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VSDA Applauds 

Legalized Rental 

Of Video Games 
BY DAVE DiMARTINO 

LOS ANGELES -The right of 
video retailers to rent out video 
games became law Dec. 1 when 
President Bush signed the Video 
Software Rental Amendments 
Act. 

Thus ends a nearly two-year 
struggle between the Video Soft- 
ware Dealers Assn. and Nintendo, 
the video-game manufacturing gi- 
ant, which had opposed the bill. 
But the controversy is not neces- 
sarily over. 

The new law makes it illegal to 
rent most computer software, but 
exempts video games and allows 
them to continue to be rented by 
the public. 

According to a survey cited by 
VSDA, the video -game market 
represented 7.7% of 1989's gross 

(Continued on page 82) 

Indie Promo: New Realities Sink In 
Cautious Labels Keep Prices In Check 

BY CHRIS MORRIS 

LOS ANGELES -The independent 
promotion field -the subject of re- 
newed scrutiny this year as a result 
of promo man Joe Isgro's trial here 
on payola -related charges and Fre- 
dric Dannen's scathing depiction of 
indies in the best-selling book "Hit 
Men" -has weathered a period of 
crisis and emerged leaner, yet rela- 
tively healthy. 

The ranks of the indies have 
thinned since the pivotal 1986 NBC 
News report that focused on their 
practices. The promoters do not 
command the same clout with major 
radio stations they did in past years, 
according to insiders contacted for 
this story. And fees paid to indepen- 
dents have not reached the astro- 
nomical levels hit during the indies' 
heyday in the early- and mid -'80s 
(one estimate says expenditures 
reached $60 million in 1985 alone). 

But, despite the somewhat tar- 
nished image of the indies in recent 
years, most major labels are now 

dealing directly with the promoters, 
rather than using the alternative 
practice of funneling payments for 
promotion through individual art- 
ists' management companies (Bill- 
board, Oct. 15, 1988). The use of in- 
dies remains a commonplace expen- 
diture, with most labels continuing 
to contract outside promoters ex- 
tensively as a supplement to their 
own promotion staffs, which gener- 
ally were expanded following most 
labels' suspension of indie promo- 

tion in 1986. 
Although the charges against Is- 

gro were dismissed in September af- 
ter a federal judge accused prosecu- 
tors of "outrageous misconduct," 
his indictment and media allega- 
tions of mob ties to indie promoters 
made the industry nervous for a 
time. But in the long run, some ex- 
ecutives say, the attention focused 
on the indies may ultimately have 
been good for the health of the busi- 

(Continued on page 80) 

Obscenity Unit 

Pumps Up Drive 

Vs. Porn Videos 
BY BILL HOLLAND 

WASHINGTON, D.C. -To its ad- 
vocates, it is a powerful weapon in 
the war against slime. To its crit- 
ics, the Child Exploitation and Ob- 
scenity Section is waging an over- 
zealous war against free expres- 
sion. 

The Obscenity Section, a unit of 
the U.S. Department of Justice, 
has mounted in the past year the 
most focused, aggressive, and 
successful federal war on the sale 
of sexually explicit material in re- 
cent times. Its latest achievement 
is a series of obscenity indict- 
ments in Texas (see story, page 7). 

With a 12- lawyer staff and a 
$1.7 million budget, the section, 
originally called the National Ob- 
scenity Enforcement Unit, has be- 
come the SWAT team in the gov- 
ernment's campaign to rid the 
country of hard-core porn. It was 
involved with 120 prosecution 
cases in 1989; that total is expect - 

(Continued on page 82) 

vanilla ice Disc Speeds To Certs Mark 
BY PAUL GREIN 

LOS ANGELES -Vanilla Ice's de- 
but album, "To The Extreme," has 
emerged as the fastest- selling al- 
bum of the past six years. The 
SBK title sold 5 million copies in 
the U.S. in its first 12 weeks, ac- 
cording to Recording Industry 
Assn. of America sales certifica- 

AD% I RTISEPIENTS 

Yo! Get it straight from the street with the best raa this side of 
Comptm . KING TEE lays ocwn the word on his mew album AT 

YOUR OWN RISK. A letha' dose of rap that features the nev 
single mid video "Diss You' KING TEE on Capitol. 

DANCEHALL STYLEE: The Best of Reggae Dancehalt Music 
Vol. 2 (PRO- 1291), the seccnd installment in the hct Profile 
compilation series. IncLid's this year's hottest 'racks from Shabba 
Ranks. Ninjaman, Na,Wc Ranks, Barrington '_ev) anc more! 

tions. It is the best out -of- the -box 
showing by any album since 
Prince's "Purple Rain" sound- 
track sold 8 million copies domesti- 
cally in its first 20 weeks in 1984. 

Released Sept. 10, "To The Ex- 
treme" was certified gold, plati- 
num, double- platinum, and triple - 
platinum Nov. 19. It was certified 
quadruple -platinum the next day. 

NAACP: Let's Give 

Minorities More 

Music -Vid Work 
BY MELINDA NEWMAN 
and JANINE McADAMS 

NEW YORK -Minorities are 
being excluded from the video - 
making process, according to 
the NAACP, which has begun 
working with record labels and 
production companies to 
change the situation. 

"We received complaints 
from African American video 
production firms about getting 
access to the market," says the 
NAACP's Michael Fletcher, 
who is heading a task force to 

(Continued on page 83) 

It is the first album to reach all 
five certification levels in the same 
month since the RIAA introduced 
multiplatinum awards in October 
1984. 

"To The Extreme" was certified 
for U.S. sales of 5 million copies 
Dec. 3. Bob Cahill, SBK's VP of 
sales, says the album had passed 
the 5.3 million mark by Dec. 4. 

Sales of Ice's album are espe- 
cially impressive considering that 
SBK is just now launching the sec - 

(Continued on page 83) 

No. 1 IN BILLBOARD 
HOT 100 SINGLES * BECAUSE I LOVE YOU (THE POSTMAN 

SONG) 
STEVIE B (LMR) 

TOP POP ALBUMS * TO THE EXTREME 
VANILLA ICE (SOP) 

HOT FMB SINGLES * SENSITIVITY 
RALPH TRESVANT (MCA) 

TOP R&B ALBUMS * PLEASE HAMMER DON'T HURT 'EM 
M.C. HAMMER (CAPITOL) 

HOT COUNTRY SINGLES * I'VE COME TO EXPECT IT FROM YOU 
GEORGE STRAIT (MCA) 

TOP COUNTRY ALBUMS * NO FENCES 
GARTH BROOKS (CAPITOL) 

TOP VIDEO SALES * PRETTY WOMAN 
(TOUCHSTONE HOME VIDEO) 

TOP VIDEO RENTALS * PRETTY WOMAN 
(TOUCHSTONE HOME VIDEO) 
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HARRY... 
GOLD ON COLUMBIA. . 

We Are In Love" -the 
sensational vocal a +bum of 
Harry Connick, Jr.'s original 
songs shot straight to Gold. So 
did "Singin' & Swingin'," his 

home video debut. And the lit 
film soundtrack, When Harry 
Met Sally....' is fast approacling 
Platinum. 

SRO ON TOUR... 
Harry's spectacular stage sh3w 
dazzled sold -out crowds aroL nd 
the country and couldn't go 
a night without a standing 
ovation. The New York Times 
predicted stardom: The talent 
is major -the prospects 
unlimited.' The L.A. Times 
agreed: "Connick's star has only 
just begun to rise" 

A HIT IN HOLLYWOOD... 

The rave reviews for Harry's 
"Memphis Belle" film debut 
created great expectations for 
his role in the upcoming "Little 
Man Tate" with Jodie Foster. 

And his haunting rendition of 
Promise Me You'll Remember 
(Love Theme From "The God- 
father Part Ill ") is the pop hit of 
the film soundtrack. Next up? the 
All -Star tribute to Frank Sinatra 
airing December 16 on CBS 

Television. and in January. the 
release of "Swinging Out Live," 

the complete 80- minute home 
video of Harry's sold -out Dallas 
concert. 

Harry Connick, Jr. 

The complete entertainer. 

COLUMBIA 

C M 

On Columoia and CMV Home Video. 
Management: Ann Marie C. Wilkins 'tolumbla" Reg. U.S. Gat. & Tm. OM. Marca Reglsvreda.' 1990 Sony Music Entertainment Ire. 
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Calif. One -Stop Indicted Un Obscenity 
Latest Target Of Federal Crackdown 

BY BILL HOLLAND 

WASHINGTON, D.C. -In the latest 
series of federal indictments 
against distributors and producers 
of X -rated films and videos, the Jus- 
tice Department announced Dec. 3 

that a major California X -rated one - 
stop and its subsidiaries have been 
indicted by a federal jury in Dallas 
on charges of conspiracy and trans- 
portation of obscene material. 

Charged in the eight -count indict- 
ment are California Publishers and 
Liquidating Corp., Video Team Inc., 
and Great Western Litho & Bindery, 
the operators of the three compa- 
nies, and three employees. 

CPLC, based in Los Angeles, is 
one of the largest wholesale distrib- 
utors of sexually explicit product in 
the country. 

Spearheading the federal probe 
was the Justice Department's Child 
Exploitation and Obscenity Section 
(see story, page 5). 

Using Title 18 of the U.S. Code, 
the federal agents seized all real 
property and contents belonging to 
the businesses. 

If convicted, the defendants face 
maximum penalties of 35 years in 
jail and $1.75 million in fines. Corpo- 
rate defendants face a total of $3.5 
million in fines. 

This is the second indictment of 
Los Angeles -area businesses to re- 
sult from a series of searches coor- 
dinated here by the department's 
aggressive Obscenity Section and 

conducted earlier this year by the 
FBI and the Los Angeles Police De- 
partment, and, in the CPLC case, 
also the Dallas Police Department. 

The first, in October, brought in- 
dictments against Cal Vista, a ma- 
jor producer of adult videos (Bill- 
board, Oct. 20). 

In a statement, Attorney General 
Dick Thornburgh termed the latest 
action "another significant step in 
our aggressive pursuit of the large- 

scale national distributors of illegal 
hard core pornography," and added 
that "by stopping production at the 
source, we intend to reduce the flow 
of obscene materials throughout 
the country." 

The Dec. 3 indictment alleges that 
CPLC operated the company as a 
one -stop wholesale business for the 
purpose of interstate distribution of 
sexually explicit magazines, books, 

(Continued on page 82) 

VS/JA Names Steve Berns 
To Board Of Directors 

BY PAUL VERNA 
and EARL PAIGE 

NEW YORK -The Video Soft- 
ware Dealers Assn. has appoint- 
ed Steve Berns, president and 
CEO of 36- store, New York -based 
RKO /Warner Video, to its board 
of directors. The move reflects 
the trade group's efforts to in- 
crease the representation of 
large chains in its policy- making 
bodies. 

"It's an appointment that con- 
tinues to signal that the best way 
VSDA can get any message 
across is by having a whole broad 
spectrum of retailers represent- 

ed on the board," Berns says. 
"The industry is made up of one - 
and two -store operators and they 
have representation, as they 
should. But the industry is also 
made up of major chains." 

The VSDA recently increased 
the number of appointed seats on 
the board from three to five, 
while at the same time lifting a 
restriction that prohibited any 
appointed member from becom- 
ing president of the board (Bill- 
board, Sept. 22). The other ap- 
pointees on the board are Lou Fo- 
gelman of Show Industries and 
Richard Abt of West Coast /Na- 

(Continued on page 82) 

B'buster Has Time On Its Hands For Trade 
Offers Free TV Spot For Generic Ad To Push Rentals 

BY PAUL SWEETING 

NEW YORK -The video industry 
awareness campaign could receive a 
big boost later this month courtesy of 
Fort Lauderdale, Fla. -based Block- 
buster Video. 

Blockbuster has offered the indus- 
try 30 seconds of free advertising 
time during the Dec. 28 broadcast of 
the Blockbuster Bowl, a college foot- 
ball showcase the chain will sponsor 
for the first time this year. Block- 
buster has offered the time for a spot 
to promote video rental generically. 

The VSDA has indicated it is pre- 

pared to go ahead with placing a spot 
on the bowl broadcast if the manufac- 
turers agree to go along and agree to 
provide promotional clips from which 
to compile the spot, according to 
Blockbuster senior VP Ron Castell. 

The offer was to be taken up at 
meetings Dec. 5-6 in New York be- 
tween the newly formed VSDA Re- 
tailers Advisory Committee and two 
committees composed of manufactur- 
ers: the Manufacturers Advisory 
Committee (for major studio repre- 
sentatives) and the newly created In- 
dependent Manufacturers Advisory 
Committee. 

3 Majors Take Rare Step 
With December Buy -Ins 

BY ED CHRISTMAN 

NEW YORK -Three music- indus- 
try majors, in moves some dealers 
characterize as somewhat unusual 
for this time of year, are offering 
deals on hit and catalog product for 
certain periods this month. 

All three deals began Dec. 3; 
deals from Uni Distribution Corp. 
(the renamed MCA distribution 
unit) and CBS Records Distribution 
run through Friday (14), a PGD pro- 
gram ran for one week. 

Typically, the fall buy -in pro- 
grams from the six majors are long 
over by the time December comes 

around, and the only product of- 
fered with incentives during this 
month are titles that are being 
worked by the labels. 

Some retailers suggest that the 
majors, aware that many chains are 
experiencing flat sales so far in this 
holiday season, offered the deals to 
help stimulate sales. But while ex- 
ecutives from PGD, Uni, and CBS 
each had other reasons for offering 
deals now, they also seemed to indi- 
rectly agree with the retailers' sug- 
gestion. 

"We did this strictly as a response 
to the accounts," says CBS VP of 

(Continued on page 80) 

While the meetings were still un- 
der way at press time, several studio 
executives contacted indicated their 
companies would likely participate in 

the spot, although in what manner 
and to what extent is still to be 
worked out. 

Work on the spot -as well as devel- 
opment of a theme and format - 
would have to be completed by Dec. 
17, when advertising materials for 
the broadcast must be delivered. 

The bowl will not be carried by any 
of the major television networks, but 
it will be syndicated nationally by 
Raycom Sports Network. Advertis- 
ing during the broadcast will cost 
$75,000 for 30 seconds. 

Despite the lack of a network con- 
tract, the bowl is expected to draw 
high ratings. The game will pit Penn 
State against Florida State Univ., 
currently ranked No. 6 and No. 7. 

According to Castell, Raycom has 
cleared the broadcast in more than 
90% of the country. 

The Blockbuster Bowl will be 
played for the first time this year. 
The game was originally to be known 
as the Sunshine Bowl to coincide with 
the Sunshine Festival in Fort Lauder- 
dale. But by kicking in $2.5 million to 
sponsor the game, Blockbuster was 
able to change the name. 

The Blockbuster Bowl will be the 
sixth- largest college bowl in the coun- 
try in terms of the purse. Each team 
will be paid $1.25 million to appear. 

Blockbuster has a three -year con- 
tract for the game, Castel] says, with 
options that could extend the rela- 
tionship for an additional 10 years. 

(Continued on page 82) 
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IFPI Prez: East Needs Copyright Aid 
Urges Education Before Pirates Gain Ground 

BY JEFF CLARK -MEADS 

LONDON -The head of the inter- 
national record industry's trade as- 
sociation is advocating direct action 
over the lack of copyright expertise 
in Eastern Europe. He says execu- 
tives from the infant independent 
Eastern recording business should 
be brought to the West and educat- 
ed. 

IFPI president Sir John Morgan 
feels such a learning process is 
more vital than ever following news 
that the East's pirates are prepar- 
ing to move to territories with no 
copyright law. 

The IFPI is pressing hard for ef- 
fective copyright legislation and en- 
forcement in Eastern Europe. How- 
ever, Morgan says he has heard 
that one of the biggest Polish pi- 
rates is preparing to move to the So- 
viet Union should such measures be 
introduced in his home country. 

Noted Composer 

Aaron Copland 

Dead At Age 90 
BY IS HOROWITZ 

NEW YORK -Aaron Copland, 
whose music came to be accepted 
throughout the world as quintes- 
sentially American, died Dec. 2 of 
respiratory failure in North Tar- 
rytown, N.Y. He was 90 years old. 

Although his fame rested large- 
ly on a dozen or so works, their 
wide dissemination through live 
performances and recordings 
made them known to more listen- 
ers than the music of any other 
American composer of classical 
music. 

Copland's influence, however, 
penetrated far beyond his own 
work. Throughout his career he 
was a devoted supporter of col- 
leagues, whatever their expres- 
sive idiom. He used his consider- 
able influence to promote new 
music, often by composers whose 
creative impulses differed mark- 
edly from his own. 

Copland's most popular score is 
undoubtedly his ballet "Appala- 
chian Spring," written in 1944 and 
still the subject of frequent new 
recordings. Other of his ballet 
scores, such as "Rodeo" and 'Bil- 
ly The Kid," command almost as 
much affection, and are joined by 
such works as "El Salon Mexico," 
"Lincoln Portrait," "Fanfare For 
The Common Man" as among the 
most -performed pieces in the stan- 
dard concert repertoire. 

Leonard Bernstein once called 
"Fanfare," also quoted in Cop - 
land's Third Symphony, 
the "world's leading hit tune." 

Also among Copland's most ac- 
cessible works are scores he 
wrote for such films as "Our 
Town" and "The Red Pony." He 
won art Oscar for his score to the 
1948 film "The Heiress." 

Copland's more esoteric works, 
including several using serial 
techniques, are less widely known 

(Continued on page 81) 

"This guy is already testing out the 
territory in the Soviet Union be- 
cause he knows his life could be 
made very difficult in Poland." 

The Soviet Union is likely to be a 
haven for pirates for some time be- 
cause, Morgan acknowledges, new 
copyright law is rightly very low on 
the Soviet Union's political agenda. 

The IFPI hopes, though, that pi- 
rates are becoming more marginal- 
ized. "The East wants legitimacy," 
Morgan says. "They want the im- 
age they have in the West as being a 
gang of pirate hoods to give way to 
the idea of being a flourishing mar- 
ket which is playing the game by 
the international rules." 

Morgan feels that process will be 
assisted by Eastern executives be- 
ing tutored by their more experi- 
enced Western colleagues. He 
points to courses organized by the 
World International Property Orga- 
nization that are already popular 

with record company staffs from 
the developing nations in South 
America and Africa. He hopes that 
Eastern Europeans will also take 
advantage of the IFPI -run and sub- 
sidized seminars on copyright. 

"We need to get people over here 
and teach them about copyright and 
the other things they need to know 
when running a record company. 
We're not talking about anything 
difficult; we're talking about telling 
them what a balance sheet looks 
like." 

For its part, the IFPI is building 
its own organization in the East. A 
national group has been established 
in Czechoslovakia and now has of- 
fices and permanent staff. The or- 
ganization is also becoming more 
active in Poland and Hungary. It 
has limited representation in Roma- 
nia and Bulgaria but is analyzing a 
report from a fact -finding mission 
in those countries. 

BMG, Terry Ellis Slate 
New Imago Records Imprint 

BY PAUL VERNA 

NEW YORK -The Bertelsmann 
Music Group and Terry Ellis, co- 
founder of Chrysalis Records and 
current chairman of the British 
Phonographic Industry, have 
formed a joint- venture label called 
the Imago Recording Co. 

The announcement was made by 
Michael Dornemann, BMG's presi- 
dent, chairman, and CEO, at a BMG 
reception Nov. 30 in New York. It 
ended months of speculation that a 
deal between Ellis and the German 
conglomerate was being negotiated. 

The British -born Ellis, who estab- 
lished Chrysalis in 1968 with part- 
ner Chris Wright and left the label 
in 1985, temporarily retiring from 
the music industry, says he will stay 
on as BPI chairman until June 1991, 
when his two-year term expires (see 
story, page 62). He says he does not 
plan to remain involved with the 

trade group thereafter. 
The Imago arrangement with 

BMG, according to Ellis, is for dis- 
tribution in the U.S. and licensing in 

the rest of the 
world. In the 
States, he says, 
"Imago will be an 
entirely stand- 
alone company. It 
will have its own 
promotion, sales, 
and marketing 
team, while BMG 
will handle distri- 

bution." He adds that the label will 
field a staff of "about 25 to start," 
with specific appointments to be an- 
nounced after Jan. 1. 

Ellis says Imago, which will be 
headquartered in New York, with 
additional A &R offices in London, 
Sydney, and Los Angeles, will debut 
in April 1991 with a release by King 

(Continued on page 79) 
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Glass Is SBK's Exec VP /GM 
Oversees Label Promo, Mktg:, Sales 

BY IRV LICHTMAN 

NEW YORK- Daniel Glass, a key 
player in the remarkable first -year 
success of SBK Records, has as- 
sumed direct, day -to-day responsibil- 
ities for the hot la- 
bel's promotion, 
sales, and market- 
ing functions. 

Glass, with the 
label as senior VP 
of promotion since 
it was organized in 
April 1989, has 
been promoted to 
executive VP /GM. 

In little more than a year after its 
debut under the CEMA distribution 
banner, SBK has had three No. 1 sin- 
gles from hit albums by Techno- 
tronic, Wilson Phillips, and Vanilla 
Ice, as well as the hit Teenage Mu- 
tant Ninja Turtles soundtrack. 

In dollar terms, the company ex- 

GLASS 

pects to gross more than $80 million 
for calendar 1990, twice the amount it 
had projected, according to Glass. 

"Charlie [ Koppelman] and Marty 
[Bandier] wanted one person for day - 
to-day responsibilities," says Glass, 
referring to the label's chairman/ 
CEO, and president /chief operating 
officer, respectively. Koppelman and 
Bandier founded the label as part of 
their sale of the SBK music publish- 
ing catalog to Thorn-EMI. 

Glass, who left Chrysalis Records 
as promotion VP to join SBK, will 
oversee a staff of 65 in the promo- 
tion, sales, and marketing divisions. 

Reporting to Glass are his major 
aides: top 40 promotion head Ken 
Lane, marketing head Ken Baum - 
stein, and VP of sales Bob Cahill. 
Glass also directs public relations un- 
der Elliot Hubbard and an interna- 
tional section. The label's A &R head, 
Don Rubin, continues to report to 

(Continued on page 72) 

RCA Says 'Hi.' Jive recording group Hi -Five celebrates the release of its self - 
titled debut album and meets the staff of RCA at a record release party held at 
BMG's Studio B. Shown, from left, are Butch Waugh, VP of promotion, RCA; 
Miller London, VP of product development /black music, RCA; Randy Goodman, 
VP of product development, RCA; Tony Thompson, Hi -Five; Barry Weiss, senior 
VP, Jive Records; Pete Jones, president, BMG Distribution; Russell Neal and 
Tristan Erby, Hi -Five; and Joe Galante, president, RCA Records. 

I EXECUTIVE TURNTABLE 

BILLBOARD. Christine Chinetti is named European sales and marketing man- 
ager for Billboard in London. She formerly handled European marketing 
for Music Business International. 

RECORD COMPANIES. Daniel Glass is promoted to executive VP /GM of SBK 
Records in New York. He was senior VP of promotion for the company (see 
story, this page). 

PolyGram Records in Nashville names Bobby Young VP of national 
country promotion and Kevin Herring manager of national country promo- 
tion. They were, respectively, director of national country promotion, and 
Midwest regional promotion manager for the company. 

Tom Corson is appointed VP of international artist development at Capi- 
tol Records in Los Angeles. He was VP of marketing at A &M Records. 

Bert de Ruiter is named European marketing director, U.S. repertoire, 
for A &M Records in London. He was European marketing manager at 

CHINETTI 

PolyGram. 
Danny Wynn is promoted to VP of business affairs, East Coast, for CBS 

Records in New York. He was director of business affairs for the company. 
RCA /Nashville appoints Eddie Mascolo VP of national country promo- 

tion and Bruce Shindler director of national country promotion. They were, 
respectively, VP of country promotion at Mercury/PolyGram, and manager 
of national promotion at RCA Nashville. In other appointments, RCA in 

CORSON DE RUITER WYNN 

ANDERSON CORFIELD KING PARRES 

New York names Bob Anderson Northeast regional director. He was sales 
manager of distribution at BMG's Boston branch. 

Virgin Records in Los Angeles names Gemma Corfield VP of A &R, and 
Diana Fried, Mike Rosenberg, and Sheila Coates product managers. They 
were, respectively, director of A &R, director of national singles sales, and 
East Coast regional sales manager, all for the label, and promotion director 
for KSOL San Francisco. 

Rincon Recordings in Los Angeles appoints Ralph King president and 
Fred Meyerson VP /GM. They were, respectively, executive VP /GM of 
Enigma Entertainment, and president of Ariel Entertainment. 

PUBLISHING. John M. Parres is appointed director of film and television mu- 
sic at BMG Music Publishing in Los Angeles. He was co-manager of A &R, 
film /television, for Warner Special Products. 

DISTRIBUTION. Independent National Distributors Inc. in Los Angeles ap- 
points Jeffrey High controller of California Record Distributors, a division 
of INDI. He was an auditor with the firm of Laventhol & Horwath. Jerry 
Winston is named to the board of directors of INDI; he remains president 
of Malverne Distributors, whose ownership has been transferred to INDI. 

RELATED FIELDS. Vinnie Longobardo is promoted to executive producer of 
MTV production for MTV: Music Television in New York. He was senior 
producer at the company. 
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Hammer, Aerosmith, Ice Tops In Nov. Certs 
Ronstad4 New Kids, Brooks Have Lucrative Month 

BY PAUL GREIN 

LOS ANGELES -The year's best- 
selling album, M.C. Hammer's 
"Please Hammer Don't Hurt 'Em," 
topped the 7- million mark in U.S. 
sales in November. That matches the 
sales volume of the top- selling al- 
bums of the past two years. The 
"Dirty Dancing" soundtrack sold 7 

million copies in 1988; New Kids On 
The Block's "Hangin' Tough" sold 7 

million in 1989. (Both albums subse- 
quently added to those totals.) 

Vanilla Ice's "To The Extreme" 
was certified gold, platinum, double - 
platinum, triple -platinum, and qua- 
druple- platinum in November, be- 
coming one of the fastest- selling al- 
bums in the history of the music 
business. (The album was further 
certified quintuple platinum on Dec. 
3. See story, page 5.) 

Garth Brooks' "No Fences" became 
the fastest- selling country blockbust- 
er since the Recording Industry Assn. 
of America introduced multiplatinum 
awards six years ago. Brooks' album 

Retailers Report Mixed Bag 

Of Results In Early Going 
BY PAUL VERNA 
and ED CHRISTMAN 

NEW YORK -Two weeks after 
Thanksgiving, music and video re- 

tailers are still 
emitting mixed 
signals regarding 
their holiday busi- 
ness. While some 
report moderate 
increases, others 
admit that sales 

are flat, reflecting the recessionary 
mood of the economy (Billboard, 
Dec. 8). 

Most of the retail executives who 

claim their business is up acknowl- 
edge that the increases are in the 
low single digits. "Overall, same - 
store sales are up maybe 5 %," says 
Stan Goman, senior VP of retail op- 
erations at West Sacramento, Calif. - 
based Tower Records /Tower Video, 
a 62 -store chain. "Christmas will be 
fine. Don't forget, there is an extra 
week of shopping this year." 

Tower's video rental business is 
soft, he says, adding, "For some 
reason, I think video renters are a 
little tired of renting and are buying 
instead. Sell- through video is 
strong -laserdiscs are going 

(Continued on page 83) 

States Can Now Be Sued 
Over Copyright Infringement 
WASHINGTON, D.C. -The U.S. 
Congress, at the urging of a copy- 
right coalition that includes songwrit- 
ers and music publishers as well as 
authors and book publishers, has 
made a fundamental copyright revi- 
sion that now makes states liable for 
copyright infringement violations. 

The bill, the Copyright Remedy 
Clarification Act, was signed into law 
Nov. 15 by President Bush. 

Passed by Congress at the end of 
session, the legislation amends the 
U.S. Code to clarify that the states, 
as well as their agencies and employ- 
ees, are subject to suit in federal 
court for infringement of copyright 
and exclusive rights in musical 
works. 

The new law voids a June 1989 di- 
vided ruling by the Supreme Court 
upholding a lower -court decision that 

the states are not liable because they 
are covered by the larger protection 
of sovereign immunity granted by 
the Eleventh Amendment. 

The new law makes clear sover- 
eign immunity does not extend to 
protection against copyright infringe- 
ment. 

The coalition, according to BMI 
lobbyist Jim Free, of Walker Asso- 
ciates, had worked "quietly for more 
than a year" with the Congress for 
hearings in the Senate and House, 
and to gain support for the bill. 

The new provisions give the music 
and literary community legal reme- 
dies and protection from activities 
that violate fair use on the state level. 
These activities include the use of un- 
licensed music and widespread photo- 
copying of books and magazine ar- 
ticles. BILL HOLLAND 

George Jones leaves Epic 
Singer Expected To Sign With MCA 

BY EDWARD MORRIS 

NASHVILLE -George Jones, com- 
monly regarded as the most expres- 
sive male singer in country music, 
has left CBS /Epic Records after 18 
years on the label. He is expected to 
sign with MCA Records, although 
the deal is not yet final. 

"We're all friends," says Roy 
Wunsch, CBS senior VP /GM. "I have 
the utmost respect for [George]. We 
want the absolute best for him, and I 
think it's working out best for 
George and CBS -and I hope for 

MCA." 
Wunsch would not comment on 

whether the split came at the end of 
Jones' contract or during it, deferring 
to Jones on that question. He asserts, 
though, that the dissolution was 
"very amicable." 

Neither Jones nor his manager and 
wife, Nancy, could be reached for 
comment. 

Jones is the third legendary per- 
former to depart from CBS in recent 
years. Johnny Cash -who had been 
with Columbia Records for 28 

(Continued on page 80) 

topped the 2- million -sales mark in its 
first three months. The post -1984 
country sales champ, Randy Travis' 
"Always And Forever," took nine 
months to top the 2- million mark. 

Aerosmith's "Pump" topped the 4- 

million mark last month, becoming 
the veteran band's top- selling studio 
album since "Toys In The Attic," 
which was released in 1975. That al- 
bum, which included "Walk This 
Way," eventually topped the 5 -mil- 
lion -sales mark. 

Linda Ronstadt's current album, 
"Cry Like A Rainstorm, Howl Like 
The Wind," topped the 2- million -sales 
mark. It is Ronstadt's first double - 
platinum album since "What's New" 
in 1983. It is also her first pop- orient- 

(Continued on page 81) 

Romo At The Top. Singer /songwriter Daniela Romo re -signs an exclusive 
long -term worldwide recording agreement with EMI Music. At the re- signing 
ceremony, Romo is presented with gold certification for U.S. sales of her recent 
"Quiero Amanecer Con Alguien" album. Pictured, from left, are Jose Behar, VP/ 
GM, Capitol /EMI Latin; David Stockley, managing director, International, EMI 

Music; Joe Smith, president and CEO, Capitol /EMI Music; Charles Andrews, 
managing director, Latin America, EMI Music; Romo; Tina Galindo, Romo's 
manager; Julio Saenz, managing director, EMI Capitol de Mexico; and Mario 

Ruiz, A &R and marketing director, Latin America, EMI Music. 

Looks Like A Merry Christmas For Manilow; 

Yanni, Cinderella Also Post Princely Gains 
CHRISTMAS IS still two weeks away, but candy 
canes -or lumps of coal -are already showing up in 
selected artists' stockings. 

Whitney Houston may have to settle for a few 
Baby Ruths this year instead of her usual Godiva 
chocolates. The superstar's third album, "I'm Your 
Baby Tonight," dips to No. 4 on the Top Pop Albums 
chart after reaching No. 3 last week. It's pushed down 
by the resurgent "Mariah Carey," the debut album 
by the Houston -esque singer who's starting to have a 
Houston -esque career. 

And there's no treat at 
all for Steve Winwood, 
whose "Refugees Of The 
Heart" dips to No. 29 af- 
ter reaching No. 27 last 
week. The Grammy win- 
ner's two previous studio 
albums both reached the 
top three. 

Scorpions' stockings 
are also looking a little 
bare as "Crazy World" 
falls to No. 33 after hitting No. 28 last week. The met- 
al band's three previous studio albums reached the top 
10. 

And those candy canes? 
Cinderella gets a nice big one as "Heartbreak Sta- 

tion" leaps from No. 69 to No. 27 in its second week. 
It's likely to become the band's third straight top 10 
album. 

It's like visions of Christmases past for Barry Man - 
ilow, whose "Because It's Christmas" vaults from 
No. 81 to No. 49 in its third week. The album leapfrogs 
over New Kids On The Block's "Merry Merry Christ- 
mas" to become the highest -charting Christmas al- 
bum on the current chart. 

And new age star Yanni could open a candy store 
with all his goodies as "Reflections Of Passion" leaps 
from No. 71 to No. 40. 

M.C. HAMMER's "Please Hammer Don't Hurt 
'Em" logs its 32nd consecutive week at No. 1 or No. 2 
on the pop albums chart. That's the longest uninter- 
rupted run in the top two by any album since Billboard 
merged the separate stereo and mono charts in 1963. 

The album has been in the top two every week since 
May 12, when it began a four -week run at No. 2 behind 
Sinead O'Connor's "I Do Not Want What I Haven't 
Got." In June it began a 21 -week run'at No. 1, which 
was interrupted when it fell to No. 2 for one week be- 
hind New Kids On The Block's "Step By Step." For 
the past six weeks, the album has finished second to 
Vanilla Ice's "To The Extreme." 

CAPITOL IS HEDGING its bets on Paul McCart- 
ney's new, double -CD live album, "Tripping The Live 
Fantastic." Though the $24.98 -list album has been out 
for just a month -and is listed at a healthy No. 32 on 

CHART 

DIA' 
by Pau 

this week's chart- Capitol has already released a one - 
CD album of highlights from the concert. That $10.98- 
list title enters the chart this week at No. 157. 

Capitol's goal, of course, was to make the project ac- 
cessible to fans who might be put off by the relatively 
high ticket price of the double CD. But the danger is 
that the album of highlights will cannibalize sales of 
the original, definitive release. 

Warner Bros. had a similar goal earlier this year 
when it issued an album of excerpts from Rod Stew - 

art's "Storyteller" compi- 
lation, though there are 
two key differences. That 
compilation was a four - 
CD boxed set, increasing 
the need for a lower - 
priced alternative. And 
Warner waited until the 
set had been out for four 
months and had dropped 
out of the top 100 before 
springing "Selections 
From 'Storyteller.' " t Grein 

FAST FACTS: Female soloists and groups account 
for four of the top five singles and five of the top 10 
albums on this week's pop charts. Contributing to 
both tallies: Bette Midler, Whitney Houston, Ma- 
donna, and Wilson Phillips. 

"Ralph Tresvant" leaps from No. 49 to 23 in its 
second week on the pop albums chart. It is off to an 
even faster start than either of the year's two previ- 
ous New Edition offshoot albums. "Johnny Gill" 
was No. 27 after two weeks; "Bell Biv DeVoe" was 
No. 30. Also, Tresvant lands his first No. 1 solo hit 
on the Hot R &B Singles chart with "Sensitivity." 

Damn Yankees' "High Enough" jumps to No. 10 
on the Hot 100, giving lead singer Ted Nugent his 
first top 10 hit. The gonzo rocker's biggest single as 
a solo artist, "Cat Scratch Fever," peaked at No. 30 
in 1977. 

Frank Sinatra's three -CD "The Capitol Years" 
jumps from No. 192 to No. 152; his four -CD "The Re- 
prise Collection" enters the chart at No. 164. How 
many current acts will stand the test of time like 
Sinatra has? Damned few. 

WE GET LETTERS: William Simpson of Los Ange- 
les notes that New Kids On The Block is the first 
act to have five albums on the pop chart at the same 
time since U2 scored with seven in the fall of 1987. 

Vincent M. Vero and Jarrett E. Nolan of WHTZ 
(Z100) New York, note that Cinderella's "Shelter 
Me" is the third song to make the Hot 100 that in- 
cludes a direct reference to MTV. It follows Dire 
Straits' "Money For Nothing" and George Mi- 
chael's current "Freedom." The irony? In each case 
the MTV reference is less -than -flattering, yet in 
each case the videos were played in heavy rotation. 
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COMMENTARY 

His Plea For Love & Peace Still Echoes 

LENNON HAD LASTING IMPACT ON WORLD 
BY DAVID FLITNER JR. 

The news of John Lennon's death, 10 
years ago on Dec. 8, hit like an emo- 
tional tornado. Fragments of memo- 
ries, impressions, and jagged ideas 
flew about in wild fury, to be scat- 
tered at random far from home. And 
there were questions: Who would do 
such a thing? Why must the bright 
young lights so often be extin- 
guished? What will it take to move 
our legislators to enact meaningful 
gun controls that comport with those 
of the rest of the civilized world? 

In retrospect, many of the impres- 
sions remain unsettled, many of the 
questions unanswered. But we know 
that John Lennon was important be- 
cause he was more than an entertain- 
er, more than an artist. "He wasn't a 
great musician," said Beatles produc- 
er George Martin, "but he was a 
great man." 

The fact is that, for those now in 
their 20s, 30s, and even 40s, the pri- 
mary cultural models have been mu- 
sicians and a select few political fig- 
ures. John Lennon was one of the 
most influential people in the growth 
of this generation's cultural identity. 
His death at age 40 was like some in- 
credible slap in the face that left one 
reeling in disbelief and disorientation. 
It was an event that people will re- 
member for a long time, recalling 
their whereabouts when they heard 
the news that sad Monday night. 

In the beginning, we came to know 
John Lennon through the infectious, 
electric exuberance of the Beatles' 
music and their triumphant arrival in 
the U.S. to appear on "The Ed Sulli- 
van Show." The message of the Bea- 
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ties' music, and of the Beatles them- 
selves, was simple and irresistible: 
Enjoy life. The Beatles were in the 
vanguard of the vertiginous social ca- 
cophony of the '60s. They encouraged 
fun, love, irreverence, a shaking -off 
of inhibition, and large doses of mu- 
sic. And they did this without hurting 
anyone. 

As the '60s increasingly became a 
time of turmoil, conflict, and confron- 

,\\\ ` \... 

By the '70s, Lennon felt the time 
had come for the young to grow be- 
yond the frolicking and mythologiz- 
ing about the Beatles. "The dream is 
over," he said ominously. "And I'm 
not just talking about the Beatles, 
I'm talking about the generation 
thing. The dream is over. It's over 
and we gotta -well I have personal- 
ly -get down to so- called reality." At 
that time, "reality" to Lennon meant 

`John Lennon was 
important because 

he was more 
than an artist' 

David Flitner Jr. is a composer, musician, 
and free -lance writer in the Boston area. 

tation, the Beatles sang and spoke 
more substantively of world peace, of 
love among all peoples. With Yoko 
Ono, John became increasingly visi- 
ble and active politically, speaking 
out against war and holding widely 
publicized demonstrations to drama- 
tize their call for peace and social jus- 
tice. John's lyrics, as a Beatle and lat- 
er as a solo performer, call for taking 
seriously a renunciation of material- 
ism, for telling the truth, and for giv- 
ing peace "a chance." 

He wouldn't let up. He kept chal- 
lenging, crying out, living his values. 

raising a family, building a marriage, 
sticking close to home, and giving 
precedence to the private personality 
over the public. 

But in 1980, John re- emerged. It 
was a contented and maturing person 
who reached out anew; who could 
say, "Well, you make your own 
dream. That's the Beatles' story, isn't 
it? ... Produce your own dream ... 
It's quite possible to do anything." 

It was good to see him and to hear, 
once again, his distinctive voice 
raised in song -a satisfying and reas- 
suring sensation. Perhaps it was a 

sign of his own peace of mind that 
John's music sounded more like the 
Beatles than anything else he had 
done as a solo artist. 

Then, murder. Grotesque, absurd, 
numbing to a generation grown shell - 
shocked to eulogizing such a high 
percentage of those it admired. 

This first decade since "what hap- 
pened," as Yoko Ono puts it, has been 
a sobering time; more shootings, 
greed made fashionable, war. But 
1989 saw the Velvet Revolution in 
Eastern Europe and the end of the 
Cold War. Czechoslovakia's new play- 
wright /president Vaclav Havel has 
called John Lennon one of the great 
figures of this century. During Fast 
Germany's first free election, in 
March, "Imagine" was played at 
campaign rallies. And what was one 
to make of a banner held above the 
jubilant crowd at the opening of the 
Brandenburg Gate in Berlin last 
year? It said "Come Together " -in 
English. This is the kind of thing so- 
cial scientists love to dismiss as "an- 
ecdotal"- therefore, irrelevant -evi - 
dence. But people who know music 
know better. John Lennon had some- 
thing to do with this. 

For many years following the 
group's dissolution, there had been 
hopes of a final Beatles gathering, 
just one more touch of grace from 
the magical, mythical mandala. There 
will be no Beatles reunion. What re- 
mains is a prolific catalog of record- 
ings, compositions, and memories. 
And a message as potent, relevant, 
and inescapable as it has always 
been: "All you need is love." 

Thank you, John Lennon. 

HYPOCRITICAL COLUMN 
Bravo to James Bernard for his 
sharp rebuttal of Edward C. Arren- 
dell's hypocritical call for record com- 
panies to play the role of censor. I 
will certainly not feel any better if it 
is an executive or a pompous jerk like 
Arrendell instead of a judge telling 
me what I can or cannot buy. I would 
also like to remind Peter Levinson 
(who wrote a letter in support of Ar- 
rendell's Nov. 3 Commentary) that 
the attacks against current rappers 
are not much different from the ones 
initially made against Duke Elling- 
ton, Count Basie, and other early jazz 
greats. 

On the other hand, I found the anti- 
censorship remarks by Russell Sim- 
mons unconvincing since Simmons 
shows he is willing to censor if he can 
make a buck from it. He recently put 
a censored version of "The Boomin' 
System" on the current L.L. Cool J al- 
bum in hopes of getting people to buy 
both the album and the uncensored 
single. Furthermore, there is no indi- 
cation on the cover that the album 
version is censored. You do not find 
out until you take it home and play. it. 
When you bring it back, you are told 
it cannot be exchanged since it is not 
defective. 

A consumer rip-off artist like Sim- 

mons is hardly somebody we need in 
the fight against censorship. 

Richard Warren 
Bronx, N.Y. 

SHOCKED AND OUTRAGED 

I was shocked and outraged to learn 
of the scandal involving Milli Vanilli. 
I just can't believe that some musi- 
cians today are willing to sacrifice ar- 
tistic integrity for easy profits. 

As a dedicated audiophile since my 
childhood, I have watched musical 
trends come and go over the years, 
and I realize that music has to change 
and move with the times. However, 
when record companies try to insult 
the intelligence of the record- buying 
public, then I fear that I cannot be si- 
lent anymore and I must comment. 

There have been prior instances 
where studio musicians got together, 
called themselves a certain name, and 
put out albums of their studio ses- 
sions: the Alan Parsons Project and 
Steely Dan were two such groups. 
Their music has been enjoyable, and 
everyone knew that they were just 
studio guys trying to make some 
good music. They did not pretend to 
be anything they weren't, and they 
deserved every kudo they received. 

I'm very sorry the Milli Vanilli fias- 
co had to happen, and I do hope that 
record producers and talent impresa- 
rios will think twice before they try to 

pull a stunt like this again. 
Elaine Sculnick 
Tel Aviv, Israel 

AMEN TO ARRENDELL 

I say "amen" to Edward C. Arrendell's 
"Porn Degrades Free Speech" (Bill- 
board Commentary, Nov. 3). He ex- 
presses what a lot of lay people think 
but do not know exactly how to say. 

I have mixed feelings about censor- 
ship and who decides how far it 
should go. When Clark Gable said his 
famous line in the movie "Gone With 
The Wind," it opened the door for 
something worse to follow. It always 
does. I shudder to think what will fol- 
low 2 Live Crew, No Face, and others 
out there 'in the recording business 
and on MTV. 

I suggest that the recording indus- 
try pay attention to what Arrendell 
has to say about this subject. I do not 
carry the "crap music" that Arrendell 
spoke of and will not sell it in my 
store. I would also like to suggest 
that Billboard code the music charts 
to identify albums that bear warning 
stickers so that I can monitor my in- 
ventory more closely. 

Archie Burkhead 
The Record Shop 

Asheboro, N.C. 

BRAVO TO BILLBOARD! 

A platinum star should be awarded 

to each and every member of the 
Billboard staff who made the 1990 
Billboard Music Awards possible! 
It is about time (and long overdue) 
that there was an awards show 
whose nominations and nominees 
represent every aspect (pop, R &B, 
dance, etc.) of public opinion as 
shown by the music charts. 

It is awards shows like this and 
the Soul Train Awards that will be- 
come more popular over the years 
because they represent and re- 
spect the public opinion in each 
category. 

It is nice to win one of these 
awards; however, it is much nicer 
to win (or should I say earn) a gold 
or platinum single or album. 

Sean A. Beatty 
Brooklyn, N.Y. 

Editor's Note: The 19,90 Billboard 
Music Awards will air at 8 p.m. 
Monday (10) on Fox Broadcasting 
Co. stations. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Ken Terry, Com- 
mentary Editor, Billboard, 1515 
Broadway, New York, N.Y 10036. 
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Can Tap 40 Really Play Classic Rock? 
BY SEAN ROSS 

NEW YORK -Can a top 40 station 
play "Shooting Star" by Bad Compa- 
ny? "Sunspot Baby" by Bob Seger? 
"Dear Prudence" by the Beatles? 

At a time when many top 40 PDs 
are unsure how well current rock 
mixes with dance music, WOKI (I100) 
Knoxville, Tenn., PD Clay Gish is on 
his third year of mixing a lot of clas- 
sic rock titles, including the above, 
with such currents as "Ice Ice Baby" 
and "Biscuit's In The House." 

Gish may be the most extreme ex- 
ample of a top 40 PD using classic 
rock oldies to target adults. But he is 
not alone. WXKS -FM (Kiss 108) Bos- 
ton stepped up its use of both rock 
and pop oldies several years ago 
when WODS (Oldies 103) began 
threatening its adult demos. It still 
plays an occasional "Happy" by the 
Rolling Stones or "Take Me To The 
River" by the Talking Heads, even 
with mainstream WZOU having be- 
come more of a factor recently. 

KMYZ Tulsa, Okla., is one of a 
handful of E. Alvin Davis top 40 rock- 
ers that play '70s classics. It was up 
7.7 -10.3 in the summer Arbitron, well 
ahead of its more mainstream rival. 
(See PD Of The Week, page 18.) 
CHED Edmonton, Alberta, has been 
playing classic rock songs -some of 
them dating back to the '60s -for al- 
most a year now. WKXX (Kix 106) 
Birmingham, Ala., used classic rock 
oldies heavily in its first weeks under 
OM Mason Dixon, although it has 
since backed off. 

And "adult top 40" KHMX (Mix 
96.5) Houston, which went 3.8 -5.3 in 
the first fall Arbitrend, has made am- 
ple use of '70s and '80s rock oldies, 
ranging from "Peaceful Easy Feel- 
ing" to "Thunder Island." 

SOUTHERN COMFORT ZONE? 

WOKI's mix confounds most indus- 
try observers. But under Gish, I100 
has gone from last among the city's 
five major FMs to second. And his 
only format rival, the more conven- 
tionally focused WTNZ, went dark 
shortly after I100 altered its format. 

As Gish sees it, "The failure of top 
40 is its failure to provide listener 
comfort. What does a top 40 have for 

a guy who's 32 years old? I just drove 
across the country and most of the 
top 40s I listened to had nothing that 
would appeal to [adults]. 

"In the summer, [album competi- 
tor] WIMZ's weekly cume in their 
target demo of 12 -plus men was 
111,000. We're reaching 104,000 adult 
men. On the other end of the scale, 
AC WMYU has 122,000 women. We 
reach 139,500 women." 

More than any other station listed 
here, WOKI's currents extend onto 
the "adult rock" turf of most present - 
day album rock stations. Currents 
Gish has played in recent months in- 
clude "Pretending" and "No Alibis" 
by Eric Clapton, "Concrete & Steel" 
by ZZ Top, "Brickyard Road," by 

`What does a top 
40 have for a 

guy who's 32 ?' 

Johnny Van Zant, and Roger Waters 
& Cyndi Lauper's "Another Brick In 
The Wall." as well as Tony! Toni! 
Toné!, Black Box, and Deee -Lite. 

Similarly, Gish's 35 core artists in- 
clude Van Halen, ZZ Top, Steve Win - 
wood, Tom Petty, Heart, Foreigner, 
Fleetwood Mac, the Eagles, AC /DC, 
Aerosmith, and Led Zeppelin -all 
acts that one might expect from 
WIMZ. They also include the non - 
WIMZ likes of Prince, Madonna, 
Cher, and the Beach Boys. 

Gish's philosophy is, by his own ad- 
mission, carried over from his days at 
top 40 KRBE Houston, which, in the 
late '70s, played Jethro Tull album 
cuts. His "superstar CHR" theory 
may sound familiar to those who 
worked top 40 in the '70s, but it has 
not been heard much since the song - 
driven top 40 revival of the mid -'80s. 

"The acts we play are big tour acts 
and these are the songs they play to 
huge crowds. I don't consider them 
classic rock. I consider them core 
songs from core artists. We don't 
play Janis Joplin or Jimi Hendrix or 
the Doors or acts that aren't still 
around and viable." 

Gish will play some classic- leaning 
titles all day. Others, like his Beatles 

Santa's Helpers. Sisters Carnie, left, and Wendy Wilson, right, who comprise 
two -thirds of the group Wilson Phillips, recently taped a segment of Hitline 
USA's Christmas show that is set to air Dec. 23. Pictured with the Wilsons is 

Hitline USA production elf Dean Gross. 

oldies -the bulk of which are from 
the White Album -are used as morn- 
ing -drive novelties. 

LOC'S WILD THING MEETS THE TROGGS 

In Canada, where top 40 is still a 
primarily AM format, CHED PD 
Wayne Bryant began throwing the 
Rolling Stones, CCR, Clapton, and 
even "Wild Thing" by the Troggs 
into his mix last January and says it 
"seems to have made an impression 
in the market in terms of variety and 
lack of repetition." By day, CHED 
plays four classic rock titles an hour. 
It starts phasing out the gold at 4 
p.m., becoming all- current by 6 p.m. 

KHMX, on the other hand, tends to 
start its harder titles in the after- 
noon. PD Guy Zapoleon's initial plan 
was to go back to 1977, but he now 
goes back as far as "Maybe I'm 
Amazed" by Paul McCartney. 

Playing "Cold As Ice" or "Running 
On Empty" explains why KHMX ap- 
peared to draw listeners from top 40s 
KRBE and KKBQ, AC KLTR, and 
classic rock KZFX, Zapoleon says. 
"KZFX's female audience listened to 
them because it was the best choice 
they had available. KZFX is good, 
but ... we [can do] a better job of tar- 
geting their women." 

Like early gold -based AC program- 
mers, Zapoleon allows that oldies are 
getting KHMX more attention than 
his currents. He is not sure whether 
the same listeners who call for Mar - 
iah Carey are the ones calling for 
"The Load Out /Stay," but he says 
that both genres of music are getting 
equal phones. And that "Hotel Cali- 
fornia" is one of his top requests. 

WKXX's experiment with classic 
rock stemmed from a weeklong sign - 
on stunt in which it parodied a differ- 
ent Birmingham FM each day. On the 
day that Kix took on classic- leaning 
WZRR, the reaction was so strong 
that Dixon and PD Brian Christopher 
"were looking at each other wonder- 
ing if WZRR wouldn't be a better tar- 
get, as opposed to our original plan of 
being between the other CHR and 
the AC in the market." 

Eventually, however, Dixon 
backed the rock oldies down to morn- 
ing drive, an oldies show, and an oc- 
casional spike record in middays. 
There is enough top 40 music from 
the last 10 years that he does not feel 
he has to go outside the format 
boundaries often, Dixon says. Yet his 
willingness to throw in an occasional 
"Sweet Home Alabama" means "we 
will pull audience from our CHR com- 
petitor, our AC competitor, and our 
classic rock competitor. And our de- 
mos will be better than [top 40] 
WAPI -FM," says Dixon. 

AVOIDING TRAIN WRECKS 

But does classic rock fit on a cur- 
rent- based top 40? Zapoleon would 
not play most of his gold titles on a 
mainstream top 40 -yet. "It's really 
hard to play 'Feels Like The First 
Time' then play `Rub You The Right 
Way.' They just aren't compatible. 

But the current music scene is chang- 
ing with the Bon Jovis and Nelsons. 
By next spring, we're going to be 
back into an era of balanced music. 
The funk and rap is going to be gone 
for the most part, and then you can 
dig into this stuff." 

Similarly, longtime classic rock 
consultant Gary Guthrie would never 
mix classic rock and top 40 "because I 
don't think the production values are 
the same. If I were going to pick 
something from the '70s, I would go 
to 'Best Of My Love' by the Emotions 
or 'September' before 'Shooting Star' 
or 'Can't Get Enough.' And definitely 
no '60s rock." 

Yet, Guthrie admits that his client 
WZLX Boston does share with Kiss 
108 "because they're a family station 
and appeal to more family members 
than a classic rock station. Not only 
do the mother and her teenagers lis- 
ten, when they play 'Maggie Mae' or 
'Hotel California,' they can also drag 
in the husband for five minutes." 

The difference between Kiss 108 
and others that might follow its ex- 
ample, Guthrie says, is that Kiss PD 
Sunny Joe White "is an artist. He can 
make these things fit and make them 
an acceptable part of the flow. With a 
lot of people you have 'train -wreck' 
segues all over the place." 

WKXX's Dixon will always use a 
produced stager, or a listener request 
"so that we have a reason" for play- 
ing rock oldies. Dixon makes a point 
of putting his classic rock titles next 
to Jude Cole, Winwood, Wilson Phil- 
lips, or the like. I100's Gish goes fur- 
ther, saying "every record on this 
station is a transition record. You'll 
hear Vanilla Ice, Tina Turner, and 
then Rod Stewart." 

Having taken over a station that 
was faltering with a less unusual mu- 
sic mix, Gish denies that I100 would 
be vulnerable if another top 40 rode 
into town targeting teens. "We're 
playing Vanilla Ice, M.C. Hammer, 
and some of the alternative things 
like Concrete Blonde or Information 
Society. We're as hip sounding as any 
top 40 in the United States." 

Gish admits that a "Sunspot Baby" 
gets only upper -demo requests. "But 
we had people vote for their favorite 
group a couple of months back, and 
the No. 1 group as voted on by over 
500 people was Led Zeppelin, and 
that included a lot of teens." 

CHED does not have a mainstream 
top 40 competitor either. And Bryant 
admits that had he been contending 
with one, "it definitely would have af- 
fected the decision- making process" 
last year. But his requests for oldies 
"run pretty much across the board, 
including teens. And I've had maybe 
two complaint letters and two phone 
calls from teens. 

"Our latest research shows an in- 
crease in teens. So while we've been 
concerned about teens moving to FM, 
if the lastest research is accurate, 
we've been increasing in teens -espe- 
cially the male ones who would be the 
first to go to FM." 

Infinity Gets 

`Stern' Rebuke; 

Will Fight Fine 
BY BILL HOLLAND 

WASHINGTON, D.C. The FCC 
announced Nov. 30 that it had 
fined Infinity Broadcasting $6,000 
for what it decided were indecent 
segments of the now well- publi- 
cized excerpts from Howard 
Stern's "Christmas Party" broad- 
cast of Dec. 16, 1988. The commis- 
sion fined each of the stations that 
simulcast the morning show 
$2,000: WXRK New York, WYSP 
Philadelphia, and WJFK Washing- 
ton, D.C. 

The FCC said that the Stern 
show, which included bits about 
orgasm -by- hypnosis and a man 
who played piano with his penis, 
"fit squarely" within its rules 
against indecent broadcasting 
during hours when children would 
be listening. 

WASHINGTON 
ROUNDUP 

The commission said the fines, 
which could have been much larg- 
er, were reached, in part, due to 
Infinity's "asserted good -faith 
conduct." And it noted that 
WYSP was previously issued a 
warning in 1987 for material on 
the Stern show. 

Infinity, unlike some other re- 
cently cited groups, says it will 
not pay the fine and will challenge 
the decision within 30 days. 

INDECENCY APPEAL CASE COMING 
The U.S. Court of Appeals in 

Washington will hear oral argu- 
ments Jan. 8 on the constitutional- 
ity of a 24-hour ban against inde- 
cent broadcasts. That ban has 
been on the law books since 1988, 
but was legally challenged at 
once. 

Late in the 1988 congressional 
session, Sen. Jesse Helms, R -N.C., 
attached the measure to the ap- 
propriations bill, which was 
signed by the President. The FCC, 
under law, then adopted the ban 
Dec. 21, 1988, displacing its tradi- 
tional "safe harbor" late- night- 
hours rule for the programming. 
Broadcast and First Amendment 
groups that challenged the action 
argued that such speech is consti- 
tutionally protected and can be 
broadcast. The appeals court deci- 
sion is expected in the spring, and 
it will almost certainly be ap- 
pealed to the Supreme Court. 

NAB: NO SATELLITE CD DAB 

The National Assn. of Broad- 
casters, in reply comments to the 
FCC Nov. 30, called on the com- 
mission to discard a request by 
Strother Communications' Satel- 
lite CD Radio for an application to 
construct and operate a DAB sys- 
tem using two space satellites. 
The NAB has an ally in a TV- 
group-owners trade group, which 
claims Strother's DAB test, on 
UHF frequencies, would cause 
TV interference. They want those 
frequencies set aside for TV and 
HDTV uses only. 
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tond Arbitrend: Will It Be A Lite Fall? 
Iderone To WDRE; Slew Of AC Changes 

LOOK FOR A TIGHT finish when 
the fall Arbitron ratings come back 
next month. In the second Arbitrend, 
AC WLTW was up 5.1 -5.2, just ahead 
of urban WRKS, which was off 5.2- 
5.1. Oldies WCBS -FM (4.9 -4.7) was 
third, unless you count WPAT -AM- 
FM as a simulcast, in which case they 
go 5.0 -5.1. Top 40 WHTZ (4.3 -4.5) re- 
bounded slightly in fourth place. 

Other New York numbers of note: 
Dance . WQHT (Hot 97) 3.6 -4.2, after 
an abnormally soft month; urban 
WBLS (3.8 -3.9); album WNEW -FM 
(3.9 -3.7) and WXRK (3.1 -3.4); AC 
WNSR (3.4-3.3); N/T WABC (2.8 -3.1); 
country WYNY (2.3-3.0); and top 40 
WPLJ (2.6 -2.5). Adult standards 
WNEW -which has added a lot of 
soft AC -type material in recent 
months -was stable 1.7 -1.8. 

In Los Angeles, AC KOST still 
leads 6.4 -5.7, but it's closer than usual 
as top 40 KIIS -AM -FM rises 5.0 -5.4. 
Album KLOS posts its best ranker 
showing in some time, finishing in 
third place, 4.3 -4.5. N/T KABC holds 
at fourth (4.4 -4.4). KPWR (Power 
106) rebounds slightly, 4.1 -4.3. Also: 
AC KBIG (3.7 -3.9); Spanish KLVE 
(3.0 -3.7); urban KKBT (3.7 -3.5); top 
40 /rock KQLZ (3.1 -2.8). 

In Chicago, N/T WGN opens its 
lead over urban WGCI: 8.8 -9.7 to 7.0- 
7.3. The big story remains the ascent 
of top 40 /dance WBBM -FM (B96), 
which goes 5.6 -6.1. Also: album 
WLUP -FM (4.9 -4.5) and WCKG (4.4- 
4.5); urban/AC WVAZ (4.2 -4.0); coun- 
try WUSN (3.0 -3.4); N /Ts WLUP -AM 
(2.3 -2.7) and WLS (2.5-1.9). 

GREASE SUIT OVER 

The Washington Post reports that 
a $10.7 million civil suit against the 
owners of WWDC -FM (DC101) and 
its morning star, Greaseman, has 
been dismissed. The suit stemmed 
out of a wakeup call that Greaseman 
made to a listener's girlfriend. She 
charged that Greaseman aired a bo- 
gus call suggesting that another man 
had answered and handed the phone 
to her. The plantiffs broke up over 
the phone call. 

The Charlotte, N.C., Observer says 
that WRFX is airing anti-drug PSAs 
from morning man John -Boy Isley 
as part of his plea bargain following 
his arrest on drug charges. Isley is 
currently in rehab, and must also 
submit to random drug testing and 
perform 80 hours of community ser- 
vice. The PSAs will air indefinitely on 
WRFX eight -10 times daily. 

PROGRAMMING: CALDERONE TO LI. 
WHFS Washington, D.C., OM 

Tom Calderone is the new PD at 
modern WDRE Long Island, N.Y., 
replacing Denis McNamara, now of- 
ficially with PolyGram. Across the Is- 
land at AC WALK, operations direc- 
tor Bill Edwards is upped to station 
manager. Mark Daniels, who had 
been assistant OD' since Gene Mi- 
chaels promotion to PD, is now OD. 

At AC KODA Houston, PD David 
McKay is gone and can be reached at 
713. 890.8830 . PD Bruce Buchan- 
an is out at AC WAXY Miami. No re- 
placement has been named ... Jeff 
McMurray makes the big jump from 
the PD job at classic rock KZTR Ven- 
tura, Calif., to the PD job at KSEG 

(Eagle 96.9) Sacramento, Calif. 
At AC WEZI (94 Lite) Memphis, 

former production manager Ira Wat- 
son is named OD. AM sister WNWZ 
has dropped easy listening and re- 
turned to Unistar N /T. 

KBEQ Kansas City, Mo., GM Bob 
Laurence is returning to the VP/pro- 
gramming job with parent Noble 
Broadcasting; GSM Dave Gorman is 
now GM. At crosstown KMBR, 
which recently segued from easy to 
AC Lite 99, Jim Welch relinquishes 
his PD, but remains MD /mornings. 
OM Brad Waldo oversees both 
KMBR and N/T KMBZ. 

Adult standards WXTZ Indianapo- 
lis is now simulcasting classic rock 
sister WFXF. PD Bill Mondary 

by Sean Ross with 
Craig Rosen & Phyllis Stark 

stays on for traffic reports. Six staff- 
ers are gone. Also, Michael O'Riley 
joins The Fox for mornings from 
WAQX Syracuse, N.Y. ... At mod- 
ern WXVX (X15) Pittsburgh, PD 
Dave Calabrese exits for Geffen Re- 
cords; GM Ken Vehec is out also. 

Wes Longino from KBRD Seattle 
is the new PD at easy rival KEZX. 
He replaces Payton Mays, now doing 
mornings at crosstown KKNW. Also, 
Jim LaMarca is out as PD at oldies 
KBSG ... At top 40 KKYK Little 
Rock, Ark., Hollywood Haze joins as 
OM /MD from KKSS Albuquerque, 
N.M.; morning man Craig O'Neil is 
upped to PD. 

SMN Traditional C &W affiliate 
WHO() Orlando, Fla., taps Rick 
Humphrey from crosstown WSSP 
as its new PD, replacing Earl Har- 
vey. In addition, format veteran Clay 
Daniels joins the station as morning 
drive goes local. Also, WMYY (My 
97) Albany, N.Y., is on the air doing 
SMN's mainstream country format- 
not TC&W as written elsewhere. 

Country WPLA Tampa, Fla., is 
now all sports WFNS under new PD/ 
middays Rick Sarro from crosstown 
WTKN. Doing late afternoons is an- 
other ex -WTKN host, Nanci Donnel- 
Ian. Former New York Mets pitcher 
Wild Bill Denehy is doing middays. 
Darcel Schouler, last with crosstown 
WFLZ, joins for promotions. 

With legendary jazz station 
WBBY Columbus, Ohio, going away 
at the end of the year, urban WCKX 
has switched to jazz in middays and 
overnights, presumably as a feeler 
for a bigger change. Weekender 
Leon Robinson is now full -time in 
middays. He replaces Marlon 
Saunders. Across town, Steve Can- 
trell returns to country WMNI as 
PD; he replaces Damon Sheridan, 
now PD of rival WCLT -FM. 

Elsewhere in the partial format 
change department, album WRNO 
New Orleans picks up SMN Z -Rock 

for nights and overnights. Night jock 
Kenny Vest goes to afternoons. PD 
Michael Costello comes off the air 
... At top 40 WZAT (Z102) Savannah, 
Ga., Ralph Wimmer is the new PD/ 
morning man. That leaves rival 
WHTK with a similar opening. 

Green Bay, Wis., gets a new top 40 
outlet as WQZZ returns to the air as 
Satellite Music Network "The Heat" 
station WHET. WHET is co -pro- 
grammed by Ray Ross with FM AC 
WOZZ and oldies AM WQWM. Da- 
vid Louis from KKRC Sioux Falls, 
S.D., joins for mornings. 

Oldies WCWA Toledo, Ohio, has 
picked up SMN Kool Gold format. 
PD Ron Sobczak stays on, as does 
Ken Cahoo. The rest of the staff is 
gone ... Kim Travis is now consult- 
ing top 40 KFBQ Cheyenne, Wyo... . 

KHTT Santa Rosa, Calif., PD Jeff 
Cochran is the new PD of top 40 
KIOC (K106) Beaumont, Texas; own- 
er Ken Stevens reclaims GM duties 
from Gary Teaney. 

PD Scooter B. Stevens has been 
upped to GM at top 40 KKMG Colo- 
rado Springs, Colo., replacing GM 
Rod Beaugren. KKMG has entered 
into a time -brokerage agreement 
with crosstown classic rocker 
KKFM. GSM Ed Doyle and his staff 
will sell time for KKMG. Damon 
Scott joins WTIC -FM Hartford, 
Conn., as production director. 

At country WTNT Tallahassee, 
Fla., MD Bill Kelly is upped to PD. 
David Lowe from WNOG Naples, 
Fla., is the station's new GM follow- 
ing an ownership transfer. Also, si- 
mulcast WTNT -AM is now SMN Tra- 
ditional C &W affiliate WNLS. 
Across town, SMN picks up simul- 
cast AC WBGM as new Heart & Soul 
R&B /oldies affiliate WHBT ... MD 
Michael Cross is upped to PD at al- 
bum KJKJ Grand Forks, N.D. 

At top 40 WKHI (Power 99.9) 
Ocean City, Md., GM Choppy Layton 
and OM Wayne Powell are out. GSM 
Steve Michaels is now GM. PD JJ. 
"Hitman" McKay adds OM stripes. 
Slick Chris Kelly becomes APD/ 
MD /p.m. drive from nights. Across 
town at AC WQHQ, Lee Edwards 
comes from AC WCEM -FM Cam- 
bridge, Md., for nights, replacing 
Mike Poole. And Karen Milbourne 
joins adult standards AM WLVW. 

After months of rumors that 
WQXR -AM New York would go to a 
business -news format, Business Ra- 
dio Network has instead signed a 
pact with the station that will put 
one -minute hourly summaries into 
newscasts on its AM and FM. In oth- 
er network news, ABC N/T host 
Tom Snyder has signed a new mul- 
tiyear contract with the network. Be- 
sides his nightly show, he will launch 
a new 90- second commentary. 

PEOPLE: WHO HIRED J.R.7 
At top 40 WZOU Boston, John 

"J.R" Edwards from the late KROY 
Sacramento, Calif., joins the morning 
show replacing Scott Mackenzie ... 
Former WAPW (Power 99) Atlanta 
night jock The Janitor is now official 
in nights at top 40 WDFX Detroit; 
this means that Domino is now offi- 
cial in nights again in Atlanta. 

After several weeks of rumors, 
veteran KDAY Los Angeles person- 

newsline... 
JAY COOK, president of Gannett Radio, has added GM duties at its KIIS 
Los Angeles on a permanent basis. The move means that GM Lynn 
Anderson is now officially "no longer with Gannett," something the 
company had initially refused to confirm. 

JAY MEYERS has been named VP of Sherman Broadcasting. He is the 
former GM of WRMM Rochester, N.Y. 

JOHN LATON is named executive VP of WEEI Boston, replacing Michael 
Wheeler. Laton was chief operating officer of the Sunshine Group. 

DEBORAH PARENTI -MANN is the new VP /GM at Stoner's WWSN Dayton, 
Ohio. She replaces Bruce Dodge, who transfers to the same job at 
WIMZ Knoxville, Tenn., replacing Kerry Lambert. 

CASEY STANK is the new GM of N/T KGU Honolulu and has an option 
to purchase the station in the next four months. Also, KGU PD Billi 
Gillman has resigned, and has not been replaced. 

OTHER APPOINTMENTS: Skip Broussard is the new GM of WCAW /WVAF 
Charleston, W.Va., replacing Earle Buck. He was GM of KAYI (K107) 
Tulsa, Okla.; Erica Farber Viola goes from executive VP /radio devel- 
opment of Interep Radio Store to VP /marketing of its newly acquired 
Schubert Radio Sales. 

ARBITRON'S RADIO ADVISORY COUNCIL has named the following new reps: 
WHYT Detroit GM John Cravens (chairman); WAPI Birmingham, 
Ala., GM Bernie Barker (vice chairman); Eastman Radio's Charles Sis - 
len (research director); WFLC Miami GM Mike Disney (major- market 
AC rep); Summit Broadcasting's Owen Weber (urban, all- market rep); 
WIL St. Louis' Dick Williams (major- market country rep); and WEAT 
West Palm Beach, Fla.'s Jim Connor (medium- market easy rep). 

BEDFORD BROADCASTING buys RKO General's last property, KFRC San 
Francisco, for $8 million. 

ality Lisa Canning joins rival KJLH 
for nights ... Now You Definitely 
Can't See Their Lips Move: Ventrilo- 
quist act Willie Tyler & Lester are 
the latest celebrity part -timers on 
KKDA (Soul 73) Dallas ... At urban 
KKFX Seattle, promotion director/ 
midday jock Nikki Hill is named MD. 

Former W W WZ (Z93) Charleston, 
S.C., PD BJ. Lewis is the new morn- 
ing man at urban WBLK (Power 94) 
Buffalo, N.Y., where he joins Lou St. 
James. In other changes at the sta- 
tion, Lee Pettigree goes from after- 
noons to middays. Debbie Sims goes 
from middays to late nights. 

Paul Kramer, last MD of top 40/ 
dance WMXP Pittsburgh, joins Lou 
Simon as morning co-host of top 40 
KZHT Salt Lake City ... Former 
WHTZ (Z100) New York jock Pat 
McKay is now doing weekends and 
some production work at top 40 
KDWB -FM Minneapolis. 

KATM Colorado Springs, Colo., 
APD /morning man Bob Majors goes 
to afternoons at country WHKO 
(K99.1) Dayton, Ohio, replacing Jake 
Kincaid ...KKYK Little Rock, Ark., 
night jock Joe Mama becomes the 
latest staffer to follow Brian Bridge - 
man to KHTK St. Louis where he'll 
do nights, replacing Mike Shannon. 

At WJMH (102 Jamz) Greensboro, 
N.C., Tim Stephens joins for the p.m. 
drive from KRFD (FM100) Chico, 
Calif. At urban rival WQMG (Power 
97), Greg Allen joins the morning 
team from overnights at crosstown 
AC WMAG. WQMG still needs a 
MD /p.m. driver. Also, album WSHE 
Miami needs p.m. driver- preferably 
one with PD aspirations. 

Former N/T WMAL Washington, 
D.C., midday jock John Lyon has re- 
surfaced in swing at crosstown easy 
outlet WGAY ... Former WGTR Mi- 
ami overnighter Gaby "Sister 
Squeeze" Rios moves to Japan for 

afternoons at top 40 FM Osaka ... 
WLLZ Detroit overnighter Jim Ellis 
joins album MILE St. Louis for the 
same slot replacing Bill Poole. 

Top 40 KIWI (K96.7) Austin, Tex- 
as, hires Bob Lanier & Mike Stikes 
from album WVRK Columbus, Ga., 
to replace Kevin Conner. He has 
gone to crosstown KGSR. Also at 
KHFI, morning team member Beth 
Youngblood goes from mornings to 
middays. Porsche from rival KBTS 
(B93) joins for overnights replacing 
Julian Evans. Kelly D'Angelo 
moves to weekends. At B93, over- 
nighter C.C. Cruz and sports director 
Jose Brown are out. 

At album KTYD Santa Barbara, 
Calif., Keith Hansen from KRZR 
Fresno, Calif., joins for mornings. 
Jeff Hanley, former KLOS Los An- 
geles part- timer, is the new p.m. driv- 
er. Sherry Rodrigues is named pro- 
motion director ... Johnny Burke, 
last with WUFX Buffalo, N.Y., is the 
new morning man for WHNN (Oldies 
96) Saginaw, Mich.; he replaces Lar- 
ry McLain, now with WOOD Grand 
Rapids, Mich. ... WHXT (Hot 99.9) 
Allentown, Pa., MD /night jock Eric 
Stryker heads for the APD /morning 
co-host slot at WPXR Quad Cities, 
Iowa /Ill. 

WFQX Winchester, Va., MD/ 
morning man Kevin Edmonston 
joins album WWTR Ocean City, Md., 
as MD /p.m. drive. He replaces Col- 
leen Carew who will continue in 
swing at WIYY Baltimore ... Top 40 
WNNK Harrisburg, Pa., MD Ed Au- 
gust is out ... Morning man Ron 
Stryker is upped to MD at album 
WHMH St. Cloud, Minn. ... WPRR 
Altoona, Pa., OM Scott St. John is 
now doing weekends at top 40 /dance 
WMXP Pittsburgh as well ... Julio 
Flores goes from weekends at classic 
rock KLSX Los Angeles to weekends 
at adult alternative rival KTWV. 
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Billboard® 
FOR WEEK ENDING 
DECEMBER 15, 1990 ER PLAYLISTS,. 

PLATINUM-Stations with a weekly cume 
audience of more than 1 million. 

GOLD- Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER- Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

New York 

lleee/t 

0.M.: Steve Kingston 
1 2 Stevie B Because I Lek You (The Pos 
2 1 Poison, Something To Believe In 
3 3 Jon Bon Jovi Miracle (From "Young Gu 
4 4 Deee-Cite, Groove Is In The Heart 
5 5 Tony! Toni! Tone!, Feels Good 
6 7 Whitney Houston, I'm Your Baby Tonigh 
7 10 DNA Featuring Suzanne Vega, Tom's Din 
8 14 Janet Jackson, Love Will Never Do (Wi 
9 16 Madonna, Justify My love 

IQ 12 Bette Midler, From A Distance 
11 6 Manah Carey, Love Takes Time 
12 15 Debbie Gibson, Anything Is Possible 
13 8 Alias, More Than Words Can Say 
14 11 James Ingram, I Don't Have The Heart 
15 9 George Michael Freedom 
16 19 Heart Stranded 

13 Billy Joel, And So It Goes 
18 21 Damn Yankees, High Enough 
19 22 CAC Music Factory Feat. Freedom Willi 
20 23 Wilson Phillips, Impulsive 
21 24 Surface, The First Time 
22 27 Ralph Tresvant, Sensitivity 
23 17 Vanilla Ice, Ice Ice Baby 
24 26 0840, The Way You Do The Things You D 
25 28 Will To Power, I'm Not In Love 
26 18 Atter 7, Can't Stop 
27 30 Bart Simpson Do The Bartman 
28 25 Maxi Priest, Close To You 

A29 - Phil Collins, Hang In Long Enough 
30 29 Soho, Hippychick 

11 13 Wilson Phillips, Impulsive 
12 15 Janet Jackson, Love Will Never Do (Wi 
13 . 18 Johnny Gill Fairweather Friend 
11 20 Cher, 

yyThe 

Shoop Shhoop Soyng (It's In H 

15 
16 17 Elisa Fiorillo, 

Clark, 
The Way Up 

17 26 Black Box, I Don't Know Anybody Else 
18 19 Steve Winwood One And Only an 

19 21 Breathe, Does She Love That Man? 
20 24 Elton John You Gotta Love Someone 
21 23 Depeche Mode, World In My Eyes 
22 25 Debbie Gibson, Anything Is Possible 
23 27 Oleta Adams, Gel Here 
24 29 Igo Pop With Kate Pierson, Candy 
25 31 Paul Simon, The Obvious Child 
26 30 Damn Yankees, High Enough 
27 EX LL Cool 1 Around The Way Girl 
28 EX Adeva, I Thank You 
9 EX Keith Sweat, I'll Give All My Love To 
30 32 Tommy Puett, Kiss You All Over 
31 33 The Outfield, For You 
32 35 Maxi Priest, Just A Little Bit Longer 
33 34 Jon Bon Joel, Miracle (From "Young Gu 
34 EX Surface The First Time 
35 EX Robert Palmer, You're Amazing 
A - INXS, Disappear 
A - Basshouse Feat. Tara Kemp, Hold You T 

A - Styx, Show Me The Way 
A - The Charlatans U.K. The Only One I K 

EX EX Notorious, The Swalk 
EX EX Vanilla Ice, Play That Funky Music 
EX EX Bart Simpson Do The Bartman 
EX EX Joey B. Ellis !( Tynetta Hare, Go For 

New York P.D.: Tom Cuddy 
1 2 Poison, Something To Believe In 
2 4 Whitney Houston, I'm Your Baby Tonigh 
3 5 Stevie B Because I Love You (The Pos 
4 6 Bette Midler, From A Distance 
5 1 Mariah Carey, Love Takes Time 
6 8 Tony! Toni! Tone!, Feels Good 
7 3 Alias, More Than Words Can Say 
8 11 George Michael Freedom 
9 13 Madonna, Justify My Love 

10 15 Impulsive, Wilson Phillips 
11 12 Heart, Stranded 
12 17 Damn Yankees, High Enough 
13 16 Debbie Gibson, Anything Is Possible 
14 9 Deee -Lite, Groove Is In The Heart 
15 7 Jon Bon Jovi, Miracle (From "Young Gu 
16 20 Janet Jackson, Love Will Never Do (Wi 
17 18 DNA Featuring Suzanne Vega, Tom's Din 
18 19 Donny Osmond, My Love Is A Fire 
19 23 Steve Winwood, One And Only Man 
20 22 Phil Collins, Hang In Long Enough 
21 21 UB40 The Way You Do The Things You D 

22 24 Will to Power, I'm Not In Love 
23 26 CAC Music Factory Feat. Freedom Willi 
24 27 Winger, Miles Away 
25 28 Nelson, After The Rain 
26 29 Surface, The First Time 
27 31 Cathy Dennis, lust Another Dream 
28 30 The Outfield, For You 
29 32 Ralph Tresvant, Sensitivity 
30 33 Don Henley, New York Minute 
31 34 Johnny Gill, Friend 
32 14 Billy Joel, And So It Goes 
33 35 Cher, The Shoop Shoop Song (It's In H 

34 EX Dino, Gentle 
35 EX Keith Sweat, I'll Give All My Love To 
A - Warrant, I Saw Red 
A - Celine Dion, Where Does My Heart Beat 
A - P.C. Quest, After The Summer's Gone 
A - Bart Simpson, Do The Bartman 

EX EX George LaMond (Duet With Brenda K. St 
EX EX Elisa Fiorito, On The Way Up 
EX EX INXS, Disappear 
EX EX Joey B. Ellis A Tynetta Hare, Go For 
EX EX Vanilla Ice, Play That Funky Music 

Boston 

9í4-s FM 
P.D.: Steve Rivers 

I I Stevie B, Because I Love You (The Pos 
2 5 Whitney Hoosier, I'm Your Baby Tonigh 
3 4 Deee -Life, Groove Is In The Heart 
4 2 Mariah Carey, Love Takes Time 
5 8 George Michael, Freedom 
6 9 UB40, The Way You Do The Things You D 

7 11 Madonna Justify My Love 
8 13 Wilson Phillipps, Impulsive 
9 3 Tony! Toni! Tone! Feels Good 

10 10 Steve Winwood, One And Only Man 
11 14 DNA Featuring Suzanne Vega Tom's Din 
12 6 Alias, More Than Words Can Say 
13 16 Damn Yankees, High Enough 
14 17 CAC Music Factory Feat. Freedom Willi 
15 15 Daryl Hall John Oates, So Close 
16 19 Surface The First Time 

ß7 7 2 In A Room, Wiggle It 
18 21 Janet Jackson, Love Will Never Do (Wi 
19 22 Will To Power, I'm Not 1n Love 
20 23 Keith Sweat, I'll Give All My Love To 
21 24 Ralph Tresvant, Sensitivity 
22 25 Vanilla Ice, Play That Funky Music 
23 26 Cathy Dennis, Just Another Dream 
24 27 Nelson After The Rain 

A25 - Bette Midler, From A Distance 
26 28 Bart Simpson Do The Bartman 

A27 - Black Box, I Don't Know Anybody Else 
A28 - Breathe Does She Love That Man? 
A29 - Oleta Adams, Get Here 
A30 - Urban Dance Squad, Deeper Shade Of So 

MIX 107.3 
Washington P.D.: Lorrin Palagi 

1 2 Bette Midler, From A Distance 
2 3 Mariah Carey, Love Takes Time 
3 4 Wilson Phillips, Impulsive 
4 5 Daryl Hall John Oates, So Close 
5 6 Heart 

ySytranded 
7 1 Alias, More 

Houston, I'm 
ords Can Say 

Tonigh 

8 9 Concrete Blonde, Joey 
9 10 U840, The Way You Do The Things You D 

10 12 Steve Winwood, One And Only Man 
11 17 Stevie B Because I Love You (The Pos 

12 14 Don Henley, New York Minute 
13 16 Phil Collins, Hang In Long Enough 
14 15 Jon Bon Jovi, Miracle (From "Young Gu 
15 8 Maxi Priest Close To You 
16 18 George Michael, Freedom 
17 13 Donny Osmond, My Love Is A Fire 
18 20 Damn Yankees, High Enough 
19 11 Nelson, (Can't Live Without Your) Loy 
20 25 DNA Featurin 

g 
Suzanne Vega, Tom's Din 

21 23 Cher, The Shoop Shoop Song (It's In H 

22 26 Elton John, You Gotta Love Someone 
23 24 Billy Joel And So It Goes 
24 19 After 7, Can't Stop 
25 28 Surface, 

Ingram, 
First Time 

26 21 James 

28 
27 27 

Phil Collins, Something g- Happenedb OnrT 
A29 - Rod Stewart , Don't Want To Talk Ab 

30 22 Paul Young, h Girl 

33 
34 
35 
36 
37 

AA38 39 
MO 

35 Joey B. Ellis A Tynetta Hare, Go For 
39 Special Generation Love Me Just For 
37 Tracie Spencer This House 
40 Celine Dion, Where Does My Heart Beat 
38 Black Box, I Don't Know Anybody Else - Tricia Leigh Fisher Let's Make The T - LL Cool J, Around The Way Girl - Timmy T., One More Try 

102.7 

Los Angeles P.D.: Bill Richards 
1 8 Stevie B, Because I Love You (The Pos 

2 3 Whitney Houston, I'm Your Baby Tonigh 
3 4 Deee -Ute Groove Is In The Heart 
4 6 Bette Midler, From A Distance 
5 5 DNA Featuring Summit Vega, Tom's Din 
6 2 Tony! Toni! Tone!, Feels Good 
7 1 Manah Carey, Love Takes Time 
8 9 Poison, Something To Believe In 
9 11 Wilson Phillips, Impulsive 

10 12 Surface, The First Time 
Il 17 Janet Jackson, Love Will Never Do (Wi 
12 14 Heart, Stranded 
13 15 George Michael, Freedom 
14 16 Ralph Tresvant, Sensitivity 
15 20 Madoyynna, Justify My Love 

Boots 16 7 

17 10 Pebbles, The Benefit 
18 18 2 In A Room, Wiggle It 
19 22 After 7, Heat Of The Moment 
20 13 Vanilla Ice, Ice Ice Baby 
21 24 C&C Music Factory Feat. Freedom Willi 
22 25 Guy, I Wanna Get With U 

23 26 Phil Collins, Hang In Long Enough 
24 27 Will To Power, I'm Not In Love 
25 2B Depeche Mode, World In My Eyes 
26 19 Johnny Gill, Fairweather Friend 
27 30 Debbie Gibson, Anything Is Possible 
28 EX Mynah Carey, 
29 EX Vanilla Ice Play That Funky Music 
30 EX Al B. Sure!, Missunderstanding 
A - INXS, Disappear 
A - Bart Simpson Do The Bartman 
A - Keith Sweat 

Simpson, 
Give All My Love To 

EX EX LL Cool 1 Around The Way Girl 
EX EX The Outfield, For You 

GOLD 

Boston 

100FM 
P.D.: Sunny Joe White 

1 3 Pat A Nick, Use It Up And Wear It Out 
2 2 Bette Midler, From A Distance 
3 7 Stevie B, Because I Love You (The Pos 
4 6 Deee -Lite, Groove Is In The Heart 
5 8 George Michael Freedom 
6 12 Madonna, Justify My Love 
7 9 C&C Music Factory Feat. Freedom Willi 
8 Il Ralph Tresvant Sensitivity 
9 10 Cathy Dennis, Just Another Dream 

I0 14 Phit Collins, Hang In long Enough 

Pittsburgh 
1 2 

2 3 

3 9 
4 / 
5 7 
6 6 
7 8 

8 11 

9 1 

IO 10 
Il 14 
12 15 
13 19 
14 18 
15 5 

16 20 
17 17 
18 21 
19 16 
20 23 
21 22 
22 9 
24 

27 

25 28 
26 29 
27 12 
28 EX 
9 EX 
30 EX 
31 EX 
A - 
A - 
A - 

94,. 
P.D.: Danny Clayton 

Winger, Miles Away 
James Ingram, I Don't Have The Heart 
Damn Yankees, High Enough 
Deee -Lite, Groove Is In The Heart 
Whitney Houston I'm Your Baby Tonigh 

Daryl Hall John dates, So Close 
Atter 7, Can't Stop 
Poison, Something To Believe In 
Heart, Stranded 
Donny Osmond, My Love Is A Fire 
Information Society, Think 
Nelson, After The Rain 
Stevie B, Because I Love You (The Pos 
Steve Winwood, One And Only Man 
Mariah Carey, Love Takes Time 
DNA Featuring Suzanne Vega, Tom's Din 
George Michael, Freedom 
The Outfield, For You 
Wilson Phillips Impulsive 
2 In A Room Wi le It 
Phil Collins, Hang In long Enough 
Madonna, Justify My Love 
Janet Jackson, Love Will Never Do (Wi 
Debbie Gibson, Anything Is Possible 
INXS Disappear 
CAC Music Factory Feat. Freedom Willi 
Vanilla Ice, Ice Ice Baby 
Will To Power, I'm Not In Love 
Vanilla Ice, Play That Funky Music 
AC /DC Moneytalks 
UB40, the Way You Do The Things You D 

Cinderella Shelter Me 
Robert Palmer You're Amazing 
Surface, The First Time 

Washington P.D.: Chuck Beck 
1 3 DNA Featuring Suzanne Vela, Tom's Din 
2 4 Mariah Carey, Love Takes Time 
3 6 Bette Midler From A Distance 

4 12 Candyman, Knockin' Boots 
5 1 Vanilla Ice, Ice Ice Baby 
6 7 Poison, Something To Believe In 
7 2 lames Ingram I Don't Have The Heart 
8 8 Daryl D., My 

Ingram, 

9 IS Stevie B, Because I Love You (The Pos 
10 14 Madonna, Justify My Love 
11 II Tony! Toni! Tone!, Feels Good 
12 5 Alias, More Than Words Can Say 
13 13 Whitney Houston, I'm Your Baby Tonigh 
14 18 UB40 The Way You Do The Things You D 

15 25 Bart Simpson, Do The Bartman 
16 16 Deee -Lite, Groove Is In The Heart 
17 9 The Righteous Brothers, Unchained Mel 
18 10 Maxi Priest Close To You 
19 20 Wilson Phillips, Impulsive 
20 17 M.C. Hammer, Pray 
21 21 Daryl Hall John Oates So Close 
22 22 Janet Jackson Love Will Never Do (Wi 
23 19 New Kids On the Block, Let's Try It A 
24 24 Ralph Tressant, Sensitivity 
25 EX The Party, I Found Love 
A - Vanilla Ice Play That Funky Music 

EX EX Surface, The First Time 
EX EX CAC Music Factory Feat. Freedom Willi 
EX EX Johnny Gill, Fairweather Friend 

Detroit P.D.: John McFadden 
1 6 Stevie B Because I Love You (The 
2 1 Poison, Something To Believe In 
3 2 Winger, Miles Away 

1 4 Jon Bon lout, Miracle (From "Young 
5 5 Madonna, Justify My Love 
6 8 Nelson, After The Rain 
7 9 Mariah Carey, Love Takes Time 
B 10 Damn Yankees, High Enough 
9 7 Heart, Stranded 
30 12 Tony! Toni! Tone!, Feels Good 
11 3 Daryl D., My Ding -A -Ling 
12 15 Warrant, I Saw Red 
13 13 DNA Featuring Suzanne Vega, 
14 16 Concrete Blonde, Joey 
15 17 Whitney Houston, I'm Your Baby 
16 11 Candyman, Knockin' Boots 
17 14 Alias, More Than Words Can Say 
18 21 Janet Jackson, Love Will Never Do 
19 20 Donny Osmond, My Love Is A Fire 
20 24 2 Nu, Ponderous 
21 23 Bart Simpson, Do The Bartman 
22 18 2 In A Room Wig le It 
23 EX Information Sack , Think 
24 19 Deee -Cite, Groove s In The Heart 

A25 - UB40, The Way You Do The Things 
A The Party, I Found Love 

EX EX Candyman, Melt In Your Mouth 
EX EX AC /DC, Moneytalks 
EX EX Depeche Mode, World In My Eyes 

30 34 
31 9 

32 10 
A33 
A34 

35 EX 
A - 
A - 
A - 

EX EX 
EX - 

George LaMond (Duet With Brenda K. St 
Technotronic Rockin' Over The Beat 
Information Socie Think 
Natural Selection Do 
Keith Sweat, I'll Dive All My Love To 
Dino Gentle 

The Party, I Found Love 
Black Box, I Don't Know Anybody Else 
Tricia Leigh Fisher, Let's Make The T 
Depeche Mode, World In My Eyes 
Vanilla Ice, Play That Funky Music 

Philadelphia P.D.: Todd Fisher 
I I Vanilla Ice, Ice Ice Baby 

2 3 Deee -Life, Groove Is In The Heart 
3 4 Alias More Than Words Can Say 
4 5 Tony! Toni! Tone!, Feels Good 
5 6 Stevie B, Because I Love You (The Pos 
6 7 Wilson Phillips Impulsive 
7 8 2 In A Room, giggle It 

8 10 Whitney Houston, I'm Your Baby Tonigh 
9 9 Jon Bon Jon, Miracle (From "Young Gu 

10 2 Poison, Something To Believe In 
11 11 Daryl Hall John Oates, So Close 
12 13 Bette Midler, From A Distance 
13 14 DNA Featuring Suzanne Vela, Tom's Din 
14 15 Mariah Carey, Love Takes Time 
15 19 Madonna, Justify My Love 
16 16 Heart, Stranded 
17 18 Damn Yankees High Enough 

8 1 17 George Michael, Freedom 
19 20 C&C Music Factory Feat. Freedom Willi 
20 21 Nelson, After The Rain 
21 n Debbie Gibson, Anything Is Possible 
n 23 ÚB40 The Way You On The Things You D 

23 26 Bart Simpson, Do The Bartman 
24 25 Will To Power I'm Not In Love 
25 27 Surface, The First Time 
26 28 Ralph Tresvant, Sensitivity 

A27 - INXS, Disappear 
A9 - Janet Jackson, Love Will Never Do (Wi 

A - Steve Winwood, One And Only Man 
-A - Keith Sweat, I'll Give All My Love To 

Atlanta P.D.: Rick Stacy 
1 1 Stevie B, Because I Love You (The Pos 
2 2 Madonna, Justify My Love 
3 3 Bette Midler, From A Distance 
4 4 Wilson Phillips, Impulsive 
5 5 Damn Yankees, High Enough 
6 6 Chris Isaak, Wicked Game 
7 8 Pat 8 Mick, Use It Up And Wear It Out 
8 11 Poison, Something To Believe In 
9 13 Will To Power, I'm Not In Love 

10 10 Whitney Houston, I'm Your Baby Tonigh 
11 12 UB40, The Way You Do The Things You D 

12 16 Cathy Dennis, Just Another Dream 
13 14 Donny Osmond My Love Is A Fire 
14 17 Nelson, After The Rain 
15 15 2 ln A Room Wiggle It 
16 18 Tony! Toni! fane., Feels Good 

17 20 Candyman, Knockin' Boots 
18 30 2 Nu Ponderous 

19 22 The Black Crowes, Hard To Handle 
20 23 Ralph Tresvant Sensitivity 
21 24 Steve Winwood, One And Only Man 
22 25 Jude Cole House Full Of Reasons 
23 26 Debbie Gibson, Anything Is Possible 
24 27 Janet Jackson Love Will Never Do (Wi 
25 28 After 7, Heat 

Jackson, 
The Moment 

26 29 Winger, Miles Away 
27 32 Surface, The First Time 
28 31 Iggy Pop With Kate Pierson, Candy 

A9 - Bart Simpson, Do The Bartman 
30 33 CAC Music Factory Feat. Freedom Willi 
31 EX Heart, Stranded 
A - The Outfield, For You 
A - Urban Dance Squad, Deeper Shade Of So 

// / /_ _/ /_/i ii 
RADIO WHYT 

Detroit P.D.: Rick Gillette 
t 1 Stevie B, Because I Love You (The Pos 
2 2 Madonna, Justify My Love 
3 3 Poison, Something To Believe In 

4 4 Whitney Houston, I'm Your Baby Tonigh 
5 5 Mariah Carey, Love Takes Time 
6 6 Too Short, The Ghetto 
7 8 Jon Bon Jovi, Miracle (From "Young Gu 
8 9 Winger, Miles Away 

9 10 Deee -tile, Groove Is In The Heart 
10 12 George Michael, Freedom 
11 14 Janet Jackson, Love Will Never Do (Wi 
12 15 Dino, Gentle 
13 13 2 In A Room, Wiggle It 
14 18 Depeche Mode, World In My Eyes 
15 19 Ralph Tresvant, Sensitivity 
16 7 Tony! Toni! Tone!, Feels Good 
17 17 Information Society, Think 
18 EX Vanilla Ice, Play That Funky Music 
19 n CSC Music Factory Feat. Freedom Willi 
20 23 Wilson Phillips, Impulsive 
21 21 Will To Power, I'm Not In Love 
22 EX Bart Simpson, Do The Bartman 
23 EX Candyman, Melt In Your Mouth 
24 24 TKA Featuring Mkhelk Visage, Crash 
25 EX Damn Yankees, High Enough 
A - Joey B. Ellis A Tynetta Hare, Go For 
A - Cher, The Shoop Shoop Song (It's In H 

A - Pebbles, Love Makes Things Happen 
A - Warrant, I Saw Red 

EX EX Edwin Starr, War 1990 
EX EX The Soup Dragons I'm Free 

EX EX Nelson, After The Rain 

EX EX George LaMond (Duet With Brenda K. St 
EX EX AC /DC, Moneytalks 
EX EX Keith Sweat, I'll Give All My Love To 

Y " 

Qo 
Minneapolis P.D.: Brian Philips 

1 6 Stevie B Because I Love You (The Pos 
2 2 Poison, Something To Believe In 
3 3 Whitney Houston, I'm Your Baby Tonigh 
4 4 UB40 The Way You Do The Things You D 
5 5 Elisa Fiorillo, On The Way Up 
6 B Deee -lite, Groove Is In The Heart 
7 1 Mariah Carey, Love Takes Time 
8 7 After 7, Can t Stop 
9 11 Donny Osmond My Love Is A Fire 

10 10 George Michael, Freedom 
II 15 Heart, Stranded 
12 9 Prince, New Power Generation 
13 14 Jon Bon Jovi, Miracle (From "Young Gu 
14 18 Bette Midler From A Distance 
15 16 Tony! Toni! Tone!, Feels Good 
16 20 Madonna, Justify My Love 
17 17 Steve Winwood, One And Only Man 
18 21 Wilson Phillips, Impulsive 
19 24 Damn Yankees, High Enough 
20 22 Debbie Gibson, Anything Is Possible 
21 23 DNA Featuring Suzanne Vega, Tom's Din 
22 25 Ralph Tresvant, Sensitivity 
23 26 Janet Jackson, Love Will Never Do (Wi 
24 30 Bart Simpson, Do The Bartman 
25 13 Alias, More Than Words Can Say 
26 27 Chris Isaak, Wicked Game 
27 EX Surface, The First Time 
28 EX Will To Power I'm Not In Love 
29 EX Nelson, After the Rain 
30 EX After 7, Heat Of The Moment 
A - AC /DC, Moneytalks 
A - Breathe, Does She Love That Man? 

EX EX LL Cool 1, Around The Way Girl 
EX EX Robert Palmer, You're Amazing 
EX EX Iggy Pop With Kate Pierson, Candy 

13 16 Jon Bon lov!, Miracle (From "Young Gu 
14 12 Whitney Houston, I'm Your Baby Tonigh 
15 21 DNA Featuring Suzanne Vega, Tom's Din 
16 20 Wilson Phillips, Impulsive 
17 18 George Michael Freedom 
18 24 Will To Power, I'm Not In Love 
19 9 Concrete Blonde, Joey 
20 27 2 In A Room, Wiggle It 
21 29 Surface, The First Time 
22 30 CAC Music Factory Feat. Freedom Willi 
23 2B The Soup Dragons, I'm Free 

A24 - Maxi Priest, Close To You 
25 EX 2 Nu, Ponderous 
26 13 James Ingram, I Don't Have The Heart 
27 34 Information Think k 
28 7 Breathe, Say A Prayer 
29 19 M.C. Hammer, Pray 
30 33 Pet Shop Boys, So Hard 
31 EX Ralph Tresvant, Sensitivity 
32 EX Vanilla Ice, Play That Funky Music 
33 25 Daryl Hall John Oates, So Close 

A34 - Janet Jackson, Love Will Never Do (Wi 
A35 - Cinderella, Shelter Me 

A - Celine Dion, Where Does My Heart Beat 
A - Damn Yankees, High Enough 

Tampa 

- 
SM 

P.D.: Marc Chase 

Detroit 

N0/i , 
P.D.: Gary Berkowitz 

1 1 Bette Midler, From A Distance 
2 2 Mariah Carey, Love Takes Time 
3 3 Rod Stewart , I Don't Want To Talk Ab 

4 4 The Righteous Brothers, Unchained Mel 
5 5 Steve Winwood, One And Only Man 
6 6 Alias, Myore Than Words Can Say 

g 7 7 

8 8 JameseInggram 
Houston, 

tYHaveeThe 
Tonigh 

9 9 Wilson Phillips, Impulsive 
10 10 Stevie B Because I Love You (The Pos 
Il 11 Phil Collins, Something Happened On T 
12 12 Maxi Priest, Close To You 
13 13 Elton John, You Gotta Love Someone 
14 I4 Jude Cole, Time For Letting Go 
15 15 Wilson Phillips Release Me 
16 16 The Outfield, For You 
17 11 Heart, Stranded 
18 18 Phil Collins Hang In Long Enough 
19 19 Cher, The Shoop Shoop Song (It's In H 

20 20 Surface, The First Time 
21 21 Jude Cole, House Full Of Reasons 
22 22 Don Henley. New York Minute 
23 23 Okla Adams, Get Here 

CONCAGOá KIT MUSIC SWAN 

Chicago P.D.: Brian Kelly 
1 Bette Midler, From A Distance 
2 Whitney Houston, I'm Your Baby Tonigh 
3 Poison Something To Believe In 
4 Tony! Toni! Tone!, Feels Good 
5 Deee -Lila, Groove Is In The Heart 
6 George Michael Freedom 
7 M.C. Hammer, Pray 

8 1 DNA Featuring Suzanne Vega, Tom's Din 
9 2 In A Room Wiggle It 

10 1 Alias, More Than Words Can Say 
11 1 Wilson Phillips, Impulsive 
12 1 Stevie B, Because I Love You (The Pos 
13 1 Daryl Hall John Oates, So Close 
14 1 Jon Bon Joe, Miracle (From "Young Gu 
15 1 Winger, Miles Away 
16 1 Vanilla Ice, Ice Ice Baby 
17 Candyman, Knockin' Boots 
18 22 Janet Jackson, Love Will Never Do (Wi 
19 17 Mariah Carey, Love Takes Time 
20 23 Heart, Stranded 
21 19 Maxi Priest, Close To You 
22 26 Steve Winwood, One And Only Man 
23 20 The Adventures Of Stevie V, Dirty Cas 
24 21 Bell Biv Devoe, Do Me! 
25 EX Ralph Tresvant, Sensitivity 
26 24 Pebbles, Giving You The Benefit 
27 29 Nelson, After The Rain 
28 27 Slaughter Fly To the Angels 
29 28 Nelson, (Can t Live Without Your) Loy 
30 EX Surface, The First Time 
A - Debbie Gibson, Anything Is Possible 
A - Bart Simpson, Do The Bartman 
A - Robert Palmer, You're Amazing 
A - Slaughter, Spend My Life 

1 1 Stevie B, Because I Love You (The Pos 
2 5 Bart Simpson, Do The Bartman 
3 3 Whitney Houston, I'm Your Baby Tonigh 
4 4 Wilson Phillips, Impulsive 
5 2 Tony! Toni! Tone!, Feels Good 
6 13 Madonna, Justify My Love 
7 10 Ralph Tresvant, Sensitivity 
8 16 Janet Jackson Love Will Never Do (Wi 
9 9 Elisa Fiorillo, On The Way Up 

10 11 Johnny Gill Fairweather Friend 
11 14 UB40 The Way Way Do The Things You D 

12 12 2 In A Room, Wiggle It 
13 17 Poison, Something To Believe In 
14 19 Surface, The First Time 
15 21 After 7, Heat Of The Moment 
16 22 Will To Power, I'm Not In Love 
17 25 Cathy Dennis, Just Another Dream 
18 18 Donny Osmond My Love Is A Fire 
19 26 Keith Sweat, I'll Give All My Love To 
20 27 Dino, Gentle 
21 9 DNA Featuring Suzanne Vega, Tom's Din 
22 24 Bette Midler, From A Distance 
23 23 George Michael Freedom 
24 29 CSC Music Factory Feat. Freedom Willi 
25 33 Damn Yankees High Enough 
26 31 Pebbles, Love Makes Things Happen 
27 32 Candyman, Melt In Your Mouth 
28 28 Phil Collins, Hang In Long Enough 
29 30 Jaya One Kiss Per Minute 
30 36 Vanilla Ice, Play That Funky Music 
31 6 Mariah Carey, Love Takes Time 
32 34 Debbie Gibson, Anything Is Possible 

Minneapolis P.D.: Greg Strassell 
1 2 Elisa Fiorillo, On The Way Up 
2 1 Stevie B, Because I Love You (The Pos 

3 4 Whitney Houston, I'm Your Baby Tonigh 
4 3 2 In A Room, Wiggle It 
5 7 Deee -Life, Groove Is In The Heart 

6 6 George Michael, Freedom 
7 12 UB40, The Way You Do The Things You D 

8 5 Alias, More Than Words Can Say 
9 11 Tony! Toni! Tone!, Feels Good 

10 8 Manah Carey Love Takes Time 
11 13 Prince, New Power Generation 
12 15 Cathy Dennis, Just Another Dream 
13 14 Candyman Knockin' Boots 

14 19 Surface, The First Time 
15 18 Ralph Tresvant, Sensitivity 
16 17 Candi, The World Just Keeps Turning 
17 20 After 7, Heat Of The Moment 
18 21 The Time Shake! 

19 24 Janet Jackson, Love Will Never Do (Wi 
20 23 Donny Osmond, My Love Is A Fire 
21 27 Madonna, Justify My Love 
22 29 C&C Music Factory Feat. Freedom Willi 
23 26 TKA Featuring Michelle Visage Crash 
24 25 DNA Featuring Suzanne Vega, tom's Din 
25 28 Tevin Cpbell, Round And 
26 33 The Bart mSiimpion, Do The Bartman 
27 32 L.L. Cool 1, Around The Way Girl 
28 31 Will To Power, I'm Not In Love 
9 30 Debbie Gibson, Anything Is Possible 

Dallas P.D.: Randy Kabrich 
1 4 Poison Something To Believe In 
2 1 Alias, More Than Words Can Say 
3 6 Stevie B. Because I Love You (The Pos 

4 3 Dino, Romeo 
5 12 After 7, Can't Stop 
6 8 Maxi Priest, Close To You 
7 5 Phil Collins, Something Happened On T 

8 17 Whitney Houston I'm Your Baby Tonigh 

9 2 James Ingram, I 

Houston, 
Have The Heart 

10 10 Concrete Blonde, Joey 
11 13 Donny Osmond, My Love Is A Fire 
12 15 Pebbles, Giving You The Benefit 
13 16 Madonna, Justify My Love 
14 22 DNA Featuring Suzanne Vega, Tom's Din 
15 19 Bette Midler, From A Distance 
16 18 Heart, Stranded 
17 20 Wilson Phillips, Impulsive 
18 21 Candyman, Knockin' Boots 
19 24 Tony! Toni! Tone!, Feels Good 
9 23 Deee-Lite, Groove Is In The Heart 
21 25 Soho Hippychick 

n 9 Vanilla Ice, Ice Ice Baby 
23 29 Mariah Carey, Love Takes Time 
24 II Go West, King Of Wishful Thinking (Fr 
25 14 Nelson, (Can't Live Without Your) Loy 
26 EX Janet Jackson, Love Will Never Do (Wi 
27 EX Damn Yankees, High Enough 
28 EX CSC Music Factory Feat. Freedom Willi 
9 26 Warrant, Cherry Pie 
30 28 The Righteous Brothers Unchained Mel 
EX EX Jon Bon Jovi, Miracle (Prom "Young Gu 
EX EX Ralph Tresvant Sensitivity 
EX EX Bart Simpson, bo The Bartman 

Houston P.D.: Steve Wyrostock 
1 1 Wilson Phillips, Impulsive 
2 10 Stevie B, Because I Love You (The Pos 
3 5 Madonna, Justify My Love 
1 6 DNA Featuring Suzanne Vega Tom's Din 
S 3 Deee -Lite, Groove Is In The Heart 

6 1 Whitney Houston I'm Your Baby Tonigh 
7 B Depeche Mode World In My Eyes 
8 2 Bette Midler, From A Distance 
9 14 Cathy Dennis, Just Another Dream 

10 7 Mariah Carey, Love Takes Time 
11 11 2 In A Room, Wiggle It 
12 9 Vanilla Ice, Ice Ice Baby 
13 13 Londonbeat, I've Been Thinking About 
14 17 Surface, The First Time 
15 22 Will To Power, I'm Not In Love 
16 16 Information Society Think 
17 18 Pat 8 Mick, Use It Up And Wear It Out 
18 19 The Soup Dragons, I'm Free 
19 20 Debbie Gibson, Anything Is Possible 
20 21 Dino, Gentle 
21 25 CAC Music Factory Feat. Freedom Willi 
n 26 Ralph Tresvant, Sensitivity 
23 23 TKA Featuring Michelle Visage, Crash 
24 24 Pet Shop Boys, So Hard 
25 27 Vanilla Ice, Play That Funky Music 
26 '28 Janet Jackson, Love Will Never Do (Wi 
27 29 2 Nu, Ponderous 
28 30 Iggy Pop With Kate Pierson, Candy 
29 31 Maxi Prest, Just A Little Bit Longer 
30 EX Celine Dion Where Does My Heart Beat 
31 EX George LaMond (Duet With Brenda K. St 
32 EX After 7, Heat Of The Moment 
33 EX Bart Simpson, Do The Bartman 

SILVER 

Providence P.D.: Paul Cannon 
1 3 Whitney Hoyden, I'm Your Baby Tonigh 
2 5 Bette Midler, From A Distance 
3 4 Jon Bon Jovi, Miracle (From "Young Gu 
4 1 Stevie B, Because I Love You (The Pos 
5 9 Wilson Phillips, Impulsive 
6 6 Heart Stranded 
7 2 Mariah Carey, Love Takes Time 
8 8 Poison, Something To Believe In 
9 19 Will To Power I'm Not In Love 

10 11 2 In A Room, Wiggle It 
11 14 Deee -Cite, Groove Is In The Heart 
12 12 Tony! Toni! Tone!, Feels Good 
13 24 Madonna, Justify My Love 
14 16 UB40, The Way You Do The Things You D 

15 15 Steve Winwood, One And Only Man 
16 17 Cathy Dennis, Just Another Dream 
17 22 Damggn Yankees, High Enough 

iles Away 
19 

20 
Daryl Ball John Oates, So Close 

20 28 Janet Jackson, Love Will Never Do (Wi 
21 30 Bell Biv Devoe B.B.D. (I Thought It 
22 23 Nelson, After The Rain 
23 27 Elisa Fiorillo, On The Way Up 
24 25 Johnny Gill, Fairweather Friend 
25 26 DNA Featuring Suzanne Vega, Tom's Din 
26 31 Surface, The First Time 

28 35 Vanilla lee, Play That Funky Music 
29 33 Phil Collins, Hang In Long Enough 
30 32 CAC Music Factory Feat. Freedom Willi 
31 34 Ralph Tresvant Sensitivity 
32 EX Keith Sweat, I'll Give All My Love To 
33 EX INXS, Disappear 

A34 - AC /DC Moneytalks 
35 EX Celine 

AC/DC, 
Where Does My Heart Beat 

A - Jam Society, Reflections 
A - Urban Dance Squad Deeper Shade Of So 
A - Breathe, Does She love That Man? 

