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‘Red’ At $99.95
Doesn’t Scare
Dealers Away

- BY PAUL SWEETING

NEW YORK—Paramount Home
Video says it shipped nearly
437,000 cassettes of “The Hunt
For Red October” in the U.S. and
Canada, apparently confounding
critics who questioned the studio’s
imposition of a $39.95 suggested
list on the title and a correspond-
ingly higher wholesale price.

The numbers on “Hunt,” in ad-
dition to cresting the coveted
400,000-unit plateau, make it one
of the biggest-shipping rental ti-
tles of 1990.

While the reported strength of
the shipment elicited some sur-
prise from the trade, distributors
confirm that the title shipped
strongly Oct. 24 and dealers re-
port it renting well through its
first weekend.

(Continued on page 102)
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Rock I.osmg Grip As Other Genres Gain

M BY DAVE DiIMARTINO
and THOM DUFFY

LO3 ANGELES—Despite a healthy
resurgence of rock music on the
Billbcard Top Pop Albums chart in
the past few weeks, the once-domi-
nant genre appears to be in the grip
of a long-term decline. Qver the last
decade, it has been steadily losing
chart share to pop, R&B, and dance
recordings.

Furthermore, those rock artists
now enjoying the greatest sales sue-
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cess are overwhelmingly heavy
metal or hard-rock bands. This
week, in fact, such groups cutnum-
ber other kinds of rockers on the
chart by a 2-1 margin.
Additionally, while recent non-
rock artists such as Vanilla Ice, Wil-
son Phillips, and Mariah Carey have
all scored significantly with debut

albums, today’s best-selling rockers
were more likely to have needed
several albums to establish a fan
base before attaining similar suc-
cess. Of the 12 rock acts to reach the
top 25 on this week’s album chart,
only one—Chrysalis act Slaugh-
ter—has done so with its first re-
lease.

While label executives cite di-
verse reasons for this seeming de-
cline in rock’s fortune, with some
calling it a “lull,” most also say they
are approaching new rock signings

Labels Weighing Video GCosts Vs. Gains

B BY MELINDA NEWMAN

NEW YORK—To video or not to vid-
20! And if so, when? Those are ques-
tions more and more labels are ask-
ing these days as they face changes
in the marketplace.

“Nothing is taken for granted any-
more,” says Steve Backer, Epic VP
of akernative and video promotion.
“A lot of managers are still thinking

ADVERTISEMENTS

""Hey, who is this guy doing this great sff"—Cawd Byrne.
Tom Ze Brazil Classics 4—The Best of Tam Ze Compilad by
David Byrne. The New Album Available on Lua<a B:p/Sire

Records. (4/2-26396.)

if you’re not making a video, the label
isn’t supporting you; that’s bullshit.
A video is no longer an automatic
piece of the pie.”

Neither is it necessarily an ingredi-
ent in the song’s success. A few
weeks ago, for example, James In-
gram’s “l Don’t Have The Heart”
reached No. 1 on the Billboard Hot
100 Singles chart without benefit of a
video.

TRASHCAN SINATRAS/CAKE. #1 mos: added alternafive record
in the country. From Scotland, this quintex will ignite your senses
with lush guitars, fresh, alluring melodies and acutely observed witty

lyrics. “Cake" served 11/6. GO DISCS!/LONDON. 828 z0%1/4

No labels are dismissing the impor-
tance of video, nor are they pessimis-
tic about its future. But they are
more carefully considering, on a case-
by-case basis, whether a video is the
smartest use of their money instead
of automatically assuming that it is—
especially in the case of adult-orient-
ed artists.

“Elektra is really committed to mu-

(Continued on page 75)

Billhoard To Obtain
Piece Gounts From
Key Retail Accounts

W BY KEN TERRY
and ED CHRISTMAN

NEW YORK—Handleman Co., the
largest rackjobber in the U.S,, has
joined a growing list of important ac-
counts that have agreed to partici-
pate in Billboard’s new point-of-sale
piece-count system. That system will
eventually provide the basis for Bill-
board’s album charts and the sales
component of its singles charts, as
well as a new market information
service.

