY CYRUS »
B3 | 25 | 8 | PAIFEJ.COTTON (B.R.CYRUS,T SHELTON.B.CANNON) (©) (V) MERCURY 864 778 57 j 54 | 52| 5 [‘SE’E?%YM',;,‘QQ’G%,}’ 3&‘{‘,’5‘_&',‘%,8” RESFREE ¢ THE REM)”;‘&T&%?
IN A WEEK OR TWO & DIAMOND RIQ
Y 5 2 16 M.POWELL,T.DUBOIS (J.HOUSE.G.BURR) (V) ARISTA 1-2457 * % *HOT SHOT DEBUTx x %
NOBODY WINS ® RADNEY FOSTER (58)| NEWD | 1 | YOU SAY YOU WILL P
@ 26 | 28 | 7 | §FiSHELLR.FOSTER (RFOSTER,KRICHEY) (V) ARISTA 1-2512 A C AR DA R EE) ICA 54600
, ’ TENDER MOMENT & LEE ROY PARNELL
22 | 15 17 15 L—E@w&;EBGEELNMAM'E(?U"I‘&; IC';"AIEGFS:%M'E';‘, ¢ SHE('C‘/}'}‘ADG%Q NEW b ! S.HENDRICKS,B.BECKETT (L.R.PARNELL R.M.BOURKE,C.MOORE) (v) ARISTA 1-2523
THE CHANGE MICHELLE WRIGHT
230 12)| 8 15 }jSETECEJg J?\EDEES%I\JSJAQDNBERNES,MJ.BARNES) JOHN /N,\)‘ ENE AR6SZ%'\(‘, 75 | — | 2 | SBOGARTRGILES (5.B0GART.RGILES) (V) ARISTA 1-2528
* % * AIRPOWER * % % i b1 | 8 | 4 7 DBEOGHnsEoﬁ'?J GIBSON, B MILLER,F.WELLER) ¢ GlBSON/%I)%)EE';cBﬁz';‘g
33 | 51 Jiea T R R e it e g da L H 52 | 52 | 72 | 3 | EVERYTHING COMES DOWN TO MONEY AND LOVE © HANK WILLIAMS, JR.
ARSI LAl B.BECKETT,J.STROUD,H.WILLIAMS, JR. (D.LOGGINS,G.SCRIVENOR) (V) CURB/CAPRICORN 18614/WARNER BROS.
MENDING FENCES & RESTLESS HEART "
@ 28 | 34 7| JFORESTLESS HEART (A.BYRD,J.ROBINSON) (V) RCA 62419 63 | 68 | 70 | 20 ?ENSE,EQSAS}{ASJM'E'QDS (FROM "HONEYMOON IN VEGAS") b DWIGHJ) :8@7%%
BOOM! IT WAS OVER @ ROBERT ELLIS ORRALL ALRIGHT °
% | 2 19 17 | 5 MARCANTONIO,R £.ORRALL,J.LEO (R.E.ORRALL,B.LLOYD) (V) RCA 62335 NEW ) 1 S,HENC(,‘TNCKS"AL'_‘STREE\,&ETY (B.HILL,J.B.RUDD) LARRY(SLEX@EI
* % * AIRPOWER * * % 65 70 75 5 T-R-0-U-B-L-E TRAVIS TRITT
G.BROWN {J.CHESNUT; ARNER BROS. ALBUM C
@| | v | o | BoRWTOLOVEYOL SMARKCOLLE | = 1= 1 [ ~T"SomeBoDY LIKE THAT LN cawpBELL
C - e J.CRUTCHFIELD (L.BRYANT,G. THURMAN) LIBERTY ALBUM CUT
* % % AIRPOWER % % % NEWD | 1 | L e & ey Ao cRaNTT & N o araay
37 3 5 TONIGHT | CLIMBED THE WALL & ALAN JACKSON : . i P
K.STEGALL.S.HENDRICKS {A.JACKSON) (V) ARISTA 1-2514 68 67 i 59 13 | WILL STAND BY Yo{c’o . — ¢ CORBIN/HANNER
H_SHEDD,J SCAIFE,J.COTTON,CORBIN,HANNER (B.CORBIN MERCURY ALBUM CUT
HIGH ON A MOUNTAIN TOP MARTY STUART : 2 .
29 | 5 | 2 | 13| CefNNETT,T.BROWN (0.8.REED A CAMPBELL) (V) MCA 54538 NEW ) 1 SHOULD'VE BEEN A COWBOY © TOBY KEITH
TOO BUSY BEING IN LOVE & DOUG STONE N.LARKIN,H SHEDD (T.KEITH) {V) MERCURY 864 342
30 | 24 | 12 | 1B | 5o0NSoN v.SHAW,G BURR) (V) EPIC 74761 70 | & | 50 | 14 | CHEAP WHISKEY © MARTINA MCBRIDE
Y T P.WORLEY,E.SEAY (E.GORDY,JR.,J.RUSHING) (V) RCA 62398
* & % AIRP IN THE BLOOD © ROB CROSBY
@ 39 42 4 SHE DON'T KNOW SHE'S BEAUTIFUL & SAMMY KERSHAW n 69 69 11 S.HENDRICKS (M.SANDERS, B.DIPIERO,J.JARRARD) (V) ARISTA 1-2481
B.CANNON,N WILSON (B.MCDILL.P.HARRISON) (C) (V) MERCURY 864 854 e o5 | 11 | POOR MAN'S ROSE o STACY DEAN CAMPBELL
(32)| 32 | 35 | 7 | STANDING KNEE DEEP IN A RIVER (DYING OF THRIST) @ KATHY MATTEA po B MAHER 1S D CAMPBELL,B.OWSLEY,J. SPENCE) () COLUMBIA 74803
B.MAHER (B.JONES,B.MCDILL.D.LEE) {v) MERCURY 864 810 13 65 18 12 STARTIN' OVER BLUES & JOE DIFFIE
13 27 18 16 LOOK HEART, NO HANDS & RANDY TRAVIS B.MONTGOMERY_J.SLATE (L.WILLIAMS S.D.SHAFER) (V) EPIC 74796
K.LEHNING (T.BRUCE,R.SMITH) (V) WARNER BROS. 18709 74 72 66 10 IF | COULD STOP LOVIN' YOU @ CURTIS WRIGHT
8 | 38 6 MY BLUE ANGEL & AARON TIPPIN J.STROUD,L.PETERZELL (C.WRIGHT,B.SPENCER,R.E.ORRALL) LIBERTY ALBUM CUT
E.GORDY JR. (A.TIPPIN,K. WILLIAMS P DOUGLAS) (V) RCA 62430 5 | 7 5 SHE DREAMS TIM MENSY
@ % | 67 3 HEARTS ARE GONNA ROLL HAL KETCHUM J.STROUD (T.MENSY,G.HARRISON) GIANT ALBUM CUT
| Ao A.REYNOLDS, J.ROONEY (H.KETCHUM.R.SCAIFE) CURE ALBUM CUT o —
PS ALLEN Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
3% | 29 | 30 14 RRVOA%%*M(ER(VIR‘ Eg,EDgBL@NDLE OF LOVE) GIANT ALBU%ECBU?/\BVQS\‘ER BROS. | (a(t:t)agi 15%0 dgtﬁctions_lfog_]t_rx fzrs)t grge: 0] Videq]clg:ili;ai(lat;il(i:ty. Ci‘talog n_urpbelr is fo_rI c;_T_st;nfTii\r}_glei or vinyl if |Casse't|‘et;'s|‘tl;na(\\lla)“\/a‘blﬁ. -
assette single availability. single availability. assefte maxi-single avaiabihty. Inyl maxi-single availability. iny! single
31 | 36 | 32 | 18 waﬁl,;g?xxay&gmm,qmm LR lEs YS{\MRC\,(V;,Q,%% availability. (X) CD maxi-single availability. © 1993, Billboard/BPI Communications.
1 1 1 3 LIFE'S A DANCE @ JOHN MICHAEL MONTGOMERY 7 WATCH ME @ LORRIE MORGAN
D_JOHNSON (A.SHAMBLIN,S.SESKIN) ATLANTIC R.LANDIS (T.SHAPIRO,G.BURR! BNA
9 1 DON'T LET OUR LOVE START SLIPPIN' AWAY @ VINCE GILL 15 1% 13 g SHAKE THE SUGAR TREE & PAM TILLIS
- | — T.BROWN (V.GILL,P WASNER) MCA P.WORLEY E_SFAY (C.HARTFORD) ARISTA
3 1 SOMEWHERE OTHER THAN THE NIGHT GARTH BROOKS 16 | 15 | 17 | 13 | LOVE'S GOT A HOLD ON YOU ALAN JACKSON
= — A.REYNOLDS (K.BLAZY,G.BROOKS) LIBERTY E S HENDRICKS.S.STEGALL (K STEGALL,C CHAMBERLAIN) ARISTA
IF | DIDN'T HAVE YOU ® RANDY TRAVIS
4 2 2 3 | #,‘g?gﬁig‘;,ﬁ‘ﬁﬁé}owﬁE_KAZ, SlchogEe STRB;\&T* 17 | 14 ] 16 | 10 |\ enninG (5 EwiNG.M D BARNES) WARNER BROS.
. . JUST CALL ME LONESOME ® RADNEY FOSTER
MEREN: | B s i & A Ll L L EHSHELLFUSTER (TR G.0UCA) S
HERE HADN'T BEEN
6 3 3 4 2.%2‘5%58;’55RO0NEV (H.KETCHUM.G.BURR) b KETCQSR“Q L 1 o 8 E\'SS\\'(V?:'ETA?(H\::::(:\ ;:HAP‘RO-R-HELLARD) NIEET CYRSSg
TIN' © BROOKS & DUNN
7 1|10 | 22 332,1[,3,%22D!g‘ooi?a‘?g',fKERSLEv (R.DUNN) ARISTA 20 | 20 | 25 | 29 | yScair,) COTION (D.VON TRESS) MERCURY
BURN ONE DOWN CLINT BLACK 21| 21| 20 6 WHEN SHE CRIES @ RESTLESS HEART
8 4 4 4 J.STROUD,C.BLACK (C.BLACK H.NICHOLAS,F.MILLER) ROA J.LEQ,RESTLESS HEART (M.BEESON,S.LEMAIRE) . RCA
9 | 8 | 7 | 8 | EVEN THE MAN IN THE MOON IS CRYIN  MARK COLLIE 22 ([lr241. |, 241 || LORD HAVE MERCYION THE WORKING MAN IRAVISMRITY
D.COOK (M.COLLIE,D.COOK) : :
NO ONE ELSE ON EARTH ® WYNONNA 23 | 19 15 | 13 SL\JNBR?(?H??DOI]NB%‘E JUKE BOX MARK CHESN%JAE
10 ! 8 10 | 1'BROWN IS.LORBER,5 HARRIS J.COLUCEI) CURB e T e e
1] 6 6 4 | TWO SPARROWS IN A HURRICANE SLANYAMTUCKER 24 | 28 | 23 | 21 | | ennINGSM.C.CARPENTER (M C.CARPENTER,D.SCHLITZ) COLUMBIA
J.CRUTCHFIELD (M.A.SPRINGER) LIBERTY 2 21 | NEON MOON BROOKS & DUNN
LOST AND FOUND @ BROOKS & DUNN 2 — || = .
12 10 9 5 S.HENDRICKS,D.COOK (D.COOK.K.BROOKS) ARISTA = - — S'HENPRICKS'P'COOK (RIODNN) = ARISTA
SEMINOLE Wi @ JOHN ANDERSON @ Videoclip availability. Recurrents are titles which have aiready appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
13 13 11 10 JASTROUD,J.ANWDE,‘:QSON () ANDERSON) BNA below the top 20. Commercial availability is not indicated on the recurrent chart.
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Look Who's Listening
to
another

Hit Single
= g

BELLAMY
BROTHERS

WNOE new Orleans
WEGMS Norfolk
WOWW rensacola
WWYZ 1atford
WRKZ Hershey
WFRG ui:
WGTY ok N

HARD WAY TO MAKE AN EASY LIVIN' §

\

KHEY xiraso

-
£
¥

KMIIE Phoenix f
KF DI witit
Kl".'lﬂ Tulsa

KIQK Rapid City
KXXY ouahoma City

FrROM
'"THE LATEST AND THE GREATEST"
CD & CASSETTE
BELLAMY/INTERSOUND
(CDI 9108)

Distributed by Intersound Entertainment Inc. ‘. . P.O.Box 1724 * Roswel , GA 30077 ¢ (404) 664-9262



www.americanradiohistory.com

COMPILED FROM A NATIONAL SAMPLE
- OF RETAIL STORE AND RACK SALES
REPQORTS COLLECTED, COMPILED, AND
I r PROVIDED BY Soundsian
® | L
FOR WEEK ENDING MARCH 6, 1993 ™ ll
g 8 z g
< o AR = « x o =
17 % &) .
@ | 5| | €| ARTIST TITLE | = 2 | 5| £ | ¢ | ARTIST TITLE | =
03—: 3 [ 2 LABEL & NUMBER/DISTRIBUTING LASEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) E >j—: 3 o~ = LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) E
*x % NO. 1 * x % 4 | 40 | 36 | 17 | GEORGE JONES mca 10652~ (9.98/15.98) WALLS CAN FALL | 24
5 -
(1)) 1 | 1 | 40 | BILLY RAY CYRUS A 5 MERCURY 510635* (10.98 EQ/15.98) 26 weeks at No | SOME GAVE ALL | 0L | 33 | 33 | MARTY STUART ® vos rosoe: 5 owia om e R T
- (10.98/15. IT'S YOUR CALL | 2
2] ¥ || Z. e SREBAMCENNIREAwuchinerssnio Tyls 9) 42 | 39 | 42 | 23 | RANDY TRAVIS @ warNeR 8ROS. 45044+ (10 98/15.98) GREATEST HITS, VOL. 1 | 14
3 3 3 22 GARTH BROOKS A 5 LIBERTY 98743 (10.98/16.98) THE CHASE l
: 4 | 45 | 74 | BILLY DEAN @ saK 96728*/LIBERTY (9.98/13.98) BILLY DEAN | 22
4 4 4 80 BROOKS & DUNN A 2 ARISTA 18658+ (9.98/13.98) BRAND NEW MAN 3
R e e e e |~ 43 | 43 | 91 | TRAVIS TRITT A2 warNER BROS. 26589+ 9.98713.98)  IT'S ALL ABOUT TO CHANGE | 2
MCA 10651* (10.98/15.98)
— T —— e B 48 | 52 | 97 | LORRIE MORGAN A Rrca 30210+ (9.98/13.98) SOMETHING INRED | 8
A 2 CURB 10529*/MCA (10.98/15.98)
4 | 44 | 151 | DOUG STONE @ EPIC 45303+/S0NY (5 98 EQ/9.98) DOUG STONE | 12
D] o | u = MARY-CHAPIN CARPENTER A COME ON COME ON | 6
COLUMBIAZ8ES 1E/SONY(9 OBTEG/13708) 47 | 45 | 48 | 102 | VINCE GILL A mca 10140 (9.98/15.98) POCKET FULL OF GOLD 5
8 8 7 128 | GARTH BROOKS A ° LIBERTY 93866* (9.98/13.98) NO FENCES 1
e 19 | 49 | 43 | MCBRIDE & THE RIDE wca 10540+ 9.98/13.98) SACRED GROUND | 27
9 ] 8 25 VINCE GILL A MmCA 10630 (10.98/15.98) | STILL BELIEVE IN YOU 3
49 47 41 67 SAMMY KERSHAW @ meRCURY 510161+ (998 Ev1398) DON'T GO NEAR THE WATER 17
10 11 g 76 GARTH BROOKS A ° LIBERTY 96330* (10.98/15.98) ROPIN' THE WIND 1
50 51 50 86 TRISHA YEARWOOD A MmcCA 10297+ (9.98/15.98) TRISHA YEARWOOD 2
11 10 10 54 JOHN ANDERSON A BNA 61029+ (9.98/13.98) SEMINOLE WIND 10 -
51 50 55 69 | SUZY BOGGUSS @ LIBERTY 95847~ (9.98/13.98) ACES 15
ALAN JACKSON A . :
12|12 2 ; A LOT ABOUT LIVIN' (AND A LITTLE 'BOUT LOVE) | 6
@ ARISTAN 87N W008/15:98) 52 | 52 | 51 | 91 | DIAMOND RIO @ ARISTA 8673" (9.98/13.98) DIAMOND RIO | 13
13 13 15 28 ALABAMA @ RCa 66044* (9.98/15.98) AMERICAN PRIDE 11
2 53 55 56 20 KATHY MATTEA MERCURY 512567+ (9.98 EQ/13 98) LONESOME STANDARD TIME 43
14 | 15 | 14 | 20 | TANYA TUCKER @ LiBeRTY 98987+ (10.98/15.98) CAN'T RUN FROM YOURSELF | 1
T 0 2 : P 1 " 54 53 46 26 GARTH BROOKS A 2 LIBERTY 98742 (9.98/15.98) BEYOND THE SEASON 2
BILLY DEAN sBK 98947+/LIBERTY (10.98/15.98)
5 7 = % Tl 7 55 54 54 120 | DWIGHT YOAKAM @ REPRISE 26344*/WARNER BROS. (9.98/13.98) |F THERE WAS A WAY 7
1 GARTH BROOKS A 4 LIBERTY 90897~ (9.98/13.98)
59 | 53 | 65 | TRACY LAWRENCE @ ATLANTIC 82326%/AG (9.98/13.98) STICKS AND STONES | 10
17 | 16 | 13 | 21 | ALVIN &THE CHIPMUNKS ® CHIPMUNKS IN LOW PLACES | 6
CHIPMUNK 53006°/SONY (9.98 EQ/13.98) 57 | 58 | 59 | 15 | RADNEY FOSTER ARISTA 18713 (9.98/13.98) DELRIO, TX 1959 | 50
18 17 19 20 LORRIE MORGAN BNA 66047 (9.98/13.98) WATCH ME 17
e 58 | 56 | 58 | 80 | HAL KETCHUM @ cure 77450+ (9.9813.98) PAST THE POINT OF RESCUE | 6
19 19 18 27 TRAVIS TRITT @ WARNER BROS. 45048* (10.98/15.98) T-R-0-U-B-L-E 6
59 51 57 | 237 | THE JUDDS A 2 CURB 8318 /RCA (9.98/15.98) GREATEST HITS 1
20 | 20 20 23 RANDY TRAVIS @ WARNER BROS. 45045* (10.98/15.98) GREATEST HITS, VOL. 2 20
e 63 | 68 | 155 | ALAN JACKSON A ARISTA 8623 (8.98/13.98) HERE IN THE REAL WORLD | 4
@D 2 | % | 8 | riawrc sessonsc omisse CONFEDERATE RAILROAD | 21 61 | 60 | 62 | 72 | ALABAMA @ rca61040* 9.98/13.98) GREATEST HITSVOL.2 | 10
22 21 16 25 TRISHA YEARWOOD @ mca 10641+ (9.98/15.98) HEARTS IN ARMOR 12 -@
@ 27 32 93 | ALAN JACKSON A 2 aRISTA 8681~ (9.98/13.98) DON'T ROCK THE JUKEBOX 2 & 80 S WARIOD S RTIS TSI el ] T O b Oy 2
: 63 | 62 | 71 | 123 | MARY-CHAPIN CARPENTER @ SHOOTING STRAIGHT IN THE DARK | 11
32 | 33 | 15 | JOHN MICHAEL MONTGOMERY aTiANTIC 824207 (998/1598)  LIFE'S A DANCE | 24 COLUMBIA 46077/SONY (8.98 EQ/13.98)
% 2% 22 30 5?5259555333)9(&.13 o WHATCHA GONNA DO WITH A COWBOY 9 64 61 63 22 HAL KETCHUM cuRrB 77581+ (9 98/13.98) SURE LOVE 36
= 65 | 68 | 65 | 74 | COLLIN RAYE® 7468*/SONY (9. 98) ALL I CAN BE 7
% | 23 | 26 | 2 | SAWYER BROWN cuRe 77572* (9.98/13.98) CAFE ON THE CORNER | 23 B
27 2% 2 2 CLINT BLACK & FOA 66003 (109815.98) THE HARD WAY 2 66 65 64 86 | TANYATUCKER A LIBERTY 95562+ (9.98/13.98) WHAT DO | DO WITH ME 6
28 | 30 | 28 | 47 | MARK CHESNUTT wca 10530+ 9.9815.98) LONGNECKS & SHORT STORIES | 9 67 | 67 | 67 | 128 | REBAMCENTIRE A wch 10016 (9.98/15.98) RUMORHASIT | 2
29 | 24 | 23 | 73 | REBA MCENTIRE & 2 MCA 10400 (10.98/15.98) FOR MY BROKEN HEART 3 68 | 69 | 66 4 GIBSON/MILLER BAND epic 52980+ (9.98 E13.98) WHERE THERE'S SMOKE | 66
30 29 30 17 DIAMOND RIO ARISTA 18656+ (9.98/13 98) CLOSE TO THE EDGE 2 69 70 74 | 163 | VINCE GILL A mca 42321 (8.98/13.98) WHEN | CALL YOUR NAME 2
HANK WILLIAMS, JR. & HANK WILLIAMS
@ 3 3 721] PAM TILLIS ARISTA 18649* (9.98/13.98) HOMEWARD LOOKING ANGEL 23 0 66 61 3 CURB 77552* (6.98/9.98) THE BEST OF HANK & HANK 4
32 | 2 | 24 | 28 | DOUG STONE EPiC 52436°/SONY (9.98 EQ/13 98) FROM THE HEART | 19 71 | 71 | 70 | 154 | TRAVISTRITT & warner 8ROS. 26094+ (9.98/13.98) COUNTRY CLUB | 3
33 | 3 | % | A ) SUZYBOGGUSS LiBERTY 98585+ (9.98/15.98) RelClEs [Nggle Ml Cl| (I2)| 73 | 72 | 43 | LITTLE TEXAS warner 8ros. 26820 9.981398)  FIRST TIME FOR EVERYTHING | 19
34 | 31 | 27 | 27 | SOUNDTRACK @ Epic SOUNDTRAX 52845*/SONY (10.98 EQ/15.98) HONEYMOON IN VEGAS 4 73 | 72 | 69 | 43 | VINCE GILL reas1130+ .91 98) | NEVER KNEW LONELY | 47
35 36 34 19 RESTLESS HEART RCa 66049* (9.98/15.98) BIG IRON HORSES 27 CLINT BLACK 4 ¢
' RE-ENTRY | 195 | < 0iis @oma o KILLIN' TIME | 1
36 33 35 26 COLLIN RAYE @ EPIC 48983+/SONY (9.98 EQ/13.98) IN THIS LIFE 10
74 | 75 | 52 | SAWYER BROWN +(9.98/13.98) DIRTROAD | 12
37 | 35 | 31 | 28 | RICKY VAN SHELTON @ coiuwmsia s2753sony (10,98 €/15.98) GREATEST HITS PLUS | 9 s I Sl i
{__) Aibums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
38 | 38 | 38 | 7 | MARK COLLIE mca 10658" (9.98/15.98) MARK COLLIE | 38 cetification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. Most albums available on cassette and
CD. *Asterisk indicates vinyl unavailable. Most tape prices, and CD prices for WEA and EMG labels, are suggested lists. Tape prices marked £Q, and all
42 a7 50 | AARON TIPPIN @ rca61129° (9.98/13.98) READ BETWEEN THE LINES 6 other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard/BPI Communications, and SoundScan, Inc.

COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK

B"mrd .I-“ cn““‘p cataln A h“ms SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SoundScan
| ® ™  FOR WEEK ENDING MARCH 6, 1993 LU

o e 2l |of|sl > g
E2 % E /L‘A’;ETI!ETNUMBER/DISTRIBUHNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CD) TR 35 3 3 = 35
1 1 PATSY CLINE A * mMca 12 (4.98/10.98) 90 weeks at No. 1 GREATEST HITS | 9% 14 13 | REBA MCENTIRE @ mca 6294 (4.98/11.98) SWEET SIXTEEN 82
2 2 THE CHARLIE DANIELS BAND A EPIC 38795*/SONY (7.98 EQ/11.98) A DECADE OF HITS | 94 15 15 | HANK WILLIAMS, JR. A ? CURB 60193/ WARNER BROS. (9.98/13.98) GREATEST HITS | 81
3 4 DOLLY PARTON A RCa 4422 (7.98/11.98) GREATEST HITS | 77 16 16 | DWIGHT YOAKAM @ REPRISE 25989/ WARNER 8ROS. (9.98/13.98) JUST LOOKIN' FOR A HIT | 51
4 3 REBA MCENTIRE A MCA 4979 (7.98/12.98) GREATEST HITS | 92 17 18 | GEORGE STRAIT A 2 McA 5567 (7.98/12.98) GEORGE STRAIT'S GREATEST HITS | 92
5 5 RAY STEVENS @ McCA 5918* (4.98/11.98) GREATEST HITS | 39 18 17 REBA MCENTIRE A MCA 42134 (4.98/11.98) REBA | 68
6 6 PATSY CLINE DELUXE 5050*/IMG (4.98/8.98) 20 GOLD HITS 2 19 | 21 DOLLY PARTON RCA 6338 (3.98/9.98) COLLECTOR'S SERIES 3
1 19 | ALVIN & THE CHIPMUNKS CHIPMUNK 53435*/SONY (7.98 EQ/11.98) URBAN CHIPMUNK 2 20 | 23 | ALABAMA A ° RCA 4229 (7 98/11.98) MOUNTAIN MUSIC | 64
8 7 VINCE GILL RCA 9814 (4.98/9.98) BEST OF VINCE GILL | 93 21 14 | ANNE MURRAY A * UBERTY 46058* (7.98/12.98) GREATEST HITS | 93
9 8 GEORGE JONES @ EPIC 40776*/SONY (5.98 EQ/9.98) SUPER HITS | 79 22 20 | GEORGE STRAIT A MCA 5913 (4.98/11.98) OCEAN FRONT PROPERTY | 71
10 11 | GEORGE STRAIT A MCA 42035* (7.98/12.98) GREATEST HITS, VOL. 2 | 94 23 | 22 | DAVID ALLAN COE COLUMBIA 35627*/SONY (5.98 EQ/9.98) GREATEST HITS | 13
11 9 RAY STEVENS CURB 77312" (6.98/9.98) HIS ALL-TIME GREATEST COMIC HITS | 34 24 | — | RICKY VAN SHELTON A COLUMBIA 40602*/SONY (5.98 EQ/9.98) WILD EYED DREAM 54
12 10- | ALABAMA A ® RCA 7170(9.98/13.98) GREATEST HITS | 93 25 24 | DOLLY PARTON @ COLUMBIA 44384/SONY (5,98 EQ/9.98) WHITE LIMOZEEN 7

13 12 ALABAMA A 3 RCA 4939 (7.98/11.98) ROLL ON 83 Catalog albums are older titles which are registering significant sales. © 1993, Billboard/BPI Communications and SoundScan, inc.
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by Lynn Shults

HOLDING THE NO. 1 POSITION on the Hot Country Singles & Tracks
chart for the second consecutive week is “What Part Of No” by Lorrie Mor-
gan. The most active tracks are “Alibis” (51-41) by Tracy Lawrence; “The
Heart Won't Lie” (33-24) by Reba McEntire & Vince Gill; “Hearts Are
Gonna Roll” (46-35) by Hal Ketchum; “She Don’t Know She’s Beautiful” (39-
31) by Sammy Kershaw; “Tonight I Climbed The Wall” (37-28) by Alan Jack-
son; “Made For Lovin’ You” (6349) by Doug Stone; “My Blue Angel” (38-
34) by Aaron Tippin; “Born To Love You” (34-27) by Mark Collie; “Heart-
land” (13-8) by George Strait; and “I Want You Bad” (14-9), by Collin Raye.

TELEVISION’S IMPACT ON album sales is evidenced again as the No. 1
country album, “Some Gave All” by Billy Ray Cyrus, increased in sales by
almost 12% over the previous week—thanks to a Feb. 17 ABC-TV special. This
despite the competition: Cyrus had to go up against President Clinton’s tele-
vised address mapping out his economic package. Cyrus did not get on the
air until 9:30 p.m. CST, a very late start. NBC and CNN were still knee deep
in deciphering Clinton’s speech, while CBS went back to its regularly sched-
uled programming. Still, Cyrus came out strong.

OTHER ALBUMS SHOWING strong retail activity are “Something In
Red” (48-45) by Lorrie Morgan; “Life’s A Dance” (32-24) by John Michael

Montgomery; “Don’t Rock The Jukebox” (27-23) by Alan Jackson; “Billy
I Dean” (44-43) by Billy Dean; and “Read Between The Lines” (42-39) by

Aaron Tippin. The Top Country Albums chart has been void of new releases
lately. You can expect this to change as new albums are on the way by Dolly
Parton, Brooks & Dunn, and a host of others including several new artists.

THE WEEK OF THE Grammys is always exciting. Stars are everywhere.
Nashville was displayed in rare form Feb. 22 in L..A,, as Patty Loveless per-
formed at the Roxy there. It was good to see her back on stage. She looked
great, her vocals were killer, and the band was red hot. Richard Young and
other Kentucky Headhunters were in attendance. They had decided to work
the greater L.A. area during Grammy week. Young said, “Man, we have had
a ball. The crowds have been great. We've just had a helluva time.” At Clive
Davis’ 17th annual pre-Grammy bash at the Beverly Wilshire, Arista’s Brooks
& Dunn wowed the industry crowd with “Hard Workin’ Man” and the rousing
| “Boot Scootin’ Boogie.” It is impossible to make all the parties and perform
ances, but one thing is certain: The Grammys bring out the créme de la créme.
Everyone you meet is a winner.

IT IS COUNTRY RADIO SEMINAR time. The festivities run Wednesday-
Saturday (3-6). The pace will be furious as this year’s event is expected to
set an all-time attendance record near the 2,000 mark. More new artists will
be showcased as the seminar agenda committee adopted a showcase sort of
atmosphere for last year’s gathering and is hoping improvements have been
made for both the artist and registrants. What makes it so tough on everyone
is the number of events that are “off campus.” These showcases are being held
in local clubs, golf courses, and on the General Jackson. It’s impossible to make
it all, but it’s fun to try to jam in as much as you can.

Vector Management Strengthens Services
Sam Ramage On Line To Beef Up In-House A&R

B BY EDWARD MORRIS

NASHVILLE—With the recent hir-
ing of EMI Music veteran Sam Ra-
mage as its in-house A&R rep, Vector
Management here has added what
the company considers to be another
crucial service for its clients. Now in
its seventh year of operation, Vector
already has in-house reps for public-
ity and sales and marketing.

“We’ve been faced with situations
in the past where we’ve had some me-
diocre product to work with,” says
Dan Goodman, who jointly owns Vec-
tor with Ken Levitan. “Managers
aren’t magicians. We can’t take medi-
ocre product and do much with it. So
we had to take matters into our own
hands and do everything we could do
on our end to make sure our clients
have the best possible songs going
into their recording projects.”

Currently, Vector manages the
Remingtons, Nanei Griffith, and Joe
Ely. Vector also works with New
York-based Side One Management to
co-manage Los Lobos, Lyle Lovett,
Bedlam, the Subdudes, Lisa Ger-
mano, and Guy Clark.

INCREASED COMPETITION

Goodman notes that because of in-
tensified competition for “‘great
songs” and chart position, “We
needed to supplement the efforts of
the producers and the A&R depart-
ments at the labels.” He says produc-
ers and labels have welcomed Ra-
mage’s help: “Everybody’s open to
getting great songs, wherever they
may come from.”

Lance Cowan, who formerly
worked as a publicist for Nashville’s
Network Ink, now handles Vector’s
publicity. John Porter is in charge of
sales and marketing. Before assum-
ing his duties at Vector, he served in
the same areas at MCA, Uni, CBS,
and Handleman. “He basically coordi-
nates marketing plans when we have
new product coming out,” Goodman
explains. Kathi Whitley oversees ad-
ministrative details at the company.

According to Goodman, Vector has
not ventured into booking its clients
and “has no intention” of doing so.

“It’s a big overhead,” Goodman

says of his firm’s menu of services,
“but it’s just the cost of doing busi-
ness. If you want to take on multiple
clients, you have to be able to service
them properly. And this is what we
feel is necessary.”

With Side One, Vector’s Levitan
also owns Crossfire Entertainment, a
Nashville-based publishing company.
and Black Hole Records. Crossfire’s
writers include Fred Koller, Jay

Joyce, Daniel Tashian, Crash Test
Dummies, Germano, and Greg
Trooper.

Trooper is the first artist on Black
Hole Records. His first album,
“Everywhere,” will be released this
spring. Black Hole intends to rere-
lease Germano’s “On The Way Down
From The Moon Palace,” which origi-
nally appeared on Caroline Records.

Video Confessions. Columbia artist Joy White performs her single *True
Confessions” during a video shoot for the number, from her debut album,
“Between Midnight & Hindsight.” Marty Stuart, who penned the song, makes a
cameo appearance in the clip. Pictured, from left, are Stuart, Larry Marrs, White,
and John Gardner.

SUIT SEEKS TO CURB RECORDING DISPUTE

(Continued from page 31)

to those recordings.

“According to our deal, those mas-
ters would join the other Judds’ titles
in the MCA venture,” Engel says.

MCA’s current complaint, which
seeks no damages, was prompted
when it was learned that Curb
entered a subsequent deal with
CEMA whereby owner Mike Curb
promised that distributor the rights
to the Judds’ RCA masters.

MCA’s suit also seeks to settle a

dispute regarding payment of royal-
ties and promotion costs regarding
artists in the MCA/Curb venture.

“The complaint is not an attempt to
break the deal between MCA and
Curb or to get any damages,” says
Engel. “It’s a pure, simple case where
we're going to court to clarify our re-
lationship.”

Curb was unavailable for comment
by press time.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Pubhsher — Licensing Org.) Sheet Music Dist

68 | WILL STAND BY YOU {(Fameus, ASCAP/Beb Corbin,
ASCAP) CPP

5 JUST ONE NIGHT (Songs Of PolyGram, BMI/Songs Of
McBrde, BMI) HL

18 LEARNING TO LIVE AGAIN (EMI Blackwood, BMI/
Beartooth, BMI/Don Schlitz, ASCAP/Almo. ASCAP)
WBM/CPP

22 LEAVIN'S BEEN A LONG TIME COMIN’ (Shenandoah's.
ASCAP/Ark, ASCAP/Judy Judy Judy, ASCAP/Four Of A
Kind, BMI} HL

23 LET G0 OF THE STONE (Irving, BMI/Hardtoscratch,
BMI/WB, ASCAP/Two Sons, ASCAP) WBM/CPP

13 LET THAT PONY RUN (Sony Cross Keys. ASCAP) HL

46 LIKE A RIVER TO THE SEA (Steve Warner, BMI/lrving,
BMI) CPP

55 LOOK AT YOU GIRL (Wyoming Brand. BMI)

33 LOOK HEART, NO HANDS (MCA, ASCAP) HL

67 LOOK WHO'S NEEDING WHO (Almarie, BMI/Milistone,
ASCAP)

49 MADE FOR LOVIN' YOU (Sony Tree, BMI}

25 MENDING FENCES (WB, ASCAP) WBM

34 MY BLUE ANGEL (Acuff-Rose. BMI/Sony Cross Keys.
ASCAP/BMG Songs. ASCAP/Mickey Hiter, ASCAP) HL/
Cpp

12 MY STRONGEST WEAKNESS (Kentucky Sweetheart,
BMI/AImo, ASCAP/Brio Blues, ASCAP) CPP

57 NOBODY LOVES YDU WHEN YOU'RE FREE (Maypop.
BMI/Wildcountry, BMI/Careers-BMG, BMI/Rita's Cloud
Mine, BMI) WBM/HL

21 NOBODY WINS (Polygram, ASCAP/St. Julien, ASCAP/
Mighty Nice. BMI} HL

45 NOW | PRAY FOR RAIN (Screen Gems-EMI. BMI/

Zomba, ASCAP) WBM/CPP

OL" COUNTRY (EMI April, ASCAP/K-Mark, ASCAP) WBM

ONCE UPON A LIFETIME (Zomba, ASCAP/Dixie Stars,

ASCAP) HL/CPP

7 PASSIONATE KISSES (Lucy Jones, BMI/Nomad-Noman,
BMI/Warner-Tamerlane, BMI) CLM/WBM

72 POOR MAN'S ROSE (Sony Tree, BMI/Coupe Deville,
BMI/Sony Songs. BMI) HL

10 QUEEN OF MEMPHIS (Nocturnal Eclipse. BMI/Union
County, BMI/Tillis, BMI)

36 ROCK ME (IN THE CRADLE OF LOVE) (Royzboyz, BMI/
Posey. BMI)

39 ROMEOQ (Velvet Apple, BMI) CPP

31 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram.
ASCAP/Ranger Bob, ASCAP/Careers-BMG, BMI} HL

75 SHE DREAMS (Sony Cross Keys, ASCAP/Miss Dot
ASCAP/Warner-Tamerlane, BMI/Patnck Joseph, BMI)

42 SHE'S GOT THE RHYTHM (AND | GOT THE BLUES)
(Mattie Ruth. ASCAP/Seventh Son. ASCAP/Sometimes
You Win, ASCAP/AIl Nations, ASCAP) WBM

19 SHE'S NOT CRYIN' ANYMORE (Songs Of PolyGram,
BMI/Sly Dog, BMI/HotDogGone, BMI} HL

69 SHOULD'VE BEEN A COWBOY (Songs Of PolyGram,
BMI/Tokeco, BMI)

66 SOMEBODY LIKE THAT
Meadowgreen, ASCAP}

53 SOMEONE TO GIVE MY LOVE TO (Polygram Int'l,
ASCAP} HL

32 STANDING KNEE DEEP IN A RIVER (DYING OF THRIST)
(Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger
Bob, ASCAP/Songs Of PolyGram, BMI) HL

73 STARTIN® OVER BLUES (Acuff-Rose, BMI) CPP

P

(Stonebrook,  SESAC/

63 SUSPICIOUS MINDS (FROM HONEYMOON IN VEGAS)
{Screen Gems-EMI, BMI) WBM

43 TAKE IT BACK (Fever Pitch, BMI)

59 TENDER MOMENT (Polygram Int'l, ASCAP/R-Bar-P,
ASCAP/De Burgo, ASCAP/New Songs. ASCAP/Mama
Guitar, ASCAP)

28 TONIGHT | CLIMBED THE WALL (Mattie Ruth. ASCAP/
Seventh Son, ASCAP} WBM

30 TOO BUSY BEING IN LOVE (Gary Morns, ASCAP/MCA,
ASCAP/Gary Burr, ASCAP) HL

65 T-R-0-U-B-L-E (Sony Tree, BMI) HL

51 TRUE CONFESSIONS {Songs Of PolyGram, BMI/Hank's

Cadillac, BMI) HL

TRYIN' TO HIDE A FIRE IN THE DARK (EMI Blackwood,

BMI/Coburn. BMI) HL

37 WALKAWAY JOE (Warner-Tameriane,
Refuge. BMI/Patrick Joseph, BMI} WBM

§2 WHAT A WOMAN WANTS (LaSongs
ASCAP/Taste Auction, BMI) CPP

1 WHAT PART OF NO (Zomba, ASCAP/0-Tex, BMI) CPP

14 WHEN MY SHIP COMES IN (Howlin' Hits, ASCAP) CPP

48 WHY BABY WHY (Trio, BMI/Fort Knox, BMI) HL

38 WILD MAN (WB, ASCAP/Long Acre, SESAC/Great
Cumberland, BMI/Diamond Struck, BMI/Patenrick, BMI}
WwWBM/CPP

58 YOU SAY YOU WILL (BMG, ASCAP/EMI April, ASCAP/
Ides Of March, ASCAP)

e

BMI/Warner-

Ascap/Alma.

15 HARD WORKIN' MAN (Sony Tree, BMI) HL
41 ALIBIS (Sony Tree, BMI/Thanxamilhon, BMI) HL 8 HEARTLAND (Warner-Tamerlane, ASCAP/Nocturnal
3 ALL THESE YEARS (Beginner, ASCAP) WBM Eclipse. BMI/WB, ASCAP/John Bettis, ASCAP) WBM
64 ALRIGHT ALREADY (Collins Court. ASCAP/IB. Rudd. 35 HEARTS ARE GONNA ROLL (Foreshadow. BMI/Songs Of
BM1) PolyGram, BMI/Virgin Timber, BMI}
44 BEST MISTAKES | EVER MADE (Longitude, BMI/Mike 24 THE HEART WON'T LIE (Moonwindow, ASCAP/Denna
Curb, BMI) WBM Weiss, BMI)
61 BIG HEART (Nocturnai Eclipse. BMI/Umon County, BMI/ 29 HIGH ON A MOUNTAIN TOP (Midstream, BMI)
BrahmSongs & Careers-BMG. BMI/Young World, BMI} 47 HIGH ROLLIN' (Nocturnal Echipse. BMI/Union County,
HL BMI/BrahmSongs & Careers-BMG, BML) HL
26 BOOM! IT WAS OVER (EMI April, ASCAP/IKids, ASCAP/ 56 HONKY TONKIN' FOOL (O-Tex, BMI)
EMI Blackwood, BMI/Okay Then, BMI} WBM 54 HONKY TONK WALKIN' (Polygram Int'l, ASCAP/Mama
27 BORN TO LOVE YOU (BMG. ASCAP/ludy ludy Judy, Effie’s, ASCAP/Sangs Of PalyGram, BMI/Tractor Tracks
ASCAP/Sony Tree, BMI) HL BMI) HL
50 CADILLAC RANCH (Great Cumberland, BMI/Diamond 40 I'D RATHER MISS YOU (Square West, ASCAP/Howhin'
Struck. BMD CPP Hits, ASCAP) CPP
16 CAN | TRUST YOU WITH MY HEART {(Sony Tree. BMI/ 74 IF 1 COULD STOP LOVIN' YOU {David ‘N’ Will, ASCAP/
Post Oak, BMI/Edisto Sound, BMI) HL WB, ASCAP/Two Sons, ASCAP/BMG, ASCAP/2 Kids.
60 THE CHANGE {Rancho Bogardo, ASCAP/Edge D' Woods. ASCAP} WBM/HL
ASCAP/Kinetic  Diamond, ASCAP/Rancho  Bogardo. 20 IN A WEEK OR TWO (Madwomen, BMI/MCA, ASCAP/
ASCAP/WB. ASCAP) Gary Burr, ASCAP/Sony Tree. BMI) HL
70 CHEAP WHISKEY (Sony Tree, BMI/Paulding County. 71 IN THE BLOOD (MCA ASCAP/Little Big Town., BMI/
BMI/Potygram, ASCAP/Amanda-Lin, ASCAP) HL Amencan Made, BMI/Alabama Band, ASCAP) HL/WBM
2 DRIVE SOUTH (Lillybilly, BMI/Bug, BMI) HL 11 4T'S A LITTLE TOO LATE (Castle Street, ASCAP/End Of
62 EVERYTHING COMES DOWN TO MONEY AND LOVE August, ASCAP/Murrah, BMI) CPP
(MCA, ASCAP/Emerald River, ASCAP/Music Corp. Of 9 | WANT YOU BAD (AND THAT AIN'T GOOD) (Hartan
America, BMI} HL Howard, BMI/Tree, BMI) HL
36
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4/16
/17
4/18
4/22
4/23
4/24
4/29
4/30
5/2
5/6
5/7
5/8
5/13

The Tour Of The Year. . .

Blowing A Roof Off Near You!

ClintBlac

Tucson, AZ
Phoenix, AZ
Flagstaff, AZ
Norman, OK
Albuquerque, NM
Denver, CO
Auburn, AL
Biloxi, MS
Asheville, NC
Orlando, FL
Jacksonville, FL
Miami, FL

Winston-Salem, NC

5/15
5/16
5/18
5/19
5/21
5/22
5/23
7/8

7

7/10
7/11

Chattanooga, TN

Lexington, KY
Columbia, SC
New York, NY
New York, NY
St. Louis, MO
Chicago, IL
Peoria, IL

East Lansing, MI
Darian Lake, NY
Wantagh, NY
Springfield, MA

Charlotte, NC
Raleigh, NC
TBA

Reno, NV
Medford, OR
TBA

TBA
Bozeman, MT
Missoula, MT
Spokane, WA
Boise, ID
Duluth, MN
Milwaukee, WI

Cleveland, OH
Indianapolis, IN
Nashville, TN
Springfield, IL
Mansfield, MA
Lake Placid, NY
Ottawa, Ontario
Toronto, Ontario
Minneapolis, MN
Des Moines, 1A
TBA

Louisville, KY

Tour runs through November. More dates announced soon.



www.americanradiohistory.com

Billboard.

FOR WEEK ENDING MARCH 6, 1993

Top Latin Albums.

Artists & Music

™

by John Lannert

UNCERTAINTY MARS VINA FEST: The Vina Del Mar
International Festival of Song is a queer beast, whose flac-
cid song competition is greatly overshadowed by a mixed
bag of performances from its international slate of Hispanic
and non-Hispanie performers.

Nevertheless, this year’s six-day festival possessed a
charming wn 10 sé qué that seemed to invite criticism—and
inspire hope that the show will go on in future vears.

Running from I'eb. 10-16, the 34th edition of “Vifa” once

Vina Del Mar, Chile—site of La Quinta Vergara, a gorgeous
amphitheater carved into a side of a cliff that overlooks the
“eity-garden.”

As it turned out, the festival did {lash moments of bril-
liance, but the sheer length and breadth of the event
squelched any momentum. As one observer aptly put it:
“The festival proceeds via its own inertia.”

Longtime festivalgoers and the local press were quick to
point out that in years past “Vina” was a prestigious affair
that hosted Hispanie pop luminaries Julio Iglesias and Ro-
berto Carlos, plus veteran non-Hispanic standouts such as
the Police and Chicago. They said there were no major
stars on this year's program.

Maybe not for Chileans. But the event’s 1993 lineup was
hardly puny, what with a diverse bill that included Los Te-
merarios, Jon Secada, Gloria Trevi, Sergio Dalma, Ricky
Martin, Kassav, Luz Casal, Mercedes Sosa, Dr. Alban,

agrain took place at the floral, picturesque coastal resort of

and El General.

Interestingly, few of these same folks drew little breath
talking about past song competitions, the festival’s original
-aison d'étre. That's because nary a winning entry from pre-
vious years has generated any sort of international impact.
So, “Vifia” has become noted for drawing big-name Hispanic
acts and an occasional non-Hispanie star who could count on
TV exposure in southern South America and press coverage
throughout most of Latin America. The lure for the artist is
a spectacular venue and the opportunity to pertorm on a live
TV musical show.

Alas, there are three crucial handicaps that threaten the
festival’s long-term health. The first is a well-meaning, but
short-sighted, municipal government that owns and misman-
ages the festivul, yet refuses to turn over the event to an in-
dependent professional management firm.

Thus, introspective troubadours such as Joan Manuel
Serrat and Joaquin Sabina were thrust into a 20,000-seat
den of adolescent wolves. Lesser-known acts (at least in
Chile), such as Casal, Dr. Alban, Kassav, and Natusha, were
hung out to dry by having to perform at 2 am., when many
of the spectators had alreacy headed for home.

Additionally, the nightly shows, set to run from 9:30 p.m.-
2 a.m., invariably ran off schedule and often featured sound
gliches. Finally, the international song competition was hor-
rendous, prompting calls for a professional committee to se-
lect future entries. “Vifia” begs for an overhaul.

Undoubtedly, the festival’s artistic director, Vicente Ga-
ponov, did as well as he could, considering he only spends
several months arranging the event. Clearly, a full-time or-
ganization unshackled from political considerations is needed
immediately.