EX EX Oleta Adams, Get Here 

Houston P.D.: Dane Hallam 
I 1 Vanilla Ice, Ice Ice Baby 

2 10 Mariah Carey, Love Takes Time 
3 11 Stevie B Because I Love You (The Pos 
4 3 Poison Something To Believe In 
5 2 Alias, More Than Words Can Say 
6 8 Deee -Life Groove Is In The Heart 
7 4 Bette Midler, From A Distance 
8 17 Madonna, Justify My Love 
9 15 Heart, Stranded 

10 6 After 7, Can't Stop 
11 14 Candyman, Knockin Boots 
12 5 Nelson, (Can't Live Without Your) Lov 

96TICFM 
Hartford P.D.: Tom Mitchell 

1 1 Stevie B, Because I Love You (The Pos 
2 2 2 In A Room, Wiggle It 
3 3 Whitney Houston, I'm Your Baby Tonigh 
4 6 Madonna, Justify My Love 
5 5 Mariah Carey, Love Takes Time 
6 10 George Michael, Freedom 
7 7 Bette Midler From A Distance 
8 1 Tony! Toni! Tone!, Feels Good 
9 11 Wilson Phillips, Impulsive 

10 18 Ralph Tresvant, Sensitivity 
I1 8 Vanilla Ice, Ice Ice Baby 
12 9 Deee -Life Groove Is In The Heart 
13 16 Daryl Hall John Oates, So Close 
14 15 Johnny Gill, Fairweather Friend 
15 22 Janet Jackson Love Will Never Do (Wi 
16 17 Cathy Dennis, Just Another Dream 
17 13 Cynthia 8 Johnny 0 , Dream Boy /Drea 
18 20 Elisa Fiorillo, On The Way Up 
19 19 DNA Featuring Suzanne Vega, Tom's Din 
20 21 CSC Music Factory Feat. Freedom WiN 
21 23 Bell Biv Devoe, B.B.D. (I Thought It 
n 26 Phil Collins, Hang In Long Enough 
23 27 UB40 The Way You Do The Things You D 

24 12 M.C. Hammer, Pray 
25 28 Steve Winwood, One And Only Man 
26 30 Keith Sweat, I'll Give All My Love To 
27 33 Pat A Mick, Use It Up And Wear It Out 
28 32 Surface, The First Time 
29 31 Debbie Gibson, Anything Is Possible 
30 14 Information Society, Think 
31 36 Vanilla Ice, Play That Funky Music 
32 35 Will To Power, I'm Not In Love 
33 34 Breathe, Does She Love That Man? 
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35 
36 
37 
38 
39 

A40 
A 
A 

37 
Donny 

Coo r, Aroound The Way Gel 
38 After 7, Heat Of The Moment 
39 Pebbles Love Makes Things Happen 
40 George 

Pebbles, 
(Duet With Bran K. St 

25 
Bart Si 

Ingram, 
mson Do The Bartman 

e Heat 

- Adventures Of Stevie V., Jealousy - Mariah Cary, Someday 

5 
6 
7 

8 

]0 
11 

12 
13 
14 
15 
16 
17 
IB 
19 
20 
21 
22 
13 
24 
25 
26 
EX 

5 
6 
7 

8 

10 
11 

12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
EX 

David 
More LyWoiosMY Say 

After 7, Can't Stop 
Wilson Phillips Impulsive 
Bette Middr, From A Distance 

So Close 
Baby Tonigh 

Daryl Hall John Oates,Your 
Paul Yount, Oh Girl 
Stevie B, Because I Love You (The Pos 
Maxi Priest, Close To You 
Black 
Denny OOsmond My Love Is A fire 
Meson, 

n(Can'tMnxWithout 
Your) 

L n 
Damn Yankees High Enough 
George Michael Freedom 
Bruce Hornsby d The Range With Shawn 
Pebbles, Giving You The Benefit 
Steve Winwood One An Only Man 
Janet Jackson, Love Will Never Do (Wi 
Jude Cole, House Full Of Reasons 
Cheap Trick, Wherever Would I Be 
Nelson Alter The Rain 
Cathy 
Nelson, 

Just Another Dream 

San San Francisco 

2 

3 

5 
6 
7 

g 1 

g 1 

10 
11 1 

12 1 

13 1 

14 1 

15 1 

16 
17 1 

18 2 
19 22 
20 2 
21 25 
22 26 
23 EX 
24 23 
25 29 
26 17 
11 28 
Is 30 
29 IX 
30 EJ( 
A - 
A - 
A - 
A - 

EX EX 
EX IX 
pt EX 

IX IX 

O 
P.D.: Dan OToole 

Wit' 8, Because pulsv You (The Pos 

6Heocer eSM Freedom 

Whiny Houston, I'm Your Baby Tonigh 
DaryrylI HaK )ahn Oates, Se Ckse 
UB/0, The Way You De The Things You D 

Bette Mier, From A Distance 
Steve Winwood, One And Only Man 
Concrete Blonde Joey 
Donny Osmond, M Lore Is A Fire 
Nelson, After The Rain 
Madonna, Justify My Love 
Phil Collins, Hang In Long Enough 
DNA Featuring Suzanne Vega, Tom's Din 
Alias, More Than Words Can Say 
The Human League, Heart Like A Wheel 
Don Henley, New York Minute 
Billy Joel, And So It Goes 
Damn Yankees High Enough 
Cheap Trick Wherever Would I Be 
Breathe, Does She Love That Man? 
Janet Jackson, Love Will Never Do (Wi 
Dene -lite Groove Is In The Heart 
Jon Bon Jai, Miracle (From "Young Gu 

Cher, The Shoop Shoop Song (It's In H 

Information Society Think 
Robert You're Amazing 
The Outfield, 

Palmer, 
For You 

INXS, Disappear 
Where Surf a Doh, Wete Does My Heart Beat 

Surface, The First Time 
Debbie Gibson, Anything Is Possible 
Keith Sweat, 1 II 

Gotta 
All 
Love 

Love To 
Elton John You Gotta Love Someone 
Igpy Pop With Kate PiayyU, Candy pt' Fiorillo, On The Way Up 
Depeche Node, World In My Eyes 

7 7 TAder, Give alt To Me Gonerside 
BI 

8 13 Cinderella, Shelter Me 
9 10 AC /DC, Moneytalks 

10 11 Deep Purple, King Of Dreams 
Get The Funk Out 

12 12 BadrCompany If You Needed Somebody 
13 16 Nelson, After The Rain 
14 19 Slaugghhter, Spend My Life 
15 9 Babrbn AD., Desperate 

Il EX Jon Bon JOOt/,Miirracle 
Mississippi 

18 EX Traveling Williwys She's My Baby 

20 
EX 

Winger, Miles Away 
A Robert Palmer, You're Amazing 
A Rik Emmett Big Lie 
A - Steelheart, I'll Never Let You Go 

IX IX Faster cat, You're So Vain 
EX IX The For You 
EX EX Lynch Mob, Wicked Sensation 
EX EX Jane's Addiction, Been Caught Stealin 
IX IX INXS, Disappear 
IX EX Judas Priest, A Touch Of Evil 

9 James Ingram I Don't Have The Heart 
10 11 Regina, Track You Down 
II 13 The Party I Found Love 
12 17 Poison, Something To Believe In 
13 14 

14 23 C&C Music 
Got 

Factory, Gonna 
You 

Make You 
15 15 Candi, The World Just Keeps Turning 
16 16 Deee -Lite, Groove Is In The Heart 
17 19 Sweet Sensation, Each And Every Time 

19 2j B40, The Way 
Like 

Tea Th Things You D 

Ice Play That Funky Music A20 - Vanilla 
Gentle 21 25 

22 22 Elsa Fí06110, On The Way Up 
23 30 Will To Power, I'm Not In Love 
24 EX Pat And Nick, Use It Up And Wear II 0 
25 35 Heart, Stranded 
26 28 Ralph Tresvant Sensitivity 
27 EX Rozlayn Clerk, Eddy Steady Go 

28 34 Janet Jackson, Love Will Never Do (Wi 
29 2g Cathy Dennis, Just Another Dream 
30 EX Bette Midkr, From A Distance 
31 31 Phil Collins, Hang In Long Enough 
32 EX The Simpsons, Do The Bart Man 
33 33 Tommy Puett, Kiss You All Over 

A34 - Damn Yankees High Enough 
A35 - George LaMond (Can With Brenda K. St 

/ 
5 
6 
7 

9 

10 
11 

12 

14 
15 
16 
17 
18 
19 

20 

21 
22 
23 

24 
5 
26 
27 
28 
29 
30 
A 
A 
A 
A 

EX 
EX 

EX 
EX 

4 Whitney 
first Time 

I'm Your Baby Tonigh 
5 Bell Bry Devoe, B.B.D. (I Thought It W 

8 C&C Musk Factory, Gonna Make You 
7 UB40, The Way You Do The Thins You D 

Girf 
t i Janet Jackson, Love Will Never Do (Wi 
17 Madonna, Justify My Love 
13 Dino, Gentle 
12 Guy, 

yI 

Wanna Get With U 

16 Pehblers/ //Babyface Love Makes Things H 

6 Stevoeg8, Because I Love You ((The Pos 
22 En 
20 Toy! Taii!YTone!, It t Never Rains (In 
19 Will To Power, I'm Not In Love 
23 Troop, I Will Always Love You 
25 Father M.C. I'll Do For You 
21 Wilson Phillips, Impulsive 
25 Mynah Carey Someday 
24 Intelligent Hoodlum, Back 2 Reality 
26 Paris, The Devil Made Me Do It 

EX Meta Adams, Get Here 
27 Maxi Priest, Just A Little Bit Longer 
30 Black Box I Don't Know Anybody Else 
14 Johnny Gill, Fairweather Friend 

EX The Simpson, Do The Bart Man 
EX Vanilla Ice, Play That Funky Music - Twin Campbell, Round And Round - Gndyman Melt In Your Mouth - Mkherle, Something In My Heart - Coerg ¡As, Funk Boutique 
EX George LaMad (Duet With Brenda K. St 
EX Tara 'Kemp, Hold U Tight 
EX Joey B. Ellis, Go For 11 (Heart And F 

EX Run -DMC, What's It All About 

1/I ®0I0113weserM 
Baltimorci Best Nils' 

Baltimore P.D.: Steve Perun 
1 1 Bette Middr, From A Distance 

2 2 James Ingram, I Don't Have The Heart 
3 3 Alias, More Than Words Can Say 
4 4 Whitney Houston, I'm Your Baby Tonigh 
5 5 Heart, Stranded 
6 6 Poison, Something To Believe In 
7 8 Manah Cary, Love Takes Time 

B 7 Phil Collin Something Happened On T 

9 9 Concrete Blonde, Joey 
I0 Il DNA Featuring Suzanne Vega, Tom's Din 
11 10 Maxi Priest Close Tc You 
12 16 Wilson Phillips, Impulsive 
13 14 Billy Joel, And So It Goes 
14 15 Steve Winwood, One And Only Man 
15 18 Stevie B, Because I Lone You (The Pos 
16 17 Debbie Gibson, Anything Is Possible 
17 12 Daryl Hall John Oates, So Close 
18 20 Madonna Justify M Love y y 
19 13 After 7, Can't Stop op 

EX EX Jar Bon 
Jackson, 

Miracle 
Will Never 

Gu 

EX EX Janet J 

Way You 
Will 

The Things EX EX UBIO, The Wa Yau Do The Things ou D 

EX 
EX The Ou Michael, , Fr Yoieudom 

EX EX Denny Ormond, My Love Is A Fire 

$t. Louis 
1 7 

2 6 
3 3 

4 B 

5 5 
6 12 
7 1 

9 11 

10 2 
11 13 
12 14 

13 15 
14 16 

15 17 

16 12 
17 19 
18 4 
19 25 
IO 24 
21 23 
72 34 
13 

26 

25 27 
26 28 
27 29 
?s 30 
29 21 

30 32 
31 33 
32 18 
33 39 
34 36 

35 31 
36 38 
37 35 
36 40 

39 37 
40 IX 
A - 
A - 

IX EX 
IX IX 
IX IX 
IX IX 
EX EX 

Q1065 
P.D.: Lyndon Abell 

concrete Blade. Joey 
Madonna, Justify My Love 
Nelson, After The Rain 
Stevie B Because I Love You (The Pos 
Wenger, 

Hider, 
Away 

Bette M¡hki, From A Distance 
Wilson Phillips, Impulsive 
Gnome 

a Mi ha l Freedooman "Young Gu 
Mariah Car Love Takes Time Carey, 
Steve Winwood, One And Only Man 
Doe 
The Outheldr .FunYYouee 

Is A fire 

Elisa Elwin, On The Way Up 
toy Kid, I'm Not In Love 
Vanilla lee Ice Ice Baby 0Y 
Damn Yankees, High Enough 
UB40, The Way You Do The Things You D 

INXS, Disappear 
Cathy Dennis, Just Another Dream 
The Soup Dragons, I'm Free 
Vanilla Ice, Satisfaction 

Poison., Does Sngg Love Baaa Man? 
Iggggyy Pop WAN Kate Piwson, Candy 
Whitney Houston, I'm Your Baby Tonigh 
Robert Palmer, You're Amazing 
Ralph Tresrant, Sensitivity 
Heart, Stranded 
Dino, Gentle 
Phil Collins, Hang In Long Enough 
DNA Featuring Suzann Vega, Tom's Din 
Doe Henley New York Minute 
Debbie Gibson, Anything Is Possible 
Daryl Hall John Oates, So Close 
Cehne Dan, Where Does My Heart Beat 
Alias, More Than Words Can Say 
2 In A Roan Wiggle It 
David Cassidy, Lyin' To Myself 
Janet Jackson, Lore Will Neer Do(W t 
CSC Musk Fact Feat. Freedom W 
Slaughter, Spend My Life 
Keith Sweat I'll Give All My Love To 
Vanilla Ice Play hat Funky Music 
Surface, The First Time y 

Johnny GeN, Fairweather Friend 
Bart Simpson, Do The Batman 

TOP 40 /DANCE 

New York 
I 4 
2 1 

3 3 
4 5 
5 6 
6 8 
7 10 
8 19 
9 9 

10 12 
11 13 
12 2 
13 16 
14 7 

15 18 
16 21 
17 25 
18 22 
19 19 
20 23 
21 14 
n 26 
23 27 
24 24 
25 17 

26 29 
27 30 
Z8 20 
29 31 
30 32 
31 34 
32 EX 

A33 - 
A34 - 
A35 - 

A - 
A - 
A - 

P.D.: Joel Salkowitz 
Cathy Dennis, Just Another Dream 
Information Society, Think 
Doug H.O.U. E. 8 LB, 
CSC B, 

Factory, 
I Love You kehe Pos 

TKL Music ng 
Michelle 

Cale Vi Make You 
TKA Featuring Michelle Visagt, Crash 
Madonna Justify My Love 
Bel Biv De One Feat. Nat The 
BNI Devoe, B.B.D. (I Thou h[ It W 

DNA Featunng Suzanne Vega, Tom's Din 
Ralph Tresvast, Sensitivity 
Whitney Houston, I m Your Baby Tonigh 
Janet Jackson, Love Will Never Do (NV 

Manah Grey, Love Takes Time 
Double Dee Featuring Day, Found Love 
Soave, If You Want Me 
Black Boa, I Don't Know Anybody Else 
After 7, Heat Of The Moment 
Dino, Gentle 
Debbie Gibson, Anything Is Possible 
Vanilla Ice Ice Ice Baby 
Surface, The First Time 
Adventures Of Stevie V., Jealousy 
George Michael, Freedom 
Pebbles Giving You The Benefit 
George 
Pebbles, 

(Duet With Brenda K. St 
Pebbles/Ba ace, Love Makes Things H 

R 
8 

2 In A amt Wiggle It 
Rozlayn Clark Eddy Steady Go 
Keith Sweat I'll Give All My Love To 
Cover Girth, 

Sweat, 
Stop Now 

Vanilla Ice, Play That Funky Music 
En Vogue, You Don't Have To Worry 
Lisette Melendez Together Forever 
Ceybil, Love So Special 
Bart Simpson, Do The Bartman 
Girls Club, Heart To Break The Heart 
CuRure Beat, I Like You 

San Francisco P.D.: Keith Naftaly 
2 2 Keith Sweat, I'll Caine All Love To 

2 2 Ralph Tresvant, Sensitivity 

Miami 
1 

2 

3 
4 

5 
6 
7 

9 
9 

10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
n 
23 
24 

26 
25 
26 
27 
28 

A29 
30 
A 

1 

1 

1 

1 

1 

I 
1 

I 
n 
23 
25 
26 
17 

18 
27 

28 
EX 
20 
21 - 
21 - 

, 
get' I f__,0 

x aces 

P.D.: Frank Amadeo 
Alias, More Than Words Can Say 
Heart, Stranded 
Whitney Houston, I'm Your Baby Tonigh 
Don Henley, New York Minute 

Mariah Carey, Love Takes Time 
Wilson Phillips Impulsive 
UB40, The Way You Do The Things You D 

Steve. Michael, Freedom 
Steve Winwood, One And Only Man 
Bette Midkr, From A Distance 
Phil Collins, Hang In Long Enough 
Madonna, Justify My Love 
Donny Durand, My Love Is A Fire 
Daryl Hall John Dates, So Close 
Cher, The Shoop Shoop Song (It's In H 

Billy Joel, And SO It Goes 
Maxi Priest, Close To You 
The Outfield, For You 
Elton John, You Cotta Love Someone 
Janet Jackson, Love Will Never Do (W¡ 
Deee Lite, Groove Is In The Heart 
James Ingram, I Don't Have The Heart 
Nelson, (Cant Live Without Your) Loy 
Dicta Adams, 

First 
Here 

Surface, The First Time 
INXS Disappear 
The Righteous Brothers, Unchained Mel 
Dino, Romeo 
DNA Featuring Suzanne Vega, Tom's Din 
INXS, Suicide 

Palmer, 
Blonde 

Robert alme You're Amazing 

Seattle P.D.: Bob Case 
1 1 Vanilla Ice Ice Ice Baby 
2 3 Stevie B, Because 1 Love You (The Pos 
3 2 Bette Moller, From A Distance 
4 4 Poison, Something To Believe In g 
5 6 Whitney Houston, I'm Your Baby Tonigh 
6 5 Damn Yankees, High Enough 
7 7 Heart, Stranded 
B B Manah Carey, Loe Takes Time 
9 12 UB40, The Way You Do The Things You D 

IO 11 Deee -.,te, Groove Is In The Heart 
11 16 Madonna Justify My Love 
12 14 Wilsou Phillips, Pas, Impulsive 
13 9 Alias, More Than Words Can Say 
14 15 George Michael Freedom 
15 13 Y.C. Hammer, Pray 
16 19 Janet Jackson, Lore Will Never Do (Wi 
17 18 Jon Bon Jon, Miracle (Fran "Young Gu 
IS 10 James Ingram, I Don't Have The Heart 
19 20 Pebbles, Giving You The Benefit 

A21 21 Jane! Jack!o, B! Feels Good 
21 21 Janet Jackson, Black Cal 
n n Surface, The First Time 

A23 - DNA Featunng Suzanne Vega, Tom's Din 
24 24 Phil Collins, Hang In Long Enough 
25 EX Will To Power, I'm Not In Love 
EX EX Steve 

Henley, New 
One And Only Man 

EX EX Don Henley, New York Minute 
EX EX Robert Palmer. You're Amazing 
EX EX Breathe, Does She Love That Mani 
EX EX AC /DC, Moneytalks 
EX EX Chris Isaak, Wicked Game 

Chicago 
1 1 

2 4 
3 10 
4 3 
5 8 
6 7 

7 9 
8 11 
9 6 

10 2 
11 13 
12 5 
13 16 
14 12 
15 20 
16 21 
17 17 
18 18 

20 2/ 

22 26 

24 29 
A25 - 

26 2g 
27 30 
28 EX 
29 EX 
30 23 
A - 
A - 

i'/ 
S 

P.D.: Dave Shakes 
Mariah Cary, Love Takes Time 
Stevie ac Because I 

Will 
You (The Pos 

Janet Jackson, Love 
Love 

Never Do (Wi 
Canyman, Knockin' Boots 
Whitney Houston, I'm Your Baby Tonigh 
The Party, I Found Love 
Madame, Justify My Love 
Cathy Dennis, Just Another Dream 
Vanilla Ice, Ice Ice Bab _y 

t(e Tachuiotmnk, Rockin' Over The Beat 
Cif Music Fact Gonna Make You 
lnarmat¡on Sock Think 

he Mode, Id In M Eyes y Y 

Bry Devoe, B.B.D. (I Thought It W 
Toy! Tan! Tate!, Feels Good 
Surface, The First Time 
IRA Featunng Michelle Visage, Crash 
Double Dee featuring Day, found Love 

Michael, Freedom 
Ral Trcsvant Sensitivi Fio Sensitivity 

Phillips, D 

DNA Featuring Suzanne Vegaa, Tom's Din 

Blake Box, 
Gibson, 

on't 
Anything 

IAnybodylElse 
Young M.C., Pick Up The Pace 
UB40, The Wa You Do The Thn Things You D y g 
The Simpsons, Do The Bart Man 
George Lallo d (Duet With Brenda K. St 

fl y T Funky Vani a Ice, Pla hat Funk Mus ¡c 

L nthia 8 Joh 0 Dream Bo /prior Cynthia Johnny y 
G ndyman, Melt In Hour Mouth 
INXS, Disappear 

- -- - 

Dallas 
1 

1 
3 

5 
6 
7 
8 

9 
10 

Il 
12 
13 
11 
IS 

17 

19 
20 
21 
n 
23 
24 
25 
26 
17 
29 
29 
30 
31 
32 

E7t 

EX 
IX 
EX 

IX 

dl 

f_- -7 
P.D.: Joel Folger 

4 Steyr B, Because I Love You (The Pos 
4 Ste More Than Words Can Say 
5 Poison, Something To Believe In 
6 Wilson Impulsive 
2 Vanilla Ice, Ice Ice Baby 

12 Gndrmae, Nnoekid Boots 
9 Tony( Toni! Tone!, Feels Con 

II Jon Bon Jai Miracle (From "Young Gu 
i 

3 Nelson, (Can't live Without Your) Lou 
6 After 1, ,Jul Stop 

16 Madonna, Justify My Love 
13 Elena Fiaìlle, On The Way Up y p 
14 Deee -Lite, Groove Is In The Heart 
10 lames 

The 
I Don't Have The Heart 

16 UB40, The Wa You Do The Things You D 

15 

9 P 
Maxi Close To You 
Pebbles, Giving You The Benefit 
Manah 
Soho, H prhickve 

Takes Time 

Donny Osmo d, My Lee Is A Fire 
24 Heart Stranded 

17 Y.L. Pray 
23 he Mode, Policy 01 Truth 
31 DNA Featuring Suzanne Vega, Tom's Din 
2B Whiney Houston, I'm Your obit' Tonigh 
29 Janet Jackson Love Will Never Do ( 

32 Chris Isaak Wicked Game 
30 ,The first Time 
25 Warrant, Cherry Pie 
IX Vanilla Ice %ay That Funky Music 
IX Damn Yankees High Enough 
IX Bette Midler, From A Distance 
IX c c Music Tactory feat Freedom Wirt 

7 EX Bat Power, 
I'm Not 

Bartman 
EX Bar To i Power, Do heI In Love 
IX Keith Sweat, i Give MI My Love To t. y IX Ralph 7resraM, Sensitivity 

HOT R &B PLAYLISTS..' 
Sample Playlists of the Nation's Largest Urban Radio Stations WNL'i 515- 

Columbus P.D.: Dave Robbins 
1 3 Bette Moiler, From A Distance 

2 2 Wilson Phillips, Impulsive 
3 4 Whitney Houston, I'm Your Baby Tonigh 
4 1 Manah Carey, Love Takes Time 
5 6 

Donny 
The Way You Do The Things You D 

6 7 Dony Osmond My Love Is A Fire 
7 9 Steve Winwood, One And Only Man 
6 5 Bil Joel, And St It Goes Bitty 

10 11 Deee -Lite, Gr000ve Is In 
Believe 

The Heart Helart 
11 13 
12 12 

Yankees, High 
On The Way Up 

13 14 Stele B, Because I Love You (The Pos 
14 8 Daryl Hall John Oat So Close ry es, 

15 17 George Michael Freedom 
16 18 Heart, Stranded 
17 19 Don Henley, New York Minute 

Hang 18 20 Phil Collins, Han In Long Enough 
19 21 After 7, Heat Of The Moment 
20 n Janet Jackson, Love Will Never Do (Wi 
21 73 Masi Priest, Just A Little Bit Longer 8 n 24 Jude Cole, House Full 01 Reasons 
23 25 Dim, Gentle 
24 26 Elton John, You Gotta Love Someone 
25 27 Cathy Dennis, Just Another Dream 
26 21 Breathe, Does She Love That Man? 
27 29 Styx, Show Me The Way 
Zs 30 Surface, The Fist Time 
29 EX Will To Pam, Im Not In Love 

A30 - Robert Palmer, You're Amazing B 

Seattle 
1 

2 
3 
1 II 
5 

7 

16 

9 10 
10 
11 le 
12 15 
13 
14 17 
15 12 
16 23 
17 20 
16 24 
19 n 
20 13 
21 25 

n EX 
A23 

24 EX 

A - 
A - 
A - 

EX EX 

EX EX 
EX EX 

EX EEX 

EX EX 

í ¡ J _ Nor 
1e I Y `- / // ) 

, 
I 

Miami P.D.: Keith Isle 
y 

1 3 Ralph Tresvant, Sensitivity 
2 1 

Whitney 
Vanilla Ice, Ice Ice Baby 

3 2 Wh' ouston, I'm Your Baby Tonight 
4 7 Tom! Toni! Tone., It Never Rains (In 
5 6 Freddie Jackson, Me Down 

7 8 Guuayy I donna 
Carey, 

Get W th U 

Time 

8 10 Jefryy Osborne, Only Human 
9 9 he BOYS Thing Called Love 

10 12 Tev¡n La Round And Round 
11 n Buffalo Penny 
12 13 Too Short, The netto 
13 21 Hi -Five, I lust Can't Handle It 
14 IX DNA Featuring Suzanne Vega, Tom's Dm 
15 1 G man, 

Factory 
Boots 

I6 IB Music Fxt Feat 
Middle 

Freedom WN °ry 
17 17 Monk Love, Monte In The Middle 
18 19 Special Generation, Love Me Just For Me 
19 n Deee -Lite, Groove Is In The Heart 
20 24 Pebbles, Love Makes Things Happen 
21 23 Teeraa Marie If I Were A Bell 
n 27 LL Cod 1 Around The Way Girl 
23 2B Surface, The First Time 
21 29 Whisyers, My Heart Your Heat 
25 26 Stevie Wads, Keep Our Love Alive 
26 30 Janet Jackson, Love Will Never Do (With 
27 31 Another Bad Creation , lesha 
20 32 Marvin Gaye, My Last Chance 
Ig 34 En Vogue, You Don't Have To Wary 
30 35 Teddy Pendergrass, ass, ake It With You 
31 IX Loose Ends, Don't Be A Fool 
32 EX fora 

Gentle 
Somebody's Crying 

A33 - Olio, Gentle 
34 EX Tory Terry, Head Over Heels 

A35 - Beet Bry Devoe, When Will I See You Smile 
A - Nkhel le Something In My Heart 
A - Anita Baker, Fairy Tales 
A - toy B. Eery Li tl Hart, Go For II 

EX IX Klara, Every Little Thing 
IX EX Big Daddy Kane, Cause I Can Do It Right 
IX IX Dee Dee Wilde Hooked On You 
EX EX Trinar I Wanted You 
IX IX Be Wright, Betty I Miss 

All EX IX Poises Clan. Dance All Night 

26 
27 
28 
29 
30 
31 
32 
33 
33 
35 

37 
37 
38 

42 
43 
N 
45 
K 
A 

A 
A 
A 
A 

26 
48 
34 
30 
33 
37 
42 
44 
Al 

2 

39 
39 

EX 

IX 

45 
46 
Q 
49 
35 - - - - - 

Dino, Gentle 
Dorian, Thrill 
Rude !Boys, Written All Over 
Mort¡. Love Monee In The 
Teddy Pendergrass, Make It 
Ueda Adams , Get Here 
Stevie Wonder, Keep Our Love 
LAM Hathaway, Baby Don't 
Force M.D.'s, Somebody's 

yy 

y 

Teure Gnsheit Round And 
The Whistle 8 loner Feat. 

T Steele, Prisoner Of Love 
Kipper 

Devoe, ° 
Poor Elaine 

I 

Vanilla t ('IcgG %a That Funky Play 
Marvin Gaye, My Last Chance 
Quincy lollies Feat S. Garrett 
Joey B. Ellis 8 

What's 
Hare, 

Run -D.M.C., What's It All About 
Jarorda Share 
Anita Baker, Fairy Tales ry 
The Kitkin Boo 
Tien, Let Me Feel Your Body 
SauC 

Music 
Black Paradise 

C&C Musk Factory Feat Freedom 

Your Face 
Middle 

With You 

Alive 
C ry 

Crying 
Round 

Ni la, Do 

See You Smile 

Music 

i C. Khan, 
Go For It! 

WK 

P.D.: Casey Keating 
1 Stele Bz Because I Love You (The Pos 
5 Bette NJdee, From A Distance 
4 Wilson Pniips, Impulsive pu 

Dee 
UB40, 

Groove Is In The Heart 
6 UBIO, The Way You Do The Things You D 8 

My 
7 Mon Bon Jolene, 

shit 

rack (Fran "Young Gu 
Damn 
eorge Michael, Freedom 

Enough 

2 Whitney Houston I'm Your Baby Tonigh 
Steve Winwood, 

Houston, 
And Only Man 

y 
Tony! Toni! Tar!, Feels Good 

3 Poison, Something To Believe In 

Nelson, After The Rain 
Nias, More Than Words Can Say 
Janet Jackson, Love Will Never o (WI 
s, Collins, Hang Jr Long Enough 
Surface, The First Time 
Winger, Miles Away 
Don Osmod, My Love Is A Fire y 
Dena Gibson, Anything Is Possible 
Will To Power, I'm Not In Love 
Ralph Tresranl, Sensitivity 
Chns !seat Wicked Game 

8 Daryl Hall 
!soak, 

Oates, So Close 
Cinderella, Shelter Mn 
2 Nu, Ponderous 
CSC Music Factory feat freedom Wü 
Breathe, Does She Lone That Man? 
Depeche Mode, Wald In My Eyes 
Robert Palmer, you re Amazing 

X 
AC /DC,mpphssuoonnnders 

The Bartman 
AC /DC, Moneytalks 

1O6FM 
Los Angeles P.D.: Jeff Wyatt g y 

1 2 2 In A Room, Wiggle It 
2 1 Deee -Lite, Groove Is In The Heart 
3 5 Bel Bin Devoe, B.B.D. (I Thought It W 
4 3 Vanilla Ice, Ice Ice Baby 
5 4 Tom! Ton¡. Tone!, Feels Good 

7 7 Ma 
DNA Tom's Din 

ruh Cary. Love Takes Time 
8 8 Pebbles, Giving You The Benefit 
9 9 Whitney Houston, I m Your Baby Tonigh 

10 18 Madonna, Justify My Lave 
11 13 Johnny Gill, Fa ¡'weather Friend 
12 16 Ste ¡e B, Because I Love You The Pos 
13 15 Cathy Dennis, Just Another Dream 
14 19 CSC Music Factory, Gonna Make You 
15 17 Guy, Tremont, 

Get 
Sensitivity 

16 20 Guy, Wanna Get With U 

17 21 Janet Jackson, Love Will Never Do (W¡ 
18 22 Depeche Node, World In My Eyes 
19 14 Sweet Sensation, Each And Every Time 
20 23 Information Society, Think 
21 Il Caron Wheeler, Livid In The Light 
22 24 Pet Slap Boys, So Hard 
23 26 Rozlayn Clark Eddy Steady Go 
24 28 Al B. Sure!, Nlissunderstanding 
25 30 Tenn. Campbell, Round And Round 

26 10 UB40, The Way You Do The Things You D 

27 29 George Michael Freedom 
28 31 Rainbow Girls, Make Your Move 4 Love 
29 32 Vanilla Ice, Play That Funky Music 
30 33 After 7, My Only Woman 
31 27 G man, Knock¡ri Boots ^ 
32 34 Mast Priest, Just A Little 

Way 
Longer 

Ilî3 - LL Cool 1, Around The Way Girl 
A34 Adventures Of 

Melt 
Stevie 

Your Mouth A35 - Gndyman, Melt In Your Mouth 
Carey, Someday A - Mandan G Somma 

A - Inner City, That Man 
e 

EX EX Double 'Dee Featuring Day, Found Love 
IX EX Glenn Medkre, Me - U =Blue 

Los Angeles 
I 3 

2 1 

3 2 
1 8 

5 9 
6 13 
7 15 

8 19 

9 4 

10 6 
Il 5 

12 7 

13 10 
14 Il 
15 12 

16 17 
17 18 
18 21 

19 21 
20 20 
21 24 
n n 
23 26 
24 27 
25 28 
26 29 
27 30 
28 31 

A29 - 
30 31 
31 33 
32 32 
33 36 

35 38 

36 40 
37 41 
38 42 
39 43 
10 EX 

41 EX 
42 IX 
43 IX 

A - 
A - 
A - 
A - 
A - 
A - 

EX EX 

Briggs 

Tonight 
Round 
Rains (In 

Down 
Happen 

g 

It Was 

Middle 

Alive 
Girl 

Love 
Heart 

Cry 

T , ads Din 
Do (With 

To Worry 
Right 

Just For M 

WI 

Else 
Go For it! 
Love To You 

With You 

See You Smile 

Your Face 
8 C. Khan, 
Longer 

r i - 

P.D.: Belinda 
Ralph Tresvant, Sensitivity 
Whitney Houstonfound 

And Toep! GroneK 
Tay Toni! Tone!, It Never 
Gy, I donna Get With U 

Surface, The First Time 
Freddie Jackson Love Me 
Pebbles, Love Makes Things 
Whispers, My Head Your Heart 

!, Missunderstandin 
Gerald 

B. Sure!, 
Gerald Slow 

B.B.D. 
(I 

Thought Beg Bry Devoe D. (I T 

Jasmine Guy, Try Me 
Style LeVet, Rope A Dope S le 

Too Lot, The Ghetto 
Mouk Love, Morrie In The 
Jeffrey Osborne, Only Human m?Y Y 

Stevie Wader, Keep Our Love 
LL cod 1, Around The Way 
Wince, New Power Generation 
Loose Ends, Don't Be A Fool 
Geoff McBride, No Sweeter 
Deee -Lite, Groove Is In The 
The Boys Thing Called Love 
LAub Hathaway, Baby Don't 
Martin Gaye, M Last Chance Y 
Father M. I'll Do 

Were Teeo Marie, IF Were A Bell 
DNA Featuring Suzanne Vela, 8 eg 
Janet Jackson, Love Will Never 
Oeta Adams , Get Here 
En Von Jones , Poor Elaine 
En Vogue, You Don't Have 

?BiQg?cDiaurrer 
Factory 

Fr 
Cat Musk Factory feat Freedom 
Kara, Every Little Thing 
Tony Terry, Head Over eels y 
Sir M ¡x -Mtn I Got Game t, 
Black Boa I Don't Know Anybody 
Joey B. Ellis & Tyatta 

All 
Keith Sweat, I'll Give All Myy 

Run -1111.C. What's It All About 
Teddy PlTete, Make It 
Ana Baka, Fairy Tales 
Bell Bit' Devoe, When Will I 

Another Bad Creation lesha 
Rude Written All Over 
Quincy ones Feat. S. Garrett 
Tian e, 

Wanted 
A Little Bit 

Triar, I Wlanted You 

at.- 

INV i 
Indianapolis P.D.: Don London 

1 1 Poison, Something To Believe In 
2 5 Jon Bon Jovi Miracle (From "Young Gu g 
3 2 After 7 Can'{ Stop 
4 6 Stevie B, Because I Love You (The Pos 
5 7 Damn Yankees, High Enough 
6 3 Pebbles Giving You The Benefit 
7 9 Wilson t'hilli Impulsive pu 
8 11 Manah Carey, Love Takes Time 
9 12 Whitney I'm 

Distance 
Baby Tonigh 

10 12 Bette Miller, From 
11 4 Daryl Hall lohn Oates, 5e Close 
12 14 Glenn Medeiros (Featuring The Stylist 
13 16 George Michael, Freedom 
14 19 Janet Jackson, Love Will Never Do (lei 
15 20 DNA Featuring Suzanne Vega, Tan's Din 
16 25 Madonna, Justify My Love 
17 24 UB40, The Way You Do The Things You D 

18 8 Dann Osnioed My Lore Is A Fire 
The am 19 26 Nelson, After Rain 

20 29 Surface, 
Outfield, 

The First 
You 21 EX The For You 

23 23 Bily Joel, So It In The Heart 
23 23 Soh Joel, And So It foes 
24 13 Soe Hlins, Ha k 
25 27 Phil 

Soho, 
Hang In Long Enough - A27 

21 Stern Winwood, One And Only Man 
A2B - Bad Company, ll You Needed Somebody 

A - Guys Next Door, I've Been Waiting For 

San Diego 
1 

2 
3 
4 

5 
6 
7 

8 
9 

10 
11 

12 

13 
14 
15 

16 
17 
18 
19 
21 
21 
22 
24 
24 
25 
26 

TB 
29 
30 
A 
A 

IX 
IX 
IX 

y 
(The Po 

To 

Tom's Din 

Tonigh Tonigh 

You D 

Do (Wi 

K. St 

For 

Heart Beat 

In 

l 

s ' 
g 

1 

2 
7 

4 

5 
6 
3 

14 

9 
13 

13 
12 

B 

19 
17 

16 
16 
10 
20 
23 
23 
n 
26 
26 
21 
28 

15 

30 
21 - - 
EX 
EX - 

P.D.: Kevin Weatherly 
Stevie B. Because I Lone You 
Ralph Tresvant, Sensitivity 
Madonna, Justify My Love ry y 
Keith Sweat, I'll Give All My Love 
Surface, The First Time 
DNA Featuring Suzanne Vega, 
Deee -Ute, Groove Is In The Heart 
Will To Power, I'm Not In Lone 
Paul Young, Oh Girl 

Whitney 
Music Factory 

I'm 
Freedom 

Whi 
Wiggle 

Your Baby 
2 In A Room Wiggle It 
U1340, The Wray You Do tine Things 
loot Jackson, Love Will Never 
Iggy Pup With Kate Pierson, Candy 
Moo, Gentle 
Bette Miller From A Distance 
Tony! Ton¡! Tare! Feels Good 
George LaNn d (¡Duet With Brenda 
Loom T., nae More R gy M y 

Special 
donna Get With U 

Wilson 
Generation, Love Me lust 

dsec de, ine 
Cathy a Mode, 

lust 
d In 

Another 
Seas 

Dennis, luso Dream 
Celia Dan, Where Does My 
Bart Simpson, 

We 
The 

byyartman 
Vanilla Ice, Play That Funky Music 

rey Mariah Carey, Love Takes Time 
LL cod J Around The Wa Girl 

11 Elisa Fiorillo, On The Way 
yD 

Phil Collins, Nang In Long Enough 
George Micael, Freedom 
Poisa, Something To Believe 

TOP 40 /ROCK 

M 1043 MI N 
Los Angeles P.D.: Scott Shannon 

I 3 Damn Miles Away 
2 2 Damn Yankees, High Enough 
3 1 Pwsou, Something To Believe In 
4 4 Jon Bon Jon, Miracle 
5 8 faith No Mae, Falling To Pieces 
6 5 Moller Give, Same or Situation (5.0. 
7 10 The Black Grooms, Hard To Handle 
8 9 Alias, More Than Words Can Say 
9 7 Warrant, Cherry Pie 

10 15 Warrant, I Saw Red 
11 12 Triter, Give It To Me Gad 
12 13 Nelson, After The Rain 
13 14 

AC/DC, 
Pop 

Thunderstruck 
ray 

14 6 Cin ere 
15 17 INXS, Disa Selter Me 
16 17 INXS, Disappear 
17 11 Robert Palmer, You're Amazing 

Slaughter, 
19 EX AC /&,ardonleptalkshe 

Angels 

20 IX Bad Comport' If You Needed Somebody 
EX EX The Out held for You 

yIIC fat F/yt 
Houston P.D.: Ron Atkins 

1 5 Ralph 
Get With 2 4 Guy, I Wanna Get With U 

3 3 Too Short The Ghetto 
4 7 Surface, he First Time The 
5 8 Tory! Ton¡! Tate!, It Never Rains (In 
6 11 

Whitney 
Jackson, Love Me Down idol 

B 15 Pebbles, Love Things Happen 
Tonight 

Thing 
10 13 

The BOYS, 
You Don't Have To Worry 

11 23 LL Cod 1 Around The Way Girl 
12 12 Whispers, My Heart Your Heart 
13 24 Teens Marie II Were A Bell 
14 32 Toy Terry, dead Over Heels 
15 19 Loose EndC. DonD A Fool 
16 19 Father M.L., 

Don't 
't 4 You 

17 18 Special Generation, Love Me Just For Me 
18 38 Keith Sweat, 11 Give All My Love To You 
19 31 Jeffrey Osdvne, Only Human 
20 20 Big Daddy Kane, Cause I Can Do It Right 
21 50 The Winans, When You Cry 
22 EX Anther Bad etatia , lesha 
23 EX Micelle, Something In My Heart 
24 6 LeYert, Rope A Dope Style 
25 25 Prince. New Power Generation 

Philadelphia P.D.: John Roberts 
1 3 Stevie B Because I Love You (The Pos 
2 4 Pariah Grey Love Takes Time 
3 5 Alias, More Than Words Can Say 
1 1 2 In A Room Woggle It 
5 2 Tony! Toni! Tarty, Feels Good 
6 9 Madonna, Justify My Love 
7 6 Vanilla Ice Ice Ice Baby 

bVl(TI 
Milwaukee P.D.: Mike Berlak 

1 1 INXS, Suicide Blonde 
2 2 Heart Stranded 
3 3 Yarúln Cary, Love Takes Time 

11073 P8r 
Worcester P.D.: Ron Valevi 

1 3 The Black trowel, Hard To Handle 
2 4 Scorpions, Tease Me Please Me 
3 B Haft, Shame Shame Shame 
4 5 Heaven Edge Find Prather Way 
5 1 Damn Yankees, High Enough 
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Album Rock Tracks.. 
Y 

=w 
IT 3 

Y u, 
3 

W 

3O 
N¢ 

z 
( - 
w= 
3 U 

Cape led tro.11.RatiMW Awe rock 
airplay reports. 

TITLE ARTIST 
LABEL & NUMBER , DISTRIBUTING LABEL 

1 1 4 8 

* * NO. 1 * * 
MnYR HEADS 

IN 
CUT 

MISSISSIPPI 
2 weeks áZ TOP 

2 2 2 11 

HARD TO HANDLEGEFEEN THE BLACK CROWES 

3 3 1 7 ONNEIAND ONLY MAN STEVE WINWOOD 
4-98892 

4 5 6 8 IIF YOU NEEDED SOMEBODY BAD COMPANY 

E 7 11 5 
SHEELRTER Mó0 

-4 
CINDERELLA 

6 6 5 5 YOU'RE8AMAZING ROBERT PALMER 

DISEAR 7 9 9 7 ATLAAPNTIC 
P 

4 -87784 
INXS 

® 8 12 8 
ETptEcLLEpPcHuTONE SONG VAUGHAN BROTHERS 

O 10 10 6 MON EYTA LKS AC /DC 

10 11 8 7 TEASE MEa PLEASE ME SCORPIONS 
87 634-4 

SIGNS 11 12 19 TESLA 
GEFFEN LP CUT 

12 4 3 8 SHE'S MY BABY TRAVELING WILBURYS 
WILBURY 4- 19523 /WARNER BROS. 

13 13 18 7 
FOR YOU THE OUTFIELD 
MCA 53935 

1. 20 23 6 Lra LOVELP 
CUT /ATLANTIC 

KING'S X 

0 22 26 6 
JJUoTPTHE WAY IT IS, BABY THE REMBRANDTS 

16 O19 25 5 ARIS 
FULTA 

LP 
L CIRCLE THE JEFF HEALEY BAND 

CUT 

17 16 17 7 TRHE ROAD THE ALARM 
LP cur 

RIGHTEOUS ló 23 37 4 
ERIC JOHNSON 

CAPITOL LP CUT 

L9 32 - 2 RUNAWAY DAMN YANKEES 
WARNER BROS. LP CUT 

20 14 15 11 
MILES AWAY WINGER 
ATLANTIC 4-87824 

21 15 14 7 LOVEn IA 
THAT NEVER DIES THE BYRDS 

22 21 16 14 
STILL GOT THE BLUES GARY MOORE 

CUT CHARISMA 

Zi O 
28 39 3 

REAL REAL GONE VAN MORRISON 
MERCURY 8791-202-PE 79 202 -4 

24 17 7 11 
SOMETHING TO BELIEVE IN POISON 
ENIGMA 

25 36 44 3 

** * POWER TRACK*** 
I SAUW131RAED73597 

WARRANT 

26 26 30 5 
MAMA HELP ME EDIE BRICKELL & NEW BOHEMIANS 
GEFFEN 4 -19658 

27 18 13 10 

KIING OF DREAMS DEEP PURPLE 
A 2703 

28 25 24 7 
NEW YORK MINUTE 
GEFFEN 4 -19660 

DON HENLEY 

29 33 34 5 
LOVE CAN MAKE YOU BLIND EVERY MOTHER'S NIGHTMARE 
ARISTA LP CUT 

30 29 29 6 
A oTOUCH OF EVIL JUDAS PRIEST 

LP CUT 

31 35 36 9 
BEEN CAUGHT STEALING JANE'S ADDICTION 

32 31 32 5 
WICKED SENSATION LYNCH MOB 
ELEKTRA LP CUT 

O 41 - 2 LET ME LOVE YOU TOO TOMMY CONWELL 
COLUMBIA LP CUT 

34 34 27 15 
CANT FIND MY WAY HOME HOUSE OF LORDS 
SIMMONS LP CUT /RCA 

35 30 22 15 WAR H NOUGH DAMN YANKEES 

36 27 20 20 CLIFFS OF DOVER ERIC JOHNSON 
CAPITOL LP CUT 

37 45 - 2 BMIST CILIAN 
QUEENSRYCHE 

Op JO 40 41 4 
PRODIGAL BLUES BILLY IDOL 
CHRYSALIS 23603 

39 24 21 9 
KEEP ON LOVING ME BABY COLIN JAMES 
VIRGIN LP CUT 

CD 44 47 3 
SPEND MY 

LIFE 
SLAUGHTER 

41 39 40 4 
AFTER THE RAIN NELSON 
DGC 4 -19667 

42 49 - 2 OVRER IVD4 OVER NEIL YOUNG & CRAZY HORSE 

® NEW I 1 

* * * FLASHMAKER * * * 
BIIAGRI LP CUT 

RIK EMMETT 

® 47 - 2 CONSEQUENCES THE ROBERT CRAY BAND 

45 42 43 4 
PRIDE LIVING COLOUR 
EPIC LP CUT 

® RE -ENTRY 6 
CANDY 

4 -98900 
IGGY POP WITH KATE PIERSON 

VIRG 

4/ O, NEW 1 
REMEMBER MY NAME HOUSE OF LORDS 
SIMMONS 2736/RCA 

® NEW 1 
THE ONLY ONE I KNOW THE CHARLATANS UK 
BEGGAR'S BANQUET 2451; RCA 

49 43 33 10 
THE OBVIOUS CHILD PAUL SIMON 
WARNER BROS 419549 

50 38 28 12 
GIVE IT TO ME GOOD TRIXTER 
MECHANIC 53863 /MCA 

OTracks with the greatest airplay gains this week. The Flashmaker is the highest- debuting 
track of the week. The Power Track is the track on the chart that shows the largest increase in 

airplay over the week before. © 1990, Billboard /BPI Communications, Inc. 

RADIO 

Adjusting To The 

Rugged Field Of 

Radio Promotion 
NEW YORK -While the majority of 
newly appointed promotions direc- 
tors still come from within radio's 
ranks, a significant number of the 
major- market promotion directors ap- 
pointed in recent months have come 
from outside the industry. 

The new promotion directors have 
an odd assortment of backgrounds, 
among them a wildlife theme park, a 
cosmetics company, a department 
store, Disneyland, a music theater, a 
database marketing firm, a comedy 
club, and various ad agencies and 
public relations firms. While most 
say they adapted to radio quickly, 
nearly all admit that they had a lot to 
adjust to, including radio's fast pace, 
jargon, and ratings. 

Chuck Gessert, director of market- 
ing for classic rock WCKG Chicago, 
says his previous marketing position 
at the Poplar Creek Music Theatre 
did not prepare him for a recent 
Thanksgiving promotion in which 

Promotions 

&Marketing 

by Phyllis Stark 

WCKG personnel camped out in a 
truck until it was filled with listener 
donations of food for the homeless. 
"I was called on to do a lot of things 
at Poplar Creek, but I never prepared 
for spending three days in the back 
of a Mayflower truck," he says. 

Jackie Bailey, promotion director 
of AC KIOI San Francisco, says her 
new job requires much more flexibili- 
ty than her previous position as an ac 
count executive at a database mar- 
keting firm. "[In radio,] you have to 
be flexible in how you look at your 
day. You're doing a marketing plan 
in the afternoon, but in the morning 
you were turkey bowling." 

The immediacy of radio also took 
some getting used to for Bailey. 
"There is no lag time," she says. 
"You don't discuss things for weeks. 
You talk about it and it's on the air." 
In the business world, "they work 
slower and tend to analyze things 
more. There is a lot more creative 
flamboyance in radio." 

The faster pace has also been the 
biggest challenge for KMEL San 
Francisco promotion director Cydney 
EnDean, previously the promotion 
coordinator for wildlife theme park 
Marine World U.S.A. "Going from 
promoting killer whales and tigers to 
being very urban and [involved] with 
the people is a different twist for 
me," she says. "In radio, I'm juggling 
10-15 promotions at a time where I 
used to have the luxury of handling a 
few at a time." 

KMEL PD Keith Naftaly gives 
EnDean high marks, but notes that 
"she had to learn the streetwise, 
funky attitude that comes with work 
ing at an aggressive music station. 
Working here is an education in 
street pop culture." Clothing figures 
in to that. After joining KIOI, Bailey 
had to purchase an entirely new, and 

(Continued on page 17) 
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0 2 3 5 

* * No. i * * 
MEKTRA 4 -64923 

SISTERS 
1 

OFFk 
1 

O 4 5 6 
NIGHATIAND DAY U2 

3 1 1 12 
BEEN CAUGHT STEALING JANE'S ADDICTION 
WARNER BROS. 4.19574 

4 5 6 8 
THEN THE CHARLATANS UK 
BEGGAR'S BANQUET 2451 /RCA 

5 6 9 4 PICCADILLY PALARE MORRISSEY 
SIRE LP CUT /REPRISE 

6 3 2 Q DON TASK ME PUBLIC IMAGE LTD. 
CUT VIRGIN 

O 8 10 6 
STONE COLD YESTERDAY THE CONNELLS 

8 11 14 5 
ONLY TONGUE CAN TELL THE TRASH CAN SINATRAS 
GOIDISCS LP CUT /POLYDOR 

9 7 4 10 

CELEBRATE AN EMOTIONAL FISH 
ATLANTIC LP CUT 

10 9 8 7 
THE ROAD THE ALARM 
I.R. S. 67039 

Il 10 12 7 DISAPPEAR INXS 

lY 12 20 3 
ENLIGHTEN 

RM E BROS 
ECHO AND THE BUNNYMEN 

KINRO 13 21 29 3 
HAPPY MONDAYS 

ELEKTRAKY 

AFLPCUT 

14 28 - 2 TOMORROW NEVVEGR KNOWS DANIELLE DAX 

15 18 21 4 HEAVVEN OR LAS VEGAS COCTEAU TWINS 
LP CUT 

16 13 11 8 
BEEN THERE DONE THAT ENO /CALE 
OPAL LP CUT /WARNER BROS. 

17 20 15 7 
A LIFE OF SUNDAYS THE WATERBOYS 
ENSIGN LP CUT /CHRYSALIS 

18 15 18 9 
DIG FOR FIRE PIXIES 
ELEKTRA 2 -66596 

19 17 17 6 
MAMA HELP ME EDIE BRICKELL & NEW BOHEMIANS 
GEFFEN 4.19658 

20 19 13 13 
NEVER ENOUGH THE CURE 
ELEKTRA 4-64928 

21 16 7 13 CAGND 98900 
IGGY POP 

ZL NEW I SOMEONE TAKE THE WHEEL THE REPLACEMENTS 
SIRE LP CUT /REPRISE 

23 NEW I SWEETNESS AND LIGHT LUSH 
4.A.D LP CUT /4AD 

C.) 29 - 2 TRAGEDY 
9 
iFOR YOU) FRONT 242 

EPIC 34 -735 

25 O NEW I HANDS ACROSS THE OCEAN THE MISSION U.K. 
MERCURY LPCUT 

26 14 16 9 
HELLOILOVEYOU THE CURE 
ELEKTRALPCUT 

27 22 19 6 
ANNIE'SPGONE REDD KROSS 

CUT ATLANTIC 

28 24 - 4 
THE OBVIOUS CHILD PAUL SIMON 
WARNER BROS. 7-19549 

29 23 30 4 CAROLINE CONCRETE BLONDE 

30 26 - 2 
EASY STREET SOUL ASYLUM 
A &M LP CUT 

Tracks with the greatest airplay gains this week. © 1990. Billboard /BPI Communications, Inc. 
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YesterHits © 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Lady, Kenny Rogers, LIBERTY 

2. More Than I Can Say, Leo Sayer, 
WARNER BROS. 

3. Another One Bites The Dust, 
Queen, ELEKTRA 

4. Starting Over, John Lennon, GEFFEN 

5. Master Blaster, Stevie Wonder, 
TAMLA 

6. Love On The Rocks, Neil Diamond, 
CAPITOL 

7. 
COLD A 
Hungrry Heart, Bruce Springsteen, 

8. Woman In Love, Barbra Streisand, 
COLUMBIA 

9. Guilty, Barbara Streisand & Barry 
Gibb, COLUMBIA 

10. Hit Me With Your Best Shot, Pat 
Benatar, CHRYSALIS 

POP SINGLES -20 Years Ago 

L The Tears Of A Clown, Smokey 
Robinson & the Miracles, TAMLA 

2. I Think I Love You, Partridge 
Family, BELL 

3. Gypsy Woman, Brian Hyland, UNI 

4. One Less Bell To Answer, Fifth 
Dimension, BELL 

5. I'll Be There, Jackson 5, MOTOWN 

6. My Sweet Lord/ Isn't It A Pity, 
George Harrison, APPLE 

7. Black Magic Woman, Santana, 
COLUMBIA 

8. No Matter What, Badfinger, APPLE 

9. Does Anybody Really Know What 
Time It Is ?, Chicago, COLUMBIA 

10. Share The Land, Guess Who, RCA 

TOP ALBUMS -10 Years Ago 

1. Greatest Hits, Kenny Rogers, 
LIBERTY 

2. Guilty, Barbra Streisand, COLUMBIA 

3. Hotter Than July, Stevie Wonder, 
TAMLA 

4. The River, Bruce Springsteen, 
COLUMBIA 

5. Back In Black, AC /DC, ATLANTIC 

6. Crimes Of Passion, Pat Benatar, 
CHRYSALIS 

7. Eagles Live, Eagles, ASYLUM 

8. Zenyatta Mondatta, Police, A &M 

9. The Game, Queen, ELEKTRA 

10. Faces, Earth, Wind & Fire, ARC/ 
COLUMBIA 

TOP ALBUMS -20 Years Ago 

I. Abraxas, Santana, COLUMBIA 

2. Led Zeppelin Ill, ATLANTIC 

3. Close To You, Carpenters, A&M 

4. Sweet Baby James, James Taylor, 
WARNER BROS 

5. Greatest Hits, Sly & the Family 
Stone, EPIC 

6. Third Album, Jackson 5, MOTOWN 

7. Stephen Stills, ATLANTIC 

8. Live Album, Grand Funk Railroad, 
CAPITOL 

9. New Morning, Bob Dylan, COLUMBIA 

10. Jesus Christ Superstar, Various 
Artists, DECCA 

COUNTRY SINGLES -10 Years Ago 

1. Why Lady Why, Alabama, RCA 

2. That's All That Matters To Me, 
Mickey Gilley, EPIC 

3. One In A Million, Johnny Lee, 
ASYLUM 

4. You Almost Slipped My Mind, 
Charley Pride, RCA 

5. Take Me To Your Lovin' Place, 
Larry Gatlin & the Gatlin Brothers 
Band, COLUMBIA 

6. I Think I'll Just Stay Here And 
Drink, Merle Haggard, MCA 

7. Lovers Live Longer, Bellamy 
Brothers, WARNER /CURB 

8. The Best Of Strangers, Barbara 
Mandrell, MCA 

9. A Bridge That Just Won't Burn, 
Conway Twitty, MCA 

10. Texas In My Rear View Mirror, Mac 
Davis, CASABLANCA 

SOUL SINGLES -10 Years Ago 

1. Master Blaster, Stevie Wonder, 
TAMLA 

2. Love T.K.O., Teddy Pendergrass, 
P.I.R. 

3. Celebration, Kool & the Gang, DE- 
LITE 

4. Lovely One, The Jacksons, EPIC 

5. Uptown, Prince, WARNER BROS. 

6. Keep It Hot, Cameo, CHOCOLATE CITY 

7. More Bounce To The Ounce, Zapp, 
WARNER BROS. 

8. Another One Bites The Dust, 
Queen, ELEKTRA 

9. Love X Love, George Benson, 
WARNER BROS. /QUEST 

10. I'm Coming Out, Diana Ross, 
MOTOWN 

RADIO 

New Dees /Clark Syndie Firm CD Media 
Gets Mixed Reception From Radio Industry 
LOS ANGELES -Is CD Media, the 
new syndication firm created by Wal- 
ly Clark and Rick Dees (Billboard, 
Dec. 8) to sell and distribute "Rick 
Dees Weekly Top 40," going to have 
a hard time getting off the ground in 
the current economic climate? Clark 
says no, but other industry insiders 
have a mixed response. 

"My first reaction was that it's 
good for the radio business to have a 
new player in the syndication busi- 
ness, but in the last year we have 
seen a great amount of consolidation 
and erosion. Several shows have 
gone away this year," notes Radio 
Today Entertainment president 
Geoff Rich. "But `Rick Dees' is still 
one of the strongest shows out there. 
It certainly should be a successful 
stand -alone radio show." 

"There is less ad money out there, 
dollars are softer, and there is less 
room on radio stations," says On The 
Radio Broadcasting president Jeff 
Leve. "There are more programs out 
there than there were when Dees 
first hit. Dees is strong and they can 
use it as a building block, but I'm sur- 
prised they didn't do it a long time 
ago when the economy was better." 

Westwood One executive VP /GM 
Thom Ferro concurs. "It would have 

been a lot easier if it were 1985 in- 
stead of 1991," he says. "When you 
start your own business, sometimes 
you don't realize some of the pitfalls. 
You have to clear your own radio sta- 
tions and sell time to advertisers. I 
think they are going to have a hard 
time starting up, but I'm sure they 
have some things in their back pocket 

by Craig Rosen 

that will help them." 
MediaAmerica chairman Ron 

Hartenbaum says that while the 
Dees show is competitive with ABC's 
"American Top 40 With Shadoe Ste- 
vens" and WW1's "Casey's Top 40 
with Casey Kasem," CD Media's lack 
of depth can hurt it. "The ad market- 
place is very competitive," he says. 
"Packaging, strength, and depth of 
programs make a show a financial 
success, and they just don't have that 

now. 1991 is going to be a tough year 
for CD and the Rick Dees show." 

AROUND THE INDUSTRY 

Radio Today Entertainment is set 
to launch its second "Country World 
Premiere" special Jan. 14, spotlight- 
ing Glen Campbell's new album, "Un- 
conditional Love." The 90- minute spe- 
cial, hosted by WSIX -FM Nashville 
PD Eric Marshall and produced by 
Robert Porter, will be beamed to sta- 
tions live via satellite. Campbell will 
perform both old and new material 
live on acoustic guitar. RTE's Rich 
says the show is part of a series, 
which will be presented eight to 12 
times a year, showcasing major coun- 
try releases. "Country World Pre- 
miere" made its debut during Labor 
Day weekend with Reba McEntire. 

MediaAmerica has picked up "The 
Jazz Show With David Sanborn," 
which will have its final run on WW1 
during the week of Dec. 17. The pro- 
gram, which will now be known sim- 
ply as "The David Sanborn Show," 
begins Dec. 24 and will be offered on 
CD. Sanborn's manager, Patrick 
Rains, serves as executive producer. 

In addition, MediaAmerica has also 
picked up ad sales for "The World 

(Continued on next page) 
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much more casual, wardrobe after 
discovering that her corporate 
clothes "don't work anymore." 

Radio lingo was initially a problem 
for Gessert, who says words like lin- 
ers and drops "were a foreign lan -. 
guage to me." But Gessert says his 
biggest adjustment was "being grad- 
ed 52 weeks a year because of Arbi- 
trons and trends. Both the anticipa- 
tion and nervousness about ratings 
are unique to broadcasting." 

Bailey notes that in radio, "the per- 
sonalities are a lot more volatile. Peo- 
ple yell and scream a lot. You have to 
be tougher in radio. You can't have a 
thin skin." 

Despite the adjustments needed, 
both Bailey and Gessert say that with 
their outside backgrounds, they have 
much more of a sales slant than some 
of their peers. Bailey's previous job 
made her much more of "a business 
person. Less like 'I want to do the Ice 
Capades [because it's fun],' and more 
dollars and sense. Having sales expe- 
rience helps. I'm more involved in the 
sales process [than my predecessor]. 
It's more of a focus for me. I go on 
sales calls and talk to clients direct- 
ly." EnDean says Marine World de- 
veloped her ability to "know how a 
client would look at a promotion." 

WKIX /WYLT Raleigh, N.C., pro- 
motion director Stacey Shibles says 
her previous experience as a free- 
lance graphic artist and her involve- 
ment in the commercial printing in- 
dustry have been a help with all of 
the design and visual aspects of her 
new job. But her experience buying 
radio for a local restaurant and 
sports bar was what gave her the 
most insight into how radio works. 
Similarly, WLTT Washington, D.C., 
promotion manager Jimmy Lynn 
says his previous position as director 
of media relations for a public rela- 

tions firm and ad agency -in which 
he did a lot of media buying -gave 
him many valuable contacts. 

IDEA MILL: MORE SADDAM- BASHING 

WMMS Cleveland raised money 
for the U.S.O. by bringing a Cadillac 
marked "Saddam Hussein's staff 
car" to various locations in the city 
where listeners could smash it with a 
hammer for a $1 donation. The car 
was reduced to rubble in four days. 

WQHT (Hot 97) New York and the 
U.S.O. sponsored "operation oasis," a 
holiday party for spouses and chil- 
dren of troops stationed in Saudi Ara- 
bia. The event, which was filmed and 
sent to the Persian Gulf, featured 
carnival games, fortune tellers, and 
performances by Tiffany and the 
U.S. Coast Guard Academy Glee 
Club. 

Hot 97 is one of the stations that 
have taken advantage of MTV's ban 
of Madonna's "Justify My Love" vid- 
eo by showing it in the station "video 
van" at shopping malls, dance clubs, 
and record stores around town, and 
giving away copies. Rival WHTZ 
(Z100) showed the video at a station 
party. 

The international relief and devel- 
opment organization CARE and the 
multiracial singing group the Friend- 
ship Choir have teamed up to produce 
a charity song that was sent on CD to 
300 stations nationwide. The song, 
"In Times Like These," was written 
by Diane Louie, who created much of 
the music for the television show 
"Fame." CARE will receive royalties 
from all airplay. Stations who did not 
receive the CD can call CARE's Hope 
Rosenberg at 212-686-3110, ext. 241. 

WYHY (Y107) Nashville is running 
a holiday public -service campaign on 
alcohol and substance abuse. A con- 
test winner will receive treatment at 

the Bradford Treatment Center in 
Birmingham, Ala. To enter, listeners 
call the Y107 "life line" and describe 
either their problem or that of a loved 
one. Bradford staffers will select the 
contest winner, and will also contact 
each caller. 

WOOD -AM -FM Grand Rapids, 
Mich., teamed up with Maxwell 
House to sponsor a singles breakfast. 
A local restaurant provided the meal 
for 25 male and 25 female winners 
ages 25-70 ... N/T WVON Chicago 
host Ty Wansley broadcast live from 
Los Angeles in conjunction with the 
NAACP Image Awards taping. His 
guests for the broadcast included 
television stars Will Smith, Ann Ma- 
rie Johnson, Sinbad, and Blair Under- 
wood. 

The Twin Cities Radio Broadcast- 
ers Assn. is seeking entries for its an- 
nual RadioBest national radio adver- 
tising contest. Deadline for entries is 
Jan. 8. Winners will be announced at 
the awards show, April 10 in Minne- 
apolis. For entry forms or more infor- 
mation, call 612-544-8575. 

PRO -MOTIONS 

Classical WQXR -AM -FM New 
York director of marketing and pro- 
motion Ellen Kasis exits for a post at 
a local concert hall and training cen- 
ter. No replacement has been named 

. Marion Alper has been named 
promotion director at classical 
WCRB Boston. She was an account 
executive at the station. 

Colleen McCann moves from the 
former top 40 WXGT (92X) Colum- 
bus (now WCOL -FM) to crosstown 
AC WSNY as promotion director. 
She replaces Janice Piscitelli, now 
an account executive at crosstown 
WXMX. No replacement has been 
named at WCOL. 
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RADIO 
NETWORKS AND SYNDICATION 
(Continued from preceding page) 

Music Series." "Between Sanborn 
and The World Music Series,' we 
have got some nice [upper] socioeco- 
nomic-skewing programming to take 
to the advertising community," says 
Hartenbaum. 

"Hangin' With Hollywood," host- 
ed by KIIS Los Angeles evening per- 
sonality Hollywood Hamilton, has 
been broadcasting live from Disney- 
land on a trial basis. Hamilton says 
the move to Disneyland could lead to 
bigger things. 

In the liner notes of "Lifelines /The 
Jimi Hendrix Story," a boxed set re- 
cently released by Reprise /Warner 
Bros., producer Bruce Gary notes 
that he was so inspired by WW1's 
"The Lost Lennon Tapes" that he 
hired the show's engineer, Dave Ke- 
phart, to help produce "Jimi Hen- 
drix -Live & Unreleased," a six-hour 
WW1 special that ran during Labor 
Day weekend in 1988. Much of the 
material in the Hendrix box was 
culled from that WW1 special. 

MORE HOLIDAY PROGRAMMING 

CBS Radio Networks' year -end 
programing includes "Crisis And 
Change The New World Order," a 
multipart special hosted by Walter 
Cronkite. The series of 3V2-minute 
reports will air Dec. 22 and 23. "Year 
End Tax Tips With Geoff Colvin," a 
10 -part series of 60- second features, 
will run Tuesday (11) and Wednesday 
(12). 

"CBS Cavalcade Of Christmas 
Music," featuring classical and tradi- 
tional songs performed by musicians 
from eight leading universities, will 
be available from Dec. 10-17. Each 
program is 24 minutes long. 

On the sports front, CBS will pre- 
sent "Sports Year '90," a series of 15 
special reports hosted by John Mad- 
den. The 90- minute segments will be 
available for broadcast Dec. 29 and 
30. On Jan. 1, CBS will air "The Mo- 

bil Cotton Bowl Classic" live from 
Dallas. John Rooney and Chuck 
Cooperstein will host as Texas meets 
Miami. 

On the entertainment front, "Crui- 
sin' America" will present special 
Christmas and New Years shows 
Dec. 21 -23 and Dec. 28-30, respective- 
ly, as well as "On The Move" Dec. 
21 -23 and Dec. 28-30. On the latter 
date, host Tom Joyner will count 
down the top 30 urban hits of the 
year. 

ABC is offering several program- 
ming packages including "Holiday 
Production Elements," which fea- 
tures holiday greetings from "Twin 
Peaks" star Sherilyn Fenn, Bart 
Simpson, and others. ABC will also 
be offering more than 18 hours of 
holiday music to affiliates, including 
a five -hour "Pop Music Collection," 
the 4V2-hour "A Soulful Christmas 
Music Collection," and the one -hour 
"A Very Elvis Christmas." For coun- 
try affiliates, ABC will also offer 
"The Country Christmas Collec- 
tion," which features greetings from 
the Judds and others. Country Christ- 
mas song parodies and a four -hour 
country Christmas music feed will 
also be offered. 

For the year's end, ABC's Direc- 
tion and Entertainment Networks 
will be offering a special version of 
"Hal Bruno's Washington," a 25- 
minute special looking back at the 
year's most memorable political 
events. Two special editions of 
"World News This Week" and "Per- 
spective" will also be offered to In- 
formation Network affiliates. One 
show will look back at the year, with 
the other one focusing on 1991. 

ABC will also offer special pro- 
gramming for its Contemporary, FM, 
and Rock young -adult networks. 
"1990: Our Top Ten List," a 55 -min- 
ute special hosted by Nick Alexan- 
der, will focus on the year's most im- 

CD Storage Cabinet. Are you looking for a way to 
store and lock your valuable CD's? Our storage cabinet holds 
840 CD's in their jewel boxes for immediate access to your pro- 
grammer or disc jockey. Steel construction 
with 3 lockable drawers and 
stackable. 4ft x 2ft x 2ft. 

LIFT Discplay Inc. 115 River Road, 
Edgewater NJ 07020, Tel.: 201 /945 8700, 
945 8863, 945 8412, Fax: 201/945 9548. T. 

Systems with a future. 

portant news events. A special ver- 
sion of "Young Adult Newscall" will 
feature actualities from the year's 
top stories. 

Satellite Music Network's Heart 
& Soul format is set to broadcast 

Lou Rawls Parade Of Stars Tele- 
thon Dec. 29. As reported earlier, 
Sheridan Broadcasting Network 
will also be airing the telethon. 

On Dec. 22 and 23, Lee Bailey Coo- 
munication's "Radioscope" will fea- 

turc "Tears For A Christmas Tree," 
a radio play starring Motown act the 
Boys. The drama will focus on the 
problems of inner -city life and drug - 
related violence. 

__4Meweek 
Mel Myers 

KMYZ Tulsa, Okla. 

EIGHTEEN months after the debut of KQLZ Los An- 
geles, Rock 40 is considered a dead issue by many pro- 
grammers. Less than 15 major Rock 40 outlets exist na- 
tionally. Most have long since abandoned the format for 
mainstream top 40 or straight album rock. 

So how do you explain Tulsa, Okla.'s top 40 leader, 
KMYZ (Z104.5)? After two years as a rock -leaning top 
40 with very little urban or dance content, Z104.5 has led 
rival KAYI (KAY107) for three of the last four books. In 
the summer Arbitron, KMYZ was up 7.7 -10.3 12 -plus 
while KAY107 was off 6.7 -6.4. 

This is Z104.5 in p.m. drive: White Lion, "Wait "; Wil- 
son Phillips, "Impulsive "; Georgia Satellites, "Keep 
Your Hands To Yourself"; Tears For Fears, "Every- 
body Wants To Rule The World "; Damn Yankees, 
"High Enough "; Bad Company, `Bad Company"; Poi- 
son, "Unskinny Bop "; Bryan Adams, "Heaven "; Wing- 
er, "Seventeen "; and Boston, "Long Time." 

That may not be typical top 40 fare these days, but it 
is fairly typical of stations consulted by E. Alvin Davis. 
Since Rock 40's first heyday in the early '80s, Davis' cli- 
ents have run a tight, rock -leaning, and heavily callout- 
driven playlist with a lot of oldies. And they've done so 
regardless of whether it was fashionable. 

KMYZ PD Mel Smith says, "I don't consider us strict- 
ly Rock 40. When Rock 40 was a national fad, the typical 
Rock 40 station was primarily current and had very little 
oldies content. We're not afraid to go back into the li- 
brary for 'Twist & Shout' or 'Satisfaction.' 

"Rock 40 has died nationally because stations didn't 
know why they were doing it. They were just following 
the national trend at the time. We didn't set out to be a 
Rock 40 station. We just came in to serve a hole in the 
market" 

An 18 -year radio veteran, Smith joined album rock 
KMOD Tulsa in the late '70s. He also programmed leg- 
endary top 40 KELI's return to the format before corn- 
ing to KMYZ, then a classic rocker, in 1987. At the time, 
"KMOD had been sitting there with huge shares, no- 
body was getting near them. And KAY107 had been sit- 
ting there with a format monopoly. 

"KAY107 has always played a lot of dance music and 
gone straight off the national charts for the most part. 
We know because we've all worked in this market so 
long that there are bands this market really likes that 
don't make the top 40 nationally. 

"When Billy Squier came here last year, we knew it 
would be a sellout. The promoter thought we were kid- 
ding because they'd gotten him so cheap, but I knew 
from when I worked at KMOD that it would be a sellout. 
Even Billy was surprised, because everywhere else he 
had to do station parties to have a packed house." 

Finding music for KMYZ is "not as difficult as other 
guys nationally would make it seem. The problem is do- 
ing it with record company priorities in mind. Very often 
we find ourselves playing their AOR priority instead of 
their CHR priority. There are some labels that ... work 
us like an AOR. There are others that just can't under- 
stand why we don't play some of their dance records and 
won't let us explain." 

KMYZ's music is largely undayparted. Although it 
goes more current at night, the classic rock oldies it 
plays then are the same ones that play during the rest of 
the day. The few urban records it plays are ones "pretty 
much accepted by the rock crowd," among them, "Ice 
Ice Baby," "Pray," "Giving You The Benefit," and "Rub 
You The Right Way." 

Surprisingly, not every rock record works for Z104.5 
either. At this writing, KAY107 is playing "For You" by 

the Outfield, but KMYZ is not. The same goes for "Dis- 
appear" by INXS. For one thing, modern rock has done 
poorly in Tulsa since the days when Smith got calls at 
KMOD attacking the Cars as "disco punk bullshit" The 
other, more surprising reason, is that INXS has not 
done well in Tulsa ever since the title of its song "Devil 
Inside" went over poorly with the conservative audi- 
ence. 

(Despite that, Smith says local celebrity Oral Roberts 
"doesn't have the presence here that he has nationally. 
When I moved here, I wondered what kind of town this 
was. But we've seen Oral go through so many silly 
things, some of which have embarrassed the city. He 
doesn't necessarily influence Tulsa, but this is still a con- 
servative, religious community with high moral stan- 
dards.") 

Besides music, Smith says the number of locals on 
staff sets KMYZ apart from KAYI. When KAYI last 
changed hands, the nucleus of its management team 
went to KMYZ. And "we assembled an airstaff that was 
Tulsa people, which is something that KAYI doesn't 
have. I've been here 13 years. P.M. driver Wavy Davy 
Michaels has been here 13 years. Midday guy Randy 
Young and night jock Elvis Polo grew up here. Morning 
newsperson D.C. Roberts, who came over from KAYI, 
grew up here. Even our overnighter, Curtis Ford, is 
from the area. 

"A lot of KAY107's staffers have spent their time 
there with an eye on that move to Dallas instead of mak- 
ing Tulsa happy ; [KAYI PD] Jan Dean and [production 
director] John Foster are the only exceptions. For 
KAY107 to challenge us from an airstaff standpoint, 
they'd have to raid [country] KWEN. Although we're a 
fairly new station, people who run businesses or civic 
groups know the staff here well, so they call us first 
when they want something." 

As for KMOD, which had a 10.5 this summer, Myers 
calls them "a very strong dynasty ... that a lot of people 
grew up with. I hear a lot of complaints about them, but 
there's still something in people's hearts because 
they've been here so long." 

In the fall, both KMOD and KMYZ will have to con- 
tend with the debut of classic rocker KTHK (The Hawk), 
programmed by former KMYZ PD Brent Alberts. Al- 
though a classic rocker might cause concern for a sta- 
tion that plays so many classics, Myers says KTHK is 
"so purely classic rock that they have a very different 
feel from us. People come to us for a certain energy and 
attitude that you can't get from a pure oldies station." 

KMYZ's "attitude" includes such Power Pig -style lin- 
ers as "Armed, Dangerous, and Off Our Medication," 
and "Crank This Puppy Up," both of which are used on 
station billboards this fall. It also has a produced drop-in 
that asks, "You could listen to another radio station, but 
what would your friends think ?" 

Over the summer, Z104.5 relied on its ongoing bumper 
sticker campaign. "Other stations had always put their 
stickers in a store and you'd put them on your car if you 
felt like it. We were the first station to give away prizes 
for stickers. We have sticker parties where we'll put the 
sticker on your car ourselves. That personal touch has 
worked very well and now three other stations in this 
market think it's a good idea to do sticker parties. 

"We gave away a Mazda Miata before any other sta- 
tion in the market. We had a deal with a local dealership 
before they even knew what a Miata was. We were just 
banking on how hot we had heard it was going to be. By 
the time it came in, people were paying $8,000 over list 
price for one." SEAN ROSS 
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COMPLETE EDITION: All of the New Edition spin -off projects have 
achieved at least one No. 1 Hot R &B single each, as "Sensitivity" by 
Ralph Tresvant (MCA) glides effortlessly into the No. 1 spot. It has re- 
ports from 109 of the panel's 110 stations, including 32 No. 1 reports. 
Only 13 stations list it below top five on their playlists. 

BULLET MANIA: "Love Me Down" by Freddie Jackson (Capitol) is 
new at WJMH Greensboro, N.C., and now has reports from the entire 
radio panel. It earns the largest increase in radio points on the chart, 
with No. 1 reports from four stations and top five reports from 56 oth- 
ers. "Love Me Down" jumps over "It Never Rains (In Southern Califor- 
nia)" by Tony! Toni! Toné!, which has reports from 108 stations and 
makes a major increase in sales points. Also on 108 stations, "I Wanna 
Get With U" by Guy (MCA) earns its bullet but is pushed down in radio 
rank 5-4 as "Love Me Down" leaps up in rank 7 -3. 

"The First Time" by Surface (Columbia) continues its steady pace, 
gaining WJMI Jackson, Miss., and KDAY Los Angeles, for a total of 110 
station reports. It has 13 top five reports, including WDAS Philadelphia 
at No. 5 and KMJQ Houston at No. 4. It also has 45 top 10 reports. Retail 
gains are strong as 13 new dealers report it this week. "Only Human" by 
Jeffrey Osborne (Arista) is on 109 stations, as WEBB Baltimore adds it 
at No. 22 and it is new at KCOH Houston at No 15. Six stations list it top 
five, including WOWI at No. 3 and WBSK at No. 4, both in Norfolk, Va. 
It has top 10 reports from 44 other stations. 

T00 NUMEROUS TO MENTION: Many records have performed well 
at radio, both in new activity and chart moves, that may not have been 
highlighted in previous columns. Here is an update on some of them. In 
its seventh week on the chart, "Tom's Diner" by DNA featuring Su- 
zanne Vega (A &M) is on 81 stations and gains 16, including KJLH Los 
Angeles, XHRM San Diego, WZAK Cleveland, KKDA -FM Dallas, 
WQQK Nashville, KHUL Memphis, and WPGA and WFXA, both in Ma- 
con, Ga. ... "Gonna Make You Sweat" by C &C Music Factory featur- 
ing Freedom Williams (Columbia) gains 11 stations including WDAS 
Philadelphia; WJTT Chattanooga, Tenn.; WJLB Detroit; and WBLX -FM 
and WGOK, both in Mobile, Ala.... "Gentle" by Dino (Island) is on 88 
stations, adding 10, including WBLS New York; WEDR and WHQT, 
both in Miami; WGCI Chicago; and WWWZ Charleston, S.C. 

RAPPER'S DELIGHT: This week's Power Pick/ Sales record is 
"What's It All About" by Run- D.M.C. (Profile), gaining 25 new dealers 
for a total of 48. It also gained 10 new radio reports, including WGCI 
Chicago; WGZB Louisville, Ky.; WJHM Orlando, Fla.; and WQFX Gulf- 
port, Miss. "Cause I Can Do It Right" by Big Daddy Kane (Cold Chillin') 
gets it right at 11 stations, including WRKS New York, WUSL Philadel- 
phia, WXYV Baltimore, WIZF Cincinnati, and WXOK Baton Rouge, La. 

T00 SHORT STANDS TALLER: Even though "The Ghetto" by Too 
Short (Jive) is shy of its points to earn a bullet, it continues up the chart. 
It has reports from 82 stations, gaining nine radio reports including 
WUSS Atlantic City, N.J.; WXYV Baltimore; WCDX Richmond, Va.; 
KPRS and KIDZ, both in Kansas City, Mo.; and KKFX Seattle. 

NOT ß8B SINGLES ACTION 
RADIO MOST ADDED 

FAIRY TALES 

PLATINUM/ 
GOLD 
ADDS 

26 REPORTERS 

SILVER 
ADDS 

26 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
58 REPORTERS 

TOTAL TOTAL 
ADDS ON 

110 REPORTERS 

ANITA BAKER ELEKTRA 19 15 21 55 55 
BLACK PARADISE 
SAMUELLE ATLANTIC 5 7 25 37 56 
WHEN WILL I SEE YOU... 
BELL BIV DEVOE MCA 8 8 16 32 77 
PLAY THAT FUNKY MUSIC 
VANILLA ICE SBK 5 7 12 24 47 
MELODY COOL 
MAVIS STAPLES PAISLEY PARK 1 6 17 24 24 
THE PLACES YOU FIND LOVE 
QUINCY JONES QWEST 4 5 13 22 63 
GO FOR IT! (HEART & FIRE) 
ELLIS /HARE BUST IT 5 9 6 20 76 
STUPID 
BERNADETTE COOPER MCA 1 4 14 19 30 
UK BLAK 
CARON WHEELER EMI 2 5 11 18 62 
TOM'S DINER 
DNA FEAT. SUZANNE VEGA A &M 4 2 10 16 81 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

END THE YEA 

NOIE A GD 0 i 

gigil 
"All SEASOIT' 

THIS SELF -STARTER ALBUM 

TRACK, NOW RELEASED AS A 

SINGLE, CARRIES ON LEVERT'S 

FINE BALLAD TROTION 

FROM THE ALBUM 

ROPE A DOPE STYLE 
(82164) 

Produced by Gerald Levert 

& Marc Gordon for 

Trevel Productions 

Management and Direction: 

Trevel Productions Co. Inc., 

Harry J. Coombs 

>i 

PARADISE" 
WITE THIS ONE SINGLE, 

PARADISE COMES A LITTLE CLOSER. 

FROM THE ALBUM 

LIVING IN BLACK PARADISE 
(821301 

Produced and Arranged by 

Thomas McElroy ant Denzil Foster 

for 2 Tuff- E -Nuff Productions 

David Lombard Management 
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ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

® 50 58 5 H.W.A. DRIVE -BY 15131 QUALITY (8.98) LIVIN' IN A HOE HOUSE 

51 41 34 21 DENISE LASALLE MALACO 7454 (9.98) STILL TRAPPED 

52 39 36 8 KING TEE CAPITOL 92359 (9.98) AT YOUR OWN RISK 0 55 67 4 CHUBB ROCK SELECT 9063 (6.98) TREAT EM' RIGHT 

1 1 1 40 

* * NO. 1 * * 
M.C. HAMMER a, CAPITOL 92857 (9.98) 29 weeks at No. 1 PLEASE HAMMER DON'T HURT 'EM 

54 49 57 4 HI -FIVE JIVE 1328 /RCA (9.98) HI -FIVE 

55 41 47 19 D-NICE JIVE 1202 /RCA (9.96) CALL ME D -NICE 0 5 10 3 WHITNEY HOUSTON ARISTA 8616 (1098) I'M YOUR BABY TONIGHT 

56 48 50 7 CLARENCE CARTER BETWEEN A ROCK AND A HARD PLACE ICHIBAN 1068 (898) 3 

4 

5 

6 

7 

8 

9 

10 

11 

12 

13 

CI 

2 

4 

3 

6 

9 

7 

8 

10 

17 

15 

11 

22 

2 

6 

3 

4 

8 

5 

7 

9 

22 

17 

12 

55 

11 

6 

12 

24 

30 

25 

17 

18 

3 

4 

33 

3 

L.L. COOL J DEF JAM 46888 /COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OUT 

AL B. SURE! WARNER BROS. 26005 (9.98) PRIVATE TIMES ... AND THE WHOLE 9! 

TOO SHORT JIVE 1353 /RCA (9.98) SHORT DOGS IN THE HOUSE 

MARIAH CAREY A2 COLUMBIA 45202 (9.98 EQ) MARIAH CAREY 

TONY! TONI! TONE! WING 841 902iPOLYDOR (8.98 EQ) THE REVIVAL 

KEITH SWEAT VINTERTAINMENT 60861 / ELEKTRA (996) I'LL GIVE ALL MY LOVE TO YOU 

VANILLA ICE A5 sBK 95325 (999) TO THE EXTREME 

WHISPERS CAPITOL 92957 (9 98) MORE OF THE NIGHT 

FREDDIE JACKSON CAPITOL 92217 (9.98) DO ME AGAIN 

BIG DADDY KANE COLD CHILLIN' 26303 /REPRISE (9.98) TASTE OF CHOCOLATE 

JOHNNY GILL MOTOWN 6283 (898) JOHNNY GILL 

GUY MCA 10115 (9.98) THE FUTURE 

57 73 - 2 PARIS TOMMY BOY 1030 (9.98) THE DEVIL MADE ME DO IT 

58 51 41 18 SPECIAL ED PROFILE 1 297 (999) LEGAL 

59 52 49 27 SNAP ARISTA 8536 (9.98) WORLD POWER 

60 61 54 11 TRACIE SPENCER CAPITOL 92153 (9.98) MAKE THE DIFFERENCE 

61 63 66 9 GEORGE MICHAEL COLUMBIA 46898 (10.98 EQ) LISTEN WITHOUT PREJUDICE VOL. 1 

62 57 56 18 GEOFF MCBRIDE ARISTA 8543 (9.98) DO YOU STILL REMEMBER LOVE 

63 66 60 66 AFTER 7 VIRGIN 91061 (9.98) AFTER 7 

64 62 53 28 ICE CUBE PRIORITY 57120 (9.98) AMERIKKKA'S MOST WANTED 

65 54 45 20 THE TIME PAISLEY PARK 27490 /REPRISE (9.98) PANDEMONIUM 

66 65 65 9 D.J. KOOL CREATIVE FUNK 7000 /SOH (9.98) THE MUSIC AIN'T LOUD ENUFF 

67 68 64 34 PUBLIC ENEMY DEF JAM 45413 /COLUMBIA (9.98 EQ) FEAR OF A BLACK PLANET 

15 12 11 37 BELL BIV DEVOE A2 MCA 6387 (9.98) POISON 68 64 61 17 INTELLIGENT HOODLUM A &M 5311 (9.98) INTELLIGENT HOODLUM 

16 14 15 9 GERALD ALSTON TAJ 6302 /MOTOWN (9.98) OPEN INVITATION 69 71 72 34 NAJEE EMI 92248 (9.98) TOKYO BLUE 

17 13 14 11 PEBBLES MCA 10025 (9.96) ALWAYS 70 58 52 19 
LUKE FEATURING THE 2 LIVE CREW BANNED IN THE U.S.A. LUKE 91424 /ATLANTIC (9 98) 

18 16 13 21 ANITA BAKER ELEKTRA 60922 (9.98) COMPOSITIONS 71 70 62 31 THE WINANS QWEST 26161 /WARNER BROS (9.98) RETURN 

19 21 35 3 LEVERT ATLANTIC 82164 (9.98) ROPE A DOPE STYLE 72 60 48 16 
BRANFORD MARSALIS QUARTET /T. BLANCHARD MUSIC FROM "MO' BETTER BLUES" COLUMBIA 46792' (9.98 EQ) 

20 18 18 7 CANDYMAN EPIC 46947 (9.98 EQ) AIN'T NO SHAME IN MY GAME 73 69 63 14 M.C. CHOICE RADA -LOT 105 (8.98) THE BIG PAYBACK 

21 72 - 2 RALPH TRESVANT MCA 10116 (9.98) RALPH TRESVANT N 67 51 31 POOR RIGHTEOUS TEACHERS PROFILE 1289 (9.98) HOLY INTELLECT 

22 20 19 10 TODAY MOTOWN 6309 (9.98) THE NEW FORMULA 75 86 80 50 MICHELLE RUTHLESS 91282 /ATLANTIC (9.98) MICHELLE 

23 19 16 14 PRINCE PAISLEY PARK 27493 /WARNER BROS. (12.98) GRAFFITI BRIDGE 76 79 79 12 FORCE M.D.'S TOMMY BOY 25893 /REPRISE (9.98) STEP TO ME 

24 56 - 2 RUN -D.M.C. PROFILE 1401 (9.98) BACK FROM HELL 77 84 85 13 KIARA ARISTA 8617 (9.98) CIVILIZED ROGUE 

25 23 23 7 DANA DANE PROFILE 1298 (9.98) DANA DANE 4 EVER 7ó 83 90 5 HARMONY VIRGIN 91394 (9.98) LET THERE BE HARMONY 

26 26 32 8 THE BOYS MOTOWN 6302 (9.98) THE BOYS 79 89 87 3 CRIMINAL NATION NASTYMIX 70240 (8.98) RELEASE THE PRESSURE 

27 28 30 9 TEENA MARIE EPIC 45101 (9.98 EQ) IVORY 80 76 17 19 THREE TIMES DOPE ARISTA 8615 (9.98) LIVE FROM ACKNICKULOUS LAND 

28 25 25 16 BASIC BLACK SOUND OF NEW YORK 6307 /MOTOWN (9.98) BASIC BLACK 81 75 73 57 TROOP ATLANTIC 82035 (9.98) ATTITUDE 

29 30 29 10 ROBIN HARRIS WING 841 960 /POLYDOR (8.98 EQ) BE-BES KIDS 82 82 92 3 ISIS 4TH & 8WAY 444 030 /ISLAND (9.98) REBEL SOUL 

30 31 28 18 BLACK BOX RCA 2221 (9 98) DREAMLAND 83 87 82 14 THE AFROS RAL 46802 /COLUMBIA (9.98 EQ) KICKIN' AFROLISTICS 

31 35 43 4 FATHER M.C. UPTOWN 1006 /MCA (9.98) FATHER'S DAY ® NEW 1 GERALD ALBRIGHT ATLANTIC 82087 (9.98) DREAM COME TRUE 

32 29 24 16 LALAH HATHAWAY VIRGIN 91382 (9.98) LALAH HATHAWAY 85 74 76 23 D.J. MAGIC MIKE CHEETAH 9403 (9.98) BASS IS THE NAME OF THE GAME 

33 33 27 11 TAKE 6 REPRISE 25892 (9.98) SO MUCH 2 SAY 86 NEW 1 WORLD CLASS WRECKIN' KRU WORLD CLASS PROD. 7004/SOH (9.98) PHASES IN LIFE 

® 43 40 10 DEEE -LITE ELEKTRA 60957 (9.98) WORLD CLIQUE 87 85 96 4 JOE SAMPLE WARNER BROS. 26318 (9.98) ASHES TO ASHES 

CD 45 59 3 SURFACE COLUMBIA 46772 (9.98 EQ) 3 DEEP 88 90 75 14 JONATHAN BUTLER JIVE 1361 /RCA (9.98) HEAL OUR LAND 

® 42 39 63 JANET JACKSON ° 
A &M 3920 (9.98) JANET JACKSON'S RHYTHM NATION 1814 89 77 69 31 X-CLAN 4TH & B'WAV 444 019 /ISLAND (9.98) TO THE EAST, BLACKWARDS 

37 27 20 13 MAXI PRIEST CHARISMA 91384 (9.98) BONAFIDE ® NEW 1 2 BIGG M.C. CRUSH 550 /K.TEL (898) HE'S KING OF THE HYPE 

38 24 21 15 N.W.A RUTHLESS 7224 /PRIORITY (6.98) 100 MILES AND RUNNIN' 91 NEW O. 1 VARIOUS ARTISTS ICHIBAN 1066 (8.98) NASTY BLUES II 

39 36 44 4 MONIE LOVE ETERNAL 26358 /WARNER BROS. (9.98) DOWN TO EARTH 92 97 93 3 LOU RAWLS BLUE NOTE 93841 /CAPITOL (9.98) IT'S SUPPOSED TO BE FUN 

® NEW 1 JEFFREY OSBORNE ARISTA aszo (9.98) ONLY HUMAN 93 91 84 34 
JI TRIBE CALLED QUEST PEOPLE'S INSTINCTIVE TRAVELS & THE PATHS OF RHYTHM 
JIVE 1331 /RCA (8.98) 

41 40 38 6 JASMINE GUY WARNER BROS. 26021 (9.93) JASMINE GUY 94 94 95 23 K -SOLO ATLANTIC 82108 (9.98) TELL THE WORLD MY NAME 

42 38 33 34 EN VOGUE ATLANTIC 82084 (9.98) BORN TO SING 95 NEW 1 SYBIL NEXT PLATEAU 1024 (9.98) SYBILIZATION 

43 37 42 27 MILIRA APOLLO THEATRE 6297/MOTOWN (9.98) MILIRA 96 95 91 58 SIR MIX -A -LOT NASTYMIX 70150(9.98) SEMINAR 

44 32 26 16 BOOGIE DOWN PRODUCTIONS JIVE 1358 /RCA (9.98) EDUTAINMENT 97 93 - 2 RUDE BOYS ATLANTIC 82121 (9.98) RUDE AWAKENING 

45 34 31 8 CARON WHEELER EMI 93497 (9.98) UK BLAK 98 80 71 14 KOOL G RAP & D.J. POLO COLD CHILLIN' 26165 /WARNER BROS. (9.98) WANTED: DEAD OR ALIVE 

® 46 46 17 OLETA ADAMS FONTANA 846 346 /MERCURY (9.98 EQ) CIRCLE OF ONE 99 88 78 7 THE GETO BOYS DEF AMERICAN 24306 (8.98) THE GETO BOYS 

47 44 37 12 SAMUELLE ATLANTIC 82130 (9.98) LIVING IN BLACK PARADISE 100 81 68 14 C.P.O. CAPITOL 94522 19.98) TO HELL AND BLACK 

® 59 94 3 LOOSE ENDS MCA 10044 (9.98) LOOK HOW LONG 0 Albums with the g eatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 
units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums 
available on cassette and CD. "Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices 

.. . 
49 53 70 4 SPECIAL GENERATION CAPITOL 94846 (9.98) TAKE IT TO THE FLOOR 

paces, are protected from wholesale paces. ©1990, Billboard /BPI Communications, Inc. 

W E DID IT I N SIfm ,/{'jotk2 
Current single SLOW MOTION Top 5. 
Exploding at retail, over 1 50.000 albums sold. 
Video in heavy rotation on BET / VH- I . 

Op_ÍiÌL 3//witaú 2 #6298 
THE NEW ALBUM FROM GERALD ALSTON ON 
MOTOWN COMPACT DISCS, CASSETTES AND RECORDS. 
CHECK IT OUT! 
Executive Producer: Debbie Sandridge Management: Mervin Dash / Coast to Coast Management 
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DON'T BE A FOOL LOOSE ENDS 18 

YOU DON'T HAVE TO WORRY EN VOGUE 16 

FORCE M.D.'S 44 

Billboard. iJ 1990, Billboard /BPI Communications, Inc. FOR WEEK ENDING DECEMBER 15, 1990 

Not ß8B Singles Sales & Airplay.. 
A ranking of the top 40 R &B singles by sales and airplay, respectively, with reference to each titles composite position on the main Hot R &B Singles chart. 

V W ÿW 
53 

SALES 
TITLE ARTIST 

1 2 SENSITIVITY 

2 7 IT NEVER RAINS... 
3 4 LOVE ME DOWN 

4 1 I'M YOUR BABY TONIGHT 

5 8 ROUND AND ROUND 

6 3 ROPE A DOPE STYLE 

7 10 1 WANNA GET WITH U 

8 5 MY HEART YOUR HEART 

9 11 THE GHETTO 

10 15 THE FIRST TIME 

11 19 TOM'S DINER 

12 17 LOVE ME JUST FOR ME 

13 21 ONLY HUMAN 

14 6 SLOW MOTION 

15 28 LOVE MAKES THINGS HAPPEN 

16 14 TRY ME 

17 25 I'LL DO 4 YOU 

18 26 CAUSE I CAN DO IT RIGHT 

19 9 I JUST CAN'T HANDLE IT 

20 27 GROOVE IS IN THE HEART 

21 33 YOU DON'T HAVE TO WORRY 

22 31 AROUND THE WAY GIRL 

23 29 THING CALLED LOVE 

24 13 KNOCKIN' BOOTS 

25 16 I L -O-V -E U 

26 32 NEW POWER GENERATION 

27 12 MISSUNDERSTANDING 

28 24 LOVE TAKES TIME 

roz 
rx,_ 

ÓÓ 
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RALPH TRESVANT 1 

TONY! TONI! TONE! 

FREDDIE JACKSON 

WHITNEY HOUSTON 

4 

3 

2 

TEVIN CAMPBELL 6 

LEVERT 10 

GUY 5 

WHISPERS 7 

TOO SHORT 12 

SURFACE 8 

DNA FEATURING SUZANNE VEGA 14 

SPECIAL GENERATION 13 

JEFFREY OSBORNE 9 

GERALD ALSTON 21 

PEBBLES 11 

JASMINE GUY 30 

FATHER M.C. 22 

BIG DADDY KANE 26 

HI -FIVE 23 

DEEE -LITE 28 

EN VOGUE 16 

L.L. COOL J 20 

THE BOYS 15 

CANDYMAN 35 

TAKE 6 38 

PRINCE 32 

AL B. SURE! 29 

MARIAH CAREY 37 

29 37 

30 22 

31 39 

32 34 

33 - 
34 36 

35 30 

IESHA ANOTHER BAD CREATION 31 

B.B.D. (I THOUGHT IT WAS ME)? BELL BIV DEVOE 43 

GONNA MAKE YOU SWEAT C &C MUSIC FACTORY 25 

MONIE IN THE MIDDLE MONIE LOVE 34 

LOVE WILL NEVER DO (WITHOUT YOU) JANET JACKSON 17 

DON'T BE A FOOL LOOSE ENDS 18 

KEEP OUR LOVE ALIVE STEVIE WONDER 24 

36 - IF I WERE A BELL TEENA MARIE 

37 20 PRAY M.C. HAMMER 

38 - WHAT'S IT ALL ABOUT RUN -D.M.C. 

39 - BABY DON'T CRY LALAH HATHAWAY 

40 35 POOR ELAINE KIPPER JONES 

19 

58 

46 

33 

48 

g 

1 

2 

3 

TITLE 

AIRPLAY 
ARTIST 

2 SENSITIVITY 

1 I'M YOUR BABY TONIGHT 

7 LOVE ME DOWN 

RALPH TRESVANT 

WHITNEY HOUSTON 

FREDDIE JACKSON 3 

oy =8 

4 5 IT NEVER RAINS... TONY! TONI! TONE! 4 

5 4 I WANNA GET WITH U GUY 5 

6 3 ROUND AND ROUND TEVIN CAMPBELL 6 

7 6 MY HEART YOUR HEART WHISPERS 7 

8 9 THE FIRST TIME SURFACE 8 

9 14 ONLY HUMAN JEFFREY OSBORNE 9 

10 13 LOVE MAKES THINGS HAPPEN PEBBLES 11 

11 15 LOVE ME JUST FOR ME SPECIAL GENERATION 13 

12 22 LOVE WILL NEVER DO (WITHOUT YOU) JANET JACKSON 17 

13 17 IF I WERE A BELL TEENA MARIE 19 

14 18 

15 19 

16 20 

17 16 

THING CALLED LOVE THE BOYS 15 

THE GHETTO TOO SHORT 12 

18 26 I'LL GIVE ALL MY LOVE TO YOU KEITH SWEAT 27 

19 28 TOM'S DINER DNA FEATURING SUZANNE VEGA 14 

20 21 KEEP OUR LOVE ALIVE STEVIE WONDER 24 

21 30 AROUND THE WAY GIRL L.L. COOL J 20 

8 ROPE A DOPE STYLE LEVERT 10 

23 34 GONNA MAKE YOU SWEAT C &C MUSIC FACTORY 25 

24 33 GET HERE OLETA ADAMS 39 

25 35 I'LL DO 4 YOU FATHER M.C. 22 

26 37 MY LAST CHANCE MARVIN GAYE 36 

27 38 

28 12 

29 31 

SOMETHING IN MY HEART MICHELLE 40 

I JUST CAN'T HANDLE IT 

WHEN YOU CRY 

HI-FIVE 23 

THE WINANS 42 

30 40 HEAD OVER HEELS TONY TERRY 47 

31 39 GENTLE DINO 41 

32 BABY DONT CRY LALAH HATHAWAY 33 

33 10 SLOW MOTION GERALD ALSTON 21 

34 11 MISSUNDERSTANDING AL B. SURE! 29 

35 IESHA ANOTHER BAD CREATION 31 

36 I DON'T KNOW ANYBODY ELSE BLACK BOX 45 

37 

38 

39 

MAKE IT WITH YOU TEDDY PENDERGRASS 50 

MONIE IN THE MIDDLE MONIE LOVE 

RUDE BOYS WRITTEN ALL OVER YOUR FACE 

34 

49 

40 - SOMEBODY'S CRYING 

R &B SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

20 AROUND THE WAY GIRL (Marley Marl, 
ASCAP /LL. Cool 1, ASCAP /Def Jam, ASCAP) 

33 BABY DON'T CRY (Angel Notes, ASCAP/Warner- 

Tamerlane, BMI) 
43 B.B.D. (I THOUGHT IT WAS ME) ? (Ronestone, 

BMI/Your Mothers, BMI /Nia, BMI /Alshamighty, 
BMI /Strong Island, ASCAP) 

72 BLACK PARADISE (Two Tuff -E- Nuff,BMI) 
26 CAUSE I CAN DO IT RIGHT (AZ, ASCAP /Cold Chillin', 

ASCAP/WB, ASCAP) WBM 

81 CLOSE TO YOU (E.G., BMI/W.S., BMI /Chappell & Co., 

ASCAP /Level Vibes, ASCAP /Colgems -EMI, 

ASCAP /Forever, PRS) WBM 

52 CRUISE CONTROL (Melee, ASCAP /Alexander Bugnon, 

ASCAP /Pure Art, ASCAP /Buppie, ASCAP /EMI April, 

ASCAP) 

18 DON'T BE A FOOL (MCA, ASCAP /BMG, 
ASCAP /Brampton, ASCAP) 

96 DON'T TURN YOUR BACK ON ME (Color Free, 

BMI /Juby Laws, BMI) 
84 DO YOU CARE (ADRA, BMI /Kang's Thang, BMI) 
94 EVERYBODY EVERYBODY ( Lombardoni Edizioni, 

ASCAP / Intersong U.S.A., ASCAP) HL 

54 EVERY LITTLE THING (Ensign, BMI /Bright Ray, 

BMI /Legassick, BMI) CPP 

98 FAIRWEATHER FRIEND (Kear, BMI /CBS Epic /Solar, 
BMI /Greenskirt, BMI) HL 

61 FAIRY TALES (All Baker's, BMI/Delvon, 

BMI /Monteque, BMI) 

8 THE FIRST TIME (Colgems -EMI, ASCAP /Stansbury, 
BMI) WBM 

97 FRIENDZ (Wooten Cutz, BMI) 
41 GENTLE (New Trend, BMI) 
39 GET HERE (WB, ASCAP /Rutland Road, ASCAP) WBM 

12 THE GHETTO (Willesden, BMI /Zomba, ASCAP /Atco, 
ASCAP /Don -Pow, ASCAP) 

55 GO FOR IP. (HEART & FIRE) (Not Listed) 

25 GONNA MAKE YOU SWEAT (Virgin, ASCAP /Cole- 

Clivilles, ASCAP) CPP 

28 GROOVE IS IN THE HEART (Delovety, 

ASCAP /Hancock, BMI/Virgin, ASCAP /Zomba, ASCAP) 

90 HARLEM BLUES (Not Usted) 

47 HEAD OVER HEELS (Shaman Drum, BMI /Sun Face, 

ASCAP) 

71 ICE ICE BABY (Ice Baby, ASCAP /QPM, ASCAP/Jones, 

ASCAP /Screen Gems -EMI, BMI /Beechwood, BMI) 
WBM 

100 I CONFESS (Alma, ASCAP) CPP 

93 I DON'T HAVE THE HEART (Music Corp. Of America, 

BMI /Nelana, BMI /Music By Candelight, ASCAP /PSO 

Ltd., ASCAP) CPP /HL 
45 I DON'T KNOW ANYBODY ELSE (Lombardoni Edizioni, 

ASCAP / Intersong, ASCAP) HL 

31 IESHA (Biv Ten, ASCAP /Diva One, ASCAP) 

19 IF I WERE A BELL (EMI April, ASCAP /Midnight 
Magnet, ASCAP) 

91 I GOT GAME (Locked Up, BMI) 
74 I GOT THE FEELING (Hi- Frost, BMI) 

23 I JUST CAN'T HANDLE IT (Zomba, ASCAP /Mom And 

Dad, ASCAP) 

n I'LL DO 4 YOU (Hudmar, ASCAP /Butterlly Gong, 

BMI /EMI Blackwood, BMI /Cotaba, BMI) WBM 

27 I'LL GIVE ALL MY LOVE TO YOU (WB, ASCAP /E /A, 
ASCAP /Keith Sweat, ASCAP /CBS, ASCAP /Maestro B., 

ASCAP) 

38 I L -O-V -E U (Warner- Elektra- Asylum, BMI /Mervyn 
Warren, BMI/Winston Kae, BMI) WBM 

2 I'M YOUR BABY TONIGHT (Near, BMI /CBS 

Epic /Solar, BMI) HL 

59 I SURRENDER (Kesha, PRS) 

4 IT NEVER RAINS (IN SOUTHERN CALIFORNIA) (Tony 

Toni Tone, ASCAP /Pri, ASCAP) WBM 

5 I WANNA GET WITH U (Donril, ASCAP /Jamron, 
ASCAP /Abdur Rahman, ASCAP /Zomba, ASCAP) 

82 I WANTED YOU (Whooping Crane, BMI /C.Tan, BMI) 

62 JUST A LITTLE BIT LONGER (Gunsmoke, ASCAP /Pow 
Wow, ASCAP /Hot Licks, BMI) 

92 JUST ANOTHER DREAM (Co!gems -EMI, ASCAP /EMI 
Blackwood, BMI) 

87 JUST BE MY LADY (Kim Waters, BMI/Tonk, BMI) 
67 JUSTIFY MY LOVE (Miss Bessie, ASCAP/WB, 

ASCAP /Bleu Disque, ASCAP/Webo Girl, ASCAP) 

24 KEEP OUR LOVE ALIVE (Stevland Morris, ASCAP) CPP 

80 KICKIN' AFROLISTICS (Ill Posse, ASCAP /Davy D, 

ASCAP /Def Jam, ASCAP /Feelin' Groovy, ASCAP) 

35 KNOCKIN' BOOTS (Diabetic, ASCAP /Mille Miglia, 

ASCAP/Windswept Pacific, ASCAP /D /B /A Longitude, 

BMI /Stone Agate, BMI) CPP/WBM 
68 LET ME FEEL YOUR BODY (Bonilla, ASCAP /337, 

ASCAP) 

89 LET ME SHOW YOU HOW TO FALL IN LOVE (Raven, 
BMI /Irving, BMI /Otherwise, ASCAP /BMG, ASCAP) 

CPP 

78 LET ME SHOW YOU (Peljo, BMI) 

88 LIVIN' IN THE LIGHT (EMI Blackwood, 

BMI /Motherman, ASCAP) 

11 LOVE MAKES THINGS HAPPEN (Kear, BMI /CBS 
Epic /Solar, BMI) 

3 LOVE ME DOWN (Zomba, ASCAP /Barry Eastmond, 

ASCAP /Jo Skin, ASCAP) 

13 LOVE ME JUST FOR ME (Bust -It, BMI) 

37 LOVE TAKES TIME (Vision Of Love, BMI /Been 
Jammin', BMI) 

76 LOVE U 2 THE LIMIT (Virgin Songs, BMI /Morning 
Crew, BMI) CPP 

17 LOVE WILL NEVER BO (WITHOUT YOU) (Flyte Tyme, 

ASCAP) WBM 

60 MAKE IT EASY ON ME (All Boys USA, BMI) CPP 

50 MAKE IT WITH YOU (Colgems -EMI, ASCAP) WBM 

66 MAMA JUANITA (Pac Jam, BMI) 
86 MARY HAD A LITTLE BOY (Hanseatic, ASCAP /Fellow, 

BMI /Songs Of Logic, BMI /Intersong U.S.A., 

ASCAP/Willesden, BMI) 
95 MERRY GO ROUND (Keith Sweat, ASCAP /Bobby D., 

ASCAP/WB, ASCAP /E/A, ASCAP /MCA, ASCAP) WBM 

56 MISSING YOU (Virgin, ASCAP /Jazzie B, ASCAP /EMI 
April, ASCAP /Law, ASCAP) CPP 

29 MISSUNDERSTANDING (AI B. Sure!, ASCAP /EMI April, 

ASCAP /Across 110th Street, ASCAP /Frank Nitty, 
ASCAP/Velle Int'I, ASCAP /Ness, Nitty & Capone, 

ASCAP) 

34 MONIE IN THE MIDDLE (Virgin, ASCAP /Copyright 
Control) CPP 

7 MY HEART YOUR HEART (Virgin Songs, BMI /Morning 
Crew, BMI) CPP 

36 MY LAST CHANCE (Jobete, ASCAP) CPP 

99 MY LOVE WILL (Lorna Lee, BMI /Beau Di 0 Do, BMI) 

79 MY, MY, MY (Kear, BMI /Greenskirt, BMI /CBS 

Epic /Solar, BMI) 
32 NEW POWER GENERATION (Controversy, ASCAP/WB, 

ASCAP) WBM 

51 NO SWEETER LOVE (WB, ASCAP /Silver Sun, ASCAP) 

WBM 

83 NOTHING BUT A PARTY (Said, BMI) 
9 ONLY HUMAN (Zomba, ASCAP /Barry J. Eastmond, 

ASCAP /Almo, ASCAP /March 9, ASCAP) CPP 

64 THE PLACES YOU FIND LOVE (MCA, ASCAP /Hee Bee 

Dooinit, ASCAP/WB, ASCAP) 

73 PLAY THAT FUNKY MUSIC (Ice Baby, ASCAP /QPM, 
ASCAP) 

48 POOR ELAINE (Reggie Stewart, ASCAP / Köpper Jones, 

ASCAP /Alma, ASCAP /Somethin' Stoopid, ASCAP /Kip 
Teez, ASCAP /Pecot, ASCAP) CPP 

58 PRAY (Controversy, ASCAP/WB, ASCAP /Bust -It, BMI) 

CLM/WBM 
10 ROPE A DOPE STYLE (Trycep, BMI/Willesden, BMI) 

6 ROUND AND ROUND (Controversy, ASCAP/WB, 

ASCAP) WBM 

1 SENSITIVITY (Flyte Tyme, ASCAP) WBM 

75 SING ME YOUR LOVE SONG (Zomba, 

ASCAP /Longitude, BMI) WBM 

21 SLOW MOTION (Stanton's Gold, BMI /Island, 
BMI/Tracye One, BMI /Maypop, BMI) WBM 

44 SOMEBODY'S CRYING (Hubb, ASCAP) 

40 SOMETHING IN MY HEART (Ruthless Attack, ASCAP) 

70 SOUL INSPIRATION (Myaxe, ASCAP/WB, 

ASCAP /Good Single, PRS /Irving, BMI) CPP/WBM 
77 SO YOU LIKE WHAT YOU SEE (Two Tuff-[nuff, 

BMI /Irving, ASCAP) CPP 

85 SPEAK TO ME (Mississippi Mud, BMI/Warner- 
Tamerlane, BMI) 

15 THING CALLED LOVE (Greenskirt, BMI /Kear, 

BMI /CBS Epic /Solar, BMI) 
57 THIS HOUSE (Zodroq, ASCAP /Zodboy, ASCAP /Editions 

EG, ASCAP /Sir Spence, ASCAP /M &T Spencer, ASCAP) 

14 TOM'S DINER (Waifersongs, ASCAP /AGF, ASCAP) 

CLM 

69 TRUE LOVE (CBS, ASCAP /UK, BMI /CRGI, BM!) 
30 TRY ME (Forceful, BMI/Willesden, BMI) 

63 UK BEAK (Orange Tree, ASCAP /MCA, ASCAP /EMI 
Blackwood, BMI) 

65 WHATEVER MAKES YOU HAPPY (Been Stung, 

BMI /Rude Tymze, BMI /Lawman, ASCAP /EMI 
Blackwood, BMI /EMI April, ASCAP) 

46 WHAT'S IT ALL ABOUT (Protoons, ASCAP /Rush- 
Groove, ASCAP) 

53 WHEN WILL I SEE YOU SMILE AGAIN? (Not Listed) 

42 WHEN YOU CRY (For Our Children, ASCAP /Zomba, 

ASCAP /Hyter, ASCAP) 

49 WRITTEN ALL OVER YOUR FACE (Trycep, BMI /Rude 

News, BMI) 
16 YOU DON'T HAVE TO WORRY (2 Tuff-E -Nutt, 

BMI /Irving, BMI) CPP 

R&B 

NAACP Fetes Baker, Vandross 
Jones Also Wins At Image Awards 
LOS ANGELES -With the 
theme "Reclaim Our Youth ... 
Each One, Reach One," the Bev- 
erly Hills /Hollywood chapter of 
the NAACP held its 23rd annual 
Image Awards Dec. 1 at the Wil- 
tern Theater here. There was a 
relatively predictable slate of 
winners in the recording- indus- 
try categories. 