Among the other rackjobbers and
retail chains that have promised to
furnish this information to Billboard

(Continued on page 96)

with considerably more caution
than ever before. “I think that it's a
trend that doesn’t bode well for the
most artistic members of the rock
community,” says one A&R execu-
tive. “You shouldn’t have to become

(Continued on page 100)

A&M, Island
Trim Staffs
By 45 People

B BY THOM DUFFY
_and CHRIS MORRIS

NEW YORK—A&M Records and
Island Records, both of which
were purchased last year by Poly-
Gram, have separately announced
layoffs affecting a total of 45 em-
ployees, including some upper-lev-
el staffers.

| In what a label statement de-
scribed as ‘“‘consolidation and
staff reduction,” A&M on Oct. 29
laid off 25 employees, including

(Continued on page 103)
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Finally. A greatest hits album that lives up to its name.

“HOLIDAY"’ ““LUCKY STAR" ‘““BORDERLINE"’ ““LIKE A VIRGIN"’ “MATERIAL GIRL"’ “CrRAZY FOR YOU”’ ““INTO THE GROOVE"’ "LIVE T¢
NO. 16 NO. & NO. 10 NO. | NO.2 NO. 1} NO.5 NO



NABOKNA

LL” "PAPA DON'T PREACH’® ““OPEN YOUR HEART" LA ISLA BONITA"” ’LIRE A PRAYER"’ “EXPRESS YOURSELF"’ CHERISH"’ "VOGUE’’
NO. ) NO. I NO. & NO. | NO. 2 NO. 2 NO. !

Madonna
The Immaculate Collection was.sse

Madonna has had more No. 1 hits than any other female artist of the
rock era. She has had the most consecutive Top Five singles since Elvis
and more Top Five hits than any other artist in the 80’s. She has sold

more than 54 million albums and 26 million singles worldwide.

Now Available

The Immaculate Collection 2126440 - Fifteen of Madonna's greatest
hits engineered in revolutionary QSound; plus two brand new songs:
“Rescue Me” and the single “Justify My Love”** r/.1948s).

& Phipg 7
i

Also Available

The New 12-Clip “Immaculate Collection” Video (3-as5)

One hour of Madonna's hottest videos, including “Borderline,’ “Like
A Prayer,” “Express Yourself” and “Oh Father,’ plus exclusive footage of
her “Vogue” performance on the 1990 MTV Awards show.

SIRE® 1iivre, T *QSound provides three-dimensional sound from conventional stereo systems and is available on The Immaculate Collection cassette and CD.
CHART POSITIONS FROM BILLBOARD'S HOT 100 SINGLES CHART - ON SIRE/WARNER BROS. CASSETTES, COMPACT DISCS AND RECORDS AND WARNER REPRISS VIDEO - MANAGEMENT; FREDOY DEMANN, DEMANN ENTERTAINMENT - “PRODUCED BY LENNY KRAVITI - © 1990 SIRE RECORDS COMPANY



The Decade Elton Emerged . . .
The Decade McCartney Got His
Wings . . . The Decade The Bee
Gees Caught “Night Fever” . ..
And So Much More!

THE 70s: “HOT"-TER THAN YOU MIGHT
REMEMBER

Billboard Hot 100 Charts - The Seventies traces the
course of a chart decade that was more diverse and
dynamic than most people recall.

Because as explosive and exciting as the 60s were, the
70s had plenty of great Pop music and “Hot" chart
action, too.

Like ongoing chart successes by superstars and super-
groups such as Neil Diamond, Elvis Presley, Stevie
Wonder and The Rolling Stones . . . the burgeoning solo
careers of John, Paul, George and Ringo, along with
Elton John, Rod Stewart, Paul Simon, Eric Clapton and
Diana Ross . . . the budding careers of major artists such
as Bruce Springsteen and Prince . . . the explosion of
dance music with Donna Summer, the Bee Gees and the
disco craze . . . combined with a varied mix of consis-
tently charted major artists — Chicago, Billy Joel, Fleet-
wood Mac, Linda Ronstadt and The Eagles, just to men-
tion a few.

The ten-year span also included Michael Jackson’s
formative years with The Jackson 5. . . the emergence of
hard rock, driven by groups such as Grand Funk and
Deep Purple . .. the mellow, easy-listening sounds of
Barry Manilow, Helen Reddy ond the Carpenters. . .and
heavy Soul infusions by James Brown, Aretha Franklin
and Marvin Gaye.

THE CHART ENTHUSIAST'S DREAM BOOK

Remember, unlike other Record Research books, Bill-
board Hot 100 Charts - The Seventies is not a compi-
lation or condensation of chart data and statistics.

This is a complete collection of 520 actual, mint-
condition “Hot 100" charts in their entirety, repro-
duced in black-and-white at about 70% of their
original size and each displaying an invaluable wealth
of information on every charted title.

