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Pot Factor Doesn’t Quell Buzz On Acts
Labels, Retailers Respect Freedom Of Choice

M BY DEBORAH RUSSELL

LOS ANGELES—That famous anti-
drug motto “just say no” has evolved
into “no big deal” for a number of
record labels currently cashing in on
the appeal of acts that brazenly ad-
mit to using marijuana. And, while
some radio stations and video chan-
nels have rejected certain drug-ori-
ented releases, for the most part pro-
grammers and retailers are also ac-
cepting of artists’ pro-pot stance.
Ruffhouse, Imago, Def American,

LEMONHEADS’
EVAN DANDO

CYPRESS HILL'S
B-REAL

Interscope, and Hollywood are just a
few imprints that openly support
their artists’ right to hones-y and the

Glohal Markets Fall Willing
Victim To ‘Bodyguard’ Album

HBY THOM DUFFY
and ADAM WHITE

LONDON—Arista Records’ sound-
track to “The Bodyguard” is proving
a potent reminder that international
markets hold the key to blockbuster
status in the music industry.

Meanwhile, in the U.S., “I Will Al-
ways Love You” logs its 14th consec-
utive week at No. 1 on the Hot 100
Singles chart, giving it the longest
stay at the top since the chart bowed
in 1958. It bests Boyz To Men’s “End
Of The Road,” which set a new rec-
ord of 13 weeks last year.

Arista Records president Clive Da-
vis is not surprised the song has
struck such a resounding note with
the public. “The record touched a uni-

= The Sax
Appeal Of
Kenny G
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versal chord,” he says. “Firstly, the
song, with its beautiful exy ression of
eternal love, crosses every language
and cultural barrier. And taen, Whit-

(Continued or page 81)

freedom of choice when it comes to
drugs.

Atlantic, however, waffled a bit
when recently faced with the Lemon-
heads’ decision to release “My Drug
Buddy” as the next single from the
album “It's A Shame About Ray.”
Gold Mountain’s Janet Billig, who
manages the alternative-roek act,
says the label advised the Lemon-
heads that radio would be re.uctant
to program a track called “M= Drug
Buddy,” and convinced the group to
rename the tune “Buddy” in :ime to
meet a pressing plant deadline.

“Atlantic didn’t really have a prob-
lem with the track,” Billig says, “and
they did have a realistic argument.”

But now, sae notes, the grcup has
changed its mind, and Atlantic has
agreed that future pressings >f “It’s
A Shame About Ray,” will revert to
the “My Drug Buddy” track title.

“We're a very artist-orier ted la-
bel,” says Lemonheads A&R man
Tom Carolan. “[Band leader] Evan

(Continued on page 87)

@ BY BILL HOLLAND

WASHINGTON, D.C.—U.S. record
companies have been
losing significant le-
gal advantages over
the last decade be-
cause labels have ne-
glected to file thou-
sands of registration
copies of their re-
leases with the Copy-
right Office of the
Library of Congress.

According to Library officials
concerned about the gaps in so-

L

Lahels Lose Legal Ground Over
Lax Library Of Congress Filings

called registration copies, as well as
in the separate and legally required
deposit copies of U.S. recorlings,
the problem is
shared by the majors
and indie comj anies,
although indie com-
pliance is lowest.
“The prcblem is
definitely worse with
small labels of alter-
native music, that’s
for sure,” said Sam
Brylawski, senior reference _ibrari-
an of the library’s Recorded Sound
(Continued on pcge 76)

_Buddv Guy: Big
Comehack For
A ‘90-Year-0ld’

B BY CHRIS MORRIS

LOS ANGELES—Only a few
years ago,
bluesman Bud-
dy Guy ap-
peared to be
little more than
a memory.
Guy recalls a
conversation
between his
manager and
the organizers
(Continued on page 85)

GUY

Annie Lennox,
Simply Red Top
Brits Awards

@ BY THOM DUFFY

LONDON—Annie Lennox and Sim-
ply Red captured top nods as the Brit-
ish music industry honored its own
Feb. 16 at the 1993 Brits Awards, a
celebration staged in the face of slid-
ing U.K. music sales and perennial
debate over the relevance of the
awards themselves.

Held at the grandly renovated
1875-vintage Alexander Palace in
north London, the show was brought
to a rocking peak by Rod Stewart, re-

(Continued on page 76)
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Country Radio Gains In
Arb Market Share
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Nanci Griffith

and gentle reyvolution.

I L

Nanci Griffith oTHER VOICES, OTHER ROOMS

On her debut Elektra release, Nanei Griffith is joined by Emmy on Harris, Arlo Guihrie. Guy Clark and
Carolyn Hester, among others. in a celebration of the Folk musiz legacy and its songs of personal discovery

The first single and vi leo from Other Voices, Other Rooms is “Speed of the Sound of Loneliness.”
Nanei’s duet with the song’s writer, John Prine.

Executive Producer: NANCI GRIFFITH
Management: VECTOR MANAGEMENT
ALBUM STREET DATE: MARCH 2
61161-2/4
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Produced by JIM ROONE)Y

<

ON ELEKTRA COMPACT DISCS
AND CASSETTES

© 1993 Elektra Enftertainment, a division of Warner Communications Inc. A Time Warner Company
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THERE'S NEARLY 3 MILLION
REASONS WHY THEY'RE
COUNTRY'S RULING DUO

When Country Music needed a swift kick,

KIX BROOKS and RONNIE DUNN delivered it.
Their debut album, BRAND NEW MAN, which
included 4 #1 hits, has sold over 2.7 MILLION COPIES

making it THE MOST SUCCESSFUL DEBUT EVER BY A COUNTRY DUO.
Along the way, they were voted ACM TOP VOCAL DUET and
CMA VOCAL DUO OF THE YEAR.
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Simply put,

they are the Country Music

success story of the past year.

Because for Brooks & Dunn,
al_ their hard work

is just beginning to pay off.
HARD WORKIN' MAN,

their new album,

arrives February 23rd.

ARISTA

© 1993 Ansta Records, Inc., a Bertelsmuann Music Group Company.

Management:

ROBERT R. TITLEY ENTERTAINMENT
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Roxette

The world’s No. 1 duo!

21 million albums
and 12 million singles
sold in 4 years!!!

108 shows for 1.5 miillion fans
on the Joyride worid tour 1991-92!

Look sharp! Joyride Tourism

Now it’s time for Roxette unplugged!

- - - MUSIC TELEVISION"
EMA TELSTAR

Europe o Asia » Australia  South America EMI Svenska AB
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Congress Moves To Kill Copyright Tribunal

Panel Could Fall To Clinton Bureaucracy Axe

E BY BILL HOLLAND

WASHINGTON, D.C.—Top Democratic
copyright oversight lawmakers in the Sen-
ate and House introduced legislation Feb.
16 to abolish the Copyright Royalty Tribu-
nal.

The proposed legislation, part of a larg-
er copyright renewal bill, is months away
from committee hearings and possible fi-
nal passage. Nevertheless, its appearance
shocked officials from music industry or-
ganizations preparing Feb. 28 filings with
the Tribunal for distribution of shares of
digital royalties stemming from the Audio
Home Recording Act of 1992.

Sen. Dennis DeConcini, D-Ariz. and
Rep. Bill Hughes, D-N.J. introduced com-
panion legislation S. 373 and H.R. 897 on
Feb. 16. In his accompanying remarks,
Hughes called the Tribunal “broke and
unnecessary.”

Hughes said the move would under-
score President Clinton’s call to eliminate
“wasteful bureaucracy,” and added the
Tribunal could be replaced by other arbi-

Taiwan, Thailand Are
Still ‘Prionity’ Pirates
WASHINGTON, D.C.—U.S. copyright

industries, including the record, movie,
and music publishing trades, have once

tration panels.

“Yes, 1 heard,” said Jay Berman, presi-
dent of the Recording Industry Assn. of
America. “We're moving ahead [on digital
royalties] regardless of this legislation.
It’s too important, and if the Tribunal isn’t
there, there’ll be some other [government]
group.

Frances Preston, president/CEO of
BMI, commented: “We just received the
information and a summary of the bill.
Since we have neither received nor studied
the actual bill, we have not had the oppor-
tunity to determine how this might affect
our writers and publishers. As of now, we
are proceeding under the current struc-
ture.”

ASCAP officials meeting in Los Ange-
les had not seen the proposed bills and had
no comment on the news.

The Tribunal, created as a result of the
1976 revision of the Copyright Act, adjudi-
cates copyright disputes, and in the late
"70s, set new rates for mechanical licenses
for phonograph records for the first time
in nearly 70 years. It also set rates in com-
pulsory licenses for jukebox owners and
cable TV. In recent years, however, it has
come under increasing criticism.

Under the proposed bill, the jukebox
performance section would be repealed
and would come under Berne Copyright
Convention protection and be subject to

(Continued on page 86)

B BY MARILYN A. GILLEN

NEW YORK—In the first broad move of
its type, WEA Manufacturing is incorpo-
rating Dolby S-type noise reduction on all
new analog cassettes, beginning in the
spring. Ultimately, all releases on the
Warner Bros., Atlantic Recording Group,
and Elektra Entertainment family of la-
bels will be encoded with Dolby S.

Dolby S To Enhance WEA'S
Cassettes Starting In Spring

“What it is is digital-like, with many of
the same qualities. To the vast majority of
ears, it is indistinguishable from digital.”
Unlike cassettes encoded with the earli-
er Dolby B-type noise-reduction process,
Dolby S tapes can be played back without
distortion on any cassette decks, whether
or not they incorporate the same decoding
circuitry. Only Dolby S players, however,
will deliver the full sound boost of the

34 . . .
* MR WENDAL » ARRESTED DEVOLPMENT » CrRvsaus again targeted Taiwan and Thailand as Dolby S is an advanced signal process- Dolby S tapes.
nations where piracy runs rampant, nam- ing system that is designed to offer digital Until now a big-ticket item priced from
DANCE/MAXI-SINGLES SALES ing them as priority foreign countries to quality on an analog cassette. about $500-$1,200, Dolby S players likely
U el g opge i 34 pew US. Trade Representative Mickey Until now, only BMG Classics has made  will broaden their consumer reach with an
Kantor. a commitment to the several-year-old tech- unrelated announcement by Sony of a full
LATIN The copyright group, the International nology, and then only on its RCA Victor line of S-equipped cassette decks list-
* CREE EN NUESTRO AMOR 41 Intellectual Property Alliance, which in- label releases (Billboard, June 6, 1992). priced at $380-$750 and due out in April.
IO SRS O 5 cludes the Recording Industry Assn. of Like BMG Classics, WEA says the en- As to the inevitable comparison with
R&B America, the National Music Publishers hanced cassettes will carry the same price  other formats, chiefly the fledgling DCC,
* NUTHIN' BUT A "G" THANG 28| Assn, and the Motion Picture Assn. of tag as their non-Dolby S counterparts. Staats says, “People who buy the analog
DR. DRE * DEATH ROW America among its eight members, also Dolby S is the consumer application of cassette—and it's a huge customer base-
named Italy, Korea, Poland, Philippines, the professional Spectral Recording pro- buy it for a reason. All we're saying is, if
R&B RADIO MONITOR 311 and Turkey as priority countries to be cess designed by Dolby Laboratories. An  you want it, here is the very best possible
* GET AWAY = BOBBY BROWN = MCA | considered by Kantor under the U.S. advanced signal processing system that way to make an analog tape. I don’t envi-
Trade Act’s Special 301 section, which increases dynamic range, Dolby S noise sion it as a showdown.”
R&B SINGLES SALES puts trade violators on notice. reduction is said to offer digital quality Joe Vayda, senior VP of research and
* NUTHIN BUT A "G" THANG 31 Taiwan and Thailand could face severe when an encoded tape is played back on a  development for WEA Manufacturing,
DR. DRE = DEATHROW trade retaliation as early as April 30 once machine equipped with Dolby S decoding echoes the sentiment in a statement re-
RAP the USTR has determined those countries circuitry. leased Feb. 16: “Dolby S will help support
* INFORMER = SNOW = EASTWEST I 32 have failed to bring copyright protection “P'm not going to say this is equivalent the huge investment by both the music in-
| | up topromised standards. to digital tape, because it’s not,” says Den-  dustry and music listeners in the analog
1 Such threats of trade retaliation could nis Staats, software licensing manager for  cassette.”
ROCK 7/ ALBUM ROCK TRACKS | 721 underscore the Clinton administration’s Dolby Laboratories in San Francisco.
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PPV Shocks With 99-Cent Offer

Vid Stores Fear Impact Of Hit Promotion

B BY EARL PAIGE

LOS ANGELES—The home video in-
dustry is being rattled by two major
pay-per-view networks offering such
hot titles as “Lethal Weapon 3,” “Pa-
triot Games,” and “Beethoven” at 99
cents.

In special promotions, Viewer's
Choice and Request TV are offering
several movies still in the top 20 of
Billboard’s Top Video Rentals chart
at the low-ball price, which video deal-
ers find hard to beat. This develop-
ment is fueling discussions at trade
group Video Software Dealers Assn.
and at the annual Paul Kagan Semi-
nar, held Feb. 17-18 at Hotel Sofitel
here.

Viewer’s Choice, servicing 500 ca-
ble systems with a subscriber base of
11 million homes, is offering a list in-
cluding the Mel Gibson/Danny Glov-
er “Lethal Weapon 3" title and the
Harrison Ford hit “Patriot Games”
along with “Sister Act,” “Housesit-
ter,” and “Hook,” according to com-
pany VP of marketing Hilda Chazan-
ovitz.

Request TV, with 10 million homes
on one network and 5 million on an-
other, is offering ‘‘Beethoven,”

Top Oscar Noms
Await Video
Release Dates

B BY JIM McCULLAUGH

LOS ANGELES—For the first time
in recent memory, none of the five
movies nominated for best-picture
Oscars, nor most of the other films
nominated in major categories, are on
home video. In fact, one of the key
contenders, the surprise hit “The
Crying Game”—which grabbed six
nominations—has yet to pact for
home video release.

The five pictures up for best pic-
ture, announced Feb. 17 here by the
Academy of Motion Picture Arts and
Sciences, are “The Unforgiven”
(Warner Home Video), “A Few Good
Men” (Columbia TriStar Home Vid-
eo0), “Howard’s End” (Columbia Tri-
Star), “Scent Of A Woman” (MCA/
Universal Home Video), and “The
Crying Game.” Although there have
been no official announcements, all
are expected to be released on video
during the first half of this year.

The 65th annual awards of the
Academy of Motion Picture Arts and
Sciences will be telecast March 29 on
ABC-TV. Industry sources contend
that while major Academy Award
nominations and wins are hard to
quantify on home video, the exposure
generally means an additional 10%-
15% to units sold into the rental mar-
ket. Some 100 million viewers world-
wide watch the awards every year.

Warner Home Video’s “The Unfor-
given” stands to be the big home vid-
€0 winner, as it garnered nine nomi-
nations: best picture, best actor (Clint
Eastwood), best supporting actor
(Gene Hackman), art direction, cine-
matography, directing (Eastman),
film editing, sound, and screenplay
written directly for the screen.

Both a critical and commercial suc-
cess with $75 million at the North

(Continued on page 88)

“Hook,” “Buffy The Vampire Slay-
er,” “Man Trouble,” “Poison Ivy,”
and “Twin Peaks: Fire Walk With
Me.”

The Feb. 12-18 Request TV promo-
tion was mentioned in the member
newsletter of VSDA, where leaders
admit concern, adding they are not
overly alarmed.

Also indicating there is no need for
video dealers to become “paranoid” is
Hugh Panero, president/CEOQ at Re-
quest TV. He says such special pro-
motions are common and are primari-
ly aimed at “nevers,” a term the cable
TV industry has for people who have
yet to make PPV purchases.

Chazanovitz adds that she believes
PPV and home video “can co-exist,”
as the home entertainment business
matures.

Nevertheless, in a warning to
VSDA members, the newsletter
quotes sources in the PPV industry

that contend “cable operators plan to
promote movies by adding more
channels; stepping up marketing of
PPV to nonusers; and emphasizing
marketing of individual movies.”

While VSDA president Brad Burn-
side views the PPV offers as “loss
leaders,” there are greater issues re-
garding PPV.

“Narrowing the window is of con-
cern,” he says, referring to the long-
standing PPV delayed-release date of
approximately 45 days after home
video debut.

If the window is narrowed, “we’re
not maximizing all the delivery possi-
bilities’”” the industry needs as a
whole, says Burnside. “You're going
to end up cannibalizing your own
business. You do not want to grow
PPV so that it hurts the benefits you
get from home video.”

On the cable TV side, Panero says,

(Continued on page 88)

Spirited Party. Atlantic co-chairmen/co-CEOs Doug Morris, left, and Ahmet
Ertegun, third from left, host a party at New York's Webster Hall to celebrate the
release of Mick Jagger’'s new solo album, “Wandering Spirit.”” The album's first
singlé is “*'Sweet Thing."” Shown with Morris and Ertegun are Jagger and his
wife, Jerry Hall.

B BY PHYLLIS STARK

NEW YORK—The fall Arbitron
book brought country radio its best
ever share of national listening and
top 40 its worst share yet, according
to the exclusive Billboard/Arbitron
national format ratings.

The ratings also reveal an ongo-
ing drop in adult contemporary,
continued growth in news/talk, a
significant decline in album rock,
and a slight slump in urban, which
posted its lowest share since winter
1993.

Country’s ninth consecutive
quarterly gain has brought the for-
mat from 9.5% of national listening
in the summer of 1990 to its current
high of 13.3%. Its success coincides
with top 40’s 10th consecutive down
book. That format now commands
10% of listening, down dramatically
from its 15.9% high in the spring of
1989, when the national format rat-
ings began.

Gountry Radio Jumps;
Top 40, AG Slump

The continuing decline of the
adult contemporary format, cou-
pled with a strong fall book for
news/talk stations, resulted in the
closest race ever between those for-
mats. Although AC remained the
leading format with 17.1% of listen-
ing, it was just 1.9 shares ahead of
second-place finisher N/T (15.2%).
The two formats were once as much
as 6.3 shares apart, and have been
separated over the last three years
by an average gap of 4.9 shares.

AC radio’s continued focus of in-
office listening gave the format a
19.7%-20.3% midday boost, but that
couldn’t compensate for the for-
mat’s loss of a full share point in
nights as well as its significant
losses among teens (8.4%-7.6%) and
adults ages 3564 (21%-20.4%).

Although country was up in ev-
ery demographic and daypart, it
showed its greatest gains in nights
(10.3%-10.9%) and with the teen

(Continued on page 67)

MTV Nets Revenue Gains

Programming Expansion Cited

B BY DON JEFFREY

NEW YORK—MTV Networks,
reaping rewards from the expan-
sion of its music video cable pro-
gramming outside the U.S., re-
ports strong gains in revenues and
profits for the fourth quarter and
all of 1992.

New York-based Viacom Inc.
says MTV Networks’ operating
cash flow jumped 25.9% to $204.4
million in 1992 from $162.3 million
the year before. Revenues rose

Source Tag Rumors Gause Stock Slide

NEW YORK—Although the Na-
tional Assn. of Recording Merchan-
disers has yet to make its long-
awaited recommendation on an elec-
tronic store security standard,
rumors that Sensormatic’s acousto-
magnetic system would be selected
by NARM sent rival Checkpoint’s
stock tumbling at press time.

According to a report in the Dow
Jones news wire, Jeffrey Kessler, a
Lehman Bros. analyst, stated Feb.
17 that “Sensormatic was close to
getting the retailers’ nod,” causing
a 19% drop in Checkpoint’s shares,
to $14.125 each from $17.375.

Kessler was not available for
comment at press time. NARM di-
rector of communications Jim Donio
says the association has yet to reach
a decision and has no comment on
the rumors.

The establishment of an electron-
ic article surveillance (EAS) stan-
dard is seen as a vital step in the
scheduled April 1 conversion from
the 6-by-12-inch longbox to the
smaller and more theft-prone jewel
box. Although it would take some
time to implement, the standard
would allow manufacturers to in-
sert security tags into prerecorded
music and video product at the point
of manufacture in a hidden location
on the package, virtually prevent-

ing shoplifters from slicing off tags
and walking away with produect.

Manufacturers and retailers have
agreed that a uniform security sys-
tem must be adopted in order for
such a “source-tagging’’ apparatus
to work.

Deerfield Beach, Fla.-based Sen-
sormatic Electronics Corp. and
Thorofare, N.J.-based Checkpoint
are the leading suppliers of elec-

tronic article surveillance systems
for U.S. music and video retailers.
Sensormatic’s newest technology
works on an acousto-magnetic prin-
ciple, while Checkpoint’s systems
are based on radio-frequency tech-
nology.

The two companies—along with
Knogo Corp. and 3M—have submit-
ted their products for testing by
NARM. PAUL VERNA

29.6% to $533.4 million from $411.4
million. Viacom attributes the
gains to higher advertising sales
and affiliate fees.

MTV Networks includes the mu-
sic video channels MTV Music
Television, VH1, and MTV Europe,
and the nonmusic program chan-
nels Nickelodeon and Nick At
Nite. The biggest growth was in
Europe, where the number of
households receiving MTV in-
creased 32.3% to 43 million. In the
U.S., MTV’s household penetra-
tion rose 4.2% to 57.3 million. VH1
scored a 9% increase to 47.1 million
households.

MTYV Japan was launched in De-
cember, so its results have little
impact on the year-end financials.
MTYV plans to launch MTV Latin
America, serving Mexico, the Ca-
ribbean, and Central and South
America in October.

Viacom also owns 13 radio sta-
tions in eight markets, but the ra-
dio unit’s profits declined last year
due to sluggish sales.

Revenues for Viacom Radio rose

(Continued on page 88)

Sony Opens $6 Mil Brazil CD Plant

B BY ENOR PAIANO

RIO DE JANEIRO, Brazil—With the
official opening of Sony’s $6 million
CD plant here Feb. 1, Brazil not only
becomes the largest CD supplier in
Latin America, but also the biggest
CD manufacturer outside the devel-
oped countries.

The Sony plant, in operation since
last November, has the capacity to
produce more than 600,000 CDs
monthly and already is exporting
product to Chile, Argentina, Venezue-
la, Colombia, and even Portugal.

The new facility joins three other
CD plants already operating here.
The Brazilian-owned Microservice
opened in 1987 with a monthly capaci-

ty of 1.6 million CDs monthly. In
1990, the Brazilian Video Audiotape
de Brasil (VAT) opened a facility ca-
pable of producing 250,000 CDs per
month. Sonopress, owned by the Ber-
telsmann Music Group, opened its
plant in Nov. 1992 and has a capacity
for 250,000 discs per month. In addi-
tion, Sonopress owns a 50% share of
the VAT plant.

Interestingly, the increase in CD
production comes at a time when Bra-
zil's economy and record industry
continue to free fall. With a combined
capacity of 33.6 million units per
year, the four CD plants have produc-
tion capabilities that far exceed the
approximately 10 million CDs sold in
Brazil last year.

By necessity, the plants are gear-
ing toward servicing the region, in-
cluding South and Central America
and Mexico. Sources say that the
plants will be running possibly as
much as 70% below capacity if they
do not aggressively pursue export
business. But the central location of
Brazil makes exporting relatively
easy for these firms, and the coun-
try’s stable infrastructure makes
most of the manufacturers bullish
about the future of their facilities.

In addition, despite economic diffi-
culties and the dominance of the cas-
sette, CD has been steadily gaining
market share in Latin America, ac-
cording to the Mexico City trade

(Continued on page 62)
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RECORD
OF THE YEAR

Achy Breaky Heart
BILLY RAY.CYRUS
JIM COTTON

JOE SCAIFE

Tears In Heaven
ERIC CLAPTON (PRS)
RUSS TITELMAN

ALBUM |
OF THE YEAR

Achtung Baby
BRIAN ENO (PRS)

Beauty And The Beast
ALAN MENKEN

Diva
STERHEN LIPSON (PRS)

Unplugged
ERIC CLARTON-(PRS)
RUSS TITELMAN-—

SONG
OF THE'YEAR

Achy Breaky Heart
DON VON TRESS

Beauty. And The Beast
ALAN MENKEN

Save The Best Foy Last
JON LIND

WENDY WALDMAN
Tears In Heaven

ERIC CLAPTON (PRS)
WILL JENNINGS

Grammy

We proudly congratulateloor songwriters and compose

BEST ROCK SONG

Digging o The Dirt
PETER GABRIEL (PRS)

Layla
ERIC CLAPTON {PRS)
Jim GORDON

Smells Like Teen Spirit
KURT COBAIN AND NIRVANA

BEST RHYTHM &
BLUES SONG

End Of The Road

BABYFACE 7
L.A. REID

DARYL SIMMONS

Jam
MICRAEL JACKSON

My Lovim'

(Yow're Never Gonna Get 1t)
DENZIL FOSTER

THOMAS McELROY

BEST COUNTRY SONG

Achy Breaky Heart
DON VON TRESS

The Greatest Man | Never Knew
LAYNG MARTINE, JR.

| Still Believe In You
VINCE GILL

BEST INSTRUMENTAL
COMPOSITION

f Magic Fingers
BELA' FLECK

Tlie Truth Will Always Be
PAT METHENY

BEST INSTRUMENTAL
COMPOSITIONWRITTEN
FOR A MOTION PICTURE
OR FOR TELEVISION

Beawty And The Beast
ALAN MENKEN

Hook :
JOHN WILLIAMS

Theme from “Northern Exposure”
DAVID SCHWARTZ

Rush
ERIC CLAPTON (PRS)

BEST SONG WRITTEN
SPECIFICALLY FOR A MOTION
PICTURE OR FOR TELEVISION

Beautiful Maria Of My Soul
(Erom “The Mambo Kings")
ROBERT KRAFY

Beauty And The Beast
(From "Beauty And The Beast")

APAN MENKEN

It's Prabably Me o
(Fram lethal Weapon 3") }
ERIC.CLAPTON (PRS) ’
MICHAEL KAMEN

Now And Forever { /7 )
(From "A League Of Their Qwn"} /
CAROLE KING it 4

Wears In Heaven
{(From "Rush")

ERIC CLAPTON (PRS)
WILL JENNINGS

BEST CONTEMPORARY
COMPOSITION

Zwilich: Flute Concerto
ELLEN TAAFFE ZWILICH

BEST NEW ARTIST

ARRESTED DEVELOPMENT
BILLY RAY CYRUS
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ominees

ho-hdve been nominated for 1993 Grammy Awards

POP NOMINEES
CHET ATKINS

MARTAH CAREY

THE CHIEFTAINS (PRS)
ERIC CLAPTON (PRS)
PETER GABRIEL (PRS)
GENESIS, (PRS)
MICHAELJACKSON
PATTY SMYTH

JOHN WILLIAMS

- ROCK NOMINEES
| ERIC CLAPTON (PRS)
PETER GABRIEL (PRS)
EN VOGUE

HELMET

LITTLE VILLAGE

LOS LOBOS

MEGADETH

MINISTRY

ALISON MOYET (PRS)
NIRVANA

RED HOT CHilY PEPPERS
SANTANA

TINA TURNER

ALTERNATIVE
MUSIC NOMINEES

THEB-52'§
MORRISSEY
XTC

RHYTHM &
BLUES'NOMINEES

OLETA ADAMS

ARRESTED DEVELOPMENT

BOYZ 11 MEN

THE BRECKER BROTHERS

MARIAH CAREY

MILES DAVIS

EN VOGUE

GEQRGE HOWARD

JANET JACKSON
MICHAEL JACKSON

AL JARREAU \

IREY LORENZ

“RAP NOMINcEES
ARRESTED DEVELOPMENT
HAMMER
PUBLIC ENEMY \

SIR MIX-A-LOT N\

NEW AGE NOMINEES

ENYA
SHADOWFAX
TANGERINE DREAM

JAZZ NOMINEES

KENNY BARRON
RANDY BRECKER

THE BRECKER BROTHERS

GARY BURTON

EDDIE DANJELS

MILES DAVIS

STAN GETZ

GRP ALL-STAR BIG BAND
CHARLIE HADEN QUARTET WEST
JOE HENDERSON

ABBEY LINCOLN

BOBBY McFERRIN

PAT METHENY

DAVID SANBORN

JIMMY SCOTT

TAKE 6

McCOY TYNER BIG BAND

COUNTRY NOMINEES
ALABANA

RED ALLEN

ASLEEPR AT THE WHEEL

CHET ATKINS

BROOKS & DUNN

JIM BUCHANAN

THE CHIEFTAINS (PRS)

LARRY CORDLE

BILLY RAY CYRUS

JOE DIFFIE

GLEN DUNCAN

VINCE GILL

DAVID GRISMAN

WYNONNA JUDD

THE KENTUCKY HEADHUNTERS
JAMES KERWIN

ALISON KRAUSS

CHRIS LeDOUX

LONESOME STANDARD TIME
DELBERT McCLINTON

LORRIE MORGAN

THE NASH RAMBLERS

THE NITTY GRITTY DIRT BAND
HERB PEDERSEN

JERRY REED

THE SELDOM SCENE

MARTY ST RI

PAM T|

TR VA TRMTT

"I

AW ameri

country nominees cont'd

TANYA TUCKER
UNION STATJON

GOSPEL NOMINEES

STEVENCURTIS CHAPMAN
JEEF & SHERKEASTER

FAIRFIELD FOUR

THE FLORIDA BOYS

AL GREEN

LARNELLE HARRIS

GOSPEL HUMMINGBIRDS

MYLON LeFEVRE

PETRA

PRAY FOR RAIN

THE RICHARD SMALEWOOD SINGERS
REV. LAWRENCE THOMISQN

AND THE MUSIC CITY. MASSICHOIR
ALBERTINA WALKER

MERVYN WARREN

WHITE HEART

WOM & POP WINANS

VICKIE WINANS

LATIN NOMINEES

RAY BARRETTO
LINDA RONSTADT
LOS TIGRES DEL NORTE

BLUES NOMINEES

CHARLES BROWN

CRARENCE "GATEMOUTH" BROWN
ROBERT CRAY

DR. JOHN

ROBBEN FORD

ETTA JAMES

POPS STAPLES

in CLASSICAL,
FOLK, REGGAE, and
14 more nominating

categorieS...

MICHAEL ABENE

BABYFACE

ROSS BAGDASARIAN

SUSAN BIRKENHEAD

NORMAN AND NANCY BLAKE

EDDJE BLAZONCZYK"S VERSATONES
JOHN BOYLAN

T-BONE BURNETT

THE CHICAGO PUSH

THE CHIEFTAINS (FRS)

A

JIMMY_ CLIFF
RICHARD DASHUT

EN VOGUE

BRIAN ENO (PRS)

AHMET ERTEGUN
ARDESHIN FARAH
THOMAS FROST

FRANK FUCHS

PETER GABRIEL (PRS)
RUSS GERSHON

UENNY GOMULKA
MICHAEL GORE

WOODY GUTHRIE
HAMMER

LUTHER HENDERSON
DAVID HOLT

INDIGO GIRLS

JANICE KARMAN
GARRISON KEILLOR

LOS LOBOS

ARIF MARDIN

D.L, MENARD

ALAN MENKEN

PUBLIC ENEMY.

PETE SEEGER

THOMAS Z. SHEPARD
MICHELLE SHOCKED (PRS)
STEEL PULSE

LA. REID s
JORGE A/STRUNZ »
JIMMY. STURR C
MERVYN WARREN ~
ROGER WATERS (PRS)

"WEIRD AL" YANKOVIC

HALL OF FAME
AWARDS

"GEORGIA ON.MYMIND"
"ROUNDABOUT MIDNJGHT"
"SERGEANT PEPPER’S
lONE‘lY HEARTS CLUB BAND"

LIEETIME
ACHIEVEMENT

AWARDS (D)

CHET ATKINS
LITTLE RICHARD

THELONIOUS\MONK
BILL MONROQE )

PETE SEEGER-

P L Ty .

1 AHMET ERTEGUN

\ TRUSTEES AWARDS ,
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Rapper Pays Trihute To Dr. King

H BY PARIS

Black History Month presents us with an
excellent opportunity to attempt a difficult
but necessary task: the reclaiming of the
legacy of Dr. Martin Luther King for my
generation, aka the hip-hop generation.

For most of us, Dr. King today is almost
entirely eclipsed by Malcolm X. Why?
Spike Lee, in a recent interview with Henry
Louis Gates’ Transition quarterly, hit the
nail on the head: “Black youth today are
not going to turn the other cheek. The
whole turn-the-other-cheek business isn't
getting anywhere in black America. That's
why people aren’t walking around with a
‘K’ on their hats.”

Meanwhile, Malcolm’s influence is every-
where. Think of the speeches of Malecolm X
sampled on Keith LeBlanc’s 1983 single
“No Sellout.” Think of KRS-One’s appro-
priation of that famous photo of an armed
Malcolm X peering through a window for
use on the cover of his album, “By All
Means Necessary.” Think X-Clan and Ter-
minator X and Movement Ex. Think of one
of the most sampled soundbites in hip-hop
history: “Too black, too strong.” Think of
all those X hats.

By contrast, solid evidence of Dr. King’s
influence on today’s artists is hard to come
by. The “King Holiday” record—which fea-
tured Run-DMC, Whodini, the Fat Boys,
and Melle Mel alongside New Edition,
Whitney Houston, Stephanie Mills, Stacy
Lattisaw, and others, and which was hard-
ly a major smash—is one of few examples.

Ultimately, Malcolm is seen as much
more radical and uncompromising than
Martin. This state of affairs reflects a sad
ignorance of Dr. King’s works, and of his
later work, in particular. Dr. King was ev-
ery inch a revolutionary, even if he did re-
fer to African-Americans as Negroes. He
was a world-class thinker, tactician, orga-
nizer, and media manipulator. In 1964 he
said: “We cannot stop till Negroes have ab-
solute and complete freedom.” He was, in
short, a very dangerous man and his ass-
assination was no accident.

Let’s understand, to begin with, that

SHANACHIE AND GOLIATH

We are very gratified by the recent article
on O’Yaba and the beautiful piece on Shan-
achie (“Shanachie Marks Stellar Year,”
Jan. 23). This really helps give attention to
some important releases, which, of course,
is always appreciated. But, more important
to us, it demonstrates that, with Billboard,
the door is still open for independent labels
striving to make a mark beyond the tiny
niche often reserved for independents. This
gives us the courage to keep on battling
the Goliaths that dominate this industry.

Thanks for helping us get a shot.
Randall Grass
Executive VP/director of A&R
Shanachie Entertainment Corp.

NO JIVE FROM BMG

In an article headlined “BMG Distribution
Fired Up To Spread Success” by Ed Christ-
man (Billboard, Jan. 30) reference is made
to the fact that BMG “owns or has an equi-
ty stake in the Jive record label.”

Malcolm X himself, after he left the Nation
of Islam in 1965, discarded the contempt
he’d formerly expressed for King and his
colleagues. As Malcolm told The Amster-
dam News at the time: “I'm throwing my-
self into the heart of the civil rights strug-
gle and will be in it from now on ... Since
I've gotten involved, I am surprised at how
militant some of these ‘integrationists’ are
sounding, man; sometimes they put me to

‘King today is
eclipsed by
Malcolm X’

Paris, a rapper,
is also CEO

of Scarface
Records.

shame.”

For his part, King, in his later years,
evolved steadily in Malcolm’s direction,
from reformer to radical. “For years I la-
bored with the idea of reforming the exist-
ing institutions of society, a little change
here, a little change there,” King said in
August, 1967. “Now I feel quite different-
ly. I think you’ve got to have a reconstruc-
tion of the entire society, a revolution of
values.”

King expanded on his notion of the ne-
cessity for a “revolution in values” in a
book published in 1967 called “Where Do
We Go From Here: Chaos Or Community?”
He wrote: “When machines and comput-
ers, profit motives and property rights are
considered more important than people, the
giant triplets of racism, materialism and
militarism are incapable of being con-
quered. A civilization can flounder as readi-
ly in the face of moral and spiritual bank-
ruptey as it can through financial bank-
ruptey ... A true revolution of values will
soon look uneasily on the glaring contrast
of poverty and wealth. A nation that con-
tinues year after year to spend more mon-
ey on military defense than on programs of
social uplift is approaching spiritual

death.”

One of my particular concerns as a col-
lege graduate is the low-level quality of
American public school education and the
extent to which the standard curriculum
tends to ignore the history and culture of
African-Americans. These concerns were
anticipated by King a generation ago. In
1968 he said: “The tendency to ignore the
Negro’s contribution to American life and
to strip him of his personhood is as old as
the earliest history books and as contempo-
rary as the morning’s newspapers. To up-
set this cultural homicide the Negro must
rise up with an affirmation of his own
Olympian manhood. Any movement for the
Negro’s freedom that overlooks this neces-
sity is only waiting to be buried.”

Present-day conservatives may read this
and smirk, contending that the govern-
ment lacks the money to implement these
wonderful visions. But King understood a
quarter-century ago that the simplest and
hardest task facing America was not find-
ing the money to do the right thing, but
committing to do the right thing in the first
place. It faces the same moral challenge to-
day.

As King wrote in his 1967 book: “There
is nothing to prevent (America) from pay-
ing adequate wages to social workers and
other servants of the public to ensure that
we have the best available personnel in
these positions which are charged with the
responsibility of guiding our future gener-
ations. There is nothing but a lack of social
vision to prevent us from paying an ade-
quate wage to every American citizen,
whether he be a hospital worker, laundry
worker, maid or day laborer. There is noth-
ing except shortsightedness to prevent us
from guaranteeing an annual minimum—
and livable—income for every American
family. There is nothing, except a tragic
death wish, to prevent us from reordering
our priorities, so that the pursuit of peace
will take precedence over the pursuit of
war.”

As a rapper and a radical, I must say
that I find much to admire in the thought
and the tactics of Dr. Martin Luther King.

LETTERS

I'm writing to draw your attention to the
fact that this is incorrect. While BMG Dis-
tribution provides manufacturing and dis-
tribution services for our Jive and Silver-
tone record labels in the USA, BMG owns
no equity stake in these labels, which are
members of the Zomba Group of Compa-
nies, the largest independent music group
in the world.

Clive Calder
Chairman/CEQO
The Zomba Group of Companies

ARLO COMPLAINT
Thank you for the Jan. 23 concert review of
Arlo Guthrie’s Nov. 27 and 28 Carnegie
Hall concerts. We appreciate the time tak-
en to do this. I do, however, have some seri-
ous complaints.

The review is appearing two full months
after the concert happened. Arlo’s brother,
who was performing that night, is Joady
Guthrie, not Franke Fuchs. A mere glance
at the brothers’ last names should point

this out. Arlo’s son Abe is a keyboard play-
er and does not play guitars at all. Abe’s
band, Xavier, did not just “chip in.” It has
been Arlo’s backup band for his past two
national tours. Again, we do appreciate the
review. We would, however, appreciate
that it be printed in a timely manner with
correct facts.
Sue Devine
Rising Son Records

CALYPSO PLEASURE
Whilst I might dispute the headline “Lord
Kitchener Still Rules Calypso,” I just
wanted to say what an unexpected plea-
sure it was to read Timothy White’s article
(“Music To My Ears,” Jan. 30) in Bill-
board. The pieces on Steve Martland and
PJ Harvey were equally interesting. The
column makes opening Billboard a plea-

sure again.

Roger Ames
Chairman/CEO
PolyGram U.K. Ltd.

Articles and letters appearing on this page serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of Billboard or its management.
Letters should be submitted to the Letters Editor. Commentaries should be submitted to Commentary Editor Susan Nunziata, Billboard, 1515 Broadway, New York, N.Y. 10036.
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THE RCA RECORDS LABEL PRO LY WEI.COMES
REUNION RECORDS & MICHAEL W. SMITH

CHANGE YOUR WORLD

HIS NEW ALBUM-CERTIFIED GOLD & NEARING PLATINUM
NATIONAL 63-CITY TOUR - SELLING OUT!
“SOMEBODY LOVE ME”- THE NEW SINGLE, OUT NOW!

EXCLUSIVE MANAGEMENT AND DIRECTION: BLANTON/HARRELL, INC.
ON THE RCA/REUNION RECORDS LABEL - CASSETTES AND CCMPACT DISCS
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Kenny G Goes At ‘Breathless’ Pace
Sales Top Double-Platinum Since Nov.

B BY CRAIG ROSEN

LOS ANGELES—This week Kenny
G’s “Breathless” logs its fifth consec-
utive week at No. 2 on The Billboard
200 and soars to the Top 20 Sales
Mover position, with sales of more
than 2 million units since its Novem-
ber release.

For some artists, the extended stay
at No. 2 would be frustrating, yet
Kenny G is quite happy about where
“Breathless” stands. His previous
chart high was at No. 6 with his 1987
album “Duotones.”

“It would be nice if it went to No.
1,” he says. “But I'm so grateful
where I'm at now. For me to say ‘I
wish [ was No. 1’ would be a terrible
way of negating a wonderful experi-
ence and a wonderful time.”

Kenny G recalls the moment when
Arista president Clive Davis gave
him the news at a recent inaugural
function in Washington, D.C.: “As he

Sony Launches
TriStar Label
For Int’| Projects

NEW YORK—Sony Music has creat-
ed a TriStar Music Group label entity
that will exclusively handle acts from
territories outside the U.S., including
artists signed to Sony International.
Distribution of the new line, expected
to debut April 1,
will be through
Relativity Enter-
tainment Distribu-
tion (RED), the
Queens, N.Y.-
based indie that is
50%-owned by
Sony Music.

TriStar will be
operated by veter-
an music man Bob Buziak as presi-
dent.

The new label’s international fo-
cus apparently reflects a personal
mandate of Sony Music chairman
Michael Schulhof. Although no ex-
ecutive was available for comment
on the label’'s
philosophy, a
Sony Music
Entertain-
ment spokes-
man says that
Schulhof has
felt the need for a separate nar-
rowcast label to accelerate the
breaking of foreign acts here. “To
Schulhof, one of the important as-
pects of the music industry is to
successfully export acts from their
domestic markets to the U.S.”
Schulhof, in fact, is expected to ad-
dress this issue during a talk Tues-
day (23) before the Los Angeles
World Affairs Council.

In his announcement of the la-
bel’s creation, Sony Music presi-

(Continued on page 77)
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was coming across the room he
caught my eye and held up two fin-
gers. I was in shock. I thought, ‘Cer-
tainly he’s not telling me that my rec-
ord went to No. 2. He must just be
giving me the peace sign or saying
hello.” ”

Making Kenny G’s stay at No. 2 a
bit sweeter is the fact that it is been
second only to another Arista re-
lease, “The Bodyguard,” which fea-
tures “Even If My Heart Would
Break,” a song he performs with
Aaron Neville that is also included on
“Breathless.”

Another Kenny G tune, “Waiting
For You,” is featured in the film and
is on the European release of the
soundtrack.

“When you're at No. 2 ... it's nice
to know that the album that is No. 1
is something that you're rooting for
and part of the Arista family,” he
says.

Kenny G has had a decade-plus as-

sociation with the label. In the liner
notes of “Breathless,” he thanks 33
members of the label’s sales and pro-
motion field staff by name. He cred-
its those individuals for much of his
success at radio.

“Forever In Love,” which this
week jumps to No. 24 on the Hot 100
Singles chart, recently became the
fourth top 40 hit of his career.

“Radio has been very accommodat-
ing to my music,” he says. “That has
a lot to do with the relationships Aris-
ta promotion people have with PDs
... Every one of those guys are
working their butts off. You hand a
promotion guy an instrumental rec-
ord and tell them to take it to AC sta-
tions and top 40 stations and it’s a
tough job, even with the history we
have.”

“Breathless” is Kenny G’s first
new studio album since 1988’s “Sil-
houette.” (“Kenny G Live” was re-

(Continued on page 76)

B BY JANINE McADAMS

NEW YORK—In a bid to expose
its developing rap artists, Mercury
Records is launching a 15-city Hip-
Hop College tour in mid-March.

Featuring Diamond (of the Psy-
chotic Neurotics), Nefertiti, Dougie
Dee, and Yaggfu Front, the tour
will give students at colleges
around the country a chance to hear
the artists speak about their experi-
ences as well as to see them per-
form for free. There will also be
some high school stops.

“We were trying to figure a bet-
ter way to expose a lot of our hip-
hop acts, because they take a long

Mercury Rap Promo Tour
Sends Acts On College-Hop

time to build,” says Larry Stessel,
senior VP/GM of Mercury. “We de-
cided on a hip-hop posse tour: Put
them together on a bus, sharing
sound equipment and a road man-
ager, and put them on a college
tour. We thought if they went to
that audience, they’d have a lot
more success in the long run.”

In a statement, Mercury presi-
dent Ed Eckstine adds, “What bet-
ter way to have some meaningful
constructive dialog than face-to-
face discussions between the youth
culture and the artists who are di-
rectly tied to that very same hip-hop
culture.”

(Continued on page 86)

Polish composer Henryk Gorecki, right, received gold and silver discs for sales
of 100,000 and 60,000 units, respectively, from Warner Classics U.K. manager
Bill Holland in a ceremony Feb. 8 in Brussels.

Moumful Classical Piece
Gracks U.K. Pop Top 10

B BY PAUL SEXTON

LONDON—Recent heavyweight pop
releases by Paul McCartney, Jesus
Jones, and Mick Jagger are being up-
staged on the U.K. album charts by a
reclusive and little-known classical
composer from Katowice, Poland,
with a symphony inspired in part by a
poem written in a concentration
camp.

Henryk Gorecki’s “Symphony No.
3” has astonished the most seasoned
industry observers—and even the
staff of Warner Classics, which re-
leased the Elektra Nonesuch album
last July—by building on a grounds-
well of interest to soar into the U.K.’s
pop top 10 and win a gold record for
sales of more than 100,000. The re-
lease, which is at No. 6 on the U.K.
pop chart this week, also appears to
be the first record “broken” by Brit-
ain’s new classical-formatted radio
station, Classic FM.

Gorecki’s piece, subtitled “Sym-

Neil McGarthy To Capitol Exec VP Post

NEW YORK—Neil McCarthy has
been named executive VP of Capitol
Records, where he will oversee the
label’s business affairs, finance,
and administration and operation di-
visions.

McCarthy, who
has been an exec-
utive VP at Capi-
tol-EMI Music
since 1991, will re-
port directly to
Capitol president/
CEO Hale Mil-
grim. With the
imminent depar-
ture of Joe Smith
as CEO of Capitol-EMI and the as-
cension of EMI Records Group
CEOQ/chairman Charles Koppelman
to that post next month, Milgrim
saw an opportunity to snag McCar-

McCARTHY

thy. “When I can work with some-
one like Neil in a straight-ahead
alignment, I think it will help this
company dramatically,” he says.
“In a lot of cases, we were working
with Neil already in his capacity
with Joe. Now he’s just working a
little closer with me. It was month-
to-month or week-to-week before,
now it will be day-to-day.” It had al-
ready been announced that Terri
Santisi, executive VP/GM of the
EMI Records Group, will expand
her duties to work with Koppelman
in many of the areas that McCarthy
oversaw (Billboard, Jan. 23).

At Capitol, McCarthy will as-
sume some of the responsibilities
handled by fellow executive VP
Art Jaeger, allowing Jaeger to fo-
cus more on the other areas he
oversees, including advertising,

marketing, sales, creative ser-
vices, and artist and media rela-
tions. “This move gives Art a lot
more freedom to work on the cre-
ative areas,”” says McCarthy. “As
see it, when Joe decided to move
on, this was a natural evolution
since I was already working close-
ly with Art and Hale.”

McCarthy adds that he doesn’t
foresee making ‘““any dramatic
changes or sudden shifts” in his
new duties. “Hale has a very clear
vision and I’'m there to help him
see it through.”

Milgrim says that McCarthy’s
addition is not related to the re-
structuring done by the label last
October. (Billboard, Oct. 22, 1992).
He adds that at this stage, he does
not see other major staff changes.

MELINDA NEWMAN

H

phony Of Sorrowful Songs,” is
played by the London Sinfonietta
with conductor David Zinman, and
features Grammy-winning American
soprano Dawn Upshaw. It is the first
composition by a living classical com-
poser to top the classical charts here
and break into the pop market.

The album’s success also affirms
the impressive audience ratings gar-
nered by 6-month-old Classic FM, a
station that has been featuring the
symphony in every edition of its
peaktime Saturday-morning chart
countdown. The station has a 2.8%
audience share and a weekly reach of
4.3 million, according to new U.K. lis-
tener research published by RAJAR
(Billboard, Feb. 20).

Broadcaster and author Paul Gam-
baccini, who presents the chart show
on which Gorecki has taken such a
stranglehold, says the album’s suc-
cess “‘points to something very excit-
ing. [t’s the first time ever that radio
has broken a classical record. It's a
great tribute to the success of Classic
FM and it shows the potential of [the
format] for ‘doing good,” if I may use
that phrase.”

David Terrell, marketing director
of the HMV retail chain, agrees that
Classic FM pioneered the release.
“It’s sold very well with us. We were
one of the first to pick up on it. Now
it’s just a question of displaying it
prominently. The thing’s selling it-
self.”

Andrea Turner, product executive
for the W.H. Smith retail chain, which
sponsors the station’s chart, says,
“When Classic FM first started, we
had people coming in saying they
wanted to buy whatever No. 5 was in
the chart, and it turned out to be the
Gorecki. We were seeing that happen
from the beginning.”

The album recently moved to No. 1
at Tower Records’ Piccadilly outlet in
London. The store’s classical depart-
ment manager Eluned Smith con-
firms that such dizzy heights were

(Continued on page 77)
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Unprecedented
$5,000 Offer!

CD One Stop has embarked on a
nationwide campaign to computerize
independent retail. CD One Stop will
pay you, the independent retailer, up to
$5,000 in cash and other valuable
considerations in exchange for
providing sales information as
generated through your Point of Sale
system. If you don’t have a Point of
Sale system, CD One Stop will help
you get one. Participating Point of
Sale companies are prepared to offer
you discounted systemns which will
allow you to computerize quickly and
cost effectively. $5,000 will go a long
way in enabling you to purchase a
Point of Sale systemn; and there might
even be a major piece of change
leftover! If you already have a Point of
Sale system, CD One Stop is ready to
put money straight into your bank
account!

CD One Stop and SoundScan have
joined forces and are inviting
independent retailers to participate in
helping determine what appears on the
Billboard charts. The sales information
you report will be used in establishing
the weekly chart rankings for all music
categories that appear in Billboard
magazine!

What you sell should not be
overlooked in compiling the top selling
music titles in the country. As a CD
One Stop/SoundScan Reporter, you
report only piece count sales of
pre-recorded music and video. No
other sales information is collected.
Your report will be kept confidential, as
your information will be combined with
other stores in your geographical
region. You'd expect it to be
complicated, but CD One Stop has
made it easy, and we’re going to pay
you for it/

Elvis arrives

.The Beatles
record their first
album

..CD Omne Stop
computerizes
independent retail

You don’t have to be a CD One
Stop customer now or in the future
to qualify or participate. With little
difficulty and at minimal or no cost,
you can become and remain
compelitive in your marketplace, make
better purchasing decisions, increase
your profits while reducing costs, and
gain national recognition as a CD One
Stop/SoundScan Reporter.

As you read this ad there are major
changes taking place within the music
retail industry. Protect your vital
interests today by locking into the
CD One Stop/SoundScan Reporting
Network. Let us provide you with the
necessary muscle to compete in these
changing times.

To take advantage of this historic offer,
call the CD One Stop/SoundScan
Hotline at 800-388-8889 ext. 457.

Become a part of music history... become a
CD One Stop/SoundScan Reporter.

undScan
T

él%pom retailers must mest
One transmission
criteria
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Atiantic/VW
Drive Home
Glannad Track

H BY PAUL VERNA

NEW YORK—In an unusual ex-
ample of corporate cross-polli-
nation, Atlantic Records is plan-
ning a promotion with Volks-
wagen to try to break Irish
folk/new-age outfit Clannad in
the U.S.

The campaign stems from a
strong consumer response to a
recent VW television spot for its
Passat GLX auto that uses Clan-
nad’s song “Harry’s Game” as
the soundtrack. Numerous call-
ers have dialed a toll-free num-
ber intended to provide informa-
tion about the car with inquiries

(Continued on page 80)
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Miranda Sex Garden Tends To Melody On New Album

EBY THOM DUFFY

LLONDON—Miranda Sex Garden
never intended to grow old singing
madrigals, the intricate vocal love
songs rooted in the 15th and 16th cen-
turies.

But the classically trained female
trio of Kelly McCusker, Katharine
Blake, and Jocelyn West drew critical
raves and a cult following when it re-
leased its Mute Records debut album,
“Madra” in 1991, featuring nothing
but a cappella madrigal repertoire.

Listeners lulled by the lovely vo-
cals of “Madra” were little prepared
then for what sprouted on Miranda
Sex Garden’s 1992 follow-up EP,
“Iris.” The trio—with Donna McKe-
vitt replacing West, who had re-
turned to school—formed a band
with guitarist Ben Golomstock and
percussionist Trevor Sharpe. The
madrigal-style harmonies were now
offset by electronic enhancements,
dissonant guitar, keyboards, and

Gold N’ Roses. BMG International presents members of Geffen act Guns N’
Roses with specially designed plagues highlighting the territories in which “Use
Your lllusion I” and “I1” earned platinum and gold records for BMG International,
which licenses and distributes MCA/Geffen/GRP product worldwide (excluding
the U.S., Canada, and Japan). The albums have earned 72 platinum and 16 gold
awards, representing sales of over 10 million units in areas where BMG markets
and distributes the band. Pictured, from left, are band member Duff McKagan;
Christoph Ruecker, VP of BMG International marketing, MCA/Geffen/GRP; and

band member Slash.

RECORD COMPANIES. Bob Buziak is
named president of the TriStar Mu-
sic Group in New York. He was
president and COO of Chameleon
Entertainment. (See story, page 12.)

Neil McCarthy is appointed execu-
tive VP of Capitol Records in Los An-
geles. He was executive VP of Capi-
tol-EMI Music. (See story, page 12.)

Al Pedecine is named senior VP
and CFO of EMI Records Group in
New York. He was VP of finance
and administration for PolyGram
Group Distribution.

Brian Koppelman is appointed
VP of A&R for SBK Records in
New York. He was VP of A&R for
EMI Records Group.

Jon Klein is promoted to senior
director of national video promotion
for Arista in New York. He was re-
gional director of West Coast pro-
motion.

Savage Records in New York ap-
points Jill Siegel national director

EXECUTIVE TURNTABLE

N

KOPPELMAN

PEDECINE

of publicity, Joel Klaiman national
manager of promotion and market-
ing, Jacqueline Saturn manager of
sales and advertising, and Joseph
Petze operations manager of mar-
keting and promotion. They were,
respectively, senior publicist at
Rogers & Cowan P.R., assistant
manager for Frank DiLeo Manage-
ment, sales and marketing assistant
at Savage, and GM of Red Sox Mu-
sic Productions.

Ginny Meroth Johnson is pro-
moted to director of national promo-
tion at Private Music in Los Ange-

drums. The mix was both alarming
and entrancing. It was as if Enya had
gone grunge.

The promise of new musical direc-
tions made on “Iris” is fulfilled on
“Suspira,” Miranda Sex Garden’s
forthcoming second full-length al-
bum, which is set for release on Mute
in the U.S. March 26, distributed by
WEA. Mute’s marketing plans for
the release include targeting college
and modern-rock radio and alterna-
tive-music press. Miranda Sex Gar-
den also is likely to play its first U.S.
tour this spring.

McKevitt recalls the evolution of
Miranda Sex Garden’s music from
ancient to avant-garde. “Just before I
joined the group, Kelly and Kather-
ine and Jocelyn had been in the studio
writing, and they did come up with a
few things that were pretty classical
and ethereal.”

Then West left the group and
Blake recruited Golomstock and
Sharpe, with whom she was sharing
a house, jamming on the side, in a
north London neighborhood.

“That just opened up so many
doors,” says McKevitt.

“It was accidental in a way,” says
Golomstock of the Miranda Sex Gar-
den’s stylistic shift. “We actually
didn’t plan any of this. I don’t think
any of us knew what we were capa-
ble of doing. We went out on a limb
and the whole thing was instinctive.”

But he and Sharpe did understand
much of their musical manner con-
trasted with the simplicity of Miran-
da’s early vocals. “The style that me
and Trevor had was completely con-
tradictory to that, which is one of the
reasons we were trying to do this.

(Continued on page 85)

NBC License Fees Pump Up ASGAP Coffers

Retroactive TV Blanket Payments Received In April

H BY KEN TERRY

NEW YORK—ASCAP’s domestic
distributions shot up to $222.4 million
in 1992, a 10.5% jump over the previ-
ous year. The bulk of the increase
came from a special distribution of
$18.88 million for NBC-TV blanket li-
cense fees covering the years from
1977-1991.

Distributions to ASCAP members
from foreign sources totalled $91.66
million, an all-time high.

The performing rights society’s to-
tal distributions for 1992 were
$314.06 million. Receipts from all
sources, including $93.7 million from
foreign societies, added up to $390
million. Both distribution and reve-
nue figures represent new peaks for
ASCAP.

The society’s operating costs ate
up 20% of its domestic and foreign re-
ceipts, about the same percentage as
in 1991. After balancing actual ex-
penses against distributions, ASCAP
still has $212,000 of 1992 income to
distribute to members this year.

John LoFrumento, ASCAP’s CFO,
notes that NBC’s retroactive pay-
ment was received in April and dis-
tributed in September.

Foreign distributions, he notes,
were up about $5 million, whereas
foreign revenues decreased by more
than $6 million. The discrepancy, he

KLEIN JOHNSON

les. She was in-house consultant.
Tom Terrell is named national
publicity manager for Verve in New
York. He was national promotion
manager for Mango/Antilles.
Mechanic/Futurist Records in
New York names Ray Godas direc-
tor of marketing, John Butler di-
rector of alternative promotion, and
Barbara MacDonald director of
publicity. They were, respectively,
national retail marketing manager
at Roadrunner Records, director of
national promotion at TVT Records,
and senior publicist at the Putnam/

explains, is due to the fact that, in
1991, three foreign societies paid
ASCAP for 1990 and 1991. This wind-
fall arose from a reciprocal deal by
which the overseas societies agreed
to pay ASCAP on a periodic basis,
and vice versa. However, the foreign
bodies still do not furnish ASCAP
with detailed lists of members to
whom sums are owed until October
of each year. Hence, the periodic for-
eign payments made in 1991 were dis-
tributed in 1992.

If the advances were taken out of
the picture, LoFrumento says, reve-
nues from foreign sources would
have been up 13% last year.

LoFrumento attributes the growth
in domestic receipts largely to
ASCAP’s efforts to increase its gen-

eral revenues. Aside from the one-
time NBC payment, there has been
no growth in television revenues, be-
cause they have been tied up in court
since 1987, he notes. And radio re-
ceipts were flat because the radio
business is suffering.

“What we're proud of is that we’re
doing this despite the fact that a good
deal of our revenue has been held
back either by the economy or a mag-
istrate’s decision,” LoFrumento says.
“General licensing has helped enor-
mously in helping us move ahead.”

Among the sources of ASCAP’s
general revenues are hotels, motels,
theme parks, restaurants, bars, back-
ground music companies, and live
performances.

(Continued on page 76)

Chapman Soars With 7 Dove Nominations

NASHVILLE—Steven Curtis Chap-
man is the leading contender for this
year’s Dove Awards with a total of
seven nominations. Candidates for
the Gospel Music Assn. honors were
revealed at a press announcement
Feb. 15 here.

Other top nominees are the group
4Him, with six nods; Michael W.
Smith and Michael English, with five
each; and Cindy Morgan, DC Talk,
Bruce Carroll, Petra, Twila Paris,

JACKSON

MURPHY

Berkley Publishing Group.

PUBLISHING. Margaret Johnson is
appointed VP of finance and admin-
istration for Famous Music Publish-
ing in New York. She was controller
for Peermusic.

MCA Music Publishing in New
York promotes Cathleen Murphy
to director of creative services and
James Jackson to director of cre-
ative services/R&B music. They
were, respectively, manager of cre-
ative services and manager of cre-
ative services/R&B music.

and Susan Ashton, with four each.

Chapman’s nominations are in the
following categories: song, songwrit-
er, male vocalist, artist, contempo-
rary recorded song, contemporary al-
bum, and shortform video.