The second festival stumbling block is an unsophisticated,
mostly 15-25 female audience called “E1 Monstiuo” (The
Monster), which filled La Quinta Vergara for nightly rounds
of cheers and jeers. Ultimately, it was this puerile, ultracon-

(Continued on next paye)

=
o % Compiled from a national sample of retail store
é e : and one-stop sales reports.
2| O
= |o~[2| ARTIST TITLE LABEL & NUMBER/DISTRIBUTING LABEL
1[1]33] JONSECADA A JON SECADA SBK 98845/CAPITOL-EMI LATIN
2|2 |11| ANAGABRIEL THE BEST GLOBO80871/SONY
3|5[13| RICARDO MONTANER LOSHIJOS DEL SOL RoDVEN 2995
4 (3|31 CRISTIAN AGUA NUEVA MELODY 9056/FONOVISA
5[4 (13| PAULINA RUBIO LA CHICA DORADA CAPITOL-EMILATIN 42750
6|7 |5 | ALVARO TORRES NADA SE COMPARA... CAPITOL-EMILATIN 42537
716129 CHAYANNE PROVOCAME SONYLATIN 80831/S0NY
8 |16] 3 | RAULDIBLASIO EN TIEMPO DE AMOR ARIOLA 3466/BMG
9|8 (65| LUISMIGUEL ® ROMANCE WEALATINA 75805,
10 10|21 | GIPSY KINGS LIVE ELEKTRA61390
1119 |11 | JOSEJOSE 40Y 20 AROLA 3442/BMG
12(12| 11| GLORIA TREVI ME SIENTO TAN SOLA ARIOLA 3391/BMG
a.|13/15] 9| DANIELAROMO DE MIL COLORES CAPITOLEMILATIN 80767
E 14(17| 9| BRAULIO ENTRE EL AMORY EL DESEQ SONY LATIN 80866/SONY
15/14|21| RICHARD CLAYDERMAN AMERICA LATINA... QUALITY 19123/RODVEN
16 (25(15| EDNITA NAZARIO METAMORFOSIS CAPITOLEMILATIN 42709
17|13 (19| JON SECADA OTRO DIA MAS SIN VERTE  SBk 80646/CAPITOL-EMI LATIN
18/21| 7 | FRANCO SIMONE EL COMICO BISCAYNE EUROPA 39501/WEA LATINA
19|18 (33| ANA GABRIEL SILUETA SONYLATIN 80818/SONY
20|24 |21 | BACHATA MAGIC BACHATA MAGIC RTP80820/RODVEN
21|11 41| PANDORA |ILEGAL CAPITOL-EMILATIN 42686
22123(39| MIJARES MARIA BONITA CAPITOL-EMI LATIN 42687
2320 (51| LOS BUKIS QUIEREME ronovisa 9040
28| —| 1| THALIA LOVE roNOviSa 9059
25|—| 1 | ROBERTO CARLOS INOLVIDABLES GLOBO80931/SONY
1]1]39| JERRYRIVERA CUENTA CONMIGO SONY TROPICAL 80776/SONY
2(4 (15| GILBERTO SANTAROSA ADOS T TIEMPOS... SONY TROPICAL 80895/SONY
3 (3|13 TONYVEGA APARENTEMENTE RmMm 80915/SONY
412(9| JUANLUIS GUERRA Y 4.40 AREITO KAREN 3456/BMG
5|17 (9| REYRUIZ REYRUIZ SONYTROPICAL 80848/SONY
6 [10(33| OLGATANON SOLA WEALATINA 77478
7|12 5| BREWLEY MC RUB-A-DUB STYLE PRiME 3454/BMG
8 |—| 1| EDDIESANTIAGO INTENSAMENTE CAPITOL-EMILATIN 42755
9 [11{35| FRANKIERUIZ MILIBERTAD RrODVEN 2946
% 10/ 9|9 | COCOBAND ELAROLLADOR KuBANEY 325
5 11|14/19| XAVIER PARA SIEMPRE CAPITOL-EMILATIN 42665
~.[12|—|[ 7 | RAYSEPULVEDA CON SABOR SONEROD 80852/SONY
5 13 6 | 15| LOS SABROSOS DEL MERENGUE SIN FRONTERA mPi 6076
= 14| 5|19 INDIA LLEGO LA INDIA VIA EDDIE PALMIER| SOHO SOUNDS 80864/SONY
g 15(17 19| TONO ROSARIO RETORNO A LAS RAICES PRIME 3392/8MG
E 16|25(17 | RUBEN BLADES AMOR Y CONTROL SONY TROPICAL 80839/SONY
17116123 | CANABRAVA NO ME FALTES NUNCA PLATAND 5002
18| —|27| OSCARD'LEON EL REY DE LOS SONEROS SONERO 80823/SONY
19121|39| GRUPO NICHE LLEGANDO AL 100%  SONY TROPICAL 80712/SONY
20— | 3| LIMITE21 NOHAYLIMITES mp1 6079
21|—1{ 1| ZONAROJA PURA CANDELA CANDELAGO3/TTH
22 3 | RAULIN ROSENDO SALSA SOLAMENTE SALSA KUBANEY 276
23| 8 (21| LINDA RONSTADT FRENESI ELEKTRA 61383
2424 19| JOHNNY RAY SALSA CON CLASE/LOS 3 SABORES RTP 80846/RODVEN
25/20|33| ZONAROJA ORQUESTA ZONAROJA TTHOOL
1/1[39] SELENA ENTRE A MI MUNDO CAPITOL-EMI LATIN 42635
212|129 MAZZ LOHAREPORTI| CAPITOL-EMILATIN 42593
313 |13] BANDA MACHOS CON SANGRE DE INDIO FroNOvISA 9069
414 |9| ALVAROTORRES HOMENAJE A MEXICO CAPITOL-EMI LATIN 42758
5|6 [23| LOS HURACANES DEL NORTE CON NUEVOS... SONY DISCOS 80847/SONY
6 (5|15 TEXAS TORNADOS HANGIN' ON BY A THREAD wARNER 45058
7 (7|13} LAMAFIA AHORA Y SIEMPRE SONY DISCOS 80925/SONY
8 | 12(37! ALEJANDRO FERNANDEZ A.FERNANDEZ SONY DISCOS 80770/SONY
2| 9|9 |35 VICENTE FERNANDEZ QUE DE RARO TIENE sONY DISCOS 80809/SONY
10| 8 [25| BANDA MACHOS CASIMIRA FoNOVISA5161
E 11{11| 15| BRONCO POREL MUNDO FoNovisa 3032
2 12|13 (13| JOANSEBASTIAN BANDIDOS DE AMORES MUSART 843/BALBOA
-l [13|10]39] GRUPOVENNUS Y SITE QUIERO mMaRINTL 271
; 14117 7 | JUANVALENTIN QUE LASTIMA CAPITOLEMILATIN 42760
S /15 —| 1| LOSREHENES AQUIESTAMOS  ronoviSA 9060
8 1611429 FLACO JIMENEZ PARTNERS WARNER 26822
= 17116 | 23| BANDA VALLARTA SHOW ESA CHICA ME VACILA FONOVISA 9058
182117 | TIERRA TEJANA BAND PRENDE EL RADIO RODVEN 2969
19]18!33| LOS ACUARIO LAS MISMAS PIEDRAS MARINT'L 304
20|22 (55| LOSTEMERARIOS MIVIDAERES TU AFGSiGMA 3002
2115 5| LOS REHENES LOSREHENES Fronovisa 9060
22|23(53| EMILIO NAVAIRA UNSUNG HIGHWAYS CAPITOL-EMI LATIN 42626
23120| 5| FITOOLIVARES 15EXITOS roNovisa 9068
24(19|79| ANA GABRIEL MIMEXICO SONY DISCOS 80605/SONY
25]—1|1 LITTLE JOE QUE PASO? RODVEN 2976

e Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification
for sales of 1 million units. © 1993, Billboard/BP{ Communications.
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TODO EN MUSICA ¢ EVERYTHING YOU NEED IN MUSIC
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LATIN NOTAS

(Continued from preceding page)

servative congregation that wanted to
hear nothing but well-known songs from
well-known performers or recent well-
known numbers from up-and-coming
artists with an established base in Chile.
Virtually any material that strayed from
the straight and narrow (unless per-

formed by a Chilean act) was roundly
hooted. And some from the local press
were hoping the Red Hot Chili Pep-
pers were going to appear at “Vina”?
Astonishingly, “El Monstruo” re-
duced many veteran and sure-handed
acts to treacly, knee-shaking amateurs,

H L DIETHIBUTOHE
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Miaml, Florida 33145
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even as it uplifted tired, Chilean nostal-
gia acts such as Beatlemania and Los
Ramblers. Pity, “El Monstruo” turned
out to be a latter-day female version of
a Cyclops, whose only eye was for Sony
heartthrob Ricky Martin.

Other, more alert eyes, however,
caught some solid performances from
Martinican zouk act Kassav—which was
coarsely treated by terribly square
event host Antonio Vodanovic—Sergio
Dalma, Los Temerarios, Chilean favor-
ites La Ley & Congreso, and Mercedes
Sosa, who let it be known in a press con-
ference that the “musical and cultural
penetration of the English is dangerous.
They’re low-class artists ...” Damn
those Beatles!

Trevi capped off her playful, 40-min-
ute romp by riding side-saddle on top of
a male photographer during a musically
abysmal take of “Satisfaction.” She later
sang-sereeched in what looked to be a
bikini bottom during a riotous rendition
of her teen anthem “Pelo Suelto.” The
normally boisterous “El Monstruo” was
left mouth agape by a thunderous per-
formance that would have elicited deaf-
ening cheers elsewhere in Latin Amer-
ica.

The third negative factor is that
“Vifia” no longer enjoys being the only
muswal game of the year. Chile is be-
coming a more promising concert desti-
nation for a growing number of interna-
tional non-Latino acts, and for the last
several years a host of highly regarded
international acts has played the coun-
try, including Luciano Pavarotti, Guns
N’ Roses, and Carlos Santana. What's
more, Televisa is rumored to be plan-
ning a “Fiesta Acapulco™type happen-
ing next year in the northern coastal re-
sort of Sirena. Such competition will
force “Vina” organizers to somehow
carve out a new niche that will set it
apart from other musical events.

As for the song competition, well, by
now you may have heard the winning
entry was an upbeat Italian song, “In
Questo Mondo,” authored by Garibbo
Giuseppe and sung by Claudio Cir-
imele.

Shortly after the winning tune was
announced, Giuseppe and Cirimele were
found in heated embrace on stage. They
should have been, for they had just
pocketed $50,000—a tidy sum for less
than one week’s work.

However, one did not need to speak
Italian to understand that “In Questo
Mondo” was a lame pop tune whose de-
rivative musical arrangement sounded
like it was yanked off of a “Star Search”
segment. The rest of the competing rep-
ertoire was equally bankrupt, both mu-
sically and lyrically. The folkloric con-
test, won by Grupo Kal’s “Canto Del
Agua,” was far more interesting, while
being far less prententious. Grupo Kal’s
reward for first place? A smattering of
applause and the symbolic “Gaviota De
Plata,” or “Silver Sea Gull.”

So what’s ahead for ‘Vina”? Good
question. Better to keep the festival
small and national, emphasize the song
competition, and bring in a handful of
big names instead of a potful of lesser-
known acts. If straight-up pop acts are
kept, then allow the spirited crowd—as
in years past—to have full say as to
whether the performer is to receive the
“Gaviota De Plata” award or not. After
all, pop appears to be the only genre
that the audience is qualified to judge.
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Hot Latin Tracks.

COMPILED FROM NATIONAL LATIN
v | B RADIO AIRPLAY REPORTS.
vl ol v&
e ARTIST TITLE
»]—: ;' g ;' ig ; (:5 LABEL/DISTRIBUTING LABEL
* % x NO. 1 x % %
1| 11 2| 12 | JONSECADA CREE EN NUESTRO AMOR
SBK/CAPITOL-EM! LATIN 2 weeks at No. 1
2 | 2| 1 | 12 | JUANLUIS GUERRAY 4.40 @ EL COSTO DE LA VIDA
KAREN/BMG
(3)| 8 | 16 | 3 | RICARDO MONTANER PIEL ADENTRO
RODVEN
(@] 7 | 10| 5 | CHAYANNE EXXTASIS
SONY LATIN/SONY
5 | 3| § | 5 | EDNITANAZARIO TRES DESEOS
CAPITOL-EMI LATIN
(B)| 9 | 2| a | LAMAFIA ME ESTOY ENAMORANDO
SONY DISCOS/SONY
(D 15 | 19 | 4 | BRAuLIO CRONICA DE UN VIEJO AMOR
SONY LATIN/SONY
16 | 15 | 4 | DANIELA ROMO ATAME A TU VIDA
CAPITOL-EM) LATIN
PAULINA RUBIO ® MIO
9 4 4 15 CAPITOL-EMI LATIN
JOSE JOSE 4020
10 5 5 15 ARIOLA/BMG
* * x POWER TRACKX * %
@D| 3 | 37 | 3 | CRISTIAN SOLO DAME UNA NOCHE
MELODY/FONOVISA
12| 11| 8 | 7 | VICENTE FERNANDEZ LA FIESTA
SONY DISCOS/SONY
GEORGE LAMOND BABY CREO EN Tl
13 10 11 7 SONY LATIN/SONY
14| 13| 281 3 | ANAGABRIEL TODAVIA TENEMOS TIEMPO
SONY LATIN/SONY
@5)| 2 | — | 2 | VicTOR vICTOR ASI ES MI AMOR
SONY TROPICAL/SONY
LOS BUKIS VIENDOLO BIEN
16 14 13 7 FONOVISA
PANDORA PIERDO EL CONTROL
n 19 3 3 CAPITOL-EMI LATIN
LOS FUGITIVOS ESTA CARTA
18 | 18 | 17| 5 | kobwen
GLORIA TREVI # CON LOS 0JOS CERRADOS
19 12 9 16 ARIOLA/BMG
* x* * HOT SHOT DEBUT * * »
TONY VEGA DONDE ESTAS?
NEWD | 1 | 300w
@D| 27 | 25 | 3 | MYRIAM HERNANDEZ SE ME FUE
WEA LATINA
MARISELA TE DEVUELVO TU APELLIDO
2 2 20 11 ARIOLA/BMG
@) 2 | — | 2 | MARIACONCHITAALONSO PROMESAS
SONY LATIN/SONY
JERRY RIVERA UNA EN UN MILLON
2 22 4 b SONY TROPICAL/SONY A
PEPE AGUILAR RECUERDAME BONITO
il 26 30 4 MUSART/BALBOA A
26 | 17 | 14 | 7 | JESSICACRISTINAY RICKY MARTIN # TODO ES VIDA
SONY LATIN/SONY
27| 6 | 3 | 15 | RICARDO MONTANER ® CASTILLO AZUL
RODVEN
N
NEWD | 1 | PAULINA RUBIO ABRIENDO LAS PUERTAS AL AMOR
M
NEWD | 1 | EMMANUEL Y AHORA SE ME PASAN
BANDA MACHOS # SANGRE DE INDIO
3 | 3 | 21 | 11| Bhoes
EDDIE SANTIAGO VIVO PARA T
@ NEW ' 1 CAPITOL-EMI LATIN
XUXA UE COSA BUENA
32 30 | 3l 6 GLOBO/BMG a
LUCERO VELETA
@ NEW ' 1 FONOVISA
KIARA QUE SUBA LA TEMPERATURA
(37| 29| 9 | KA
LISAM SUBEME EL RADIO
3 36 40 6 SONY TRDPICAL/SONY A
BRONCO ADORO
3 5 12 16 FONOVISA
JULIO IGLESIAS # ESOS AMORES
3 28 3 6 SONY LATIN/SONY
38 | 34 | — | 2 | JOSEFELICIANO SOY ALEGRE
CAPITOL-EMI LATIN
AMANECER BAST
39 [ 24 | 18| 7 | AMAN AL
LINDA RONSTADT ENTRE ABISMOS
40 3 3% 3 ELEKTRA A

(O Records with the greatest airplay gains this week. @ Videoclip ava lability. © 1993, Billboard/BPI
Communications.
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@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA
certification for sales of 1 million units with each additional million indicated by a numeral
following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl
unavailable. © 1993, Billboard/BPI Communications.

cn - -
Top Gontemporary Ghristian.
& Compiled from a national sample of retail store
ﬁ = I and one-stop sales reports. —
PR
» % | @ | ARTIST TITLE
E o~ ; LABEL & NUMBER/DISTRIBUTING LABEL o o g
his concern for a generation growing up to the sound of po-
*% NO.1 »w lice and ambulance sirens, a generation apparently hard-
1 | 1| 13| D.C. TALK FOREFRONT 3002*/STARSONG 7 weeks at No. 1 FREE AT LAST ened to losing friends to drugs and random violence.
“Seeing the situation of the world, if I call myself a Chris-
2 | 2| 25| MICHAEL W. SMITH @  Rreunion 0071+/worD  CHANGE YOUR WORLD tian, I'm supposed to go out into the world,” he says. “If
3 | 3|33 | STEVEN CURTIS CHAPMAN  searrow 1328+ GREAT ADVENTURE = this stuff works, if it is worth playing and singing—then 1
b Dard want to dedicate life my to it. If not, then I’ll write songs
4 | 5| 13| STEVE GREEN  SparrOw 1348* HYMNS: A PORTRAIT OF CHRIST y Bob Darden about girls and drugs and make lots of money.”
Champion walks his talk. He’s active in his home church’s
DUNCAN : MERCY . . a g Ma . N
S | 4]15] BRVAN R e R YOU’D FORGIVE Myrrh artist Eric Champion if he street outreach ministry when he’s not on the road singing.
6 | 10| 7 | OUT OF THE GREY  sparrOw 1344° THE SHAPE OF GRACE wanted to take it easy in 1993. After all, 1992 saw the re- He spends much of his free time in low-income housing
lease of three Champion projects in a matter of months: projects, working with the homeless, and trving to make a
0 WS YOU > AT : ] “ g » o . ] .
7 | 6 | 11| TWILA PARIS srarsonc 8252 HEART THAT KNO “B&W” (Warner Alliance), and “Hot Christmas” and difference in Daytona Beach, Fla.
8 [7(19]4HM Benson 2960 THE BASICS OF LIFE “Save The World” (both on Myrrh). But the perky 22-year- The rest of the time he's usually on the road with a con-
old has hardly slowed down since, taking his brand of cert presentation that combines mime and drama, a video
3 1802 MANNERWATSO) DR al i} 1 techno-pop/dance music to any venue that’ll have him. wall with 16 video screens, and dance. He calls it a “techno-
10 | 12| 33 | SUSAN ASHTON  sparrow 1327 ANGELS OF MERCY “Myrrh released ‘Save The World’ and ‘Hot Christmas’ rock musical.”
‘ al the same time in July, which is a pretty neat thing—
iy S4EBIpiY MICHREL ERGHISH _vahnEamusnGernioieirnoy NI IENGHSH I don’t know if that’s been done before,” Champion suys. ELSEWHERE: The Family Channel is presenting “Coun-
12 | 13 | 67 | CARMAN  BensON 2809+ ADDICTED TO JESUS “‘B&W'’ came out three months earlier.” try Praise IT” Friday (5). The lineup includes host Ricky
Both “B&W” and “Hot Christmas” feature dance-happy Skaggs, along with Paul Overstreet, Mid-South, the
13 | 15 | 15 | WHITE CROSS _ sTarsoNG 8249- HICHIEEAS remixes of familiar tunes, with some added raps. “B&W” MecCarters, Tom Stipe, and Terri Lynn.
14 |11 | 23 | MICHAEL CARD sparrow 1321+ THE WORD: RECAPTURING takes some classic contemporary Christian songs from the Speaking of Christian country music, Homeland Re-
- i past 10 years (such as Amy Grant’s “Angels”) and com- cording and Publishing has formed Canyon Records as
LSk gni6l joc e RGNIKEIOY  miEcaigugpsaiengyy (NRTTLININRITLARONIHENGla pletely reworks them. a permanent home for that fast-rising genre of music.
16 | 14 |101| AMY GRANT A%  MYRRH 6907*/WORD HEART IN MOTION “It was just a fun, experimental thing, almost a novelty (There’s even a new trade publication serving this idiom:
thing,” he says, “although a lot of CHR stations played “The Christian Country Research Bulletin.”) Two artists,
17 | 18 | 33 | WHITE HEART  starsonc s247- AR WORRER cuts from it.” White River and Bruce Haynes, will move from Home-
18 | 17|15 | PETRA  srarsonc 266 PETRAPHONICS “Hot Christmas” did the same thing for some of Cham- land, which is one of the leading southern gospel labels, to
) pion’s favorite yule carols and songs. The arrangements Canyon. Also joining the label will be two new artists, the
19 |24 |339) AMY GRANT A MYRRH 3900*/WORD L eI range from ’50s rockabilly to R&B to techno-pop to indus- Days and Paula McCulla. Both Homeland and Canyon are
20 | 23|17 | NEWSBOYS  srarsonc 8251 NOT ASHAMED trial dance. . distributed by Word Inc.
X - “People don’t mind you messing with songs that are es- April has been proclaimed “Contemporary Christian Mu-
21 3131 | VERN JACKSON 16N o001 RUICKER TLBIE EVER"EEN tablished—as long as you don’t butcher them,” Champion sic Month” in the state of Illinois. The motion was made by
22 120 | 5 | IMPERIALS  sTarsonG 8259 STIR IT UP savs. “It was a fur_l project because it reflects more of me, State Rep. David Phelps (D) and Senator Frank Watson
- since the range of music I like is so broad. It’s difficult to  (R). Phelps, incidentally, is 2 member of the Phelps Broth-
23 | 22| 49 | RAY BOLTZ  DiDEM 2094*/SPECTRA MOMENSThOR TLEAIEART) do that on your own album. I felt like I could have a little ers Quartet, while Senator Watson’s district includes
24 | 23 |123| MICHAEL W. SMITH ®  reunon 0063+ /word GO WEST YOUNG MAN more fmgdom, e)_q)eriment a little more here—so I did.”  Greenville Qollege—belie_ved to be the only college in the
% T - — v Champion’s third '92 release, “Save The World,” reflects  U.S. that offers a major in contemporary Christian music.
NEW ) | PHILLIPS, CRAI DEAN  STARSONG 8256° b | AN
26 |30 |107 STEVEN CURTIS CHAPMAN
SPARROW 1258+ FOR THE SAKE OF THE CALL
27 | 32| 23 | CARMAN MINISTRIES  STARSONG 8250° HIGH PRAISES VOLUME 2 -
28 | 34| 27 | RAY BOLTZ  woro 52991+ SEASONS CHANGE = W
29 (29| 7 | GLEN CAMPBELL  New HAVEN 200214*/SPECTRA WINGS OF VICTORY
JOHN P. KEE & NEW LIFE COMMUNITY CHOIR KEEPING to attract several dozen reps from major retail chains and
30 |21 /15 1YSCOT 1403°/SPECTRA WE WALK BY FAITH indie outlets to hear product presentations by some 15
31 | 25| 61 | PETRA  oavsprING 48859/ woRD UNSEEN POWER | foreign and domestic labels distributed by the Portland,
Ore.-based importer/wholesaler. Venue is the Sagamore
32 | 26 | 21 | CARMAN  EVERLAND 9345*/WORD YO KIDS Hotel in Lake George, N.Y.
33 |37 | 21 | GEOFF MOORE  rorerronT 2035+ /genson A FRIEND LIKE YOU i g‘stmg “;V‘le th‘?“t_ a\l;%*'"fe Nll‘c““ef' Allegro president,
. and Renny Martini, of sales.
36 | 15 | PRAY FOR RAIN  VIREO 2202+/sParrow PRAY FOR RAIN by Is Horowitz
35 | 19| 19| AMY GRANT  mrirr 6962+ woro HOME FOR CHRISTMAS FOR THE RECORD: A deal between Fanfare Records
- M INIDISC, MINIPRICE: The fledgling MiniDisc and the Slovakia Philharmonic Orchestra will provide the
36 | 38 | 25 | DARYL COLEY  searrow 1234° WHEN THE MUSIC STOPS market may be just getting off the ground, but it won’t Canadiun label 2 minimum of 12 new discs over the run
37 | 27| 15 | VARIOUS ARTISTS waste much time before weighing the impact of dramatic  of the three-year pact, says label chief Julian Rice.
WARNER ALLIANCE 26980*/SPARROW HANDEL'S MESSIAH A SOULFUL. . . price differentials. Paul Freeman will be the conductor at the Bratislava
38 | 40 | 33 | RICH MULLINS | At the upcoming National Assn. of Recording Mer- sessions, and first-year repertoire will include the Mozart
e/ EMEMBER . . . . ““ : i3] LA ”
RviJ;II(:;l;):;R:?::'S ERAORLOMIBE T ik voL2 chandisers meet, budget label Naxos will introduce a “Requiem,” Haydn’s “Lord Nelson Mass,” the Brahms
39 13315 | frucon 2aere MASTER PIECES/CLASSIC SONGS MADE NEW classical MD line pri%eds (go retail for $6.99 or leﬁs. Basic lI\’/[umo (Eonéerto Nto. 1" wg}h Jo;hua Pler}c]e as ;()lOlst, ar;ﬂ
dealer price will be $3.80, says Doug King, who heads ozart’s Concerto for Two Pianos, where Pierce wi
y SOMETHING TO HOLD ON TO DE PO, 34, ng, .
40 135) 3 | TRUTH wrecmrv soo-/seammow 2 the Naxos operation in the U.S. Most available MDs are share solo chores with Dorothy Jonas.

priced at top-of-the-line CD levels.

Label will start with 25 MDs, with a heavy concentra-
tion on warhorse material. Naxos will follow the debut
release with an additional 25 titles later in the year, says
King. Discs are being pressed by Sony.

'~

New...Legendary.,.Gospel
b 600606600 06000
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Capriccio is another indie label that sees promise in
the new music formats, but at regular price. A first re-
lease of 12 titles transferred from its classical catalog
has been made available on both MD and DCC. Included
are performances of the Bach “Brandenburg Concertos”
conducted by Max Pommer, several packages of trum-
pet concertos played by Ludwig Guttler, and vocal sets
featuring countertenor Jochen Kowalski.

Capriccio, it's recalled, was one of the first labels to
issue a substantial catalog of DAT titles some vears
back. As a prerecorded medium, the format never
caught on, but Capriccio’s interest in new technological
developments apparently remains undimmed.

SHOW AND TELL: The Allegro label conference re-
turns to the East this year (April 21-24), and is expected

Other 1993 sessions with Freeman will be held in Mos-
cow, London, Chicago, and Tel Aviv, says Rice. Product,
bearing the ProArte/Fanfare imprint, is manufactured
and distributed by Intersound.