Anita Baker and Luther Van - 
dross nabbed best -female- artist 
and best -male- artist awards for 
"Compositions" and "The Best 
Of Luther Vandross ... The Best 
Of Love," respectively, while 
veteran group the Whispers 
edged out newer acts like Tony! 
Toni! Toné!, Soul II Soul, and 
Troop for best vocal group with 
its "More Of The Night" set. 

Quincy Jones -appearing sur- 
prised by the announcement-re - 
ceived the best -album award for 
"Back On The Block." He corn - 
peted in the album category with 
more youth- oriented stars such 
as Janet Jackson, Johnny Gill, 
and After 7. M.C. Hammer was 
named best rap artist. 

In other categories, Jonathan 
Butler was named best jazz artist 

for his "Deliverance" set; After 7 
and En Vogue won best- new -art- 
ist awards; the Winans garnered 
the best -gospel- artist award for 
their "Return" album; and Etta 
James was named best blues art- 
ist for "Stickin' To My Guns." 

Hit -making producers Jimmy 
Jam & Terry Lewis were present- 
ed with a special award by Jack- 
son after a well- staged dance 
tribute that included snippets of 
their many hits and a perfor- 
mance by Gill. The Rev. James 
Cleveland also received a special 
award, and Dionne Warwick was 
honored with the Key Of Life 
Award for her work in the area 
of human rights. 

Hall Of Fame recipients includ- 
ed Jones and the late Sarah 
Vaughan, who was acknowl- 
edged through a special medley 
performed by Oleta Adams, Ran- 
dy Crawford, Miki Howard, and 
Dianne Reeves. 

The National Assn. for the Ad- 
vancement of Colored People Im- 
age Awards ceremony will air 
during prime time Jan. 16 on 
NBC. 

DAVID NATHAN 

Moore For Motown. Label execs and associates flank songwriter /producer 
Rene Moore, seated, as he signs a solo recording contract with Motown 
Records in Los Angeles. A debut album is scheduled for release in the spring. 
Shown standing, from left, are Pat Drosin, senior VP of marketing, Motown; 
Barry Gross, Moore's manager; Jheryl Busby, president /CEO, Motown; Paris 
Eley, VP of promotion, Motown; Zack Vaz, VP of A &R, Motown; Harry Anger, 
chief operating officer, Motown; and Kevin Wagner, Rene Moore Productions 
associate. 
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Compiled from a national sample of retail 

TITLE and one -stop sales reports. ARTIST 
LABEL & NUMBER, DISTRIBUTING LABEL 

1 1 2 8 

* * No. 1 * * 
MONIE IN THE MIDDLE MONIE LOVE 
ETERNAL 0- 21737 /WARNER BROS. (C) (CD) (M) (T) 2 weeks at No. 1 

I'LL 2 3 6 7 
DO 4 YOU FATHER M.C. 

UPTOWN 53912 /MCA (C) (M) (T) 

O 6 4 
THE GHETTO TOO SHORT 
JIVE 1397 /RCA (C) (T) 

YOUR 4 4 5 10 
MOM'S IN MY BUSINESS K -SOLO 

ATLANTIC 4-86 134' (C) (M) 

5 
O 

9 6 
CAUSE I CAN DO IT RIGHT BIG DADDY KANE 
COLD CHILLIN' 0- 21763 /REPRISE (C) (M) (T) 

6 2 1 14 
KNOCKIN' BOOTS CANDYMAN 
EPIC 49 -73437 (C) (CD) (M) (1) 

AROUND 7 12 23 3 
THE WAY GIRL L.L. COOL J 

DEI JAM 44. 73610 /COLUMBIA(c)(CD)(M) (T) 

8 O 
10 13 6 

THE PIPER CHEBA 
RUFFHOUSE 44- 7 34 1 2 /COLUMBIA (C) (T) 

9 O 
13 18 4 

STOMPIN' IN THE 90'S YO -YO 
ATLANTIC 86128 (C) (M) (T) 

10 5 3 14 
100 MILES AND RUNNIN' N.W.A 
RUTHLESS 7229 /PRIORITY (C) 

BACK 1I 11 14 6 
TO REALITY INTELLIGENT HOODLUM 

A &M 1234 (C) (T) 

12 9 8 10 
PRAY M.C. HAMMER 
CAPITOL 15617 (C) (T) 

13 8 7 11 
THE MISSION SPECIAL ED 
PROFILE 7311 (M) (T) 

OA I4 21 21 5 
MUSIC MAN MASTER ACE 
COLD CHILLIN' 0 -21541 /REPRISE (C) (M) (T) 

15 14 12 8 
MAMA JUANITA LUKE FEATURING THE 2 LIVE CREW 
LUKE 0- 96416 /ATLANTIC (C) (M) (T) 

10 19 26 3 
WANNA BE DANCIN' (BUCK- WHYLIN') TERMINATOR X 
RAL 44- 73507 /COLUMBIA (M) (T) 

O7 1/ 22 19 8 
INSANE CRIMINAL NATION 
COLD ROCK 76995 /NASTYMIX (C) (M) (T) 

18 16 11 15 
ICE ICE BABY VANILLA ICE 
SBK 19724 (C) (M) (T) 

ELECTRIC 19 23 25 15 
SLIDE GRANDMASTER SLICE & IZZY CHILL 

CREATIVE FUNK 1701 /50H (T) 

® NEW 1 

A RUN -D.M.C. WH 
PROFAILTS E 7315 

IT 
(M) 

L L 
(T) 

ABOUT 

21 24 29 10 
I GOT GAME SIR MIX -A -LOT 
NASTYMIX 76997 (C) (T) 

22 17 16 9 
NOD YOUR HEAD TO THIS KINGS OF SWING 
BUM RUSH 0- 96458/VIRGIN (C) (M) (T) 

23 18 17 8 
HOLY INTELLECT POOR RIGHTEOUS TEACHERS 
PROFILE 7312 (C) (M) (T) 

24 20 15 16 
THE BOOMIN' SYSTEM L.L. COOL J 
DEF JAM 44- 73457 /COLUMBIA (C) (T) 0 NEW 1 
A LITTLE BIT OF DANE TONIGHT DANA DANE 
PROFILE 7314 (M) (T) 

NEW 1 

PUBLIC ENEMY CT D4O NU2 TTMFBOIA R 
CA 

M 

27 15 10 15 
STREETS OF NEW YORK KOOL G RAP & D.J. POLO 
COLD CHILLIN' 0- 19762 /WARNER BROS. (C) (T) 

28 27 28 19 
LOVE'S GONNA GET'CHA BOOGIE DOWN PRODUCTIONS 
JIVE 1367 /RCA (C) (M) (T) 

29 26 20 11 
IN THE GHETTO ERIC B. & RAKIM 
MCA 53901 (C) (M) (T) 

30 25 24 7 
HAI LOVE KWAME & A NEW BEGINNING 
ATLANTIC 0 -86132 (C) (M) (T) 

ORecords with the greatest sales gains this week. Videoclip availability. Recording Industry Associa- 

tion of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million 
units. Catalog no. is for 12 -inch vinyl single. 'Asterisk indicates catalog number is for cassette maxi -single; 

12 -inch vinyl unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette 
maxi -single availability. (T) 12 -inch vinyl availability. © 1990, Billboard /BPI Communications, Inc. 
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BITE 
NOTES 

by Jeff Levenson 

IN 1982, WHEN CHARLIE HADEN and his Libera- 
tion Music Orchestra recorded "The Ballad Of The 
Fallen," the group's follow -up to its eponymously titled 
debut of 14 years earlier, the bassist was reaffirming in 
no uncertain terms that music is his voice of conscience. 
No surprise there -for most jazz musicians, the very act 
of being is a political statement. 

However, those albums were more than mere collec- 
tions of freedom songs. They documented Haden's out- 
rage over the turbulence of the times. (Yes, even before 
Jesse Helms was lighting political bonfires to tepefy his 
own relevance.) On both projects, Haden's creative well- 
spring was the revolutionary music of the Spanish Civil 
War. He crafted the group's first album as a response to 
our nation's involvement in Vietnam and his growing 
discontent with the foreign policies of Richard Nixon; 
the second album was born soon after Ronald Reagan 
landed the role of President and began ordering the mili- 
tary's excursions into Central America. 

It is hardly coincidental that just as George Bush is 
flexing his muscles in the Middle East (attempting to 
quell any comparisons with his ideological forebears), 
Haden is set to release his third album, "Dream Keep- 
er," which, he says, "presents music on behalf of the 
world's people who are fighting for freedom and for hu- 
man rights." In an unusual arrangement, the album was 
done for Japan's DIW Records, yet licensed in Europe 
by PolyGram France, and in the States and Canada by 
Blue Note. 

The Liberation Music Orchestra is an anomaly among 
jazz bands: three albums in 20 years, precious little tour- 
ing (the economics of performance are not kind to large 
aggregates with an overtly political message), and three 

labels across as many continents sharing the cost of pro- 
duction and distribution for this latest title. 

Musically, the group offers a patchwork of styles and 
attitudes -from folk melodies to free play, from brood- 
ing laments to carousing marches. As in the earlier Lib- 
eration projects, Carla Bley has written or arranged the 
bulk of the material. That includes featured numbers 
like the anthem for the African National Congress and a 
spiritual dedicated to the memory of Martin Luther 
King. Other tunes on "Dream Keeper" owe much to the 
poetry of Langston Hughes. 

"Considering all the things that are going on in the 
world today," Haden says, "this album is probably a 
timely piece of work." 

STUFF: Pianist Dr. Billy Taylor, all -around media per- 

Charlie Haden keeps the 
dream alive on new album 

sonality and founder of the outreach program Jazzmo- 
bile, will be honored by the International Assn. of Jazz 
Educators Jan. 9 in Washington, D.C. Something about 
his contributions to the art spanning 50 (!) years ... 
Strata East Records, a label founded in 1970 by trum- 
peter Charles Tolliver and pianist Stanley Cowell, has 
been reactivated. Its first title is Tolliver's "Live In Ber- 
lin." Future releases include works by John Hicks, Cec- 
il McBee, and the Heath Brothers ... Virgin has just 
launched Night Records, a new label masterminded by 
producer Joel Dorn, featuring classic live recordings. 
First titles in the upcoming series are by Cannonball 
Adderley, Rahsaan Roland Kirk, Les McCann, and 
Eddie Harris ... Nice touch, this: Jon Hendricks has a 
whining new album on Denon, "Freddie Freeloader," 
named after Miles Davis' Freddie of "Kind Of Blue" 
fame. Drummer Jimmy Cobb is on the date. Hendricks 
invited Cobb to reprise the role he played on Davis' origi- 
nal. (Not that Cobb could ever improve on that. Sweet 
gesture, nonetheless.) 

01.<44zzAt 

KEEPING 

SCORE 
by Is Horowitz 

KID STUFF: Classical labels have just about aban- 
doned children's recordings as a product category, a 
field they once pursued with some vigor. That is, of 
course, if we except such perennials as "Peter and the 
Wolf" and "A Young Person's Guide to the Orches- 
tra," and perhaps a few more. 

Now Delos Records appears to be making a sus- 
tained effort to reverse the situation. Over the past 
year it has released five titles in its "Music for Young 
People" series, and is planning at least another four 
more in the coming year. 

So far it has generated most interest with a disc fea- 
turing the Dr. Seuss story "Gerald McBoing Boing," 
set to music by Gail Kubik, with Werner Klemperer 
as narrator. Other narrators used in the series include 
Carl Reiner and former prima ballerina Natalia Ma- 
karova. The latter relates fairy tales to music of 
Tchaikovsky and Prokofiev performed by Delos pia- 
nist Carol Rosenberger. 

Label sales chief Rudi Simpson, who also serves as 
co- producer on some of the packages, says that the 
marketing strategy will encompass bookstores and 
children's specialty stores as well as established re- 
cord outlets. He also says that alternate approaches 
are being explored, among them packaging disc or 
cassette with an illustrated book, to be sold as a unit. 

ERATO WILL LAUNCH a contemporary music se- 
ries next February. It will kick off with the Elliott Car- 
ter Oboe Concerto performed by Heinz Holliger, with 
the Ensemble InterContemporain conducted by 
Pierre Boulez. The series is available in Europe. 

Domestic Erato chief Arthur Moorhead also points 

to a new budget line, Residence, to be introduced here 
in April. Albums will feature works associated with a 
composer's activity in specific locations. Some titles: 
"Mozart in Paris," "Haydn in London." Fifteen titles 
will be released to start, with another 15 or more due 
by the end of 1991. 

Meanwhile, Erato has pushed back the domestic re- 
lease of its jumbo Scarlatti sonata cycle to next March. 
It was originally scheduled for this fall. All 555 known 
sonatas by the Baroque master are included in the 34- 
CD set, to be marketed at the price of 20 discs. Scott 
Ross, who died of AIDS last year, is harpsichordist. 

PASSING NOTES: Nuova Era, the Italian label that 
left Qualiton a year ago to set up its own U.S. distribu- 
tion facility, will be distributed by Koch International 

Delos isn't kidding about its 
commitment to children's titles 

beginning in January. The deal was clinched early in 
December during a New York visit by Nuova Era ex- 
ecutive Angelo Curtolo. 

The Nuova Era catalog holds about 150 full -price ti- 
tles, all recorded during the past three years, says 
Curtolo. An additional 40 packages will be released 
next year. Curtolo notes that operas, recorded live in 
regional Italian opera houses, continue to receive pri- 
ority attention at the label. Now the opera program is 
being extended to include Baroque works, as part of 
the label's "Ancient Music" series. 

A subsidiary Nuova Era label specializes in histori- 
cal recordings. 

Nielsen's opera "Saul and David," conducted by 
Neeme Jarvi for Chandos, is the first fruit of the la- 
bel's new exclusive pact with the Danish National Ra- 
dio Symphony Orchestra. Among upcoming projects 
are Mahler and Sibelius cycles led by the orchestra's 
chief conductor, Leif Segerstam, as well as Stravin- 
sky and Rachmaninoff works directed by Soviet mae- 
stro Dmitri Kitayenko. 
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CORE 
Congress of Racial Equality 

HON. ROY INNIS - NATIONAL CHAIRMAN 

DR. MARTIN LUTHER KING, JR. 
NATIONAL HOLIDAY CELEBRATION 

LIVING THE DREAM-1991 
AWARDS DINNER 

Monday, January 21, 1991 

N.Y. Sheraton Center Hotel & Towers 
52nd Street & 7th Avenue New York, New York 10019 

CHARLTON HESTON 
Honorary Chairman 

ALAN KING 
Toastmaster 

HONOREES 

LEONARD BERNSTEIN 
(Posthumously) 

Lifetime Achievement 

CLIVE DAVIS 
Humanitarian Award 

WILLIE MAYS 
Lifetime Achievement 

MORGAN FREEMAN 
Outstanding Achievement 

GLADYS KNIGHT 
Creative Achievement 

AWARDS DINNER COMMITTEE 

HON. JONATHAN BUSH -Chairman 
President, J. Bush & Company 

MS. FRANCIS PRESTON -Co- Chairperson 
President & C.E.O., B M I 

MR. ROGER WERNER, JR. -Co- Chairman 
President & C.E.O., E.S.P.N. 

HONORARY DINNER COMMITTEE 
(Partial List) 

PAULA ABDUL 
BEATRICE ARTHUR 
MICHAEL BOLTON 
BOBBY BROWN 
JOHNNY CARSON 
PHIL COLLINS 
ROBERT DE NIRO 
BOB DYLAN 
JANE FONDA 
DEBBIE GIBSON 
DANNY GLOVER 
ARSENIO HALL 
WHITNEY HOUSTON 
JULIO IGLESIAS 
JANET JACKSON 
BILLY JOEL 
QUINCY JONES 
PATTI LABELLE 
BURT LANCASTER 
ANGELA LANSBURY 

GEORGE LUCAS 
KENNY LOGGINS 
BARRY MANILOW 
BETTE MIDLER 
EDDIE MURPHY 
YOKO ONO 
GREGORY PECK 
ANTHONY QUINN 
LIONEL RICHIE 
LINDA RONSTADT 
OLIVER STONE 
DARRYL STRAWBERRY 
PATRICK SWAYZE 
JESSICA TANDY 
AL TELLER 
FRANKIE VALLI 
LUTHER VANDROSS 
DIONNE WARWICK 
DENZEL WASHINGTON 
BILLY DEE WILLIAMS 

For Further Information 
(212) 598 -4000 

Fax# (212) 982 -0184 

Dinner Chairman 
NORBY WALTERS 

Executive Director 
GEORGE HOLMES 

Make checks payable to: 
CORE, 29 East 10th St. 

New York, N.Y. 10003 

6:30 PM -Black Tie 

AMBASSADORIAL COMMITTEE 
H.E. THOMAS PICKERING- Chairman 

U.S. Ambassador to United Nations 

AMBASSADOR CO- CHAIRMEN 
H.E. JOHANAN BEIN -Israel 

H.E. L. YVES FORTIER -Canada 
H.E. CHINMAYA GHAREKHAN -India 

H.E. YOSHIO HATANO -Japan 
H.E. JORGE MONTANO- Mexico 

H.E. MICHAEL OKEYO -Kenya 
H.E. FRANCISCO VILLAR -Spain 

H.E. HERBERT WALKER -Jamaica 
H.E. YULI VORONTSOV- U.S.S.R. 

TICKETS 
MAJOR SPONSOR $15,000 
Includes: "Inner Circle" table for 10 VIP 
Reception Platinum Page in souvenir journal 
Mention in media events 
SPONSOR $ 10,000 
Includes: "Preferred" table for 10 General 
Reception Gold Page in journal 
BENEFACTOR $ 5,000 
Includes: "Gold" Table for 10.2 admissions to VIP 
Reception Full page message in souvenir journal 
TABLE $3,000 
Includes: Table for 10 General Reception 
INDIVIDUAL TICKETS $300 

GREETINGS MESSAGE 
GOLD PAGE $2,500 
FULL PAGE $2,000 
HALF PAGE $1,000 
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CLUB PLAY 
Compiled from a national sample of dance club playlists. 

TITLE ARTIST 
itl & NUMBER /DISTRIBUTING LABEL 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store and one -stop sales reports. ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 6 

** NO.1 ** 
GONNA MAKE YOU SWEAT COLUMBIA 44 -73605 3 weeks at No. 1 C &C MUSIC FACT. /F. WILLIAMS 4 10 5 

** NO.1 ** 
GONNA MAKE YOU SWEAT COLUMBIA 44-73605 1 week at No, 1 C &C MUSIC FACT /F WILLIAMS 

2 8 5 8 5 POWER OF LOVE /BUILD A BRIDGE ELEKTRA o -66592 DEEE -CITE 2 3 5 7 MONIE IN THE MIDDLE ETERNAL 0 -2J 737 WARNER EROS. MONIE LOVE 

0 3 7 6 PRAY CAPITOL V -15617 M.C. HAMMER 3 1 2 16 WIGGLE IT CUTTING CR 237/0-96407/CHARISMA 2 IN A ROOM 

® 6 9 7 LOVE SO SPECIAL ATLANTIC 0-86124 CEYBIL 4 2 4 9 SO HARD EMI V -56194 PET SHOP BOYS 

5 4 4 9 SO HARD EMI V -56194 PET SHOP BOYS CD 7 8 8 JUST ANOTHER DREAM POLYDOR 877 963 -1 CATHY DENNIS 

6 2 2 9 JUST ANOTHER DREAM POLYDOR 877 963 -1 CATHY DENNIS 6 5 6 9 TOM'S DINER A &M 75021 2342 -1 DNA FEATURING SUZANNE VEGA 

O 9 13 5 WORLD IN MY EYES SIRE 0- 21735 /REPRISE DEPECHE MODE O 9 12 5 WORLD IN MY EYES SIRE 0- 21735 /REPRISE DEPECHE MODE 

® 16 29 3 I DON'T KNOW ANYBODY ELSE RCA RCA- 2735.1 BLACK BOX 8 8 9 6 SENSITIVITY MCA 53933 RALPH TRESVANT 

9 7 10 8 MONIE IN THE MIDDLE ETERNAL 0 -21737, WARNER BROS. MONIE LOVE 9 10 11 8 FOUND LOVE EPIC 49 -73548 DOUBLE DEE FEATURING DANY 

ND 17 27 3 CRASH (HAVE SOME FUN) TOMMY BOY TB -963 TKA FEATURING MICHELLE VISAGE 1 12 13 7 H.O.U.S.E. ATLANTIC 0 -86119 DOUG LAZY 

11 27 - 2 JUSTIFY MY LOVE SIRE PROMO /WARNER BROS. MADONNA 11 13 14 6 LOVE SO SPECIAL ATLANTIC 0 -86124 CEYBIL 

12 19 32 4 ANOTHER SLEEPLESS NIGHT ARISTA MIKE "HITMAN" WILSON 12 18 35 3 B.B.D. (I THOUGHT IT WAS ME)? MCA 53899 BELL BIV DEVOE 

13 18 20 4 INSANITY MOTOWN 4750 THE POINTER SISTERS 13 16 17 6 I'M YOUR BABY TONIGHT ARISTA 2123 WHITNEY HOUSTON 

14 12 16 7 SHE'S A SECRETARY /STRANGE ENIGMA 7-75556 -0 CELEBRATE THE NUN 14 15 16 7 I WANNA GET WITH U MCA 53928 GUY 

15 15 18 5 COMMERCIAL RAIN MUTE 0.66606 /ELEKTRA INSPIRAL CARPETS 10 21 36 3 I DON'T KNOW ANYBODY ELSE RCA RCA- 2735 -1 BLACK BOX 0 20 30 4 THE ROOF IS ON FIRE/ ... AND PARTY TSR TSR -865 WESTBAM 16 6 1 12 LIVIN' IN THE LIGHT EMI V -56175 CARON WHEELER 

17 8 5 9 THINK TOMMY BOY TB 961 INFORMATION SOCIETY 17 11 3 14 KNOCKIN' BOOTS EPIC 49 -73437 CANDYMAN 

18 25 33 3 MARY HAD A LITTLE BOY ARISTA AD-2144 SNAP 18 22 27 5 WHATEVER MAKES YOU HAPPY ATLANTIC 0 -86123 TEN CITY 

19 23 25 5 WHATEVER MAKES YOU HAPPY ATLANTIC 0 -86123 TEN CITY 19 14 7 9 THINK TOMMY BOY TB 961 INFORMATION SOCIETY 

co: 31 35 3 l'M YOUR BABY TONIGHT ARISTA 2123 WHITNEY HOUSTON 20 17 15 13 ICE ICE BABY sBK v -19724 VANILLA ICE 

21 26 28 5 MAKE SOME NOISE D.J. INTERNATIONAL DJ X34 FAST EDDIE 21 20 24 6 (THAT MAN) HE'S ALL MINE VIRGIN 0 -96413 INNER CITY 

(2--)2 33 45 3 

* * * POWER PICK * * * 
I LIKE YOU EPIC 49 -73600 CULTURE BEAT 

® 28 42 3 FREEDOM COLUMBIA 44 -73584 GEORGE MICHAEL 

23 P6 29 6 WHAT DO YOU SEE EXILE NMR- 74001 /NASTYMIX CAUSE & EFFECT 

23 13 14 9 TOM'S DINER A &M 75021 2342 -1 DNA FEATURING SUZANNE VEGA 

24 31 40 3 

* * * POWER PICK * * * 
CRASH (HAVE SOME FUN) Ir,MM/ Bov 11/ 3 TKA FEATURING MICHELLE VISAGE 24 21 21 6 YEAH! WARLOCK WAR -088 U.K. ONE FEATURING TIA & CHANTEL 

® 34 39 3 (THAT MAN) HE'S ALL MINE VIRGIN 0 -96413 INNER CITY 25 23 26 5 THE GHETTO I1,,, °. s,,, A TOO SHORT 

26 32 36 3 ONE KISS PER MINUTE LMR 2713 -1 -RD /RCA JAYA 

26 NEW 1 

* * * HOT SHOT DEBUT * * * 
LOVE WILL NEVER DO (WITHOUT YOU) SAM 75021.7441 -1 JANET JACKSON 27 29 31 5 HEAR THE DRUMMER GET WICKED ATCOO -96447 CHAD JACKSON 

28 11 11 7 LISTEN UP QWEST 0- 19576 /REPRISE LISTEN UP 27 19 23 8 MISSUNDERSTANDING WARNER BROS 0-21744 AL B. SURE! 

® 38 - 2 TRAGEDY FOR YOU EPIC 49-73594 FRONT 242 ® 38 - 2 INSANITY MOTOWN 4750 THE POINTER SISTERS 

30 10 3 9 H.O.U.S.E. ATLANTIC 0 -86119 DOUG LAZY 35 44 4 I'LL DO 4 U MCA 53912 FATHER M.C. 

31 39 41 3 SENSITIVITY MCA 53933 RALPH TRESVANT (RD 44 - 2 TRAGEDY FOR YOU EPIC 49 -73594 FRONT 242 

32 40 46 3 I WANNA GET WITH U MCA 53928 GUY 31 39 - 2 DON'T BE A FOOL MCA 53906 LOOSE ENDS 

33 28 26 5 SHARE /SEARCHIN' BIG BEAT B8 -0019 JOMANDA 32 24 21 20 GROOVE IS IN THE HEART /WHAT IS LOVE ELEKTRA 0.66622 DEEE -LITE 

® 42 48 3 TRUE LOVE /STRONGER TOGETHER COLUMBIA 44 -73537 THE CHIMES ® NEW 1 I LIKE YOU EPIC 49 -73600 CULTURE BEAT 

35 22 17 8 B.B.D. (I THOUGHT IT WAS ME)? MCA 53899 BELL BIV DEVOE ® 40 - 2 THE QUESTION CUTTING CR 244 CONCEPT OF ONE FEAT. NOEL 

36 30 22 6 DON'T SCANDALIZE MY NAME r4P,T(l, v 1 n-' 3 KYM MAZELLE 35 NEW I AROUND THE WAY GIRL DEF JAM 44- 73610 /COLUMBIA L.L. COOL J 

37 NEW 1 

* * * HOT SHOT DEBUT * * * 
BUS STOP /LAST NIGHT A DJ SAVED MY LIFE CUTTING CR 242 CLUB IDOL 

36 25 25 7 NEVER ENOUGH /LETS GO TO BED ELEKTRA 0 -66604 THE CURE 

37 36 39 5 SUPERLOVER/ GET IT OFF ATLANTIC 0 -86125 THREE GENERATIONS FEATURING CHEVELL 

38 44 - 2 WISEBLOOD VIRGIN PROMO KING SWAMP 38 32 30 8 PRAY CAPITOL V -79285 M.C. HAMMER 

39 14 6 8 FUN TO BE HAD GEFFEN PROMO NITZER EBB 39 30 41 3 GAS STOP (WHO DO YOU THINK YOU ARE) ARISTA AD -2084 BOXCAR 

(o) NEW 1 FREEDOM COLUMBIA 44 -73584 GEORGE MICHAEL 40 41 46 4 ROUND AND ROUND PAISLEY PARK 0. 21740 /WARNER BROS. TEVIN CAMPBELL 

41 NEW i THUNDER MUTE 0- 66587 /ELEKTRA RENEGADE SOUNDWAVE 41 43 47 4 MARY HAD A LITTLE BOY NEXT PLATEAU NP -50136 STAX 

42 24 19 6 STOP, LISTEN, LOOK & THINK ARISTA 2047 EXPOSE 42 NEW 1 KEEP GROOVIN' PWL AMERICA 878 495-1/MERCURY TDC 

® NEW 1 THE SPACE JUNGLE MCA 53961 ADAMSKI ® NEW 1 I JUST CAN'T HANDLE IT JIVE 1406 -1 JD /RCA HI -FIVE 

44 35 24 11 I'M FREE BIG LIFE 877 843-1/MERCURY THE SOUP DRAGONS FEAT. JUNIOR REID ® NEW I EDDY STEADY GO ATLANTIC 0 -86113 ROZLYNE CLARKE 

45 NEW i WHAT TIME IS LOVE wAx TRAx WAX 9157 KLF 45 27 18 12 DOIN' THE DO RHYTHM KING 0-21581/SIRE BETTY BOO 

46 41 43 4 OVER YOU MCA 53911 KAOS 46 33 20 13 HIPPYCHICK SAVAGE 0- 96428/ATCO SOHO 

47 43 38 8 ICE ICE BABY sBK v -19724 VANILLA ICE 47 NEW 1 IESHA MOTOWN 4747 ANOTHER BAD CREATION 

48 37 12 9 FOUND LOVE EPIC 49 -73548 DOUBLE DEE FEATURING DANY 48 46 34 20 FEELS GOOD WING 877 437-1/POLYDOR TONY! TONI! TONE! 

49 46 34 8 SWING ZYX ZYX 6314-12 THE DEFF BOYZ FEATURING TONY MAC 49 37 38 10 SO YOU LIKE WHAT YOU SEE ATLANTIC 0.86151 SAMUELLE 

50 36 15 9 NEVER ENOUGH /LETS GO TO BED ELEKTRA 0.66604 THE CURE 50 29 19 8 FAIRWEATHER FRIEND MOTOWN 4727 JOHNNY GILL 

Ttles with the greatest sales or club play increase this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. Records listed under Club Play are 12 -inch 

unless indicated otherwise. 1990, Billboard /BPI Communications Inc. 

NASTYMIE 

BLU MRS 
1611 10210 6 1 G076994 

The New sensational duo 

from Nastymix Records! 

Groove to the sounds of 

Blu Max "Strong Emotion" 

on your dance floor now! 
,7 

.. nicely balanced blend 
of hi -tech hip -hop grooves & 
old fashioned soul vocals..." 

- Larry Flick /Billboard 
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Equipment To Keep Biz Spinning During Switch To CD 
TECHNOLOGY UPDATE: As we 
move closer toward the imminent 
transition from 12 -inch vinyl to maxi - 
CD singles, the availability of lower - 
priced, DJ- friendly sound equipment 
is beginning to increase. Numark 
Electronics has introduced the 
CD5020, a budget -priced model of its 
dual -transport CD6020 CD player. 

The CD5020 consists of a separate 
control unit and transport module 
that houses two CD- player drives. 
Both components are rack- mount- 
able, ?;o you will not need to part with 
your turntables in order to make 
room for the unit. Mobile DJs can 
mount the control unit in their mixer 
console and load the transport mod- 
ule in the amp rack. 

Unlike other CD players previously 
offered to club jocks, the CD5020 has 
a control unit that features duplicate 
function controls and display indica- 
tors to allow for easier operating and 
monitoring of each CD drive. Includ- 
ed are two sliding pitch controls, 
track search and skip buttons, and 
separate audio cue controls for moni- 
toring each drive. 

With the controls laid out for quick 
access and easier operation, mixing 
CDs with the CD5020 is almost as 
simple as spinning vinyl. 

Music selections can be pro- 
grammed for automatic, memory 
playback, or manual triggering. The 
unit's dual displays provide a visual 
readout of the current program selec- 
tion, remaining play time per track, 
and mode functions. Two large start/ 
stop buttons allow for simple trigger- 
ing of the CD drives for fast mixes. A 
dual set of sliding pitch controls pro- 
vide precise speed variation for man- 
ual beat blending. The possibility of 
mixing tracks as creatively as on 
turntables remains in question. 

For increased reliability, the 
CD5020 features front -loading de- 
sign. Unlike other top- loading mod- 
els, the CD5020's CD drives are not 
exposed during CD loading or un- 
loading so there is less risk of dust or 
other foreign -matter interference. 

This system is available at a rea- 
sonably low price of $1,275. Although 
this is not a complete answer to the 
gripes leveled by turntable- stubborn 
jocks, it comes closer than any other 
systems previously available in this 
price range. For further information, 
call 908-225-3222. 

Hot Dance Breakouts 
CLUB PLAY 

1. AROUND THE WAY GIRL L.L. COOL J 
COLUMBIA 

2. JEALOUSY THE ADVENTURES OF 
STEVIE V MERCURY 

3. HANG IN LONG ENOUGH PHIL 
COLLINS ATLANTIC 

4. LOVE BABY FORTRAN 5 MUTE 

5. SIN NINE INCH NAILS Tvr 

12" SINGLES SALES 

1. ANOTHER SLEEPLESS NIGHT MIKE 
"HITMAN" WILSON ARISTA 

2. JEALOUSY ADVENTURES OF STEVIE 
V MERCURY 

3. POWER OF LOVE /BUILD A BRIDGE 
DEEE -LITE ELEATRA 

4. SIN NINE INCH NAILS Tyr 
5. WHAT TIME IS LOVE KLF WAX TRAX 

Breakouts: Titles with future chart potential, 
based on club play or sales reported this week. 

ON THE PROMO TRAIL: Some- 
times it takes more than a promoter's 
charm and a great song to spark a hit 
record. Promoters at both EMI and 
Virgin Records took this into consid- 
eration as they formulated creative 
strategies to stir interest in their cur- 
rent releases. 

Although club interest in music 
video has been waning over the past 
two years, it is a primary element in 
the push behind "Being Boring," the 
second club -geared single from the 
Pet Shop Boys' recent album, "Be- 
havior." 

Actually, the song, a tasty pop/ 
disco follow -up to the top five hit "So 

DANCE 

MAX 
by Larry Flick 

Hard," was not originally slated to be 
released here at all. However, heavy 
import exposure here for the track, 
already a hit in Europe, as well as an 
artful, yet risqué clip directed by pho- 
tographer Bruce Weber, inspired a 
campaign aimed exclusively at the 
club community. 

The video, which has been deemed 
"too steamy" by the both the BBC 
and MTV, will be available to DJs for 
club play via Rockamerica next 
week, along with several excerpts 
from a live performance by the duo 
shot during a tour of Germany last 
year. 

The single, sporting remixes by Ju- 
lian Mendelsohn, is not currently 
slated for pop radio consideration. 
The label is instead banking on the 
new jack -slanted "How Can You Ex- 
pect To Be Taken Seriously" to crack 
the top 40. 

Over at Virgin, a lot is riding on 
"She Loves Me, She Loves Me Not," 
by Aftershock. The label's director of 
dance music, Cary Vance, has issued 

a cassette with the cut mixed into a 
set including several of the more pop- 
ular singles of the moment. 

"What I want to illustrate is how 
well this record works in the context 
of what is getting a lot of play right 
now," says Vance. "I'm trying to tell 
DJs how to mix the record into their 
sets, just that it stands up next to a 
lot of the other records they are 
working." 

EXECUTIVES IN MOTION: SBK - 
One Records A &R wunderkind Guy 
Moot has finalized plans to perma- 
nently return to his native England 
at the end of this month. Moot has 
been commuting between the U.K. 
and New York for a little less than a 
year now, overseeing the promotion 
and creative direction of the club-ori- 
ented offshoot of SBK Records. 

According to SBK executive 
VP /GM Daniel Glass, Moot will re- 
main a prominent figure in the label, 
while continuing his interests in the 
A &R department at EMI Music 
Publishing. There are no plans to re- 
place Moot at SBK -One here. 

RCA Records has restructured its 
dance music department, following 
the transition of dance music director 
Joe Hecht to New York regional pop 
promotion. 

Anne Marie Reggie shifts from 
dance retail promotion to concentrate 
on crossover radio and mix-show pro- 
motion. Kelly Schweinsberg, former- 
ly of Miami -based Pantera Produc- 
tions, joins to manage club promo- 
tion. A dance retail manager will be 
added on by spring 1991. 

LOOKING AHEAD: In order to get 
a jump on the competition, several la- 
bels have shipped "white label" 12- 
inch promo versions of the first em- 
phasis tracks of 1991. Here are a few 
worth keeping an ear open to: 

Expect the brilliant and quirky 
"Sadeness" by Enigma (Charisma) 
to be one of the first smash hits of 
the new year. The cut has caused con- 
troversy in the group's native Germa- 
ny for its combination of traditional 
Gregorian chants with house beats. 

Now You Know. Epic freestyle act Don't Know Yet recently performed with 
Nastymix newcomer Mario at Club Passion in Miami. MTV's "Downtown" Julie 
Brown was on hand to tape the artists for a segment of her "Street Party" 
program. Shown, from left, are Mario; Lisa Petrozza, Don't Know Yet; Brown; 
Reggie LaLanne, Side F -X; Rey Rodriguez, Don't Know Yet; and Greg Aliferis, 
Aliferis Management Inc. 

Regardless, it is currently the fast- 
est- selling single in German record- 
ing history. A full -length album, ten- 
tatively titled "NCMXC, A.D.," is due 
in February. Particularly useful is 
the hypnotic "Violent U.S. Mix," 
though slower, hip -hop versions are 
also included. 

One of next year's divas to be reck- 
oned with will likely be Warner Bros. 
chanteuse Ultra Nate once "Scandal" 
begins to circulate. This attitude -rid- 
den house jam is a fine forum for her 
assertive, deep -voice stylings, easily 
topping her performance on last 
year's finger -snappin' underground 
rave "It's Over." Not to be missed. 

Exile recording duo Cause & Ef- 
fect hopes to duplicate the success of 
last year's hit, "What Do You See," 
with "You Think You Know Her." 
The cut is an engaging and energetic 
synth - popper, fueled with club credi- 
bility thanks to smart remixes by 
Tony Garcia and the group's Sean 
Rowely. The right edit and push 
could actually prove enticing to pop 
crossover radio programmers. 

TID- BEATS: Mike "Hitman" Wil- 
son, Allison Limerick, and Expan- 
sion are among the artists scheduled 
to be included on an as- yet -untitled 
compilation of U.S. underground and 
European import club hits on Arista 
Records due for release early next 
year. 

Justin Strauss has remixed two 
tracks from the current Information 

Society album, "Hack ": "Now That I 
Have You" and "How Long." He has 
also worked on "No. 1 House Rule," 
by newcomers the Night Cat on 
LMR /RCA Records. 

David Shaw and Winston Jones 
are at the remixing helm for a pair of 
upcoming 12 -inch singles on Atlantic: 
"What's It Gonna Be ?" by Jellybean, 
and "I Got My Eye On You" by Paja- 
ma Party. 

Gettin' Down Again. K.C. of popular 
'70s disco group K.C. & the Sunshine 
Band takes a moment to relax after 
performing on Nick At Nite. K.C. has a 

new album due out in spring 1991. 

ARTIST DEVELOPMENTS 

KONDERS' CLUB SOUND 
Producer /DJ Bobby Konders has 
a knack for being able to incorpo- 
rate the sound of the club under- 
ground with mainstream appeal. 
He accomplishes this without ever 
compromising the overall tone of 
the tune's roots. 

Lisa Cortez, VP of A &R at Po- 
lyGram, has been following "the 
Konders experience" for a while 
now, and recently signed him to 
the label. She believes that 
Konders' music "reflects changes 
that are happening in society." 

"I've been watching Bobby for 
the last couple of years, just the 
mixes he's been doing on his mix 
show on WBLS [New York]," Cor- 
tez says. "It was the kind of mu- 
sic that made me dance, got me 
happy and motivated to work. 
Whether it was house, the reg- 
gae, or the jazzy undertones, it 
was all a part of his special ap- 
proach. I felt that there was a 
`Bobby Konders sound.' " 

Although Konders' deal with 
PolyGram marks his foray into 
major -label competition, he has 
been putting out singles on the in- 
dependent Nu Groove label for 
some time now. It was the now - 
classic track "The Poem" that 
transformed Konders from a pop- 
ular DJ (most notably for legend- 
ary New York's "Wild Pitch" par- 
ties) into a formidable producer 
and artist. 

During the past two years, 
Konders has developed what he 
likes to call his growing "sound 

collective" of various musicians 
and vocalists he has been cultivat- 
ing. They have included popular 
dancehall singer Mikey Jarret, 
Frankie Paul, and Maxi Culture, 
who provides vocals on the hit 
"Ruff And Massive." 

Recent remix projects have in- 
cluded singles by rapper K.C. 
Flightt, dancehall artist Shabba 
Ranks, legendary reggae group 
Aswad, and Maxi Priest. 

Currently, Konders is collabo- 
rating with Beatmaster Jamal -Ski 
for Boogie Down Productions and 
Tommy Musto, and he has just is- 
sued an EP, "Cool, Calm And Col- 
lective," through the U.K. -based 
Desire Records. 

In addition to the "Wild Pitch" 
parties, Konders' DJ schedule is 
expected to include gigs at sever- 
al still- to -be- announced reggae 
dance clubs in New York in Janu- 
ary. 

As for his deal with PolyGram, 
a single is due out shortly and an 
album, tentatively titled "Massive 
Sounds," is expected to be re- 
leased in March 1991. 

"We're not trying for the for- 
mulaic sound of radio," says Cor- 
tez. "We want it to reflect the 
kind of stuff that the people who 
attend Bobby's `Wild Pitch' par- 
ties like. We will have instrumen- 
tal tracks, rap tunes, some songs 
with vocals, spoken -word tracks, 
and Jamaican singers. It will be 
one musical mind bringing togeth- 
er a lot of different voices." 

BILL BARENBOIM 
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Words & Music: A Milli Vanilli Analogy 
`Round And Round' With Tevin Campbell 
Billboard Music Awards Photos 

L.L. Cool J Delivers `Knock -Out' Album 
Rapper's 4th Effort Reveals New Maturity 

BY JANINE McADAMS 

NEW YORK -With the release of 
his fourth album, "Mama Said Knock 
You Out," on Def Jam /Columbia 
Records, L.L. Cool J maintains his 
rep as the most versatile artist in rap 
music. 

Everybody changes .. . 

I changed on my terms' 

On the scene since 1984, when Rick 
Rubin signed the then 16- year -old to 
the fledgling Def Jam label (which 
led to the release of the debut disc, 
"Radio "), Ladies Love Cool James 
has attained the status of a rap grand 
master. With two platinum albums - 
"Bigger And Deffer" and "Walking 
With A Panther" -and a raft of mu- 

sic -award honors, he has helped pio- 
neer rap's pop acceptance. His single 
"I Need Love" was the first rap track 
to hit No. 1 on Billboard's Hot Black 
Singles chart and went top 10 on the 
Hot 100. 

But fame at an early age has 
brought controversy. In his signa- 
ture gold chains and Kangol cap, the 
rapper found himself booed at a Sep- 
tember '89 rally in New York by an 
audience wearing Africa medallions 
and Kente-cloth crown hats. His re- 
ported arrogance and B -boy postur- 
ing is legendary in hip -hop circles. 
But on the new album, L.L. dispels 
has-been rumors with a vengeance. 

"Mama Said" is the 22- year -old's 
"rapper's revenge." Having matured 
in both look and style, L.L. reinvents 
himself as Uncle L, the Future Of 
The Funk. Breaking loose vocally and 
lyrically, he again reveals the rage, 

Sincerity Over Commercialism 

Key To Indigo Girls' Success 
BY LARRY FLICK 

NEW YORK- Interviewing the Indi- 
go Girls rarely involves discussing 
chart figures, touring schedules, and 
other industry -conscious topics. 

While they are more than willing to 
discuss how they wrote and recorded 
their new Epic album, "Nomads *In - 
dians'Saints," their tales tend to 
stray toward personal memories and 
politics. 

"Part of what we're about as art- 
ists is trying to connect with people 
and their lives through our music," 
says Emily Saliers. "To us, that's a 
much higher priority than how well 
our albums sell or how many maga- 
zines we're featured in." 

It is this philosophy that has clear- 

ly inspired the duo's extensive sched- 
ule of benefit gigs and public en- 
dorsements for causes including help 
for the homeless, AIDS research, and 
Greenpeace. Additionally, the album 
cover and CD longbox for their new 
album has been manufactured with 
recycled paper. 

"You have to back up your words 
with action," says Amy Ray. "We 
can't do everything and solve every 
problem, but we do the best we can 
with whatever resources we have to 
help make things better. It's no big 
deal for us to show up somewhere 
with our guitars and sing, if it'll help 
raise people's consciousness about a 
certain issue." 

Such an attitude does not always 
(Continued on next page) 

Good News For EMI's Ron Fair 
Exec Promoted To Sr. VP Of A &R 
NEW YORK -EMI Records produc- 
er and A &R executive Ron Fair, 
whose recent accomplishments in- 
clude the multiplatinum success of 

the "Pretty Wom- 
an" soundtrack, 
has been promot- 
ed to the position 
of senior VP of 
A &R and staff 
producer. The ap- 
pointment was an- 
nounced by Sal Li- 
cata, president 
and CEO of EMI. 

Fair will be responsible for acquir- 
ing and developing artists for the 
EMI roster, the day -to-day direction 
of the label's A &R activities, and stu- 

FAIR 

dio work as in -house producer. 
"I see my role primarily to be an 

advocate for the music, the in -house 
advocate for the concerns that any 
artist must address," says Fair. With 
plans to keep a hands -on producing 
role, Fair says he expects to be in- 
volved, for example, in the remixing 
and marketing of singles. 

While he will oversee EMI's talent - 
scouting efforts, Fair says, "I want 
to really remain focused on acquiring 
a few select artists, instead of collect- 
ing acts like a charm bracelet." 

Fair noted the importance of a di- 
verse roster such as EMI's current 
lineup, which includes Queensryche, 
Robert Palmer, Bobby McFerrin, the 

(Continued on next page) 

wit, and surprising vulnerability that 
made him both an urban street hero 
and a teenage sex symbol with early 
hits "I Can't Live Without My Radio" 
(1986) and the No. 1 rap ballad "I 
Need Love" (1987). As such, the al- 
bum is a serious No. 2 challenge to 
M.C. Hammer's No. 1 stranglehold 

(Continued on next page) 

Hot As Ice. As his debut Ultrax /SBK disc "To The Extreme" hits the 4- 
million mark in sales just six weeks after its release, on the strength of the 
No. 1 pop single "Ice Ice Baby," Vanilla Ice, center, celebrates his recent 
signing to the Famous Artists Agency with Famous president Jerry Ade, left, 
and manager Tom Quam of QPM Inc. Ice recently completed a role in an 
upcoming sequel to "Teenage Mutant Ninja Turtles" and will launch a 
headlining tour early next year. 

Dick Scott's Pullin' On New Talent At The Ritz; 

A Low -Rent Roth; Rosanne's Cache Of Emotions 
LONG BEFORE ANYONE knew of Donnie, Danny, 
Jordan, Joey, and Jonathan, New Kids On The 
Block manager Dick Scott was finding ways to 
guide young talent. This was back in the days when 
Scott was a Motown exec (back when Motown Rec- 
ords was still in Motown). Scott recalls setting up a 
series of Sunday -afternoon amateur showcases at a 
Detroit supper club. From those sessions, says 
Scott, came members of the Enchantment ( "It's 
You That I Need "), the Dramatics ( "Whatcha See Is 
Whatcha Get "), and the Jones 
Girls ( "You Gonna Make Me 
Love Somebody Else "), among 
others. "It really became a prov- 
ing ground for young performers 
to get some training," he says. 

Now Scott has announced 
plans to revive the idea beginning 
next year with Sunday- afternoon 
talent shows at the Ritz in New 
York, with the backing of Ritz 
owner John Scher and sponsor- 
ship from Coca -Cola. Each show will present three 
or four acts, chosen in advance by Scott's manage- 
ment staff, whose performances will then be cri- 
tiqued by Scott and the showcase audience. 

"The idea is that, on any given Sunday, the record 
companies will also be free to come and evaluate the 
talent," he says. "And that's just phase one." Scott 
eventually would like to franchise the idea to clubs 
nationwide -using the contacts with booking agents 
and promoters developed through the New Kids' 
tours. He also foresees an artist development pro- 
gram that might offer upcoming talent training in 
songwriting, record production, vocal arrangement, 
and so on, possibly supported by corporate sponsor- 
ship. 

"I want to start here" in New York, says Scott, 
"as a way to return something to the community." 

New York -area artists may send demo tapes, bio 
sheets, and contact information to Dick Scott Pre- 
sents, Dick Scott Entertainment, 29th Floor, 888 
Seventh Ave., New York, N.Y. 10019. 

cess. Dave, the nationwide reservation nimber for 
the Motel 6 chain is 505 -891 -6161. 

ON THE BEAT: Exquisite is the only word to de- 
scribe Rosanne Cash's performance at New York's 
Bottom Line Nov. 29, showcasing her new Columbia 
disc, "Interiors." Cash allows she's so emotionally 
healthy because she gets it all out in song. And how. 
Label mate Shawn Colvin showed up for a closing 

Christmas -carol encore with Cash 
... Arista's Michelle Malone & 
Drag The River were joined by 
the Indigo Girls at the Bottom 
Line the previous night i.n a show - 
closing rendition of Dylan's "I 
Shall Be Released." Lenny Kaye, 
producer of Malone's Arista de- 
but, looked on proudly ... Rank- 
ing Roger, former vocal:st for the 

Pub- 
by Thom Duffy English Beat and General Pub- 

lic, has been on the road with his 
new lineup, the Special Beat. The tour will hit New 
York Saturday (15), Philadelphia Dec. 17, and Wash- 
ington, D.C., Dec. 18 ... Frank Sinatra's `Diamond 
Jubilee World Tour" opens Tuesday (11) and 
Wednesday (12) at the Meadowlands Arena in New 
Jersey, coinciding with the release of boxed sets by 
Capitol and Reprise. Old Blue Eyes turns 75 
Wednesday ... Stikkitty, a rock band from Fuller- 
ton, Calif., has taken first place in an international 
"Band Explosion" talent search staged at Tokyo's 
Budokan Hall, judged by producer Bruce Fair - 
bairn, London Quireboys lead singer Spike, and 
Toto's David Paich and Steve Lukather, sponsored 
by Yamaha, Nestle, Japan Air Lines, and Fuji Tele- 
vision. 

DIAMOND DAVE'S NEW SHINE: The Beat re- 
cently got an early taste of David Lee Roth's up- 
coming Warner Bros. disc, "A Little Ain't Enough," 
which finds rock's clown prince tearing it up in typi- 
cal fashion, from the horn -fired edge of "Hammer- 
head Shark" to the goofy blues of "Sensible Shoes." 
Roth seems inspired by the recent retro '70s grunge 
success of Aerosmith, the Black Crowes, et al. Or 
perhaps it was the low -rent digs Roth inhabited 
while recording the album in Vancouver, British Co- 
lumbia. The Beat suggests Roth might pursue the 
strategy on tour -and save tour costs in the pro- 

ESCAPE FROM THE CIRCUS: As part of her la- 
bel's "Winter Solstice Tour" bill, promoting her new 
disc, "Escape Of The Circus Ponies," Windham Hill 
pianist Liz Story faced the inevitable task of promo- 
tional interviews and came up with a novel response: 
ready -to -use quotes from other artists and thinkers. 
Pablo Picasso: "Questions tempt you to tell lies, 
particularly when there is no answer." Robert 
Frost: "A poem begins as a lump in the throat." An- 
nie Dillard: "It is rough enough doing any art with- 
out asking yourself every morning if your art is suf- 
ficiently aristocratic to be worth the candle or suffi- 
ciently remote to discourage all comers." And from 
Story herself on the art of promotional interviews: 
"A culture that truly grants freedom to the artist 
... leaves the artist free of the necessity of justify- 
ing themselves." 
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NEW ON THE CHARTS 
At the tender age of 12, Texas na- 
tive Tevin Campbell has had the 
rare opportunity to work with indus- 
try heavyweight. Quincy Jones on 
Jones' pop /jazz album, "Back On 
The Block." He was featured on two 
tracks, one of which, "Tomorrow 
(Better You, Better Me)," hit No. 1 

on the Hot R &B Singles chart last 
summer. Now, two years later, 
Campbell is poised for solo success 
with "Round And Round," a track 
from the Prince soundtrack "Graffi- 
ti Bridge" that marks Campbell's 
debut on the Hot 100. 

So how does such a young guy go 
from performing at his neighbor- 
hood church to sessions with, 
among others, Prince, Ray Charles, 
and Chak'a Khan? Ask Rhonda 

Byrd, his mother and also his man- 
ager. In 1988, Byrd became friendly 
with jazz musician Bobbi Hum- 
phrey, who took an interest in 
Campbell and encouraged him to 
put together a demo tape and audi- 
tion for a children's television pro- 
gram. Campbell won the role in the 

TEVIN CAMPBELL 

show, which received a limited run 
on NBC, and was signed to 
Qwest /Warner Bros. after Hum- 
phrey introduced him to Benny Me- 
dina, Warner VP of R &B A &R. 

Medina brought the newcomer to 
the attention of Jones, who wished 
to feature a young singer on his new 
album. Campbell returned the favor 
when he performed on "Listen Up," 
a song that paid tribute to Jones and 
is featured in the movie "Listen Up: 
The Lives Of Quincy Jones." 

Campbell recently moved to Los 
Angeles and is getting ready to re- 
cord his first solo album with Jones 
and Medina, who will oversee pro- 
duction on the project with Al B. 
Sure!, among others. That set is due 
next year. JIM RICHLIANO 

THE KEY TO INDIGO GIRLS' SUCCESS 
(Continued from preceding page) 

make for a happy co- existence with 
more bottom -line -oriented label exec- 
utives. But in the case of Indigo Girls, 
it is encouraged. 

"My feeling, and I know that Epic 
feels the same way, is that part of 
what makes their music so effective 
is that people know that they believe 
very much in what they sing about 
and about the world around them - 
and they are willing to get out there 
support what they feel is important," 
says Indigo Girls manager Russell 
Carter. "Their intuition is very accu- 
rate. What they are channeling 
through their art is accurate." 

Early recording sessions for "No- 
mads *Indians *Saints" began with 
Saliers, Ray, and producer Scott Litt 
bringing in drummer Kenny Aronoff 
from John Mellencamp's band and 
bassist Sara Lee. Eventually other 
musicians, including R.E.M.'s Peter 
Buck, ex -dB Peter Holsapple, and 
Mary- Chapin Carpenter were 
brought in to help fill out the songs' 
arrangements. For the album's poi- 
gnant closer, "The Girl With The 
Weight Of The World In Her Hands," 
a 12 -piece string section was used. 
The Indigo Girls say such additions to 
their usual sparse and acoustic sound 
allowed them to extend their reach as 
songwriters and performers. 

"I think using other musicians al- 
lowed us to experiment more," says 
Ray. "Emily has a nice country feel in 
some of her new songs; using other 
musicians illustrates that." 

Ray added a jagged rock'n'roll 
sound to a couple of songs by using 
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members of popular Atlanta band the 
Ellen James Society. The band is the 
first act signed to Ray's new indepen- 
dent label, Daemon Records, which is 
distributed through Rough Trade 
(Billboard, Oct. 6). 

"This is a great opportunity to lend 
some support to all of the great musi- 
cians who stood behind us when we 
were first starting out," she says. 

The fact that Ray's label will spe- 
cialize in alternative bands follows 
along the line that fuels Indigo Girls' 
attitude toward their own music: Art 
and self -honesty over bucks and hype. 

"Our music develops organically 
and it takes us down many different 
paths," says Saliers. "We don't know 
what the future holds beyond the 
next six months or so. We may get a 
full band to play behind us, or we 
may strip our music down to the most 
basic and bare stage." 

Regardless of what form their mu- 
sic takes, Indigo Girls will remain on 
the road for much of the next Year. 
The tour began last month at mid- 
size venues and colleges, and will 
graduate to larger theaters by the 
fall. 

L.L. COOL J RAPS UP 4TH ALBUM 
(Continued from preceding page) 

on the R &B chart and a top 40 pop- 
albums-chart contender. 

L.L. denies that he needed to de- 
fend his turf. "I didn't do the album 
to get back at anybody." "I'm a real 
strange brother, because I just do 
what I feel with not too much of an 
explanation." Of his new image he 
says, "Everybody changes. You 
change with the times but you also 
have to change with your personal 
feelings. I changed on my terms." 

Produced by Marley Marl, "Mama 
Said" is a melange of contemporary 
R &B /hip -hop styles. Its moods in- 
clude the bass -heavy first single, 
"Boomin' System "; "Mr. Goodbar," a 
rap of sly seduction; "Around The 
Way Girl," the second -single R &B 
paean to the girls in the 'hood; "Milky 
Cereal," a double-entendre tale; "The 
Power Of God "; and the social com- 
mentary of "Illegal Search." 

The CD /cassette bonus track "Six 
Minutes Of Pleasure," a lilting R &B 
groove in which L.L. speaks frankly 
to a female visitor -"Baby, I know 
you don't love me/ I know why 
you're here/ But I ain't sayin' 
nothin' " -is the album's most subtly 
sexy performance. 

"The last album didn't have as 
much focus," says L.L. (né James 
Todd Smith). "Last time [on "Walking 
With A Panther "] I was just deciding 
what to do. But I'm pleased with 
'Mama Said.' Me and Marley really 
worked on it together to be sure we 
made a good album. We were just 
trying to do something funky." 

L.L. adds a new line to his résumé 
next spring by appearing in the up- 

coming film "The Hard Way" with 
Michael J. Fox and James Woods. ' -'I 

did it for people to see me and for 
people to get into my music, but I 
have no plans to be a big actor," he 
says. "I'm more comfortable as a re- 
cording artist." 

A veteran of several national rap 
package tours, L.L. says he and man- 
agement are undecided about mount- 
ing a U.S. tour to support "Mama 
Said Knock You Out." "We could just 
put the album out there and see what 
happens," he says, adding, "I like 
performing but I like sitting at home 
with my record on the radio better." 

GOOD NEWS FOR FAIR 
(Continued from preceding page) 

Pet Shop Boys, and Caron Wheeler, 
among others. 

"We are also planning to remain 
very aggressive in our soundtrack 
area," says Fair, who has tapped 
Mitchell Leib as EMI's new West 
Coast VP of A &R to oversee that ef- 
fort. Leib previously was director of 
music at Walt Disney Studios. 

"We are very proud to have a man 
of Ron's caliber and talent at the helm 
of the A &R department," says Licata. 

Fair's 10 -year career in A &R be- 
gan in 1980, as A &R manager at 
RCA Records in Los Angeles. That 
was followed by a five -year term at 
Chrysalis Records as senior director 
of A &R, and a two-year stint in Lon- 
don as head of international A &R 
and staff producer for Island U.K. 

Fair will be based in New York. 

Who Really Wrote The Songs? 

You Might Be Surprised .. 
BY IRV LICHTMAN 

WHOSE SONGS are they, any- 
way? The flap over the truthful 
origins of the vocals of Milli Van - 
illi has its counterpart in the pop 
music publishing scene of the 
past, too. For instance, many fa- 
mous performers who sang or di- 
rected orchestras are listed as au- 
thors of standards they never had 
a role in writing. They simply got 
"cut -ins" because of their power 
to give new songs a big send -off to 
hoped -for success. And on Broad- 
way, "song doctors" have been 
called during a show's tryouts to 
add luster to the score. With rare 
exceptions, these "song doctor" 
contributions are not credited on 
label copy, so the public is left 
with the impression that the prin- 
cipal song- 
writers have 
written the 
entire score 
as represent- 
ed in the Play- 
bill or on the 
recording. 
Some stu- 
dents of the pop song also main - 
tain that the likes of legend Larry 
Hart are the true wordsmiths of 
Tin Pan Alley classics credited to 
others. A sophisticated lyricist 
such as Hart may have preferred 
to earn money that way- proba- 
bly by means of a one -time pay- 
ment- rather than be associated 
with a lyric, however well -crafted, 
that was out of character with his 
work for Broadway. 

the U.K. because it was per- 
ceived by some to be a call -to- 
arms against the Soviets. Music 
fans there made a hit out of 
"God, Country And My Baby," as 
recorded by its co- author, Chico 
Holiday, on the Liberty label, 
and several news organizations, 
including Time magazine, wrote 
about it. Now, with the world 
closely monitoring events in the 
Middle East, the song has re- 
turned. There's no stir yet, but, 
for the record, the song is per- 
formed this time around by Paul 
Penny on the Derby label, which 
is located in Derby, Ky. One of 
its publishers is veteran New 
York PR /promotion man Morty 
Wax through his Sarah Music. 

HELLO AGAIN, 'Jamaica Fare- 
well': In the 
May 19 Words 
& Music col- 
umn, the re- 
surgence of 
interest in ca- 
lypso music 
was noted as 
a way of 

showing how one of the idiom's 
best writers, Irving Burgie, was 
enjoying the financial fruits of 
this resurgence in his publishing - 
/print material from Cherry 
Lane Music, especially his "Day - 
0 (The Banana Boat Song)." By 
way of update, Burgie's classic 
"Jamaica Farewell" is also show- 
ing signs of renewed activity 
with its appearance on four al- 
bums released over the past 
month: Jimmy Buffett's "Feed- 
ing Frenzy" (MCA), "Sebastian 
(From The Little Mermaid)" (Dis- 
ney), which also contains "Day - 
0," Don Williams' "True Love" 
(RCA), and the RCA Victor origi- 
nal -cast recording of "Forever 
Plaid." Piano /vocal and choral 
arrangements of Burgie's songs 
are available through Cherry 
Lane's print unit. 

CLASS ACTION SETTLED: A 
class action by 50 music publish- 
ers demanding revocation of me- 
chanical licenses because of al- 
leged copyright infringement by 
Sonido Inc. and its principal, 
Jerry Masucci, has been settled 
out of court. The order approving 
settlement of the class action, in 
which Peer International sued 
on behalf of the other publishers, 
was signed by Judge John F. 
Keenan of the U.S. District 
Court in New York. Among other 
matters, it calls for the defen- 
dants to pay a settlement sum of 
$136,085.18, which includes legal 
costs of $20,000. 

HAPPY DISCOUNT: The 1991 
music license fees for jukeboxes 
licensed by the Jukebox License 
Office have been reduced by $3 
per jukebox in all categories be- 
cause jukebox operators have 
surpassed the revenue "bench- 
mark" established for 1990, re- 
port ASCAP, BMI, SESAC, and 
the Amusement and Music Op- 
erators Assn. For more informa- 
tion, call 800 -955 -5053. 

THOSE FIGHTING WORDS 
Return: In the midst of the Berlin 
crisis 29 years ago, an American 
recording created quite a stir in 

THE TRUTH ABOUT Fiction 
Songs U.S.: Fiction Songs U.S., 
an offshoot of the U.K. opera- 
tion, is 6 months, not years, old, 
Marcus Peterzell, president, 
points out to Words & Music af- 
ter reading the Nov. 24 piece on 
the company. But, Peterzell adds, 
"We do plan to be around for the 
next five and a half years and I'll 
make a note to send a progress 
report then as well." 

PRINT ON PRINT: The follow- 
ing are the best -selling folios at 
Warner Bros. Music Publica- 
tions: 
1. ZZ Top, Recycler 
2.. Grateful Dead Anthology, gui- 
tar tab anthology 
3. Led Zeppelin Complete, guitar 
tab edition 
4. Steve Vai, Guitar Extravagan- 
za 
5. City Of Angels, vocal selec- 
tions 

BILLBOARD DECEMBER 15, 1990 29 



TALENT 

Sneak Preview: Stars Shine At `1990 Billboard Music Awards' 
LOS ANGELES -The stars came out for "The 1990 Billboard Music 
Awards Show," taped Nov. 26 in Santa Monica, Calif. The program airs 
at 8 p.m. Monday (10) on Fox Broadcasting Co. stations. 

Janet Jackson earned top honors at the ceremony, collecting eight 
Billboard prizes in all. Phil Collins, New Kids On The Block, Randy 
Travis, and Clint Black also walked away with multiple trophies. 

Travis, Black, SBK pop trio Wilson Phillips, DGC's Nelson, Capitol's 
M..C. Hammer, and MCA's Bell Biv DeVoe were among the artists who 
performed live for the enthusiastic studio audience. 

Phil Collins proudly displays two of his three Billboard 
trophies. Collins' Atlantic album, "... But Seriously," 
netted trophies for Top Adult Contemporary Artist, Top 
Worldwide Album, and Hot Adult Contemporary Single. 

Janet Jackson hauls away the eight prizes spawned by 
her A &M phenomenon "Janet Jackson's Rhythm Nation 
1814." She won awards for Hot 100 Singles Artist, Top 
Pop Album, Hot R &B Singles Artist, Top R &B Albums 
Artist, Top R &B Album, Top R &B Artist (singles and 
albums combined), Hot Dance Club Play Artist, and Hot 
Dance 12 -Inch Singles Sales Artist. 

Awards show co -host Paul Shaffer, David Letterman's late -night sidekick, 
dispilays his favorite magazine. 

Noted R &B producer Jimmy Jam, left, works the VIP room 
with awards co -host Moms Day. (Photo: Robert Matheu) 

Sam Holdsworth, president, Corporate Development 
Group, BPI Communications Inc., explains the genesis of 
the 1990 Billboard Music Awards. 

SBK pop trio Wilson Phillips after performing their hit tune "Hold On," which 
topped the Hot 100 Single category. 

RCA heartthrob Clint Black put down his guitar after a live 
performance and walked away with an award for the Hot 
Country Single, "Nobody's Home," from the Top Country 
Album, "Killin' Time." 

Members of Atlantic's En Vogue proudly display the trophy they won for the Top 
R &B Single, "Hold On." 

MCA's Bell Biv DeVoe wowed the studio audience with a 

powerful performance, further proving they deserved the 
title of Top New Pop Artist. 
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Rapper Young M.C. grabs the Top New Pop Male Artist 
award generated by his "Bust A Move" hit album on 
Delicious Vinyl. 

Presenter Joni Mitchell lends an 
undeniable touch of class to the 
ceremonies. 

Matthew Nelson, left, and brother 
Gunnar opened the show with a 
rocking performance and fitting tribute 
to their late father, Rick. Later, the 
twins mingled in the VIP tent with, 
from left, Gene Simmons, Lisa 
Stansfield, and Jeff "Skunk" Baxter. 
(Photo: Robert Matheu) 

Randy Travis serves up some 
contemporary country crooning, and 
then took the titles for Top Country 
Albums Artist and Top Country Artist 
(singles and albums combined) based 
on the success of his Warner Bros. 
album "No Holdin' Back." 

Presenter Alannah Myles cracked the 
pop charts earlier this year with her 
Elvis- inspired Atlantic single, "Black 
Velvet," from her eponymous debut. 

Billboard's Top Pop Rap Artist, M.C. 
Hammer, performs "Pray," just one of 
the hits from his smash Capitol album, 
"Please Hammer Don't Hurt 'Em." 

Arista's Lisa Stansfield displays the 
trophy she won as Billboard's Top 
New Pop Female Artist. 

The hooded Sinead O'Connor, who 
performed her version of Cole Porter's 
"You Do Something To Me," walked 
away with a trophy for the Top 
Worldwide Single for "Nothing 
Compares 2 U" on Chrysalis. 

BOXSCORE 
TOP CONCERT 
GROSSES 

Gross Attendance 

Ticket Price(s) Capacity Promoter 

AMUSEMENT 

ARTIST(S) 

o 
BUSINESS* 

Venue Date(s) 

22 TOP Cow Palace Nov. 30- $913,725 42,644 Beaver Prods. 

JEFF HEALEY BAND San Francisco Dec. 1-2 $22.50 sellout 

NEW KIDS ON THE BLOCK Richfield Nov. 25 -26 $892,400 35,696 Belkin Prods. 

BISCUIT Coliseum $25 sellout 

PERFECT GENTLEMEN Richfield, Ohio 

BRENDA K. STARR 

GEORGE LA MOND 

GOOD GIRLS 

BILLY JOEL The Summit Nov. 23 & $654,836 27,971 PACE Concerts 

Houston 28 $24.50 sellout 

NEW KIDS ON THE BLOCK Thompson- Nov. 30 $561,850 22,844 Beaver Prods. 

BISCUIT Boling Assembly $25 sellout 

BRENDA K. STARR Center & Arena 

GEORGE LAMOND Knoxville, Tenn. 

BILLY JOEL Reunion Arena Nov. 25 $393,348 16,155 PACE Concerts 

Dallas $24.50 sellout 

AC /DC Palace of Nov. 24 $352,210 17,741 Belkin Prods. 

LOVE /HATE Auburn Hills $20/518 sellout Cellar Door Prods. 

Auburn Hills, 

Mich. 

12 TOP ARCO Arena Nov. 29 $344,025 16,675 Beaver Prods. 

JEFFHEALEYBAND Sacramento, 

Calf. 
$21.50 sellout 

AC /DC Richfield Nov. 23 $340,464 17,159 Belkm Prods. 

LOVE /HATE Coliseum $20 /518 sellout 

Richfield, Ohio 

FLEETWOOD MAC Olympic Nov. 30 $339,548 16,575 Perryscope 

Saddledome ($393,876 17,613 Concert Prods. 

Calgary, Alberta Canadian) 

$25 

PERRY COMO Westbury Music Nov. 30- $308,176 11,480 Music Fair Prods. 

JACK SWERSIE Fair Dec. 3 $30 sellout 

THE CAROLING PARTY Westbury, N.Y. 

SINGERS 

AC /DC Met Center Nov. 30 $287,800 14,908 Jam Prods. 

LOVE /HATE Bloomington, 
Minn. 

$19.50 sellout Company 7 

ANDREW DICE CLAY The Spectrum Nov. 24 $278,483 12,674 Electric Factory 

Philadelphia $22.50 sellout Concerts 

M.C. HAMMER The Summit Nov. 21 $266,583 14,081 A.H. Enterprises 

EN VOGUE Houston $21.75/$20.75 15,000 

VANILLA ICE 

AC /DC Market Square Nov. 25 $261,997 14,162 Sunshine 

LOVE /HATE Arena $18.50 15,500 Promotions 

Indianapolis 

POISON Richfield Nov. 29 $89,380 12,969 Belkin Prods. 

WARRANT Coliseum $20 15,000 

Richfield, Ohio 

YOUNG MESSIAH TOUR Anaheim Nov. 29 -30 $242,300 15,192 Mid -South 

SANDI PATTI Convention $17.50/$15.50 16,000 Concerts 

MICHAEL ENGLISH Center sellout 

RUSSTAFF Anaheim, Calif. 

SHEILA WALSH, PHIL 

DRISCOLL 

PHIL KEAGGY, THE 

IMPERIALS 

MELODIE TUNNEY, RALPH 

CARMICHAEL 

YOUNG MESSIAH TOUR: Tacoma Dome Dec. 1 $241,905 18,762 MA-South 

SANDIPATTI Tacoma, Wash. 515/513.50/ sellout Concerts 

MICHAEL ENGLISH $12.50 

RUSSTAFF 

SHEILA WALSH, PHIL 

DRISCOLL 

PHIL KEAGGY, THE 

IMPERIALS 

MELODIETORNEY,RALPH 

CARMICHAEL 

HEART Maple Leaf Nov. 23 $232,355 10,897 Concert Prods. 

CHEAP TRICK Gardens ($266,977 12,000 International 

Toronto Canadian) 

$24.50 

PERRYCOMO Valley Forge Nov. 27 -29 $221,418 8,7% Music Fair Prods. 

JACK SWERSIE Music Fair $30 sellout 

THE CAROLING PARTY Devon, Pa. 

SINGERS 

FLEETWOOD MAC Saskatchewan Nov. 29 $221,337 10,060 Nite Out 

Place ($256,530 11,420 Entertainment 

Saskatoon, Canadian) 

Saskatchewan $25.50 

POISON Montreal Forum Nov. 27 $217,064 10,933 Donald K. Donald 

WARRANT Montreal ($250,926 12,000 Prods. 

Canadian) 

$23.50 

ANNE MURRAY Valley Forge Nov. 30- 5214,567 8,406 Music Fair Prods. 

Music Fair Dec. 2 530 8,796 

Devon, Pa. sellout 

HEART Meadowlands Nov. 29 $204,750 9,100 Ron Delsener 

CHEAP TRICK Arena $22.50 14,000 Enterprises 

East Rutherford, 

N.J. 

HEART Nassau Nov. 30 $198,000 8,800 Ron Delsener 

CHEAP TRICK Veterans $22.50 14,000 Enterprises 

Memorial 

Coliseum 

Uniondale, N.Y. 

JUDAS PRIEST Rosemont Nov. 28 $197,483 8,777 Jam Prods. 

MEGADETH Horizon $22.50 9,783 

TESTAMENT Rosemont, Ill. 

Copyrighted and compiled by Amusement Business. a publication of BPI Communications, Inc. No 
part of this publication may be reproduced, stored in any retrieval system or transmitted in any 
form without prior written permission from the publisher. Boxscores should be submitted each 
Tuesday to Des! Smith, Nashville. Phone: (615) -321 4276, Fax: (615)320 -5407. For research 
information and pricing, call Laura Stroh, (615)- 321 -4254. 
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Door Knob Turns 15 This Year 
Indie Label Keyed Into Country Market 

NASHVILLE -Country indie la- 
bel Door Knob Records is cele- 
brating its 15th anniversary this 
year. Artists currently on its ros- 
ter are Bobby G. Rice and Perry 
Lapointe. 

Established by Gene Kennedy, 
former national country promo- 
tion director for MCA Records, 
Door Knob has been home to 
such acts as Big Al Downing, 
Jerry Wallace, Wayne Kemp, 
Peggy Sue, Sonny Wright, Kent 
Westberry, and Bonnie Nelson. 
According to Joel Whitburn's 

compilation book, "Top Country 
Singles 1944 -1988," Door Knob 
ranks at No. 19 among all labels 
in the number of country singles 
charted in Billboard during that 
period. 

Now owned by Kennedy and 
his wife, Karen Jeglum, Door 
Knob is part of a musical opera- 
tion that includes the Door Knob, 
Chip 'N' Dale, and Lodestar mu- 
sic publishing companies and 
Swanee Recording Studio in 
Mount Juliet, Tenn. 

Nashville Rosters Stay Healthy 
Artist Numbers Do Not Show Setbacks 

BY EDWARD MORRIS 
and DEBBIE HOLLEY 

NASHVILLE -Despite the fold- 
ing of 16th Avenue Records and 
substantial cuts at Capitol, there 
are nearly as many acts signed to 
the major country labels at year's 
end as there were in April, when 
Billboard did its last roster compi- 
lation. As of Dec. 1, there are 186 
acts on the majors, compared with 
188 in April. 

The big news is that country leg- 
end George Jones is now between 
labels, having just ended a tenure 

Nashville's Best -Kept Songwriting Secret 
Seasoned Pro Dennis Linde Skips The Spotlight 

NASHVILLE'S BEST -KEPT songwriting secret: 
Dennis Linde. Who? Dennis Linde. Who has he 
written for? How about Elvis Presley for starters. 
Arthur Alexander for R &B starters. Then add such 
acts as Tom Jones, Brenda Lee, Teresa Brewer, 
Robert Palmer, George Jones, Blue Oyster Cult, 
Eddy Raven, Gary Morris, the Oak Ridge Boys, 
Sawyer Brown, New Grass Revival, Jo -El Sonnier, 
Randy Travis, the Fifth Dimension, and Donny 
Osmond. 

While Nashville 
boasts many high -pro- 
file songwriters, Linde 
has been content to re- 
main sublimely in the 
background churning 
out hit after hit. Besides 
writing, Linde has 
worked as a singer, re- 
cording artist, musician, 
and producer in Nash- 
ville, New York, Los An- 
geles, and London. Kris by Gerry Wood 

Nashville 

SFenz 

the hands of Bob Beckham, Nashville's top music 
publisher of the era. Linde sent songs down for a 
year, finally earning a Don Cherry cut. Then Roger 
Miller charted with two Linde tunes. 

In Nashville for a demo session, Linde met Beck - 
ham's oldest daughter, Pam. They later eloped, 
sending Beckham a telegram from "Mr. and Mrs. 
Dennis Linde." "He took it well," advises Linde. "It 
was too late. He'd either have to kill me or have it 
annulled." However, Beckham now admits that he 

played a coy cupid role 
in the romance because 
"Pam was dragging in 
these damned hairy - 
legged idiots, and I 
thought Dennis was one 
of the finest guys I had 
ever met." Beckham 
praises Linde on the pro- 
fessional level, too, not- 
ing, in his typical low - 
key style, "When Dennis 
turns a song in, it's 

Kristofferson and Mickey Newbury are two of the 
artists Linde has produced. They are also friends 
and fellow writers who, with Linde, were instrumen- 
tal in igniting the Nashville creative explosion of the 
'60s and '70s. 

Linde grew up in Abilene, Texas, San Angelo, Tex- 
as, Miami, and St. Louis, and started toying with 
music when his grandmother bought him a $14 gui- 
tar. After learning the basics, he joined some St. 
Louis bands playing R &B and cover songs. His first 
trio had a problem deciding on a name. One wanted 
the group to be named the Ramblers, another opted 
for the Falcons, and the third thought the Raiders 
would be a dandy stage name. "For two weeks we 
were the Rambling Falcon Raiders," recalls Linde. 
"Then we were the Ramblers -and then the Star - 
lighters after that." If the trio had concentrated as 
much on its music as on its name, they might still be 
playing. Before sliding completely into an identity 
crisis, Linde joined Bob Kuban & the In -Men, a 
band that had scored with "The Cheater," a No. 12 
Billboard pop hit in 1966. 

Songwriters have offered many reasons why they 
began their chosen profession -fame, fortune, lur- 
ing the opposite sex, improving the world, satisfy- 
ing the creative muse, and mixtures of the afore- 
mentioned. But Linde had a different reason: "I 
started writing songs because I lost my driver's li- 

cense." Linde was moonlighting with the band and 
daylighting with his cleaning service, and he was al- 
ways in a hurry. A string of speeding tickets (you'll 
have to ask Linde how it's possible to speed in a 
cleaning truck) resulted in his driver's license being 
yanked. "I lost it for six months and I was working 
out song arrangements for the band. How much 
time can you kill? So I started writing songs." Some 
of those songs made their way to Nashville and into 

damned professional -he doesn't turn in a bunch of 
shit." 

Linde, who hit with Elvis Presley's "Burning 
Love" (a No. 2 Billboard pop hit in 1972), is still try- 
ing to forget his attempt to write songs starting 
with every letter from A to Z. Some came easy. But 
then there were titles like "U- Joints Don't Come 
Free" and "Zoot Suit Baby," which fulfilled the U 
and Z letter requirements but did little else. His "X" 
song, "X Marks The Spot," actually was cut, but it 
never hit the charts. When Beckham directed Linde 
to write a country -style song, he responded with 
"The Longer You're Gone, The Harder It Gets." 
Linde laughs. "It got cut, but it got cut in Australia, 
he says. I was writing for the wrong country." Re- 
torts Beckham, "But Australia loved it." 

Linde is no longer writing country songs for the 
wrong country. He is a writing perfectionist, care- 
fully honing his compositions. Linde claims such di- 
verse influences as Presley, Little Richard, Fats 
Domino, John Steinbeck, Mark Twain, J.D. Salin- 
ger, Cole Porter, and George Gershwin. A writer 
for EMI Music, Linde hopes to continue writing for 
the long run. "If you can stay through the down 
spells and don't get wiped out in the up spells, you 
can stay there. That's what I want to do because I 
like what I'm doing. Everything is hunky -dory and I 

want to keep on going like that." 
Dennis Linde. Just a hunka hunka dory story. 

IN THE DOGHOUSE: HBO's The Comedy Channel 
will air John Conlee's new video, "Doghouse," ap- 
parently the first country video to air on the cable 
channel. Could be a good trend for such country cut- 
ups as Pinkard & Bowden, Ray Stevens, and Jerry 
Clower. 

at Epic that started in 1972. Also 
out of the label picture, at least for 
the moment, are the O'Kanes, Dan 
Seals, John Anderson, Jason D. 
Williams, the Burch Sisters, Jona- 
than Edwards, Moe Bandy, the 

There are nearly 
as many acts signed 

as there were in April 

Girls Next Door, Johnny Tillotson, 
Billy "Crash" Craddock, and sev- 
eral others listed in the earlier 
roundup. 

Capitol boasts the largest lineup 
with 36 acts, followed by Warner 
Bros. (30), Columbia /Epic (28), 
MCA (23), PolyGram (18), RCA 
(16), Curb (15), Atlantic (11), and 
Arista (9). 

Here are the rosters: 
Capitol -Bama Band, Mandy 

Barnett, Suzy Bogguss, Branson, 
Garth Brooks, T. Graham Brown, 
Glen Campbell, Lacy J. Dalton, 
Linda Davis, Larry Gatlin & the 
Gatlin Brothers, Crystal Gayle, 
Lee Greenwood, Barbara Man - 
drell, Gary Morris, Dude Mowrey, 
Anne Murray, Wayland Patton, Pi- 
rates Of The Mississippi, Eddie 
Rabbitt, Eddy Raven, Jo -El Son - 
nier, Tanya Tucker, Cheryl 
Wheeler, Roger Whittaker, Wild 
Rose. Curb /Capitol: Cee Cee 
Chapman, Buck Owens, Sawyer 
Brown, T.G. Sheppard, Ray Ste- 
vens, Tony Toliver. Capitol /SBK: 
Billy Dean, the Goldens, Verlon 
Thompson. Capitol /All Nations: 
Sharon Anderson, Paul David 
Wells. 

Warner Bros. -Paulette Carl- 

son, Draper & Strandlund, Holly 
Dunn, the Forester Sisters, 
George Fox, Rhonda Gunn, High- 
way 101, Tom Kell, k.d. lang, Bren- 
da Lee, Little Texas, Jennifer 
McCarter & the McCarters, Mi- 
chael Martin Murphey, DeWayne 
Philips, Southern Pacific, Dawn 
Sears, Randy Travis, Travis Tritt, 
Gene Watson. Warner /Curb: Hank 
Williams Jr. Reprise: Carlene Car- 
ter, Billy Hill, Emmylou Harris, 
Jim Lauderdale, Molly & the Hey - 
makers, Tony Perez, Kenny Rog- 
ers, Texas Tornados, Kevin Welch, 
Dwight Yoakam. 

Columbia -Chet Atkins, Mary - 
Chapin Carpenter, Rosanne Cash, 
Rodney Crowell, Vern Gosdin, Wil- 
lie Nelson, Reed Nielson, Dolly 
Parton, Mike Reid, Earl Scruggs, 
Ricky Van Shelton, Shenandoah, 
Sweethearts Of The Rodeo, Lori 
Yates, Zaca Creek. Epic: Charlie 
Daniels, Joe Diffie, James Greg- 
ory, Don Henry, Waylon Jennings, 
Shelby Lynne, Tim Ryan, Ricky 
Skaggs, Billy & Terry Smith, Doug 
Stone, Les Taylor, Zack Turner, 
Tammy Wynette. 

MCA -Lionel Cartwright, Mark 
Chesnutt, Jerry Clower, Mark Col- 
lie, Skip Ewing, Vince Gill, Gerry 
House, James House, Irene Kel- 
ley, Patty Loveless, Reba McEn- 
tire, McBride & the Ride, Bill Mon- 
roe, Nitty Gritty Dirt Band, Riders 
In The Sky, the Roys, George 
Strait, Marty Stuart, Marsha 
Thornton, Conway Twitty, Steve 
Wariner, Kelly Willis. Curb /MCA: 
the Desert Rose Band. 

PolyGram -Daniele Alexander, 
Butch Baker, Shane Barmby, Jes- 
sica Boucher, Johnny Cash, Jeff 
Chance, Corbin /Hanner, Davis 

(Continued on next page) 

Rounder Revels 

The Johnson Mountain Boys 
(above) and Alison Krauss (right) 
sing in celebration of Rounder 
Records' 20th anniversary. Held at 
Tramps in New York, the two 
nights of festivities also featured 
performances by Kimberly 
M'Carver, D.W. Menard & the 
Louisiana Aces, David Bromberg, 
John Mooney & His Bluesiana 
Band, Marcia Ball, Charles Brown, 
and Brave Combo. (Photos: Jeff 
Nisbet) 
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NASHVILLE LABEL LINEUPS STAY HEALTHY 
(Continued from preceding page) 

Daniel, William Lee Golden, 
Grayghost, Rich Grissom, Tom T. 
Hall, David Lynn Jones, the Ken- 
tucky Headhunters, Kathy Mat - 
tea, the Normaltown Flyers, 
Ronna Reeves, the Statler Broth- 
ers. 

COUNTRY 
* * * * * * * * ** 

CO RNf 

RCA -Alabama, Baillie & the 
Boys, Matraca Berg, Clint Black, 
Earl Thomas Conley, Foster & 
Lloyd, Ronnie Milsap, Lorrie Mor- 
gan, the Oak Ridge Boys, K.T. Os- 
lin, Paul Overstreet, Prairie Oys- 
ter, Restless Heart, Aaron Tippin, 

by Marie Ratliff 

NEW MOVERS 

Billy Dean -"Only Here For A Little While" (Capitol): WDAF, WQYK, 
WSIX, KXXY, KRAK, KWDJ, WIVK, WFLS. 

Molly & the Heymakers -"Chasin' Something Called Love" (Reprise): 
WESC, WGEE, WPOC, WFLS, WGH, WRKZ, KEEY, WXTU, WWYZ, 
WFMS, KEAN. 

Tim Ryan -"Breakin' All The Way" (Epic): KSSN, KWJJ, KZSN, 
WEZL, KNEW, WFLS, WMIL, KFDI, KSOP, KVOO. 

Marty Stuart- "Little Things" (MCA): KASE, KXXY, KFDI, WSIX, 
WKEZ, KEBC, WNOE, KWJJ, KWDJ. 

Restless Heart- "Long Lost Friend" (RCA): WXTU, WKJN, WNOE, 
KEAN, WUSY, KASE, KXXY. 

THE SHAPE OF COUNTRY: "I'm crazy about all the `hat' acts these 
days," says PD James Holley, KFRE Fresno, Calif. "We're a traditional 
AM station, not gold or oldies- based, and don't play country rock. Guys 
like Alan Jackson, Garth Brooks, and George Strait make it a lot easier 
for us. They're doing the same kind of songs that were out years ago, 
just using new techniques. Simplicity is the key; it's not only what notes 
you play but what you don't play -the spaces between the notes are im- 
portant. The biggest country records are the simplest ones musically." 

"Country is in the best shape it's ever been," says PD Jim Howie, 
WPCM Burlington, N.C., "and it's reflecting in a lot of markets around 
the country this year -it certainly has in ours. We went from a .9 to a 2.9 
in just two books." 

HOWIE also comments on the oldies remakes. "The Oak Ridge Boys' 
song [ "You're My Soul And Inspiration" on RCA] is a killer for us," he 
says, "and Ronnie McDowell is doing extremely well- especially in the 
25-54 demos." 

McDowell's "Unchained Melody" (Curb), charted at No. 63, was a hit 
by three different artists at the same time in 1955: Les Baxter's version 
went to No. 1, Al Hibbler made it to No. 3, and Roy Hamilton peaked at 
No. 6. The Righteous Brothers took it top five again in 1965. 

Among the movers on McDowell's record this week: WESC Green- 
ville, S.C.; WOWW Pensacola, Fla.; WFLS Fredericksburg, Va.; WCMS 
Norfolk, Va.; KRKT Albany, Ore.; KEEY Minneapolis; WDSY Pitts- 
burgh; and KFDI Wichita, Kan. 

ANOTHER OLDIE getting attention is Bobby Vinton's "Mr. Lonely" 
(Curb), a No. 1 for him in 1964. "Everybody assumes it's the old version 
until they hear it, then they're pleasantly surprised," says MD Kathleen 
Hecksher, WHEW Fort Myers, Fla. "He's rerecorded it, adding some 
kids' voices saying things like 'Hi daddy.' It's fabulous. A lot of coun- 
try's competition is '50s music on oldies stations, and for us to be able to 
play a current that appeals to those people is great. We're getting tons 
of calls on it." 

MARY -CHAPIN CARPENTER is getting raves on her "Shooting 
Straight In The Dark" album on Columbia. "The whole album is great," 
says PD Hugh James, KBOW Butte, Mont. "The cut we've been playing 
a lot on my morning show is `Down At The Twist And Shout.' " 

"Her single [ "You Win Again "] is doing well," says PD Mark Lewis, 
WYNE Appleton, Wis., "but there's so many other good songs in the 
album, too. `Right Now' is a great cut -it's up -tempo and snappy." 

Carpenter's single is charted at No. 22; the album is at No. 24. 

RECURRENT FACTS: Alabama's "Jukebox In My Mind" (RCA) de- 
buts on the Hot Country Recurrents chart at No. 1 after finishing its 20- 
week run on the singles chart. In the overall combined listing of currents 
and recurrents, Alabama's record ranks at No. 36. 

Don Williams Curb /RCA: the 
Judds. 

Curb -Jann Browne, Duncan, 
Merle Haggard, Becky Hobbs, 
John Jorgenson, Kennard & John, 
Hal Ketchum, Delbert McClinton, 
Ronnie McDowell, Wayne Newton, 
Marie Osmond, Snakes, Karla Tay- 
lor, Dale Watson, JJ White. 

Atlantic -Bellamy Brothers, 
Billy & the American Suns, Martin 
Delray, Dean Dillon, Ray Kenne- 
dy, Robin Lee, Marcy Brothers, 
Neal McCoy, Billy Joe Royal, Jeff 
Stevens & the Bullets, Donna 
Ulisse. 

Arista -Asleep At The Wheel, 
Rob Crosby, Exile, Alan Jackson, 

PBS Music Series 

Starts 16th Season 

With Stellar Lineup 
NASHVILLE -Austin City Limits, 
the PBS pop music series, will begin 
its 16th season in January with an 
hourlong show that features Ricky 
Van Shelton and Kelly Willis & Ra- 
dio Ranch. 

Other acts scheduled for the up- 
coming season are Willie Nelson, 
Merle Haggard, Little Feat, Robert 
Cray and Buddy Guy (in a tribute to 
Stevie Ray Vaughan), Cowboy 
Junkies, Chet Atkins, Alan Jackson, 
Michael Martin Murphey (in a sa- 
lute to the American cowboy), Joe 
Ely, the Texas Tornados, Shawn 
Colvin, John Hammond, Sara Hick- 
man, Foster & Lloyd, and Shelby 
Lynne. 

Broadcast times for these shows 
are set by the individual participat- 
ing PBS stations. 

Lee Roy Parnell, Diamond Rio, 
Jeff Thompson, Pam Tillis, Mi- 
chelle Wright. 

In addition to the 186 country 

acts, a number of these labels also 
have pop, R &B, gospel, alterna- 
tive, and instrumental acts on 
their rosters. 

any House Site Of Tice Value /GMC Contest 
NASHVILLE -The ninth annual 
True Value /GMC Truck Country 
Showdown talent contest will be 
held Wednesday (12) at the Grand 
Ole Opry House here. It will be 
hosted by Jim Stafford and Minnie 
Pearl and feature performances 
by Loretta Lynn, Lee Greenwood, 
Roger Miller, and Tanya Tucker. 

Six regional contest winners will 
compete for a grand prize of 

$50,000, a 1990 Sierra pickup 
truck, and a major -label recording 
contract. 

The show will be taped for syndi- 
cation and will also be aired for 
American troops in Saudi Arabia 
and Europe. 

Free tickets to the show are 
available from True Value hard- 
ware stores and GMC truck deal- 
ers. 
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COUNTRY SINGLES A -1 PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 

TITLE (Publisher - Licensing Org.) Sheet Music Dist. 

17 AIN'T NECESSARILY SO (Warner- Refuge, 

ASCAP /Macy Place, ASCAP) WBM 

72 ALL THINGS MADE NEW AGAIN (Unichappell, 

BMI/Van Hoy, BMI /Pink Pig, BMI) 
40 AMERICAN BOY (Eddie Rabbitt, BMI) HL 

12 BACK IN MY YOUNGER DAYS (Danny Flowers, 

ASCAP /Bug, BMI) HL 

65 BLUEBIRD (Minkey, PROCAN /Zoomik, 
PROCAN /Rana, BMI) 

66 BORDERTOWN (Pink Pig, BMI /Polygram Int'I, 
ASCAP /Ranger Bob, ASCAP) HL 

49 BORN TO BE BLUE (Almo, ASCAP /Brio Blues, 

ASCAP /EMI April, ASCAP/Vancou, Ascap) CPP /HL 
26 BROTHER JUKEBOX (Screen Gems -EMI, BMI /Black 

Sheep, BMI) 
52 CAN'T HAVE NOTHIN' (BMG Songs, 

ASCAP /Muckleroy, ASCAP /Careers, BMI /Kung -Fu 

Grip, BMI) HL 

2 CHASIN' THAT NEON RAINBOW (EMI April, 

ASCAP /Seventh Son, ASCAP /Mattie Ruth, ASCAP) 

WBM /HL 
7 COME NEXT MONDAY (Tri- Chappell, SESAC /Chappell 

& Co., ASCAP /Serenity Manor, ASCAP) HL 

13 COME ON BACK (Carlooney Tunes, ASCAP /Chrysalis, 
ASCAP) CLM 

8 CRAZY IN LOVE (Screen Gems -EMI, BMI) WBM 

27 DADDY'S COME AROUND (Scarlet Moon, BMI /Don 
Schlitz, ASCAP /Almo, ASCAP) CLM /CPP 

68 DOGHOUSE (Sheddhouse, ASCAP /Loggy Bayou, 

ASCAP) 

57 DON'T TELL ME WHAT TO DO (CBS Tree, BMI) 
51 DRINKING CHAMPAGNE (Acuff -Rose, BMI) CPP 

35 FEED THIS FIRE (Careers, BMI) HL 

18 A FEW GOOD THINGS REMAIN (Sheddhouse, 

ASCAP /Bait And Beer, ASCAP /Forerunner, ASCAP) 

HL /CLM 
30 A FEW OLE COUNTRY BOYS (WB, ASCAP/Two Sons, 

ASCAP /Bamatuck, ASCAP /Mentor Williams, ASCAP) 

WBM 

34 FOOL SUCH AS I (MCA, ASCAP) HL 

9 FOREVER'S AS FAR AS I'LL GO (Almo, ASCAP /Brio 
Blues, ASCAP) CPP 

31 FRIENDS IN LOW PLACES (Careers, BMI /Music 
Ridge, ASCAP) HL 

5 GHOST IN THIS HOUSE (Careers, BMii) 

47 HE WAS ON TO SOMETHING (CBS Tree, BMI) HL 

14 HOME (Texas Wedge, ASCAP) 

53 IF YOU WANT ME TO (Songwriters Ink, BMI /Forrest 
Hills, BMI) 

64 IS IT RAINING AT YOUR HOUSE (Hookem, 

ASCAP /CBS Tree, BMI /Jesse Jo, ASCAP /MCA, 
ASCAP) 

62 IT WASN'T YOU, IT WASN'T ME (Pri, ASCAP /Caddo, 

BMI) 
11 IT WON'T BE ME (Edge 0' Woods. ASCAP /Kinetic 

Diamond, ASCAP /Moline Valley, ASCAP) 

1 I'VE COME TO EXPECT IT FROM YOU (Jessie Jo, 

BMI /Music Corp. Of America, BMI /Buddy Cannon, 

ASCAP /Pri, ASCAP) HL 

75 LEARNING THE GAME (Peer Int'I., BMI) 
10 LIFE'S LITTLE UPS AND DOWNS (Makamillion, 

BMI /Warner -Tamerlane, BMI) WBM 

61 LIKE A HURRICANE (Warner -Tamerlane, BMI /Flying 
Dutchman, BMI) WBM 

36 LOVE CAN BUILD A BRIDGE (Kentucky Sweetheart, 
BMI /Bug, BMI /Scarlet Moon, BMI /Inspector Barlow, 

ASCAP) 

74 LOVE IS STRANGE (Ben -Ghazi, BMI) 
39 LOVE WILL BRING HER AROUND (Grand Coalition, 

BMI /Maypop, BMI) 
42 MOONSHADOW ROAD (EMI April, ASCAP /Ides Of 

March, ASCAP /CBS Cross Keys, ASCAP) HL 

6 NEVER KNEW LONELY (Benefit, BMI) 
21 THE NIGHTS TOO LONG (Lucy Jones, BMI /Bug, 

BMI) CLM 

29 NOW THAT WE'RE ALONE (Coolwell, ASCAP) 

55 PRAYING FOR RAIN (CBS Cross Keys, ASCAP) HL 

50 PUT SOME DRIVE IN YOUR COUNTRY (CBS Tree, 

BMI /Post Oak, BMI) HL 

4 PUT YOURSELF IN MY SHOES (Howlin'Hits, 
ASCAP /Red Brazos, BMI) CPP 

58 A RING WHERE A RING USED TO BE (Great Shakes, 

BMI /Hidden Harbor, BMI /Coxboro, BMI /Music 
Corp. Of America, BMI) CPP/WBM /HL 

23 ROCK 'N' ROLL ANGEL (Head Cheese, ASCAP /Pri, 
ASCAP) WBM 

56 ROLLIN' HOME (Flawfactor, BMI /Great Cumberland, 

BMI /Patrick Joseph, BMI /Warner -Tamerlane, BMI) 

20 RUMOR HAS IT (Ensign, BMI /Sheddhouse, 
ASCAP /Millhouse, BMI) CPP 

54 SAY IT'S NOT TRUE (Silverline, BMI /Long Run, BMI) 

15 SOMEONE ELSE'S TROUBLE NOW (CBS Tree, 

BMI /CBS Cross Keys, ASCAP) HL 

67 THAT'S THE WAY LOVE IS (Bug, BMI/Whiskey 
Drinkin', BMI) 

45 THERE FOR A WHILE (David 'N' Will, 

ASCAP /Sheddhouse, ASCAP) HL 

69 THERE YOU GO (With Any Luck, BMI /Almo, 
ASCAP /Micropterus, ASCAP) 

25 THESE LIPS DON'T KNOW HOW TO SAY GOODBYE 

(CBS Tree, BMI) HL 

44 THINGS ARE TOUGH ALL OVER (MCA, ASCAP) HL 

70 THE THINGS YOU LEFT UNDONE (Warner -Tamerlane, 

BMI /Samosonian, ASCAP) WBM 

41 THIS AIN'T MY FIRST RODEO ( Hookem, ASCAP /Co- 

Heart, BMI /Hardscratch, BMI /Irving, BMI) CPP 

32 TOO COLD AT HOME (EMI April, ASCAP /K -Mark, 
ASCAP) WBM 

19 TURN IT ON, TURN IT UP, TURN ME LOOSE (Songs 

Of PolyGram, BMI /Polygram Int'I, ASCAP /Amanda- 
Lin, ASCAP) HL 

3 UNANSWERED PRAYERS (Bait And Beer, 

ASCAP /Forerunner, ASCAP /Mid- Summer, 

ASCAP /Major Bob, ASCAP) CLM /CPP 
63 UNCHAINED MELODY (Frank, ASCAP) 

37 WALK ON FAITH (Almo, ASCAP /Brio Blues, 

ASCAP /Hayes Street, ASCAP) CPP 

46 WESTERN GIRLS (Songs Of PolyGram, BMI /Irving, 
BMI /Littlemarch, BMI) HL/CPP 

28 WE'VE GOT IT MADE (Wrensong, ASCAP /Miller's 
Daughter, ASCAP /AMR, ASCAP) WBM 

48 WHAT A WAY TO GO (Polygram Intl, ASCAP) HL 

59 WHEN LOVE COMES CALLIN' (Zoo II, 

ASCAP /Warner -Tamerlane, BMI /Randy Scruggs, 

BMI) WBM 

71 WHEN SOMEBODY LOVES YOU (Song Pantry, 

ASCAP /EEG, ASCAP) CPP 

33 YET (With Any Luck, BMI /Sun Mare, BMI) 
60 YOU JUST GET BETTER ALL THE TIME (Tennessee 

Swamp Fox, ASCAP) 

24 YOU LIE (Bobby Fischer, ASCAP/Five Bar -B, 

ASCAP /MCA, ASCAP /Krismik, ASCAP) HL 

73 YOU MADE LIFE GOOD AGAIN (Little Big Town, 

BMI /American Made, BMI /Love This Town, ASCAP) 

16 YOU REALLY HAD ME GOING (Careers, BMI /Edge 0' 
Woods, ASCAP /Moline Valley, ASCAP /Kinetic 
Diamond, ASCAP) CPP 

43 (YOU'RE MY) SOUL AND INSPIRATION (Screen 

Gems -EMI, BMI) 
38 YOU'VE GOT TO STAND FOR SOMETHING (Acuff - 

Rose, BMI) CPP 

22 YOU WIN AGAIN (EMI April, ASCAP /Getarealjob, 

ASCAP) HL 
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ARTIST TITLE 
LABEL & NUMBER DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

1 1 1 12 

* * NO. 1 * * 
GARTH BROOKS A2 CAPITOL 93866 (9.98) 9 weeks at No. 1 NO FENCES 

39 39 38 11 KENNY ROGERS REPRISE 26289,WARNER BROS. (9.98) LOVE IS STRANGE 

40 41 48 7 CHET ATKINS & MARK KNOPFLER COLUMBIA 45307; CBS (8.98 EL)) NECK AND NECK 

O 2 13 4 CLINT BLACK RCA 52372 (9.98) PUT YOURSELF IN MY SHOES 41 40 32 28 PATTY LOVELESS MCA 6401 (9.98) ON DOWN THE LINE 

3 3 2 11 RANDY TRAVIS WARNER BROS. 26310 (9.98) HEROES AND FRIENDS 42 42 41 11 HIGHWAY 101 WARNER BROS. 26253 (9.98) GREATEST HITS 

4 4 3 12 REBA MCENTIRE MCA 10016 (9.98) RUMOR HAS IT 43 43 40 59 MARTY STUART MCA 42312 (8.98) HILLBILLY ROCK 

5 6 4 57 THE KENTUCKY HEADHUNTERS MERCURY 838 744 (8.98 EQ) PICKIN' ON NASHVILLE 0 48 46 265 GEORGE STRAIT MCA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS 

6 5 5 49 VINCE GILL MCA 42321 (8.98) WHEN I CALL YOUR NAME 45 52 51 18 PIRATES OF THE MISSISSIPPI PIRATES OF THE MISSISSIPPI 
CAPITOL 94389' (9.98) 0 13 22 3 K.T. OSLIN RCA 52365' (9.98) LOVE IN A SMALLTOWN 46 44 44 21 BILLY JOE ROYAL ATLANTIC 82104 (9.98) OUT OF THE SHADOWS 

8 8 7 83 GARTH BROOKS CAPITOL 90897' (9.98) GARTH BROOKS 47 46 50 168 GEORGE STRAIT MCA 42035. (8 98) GREATEST HITS, VOL. 2 

9 10 9 39 ALAN JACKSON ARISTA 8623 (8.98) HERE IN THE REAL WORLD 48 51 54 58 THE CHARLIE DANIELS BAND EPIC 45316/CBS(8.98 EQ) SIMPLE MAN 

10 9 8 28 GEORGE STRAIT MCA 641s (9 98) LIVIN' IT UP 0 56 52 16 SHELBY LYNNE EPIC 46O66ces(8.98 EQ) TOUGH ALL OVER 

11 7 6 83 CLINT BLACK A2 RCA 9668 (8.98) KILLIN' TIME 50 54 49 6 EMMYLOU HARRIS REPRISE 26309 /WARNER BROS. (9.98) BRAND NEW DANCE 

12 11 10 14 KATHY MATTEA MERCURY 842 330 (8.98 EQ) A COLLECTION OF HITS 51 49 43 7 MATRACA BERG RCA 52066' (8.98) LYING TO THE MOON 

13 17 21 4 DWIGHT YOAKAM REPRISE 26344./WARNER BROS. (9.98) IF THERE WAS A WAY 52 47 55 21 HOLLY DUNN WARNER BROS. 26173 (9.98) HEART FULL OF LOVE 

14 12 11 7 HANK WILLIAMS, JR. WARNER 'CURB 26453 WARNER BROS. (9.98) AMERICA (THE WAY I SEE IT) 53 58 69 234 RANDY TRAVIS 2 WARNER BROS. 25435 (9.98) STORMS OF LIFE 

15 15 14 46 RICKY VAN SHELTON COLUMBIA 45250 CBS (8.98 EQ) RVS III 54 50 56 94 HANK WILLIAMS, JR. A WARNER -CURB 25834 /WARNER BROS. (9.98) GREATEST HITS III 

16 14 12 16 KEITH WHITLEY RCA 52277 (9.98) GREATEST HITS 55 45 45 25 BAILLIE AND THE BOYS RCA 2114 (8.98) THE LIGHTS OF HOME 

17 16 15 8 MARK CHESNUTT MCA 10032. (9.98) TOO COLD AT HOME 56 53 53 79 K.D. LANG & THE RECLINES ABSOLUTE TORCH AND TWANG 
SIRE 25877 /WARNER BROS. (9.98) 

1$ 20 17 11 THE JUDDS CURB /RCA 52070'RCA (9.98) LOVE CAN BUILD A BRIDGE 0 67 66 3 JOE ELY MCA 10095 (9.98) LIVE AT LIBERTY LUNCH 

19 18 19 27 ALABAMA RCA 52108. (9.98) PASS IT ON DOWN 58 63 59 251 ALABAMA A3 RCA 7170 (8.98) GREATEST HITS 

20 19 16 38 TRAVIS TRITT WARNER BROS. 26094 (9.98) COUNTRY CLUB 59 59 58 40 WILLIE, WAYLON, JOHNNY & KRIS COLUMBIA 45240, ces (8.98 EQ) HIGHWAYMAN 2 

21 21 18 27 SHENANDOAH COLUMBIA 45490 /CBS (8.98 EQ) EXTRA MILE 60 60 61 13 ANNE MURRAY CAPITOL 94102' (9.9B) YOU WILL 

22 22 20 78 LORRIE MORGAN RCA 9594 (8.98) LEAVE THE LIGHT ON 61 64 64 20 THE STATLER BROTHERS MERCURY 842 518 (8.98 EQ) MUSIC, MEMORIES AND YOU 

23 23 24 61 RANDY TRAVIS WARNER BROS. 25988 (9.98) NO HOLDIN' BACK 62 61 63 13 MERLE HAGGARD CURB 77313 (9 98) BLUE JUNGLE 

24 25 25 7 MARY- CHAPIN CARPENTER SHOOTING STRAIGHT IN THE DARK 
COLUMBIA 46077'; CBS (8.98 EQ) 

63 57 57 5 DON WILLIAMS RCA 52407 (8 98) TRUE LOVE 

25 26 23 6 ROSANNE CASH COLUMBIA 46079/CBS (9.98 EQ) INTERIORS 64 55 42 86 KATHY MATTEA MERCURY 836 950' (8.98 EQ) WILLOW IN THE WIND 0 31 33 121 THE JUDDS A RCA/CURB 8318 /RCA (8.98) GREATEST HITS 65 66 65 6 TAMMY WYNETTE EPIC 46238./ CBS (8.98 EQ) HEART OVER MIND 

27 24 26 15 VERN GOSDIN COLUMBIA 45409/CBS (8.98 EQ) 10 YEARS OF GREATEST HITS 66 69 70 80 THE CHARLIE DANIELS BAND EPIC 38795 /CBS (6.98 EQ) A DECADE OF HITS 

28 28 27 14 CARLENE CARTER REPRISE 26139. WARNER BROS. (9.98) I FELL IN LOVE 67 65 60 64 REBA MCENTIRE MCA 8034 (8.93) REBA LIVE 

® 32 30 186 RANDY TRAVIS A4 WARNER GROS. 25568 (8.98) ALWAYS & FOREVER 68 70 - 369 WILLIE NELSON A2 COLUMBIA 237542./CBS (9.98 EQ) GREATEST HITS 

30 27 29 35 DOUG STONE EPIC 45303' ces (8.98 EQ) DOUG STONE 69 68 75 43 HANK WILLIAMS, JR. WARNER /CURB 26090 /WARNER BROS. (9.98) LONE WOLF 

31 30 28 11 SAWYER BROWN CURB /CAPITOL 94259./CAPITOL (9.98) GREATEST HITS 0 RE -ENTRY 16 
THE NITTY GRITTY DIRT BAND THE REST OF THE DREAM 
MCA 6407 (9.98) 

32 29 34 17 TEXAS TORNADOS REPRISE 26251 ./WARNER BROS. (9.98) TEXAS TORNADOS 71 71 - 541 WILLIE NELSON A4 COLUMBIA 35305./CBS (6.98 EQ) STARDUST 

33 34 31 7 WILLIE NELSON COLUMBIA 45492 CBS (8.98 EQ) BORN FOR TROUBLE O RE -ENTRY 193 CKY AN SH 
CORILUMBIA 

V 
40602',CBS (698 

ELTON 
E 

WILD EYED DREAM 

34 33 37 174 PATSY CLINE A2 MCA 12 (8.98) GREATEST HITS CI RE -ENTRY 101 
RCA.808LIBN a THIS WOMAN 

35 38 39 8 JOE DIFFIE EPIC 46047./CBS (8.98 EQ) A THOUSAND WINDING ROADS 74 72 - 24 K.D. LANG & THE RECLINES SIRE 1.25441 /WARNER BROS. (8.98) ANGEL WITH A LARIAT 

36 37 47 14 MICHAEL MARTIN MURPHEY WARNER BROS. 26308 (9.98) COWBOY SONGS 75 RE -ENTRY 110 CY A SHLT 
COLUMBIA 
RIKV 

4422N 1 CGS 

E T( 809N8 

EQ) 
LOVING PROOF 

37 36 36 8 CONWAY TWITTY MCA 10027 (8.98) CRAZY IN LOVE ED Albums with the g eatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 
units. RIAA certification for sales of 1 million units, with multimillion sellers indicated by a numeral following the symbol. All albums 
available on cassette and CD..Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices 
/i,,./iraf,,A h EOT }nr lahcic that ,, not icco lief nriroc arc nrn ic,-t }rnm whnlccale nnrcc (AT I QQn RiIihr, ,'d /RPI (`.nmm,,nirafinnc Inr 

38 35 35 22 WAYLON JENNINGS EPIC 46104. .CBS (8 98 EQ) THE EAGLE 

BILLBOARD'S COUNTRY CHART RESEARCH PACKAGES 
THE DEFINITIVE LISTS OF THE BEST -SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR 

Number One Country Singles, 1948 -1988 
Top Ten Country Singles, 1948 -1988 
Top Country Singles Of The Year, 1946 -1988 
Number One Country Albums, 1964 -1988 
Top Ten Country Albums, 1964 -1988 
Top Country Album Of The Year, 1965 -1988 

FOR INFORMATION, WRITE: Mark Marone, Billboard Chart Research, 1515 Broadway, New York, NY 10036 
Also available: thematic and customized artist research. Call (212) 536 -5051 
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MCA RECOR D S NAS H VILLE 

THE HOTTEST LABEL ON THE STREET,,, 
JUST GOT HOTTER! 