The Dove Awards show will be
broadcast live April 1 from the Ten-
nessee Performing Arts Center on
the Family Channel. Jim Owens En-
tertainment will produce the event.

(Continued on page 77)

HOFFNER

Leslie Berra is named director of
performing rights research at BMI
in New York. She was associate di-
rector/music clearance at CBS TV.

RELATED FIELDS. Joel Hoffner is pro-
moted to VP of marketing and cata-
log development at Uni Distribution
Corp. in Universal City, Calif. He
was VP of distributed lines.

Ruth Ann Cisero is named VP of
production and inventory manage-
ment for PolyGram Group Distribu-
tion in New York. She was VP of
distribution for Vestron Inc.
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Enthusiastically, with feeling

POLYGRAM MuUSIC PUBLISHING
CONGRATULATES OUR ARTISTS AND WRITERS ON THEIR
1993 GRAMMY AWARD NOMINATIONS

RECORD OF THE YEAR
Constant Craving / k.d.lang
Achy Breaky Heart / Billy Ray Cyrus
Save The Best For Last/ Vanessa Williams

ALBUM OF THE YEAR
Ingenue / k.d.lang
Achtung Baby / U2

SONG OF THE YEAR
Achy Breaky Heart / Don Von Tress
Constant Craving / k.d. lang*, Ben Mink
Save The Best For Last / Phil Galdston*, Wendy Waldman, Jon Lind

BesT POP VOCAL PERFORMANCE — FEMALE
Constant Craving / k.d.lang
Save The Best For Last / Vanessa Williams

BesT Rock PERFORMANCE By A Duo OrR GrOuP
Achtung Baby / U2

BeEsT HARD ROCK PERFORMANCE
Pearl Jam / Jeremy

BesT ROCK SONG
Jeremy / Jeff Ament*, Eddie Vedder

BeEST R&B VOCAL — FEMALE
Vanessa Williams / The Comfort Zone

BEsT R&B VOCAL — MALE
Tevin Campbell / T.E.V.L.N. (album)

BEST RAP SOLO
Sir Mix-A-Lot / Baby Got Back

BEST RAP PERFORMANCE By A Duo OrR GROUP
Beastie Boys / Check Your Head

BEsT COUNTRY VOCAL — MALE
Achy Breaky Heart / Billy Ray Cyrus

BesT COUNTRY PERFORMANCE By A Duo OR GROUP
The Kentucky Headhunters / “Only Daddy That'll Walk The Line”

BEST COUNTRY SONG
Achy Breaky Heart / Don Von Tress

BEST CONTEMPORARY BLUES ALBUM
Robert Cray / | Was Warned

BesT CONTEMPORARY FOLK ALBUM
Michelle Shocked / Arkansas Traveller

BEST REGGAE ALBUM
Third World / Committed

BEST ENGINEERED ALBUM (NONCLASSICAL)
Ingenue / k.d. lang

PolyGram Music Publishing Group

www americanradiohictorvy com
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Living Colour Marks Bold Return ™

‘Stain’ No Washout As Portrait Of Urban Life

H BY PAUL VERNA

NEW YORK—If “Stain,” the upcom-
ing album from Living Colour, lives
up to its title, it will leave an indelible
mark on the career of one of rock’s
most riveting bands. The March 2
Epic release paints incisive and some-
times brutal portraits of a spectrum
of urban characters, most of whom
are psychologically or emotionally

LIVING COLOUR: William Calhoun,
Doug Wimbish, Vernon Reid, and
Corey Glover.

flawed.

According to Living Colour guitar-
ist and founder Vernon Reid, “Stain”
goes where most artists fear to tread:
“The only way to survive is to look at
the demon, because the demon is
there,” he says. “It’s gonna be there,
and if you pretend that it’s not there,
so much better for the demon.”

“Stain” marks the end of a two-
year public absence by the band, dur-
ing which it underwent a change in
personnel and producers, among
other things.

After parting ways with former
bassist Muzz Skillings, Living Colour
recruited Doug Wimbish, the onetime
leader of Tackhead and a widely re-
spected session player. On the day
Wimbish got the call to join Living
Colour, he also heard from Bruce
Springsteen’s people, who wanted to
know if he would tour with Spring-
steen.

For Wimbish, it was no contest. “It
was a very easy decision to make,” he
says. “At the end of the day all things
end, and when you're backing some-
body up, they go home to their man-
sion, or they go drink rum coolers on
the beach. I was sick and tired of that.
I wanted to be in a band.”

Living Colour also hired Ron St.
Germain, parting from Ed Stasium,

Wynton Marsalis Trumpets
Latest Musical ‘Movement’

B BY JEFF LEVENSON

NEW YORK—Ask Wynton Marsa-
lis a simple question about the gene-
sis of one of his compositions, and a
torrent of musical terms suddenly
floods the conversation: tonics,
fifths, symmetrical intervals,
eighth-note triplets, three-time
rhythm. Whoa! Slow down, son.
Come up for air.

Ask him to discuss the work meta-
phorically, and a stream of rich im-
ages follows: skyscrapers, cross
streets, traffic, subways, people
walking down avenues unified by
the groove of their collective gait. All
right, now he’s painting pictures.

WYNTON MARSALIS

Not that Marsalis has to explain
anything (however, don’t expect him
to remain silent when there’s a
warm-glow opportunity for ped-
antry in the air), it’s just that enthu-
siasm of his kicking in. By now he
doesn’t even bother checking it at
the door.

He is talking about the city, of
course—specifically, “Citi Move-
ment,” his new two-CD/cassette Co-
lumbia recording born from his art-
ful collaboration with modern dance
choreographer Garth Fagan. It is
Marsalis’ most ambitious work to
date.

“Garth gave me a poem in June of
1991,” explains the trumpeter from
his apartment high above midtown
New York. “It expressed the mean-
ing of ‘Griot New York,’ his ballet,
which we were going to work on. I
didn’t quite get it. So I took it to
Albert [Murray, noted writer and
adviser], who helped me understand
its symbolism and then ultimately
the concept for my musical outline.”

What resulted is a rich musical
panorama of sounds and colors that
renders up close the ebb and flow of
the city—art, very much imitating
life. With his vast command of jazz's
stylistic vocabularies and rhythmic
grooves, Marsalis has created a
highly visual work that does not
need dance as a validating raison
d’etre; indeed, it stands as a specta-
cle of movement on its own.

What’s more, it answers those
critics who flog the dead horse opin-
ion that Marsalis’ work is chilly—

(Continued on page 18)

who produced earlier records, to co-
produce the muscular “Stain.”

St. Germain, who has worked with
Sonic Youth, Soundgarden, and Bad
Brains, was by no means new to the
Living Colour family: He engineered
and mixed some previous band mate-
rial, including the famous Mick Jag-
ger-produced demos, which opened
many roads for the band when it was
working through the New York club
circuit in the mid-to-late-’80s.

Ironically, it was Wimbish—a long-
time friend of Reid’s and lead singer
Corey Glover’s—who originally
hooked up Living Colour with Jagger
and St. Germain.

“Stain” opens with the vituperative
“Go Away,” a snarling diatribe writ-

Love Story. Darlene Love, second from right, meets with songwriters Barry
Mann, left, and Cynthia Weil, second from left, and WCBS' Bobby Jay following

Love's performance in “Portrait Of A Singer,” at N.Y.'s The Bottom Line. The
show chronicles Love's career and highlights many songs written by Weil and

ten from the point of view of a person
(Continued on page 24)

Mann. (Photo: Chuck Pulin)

THE ENVELOPE PLEASE: As we prepare for the 35th
annual Grammy Awards, Wednesday (24), we suggest
NARAS, the recording academy, just hand over as many
Grammys to the multinominated Eric Clapton as he can
possibly carry and we all just go to the label parties early.
Seriously, we predict a Clapton sweep; nothing else is quite
so clear. In an effort to second-guess the academy, we've
printed our predictions for selected awards, as well as the
winners in the inaugural Beatties, our choice of who the
Beat wants to win.
And remember, it’s an honor just

The Grammys’ Man To Beat Is Clapton,
But ‘Beattie’ Is The Award To Grah

change the station when it comes on.

* Best metal performance with vocal. The Grammy and the

Beattie go to “Countdown To Extinction” by Megadeth.

After stumbling out of the block, NARAS got amazingly

hip to this category very fast.

* Best R&B vocal performance, female: The Grammy and

Beattie go to “The Woman I Am” by Chaka Khan.

* Best R&B vocal performance, male: The Grammy and

the Beattie go to “Jam” by Michael Jackson.

* Best R&B performance by a duo or group with vocal:
The Grammy goes to “End Of The

to be nominated.

¢ Record of the year: The Grammy
goes to “Tears In Heaven,” just be-
cause it's Clapton’s year. The Beat-
tie goes to “Constant Craving” be-
cause of the ineredible impact it had
on k.d. lang’s career.

* Album of the year: The Grammy

Road” by Boyz II Men, the Beattie
to “Funky Divas” by En Vogue.
 Best R&B song: The Grammy and
the Beattie go to “End Of The Road”
by Boyz II Men. It deserves some-
thing for staying at the top of the
charts for so long.

* Best rap performance by a duo or

goes to “Unplugged,” by Clapton.
The Beattie goes to U2’s “Achtung
Baby.” With no disrespect to Clap-
ton (and we imagine his blessing), it
takes more than unplugging a guitar to make a ground-
breaking record.

* Song of the year: The Grammy and the Beattie go to
“Tears In Heaven.” The tune is simply a beautiful testa-
ment to the power of lyrical and musical expression,
equally well performed.

* Best new artist: The Grammy goes to Jon Secada. The
Beattie goes to Arrested Development. This field is the
strongest it has been in years, with four of the five nomi-
nees landing platinum or multiplatinum debuts. Though
we're giving the nod to AD, we’re happy with any of the
five.

* Best pop vocal performance, female: The Grammy and
the Beattie go to Vanessa Williams for “Save The Best
For Last.” It’s a toss-up here between Williams and lang,
but we'’re going with Williams.

» Best pop vocal performance, male: The Grammy and
Beattie go to Clapton for “Tears In Heaven.”

* Best pop performance by a duo or group with vocal: The
Grammy goes to “Beauty And The Beast” by Céline Dion
& Peabo Bryson. The Beattie goes to “I Can’t Dance,” by
Genesis. We have a fundamental problem with NARAS
combining groups and one-off pairings in the same cate-
gory. It created a “Collaboration” category for artists who
don’t normally perform together in the country field, why
not here?

* Best hard-rock performance with vocal: The Grammy
goes to “Live And Let Die” by Guns N’ Roses. The Beattie
goes to “Jeremy” by Pearl Jam simply because we never

by Melinda Newman

group: The Grammy and Beattie go
to Arrested Development for “Tenn-
essee.”

* Best country vocal performance,
female: The Grammy goes to “I Feel Lucky” by Mary-
Chapin Carpenter. The Beattie goes to “Wynonna” by
Wynonna Judd. But here again, we have to question the
nomination methodology. Why do albums compete against
individual tracks in the same category?

* Best country vocal performance, male: The Grammy and
the Beattie go to Garth Brooks for “The Chase,” which
is a small consolation for an album that should have been
nominated in the album-of-the-year category.

* Best country performance by a duo or group with vocal:
The Grammy and the Beattie go to “Boot Scootin’ Boogie”
by Brooks & Dunn.

* Best country vocal collaboration: The Grammy goes to
“Not Too Much To Ask” by Mary-Chapin Carpenter & Joe
Diffie because it’s a ballad and NARAS loves having some-
one like Carpenter to tout as country. The Beattie goes to
“The Whiskey Ain’t Workin'” by Travis Tritt & Marty
Stuart.

* Best country song: The Grammy goes to “The Greatest
Man I Never Knew,” performed by Reba McEntire and
written by Richard Leigh and Layng Martine Jr. The
Beattie goes to “I Still Believe In You,” sung by Vince Gill
and penned by Gill and John Barlow Jarvis.

* Best music video—shortform: The Grammy goes to Pe-
ter Gabriel’s “Digging In The Dirt,” directed by John
Downer. The Beattie goes to Los Lobos’ Kiko And The
Lavender Moon,” directed by Ondrej Rudavsky. Similar
to album of the year, why are only pop/rock clips nomi-
nated here?
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Entertainment Studies

Learn From Top
Professionalsin
the Music Industry

Spring Quarter Begins April 3

Whether you are interested in one course or an entire
curriculum, UCLA Extension provides the highest level
of instruction and course content to help you achieve

your career and personal goals.

Our courses are continually updated and expanded to
keep pace with current trends and events as well as
the latest in music technology. And you'll have access
to recognized leaders at the forefront of their fields,
chosen for both their professional accomplishments
and their ability to communicate.

Here are some of the courses we offer this spring:

@ Touring in the ‘90s: The Realities and Opportunities
of Tour Management, Roger Shepherd, personal
manager; Director of Campus Activities Service Office,
UCLA; founder and former president of Pacificoncerts

e Independent Music Publishing, Linda Komorsky,
Vice President, International Acquisition and Marketing,
BMG Music Publishing

® The Marriage of Radio and Records: Making
Today'’s Hits, Michael Schaefer, Advertising Sales
Representative, Radio & Records, former program and
music director, KIIS-FM

e Music Marketing in the ‘90s: An Integrated
Approach, Celia Hirschman, Executive Director of
Marketing, A&M Records

® The Rap and Street Music Phenomenon: Artist
Management, A&R, Marketing, and Promotion,
Evan M. Forster, National Director, Rap & Street
Music, A&M Records

® Record Production |, Richie Wise, Head of A&R and
staff producer, Scotti Brothers Records; he has pro-
duced 50 albums including KISS and Gladys Knight and
the Pips

® Producing Professional Demos, Jeff Lewis,
producer/co-owner of Moonlight Studios in Los
Angeles; a professional studio musician, he also
toured as lead trumpet player with The Jacksons,
Tom Johnston (from the Doobie Brothers), and others

Do you have questions about these and other courses in
recording engineering, electronic music, film scoring,
or music history and theory? Call us at (310) 825-9064.

Call Now For
Your Free Catalog

(800) 554-UCLA
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WYNTON MARSALIS

(Continued from page 16)

long on technique, short on feeling.
“Citi Movement” owes much to the
mood excursions of Duke Ellington,
Raymond Scott (of Warner Bros.
cartoon fame), and Charles Mingus.
(Remarkably, Marsalis claims no
knowledge of Scott and only passing
familiarity with Mingus’ music.) In
effect, it is a kettle of bubbling affir-
mation, evincing much of Marsalis’
wit, musical insight, and humanity.

“The city is very romantic to me,”
he admits. “The pulse, the vitality,
the way it breathes. I still like to
stay up and see it awaken. I've tried
to create with music all the things
around me, to build skyscrapers
with the chromatic movement of
chords, to lay out the streets using
harmony.”

What makes Marsalis’ achieve-
ment all the more formidable is that
he composed his architectural mas-
terwork during an intensive month-
long schedule of concerts and work-
shops while touring through Europe
(“I'd get back to my room and the
music would just come out of me
..."). He never really heard the mu-
sic until he returned home and was
able to develop it with his ensemble.
The result, an exuberant three-
movement pastiche, saw its premier
at the Brooklyn Academy of Music
in 1991.

Its longform nature, however,
while well-suited for the stage and
for CD release, aroused label con-
cern regarding radio airplay. Since
most of the tracks run into one an-
other, thus posing difficult cueing
access, Columbia has issued a disc of
radio edits designed to facilitate air-
play. The specific tracks were se-
lected using practical, rather than
aesthetic, guidelines.

“Some stations are playing whole
sections of the work, others selected
tracks,” explains Kevin Gore, the la-
bel’s director of jazz promotion and
marketing. “We wanted to give the
stations an option so we've serviced
them with both the full project and
with the radio edits version. It's part
of the challenge of getting the music
out there.”

To undersecore that point, Columbia
plans to support the album with an ag-
gressive marketing campaign that will
include full length subway posters and
television ads. The label seems mindful
of the fact that Marsalis is on the verge
of a different kind of recognition, one
that could take him beyond the occupa-
tional realm of jazz trumpeter and
place him squarely in the category of
serious American composer.

“I never believe in cutting myself off
from any aspect of tradition,” he says,
emphasizing a point he’s made many
times before. But with this latest musi-
cal conquest, Marsalis has waved good-
bye to at least one longstanding tradi-
tion—that of the brassy trumpeter
posing as mere instrumentalist. Jazz
fans always knew that he could blow.
Now, he’s designing cities as well.

7 SOMETHING TERRIBLE HAPPENS
WHEN YOU DON’T ADVERTISE . ..

NOTHING . ..
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1-800-223-7524 {OUT OF STATE)
212-536-5174

| is both a prolific tunesmith and a versatile musician—alternating between key-

Continental Drift

COAST TO COAST — EDITED BY MELINDA NEWMAN

DENVER: It was back to roots night in more ways than one for Colorado singer/
songwriter Lance Bendiksen. Four years after his national “Journey Home”
benefit tour for the homeless, which culminated in a 1989 Carnegie Hall ap-
pearance, the musician revived the concept here Jan. 28. Proceeds went to
Urban Peak, the city’s center for homeless teens. Efforts to organize the
Denver benefit began when Bendiksen opened an Eric Andersen concert last
year. An Urban Peak volunteer took note of Bendiksen’s issue-conscious lyr-
ics; backstage discussions led to a booking at the Mercury Cafe. The artist
first began writing songs about the homeless while working as a touring musi-
cian in the "70s; by the late '80s, he had amassed enough material to release
the self-produced “Journey Home” concept album. As
with past “Journey Home” shows, homeless teens were
invited to attend. Rounding out the rock textures of Ben-
diksen’s band the Radio Kings were several Colorado fa-
vorites, including blues/folkie Mollie O’Brien, and Run-
away Express, led by Wild Jimbos’ member Jim Ratts.
Because of the members’ diverse styles, the Kings’ sound
is often a simultaneous conglomeration of influences.
Bassist Frank Baier, who formerly played with Hall &
Oates and Chaka Khan, contributes funk/soul bass lines,
while lead guitarist Adam Rey delivers mid-"70s hard-
rock power licks. Steel guitarist Joe Oeser covers the folk/country base, while
drummer Brian Mikulich brings eclectic musical roots. Bendiksen himself

BENDIKSEN

boards, guitar, and melodica. The Radio Kings have finished preliminary work
on a new CD, tentatively titled “The Playful Ones,” which Bendiksen is cur-
rently shopping to labels. The new material is more produced than previous
efforts; the lyrics are less topical. Regardless of any future success or changes
in musical direction, Bendiksen promises to always keep portions of his touring
schedule open for homeless benefits. “I'm a champion of the powerless,” he
says. “There’s too much power in the world.” PETER M. JONES

FAYETTEVILLE, Ark.: Word spreads fast about Trout Fishing In America,
thanks to a mailing list of admirers that’s up to 16,000 names and a reputation
for the duo’s rare mix of musicianship, humor, and inspiration. While working
as street buskers more than a dozen years ago, the pair learned, “When you're
playing musie you either entertain
people or they're going to just walk
on by, and they won'’t drop a dollar or
a quarter in your case to let you eat
that night. That works on a larger ba-
sis, too. If you don’t entertain people 2
on some level, you'll lose them,” ex- =Y

plains guitarist Ezra Idlet. At 6 feet- 5 :

9 inches, Idlet is a striking contrast @

to 5 feet-5 inches bassist Keith i y
Grimwood, making the pair a pro- N RN l
verbial Mutt and Jeff. Together ‘ 3"@;& 5~ B
they've created a repertoire of origi- TROUT FISHING IN AMERICA

nal music and choiee covers that is a

delightful mix of folk and rock highlighted by impeccable dual vocal leads and
harmonies, and a series of comedic pieces as substantial as a Smothers Broth-
ers routine. Grimwood says their approach draws on a respect for old-time
performers. “We have a great love for street players, jugglers, mimes, magi-
cians. We play a lot of festivals, and we're attracted to that scene. This reputa-
tion for great shows has taken the duo from odd time slots at festivals to the
main stage, while their audience in St. Louis has grown to fill larger clubs
with each return trip. Their latest CD, “Over The Limit,” produced with Brave
Combo’s Carl Finch, has a full band sound; while 1990’s “Truth Is Stranger
Than Fishin’” captures more of the duo’s live approach. As a sideline, the
Trouts have also created a line of kids’ products, including the CD “Big Trou-
ble” and the concert video “Go Fish,” which garnered a Gold Medal at the
Houston International Film Awards. BRIAN Q. NEWCOMB

TAMPA, Fla.: Nuking notions of the area as death metal central, the Southeast-
ern Music Conference returns April 29-May 2 for its third annual feast of
music-business seminars and showcase concerts in Ybor City. Tampa Bay area
favorites Men From Earth, Smashmouth, Edison Shine, Robert Wegmann,
Fred Froom, Webbed Feet, Seeret Service, and Dan Electro & the Silver-
tones are among the 65 pop, rock, metal, blues, jazz, folk, and country acts
picked from among 630 applicants from all over the country. Also slated to
play the 30-minute slots are out-of-town bands the Goods, Alter Ego, and
Raped Ape, from South Florida; Whore Culture, Gainesville; Din, Atlanta;
Sea Of Souls, Virginia; Carnival Of Shame, Pennsylvania; and solo artist
Tatsu Aoki, from Chicago. Expected to hear the performances are A&R types
from major labels and indies, representatives from publishing and manage-
ment companies, and rock journalists. PHILIP BOOTH
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Despite Support,
L.A.’s Palladium
Remains Shaky

B BY CHRIS MORRIS

LOS ANGELES—The future of the
Hollywood Palladium, one of the
city’s most prominent concert ven-
ues, remains in doubt. Palladium GM
Mark Midgley, who had threatened
to close the ballroom’s doors in early
March, now says he hopes that grow-
ing support may allow the hall to re-
main in operation.

On Feb. 9, the L.A. City Council, re-
sponding to complaints from a com-
munity homeowners group about in-
cidents of violence at the Palladium—
including a shooting at a Christmas
night rap event last year—unani-
mously approved curfews of 1 am.
on Fridays and Saturdays and 11 p.m.
on Sundays for events at the venue.

On Feb. 13, Midgley announced he
was cancelling a concert by Marky
Mark & the Funky Bunch set for the
following evening, and that the late
starting times of other scheduled
events would force the cancellation
of 33 events. He stated that the ven-
ue would close on March 6.

However, Midgley now says that
the hall will remain open; at press
time, a Feb. 19 Ned’s Atomic Dust-
bin-Flowerhead-Supreme Love Gods
show was to go on as scheduled.

The Palladium, which opened in
1940 as a venue for big-band shows,
has in recent years been the site of a
diverse slate of rock and rap events.
With a capacity of nearly 4,000 for
general admission shows, it has
served as one of the main rock ven-
ues in the Hollywood area and has
proved crucial to bands touring on
the sub-arena level.

Midgley says that he canceled the
Marky Mark show because the 11
p-m. start of the rapper’s set would
have violated the Sunday night cur-
few. “If I'd closed the doors [on Feb.
14], I'd have had a big riot here.”

But he now says that, despite some
cancellations due to the curfew,
many of the other scheduled events
can be mounted within the mandated
constraints: “Shows usually end be-
tween 11:30 and midnight. It won't
affect the curfew.”

Promoters are being informed in
advance of each show of the legal pa-
rameters they must observe, Midgley
says. If the curfew is not obeyed, he
adds, “We'll turn off the power and
turn on the lights.”

Midgley says he has filed with the
city to secure an injunction against
the enforcement of the curfew. He
says that some members of the city
council may have changed their tune.
Councilman Nate Holden held a press
conference on Feb. 14, saying that
the venue should now be kept open.

“Two weeks ago we had no com-
munity support,” Midgley says. “The
general public found out how detri-
mental [the curfew] is. This is going
to turn it around ... A lot has hap-
pened in the last three days. The city
is supporting the Palladium.”

But Midgley adds that the hall,
which has a monthly overhead of
$50,000 and nets about $25,000 per
concert, can’t survive on a limited
slate of events.

20

BILLBOARD FEBRUARY 27, 1993


www.americanradiohistory.com

MCA NG, 100 UN\VERSAL cIryY PLAZA, UNIVE
Executive Offices

WWW A i
am i
aricanradiohistorv com


www.americanradiohistory.com

PUBLICITY
PRINTS

LInooraohed On Heavy GIoss Stock
BLACK & WHITE 8 X10's
500 - $70.00 1000 - $95.00
COLOR
1000 - $396.00

ADoOve Prices include Typesetting § Freight

L R 5
Full Color & B/W Posters
composites - Cards - Other Sizes

»5 8
Send For Catalog & Samples

i PICTURES

1867 E. Florica, Dept. 88

Springfielo, MO 65803
(417 869-9433 Or 869-3456

Send 8xi0 Photo - Check or M.0.

Artists & Music

Goo Goo Dolis All Dolled Up

WB Puts Promo Weight Behind New Set

H BY CHRIS MORRIS

LOS ANGELES—The Goo Goo Dolls’
new album “Superstar Car Wash” is
getting its commercial tank filled by
Warner Bros., which will play a larger
role in promoting the Buffalo, N.Y.,
group’s Tuesday (23) Metal Blade re-
lease.

Drummer George Tutuska notes,
“Everything’s gone over to Warner

If you're in the music business and live or work in
Southern California, let's get acquainted. We're
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Bros.” hands, as opposed to the last
one, where Warner helped out here
and there. Now, Metal Blade’s more or
less helping out.”

The band’s volatile mix of metal vol-
ume, punk attitude, and pop tuneful-
ness scored plenty of favorable reviews
with the release of “Hold Me Up,” its
third album, in 1991.

Bassist Robby Takac says Warner
Bros. “saw that we had a stack this
high of great press, and Metal Blade
couldn’t convert it into great sales.”

Adds guitarist Johnny Rzeznik, “I
think [Metal Blade] wound up working
beyond their scope of influence. That’s
tough for them, and 1 admire them for
even attempting it.”

(Metal Blade’s frustrating experi-
ence with “Hold Me Up” may have
prompted its creation last year of the
Metal Blade Modern imprint, which
was affixed to the latest set by another
nonmetal label act, the Junk Monkeys.)

Another change for the Goo Goo
Dolls is the arrival of a new producer,
Gavin McKillop, who is noted for his
well-manicured work on albums by the
Church and Toad The Wet Sprocket.
During preproduction for “Superstar
Car Wash,” the group worked with
Buffalo-based producer and friend
Armand Petri, who helmed “Hold Me
Up” and its 1988 predecessor, “Jed.”

Says Takac of the change, “We
needed the outside influence. You usu-
ally bring in a producer to filter the
ideas of the people in the band down,
and Gavin’s detached enough to make
a record that will sound good to the
outside world.”

MecKillop was wholly unfamiliar with
the Goo Goos when he came to them.
Rzeznik says, “He told us, ‘My man-
ager said that live, you sound like an
earthquake with screaming over it.””

The band members believe McKil-
lop’s more polished approach to their
music may help them attain the airplay
they need to get over commerically.

Takac says, “The one major thing
that kept ‘Hold Me Up’ from getting
played on the radio was the program
directors saying, ‘Love the song.
Sounds like shit. Can’t add it.””

First single “We Are The Normal” is
a signal achievement for the band: It
was co-authored by ex-Replacements
leader Paul Westerberg, to whose work
the Goo Goos’ is often compared.

Rzeznik recalls, “I called him and
said, ‘How about writing a song with
us? He was like, ‘Yeah, sure, what the
hell.” We sent him a tape; he sent it
back with words on it.”

The Goo Goo Dolls will be touring
behind “Superstar Car Wash’: On
March 7, the group kicks off a second-
ary-market tour of 1,500-4,000-seat
halls, opening for Soul Asylum.

GOO GOO DOLLS: Johnny Rzeznik,
Robby Takac, and George Tutuska.

Warner Hopes Matthews
Will Blossom In N. America

H BY LARRY LeBLANC

TORONTO—Warner Music Canada
is set on opening the door in the
North American market for Cana-
dian-born singer Wendy Matthews,
already a top star in Australia. The
company has just released her cur-
rent album, “Lily,” which includes
Matthews’ francophone rendition of
“The Day You Went, Away,” recorded
especially for Canada and France.
Matthews currently has two sin-
gles, “Friday’s Child” and “The Day
You Went Away,” charting in Austra-
lia. There, “Lily” was released last
fall on Chris Murphy’s rooArt label (a
joint venture with WEA). The record,
which has also been issued recently
in France, Holland, Germany, and
Singapore, has reached double-plati-

num status (140,000 units) down un-
der. Her solo debut, 1991’s “Emigre,”
hit platinum.

After moving to Australia in 1983,
Matthews made
her living as a
backup singer for
such artists as
Jimmy Barnes,
the Rockmelons,
and Icehouse.
She then fronted
Absent Friends,
an informal band
featuring mem-
bers of INXS, Machinations, and the
Models, which recorded the rooArt
album “Here’s Looking Up Your Ad-
dress” in 1990. The band’s cover of
Eddie Floyd’s “I Don’t Want To Be

(Continued on page 50)
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Boxscores should be submitted to: Marie Ratliff, Nashville. Phone: (615)-321-4295, Fax: (615)-
327-1575. For research information and pricing, call Laura Stroh, (615)-321-4254.
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Nashville Co. Carries Big
Hits, Drops Heavy Name

NEW NAME, OLD SUCCESS: Af-
ter 10 years of laboring under the la-
borious title of Warner/Elektra/Asy-
lum Musie, the Nashville-based
publishing company recently
changed its name to WarnerSongs.
It functions as a joint venture be-
tween Warner/Chappell Music and
Warner Bros. Records.

And although it continues as a two-
person operation, WarnerSongs is
racking up a disproportionate share
of cuts. Under the leadership of pub-
lishing director Pete Fisher and pub-
lishing coordinator Nicole Hart, the
company has

ers May 12 at the Century Plaza Ho-
tel in Los Angeles.

INPUT FROM EXPERTS: Getting
the hang of various music publishing/
writing matters comes up in several
formal gatherings: the California
Copyright Conference hosts a Mon-
day (22) meeting on “Centralized Li-
censing And Its Impact On U.S. Pub-
lishers” at the Sportsmen’s Lodge in
Los Angeles, with panelists that in-
clude BMG Music president Nick
Firth; Paul Woolf, entertainment
lawyer; Dr. Ekke Schnabel, BMI’s
senior VP, in-

had its brand
on such hits as
Trisha Year-
wood’s “She’s
In Love With
The Boy” and

ternational;
and moderator
Linda Ko-
morsky, VP of
international
aequisitions

“Walkaway
Joe”; Ala-
bama’s
“Down Home” and “Here We Are”,
(Greorge Strait’s “I Cross My Heart”;
Pam Tillis’ “One Of Those Things”;
Marty Stuart’s “Burn Me Down”;
George Jones’ “I Don’t Need Your
Rockin’ Chair”; and Ricky Skaggs’
“Same O’ Love.” “She’s In Love
With The Boy” was the BMI country
song of the year for 1992.
WarnerSongs also handles pub-
lishing for special projects like Ber-
gen White’s arrangements of public-
domain songs for Kenny Rogers’ al-
bum “Christmas In Ainerica.”
WarnerSongs’ staff writers are
Beth Nielsen Chapman, Josh Leo,
Steve Dorff, Frank Dycus, and
Roger Brown. The company’s sepa-
rate catalogs are WarnerBuilt
(BMI), WarnerActive (ASCAP), and
WarnerSource (SESAC).

DEALS, NEW HQ & AIR TIME:
Leeds Entertainment, Leeds Levy’s
fledging music publishing operation,
has entered into a worldwide publish-
ing agreement with singer/writer Ab-
bey Lincoln for her songs as repre-
sented in her Moseka Music firm,
while also making a purchase of
writer/artist Jimmy Radcliffe’s
copyrights. Additionally, Levy’s com-
pany has moved to new offices in Los
Angeles at 11999 San Vicente Blvd,,
Suite 210. And more than Levy’s
songs are getting air time. He'll be
sizing up the publishing business on
Michael Jackson’s KABC talk show
Tuesday (23).

GOING PUBLIC: ASCAP has
launched a series of industry show-
cases in New York under the moniker
“Playing For Keeps.” Under way
Feb. 11, the showcase is held every
other Thursday at Don Hill’s (for-

by Irv Lichtman

and marketing
at BMG Mu-
si¢ Interna-
tional ... A March 16 panel, “All
That’s New That’s Fit To Print” and
an April panel (date to be set), “Song
Plugging—How To Get Your Song
Recorded And Played,” have been set
by the New York chapter of the
Assn. of Independent Musie Pub-
lishers. For more info on the latter,
call Donna Frisina at 212-207-1793.

A FIRST, PERHAPS: In someone’s
file of song memory there may rest
a similar feat, but the No. 1 and No.
2 pop albums share a song. “Even If
My Heart Would Break” by Franne
Gold and Adrian Gurwitz is per-
formed on the “The Bodyguard”
soundtrack and Kenny G’s “Breath-
less,” both on the Arista label. Pub-
lisher is Warner/Chappell.

KLEBAN AWARDS: Lyricist/com-
poser Barry Kleinbort and librettist
Lanie Robertson are the 1992 win-
ners of the Kleban Award, spon-
sored by The Kleban Foundation.
The foundation was established un-
der the will of the late Edward L.
Kleban, best known as a lyricist for
“A Chorus Line.” The award, with
$75,000 to each winner, is made to
promising talent in the musical thea-
ter. One Kleinbort musical, “Ange-
lina,” had its world premiere at the
Cohoes (N.Y.) Music Hall, and an-
other, “Girl Singers,” has been op-
tioned for fall production. Robertson
is writing a book for a musical based
on the life of Ethel Waters. This
vear’s judges were Gretchen Cryer,
Jerry Bock, and Betty Comden.

PRINT ON PRINT: The following
are the best-selling folios from
Warner Bros. Publications Inc.

1. Michael Bolton, Timeless: The

IF YOUR MusIC WASN'T

RELEASED ON TDK,
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WE CAN'T BLAME YOU

FOR KEEPING A LOW PROFILE.

merly Canal Bar) in Manhattan. For  Classics Hey, we understand. Your last cassette nine out of ten audio engineers couldn't hear any

;I(])Z;; 11? 12()12C(?21}£381’g fﬁf]f“g;;;ﬂ %hz}\];oﬁgm RENGE RARCRDN [ sounded like serious crud, and you're laying low. difference between TDK and CD.

at 212-621-6316. 3. Megadeth, Countdown To Extinc- Why blow money in the studio by going off and Put it on TDK, pal. Before your fans find a
recording on a dimestore cassette? Duplicate  GET SERIOUS newmessiah.

HONOR: Noted for his long history
of music publishing involvement, Jo-
bete Music chief Lester Sill, will re-
ceive the “Songmaker Award” from
the National Academy of Songwrit-

4. Eagles Complete
5. Classic Rolling Stones, Vol. 1.

your next release on TDK Pro SA Cobalt tape.
TDK's Professional Super Avilyn Cobatt
formulation perfectly complements today’s most
advanced digital bin duplicating systems. In tess,

Have your people call our people. Denise
Fioretti in New York at 1-800-TDK TAPE, Mark
Stockley in Chicago at 1-800-323-1559, or Dean
Peterson in Los Angeles at 1-800-PLAY-TDK.

S&TDK

The lead item was written by
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Edward Morris in Nashville. |
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This Mortal Coil To Be Immortalized Via 4AD’s Boxed Set

# BY TRUDI MILLER

NEW YORK—4AD, the U.K. mod-
ern-rock label with a U.S. office in
Los Angeles, will release a limited-
edition boxed set of alternative act
This Mortal Coil March 9. The set
will contain CDs of the band’s three
albums—“It’ll End In Tears” (1984),
“Filigree And Shadow” (1986), and
“Blood” (1991)—plus a bonus disc
featuring cover songs interpreted

by the band. 4AD also plans to re-
lease the three reissued albums indi-
vidually in the fall.

In deciding to release the boxed
set, 4AD U.S. GM Robin Hurley
says, “These records have always
been viewed as classic 4AD releases,
but in the U.S. they were only avail-
able as imports. Having done a label
deal with Warner Bros. a year ago,
we thought it would be good to make
them available domestically. The bo-

Stays ol 30 days or longer.

SAN FERNANDO VALLEY / LOS ANGELES (800) 942-2787 OR (213) 878-2100
National reservations (800) 888-0808

Furnished corporate suites

for halfl the cost of a hotel.

sm

Corporate Apartments

UNIVERSITY OF SOUTHERN CALIFORNIA
LAW CENTER

THE MUSIC AND RECORDING INDUSTRY:
PRACTICAL AND BUSINESS ASPECTS
March 17 - May 12, 1993
Wednesday evenings, 7:00 - 9:00 p.m.

Instructor: Donald S. Passman, Esq.
Gang, Tyre, Ramer & Brown, Inc.

This course analyzes the music and recording
industry, with emphasis on the basic relationships
involved and the contracts which govern them. The
course also includes an overview of legal concepts
concerning personal service agreements, copyright
and related topics. It emphasizes practical aspects
of the business, including the roles of attorneys,
business managers, personal managers and agents;

performing  rights
bargaining agreements.

societies;

and collective

Tuition: $375.00, if paid on or before
March 3, 1993; $425.00, thereafter.

Further information: (213) 740-2646

ENTERTAINMENT LAW INSTITUTE
Executive Director: Bruce M. Ramer, Esq.
Director: Harold A. Brown, Esq.
Gang, Tyre, Ramer & Brown, Inc.

nus disc is so that any longtime fans
who bought the imports can have
something extra.”

4AD entered a licensing paet with
Reprise/Warner Bros. last year
(Billboard, Jan. 25, 1992). As per
that agreement, 4AD will handle the
marketing and promotion for This
Mortal Coil’s boxed set, while Re-
prise/Warner Bros. will handle pro-
duction and distribution.

Regarding projected demand for
the set, Hurley says, “It’s a hard one
to guess,” but he notes that each of
the albums sold 20,000-25,000 copies
in the U.S. on import, at a retail
price of $25-$30. The boxed set will
be a limited edition of 12,000 copies,
with a list price of $72.98. Because of
that, Hurley says, 4AD’s advertising
“will target a slightly wealthier
demographic than we usually do
with our records,” with ads in De-

tails, the Utne Reader, and Option
magazine. The label also will do re-
gional co-op advertising with the
Rhino store in Los Angeles, Rough
Trade in San Franciseo, Newbury
Comics in Boston, and Reckless
Records in Chicago, as well as stores
in Seattle, Denver, and Portland,
Ore.

4AD has also put together a 12-
track sampler of songs from all four
discs, and will do a subscription of-
fer with Tower’s Pulse! magazine in
which the first 400 people to sub-
scribe to the magazine will receive
the sampler free.

The focus track, a cover of Tim
Buckley’s “Song To The Siren,” will
be serviced to college radio and com-
mercial alternative radio, Hurley
says. Known for its haunting, ethe-
real sound, This Mortal Coil had an
’80s hit in England with “Song To

The Siren.” In addition, a video is
available for the song “Late Night,”
but Hurley doesn’t expect a lot of
video play because “it’s a fairly slow
and moody piece.”

More a project than an actual
band, This Mortal Coil was the
brainchild of 4AD founder Ivo
Watts-Russell, who brought to-
gether the vocalists and musicians,
produced the albums, and wrote
many of the songs. The changing
lineup included Elisabeth Fraser
and Robin Guthrie of the Cocteau
Twins; Howard Devoto of Magazine;
Caroline Crawley of Shelleyan Or-
phan; Dominic Appleton of Breath-
less; Kim Deal of the Pixies and the
Breeders; Tanya Donelly of Throw-
ing Muses and Belly; Alison Limer-
ick; Deirdre Rutkowski; and Heidi
Berry.

LIVING COLOUR MARKS BOLD RETURN

(Continued from page 16)

fed up with having his sympathies
manipulated. As the chorus states: “I
see those starving African countries/
I feel it has nothing to do with me/I
gave my $20 to Live Aid/I paid my
guilty conscience to go away.”

To put himself in the frame of mind
of the protagonist, Glover tapped
what the band calls the “what the
fuck factor.” (Abbreviated WTFF, it’s
the group’s unofficial monogram and
the title of an instrumental cut on
“Stain.”)

“How many times have you sat up
at 3 o’clock in the morning and
watched Sally Struthers talk about
these starving children, and you said,
‘I don’t give a fuck,”” muses Glover.
“These are thoughts everybody has,
things that are in the back of your
mind that you never give credence to;
but they do exist nonetheless.”

Reid adds, “‘You can always say,
we always wanna do the right thing,
we always wanna do the politically
correct thing’ ... and that’s fine, but
you have to look at the flip side of
that.”

Other songs go even further than
“Go Away” by documenting the lives
of people driven to the brink of insan-
ity.

“Postman” is a drama about a dis-
gruntled post-office worker who goes
on a shooting spree in the workplace
and then kills himself. Like the real-

FOR THE RECORD

A photo of Lucinda Williams in last
week’s issue was improperly cap-
tioned. The Chameleon/Elektra art-
ist’s photo ap-
pears again here
with the proper
caption. Mean-
while, Mary-
Chapin Carpen-
ter’s cover of
Williams’ com-
position, “Pas-
sionate Kisses,”
continues  to
gain on the Hot 100 Singles, Hot
Country Singles & Tracks, and the
Hot Adult Contemporary charts.

WILLIAMS

life situations on which it is based, the
song does not offer any solutions.

“Some things are intentionally
unresolved,” says Reid. “There’s no
tying up the package at the end of the
song.”

Another track, “This Little Pig,” is
a disturbing word-play on the chil-
dren’s tale with obvious references to
the Rodney King beating. The song
opens with a voiceover that says,
“Fifty-six times in 81 seconds,” a refer-
ence to the number of blows King suf-
fered and the time frame in which the
incident unfolded. It also includes the
incendiary lines; “This little pig thinks
he’s king of the hill/This little pig, well
he doesn’t know/He’s the next pig to be
killed.”

Despite those references, the mem-
bers of Living Colour say the song has
a broader meaning. “It’s about people
and how they treat each other; it’s the
human farm,” says drummer William
Calhoun, alluding to George Orwell’s
allegorical novel “Animal Farm.”

Among the song’s more easily di-
gestible numbers—and potential fol-
low-ups to current emphasis track
“Leave It Alone”—are “Nothingness,”
a meditation of loneliness and loss writ-
ten by Calhoun; “Bi,” a hilarious sketch
about what happens when a man and

his bisexual lover are both seeing the
same person on the side; and “Aus-
lander,” a song inspired by the xeno-
phobic tide sweeping through Ger-
many.

Epic VP of product development
Dan Beck has come up with some novel
marketing ideas to reflect the record’s
musical diversity. The CD package fea-
tures a tinted jewel box that “makes
the stain disappear,” because of the
color contrast between the plastic
jewel box and the paper insert. The
word “stain” is visible only when the
booklet is removed from the box, says
Beck.

Another nontraditional approach for
marketing the record is the use of clas-
sified teaser ads. “We took out ads in
college, alternative, and music papers
saying things like ‘bassist wanted’ and
using lines from the songs on the al-
bum,” says Beck, noting that the same
gambit worked successfully with the
Indigo Girls.

This subliminal approach is Epic’s
way of “getting out of the hierarchy of
how we do things and allowing the mu-
sic to come in naturally,” says Beck.

Following a promotional tour of Eur-
ope, Living Colour is scheduled to re-
turn to the U.S. in mid-April for a tour
of theaters, large clubs, and colleges.

‘( Copps

GET YOUR ACTS
TOGETHER!

COPPS COLISEUM AND
HAMILTON PLACE THEATRE

STATE OF THE ART GREAT SOUND
6.5 MILLION POPULATION BASE
THE PLACE TO PLAY IN CANADA

Coliseum
(416) 546-3105

HAMILTON
PLACE
THEATRE
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Where They Are. In 1991,
Dinosaur Jr.’s previous album,
“Green Mind,” debuted at No.
169 on The Billboard 200, but
climbed no higher during its
six-week chart run. Paced by
“Start Choppin,” which jumps
15-11 in its seventh week on
Modern Rock Tracks, the
Ambherst, Mass. band’s new
“Where You Been’ album
roars in at No. 50.

BY THE BAY: As one would expect, a number of Heatseekers
and potential Heatseekers were trotted out to entertain radio
programmers at the Feb. 11-13 Gavin Seminar in San
Francisco. Among those in action at various bay-area show-
cases: Virgin’s Jellyfish and Shonen Knife, Giant’s Big Head
Todd & the Monsters, Capricorn’s 311, Capitol's School Of
Fish, EMI's Wendy Moten, I.R.S. act dada,
Island’s Starclub, A&M’s Dina Carroll and
Kitchens Of Distinction, Scotti Bros. act
Naked Soul, Continuum’s the Rosemarys,

’7, Gin Biossoms, New Miserable Experience

Milking It. Jellyfish’s debut
stalled at No. 124 on The
Billboard 200, but the San
Francisco band—which
played the recent Gavin
convention— appears to be
on a faster track this time out.
“The Ghost At Number One"”
soars 23-17 in its second week
on Modern Rock Tracks. “Spilt
Milk” enters The Billboard 200
at No. 164.

page 14) ... Curtis Stigers re-enters Heatseekers. Last week
marked the first time in Popular Uprisings’ 71-week history
that his self-titled debut did not appear on the chart. Consistent
sales on this album will likely build a following for his sopho-
more effort, expected to hit stores in late summer.

REGIONAL HEATSEEKERS #1°'s
NORTHEAST

MOUNTAIN .
Belly,

Elektra’s Ween, and Mesa/Blue Moon’s Wil-
lie And Lobo.

An acoustic session had MCA’s Nanci Grif-
fith, Sire’s John Wesley Harding, Epic’s
Martyn Joseph, Polydor’s Jules Shear, and
Chaos’ Wailing Souls join Capitol’'s Tom
Cochrane and A&M’s Robyn Hitchcock, and
a Saturday jazz show had RCA/Novus’ Van-
essa Rubin and Triloka’s Jeff Beal join jazz
vet Joe Henderson. And, an alternative art-

-

; | EAST NORTH CENTRAL
| Jackyl, Jacky!
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WEST NORTH CENTRAL

MIDDLE ATLANTIC
Denis Leary, No Cure For Cancer

Blossoming. MCA has high
hopes for Impact teen throb
Joey Lawrence. The game plan
is to cash in on the visibility the
16-year-old actor/singer is
realizing on the NBC sitcom
“Blossom.” Lawrence’s self-
titted debut album just misses
the 40-position Heatseekers
chart. The Philadelphia native is
scheduled to tour in the
summer.

THE WRIGHT STUFF: Pianist Danny Wright debuted on
Billboard’s New Age Albums chart last week with “Curtain
Call,” his 10th album and his third to appear on the New Age
list. The success story helped him land a segment on the Feb.
17 edition of CNN'’s “Showbiz Today.”

Wright'’s recording career began in 1986, when Bob and Dori
Nichols heard his dinner music in a Fort
Worth, Texas, restaurant. The couple
liked Wright’s sound so much, they funded
the independently distributed Moulin
D’Or label to record him. From the early
days, when the Nichols stocked Wright's
first tape on consignment in Dallas/Fort
Worth-area boutiques and gift stores,
Wright has quietly developed big-league
numbers.

ar
S =3}

1 Moulin D’Or says Wright's catalog hit

Jackyl, Jacky!

v

SOUTH ATLANTIC
Duice, Dazzey Duks

the 1-million-unit mark in June of last
year. Since then, bolstered by the addition
of “Curtain Call” and his seasonal “Just

Wright For Christmas,” his combined ti-

ists panel at the Gavin meet included com- ; PACIFIC [ :
ments from members of Bash & Pop, King Jellyfish, Spilt Milk BN ) '.r"(
Missile, Gene Loves Jezebel, and Best Kiss- - e - e e

ers In The World, along with the aforemen-
tioned Shonen Knife and Jellyfish.

IS THIS THE YEAR of the dinosaur? One

named Barney is a kid-show star on PBS, and film maker Ste-
ven Spielberg is setting us up for the release of his dino-filled
“Jurassic Park.” Meanwhile, Dinosaur Jr. bypasses Heat-
seekers with a big debut, at No. 50, on The Billboard 200.

CHART DETAILS: No artists graduate from Heatseekers,
but it was a strong week for the chart, no doubt bolstered by
the strong shopping activity during President’s Day weekend
(see Between The Bullets, page 87). Units sold on this week’s
Heatseekers list represents a 12% gain over the previous week
... Clannad’s comeback, fueled by the use of its music in a
Volkswagen commercial (Popular Uprisings, Feb. 13), contin-
ues to roll. Its “Anam” sees a 35% sales increase (see story,

- I el W . AT e o W A b M

SOUTH CENTRAL
Confederate Railroad, Confederafe Rq'lroad

-

tles have shipped another 750,000 units.

ROAD WORK: Beggars Banquet/Colum-
bia’s Daniel Ash, late of Love & Rockets
and Bauhaus, started a North American
tour Feb. 17 to support his “Foolish Thing
Desire” album. The monthlong swing hits at least 18 cities,
including Chicago, San Francisco, Los Angeles, Atlanta, and
New York ... Queen guitarist Brian May has begun his solo

career. His “Back To The Light” debuted last week on The Bill-

THE REGIONAL ROUNDUF
Rotating top-10 lists of best-selling titles by new & developing artists.
PACIFIC SOUTH CENTRAL
1. Jellyfish, Spilt Milk 1. Confederate Railroad, Confederate Railroad
2. Denis Leary, No Cure For Cancer 2. Underground Kingz, Too Hard To Swallow
3. Screaming Trees, Sweet Oblivion 3. Duice, Dazzey Duks
4. Belly, Star 4. Mark Collie, Mark Collie
5. dada, Puzzle 5. Bass Outlaws, lllegal Bass
6. A Lighter Shade Of Brown, Hip Hop Locos 6. Jackyl, Jackyl
7. Jackyl, Jackyl 7. D.J. Jimi, It's Jimi
8. Gin Blossoms, New Miserable Experience 8. Denis Leary, No Cure For Cancer
9. Shawn Colvin, Fat City 9. McBride & The Ride, Sacred Ground
10. Duice, Dazzey Duks 10. Jayhawks, Hollywood Town Hall

board 200 and Heatseekers, and he’ll pump that in the opening
slot on the next Guns N’ Roses tour, which begins Tuesday
(23). So far, 23 North American dates have been set. The far-
flung itinerary includes stops in the South, New England, the
Midwest, the Northwest, and five Canadian cities.

Popular Uprisings is prepared by Geoff Mayfield and Brelt
Atwood with assistance from Roger Fitton.

HEATSETETKTETRS rtsum
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@ % 4 | CLANNAD ATLANTIC 82600 (10.98/15.98) ANAM 37 | 33 | 44 | SMASHING PUMPKINS CAROLINE 1705* (9.98/14.98) GISH
18 | 20 | 23 | SUGAR rkonisc 10239* (10.98/15.98) COPPER BLUE — | 17 | THE MOVEMENT SUNSHINE 1826 1*/ARISTA (6.98/9.98) THE MOVEMENT
19 ! 22 | 17 | RADNEY FOSTER aristA 18713 (9.98/13.98) DEL RIO, TX 1959 39 | 32 | 61 | TECHMASTER P.E.B. NEWTOWN 2208* (9.98/15.98) BASS COMPUTER
20 | 19 | 44 | ARC ANGELS DGC 24465/GEFFEN (9.98/13.98) ARC ANGELS — | 70 | CURTIS STIGERS ARISTA 18660" (9.98/13.98) CURTIS STIGERS
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ARTISTS & MUSIC

All In The Family. At gospel label Star Song’s wi

b4

Crawford.

nter sales conference, Fixit
artists Lizz Lee and the Craig Crawford Players performed for the sales force at

a showcase luncheon. Shown at the luncheon, from left, are Robert Michaels, the
Robert Michaels Agency; Raina Bundy, president and CEO, Fixit Records; Darrell
Harris, president, Star Song Communications; Lee; producer Mervyn Warren; and

B BY JANINE MCADAMS

NEW YORK—Add songwriter/pro-
ducer to the growing list of credits fol-
lowing Eddie Murphy’s name.

Murphy is unquestionably better
known for laughs. But with the upcom-
ing release of the album “It’s Alright”
on Motown, Murphy wants to establish
himself as a serious musical performer
with a unique artistic vision. It remains
to be seen, however, whether the audi-
ence will accept Murphy as a serious
musical artist.

“We have a very challenging job
ahead of us. The wonderful thing is that
Eddie is an icon of this period and what
we have to do is very patiently and de-
liberately market this to the consumer
and get people to listen,” says Jheryl
Busby, chairman/CEO of Motown.

“I can express myself musically, and

I do it,” Murphy explains of his musical

POWER JAM NEWS: In the expanding universe of trade
conventions, it may become more difficult for any one meet
to distinguish itself from the pack. But Jerry Boulding’s
4-year-old, no-nonsense Urban Network Power Jam does
just that. Convening Feb. 10-14 at the Los Angeles Airport
Marriott, the Power Jam featured 10 tightly focused panel
sessions that addressed core radio and retail issues.

Urban Power Jam Plugs In To Issues
Questions And Complaints Fly At L.A. Gathering

that the black listenership of the station is about 65%.
But if audience demographics are to determine classifi-
cation, other stations would have to be reclassified. Hurri-
cane Dave of urban WAMO Pittsburgh protested that his
listenership is 55% white because his market’s population
is only 7% black. “We don’t want to be a CHR, that’s for
sure. We'd lose listeners.”
In this new age of simul-

Two retail panels, “Out
Of Sight, Out Of Mind” and
“Truth Or Dare,” ;
sp(;rlllsoredr b; lei\lat‘if)ilai rm
Rhythm
and the
Blvues .

United Independent Re-
tailers (NUIR), a small
group of indie retail hold-
outs from the SoundScan
system run by George
Daniels of George’s Music
Room in Chicago. These
and other indie retailers ex-
pressed concerns about the
use of the SoundScan re-
porting system and data. Many believe the info they would
have to report to the system, identified only by ZIP code,
will be used against them by the major chains in the same
area. “You cannot tell me that the chains are not using that
to take money out of my pocket!” protested one retailer.
Terri Rossi, Billboard’s director of operations, R&B divi-
sion, assured attendees that chains are more concerned
with competition from other large chains.

A pressing issue at the “Crossover Crisis” panel was
classification by Billboard of reporting stations as “cross-
over” when their plavlists are similar to urban stations.
Explaining that Billboard classifies stations as urban
based on their commitment to the black community as well
as to the format, Rossi added, “A format is a format. There
has to be something in common about it, and some of these
[erossover] stations are outside the [urban] format.”

In particular, the status of “crossover” WPGC Washing-
ton, D.C., was cited by attendees. Said April Washington,
mid-Atlantic regional promotion rep for Motown, “That’s
a real problem in my book.”

Summit Broadecasting’s Mary Catherine Sneed added
that station classification “should be dictated not by the
records that are on the station, but by what [the audi-
ence’s] ethnic content is. If the majority of people listening
to PGC are black, they should be an urban and they
aren’t.” While WPGC is not a Summit station, Sneed added

by Janine McAdams

taneous multiformat hits by
black artists and increased
competition between urban,
churban, and top 40 sta-
tions, “The Crossover Cri-
sis” and “Plugging The
Leaks” were especially rel-
evant. In “Leaks,” panelist
Steve Hegwood, PD of
WJLB Detroit, allowed
that the situation has im-
proved in that there are not
as many leaks today as two
years ago, and most panelists agreed. However, it is clear
that the relationship between label promotion execs and
programmers continues to rankle. Complaints flew at this
panel about the disparity between add dates and early
plays and how label promotion dollars are spent. Warlock
Records head Joey Bonner pointed out that some major-
label pop departments are the urban division’s “worst en-
emy” when it comes to pop radio leaks. As Jive R&B na-
tional promotion director Larry Khan pointed out, radio
and record companies have two different goals and each
should be sensitive to the other’s needs.

Culminating the panel activities was the final session,
“Urban Network University/War College,” which whipped
through several relevant issues, including radio’s use of re-
search; the introduction of Arbitron’s portable People Me-
ter; the growth of satellite radio (“Those formats are the
wave of the future,” noted consultant Tony Gray); and the
rate at which an audience becomes familiar with any new
song (three to four weeks on one station in a market); and
research methods. Most interesting was consultant Dean
Landsman’s presentation of a report he created with
Arbitron about urban radio listenership and the prefer-
ences of the black audience. The finely detailed report
showed, among other things, that the 25-34 demographic
is the key urban radio listening audience. The report will
be available soon through Urban Network.

EDDIE MURPHY

interests. “Everybody said I'm a come-
dian. But the audience will accept what-
ever you show them,”He adds that be-
cause he became well known as a comie
while he was still relatively young, his
talents have been unfairly pigeonholed
despite the fact that—at 31—he feels he
has expanded his talents as he has ma-
tured.

“People are not thinking about the
whole growth thing,” he says. “I don’t
think a person will be able to listen to
my record and go, ‘I don’t know why
he’s making musie.” Whether I sell one
record or a million, you can listen and
say, ‘OK, he can express himself.” ”

Murphy previously hit musical pay-
dirt on the record charts with singles
from two Columbia albums. But while
“Party All The Time" and “Put Your
Mouth On Me” were chart hits, they
were penned and produced by others.

After bowing out of his Columbia deal
in 1989, Murphy took two years to rec-
ord “Love’s Alright” in his studio at
Bubble Hill, his Englewood, N.J., home.

Murphy Takes Music Career Seriously
Aims For Credibiliy On Distinguished Motown Debut

Once finished, he shopped the demo to
several labels and signed with Motown
because Busby “totally understood what
1 was trying to do.” Not signed directly
to the label as an artist, Murphy instead
has a joint-venture marketing, promo-
tion, and distribution deal with the com-
pany for three albums.

“What impressed me about Eddie is
his passion,” says Busby. “What you
sense from him is integrity, something
you didn’t expect from him after his
first two albums had that comedic edge.
This is not a gimmick album. If there
was ever a benchmark for the beginning
of a new career, this is it. Eddie will just
get better and better.”

While proud of his Columbia hits, he
was aware the music did not truly rep-
resent what he was about. Now aligned
with Motown, Murphy plans to go the
whole record-promotion route—“things
you have to do in the music biz that you
don’t have to do in the film business.”

“Love’s Alright” was led off Jan. 12
by the single “I Was A King,” featuring
Shabba Ranks, and is rising on the Hot
R&B Singles chart in its fourth week.
Noted director Wayne Isham filmed a
live performance video in front of thou-
sands in Port Antonio, Jamaica, that in-
corporates footage of African-American
heroes and history. It debuted on BET
and Fox simultaneously Dec. 3.

Calling his music “psychedelic psoul,”
Murphy has delivered 12 tracks, 10 of
which he penned and produced with col-
laborators Trent Gumbs and David
Allan Jones. R&B fans may be surpri-
sed by Murphy’s wide-ranging influ-
ences as the album’s soundscape ranges
from up-tempo pop to mellow R&B to
funk to hard rock to retro soul and in-
cludes covers of the Beatles’ “Good
Morning Sunshine” and Jimi Hendrix’s
“He_v JOe.”

Murphy’s entertainment clout drew

(Continued on page 44)

African-Americans Parlay
MIDEM Meet Into Success

While the world market is clamoring

Sfor authentic African-American mu-

steal artistry, it is not clear whether
African-American business people
are aware of the international busi-
ness opportunities available at the
MIDEM music conference, which
met last month in Cannes (Billboard,
Feb. 6). We asked 1993 MIDEM at-
tendee Dyana Williums, president of
the International Assn. of African
American Music (IAAAM), to guuge
the Africun-American presence at the
confab.

H BY DYANA WILLIAMS

CANNES-—According to Bill Craig,
VP of sales for MIDEM, official at-
tendance for the recent 27th annual
conference was 8,711 registrants from
all over the globe, with the U.S. delega-
tion numbering 1,159. While no official
numbers on African-American partici-

pation are available, veteran MIDEM
participants say this year’s event at-
tracted many African-American new-
comers. This was evident in the num-
ber of black companies with exhibition
stands at the Palais des Festivals.

The emphasis at MIDEM tradition-
ally has been on publishing and music
licensing. Over the years it has ex-
panded its focus; it now includes the
International Visual Music Awards.
African-American performers played a
significant role in this year’s proceed-
ings, many of them performing to help
to raise $1 million for AIDS research
via the benefit concert/tribute to Mar-
vin Gaye, “Sexual Healing” [Home &
Abroad, Feb. 6]. Another strong show-
ing was made by EMI, which show-
cased popular act Arrested Develop-
ment and new British artist Tasmin
Archer.