LOVE STORY: Delos Records says it has already
tracked consumer response to an Acura Legend commer-
cial. Not for car sales, but for the Prokofiev music used
as background. The label is now stickering dises to make
sure buyers know the excerpt from “Romeo and Juliet”
comes from its own recording by Gerard Schwarz and
the Seattle Symphony.

STREET SMARTS: New York City’s best-known
busker, violinist James Grasek, gives a recital at Carne-
gie Hall Friday (5). He promises the program of standard
works by Bach, Tartini, Sarasate, Saint-Saens, and Pa-
ganini will be spiced with some pop and jazz. A frequent
performer in city subway stations, with fiddle case open
for contributions, his Carnegie collaborators include the
guitar team of Michael Newman and Laura Oltman.
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by Lisa Collins

MORE THAN 10,000 people turned out Feb. 9-13 in
Atlanta for Bobby Jones’ seventh biannual Gospel Ex-
plosion. Performances by the Pilgrim Jubilees, the
Anointed Pace Sisters, John P. Kee, the Williams
Brothers, O’Landa Draper, and a host of others punc-
tuated the four-day event.

“We always like to make the distinction that this is not
a convention, not a conference,” Jones says. “It’s a televi-
sion taping for ‘Bobby Jones Gospel’ [broadeast over
Black Entertainment Television] where we bring to-
gether artists who want to get some additional exposure
through television. And it has really grown into a kind
of explosion.”

But behind the scenes, word of major independent dis-
tributor Spectra’s business collapse dominated talk.
Plans reportedly are being set in motion by the smaller
black-owned labels, including Tyscot, Tribute, Black-
berry, and Sweet Rain to unite and form their own dis-
tribution link.

Taking the lead is Tyscot GM Bryant Scott. Reports,
however, are that his label, whose biggest asset is Kee,
could be in over its head. Scott had been owed more than
$500,000 from Spectra before it went out of business.
Still, it is the most courted of all the major independents.
Prospective suitors include both Word and Warner
Bros. With its major source of distribution cut off, it has
become difficult to get Tyscot product—including Kee,
one of gospel music’s hottest commodities.

Kee, incidentally, says news of Spectra’s business col-
lapse did not catch him by surprise: “I guess it was just
a prayer that it wouldn’t happen because of what’s hap-

- -

pening to our new record,” he says. “ ‘We Walk By Faith’
is doing very well and 1 knew that this would throw a
rod in it. Still, everybody is walking around as if it’s not
hurting anybody and I think it is a major fall.

“I thank God for their faith, but this is an issue that
needs to be discussed,” Kee continues. “I know that in
the last two weeks I've heard from a lot of major com-
panies—both secular and gospel. My contract with Tys-
cot is near its end and it’s erucial that I'm involved with
the dialog that is going on.”

Kee says his biggest current concern is not with sell-
ing records. “My interest is that somebody’s interested
in what I’'m doing aside from the music,” he says. “Music
is just 20% of what the New Life Community Choir and
New Life Productions are all about.”

Not only has Spectra’s apparent bankruptey left some
one-stops and distributors at a loss, but some Christian
hooksellers that through Spectra had become more in-
volved in traditional gospel are suffering as well.

“One of the difficulties is that the more traditional gos-
pel labels are not in the loop of the booksellers’ distribu-
tion marketplace,” says Glenn Williams, senior buyer
of music for Family Bookstores, the nation’s largest re-
ligious book and record store chain.

“Chainwide, we get a good response from contempo-
rary gospel. Traditional doesn’t sell as much, but, we've
gotten some good response and would like to see more
of it,” Williams says.

Spectra’s demise is going to make that harder for ev-
eryone.

VOICES OF TOMORROW: Singsation TV Produc-
tions is adding to its highly successful nation choir com-
petition with “The Voices Of Tomorrow,” a young-adult
choir competition being scheduled in 10 major markets
across the country. Dates already set include Chicago
(Feb. 27) and Philadelphia (Monday [1]). The competi-
tion will be taped for broadecast on Singsation, with
$25,000 awarded in each city.

ey
BIUE
NOTES

by Jeff Levenson

BESIDES MILES: As part of its “Great Performances”
series, public television recently broadcast Quincy Jones’
much-awaited video of Miles Davis at the Montreux Jazz
Festival in 1991. It captured the trumpeter, a mere three
months before he died, reprising the music of his classic
collaborations with Gil Evans . . . Miles’ rapprochement of
his past. An unexpected bit of intrigue, however, involved
the sight of trumpeter Wallace Roney, who obviously had
been engaged to spell the ailing legend, and who stood by
him throughout the performance.

Roney was in some kind of glory zone. I had never quite
appreciated how much he lifted from Davis—his sound, to
be sure, but also the look, the dress (early suit-and-tie Mi-
les), the posture, the manner with which he held his horn.
He was nothing if not starstruck each time he eyeballed
his hero, which was always. Count Roney’s piece among
the chronicle’s poignancies.

(Warner Bros. has the concert album scheduled for re-
lease May 11. At the same time, Qwest Reprise is planning
to issue “The Miles Davis Tribute,” featuring the near-per-
fect aggregate of Roney, Herbie Hancock, Wayne Shor-
ter, Ron Carter, and Tony Williams.)

GRINNING, BARING IT: Much is going to be written
about “Citi Movement,” Wynton Marsalis’ newly issued
suite from Columbia, so allow me to be the first to say this:
Wynton has finally permitted a good part of his personality
to shine through in his work. It is warm, playful, enthusias-

tic, a multimovement piece that isn't just designed to im-
press (or educate, as is his fashion). It actually liberates
him from having to be good; as a result, the work is less
studied, less mannered than his previous efforts, and far
more trusting of our ability to dig it. Wynton should con-
sider it dug. Rather than serving as a screen behind which
he hides, this music is fim.

THE PLUCK OF THE DRAW: Banjo man Bela Fleck,
who got plenty of good mileage out of his “U.F.0. Tofu”
(six months on the contemporary side is a mighty fair
flight), has had to rethink the Flecktones. His previously
well-oiled quartet is now a power trio, what with the depar-
ture of keyboardist Howard Levy. What to do? Appar-
ently, work up fresh arrangements for old tunes, write new
material, and treat the entire situation as a challenge
worth tackling. Easy.

TOO MUCH ROYALTY IS NEVER ENOUGH: Benny
Carter’s friends Hank, Francis, and Bill sent their best
wishes to the great sax man last week when ASCAP hon-
ored him with its famed “Duke” award. The award cele-
brates “contributions to music of an outstanding and
unique nature.” That certainly sounds like the 85-year-old
Carter, who began his career in the '20s (!), joined ASCAP
in 1942 (1), and continues to perform and write and lead
and inspire (!!!). By the way, his pals Hank, Francis, and
Bill? That’s Mancini, Sinatra, and Clinton, of course.

Billboard.

Top Gospel Albums.

FOR WEEK ENDING MARCH 6, 1993

=
° % Compiled from a national sample of retail store
E 2 ; and one-stop sales reports.
] [=3
> | || aRmsT TITLE
£ | & | ¥ | LABEL & NUMBER/DISTRIBUTING LABEL
' * & NO.1 &«
1 19 | JOHN P. KEE & NEW LIFE COMMUNITY CHOIR
TYSCOT 1403°*/SPECTRA 3 weeks at No. WE WALK BY FAITH
2 2 | 33 | DARYL COLEY  sparrow 1234* WHEN THE MUSIC STOPS
3 4 | 51| REV. MILTON BRUNSON & THE THOMPSON COMMUNITY SINGERS
WORD 48784°*/EPIC MY MIND IS MADE UP
4 3 | 17 | GEORGIA MASS CHOIR  savoy 7102 I SING BECAUSE I'M HAPPY
5 5 | 27 | THE ANOINTED PACE SISTERS  savOy 14812*/MALACO U KNOW
6 | 6 | 9 | REV. CLAY EVANS  SAVOY 7106*/MALACO I'M GOING THROUGH
7 7 | 71 | MELVIN WILLIAMS
BLACKBERRY 220330121 1/SPECTRA IN LIVING COLOR - “LIVE"”
8 | 8| 11| TM MASS YOUTH CHOIR ™™ 2001* SEND YOUR ANNOINTING
9 | 13|61 | SHIRLEY CAESAR woro 48785+/epic HE'S WORKING IT OUT FOR YOU

LIVE IN DETROIT

—t
o
—
N

41 | REV. JAMES MOORE  wmaLaco 6009

11 | 9 |61 REV. T. WRIGHT/CHICAGO |NTERDENOM|NAT|ONAL MASS CHOIR

SAVOY 14804/MALACO M GLAD ABOUT IT
12 | 10| 19 | CHICAGO MASS CHOIR  wiGHT 750769*/sPECTRA  HE THAT BELIEVETH
13 [ 11 | 41 HEZEKIAH WALKER/FELLOWSHIP CRUSADE CHOIR

BENSON 8535°/A&M FOCUS ON GLORY

25 | REV. ERNEST DAVIS, JR.'S WILMINGTON CHESTER MASS CHOIR
AIR 10180 STAND STILL UNTIL HIS WILL IS CLEAR

—
=
%)
o

15 14|13 RUBY TERRY

MALACO 4455* “LIVE” WITH THE SOUTHWEST LOUISIANA MASS CHOIR
16 | 18 | 73 | MISSISSIPPI MASS CHOIR  maLaCO 6008 GOD GETS THE GLORY
17 | 17 | 17 | CALVIN BERNARD RHONE caisi4161111/5pecTRA IT'S IN THE PRAISE
18 (371 3 DR. CHARLES G. HAYES/COSMOPOLITAN CHURCH PRAYER CHOIR

| SAVOY 7107*/MALACO I'LL NEVER FORGET

19 | 16| 19 | MARVIN WINANS  SELAH 7509%/SPARROW PERFECTING CHURCH
20 | 15| 39 | THE RICHARD SMALLWOOD SINGERS  sparrOw 1283* TESTIMONY
21 | 21143 WILLIE NEAL JOHNSON & THE NEW KEYNOTES

MALACO 6010 THE COUNTRY BOY GOES HOME
22 | 28139 THE NEW YORK RESTORATION CHOIR

SAVOY 14811/MALACO THANK YOU JESUS
23 | 22117 REV. R.L. WHITE JR. & MT. EPHRIAM BAPTIST CHURCH MASS CHOIR

FAITH 1992* HERE IS A FOUNTAIN
24 [ 19|51 | THOMAS WHITFIELD  BENSON 2841%/A&M ALIVE & SATISFIED
25 [NEWD | DOROTHY NORWOOD  mataco 4457* BETTER DAYS AHEAD
26 | 27| 5 | PHFACTOR WwORD 53175%/EPIC PH FACTOR

=S —

27 129 3 THE GOSPEL MUSIC WORKSHOP OF AMERICA

BENSON 0056*/A&M DAWN OF A NEW ERA
28 (32| 5 | GREATER VICTORY TEMPLE CHOIR  WORD 53176*/EPIC HOLD ON
29 (34|81 | YOLANDA ADAMS  TRIBUTE 0946*/SPECTRA THROUGH THE STORM
30 | 36| 33| THE JACKSON SOUTHERNAIRES maLaco 6012 LIVE AND ANOINTED
31 [ 30|29 | FLORIDA MASS CHOIR  MalLACO 6011 NOW, | CAN SEE

SPARROW 1325 WITH ALL MY HEART

w
N
N
i~

23 | SANDRA CROUCH

33 | 25| 23| MISBISSIPR! CHILDREN'S CHOIR CHILDREN OF THE KING
34 | 33| 3 | DANNIEBELLE HALL coi 8537=/a8M DESIGNER'S ORIGINAL
35 [NEWD| S Yoo 1 MASS CHOIR HE HAS DONE SO MUCH FOR ME
36 | 26 | 23 | BEAU WILLIAMS  LiGHT 730806*/SPECTRA LOVE
37 | 31| 25| JAMES BIGNON & DELIVERANCE  ar 10181 USE ME
38 | 35| 25| VARIOUS ARTISTS  CGi 0004*/A&M SALUTE TO THE CARAVANS
39 |39 | 25| BEN TANKARD  TRIBUTE 2000%/SPECTRA KEYS TO LIFE
40 | 38 | 3 | TRI-SSTATE MASS CHOIR  PaRADISE 27008* GOIN' BACK

@ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of 1
million units with each additionat miltion indicated by a numeral following the symbol. Al albums availabie on cassette and CD.
*Asterisk indicates vinyl unavaiiable. © 1993, Billboard/BPt Communications.

IRIS STEVENSON PRESENTS
TESTIMONIAL CATHEDRAL CHOIR

HIS HAND IS OUTSTRETCHED STILL

(ﬁhmos
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Artist Takes Vid Grew On ‘Ego’ Trip
Ist Solo Clip A Friend & Family Affair

W BY DEBORAH RUSSELL

LOS ANGELES—“We need sandbags
for the talent!” calls a crew member
preparing to set up a shot for 10-year-
old Parker Thompson. The novice ac-
tor wears a mutant, fishlike mask over
his small face.

The youngster is sibling of Charles
Thompson—formerly Black Francis of
the Pixies—whose current persona is
solo artist Frank Black. The sandbags
will boost his brother’s frame into view
for this scene in Black’s Elektra video
“Hang On To Your Ego.”

While the artist reels home video
footage for the family archives, young
Thompson patiently takes direction
from John Flansburgh, who also has an
alter ego. He comprises one half of the
duo They Might Be Giants.

“Hang On To Your Ego” marks
Flansburgh’s second foray into music
video directing—he shot “The Guitar”
for his own band—and his second col-
laboration with producer Elizabeth
Bailey, who also plays two roles. She is
VP of video production at Elektra.

In late February, a crew working
through L.A.-based DNA Inec. con-
vened in a nondescript Hollywood
soundstage to begin reeling the first
two videos for Black’s solo debut,
“Frank Black,” which ships in early
March. When the studio shoot for
“Hang On To Your Ego” is complete,
the group will trek to the California
desert to shoot “Los Angeles,” which
Flansburgh also will direct.

The artist-cum-director and Frank

Black go back to 1987, when They
Might Be Giants and the Pixies
exchanged opening slots in the other’s
home town. After meeting up on the
road several times over the years, the
musicians developed a healthy mutual
admiration society.

Now, Flansburgh is sitting in the di-
rector’s chair, clutching his notes and
shouting out commands like “give me
that Playboy Mansion smile, Charles.”

“Suddenly 1 feel so much sympathy
for Adam Bernstein,” says Flans-
burgh, referring to the director who
shot the Giants’ debut clip. “But in
some ways, directing is a relief ... I
don’t have to worry about my hair.”

What he does have to worry about is
overseeing a crew whose production
credits must outweigh his own, despite
the fact that he’s been the subject of 10
videos for They Might Be Giants.

“I don’t know a lot of the technical
jargon, and sometimes that makes me
feel like an outsider,” Flansburgh ad-
mits, but he says he compensates for
his inexperience by “overpreparing”
and creating long lists and detailed
shot grids so that when he arrives on
the set he has “the distinct advantage
of knowing what I want to do. There’s
not a lot of dawdling going on.”

The video treatment for “Hang On
To Your Ego” juxtaposes the concept

of not loving yourself too much against -

images of people caught in the act of
self-loving, says Flansburgh. The clip
combines hi-tech, pop-art effects with
a low-tech video portrait inspired by
amateur public-access shows.

“It’s going to be very electronic, with
lots of floating heads,” he says, which
required director of photography Eric
Edwards to shoot multiple images of
the same person against different sce-
nic backdrops. Pixies’ guitarist Joey
Santiago and Tony Asher are featured.

Upon wrapping the “Ego” shoot the
crew will travel to the Salton Sea, a
desert location visited by a freak flood
that wiped out—yet preserved—a
small community in the '50s. The site
will be the backdrop for “Los Angeles.”

“It’s like a semi-immersed city; the
shipwreck of the great American mo-
bile home,” says Flansburgh. “And it
smells really wild.”

The postapocalyptic video will fea-
ture Black, in a dual role, driving a ho-
vercraft over the underwater ruins.
“He’ll be flying in and out of the im-
mersed areas; I hear these things are
as loud as planes,” Flansburgh says.

The clip also will take in some of the
local color: “People still live there.
They have this crazy kind of survivalist
gleam in their eyes,” says the director.

Black discovered the location in his
desert travels, and he and Flansburgh
concocted the hovercraft concept. “It’s
really fun working with Frank,” Flans-
burgh says. “It’s great to realize some
of his ideas, instead of trying to figure
out what’s left of mine.”

Both shoots are budgeted at $60,000-
$65,000, says Bailey. Her experience as
producer for Paula Greif Productions
gives her a perspective to help marry
the goals of the cost-conscious label
and the creative production company.

| PRODUCTION NOTES

LOS ANGELES

* Mike Patterson and Candace
Reckinger co-directed Go West’s
“What You Won’t Do For Love.” Doug
Meyer produced the EMI clip for
Rhythm & Hues.

¢ Chris Applebaum directed the
video “Van Full Of Pakistans” for
Rowdy Records act Y’all So Stupid. He
shot the clip for Little Caesar Produc-

tions.

* Director Eric Meza and producer
Lian Lunson recently wrapped
Chuckii Booker’s “I Should Have
Loved You” for Atlantic and Jade’s
“One Woman” for Giant.

¢ Straightline Films director Si-
meon Soffer shot Kam’s “Peace
Treaty” for EastWest Records. Mike
Alfieri produced, and David Waters-

Soma Records “anti-video™ “Wheel,” with director Geoff McGann (center, in black
shirt). McGann used a specially designed kaleidoscopic lens to shoot the satircial
video send-up for the Bomb Factory. Pictured, from left, are Matt Colleran, Kevin
Radanovich, Joe Kelly, and Gersh of Mouth; director McGann, Mouth's Mark Roberts,
executive producer Mark Fenske, and producer J.J. Morris.

ton directed photograpy.

« Ray Charles’ new Warner Bros.
video, “A Song For You,” is a Planet
Pictures production reeled by Gerry
Wenner. Craig Armstrong produced.

¢ Timothy Walton directed “Helter
Skelter,” a hard-hitting rap eclip from
Reel Life Productions artist Esham.
Paul Scheifer produced the shoot for
Power Films.

NEW YORK

¢ Sean Penn directed Lyle Lovett’s
new “North Dakota” video for MCA.
Siobhan Barron produced for Lime-
light.

* Adam Bernstein directed Ween’s
new Elektra video “Push Th’ Little
Daisies.” Epoch Films’ John Owen
produced.

In addition, Epoch director Jeff
Preiss reeled Saint Etienne’s Warner
Bros. video “You're In A Bad Way.”
Jim Czarnecki produced.

OTHER CITIES

* Neil Young’s “Unknown Legend”
clip is a Nitrate Films production di-
rected by Julien Temple. Doug Hal-
bert produced the Reprise video,
lensed in Lancaster, Calif.

e Zaca Creek’s new video “Bro-
ken Heartland” is set against a Fort
Myers, Fla., backdrop and was di-
rected by Scene Three’s Marc Ball.
Anne Grace produced the Giant
shoot.

Midnight Blacks Out Prod’n;
‘Hot Video’ Expands Reach

REEL NEWS: L.A.-based Mid-
night Films is shutting the door on
its music video production arm and
will exist strictly as a vehicle for
owner Michael Hamlyn’s develop-
ing film projects. Midnight repre-
sents such directors as Carlos
Grasso, Russell Young, Dennis
Dimster-Denk, Sam Bayer, and
Eric Meza. Action will wind down by
the end of March.

Since Midnight opened in 1976,
such notables as Julien Temple,
Meiert Avis, and Richard Lowen-
stein have directed under its banner.

Hamlyn’s film production credits
include “The Secret Policeman’s
Other Ball” and “U2 Rat-
tle And Hum.”

Paul Spencer, director
of operations and execu-
tive producer on most of
Midnight’s videos, likely
will remain in L.A. and
continue to operate his
U.K.-based production
firm, Expencive Pictures.

And in new develop-
ments at David Naylor &
Associates: Midnight’s
Bayer is joining the L.A.-
based production company
along with new arrivals
Joanne Gardner and
Troy Smith.

¢ A

MERICAN HOT
Video,” the 6-year-old ur-
ban video show that airs
weekly in N.Y. and Phila-
delphia, will be seen in additional
markets beginning April 1.

N.Y.-based executive producer
Jack Wendorf returned from the re-
cent NATPE convention in San
Francisco with a syndication plan
targeting Detroit, Cincinnati, Hous-
ton, San Diego, Atlanta, Las Vegas,
St. Louis, and more.

In addition, Wendorf is bringing to
market three new hourly shows,
which he plans to syndicate at the
same time: the country music show
“Country’s Most Wanted”; the al-
ternative program “Over The Edge”;
and the magazine/video show “Going
Places,” hosted by Kid Creole.

Each show is provided on a barter
basis to participating stations, with
Wendorf and the outlet often split-
ting a chunk of commercial time.
“The station picks up the show and
runs with it, and we get six minutes
of commereial time to do whatever we
want,” he says.

Wendorf is targeting independent
broadcasters, and describes his
shows as music video programming
to complement, not compete with, the
major cable networks.

ANOI‘HER REGIONAL program-
mer who is branching out: Dave
Prewitt, from Austin, Texas-based
cable-access show ‘“‘Raw Time,” will
host the new Austin Music Channel,
set to bow in the next 90 days via
Austin Cable Vision.

The programming mix will lean
heavily toward Texas music, with a

TIHIE
s

by Deborah
Russell

daily segment for Prewitt’s own
“Raw Time.” AMC will share the ca-
ble system’s channel 15 with Country
Music Television, which airs daily
until 10 p.m. AMC’s feed will run
from 10 p.m.-4 a.m. daily.

Prewitt plans to fill the time with
club listings, tour updates, live re-
ports from local venues, live band
performances, and music videos.

Hank Sinatra is head of produc-
tion, Tim Hamblin is handling pub-
licity, and Luther Carpenter is in
charge of business affairs.

BUZZING: Mary Ann Collins,
Quality Records’ director of video,
has formed her own indie
promotion and production
firm, Big Buzz. She’ll con-
tinue to work Quality clips
on an independent basis,
and plans to create a full-
service operation to com-
mission and/or promote
videos for label clients ...
Dwayne McClary is the
new director of video pro-
motion at N.Y.'s Wild
Pitch Records.

EYE-FUL of observa-
tions from the viewing
room: Two very different
spoken-word clips from the
likes of Malcolm X and
Henry Rollins deserve
stellar marks and a slot on
playlists across the video
universe. RCA’s X clip,
“Frontline,” sets the charismatic
leader’s words against a backdrop of
potently disturbing visuals—past and
present—that illustrate his timeless
truths. And Imago has excerpted
“Dio,” a comical Rollins bit about
heartbreak and despair from the art-
ist’s “Talking From The Box” long-
form. Rollins’ compelling presence,
as he stands alone on a starkly lit
stage, commands one’s empathy and
irrepressible laughter.

Wacky clips from Juicemaster,
Masters Of Reality, and the Candy-
skins prove the best music often is
steeped in a nutty sense of humor.
Juicemaster’s techno dance vid
“Jan’s Theme” (Cheese Factory),
which samples dialog and theme mu-
sic from “The Brady Bunch,” depicts
middle sister Jan “going through a
phase” (i.e., leather duds, strip joints,
and catfights); the Masters’ “She Got
Me” (Chrysalis) intercuts ripping
performance segments with a great
sendup of a Spanish-language soap
opera; and the Candyskins’ “Wemb-
ley” (DGC) chronicles the misadven-
tures of a hitchiker clad only in briefs
and platform shoes.

On the rap tip: Ice-T’s “Gotta
Lotta Love” (Priority) is a street clip
in the most literal sense, as citizens
of L.A. speak directly to the camera,
breathing true life into lyrics about
hope and rebirth. And the Geto
Boys’ new “Crooked Officer” (Rap-
A-Lot) is a brutal look at “killer
cops,” setting biting lyrics to actual
footage of officers beating citizens.
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i CLIP LIST.

A SAMPLING OF PLAYLISTS AT

NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

TELEVIRON®

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDE) HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

ADDS

Williams, Love Is

Run D.M.C., Down With The King
Drivin’ N Cryin’, Turn It Up Or Turn...
Neneh Cherry, Buddy X

Joey Lawrence, Nothin' My Love...
Sunscream, Love U More

Sitk, Freak Me

Fiotsam And Jetsam, Wading
Through...