GEORGE STRAIT 
"I've Come To Expect It From You" 

#1 in just five weeks 
1989/90 Country Music Association 

"Entertainer Of The Year," 
1990 Academy Of Country Music 

"Entertainer Of The Year:' 
1,000,000 units sold and SMOKING! 

VINCE GILL 
"Never Knew Lonely" 
instant listener /consumer reaction 
1990 Country Music Association 

"Single Of The Year for 
"When I Call Your Name" 
Over 650,000 units sold 
and BLAZING! 

MARK CHE$NUTT 
"Brother Jukebox" 
Over 100 adds first week 

"Strongest concert demand ever 
for a new artist" 

Buddy Lee Attractions 
Over 300,000 units sold 
and HOT HOT, HOiY!! 

REBA McENTIRE 

"Rumor Has It" 
Top 10 in five weeks 
Voted #2 overall 

"Top Female Performer 1990" 
People Magazine 

Over 700,000 units sold 
and SIZZLING! 

MCA RECORDS 
NASH VILL _ 

THE MK IN COUNTRY MUSIC 

© MCA Records, Inc. 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER LABEL 

O 1 3 7 

* * No.1 * * 
I'VE COME TO EXPECT IT FROM YOU 2 weeks at No. 1 GEORGE STRAIT 
J.BOWEN.G.STRAIT (D.DILLON,B.CANNON) (V) MCA 53969 

2 2 4 11 
CHASIN' THAT NEON RAINBOW ALAN JACKSON 
K.STEGALLS.HENDRICKS (A.JACKSON,J.MCBRIDE) M ARISTA 2095 

0 7 8 7 
UNANSWERED PRAYERS 
A.REYNOLDS (ALGER,BASTAIN.BROOKS) 

GARTH BROOKS 
(V) CAPITOL 44650 

® 5 5 8 
PUTYOURSEKHNCH ASHO)ELL) CLINT V)RCBLb $K 

5 6 6 11 
GHOST 

R.BYRNE (H' PRESTTWOOD) (C) (M COLUMBIA 38T-73520/CBS 

© 8 9 12 
NVEER (VNEW LONELY C VINCE G092 

7 4 1 12 
COME, NEXT DMONDAÑ 

R.BOURKE,C.BLACK) V) RCA 22667-7 

8 3 2 15 (E.STEVENS,R.MCCORMICK) 
CONWAY 

MCA 79067 JJ BO N CTWLTTY,D.HENRY 

O 10 13 5 
FOREVER'S AS FAR AS I'LL GO ALABAMA 
J.LEO,L.M.LEEALABAMA (M.REID) (V) RCA 2706 -7 

iD n 14 8 
LIFE'S 

UCNGHAMM (Mt..R s AND DOWNS 
(C) (V)RCIOCLUMBIAA 8 

SHELTON CB 

0 15 24 g IT WONT BE ME TANYA TUCKER 
J.CRUTCHFIELD (T.SHAPIRO,C.WATERS) CAPITOL PRO -79338 

12 9 1 14 
BACK 

IINN.súNÓIOUDNGER 
DAYS DON WILLIAMS 

2677-7 

13 16 31 8 ÇOMTEI ON BACK 
(C) (V) REPRISE 4- 19R564 WARNEAR BROSR 

14 12 10 17 
HOME JOE DIFFIE 
B.MONTGOMERV,J.SLATE (A.SPOONER,F.LEHNER) (C) M EPIC 34T 73447/CBS 

15 14 16 13 
SOMEONE ELSE'SITROUBLE NOW 

(C) (V) WARNER BROSA4- 19593 
1 

16 13 11 16 HDDNNR,CC..WWATERS (HADUNN.T. 
GOING 

RO.C.WATERS) (C) M WARN R BBROS. 4-- 197V56 

17 18 20 12 
AIN'T NECESSARILY SO WILLIE NELSON 
F.FOSTER (B.N.CHAPMAN) (C) (V) COLUMBIA 381- 73518/CBS 

1H 27 35 6 
A FEW GOOD THINGS REMAIN KATHY MATTEA 
A.REYNOLDS (J. VEZNER,P.ALGER) M MERCURY 878246 -7 

L9 28 34 9 
TURN IT ON, TURN IT UP, TURN ME LOOSE DWIGHT YOAKAM 
P.ANDERSON (KSTAS,W.PATTON) (C) (V) REPRISE 4. 19543 /WARNER BROS. 

2 32 42 3 RUMOR HAS IT REBA MCENTIRE 
T.BROWN,R.MCENTIRE (B.BURCH,V.DANT,L.SHELL) (V) MCA 7-53970 

21 20 29 13 
THE NIGHT'S TOO LONG PATTY LOVELESS 
T.BROWN (L.WILLIAMS) (V) MCA 53895 

22 26 32 9 YON WNGN 
AGARPENTER 

(M.C.CARPENTER) 
MAR O- COLUMBI CARPENTER 

Z3 23 27 10 
ROCK 'N' ROLL DAANN i ELL (R o raunG> 

THE KENTUCKY HE AADHUNT2ERS 

24 19 15 17 YOU LIE REBA MCENTIRE 
T.BROWN,R.MCENTIRE (B.FISCHER,A.ROBERTS,C.BLACK) (V) MCA 79071 

® 35 39 6 
THESE LIPS DONT KNOW HOW TO SAY GOODBYE DOUG STONE 
D.JOHNSON (H. HOWARD) (C) M EPIC 34T- 73570/CBS 

® 42 57 4 

* * * POWER PICK /AIRPLAY * * * 
BROTHER JUKEBOX MARK CHESNUTT 
M.WWGHT(PCRAFT) (V) MCA 7 -53965 

27 37 47 4 
DADDY'S COME AROUND PAUL OVERSTREET 
B.BANNISTER (P.OVERSTREET,D.SCHLITZ) (V) RCA 2707 -7 

2ó 38 38 8 
WE'VE GOT IT MADE LEE GREENWOOD 
J.CRUTCHFIELD (S.RAMOS,B.REGAN) (C) CAPITOL. 41M -44576 

® 31 36 9 
NOW THAT WE'RE ALONE RODNEY CROWELL 
T.BROWN,R.CROWELL (R.CROWELL) (C) M COLUMBIA 38T- 73569/C8S 

30 22 21 15 
A FEW OLE COUNTRY BOYS RANDY TRAVIS & GEORGE JONES 
K.LEHNING (T.SEALS,M.WILLIAMS) (C) M WARNER BROS. 4 -19586 

31 21 17 18 
FRIENDS IN LOW PLACES GARTH BROOKS 
A.REYNOLDS (D.BLACKWELLB.LEE) CAPITOL PRO -79239 

32 29 23 20 
TOO COLD AT HOME MARK CHESNUTT 
M.WRIGHT (B.HARDEN) (C) (V) MCA 53856 

33 17 12 16 
YET EXILE 
R.SHARP,T.DLIBOIS (R.SHARP,S.LEMAIRE) (C) M ARISTA 2075 

34 24 19 19 
FOOL SUCH AS I BAILLIE AND THE BOYS 
K.LEHNING (8.TRADER ) M RCA 2641.7 -R -A 

35 30 28 17 
FEED THIS FIRE ANNE MURRAY 
J.CRUTCHFIELD (H.PRESTWOOD) CAPITOL PRO -79189 

36 51 - 2 
LOVE CAN BUILD A BRIDGE THE JUDOS 
B.MAHER (N.JUDD,J.JARVIS,P.OVERSTREET) (V) CURB /RCA 2708 -7 /RCA 

37 44 58 4 WALK ON FAITH MIKE REID 
S.BUCKINGHAM (M.REID.A.SHAMBLIN) (C) (V) COLUMBIA 381 -73623 

® 43 46 7 YOU'VE GOT TO STAND FOR SOMETHING AARON TIPPIN 
E.GORDY,JR. (A.TIPPIN.B.BROCK) (C) (V) RCA 2711.4 

SINGLES.. 

TRACI COUNTRY RADIO 

AB 

BROADCAST 

SF 

STEMS 
RED 

3 

rO 
N Q 

z 0/- 

45 52 6 

40 34 25 12 

41 39 33 16 

42 25 

46 59 

47 55 8 

50 60 6 

46 33 22 16 

47 41 26 16 

55 65 5 

49 49 45 19 

50 40 30 13 

51 52 51 19 

51 63 4 

TITLE 
PRODUCER (SONGWRITER) 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

LOVE WILL BRING HER AROUND 
S.HENDRICKS (R.CROSBY.W.ROBINSON) 

ROB CROSBY 
(C) (CD) (V) ARISTA ADC -2081 

AMERICAN BOY 
R.LANDIS (E.RABBITT) 

EDDIE RABBITT 
CAPITOL PRO -79398 

THIS AINT MY FIRST RODEO 
B.MONTGOMERY (V.GOSDIN.H COCHRAN,M D.BARNES) 

VERN GOSDIN 
(C) (V) COLUMBIA 38173491 /CBS 

MOONSHADOW ROAD T. GRAHAM BROWN 
B.BECKETT,T.GRAHAM BROWN (BROWN,THOMPSON,NICHOLSON) CAPITOL PRO -79269 

(YOU'RE MY) SOUL AND INSPIRATION THE OAK RIDGE BOYS 
R.LANDIS (B.MANN,C.WEIL) (C) (V) RCA 2665 -4 

THINGS ARE TOUGH ALL OVER 
B.MONTGOMERY (L.SILVER,T.BRUCE) 

SHELBY LYNNE 
(C) EPIC 34T -73521 /CBS 

THERE FOR A WHILE 
T.BROWN (C.WRIGHT,A.L.GRAHAM) 

STEVE WARINER 
(V) MCA 7 -53936 

WESTERN GIRLS 
R.BENNETT,T.BROWN (M.STUART,P.KENNERLEY) 

MARTY STUART 
(V) MCA 79068 

HE WAS ON TO SOMETHING 
R.SKAGGS,S.BUCKINGHAM (S.CURTIS) 

RICKY SKAGGS 
(C) (V) EPIC 341 73496/CBS 

WHAT A WAY TO GO 
R.KENNEDY (J.RUSHING,B.DAVID,R.KENNEDY) (C) (CD) ATLANTIC 3234 -4 

RAY KENNEDY 

BORN TO BE BLUE 
B.MAHER (M.REID,B.MAHER.M.DAVID) 

THE JUDOS 
(C) M CURB /RCA 2597 -4 -R -S /RCA 

PUT SOME DRIVE IN YOUR COUNTRY 
G.BROWN (T.TRIT7 

TRAVIS TRITT 
(V) WARNER BROS. 4-26094 

DRINKING CHAMPAGNE 
J.BOWEN,G.STRAIT (B.MACK) 

GEORGE STRAIT 
(V) MCA 79070 

NEW 1 

CAN'T HAVE NOTHIN' 
J. LEO.R.FOSTER,B.LLOYD (R.FOSTER,B.LLOVD) 

FOSTER & LLOYD 
(C) (V) RCA 2635 -4 

***HOT SHOT DEBUT*** 
IF YOU WANT ME TO 
B MONTGOMERY,J.SLATE (L.WILLIAMS.J.OIFFIE) 

JOE DIFFIE 
(C) EPIC 347- 46047/CBS 

63 66 3 

55 53 49 9 

61 68 

64 

58 59 

59 56 50 11 

61 

70 - 2 

62 

cp 
66 73 3 

67 2 

o 74 2 

o 73 2 

66 58 53 10 

67 69 75 3 

NEW 1 

NEW 01. 1 

70 65 64 15 

71 68 67 16 

NEW 

73 71 69 16 

74 75 72 18 

SAY IT'S NOT TRUE 
S.SMITH,T.BROWN (L.CARTWRIGHT) 

LIONEL CARTWRIGHT 
(V) MCA 7 -53955 

PRAYING FOR RAIN 
P.WORLEY,E.SEAY (C.WATERS,D.000K) (C) (V) REPRISE 4- 19585 /WARNER BROS. 

KEVIN WELCH 

ROLLIN' HOME 
J.STROUD,R.ALVES (ALVES.M000RVEV,HARRISON) 

PIRATES OF THE MISSISSIPPI 
CAPITOL PRO -79368 

DON'T TELL ME WHAT TO DO 
P.WORLEY,E.SEAY (H.HOWARD,M.BARNES ) 

PAM TILLIS 
(V) ARISTA 2129 

A RING WHERE A RING USED TO BE BILLY JOE ROYAL 
N.LARKIN ( G.EATHERLY,B.MOULDS,K.BERGSNES) (C) (CD) ATLANTIC 4 -87867 

WHEN LOVE COMES CALLIN' 
R.SCRUGGS,M.MILLER ( .MILLER,R.SCRUGGS) 

SAWYER BROWN 
CURB /CAPITOL PRO-79231 /CAPITOL 

YOU JUST GET BETTER ALL THE TIME JAMES HOUSE 
(V) MCA 7 -53934 T.BROWN (T.J.WHITE,I.CHRISTOPHER) 

LIKE A HURRICANE MARIE OSMOND 
(V) CURB 76840 J.STROUD (M.CLARK) 

IT WASN'T YOU, IT WASN'T ME 
H.SHEDD (D.ALEXANDER.A.GARONER) 

DANIELE ALEXANDER & BUTCH BAKER 
(C) (V) MERCURY 878 256 -4 

UNCHAINED MELODY 
& KILLEN (A.NORTH,H.ZARET) 

RONNIE MCDOWELL 
(C) (V) CURB 4JM -76850 

IS IT RAINING AT YOUR HOUSE 
B.MONTGOMERY (V.GOSDIN,H.000HRAN,D.DILLON) 

VERN GOSDIN 
(V) COLUMBIA 38- 73632/CBS 

BLUEBIRD 
J.CRUTCHFIELD (R.IRVING) 

ANNE MURRAY 
CAPITOL PRO -79423 

BORDERTOWN 
K.LEHNING (D.SEALS.B.MCDILL) 

DAN SEALS 
CAPITOL PRO -79280 

THAT'S THE WAY LOVE IS 
B.BECKETT.R.BENSON (L.PRESTON) 

ASLEEP AT THE WHEEL 
(V) ARISTA 2122 

DOGHOUSE 
B.LOGAN (K.BEARO,J.BICKNELL,M.GRADY) 

JOHN CONLEE 
(C) (M CURB 4JM-70447 

THERE YOU GO 
R.SHARP.T.DUBOIS (R.SHARP,D.LOWERY) 

EXILE 
(V) ARISTA 2139 

THE THINGS YOU LEFT UNDONE 
W.WALDMAM,J.LEO (M.BERG,R.SAMOSET ) 

MATRACA BERG 
(V) RCA 2644 -7 

WHEN SOMEBODY LOVES YOU 
S.HENDRICKS,T.DUBOIS.RESTLESS HEART (J.NEELR.GILES) 

RESTLESS HEART 
(C) (V) RCA 2663.7R 

ALL THINGS MADE NEW AGAIN 
J.BOWEN.S.BOGGUSS (R.VAN HOY.D.SEALS) 

SUZY BOGGUSS 
CAPITOL PRO -79380 

YOU MADE LIFE GOOD AGAIN 
R.SCRUGGS,NITTY GRITTY DIRT BAND (B.DIPIERO,S.SESKIN) 

THE NITTY GRITTY DIRT BAND 
(V) MCA 79075 

LOVE IS STRANGE 
J.E.NORMAN,E.PRESTIDGE (E.MCDANIEL,M.BAKER,S.ROBINSON) 

KENNY ROGERS & DOLLY PARTON 
(C) (V) REPRISE 4- I9760/WARNER BROS. O NEW , 1 

LEARNING THE GAME 75 R.FISHER (B.HOLLY) 
BLACK TIE 

(V) BENCH BR-2-7 

Q Records moving up the chart with airplay gains this week Videoclip availability. Recording Industry Assn. 01 America (RIAA) certification for sales of 500,000 
units. A RIM certification for sales o 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk 
indicates catalog number is for cassette maxi -single; regular cassette single unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette 

maxi -single availability. (T) 12 -inch vinyl single availability. (V) 7 -inch vinyl single availability. © 1990, Billboard /BPI Communications, Inc. 

NOT COUNTRY 
1 - - I 

JUKEBOX IN MY MIND ALABAMA 
J.LEO,L.M.LEE,ALABAMA (D.GIBSON.R.ROGERS) RCA 

2 1 1 3 
HOLDIN' A GOOD HAND LEE GREENWOOD 
J.CRUTCHFIELD (R.CROSBY,J.FEW) CAPITOL 

3 2 2 9 
WHEN I CALL YOUR NAME VINCE GILL 
T.BROWN (V.GILL.T.DUBOIS) MCA 

4 4 4 7 NEXT TO YOU, NEXT TO ME SHENANDOAH 
R.HALL,R.BYRNE (R.E.ORRALL.C.WRIGHT) COLUMBIA 

5 11 8 6 
I'M GONNA BE SOMEBODY TRAVIS 

T8R05 G.BROWN (S.HARRIS,J.COL000I) 

6 6 3 4 I MEANT EVERY WORD HE SAID RICKY VAN SHELTON 
S.BUCKINGHAM (C.PUTMAN,B.JONES.C.CHAMBERS) COLUMBIA 

7 3 5 3 
NOTHING'S NEWS CLINT BLACK 
J,STROUD.M.WRIGHT(c.BLACK) RCA 

8 7 7 7 
GOOD TIMES 
K.LEHNING (S.000KE) 

DAN SEALS 
CAPITOL 

9 5 6 5 
WA NTED 
S.HENORICKS.K.STEGALL (A.JACKSON,C.CRAIG) 

ALAN JACKSON 
ARISTA 

10 9 9 13 
LOVE WITHOUT END, AMEN GEORGE STRAIT 
J.BOWEN.G.STRAIT (A.BARKER) MCA 

11 12 10 12 THE DANCE GARTH BROOKS 
CAPITOL 

12 12 13 11 I I 
HE WALKED ON WATER 

R 
ANDY 

K.LEHNING (A.SHAMBLIN) ARNER 
TRAVIS 

13 8 - 2 I FELL IN LOVE 
H.EPSTEIN (C. CARTER ,H.EPSTEIN,B.TENCM.P.LAMEK) 

CARLENE CARTER 
REPRISE 

14 10 - 2 FOURTEEN MINUTES OLD DOUG STONE 
D.JOHNSON (D.KNUTSON,A.L.OWENS) EPIC 

15 18 12 I6 FOREVER AND EVER, AMEN RANDY TRAVIS 
K.LEHNING (P.OVERSTREET,D.SCHLITZ) WARNER BROS. 

16 14 - p PRECIOUS THING STEVE WARINER 
T.BROWN (S.WARINER,M.MCANALLY) MCA 

17 22 18 9 WRONG 
WAYLON JENNINGS 

R.ALBRIGHT,B.MONTGOMERY (S.SESKIN,A.PESSIS) EPIC 

18 16 15 8 
OH LONESOME ME THE KENTUCKY HEADHUNTERS 
THE KENTUCKY HEADHUNTERS (D.GIBSON) MERCURY 

19 23 17 I6. HARD ROCK BOTTOM OF YOUR HEART RANDY TRAVIS 
K.LEHNING(H.PRESTWOOD) WARNER BROS. 

20 15 13 q I COULD BE PERSUADED THE BELLAMY BROTHERS 
E.GORDY.JR. (D.BELLAMY,H.BELLAMY,D.SCHLITZ) MCA/CURB 

21 - - 11 
BETTER MAN CUNT BLACK 
M.WRIGHT,J.STROUD (C.BLACK,H.NICHOLAS) RCA 

22 - 23 4 
EIGHTEEN WHEELS AND A DOZEN ROSES KATHY MATTEA 
A.REYNOLDS (P.NELSON,G.NELSON) MERCURY 

23 - - 14 
IF YOU COULD ONLY SEE ME NOW T. GRAHAM BROWN 
B.BECKETT,T.BROWN (S. LONGACRE,R.GILES) CAPITOL 

24 19 14 15 
CUNT BLACK WALKIN' AWAY 

RCA J.STROUD.M.WRIGHT (C.BLACK.H.NICHOLAS,D.GAY) 

25 17 20 iS WALK ON REBA MCENTIRE 
J.BOWEN,R.MCENTIRE (S.DEAN,L.WILLIAMS) MCA 

Videoclip ava lability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 20 weeks and have 

dropped below the top 20. Commercial availability is not indicated on the recurrent chart. 
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Music Plus Gives Rappers A Big Break 

Our Price Expanding Its Domain 
Top U.K. Chain Opens Stores In Ireland 

BY JEFF CLARK -MEADS 

LONDON -Our Price continues to 
expand its music -retailing empire 
even as it slows penetration of its 
U.K. homeland, where the compa- 
ny currently operates 315 stores. 

In November, the U.K.'s biggest 
music retailer opened its first two 
locations in Ireland -a store in the 
Dublin satellite town of Tallaght 
and a 4,800- square -foot outlet in 
Belfast. The Our Price stores in 
Ireland will each stock 2,000 LPs, 
5,000 compact discs, and 7,000 cas- 
settes. 

Our Price has just completed 
five years of rapid expansion, dur- 
ing which it more than tripled in 
size from the 100 stores it ran in 
1985. Growth was achieved partly 
by acquisition but mainly by ag- 
gressive expansion into new loca- 
tions. Although Our Price is slow- 
ing the pace and taking stock, it 
will continue to open new outlets 
in the U.K., according to managing 
director Richard Handover. 

Our Price's rapid growth coin- 
cided with its acquisition in 1986 
by W.H. Smith, which has holdings 
in many industries, including sat- 
ellite TV and newspaper distribu- 
tion. 

In North America, W.H. Smith 
runs 800 newsstands and 200 book- 

stores, as well as the Philadelphia - 
based Wee Three chain. Wee Three 
recently agreed to acquire up to 57 
stores from Cinnaminson, N.J. - 
based Wall To Wall Sound & Video, 
a financially troubled chain that in 
July filed for protection under 
Chapter 11 of the U.S. bankruptcy 
laws. If the deal, which is subject 
to bankruptcy court approval, is 

`One of Our Price's 
biggest selling points 

is convenience' 

completed, W.H. Smith will have 
just more than 90 stores, making it 
the 13th largest music specialty re- 
tailer in the U.S. 

In the U.K., W.H. Smith's retail- 
ing arm includes Our Price; two 
book chains; Do It All, a home -cen- 
ter chain; and 240 stores operating 
under the company name. The self - 
titled chain, known mainly as a 
merchant of newspapers and mag- 
azines, also sells music. 

FUTURE GROWTH 

As for Our Price, Handover de- 
clines to estimate how many more 
outlets the U.K. can accommodate. 
The U.K. has about 250 viable 

Our Price opened its 300th store on Brixton Road in London. 

42 

town centers, but Our Price has al- 
ready exceeded that figure. When 
questioned on growth, Handover 
simply states, "If the market con- 
tinues to grow, then the number of 
towns in which we can satisfactori- 
ly trade increases." 

HandoVer feels that Our Price 
was given a clear run during its ex- 
pansion period by the other large 
U.K. chains, Virgin and HMV. 
While Virgin's megastores have 
been successful, the company had 
trouble running smaller shops and 
sold 74 outlets to Our Price. HMV, 
which runs some 150 stores world- 
wide, had about the same number 
of stores from 1985 through 1988 
before it began expanding again 
last year. 

In addition to a recharged HMV, 
Our Price has new competition in 
the form of Musicland Stores 
Corp., the Minneapolis -based giant 
that runs some 800 music stores. 
The chain opened its first U.K. 
store in late October in a suburb of 
London under the Sam Goody logo. 

Observers feel that Our Price's 
mode of operation is close to that 
of Musicland, and the appearance 
of the first Sam Goody store is 
causing comparisons to be drawn. 

Handover is diplomatic when 
asked about Sam Goody's chances 
in this country. He admits his 
chain will be competing for cus- 
tomers with the American new- 
comer, but he says that Our Price 
already vies with every other re- 
tailer -both sellers of music and 
otherwise -for consumers' money. 
Asked whether he thinks there is 
room for both music chains in the 
U.K., he says, "We shall see." 

THE FORMULA FOR SUCCESS 

Handover maintains that there 
is a simple reason why Our Price 
has been so successful: "The punt- 
ers want us." 

The punters certainly find Our 
Price convenient. Sheer numbers 
mean that few people live far from 
one of the chain's shops, which are 

(Continued on next page) 

The Tenor Comes To The Tower. To help celebrate his gold album and video 
award for "Carreras, Domingo, Pavarotti In Concert," Luciano Pavarotti, seated, 
visits Tower Records' Lincoln Center location to sign autographs. Standing, from 
the left, are Steve Harmon, Tower store manager; Lynne Hoffman -Engel, VP at 
London Records; Gary Rockhold, president of PGD; Debbie Morgan, VP of 
marketing at PolyGram Classics and Jazz; and David Weyner, senior VP at 
PolyGram Classics and Jazz, presenting the award. 

Boomer's, Record Hunter 
Find Room To Grow In N.Y. 

BY TRUDI MILLER 

NEW YORK -Amid all the fanfare 
about the opening of megastores like 
HMV, two established New York re- 
tailers- Boomer's and the Record 
Hunter -are quietly expanding with 
new outlets in Manhattan. 

Record Hunter is a veritable New 
York landmark, having opened its 
7,000 -square -foot store at 507 Fifth 
Ave. in 1945. The second location -an 
11,000 -square -foot site at 893 Broad- 
way, off 20th Street -opened in Octo- 
ber. Boomer's, meanwhile, has 
opened three stores since its found- 
ing in 1988. The most recent store 
opened last month in midtown on 
Manhattan's East Side. 

Record Hunter owner Jay Sonin 
says that despite the influx of large 
music chains such as HMV and Trans 
World Music Corp. into the trade 
area, and a more aggressive stance 
for longtime market player Sam 
Goody, there is room in Manhattan 
for independent retailers. The Man- 
hattan marketplace is unlike most 
other markets in the country, he 
says. 

"When I bought Record Hunter [in 
1973], I had another small store called 
World of Music," he says. "I found 
out rather rapidly that there's a big 
difference between a big store and a 
small one. It took me a few years to 
learn high -volume mass- merchandis- 
ing." Sonin plans to open a third store 
on the Upper East Side in about a 
year and a half. 

Record Hunter's sales last year 

were in excess of $4 million, says 
Sonin, who adds that he expects this 
year's sales to total about $11 million. 

Record Hunter also functions as a 
mail -order house and one -stop, servic- 
ing libraries, schools, college book- 
stores, and a number of mom -and -pop 
stores. 

Sonin's pride and joy is a new com- 
puter system that includes terminals 
throughout the downtown store for 
customer use. The screen displays an 
item's title, artist, manufacturer, cat- 
alog number, suggested retail price, 
the store's discount price, and how 
many copies are in stock. If the item 
is out of stock, the screen notes that 
it can be ordered through the store. 
"The public loves it, because time to 
New Yorkers is very dear," Sonin 
says. 

That store also uses point -of -sale 
laser guns, so when a sale is made, 
the piece is automatically deducted 
from the inventory. likewise, when a 
shipment arrives, the product is 
scanned and automatically added to 
the system. 

Record Hunter focuses on deep 
catalog, with a database of 130,000 ti- 
tles, and is especially known for its 
classical and jazz selection. The cus- 
tomer can special -order at no extra 
charge. 

Another draw is the store's aggres- 
sive pricing. "Every week we have 
thousands and thousands of spe- 
cials," he says, which are advertised 
in the Sunday New York Times or the 
Village Voice. "When we put mer- 

(Continued on page 43) 
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RETAIL 

TRA 
by Geoff Mayfield 

MIAMI ICE: So, no matter how popular an act might 
be, you'd figure that if you held an in -store appearance 
at noon on a school day that fewer kids will show, right? 
Wrong, if you're talking about SBK monster rookie Va- 
nilla Ice, who recently visited the new West Fort Lau- 
derdale -area superstore that belongs to Miami -based 
Spec's Music & Video. 

Ice's stop at the Sawgrass Mills Spec's, not far from 
the rapper's Miami stomping grounds, drew a whopping 
3,000 fans -most of them of the young variety. "All 
these kids skipped school," says Joe Andrules, VP of 
advertising. "There's no question about it." 

Despite astute security measures, there was a tense 
moment at the start of the autograph session when Ice 
opened the appearance with a quick dance while exhort- 
ing his legion to step forward. But, Andrules says, it 
was a calmer scene than the Labor Day weekend stop 
Nelson made at the Coral Springs Spec's, also in West 
Fort Lauderdale. As was previously documented in this 
column, that event, unhindered by school schedules, 
drew 5,000 fans, a turnout that prompted local police to 
shut that session down. 

MORE SPEC'S NEWS: There is another publisher in 

the music retail ranks. Spec's, which previously seemed 
leery of the trend toward in -store magazines, becomes 
the latest to jump on the bandwagon with Spec's Sound. 
& Vision. The four -color -on- newsprint tome bowed in 

November with 32 pages. It has two covers, one devoted 
to video, the other devoted to audio product. To ensure 
that neither camp feels slighted, pages are divided 
equally between "Vision" and "Sound." The two sec- 
tions are situated upside -down from one another, a trick 
that means that both the audio cover and the video cover 
can be considered the front page. Ad VP Andrules says 
that the debut issue was satisfactory but that the De- 
cember issue is "closer to what we're looking for." He 
promises more fine -tuning soon ... Rather than stage a 
chainwide convention this year, Spec's held two regional 
gatherings -the upstate Florida meet was at the Hard 
Rock Cafe in Orlando's Universal Studios park, where 
managers got passes for the studio tour; the southern 
stores meeting was on board the Princess, which launch- 
es from Miami's Bayside complex ... Want to know why 
Spec's installed a phone -mail system in its home office? 
Rita Morgan, the company's receptionist, says the 
switchboard's volume of calls has swelled to the neigh- 
borhood of 400 -600 per day. 

FINANCIAL NEWS: An item in the Nov. 29 edition of 
The Wall Street Journal may, or may not, have conse- 
quences on entertainment retailing. In an interview with 
the financial bible, Leonard Shaykin, senior managing 
partner of leverage firm Adler & Shaykin, said that, in 
addition to searching for new investments, his firm 
plans to sell one of its portfolio companies. 

In the music and video realm, Adler & Shaykin is the 
owner of Torrance, Calif. -based Wherehouse Enter- 
tainment, the powerhouse music /video combo chain 
that won the 1989 large- chain -retailer -of- the -year award 
from the National Assn. of Recording Merchandisers. 
The Wall Street Journal article, however, did not say 
which portfolio company Adler & Shaykin might sell, 
and it owns several entities, including retail chain Best 
Products and the Chicago Sun -Times newspaper. 

Adler & Shaykin was said to be shopping the Where - 
(Continued on page 40) 

= Distributing Over 500 Major And lndépÈfidErít Labels 
V1%OrldVr/idE .. 

ABSOLUTE LOWEST PRICÉS 
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THE U.$. 
ORDERS SHIPPED OVERNIGHT AT'NO 
EXTRA CHARGE NATIONWIDE 
INCLUDING SATURDAY DELIVERY! . 

COMPUTERIZED ORDER PROCESSING- 
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The Whole(salers) Gang. Independent label and distribution executives huddle 
with National Assn. of Recording Merchandisers officers at the trade group's 
recent Wholesalers Conference Indie Awards Banquet. Pictured, from left, are 
Mark Cerami, co -owner of Priority Records; NARM president Patricia Moreland; 
Billy Emerson of Big State Distributing (recipient of the Mickey Granberg Award); 
and Mickey Granberg, executive VP of the NARM Scholarship Foundation. 

OUR PRICE LOOKS FOR NEW SOURCES OF GROWTH 
(Continued from preceding page) 

typically located on main shopping 
streets. 

"One of our biggest selling 
points is convenience," Handover 
says. "People can pop into their lo- 
cal store, and that is something 
they know because of the large 
amount of money we have spent 
over the last 10 years building the 
Our Price brand." 

With 315 stores in a country of 
58 million people, Our Price proba- 
bly has the greatest concentration 
of outlets of any music -retailing 
group in the world. In the U.K., 
there is one Our Price outlet for 
every 184,000 people. That com- 
pares with one Musicland store for 
every 244,000 in the U.S. 

A typical Our Price is small - 
about 1,500 square feet -and 
chart -oriented but with a local fla- 
vor that gives Handover and his 

team particular pleasure. Our 
Price responds to tastes in individ- 
ual communities, he says. A store 
in a rural market will have a differ- 
ent stocking policy than one in a 
large industrial city. 

Each store carries 20,000 pieces. 
Breakdowns by title and configu- 
ration were unavailable. 

Product in the racks is only part 
of the chain's appeal, Handover 
says. "Another part of it is mar- 
keting but the most important part 
is having friendly and attentive 
staff. The intention is that the av- 
erage Our Price sales assistant is 
helpful and knowledgeable. 

"The staff are music lovers. 
They have a genuine interest in the 
product they are selling. On top of 
that we train them in the impor- 
tance of customer service." 

JEWEL BOXES 
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RETAIL 

Music Plus Gives Rappers Their Big Break 
Chain Chooses 10 New Acts For Compilation Tape 

BY DEBORAH RUSSELL 

LOS ANGELES -As the winners of 
Music Plus' "Street Rap '90" compe- 
tition, 10 new West Coast rap acts 
hip- hopped onto the shelves of the 
chain's stores in November. 

The Los -Angeles -based chain 
launched the contest in June, and 
the winners' original compositions 
appear on the cassette -only compi- 
lation "Music Plus Street Rap '90." 

Epic Records released the com- 
pilation through CBS Distribution 
Nov. 1, channeling such as- yet -un- 
discovered rappers as Mutha 
Hood, Fresh Hesh, PoetX, Bod 
Squad, and Chill E.B., among oth- 
ers, into the retail mainstream. 
Angie Diehl, director of advertis- 
ing at Music Plus, says the tape is 
currently among the chain's top- 

100 sellers. 
Thousands of entrants submit- 

ted a wide variety of original de- 
mos for the contest, says Diehl, 
but Music Plus restricted contend- 
ers to "positive" rap, with the 
hopes of generating a new image 
for the much -maligned genre. 

"Rap's been getting a 'bad 
rap,' " Diehl says. "We wanted to 
spotlight the positive aspects this 
genre can have culturally and so- 
cially." 

Epic executives were pleasantly 
surprised by the quality of the ma- 
terial submitted, Diehl notes, add- 
ing that it is likely some of the art- 
ists appearing on the cassette will 
snag full -blown recording con- 
tracts. 

"If we're lucky enough to dis- 
cover the next L.L. Cool J, then 

we're all winners," Diehl says. 
"Our goal was to use [the Music 
Plus] name and clout to do some- 
thing for our customers. The con- 
test was a way to give something 
back, as opposed to doing some 
marketing strategy to benefit Mu- 
sic Plus. If the cassette is a top 
seller, that's just the icing on the 
cake." 

"Music Plus Street Rap '90" re- 
tails at Music Plus outlets for 
$5.99. Net proceeds will be donated 
to D.A.R.E.'s (Drug Abuse Resis- 
tance Education) California pro- 
grams. 

Diehl says the success of the 
"Street Rap '90" contest bodes 
well for similar promotions in the 
future. She already envisions a 
"Street Rock" campaign, and 
hopes to create several others. 
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Compiled from a national sample of retail store sales reports. 

TITLE ARTIST 
LABEL 8 NUMBER DISTRIBUTING f ABET 

NEW AGE ALBUMSTM 

1 1 27 

* * NO. 1 * * 
REFLECTIONS OF PASSION YANNI 
PRIVATE MUSIC 20672 -P 21 weeks at No. 1 

2 2 13 
THE NARADA WILDERNESS COLLECTION VARIOUS ARTISTS 
NARADA N- 63905; MCA 

3 3 7 
SKYLINE FIREDANCE DAVID LANZ 
NARADA ND- 64001/MCA 

4 4 33 
NOUVEAU FLAMENCO OTTMAR LIEBERT 
HIGHER OCTAVE HOM 7026' 

5 5 7 
AT THE EDGE MICKEY HART 
RYKO RCD 10124 /RYKODISC 

6 12 3 
FRESH AIRE 7 MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE AGCD 777' 

7 15 5 
POETS & ANGELS OTTMAR LIEBERT 
HIGHER OCTAVE HOMCD 7030' 

8 6 13 
TAPROOT MICHAEL HEDGES 
WINDHAM HILL WT -1093' 

9 7 27 
FOREVER BLUE SKY BRUCE BECVAR 
SHINING STAR SSPCD -115 

10 8 27 
ACROSS A RAINBOW SEA STEVEN KINDLER 
GLOBAL PACIFIC GP 79332' 

11 10 9 WINDHAM HILL: THE FIRST TEN YEARS VARIOUS ARTISTS 
WINDHAM HILL WD -1095' 

12 24 3 
A WINTER'S SOLSTICE III VARIOUS ARTISTS 
WINDHAM HILL WD -1098' 

13 11 7 
SATURDAY'S RHAPSODY JIM CHAPPELL 
MUSIC WEST MW -134 

14 13 9 UNIVERSE SAMPLER 90 VARIOUS ARTISTS 
HEARTS OF SPACE HSI 1200 -2' 

15 17 3 
MELROSE TANGERINE DREAM 
PRIVATE MUSIC 2078 -2 -P 

16 21 3 
SHELL GAME DON HARRISS 
SONIC ATMOSPHERES CD80032" 

17 19 79 DECEMBER GEORGE WINSTON 
WINDHAM HILL 1025 /A &M 

18 9 17 
PIANISSIMO SUZANNE CIANI 
PRIVATE MUSIC 2073 -2 -P' 

19 16 83 NO BLUE THING RAY LYNCH 
MUSIC WEST MW -103" 

20 14 13 
OCEAN DREAMS DEAN EVENSON 
SOUNDINGS OF THE PLANET SP -7140 

21 RE -ENTRY 
MANNHEIM STEAMROLLER CHRISTMAS MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE AG 1984 

22 20 5 
MARK ISHAM MARK ISHAM 
VIRGIN 2-91293' 

23 RE -ENTRY 
A FRESH AIRE CHRISTMAS MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE AG 1988 

24 18 97 WATERMARK ENYA 
GEFFEN 24233 

25 NEW THE NARADA NUTCRACKER VARIOUS ARTISTS 
NARADA N- 63904' /MCA 

WORLD MUSIC ALBUMSTM 

1 1 9 

* * NO. 1 * * 
SET YOUSSOU N'DOUR 
VIRGIN 2 -91426 5 weeks at No. 1 

2 2 7 
PRIMAL MAGIC STRUNZ & FARAH 
MESA R2 79023' 

3 3 23 ELEGIBO MARGARETH MENEZES 
MANGO 539.855 /ISLAND 

4 9 9 SOCA DANCE PARTY ARROW 
MANGO 539 -878 -2 /ISLAND 

5 4 31 
CRUEL, CRAZY, BEAUTIFUL WORLD JOHNNY CLEGG & SAVUKA 
CAPITOL 93446 

6 11 3 
TOO WICKED ASWAD 
MANGO 539 883 -2 /ISLAND 

7 5 
11 

3 
PASSAGES RAVI SHANKAR /PHILIP GLASS 
PRIVATE MUSIC 2074 -2 -P 

8 8 5 
ATISH NAJMA 
SHANACHIE SH64026" 

9 6 27 TWO WORLDS ONE HEART LADYSMITH BLACK MAMBAZO 
WARNER BROS 26125-2 

10 7 23 MEK WE DWEET BURNING SPEAR 
MANGO 539 -863 /ISLAND 

11 13 31 
MOSAIQUE GIPSY KINGS 
ELEKTRA 60892 

12 RE -ENTRY 
Y ES KE ME HAN ... KETAMA 
MANGO 539 879-2/ISLAND 

13 15 3 
O.D.0.0. FELA ANIKULAPO -KUTI 
SHANACHIE SH43078' 

14 14 17 
BAREFOOT BAREFOOT 
GLOBAL PACIFIC R2 79333' 

15 RE -ENTRY 
CLASSIC TRACKS LADYSMITH BLACK MAMBAZO 
SHANACHIE 43074 

Q Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each 
additional million indicated by a numeral following the symbol. All albums available on cassette and CD. 
'Asterisk indicates vinyl unavailable. © 1990, Billboard /BPI Communications, Inc. 

RETAIL 
BOOMER'S, RECORD HUNTER FIND ROOM TO EXPAND IN N.Y. 
(Continued from page 37) 

chandise on sale, no other dealer sells 
it for less," Sonin claims, noting that 
sale prices on front -line CDs are 
$9.97, while '::.98 -list cassettes are 
discounted at $4.97- $5.47, with $9.98 - 
list cassettes at $5.57 -$5.97. 

Lastly, Sonin is proud of Record 
Hunter's ambiance. The new store 
has a streamlined, modern decor de- 
signed and built by Christopher Shee- 
han, Robert Caruso, and Allan Cono- 
val of New York firm Design Mates 
Inc. It has nine video monitors and an 
in -store play system on both floors. 
"At 7 o'clock we change the music on 
the main floor to a more alternative 
sound, because there are a lot of 
clubs nearby with new artists," Sonin 
says. On the second floor, classical 
artists are played. In addition, Sonin 
tries to hire musicians or music stu- 
dents, so that customers are greeted 
by a knowledgeable staff.. 

Like Record Hunter, Boomer's 

management apparently is not too 
worried about the love affair that 
music chains seemed to have devel- 
oped with New York recently. Last 
month, Boomer's opened its third 
store -a 2,000 -square -foot store on 
52nd Street between Third and Lex- 
ington avenues. 

The initial Boomer's outlet, an 
1,800 -square -foot store at 112th 
Street and Broadway, opened in 1988, 
and a year later a second outlet 
opened at 55th Street and Broadway, 
with 3,000 square feet. 

"We're always looking for loca- 
tions, talking to realtors," says co- 
owner Rick Gruen. "We don't really 
plan; we might wind up with four 
stores, we might wind up with 50." 

The Boomer's stores carry 75 %- 
80% new releases, but also have good 

- country and jazz selections, says 
Gruen, whose partners are Jack Levy 
and Harry Safter, both former execu- 

The new Record Hunter outlet sports a modern, hi -tech motif. 

tives of Milford, Mass. -based Straw- 
berries. 

Pricing is a strong selling point at 
Boomer's, which had sales of $3.7 mil- 
lion last year, according to co -owner 
Safter. "Our pricing is consistent. In- 
stead of highlighting a sales price, all 
new releases are $12.99 on CD every 
day, and cassettes are $7.99. The con- 
sumer doesn't have to worry that one 
day it's $15.99, another day $11.99. 
He knows he's going to get a good 
price every day." For catalog prod- 
uct, the highest CD price is $13.99; 
for tapes it is ::.29. 

Like Record Hunter, Boomer's has 
a POS system that tracks all sales. 
"We also had a customer information 
terminal at one point, . but people kept 
breaking it," he explains. 

Most of Boomer's advertising is 
done via handouts and fliers, with oc- 
casional print advertisements in the 
Village Voice. Competition comes 
from Sam Goody, Tower, and Colony, 
with the latter being nearest at six 
blocks away. "But around here, 
that's almost a different world," says 
Gruen. Boomer's biggest strength, 
he says, is that "we work hard at ser- 
vicing the area -we're not a destina- 
tion store like Tower. We have a 
young, enthusiastic, knowledgeable 
staff ... We have owners at every 
store, running around the store or 
helping out behind the register. Peo- 
ple know that one thing we offer is 
service." Combined with the consis- 
tent pricing, that adds up to a loyal 
clientele, he says. 

ycUssoU 
NO. 1 WORLD MUSIC ARTIST 

NO. 1 WORLD MUSIC ALBUM 

featuring the track TOXIQUES 

It 5'8ß(N COMPACT DISCS ANO CASSETTES < 1990 V;rq:n Record, Amer cs, Inc 
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Spec's Cites Expenses In 1st -Qtr. Loss 
NEW YORK- Spec's Music Inc. 
says that the costs of opening, clos- 
ing, and relocating music and video 
retail stores resulted in a net loss for 
the chain's first fiscal quarter. 

For the three -month period that 
ended Oct. 31, Miami -based Spec's re- 
ports a $29,000 net loss on $12.3 mil- 
lion in revenues. In the same quarter 
last year, Spec's posted a profit of 
$103,000 on $9.8 million in revenues. 

The good news for the 59 -unit 
chain is that sales for stores open at 

least one year were up 3`I in the 
quarter. Most industry observers say 
music sales have been flat or down 
since midsummer. 

In the first quarter, Spec's opened 
three new outlets, which incurred 
$142,000 in expenses. The chain also 
relocated two other stores to new 
sites, and closed one unit, which re- 
sulted in the company taking a 
$126,000 pretax writeoff, says Peter 
Blei, chief financial officer. 

Spec's also announced recently 

that it had authorized the buyback of 
up to 300,000 shares of its publicly 
traded stock, in an attempt to boost 
share value, which had tumbled to 
$2.50. Since the announcement, 
shares have rebounded to $4.50 each 
in over- the-counter trading. 

Another reason given by Blei for 
the quarterly loss was an accelera- 
tion in the amortization schedule for 
rental videotapes to "more accurately 
reflect the revenue -producing life of 
the movies." DON JEFFREY 

RETAIL TRACK 
(Continued from page 38) 

house web at the close of 1989 and 
the beginning of 1990 but apparently 
did not find any bids high enough to 
meet its expectations. Shortly after 
pulling Wherehouse off the selling 
block, Adler & Shaykin went a step 
further in solidifying its commitment 
to the chain when it promoted Where- 
house president Scott Young from 
chief operating officer to CEO. 

Against that background, it does 
not seem likely that Wherehouse is 
the portfolio company that Shaykin 
says he would like to sell. At the 
same time, this columnist has learned 
to never say never. 

MORE FROM WHEREHOUSE: 
Wherehouse is adding some holiday 
spirit to Southern California with an 

NcEJVA® Distributing Corp. 

TIS 
THE 

SEASON 
TO 
BE 

JOLLY! 

YOUR FULL LINE FULL SERVICE ONE STOP 

T14) 204.8 THE DAY AFTER THANKSGIVING, 
AND ALL THROUGH YOUR STORE, 
MORE PRODUCT WAS NEEDED, 
BUT YOUR FILL WAS SO POOR. 

tiOU'VE TRIED ONE STOP AFTER ONE STOP 

AND ALL YOU COULD EXCLAIM 
POOR FILL, BAD SERVICE, 
THESE PRICES ARE INSANE. 

; EN WHAT TO YOUR WANDERING EYES 

SHOULD APPEAR, 
THIS AD... 

LET NOVA MAKE YOUR YEAR! 

a$t.EAT FILL, GREAT SERVICE, 

GREAT PRICES TOO. 
NEED IT TOMORROW? 
WE'LL FLY IT TO YOU. 

Alit FREIGHT IS TO EXPENSIVE 

IS THAT WHAT YOU SAY? 
ORDER ENOUGH AND THE 

FREIGHT WE WILL PAY! 

SO LET US DO ALL THE WORK 
WHILE YOU RELAX! 
JUST CALL THIS IMPORTANT NUMBER 
TO GET ALL THE FACTS! 

CALL 
NOW 
AND 

AVOID 
THE 

FOLLY! 

CALL STAN 1- 800 -476 -NOVA 

event, set for Dec. 16 at the Los An- 
geles Sports Arena, called Where- 
house Carols By Candlelight. It will 
feature a 2,000 -voice choir, a 31 -piece 
orchestra, a skating exhibition led by 
world champ Lori Benton, and ap- 
pearances by TV and sports celebri- 
ties. Proceeds will go to the Los An- 
geles Times Fund and Variety Chil- 
dren's Charity. Co-sponsors for the 
extravaganza include the Los Ange- 
les Times, Hyatt Hotels, and Ameri- 
can Airlines. 

PEOPLE AND PLACES: Joe Wal- 
lace has left his VP of sales position 
at Island to rejoin Broadcast Data 
Systems, the radio monitoring sub- 
sidiary of Billboard owner BPI. He 
will oversee BPI's effort to collect 
piece counts from music stores and 
racks, information that will be used 
to formulate Billboard's sales -based 
charts and to create sales tracking 
systems ... Among the many place- 
ments being made at the house of 
PolyGram, Betty Cordes, who was 
Rick Dobbis' executive assistant 
when Dobbis was with RCA, has fol- 
lowed her old boss over to PolyGram 
Label Group to become manager of 
national promotion and marketing 
administration. Cordes' move there is 
no big surprise, as she has worked 
with Dobbis at various stops for 
more than a decade. 

PLG has also found a home for 
Dave Yeskel, who was recently laid 
off from his national sales director 
post at Island. It didn't take Yeskel 
long to lasso a national sales post, 
and, since it appears Island falls into 
the PLG camp, he is already familiar 
with several of the titles he'll find in 
his new employer's catalog ... The 
creation of a beefier distribution com- 
pany in the MCA empire (Billboard, 
Dec. 1) means good news for the 
moving companies. The birth of Uni 
relocates at least two folks to MCA's 
Universal City, Calif., home office. 

Senior director of product develop- 
ment Abbe Frank will be moving 
from her longtime base in Chicago; 
senior director of product develop- 
ment Joey Quarales, formerly an At- 
lanta regional sales director for Gef- 
fen, is also being transplanted into 
the L.A. scene. And, before we leave 
this scene, Retail Track is grateful 
the company has changed its name to 
Uni, making it the only major distrib- 
utor in the music biz that goes by a 
name, not than initials. Bravo! 

TRACKING: The move by Valley 
Record Distributors president Bar- 
ney Cohen to purchase seven Rain- 
bow Records stores (Billboard, Dec. 
8) had been rumored for several 
weeks. At one point after selling its 

seven mall locations to Camelot Mu- 
sic, Rainbow had apparently been 
trying to shop all of its nonmall 
stores but found no takers. The latest 
deal leaves Rainbow with 23 San 
Francisco Bay area stores ... Some 
label insiders and avid music consum- 
ers wonder out loud if HMV USA 
opened its two New York locations 
(Billboard, Dec. 1), its first American 
units, too soon. The company stuck to 
its planned deadlines, but some shop- 
pers have complained they find the 
showcase stores thin on variety in the 
early going . .. The fourth and 
newest unit for CD Superstore rep- 
resents a new Carolina market for 
the Durham, N.C.-based operation. It 
opened Nov. 9 in the Brassfield Shop- 
ping Center in Greensboro, N.C. 

IF YOU LOOK at last week's Top 
Pop Albums chart, you'll find that the 
biggest beneficiary of the Thanksgiv- 
ing shopping weekend was new age 
performer Yanni, who re- entered at a 
whopping 71 after falling off the 
chart the previous week. His latest 
Private Music set, "Reflections Of 
Passion," caught fire, thanks to a hot 
blast of media attention that found he 
and lady friend Linda Evans in the 
spotlights of People magazine, TV 
Guide, and "The Oprah Winfrey 
Show." That exposure, which was 
sparked by the inclusion of Yanni- 
penned music in an Evans TV movie, 
boosted the title to No. 19 at 801 -store 
Musicland Stores, No. 12 at 284 -store 
Wherehouse Entertainment, No. 21 at 
109 -store National Record Mart, No. 6 

at 59 -store Spec's Music & Video, and 
No. 8 at five -store Title Wave. This 
marks the second time the album has 
re- entered that chart. 

FREE ADVICE: Rooth Blackman, 
retail maven at Image Consultants, 
has a display idea for the holiday sea- 
son that would certainly interest me 
if I owned a store this year. She 
points out that Paul McCartney's 
live two-fer, the John Lennon box, 
the Traveling Wilburys' second al- 
bum (which features George Harri- 
son), and the concert album by'Ringo 
Starr & his All -Starr Band allow 
stores to build a Beatles display that 
is based on current product ... Word 
from Macey Lipman Marketing is 
that a Mazda Miata TV commercial 
that uses the old Santo & Johnny hit 
"Sleep Walk" sparked interest in the 
Geffen soundtrack for the new Cher 
movie "Mermaids," even before that 
film hit movie screens. Santo & John- 
ny's Miata theme is also featured on 
Rhino's "Billboard Top Rock 'N' Roll 
Hits Of 1959" compilation, which is 
available as either a single piece or 
part of the 1957 -61 boxed set. 
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FAMOUS ARTIST 



OUS 
S AGENCY, INC. 

In life it is rare that an individual and a company have the opportunity to work with a group 
of people as inspiring and creative as all those involved with the New Kids On The Block. 

Jordan, Donnie, Joey, Danny and Jon are without question five of the most creative and 
diligent workers that the world of pop music has ever seen. These young men, who I have 
watched grow since the days when I was taller than all of them, possess qualities that are 
uncommon in every day life. 

Their concern about everyone involved in the project is incredible, from the road crew 
to the musicians on the records. The New Kids On The Block are the greatest, and all of us 
at Famous love you. 

Maurice Starr is undeniably one of the greatest geniuses of 20th century pop music. 
His visions and inspirations have successfully been translated to the worldwide record 

buying public for the past fifteen years. 
My history with Maurice goes back thirteen years. I have listened to Maurice talk of 

his ideas years before he put them on tape and I have watched him wrestle and finesse 
his creations until they were ready for the public. 

Genius is a word not to be used lightly, and only when it is appropriate. Genius truly 
describes Maurice Starr. 

With all the vital personalities surrounding a group like the New Kids On The Block, 
there has to be a force that can keep all the individuals moving at peak performance. 
Dick Scott is that force. 

Dick Scott possesses the qualities of a saint. Love, kindness, honesty, patience and 
a sense of demeanor are all an innate part of his personality. 

Dick keeps us moving through thick and thin with a feeling of fatherhood. 
I have truly grown to love Maurice, Jordan, Donnie, Joey, Danny, Jon, and Dick. 
Thank you all for allowing me and Famous to be part of this incredible dream. 

Jerry Ade and all at 
Famous Artist Agency 



The Giant NEyi! 
Steps of ri; 

By THOM DUFFY 

New Kids On The Bloc-c have hit so nma-i, superstar 
milestones -sold -out _ours, top 10 h is on :he Bill- 
board Hot 100, mult platinum albums and videos, 

merchandising tie -ins and in:ernational acclaim -it is diffi- 
cult to remember these five 'Jung men from orking -class 
Dorchester, Mass_ have indeed achieved their src:ESS over 
the past six years, as the sor says, "Step By _rep. ' 

The most exci :ing part of the whole New Kics .3f enome- 
non has not just been watchng them get f -on po nt A to 
point B, but help ng that tra-uformation take Flare," says 
Columbia Records president :on lerner. Not jjst watching 
it all unfold in frost of us, bu- staying involved with t wher- 
ever we could have a positive effect. 

The first time I saw New Aids On The Bloc -: was at the 
Westbury Music Fair in April : 389, opening for Tif = any." re- 
calls lenner. Now they're playing multi -night gigs Et every 
major stadium in North America. setting and b-Eaking their 
own attendance and merchanising records in cc zerr of cit- 
ies, selling tens of millions of racords around -he world, and 
succeeding beyord everybody s wildest dreams ' 

New Kids have reached a pci-it of multiplatinurn sa es suc- 
cess that is simpl), remarkable including 3 million :c pies of 
the debut "New Kids On The Block," 8.5 m I ion of the 
breakthrough "Ha igin' Tough, ' 2 million of the he ikay col- 
lection "Merry, Merry Christmas," and 3.5 millan 31 block- 
buster- followup "Step By Stex" Add another 19 in Ilion in 
combined international sales o= " Hangin' Toughs' anc "Step 
By Step" and don'- forget the 1.25 million copies 01 the mu- 
sic home video "Itangin' Toug#- Live," one of the_top selling 

music videos ever. 
Columbia Records has every rea- 

son to expect similar sales of the 
latest disc from New Kids On The 
Block, No More Games /Remix Al- 
bum," containing. new dance ver- 
sions of 13 New Kids hits. 

"We all worked very hard in set- 
ting up each level that the New Kids 

`Columbia has played a strategic role in the 
imaging process of the group at every 
stage. At the same time, a tremendous 
amount of credit is due Maurice Stair for 
his brilliant work both inside and outside 
the recording studio. Likewise, Dick Scott, 
who has had a clear vision and a cod head 
in the heat of the all the craziness that 
seems to surround the New Kids. The third 
member of this behind- the -scenes braintrust 
is Jerry Ade of Famous Artists Agency, 
whose booking finesse is an integral part of 
the mix.' 

DON IENNER, President, Columbia Records 

A` fn r "i-l' 

Tie New Kics in action 
IPhctos: Neal Preston). 

Manager Dick Scott and 
procucer /arranger /songwriter 
Maurice Starr. top. 

reac-led," says Tommy Mottola, 
president of CBS Records Inc., the 
parent company of Columbia Rec- 
crds. "This c c not happen by acci- 
cEn-. I think the thing it shows is 
cLr ability at CBS to rise to the oc- 
casion when çcu've done all the leg - 
wcrk and setips -and really hit the 
ball aver the fence when the oppor- 
tu-ii-) is there. ' 

For the New Kids themsels- Donnie Wahlberg, 21; Jor- 
dan Knight, 20; brother Joiaihan Knight, 22; Danny Wood, 
21; and JOSE ph Mclhtyre, 17-the opportunity came knock- 
ing in the nid '80s and they seemed fated to answer the 
call. 

"It seems kind cf like it was meant _o fall together," says 
Wahlberg, Ina pronotional vireo interview prepared by CBS 
from which his and other quotes are taken. "I mean, obvi- 
ously, it was. If _ /DL wait :he truth, I just think it was desti- 
ny.' 

Destiny, in the case of New Kids On The Block, went by 
the name of Maurice Starr, : e Bostor -Rased writer, arrang- 
er, producer, and prcn- otio-al wizard who began to assem- 
ble New Kids Or Tie B ock in the sunnier of 1984. In July 
of that year, Wahlberg was approached by Mary Alford, a 

talent scout work,hg for Star. After ar impromptu rap audi- 
tion for Starr Wahlberg was tie first New Kid tapped for the 
group -which Star- ne <plicao y had cJobed "Nynuk." 

Donnie lec Starr to schoo chums Jordan Knight, his 
brother Jona_hai and Da-'y Wood. -ce McIntyre (whose 

(Contin..n page NK -30) 
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WESTCHESTER COUNTY CENTER 
JULY 1 5, 19E39 

DARIEN LAKE 
AUGUST 6, 1989 

NASSAU COLISEUM 
SEPTEMBER 15, 11 89 
MARCH 15 
NOVEMBER 20 & 21, 1990 

NEW HAVEN COLISEUM 
NOVEMBER 22, 1 989 
DECEMBER 30, 1 989 BUFFALO MEMORIAL AUDITORIUM 

NOVEMBER 9, 1 989 

GIANTS STADIUM 
JULY 20 & 21, 1990 

CARRIER DOME, SYRACLSE 
NOVEMBER 24, 1 990 

W 

MEADOWLANDS ARENA 
NOVEMBER 12 &. 13, 1999 
MARCH 25 & 2B, 1990 o h Scher/Jim P iik 

,40;.M etr°P°iitan En ter tain Entertainment 
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Lewin & Rosenthal 
Counsellors at Law 

The Pilot House Lewis Wharf 
Boston, Massachusetts 02110 

(617) 227 -9400 FAX (617) 227 -2444 



Barry E. Rosenthal & Leonard L. Lewin 
and the entire staff 

at 
Lewin & Rosenthal 

JONATHAN 
JORDAN 
JOSEPH 
DONNIE 
DANNY 

Special thanks to Dick Scott & Maurice Starr. 
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LEONARD L. LEWIN 
BARRY E. ROSENTHAL 

IRA H. ZALEZNIK 
VALERIE L. PAWSON 

JOEL S. SHAMES 
JEFFREY P CLEVEN 
SUSAN J. MATTHEW 

MERRILL J. BERLAND 

DeLayne Gaughran 

Chris Lilly 

Lauren Roche 

Sarah A. Marcano 

Ronnie E Baizen 

Barbara Kean 

Donna Bozza 

Katherine J. vonWendt 

Barbara Pezzella 

Olin the Doorman 
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BILLION -DOLLAR BOYS: 

The New Kids as a 

Money Machine of 
Awesome Proportions 

By PALL KATZEFF 

From the $1 buttons to the $120 tour jackets, from the 
$2.29 vinyl singles to The $40.7 million "Magic Sum- 
mer Tour," New Kids On The Blcck have turned into a 

money machine of awesome proporticns. 
Since the Block party began in the spring of 1989, New 

Kids have generated estimated gross revenues of at least 
$861.37 million. 

That income figure, 
reflecting retail sales 
and income from rights 
and royalties, is based 
on conservative inter- 
pretation of information 
from numerous sources, 
including people in- 
volved with the business 
side of the Boston pop 
band's activities. It ex- 
cludes unauthorized 
sales in which the band 
has no stake. 

The band's share of 
authorized gross is an 
estimated 35 % -to- 
40%. The industry 
standard for the per- 
formers' share of gross, 

from what I can tell, is roughly 35% of the gross," says a 

key business figure for the band. The Kids are not out of 
line with that. The Kids do better than industry standard on 
overall gross." 

Indications are that 1990 sales were well above last 
year's. The band's continued commercial appeal, however, 
is hardly assured, "but," says Peter Zollo, president of Teen- 
age Research Unlimited which compiles TRU *Score ratings, 
a ratio of popularity and familiarity, "pre -teens may be 
enough to keep them in bucks. Look at the charts. They're 
still buying their records and watching their videos. But it's 
the young kids now." 

So far, anyway, the rockers have rolled to new heights in 
several sales categories, including merchandising and music 
videos. 

"Their concert success is as good as maybe the 50 best 
groups ever over the years. Where New Kids broke entirely 

(Photo: Lynn Goldsmith) 

`Their concert success is as good as maybe 
the 50 'best groups ewer over the years. 
Where New Kids broke entirely new ground 
is when it comes to retail. New Kids became 
the retail phenomenon that no one ever had 
(been) because a generation (of young 
consumers) that had never gone into 
department stores looking for these things 
... suddenly went shopping there for 
rock'n'roll things.' 

PAUL GRUSHKIN, Winterland Productions 
new ground is when it comes to retail," says Paul Grushkin, 
o4 Winterland Productions, the merchandising organization 
that iNersis licensing of hundreds of retail items, from 

beach towels to T- 
shirts. 

Grushkin adds, 
"New Kids became the 
retail phenomenon 
that no one ever had 
[been] because a gen- 
eration [of young con- 
sumers] that had nev- 
er gone into 
department stores 
looking for these 
things ... suddenly 
went shopping there 
for rock'n'roll things." 

The band's most lu- 
crative category is 
merchandising, which 
alone generates at 
least $400 million in 
revenues at the retail 
level, including $150 
million sold through 
major retail chains, ac- 
cording to at least one 
Winterland executive. 
At concerts fans buy 
an average of $10 
each, according to 
John Dukakis, VP of 
Bob Woolf Associates, 
the band's business 
manager. 

Even that figure may 
be low, however. An- 

(Continued on page NK -34) 

Donnie Wahlberg on stage with 
Flavor Flay of Public Enemy 
(Photo: S. Jennings /LGI). 

CHARTBUSTERS: 
Kids Fall into Fountain of 
Youth, Wind Up in 
Pop Music History 

By PAUL GREIN 

Ifs fitting that Debbie Gibson was No. 1 the week in 
1988 that New Kids On The Block entered the Hot 100 
for the first time. Gibson, along with Tiffany, had just 

served to remind the music industry of teenagers' awesome 
buying power. 

The industry had largely ignored teens in the decade since 
Shaun Cassidy and Leif Garrett reached the top 10. But the 
multiplatinum success of Gibson's "Out Of The Blue" and 
Tiffany's eponymous debut album in 1987 -88 provided 
powerful evidence that millions of teens were eager to be 
swept up in a pop phenomenon. Moreover, teens craved pop 

Jordan Knight feels the heat 
(Photo: Lynn Goldsmith). 

stars they could call their own. Phil Collins and Cyndi Lauper 
were old enough to be their parents; Tif and Debbie were 
more like the cool girls up the street. 

The next, inevitable step was the emergence of the cool 
guys up the street. Hence, New Kids On The Block, which 
made its debut appearance on the Hot 100 on June 25, 
1988 with "Please Don't Go Girl." It would be nice to report 
that the song exploded out of the box, but in fact it was the 
week's next -to -last new entry, just nosing out a song by 
Bros, another -and far more hyped -teen pop act. 

From those humble beginnings sprang one of the most 
phenomenonally successful acts in pop history. In just 2- 
1/2 years, New Kids On The Block have equalled the 
achievements of some of of the industry's most renowned 
Old Vets On The Block. 

*In September 1990, New Kids tied the Supremes and 
Creedence Clearwater Revival for the most consecutive top 
10 singles (nine) by an American group in the rock era. 

*In September 1989, the group became the first act 

(Photo: Richard 
Pasley /ILGI) 

since the Beatles to have the week's top two new entries on 
the Hot 100.. 

*Last year, New Kids became the first act to land six top 
10 hits in a calendar year since Michael Jackson blitzed the 
charts with seven top 10 hits in 1983. 

* Also last year, the Kids became the first teen group to 
land back -to -back No. 1 hits since the Jackson 5 scored in 
1970. 

The New Kids phenomenon reached full boil the last week 
of November 1989 when the group had three of the top 40 
albums, three of the top 40 sirgles, and two of the top 40 
videocassettes. For a while there, it was a lot like printing 
money. 

(Continued on page NK -42) 
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"You Kids 
Go Out And Play " 

And so they did,rig it in os ve-y own backyard. On February 18.1989, 
Brass Ring hac h p easur of p-esen-ing the New Kids On The Block in 

their Michigcn debut at thei,700-ieat Royal Oak Music Theatre. Ten arena 
sell-outs later (Tossing ove- $3,0(X,',00C.00), thousands and thousands of 
Michigcn fans hcïe been part of something none of us will ever forget. 

Brass Ring Productio7is is proud to be a part of the unprecedented succe 
of New Kids On The Block, and we wish continued success to Jordan, 

Jonathan, Dornie, Joseph, Danny, their families, Dick Scoff, Maurice Starr, 
Lee Stulman, Jerry Ade, and Famous Artist Agency. 

BRASS 
RINGgprwell 

PIODUCIIINS 



INTERNATIONAL IMPACT: 
Exporting the Phenomenal Success of a 

Uniquely American Act into Foreign Markets 
The phenomenon of New Kids On The Block has so 
often been likened to Beatlemania, it was only fit- 
ting that CBS Records International sought to ex- 

port the group's success first to the land of the Fab Four, 
then worldwide. 

The international marketing of New Kids On The Block 
has since made the Fab Five from Dorchester a sensation 
throughout the U.K., Europe and Japan with Latin Ameri- 
ca soon to follow. CBS International president Bob Sum- 
mer recalls: 

"When the New Kids really broke in the U.S. in the 
spring of '89, the initial feeling was the message, the 

look, the staging ... all seemed very 
American and it was not going to be 

a phenomenon 
that was easily 

By THOM DUFFY 

The Kids made their first promotional trip to Japan 
earlier, in 1988, while they were still opening for Tiffany 
back home. They didn't perform live on that trip but their 
appearances included profile- raising commercials for 
Sony, their record label's parent company. 

"Again, with the Japanese, the press was so positive 
that it captured the attention of the always active Japa- 
nese fans," says Summer. "Radio there offered some- 
what less opportunity but the press opened the way and 
there was tremendous marketing support by Sony /CBS" 
in Japan, he says. 

Donnie Wahlberg recorded a duet, "The Right Combi- 
nation," with the Japanese pop sensation Seiko which 
was a modest success in the U.S. but further promoted 
the group's profile in the East. But "the New Kids had 
been established [in Japan] well before that," says Sum- 

mer. 
The most recent international 

market to open 
to the New Kids 

is South America. On Oct. 12, more than 75,000 fans 
turned out to see a bill headlined by the group at the Na- 
tional Stadium in Santiago, Chile, staged as a benefit for 
Amnesty International. 

Despite the group's earlier involvement with causes 
like United Cerebral Palsey, New Kids On The Block were 

`They didn't break (internationally) as an 
image. The music broke them. It was a 

radio-based campaign. The music is what 
carried it to the continent ... We sold it in 
the best way possible, and it succeeded in 
the best way possible.' 

BOB SUMMER 

taking their place at this two -day event beside political - 
event veterans such as Sting, Jackson Browne and Peter 
Gabriel, and they won a lot of new respect" from their 
fellow artists, said one observer at the Santiago shows. 

The acclaim of the thousands of Chil- 
ean fans was deafening as well, said 
John G. Healey, executive director of 
Amnesty International, who says the 
Kids may have found a new audience 

while bringing Al's message to a new youn- 
ger generation. 

In January, New Kids On The Block will be 
among the headliners of the Rock In Rio II 

concert in Rio de Janiero's 170,000 -seat 
Maracana Stadium. Now Summer hopes the 
group's schedule will allow further concert 
dates in that region to fuel their popularity 

and sales there. "To realize their full potential, 
there would have to be a tour," he says. And I 

think we're going to [see them] race right 
through South America." 

Elton John visits backstage 
with the New Kids. 

To realize their full potential, there would 
have to be a tour (to capitalize on their 
appearances at the Amnesty International 
benefit in Chile and Rock In Rio in Rio de 
Janeiro). And I think we're going to (see 
them) race right through South America.' 
BOB SUMMER, President, CBS International 

translated to other cultures. But the best opportunity 
seemed to be in the U.K. and it was essential that we had 
the availability of the group." 

The group made a four -day promotional swing through 
Britain in September '89 and followed that up with an ap- 
pearance on the "Smash Hits" television awards show. 
By mid November, "You Got It (The Right Stuff)" had de- 
buted in the top 30 on the Music Week chart. With- 
in a month, it was at No. 1. 

They didn't break as an image," says Summer. 
The music broke them. It was a radio -based cam- 

paign. And the music is what carried it to the conti- 
nent. I'm happy to say that the introduction of the 
New Kids to the rest of the world wasn't on the 
back of a gimmick. We sold it in the best way possi- 
ble, and it succeeded in the best way possible," through 
the music, says Summer. 

New Kids On The Block finally toured in the U.K. and 
Europe in April 1990. And by that time, the music was 
known," says Summer, "and the European press had 
been to the U.S." to see reaction to the group's shows 
here. (The U.K. tour was marred only when Danny Wood 
suffered a torn ligament after slipping on a stuffed teddy 
bear tossed on stage by a fan in Manchester. He flew 
home to recuperate -but took the gift teddy along). 

Jonathan Knight greets 
Norio Ohga, Chairman, Sony Mu- 
sic. At left is manager Dick Scott, and right, CBS 
President Tommy Mottola (Photo: Larry Busacca). 

Arsenio Hall with the 
New Kids and Dick 
Scott. 

Former heavyweight champ Mike 
Tyson with Dick Scott and 
the Kids. 
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THE TTE BAND OF THE YEAR 
THE GO:_(-3) TICKET OF THE YEAR! 

THE [0¡Tiii3 TEAM OF THE YEAR! 
NEW KIDS ON THE BLOCK 

DICK SCOTT ENTERTAINMENT 
FAMOUS ARTISTS AGENCY 
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coming soon: BOSTON INTERNATIONAL RECORDS 

THE GENERAL 
MAURICE STARR 

THE NEW SOUND IN TOWN 
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HOME ORK 
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MANAGER DICK SCOTT: eill le Sent the Kids Around the Corn 
ound the World and into Permanent 0 

Assk Dick Scott the secret to his success as a power- 
house manager and the response you'll receive is 
imple: "It's all about teamwork, surrounding your- 

self with the right group of people who can get the job 
done." In the case of New Kids On The Block, Scott -an in- 
dustry veteran with over 25 years of solid experience in the 
music business -says it began with producer Maurice Starr, 
"because it always starts with the music. Then, you need to 
create the best team possible, including the best legal peo- 
ple, booking agency, merchandising company, for an act to 
be successful. It's definitely not down to one person's ef- 
forts alone." 

Macon -born Scott's involvement with the superstar act 
represents the culmination of many years of work in the 
field of management and administration and, he recalls, "I 
think my destiny to become a manager was carved way back 
when I was in high school, playing the trombone. I became 
the high school band director and it wasn't so much that I 

had a lot of musical talent, more like I knew about pizzazz! I 

inherited a great band and working with them was the first 
time I ever got to bring out the best in others." 

Although Scott went to Talladega (the renowned private 
college in Alabama) to study chemistry, he confesses that he 
spent "all my spare time in theater, learning about directing 
and staging," skills he applied when he was in the military. "I 
directed an a cappella chorus of about 30 or 40 singers and 
we toured successfully performing at military bases," notes 
Scott, who quips that "I was a frustrated singer myself -I 
wanted to be like Johnny Mathis but somehow that didn't 
happen!" 

Scott's developing ear for talent was put to the test when 
he moved to Detroit and began working at two local radio 
stations as a merchandising director and assistant manager. 
A local talent contest he organized through one of the sta- 
tions at the Fox Theater led to Scott's involvement with then - 
fledgling Motown Records. "Upcoming acts like Mary Wells 
and Smokey & the Miracles would appear on the shows with 
the people competing in the talent contest I'd organized and 
that's how I met Berry Gordy." 

Sensing Scott's all- around skills, Gordy hired him as per- 
sonal assistant. "That was a great training ground for what 
I'm doing now," says Scott. "I got a chance to go out on the 
road with the Supremes when they were super hot. I was 
there when Berry auditioned the Jackson 5. Those were 

some incredible times and I must say that I regard Berry 
Gordy as the most astute person I've ever met, a true ge- 
nüus, someone I've learned so much from." 

After spending five years with Gordy at Motown, Scott de- 
cided to launch his own artist -development company "with- 

'That first tour (with Tiffany) was a very 
successful venture for them. But I began to 
think globally. I felt that if handled properly, 
the group could be the biggest thing in the 
world, and as ` Haugin' Tough' began to 
explode, everything began to take shape, 
particularly with the merchandising, which 
was flying out the window.' 

DICK SCOTT, Manager, 
Dick Scott Entertainment 

NK-16 

Dick Scott and the. New Kids 
(Photo: Christopher Kehoe /LGI). 

out any money! I had several young artists under my tute- 
lage such as the Dramatics, the Jones Girls and 
Enchantment. We kept going until the money ran out," says 
Scott. 

A brief stint working for the Michigan State Fair was fol- 
lowed by an invitation from close friend LeBaron Taylor 
(whom Scott had originally met when Taylor was an on -air 
personality at WCHB in Detroit) to work as director of ad- 
ministration in the then -newly created Special Markets divi- 
sion at CBS Records in 1973. 

With partners Barry Orms and Earl "The Pearl" Monroe, 
Scott branched out on his own in 1976 creating his own 
management company and working with a number of devel- 
oping New York -based acts such as Revelation, Au Natural, 
the Aleem Brothers, and Debbie Allen. It was during this pe- 
riod that Scott first met Maurice Starr. "Maurice and his 
brother Michael Johnson had moved up to Boston from Flor- 
ida and they were an incredibly talented team," Scott re- 

(Continued on page NK -18) 

DECEMBER 15, 1990 



congratulato 
Pss rew Alicia Robe T, 

o°\ Wax ma and Mark có Ndh:/t,_ . o , r`etard Betty WoocY r°y s 
i,c° .a 2P fa' Tough Mere/`h o1, 
Q es Didn't to, 

,'° Oo 
°e 

a 
t ' 41 co `n `n 

V m 

ao ?' co 
% 

, R V G s o 
cß Q . D ' o 

N N c cß Y . 
° . ~ s 3 N c ó 

Cß i Q2i D r-+ 
.7-s..-= F- 

A 
E j o N T ó á 4-- -0 3rn 

c E. o p o 
g,4) g a co 

-ß ,a a CO o o //g c s 
o- o) p 

s 
JO' 1.iuo1 oJ` ' a p oy . 

s bT '' satue 0100 °p a F ao 4o sp nnaN 
,eau 

-04 p MPG/ aeW °° 
uad allauaiW auo a0?e 

&p1o/' r /oaeD ao.Id 115 
112Ium Ueoeu0t 

BOB WOOLF ASSOCIATES 

BUSINESS MANAGEMENT L BS A N G E L E S 

9100 WILSHIRE BOULEVARD 

8TH FLOOR, EAST TOWER 

BEVERLY HILLS, CA 90212 

213.273.0993 

JOHN DUKAKIS 

PARTNER 

M I A M I 

501 HIBISCUS DRIVE 

HALLANDALE. FL 33009 

305.456.0446 

B O S T O N 

4575 PRUDENTIAL TOWER ROBERT G. WOOLF 

BOSTON, MA 02199 CHAIRMAN OF THE BOARD 

617.437.1212 

JILL LEONE DON LEOPOLD 

PARTNER RANDY \:AT.AH. 

GARY WALTERS 

PARTNERS 
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ON THE BLOCK, 
DICK SCOTT & MAURICE STARR 

for making music history, and, 
of course, for making the New 
Kids "900" hotlines ring over 
5,000,000 times! 

Sing on! We love you! 
From all of your friends at 

Info - Tainment 
(Richard Leto) & 

Skyscraper 
Entertainment 
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DICK SCOTT 
(Continued from page NK -16) 

calls. "They were great writers and musicians but I just 
couldn't get them a deal- everybody turned them down. 
Since nothing happened with us, they went off to do their 
own thing." 

For Michael, that meant creating the Jonzun Crew who en- 
joyed a run of hits for Tommy Boy Records in the early '80s, 
later emerging as an accomplished producer, working with 
artists like Clarence Clemons; while brother Maurice, now 
known as Maurice Starr, hit paydirt with New Edition, a team 
from the Roxbury area of Boston, establishing the group as 
chart- toppers. 

"Maurice called me after New Edition and he split and 
asked me to come and do what I do best, which is work as an 
administrator, organizing his music publishing and produc- 
tion companies. In fact," Scott notes, "it's my expertise in 
that area and his as a musical genius that's the reason we 
make such a great team today: he does what he does and I 

do what I do and that's what teamwork is all about." 
In 1984, Starr became a major client with Dick Scott En- 

tertainment, a company whose focus at the time included 
managing several cabaret -style artists. The same year, the 
producer -who had begun working with a number of other 
acts including Con -Funk -Shun -had the idea of putting to- 
gether a musical group with five white members and thus, 
New Kids On The Block was born. Recalls Scott, "I thought 
the idea was great and Maurice literally took the group, 
trained them and really worked with them along with Mary 
Alford who worked with Maurice as co- manager." 

When Alford and Starr had a parting of the ways at the 
beginning of 1988, Scott solidified his relationship with 
Starr: "I became a partner in Big Step Productions [Starr's 
company] and he became a partner in Dick Scott Entertain- 
ment," Scott explains. "That's when I effectively became the 
manager for the New Kids." 

Scott says that Starr had already established some mile- 
stones for the group when he began his management func- 
tion. "The first album for Columbia had pretty much died 
away but the second LP [the multi -platinum 'Hangin' Tough' 
set] had just been released and Maurice had already taken 
the group to the Apollo as well as getting them a guest spot 
on a national tour with teen idol Tiffany through Jerry Ade at 
Famous Artists. But we were all pretty nervous because we 
didn't know what was going to happen with the second al- 
bum." 

Fortunately, a call from a Florida disc jockey to Mark Ben - 
esch, then senior VP of promotion at Columbia Records, re- 
sulted in a major push by the label on the single "Please 
Don't Go Girl," which became the first in a series of top 10 
hits for the group and began what the veritable explosion in 
record sales the New Kids On The Block have enjoyed ever 
since. 

Scott says that with the group being exposed to Tiffany's 
audience, "that first tour was a very successful venture for 
them. But I began to think globally. I felt that if handled 
properly, the group could be the biggest thing in the world, 
and as 'Hangin' Tough' began to explode, everything began 
to take shape, particularly with the merchandising, which 
was flying out the window." 

After what he calls, with a smile, "a few initial fights with 
CBS to get the kind of support we needed for the second 
Tiffany tour, which featured the group with a live band, ev- 
erything really took off. I renegotiated the deal with Colum- 
bia and our merchandising deals and by the beginning of 
1989, I knew that this was really something, that the group 
had reached a whole new level." 

(Continued on page NK -46) 

Dick Scott and Donnie Wahlberg (Photo: Lynn Goldsmith). 
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NEW KIDS OF 
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Pretty Darn floss 
to One Million Sold! 
New Kids On The Block 
play to Sold Out houses in 
Houston, Dallas, Austin, 
Atlanta, Washington DC, 
Baltimore, New Orleans, 

San Antonio, Memphis, 
Pittsburgh, Roanoke, El 
Paso, Lubbock, Albany, 
Nashville and Augusta! 
Box office records con- 
tinue to fall as critics from 
coast -to -coast dub this 
"The Year of the Kids "! 

PACE Thanks... 
The New Kids On The 
Block - Danny Wood, Joe 
McIntyre, Jordan Knight, 
Jonathan Knight and 
Donnie Wahlberg. Plus 
Maurice Starr, Dick 
Scott, Jerry Ade and 
Famous Artists Agency, 
Cathy McLaughlin, Mike 
"Hoss" Keifer, Joe Pap - 
palardo and everybody 
on the staff and crew! 



NEWS 

There was a time when Maurice Starr 
wasn't always the biggest producer 
on the block. He remembers well 

the days when he was the new kid -bang- 
ing down doors in New York week after 
week, in what often seemed a futile at- 
tempt to be taken seriously. 

Starr, who created and then lost the 
New Edition in 1982, endured a long, dis- 
illusioning dry spell through most of the '80s while waiting 
for the New Kids to catch. He often thought of leaving the 
business. "My mouth would say the words, but my body just 
wouldn't do it," Starr says. "Something just kept me going." 

That something was a gnawing feeling that kept haunting 
him. "I just couldn't get it out of my head. I kept thinking 
about what I did with the New Edition," he says. If I could 
do this with five black kids, imagine if I had five white kids ?" 

Through much of the early '80s he floated from label to 
label with his ideas, but few heard him out. Back at his Rox- 
bury, Mass. headquarters he kept himself busy with his 
neighborhood talent shows and minor producing chores. His 
credits grew, but he wasn't satisfied. 

By '84 he'd had enough. 
So he set about creating his 
dream all on his own. He I could care less about 
knew the formula well before I'm in this for success 
he found the actual perform- 
ers: "five white, clean -cut history, 
teen -age boys singing black 
music." The search was on. 

But his "wanna be a star" 
come -ons to children around town were misinterpreted - 
and at one point caused the FBI to launch an official investi- 
gation. So Starr asked friends to help him recruit talent, and 
soon after, his young group was born as Nynuk. After an ini- 
tial shake out that included a name change, a group person- 
nel shift, a three -year wait for radio and a stumble with a 

self -titled first album, the New Kids exploded in late 1988 
with "Hangin' Tough." 

Now Starr is a label darling, able to negotiate for his new 
stable of untried protégés with a carte blanche freedom af- 
forded to very few. He has also been able to resuscitate 
some of his older acts, such as the Superiors, who were first 
to record the New Kids' hit "Step By Step" several years 

PRODUCER /FOUNDER MAURICE STARR: 
He Put This Group Together Like a 

General on a Musical Mission 

Maurice Starr and the New Kids (Photo: Larry Busacca) 

By DEBORAH WILKER 

ago. 
To get to this point, he's worked extraordinarily hard, but 

that's nothing compared to the way he works his kids. 
They call him the General. 
"Nothing is negotiable," he says. "Nothing." 
With just a few notable exceptions, among them Japan's 

Seiko and Tiffany, (who is now managed by Starr's New Kid 
colleague Dick Scott), Starr almost always refuses to do 
business with experienced talent. 

"Older, established performers think their way is the only 
way," Starr says. "When you work with me, it's my way -or 

nothing. That's why I like to 
get 'em young and teach 'em. 

being a millionaire. "I can teach anyone to sing 
in an hour," he boasts. 
"That's the least of it. I ad- 
mit, the musicianship is inci- 
dental. But I'll never compro- 
mise quality. It just depends 
on your definition of quality. I 

know I'm writing good songs that people like. But the way 
they look and act is much more important." 

His artists -many of whom have no performance back- 
ground in any aspect of the entertainment industry -all 

I'm in this to make 

MAURICE STARR 

have this in common: They're clean. 
They're pretty. They finish school. They 
don't do drugs. They don't smoke. They 
don't drink and, as far as anyone can 
tell, they don't fool around. At least not 
in public. 

"Recently Donnie's had a few scrapes 
on airplanes, but that's just part of life 
and growin' up." Starr says. "You can't 

stop it." 
Starr runs a tight ship, particularly when he is in the early 

stages of training new artists. His proteges must abide by 
everything the General says, or they're out -replaced by 
someone just as attractive, just as nice and more eager to 
follow the rules. 

During those early years with the New Edition and then 
the New Kids, Starr perfected his regiment. 

"I worked all my kids so hard so quick," he says. "I leave 
'em just enough time to eat and go to school. I tell 'em if they 
wanna do this, first they gotta almost be crazy because I'm 
gonna work 'em twice beyond what any hard- working coach 
would do. I wanna take 'em and make 'em like Michael Jor- 
dan. It's like going to the Olympics, but harder. 

"First, since most of these kids have never sung before in 
their lives, I train 'em to sing while I'm recording them. Then, 
during lunch break -which is never any more than one 
hour -we're going over show stuff. We review what they've 

(Continued on page NK -40) 

Starr and the Kids at the 
Hard Rock Cafe (Photo: John 
Bellissimo /LGI). 
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The merchandising of 

the New Kids On The 
Block is an existential 

problem. It's not about such 
tangible products as posters, 
keychains, sheets, sleeping 
bags, baseball cards, water 
bottles, watches, clothes, dolls, tape play- 
ers, books, comics, and cartoons. 

The New Kids' merchandising is about 
image: defining, controlling and market- 
ing. 

The biggest asset artists have in their 
career is their image," says Dell Furano, 
president of Winterland Productions, the 
merchandising agent for the massive, 
$400 million -a -year, 100 -licensee New 
Kids' retail business. "And the manage- 
ment of that image - 
both by them as indi- 
viduals and their man - 
agers-is the most im- 
portant factor in their 
career." 

The New Kids' in- 
credible success on re- 
tail shelves across the 
country has turned 
into another career of 
sorts, one whose goals 
don't always mesh 
neatly with the quin- 
tet's first career on- 
stage. 

As entertainers, the 
band competes with 
other performers in an 
arena with fairly set 
parameters: songs, 
singing, dancing, 
lights. As retail mer- 
chandise, the Kids' 
closest competitors 
are a band of radioac- 
tive reptiles and an ob- 
noxious boy with a 

sawtooth hairdo and 
an attitude -none of 
whom are real. 

According to New 
Kids' lawyer Barry E. 

Rosenthal Esq., of the 

MERCHANDISING: The Amazing Business of Defining, 
Controlling and Marketing an Image Explosion 

N 

By KAREN SCHLOSBERG 

Boston law firm Lewin & Ro- 
senthal, there are both ad- 
vantages and disadvantages 
to being human in a material 
world. 

"What you have is the con- 
cept of a real person who can 

be talked to," Rosenthal says, "who isn't programmed, who 
isn't animated, who has his own feelings; who may have a 

different concept of whether he wants his face on a yo -yo, of 
what he wants his image to be on." 

New Kids at the Hard Rock 
Cafe for Hasbro Toys. (Photo: 
John Bellissimo /LGI). 

New Kids pose with animated 
counterparts from the ABC -TV 
Saturday morning cartoon show 
(Photo: Lynn Goldsmith). 

By THOM DUFFY 

ew Kids On The Block called the 60 -city concert 
swing earlier this year the Magic Summer Tour. But it 
was no illusion that the New Kids seemed every place 

at once during 1990. 
The marketing of New Kids On The Block in the U.S. -by 

CBS Records, manager Dick Scott, and creator Maurice 
Starr and their associates -set new standards for exposing 
and tapping the commercial potential of a superstar group. 

As New Kids hits commanded the top 40 airwaves, and 
four consecutive albums climbed the charts in turn, New 
Kids On The Block were on the concert trail almost con- 
stantly, thanks to savvy booking by Jerry Ade of the Famous 
Artist Agency. But the overall campaign for the group went 
far beyond those traditional avenues. 

It included strategically timed home -video releases, pay - 
per -view broadcasts, commercial sponsors like McDonald's 
and Coca -Cola, interactive 900 telephone lines, a Saturday 
morning cartoon, a shelf full of bestselling paperbacks, and 
more than 100 licensing tie -ins coordinated by Dell Furano 
of Winterland Productions. 

"Nothing happens like this [success] from one specific 

`From the book covers to the posters in 
schools to the special treatment in video 
and how we handled it all internally, it was 
really a series of things (that formed the 
New Kids campaign).' 
TOMMY MOTTOLA, President, CBS Records 

THE MARKETING TEAM: 
New Kids Set New 

Standards for Tapping 
the Commercial Potential 

of Megastars 
thing," says CBS Records President Tommy Mottola, re- 
viewing the group's remarkable exposure. "From the book 
covers to the posters in schools to the special treatment in 
video and how we handled it all internally, it was really a se- 
ries of things" that formed the New Kids campaign. 

As the group broke through to headlining and chart-top- 
ping status with the "Hangin' Tough" album in 1989, Co- 
lumbia Records president Don lenner notes how the label 
strategically picked singles to maximize sales not only of 
that disc but others. 

"Last year," recalls lenner, "when it came time to pick a 

B -side for ' Hangin' Tough,' the fourth single from the 'Hang - 
in' Tough' album, we decided to go back to 'Didn't I (Blow 
Your Mind This Time),' a song from the first album" original- 
ly recorded by the Delfonics in 1970. 

"Not only did the A -side hit No. 1," says lenner, "but radio 
flipped the single over and took the B -side top 10. At that 

In practice, the New 
Kids' merchandise ap- 
proval procedures are 
like a series of obstacle 
courses aimed at 
weeding out those 
manufacturers with 
less than purity of im- 
age at heart. Those 
with merchandising 
ideas approach anyone 
in the New Kids' orga- 
nization-Winterland's 
Furano, manager Dick 
Scott, songwriter /pro- 
ducer /founder Mau- 
rice Starr, CBS Rec- 
ords, lawyer Rosen- 
thal -and all calls are 
funneled back to Win - 
terland. 

The organization 
has set up, says Fur - 
ano, a "fairly elaborate 
process" for product 
approval. Winterland 
sends prospective 
merchandisers a ques- 
tionnaire to find out in- 
formation, like types of 
products distributed 
and if the company is 
involved in such mer- 

chandising efforts as other music groups, the NFL, Dick Tra- 
cy, or Disney. Says Furano, "We try lo determine (a) if it's a 
good product; (b) if it's a good company; then (c) whether or 
not it's a product that'll be consistent with the New Kids' 
market." 

Proposed items are given product categories (i.e., printed 
matter for posters), and that product category is sent to 
Scott and Rosenthal for approval. If both approve the cate- 

(Continued on page NK -32) 

point, the [first] album had sold 11,000 copies. It has since 
topped the 3 million mark. And 'Merry, Merry Christmas' 
[driven by the single 'This One's For The Children'] recently 
passed the 2 million mark and will eventually wind up in the 
books as one of the top -selling Christmas albums of all 
time." 

The arrival of the "Step By Step" album this past June 
also signaled new marketing approaches. For the first time, 
a longform, sell- through video was released simultaneously 
with the CD, cassette and LP versions of "Step By Step." 
The title track, chosen as the album's first single, was issued 
with a previously unavailable track, "Valentine Girl" as the 

(Continued on page NK -44) 

New Kids take the stage for Coca -Cola 
(Photo: Lynn Goldsmith). 
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LONGFORM BREAKTHROUGH: 
Fab Five Score With the No. i All -Time 

Music Video ... No. 2 ... and No. 3 
By MELINDA NEWMAN 

The No. 1 top -selling music video of all time belongs to 
the New Kids On The Block. The No. 2 bestselling mu- 
sic video of all time belongs to the New Kids On The 

Block. And the No. 3 biggest -selling music video belongs to 
the New Kids On The Block. Quite a coup for a band that no 
one had heard of five years ago. 

Such feats should make it no surprise that CBS Music Vid- 
eo Enterprises, the music video division of CBS Records, is 
singing the band's praises. "We've sold 3.5 million units on 
New Kids On The Block. That's enough to put any company 
into business," says Debbie Newman, CMV VP of program- 
ming & marketing. 

The group's first longform "Hangin' Tough,'' a four -song 
clip compilation with wraparound interview footage, has 
sold 1.2 million copies. Concert longform "Hangin' Tough 
Live" has sold 1.25 million and clip and live- footage long - 
form "Step By Step" has sold l million. Of course, it's only 
been out a few months. 

With the previous bestselling music video tittle belonging 
to Michael Jackson for "Moonwalker," which sold 850,000, 

Jordan Knight on 
stage with 

opening act 
Lisa Stansfield 

in the air 
(Photo: Neal 

Preston). 

no one could have predicted the success of the 
New Kids. "I think initially on 'Hangin' Tough' 
we were caught by surprise," Newman says. 
"We were manufacturing like crazy." 

But CMV wasn't so surprised that they 
weren't thinking ahead. One of the four videos 
on "Hangin' Tough" was the live clip of the title 
track that was shot for the "Hangin' Tough 
Live" concert video. The performance film was 
released in November 1989, four months after 
the clip compilation. 

Bryan Johnson of the Film Syndicate pro- 
duced "Hangin' Tough" and "Hangin' Tough 
Live." 

"When you see the home videos all as a piece, 
you can see the development of the band," says 
Johnson. The New Kids were not made by vid- 
eo, but it certainly was one of the biggest con- 
tributing factors." 

In planning the videos, Johnson, director 
Doug Nichol and Columbia Records executives 
cultivated a style and image that the Kids' fans 
could relate to. 

They were started at urban radio, but when 
radio found out they were white they dropped 
them," says Johnson. "What turned it around was 'Please 
Don't Go Girl.' We created this whole image video -wise and 
then when the band toured, it backed up what they were on 
the video. They were feeding on the same image." 

And that image appealed to millions upon millions of girls. 
"The only thing we worried about was the lack of male fans. 
When we did the concert longform we showed [Columbia 
Records VP] Jack Rovner a rough cut of 'Hangin' Tough 

(Continued on page NK -36) 

Top: New Kids with Florence Henderson 
on United Cerebral Palsey telethon. 
Above: New Kids and manager Dick Scott work out on 

"Good Morning America" with hosts Joan Lunden 
and Charles Gibson. 

CONCERTS: 
The Road to Super Success Is Paved With Non-Stop 

Touring, Dancing, Singing ... and Screaming 
By JULIE ROMANDETTA 

The road is the lifeline of the New Kids On The 
Block. The superstar teen group built its block- 
buster reputation through years of virtual non- 

stop touring. 
The New Kids' road stamina is staggering: 

In the past two years, they've given an esti- 
mated 350 concerts and raked in a consider- 

able fortune in ticket sales. After tour- 
ing most of the U.S., Canada and 
Europe earlier this year, the New Kids 
are on the road again for another North 

American tour that will keep them 
busy until Christmas. The group - 
21- year -old Donnie Wahlberg, 17- 
year -old Joe McIntyre, 21- year -old 
Danny Wood, 20- year -old Jordan 

Knight and his 22- year -old 
brother Jonathan -keeps a 

breakneck schedule that 
would make even the most 
seasoned road pros winded. 

"Touring is our bread and 

Above the 
stage with the 

high -flying Don- 
nie Wahlberg 
(Photo: Neal 

Preston). 

Tiffany with Jordan and Jon 
Knight (Photo: R. Corkery/ 

!GI). 
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Donnie Wahlberg 
tenderizes fan: "If 

you want the truth, I 

just think it was 
destiny." 

butter," manager Dick Scott says. "There's just an incredi- 
ble demand to see them -we can hardly keep up with it. But 
we're trying." 

The Kids road success is due in part to their dynamic 
stage show and appeal with young female fans. But the 
group has also prospered because of shrewd moves by 
booking agent Jerry Ade (the head of Famous Artists Agen- 
cy) and manager Scott and his team at Dick Scott Entertain- 
ment. 

Ade hooked up the New Kids and teen queen Tiffany dur- 
ing her spring and summer 1989 tours. Ade and Scott 
wanted the Kids performing in front of the young teenage 
girls who flocked to Tiffany's concerts. Their strategy 
worked: Midway through the summer trek, the Kids 
emerged as the main attraction and Tiffany was relegated to 

`Towhuj is oar bread and butter. There's 
just an incredible demand to see them-we 
can hardy keep up with it. But we're 
trYin' 

DICK SCOTT 

opening act. 
"[Tiffany] was a big break for us." producer /songwriter 

Maurice Starr says. "It gave the boys the exposure they 
needed to exactly the right audience." 

Scott and Ade have a simple tour philosophy for the New 
Kids: They will play anywhere. The group has criss- crossed 
the U.S. numerous times, become the "house band" at Dis- 
neyland and Disney World, performed at an Amnesty Inter - 

(Continued on page NK -48) 
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TEP -BY -STEP 
you've created THE 
image of success for 
the 80's and 90's. 
CGI congratulates the 

NEW KIDS ON THE BLOCK 
with special thanks 
to Dick Scott General 
Entertainment, Lewin 
chi Rosenthal, and 
Maurice Starr. 'We're 
proud to be part of 
your achievements 
and wish you much 
continued success 

CGI 
We 'ti keep you looking great... 
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quality control system. and our complete 

superior pre -press services and products. 
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For Winterland, making history with 

the New Kids has been phenomenal. 

They haven't just rocked the plaget - 

they're universal. 
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Thanks to Danny, Donnie, Jonathan, Jordan, Joseph, Dick Scott and Maurice Starr. 

We're proud to be a part of the most exciting merchandising phenomenon in music history. 

ART ROCK FASCINATIONS TOYS & GIFTS, INC. PARKER BROTHERS 

ASSOCIATED MARKETING FLIPP TIPPS PEL -BAR INDUSTRIES, INC. 

BACKSTAGE PASS JAY FRANCO & SONS, INC. POCKET BOOKS 

BETALLIC INCORPORATED S. GOLDBERG & CO, INC. PUPPET KOOLER INDUSTRIES, INC. 

BETRAS PLASTICS INC. HARVEY COMICS ENTERTAINMENT, INC. REMCO TOYS 

THE BIBB COMPANY HASBRO, INC. SEWARD 

BRIEFLY STATED INC. ICONS I` LYNN GOLDSMITH SPECTRA STAR 

BUTTON -UP COMPANY IMAGINE TRANSFERS LIMITED STARLINE CREATIONS, INC. 

BYSTANDER PRODUCTIONS IMAGININGS III STENCIL AIRE, INC. 

CAROUSEL BY GUY, INC. JCP EXPRESSIONS, INC. SUPERSTARS MERCHANDISING CO., INC. 

CELEBRITY T'S KIKI INTERNATIONAL CORPORATION T -LITE INC. 

CHICAGOLAND PROCESSING CORP. KING EMBROIDERIES, INC. TECHNICRAFT INDUSTRIES 

CHALK LINE KOOCHY KONCEPTS, INC. THE THERMOS COMPANY 

CLASSICO SAN FRANCISCO, INC. LANDMARK GENERAL CORPORATION TIGER ELECTRONICS INC. 

DANILO PROMOTIONS LIMITED LEE COMPANY THE TOPPS COMPANY, INC. 

DIAMOND PUBLISHING MARIMAC UNIQUE INDUSTRIES, INC. 

DOWNPACE LTD. MILTON BRADLEY COMPANY VERKERKE MONDADORI GROUP 

EMEA CONSULTING, INC. NAUGHTY BITS, INC. WESTERN PUBLISHING COMPANY. INC. 

ERO INDUSTRIES, INC. NELSONIC WONDER GRAPHICS INC. 

ESSEX MANUFACTURING, INC. O.S.P. PUBLISHING, INC. WORLD INTERNATIONAL PUBLISHING LTD. 

JACQUES FAREL & THE STARS LTD. ORIGINAL PRODUCTS, INC. WORMSER COMPANY 

The family of New Kids On The Block merchandise licensees. 
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GIANT STEPS 
(Continued from page NK -4) 

sister had seen Nynuk open for Lisa Lisa & Cult Jam at a 

Boston -area club) was the last to come aboard. 
"I put a gleam in their eyes," says Starr, recalling the 

group's earliest days. "We [considered] about 50 different 
kids. But I knew from Day One we had the chemistry right. It 
was the way they walked, the way they talked." And the way 
these five young white men, who had been bused to racially 
mixed schools in Boston, embraced the roots and rhythm of 
black music, the base of the New Kids' sound, as Starr craft- 
ed it. 

Another member of the team was involved early on, man- 
ager Dick Scott, who previously had managed Starr's busi- 
ness affairs. 

"When Maurice put the group together," says Scott, "my 
first memory of them came after Mary Alford invited me up 
to the house where they had a rehearsal studio in the base- 
ment, where they performed for me and I evaluated them. 

"I should tell you," adds Scott, "that Maurice's vision of 
them was that they were always going to be great." 

Columbia Records signed the group -but said the name 
Nynuk had to go. In its place came a phrase from a rap writ- 
ten by Donnie Wahlberg and it became the title of the 
group's first Columbia album, "New Kids On The Block." In 

1986, the debut disc was released -and it flopped. 
"Don't forget that we had gone through that one album 

that had failed and were ringing our hands," says Starr. 
"Then CBS gave us another chance." 

The followup, "Hangin' Tough," was released in 1988 
and contained the track "Please Don't Go Girl." It also faced 
tough going until Randy Kabrich, then -program director of 
WRBQ -AM -FM (Q105) in Tampa, Fla., told Columbia's pro- 
motion staff the track was breaking big in his market. 

Then came an offer that the group, Starr and Scott all 
credit as igniting the fuse of the New Kids explosion. Jerry 
Ade, head of the Famous Artists Agency, suggested that the 
group open for fellow teen -sensation Tiffany on her summer 
tour in 1988. 

"I attribute a great deal of the Kids' success to that very 
first tour with Tiffany and we just sort of went along for the 
ride," says Scott. "I guess when I first realized this was go- 
ing to be something very big was after that first outing with 
Tiffany and I saw the reaction of the crowd." 

Ade has since booked all of the New Kids' arena and stadi- 
um tours while Scott and Starr have since returned the favor 
to Tiffany by becoming her manager and producer respec- 
tively. 

"I'm happy to have been able to play a small part in de- 
veloping the New Kids] over the last couple of years, con- 
tributing my experience and ideas where they were needed," 
says lenner. "Columbia has played a strategic role in the im- 
aging process of the group at every stage. 

"At the same time, a tremendous amount of credit is due 
Maurice Starr for his brilliant work both inside and outside 
the recording studio. Likewise, Dick Scott, who has had a 

clear vision and a cool head in the heat of all the craziness 
that seems to surround the New Kids. The third member of 
this behind -the -scenes brain trust is Jerry Ade of FAA, 
whose booking finesse is an integral part of the mix." 