Apart from entertainers, black en-

(Continued on page 32)
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WE HOPE YOU DON’T TURN YOUR BACK
ON THE BLACKWOMAN!

THIS IS RAP RECORD. THIS IS A BLACK RECORD. IT IS MOST DEFINITELY A BLACKWOMEN RECORD. AND IT IS FROM £ BLACK COMPANY.

IF THERE IS ONE BLACK RADIO STATION THAT WON'T PLAY THIS RECORD ABOUT
THE UPRISING AND UPLIFTING OF THE BLACKWOMEN MAY THEY BE DELETED FROM THIS LIST.
BECAUSE IN OUR BOOK HE, SHE OR THEY ARE NoT BLACK RADIO!

WHRK WVKO WJFX wbzz KKBT WRKS
WJImi wvol KJmz WTLZ KJLH WBLS
WGzB WZAK KKDA WKKV KACE WAMO

WIOU  WIZF  KIZ  WNOV  KHRM  WuSL

WCKU WDAO  KMJO  WMPV  KIAA  WDAS s I STA

WCKX  WROU  KCOH  WGCI  KRIZ  WRKE

LB THE NEW SINGLE FROM PROFESSOR GRIFF

WHUR
WXYV FRIM THE ALBUM DISTURBING THA PEACE

WWIN LUKE CATALOG NUMBER XR124

woco
WDCX
wowli
WPLZ
WMYK
WBSK
WJJs
WAAA
WOMG
WQOK
WPEG
WZFX
WIKS

BILACK

RADIO
THIS ONE IS
FOR YOU!

WWDM WAGH WNOO WGOK KOXL

wWWwz WHJX WENN WQ0K WXOK
WPAL WJBT WATZ KJMS KMJJ
WLwz WJHM WTUG WUQUE KYEA
WHYZ WEDR WEUP WYLD KBCE
WVEE WYFX WZHT KFYZ KIPR

WFXA WIMP WXvi
WFXM WRXB
WEAS
WFXE

8400 N.E. 2nd Ave.
Miami, Florida 33138
(305) 757-1969
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. COMPILED FROM A NATIONAL SAMPLE OF RETAIL
STORE SALES REPORTS COLLECTED, COMPILED,
I r ® AND PROVIDED BY So&ljridisialri
FOR WEEK ENDING FEB. 27, 1993 ™ I
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6 8 5 8 SHAI GASOLINE ALLEY 10762/MCA (9.98/15.98) IF | EVER FALL IN LOVE 3 5 & T p” FATHER MG S =
.C. UPTOWN 10542/MCA (9.98/15.98) CLOSE
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62 5 e - DEAD ENZ KIDZ DOIN' LIFETIME BIDZ 56
9 4 — 2 BRAND NUBIAN ELEKTRA 61381* (10.98/15.98) IN GOD WE TRUST 4 6 2 SOUL 10733*/MCA {9.98/15.98)
10 6 — 2 ABOVE THE LAW RUTHLESS/GIANT 24477*/WARNER BROS. (10.98/15.98) BLACK MAFIA LIFE 6 83 3 8 U D.J. JIMI AVENUE 9105+ (9.98/14.98) 'S JiMi 2l
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BOBBY BROWN A MCA 10417 (10.98/15.98) BOBBY
65 | 65 | 51 14 | BASS OUTLAWS NEWTOWN 2210* (9.98/13.98) ILLEGAL BASS 48
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5 7 7 7 67 | 62 | 55 12 | PARIS SCARFACE 100 (5.98/8.98) SLEEPING WITH THE ENEMY 23
SWV RCA 66074* (9.98/13.98) IT'S ABOUT TIME
@ N > : = 87 — 2 MICHAEL COOPER REPRISE 26686*/WARNER BROS. (9.98/15.98) GET CLOSER 68
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(i 2 o CCIENTEIMOORET Vi pos oy Ao e ¢ 18 71 66 20 | BUSHWICK BILL RAP-A-LOT 57189*PRIORITY (3.98/15.98) LITTLE BIG MAN 15
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RE-ENTRY | 12 | M0JAZZ 7000+/MOTOWN (9.98/13.98) JUST BETWEEN US | 3l
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5 6l 30 LORENZO ALPHA INTERNATIONAL 7810001/PLG (9.98 EQ/13.96) EQ, and all other CDs, are equivalent prices, which are projected from wholesale prices. © 1993, Billboard/BPI Communications.

Baneen 1093 1
RECC)RD f you service record retailers or sell them your products - this is the directory
RETAIUF"-.K:—:- for you! The 1993 Record Retailing Directory is the only, complete, fully up-to-

| DRECIORY

date listing of full line record stores - featuring major chains and independents.
This all-important 3rd edition is a must - containing hundreds of new listings
plus updates on over 60% of prior listings. With so many changes in the market-
place this past year, the 1993 RRD is an essential sales tool. Order now at last
year's price - just $99! (plus shipping & handling, $8 for international orders).

To order your copy call 1-800-223-7524 or 1-908-363-4156.

Or send check or money order with this ad to: BILLBOARD DIRECTORIES,
P.O. Box 2016, Lakewood, NJ 08701. (NY, NJ, CA, TN, MA, IL, PA, & D.C. resi-
dents please add applicable sales tax.)

Order bulk copies for your entire staff and marketing team- call for special rates!
BDRD0106
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Billboard.

FOR WEEK ENDING FEBRUARY 27, 1993

R&B Radio Monitor.

Compiled from a national sample of airplay supplied by Broadcast Data Systems' Radio Track service. 66 R&B stations
are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impressions, computed by cross-
referencing exact times of airplay with Arbitron listener data. This data is used in the Hot R&B Singles chart.

§13|8 AELE:
FEE AR [T |w
v |y é TITLE w || S| TITLE
T | < | £ | ARTIST (LABEL/DISTRIBUTING LABEL) I | < | £ | ARTIST (LABEL/DISTRIBUTING LABEL)
SWEETON U
* k NO.1 * & 47| 3 | CoKEY? (PERSPECTIVE/A&M)
GET AWAY CONFUSED
(D) 1 |15 BOBBY BROWN (MCA) 2 weeks at No. 1 3|37 |1 TEVIN CAMPBELL (QWEST/WARNER BROS.)
DON'T WALK AWAY IT MUST BE LOVE
(D] 2 |15 JADE (GIANT/REPRISE) 44 | 11 | GooD GIRLS (MOTOWN)
FREAK NEVER DO YOU WRONG
(P10 8 SILK (KEIA/ELEKTRA) 49 | 5 | STEPHANIE MILLS (MCA)
@ 5 {12 SWEET THING 42 | 41 | 10 | SHOOP SHOOP
MARY J. BLIGE (UPTOWN/MCA) MICHAEL COOPER (REPRISE)
@ 6 |13 I'M EVERY WOMAN @ 45|17 EVERYTHING'S GONNA BE ALRIGHT
WHITNEY HOUSTON (ARISTA) FATHER M.C. (UPTOWN/MCA)
REMINISCE IF | COULD
I MARY J. BLIGE (UPTOWN/MCA) 72 | 2 | ReGIRA BELLE (COLUMBIA)
—
LOVE MAKES NO SENSE GOOD OL’ DAYS
(D] 8|8 ALEXANDER O'NEAL (TABU/A&M) @712 LEVERT (ATLANTIC)
81417 UALITY TIME 46 | 40 | 12 | MURDER SHE WROTE
I-FIVE (JIVE) CHAKA DEMUS & PLIERS (MANGO/ISLAND)
9 | 7 |22 | HERE WE GO AGAIN! 47 | 46 | 11 | LOVE NO LIMIT
PORTRAIT (CAPITOL) MARY J BLIGE (UPTOWN/MCA)
COMFORTER LOVE THANG
15 | 9 | SHAI (GASOLINE ALLEY/MCA) 50 | 5 | INTRO (ATLANTIC)
® 14|16 MR. WENDAL 49 | 43 | 17 | ALL RIGHT NOW
ARRESTED DEVELOPMENT (CHRYSALIS) PATTI LABELLE (MCA) |
BABY I'M FOR REAL/NATURAL. . . IT'S ALRIGHT
R AFTER 7 (VIRGIN) 4 G070 | 2 CHANTE MOORE (SILAS/MCA)
LOVE SHOULDA BROUGHT YOU . .. CAN HE LOVE U LIKE THIS
M TONI BRAXTON (LAFACE/ARISTA) (GD|60 | 3 AFTER 7 (VIRGIN)
® 1916 | HAVE NOTHING 52 | 48 | 17 | ALL DAY, ALL NIGHT
WHITNEY HOUSTON (ARISTA) STEPHANIE MILLS (MCA)
15|13 | 15 | GIVEIT UP, TURN IT LOOSE @ 57| 9 DAZZEY DUKS
EN VOGUE (EASTWEST) DUICE (TMR/BELLMARK)
16 | 16 | 24 | GAMES 54 |56 | 4 | GIVEIT TO YOU
CHUCKI BOOKER (ATLANTIC) MARTHA WASH (RCA)
17 [ 12 | 21 | IF 1 EVER FALL IN LOVE 55 (55|11 | IT HURTS ME
SHAI (GASOLINE ALLEY/MCA) | JACCI MCGHEE (MCA)
I'M SO INTO YOU IT WAS A GOOD DAY
3|8 | swvirca) 63 | 2 | ice cust (PRIORITY)
19 | 18 | 25 | 1 GOT A THANG 4 YA! 57 [ 51 | 18 | HEY LOVE (CAN ¢ HAVE A WORD)
LO-KEY? (PERSPECTIVE /A&M) MR, LEE/R. KELLY (JIVE)
LOVE’'S TAKEN OVER NO RHYME, NO REASON
e CHANTE MOORE (SILAS/MCA) 64 | 17 | qeoRraE DUKE (WARNER BROS.)
@ 27 HIP HOP HOORAY 59 |59 | 4 | PHOTOGRAPH OF MARY
NAUGHTY BY NATURE (TOMMY BOY) TREY LORENZ (EPIC)
(22)] 26 | 10 | REBIRTH OF SLICK 60 | 52 |16 | DAMNU
DIGABLE PLANETS (PENDULUM/ELEKTRA) PRINCE & THE N.P.G. (PAISLEY PARK/WB)
NUTHIN' BUT A “G" THANG WELCOME TO MY LOVE
(2|28 | 6 DR. DRE (DEATH ROW/INTERSCOPE) 66 | 3 | RACHELLE FERRELL (MANHATTAN)
2% 6 DEDICATED 62 (58| 9 | AWHOLE NEW WORLD
R. KELLY & PUBLIC ANNOUNCEMENT (JIVE) P. BRYSON/R. BELLE (COLUMBIA)
1
25 (21|16 | HAPPY DAYS 63 | 54 | 12 | IT'S GONNA BE A LOVELY DAY
SILK (KEIA/ELEKTRA) THE S.0.U.L. S.Y.5.T.E.M. (ARISTA)
KISS OF LIFE HONEY DIP
29 | 4 | sadk (EPIC) 68 | 3 | PORTRAIT (CAPITOL)
CRAZY LOVE DROP IT ON THE ONE
g CECE PENISTON (A&M) — | 1 | B.BROWN POSSE (MCA)
|9 ALONE 66 (6] | 7 | IT'SASHAME
MEN AT LARGE (EASTWEST) KRIS KROSS (RUFFHOUSE /COLUMBIA)
29 | 24 | 16 | | WILL ALWAYS LOVE YOU |1 TIME 4 SUM AKSION
WHITNEY HOUSTON (ARISTA) REDMAN (RAL/CHAQS/COLUMBIA)
HAT 2 DA BACK TYPICAL REASONS
EEIE TLC (LAFACE/ARISTA) — | 1 | PRINCE MARKIE DEE (COLUMBIA)
31(31|20 | ALLISEE 69 |69 | 5 | INFORMER
CHRISTOPHER WILLIAMS (UPTOWN/MCA) SNOW (EASTWEST)
NO ORDINARY LOVE COME A LITTLE CLOSER
SR SADE (EPIC) — | § | GENE RiCE (Rea)
1GOT A GOOD 4 WE
@[ 35 | 15 | posmive « (ISLAND/PLG) @D — | 1 | Cinrvence (EASTWEST)
34|36 | 15 | MAKE LOVE 2 ME 72153 |11 | GO AHEAD AND CRY
LORENZO (ALPHA INT'L/PLG) RUDE BOYS (ATLANTIC)
@ 39 11 RELEASE ME @ —|1 TELLIN' ME STORIES
MIKI HOWARD (GIANT/REPRISE) BIG BUB (EASTWEST)
@ 209 SAVING FOREVER FOR YOU 74 | 67 | 8 | GANGSTA BITCH
SHANICE (GIANT/REPRISE) APACHE (TOMMY BOY)
ME & MRS. JONES WHO GOT THE PROPS
e FREDDIE JACKSON (CAPITOL) @75 2 BLACK MOON (NERVOUS)
(O Tracks moving up the chart with airplay gains. © 1993, Billboard/BPi Communications.
1 |— | 1 | RUMP SHAKER 14 17 | BABY-BABY-BABY
WRECKX-N-EFFECT (MCA) TLC (LAFACE/ARISTA)
2|1 | 2 | GOOD ENOUGH 15|14 | 15 | GIVE U MY HEART
BOBBY BROWN (MCA) BABYFACE/T. BRAXTON (LAFACE/ARISTA)
3|3|8 | THEREU GO 16 | 25 | 29 | REMEMBER THE TIME
JOHNNY GILL (LAFACE/ARISTA) MICHAEL JACKSON (EPIC)
4 | 2 | 4 | WHAT ABOUT YOUR FRIENDS 17 | 21 | 29 | MY LOVIN' (YOU'RE NEVER...)
TLC (LAFACE/ARISTA) EN VOGUE (EASTWEST)
5 | 4 | 8 | AINT NOBODY LIKE YOU 18 | 15 | 21 | COME & TALK TO ME
MIKI HOWARD (GIANT/REPRISE) JODECI (UPTOWN/MCA)
6 | 5 | 10 | END OF THE ROAD 19 | 13 | 11 | SLOW DANCE (HEY MR. DJ)
BOYZ Il MEN (BIV 10/MOTOWN) R. KELLY & PUBLIC ANNOUNCEMENT (JIVE)
7 | 6 | 11 | ALONE WITH YOU 20 |17 | 8 | RIGHT NOW
TEVIN CAMPBELL (QWEST/WB) AL B. SURE! (WARNER BROS.)
8 |— | 1 | SLOW AND SEXY 21|18 | 6 | WORK TO DO
SHABBA RANKS/JOHNNY GILL (EPIC) VANESSA WILLIAMS (WING/MERCURY)
9 | 7 |9 | REAL LOVE 22 {16 | 11 | SHE'S PLAYING HARD TO GET
MARY J. BLIGE (UPTOWN/MCA) HI-FIVE (JIVE)
10 | 8 | 6 | PEOPLE EVERYDAY 2320 |18 | KEEP ON WALKIN'
ARRESTED DEVELOPMENT (CHRYSALIS) CECE PENISTON (A&M)
11110 3 | FLEX 24|22 | 19 | YOU REMIND ME
MAD COBRA (COLUMBIA) MARY J. BLIGE (UPTOWN/MCA)
12 | 12 | 18 | 'VE BEEN SEARCHIN’ 2519 | 23 | GIVING HIM SOMETHING HE . ..
GLENN JONES (ATLANTIC) EN VOGUE (EASTWEST)
13 9 | 6 | INSIDE THAT ¢t CRIED Recurrents are titles which have appeared on the Monitor
CECE PENISTON (A&M) for 20 weeks and have dropped below the top 20.

R&B SINGLES A-Z

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

79 7 (Controversy, ASCAP/WB, ASCAP/Warner Chappell,
ASCAP/Budget, BMI/Bug, BMI) WBM

76  ALL DAY, ALL NIGHT (MCA, ASCAP/Geffen Again,
BMI/Music Corp. Of America, BMI)

41  ALL | SEE (EMI April, ASCAP/Across 110th Street,
ASCAP/DeSwing Mob, ASCAP/Babydon, ASCAP) WBM

73 ALL RIGHT NOW (Whole Nine Yards,/Avid

One,ASCAP/Mizmo, BM|/Casadida, ASCAP/EMI

Virgin,/Designee Of Kenneth Karlin, BMI/Fabby

Minny,ASCAP)

BABY I'M FOR REAL/NATURAL HIGH (Jobete,

ASCAP/Crystal Jukebox, ASCAP) CPP

CAN HE LOVE U LIKE THIS (Greenskirt,/Kear,BMI)

CHECK IT OUT (Rushtown, ASCAP)

COME A LITTLE CLOSER (Big Giant, BMI/Count

Chuckula, BMI/Seventy-Ninth Street, BMI)

99 COME IN OUT OF THE RAIN (Square Lake,
ASCAP/M. Squared, ASCAP/WB, ASCAP/Cotton Row,
BMI/Radidio, BMI) WBM

9 COMFORTER (Music Corp. Of America, BMI/Gasoline
Alley, ASCAP) HL

§1 CONFUSED (Willaire, ASCAP/AI B. Sure!, ASCAP/EMI
Apiil, ASCAP/Across 110th Street, ASCAP) WBM

31 CRAZY LOVE (By George You've Got It, BMI/O’Hara,
BMI/Music Corp. Of America, BMI/IDG, ASCAP) KL

61 DAMN U (Controversy, ASCAP/WB, ASCAP) WBM

DAZZEY DUKS (Gigilo Chez, BMI/Alvert, BMI)

DEDICATED (Willesden, BMI/R.Kelly, BMI) CPP

DITTY (Next Plateau, ASCAP/Cisum Ludes,

ASCAP/Saja, BMI/Troutman, BMI)

4 DON'T WALK AWAY (Gradington, ASCAP/MCA,
ASCAP/Ronnie Onyx, BMI) HL

33 EVERYTHING'S GONNA BE ALRIGHT (EMI April,
ASCAP/Across 110th Street, ASCAP/Father M.C.,
ASCAP/Music Corp. Of America, BMI/Second
Generation Rooney Tunes, BMI/EMI Blackwood,
BMI/Flow Tech, BMI) HL/WBM

93 FOREVER IN LOVE (Kenny G, BMI/EMI Blackwood,
BMI/Kuzu, BMI)

24 FREAK ME (Keith Sweat, ASCAP/E/A, ASCAP/WB,
ASCAP/Saints Alive, BMI) WBM

96 FUNKY CHILD (Marly Marl, ASCAP/EMI, ASCAP)

30 GAMES (Count Chuckula, BMI/Trycep, BMI/Black
Satin, BMI/Big Giant, BMI/Warner-Tameriane,
BMI/Willesden, BMI) WBM/CPP

§3 GANGSTA BITCH (Forked Tongue, ASCAP}

3 GET AWAY (Zomba,/Donril,/WB./B Funk,/Polygram
Int'l,/Toe Knee Hangs, /MCA,/Bobby Brown,ASCAP}
CPP/WBM/HL
GET THE POINT (Rags To Riches, BMI/C.E.B.,
BMI/Gold Forever, BMI)

GIVE IT TO YOU (Bam Jams, BM!/Warner.Tamerlane,
BMI/Interscope Pearl, BMI)

17 GIVE IT UP, TURN IT LOOSE (Two Tuff-Enuff,
BMI/Irving, BMI) CPP

78 GO AHEAD AND CRY
(Trycep,/Willesden,/Ramal,/Cleveland’s Own,/Rude
News, BM{) CPP

92 GOOD 4 WE (More Cut, BMI)

34 GOOD ENOUGH (Kear, BMI/Greenskirt, BMI)

67 GOOD OL' DAYS (Trycep, BMI/Willesden, BMI)

23 HAPPY DAYS (E/A, ASCAP/WB, ASCAP/Large Giant,
ASCAP/Wolie, ASCAP) WBM

21 HAT 2 DA BACK (EMI, ASCAP/D.ARP.,
ASCAP/Longitude, BMI) WBM

83 HEAL THE WORLD (Mijac, BMI/Warner-Tamerlane,
BMI/Hudmar, ASCAP) WBM

16 HERE WE GO AGAIN! (Hee Bee Dooinit, ASCAP/Unit 4,
ASCAP/WB, ASCAP/Stone Diamond, BMI/Jobete,
ASCAP/Black Bull, ASCAP/Dolt Face, BMI)
CPP/HL/WBM

68 HEY LOVE (CAN | HAVE A WORD) (Zomba,
ASCAP/)obete, ASCAP/Black Bull, ASCAP) CPP

2 HIP HOP HOORAY (T-Boy, ASCAP/Naughty, ASCAP)

98 HONEY DIP (WB, ASCAP/0/B/0 Itself, ASCAP/Unit 4,
ASCAP/Hee Bee Dooinit, ASCAP)

97 | CAN'T STAND THE PAIN (Peljo, BMI/Walter
Simmons, BMt)

72 IF 1 COULD (WB, ASCAP/Spinning Platinum,
ASCAP/EMI Blackwood, BMI/ATV, BMI/Music
Corp. Of America, BMI)

19 IF | EVER FALL IN LOVE (Gasoline Alley, BMI/Music
Corp. Of America, BMI}

TBR
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10 1 GOT A MAN (Step Up Front, BMI/Conducive,
BMI/Rhythm Planet, BMI/Bigone, ASCAP) CPP

27 1 GOT A THANG 4 YA! (New Perspective, ASCAP)

37 1| HAVE NOTHING (Warner-Tamerlane,/One Four
Three,/Linda’s Boys,BMI)

§ I'M EVERY WOMAN (FROM THE BODYGUARD) (Nick-
0-Val, ASCAP) CPP

11 M SO INTO YOU (Bam Jams, BMI/Warner-
Tamerlane, BMI/Interscope Pearl, BMI)

28 INFORMER (Motor Jam, ASCAP/Green Snow,
ASCAP/M.C. Shan, ASCAP)

60 IN THE STILL OF THE NITE (Llee, BMI) HL

70 | SHOULD HAVE LOVED YOU (Big Giant, BMI/Count
Chuckula, BMI)

39 IT HURTS ME (WB, ASCAP/Keith Sweat, ASCAP/E/A,
ASCAP/Sony Tunes, ASCAP/Maestro B., ASCAP) WBM

49 IT MUST BE LOVE (Careers-BMG, BMI/Hudnall,
BMI/In Flight, ASCAP)

69 'S ALRIGHT (EMI Blackwood, BMI/Chante’ 7,
BMI/Geffen, ASCAP/MCA, ASCAP) WBM

§5 IT'S A SHAME (So So Def, ASCAP/Artistic Control,
ASCAP/Saja, BMI/EMI April, ASCAP)

50 IT'S GONNA BE A LOVELY DAY (Unichappell,
BMI/Golden Withers, ASCAP) HL

91 IT WAS A GOOD DAY (Gangsta Boogie,
ASCAP/Brittlesse, ASCAP)

63 | WAS A KING (Eddie Murphy, ASCAP/Rayclo,
ASCAP/Perfect Ten, ASCAP/Pushy, ASCAP/Dub Plate,
BMI/Aunt Hilda, ASCAP/Zomba, BMI) CPP

6 | WILL ALWAYS LOVE YOU (Velvet Apple, BMI) CPP

42 KISS OF LIFE (Angel, ASCAP/Silver Angel,
ASCAP/Playhard, ASCAP)

71 KNOCK-N-BOOTS (EM! April,/Abdur
Rahman,/Zomba,/Donvil,/Tade), ASCAP) WBM/CPP

14 LOVE MAKES NO SENSE (Avante Garde, ASCAP/New
Perspective, ASCAP)

LOVE SHOULDA BROUGHT YOU HOME (Saba
Seven,/Kear,/Ensign,/Greenskirt, BMI) CPP

LOVE'S TAKEN OVER (EMI Blackwood, BMI/Chante’
7, BMI/EMI April, ASCAP) WBM

58 LOVE THANG (Frabensha,/MCA,/Frank
Nitty./Velle,/Ness, Nitty & Capone, /Warner
Bros.,/Geffen,/Edie Brickell, ASCAP) WBM

44 MAKE LOVE 2 ME (Peljo, BMI/Scottsville, BMI/Walter
Simmons, BMI)

I n e s a e sTM
Compiled from a national sub-sample of POS (point of sale) equipped key R&B retail stores which report number
of units sold to SoundScan, Inc. This data is used in the Hot R&B Singles chart.
SoundScan
[ {11
583 AELE
2|3 | @ |3 |w
o |5 |& | TITLE w |5 |&| TITLE
Z | < | ¥ | ARTIST (LABEL/DISTRIBUTING LABEL) I | < | % | ARTIST (LABEL/DISTRIBUTING LABEL)
7
* & NO.1 * & 38140 1 12| Lo \ce & THE PG, (PAISLEY PARK/WE)
NUTHIN’ BUT A “G” THANG DEDICATED
(D) 2 |4 DR. DRE (DEATH ROW/INTERSCOPE/AG) 46 | 3 | RKELLY & PUBLIC ANNOUNCEMENT (JIVE)
2 | 1| 4 | HIP HOP HOORAY 40 | 34 | 23 | GAMES
NAUGHTY BY NATURE (TOMMY BOY) CHUCKII BOOKER (ATLANTIC/AG)
3 | 3 |15 | WILL ALWAYS LOVE YOU 41 |29 | 19 | SLOW AND SEXY
WHITNEY HOUSTON (ARISTA) SHABBA RANKS/JOHNNY GILL (EPIC)
4 | 4 |12 | REBIRTH OF SLICK 42|35 | 16 | PUNKS JUMP UP TO GET ...
DIGABLE PLANE TS (PENDULUM/ELEKTRA) BRAND NUBIAN (ELEKTRA)
| GOT A MAN ALL | SEE
|51 POSITIVE K (ISLAND/PLG) Blaz|is CHRISTOPHER WILLIAMS (UPTOWN/MCA)
DON'T WALK AWAY HEAL THE WORLD
6|89 JADE (GIANT/REPRISE) 53 | 9 | MICHAEL JACKSON (EPIC)
@ 9|7 INFORMER 45 [ 37 | 10 | WHO'S THE MAN?
SNOW (EASTWEST/AG) HEAVY D. & THE BOYZ (UPTOWN/MCA)
8|6 |9 | MR.WENDAL 46 | 47 | 3 | LOVE MAKES NO SENSE
ARRESTED DEVELOPMENT (CHRYSALIS) ALEXANDER O'NEAL (TABU/A&M)
GET AWAY LOVE'S TAKEN OVER
e BOBBY BROWN (MCA) R CHANTE MOORE (SILAS/MCA)
10 | 11 | 16 | DAZZEY DUKS 48 (49 | 18 | NO 0RD|NARY LOVE
DUICE (TMR/BELLMARK) SADE (EPIC)
11|10 5 | DITTY 49 | 41 | 25 | WHAT ABOUT YOUR FRIENDS
PAPERBOY (NEXT PLATEAU/FFRR) TLC (LAFACE/ARISTA)
@ 20| 4 COMFORTER 50|51 |9 | CHECKIT OUT
SHAI (GASOLINE ALLEY/MCA) GRAND PUBA (ELEKTRA)
A WHOLE NEW WORLD TAP THE BOTTLE
(D[ 21 | 11 | b sryson/m. BeLLE (COLUMBIA) GD|60 | 6 | vouna BLACK TEENAGERS (SOUL/MCA)
14|14 5 | 'MSOINTO YOU 52 | 48 | 7 | IT'S GONNA BE A LOVELY DAY
SWY (RCA) THE S.0.UL. S.Y.S.TE.M. (ARISTA)
15 | 12 | 15 | EVERYTHING'S GONNA BE ALRIGHT 45 | 15 | HEY LOVE (CAN { HAVE A WORD)
FATHER M.C. (UPTOWN/MCA) MR, LEE/R. KELLY (JIVE)
I'M EVERY WOMAN THROW YA GUNZ
23 | 5 | WHITNEY HOUSTON (ARISTA) S ONYX (CHAQS/COLUMBIA)
0 ALONE AMN U
(D18 | 6 | venar LARGE (EASTWEST/AG) o | PRINCE (PAISLEY PARK/WARNER BROS.)
18 | 17 | 20 | HERE WE GO AGAIN! 5% | 54 | 4 | IT'S A SHAME
PORTRAIT (CAPITOL) KRIS KROSS (RUFFHOUSE /COLUMBIA)
19 (13 )13 UALITY TIME 57 | 57 | 11 | GIVE IT UP, TURN IT LOOSE
I-FIVE (JIVE) EN VOGUE (EASTWEST/AG)
HAT 2 DA BACK TOSS-UP
39 | 2 | TiC (W araCE/ARISTA) | [ N2DEEP (PROFILE)
IF | EVER FALL IN LOVE FOREVER IN LOVE
e SHAI (GASOLINE ALLEY/MCA) 73| 9 | KENNY G (ARISTA)
GANGSTA BITCH CROOKED OFFICER
]| APACHE (TOMMY BOY) — | 1 | GETO BOYS (RAP-ALOT/PRIORITY)
RUMP SHAKER SHOOP SHOOP (NEVER STOP. ..
23|16 | 24 | RUMF SHAKER (McA) 74| 2 | MCHAEL COOPER ((REPRISE) J
24 | 27 | 14 | HAPPY DAYS 62 | 52 | 25 | FLEX
SILK (KEIA/ELEKTRA) MAD COBRA (COLUMBIA)
25125! 9 | MURDER SHE WROTE 63 63 |10 | HOMIES
CHAKA DEMUS & PLIERS (MANGO) A LIGHTER SHADE OF BROWN (PUMP)
26 | 22 | 20 | 1 GOT A THANG 4 YA! 64 | 61 | 15 | RIGHT HERE
LO-KEY? (PERSPECTIVE/A&M) SWV (RCA)
LOVE SHOULDA BROUGHT YOU . .. FUNKY CHILD
]| e TONI BRAXTON (LAFACE/ARISTA) — | 1 | LORDS OF UNDERGROUND (PENDULUM)
GOOD ENOUGH IF | WAS A KING
s BOBBY BROWN (MCA) 72| 2 | EDDIE MURPHY (MOTOWN)
@ 2|4 KNOCK-N-BOOTS 67 | 64 | 22 | 'D DIE WITHOUT YOU
WRECKX-N-EFFECT (MCA) P.M. DAWN (GEE STREET/LAFACE/ARISTA)
IN THE STILL OF THE NITE HOLLER If YA HEAR ME
S BOYZ Il MEN (MOTOWN) — | 1 | 2PAC UINTERSCOPE/ATLANTIC)
SAVING FOREVER FOR YOU ME & MRS. JONES
B\ SHANICE (GIANT/REPRISE/WB) 75 | 2 | FREDDIE JACKSON (CAPITOL)
WHO GOT THE PROPS GIVE IT TO YOU
R BLACK MOON (NERVOUS) — [ 1 | MARTHA wASH (RCA)
MAKE LOVE 2 ME MUSCLE GRIP
B 0|15 LORENZO (ALPHA INT'L/PLG) @ — 1 SHABBA RANKS (EPIC)
34| 28 | 17 | BABY 'M FOR REAL/NATURAL .. 72 | 56 | 14 | GANGSTA
AFTER 7 (VIRGIN) BELL BIV DEVOE (MCA)
@ 235 IT HURTS ME 73159 |19 | PICKIT UP
JACCI MCGHEE (MCA) HOME TEAM (LUKE)
REMINISCE 74 1 CKED
el MARY J. BLIGE (UPTOWN/MCA) 66 | 16 ICE CUBE (PRIORITY)
@ 1 SWEET THING 75 | 62 | 34 | BACK TO THE HOTEL
— MARY J. BLIGE (UPTOWN/MCA) N2DEEP (PROFILE)

(O Singles with increasing sales. © 1993, Billboard/BPI Communications and SoundScan, Inc.

&

47

100

ME & MRS, JONES (Warner-Tamerlane, BMI) WBM
MR. WENDAL (EMI Blackwood, BMI/Arrested
Development, BMI) wBM

MURDER SHE WROTE (Island, BMI/Ixat, BMI) HL
MUSCLE GRIP (Sony Songs, BMI/Zomba, ASCAP/Aunt
Hilda, ASCAP/Songs Of PolyGram, BMI/Ixat, BMI)
cep

NEVER BEFORE (Vangerrod, ASCAP)

NEVER DO YOU WRONG (MCA,/Geffen ASCAP/Music
Corp. Of America,/Geffen Again,/Duboc,
BMI/Rodsongs, ASCAP/Aimo, ASCAP)CPP

NO ORDINARY LOVE (Silver Angel, ASCAP/Sony
Tunes, ASCAP/Playhard, ASCAP) HL

NO RHYME, NO REASON (Mycenae, ASCAP)

NOT GONNA BE ABLE TO DO IT (Headcracker,
ASCAP/CRK, ASCAP)

NUTHIN' BUT A G THANG (Ain't Nuthin’ Goin’ On But
Fu-ckin’, ASCAP)

ONE MORE CHANCE (EMI, ASCAP/Maxi, PRS)
PHOTOGRAPH OF MARY (EMI April, ASCAP/November
Nights, ASCAP)

PUNKS JUMP UP TO GET BEAT DOWN (Def Jam,
ASCAP/Dusty Fingers, BMI)

PUSH (Melody Girl, BMI/LA liunz, BMI)

QUALITY TIME (Willesden, BMI/R.Kelly, BMI) CPP
REBIRTH OF SLICK (Wide Grooves,/Gliro, BMI)
RELEASE ME (Coffey, Nettleshey, BMI)

REMINISCE (Stone Jam, ASCAP/WB, ASCAP/Ness,
Nitty & Capone, ASCAP/MCA, ASCAP) HL/WBM
RUMP SHAKER (EM! April,/D. Wynn,/Zomba,/Abdur
Rahman, ASCAPYWBM/CPP

48
35
9

15
82
18
8

75

§7

59

SAVING FOREVER FOR YOU (Realsongs, ASCAP) WBM
SHOOP SHOOP (Norcal Atlanta, BMI)

SLOW MOTION (Zomba, ASCAP/RHO, ASCAP/EMI
April, ASCAP/Mochrie, ASCAP) CPP

SO ALONE (Trycep,/Ramal,/Willesden, BMI)CPP
SWEET ON U (New Perspective, ASCAP)

SWEET THING (MCA, ASCAP) HL

TAP THE BOTTLE (Disco Breaks From The
Motherland, ASCAP)

TELLIN' ME STORIES (Big Herb's, BMI/Down Low,
BMI/Davone Ravone Lee, BMI)

THROW YA GUNZ (Harris Onyx, ASCAP/111 Posse,
ASCAP/JM), ASCAP)

TIME 4 SUM AKSION (Funky Noble,/MCA,/Cypress
Hill, ASCAP/Saja, /Troutman,/BMG, BMI)

TOSS-UP (Promuse,/Deep Groove,/Vouges,BMI)
TYPICAL REASONS (SWING MY WAY) (EMI
Blackwood, BMI/Flow Tech, BMI/Music Corp. Of
America, BMI/Second Generation Rooney Tunes, BM{)
WELCOME TO MY LOVE (Aural
Elixir,/Rosalie,/Mycenae, ASCAP/Feel The Beat,/Stone
Diamond, BMI) CPP

WHAT ABOUT YOUR FRIENDS (D.A.R.P., ASCAP/Diva
One, BMI/Pebbitone,/ Tizbiz,/EMI April ASCAP) WBM
WHO GOT THE PROPS (Target Practice,
ASCAP/Misam, ASCAP)

A WHOLE NEW WORLD (ALADDIN'S THEME)
(Wonderland, BMI/Walt Disney, ASCAP) HL

WHO'S THE MAN? (EMI April,/Across 110th Street,/E-
2-Duz-It, ASCAP/Tony Dofat, BMI)WBM
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Hughes Brothers Preview Gritty Urban ‘Menace Il Society’

Y’ALL’S COLUMNIST finally
made it out to sunny California (that
Tony! Toni! Toné! jam played in my
mind all the way there)—and it was
raining! Anyhow, I still milled and
chilled.

I spent Feb. 9 with film makers
the Hughes Brothers, and rappers
Too Short and Ant Banks. In this
journey (to Dangerous Music in Oak-
land, Calif., which Short owns) they
were the journal; I was the journal-
ist, so ...

Along with actors Samuel Jack-
son, Bill Duke, Jada Pinkett, and
Charles S. Dutton, Short will play a
part in Allen and Albert Hughes’
first feature-length effort, “Menace
II Society,” due in May from New
Line Cinema; Pooh Man and MC
Eight, from Compton’s Most

Billboards

Wanted, have roles in this gritty ur-
ban drama, too. Like Boogie Down
Productions, Spice 1, DJ Quik,
Banks and others, Short is also
slated to contribute to the film’s
soundtrack album, coming out on
Jive Records.

The Hughes Brothers made their
mark with music videos they di-
rected for 2Pac, Yo Yo, Boogie
Down Productions, and Tone Loc.
The scratch-mix techniques of their
clips inform the look of “Menace 11
Society.”

After we ate lunch, Allen Hughes
showed portions from the movie,
which he and his twin, Albert, wrote
and directed. Watching the scenes
was like looking at hip-hop’s jive and
its flip side; brooding images of ba-
seheads smoking and getting
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by Havelock Nelson

smoked, cars being jacked at gun-
point, and a Darryl Gates target
poster just being flashed by. At one
point, Allen remarked, “This film has
more violence than any black film in
the '80s and so far in the '90s.” He
paused, then added, “But there are
more heartfelt scenes than violent
ones.”

“Menace 11 Society” is a slice-of-
life sketch about the struggles of
growing up in the ghetto, some fac-
tual fiction that emphasizes reality.
“We aren’t going to college with this
one,” says Allen. “We're going to the
streets.” The impression one gets is
that, like good hardcore rap music,
“Menace” is aiming to represent the
black male taking society’s negative
notions about him, pumping it full of
holes, then shoving in eloquence and
emotion.

Music In Cinema’s Bill Stephney
once commented, “some Hollywood
weasels don’t understand things like
black people don’t make love to Ice
Cube records.” For this reason, the
20-year-old Hugheses wanted artis-
tic control of the aural as well as the
visual; they became executive pro-
ducers of the “Menace II Society”

soundtrack. At Dangerous, I heard
three jams slated for the set: “Trig-
ger Gots No Heart,” by Spice 1; “Ya
Just A Ponk,” by Ant Banks; and
“Brown Skin Woman,” by BDP. Ev-
erything was houserocking and hard.

Jive senior VP/GM Barry Weiss
says, “We've been waiting several
years to do a soundtrack that fits
with Jive's street attitude and musi-
cal direction. ‘Menace I1 Society’ is a
film that provides the prime opportu-
nity to accomplish this.” New Line
senior VP of music/VP of production
Toby Emmerich adds, “The sound-
track promises to be an aggressively
promoted project, with New Line
and Jive jointly planning a major
grass-roots marketing campaign fo-
cusing on magazine and radio adver-
tising and promotions.”

(The gray drizzle in the bay area
stopped the day after the trip to Dan-
gerous, when [ met with Casual Se-
quence, Souls Of Mischief, and
Snupe, from the gifted Heirogli-
phics posse. More on that to come.)

CHECK IT OUT: On the upcoming
“Cell Block 4” soundtrack on MCA
(executive-produced by Kathy Nel-
son, Nelson George, and Stephney),
raw-realist tracks (“Mayday On The
Frontline,” by MC Ren; “Black
Cop,” by Boogie Down Productions;
“Livin’ In A Zoo,” by Public En-
emy), and skillful verbal displays
(*Sneakin’ Up On Ya,” by FU-
Schnickens) cohabitate with fun-boy

rants (“Stick Em Up,” by Hurri-
cane, featuring the Beastie Boys),
hilarious parodies of hip-hop culture
(“Straight Outta Locash,” and a re-
make of Sugar Hill Gang’s “Rap-
per’s Delight,” by CB4). Here, the
lines between different styles and
moods are clearly drawn. Smear
them a little, and “Cell Block 4”
might be the film that creates the
blueprint for a hip-hop version of
“This Is Spinal Tap” ... Everyone
who witnessed it agrees that watch-
ing Run-DMC’s performance during
the recent Gavin conference in San
Francisco was like experiencing hip-
hop utopia. With perfectly fitting ar-
rogance, Run dropped banter like,
“How many of y’all muthafuckas
know hip-hop ain’t hip-hop without
Run-DMC?!” The crowd screamed,
and as Run, DMC, and Jam Master
Jay ripped through “Run’s House,”
other classics, and some new stuff
(“Down With The King,” the title
track from the group’s upcoming set
on Profile), they reinforced their
lofty status as “kings of rock.” Think
of how many weak shows ya slept
through, then bow to the altar of
Run-DMC’s greatness ... Los
Angeles rapper Madrok has a re-
make of “Skin Tight” on AVC/Ichi-
ban that features the Ohio Players,
the tunes composers and original
performers . .. Following his collabo-
ration with FU-Schnickens (“What’s
Up Doc”), Jive Records has signed
basketball star Shaquille O’Neal as
an artist.

AFRICAN-AMERICANS PARLAY MIDEM INTO SUCCESS

(Continued from page 26)

trepreneurs were there to make deals
and improve their international profile.

For independent record company
owner Wendell Ralph of Detroit, at
MIDEM for the third time, the oppor-
tunity to broaden his small company’s
revenue base has been far greater in
Europe than in the U.S. Frequently
meeting with resistance from U.S. ma-
jors, which he says were reluctant even
to listen to his product, Ralph finds
European firms much more receptive
to doing business, particularly at MI-
DEM. Veronica, an R&B/dance artist
on his label, has a top record in Ger-
many as a result of a deal he made at
MIDEM. Ralph says many African
Americans “can’t see past New York,
Los Angeles, or the United States.
There are tons of folks looking to do
business abroad.”

Making the sojowrn to MIDEM for
the first time, Erik Nuri, president of
Black Jazz Records and an exhibitor,
was there to seek worldwide distribu-
tion of a catalog that includes music by
Doug and Jean Carne. “MIDEM is a
worthwhile investment because it pro-
vides one tremendous access to the
global marketplace. This is a place
where you can actually cut deals,” he
said.

A major deterrent to many African-
American businesspeople is the cost of
airfare, hotel, and registration in
Cannes. Jimmy McNeal, president of
Star Trak Records, said, “People are
definitely trying to get their money’s
worth from making the trip over to
France!”

Felecia Hart, a composer/producer
who has attended such confabs as the
New Music Seminar and Jack The
Rapper, added that more African
Americans would be willing to travel to
Cannes if they were aware of how prof-
itable their trip could be.

Phillip Calloway, CEO of Entertain-
ment Resources International, was
there with management clients Caron
Wheeler and Arrested Development.
He described MIDEM as “a great su-
permarket where major deals are
made.” Calloway suggested African
Americans become much more savvy
about the tremendous earning poten-
tial of making deals abroad. Unfortu-
nately, many domestic artists underes-
timate or misunderstand the potential
earnings available and sign their
worldwide rights away, often without
researching a better deal, leaving them
little latitude to work on the interna-
tional scene.

Popular New York radio personality
Ken “Spider” Webb was seeking Euro-
pean distribution for his syndicated
music show, “Jazz From The City,”
which currently is syndicated in Tokyo;
Manila, the Philippines; Trinidad; the
Virgin Islands; the Bahamas; and 40
outlets in the U.S. The only African-
American syndicator at MIDEMV,
Webb was also there to expand his net-
work base and avail himself of cutting-
edge technological information about
digital radio and satellite broadcasting.

Kendall Minter, a prominent enter-
tainment attorney, considers MIDEM
a “must-attend” event and conducts se-

rious business for his clients there.
But, as for any major conference,
Minter stresses the importance of
maximizing the time while there by do-
ing your homework. Researching who
will be in attendance and setting up
meetings in advance, having your prod-
uct and your business cards on hand,
and being prepared to negotiate on the
spot are all crucial to success at MI-
DEM.

Among those with booths in the Pa-
lais des Festivals: Sidney Miller of
Black Radio Exclusive, Jill Gibson Bell
of Jack The Rapper, and Don Green,
producer of the Reggae Sunsplash
Festival. Also spotted: Tina Turner,
the Pointer Sisters, manager Fred
Moultrie (Chante Moore, El DeBarge),
manager/publicist Ramon Hervey, pro-
ducer/artist Derek Graves, and man-
ager Kevin Walden.

I went to Cannes to promote
TAAAM, and to broaden our interna-
tional networking base. I was also pro-
moting the next event in JAAAM’s
“global tour,” an upcoming conference
in London in econjunction with the
U.K.’s Black Music Industry Assn.
Like Ken Webb, 1 also learned a lot
from the technological demonstrations.

Most importantly, it became even
clearer to me that with the establish-
ment of the European Community,
there will be a new open market that
will greatly impact African-American
artists and business people in terms of
foreign royalties and performance
rights.
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The Beloved Embrace Clubland On New Album

WITH SO MANY dance music acts
moving deeper into the pop main-
stream, it is heartening to see a group
from the “other side” take a step to
the left, and willingly embrace club
culture. On its new Atlantic album,
“Conscience,” the Beloved have virtu-
ally wiped away previous radio-con-

JON MARSH

scious modern-rock leanings in favor
of rich house grooves and icy-cool
trance vibes.

Not that the Beloved are newcom-
ers to the dancefloor. In 1989, they
had a pair of hits with remixes of
“Your Love Takes Me Higher” and
“The Sun Rising.” However, the tunes
that fill “Conscience” are far more di-
rectly club-minded from the start.
“Let The Music Take You” warmly
reaches for disco memories, while
“1000 Years From Today” is a jazz-
spiced deep-houser, and “Celebrate
Your Life” has colliding techno and
hip-hop elements that make for a re-
freshing, original jam.

“It’s quite simple, I tend to write
about whatever I'm feeling, or what-
ever is moving me at any moment in
time,” Beloved leader Jon Marsh
says. “Over the past two years, I be-
came immersed in dance music. You
can't force a direction in music. It has
to evolve naturally.”

Another evolution the Beloved has
undergone since its 1990 album, “Hap-
piness,” and the U.K.-only remix
package, “Blissed Out,” is the depar-
ture of musician Steve Waddington,
and the entrance of Marsh’s wife, He-
lena, as a full-time song collaborator
and band member. The couple began
writing together after Marsh set up a
home studio and began putting to-
gether material for a new album.

“It has turned into an unexpected
pleasure,” Marsh beams. “Who else is
a better person to work with than
some you love and trust more than any
other? Helena is steering clear of the
public side of |being a part of the
groupl. She is quite adept at organiz-
ing what needs to be done next, and
keeping things in motion. We comple-
ment each other nicely.”

The first fruits of their labor is the
massive international success of
“Sweet Harmony,” the single that
ushers in “Conscience.” The track fast
became a club staple, and recently
entered the British pop charts in the
top 10. Remixes of the song will go to
U.S. jocks shortly. Lyrically, “Sweet
Harmony” is typical Beloved fare:

by Larry Flick

spiritually uplifting and philosophical.
Though much of the album follows a
similar path, Marsh insists that he is
not trying to pontificate.

“I've never fixated on lyrics, actu-
ally,” he says. “Dancefloors are not
necessarily the place to get a message
across. When [ buy a record, it's gen-
erally on the basis of how they sound,
not what they say. But then again, 1
do need to feel the words I'm singing,
so it's nice if there’s something of in-
terest to latch onto—and I suppose a
little positivity never hurt anyone, ei-
ther.”

With the promotion machine behind
“Conscience” swinging into full gear,
Marsh is looking forward to the pros-
pect of possibly forming a stage band
and hitting the road.

“It’s the ultimate remixing chal-
lenge, when you think about it,” he
says. “You're taking songs and putting
them forth in a manner that will ulti-
mately change their form.”

SINGLES SCENE: Who can ever
go more than a couple of months with-
out a nice big dose of Jocelyn Brown?
Certainly, not us. Just in the nick of
time, A&M’s U.K. branch offers
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Breakouts: Titles with future chart potential,
based on club play or sales reported this week

“Take Me Up,” a rousing houser, rec-
orded with new production team
Sonic Surfers. A stellar peak-hour
twirler, this track is fueled with shoul-
der-shaking percussion breaks, rol-
licking Chicago-style piano lines, and
a bright, sing-along chorus. Dust off
those gold glitter boots, and cut loose

to a jam that is simply irresistible.
Heavy sigh.

If that ain't enough diva-house to
soothe your soul, then you can’t go
wrong with “I Want Your Love” by
the Adventures Of Daniel Lite With
Lorraine Chambers (Go! Beat,
U.K.). Chambers belts and whoops it
up with a tad more restraint and tonal
range than Brown, while Lite (with
able assistance from Frankie Fon-
cett) pumps an easygoing, R&B-in-
flected garage beat. The underground
mix is funky good fun, while the origi-
nal vocal version has a little more
movement and a livelier pace. Either
version will leave you in a heaving
sweat. Pass the towel, please.

Miami-based act Basic Elements
are poised for a national breakthrough
with “Trippin’ On The Elements,”
which has been pressed up on their
own indie label. Those groovy Murk
Productions dudes provide a dark
and dreamy deep-house mix that is a
fine fit for programs with an ambient
touch, while Pantera’s Rick Alonzo
goes for a more obvious, formulaic
rap/techno vibe. Have a pleasant
“trip.”

Strictly Rhythm A&R diva Gladys
Pizzaro takes an effective crack at
writing and production on “Carnival
93,” a spare deep-houser she has crea-
ted with Reel 2 Real mastermind
Erick Morillo. Collaborating under
the moniker Club Ultimate, the pair
keeps the arrangement simple, loop-
ing clipped vocal bits with several cool
sound effects. Check out “G’s Oye Mi
Pana” mix for a hypnotic spin into
daylight.

Australian rave act Ground Level
follows its recent international hit
“Dreams Of Heaven” with “Out Of
Body” (Sonic¢/Instinet, New York), a
rip'n’tear workout that melts smolder-
ing synths into an NRGetic beat.
Hardcore techno-folk likely will bond
most with the “Silver Cord” mix, while
more mainstream minds should check
out the flipside jam, “Don’t Stop,”
which has a decidedly house slant.

Alternative-pop spinners would be
smart to climb into the raw intensity
of Zette’s rumbling, midtempo gem
“Never Be” (DSB, Germany). Lyrics
bitterly outline the pain resulting
from childhood disappointments and
how to parlay it into personal
empowerment. Heady, eh? The
French artist gives the song further
depth by wrapping it in haunting
synths and chugging hip-hop-derived
beats.

Isn't it interesting how many rave
records are sounding more and more
like retro-NRG hits? The funny part is
how vehemently the “rebels” who
make these records would deny the
obvious influence of fluffy classies by
the late Patrick Cowley, et al. A re-
cent example is Eden’s “Do U Feel
For Me” (Logic, U.K.). The beats are
fairly heavy, and the synths are ur-
gent. But there’s an underlying froth
that gives it a pop edge. Lots of fun—
but please label it properly.

TID-BEATS: Hip indie Nervous
Records has broadened its reach to in-
clude a traveling dance party, called

Club Nervous. Launched in 1992 at
Tilt in New York, the highly popular
event is now drawing top-shelf pro-
ducers like Louie Vega, CJ Macin-
tosh, David Morales, Danny Tena-
glia, Roger 8., and John Robinson to
spin records. Club Nervous has also
begun to spread to cities around the
U.S. and Europe. Upcoming venues
include Zee Club in Washington, D.C.,
Martini in San Francisco, and Torino
in Italy ... The ever-brilliant Disco
Mix Club DJ remix service celebrates
its 10th birthday with an exceptionally
potent package this month. Disco den-
izens will delight in Greed’s 10-minute
romp through the Trammps’ “Disco
Inferno,” while harder heads will dig
Deee-Lite dude Towa Tei’s revamp-
ing of Taana Gardner’s new one,
“What Can I Do For You.” Also quite
nice is the inclusion of “DMC Decade,”
a minibook mapping out the history of
the company and its principles ...
Speaking of remix services, leave it to
NRG-conscious Hot Tracks to serve
the definitive extended version of
Donna Summer and Giorgio Mor-
oder’s fab “Carry On.” Kudos to J.
Mark Andrus for a job well done ...
Profile Records steps into the
crowded compilation field with a pair
of strong albums, “Best Of Techno:
Vol. 3" and “Future House: Best Of
House, Vol. 4.” Both albums are

NEW YORK—Clivilles & Cole
dominate the nominations of
1993 Dance Music Awards with
five nods, generated primarily by
their No. 1 Columbia hit, “Pride
(A Deeper Love).” The trackisin
the running for record of the
vear, among other nominations.

The production team/record-
ing duo is followed by Rozalla,
Snap, Mary J. Blige, and 2 Un-
limited, all of whom earned four
nominations each.

Other contenders for record of
the year are “Jump Around” by
House Of Pain, “Rhythm Is A
Dancer” by Snap, and “Every-
body’s Free” by Rozalla.

Other multiple nominees are
Michael Jackson and Frankie
Knuckles, who each are cited in
three categories, and Lidell
Townsell, CeCe Peniston, House
Of Pain, David Morales, and the
Movement, all of whom are noted
twice apiece.

For the first time in several
years, the show will be framed by
live performances by a number
of the nominees. A lineup of tal-
ent is still to be confirmed.

The dance music awards also
honor promoters at several lev-
els, indie and major labels, and
record pools. Epic, Tommy Boy,

Clivilles & Cole Tap In To
Five Dance Music Noms

packed with interesting tracks li-
censed from acts in the U.S. and over-
seas, and display the growth that
techno and house have undergone
over the past year. Highly recom-
mended ... Hardcore techno-heads
are advised to immediately dip into
“Experimental, Vol. 1,” an album of
previously released singles from the
Northceott-distributed New York in-
die. Among the more appetizing cuts
are “Evision” by Sungods, “Acid
Overdose” by Peace Of Mind, and a
fresh remix of the popular “Chemical
Reaction” by Toxic Two. Good stuff
... Fans of Ingrid Chavez and Grace
Jones should not miss the sterling,
self-titled Rhythm King (U.K.) debut
of Leslie Winer. The one-time Sinead
O’Connor backing singer whispers,
growls, and recites tone-poems within
a densely textured setting that
swerves around club and hip-hop beat
patterns. Naturally, U.S. major-label
A&R people have already begun dub-
bing Winer “too left of cen-
ter”—though we strongly disagree.
This is highly charged, emotional ma-
terial, delivered with unflinching hon-
esty and grooves that will subver-
sively creep up your spine.
Incidentally, Winer has a few of her
compositions on Jones' upcoming lIs-
land album. Be bold and give this un-
usual artist a whirl.

CLIVILLES & COLE

Strictly Rhythm, and ZYX are
multiple nominees with two
apiece.

Nominees and winners are
tabulated from ballots mailed to
registrants of the Winter Music
Conference, an annual dance mu-
sic convention. The awards will
be handed out March 5 during
WMCS, at the Fountainbleau
Hilton in Miami Beach.
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@ 15 20 6 PUSH THE FEELING ON GREAT JONES 530 620/ISLAND NIGHTCRAWLERS @ 25 | — 2 GIVE IT TO YOU () (x) RCA 62434 & MARTHA WASH
Q| v | 2z 5 | 1F YOU WANT MY LOVE (HERE IT IS) €PIC 74835 THE COVER GIRLS @ | 6 | WHO'S THE MAN? (M) (T) (X) UPTOWN 54545/MCA © HEAVY D. & THE BOYZ
13 2 2 11 | 1GOT MY EDUCATION A&M 8077 @ UNCANNY ALLIANCE @ 15 | 22 6 BINGO (M) (T) SUNSHINE 2502/ARISTA @ THE MOVEMENT
22 | 31 3 GIVE 1T TO YOU RCA 62434 © MARTHA WASH 14 | 10 5 13 | 1T'S GONNA BE A LOVELY DAY (M) (T) (X) ARISTA 1-2485 ® THE S.O.U.L. S.Y.S.T.EM.
15 | 9 1 | 12 | GONNA GET BACK TO YOU ESQUIRE 74341 MAW & CO. FEATURING XAVIERA GOLD (5] 18 | 24 | 5 | TAP THE BOTTLE () (n souL sas3emca @ YOUNG BLACK TEENAGERS
26 35 3 1T'S MY LIFE ARISTA 1-2492 @ DR. ALBAN 24 46 3 NUTHIN' BUT A "G" THANG (M) (T) DEATH ROW 5381 9/NTERSCOPE @ DR. DRE
17 | 16| 7 13 | DON'T YOU WANT ME PYROTECH 100BL/ATLANTIC FELIX FEATURING JOMANDA 17 |9 3 8 | DEEPER AND DEEPER (M) (T) (x) MAVERICK/SIRE 40722/WARNER BRO3 © MADONNA
29 | 33 4 UNIQUE TRIBAL AMERICA 13879/1.R.S. DANUBE DANCE 18 | 13 | 17 | 16 | UNDERSTAND THIS GROOVE (1) (x) RCA 62371 SOUND FACTORY
19 11 10 3 BRUTAL-8-E VIRGIN 12642 @ ALTERN 8 @) 20 25 6 SPEED (M) (T) (X) STRICTLY HYPE 106 ALPHA TEAM
2% | 29 5 NUSH X.TREME 002 NUSH 2 22 | 28 7 DON'T WALK AWAY (M) (T) (X) GIANT 40669/WARNER BROS. @ JADE
27 30 4 PHOTOGRAPH OF MARY EPIC 74782 @ TREY LORENZ 21 17 18 10 | GET UP (MOVE BOY MOVE) (M) (T) INTERSCOPE 96096/AG AB LOGIC
22 | 21 | 25 | 5 | 1STILL WANT YA GUERILLA 13878/.R.S. OUTER MIND (@] 30 | 44 | 3 | MUSCLE GRIP n pic 74806 @ SHABBA RANKS
23 | 19 | 18 | 7 | LET MEBE YOUR UNDERWEAR FFRR 350 016/LONDON @ CLUB 69 23 | 26 | 26 | 6 | DITTY () (T (X) NEXT PLATEAU/FFRR 350 012 @ PAPERBOY
24 | 28 | 32 | 4 | REBIRTH OF SLICK (COOL LIKE DAT) PENDULUM 6636Y/ELEKTRA @ DIGABLE PLANETS 2] | 31 | 4 | LOVE U MORE (M) (T) (x) COLUMBIA 74807 @ SUNSCREEM
25 18 15 8 HOW DOES IT FEEL? FFRR 350 013/LONDON ® ELECTROSET * * * POWER PICK* * %
34| & 3 | WE CAN MAKE 1T STRICTLY RHYTHM 12100 SOLE FUSION (@5 43 | — | 2 | THING GOIN' ON 1) (x) SIRE 40630WARNER BROS. BETTY BOO
21 13 8 11 | DEEPER AND DEEPER MAVERICK/SIRE 40722/WARNER BROS. © MADONNA 35 | 4 3 FEEL LIKE SINGIN' (1) NERVOUS 864 S05/MERCURY SANDY B.
28 | 20 | 19 | 8 | THE MUSIC IS MOVIN' RADIKAL 12358 FARGETTA 21 | 19 | 10 | 13 | EVERYTHING'S GONNA BE ALRIGHT (M) (T) () UPTOWN 54524/MCA @ FATHER M.C.
29 | 38 | ¥ 4 | TAP THE BOTTLE SouL 54536/MCA @ YOUNG BLACK TEENAGERS 28 | 16 | 14 | 13 | DON'T YOU WANT ME (M) (T) (X} PYROTECH LO0BL/AG FELIX FEATURING JOMANDA
30 | 24 | 23 | 10 | LIVING IN ECSTASY QuaLITY 19133 BKS 46 | — | 2 | KNOCK-N-BOOTS (M) (1) (x) MCA 54583 © WRECKX-N-EFFECT
31 23 13 11 NEXT IS THE E INSTINCT 247 MOBY 38 50 3 1 GOT A MAN (T} ISLAND 864 305/PLG & POSITIVE K
32 | 32 | 36 | 4 | MINDSTREAM MUTE 66343/ELEKTRA @ MEAT BEAT MANIFESTO 31 | 31 | 32 | 5 | LET ME BE YOUR UNDERWEAR (1) FFRR 350 016/LONDON @ CLUB 69
* * * POWER PICK* * % 32 23 16 8 1 GOT MY EDUCATION (T) (x) A&M 8077 @ UNCANNY ALLIANCE
(33| 44 | — | 2 | GUILTY OF LOVE DEF AMERICAN 40725/WARNER BROS. D.0. 33 | 28 | 12 [ 11 | REMINISCE (M) (T} (X} UPTOWN 54525/MCA © MARY J. BLIGE
34 40 . 2 HIP HOP HOORAY TOMMY BOY 554 @ NAUGHTY BY NATURE 34 34 34 6 WHO GOT THE PROPS () NERVOUS 20026 @ BI.ACK MOON
@ 2 | — ) FOREVERGREEN EPIC 74433 FINITRIBE B[ 20| 2 8 | TEMPLE OF DREAMS (T} (X) DEF AMERICAN 40655/WARNER BROS. MESSIAH
3% | 38 | 41 3 UNDERSTAND THIS GROOVE CHINA 2028 FRANKE 36 | 37 [ 39 4 NOT GONNA BE ABLE TO DO 1T (M) (T) BIG BEAT 10076/AG © DOUBLE XX POSSE
23 2 INFORMER EASTWEST 961 12/ATLANTIC @ SNOW 37 | 23 | 23 | 11 | GONNA GET BACK TO YOU (T} ESQUIRE 74341 MAW & CO. FEATURING XAVIERA GOLD
38 33 30 7 MR. WENDAL (T) CHRYSALIS 24805/ERG & ARRESTED DEVELOPMENT
NEW b 1 BORN 2 B.R.E.E.D WARN:R:R(: t:gT SHot DEBUT * * x MONIE LOVE 39 41 37 4 GIVE 'EM WHAT YOU GOT (1) SAVAGE 50023 ®YB
""" ' 40 | 47 | 35 | 15 | HERE WE GO AGAIN! (1 capiroL 15887 @ PORTRAIT
5 | — 2 COME RAIN COME SHINE GREAT JONES 530 621/1SLAND CLUBLAND FEATURING ZEMYA HAMILTON
40 | 35 | 26 | 10 | GET UP (MOVE BOY MOVE) INTERSCOPE 96096/ATLANTIC AB LOGIC 4 | 48 | 43 | 5 | MURDER SHE WROTE (T} MANGO 530 131 @ CHAKA DEMUS & PLIERS
4 |30 |27 6 DJAPANA HOLLYWOOD 66358/ELEKTRA YOTHU YINDI * * *HOT SHOT DEBUT * * *
NEWD | 1 | BRIGHTER DAYS CAUAL 204/EMOTIVE CAJMERE FEATURING DAJAE NEWD | 1 | TIME 4 SUM AKSION () (D RAUCHADS 74794COLUMBIA SREDHEN
43 39 | 28 7 LONELY FADER 920 501/MERCURY JAZZY 43 | 42 | 36 6 PUSH THE FEELING ON (M) (T} GREAT JONES 530 620/ISLAND NIGHTCRAWLERS
NEW ) 1 | NUTHIN' BUT A "G" THANG DEATH ROW 53819/INTERSCOPE @ DR. DRE 44 | 36 [ 33 | 8 | WALKAWAY (M) (T) VIBE 271/CUTTING JAMMY
NEW ) 1 | SPEED STRICTLY HYPE 106 ALPHA TEAM NEW b 1 | EVERYBODY GET ON UP (1) (x) PAISLEY PARK 40693/WARNER BROS © CARMEN ELECTRA
46 | 41 [ 38 | 10 [ JUST US STRICTLY RHYTHM 007 JOEY WASHINGTON FEATURING THE MENS CLUB | 46 | 40 ] 38 6 HOW DOES IT FEEL? (M) (1) (X) FFRR 350 013/LONDON ¢ ELECTROSET
41 37 34 10 | SHAMROCKS AND SHENANIGANS TOMMY BOY 543 @ HOUSE OF PAIN NEW p> 1 WHAT CAN ) DO FOR YOU (1) £-LEGAL 846212 TAANA GARDNER
48 31 14 14 I'M GONNA GET YOU COLUMBIA 74490 & BIZARRE INC FEATURING ANGIE BROWN 48 39 29 22 RUMP SHAKER (M) (T) MCA 54389 @ WRECKX-N-EFFECT
49 | 47 43 10 | BINGO SUNSHINE 2502/ARISTA & THE MOVEMENT 49 | 49 | — 2 CONNECTED (T) GEE STREET/ISLAND 864 393/PLG @ STEREO MC'S
50 36 24 12 | PUSSYCAT MEOW ELEKTRA 66331 DEEE-LITE 50 32 19 8 7 (M) (T) (X) PAISLEY PARK 40574/ WARNER BROS. @ PRINCE & THE N.P.G.