The “Hot 100" of the 70s was the first to list the
name of each song’s writer, and it continued the
tradition of showing the producer’s name along
with both the original and the distributing labels. In

520 Actudl
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X  HISTORY OF THE SEVENTIES ON RECORD

c°* COMPLETE TITLE SECTION. Alphabetically cross-references all titles and
W ¢ shows each title’s “‘Hot 100" debut date.

Size 9" x 12". Hardcover. 560 pages.
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GBS Founder William Paley Dead At 89

@ BY PHYLLIS STARK
and IRV LICHTMAN

NEW YORK—William Paley, the
driving force behind the CBS radio
and TV broadcast empire over a 60-
year period, died Oct. 26 at his home
in Manhattan. He was 89.

In failing health in recent years,
he died of an apparent heart attack
brought about by pneumonia.

Paley was born in Chicago, the
son of a Russian Jewish immigrant
who was a prosperous cigar manu-
facturer and who later relocated to
Philadelphia.

The use of radio in the '20s to sell
his father’s product, in fact, played
a role in the younger Paley’s belief
in the commercial potential of radio.

He soon showed his business acu-
men and ability to gauge the pub-
lic’s taste in his development of net-
work radio programming. Later,
through acquisition of an existing
company in 1938, he set up a record
label, Columbia Records, that itself
emerged as a giant of its industry.

Paley began his career working
for his father’s company, the Con-
gress Cigar Co. He first became in-
volved in radio when the company
sponsored a program, the La Palina
Hour, on local station WCAU Phila-
delphia. A short time later he pur-
chased the newly formed United In-
dependent Broadcasters for
$500,000. Two years later, the com-
pany was renamed the Columbia
Broadcasting System and was
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moved to New York.

In 1928, Paley became president
of CBS, which then consisted of 16
affiliates including WCAU, WOR
New York, WMAQ Chicago, and
KMOX St. Louis. Three months af-
ter he assumed the title of presi-

‘He led the way in the
direction of American
radio and television’

dent, the affiliate roster had grown
to 49 stations.

In his 1979 memoir, “As It Hap-
pened,” Paley wrote of that period
that ““a native radio art had not yet
been created, but [ had the gut feel-
ing that radio was on the threshold
of a great awakening and that mar-
velous things were about to happen
and that [ had come to the medium
at the right moment.”

In the '30s, Paley discovered or
brought to the radio network stars
including Will Rogers, George
Burns, Gracie Allen, and band lead-
er Paul Whiteman.

He served as president of CBS
until 1946, when he became chair-
man of the board and chief execu-
tive officer. In 1977, he relinquished
the CEO title but remained as chair-

man until 1983, when his title
changed to founder chairman. In
1987, he was renamed chairman of
the board, a position he held until
his death.

Consultant Mike Joseph, who
first became involved with CBS in
1952 when he programmed WJES
Grand Rapids, Mich., noted that
from 1945-55, when the top 40 for-
mat took hold, every CBS-owned
station and affiliate was one of the
top-rated stations in its market. “It
was the network elite, mainly due to
the programming lineup Paley put
together,”” Joseph says. ‘““All of
these shows carried the network
and every one of its stations to the
top.”

“CBS is William Paley,” Joseph
continues, “and he will go down in
history as one of the great pioneers,
innovators, and legends of broad-
casting.”

In a prepared statement, CBS
Broadecast Group president Howard
Stringer called Paley ‘“‘a towering
leader who shaped and polished the
Tiffany Network in his own glitter-
ing image.”

CBS president emeritus Dr.
Frank Stanton says, “[Paley’s]
mark is on 60 years of U.S. broad-
casting. More than any other man,
he led the way in the form and direc-

(Continued on page 106)

U.K. Record Assn.
Sues Distribs In
Test 0f EC Ruling

WBY JEFF CLARK-MEADS

LONDON—BEritish record compa-
nies are mounting a test case here
to determine how a landmark Eu-
ropean Court decision of two
years ago affects certain imports.

The British Phonographic In-
dustry, the U.K. trade association,
is suing two U.K. distributors for
copyright infringement over their
importation of continental Euro-
pean concert recordings that fea-
ture artists signed to British com-
panies. These include Bruce
Springsteen, the Rolling Stones,
U2, Bob Dylan, and the Beatles.

The product is considered legal
in the countries of origin, where
mechanical royalties may have
been paid, but the BPI believes its
sale here contravenes U.K. copy-
right legislation.