Within a year of the first tour with Tiffany, New Kids -ma- 
nia was breaking out all over. By September '89, the "Hang- 
in' Tough" album and its title single were both bulleted at 
No. 1 on the Billboard charts. As the group continued to 
tour, Starr recorded vocal parts on the road for their third 
Columbia album, a collection of holiday standards "Merry, 
Merry Christmas," which also included the single "This 
One's For The Children." In a move that reflected a growing 
awareness on the part of New Kids On The Block, the group 
donated its artist royalties from the Christmas single to 
United Cerebral Palsey while CBS donated its share of the 
disc's profits. The group was previously involved with the 
United Cerebral Palsey organization, appearing on UCP's 
national telethon three years in a row. They have also made 
an anti -drug and anti -alcohol abuse stance a hip part of their 
personae. 

"We've witnessed a remarkable growth that we can all 
take pride in," says lenner. "But the New Kids have always 
tried to give something back. Their concern with a wide vari- 
ety of social issues has expanded from such causes as Unit- 
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WE MADE POSTER HISTORY TOGETHER - OVER 10,000,000 SOLD AND COUNTING! 

LOVE AND THANKS TO JONATHAN, JORDAN, JOE, DONNIE, DANNY, DICK SCOTT, 

MAURICE STARR, BARRY ROSENTHAL, MARK WEINER, WIN WILFORD, PETER 

WORK, BISCUIT, JAY KRUGMAN, AND LARRY BUSACCA, ANDRE CSILAG, LYNN 

GOLDSMITH, CAROLYN GREYSHOCK, JEFF KATZ, BETTE MARSHALL AND TIMOTHY WHITE 

Dick Scott and the New Kids on the road 
(Photo: Neal Preston). 

ed Cerebral Palsey to the recent Amnesty International con- 
cert in Chile [in October] where they played to more than 
100,000 people. 

"I have to believe that the relationship between the New 
Kids and the fans has been at the heart of the group's suc- 
cess. Here we have a streetwise bunch of guys who combine 
a pop sensibility with a positive, upbeat, anti -drug, anti -alco- 
hol image," says lenner. "This message has struck a respon- 
sive chord not only with the fans but with their parents as 
well." 

New Kids On The Block kept up the momentum with the 
release in the summer of 1990 of "Step By Step," their 
fourth disc for Columbia Records. For the first time, the la- 
bel simultaneously shipped a home -video title tied to the al- 
bum. "Step By Step" is the group's third home -video title, 
following the success of the "Hangin' Tough" and "Hangin' 
Tough Live" videocassettes. 

The title song of the album and video "Step By Step" be- 
came the group's eighth consecutive top 10 single, follow- 
ing "Please Don't Go Girl," "The Right Stuff," "I'll Be Loving 
You Forever," "Hangin' Tough," "Cover Girl," a cover ver- 
sion of the Delfonics' "Didn't I (Blow Your Mind This Time ?)" 
and "This One's For the Children." Those were followed into 
the top 10 this fall by the playfully Beatlesque "Tonight." 

Surprisingly, perhaps, income for the group from the 
sales of records, videos and concert tickets combined don't 
match up to New Kids savvy sponsorship and merchandis- 
ing tie -ins. By one estimate, merchandise, and licensing ac- 
counts for 80% of the New Kids' earnings. The group's 
sold -out 1990 tour was sponsored by McDonald's and 
dubbed the "Magic Summer Tour" in a nod to a Coca -Cola 
advertising campaign for which the Kids filmed TV spots. 
The New Kids name is licensed to more than 100 compa- 
nies for products ranging from bubble gum in cassette box- 
es to 12 -inch New Kids dolls from Hasbro. The group's mer- 
chandise, marketed under the direction of Dell Furano at 
Winterland Productions, averages sales at concerts of $12 
to $15 per fan. 

On other fronts, ABC -TV launched a New Kids cartoon on 
Saturday mornings this fall and the group is expected to 
make its motion picture debut -with accompanying sound - 
track-in late 1991. 

"I'm really looking forward to watching these guys contin- 
ue to grow, and direct their talent to new areas," says len- 
ner. "People may not realize the New Kids have worked with 
a number of artists over the past year -including Rick Wes, 
Ana and Seiko -and are always working to strengthen them- 
selves as producers and songwriters. 

"I know that they want to take on more active, creative 
responsibilities with Maurice Starr. And I haven't even be- 
gun to talk about their solo projects -we'll save that for the 
next New Kids' special issue." 

BILLBOARD DECEMBER 15, 1990 
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When 
it's time 
to get 
your 
show 
on the 
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NEW KIDS 
"HANG 
TOUGH" 

with 
Entertainment 
Travel 

Thanks from 
NICK GOLD 

MERCHANDISING 
(Continued from page NK -22) 

gory, it's then sent on to the New Kids themselves, still only 
as a category. They now have a full -time employee, director 
of merchandise approval Barbara Pezzella, in charge of ob- 
taining approvals or disapprovals from the band. If the band 
approves, it signs an approval form, Scott and Rosenthal 
sign the form, and it's sent back to Winterland, who negoti- 
ates a deal with the company. 

All this, notes Rosenthal, is still only approval for "a con- 
cept." And it's also, apparently, the easy part. The next 
steps in the approval process require, Rosenthal says, that 
the manufacturer be willing to "make a fairly substantial 
commitment financially," because, he says, "unless it's fi- 
nancially important to the Kids, there's no sense in doing it. 

"And the manufacturer has to be willing to be involved in 
our approval process," Rosenthal continues, "which is a 

very, very stringent, difficult, not -normal approval process. 
Our attitude is that if a manufacturer is not prepared to be 
involved in our process, then let's stop the negotiations. Big 
companies who are usually able to get what they want from 
artists who just want the money are not used to dealing with 
this organization ... We're prepared to say no." 

One of the major differences in the New Kids' approval 
process, for example, is that in most deals, a manufacturer 
sends an item for approval, and if it isn't approved in five 
days it's considered approved. With the New Kids, if an item 
isn't approved in five days, it's considered rejected. Also, 
two prototypes are required -one for Pezzella and one for 
Scott -not just the typical artist's rendering. 

A marketing plan is also required, and any deal includes a 

manufacturer agreeing not to use the product as a premium 
tie -in. 

"What we don't want is to be tied to products that we 
haven't made a deal with," Rosenthal says. We don't want 
to see Hasbro selling dolls to McDonald's and then McDon- 
ald's just giving away New Kids' dolls, and now suddenly 
we're endorsing McDonald's, when we don't have a relation- 
ship with McDonald's." 

(The New Kids did, of course, have a recent relationship 
with McDonald's, who sponsored their "Magic Summer" 
tour, which went "extremely well," according to McDonald's 
spokesperson Susan Bergen, and no one is ruling out the 
possibility of any future activities.) 

In order to control the packaged image of the New Kids, 
the organization requires that manufacturers choose pic- 
tures from the New Kids' Image Archive, a three -volume col- 
lection of preapproved photos for use in all the New Kids' 
merchandise. Very few of the licensees are given exclusive 
rights to any of the photos, but the number of licensees that 
can use each photo is limited. 

The Image Archive was designed by the Boston -based 
firm CGI Inc., a pre -press color separation company. Pho- 
tographers' sessions are approved by the New Kids, and ap- 
proved transparencies are sent to CGI. CGI creates comput- 
er- generated, digitized images through a Scitex machine; 
these images, which are constantly being updated, are 
stored on optical disks. The Scitex machine can clean up 
pictures in a more detailed, natural fashion than airbrush- 
ing, and there's little chance of transparencies finding their 
way out of a photographer's studio into the hands of pro- 
spective bootleggers. 

"What we're trying to get a hold of is a managed, market- 
able image," says Steven A. Jewett, vice president of the Im- 
age Archive system, "whether it's Keith Richards or Joe Mc- 
Intyre. It's important that the artists know they control their 
image. 

The merchandise surrounding the New Kids is a signifi- 
cant part of what they're about," Jewett adds. He says that a 

good deal of effort is put into making sure the merchandise 
is of good quality, by keeping a tight control on its manufac- 
turing process and the images that are used. 

The whole approval process -not including manufactur- 
ing and distributing -usually takes between two and four 
months, says Rosenthal. 

Considering that Winterland, at first, was hesitant to take 
on New Kids On The Block, and that hardly anyone in the 
organization had wide- ranging retail experience, their mer- 
chandising progress has been remarkable. 

The New Kids approached Winterland in 1988, at the 
start of a tour they were doing with Tiffany -a tour that 
started with them as openers and ended with them headlin- 
ing. Winterland signed the deal in early 1989. 

At first, Rosenthal says, Winterland provided the usual 
concert merchandise -T- shirts, hats, buttons, banners, pro- 
grams. "It became obvious pretty early on that we had a fa- 
natical fan following," Rosenthal says, noting merchandise 
sales at an average of $12 to $14 a head; some small ven- 

Solid -gold Kids and platinum parents 
(Photo: Larry Busacca). 

ues approached the ticket price in terms of merchandise 
bought. 

All involved were concerned with being responsive to 
fans' desires for more merchandise, yet the track record for 
pop stars who crossed over into retail merchandise was not 
good. 

Winterland had one person working a retail beat, and he 
convinced J.C. Penney's to take on New Kids' merchandise, 
which at the time was limited to what was sold at concerts - 
T- shirts, posters, buttons, hats, calendars. 

The positive response at Penney's created the need for 
more merchandise, and caught the attention of other retail- 
ers, who wanted in on the New Kids' action. The massive 
amount of touring the New Kids did from the beginning of 
1989 until now drove, and has continued to drive, retail 
sales by generating mini -promotions in each city. 

There was no real organized merchandising system within 
the New Kids' organization at that point, says Rosenthal: 
"We reacted as opposed to acted. We still didn't have con- 
trol of how to go about this, plus it had never really been 
done before ... So we had to start developing a system - 
which we're still developing -to find product that the cus- 
tomer wants without insulting the values of the act. Because 
the act is real people: We are not the Simpsons, we are not 
the Ninja Turtles. We are five boys with feelings who don't 
necessarily want to see their faces out there on every trin- 
ket, just to be merchandised." 

The business side of the New Kids' organization then be- 
gan to have weekly meetings to focus on what was needed, 
says Rosenthal. "What are the products we think we should 
be associated with, why did we want to do it. We were now 
expanding the group and we needed financial support to 
make the group and its performance more spectacular, 
more enjoyable, more entertaining. All that takes money, 
and we no longer wanted to look to the record company. 
Now we had these other channels." 

The organization's first idea was to seek a combination 
tour sponsorship /endorsement, with the product of choice 
being a sneaker. Though that has not yet materialized (one 
of the reasons, notes Rosenthal, is that there are five differ- 
ent Kids who like five different sneakers), the organization 
learned much about negotiating and, as Rosenthal says, 
"what corporate America needs from rock'n'roll." 

"Prior to New Kids," Furano says, "rock'n'roll had its gen- 
eral retail distribution, which was pretty limited to posters, 
T -shirts and hats -pretty close to what is sold at the con- 
certs. What's really happened with New Kids is that, first of 
all, mainstream retail -Penney's, Sears, Nordstrom's -has 
all discovered rock'n'roll and the incredible selling power of 
this merchandise. And a broader range of licensees that 
generally do sports and film merchandise said, 'Hey, let's do 
music.' " 

The organization carefully studied the successful mer- 
chandising techniques of pros like the NFL, movies like 
"Dick Tracy," other teen sensations like the Simpsons and 
the Ninja Turtles, and, of course, the quintessential market- 
er, Disney. 

"We said, Who is the best merchandising company in the 
world ?,' and we copied them," says Rosenthal. "I decided 
that it's Mickey Mouse, so I deliberately learned, as best I 

could, everything they did." 
Ultimately, Rosenthal says, he did learn "what it is they do 

to protect their image, because what most people don't real- 
ize is that protecting the image was the most important 
thing for us, controlling the image of our Kids." 

The first item to take off was posters -not just group 
shots, but posters of individual Kids. 

( "One of the concepts of this group was that they were 
five individuals," Rosenthal explains, "They have their own 
sets of fans. That was from the artist's point of view -not 
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necessarily from Maurice Starr's point of view. 
"Our concept was to make these kids bigger than the 

group so they cannot be replaced. Fan appeal to the kids as 
individuals was the insurance that we did for our clients, be- 
cause we weren't merchandising people, we were represent- 
ing five individuals who work together as a partnership. It 
was something we discussed with their families and with 
them," Rosenthal adds. 

Then the merchandise diversified -postcards, poster 
books, jewelry, baseball -type trading cards, sleeping bags, 
bed sheets, poster puzzles, beach towels, watches, jackets, 
cups, laundry bags, balloons, boxer shorts, pajamas, water 
bottles, rainwear, umbrellas, gloves, scarves, mittens, show- 
er curtains, sunglasses, sunglass cords, Iunc, boxes, mir- 
rors, slippers, paper tattoos, belts, socks, sweaters, storage 
trunks, bedspreads, and, of course, Hasbro Inc.'s two lines 
of dolls -one in concert clothes with a stage set available, 

and one in street clothes. 
Is this just enough or is it too much? There is a great po- 

tential for over -merchandising, which is something that con- 
cerns everyone in the organization. 

Some of the mass amounts of merchandise for sale in 
stores, Furano points out, is not legitimate: "We've had tre- 
mendous pirating problems." 

As for the New Kids themselves, says Rosenthal, "[they] 
don't want to be over -commercialized, [they] don't want to 
be known as a spectacular marketing phenomenon as op- 
posed to an artistic phenomenon. They want to be known as 
artists, they want to be treated as artists, not as something 
that's commercialized." 

"There's no question that there's been a lot of merchan- 
dise done," says Furano. "It's a difficult issue for the artist: 
On the one hand, they want to fill the pipeline and the de- 
mand; and on the other hand, they don't want to overdo it. 

©1990 BIG STEP PRODUCTIONS, INC. 

THANKS A MILLION. 
UNIQUE extends a special thanks to the NEW KIDS 

ON THE BLOCK M, their Manager Dick Scott, Producer Maurice 
Starr, Winterland Productions, Barry Rosenthal and Mark Weiner 

for the tremendous success we've enjoyed this year. 
UNIQUE INDUSTRIES brings you a winner with the NEW KIDS ON THE BLOCK`" 
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NEW; 

It's very, very difficult to control." But, he adds, "The sales 
have continued to be extraordinarily strong." 

"If I were to see any signs of it slowing down ...," agrees 
Rosenthal. "Just ask Hasbro, who'd love to find 20 more 
manufacturers for these dolls because their problem is they 
can't manufacture enough. And this is before Christmas ... 
This is Cabbage Patch, the long waiting lists in stores." 

"After the first month, the dolls sold 1 million pieces," 
says Wayne Charness, Hasbro VP of corporate communica- 
tions. "They've been consistently hot." And, he notes, the 
interesting thing about the dolls is that they've also ap- 
pealed to an older- than -normal market. Usually, he says, the 
audience for dolls starts around age four and tops off at 10. 
"Here," he says, "we've captured the traditional market and 
expanded it upwards to 15 -, 16- year -old girls, who buy the 
dolls as 3 -D posters." 

The newest additions to New Kids' merchandise is a novel 
series published by Simon & Schuster's Pocket Books in the 
vein of the Hardy Boys or Nancy Drew; and a comic book 
whose images are based on the New Kids' new half -hour Sat- 
urday morning cartoon show. The comic book is a joint ven- 
ture between New Kids and Harvey Comics, called Harvey 
Rockomics, which is negotiating with other artists for more 
books -the first signed up is M.C. Hammer. 

The animated series, produced by DIC Enterprises Inc. 
and shown on ABC, will be spinning off its own sets of mer- 
chandise, some of which is material that wouldn't be ap- 
proved for the New Kids' real images; merchandise that 
skews younger audiences. Of half -hour children's shows, 
says Andy Heyward, president of DIC, the show is already 
rated No. 2 in children ages six to 11, which is the top de- 
mographic for children's programming. 

"This is a younger fan," says Rosenthal. "And now we can 
do products that we were not doing before because we 
didn't want to appeal to such a young fan -coloring books, 
sticker books, things that are for littler kids." 

Merchandise in the pipeline includes pretend, laminated 
backstage passes that can be worn as jewelry (which will 
also be expanded to other artists), and a video game. And 
the New Kids will probably be approving some merchandise 
to be used as premium tie -ins, for example, putting stickers 
in a potato chip bag. 

The rest of the world needs to be merchandise -aware, and 
when the New Kids go to Japan in January of 1991, Europe 
in April, May and June, and South America in July, Winter - 
land and its licensees will be ready, although the exact na- 
ture of the items -if there will be exclusive merchandise, or 
product in different languages -is not yet known. 

Then there's the upcoming movie, which has a very tenta- 
tive release date of late '91. It's currently in development. 
That will bring with it whole new merchandising possibilities, 
depending on plotline and the characters the New Kids play. 

Things that won't be seen on the shelves include Christ- 
mas decorations, candy bars, shoes, perfume, hair and skin - 
care products, and breakfast cereal. 

They shy away from specifically female- oriented products 
simply because, says Rosenthal, The boys do not want to 
endorse products they don't use. They don't use perfume." 

As far as cereal goes, Rosenthal has in his office a proto- 
type breakfast cereal. It's a beautiful box filled with sugar- 
coated Wheat Chex -type cereal with marshmallows shaped 
like little instruments and notes, which was designed by the 
New Kids. Rosenthal says that Ralston Purina spent "mil- 
lions of dollars" to develop the box and the cereal, which the 
company projected would sell 2 million boxes a month. A 
focus group was held, at the suggestion of the band; there 
was a cereal- tasting breakfast for the Kids. They loved it. 

But at the end, someone decided it wasn't the right time 
yet, and because the Kids operate on an all -or- nothing vote, 
the cereal is sitting in Rosenthal's office. And if the Kids ever 
decide the time is right, Ralston Purina might need six to 12 

(Continued on page NK -36) 
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NEW 

BILLION- DOLLAR BOYS 
(Continued from page NK -10) 

other executive familiar with the band's finances says the 
oft- bandied Winterland number represents wholesale sales 
and that the retail level would be double that. That would 
push the band's total gross to about $1.2 billion. 

Similarly, the band lays claim to setting a new standard in 

sales of music videos. 
"New Kids are the largest video sellers of all time, sur- 

passing even Michael Jackson, with roughly 3.5 million 
copies of their three titles," says Nancy Sullivan, associate 
director of publicity for CBS Music Video (CMV), in refer- 
ence to " Hangin' Tough," "Hangin' Tough Live," and "Step 
By Step," each of which has sold more than 1 million units. 

Colleague Debbie Newman, VP for programming & mar- 
keting at CMV, concurs. "Michael Jackson's 'Moonwalker' 
was the largest selling video until the New Kids." About 
850,000 units of "Moonwalker" and 500,000 units of 
"Thriller" are believed to have been sold. 

All told, New Kids appear to have sold $64.18 million 
worth of videos domestically, and another $9- to -$10 mil- 
lion abroad. 

Still, sales of albums exceed even that figure and consti- 
tute the band's second largest category of revenue. 

Domestic sales of the band's four albums now exceed 17 
million units, says Columbia Records' VP for sales Richard 
Kudolla. According to their respective suggested list prices, 
that would translate into retail sales of $143.8 million. 

Overseas sales have topped 5.63 million units, according 
to Columbia Records. Calculated according to list prices for 
different formats such as compact disc, tape, and vinyl, the 
estimated retail sales would be at least $61.4 million. 

The band's third -ranking category is concert gate re- 
ceipts, which tour director Doug McNeill of Famous Artists 
Agency insists will total $120 million by the end of 1990, 
although that figure is about double the gross counted by 

Amusement Business magazine's authoritative Boxscore. 
The 60 shows played during this past summer's vaunted 

tour drew 1.85 million fans, who paid $40.7 million for tick- 

ets, McNeill says. 
"The band's ticket sales are comparable to anyone's," 

says Famous Artists president Jerry Ade. " ... We sold out 
seven stadiums in nine days, ... grossing about $1 million a 

day, actually $10 million for those nine days ... We played a 

baseball stadium in Shreveport [La.], where the building 
manager said to me, I haven't seen anything like this since 
Elvis. People camped out here to buy tickets.' " 

The band's singles recordings also make cash registers 
sing. No less than 5.3 million units of eight singles released 
between February 1988 and September 1990 have 
crossed domestic checkout counters, according to Colum- 
bia Records. With list prices of $2.49 to $3.49, with an av- 
erage of $2.99, that would mean retail sales of $15.9 mil- 
lion. 

Overseas, another estimated 3.1 million singles have gen- 
erated $10.07 million in sales overseas, based on an aver- 

Joe McIntyre and Danny Wood with Bobby Brown 
(Photo: S. Jennings /LGI). 

age price in dollars that Columbia Records pegs at $3.25. 
Some categories have become delicate subjects. 
A year ago, publicists for Info -Tainment, the Philadelphia 

company that runs the Kids' 900- te''ephone lines, were still 
willing to boast publicly that 2.5 million fans had dialed the 
900 numbers, spending an average of $4 per call, generat- 
ing some $10 million in business. 

These days the firm would rather not talk specifics, for 
fear of abetting pirates and competitors. The band and its 
agents have taken a number of businesses to court on 
charges ranging from operating unauthorized 900 phone 
numbers to trademark infringement. 

Based on an estimated volume that has doubled to 5 mil- 
lion calls, revenues would now total $20 million. Conserva- 
tively halving that yields $10 million. 

The band's fan club is yet another stream of revenue, with 
about half of the 1 million fans on the band's mailing list 
enrolling as $20- dues -paying club members, according to 
John Dukakis of Bob Woolf Associates. 

Several books about the Kids are in book stores. Sales are 
estimated at $2 million. 

Finally, there are fees and royalties for utilizing the Kids in 

commercial endorsements or bas ng films and television 
shows on them. Various estimates put this aggregate at 
about $15 million. 

ESTIMATED GROSS REVENUES 
Merchandise $400,000,000 
Domestic albums 143,820,650 
Concerts 120,000,000 
Domestic videos 64,180,000 
Foreign videos 61,400,000 
Domestic singles 15,897,830 
TV, Film, Commercial Endorsements . . . 15,000,000 
Foreign singles 10,075,000 
Fan Club Memberships 10,000,000 
900 -Telephones 10,000,000 
Foreign videos 9,000,000 
Books 2 000,000 

TOTAL $861,373,480 

COIVGRA TUL A T! OIVS 

To Maurice, Lick, and The New Kids on the Nock 

I am proud to have been a part of your success . . . 

Boston, rviaasar.,,jset. 

fECUTIVE PRODUCERS: 

Larkin Arnold -Erik Nuri 

NEW KIDS ON THE , 

(M. Starr, D. Wahlberg) 

ARE YOU DOWN? 
(M. E. Nuri, K. Banks, D. Wahlberg) 

C1/ß` 

SPECIAL THANKS TO 

"GOD" 

The staff at CBS (Columbia) for believing in u: 

Larkin Arnold, Erik Nuri, Cecil Holmes. R, 

Jeff ,k- - Sandra Tria - 

... fror» the beginning 

ERIK NURI 
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(Continued from page NK -24) 

Live' and he said it was great, but put more boys in it. We 

said there aren't any. The only five boys in the arena are the 
band," Johnson says. 

The way we tried to market it is, what would these girls - 
the audience -want ?," continues Johnson. They would just 
want to spend time getting to know the band. That's what we 
all tried to develop and that's where we turned to the street 
image in 'The Right Stuff.' " 

But not too street. Concurrently, the videos also appealed 
to the folks who were actually plunking down the bucks for 
the longforms -the parents. 

"It's not like 2 Live Crew where white, middle -class Ameri- 
ca doesn't want to associate with them," Johnson says. 
"When it comes to who's shelling out the $19.95, it's the 
parents. They see these kids and say they're like my kids. 
They see them dealing with the whole puberty thing and 
coming to terms with themselves." 

By the time CMV was ready to release another New Kids - 
'video, New Kids mania was in full force. To propel the move- 
ment, CMV decided to release the longform the same day as 

the new album, marking the first time a new longform and 
studio album by a major pop artist have been released con- 
currently. 

The simultaneous release had a tremendous impact on 
the video. These kids who got there to buy the record maybe 
weren't going to come back two weeks later. We had many, 
many dual purchases," Newman says. "We also did a whole 
teaser campaign that ran the weekend before it was in 

stores. By the time it came out June 5, we had lines at the 
stores with people waiting to buy the album and the video." 

The previous two longforms were delivered to retail with 
little fanfare. This time, CMV and Columbia Records laid out 
an extensive plan that included specially designed dump 
bins to display the video, CD, cassette, and vinyl versions of 
"Step By Step." Additionally, most point -of- purchase mate- 
rials, including posters, tent cards and mobiles, advertised 
the video as well as the audio configurations. 

Also unlike the two "Hangin' Tough" longforms, "Step By 
Step" carried a commercial. An opening 72- second spot for 
Coca -Cola featured the group in a concert setting. A closing 
promo piece featured the Perfect Gentlemen, a Columbia 
act handled by New Kids manager Dick Scott. 

The New Kids saga continued -with a twist -this Novem- 
ber with the release of the New Kids cartoons taken from the 
group's Saturday morning television show. The series de- 
buted on ABC Sept. 8 and earned the second highest rating 
of the 32 Saturday morning programs. Each 24- minute 
show sells for $9.98. The animated series integrates live ac- 
tion introductions and conclusions. A Hasbro commercial, 
similar to the one that often runs during the Saturday morn- 
ing cartoon, is at the beginning of the video. A voiceover at 
the end alerts fans to the other New Kids longforms avail- 
able. 

The videos are offered individually or in a three -pack that 
is shrinkwrapped spine to spine so that the front of all three 
videos show, says Jerry Durkin, CMV VP. CMV is also offer- 
ing a 12 -count self shipper that holds four copies of each 
title and unfolds to become a display piece, all the more vital 
given the need to make product stand out during the Christ- 
mas shopping season. 

"We have the rights to the whole series and we plan to 
release them in packs of three," says Newman. We haven't 
scheduled the others. We'll roll out the subsequent series 
based on the success of these. This is a little bit different for 
us. It's music video because it's the New Kids. On the other 
hand, it's going to get a lot of positioning in kid -vid sec- 
tions." 

While Newman says "the emphasis of rack to retail may 
be a little different with the cartoon" than with the longform, 
working in outlets other than standard record and video out- 
lets is nothing new for CMV with the New Kids. "We were 
servicing distributors and racks that sell to mass merchants 
and toy stores and chains. There are still New Kids bou- 
tiques set up in a lot of stores that are selling nothing but 
New Kids merchandise." 

Whatever comes next for the New Kids, they have helped 
write a new chapter in the book on selling longform music 
video. "In general, this opens up a lot of people's eyes on the 

retail level that there is a market there. With the New Kids, 
we've learned and we've acted," Newman says. They say 
real estate is location, location, location. Well, video is tim- 
ing, timing, timing ... and the right artist." 

MERCHANDISING 
(Continued from page NK -33) 

months to get shelf space. 
One of the more elaborate suggestions that was turned 

down, says Furano, was a pizza parlor chain with the New 
Kids as mascot -types- animated characters singing in com- 
mercials. 

Are the New Kids the image that they sing and dance, or 
what they offer in stores? And how will the two images con- 
tinue to coexist as the Kids grow up and change, go in differ- 
ent directions? 

They want to be taken seriously as artists, says Rosenthal, 
but they're not foolish enough to give up what they know is 

theirs. We're trying to find a way to do both, and it is not 
easy." He mentions that the band appeared at the latest 
Amnesty International concert in Santiago, Chile, and will be 

doing Rock In Rio in January with artists like INXS and 
George Michael. 

"We're going to be appearing in a different sense, for our 
artistic careers," Rosenthal says. "Yeah, maybe we didn't do 
the cereal because of that very thing; on the other hand, our 
fan doesn't read the music reviewer in The New York 
Times." 

No one forgets, ultimately, he adds, that to the Kids, it's 
their image that's out there, and we will not in any way de- 
stroy that image." 

131,4X1( 
Congratulations. 

You've won the Ampex Golden Reel Award, 
and also the hearts of fans around the world. 

Keep those great hits coming! 

AMPEX 
Ampex Recording Media Corporation, 401 Broadway, Redwood City CA 94063, (415)367 -3809 
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DickScott WE THANK YOU! 

Maurice StarrW SALUTE YOU! 

NewKids OnThe Block 77/- 
* OVER 210,000 

TICKETS SOLD THIS YEAR 

* 8 SOLD OUT SHOWS: 
ALPINE VALLEY 

LAKE COMPOUNCE 
BRADLEY CENTER 

* $4.5 MILLION GROSS 

40.000 PEOPL= AT ALPINE VALLEY MUSIC THEATRE NEW KIDS ON THE BLOCK CONCERT SUMMER / 1990 

.TIME 
OSEPH ENTERTAINMEI 
(JROUPI 1 1 . STARDATE PRODUCTIONS 

JOE * BRAD * LESLIE * RANDY 

SPECIA_ THANKS TO JERRY ADE FOR ALL YOUR HARD WORK AND EXTRA EFFORTS! 
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MAURICE STARR 
(Continued from page NK -20) 

recorded and start working on what they'll do on stage. 
"At the same time I'm also teaching them technique and I 

tell them about the music business -what they can expect 
and why they shouldn't make certain mistakes that others in 
this business have made. Then I teach them how to act be- 
fore the cameras and in television interviews. 

"It's all a big mental thing. I have to get into their minds, 
otherwise they never learn. I take my time and put it where I 

think it's needed. 
"After that, I polish them up, and hopefully I just come 

back every now and then and shine 'em a little bit. That's 
how I keep 'em shining." 

To that end, he no longer has a daily role in the lives of the 
New Kids, though he does check in on tour every few days 
and is quite busy with the several new acts he's training and 
producing. 

He says the likely next step for the Kids will be solo proj- 
ects. "Right now they're in a long break, which they truly de- 
serve. Those boys have worked hard. We'll just have to wait 
and see what they want to do next." 

Among Starr's new acts: Perfect Gentlemen, Ana, Home- 
work, the Superiors, Rick Wes, Seiko, Heart, Body & Soul, 
Chris Pitman, New Generation, 3rd Degree, the Main Event, 
and Natasha Springer. 

He dismisses charges that he is spreading himself too 
thin and that some of his highly touted summer acts went 
belly up. 

"With Rick it was a problem in the promotion," Starr says. 
"That kid still gets more fan mail and is on more fanzine 
covers than anyone in the top 40. He was just missing the 
promotion. I don't plan to miss next time." 

As for how he keeps track of so many artists and all of 
their personal and professional needs, Starr says he does it 
by sleeping little and working all the time. 

"My day is pandemonium," he says, explaining that his 
travel logistics sometimes take on nightmarish proportions. 
Still, he has figured out how to make late planes and traffic 
jams work to his benefit. While other passengers fret, Starr 
says he can write four songs in the time it takes to circle 
LaGuardia once. 

"I'll write 'em on my hand, a napkin, anything. By the time 
I'm done, we're down and I'm still ahead of everyone else." 

He resents the notion that he's a hack producer churning 
out mediocre product in vast quantity for an impressionable 
teen audience. He cites the fact that he plays more than 42 
musical instruments -"just about every instrument ever in- 
vented" -and has no patience for Hollywood "artistes" who 
labor over projects for years. 

"Maurice is a true Renaissance man," says Epic Records 
senior VP /GM Tony Martell. "He has everything covered. He 
writes, arranges, produces, does staging, he even dresses 
them. 

"He's a follow- through guy who gets out, tours with his 
acts and leaves nothing to chance," Martell says. "That's 
why he's one of the top people in the business." 

Starr is not only thorough, he's fast. 
"What is this three years to do an album? That's ridicu- 

lous," Starr says, pining for an earlier time when teen idols 
had a new record every few months. 

"There are a lot of young people out there who want this 
kind of entertainment," Starr says of his flock of clean heart- 

(Continued on opposite page) 

New Kids with Ben Vereen. 
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MAURICE STARR 
(Continued from opposite page) 

throbs. "It's only the critics who are complaining." 
In fact, the New Kids have probably taken more of a criti- 

cal drubbing than any music success story in recent memo- 
ry. 

Though they have improved considerably, the Kids lacked 
most of the basic requirements for entrance into the busi- 
ness-an inequity that drives most critics batty. 

But under Starr's grueling tutelage, the hard -working Kids 
learned to sing and dance like pros. Their live show -all 
flash and good fun -is the only new American music act to 
sell out stadiums in years. 

Yet Starr is also the target of criticism from black artists 
who say he has sold out to the white -ruled entertainment 
business. 

He has no patience for it. 
"Look, I had to come through the `black' door in this busi- 

ness," Starr says. "The people who are saying these things 
really need to take a second look, because a black man is 
making history. 

"This is the first time ever that a black person has man- 
aged and produced the biggest white act in the world. But 
nobody in the black community ever seems to say anything 
about the business end of things. Just look what we're do- 
ing. We're making a gigantic move. The big picture is that a 
black man is on top of the totem pole for once. It shows oth- 
er blacks that we can be big -time managers and big -time 
producers just like anyone else." 

He also points out that he is running an interracial talent 
organization that provides equal opportunities for perform- 
ers, producers and musicians of all races. 

Despite his wealth, he keeps his flourishing General Enter- 
tainment Management company based in Boston's tough 
Roxbury ghetto. The company also has an office in Manhat- 
tan and one soon to come in L.A. 

Commuting between Boston and New York several days 
each week (and sometimes more than once a day) Starr usu- 
ally sleeps just three or four hours a night. He simultaneous- 
ly monitors at least three television sets and three radio sta- 
tions at all times. He says he can write 10 songs an hour, 
and record an entire album in just one day -even while he's 
on the phone commanding his staff of 30 full -time employ- 
ees. 

But Starr wasn't always the General. He started out a poor 
kid in Deland, Fla., the son of musicians Willie Mae and Ray 
Johnson. His real name is Larry Johnson, but when his own 
music career stalled he changed it to "something more 
flashy" at the suggestion of a French baggage handler who 
recommended "Maureece." 

He started as part of a family act that later became the 
Jonzun Crew. After relocating to Roxbury in 1972 (where 
"the bullets flew" outside his bedroom window), Starr and 
his brother recorded and toured with moderate success. 

Though his career sagged and rebounded in fits and 
starts for most of the '70s, he kept his hand in the business 
by staging local talent shows. He also produced for groups 
such as the Sugar Hill Gang, Grand Master Flash and the 
Dramatics. 

In 1982 he struck gold with his first creation -the teen 
group modelled on his idols the Jackson 5, which he coyly 
dubbed the New Edition. Following a big hit with the song 
"Candy Girl," the Edition was quickly courted by the majors. 
Ultimately, MCA spirited the group away from Starr, who, in 
his naivete, hadn't bothered to legally document his exclu- 
sive rights. 

Devastated and disillusioned, he pondered his fate. 
"I just couldn't believe how cold and inconsiderate the 

people in this business were," he says. "I spend my whole 
life trying to get in and this is what it's all about ?" 

After the New Edition left him, industry peers told him he 
was finished. "They said I had my shot and I blew it. But I 

knew all I needed was another chance." 
Starr may be on top now, but he knows fortunes change 

quickly. (Just two years ago when the New Kids were break- 
ing in, their first real opportunity came as the opening act 
for Tiffany. "She gave us that first break," Starr says, "And 
now we're in a position to do something for her. ") 

But Starr is quick to add that he harbors no bitterness to- 
ward the members of New Edition, and seeing them more 
famous than ever nearly 10 years after he discovered them 
makes him feel like "a proud father." 

Though he's reached a level of power and influence at- 
tained by very few, he says he's never been in it for the mon- 
ey. 

"I could care less about being a millionaire," he says. "I'm 
in this for success. I'm in this to make history." 
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CHARTBUSTERS 
(Continued from page NK -10) 

For an encore, the Kids released "Step By Step" and set 
still more records. The album entered the chart at No. 14- 
higher than any other album this year -and shot to No. 1 in 
its second week. It was the first album to zoom to No. 1 in 

just two weeks since Bon Jovi's New Jersey" in October 
1988. 

By contrast, New Kids' previous album, "Hangin' Tough," 
took 55 weeks to reach No. 1. It was the slowest- rising No. 1 

album since "Fleetwood Mac," which topped the chart in its 
58th week in September 1976. 

"Hangin' Tough" took nearly a year to top the 3 million 

sales threshold. The album went gold in November 1988, 
platinum in March 1989, double platinum in June, and tri- 
ple platinum in July. By contrast, "Step By Step" went gold, 
platinum, double platinum, and triple platinum simulta- 
neously. It was the first album to reach all four sales levels 
concurrently since Bon Jovi's "New Jersey." 

"Hangin' Tough" sold 7 million copies in 1989, more 
than any other album that year. It has since advanced to the 
8 million mark. This year only one album -M.C. Hammer's 
runaway hit, "Please Hammer Don't Hurt 'Em" -has 
climbed further up the multiplatinum ladder than "Step By 
Step." 

New Kids' first hit "Please Don't Go Girl" broke not at pop 
radio but at R &B stations. The song spent three months on 
the R &B chart in the spring of 1988 before crossing over to 

love, v. 1. [To be passionately devoted] 
adore, be in love with, care for, hold 
dear, choose, fancy, be enchanted by, be 
passionately attached to, have affection 
for, dote on, glorify, idolize, prize, be 
fascinated by, hold high, think the 
world of, treasure, prefer, yearn for, be 
fond of, admire, long for, *flip over, 
*fall for, the nuts or crazy about, *go 
for, *have it bad. 
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the Hot 100. This isn't as surprising as it might now seem. 
The group's producer, Maurice Starr, had and still has a 

high profile at R &B radio thanks to his work with New Edi- 
tion. 

The Kids' biggest hit on the R &B chart was "I'll Be Loving 
You (Forever)," which climbed to No. 12. The group ac- 
knowledged its Philly Soul influences with a cover of the Del - 
fonics' "Didn't I (Blow Your Mind This Time)," which went 
top 10 on the pop chart at year ago. 

New Kids' first hit "Please Don't Go Girl" took 16 weeks 
to reach the top 10 on the pop chart, but followup releases 
broke much more quickly. "You Got It (The Right Stuff)" 
reached the top 10 in 14 weeks, "I'll Be Loving You (Forev- 
er)" did the trick in nine weeks, and the "Hangin' Tough" 
title track scored in just six weeks. This year, "Step By Step" 
rang the bell in just three weeks, becoming the fastest rising 
top 10 hit since the Michael Jackson /Siedah Garrett duet, "I 
Just Can't Stop Loving You," in 1987. 

NEW KIDS' TIMELINE 
April 1988 -"Please Don't Go Girl" enters the Hot Black 

Singles chart. 
June 1988 -"Please Don't Go Girl" enters the Hot 100. 
August 1988 -"Hangin' Tough" enters the Top Pop Al- 

bums chart. 
October 1988 -"Please Don't Go Girl" peaks at No. 10 

on the Hot 100. 
November 1988 -"Hangin' Tough" goes gold. 
February 1989 -"Hangin' Tough" breaks into the top 40 

on the pop albums chart. "You Got It (The Right Stuff)" be- 
comes the Kids' second straight top 10 single. 

March 1989 -"Hangin' Tough" goes platinum and en- 
ters the top 10 on the pop albums chart. New Kids are the 
first teen group to land a top 10 album since New Edition 
scored in 1985. "You Got It (The Right Stuff)" peaks at No. 
3 and goes gold. 

May 1989 -"Hangin' Tough" becomes the first album by 
a teen group to generate three top 10 hits. 

June 1989 -"I'll Be Loving You (Forever)" becomes the 
first No. 1 hit by a teen group since the Osmonds' "One Bad 
Apple" in 1971. The single goes gold; "Hangin' Tough" 
goes double platinum. 

July 1989 -"Hangin' Tough" goes triple platinum and 
becomes the first top five album by a teen group since the 
Jackson 5 scored in 1970. 

August 1989 -The title track from "Hangin' Tough" be- 
comes the group's fourth straight top 10 single. 

September 1989 -New Kids simultaneously top the Hot 
100 and the pop albums chart with "Hangin' Tough." The 
album also reaches the 4 million plateau. New Kids are the 
first teen group to land a No. 1 album. They are also the first 
teen group to top the Hot 100 with back -to -back singles 
since since the Jackson 5 scored in 1970. Also: they be- 
come the first act to have the top two entries on the Hot 
100 the same week since the Beatles scored in 1969. And 
they become the first act to have three singles in the top 40 
the same week since Diana Ross scored in 1980. 

October 1989 -"Cover Girl" becomes the fifth top 10 
hit from "Hangin' Tough." The album tops the 5 million 
sales mark. 

November 1989 -"Hangin' Tough" tops the 6 million 
mark, the title track becomes the group's first platinum sin- 
gle, and "Cover Girl" goes gold. ''Cover Girl" is still in the 
top 10 when "Didn't I (Blow Your Mind)," a song from the 
group's debut album, reaches the top 10. This makes New 
Kids the first act to have two top 10 singles simultaneously 
since Madonna scored in 1985. "Cover Girl" peaks at No. 
2; "Didn't I (Blow Your Mind)" hits No. 8. 

December 1989 -"Hangin' Tough" tops the 7 million 
plateau, becoming the best -selling album of 1989. Also, 
New Kids becomes the first act to land six top 10 singles in 
one calendar year since Michael Jackson blitzed the charts 
with seven top 10 hits in 1983. The Kids achieve the feat as 
"This One's For The Children," a song from their "Merry 
Merry Christmas" album, reaches the top 10. "Merry Merry 
Christmas" is certified double platinum and becomes the 
first Christmas album to reach the top 10 since Billboard 
reopened the chart to seasonal product in 1974. 

January 1990 -New Kids kick off the new year with three 
albums in the top 25 on the pop albums chart. "Hangin' 
Tough" holds at No. 6, "Merry Merry Christmas" dips from 
its No. 9 peak to No. 10, and "New Kids On The Block" 
peaks at No. 25. The latter album is also certified double 
platinum. On the Hot 100, "This One's For The Children" 
peaks at No. 7 and goes gold. 

May 1990 -"Hangin' Tough" tops the 8 million mark. 
(Continued on page NK -44) 
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NEW KIDS' TIMELINE 
(Continued from page NK -42) 

And the group's videocassettes, "Hangin' Tough" and 
" Hangin' Tough Live," become the first music videos to top 
the 1 million sales mark. Also: "Step By Step" debuts at No. 
27 on the Hot 100. It matches M.C. Hammer's "U Can't 
Touch This" as the highest- debuting single since We Are 
The World" in 1985. 

June 1990 -New Kids simultaneously top the Hot 100 
and the pop albums chart with "Step By Step." It's the sec- 
ond time in nine months that the group has headed both 
charts the same week. The album debuted at No. 14, higher 
than any other 1990 album. It jumped to No. 1 in just two 
weeks, the fastest rise since Bon Jovi's "New Jersey" in 
1988. The title track shot into the top 10 in just its third 
week on the Hot 100, becoming the fastest breaking top 10 
hit since the Michael Jackson /Siedah Garrett duet, "I Just 
Can't Stop Loving You," in 1987. 

July 1990 -"Step By Step" becomes the Kids' second 
platinum single. 

August 1990 -"Step By Step" becomes the first album 
since Bon Jovi's "New Jersey" to be simultaneously certified 
gold, platinum, double platinum, and triple platinum. 

September 1990 -New Kids becomes the first American 
group to land nine consecutive top 10 singles since the Su- 
premes and Creedence Clearwater Revival. The group 
achieves the feat as "Tonight" reaches No. 7 on the Hot 
100. 

October 1990 -"Let's Try It Again" enters the Hot 100. 
Alas, its title proves prophetic: The song peaks at No. 53. 

December 1990 -New Kids close out the year with four 
albums on the pop chart, more than any other act. "Step By 
Step" re- enters the top 40; "Merry Merry Christmas" 
zooms back into the top 100. 

Debbie Gibson, Jon and Jordan Knight 
(Photo: R. Corkery /LGI). 

MARKETING TEAM 
(Continued from page NK -22) 

B -side and released in a CD maxi -single configuration with 
three different mixes of "Step By Step." 

To keep the Kids in touch with their fans, an interactive 
900 telephone line was set up-1- 900 -909 -5KIDS -which 
drew 100,000 calls per week. (The group's representatives 
also successfully challenged the unauthorized use of their 
name on other 900 lines). 

When the New Kids' "Magic Summer Tour" in support of 
"Step By Step" kicked off in Lake Placid, N.Y. in late June, 
McDonald's already had signed on as the tour sponsor. But 
Coca -Cola announced a separate deal that made New Kids 
the centerpiece of its $100 million Magic Summer adverbs - 
ing campaign. 

Marketing efforts moved from the record shops to the 

book stores with the publication of no less than four best- 
selling paperbacks: The Lives And Loves of the New Kids 
On The Block," "New Kids On The Block Scrapbook," "New 
Kids On The Block," and the authorized autobiography, 
"Our Story: New Kids On The Block." 

At Winterland, licensing requests for New Kids merchan- 
dise poured in. Among the more than 100 authorized items 
on the market are New Kids dolls, posters, jewelry, sleeping 
bags, bubblegum, sunglasses, video games, kites, and yo- 
yos. 

According to manager Dick Scott, merchandising ac- 
counts for 80% of the New Kids earnings -outranking their 
share of album sales and concert tickets. 

"I think the the simple philosophy [of marketing the New 
Kids] is we only do those things that make sense, in terms of 
where we are now, in terms of where we're trying to go," 
says Scott. "I must tell you, I never start with [too much con- 
cern about] the money." 

And Scott is also protective of the demands placed on the 
five young superstars in the group. "There must be 15 
agendas for the kids every day," he notes. In fact, one rea- 
son Pepsi apparently lost out to Coke for a New Kids tie -in 
was Scott's reluctance to commit the group members to 
promotional appearances Pepsi sought as part of its deal. 

With the release of the fifth New Kids disc, "No More 
Games /The Remix Album," the strategy calls for the group 
to hit secondary markets on its current tour, which opened 
Oct. 31 in Calgary, Alberta, swings through the Midwest, 
and includes a pay -per -view broadcast, "Live No More 
Games," on Dec. 7. 

After a holiday break, the group will be among the head- 
liners at the Rock In Rio II festival in Rio de Janiero in Janu- 
ary, part of an anticipated expansion into international mar- 
kets in the New Year. 

And then more U.S. shows, more radio hits, more mer- 
chandising deals, and the New Kids On The Block motion 
picture debut and accompanying soundtrack which, accord- 
ing to Tommy Mottola, will arrive in late 1991. 

Says Maurice Starr, the man who recruited the New Kids 
and started it all rolling: "My honest opinion is that the sky is 
still the limit." 

KIDS 
O 1 
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NEW 

At signing of a co- publishing agreement with Warner/ 
Chappell Music are, from left: New Kids manager Dick 
Scott; Rachelle Fields, Warner /Chappell VP Creative; Les 
Bider, Warner /Chappell Chairman & CEO; Danny Wood; 
Donnie Wahlburg; (seated) Joe McIntyre; Jonathan and 
Jordan Knight. 
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Congratulations! 
Maurice Starr & New Kids on the Block 

Wolf, Greenfield & Sacks 
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Only the Best. 
Professionalism. 

The reason the biggest names in the business trust 
their concert video needs to Nocturne. 

When it comes to the biggest screens and the best 
resolution, nothing can top the exceptional track record of 

Nocturne - the industry leader. 

Nocturne salutes 
the New Kids on the Block, 

Dick Scott, Maurice Starr, Jerry Ade, Floss Keifer 
and the entire Magic Summer '90 /No More Games tour family. 

Thanks for a great tour! 

Nocturne Productions, 2051 Third Street, San Francisco, CA 94107 
Tel (415) 554 -8100 Fax: (415) 554 -8120 

Nocturne Europe, Ltd., 3 Commerce Road, Brentford, Middlesex, England TW8 8LE 
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DICK SCOTT 
(Continued from page NK -18) 

Stressing that his philosophy of teamwork became essen- 
tial at this juncture in the group's meteoric rise, Scott says 
that "having a great business agent, great lawyers, a great 
merchandising company, and a great booking agent like Jer- 
ry Ade, who has worked so hard and brought so much to the 
New Kids' package, all those elements contributed so much 
to the way the group took off." 

Scott is quick to point out that the genius of Maurice 
Starr, his musical skill, is second to none and, of course, has 
laid the foundation for the group's phenomenal success 
rate," adding that there was one other dimension he consid- 
ers crucial as the New Kids began to break wide open. 

When you're working with young people, you must include 
their parents, that's very important. They are very much a 

part of the team that has been instrumental in the group's 
success." 

As the New Kids On The Block continued to break records 
on their tours both in 1989 and 1990, Scott also began to 
expand his company. Currently, he has 10 clients including 
Warner's James Ingram, Tiffany (on MCA), newly- signed 
Patti Austin (now with GRP), hit Arista group Snap, Virgin's 
the Cutting Crew and new artists Darryl Tookes (on SBK), 
Ray Contreras (with Chrysalis), Chip Garnett (on Columbia) 
and Imana (signed to MCA). "How do we keep it all going? 
Well, it comes back down to teamwork again. We have each 
artist develop their own profit center and they each have an 
artist liaison working with them. As their success grows, so 
does the team of people working with them. With the New 
Kids, there's a whole group of folks who deal with every- 
thing, something like 140 people in all. I'm there whenever 
they need me and beyond that. In fact, I tell all my artists 
that I'm available 24 hours a day." 

Right now, Scott says his initial game plan for the New 
Kids On The Block to become a global act is very much in 
operation. "I was truly astonished when we went down to 
Santiago in Chile for the Amnesty International concerts re- 
cently and I saw a crowd of 95,000 people who knew the 
lyrics to every single song. That reinforces for me just how 
global this group can be." 

Scott adds that the incredible response the New Kids 
have received is something he never takes for granted: "I 
never get blasé about seeing them in front of 20,000 peo- 
ple. I know that this business is very transitory and the pub- 
lic can be very fickle sometimes. That's why I tell the guys in 

the group to always put their best foot forward. We do have 
to capitalize on the success right now and strike while the 
iron's hot because no one knows how long it will go on. 

"That's why we must all prepare for whatever the future 
might hold. I tell them, hey, if it all ended tomorrow, we 
would have had a great run and I also make sure they realize 
that no matter how much money they make, it's all about 
being a good person, being the best you can be." 

Looking at what he sees for the New Kids On The Block in 

the future, Scott says he's been encouraging members of 
the group "to develop their own individual talents, to work 
on their musicianship, to really see what they might want to 
do on an individual basis." During the next couple of years, 

the group will see the rest of the world, make a film, do 
some more group albums, maybe some solo projects. The 
world is their oyster." 

Scott is also planning to create an artist- development pro- 
gram in association with Coca -Cola to develop new acts and 
says that his own personal goal is "to be the best manager in 
the history of music! Honestly, I'm very, very happy when I 

see everything come together in an artist's career and I en- 
joy the sense of accomplishment that comes with it. I like to 
see a job well done and, of course, I like all the ancillary 
benefits that come from that. 

"But more than anything else, I want to keep growing as a 

person, to keep learning and, like I tell the guys, being the 
best person I can possibly be and treat everybody with re- 
spect and fairness." 

Jonathan Knight goes for 
the slam dunk over Don- 
nie Wahlberg and friends 
below (Photo: Lynn 
Goldsmith). 

NK-46 A Billboard Advertising Supplement BiLLBOARD DECEMBER 15, 1990 



4.1 

O 

44: 

Best Wishes to A Great Creative Team 

DICK SCOTT MAURICE STARR 

NEW KIDS ON THE BLOCK 

The Accounting Offices of 

Howard I. Conrart 
Certified Public Accountant 

1775 Broadway New York NY 10019 
(212) 582 4434 

CONGRATULATIONS TO 

DICK SCOTT 

MAURICE STARR 

THE NEW KIDS 
ON THE BLOCK 

FOR A FABULOUS TOUR 

BEST WISHES ! 

Audio 
AnaIjsIs 
Plattsburgh, NY/Montreal, Canada 

Los Angeles, CA 

TEL: (518) 561 -5071 
FAX (518) 561 -3617 

BILLBOARD DECEMBER 15, 1990 A Billboard Advertising Supplement NK-47 



NE%IÉ &DICK 
Burzick 

and Everyone Involved! 

1103 Lawrence Drive Newbury Park, California 91320 
USA (805) 499 -6886 FAX: (805) 499 -5545 UK: 021 -766 -6400 

BEST WISHES 
TO ALL! 

\\ To A Class Act: 

çr\3n\<S 
f or 

In °nfiae 
"It will be fun in '9 I " e 

-15IrV'gi-- 

7 Tel 213- 338 -9200 

Lasers And ColorRays 
World Touring 

Fax 213- 338 -9221 

NK-48 

CONCERTS 

NEW 

MD: 

(Continued from page NK -24) 

national benefit in Santiago, Chile, wowed pop- hungry fans 
in Japan and did a brief, introductory tour of Europe. In be- 
tween all that traveling, they've sandwiched in benefits for 
Cerebal Palsey and the Police Athletic League, shot a Coca - 
Cola commercial and recorded their best release, "Step By 
Step." 

On their recent "Magic Summer '90" tour, the group per- 
formed before more than 1.5 million fans in 50 cities. The 
Kids could emerge as the country's top live draw this year, 
beating veteran superstars Madonna, Paul McCartney and 
the ever -popular Grateful Dead. 

The Kids have used the stage to sell their sound since 
founder Starr picked them off the streets of Boston in 
1985. "We'd get them to play anywhere we could," Starr 
recalls. "Benefits, school dances, talent shows, anything." 

Starr says the group started out with a rented van and a 

wardrobe case. The boys and road manager Peter Work 
would drive from show to show, often sharing rooms in bud- 
get hotels. They kept overhead low by performing to backing 
tapes. Their only expenses were for costumes and micro- 
phones. 

But since the 1988 release "Hangin' Tough" catapulted 
the teen idol group to stardom, life on the road has become 
much more luxurious -and hectic. 

The New Kids caravan now includes two custom -built tour 
coaches and a toy truck. The buses are equipped with all the 
comforts of home -TV, VCR, CD player, microwave, refrig- 
erator, and video games. The toy truck is loaded with mo- 
torscooters, sporting gear and musical equipment for spare 
moments backstage or in hotels. 

"We prefer the buses to flying because it's less of a has- 
sle," says Win Wilford of Dick Scott Entertainment. "It gives 
the Kids a chance to relax and have some privacy. The ho- 
tels change from night to night and the bus is the only con- 
stant thing in their lives." 

The hotel rooms that change from night to night are strict- 
ly first -class accomodations. The Kids have the luxury of 
staying in top -flight hotels where ever they play. New York - 
based agency Entertainment Travel takes care of their hotel 
bookings and airline arrangements. 

Former road manager Peter Work, now a Dick Scott En- 
tertainment VP, and assistant road manager Cathy 
McLaughlin oversee the Kids and their backing band as well 
as a support crew of approximately 25 -30. Production man- 
ager Mike "Noss" Kiefer is in charge of the roadies and tech- 
nical crew. 

The New Kids used a skeleton road crew of 10 for their 
three -week European tour last spring. For the "Magic Sum- 
mer" road show, the size of the crew mushroomed to more 
than 100. Kiefer's team assembled stages and sound and 
lighting rigs in both giant stadiums and small arenas. 

No matter what the venue size, the most crucial concern 
for the Kids' staff is security. The five stars are besieged by 
throngs of female fans where ever they go. "We've had fans 
dress up as maids trying to get into our hotel rooms," Jor- 
dan Knight says. "They'll do just about anything to meet 
us." Resourceful New Kids fans prowl the hotels, the venues, 
local shopping malls -anyplace they think their idols might 
go. 

Keeping the Kids safe from the fans is the job of security 
chief Al Grissinger and his team of bodyguards. They stay 
on the Kids' tour buses, guard the hotels and keep an eye on 
the group's off -stage whereabouts. 

Grissinger says keeping the Kids out of harm is com- 
pounded by the group's devotion to their fans. "Sometimes 
there will be hundreds of girls around and Donnie or some- 
one will decide they want to go out and talk to them," he 
said. "The girls start going crazy and we're just trying to 
make sure nobody gets hurt. It'd be easier if they stayed 
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Strand VCI Picks Up Kid -Show Rights 
Will Release Acclaimed ABC -TV Programs 

BY JIM McCULLAUGH 

LOS ANGELES -Strand VCI En- 
tertainment has acquired North 
American home video rights to 37 
ABC -TV Network children's pro - 
grams from Capital Cities /ABC Inc. 

The videos, consisting of animated 
and live -action shows, will be mar - 
keted as sell- through programs un- 
der the "ABC Kidtime Videos" ban - 
ner. The programs originally aired 
on ABC as "ABC Afternoon Spe- 
cials," "ABC Weekend Specials," or 
as part of the network's Saturday - 
morning lineup. 

According to Dennis White, execu- 
tive VP, sales and marketing, the 
company will start to release several 
titles per quarter, beginning next 
year. 

The shows, he notes, have re- 

The acquisition is 
seen as a major step 
forward for the finn 

ceived numerous accolades, includ- 
ing Emmy, Peabody, Parents' 
Choice, and Directors Guild Of 
America awards. 

The acquisition is a significant 
step forward "on the U.S. map" for 
Strand VCI, explains White, as it 
represents a major commitment to 
become one of the higher -profile in- 
dependent home video suppliers to 
the sell- through market. 

Another sign of expansion, he 
notes, is the recent appointment of 
former Fries Entertainment, Man- 
agement Company Entertainment 
Group, and Vestron Video executive 
Cathy Mantegna as VP of market- 
ing. 

Santa Monica, Calif. -based Strand 
VCI Entertainment, which began 
ramping up in the U.S. market earli- 
er this year, is a division of U.K. - 
based Strand VCI PLC, which in- 
cludes Video Collection Internation- 
al. VCI is a significant sell -through 
player in Europe. 

Among product categories on 
which Strand VCI Entertainment in- 
tends to focus, says White, are chil- 
dren's, music video, sports, fitness, 
and documentaries. 

The first set of children's video re- 
leases from the company were the li- 
censed characters "Thomas The 
Tank Engine & Friends" from Quali- 
ty Family Entertainment. More titles 
from this series will be issued in 
1991, says White. 

In the music video area, Strand 
VCI has issued "Video For Desper- 

ate Times," a five -volume collection 
of thrash and heavy -metal acts. 
Much more music video, including 
metal and a wider variety of genres, 
is on the drawing board, adds White, 
who is a former Capitol -EMI execu- 
tive. Spearheading the music video 
area, says White, is Peter Blachley, 
VP of acquisitions and product de- 
velopment. 

Formerly with MPI Home Enter- 
tainment, where he developed its 
extensive music video catalog, 
Blachley was with Capitol -EMI in 
the early '80s, when that company 

launched a longform music video 
company called Picture Music In- 
ternational. 

Blachley also helped to develop 
the recently released Strand VCI 
documentary video "Saddam Hus- 
sein- Defying The World." 

Strand VCI also has Joe Bob 
Briggs' "The Sleaziest Movies In 
The History Of The World" series, 
having issued six titles so far at 
$19.95. A "best of" Briggs title is 
planned for February, with addi- 
tional titles scheduled for release 
later in 1991. 

Lavin' On A Video. Members of Bon Jovi and executives from PolyGram Music 
Video and MN announce the latest contest from MN and Bon Jovi at the 
premiere screening of the superstar act's new longform, "Access All Areas." 
Shown, from left, are Joe Shults, president, PolyGram Music Video; Jon Bon Jovi; 
John Cannelli, VP of music and talent, MN; and band member Richie Sambora. 

ETD Raises Stake In Music Vid With Deep Inventory 
BY EARL PAIGE 

LOS ANGELES- Home -video whole- 
saler ETD is betting heavily on the 
future of music video by establishing 
what it claims will be the largest such 
selection ever offered by a distribu- 
tor of its kind, with inventory main- 
tained at all 10 of its branches. 

The Houston, Tex.-based distribu- 
tor's new music -video division will be 
headquartered in Santa Fe Springs 
"and will carry every title available," 
boasts Bill Shaler, music -video man- 
ager of that branch. New releases 
and fast -moving catalog will be car- 
ried at the other branches (Greens- 
boro, N.C., New Orleans, Cincinnati, 
St. Louis, Denver, Phoenix, San Die- 
go, and two operations in Houston). 

A key to the category's success, 
Shaler believes, will be the catalog he 
is assembling. He thinks a well-orga- 
nized and current catalog can help 
video specialty stores expand in mu- 
sic video, and he notes that video out- 
lets have an edge because they can 
offer the product for rent. 

In the shakedown weeks as the 
ETD branch gets up and running, 
Shaler says he has seen that many 
video specialty stores are eager to of- 
fer music video for rent. "You ought 
to see these dealers walking out of 
here with 30-40 titles, one tape each." 

Shaler won't discuss pricing strate- 
gies but does hint that there will be a 
constant promotional push "like 10 
hot titles at a low, low price," as Ell) 
tries to stoke interest in the category. 

Just as music video at retail re- 
quires staff who are expert in the 
product, the same is true for home - 
video distributors, Shaler says. 

Shaler was national sales manager 
for Naranda, a new age label, and be- 
fore that worked for Jem Records 
West. He has also spent many years 
with Pickwick in rackjobbing. 

Immediately upon coming aboard 

at E1'D, Shaler says, he recruited Sal 
Pizzo from Baker & Taylor. Pizzo 
was working in Baker & Taylor's 
rack wing but had spent many years 
with retail web Licorice Pizza (which 
was ultimately sold off to the Music - 
land Group). 

Shaler acknowledges "our competi- 
tion initially will be the one -stops," re- 
ferring to the subwholesalers of pre- 
recorded audio product that have 

moved vigorously into music video in 
the past two years by taking it into 
independent record stores. 

Shaler's division is not the only 
involvement in music for ETD, 
which was known as East Texas 
Distributors before it started 
branching out around the country. 
Two years ago ETD initiated a mu- 
sic rack operation under industry 
veteran Arnie Orleans. 

Typically wary of offering de- 
tails about ETD strategy, neither 
Ron Eisenberg, president, nor 
Shaler will comment in detail on 
present plans for the rack wing 
now that Orleans has left to form 
his own label, Esquire Records. 

"All I know," says Shaler, "is 
the rack wing will operate out of 
our national headquarters in 
Houston. 

Warner, HBO Hope New Ad Plan Is A 'H.I.T.' 
Year -Round TV Campaign Will Highlight Vid Titles 

NEW YORK -In an effort to help 
retailers boost rental turns, and ulti- 
mately increase orders by retailers, 
Warner Home Video and HBO Vid- 
eo have 'devised a plan for year - 
round advertising to run on and af- 
ter street dates for selected titles. 

The program, dubbed "It's A 
H.I.T. (Help Increase Turns)," will 
kick off with "Hardware," due Jan. 
23 from HBO. Other first -quarter ti- 
tles will include Warner's "Pre- 
sumed Innocent," "The Witches," 
and "Quick Change," along with 
HBO's "Tune In Tomorrow." 

The goal of the program is to take 
advantage of the economies of scale 
attached to advertising on television 
continuously throughout the year to 
provide support for titles that might 
otherwise not enjoy TV campaigns. 
The result, the studios hope, will be 
increased orders from retailers for 
"It's A H.I.T" titles. 

Such a strategy is also made pos- 
sible by the merger of HBO's and 
Warner's sales and distribution 
functions in the wake of the Time/ 
Warner merger. 

"The way our schedule exists, we 
are able to advertise continuously," 
says Tracy Dolgin, senior VP of 
marketing for HBO. "We're doing 
post -street -date ads on titles that in 
the past may not have had any TV 
at all. - 

" 'Hardware' is a good example," 
Dolgin continues. "It was a large re- 
lease with a substantial [theatrical 
prints and ad] budget, but it didn't 
do $50 million at the box office. But 
it's a good genre, with some con- 
sumer awareness. Because we're 
doing so many titles and will be on 
TV continuously, we can justify ads 
for 'Hardware.' " 

Though plans beyond the first 
quarter are not yet fixed, Dolgin es- 
timates that there could be 30 or so 
titles covered by the program in 
1991. 

Each "It's A H.I.T." title will be 
identified with a special logo in print 
ads appearing in distributor mailers 
and trade magazines. 

"A lot of companies do pre- street- 
date ads because they think it is 
more effective at selling in," Dolgin 

says. "What we want to do is train 
the retailers to look for the logo and 
'It's A H.I.T' designation. They will 
be able to correlate titles that have 
already been in the program, so 
hopefully they will conclude they 
need to buy in deeper on designated 
titles. That's why we're going out in 
advance and announcing we're do- 
ing it over a large number of titles, 
so retailers can look for and see the 
effect." 

The stepped -up advertising by 
Warner and HBO comes at a time 
when the industry is debating the 
merits of a generic advertising cam- 
paign- presumably one to which all 
the studios would contribute. 

"I think people go into video 
stores to rent [particular] movies, 
just like they go to the movies to see 
'Rocky V,' " Dolgin says. "Hopeful- 
ly, this will increase transactions as 
well as the number of titles we put 
into the stores. It will help our titles 
and the stores. I think that's the 
most effective way for us to spend 
our money." 

PAUL SWEETING 
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HOME VIDEO 

Video Biz In Slow Motion 
While Box Office Thrives 

BOX OFFICE /HOME VIDEO 
anomaly? Home video retailers are 
singing the rental and sell -through 
blues (Billboard, Dec. 8). Yet, the 
American public is flocking in 
droves to movie theaters. It sounds 
inherently discordant, particularly 
if you subscribe to the movie /home 
video "synergy" school. 

The recent Thanksgiving week- 
end had two films accounting for 
$50 million alone as 20th Century 
Fox's "Home Alone," a John 
Hughes comedy about a 10- year -old 
boy who confronts burglars after 
he's inadvertently left alone at 
home, racked up a whopping $30 
million, bringing its 10-day take up 
to nearly $50 million. Meanwhile, 
Buena Vista's "Three Men And A 
Little Lady" took in nearly $20. 

Also continuing to do very well in 
initial release are "Rescuers Down 
Under," 
"Predator 2," 
"Rocky V," 
"Child's Play 
2," and 
"Dances With 
Wolves," not 
to mention the 
phenomenal 
"Ghost," 
which has just 
hit the $200 
million mark. 

Movie analysts, who conceded 
that the past summer was 5% softer 
in ticket sales than last summer, 
are now optimistic that a potent 
Christmas season will end the year 
with a bang. Fueling the fire will be 
a holiday- season flurry of more 
high -profile movies from just about 
every major studio and independent 
than in past years. Just opened or 
soon to bow are such potential hits 
as "Kindergarten Cop," starring 
Arnold Schwarzenegger; "Look 
Who's Talking Too "; "Misery "; 
"Mermaids," starring Cher; "Bon- 
fire Of The Vanities "; "Edward 
Scissorhands," from the makers of 
"Batman "; "The Russia House "; 
"The Rookie," a Clint Eastwood/ 
Charlie Sheen shoot 'em up; "Ha- 
vana," featuring Robert Redford's 
first screen appearance since "Out 
Of Africa "; "Awakenings "; and the 
expected megabit "The Godfather 
III," which is due to open Christ- 
mas Day. 

But why the home video malaise? 
According to analyst Bob Alex- 

ander of Alexander and Associates, 
the mid -August period to the week 
after Thanksgiving "averaged one 
to two percentage points under last 
year in terms of rental transactions. 
That has to be disappointing in light 
of how good the first part of the 
year was. January through July 
was running 10% ahead of the pre- 
vious year." 

Observers contend that because 
of the cyclical nature of the busi- 
ness, this has been a lean fourth 
quarter in terms of "must see" ti- 
tles. Indeed, comparing the top 20 
positions on Billboard's Top Video 
Rentals chart, there are only a 
handful of mega A titles. Recently, 
such films as "Miami Blues" (less 

than $2 million in box office) 
climbed to No. 8, while "Wild Or- 
chid" ($14 million) reached No. 7. It 
is doubtful those two films would 
have cracked the top 10 last year at 
the same time, when the chart was 
saturated with mostly $40- plus -mil- 
lion features like "Batman," 
"Scrooged," "Who Framed Roger 
Rabbit," "Working Girl," "Say 
Anything," "Three Fugitives," 
"Rain Man," "K -9," and "Ghostbus- 
ters II." 

Alexander agrees. "There was a 
period of time from late August 
through mid -October where the 
market was dry in terms of strong 
new releases. A floor was put under 
the market slide with the release of 
Turtles,' 'Pretty Woman,' 'Total 
Recall,' and 'Red October,' which 
came out practically on top of each 
other. But they didn't provide the 

power to drive 
the market to 
new highs the 
way, for exam- 
ple, 'Batman' 
did when it 
came out 
about this time 
last year. And 
despite being 
sell- through, 
'Pretty Worn- 

an' has been a very strong renter. 
But it hasn't pulled other rental 
product with it the way 'Batman' 
did." 

Other factors affecting rental, 
adds Alexander, are unseasonably 
warm temperatures throughout 
much of the country, the sluggish 
economy, and the Persian Gulf cri- 
sis. 

"In terms of home video and the 
box office," observes Alexander, 
"they are related but different. 
While the box -office market has 
shown signs of growing older by 
bringing back the 25-39- year -old, 
it's still a younger market than 
home video. Home video is princi- 
pally 25-45- year -olds. Accordingly, 
you can have one of the markets 
strong, such as the box office, while 
the other one is weaker." 

The older VCR demographics, he 
says, "are a group of people with 
other things on their minds ... tax- 
es, the economy, the Gulf crisis. In 
general, the renter and buyer of 
home video is a young or middle - 
aged adult, not the age group that's 
going to the theater by and large. 
It's not that the people have turned 
off to home video, but right now 
there are a lot of competing pres- 
sures on people. The concern I have 
is that we are going to hear more 
'death of home video' stories, but 
that's not true. We don't see any- 
thing to support that. It's been a 
slow fall but you have to take the 
long -term view." 

Two recent arrivals -"Bird On A 
Wire" and "Cadillac Man " -should 
help boost rental business, while 
dealers should experience a rental 
pickup as three major box -office 
hits -'Dick Tracy," "Gremlins 2: 
The New Batch," and "RoboCop 
2 "- arrive in stores in December. 

by Jim McCullaugh 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

N ' , 
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ti J 

1 1 7 

* * NO. i * * 
PRETTY WOMAN Touchstone Pictures Richard Gore 

Touchstone Home Video 1027 Julia Roberts 1990 R 19 99 

2 3 11 PETER PAN Walt Disney Home Video 960 Animated 1953 G 24.99 

3 2 4 TOTAL RECALL Carolco Home Video 68901 A. Schwarzenegger 1990 R 24 99 

4 4 8 TEENAGE MUTANT NINJA TURTLES: New Line Cinema Judith Hoag 
THE MOVIE Family Home Entertainment 27345 Elias Koteas 1990 PG 24.99 

5 6 29 THE LITTLE MERMAID Walt Disney Home Video Animated 1989 G 26.99 

6 5 13 ALL DOGS GO TO HEAVEN MGM /UA Home Video M301868 Animated 1989 G 24.98 

7 7 221 THE SOUND OF MUSIC CBS -Fox Video 1051 Julie Andrews 
Christopher Plummer 1965 G 24.98 

8 11 12 LOOK WHO'S TALKING Tri -Star Pictures John Travolta 
RCA /Columbia Home Video 70183 Kirstie Alley 1989 PG 13 19.95 

9 14 2 MADONNA: THE IMMACULATE Warner Reprise Video 3 -38195 Madonna COLLECTION 1990 NR 19.98 

10 9 3 THE ROCKY HORROR PICTURE SHOW CBS -Fox Video 1424 Tim Curry 
Richard O'Brien 1975 R 89.98 

11 8 5 JETSONS: THE MOVIE Universal City Studios 
Animated MCA /Universal Home Video 80977 1990 G 22.95 

12 12 7 
ROGER WATERS: THE WALL -LIVE IN 

PolyGram Music Video 082-649-3 Roger Waters BERLIN 1990 NR 19.95 

13 10 7 STAR WARS TRILOGY GIFT PACK CBS -Fox Video 0609 Mark Hamill 
Harrison Ford 1990 PG 59.98 

14 13 13 PETER PAN GoodTimes Home Video 
Mary Martin RCA /Columbia Home Video 7001 1960 NR 24.99 

15 21 3 
RUDOLPH THE RED NOSED 
REINDEER Family Home Entertainment 27309 Animated 1989 NR 14.95 

16 15 4 M.C. HAMMER: HAMMER TIME Capitol Video 40012 M.C. Hammer 1990 NR 19.98 

17 18 8 BACK TO THE FUTURE PART II 
Amblin Entertainment Michael J. Fox 
MCA /Universal Home Video 80914 Christopher Lloyd 1989 PG 19.95 

18 19 26 STEP BY STEP A20 CBS Music Video Enterprises 19V -49047 New Kids On 
The Block 1990 NR 19.98 

19 NEW JANET JACKSON: THE RHYTHM 
A &M Video 7502- 61737 -3 Janet Jackson NATION COMPILATION 1990 NR 19.95 

20 17 8 JANE FONDA'S LEAN ROUTINE Jane Fonda 
Jane Fonda Warner Home Video 654 1990 NR 29.98 

21 16 11 THE KING AND I CBS -Fox Video 1004 Yul Brynner 
Deborah Kerr 1956 G 19.98 

22 22 9 THREE TENORS IN CONCERT London 071 -223 -3 Cameras - Domingo - 
Pavarotti 1990 NR 24.95 

23 36 14 
RICHARD SIMMONS: SWEATIN' TO Warner Home Video 616 Richard Simmons THE OLDIES 0 1990 NR 19.98 

24 20 10 FIELD OF DREAMS Universal City Studios Kgvin Costner 
MCA /Universal Home Video 80884 Amy Madigan 1989 PG 19.95 

25 38 8 
HOW THE GRINCH STOLE 
CHRISTMAS! MGM /UA Home Video Animated 1966 NR 14.95 

26 RE -ENTRY 
SANTA CLAUS IS COMING TO 

Family Home Entertainment 27312 Animated TOWN 1989 NR 14.95 

27 30 2 RUSH: CHRONICLES PolyGram Music Video 082-765-3 Rush 1990 NR 19.95 

28 RE -ENTRY LAWRENCE OF ARABIA RCA /Columbia Pictures Home Video 
50133 Peter O'Toole 1962 PG 2995 

29 28 `5 

PLAYBOY 1991 VIDEO PLAYMATE Playboy Video 
CALENDAR HBO Video 90520 Various Artists 1990 NR 1999 

30 31 10 RAIN MAN MGM /UA Home Video 901648 Dustin Hoffman 
Tom Cruise 1988 R 19.98 

31 23 18 
M.C. HAMMER: PLEASE HAMMER 
DON'T HURT'EM Capitol Video C540001 M.C. Hammer 1990 NR 19.98 

32 NEW O IT'S A WONDERFUL LIFE Republic Pictures Home Video 2060 James Stewart 
Donna Reed 1946 NR 14.95 

33 24 103 STAR WARS CBS -Fox Video 1130 Mark Hamill 
Harrison Ford 1977 PG 19.98 

34 32 2 PHIL COLLINS: SERIOUSLY LIVE A*Vision Entertainment 3 -50170 Phil Collins 1990 NR 19.98 

35 29 151 TOP GUN Paramount Pictures Tom Cruise 
Paramount Home Video 1629 Kelly McGillis 1986 PG 14.95 

36 RE -ENTRY 
DISNEY'S SING ALONG SONGS: Walt Disney Home Video 412 Animated VERY MERRY CHRISTMAS SONGS 1988 NR 1&95 

37 NEW lio, DEBBIE GIBSON: LIVE AROUND THE 
WO A*Vision Entertainment 1990 NR 19.98 3 -50171 Debbie Gibson 

38 39 9 R.E.M: TOURFILM Warner Reprise Video 3.38184 R.E.M. 1990 NR 19.98 

39 RE -ENTRY FROSTY THE SNOWMAN Family Home Entertainment 27311 Animated 1989 NR 14.95 

40 35 11 WHEN HARRY MET SALLY ... Nelson Home Entertainment 7732 Billy Crystal 
Meg Ryan 1989 R 19.98 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 
or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 
at suggested retail for nontheatrical titles. © 1990, Billboard /BPI Communications Inc. 
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T H E LAST GREAT COLLECTION 
IN T H E H I$TORY Of MAN! 
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CLASSIC STUFF THAT'S OFF THE WALL AND ONTO VIDEO! 
C L A S S I C S T U F F C L A S S I C S T L' F 

Buena Vista Home Video 
Distributed by Buena Vista Home Video, Burbank, California 91521. © Buena Vista Pictures Distribution, Inc. © Ward Productions, Inc. 
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HOME VIDEO 

TEAM UP WITH EXPLOSIVE 
ACTION THIS JANUARY! 

Start the New Year with a pair of blockbuster hits and our impactful 
campaign to increase rentals and sell off used copies! 
These are collectible films the fans want! They want the high -tech 
action and appeal of Bruce Willis in DIE HARD 2 and the hot young 
stars and hot songs by Jon Bon Jovi in YOUNG GUNS II. 

FREE RENTAL FEATURETTE 
Featuring a 
lehind- the - scenes 
look at three 
klockbuster hits - 
DIE HARD 2, 
"HE ADVENTURES 
OF FORD FAIRLANE, 
and YOUNG GUNS 

c1 

II. 
=nrt 8 

_ get your free 
capes call: 
11800) 955 -5339. .Y 

YoDle 

GiliSil 

RENT & SELL 

TV AD CAMPAIGN 
National and spot market coverage 
will support all 27,000 video retailers 
across The U.S. 

. ?re- street date for rental demand; 
:allowed by forty -five days after- 
street date to promote sales of 

get previously viewed copies. I 
1,-,r. 
Cr 

.\. ii 
SELL OFF RENTAL COPIE 

WITH OUR "PREVIOUSL 
VIEWED" POP 

DIE HARD 11 
and DIE HARD 

twa 
moratorium 

°n 
goon RY318;1991 
I ANf or at least 

6 months. 

In addition to theatrical -sized posters, 
we've got a poster and counter 
display promoting reduced price 
saes of previously viewed copies of 
DIE HARD 2, THE ADVENTURES 
OF FORD FAIRLANE, and 
YOUNG GUNS II. 

JAESG,'I, ,1er,110t41 , a,ar.GEOrrouGSII 
NANRVp(IAIifUNGEPI ,J(NIJIII IkANZVESTIN YTBRIA.EGREEN °GENERJDOF 

ZDEANSEkIIER,:, ZDANDNICIWAYNBER 

-"'JAMESG.ROBINSON,JDEROiN.JOHNf{IM430NEUSCO "41,PkIIESCHIFF.IRBtSM11H 

*IGEOffMIRPHY MUM mL= 
01990 MORGAN CREEK FILM PARTNEiS I RELEASED BY TWENTIETH CENTURY F( 

YOUNG GUNS II 

Catalog #1902. Approx. 105 Minutes. 
1990. Color. Rated PG -13. Sterec. 
Closed Captioned. $92.98. 

Street Date: 1/17/91 
Dealer Order Date: 12 /28/90 

TWENTIETH CENTURY FOX PRESENTS A GORDON COMPANY SILVER PICTURES PRODUCTION 

A RENNY HARLIN FILM BRUCE WILLIS DIE HARD 2 

BONNIE BEOELIA WILLIAM ATHERTON REGINALD VELJOHNSON 

FRANCO NERO WILLIAM SADLER JOHN AMOS "' MICHAEL KAMEN 

.:::::MARILYN VANCE- STRAKER,,..STUART BAIRD, A.C.E. and ROBERT A. FERRETTI, AC.E. 

;^ JOHN VALLONE .. OLIVER WOOD "'LLOYD LEVIN and MICHAEL LEVY ..::STEVE PERRY 

STEVEN E. de SOUZA and DOUG RICHARDSON' ú'iwm`",A LTER WAGER 

LAWRENCE GORDON, JOEL SILVER and CHARLES GORDON '" KENNY HARLIN 

VIStw EFFECTS M nM kmat sa,mm Ae.. a Lana $drNe Lawn LA DM PE EVISIOB' Cab e, am R -- 

a 

DIE HARD 2 
Catalog #1850. Approx. 124 Minutes. 
1990. Color. Rated R. Stereo. 
Closed Captioned. $94.98. 

Street Date: 1/31/91 
Dealer Order Date: 1/15/90 

á 1990 Twentieth Century Fox Film Corporation. All Rights Reserved. 

YES 1990 The CBS /FOX Company. All Rights Reserved. CBS is a trademark of CBS Inc. used 

VIDEO under license. FOX' is a trodemark of Twentieth Century Fox Film Corporation used under license. 

YOUNG GUNS II 

Panel Warns That 

Lots Can Go Wrong 

In Securing Rights 
BY JIM BESSMAN 

LOS ANGELES -Problems in pro- 
ducing and acquiring home video 
product aside, securing the necessary 
rights and clearances for the various 
elements contained in a video can be 
even more daunting. So learned at- 

tendees at the 
1990 American 
Video Conference 
during the Nov. 9 
"Unraveling 
Rights And Clear- 
ances" panel. 

Dizzying discus- 
sions of "layers of rights" and 
"chains of title" were led by Loyola 
Law School's Lionel Sobel, who noted 
that anyone making a video of the 
panel itself who might catch a 
glimpse of wall painting on tape 
could be in violation of copyright 
laws -even if fees had already been 
paid for use of the hotel room and its 
contents. 

"A layer of copyrights is embodied 
in a single work," said Sobel. "It's en- 
tirely possible that you can acquire 
the rights to reproduce into a video a 
copyright created by somebody else 
and then acquire copyright permis- 
sion for a particular clip, but it's also 
possible that yet another copyrighted 
work is underlying the work you've 
acquired. 

"You get only the use of its clip - 
you [also] have to go beneath the 
clip," he said. 

In other words, Sobel explained, if 
you get permission to use a clip from 
a movie based on a novel, for in- 
stance, you have only "first- genera- 
tion permission," solely for the use of 
the clip itself. You still need permis- 
sion for use of the "underlying nov- 
el" from which the movie was adapt- 
ed. 

Likewise, use of a photo from a 
magazine requires license from the 
owner of the photo as well as the 
magazine. 

Attorney Bruce Polichar, the panel 
moderator, brought out the concept 
of "chain of title," defined as an un- 
broken and "undamaged" transfer of 
ownership from whoever owns the 
rights in the first place to the acquir- 
ing producer or distributor. 

"If that chain is broken with re- 
spect to any of the rights you need, 
you may effectively be prevented 
from distributing the program, or 
find yourself paying dearly if you 
have already commenced distribu- 
tion," said Polichar. 

Warner /Chappell Music senior VP 
Don Biederman further warned that 
while license fees may be minimal, 
"we'll come after you" if the layers 
of "frequently misunderstood" 
rights involved in music licensing for 
video use are neglected. These can in- 
clude synchronization rights for re- 
cording a song into a soundtrack, 
master -use license of a recording, 
and performance rights. 

Fee scales, Biederman said, vary 
greatly according to song "quality" 
(" 'As Time Goes By' is a monster 
fee, but a song never recorded any- 
where is minimal ") and positioning, 
with a song needed for front- or end - 

(Continued on page 50) 
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HOME VIDEO 

P'mount Sets 

Promo Contests 
For `Thunder' Vid 
NEW YORK- Paramount Home 
Video is offering retailers and dis- 
tributors a chance to win a trip to 
Bob Bondurant's Racing School as 
part of its promotional campaign be- 
hind the release of "Days Of Thun- 
der." 

"Days Of Thunder," the Simp- 
son/ Bruckheimer auto -racing num- 
ber, will cruise into video stores 
Feb. 7. It carries no suggested list, 
but is priced for rental. 

Distributors are being encour- 
aged to create contests and sales in- 
centives for their own sales staffs, 
with Paramount providing the 
grand prize of an expenses -paid trip 
to the Phoenix racing school known 
for having trained Mario Andretti, 
Dan Gurney, and other racing su- 

The grand prize is 
a trip to a famed 

auto - racing school 
perstars. It has also trained such ce- 
lebrity racers as Paul Newman and 
Clint Eastwood. 

"Distributors can set up whatev- 
er sort of program works best for 
them, under our approval, that fo- 
cuses attention on `Days Of Thun- 
der,' " says Paramount VP of adver- 
tising and sales promotion Hollace 
Brown. 

One grand prize will be awarded 
to each distribution company. 

For retailers, Paramount is run- 
ning a display contest with the 
grand -prize winner also getting a 
trip to racing school. Other prizes 
include "Days Of Thunder" jackets, 
T- shirts, and miniature car sets. 

Paramount is providing retailers 
with posters and light -box inserts to 
incorporate into their displays. 
Also, retailers who order a 14 -piece 
prepack will receive two nylon jack- 
ets, two baseball caps, and a floor 
display. A seven -piece prepack in- 
cludes one jacket and one cap. 

The winners of the display con- 
test will be announced on or before 
March 14. The deadline to submit 
photos of a display is Feb. 14. 

In another aspect of its "Days Of 
Thunder" promotion, Paramount is 
making available to retailers. a 30- 
minute making -of tape called "The 
Making Of Days Of Thunder: NAS- 
CAR Goes Hollywood." 

The program originally aired on 
ESPN as part of the promotion sur- 
rounding the theatrical release of the 
film. ESPN also marketed the tape 
on a limited basis following the air- 
ing. 

Paramount is making it available 
at a list price of $14.95. There is no 
minimum order required to purchase 
the special tape. PAUL SWEETING 

AI;TIII\MART 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff 
Serrette at (800) 223 -7524. 

Get Personal 
It's new and exciting, 
with a charismatic 
and upbeat style. 

Your Personal Workout lets 

customers design a complete 
customized workout. They can 
mix and match sections 
(Kickstart, Power, Grace, 
Energy) in any sequence, 
combination and for varying 
amounts of time. 

Heather Locklear is known to 
millions of prime -time TV 

viewers and fitness customers 
as a spokesperson for the 
nation's largest group of 
health /fitness clubs, Bally's 

Health & Tennis Corporation. 

* Extensive nationwide research shows 

that women 18 -30 want a workout that is 

complete, flexible and modular. And 

they recognize Heather Locklear as a 

credible, friendly fitness leader. 

With Heather Now 

Contact your sales representative for details and order today. 

$19.95 
suggested retail price 

NOW ON VIDEOCASSETTE 
Color /6O Mins. /Not Rated 

Stereo VHS Beta HiFi Videocassette 40918 1990 MCA Home Video, Inc. All Rights Reserved. 

MCA 
UNIVBRS /L 
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HOME VIDEO 

NEWSLINE 

RCA/Columbia U.K. Inks Distribution 
Deal With MCEG/Virgin Vision 
RCA /Columbia Pictures Home Video U.K. has signed an agreement with 
MCEG /Virgin Vision (UK) Ltd. under which RCA /Columbia will sell and 
distribute more than 50 Virgin titles to the rental market in Britain. The 
first title covered by the deal is "She -Devil," with Meryl Streep and Ro- 
seanne Barr, set for release Friday (14). Other titles will include "Teenage 
Mutant Ninja Turtles," "RoboCop 2," and "Mermaids." Virgin retains sell - 
through rights to the titles. It will also handle all publicity, marketing, pro- 
motion, and related activities for both the rental and sell- through releases. 

Media Creates Dealer Preview Program 
Media Home Entertainment has created a "lending library" program for 
retailers to preview selected titles slated for release in 1991. Beginning this 
month, distributor branches nationwide will receive preview tapes on a 
monthly basis that distributors can offer their accounts for preview before 
placing their orders. "In the past, retailers have been asked to purchase 
secondary titles they might not have been able to view, which resulted in a 
cautious buy and lower numbers on titles that actually warranted a deeper 
buy," Media sales VP Vickie Barber said in a statement. "We have created 
this program for retailers to see these films that have recognizable stars 
... and Media's support of ... marketing, advertising, and publicity cam- 
paigns." The program will be tested on one title per month. If the results 
are favorable, the company says, more titles will be added. 

P'Gram Music Video Targets Vid Stores 
PolyGram Music Video is planning to rerelease nine music -video titles from its 
catalog as part of its Super Sellers Kit promotion aimed at video specialty 
stores. Starting in January PMV will make available a 27 -piece prepack floor/ 
counter display dubbed the Pop Super Sellers Kit. The nine titles included are 
"Bon Jovi -Access All Areas," "Roger Waters -The Wall Live In Berlin," 
"Janet Jackson- Rhythm Nation Compilation," "Rush -Chronicles," "Sinead 
O'Connor -Value Of Ignorance," "Kiss: Crazy Nights," "Bob Marley And 
The Wailers: The Bob Marley Story," "The Moody Blues- Legend Of A 
Band," and "Cinderella -Tales From The Gypsy Road." 

Flagship Expands To Take On Blockbuster 
Flagship Entertainment, the New England -based marketing and buying co- 
op, is expanding in the Southeast by opening a regional office in Port Char- 
lotte, Fla. Neil R. Martin has been named to head the new office, which will 
develop and implement marketing programs for Flagship stores in the re- 
gion. In a statement announcing the move, Flagship president Frank Lucca 
said, "We are now instituting our long -planned expansion in direct response 
to the immediate threat to independent video stores brought about by 
Blockbuster's aggressive acquisition policy. The video retailer must join a 
group now if they expect to prosper in the face of increased competition and 
the economic downturn." 

J2 Revamps Lampoon, Unveils Video Plans 
J2 Communications, which in October acquired National Lampoon, has un- 
veiled a revitalization plan for the magazine that will include establishing divi- 
sions for feature -length, made -for -video films and shortform videos. At a press 
conference in New York Dec. 4, J2 president Jim Jimirro announced that the 
Los Angeles -based independent video supplier will also increase the frequency 
of National Lampoon magazine from bimonthly to monthly (except January 
and July), lower the newsstand price from $3.95 to $2.95, and eliminate nudity 
and vulgarity from the publication. In addition, J2 has appointed Michael 
Druckman and George Barkin publisher and editor, respectively, of National 
Lampoon. 

PANEL FOCUSES ON SECURING RIGHTS 
(Continued from. page 48) 

title credit costing up to "six figures 
for a good title," while one heard on a 
car radio underneath dialog might go 
as low as $5,000. 

Biederman also noted that while 
film footage used in video may be 
public domain, music used on its ac- 
companying soundtrack may not be. 

Jeff Goodman, president of stock - 
footage licensee Producers Library 
Service, used the Hooters videoclip 
"500 Miles" as an example of a music 
video compiled from archival footage 
obtained from multiple sources. He 
said that licensing of stock footage 
from movie studios does not grant re- 
sidual -free use in cases where actors 
are recognizable. 

But he noted that the "more newsy 
and informational" the use, the less 
the likelihood for liability. 

Polichar advised that in acquiring 
rights to video materials, strive for 
exclusivity for any form of video de- 
vice now known or later developed. 
He also recommended getting the 
rights for the broadest possible "ter- 
ritorial scope" of distribution, as well 
as rights to exploit the program in 
any interactive video formats. 

Above all, he stressed that preven- 
tative measures be taken. "Budget 
and pay for whatever professional as- 
sistance is necessary to do the job 
right from the beginning. It will save 
you greatly in the future." 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 2 7 

** NO.1 ** 
PRETTY WOMAN 

Touchstone Pictures Richard Gere 
Touchstone Home Video 1027 Julia Roberts 1990 R 

2 1 4 TOTAL RECALL Carolco Home Video 68901 A. Schwarzenegger 1990 R 

3 3 5 THE HUNT FOR RED OCTOBER 
Paramount Pictures Sean Connery 
Paramount Home Video 32020 Alec Baldwin 

1990 PG 

4 4 3 BACK TO THE FUTURE PART III Amblin Entertainment Michael J. Fox 

MCA /Universal Home Video 80976 Christopher Lloyd 
1990 PG 

5 9 2 BIRD ON A WIRE 
Universal City Studios Mel Gibson 
MCA /Universal Home Video 80959 Goldie Hawn 

1990 PG -13 

6 25 2 ANOTHER 48 HRS. 
Paramount Pictures Eddie Murphy 
Paramount Home Video 32386 Nick Nolte 

1990 R 

7 8 3 THE ROCKY HORROR PICTURE SHOW CBS -Fox Video 1424 Tim Curry 
Richard O'Brien 

1975 R 

8 15 2 CADILLAC MAN Orion Pictures Robin Williams 
Orion Home Video 8756 Tim Robbins 

1990 R 

9 5 6 Q &A HBO Video 444 Nick Nolte 
Timothy Hutton 

1990 R 

10 6 10 GLORY 
Tri -Star Pictures Matthew Broderick 
RCA /Columbia Home Video 70283 -5 Denzel Washington 

1989 R 

11 7 4 WILD ORCHID 
Vision p.d.g. Mickey Rourke 
RCA /Columbia Home Video 59573 -5 Jacqueline Bisset 

1980 NR 

12 11 8 
TEENAGE MUTANT NINJA TURTLES: New Line Cinema Judith Hoag 
THE MOVIE Family Home Entertainment 27345 Elias Koteas 

1990 PG 

13 10 5 MIAMI BLUES 
Orion Pictures Alec Baldwin 
Orion Home Video 8746 Jennifer Jason Leigh 

1990 R 

14 NEW 10. MEN AT WORK 
Epic Home Video Charlie Sheen 
RCA /Columbia Home Video 59463.5 Emilio Estevez 

1990 PG -13 

15 13 6 
THE COOK, THE THIEF, HIS WIFE & Vidmark Entertainment 5330 Helen Mirren 
HER LOVER Michael Gambon 

1990 NR 

16 35 2 BETSY'S WEDDING 
Touchstone Pictures Alan Alda 
Touchstone Home Video 1067 Molly Ringwald 

1990 R 

17 14 6 I LOVE YOU TO DEATH 
Tri -Star Pictures Tracey Ullman 
RCA /Columbia Home Video 70303 -5 Kevin Kline 

1989 R 

18 12 7 THE FIRST POWER 
Orion Pictures Lou Diamond Phillips 
Nelson Home Entertainment 7779 Tracy Griffith 1990 R 

19 17 4 THE ADVENTURES OF MILO AND OTIS 
RCA /Columbia 
50143 

Pictures Home Video 
Dudley Moore 1989 G 

20 19 3 PRANCER Nelson Home Entertainment 7780 Sam Elliott 
Rebecca Harrell 1989 G 

21 16 5 JETSONS: THE MOVIE 
Universal City Studios Animated 
MCA /Universal Home Video 80977 1990 G 

22 20 18 DRIVING MISS DAISY Warner Bros. Inc. Jessica Tandy 
Warner Home Video 11931 Morgan Freeman 1989 PG 

23 21 13 BAD INFLUENCE 
Epic Home Video Rob Lowe 
RCA /Columbia Home Video 59233 -5 James Spader 

1990 R 

24 28 2 BLIND FURY 
Tri -Star Pictures Rutger Hauer 
RCA /Columbia Home Video 70253 -5 

1990 R 

25 18 9 FIRE BIRDS 
Touchstone Pictures Nicolas Cage 
Touchstone Home Video 1063 Tommy Lee Jones 

1990 PG -13 

26 22 6 STANLEY & IRIS MGM /UA Home Video 901694 Robert De Niro 
Jane Fonda 

1990 PG -13 

27 24 20 INTERNAL AFFAIRS 
Paramount Pictures Richard Gere 
Paramount Home Video 32245 Andy Garcia 

1990 R 

28 29 15 REVENGE 
RCA /Columbia Pictures Home Video Kevin Costner 
50213 -5 Anthony Quinn 

1990 R 

29 36 2 CAMILLE CLAUDEL 
Orion Pictures Isabelle Adjani 
Orion Home Video 5050 Gerard Depardieu 

1989 R 

30 30 18 HARD TO KILL Warner Bros. Inc. Steven Seagal 
Warner Home Video 11914 Kelly LeBrock 

1990 R 

31 33 11 CRAZY PEOPLE 
Paramount Pictures Dudley Moore 
Paramount Home Video Daryl Hannah 

1990 R 

32 23 8 THE GUARDIAN 
Universal City Studios Jenny Seagrove 
MCA /Universal Home Video 80975 Dwier Brown 

1990 R 

33 27 7 LOOSE CANNONS 
Tri -Star Pictures Gene Hackman 
RCA /Columbia Home Video 70193 -5 Dan Aykroyd 

1990 R 

34 31 9 LAST OF THE FINEST 
Orion Pictures Brian Dennehy 
Orion Home Video 8761 

1990 R 

35 40 2 CHATTAHOOCHEE HBO Video 0307 Gary Oldman 
Dennis Hopper 1990 R 

36 26 16 BORN ON THE FOURTH OF JULY 0 Universal City Studios Tom Cruise 
MCA /Universal Home Video 80901 

1989 R 

37 39 5 
TALES FROM THE DARKSIDE: THE Paramount Pictures Christian Slater 
MOVIE Paramount Home Video 32360 Deborah Harry 

1990 R 

38 34 10 PETER PAN Walt Disney Home Video 960 Animated 1953 G 

39 32 10 A SHOCK TO THE SYSTEM HBO Video 378 Michael Caine 
Elizabeth McGovern 

1990 R 

40 37 3 THE FOURTH WAR HBO Video 519 
Roy Scheider 
Jurgen Prochow 

1990 R 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs, 

or of at least 25,000 units and $1 million at suggested retail for nontheatrical titles. 0 ITA platinum certification for a minimum sale of 

250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million 

at suggested retail for nontheatrical titles. 1990, Billboard /BPI Communications, Inc. 
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You Can Go To 

`Church' After You 

Get `Repossessed' 
BY MICHAEL DARE 

This weekly column is provided as a 
guide through the wilderness of un- 
familiar feature video titles. 

"Mandela In America" (1990), 
A *Vision Entertainment. 

Not only an excellent documentary 
on Nelson Mandela's recent tour of 
America, but a fascinating glimpse at 
the current political and star- making 
machinery in the U.S. After serving 
27 years as a political prisoner in 
South Africa, it must have been a tru- 

ly mind- boggling experience for the 
ex- tribal chief to be greeted so enthu- 
siastically by such enormous crowds 
during his whirlwind two-week tour 
of eight American cities. He meets 
politicians and movie stars, speaks to 
Congress, and fills Yankee Stadi- 
um- generating the strongest possi- 
ble public and private reactions 
against the evils of apartheid. At one 
point, he meets Eddie Murphy and 
tells him how his films kept him en- 
tertained in prison. The very idea of 
Nelson Mandela chuckling over 
"Coming To America" while in his 
prison cell is almost too bizarre to 
contemplate. In any case, now that 
Mandela is free, he's $19.98 retail. 
Rent it with "A World Apart." 

"Repossessed" (1990), LIVE 
Home Video, prebooks 12/18. 

For some reason, neither Zucker, 
Zucker, and Abrahams ( "Airplane!," 
"Police Squad ") nor Mel Brooks 
( "Spaceballs," "Blazing Saddles ") 
has ever made a satire of "The Exor- 
cist." Which means that writer /direc- 
tor Bob Logan had to take things into 
his own hands and make the film that 
they would have made. He has suc- 
ceeded surprisingly well. "Repos- 
sessed" features Linda Blair as the 
same character she played in "The 
Exorcist," only now she's all grown 
up and vomiting pea soup all over her 
husband. Starting with a satire of 
those pretentious "The Audience Is 
Listening" promos from Lucasfilm, 
Logan manages to skewer a broad 
variety of subjects, from TV miniser- 
ies to Ted Kennedy. Logan is more 
successful as a writer than as a direc- 
tor, since he allows some very bad 
acting and focuses on jokes that be- 
long in the background, but his film 
still generates enough laughs to sat- 
isfy. Any movie in which the central 
issue is whether Linda Blair is pos- 
sessed by the devil or if she just has 
PMS can't be all bad. See it with "The 
Exorcist." What the hell. 

"The Church" (1990), Southgate 
Entertainment, prebooks 1/16. 

Italian film maker Dario Argento 
( "Suspiria ") is one of the foremost 
practitioners of Gothic horror, and 

' (Continued on next page) 
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TO THE PEOPLE 
44:4 AT ?A- 

CABIN FEVER 
14` ENTERTAINMENT 

u \;i1 

47:ify 
THANKS FROM 

THE 32nd CCSQ 
OPERATICSÑ DESERT SHIELD 

,Z3c., .9. a.--C._ 

Cabin Fever Entertainment supplied units of Operation Desert Shield 
in Saudi Arabia with copies of our complete line of music, sports 

and adventure videos. We were genuinely moved by the appreciation 
expressed and we urge our fellow producers and distributors 

to bring home a little closer to our overseas forces 
by providing them with video entertainment. 

CABIN O FEVER 
E N T E R T A I N M E N T I N C 

America's Legends On Video 

1 (800) 42 -FEVER 
in CT call (203) 622 -0595 
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by Earl Paige 

PRICE POINT: Experiments in rental pricing continue 
all over the country. Are they confusing? John Sharpe, 
president of Video World, Hattieburg, Miss., laughs. 
"The only thing that might make it more confusing is if 
we had a sign that read, 'These are our prices but only if 
it rains.' We are $3, or two for $5, for one day on new 
releases, and $2 on everything else. But Monday 
through Wednesday we are two days instead of one 
day." Sharpe indicates that consumers really are not 

that confused, that his three Video World stores have 
been standardized on the fee formula for a long period. 
Much of the complicated fee structuring occurs after 
Blockbuster Video enters a market with its three -eve- 
nings- for -$3 program, says Peter Margo, executive VP 
at Palmer Video of Union, N.J. "We're a little different 
from Blockbuster," he says. "Sunday through Wednes- 
day we're three evenings for $3; then Thursday through 
Saturday we rent one day. We're really depending on 
Friday and Saturday to maximize our rental income. 
We're also on the verge of going up to $3.50." In Los 
Angeles, three -store Odyssey Video is tossing the 
gauntlet at the market's four dominant chains via a 
newspaper -ad comparison chart that might well epito- 
mize the confusion. At least the ad does not attempt to 
distinguish whether rental periods are one day, two 
days, or three days; comparison is made on price alone. 
Also, only a select six titles are involved in the challenge, 

(Continued on next page) 
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Compiled from a national sample of 
retail store saps reports. 

TITLE 
Copyright Owner, Manufacturer, Catalog Number 

Y 
ó 
`2 

e ÿ 
v 

em 
m Ñ 

CA ..I 

1 1 11 

** No.1 ** 
PETER PAN 
Walt Disney Home Video 960 

1953 24.99 

2 3 13 ALL DOGS GO TO HEAVEN 
MGM /UA Home Video M301868 

1989 24.98 

3 2 
29 

THE LITTLE MERMAID 
Walt Disney Home Video 913 

1989 26.99 

4 4 5 JETSONS: THE MOVIE 
Universal City Studios /MCA /Universal Home Video 80977 

1990 22.95 

5 9 15 RUDOLPH THE RED NOSED REINDEER 
Family Home Entertainment 27309 

1989 14.95 

6 11 22 
HOW THE GRINCH STOLE CHRISTMAS! 
MGM /UA Home Video M20101 1 

1966 14.95 

7 5 61 
BAMBI 
Walt Disney Home Video 942 

1942 26.99 

8 19 3 
FROSTY THE SNOWMAN 
Family Home Entertainment 27311 

1989 14.95 

9 6 15 
DISNEY'S SING ALONG SONGS: UNDER THE SEA 
Walt Disney Home Video 908 

1990 12.99 

10 7 113 
CINDERELLA 
Walt Disney Home Video 410 

1950 26.99 

11 16 3 
SANTA CLAUS IS COMING TO TOWN 
Family Home Entertainment 27312 

1989 14.95 

12 15 3 A CHARLIE BROWN CHRISTMAS 
Hi -Tops Video HT0059 

1990 9.98 

13 8 119 
CHARLOTTE'S WEB 
Hanna -Barbera Prod. Inc. /Paramount Home Video 8099 

1973 14.95 

14 10 36 
TEEN MUTANT NINJA TURTLES: COWABUNGA ... 
Family Home Entertainment 27319 

1990 14.95 

15 13 272 
DUMBO 
Walt Disney Home Video 24 

1941 29.95 

16 12 63 
THE LAND BEFORE TIME 
Amblin Entertainment /MCA /Universal Home Video 80864 

1988 24.95 

17 RE -ENTRY 
DISNEY'S SING ALONG: VERY MERRY CHRISTMAS... 
Walt Disney Home Video 412 

1988 14.95 

18 17 217 ALICE IN WONDERLAND 
Walt Disney Home Video 36 

1951 29.95 

19 14 23 TEEN MUTANT NINJA TURTLES: SUPER ... 
Family Home Entertainment 27336 

1990 14.95 

20 21 15 
HAPPY BIRTHDAY, BUGS: 50 LOONEY YEARS 
Warner Bros. Inc. /Warner Home Video 12054 

1990 14.95 

21 20 60 
TEEN MUTANT NINJA TURTLES: KILLER PIZZAS 
Family Home Entertainment 27314 

1989 14.95 

22 23 67 
DISNEY'S SING ALONG SONGS:THE BARE NECESSITIES 
Walt Disney Home Video 581 

1987 14.95 

23 RE -ENTRY 
THE LITTLE DRUMMER BOY 
Family Home Entertainment 27315 

1989 14.95 

24 18 96 TEEN MUTANT NINJA TURTLES: HOT RODDING... 
Family Home Entertainment 23980 

1989 14.95 

25 22 7 
TOM & JERRY'S 50TH BIRTHDAY CLASSICS II 
Turner Entertainment Co. /MGM /UA Home Video 202049 

1990 12.98 

ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for 

heatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 

nontheatrical titles. 0 ITA platinum certification for a minimum sale of 250,000 units or a dollar volume 

of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at 

suggested retail for nontheatrical titles. © 1990, Billboard /BPI Communications, Inc. 

2ND FEATURES 
(Continued from preceding page) 

this film, which he wrote and pro- 
duced, continues in his fine tradition 
of dark and serious goremongering. 
In the Middle Ages, dozens of so- 
called devil -worshippers are buried in 
a mass grave. Today, a giant church 
stands on the sight, and the grave is 
accidentally opened during restora- 
tion. Suddenly, the church librarian is 
pulling his heart out of his chest and 
attacking young women, and people 
see demons whenever they look in 
the mirror. It's all intensely lurid, 
overemotional, bloody, and badly 
dubbed, i.e., a true horror fan's 
dream come true. Rent it with John 
Carpenter's "Prince Of Darkness." 

"Hiroshima" (1990), Vidmark, 
prebooks Tuesday (11). 

In this well -made but relatively 
pointless re- creation of the lives of 
those at ground zero, we spend 98 
minutes of guilt watching people suf- 
fer. It's not the fault of Judd Nelson 
as an American prisoner of war set 
free by the atomic blast, nor of Max 
Von Sydow as the priest who renews 
his faith, nor even Pat Morita as the 
pathetic granddad trying to save his 
family. The acting and production 
values are pretty good, but the script 
is predictably self -righteous. Rent it 
with "Triumph Of The Spirit" for a 
real depressing night. 

"Circuitry Man" (1990), RCA/ 
Columbia Pictures Home Video, 
prebooks 12/20. 