Blind Melon, Tones Of Home
Dinosaur Jr., Start Choppin’

Dina Carroll, So Close
Go West, What You Won't Do For Love

A
Black Entertainment Television
14 hours daily

1899 9th St NE, Washington,DC
20018

ADDS

Classic Example, | Do Care

Nona Gaye, The Things We Do For Love
head, Jamaican In New York

FIVE STAR VIDEO D-Influence, Good 4 We
Mick Jagger, Sweet Thing Shi
ARTIST OF THE MONTH Snow, Informer
Sting, If | Ever Lose My Faith
GREATEST HITS

HEAVY

€ JTNN

THE NASHVILLE NETWORKe
The Heart of Country
The Nashville Network

30 hours weekly
2806 Opryland Dr, Nashville,TN
37214

EXCLUSIVE

Coverdale Page, Pride And Joy
Depeche Mode, | Feel You

HEAVY

Peabo Bryson/Regina Belie, A Whole...
En Vogue, Give It Up, Turn it Loose
Gloria Estefan, | See Your Smile

Peter Gabriel, Steam

Whitney Houston, I'm Every Woman
Kenny G, Forever In Love

Madonna, Bad Girl

En Vogue, Give It Up, Turn It Loose
Naughty By Nature, Hip Hop Hooray
Bobby Brown, Get Away

Jade, Don't Walk Away

Digable Planets, Rebirth Of Slick
Arrested Development, Mr. Wendal
Positive K, | Got A Man

Whitney H I'm Every Woman

Arrested Development, Mr. Wendal
Duran Duran, Ordinary World

Guns N’ Roses, Garden Of Eden
Whitney Houston, I'm Every Woman
Jeremy Jordan, Right Kind Of Love
Madonna, Bad Girl

Megadeth, Sweating Bullets
Naughty By Nature, Hip Hop Hooray
R.E.M., Man On The Moon

Spin Doctors, Two Princes

Ugly Kid Joe, Cats In The Cradle

HEAVY

Duran Duran, Ordinary World

k.d. lang, Miss Chatelaine

Annie Lennox, Little Bird

Paul McCartney, Hope Of Defiverence
Prince & The N.P.G., 7

Jon Secada, Angel

Alexander 0'Neal, Love Makes No...
Dr. Dre, Nuthin' But A “G” Thang
Hi-Five, Quality Time

SWV, I'm So Into You

Shai, Comforter

Mary J. Blige, Reminisce

Men At Large, So Alone

WHAT'S NEW

BUZZ BIN

Digable Planets, Rebirth Of Siick
Soul Asylum, Black Gold

Stereo MC'S, Connected

Stone Temple Pilots, Sex Type Thing

STRESS

10,000 Maniacs, Candy Everybody...
Alice in Chains, Rooster

Bon Jovi, Bed Of Roses

Bobby Brown, Get Away

Dr. Dre, Nuthin’ But A "G" Thang
Faith No More, Easy

Mick Jagger, Sweet Thing

The Jayhawks, Waiting For The Sun
Lenny Kravitz, Are You Gonna Go. . .
Living Colour, Leave It Alone
Poison, Stand

Snow, The Informer

Sting, If | Ever Lose My Faith

10,000 Maniacs, Candy Everybody...
Joan Baez, Stones In The Road
Mary-Chapin Carpenter, Passionate...
Clannad, Harry's Game

Leonard Cohen, Closing Time

Jude Cole, Tell The Truth

Wendy Moten, Come In OQut Of. ..
Vanessa Paradis, Be My Baby

Keith Richards, Eileen

Sade, Kiss Of Life

Neil Young, Unknown Legend

CeCe P Crazy Love

R. Kelly, Dedicated

Tevin Campbell, Confused

Michael Cooper, Shoop Shoop

Peabo Bryson/Regina Belle, A Whole...
Chante Moare, It's Alright

Sade, Kiss Of Life

HEAVY

MEDIUM

T H E

T erpr—

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Eddie Murphy, | Was A King

LeVert, Good OI' Days

Miki Howard, Release Me

Portrait, Honey Dip

Rachelle Ferrell, Welcome To My Love
Trey Lorenz, Photograph Of Mary

ADDS

ACTIVE

Black 47, Funky Ceili

Flotsam & Jetsam, Wading...
INXS, Beautiful Girl

Jade, Don't Walk Away

Jackyl, Down On Me

Joey Lawrence, Nothin' My Love...
Annie Lennox, Little Bird
Alexander O'Neal, Love Makes No...
Paperboy, Ditty

Portrait, Here We Go Again
Positive K, | Got A Man

Shai, Comforter

Silk, Freak Me

SWV, I'm So Into You

TLC, Hat 2 Da Back

Neil Young, Unknown Legend

Brand Nubian, Love Me Or Leave. ..
Gang Starr, Gotta Get Over

Freddie Mercury, Love Kills

ice-T, Gotta Lotta Love

Madonna, Bad Girl

Masta Ace, Jeep Ass Niguh

Paul McCartney, Hope Of Deliverence
Paison, Stand

Rodney 0 & Joe Coaley, You Don't. ..

covNTRY mulic TILOVISION.

Continuous programming
2806 Opryland Dr, Nashville,TN
37214

Deborah Allen, Rock Me

Clint Black, When My Ship Comes in
Suzy Bogguss, Drive South
Mary-Chapin Carpenter, Passionate...
Mark Chesnutt, OI' Country
Confederate Railroad, Queen Of ...
Billy Ray Cyrus, She's Not Cryin'...
Billy Dean, Tryin' To Hide . . .

Brooks & Dunn, Hard Workin’ Man
Diamond Rio, In A Week Or Two
Radney Foster, Nobody Wins

Kathy Mattea, Standing Knee Deep. ..
McBride & The Ride, Just One Night
Reba McEntire/Vince Gill, The Heart...
Robert Ellis Orrall, Boom! It Was Over
Dolly Parton & Friends, Romeo

Collin Raye, | Want You Bad

Restless Heart, Mending Fences
Sawyer Brown, All These Years
Shenandoah, Leavin's Been A Long . . .
George Strait, Heartland

Tanya Tucker, It's A Little Too . ..
Pam Tillis, Let That Pony Run

Travis Tritt, Can | Trust . ..

MEDIUM

HEAVY

BOX TOPS

ON

Ali Dee, Who's Da Flava

Animal Bag, Everybody

Belly, Feed The Trees

Blind Melon, Tones Of Home
Brand Nubian, Love Me Or Leave...
Neneh Cherry, Buddy X

Dinosaur Jr., Start Choppin’
Drivin’ N Cryin’, Turn It Up Or Turn...
Denis Leary, Asshole

Ned'’s Atomic Dustbin, Walking...
Keith Richards, Eileen

RuPaul, Supermodel

Run D.M.C., Down With The King
Patty Smyth, No Mistakes
Sunscreem, Love U More

The The, Dogs Of Lust

B

WWOR

One hour weekly
216 W Ohio, Chicago,IL 60610

2Pac, Holler If Ya Hear Me

Apache, Gangsta Bitch

Arrested Development, Mr. Wendal
Bobby Brown, Get Away

Chaka Demus/Pliers, Murder She . ..
Common Sense, Breaker 1/9
Denis Leary, Asshole

Eazy E, Only If You Want It

Father MC, Everything's Gonna Be...
Geto Boys, Damn It Feels ...

Grand Puba, Check It Out

Green Jello, Three Little Pigs

Half Pint, One Leg Up

Ice Cube, it Was A Good Day

Jade, Don't Walk Away

JCD And The Dawg LB., Get Naked
Jeremy Jordan, Right Kind Of Love
Luke, You & Me

Mary J. Blige, Reminisce

Men At Large, So Alone

Michael Jackson, Heal The World
Naughty By Nature, Hip Hop Hooray
Onyx, Throw Your Guns In The Air
R. Kelly, Dedicated

RuPaul, Supermodel

Shai, Comforter

Shanice, Saving Forever For You
Snow, The Informer

SWV, I'm So Into You

TLC, Hat 2 Da Back

Whitney Houston, I'm Every Woman

AMERICA'S NO. 1 VIDEO

Billy Dean, Tryin' To Hide ... .

Billy Ray Cyrus, She's Not Cryin'...
Brooks & Dunn, Hard Workin' Man
Clint Black, When My Ship Comes in
Collin Raye, | Want You Bad

George Strait, Heartland

Mark Chesnutt, OI' Country
Mary-Chapin Carpenter, Passionate...
McBride & The Ride, Just One Night
Pam Tillis, Let That Pony Run

Radney Foster, Nobody Wins

Reba McEntire/Vince Gill, The Heart...
Restless Heart, Mending Fences
Sawyer Brown, All These Years

Suzy Bogguss, Drive South

Tanya Tucker, It's A Little Too . ..
Travis Tritt, T-R-0-U-B-L-E

Billy Burnette, Tangled Up In Texas
Tracy Byrd, Someone To Give My...
Stacy Dean Campbell, Poor Man's Rose
Mark Collie, Born To Love You
Corbin/Hammer, | Will Stand By You
Skip Ewing, Losing You Is New To Me
Clinton Gregory, Look Who's Needing...
John Gorka, When She Kisses Me

Alan Jackson, Tonight | Climbed. . .
Toby Keith, Should've Been A Cowboy
Kentucky Headhunters, Honky Tonk...
Tracy Lawrence, Alibis

Chris LeDoux, Look At You Girl

Little Texas, I'd Rather Miss You
Martina McBride, Cheap Whiskey
Ronnie McDowell, Yippy-Ti-Yi-Yo
Palomino Road, Why Baby Why

Lee Roy Parneil, Tender Moment
Remingtons, Nobody Loves You...
Kenny Rogers, Wandering Man

Lisa Stewart, Drive Time

Doug Supernaw, Honky Tonkin' Fool
Aaron Tippin, My Blue Angel

Shania Twain, What Made You Say That
Rick Vincent, Best Mistakes | Ever . ..
Joy White, True Confessions

Lari White, What A Woman Wants
Hank Williams, Jr., Everything Comes...
Zaca Creek, Broken Heartland

HOT SHOTS

Alan Jackson, Tonight | Climbed. ..
Dolly Parton & Friends, Romeo

John Gorka, When She Kisses Me

John Michael Montgomery, | Love.. ..
Larry Stewart, Alright Already

Lee Roy Parnell, Tender Moment
Shania Twain, What Made You Say That
Tracy Lawrence, Alibis

MEDIUM

Dr. Dre, Nuthin' But A “G” Thang

CURRENT

Soul Asylum, Black Gold

Alice In Chains, Rooster
Judybats, Being Simple

4 Non Blondes, What's Up
Silverfish, Big Bad Baby
Hammerbox, Hole

Living Colour, Leave It Alone
Fudge, Oreo Dust

The The, Dogs Of Lust

Pure, Blast

Therapy, Nausea

Dinosaur Jr., Start Choppin’
Faith No More, Easy

Siouxsie & The Banshees, Shadowtime
Jesus Jones, The Devil You Know
Julian Hatfield, | See You

Pooh Sticks, World Is Turning On
King Missile, Detachable Penis

W\

One hour weekly
330 Bob Hope Dr, Burbank,CA 91523

CURRENT

Aaron Tippin, My Blue Angel

Charlie Daniels, America, | Believe...
Chris LeDoux, Look At You Giri
Clinton Gregory, Look Who's Needing...
Confederate Railroad, Queen Of . ..
Doug Stone, Too Busy Being In Love
Doug Supernaw, Honky Tonkin' Fool
Dude Mowrey, Maybe You Were. . .
George Jones, Wrong's What | Do Best
Guy Clark, Boats To Build

Joy White, True Confessions

Kathy Mattea, Standing Knee Deep . ..
Kenny Rogers, Wandering Man
Kentucky Headhunters, Honky Tonk...
Lari White, What A Woman Wants
Little Texas, I'd Rather Miss You

Lisa Stewart, Drive Time

Mark Collie, Born To Love You
Palomino Road, Why Baby Why

Reba McEntire, Take It Back

Rick Vi t, Best Mi | Ever...

Duran Duran, Ordinary World
Madonna, Bad Girl

Sting, If | Ever Lose My Faith

Kenny G, Forever In Love

Green Jello, Three Little Pigs

Go West, What You Won't Do For Love
TLC, Hat 2 Da Back

Wendy Moten, Come In Out Of. ..
Snow, The Informer

Ricky Lynn Gregg, If | Had A. . .
Robert Ellis Orrall, Boom! It Was Over
Shenandoah, Leavin's Been A Long .. .
The Bellamy Brothers, Hard Way To. ..
Remingtons, Nobody Loves You...
Toby Keith, Should've Been A Cowboy
Tracy Byrd, Someone To Give My. ..
Wylie & Wild West, Doctor My. , .

Zaca Creek, Broken Heartland

Lt bmant

Five 1/2-hour shows weekly
Signal Hill Dr, Wall,PA 15148

CURRENT

Eric Champion, Generation Of Right
Pauil McCartney, Hope Of Deliverence
Twila Paris, Destiny

Young Disciples, Apparently Nothing
Deleon Richards, When

Siren And Sage, Love Is The Key
Whitecross, In The Kingdom
DeGarmo And Key, | Believe

Mike E, Housin’

Vince Ebo, Make It Work

Charlie Peacock, Message Boy
Levine Hudson, Sensitivity

Sounds Of Blackness, Testify

BeBe & CeCe Winans, Addictive Love
Lisa Bevill, Chaperone

Mariah Carey, Make It Happen

The Winans, Don’t Leave Me

Kim Boyce, Good Enough
Mary-Chapin Carpenter, Passionate...
DC Talk, Nu Thang

Amy Grant, Lead Me On

Whiteheart, Unchain

Cindy Morgan, How Could |

Mylon Lefevre, Shower The People

adidline.

Entertaining Profiles Miss
The (Marky) Mark On File

B BY ERIC BOEHLERT

MARKED MAN: It would be difficult
to find a pop performer more inter-
viewed during the last year-and-a-half
than Marky Mark. With a famous
brother, a top-five hit, and a burgeoning
career as a shirtless model, Mark has
emerged as a media fixture. Newspa-
pers, magazines, and TV programs have
flocked to feature the pinup star and to
retell his tale of growing up on the
rough streets of Dorchester, Mass., and
breaking through as a sexy, street-
smart rapper.

Along the way, nearly every profile
has dutifully noted Mark’s run-ins with
the law. “Shoplifting, truancy, [and]
fights” is how Penthouse, in its March
issue, summed up Mark’s childhood
scrapes. Those ever-present historical
morsels, with their Oliver Twist-like
charm, seem more a way of giving
Mark’s image some much-needed depth
rather than revealing anything about
what sort of person he is.

Shaun Assael, writing for the Vil-
lage Voice, recently went deeper into
Mark’s past and, through police and
court records, discovered that in 1988
Mark served 45 days in jail for knocking
unconscious a Vietnamese man (or
“slant-eyed gook,” as Mark reportedly
called him at the time), with a 5-foot
stick. Assael also detailed how Mark
was earlier forced to sign a restraining
order to avoid prosecution for verbally
and physically harassing black children
on their way to a neighborhood school.

The Voice story was quickly picked
up not only by anti-bias advocate groups
upset with Mark’s abuses (and which
eventually won a public apology from
Mark) but by the same media outlets

Country, metal, rock, and “ear fare that
stays fresh whatever the Seiko says” . . .
Nobody can say Billboard’s writers
would ever agree on a radio station.
First up among a batch of recent Bill-
board-tie books, from Edward Morris,
country music editor, is ‘‘Garth
Brooks: Platinum Cowboy” (St. Mar-

tin’s Press, $10.95). Published in Jan-
uary, the unauthorized biography exam-
ining Brooks’ life, music, and impact has
already gone into a second printing.
“Metallica: The Frayed Ends Of
Metal,” by Chris Crocker, is also unau-
thorized and $10.95 from St. Martin’s.
Crocker, for the record, is Drew
Wheeler, assistant editorial production

that passed over the accessible bio notes
the first time around. Within days, the
Boston Globe ran a prominent page-
one interview with Mark, who down-
played the beating and denied the har-
assment charges.

Assael claims detailing Mark’s past
was not particularly difficult. Up until
then, he says, nobody bothered to look
at the facts.

The apparent soft-peddling of Mark’s
childhood seems to be an example of the
perils that have accompanied the rise of
entertainment journalism as a niche
profession during the last decade.

In that time, publishers have discov-
ered that profiling chiseled stars is the
best way to sell issues and to attract ad-
vertisers. Writers have realized that
producing positive profiles suitable for
framing is the surest way to be tapped
for a sit-down the next time stars have
a project to pitch.

That press/star relationship has
emerged as standard, particularly in
Hollywood circles. The Mark affair,
though, indicates the same may be true
for pop music icons. Or perhaps writers
are simply not interested in undertak-
ing substantive reporting.

Of course, that is not how entertain-
ment journalism is packaged today. In-
stead, through the explosion of 2,000- to
3,000-word celebrity profiles, it por-
tends to take readers beyond the show-
biz hype and unearth the real people be-
hind the public personae.

Clearly that had not been the case
with Mark. “I was amazed that this guy
had gone through every major magazine
and newspaper and nobody had picked
up on this,” says Assael. “He was able
to obfuscate and perpetuate his image
without so-called reporters calling him
onit.”

manager, who examines the heavy
metal phenom, “for those who want
their music to be harder than rock—and
a better conductor of electricity, too.” A
German edition is forthcoming.

Just out is “Too Cool” (SM, $12.95),
edited by director of special issues Gene
Sculatti. The sequel to “The Catalog Of
Cool,” it turns the spotlight on things,
musical and otherwise, that exhibit high
degrees of bossness.

And due in May is the authorized
“Ramones: An American Band” (SM,
$14.95), by Jim Bessman, a longtime fan
and friend of the band, and frequent
Billboard contributor.

Hey, ho! Let’s go!

MARILYN A. GILLEN
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Rating MTV’s Progress In Japan

M BY STEVE McCLURE

TOKYO—In Japan, the world’s sec-
ond-largest music market, MTV is
learning that the rules of the game are
different. As a result, the channel’s ef-
fectiveness in introducing new artists
is limited for the time being.

Local record companies, instead of
making blanket deals for video broad-
cast rights, set one per-clip fee for all
their artists, whether they are mega-
stars or just out of the garage. “Al-
ready, because of financial reasons,
we've turned down things that were
new and good because of this arrange-
ment,” says Vinnie Longobardo, execu-
tive producer/director of programming
for Music Channel, MTV’s Japanese li-
censee. Citing Suede’s new video as an
example, he adds, “We’re only going to
take a certain number of videos a week,
otherwise we’re going over our
budget.”

Industry sources say Japanese rec-
ord companies charge broadcasters be-
tween 75,000 and 100,000 yen ($614-
$819) for the right to show a single vi-
deoclip—domestic or foreign—for one
year. Most labels are set to increase

those rates by a total of 30% by the end
of this year, while one unnamed com-
pany is said to be planning a 100% rate
increase. MTV has made videoclip
deals with most major labels, with the
notable exception of Toshiba-EMI.

“The main reason we're asking TV
stations to pay usage fees [on a one-by-
one basis| for videos is that we’re try-
ing to protect visual and music master
rights,” says Tom Sassa of Pony Can-
yon’s international business affairs de-
partment. He adds that Japanese licen-
sees and subsidiaries of overseas
record companies are asked to help the
companies recoup video production
costs, which he says do not vary
greatly, regardless of an artist’s stand-
ing.

Comments Longobardo, “We’d pre-
fer to negotiate individual blanket
deals with record companies, as in the
U.S.” Says Sassa, “A blanket deal
sounds reasonable, but here in Japan,
videoclips are not successful yet, so it
doesn’t make sense.”

Despite the difference of opinion
over the payment system, both MTV
and record companies here say they
want to work together to promote for-

eign—and eventually domestic—mu-
sic. “The power of MTV as a promo-
tional outlet is understood by the
record companies,” says Jeff Murray,
Music Channel’s director of talent and
artist relations. “We're interacting on
a daily basis with every label, and our
relations are getting closer and closer.”

Says Toshiaki Tanaka, GM of inter-
national repertoire at Warner Music
Japan, “We expect MTV to become in-
fluential in terms of increasing sales of
foreign music,” a sentiment that is ech-
oed at other record companies here.

Nevertheless, there are reports that
some companies have adopted a dis-
tinetly short-term view and see MTV’s
arrival on the scene 4s a way to earn
some extra cash by selling the station
video rights. “The idea is not for record
companies to get rich on MTV videos,”
says Murray. “The idea is to expose
new artists through MTV, which the
record companies have not had the
ability to do until now. But we’re cer-
tainly not going to tell them how to do
their jobs.”

Longobardo says he realizes MTV is
a new factor in the Japanese music in-
dustry. “It always happens when MTV

Dutch CD Boom Ends As Mkt. Dives

M BY WILLEM HOOS

AMSTERDAM—Holland’s music
market started its long-anticipated
decline last year, with the value of
trade shipments down 11%, and a
14% fall-off in units, according to in-
dustry federation NVPL.

It marks the first fall after an
eight-year boom in the Duteh market,
fueled largely by CD replacement.

Key points from the 1992 market
figures, based on trade shipments of
NVPI members, are:

 Total market value dropped 11%
to $252 million (453.7 million guilders)
on unit sales down 14% to 31.2 mil-
lion.

¢ CD sales were down 10% to
$225.7 million (Hfl 406.3 million), on

units down 10% to 24.4 million.

* Cassettes slumped 33% in value
to $8.2 million (Hf]l 14.7 million) on
units down 38% to 1.6 million).

* Vinyl almost vanished, dropping
79% in value to $318,000 (Hf1 573,000)
on units down 77% to just 98,000.

* The total singles market was
down 9% to $16.6 million (Hf1 29.9
million) on units down 20% to 5 mil-
lion.

« CD singles were up 4% in value
to $14 million (Hfl 25.3 million) on
units up just 0.5% to 3.5 million.

 Cassette single sales were worth
$550,000 (Hf1 1 million), down 20% on
last year with unit sales down 18% to
295,000 million.

NVPTI’s shipment statistics are es-
timated to cover 80% of the Dutch

market. The major non-NVPI mem-
ber is Arcade, the country’s largest
TV merchandiser.

The one bright spot in the figures
is the growth of video. Last year, mu-
sic video sales were up 28% in value
to $1.1 million (Hf1 2.1 million) on unit
sales up 37% to 96,000.

Audio sales, however, have de-
clined, mainly as a result of poor CD
sales. In both long and short formats
the Dutch market has become a one-
carrier market. Of the total album
sales, CD has a market share of
96.4%, and in the total industry’s
turnover it accounts for 83.5%.

Since the mid-"80s the Dutch ree-
ord business has been successful due
to CD, with a high penetration rate of

(Continued on page 49)

New Zealand Music Market Teetering

B BY GRAHAM REID

AUCKLAND—Despite a buoyant and
creative local scene that has put more
Kiwi artists on the charts than ever,
New Zealand’s retail market is fragile.

With unemployment at about 10%
and disposable income for the younger
demographic pinched, the recording in-
dustry has had to struggle. And with
vinyl sales taking only 2% of the retail
market last year in a country where
fewer than 50% have CD players, there
has been a dislocation between technol-
ogy and the consumer.

February saw the financially troub-
led music chain Brashs announce the
closure of four of its 22 stores, includ-
ing its flagship retail outlet on Queen
Street, Auckland. According to chain
chief executive Eric Faesenkloet, this

store lost $1 million (New Zealand) last
year. Of the other four closures, one is
in the heart of Takapuna, on Auck-
land’s more affluent North Shore.

And in a curious turn of events, the
buying, marketing, stock control, and
product promotion for the remaining
18 Brashs stores will be handled by
Roger Marbeck, an executive of the ri-
val Marbeck’s Records, a third-genera-
tion family firm with a keen awareness
of local needs. One of the three Mar-
beck’s stores in Auckland is fewer than
55 yards from the now-closed Brashs
on Queen Street, and was competing
for the saume pop-rock market. (Two
other Marbeck’s shops are located op-
posite each other in an arcade 200 me-
ters away and are divided into classical
and pop-rock/jazz/indie and specialist
catalogs.)

Marbeck will continue to control his
own stores and insists his company is
not in competition with the remaining
Brashs. “We are specialists,” he says,
“and regular music stores like Brashs
don’t have the contacts, the expertise,
or access to [cater to speciality needs].
We can help Brashs build up the
Brashs chain and not really hurt our-
selves.”

The Marbeck’s stores, which have
long had a reputation for a broad prod-
uct range, strong discounting policy, an
ear for the local market, and good cus-
tomer-staff relations, were started in
Auckland 57 years ago by Roger Mar-
beck’s grandfather. Today, joint direc-
torship is held by Roger and his father,
Murray.

Faesenkloet acknowledges that his

(Continued on next page)

comes into a market—it creates extra
work for the labels,” he says.

Besides paying money to record
companies, MTV must, of course, pay
royalties to local author/composers’
and performers’ rights bodies. Koji
Matsuo, assistant manager in the in-
ternational office of the Japanese Soci-
ety for Rights of Authors, Composers
and Publishers, says JASRAC is now
negotiating with the six Japanese TV
stations that are broadcast via commu-
nications satellite (including MTV Ja-
pan).