The defendants in the case are
distributors from the west of En-
gland. One of them has already
agreed to pay $19,000 damages
and promised not to handle the
product in the future. Proceed-

(Continued on page 106)

Oldies Get A New Twist Via Gompact Disc

5-Inch CDs Are Reviving Classic-Singles Market

@ BY CRAIG ROSEN

LOS ANGELES—The oldie single,
once a retail staple on vinyl 45s, is be-
ing revived on CD. Collectables, an
established oldies reissue firm based
in Narberth, Pa., plans to release sev-
eral oldies singles on CD in mid-No-
vember, while RCA is testing oldies
in the configuration with jukebox op-
erators and polling retailers.

In 1989, oldies singles released by
such labels as Rhino, CBS, Motown,
Capitol, and MCA on the ill-fated 3-
inch CD failed to catch on at retail
and were discontinued. Now retail-
ers, encouraged by brisk sales of cur-

rent singles on 5-inch CDs, are opti-
mistic that oldies in that format will
become a viable alternative to cas-
sette and 7-inch vinyl singles.

According to Collectables VP Me-
lissa Greene, in the next few weeks
the label plans to release close to 90
titles on CD-5 by such acts as the
Zombies, Dion, the Dell-Vikings,
Gene Chandler, and Petula Clark.
The two-cut CD-5s will carry a $3.99
list, about $2 lower than other cur-
rently available CD-5s.

The Collectables’ CD-5s, called
“45s On CD,” will be packaged in a
thin jewel box with the disc exposed,
revealing graphics modeled after the

B BY CARLO WOLFF

CLEVELAND—Last week’s an-
nouncement of the 1991 inductees
into the Rock and Roll Hall of Fame
here was almost overshadowed by
the news that the hall will be built
in a location other than that in the
original plans.

According to U.S. Rep. Mary
Rose Oakar, D-Ohio, the Rock and
Roll Hall of Fame and Museum will
be built at North Coast Harbor, a
chunk of city-owned land facing
Lake Erie, about a half-mile from
the city’s financial core. Qakar is a
member of the rock hall’s board,
but the project’s management has
not yet confirmed the selection of a
new site.

The 1991 inductees into the Hall
of Fame, all but one of whom were

Talk Of New Site Surfaces As
Rock Hall Pegs 91 Inductees

influential in the blues and R&B
fields, are the Impressions, Tke &
Tina Turner, John Lee Hooker, Jim-
my Reed, Lavern Baker, Wilson
Pickett—and the Byrds. They will
be honored Jan. 16 at the hall’s
sixth annual dinner at the Waldorf
Astoria in New York.

Also scheduled to be inducted as
nonperforming influences are early
R&B producers Dave Bartholomew
and Ralph Bass. Bluesman Howlin’
Wolf will be inducted as an early in-
fluence on rock’n’roll.

Following the Oct. 29 ceremony
in which the inductees were named, |
Rep. Oakar said all that stands in
the way of official approval of the
lakefront site is clearance from
such agencies as the Federal Avia-
tion Administration and the U.S.

(Continued on page 106)

original 7-inch vinyl. The label will
also simultaneously release the titles
on cassette single.

At RCA, Tony Montgomery, direc-
tor of national singles sales, says the
label is testing titles from its Gold
Standard Singles series in the juke-
box market. Among the artists fea-
tured are Elvis Presley, Duke Elling-
ton, Artie Shaw, Sam Cooke, Lou
Reed, Paul Anka, Neil Sedaka, and
Hall & Oates.

The RCA CD-5 oldies were warmly
received by jukebox operators at the
recent Amusement & Music Opera-
tors’ Assn. International Exhibition,
held Oct. 25-27 in New Orleans, Mont-
gomery says. “We want to get them
into CD jukeboxes,” he adds. “There
is a new market there for us.”

Montgomery also plans to present
the CD-5 oldies to retailers at the Na-
tional Assn. of Recording Merchan-
disers’ Wholesalers Conference, Nov.
2-7 in Palm Springs, Calif.

The RCA prototypes, like the origi-
nal 7-inch vinyl, feature only two cuts
each. “Some retailers would like to
see another cut on them to really
make it work,” Montgomery says.
“We are trying to make sure when
they do go out, it is going to work and
it will be done right ... As quickly as
we get feedback and they tell us
what they like and how they like it,
we will set up the price point.”

Collectables, on the other hand, is
already set to go to retail with oldies
CD-5s. “We have the support of a few
of the different retail chains that feel
strongly about this configuration,”
Greene says. “CD-5 is a viable alter-
native that will bring a whole new
generation to oldies.”