The entire atmosphere of earth has 
been destroyed and there is no oxy 
gen, but that's not the only reason 
you'll want to hold your nose while 
watching this. It's The Future, and 
our lovely heroine, played by Dana 
Wheeler -Nicholson ( "Fletch "), teams 
up with an artificial man, played by 
Jim Metzler ( "River's Edge "), to de- 
liver some contraband to New York. 
They are pursued by Vernon Welles, 
the strutting peacock from "Road 
Warrior," as Plughead, a sleazeball 
who shoves electrodes into people's 
brains in order to get off on their fan- 
tasies. What follows is a chase across 
America, which consists only of de- 
sert and underground parking struc- 
tures. I assume this has less to do 
with the concept and more to do with 
the budget. The score by Deborah 
Holland is lovely, jazzy, and ethereal, 
and couldn't be more wrong for the 
movie. Will go perfectly with "Can- 
nonball Run" in slow motion. 
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SCRNS 
WEEKEND PE.? SCRN 
GROSS (S) A/G (S) 

WKS 
IN 

REL 

TOTAL 
GROSS 

TO DATE 
(9) 

1 Home Alone 14,386,876 1,342 2 66,748,191 
(20th Century Fox) "0,721 

2 Misery 10,076,834 1,244 - 10,076,834 
(Columbia) 8,100 

3 Three Men And 8,036,576 1,282 1 29,771,815 
A Little Lady (Buena Vista) 6,269 

4 Dances With Wolves 7,024,913 1,053 3 24,411,745 
(Orion) 6,671 

5 Predator 2 4,147,403 1,978 1 19,720,520 
(Fox) 2,097 

6 Rocky V 3,303,522 1,569 2 32,113,557 
(MGM /UA) 1,569 

7 Rescuers Down Under 2,004,870 1,237 2 11,777,627 
(Buena Vista) 1,621 

8 Ghost 1,850,844 1,528 20 197,954,919 
(Paramount) 1,211 

9 Child's Play 2 1,345,465 1,439 3 24,491,950 
(Universal) 935 

10 Jacob's Ladder 825,970 1,094 4 23,717,465 
(Tri -Star) 755 

11 Reversal of Fortune 624,354 475 7 9,653,227 
(Warner Bros.) 1,314 

12 Quigley Down Under 567,056 891 6 18,084,679 
(MGM /UA) 636 

13 Avalon 472,350 402 8 14,134,634 
(Tri -Star) 1,175 

14 Memphis Belle 422,678 617 7 25,452,640 
(Warner Bros.) 685 

15 White Palace 420,750 495 6 16,154,051 
(Universal) 850 

16 Sibling Rivalry 389,133 692 5 16,764,239 
(Columbia) 562 

17 GoodFellas 301,181 197 10 39,327,723 
(Warner Bros.) 1,529 

18 Marked For Death 266,603 387 8 42,800,172 
(Fox) 689 

19 Nutcracker Prince 251,749 902 1 1,434,352 
(Warner Bros.) 279 

20 Henry & June 243,270 159 8 10,447,918 
(Universal) 1,530 

21 Robot Jox 214,456 333 1 995,764 
(Triumph) 644 

22 Presumed Innocent 200,286 292 18 86,022,020 
(Warner Bros.) 686 

23 Postcards from the Edge 177,176 284 11 37,508,743 
(Columbia) 624 

24 Fantasia 174,967 194 8 24,634,976 
(Buena Vista) 902 

25 Flatliners 158,355 292 16 60,968,365 
(Columbia) 542 

26 Mr. Destiny 124,351 230 7 14,484,072 
(Buena Vista) 541 

27 Vincent & Theo 99,404 20 2 521,438 
(Hemdale) 4,970 

28 China Cry 94,941 58 4 2,256,342 
(Penland) 2,519 

29 The Krays 76,540 97 3 2,000,250 
(Miramax) 789 

30 Witches 75,998 153 14 10,295,199 
(Warner Bros.) 497 

31 Arachnophobla 75,881 169 19 52,843,860 
(Buena Vista) 449 

32 C'est la Vie 74,493 28 3 434,390 
(Goldwyn) 2,660 

33 To Sleep With Anger 70,814 20 6 624,999 
(Goldwyn) 3,541 

34 Die Hard 2 65,574 119 21 115,194,879 
(Fox) 551 

35 Taking Care of Business 59,584 98 15 19,847,539 
(Buena Vista) 608 

36 Mr. and Mrs. Bridge 49,292 2 1 197,378 
(Miramax) 24,646 

37 Tune in Tomorrow 46,012 21 5 1,713,963 
(Cinecom) 2,191 

38 Metropolitan 45,787 32 17 2,590,205 
(New Line Cinema) 1,431 

39 Graffiti Bridge 40,648 70 4 4,394,479 
(Warner Bros.) 581 

40 My Twentieth Century 37,437 6 3 182,838 
(Aries) 6,240 
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with Odyssey offering these at 99 
cents daily all week long. The Block- 
buster franchisee UI Video in subur- 
ban Burbank is identified at $3.20 on 
new releases and $3.50 on the high - 
ticket "The Hunt For Red October" 
(for three days). Two chains are $2.50 
on all six listed titles: Wherehouse 
(one day) and 20/20 (two day). Music 

Plus is $2.99 (one day). 

IN THE HUNT: UI in Burbank of- 
fers a $1 reward for bringing "The 
Hunt For Red October" back before 
the usual three -evening period. 

DISC DUEL: In an interesting and 
provocative variation, Odyssey Video 

VIDEO PEOPLE 

Santa Monica, Calif. -based Trimark Pictures, a subsidiary of Vidmark Inc., ap- 
points Maria La Magra as VP of public relations. She was formerly a senior 
publicist at Edelman Public Relations Worldwide. Vidmark Entertainment 
names Joe Vertullo Southeast regional sales manager. He was previously 
mid -Atlantic regional sales manager with MCEG /Virgin Home Entertainment 
and Southeast regional manager at Magnum Entertainment. 

Island Visual Arts North America in Los Angeles has named Liz Torres se- 
nior director of production and manufacturing for IVA's longform product. 
She was previously an associate director of music video at MCA Records. IVA 
has also appointed Betsy Caffrey national director of marketing and sales. 
Most recently, she was national director of sales and marketing video for Elek- 
tra. 

Cathy Mantegna is named VP of marketing at Strand VCI in Los Angeles. 
She most recently held the same post at Fries Home Video. 

At Video Product Distributors Inc. of Sacramento, Calif., Robert Wittenberg 
rejoins the company in the newly created position of senior VP of sales and 
marketing. Wittenberg most recently held that post at Vidmark Entertain- 

ment. 

LA MAGRA CAFFREY 

Vista is based in Burbank, Calif. 

Diego Lerner is promoted to VP, Latin 
America and the Caribbean, for Buena 
Vista Home Video. Lerner was previous- 
ly executive director for those terri- 
tories. At Buena Vista Home Video In- 
ternational, Kristen P. Roby is promot- 
ed to director of finance and planning. 
Her most recent post at the firm was 
manager of finance and planning. Buena 

LIVE Entertainment Inc. in Van Nuys, Calif., appoints Carrie DeLong and 
Rasmus Van der Colff to director of operations analysis and internal auditor, 
respectively. DeLong was financial consultant to General Mills Inc. and Van 
der Colff was an accountant with an international affiliate of Peat Marwick. 

Mindy Warren Pickard is promoted to director of marketing services at New 
York -based CBS /Fox Video. She joined the company in June 1987. 

In Lanham, Md., Schwartz Brothers Inc. promotes Mike Spitz, former manag- 
er of special accounts, to manager of telemarketing and customer service, a 
position previously held by Marilyn Schwartz, who is promoted to personnel 
director. 

Hanna -Barbera Home Video in Los Angeles names Virl Z. Hill manager, li- 
censee planning and control, international division, Keith McHugh financial 
analyst, Steven Wegner sales administrator, Clare Colman international coor- 
dinator, and Melinda Robles traffic coordinator. They were, respectively, re- 
cipient of a Master of Management degree from Northwestern Univ., senior 
accountant at Snyder & Sonnenfeld, marketing coordinator /creative services 
at Nelson Entertainment, administrative assistant at Hanna -Barbera Home 
Video, and marketing assistant /customer program manager at Hanna -Bar- 
bera Home Video. 

Jeff Rabinowitz is named senior VP of sales for Sony USA. He was director of 
sales for the company. 

Steve Brecker is named VP of home video for BBC Lionheart in America. He 
was head of marketing at Sony Video Software Co. 

Julia Gilbert is named marketing manager of Academy Entertainment in 
Shelbourne, Vt. She was program marketing associate at National Public Ra- 
dio. 

Betsy Darnell is named regional sales representative in Atlanta for Allied 
Film & Video. She will represent the company throughout Mississippi, Ala -. 
bama, South Carolina, and Georgia. She was Atlanta sales manager for Broad- 
cast Rental & Sales. 

Whit Jackson is named manager of sales, encryption systems, for Macrovi- 
sion in Mountain View, Calif. He was business manager of the Galaxy /Westar 
Satellite System at Hughes Communications. 

features laserdiscs for rent at 99 
cents daily -all week. The only other 
major chain in L.A. that rents laser - 
discs is Blockbuster. Wherehouse, 
Tower Video, and Music Plus do not 
rent titles in the configuration. An- 
other strong advocate of rental is La- 
ser's Edge, just bowing its third 
store. "There are people who just do 
not want to own movies and titles 
that are not strong enough to sup- 
port sale only," says Jay Frank, co- 
owner of Laser's Edge with Kirk 
Leonhardt. Laser's Edge rents at $4 
daily to nonmembers and $2 to mem- 
bers (the annual membership fee is 
$50). Members also get to keep discs 
all weekend if they rent three. 

NICE NEIGHBOR: It's a nice touch 
to offer a free -local -calls -only tele- 
phone, and many video stores are do- 
ing it. But Video Giant in Woodland 
Hills, a suburb of L.A., goes one step 
beyond: It has the free phone plus it 
lists the three numbers of neighbor- 
ing stores -two Wherehouse units 
and a Sam Goody. "We just feel it's 
part of service. The customer wants 

Billboard. 

that movie. We do everything toward 
that end," an employee says. 

HOT TICKETS: In an unusual cross - 
promotion, Los Angeles -area Music 
Plus stores offer a free rental with 
the stub from any AMC Theater. 
Wherehouse is boasting that it will 
accept "movie rental coupons" from 
any store. The chain is also heavily 
promoting its "Satisfaction Guaran- 
teed" feature, whereby goods will be 
exchanged within 10 days upon pre- 
sentation of the sales receipt and 
with the original packaging . In 
what may be an oversight, the new 
Sam Goody unit in Woodland Hills 
went up with that identification alone 
and not the usual full name, Sam 
Goody Music & Video, the nomen- 
clature that has festooned all the for- 
mer Licorice Pizza -acquired stores 
and newly contracted units. 

ETD SAYS HELLO: Surprising 
some by the good turnout generated 
on a Sunday, video distributor ETD 
hosted a grand- opening party recent- 
ly. The all -day affair drew as many as 

500 at peak hours, as guests dropped 
by the new branch in Santa Fe 
Springs, a suburb on the Los Angeles 
and Orange County border. Showing 
off the new facility, president Ron 
Eisenberg seemed most pleased by 
the large department devoted to Lat- 
in product. L.A. -area retailers will 
soon be seeing sales reps Carlos 
Gonzales, Jaime Trejo, Scott Ken- 
nedy, Betty Samson, Steven Flores, 
Gil Jenkins, and Gigi Goldflam. 

TOUCH That DIAL! 
Get fast results with ACTION - 
MART, the Billboard Classi- 
fied. 

Call our Hotline at (800) 223 -7524. 
and tell Jeff you want to see some 
Action! 
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Compiled from a national sample of retail 
store sales reports. 

TITLE 
Program Supplier, Catalog Number 

RECREATIONAL SPORTS TM 

1 1 34 

2 RE-ENTRY 

3 3 192 

4 7 62 

5 11 7 

6 2 53 

7 15 3 

8 12 15 

9 14 135 

10 16 72 

11 RE-ENTRY 

12 5 138 

13 8 34 

14 6 20 

15 10 25 

16 RE-ENTRY 

17 17 28 

18 19 6 

19 NE» 
20 RE-ENTRY 

* NO. * 
ALL NEW DAZZLING DUNKS at BASKETBALL 
BLOOPERS CBS -Fox Video 2423 

DAZZLING DUNKS AND BASKETBALL 
BLOOPERS 0 CBS -Fox Video 2229 

AUTOMATIC GOLF 0 
Simitar Ent. Inc. VA 39 

BASEBALL FUNNIES 
Simitar Ent. Inc. 

GREATEST SPORTS FOLLIES CBS -Fox Video 
2543 

14.98 

14.98 

14.95 

14.95 

14.98 

CHAMPIONS FOREVER J2 Communications J2- 
19.95 0047 

HOCKEY- HERE'S HOWE: DEFENSE Kartes Video 
14.95 

Communications 

BASEBALL CARD COLLECTING JCI Video JCV- 9.95 
8212 

NOT SO GREAT MOMENTS IN SPORTS HBO 
Video 0024 14.95 

THE ALL NEW NOT -SO -GREAT MOMENTS IN 
14.99 

SPORTS HBO Video 0025 

FUNNY SIDE UP 
Major League Baseball 

19.95 

DORF ON GOLF 
J2 Communications J2-0009 19.95 

LEE TREVINO'S PRICELESS GOLF TIPS 
VÒLUME 3 Paramount Home Video 12626 19.95 

GREG NORMAN: THE COMPLETE GOLFER 
Paramount Home Video 12684 29.95 

THE BOYS OF SUMMER 
VidAmerica 7017 14.95 

GOLF MY WAY WITH JACK NICKLAUS 
Worldvision Home Video 2001 84.95 

GREG NORMAN: THE COMPLETE GOLFER, 
PART 2 Paramount Home Video 12685 29.95 

GOLF YOUR WAY 
Sports Marketing Group 

23.99 

WAYNE GRETZKY: ABOVE & BEYOND Live 
Home Video 68942 19.95 

GOLF LIKE A PRO WITH BILLY CASPER Morris 
14.95 

Video 

N 

of- 
. 
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Compiled from a utINY sample of Mall 
store sales reports. 

TITLE 
Program Supplier, Catalog Number 

HEALTH AND FITNESSTM 

1 1 7 

* * NO. 1 * * 
JANE FONDA'S LEAN ROUTINE Warner Home 
Video 654 29.98 

2 2 205 
CALLANETICS . MCA /Universal Home Video 
80429 24.95 

3 4 15 
RICHARD SIMMONS: SWEATIN' TO THE 
OLDIES <. Warner Home Video 616 19.98 

4 6 97 
JANE FONDA'S COMPLETE WORKOUT Warner 
Home Video 650 

29.98 

5 3 205 
KATHY SMITH'S BODY BASICS 
JCI Video 8111 14.95 

6 1 47 
KATHY SMITH'S ULTIMATE STOMACH & 
THIGHS WORKOUT 0 Fox Hills Video M032466 19.95 

7 9 59 
BEGINNING CALLANETICS 0 MCA /Universal 
Home Video 80892 24.95 

8 11 27 
DENISE AUSTIN'S THE HIPS, THIGHS & 
BUTTOCKS WORKOUT Parade Video 31 

19.95 

9 10 205 JANE FONDA'S LOW IMPACT AEROBIC 
WORKOUT Warner Home Video 070 29.98 

10 5 45 
JANE FONDA'S LIGHT AEROBIC WORKOUT 
Warner Home Video 652 

29.98 

11 8 109 
KATHY SMITH'S FAT -BURNING WORKOUT 0 
Fox Hills Video FH1059 19.95 

12 19 205 
KATHY SMITH'S ULTIMATE VIDEO WORKOUT 
JCI Video 8100 14.95 

13 14 93 
ANGELA LANSBURY: POSITIVE MOVES Wood 
Knapp Video WK1016 29.95 

14 12 27 
JODY WATLEY: DANCE TO FITNESS Parade 
Video 207 24.95 

15 16 37 
DENISE AUSTIN'S SUPER STOMACHS Parade 
Video 27 

19.95 

16 13 111 
SUPER CALLANETICS 0 MCA /Universal Home 
Video 80809 24.95 

17 RE-ENTRY 
JUDI SHEPPARD MISSETT'S FITNESS NOW! JCI 
Video 8119 14.95 

18 18 132 
START UP WITH JANE FONDA Warner Home 
Video 077 19.95 

19 RE-ENTRY 
BUNS OF STEEL WITH GREG SMITHEY The 
Maier Group 

14.95 

20 RE -ENTRY 
JANE FONDA'S EASY GOING WORKOUT 
Warner Home Video 058 29.98 

ITA gold certification for sale of 125,000 units or a dollar volume of $9 million a retai for theat ically released programs, 25,000 units and $1 million at 
suggested retail for nontheatrical titles. O ITA platinum certification for sa e of 250,000 units or a dollar volume of $18 million at retail for theatrically released 
programs, or 50,000 units or $2 million at suggested retail for nontheatrical titles. © 1990, Billboard /BPI Communications, Inc. 
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MUSIC VIDEO 

`Pump It Up' Keeps A Local Feel All Over The U.S. 
BY MELINDA NEWMAN 

LOS ANGELES -Though "Pump It 
Up" is now seen on 82 stations 
across the country, the weekly rap - 
music video show maintains a local 
feel by taking a market -by- market 
approach to programming and pro- 
motions. 

The program, produced by Fox 
Television Stations Productions, 
started as a local series on KTTV, 
the Fox -owned Los Angeles station, 
in October 1989. It rolled out to six 
other Fox -owned stations this past 
May before expanding to its current 
market size in September. 

"Pump It Up" is now available in 
71% of all U.S. households and 80% 
of black households, and it has a po- 
tential audience of 66 million house- 
holds. Its main demographic is 12- 
to-24- year -old black males and fe- 
males. 

"The challenge is keeping it fresh 

and accessible to the street so we 
don't lose our core audience, which 
is the inner -city black teenager," 
says the show's producer, Jeff 
Shore. 

To maintain its "in your back- 
yard" feel, the show travels all over 
the country, tying in with local mar- 
kets. "We're doing a series of shows 
from different places," says "Pump 
It Up" executive producer Jay 
Scharer. Recently completed were 
shows taped in Seattle during Nas- 
tymix Records' fifth anniversary 
party. Five episodes were shot in 
New York earlier this fall. Future 
programs will be taped in Chicago 
and Miami. 

"Pump It Up" also continues to 
run promotions in individual towns. 
"We started locally and so we still 
try to address those kinds of needs 
in each market," says Scharer. 

Each show averages eight videos, 
most of which are repeated at least 

Acme Closing I:'ville Office 
1st Step Toward Dissolution In '91 
NEW YORK -Acme Pictures, long a 
mainstay in the Nashville music vid- 
eo community, is closing its doors. 

Although Acme will not officially 
dismantle until summer 1991, produc- 
er and co -owner Joanne Gardner has 
announced that she will relocate to 
Los Angeles early next summer and 
work as a free -lance producer. The 
company's other producer and five di- 
rectors will also be on their own. 

"As the years go by, I realize that 
although I love everybody here dear- 
ly, this swimming upstream is get- 
ting a little old," says Gardner. "I'm 
getting asked to do videos for the 
same budget that I had when I did 
my very first clip in 1984. Then we 
were thrilled to do videos for $25,000 
to get our foot in the door, but now 
my foot is in pretty deep. It's nothing 
against the neighborhood or the mu- 
sic or the type of people here, it's just 
the level of work. It's time to take the 
next step." 

More and more of Acme's work 
was done outside of Nashville over 
the years. According to Gardner, 

30%-40% of last year's videos were 
not shot in Music City, and only one 
of the company's directors is based in 
Nashville. However, after moving to 
Los Angeles, Gardner says that she 
will keep the insurance policy and 
other business accounts open so that 
any Nashville shoots can still be ac- 
commodated. 

The company will stay busy until 
its closure. Gardner is producing a 
concert longform on Rosanne Cash 
(who owns Acme with Gardner), 
which will be taped Dec. 16 in Califor- 
nia. Acme is also negotiating to do a 
three -part series on Southern rock 
for Cabin Fever Entertainment. 

"I really appreciate everything ev- 
eryone's done here, but forward 
movement is the name of the game 
and there is still some strange re- 
verse discrimination here," says 
Gardner. "Sort of you're very good 
... for a Nashville producer. How 
many CMA awards do you have to 
win for people outside of Nashville to 
recognize your talent ?" 

MELINDA NEWMAN 

Video Jukebox's Net Loss 
Widens During 3rd Quarter 
NEW YORK -Video Jukebox Net- 
work Inc., the interactive televised 
music video company, reports that 
its net loss widened to $415,000 in 
the third quarter. In the same peri- 
od last year, the deficit was 
$290,000. 

The company states that viewer 
revenues, "particularly in Septem- 
ber, did not meet our expecta- 
tions." 

Overall revenues, however, 
jumped to $3.79 million in the quar- 
ter that ended Sept. 30, from $1.14 
million last year. 

Despite the drop in viewer reve- 
nues, the company says it was "en- 
couraged by the development of 
its advertising and ancillary call 
revenue streams." 

For the first nine months of this 
year, the company reports a net 
loss of $1.01 million on revenues of 
$9.82 million, compared with a def- 
icit of $1.73 million on revenues of 
$2.02 million in the same period 
last year. 

In other news, the Miami -based 
company says Tele- Communica- 
tions Inc. completed its $5 million 
investment in Video Jukebox in ex- 
change for 9.8% of the company's 
stock. 

The two firms have agreed to ex- 
pand the jukebox network in cable 
systems owned by Tele- Communi- 
cations. At present, Video Jukebox 
operates 121 units in 30 states, 
reaching more than 10 million 

(Continued on next page) 

once on subsequent episodes. 
"We're more apt to add something 
obscure than some other rap 
shows," says Shore. "We go for a 
blend of hits and hot new clips." 

Before airing, videos must clear 
broadcast standards, which can pre- 
sent an uphill battle. "When we 
have a problem with standards, it's 
not sex, it's because of political con- 
tent," says Shore. "It's a constant 
battle that we're always on top of. 
We have rarely had something not 
air. We generally badger standards 
until we can air it in one form or an- 
other." 

Not only does Shore feel that the 

TINE Ise 

show is under tighter regulations 
than "Yo! MTV Raps," he also 
thinks it comes under closer scruti- 
ny than other shows produced by 
Fox. "Our standards are more puri- 
tanical. We feel the censors let 'In 
Living Color' get away with more 
than us." 

According to Shore, 30% to 40% of 
the videos are edited in some way. 
Cuts range from bleeping out an ex- 
pletive to a visual edit. 

Shore, who is white, relies heavily 
on his staff in making programming 
decisions. "My staff tells me if I'm 
doing something insensitive or out 
of line," he says. 

by Melinda Newman 

IS THERE ANYONE left in the Western Hemisphere 
who hasn't seen it? Of course, we mean Madonna's 
"Justify My Love" video. One thing's for sure Sire / 
WB has gotten tons of free publicity for the clip, shown 
in snippets or its entirety on "Nightline," CNN, "To- 
day," "The Howard Stern Show," and, our favorite, 
during a "Wayne's World" segment on "Saturday 
Night Live." 

Additionally, after we went to press last week, Video 
Jukebox Network decided to add "Justify My Love" to 
its playlists in several markets with no fanfare or an- 
nouncements. The first airing was at 9:47 a.m. Nov. 30 
and, according to VJN's head of programming, Les Gar- 
land, the interactive video jukebox channel has received 
only seven calls complaining about the clip. Not that 
they aren't watching it. On some systems, it was played 
as many as 40 times on Dec. 1. 

The video is available to all the network's cable and 
low -power television stations; however, VJN sent a fax 
to all of its low -power station operators alerting them to 
the video's content since they are responsible' for their 
licenses. According to Garland, a small number of opera- 
tors decided not to run the clip. (For VJN's third- quarter 
financial results, see story on this page.) 

It looks like "Justify My Love" will finally knock Va- 
nilla Ice's "Ice Ice Baby" out (tits No. 1 video slot next 
week. 

MTV has stayed firm in its decision and is not airing 
the clip. However, MTV Europe is playing the video in 
its entirety. 

All that's left now is to see how all this exposure af- 
fects the sales of the video single when it hits stores 
Tuesday (11). On one hand, the publicity will alert every- 
one to its release. On the other hand, the "Forbidden 
Factor" that would have made people buy the video 
strictly out of curiosity is gone. We'll also be watching 
to see how people react to the $9.98 price point and the 
medium in general. 

May we humbly suggest that since WB and Madonna 
consistently maintain.that there were no plans to release 
"Justify My Love" as a video single until MTV decided 
not to play it, any profit from the clip be donated to an 
anti -censorship organization of the singer's choice. 

CH -CH- CHANGES: They just keep a'coming. Janet 
Kleinbaum, formerly of Island Records, is the new di- 
rector of video promotion and artist development for 
RCA Records. Her new role encompasses all aspects of 
video promotion and special projects, not necessarily re- 
lated to video. Unlike her predecessor, Jeatme Mat - 
tiussi, she will not be handling video production; that 
will continue to be overseen by Ria Lewerke. No succes- 
sor at Island has been named; in the meantime, Klein- 
baum's former assistant, Tina Dunn, will be assuming 
the position. 

Due to a restructuring, director of video production 

One of his biggest sources of help 
is host Denise "D" Barnes, half of 
the rap group Body and Soul. "D 
knows what's going on and what 
she likes," says Shore. "She's our 
tie to the street." Shore also listens 
closely to associate producer How- 
ard Hobson. Because the playlist is 
planned less than a week in ad- 
vance, it can add videos and can be 
added at the last minute. 

As the show has expanded in 
scope, it has added national promo- 
tions. 

Its first such promotion was a rap 
trivia contest. The winner got a 
Monie Love concert in his hometown. 

Susan Solomon has left Chrysalis Records. Video pro- 
duction will now be handled by the marketing depart- 
ment_ Solomon ran he reached at 212- .529- 0732. 

NEW KIDS ON THE BLOCK(S): "Games," the latest 
clip from NKOTB, had its world debut on 14 different 
local and regional outlets across the country Dec. 1 dur- 
ing a 12 -hour window. Kicking off the party was New 
York's Video Music Box, which aired the clip at noon 
(EST). Shows joining in that day were Baltimore's V -TV; 
Dallas Music Video; Grand Stand Band Stand (Myrtle 
Beach, S.C.); Kickin' It Live /B -95 (Battle Creek, Mich.); 
Music In Motion (San Diego); Musica Desdr America 
(El Paso, Texas); Video Vault (Minneapolis); TV -58 
(Hyannis, Mass.); Clubbeat (Syracuse, N.Y.); Music 
Video 50 (Chicago); V -102 (Monroe, La.); TV -23 (Akron, 
Ohio); and FMTV, which airs in Sacramento, Calif.; Bir- 
mingham, Ala.; Memphis; Phoenix; Montgomery, Ala.; 
Savannah, Ga.; and St. Louis. The combined broadcast 
audience was more than 17 million. 

ICE ICE BABY -Ice Cube debuted his latest single, 
"Dead Homiez," during a press conference in New York 
Dec. 4. The raw clip, directed by Mark Guma, is the sto- 
ry of a funeral of someone gunned down during an out- 
break of inner -city violence. It's the first track from the 
rapper's new Priority Records album, "Kill At Will." 

AND WHEREFORE ART THOU, FLO & EDDIE? As 
a reminder that before Teenage Mutant Ninja Turtles 
there were just the Turtles, Howard Kaylan and Mark 
Volman have completed a 90- minute "The Turtles - 
Happy Together" program for Rhino Home Video. The 
January release features 16 black -and -white and color 
clips (including performances from such vintage '60s 
shows as "Shindig," "Hullabaloo," and "American 
Bandstand ") and will be partially premiered during the 
Turtles' seven -night, 10th anniversary New Year's Eve 
stint at New York's Bottom Line. 

"I'm excited that it's finally out there," says Volman, 
who with Kaylan assembled the video in conjunction 
with head Rhino Harold Bronson. "We take the career 
of the band from high school to breakup, with inter- 
views with all the original band members, and recollec- 
tions from people like Ray Manzarek, Stephen Stills, 
and Graham Nash. We even have our high school choir 
teacher reminiscing about the Turtles in choir." Volman 
says the tape, which covers 1965 -70, will have a Flo & 
Eddie follow -up volume next year to bring the legend- 
ary duo's video output up to date. 

ROUNDER RECORDS HAS JOINED the video pro- 
duction and promotion world with "I've Got That Old 
Feeling" from Alison Krauss, the 19- year -old bluegrass 
fiddler with the big industry buzz. 

"We've cautiously entered into the video age," says 
national promotion director Brad Paul, who says that 
the Krauss clip came about after Country Music Televi- 
sion guaranteed exposure (the clip has since been added 
at TNN as well). "That in and of itself was reason to go 
ahead ... If we see significant sales for Alison, we'll con- 
sider future video projects." 

Assistance in preparing this column was provided by 
Jim Bessman. 
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Bi1board CLIP LIST. 
A SAMPLING OF PLAYLISTS AT 
NATIONAL VIDEO MUSIC OUTLETS. 

Lists do not include videos in 
recurrent or oldies rotation. 

MUSIC TELEVISIOr 

Continuous programming 
1515 Broadway, New York,NY 10036 

YHA NE' 

Continuous programming 
1515 Broadway, New York,NY 10036 

EXCLUSIVE ADDS 

.i 
Black Entertainment Television 

14 hours daily 
1899 9th St NE, Washington,DC 
20018 

Billy Dean, Only Here For A While 
Reba McEntire, You Lie 
Lorrie Morgan, He Talks To Me 
K.Mattea /T.O'Brien, Battle Hymn .. 

INXS, Disappear 
Robert Palmer, You're Amazing 
Warrant, I Saw Red 

Styx, Show Me The Way 
Cher, The Shoop Shoop Song 

ADDS 

BUZZ BIN 
FIVE STAR VIDEO 

Maxi Priest , Just A Little Bit Longer 
Salt N' Pepa, Do You Want Me 
Joey Kid, I'm Not In Love 

Charlatans U.K., The Only One... 
The Cure, Close To Me (Ver II) 
Jane's Addiction, Been Caught Steeling 
King's X, Its Love 
U2, Night And Day 

Chris Isaak, Wicked Game HEAVY 

OTNN 
The Nashville Network 

30 Hours Weekly 
2806 Opryland Dr, Nashville,TN 
37214 

DEVELOPMENT 

HEAVY 

AC /DC, Moneytalks 
Black Crowes, Hard To Handle 
Jon Bon Jovi, Miracle 
Damn Yankees, High Enough 
Janet Jackson, Love Will Never... 
George Michael, Freedom 
Poison, Something To Believe In 
Paul Simon, The Obvious ... 
The Simpsons, Do The Bartman 

UB40, The Way You Do The Things... 
Winger, Miles Away 
*II Top, Give It Up 

Stevie B, Because I Love You 
Breathe, Does She Love That Man 
Phil Collins, Hang In Long Enough 
Deee -Lite, Groove Is In The Heart 
Sara Hickman, I Couldn't Help Myself 
Bruce Hornsby, Lost Soul 
Janet Jackson, Love Will Never ... 
Donny Osmond , My Love Is A Fire 
Paul Simon, The Obvious ... 
Surface, The First Time 
Traveling Wilburys, She's My Baby 
UB40, The Way You Do The Things... 
Steve Winwood, One And Only Man 
Dwight Yoakam, Turn It On ... 

HEAVY 

ACTIVE 

Cinderella, Shelter Me 
DNA /S.Vega, Tom's Diner (Ver II) 
*Led Zeppelin, Over The Hills And. 
Living Colour, Elvis Is Dead 
Nelson, After The Rain 
Iggy Pop, Candy 
Scorpions, Tease Me, Please Me 
Slaughter, Spend My Life 
Tesla, Signs 

The Traveling Wilburys, Inside Out 
Trixter, Give It To Me Good 

Mariah Carey, Love Takes Time 
Whitney Houston, I'm Your... 
Elton John, You Gotta Love ... 
Bette Midler, From A Distance 
Wilson Phillips, Impulsive 

Father MC, I'll Do For You 
Kool Skool , You Can't Buy Me Love 
Janet Jackson, Love Will Never... 
Hi Five, Just Can't Handle It 
Force MDs, Somebody's Crying 
C &C Music Factory, Gonna Make... 
Surface, The First Time 
Deee -Lite, Groove Is In The Heart 
Ralph Tresvant, Sensitivity 
Whitney Houston, I'm Your... 
Tevin Campbell, Round And Round 
Guy, I Wanna Get With U 
Tony! Toni! Tone!, It Never... 
The Whispers, My Heart, Your Heart 
Freddie Jackson, Love Me Down 
Levert, Rope A Dope Style 
Gerald Alston, Slow Motion 
Al B. Sure!, Missunderstanding 
Pebbles, Love Makes Things Happen 
Too Short, The Ghetto 
Jeffrey Osbourne, Only Human 
Special Generation, Love Me Just... 
The Boys, Thing Called Love 
Loose Ends , Don't Be A Fool 
Stevie Wonder, Keep Our Love Alive 
En Vogue, You Don't Have ... 

ADDS 

The Judds, Love Can Build A Bridge 
Marty Stuart, Little Things 
Michael Martin Murphey, Red.. 
John Tesh, On American Shores 
Rosanne Cash, What We Really Want 

HEAVY 

K.T. Oslin, Come Next Monday 
Shenandoah, Ghost In This House 
Vince Gill, Never Knew Lonely 
Alan Jackson, Chasin' That... 
Patty Loveless, The Night's Too Long 
Clint Black, Put Yourself In My Shoes 
Mary Chapin Carpenter, You Win Again 
A.Tippin, You've Got To Stand For... 
Dwight Yoakam, Turn It On .. 
Doug Stone, These Lips Don't... 
Reba McEntire, Rumor Has It 

LIGHT 

MEDIUM 

E. Brickell /New Bohemians, Mama ... 
C &C Music Factory, Gonna Make... 
Cher, The Shoop Shoop Song 
Depeche Mode, World In My Eyes 
Every Mother's Nightmare, Love... 
Debbie Gibson, Anything Is Possible 
Billy Idol, Prodigal Blues 
*Jellyfish, That Is Why 
Lynch Mob, Wicked Sensation 
Notorious, The Swalk 
The Outfield, For You 
Queensryche, Best I Can 
Rembrandts, That's Just The Way... 
Steelheart, I'll Never Let You Go 
Vanilla Ice, Play That Funky Music 
Wilson Phillips, Impulsive 

Continuous programming 
12000 Biscayne Blvd, Miami,FL 
33181 

MEDIUM 

M.C. Hammer, Pray (Remix) 
E.U., I Confess 
Today, I Got The Feeling 
Jasmine Guy , Try Me 
Bell Biv Devoe, B.B.D. (I Thought... 
Johnny Gill, Fairweather Friend 
Take 6, I-L-O-V-E U 

Tony, Toni, Tone, Oakland Stroke 
Michelle, Something In My Heart 
Caron Wheeler, Livin' In The Light 

ADDS 

Billy Joel, And So It Goes 
Dana Dane , A Little Bit 
Kon Kan, Liberty 
Madonna, Justify My Love 
MC Supreme, Black In America 
Neneh Cherry, I've Got You... 
Paul Lekakis, My House 
REM, Get Up 
Styx, Show Me The Way 
Thelma Houston, Out Of My Hands 
Unity 2, What Is It, Yo ?! 

I 
e-w aC..¢ 71rr.. 

Continuous programming 
704 18th Ave South, Nashville,TN 
37203 

Jeff Chance, Talkie' To Your Picture 
C.Gregory, Couldn't Love Have... 
Charley Pride, Whole Lotta.. . 

Dawn Sears, San Antone 
John Conlee, Doghouse 
The Hollanders, I Know A Little 
D.Alexander /B.Baker, It Wasn't... 
Neil McCoy, If I Built You ... 
Phil Driscoll , Soldier 
Crazy Hearts, Playin' For Keeps 
Billy Dean, Only Here For A While 
Kon Kan, Liberty 
Ray Stevens, Help Me Make It... 
Alison Krauss, I've Got That Old Feeling 
Irene Kelley, A Rock And A... 
Charlie Daniels Band, It's My Life 
Statler Brothers, Nobody Else 
Linda Davis, In A Different Light 
Cheryl Wheeler, Estate Sale 
Allman Bros., Seven Turns 
David Lynn Jones, I Feel A Change .. . 

MEDIUM 

BREAKOUTS AMERICA'S NO. 1 VIDEO 
ADDS 

Concrete Blonde, Caroline 
Connells, Stone Cold Yesterday 
*Cathy Dennis, Just Another Dream 
Elisa Fiorillo, On The Way Up 
REM, Get Up 
Red Kross, Annie's Gone 
*Sisters Of Mercy, More 
*Trash Can Sinatras, Only Tongue... 

Vanilla Ice, Ice Ice Baby 
Indigo Girls, Hammer And A Nail 
The Vaughan Bros., Tick Tock 

PEOPLE -POWERED HEAVIES 
HEAVY 

IMPACT CLIPS 

AC /DC, Moneytalks 
King's X, It's Love 
The Simpsons, Do The Bartman 
U2, Night And Day 
ZZ Top, Give It Up 

DENOTES ADDS 

THE 

SIL 
NEW 

Five 1/2-hour shows weekly 
1000 Laurel Oak, Voorhees,NJ 
08043 

CURRENT 

AC /DC, Thunderstruck 
Another Bad Creation, lesha 
Bell Biv Devoe, B.B.D. (I Thought... 
The Boys, Thing Called Love 
Candyman, Knockin' Boots 
Dino, Gentle 
Janet Jackson, Love Will Never ... 
Jasmine Guy , Try Me 
K -Solo, Your Mom's In ... 
Keith Sweat, Merry Go Round 
L.L. Cool J, Around The Way Girl 
LL Cool J, The Boomin' System 
2 Live Crew, Mama Juanita 
M.C. Hammer, Pray 
Mariah Carey, Love Takes Time 
Milira, Go Outside In The Rain 
NWA, 100 Miles And Runnin' 
Public Enemy, Burn Hollywood Burn 
Salt 'N Pepa, Independent 
Special Generation, Love Me Just... 
Stevie B, Because I Love You 
Suicidal Tendencies, Send Me... 
Tevin Campbell, Round And Round 
Tony! Toni! Tone!, It Never. . 

Too Short, The Ghetto 
2 In A Room , Wiggle It 
Vanilla Ice, Play That Funky Music 
Whitney Houston, I'm Your... 

Travis Tritt, Put Some Drive In... 
James House, You Just Get Better... 
William Lee Golden, Louisiana Red... 
Alan Jackson, Chasin That... 
K.T. Oslin, Come Next Monday 
Mark Collie, Hardin County Line 
Clint Black, Put Yourself In My Shoes 
Randy Travis, Heroes & Friends 
Billy Joe Royal, A Ring Where A... 
Robin Lee, Love Letter 
Vince Gill, Never Knew Lonely 
Patty Loveless, The Night's Too Long 
Johnny Cash, Gain' By The Book 
The Goldens, Take Me Back To... 
Michael Murphey, Cowboy Logic 
Molly /Heymakers, Chasin.. . 

Pirates /Mississippi, Rollin' Home 
Sweethearts /Rodeo, You Look... 
Alison Krauss, I've Got That Old Feeling 
Neil McCoy, If I Built You ... 

S.Lynne, Things Are Tough All Over 
Rob Crosby, Love Will Bring... 
Randy Travis, Heroes & Friends 
Pirates /Mississippi, Rollin' Home 
Lionel Cartwright, Say It's Not True 
Tim Ryan, Breakin' All ... 
Mark Chesnutt, Brother Jukebox 
The Oak Ridge Boys, You're My... 
Joey Kid, I'm Not In Love 
C.Atkins /M.Knopfler, Poor Boy Blues 
Sweethearts /Rodeo, You Look... 
Foster & Lloyd, Can't Have Nothin' 
Joe Diffie, If You Want Me To 
Ray Kennedy, What A Way To Go 
Molly /Heymakers, Chasin'.. . 

9 hours weekly 
1722 Gower Street, Los Angeles,CA 
90028 

MEDIUM 
ADDS 

London Quireboys, Hey You 
AC /DC, Moneytalks 
Liquid Jesus, Stand 
Heart, Stranded 
Billy Joel, And So It Goes 
Debbie Gibson, Anything Is Possible 
Stevie Wonder, Keep Our Love Alive 
Stevie B, Because I Love You 
Bell Biv Devoe, B.B.D. (I Thought... 
Chubb Rock, Treat Me Right 
Young Black Teens, Nobody... 
Paris, The Devil Made Me Do It 
The Boys, Thing Called Love 
Kid Frost, That's It 
L.L. Cool J, Around The Way Girl 
TKA, Crash 
Cher, The Shoop Shoop Song 
Anthrax, In My World 
2 Kings In A Cipher, Movin' On 'Em 
NWA, 100 Miles And Runnin' 
Dino, Gentle 
Horse, Careful 

P)r ilft,`s 
1 hour weekly 
888 7th Ave, NY,NY 10106 

CURRENT 

Whitney Houston, I'm Your... 
Ralph Tresvant, Sensitivity 
Pebbles, Love Makes Things Happen 
DNA /S.Vega, Tom's Diner 
Wilson Phillips, Impulsive 
C &C Music Factory, Gonna Make... 
Robert Klein, Let's Not Make Love 
Steve Winwood, One And Only Man 

Billy /T.Smith, Blues Stay Away... 
The Hollanders , I Know A Little 
S.Lynne, Things Are Tough All Over 
C.Atkins /M.Knopfler, Poor Boy Blues 
Canyon, Dam These Tears 
Doug Stone, These Lips Don't... 
Ray Stevens, Help Me Make It... 
Mark Chesnutt, Too Cold At Home 
Mary Chapin Carpenter, You Win Again 
Dwight Yoakam, Turn It On ... 
Ronnie McDowell, Unchained Melody 
Lee Roy Parnell, Family Tree 
Cleve Francis, Love Light 
Lionel Cartwright, Say It's Not True 
A.Tippin, You've Got To Stand For... 
Ray Stevens, Sittin' Up With The Dead 
Joey Kid, I'm Not In Love 
Wild Rose, Everything He... 
Ray Kennedy, What A Way To Go 
D.Alexander /B.Baker, It Wasn't... 
David Lynn Jones, I Feel A Change ... 
Marty Stuart, Little Things 
Foster & Lloyd, Can't Have Nothin' 
Reba McEntire, Rumor Has It 
Tim Ryan, Breakin' All ... 
Shenandoah, Ghost In This House 
Nitty Gritty Dirt Band, The Rest... 
Holly Dunn, You Really Had Me Going 
Mark Chesnutt, Brother Jukebox 
Joe Diffie, If You Want Me To 
Anderson/Acuff, I Wonder If God... 

Every Mother's Nightmare, Love.. . 

Winger, Miles Away 
George Michael, Freedom 
Ralph Tresvant, Sensitivity 
Black Box, I Don't Know Anybody Else 
Goo Goo Girls, There You Are 

HEAVY 

2 In A Room , Wiggle It 
Jon Bon Jovi, Miracle 
Stevie B, Because I Love You 
Wilson Phillips, Impulsive 
Damn Yankees, High Enough 

MEDIUM 

Extreme, Get The Funk Out 
Bette Midler, From A Distance 
Electric Boys, Psychedelic Eyes 
Surface, The First Time 
Iggy Pop, Candy 
Johnny Gill, Fairweather Friend 
Elisa Fiorillo, On The Way Up 
Debbie Gibson, Anything Is Possible 
Suicidal Tendencies, Send Me. . 

Nelson, After The Rain 
C &C Music Factory, Gonna Make,. . 

Slaughter, Spend My Lite 
Cathy Dennis, Just Another Dream 
Lynch Mob, Wicked Sensation 

MUSIC VIDEO 

I VIDEO TRACK 

LOS ANGELES 

TOMMY BOY'S Digital Under- 
ground hooked up with the crew at 
Nitrate Films to lens "The Same 
Song," a promotional video hyping 
Dan Aykroyd's newest comedy. The 
clip features vignettes from the film, 
"Vulkanvania," in addition to shots 
of the rappers wreaking havoc at a lo- 
cal drive -in theater. Scott Kalvert di- 
rected; John Hopgood produced. 
Meanwhile, Julien Temple directed 
Nitrate's "Love Makes Things Hap- 
pen," a Pebbles /Babyface duet clip. 
Amanda Pirie produced the roman- 
tic concept video for the MCA album 
"Always." 

Bill Parker of Renge Films direct- 
ed the latest video for veteran vocal 
group the Whispers. "Your Heart, 
My Heart" is set in L.A.'s Union Sta- 
tion, and Renge reeled footage of the 
art -deco train depot's cavernous wait- 
ing room, picturesque archways, and 
bustling platform. The setting pro- 
vides the perfect dramatic backdrop 
for the love -triangle story line. Karo- 
lyn Ali and Christopher McKinnon 
produced and line produced, respec- 
tively, for Capitol Records. 

NEW YORK 

D.J. WEBSTER directed "Some- 
body's Crying," an emotional perfor- 
mance piece from Force M.D.'s. Tom- 
my Boy album, "Step To Me." Cine- 
matographer Declan Quinn shot 
footage at Mother's Sound Stages. 

The video incorporates lightning and 
rain effects backed with vignettes of 
different people shedding tears. Joe 
Charbanic produced. 

Classic Concept's Lionel C. Mar- 
tin is the director behind a collection 
of new clips, including Public Ene- 
my's "Burn Hollywood Burn" on Def 
Jam; Another Bad Creation's "Ie- 
sha" on Motown, and 3rd Bass' 
"Product Of The Environment" on 
Def Jam. Ralph McDaniels and Kim 
Ogletree produced the videos. 

OTHER CITIES 

ARISTA'S 3 TIMES DOPE re- 
turned to hometown Philadelphia to 
reel "No Words" with the crew from 
Original Eye Films. Scot J. Mathis - 
son directed the abstract perfor- 
mance clip, shot in black- and -white on 
the city streets. Rick Padilla pro- 
duced. 

Vivid's crews recently reeled clips 
for Slayer and Andy Taylor in Lon- 
don. Markus Blunder shot "War En- 
semble" for the Slayer album "Sea- 
sons Of The Abyss" on Def Ameri- 
can. Lyn Healy and Roger Hunt 
produced. Tony Vanden Ende is the 
eye behind "Lola," which comes from 
Taylor's A &M /U.K. album, "Dan- 
gerous." Cathy Hood produced. 

The Deaton Flanigen production 
team is behind Mike Reid's Nash- 
ville -based "Walk On Faith" video for 
Columbia. The crew shot a perfor- 
mance clip intermingled with concep- 
tual vignettes. The tune comes from 
Reid's "Turning For Home" album, 
slated for release in February. 

NEW iY/DEOCL/PS 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, 
album (where applicable), label, 
producer /production house, and 
director. Please send informa- 
tion to Billboard, New Video - 
clips, Suite 700, 9107 Wilshire 
Blvd., Beverly Hills, Calif. .90210. 

INXS 
Disappear 
X, Atlantic 
lain Brown, Sancha Mandy /Midnight Films Inc. 
Claudia Castle 

BILLY JOEL 
And So It Goes 
Storm Front /Columbia 
Joel Hinman /Scorched Earth 
Steven Chivers, Kathy Dougherty. Joel Hinman, Jeff Schock 

LALUNA 
Come To Me (Ven Aqui) 
Come To Me (Ven Aqui) /Quark 
Renegade Productions 
Rene S. Cruz 

TIM RYAN 
Breakin' All The Way 
Tim Ryan /Epic 
Clarke Gallivan /Studio Productions 
Jim May 

LISA STANSFIELD 
Now In The Depths 
Red. Hot n Blue /Chrysalis 
Sarah Baylis /Oil Factory 
Phillip Gautier 

SUICIDAL TENDENCIES 
Send Me Your Money 
Lights Camera Revolution!, Epic 
Joseph Nardelli /New Generation Pictures Inc. 
Sara Nichols 

SURFACE 
The First Time 
3 Deep /Columbia 
John Owen /Cyclone Pictures Inc. 
Ken Ross 

TRASHCAN SINATRAS 
Only Tongue Can Tell 
Cake /PolyGraw 
Grace Wells 
Mike Bell 

CARON WHEELER 
UK Blak 
UK Blak /EMI 
Lynne Miller, Chris Wagoner /Spellbound Pictures 
Greg Masuak 

DWIGHT YOAKAM 
Turn It On, Turn It Up, Turn Me Loose 
If There Was A Way /Reprise 
Liz Roewe. Doug Major /Lucasfilm Commercial Productions 
Steve Vaughan 

VIDEO JUKEBOX NETWORK 
(Continued from preceding page) 

households. 
Legal costs associated with the 

closing of the deal with Tele -Com- 
munications contributed to the 
quarterly net loss, says Video 
Jukebox spokesman John Robson. 

The company has also released a 
survey of 1,000 television viewers 
in five markets across the U.S. 
that finds awareness of the net- 
work at 56% of all households. The 
survey also says the network 
ranks second to MTV as most - 
watched music channel. 

In an effort to generate a new 
source of revenues, Video Jukebox 
says it has begun partnerships 
with cable operators to market au- 
diotext programs through "900" 
telephone numbers to viewers. The 
programs include services like 
samplings of current recordings. 

Investors recently bid $5.125 a 
share for the company's stock, 
which trades over the counter. 

DON JEFFREY 
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Sennheiser Acquires Neumann & Co. 
Consolidation Seen For German Firms 

BY SUSAN NUNZIATA 

NEW YORK- Sennheiser Electron- 
ics purchased Georg Neumann & 
Co., GmbH, the 63- year -old electro- 
acoustic firm based in Berlin, Nov. 
23. Terms of the sale, which is due 
to take effect Jan. 1, were not dis- 
closed. 

How the purchase will affect the 
two companies was unclear at press 
time, although sources note that 
Neumann will remain based in Ber- 
lin. 

In the U.S., Gotham Audio, the 
exclusive U.S. distributor for Neu- 
mann products for the past 32 
years, was uncertain as to its fu- 
ture. "I think it's a time of consoli- 
dation for a lot of European compa- 
nies right now," says Jerry Gra- 
ham, Eastern sales manager with 
Gotham, "and there'll be a lot more 
consolidation before EEC gets un- 
der way in 1992." 

Sennheiser was founded in Ger- 
many in 1945 by Professor Senn- 
heiser. A leading West German elec- 
tronics company based in Wede- 
mark, it remains a family -run 
business developing high -quality 
mics, headphones, wireless RF 
equipment, infrared transmission 
and reception devices, active noise 
compensation products, and audio 
test equipment. 

The company services the film, 
broadcast, touring /sound reinforce- 
ment, pro audio, hearing impaired, 
musical instrument, and consumer 
electronics marketplaces. 

Known for its handmade micro- 

phones and consoles, Neumann was 
founded in 1928 by the late Georg 
Neumann, who invented both the U- 
47 switchable pattern condenser mi- 
crophone and the rechargeable Ni- 
Cad (Nickel Cadmium) battery in 
1947. 

The U -47, featuring a double -dia- 
phragm capsule, quickly became an 
industry standard, and modern ver- 
sions of it remain in use today. 

Neumann also set up a recording 
company in the U.K., which eventu- 
ally evolved into Decca Records. 
And its disc -cutting machines, 
which have evolved from wax cut- 
ting lathes to Direct Metal Master- 
ing lathes, are also a major product 
line for the company. 

Its high -priced, custom- designed, 
hand -built consoles take approxi- 

mately two years to manufacture 
and are utilized by most of Germa- 
ny's broadcast facilities. 

Neumann employs approximately 
100 people at two sites in Germany. 

"This is not necessarily two leg- 
ends but two engineering processes 
coming together," says Al Zang, 
manager of professional products 
with Sennheiser Electronics Corp., 
the company's U.S. distribution 
company, based in Old Lyme, Conn. 

Sennheiser, which employs ap- 
proximately 1,200 people, is predict- 
ing a profit of DM149 million, or 
about $99.3 million, for 1990. 

Assistance in preparing this story 
was provided by Gary Hopkins in 
the U.K. 

i 
AUDIO TRACK 

SHORTLY AFTER its move to a 
new facility at 5540 Hollywood 
Blvd., in Hollywood, Calif., this past 
June, Music Grinder Studios host- 
ed Arista Records act Tomorrow's 
Child for recording with producer 
Jim Cregan. Eddie Delena engi- 
neered the session, assisted by Ca- 
sey McMackin and Steve Heinke. 

The new studio, designed by Vin- 
cent Van Haaf (who also designed 
A &M, Conway, and several Japa- 
nese studios), features a control 
room, a 50 -by -70 -foot tracking room, 
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three isolation booths, a machine 
room, a private customers lounge, 
and a 46-car security parking lot. 

Ron Filecia and Gary Skardina 
own and operate Music Grinder, and 
Skardina claims the studio is best 
known for its explosive drum sound. 

Explaining the move, Skardina 
says, "We had been turning down 
business for a long time because of 
space problems, and we found this 
building where we could make our 
drum room even bigger and better." 

A smaller Studio B is now under 
construction, expected to be up and 
operating in April, and the 16,000 - 
square -foot building allows for a 
possible third room. 

Music Grinder's s e ui me nt in- 
cluding cluding a modified Neve 8108 con- 
sole, a 24 -track Studer A800, and a 
24 -track Studer A827, survived the 
move from the old location on Mel- 
rose Avenue in Los Angeles. "Our 
customers usually prefer vintage 
things like tube microphones," says 
Skardina. 

The new Music Grinder was re- 
cently used by a number of artists - 
Jon Bon Jovi cutting background 
vocals; Atlantic act Ratt recording 

(Continued on page 58) 

i 
EUROSOUNDS 

One of an occasional series on the European professional audio industry, 
this week's column was compiled by Gary Hopkins in the U.K. 

U.K. 

ONE OF THE WORLD'S FIRST Trident Vector consoles forms the center- 
piece of a new Soho-based studio in London that is looking to attract U.S. cli- 

ents to its visually idiosyncratic setup. 
145 Wardour Street features a control room decorated in exotic materials, 

with tassels, brass wall lamps, and a parachute -like cloth ceiling. The intention, 
says producer /engineer /musician Mark St. John, is "to get away from the 
boring old beige Hessian approach." 

St. John believes the "rock'n'roll" ambiance of the facility -it features Steve 
Winwood's original Hammond organ -will attract clients from outside the 
U.K. "To an act from the States, London is Soho, not Acton," he says. His 
venture comes at a time when many studios have moved out of the traditional 
"studio area" because of increased rents and a new rating structure. 

KEN TOWNSEND, DIRECTOR OF EMI'S ABBEY ROAD Studios in 
London, celebrated 40 years in the studio business last month with a surprise 
party organized by his co-workers. 

DJ Alan Freeman hosted a "This Is Your Life" -style show with guest ap- 
pearances and video messages from the likes of Kate Bush, Cliff Richard, 
the Shadows, Nigel Kennedy, and Herbie Flowers. 

During the '60s, Townsend worked with Beatles producer George Martin 
and helped create some of the sound effects the Fab Four required. 

He is currently director of EMI's recording facilities and retains an active 
role within the APRS, of which he was formerly chairman. 

SCOTLAND 

U.K. MIXING CONSOLE MANUFACTURER Soundtracs opened a new 
production division in Glenrothes, Scotland. The 20,000 -square -foot factory will 
triple the company's production capacity and create 150 new jobs. Soundtracs 
managing director Todd Wells says the plant will run in conjunction with the 
headquarters, based in Surrey, England, where marketing, administration, 
and R &D will remain. 

FRANCE 

THE FRENCH RECORDING MARKET COULD well face difficulties, ac- 
cording to a recent round -table discussion held in Paris. 

Representatives from studios and A &R executives from record companies 
sought to find common ground, though Fabienne Jaquet of CBS turned up 
the temperature of the debate by declaring, "We can always find a studio at 
the right price ... There are so many of them." 

Like the U.K. studios, many French facilities are now branching out into 
audio-for -video work as a means of attracting new business, but pessimists 
feel they are merely substituting tutin o n e problem m for another. 

ATTENDANCE AT FRANCE'S ANNUAL pro audio and video trade show, 
Audiovideopro, in early November, attracted almost 25% fewer visitors than 
the previous year's event. The 31/2-day event saw 4,454 visitors, compared 
with the 5,871 that attended the four -day expo in 1989. Some saw the close 
proximity of the European Audio Engineering Society Convention, Feb. 
19 -22 in Paris, as a contributing factor to the downturn in delegates. 

JANUARY'S MIDEM CONVENTION IN Cannes will be the largest ever, 
with a 477 -square -foot floor area brought into use for the first time, according 
to the organizers. 

At the show, Sony will co-sponsor a broadcast radio studio, available for vis- 
(Continued on page 58) 
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Billboard. 

STUD O AC ON 
PRODUCTION CREDITS FOR BILLBOARD'S NO. 1 SINGLES (WEEK ENDING DECEMBER 8,1990) 

CATEGORY HOT 100 R &B COUNTRY RAP ALBUM ROCK 
TITLE 
Artist/ 
Producer 
(Label) 

BECAUSE I LOVE 
YOU 
(THE POSTMAN 
SONG) 
Stevie B/ 
Stevie B 

(LMR /RCA) 

I'M YOUR BABY 
TONIGHT 
Whitney Houston/ 
LA Reid; 
Babyface 
(Arista) 

I'VE COME TO 
EXPECT IT 
FROM YOU 
George Strait/ 
J.Bowen; 
G.Strait 
(MCA) 

MONIE IN THE 
MIDDLE 
Monie Love/ 
A.Cox; 
D.Steele 
(Warner Bros.) 

MY HEAD'S IN 
MISSISSIPPI 
ZZ Top/ 
B.Hamm 
(Warner Bros.) 

RECORDING 

STUDIO(S) 
Engineer(s) 

B -LAND 
Jimmy Starr 

ELUMBA/ 
STUDIO LACOCO 
Jon Gass; 
Barney Perkins 

EMERALD 
Bob Bullock; 
Russ Martin 

SORCERER 

SOUND 
Robert Musso 

MEMPHIS SOUND 
Terry Manning; 
J.Godsey; 
D.Pfeifer 
J.Fleskes 
F. Lacy 

RECORDING 
CONSOLE(S) 

Trident 80C Series SSL 6000 -E 

Series/ 
SSL 6000 -E &G 

Series 

SSL 4000 -E Series Custom Neve Neve V Series 

MULTITRACK 
RECORDER(S) 
(Noise Reduction) 

Otani MX80 Studer A -800/ 
Studer A -820 

Mitsubishi X -850 Studer A -820 Otani DTR 900 

MASTER TAPE Ampex 465 Ampex 456 Ampex 467 Ampex 456 Ampex 467 

MIXDOWN 

STUDIO(S) 

Engineer(s) 

B -LAND 
Jimmy Starr 

STUDIO LACOCO 
LA Reid; 
Babyface; 
Jon Gass 

SOUNDSTAGE 
Tom Perry 

SORCERER 

SOUND 
Robert Musso 

MEMPHIS SOUND 
Terry Manning; 
J.Godsey; 
D.Pfeifer 
J.Fleskes 
F. Lacy 

CONSOLE(S) Trident 80C Series SSL 6000 -E &G 
Series 

SSL 4000E Custom Neve Neve V Series 

MULTITRACK/ 

2 -TRACK 

RECORDER(S) 

(Noise Reduction) 

Otani MX80 Studer A -820/ 
Studer A -820 

Mitsubishi X -850/ 
JVC 900 

Studer A -820/ 
Studer A -820 

Otani DTR 900/ 
Mitsubishi X -86 

MASTER TAPE Ampex 465 Ampex 456 Ampex 467 Ampex 456 Ampex 467 

MASTERING 

HOUSE 

(ALBUM) 

Engineer 

FRANKFORD 
WAYNE 
Rick Essig 

STERLING 
SOUND 
George Marino 

MASTERFONICS 
Glenn Meadows 

K -DISC 
Bobby Hata 

MASTERDISK 
Bob Ludwig 

PRIMARY CD 

REPLICATOR 

(ALBUM) 

IBMG Music Disctronics DADC WEA 

Manufacturing 
WEA 

Manufacturing 

PRIMARY TAPE 

DUPLICATOR 

(ALBUM) 

BMG Music HTM /Sonopress Uni Distributing WEA 

Manufacturing 
WEA 
Manufacturing 

1990, Billboard /BPI Communications, Inc. Hot 100, R &B & Country appear in this feature each time; Album Rock, Modern Rock, Rap, Adult 
Contemporary & Dance appear in rotation. 

a 

formerly the Record Plant Studios 
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PRO AUDIO 

AUDIO TRACK 
(Continued from page 56) 

its currrent album, "Detonator," 
with producer /engineer Sir Arthur 
Payson; and new Chicago act Circle 
Of Soul tracking its debut album, 
with former Survivor guitarist 
Frankie Sullivan producing. 

Finland's Havana Black worked 
on cuts with producer Eddie Kra- 
mer (Beatles, Jimi Hendrix, Led 
Zeppelin), and British metal group 
Motorhead cut a new album for 
CBS, with Pete Solley producing 
and McMackin engineering, assist- 
ed by Lawrence Ethan. 

EVA de PAULIS 

NEW YORK 

PRODUCER Charles Wallert cut 
live tracks at the Magic Shop on 
O.C. Smith, Chuck Jackson, and 
Cuba Gooding (aka the Main In- 
gredient). Richard Kaye engi- 
neered the project for Carolina 
Records. Eric Rosenblum assisted. 
Allan Gorrie (of the Average White 
Band) was in producing singer Vic- 
tor Cooke for CBS. Steve Rosen- 
thal ran the board, assisted by Sam 
Smith. 

Crystal Sound had singer /ar- 
ranger Gary Lovett in working on 
his current 24 -track project in the 
studio's live room. Chief engineer 
Chuck Cavanaugh was at the con- 
trols in Studio A, assisted by Todd 
Childress and Ken Freeman. 

At the Hit Factory, writer /pro- 
ducer Jellybean recently completed 
production and final mixes on "One 
Step Ahead" for Debbie Gibson's 
new Atlantic album. Hugo Dwyer 
engineered. 

LOS ANGELES 

PRODUCER /BASSIST Kevin Mc- 
Cormick has been in Oceanway 
and Groovemaster studios produc- 
ing former E Street Band member 
Nils Lofgren's new solo album. The 
album, slated for February release 
from Rykodisc, will feature perfor- 
mances by Bruce Springsteen, 
Ringo Starr, Billy Preston, and Le- 
von Helm. Shep Lonsdale engi- 

neered. 
At Microplant, Virgin artist 

Paula Abdul worked with writer 
Jeff Pescetto, who co- produced 
tracks with engineer Keith Cohen 
for her next album. Kim Carnes 
and writers David White and Don- 
na Weiss completed tracks for Car- 
nes' upcoming project. Singer Sir 
Harry Bowens, of Was (Not Was) 
fame, cut new tracks for a solo deal. 
Steve Deutsch co- produced. 

EMI /Japan artist Kazuhiko 
Kato was in Mad Hatter working 
on his new release with engineer Al 
Schmitt. Larry Mah and Robert 
Read assisted. Jazz pianist Sandra 
Tsing Loh tracked material live di- 
rect to two -track digital for her de- 
but release on K2B2 Records. 
Thomas Montgomery engineered. 
Buell Niedlinger produced. 

French group Passion Fodder 
stopped in Galaxy Sound to mix its 
new Barclay /PolyGram album. 
Ian O'Higgins engineered, assisted 
by Matt Pakukco. Teo Hakula pro- 
duced. CBS /Solar Records act Ab- 
solute was in completing an upcom- 
ing album and video. Galaxy recent- 
ly purchased a "G" computer 
upgrade for the studio's existing 
Solid State Logic E- series console 
with Total Recall. 

NASHVILLE 

THE GILROYS recorded material 
with the Jordanaires at Sound Em- 
porium. The tracks are featured on 
the Gilroys' upcoming debut album, 
"Old Fashioned Love," on Hidden 
Hills Records. Gary Laney engi- 
neered. Mark Weisman produced. 

Producer Clyde Brooks cut 
tracks on artist B.B. Watson for 
BMG /RCA at 16th Avenue Sound 
and Sound Emporium. Bob Bullock 
engineered. 

Also, Brooks and co- producer Mi- 
chael Spriggs completed mixes on a 
new Ronna Reeves album for Poly - 
Gram at Sound Stage. Steve Tillish 
engineered. 

Travis Tritt was in Recording 
Arts studio working on vocals and 

EUROSOUNDS 
(Continued from page 56) 

iting journalists to record interviews, produce reports, and broadcast from. 

ITALY 

UP TO 70% OF ITALY'S 4,000 RADIO stations could be closed down within 
three months if they are unable to meet new regulatory technical standards. 

After 15 years of debate, Italy's unique "airwave freedom" was brought 
within government decree Oct. 23 when radio (and television) stations were 
told they must file for temporary concessions to stay on air while new, techni- 
cal committees considered whether long -term franchises could be granted. 

The moves were designed to help clear up the lax attitudes many stations 
employ regarding frequency usage. The long -term implications are that na- 
tional broadcasters will all be competing for a limited set of frequencies. 

A survey in Rome revealed that if channeling criteria were to be strictly 
enforced, only 20 of the 200 radio stations currently broadcasting would be 
allowed to continue. 

SWITZERLAND 

AMERICAN LIVE SOUND COMPANY Clair Brothers is shifting its Euro- 
pean operation from London to Basle, in Switzerland. 

The reason given for the move is that the company was not able to generate 
enough business from its London headquarters. According to Clair's represen- 
tative Stan Horine, "We were looking to pick up small new bands as they 
grew up, but we think that Clair is not considered a small -hall system." 

Clair plans to continue to build the installation.side of its business while be- 
ing situated within the premises of Swiss PA hire company Audiorent. 

overdubs for his new Warner Bros. 
album. Chris Hammond engi- 
neered, while Greg Brown pro- 
duced. Prairie Oyster tracked and 
overdubbed material for a new RCA 
album with producer Richard Ben- 
nett. Andy Byrd engineered. 

OTHER CITIES 

THE PLANT in Sausalito, Calif., 
had a visit from the Doobie Broth- 
ers and producer /engineer Rodney 
Mills to complete the group's new 
album for Capitol in Studio B. Addi- 
tional engineering on the facility's 
SSL 4056 G- Series console was han- 
dled by Devon Bernardoni. 

Bang Tango began recording an 
album project at House Of Music, 
West Orange, N.J., with producer 
John Jansen (who recently com- 
pleted Cinderella's third album) for 
Mechanic Records /MCA. 

At Reflections, Miami, Fla., Jack 
Gale and Jim Pierce produced an 
album on Jeannie C. Riley. Ronnie 
Light and Don King were at the 
board on the project, Riley's 28th al- 
bum. Gale and Pierce also produced 
sides on Ed Slater, Mike Wilkin- 
son, and James Thompson. 

Michael J. McDonald returned 
from two weeks in Bratislava, 
Czechoslovakia, where he mixed the 
latest album by Czechoslovakian 
pop superstar Vasho Patejdl at 
Opus recording studio. The album 
was co- produced by Patejdl and U.S. 
songwriter Alan Roy Scott for 
Opus Records. McDonald mixed 
both English- and Czech- language 
versions of the album. 

All material for the Audio Track 
column should be sent to Debbie 
Holley, Billboard, Fifth Floor, 49 
Music Square W, Nashville, Tenn. 
37203. 

B.B. Down Under. B.B. King, right, 
participated in a recording session at 
Metropolis Audio in Melbourne, 
Australia, during a break in his recent 
concert tour with Ray Charles. 
Metropolis managing 
director /recording engineer Em Rose, 
left, welcomed the legendary 
performer, who stopped in to play a 

track for John Boylan's forthcoming 
Warner Bros. album. 
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Nobs 
by Carlos Agudelo 

SPANISH- LANGUAGE VIDEOCLIPS have made 
some headway as promotional tools, but there are still 
not enough of them to fill a monthly reel of Rock - 
America video or a weekly one -hour program of MTV 
Internacional, broadcast through the Telemundo Net- 
work. "It's easier to program in Spanish now," says 
Alejandro Pels, MTV Internacional's producer in 
New York. "Now we can show as much as 70% to 80% 
of the videos in Spanish. Still, we do have to do a lot to 
get the product, but we are getting there." When 
MTV Internacional started in August 1988, according 
to Pels, 50% of the videos it broadcast were in Spanish 
and the rest were in English. Now, with the help of 
international companies, especially from Mexico, the 
variety of Latin clips that appeal to MTV's specific 
young audience is improving. 

As for RockAmerica, the company has decided to 
change its Latin -format video reel to an international 
one, with clips from all over the world. The November 
reel features five clips in Spanish, out of a total of 14. 
"There is a lack of good Latin clips," says Caprice 
Carmona, programmer and buyer for RockAmerica. 
"That's why we decided to expand the format to in- 
clude videos from around the world." The Latin -for- 
mat video reel had been serviced to clubs for eight 
months. RockAmerica prefers rhythmic, dance- orient- 
ed videos. "We definitely stay away from ballads," 
Carmona says. 

"The clips have gotten better," says Pels. "I think 
the companies are realizing their importance and are 
doing more clips of young artists. There are also good 
efforts being made in Latin America, often paid for by 
the artists themselves." According to both Pels and 

Carmona, the other good source of videos is Spain. 

IN WHAT MAY BE THE FIRST radio broadcast of 
its kind, WKCR New York produced a weeklong trib- 
ute to the music of Frank Grillo "Machito" & his 
Afro -Cubans. The tribute, which began Dec. 1 and ran 
through Dec. 7, showcased highlights in the careers of 
the three most important people in the band, which be- 
sides Machito included singer Graciela and arranger 
and musical director Mario Bauza. Music of the peri- 
od, such as that of Tito Puente, Cab Calloway, Chick 
Webb, and Tito Rodriguez, was also featured. The 
festival also included interviews with musicians and 
insight from experts Max Salazar, Felipe Luciano, 
Henry Medina, and Phil Schapp, among others .. . 

Carlos Alberto Novoa is now Texas head of sales and 

Spanish -language videoclips 
are making some headway 

promotions for Mar Internacional Records, based in 
Stockton, Calif. Among Novoa's tasks will be moving 
the valuable Profono catalog (Marisela, Jose Javier 
Solis, Los Bondadosos, Los Humildes) licensed by 
Mar for two years. 

FEW COMPANIES IN THE HISTORY of Latin mu- 
sic have had as many offers from other record compa- 
nies as has Karen Records for its prized possession, 
Juan Luis Guerra & 440. And seldom have those com- 
panies gotten as much of a runaround as they have by 
the group's Dominican company. The group and its 
new album are the most eagerly sought jackpot of the 
moment. The latest word is a not -yet- confirmed distri- 
bution deal (as were a few others in the past, only to 
fall through at the last moment) with Miami -based 
TH- Rodven. Meanwhile, Guerra's new album, possi- 
bly the hottest record of the year, is ready for release. 
It will contain three previously released hits in 12 -inch 
versions: "Como Aveja Al Panal," "La Bilirrubina," 
and "Burbujas de Amor." 

Daniela Romo Myriam Hernández 
)[I1.[ 0 AMAN (.cru CON nlaCzll lrN... 

ll;A.tirFl-;A ROMO 

MENEM 

G1ha Conpahia Moderha_, 

'FEATS JUE(;O K 1)S 
CD's, RECORDS & TAPES 
140 N.W. 22 AVENUE. MIAMI. FLORIDA 33125 
Tel.: (305) 541 -6686 / Fax.: (305) 642 -2785 

TODO EN MUSICA LATINA EVERYTHING IN LATIN MUSIC 
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CannYed from a national sample of retail stare 
aid one -stop sales worts. 

F w 3 ARTIST TITLE LABEL & NUMBER, DISTRIBUTING LABEL 

1 2 9 GLORIA ESTEFAN EXITOS DE ces 80432 

2 1 17 MYRIAM HERNANDEZ DOS CAPITOL -EMI LATIN 42358 

3 4 13 AZOCAR MORENO BANDIDO CBS 80380IND 

4 3 49 DANIELA ROMO QUIERO AMANECER CON ALGUIEN CAPITOL -EMI LATIN 
42227 

5 5 27 RUDY LA SCALA CUANDO YO AMO SONOTONE 1437 

6 6 25 LUIS MIGUEL LUIS MIGUEL -20 ANOS WEA LATINA 71535-4 

7 7 15 JOSE FELICIANO NINA CAPITOL-EMI LATIN 42352 

8 13 3 ANA GABRIEL EN VIVO ces x 

9 8 37 ANA GABRIEL QUIEN COMO TU ces 200310 

10 11 15 CHAYANNE TIEMPO DE VALS CBs 80423 

11 9 19 LOURDES ROBLES IMAGENES CBS80378 

12 14 15 YOLANDITAMONGE PORTFOLIO CBS80391 
Q. O 13 10 11 RAUL DI BLASIO EL PIANO DE AMERICA ARIOLA 9847/IND 

Cl- 14 12 13 ALEJANDRA GUZMAN ETERNAMENTE BELLA FONOVISA 8867 

15 23 17 JOSE JOSE EN LAS BUENAS Y EN LAS MALAS ARIOLA 2226 

16 - 1 LOS TERRICOLAS LOS 20 EXITOS SONOTONE 1183 

17 16 3 ROBERTO CARLOS PAJARO HERIDO ces 80466 

18 20 3 PALOMA SAN BASILIO NADIE COMO TU CAPITOL -EMI LATIN 42354 

19 17 28 ALVARO TORRES SI ESTUVIERAS CONMIGO CAPITOL -EMI LATIN 42260 

20 - 1 BRAULIO SOBREVIVIENTES DEL AMOR CBS 80433 

21 15 39 MIJARES UN HOMBRE DISCRETO CAPITOL -EMI LATIN 42293 

22 18 5 MARIA SORTE TE VOY A HACER FELIZ FONOVISA 8861 

23 - 1 JOSE LUIS RODRIGUEZ ESTA VEZ CBS 80472 

24 - 1 MENUDO NO ME CORTEN EL PELO SONOTONE 1189 

25 22 43 JOSE LUIS RODRIGUEZ JOSE L. RODRIGUEZ /M. VARGAS CBS 842085 

1 1 13 ORQUESTA DE LA LUZ SALSA CALIENTE DEL JAPON RMM -CBS 80420/ 
INC 

2 - 1 LUIS ENRIQUE LUCES DEL ALMA CBS 80473 

3 2 15 GILBERTO SANTARROSA PUNTO DE VISTA CBS 80419 

4 6 7 ANGEL JAVIER EN CADA LUGAR CAPITOL-EMI LATIN 43353 

5 17 3 WILFRIDO VARGAS SIEMPRE WILFRIDO SONOTONE 1447 

6 3 25 NINO SEGARRA CON LA MUSICA POR DENTRO M.P I. 6031 

7 7 5 DAVID PABON RENACIMIENTO TH- RODVEN- 2790 2790 /TH- RODVEN 

IQ 8 8 21 JUAN LUIS GUERRA Y LA 440 BURBUJAS DE AMOR KAREN 126 

9 5 19 WILLIE ROSARIO VIVA ROSARIO BRONCO -SONOTONE 2507 /SONOTONE 

a 10 11 7 PAQUITO GUZMAN EL MISMO ROMANTICO CAPITOL -EMI LATIN 42361 

11 13 5 VARIOS ARTISTAS SE BOTO LA SALSA GLOBO 2381 

12 4 19 LUIS ENRIQUE Y EDDIE SANTIAGO LOS PRINCIPES DE LA SALSA CBS G7 80341 

CL 13 14 24 TONY VEGA LO MIO ES AMOR RMM -CBS 80349 /RMM -CBS 

Ñ 14 12 19 EL GRAN COMBO LATIN UP COMBO 2070 /IND 

15 9 21 MAX TORRES PELIGROSO AMOR CAPITOL -EMI LATIN 42231 

16 10 17 WILLIE GONZALES PARA USTEDES EL PUBLICO M.P I.6036 

17 16 7 TONO ROSARIO Y MAS RIME 10005 

18 - 1 LOS HIJOS DE PUERTO RICO EN PRIMERA PLANA TH- RODVEN 2776 

19 15 7 LALO RODRIGUEZ UNA VOZ PARA ESCUCHAR CAPITOL -EMI LATIN 42328 

20 20 6 REY DE LA PAZ COMO TU QUIERAS RMM- CBS80421 /RMM -CBS 

21 23 6 TITO ROJAS TITO ROJAS (SENSUAL) M.P.L 6035 

22 21 22 JUAN LUIS GUERRA Y LA 440 LA BILIRRUBINA KAREN 52 

2.3 18 35 JUAN MANUEL LEBRON EL PRIMERO CAPITOL -EMI LATIN 001 

24 - 28 JOE ARROYO EL SONERO DE AMERICA -15 EXITOS SONOTONE 1634 

25 22 3 VARIOS ARTISTAS LA PUERTORRIQUENA TTH 1960 

1 1 11 BRONCO TU AMIGO FONOVISA 9003 

2 4 7 VARIOS ARTISTAS MEXICO VOZ Y SENTIMIENTO ces 80437 

3 5 3 GRUPO MAZZ PARA NUESTRA GENTE CAPITOL -EMI LATIN 42367 

4 2 49 GRUPO MAZZ NO TE OLVIDARE CAPITOL-EMI LATIN 42186/IND 

5 3 17 LOS TEMERARIOS DE LO NUEVO LO MEJOR TH- RODVEN 2717 

6 7 11 SONORA DINAMITA LA TROPICALISIMA SONOTONE 6003 

z 7 13 7 SELENA Y LOS DINOS VEN CONMIGO CAPITOL -EMI LATIN 42359 

S8 8 11 JUAN VALENTIN EL EMIGRADO CAPITOL -EMI LATIN 42349/IND 

9 - 1 LUCERO CON MARIACHI CON MI SENTIMIENTO FONOVISA 8864 

10 10 19 VICENTE FERNANDEZ LAS CLASICAS DE JOSE... ces 80383 

11 24 3 LA MAFIA CON TANTO AMOR cos 8046o 

0 12 12 9 LOS TIGRES DEL NORTE PARA ADOLORIDOS FONOVISA 9001 

_O 13 6 37 LA MAFIA ENTER THE FUTURE ces 80314 

El 14 9 21 FITO OLIVARES AGUITA DE MELON GIL 2067 

CC 15 14 31 RAMON AYALA MI ACORDEON Y YO FREDDIE 1515 

16 20 22 GRUPO LA SOMBRA GOOD BOYS WEAR WHITE FREEDIE 1516 

17 23 3 LOS YONICS 15 ANIVERSARIO FONOVISA 9002 

18 18 65 VICENTE FERNANDEZ POR TU MALDITO AMOR ces 80127 

19 16 6 JOHNNY RODRIGUEZ COMING HOME CAPITOL-EMI LATIN 42356 

20 11 11 LOS MIER DESDE EL CORAZON FONOVISA 8860/IND 

21 17 13 GRUPO LA FIEBRE OUT OF CONTROL CBS 80413 

22 - 30 ROBERTO PULIDO NUEVOS CAMINOS CAPITOL-EMI LATIN 42256/IND 

23 - 49 GRUPO LA FIEBRE ON THE RISE CBS 80168 

24 - 58 LOS TIGRES DEL NORTE MI BUENA SUERTE FONOVISA 8831 

25 21 5 TEXAS TURNADO TEXAS TURNADO REPRISE 26251 

CD) Compact disc available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. © 1990, Billboard /BPI Communications, 
Inc. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
I ABEI 8 NUMBER DISTRIBUTING LABEL 

1 1 21 

* * NO. 1 * * 
WALTER HAWKINS MALACO 6007 9 weeks at No. 1 LOVE ALIVE IV 

2 4 11 TRAMAINE HAWKINS scARROw 1246 LIVE 

3 6 7 
DARYL COLEY 
SPARROW 1234 HE'S RIGHT ON TIME: LIVE FROM LOS ANGELES 

4 2 9 REV. JAMES MOORE 
MALACO 6006 "LIVE" WITH THE MISSISSIPPI MASS CHOIR 

5 5 9 BEAU WILLIAMS LIGHT 72031 SPECTRA HIGHER 

6 3 29 
REV. J.CLEVELAND /SOUTHERN CALIFORNIA COMMUNITY CHOIR 
savoy 7099 MALACO HAVING CHURCH 

7 7 31 THE WINANS WARNER ALLIANCE 4100 SPARROW RETURN 

8 10 ii TAKE 6 WARNER ALLIANCE 4102 SPARROW SO MUCH 2 SAY 

9 8 17 COMMISSIONED BENSON 2553 STATE OF MIND 

l0 9 23 FLORIDA MASS CHOIR MALACO6005 HIGHER HOPE 

11 17 17 
HEZEKIAH WALKER /FELLOWSHIP CRUSADE CHOIR 
SWEET RAIN 1254 OH LORD WE PRAISE YOU 

12 11 31 MILTON BRUNSON REJOICE 9111 WORD OPEN OUR EYES 

13 25 3 MIGHTY CLOUDS OF JOY WORD 9202 PRAY FOR ME 

14 14 31 WALT WHITMAN & THE SOUL CHILDREN OF CHICAGO 
I AM 4001 THIS IS THE DAY 

15 12 43 
REV. CHARLES NICKS /ST. JAMES BAPTIST CHURCH CHOIR 
SOUND OF GOSPEL 178 HOLD BACK THE NIGHT 

16 13 33 HELEN BAYLOR WORD 9112 HIGHLY RECOMMENDED 

17 19 35 WANDA NERO BUTLER SECRET 907 SOUND OF GOSPEL NEW BORN SOUL 

18 15 59 L.A. MASS CHOIR LIGHT 72028 SPECTRA CAN'T HOLD BACK 

19 18 27 
GOSPEL MUSIC WORKSHOP OF AMERICA /REV. JAMES CLEVELAND 
SAVOY 7100 'MALACO LIVE IN NEW ORLEANS 

20 20 39 
REV. F.C. BARNES & CO. WITH DEBRA AND GERALDINE BARNES 
ATLANTA INTERNATIONAL 10149 CAN'T YOU SEE ... 

21 16 11 JOHN P. KEE TYSCOT 401311 SPECTRA JUST ME THIS TIME 

22 35 31 
REV. R.L. WHITE & REV. D. VAILS /MT. EPHRAIM BAPTIST CHOIR 
FAITH 1710 JESUS PAID IT ALL 

23 23 55 SHIRLEY CAESAR WORD 8447 I REMEMBER MAMA 

24 21 75 MISSISSIPPI MASS CHOIR MALACO 6003 MISSISSIPPI MASS CHOIR 

25 22 13 
LUTHER BARNES & THE SUNSET JUBILAIRES 
ATLANTA INTERNATIONAL 10157 STILL HOLDIN' ON 

26 RE -ENTRY REV. JAMES MOORE MALACO 4429 REV. JAMES MOORE LIVE 

27 24 7 THE QUEENS COMMUNITY CHOIR I AM 4004 MAKE ME OVER 

28 26 11 
MICHEL WHITE /WESTCHESTER MASS CHOIR 
SAVOY 14800 MALACO JESUS IS THE BEST THING THAT EVER... 

29 29 5 
TRI -STATE CHOIR /EDWIN HAWKINS MUSIC & ARTS SEMINAR 
PARADISE 27004 HELP SOMEBODY (MY LIVIN' SHOULD NOT BE IN VAIN) 

30 30 3 
EDWIN HAWKINS 

ECTION 847 12B POLYGRAM MUSIC & ARTS SEMINAR CHICAGO MASS CHOIR 

31 36 5 
PASTOR DONALD ALFORD & THE PROGRESSIVE RADIO CHOIR 
SPARROW 1251 BREAK FORTH INTO PRAISE 

32 NEWo, LAMORA PARK YOUNG ADULT CHOIR 
BELLMARN 71800 WAIT ON THE LORD 

33 RE -ENTRY 
KENNETH MARTIN AND THE VOICES OF PRAISE 
SOUND OF GOSPEL 189 COUNT ON ME 

34 31 3 
THE CHRISTIANAIRES 
MUSCLE SHOALS 8009 MALACO ANOTHER STEP FORWARD.... 

35 28 3 ARVIS STRICKLING -JONES LIGHT 720452 SPECTRA FROM THE INSIDE OUT 

36 33 8 CLC YOUTH CHOIR COMMAND 5513 WORD ANCHOR TO THE ROCK 

37 32 37 NICHOLAS COMMAND 80606 WORD MORE THAN MUSIC 

38 RE -ENTRY KEITH STATEN LECTION 846 976 -POLYGRAM FROM THE HEART 

39 NEWo, REV. CLAY EVANS /FELLOWSHIP BAPTIST CHURCH CHOIR 
SAVOY 14802 MALACO REACH BEYOND THE BREAK 

40 40 11 THE SWANEE QUINTET ATLANTA INTERNATIONAL 10154 DYING BED 

Albums with the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units with each 

additional million indicated by a numeral following the symbol. All albums available on cassette and CD. 

'Asterisk indicates vinyl unavailable. < 1990. Billboard /BPI Communications, Inc. 

GOSPEL 

by Lisa Collins 

SAY 'AMEN' AND HELLO TO CLIFTON DAVIS: 
The Benson Co. recently celebrated the release of 
"Work," the first single and video from Davis' newly 
completed gospel debut, "Say Amen," with a star -stud- 
ded listening party and reception at the posh Ma Maison 
in Beverly Hills, Calif. Among those in attendance were 
Donna Summer. Marla Gibbs, and fellow "Amen" cast 
members Barbara Montgomery and Anna Marie Hors - 
ford (who produced the video). 

Few gospel video releases have ever been unveiled 
with such fanfare. That level of support is apparently 
one of the reasons Davis chose Benson over Sparrow 
Records. Not only had Sparrow already proven its mar- 
keting punch in the gospel market, but Davis had been 
involved in the label's "Children In Praise" project, col- 
laborated with Deniece Williams, and worked with 
BeBe & CeCe Winans. Fred "Rerun" Berry, Tramaine 
Hawkins, and the West Angeles Angelic Choir (now 
known as "Little Saints In Praise). Still, Davis went with 
Benson. "I felt that this was the best deal for me at the 
time," he says, simply. 

Davis' popularity, of course, extends far beyond the 
gospel marketplace. He is featured on the NBC sitcom 
"Amen" and has made a string of appearances on the 
talk -show circuit to promote his new project. 

Davis, who is an ordained minister, makes no apolo- 
gies for parlaying his TV success into gospel record 
sales. "Using that as a toehold, I think we can step up 
and promote gospel music," he says. 

Davis, incidentally, is an accomplished singer /song- 
writer who has appeared on Broadway in "Gentlemen 
Of Verona" and penned the Jackson 5 hit "Never Can 
Say Goodbye." He began recording "Say Amen" in Feb- 
ruary and wrote three of the songs: "Victory" (co -writ- 
ten with Leon Patillo), "This Time," and "When I Pray." 

He says his first priority was seeing that the album 
"embgdied in it a deep sense of spirituality and focus to- 
ward God ... The second priority was professionalism - 
the kind of production values that were top drawer, the 
kind of material I'd feel comfortable with and would 
stretch me vocally." 

Ultimately, the tune that stretched him most was 
Mervyn Warren's "Make a Joyful Noise." Ironically, af- 

Clifton Davis is at `Work' 
promoting his new album 

ter finally convincing Warren (of Take 6) to give him the 
song, Davis at first couldn't sing it. 

"I don't come from a Pentecostal background," Davis 
says, "and that is surely a Pentecostal song -a shoutin' 
song. Plus, there is a lot of ad- libbing and I'm a note mu- 
sician generally. So in doing that song, not only was I 

stretched musically, I was als) challenged spiritually!" 
Musically, Davis is most comfortable with contempo- 

rary gospel. The lead single, not coincidentally, is the re- 
lease's funkiest cut as well. 'It's the most contemporary, 
jammin' sound, and it can speak to the secular heart and 
mind and just say, 'Hey! Share God's love,' " Davis says 
of "Work." "It is a simple message that might lure them 
into the deeper messages of the rest of the album." - 

Not surprisingly, you won't find Davis among those 
who downplay the entertainment value of gospel music. 

"It's entertainment and we don't ever want to forget 
that," he says. "If it's not entertaining, it's not going to 
be as palatable, and then the message won't work." 

New York 
Restoration Choir 

I SEE A WORLD 

SAVOY 

RECORDS i+C 

Manufactured and Distributed by laco Records, Jackson, MS 39213 
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WAJJI RECORDS 
"AMERICA'S PREMIER MUSIC INDUSTRY LABEL" 

A NEW TRADITION TO MUSIC EXCELLENCE 

Current Artists Hot Position At Stations 
The Truetones New Direction WYCB WYLD 
Highway QC's Jesus Came Into My Life WBLX KOKA 
Mildred Clark & The Melodyaires You've Gotta Be Right 

WATV KKFI 
Clarence Fountain & The Five Blind Boys Brand New 

KXEG WGNU (1989 Grammy Award Nominee) 

Eugene Forrest The Bird Cage WXVI WBGR 
KEFJ WTSJ 

New Artists KDIA WABQ 
Rev. John Butler Jesus Son Of God 

WDCU KTLV 
Ricky Fowler Spread The News 

Damon & The Sons of Power Been Changed WOL WGCI 

Coalition Something Special WMBM WPOM 

wajji kas broadened the spectrum of Gospel music by catering to all types of audiences; such as 

Traditional, Contemporary, Quartet, Progressive and Inspirational. music lovers. If ycu're looking for a record 

company that speaks the universal language, call the 'Waiji l(çcord Company. Its what the world needs.' 

WINSTON CHANEY 
WYCB Radio, Washington, D.C. 

Wafji Records 
423 Florida Avenue, N.E. WaJJI Distributed by Central South 
Washington, D.C. 20003 

And Great Bey. Info Call Wajji Records 
(202) 546 -9121 
FAX (202) 544 -8447 ß00-545 -9121 
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by Bob Darden 

NEW ALLIANCE SIGNEE Mike English isn't an es- 
tablished solo artist yet, but he's certainly well -known 
to anybody who follows gospel music. 

While still in cosmetology school, English received 
an invitation to join the Singing Americans.. From 
there he joined the Happy Goodmans, got married, got 
tired of the road, retired, tried a contemporary rock 
band, and eventually missed Southern gospel. 

"So when the Singing Americans called back, I went 
with them for a couple of years again," English says. 
"It was during that time that we released 'I Bowed On 
My Knees And Cried Holy.' The Brooklyn Tabernacle 
recently rerecorded it and asked me to sing lead as 
well. Anyway, it was the first No. 1 for the Singing 
Americans. It's an old song, but it has a strong mes- 
sage. 

"About this time, the Gaithers were going through 
some changes. Until then, the Gaither Vocal Band 
had always had bass singers. But to get a more con- 
temporary sound, Bill [Gaither] decided to move 
Gary McSpadden to baritone and hire another high 
lead vocalist. We'd met once or twice before and when 
he called me, you know I was interested! I hopped on a 
plane, tried out and stayed with the Vocal Band for 
four years -until Gary left, then I joined the Bill 
Gaither Trio as well." 

But where English caught the ear of the Alliance 
staff was with his singing on the recent Gaither Vocal 
Band album, "A Few Good Men," for Star Song. 

"Bill's daughter wrote the title song and we were all 
convicted with the need to wake up the men of Ameri- 
ca," he says. "If we get the men to straighten out and 
do what we're supposed to do, things like teenage 
pregnancy, AIDS, drugs, and all will take care of 
themselves. This song is to get a petition out, to get us 
all to sign up." 

"For 'A Few Good Men,' Bill invited the Imperials, 
the Cathedrals, and Mylon LeFevre to join us. He en- 
listed their help to make the thing bigger than us. Ev- 
erybody takes a line ... We recently got to do it to- 
gether with the Imperials and Cathedrals here in 
Nashville." 

After signing with Alliance, the first thing English 

Gospel veteran Mike English 
goes solo with Alliance deal 

did was tell Gaither that he wasn't interested in leav- 
ing the Gaithers. 

"I said, `Sit back and be easy about it,' " English 
says. "It was never my intention to stay here until I 
got something better. What could be better than this? 
But I do feel God is leading me to try some solo work. 
I've gone through a lot of fears in my life and when I 
do have a chance to share on stage, I usually talk 
about that. People relate to it. Many of them have also 
gone through a lot of pain and physical problems, so 
they understand. 

"I'll tell you what: This is a very exciting time in my 
life. Maybe I should pinch myself. Still, God's keeping 
me humble. He's making sure I know it is all coming 
from Him. I'm nothing without Jesus -I realize where 
it all comes from." 
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Compiled from a national sample of retail store 
and one -stop sales reports . 

ARTIST TITLE 
LABEL & NUMBER DIS I RIBUIING LABEL. 

1 1 7 

** NO.1 ** 
MICHAEL W. SMITH 
REUNION 0063' WORD 5 weeks at No. 1 GO WEST YOUNG MAN 

2 2 7 SANDI PATTI WORD 9205 ANOTHER TIME ANOTHER PLACE 

3 3 9 TAKE 6 WARNER ALLIANCE 4102' SPARROW SO MUCH 2 SAY 

4 4 21 PETRA WORD 4191' BEYOND BELIEF 

5 11 7 VARIOUS ARTISTS REUNION 9193 "WORD OUR CHRISTMAS 

6 6 57 CARMAN BENSON 2588' REVIVAL IN THE LAND 

7 10 135 CARMAN BENSON 2463' RADICALLY SAVED 

8 5 7 D.C. TALK FOREFRONT 2682' /BENSON NU THANG 

9 9 11 WAYNE WATSON WORD 4192' HOME FREE 

10 
- 

8 7 BRYAN DUNCAN 
MYRRH 6900' WORD ANONYMOUS CONFESSIONS OF A LUNATIC FRIEND 

11 28 3 MICHAEL CARD SPARROW 1223' THE WAY OF WISDOM 

12 7 19 TWILA PARIS STARSONG 8155' SPARROW CRY FOR THE DESERT 

13 13 53 STEVEN CURTIS CHAPMAN SPARROW 1369' MORE TO THIS LIFE 

14 12 27 THE WINANS WARNER ALLIANCE 26161' SPARROW RETURN 

15 14 225 AMY GRANT MYRRH 3900' /WORD THE COLLECTION 

16 20 3 STEVE GREEN SPARROW 1245' HIDE EM' IN YOUR HEART 

17 22 3 VARIOUS ARTISTS WORD 6567' COMMAND PERFORMANCE 

18 NEW KIM BOYCE MYRRH 6905' WORD THIS I KNOW 

19 17 117 MICHAEL W. SMITH REUNION 8412' WORD 12 (EYE) 

20 18 23 4 HIM BENSON 2624' 4 HIM 

21 31 3 JOHN MICHAEL TALBOT 
SPARROW 1241' THE BIRTH OF JESUS: A CELEBRATION OF CHRISTMAS 

22 21 19 STEVE CAMP SPARROW 1238' DOING MY BEST 

23 15 19 VARIOUS ARTISTS MARANATHA! MUSIC 8702' BENSON TIME WELL SPENT 

24 26 5 ACAPPELLA WORD 9205' RESCUE 

25 25 7 TRAMAINE HAWKINS SPARROW 1246' LIVE 

26 RE -ENTRY THE BROOKLYN TABERNACLE CHOIR WORD 8509' LIVE AGAIN 

27 19 15 COMMISSIONED BENSON 2653 STATE OF MIND 

28 35 53 SANDI PATTI WORD 8456' THE FINEST MOMENTS 

29 RE -ENTRY MASTEDON PAKADERM 2503' -WORD LOFCAUDIO 

30 NEW HOSANNA! MUSIC INTEGRITY 001' SPARROW CHRISTMAS 

31 36 5 TIM MINER FRONTLINE 9083' BENSON TRUE STORY 

32 NEW KING'S X MEGAFORCE 82145' ATLANTIC FAITH HOPE LOVE BY KING'S X 

33 24 57 PETRA DAYSPRING 1578' WORD PETRA PRAISE: THE ROCK CRIES OUT 

34 NEW PETRA SPARROW 8158' WAR AND REMEMBRANCE 

35 NEW S.F.C. BROKEN 0519' WORD SAVED MAN 

36 16 21 MYLON & BROKEN HEART STARSONG 8145' SPARROW CRANK IT UP 

37 RE -ENTRY AMY GRANT MYRRH 5057' WORD A CHRISTMAS ALBUM 

38 38 13 MARANATHA KIDS 
MARANATHA! MUSIC 8150' BENSON KIDS' PRAISE! ALBUM /EXPLOSION ... 

39 39 21 PHIL KEAGGY WORD 6988' FIND ME IN THESE FIELDS 

40 27 15 PHIL DRISCOLL WORD 4197' WARRIORS 

OAlbums with the greatest sales gains this week. Recording Industry Assn. Of America 
(RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units 
with each additional million indicated by a numberal following the symbol. All albums available 
on cassette and CD. *Asterisk indicates vinyl unavailable. 1990, Billboard /BPI 
Communications, Inc. 
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Amy, Sandi, Al, Russ, Roberta, Kim, Phil, Michael, 
Bryan, Mylon, David and First Call have 

the perfect gift for you... 

OUR CHRISTMAS! 
WOND 

available on cassette and CD 
75021 8485 4/2 

O 1990 ARM Records. Inc. All Rights Reserved. 
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internationai 
IFPI Prez Says Pirates Seen As Heroes 
Must Help E. Europe Recognize Record Biz 

BY MIKE HENNESSEY 
and JEFF CLARK -MEADS 

BUDAPEST, Hungary- Freedom's 
flag may be flying over the nations of 
Eastern Europe, but it is the skull 
and crossbones that most worry the 
new head of the International Feder- 
ation of the Phonographic Industry. 

Speaking at the Looking East & 
West conference here Nov. 25, IFPI 
president Sir John Morgan said in 
some Eastern European and other 
countries the pirate is a national hero, 
bringing to the public product it is un- 
able to obtain through legitimate 
channels. 

"Our real task," Morgan told the 
conference's piracy seminar, "is to 
demonstrate that this is a false phi- 
losophy and that the pirate is the ene- 
my of the independent recording in- 
dustry that is now emerging in the 
East European countries. It is impor- 
tant for the preservation of each 
country's national culture that the pi- 
rates are put out of business." 

Morgan said he and IFPI anti-pira- 
cy coordinator Ian Haffey had re- 
cently visited a compact disc factory 
near Prague, Czechoslovakia, and 
found copies of an EMI Pink Floyd 
CD manufactured in Germany. 

"The plant was making copies of 
the CD. It was explained to us that 
they didn't have time to look at the 
small print. We are now taking action 
against the company. Fortunately, 
Czechoslovakia is a country with 
good legislative protection." 

Many speakers at this and other 
sessions pointed out that although 
the former communist countries are 
keen to upgrade their copyright pro- 
tections, they face more urgent eco- 
nomic, political, and social problems. 

Piracy, however, was the single 
biggest topic of this second annual 
meeting between Eastern and West- 

ern music executives. The subject's 
significance was highlighted by the 
legal or international responsibilities 
of most of the Western delegates and 
their eagerness to establish the po- 
tential and pitfalls of trading in East- 
ern Europe. 

The other top subject for discus- 
sion was the fact that many Eastern 
European currencies are worthless in 
the West. To this and the piracy issue, 
two approaches were suggested. 

One proposed that Western compa- 
nies move into the market immediate- 
ly and accept counterfeiting and fi- 
nancial difficulties while trying to 
solve Eastern Europe's problems 
from the inside. The other argument 
is that Eastern Europe should be giv- 
en the help it needs to make it a more 
viable market before Western con- 
cerns begin to trade there. 

MCA Records International VP 
Stuart Watson advocated tackling 
Eastern Europe's problems head -on. 
"Marketing and promotional activi- 
ties in Eastern Europe should be con- 
sidered an investment and not a 
short-term route to selling records." 

MCA artists Kim Wilde, Tiffany, 
and Transvision Vamp have received 
substantial TV promotion in Eastern 
Europe over the last two years, Wat- 
son stated. "We are now seeing the 
results. Not in sales, but in terms of 
status. 

"It doesn't matter that we have 
sold nearly 200,000 Kim Wilde al- 
bums, but haven't seen a penny be- 
cause of the adverse exchange rate. 
What matters is that Kim Wilde is 
now considered one of the top three 
artists in Poland. The money will 
come later." 
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Ellis Says Imago launch Will 

Not Detract From BPI Duties 
LONDON -Terry Ellis, the leader 
of Britain's record industry, says 
there is no conflict between the 
launching of his new label, Imago, 
and the major challenge his trade 
association is about to tackle. 

Ellis, who has six months left of a 
two-year stint as chairman of the 
British Phonographic Industry, 
feels the flotation of his record com- 
pany will not distract him from his 
duties with the BPI. 

Early next year, the organization 
will face the most financially impor- 
tant challenge in its history when it 
appears before the U.K. Copyright 
Tribunal over mechanical royalty 
rates. The BPI, representing the re- 
cord companies, and music publish- 
ers are entrenched in opposing 

views on new levels of payment. 
Ellis, the first man to chair the 

BPI without also being the head of 
a record company, says he dis- 
cussed the timing of Imago's 
launch with BPI director general 
John Deacon and deputy chairman 
Rupert Perry. 

"My chairmanship has always 
been a joint effort with John and 
Rupert and the senior staff," he 
says. "I don't see that there should 
be any clash between my duties 
with Imago and with the BPI. 

"If the mechanicals negotiations 
do come to a tribunal, it will be very 
much a team effort on our part. We 
already have a staff of people work- 
ing full -time on that. What I feel I 

(Continued on page 65) 

i CONFERENCE CAPSULES 

The following is a roundup of news 
from the Looking East & West mu- 
sic- industry conference, Nov. 2.- 25 
in Budapest, Hungary. 

WESTERN ARTISTS should con- 
sider factors other than the financial 
advantages when they plan to tour in 
Eastern Europe. Factory Records 
managing director Eric Longley said 
bands ought to think about working 
in the East on the basis of good will 
and a shared love of music. 

He said, "If Western managers 
can contemplate Live Aid and the 
Mandela gig, they can also take their 
groups to Eastern Europe. They 
don't have to do it just for profit" 

Former Simple Minds manager 
Bruce Findlay added, "You can't ex- 
pect every gig to make money -the 

Alter Egos. Members of the Traveling Wilburys drop by Warner Bros.' Burbank, 

Calif., headquarters for a commemorative photo to promote their second album, 

"Vol. 3." Shown, from left, are Martin Kierszenbaum, publicist, Warner Bros. 

International; Clayton Wilbury (Jeff Lynne); Irma Salinas, publicity manager, 

Warner Bros. International; Muddy Wilbury (Tom Petty); and Spike Wilbury 

(George Harrison). 

big gigs will subsidize the smaller 
ones." 

Both Longley and Findlay said 
Eastern bands should be encouraged 
and assisted to play in the West. 
However, Longley, a former tax con- 
sultant, stated that Western govern- 
ments have imposed taxes that make 
it difficult for Eastern artists to work 
there. 

The conference also heard that a 
Bulgarian and a Russian band had 
both been prevented from traveling 
to Budapest because of a lack of suf- 
ficient hard currency to finance the 
trip. 

THE PROSPECTS for increased 
music publishing revenue from East- 
ern Europe were dismissed by MCA 
Music's head of operations, John 
Brands. 

At a seminar that asked whether 
publishers can expect more broad- 
casting, performance, and mechani- 
cal royalties, Brands stated, "The 
simple answer is 'no.' " 

He felt that, at present, Eastern 
Europe lacks the organization and 
business structure to provide West- 
ern publishers with more than they 
are currently earning. 

However, he continued, "Is there 
more talent in the West than in the 
East? I see no reason why there 
should be. The test we face is how to 
develop the talent we find there." 

Brands said that once a year he re- 
ceives a letter from Eastern Europe 
asking him to publish one of the 
East's Eurovision Song Contest en- 
tries in the West. "That should 
change immediately. Publishers from 
the East should come to the West and 
talk to us and find out how we do 
business. We should have more con- 
tact than just one letter a year." 

THE POTENTIAL quality of music 
television programs from Eastern 
Europe was given an endorsement by 
a prominent Western TV producer. 

Harry de Winter, director of Dutch 
TV production company idTV, told a 
broadcasting seminar that the East is 
in the same position as were the 
smaller Western nations 10 years 
ago. At the beginning of the '80s, na- 
tions like the Netherlands and Bel- 
gium were swamped by U.S. and 
British music television. Now they 
have grown to the extent where they 
export programs to the U.S. and the 
U.K., he stated. Looking to a similar 
situation in the East, de Winter said, 
"The creativity in Eastern Europe is 
enormous." 

A STRONG theme of the Looking 
East & West conference was the po- 
tential effectiveness of joint ventures 
between companies from either side 
of the old Iron Curtain. 

MCA Records International VP 
Stuart Watson declared, "Partner- 
ships are vital." However, he con- 
tended that, when entering a new 
market, Western companies must 
merely advise and guide and leave 
the local partner free to exploit its lo- 
cal knowledge. 

Delegates repeatedly warned of 
the dangers of Western attitudes and 
practices swamping Eastern culture 
and creativity. Radio Vision director 
Stefan Ericson felt, though, that local 
repertoire is more robust than might 
be imagined. 

"Western music is No. 2 in every 
chart in the world," he said. "It's lo- 
cal groups who are always No. 1. 

There's no need to protect Eastern 
Europe. In any country, there's al- 
ways a local band who will be No. 1 

because of the local following and lo- 

cal loyalty." 

Music Megastore 

To Bow On The 

Singapore Scene 
SINGAPORE -Singapore's larg- 
est music retail outlet, a 25,000 - 
square -foot megastore, is slated to 
open early in the New Year. 

Owned by Ong Beng Seng's 
Avant group, it is located in the Ri- 
verwalk Galleria, a shopping com- 
plex purchased by Ong two years 
ago for a reported $33 million. 

Steven Smith, who handled Tow- 
er Records' Piccadilly Circus com- 
plex in London, is acting as consul- 
tant for Avant. It was previously 
rumored here that Avant was ne- 
gotiating with Tower for a joint op- 
eration in Singapore. 

The new store will stock only re- 
corded music, but will also operate 
a sports -equipment store nearby 
as another stage of its expansion 
plans in the leisure and entertain- 
ment sector. 

Apart from various hotel proper- 
ties, Ong's wide- ranging interests 
include the Singapore franchise 
for the Hard Rock Cafe. 

As a prelude to the opening of 
the music megastore -for which 
no cost has been revealed -Ong's 
Hotel Properties Ltd. is opening 
another music retail outlet, Blue 
Moon. It will house a boutique, an 
ice -cream parlor, and a recorded - 
music center. 

It will stock about 10,000 CD ti- 
tles, covering pop to ethnic music, 
and specializing in releases on in- 
dependent labels. CHRISTIE LEC 

UU.K.'s Our Price 
vid chain expanding 

... see page 37 
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Happy Birthday To You. Senior executives of PolyGram's Far East operation 
mingle with Taiwan artist Angus Tung, center, during celebrations to mark the 
20th anniversary of the multinational's Hong Kong branch. Flanking Tung, from 
left, are Michael Hwang, GM, PolyGram Taiwan; and Tim Harrold, the PolyGram 
Group's executive VP responsible for Southeast Asia. 

Australia's FM War Heats Up 
Hoyts, Austereo Vie For Market Share 

BY GLENN A. BAKER 

SYDNEY, Australia -The fierce 
competition between Australia's 
two major FM broadcasting 
forces, Hoyts Media and Austereo, 
has taken a new twist, with the 
Hoyts now No. 1 in Sydney and 
Melbourne, the two biggest cities 
here. 

Hoyts' Sydney outlet, 2MMM- 
FM, is a longstanding market lead- 
er, with a 10% lead over the rest of 
the field. But its 3MMM -FM has 
been struggling in Melbourne for 
four years to peg back the lead of 
Austereo's 3FOX -FM, also once 10 
points out in front. Now it has fi- 
nally toppled the incumbent to rate 
13.7% (jointly with 3MP) against 
3FOX's 13.1 %. It also rated No. 1 

with the 18 -24 and 25 -39 age 
groups. 

Says Hoyts GM Ian Grace: "It's 
a great psychological and financial 
advantage to be No. 1 in the two 
main cities. Now we're going into 

Adelaide in a big way -get a sta- 
tion and make it No. 1." 

Adelaide is currently dominated 
by Austereo's SA -FM, the only 
original FM to retain the top spot 
in every survey since it reached 
No. 1 24 surveys ago. Despite the 
introduction of three new FM mu- 
sic stations in Adelaide this year 
(KA -FM, Triple J, and Radio 102 
FM), SA -FM has increased its 
overall share to 27 %. If Hoyts does 
move in, Adelaide could become 
the hottest contest for radio mar- 
ket share in Australia. 

But not all Hoyts news this rat- 
ings period is good. In Brisbane, 
Austereo's B105 -FM made radio 
history as Australia's highest -rat- 
ed FM station, with 31.1 %. It 
pulled off this feat very much at 
the expense of Hoyts' 4MMM -FM, 
which was third (15.4 %). 

Hoyts' Grace says: "The next 
move is to stop B105 in Brisbane. 
We've got ideas for that." 

Dutch Record Firm Seeks 

Damages From Poland's Walesa 
BY WILLEM HOOS 

AMSTERDAM -Polish presiden- 
tial candidate Lech Walesa has 
been presented with a claim for 
$88,000 from a Dutch record pro- 
duction company. 

Karel Hille, managing director 
of Penta Promotions, says Walesa 
had promised to turn up as guest 
of honor at a live television gala. 

At the event, he would have 
been presented with a check for 
$15,000 for charity, part of the pro- 
ceeds of the Penta- produced album 
"Love Brings Us Together." The 
album, which features 13 youth 
choirs from Western and Eastern 
Europe, was released by CBS in 
May to raise money for UNICEF. 
Walesa would have received mon- 

ey intended for the Polish branch 
of that United Nations children's 
organization. 

Hille says he fulfilled all Wale - 
sa's requests and arranged meet- 
ings for the Pole with Dutch politi- 
cians and trade union leaders. He 
also booked a private aircraft for 
Walesa and made a reservation at 
The Hague's prestigious Des 
Indes Hotel. However, nine hours 
before the TV gala, Hille says he 
was told by Walesa's office in Po- 
land that he would not be coming. 

Via his lawyer, Hille has now de- 
manded $88,000 from Walesa. If he 
receives the money, he says he will 
give part of it to UNICEF in Po- 
land. If Walesa is not forthcoming, 
Hille states that he will begin legal 
proceedings. 

CANADA 

Canada Urged To Act Fast On PPV 
U.S. Firms May Gain Toehold Panel Told 

BY KIRK LaPOINTE 

OTTAWA -The former chairman of 
the federal broadcast regulator, 
now wearing the entrepreneur's 
shoes, has made an urgent plea for 
licensing of pay -per -view TV in Can- 
ada before, he says, U.S. services 
beat domestic ones to the punch. 

Andre Bureau, who stepped down 
as chairman of the Canadian Radio - 
television and Telecommunications 
Commission last year and now is 
president of Astral Bellevue Com- 
munications Inc., told a CRTC hear- 
ing recently that U.S. services will 
soon gain a toehold in the Canadian 
market. 

If Canadians cannot get the pro- 
gramming they want, "they will 
look for it elsewhere," Bureau told 
a hearing into a proposal by Astral 
and two other partner firms for a 
pay -per -view license. The service, 
Viewer's Choice, would provide 
movies for about $4, concerts and 
sporting events and other select 
programming for about $10, and 
foreign events for about $20 via ca- 
ble to subscribers with addressable 
decoders. 