For example, JASRAC’s contract
with WOWOW, Japan’s other privately
owned satellite broadcast outlet, in-
cludes a sliding scale of royalties. The
monthly payment is currently deter-
mined by multiplying 3 yen by the
number of WOWOW subscribers up to
the 500,000-subscriber mark, gradually
rising to 10 yen once the station has
signed up 3 million customers.

Matsuo says that while the collection
method has been set in the case of
WOWOW, no distribution mechanism
has yet been worked out. A spokesman
for Geidankyo, the Japan Council of
Performers’ Organizations, says the
performers’ rights group has yet to
make deals with any of the satellite sta-
tions.

MTYV Japan—which is how most
people refer to the station, despite the
official Music Channel moniker—went

(Continued on page 49)

Disney Touches
Base With New
French Label

B BY EMMANUEL LEGRAND

PARIS—Walt Disney France is ex-
panding the scope of its catalog with
a new label that will produce, market,
and promote mainstream national
pop artists.

Touchstone Records, as it will be
called, will be added to Disney’s mu-
sic operations in France, a division
that is predicted to generate more
than 50 million franes ($9.2 million)
this year.

Says Pierre Sissmann, president of
Disney France and VP of music for
Disney Europe, “Our goal with
Touchstone is to create a roster of na-
tional acts and produce French-qual-
ity French chansons, either with art-
ists who are authors, composers, and
performers, or those who are simply
performers, and have an original
style.”

The label will be fully operational
by the second half of 1993. Already,
two acts have been signed—Emile
Wandelmer, former front man of the
band Gold, and a 17-year-old singer
whose stage name has not yet been
decided.

Sissmann says Touchstone will be a
French-only label at first. Comments
Sissmann, “If we have success, we’ll
evaluate accordingly and see how we

(Continued on next page)
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THE MOST NOTABLE gather-
ing of international musical com-
panies this month won't be in Lon-
don, Berlin, or Paris but in Austin,
Texas.

International registration for
the South By Southwest Music &
Media Conference March 17-21 in
Austin is up 50% from 1992, ac-
cording to Mirko Whitfield, the
Berlin-based European repre-
sentative.

“I would guestimate that there
are about 200 Europeans from 90
companies attending,” Whitfield
reports, not including showcasing
bands or their manag-
ers. International
markets represented
include Argentina,
Austria, Australia,
Canada, Denmark,
France, Finland, Ger-
many, Hungary, Ire-
land, Italy, Japan,
Mexico, the Nether-
lands, Slovakia, Swe-
den, Switzerland, and
the U.K. Among the
more prominent com-
panies: Warner/Chap-
pell Denmark, Sony
Music France, BMG-
Ufa Music Publishing
and Intercord Rec-
ords from Germany, and, from the
U.K., Beggars Banquet, Chame-
leon, Ensign, Polydor, and RCA
Records.

With a majority of its featured
artists still unsigned to major la-
bels, SXSW clearly is seen as a
rich repertoire source by interna-
tional execs. In turn, the show-
cases this year will again have an
international flavor, including acts
from Germany’s MFS label in a
Trance & Techno Night, the Rus-
sian-Romanian ensemble of Baba
Yaga, the Finnish group Vart-
tina, and an Export Music Austra-
lia showcase. Add in the great vibe
of the Sixth Street club strip and
the super-schmoozing of the Four
Seasons Hotel bar, and the attrac-
tion of SXSW to overseas execs
seems easy to explain. Says Whit-
field, “It’s like a working holiday.”

ON A EUROPEAN tour last fall,
there was national television cov-
erage in Norway, a full-page fea-
ture in Germany’s “Der Spiegel,”
and demand for 24 dates in all.
Such was the reception that
greeted Texas troubadour
Townes Van Zandt, whose expe-
rience is not unlike that of other
American singer/songwriters who
have found a second career
abroad. “Roadsongs,” recorded by
Van Zandt in Austin, has come out
on Universe Productions through
Virgin in the Benelux markets and
BMG-distributed Chlodwig Rec-
ords in Germany, Austria, and
Switzerland. Elsewhere, the al-
bum will be the first release on a
nascent label called Neptune Mu-
sie, based in Amsterdam, whose
principals are looking to work in
Europe with established singer/
songwriters who may have fallen
through the major-label A&R
cracks. Neptune also will be scout-
ing talent at SXSW.

HOME &
ABROAD

by Thom Duffy

Int’l Execs Going SXSW;
Yoshiki’s Classic Match

AT THE RECENTLY opened
AIR Studios in London, the 74-
piece London Philharmonic Or-
chestra reached the final bars of a
new classical work while, in the
control room, George Martin
swept his hands high. Looking on
was the enigmatie young com-
poser of this piece, Yoshiki,
leader of X From Japan, that na-
tion's top heavy-metal band. While
his group records its first rock al-
bum for worldwide release later
this year (Billboard, Sept. 5, 1992),
Yoshiki prepares his first solo
classical album for EMI Toshiba
in Japan. Already,
“Yoshiki Selection,” a
collection of well-
known classical favor-
ites, has sold 100,000-
plus copies in Japan
on the strength of his
name. “When 1 write
a song, I sometimes
think the tune must
become a classical
piece,” says Yoshiki.
“So I just wanted to
try a classical album.”
Yoshiki was able to
gain the interest of
Martin, who co-arran-
ged the album with
Graham Preskett
and Gavin Greenaway. “The Ja-
panese and English people are not
all that different,” says Martin as
the day’s recording concludes.
“We're both island people. We
both have a long tradition that
goes back many centuries. We
don’t speak the same language.
But I find wherever I go, I can
talk to musicians even if I can’t
speak their language.” Of Yosh-
iki's classical project, he says, “It’s
going jolly well.”

IT MAY BE the pride of New
York’s Black Rock Coalition, but
Living Colour and the band’s
management, Seriously Inc., have
long given serious priority to the
group’s international presence. So
the week prior to the U.K. release
of Living Colour’s third Epic al-
bum, “Stain,” found the foursome
playing to a packed, multiracial
audience at London’s Marquee,
confidently loading the front of its
set with new tracks like the great
single “Leave It Alone,” the lib-
eral’s lament of “Go Away,” and
the wry and sexy “Bi.” Living Col-
our’s roller-coaster rhythms are
more exhilarating than ever, with
newly recruited ex-Tackhead
leader and bassist Doug Wimbish
in sync with drummer Will Cal-
houn, and Vernon Reid’s guitar
screeching and soaring at every
turn. Corey Glover, meanwhile,
proved with every gospel and
grunge vocal that he is the most
soulful hard-rock singer on either
side of the Atlantic.

Home & Abroad is a biweekly col-

umn spotlighting the activity of

the international music business
and artists outside their native
markets. Information may be sent
to Thom Duffy, Billboard, 23
Ridgmount Street, London,
WC1E-7AH, or faxed to 071-323-
2314.

International

Sweden’s Biggest Indie Gets Bigger

Purchase Deal Connects Label With Warner Music

B BY KEN NEPTUNE

STOCKHOLM—Sweden’s largest
remaining independent record com-
pany, Muskiknatet Waxholm (MNW),
has bought another indie, MVG, for-
merly Mistlur/Wire. The purchase
forms part of the same deal under
which Telegram Records, which
shares a common owner with MVG,
has entered a licensing pact with
Warner Music.

The MVG deal brings Wire and
Mistlur's entire back catalog to
MNW, as well as current artists
including Joakim Thostrom and Lo-
lita Pop. Also included are Reel Rec-
ords and two Swedish studios, Deci-
bel and Mistlur.

A week before the deal, signed
Feb. 22, Telegram was released from
its three-year distribution deal with
MNW to enter its Warner contract.

MVG and Telegram are both
owned by Swedish financier Peter
Almberg’s company, Swinging Eur-
ope. Mistlur/Wire was bought by
Almberg in October 1991, and Tele-
gram and Reel were acquired subse-
quently.

In addition to Telegram getting out

DISNEY TOUCHES BASE WITH NEW FRENCH LABEL

(Continued from preceding page)
can expand. Our only limit is sue-
cess.”

Sissmann, who was marketing di-
rector of Sony Music France before
moving to Disney four years ago, says
music is a natural growth area for the
corporation, which has recently cen-
tralized all of its marketing and pro-
motion operations.

For many years, Disney was dis-
tributed by Disques Adés, a chil-
dren’s music and classical specialist.

When Adés was sold to media
group Hachette and, two years ago,
to independent Musidisc, the Disney
contract continued. It was in force un-
til Dec. 31 last year, when Disney
switched distribution to Sony Music.
Disney’s move is said to have been
sparked by a wish to reach all ac-
counts, not just specialist outlets.

The move does not affect the activ-
ities of U.S.-based Hollywood Rec-
ords, licensed to FNAC Music and
distributed through FNAC-owned
distributor WMD.

Disney’s musical structure oper-
ates with 10 people, covering all as-
pects of the industry, including re-
cording, marketing, sales, promotion,
and publishing.

“Publishing is a very important as-
pect of our work,” says Sissmann.
“We create a lot of original music in
France, and our goal is to contribute
to the development of French creativ-
ity and to the development of Euro-
pean copyrights.”

Disney has developed its own art-
ists, such as children’s singer and TV
show host Anne, who has had seven
singles in the French top 50, includ-
ing two top-five entries.

The Disney office in France also
serves as a coordinator for Disney’s
records and publishing throughout
Europe.

Says Sissmann, “In 1992 we have

of its distribution deal with MNW
subsidiary Musikdistribution,
Almberg becomes minority share-
holder in MNW with 25% holding in
the company.

MNW’s managing director, Jonas
Sjostrom, says the deal benefits both
sides. “MNW's liquidity has been
weak, and picking up MVG and Reel
plus two recording studios gives us a
needed cash injection,” he says.

The deal strengthens MNW’s posi-
tion as Sweden’s largest independent,
with 700 titles, including compila-
tions. In the past two years, the Swe-
dish indie base has been decimated
with PolyGram purchasing Sonet,
BMG buying the Record Station, and,
most recently, BMG Ariola Germany
buying SweMix Records.

KEEPS INDIE STATUS

Under the terms of the MNW pur-
chase, MVG will continue to function
as an independent label at its office in
Stockholm. Per Kviman will stay at
the label with responsibility for A&R
as well as artist development and pro-
duction. All other responsibilities will
be handled by MNW in Waxholm.

Reel Records, which represents

such foreign labels as Music For Na-
tions, Metal Blade, Zappa Records,
and Roadrunner, will continue to
function on the import side as usual.
Other aspects of Reel will be handled
by MNW.

Sjostrom, with MNW since 1978,
attributes the success and longevity
of the label to having the right combi-
nation. “We do a lot of licensing but
I think that it’s important to have a
good catalog as well as a professional
organization. A lot of companies who
are no longer around may have been
good at finding bands but they lost
out when it came to developing
them.”

Other MNW labels include Snap
and Radium. Musikdistribution had a
turnover of 50 million Swedish kronor
($6.6 million) last year, on par with
Virgin’s turnover of 60 million kronor
($8 million).

The combined MNW/MVG catalog
will form the basis for the launch of
a major TV marketing campaign to-
gether with national retail depart-
ment store Ahlens.

The campaign, dubbed “Ex Pris,”
is geared toward the midprice mar-
ket.

enhanced our positions in Northern
Europe, Italy, and Spain. We have an
average growth of 15%-20% over last
year.”

Among last year’s most successful
projects was the simultaneous launch
of “Beauty And The Beast” with
product recorded in each country

with national stars, such as Gino
Paoli, Charles Aznavour, and Liane
Foly in France, and Peter Hoffman in
Germany.

“Our ambition is to have more and
more European creativity adapted to
local markets” says Sissmann.

render all copies to authorities.

newsline...

PRODUCERS MIKE Stock and Pete Waterman have recieved an apology from
the British Phonographic Industry for having omitted Stock’s name from
a nomination in the Brit Awards. The nomination was for the best British
producer award, which was won by Peter Gabriel and Daniel Lanois.

DUTCH CULTURE Minister Hedy D’Ancona has received the first pressing
of an anti-racist benefit album to be distributed by Sony Music. Titled
“Alone Together,” the CD features 15 songs from Dutch musicians who all
contributed to the album’s title track. Proceeds will go to the Anne Frank
foundation, to fund a primary-school education program.

GERMAN COFFEE chain Tchibo is reported to be retailing its Beatles albums
in defiance of a court injunction. Frankfurt Regional Court ruled Feb. 5
Tchibo was forbidden to cirulate the Beatles CD boxed set and was to sur-

NEW ZEALAND MARKET TEETERING

(Continued from page 44)

company paid an excessive purchase
price for the former HMV stores to
bolster Brashs. Recent events at the
chain represent a streamlining to cater
for the small, depressed retail market,
which needs to respond quickly to
changing buying patterns, discount
wars, and high overheads.
Faesenkloet and the Marbecks have
a friendly relationship as the former

firm has always bought from Mar-
beck’s stores, according to Roger Mar-
beck. “I wouldn’t have taken this on if
I didn’t trust him,” he told the National
Business Review. “And this arrange-
ment must be based on mutual trust. It
has been suggested I could send
Brashs broke by giving the wrong ad-
vice, but that would soon show up in the
books.”

BILLBOARD MARCH 6, 1993

wwWwW americanradiohistorv com

45


www.americanradiohistory.com

International

Festival Pushes Sonia Dada To Top

SYDNEY—“T've had other managing
directors ringing me up to congratulate
me,” says Bill Eeg, managing director
of Festival Records, one of Australia’s
few major independent record compan-
ies.

The back slaps are for the extraordi-
nary national success of Chicago gos-
pel-rap-soul group Sonia Dada, which
has at last made it to No. 1 on the Aus-
tralian ARIA singles chart. For six
weeks, the group was pushed aside
from the top spot by Whitney Hous-
ton’s “I Will Always Love You.” The
song that has held the group there is
“You Don’t Treat Me No Good,” the
first single from the gold self-titled al-

More international
coverage on p. 49.

bum, which currently is No. 2.

With a second single, “You Ain’t
Thinkin’ About Me” now in the top 10,
it is the most unexpected and honestly
surprising breakout in the Australian
market for many years.

It is, however, typical of Festival. In
the days before it was stripped of
A&M, Island, and Chrysalis in a single
year, Festival was internationally re-
nowned as the ecompany that recogni-
zed and broke foreign acts ahead of
their home markets. The roster was
impressive: Janis Ian, Blondie, Con-
crete Blond, Melissa Etheridge, Toni
Childs, the Proclaimers, and Sam
Browne number among the entities
who used early Australian success as a
springboard.

Festival had U2 at No. 1 more than
two years before it broke in the U.S.

best,” says A&R director Kerry Fitz-

gerald. “We’ve always been able to
take records which most other compan-
ies wouldn’t even select for this terri-
tory and get them away. But it’s been
a while since it happened like this for
us, so there’s a lot of real excitement
in the building at the moment.”

Festival secured the Sonia Dada rep-
ertoire through its distribution deal
with the independent Chameleon label.
It is the second significant success
from the deal: In 1990, Festival scored
gold with the John Lee Hooker album
“The Healer.”

“You Don’t Treat Me No Good” was
worked and reworked with single-
minded determination by Festival over
many months. It evenutally broke out
of the South Australian city of Ade-
laide, where it was given airtime by
SA-FM and X102. After that it spread

i through the Austereo network

which owns SA-FM. GLENN A, BAKER
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GLOBAL

MUSIC PULSE

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

HUNGARY: There has been widespread amazement at the success of Rapu-
lok, the Hungarian-language rap act whose self-titled album has held the
country’s No. 1 slot for several months. Featuring two members of the
group Elsé Emelet (First Floor), Rapulok is
fronted by a popular local radio DJ, Péter
Geszti, now calling himself MC Gesztenye. For
Hungarian fans accustomed to English-speaking
acts such as Hammer and Marky Mark, hearing
rap in their own language has been a revelation.
Thanks to the Rapulok posse’s clever, often po-
etic lyrics, which combine romance with humour,
plus the suggestive performances of Geszti, the
group has enjoyed unprecedented nationwide
success and turned rap into one of Hungary’s
most popular musical genres. In a country where
an album is awarded gold status for sales of
50,000 and platinum for 100,000, “Rapulok” (Magneoton) has already sold
in excess of 170,000 copies. FERENC KASZAS
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TURKEY: Slowly but surely, this country is becoming a credible stopping-
off point for international jazz acts, which in turn is encouraging the devel-
opment of local bands. Of particular note is the Akbank Jazz Festival,
staged annually in Istanbul and Ankara. At last year’s event, Turkey’s top
jazz ensemble, the Suleyman Ergiider Group, played alongside Nat
Adderley and the Cassandra Wilson Quintet in Istanbul’s Cemal Resit
Rey concert hall. Most of the revenue from the festival goes toward training
and encouraging local jazz and classical orchestras. JOHN CARR

ITALY: In 1988, Gianni Nocenzi, ex-keyboard player with *70s group
Banco, became the first domestic artist to release an album (“Empusa”)
on Virgin’s speecialist instrumental label, Venture. Now Nocenzi has re-
leased “Soft Songs” (Virgin), a blissful fusion of Japanese and Mediterra-
nean spiritualities that has been greeted with tremendous acelaim. The Ja-
panese influence is not accidental. Ryuichi Sakamoto, Nocenzi’s alter ego,
contributes keyboards, percussion, and programming to the eight-minute
track “Al Principio dell’Arcobaleno—Part Two,” while Norihito Sumitomo
plays tenor and soprano sax and synthesizer on several tracks. Noecenzi
wrote all the music and plays a wide variety of electronic instrumentation
as well as acoustic piano. As its title suggests, “Soft Songs” features grace-
ful and gentle musical textures, but the adjective also refers to the elec-
tronic software used in the making of the album,
what Nocenzi calls the spirituality inside the ma-
chine. DAVID STANSFIELD
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INDIA: Indian classical music was promoted at
MIDEM for the first time this year when OMI
Music Inec. and Magnasound India (Pvt.) Ltd set
up a joint stall. The initiative prompted enquiries
from several countries including Singapore, Rus-
sia, and Australia. OMI and Magnasound boast
more than 70 titles in the classical repertoire,
including two by Kadri Gopalnath, renowned
for his saxophone interpretations of Carnatie mu-
sic. The hottest item, however, is “Song Of Nature,” an album that dwells
on the several folk music styles of India, played here by Vishwa Mohan
Bhatt on guitar, Ronu Majumdar on flute, and Tarun Bhattacharya on
santoor. JERRY D’'SOUZA
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IRELAND: Perhaps it has something to do with the name, but Hank Half-
head & the Rambling Turkeys remain one of the nation’s best-kept se-
crets. Even so, Halfhead is a singer, songwriter, and mandolin player whose
mix of traditional and contemporary music has a toughness and bite that
serves as a welcome antidote to some of the more saccharined of coun-
try’n’Irish material. A native Dubliner who, according to one of his own
songs, was “raised in Harold’s Cross in a Tennessee frame of mind,” Half-
head proved a late developer, only releasing his first hit single three years
ago, at the age of 45. As Niall Toner, he presents the highly rated weekly
roots show “Country Heartland” for national state broadecaster RTC Radio
1. A regular attraction at such venues as Bad Bob’s and Break For The
Border in Dublin, Halfhead and his Turkeys played at the Aer Rianta Arts
Festival at Dublin Airport last month. The band’s debut album is trailed
by the current single, “The Harcourt Line” (Music Man), a song that recalls
a freak crash involving a steam locomotive in the early 1900s in Dublin.
KEN STEWART
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ARISTA
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WOULD | LIE TO YOU? CHARLES & EDDIE capitou
EXTERMINATE SNAP LoGic

MORE AND MORE CAPTAIN HOLLYWOOD
PROJECT BLOW UPANTERCORD

DUR DUR D’ETRE BEBE! JORDY coLumsia

HEAL THE WORLD MICHAEL JACKSON Eepic

WHY CAN'T | WAKE UP WITH YOU? TAKE THAT
RCA

LITTLE BIRD/A SONG FOR A VAMPIRE ANNIE
LENNOX rca

ALL THAT SHE WANTS ACE OF BASE MEGA
ALBUMS

SOUNDTRACK THE BODYGUARD aRISTA

PAUL McCARTNEY OFF THE GROUND PARLOPHONE
GENESIS LIVE-THE WAY WE WALK VOL. 2 vIRGIN
MICK JAGGER WANDERING SPIRIT ATLANTIC
R.E.M. AUTOMATIC FOR THE PEOPLE WARNERBROS.
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BONEY M GOLD- 20 SUPER HITS HaNsa
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BON JOVI KEEP THE FAITH JamBco

AUSTRAUA (Australian Record Industry Assn.) 2/28/93
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YOU DON'T TREAT ME NO GOOD SONIA DADA
FESTIVAL

| WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA

DECEMBER 1963 (OH WHAT A NIGHT) THE FOUR
SEASONS CURB/SONY

HOW DO YOU TALK TO AN ANGEL THE HEIGHTS
EMI

YOU AIN'T THINKING (ABOUT ME) SONIA DADA
FESTIVAL

PEOPLE EVERYDAY ARRESTED DEVELOPMENT
CHRYSALIS/EMI

NOVEMBER RAIN GUNS N' ROSES GEFFEN/BMG
SWEET LULLABY DEEP FOREST coiumeia

JUMP THE MOVEMENT BwmG

HAPPY BIRTHDAY HELEN EP THINGS OF STONE
& WOOD coumBia

GIMME LITTLE SIGN PETER ANDRE MELODIAN/
FESTIVAL

TEQUILA A.L.T. & THE LOST CIVILIZATION wARNER
IF | EVER FALL IN LOVE SHAI mca

TRUE TEARS OF JOY HUNTERS AND
COLLECTORS WHITE/FESTIVAL

FRIDAY'S CHILD WENDY MATTHEWS rooART/
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SONY
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MICHAEL BOLTON TIMELESS (THE CLASSICS)
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SOUNDTRACK SISTER ACT LIBERATION/FESTIVAL
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ELTON JOHN THE ONE PHONOGRAM
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TOMMY BOY

IN THE STILL OF THE NIGHT BOYZ Il MEN moTown
7 PRINCE PAISLEY PARK/WEA

GANGSTA BELL BIV DEVOE mcauni

SLOW & SEXY SHABBA RANKS EPIC/SONY

BED OF ROSES BON JOVI MERCURYPGD
ALBUMS

VARIOUS ARTISTS THE BODYGUARD arisTABMG
ERIC CLAPTON UNPLUGGED REPRISEWEA
LEONARD COHEN THE FUTURE coLumBIA/SONY
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R.E.M. AUTOMATIC FOR THE PEOPLE warnER
BROS/WEA
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A New Era At Al

George Martin |
How The Wizard Of AIR Realized

His Vision Of “A Studio Built By

Producers For Producers”

“Music is always much better
when it comes from the heart,

with live performance.”

By Neville Farmer

When the Beatles signed their
contract with Parlophone Records,
George Martin already had several
years behind him as a label manager
and producer. By rock ‘n’ roll stan-
dards, Martin was part of the estab-
lishment, with his straightforward
manner, tweed jackets and sober
ties. But his musical talent and abil-
ity to bring out the best in the four
lads from Liverpool changed the
British music industry forever.

Ironically, it might never have
happened, for they had been reject-
ed by every record company in the
country and George had been on the
verge of leaving Parlophone when he
first gave them an audition.

“I had decided to leave EMI at the
beginning of 1962, believing fiercely
that producers should have their
rewards in the form of a record roy-
alty—something that EMI consis-
tently refused,” says Martin.
(Producers today obtain royalties of
around 4 percent or more.) “A post-
poned decision meant that I was still

running Parlophone during that
fateful 1962, when I met up with
Brian Epstein.”

AIR’s clout was not due only to
George Martin’s great track record.
His partners, John Burgess, Ron
Richards and Peter Sullivan, were
also very successful producers.
Burgess had joined EMI in 1951 in
press and promotion. After the com-
pany acquired Capitol Records, he
spent his time promoting Sinatra,
Dean Martin and Peggy Lee, but he
was more interested in making
music than writing about it. He was
able to take an unusual sideways
step to become assistant to top pro-
ducer Norman Newell and was soon
producing a string of hits with Adam
Faith, Manfred Mann, Freddie & the
Dreamers and Peter & Gordon.
Richards, as Martin’s assistant on
the Parlophone label, was then pro-
ducing the Hollies and P.J. Proby,
while Sullivan was at Decca scoring
with Tom Jones, Lulu and Engelbert
Humperdinck.