D Titles with the greatest sales or club play increases this week. @ Videoclip avaitability. Catalog number Is for cassette maxi-single, or vinyl maxi-single if cassette 1s unavailable. On sales chart: (M) Cassette maxi-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-
single availability. ® 1993, Billboard/BP| Communications.

D HIP WAYS TO TWIRL!! ]
ROZALLA|THE SHAMEN

"BOSS DRUM/PHOREVER PEOPLE"
Two awesome club hits on 12" & CD
Remixes by Justin Robertson,
Todd Terry, Tommy D

The Beastmasters, MK and more!
In Store March 16th

From the album, "Boss Drum”,

"FAITH [IN THE POWER OF LOVE)"

The follow-up to 2 #1 dance hits,
"Everybody's Free" and

"Are You Ready to Fly?"!
Available on 12" and CD.

In store February 23rd.

. From the album,"Everybody's Free".

EPIC. TWIRLS 'R' US.

=
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34

www americanradiohistorv com

BILLBOARD FEBRUARY 27, 1993


www.americanradiohistory.com

ARTISTS & MUSIC

Columbia On Fast Track With Parton Promotion

B BY EDWARD MORRIS

NASHVILLE—Using Dolly Par-
ton's “Romeo” video and single as ve-
hicles, Sony Music has launched a
mammoth, across-the-board media
blitz to prepare the way for Parton’s
new Columbia album, “Slow Dancing
With The Moon.” The album will be
in stores Tuesday (23).

In its three weeks on the Hot
Country Singles & Tracks chart,
“Romeo” has risen to No. 43, par-
tially on the publicity that surrounds
Parton’s brassy, boy-watching lyrics.

The much-touted accompanying
video, which stars Billy Ray Cyrus in
the title role, had its official debut
Feb. 17 on Cyrus’ ABC-TV special.

“One of the key elements in our
marketing plan will be the amount of
media exposure Dolly is able to gar-
ner,” says Mike Martinovich, Sony’s

VP of marketing. “And probably no
one else in the entertainment indus-
try is able to garner as much as she
is.”

To get the various promotions roll-
ing, Parton held a satellite press con-
ference Feb. 1 from the Grand Ole
Opry House. It was taped for TV air-
ing in 20 key markets. Then, on Feb.
6, she was the subject of a 14-minute
tribute in the Country Music Assn.’s
35th-anniversary special on CBS-TV.

Sony previewed the video for jour-
nalists Feb. 9 in Nashville at George-
town Studio’s new viewing room.

On Feb. 17, the “Romeo” video
was to have its official debut on the
Cyrus special. In addition to Parton
and Cyrus, the video features three
CMA female vocalists of the year:
Tanya Tucker, Mary-Chapin Car-
penter, and Kathy Mattea. There is,
as well, a dance in the video that cor-

responds to Parton’s lyrics.

On Feb. 18, “Entertainment To-
night” was to do a piece on the mak-
ing of the “Romeo” video. Martino-
vich says the making of “Romeo” has
gotten “unprecedented media cover-
age from all facets of the entertain-
ment industry,” owing partly to the
fact that many reporters were invi-
ted to watch the video being shot in
Nashville.

USA Today is scheduled to carry
an article on the video Tuesday (23).

Parton will do an “all-out TV as-
sault” in March, Martinovich says,
with appearances on “Good Morning,
America,” “Live With Regis & Kathy
Lee,” “CBS This Morning,” “The
Joan Rivers Show,” “The Tonight
Show,” “Today,” “Donahue,” “Larry
King Live,” “The David Letterman
Show,” “The Arsenio Hall Show,”
and “Saturday Night Live.”

Owenshoro Club Draws Bluegrass Fans
Woodward’s Cafe Named For WaxWorks Owner

BLUEGRASS SPOKEN HERE: On a chilly, snow-
flecked Saturday afternoon in Owensboro, Ky., with
the gray Ohio River gnawing at its banks a few yards
away, it is difficult to imagine a more cozy retreat than
Woodward’s Cafe. The tiny multitiered cafe—new,
bright, and humanely equipped to dispense food and
strong drink—is tucked into the side of the town’s Ri-
verPark Center, just across the hallway from the In-
ternational Bluegrass Music Museum. You're certain
you're in bluegrass territory when you hear “I’ll Break
Out Again Tonight” keening urgently from the cafe’s

sound system. Don’t ex-
pect the format to

N h .ll
SCQMD

change.
——_—

Named in honor of
Terry Woodward—
owner of the far-flung
WaxWorks/Disc Jockey
chain and the chief force
in luring the Interna
tional Bluegrass Music
Assn. to Owensboro—the ™
100-seat club recently
launched a series of live
bluegrass concerts. Since
Jan. 15, Lost & Found, the New Coon Creek Girls,
Wild & Blue, the Lynn Morris Band, and the Larry
Stephenson Band have performed. Upcoming shows
will feature Glen Duncan, Larry Cordle & Lone-
some Standard Time, and the Del McCoury Band.
The bluegrass acts, which are booked by Becky Bran-
denberger, play on Friday evenings. Saturdays are
given over to acoustic-backed singer and songwriter
showcases. The adjacent museum is open only during
the bluegrass concerts and other major events at the
Center. The cafe itself is managed by Jerry Keller and
is in operation from 11 a.m. to 9 p.m., Monday through
Thursday, and from 11 a.m. to midnight on Friday and
Saturday.

Given its ambiance and aims, Woodward’s could well
become Owensboro’s equivalent to Nashville's star-
making Bluebird Cafe. But even if it falls short of this
achievement, it will still be a haven for bluegrass ad-
dicts.

MAKING THE ROUNDS: Collins Publishers, of
San Francisco, will photograph activities in Nashville
and elsewhere the entire day of May 7 for its newest
book, “A Day In The Life Of Country Music.” Bill

by Edward Morris

Ivey, director of the Country Music Assn., will jointly
direct the project with Collins’ Lena Tabori. Accord-
ing to a press release from the publisher, 100 top pho-
tographers will spend May 7 at 400 locations around
the world, illustrating various facets of country music
through approximately 150,000 photos. “They will,”
the release continues, “capture the lives of those peo-
ple most intimately involved with country music, from
the front porch fiddlers of the Appalachians to the
front page stars of Nashville.” The book is scheduled
to be released Nov. 9.

Jim Beam Brands will
sponsor Joe Ely and Lu-
cinda Williams on two
Jim Beam Country Cara-
van tours this spring and
fall. The tours will cover
15 cities ... The German
American Country Music
Federation has named
the Bellamy Brothers as
its duo of the year ..
Artwork from two
Warner Western al
bums—Waddie Mit-
chell’s “Lone Driftin’ Rider” and Don Edwards’
“Songs Of The Trail”—will be featured in the Society
Of Illustrators’ 35th annual exhibition, March 1-26, at
the organization’s Museum of American Illustrations
in New York City. The covers, depicting the artists,
were done in watercolor by William C. Matthews . . .
Singer Lorrie Morgan has been nominated by the Na-
tional Cosmetology Assn. as one of its top 10 female
stylemakers. Other nominees include Candice Ber-
gen, Demi Moore, Cindy Crawford, and Joan Lun-
den ... M. Lisa Harless is the new manager of First
American National Bank’s music industry division in
Nashville. She has been with the bank since 1985.

MARK YOUR CALENDAR: Brooks & Dunn will
guest on the “The Tonight Show” Monday (22). .. The
Gospel Music Assn. holds its annual Gospel Music
Week March 28-April 1 at the Stouffer Hotel and
Nashville Convention Center ... Branson, Mo., will
showcase its resident stars during a three-day festival,
March 5-7, at the Grand Palace. Slated to perform are
Kenny Rogers, Louise Mandrell, Jim Stafford, John
Davidson, Tony Orlando, the Osmonds, Mel Tillis,

(Continued on page 38)

i~

On many of these shows, Martino-
vich adds, all or parts of the video will
be aired.

The video and album are also
scheduled to be covered in Rolling
Stone, Us, People, Entertainment
Weekly, The Village Voice, Country
Music, Country America, and Music
City News.

More than 200 radio stations are
signed to take part in “The Dolly
World Premiere Weekend,” Feb. 19-
21. The stations will give away cas-
settes of the album, using the tag,
“Win it before you can buy it.” They
will also offer VHS copies of the “Ro-
meo” video via a “Win it because you
can’t buy it” push.

Parton will be active at the Coun-
try Radio Seminar in Nashville, ap-
pearing first at the artist/radio tape
session March 3 and then officially
opening the convention the following
morning with a performance for all
the registrants.

Columbia is inserting a DigiPak
CD copy of the album in the Feb. 19
issue of Radio & Records. The same
edition of the album has been sent to
all Sony accounts, along with a list of
media activity and marketing ele-
ments.

A national Sony Music in-store
merchandising contest involving the
album will run from Feb. 23 through
April 30. “As far as accounts go,”
Martinovich explains, “retail adver-
tising is being handled with the same
degree of concentration and inten-
sity as would be for Mariah Carey or
Garth Brooks. This is being treated
as a top superstar feature.”

Some stores will spotlight the al-
bum on billboards.

Sony launched a 100-spot teaser
campaign on Country Music Televi-
sion that began Feb. 12 and contin-
ues through Tuesday (23). A teaser
also ran in selected markets during
the Cyrus special. Television buys

are also planned for Lifetime, USA
Network, the Family Channel, and
certain talk shows on the days follow-
ing Parton’s appearance on the
shows.

CMT began airing a 10-second clip
from “Romeo” Feb. 13 to announce
its Feb. 18 debut of the video.

“We're also putting together radio
spots, which we will be airing on
multi-formatted syndicated weekly
countdown shows,” Martinovich re-
ports.

Sony is servicing the video to ap-
proximately 500 pools and sending a
two-hour compilation reel to more
than 300 dance clubs. The compila-
tion, on which the “Romeo” video ap-
pears every fourth time, was to ar-
rive at clubs Feb. 18. Several of the
clubs, Martinovich says, are putting
together “Romeo” valentine promo-
tions and using the cassette singles
for giveaways.

On Feb. 9, Sony shipped an ex-
tended-play dance mix of the song to
more than 500 dance clubs. “We're
also preparing a 12-inch vinyl version
of the single which we're going to
make available to urban clubs to
whatever extent we're able to pene-
trate that pop market,” Martinovich
adds.

The label has built album teaser-
announcements into all the “Romeo”
dubs it is servicing to local and re-
gional video outlets.

A trailer of the video is set to run
nationally in more than 870 movie
theaters. Details, Martinovich says,
will be firmed up within “the next few
weeks.” The video will be shown also
on Sony's Jumbotron sign in Times
Square.

Profits from the sale of the “Ro-
meo” cassette single—including art-
ist and writer shares—will be given
to the American Red Cross at Par-
ton’s request.

(Continued on page 38)

Liberty Revs Up Campaign
For New Billy Dean Album

NASHVILLE—Liberty Records
will conduct a mammoth nationwide
campaign throughout March to pro-
mote Billy Dean’s new “Fire In The
Dark” album. Designed and imple-
mented by AEI Music Network, Los
Angeles, the promotion involves ap-
proximately 500 Wilson’s The
Leather Experts locations, 550 to
600 Suzuki shops, and more than
900 Sam Goody/Musicland stores.

At each of the retail locations, a
20-by-40-inch color poster of Dean
on a Suzuki motorcycle will alert
consumers to the promotion.

The Wilson’s stores are the key-
stone to the operation. Here, shop-
pers are given a free two-ply game
card. The card opens to reveal one
of the letters in Wilson’s name, and
the participant then matches that
letter to the Dean poster in the store
to discover which “instant prize” he

or she has won. Nearly 2.3 million
game cards will be available.

INSTANT PRIZES

The instant prizes include two
Suzuki 800 Intruder cycles, three
trips for two to the Academy of
Country Music Awards Show in Los
Angeles (and attendance at a VIP
party with Dean), 25 Dean-auto-
graphed leather tour jackets, 4,400
VHS copies of Dean’s current music
video, “Tryin’ To Hide A Fire In The
Dark,” 4,400 audiocassette singles of
the song, and approximately 2.3 mil-
lion $2-off coupons for the album, re-
deemable at Sam Goody/Musicland.
Participants can earn an addi-
tional chance to win a motorcycle by
filling in their names on their game
cards and taking them to a Suzuki

dealership for a drawing.
EDWARD MORRIS
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HOT COUNTRY

COMPILED FROM A NATIONAL

SINGLES
STRAGKS

SAMPLE OF AIRPLAY SUPPLIED BY

BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 110 COUNTRY
STATIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS
A WEEK. SONGS RANKED BY NUMBER OF DETECTIONS.

OR EK ENDING FEB. 27, 1993
x x| & O = x x| @ O I~
2@ | L8| 29| €S| TTLe ARTIST 28| 28| 28| 22| TTLE ARTIST
£2|25|32| 25 PRODUCER (SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL E2| 33| 2| 25| rrooucer SONGWRITER) LABEL & NUMBER/DISTRIBUTING LABEL
I'D RATHER MISS YOU @ LITTLE TEXAS
* %% NO. 1 » x % 40 | 48 5 J.STROUD,C.DINAPOLI,D.GRAU (P.HOWELL,D.O'BRIEN) (V) WARNER BROS. 18668
(D)| 5 | 11| 11 | WHATPART OF No 1 week at No. 1 LORRIE MORGAN
R.LANDIS {W.PERRY,G.SMITH) {v) BNA 62414 a 13 27 20 | SOMEWHERE OTHER THAN THE NIGHT GARTH BROOKS
A.REYNOLDS (K,BLAZY,G.BROOKS) (V) LIBERTY 56824
[o] PHIS & CONFEDERATE RAILROAD
L]0 6|1 | S Gatottiom, walancinss || | 3 | w | 19 | SHESSOTTHE RHYTUM (AND | GOT THE BLUES RSO
DRIVE SOUTH ® SUZY BOGGUSS ikl 1k
@ 7 9 13 J.BOWEN,S.BOGGUSS (J.HIATT) (V) LIBERTY 56786 4 58 3 ROMEO & DOLLY PARTON
@ 6 10 | 14 | ALL THESE YEARS © SAWYER BROWN 5.BUCKINGHAM,D.PARTON (D.PARTON) (C) (V) COLUMBIA 74876
R.SCRUGGS.M.MILLER {M.MCANALLY) CURB ALBUM CUT 44 39 47 12 BEST MISTAKES | EVER MADE @ RICK VINCENT
: ; ; 15 | INAWEEK OR TWO © DIAMOND RIO W.WALDMAN (R.VINCENT) CURB ALBUM CUT
M.POWELL,T.DUBODIS (J.HOUSE,G.BURR) (V) ARISTA 1-2457 4 59 3 NOW | PRAY FOR RAIN NEAL MCCOY
6 1 B 13 | MY STRONGEST WEAKNESS WYNONNA J.STROUD (L.SATTERFIELD,G.TEREN) ATLANTIC ALBUM CUT
T.BROWN (N.JUDD,M.REID) (C) (V) CURB 54516/MCA 67 | — ? HEARTS ARE GONNA ROLL HAL KETCHUM
7 1 1 13 CAN | TRUST YOU WITH MY HEART & TRAVIS TRITT A.REYNOLDS,J.ROONEY (H.KETCHUM.R.SCAIFE) CURB ALBUM CUT
G.BROWN (T.TRITT.S.HARRIS) (v) WARNER BROS. 18669 g | 37 17 | CADILLAC RANCH ® CHR!S LEDOUX
1 17 10 ONCE UPON A LIFETIME ALABAMA J.BOWEN,).CRUTCHFIELD (C.WATERS,C.JONES) (V) LIBERTY 56787
J.LEO,L.M.LEE,ALABAMA (G.BAKER,F.J. MYERS) (V) RCA 62428 53 ? LIKE A RIVER TO THE SEA STEVE WARINER
@ 10 1 16 | JUST ONE NIGHT © MCBRIDE & THE RIDE 4 S.HENDRICKS.T.DUBOIS (S.WARINER) (v) ARISTA 1-2510
$.GIBSON, T.BROWN (T.MCBRIDE) (C) (V) MCA 54494 9 55 7 WHY BABY WHY © PALOMINO ROAD
10 9 13 12 TRYIN' TO HIDE A FIRE IN THE DARK & BILLY DEAN C.HOWARD.K.FOLLESE,T.MCHUGH (G.JONES,D.EDWARDS) LIBERTY PROMO SINGLE
3.BOWEN,B.DEAN (B.DEAN, T.NICHOLS) (V) SBK 56804/LIBERTY e - . HIGH ROLLIN' GIBSON/MILLER BAND
@ 13 15 10 PASSIONATE KISSES © MARY-CHAPIN CARPENTER D.JOHNSON (D.GIBSON,B.MILLER) {V) EPIC 74856
JJENNINGS,M.C.CARPENTER (L. WILLIAMS) (C) (v) COLUMBIA 74795 @ Tz ” ALIBIS o TRACY LAWRENCE
12 8 7 14 JL?;&%&E[;E&S;LOﬁ&RNES T BARNES) JORN 6\’/\)‘ ENEAReSz% 1.STROUD (R.BOUDREAUX) ATLANTIC ALBUM CUT
. . D. M. TRUE CONFESSIONS * JOY WHITE
@ 15 18 9 HEARTIZAND ; o * GEOS&%?I;@LE @ 57 62 5 B.CHANCEY,P WORLEY (KOSTAS,M.STUART) (V) COLUMBIA 74845
T.BROWN (S.DORFF,J.BETTI
- SOMEONE TO GIVE MY LOVE TO @ TRACY BYRD
14 16 13 | WANT YOU BAD (AND THAT AIN'T GOOD) & COLLIN RAYE @ 60 64 3 T.BROWN (J.FOSTER,B.RICE) (V) MCA 54497
e (W EPLE 71780 NOBODY LOVES YOU WHEN YOU'RE FREE ® THE REMINGTONS
15 | 17 | 19 | 14 | LEAVIN'S BEEN A LONG TIME COMIN’ ¢ SHENANDOAH 3|52 | B0 4| T EE (RMAINEGRAR.YANCEY,) GRIFFINI (V) BNA 62431
R.BYRNE,K.STEGALL (M.MCGUIRE C.CRAIG.S.DAILEY) (V) RCA 62397 A TS ST
21 | 26 | 7 | IT'SALITTLE TOO LATE © TANYA TUCKER @ B1 | 75 | 3 | RCROWELLLWHITE,S SMITH (LWHITE C.CANNON) (V) RCA 62420
J.CRUTCHFIELD (P.TERRY.R.MURRAH} (V) LIBERTY 44915 TR T RS e
@ 2 29 7 ﬂ#«%yoy.!mscw(g BC&TE?‘ I(I:EOLAS) * CL!\IXLCBAEIZ\%IQ 8 - 2 TH(E) KE':;U;:)V J;?:HU:(;?E (THE KENTUCKY HEADHUNTERS) (© (()v) ZE;CURV 864 808
LET THAT PONY RUN @ PAM TILLIS 65 | — | 2 | HON ' @ DOUG SUPERNAW
02 9 P.WORLEYE SEAY (G.PETELFJ?S) (©) (V) ARISTA 1-2506 @ BLANDISIATBARKER) (V) BNA 62432
v BiG HEART @ GIBSON/MILLER BAND
21 36 4 ECAO%ESY}!S\E&(I!:?S Mﬁffm A BRO((\?,KASRé‘TAI%L_JZ’;‘g 98 4 38 16 | 5 Ghnson (D.GIBSON.B.MILLER F WELLER) (C) (V) EPIC 74739
| DON'T NEED YOUR ROCKIN’ CHAIR & GEORGE JONES
26 | 32 4 k_Eé/ﬁyLlnrg?s_Egnls'.ls.ls%rﬁﬁglN Gﬁaﬂﬁ E_’;&? CKUST 39 | 54| 52 | 20 | g GoRDY.IR, (B.YATES.F DYCUS,K.KPHILLIPS) (V) MCA 54470
BOOM! IT WAS OVER @ ROBERT ELLIS ORRALL (60)| 72 | — | 2 | LOOKAT YOU GIRL @ CHRIS LEDOUX
21 | 19 | 22 | 16 | \3arcANTONIO.R£.ORRALL.LED (R.E.ORRALL.BLLOYD) (V) RCA 62335 L-EOWERLCRUTCHEIELOICROSS) (DILBERTYEAOTS
@] 5 | 2| 9 | O COUNTRY ® MARK CHESNUTT 61 | 68 | 61 | 20 | WHER'M | GONNA LIVE? ® BILLY RAY CYRUS
M.WRIGHT (B.LAMOYN HARDIN) (v) MCA 54539 J).SCAIFE,J.COTTON (B.R.CYRUS C.CYRUS) (v) MERCURY 864 502
@3] 25 | 20 | 7 | SHESNOTCRYIN ANYMORE @ BILLY RAY CYRUS 62 | 50 | 44 | 13 | CHEAP WHISKEY # MARTINA MCBRIDE
J.SCAIFE.J.COTTON (B.R.CYRUS, T.SHELTON,B.CANNON} (C) (V) MERCURY 864 778 P.WORLEY,E.SEAY (E.GORDY,JR.,J. RUSHING} (V) RCA 62398
Y BEING IN LOVE & DOUG STONE
241123 |1 g.JOO?iNBSgr\JS(V.SBHEW.G.BURR) ) EPIC 74761 MADE FOR LOVIN YO*L'J* *HOT SHOT DEBUT * % % 5OUG STONE
MARTY STUART (63 1 ' *
2 O R I e e e e L e i
28 33 6 NOBODY WINS © RADNEY FOSTER 74 . 2 EVERYTHING COMES DOWN TO MONEY AND LOVE & HANK WILLIAMS, JR.
S.FISHELL.R FOSTER (R.FOSTER K.RICHEY) (V) ARISTA 1-2512 8 BECKETT,J. STROUD,H.WILLIAMS, IR, (D.LOGGINS,G.SCRIVENOR) (V) CURB/CAPRICORN 18614/WARNER BROS.
77 18 8 15 LOOK HEART, NO HANDS @ RANDY TRAVIS 65 8 1 11 STARTIN' OVER BLUES ¢ JOE DIFFIE
K.LEHNING (T.BRUCE.R.SMITH) (v) WARNER BROS. 18709 B8.MONTGOMERY.J.SLATE (L. WILLIAMS,S.D.SHAFER) (V) EPIC 74796
POOR MAN’S ROSE @ STACY DEAN CAMPBELL
TS T * % * AIRPOWER * * % e p— 66 | 56 % 100 | 5 \JAHER (S.D.CAMPBELL.B.OWSLEY.) SPENCE) (v) COLUMBIA 74803
- ¥ b e o A e M T Qe 67 99 50 12 L‘SI!IEIB% JS sg}l’:g ?OYTTE(I\?EORBIN HANNER (B.CORBIN) ¢ Ch?EﬁCBL}F’?\IV/ K{L%m\l (EJE
ROCK ME (IN THE CRADLE OF LOVE) ¢ DEBORAH ALLEN Y r r W "
2 30 31 13 R.VAN HOY (R.(VAN HOY,D.ALLEN) GIANT ALBUM CUT/WARNER BROS. 68 70 65 19 Egﬁgé&g%ﬁmgns (FROM "HONEYMOON IN VEGAS") * DW'GHJ) !8?5{;‘2’;
DON'T LET OUR LOVE START SLIPPIN’ AWAY @ VINCE GILL
0131 | B | 2 | verown“GLLPWASNER) (V) M Ba482 69 | 69 | 51 | 10 gmE-'I:I’S}ECE&((;’A(.)SADNDERS.B.DIPIERO.J.JARRARD) ¢ (5)9\%3959?%
TAKE IT BACK & REBA MCENTIRE | [<aN] oc | 54 | » | T-R-0-U-B-L-
3 16 5 15 T.BROWN,R,MCSVT[RE (K.JACKSON} (V) MCA 54544 75 74 4 E.B%O%,\‘UU%HLESENUT) T BTRRO‘;‘VALSBJ"?LE
STANDING KNEE DEEP IN A RIVER (DYING OF THRIST) & KATHY MATTEA
@ 36 | 40 | 6 | ZMARER (BJONES.8MCDILLD.LEE) (v) MERCURY 864 810 1|71 |66 6 JSgMTECEFolE?g(LLLﬁiJTHGﬁLURMAN) GLLE!’;‘R?YA;,\LABTJABAECIIJ%
THE HEART WON'T LIE & REBA MCENTIRE & VINCE GILL : - = ;
@] o | = | 2 | T ot omesorvass wisiss | |2 | o | 5 [ o | EACOUDSTOPLOUNYOU o omus * U AR
BORN TO LOVE YOU ® MARK COLLIE - — - — —
37 4 5 D.COOK (M.COLLIE.D.COOK.C.RAINS) (V) MCA 54515 13 62 54 10 GOLDEN YEARSS ) HOLLY DUNN
I " 19 | WILD MAN o RICKY VAN SHELTON H.DUNN,P.WORLEY,E.SEAY (S.HOGIN,G.PETERS! (V) WARNER BROS. 26949
$.BUCKINGHAM (S.LONGACRE.R.GILES) (v) COLUMBIA 74731 NEW ) 1 SHE DREAMS ) TIM MENSY
WALKAWAY JOE © TRISHA YEARWOOD J.STROUD (T.MENSY,G.HARRISON GIANT ALBUM CUT
36 | 32 [ 21 | 1| GRUNDIS iV.MELAMED,G.BARNHILL (V) MCA 54495 @ NEW ) 1 | THE CHANGE MICHELLE WRIGHT
@ G| 6 i T?NAGH.SI: 1 C'ﬁlMBSE(,PJICTSEO,XVALL AI}C)’\ARJ.?T%SZQH; $.BOGART R.GILES (S.BOGART.R.GILES) (V) ARISTA 1-2528
K,STEGALL,S.HENDRICKS (A. i
MY BLUE ANGEL @ AARON TIPPIN C) Tracks showing an increase in detections over the previous week, regardless of chart movement. Airpower awarded to those records which
38 49 5 E£.GORDY.JR. (A.TIPPIN,K.WILLIAMS,P.DOUGLAS) (V) RCA 62430 (a(t;t)ag 1500 d_etelctions'lfot:_lt_rt];e f(l;)s; gge._ QIVidec?chEIi;ai(l:/it;il(i:ty. Ca:‘ttalog n_un_mbelr is fo_rI c;?st:rta?i\r;_gle,l or vinyl if lcasse_rltebi_sl_tl;naz\\/lz;lil\?_blel. el
¥ ] assette single availabity. single availability. assette maxi-singie avallabihty. Inyl maxi-single availability. Inyl single
42 67 3 g.l(.:-IAENr?ogm.x|gy&gyM§gE.§£Eéé{)L§FUL ’(gﬁMMEYRCIEJEVRSQIZ\Eﬁ availability. (X) CD maxi-single availability. @ 1993, Billboard/BPI Communications.
1 1 2 LIFE'S A DANCE @ JOHN MICHAEL MONTGOMERY q IF | DIDN'T HAVE YOU © RANDY TRAVIS
- D.JOHNSON (A.SHAMBLIN.S SESKIN) ATLANTIC K.LEHNING (S.EWING,M.D.BARNES) WARNER BROS.
) 2 2 1 CROSS MY HEART @ GEORGE STRAIT 15 17 15 12 LOVE'S GOT A HOLD ON YOU ALAN JACKSON
- T.BROWN,G STRAIT (S.DORFF,E.KAZ) MCA S.HENDRICKS,S.STEGALL (K.STEGALL,C.CHAMBERLAIN) ARISTA
@ HAL KETCHUM SHAKE THE SUGAR TREE € PAM TILLIS
3 3 1 3 Eggvalésrysﬁﬁoowsv (H.KETCHUM,G.BURR) CURB 16 13 12 8 P.WORLEY.E.SEAY (C.HARTFORD) . ARISTA
JUST CALL ME LONESOME RADNEY FOSTER
4 4 2 3 Egrﬁgu?)?:.EBPA%rlgBLACK,H.N|CHOLAS,F.MILLER) cLnT BL/}?%}:\ 1 18 4 s SLgegE‘;’LI_T_SSSJ?RN(IE-;CgER,G-DUCAS) T PA;;IESE:
0 ) ) O e e i LD o LT seemsssnos e T
W @ TANYA TUCKER
’ ° ! ’ Ig%TSC’:‘eI'ELR'?(Mi-IS':RII\NEER?R|CANE T - : - = ZCVZI%GB}-‘;SZPL(??'{EQART @ BILLY RAY CYRSS
€ WYNONNA
1 8 6 9 ?gRguﬁ (%LLSOERE(‘)E': §ﬁ§;§.s peonice) CURB 0|2 | 1728 J.SC/;FEJ.COT(T:ON (g.vow TRESS) e Ess . u:v
8 7 5 7 E‘{:%Q‘ T(HEC'YIL’L\,': ,;'%JO":(E LR MLIS CO';,'"C'E 21| 20 18 5 ﬂ?o.'a‘e?ﬁ%ss’ﬁ'&m (M.BEESON,S.LEMAIRE) RESTLESS H %CI\
D.COOK (M ==
) 12| 8 6 "Q’&L%IS B SALOREIE MOR%’:"X 2| 2|20 |1 :}NFJ:&“I;ISS.'J..ISCEBBS (M.REID,A.SHAMBLIN) @ coLLN Ré;.%
. g .G. © MARY-CHAPIN CARPENTER
LOST AND FOUND @ BROOKS & DUNN 23 | 23| 21 { 20 | !FEELLUCKY
o ls [ 1« [SUARINR ocomsmanc e e e
10 | 9 | 21 | BOOTSCOOTIN BOOGIE (SIERRRKE U 24 | 24 | 19 | 7 | Gerownwosmas) WARNER BROS.
1 S.HENDRICKS,D.COOK,B.TANKERSLEY (R.DUNN) ARISTA ; ” 12 | ISTIL BELIEVE N vou * VINGE L
B @ BILLY DEAN 2 =
12 14 11 7 IF THERE HADN'T BEEN YOU K T.BROWN (V.GILL,J.B.JARVIS) MCA
g‘:;?:;ig‘a’;mgo (LEHAPRORHELLARD! @ JOHN ANDERSON @ Videoclip availability. Recyrrents_ are t_itIgs whic_h h‘ave already appeared on the top 75 Singles & Tracks chart for 20 weeks and have dropped
13 ] 1 10 9 | TSTROUD,JANDERSON (J.ANDERSON) BNA below the top 20. Commercial availability is not indicated on the recurrent chart.
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THEY STRIKE A CHORD with young adults, especially young women who
are buying the records that are topping the charts. And there’s only one place
where young fans can see them and dozens more artists just like them—

CMT: Country Music Television.

ALL DAY. ALL NIGHT. ALL VIDEQO. ALL RIGHT! .m.

COUNTRY MUSIC TELEVISION.

© 1993 Group W Satellite Communications. CMT, the CMT logor and THE OTHER SIDE OF COUNTRY are registered service marks, and COUNTRY MUSIC TELEVISION is a service mark, of Country Music Television, Inc.
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ARTISTS & MUSIC

Loveless Kicks Off Opryland Season

GOUNTRY

8. 2.0 000 8.8 0 ¢

by Lynn Shults

SCORING HER SECOND No. 1 on the Billboard Hot Country Singles &
Tracks chart is Lorrie Morgan, with “What Part Of No” (5-1). The song was
written by Zomba Music’s Wayne Perry and O-Tex music’s Gerald Smith.
Morgan is a real case study for someone wishing to be successful. Since she
is the daughter of the famous George Morgan, one must easily assume her
path to stardom was an easy stroll. But, this was not the case, nor has it been
for most children of the famous. Her father died from a heart attack in July
1975, when she was 15. She received her first national chart attention in 1979.
Morgan’s first single, “Two People In Love,” peaked at No. 75. She had two
other releases that year, one on MCA and one (a duet with her father) on 4
Star Records. From that peint, Morgan worked at whatever gigs she could,
finally joining the Grand Ole Opry in 1984. That same year she also had one
single released on MCA, peaking at No. 69. Morgan married Keith Whitley
in November 1986, and in '87 she signed with his label, RCA Records. Her
first RCA single, “Train Wreck Of Emotion,” peaked at No. 20. Her first big
ballad, “Dear Me,” debuted in April 1989. Whitley died less than a month later.
She has survived many blows in both her public and private life. Among the
many strange twists of fate surrounding Morgan is the impact of the title song
of her first platinum album, “Something In Red.” The track reached only No.
14 on the singles chart, yet many believe the song and its accompanying video
were the key elements to the album’s success. Morgan’s producer, Richard
Landis, says, “It was her career record.” Landis also believes the video of
“Something In Red,” directed by Jim Shea, played a major role in the sales
of the album. Both Landis and Morgan are now at BNA Records. Her first
album for BNA, “Watch Me,” has been certified gold by the RIAA. Chances
are she will be celebrating her second platinum album by summer’s end.

THE MOST ACTIVE SONGS on the singles chart are “The Heart Won't
Lie” (51-33) by Reba McEntire & Vince Gill; “Hearts Are Gonna Roll” (67-
46) by Hal Ketchum; “Tonight I Climbed The Wall” (43-37) by Alan Jackson;
“She Don’t Know She’s Beautiful” (42-39) by Sammy Kershaw; “Hard Wo-
rkin’ Man” (27-19) by Brooks & Dunn; “Mending Fences” (34-28) by Restless
Heart; “Alibis” (64-51) by Tracy Lawrence; “Learning To Live Again” (26-
20) by Garth Brooks; “My Blue Angel” (38-38) by Aaron Tippin; and “Like
A River To A Sea” (53-48) by Steve Wariner.

ALBUM SALES WERE stronger than anticipated over the recent Valen-
tine’s Day/President’s Day weekend. Valentine’s Day is second only to Christ-
mas in total per capita expenditure per consumer. This factor, combined with
many people being off for President’s Day, made for strong retail sales. The
most active country albums are “Fire In The Dark” (21-14) by Billy Dean;
“It’s Your Call” (2-2) by Reba McEntire; “Come On Come On” (11-9) by Mary-
Chapin Carpenter; “Voices In The Wind” (40-34) by Suzy Bogguss; and
“Read Between The Lines” (47-42) by Aaron Tippin,

CLUBS CHANGE AUDIENCES at least once a night. This is not dissimiliar
to what happens at radio. It is also why clubs such as Cowboys in Dallas put
a great deal of effort into determining what works best during each hour of
music. Ron Burt of Cowboys, referring to his co-workers, says, “We are hard
on each other, We have to be.”

NASHVILLE—Nashville’s Opry-
land theme park will kick off its 1993
concert season, a 149-day series,
March 27 with a show by Patty Love-
less. The season’s talent lineup is ex-

Loidt Ve

Country Evening Shade. “Evening Shade” celebs Burt Reynolds an.d Marilu

/;

pected to include nearly three dozen
acts.

According to the schedule, a celeb-
rity performer will be featured at the
3,500-capacity Chevrolet/Geo Celeb-

Henner, top, visit with Vince Gill and Reba McEntire during a two-part taping of
the series in which Gill and McEntire sing their current duet, “The Heart Won'’t

Lie.”

COLUMBIA ON FAST TRACK WITH PARTON PROMO

(Continued from page 35)

“Slow Dancing With The Moon”
was co-produced by Parton and
Steve Buckingham. Among the
guests stars who sing or play on the
project are Cyrus, Tucker, Mattea,
Carpenter, Collin Raye, Ricky
Skaggs, Vince Gill, Billy Dean, Lari
White, Pam Tillis, Maura O’Connell,
Alison Krauss, Rhonda Vincent, and
John Hiatt.

For its sales presentation of “Slow
Dancing With The Moon” to its ac-
counts, Sony produced a 14-minute
video, which Parton narrated. Mar-
tinovich notes the album will ship
“well past gold.”

Roy Wunsch, who heads Sony’s
Nashville division, marvels at Par-
ton’s unflagging staying power (she

first charted in 1967): “This woman is
still having gold and platinum al-
bums! And it’s not taking five years
to happen. When you have some-
thing happening with Dolly, she’s so
globally recognizable that the hits
are just that much bigger.”

According to Wunsch, the antici-
pation for Parton’s new album is in-
ternational. “The time is really ripe,”
he adds, noting the current world-
wide popularity of Whitney Hous-
ton’s cover of the Parton classic “I
Will Always Love You.”

Wunsch says he anticipates “Slow
Dancing” will be out in Europe
within two weeks of its American re-
lease date.

rity Theater each day the park is
open. Appearances range from one-
day to weeklong bookings.

Artists confirmed to perform be-
tween March 27 and the final show
Oct. 31 include Holly Dunn, Emmy-
lou Harris, Hal Ketchum, Joe Diffie,
Sammy Kershaw, Doug Stone,
Tracy Lawrence, Collin Raye, Lorrie
Morgan, Tanya Tucker, Mark Ches-
nutt, and Gary Morris.

Reserved seats to the concerts are
priced at $5.50 for ticketed theme
park guests. All patrons are required
to pay the theme park admission fee,
which is $22.95 for adults, $12.95 for
children age 4-11, and free for chil-
dren 3 and younger.

In addition, The Nashville Net-
work’s live, 90-minute “Nashville
Now” television program will be tele-
cast from the theater June 21-25.

NASHVILLE SCENE

(Continued from page 35)

Moe Bandy, Boxcar Willie,
Mickey Gilley, and the Branson
Brothers. The “Branson Jam” is be-
ing produced by the Americana
Television Network and will be
taped by ATN for a series of TV spe-
cials ... Clint Black and Billy Ray
Cyrus join Dolly Parton for a series
of benefit concerts April 24-25 at the
Dollywood amusement park in Pi-
geon Forge, Tenn. Proceeds from
the shows will be given to the
Dollywood Foundation, which is set
up to support educational programs
in Parton’s native Sevier County . ..
Reba McEntire, Randy Owen, and
George Strait will host the 28th an-
nual Academy of Country Music
Awards, May 11, on NBC-TV.

SIGNINGS: A.L. “Doodles”
Owen to an exclusive songwriting
agreement with March Music. His
hits include “All I Have To Offer
You Is Me” and “The Right Left
Hand” ... Tammy Wynette and
Ronnie Milsap to Buddy Lee At-
tractions for personal-appearance
representation worldwide . . . David
Axelrod to Liberty Records ...
Billy Lawson to a songwriting deal
with Mike O’Rear Publishing/Catch-
The-Boat Music.

COUNTRY SINGLES A-Z
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist

73 GOLDEN YEARS (Sony Tree, BMI/Goldhne, ASCAP/WB,

51 ALIBIS (Sony Tree, BMI/Thanxamillion, BMI)

ASCAP) HL/WBM

4 ALL THESE YEARS (Beginner, ASCAP) WBM 19 HARD WORKIN' MAN (Sony Tree, BMI) HL

44 BEST MISTAKES | EVER MADE (Longitude, BMI/Mike 13 HEARTLAND (Warner-Tamerlane, ASCAP/Nocturnal
Curb, BMI) WBM Eclipse, BMI/WB, ASCAP/Jobin Bettis, ASCAP} WBM

58 BIG HEART (Nocturnal Echpse, BMI/Umion County, BMI/ 46 HEARTS ARE GONNA ROLL (Foreshadow. BMI/Songs Of
BrahmSongs & Careers-BMG, BMI/Young World, BMI) PolyGram, BMI/Virgin Timber, BMI}

HL 33 THE HEART WON'T LIE (Moonwindow, ASCAP/Donna

21 BOOM! IT WAS OVER (EMI Apnt, ASCAP/JKids, ASCAP/ Weiss, BMI)

EMI Blackwood, BMI/Okay Then, BMI) WBM 25 HIGH ON A MOUNTAIN TOP (Midstream, BMI)

34 BORN TO LOVE YOU (BMG, ASCAP/ludy Judy Judy. 50 HIGH ROLLIN' (Nocturnal Eclipse, BMI/Unian County,
ASCAP/Sony Tree, BMI) HL BMI/BrahmSongs & Careers-BMG, BMI) HL

47 CADILLAC RANCH (Great Cumberland. BMI/Diamond 57 HONKY TONKIN' FOOL (O-Tex, BMI)

Struck, BMI) CPP 56 HONKY TONK WALKIN' (Polygram Int'l, ASCAP/Mama
7 CAN | TRUST YOU WITH MY HEART (Sony Tree, BMI/ Effie’s. ASCAP/Songs Of PolyGram, BMI/Tractar Tracks,
Past Oak, BMI/Edisto Sound. BMI) HL BMI)

75 THE CHANGE {Rancho Bogardo, ASCAP/Edge 0" Woods. 59 1 DON'T NEED YOUR ROCKIN' CHAIR (16 Stars. BMI/
ASCAP/Kinetic  Diamond, ASCAP/Rancho  Bogarda, Warner, SESAC/Noreale. SESAC/Dyinda Jam, SESAC/
ASCAP/WB, ASCAP) Texas Wedge, ASCAP) HL/WBM

62 CHEAP WHISKEY (Sony Tree. BMI/Paulding County. 40 I'D RATHER MISS YOU (Square West. ASCAP/Howlin®
BMI/Polygram, ASCAP/Amanda-Lin, ASCAP) HL Hits, ASCAP) CPP

30 DON'T LET OUR LOVE START SLIPPIN' AWAY {Benefit, 72 IF 1 COULD STOP LOVIN' YOU (Dawid 'N' Will, ASCAP/
BMI/Foreshadow. BMI/Uncte Pete. BMI) CLM/WBM WB, ASCAP/Two Sons, ASCAP/BMG. ASCAP/2 Kids.

3 DRIVE SOUTH (Lillymilly, BMi/Bug, BMI) ASCAP) WBM/HL

64 EVERYTHING COMES DOWN TO MONEY AND LOVE 5 IN A WEEK OR TWO (Madwomen. BMI/MCA, ASCAP/
(MCA, ASCAP/Emerald River, ASCAP/Music Corp Of Gary Burr, ASCAP/Sany Tree, BMI} HL
America, BMI) 69 IN THE BLOOD (MCA. ASCAP/Little Big Town. BMI/

Amencan Made, BMI/Alabama Band, ASCAP) HL/WBM

16 IT'S A LITTLE TOO LATE (Castle Street. ASCAP/End Of
August, ASCAP/Murrah, BMI) CPP

14 | WANT YOU BAD (AND THAT AIN'T GOOD) (Harlan
Howard, BMI/Tree, BMI) HL

67 1 WILL STAND BY YOU (Famous, ASCAP/Bob Corbin,
ASCAP) CPP

9 JUST ONE NIGHT {Songs Of PolyGram, BMI/Songs Of
McBride, BMI} HL

20 LEARNING TO LIVE AGAIN (EMI Blackwood. BMI/
Beartooth, BMI/Don Schitz, ASCAP/AIma. ASCAP}
WBM/CPP

15 LEAVIN'S BEEN A LONG TIME COMIN' {Shenandeah's.
ASCAP/Ark, ASCAP/ludy Judy Judy. ASCAP/Four Of A
Kind, BMI} HL

12 LET GO OF THE STONE (lrving, BMI/Hardtoscratch,
BMI/WB, ASCAP/Two Sens, ASCAP) WBM/CPP

18 LET THAT PONY RUN (Sony Cross Keys. ASCAP) HL

48 LIKE A RIVER TO THE SEA (Steve Warner, BMI/Irving,
BMI)

60 LOOK AT YOU GIRL {Wyoming Brand, BM!)

27 LOOK HEART, NO HANDS (MCA, ASCAP) HL

63 MADE FOR LOVIN' YOU (Sony Tree. BMI)

28 MENDING FENCES (WB, ASCAP) WBM

38 MY BLUE ANGEL (Acufi-Rose. BMI/Sony Cross Keys,
ASCAP/BMG Songs. ASCAP/Mickey Hiter, ASCAP) HL/
CPp

6 MY STRONGEST WEAKNESS (Kentucky Sweetheart,
BMI/Alma, ASCAP/Brio Blues, ASCAP) CPP

54 NOBODY LOVES YOU WHEN YOU'RE FREE (Maypop.
BMI/Wildcountry, BMI/Careers-BMG, BMI/Rita’s Cloud
Nine, BMI) WBM/HL

26 NOBODY WINS (Palygram, ASCAP/St. Julien, ASCAP/
Mighty Nice. BMI) HL

45 NOW 1 PRAY FOR RAIN (Screen Gems-EMI, BMI/
Zomba, ASCAP) WBM/CPP

22 OL COUNTRY (EMI Apnl, ASCAP/K-Mark, ASCAP) WBM

8 ONCE UPON A LIFETIME (Zomba, ASCAP/Dixie Stars,
ASCAP) HL/CPP

11 PASSIONATE KISSES (Lucy Jones, BMI/Nomad-Noman,
BMI/Warner-Tamerlane, BMI) CLM/WBM

66 POOR MAN'S ROSE (Sony Tree, BMI/Coupe Dewille,
BMI/Sony Songs, BMI) HL

2 QUEEN OF MEMPHIS (Nocturnal Eclipse, BMI/Union
County, BMI/Tillis, BMI)

29 ROCK ME (IN THE CRADLE OF LOVE) (Reyzboyz, BMI/
Posey, BMI)

43 ROMEO (Velvet Apple, BMI)

39 SHE DON'T KNOW SHE'S BEAUTIFUL (Polygram,
ASCAP/Ranger Bob, ASCAP/Careers-BMG, BMI) HL

74 SHE DREAMS (Sony Cross Keys, ASCAP/Miss Dot
ASCAP/Warner-Tamerlane, BMI/Patnick Joseph, BMD

42 SHE'S GOT THE RHYTHM (AND | GOT THE BLUES)
(Mattie Ruth, ASCAP/Seventh Son, ASCAP/Sometimes
You Win, ASCAP/AIl Nations. ASCAP) WBM

23 SHE'S NOT CRYIN' ANYMORE (Songs Of PolyGram,
BMI/Sly Dog. BMI/HotDogGone, BMI) HL

71 SOMEBODY LIKE THAT  (Stonebrook,
Meadowgreen, ASCAP)

53 SOMEONE TO GIVE MY LOVE TO (Polygram fnt'l.
ASCAP) HL

41 SOMEWHERE OTHER THAN THE NIGHT (Sophie's
Choice. BMI/Major Bab, ASCAP/No Fences, ASCAP) CPP

32 STANDING KNEE DEEP IN A RIVER (DYING OF THRIST)

SESAC/

{Sony Cross Keys, ASCAP/Bucky Jones, ASCAP/Ranger
Bob, ASCAP/Songs Of PolyGram, BMI) HL

65 STARTIN' OVER BLUES (Acuff-Rose, BMI) CPP

68 SUSPICIOUS MINDS (FROM HONEYMOON IN VEGAS)
{Screen Gems-EMI. BMI) WBM

31 TAKE IT BACK (Fever Pitch, BMI)

37 TONIGHT | CLIMBED THE WALL (Mattie Ruth, ASCAP/
Seventh Sen, ASCAP) WBM

24 10O BUSY BEING IN LOVE (Gary Morris, ASCAP/MCA,
ASCAP/Gary Burr, ASCAP) HL

70 T-R-0-U-B-L-E (Sony Tree, BMI) HL

52 TRUE CONFESSIONS (Songs Of PolyGram, BMI/Hank's
Cadillac, BMI) HL

10 TRYIN' TO HIDE A FIRE IN THE DARK (EMI Blackwood,
BMI/Coburn, BMI) HL

36 WALKAWAY JOE (Warner-Tamerlane,
Refuge, BMI/Patrick Joseph, BMI} WBM

55 WHAT A WOMAN WANTS (LaSengs,
ASCAP/Taste Auction, BMI) CPP

1 WHAT PART OF NO (Zomba, ASCAP/0-Tex, BMI) CPP

17 WHEN MY SHIP COMES IN (Howhn' Hits, ASCAP) CPP

61 WHER'M | GONNA LIVE? (Songs Of PolyGram, BMI/Sty
Dog. BMI/Polygram Int’l, ASCAP/Music Express, ASCAP)
HL

BMI/Warner-

Ascap/Almo.

49 WHY BABY WHY (Trio, BMI/Fort Knox, BMI) HL

35 WILD MAN (WB, ASCAP/Long Acre, SESAC/Great
Cumberland. BMI/Diamond Struck, BMI/Patenrick, BMI
WBM/CPP
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PROVIDED BY  SoundScan
L

COMPILED FROM A NATIONAL SAMPLE
OF RETAIL STORE AND RACK SALES
REPORTS COLLECTED, COMPILED, AND

other COs, are equivalent prices, which are projected from wholesale prices. ® 1993, Billboard/BPI Communications, and SoundScan, Inc.
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Secada’s Singles-Mindedness Continues;
Guerra Y 4.40 Top Chart; EMI Appointments

SECADA’S SINGULAR Trifecta:
With his “Cree En Nuestro Amor” hit-
ting No. 1 on the Hot Latin Tracks
chart this week, Jon Secada becomes
the first artist ever to score three con-
secutive No. 1 singles since the Hot La-
tin Tracks was re-established in Sep-
tember 1988. The emotive Cuban-
American crooner previously scaled to
the zenith of the Hot Latin Tracks with
“Otro Dia Mds Sin Verte” and “Angel.”

Moreover, Secada’s Spanish-lan-
guage debut album, “Otro Dia M4s Sin
Verte"—now lodged at No. 13 on the
Top Latin Albums pop survey—is the
first Spanish-language release to con-
tain three No. 1 singles. That chart stat
merits a qualifier, however, because
both singles “Otro Dia” and “An-
gel"—which came out originally on Se-
cada’s eponymous, English-language

by John Lannert

premiere in May 1992—were Hot La-
tin Tracks smashes before the album
“Otro Dia M4ds Sin Verte” was shipped
last fall. “Jon Secada,” incidentally, has
remained atop the pop albums chart
for nearly six months.

During an interview in Vina Del
Mar, Chile, where he was performing
at that city’s annual song festival, Se-
cada commented he is delighted—and
surprised—by his success in the Hi-
spanic market.
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“Three singles No. 1 and the first
three in Spanish? Never in my wildest
dreams,” says Secada. “I mean, it was
an accident, an experiment to do this
stuff in Spanish. It was an afterthought
that turned into three No. 1s and
turned into me having a career in
Spanish. And that’s what makes it ever
sweeter, that my career in Spanish is
booming like gangbusters.”

Secada’s producer, Emilio Estefan,
is equally excited about his chart pros-
perity, saying that Latin radio pro-
grammers and Hispanic record con-
sumers helped launch Secada’s
Hispanic music career.

“I'm very thankful to radio that was
very open to play this kind of music and
I'm very thankful to Spanish-speaking
people because they went in and
bought the [English-language] album,”
says Estefan, who will produce Se-
cada’s next Spanish- and English-lan-
guage albums,

Secada’s fourth and final single to be
pulled from “Otro Dia” is “Sentir,” the
Spanish-language counterpart to “I'm
Free.” Come June, Secada expects to
record his second English-language al-
bum, which will feature a track he co-
penned with Diane Warren. His Span-
ish-language follow-up will be cut in
late 1993/early 1994.

“On the second English-language al-
bum I'm looking for a little harder
edge, a little bit more R&B-oriented,”
says Secada. Adds Estefan, “I want
Jon to do something like we did be-
fore—a little bit unique, but not the
same thing. And really, Jon can do any
kind of music.”

Secada’s first English- and Spanish-
language records were essentially the
same album, recorded in two lan-
guages. However, Estefan points out,
Secada’s second English-language rec-
ord will be a completely separate proj-
ect from his sophomore Spanish-lan-
guage album.

“What I'd like to do is one English
album and then do Spanish album with
totally different sounds,” he says, not-
ing that time restrictions forced him to
do a Spanish-language equivalent to
“Jon Secada.”

Amazingly, Secada’s casual entrance
into the Latino arena also has lead to
a Grammy nomination for his album
“Otro Di Mds in Verte.” And again, Se-
cada has notched another first in his
very brief recording career by being
nominated in both the Latin pop and
best-new-artist categories.

“What I'm most flattered by is the
respect of the industry,” savs Secada,
adding he will be in Los Angeles Wedn-
esday (24) to attend the Grammy
Awards ceremony. “The best new art-
ist, the nomination speaks for itself, to
be one of the five best new artists—
that's incredible. But in the Latin cate-
gory, to be among Julio Iglesias, José
Luis Rodriguez, Raphael, Luis Mi-
guel ... I mean, these guys have bheen
around and my album and career in
Spanish have been short.”

Upcoming plans call for spring tours
in Asia and Germany, where he will
perform five festivals with Rod
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Classical
KEEPING
[SCORE

by Is Horowitz

GOING ON RECORD: Guitarist John Williams contin-
ues to add titles to his concerto catalog, bringing listeners
fresh alternatives to worthy standards by such composers
as Rodrigo and Vivaldi. In mid-January sessions for Sony
Classical, he recorded concertos by Westlake and Gowers,
to be coupled, respectively, with works by Sculthorpe and
Gray, recorded earlier. Paul Daniel conducts the London
Symphony Orchestra; Nathan Waks is producer.

In early February, Carlo Maria Giulini went before
Sony microphones to cut Dvorak’s Symphony No. 7 with
the Royal Concertgebouw, slated to be part of a two-disc
Dvorak set, which also includes his Symphonies Nos. 8 &
9. The producer is David Mottley.

A Sony audio/video project Feb. 17-24 will find Wynton
Marsalis recording trumpet concertos by Haydn (both Jo-
seph and kid brother Michael) and Hummel. Raymond
Leppard conducts the English Chamber Orchestra, and
the audio producer is Steven Epstein. Rodney Greenberg
is in charge of visuals.

Mottley will again be the producer when Giulini records
live performances of Schubert’s Symphonies Nos. 4 & 7
with the Bavarian Radio Orchestra the end of February.
That’s just about the time Claudio Abbado will be con-
ducting a live recording of solo vocal and choral pieces by
Brahms, Strauss, Reger, Ligeti, Rihm, and Manzoni with
the Berlin Philharmonic and the Leipzig Radio Chorus.
Karita Mattila and Suzanne Otto are the soloists. All the

works are based on poems by Friedrich Hélderlin, a Beet-
hoven contemporary. Producer of that Sony project is
Thomas Frost.

Another February recording will lay down a Karl Weigl
string quartet played by the Artis Quartet. The ensemble
will also accompany mezzo Marjana Lipovsek in a group
of songs by the Austrian composer. The producer is Ste-
phan Schellmann.

JAMES GALWAY will pipe a few tunes and read the |
names of classical Grammy winners Wednesday (24). |

AN OFF-HAND COMMENT in a recent column that |
U.S. celebratory events marking Grieg’s 150th anniversary
in 1993, if any, would be on the modest side, has exposed
me to a rebuttal avalanche. No matter that the observation
came against the background of overkill attention given
Mozart’s bicentennial.

I've since been made aware of dozens of concerts featur-
ing Grieg’s music, new series of recordings, plus a major
symposium at Columbia Univ.’s Teachers College.

The latter event, a two-day affair of lectures, demonstra-
tions, and performances, March 26-27, should provide us
with a broader appreciation of his music.

Norway’s Victoria label has been at work on a 24-CD
edition of Grieg’s piano music, songs, and chamber music,
to be completed by year’s end. Some discs have already
been released; they are distributed here by Qualiton Im-
ports, which expects to have them all on hand by early *94,

Also being marketed by Qualiton is a four-disc boxed set
of more familiar Grieg music on the Norwegian Classics
label. It too is pegged to the anniversary. Add a three-dise
set by Norway's Simax label of historical recordings by
performers of Grieg’s time. Included in the latter package
are transfers of cylinders recorded by the composer him-
self. Another historical set, due later this year, will offer
a Grieg song performed by his wife, Nina Grieg.

Concert Biz Blazing In Argentina

Billboarde

FOR WEEK ENDING FEBRUARY 27, 1993

B BY MARCELO FERNANDEZ BITAR

BUENOS AIRES—Bolstered by a
stable economy and a stronger cur-
rency, the Argentinian concert market
in 1992 enjoyed a hitherto unseen
boom that has carried into 1993.

Most noteworthy was the diversity
of the more than 100 international and
Hispanic acts that played Buenos
Aires, ranging from pop songstress
Dionne Warwick to German thrash act
Kreator.