Currently, a cable company in 
Saskatchewan is playing host to a 
PPV service provided by a pay -TV 
firm in western Canada. The 18- 
month trial, scheduled to end in ear- 

ly 1992, will be evaluated by the 
CRTC. From that could come na- 
tional or regional PPV licenses. 

But Bureau says Canada took too 
long to license specialty TV and 
pay -TV services in the '80s; satel- 
lite- delivered services were already 
highly attractive, and satellite PPV 
services will be if Canada waits 
much longer on the PPV front. 

PPV under Viewer's Choice 
would be a third window, after the- 
atrical and home video release. 
Viewer's Choice expects to invest $3 
million a year in Canadian film pro- 
duction, Bureau says. 

Time Running Out On Proposed Broadcast Bill 
Legislation Unlikely To Be Passed Before Session Ends 
OTTAWA -With only a few weeks 
expected to remain in the current 
session of the House of Commons, it 
appears certain that the latest in a 
string of attempts to revamp the 
country's principal law on broad- 
casting is doomed to die. 

But, if the bill is eventually rein- 
troduced, it is possible that the pow- 
ers of the broadcast regulator could 
be extended to include domain over 
the recording industry. 

The Communications Minister 
has indicated in recent weeks that 
he is interested in having the feder- 
al regulatory agency look at in- 
creasing corporate concentration in 
the record business, and federal 

sources indicate that the powers 
may even be written into either the 
Broadcasting Act or separate legis- 
lation. 

During the last three years, there 
has been enormous consolidation of 
the Canadian music industry. In the 
last year alone, mergers and take- 
overs have reduced the business to 
four large multinationals and swal- 
lowed some independent operations 
in the process. As part of the condi- 
tions for those transactions, labels 
have had to make significant finan- 
cial and corporate commitments to 
receive approval from the federal 
agency reviewing business, Invest- 
ment Canada. 

McGarrigle Sisters Go Public 
Via New Private Music A/hum 
OTTAWA -Give the media credit: 
Once in a while, their efforts yield 
good results. 

Take, for instance, an interview on 
National Public Radio by Washing- 
ton, D.C. -based Noah Adams some 
time back of Kate and Anna McGarri- 
gle, the veteran Canadian folk sing- 
er /songwriters who had not recorded 
in nearly seven years. 

A VP of Peter Baumann's label, 
Private Music, called soon after the 
broadcast. "What are you guys do- 
ing?" he asked the duo. Off in the 
mail went some tape, soon to be fol- 
lowed by a bit of dickering, now cul- 
minated in the release of "Heartbeats 
Accelerating," the sisters' interna- 
tionally acclaimed new album. 

"What we wanted this time was an 
international deal," says Kate 
McGarrigle. "Last time, we were 
signed [on PolyGram] to Canada, but 
the record came out at different 
times and without any coordination." 

In the U.S., particularly, the 
McGarrigles ended up with a sour 
taste -the executive steering their 
last project there was himself a bud- 
ding songwriter, according to Kate 
McGarrigle, "and I found myself be- 
ing pressed to help him." 

Although support was strong in 
Canada, this time the table seems 
better set for the world. American 

and European reviews have been 
glowing, and a tour is in the works 
for January or February. 

The album, produced by Pierre 
Marchand, is spare and generally 
acoustic. That does not mean the 
McGarrigles have not been experi- 
menting since their last album, but 
the synthesizers were tucked away 
by the time the studio beckoned. 

"What we want to see with this al- 
bum is how people respond to the pro- 
duction," Kate McGarrigle says. "It's 
really our first record where the pro- 
ducer played such a big role, where 
he put us where he wanted, where 
it's not just Anna and me recording." 

The Montreal -based duo, managed 
by sister Jane McGarrigle, has gener- 
ally steered clear of politics. But, giv- 
en the politically charged climate of 
Quebec -with French- speaking resi- 
dents demanding independence, and 
natives seeking self-government-it 
is quite a feat that the album did not 
deteriorate into cheap politics. 

Still, says Kate McGarrigle, there 
is a coming -to -terms politically that 
cannot be ignored, and it may eventu- 
ally show in the writing. "There are 
things we're learning every day, and 
while we don't travel in the political 
circles, it's hard not to have politics 
affect how you write," she says. 
"Maybe next time." 

But sources indicate that a regu- 
latory review could assess whether 
companies are making strong 
enough commitments to Canadian 
talent year after year, and not just 
in the short term after a takeover. 

The Commons is currently debat- 
ing some 38 proposed amendments 
to the Broadcasting Act. That de- 
bate is going to take quite some 
time, and the Commons will not be 
devoted exclusively to the bill, so 
there seems little doubt that it will 
not clear the legislative hurdles in 
time for what is expected to be the 
ending of the current session either 
later this month or by February. 

At that point, all legislation not 
passed will die. A new bill would 
have to be reintroduced, and again 
would take time to be studied and 
perhaps modified before being 
passed by the Commons and Senate. 

The broadcast bill, the first at- 
tempt at reforming the law in 21 
years, is the third significant at- 

(Continued on page 66) 

MAPLE 
BRIEFS 

BIG CHANGES are apparently in 
the wind for the public -owned radio 
service of the Canadian Broadcast- 
ing Corp. A discussion paper within 
the service, obtained by newspa- 
pers, says CBC will aim to develop a 
commercial service (it is now com- 
mercial -free) appealing to a youn- 
ger demographic. Other reports 
also indicate that the shortwave ser- 
vice, Radio Canada International, 
may close. Decisions are expected 
within weeks. 

VERY QUIETLY, Penta Entertain- 
ment has wound down to a virtual 
standstill. The once -promising new 
Vancouver, British Columbia, label, 
fronted by four major industry 
players, now is being run by Lou 
Blair. Bruce Allen (Bryan Adams' 
manager) and Sam Feldman (a pro- 
moter and manager) have resigned 
their directorships of the firm. John 
Ford, the fourth member of the 
quartet, left earlier. 
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BRITAIN (Courtesy Music Week /Gallup) As of 12/8/90 

This Last 
Week Week 

1 1 

2 2 

3 3 
4 4 

5 14 

6 NEW 

7 5 
8 7 

9 NEW 
10 6 
11 24 
12 NEW 
13 NEW 

14 9 
15 10 
16 13 

17 8 
18 21 
19 18 

20 NEW 

21 16 
22 NEW 

23 11 

24 NEW 

25 27 

26 20 
27 32 
28 12 

29 NEW 

30 22 
31 25 
32 31 
33 19 
34 15 
35 NEW 

36 17 
37 37 
38 NEW 

39 23 
40 NEW 

2 2 

3 3 
4 4 

5 7 

6 6 
7 5 

8 9 
9 10 
10 8 

11 11 

12 15 
13 12 
14 13 
15 18 
16 14 
17 21 
18 16 
19 19 
20 17 
21 NEW 

22 20 
23 NEW 

24 NEW 

25 22 
26 31 
27 27 
28 28 
29 25 
30 23 
31 NEW 

32 29 

33 33 

34 NEW 
35 37 
36 30 
37 35 
38 32 
39 26 
40 24 

SINGLES 
ICE ICE BABY VANILLA ICE SBK 

UNCHAINED MELODY THE RIGHTEOUS BROTHERS VERVE /POLYDOR 

UNBELIEVABLE E.M.F. PARLOPHONE 

DON'T WORRY KYM APPLEBY PARLOPHONE 

KINKY BOOTS PATRICK MACNEE & HONOR BLACKMAN 
DERAM /POLYGRAM 

SAVIOUR'S DAY CLIFF RICHARD EMI 

IT TAKES TWO ROD STEWART & TINA TURNER WARNER BROS. 

FALLING JULEE CRUISE WARNER BROS. 

JUSTIFY MY LOVE MADONNA SIRE 

FANTASY BLACK BOX deCONSTRUCTION /RCA 

WICKED GAME CHRIS ISAAK LONDON 

ALL TOGETHER NOW THE FARM PRODUCE /PINNACLE 

THIS ONE'S FOR THE CHILDREN NEW KIDS ON THE BLOCK ces 

KING OF THE ROAD (EP) THE PROCLAIMERS CHRYSALIS 

TO LOVE SOMEBODY JIMMY SOMERVILLE LONDON 

MY DEFINITION OF A BOMBASTIC JAZZ STYLE DREAM WARRIORS 
4TH + B'WAV 

I'LL BE YOUR BABY TONIGHT ROBERT PALMER & UB40 EMI 

SUCKER DJ DIMPLES D FBI /SPARTEN 

SEVEN LITTLE GIRLS SITTING IN THE BACKSEAT BOMBALURINA 
CARPET /POLYGRAM 

PRAY M.C. HAMMER CAPITOL 

TIME TO MAKE THE FLOOR BURN MEGABASS BROTHERS ORG /BMG 

SITUATION YAZOO MUTE 

FOG ON THE TYNE (REVISITED) GAZZA AND LINDISFARNE BEST /RCA 

MARY HAD A LITTLE BOY SNAP! ARISTA 

ARE YOU DREAMING? TWENTY 4 SEVEN FEATURING CAPTAIN 
HOLLYWOOD BCM /PINNACLE 

BEING BORING PET SHOP BOYS PARLOPHONE 

24 HOURS BETTY BOO RHYTHM KING 

CUBIK /OLYMPIC 808 STATE (808 STATE) PERFECT SONGS 
211 WEA 

JUST THIS SIDE OF LOVE MALANDRA BURROWS TN ENT. /BMG 

MISSING YOU SOUL II SOUL TEN /VIRGIN 

POWER OF LOVE /DEEE -LITE THEME DEEE -LITE ELEKTRA 

DOWN TO EARTH MONIE LOVE COOLTEMPO 

TAKE MY BREATH AWAY BERLIN CBS 

A LITTLE TIME THE BEAUTIFUL SOUTH GC/DISCS/POLYGRAM 

ALL MY TRIALS PAUL McCARTNEY PARLOPHONE 

THERE SHE GOES THE LA'S GOIDISCS /POLYGRAM 

LOVE TAKES TIME MARIAN CAREY CBS 

LOSE CONTROL JAMES FONTANA / PHONOGRAM 

STEP BACK IN TIME KYLIE MINOGUE PWL 

DISAPPEAR INXS MERCURY /PHONOGRAM 

ALBUMS 
MADONNA THE IMMACULATE COLLECTION SIRE 

ELTON JOHN THE VERY BEST OF ROCKET / PHONOGRAM 

PHIL COLLINS SERIOUS HITS ... LIVE! VIRGIN 

PAVAROTTI, DOMINGO, CARRERAS IN CONCERT DECCA 

JIMMY SOMERVILLE THE SINGLES COLLECTION 1984 -1990 
LONDON 

STATUS QUO ROCKING ALL OVER THE YEARS VERTIGO /PHONOGRAM 

CLIFF RICHARD FROM A DISTANCE ... THE EVENT EMI 

THE BEE GEES THE VERY BEST OF POLYDOR 

MICHAEL BOLTON SOUL PROVIDER CBS 

PAUL SIMON THE RHYTHM OF THE SAINTS WARNER BROS. 

THE RIGHTEOUS BROTHERS THE VERY BEST OF VERVE 

PETER GABRIEL SHAKING THE TREE -16 GOLDEN GREATS VIRGIN 

THE BEAUTIFUL SOUTH CHOKE GOIDISCS 

WHITNEY HOUSTON I'M YOUR BABY TONIGHT ARISTA 

FOSTER & ALLEN SOUVENIRS TELSTAR 

PLACIDO DOMINGO BE MY LOVE ... AN ALBUM OF LOVE EMI 

THE SHADOWS REFLECTION ROLL OVER /POLYDOR 

KYLIE MINOGUE RHYTHM OF LOVE PWL 

GEORGE MICHAEL LISTEN WITHOUT PREJUDICE, VOL. 1 EPIC 

HAPPY MONDAYS PILLS 'N' THRILLS AND BELLYACHES FACTORY 

CARPENTERS ONLY YESTERDAY 2 A &M 

LED ZEPPELIN REMASTERS ATLANTIC 

KYM APPLEBY KYM APPLEBY PARLOPHONE 

JIVE BUNNY & THE MASTERMIXERS ITS PARTY TIME TELSTAR 

TECHNOTRONIC /HI -TEK 3 TRIP ON THIS-REMIXES TELSTAR 

PET SHOP BOYS BEHAVIOR PARLOPHONE 

JULIO IGLESIAS STARRY NIGHT CBS 

BETTY BOO BOOMANIA RHYTHM KING 

ROXETTE LOOK SHARP EMI 

NEW KIDS ON THE BLOCK NEW KIDS ON THE BLOCK CBS 

INXS X MERCURY 

RICHARD CLAYDERMAN /R.P.O. MY CLASSIC COLLECTION DECCA 

DELPHINE 

ANGELO BADALAMENTI /JULEE CRUISE /VARIOUS MUSIC FROM 
TWIN PEAKS WARNER BROS. 

PAUL McCARTNEY TRIPPING THE LIVE FANTASTIC PARLOPHONE 

FREDDIE STAR THE WANDERER DOVER /CHRYSALIS 

THE DRIFTERS THE BEST OF BEN E. KING & THE DRIFTERS TELSTAR 

M.C. HAMMER PLEASE HAMMER DON'T HURT 'EM CAPITOL 

JIMI HENDRIX CORNERSTONES 1967 -1970 POLYDOR 

THE CURE MIXED UP FICTION /POLYDOR 

DONNA SUMMER THE BEST OF WARNER BROS. 

l :1 
MEDIA 

EUROCHART HOT 10012/8/90 
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16 
NEW 

18 
NEW 

SINGLES 
STRANDED HEART CAPITOL /CAPITOL 

LOVE TAKES TIME MARIAN CAREY COLUMBIA /CBS 

IMPULSIVE WILSON PHILLIPS CAPITOL /CAPITOL 

CHERRY PIE WARRANT COLUMBIA /CBS 

SOMETHING TO BELIEVE IN POISON ENIGMA /CAPITOL 

DOING THE DO BETTY BOO SIRE /WEA 

MORE THAN WORDS CAN SAY ALIAS CAPITOL /CAPITOL 

SUICIDE BLONDE INXS ATLANTIC /WEA 

TOM'S DINER DNA FEATURING SUZANNE VEGA VIRGIN /A &M 

ICE ICE BABY VANILLA ICE SBK /EMI 

CLOSE TO YOU MAXI PRIEST VIRGIN /A &M 

LET'S TRY IT AGAIN NEW KIDS ON THE BLOCK COLUMBIA /CBS 

PRAYING FOR TIME GEORGE MICHAEL COLUMBIA /CBS 

I'M YOUR BABY TONIGHT WHITNEY HOUSTON ARISTA /BMG 

WORLD JUST KEEPS ON TURNING CANDI & THE BACKBEAT 
I. R.S MCA 

BLACK CAT JANET JACKSON A &M /A &M 

SO LISTEN MC J & COOL G CAPITOL /CAPITOL 

SO HARD PET SHOP BOYS EMI /CAPITOL 

YOU'RE AMAZING ROBERT PALMER CAPITOL /CAPITOL 

FREEDOM GEORGE MICHAEL CBS /CBS 

ALBUMS 
AC /DC THE RAZORS EDGE ATCO /WEA 

PAUL SIMON THE RHYTHM OF THE SAINTS WARNER BROS. /WEA 

VANILLA ICE TO THE EXTREME SBK /EMI 

MADONNA THE IMMACULATE COLLECTION SIRE /WEA 

M.C. HAMMER PLEASE HAMMER DON'T HURT 'EM CAPITOL /CAPITOL 

MARIAH CAREY VISION OF LOVE COLUMBIA /CBS 

TRAVELING WILBURYS TRAVELING WILBURYS, VOL. 3 WARNER 
BROS. WEA 

WHITNEY HOUSTON I'M YOUR BABY TONIGHT ARISTA /BMG 

WILSON PHILLIPS WILSON PHILLIPS SBK /EMI 

DEEE -LITE WORLD CLIQUE ELEKTRA /WEA 

INXS X ATLANTIC /WEA 

GEORGE MICHAEL LISTEN WITHOUT PREJUDICE COLUMBIA /CBS 

BLACK BOX DREAMLAND deCONSTRUCTION /RCA 

RIGHTEOUS BROTHERS GREATEST HITS VERVE /POLYGRAM 

ZZ TOP RECYCLER WARNER BROS. /WEA 

PHIL COLLINS SERIOUS HITS ... LIVE! ATLANTIC /WEA 

POISON FLESH AND BLOOD CAPITOL /CAPITOL 

BLUE RODEO CASINO WEA /WEA 

NEW KIDS ON THE BLOCK STEP BY STEP COLUMBIA /CBS 

RITA MACNEIL HOME I'LL BE VIRGIN /A &M 
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NEW 

HOT 100 SINGLES 
ICE ICE BABY VANILLA ICE SBK 

I'VE BEEN THINKING ABOUT YOU LONDONBEAT ANXIOUS /RCA 

I'M YOUR BABY TONIGHT WHITNEY HOUSTON ARISTA 

UNCHAINED MELODY RIGHTEOUS BROTHERS VERVE /POLYDOR 

SHOW ME HEAVEN MARIA McKEE EPIC 

SADENESS -PART 1 ENIGMA VIRGIN 

SO HARD PET SHOP BOYS PARLOPHONE 

IT TAKES TWO ROD STEWART & TINA TURNER WARNER BROS. 

UNBELIEVABLE E.M.F. PARLOPHONE 

UNE FEMME AVEC UNE FEMME MECANO ARIOLA 

DON'T WORRY KYM APPLEBY PARLOPHONE 

THE JOKER STEVE MILLER BAND CAPITOL 

CRYING IN THE RAIN A -HA WARNER BROS. 

TOM'S DINER DNA FEATURING SUZANNE VEGA A &M 

FANTASY BLACK BOX GROVE GROOVE MELODY 

CULT OF SNAP SNAP! LOGIC /ARIOLA 

KINGSTON TOWN UB40 VIRGIN 

PETIT FRANCK FRANCOIS FELDMAN PHONOGRAM 

ARE YOU DREAMING? TWENTY 4 SEVEN FREAKY RECORDS 

KEEP ON RUNNING MILLI VANILLI HANSA /ARIOLA 

HOT 100 ALBUMS 
PHIL COLLINS SERIOUS HITS ... LIVE! VIRGIN WEA 

WHITNEY HOUSTON I'M YOUR BABY TONIGHT ARISTA 

ELTON JOHN THE VERY BEST OF ROCKET 

CARRERAS, DOMINGO, PAVAROTTI IN CONCERT DECCA 

PAUL SIMON THE RHYTHM OF THE SAINTS WARNER BROS. 

MADONNA THE IMMACULATE COLLECTION SIRE 

ZZ TOP RECYCLER WARNER BROS. 

THE POLICE THEIR GREATEST HITS A &M 

PET SHOP BOYS BEHAVIOR PARLOPHONE 

GEORGE MICHAEL LISTEN WITHOUT PREJUDICE, VOL. 1 EPIC 

SOUNDTRACK PRETTY WOMAN EMI 

BAP X FUER'E U ELECTROLA 

AC /DC THE RAZORS EDGE ATCO 

INXS X MERCURY 

STATUS QUO ROCKING ALL OVER THE YEARS VERTIGO 

THE CURE MIXED UP FICTION /POLYDOR 

A -HA EAST OF THE SUN, WEST OF THE MOON WARNER BROS. 

SCORPIONS CRAZY WORLD MERCURY 

HERBERT GRONEMEYER LUXUS ELECTROLA 

JON BON JOVI BLAZE OF GLORY /YOUNG GUNS II VERTIGO 

GERMANY (Courtesy Der Musikmarkt) As of 11/27/90 AUSTRALIA (Courtesy Australian Record Industry Assn.) As of 12/9/90 

SINGLES 
SADENESS -PART ONE ENIGMA VIRGIN 

SINGLES 
UNCHAINED MELODY THE RIGHTEOUS BROTHERS POLYGRAM 

2 3 ICE ICE BABY VANILLA ICE SBK 2 5 ICE ICE BABY VANILLA ICE EMI 

3 2 I'VE BEEN THINKING ABOUT YOU LONDONBEAT ANXIOUS 3 2 GROOVE IS IN THE HEART DEEE -LITE WARNER BROS. 

4 

5 

6 

NEW 

4 

8 

KEEP ON RUNNING MILLI VANILLI BMG /ARIOLA 

SO HARD PET SHOP BOYS PARLOPHONE 

I'M YOUR BABY TONIGHT WHITNEY HOUSTON ARISTA 

4 
5 
6 
7 

12 
8 

3 

6 

SHOW ME HEAVEN MARIA McKEE CBS 

STEP BACK IN TIME KYLIE MINOGUE MUSHROOM /FESTIVAL 

DOIN' THE DO BETTY BOO COLOSSAL RECORDS 

I'LL BE YOUR SHELTER TAYLOR DAYNE BMG 
7 5 TOM'S DINER DNA FEATURING SUZANNE VEGA A &M 

8 16 BURN FOR YOU JOHN FARNHAM BMG 
8 11 THE JOKER STEVE MILLER BAND CAPITOL 9 4 JUKEBOX IN SIBERIA SKYHOOKS MUSHROOM /FESTIVAL 

9 6 WHAT TIME IS LOVE? KLF KLF COMMUNICATIONS 10 14 JUSTIFY MY LOVE MADONNA WARNER BROS. 

IO 7 CULT OF SNAP SNAP! LOGIC /ARIOLA 11 7 I'M YOUR BABY TONIGHT WHITNEY HOUSTON BMG 

11 9 CRYING IN THE RAIN A -HA WARNER BROS. 12 10 TOM'S DINER DNA FEATURING SUZANNE VEGA POLYDOR / POLYGRAM 

12 13 SHOW ME HEAVEN MARIA McKEE EPIC 13 9 HEART IN DANGER SOUTHERN SONS BMG 

13 10 ICH HAB' GETRAUMT VON DIR MATTHIAS REIM POLYGRAM 14 NEW CHERRY PIE WARRANT CBS 

14 14 HAVE YOU SEEN HER M.C. HAMMER CAPITOL 15 13 THUNDERSTRUCK AC /DC CBS /ALBERT PRODUCTIONS 

15 15 TOM'S DINER RAP AFTER ONE MIKULSKI 16 15 MEGAMIX TECHNOTRONIC BMG 

16 12 WORLD IN MY EYES DEPECHE MODE MUTE 17 NEW MIRACLE JON BON JOVI PHONOGRAM /POLYGRAM 

17 18 ANNIVERSARY WALTZ STATUS QUO VERTIGO 18 11 LILY WAS HERE DAVID A. STEWART FEATURING CANDY DULFER 
BMG 

18 16 ARE YOU DREAMING? TWENTY 4 SEVEN FREAKY RECORDS /BCM 19 NEW CANDY IGGY POP VIRGIN /EMI 
19 17 IT'S A SHAME MONIE LOVE COOLTEMPO 20 17 000PS UP! SNAP! BMG 

20 20 LA SERENISSIMA DNA MIKULSKY ALBUMS 
ALBUMS MADONNA THE IMMACULATE COLLECTION WARNER BROS. 

4 PHIL COLLINS SERIOUS HITS ... LIVE! VIRGIN 2 2 CARRERAS, DOMINGO, PAVAROTTI IN CONCERT POLYGRAM 

2 1 BAP X FUER'E U ELECTROLA 3 4 ELTON JOHN THE VERY BEST OF PHONOGRAM / POLYGRAM 

3 20 WHITNEY HOUSTON I'M YOUR BABY TONIGHT ARISTA 4 3 JOHN FARNHAM CHAIN REACTION BMG 

4 3 WESTERNHAGEN LIVE WER 5 8 MARGARET URLICH SAFETY IN NUMBERS ces 

5 2 HERBERT GRONEMEYER LUXUS EMI / ELECTROLA 6 6 SKYHOOKS THE LATEST AND GREATEST MUSHROOM /FESTIVAL 

6 12 SCORPIONS CRAZY WORLD MERCURY 7 5 PAUL SIMON THE RHYTHM OF THE SAINTS WARNER BROS. 

7 

8 

9 

6 

8 

9 

POLICE THEIR GREATEST HITS A &M 

SUPERTRAMP THE VERY BEST OF A &M 

CARRERAS, DOMINGO, PAVAROTTI IN CONCERT DECCA 

8 
9 
10 
11 

9 
7 

11 

20 

PHIL COLLINS SERIOUS HITS ... LIVE! WARNER BROS. 

TAYLOR DAYNE CAN'T FIGHT FATE BMG 

WHITNEY HOUSTON I'M YOUR BABY TONIGHT BMG 

HUNTERS AND COLLECTORS COLLECTED WORKS 
10 5 MATTHIAS REIM MATTHIAS REIM POLYGRAM MUSHROOM /FESTIVAL 

11 7 PET SHOP BOYS BEHAVIOR PARLOPHONE 12 10 JIMMY BARNES TWO FIRES MUSHROOM /FESTIVAL 

12 10 ZZ TOP RECYCLER WARNER BROS. 13 18 BETTE MIDLER SOME PEOPLE'S LIVES WARNER BROS. 

13 11 AC /DC THE RAZORS EDGE ATCO /EAST WEST 14 16 CARPENTERS THEIR GREATEST HITS POLYDOR / POLYGRAM 

14 14 PAUL SIMON THE RHYTHM OF THE SAINTS WARNER BROS. 15 NEW SOUTHERN SONS SOUTHERN SONS BMG 

15 13 A -HA EAST OF THE SUN, WEST OF THE MOON WARNER BROS. 16 13 MIDNIGHT OIL BLUE SKY MINING CBS 

16 15 DAVID HASSELHOFF CRAZY FOR YOU BMG 17 19 AC /DC THE RAZORS EDGE CBS /ALBERT PRODUCTIONS 

17 NEW ELTON JOHN THE VERY BEST OF ROCKET 18 12 CREEDENCE CLEARWATER REVIVAL 21ST ANNIV. -THE ULT)MATE 
COLLECTION FESTIVAL 

18 16 SISTERS OF MERCY VISION THING MERCIFUL RELEASE /EAST WEST 19 14 ICEHOUSE CODE BLUE REGULAR /FESTIVAL 
19 18 LONDONBEAT IN THE BLOOD ANXIOUS /RCA 20 NEW JON BON JOVI BLAZE OF GLORY /YOUNG GUNS II 

20 19 CURE MIXED UP FICTION PHONOGRAM /POLYGRAM 

JAPAN (Courtesy Music Labo) As of 12/10/90 NETHERLANDS (Courtesy Stichting Nederlandse Top 40) As of 11/30/90 

SINGLES SINGLES 
1 3 SILENT EVE MIDORI KARASHIMA FUN HOUSE 1 1 UNCHAINED MELODY THE RIGHTEOUS BROTHERS VERVE 

2 1 JULIAN PRINCESS PRINCESS CBS /SONY 2 NEW SADENESS ENIGMA VIRGIN 

3 NEW CHRISTMAS EVE TATSURO YAMASHITA MMG 3 10 IT TAKES TWO ROD STEWART & TINA TURNER WARNER BROS. 

4 2 NEW MOON NI AIMASHOU WINK POLYSTAR 4 4 ANNIVERSARY WALTZ STATUS QUO VERTIGO 

5 NEW AITAI SENRI DE EPIC /SONY 5 2 SHOW ME HEAVEN MARIA MCKEE EPIC 

6 5 YUKI NO CHRISTMAS DREAMS COME TRUE EPIC /SONY 6 NEW ICE ICE BABY VANILLA ICE SBK RECORDS 

7 8 ZUTTO MARIKO NAGAI FUN HOUSE 7 3 I'M YOUR BABY TONIGHT WHITNEY HOUSTON ARISTA 

8 6 SAYONARA WO MOUICHIDO CHECKERS PONY CANYON 8 NEW I'LL BE YOUR BABY TONIGHT ROBERT PALMER EMI 

9 4 OH ANGEL LINDBERG TOKUMA JAPAN 9 7 DOIN' THE DO BETTY BOO INDISC 

10 NEW MIZU NI SASHITA HANA AKINA NAKAMORI ARNER /PIONEER 10 6 THUNDERSTRUCK AC /DC ATCO 

ALBUMS ALBUMS 
1 1 YUMI MATSUTOYA HEAVEN'S DOOR TOSHIBA /EMI 1 VARIOUS ARTISTS TOUR OF DUTY MAGNUM 

2 NEW UNICORN HAVE A NICE DAY CBS /SONY 2 2 PHIL COLLINS SERIOUS HITS ... LIVE! WEA 

3 2 MIHO NAKAYAMA COLLECTIONS 2 KING 3 3 PAUL SIMON RHYTHM OF THE SAINTS WARNER BROS. 

4 4 DREAMS COME TRUE WONDER 3 EPIC /SONY 4 4 WHITNEY HOUSTON I'M YOUR BABY TONIGHT ARISTA 

5 NEW JUNICHI INAGAKI TRANSIT FUN HOUSE 5 6 TOTO PAST TO PRESENT CBS 

6 5 B'Z RISKY BMG /VICTOR 6 9 ELTON JOHN THE VERY BEST OF ROCKET 

7 6 SHIZUKA KUDO UNLIMITED PONY CANYON 7 10 DIV KINDEREN KINDEREN VOOR KINDEREN II VARAGRAM 

8 9 MADONNA ULTRA MADONNA -GREATEST HITS WARNER /PIONEER 8 6 VARIOUS ARTISTS GREATEST HITS 3 MAGNUM 

9 8 WHITNEY HOUSTON I'M YOUR BABY TONIGHT BMG /VICTOR 9 7 BILLY JOEL GREATEST HITS 1 & 2 CBS 

10 7 YUTAKA OZAKI TANIJYO CBS /SONY 10 8 BZN HORIZON MERCURY 
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INTERNATION AL 
BMG Shifts 
Licensing In India 

To Magnasound 
BY JERRY D'SOUZA 

BOMBAY, India -BMG has ended 
its license deal with Music India 
Ltd. and shifted distribution here to 
Magnasound, which also handles 
Warner Music International product 
in India. 

Magnasound chief executive Sha- 
shi Gopal sees no conflict of interest 
in the new situation. "We've set up a 
new company, Bremen Music, to 
handle BMG here and have already 
built a dynamic young team to run 
it. There will be competition, but out 
of competition will come growth." 

The official cutoff date for MIL 
was June, but the company contin- 
ued releasing BMG product in the 
following months by such artists as 
Lisa Stansfield, Michael Penn, and 
Cowboy Junkies. 

MIL has now stopped manufac- 
turing and deleted BMG product 
from its catalog, though albums al- 
ready released are still available at 
retail level. 

Among the initial batch of re- 
leases from Bremen are Whitney 
Houston's "I'm Your Baby Tonight" 
and Taylor Dayne's "Can't Fight 
Fate." Projected albums from Kylie 
Minogue and Jason Donovan are be- 
ing held back pending clarification 
of territorial rights, says Gopal. But 
new albums from Stevie Wonder 
and Lionel Richie are being released 
simultaneously with the U.S. 

Local acts recording in English as 
well as Indian languages, including 
some classical performers, will also 
be on the BMG roster. 

Meanwhile, amid growing rumors 
here that MIL might soon lose its li- 
cense deal with PolyGram, the com- 
pany is continuing with releases 
that are very successful in India. 
Once conservative about releases, 
MIL has moved out of mainstream 
pop to add folk, country, and jazz, 
with acts like Suzanne Vega, the 
Feelies, and the Kentucky Head- 
hunters that would otherwise be 
considered commercial "risks" in 
the Indian market. 

Leslie D'Souza, MIL international 
product manager, says, "Forget the 
rumors. We've plenty of product 
lined up. Our next move is into gos- 
pel with albums from Amy Grant, 
Sandi Patti, Steve Green, and Evie. 
We reckon the '90s belong to us." 

ELLIS' IMAGO, BPI DUTIES 
(Continued from page 62) 

should contribute is the occasional 
bit of leadership. They refer to me 
on occasion for a bit of judgment or 
leadership or to authorize an action 
they have in mind. 

"The reality is that I've spent 
most of this year in New York any- 
way. I'm just at the end of the 
phone if there's ever a problem." 

Imago, Ellis' first music venture 
since leaving Chrysalis five years 
ago, was launched in both New 
York and London. Its first signings 
are British band King Of Fools and 
Australia's Baby Animals (see sto- 
ry, page 8). JEFF CLARK -MEADS 

Where to tell the world you're hot! 
The Midem Convention is one of the 
largest music convention, across the world. 

In Billboard your ad will reach over 
200,000 weekly readers worldwide. 
If you want to tell the world you're hot, 
there's only one place to be...in 
Billboard's Special Midem 25th 
Anniversary Spotlight. 

Let Billboard's Midem issue work for you by 
reaching everyone who counts in the international 
music scene: record companies, publishers, 
licensees, exporters /importers. 

Plus, this special issue will be distributed to 
attendees at Midem! 

Issue Date: January 26, 1991 
Ad Close: January 1, 1991 

Call your Billboard representative now to reserve 
space. 

Special 
Midem 

25th 
Anniversary 

Issue 

INTERNATIONAL 
United Kingdom 71 -323 -6686 
Europe71- 323 -6686 
Italy 0362- 58 -44 -24 
Australia(61 -2) 699 -6995 
Japan(81)3 -498 -4641 
Mexico /Latin America(213)3273 -7040 

USA 
New York(212)536 -500 
Los Angeles(213)859 -5316 
Nashville(615)321 -4294 

Visit our stand in the Palais Des Festivals at Midem 
and pick up your copy of Billboard. 

Billboard, the only worldwide music 
magazine! 

Billboard. 
1515 Broadway 

New York, N.Y. 10036 

BILLBOARD DECEMBER 15, 1990 65 



INTERNATIONAL 

All eyes are on Canada as the music 
and video world booms in the 90's 

and Canada is featured at the 1991 

Midem Convention. In the January 26 issue, 
Billboard toasts Canada with an indepth 
look at the Canadian industry, including an 
industry overview, profiles of Canadian 
artists and previews of new faces for 1991. 

Your ad in this issue will be heard by an 
international audience of almost 200,000 

Billboard readers plus attendees at Midem 

in Cannes, France, January 20 -24, 1991. 

For ad details, call: 
CANADA 
Jim Fotheringham 
(416) 773 -7764 
NEW YORK 
Andy Myers 
(212) 536 -5272 
LOS ANGELES 
Christine Matuchek 
(213) 859 -5344 

ISSUE DATE: 
January 26, 1991 
AD CLOSE: 
January 1, 1991 

6- Second Single 

Sparks Confusion 
AMSTERDAM -A six -second sin- 
gle is prompting the music indus- 
try here to ask: Is this a record? 

Despite a huge 90 plays on 
Dutch radio in its week of release, 
"Nee, 's Niks" has failed to make 
the playlist charts because it can- 
not be broadcast for the minimum 
chart -qualifying time of 60 sec- 
onds. 

The Dutch -language single, by 
Amsterdam band De Raggende 
Manne, is believed to be the short- 
est in the history of the Dutch rec- 
ord industry. Its absence from the 
playlist charts means it cannot 
cross over into the main top 40. 

De Raggende Manne, which 
means the Raging Men, are now 
planning English- and German -lan- 
guage versions of "Nee, 's Niks." 

WILLEM HOGS 

Walt Disney Italy 

Bowing Record Biz 
MILAN, Italy -The Walt Disney 
Co. in Italy is launching its new re- 
cord division with the release of 
"Siamo Forti," the debut album 
from 15 -year -old artist Arianna. 

Division director Alberto Crippa 
says, "The Walt Disney Italy com- 
pany is a market leader with its pub- 
lishing and home video activities. 
But, it was missing out by not being 
involved in the records market for 
children." Distribution is being han- 
dled by EMI. 

Crippa adds that the division will 
concentrate its efforts initially on 
the local market, but he does not 
rule out the possibility of expanding 
into the export market. 

DAVID STANSFIELD 

BROADCASTING BILL 
(Continued from page 63) 

tempt at change -two by the cur- 
rent conservative government, one 
by the preceding liberal govern- 
ment, all three similar in nature. In 
essence, the bill would more clearly 
define the relationship between the 
government and the broadcast reg- 
ulator, formalizing the govern- 
ment's right to direct the regulator 
on policy matters and continuing its 
right to review regulatory deci- 
sions. It would also rearrange some 
of the Canadian Broadcasting Corp. 
mandate and create a CBC chair- 
man's post (the prime minister has 
already appointed Patrick Watson 
as chairman -designate, but he has 
been waiting more than a year to 
take office because of the bill's de- 
lay). 

"I don't think that you can put a 
date for a parliamentary debate," 
says Communications Minister Mar- 
cel Masse, who seems to blame the 
opposition parties for preventing 
the bill from passage. "I think if the 
opposition party doesn't want to 
have a new broadcasting bill in Can- 
ada, that's in their hands." 

But Liberal and New Democratic 
Party spokesmen say the govern- 
ment hasn't put a high priority on 
the bill. 
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NEWSMAKERS 

He's A Hit. Fredric Dannen, center, chats with Brad Simon, left, VP of the 
B'nai B'rith Music and Performing Arts Unit, and Ed Cramer, president of the 
unlit, after Dannen's talk on his book, "Hot Men," at the unit's Nov. 12 meeting in 
New York. 

Medicine Man. Bobby McFerrin, second from left, celebrates the release of his 
new album, "Medicine Music," with executives from EMI Records USA at a 
party in McFerrin's honor at the Le Grolier supper club in New York. ' Medicine 
Music" is the follow -up to McFerrin's 1988 album, "Simple Pleasures" whici 
yielded the hit "Don't Worry, Be Happy." Shown with him, from left, are Sal 
Licata, president /CEO; Glynice Coleman, VP of urban music promotion; Ron 
Urban, executive VP /GM; and Jack Satter, senior VP of promotion. 

Sign Here. Sony Classical executives meet with 
Tafelmusik GM Ottie Lockey in New York to sign an 
exclusive recording contract. Shown, from left, are Harold 
Fein, VP of marketing, Sony Gassical U.S.A.; Guenther 
Breest, president, Sony Classical; Lockey; and Irwin Katz, 
VP of A &R, Sony Classical U.S.A. 

Art & Politics. Political leaders and entertainment executives meet in support 
of the black political community at the Congressional Black Caucus Dinner in 
Washington, D.C. Shown, from left, are BMI songwriter and recordinç artist 
Gregory Abbott; Congressman William Gray of Pennsylvania; and Frances 
Preston of BMI. 

It's A Snap. Zomba Music Publishing VP of West Coast 
operations Neil Portnow, left, congratulates Penny Ford of 
recording group Snap after she signed a long -term 
agreement with Zomba. Ford co -wrote both of the group's 
hit singles, "The Power" and "Ooops Up," as well as 
other songs on the album. 

'Cause He's The Saxman. PolyGram Jazz recording 
artist Maceo Parker, right, performs at S.O.B.'s in New 
York in support of his new album, "Roots Revisited," 
which has reached No. 1 on Billboard's Top Jazz Albums 
chart. Playing the trombone is Fred Wesley. 

Teller About It. MCA Music Entertainment Group chairman Al Teller, center, and 
singer Rosemary Clooney, left, are congratulated by singer Jody Watley after 
receiving awards at the First Annual Thanksgiving Awards of the Music Industry 
dinner, held Nov. 11 at the Loews Santa Monica Beach Hotel in California. Teller 
was given the "Unsung Hero" award, and Clooney received the "Wind Beneath 
Our Wings'" award. The event raised more than $240,000 for the Betty Clooney 
Foundation for Persons with Brain Injury, and its Betty Clooney Center. 
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Billboard 
Classified Action Mart 

To order an ad...check the type of ad you want... 
Regular Classified: $3.25 per word. Minimum order $64.00. 

Display Classified: 1 in. /1x $102.00 - 1 in. /4x $95 per in./ 
12x $88.00 per - 1 in. /26x $85 per = 1 in. /52x $69.00 per. 

Reverse Ad $10.00 additional charge 
Box number /address $6.50 for handling. Only regular mail 

forwarded - tapes not acceptable. 
Position Wanted - $50.00 per inch 

NEW! Broadcast /Media Rates! 
1 in. /1x $70.00 - 1 in. /4x $65.00 per 
1 in. /12x $60.00 per - 1 in. /26x $56.00 per 
1 in. /52x $52.00 per 

FOR SALE 

CD'S AVAILABLE 
Along with 1,000's of cassette and LP titles. 
Dealers only. Write or call for free catalog. 

Record -Wide Distributors, Inc. 
P.O. # 8100 

Fenton, MO 63026 
(314) 343 -7100 

CARIBBEAN ARTS 

Largest selection of Reggae merchandise Irie t- 

shirt - leather African pendant rasta caps - knit- 
ted rasta belts red, gold, green shoelaces 
kente hats - much more!! Call or write for color 
catalog. 

(212) 598-9100 
NIüWs Novelty $Ii*. Mc. 

864 Broadway, New York, NY 10003 
DEALERS ONLY 

Buy direct and save! While other people are 

raising their prices, we are slashing ours. Ma- 
jor label CD's, cassettes and LP's as low as 50, 
Your choice from the most extensive listings 
available. For free catalog call 16091 890 6000. 

FAX: 16091 890 0247 or write 
SCORPIO MUSIC, INC. 

P.O. Box A 
Trenton, NI 08691 0020 

Psychedelic Heavy Metal Punk Jas: Blues Rail 

Campus Records 
á 

z 

: 

Wholesale pislrihw: r ,a 
thlen, n. r, r,Iac k, 

879 NOG, sna.w Rose 

Lawn 71 y 12110 

(518) 783 -6698 
(518) 783 -6753 FAX 

For a Unique Blend of I ndepenIrn: and 

Map, Label Closeours and eve.lrork: 

.IMPORT 

EXPORT 

IautenPUl MIO eBBea a!uoztael3 3a0 

O 

"USED MOVIES & NINTENDOS** 

BOUGHT AND SOLD 
All quantities, Ratings 

AA Specializing in Store 
Openings & Buyouts 

VIDEO DISTRIBUTORS, INC. 
Li S. 800 -220 -2200 FAX 215 638 0770 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and CD's 
TARGET MUSIC DISTRIBUTORS 

7925 N.W. 66th St., Miami, FL 33166 

(305) 591-2188 DEALERS ONLY 

AMERICAN MUSIC WHOLESALERS, INC. 

THE MUSIC YOU WANT AT THE PRICES YOU NEED. 

MID LINES /BUDGETS. CASSETTES 8 C D's 

LARGE SELECTION OF 

ROCK SOUL GOSPEL JAZZ BLUES 
COUNTRY and more, 

Call or were for free catalog (selling to the trade only) 

1320 Stirling Road, Sude 108 
Dania. Florida 33004 
Tel 1305) 921 -2706 

ALBUMS - CASSETTES - CD'S 

At the Best Prices 
Major Label overstocks and de- 
letes. Send for our free 100 page 

catalog. 
Dealers Only 

Foreign customers and fleamarkets 
welcome. 

Phone: 
314 531 4644 Fax: 314 531 4646 

Great Atlantic & Pacific Music 

3310 Samuel Shepard Dr. 

St. Louis MO 63103 

68 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, NY,NY 10036. 

Cancellations must be in writing and mailed to the Classi- 
fled Department. 
15% agency commission applicable only on ads of 2" or 
more running 2 consecutive weeks. 

Call Jeff Serrette NY State - 212/536 -5174 
Outside NY State - toll free -800/223 -7524 

**REAL ESTATE TO THE STARS" 
For advertising information call Larry Rosania 

1 (800) 950 -1018 - In NY (212) 536 -5084 

FAX YOUR AD TODAY! (212)/536 -5351 

Get satisfied through classified! 

FOR SALE 

OUTSTANDING SELECTION 
AT BARGAIN PRICES 

Budget/ Midline/Cutouts, Gospel, 
Blues, Jazz, MORE, etc. 
LP's /CASSETTES /CD's 

Serving independent outlets, rack jobbers, fleamarkets 

Free Catalog - Dealers onlyi 

A.B.A. Record Dist. 
175 Main St., Lodi, NJ 07644 

(201) 471 -6543 Fax # (201) 471-7065 

Retail Shrinkwrap System 
ONLY $279.95 complete' 

Stop wasting valuable return privleges and los- 
ing sales on unwrapped merchandise. The 
SHRINKMASTERTM wraps LP's CD's 
Tapes, POSTERS and more! Per- 
formance Dist., 2 Oak Street, New 
Brunswick NJ 08901 -0156 TI: 201- 
545 -3004 Fax:201- 545 -6054 

COLLECTIBLES 

RECORD RECYCLISTS 
Choose from over 100,000 out -of -print current 
collectibles. We buy and sell more 

LP's 45's Cassettes CD's 
than anyone in the area. 
Mail -order Specialists 

Record Gems 
546 Central Ave., Cedarhursl, NY 11516 

1516) 295 GEMS 4367 FAX 15161 295 4370 

SITUATION WANTED 
IMPOSSIBLE! 

I want to lump Out 01 my skin when I hear someone say 

that Isn't d the attitude of defeat, And. don't true winners 

consider such " conventional thought" as a sporting chat. 
lenge' As Henry Ford said "II you think you can or you 

can't. you're always right." "So. while others are pre -oc- 

cupied asking about an Idea. Can it be. done?," I've 
lumpstarted to find 100 ways to make it work 

I'm looking for a winning team that needs another indus. 

trious 8 productive member with infectious energy. I'm 

accustomed to working around the clock to meet rigorous 

deadlines 8 create successes on limited budgets So. in 

these "bear market" days d you can use a recession- 
woo( contributor (experienced solving problems in multi- 

ple areas) you may want to consider me. 

My experience 8 style has enabled me to generate re- 

sults by bridging the gap between business professionals 
8 highly emotional creative people I work with flexibility 8 
a disciplined spontanaiety bolstered by knowledge 8 

carelul planning 

Some of my accomplishments: I've produced record al- 

bums, created over 100 music books 8 publications, de- 

veloped direct -marl marketing campaigns. advertising 8 
promotions: established. R. sold to the network of dealers 
to carry company products. developed a direct- response 

post card deck. written business plans 8 attention -grab- 

bing ad copy, and handled the myriad details of selling. 

booking. and organizing entertainment for corporate 8 
social events I'm a published composer /arranger, music 

loumalisl. and I've performed professionally with world 

class celebrity lazz artists 

Don't worry I'm not interested in stealing anyone else's 
thunder My accomplishments and abilities speak for 

themselves Besides Inflated egos are a drain on every 
one's focus 8 energy. 
My educfron75teet smarts from Brooklyn, business expe 
rienCe gleaned from the "College of the Seat of One's 
Pants", all bolstered by a graduate degree from a presti 
gious university 

Perhaps you're seeking a quick. intuitive self -starter used 

to making things happen, someone inventive, youthful but 

experienced. who is used to working harder in hard times. 
For an additional source of talent, ideas, and get- up.and. 
go, give me a call 8 let's talk. Mr Proteus, 1657 The Fair- 

way, Suite 123, Jenkintown. PA 19046 (215) 635 -3067. 

GOLDEN OLDIES 

Original out -of -print albums and singles. All 
types of music. We specialize in records 
from the 50's, 60's, and 70's. Largest 
selection. Write for free catalog. 

HAVEMEYER PARK RECORDS 
P.O BOX 32B 

OLD GREENWICH, CT. 06870 

Satisfaction guaranteed 

HELP WANTED 

VICE PRESIDENT 
CHR /PROMOTION 

Needed for Philadelphia 
based record label distributed 
by Capitol /CEMA. If you have 
industry experience and want 
to join a great team, send your 
resume with salary require- 
ments to: 
Alpha International Records 

c/o Frank McDonnell 
1080 N. Delaware Avenue 

Philadelphia, PA 19125 

SALES REPRESENTATIVE 

New York cassette, LP, CD cus- 
tom manufacturer seeks ag- 
gressive representative to ex- 

pand r`indie" client base. You 
must have intimate knowledge 
of the industry and good con- 
tacts to succeed. Generous 
commissions and excellent 
growth potential. Call (212) 
362 -0961 and leave a mes- 
sage. 

WANTED SALES REPRESENTATIVE 

A NASHVILLE BASED HOME VID- 

EO DISTRIBUTION COMPANY IS 

LOOKING FOR AN INDIVIDUAL 
TO DEAL PRIMARILY IN THE NA- 

TIONAL SELL -THROUGH MAR- 
KET. EXPERIENCE NECESSARY. 
PLEASE REPLY IN CONFIDENCE 
TO: 

Box #7882 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

SENIOR TELEMARKETEER 

New York Based 

Full time position with music 
trade publication. Applicants 
must have telemarketing ex- 
perience. Background enter- 
tainment accounts, real es- 
tate, related industries. 

Salary plus commission plus 
benefits. 

Send resume and salary re- 

quirements to: 

Billboard 
Box BD 

1515 Broadway 
New York, NY 10036 

HELP WANTED 

MASTERING ENGINEER 
Ideal situation for enterprising engineer 
with own following. We provide a com- 
pletely equipped CD & LP mastering 
studio (Neve DTC, DMM, Sony DAE, 
etc.) and office support - you bring your 
ability and clients. Commission plus in- 
surance, freelance or other mutually 
agreeable arrangement. Call Jim 
Shelton, (212) 226 -4401. 

CASSETTE 
Mr 

DUPLICATION 
Finest European Equipment 
Studer and Lyrec HX -Pro 

DMM LP MASTERING 

LP & 7" PRESSING 

COMPACT DISCS 

GRAPHICS PACKAGES 

DIGITAL STUDIO 
CD Master Tapes 
Neve DTC /Sony Digital Editing 

Europadisk, Ltd. 
Street, New York, NY 10013 

(212) 226-4401 FAX (212) 966 -0456 

MASTBINIG 

NI REPLICATION PRINTING IM 
COMPLETE CD AND CASSETTE PRODUCTION 

111 II111 I1111_1_Il 
FOR THOSE WHO HEAR THE DIFFERENCE 

=GRAM DESIGN ART STUDIO= 
TOTAL PACKAGING 

=PERSONALIZED EXPERT SERVICE= 
212-333-5950 

101 WEST 57th STREET, NEW YORK, N Y 10019 

The Professional Edge in 
Cassette Duplication 

Each order 
custom personalized 

to fit your budget 

and your total needs 

High speed - Realtime 
& DAT 

o N 
1- 800 -633 -0455 

Call For Fr.B Sample N/TZI 
ATTENTION ARTISTRY ACTS 

Viking International Records and its mass merchandising 
subsidiary, The Easy Music Sales Network. is expanding 
its artistry roster in the following divisions. Rock'n'roll. 
Country, Black, Gospel and Bluegrass Singer /songwnt 
ers welcome! Bands, groups and single artistry submit 
demo tape, promo packs, etc to 

THE EASY MUSIC SALES NETWORK 
P.O BOA 634, DICKSON. TN 37055 

ATTN A8R DEPARTMENT 
615.441-2929 

"OUR CLIENTS LOVE US. YOU SHOULD KNOW US' 

* * * * * * * * * * * * * * 
* DISCO & STAGE 
* LIGHTING /AUDIO * 
* Mirror Balls, Pin Spots, Rain Lights, * 
* Chasers, Portable DJ Gear, Club * 
* Lighting, etc. * 
* WHOLESALE PRICING AVAILABLE * 
* Farralane Enterprises, Inc. * 
* 166 Central Ave. * 
* Farmingdale, N.Y. 11735 * 
* Fax (516) 752 -8781 * * * * * * (516) 752 -9824 * * * 

SERVICES 

FROM THE USA -AIR FREIGHT 

Transport daily. Special to the Music Indus- 
try since 1953, Worldwide. Confidential At- 
tention. Low Rates. Contact: 

Dennis Klainberg, Dir. 

BERKLAY AIR SERVICES CORP. 

POB 665, JFK Airport, NY 11430, U.S.A. 
Fax: 718-917-6434 

Ph: 718 -656 -6066, Tlx 425628 

Billboard Directories are what you might call 
Basic Tools. They are, in fact, the main 
sources of vital information for the entire 
Entertainment Industry. 
Billboard's annual directories are constantly 
in use, year after year, and people who rely 
on them know how important they are in do- 
ing business effectively. 
Order any one or all of the directories today!! 

International Talent a Touring Directory - 
The source for U.S. and international talent, 
booking agencies, facilities, services and prod- 
ucts. Used by everyone who buys and books 
talent -promotes and manages tours. 

International Buyer's Guide - The World- 
wide Music and Video Business -to- Business Di- 
rectory. Listings include name, address, phone 
number and marketing information of record 
companies, music publishers, distributors, ac- 
cessory manufacturers and suppliers. Also 
manufacturers and wholesalers of hardware. 
software and accessories for Compact Disc, 
Video Disc, Video Cassettes and Video Games. 

Country Music Sourcebook - Radio stations, 
performing artists, booking agents, personal 
managers, recording companies and more. 

International Recording Equipment and Stu- 
dio Directory - Up -to -date statistics on pro- 
fessional recording equipment, recording stu- 
dios, recording studio equipment usage. 

International Directory of Manufacturing & 

Packaging - for the Record, Audio 8 Video 
Tape Industries. Professional services and sup- 
plies for record and video manufacturers, audio 
and video tape manufacturers, video program 
suppliers and buyers, video music producers 
and production facilities. 

Call, Jett Serrette 
1- 800 -223 -7524 (Out of State) 

212- 536 -5174 (Local) 
Ask for prices ... 

Want Real Time Cassette Manufacturing? 

Package rates available including: 
in house art and shrink wrapping. 

Very Competitive Rates. 
EOP DUPLICATION 

P.O. Box 30682 
Bethesda, MD 20824 

(301) 530-4544 

DISC MAKERS 
MONEY SAVING PACKAGES 

COMPLETE MANUFACTURING 

CASSETTES, ^! 
CD'S, LP S 04 ,-4 

& VIDEOS 
PROFESSIONAL 

DE6/GN DFPf- 

CALL FOR CATALOG 

1 -800- 468 -9353 
DISCOUNTED AIRLINE TICKETS 

Planning to go to Rio, Paris, Nairobi, 
Tokyo, or anywhere else in the 
world? We'll get you and your group 
there for less. 

Contact NUYU Adventures 
toll free at 1 800 9 BRASIL 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC DISPLAYERS 
AUDIO CASSETTE DISPLAYERS 
ALBUM DISPLAYERS 
LASER DISC DISPLAYERS 
VIDEO CASSETTE DISPLAYERS 
Complete Modular Merchandising System for 
entertainment software. Architectural Merchan- 
dising Floor Plans at no cost or obligation. 

1- 800 -433 -3543 
Ask for Ken Cohen 

DANIEL E. GELLES ASSOC. INC. 

NEW INNOVATIVE MODULAR 
DISPLAY SYSTEMS FOR THE RE- 
TAIL ENVIRONMENT 

PROVEN TO INCREASE SALES 

TEL (914) 687-7681 
FAX (914) 687-4324 
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COMPUTERS 
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PrOVe ¿ompUter2ed 
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ft°eootro% tcord 

stoves. 

Trak Systems Call for more information 
101 North Plains Road 
Wallingford, CT í92 800- 942 -3008 n4 
203265 -3410 

7lúudieutaae 
I he #1 !I s' ar e Hit in Record 

Stores Acres +the 7S Mimi 

Complete Family of Software 
Systems for Record Stores 

from Single Stores to Chains 
Veer (in(' Stop Record Store Sold+ are and 

Computer Hardeare Compa 

11( SI( %K/- 

PM .n. 

Stilly II /4 
Uollnt, /Y 75.1 ?II 

(214) 692-6552 
(214) 369.3840 FAX 

t/( SI(R- IRE F( RO/'F 
drnr V 

lrnnrpr F.(Itl (l, heller 
s a''.- r. England MIX Of 
UK (0243) 775419 
UR (0243) 776327 FAX 

rS L MAKES IT EASY! 

THE LEADER IN COMPUTER 
SYSTEMS 

FOR THE RECORD AND VIDEO INDUSTRY 

S,ngle and mum Ode mran 
systems 
One stooNveolesae /desn,bu 
non pacaa9es 
O.e, 10 Tears of,ndustry 
eaperwnce 
Database ,ncluded 
State-of-the-art barcode 
app4canons 

m Custom systems and consult 
Ong serv,ces 
Portable Scann,ng 

THE N1 
CHOICE OF 

THE #1 
RETAILERS 

vaentory Contra, 
Fàrnr Of Sale 
Vrdeo Rental 
Accounnng 
Returns 

For morn mro,nuaon on how we can hep vow ...IF 
or en opeaaon cat a wme 

YOUNG SYSTEMS LIMITED 
6573 Jones Mill Court Suite B Norcross GA 30092 

404/449 -0338 

TALENT 

PRODUCERS 
ARE YOU LOOKING 

FOR CLIENTS? 

GET LISTED /GET 
PROJECTS CALL: 

THE PRODUCERS NETWORK 

1- 800 -473 -5760 

LOOKING FOR A RECORD DEAL 
OR RECORD PROMOTION 

SEND TAPES OR CALL: 

ALEX GREENE 8 ASSOC. 
27380 GRATIOT AVE. 
ROSEVILLE, MI 48066 

or Call (313) 779 -0207 
or Fax (313) 779 -2565 

NOVELTIES 

POSTERS POSTERS POSTERS 
BUY DIRECT FROM MANUFACTURIER 

LARGEST SELECTION IN THE USA 

ROCK 'N' ROLL PIN -UPS SPORES 

CARS FLOCKED DOOR SIZE, MANY MORE! 

FULL COLOR CATALOG AVAILABLE 

CALL TOLL FREE 1- 800 -221 -6730 
(in N.Y. 718- 441 -5500) 

ENTERPRISES. INC 
132 -05 ATLANTIC AVENUE 

RICHMOND HILL. N Y 11418 
DEALERS ONLY 

NOVELTIES 
DON'T LOOK ANY FURTHER 

ZMACHARS POSTER, INC. IS YOUR COM- 
PLETE ONE STOP FOR MUSIC RELATED 
MERCHANDISE. GREAT SERVICE AND SE- 
LECTION. POSTERS, T- SHIRTS. PATCHES. 
ETC. WE HAVE WHAT YOU NEED! 

CALL US NOW! 
7911 N.W. 72ND AVE., SUITE ^102 

MEDLEY. FLA.33166 
PH (305) 888 -2238 FAX (305) 888 -1924 

A Tribute to John Lennon 
Poster Signed 8 No (18 "x24 ") $23.75 shipped 

T -Shirt $19.50 shipped 
Long -Sleeved T -shirt $25.00 shipped 

CA Residents add 6 25°íe Sales Ta, 

s Rlgler Productions 
1001 Bndgeway #705. Sausalito. CA 94965 800-553 -6367 

MISCELLANEOUS 

TAPES 

CUSTOM AUDIO /VIDEO 

CASSETTES 
PERFECTDM EOLENGTHS'' 

TDK Audio /Video Cassettes 
DAT Cassettes 
Ampex Mastering Tape 
Empty Reels & Boxes 
Norelco & Soft Poly Boxes 
Audio /Video Albums 
Cassette Labels Insert Cards 
Endless Cassettes 
C -O's Splicing Tape 
AGFA, BASF & Magnetic Media 
Audio Tape (Pancakes) 

*Celebrating our 25th year 
Cali today for our free catalog and price liste. 

AUDIO PRODUCTS INC. 

DOL 
RECORDING INDUSTRY SUPPLIES 0 

4212 - 14th AVENUE BROOKLYN, NY 11219 

or COI)! 1- 800 -221 -6578 
212 -516 -CALL 718 -435 -7322 

FAX 718 -653 -2589 MC /VISA ACCEPTED 

More than 7 out of 10 BILLBOARD 
readers own a home AND 

40% own 2!!! 

WANT TO REACH THEM ?? 

Call CHIC WALKER 
800 -950 -1018 

or 212- 536 -5284 TODAY!!! 

** * * * * * * * * * * * * * * * * * * * * * * * * * * * * * ** 
* THE HOTTEST ISSUE OF THE YEAR 
* BILLBOARD'S YEAR -END ISSUE * * * * EXPANDED EDITORIAL COVERAGE * 
* SPECIAL FEATURES: TRENDS OF THE YEAR * 
* REVIEWS OF 1990 PREVIEWS OF 1991 * 
* LISTINGS /PHOTOS 
*90 YEAR END CHARTS AND #1 AWARDS * 
*Most complete chart wrap -up in the world ... ranking top artists in mu -* 
*sic. 
*INCREASED NEWSSTAND CIRCULATION: 94% * 
*...over regular weekly circulation. This issue enjoys a two -week news-* 
:stand life. 

*WORLDWIDE READERSHIP 200,000 * 
*decision- makers in over 100 countries around the globe...from Anti -* 
*gua to the U.S.S.R. * 
* ISSUE DATE: DECEMBER 22ND * 
* AD DEADLINE: DECEMBER 10TH * 
* CALL TODAY!! DON'T DELAY!!! * * * * CLASSIFIED ACTION MART REAL ESTATE TO THE STARS * 
* Jeff Serrette Larry Rosania * 
* (800) 223 -7524 (800) 950 -1018 * 
* (212) 536 -5174 (NYS) (212) 536 -5084 (NYS) * 
* FAX #: (212) 536 -5351 * 
* BE A PART OF THIS DON'T MISS ISSUE WITH A BILLBOARD CLASSIFIED /REAL ESTATE ADVER- * * TISEMENTII THIS IS AN ISSUE THAT WILL BE C RCULATED AND REFERRED TO FOR MANY * * MANY WEEKS TO COME... * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * * 

SEND YOUR HOLIDAY GREETINGS! 
WISH YOUR FRIENDS, BUSINESS 

ASSOCIATES AND OUR READERS A 
HAPPY HOLIDAY!! 

PLACE A SEASONAL GREETING MESSAGE IN 
BILLBOARD'S ACTIONMART. BE A PART OF OUR 

SPECIAL YEAR END ISSUE. 
PRINT YOUR GREETING FOR SSO PER INCH 

DEADLINE: DECEMBER 10 

BILLBOARD ACTIONMART (800) 223 -7524 
1515 Broadway NYS ((212) 536 -5174 

New York, NY 10036 FAX: (212) 536 -5351 

REAL ESTATE TO THE STMIS 
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Naomi Friedman congratulates 
DICK SCOTT and 

"NEW KIDS ON THE BLOCK" 
for their recognition in 

this special edition 
I Friedman Associates 

Realtors 
Tel: 201 -327 -9090 Fax 201 -327 -9068 Estates Club 

CHANCE 
OF A 

LIFETIME! 

Rec. Studio & 

2 Homes 

STATE OF THE ART 24 -TRACK RECORDING STUDIO ON A PRIVATELY OWNED 
ESTATE WITH 2 OTHER HOMES, 30 MIN. EAST OF SAN FRANCISCO 

RECENTLY INSTALLED IS THE NEW RECORDING CONSOLE SERIES 54 FROM 
OTARI. FULLY -AUTO -MATED WITH MOVING FADERS AND DISK MIX. ALONG 
WITH THE NEW OTARI MTR -100A 24 -TRACK RECORDER. THIS IS A TURN KEY 
OPERATION, READY TO GO. GREAT OPPORTUNITY FOR SOLO ARTIST, 
BAND, FAMILY BUSINESS, OR BUSINESS FIRM. FULLY FENCED SECLUDED 
ESTATE. PRICED AT $1,900,000 FOR MORE DETAILS CONTACT: RICK OR 
RALPH HENRY OWNERS OF R.O. STUDIOS AT (415) 676 -7237. 

OLD WESTBURY, L.I. MAG- 
NIFICENT ESTATE AP- 
PRAISED 10 MILLION DOL- 
LARS, CONSISTS OF MAIN 
AND GUEST HOUSE INDOOR 
TENNIS COURT 4,000 SQ. FT. 

STUDIO BALLROOM, 2 SWIM- 
MING POOLS, STABLE, COR- 
RAL BEAUTIFUL PROFES- 
SIONAL LANDSCAPING, 
MAINTENANCE 8-1/2 ACRES, 
WALLED AND SECLUDED, 
CLOSED COT. SECURITY, 
AVAILABLE FULLY FUR- 
NISHED ROOMS MOTIVATED 
OWNER WILL ENTERTAIN 
OFFER IN 5 MILLION AREA. 
BROCHURE 516 -799 -8206. 

DID YOU KNOW ...? 

-more than 50% of Bill- 
board readers own 
homes valued at over 
$250,000; 

-more than 40% maintain 
2, 3 or more residences. 

IF YOU HAVE PROPERTY 
TO SELL, SELL IT 

IN BILLBOARD! 

Call Larry at Billboard's 
REAL ESTATE 

TO THE STARS 
1- 800 -950 -1018 
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POP 
PETER GABRIEL 

Shaking The Tree /Sixteen Golden Greats 
PRODUCERS: Various 
Geffen 24326 

There is scarcely anything here that 
diehard Gabriel fans won't have, save 
a new solo recording of the 
magnificent "Here Comes The Flood." 
But come- lately enthusiasts may be 
drawn in by lesser -known early 
material, which is just as fine as later 
smashes like "Sledgehammer" and 
"Big Time." In all, a fine holiday 
package, although lack of longbox 
could create some display confusion. 

FALLING JOYS 

Wish List 
PRODUCERS: Adrian Bolland and Falling Joys 
Nettwerk /I.R.S. 13058 

Aussie four -piece comes on strong 
with neat vocal harmonies, sharp pop 
hooks, and lead vocals sometimes 
reminiscent of Natalie Merchant's, 
matched by a rock sensibility that 
often recalls Divinyls. 
Alternative /college programmers 
have a host of fine melodies to choose 
from, but could start with "Lost 
Addiction," "Robinson Crusoe," "Lock 
It," "Jennifer," "Dream Hangover," 
"You're In A Mess," and "Shelter." 

RIK EMMETT 

Absolutely 
PRODUCER: Rik Emmett 
Charisma 91606 

Former Triumph guitarist strikes out 
with a solid, fairly conventional pop/ 
rock effort that plants him squarely in 
the Winger /Journey mode. Album is a 
blend of power ballads, up -tempo pop, 
and rockers. First single, "Big Lie," 
sounds like it belongs on a Rick 
Springfield album, and a video push 
could make it happen. Also ripe for 
radio is snappy "Saved By Love" and 
Warrantlike "Smart, Fast, Mean & 
Lucky." 

VARIOUS ARTISTS 

Harry Chapin Tribute 
PRODUCER: Stephen Chapin 
Relativity 1047 

Loving tribute to late singer/ 
songwriter recorded in 1987 at 
Carnegie Hall to celebrate his 
receiving the Special Congressional 
Gold Medal is just now being released. 
Collection includes Bruce Springsteen 
covering "Remember When The 
Music," "Sandy" from Graham Nash, 
and "W'0'L'D" from Richie Havens 
and Chapin's siblings, Tom and 
Stephen. Will definitely appeal to 
Chapin aficionados. 

ALIEN SEX FIEND 

Curse 
PRODUCER: Alien Sex Fiend 
Sinclair 1005 

Newest album from Nik Fiend and 
Mrs. Fiend results in a 
characteristically noisy, theatrical 
collection of distorted /reverbed tracks 
that should lose them' no admirers 
amongst the postpunk horror -show 
crowd. Others might take their 
chances with such cuts as "Now I'm 
Feeling Zombified" or "Burger Bar 
Baby." 

BEGGARS & THIEVES 
PRODUCERS: Steve Thompson and Michael Barbera 
Atlantic 82113 

Hard rock four -piece debuts with a 

B I L L B O A R D 

collection of metal-oriented tunes that, 
while winning no awards for musical 
innovation, have an enjoyable (if 
sometimes lead -footed) pop touch that 
should appeal to like- minded 
programmers and listeners. 
Highlights include "Billy Knows 
Better," "Let's Get Lost," "Love's A 
Bitch," and "Heaven & Hell." 

GREGSON & COLLISTER 

Love Is A Strange Hotel 
PRODUCERS: Clive Gregson & Christine Collister 
RNA 70961 

English folk /pop duo scores a lovely 
coup with this sublime album of cover 
versions of songs both familiar and 
obscure by Bruce Springsteen, Joni 
Mitchell, 10cc, Jackson Browne, and 
others. Collister's throaty singing and 
Gregson's guitar and piano propel 
these subtle, intimate readings, which 
are worthy of attention beyond the 
pair's folk /rock cult. 

* WILLY DeVILLE 

Victory Mixture 
PRODUCER: Carlo Ditta 
Orleans 1001 

Here's a nice idea, beautifully 
executed: R &B vocalist DeVille shines 
in some bouncy New Orleans sessions 
that recall Crescent City's glory days 
of the '505. Such talents as Allen 
Toussaint, Dr. John, Earl King, and 
the Meters' Leo Nocentelli and 
George Porter add some stomp to the 
proceedings; Barbara George of "I 
Know" fame duets handsomely with 
DeVille on "It Do Me Good." Contact: 
828 Royal, St., # 536, New Orleans, 
La. 70116. 

SKINNY PUPPY 

Too Dark Park 
PRODUCERS: David Ogilvie & Devin Key 
Capitol 946832 

Vancouver electroterrorists return 
with yet another flyover replete with 
grue- flecked vocals and clanking, 
mind -blistering noise. The industrially 
damaged sector of the alternative 
nation may fall for this, but there is 
little here that isn't done more 
persuasively by the Chicago-based 
bands led by the Pup's erstwhile 
mentor Alain Jourgensen. 

OF CABBAGES AND KINGS 

Basic Pain Basic Pleasure 

PRODUCERS: Algis Kizys, Carolyn Master & Wharton 
Tiers 
Triple X 51055 

In a gloomy vein, this is more like it. 
Transplanted Chicago-to-New York 
outfit churns it out in bleak, Joy 
Division -meets -Swans style that never 
quite sinks under its own morose 
weight. Atmospheric postpunk 
rhythms could make favorable impact 
at dirge-oriented collegiate and 
modern rock locales. 

THEY EAT THEIR OWN 
PRODUCER: Jeff Eyrich 
Relativity 88561 

L.A.-based rock outfit shows some 
promise on first release. Key to 
band's impact is assaultive style of 
vocalist Laura B., who delivers often - 
punishing lyrics on top of a generally 
brazen guitar attack. Songs aren't 
always top- notch, but numbers like 
"No Right To Kill" and "Why Don't 
You Disagree ?" are pointed enough to 
win modern rock champions. 

TAV FALCO'S PANTHER BURNS 

Return Of The Blue Panther 
PRODUCERS: Rene Coman & Panther Burns 
Triple X 51051 

Psychobilly redivivus: Demi- legendary 
Memphis combo lurches back into 
action with a raw -cous serving of 
slash'n'trash rock both ancient (covers 
of Ray Charles, Hank Snow, Slim 
Harpo oldies) and up-to -date (Rev. 
Horton Heat's "Love Whip "). How 
one feels about the generally 
shambolic proceedings depends on 
one's empathy for old -fangled 'billy 
derangement. We vote "yea." 

REVEREND BILLY C. WIRTZ 

Backsliders Tractor Pull 
PRODUCERS: Reverend Billy C. Wirtz, Bob Greenlee, 
Harry Simmons & Mark Williams 
Hightone 8024 

Pianist, humorist, and part -time 
evangelist (he's pastor of the First 
House of Polyester Worship, folks), 
Wirtz lays waste to Southern 
fundamentalists on this musical 
parody of TV pulpit -pounders. Songs 
like "Sleeper Hold On Satan" or 
"Honky Tonk Hermaphrodite" may 
never make the Heavenly Hit Parade, 
but they may tickle someone whose 
idea of a good time is an off-color, 
redneck Firesign Theatre. 

NEW AND NOTEWORTHY 

RALPH TRESVANT 
PRODUCERS: Jam & Louis; Darryl Simmons & 
Kayo; Kyle West; Wolf & Epic; Timmy Gatling & 
Alton "Wokie" Stewart; Vassel Bentord; John 
Barnes 
MCA 10116 

Last of New Edition members to 
take solo turn makes an impressive 
debut. The.tunes range from the 
springy New Edition -like "She's My 
Love Thang" to sleek first single 
"Sensitivity" to rap. Though each 
producer leaves a distinctive stamp, 
Tresvant's ready, willing, and able 
vocals keep a strong continuity 
running throughout the project. 
There are singles aplenty here to 
take the record through 1991. Next 
single should be jack -inflected 
"Stone Cold Gentleman." 

THE SIMPSONS 

The Simpson Sing The Blues 
PRODUCERS: John Boylan; Bryan Loren; D.J. 

Jazzy Jeff & John Boylan 
Geffen 24308 

Don't have a cow, man -this 
collection of originals and covers 
done by Homer, Marge, Lisa and, of 
course, Bart should be an instant 
Christmas stocking -stuffer. Does it 
really matter what music is here? 
Bart's numbers fare the best, 
including first single "Do The 
Bartman." Likely follow -up is Bart's 
"Deep Deep Trouble," produced by 
D.J. Jazzy Jeff. 

JIMI HENDRIX 

Lifelines/The limi Hendrix Story 

REISSUE PRODUCER Bruce Gary 
Reprise 26435 

Last major rock boxed set project of 
the season -a four -CD /cassette 
tribute to the late guitarist- should 
ring his fans' holiday chimes. Three - 
quarters of package is derived from 
a 1988 radio special; downside (too 
much obtrusive narration) is more 
than balanced by upside (a trove of 
unreleased or alternate sides from 
stage and studio). Highlight is a 
hitherto unreleased concert recorded 
at L.A.'s Forum in 1969; Hendrix 
and the Experience (two months 
before its breakup) wail throughout. 
Legion of axeman's acolytes should 
make this a winner. 

RAHSAAN ROLAND KIRK 

"Rahsaan ": The Complete Mercury Recordings 

Of Roland Kirk 
REISSUE PRODUCER: Kiyoshi Koyama 
Mercury 846630 

"Boxman" Koyama, who did such a 
superlative job with "The Keystone 
Collection" and similar set devoted 
to trumpeter Clifford Brown, hits 
pay dirt again with masterful 10-CD 
look at Mercury dates by the 
brilliant, quixotic, multireed man. 
Kirk is heard in a variety of 
settings, as leader and sideman in 
sessions ranging from small groups 
to big bands; as usual, the producer 
has unearthed some outstanding 
unreleased tracks. A late- breaking 
contender for jazz reissue of the 
year. 

SPOTLIGHT 

ICE CUBE 

Kill At Will 
PRODUCERS: Ice Cube, Sir Jinx & Chilly Chill 
Priority 7230 

Like his former group, N.W.A, Cube 
fills the product gap since his 
platinum debut with an EP that 
comes up short on new material. 
Highlights of this lean package are 
brooding, moving "Dead Homiez" 
and raging uptempo number "The 
Product" (latter is included on 
label's "Explicit Rap" compilation). 
Remixes and filler make up the 
remainder; while cynics might look 
at package as slim pickings, fans 
will probably put this over the top at 
Yuletide. 

ORIGINAL SOUNDTRACK RECORDING 

The Civil War 
PRODUCERS: Ken Burns & John Colby 
Elektra Nonesuch 79256 

The country can't seem to get enough 
of Burns' masterful 11 -hour PBS 
history, so soundtrack for same will 
likely be a healthy seasonal seller. 
Album features a number of 
rigorously arranged and performed 
period airs and the series' compelling 
theme, Jay Ungar's "Ashokan 
Farewell." An evocative, intelligently 
crafted score. 

R&B 
TONY TERRY 
PRODUCER: Ted Currier 
Epic 45015 

Soulster lets loose on collection of 
diversified R &B tunes. Current single, 
"Head Over Heels," is doing well, and 
though rest of the set is derivative of 
countless other records, several tunes, 
including "Baby Love" and "Bad 
Girl," are well- delivered and would 
sound fine on radio. 

JAZZ 
LEO GANDELMAN 

Solar 
PRODUCER: Leo Gandelman 
Verve Forecast 846 350 

Reedman Gandelman comes through 
with an effortlessly listenable 
program of Latinized demi- fusion, 
with some simpatico pairings with a 
noteworthy label mate, guitarist 
Ricardo Silveira. Tracks like "Solar" 
and "Baganas" would be welcome 
additions to playlists at mellow 
contemporary jazz outlets. 

* BRUCE FOWLER 

Ants Can Count 
PRODUCER: Bruce Fowler 
Terra Nora 9002 

Trombonist Fowler, a veteran of 
Frank Zappa's groups and Captain 
Beefheart's Magic Band, sparkles on 
this superior outing that features 
excellent work by four other members 
of the musical Fowler clan. Original 
compositions, which reflect influence 
of serialist composers and free - 
blowing avant -garde jazzers, will 
satisfy the most demanding listener. 
Contact: 818 -352 -5593. 

COUNTRY 
JIMMY MARTIN 

You Don't Know My Mind 
PRODUCER: Not listed 
Rounder CD SS 21 

Martin is the once and future king of 
high -octane bluegrass. The 14 

selections here are reissues from his 
1956 -66 Decca period in which he is 
graced with such impeccable sidemen 
as J.D. Crowe, Grady Martin, Chubby 
Wise, and Benny Martin. Best cuts: 
"Hit Parade Of Love," "Sophronie," 
"Hold Whatcha Got," and the title 
tune. 

NASHVILLE BLUEGRASS BAND 

The Boys Are Back In Town 
PRODUCER: Jerry Douglas 
Sugar Hill 3778 

Fresh songs, rich vocal harmonies, 
and inventive picking from a quintet 
that here includes the founder and 
mainstay of the legendary Kentucky 
Colonels, Roland White. 

MARIE OSMOND 

The Best Of Marie Osmond 
PRODUCERS: Sonny James, Paul Worley, Kyle 
Lehning, James Stroud 
Curb 77263 

Includes a remake of Osmond's 1973 
hit "Paper Roses" (again produced by 
Sonny James), as well as the duets 
"Meet Me In MOntana" (with Dan 
Seals) and "You're Still New To Me" 
(with Paul Davis). 

EDDY RAVEN 

Greatest Hits 
PRODUCERS: Various 
Warner Bros. 26302 

These choices chronicle Raven's 
breakthrough days of the early '80s 
and include "Who Do You Know In 
California," "She's Playing Hard To 
Forget," "I Should Have Called." 

CLASSICAL 
MOZART: PIANO CONCERTOS NOS. 11 & 12 

Mitsuko Uchida, English Chamber Orchestra, Tate 
Philips 422 458 

A delight from start to finish. 
Uchida's total command of the 
keyboard, making everything seem 
simple and preordained, is a rare 
attribute, shared by few artists today. 
Her cycle of the Mozart concertos, 
with the sensitive collaboration of 
Tate, is shaping up as one of the 
glories of the catalog. 

TCHAIKOVSKY: SYMPHONY NO. 5 /BORIS 

BLACHER: VARIATIONS ON A THEME BY 

PAGANINI 

Frankfurt Itadio Symphony, Inbal 
Denon 6364 

Inbal packs plenty of emotion in his 
reading of the Tchaikovsky, but it's 
without the kind of soggy drool that 
sometimes mars this all -too-familiar 
masterpiece. What's more, it is given 
the kind of spacious, realistic 
recording by the Denon team that's a 
model of its kind. This recording 
clarity and natural acoustic is 
especially useful for the dramatic and 
colorful Blacher score. 

SPOTLIGHT: Predicted to hit top 10 on its 
appropriate genre's chart or to earn platinum 
certification. 

NEW AND NOTEWORTHY: Highlights new 
and developing acts worthy of attention and 
other releases of special interest. 

PICKS (In) : New releases predicted to hit 
the top half of the chart in the format listed. 

CRITIC'S CHOICE ( *) : New releases, re- 
gardless of potential chart action, which the 
reviewer highly recommends because of their 
musical merit. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Melinda 
Newman, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Edward Morris, Billboard, 49 Music Square 
W., Nashville, Tenn. 37203. 
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SINGlE 

REVIEWS 
POP 

WHITNEY HOUSTON All The Man That I 

Need (3:54) 
PRODUCER: Narada Michael Walden 
WRITERS: D. Pitchford, M. Gore 
PUBLISHERS: Warner -Tamerlane /Body Electric /Fifth 
Of March, BMI 
Arista 2156 (cassette single) 

Shimmering jazz- and gospel -inflected 
ballad fully demonstrates Houston's 
vocal beauty and will quickly become 
a cherished staple at several radio 
formats. 

M.C. HAMMER Here Comes The Hammer (no 
iming listed) 

PRODUCER: M.C. Hammer 
WRITER: M.C. Hammer 
PUBLISHER: not listed 
MIXERS: James Earley, Michael Kelly 
Capitol V -15585 (c /o CEMA) (12 -inch single) 

Expect a quick sprint up the charts 
for this James Brown -inspired funk 
rave, replete with rapid -fire rhyming, 
a rousing chant at the chorus, and 
infectious synth lines. Another winner 
from the rapper's multiplatinum set, 
"Please Hammer Don't Hurt 'Em" 

PAT & MICK Use It Up & Wear It Out (no 
iming listed) 

PRODUCERS: Stock Aitken Waterman 
WRITERS: L. Russell Brown, S. Linzer 
PUBLISHERS: Larball /EMI -Blackwood /Featherbed, 
BMI 
Charisma 4 -91622 (c /o Virgin) (cassette single) 

British duo's fun hi -NRG /house 
rendering of Odyssey's 1980 disco 
nugget has been a club fave as an 
import for nearly a year now. 
Domestic distribution should ensure 
deserved pop radio breakthrough. 

TESLA Signs (3:15) 
PRODUCER: Don McClendon 
WRITER: A. Thomas 
PUBLISHERS: Ensign /Aguila, BMI 
Geffen 4 -19653 (c /o Warner Bros.) (cassette single) 

Already a favorite at album rock 
radio, live cover of Five Man 
Electrical Band nugget will appeal to 
top 40 programmers who sprinkle 
their playlists with hard rock vibes. 

TONY BENNETT Rags To Riches (2:49) 
PRODUCER: Gielan Berniker 
WRITERS: J. Ross, R. Adler 
PUBLISHERS: Richard Adler /J & J Ross, ASCAP 
Atlantic 4-87790 (cassette single) 

Recent successful resurrection of the 
Righteous Brothers' "Unchained 
Melody" may have created an inroad 
for timeless classics such as this 
romantic, big -band treat taken from 
the soundtrack to the film 
"GoodFellas." Will rekindle the flame 
for some, and could lure a few new 
fans, too. 

PHIL DRISCOLL Soldier (no timing listed) 
PRODUCER: Phil Driscoll 
WRITER: J. Houston 
PUBLISHER: Mission In Music, ASCAP 
Artful Balance 7103 (c /o JCI) (cassette single) 

Driscoll could earn airplay based on 
his appealing Michael Bolton -style 
vocals, though this well -intentioned 
song lacks the musical focus needed 
to generate widespread attention. 

R&B 
BLACK UHURU Reggae Rock (5:00) 
PRODUCERS: Black Uhuru, Tony (Asha) Brisset 
WRITER: Black Uhuru 
PUBLISHER: Warner Chappell, ASCAP 
MIXER: A Guy Called Gerald 
Invasion 36002 (12 -inch single) 

Lazy winter respite invokes Jamaican 

B I L L B O A R D 

aural breezes that make one dream of 
warm sand and tropical drinks. 
Showing early signs of strength with 
adventurous urban programmers and 
dancehall- conscious club jocks. 
Contact: 212 -532 -1414. 

WILLIE & WASEEM Promise Me (2:53) 
PRODUCERS: William Warren, Waseem Kahook 
WRITER: W. Kahook 
PUBLISHER: Whooping Crane, BMI 
Pandisc 060 (12 -inch single) 

Urban radio formats might fall for 
this formulaic yet sexy hip -hop Latin 
charmer, while club jocks courting a 
teeny -bopper crowd should investigate 
this as well. Contact: 305- 948 -6466. 

BETTY WRIGHT I Miss Ya (6:24) 
PRODUCER: Betty Wright 
WRITERS: B. Wright, A. Morris 
PUBLISHER: Miami Spice, ASCAP 
Vision 1248 (12 -inch single) 

Girlfriend sure knows how to create 
the right mood with this garrulous 
love letter that's draped in jazzy duds. 
One listen just won't do. Contact: 305- 
893 -9191. 

COUNTRY 
CONWAY TWITTY I Couldn't See You Leavin' 

(2:49) 
PRODUCERS: Jimmy Bowen, Conway Twisty, Dee 
Henry 
WRITERS: R. Scaife, R. Michael Bourke 
PUBLISHERS: Songs Of PolyGram /Partner /PolyGram 
Int'I /Songs De Burgo, BMI /ASCAP 
MCA 53983 (7 -inch single) 

A word -playful Twitty laments not 
taking notice in this midtempo 
weeper. 

HOLLY DUNN Heart Full Of Love (3:21) 
PRODUCERS: Holly Dunn, Chris Waters 
WRITER: Kosta 
PUBLISHER: Songs Of PolyGram Intl., BMI 
Warner Bros. 7.19472 (7 -inch single) 

A throbbing, determined beat, earnest 
vocals, and wholly disposable lyrics. 

T. GRAHAM BROWN I'm Sending One Up For 
You (3:44) 
PRODUCER: Barry Beckett, T. Graham Brown 
WRITERS: T. Graham Brown, G. Nicholson, R. 
Kennedy 
PUBLISHERS: EMI April /Ides of March /Cross Keys, 
ASCAP 
Capitol 7 -79477 (c /o CEMA) (7 -inch promo only) 

Brown's follow -up to "Moonshadow 
Road" clings to the memory of a 
relationship forlorn. 

WILLIE NELSON The Piper Came Today (3:23) 
PRODUCER: Fred Foster 
WRITER: C. Lester 
PUBLISHERS: Talmost /Chester Lester, BMI 
Columbia 73655 (c /o CBS) (7 -inch single) 

From the album "Born For Trouble," 
this delicate ballad is treated with 
savory finesse. Sadness glazes via 
production. 

* LINDA DAVIS In A Different Light (3:29) 
PRODUCERS: Jimmy Bowen, Linda Davis 
WRITERS: E. Hill, J. Yudkin 
PUBLISHER: New Haven, BMI 
Capitol 7 -79283 (c /o CEMA) 7 -inch promo only) 

In a superbly compelling voice, Davis 
sings majestically of a love 
contemplated but never realized. 

RAY STEVENS Help Me Make It Through The 
Night (2:24) 
PRODUCER: Ray Stevens 
WRITER: Kris Kristofferson 

NEW AND 
NOTEWORTHY 

YOU KNOW WHO! I've Fallen & I Can't Get Up 
(no timing listed) 
PRODUCER: You Know Who! 
WRITER: You Know Who! 
PUBLISHER: Mystarz, ASCAP 
Nu Groove 063 (12 -inch single) 

Catch phrase from TV commercial 
for Life Call Pendant is sampled 
onto this deep -baked hip -houser. 
Cut's credible groove and bleep vibe 
may be overlooked due to its novel 
nature. Regardless, this amusing 
gem has club hit written all over it, 
while a good edit would spark at top 
40. Contact: 212-398-1855. 

PULBLISHER: TEMI Combine (admin. EMI 
Blackwood), BMI 
Curb /Capitol 7-79430 (c /o CEMA) (7 -inch promo 
only) 

Spike Jones would have loved this 
hyper, corny, insanely literal 
interpretation of the Kristofferson 
standard. Kristofferson, however, 
may sue. 

DANCE 
* DV8 Freedom (8:00) 
PRODUCER: Roger S. 
WRITER: R. Sanchez 
PUBLISHERS: Strictly Rhythm /Indeep, ASCAP 
MIXER: Roger S. 

Strictly Rhythm 1222 (12 -inch single) 

Sample-doused instrumental weaves 
ambient and bleep influences into a 
pumpin' deep house groove. Swirling 
synth and sax lines add to track's 
hypnotic, trippy vibe. A necessary 
addition to late -night sets. Contact: 
212- 246 -0026. 

* HIPSHOT Meet Me In Heaven (6:14) 
PRODUCERS: Frank Vale, Paul Senderson 
WRITERS: P. Senderson, F. Vale 
PUBLISHER: Banderbind 
MIXERS: DJ Tim Richardson, Hipshot 
Play HIP -2 (12 -inch single) 

Both the charming vocal arrangement 
and the classy instrumentation on this 
spacious, disco-coated jewel offer an 
eclectic sensation that could very well 
be a smash if given the proper push. 
Cherished remixes offer blazing 
trumpets and lush piano lines that 
elevate its appeal. Contact 216 -467- 
4271. 

THE FORCE DIMENSION Algorythm (5:12) 
PRODUCER: Rene Van Diick. Tycho De Groot. Lucas 
Vroemen 
WRITERS: The Force Dimension 
PUBLISHER: not listed 
MIXER: Razormaid 
Marz 1001 (12 -inch single) 

Sinister electro-house jam, already a 
staple with underground import - 
conscious DJs, follows along the path 
of Belgium compatriots Technotronic. 
Mind -altering sound-effects and 
synth- filtered vocals fuel the early 
a.m.-slanted "Razormaid Mix," while 
"Manipulating Mix" brightens enough 
to promise peak -hour exposure. 
Contact: 305- 573 -5400. 

TKEYLOW & THE CRIMINAL ELEMENT 

ORCHESTRA Could It Be I'm Falling In Lae 
(5:50) 
PRODUCERS: Tiny Valentine, Tkeylow, Arthur Baker 
WRITERS: M. Steals, M. Howard Steals 
PUBLISHER: Bell Boy, BMI 
MIXER: Arthur Baker 
Minimal QAL -252 (c /o Quark) (12 -inch single) 

Spinners pop /soul classic is remodeled 
into a glistening house romp, framed 
with textured harmonizing and retro- 
flavored strings. Warm production 
touch of long- absent Baker provides 
additional chart and radio incentive. 
Quite lovely. Contact: 212 -489 -7260. 

MATINA Can't We Try It One More Time (6:15) 
PRODUCER: Alec Shantzis 
WRITER: N. Kalliongis 
PUBLISHER: H.T.G., ASCAP 
MIXER: Bobby Gordon 
Atlantic 086105 (12 -inch single) 

Slinky disco bauble twirls its way over 
a Spanish beat and offers superficial 
thrills minute by minute. 

DAVID DIEBOLD & KIM CATALUNA White 
Rabbit (6:18) 
PRODUCER: David Diebold 
WRITER: G. Slick 
PUBLISHER: Irving, ASCAP 
Megatone House 181 (I2 -inch single) 

Jefferson Airplane classic is given a 
daring, techno-dance treatment that 
could appeal to alternative and 
industrial- minded jocks. Diebold's 
trademark hi -NRG sound can be 
heard on the fun and frenetic "Dance 
Right Back Into Heaven," featuring 
Ernest Kohl on the flip side. Contact 
415-621-7475. 

DIGITAL VAMP You Can Take My Body (5:03) 
PRODUCERS: David Morley. Renaat Vandepapellere, 
Gaetan Bouvie 
WRITERS: D. Morley, R. Vandepapellere, G. Bouvie 
PUBLISHERS: not listed 
MIXERS: Frankie "Bones," David Morley, Renaat 
Vandepapellere, Gaetan Bouvie 
Groove 001 (12 -inch single) 

Icy cool, computerized dubber is 

humanized with a seductive, diva -style 
vocal and rousing chants. Frenetic 
enough for industrial enthusiasts, 
though funky enough for everyone 
else. Contact 718- 714-5232. 

AC 
NATASHA'S BROTHER & RACHELE CAPPEW 
Always Come Back To You (4:39) 

PRODUCERS: Shane Keister, Ahmet Ertegun 
WRITER: not listed 
PUBLISHER: not listed 
Atlantic 4-87776 (cassette single) 

Love Theme from the "Nutcracker 
Prince" is a tender ballad à la Air 
Supply and should work well within 
AC radio formats. 

ROCK TRACKS 
DEEP PURPLE Fire In The Basement (4:43) 

PRODUCER Roger Glover 
WRITERS: Blackmore, Glover, Turner, Lord, Nice 
PUBLISHERS: Blackmore /Rugged/Thames 
Overtures. ASCAP /Colgems -EMI, BMI 
RCA 30302 (c /o BMG) (CD promo only) 

Second helping from classic rock 
band's current "Slaves & Masters" 
set is a rollicking, blues-drenched 
headbanger. A natural for album rock 
radio, though top 40 should jump 
aboard as well. 

RAP 
SCHOOLLY D King Of New York (3:40) 

PRODUCER: Schoolly D 
WRITERS: Getting, Ray, Weaver 
PUBLISHERS: Down In The Bottom /Willesden, 
ASCAP /BMI 
Capitol 4JM-44675 (c /o CEMA) (cassette single; 
12 -inch version also available. Capitol V- 15667) 

Ruling inner-city streets ain't easy - 
just ask the D. Hard -hitting, tight - 
constructed tale, supported by a 
grinding funk /hip -hop base. Urban 
radio should take heed. 

ICE CUBE Endangered Species (4:10) 
PRODUCER: not listed 
WRITER: not listed 
PUBLISHER: not listed 
Priority 4JM -7294 (c /o CEMA) (cassette single) 

"AmeriKKKá s Most Wanted" rapper 
returns with an urgent message for 
the ages. Pounding psychological 
thriller from the.upcoming "Kill At 
Will" EP paints a shattering portrait 
of urban street violence. 

PROFESSOR X Mears Of The 9 (On The 
Blackhand Side) (4:23) 
PRODUCER: Robert "Dyke" Reed 
WRITERS: L.R. Carson, L.Q. Young 
PUBLISHERS: Island /Vanglorious, BMI 
4th & Sway 440522 -1 (c /o Island) (12 -inch single) 

The latest from the Black Watch 
Movement is slammin' trip combining 
percussive hip -hop scratching with 
heritage-conscious lyrics. A strong 
R&B radio contender, while hip -house 
"Vanglorious Cnb" on the flip packs a 
powerful club punch. 

ANTTEX & THE CLIK Back 2 The Limit (5.45) 
PRODUCER: Antic, 
WRITER D. Johnson 
PUBLISHERS: Street Tuft /Twiggy Tunes,ASCAP 
Tuff City 128064 (12 -inch single) 

Subversively mixed syncopated 
synth/hip -hop groove reminiscent of 
Kraftwerk, combined with R&B piano 
lines and dope -rhyming renders this 
jam equally useful at radio and club 
level. Contact 212 -262-0385. 

C.P.O. This Beat Is Funky (5:41) 
PRODUCER: M.C. Ren 
WRITERS: Lil' Nation, M.C. Ren 
PUBLISHERS: M.C. Ren /Rifkind /Finkelstein /Music Of 
The World /Rush Groove, ASCAP, BMI 
MIXER: Donovan Sound 
Capitol V -15631 (c /o CEMA) (12 -inch single) 

Scratchy trinket swells with jazz - 
induced guitar and trumpet riffs and 
creates a capricious groove that 
should tickle dance -club activists. 

JEB STUART & THE RICHIE SHAPIRO EXPO 
BAND Maxie D. (no timing listed) 
PRODUCERS: Jeb Stuart, Richie Shapiro, George 
Perry 
WRITER: not listed 
PUBLISHERS: Squire International /Jab Stuart, BMI 
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Esquire International 718938 (cassette single) 

If "Bad Bad Leroy Brown" were a 
suave and sophisticated rapper, this 
would undoubtedly be his anthem. 
Vaporous teaser is a comical tale that 
boasts of one lucky dude's romantic 
exploits. 

JAllIE REDD Beach Girl (4:03) 
PRODUCER: Hub City Productions 
WRITER: Hub City Productions 
PUBLISHER: Toddy Tee /Can Win, ASCAP 
Pump VL -15130 (12 -inch single) 

Hormone -heavy rocker trips its 
rhymes over a guitar-drenched beat 
and is a charming little barrel of 
laughs. Surf's up! Contact: 213-658- 
6796. 

MAIN SOURCE Looking At The Front Door (no 
timing listed) 
PRODUCERS: Main Source 
WRITER: not listed 
PUBLISHER: not listed 
Wild Pitch 8020 (maxi -cassette single) 

Lyricist the Large Professor doesn't 
shed any new light on the pitfalls of 
romance, though his clever turn of 
phrase matched with astute 
scratching by Sir Scratch and K. Cut 
makes this bass -tough jam worth 
checking out. Contact: 212- 594-5050. 

CHRISTMAS 
The following is a list of all -new or 
reissued Christmas singles received 
this week. Because of the music's 
seasonal nature, these singles are not 
rated as to chart potential. 

TONY! TONI! TONEI Conlin' At Christmas 
Wing 889-1 (c /o PolyGram) 

KOOL MOE DEE Christmas Rap 
Sugar Hill 525. Contact 201 -569 -5170. 

LEXI Share Christmas Love 
Lecher. 351 (c /o PolyGram) 

KEITH STATEN A Christmas Message 
Lection 350 (c /o PolyGram) 

PATSY "Kid" Santa Claus /Happy Holly -Day 
Roperry PR -2255. Contact: 212969 -0878. 

THE BEAT BOYS I'll Be Home For Christmas 
Steve Vaus Productions. Contact: E00- HIT -SONG. 

STONEY EDWARDS Our Little Christmas Tree 
Hill Country 901. Contact: 800-251-1576. 

DEBBIE SUE Rock Around The Christmas Tree 
Country Star 1108- Label based in Madison, Tenn. 

RANDY TRAVIS How Do I Wrap My Heart Up 
For Christmas b/w Santa Claus Is Coming To 

Town 
Warner Bros. PRO-CD -4605 

JIMMY JAMES This Christmas Feeling 
LMH Records. Contact: P.O. Bon 24597, Nashville, 
Tenn. 37202. 

BILL & SHAKEY Woodolph (The Petrified Red 

Nose Reindeer) b/w Santa's Helper 
WHN Sounds. Contact: 817 -297.4868. 

LITTLE JIMMY DICKENS How Much Is That 
Picture Of Jesus 
Tater -Patch 10 -7. Label based in Erentwood, Tenn. 

JODI Beneath Our Christmas Tree 
Great 124. Contact: 800- 251 -1576. 

PICKS (Or) : New releases with the greatest 
chart potential. 

CRITIC'S CHOICE ( *) : New releases, re- 
gardless of potential chart action, which the 
reviewer highly recommends because of their 
musical merit. 

NEW AND NOTEWORTHY Highlights new 
and developing acts worthy of attention. 

Cassette, vinyl or CD singles equally appro- 
priate for more than one format are reviewed 
in the category with the broacest audience. All 
releases available to radio and /or retail in the 
U.S. are eligible for review. Send copies to Lar- 
ry Flick, Billboard, 1515 Broadway, New York, 
N.Y. 10036. Country singles should be sent to 
Billboard, 49 Music Square W., Nashville, 
Tenn. 37203. 
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UPDATE 

J LIFELINES 

BMTHS 
Girl, Layla Evelyn, to Michael and 
Joyce Ostin, Oct. 17 in Los Angeles. 
He is senior VP of A &R for Warner 
Bros. Records. 

Boy, Anthony Richard, to Richard 
and Joanna Miller, Oct. 19 in Fon- 
tana, Calif. They are managers for 
Music Plus. 

Girl, Natalie Scott, to Bill and Anne 
Wadhams, Oct. 18 in Los Angeles. 
He is lead singer of recording group 
Animotion, currently signed to Cap- 
tain Hook Productions. 

Girl, Shaelen, to Timothy and Pa- 
trice Landers, Oct. 27 in Santa Mon- 
ica, Calif. He is a film composer, rec- 
ord producer, and studio musician. 
She is co -owner of Tune Town Mu- 
sic Publishing and a publicist with 
Levine /Schneider Public Relations. 

Girl, Sloane Elizabeth, to Rich and 
Mary Fitzgerald, Nov. 8 in Tar- 
zana, Calif. He is VP of promotion 
for Reprise Records. 

Boy, Zachariah James, to Bruce and 
Elice Tucker, Nov. 16 in San Diego. 
He is VP of business and legal af- 
fairs for Network Music Inc. 

Boy, Sean Lamont, to Sean and 
Cheryl Tucker, Nov. 17 in New 
York. He is a songwriter and presi- 
dent of Money and Love Publishing. 
She is a singer /songwriter and VP 
of M.L. Inc. 

Girl, Taylor Paige, to Howie and 
Gordy Silverman, Nov. 18 in Ojai, 
Calif. He is a partner of Entertain- 
ment Talent Agency. 

Boy, Stacy Thomas, to Curtis and 
Diana Crowe, Nov. 23 in Athens, 
Ga. He is the drummer for record- 
ing group Pylon. 

Girl, Julia, to Wayne and Carol 
Freeman, Nov. 24 in Torrance, 
Calif. He is president of Trident Au- 
dio USA. 

Girl, Molly Grace, to Don and Ma- 
ria McLeese, Nov. 25 in Evanston, 
Ill. He is pop music critic for the 
Austin American- Statesman. 

Girl, Lauren Kelly, to Steven and 
Patricia Cook, Nov. 27 in Carrol- 
ton, Ga. He is operations manager 
for Columbia Special Products. 

MARRIAGES 

Albhy Galiiten to Melanie Wil- 
liams, Oct. 21 in Malibu. He is a pro- 
ducer (Jellyfish, the Bee Gees, Bar- 
bra Streisand, Eric Clapton). She is 
a former A &R representative at 
Geffen Records. 

Danny McCrone to Judy Daley, 
Nov. 3 in South Amboy, N.J. She is 
a sales representative for Shanachie 
Records. 

Philip Lashinsky to Judy Sol - 
dinger, Nov. 23 in Orlando, Fla. He 
is an entertainment promoter. 

DEATHS 

Esco Hankins, after a lingering ill- 
ness, Nov. 18 in Lexington, Ky. 
Hankins was a recording artist who 

released records on the Columbia, 
Mercury, and King labels. His 
songs included "Mother Left Me 
Her Bible" and "Johnny Overload." 
He is survived by his widow, Jackie. 

Thomas B. Haire, 77, of cancer, 
Nov. 26 in Little Compton, R.I. 
Haire was president of Haire Publi- 
cations and the father of Ann Haire, 
senior VP of circulation for BPI 
Communications Inc. In addition to 
Ann, he is survived by four other 
children: Jack, advertising director 
for Entertainment Weekly; Janet; 
Brett; and Paul. 

Bonnie Stevens, 38, of a heart at- 
tack, Dec. 1 in Pittsburgh. Stevens 
was co-owner of Music Man, a retail 
music store there. 

Belva Brissett, 49, of cancer, Dec. 1 

in Washington, D.C. Brissett was 
senior VP of regulatory affairs of 

the National Assn. of Broadcasters. 

Aaron Copland, 90, from complica- 
tions stemming from two strokes 
and respiratory problems, Dec. 2 in 
Westchester, N.Y. Copland was one 
of America's most influential com- 
posers. (See story, page 8.) 

Melissa Kathleen Monroe, 54, af- 
ter a long illness, Dec. 3 in Hender- 
sonville, Tenn. She was the daugh- 
ter of Country Music Hall Of Fame 
member Bill Monroe, and a singer 
and songwriter in her own right. 
She had been hospitalized for vari- 
ous ailments since September. Mon- 
roe is survived by her father, and a 
brother, James Monroe, who is also 
a performer. 

Send information to Lifelines, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036 within eight 
weeks of the event. 

DGG Signing. Myung -Whun Chung, music director of the Opera de Paris - 
Bastille, signs a long -term exclusive contract with Deutsche Grammophon 
Gesellschaft. The signing followed a performance of Olivier Messiaen's 
"Turangalila Symphony," the first work to be recorded by Deutsche 
Grammophon under the new agreement. Shown, from left, are Aman Pedersen, 
VP of A&R, DGG; Chung; and Christoph Schmokel. VP of legal and business 
affairs, DGG. 

SBK'S GLASS WILL OVERSEE PROMOTION, MARKETING, SALES AT LABEL 
(Continued from page 8) 

Koppelman and Bandier, as does the 
finance division. 

Glass, who says his previous post 
will not be filled, wants to beef up 
SBK's top 40 promotion department, 
with an assistant to Lane likely to 
come from the ranks of the label's 20 
regional staffers. Another key pro- 
motion executive is a recent appoin- 
tee, former RCA staffer Joe Laufer, 
who heads West Coast activities. 

Creatively, Glass hopes to break a 
rock'n'roll act sometime next year as 
a "personal accomplishment." A con- 
tender has already been chosen in 
Kingofthehill, an act managed by 
Shep Gordon. 

Other attractions due in the first 

quarter of 1991 include Riff, a five - 
man group from New Jersey; France- 
sca Beghe, a pop /blues singer from 
New York; and Loud Sugar, an alter- 
native pop band from California. 

While "unbelievably encouraged" 
about the future growth of the indus- 
try, Glass believes the business is too 
busy looking at statistics that make a 
demographic case for catering to the 
35 -plus age market instead of focus- 
ing on music fans who are much 
younger. 

"These kids, under 21, are over- 
looked, undervalued, and disrespect- 
ed," Glass says. "They are less in 
numbers today, but they're a much 
more powerful music market than 

Pathé Cops 3rd -Qtr. Losses 
Co. Blames Lack Of Film Making 
NEW YORK -Pathé Communica- 
tions Corp., whose shaky but ulti- 
mately successful efforts to buy 
MGM /UA Communications Co. di- 
verted its attention from making 
movies, reports that losses continued 
in the third quarter. 

For the three -month period that 
ended Sept. 29, Beverly Hills, Calif: 
based Pathé posted a net loss of $22.5 
million on $73.9 million in revenues, 
compared with a net deficit of $37.7 
million on revenues of $105.5 million 
in the same period last year. 

Meanwhile, in response to reports 
that Pathé's chairman, Giancarlo 
Parretti, has made an unsolicited of- 
fer to buy MCA Inc., a Pathé spokes- 
man says that Parretti faxed a letter 
to MCA chairman Lew Wasserman 
requesting talks about a possible ac- 
quisition, but that no formal bid was 
made. (MCA is being acquired by 
Matsushita Electric Industrial Co. of 
Japan for cash and stock worth about 
$6.59 billion.) 

Most observers believe a higher of- 
fer from Parretti is unlikely. They 
point to the problems the Italian fi- 
nancier had in trying to line up fi- 
nancing for the $1.36 billion acquisi- 
tion of MGM. 

MGM /UA Home Video, according 
to the Pathé spokesman, has "effec- 

tively closed down" after the layoffs 
of more than 100 employees, includ- 
ing its top executives. All MGM, Unit- 
ed Artists, and Pathé product will be 
distributed by Time Warner Inc.'s 
Warner Home Video, in exchange for 
financing that allowed Parretti to 
close the deal for MGM. 

The third -quarter loss by Pathé 
was attributed to the reduction in 
movie distribution. No films were re- 
leased by Pathé during the period. 

Most of Pathé's revenues in the 
quarter came from its movie -theater 
operations in Europe. 

But the company expects that cur- 
rent and anticipated movie releases 
such as "The Russia House," "Quig- 
ley Down Under," and "Rocky V" 
will yield fourth -quarter profits. 

For the first nine months of this 
fiscal year, Pathé reports that the net 
loss narrowed to $2.9 million from 
$54.6 million in the same period last 
year, as revenues declined to $214.8 
million from $276.1 million. 

Pathé's shares recently closed at $3 

each on the New York Stock Ex- 
change. The yearly high and low prices 
are $6.375 and $2.25, respectively. 

After an annual shareholders 
meeting in January, Pathé will likely 
become MGM -Pathé Communica- 
tions. DON JEFFREY 

their older counterparts. When the in- 
dustry offers them music they can di- 
rectly connect with, they are our 
greatest, most loyal customers. By 
being too demographically oriented, 
we as an industry will bore ourselves 
out of business." 

Before his six-year stint at Chrysa- 
lis, Glass had held a variety of indus- 
try positions. He was a club DJ in the 
late '70s and later worked in music 
publishing and as head of small indie 

label Sam Records, which is owned 
by New York wholesaler Sam Weiss. 
As a student, he also performed as a 

DJ on college radio. 
Early last week, he flew with Kop 

pelman to Toronto to assess three 
groups in performance and to meet 
with members of Spunkadelic, the 
group whose new album will be the 
label's first 1991 contender when it is 

released in January. 

i CALENDAR 

A weekly listing of trade shows, con- 
ventions, award shows, seminars, 
and other notable events. Send in- 
formation to Calendar, Billboard, 
1515 Broadway, New York, N.Y. 
10036. 

DECEMBER 

Dec. 10, "1990 Billboard Music Awards Show" 

Broadcast, Fox Broadcasting Co. Colleen Higgins, 

212 -536 -5336. 

Dec. 11, Thirteenth Annual New York Women 

in Film Christmas Luncheon, Waldorf- Astoria, 

New York. Karen Sperling, 212 -243 -6821. 

Dec. 13, International Radio and Television So- 

ciety Christmas Benefit, co-sponsored by MN 
Networks, Waldorf- Astoria, New York. 212 -867- 

6650. 

JANUARY 

Jan. 8, 1991 RadioBest Awards, sponsored by 

the Twin Cities Radio Broadcasters Assn., Minne- 

apolis Convention Center, Minneapolis. 612 -544- 

8575. 

Jan. 10, International Radio & Television Soci- 

ety Newsmaker Luncheon, Waldorf- Astoria, New 

York. 212 -867 -6650. 

Jan. 10-13, Winter Consumer Electronics Show, 

Los Angeles Convention Center, Los Angeles. 202- 

457 -4980. 

Jan. 18 -21, National Assn. of Music Merchants 

Winter Show, Anaheim Convention Center, Ana- 

heim, Calif. 800-767-6266. 