The new company, Associated
Independent Recordings, had a

catchy acronym—AIR. Initially,
they used Abbey Road, Chappells
and Morgan Studios for their work,
but it was always their intention to
have their own studios. “By the time
1967 came along, we had accrued
enough money from royalties to
build our own studios,” says Martin.
They started building AIR Studios
at the Oxford Street site in 1967 and
opened two rooms in early 1969.
Luxuriously situated in the center of
town, AIR was the envy of the studio
world. Studio One featured a 16-
track channel Neve console that out-
stripped most other studios in town.
Says Martin, “Our motto then still
holds true today: "« studio built by
producers for producers.” Most of the
places in which we had worked were
very good indeed, but we felt that we
could do better—provide not only
superb gear but create a great envi-
ronment. The right atmosphere was
fundamental. We were the first to
have 24-track and also console
automation, with the early Necam
system, long before SSL had begun.”
The first session in AIR Studios

was the third album for the Climax
Blues Band, a group signed by Chris
Thomas, who had joined the company
as a junior producer. They were also
the first group to record at AIR
Studios Montserrat, the facility built
10 years later in the West Indies.

Another session in that first week
was with Cilla Black, the young star
who had been a cloakroom attendant
at the Cavern Club in Liverpool in
the early days of the Beatles.

In the beginning, more than half
the studio time was taken up by the
company producers. Keith Slaughter
had come over from Abbey Foad to
handle the technical side with sup-
port from Dave Harries. Various
engineers joined as well, including
the legendary Geoff Emerick and
Bill Price and young turks such as
Jon Kelly and John Punter, adding to
the brilliance of the team.

Producers and engineers were
still different species then, and
AIR’s partners saw a great advan-
tage in creating a training ground
for both. The more people using
ATR’s methods, the more using

AlIR’s studios.

“We reckoned we had a kind of
philosophy in our engineering and
production work, and we were able
to indoctrinate young people into
that way of working,” says Martin.
“The ambition of every tape opera-
tor was to become a great engineer,
and they would learn from the stars.
A really firm grasp of all technical
aspects with meticulous attention to
detail was a “sine qua non,” and a
musicianly approach to studio work
meant a slight overlap of the produc-
er’s function, which was all to the
good.

“We taught never to trust machines
too faithfully—the ears were always
the best judge.” This attitude is no dif-
ferent today; the acoustic testing in
the new studios took place with the
participation of the London
Symphony Orchestra & Chorus and
the Britten String Quartet.

By 1975, the AIR hierarchy had
changed: Richards and Sullivan went
their separate ways, and Burgess
took over the reins as managing
director. As the various engineers
and trainee producers blossomed,
Burgess developed their careers as
independents, and the AIR legacy
was passed on through the millions of
albums sold by Chris Thomas, John
Punter, Jon Kelly, Steve Nye, Nigel
Walker and Jon Jacobs.

The ‘80s have seen a serious sea
change in the health of recording
studios, with the recession biting
deep into the heart of the business
generally. But AIR’s name is syn-
onymous with excellence. In opening
the new AIR at Lyndhurst Hall,
Martin and Burgess are continuing a
theme that goes back to a time
before anyone realized that the
British made great records. The new
engineers at AIR measure up to the
tradition that they continue to forge.
The new facilities offer more than
anyone could possibily have
dreamed of in 1965.

It is not every recording complex
that has the Prince of Wales as guest
of honor at its first recording. That
first session was a live performance
for The Prince’s Trust Charity of “An
Evening With Dylan Thomas”—the
staging of a musical for one night. It
was directed by and starred Anthony
Hopkins and featured a host of stars
including Tom Jones and Jonathan
Pryce. It combined live and recorded
voices with orchestra, sound and
lighting effects, and hard dise and
multi-track recording—all before a
royal audience with 550 people. It
was a good test for a start!

“I have a passion that one should
always have the courage to be exper-
imental,” says Martin. “So much
music that comes from the over use
of computer technology sounds
monotonously dull. I would like to
see people experimenting more with
original sounds rather than accept-
ing what they are given. And music
is always much better when it comes
from the heart, with live perfor-
mance. There is a buzz that comes
from people actually playing togeth-
er that no amount of technical chi-
canery can equal.” B
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New Era At AIR

John Burgess, outside AIR Lyndhurst

AIR Lyndhurst

The Studio Maintains Its Place In History—
And Its Penchant For Making It-In‘New’ Digs

By Zenon Schoepe

Opened in the heady days of the
late 1960s, when the U.K. quite simply
led the world in recording studios,
AIR Studios at Oxford Circus rode
the crest of the creativity wave that
swept the country following the
recording exploits of the Beatles.

Heritage is one of the unique fea-
tures of recording in Britain, and AIR
Studios has always been an integral
part of that heritage. It continues to
blaze a trail well into its third decade
as an international center of record-
ing excellence. One of the great sur-
vivors, AIR has the unassailable qual-
ity of possessing history and being
part of recording history, having
always maintained its position at the
very forefront of recording history.
The reputation for excellence of its in-
house engineers is legendary, with
Lance Phillips, Geoff Foster, Rupert
Coulson, Andy Strange and Steve
Orchard—who have all worked with
the world’s leading producers and
artists—providing an essential and
efficient link between the client and
the technology.

The move from AIR’s home of 21
years, the northeast corner of Oxford

Circus in central London, to its new
site at Lyndhurst Hall, in the highly
desirable foothills of Hampstead in
northwest London, has transferred
the tradition and upped the ante into a
new era.

It is the opening of the most ambi-
tious and largest recording complex
on the international circuit. And AIR,
through a 50-50 collaboration
between Chrysalis and Japanese

The main hall’s capabili-
ties comfortably span
orchestral recording, tele-
vision programs, confer-
ences and press launches.

giant Pioneer, is realigning itself sub-
tly in new directions that draw on the
strengths for which it has become
world-famous.

An all-digital audio for video AMS
Logic 2 postproduction studio is num-
bered among the five studios of the
complex, along with an all-digital
Logic 2 mixing room. Both implemen-

tations are characteristically pioneer-
ing. Traditional recording expertise,
however, is not neglected, with the
presence of an SSL 8000 mix room, a
Neve VRP Legend serving the cav-
ernous main hall, which ean comfort-
ably function as a television studio,
and the legendary old custom Neve
situated in an all-new Studio 1 to con-
tinue what Studio 1 at Oxford Cireus
started.

Says technical director Dave
Harries, “Studio 1 resembles in vol-
ume and area the Studio 1 at Oxford
Circus. That’s intentional because it
can be marketed at the same area of
recording with the same desk—the
last desk that Rupert Neve designed
while he was still at Neve.”

Only three of these custom Neve
Superconsoles were ever built, and
AIR once owned two—the other is at
AIR’s Montserrat resort studios. The
desk, which is extended with
Focusrite channels, has been exten-
sively refurbished for its new home,
according to studio manager Maleolm
Atkin.

“It’s the family silver,” he says.
“We’ve not touched the architecture,

In terms of staff, equip-
ment and acoustics, for me
AIR Lyndhurst is the
recording studio by which
all others are measured.
Neil Dorfsman, engi-
neer and producer

but we've put in new knobs and
switches and integrated GML
automation for faders and aux send
switches. We're still using the remote
mic amp system, which is fairly
unique to that desk. It’s a valid con-
cept because Rupert Neve convine-
ingly demonstrated to us that cables
over 20 meters could cause problems
with some types of microphones.”

Harries adds that they didn’t want
to run the risk of adding things to the
desk that might alarm users. “We're
keeping the tradition of that console
going,” he says.

The Rear Hall, as the live area of
Studio 1 is called, has also been
enhanced over Studio 1 at Oxford
Circus. “We've accommodated people
who want to use the hall on its own
and those who want isolation areas for
rock ‘n’ roll. There are moving walls
that can chop the room into sections,”
says Atkin. “A similar principle is
used in the main hall, and it is
extremely efficient.”

This high regard for the preserva-
tion of analog technology at its purest
has been interlaced with a strong
move at AIR Lyndhurst for digital

Continued on page A-14
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Lyndhurst’s main hall during construction

Scripture, Kings & Monster Movies

A History Of Lyndhurst Hall

In the Middle Ages, Belsize Park
was known by its Norman/French
name, Bel Assis. It was officially
noted as the “messuage and 57 acres
of land in Hamstede which Sir Roger
De Brabazon gave to Westminster
Abbey in 1317.” In modern English,
Bel Assis means “beautifully situat-
ed,” and even now the luxurious hill-
side residential area just north of
Regents Park lives up to its name.

Haverstock Hill, leading up to the
still quaint village of Hampstead, was
the hunting ground of kings and lords
for hundreds of years. The lush
grounds were fed by the crystal
springs that rose around Hampstead.

The beauty of Hampstead and its
proximity to the city made it fashion-
able with artists, writers, leading soci-
ety figures and politicians. To this
day, Hampstead has the same image.
One area is known as the artists’ vil-
lage, and the local member of

BY NEVILLE FARMER

Parliament is Oscar-winning actress
Glenda Jackson.

By the time Lyndhurst Hall was
built in 1884, the hillside at Belsize
had lost much of its open lands and
had become a network of leafy
avenues lined with opulent red-brick
merchants’ houses. The new develop-
ments needed religious support, so
several churches and synagogues
were built for the different denomina-
tions living there.

The main hall at Lyndhurst was
designed by famed British architect
Alfred Waterhouse, who also
designed London’s beautiful Natural
History Museum. It was used as a
Methodist and then Congregational
church, and the laying of the founda-
tion stone is recorded in a tiny but
beautiful stained glass window inside
the old main entrance. As the century
turned, a four-story wing was added
as a missionary school, which enter-

tained such luminaries as Livingstone
and Stanley.

The church maintained its ecclesi-
astical role until 1979. Part of the
school wing was converted into luxury
apartments and the main hall had var-
ious and occasional tenants, including
the crew for Jim Henson’'s “The
Monster Movie,” which was filmed
there. It was also the main production
office of Paul McCartney’s “Give My
Regards To Broad Street.”

Through the 1980s, the building lay
sad, empty and boarded up.

Meanwhile, the 20-year lease at
AIR Oxford Circus had been a point
of discussion among the management
for some years. Ten years before they
actually had to leave, they were talk-
ing over future plans and prospects.
In the last five years, they searched
the southeast of England for premises
where they could achieve and advance
the original purposes of AIR.

years!

The concept was to restore
the fabric of the building to
its original splendor, while
introducing recording facil-
ities to the highest interna-
tional standards.

Possible purchases included Jacobs
Studios, a Georgian country house in
the fields south of London, and Bray
Film Studios. Bray was a relic of the
great days of the British film indus-
try, which had lost most of its great-
ness through the protectionist policies
of governments of the 1950s and
1960s. Bray almost became the future
of AIR, but the owners wanted far too
much money. By the time the price
had dropped, AIR was in love with
Lyndhurst Hall.

When George Martin found the
original Oxford Circus building for
AIR Studios, he was told that the
premises were too ambitious for a
studio. However, when AIR opened
in 1969 it soon became the premier
studio in London and was regarded
as 20 years ahead of its time. Well,
the 20 years are now up and George
Martin has found an even better
location for AIR. So Lyndhurst Hall
should excel for at least the next 20

Bill Price

But Lyndhurst posed some serious
challenges for any architect, not least
of which was its listing as a building of
outstanding architectural interest by
the Department of the Environment.
The beauty of its lines and the artistry
involved in its construction were pro-
tected, and any changes had to be
approved by English Heritage.
However, it offered fantastic possibil-
ities within its 28,600 square feet.

London has many recording facili-
ties but very few purpose-built
orchestral rooms. For years, most
classical recordings had been record-
ed in centers like Watford Town Hall
or the Kingsway Hall. All were
dogged by problems of lack of isola-
tion. Kingsway was noted for the
intrusion of the underground trains
passing beneath during quiet string
solos and had closed a few years earli-
er.
As the technical standards posed by

Continued on page A-10
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EM1 Records Group UK & Eire
Wishes The New Air Studios Every Success
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Yoshiki

Japan’s number 1

recording artist

is honoured to be

the first to record

at the new Air Studios

with The London

Philharmonic Orchestra

and produced by

George Martin

Yoshiki is an
accomplished
drummer pianist
composer and
producer with a
genuine classical
background.

He is the founder
and leader of ‘X’
a Japanese rock
band.

He is a unique
breed of artist
who continues to
challenge himself
to create.

TOSHIBA EMI

Japan Music Agency Inc.

In Japan:

Released 3 rock
albums with
combined sales

of 4,000,000 copies.
Released 7 Singles
with combined sales
of 4,500,000 copies.
Released 5 videos
with combined sales
of 1,000,000 copies.
First Japanese

artist to sell out
three consecutive
concert dates at
Tokyo Dome

(Total attendance
150,000 people)
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A New Era At AIR

I have always considered AIR |
Studios in Oxford Circus to
be a very professional studio
of the highest caliber and
have enjoyed using it for
many years. It has a great his-
tory and pedigree and I'm sure
it will continue in Hampstead
with the same professionalism
and enjoy at least another 25
years as London's leading stu-
dio. I will definitely be using it
and wish them every success.

John Kelly, Producer

Lyndhurst History

Continued from page A-6

digital recording (which became a
standard in classical long before rock)
became increasingly demanding, the
old large orchestral venues were
unable to achieve the necessary isola-
tion from outside noise. The main hall
at Lyndhurst was ideal, if properly
isolated. By using the additional space
to complement the main room with
smaller studios, mix rooms, post pro-
duction, foley suites and editing facili-
ties, AIR could make the transition in
style from the best in audio recording
to the the ultimate in multimedia pro-
duction.

The building was purchased in
1989. Planning permission was grant-
ed, partly because the rebuilding
would retain and enhance so much of
the structure’s stunning features, and
a huge team of experts began to plan
its resurrection. Fit-out project man-
agers Cassidy Taggart Partnership,
architects Heber Percy Parks, struc-
tural engineers Beers, interior fit-out
designer Angus Macpherson of
Macademy and acoustical engineers
Sandy Brown Associates started to

The windows of Lyndhurst

unravel the intricacies of the histori-
cal order with AIR’s longtime techni-
cal wizard and project chiet, Dave
Harries.

The concept was to restore the fab-
ric of the building to its original splen-
dor, while introducing recording faeil-
ities to the highest international
standards. The facilities had to
include five control room suites, tweo
large studios, a video suite, lounges,
residential units, a restaurant and
recreational room and offices. But
stained glass windows, church choir
stalls, timber flooring, stonework and
moldings, brickwork and the organ
pipes had to be retained.

The huge stained glass windows
had to be triple-glazed on the inside to
preserve the external appearance.
From the outside, in fact, only the
floodlighting at night would suggest
that it is anything but a church.
Inside, Angus Macpherson came up
with designs in wood, brick and stane
that drew on original plans and added
a sympathetic touch ot luxury to the
practicalities of Victorian design.

The construction was not without

problems. Digging out the basement
for the heating and air-conditioning
plant had been painless, as the build-
ing was supported on solid and dry
London clay. But the downpour on the
night of Pavarotti’s concert in Hyde
Park turned it into a swimming pool.
About 10 feet away, the elevator shaft
opened up to one of Hampstead’s
famous streams, a tributary of the
Fleet River, and the flood almost
washed away the adjacent cottage.

The building also produced other
surprises. One square meter of the
ground in Studio 1 is consecrated
ground, which cannot be used either
for profitable business or the sale of
liquor, though that was seen as
unlikely to affect the recording busi-
ness!

Dave Harries even suggested bot-
tling the water from the spring and
running a fountain in the lobby. Sadly,
the water is no longer as pure as it was
ane the plan was scrapped. But the
years of planning, the problems and
the sweat have produced the most
exciting studio building in Britain in
60 years. B

AIR has always been one of my
favorite studios. I'll miss the old
place but look forward to the new
home.

Mike Fraser, producer
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WISHING AIR STUDIOS

EVERY SUCCESS FOR

THE FUTURE

ENTERTAINMENTS

25 Store Street, South Crescent, London WCIE 7BL Tel 071 580 5581 Fax 071 323 5810
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A) PIONEER

The Art of Entertainment

“Great sound sets the foundation.
Pioneer laser elevates it to visual art?”

—George Martin, Head of Air Studios Lyndhurst

George Martin has always had the keen ability to forge
new directions in the music industry. He signed the Beatles
in 1962. And went on to produce their recordings. In 1969
he designed the first Air Studios, which remains one of
the world’s preeminent recording venues.

Now Mr. Martin’s passion for new directions in enter-
tainment has led to a unique partnership with Pioneer.

Combining artistic sense with technical expertise, this
team is building a new audio-visual production studio in

London. Along with continued emphasis on establishing

innovative approaches within the music industry, future
plans include installing Pioneer’s state of the art laser
disc editing and mastering system. At the new Air Studios
Lyndhurst, George Martin and Pioneer will produce some
of tomorrow’s most exciting new music, film and video.

Teaming with Air Studios is just one way that Pioneer
is aggressively expanding the frontiers of entertainment.
It’s a venture that stems from Pioneer’s passion for
combining art and technology for the enjoyment of people
the world over.

ntertainment
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New Era At AIR

Martin is currently producing the debut album of promising
young Japanese artist Yoshiki.

AIR Lyndhurst

Continued from page A-4

technology at its highest, which ties in
conveniently with an area that the
studio wants to explore.

“We hope to expand more towards
television,” explains Harries. “The
main hall has many uses apart from
recording and will be used for shoot-
ing TV. We've got three phases of 300
amps available for lighting and have

AIR Studios continues
to blaze a trail well into
its third decade as an
international center of
recording excellence.

arranged for a prefabricated lighting
rig which we can put in at very short
notice. We've pre-wired TV camera
points in consultation with Chrysalis
Mobiles, so they can bring an OB
truck along and just plug into the
wall.”

Through its collaboration with
Pioneer, AIR originally planned to
provide laserdisc mastering at
Lyndhurst but when the market
didn’t develop an alternative plan was
hatched. “We always realized that we
would have to go into some sort of
video for television postproduction,”
says Harries. “Chrysalis Television
has just about every type of television
facility among its companies except
for a good audio postproduction facili-

ty.”

Thus the video floor, run by ex-
Thames TV dubbing engineer CIiff
Jones, completes the Chrysalis jigsaw
by means of an AMS Logical 2 digital
desk and Audio-File hard disc editor.
The complex’s second AMS package
is installed in Studio 3—one of the
world’s first all-digital mix rooms.

“AIR has never been shy about tak-
ing technical steps,” explains Harries
about the choice of the Logic 2 for
Studio 3. “There was absolutely no
point in not having a digital desk. It’s
going to be very exciting,” he adds.

“It’s a full 20-bit digital system with
48 strips giving 192 channel capabili-
ty, and we have a lot of clients who are
eager to get on it,” says Atkins.
“We've also taken a full set of AMS
20-bit mic inputs for recording
straight off the main hall.”

AMS was able to install a Logic 2
system at AIR Oxford Circus last
July, allowing the studio to evaluate
its purchase thoroughly in a low-pres-
sure situation so that both sides clear-
ly understand what the other is doing.
“You can do things on it that you just
can’t get near on an analog console—
100:1 compression ratios that don’t
pump at all. It shouldn’t happen in the
real world, but it’s perfect,” enthuses
Atkin.

“The Logic 2 looks very much like
an analog console and doesn’t scare
people,” he explains. “The eight
assignable controls per strip give it
the feel and drive of an analog desk,
which is very reassuring in this inter-
mediate stage before the whole world
accepts digital.”

Atkin believes that the MADI con-
nections between digital desk and dig-
ital multitrack will revolutionize the
approach to machinery. To this end,
Lyndhurst boasts a central machine
room. “Each studio has its own
machine room, but I anticipate that
more and more of these facilities will
become centralized as network sys-

can master to it, time slip, edit, sam-
ple, create effects and all the other
things you can only do with a hard
disk editor. It has established itself
immediately here as the way to work.
You can make the production master
on the same console—something peo-
ple have wanted to do for a long time.”

Undoubtedly the jewel in the
Lyndhurst crown is the breathtaking-
ly enormous main hall served by the
72-channel Neve VRP Legend with
Flying Faders and film monitoring
functions to serve the demand for film
work, especially when used with its
Pioneer video wall. However, natural
light and beautiful stained-glass win-
dows add to the recording area’s suit-
ability and versatility for television
production.

“The very first thing that was done
in there was *Under Milkwood’ for
the Prince’s Trust, which was a piece
of theater that stretched just about
every facility we have,” says Atkin.
“We demonstrated to ourselves and
everyone else that we could put an
audience of 600 in there and record it
and put it out for TV all in one go.”

Thus the main hall’s capabilities
comfortably span orchestral record-
ing, film scoring, rock ‘n’ roll record-
ing (large isolation booths are avail-
able), through all the permutations of
television programs and on to confer-
ences and press launches. A hundred
seats are even rigged for audience
voting.

Flexibility of a different sort is
available in Studio 2, which offers
state-of-the-art mixing facilities
based around a 45-degree wrap-
around 80 frame, 72-fitted SSL
SL8000 G Series with Ultimation
automation. Desk EQ is half E and
half G series, and an SSL Aux send
matrix has been fitted in a room that,
like all the others, sports natural day-

Studio 2 is practically identical in
terms of layout and facilities to Studio
3, aside from the big difference of ana-
log and digital consoles respective-
ly—a situation that Harries sees as an
interesting opportunity to compare
the two media directly.

Both desks’ multiformat ability and
film monitoring modes correspond to
the presence of LCR and stereo sur-
round monitoring in every room. The
monitoring system has been built by
AIR in collaboration with acoustician
Andy Munro and loudspeaker manu-
facturer Dynaudio. Described as an
extremely faithful solution to the
room/speaker problem, the systems
are powered by Hill Chameleon amps
in a move to reinstate main monitors
in their rightful place at the head of
affairs, according to Harries. “We've
always customized monitors at AIR,
and for the last seven years we've
been using Dynaudio units,” he says.
“The rooms are built as a concept
around the monitors to achieve the
best possible result at every angle.”

Harries believes that many main
monitors, particularly those from the
U.S,, leave a lot to be desired and have
caused the move toward the use of
near-fields. “There is more distortion
in most of those horn systems from
America than in all the speakers put
together in this place,” he observes.
“We feel that if you have a very true
set of main monitors, which is very
hard to achieve, people will work with
them and get the results they want.
We're not trying to blow away any
other type of monitor—there are lim-
itations with any speaker, but ours
are built into the room properly.”

The Lyndhurst studio monitors are
derivatives of DynaudioAcoustics M4
4-way systems, using four 12-inch
bass drivers in all rooms apart from
the main hall and Studio 1. There the

I'm certain AIR Lyndhurst will be one of the world’s

premier recording facilities. I can’t wait to record in

the big hall, where I hope to make a new record this

year. At present, I'm in the mixing suite and it

sounds better than any control room I've heard. It's

particularly good to see the same people who ran the

old studios so well all together in the new one. My

congratulations to everyone concerned.

Mark Knopfler

Bhglo By Pal Cox

tems. It's been a method of operation
for years in video,” he says, adding
that, with the increasing average
number of channels and tracks being
used on a session, analog wiring and
connection has become ungainly.
Studio 3's Logic 2 has an 8-output,
4-hour AudioFile mounted integrally,
an arrangement that Harries and
Atkin believe heralds the beginning of
the new way to mix masters. “There
are 1,001 ways you can use the
AudioFile in a mix,” says Atkin. “You

light.

“It’s laid out as a no-compromise
mixing room with all the equipment
you’ll need and the closest and most
realistic sound we can achieve,” says
Harries. Initial reactions from Studio
2’s first users, Dire Straits, have been
extremely favorable.

“That’s amazing,” comments
Harries. “We've never had a room
that has opened without some sort of
small criticism. Usually they can find
something wrong.”

existence of control-room windows
necessitated the use of twin Pioneer
TAD 15-inch bass drivers in large
ported enclosures to overcome the
lack of available baffle space.

“The idea is to have speakers on
which you can hear everything you're
doing,” says Harries. “Most engi-
neers could hear a half dB turn in EQ,
and these speakers will let them hear
it.”

Every professional multitrack for-
mat is represented at Lyndhurst:
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A New Era At AIR

Sony 24 and 48-track DASH digitals,
Mitsubishi X850 ProDigi digitals, five
Studer A800s and Otari MTRY0 with
Dolby SR available if required. Atkin
adds that more digital machines are
likely as the work load changes, par-
ticularly with regard to classical
recording.

Two-tracks include Sony 1630 and
an Ampex ATR102, described by
Atkin as “quite an old gentleman
these days, but still the best hall-inch
machine going. Increasingly, most of
the work goes on to DAT. We ure
market-led—our clients tell us they
want ' machines and 20-bit con
verters and that’s what we give
them.”

Atkin admits that AIR has a very
extensive “top cuphoard,” which any

session can draw on, including “buek-

etiuls of mies,” such as old valve
Neumanns as well as such modern
devices as B&Ks. “We have plenty of
old mono and stereo Fairchilds and
old Pultecs. We've got stuff going
back 20-odd years—we don’t throw
anything away. We've even got an
Eventide flanger and Grampion
Spring echo—they all find a use
somewhere along the line.

“One of the things we’ve noticed in
this building is that the staircases all
have wonderful natural echoes to
them. And because they’re all sound-
proofed, they’re all usable.