The vast majority of the interna-
tional concerts was promoted by
Buenos Aires media firm Rock & Pop
International. Company president
Daniel Grinbank contends the national
concert market will remain buoyant as
long as it does not overheat.

“The large amount of international
acts that came to Argentina in 1992
may have led to some degree of satu-
ration—maybe due to my own fault,”
states Grinbank. “But the overall re-
sponse was favorable.”

According to Grinbank, superstar
acts Roxette, the B-52’s, and Keith Ri-
chards drew sellout crowds at the
45,000-seat Velez Sarsfield soccer sta-
dium. Guns N’ Roses played two
shows at 70,000-seat River Plate sta-
dium, attracting 85,000 fans, “and,”
notes Grinbank, “no security prob-
lems—a double satisfaction for me.”
He observes, as well, that ticket prices
for most stadium concerts fell between
$25 and $50.

Medium-sized shows headlined by
the likes of Iggy Pop, Ramones, and
Black Sabbath also fared well, com-
ments Grinbank, adding the smaller
concerts offered the best investment
to revenue ratio.

Domestic acts such as Soda Stereo
and Fito Pdez kept pace with their for-
eign counterparts in the midsized ven-
ues by selling out 3,000 to 5,000-seat
facilities.

In fact, the year’s two biggest con-
certs occurred in December when be-
loved Argentinian outfit Seru Giran

SOMETHING TERRIBLE HAPPENS
WHEN YOU DON’T ADVERTISE . ..

CALL BILLBOARD CLASSIFIED
1-800-223-7524 (OUT OF STATE)
212-536-5174

NOTHING ...

reunited to perform a pair of shows at
the River Plate stadium. More than
120,000 fans attended the two sets,
which saw the stage reunion of Charly
Gareia, David Lebdén, and Pedro
Aznar, the latter known internation-
ally as the percussionist of the Pat
Metheny Group.

Executive-produced by Claudio Lis-
man, the Seru Girdn sets were co-pro-
moted by Abraxas International and
Héctor Caballero. Abraxas president
Pity Yfurigarro remarks that the two
shows took three months of prepara-
tion and cost $1 million to produce.

The production behind Seru Girdn’s
shows left nothing to envy [concerts
by] international acts,” declares Ynur-
igarro. “And it was the first time that
a local artist had played before so
many people.”

The initial crop of stadium rock con-
certs came in April with Roxette’s four
sold-out concerts at Velez Sarsfield
that collectively drew 120,000 specta-
tors. The quartet of concerts helped to
push sales of the Swedish duo’s “Joy-
ride” album to more than 300,000
units. Other well-known international
acts that performed at Velez Sarsfield
were Nirvana and Iron Maiden.

BLUES FEVER

On a much smaller, but surprising,
scale was the country’s sudden fever
for the blues that brought in B.B.
King, Albert Collins, John Hammond,
Taj Majal, James Cotton, and Albert
King. The majority of blues shows
averaged about 2,000 persons per

show, with King drawing 8,000 fans.
Another special niche in the na-
(Continued on puge 4})
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° § OF RETAIL STORE SALES REPORTS.
A
2 |4 ©
2 |2 |2 TmE ARTIST
= | & | 3 | LABEL & NUMBER/DISTRIBUTING LABEL
* *x NO.1 x » x
1 117 IF YOU LOVE ME  LONDON 4362672* 13 weeks at No. 1
CECILIA BARTOLI
2 2111 TOUS LES MATINS DU MONDE  VALOIS v4640*/HARMONIA MUNDI
JORDI SAVALL
3 3|8 BAROQUE DUET  SONY CLASSICAL SK 46672*
KATHLEEN BATTLE, WYNTON MARSALIS
4 5 141 GORECKI: SYMPHONY NO. 3  NONESUCH 79282*
UPSHAW, LONDON SINFONIETTA (ZINMAN)
5 4|25 KATHLEEN BATTLE AT CARNEGIE HALL  bg 435440+
KATHLEEN BATTLE
6 6 |127 IN CONCERTA  LONDON 430433-2
CARRERAS, DOMINGO, PAVAROTT| (MEHTA)
bi 7117 HOROWITZ: DISCOVERED TREASURES  SONY CLASSICAL $K48093*
VLADIMIR HOROWITZ
8 3|1 OPERA’'S GREATEST MOMENTS  Rca 61440*
VARIOUS ARTISTS
9 g |21 SHOSTAKOVICH: 24 PRELUDES & FUGUES  ecm 437189-2+
KEITH JARRETT
10 | 12| 15 IT AIN'T NECESSARILY SO EMI CLASSICS 54576+
NADJA SALERNO-SONNENBERG
AMORE  LONDON 436719-2"
11 w2 LUCIANO PAVAROTTI
ROSSINI HEROINES  LoNDON 436075%
12 14|88 CECILIA BARTOLI
13 | 11| 15| THELASTY RECITAL FOR ISRAEL  RCA 09026611604*
ARTUR RUBINSTEIN
14 |13l PIECES OF AFRICA  NONESUCH 79275.2%
KRONOS QUARTET
AN ENGLISH LADYMASS  HARMONIA MUNDI (FRANCE) 907080*
13 |NEW D ANONYMOUS FOUR
ENCORE!  SONY CLASSICAL SK52568*
16 |15 5 MIDORI
17 |16 17 BACH: SONATAS  Rrca 09026612742+
KEITH JARRETT, MICHALA PETRI
18 [Newp BEETHOVEN: VIOLIN CONCERTO  EMI CLASSICS 54574+
KENNEDY, NDR SYMPHONY (TENNSTEDT)
19 [17]15 BRAHMS: CELLO SONATAS  SONY CLASSICAL 48191*
YO-YO MA, EMANUEL AX
20 | 18] 55 THE BACH ALBUM DG 429737+
KATHLEEN BATTLE, ITZHAK PERLMAN
AMERICAN ORIGINALS  0G 4358642*
21 INEWD EMERSON STRING QUARTET
22 | 25| 3 MAD ABOUT OPERA DG 4376362+
VARIOUS ARTISTS
23 || 3 BRAHMS: SEXTETS  SoNY CLASSICAL 45820*
VARIOUS ARTISTS
24 |21 25 BERNSTEIN: THE FINAL CONCERT  pG 431768~
BOSTON SYMPHONY (BERNSTEIN)
MOZART: ARIAS  LONDON 430513*
25 (1949 CECILIA BARTOLI
TOP CROSSOVER ALBUMS..
* % * NO.1 * x %
1 1|19 THE KING AND | PHILIPS 4380072* 17 weeks at No. 1
HOLLYWOOD BOWL ORCHESTRA {MAUCERI)
2 2153 HUSH  SONY MASTERWORKS SK 48177+
YO-YO MA/BOBBY MCFERRIN
ILLUSIONS  LONDON 4367202%
3 |NEWD UTE LEMPER
4 3115 AMERICAN DREAMER: THE SONGS OF STEPHEN FOSTER ANGEL 54621+
THOMAS HAMPSON
5 |15] 3 THE JULIET LETTERS  wARNER BROS. 45180*
ELVIS COSTELLO AND BRODSKY QUARTET
6 5 |45 DIVA!  siLva AMERICA SSD 1007*
LESLEY GARRETT
7 6 |19 SYMPHONIC TANGO  TELDEC 9031769974~
ETTORE STRATTA
8 713 THE ART OF BAWDY SONGS  DORIAN 90155*
THE BALTIMORE CONSORT
9 4|11 MAGIC: KiRi SINGS MICHEL LEGRAND  TELDEC 73285+
KIRI TE KANAWA
10 |35 THE IMPRESSIONISTS  wINDHAM HiLL 1116*
VARIOUS ARTISTS
11 {1019 DARK EYES  PHILIPS 4340302*
DMITRI HYOROSTOVSKY
12 |8 |17 STANDING ROOM ONLY  Rrca61370-2*
JERRY HADLEY
1313l MUSIC FOR AN AWFUL LOT OF WINDS & PERCUSSIONS TeLArC 80307*
P.D.Q. BACH
BROADWAY SHOWSTOPPERS  ANGEL 54586*
14 |NEW) LONDON SINFONIETTA (MCGLINN)
15 (119 THE AMERICAN VOCALIST  £raTO 458182+
BOSTON CAMERATA (COHEN)

@ Recording Industry Assn. Of Amenica (RIAA) certification for sales of 500,000 units. A RIAA certification
for sales of 1 million units with each additional million indicated by a numeral following the symbol. All albums
available on cassette and CD. *Asterisk indicates vinyl unavailable. © 1993, Billboard/BPI Communications.
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Lou’s first dise for

Manhattan is an all-star

affair with guests

Phoebe Snow, Buddy Guy,

Junior Wells
2

Lionel Hampton,

Joe Williams and more.

Produced by Billy Vera

and Mic¢hael €Cuscuna.
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Available on Manhattan
Compact Dises
and Cassettes

© 1993 Capitol Records, Ine.
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by Jeff Levenson

BLOVVIN G THE RIGHT AWAY: In keeping with juzz's
long-held tradition of doing the right—make that corect—
thing, a number of jazz players are getting set to tuke aim
against Germany’s rising neo-Nazi movement, with a free
concert that is being dubbed “Jazz Against [Fascism.” It is
scheduled for March 13 at the Gethsemane Church, a well-
known prayer site during the rise of the Berlin Wall. Spon-
soring the event is RIAS, a major German radio station.

A roster of players from around the world will perform
in various group configurations. They include America’s Joe
Henderson, Switzerland’s George Gruntz and Daniel Hu-
mair, Germany’s Albert Mangelsdorff and Alexander Von
Schlippenbach, and FFrance’s Didier Lockwood.

SAMPLING—JOE, MACEO, AND THREE Chick Sing-
ers: Given the kind of year Henderson had in 92, there
probably isn’t a right-wing aimy big enough to handle him.
(Although the news wire services did knock him for a loop
by confusing him with Presidential saxophone sidekick
Everette Harp during one of the Inaugural blowouts.) He
won all kinds of jazz-mag honors for “Lush Life,” his hom-
age to Billy Strayhorn. It enjoyed a seven-week run at the
top of Billboard’s traditional chart, and was awarded the No.
2 position, overall, among the year’s Top Jazz Albums.

A noteworthy piece, however, is that Joe Hen is but one
of five Verve artists who scored big in *92. The others, from

the straight-ahead side, are Shirley Horn, Abbey Lincoln,
Betty Carter, and Maceo Parker. So Verve has decided to
compile the best-known tracks from its winning albums and
issue a sampler CD that should do a number of things: raise
its profile, help boost sales for the artists’ individual albums,
and sell a few copies on its own. Smart marketing, you say?
Especially when you've got pay-dirt material to work with.

PORTRAIT OF A PLAYER (AND SOME): Windham
Hill pianist Billy Childs, currently charting with his “Por-
trait Of A Player,” is 4 busy man these days. He’s got three
commissions upcoming: a work with choreographer Maur-
ice Bejart, to be performed March 22 at the Grenoble Jazz
Festival in France; a 10-minute composition for the L.A.
Philharmonic Orchestra, scheduled for May; and a large or-
chestra work, with strings, planned for Monterey Jazz in "94.

DEPARTMENT OF PET PEEVES: Warner Bros. has
just issued a promotional CD welcoming saxophonist Jo-
shua Redman to the label. “Introducing Joshua Redman”
is the album’s title. Adorning the inner flap of the package
is a series of block quotes praising Redman, attributed to
The Washington Post, The New York Post, The New York
Times, Montreal Globe and Mail, The Village Voice, and
Billboard. The writers of those words are never credited.

Here'’s the challenge to labels: If vou're going to use a
Jjournalist’s comments to punp your artist, to sell your prod-
uct, to authenticate your company’s efforts, then identify the
critics whose words are so valuable to you. They wrote 'em,
vou're using ’em, they deserve the acknowledgment.

DEPARTMENT OF CLARIFICATION: A number of cal-
lers registered their stuprise with an item a few weeks back
that read ambiguously. It should have read, Peter Erskine’s
latest ECM album, “You Never Know,” is the drummer’s
first disc as a leader for the label.

EDDIE MURPHY TAKES MUSIC CAREER SERIOUSLY

(Continued from page 26)

some top names to the project, which
was recorded over the last two years.
When Michael Jackson called to ask
Murphy to appear in the video for “Re-
member The Time,” Murphy asked if
the Gloved One would retwrn the favor
by performing on his composition
“Yeah.” Jackson’s presence helped
draw other top names to the project,
some to Mwphy’s studio at his home in
Englewood, N.J., and others in London.
The one-word-lyric tune features a
who’s who of top performers: Elton
John, Paul McCartney, Janet Jackson,
Michael Jackson, Johnny Gill, Teddy
Pendergrass, Luther Vandross, Stevie
Wonder, Patti LaBelle, Richie Sam-
bora, Heavy D., Babyface, Emmanuel
Lewis, Aaron Hall, Barry White,
Howard Hewett, in Vogue, Julio Igle-
sias, Jon Bon Jovi, and Garth Brooks.
The tune was released as a single last
year as a benefit for several charities.

Michael Jackson also performs on the
up-tempo “Whatzupwitu.” Larry Gra-
ham, former bassist with Sly & the
Family Stone and singer of such hits as
“Once In A Lifetime You,” provides
bass on several tracks, including “Hey
Joe””; B.B. King guests on the rocking
“Desdamona,” slated as the next single
with a Wayne Isham video already com-
pleted; the Earth Wind & Fire Horns
give spunk to the soulful “Cuteness”;
and guitarist Ernie Isley adds grit to

“Hey Joe.” And throughout is Murphy’s
own light tenor.

He knows he is bound to be the sub-
ject of eriticism and speculation when
the album is released, but hopes the mu-
sic will be judged on its own merit.

“I'm not putting my record out for
judgment or to receive love. The reason
I'm so excited about getting the record
out is that I know I can sit back and lis-
ten to it and go, *That’s bad.” I'm excited
about bringing it all together.”

LATIN NOTAS

(Continued from page 41)
“Grad Nights” package for graduating
high school students.

4.40 FINALLY NO. I: Last week,
Karen superstar act Juan Luis
Guerra Y 1.40 eased into the No. 1 slot

CONCERT BIZ BLAZING IN

(Continued from puge 42)

tional concert market was filled with
the arrival of underground or alterna-
tive-rock acts, such as L.A. Guns, Dee
Dee Ramone & his Chinese Dragons,
Saxon, U.K. Subs, the Jonez, and Die
Toten Hosen. Most of the modern
rockers played at a Buenos Aires rock
club called Halley, where capacity is
2,000.

The steadfast concert prosperity en-
Jjoyed by international acts encour-
aged promoters to bring in a mind-
boggling array of artists, including
Donna Summer, Grace Jones, Kenny
G, Paul Anka, REO Speedwagon,
Marillion, Air Supply, Jerry Lee

ARGENTINA

Lewis, Philip Glass, Herbie Hancock,
and Ray Charles. Most of the shows—
which carried tickets prices varying
from $30 to $50—were sold-out affairs
that unexpectedly sparked album
sales.

International Latino acts also did
well, just as in 1992. José Luis “El
Puma” Rodriguez, Ricardo Montaner,
Luis Miguel, and Juan Luis Guerra,
just to name a few, dominated the do-
mestic scene with massive live shows.
Spanish singei/songwriter Joun Man-
uel Serrat performed an eve-popping
11 shows at the 3,000-seat Gran Rex
theater.

of the Hot Latin Tracks survey with its
mildly controversial, sociopolitical hit
“El Costo De La Vida.” Incredibly, “El
Costo” not only was the first No. 1 sin-
gle for the quartet, but also the first
merengue number to top the Hot Latin
Tracks chart. In addition, “El Costo” is
just the second tropical song to reach
No. 1 on the singles chart; the other
was Banda Blanca’s 1991 punta
smash, “Sopa De Caracol.”

APPOINTMENTS: [EMI  Latin
America has appointed Ana Villacorta
as the company’s regional marketing
director, effective April 1. The long-
time EMI executive formerly was man-
ager, international division, at EMI/
Vox Spain. Villacorta will be based in
Mexico City.

EMI-Odeon Brazil has named highly
regarded producer Jodo Augusto as
A&R director, replacing Jorge David-
son. Augusto, who starts with EMI
March 1, has produced albums for such
notables as Marina, Leila Pinheiro,
and Erasmos Carlos.

Billboard
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ARTISTS & MUSIC

900 Frames Fills Hip-Hop Niche

“Tell & Sell’ Goal Set For Future Clips

B BY DEBORAH RUSSELL

LOS ANGELES—Those familiar with
production know that in the film-to-
tape transfer, it takes 900 frames of
film to fill 30 seconds of tape.

Those familiar with the videos of
Mary J. Blige, Das EFX, and Pete
Rock & C.L. Smooth know that New
York-based production house 900
Frames fills a distinct niche in the hip-
hop and rap music video reaim.

Since its inception in January 1991,
900 Frames can claim credit for more
than 43 music videos, with a list of cli-
ents that includes EPMD, Gang Starr,
Run-DMC, Professor Griff, and Grand
Puba, among others.

The list is rather impressive, partic-
ularly when one considers founder
Chris Halliburton’s “past life” as a fi-
nancial services expert who, for nine
years, designed and implemented pen-
ston plans for major corporations.

“I guess I had my midlife crisis
early,” says 33-year-old Halliburton,
who decided to shift career gears upon
receiving a job offer to represent such
directors as Julien Temple, Tim Pope,
and Mark Story at a now-defunct com-
mercial production house.

The firm folded about a year after
Halliburton came aboard, but by that
time, he had accumulated the contacts
and expertise necessary to launch his
own successful operation.

In fact, one of the first music videos
reeled by 900 Frames—E] General’s
“Muevelo,” directed by Rolando Hud-
son—received an MTV award for best
international video last year.

Since then, Marcus Raboy, who di-
rected photography on “Muevelo,” has
become one of the 900 Frame’s most
prolific directors, shooting Naughty By
Nature’s “O.P.P.,” Blige’s “Real Love”

and “You Remind Me,” Ice Cube’s
“Wicked,” and the Das EFX clip “Mic
Chekka,” to name just a few.
Meanwhile, the person who owned
the studio where “Muevelo” was shot
introduced- Halliburton to Chicago-
based director Derrick Boatner, who
recently reeled Professor Griff’s new
“Sista Sista.” Boatner’s credits include
videos for Roxanne, Mobb Deep, and
ATEEM. In
February alone,
the director was
shooting six vid-
€08,
Production
budgets at 900
Frames range
from $5,000 to

$200,000, says
Halliburton. New HALLIBURTON
director Craig

Henry shot Chi Ali’s “Funky Lemon-
ade,” (currently climbing the playlist at
the Box), for about $5,000, but his
Christopher Williams clip “Every Lit-
tle Thing You Do” came in at “signifi-
cantly more than that,” Halliburton
says.

“We try to provide the best possible
product we can, given the financial lim-
itations that are placed on us,” says
Halliburton, who notes his crews often
shoot at cost-effective and evocative lo-
cations in New York, Atlanta, North
Carolina, Florida, and Boston.

“The challenge is figuring out a way
to create a new twist, especially when
people at the label, or the artists them-
selves, see something someone else has
done with some success and they want
to replicate it,” he says.

One of the key challenges in lensing
rap video, he adds, is visualizing lyrics,
which often can be graphically violent.

“You try to let people know where

the artist is coming from while demon-
strating some social responsibility and
being considerate of what the pro-
grammers are willing to accept,” Halli-
burton says. “Sometimes you're walk-
ing on egg shells.”

He describes a situation during di-
rector Guy Guillet’s recent production
of Gang Starr’s “Gotta Get Over (Tak-
ing Loot)”: “There was gun play, but
we made sure there was never a scene
where you saw who the gun was
pointed at. You don’t have to slap peo-
ple over the head with it; we don’t want
to promote the annihilation of a per-
son.”

The challenge in the coming year,
says Halliburton, is for directors to
come up with different ways to “tell
and sell” the urban music experience.

900 Frames will attempt to do just
that, tapping the talent of a roster that
includes Guillet and P.S. O'Neill, who
previously had been an in-house direct-
ing team at Rap-A-Lot Records. In ad-
dition to Gang Starr, Guillet is the eye
behind Ya Kid K’s latest clip, “That
Man!,” and Mr. Scarface’s “A Minute
To Pray, A Second To Die.” O’Neill,
who is developing projects at 900
Frames, shot Bushwick Bill's Rap-A-
Lot clip “Ever So Clear” last year.

Other 900 Frames directors include
Eric “Shorty” Meyerson, who is shoot-
ing Intro’s new clip, “Love Thang,” and
Pascal Franchot, whose credits include
a clip for guitarist Ottmar Liebert.

Mare Smerling is head of production
at the firm. Producers include Joe
Osborne, Bettina Schneider, and Matt
Resnick.

900 Frames is poised for slow,
steady growth in 1993, says Hallibur-
ton, who notes he is looking to open an
L.A.-based operation in the next few
months.

PRODUCTION NOTES

LOS ANGELES

* The A&R Group’s Bronwen
Hughes directed Silk’s new Keia/Elek-
tra video, “Freak Me.” David Ramser
produced the shoot.

* Black Ball Films director David
Roth shot Soul Asylum’s latest Colum-
bia clip, “Black Gold.” Bitsy Byron

MUSIC VIDEO REP

EXPANDING MUSIC VIDEO
PRODUCTION COMPANY IS
SEEKING A DIRECTOR’S
REPRESENTATIVE.
CANDIDATE MUST BE VERY
WELL-CONNECTED TO THE
RECORDING INDUSTRY’S
VIDEO PRODUCTION DE-
PARTMENTS. PLEASE FAX
RESUME IN CONFIDENCE TO
213.467.4966

and Chris Ball produced.

* Director Phillipe Angiers shot
Romeo And’s new Elektra/Vintertain-
ment video, “For You (I'll Do Any-
thing),” with Propaganda producer
Blake Simpson.

* Director Scott Kennedy reeled
“Dead End Street,” Mad Cobra’s latest
video from Columbia. Tom Richmond
lensed the clip, which features the Geto
Boys. Louise Barlow produced and
Len Epand executive-produced for
Flashframe Films.

NEW YORK

* Black Ball’s Bradley Sellers di-
rected Artz & Kraftz's new Columbia
clip, “All Of It.” Bitsy Byron and Da-
vid Agosto produced.

¢ One World director Rich Murray
is the eye behind the new Spin Doctors’
video, “Two Princes.” Anghel Decca
shot the video; Joseph Uliano execu-
tive-produced. Murray also directed “I
Get Wrecked” for Tim Dog and KRS-
ONE. David Phillips lensed the shoot;
Uliano executive-produced.

* Monie Love's new Warner Bros.
video, “Born 2 B.R.E.E.D.,” is a color-
ful dance clip directed by Zak Ove.

Marcus Turner produced.

* Charles Stone III directed Groove
Garden’s debut Tommy Boy clip,
“You're Not Coming Home.” Jonna
Mattingly produced the shoot; Mike
Falasco was cinematographer.

* Brand Nubian’s Elektra clip “Love
Me Or Leave Me Alone” is an O Pic-
tures production directed by Kim
Dempster. George Weiser produced.

OTHER CITIES

* Scene Three director Marc Ball
reeled Tracy Lawrence’s new Atlantic
clip, “Alibis,” on location in Cape Coral,
Fla. Joe Gutt directed photography.
Ball also directed and shot Ricky Lynn
Gregg’s latest Liberty video, “If I Had
A Cheatin’ Heart,” for Scene Three.
The crew shot the performance piece in
a Dallas club.

¢ Midnight Films director Eric
Meza shot New Model Army’s new
Epic video, “Here Comes The War,” on
location in a former steel works outside
London.

* Bill Ward directed and produced
the Junk Monkeys’ new Metal Biade
video, “Bliss,” on location in Detroit’s
St. Andrews Hall.

Green Jello Vid Sticks;
Thrilling MTV Moments

GREEN JELLO, Zoo Records’
“video-only” act, has been the hot
ticket on the menu at regional out-
lets since October, and widespread
airplay of the group’s “Three Little
Pigs” clip is finally igniting sales on
its longform parent, “Cereal Killer.”

The longform title, released Oct. 9,
debuted at No. 22 on Billboard’s Top
Music Video sales chart Feb. 13, and
Zoo reports sales on the video have
passed the 20,000-unit mark. A big
chunk of those numbers was genera-
ted in the past few weeks, and Zoo
reports sales reached 8,000 units in
a recent seven-day cycle.

The Box and MTYV finally added
Green Jello’s “Three Lit-
tle Pigs” clip, nearly 12
weeks after some 90 re-
gional and local outlets
had inspired a significant
buzz.

Telemotion’s Laurel
Sylvanus, who has been
promoting “Three Little
Pigs” since September,
points to such outlets as
Austin, Texas-based
“Raw Time.” Brockton,
Mass.-based  “Outra-
geous!,” Tampa, Fla.’s “V
32,” Romeoville, Ill.’s
“The Tube,” Dallas’ *“Dal-
las Music Videos,” and
San Diego’s “Music Un-
derground” as some key
shows that were hip to
Green Jello early on.

Dave Prewitt of “Raw
Time” is into his third month pro-
gramming “Three Little Pigs,” and
he classifies viewer response to the
clip as “amazing.”

He estimates as many as 15 of the
40 live requests he broadcasts dur-
ing his four-hour show are for Green

“Jello. And as many as 15% of the

calls that aren’t broadcast target
Green Jello, too.

“It’s pretty weird,” he says. “A
clip usually dies after [six weeks] or
s0.” Like other regional program-
mers, Prewitt says he was bom-
barded with callers seeking local re-
tailers who were selling “Cereal
Killer.”

The calls turned into sales around
the country. In fact, during the last
week of January, the home video
peaked at No. 2 at Pittsburgh’s Na-
tional Record Mart chain, says pur-
chasing manager John Artale.
Other chains reporting significant
sales include Philadelphia’s Wee
Three, Miami’s Spec’s Music Inc.,
and West Sacramento, Calif.-based
Tower.

And despite the fact that Zoo ini-
tially billed Green Jello as a “video-
only band,” the label released a CD-
5 in December, which has generated
sales in excess of 45,000 units, says
Jayne Neches Simon, Zo00’s senior
VP of marketing. (A promotional
cassette version of the CD-5 is being
packaged as a value-added bonus to
the video.)

A cassette single of “Three Little
Pigs” b/w “Obey The Cow God” hits

TIHE

by Deborah
Russell

the streets March 5. And a full-
length audio counterpart to the “Ce-
real Killer” video is slated for mid-
March release. A second single has
not yet been chosen, says Simon.

MTV’S THRILLER: Time
Warner executive Bob Pittman re-
galed a crowd of students, academ-
ics, and journalists with his recollec-
tions of the early years of MTV in a
keynote speech at the Feb. 3-6 Rock
‘N’ Rap, Mass Media & Society con-
ference at the Univ. of Missouri
School of Journalism.

Among his more interesting reve-
lations: In 1983, MTV, seeking to
boost the profile of Mi-
chael Jackson as a video
artist, provided significant
funds for the John Lan-
dis-directed “Thriller”
clip. But MTV did not
want it known that it
would bankroll an individ-
ual video. So, to disguise
the funding, the network
instead “paid Michael to
produce the ‘Making Mi-
chael Jackson’s Thriller’
video,” said Pittman.

In reality, the longform
cost “pennies” beyond the
cost of the shortform clip,
he said. Further, Pittman
said the funding was
worked out with Jackson’s
management (then hand-
led by Frank DiLeo) and
not with CBS Records.

QUICK CUTS: VH1 has signed on
as the media sponsor of Paul
McCartney’s “New World Tour,”
which kicks off April 14. Meanwhile,
VHI1 has “trashed the dash” that
used to appear in its VHI logo ...
Former N.W.A members Dr. Dre,
Eazy-E, and Ice Cube held the top
three spots on The Box’s weekly
“Boxtops” countdown segment in
the first week of February ... We
hear Motown’s Boyz Il Men are
scheduled to shoot an “MTV
Unplugged” concert in Philadelphia
in April. It’s likely Motown will re-
lease a CD version of the concert
shortly thereafter ... Jerry Can-
trell Sr., who sired Alice In
Chains’ Jerry Cantrell Jr., appears
in the group’s forthcoming
“Rooster” video, directed by Mark
Pellington for Woo Art. The elder
Cantrell, a Vietnam veteran, also
was a consultant on the clip, as it ex-
plores his son’s interpretation of his
father’s war experience.

REEL NEWS: Eileen Kramer
recently joined L.A.’s Squeak Pic-
tures as West Coast sales rep ...
Dale Dobson is now directors’ rep
at New York-based Cyclone Pic-
tures. In addition, the production
company is now representing djrec-
tor Sam Martin.

Assistance in preparing this col-
umn was provided by Ken Schlager
in Columbia, Mo.
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stooi “CLIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC OUTLETS.

Lists do not include videos in
recurrent or oldies rotation.

TEEVEION

Continuous programming
1515 Broadway, New York,NY 10036

VHi

VIDED HITS ONE™

Continuous programming
1515 Broadway, New York,NY 10036

ADDS

ADDS

Coverdale/Page, Pride And Joy
Alice In Chains, Rooster

Living Colour, Leave It Alone
Stereo MC'S, Connected
Paperboy, Ditty

Jackyl, Down On Me

Brand Nubian, Love Me Or Leave. . .
Faith No More, Easy

The The, Dogs Of Lust

Belly, Feed The Trees

Ali Dee, Who's Da Flava

Leonard Choen, Closing Time

Black Entertainment Television

ZaN

14 hours daily
1899 9th St NE, Washington,DC
20018

€ ITNN

THE NASHVILLE NETWORK«
The Heart of Country
The Nashville Network

30 hours weekly
2806 Opryland Dr, Nashville,TN
37214

ADDS

Jude Cole, Tell The Truth ADDS
Duran Duran, Ordinary World Dr. Dre, Nuthin' But A “G" Thang
Neil Young, Unknown Legend Lo-Key?, Sweet On U

FIVE STAR VIDEO el
Mick Jagger, Sweet Thing Shabba Ranks, Muscle Grip

Young Disciples, Apparently Nothin
ARTIST OF THE MONTH . AL

Prince & The N.P.G., 7 HEAVY

GREATEST HITS Jade, Don't Walk Away

P. Bryson/R. Belle, A Whole New World
Gloria Estefan, M i

EXCLUSIVE

Coverdale/Page, Pride And Joy
Depeche Mode, | Feel You
Megadeth, Sweating Bullets

Whitney Houston, I'm Every Woman
Kenny G, Forever In Love
Peter Gabriel, Steam

HEAVY

HEAVY

Arrested Development, Mr. Wendal
Black Crowes, Sometimes Salvation
Bobby Brown, Get Away

Bon Jovi, Bed Of Roses

Guns N’ Roses, Garden Of Eden
Whitney Houston, I'm Every Woman
Madonna, Bad Girl

Prince & The N.P.G., 7

R.E.M., Man On The Moon

Spin Doctors, Two Princes

Ugly Kid Joe, Cats In The Cradle

En Vogue, Give It Up, Turn It Loose
k.d. lang, Miss Chatelaine

Annie Lennox, Little Bird

Paul McCartney, Hope Of Deliverence
Sade, No Ordinary Love

Jon Secada, Angel

Patty Smyth, No Mistakes

WHAT'S NEW

BUZZ BIN

Digable Planets, Rebirth Of Slick
Lemonheads, Mrs. Robinson

Stereo MC'S, Connected

Stone Temple Pilots, Sex Type Thing

10,000 Maniacs, Candy Everybody...
Joan Baez, Stones In The Road
Mary-Chapin Carpenter, Passionate...
Clannad, Harry's Game

Debbie Gibson, Losin’ Myself

Wendy Moten, Come In Out Of The...
Keith Richards, Eileen

Sting, If | Ever Lose My Faith

En Vogue, Give It Up, Turn It Loose
Naughty By Nature, Hip Hop Hooray
Bobby Brown, Get Away

Hi-Five, Quality Time

Arrested Development, Mr. Wendal
Digable Planets, Rebirth Of Slick
Whitney Houston, I'm Every Woman
Positive K, | Got A Man

Freddie Jackson, Me And Mrs. Jones
Mary J. Blige, Reminisce

Silk, Happy Days

Alexander 0'Neal, Love Makes No...
Prince, Damn U

P. Bryson/R. Belle, A Whole New World
Tevin Campbell, Confused

Shai, Comforter

SWV, I'm So into You

Men At Large, So Alone

Eddie Murphy, | Was A King

Dolly Parton & Friends, Romeo
Alan Jackson, Tonight | Climbed. . .
Tracy Lawrence, Alibis

HEAVY

MEDIUM

STRESS

10,000 Maniacs, Candy Everybody...
Alice In Chains, Rooster

Dr. Dre, Nuthin’ But A "G Thang
Duran Duran, Ordinary World

Mick Jagger, Sweet Thing

The Jayhawks, Waiting For The Sun
Lenny Kravitz, Are You Gonna Go...
Jeremy Jordan, Right Kind Of Love
Living Colour, Leave It Alone
Naughty By Nature, Hip Hop Hooray
Poison, Stand

Snow, Informer

Soul Asylum, Black Gold

Sting, If | Ever Lose My Faith

T H E

[ETT T p—

Continuous programming
12000 Biscayne Blvd, Miami,FL
33181

Chante Moore, It's Alright
LeVert, Good OI' Days

Martha Wash, Give It To You

Miki Howard, Release Me

R. Kelly, Dedicated

Tisha Campbell, Push

Trey Lorenz, Photograph Of Mary

ADDS

ACTIVE

Black 47, Funky Ceili

Dream Theater, Pull Me Under
Jade, Don't Walk Away

INXS, Beautifut Girl

Jackyl, Down On Me

Annie Lennox, Little Bird
Alexander O'Neal, Love Makes No...
Paperboy, Ditty

Portrait, Here We Go Again
Positive K, | Got A Man

Shai, Comforter

SWV, I'm So Into You

TLC, Hat 2 Da Back

Neil Young, Unknown Legend

4 Non Blondes, What's Up

10,000 Maniacs, Candy Everybody...
Andrew Logan, Love Can Be Enough
Bob Marley, Exodus

Bon Jovi, Bed Of Roses

C.E.B., Get The Point

E.Y.C., Get Some

Geto Bays, Crooked Officer

J., Keep The Promise

Martha Wash, Give It To You
Lo-Key?, Sweet On U

Mary-Chapin Carpenter, Passionate...
Ned's Atomic Dustbin, Walking. ..
Paperboy, Ditty

Pete Rock/CL Smooth, Lots Of Lovin’
Randy Travis, Look Heart, No Hands
Roy Orbison/k.d. lang, Crying

Sade, Kiss Of Life

Saigon Kick, All | Want

Shabba Ranks, Muscle Grip
Shakespear's Sister, Hello

Simple Pleasure, Never Before
Sting, If | Ever Lose My Faith

Travis Tritt, Can | Trust ...

Trey Lorenz, Photograph Of Mary
Ugly Kid Joe, Cat's In The Cradle

CMT

COUMNTRY MUSIC TALAVIZION.

Continuous programming
2806 Opryland Dr, Nashville, TN
37214

Deborah Allen, Rock Me

Clint Black, When My Ship Comes in
Suzy Bogguss, Drive South
Mary-Chapin Carpenter, Passionate. . .
Mark Chesnutt, OI' Country
Confederate Railroad, Queen Of ...
Billy Ray Cyrus, She's Not Cryin'...
Billy Dean, Tryin' To Hide . . .

Brooks & Dunn, Hard Workin' Man
Diamond Rio, In A Week Or Two
Kathy Mattea, Standing Knee Deep . ..
McBride & The Ride, Just One Night
Reba McEntire, Take It Back

Reba McEntire/Vince Gill, Heart....
Robert Ellis Orrall, Boom! It Was Over
Collin Raye, | Want You Bad

Sawyer Brown, All These Years
Shenandoah, Leavin's Been ALong ...
Doug Stone, Too Busy Being In Love
George Strait, Heartland

Tanya Tucker, It's A Little Too ... .
Pam Tillis, Let That Pony Run

Travis Tritt, Can | Trust . ..

MEDIUM

Billy Burnette, Tangled Up in Texas
Tracy Byrd, Someone To Give...

Stacy Dean Campbell, Poor Man's Rose
Mark Collie, Born To Love You
Corbin/Hammer, | Will Stand By You
Skip Ewing, Losing You Is New To Me
Radney Foster, Nobody Wins

Clinton Gregory, Look Who's Needing...
Toby Keith, Should Have Been A...

Kent i oky Hoadh

HEAVY

Billy Dean, Tryin' To Hide . ..

Billy Ray Cyrus, She's Not Cryin'...
Clint Black, When My Ship Comes in
Collin Raye, | Want You Bad
Confederate Railroad, Queen Of . ..
*Dolly Parton & Friends, Romeo
George Strait, Heartland

Mark Chesnutt, OI' Country
Mary-Chapin Carpenter, Passionate...
McBride & The Ride, Just One Night
Pam Tillis, Let That Pony Run

Reba McEntire, Take It Back

Robert Ellis Orrall, Boom! It Was Over
Sawyer Brown, All These Years
Shenandoah, Leavin's Been A Long .. .
Suzy Bogguss, Drive South

Tanya Tucker, It's A Little Too . ...

¢ s, Honky Tonk...
Chris LeDoux, Look At You Girl

Littie Texas, I'd Rather Miss You
Martina McBride, Cheap Whiskey
Ronnie McDowell, Yippy-Ti-Yi-Yo
Palomino Road, Why Baby Why

Lee Roy Parnell, Tender Moment

The Remingtons, Nobody Loves You...
Restless Heart, Mending Fences
Kenny Rogers, Wandering Man

Doug Supernaw, Honky-Tonkin' Fool
Aaron Tippin, My Blue Angel

Rick Vincent, Best Mistakes | Ever ...
Joy White, True Confessions

Lari White, What A Woman Wants
Hank Williams, Jr., Everything Comes...
Zaca Creek, Broken Heartland

ON

BOX TOPS

HOT SHOTS

Ali Dee, Who's Da Flava

Animal Bag, Everybody

Belly, Feed The Tree

Chaka Demus/Pliers, Murder She . ..
Faith No More, Easy

Heavy D, Who's The Man

Hi-Five, Quality Time

Denis Leary, A**hole

Ned's Atomic Dustbin, Walking...
Brand Nubian, Love Me Or Leave...
The Poorboys, Guilty

Keith Richards, Eileen

Saigon Kick, All | Want

Patty Smyth, No Mistakes

The The, Dogs Of Lust

Gloria Estefan, Meg

Common Sense, Breaker 1/9

Denis Leary, A**hole

Eazy E, Only If You Want It

Half Pint, One Leg Up

Ice Cube, It Was A Good Day
Naughty By Nature, Hip Hop Hooray
Positive K, | Got A Man

Snow, Informer

TLC, Hat 2 Da Back

Whitney Houston, I'm Every Woman
Whitney Houston, | Will Always Love...
Wreckx-N-Etfect, Rump Shaker

Aaron Tippin, My Blue Angel

*Alan Jackson, Tonight | Climbed The...
Brooks & Dunn, Hard Workin' Man
Doug Supernaw, Honky-Tonkin' Fool
John Gorka, When She Kisses Me

Joy White, True Confessions

Lari White, What A Woman Wants

Lee Roy Parnell, Tender Moment
*Shania Twain, What Made You. . .
Tracy Lawrence, Alibis

! » g: [ »
Five 1/2-hour shows weekly
Signal Hill Dr, Wall,PA 15148

MEDIUM

CURRENT

AMERICA’S NO. 1 VIDEO

B

Dr. Dre, Nuthin’ But A “G" Thang

A

*Charlie Daniels, America, | Believe...
Chris LeDoux, Look At You Girl

Clinton Gregory, Look Who's Needing...
Curtis Wright, if | Could Stop Lovin'...
Deborah Allen, Rock Me

Diamond Rio, In A Week Or Two

Doug Stone, Too Busy Being In Love
Kathy Mattea, Standing Knee Deep . ..
Kenny Rogers, Wandering Man

WWOR Kentucky Headhunters, Honky Tonk...
Little Texas, I'd Rather Miss You
One hour weekly Lisa Stewart, Drive Time
216 W Ghio, Chicago,iL 60610 Mark Collie, Born To Love You
o ety T
alomino , Why Baby Why
CURRENT 330 Bob Hope Dr, Burbank,CA 91523 Radney Foster, Nobody Wins
CURRENT Reba McEntire/Vince Gill, Heart...
Mercury Rev, Car Wash Hair Restless Heart, Mending Fences
Candyskins, Wembley P.M. Dawn, I'd Die Without You Rick Vincent, Best Mistakes | Ever . ..
Eugenius, Bed In Sade, No Ordinary Love Stacy Dean Campbell, Poor Man's Rose
Faith No More, Easy Prince & The N.P.G., 7 The Bellamy Brothers, Hard Way To. ..
Rage Against The Machine, Killing Eric Clapton, Layla The Remingtons, Nobody Loves You. ..
Belly, Feed The Trees Annie Lennox, Walking On Broken... Toby Keith, Should Have Been. . .
Ultra Vivid Scene, Blood U2, who's Gonna Ride . .. Tracy Byrd, Someone To Give My. ..
Dinosaur Jr., Start Choppin’ En Vogue, Free Your Mind Travis Tritt, Can | Trust . ..
Sunscreem, Love U More Madonna, Deeper And Deeper Wylie & Wild West, Doctor My. ..
Paul Weller, Into The Clouds Eddie Murphy, | Was A King Zaca Creek, Broken Heartland
Siouxsie & The Banshees, Shadowtime Boyz H Men, End Of The Road * DENOTES ADDS

Cliff Richard, My Pretty One

Tim Miner, Heart

Arrested Development, Mr. Wendal
Millions & Millions, Help Somebody
Young Disciples, Apparently Nothing
Freedom Of Soul, This Is Love

In Reach, Faded Love

Restiess Heart, When She Cries
Michael W. Smith, Place In This World
Steve Taylor, Since | Gave Up Hope
AVB, Anything 4 U

DeGarmo And Key, Medley

Petra, Who Is On The Lord’s Side
Wiison Phillips, Hold On

Amy Grant, Stay For Awhile
Journey, Lights

Whiteheart, Unchain

Mylon Lefevre, Invincible Love

Eric Clapton, Tears In Heaven
Twila Paris, Destiny

Geoff Moore, A Friend Like You
Carman, Addicted

DC Talk, Walls

Steven Curtis Chapman, Great. . .
Michael W. Smith, Secret Ambition
Petra, Dance

King's X, Finding Who We Are

Bob Seger, Real Love

The Stand, Freelove

mg" [ ] [ ]
edidine.
Are Arsenio Hall’s Claims To
Boost Music Sales All Talk?

B BY ERIC BOEHLERT

SALES TALK: Is Arsenio Hall
feeling the heat? With all of the re-
cent attention paid to David Letter-
man’s move from NBC to CBS, Jay
Leno’s ratings rebound, and Hall’s
own dip in viewership, plenty of folks
in show business and the press seem
to be waiting for the right moment to
put pen to paper and write Hall off
as yesterday’s fad.

In a recent interview with the Los
Angeles Times, Hall maintained his
popularity is not waning. And, in an
interesting defense, he insisted musi-
cal performances on his show sell
more records than any other pro-
gram, including “Saturday Night
Live.” Said Hall, “Other than being
in the MTV rotation, there is no bet-
ter way than my show to reach young
people and sell albums.”

Hall’s late-night competitors dis-
pute Hall’s assertions, which is to be
expected. But so too, do some record
executives. “That guy is so full of it,”
says one major-label spokesperson,
who asserts that during the past 18
months the company has not seen a
single significant sales increase due
to an “Arsenio Hall” appearance by
any of its artists. “Every time on the
‘Tonight Show, ” the publicist adds,
“we see a jump.” Further, plenty of
that label’s artists fall in the R&B
category—thought to be the most
likely beneficiary of Hall’s audience.

That R&B base may no longer be-
long to Hall exclusively. For in-
stance, last November, as docu-
mented by Billboard’'s Geoff
Mayfield, Shabba Ranks’ album

TAPESTRY: THE MUSIC OF
CAROLE KING
Directed by Jeffrey Martin
Union Square Theatre, New York

Like four-four-time time travel, famil-
iar songs can send listeners tripping
through the years, bumping into me-
mories.

Don’t be surprised to catch a shin on
a broken heart during this musical pag-
ing through Carole King's songbook, a
spirited evocation of past hits that
makes up in good-natured energy what
it sometimes lacks in great execution.

A neon sign suspended over a bare,
multileveled stage is about all the
adornment given the presentation,
which is a little less than what is
needed in a theater—rather than
nightelub—setting. ‘More detail would
baffle the empty spaces, creating a
warmer environment. A six-person or-
chestra, led by Kathy Sommer’s sure
hands on the piano, fills stage right.

The musie, of course, is center stage,
and holds the spotlight commandingly.
A cast of six—three apiece of women
and men, all with fine, complementary

jumped from No. 78-64 on The Bill-
board 200 following a set on
“Arsenio.” But at the end of the year,
Me Phi Me enjoyed a sales bump of
his own after playing on Leno’s “To-
night Show.”

As for Hall's claim about outper-
forming “Saturday Night Live,” an-
other publicist finds it “unlikely.”
The weekly variety show, she says, is
still considered, in terms of exposing
and anointing artists, “the coup.”
“SNL’s” targeted demographics are
part of the show's allure. After all,
“Those are people who buy records,”
says Jonathan Coffino, senior VP of
sales and marketing at MCA.

Purchasing records after seeing a
performance on television is not a
new buying pattern. Documenting it
in detail though, thanks to the advent
of SoundSean, is a relatively recent
phenomenon. And in that short time,
the late-night talk shows have moved
to increase the profile of musical
guests, says John Doelp, head of
marketing at Epic. As opposed to
introducing acts as the show's clock
winds down, he says a ‘Guess who-
we-have-tonight!” attitude has emer-
ged.

Clearly Hall, who initially stood
out as such a contemporary contrast
to Johnny Carson, had something to
do with that adjustment. Now,
though, label executives say Leno’s
show is responsible for selling far
more records than any other pro-
gram. (Carson, they say, wielded lit-
tle sales power.)

As for the influence of Letterman,
publicists say that will become
clearer when he soon moves his show
into the 11:30 p.m. time slot.

voices—serves up several dozen of
King’s hits (most written in conjunc-
tion with Gerry Goffin), from “Up On
The Roof” and “I Feel The Earth
Move” to “Will You Love Me Tomor-
row” and “You've Got A Friend.”

There is a tendency among the sing-
ers, particularly Jim Morlino and the
sweet-voiced Pattie Darcy Jones, to
play their material for laughs, a gambit
that works only sometimes, and best
with the more obvious choices (“Go
Away Little Girl,” “The Loco-Motion”).
Elsewhere, the stage stares and rolled
eyes, which can only be described as
goofy, are lounge-act distractions.

Literal show-stoppers split the argu-
ment—one is a straight-on rouser, the
other richly comic: The women (Jones,
Mary Gutzi, and Vanessa A. Jones) de-
liver a to-the-hilt “Natural Woman”;
the men (Morlino, Lawrence Clayton,
and Frank Mastrone), equally on the
mark, offer a rollicking “Hi De Ho.”

Most memorable, however, is the
music, though the memories evoked
may be personal. This is a body of work
worthy of tribute.

MARILYN A. GILLEN
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Alright, World. Motown recording artist Edie Murphy, right, discusses overseas

promotion plans for his upcoming album, “Love’s Alright,” with Karen Sherlock,
senior VP of international at Motown, and Mervyn Lyn, GM of the label in the U K.

First U.K. Market Slide Since ’80

Houston’s ‘Always’ Lifts Singles Sales

B BY DOMINIC PRIDE

LONDON —Whitney Houston and
the CD single couldn’t save the Bri-
tish market from its first fall in
value since 1980.

The total value of trade deliveries
dipped some 2.4% last year to $976.4
million (692.5 million pounds) after a
final-quarter recovery failed to ma-
terialize, say statistics from the Bri-
tish Phonographic Industry.

The brightest spot in the figures
was the recovery of the singles mar-
ket and healthy growth in CD sin-
gles, up 71% in value over last year.

In the long-play market, CDs con-
tinued to gain ground, selling more
than LPs and cassettes combined in
both units and value.

Aussie Music Market Stats Encouraging
CD Single’s Stellar Sales Outshine Other Formats

B BY GLENN A. BAKER

SYDNEY—The Australian prere-
corded music market grew by 4% in
units and 2% in wholesale value last
year, according to new statistics from
the Australian Recording Industry
Assn.

Total units were 42.3 million, worth
$279.4 million ($410.7 million Austra-
lian). The star growth performer was
the CD single, which surged to 3.8 mil-
lion units, a. 191% increase over 1991.

In summary, the 1992 ARIA results
showed trade deliveries and wholesale
value as follows:

* CD albums: 22.9 million units
worth $194.6 million ($286.1 million
Australian at current exchange rates),
up by 19% and 13%, respectively.

* Cassettes: 11.6 million units worth
$67.1 million ($98.7 million Australian),
down by 18% and 20%, respectively.

* Vinyl LPs: 0.03 million units worth
$0.2 million ($0.3 million Australian),
down by 92% and 93%, respectively;

* CD singles: 3.8 million units worth
$9.8 million ($14.4 million Australian),
up by 191% and 169%, respectively;

* Cassette singles: 3.9 million units
worth $7.2 million ($10.6 million Aus-
tralian), down by 16% and 23%, respec-
tively;

* Vinyl singles (7- and 12-inch): 0.1
million units worth $0.3 million ($0.45
million Australian), down by 90% and
88%, respectively;

* Total units: 42.3 million units
worth $279.4 million ($410.7 million
Australian), up by 4% and 2%, respec-
tively.

The average wholesale price of a CD
album fell by 5% to $8.49 ($12.48 Aus-
tralian). The average wholesale price of
a CD single fell by 7% to $2.60 ($3.83
Australian).

“The figures confirm what we all ex-
perienced in 1992,” says BMG Arists/
Ariola managing director Stuart Ru-
bin. “As an industry, we sold a lot of
CDs, but they were mostly midprice or
budget. There were plenty of gold al-

bums, but not too many platinum ones.
And, of course, it is the big, big albums
which give you the profit to do every-
thing else.”

Rubin continues, “There is certainly
still room for CD growth in Australia.
Some of it will come from the drop in
cassette sales, but I don’t think that
cassettes are going to go the way of vi-
nyl for a while yet. The good news, as
Iseeit, is the acceptance of CD singles,
which will hopefully force up the ac-
ceptance of portable hardware, which

MCA Enters

M BY ELLIE WEINERT

MUNICH—Barely a year after be-
coming a full-fledged record company
in Germany, MCA Music Entertain-
ment GmbH has stepped into the na-
tional A&R arena.

Managing director Heinz Canibol
has appointed Uwe Meyer-Duerkop,
who has worked for Teldec/EastWest
Records for 14 years, most recently as
A&R manager national. Meyer-Duer-
kop, who holds the same title at MCA,
worked with rock singer Peter Maffay.

Canibol says MCA sees the move as
part of a long-term stragegy: “I believe
that every serious record company
should serve the local market, concen-
trate on the developments there, and
give local talent a chance.”

First signing is the fun punk-rock
band Absturzende Brieftauben (Crash-
ing Carrier Pigeons), whose album
“Krieg Und Spiele” (War And Games)
is set for release in mid-March. The re-
lease will coincide with a movie star-
ring comedian Hape Kerkeling, featur-
ing the band’s music.

MCA decided to sign the band,
which they say has developed into a
real rock act. Says Canibol: “We be-
lieve there is a niche for them between
where the [now-disbanded] Die Aertze

will, in turn, increase CD album sales
for us all.”

ARIA GM Jim White believes that,
in a time of serious recession and un-
precedented bankruptcies, it is a con-
siderable achievement for any industry
to post an increase in business. “It may
be up by a whisker,” he comments,
“but the important thing is, it’s up,
while other industries are reaching no-
where near their previous years’ fig-
ures.”

Key trends in Europe’s second
largest value market were:

* CD albums rose by 10.1% in
value to $536.5 million (380.5 million
pounds). CD unit sales were up
12.2% to 70.5 million.

* Cassette revenues dropped
13.4% in value to $291.9 million (207
million pounds). Unit sales were
down 15.5% to 56.4 million.

* LP sales were down 48.6% to
$33.7 million (23.9 million pounds).
Unit sales dropped 48.3% to just 6.7
million units.

* CD emerged as the dominant
singles format, with value of sales
up 71% to $45.4 million (32.2 million
pounds) and unit sales up 68.7% to
16.4 million units.

* Cassette singles were also up,
40.7% in value to $23.4 million (16.6
million pounds) with units up 29.8%
to 13.8 million.

Some 6% fewer singles were sold
in 1992, although the value of singles
sales increased by 3%. For the past
two years, both units and revenues
had been on a steady downward
trend.

Peter Scaping, BPI director of
marketing, says the buoyant singles
market is due mainly to the success
of Houston’s “I Will Always Love
You.”

“Without this release the value of
singles sales would have been level
in the last quarter instead of 6.9%
ahead. This one single took 7 % of all
[singles] sales in the last three
months,” he says.

Scaping comments that the CD
replacement effect is only now being

Germany’s A&R Arena

left off and the punk band Die Toten
Hosen.” The musical direction of this
act will not necessarily be typical of
other signings, claims Canibol. How-
ever, he points out that MCA’s rela-
tively small team, which handles acts
such as Guns N’ Roses, Nirvana, and
Sonic Youth, would not be able to han-
dle traditional Volksmusik, MOR,
schlager, or classical. “It’s a natural fit
in one way,” he says, “since we are
open for rock and pop in the German
market.”

Canibol declines to disclose figures
on the national A&R budget, saying: “1
don’t want to limit myself. If one of the
established artists, whose contract is to
expire, should find our company attrac-
tive, there is no limit to the budget. If
we only concentrate on newcomers,
there will be a limit to the investment
S0 we can sleep at night.”

After 15 years in the record busi-
ness, including a stint as managing di-
rector of CBS/Sony Austria, Canibol
hopes he and his team can build on the
experience of the past: “Our policy is
to have only a few local artists but to
concentrate all of our energy on each
of them.”

At a time of global recession, when
some companies are closing down their
national A&R divisions, Canibol theo-

rizes on the difference with MCA:

“Perhaps some record companies
realized they could not handle this kind
of repertoire or that it has become
much more expensive, and that they
are losing money, or perhaps they have
tried on much too large a scale. We are
starting out with local repertoire on a
small basis, and are doing it very care-
fully so that it remains a calculated
risk.”

JAPAN A&R COUP

MCA has already had considerable
international success: MCA Victor, the
company’s joint venture with Japan’s
Vietor group, has become Japan’s fas-
test-growing record company since it
started up in 1991.

In accordance with Japanese prac-
tice, no details of the contract were re-
vealed, but the company has attracted
Japanese singer Akina Nakamori, a
one-time superstar whose career has
been on hold during the last couple of
years. Nakamori left Warner Music Ja-
pan to sign with MCA Victor. His first
MCA Victor single will be released in
April, and an album, his first since
1989, is due in May or June.

The move robs WMJ of one of its
major stars of some 10 years standing,
and is a boost for MCA Victor.

felt outside the long-play market:
“The singles market has tradition-
ally been behind the album market
in taking to CD. The popularity of
CD singles was delayed in the U.K.
by the amount of promotional effort
put behind cassette.”

Observes Scaping, “The cassette
single has been given a chance. CD
singles came through too late to stop
a decline in units.”

The last recorded time the U.K.
market took a tumble was 1980,
when there was a 5.3% contraction
in the value of trade deliveries.
However, the industry is not facing
the same structural crisis it was
then, Scaping says.

“Ten to 15 years ago the record
industry was always the first to re-
act. In the face of such a recession
this time around it hasn’t been
knocked so hard as the rest of busi-
ness in general,” he continues.

In addition to the general worsen-
ing economic climate, the British
business has had to put up with an
increase in piracy. The BPI has al-
ways estimated that pirates took be-
tween 2% and 3% of the market, yet
it admits they have increased their
activities in recent months. Last
year the record number of actions
taken by the BPI’s anti-piracy unit
reached more than 700.

“In a competitive and hostile re-

tail environment there’s more room
for pirates to work,” observes Secap-
ing.
The BPI also estimates that com-
puter games have taken in the re-
gion of $560 million in retail spend-
ing out of the record market, and
considers that last year’s sales drop
is a credible performance.

Portuguese Plant
Owners Sentenced
In Piracy Case

B BY THOM DUFFY

LONDON—A Portugese court
has convicted two pressing-plant
owners of copyright infringe-
ment and imposed fines and sus-
pended sentences on them. The
case spotlights increasing efforts
in Portugal to stem record piracy
and bring the country’s rights
enforcement in line with its Eur-
opean neighbors.

The two owners were tried for
copyright infringement for the
1986 manufacture of albums li-
censed in Portugal by BMG
Ariola Germany, including re-
leases by Whitney Houston, the
Alan Parsons Project, and Grace
Jones.

BMG Ariola Germany was
awarded the equivalent of

(Continued on puge 49)
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De Burgh Derails Boycott In S. Africa

100,000 Fans Flock To Shows At Midsized Arenas

B BY ARTHUR GOLDSTUCK

THE LATEST MUSIC NEWS FROM AROUND THE PLANET

EDITED BY DAVID SINCLAIR

FRANCE: The hard-hitting rock band Noir Désir (Black Desire) is rapidly turn-
ing into a Nirvana-type phenomenon with the unexpected yet explosive, grass-
roots success of its fourth album, “Tostaky” (a contraction of the Spanish
phrase “todo esta aqui” meaning “everything is there”). Despite a lack of me-
dia exposure and only limited radio support, the album, released Dec. 7, has
already sold more than 300,000 copies and the band’s current four-month tour
is a sellout. A collection of rough, dark, guitar-driven songs, “Tostaky” (Bar-
clay) was co-produced by Ted Nicely (of Fugazi fame) and the four members
of the band. Convened in the city of Bordeaux, Noir Désir has always set itself
apart from the Parisian hype machine, building a fan base through extensive
touring and a series of strong albums. Featuring the charismatic singer Ber-
trand Cantat, whose morbidly poetic lyries have drawn criticism from some
quarters, the band has prospered without surrendering its artistic integrity
or softening its angry image. EMMANUEL LEGRAND

SINGAPORE: American jazz musicians, from Miles Davis and John Coltrane
onward, have been inspired by the modal harmonies of Indian and Asian musie.
But alto-saxophonist Ernie Watts, twice a Grammy award winner, has become
the first international musician to record and
release an album in Singapore. The 10-track
“Stand Up” was produced by local jazz pianist
Jeremy Monteiro and was released by Odyssey
Music. One of the highlights is “Asia Blue,” a
tune by Taiwanese composer Michelle Chen
that features several Asian instruments. Watts
plans to return to the region in the future to
record another album blending Asian and jazz
sounds. Meanwhile, Odyssey Music is shopping
for a distribution deal in the U.S. and European
markets. CHRISTIE LEO

: 20c SINGAPORE '

EGYPT: The variety of sounds on “Change,” the latest album by Ahmad
Adawiya, is enough to set hips moving in the traditional Egyptian way yet
still shock listeners with its modern synthesized gimmicks and English catch-
phrases. Its lively rhythms and characteristic accordion sounds draw heavily
on Adawiya’s urban background, while his lyries take a simple but direct ap-
proach to the themes of poverty and injustice. With his distinctive, husky voice,
Adawiya first came to prominence in the "70s, winning over hearts and minds
with his bouney tunes and sharply humorous comments on Cairo’s class sys-
tem. A leader in the field of traditional urban song, he sold millions of records,
and many of his lyries were absorbed into Cairo’s street language. There is,
however, a new tone of bitter determination on “Change,” which comes in the
wake of a mysterious two-year break in his career during which he underwent
medical treatment in Europe. The comeback album shows that, despite such
setbacks, Adawiya still has his finger on the pulse of modern youth music.
MUHAMMAD HIJAZI

IRELAND: A cassette-only single, “This Time/“Life Without You,” by a 33-
year-old housewife who died Jan. 16, has replaced Whitney Houston at the
top of the chart. Chris Moore, who came from Limerick, was diagnosed as
terminally ill with cancer late last year. Having recorded the songs with some
friends, she went to Radio 2 FM’s “Gerry Ryan Show” and expressed her wish
to have the single released to raise funds for the cancer unit of Dublin’s Mater
Hospital. As a result of the broadcast, Warner Music donated the services of
its ad agency, printers, and duplicating plant, with initial expectations of sell-
ing a few hundred copies. To date the single has registered double-platinum
(10,000) sales and is now slated for release in the UK. KEN STEWART

SPAIN: Here, as elsewhere, there is a revival of interest in traditional musie,
whether it be flamenco or its poor cousin, the singing style known as copla.
But PolyGram Iberia’s Phonogram division is going
back even further with “Plaza Mayor” (Main
Square), the new CD by Nuevo Mester de Juglaria
(New Minstrel Verse). Nuevo Mester is a six-piece
group that plays the medieval “romances,” “jotas,”
and “chotis” that originated in Old Castile—the kind
of traditional dancing music heard at village fiestas
when the locals dress up in folklore costume, al-
though Nuevo Mester performs it in a more serious
vein. The band, from the ancient city of Segovia,
northwest of Madrid, has been together for 25 years,
and released some 16 albums—but none has been
launched with the kind of fanfare and press attention
greeting “Plaza Mayor.” With bass, drums, and key-
boards being added to the traditional sounds of mandolin, mandola, lute, Span-
ish guitar, and dulzaina pipe, even Nuevo Mester’s leader, Luis Martin, ad-
mits that some modernity has crept in. HOWELL LLEWELLYN

JOHANNESBURG—The last
shreds of the cultural boycott of
South Africa have been blown away
by a monthlong sellout tour by Chris
De Burgh. Furthermore, Duran
Duran is scheduled to play 10 dates
here in April.