Jan. 18 -20 and 23 -27, Rock In Rio II, Maracana 

Stadium, Rio de Janeiro, Brazil. Lea Penttheado, 

011- 55-21- 286 -1472. 

Jan. 20-24, MIDEM Convention, Palais de Festi- 

val, Cannes. 212 -689 -4220. 

Jan. 25-29, 48th Annual National Religious 

Broadcasters Convention, Sheraton Washington 

Hotel, Washington, D.C. 201 -428 -5400. 

Jan. 31 -Feb. 3, 1991 Radio y Musica Latin Radii 

Convention, Universal City Hilton, Universal, Calif 

Alfredo Alonso, 813-931-1396. 

FEBRUARY 

Feb. 6 -10, International Radio & Television So 

ciety 19th Annual Faculty /Industry Seminar 

"Breaking The Rules: Finding New Frontiers,' 

Halloran Hoise Hotel, New York. 212- 867 -6650. 

Feb. 8, International Radio & Television Societ 

Newsmaker Luncheon, Waldorf- Astoria, Nev 

York. 212 -867 -6650. 

Feb. 20, 33rd Annual Grammy Awards, Radii 

City Music Nall, New York. 212 -947 -0515. 

Feb. 20 -21, Video Software Dealers Assn 

(VSDA) Regional Expo, Orange County Conven 

tion Center, Orlando, Fla. Dana Kornbluth, 609 

596 -8500. 

FOR THE RECORD 
A story on Doug Morris in the 

Dec. 8 issue incorrectly identi- 
fied his position at Atlantic in 
1980. He was chief operating of- 
ficer. 

Jane Ayer, director of publicity 
for MCA Home Video, was mis- 
identified in a photo caption in 
the Nov. 24 issue. 

In the Dec. 8 issue, Rykodisc 
president Don Rose and Grateful 
Dead drummer Mickey Hart 
were improperly identified in a 
photo caption. Rose is at left in 
the photo. 
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H01100 
SIES SPOJEICIIT 

by Michael Ellis 
"BECAUSE I LOVE YOU" by Stevie B (LMR) is No. 1 again with a 
bullet, as it scores strong point gains in both sales and airplay. "From A 
Distance" by Bette Midler (Atlantic) gains even more sales points, how- 
ever, and hits No. 1 on the sales side. Both records were certified gold 
last week. "Because" Stevie B's single is No. 1 by a large margin, "Dis- 
tance" still has a distance to go. Madonna's "Justify My Love" (Sire) 
zooms from No. 10 to No. 4, and is a safe bet for No. 1 in two weeks. 

THE NO. 1 MOST -ADDED song at radio for the second week in a row 
is an album cut. "Do The Bartman" by new "artist" Bart Simpson (Gef- 
fen) is up to No. 33 on the airplay -only chart (and No. 41 on the moni- 
tored airplay chart, page 73), but there are no plans yet to release a com- 
mercial single. If it hits No. 1 in airplay points without a single, it would 
be the first time ever. Second -most -added is "Where Does My Heart 
Beat Now" by new French -Canadian artist Celine Dion (Epic). Forty - 
three radio adds and an early top 20 report from KQMQ Honolulu boost 
it 15 places to No. 65. The Power Pick /Sales, and third -most -added at 
radio, is Vanilla Ice's cover of Wild Cherry's No. 1 hit from 1976, "Play 
That Funky Music" (SBK). The new version zooms 29 places to No. 37. 

SAN FRANCISCO -BASED PERFORMER Chris Isaak is up to No. 69 
with his first American hit single, "Wicked Game" (Reprise). It's already 
No. 6 at Power 99 Atlanta and No. 10 at Mix 96.5 Houston. Other recent 
bows on the Hot 100: Rock band Trixter from Paramus, N.J., is bulleted 
at No. 77 with its Hot 100 debut, "Give It To Me Good" (Mechanic). Eight 
stations list it in their top 20 so far, including KQLZ Los Angeles (No. 11) 
and WAAF Worcester, Mass. (No. 7). Twelve- year -old Tevin Campbell 
from Dallas is at No. 76 with "Round And Round" (Paisley Park), which 
went to No. 3 on the Hot R &B Singles chart. "Round" jumps 17 -10 at 
WFHT Tallahassee, Fla. Special Generation, a quintet from St. Peters- 
burg, Fla., debuts with "Love Me Just For Me" (Bust It). Although un- 
bulleted at No. 91, the single is top 10 at seven stations in the Southwest, 
including Y95 Phoenix (5-4) and Hot 102 San Antonio, Texas (9 -7). 

QUICK CUTS: "New York Minute" by Don Henley (Geffen) loses its 
bullet at No. 49 but is strong at Y100 Miami (5-4) and Kiss 92.5 Toledo, 
Ohio (11 -10) ... "The Ghetto" by Too Short (Jive) regains its bullet at 
No. 50, due to strong sales gains ... Similarly, "Hard To Handle" by the 
Black Crowes (Geffen) moves up four places to No. 45 from strong sales 
gains, although its total gain is insufficient for a bullet ... Four of the 
six debuts this week are by new artists. Pat & Mick, U.K. radio DJs, 
enter at No. 86 with their dance hit "Use It Up And Wear It Out" (Cha- 
risma), originally recorded (but not charted) by Odyssey in the early 
'80s. The single is No. 1 at Kiss 108 Boston, and already has five other 
top 20 radio reports. Oleta Adams from Yakima, Wash., featured on the 
recent Tears For Fears album, has her first solo Hot 100 single, "Get 
Here" (Fontana). U.K. band Notorious makes its bow at No. 90 with 
"The Swalk" (DGC). And Amsterdam -based Urban Dance Squad de- 
buts at No. 93 with "Deeper Shade Of Soul" (Arista). 

NOT 100 SINGLES ACTION 
RADIO MOST ADDED 

DO THE BARTMAN 

PLATINUM/ 
GOLD 
ADDS 

26 REPORTERS 

SILVER 
ADDS 

51 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
172 REPORTERS 

TOTAL TOTAL 
ADDS ON 

249 REPORTERS 

BART SIMPSON GEFFEN 5 9 38 52 169 
WHERE DOES MY HEART... 
CELINE DION EPIC 2 5 36 43 96 
PLAY THAT FUNKY MUSIC 
VANILLA ICE SBK 3 9 24 36 106 
SENSITIVITY 
RALPH TRESVANT MCA 0 3 26 29 161 
SHELTER ME 
CINDERELLA MERCURY 2 4 23 29 67 
I'LL GIVE ALL MY LOVE TO YOU 
KEITH SWEAT VINTERTAINMENT 3 5 18 26 121 
SHOW ME THE WAY 
STYXA &M 1 1 21 23 60 
GONNA MAKE YOU SWEAT 
C &C MUSIC FACTORY COLUMBIA O 4 18 22 120 
REMEMBER MY NAME 
HOUSE OF LORDS RCA O 2 19 21 21 
NO MATTER WHAT 
GEORGE LAMOND COLUMBIA 1 3 15 19 73 
Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

- - 
"ANYTHING IS POSSIBLE!! 

(87793) Produced by Deborah Gibson 
and Lamont Dozier 

"DISAPPEAR 
From the X- ceptional new album, X. 

BILLBOARD DECEMBER 15, 1990 75 



î 
FOR WEEK ENDING DEC. 15, 1990 PPP TM STORE, ONE -STOP, AND RACK SALES REPORTS. 

COMPILED FROM A NATIONAL SAMPLE OF RETAIL 
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ARTIST TITLE 
LABEL & NUMBERS DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

1 1 1 13 

* * No. 1 * * 
VANILLA ICE 5 sex 95325 (9.98) 6 weeks at No. i TO THE EXTREME 

2 2 2 41 M.C. HAMMER A7 CAPITOL 92857 (9.98) PLEASE HAMMER DON'T HURT 'EM 

3 4 3 25 MARIAH CAREY A2 COLUMBIA 45202 (9.98 EQ) MARIAH CAREY 

4 3 5 4 WHITNEY HOUSTON ARISTA 8616 (10.98) I'M YOUR BABY TONIGHT 

O 12 32 3 MADONNA SIRE 26440 /WARNER BROS. (13.98) THE IMMACULATE COLLECTION 

6 5 4 7 PAUL SIMON WARNER BROS. 26098 (9.98) RHYTHM OF THE SAINTS 

0 9 9 10 BETTE MIDLER ATLANTIC 82129 (9.98) SOME PEOPLE'S LIVES 

® 8 8 36 WILSON PHILLIPS 3 SBK 93745 (9.98) WILSON PHILLIPS 

9 7 7 11 AC /DC ATCO 91413 (9.98) THE RAZORS EDGE 

10 10 10 12 GEORGE MICHAEL COLUMBIA 46898 (10.98 EQ) LISTEN WITHOUT PREJUDICE VOL. 1 

11 11 11 5 TRAVELING WILBURYS WILBURY 26324 /WARNER BROS. (10.98) VOL. 3 

12 6 6 7 U TOP WARNER BROS. 26265 (9.98) RECYCLER 

13 16 23 4 PHIL COLLINS ATLANTIC 82157 (14.98) SERIOUS HITS ... LIVE! 

14 13 13 21 POISON 2 ENIGMA 91813 /CAPITOL (9.98) FLESH AND BLOOD 

15 17 17 13 GARTH BROOKS A2 CAPITOL 93866' (9.98) NO FENCES 

16 14 15 37 BELL BIV DEVOE A2 MCA 6387 (10.98) POISON 

17 15 14 5 THE CURE ELEKTRA 60978 (9.98) MIXED UP 

18 18 18 4 CLINT BLACK RCA 2372' (9.98) PUT YOURSELF IN MY SHOES 

19 26 50 3 GUY MCA 10115 (9.98) THE FUTURE 

20 24 20 12 WARRANT COLUMBIA 45487 (9.98 EQ) CHERRY PIE 

21 20 16 10 VAUGHAN BROTHERS ASSOCIATED 46225/EPIC (9.98 EQ) FAMILY STYLE 

22 19 12 11 INXS A ATLANTIC 82140 (9.98) X 

O 49 - 2 RALPH TRESVANT MCA 10116 (9.98) RALPH TRESVANT 

24 22 19 37 SOUNDTRACK A2 EMI 93492 (10.98) PRETTY WOMAN 

25 23 25 6 LED ZEPPELIN ATLANTIC 82144 (54.98) LED ZEPPELIN 

26 21 22 39 THE BLACK CROWES DEF AMERICAN 24278 /GEFFEN (9.98) SHAKE YOUR MONEY MAKER 

Z] 69 - 2 CINDERELLA MERCURY 848 018 (9.98 EQ) HEARTBREAK STATION 

28 25 21 17 JON BON JOVI A2 MERCURY 8464734 (10.98 EQ) BLAZE OF GLORY /YOUNG GUNS II 

29 27 28 4 STEVE WINWOOD VIRGIN 91405 (9.98) REFUGEES OF THE HEART 

® 30 31 63 JANET JACKSON A4 JANET JACKSON'S RHYTHM NATION 1814 
A &M 3920 (9.98) 

31 29 24 14 DEEE -LITE ELEKTRA 60957 (9.98) WORLD CLIQUE 

32 31 26 4 PAUL MCCARTNEY CAPITOL 94778 (24.98) TRIPPING THE LIVE FANTASTIC 

33 28 29 4 SCORPIONS MERCURY 846 908 (9.98 EQ) CRAZY WORLD 

34 33 34 22 NELSON DGC 24290 /GEFFEN (9.98) AFTER THE RAIN 

35 77 - 2 NEW KIDS 
46959 

ON THE 
(998 

BEQ) LOCK NO MORE GAMES /REMIX ALBUM 
COLUMBIA 

® 36 40 26 NEW KIDS ON THE BLOCK A3 COLUMBIA 45129 (10.98 EQ) STEP BY STEP 

37 34 74 3 TESLA GEFFEN 24311 (9.98) FIVE MAN ACOUSTICAL JAM 

® 38 42 38 DAMN YANKEES WARNER BROS. 26159 (9.98) DAMN YANKEES 

39 32 27 13 QUEENSRYCHE EMI 92806 (9.98) EMPIRE 

® 71 - 16 YANNI PRIVATE MUSIC 2067 (9.98) REFLECTIONS OF PASSION 

41 50 87 3 DEBBIE GIBSON ATLANTIC 82167 (10.98) ANYTHING IS POSSIBLE 

42 40 39 5 EDIE BRICKELL & NEW BOHEMIANS GEFFEN 24304 (9.98) GHOST OF A DOG 

43 41 38 44 SLAUGHTER A CHRYSALIS 21702' (9.98) STICK IT TO YA 

44 42 35 74 MICHAEL BOLTON 3 COLUMBIA 45012 (9.98 EQ) SOUL PROVIDER 

45 37 33 12 TOO SHORT JIVE 1348 /RCA (9.98) SHORT DOG'S IN THE HOUSE 

46 44 41 11 L.L. COOL J DEF JAM 46888 /COLUMBIA (9.98 EQ) MAMA SAID KNOCK YOU OUT 

47 35 30 7 AL B. SURE! WARNER BROS. 26005 (9.98) PRIVATETIMES ... AND THE WHOLE 9! 

48 43 36 16 SOUNDTRACK A VARESE SARABANDE 5276/MCA (9.98) GHOST 

CI 81 113 3 BARRY MANILOW ARISTA 8644 (9.98) BECAUSE IT'S CHRISTMAS 

50 47 '54 8 CANDYMAN EPIC 46947 (9.98 EQ) AIN'T NO SHAME IN MY GAME 

51 62 64 5 VARIOUS ARTISTS CHRYSALIS 21799 (10.98) RED HOT & BLUE 

52 46 57 30 TONY! TONI! TONE! WING 841 902 /POLYDOR (8.98 EQ) THE REVIVAL 

53 45 45 12 PEBBLES MCA 10025 (9.98) ALWAYS 

® 57 62 49 UB4O VIRGIN 91324 (9.98) LABOUR OF LOVE II 

w 
3 
N 

I- 

L' 

O 
a 
vi ; 
CV 

F- 
X a 
= 

O 
6 

3 
ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

55 63 83 23 NEW KIDS ON THE BLOCK A2 COLUMBIA 46280 (8.98 EQ) MERRY MERRY CHRISTMAS 

56 56 75 11 CARRERAS - DOMINGO - PAVAROTTI LONDON 430433'POLVDOR (9.98 EQ) IN CONCERT 

57 39 37 12 SOUNDTRACK WARNER BROS. 26316 (9.98) TWIN PEAKS 

58 60 66 16 TRIXTER MECHANIC 6389 /MCA (9.98) TRIXTER 

59 48 43 19 WINGER ATLANTIC 82103 (9.98) IN THE HEART OF THE YOUNG 

60 64 69 8 DARYL HALL JOHN OATES ARISTA 8614 (9.98) CHANGE OF SEASON 

I 96 155 19 MANNHEIM STEAMROLLER A FRESH AIRE CHRISTMAS 
AMERICAN GRAMAPHONE 1988 (9.98) 

62 59 61 4 FREDDIE JACKSON CAPITOL 92217 (9.98) DO ME AGAIN 

63 61 53 12 RANDY TRAVIS WARNER BROS. 26310 (9 98) HEROES & FRIENDS 

64 54 52 25 KEITH SWEAT VINTERTAINMENT 60861 /ELEKTRA (9.98) I'LL GIVE ALL MY LOVE TO YOU 

65 53 49 22 ANITA BAKER ELEKTRA 60922 (9.98) COMPOSITIONS 

66 58 60 20 MAXI PRIEST CHARISMA 91384 (9.98) BONAFIDE 

(] 79 70 10 CARLY SIMON ARISTA 8650 (9.98) HAVE YOU SEEN ME LATELY? 

68 73 56 37 DEPECHE MODE SIRE 26081 /REPRISE (9.98) VIOLATOR 

ó9 91 90 22 HARRY CONNICK, JR. COLUMBIA 46146 (9.98 EQ) WE ARE IN LOVE 

70 72 72 35 HEART CAPITOL 91820 (9.98) BRIGADE 

71 51 44 5 BIG DADDY KANE COLD CHILLIN 26303 /REPRISE (9.98) TASTE OF CHOCOLATE 

72 55 47 11 JUDAS PRIEST COLUMBIA 46891 (9.98 EQ) PAINKILLER 

73 67 63 4 VAN MORRISON MERCURY 847 100 (9.98 EQ) ENLIGHTENMENT 

74 75 78 15 JANE'S ADDICTION WARNER BROS. 25993 (9.98) RITUAL DE LO HABITUAL 

75 65 65 33 JOHNNY GILL MOTOWN 6283 (8.98) JOHNNY GILL 

76 52 46 43 FAITH NO MORE SLASH 25878 /REPRISE (9.98) THE REAL THING 

77 66 51 9 MEGADETH CAPITOL 91935 (9.98) RUST IN PEACE 

78 68 48 9 IRON MAIDEN EPIC 46905 (9.98 EQ) NO PRAYER FOR THE DYING 

79 80 92 4 K.T. OSLIN RCA 2365 (9.98) LOVE IN A SMALLTOWN 

80 70 55 6 LYNCH MOB ELEKTRA 60954 (9.98) WICKED SENSATION 

81 82 81 22 STEVIE B LMR 2307 /RCA (9.98) LOVE & EMOTION 

82 90 104 4 ELTON JOHN MCA 10110 (39.99) TO BE CONTINUED... 

83 74 58 5 PET SHOP BOYS EMI 94310 (9.98) BEHAVIOR 

84 76 59 4 MORRISSEY SIRE 26221/REPRISE (9.98) BONA DRAG 

85 85 68 5 JIMMY BUFFETT MCA 10022' (9.98) FEEDING FRENZY 

86 95 108 3 JULIO IGLESIAS COLUMBIA 46857 (9.98 EQ) STARRY NIGHT 

87 86 67 55 PHIL COLLINS A3 ATLANTIC 92050 (9.98) ... BUT SERIOUSLY 

88 87 76 32 GARTH BROOKS CAPITOL 90897 (8.98) GARTH BROOKS 

89 84 82 19 BLACK BOX RCA 2221 (9.98) DREAMLAND 

0 120 153 24 
MANNHEIM 

RICAN GRAMAPHONE 
STEAMROLL 

AME 1984 
ER 

(99$) 
MANNHEIM STEAMROLLER CHRISTMAS 

0 100 85 13 REBA MCENTIRE MCA 10016 (9.98) RUMOR HAS IT 

92 78 73 67 THE RIGHTEOUS BROTHERS THE RIGHTEOUS BROTHERS GREATEST HITS 
VERVE 823 662 / POLYDOR (6.98 EQ) 

93 97 103 10 ROBERT JOHNSON COLUMBIA 46222 (11.98 EQ) THE COMPLETE RECORDINGS 

94 83 80 10 INDIGO GIRLS EPIC 46820 (9.98 EQ) NOMADS INDIANS SAINTS 

95 179 - 2 RUN -D.M.C. PROFILE 1401 (9.98) BACK FROM HELL 

96 98 89 65 MOTLEY CRUE A3 ELEKTRA 60829 (9.98) DR. FEELGOOD 

0 121 114 72 NEW KIDS ON THE BLOCK A3 COLUMBIA 40475 (6.98 EQ) NEW KIDS ON THE BLOCK 

9$ 160 170 3 MANNHEIM STEAMROLLER AMERICAN GRAMAPHONE 777 (9.98) FRESH AIRE 7 

99 101 94 53 THE KENTUCKY HEADHUNTERS MERCURY 838 744 (9.98 EQ) PICKIN' ON NASHVILLE 

® 107 100 75 DON HENLEY A2 GEFFEN 24217 (9.98) THE END OF THE INNOCENCE 

101 93 77 11 
THE ROBERT CRAY BAND FEATURING THE MEMPHIS 'ORNS MIDNIGHT STROLL 
MERCURY 846 652 (9.98 EQ) 

102 92 116 3 ROBERT PALMER EMI 93935' (9.98) DON'T EXPLAIN 

103 106 93 17 URBAN DANCE SQUAD ARISTA 8640 (9.98) MENTAL FLOSS FOR THE GLOBE 

® 169 - 26 VARIOUS ARTISTS A2 A &M 3911 (9.98) A VERY SPECIAL CHRISTMAS 

105 104 88 28 CONCRETE BLONDE I.R.S. 82037/MCA (9.98) BLOODLETTING 

106 105 98 21 VINCE GILL MCA 42321 (8.98) WHEN I CALL YOUR NAME 

107 94 99 9 THE SOUP DRAGONS BIG LIFE 842 985 /MERCURY (B.98 EQ) LOVEGOD 

108 89 79 14 LIVING COLOUR EPIC 46202 (9.98 EQ) TIME'S UP 

® 114 110 25 BAD COMPANY ATCO 91371 (9.98) HOLY WATER 

o Albums w'th the greatest sales gains this week. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification fo sales of 1 million units. with multimillion sellers indicated by a numeral folbwing the symbol. All albums 

available on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices (indicated by EQ), for labels that do not issue list prices, are projected from wholesale prices. © 1990, Billboard /BPI Communications, Inc. 
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Varèse Sarabande Records 
is proud to announce that the original soundtrack from 

has attained platinum status 
and we would like to thank and congratulate 

VARÈSE 
SARABANDE 

Varèse Sarabande Records, Inc. 
13006 Saticoy Street, North Hollywood, CA 91605 
Phone: (818) 764-1-72/ Fax:(818)765 -7801 

Maurice Jarre, 
Alex North, 

Paramount Pictures Corporation, 
and MCA Distributing Corporation 

Distributed by 
. MCA RECORDS 

VSD/VSC 5276 
TM & Copyrigh' 1490 by Paromount .ìctures 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) 

110 102 84 16 N.W.A RUTHLESS 7224 /PRIORITY (6.98) 100 MILES AND RUNNIN' 

111 88 71 15 PRINCE PAISLEY PARK 27493 /WARNER BROS. (12.98) GRAFFITI BRIDGE 

112 116 131 4 THE OUTFIELD MCA 10111 (9.98) DIAMOND DAYS 

113 111 107 38 ALAN JACKSON ARISTA 8623 (8.98) HERE IN THE REAL WORLD 

114 110 145 3 VARIOUS ARTISTS WINDHAM HILL 1098' (9.98) A WINTER'S SOLSTICE III 

115 119 121 5 DWIGHT YOAKAM REPRISE 26344' (9.98) IF THERE WAS A WAY 

116 118 112 121 NEW KIDS ON THE BLOCK 8 COLUMBIA 40985 (9.98 EQ) HANGIN' TOUGH 

117 108 102 21 ERIC JOHNSON CAPITOL 90517 (9.98) AH VIA MUSICOM 

118 113 111 6 DEEP PURPLE RCA 2421 (9.98) SLAVES AND MASTERS 

0 127 120 29 GEORGE STRAIT MCA 6415 (9.98) LIVIN' IT UP 

120 125 86 80 CLINT BLACK 2 RCA 9668 (8.98) KILLIN' TIME 

a 139 125 31 BILLY IDOL CHRYSALIS 21735 (9.98) CHARMED LIFE 

an 130 129 3 LEVERT ATLANTIC 82164 (9.98) ROPE A DOPE STYLE 

123 126 122 4 SURFACE COLUMBIA 46772 (9.98 EQ) 3 DEEP 

124 122 124 59 BILLY JOEL 3 COLUMBIA 44366 (9.98 EQ) STORM FRONT 

125 115 106 8 STYX A &M 5327 (8.98) EDGE OF THE CENTURY 

126 129 126 6 THE CHARLATANS U.K. BEGGAR'S BANQUET 2411 /RCA (9.98) SOME FRIENDLY 

127 103 91 12 NEIL YOUNG & CRAZY HORSE REPRISE 26315 (9.98) RAGGED GLORY 

128 109 95 7 INFORMATION SOCIETY TOMMY BOY 26258 /REPRISE (9.98) HACK 

129 133 141 23 GARY MOORE CHARISMA 91369 (9.98) STILL GOT THE BLUES 

130 124 119 64 AEROSMITH A4 GEFFEN 24254 (9.98) PUMP 

131 128 127 7 CHET ATKINS & MARK KNOPFLER COLUMBIA 45307 (8.98 EQ) NECK & NECK 

132 135 128 11 COCTEAU TWINS 4.A.D 93669/CAPITOL (9.98) HEAVEN OR LAS VEGAS 

133 99 96 61 AFTER 7 VIRGIN 91061 (9.98) AFTER 7 

134 112 97 8 SLAYER DEF AMERICAN 24307 /GEFFEN (9.98) SEASONS IN THE ABYSS 

0 147 - 2 LOOSE ENDS McA 10044 (9.9a) LOOK HOW LONG 

® 153 190 3 SISTERS OF MERCY ELEKTRA 61017' (9.98) VISION THING 

3D 173 168 126 PAULA ABDUL 7 VIRGIN 90943 (9.98) FOREVER YOUR GIRL 

® 183 191 3 FATHER M.C. UPTOWN 1006 /MCA (9.98) FATHER'S DAY 

43 151 136 100 SOUNDTRACK 2 ATLANTIC 81933 (9.98) BEACHES 

140 131 118 16 KEITH WHITLEY RCA 52277 (9.98) GREATEST HITS 

141 137 134 11 THE PARTY HOLLYWOOD 60980 /ELEKTRA (9.98) THE PARTY 

142 134 135 4 SOHO ATCO 91585 (9.98) GODDESS 

143 136 138 7 DAVID CASSIDY ENIGMA 7- 73554 (9.98) DAVID CASSIDY 

144 123 109 27 SNAP ARISTA 8536 (9.98) WORLD POWER 

145 144 139 15 DINO ISLAND 846481 (9.98) SWINGIN' 

146 117 105 15 ANTHRAX MEGAFORCE 846480 /ISLAND (9.98) PERSISTENCE OF TIME 

0 157 142 80 BOB MARLEY AND THE WAILERS 2 TUFF GONG 422-846-210/ISLAND (9.98 EQ) LEGEND 

® 171 174 21 IGGY POP VIRGIN 91381 (9.98) BRICK BY BRICK 

® 165 - 171 GEORGE WINSTON WINDHAMHILL 1025/A &M(9.98) DECEMBER 

150 150 158 13 STEELHEART MCA 6368 (9.98) STEELHEART 

151 132 115 7 10,000 MANIACS ELEKTRA 60962' (9.98) HOPE CHEST 

192 - 2 FRANK SINATRA CAPITOL 94777 (59.98) THE CAPITOL YEARS 

(a 164 159 41 ORIGINAL LO8315631 NDO(10.8 N CAST PHANTOM OF THE OPERA HIGHLIGHTS 
P OLYDOR EQ) 

154 148 130 11 ALIAS EMI 93908 (9.98) ALIAS 

155 145 154 54 KENNY G ARISTA 13- 8613 (13.98) LIVE 

TOP POP ALBUMS Al - (LISTED BY ARTISTS) 

10, 000 Maniacs 151 
The 2 Live Crew 172 

Paula Abdul 137, 158 
AC /DC 9,200 
Aerosmith 130 
After 7 133 
The Alarm 177 
Alias 154 
Anthrax 146 
Chet Atkins & Mark Knopfler 131 

Bad Company 109 
Anita Baker 65 
Bell Biv Devoe 16 
Black Box 89 
The Black Crowes 26 
Clint Black 18, 120 
Michael Bolton 44 
Jon Bon Jovi 28 
The Boys 186 
Breathe 181 
Edie Brickell & New Bohemians 42 
Garth Brooks 15, 88 
Jimmy Buffett 85 

Candyman 50 
Marìah Carey 3 

Mary- Chapin Carpenter 163 
Carreras - Domingo - Pavarotti 
David Cassidy 143 
The Charlatans U.K. 126 
Cinderella 27 
Cocteau Twins 132 
Phil Collins 13, 87 
Concrete Blonde 105 
The Connells 191 
Harry Connick, Jr. 69 
The Cure 17 

Kenny G 155 
56 Debbie Gibson 41 

Johnny Gill 75 
Vince Gill 106 
Grateful Dead 178 
Guy 19 
Jasmine Guy 169 

Daryl Hall John Oates 60 
M.C. Hammer 2 

The Jeff Healey Band 197 
Heart 70 
Don Henley 100 
Hi -Five 193 
Hindu Love Gods 185 
Whitney Houston 4 

Billy Idol 121 
Julio Iglesias 86 
Indigo Girls 94 
Information Society 128 
INXS 22 
Iron Maiden 78 

Freddie Jackson 62 
Janet Jackson 30 
Alan Jackson 113 
Jane's Addiction 74 

Damn Yankees 38 
Deee -Lite 31 
Deep Purple 118 
Cathy Dennis 173 
John Denver 195 
Depeche Mode 68 
Dino 145 

En Vogue 182 
Every Mother's Nightmare 165 

Faith No More 76 
Father M.C. 138 
Dan Fogelberg 199 

Jellyfish 183 
Billy Joel 124, 180 
Elton John 82 
Eric Johnson 117 
Robert Johnson 93 
Judas Priest 72 

Big Dagdy Kane 71 
The Kentucky Headhunters 99 
King Diamond 196 
King's X 171 

L.L. Cool J 46 
Led Zeppelin 25 
LeVert 122 
Living Colour 108 
Loose Ends 135 
Luke Feat. The 2 Live Crew 17 
Lynch Mob 80 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT). 

SINEAD O'CONNOR 2 
ENSIGN 21759 /CHRYSALIS (9.98) 

I DO NOT WANT WHAT I HAVEN'T GOT 

NEW 1 

166 148 30 

159 143 157 4 

160 141 117 13 

161 140 123 8 

PAUL MCCARTNEY 
CAPITOL 95379 (10.98) 

TRIPPING THE LIVE FANTASTIC HIGHLIGHTS 

PAULA ABDUL VIRGIN 91362 (9 98) SHUT UP AND DANCE 

SLAUGHTER CHRYSALIS 21816 (6.98) STICK IT LIVE 

KATHY MATTEA MERCURY 842 330' (8 98 EQ) A COLLECTION OF HITS 

TESTAMENT MEGAFORCE 82143' /ATLANTIC (9.98) SOULS OF BLACK 

JEFFREY OSBORNE ARISTA 86zo (9.98) ONLY HUMAN 

167 

168 

169 

170 

171 

142 

161 

156 

159 

138 

163 

144 

146 

184 

167 

101 

156 

174 

175 

176 

155 147 

146 

152 

162 

163 

152 

137 

MARY -CHAPIN CARPENTER 
COLUMBIA 46102' (8.98 EQ) 

SHOOTING STRAIGHT IN THE DARK 

FRANK SINATRA REPRISE 26340' (59 98) THE REPRISE COLLECTION 

EVERY MOTHER'S NIGHTMARE 
ARISTA 8633 (9.98) 

EVERY MOTHER'S NIGHTMARE 

TAKE 6 REPRISE 25892 (9.98) SO MUCH 2 SAY 

HANK WILLIAMS, JR. WARNER /CURB 26453' /WARNER BROS. (9.98) AMERICA (THE WAY I SEE IT) 

ORIGINAL LONDON CAST POLYDOR 831 273 (17.98 EQ) PHANTOM OF THE OPERA 

JASMINE GUY WARNER BROS. 26021 (9.98) JASMINE GUY 

LUKE FEATURING THE 2 LIVE CREW 
LUKE 91424 /ATLANTIC (9.98) 

BANNED IN THE U.S.A. 

KING'S X MEGAFORCE 82145 /ATLANTIC (9.98) FAITH HOPE LOVE BY KING'S X 

THE 2 LIVE CREW LUKE 107 (9 98) AS NASTY AS THEY WANNA BE 

CATHY DENNIS POLYDOR 847 267 (9.98 EQ) MOVE TO THIS 

BOBBY MCFERRIN EMI 92048 (10.98) MEDICINE MUSIC 

WHISPERS CAPITOL 92957 (9.98) MORE OF THE NIGHT 

BONNIE RAITT 2 CAPITOL 91268 (8.98) NICK OF TIME 

THE ALARM I.R.S. 13056' /MCA (9.98) STANDARDS 

GRATEFUL DEAD ARISTA 8634 (19.98) WITHOUT A NET 

RATI ATLANTIC 82127 (9.98) DETONATOR 

RE-ENTRY 

178 166 

149 143 

190 183 

RE-ENTRY 

168 172 

RE-ENTRY 

188 

189 

190 

191 

192 

NEW 

181 173 

172 160 

185 164 

184 181 

180 178 

187 

175 

199 

NEW 1 

200 

198 191 

199 188 

200 198 

199 27 

182 10 

179 13 

176 120 

BILLY JOEL 2 
COLUMBIA 40121 (11.98 EO) 

GREATEST HITS VOL. I & II 

BREATHE A &M 5320 (8.98) PEACE OF MIND 

EN VOGUE ATLANTIC 82084 (9.98) BORN TO SING 

JELLYFISH CHARISMA 91400 (9.98) BELLY BUTTON 

BARBRA STREISAND 3 
COLUMBIA 09557' (5.98 EQ) 

A CHRISTMAS ALBUM 

HINDU LOVE GODS GIANT 24406 /REPRISE (9.98) HINDU LOVE GODS 

THE BOYS 
MOTOWN 6302 (9 981 

THE BOYS 

THE POGUES ISLAND 846 999 (9.98) HELLS DITCH 

VAN MORRISON MERCURY 841 970 1 (9.98 EQ) THE BEST OF VAN MORRISON 

VARIOUS ARTISTS 
NARADA 63095/MCA (9.98) 

THE NARADA WILDERNESS COLLECTION 

RUSH MERCURY 838 936' (19.98 EQ) CHRONICLES 

THE CONNELLS TVT 2580 (8.98) ONE SIMPLE WORD 

VARIOUS ARTISTS ELEKTRA 60940' (19.98) RUBAIYAT 

HI -FIVE JIVE 13281' /RCA (9.98) HI-FIVE 

THE REPLACEMENTS SIRE 26298 /WARNER BROS. (9.98) ALL SHOOK DOWN 

Megadeth 77 
George Michael 10 
Bette Midler 7 

Gary Moore 129 
Morrissey 84 
Van Morrison 73. 188 
Motley Crue 96 

N.W.A 110 
Nelson 34 
New Kids On The Block 35. 36. 
55. 97, 116 

Sinead O'Connor 156 
ORIGINAL LONDON CAST 

Phantom Of The Opera 168 
Phantom /Highlights 153 

0 Jeffrey Osborne 162 
K.T. Oslin 79 
The Outfield 112 

Robert Palmer 102 
98 The Party 141 

Pebbles 53 
7 Pet Shop Boys 83 

The Pogues 187 
Poison 14 
Iggy Pop 148 

Madonna 5 
Barry Manilow 49 
Mannheim Steamroller 61, 90, 
Teena Marie 198 
Bob Marley And The Wailers 14 
Kathy Mattea 160 
Paul McCartney 32,157 
Reba McEntire 91 
Bobby McFerrin 174 

JOHN DENVER 
WINDSTAR 53334' /AMERICAN GRAMAPHONE (10.98) 

FLOWER THAT SHATTERED THE STONE 

KING DIAMOND ROADRACER 9346 (9.98) THE EYE 

THE JEFF HEALEY BAND ARISTA 8632 (9.98) HELL TO PAY 

TEENA MARIE EPIC 45101 (9.98 EQ) IVORY 

DAN FOGELBERG FULL MOON 45059'/EPIC (9.98 EQ) THE WILD PLACES 

AC /DC A'° ATLANTIC 16018 (6.98) BACK IN BLACK 

Maxi Priest 66 
Prince 111 

Queensryche 39 

Bonnie Raitt 176 
Ratt 179 
The Replacements 194 
The Righteous Brothers 92 
The Robert Cray Band 101 
Run -D.M.C. 95 
Rush 190 

Scorpions 33 
Carly Simon 67 
Paul Simon 6 
Frank Sinatra 152, 164 
Sisters Of Mercy 136 
Slaughter 43.159 
Slayer 134 
Snap 144 
Soho 142 
SOUNDTRACK 

Beaches 139 
Ghost 48 
Pretty Woman 24 
Twin Peaks 57 

The Soup Dragons 107 

Steelheart 150 
Stevie B 81 
George Strait 119 
Barbra Streisand 184 
Styx 125 
Al B. Sure! 47 
Surface 123 
Keith Sweat 64 

Take 6 166 
Tesla 37 
Testament 161 
Tony! Toni! Tone! 52 
Too Short 45 
Traveling Wilburys 11 
Randy Travis 63 
Ralph Tresvant 23 
Trixter 58 

UB40 54 
Urban Dance Squad 103 

Vanilla Ice 1 

VARIOUS ARTISTS 
The Wilderness Collection 189 
Red Hot & Blue 51 
Rubaiyat 192 

A Very Special Christmas 104 
A Winter's Solstice Ill 114 

Vaughan Brothers 21 

Warrant 20 
Whispers 175 
Keith Whitley 140 
Hank Williams, Jr. 167 
Wilson Phillips 8 
Winger 59 
George Winston 149 
Steve Winwood 29 

Yanni 40 
Dwight Yoakam 115 
Neil Young & Crazy Horse 127 

ZZ Top 12 
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IMAGO LABEL TO EMERGE 
(Continued from page 8) 

Of Fools, an English band headed 
by singer /songwriter Roy White. 
The only other act signed to the la- 
bel so far is Australia's Baby Ani- 
mals, which is scheduled to issue its 
first album in June. 

In a statement, Ellis says, "The 
music to be purveyed by Imago is 
and will continue to be derived from 
the entertainment spectrum known 
loosely as 'pop rock.' " He adds, 
"That is the music that I like: music 
with a beat, good melodies, and in- 
teresting lyrics. I like to tap my foot 
and sing along -I think everybody 
does." 

Citing his track record of launch- 
ing such superstars as Jethro Tull, 
Huey Lewis & the News, Pat Bena- 
tar, and Billy Idol, Ellis says he be- 
lieves in cultivating an artist's per- 
sona. 

In keeping with his policy of tak- 
ing on acts that bear "the personal 
stamp of the chairman," Ellis says 
it is impossible to determine what 
size the Imago roster will be at any 
given time. "If you take on more 
than you can handle, you dissipate 
the staff and reduce the chances of- 
your acts being successful," he ex- 

THE 

ima 'gó) 
RECORDING COMPANY 

plains. So far, he says, one other act 
is close to being signed. 

Ellis recalls that when he sold his 
partnership in Chrysalis to Wright, 
he took a hiatus, figuring that 
someday he would launch his own 
label. "What I didn't figure," he ad- 
mits, "is that it would take six 
years." 

Explaining the delay, Ellis says, 
"Over the years I've watched start- 
up labels, and they usually find fi- 
nancing first, hire highly paid exec- 
utives, drive to work in their expen- 
sive cars, and then show up on the 
first day and stare at each other. At 
that point, the A &R people hire the 
first eight bands that walk by. I 
wanted to start with product, which 
meant I had to go out and find acts 
that I loved." 

In an interview with Billboard fol- 
lowing the unveiling, Ellis set the 
record straight on the label's unusu- 
al name: "It's quite simple, really. 
I'm used to having a name that is 
very personal," he said, noting that 
Chrysalis, aside from being an ad- 
aptation of his last name and his 
partner's first name, denotes the 
second stage in an insect's develop- 
ment. "The imago stage," he contin- 
ues, "is the third, sexually mature 
adult stage, and that seemed to me 
to be terribly appropriate. I spent 
17 -20 years of my life in the develop- 
ment stage. Now I'm a big boy. I 
feel older and more confident of my 
own judgment." 

Emphasizing his commitment to 
the new venture, Ellis says he is 
moving his family of seven from 
London to New York. "The business 
I know is in America," he says. 
"That's where I feel most comfort- 
able." 

U.K.'s Our Price 
vid chain expanding 

... see page 37 

RECORD YOUR CD'S ON 
THE WRONG TAPE AND 

YOU'LL FIND YOURSELF IN A 
STICKY SITUATION. 

hats ...me World's First Cassettes Designed For Recording CD's 

That _-.' 
A 

,. 

RECORDING ` co CASSETTES iOQ:. ` 

1983 Marcus Ave., Suite 201, Lake Su -ess, NY 11042 
Canada: H.Roy Gray Ltd., 14 Laidlaw Blvd , Mtrkham, Ontario L3P1W7 

(That s America Inc.. Subsidiary of Tayc Yuder Co.. _C., Tokyo. Japan) 

FOR DEALERS ONLY - NOW ORDER THAT'S HERE 
AI IZONA: American Video Association, Chardler (602) 892-3553; 

CALIFORNIA: Car Stereo Distrbutors, Buena Park (800) 950 -0011; COLOFADO: Encore Distributors, Denver (800) 334 -231:4; 
CONNECTICUT: Elecronic Wholesale, Inc.. Norwich (800) 243 -4395; Audio One. Stratford (800) 828 -3461; 

GEORGIA: Tape Warehouse, Chamblee (404) 458 -1679; ILLINOIS: S & R Electroni:, Rosemont (8001 772 -244e; 
MAINE: Nelson & Smal , - ortland (800) 341 -0780; MICHIGAN: Gram Distributing Co , Inc., Marne (616) 677 -5225; 

Vinyl Vendors Kalamazoo (800) 446 -0006; Producer's Taie Service, Troy (800) 969 -6909; 
MINNESOTA: Electric Fetus, M nneapolis (612) 870 -1747; NEW JERSEY: -forth American Digital. Englewood (800) 367 -5422; 

NEW YORK: Triumph Sales. Schodock Landing (518) 732 -4185: V b V Distributors. Edgewood (800) 486 -2750 
American Merchandisers, Holbrodc (800) 223 -7482; Roll n Rock, Plainview 1,600) 942 -7655; A V Comm. Freeport (516) 223 -257C; 

Budget Tapes and Discs, Everett (206) 355 -7066; NORTH CAROLNA: CC Sales, Burlington (800) 868 -2462; 
PENNSYLVANIA: Tape Wold, Butler (800) 245 -6000; PUERTO RICO: computer Concepts, Hato Rey (8)9) 765 -1243; 

Bonnin Electronics, Santurce (809) 725 -4765; WISCONSIN: R3iio Doc-ors, Mi waJkee (800) 242 -9641 

For your nearest THAT'S dealer, call 1- 800 -553 -4355 and en er th> code Lb 
°b3 when asked. 
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largely comprises current titles, was 
"prompted by the fact that our India- 
napolis shipping depot will be closed 
the 20th and 21st because it is being 
physically rearranged," says Jim Ca- 
parro, senior VP of sales. PGD will 
be shipping more product through 
the facility beginning Jan. 1, he says, 
and to allow for that, the plant is be- 
ing upgraded. Caparro says it is easi- 
er to sell off the product stored there, 
instead of moving product around so 
that the work can be done. 

PGD's deal is divided into three 
packages of current titles, with each 
carrying a different discount, which 
Caparro declines to reveal. 

One package includes titles from 
Bon Jovi, Cinderella, the Kentucky 
Headhunters, Van Morrison, Scorpi- 
ons, Kathy Mattea, and the "Three 
Tenors" album. The second category 
contains titles from Oleta Adams, 
Cathy Dennis, Robin Harris, and 
Tony! Toni! Toné! The third discount 
level applies to Janet Jackson and the 
Jam Harder compilation project titles. 

But in addition to closing the India- 
napolis distribution facility, officials 
in the PGD camp apparently had the 
same concerns as Uni's Lewis. For in- 
stance, Jeff Brody, Mercury senior 
VP of sales, adds, "Everybody is try- 
ing to buy more closely now because 
of the economy and this program al- 
lows us to make sure that our ac- 
counts keep our product in stock." 

R DEALS OFFERED TO RETAILERS DECEMBE 
(Continued from page 7) 

sales Craig Applequist. "They asked 
us if we could come up with a pro- 
gram and we responded. They were 
looking for things that would be safe 
that they knew would be usable to 
put in the racks. So yes, this program 
is to help the retailers ... but we re- 
acted to demand." 

CBS is dealing both current and 
catalog greatest -hits packages, offer- 
ing 5% discounts for front -line titles 
and 8% for albums in the Best Value 

line. 
At 'Uni, Luke Lewis, senior 

VP /GM of audio distribution, says 
the company is dealing quite a few ti- 
tles but not in response to the weak 
economy. 

"We see it as an aggressive move 
to make sure that we are positioned 
properly," he says. "We are compet- 
ing for market share and space, and 
we would like to finish the year up 
with a bang." 

Also, Lewis notes that a lot of re- 
tailers currently are buying cautious- 
ly in view of the economy, "and we 
wanted to make sure they didn't run 
out of our titles." 

For selected front -line titles, Uni is 
offering 10% off cassette orders and 
5% on CDs. That deal does not offer 
extended dating, but a similar one for 
best -selling budget titles allows re- 
tailers to pay in March. 

"We are currently dealing quite a 

few titles," he notes, including some 
country and R &B. Also, the company 
now handles Raffi's catalog and in- 
cluded his titles in the program. An- 
other artist, George Strait, is enjoy- 
ing pretty good sales with his current 
album, "Livia' It Up," so Uni added 
his catalog titles to the deal. Motown 
also is participating, with titles from 
the Boys, Marvin Gaye, and Johnny 
Gill. 

Meanwhile, PGD's program, which 

Randleman Reports 13% Second -Quarter Profit Drop 
BY DON JEFFREY 

NEW YORK -The Handleman Co., 
hurt by sluggishness at its retail ac- 
counts and by disappointing music 
sales, reports that second -quarter 
profits were below last year's. 

For the three -month period that 
ended Oct. 27, the music and video 
rackjobber posted net income of $11.5 
million, 13.4% lower than in the same 
quarter last year, on overall revenues 
that went up 6.3% to $218 million. 

This year's second quarter marked 
the first time Handleman's video rev- 
enues topped its music revenues. Vid- 
eo jumped 12.2% to $104.8 million; 
music rose only 2.7% to $97.7 million. 

The company also notes that the 
music results include revenues from 

the Interstate subsidiary that was ac- 
quired in January. Without Inter- 
state, Handleman's second- quarter 
music sales would have been lower 
than last year's. 

The big increase in video revenues, 
coupled with the slow growth in mu- 
sic, depressed Handleman's gross 
profit margin, which fell to 24.7% in 
the quarter from 24.9% last year. Vid- 
eo, particularly hit product, carries 
lower margins than does other enter- 
tainment software. 

For the first six months of this fis- 
cal year, Handleman reports that net 
profit fell 12.6% from last year's level 
to $16.6 million on a 9.6% increase in 
revenues to $364.3 million. 

Handleman's biggest stumbling 
block in the quarter was tepid growth 

in mass -merchandise retailing. 
Kevin Moore, analyst with The 

Ohio Company, says, "Handleman's 
account base is experiencing slow 
sales." The rackjobber's two biggest 
accounts are the discount chains K 
mart and Wal -Mart, which together 
account for at least 60% of Handle - 
man's revenues. 

Handleman's profits were also de- 
pressed by higher expenses in rela- 
tion to sales. The selling, general, and 
administrative expenses were "up 
pretty substantially," Moore notes. 

Reasons for the big SG &A in- 
crease-up 17% in the quarter to 
$34.3 million -include relocation of a 
Video Treasures manufacturing 
plant and writeoffs for equipment 
that was upgraded. 

Moore also says Handleman "sacri- 
ficed some sales" in the second quar- 
ter to prevent heavy fourth -quarter 
returns of product, which hurt the 
bottom line last year. In the quarter, 
the company shipped less product 
than in the previous year, the analyst 
says. "If sales are stronger than ex- 
pected, they can ship more." 

Handleman's stock has been lan- 
guishing lately, closing at $10.625 a 
share at press time. Although Moore 
believes the stock is undervalued at 
that price, he advises investors to 
hold but not buy shares at present. 
"Third- quarter earnings will proba- 
bly be lower than last year's." 

In the second quarter, Handleman 
earned 35 cents a share, down from 
41 cents last year. 

INDIE PROMOTION: THE NEW REALITIES 
(Continued from page 5) 

ness. 
"The Isgro thing was a dark cloud 

over our industry," Marko Babin- 
eau, GM of DGC Records, said at a 
panel at the National Assn. of 
Broadcasters conference in Boston 
this September. "Right or wrong, 
whatever the man did, however any- 
one wants to judge it, the point is it 
put a very strong dark image and 
blemish on our industry ... I think 
the one good thing that came out of 
all these trials and investigations 
was [that it] put a clamp on the busi- 
ness, and we came back to reality 
and said, `What are we doing 
here ?' " 

Babineau added, "Do we use inde- 
pendents? Sure we use indepen- 
dents. Do they help us? Sure they 
help us. When they become a prob- 
lem, I don't use them." 

"All this has brought up a sense of 
reality of where we are in this busi- 
ness," Elektra Entertainment senior 
VP /GM Brad Hunt said at the same 
panel. "We had pushed the bound- 
aries about as far as they were go- 
ing to go- radio, the independents, 
the record companies. I mean, it was 
this fireball that was just kind of 
rolling along." 

Most label executives polled about 
pop promotion acknowledge that 
their companies are continuing to 
use the services of independents. 
"We have not backed off of using in- 

dependents," one says. "Our use of 
independents has been pretty con- 
stant. They complement our promo- 
tion staff. We've found the right lev- 
el of involvement." 

A CBS source says the label is us- 
ing indies on most of its pop acts (in- 

cluding its top new artist Mariah 
Carey, whose first single was 
worked heavily by outside promot- 
ers). Another major -label promotion 
executive says his company has used 
indies on "almost all" of its pop art- 
ists "at some place or time." A third 

estimates that his label brings in in- 
dies on about 60% of its pop releases. 

Indies are generally used at the 
behest of management, one execu- 
tive says: "[For the managers], it's a 
situation of `I am going to war, and I 
want as many tanks or planes as the 
other guy ... We can take the hill 
without the independents, but with 
the indies, we can blow the hill 
away.' " 

Despite the involvement of man- 
agers, over the last two years labels 

`They no longer try 
to own, buy, or sell 
radio programmers' 

have shifted from using manage- 
ment firms as a conduit for indepen- 
dent promotion money to dealing di- 
rectly with the independents. 

GOING DIRECT 

"My sense is that most people are 
going direct these days," one senior 
promotion executive says. "All the 
major labels are direct, that's the 
way it is now," adds another. 

According to the CBS source, Co- 
lumbia-long a major employer of 
independents -has gone direct to 
promoters at least since the regime 
of former promotion VP Mark Ben - 
esch. Most sources concur that the 
shift back to direct hiring of indies 
has taken place over the last couple 
of years. One major -label chief exec- 
utive says his company never 
stopped hiring the promoters direct- 
ly. 

For a while, the CBS source says, 
"when it got shaky, we got out of 
the business. We were one of the 
first companies to go back and deal 
with them directly." 

The source further explains, "If 
you're going to deal with the indies, 

you're better off dealing direct with 
them than through a third party. 
That way, you can find out if they're 
scamming you or if they're really 
dealing with radio." 

"You have better control over the 
expenditures, and over what records 
are being worked," says a top pro- 
motion executive. "If you control the 
priorities at the independent level, 
you control the situation." 

Warner Bros., historically opposed 
to the use of independents, has ac- 
quiesced to their indirect use in re- 
cent years. But it still avoids dealing 
with them directly. 

"As far as I know, [Warner Bros. 
hasn't] gone direct, and they don't 
have any plans for it," says one 
knowledgeable source. "They're 
down on it, but they've felt the com- 
petitive crunch as a result of not hav- 
ing them ... I think there's a lot of 
frustration there as a result of not 
going direct." 

The source says that Detroit - 
based Dick Williams acts as "an out- 
side point man," quarterbacking in- 
dies for various Warner acts. 

CAN'T BREAK A RECORD 

Heard frequently in discussions 
with top executives is the theme that 
the indies are no longer the major 
fulcrum in securing a top 40 hit. 

"Clearly what indies can't do is 
make a hit," an executive says. "You 
can't hype records anymore. Ulti- 
mately what it does is buy a quick 
profile." 

Another promotion staffer says 
bluntly, "You can't break a record 
through independents anymore." He 
explains that while small- market 
outlets interact with the indies to get 
information about label priorities 
and radio promotions, the leading 
major- market stations will no longer 
deal with independents. 

"The big boys don't need that," 
the source says. "They have their 

own relationships at the labels." 
The clout of the indies has de- 

creased at radio, one promotion exec- 
utive notes. "The word `claim' has 
pretty much gone out of business ... 
You say, `You hire this guy, you'll 
get 50 stations' -it's just not gonna 
happen." 

"The idea of owning an individual 
programmer or radio station has di- 
minished completely," another says. 
"They no longer try to own, buy, or 
sell radio programmers." 

Another ranking label source says 
that while some indies still have 
enough control at certain stations to 
block airplay on a single they are not 
working, the number of such sta- 
tions "is really minimal." 

Most top label staffers agree that 
independent promotion fees are not 
going up and that when extra money 
is spent, it is to heat up a sluggish 
record or to make a splash as a new 
label in the marketplace. 

"I think fees go up for certain proj- 
ects, but I haven't really changed my 
fees for years on a per -station basis," 

says a promotion executive. 
He continues, "In any situation 

where the prices have gone up, it's 
been solely at the discretion of the 
record company ... The way the in- 
dies look at it, when something goes 
out at an extraordinary price, it 
sends out a signal that there's a 
problem with the record." 

"In some cases [prices have] gone 
up," a senior executive says. 
"There's going to be a climate con- 
ducive to the prices going up. Some 
guys are willing to pay more money 

. You've got [new labels] coming 
into the industry with a bankroll, 
knowing that they're going to have 
to make an impression." 

"There is a loosening, where some 
companies might be desperate, and 
they figure by spending more money 
they get a guarantee," another top 
label executive says. 

But he adds that, while in two or 
three instances certain companies 
were spending $60,000- $80,000 on 
certain records," labels are enter - 

(Continued on next page) 

GEORGE JONES LEAVES EPIC AFTER 18 YEARS 
(Continued from page 9) 

years -was dropped by the company y 

in 1986. And Merle Haggard left Epic 
earlier this year after having been 
there since 1982. Cash has since 
signed with Mercury and Haggard 
with Curb. 

Jones, who was nominated this 
year for induction into the Country y 
Music Hall of Fame, scored his last 
No. 1 for Epic in 1983 and his last top 
5 in 1988. 

A representative at Jones' booking 
agency says that Kyle Lehning will 
produce the singer's next project, and 
a member of Lehning's staff con- 
firmed that it would be for MCA. 
Lehning currently produces Randy C 

Travis, Dan Seals, and Baillie & the 

Boys. For the past several years, 
Jones has been produced by Billy 
Sherrill. 

Bruce Hinton, president of MCA 
Records /Nashville, declines to say if 
Jones will join the label's roster. "We 
can't make any official comment on it 
yet," he notes. 

Jones, 59, first entered the charts 
in 1955 on the Starday label with 
"Why, Baby, Why." He has had 13 

No. 1 hits, nine as a soloist and four 
as a duet partner with either Tammy 
Wynette or Haggard. In 1981, Jones 
won a Grammy for best country vo- 
cal performance by a male. He has 
also won several Country Music 
Assn. awards. 
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Compiled from a national 
sample of radio playlists. 

TITLE ARTIST 
LABEL & NUMBER/DISTRIBUTING LABEL 

5 6 7 

* * No. 1 * * 
MCA 53953 

GOTTA LOVE SOMEONE ELTON JOHN 
1 week at No. 1 

2 3 4 11 
MORE 

24 
THAN WORDS CAN SAY ALIAS 

EMI 503 

3 1 1 11 FROM A DISTANCE BETTE MIDLER 
ATLANTIC 4.87820 

4 2 3 10 
IMPULSIVE WILSON PHILLIPS 

5 4 2 14 LOVE COLUMBIA 
MARIAH CAREY 

6 6 7 10 SO C LOS E DARYL HALL JOHN OATES 

0 8 10 9 I'MMYAOUR BABY TONIGHT . WHITNEY HOUSTON 

® 14 15 7 BERCAUSEE (LOVE YOU (THE POSTMAN SONG) STEVIE B 

9 7 5 11 BETATER NOT TELL HER CARLY SIMON 

IO 12 12 6 NEW YOR KMINUTE DON HENLEY 

11 9 8 12 STilltti 6D 
HEART 

IZ 13 13 7 
EN AND ONLY MAN STEVE WINWOOD 

13 10 9 15 
RHYTHM OF THE RAIN DAN FOGELBERG 
FULL 

I4 15 21 8 WHERE DOES MY HEART BEAT NOW CELINE DION 

15 11 11 16 
INDON'T WANT TO TALK ABOUT IT ROD STEWART 

CD 17 25 5 
THE SHt0059SHOOP SONG (IT'S IN HIS KISS) CHER 

17 20 24 6 COLUMBIA HFISB TIME SURFACE 

18 16 19 9 
LLOSToSOUL BRUCE HORNSBY & THE RANGE 

19 22 26 5 OÑ 
HERE 

476 -4 /MERCURY 
OLETA ADAMS 

® 23 28 7 I COULDN'T HELP MYSELF SARA HICKMAN 
ELEKTRA 

21 19 18 29 
Iv DON'T HAVE THE HEART JAMES INGRAM 

22 18 14 20 SOMTETHIIN GHAPPENED ON THE WAY ... PHIL COLLINS 

Q 28 32 5 
CRAZY IINtLTOVE KENNY ROGERS 

24 21 17 15 
CLOSE A O YOU MAXI PRIEST 

25 O29 42 4 
DOES 

1535 
SHE LOVE THAT MAN? BREATHE 

A 

26 O37 49 3 

** *POWER PICK * ** 
I'M NOT IN LOVE WILL TO POWER 
EPIC 34 -73636 

27 24 16 16 
SAY 

1A 19 
PRAYER BREATHE 

A &M 5 

28 25 22 17 
UNCHAINED MELODY THE RIGHTEOUS BROTHERS 

29 27 23 24 
OH GIRL 

8 PAUL YOUNG 
COLUMBIA 373377 

30 O 32 36 6 
FREEDOM GEORGE MICHAEL 
COLUMBIA 38 73559 

THE 31 33 45 3 
WAY YOU DO THE THINGS YOU DO UB40 

VIRGIN 4 -98978 

32 43 47 3 
FOR YOU THE OUTFIELD 
MCA 53935 O 45 _ 2 S&M HO1W M536 E THE WAY STYX 
A 

34 34 35 22 AND 
G 

SO 
COLUMBIA 

GOES BILLY JOEL 

35 38 38 4 ME-U=BLUE GLENN MEDEIROS (FEAT. THE SYTLISTICS) 
MCA 

36 31 33 9 FIRE BOFPEDEN JUDY COLLINS 

37 26 20 13 SOULRAINS PIRATION ANITA BAKER 

® 49 50 4 HANG IN LONG ENOUGH PHIL COLLINS 
ATLANTIC 4-87800 

39 NEW 1 

***HOT SHOT DEBUT*** 
FAA, g IT L OF DREAMS DAVE KOZ 

40 39 39 25 sRELoEASE ME WILSON PHILLIPS 

41 30 27 9 
LYIN' TO MYSELF DAVID CASSIDY 
ENIGMA 4 -75084 

42 35 29 11 
SHOW4M EHEAVEN MARIA MCKEE 

43 O NEW L 
REAL REAL GONE VAN MORRISON 
MERCURY LP CUT 

44 0 NEW ' 1 
MAKE 12'6! ITH YOU TEDDY PENDERGRASS 
ELEKTRA 916 

45 42 37 13 
CAN'T STOP AFTER 7 
VIRGIN 498961 

46 41 34 20 S$ 0 P RUNNING AWAY BRENDA RUSSELL 

47 45 31 13 
NEVER I4 N As MILLION YEARS LAURA BRANIGAN 

48 36 30 19 AHREART0OF STONE TAYLOR DAYNE 

49 44 40 25 KING3OF WISHFUL THINKING GO WEST 

50 40 43 16 PRAYING FOR TIME GEORGE MICHAEL 
COLUMBIA 38 -73512 

O Records with the greatest airplay gains this week. Videoclip availability. © 1990, 
Billboard /BPI Communications, Inc. 

INDIE PROMOTION: THE NEW REALITIES 
(Continued from preceding page) 

taining "a more practical, more func- 
tional relationship" with the indies. 

SBK, one new label that has made 
a deep impression on the charts with 
such acts as Wilson Phillips and Va- 
nilla Ice, has not been investing 
heavily in the indies, according to a 
top company executive. 

"We're probably one of [the in- 
dies'] smallest customers," says 
SBK executive VP /GM Daniel 
Glass. "We believe in them, but I 
wouldn't say we rely heavily on 
them. 

"We use indie promoters. They've 
been great for us, but they're only 
one part of our plan. We haven't 
spent more money [on indies] from 
day one than we planned to." 

Glass adds, "People who consider 
[indie promoters] enemies or adver- 
saries are stupid. They're just part 
of marketing plans. But if you de- 
pend on them, you won't be in busi- 
ness very long." 

CHANGING FACES 

As the landscape has changed, so 
have some faces, and some of the 
major independent players of the 
past are out of the business, accord- 
ing to another executive: "There are 
a number of old -line guys -the 
[Fred] DiSipios and Isgros -who are 
long lost and have left the scene." 

But the business largely remains 
the same as it has in recent years, 
another source says. "It's either the 
same major players, or guys who 
worked for the major players carry- 
ing on." 

DiSipio, one of the major indepen- 
dent powers of the '80s and a central 
figure in Dannen's "Hit Men," has 
left the independent promotion busi- 
ness; he has sold his Cherry Hill, 
N.J. -based operation to former asso- 
ciate Ron Kyle. It is unlikely he will 
make a return: DiSipio suffered a 
major heart attack recently and un- 
derwent quadruple- bypass surgery. 

Cleveland promoter Gary Bird is 
also inactive; his turf is now being 
worked by Mike Minnochio. Buffalo, 
N.Y. -based Jerry Meyers has also de- 
parted the industry. 

Isgro, who was not available for 
comment, is active in management; a 
recent press release announced 
RCA's signing of his client Georgio. 
A source reports without elaboration 
that Isgro is not completely out of 
the independent promotion business. 

In the current field, Chicago-based 
Jeff McClusky and the L.A. -based 
team of Larry Frazen and Larry To- 
lin (who have diversified into man- 
agement, with Paula Abdul their 
best -known client) are often men- 
tioned by sources as the top men in 
the field. 

Assistance in preparing this story 
was provided by Ken Schlager and 
Ken Terry in New York. 

NOVEMBER CERTIFICATIONS 
(Continued from page 9) 

ed studio album to go double- plati- 
num since "Simple Dreams," the 1977 
album that advanced to the 3- million- 
sales plateau last month. In addition, 
that album's classic single, "Blue 
Bayou," went platinum last month. 

New Kids On The Block's debut al- 
bum topped the 3- million -sales mark, 
which means that all three of the 
Kids' pop- oriented studio albums 
have gone triple- platinum. In addi- 
tion, their "Merry Merry Christmas" 
album is double- platinum. 

In addition to "To The Extreme," 
five other albums were certified gold 
and platinum simultaneously: George 
Michael's "Listen Without Prejudice, 
Vol. 1," Warrant's "Cherry Pie," 
INXS' "X," AC /DC's "The Razors 
Edge," and the Vaughan Brothers' 
"Family Style." 

Jose Carreras, Placido Domingo, 
and Luciano Pavarotti's "In Con- 
cert" -the biggest classical album of 
the year -went gold last month. 

And Prince's "Graffiti Bridge" 
went gold but not platinum. Prince's 
previous release, the "Batman" 
soundtrack, went double -platinum, 
but his 1988 "Lovesexy" album 
stopped at gold. 

Five Janet Jackson singles -four 
from "Control" and one from 
"Rhythm Nation 1814" -were certi- 
fied gold. - 

Here is the complete list of Novem- 
ber certifications: 

rlHnpunuur SLIMIS 
M.C. Hammer, "Please Hummer Don't Hurt 

'Em," Capitol, 7 million. 
Aerosmith. "Pump," Geffen, 4 million. 
Vanilla Ice. "To The Extreme," SBK, 4 million. 

"New Kids On The Block," Columbia, 3 million. 
Linda Ronstadt, "Simple Dreams," Elektra, 3 mil- 

lion. 
Vanilla Ice, "To The Extreme," SBK, 3 million. 
Jon Bon Jovi, "Blaze Of Glory" / "Young Guns II," 

Mercury /IblyGram, 2 million. 
Garth Brooks, No Fences," Capitol Nashville, 2 

million. 
Linda Ronetadt, "Cry Like A Rainstorm, Howl 

Like The Wind," Elektra, 2 million. 
Vanilla Ice, "To The Extreme," SBK, his second. 
Various Artists, "A Very Special Christmas," 

A &M, 2 million. 

PLATINUM ALBUMS 

AC /DC,'The Razors Edge," Atco, its 11th. 
George Michael, "Listen Without Prejudice, Vol. 

I," Columbia, his fourth (counting Wham!). 
INXS, "X," Atlantic, its third. 
Vaughan Brothers, "Family Style," Epic, Stevie 

Ray Vaughan s second. 
Warrant, "Cherry Pie," Columbia, its second. 
"After 7," Virgin, its fast 
Vanilla Ice, "To The Extreme," SBK, his first 
Don Williams, "I Believe In You," MCA, his first. 
"Ghost" soundtrack, Varese Sarabande /MCA. 

alto ALBUMS 

AC /DC,'The Razors Edge," Atco, its 13th. 
Prince, "Graffiti Bridge," Paisley Park /Warner 

Bros., his 11th. 
Grateful Dead, "Without A Net," Arista, its 10th. 
Iron Maiden, "No Prayer For The Dying," Epic, 

its eighth. 
Reba McEntire, "Rumor Has It," MCA, her 

eighth. 
Vaughan Brothers, "Family Style," Epic, Stevie 

Ray Vaughan s sixth. 
INXS, "X," Atlantic, its fifth. 
Bette Midler, "Some People's Lives," Atlantic, her 

fifth. 
Randy Travis, "Heroes & Friends," Warner Bros., 

his fifth. 
L.L. Cool J, "Mama Said Knock You Out," Def 

Jam /Columbia, his fourth. 
Mannheim Steamroller, "Fresh Aire I," Ameri- 

can Gramophone, its fourth. 
George Michael, "Listen Without Prejudice, Vol. 

1," Columbia, his fourth (counting Wham!). 
Jose Carreras /Placido Domingo /Luciano Pa- 

varotti, "In Concert," London, Pavarotti's third, Do- 
mingo's second, Carreras' first 

Keith Whitley, "Greatest Hits," RCA, his third. 
Gregg Allman Band. "I'm No Angel," Epic, his 

second. 

COMPOSER AARON COPLAND, 
(Continued from page 8) 

but continue to attract a growing 
public. 

If anything, recent years have seen 
his music recorded in greater abun- 
dance than ever before, with a num- 
ber of the recordings among the in- 
dustry's best sellers. 

Copland himself conducted the 
bulk of his catalog for CBS Records, 
most of it now being readied for reis- 
sue in several retrospective packages 
by Sony Classical. 

One album, "The Copland Collec- 
tion," is scheduled for release next 
month. A three -disc set, it will include 
14 orchestral works composed be- 
tween 1936 and 1948. Some of the re- 

90, DIES 

cordings have not been available pre- 
viously on CD. 

Another album, a two-CD set, will 
hold works written by Copland from 
1924 to 1938. A third set, also contain- 
ing two CDs, presents Copland's late 
orchestral works, circa 1962 -72. 

Copland was born Nov. 14, 1900, in 
Brooklyn, N.Y. At age 18 he studied 
harmony and counterpoint with Ru- 
bin Goldmark, and he later went to 
Paris where he studied with Nadia 
Boulanger, along with a number of 
other young American composers 
who developed significant careers. 

He never married. His closest sur- 
vivors are a niece and two nephews. 

Harry Connick Jr., "We Are In Lave," Columbia, 
his second. 

N.W.A, "100 Miles And Runnin'," Priority/Ruth- 
less, its second. 

Too Short, "Short Dog's In The House," Jive/ 
RCA, him second. 

Warrant "Cherry Pie," Columbia, its second. 
Don Williams, "Best Of Don Williams, Vol. III," 

MCA, his second. 
Accept, "Balls To The Wall," Epic /Portrait, its 

first 
Black Crowes, "Shake Your Money Maker," Def 

American, their first 
Carman, "Carman Live ... Radically Saved," Ben- 

son, his first 
Jane's Addiction, "Ritual De Lo Habitual," 

Warner Bros., its first. 
Vanilla Ice, "To The Extreme," SEK, his first 

FLAMM MIRES 
Linda Ronstadt, "Blue Bayou," Elektra, her first, 

NU UMW 
Janet Jackson, "Black Cat," A &M, her ninth. 
Janet Jackson, "Nasty," A &M, her eighth. 
Janet Jackson, "Control," A &M, her seventh. 
Janet Jackson, "When I Think Of You," A &M, her 

sixth. 
Janet Jackson, "What Have You Done For Me 

Lately," A &M, her fifth. 
Mariah Carey, "Love Takes Time," Columbia, her 

second. 
M.C. Hammer, "Pray," Capitol, his second. 
Whitney Houston; "I'm Your Baby Tonight," Aris- 

ta, her second. 
Snap, "Ooops Up," Arista, its second. 
Deee -Lite, "Groove Is In The Heart," Elektra, its 

first 
Tony! Toni! Toni!, "Feels Good," Wing /Poly- 

Gram, its first. 

DISC MAKERS 

CD Replication 
Fast Delivery 

Small Quantities 
SOO CDs and 
500 Chrome 
Cassettes for 

52990 
COMPLETE 

PACKAGE PRICE) 

Call today 
for complete 
details and our 
FULL COLOR 
CATALOG 

1-800-468-9353 
In PA (215) 232-4140 

DISC MAKERS 
1650 Broadway, Suite 1010 

New York, NY 10019 
(212) 265 -6662 
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VSDA NAMES STEVE BERNS TO BOARD 
(Continued from page 7) 

tional, both representing lar ;e 
chains. Two other appointed seats e- 
main unfilled. 

Berns' seating on the board- -a 
three -year term -comes shortly of er 
his appointment to the newly crea Kd 

Retailers Advisory Committee, ( 

several new bodies created in a e- 

cent reshuffling of the VSDA's cc n- 
mittee structure. 

Tom Keenan, a VSDA board nu n- 

ber, says the implementation of a e- 

tail advisory committee represents an 
effort "to get more larger chains in- 
volved." 

The retail advisory panel inclu, es 

members who served previously )n 

the omnibus Manufacturers Adv o- 

ry Committee. That committ e, 
which included executives from le 
ranks of major studios, independ nt 
suppliers, and retailers, has now bi ?,n 

divided into three new bodies. 
In addition to the new Retail rs 

Advisory Committee, composed of 

large-chain players, mass merchants, 
and independent operators, the 
VSDA now operates two manufac- 
turers committees: the Manufactur- 
ers Advisory Committee, consisting 
primarily of major studio executives, 
and the Independent Manufacturers 
Advisory Committee, made up of B- 
title and special- interest suppliers. 

The formation of the Independent 
Manufacturers Advisory Committee 
reflects an effort to provide a greater 
voice within the organization for non- 
studio suppliers, says VSDA's execu- 
tive VP, Pam Horovitz. 

Lou Berg, a VSDA board veteran 
and member of the retail committee, 
says, "There have always been retail- 
ers on VSDA's Manufacturers Advi- 
sory Committee. We have just pulled 
the retailers together and added new 
players." 

A new name on the retail commit- 
tee is Craig Odanovich, GM of HEB 
Video Distribution, a San Antonio, 

Texas -based grocery- and video-store 
chain. HEB has 30 freestanding Vid- 
eo Central outlets, plus video depart- 
ments in 70 of its 200 grocery stores. 

Also new is Bob McMahon, 
VP /merchandising manager of Tar- 
get's music, movies, and books dvvn- 

sion, known for years as Jetco. Mc- 
Mahon is a veteran at Target, having 
returned six months ago after a 2'/2 
year absence. 

The indie committee members are 
Roy Winnick of Best Film & Video, 
Howard Farber of Coliseum Home 
Video, Jim Jimirro of J2 Communica- 
tions, Leonard Levy of Fries Home 
Video, Joe Cayre of GoodTimes 
Home Video, Wendy Moss of Hanna - 
Barbera, Cheryl Gersch of Magnum 
Entertainment, Glenn Greene of Me- 
dia Home Entertainment, George 
Steele of Pacific Arts Video, Barry 
Collier of Prism Entertainment, Val - 
lery Kountze of Republic Pictures 
Home Video, Martin Weinstein of 

Turner Entertainment Co., Sam Pir- 
nazar of Vidmark Corp., and Harold 
Weitzberg of Wood Knapp. 

In other news, the National Assn. 
of Recording Merchandisers, the mu- 
sic retail counterpart of VSDA, has 
just made two appointments to a 
body that will implement the planned 
separation between the two groups. 
Jack Eugster, chairman of Musicland 
Stores Corp., and Terry Worrell, 
president of Sound Warehouse, both 
currently on the NARM board, will 
serve along with NARM president 
Patricia Moreland on the divorce 
committee. VSDA president Jack 
Messer and two as- yet -unnamed dele- 
gates will represent the video trade 
group on the six- person committee. 

Last month, the boards of both or- 
ganizations voted to terminate the re- 
lationship that saw them sharing a 
headquarters and executive staff 
(Billboard, Nov. 24). NARM spon- 
sored the creation of VSDA in 1982. 

JUSTICE DEPT.'S OBSCENITY SECTION 
(Continued from page 5) 

ed to be surpassed this year. 
The prosecutions have been so suc- 

cessful that the unit has just been 
"upgraded" to a criminal section 
within the department and given its 
new title, according to the Justice De- 
partment. 

Depending on circumstances, the 
unit works in conjunction with local 
federal prosecutors, FBI agents, and 
state authorities and local police for 
search warrants, raids, and indict- 
ments. 

The squad claims to have won all 
but one of its cases around the coun- 
try (there was one hung jury two 
years ago) and, particularly this year 
and last, has helped put a half -dozen 
major producers and distributors of 
X -rated films out of business. 

When applicable, the team employs 
Racketeer Influenced and Corrupt 
Organizations Act statutes in cases, 
so that the entire assets and inven- 
tories of certain companies are 
seized. 

In addition to the indictments in 
Texas, the section's most recent 
achievements include: 

A Nov. 29 guilty plea to felony 
obscenity charges in both Buffalo, 
N.Y., and Salt Lake City by an X -rat- 
ed satellite TV system, Home Dish 
Only Satellite Networks Inc. HDO 
had gone out of business in March af- 
ter a grand jury issued subpoenas in 
the investigation. 

An Oct. 4 obscenity indictment in 
the Northern District of Oklahoma, 
where a grand jury returned a five - 
count indictment charging a major 
Los Angeles producer of X -rated 

X -RATED ONE -STOP 
(Continued from page 7) 

sexual devices, and obscene videos. 
The videos, it charges, were dis- 

tributed through Video Team, a sub- 
sidiary. It also alleges that the own- 
er of Great Western 'Litho printed 
obscene box covers for the material 
and sexually explicit ad materials. 

The materials were shipped by 
United Parcel Service from Califor- 
nia to Dallas. 

The criminal case will be prose- 
cuted by both the U.S. Attorney's 
Office in the Northern District of 
Texas and the Department's obscen- 
ity section. 
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product, Cal Vista Ltd., and princi- 
pals, after a series of 24 searches con- 
ducted earlier this year by the FBI 
and local authorities (Billboard, Oct. 
20). 

A relatively new branch of Justice, 
created in late 1986 by then Attorney 
General Edwin Meese III, the unit, 
under his successor, Dick Thorn- 
burgh, is the fastest -growing section 
in the criminal -affairs portion of the 
federal agency. 

The section's highly visible chief, 
Patrick Trueman, who refers to him- 
self as a "man of prayer," has said he 
wants to prevent America from turn- 
ing into Times Square. 

The problem, say its critics -in- 
cluding First Amendment lawyers 
and the National Coalition Against 
Censorship -is that the unit has ha- 
rassed some businesses so thorough- 
ly with threats of multiple prosecu- 
tions that the targets have been put 
out of business before their day in 
court. 

Leanne Katz, executive director of 
NCAC, says, "A business can try to 
defend itself through enormous de- 
fense costs or can simply go out of 
business -forget niceties like a tri- 
al." NCAC has 42 member organiza- 
tions, including the Screen Actors 
Guild, the Directors Guild of Ameri- 
ca, and the Actors Equity Assn. 

A Justice Department spokesman, 
Doug Tillet, counters, however, that 
"the Supreme Court has given us a 
definition of obscenity, which is not 
protected by the Constitution, and 
the Congress has passed laws and 
made it overwhelmingly clear they're 
in favor of cracking down on these 
businesses. We just enforce the 
laws." 

Cases are brought to a federal 
grand jury in cities across the coun- 
try, and local community standards 
are used in prosecutions as well as 
the Supreme Court's watershed 
three -pronged obscenity definition in 
Miller vs. California. Under the Su- 
preme Court ruling, an obscenity con- 
viction can only come after a jury has 
found that the average person apply- 
ing contemporary community stan- 
dards finds the material in question, 
taken as a whole, appeals to the pru- 
rient interest, depicts sexual conduct 
in a patently offensive way, and lacks 
serious literary, artistic, political, or 
scientific value. 

Tillet says that in addition to the 

three -pronged test, "the Court, which 
was very clever, also detailed a few 
paragraphs later a description of cer- 
tain [sexual] acts" to aid juries in de- 
ciding if the works in question are ob- 
scene. 

Tillet says, "We believe in the First 
Amendment too, and we're not say- 
ing pornographers don't have rights 
too, but you take the average guy 
who rents an X -rated video. Where 
did he get it? If it was shipped across 
state lines, or common carrier, or 
through the mail, then the people re- 
sponsible have violated the law." 

Tillet says the unit's mission "is 

similar to the drug war: we're not fo- 
cusing on the corner porn shop; we 
want to attack the large -scale distrib- 
utors, producers of this material." 

Critics also warn that if the Justice 
Department team continues to go un- 
checked, it will further threaten 
mainstream businesses producing 
and distributing films, videos, music 
products, broadcasts, books, and 
magazines that may employ sexually 
explicit material. 

The Obscenity Section is also very 
visible. On Dec. 4, following the Tex- 
as bust, the unit was featured on the 
"CBS Nightly News." 

Among existing committees that 
reflect the old merged status is the 
NARM /VSDA Operations Commit- 
tee, which will not be dissolved, ac- 
cording to Moreland. She says com- 
mittees like this have made too much 
progress to merit dismantling. "I 
have asked [Messer] to preserve the 
relationship," she says. 

FREE TV SPOT OFFERED 
(Continued from page 7) 

The game will be played in Joe 
Robbie Stadium in Miami, which is 
50% owned by Blockbuster chairman 
H. Wayne Huizenga. 

Blockbuster's offer comes at a 
time when work on the proposed in- 
dustry awareness campaign has been 
proceeding quietly, following the ex- 
citement generated by the idea at the 
VSDA convention in August. At that 
time, Blockbuster offered to contrib- 
ute $100,000 to the campaign. It was 
unclear whether the offer of free ad- 
vertising time on the broadcast is to 
be part of that $100,000. 

Since the VSDA convention, a 
steering committee was appointed by 
VSDA president Jack Messer to pur- 
sue the idea. Its first meeting took 
place Oct. 2 in New York. 

Interestingly, the VSDA has re- 
cently tried to play down expecta- 
tions that the campaign will be based 
around TV advertising. Although a 
TV campaign was part of the original 
concept, the steering committee was 
charged with looking at publicity - 
driven and in -store campaigns and 
other less -expensive alternatives. 

If Blockbuster's offer is accepted, 
it will likely focus attention again on 
TV advertising. 

NEW ACT LEGALIZES VIDEO -GAME RENTAL 
(Continued from page 5) 

revenue in the "average video 
store" -accounting for more revenue 
than the 5.1% generated there by pre- 
recorded video sales. Industry ana- 
lyst Cambridge Associates has esti- 
mated that 7.7% translates to be- 
tween $450 million and $500 million in 
video-game rental and sales. 

"What this means is we won," says 
VSDA spokesman Rick Karpel. 
"[Nintendo] didn't get the change in 
the law they were pushing for." 

Karpel adds that he does not ex- 
pect video retailers to change their 
policies regarding game rental as a 
result of the new law. "It just codifies 
the existing common law, which was 
allowing retailers to rent video 
games," he says. 

NINTENDO VOWS TO FIGHT 

Also not changing is Nintendo's 
long -stated opposition to the rental of 
its many games. 

"It's the same thing that we've 
said before," says Nintendo spokes- 
man Richard Lindner. "We'll contin- 
ue to fight this in the courts and in 
Congress. We feel that our argu- 
ments have merit. We believe that 
video software developers deserve 
equal protection with all other soft- 
ware developers." 

Other video-game manufacturers, 
however, such as Sega and NEC - 
whose rival game systems are not as 
deeply entrenched in the U.S. as Nin- 
tendo's -say they will feel little ef- 
fect from the law's passage. 

"It won't change anything for us," 
says Al Nilsen, VP of marketing at 
Sega. "Nintendo are the people who 

are not happy." 
Nilsen says Sega's position regard- 

ing the bill has been "neither one of 
encouragement nor discourage- 
ment." He acknowledges that many 
video retailers have been renting 
both Sega Genesis systems and 
games, all of which, he says, has not 
proven to be a negative for the com- 
pany. "With the depth and complex- 
ity of our games -literally hundreds 
of hours -even within the rental in- 
dustry, it's not something you're go- 
ing to finish in one night. So there- 
fore we really do not feel that it's go- 
ing to go and hurt the sales." 

Also seeing game rental as a poten- 
tial plus right now is NEC, whose 
TurboGrafx -16 system and games 
are being offered for rental at many 
retail outlets. 

"Frankly, the guys who are doing 
the renting now are renting complete 
systems because the installed base 
isn't big enough to just rent the soft- 
ware," says Ken Wirt, VP of home 
entertainment at NEC. "So the way it 
works out for us, in the short term 
anyway, is kind of like a test -drive 
program. When our installed base 
gets bigger, if they decide to start 
renting a lot of software, that could 
possibly hurt us." 

According to Ron Bernard, presi- 
dent of Jack Carter & Associates -an 
original direct rep firm for Nintendo 
in California, Nevada, and Arizona - 
few chains that are direct Nintendo 
accounts would now start to rent and 
risk the loss of status. 

"Nintendo has not put on any new 
retail accounts in almost three 

years," says Bernard. "Nintendo has 
not opened any new dealers. They're 
supporting the original firms that 
came on board with them. Take a 
company like Musicland Group. They 
are authorized Nintendo dealers, and 
through the variety of their stores, 
they don't rent either." 

'BACK DOOR' BUSINESS 

Most rental stores "got on board" 
after Nintendo decided it could not 
add any more direct accounts, setting 
up a huge third -party distribution 
business, Bernard notes. Also, of the 
64 Nintendo licensees and the 59 of 
those that have shipped product, not 
all followed Nintendo anti-rental poli- 
cy. "There are a lot of distributors 
who are third -party distributors and 
a lot of those are supplying product 
to the rental stores. There is a whole 
tier of businessmen who are entre- 
preneurial in spirit, who get their 
product though the back doors. It's a 
huge business." 

The cynical and hardened attitude 
of video-game- rental -store manage- 
ment is seen in the comments from 
Allan Payne, manager of retailing at 
HEB's 100 stores in Texas. Like 
stores everywhere, HEB must count 
on third -party suppliers for its rental 
copies. "We have never understood 
Nintendo's thinking. They virtually 
forced the rental business with their 
pricing," says Payne, adding that 
HEB is determined to step up its 
rental activity next year. 

Assistance in preparing this story 
was provided by Earl Paige. 
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Billboard Apologizes 
To Charly Records 

Billboard has apologized to 
Charly Records Limited in the 
High Court, London, England. 
Paul Lambeth, representing 
Charly Records Limited, told the 
Court that in an article published 
in the issue of Billboard for the 
week ended Oct. 28, 1989, Bill- 
board reported a number of 
grave allegations made against 
Charly by Nina Simone and Beth- 
lehem Music Company Inc. 

Sally Moore, representing Bill- 
board, informed the Court that 

Charly had assured Billboard 
that those allegations and any 
suggestion of improper conduct 
on the part of Charly or its offi- 
cers were wholly unfounded. 
Billboard assured Charly it had 
not intended to suggest other- 
wise and went on to apologize to 
Charly and its officers for any 
distress or embarrassment 
caused by the publication of the 
article. Billboard also agreed to 
reimburse Charly for its costs in 
connection with the proceedings. 

VANILLA ICE HAS HOTTEST ALBUM IN YEARS 
(Continued from page 5) 

and single. "Play That Funky Mu- 
sic," an adaptation of the Wild 
Cherry hit from 1976, vaults to a 
bulleted No. 37 in its second week 
on the Hot 100. By contrast, A &M 
Records is working the seventh 
single from "Janet Jackson's 
Rhythm Nation 1814," which is 
certified at 4 million copies in U.S. 
sales. 

At the rate it is going, "To The 
Extreme" is likely to overtake 
M.C. Hammer's "Please Hammer 
Don't Hurt 'Em" as the best -sell- 
ing rap album of all time. The 
Hammer album topped the 7 -mil- 
lion mark in November (see story, 
page 9). 

"Ice Ice Baby," the first single 
from "To The Extreme," was certi- 
fied gold and platinum simulta- 
neously Oct. 29. A few days later, 
it became the first rap single to 
reach No. i on the Hot 100. 

One factor that appears to have 
heated up album sales was SBK's 
deletion of the cassette single of 
"Ice Ice Baby" three weeks before 

t 

it topped the Hot 100. Notes Cahill, 
"The album went absolutely in- 
sane three weeks after we deleted 
the single. We were selling 200,000 
copies a day." 

Cahill says SBK plans a similar 
strategy for the second single. 
This time, however, the label plans 
to give its customers notice. "We 
took some abuse and we don't 
want to repeat the same scenario 
this time," Cahill says. 

Cahill says he does not think re- 
cent newspaper reports of fabrica- 
tions in Ice's biography will hinder 
sales of the album. 

"It's not so much that the bio 
was outright lies, it was exaggera- 
tion and a lot of it was done to pro- 
tect his family," Cahill says. "If 
the guy was selling 50 copies a 
week nobody would care. But since 
he's selling 700,000- 800,000 copies, 
everybody cares." 

Assistance in preparing this sto- 
ry was provided by Craig Rosen 
in Los Angeles. 

NAACP WANTS MORE MUSIC -VID WORK FOR MINORITIES 
(Continued from page 5) 

investigate the issue. "There 
are a lot of minority companies, es- 
pecially in Los Angeles, that are 
trying to get their product into the 
marketplace and are having a very 
hard time." 

"The NAACP's involvement is 
absolutely needed," says video di- 
rector Paris Barclay, president of 
New York -based Black & White 
Television. "When we started our 
company two years ago it was to 
increase minority participation, 
but we feel like we're [one of the 
few black- owned] production com- 
panies around having success." 

"Our goal is to have at least 40% 
representation of African- Ameri- 
can personnel working on videos," 
says Fletcher, although the 
NAACP is not stipulating that 
companies adhere to such a per- 
centage. "Although we're starting 
with African- American videos, we 
want this to go beyond that. If you 
can work on an African -American 
video, you can work on a non -Afri- 
can- American video." 

According to some white -owned 
production companies contacted 
by Billboard, blacks sometimes 
comprise less than 5% of their 
crews. 

Fletcher and associate Don 
Jackson, who work out of the 
NAACP's Beverly Hills, Calif. 
branch, began meeting with labels 
on an individual basis after they 
became aware of the situation in 
late September. "There are two 
key areas that we're asking them 
to help us with," says Jackson. "To 
increase the number of contracts 
that are given to African- Ameri- 
can firms and the number of Afri- 
can- American technicians working 
with white firms on videos for Af- 
rican- American artists." 

A meeting was planned for Dec. 
6 between NAACP representa- 
tives and the Music Video Produc- 
ers Assn. "We are currently in dis- 

RETAILERS REPORT MIXED BAG OF RESULTS IN HOLIDAY KICKOFF 
(Continued from page 9) 

through the roof." 
Of the retailers reporting in- 

creases, Dale Crowhorn, major -la- 
bel purchasing agent at Owensboro, 
Ky. -based WaxWorks /VideoWorks, 
a chain of approximately 140 stores, 
is perhaps the most optimistic. 
"We've been different as a chain in 
that we've experienced growth not 
only in number of units but in same - 
store sales as well," he says, citing 
a string of hot releases from the 
likes of Vanilla Ice, ZZ Top, and 
Steve Winwood, strong sales of 
boxed sets from such stars as Led 
Zeppelin and Elton John, and an up- 
tick in catalog orders. 

Correspondingly, Crowhorn re- 
ports that the chain's sell- through 
video business "has really skyrock- 
eted. People are embracing $14.95 
price points, and music -video titles 
are selling well." 

Craig Applequist, VP of sales at 
CBS Records Distribution, says, 
"We did see some [same- store] in- 
creases from retailers in the Mid- 
west and upper Midwest. We think 
business picked up a little" during 
the week after Thanksgiving. 

"My feeling is that nobody is 
thrilled, but nobody is willing to 
throw in the towel yet," he says. 
"Retailers are a bit guarded about 
their outlook." 

Some retailers -like Joe An- 

drules, VP of advertising at Miami - 
based Spec's Music & Video -say 
that, chainwide, they are doing well, 
but on a same -store basis, their 
business is flat. Same -store esti- 
mates are calculated on the basis of 
outlets open for at least a year. 

Another distribution executive 
concurs with Andrules' findings. 
"Based on reports from accounts," 
says the source, "it's a mixed bag 
out there. Some of the guys are say- 
ing sales are up, like Detroit, and 
some are saying sales are flat, like 
Atlanta. I don't see the kind of num- 
bers I saw last year. If you look at 
the top 10 at each account, you can 
see the numbers drop off pretty 
dramatically once you get past Va- 
nilla Ice." 

Likewise, Larry Mundorf, senior 
VP at North Canton, Ohio -based 
Camelot Music, a 278 -unit opera- 
tion, says, "We are at the flat mark" 
for the holiday selling season in 
both music and sell- through video. 

Arnie Bernstein, executive VP of 
operations and marketing at Minne- 
apolis -based Musicland Stores 
Corp., which operates approximate- 
ly 800 music stores, offers a sober- 
ing picture of the business climate 
at the nation's largest music retail 
chain. "In general, business is 
poor," he says, declining to reveal 
percentages. "The consumer confi- 

dence level is pretty low -I would 
say almost at pre -1982 recession lev- 
els." 

And although the word recession 
has crossed the lips of almost every 
American since the Iraqi invasion of 
Kuwait Aug. 2, some retailers fear 
that further talk of a recession can 
fuel a downturn in sales. 

Tower's Goman says, "If you 
want to have a recession, all you 
and the rest of the press have to 
keep doing is continue writing 
about it, and eventually the consum- 
er will believe you, start worrying 
about it, and stop spending money. 
Every time you do this type of arti- 
cle you are inviting people to save 
money." 

Yet even in a recession, holiday 
shoppers come around, says Bruce 
Jesse, VP of advertising at 285 -unit 
Wherehouse Entertainment, head- 
quartered in Torrance, Calif. The 
chain's sales were strong in Novem- 
ber up until Thanksgiving, leveled 
off during the Thanksgiving holiday 
weekend, and have since picked up, 
according to Jesse. 

"Every year at about this time," 
he says, "retailers begin to doubt 
that the season will happen, but it 
always does. We still think it's going 
to happen. We haven't revised our 
strategies in any way." 

cussion with the NAACP on how to 
improve the situation," says Mi- 
chael Hamlyn, president of the 
MVPA. "We share the same con- 
cerns as they do." 

All labels contacted by Billboard 
agree that increasing black partici- 
pation on videos is a goal. 

Atlantic Records video producer 
Michelle Webb says 10% of the 
company's video contracts are 
awarded to black -owned firms. Al- 
though she didn't know what the 
percentage of blacks was on their 
video crews, she stresses racially 
mixed crews for most jobs. "When 
you have a black artist and every- 
one on the crew is white, it is ex- 
tremely embarrassing," she says. 

However, she adds, "I don't 
want to have to hire somebody be- 
cause they're black or because 
they're a woman. The work has to 
be there, and the level of ideas and 
the artist have to mesh." 

"[The NAACP's goal] of 40% 
crew personnel on these jobs is 
something I'm looking to comply 
with," says Rodd Houston, direc- 
tor of video and media production 
at Tommy Boy Records. "It was 
something I was aware of on our 
jobs. Very rarely have we used an 
all -white crew, but there has never 
been a situation where we had re- 
quested a racially mixed one." 

Ernie Singleton, president of the 
black music division at MCA, says 
he and label president Richard Pal - 
mese were the first to meet with 
the NAACP, on Nov. 5. "We went 
on record as committing ourselves 
to hiring up- and -coming minority 
producers and directors, and that 
six of our projects per year will go 
to minority -owned start -up compa- 
nies," he says. 

"A lot of minorities haven't had 
the opportunity to direct major 
clips so they don't have any chance 
to get better and grow," says Rich- 
ard Cummings, co -owner of minor- 
ity production company Underdog 
Films. Cummings says that Under- 
dog aims for 60% of its crews to be 
composed of minorities. 

At Black & White, roughly 45% 
of crew members are black, says 
Barclay. "I think 45% is darn good 
considering when we started in 
1988, we were seeing almost no 
black people on the set. Additional- 
ly, of the 60 -odd jobs we've done, 
100% have been directed by 
blacks." 

To improve access to black crew 
members, Fletcher says the 

NAACP will service production 
companies and labels with a direc- 
tory of more than 200 black video 
professionals ranging from direc- 
tors to costumers to directors of 
photography to grips and gaffers. 

"We're really open to employing 
as many blacks as possible be- 
cause we work with so many black 
artists here," says Nitrate Films 
producer Amanda Pirie, adding 
that Nitrate's crews are usually 
less than 5% black because the 
company is not aware of black 
crew members. 

"Suddenly, they're coming down 
on us very hard, which they have 
every right to do, but they have to 
be able to help us have access to 
these people," she continues. "The 
NAACP says they have a mailing 
list of blacks who want to work in 
production, camera work, lighting, 
and grips which I've asked for 
three times. I've never had anyone 
[black] walk through the door who 
works in those departments." 

Linda Valenzuela- Quakenbush, 
manager and an executive produc- 
er at Vivid Productions, similarly 
cites a lack of blacks approaching 
the company about working on 
clips. 

"We've been aggressively look- 
ing for black directors," she says. 
"We're courting people. I've been 
looking at reels for five years and 
I really can't think of more than 
one black person that sent me a 
reel." 

Epic Records' senior VP of mar- 
keting, Larry Stessel, calls the 
NAACP's promised directory of 
black video professionals "a bless- 
ing ... I'm going to give a pledge 
to be conscious of [hiring practices 
on shoots] and make things more 
equal. 

"It was a concern, but the call 
from Don [Jackson] just brought it 
to the surface," he continues. "He 
said, `Maybe you guys are slip- 
ping.' And I said, `You're right.' I 
will start thinking about those 
things and asking those ques- 
tions." 

Fletcher believes that now that 
record and production companies 
have been alerted, there will be 
some "self- correcting. I'm confi- 
dent there will be. I don't even 
want to think about if there's not 
because that brings you to all 
those conclusions that people 
aren't being honest and fair, and I 
believe these people are." 
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New AACTion Against Pirates 
Group Aims To Enlist Major Labels 

BY CRAIG ROSEN 

LOS ANGELES -Artists Against 
Counterfeit Taping, an organization 
of artists and independent labels that 
recently began including anti -piracy 
warnings on cassette J -cards (Bill- 
board, Nov. 10), plans to step up the 
attack by enlisting major labels and 
launching anti -piracy public -service 
announcements at music video, radio, 
and retail outlets. 

"We plan to take the sidewalk and 
the street to [the major labels]," says 
AACT spokesman Bill Adler. Accord- 
ing to Adler, the organization has 
been collecting counterfeit product 
and plans to present it to various ma- 
jor labels. 

"They don't know what is going on 
in the streets," he adds. "They don't 
see some of those pitiful imitations 
that are out there." 

Profile president Cory Robbins, 
who accompanied New York police on 
a recent raid, reports that the coun- 
terfeiters had replicas of albums by 
several top -selling acts. "I wonder if 
[CBS Records president] Tommy 
Mottola and [Columbia Records pres- 
ident] Don Ienner know that there 
are counterfeit Mariah Careys out 
there? Does [MCA Music Entertain- 
ment Group chairman] Al Teller 
know that everywhere you go you 
see counterfeit Bell Biv DeVoes and 
Ralph Tresvants ?" 

"To me this is the biggest problem 
in the record business today," Rob- 
bins adds. "Labels are losing be- 
tween 20% and 30% of sales to coun- 
terfeiters." 

In September, label members of 
AACT, including Select Records, Pro- 
file, Tommy Boy, Next Plateau, Jive, 
Wild Pitch, Fantasy, Nastymix, War- 
lock, and Sleeping Bag, began print- 
ing a warning on their product that 

"tapes not purchased from legitimate 
retailers may be counterfeit and of 
poor quality. Artists receive no mon- 
ey from counterfeit tapes." The back 
flap of the cassette J -card includes 
the Recording Industry Assn. of 
Amercia's anti -piracy "800" hot line. 

"We think that it is terrific that art- 
ists are taking an active role helping 
themselves, the industry, and con- 
sumers by insuring that what they 
buy is top-quality merchandise," says 
Trish Heimers, VP, public relations, 
for the RIAA. 

Recent cassette releases "A Blitz 
Of Salt -N -Pepa Hits" and "Back 
From Hell," by platinum- selling art- 
ists Salt -N -Pepa and Run -D.M.C., car- 
ry the warning. 

Run -D.M.C. member Joseph 
"Run "' Simmons told Billboard that 
he purchased a counterfeit copy of 
"Back From Hell" on the street 10 
days before the album was released. 
"When I saw that, it really made me 
mad," he says. "I opened it and it was 
a Genesis record and a bad -quality 
Genesis record. [Counterfeiters] are 
dissing me and dissing my fans." 

According to Select Records presi- 
dent Fred Munao, who serves as 
chairman of AACT, the counterfeit- 
ing problem is not limited to R &B 
and rap releases. "In flea markets 
you see everything," he says. 

On a recent episode of "Yo! MTV 
Raps," the problem of counterfeiting 
was discussed extensively. According 
to Munao, the organization is plan- 
ning to tape public -service announce- 
ments for music video and radio out- 
lets. AACT also plans a tongue -in- 
cheek poster for retail that helps 
consumers identify counterfeit tapes. 

"An important part of the cam- 
paign is to create public awareness 
and suggest that it is uncool to buy 
counterfeit tapes," Munao says. 

BWP Has A New Problem: 

Censorship By Its Label 
NEW YORK -Rush Associated La- 
bels chairman Russell Simmons has 
in effect censored a line on the up- 
coming Bitches With Problems al- 
bum, "B.Y.T.C.H.E.S." The album 
was to drop in October, when the sin- 
gle, "Two Minute Brother," was re- 
leased. It is now due in mid - January. 

The move comes less than a month 
after Simmons released an "open let- 
ter to the media" defending the 
graphic language used by groups 
Bitches With Problems and No Face 
(The Rhythm and the Blues, Nov. 24). 

BWP producer Mark Sexx had de- 
livered the finished album to Sim- 
mons and RAL president Lyor Cohen 
in October. Both objected to one line 
and ordered Sexx to delete it. Neither 
the artists nor the executives will re- 
veal what was deleted. 

Sexx says the move is hypocritical 
and sexist. "They're only doing it be- 
cause [BWP are] females. It's a dou- 
ble standard. The issue is a violation 
of free speech. Russell said, `You 
have to go back in and re -edit or we 
ain't putting it out.' I went, '2 Live 
Crew, even No Face can say things 
like that, but because they're women 
BWP can't ?' " 

Both Cohen and Simmons say the 
decision was not sexist but economic. 
"I think I did a lot to stretch what 
people can say on a record, but I don't 

think this [line] is funny. It's not go- 
ing to help us to move the album," 
says Simmons. 

Lyndah, who with Tanisha Michele 
makes up BWP and who wrote most 
of the album's material, says she is 
disgusted with RAL's lack of sup- 
port. "It's the worst form of censor- 
ship. They knew the music we were 
making. They should have prepared 
themselves. Now they're telling us 
we're not being ladylike." 

She adds that the group has been 
wrongly characterized as a female 2 
Live Crew. The group addresses top- 
ics like sexual relations, date rape, 
economic survival, female biology, 
and more in raw language. 

Sexx says a lawsuit is possible: "If 
the album comes out without the line, 
we've got serious trouble. My con- 
tract calls for total creative control." 

"We have a contractual right to 
edit that line and we're doing it," says 
Cohen. To Sexx's contract claims, he 
adds: "I can't help it if he can't read." 

Says Simmons: "I love this album, 
but I want to feel confident. Right 
now this is my money and I gotta be- 
lieve in it. I don't want anything on 
the album I don't love." 

No Face attorney Elliott Loshak 
says, "Right now we're reserving all 
our options." 
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DECLARING THAT the Grammy Award process is 
not intended to "produce a ranked result," NARAS pres- 
ident Mike Greene announced on Dec. 4 the national 
board of trustees' decision to leave the 1989 Best New 
Artist slot vacant. NARAS had stripped Milli Vanilli of 
the award because the duo who performed as the group 
did not sing on the recordings. If the award were given 
again, it would have been offered to one of the other 
four nominees -Tone Loc, Neneh Cherry, Soul II Soul 
or Indigo Girls. The scandal will not put songwriter 
Diane Warren's possible 1990 Song Of The Year award 
in jeopardy because the trustees have kept her nomina- 
tion, for Milli Vanilli's single "Blame It On The Rain," in 
contention. There are three Milli Vanilli nominations on 
the 1990 ballot, which went out to voters before the 
scandal broke. 

MGM /UA SHUFFLE: Bud O'Shea has resigned as 
president /C00 of MGM /UA Home Video, according to 
reliable sources. O'Shea was one of a handful of execu- 
tives not let go in the wake of Pathé Communications' 
acquisition of the studio and subsequent licensing of 
MGM /UA video rights to Time Warner. O'Shea could 
not be reached for comment. Meanwhile, Herb Fischer, 
until recently a senior VP at MGM /UA, has been named 
president of Brisbane, Calif.-based West Coast Dupli- 
cating, Inc. West Coast made headlines when it landed 
MGM /UA, its first major studio client, earlier this year. 
In addition to its Brisbane headquarters, West Coast 
has facilities in Culver City, Calif., and the U.K. A new 
facility is being built in Valencia, Calif., and plans call 
for expansion to the European continent in 1991. 

A BLANK -TAPE LEVY and a rental royalty are in- 

cluded in draft legislation just reported by the European 
Commission. The EC says that authors, performers, and 
producers should receive their share of the audio and 
video rental trade. The legislation, to be formally pre- 
sented next year, will need to be ratified by the 12 indi- 
vidual European Community governments before be- 
coming law. Full details in next week's issue. 

DONE DEAL: EMI Music Publishing is the new own- 
er of Filmtrax, the U.K. music publishing setup, Track 
hears. Price is about $93.5 million, much lower than the 
$125 million or so figure originally bandied about. 

DESPITE PUBLISHED REPORTS about a continuing 
payola investigation centered in the Internal Revenue 
Service's L.A. offices, the IRS heatedly denies the exis- 
tence of a current investigation. "At one time we did set 
up a unit to investigate payola, and those cases came to 
fruition," IRS public affairs officer Rob Giannangeli 
says, referring to the recent payola trial targeting inde- 
pendent promoter Joe Isgro. "We do not have a special 
group set up at this time. We do monitor the industry to 
see that things go as they should, but we wouldn't set 
up one whole group to monitor the entertainment indus- 
try "... In another development, Los Angeles U.S. Dis- 
trict Court Judge James Ideman has formally restated 
his decision last summer to dismiss payola and other 
charges against Isgro. The government has appealed 
Judge Ideman's decision to the U.S. Court of Appeals. 

ISLAND RECORDS president Mike Bone is rumored 
to be moving over to Mercury Records as co-president 
of the PolyGram -owned label with Ed Eckstine. Al- 
though he does not deny the rumor, PolyGram CEO 
Alain Levy says he is "not making any sort of an- 
nouncement about a co-president." Bone, who did not re- 
turn phone calls, has been Island's president for slightly 
more than a year. The label recently laid off more than 
25 staffers in preparation for its liaison with PolyGram 
Label Group, which will encompass Polydor, London, 
Smash, and Island. PLG will be headed by Rick Dobbis. 

THE IN -HOUSE classical division of MCA Records is 

no more, with the only staffer left after a cutback two 
years ago, associate director Martin Fleischmann, hav- 
ing been let go as of Dec. 7, Track hears. According to 
sources, Herb Belkin's Mobile Fidelity Records, which 
has been releasing some Soviet product via MCA in a 

joint venture, Art & Electronics, is to take over the 
management of the catalog for MCA on a consultancy. 
Joel Hoffner has moved over to Uni Distributing from 
MCA to handle sales of classical product there. MCA's 
classical CD /cassette catalog also consists of material 
from its own vaults of Westminster, Kapp, and Decca 
masters. 

'TAINT TRUE: Pete Rezon, former managing director 
of PolyGram Record Operations in the U.K., says in- 

dustry word that he's joining EMI Records in London is 
incorrect. Apparently, Rezoñ s long friendship and for- 
mer business relationship with Clive Swan, one of 
EMI's newly appointed divisional managing directors, 
fueled the speculation. 

WHY A BIG TRADE BASH for the first Lindy Hop 
champion of the New York Daily News Harvest Moon 
Ball back in the early '30s? Well, he does have music - 
industry connections. He is Lou Levy, the legendary 
music publisher who was given a surprise 80th birthday 
party at New York's Savoy Grille Nov. 29. Lou, the 
founder of Leeds Music, which he sold to MCA in the 
early '60s (his son Leeds is now president of MCA Mu- 
sic). Some 60 friends of Lou's attended the festivities. 
He is still active in music publishing via his purchase and 
sale of individual songs and catalogs. 

FORMER Arista Records VP of A &R /R &B Erik Nun 
is consulting Inner City Broadcasting Corp. in New 
York, as it develops a new music division, tentatively 
called Apollo Theatre Associated Labels. He can be 
reached at 212 -370 -1302. 

NASHVILLE CHANGES: Gerry Wood, Billboard's 
Nashville GM, will be leaving the magazine to pursue 
other interests, effective Dec. 31. Wood will continue 
working with Billboard on special projects. Additionally, 
Marie Ratliff, Billboard's country chart manager, will 
be leaving the chart department to head a new Billboard 
operation in Nashville. The division will develop new 
products, including an industry talent database with 
complete information on current tours. 

AMONG THE MANY staffers affected by Enigma 
Records' recent mass layoffs is East Coast publicity 
manager Meryl Wheeler. Call her at 212 -362 -6473. 

IN THE CONTINUING SAGA of major realignment at 
PolyGram, look for the Wing catalog to fold into Mercu- 
ry, which is being headed by Ed Eckstine. Wing has 
been handled by the Polydor promo forces. 

JUSTIFY MY VIDEO: WEA's original shipment for 
Madonna's "Justify My Love" video single exceeds 
200,000, according to sources at the distributor. The or- 
der doesn't include all retailers who are ordering the 
clip, nor does it reflect orders that came in after the clip 
received massive publicity on "Nightline." 

ALTHOUGH THE INTERNATIONAL music industry 
appears at last to be looking at the Persian Gulf crisis 
with an eye toward entertaining the multinational forces 
there in one form or another, the U.K.'s Ministry of De- 
fense has egg on its face in view of its announcement 
that major British artists, including Elton John and 
Phil Collins, would go to the Middle East. No one, un- 
fortunately, had mentioned it to the acts, forcing the 
Ministry to issue a statement saying it had made the an- 
nouncement because of a "misunderstanding." 

FOX BROADCASTING has reached an out -of -court 
settlement with Epic act Living Colour in the trade- 
mark- infringement case involving the television show 
"In Living Color." The hit TV show now sports a new 
logo, which includes the phrase "the Television Series." 

TRACK HEARS that A &M's Bill Gilbert is about to be 
upped to the senior VP sales & distribution slot. 

ADAD'S WISH: Johnny Cash had a rather unusual 
tribute to Arista Records president Clive Davis' role as 
a music man at NARAS' Grammy Living Legends TV 
taping in New York Dec. 6. He told the audience that 
what his son (John Carter) the country singer needs is a 
contract with Davis. 

WALL TO WALL GOING TO GONE: The final dispo- 
sition of the 60 -unit Wall To Wall Sound & Video chain is 

imminent. W.H. Smith has closed on the 49 stores it is 
acquiring, and Camelot Music is expected to sign a deal 
any day for the remaining 11 stores. 
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A SINGLE SPARK LEADS TO SPONTANEOUS COMBUSTION. It si is deep i 

struck by a song so mesmerizing he can't get it out of his head. Soon. listeners 

it in stock and programmers in other cities pick up the story and plug 'into the h 

CHgyg'SAAK'S "Wicked Game" from the album HEART SHAPED WORLD 4- Video directed b 

e South, w ere a lone radio programmer is 

d the stati n with calls, stores can't keep 

. This is h i w the "Wicked Game" begins. 
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