Each control room is kitted out
with an Akai sampler, Eventide
H3500 and Lexicon 300, in addition to
more rudiinentary outboard process-
ing. MIDI tie lines with line drivers
are also fitted in each room. “Our
chief engineer Robh Haggas has devel-
oped and installed the hardware for a
recall system for the patchbays,”
adds Atkin. “Each jack insertion
point has an LED above it. If you
record a patch set-up and then recall
it, you'll he given a pair of flashing
LEDs for each pair of connections.

“It also has a lot of uses with a
cleared patchfield. If there is a fault
anywhere on the system, an LI2D will
light—so it's diagnostic as well as
convenient. You'll immediately be
able to tell if someone has been inter-
tering with the patch.”

The whole site is wired for RS422
and house sync to U.S. and European
standards with a Lynx Timeline con-
troller system so that any machine in
the building can interact with any
other, and the whole system runs bal-
anced with Mogami oxygen-free cable
throughout with the studio’s own
technical earth.

Air conditioning is fully computer-
ized and each studio has its own kiteh-
enette and toilet—a luxury that space
restrictions did not permit at Oxford
Circus. Additional benefits of the
move include parking facilities, five
bedroom accommodations with bath-
rooms, a restaurant, a games area
and a lounge with a kitchen.

“Everything we have done at
Lyndhurst has been done to the very
best of our abilities using all our expe-
rience,” says Harries. “We have com-
promised as little as possible.” B
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STIRLING AUDIO SYSTEMS

STIRLING HOUSE - KIMBERLEY ROAD - LONDON NW6 7SF
TELEPHONE 071 624 6000 - FACSIMILE 071 372 6370

Stirling Audio Systems are exclusive
UK distributors and suppliers to the
new Air facility of:

Otari Tape Machines
MTR9O0 Il 24 track recorder

Lexicon Processors
300 /7 A80L

Timeline Synchronisers
All four studios are Timeline equipped

Mogami Cable
The entire Air facility is wired with Mogami
cable

The Directors and staff of Stirling
Audio Systems congratulate John,
Dave, George and Mailcolm on
creating the fabulous new Air Studios
complex at Lyndhurst Hall.

tirling
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Congratulations to

George Martin
from
your auditors and
advisers

KPMG Peat Marwick
1 Puddle Dock
Blackfriars

London EC4V 3PD

KPMG Peat Marwick

Twenty years on, the classic valve U67 is
back in production. But not for long.

Neumann has successfully obtained
sufficient quantities of authentic
components to produce a single limited
production run. Not a difficult decision
to make after hearing George Martin's
preference for Neumann valve mics.
“They're like gold dust now. And we still
use them,"

Which goes to prove when it comes to
craft, we're a lot more than just hot air.
Congratulations to all at Lyndhurst.

i\ NEUMANN

/N
@Eg> NEUMANN, FREEPOST, LOUDWATER,

AIR’s Moving Experience
Lyndhurst’s Renovation Took
Teamwork & A Sensitive Touch

By ZENON SCHOEPE

Faced with the prospect of moving
21 years of accumulated audio para-
phernalia, AIR Studios started to look
for new premises in the mid-1980s,
Lyndhurst Hall was appealing for
both its charm as a Grade 2 listed
building and its potential as a unique
recording venue.

Its selection by AIR was the build-
ing’s salvation. It had been standing
idle and in disrepair for more than 10
vears, its splendor tainted and worn
by the ravages of the seasons.
Consequently, much more was
involved than simply moving in.

Lyndhurst Hall had to be totally
rebuilt from the inside to renovate its
structure and to satisfy the criteria
for a recording venue that would
operate at the very pinnacle of the
industry.

“We couldn’t afford to have sound
break through between studios—
from the outside or from the inside,”
says AIR technical director Dave
Harries. “When you're building a stu-
dio for people like George Martin, it
has to be right.”

Studio manager Malcolm Atkin
points out that the main problem was
that a conversion was involved. “If we
had a green field site we would have
Jjust put everything on the ground
floor. You'd start with the internal
volume you wanted and work out-
wards,” he says.

“With a conversion, vou eventually
come to an outside wall and six inches
might make all the difference to a
room,” explains Harries. “You start
off talking about yards, then you come
down to feet, and eventually you're
arguing about a quarter of an inch.”

Matters were complicated by the
building’s historic importance, The
English Heritage is interested in pre-
serving the outward appearance of
the former United Reform Church
and respecting various internal
details. Rather than restrict planning,
this actually added to the atmosphere
and uniqueness of AIR Lyndhurst,
which is beautifully and expertly iso-
lated from the busy traffic junction at
which it stands.

“We wanted to squeeze as much
space out of the building as we could,”
explains Harries. “We drew on the
experience of 22 years at Oxford
Circus in terms of what we thought
we'd need and the limitations we had
there. Our rooms, for example, were
not as big as those of our competi-
tors.”

Atkin adds that the air conditioning
at Oxford Circus, while lasting 22
vears, had been designed for the days
when facilities like separate machine
rooms, artist lounges and kitch-
enettes were not regarded as essen-
tial.

“We knew that we wanted the same
number of facilities that we had at
Oxford Circus, only bigger—plus
something for postproduction,” says
Harries. Thus a team comprising
Harries, Atkin, architect Bernard

Parker and in-house designer Angus
Macpherson worked long and hard at
laying out the floor plans for the
empty shell of Lyndhurst long before
construction work began.

“Just the deciding where the lift
should go was difficult because there
were so many options and so many
things to take into account,” says
Harries.

There are three parts to the build-
ing: the main hall at the front; an all-
new triplex center section, which con-
tains the control rooms; and the rear
hall and missionary school, which
houses Studio 1, the accommodations
and other associated facilities.

“If vou look at the construction of
the center triplex of the building,
there is a giant raft in the basement,
which holds the air conditioning,”
explains Harries. “From that, there is
vertical steelwork, and off that, lugs
with Tiflex pads holding floating floor
constructions of steelwork and con-
crete—with the walls and ceilings sit-
ting separately. That’s how the boxes
were made up—a plant room in the
basement with three independently
isolated boxes above.”

The main contractor was
Transformations. “They oversaw and
built all of the main structure, the
basement, steelwork, external works,
the restoration work, the acoustic
roof, the acoustic boxes, control room
floors, lids, block walls, concrete and
floating floors, drains, roofs, win-
dows—everything that builders do,”
says Harries.

The structural engineers were
Trevor Gibbons and Peter Chad, with
architects Bernard Parker and
George Kounnou of Heber-Percy and
Parker. The fitting out of the studio
was carried out by Macademy, a com-
mercial operation headed by Angus
Macpherson and started specifically
for the job, with 25 carpenters creat-

ing room kits from rough timber and
four draughtsmen with full CAD
equipment in-house.

“It’s not very often that you can
have a design-and-build company that
has its own woodworking shop,” com-
ments Harries. “From building the
rooms, speaker cabinets and all the
furniture to building desk parts, they
did it all.”

The acoustic consultant was
Richard Galbraith of Sandy Brown
Associates, whom Harries considers
to be the best. He's especially skilled
in the specialist isolation work
required in achieving the maximum
room area in the complicated center
triplex section.

The difficult task of trunking the
enormous air conditioning system
through the voids between walls and
floors was handled by David Cox of
Sandy Brown MSU. “Normally, the
air conditioning goes in after the main
structure has been put together,”
explains Atkin, “but in this instance it
had to be built in early because, in a
way, you could never come back to it.
It required a lot of attention to what is
normally a second-fix item at a first-
fix stage.”

Atkin and Harries are understand-
ably pleased that the work has been
completed correctly, for their confi-
dence has already been tested. One of
the first sessions in the main hall, with
Henry Mancini, coincided with the
arrival of workmen with noisy drills
working directly outside on the main
road. Neither side heard the other.

With regard to the life expectancy
of AIR Lyndhurst studios before a
major revamp, Harries is unequivo-
cal. “Tiflex pads have a 100-year guar-
antee,” he says. “We've used basic
acoustie principles which have been
around since 1927, with panel
absorbers and wide-band absorbers
on the walls. It's a very low Q system,
so we shouldn’t really need to alter
that. The only reason we'd refit is to
re-equip, to change the carpet or the
light fittings when we change a desk.”

Consistency is a rare commodity in
this turbulent world. Here’s to the next
millennium at AIR Lyndhurst. &

AIR Studios are uniquely British in atmo-
sphere, and the AIR “School of Recording”—
carried over from Abbey Road and the
Beatles via George Martin and through to us
in Roxy Music by Chris Thomas—proved
invaluable to our knowledge of recording
techniques. I recently visited Lyndhurst Hall
and could feel that the tradition has already
been passed on to the new studio.

Phil Manzanera, Roxy Music guitarist

HIGH WYCOMBE, BUCKS HP10 8BR. TEL: 0628 850811. FAX: 0628 850958.
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Postproduction

Ready

AIR Lyndhurst's important step into
audio for video postproduction is
unprecedented for a recording studio of
AIR’s statwre. The Lyndhurst complex
will be able to follow a television produc-
tion from the original shoot in the main
hall to the final mix in its postproduction
and dubbing suite, which is equipped
with an AMS Logic 2 digital desk and
Audiolile hard disc editor.

“Broadeasters and the general pub-
lic are becoming increasingly aware of
sound quality,” says senior dubbing
engineer Cliff Jones. “We have engi-
neers with very well-trained ears who
have always maintained high stan
dards—standards required for the
next generation of broadeasting.”

The 20 strip Logie 2, equating to 80
channels through its layering capahili-
ties, and 16-output 8-hour Audiolile
Spectra are supplemented most
notably by Sony PCM7030 timecoded
DATSs and Lexicon L300. Viewing is
handled by a Pioneer rear-projection
5-inch monitor from Beta SP, high and
low band Umatie, S-VHS and the rev-

AIR was the first London
studio I recorded in and has
remained my favorite be-
cause of the great staff and
their commitment to profes-
sionalism.

Bruce Lamprov,

producer and engineer

olutionary Pioneer VDR1000P record-
able laserdise.

‘It’s a produect for which I've been
looking for a long time,” says Jones.
‘T've presently got instant access
audio but I'm still waiting for the
videotape to locate and I'm still jog-
ging bits of tape around heads to syn-
chronize sound effects to picture.

“Using a laserdisc system together
with the AudioFile, you've got instant
access audio and video,” he adds. not-
ing that the system is an improvement
over competing products because 1t
has picture editing capabilities. “With
the laserdise, if scenes are dropped
you can edit internally in the machine.

“The way ahead, as far as my work
is concerned, is the fact that I'm using
EDL software and I am producing
first-generation audio on my mixes.
We are taking from the original field
tapes directly into the AudioFile from
the editor’s final list, mixing it digitally
on a digital console, editing it in a digi-
tal hard dise based system, and laying
it back to digital videotape or timecod-
ed DAT. What the customer hears at
home is first-generation audio,” he
Says.

Jones is also running a computer-
controlled NSM CD jukebox system
from ASC, containing 160 sound-
effects CDs, which permits, through
multiporting, access to eight other

remote users. “Rather than sitting
down with a catalog, searching for the
disk and loading and cuing it manually,
you ask the system for a type of effect,
such as ‘dog bark.” It lists all the effects
with the word ‘dog’ in the title, you
select the effect and press ‘cue,’ and it
loads the disk and plays it out for you.”

A preproduction room based around
an AudioFile Optica and with a small
foley stage is planned for a later date,

to act as a feed for the dubbing suite
and add even more flexibility to the
Lyndhurst operation.

“It will be one of the biggest com-
plexes in Europe,” says Jones, “and
one of the few that can offer a complete
audio service. There is nothing that we
cannot work on.

Camera Ready

Early in the development of

Lyndhurst, it was decided to fully wire

the building for television coverage, in
order to minimize rigging time and
increase the flexibility of the studios.
particularly the main hall, as a venue
for television productions.

Chrysalis Television Mobiles, part
of the Chrysalis Group, was enlisted to
consult on camera positions and install
the technical wiring.

Chrysalis Mobiles can now drive on
to the Lyndhurst site with a full com-

ponent signal 12-camera outside
broadcast scanner and be fully rigged
and ready to record within an hour.
The opportunities of this arrange-
ment between AIR Studios and
Chrysalis Mobiles were first demon-
strated on the full component picture
and sound recording of a gala perfor-
mance of Dylan Thomas’ “Under
Milkwood" for the Prince’s Trust in the
presence of Prince Charles W

the Main Hall.

It does sound exceptionally good.
There are now not one,
two Neve Consoles at Lyndhurst: The
classic Neve from Oxford Circus has
been placed in the Rear Hall, together

with a new 72 channel Neve Legend in

but

consistently kept Air at the forefront

By incorporating two Logic 2

Consoles and two AudioFiles, Air puts

It’s the kind of initiative that’s &

AMS Neve Plc, Billington Road, Burnley, Lancs. BBIl S5ES,
England. Telephone: 0282 457011. Fax: 0282 39542.

the full power of deskwide digital
dynamic automation and digital edit-

ing at their customers’ disposal.

of the pro audio industry.

Long may that success continue.

SITEMENS
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I Lynton Europe Limited were
pleased to install the
| telecommunications equipment

at Lyndhurst Hall.

A New Era At AIR

LYNTON

m—

LYNTON EUROPE LIMITED
LYNTON HOUSE
33 PARKGATE ROAD

We are LONDON SW11 4NP
proud of you! TEL: 071-738 2442
AIR Music FAX: 071-738 2405

SUPPLIERS, INSTALLERS AND
MAINTAINERS OF TELECOMMUNICATION
EQUIPMENT.

Scandinavia AB

A message from our new address
to your new address .....

4
CONGRATULATIONS AND
BEST WISHES FOR YOUR
CONTINUED SUCCESS’

00 Dolby

Dolby Laboratories Inc « Wootton Bassett + Wiltshire SN4 8QJ

| Telephone 0793 842100 « Facsimile 0793 842101 - Telex 44849 wosont
01

THAMES ENGINEERING

congratulates Air Studios

e e -
THAMES
TELEVISION

and wishes them every success in the future

on the opening of

LYNDHURST HALL

The new Lyndhurst Hall TV Post Production Suite was
designed and commissioned by Thames Engineering and
features the AMS Logic series of consoles with extensive use of
AES/EBU digital distribution. Synchronisation of digital audio
and video takes place in the central equipment room and for
instant picture and sound access, a Laser Videodisc recorder
tracks the AudioFile.

THAMES ENGINEERING
Leading Edge Technology

Working In Practice
BROADCAST SYSTEM DESIGN

® CONSULTANCY o TURNKEY ¢ MANUFACTURE

Contact Peter Thorpe on 081-977 3252

Thames Television PLC
Broom Road, Teddington Lock, Teddington, Middiesex TW11 9NT

For His First Lyndhurst Session, Henry
Mancini Brought A Panther

By Neville Farmer

Says Henry Mancini, “When I
talked to my composer or musician
friends in the U.S. and told them I was
going into the new AIR studios that
George Martin had just built and that
it would be the first session of any
kind, they thought I was crazy. They
said, ‘Why are you doing that? Why
are you going to go in there and take a
chance like that? It’s a new studio and
there are always bugs.’

“So I told them, ‘I trust George.’
It’s a simple as that. He's always
been so meticulous about sound. I
came in and had no fears at all, and I
was right.

“We're doing ‘Son Of The Pink
Panther.” We have a maximum of 65
men, a small symphony orchestra
really. And there’s plenty of room for
more strings if we had needed them.
The one thing that the musicians have
commented on is that it’s an orches-

tral studio in which you can see day-
light. They're usually boxes, but this
has a nice open feeling. It’s a good
feeling being able to hear yourself and
to hear the other people, which is
another thing about a really good stu-
dio. It’s vital that players are comfort-
able. I'm happy to have made a little
history here.

“The acoustics are wonderful.
We're working with temporary baf-
fles on the ceiling because normally
in this room there is a four-second
delay, which means you hear things
a long time after they’ve finished.
For brass, this is a disaster. But they
worked on it. They had the London
Symphony Orchestra in here doing a
practice session, and now the delay
is down to two seconds, which is per-
fect because people can still hear
themselves and you still get the
ambience.

“I wouldn't hesitate to come back
here. [ started at the old CTS studios
in Bayswater, West London, in 1962,
and I must have done upwards of 25
films in Britain. I walk into studios
here and I recognize a continuity in
the people. I've always been happy
with the people here.

“We had seven orchestral sessions
and one choral session and we’re mix-
ing here. The booths worked terrifi-
cally well. We had a tenor singing for
a part in the movie. He was in the
booth bellowing away, and we couldn’t
hear him in the hall. We had the per-
cussion section in the other one and it
worked great.”

Alan Snelling, top engineer who
has worked often with Mancini. says,
I think we all had high expectations,
but everyone has said that it sounds
better than we could have hoped. It
has a live, fresh sound, but it's under
control as well-both the things you
want. The added attraction is the sep-
aration room, which can be opened up
to make the room even bigger or sep-
arated off. We've had drums and
noisy things in there and it sounds
brilliant.” B

Pioneer and Chrysalis,
Joint Venture Partners

With AIR Lyndhurst

The 50-50 investment of AIR
Lyndhurst by the Chrysalis Group
and Japanese giant Pioneer is a
unique development in the interna-
tional recording studio world. It
brings together the complementary
expertise of both organizations in a
joint venture that adds up to consider-
ably more than the sum of the parts.

Explains Pioneer LDCE managing
director Kaz Uchida, “The purpose is
to be involved with an audio studio for
our software business. AIR
Lyndhurst is one of the most techno-
logically advanced recording studios
and the Pioneer LDC group releases
films and music programs on
laserdisc, which is the most advanced
quality video format.

“This investment embodies our cor-
porate philosophy of pushing the fron-
tiers of art and technology, which is
reflected in our corporate identity slo-
gan—'The art of entertainment.’

“Pioneer started in the audio busi-
ness and high quality audio is our
interest. This investment helps keep
us in touch with quality audio at the
production stage. Pioneer is expand-
ing its business activities from hard-
ware equipment to hardware and also
software. That is why Pioneer has
invested money in software compa-
nies like Carolco Pictures in Los
Angeles, who produced films like
‘Basic Instinct’ and ‘Terminator 2. ”

The move, according to Uchida, is
perfectly in line with this new area of
interest—Pioneer recently set up a
joint venture in London, called
Covent Garden Pioneer, with the
main intent of producing opera and
ballet performances at the Royal
Opera House for TV, video and
laserdisc.

“Pioneer produces a lot of audio and
visual equipment, including laserdisc,
and it will be a chance for AIR
Lyndhurst to use this in the future,”
adds Uchida.

Chris Wright, chairman of
Chrysalis, sees AIR Lyndhurst as an
opportunity to build on international-
ly  acknowledged strengths.
“Chrysalis Group is now involved in so
much more than just music—essen-
tially film and TV—and we found this
building not just as a replacement for
AIR Studios but as something com-
pletely different,” says Wright.

“It incorporates everything that
was great about the old AIR Studios,
while also being able to be a TV studio
and everything else rolled into one.”
He adds that AIR Lyndhurst can
function as a cultural center and an
advanced state-of-the-art multimedia
complex, as comfortable with orches-
tral film soundtracks as it is with TV
production and traditional rock
recording. “It provides a facility the
likes of which have never been seen
before. It's a move that enhances the
group’s other facilities, There’s noth-
ing else we want now in terms of facil-
ities or hardware. There is nothing
else that one would need. We can
broadcast anything live from there
around the world. We can do anything
for anybody as a result of this. It real-
ly is exciting.

“We built a great studio on a rock in
the Caribbean at Montserrat—it
didn’t even have a proper airport or
port—so I know what we can do with
studios. If anybody wants a studio built
anywhere in the world, whether it is a
rock in the Caribbean or a Methodist
Church Hall in London, we ecan build
the best that money can buy.”—NF
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Solid State Logic

International Headquartess
Begdroke, Oxferd, OX5 IRU, Eagland
Tel:40865) 842330 - Tax: (0865) 842118
New York (212) 315 1171 - Los Angeles (213) 463 4444

US Toll Free Number 800-343 0101

MACADEMY

CREATING AIR STUDIOS

NN T ]

\\ RESOURCE
Innovative Design
Computer technology
Craftsmanship

"/

/7

i

RESULT
A recording studio of the
highest quality

MACADEMY WISH

GEORGE AND AIR

EVERY SUCCESS
IN THEIR NEW HOME

7

7

N ppe ™

MACADEMY SOUND DESIGN LTD
Stirling House Kimberley Road
London NW6 7S+ England

TEL 44 (0)71 916 2780
FAX 44 (0)71 794 8518
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A New Era At AIR

Thames TV’s Lyndhurst Contribution

Part of the massive redevelopment
of Lyndhurst Hall involved heavy
investment in TV post-production
facilities. Thames Television has sup-
plied engineering design consultancy
services for the construction of the TV

dubbing suite. The design is based
around the AMS Logic series of con-
soles and wherever possible synchro-
nization of digital audio and video for-
mats is accomplished in the central
equipment room, which also houses an

Congratulations
to Air on Your Move
to Lyndhurst

STUDER

PROFESSIONAL AUDIO EQUIPMENT

STUDER, a Division of STUDER REVOX AG, Switzerland

STUDER REVOX U K. Limited

extensive CD jukebox for sound
effects.

Provision has been made for instant
access of picture information by the
use of a laser video disc recorder
which tracks the AudioFile hard disc
editor. A surround sound monitoring
system has also been incorporated in
the design of the suite, which is now
supervised by Cliff Jones, who origi-
nally pioneered many of the time-sav-
ing techniques for Thames Television
programs such as “This Week.”

Thames Television engineering
production department has also pro-
duced many of the customized wallbox
panels for AIR Studios. A fast pro-
duction facility for panels and other
mechanical items is assured by use of

sophisticated CNC equipment,
including a computer-controlled
engraving machine. All mechanical
production processes can thus be
done in-house along with assembly
and wiring. B

Congratulations to

AIR STUDIOS

on their move to Lyndhurst,

and on their choice of

dynaudioacoustics’

M4 custom main monitors

in all four of their control rooms.

The world's finest monitors
for the world's finest studios

U.K. Or
International

Firsts At AIR
FIRST:

Producer-owned
studio complex
16-track Neve
console
Multitrack tie-lines
between studios
Multitrack to picture
recording session:
“Live And Let Die”
(1971)
Half-inch mastering
Two-inch 24-track
sessions
32-track session
Console automation
system
48-track mixing
room

N
E' hél' Sy

CONGRATULATION
for your new “AIR”
from your friends
in Capri

‘-----;

80073 Capri [Na] Italy ® 11 via Tuoro
tel. [+39 81) 8375157/58/59/60 e fax [+39 81) 8375141

The Studio

13-16 Embankment Gardens
UK - London SW3 4LW
(+44) 71 352-8100

dynaudioacoustics’

International distribution: Tel.:
Fax: (+44) 71 351-0396

AIR CONDITIONING
HEATING
AND
ASSOCIATED CONTROLS
DESIGNED BY:

SANDY BROWN
ASSOCIATES M.S.U.
Osborne House
Ventnor Road
Sutton
Surrey SM2 6AQ
England

Tel. No. 081 643 4747
Fax. No. 081 643 9230

LEIGH DAVIES ASSOCIATES

Chartered Quantity Surveyors
Construction Cost Consultants

On behalf of
AIR STUDIOS

at

LYNDHURST HALL

Best Wishes and Every Success
For The Future

THE SCHOOL HOUSE
7 Exton Street
London
SE1 8UE

Tel: 071-928 5672  Fax: 071-620 1130

Offices in London and Los Angeles
Serving the U.K., Europe and U.S.A.
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Many Congratulations George Martin and Air Studios, Lyndhurst

from their Acoustic Consultants SANDY BROWN ASSOCIATES

George knows

(e

.

when he hears it and
so do ....

Acoustics ® Noise and Vibration ® Audio Visual Systems e Electro Acoustics

SANDY BROWN ASSOCIATES

1 Coleridge Gardens, London NW6 3QH. 071 624 6033 Fax 071 625 6688
16 West Terrace, South Queensferry, Edinburgh. 031 331 2020 Fax 031 331 2187

AIR moves.

(So it’s bound to be
a whirlwind success.)

SONY
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New Era At AIR

Chris Thomas’ AIR Fare:

The Producer’s Work Has Included Pistols,

George, John &

Canadian cou

Congratulations from your

Chris:

sin!

Bill Gilliland

HEBER-PERCY ¢ PARKER ARCHITECTS

35-37 ALFRED PLACE- LONDON WG

1E 7DP- 071-580 5158 FAX 071-580 5162

the future.

We are proud to have been
architects for this important project
and wish Air Studios every success in

GATEWAY
TO
THE
STARS

TRADITIONAL CAST
IRON GATES &
RAILINGS FOR AIR
STUDIOS,
LYNDHURST BY THE
UNIVERSAL RAILING
COMPANY —
COMMISSIONS
AROUND THE
WORLD '

THE IRONWORKS, LITTLE AMERICA, S
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