De Burgh performed in medium-si-
zed arenas, drawing 100,000 people in
21 dates from Jan. 11 to Feb. 9. The
promoter was Big Concerts; the gross
ticket take was about 6 million South
African rand ($2 million), roughly the
same as last year's Paul Simon tour,
which played to approximately
120,000 people.

The average ticket price of R60
($20), the highest yet in South African
terms, was apparently no deterrent
to De Burgh’s fans. The artist may
not have the same international
standing as Simon, but he is far more
popular here. De Burgh’s 1975 album,
“Spanish Train And Other Stories,”
spawned a series of No. 1 hits, for in-
stance, despite an airplay ban for sup-
posed blasphemy.

De Burgh first toured South Africa
in 1979, when he was still relatively
unknown in the major markets. His
records remained popular here dur-
ing the '80s, but he turned down sub-
sequent touring opportunities in def-
erence to the cultural boycott. His
signature song, “The Lady In Red,”
remains one of the all-time most pop-
ular ballads in South Africa.

De Burgh’s current album, “The
Power Of Ten,” went gold (25,000
units) here even before the announce-
ment of his shows, which concluded a
world tour. It now stands at more
than 35,000 units. His total sales dur-
ing the past 15 years are estimated to
be 350,000 units.

The tour has pushed four De Burgh
albums into the top 20, including
“Spanish Train,” which has sold
45,000 copies in the three years since
Teal Trutone acquired the local li-
cense for A&M, De Burgh's label.
“Spark To A Flame” has passed the
35,000 mark and “Live High On Emo-

tion” is at about 20,000 units.

“We've generated roughly 40,000
extra units across the catalog with the
tour,” says Steve Harris, Teal Tru-
tone marketing director. “With previ-
ous one-off concerts by international
stars at Sun City, I haven't seen any
of the kind of results I would have
wanted. But the way this tour has
been done—across the country, tak-
ing an artist to the people and not ex-
pecting just those who can afford it to
travel long distance to a place like
Sun City—has really worked. I would
encourage other international artists
to do it the same way.”

Another important factor, says
Harris, was that Big Concerts did not
rely on the country’s top 40 radio sta-
tions to promote the concerts. In-
stead, it hooked up with regional sta-
tions in Johannesburg, Cape Town,
and Durban, which aired De Burgh’s
music heavily throughout the tour.

“Chris appeals to that slightly
older, easy-listening audience, which
happens to be the core of the CD buy-
ing public here,” comments Harris.
“That also obviously generated
sales.” In addition, the tour boosted
new Teal pop artist Gavin Minter,

support act for all De Burgh’s dates.

Big Concerts director Attie van
Wyk, who promoted the Simon shows
in 1992, ascribes the success of De
Burgh'’s visit to a total absence of “po-
litical interference.” He adds, “When
I initially offered Chris the tour, I of-
fered 12 concerts. I thought that
would be a very good tour of South
Africa. I also offered seven option
dates in case business went through
the roof. [ didn’t expect it to go
through roof so fast.”

The first three Johannesburg
shows sold out within 15 minutes of
ticket availability, and so more dates
were added. The rest of the country
was sold out within three days of tick-
ets going on sale; the entire tour was
sold out by the third week of De-
cember, almost a month before the
artist arrived. Aside from ticket busi-
ness and the boost to De Burgh'’s rec-
ord sales, the tour generated more
than $100,000 in merchandising reve-
nues.

De Burgh's visit was also signifi-
cant for helping to open up indoor
arenas (average 5,000 seats) as a via-
ble touring itinerary, alongside the

(Continued on page 50)

Home Run. Songwriter Marie Claire d’'Ubaldo enjoys the company of the Hit &
Run Music team, to which she’s now signed for publishing. Pictured, from left,
are Hit & Run managing director Jon Crawley, d'Ubaldo, Hit & Run creative

manager Dave Massey, and lan Wilson and John Stimpson of Track
Management.

Future Secure For France’s Olympia

B BY EMMANUEL LEGRAND

PARIS—The future of the famous
Olympia venue in Paris now looks se-
cure after the Commission of Histori-
cal Monuments (CSMH) has listed the
building.

Last month, to the relief of the
French music community, Jack Lang,
Minister of Culture, made moves to-
ward saving France’s most famous
concert hall from demolition, saying it
was “an historical monument.”

Lang's actions halted, for one year,
all plans by the venue’s owner, the
bank Société Générale, which was con-
sidering demolition of the building and
its replacement by a new structure.

The CSMH’s “notice of simple clas-
sification protects the concert hall
against demolition, but does not rule
out the possibility of modernizing the
venue.

Concert promoters, artists, and oth-
ers in the music community feared
there were no guarantees from Société
Générale that the hall would be rebuilt
properly. Insiders believe Lang’s quick
action was aimed at putting pressure
on the bank to give greater considera-
tion to the historical significance of the
venue.

The bank, however, has hit back at
Lang and the CSMH’s actions, saying
“the rapidity of this decision could
raise suspicions that the real goal of
the classification owes more to an elec-
tion ‘coup’ than the desire to ensure, in
the interest of the publie, the future of
a venue dedicated to the French chan-
son.”

The Olympia is now managed by the
heirs of the venue’s founder, Bruno Co-
quatrix, and his wife and daughter. Fi-
nancial guarantees that the manage-
ment recently renegotiated with

Société Générale raised concerns that
it did not assure protection of the hall.
The Olympia needs renovation and
there is no assurance Société Générale
will finance the work under its present
arrangements.

“It is a point of dispute,” says
Antoine Masure, GM of the Fonds de
Soutien, an organization financed by a
tax on concert tickets that helps subsi-
dize modernization of concert venues.
Following Lang’s action, he says, “we
can now negotiate with Société Gé-
nérale without being pressured by
time. Before, anything could happen
and we didn’t want to wake up one day
and discover the hall was destroyed.”

Société Générale says it is working
on a modernization plan to be unveiled
in fall '93. The promoters, through
Fonds de Soutien, are continuing to
discuss with the bank, and maintain the
final of the bank remain unclear.
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Facts And Figures. Virgin Records executives toast the pan-European success of

Keziah Jones’ “'Blufonk Is A Fact” album, which has sold 250,000 copies across
Europe. The London-based artist is signed to Virgin's French label, Delabel. Pictured,
from left, are Jones’ manager, Phil Pickett; Ken Berry, chairman/CEOQ of the Virgin
Music Group; Jones; and Emmanuel de Biuretel, president of Virgin France.

Animosity

Again Precedes San Remo Fest

Acts Grapple For Performance Slots At Italian Showcase

W BY DAVID STANSFIELD

MILAN—If controversy could win
awards, it would be a keen contender
at Italy’s annual San Remo Song Fes-
tival. Held in the riviera resort close
to the French/Italian border, the fes-
tival is regarded by the music busi-
ness here to be the major showcase
for domestic talent.

But for the 43rd San Remo Festi-
val, to be staged Tuesday through Sa-
turday (23-27), heated arguments

Spain Inaugurates Pop Music Awards

B BY HOWELL LLEWELLYN

MADRID—The largest pop music
awards ceremony to date in Spain
was held here Feb. 11, with 18 na-
tional and international honors be-
stowed on artists including Eric Clap-
ton, R.E.M., Mecano, Spain’s most
successful group, and the late fla-
menco superstar Camaron de la Isla.

The Premios Ondas de la Musica
Popular 1992 was staged by Cadena
SER, Spain’s largest radio network
and part of the media holding com-
pany Grupo Prisa, which plans to
make it an annual event.

“Our idea is that Premios Ondas de

CNR in January.

arina” (Delphine/Sony).

respectively.

secretary-general Antonio Recoder.

la Musica 1992, the first such event,
will be seen as the Spanish Grammy
ceremony, especially in view of the
growing importance of Latin music,”
says Augusto Delkader, director gen-
eral of the Cadena SER network,
whose flagship FM networked sta-
tion, Los 40 Principales, is the largest
in Spain.

The widow of the late Camaron de
la Isla accepted awards for best Span-
ish artist and best musical direction.
Mecano garnered three awards: best
Spanish video for “Una Rosa Es Una
Rosa,” best Spanish group, and best
Spanish concert. Clapton was voted
best international artist by a jury of

newsline...

BELGIAN INDIES Hans Kusters Music and Centropa have moved distribu-
tion to Indise from CNR Records. The move follows Indisc’s merger with

FEWER SALES certifications were made by French Industry body SNEP
in 1992 than in the previous year. SNEP gave out 238 diamond, gold, and
platinum dises last year, compared with 285 in 1991. Greatest falloff was
in singles sales, down from 51 to 15, while albums stayed buoyant, down
only eight awards to 231. Diamond awards for 1 million sales were given
for Eric Sarra, “Le Grand Bleu” (Virgin); Mylene Farmer, “L’Autre” (Poly-
dor); Dire Straits, “On Every Street” (Phonogram); Michael Jackson, “Dan-
gerous” (Epie); Queen, “Greatest Hits” (EMI); and Audin & Modena, “Oc-

WARNER MUSIC Japan’s Kyoshi Hachiya has been promoted from senior
VP to the post of representative director, effective Jan. 1. Stephen Shrimp-
ton and Tkuzo Orita remain Warner Music Japan’s chairman and president,

SPANISH VIDEO piracy is now below 15%, according to the anti-piracy feder-
ation (FAP), compared with 85% when the federation was set up in 1984.
Last year, Spanish police seized 45,000 cassettes in 834 raids, with 124 pros-
ecutions. The improvement has come from stiffer court sentences, a demise
in rental, and a drop from 8,000 to 3,500 retail outlets in Spain, says FAP

IMMEDIATE Ill, the revamped label founded by Andrew Loog Oldham and
Tony Calder, is to cooperate with Europe’s MMS Group, run by Mausoleum
head Michael Lothar Berresheim and writer/producer Evert Wilbrink. The
two will work together exchanging artists and repertoire, will represent
each other in Europe and the U.S., and will exploit the Orcan Licensing
division, with its masters to be released at midprice and budget level.

GERMANY’S BPW, the industry federation, has sent an open letter to radio
stations asking for their help in promoting new talents. The increase in new
media has resulted in fewer opportunities for new acts. “Hits are always
a part of the past,” writes BPW’s managing director, Peter Zombik, “but
our common interests need a future. Today’s unknown is tomorrow’s hit.”

39 judges and his “Unplugged” was
chosen as best international album.
R.E.M.s single “Drive” was voted
best international song and the group
was named best international group.

Other top awards went to Antonio
Vega for best Spanish song; Presun-
tos Implicados for best Spanish al-
bum; Rosario for best Spanish per-
formance; and the Red Hot Chili
Peppers for best international per-
formance. The Scottish band Deacon
Blue was among the artists who per-
formed at the Palacio de Congresos,
and Irish singer Enya was among the
award presenters.

have once again surfaced over which
artists are to appear, following a
time-honored tradtion of animosity.

Artists barred from the past com-
petitions have resorted to hunger
strikes or court action against the fes-
tival organizers. One singer, Luigi
Tenco, went even further by shooting
himself through the head in his San
Remo hotel room, supposedly be-
cause he was excluded from the final
lineup.

Feelings run so high because San
Remo is seen as possibly the most im-
portant way to expose new and estab-
lished acts to the Italian public. State
broadcaster RAI, which puts out the
show live on its first TV channel RAI
Uno, claims nightly viewing audi-
ences of between 8 million and 15 mil-
lion for the show.

This year some 24 domestic artists
will compete in the main section, with
18 newcomers attempting to emulate
past festival success by the likes of
megastars Eros Ramazzotti or Marco
Masini.

After appearing at the 1990 festival
as a complete unknown, Masini had
combined sales of more than 2 million
units for his first two albums, re-
leased on Dischi Ricordi. Ramazzotti,
who records for part BMG-owned im-
print DDD, won the newcomers
award in 1984, and has since sold
more than 12 million albums.

PORTUGUESE PIRACY CRACKDOWN

(Continued from page 47)

$320,000 in damages (at the ex-
change rate of 150 escudos to the
dollar) in the case against pressing-
plant owners José Serafim and
Arnoldo Trindade. The amount was
based on losses and unpaid royalties
from the sale of pirated product in
1986. BMG estimates 460,000 ille-
gally manufactured albums were ex-
ported from Portugal under the
scheme.

Portuguese authors and compos-
ers society SPA received the equiva-
lent of $73,000 in the ruling by the
Tribunal Judicial Da Comarca De
Matoshinhos in the Portugese city of
Oporto. The court also imposed sus-
pended sentences of 17 months on
Serafim and 13 months on Trindade
and fines exceeding the equivalent
of $6,600 each.

BOOST IN MORALE

“This has definitely lifted the mo-
rale of a lot of [music industry] peo-
ple in Portugal,” says Toze Brito,
managing director of BMG Ariola
Portugal. The court action signifies
a more serious stance by the judici-
ary here against infringement of in-
tellectual property rights, he says.
“It is the first time a court has actu-
ally done something that can be
seen as a fair and good sentence in
a case like this.”

Serafim and Trindade are owners
of a pressing plant that had been
used by an unnamed BMG sublicen-
see under an agreement that
expired March 31, 1986.

According to the court case, Sera-
fim and Trindade kept copies of
master tapes and other material to

continue manufacturing pirated
product between April and De-
cember 1986 on BMG-owned and
-distributed labels including Ariola,
Arista, Hansa, and Island.

“We are not just responsible for
protecting the rights of our own la-
bels, but the artists and songwriters
whose talent and artistry we value
highly,” says Rudi Gassner, presi-
dent and CEO of BMG Interna-
tional.

STAMPING OUT PROBLEM

Pirated audiocassettes accounted
for 80% to 90% of the music market
in Portugal as recently as the early
’80s, according to Eduardo Simoes,
secretariat of the Portugal office of
the IFPI. In the decade since, legit-
imate record labels competed
against pirated goods with budget-
priced product and, following indus-
try lobbying, the Portugese govern-
ment has introduced hologram-style
stamps to certify legal audio prod-
uct. As a result, says Simoes, the pi-
rated share of the audio market has
plummeted to less than 10%.

While the BMG case was unusual
in the amount of product involved, it
did not set any new legal precedent,
says Simoes.

In another piracy-related matter,
Brito reports BMG Ariola Portugal,
in consultation with the manage-
ment of U2, is seeking to block the
importation from Italy of boot-
legged live U2 albums, recorded on
the group’s recent tour. BMG has a
licensing agreement in Portugal
with U2’s label, Island Records,
which runs through 1996.

DDD’s international manager Don-
atella De Gaetano believes that San
Remo is a still a potential gateway to
national and international success.
“Lots of newcomers and major artists
have appeared at the festival and
nothing happened,” she says. “But it’s
a big chance for those with the right
songs.”

This year, however, the festival
may have to do without the big-name
international acts, who are likely to
miss out on the exposure.

Newspaper reports have claimed
Paul Me Cartney, Duran Duran,
Sade, Neil Young, and Julio Iglesias
would not be appearing at the tele-
vised festival because industry feder-
ation FIMI had been “betrayed” by
the Festival organisers.

The leading daily, Corriere della
Sera, made the allegation that a se-
cret pact between the multinationals
and festival organizers had been bro-
ken.

This prompted FIMI president and
BMG MD Franco Reali to release a
lengthy statement aimed at stopping
what he describes as desperate re-
search into the “sensationalist scoop.”

The paper claimed that FIMI had
rebelled because the festival organiz-
ers had not respected a “package
deal” involving guaranteed places in
the contest lineup for major-label do-
mestic talent in return for appear-
ances by international guest artists.
It also claimed that the final contest
favored arists who record for mem-
bers of nonmajor federation AF1.

FIMI SPEAKS OUT

FIMI was formed last year by
EMI, BMG, Warner Music (Italy),
PolyGram, and Sony after they split
from Italy’s TFPI association AFI. A
number of independent labels have
also now joined FIMI, which claims to
represent an 80% share of Italy’s do-
mestic market share.

In its statement, FIMI says it re-
quested a meeting with RAI in June
last year to discuss the festival’s
rules. In December, RAI and the fes-
tival’s executive producers proposed
a formula that was not acceptable to
FIMI. The federation did, however,
agree to particpate for reasons of re-
spect to the public.

This February, FIMI expressed its
total disagreement in working with
RAI and the festival selection com-
mittee.

The festival is organized by broad-
caster TV RAI, the commune of San
Remo and the Rome-based entertain-
ment organizations Publispei and
S.A.l. FIMI also objects to the fact
that Publispei, which owns a record
company, has its own artists partici-
pating in the festival.

FIMI says it will hold a press con-
ference after the festival to clarify its
position and to make constructive
proposals that correspond to the real
needs of the national and interna-
tional music market. Yet it still does
not state whether international guest
artists will be at San Remo. FIMI
president Reali could not be con-
tacted by press time, but a close
source admitted the situation was
“difficult.”
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Looking for the fastest way to reach talent and touring professionals woritwide?

Get Billhoard's 1993 International
Talent & Touring Directory!

 The wltimats International reference guide for

recording talent, agents, management, venues,

clubs, hotels, suppliers, insurance comparnies,
facility equipment, services and more!

To order send $70 plus $3 S&H (S8 for
Internatlonal orders) to: Billnoard Directories,
Dept. BDTT4160, P.0. Box 2018, Lakewood, NJ
08701. Please add appropriate sales tax
in NY, NJ, CA, TN, MA, PA, IL, & DC
For taster service call toll-ires
1-800-223-7524 (outside NY),
in NY 212-536-5174 or 1-800-344-7119
(outside NJ),in NJ 908-363-4156 BDIT416D
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With Nobody But You” received the
Australian Record Industry Assn’s
award for best Australian single in
1991.

The award-winning streak contin-

ved with Matthews’ solo debut,
“Emigre,” produced by ex-
Sweetwater drummer Ricky Fa-
taar.
At the ARIA awards in 1992, Matt-
hews won best female singer, while
“Emigre” song “Token Angels” was
named best Australian single of the
year.

Matthews teamed with producer/
performer T Bone Burnett to make
“Lily” in Sydney and Los Angeles.

Bilboard

"GLOBA
AUDIENCE FOR
THE GERMAN

SOUND'

Billboard’s annual spotlight on German talent will

ISSUE DATE: APRIL 3
AD CLOSE: MARCH 9

focus on the increasing success being achieved by
German artists beyond their national borders!
Special Features include:

* An in-depth case history of German producers

Christine Chinettz
44-71-323-6686

and of popular and classical artists, covering their
international success.

+ Overviews on established and emerging German
talent in the pop and classical musifields.
Billboard's spotlight will reflect the current vitality
and exportability of the

product of Germany’s musical creators.

There will also be contributions from Billboard's
international correspondents, reporting on German
talent in their territories.

This editorial centerpiece is widely referred to and
a valued industry resource. Don’t miss this chance
to tell the world that you're a player in this impor-
ant part of the industry!

Among those playing on the record
are INXS’ Jon Farriss and Garry
Beers, as well as former Go Be-
tweens’ violinist Amanda Brown.

Despite the subdued piano-vocal
track “The Day You Went Away”
reaching No. 2 in Australia, the
song’s agonizingly slow build-up was
a sizable hurdle in getting initial ra-
dio airplay. Yet, at an early staff
meeting about the album, rooArt
president Chris Murphy picked it as
the lead-off single, correctly predict-
ing, “If we can get radio to test it,
they'll get reaction and it will be a
hit.”

“I'm sure it only got on the air be-
cause programmers knew who I
was,” says Matthews. “It’s such a
quiet song. There’s so much space in
it. It’s like going off a mountain and
flying.”

Interestingly, a more spirited ver-
sion of “The Day You Went Away”
had been released in Australia a
year earlier by the European funk
group the Soul Family Sensation on
the One Little Indian label. It had
failed to chart, but Matthews heard
it through rooArt’s publishing affili-
ate.

The musically diverse album fea-
tures several well-chosen covers,
including a stunning version of the
John Sebastian/Lowell George song
“Face Of Appalachia.” Matthews
herself also co-wrote one track,
“Quiet Art,” with Mark O’Connor.

A mix of Scottish, Spanish, and
Canadian and American Indian,
Matthews was born and raised in
Montreal. In 1976, at age 16, she left
the country to travel, briefly living
in Mexico before settling near Los
Angeles, where she made a living
performing in clubs including the
Central, the Roxy, and the Whiskey,
and singing on songwriters’ demos.

Living in a house filled with Aus-

Warner Canada Hopes Wendy Matthews’
Career Will Blossom In North America

tralians, Matthews met Little River
Band singer Glenn Sharrock, who
briefly left the band and asked her
to accompany him on a tour of Aus-
tralia. Matthews, fed up with the lo-
cal club scene, agreed to go. She has
resided in Australia ever since.

In the first few years in the coun-
try, she worked as a backup and jin-
gle performer doing up to six ses-
sions a day. She says she repeatedly
spurned offers of recording on her
own. “I didn’t have a burning desire
to be up at the front,” she declares.
“I also had this idealistic view that
I could do sessions during the day
and work on my own stuff in my own
spare time. But there was no spare
time.”

Matthews inadvertently made her
solo recording debut in 1987 when a
jingle for a clothing firm was
pressed and released as a single ti-
tled “On the Hotline.” “I got $300 to
sing it and next thing I know, I'm
turning on one of the Saturday-
morning video shows and there was
this sex-kitten girl miming it,” she
says. “I was pretty shocked.”

In the meantime, she continued to
hone her craft while performing on
Australia’s massive club and hotel
circuit. *The audiences are very
tough in so far as they keep you hon-
est,” says Matthews who now tours
with a seven-piece band. “They don’t
let you get away with half as much
pretentious crap as they do in the
States. You become ready for any-
thing else in the world.”

Matthews, ready for anything,
says she is not alarmed there is not
yet an U.S. label commitment for
“Lily.” “It’s kind of perfect for me
because I want to work on Canada
and Europe,” she says. “If they pick
up it up in the States, I'd like a bit
of a name first.”

DE BURGH DERAILS BOYCOTT IN S. AFRICA

(Continued from paye 48)

major-stadium (average 40,000 seats)
circuit. He played such sites as Cape
Town’s Good Hope Center, Durban’s
Village Green, Pretoria’s Momentum
Arena, and Bloemfontein’s Callie Hu-
man Arena.

“The next circuit we'd like to open

up is the cricket stadiums, with
20,000-30,000 capacity,” says van
Wyk. “It would be an open-air config-
uration, with the audience standing
on the field and seated in stands, and
I’d be inclined to say we would make
it general admission.
“The circuit we choose would affect
the gross potential and the offer we
make to artists. Let’s say we wanted
to put on [a major league artist] at the
Ellis Park stadium; we would base
our offer on 60,000 capacity. If we
were to put him on at the Wanderers
cricket ground [both venues in Joh-
annesburg], we would base our offer
on a 30,000 capacity.

“It makes it better for a promoter
to have a smaller venue, because we
would pay in relation to that gross po-
tential,” van Wyk continues. “If we

put an artist into Ellis Park and could
only sell 30,000 tickets [as happened
with one of the Simon concerts], we
couldn’t afford that. So we would
rather choose smaller venues, offer-
ing option shows if we have a sell-
out.”

DURAN DURAN TO FOLLOW

Duran Duran is Big Concerts’ next
international act, due April 9 for a
scheduled 10-date tour and several
optional concerts. It will follow a pro-
gram similar to De Burgh’s, except
that its three Johannesburg shows
will take place at the National Sports
and Recreation Center, site of an an-
nual 10-day Easter fair that attracts
several hundred thousand people.

The band will also play one indoor
concert in Bloemfontein, two in Cape
Town, an open-air concert at St.
George’s Park cricket ground in Port
Elizabeth, and two indoor shows at a
new Durban venue, the Expo Center
(5,500 seated or 7,000 standing). The
tour will conclude at Pretoria’s Mo-
mentum Arena.
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SYMPHONY NO.3 ELEXTRA NONESUCK

ARRESTED DEVELOPMENT 3 YEARS, 5 MONTHS
AND 2 DAYS IN THE LIFE OF COOLTEMPO

DINA CARROLL SO CLOSE aam

TAKE THAT TAKE THAT AND PARTY Rrca
DINOSAUR JR WHERE YOU BEEN BLANCO Y NEGRO
ANNIE LENNOX DIVA Rca

MICK JAGGER WANDERING SPIRIT AT(ANTIC

THE STEREO MCS CONNECTED 4TH +B'waAY
ALEXANDER O'NEAL LOVE MAKES NO SENSE
TABU/AGM

GENESIS THE WAY WE WALK VOL. 2 VIRGIN
SNAP THE MADMAN'S RETURN LOGIZARISTA
BELLY STAR a4ap

GO WEST INDIAN SUMMER CHRvsALIS

PAUL McCARTNEY OFF THE GROUND PARLOPHONE
THE SHAMEN BOSS DRUM ONE UTTLE INDIAN
CHER CHER'S GREATEST HITS: 1965-1992 GEFFEN
SIMPLY RED STARS EAsTWEST

ERIC CLAPTON UNPLUGGED puck

GENESIS THE WAY WE WALK VOL. 1 VviRGIN

BON JOVI KEEP THE FAITH 1AMBCO

LIONEL RICHIE BACK TO FRONT moTOWN
BARRINGTON PHELOUNG/J KELLY INSPECTOR
MORSE VOL 3 vIRGIN

ERASURE POP! THE FIRST 20 HITS muTE

LITTLE ANGELS JAM POLYDOR

ABBA GOLD roLyDOR

PETER GABRIEL US REAL WORLD

SIMPLE MINDS GLITTERING PRIZE 81/92 VviRGIN
THE CARPENTERS ONLY YESTERDAY asm
GLORIA ESTEFAN GREATEST HITS epic

THE THE DUSK eric

CHARLES & EDDIE DUOPHONIC capitoL
MICHAEL BOLYON TIMELESS (THE CLASSICS})
COLUMBIA

NIRVANA NEVERMIND oce

ENYA THE CELTS wea

TASMIN ARCHER GREAT EXPECTATIONS em:

6 POW WOW REGAGNER LES PLAINES . .. REMARK/
POLYGRAM
7 6 JEAN-PHILIPPE AUDIN & MODENA OCARINA
SONY/DELPHINE
8 3 GENESIS THE WAY WE WALK VOL. 2 VIRGIN
9 8 GENESIS THE WAY WE WALK VOL. 1 ViRGIN
10 | 11 | JEAN-MARC THIBAULT DES CHANSONS PLEIN LE
COEUR sonv/PPL
11 | 15 | VANGELIS 1492 CONQUEST OF PARADISE
CARRERE
12 |NEW| MICHEL BERGER & FRANCE GALL DOUBLE JEU
APACHE/WEA
13 13 DANY BRILLANT C'EST CA QUI EST BON wea
14 9 JACQUES DUTRONC DUTRONC AU CASINO sony/
COLUMBIA
15 14 MICHEL SARDOU LE GRAND REVEIL SONY/TREMA
16 17 NOIR DESIR TCSTAKY POLYGRAM
17 | 12 HELENE HELENE asBMG
18 RE VANESSA PARADIS VANESSA PARADIS REMARK/
POLYGRAM
19 | 16 | AC/DC .LIVE (DOUBLE ALBUM)} caRrRERE
20 19 SADE LOVE DELUXE sonvepiC
ITALY (Musica e Dischi) 2/15/93
THIS | LAST
WEEK | WEek |  SINGLES
1 1 GLI SPARI SOPRA VASCO ROSSI Emi
2 5 MUSIC FARGETTA MARTON & MEDIA
3 4 EXTERMINATE SNAP ariOLA
4 2 HOPE OF DELIVERANCE PAUL McCARTNEY
PARLOPHONE
5 8 OPEN YOUR MIND U.S.U.R.A. TIMEATALIAN STYLE
6 3 DUR DUR D’ETRE BEBE'!' JORDY coLumBia
7 6 ORDINARY WORLD DURAN DURAN PARLOPHONE
8 7 | WILL ALWAYS LOVE YOU WHITNEY HOUSTON
ARISTA
9 |NEW| JUNGLE MATO GROSSO ExpanDEC/BA
10 9 DEEPER AND DEEPER MADONNA SIRE/MAVERICK
ALBUMS
1 7 VASCO ROSSI GLI SPARI SOPRA emi
2 2 MARCO MASINI T'INNAMORERA| RICORDI
3 4 SOUNDTRACK THE BODYGUARD arisTA
4 1 LITFIBE TERREMOTO cap
5 3 LIGABUE SOPRAVVISSUTI & SOPRAVVIVENT wea
6 6 LUCIO BATTIST1 LE ORIGINI RTI MUSIC/RTR
7 5 PAUL McCARTNEY OFF THE GROUND PARLOPHONE
8 8 ZUCCHERO FORNACIARI MISERERE poLYDOR
9 9 RENZO ARBORE E L'ORCHESTRA ITALIANA
NAPOLI PUNTO E A CAPO FONIT CENTRA
10 10 ANTONELLO VENDITTI DA SAN SIRO A
SAMARCANDA HEINZ MUSIC
SPAIN (TvE/AFYVE) 2/6/93
THIS | LAST
weeK (week|  SINGLES
1 1 DUR DUR D’ENTRE BEBE! JORDY cBs/sony
2 4 | WILL ALWAYS LOVE YOU WHITNEY HOUSTON
BMG/ARIOLA
3 2 BOMBAS CHIMO BAYO KONG-BLANCO Y NEGRO
4 3 NO LIMIT 2 UNLIMITED BLANCO ¥ NEGRO
5 9 TRACTOR AMARILLO ZAPATO VELOZ BLancoY
NEGRO
6 6 CHIKt CHIKA N.REAL PRESENCE LUCAS RECORDS
7 7 MOON LIGHT SHADOW MOON max MUSiC
8 [ NEW| OPEN SESAME LEILA K. MAXMusiC
9 10 LA PRINCESA DE MIS SUENOS O.B.K. BLancoy
NEGRO
10 |NEW | JAZZ MACHINE B.MACHINE GINGER MUSIC
ALBUMS
1 1 SOUNDTRACK THE BODYGUARD BMG/ARIOLA
2 2 JUAN LUIS GUERRA AREITO KAREN/BMG
3 3 VARIOUS ARTISTS MAQUINA DEL TIEMPO BLaNCO
Y NEGRO
4 4 VARIOUS ARTISTS LOCO POR LA TELE rca
5 5 VARIOUS ARTISTS BANDAS SONORAS
ORIGINALES BMG/ARIOLA
6 |[NEW| PAUL McCARTNEY OFF THE GROUND &mioDEON
7 6 MIKE OLDFIELD TUBULAR BELLS Il wea
8 7 ERIC CLAPTON UNPLUGGED wea
9 8 FREDDIE MERCURY THE ALBUM EmI-ODEON
10 |NEW | VARIOUS ARTISTS LA BELLAY LA BESTIA emi-
ODEON
CANADA (The Record) 2/8/93
THIS | LAST
weEK | WEek | SINGLES
1 1 FLEX MAD COBRA cOLUMBIASONY
2 2 DEEPER AND DEEPER MADONNA SIREWEA
3 4 A WHOLE NEW WORLD PEABO BRYSON &
REGINA BELLE coLumBiasony
4 5 MR. WENDAL ARRESTED DEVELOPMENT
CHRYSALIS/CEMA
5 3 7 PRINCE PaSLEY PARKWEA
6 6 SLOW & SEXY SHABBA RANKS EPIC/SONY
7 8 GANGSTA BELL BiV DEVOE mcaun
8 10 HIP HOP HOORAY NAUGHTY BY NATURE isea/
TOMMY BOY
9 7/ IN THE STILL OF THE NIGHT BOYZ Il MEN moTown/
10 9 TO LOVE SOMEBODY MICHAEL BOLTON coLumBiA/
SONY
ALBUMS
1 1 SOUNDTRACK THE BODYGUARD aRISTABMG
2 2 ERIC CLAPTON UNPLUGGED REPRISEWEA
3 3 BARENAKED LADIES GORDON RCA/BMG
4 5 HARVEST MOON NEIL YOUNG REPRISEWEA
5| 7 LEONARD COHEN THE FUTURE coLumBIASONY
6 6 R.E.M. AUTOMATIC FOR THE PEOPLE WARNER
BROS./WEA
7 4 THE TRAGICALLY HIP FULLY COMPLETELY mca
UNI
8 |NEW! ANNIE LENNOX DIVA rcaBMc
9 |NEwW| BON JOVI KEEP THE FAITH MERCURY/PGD
10 8 PEARL JAM TEN EPIC ASSOCIATED/SONY

Hits Of The World is compiled at Biliboard/London by Julie Boodhoo. Contact 71-323-6686, fax 71-323-2314/2316.
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Album Reviews

EDITED BY PAUL VERNA, CHRIS MORRIS,

AND EDWARD MORRIS

H VIGILANTES OF LOVE

Killing Floor

PRODUCERS: Peter Buck, Mark Heard & Vigilantes Of Love
Fingerprint 9204

Second album from Athens, Ga., duo
packs plenty of marquee value thanks to
the presence of R.E.M. guitarist Buck
and the late Heard. However, the real
star of the show here is the music.
Singer/songwriter Bill Mallonee spins
American tales with Dylanesque wit and
a folky, melodic sensibility reminiscent of
the Waterboys. This is an album that
college programmers or anyone wishing
to be in on the secret should check out
forthwith. Best tracks to start with are
“Undertow,” “Motel Room,” “Earth Has
No Sorrow,” and “Real Down Town,” a
broadside to the opportunists who've
trekked to Athens to plunder the town’s
musical treasures. Contact: 706-548-2626.

BILLY BURNETTE

Coming Home

PRODUCER: Mark Wright

Capricorn 42007

Latter-day member of Fleetwood Mac
and son of Dorsey Burnette returns to
his Southern roots on album that
effectively straddles the border between
country and pop. While none of the
material here cuts especially deep, entire
enterprise is pleasantly played and sung.
“This Love (Ain’t Long For This World)”
sounds like an excellent possibility for
pop country play.

PURE

Pureafunalia

PRODUCER: Jerry Harrison

Reprise 45038

Canadian band impresses on first U.S.
outing with its abrasive personality and
tuneful approach to quirky yet hard-
rocking original material. Group also
boasts a highly potent front man in
voealist Jordy Bireh. Most tracks have
extended running times, but never flag;
modern rockers can sample from “Blast,”
“Blissful Kiss,” “Spiritual Pollution,” and
“Love Is Cool,” among a brace of almost
uniformly compelling numbers.

BOB TELSON

Calling You

PRODUCER: Bob Telson

Warner Bros. 45181
Composer/keyboardist/accordionist is all
over the map on this compilation of his
work for the movies and ballet. Telson
veers delightfully through tango, steel
band music, jazz, township jive, and other
styles on this invigorating collection.
Voceal selections include Telson’s own
version of his Oscar-nominated “Calling
You” and a sultry k.d. lang number,
“Barefoot.” Those with a taste for the
eclectic should dive right in.

SWELL

... Well?

PRODUCER: Swell

Def American/Psycho-Specific 45167

Even by the decidedly gnarly standards
of Def American, this San Francisco unit
is one mighty strange combo. Originally
issued last year on the group's indie label,
album is a gloomy yet somehow steely
work (think of a homegrown Joy
Division), with bizarre flashes of humor
laced into the mix (album concludes with
nearly 12 minutes of what sounds like a
band practice, recorded from outside a
rehearsal room). Definitely an acquired
taste, Swell could tickle discerning
modern-rock palates.

STARLINGS

Valid

PRODUCER: Chris Sheehan

Anxious/Atlantic 82475

Sheehan vehicle’s first full-length
recording—a cynical study of death,
addiction, and the like—follows four EPs
that solidified his long-standing

reputation as a quasi-cult figure of the
alternative underground. Most
compelling cuts are opener “Unhealthy,”
“That’s It You're In Trouble,” “Right
School,” and “Sick Puppy,” all of which
are musically and thematically in tune
with modern-rock sensibilities.

”

TONY MARTIN

This Could Be The Night

PRODUCER: Colin Brown

Living Era 5099

Martin was one of the best of the
crooners who achieved multimedia
stardom. These tracks were recorded in
the late '30s and early ’40s, although his
popularity extended decades beyond this
period. Among the 22 sessions are some
pop clinkers best left in the past.

ELISABETH WELCH

The Ultimate Elisabeth Weich

PRODUCER: none listed

Koch international 313752

The octogenarian Welch still commands
vocal attention as if she were in her
prime. She made these 19 recordings in
the late '80s at home in England with
various backdrops. As usual, she turns to
the ultimate songwriters, who, in turn,
got from the American-born Welch all
the charm and meaning they put into
their works. Fortunately, too, there are
several other “ultimate” Welch dises out
there.

R & B

P> REGINA BELLE

Passion

PRODUCERS: Various

Columbia 48826

In addition to her chart-topping duet
with Peabo Bryson, “A Whole New
World (Aladdin’s Theme),” Belle’s third
album offers a bounty of ballads custom-
made for pop and AC. The most powerful
cuts—those that best showcase the R&B
songstress’ stunning voice and offer the
most airplay potential—are “Love,” one
of two tunes featuring sax player Kirk
Whalum; powerhouse ballads “The
Deeper I Love” and “If I Could”; “Dream
In Color,” an anthemic appeal to racial
harmony; and “Quiet Time,” featuring a
spoken vocal contribution from Barry
White. Album also includes a remake of
the Billie Holiday classic “My Man.”

NEW &
NOTEWORTHY
VARIOUS ARTISTS
Blues Masters
Volume 6: Blues Originais
Rhino 71127

Volume 7: Blues Revival
Rhino 71128

Volume 8: Mississippi Delta Blues
Rhino 71130

Volume 9: Postmodern Blues
Rhino 71132

Volume 10: Blues Roots

Rhino 71135

SERIES PRODUCER: James Austin

Rhino’s second five-volume sweep
through blues history will be of
greatest service to the neophyte.
Volumes 9 and 10—respectively, a
highly spotty mix of black and white
performers from the '60s on, and an
incomplete look at blues precursors—
are the least essential. But Volumes 6
(originals of much-covered classics), 7
(a tasty study of the *60s blues revival),
and 8 (a fine overview of Delta-bred
performers), all superbly annotated,
will make the grade with beginners and
collectors alike.

P snow

12 Inches of Snow

PRODUCER: MC Shan

EastWest 92207

Dancehall’s first white star is riding high
with the single “Informer” and has
already crossed over into pop terrain
with this album. The thematically linked
“Lonely Sunday Morning” and the
album’s other quick-tongued, bass-
heavy, ragga-style jams are sturdy
enough to keep him up there for a while,
notwithstanding songs like “Lady With
The Red Dress,” where he sings off-key
and falls flat artistically.

' CARMEN ELECTRA

PRODUCER: none listed

Paisley Park/Warner Bros. 25338

Latest Prince protegée may be the most
entertaining of the lot. Electra raps her
sultry, high-spirited way through one of
the most densely mixed Paisley Park
productions in some time; musical
references and in-jokes abound, and
atmosphere exudes exuberance. “S.T.” (a
gloss on the Ohio Players’ “Skin Tight”),
“Everybody Get On Up,” and
appropriately titled “Fun” are among
most radio-worthy selections; “This [s
My House” is a left-field wonder redolent
of Prince’s influence.

MORRIS DAY

Guaranteed

PRODUCERS: Various

Reprise 45040

Day has pretty much left hehind the fly-
guy lounge-lizard persona he created
during his Time heyday, and that is
probably not such a good thing. Minus his
royal slyness, material here slumps by on
a tepid serving of refried new-jack beats;
singer himself sounds less than enthused
by the proceedings. “Guaranteed” is
about the only lively number on this
sorely disappointing record.

JAZI

LOU LEVY

Lunarcy

PRODUCERS: Lou Levy & Daniel Richard

Verve 314 514 317

Better known as a side man than as a
leader, pianist Levy shines on this
quartet session. He contributes a couple
of originals and essays a variety of
standards, with excellent support
supplied by tenorist Pete Christlieb,
bassist Eric Von Essen, and drummer
Ralph Penland. A very warm
performance that should go down well at
Jjazz radio.

BOLLING-GRAPPELLI

First Class

PRODUCER: none listed

Milan 35633

Here’s an idea that was miscalculated
from the start: Stephane Grappelli’s
delicate, lively playing is swamped by
massive big band arrangements under
the baton of pianist Claude Bolling. In
order for the violinist to be heard, most
of the group has to lay out, leading a
listener to wonder why a large ensemble
was necessary in the first place. Still,
Grappelli and Bolling both turn in some
nice solos on a repertoire primarily
composed of standards.

NEW AGE

MAX LASSER'S ARK

A Different Kind Of Blue

PRODUCER: Max Lasser

Real Music 5050

Swiss guitarist and onetime Andreas
Vollenweider collaborator steps out with
an album of instrumental music of varied
influences. Title is somewhat misleading
given that the blues does not figure
prominently in the mix of genres (except

in a cut called “Ry's Blues,” a tribute to
Ry Cooder). Nevertheless, the record is
compelling and exotic enough to rate
among the new age/adult alternative set.

WORLD MUSIC

P> THE CHIEFTAINS

The Celtic Harp

PRODUCER: Paddy Moloney

RCA Victor 09026-61490

On their 30th album in as many years,
traditional Irish music standard-bearers
team with the Belfast Harp Orchestra for
a salute to harp legend Edward Bunting,
who assembled the top players of the
instrument for a festival two centuries
ago. Execution is as emotive and
technically perfect on the instrumental
selections as on the lone vocal number, an
a cappella reading of “The Green Fields
Of America” by group member Kevin
Conneff. As if the Chieftains’ musical
virtuosity needed any validation, they
already have to their credit five Grammy
nominations and a history of eritical
raves; this album is one more jewel in the
crown.

LATIN

RICARDO ARJONA

Animal Nocturno

PRODUCER: none listed

Sony Latin/Sony 80966

Already an increasingly hot item in
Mexico, this handsome, twentysomething
crooner tries to realize a border
crossover hit on the strength of hip pop/
rock arrangements and well-crafted
anecdotes about the vagaries of male/
female relationships. Arjona puts his fine
vocal rasp to best use on slower romantic
entries “Solo,” “Quien Diria, “Asi De

JIMMY REED

Speak The Lyrics To Me, Mama Reed
COMPILATION PRODUCER: Billy Vera

Vee Jay 705

The celebrated Chicago blues and
R&B label begins the plumbing of its
catalog with this extremely generous
25-track anthology devoted to its best-
known blues star. Singer/guitarist/harp
player Reed is among the most
instantly recognizable stylists: His lazy
rhythm and drawling vocals have been
imitated by innumerable performers,
both black and white. Most of his best-
known hits (many featuring guitarist
Eddie Taylor) are found here. Other
current Vee Jay collections include
anthologies devoted to Dee Clark, the
Spaniels, the Flamingos, and the
Moonglows.

MARVIN GAYE

Seek And You Shall Find: More Of The Best
(1963-1981)

COMPILATION PRODUCERS: David McLees, Bilt Inglot
& Cary E. Mansfield

Motown/Rhino 71182

While this compilation includes
material from the latter part of Gaye's
career, after he had taken the
production reins, the single B sides and
lesser-known album tracks cut when
the singer was part of the Motown
assembly line are the highlights of the
package. Standing out are the stellar B-
side “Gonna Give Her All The Love I've
Got” and Marv-elous readings of the
Temptations’ “I Wish It Would Rain”
and the Four Tops’ “Loving You Is
Sweeter Than Ever.” The Temps, the
Tops, and Smokey Robinson & the
Miracles receive similar treatment on
newly issued collections.

Il6gico,” and “Tiempo En Una Botella,”
a commendable cover of Jim Croce's
“Time In A Bottle.”

LISSETTE

... Canta Lo Sentimental

PRODUCER: Rudy Pérez

Sony Latin/Sony 80960

Normally a perky, adventurous diva in
search of a stylish pop song, Lissette
changes gears with an unhappily bland,
over-processed ballad package that finds
her rendering one uncharacteristically
subdued vocal-performance after
another. “Apaga La Luz,” a seductive
duet with compatriot Donato Poveda, and
poignant narrative “Un Poco Mas”
brighten the scenery.

COUNTRY

THE DAVID GRISMAN QUINTET

Dawgwood

PRODUCER: David Grisman

Acoustic Disc 7

The mandolin wizard strikes again with
a collection of original material and a
couple of pieces from Django Reinhardt
and Jacob Bittencourt. Contact: 800-221-
3472

JACK BLANCHARD & MISTY MORGAN

Back In Harmony

PRODUCER: Jack Gate

Playback 4512

Blanchard and Morgan bring their
understated and distinctive vocal
harmonies to a collection that leans
heavily on pop and country oldies. Best
cuts: “Sea Of Heartbreak,” “Dream A
Little Dream Of Me,” “I'll Never Be
Free.”

P> THE REINER SOUND

Chicago Symphony Orchestra, Fritz Reiner

RCA Victor 09026-61250

One of the most potent entries in the
label's “Living Stereo” reissue series. [t
provides new evidence of why these mid-
'650s stereo recordings were so highly
regarded by knowing collectors, for both
musical and technical reasons. Careful
digital reprocessing reveals how full and
detailed the original sound was. And, of
course, there was Reiner at his peak.
Among the selections are Ravel’s
“Rapsodie Espagnole,” Rachmaninoff's
“Isle of the Dead,” and a stunning
performance of Liszt's “Totentanz,” with
Byron Janis as soloist. A winner.

P> BEAUTY AND THE BEAST—GALWAY AT THE
MOVIES

James Galway

PRODUCER: Ralph Mace

RCA Victor 09026-61326

The flutist literally crosses over, from a
newly recorded collection of movie-
associated tunes to, generously, a
separate sample CD of the artist’s
classical works (with a separate brochure
effortlessly promoting his catalog). Mood
musie, as the trade used to call such
melody-driven collections, of the highest
order.

* VOCALISE—VIOLIN SHOW PIECES
Chee-Yun, Violin; Akira Eguchi, Piano

Denon COCO-75118

Another young violinist of high merit
who stands out among most of her
contemporaries for beauty of sound,
engaging musicality, and easy command
of the instrument. The recital program is
well-planned to display these attributes,
and includes among the 13 titles both
lyrical and virtuoso chestnuts.
Composers include Elgar, Rimsky-
Korsakov, Bernstein, Suk, Faure, and
Sarasate. Striking cover art.

SPOTLIGHT: Predicted to be a significant success on The Billboard 200 or to earn platinum certification. NEW AND NOTEWORTHY: Highlights new and developing acts worthy of attention and other releases of special interest. VITAL REISSUES: Rereleased
albums and compilation records of special artistic, archival, and commercial interest. PICKS (p») : New releases predicted to hit the top half of the chart in the format listed. CRITIC'S CHOICE (%) : New releases, regardless of potential chart action, which
the reviewer highly recommends because of their musical merit. All albums commercially available in the U.S. are eligible. Send review copies to Paul Verna, Billboard, 1515 Broadway, New York, N.Y. 10036, and Chris Morris, Billboard, 5055 Wilshire

| Blvd., Los Angeles, Calif. 90036. Send country and gospel albums to Edward Morris, Billboard, 49 Music Square W., Nashville, Tenn. 37203
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dada Drops In. Members of I.R.S. recording group dada visit Northeast One-

Stop in Albany, N.Y. The band was on the road in support of “Dizz Knee Land,”
the lead single from its debut album, ““Puzzle.” Shown in back row, from left, are
Northeast One-Stop singles buyer Dave Smith; I.R.S. director of sales Joie Calio;
Northeast One-Stop sales manager George Smith; CEMA sales rep Linda Metz;
and Northeast One-Stop president/CEO Lou Delsignore. In middle row, from left,
are Northeast One-stop buyer Dave Stanton; dada drummer Phil Leavitt;
Northeast One-Stop GM Mike Fitzgerald; CEMA field sales manager Leo Geiger,;
I.R.S. East director of promotions Karen Lee; and |.R.S. national director of sales
Ira Derfler. At front right is dada guitarist/vocalist Michael Gurley.

Landmark Decision: Co. Drops Labels
Distributor Planning For National Network

B BY ED CHRISTMAN

NEW YORK—In a move to bring the
company one step closer to its goal of
being a national independent distribu-
tor, last week Landmark distribution
dropped eight labels it handles on a re-
gional basis (Billboard, Feb. 20).

The labels the company has ended
its relationship with, according to
Landmark president Burt Goldstein,
are Jackson, Miss.-based Malaco; Chi-
cago-based Alligator; New York-based
Savoy; Berkeley, Calif.-based Fantasy;
Concord, Calif.-based Concord Jazz;
Atlanta-based Atlanta International;
Durham, N.C.-based Sugarhill; and
Buffalo, N.Y.-based Amherst.

The move was made as part of the
company’s plan to distribute labels on

BMG Opens Quarter With One Huge

H BY SARI BOTTON

NEW YORK—The competitive fires
within the music industry are being
stoked by BMG Distribution in the
first quarter of 1993, with the com-
pany’s recently launched “Huge Hits
& Outrageous Opportunities,” a con-
test promotion that ties together the
company’s normal marketing
schemes under one umbrella.

“We run promotions all the time,”
says Rick Bleiweiss, BMG’s senior
VP of marketing, “but this one is the
most far-reaching, the longest, and,
I'd like to believe, the best thought-
out.”

The contest has BMG’s nine re-
gional branches vying, in the Branch
Challenge, for an expenses-paid
branch meeting in the city of their
choice. The contest also pits retailers
against one another locally and na-
tionally for cash prizes.

The challenge, at all levels, is to en-
hance visibility of BMG product and
increase sales through innovative
events and visual merchandising.
Bleiweiss says he hopes to see volume
increases of 5% to 10% as a result of
the promotion, although he notes,
“When you put a program like this to-

gether, it’s hard to say there’s a mea-
sureable sales effect, and that it's spe-
cifically attributable to that
program.” He says the role of other
variables—such as whether the com-
pany’s artists win Grammy Awards or
get play on MTV—makes it difficult
to accurately predict sales increases
as a direct result of the promotion.

The focus of the promotion is on
both BMG’s established hit artists
and its developing talent, on all the la-
bels it owns and/or distributes.
“That’s what the name ‘Huge Hits &
Outrageous Opportunities’ repre-
sents,” Bleiweiss explains. “We are
right now enjoying some very huge
hits, with “The Bodyguard” sound-
track, Kenny G, Annie Lennox, TLC
and many others. And we feel we've
got some really strong developing
artists which can really break
through and present great sales op-
portunities. And, to the consumer,
‘Outrageous Opportunities’ might
mean the opportunity to discover a
new artist that they may love.”

In order to expand upon the outra-
geous theme, Bleiweiss and Rick
Cohen, BMG’s senior VP of sales,
launched the contest at the company’s
convention by riding into a ballroom

on horses. A video made in prepara-
tion for the contest has them sitting
atop an elephant.

At BMG’s convention, branches re-
sponded spiritedly to the challenge:
Some branches even began discuss-
ing which city they would pick upon
victory. Indeed one branch manager,
showing his intense competitive na-
ture, suggested to his troops that if
their branch wins, they should take
the expense-free trip to the city of
one of the other branches.

Why is this promotion different
from all other promotions? “First of
all,” says Bleiweiss, “most promotions
don’t run over the course of a full
quarter; they usually run for a week
or so or a month.” The “Huge Hits &
Outrageous Opportunities” program
was launched at a BMG convention
held at the Beverly Hilton in January,
and runs through the end of March.
“The length of this program enables
us to incorporate Black History
Month, the Grammys and Valentine’s
Day in one promotion, Bleiweiss
added.”

Different products will be featured
in the program during each month of
the promotion, and every week each
BMG label will designate certain

an exclusive national basis. But within
the independent community, it trig-
gered much speculation about Land-
mark’s financial health.

Landmark chairman Steve Plotnicki
dismisses such speculation. Those la-
bels accounted for only about 3% of
Landmark’s revenues in 1992, he says.

“We have terminated the labels that
we have the most difficulty selling,” he
says. And the reason his company has
difficulty selling those labels is that
they do not police trans-shipping, he
adds.

For instance, Landmark has seen its
sales of Alligator, which it handles out
of its Atlanta branch, drop by 50% in
1992 from the previous year’s level.
And of the sales Landmark did gener-
ate from Alligator product, 90% was

Promotion

produets for discounts and/or dating.

Bleiweiss says the promotion is
also unique in that “it was specifically
designed to facilitate the coordination
of sales and marketing.” He says it is
more common for distribution com-
panies to hold promotions that are ei-
ther sales-intensive or marketing-in-
tensive, but not both. “In order for a
branch to win the Branch Challenge,
it has to meet both sales goals and
marketing goals. If you're going to
stage the most outrageous event,
you're pretty well going to need your
entire resources to be working on it,
or it probably won’t be that outra-
geous.”

Bleiweiss points out that another
unusual aspect of the promotion is
that it is centered around projects in
which the sales and marketing forces
are already involved, so they're not
taking on new work for competition
purposes that could detract from
their ongoing efforts. “Developing
and hit products are things that they
would be working on already, any-
way,” he says. “We're now just trying
to turn on the heat and take it to a
higher level.”

As part of the promotion, BMG is

(Continued on next page)

done in the first half of 1992, according
to Plotnicki. If the company’s overall
sales are going up, there is no reason
why Alligator’s and other dropped la-
bels’ sales are going down, except that
“the answer is that the competition is
cheaper than us,” he adds.

Plotnicki says Landmark has no in-
tention of selling product based on
price, which is what trans-shippers com-
pete on. In a press release, he said, “The
competition for these labels is so great
that profit margins have been drasti-
cally reduced, in some cases to 10% or
less.” He questions how labels can con-
tinue to sanction sales at significantly
reduced prices after what happened to
Schwartz Brothers, Richman, Bros.,
and House Distributors—three inde-
pendent distributors that were either
foreced into bankruptey or were sold last
year because of financial difficulties.

However, Bruce Iglauer, president
of Alligator, counters Plotnicki’s state-
ment by saying: “Trans-shipping has
been a problem since the day I got into
business and long before that.” But he
acknowledges some of his other dis-
tributors are selling into the Atlanta
market. However, he says Landmark
wasn’t innocent of trans-shipping ei-
ther, selling into Minneapolis, Wash-
ington, D.C., and to Albany, N.Y., when
it’s assigned to the Atlanta region only.

Nonetheless, Iglauer describes the
parting with Landmark as amicable.
He says Landmark executives told him
they were ending their distribution
deal with Alligator because the com-
pany wants to distribute exclusively on
a national basis.

Even with the announcement that
Landmark has ended its relationship
with the eight imprints, Plotnicki says
the company hasn’t dropped all the la-
bels it handles on a regional basis—
just the ones that look the other way
on trans-shipping. Those labels, Plot-
nicki says, “are the ones that our com-
petition has earmarked to steal away.
They form the catalog basis for the in-
dependent sector for the last 10 years.”

The regional labels it has kept are
imprints that it carries in more than
one territory, and that the company
would like to sign on for national distri-
bution, says Goldstein. “We can still
sell these labels unimpeded in our ter-

(Continued on next page)
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BAKER ¢ TAYLOR AUDIO =

DOES YOUR AUDIO DISTRIBUTOR CARRY
OVER 35,000 DIFFERENT VIDEOS" )

" The answer's YES if you one-stop shop with Baker & Taylor—
America’s premiere national distributor of audio and video software. We carry
the widest selection of music videos as well as theatrical hits,
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Call 1-800-775-3300 for a complimentary
Video Title Catalog.

Baker & Taylor Audio is the home of the exclusive MusicFinder™
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For more details, contact Baker & Taylor today!
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Proudly Welcomes

h Their No.1 Jazz Recording
By Charles Fambrough
= -"The Charmer”
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Canada’s A&A Sees Management Shuffle;
INDI Stretches Out; Convention Calendar

A&A AGAIN: A&A Music & En-
tertainment, the largest music web
in Canada, is experiencing difficul-
ties again, reports Billboard’s Cana-
dian correspondent, Larry Le-
Blanc. Senior management Dan
Whitt and Julian Van Erlach have
left the chain and currently Anne
MacPhee, the Toronto-based
chain’s VP of real estate, is running
the chain. In addition, the company
has brought in Statures Inc., a Tor-
onto-based financial advisory firm,
which specializes in restructuring.
A&A, which runs 129 stores, was
forced into bankruptcy about two
years ago, which lead to current
owner Lincoln Partners buying the
chain. MacPhee says the chain will
downsize and currently is attempt-
ing to negotiate its way out of loca-
tions it finds to be unprofitable.

TODAY THE NATION: INDI, the
national independent distribution
company, is on the move, according
to Christopher Joyvce, the com-
pany's general counsel. The com-
pany has signed Concord Jazz for
distribution in Atlanta, and Luke
Records for Atlanta and New York.
On the company’s bread-and-butter
side—exclusive national distribu-
tion, it has signed on CTI, the New
York-based jazz label, and Sky
Door. Dennis White, formerly the
head of CEMA, has equity in Sky
Door, according to Joyce. INDI also
has signed a deal with First Quake
Entertainment, which will have a
new Golden Earring album out
soon.

In other INDI news, Larry Twill
has left the company’s board of di-
rectors. Twill didn’t return phone
calls for comment.

CLOCK‘S A TICKIN’: It’s less
than six weeks to J-Day—jewel-
box-only-merchandising—and one
distribution president says he is con-
cerned that not everyone is pre-
pared for the conversion. He re-

LANDMARK

(Continued from preceding page)

ritories, and we view them as potential -

national deals. As time goes on, some
will come on and some will not, and
then we will let them go.”

Plotnicki adds, “What we are doing
is similar to Relativity, but we don’t
have the financial clout to do it all in
the same day like they did,” he says of
the Hollis, N.Y .-based independent dis-
tributor owned by Sony Music.

The concept of national distribution
exists in the alternative and metal mar-
kets, through Caroline and Relativity,
and in classical through Koch Interna-
tional, Plotnicki says , but in R&B and
rap, “there is no culture for it and the
labels don’t understand it. And some
are stuck in doing it the way they have
been doing it for years.” But while “it
will take time” to get R&B labels to
think about independent national dis-
tribution, that is the road Landmark is
walking down, he says.

minds that as of April 1, more than
50% of all product will be coming
without the longbox and the savvy
retailer should be making prepara-
tions to deal with it.

CONVENTION TRAIL HO!
Track has already told you Tower

RETAIL
TRACK

by Ed Christman

Records/Video will hold its conven-
tion June 26-30 at the Radisson Ho-
tel in Sacramento, Calif. Add to the
schedule the return of National
Record Mart’s confab, which will be
held July 20-23 at the popular Seven
Springs Mountain Resort in Cham-
pion, Pa. On the other hand, Albany,
N.Y.-based Trans World Music
Corp. is cutting back to having one
national meet a year, to be held
Sept. 7-12 at the Sheraton Inn in
Saratoga Springs, N.Y. Trans

World’s spring meet is being re-
placed by an awards dinner, to be
held March 26 in New York.

POLITICS: BMG'S Washington
branch manager Tom O'Flynn says
you can already feel the difference
in the state’s attitude toward
rock’'n’roll. A recent listening party
for Gene Loves Jezebel was held at
the Spy Club, which simultaneously
was the site of a party for the
Young Democrats organization,
where Al Gore, at the time the in-
coming Vice President, was the
speaker. According to O’Flynn, the
two parties became one, with rock-
ers and democrats hobnobbing to-
gether. “It’s nice to work in Wash-
ington now that rock’n’roll is back in
good graces,” Flynn says.

BILLBOARD sends its deepest
condolences to the family and
friends of Matthew Robert Van-
hees, who died Feb. 5. Vanhees, who
was 2 months and 7 days old, was
the grandson of Bob Bean, BMG’s
Detroit branch manager, and Sandy
Bean, VP of advertising for Troy,
Mich.’s Harmony House.

BMG OPENS QUARTER WITH HUGE PROMOTION

(Continued from preceding page)

providing its regional branches with
merchandising aids to distribute to
retail accounts, including samplers,
streamers, signs, CD header cards,
and buttons with the “Huge Hits &
Outrageous Opportunities” logo. In
addition, the company is also updat-
ing branches and retailers with
weekly information bulletins about
the program and the products being
featured at that time. Each branch is
also being provided with funds it can
use to run special advertisements
centered around the program, and to
purchase promotional give-away
items, such as the Think Big over-
sized hats, writing pads, watches, and
aspirin tablets that BMG gave out at
its convention.

The branches are being encour-
aged to use their funds and promo-
tional materials to spark competition
among the retail accounts in their ar-
eas. Each branch will receive $500 to
award as prize money to stores in its
territory that create the hugest dis-
plays, and an additional $500 for

stores that put together the most cre-
ative displays incorporating the
“Huge Hits & Outrageous Opportuni-
ties” theme and merchandise. There
will also be prizes awarded to one re-
tailer in each category, nationally.

The promotion, Bleiweiss says, has
gotten off to a good start. “We're al-
ready getting positive responses from
the branches,” he says. “This pro-
gram will be successful if we can get
up as many displays as we are aiming
to get up, and if we can have as many
large and interesting and creative
promotions around us, and as much
visibility during Black History Month
and the Grammys and Valentine’s
Day as the program is designed to
give us.”

Based on the success of “Huge Hits
& Outrageous Opportunities,”
Bleiweiss says, BMG will probably
hold this sort of promotion during two
quarters each year. “Right now, we're
putting some ideas together for a pro-
motion for fall.”

Try

FAX (215) 426 2667
1 800 523 0834
(215) 426 3333

YA KID K

WEA SUPER SAVERS
PATTY SMITH
EXTREME

LORRIE MORGAN

KRISS KROSS
GRAND PUBA

Universal One Stop

our amazing faxed weekly

specials + refixturing discounts +
Call Buddy for these extra specials

CASsS CD

$4.67 S7.58
MCA 10633 $5.59 $9.59
AMG $6.45 $10.29
BNA 66047 $5.79 $10.29
CAP 80246 $5.79 $10.29
COL 48710 $6.29 $10.29
ELEK 61314 $6.39 $10.29

Limited time offer

Music Retailing's Best Prices Award "best going, most often”

54

www americanradiohistorv com

BILLBOARD FEBRUARY 27, 1993


www.americanradiohistory.com

ADVERTISEMENT

KIDS

Fl'um the
Mouths of Babes

A~ iNDUSTRIOUS WALT
Disney Records employee went
to the mall one particululy stormy
weekend for a little informal
research to take back to the suits.

blurted out the employee to a
group of kids. “I’ll buy you a
cookie if you answer some
questions.”

The boy was wary. Adults
weren’t usually so cool.
“What kind of questions?”

“Well, for starters, what’s the
coolest place on earth?”

“Disneyland!”

“And what’s the coolest place
in Disneyland?”’

“Toontown!”

The employee nodded
thoughtfully. “What kind of
music do you like?”

“Rock "n roll!”

The employee didn’t bat an eye.
“Would you get your mom to
buy arock ’n roll concert album
by a cool dude that was set in
Toontown and featured all your
favorite Disney characters?”

“Fresh!”

Rock ’n Toontown was born.
It features Disney’s famous
characters and the “fresh”
rock "n roll band for kids -
Craig ’n Company. The
employee suggested May |1
as the street date and had an
easy time convincing The
Disney Channel to produce a
Rock ’n Toontown television
special and Disney Home Video
to release the video — all
before summer’'s end.

The employee has since been
promoted to VP of A&R.

T sr§s RIES|
AV

© WALT DISNEY RECORDS

“Hey you, boy-in-the-red-hat,”

Refail

Superchunk LP Tops Pile Of New Indies;

Black Top Releases Magic Sam, Parker

RIF‘LING THE STACKS: A veri-
table avalanche of new indie albums
has buried this desk, so the time ap-
pears right for a record roundup.

Holy smokes! New York’s Mata-
dor Records has been gushing forth
notable sides in recent weeks. Fore-
most among these is the new Super-
chunk long-player “On The Mouth.”
This stupendous North Carolina
group—so humble that its members
go only by their first names, Jim,
Mae, Laura, and Jon—busts
through with a new batch of mostly
high-energy, highly melodic tracks
that bear rightful comparison to the
most radio-worthy offerings of Nir-
vana. Alternative programmers
looking for a quick taste may want
to sample a three-track 5-incher on
Chapel Hill, N.C.’s Merge Rec-
ords—the “Mouth" number, “The
Question Is How Fast,” and the non-
album ecuts “Forged It,” and
“100,000 Fireflies.” Kssential.

Also from Matador and nearly us
fine is Bettie Serveert’s “Palomine.”
No, it’s not a female vocalist—it’s an
Amsterdain-based quartet fronted
by the compelling Carol van Dijk (a
Canadian emigrée, interestingly
enough) on vocals and guitar. Long
on songeraft and whisper-to-scream
dynamics, Bettie Serveert is among
the most interesting continental
entries going.

Finally, New York’s Railroad
Jerk steps up on Matador with its
second album, “Raise The Plow.”
This release should appeal to listen-
ers with a fondness for harder
edges, leavened with slightly Beel-
heart-ian guitar flourishes from
leader Marcellus Hall.

Nonpareil instrumentalist David
“The Dawg” Grisman is back with
“Dawgwood,” issued by his own San
Rafael, Calif.-based label Acoustic
Disc. This time around, the mando-
linist gets excellent support on a
slab of fresh jazz-folk-country fu-
sions from violinist Joe Craven and
flutist Matt Eakle.

From L.As tiny but tasty Fiasco
label comes “Lullabies,” the debut
EP by that city’s Congo Norvell.
The four tracks here are slow-burn-
ing offerings from the quintet,
which includes ex-Cramps Kid
Congo Powers and Jim Sclavunos,
Kristian Hoffman of Mumps and
Swinging Madisons renown, Mary
Mullen of L.A.'s cherished club duo

Displays

For CD, Cassette, DCC

Mini Disc & Maxi Sales

Security Cabinets
For Zero Theft & Maxi Profits

CAN-AM

Merchandising Systems
800-387-9790 305-473-1711

the Hesitations, and lead vocalist
Sally Norvell of Austin, Texas’ the
Norvells.

Chicago’s postpunk prankster
Green rebounds with a new album
from New York’s Futurist Records,
“The Pop Tarts.” It’s somehow ap-
propriate that front man Jeff
Lescher and company are wearing

DECLARATIONS
7o
INDEPENDENTS..

by Chris Morris

dresses on the cover, since the songs
reflect the frequent influence of
those noted ecross-dressers David
Bowie and the New York Dolls.
This is probably the toughest
sounding Green record yet, but it
still reflects Lescher’s tuneful sensi-
bilities.

Amigos who dig the Sir Douglas
Quintet and the Texas Tornados
should try to lay hands on the new
album by a charter member of both
those bands, Augie Meyers. Re-
leased via Meyers' own Bulverde,
Texas, label, Augie Meyers Music,
“White Boy” finds the leader step-
ping back from the keyboards, es-
saying guitar and lead vocals in
front of a big. bluesy band belting
oul Lone Star State swing. Great
fun, and a lovely companion piece to
ol’ compadre Doug Sahm’s similarly
styled 1988 album “Juke Box Mu-
sie.”

You could call Earth’s album
“Karth 2, from Seattle’s Sub Pop,
new age music for hammerheads.
This 74-minute suite of droning
gnarl, played by the duo of guitarist
Dylan Carlson and bassist Dave

BAZOOKA
PERFECTLY SQUARE

SST 296 (CA/CD)
“...the trio plays with an urgency and deftness

that has found fans among both skaters and

|azz fans. ~Los Angeles Times

“Finatly, an instrumental group willing to bust

some LD N
alls —Poindexter Stewart

SST RECORDS. DISTRIBUTOR FOR:

SST, CRUZ, NEW ALLIANCE
CALL: 310 4307687
FAX: 310 430-7286
WRITE: P.0. BOX 1, LAWNDALE, CA
90260 USA

=
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Harwell. spins like “Metal Machine
Music” without the migraine. DI
found it euriously relaxing.

Two nice blues reissues should be
praised in closing. Magic Sam’s
“Magic Touch,” first issued several
vears ago on Belgium's Black
Magic and now seeing American re-
lease via New Orleans’ Black Top
Records, is an ultra-low-fi but brain-
shattering 1966 show by the late
singer-guitarist, cut in the raw at
Sylvio’s Lounge in Chicago. Another

(Continued on nezt puge)
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don’t-miss proposition is James
Booker’s “Junco Partner,” a 1976
solo session by the brilliant New
Orleans pianist, now unleashed by
Rykodisc of Salem, Mass. Rock the
house with both of these.

FLAG WAVING: Black Top has
had quite a run revitalizing the ca-
reers of outstanding but obscure
blues and R&B performers in recent
years. Add to a list that includes Ro-
bert Ward and the late James
Thunderbird Davis the name of
Bobby Parker, who reappears with
the new “Bent Out Of Shape.”

To many, singer/guitarist Parker
is a footnote in music history: His
1961 single “Watch Your Step”
made it halfway up the Hot 100, and
was covered by the Spencer Davis
Group and Dr. Feelgood, among

others.

In fact, it was the frequent cover-
ing of that song that led to Parker’s
disappearance from the scene. “For
along time, I was pissed off with the
business,” he says. “I got ripped off,
I got shafted. They stole all my bass
lines, my guitar lines. ‘Watch Your
Step’ was stolen like a dozen times.
I wasn’t getting any money. [ wasn’t
getting anywhere.”

So Parker dropped from sight un-
til the mid-"80s, after he stepped up
on the bandstand at a Southern Cali-
fornia club at the urging of his sis-
ter. “They got me up there, and 1
felt a new surge,” he recalls.

Now based in Clinton, Md., close
to Washington, D.C., Parker subse-
quently began writing and playing
again, and pulled together some de-
mos in his home studio. D.C. guitar-

ist Bobby Radcliff, a Black Top art-
ist himself, got Parker together with
the label.

“Bent Out Of Shape” reflects
Parker’s background as a sideman
with Bo Diddley, the Coasters, and
Paul “Hucklebuck” Williams, and
his exposure to such pickers as T-
Bone Walker, Elmore James, and
Guitar Slim. He cites the late
Albert King as a major influence:
“He really knocked me over.”

Parker packs quite a punch him-
self—his stinging picking and dis-
tinctive original songs should be a
revelation to anyone unfamiliar with
his early work. A remake of “Watch
Your Step” is included on “Bent Out
Of Shape.”

While plans aren’t firm, Parker
says he plans to tour soon. Keep an
eye peeled for him.

Billeoara
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SALES =
) - | REPORTS COLLECTED, COMPILED, AND PROVIDED BY Soundsialri Se
24| GH| ARTIST TITLE | €<
EE| 32| Gene NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE) I £5
** % NO. 1 * % %
ERIC CLAPTON A TIME PIECES - THE BEST OF ERIC CLAPTON
1 1 POLYDOR 825382 (7.98 EQ/11.98) 31 weeksatNo.1 | 93
MICHAEL JACKSON A ? THRILLER |
| 2 | 26 [ Epic3sll2:(9.98 EQi5.98) 5
ENYA A WATERMARK
3 4 | REPRISE 26774*/WARNER BROS. (10.98/15.98) 70
BOB MARLEY AND THE WAILERS A ° LEGEND
4 6 TUFF GONG/ISLAND 846210 /PLG (9.98/16.98) _ 82
JOURNEY A “ JOURNEY'S GREATEST HITS
5 5 COLUMBIA 44493* (9.98 EQ/15.98) 93
THE EAGLES A 7 GREATEST HITS 1971-1975
| 6 | 3 | ELEKTRA105(7.98/11.98) 93
| MEAT LOAF A BAT OUT OF HELL
1 i CLEVELAND INT'L 34974 /EPIC (5.98 EQ/9.98) 93
JAMES TAYLOR A ¢ GREATEST HITS
8 2 | WARNER BROS. 3113 (7.98/11.98) L 93 |
STEVE MILLER BAND A5 GREATEST HITS
9 8 CAPITOL 46101+ (7.98/11.98) 93
JIMMY BUFFETT A - SONGS YOU KNOW BY HEART
| 10 9 MCA 5633 (7.98/11.98) 93
ELTON JOHN @ GREATEST HITS
11 14 | POLYDOR 512532+/PLG (7.98/11.98) 87
METALLICA A ...AND JUSTICE FOR ALL
| 12 | 11 | ELEKTRA60812* (9.98/15.98) - 84
PINK FLOYD A ¢ THE WALL
13 | 16 | columBla36183(15.98 EQ/31.98) ) 93
METALLICA A2 RIDE THE LIGHTNING
14 | 12 | ELEKTRA60396" (9.98/13.98) 178
AEROSMITH A ¢ GREATEST HITS
15 13 | coLumBia 36865* (5.98 EQ/9.98) 91
GUNS N’ ROSES A APPETITE FOR DESTRUCTION
16 18 | GEFFEN 24148+ (9.98/15.98) 93
METALLICA A MASTER OF PUPPETS
17 15 ELEKTRA 60439* (9.98/13.98) 79
PINK FLOYD A DARK SIDE OF THE MOON
18 | 23 | CAPITOL 46001 (9.98/15.98) 93
THE EAGLES ® GREATEST HITS vOL. 2
19 19 | ELEKTRA 602057 (7.98/11.98) 91
THE DOORS A BEST OF THE DOORS
2 22 | ELEKTRA 60345* (12.98/19.98) 82
BILLY JOEL A ¢ GREATEST HITS VOL. 1 & Il
| 21 | 31 | cOLUMBIA40121* (11.98 EQ/28.98) 93
FLEETWOOD MAC A GREATEST HITS
22 17 | WARNER BROS 25801* (9.98/15.98) 72
ELTON JOHN GREATEST HITS 1976-1986
23 | 10 | wmca10693+(7.98/12.98) 12
ENYA @ ENYA
24 | 32 | ATLANTIC 81842%/AG (7.98/11.98) 48
U2 A THE JOSHUA TREE ,
25 | 27 | ISLAND 842298/PLG (9.98/16.98) 61
BON JOVI A°® SLIPPERY WHEN WET
26 24 | MERCURY 830264+ (7.98 EQ/11.98) 33
THE BEATLES A ® SGT. PEPPER’S LONELY HEARTS CLUB BAND
21 | 43 | CAPITOL 46442 (9.98/15.98) 26
JIMI HENDRIX A ? SMASH HITS
28 | 33 | REPRISE 2276/WARNER BROS. (7.98/11.98) 38
PATSY CLINE A ¢ GREATEST HITS
1 29 | 30 | MCA12(4.98/1098) 93
DEF LEPPARD A *° HYSTERIA
30 28 MERCURY 830675* (10.98 £Q/15.98) 83
RIGHTEOUS BROTHERS A BEST OF RIGHTEOUS BROTHERS
i 29 | curB77381*(6.98/10.98) 90
JANIS JOPLIN A~ GREATEST HITS
32 21 COLUMBIA 32168 (5.98 EQ/9.98) 52
KENNY G A~? LIVE
33 | 38 | amisTA8613°(13.981698) 15
THE JACKSON 5 GREATEST HITS
KL} MOTOWN 5201* (7.98/11.98) 2
MICHAEL JACKSON OFF THE WALL
35 EPIC 35745* (7.98 EQ/11.98) 1
ELVIS PRESLEY A GOLDEN RECORDS
36 37 RCA 5196+ (7 98/11.98) 20
MARVIN GAYE EVERY GREAT MOTOWN HIT
31 | 36 | MOTOWN 6058* (7.98/11.98) ] 8
CHICAGO A GREATEST HITS 1982-1989
38 | 39 | REPRISE 26080/WARNER BROS. (9.98/15.98) 84
SOUNDTRACK A7 FOOTLOOSE
39 COLUMBIA 39242* (5.98 £Q/9.98) 8
MICHAEL JACKSON A ¢ BAD
40 | - | EPIC40600° (9.98 £Q/15.98) 1|
BEASTIE BOYS A ¢ LICENSED TO ILL
41 42 | DEF JAM 40238%/COLUMBIA (7.98 EQ/11.98) K
METALLICA A KILL 'EM ALL
2 35 | ELEKTRA 60766* (9.98/13.98) 93
LED ZEPPELIN A 10 LED ZEPPELIN 1V
43 | 46 | ATLANTIC 19129/AG (7.98/11.98) 1 8
THE BEATLES A’ THE BEATLES
4 CAPITOL 46443 (14.98/26.98) 11
KENNY G A SILHOUETTE
45 ARISTA 8457+ (9.98/15.98) o 8
THE BEATLES A® ABBEY ROAD
46 CAPITOL 46446* (9.98/15.98) 17|
CREEDENCE CLEARWATER REVIVAL CHRONICLES vOL. 1
47 40 | FANTASY2(11.98/18.98) 5
KENNY G A3 DUOTONES
48 | 44 | aRISTA B427* (9.98/15.98) 15
LUTHER VANDROSS A* BEST OF LUTHER: THE BEST OF LOVE
49 EPIC 45320* (9.98 EQ/15.98) 61
THE CHARLIE DANIELS BAND A A DECADE OF HITS
50 25 | EpiC 38795* (7.98 EQ/11.98) 58

Catalog albums are oider titles which have previously appeared on The Billboard 200 Top Albums chart
and are registering significant sales. @ Recording Industry Assn. Of America (RIAA) certification for sales
of 500,000 units. A RIAA certification for sales of 1 million units, with muitimiltion sellers indicated by
a numeral following the symbol. All albums available on cassette and CD. *Asterisk indicates vinyl LP
unavailable. Suggested price is for cassette and CD. Equivalent prices (indicated by EQ), for iabels that
do not issue list prices, are projected from wholesale prices. © 1993, Biliboard/BP! Communications,
and SoundScan Inc.

56

www.americanradiohistorv.com

BILLBOARD FEBRUARY 27, 1993


www.americanradiohistory.com

HomeVideo
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Store Monitor: L.A. Price-War Watch...........58 Video Previews: ‘For Our Children’................ 61

Laser Scans: Discs Get Culture-d ....................60 Savoy Entertainment Going Public................. 88
DICTULE | LIVE Bets On ‘Moneymakers’ Pro

1 H H b
ets un woney MO Basic Instinct
_ L J L ] - ,

THIS.ED| Plans Retailer Contest Around 3 Titles | Director’s Cut
By Seth Goldstein H BY JIM McCULLAUGH LIVE is optimistic that all three ti-  program also will continue after the Reveals VHs Trend
c tles may receive some Academy “Moneymakers” campaign has ended,

OUNTING BOXES: Disney LOS ANGELES—“Bob Rolkerts,” Award nominations, including a possi-  as a registration form will be included
wasn't happy with the inaugural “Glengarry Glen Ross,” and “Chap-  ble supporting-actor nod for Al Pacino  in the four-pack. LOS ANGELES—Consumers fi-
edition of the weekly VideoScan lin” will be the beneficiaries of a new  in “Glengarry Glen Ross.” LIVE recently announced plans to nally will be able to get an eveful of
charts, the first to attempt to docu- “Moneymakers” marketing campaign LIVE executives also say they are release a special unrated “director’s the controversial footage snipped
ment unit consumer purchases of from LIVE Home Video valued at ap-  optimistic about the prospects of all  cut” of “Basic Instinet” (see related from the erotic thriller “Basic In-
sell-through titles. The point-of-sale proximately $5 million. three movies because of their critical  story, this page.) stinet,” as LIVE Home Video plans
tabulations showing percentage The three titles will be backed by  acclaim. Upcoming releases from the com- to release an “original director’s
gains and losses have begun ap- national pre- and poststreet-date ad- Stu Snyder, LIVE Home Video sen-  pany include “Tom & Jerry: The cut” video April 7. It could be the
pearing in trade publications. Says vertising on NBC, ABC, CBS, Fox, ior VP of sales and marketing, indi- Movie,” which bows theatrically this start ot a trend in VHS that is al-
Disney’s Buena Vista Home Video MTV, and VHI, as well as an in-store  cates “Bob Roberts” actor Tim Rob- summer, and “Fixing The Shadow,” ready commonplace in laserdise.
label, VideoSean “is not an accurate reel. bins recently won a Golden Globe, with Charlie Sheen. Among the “special edition” fea-
picture of what is happening in the Moreover, LIVE will state a special ~ while the film has appeared on a num- Moreover, according to Dave Mount, tures included on the newer cas-
marketplace . .. It’s not represent- 900-number “Three To Win” sweep- ber of crities’ top 10 movies of 1992  LIVE Home Video president, the com- sette are a conversation with direc-
ative of relative sell-through activ- stakes for consumers that will cross-  lists. pany is aggressively seeking independ- tor Paul Verhoeven, interviews with
ity We know it does not have num- promote all three titles during six full LIVE will also offer retailers the eni films for home video distribution. Michael Douglas and Sharon Stone,
bers from retailers with whom we months. All three titles will be part of  opportunity to buy a “Bob Roberts” Mount says that LIVE Home Video a steamy theatrical trailer that was
do business.” LIVE’s no-fault defective policy intro-  four-pack and receive a permanent remains “healthy and profitable” de- not shown in movie houses, and spe-

True enough, as far it goes: Mike duced with “Basie Instinet.” lightbox display valued at $125. That  spite parent company LIVE Enter- cial packaging.
Shalett of VideoScan, in Hartsdale, LIVE Home Video executives say  displiay comes with interchangeable  tainment’s well-documented financial A letterbox VHS version will also
N.Y., readily acknowledges he lacks the “Moneymakers” campaign was in  header inserts and three movie in-  difficulties. be available, as well as pan-and-
Disney’s key direct accounts, response, in lirge measure, to feed-  serts. “None of those difficulties has any- sean.
including K mart. Wal-Mart, and back from retailers. If retailers buy a four-pack, they  thing to do with the video company,” he The release has one other signifi-
Toys ‘R* Us. “We're struggling to The company, for example, has de-  will be entitled to be a part of the new  says. cant hook—price. Suggested list is
get those accounts,” says Shalett, veloped a “LIVE Wire Fax Line Pro- “LIVE Wire Gold Retailer” progran. LIVE is planning about three rental $49.95, still in the range of rental,
who wants the studio’s help to cor- gram” whereby retailers can provide Status as a “Gold Retailer” provides  title releases a month for the balance according to LIVE executives. Both
rect chart deficiencies. Disney had input to LIVE on current industry is-  benefits such as new lightbox inserts,  of the year, as well as aggressive sell- the original and the newest versions
four titles in the top 25 and 10 in the sues. screeners, access to the 800-number  through programs on catalog, chil- (Continued on next page)
top 50. Lyons Group had eight The street date on “Bob Roberts” LIVE Wire fax line, premium mer- dren’s, and special-interest product.
“Barney” entries—all in the top 25. has been confirmed as April 28, while  chandising kits, posters, standees, ad

Shalett, calling VideoScan the “Glengarry Glen Ross” and “Chaplin”  slicks, radio scripts, special mailings,
“most accurate” in the business, will follow in the spring or summer and other privileges.

claims to have a handle on 50% of time frame. The “LIVE Wire Gold Retailer”

all sell-through activity, “and PUSH I H E

there’s no reason to stop short of

100%.” The closer VideoScan gets s RI GH Bu o N

to that goal, the more valuable its
data, sold to the studios for a fee
based on their percentage of the
sell-through market.

Sources put the figure at 1%, or
$800,000 if $1 billion Disney signed
on. Shalett wouldn’t comment, but
says he has commitments verging
on contracts from four of the ma-
jors. Disney’s comment: “We’re not
participating in VideoScan, and
we’re not subseribing.”

UNDER CONSIDERATION:
Warner Home Video is still kick-
ing around the idea of “The Body-
guard” for sell-through. R-rated
features are generally off-limits to
the mass merchants, who would fill
the bulk of pre-orders, but in this
case there are mitigating circum-
stances—first, the Whitney Hous-
ton soundtrack and second, her co-

Playboy’s Ultimate Sensual Massasge. It’s the preeminent

star status. ; (ot f ; .
We Want Jennie. Two enthusiastic fans meet Jennie Garth at a recent in-store h ; i

“Children’s. familv. : : ow-to guide on massage magic and the newest in our best-
Childz e.rl1( s, famlly, and ftla)mdle promotion at a Music Plus in Sherman Oaks, Calif. The popular “'Beverly Hills, sellim g;o - Orflgl ™ liri This one’s sure to rub your
‘themes Work, ..&'iys‘the video _uye:r 90210” star, who plays Kelly, was on hand to promote her new “Jennie Garth’s IEEor p Y g S : Y
at one big retailer. He considers |  gogy 1n Progress” fitness tape on Strand Home Video. More than 1,200 fans customers the right SR relax...and EDIeY sell-through
Wdrt?et:) hsetlln Ounl th'ilge“lce an](j turned out, despite heavy rains in Los Angeles, in what was Music Plus’ biggest success right at your fingertips!
wants ) U odyguar ; ; T i : : ;

(Clontinsi Thond ;’ aie sg) | mstore event in the chain’s history. Garth is also doing other in-stores around ©1993 Playboy. All Rights Reserved.

the country for the Strand release.
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FOR WEEK ENDING FEBRUARY 27, 1993

FiCeé WwalsS waning;
EFum g L | = COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.
I
i 3182
=1z 1|3 58| m
2|5 | ¢ TITLE Copyright Owner, Principal ;% =
= 2 Manufacturer, Catalog Number Performers Yo | «
P RICE-WAR SHIFT: Video retail motion for her exercise title. “Most %% NO.1T 2 % %
observers see some let-up in the artists want our Hollywood store,” Bridget Fonda
fierce rental price battles in Los  says a spokesperson. 1 1 2 SINGLE WHITE FEMALE Columbia TriStar Home Video 51433 Jennifer Jason Leigh 1992 R
Angeles. The newest indication is A huge crowd lined up on a rain- 5 Universal City Studios John Lithgow
Mus!(ci.Plus,fthe L.A.-based combo  drenched Saturday morning. Parking 3 | 3 | RAISING CAIN MCA/Universal Home Video 81285 Lolita Davidovich 1982 [ R
sup51 iary o Blockbuster Enter- spots were hard to come by in the 3| 4 7 | soomeranG paramount Pictures £ddie Murphy |«
tainment, moving ‘.éwanyﬁ'Om éts rad- center. Paramount Home Video 32717 Robin Givens
ical 99 cents Monday-Thursday for
! Kurt Russell
new releases and select catalog. TEcu summIT TIFF: What ap- 4 | NEWD | UNLAWFUL ENTRY e Ray Liotta A
New releases and select catalog  pears to be an innocuous gathering of Universal City Studios Steve Martin
are now $1.99 buyers  and 5 | 2 | 8 | HOUSESITTER MCA/Universal Home Video 81280 Goldie Hawn 1992 | PG
Monday-Thurs- computer-tech Paramount Pictures Harrison Ford
day, and $2.49 q’l‘()l““ | types is taking 6 ; PR Paramount Home Video 32530 Anne Archer 1992 R
weekends. The W A on political as- 7| 6 | 6 | HONEY, | BLEW UP THE KID Walt Disney Home Video 1371 Rick Moranis 1992 | pe
rental period is M‘,Nl'l"‘)li pects, according
overnight due ™ to  Aurora, 8 | 9| 3 | DIGGSTOWN MGM/UA Home Video M902692 James Woods 1992 | R
next day. The Colo., retailer EOUSIGoSSEHR
chain is still by Earl Paige and organzer 9 | 7 | 4 | ASTRANGER AMONG US Hollywood Pictures Melanie Griffith T e
keeping the bal- Wayne Bailey. Hollywood Home Video Eric Thal
ance of its catalog at 49 cents all The Laennec Group confab on 10| 8 | 11 | LETHAL WEAPON 3 Warner Bros. Inc. Mel Gibson 952 | R
week. g w— operations is set for Sun- Warner Home Video 12475 Danny Glover
The incentive for weekday traffic day and Monday (21-22), at Bailey’s 11 | NEWD | MO’ MONEY Columbia TriStar
R _ O h k 5 Damon Wayans 1992 | R
makes sense, according to one source  Video Unlimited. According to Bai- Home Video 51313-5
who says, “the bottom has dropped ley, the conference is already draw- 12| 2| 3 | 3 NINJAS Touchstone Pictures Victor Wong 1992 | g
out of midweek rentals since Christ- ing criticism. “People are saying the Touchstone Home Video
mas.” whole idea is to corner people and get 13 | 13 | 7 | BUFFY THE VAMPIRE SLAYER FoxVideo 1972 f;‘;;ypiwa"”" 1992 | PG-13
George Rogers, VP of video at  them to subscribe to our newsletter,” . =
leading rental chain Wherehouse, says Bailey of a tipsheet that his com- 14 | 11 | 14 | SISTER ACT UTSIE HETE Whoopi Goldberg 1992 | PG
. ” | Touchstone Home Video 1452 Harvey Keitel
disagrees. “The week leading up to  pany, Accurate Inventory Manage- -
Super Bowl Sunday was weak, other-  ment, publishes. 15| 10 | 10 | UNIVERSAL SOLDIER Carocolhiomeliideo Jean-Claude van Damme | 140 | ¢
" N " 3 Live Home Video 69032 Dolph Lundgren
wise we have seen business strong, While the company uses Bonafide o
says Rogers. Management System computers, 16 | 15 | 8 | PRELUDE TO AKISS FoxVideo 1971 M:; R;’an‘”'” 1992 | PG-13
Wherehouse doesn’t feature amid-  Bailey says, “We are not a sales Jack Nicholson
week incentive g’la" 'f'}:)ut }?as ja(ﬁ('eﬁ agent. W:f ge n((,it . -kt)ﬁying group, we 17 | 18 | 3 | MAN TROUBLE FoxVideo 1976 Ellen Barkin 1992 | PG-13
up its prices a bit. The chain, whic are not iated with any organiza- New Line Home Video Drew Bar
) . . B . rymore
was ogfermg rentals at $1.50, is now  tion,” certainly not the Video Soft- 18 | 14 | 7 | POISON IVY Columbia TriStar Home Video 76033 Tom Skerritt 1992 [ AR
up to $1.79. ware Dealers Assn. Carolco Home Video Michael Dou
B glas
A Because certain VSDA leaders at- 19| 17| 17 | BASICINSTINCT Live Home Video 69015 Sharon Stone REC
T THE IN-STORE: In a rare oc- tended the first meeting Bailey held 2 Uni i i i
r L ) 0 niversal City Studios Tom Cruise g
currence, the San Fernando Valley fi- and are involved again, there is con- I PG D MCA/Universal Home Video 81287 Nicole Kidman R (T
nally scored an in-store when “Be-  fusion, Bailey notes. Lou Berg and New Line Home Vi
: . - X R Video
verly Hills, 90210” star Jennie Garth  Tom Warren, both national directors 21| 20 | 5 | TWIN PEAKS: FIRE WALK WITH ME Columbia TriStar Home Video 75843 Kyle Maclachlan 199 | R
appeared at a recent Music Plus pro- (Continued on next page) S I — Joe Pesci -
oxvigeo
Marisa Tomei
23| 23 | 3 | STORWVILLE Columbia Tristar Home Video 92903 Mes SPROS o o9z | R
£ ’ ’ Morgan Creek Productions Inc. John Ritter
(CBAtSch!fNSTIN(EiT DIR)ECTOR s CUT 4| x 3 STAY TUNED Warner Home Video 12595 Pam Dawber ke i
ontinued from preceding page
) ] o 25| 24 | 16 | THE CUTTING EDGE MGM/UA Home Video M902315 D S U5 1992 | PG
will not be repriced for sell-through un-  gest-ever deluxe release, outstripping Moira Kelly
til later in the year. LIVE’s $89.95 “Terminator 2: Judg- 26| 2 | 13| ALIEN 3 FoxVideo 5593 Sigourney Weaver w2 | R
Trade sources say LIVE shipped ap-  ment Day,” which had a limited press- Slagebiton
proximately 565,000 copies of the the-  ing of 18,000 boxed sets and completely | 27 | NEW P> | WHERE ANGELS FEAR TO TREAD tneiomelViceonm Helena Bonham Carter | 1qqy | pg
atrical edition of “Basic Instinct” last  sold out. JIM McCULLAUGH Sl SR T N A G 0
. Cinetel Films, inc. Sean Astin
year, and could move as many as 28 | 25 | 4 | WHERE THE DAY TAKES YOU Wi ) 1992 | R
100,000 of the director’s cut. Columbia TnStar' Home Video 92883 Lara Flynn
At the same time, Pioneer will re- 29 | 2 | 8 | INSIDE oUT 4 e iy . Various Artists 1992 | R
lease a widescreen NC-17 laserdisc Lk
. . . CHRISTOPHER COLUMBUS: THE Warner Bros. Inc. Tom Selleck
Ve.rs10n with special featu.res at $69.95. 30|40 |5 DISCOVERY Warner Home Video 12592 Rachel Ward e (O
Pioneer LDCA marketing manager -
g . B e b Warner Bros. Inc. i
David Wallace expects it to be his big 31| 27 | 7 | cLass AcT Tl IR Kid 'N Play 1992 | PG-13
2 New Line Home Video Larry Fishburne
320 VIDEOS IN 2 sa. feet! 32| 28 | 14 | DEEP COVER Columbia TriStar Home Video 75593 Jeff Goldblum 1992] R
A; . . Andrew Divoff
e ST e i s g 33 | NEW D> | INTERCEPTOR Vidmark Entertainment 5510 s ey 192 | R
Fried Green Tomatoes Productions Kathy Bates
33 5 R CHERMTRES MCA/Universal Home Video 81228 Jessica Tandy AL Gk
35 | 34 | 16 | BEAUTY AND THE BEAST Wwalt Disney Home Video 1325 Animated 1991 | G
36 | 37 13 ENCINO MAN Hollywood Pictures Sean Astin 1992 PG
Hollywood Home Video 1383 Brendan Fraser
37 | NEWD | DEVLIN FoxVideo M012888 Bryan Brown 1992 | R
Sharon Stone ponders the proper use of 381 29 | 12 | ARTICLE 99 Orion Pictures Ray Liotta 1992 | ®
an ice pick in “Basic Instinct,” which is Orion Home Video 10019 Kiefer Sutherland
[T f A New Line Home Video Gena Rowlands
receiving “‘special edition” treatment 39| 36 | 10 | NIGHT ON EARTH 1e o ) 4 1992 | R
; Columbia TriStar H 5
from LIVE Home Video. The new olumbia TriStar Home Video 75633 Wlnorla Ryder
cassette edition includes cuts made in 40 | 32 | 17 | THUNDERHEART Columbia Tristar Home Video 70693 ¥a Kimer 1992 | R
the original release. The question m—
fyp i ®ITA gold certification for a minimum of 125, units or a dollar volume of $9 million at retail for theatrically released programs, or of at least
LI °,,°'d LTS 25,000 units and $1 million at suggested retail for nontheatrical titles. ©TA platinum certication for a minimum sale of 250,000 units or
Michael Douglas’ chest? a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for

nontheatrical titles. ® 1993, Billboard/BP! Communications.
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STORE MONITOR

(Continued from preceding page)

of VSDA, are among the delegates. Ex-
director Jim Salzer also is an attendee.

Bailey says it is unfortunate that a
list of attendees made the rounds by
fax machines across the country.
“We're really after people who are not
into ways to get their names in the
trades,” says Bailey. “We are inter-
ested in the quality of people, not the
number.”

His group, named after the French
developer of the stethoscope, is consid-
ered more like a cult, according to Bai-
ley. “What we are doing makes some
people uncomfortable. We are taking
as much of the emotion out of buying
decisions as we can, looking at it
strictly from a scientific basis.” One
formula he developed “has 97 varia-
bles, and more than 30 are individual
store-related.”

OSCAR’S NIGHT: VSDA leaders in
Southern California are hoping a gala
Oscar Night party only a block down
the street from the actual event will be
a winner in itself and help reinvigorate
interest in the local chapter scene.
While the Academy Awards show
airs March 29, VSDA will celebrate at
the Westin Bonaventure Hotel in
downtown L.A. Many of the associa-

tion’s 51 state and regional chapters
will hold similar affairs around the na-
tion, but the Hollywood-area organiza-
tions feel the most privileged and pres-
sured—according to feelings that were
expressed at a strategy session held
Feb. 4 at the hotel.

Fees discussed include $35 for
VSDA members for the formal, black-
tie-optional affair; $48 for non-
members. Tables for 10 are available at
$325. Parking, no small item at down-
town events, is discounted from $22 to
$8.25, with Bonaventure validation.
Rooms are a bargain, $119 vs. the reg-
ular $180. Sponsors in the souvenir
program can buy ad space for $2,000,
$1,000, and $300.

The Feb. 4 meeting was organized
by Glen Powers, head of Video Sta-
tion, a 10-year-old single-store opera-
tion in Laguna Hills, Calif. A highlight
of the planning session was a tour of
the Bonaventure, a sprawling land-
mark on the downtown L.A. horizon.

Powers, president of co-host South-
ern California Chapter, basically the
suburban dealer group, says he is
“very optimistic” about the Oscar gala,
following the enthusiastic committee
turnout.

PICTURE THIS

(Continued from page 57)

over to the sell-through side. “That’s
one we’re pushing for.”

Conversely, “A Few Good Men,” a
Columbia TriStar consideration, is
“questionable,” he believes. Better the
martial blockbuster should remain in
rental, where “it’s a sure winner.”

FoxVideo has two surefire under-
$25 releases, “Home Alone 2” and
“Once Upon A Forest,” covering kids
and families. “Toys” bombed theatri-
cally and is no longer a possibility. Inci-
dentally, FoxVideo and ITC Home
Video have a closer working relation-
ship than is usually structured in label
deals (Billboard, Feb. 20).

“It’s almost a partnership,” main-
tains FoxVideo’s Bob DeLellis, with
both parties active in acquisitions and
marketing campaigns.

DECLINE AND FALL: Superclub
Entertainment’s Darrell Baldwin
adds more substance to the Feb. 20
story that combo stores have dimin-
ished value. He expects to pull video
rentals this year from nine or 10 Tur-
tle’s outlets, where turns have been
weakest, leaving Superclub with 65
combos of 110 locations. That’s about
20 below the high of 85.

“You'’re going to end up with less
and less video” in 5,000-6,000-square-
foot outlets, particularly freestanding
locations, Baldwin says. Bigger can be
better: Turtle’s 9,000-square-foot store
opening in March will have rental.
Baldwin notes, “We are a secondary lo-
cation” vis-a-vis the specialists.

LOCKOUT: In a fit of paranoia (real
or imagined), Ingram has barred
Academy Entertainment sales reps
from its branches, according to several
distributors. Only visitors to Ingram
headquarters are acceptable. Academy
was preparing a statement at deadline.

Ingram supposedly wants to prevent
corpirate spying—the possibility that
uales calls are a cover for gathering in-

formation passed along to Academy’s
wholesale affiliate, Artec. The lockout
is largely the result of Artec’s aggres-
sive expansion plans in 1992 and 1993
(Billboard, Jan. 9).

It’s become a direct competitor to
Ingram and others in several territor-
ies, and pays top salaries to get experi-
enced help. Ingram’s next step, one
source suggests, might be to drop the
Academy line.

COME ON DOWN: New York-based
Flash Distributors has scheduled its
sixth annual retailer-supplier meeting
to discuss industry issues March 4. The
location is the Tribeca Bar & Grill in
lower Manhattan, in Robert De
Niro’s Tribeca Film Center. Flash’s
Steve Scavelli expects a turnout of
about 400, including about 200 store
owners and (maybe) a scattering of ce-
lebrities.

RUNNING UP THE SCORE: Poly-
Gram Video should have a Super Bowl
record by now, about 200,000 copies of
the January blowout featuring the
Cowboys (winners) and the Bills (los-
ers). In the first week of solitication,
PolyGram had run up the count to
100,000, according to president Joe
Shults, even with the Chicago Bears’
and N.Y. Giants’ tallies of 100,000-
125,000 each.

PolyGram VP Bill Sondheim, who
found “surprising” grocery-store inter-
est, had run short of the 24-pack floor
bins as of deadline. The bins should ac-
count for 20% of total sales, double the
original estimate. As usual, demand is
regional: 90% of orders will be in Texas
and four surrounding states.

There are doubters, however. “I
think it’s an overestimate,” said one
source familiar with the NFL market,
two weeks before the Monday (22) ship
date. “I'd be surprised.”

@bocrdca
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ES = © b3 % w0 “;"E
‘é’ 5 ] TITLE Copyright Owner, Principal 52 % §ﬁ
= 3 z Manufacturer, Catalog Number Performers > e | a3
*kx NO.1T %«
1 | 1 | 16 | BEAUTY AND THE BEAST Walt Disney Home Video 1325 Animated 191 | 6 | 2299
Touchstone Pictures Whoopi Goldberg
2 ) S R ey Touchstone Home Video 1452 Harvey Keitel Ll BLER LER
3 3 19 gg‘DDYYngQ\:(ng?D/SHAPE YOUR GoodTimes Home Video 7032 Cindy Crawford 1992 | NR | 1999
Universal City Studios Charles Grodin
4 4 20 BEETHOVEN MCA/Universal Home Video 81222 Bonnie Hunt LRIy et
5 9 | 45 | 101 DALMATIANS Walt Disney Home Video 1263 Animated 1961 | G | 2499
) Playboy Home Video . .
6 | 6 | 4 | PLAYBOY: SEXY LINGERIE V Uni Dist. Corp, PBVO727 Various Artists 1993 | NR | 1995
. Humphrey Bogart
1 5 90 CASABLANCA (50TH ANNIV.) MGM/UA Home Video 302609 Ingrid Bergman 1942 | NR | 2498
, Warner Bros. Inc. .
8 | 20 | 3 | JFK: DIRECTOR'S CUT okl e Kevin Costner 1991 [ R | 2498
9 | 33 | 2 | THE MUPPET MOVIE Walt Disney Home Video The Muppets 1979 | G | 2299
10 | 8 | 9 | CHERFITNESS: BODY CONFIDENCE ~ CCo/FOr Video Cher 1992 | AR | 1998
FoxVideo 2577
Warner Bros. Inc. Michael Keaton
1 7 7 BATMAN RETURNS Warner Home Video 15000 Danny DeVito 1992 | PG-13 | 24.98
12 | 23 | 2 | BARNEY IN CONCERT The Lyon's Group Various Artists 1992 | NR | 1495
’ Miramar Images Inc.
13 | 10 | 12 | BEYOND THE MIND'S EYE A BMG Video 7233380018-3 Jan Hammer 1992 | NR [ 1998
Fried Green Tomatoes Productions Kathy Bates
14 NEW’ FRIED GREEN TOMATOES MCA/Universal Home Video 81228 Jessica Tandy il Aot HER
THE ROCKY HORROR PICTURE ) Tim Curry
15| B3| 2| gyow FoxVideo 1974 e 1975 | R | 1998
16| 17|12 QE%EL‘I‘(?AD A HALF IN THE LIFE OF Elektra Entertainment 40148 Metallica 1992 | NR | 34.98
17 | 38 | 30 | THE GREAT MOUSE DETECTIVE Walt Disney Home Video 1360 Animated 1986 | G | 2499
18 | 11 | 4 | PLAYBOY: EROTIC FANTASIES Il E':iy '5?3( Hg;‘; \ﬁgfl%ng Various Artists 1993 | R | 1995
. Fay Wray
19 [ 12 | 21 | KING KONG (60TH ANNIV.) Turner Home Entertainment 6281 Robert Armstrong 1933 | NR | 16.98
20 | 26 | 21 | THE RESCUERS Walt Disney Home Video 1399 Animated 1977 | 6 | 2499
PLAYBOY 1993 VIDEO PLAYMATE Playboy Home Video . .
21| 18|17 CALENDAR Uni Diat. Corp. PBV0720 Various Artists 1992 | MR | 1995
22 | 14 | 24 | FERMGULLY...THE LAST FoxVideo 5594 Animated 1992 | ¢ | 2a8
. Carolco Home Video A. Schwarzenegger
23 | 21 | 34 | TERMINATOR 2: JUDGMENT DAY i Linda Hamton 1991 | R | 1998
Amblin Entertainment Dustin Hoffman
4 2|3 HOOK Columbia TriStar Home Video 70603 Robin Williams — 98 |G
PLAYBOY: ULTIMATE SENSUAL Playboy Home Video . .
5| 4 MASSAGE Uni Dist. Corp. PBYO709 Various Artists 1993 | NR | 29.95
0 ’ . Gregory Peck
26 | NEW D> | GENTLEMEN'S AGREEMENT FoxVideo 1077 Dorethy McGuire 1947 | NR | 1998
" Playboy Home Video . .
27 | 32 | 14 | PLAYBOY'S PLAYMATE BLOOPERS Uni Dist. Corp, PBV0718 Various Artists 1992 | NR | 1195
28 | 25 | 92 | RICHARD SIMMONS: SWEATIN'TO  \y.1er Home Video 616 Richard Simmons 199 | WR | 1998
29 | 16 | 21 | ERIC CLAPTON: UNPLUGGED @ Warner Reprise Video 38311 Eric Clapton 1992 | NR | 19.98
’ Paramount Pictures Mike Myers
30 | 19 | 27 | WAYNE'S WORLD Paramount Home Video 32706 Dana Carvey 1952 | PG-13 | 24.95
31 | 30 | 62 | FANTASIA Walt Disney Home Video 1132 Animated 1940 | G | 2499
32 | NEW D> | HOW GREEN WAS MY VALLEY FoxVideo 1037 LT 1941 | NR | 1098
Walter Pidgeon
33| 8| 2 SWEATIN’ TO THE OLDIES 2 GoodTimes Home Video 9304 Richard Simmons 1993 | NR | 1999
. Macaulay Culkin
34 | 15 | 48 | HOME ALONE FoxVideo 1866 - 199 | PG | 24.98
35| 34 | 10 | THIS IS MICHAEL BOLTON SMV Enterprises 19V-49159 Michael Bolton 1992 | NR | 1998
36 | NEW D> | BARNEY GOES TO SCHOOL The Lyon's Group Animated 1992 | NR | 1495
. Geffen Video :
37| 3 6 USE YOUR ILLUSION: PARTS | & Il Uni Dist. Corp. 39525 Guns N’ Roses 1992 | NR | 3498
38 | NEW)p> | ROCK WITH BARNEY The Lyon’s Group Animated 1992 | NR | 1495
TR N 1 = Playboy Home Video . .
39 | 39 | 13 | PLAYBOY: BEST OF WET & WILD Us: Dist. Corp. PBV0723 Various Artists 1992 | NR | 1995
1— 14
| " Playboy Home Video . .
| 40 | 37 | 13 | PLAYBOY: BEST OF SEXY LINGERIE Uni Dist, Corp. PBV0722 Various Artists 1992 | NR | 1995

@ RIAA gold cert. for sales of 50,000 units or $1 million in sales at suggested retail. A RIAA platinum cert. for sales of 100,000 units or $2 million in sales at suggested
retail. @1TA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25,000

units and $1 million at suggested retail for nontheatrical titles. < ITA platinum certication for a minimum sale of 250,000 units or a dollar volume of $18 million at
retail for theatrically released programs, and of at least, 50,000 units and $2 million at suggested retail for nontheatrical titles. © 1993, Billboard/BPI Communications
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Home Video

Recent Disc Releases Make Culture Contact; ‘JFK’ Framed

MULTICULTURALISM ON Disc:
Not so long ago, Hollywood movies
portrayed an all-white world where
heroes and heroines were inevitably ei-
ther American or British. Our film stu-
dios had little interest in exploring the
cultures of non-European countries or
nonwhite America. When a movie was
set in an exotic locale, the stars had to
be white expatriates who found them-
selves in a strange new world—Bill and
Ted’s excellent adventures in Nepal or
Harlem.

But times are changing and Ameri-
can films are beginning to venture into
new territory. It is probably due to
many factors, such as the growing in-

Billboard s

ternational film business, an expanding
global economy, new waves of immi-
grants reaching our shores, changes
wrought by civil rights activism, and
maybe even the impact of CNN and ca-
ble TV narrowcasting.

In addition, works such as
“Sounder” (1972), “Autobiography Of
Miss Jane Pittman” (1974), “Roots”
(1977), “Zoot Suit” (1981), and “The
Last Emperor” (1987) helped blaze
new trails. Whatever the causes, an
increasing number of Hollywood mov-
ies now feature actors with brown,
black, red, and yellow faces.

Some film makers, of course, still re-
sort to the formula of dropping a white

LASER
SCANS.

by Chris McGowan

star into a movie ostensibly about the
struggles of nonwhite peoples. “Cry
Freedom,” “The Power Of One,”
“Mississippi Burning,” “Glory,” “A
Dry White Season,” and “Colors” are
examples. Or, the whites go native, as
in “Thunderheart,” “Black Robe,”
“Dances With Wolves,” “The Emerald
Forest,” and “At Play In The Fields Of

FOR WEEK ENDING FEBRUARY 27, 1993

The Lord.”

But most of the above contemporary
films are noteworthy in one very im-
portant sense: They treat other cul-
tures with a respect rarely found in
American movies of even a decade ago.
Even better, there are those recent
pictures that take the audience all the
way there--into a non-Anglo world with
non-Anglo leading actors. Examples in-
clude “South Central,” “Boyz N The
Hood,” “Straight Out Of Brooklyn,”
“Stand And Deliver,” and “Malcolm
X."

Multicultural films of all the varie-
ties described above are currently
available on laserdise, which is natu-
rally the best way to view these works
outside of the movie theater. Such mov-
ies can broaden our horizons and help

John Singleton. With Larry Fishburne,
Ice Cube, Cuba Gooding.

“The Mambo Kings” (Warner, 1991,
$29.98). Director: Arne Glimcher. With
Armand Assante, Antonio Banderas.
Based on the Oscar Hijuelos novel.

“Straight Out Of Brooklyn” (HBO,
1991, $34.95). Director: Matty Rich.
With George T. Odis, Ann D. Sanders,
Lawrence Gilliard.

“Incident At Ogala: The Leonard
Peltier Story” (LIVE, 1991, $34.95).
Director: Michael Apted. Narrated by
Robert Redford.

“Dances With Wolves” (Orion, 1990,
wide or pan-scan, $49.95). Director:
Kevin Costner. With Costner, Graham
Greene, Mary McDonnell.

“To Sleep With Anger” (Image,
1990, $39.95). Director: Charles Bur-

™ us shed a few prejudices, even as they  nett. With Danny Glover, Mary Alice.
entertain. “Glory” (Columbia TriStar, 1990,
Beginning with our own corner of  wide, $39.95). Director: Edward Zwick.
the world, the following are some of the  With Matthew Broderick, Morgan
L best recent Hollywood films on disc  Freeman, Denzel Washington.
M (1988-92) that offer a more comprehen- “A Raisin In The Sun” (Image, 1989,
sive view of America than was gener-  $69.95). Director: Bill Duke. With
|3 CoNRI e R AN AIONA AR CaREmAll sl RESA s RERORIS) - ally available to us in previous decades:  Danny Glover, Esther Rolle.
[ 113 i 5 @ : o 9
N I - 52| | B8 South Central” (Warner, 1992, Do The Right Thing” (MCA, 1989,
al = Q% TITLE Copyright Owner, Principal 5% = 833% widescreen, $29.98). Director: Steve  $39.98). Director: Spike Lee. With Lee,
=l o |30 Manufacturer, Catalog Number Performers 2 & | e= Anderson. With Glenn Plummer, Carl  Danny Aiello, Ossie Davis.
xxx NO. 1 % % % Lumbly. Based on the book “Crips,” by “Bird” (Warner, 1988, $29.98). Di-
1 ald B: i ¥ : Cli astwood. Wi S
1 oy D = o qu Bakeel . o rector ClmF Eastwood. With Forest
PATRIOT GAMES Pioneer LDCA. Inc. 32530 Anne Archer 1992 | R | 3495 ‘American Me” (MCA, 1992, $39.98).  Whitaker, Diane Venora.
o T Ereric ol Gt Director: Edward James Olmos. With “Colors” (Image, 1988, $49.95). Di-
2 | 3| 7 | LETHAL WEAPON 3 i Y Danny Glover 1992 | R | 2998 | Olmos, William Forsythe. rector: Dennis Hopper. With Robert
- e Whoopi Goldberg “Mississippi Masala” (Columbia  Duvall, Sean Penn, Maria Conchita
31 2| 5 | sISTERACT Image Entertainment 1452 Harvey Keitel 1992 | PG | 29.98 TriStar, 1992, $34.95). Director Mira  Alonso, Trinidad Silva.
Bridget Fonda Nair. With Denzel Washington, Ro- “School Daze” (Columbia TriStar,
4 | NEWD | SINGLE WHITE FEMALE Columbia TriStar Home Video 51438 Jennifer Jason Leigh | 1992 | B | 3% shan Seth, Charles Dutton. 1988, $39.95). Director: Spike Lee.
- “Juice” (Paramount, 1992, $34.95). With Lee, Larry Fishburne.
Carolco Home Video Michael Douglas . - 3 ’ . s ¥ X D
9 | 4 | 17 | BASICINSTINCT Poneer LDCA, Inc. LDE9O15 Sharon Stone 1992 | R | 3935 | Diyector: Ernest Dickerson. With Stand And Deliver” (Warner, 1988,
: 3 Omar Epps, Jermaine Hopkins. $24.98). Director: Ramon Menendez.
Paramount Pictures Eddie Murphy ’ N . i
6 | 5 | 7 | BOOMERANG Pioneer LDCA. Inc. 32717 Robin Givens 1992 | R | 3495 “Thunderheart” (Columbia Tri- With Edward James Olmos, Andy Gar-
. - : ; Star, 1992, $34.95). Director: Michael  cia, Lou Diamond Philips.
Universal City Studios John Lithgow ’ ol : y
7 | NEWD | RAISING CAIN MCA/Universal Home Video 41285 Lolita Davidovich 192 | R 1 34% ) Apted. With Val Kilmer, Graham c
8 FoxVideo Sigourney Weaver g T Greene, Sam Shepard. OLLECTOR’S CORNER: Looking
8 7| ALIEN 3 Image Entertainment 5593 Charles Dutton 1992 ] R [13398 “A Rage In Harlem” (HBO, 1991, at new laserdiscs, Warner’s limited-
) 7 7 THE ROCKY HORROR PICTURE FoxVideo Tim Curry 1975 R 29,98 $29.98). Director: Bill Duke. With For- edition “JFK” boxed set (1991, five
SHOW Image Entertainment 1974 Richard O'Brien ’ est Whitaker, Gregory Hines, Danny  dises, wide, CAV, extras, $149.98) has
Carolco Home Video Jean-Claude van Glover, Robin Givens. Oliver Stone’s director’s cut and in-
‘ R , . «
10 | 10 | 7 | UNIVERSAL SOLDIER Pioneer LDCA, nc. LD69032 Damme 1992 — “Boyz N The Hood” (Columbia cludes the documentary “Beyond JFK:
MONTY PYTHON AND THE HOLY == _ TriStar,_ 1991, pan-scan, $34.95; Voy- The Question Of ‘Conspiracy,” which
65 | gran CriteriomCollectionhli3 il SoIMIEISESS WIS 1 PG | 83| ager, wide, extras, $49.95). Director: (Continued on next puge)
MGM/UA Home Video James Woods
12 NEW) DIGGSTOWN Pioneer LDCA, Inc. ML102692 Louis Gossett Jr. 1382 R 238
! Carolco Home Video A. Schwarzenegger \
131 16 61 TERMINATOR 2: JUDGMENT DAY Pioneer LDCA, inc. LD6B952.2 Linda Hamnilton 1991 R 29.95 T
Universal City Studios Tom Cruise “E EPORTER® op
14 | 12 | 13 | FAR AND AWAY MCA/Universal Home Video 81287 Nicole Kidman 1992 | PG-13 | 34.38
Warner Bros. Inc. Michael Keaton w E E K L Y M O V 1 E G R O S S E S
15| 13 | 17 | BATMAN RETURNS TR o A Danny DeVito 1992 | PG-13 | 39.98 — —
The Ladd Company Charles Frank SCRNS WKS GROSS
16 | 9 | 26 | THE RIGHT STUFF a Warner Home Video 20027 Scott Glenn 1983 J) PG |f 3398 THIS WEEKEND  PERSCRN  IN LOJDATE
AT TR e S——— o e WEEK  PICTURE/(STUDIO) GROSS(§)  AVG(S) REL )
MCA/Universal Home Video 41280 Goldie Hawn 1 Groundhog Day 14,652,108 1,640 — 14,652,108
- (Columbia) 8,934
18 | 19 | 55 | RAIDERS OF THE LOST ARK haraountiictres Harrison Ford 1981 | PG | 2495
Pioneer LDCA, Inc. 1376 S 2 Sommersby 9,937,001 1,710 1 20,418,274
19 | 22 | 3 | AFUNNYTHING HAPPENED ON THE  MGM/UA Home Video Zero Mostel 1965 1 nr | 3098 (Warner Bros.) 5811
WAY TO THE FORUM Pioneer LDCA, Inc. M102258 Phil Silvers 3 Homewar_d Bound 8,112,515 1,702 1 8,209,372
20 | 21 | 11 | THE CONNERY COLLECTION s s Sean Connery 1992 | e | 69.98 (Buena Vista) 4,766
— 4 Aladdin 6,734,049 1,903 12 173,496,142
211 1 1 gggléEYEg\;lD THE BEAST: WORK IN l\:vnzlteDuEs:tiﬁ:ﬁer:{[wdeo Animated 1992 | nR | 4999 (Buena Vista) 3,539
g 5 Loaded Weapon 1 6,109,978 2,015 1 17,362,286
, Columbia TriStar 'New Line Cinema, 3,032
22 | NEW)> | MO’ MONEY Home Video 51316 Damon Wayans 1992 | R | 3495 = L t — ) e e
23| 18 | 5 | BUFFY THE VAMPIRE SLAYER Roiceg KiSteNansen 1992 | P6-13 | 39.98 oMy T 3674 T
Image Entertainment 1972 Luke Perry : — -
24 | renmar Universal City Studios R R 7 The Vanishing 3,530,278 1,658 1 9,822,368
: SCARFACE 4 MCA/Universal Home Video 41473 Al Pacino (20th Century Fox) 2129
STAR TREK VI: THE UNDISCOVERED  Paramount Pictures Witliam Shatner 8 A Few Good Men 3,271,338 1,352 9 124,001,638
25 | 25 | 31| CountRY Pioneer LDCA, Inc. LV32301 Leonard Nimoy 1991 | PG | 3435 (Columbia) 2,420
®ITA gold certification for a minimum of 125,000 units or a dollar volume.of $9 million at suggested retail for theatrically released programs, 9 Scent of A Woman 3,189,145 1,208 7 38,063,514
or of at least 25,000 unitsgnd $1 million at suggested retail for nontheatrical titles. ©ITA platinu;n cenicatigg f&r)ca) minimurg ;gle o|f|250,000 (Universal) 2,640
units or a dollar volume of $18 million at suggested retail for theatrically released programs, and of at least, 50, units an million —
at suggested retail for nontheatrical titles. © 1993, Billboard/BPI Communications. 10 ;,;‘:r;,:’;lf’m) 2,877,744 12.333 2,877,744
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Video Previews

EDITED BY CATHERINE APPLEFELD

“Stop Sellafield: The
Concert,” Radioactive
Records/Greenpeace (310-659-
6598), 45 minutes, $14.95.
The involvement of high-profile
celebrities in environmental
causes can yield powerful
results in terms of both dollars
and awareness. Witness
Amnesty’s Human Rights
Now! concerts, Live Aid, “We
Are The World,” and so on.
This video, an outery to shutter
a nuclear factory in northern
England only lightly disguised
as pure entertainment,
features a protest concert
staged last year in Manchester,
England, by U2, Kraftwerk,
B.A.D. 11, and Puhlic Enemy.
The music is moving—with
112’s “Even Better Than The
Real Thing” and PE’s “Can’t
Truss It” standouts. The
message is even more striking
as interviews with those living
around the facility, scientists,
factory workers, and band
members document events that
brought the Sellafield to their
attention. Proceeds benefit the
cause.

CATHERINE APPLEFELD

CHILDREN'S

“For Our Children: The
Concert,” Walt Disney Home
Video, 85 minutes, $19.99.
Speaking of celebrity causes,
Disney follows up 1991’s all-
star benefit album “For Our
Children” with this equally
enchanting video, whose
proceeds also are tagged for
the Pediatric AIDS
Foundation. Filmed last fall at
the Universal Amphitheatre in
Los Angeles, the program
features a cast of such young
and young-at-heart celebs as
Paula Abdul, Jason Priestley,
Michael Bolton, Kris Kross,
Bobby McFerrin, Céline Dion
& Maurice Davis (dueting on
Dion & Peabo Bryson's hit
single “Beauty And The
Beast”), and too many others to
document performing
children’s songs and stories.
Video, which last week aired on
the Disney Channel,
periodically lists an 800-
number for viewers to call and
make additional donations to
PAF. CA,

“Peter Cottontail: How He
Got His Hop,” Bogner
Entertainment Inc. (818-784-
3781), 30 minutes, $14.95.
Everybunny has a special
talent—it’s just a matter of
finding it. That’s the simple
message of this charming
video, which is every bit as
warm and fuzzy as its stringed-
puppet characters: Grampy
Bunny, who narrates the story
bedtime-fashion; Moon Bunny,
a champion roller-skater; a

way-hep hear who does a mean
Dylan (Bob and/or Thomas); a
juggling rabbit; a mixed-
species rock band; and more.
And, of course, there is Peter,
whose quest for a special talent
leads to much singing, dancing,
and (stop reading here if you
don’t want to know the ending)
hopping. Recommended for
ages 2 and up, the video’s most
ardent fans will likely skew to
the lower end.

MARILYN A. GILLEN

“Michael Jordan Air Time,”
CBS/Fox Video, 55 minutes,
$19.98.

For those fans who have
watched Chicago Bull
basketball star Michael Jordan
perform his feats of magic on
the court, this video provides
an in-depth view of the man
behind the magic. The film
highlights the 1991 and 1992
championship seasons, as seen
and narrated through Jordan’s
eyes, through his participation
in the 1992 Olympics as a
member of the U.S. “Dream
Team.” Jordan provides
intimate perspectives and
insights on some of the game’s
biggest stars. Throughout the
wide ranging narrative he
discusses such sensitive
subjects as gambling
allegations leveled against him
during the season, negative
publicity resulting from the
publication of his book “Jordan
Rules,” the personal effect of
the retirements of Larry Bird
and Magic Johnson, and the
pressures caused by his
elevation as the sport’s
preeminent superstar. These
subjects are all dealt with
within the context of how they
impacted the team’s quest for
another championship. Game
footage is sharp and clear. This
should be a hig seller for all
basketball fans and can also
serve as a positive motivational
tool. TERRENCE SANDERS

EDUCATIONAL

“Samson Gets A Haircut And
Samuel And The Spooky
Godbox,” Advent Video, 30
minutes, $19.95.

From the Ancient Tales From
A Promised Land series, this
program is a real find. British
actor Tony Robinson, of the
“Black Adder” series,
hilariously retells two well-
known stories from the Bible.
“Samson Gets A Haircut” is a
funny recounting of the Samson
and Deliah relationship.
Especially entertaining is
Robinson’s account of Samson’s

first encounter with Deliah and
the makeup counter of a
department store. “Samuel
And The Spooky Godhox” is a
version of the Ark of the
Covenant story. Shot on
location in the Holy Land, this
video is entertaining,
understandable, and
heautifully filmed. It belongs in
every Sunday School.

BRYAN CURTIS

COMEDY

“John Cleese On How To
Irritate IPeople,” White Star
(908-229-2343), 65 minutes,
$19.95.
Once thought to be “lost,” this
program is definitely a comedy
treasure. With the help of
Monty Python pals Michael
Palin and Graham Chapman,
Connie Booth from Fawlty
Towers, and Tim Brooke-
Taylor, John Cleese
demonstrates the finer points
of how to irritate people. Cleese
and company show just how to
pay back movie chatterboxes,
job interviewers, waiters,
salesmen, and hank clerks in a
hilarious compilation of never-
before-seen comic routines.
Also included is a bonus for
Monty Python fans: Cleese,
Palin, and Chapman’s “Airline
Pilots” sketch—a British
comedy classic. The viewer will
find this look into the early
genius of John Cleese
thoroughly unique and
entertaining.

MARC GIAQUINTO

'ﬁ%ﬁm

DOCUMENTARY

“Flashing On The 60’s,”
Pacific Arts Video (310-826-
1779), 60 minutes, $19.95.
This is one for the time capsule,
Directed by Lisa Law, and
based on her photographic
book of the same name,
“Flashing On The 60’s” is an
excellent, refreshing look back
at the decade of love, peace, and
social change. Containing
footage from Woodstock, the
Hog Farm Commune, and
Haight-Ashbury, and
commentary from such *60s
icons as David Crosby, Graham
Nash, Dennis Hopper, and
Timothy Leary, this program
serves up fond memories to
those who lived these events
and provides a valuable history
lesson to those too young to
remember.” B.C.

“Legends Of Comedy: TV
Comedy Classics Of The '50s
And '60s,” Reader’s Digest
Video (800-234-9000), 55
minutes, $24.95.

The third in a series of

Video Previews is a weekly look at new titles at sell-through prices.
Send review copies to Catherine Applefeld, Billboard, 1515
Broadway, New York, N.Y. 10036.

compilations of “Legends Of
Comedy” (the others cover
early film and radio), this tape
reveals how TV gave many
vaudeville performers a chance
to renew their careers. Eddie
Cantor, Ed Wynn, Milton Berle
(who first appeared in 1914 at
age 6 in Mack Sennett’s
“Tillie’s Punctured Romance”),
Red Skelton, Jackie Gleason,
Martin & Lewis, and Lucille
Ball (in her mirror scene with
Harpo Marx) are all
spotlighted, and gratifyingly
longer segments go to Jack
Benny (some sound hites from
his radio shows are
accompanied by still photos),
Burns & Allen, and Sid Caesar
(and company). The only
drawback is narration that
would better fit an NFL film—
“And now, here’s another all-
time classic moment,” etc. As a
bonus, the tape goes into
overtime with “Cartoon
Legends,” five full-length
shorts featuring Elmer Fudd,
Daffy Duck, Porky Pig, Betty
Boop, and Casper The Ghost.
MORRIS KLIEGMAN

ANIMATION

“The Hole,” 58 minutes,
“Voyage To Next,” 52
minutes, “Of Men And
Demons,” 63 minutes, “The
Cosmic Eye,” 60 minutes,
Lightyear Entertainment,
(800-229-7867), $59.98 each.
From the '50s through the "70s,
the late John Hubley—with his
wife Faith—made independent
cartoons of unrivaled wit and
classic design. With an arty,
contemplative bent, Hubley
cartoons focused on elemental
issues of human folly and
fellowship. These titles contain
various short animated
subjects, including
“Urbanissimo,” whose smoke-
belehing city goes on a cross-
country rampage, and “Dig,” an
eccentric educational film
where a boy rides his bicycle to
the center of the earth to watch
geological history unfold.
Hubley animation was peopled
with unforgettable voices,
including those of Jack
Warden, Maureen Stapleton,
Dudley Moore, and George
Mathews, Yet its hallmark was
the creaky, good-natured voice
of the late Dizzy Gillespie, who
portrayed a philosophical
construction worker in “The
Hole,” a perplexed Father
Time in “Voyage To Next,” and
a utopian-minded border guard
in “The Hat.” Subtitled “Art
And Jazz In Animation,” these
cartoons feature music from
such top artists as Gillespie,
Benny Carter, Dee Dee
Bridgewater, Oscar Peterson,
Ella Fitzgerald, Quiney Jones,
and Lionel Hampton.

DREW WHEELER

Billboard.
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A YEAR AND A HALF IN THE LIFE OF "

1 1 13 METALLICA Elektra Entertainment 40148 L e

2 | 3 | 11 |THIS IS MICHAEL BOLTON Michael Bolton LF |1998
SMV Enterprises 19V-49159
USE YOUR ILLUSION: PARTS | & 11 .

3 4 7 Getfen VideoUni Dist. Corp. 39525 CunSigioses DR

4 | 9 |25 |*TREME CLOSE-UP ® Kiss i | s
PolyGram Video 440085395-3 i

512 1|1 fCHIURS LLL u2 LF [19.95
PolyGram Video 440086557-3
THIS IS GARTH BROOKS A3

6|7 |3 Liberty Home Video 40038 Garth Brooks LF |24.98
LIVE .

7 11|13 PolyGram Video 440085955-3 Billy Ray Cyrus LF . 19.95
UNPLUGGED @ .

8 15 | B | yarer Reprise Video 38311 AL AR
BEYOND THE MIND'S EYE A

9 16 15 Miramar Images Inc. BMG Video 7233380018-3 LUl S R

1016 | 7 SP;yS‘grEszes YOG Bruce Springsteen LF |19.98
LIVE FROM RADIO CITY MUSIC HALL . . .

11| 19 | 13 | G tnterpnses 19v-40152 Liza Minnelli LF (1998
POP-THE FIRST 20 HITS

12 | NEWD | eprise video 3.38343 EETL A
BUILDING EMPIRES

13112 |13 e Queensryche LF [19.98
A YEAR AND A HALF: VOL. 2 .

14 2l 1 Elektra Entertainment 40147 LCEL) LF 1998
O0O0O00OHHH . .. ON THE VIDEO TIP

15 13 19 Arista/LaFace Records 6 West Home Video 5723 e SF 1938
CEREAL KILLER

16 | 22 | 3 | 7 Records BMG video 11036 Creeniello LE(licss
LIVE

17 10 | 15 A*Vision Entertainment 50346.3 AC/DC LF 11298
THE GREAT ROCK N’ ROLL SWINDLE !

181 24 | 8 | Reprise video 3.38319 Lt S B
DIVA .

19 (29 | 27 e s Annie Lennox LF 11498
THE COMPLETE PICTURE .

20 |18 ) 7 | orer Reprise Video 3-38330 lhebmiths A R
VIDEO CROISSANT .

21 | NEWD | entice Video 338323 Faith No More LF [1698

22115 7 USE YOUR ILLUSION: PART Il Guns N Roses F |19.98
Getten Video Uni Dist. Corp, 39522 )
NIGGAZALIFE

23|35 3 Priority Video 50520 DHGES O R

24 | 14 7 USE YOUR ILLUSION: PART | Guns N' Roses F |1998
Geffen Video Uni Dist. Corp. 39521
THREE TENORS: ENCORE Carreras - Domingo -

25 | REENTRY New Line Home Video 75933 Pavarotti LA RS
A YEAR AND A HALF: VOL. 1 .

26| 8 | 11| nertainment 40146 el LF (198
FOUNDATIONS FORUM '91: A WEEKEND IN . .

27|20 |1 HELL A&M Video PolyGram Video 4400895573 LTSS Sl
WELCOME BACK Emerson, Lake &

28 NEW ’ Strand Home Video 8121 Palmer A [
THE THREE TENORS IN CONCERT A8 Carreras - Domingo -

29|23 12 PolyGram Video 071223-3 Pavarotti i [EE
TIME WILL TELL

30 (26 | 19 | oG am video 440084050-3 Bob Marley LF (1995

O RIAA gold cert. for sales of 25,000 units for video singles; ® RIAA gold cert. for sales of 50,000 units for SF or
LF videos; & RIAA platinum cert. for sales of 50,000 units for video singles; & RIAA platinum cert. for sales of
100,000 units for SF or LF videos; O RIAA gold cert. for 25,000 units for SF or LF videos certified prior to April 1,

1991; @ RIAA platinum cert. for 50,000 units for SF or LF videos certified prior to April 1, 1991. LF long-form.
SF Short-form. VS Video single. © 1993, Billboard/BPI Communications.
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adds depth to Stone’s point of view.
Check it out and form your own opin-
ion. At the very least, something was
rotten in Dallas (and New Orleans).

Voyager’s special edition of “Monty
Python And The Holy Grail” (1975,
wide, extras, $49.95) includes audio
commentary by co-directors Terry Gil-
liam and Terry Jones on analog track
two and a Japanese dub track on track
one. A zany and intriguing presenta-
tion of the Pythons’ first and most suc-
cessful feature film.

Voyager’s “La Cage Aux Folles”
(1979, wide, extras, $49.95) is a comedy

of a different feather and its droll wit
and inventive slapstick are best en-
joyed in this deluxe version, which has
both English and French audio tracks.

Warner Reprise’s “The Great
Rock’n’Roll Swindle” (1980, $34.98) is a
raw, meandering chronicle of the Sex
Pistols and Maleolm MacLaren's
clever manipulations of the media and
music industry. Fact, fiction, lame
comedy bits, and fascinating concert
footage crash together in this odd Ju-
lian Temple film, which should appeal
to punk enthusiasts and cultural histo-
rians.
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CALENDAR

A weekly listing of trade shows, con-
ventions, award shows, seminars,
and other events. Send information
to Culendar, Billboard, 1515 Broad-
way, New York, N.Y. 10036.

FEBRUARY

Feb. 24, 35th Annual Grammy Awards,
Shrine Auditorium, Los Angeles. 213-849-1313.

Feb. 25, 1993 Rhythm & Blues Foundation
Pioneer Awards, Palace Theater, Los Angeles.
Leyla Turkkan, 212-687-0522.

Feb. 25-28, Southeast Music Eighth Annual
Conference, Don Shula's Hotel Athletic Club-Golf
Resort, Miami Lakes, Fla. Kathy Edwards, 305-
623-7711.

Feb. 26-27, Midwest Regional Conference

of College Broadcasters, Columbia College,
Chicago. 401-863-2225.
Feb. 27-28, Rhythm & Blues Vocal Group His-
tory Weekend, presented by The Pioneer Rhythm
& Blues Groups Preservation Society, Symphony
Space Performing Arts Center, New York. 201-
470-8442.

Feb. 28, Fifth Annual Tamika Reggae
Awards, The Town Hall, New York. Clinton Lind-
say, 212-533-5328.

Feb. 28-March 1, Disc Jockey Zone, exposi-
tion of lights, sound, and music-related products,
The Center of New Hampshire, Manchester, N.H.
800-231-7988.

MARCH
March 1-2, “Reaching the Hip-Hop Genera-
tion,” symposium featuring Chuck D and Ice
Cube, presented by Motivational Educational En-
tertainment, Holiday Inn Crowne Plaza, New York.
Tama Smith, 215-748-2345.
March 2-6, 8th Annual Winter Music Con-

ference & DI/Nightclub Expo, Fontainebleau
Hilton Resort and Spa, Miami Beach, Fla. 305-
563-4444.

March 3, Ninth Annual Music Radio Confer-
ence, presented by the U.K. Radio Academy, The
Brewery, London. 011-44-71-323-3837.

March 3-6, 24th Annual Country Radio
Seminar, presented by Country Radio Broad-
casters Inc., Opryland Hotel & Convention Center,
Nashville. 615-327-4487.

March 4, Ninth Songwriter Showcase, pres-
ented by the Songwriters’ Hall of Fame and the
National Academy of Popular Music, Lone Star
Roadhouse, New York. Bob Leone, 212-319-
1444

March 5-7, Fifth International Live Music
Conference, SAS Portman Hotel, London. Rob
Hollingsworth, 011-44-71-359-9000.

March 6, 16th Annual Bay Area Music
Awards (BAMMIES), Bill Graham Civic Audito-
rium, San Francisco. John Glodow, 415-864-
2333.

March 6, ““Producing For A Living: Record-
ing Techniques, Tips & Strategies” and “Mar-
keting Your Music,” two half-day seminars
presented by Revenge Productions, Roosevelt
Hotel, New York. 212-688-3504.

March 6, Chicago R&B Showcase, Harold
Washington Library Center, Chicago. Dorrelle
Burnett, 312-747-4826.

March 6-9, 35th Annual NARM Convention,
Marriott's Orlando World Center, Orlando, Fla.
609-596-2221.

March 8, American Latin Music Assn.
(ALMA) Latin Music Showcase, Marriott's
Orlando World Center, Orlando, Fla. Bill Velez,
212-830-2573.

March 9, Seventh Annua! Soul Train
Awards, Shrine Auditorium, Los Angeles. 310-

GO0D

WORKS

TEAMED AGAIN FOR CHARITY:
Paul Simon and Art Garfunkel will
reunite for the first time in 12 years at
a benefit concert March 1 at the Dor-
othy Chandler Pavilion in Los Angeles

FOR THE RECORD

A Page 1 headline about Jackyl
in the Feb. 20 issue was incorrect.
The headline should have read:
“Jackyl Hits 7th Week in No. 1
Popular Uprisings Slot.”

The list price of WEA-distrib-
uted MD and DCC titles is $16.98,
although, prior to the formats’
launch dates, the company said it
would be $18.98. The price was in-
correctly stated in a story in the
Feb. 20 issue about initial sales of
MD and DCC.

In a Feb. 13 article discussing
the Recording Industry Assn. of
America’s plans for distributing
digital audio royalty funds to art-
ists, a quote from the group’s sen-
ior VP, Hilary Rosen, should have
read: “No one can claim to repre-
sent artists. So we've deliberately
chosen not to claim a presumption
of membership, because we think
we’ll be able to secure a large
enough portion of artist mem-
bers.”

for The Children’s Health Fund’s
Los Angeles Children’s Health Proj-
ect. The concert will also include a per-
formance by Neil Young. CHF, a
health-care provider for homeless and
indigent children, was co-founded by
Simon with Dr. Iewin Redlener in
1987. For info, call 818-503-0403.

HINTON TO CITY OF HOPE Exec
Board: Bruce Hinton, chairman of
MCA Records/Nashville, has been
elected to the executive board of the
music and entertainment industry
chapter for the City Of Hope National
Medical Center, according to chapter
president Bruce Resnikoff. Hinton is
the founder of the “Music Industry Ce-
lebrity Softball Challenge” benefiting
City Of Hope, the 80-year-old organi-
zation that supports a national cancer
medical center and the Beckman Re-
search Institute in Duarte, Calif. This
year’s softball event takes place June
6 at Nashville’s Greer Stadium.

A SALUTE FOR CHARITY: The
Betty Clooney Foundation for Per-
sons with Brain Injury is the benefici-
ary of a concert to be held April 20 at
the Dorothy Chandler Pavilion in L.A.
It is the eighth annual Singers Salute
To The Songwriter, this year saluting
Irving Berlin, Leslie Bricusse,
Edward Eliscu, and Neil Sedaka. It is
hosted by Rosemary Clooney, whose
sister died of a brain aneurysm in 1976.
Call Marilyn Fishman at 818-955-7069.

858-8232.

March 10-14, 23rd Annual ITA Seminar, Ari-
zona Biltmore, Phoenix. Henry Brief, 212-643-
0620.

March 11, National Assn. of Black-Owned
Broadcasters  (NABOB)  Communications
Award Dinner, Sheraton Washington Hotel,
Washington, D.C. 202-463-8970.

March 11-13, Western Conference of Col-
lege Broadcasters, San Jose State Univ., San
Jose, Calif. 401-863-2225.

March 12, Tejano Music Awards, San
Antonio Convention Center, San Antonio, Texas.
512-377-0588.

March 13, “Get To Know The Music Busi-
ness,” workshop presented by Huntingdon Street
Music, The Mandell Theater, Philadelphia, Pa.
800-821-9834.

March 13, “Copyright and Publishing De-
mystified” and “Legal Aspects of the Music
Industry in Plain English,” two half-day semi-
nars presented by Revenge Productions, Roose-
velt Hotel, New York. 212-688-3504.

March 16-19, Audio Engineering Society
Convention, location to be announced, Berlin.
212-661-8528.

March 17-19, Image World—The Govern-
ment Show, Featuring Video Expo and the
CAMMP Show, presented by Knowledge Publica-
tions, Sheraton Washington, Washington, D.C.
914-328-9157.

March 17-21, South By Southwest Music
and Media Conference, Austin Convention Cen-
ter, Austin, Texas. 512-467-7979.

March 17-19, Counseling Clients in the En-
tertainment Industry, presented by the Practis-
ing Law Institute, PLI Training Center, New York.
212-765-5710.

March 18-21, Fourth Annual Rap-A-Thon
Conference, Howard inn, Washington, D.C. 202-
723-0185.

March 18, The First Billboard Billie Awards,
Puck Building, New York. 212-536-5019.

March 19-21, The Record’s Music Canada
Conference and Awards, Harbor Council, Tor-
onto. 416-533-9417.

SONY OPENS CD PLANT IN BRAZIL

(Continued from page 6)

group Federacién Latino Americana
de Productores Fonograficos
(FLAPF). The association says CDs
make up 12%-17% of total sales in key
Hispanic markets, led by Mexico and
Argentina. However, the cassette
continues to make up almost 70% of
all units sold in Spanish-speaking La-
tin America.

The growth of CD in Brazil in re-
cent years is a positive sign. In 1990,
CDs made up only 9.7% of the Brazi-
lian market; in 1991 they grew to
16.7%. They leaped to 30% in 1992,
while vinyl comprised 50% of all unit
sales and cassette tapes made up
20%.

“We're not worried for the mo-
ment; we believe in the future of this
market and this country,” said Mi-
chael Schulhof, director, Sony Corpo-
ration and chairman, Sony Music En-
tertainment, during the opening
ceremonies for the plant. The com-
pany plans to increase its CD capac-
ity 50% by 1993, while preparing its
plant to produce MiniDiscs in 1994.

The Sony facility, which includes a
range of new, highly automated man-
ufacturing equipment, is the com-
pany’s fifth CD plant worldwide.
Sony also has replication plants in the
U.S., Austria, Japan, and China.
Prior to the opening of the Brazilian

Listen To Kissin. BMG Classics executives congratulate Evgeny Kissin at a
postconcert dinner after his performance of Rachmaninoff's “Piano Concerto No.
3,” with Seiji Ozawa conducting the Boston Symphony Orchestra. The
performance, held at Boston’s Symphony Hall in January, was recorded live for
release on RCA Victor Red Seal in July. Shown, from left, are Deborah Surdi,
manager of artist development; Andreas Schessl, director of artist development;
James Glicker, VP of marketing; Guenter Hensler, president; Kissin; Marilyn Egol,
director of publicity; Daniel Gorgoglione, director of A&R; and Andre Becker, U.S.

director of marketing.

| LIFELINES

BIRTHS
Boy, Dylan Scott, to Paul and Carole
Freehauf, Dec. 25 in New York. He is
director of pop music for PolyGram
Video.

Girl, KristiAnne, to Nasty-Nes Rodri-
guez and CaryAnne Ortega, Jan. 13 in
Seattle, Wash. He is “Hot Mix” DJ at
KUBE Seattle.

Boy, William Segal, to John and Ilene
Ford, Jan. 31 in Toms River, N.J. He
is sales manager at WOBM-AM-FM
Monmouth, N.J.

plant, Sony’s Latin product was sup-
plied by a third-party CD manufac-
turer in Montreal.

While Sony has made a splashy en-
trance into the Brazilian market, with
opening festivities that included top
executives and Sony Brasil artists
such as Djavan, Guilherme Arantes,
and Angélica, Brazil's other CD man-
ufacturers have already made their
mark.

In 1991, Sonopress put up $15 mil-
lion to buy 50% of VAT’s plant in the
free trade zone in Manaus and subse-
quently launched its own plant in Sao
Paulo. The company is also building a
mastering and pre-mastering studio,
slated to open later this year.

Two years ago, the Sio Paulo-
based Microservice spent $5 million
establishing the country’s first such
studio in Rio de Janeiro. The firm,
whose largest profits are from micro-
film production, plans to invest in CD-
ROM this year.

In 1992, the CD plant represented
35% of Microservice’s total revenue,
estimated to be $50 million. In addi-
tion to its stake in the musie business,
the company’s managing director
Isaac Hemsi says, “We have enor-
mous potential for growing as the of-
fices, courts, and public institutions
digitalize their files.”

Boy, Alexander Paul, to Steven and
Bonnie Beer, Jan. 31 in New York.
He is a partner in Rudolf/Beer Asso-
ciates, an entertainment law firm.

Girl, unnamed, to Uri Fruchtman
and Annie Lennox, Feb. 9 in Lon-
don. She is an Arista recording artist
whose current album, “Diva,” earned
her three Grammy nominations.

DEATHS

Noel Rota, 30, cause of death uncon-
firmed, Jan. 21 in Paris. Under the
stage name Helno, Rota was the lead
singer and lyricist for Les Negresses
Vertes, the French band that drew
international acclaim through a 1989
deal with Sire Records in the U.S.
French minister of culture Jack
Lang called Rota “one of the major
singers of his generation.” For the
past four years, the band toured ex-
tensively worldwide. Two other
members of the group, gipsy guitar-
ist Staphane Mellino and accordion
player Matias Canavese, have an-
nounced they will continue to record
and tour under the Les Negresses
Vertes name.

Phyllis Ripp, 51, of lung cancer, Feb.
2 in Los Angeles. Ripp and her hus-
band, Artie, were co-presidents of the
Buddah label, whose ’60s hits in-
cluded Doris Troy’s “Just One Look,”
Melanie’s “Candles In The Rain,” and
The Lovin’ Spoonful’s “Do You Be-
lieve In Magic” and “Summer In The
City.” In 1971 they signed Billy Joel
to their newly-formed Family Pro-
ductions Ine. label and Home Grown
Music publishing company. Aside
from her husband, Ripp is survived
by her children, Adam and Melissa;
her mother, Jeanette Marmor; and
her brothers, Hank and Bobby. Dona-
tions may be sent to the City of Hope
or the T.J. Martell Foundation.

Send information to Lifelines, c/o
Billboard, 1515 Broadway, 39th
Floor, New York, N.Y. 10036 within
six weeks of the event.
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Retailers speak out
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LaserDisc.
It’s as good as 1t gets.

%u‘s

ExcrLusive RCHIVE COLLECTION

iQO&ORLﬁAGUE

UNDER THE SEA

-----------------

50 what are you waiting for?

Available from
IMAGE ENTERTAINMENT
9333 OSO AVENUE, CHATSWORTH, CA 91311
1-800-473-3475

©1993 IMAGE ENTERTAINMENT. INC. ALL RIGHTS RESERVED. (A PUBLIC CORPORATION—SYMBOL “DISK™)

YOUR FULL-SERVICE LASERDISC DISTRIBUTOR
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ithin the last
two years, the
laserdisc for-

= mat finally has
begun to achieve a measure of its
long-promised commercial potential.
The arrival of expanded software se-
lection, greater hardware variety,
and compelling new technology
should ensure that laser’s consistent
growth will continue through the
1990s and beyond.

By the end of this year, an estimat-
ed 1.3 million American households
will be outfitted with laserdisc play-
ers, many of them the centerpieces
of elaborate home-entertainment
systems. LD has solidly established
itself as the high-quality alternative
to videotape, replete with superior
visual resolution, digital audio, chap-
ter stops, and other features that VHS
cannot offer.

It could be said that laserdisc is a
niche market, but it’s a business that
achieved roughly $330 million in soft-
ware sales at retail in 1992, according
to Carmel, Calif.-based Paul Kagan
Associates. Sales for this year may
climb as high as $430 million.

Laser consumers are far fewer in
number than VCR owners, but they
are older, richer, and deeper into
movies.

Pioneer’s LaserActive, due this

summer, plays standard laserdiscs as
well as CD-ROM software from Sega.

“You're looking at males who are
30 to 45 and make more than $50,000
a year,” says MCA Home Video’s Col-
leen Been, who coordinates laserdisc
releases. “The average laser owner
buys 12 to 15 discs per year.”

Adds David Wallace, marketing
manager for distributor Pioneer
LDCA, “It's a tremendous opportuni-
ty for retailers.”

As such, virtually all major video
companies, record labels, and elec-
tronics firms involved in home video
now pay serious attention to the la-
ser format and its devoted, deep-
pocket buyers. Nearly 7,500 laserdisc
titles are currently available. And
each month around 250 new discs
are released, according to Margaret
Wade, director of the Laser Disc As-
sociation, a trade group.

Although the format was intro-
duced in 1979, it was in a moribund
state for most of the following dec-
ade. Laserdisc’s current level of suc-
cess has been achieved almost en-
tirely since 1988, when other hard-
ware manufacturers joined Pioneer
Electronics in marketing laser play-
ers, Pioneer LDCA and Image Enter-
tainment stepped up their distribu-
tion efforts, and more video labels
began to support the format.

The year 1991 was key in terms of

“Patriot Games,’ s:arring Harrison
Ford, rode the top of Billboard’s
laser chart in Jarwary and February.

Electric guitar legend Les Paul stars
in a new laser reeese rcm BMG
Video.

media attention and coasumer ac-
ceptance. Severa. laserdisc titles sur-
passed 100,000 units soid, and the
blockbusters “Faitasia’ and “Termi-
nator 2: Judgment Day™—released
late that year—have sir.ce gone on to
sell around 225,0)0 units apiece.

Last year was not so spectacular,
but there were stdl 211,375 consumer
laser players sold i1 169Z, according
to the Electronics Industries Assn,,
an increase of roughly 2.5% over the
206,000 machines vended in 1991.

In both hardware and software
sales, 1992 started strong, got weak
in the middle, then recovered bril-
liantly at the end. “We saw a down-
turn in the summer months like the
rest of the consumer electronics in-
dustry, but we had a very successful
sell-through in November and De-

cember, and it carried through to
January,” says Pioneer Electronics’
Mike Fidler, VP of marketing for the
company’s home electronics divi-
sion.

Sales were significant throughout
the entire Pioneer laser line, inchud-
ing its units with karaoke features.
“We sold well over 30,000 units of
our [consumer] karacke players

alone.” adds Fidler. Karaoke players
are not included in EIA laserdisc sta-
tistics. In terms of all Pioneer models,
there are no plans for a machine that
will retail for $450 or less. The com-
pany’s cheapest current model, the
$535-Eist CLD-S201, will have its life
cycle extended through 1993, ac-
cording to Fidler.

(Continued on page L4)

BILLBOARD FEBRUARY 27, 1993

A BILLBOARD SPOTLIGHT

www americanradiohictorv com

L-3


www.americanradiohistory.com

A NEW TURNING POINT
INCD MANUFACTURING

Profit. Profit through the reduction of necessary floor  pad, plan, screen and offset printing technigues, in one or

space, labour costs, a reduction in product loss, mainte-  several colours. Packaging Systems: in-line or off-line up

IT'S ABOUT
UTILITY

dre

nance time, staff training time, and increased flexibility.  to the foil-wrapped jewel case. Quality

This is the net result of a brand new ODME CD manu-

S a — facturing concept. The components
I T ' S A B O U T of this appro:ch: The AMSn‘I]OO, the
PROFIT

Stampermaking System; in-line auto-

Control equipment, for strict quality

control of the production process

ODME is the only producer in th:

BTt

ln' " . e,
L "
P — X

Automatic Mastering and

(e

entire CD manufactigi iSs with equidh

matic production from

standard

tape master to

high-quality stamper

AT'S ABOUT
ODME

‘experience from ODME. We shall be happy to provide you

ready for CD production

IT'S ABOUT "¢

ftom no longer requiring rd suppled frffn ope

The new Monoliner, irce. #F all the know-hoit and
b

DI M ENSIONS MK N .orld’s most compact,
ecorihi 1, flexible, and comg with full documentation. You will be surprised about the
cation system. Label ¥ ting System: s from perspectives this new concept creates!

ME

ODME P.O. Box 832 5600 AV Eindhoven The Netherlands Phone: +31 40 465555 Fax: +31 40 465050 Telex: 51652
ODME Asia 3F No.5 lane 170 Hsin Yi Road Peitou Taipei, Taiwan R.O.C. Phone: +886 2 8740786 Fax: +886 2 8740785
ODME USA 8000 Corporate Center Drive # 201, Charlotte NC 28226 USA Phone: +704 542-5303 Fax: +704 542-5309

Optical Disc Manufacturing Equipment

New technology

(Continued from page L-3)

Currently there are 51 different la-
serdisc models, including karaoke-
ready units, listed in the Laser Video
File catalog. Almost all of them play
both laserdiscs and CDs. Many new
machines are on the way in 1993, in-
cluding Panasonic’s LX-600, which
will list for $800. Due in August is Pio-
neer’s LaserActive player (Billboard,
Jan. 23), a versatile machine that will
play laserdiscs, CDs, CD-ROM discs
from Sega and NEC's TurboGrafx,
and the new LD-ROM format (see
story, page L8).

Software sales last year were also
up and down. “1992 was about a 25%
increase for us over 1991, but that
was the smallest increase in our his-
tory,” says David Goodman, presi-
dent of U.S. Laser Video Distributors,
based in Fairfield, N.J. According to
Goodman, his firm accounts for 15%
of U.S. laserdisc sales.

“The laser business might have
been the last industry to have been
hit by the recession,” says Goodman.
“We were hit in June, and it was flat
from June through October. It was
eerie, the same business we’d had in
’91. Then in November it picked up,
on Thanksgiving weekend it went
wild, and December was our biggest
month in history. Talk about a
strange year.”

As a growing format, laserdisc
benefits from a big influx of new con-
sumers each year. Some 90% of the
laser machines sold last year went to
new owners, according to video ana-
lyst Tom Adams of Paul Kagan Asso-
ciates. Pioneer’s Wallace notes, “It
rejuvenates the catalog. Even a ‘Top
Gun’ is a new title to new owners. Of
our total sales in 1992, 49.8% came
from new releases, and 50.2% from
catalog.”

Wallace further adds that 77% of
Pioneer LDCA's sales are of movies,
and 12% of music videos. “Music is
our strongest growth area, and we're
getting younger buyers,” he notes.
Pioneer’s total sales rose 20% last
year, despite the loss of Columbia
TriStar, which had accounted for 12%
of its business. Pioneer remains the
exclusive distributor for Paramount
Home Video, LIVE Home Video, Cap-
itol Records, and Vidmark Entertain-
ment.

Image Entertainment is now the
exclusive laserdisc distributor for
Buena Vista Home Video, FoxVideo,
New Line Home Video, Turner Home
Entertainment, Voyager Co., Orion
Home Video, and Playboy Home Vid-
eo. “We project about a 30% increase
in sales for 1993, and really solid,
steady growth for the next couple of
years,” says Image senior VP Wendy
Moss. “There are more stores carry-
ing laser now and new customers
who weren'’t previously in the for-
mat.”

Video and record labels that han-
dle their own laserdisc releases in-
clude Warner Home Video, MGM/UA
Home Video, MCA Home Video, Co-
lumbia TriStar Home Video, Pacific
Arts Video, Warner Reprise Video,
BMG Video, Columbia Records (Sony
Music Video), Sony Classical, Teldec
Video, PolyGram Video, Republic
Pictures, and LumiVision.

As mentioned above by Pioneer’s

(Continued on page L-6)
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This Is
MICHAEL
BOLTON

MICHAEL BOLTON
“This Is Michael Bolton”

This video captures Michael in the studioc, at
interviews, and, of course, on stage performing his
fan favorites, When A Man Loves A Woman,

To Love Somebody, Soul Provider, and many more.
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LROM RADID (ITY MUSIC HALL

LIZA MINNELLI
‘“Live From Radio City Music Hall®”’

Liza's dynamic personality comes shining through
on this high definition recording of her box office
record-breaking show at Radio City.

Music Laser

THE ALLMAN BROTHERS BAND

“Live At Great Woods”
The same show from their N.Y.
Beacon Theater sell-out performance is now available

on laser disc, featuring 90 minules of music plus
exclusive interviews with the band.

A dVD HWV.I 4V W

MARIAH CAREY

“MTV Unplugged + 3”

Features the complete MTV™ Unplugged
performance of her best known hits, including
I'll Be There, Emotions, and Sameday, plus a
peek at Mariah through her own home movies!

BRUCE SPRINGSTEEN
“In Concert: MTV Yaplugged” '

Bruce’s first concert home video, includes new
and classic hits, plus Roll Of The Dice, which
can only be seen on laser disc.

hs e fAr'

NTO THE LIGHT
WORLD TOUR

GLORIA ESTEFAN
“Into The Light World Tour”

One of the most spectacular concert productions
ever brought to the screen, with over 100 minutes
of Gloria’s greatest hits.

Today, laser disc is the fastest growing segment of the home entertainment industry. With 60% higher definition, sharper contrast, crisper
three-dimensionality, and digital sound, laser disc is the perfect fusion of music and image.
Combine this latest technology with the hottest artists around, and you’ll soon see that it’s a crime not to have Sony Music on laser disc.

The Most Requested Laser Disc Performances Are On Sony Music.

COLUMBIA =

epic “Columbia” and “Epic” Reg. U.S. Pat. & Tm. Off. Marca Regi / £= is a trad % of Sony Music Entertainment Inc./© 1993 Sony Music Entertainment Inc.

The Vision Of The Future.

P g digital
LASER DISE SOUND
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MOVIE RECALL"

A condensed. consumer version of
Videolog®, this unique video tracking
program designed for IBM® PCs or
compatibles allows the user to record,
rate. reterence and monitor full or par-
tial video titles from over 22.000 list-
ings updated quarterly. MOVIE RE-
CALL retails for only $9.95.

Videolog

The loose-leal printed version of
the video database, Videolog includes
over 38.000 video listings updated
weekly and categorized by title, star,
director and genre. Storylines range
from“Adventure”to“Westerns”, while
new subject indexes make finding spe-
cial interest videos quick and easy.

Phonolog

This comprehensive music refer-
encing guide features over 1,000,000
songs in a range of musical formats
from “Pop” to “Classical”. The user
can look up common or obscure list-
ings by title, artist or album. and keep
upwiththe newreleases throughweekly
updates.

MUSICc
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<Y,
W,

' a“ . 4/'

N
vV 1

<,
D E O

ENTERTAINMENT

heads will lu.

Finally, an exciting, affordable solufion for retailers.
Check it out of NARM Booth #346 - March 6-9.

Videolog®-Select
Phonolog®-Select

Both industry standard video and
pre-recorded music databases are of-
fered in an ASCII data version for
computer application developers sery -
ing the retail market.

TRADE SERVICE

CORPORATION
ENTERTAINMENT

The information source you can count on

800 854
E X T

1927
4 4 5

New technology

(Continued from page L4)

Wallace, music video is an increas-
ingly important part of the laser mix
(Billboard, Dec. 5). “Certainly we're
bullish on laser. We know the market
is there,” says Jane Palmese, director
of marketing for BMG Video.

“In 1992 we continued to see
growth in total sales, and title-by-ti-
tle,” adds Bill Sondheim, PolyGram
Video VP of sales and marketing. He
notes that sales typically range be-
tween 5,000 and 20,000 for music vid-
eo discs. Classical music is still the
home video category with the high-
est percentage of LD buyers.

“Some 30-40% of our classical mu-
sic video sales are skewed toward la-
serdisc,” notes Sondheim. Last year,
PolyGram Video released about 60
classical titles and 15 pop discs; the
latter number should double in 1993,
says Sondheim.

Profits have been aided by a 15-
20% reduction in laserdisc manufac-
turing costs, he adds, but he has not
seen any significant change in laser-
disc demographics. “l haven't seen
the two-laserdisc-player household
emerge. And also the high price
point keeps laser out of the kids' col-
lectibility range as well,” observes
Sondheim.

Price points have generally stayed
in the $34-$39 range for movies on la-
serdisc, although select “A” titles of-
ten bow at $29. Warner Home Video
is about the only major label releas-
ing a large number of films at that
price point.

Special-edition laserdiscs with sup-
plementary materials often have
much higher tags, ranging from $50-
$125, which laser consumers seem
quite happy to pay. Voyager pioneer-
ed the deluxe laser release with its
Criterion Collection line. Many titles
feature audio commentary tracks,
production stills, scripts, deleted
scenes, and other extras. Voyager is
still the leader in that area, but Image
and Pioneer are also putting out no-
table releases of this type.

Pioneer’s upcoming uncut “Basic
Instinct” special edition, FoxVideo's
collector’s version of “The Abyss,”
Warner's director’s cut of “JFK,” and
Voyager's “The Player” and “Bram
Stoker’s Dracula’ deluxe discs
should help drive 1993 laser sales.

Other major laser movie releases
for the first half of 1993 include “Pin-

| occhio,” “Raising Cain,” “Hoffa,”

“Home Alone 2,” “Toys,” “The Last
Of The Mohicans,” “Honeymoon In
Vegas,” “Singles,” “Sneakers,” and
“A League Of Their Own.”

The EIA projects sales of 300,000
consumer laserdisc machines this
year, and most experts believe the la-
ser player population will climb to
between 2.5 million and 3 million by
the end of 1996.

“We're very confident about the
long-term viability of the laser for-
mat. It's the real core for any home
entertainment system,” says Pioneer
Electronics’ Fidler.

“Retailers are happy with laser-
disc. It really was the only thing that
grew for them for a while,” adds Pio-
neer LDCA’s Wallace. “We anticipate
a very good year in 1993. We will
keep the word out there, and there
are some big campaigns coming.” B
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growing market in U.S.

Mobile hardware helps spread the word

By Susan Nunziata

The home laserdisc and CD+G kar-
aoke market, while still in its early
stages in the United States, is viewed
as one of unlimited potential.

Manufacturers of hardware and
software for these products are com-
mitted to making karaoke a house-
hold word and, based on the growth
of equipment in the commercial are-
na and a growing interest on the part
of music publishers to license materi-
al for software, many feel that this is
an inevitable part of the future.

“I want to put the word karaoke in
the dictionary,” says Roger Kurobe,
president and CEO of Nikkodo U.S.A.
Inc., El Monte, Calif., who was one of
the first to bring karaoke from Japan
to U.S. shores 12 years ago. Matching
his enthusiasm is Michael Millius, di-
rector of marketing with DKKaraoke,
who says, “It's from the Bible: Go for-
ward and make a joyful noise. I think
it's about to heal the hole in the
ozone.”

Scientifically plausible or not, the
goals of these manufacturers will
take some time to meet. According to
Kurobe, there are approximately
100,000 home karaoke units of any
format installed in the United States.
However, Kurobe predicts that that
number will increase tenfold in 1993,
and he anticipates that the karaoke
industry as a whole will sell about
200,000 units per year from now until
1998.

One of the factors helping to
spread karaoke has been a shift in
the commercial marketplace from in-
stallations to mobile karaoke DlJs
who contract out to bars, restau-
rants, hospitals, and other establish-
ments.

Commercial laserdisc karaoke
equipment can cost $5,000-$6,000,
and a 28-title disc averages about
$150, a fairly substantial investment
for any business to make. Karaoke
jockeys can offer their services to en-
tertainment establishments for $400-
$500, and give a broader exposure to
the concept.

According to Bud Barnes, director
of marketing with Pioneer Laser En-
tertainment, music DJs are increas-
ingly getting requests for karaoke as
part of their package. “Star DJs [a
company] in New Jersey does about
6,000 shows per year, and 30% of
those are requesting karaoke,” says
Barnes.

Pioneer Laser Entertainment was
previously responsible for all of the
company'’s laser karaoke sales, but
as of Jan. 1, the company is handling
only commercial product, while
home karaoke has become part of
the Pioneer Electronics consumer-
product line. “Over the course of the
last three years, the company has put
a concentrated focus on establishing
a real ground-up position in synergiz-
ing the format,” says Mike Fidler, se-
nior VP of marketing with Pioneer
Electronics. “As the consumer side
expanded, and the commercial busi-
ness has grown dramatically, it made
sense to incorporate karaoke into
our consumer laserdisc lineup.”

Pioneer’s karaoke business has

been growing at about 50% per year,
according to Fidler, and the compa-
ny expects to see similar growth in
1993.

One of the reasons for karaoke's
slow growth here as compared with
Japan and other countries is Ameri-
ca’s ethnic diversity, according to
Eric Brown, director of marketing
with DKKaraoke. He notes that in the
United Kingdom, which has a much
more pub-oriented society, it took
about three to four years for karaoke
to become a national word.

EMI Music Publishing (Billboard, Jan.
30), is also planning to capitalize on
music trends. By the end of February
it will release six 14-song CD+G
country titles and a 19-song CD+G
pop disc. In addition, the company
will begin releasing children’s songs
on karaoke discs.

In total, Nikkodo expects to re-
lease 120 CD+ G discs this year, and
has about 5,000 LD and CD+ G titles
available in 14 languages.

Pioneer Laser Entertainment has
about 1,000 available in the United
States.

Interestingly, industry observers
note that CD+G may beat out laser-
disc on the home karaoke front,
mainly because of the large price dif-
ference in software. An average four-
song LD karaoke title carries a $100-
$150 pricetag, while a 14-song CD+G
title usually is list-priced at around
$40-$50.

The primary benefit of LD titles is
the full-motion videos they offer;
CD +G titles contain limited graphics
to accompany the lyrics. However,

Pioneer has designed a selection of mobile karaoke systems for venue
owners, operalors, and commercial DJs.

“There are many more different
types of people here; there are a lot
of geographic and demographic dif-
ferences,” he says. “"Americans
spend more of their money on their
homes, while people in the U.K.
spend more money outside the
home. It's been difficult for anybody
to put their finger on the right button
to push for karaoke in America.”

One major push for karaoke manu-
facturers, many of which also make
software, is to make more current
material available on disc. According
to Millius, this has become much eas-
ier since he started in the business
four years ago. “[Then] it was like
twisting publishers’ arms to license
songs for use, but now that they're
seeing substantial royalties, publish-
ers are sending us lists of suggested
titles,” he says.

Most karaoke titles are recorded
with live musicians, usually in stu-
dios owned by the karaoke compa-
nies. Last summer, DKKaraoke ac-
quired the former Sigma Sound Stu-
dios in New York and has been
producing titles there for LD and
CD+G. The company recently ac-
quired the rights to “Achy Breaky
Heart” and plans to release it “as
soon as we can produce it,” says Mil-
lius.

“We are getting more active in our
licensing schedule with the current
material. It used to be a combination
of oldies and standards with some
current, but now we’re going to be
concentrating a lot more on cur-
rent.”

Nikkodo, which recently entered a
blanket licensing agreement with

Nikkodo has found a way to offer the
best of both worlds.

Its $800 portable Karaoke Ninja is
designed to turn any piece of cas-
sette playback hardware into a kar-
aoke product, while its $500 CD+G
Ninja can do the same for a CD or la-
serdisc player.

Last year, Sanyo introduced a por-
table AM/FM stereo CD player/dual
cassette recorder with CD+G and
sing-along karaoke functions, and
other manufacturers are also expect-
ed to pursue this product line.

“It’s really just started for CD+G,”
says Pioneer’s Fidler. “There’s still a
limited amount of hardware in the
marketplace. Certainly that is a con-
sideration as we look to new product
development and expanding our ca-
pacity from the consumer stand-
point. CD+G doesn't offer the im-
pact of full-motion video that laser-
disc has, but it’s certainly something
we're keeping our eye on. And if it
becomes successful, we’ll extend our
capacity to CD +G as well as karaoke
LD.”

Other manufacturers, including
JVC and Denonet, are also planning
to introduce CD+ G product in their
karaoke lines.

In addition, Pioneer has included a
laser-karaoke add-on option to its
new LaserActive interactive disc
player, which it plans to have on the
market later this year.

Feature enhancements to existing
laser karaoke lines, including the
availability of pitch shifting and digi-
tal signal processing that allows
changes in room ambience, will also
be introduced this year. B
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By Don Jeffrey

Zane Plsek, director of sale video at
the 305-unit music and video chain
Wherehouse Entertainment, recalls
that ““a year ago you would go a
month or two without getting laser
copies of ‘The Terminator.” And
that's crippling.”

Plsek and other laserdisc retail-
ers agree that the supply is now bet-
ter meeting the demand, but they
remain troubled by laser’s low prof-
it margins and the still-small size of
the overall market.

U.S. sales of laserdisc software
reached $330 million in 1992 and
may hit $430 million this year, ac-
cording to Paul Kagan Associates,
Carmel, Calif. But that is still only a
fraction of the $16 billion home vid-
eo market.

What will boost laserdisc is, sim-
ply, faster sales of hardware. Al-
though penetration of LD players

by low margins

Supply problems have waned }

Laserdisc gets good play at this Tower Video outlet.

passed 1 million last year in the
United States, many say sales
growth has begun to flatten.

“1 noticed throughout the fourth
quarter that ads for hardware had
very-little-to-no presence for laser
for major hardware dealers,” says
Plsek. “When the mass merchandis-
ers advertise laser players, then
they've hit the next level. But it
hasn’t happened.”

Laser players remain a favorite of
videophiles rather than a must-
have home-electronics staple of the
average consumer. One big reason
is that, unlike videocassette play-
ers, laserdisc players cannot re-
cord. Nevertheless, combiplayers,
which also play music CDs, have
been the most important vehicle for
sales growth.

Because the market is still small,
the movie studios and record com-
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panies that manufacture laserdiscs
have not committed big dollars to
marketing. In some cases, the best
retailers can hope for is that the stu-
dio will place an “also available on
laserdisc” tag at the bottom of its vi-
deocassette posters. But distribu-
tors applaud studios like MCA and
Warner that provide advertising
funds amounting to about 3% of la-
serdisc supply orders to be used at
the discretion of the wholesalers.

Moreover, too few studios have
conceded to retailers’ wishes that
the videocassette and the laserdisc
of a movie be released day-and-
date; that is, on the same day. Sup-
pliers like Disney, in particular, are
worried that, with day-and-date, in-
ternational video pirates will use
the laser version as a perfect mas-
ter from which to record bootleg
copies of the videotape.

David Goodman, president of
U.S. Laser Video Distributors, says,
“Some studios believe selling laser-
disc causes a videotape not to be
sold; therefore, there’s no reason to
promote one business if it's only at
the expense of another.”

Wendy Moss, senior VP at Image
Entertainment, a major laserdisc
supplier that acquires product from
studios and sells it to distributors
and retailers, says, “We're very sup-
portive of studios going day-and-
date with product to maximize
sales.”

Despite the problems, many re-
tailers and distributors are relieved
that studios are generally shipping
enough product to meet demand.
The opening of new pressing plants
has made the difference. And, as
more pressing plants open, retail-
ers say, the price of laserdiscs will
come down.

But not all LD distributors say
supply is adequate. Kevin Murray,
advertising manager at Norwalk
Distribution, says, “They can’t pro-
duce it fast enough for the demand
that’s out there. We’re sometimes
short-shipped.” Sometimes, though,
the retailers are at fault. “People
aren’t used to preorderings,” Mur-
ray adds. “Preorders are not match-
ing up to demand. But the real prob-
lem is there are not enough press-
ing plants with so many releases
coming out so quickly.”

For retailers, the biggest problem
remains the low profit margins. “It's
a bad-margin business,” Where-
house’s Plsek exclaims. On a video-
cassette, the typical margin is about
40%; for laser, it is 30% or less. A dis-
tributor may buy a laserdisc for,
say, $20 and sell it to a retailer for
$28. To realize a 40% margin, the re-
tailer would have to sell the disc for
about $39. But most dealers have to
sell product at prices much lower
than that to remain competitive.
“That’s why a lot of people don’t
want to get into laserdisc,” says Cliff

MacMillan, laser buyer for Tower
Records And Video, “‘especially the
moms-and-pops. They really can't
make a lot of money on laser.”

John Artale, purchasing manager
of National Record Mart, which has
laser in about 20 of its 105 stores,
adds, ‘“We're not expanding. The
percentage of returns [allowed] is
so low on purchases, it's an area we
approach with trepidation.” Some
suppliers, in fact, will not take back
laser product at all.

Nevertheless, more and more
video and music chains are enter-
ing the laser field. A spokesman for
Blockbuster Entertainment, the big-
gest video retailer in the United
States, says laser is “in test” but
adds that the company “won’t be
discussing it.” Other sources say la-
ser is in about 55 of Blockbuster's
2,000 domestic units, and that the

number is likely to grow.

Other big chains, like Musicland
and Wherehouse, are also testing
the waters. It is their entry into the
market that cheers many smaller
retailers and distributors who, rath-
er than fearing the competition
from the giants, say they welcome
the visibility such megachains will
bring to the product. “When you
get the big chains in, it helps every-
body,” says one-store retailer Ken
Crane Jr.

Ken Crane’s Laser Disc, in West-
minster, Calif., is said to be the high-
est-grossing laser store in the coun-
try, with monthly volume of about
35,000 units. Crane, which sells la-
serdiscs only, counts as customers
walk-ins, wholesalers who need to
fill gaps in their supply orders, and
people who buy product from

——
© 1992 Pioneer LDCA. Inc., Long Beach. CA
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The Complex Gets New Lease On Life
Tokyo Co. Takes Over Operation Of L.A. Studio

H BY MARILYN A. GILLEN

NEW YORK—Life may have just got-
ten sweeter, if not simpler, for The
Complex. The two-room recording stu-
dio in Los Angeles has new owners,
and they bring with them a renewed
commitment to growth.

Media Complex Corp., a real estate
company based in Japan, took over the
facility from prior owners Totsu and S-
1, also Japanese firms, Dec. 17. The
venture marks Media Complex Corp.’s
first foray into the recording-studio
market, according to The Complex’s
GM, Nick Smerigan.

After three years of what Smerigan
describes as hands-off ownership, The
Complex’s crew is excited to be in the
hands of a supportive parent, particu-
larly one not hesitant to dip those
hands into its pocket.

“Their plans are to build one new
room and totally remodel and re-equip
the two existing rooms,” Smerigan
says.

Media Complex also “wants to do a
lot of marketing in Japan,” he adds.
“There are a couple of projects they
want to do here because we have a
large rehearsal and shooting stage—
some music shows and things that
would go back to Japan for Japanese

television.”

Smerigan sees the changes as giving
his facility “ammunition” in the ever-
fiercer battle for bookings. “Last year,
we did very well for our situation, for
our array of equipment, and consider-
ing the lack of support from the owner-
ship,” he says. “Our biggest problem
was we needed a big room, and it looks
like we're going to get one.”

That new big room, Studio A, is the
centerpiece of a planned $2.5 million
construction/renovation slated to begin
April 1. The project also involves re-
modeling the two existing studios. Stu-
dio bau:ton has been contracted to han-
dle the work.

“We are rather limited on space as
to the other two studios we have,”
Smerigan says. “The sound in those
studios is incredibly good—we have
Massenburg equipment, two of the
three Massenburg consoles that exist.
But the problem we faced was our con-
soles were only 48s. Anybody that
would come in would go, ‘Well, I need
this, or I need that, or I need 72

“What we’re going to do,” he contin-
ues, “is make it, I don't want to say
state-of-the-art, because that’s been
used by 3 million people, but make it
usable by everybody.”

Head engineer Todd Wilson says he

Power Station Broadens Reach
N.Y. Firm Building Int’l Network

NEW YORK—Reputation is a nebu-
lous thing. It’s all-important, but
nearly irnpossible to get a firm grasp
on.
And once you've got it, it takes on a
life of its own.

Power Station International is the
child of Power Station’s reputation.
Envisioned as an international network
of recording studios, the setup is de-
signed to offer Power Station’s exper-
tise in the recording business to other
major cities, studios, and artists
around the world.

“We’re being dragged into this,”
says Nick Balsamo, the head of Power
Station International and the president
of Power Station Studios in New York.
“We were hit in the head enough times
to realize that people wanted access to
the Power Station sound and quality.”

Balsamo describes Power Station
International as a natural outgrowth of
the globe-spanning activities of Tony
Bongiovi, the principal of Power Sta-
tion International and the founder,
owner, and designer of Power Station
Studios.

“In working with artists and studios
around the world, he recognized that a
lot of people love the sound of these
rooms, and would like to have that ca-
pacity in other very selective joint-ven-
ture operations,” he says. “This is a
very controlled continuation of what
Power Station has been doing all
along.”

Eventually seen as encompassing
several facilities in joint-ventured and
-operated deals—‘not a franchise,”

stresses Balsamo—the first formal link
in the network is Power Station
France, designed to offer a direct
bridge for artists between France and
the States.

Philippe Besombes, owner of Ver-
sailles Station studios there, is the rep-
resentative for Power Station France.
His role involves assisting French art-
ists who wish to record at Power Sta-
tion New York or any of the studios in
the network, as well as U.S. artists
looking to work in France.

“Right now, we are in phase one,”
says Balsamo. “But we have a contract
on the table, signed, with the purpose
of building a Power Station in France.”

Future Power Stations are also plan-
ned for Tokyo and Tel Aviv, Israel,
places in which Power Station has al-
ready been extremely active. “We've
had a flow of people over the years to
Israel, Tokyo, France,” Balsamo says.
“Talent, production, engineers. We just
want to package it so that it’s easier for
people to take advantage of.”

Balsamo says the network will in-
volve a “generous exchange of person-
nel.” “There are places in Tokyo,” he
notes, “really state-of-the-art studios
that have all this wonderful equipment,
but they're very frustrated because
they’re just not getting that sound.”

In other news at Power Station, the
studio recently purchased a Sony D2
composite digital recorder, aimed at
enhancing the company’s service in au-
dio-for-video production.

MARILYN A. GILLEN

is still working up a “three- or four- or
40-page” wish list of equipment for the
rooms, but that the new Studio A con-
sole in the big room will have “at least
72 input modules and be discrete; if I
have my way, it will probably be a vin-
tage console design that has been
brought into the '90s—two or three
older-type vintage consoles welded to-
gether into one big new thing.

“As far as multitrack machines, I
think we're going to avoid getting a
digital machine at this point,” Wilson
adds. “We are looking at the future,
though, of the digital technology and
hopefully when everything comes to its
completion, we will install one of the
digital console interfaces that are cur-
rently being waved in our face. We're
also constructing a live echo chamber.”

The existing studios B and C will
stay open during the construction of
Studio A, which Smerigan hopes to
have up and running around Aug. 1.

“We're just trying to buff everything
up to where we're in the race again,”
he says.

NEW YORK—Call it a stamp of
approval.

It has already co-starred in
films (along with Robin Williams
as a radio jock) and gloried in the
historical spotlight (with Gen.
Douglas MacArthur when he was
accepting the Japanese surrender
in World War II). Now, Shure’s
signature microphone is sharing a
permanent throne, and a bit of
glue, with the King of Rock’n'Roll.

“Shure first became aware of
the ‘philatelic’ potential of the
Model 55 Unidyne microphone
when the U.S. Post Office began
the balloting process for the art-
ist’s rendition of Elvis to be pic-
tured on the stamp,” says Tim
Vear, applications engineer for
Shure. “We were of course very
happy that this particular micro-
phone would be pictured because
it has become a signature model
for Shure since its introduction in

Shure Thing:
Seals Microphone’s Fame

Elvis Stamp
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1939.”

Vear says the microphone’s
“classic” status has made it a sym-
bol of unique stature in modern
times, appearing in numerous mu-
sic videos, films, and live shows
whenever a vintage look is de-
sired. “The original product was a
breakthrough design in its day,”
he says, “and though it has been
refined and updated over the
years, the company has made a
conscious effort to retain the orig-
inal look and feel.”

Love it true.

_AUDIO TRACK

NEW YORK

LYVIO G WAS IN Soundtrack
producing and mixing “What The F.k
Is The 8-Ball,” the debut single by
rap act 8-Ball. The tune is scheduled
for release this month by New York-
based U.M.M. Records.

River Sound had Warner Bros.
artist Donald Fagen in working on
tracks with producer Walter Becker.
Roger Nichols was at the Neve 8078
with seconds David Michael Dill and
Jay Ryan. The room also features a
Sony 3348 tape machine. Blues Trav-
eler was in with producers Steve
Thompson and Mike Barbiero mix-
ing tracks for release on A&M.
Thompson and Barbiero engineered,
assisted by Ryan. Joe Lovano was in
working on self-produced tracks for
Blue Note Records. James Farber
was at the board, assisted by Dill.

LOS ANGELES

SKIP SAYLOR HAD EMI artist
Brenda Russell in mixing tracks for
her new self-produced album.
Tommy Vicari was at the board, as-
sisted by Chris Puram and Mats
Blomberg. Producer/engineer Max
Norman mixed live tracks for