According to Stan Goman, VP of
the W. Sacramento, Calif.-based Tow-
er Records chain, the CD-5 amounts
to nearly 1% of the chain's sales. “In

(Continued on page 106)
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Senate Says OK To Vid Game Rental
Nintendo Vows War With VSDA Not Over

@ BY BILL HOLLAND

WASHINGTON, D.C.—In last-min-
ute legislative action, the U.S. Senate
Oct. 29 accepted the House version of
the Video Software Rental Amend-
ments Act, thereby ending an 18-
month battle between the Video Soft-
ware Dealers Assn. and the manufac-
turers of Nintendo over video game
rental game protection.

The bill makes it illegal to rent
computer software used in business
applications, but it exempts video
games and allows the public to con-
tinue to rent the games.

Staff Shifts At
RCA Black Unit
Eye Autonomy

B BY JANINE McADAMS

NEW YORK—In a move to es-
tablish its black music division as
a more autonomous entity, RCA
Records president Joe Galante
has announced that Skip Miller
has been promoted to senior VP,
black music, from VP of black
music at the label. In addition,
Miller London, who was VP of
product development/sales, has
been promoted to VP of promo-
tion, black music.

Though still an integral part of
RCA Records, the black musie di-
vision will be organized as a
“freestanding business,” says
Galante.

“It’s in keeping with the philos-
ophy of {RCA owner] Bertels-
mann to create something
growthwise for your best execu-
tives. If you have an entrepre-
neur, and Skip is an entrepre-
neur, you give him freedom to
create the business around him,”
he says. “He has the ability to
make his own decisions, with the
resources and dollars to get
things done.”

“The major change in the black
music division is that we are set
up as a separate entity, which en-
ables me to be autonomous,”
says Miller. “I’ll be working with
Joe Galante, who has been my
support mechanism, to establish
a presence for RCA within the
black music industry . .. This is a
major commitment on the part of
RCA.”

Miller, who continues to be
based in Los Angeles, says that
the company has been gearing up
for this reorganization through
hirings in key areas of the black
music division, such as market-
ing, publicity, and product devel
opment. A new product manager,
Barry Johnson, has been hired
and will work closely with Miller
in Los Angeles. Charlotte Hunt-
er, director of black music publici-
ty, will now report directly to |
London in New York.

RCA will continue to build on
its current R&B roster, which in-
cludes Tyler Collins, Grady Har-
rell, Troy Johnson, LaRue, Gior-
gio, and recent signing Steve Ar-

(Continued on page 97)

The legislation, which was at-
tached to a federal judgeship nomina-
tion bill, now goes to President Bush,
who is expected to sign it into law.

Nintendo officials, however, vow
they will continue the fight whether
or not the bill becomes law.

Although the Senate had passed a
similar bill May 1, the VSDA had
urged passage of the House version
because it includes language that ad-
dresses technological changes in the
capacity of video games—an impor-
tant distinction because Nintendo
had announced plans to broaden the
use of its NES limited-purpose com-
puters to display information ser-
vices delivered by telephone to the
home.

If successful, there could have
been a situation where NES players
might not have been considered “lim-
ited service computer(s) designed pri-
marily for playing home video
games” under the language of the
Senate bill.

“In other words,” says VSDA
spokesman Rick Karpel, “Nintendo

could have made a technological end-
run around the statute.”

Pam Horovitz, VSDA executive
VP, says she is “delighted with the
outcome,” and adds, “we hope that
Nintendo follows the lead of other
video game manufacturers by devel-
oping a video game program in order
to stimulate sales.”

Richard Lindner, spokesman for
Nintendo, says the firm will return to
the halls of Congress next year and
also fight the law in court.

“Nintendo’s position is that, as
we've said all along, we still think
that we make valid, important argu-
ments, and we think that it is inher-
ently unfair to offer protection to
some forms of software and not to
others,” he says.

“Nintendo feels that the current
situation is exploitative of software
developers, and finally, we will con-
tinue to fight it both in Congress and
in the courts as we move into next
year, whether [the bill] is signed or
not signed by the president,” Lindner
says.

Interscope To Debhut, Teams
With New East West Label

W BY CHRIS MORRIS

LOS ANGELES—Interscope Rec-
ords, the latest in a plethora of start-
up labels, will enter the marketplace
as a joint venture partner of Atlantic
Records, with distribution via Atlan-
tic’s newly established East West
America division (Billboard, Nov. 3).

Interscope confirmed Oct. 30 that
it will be headed by film and televi-
sion producer Ted Field, known for
such box-office hits as “Three Men
And A Baby,” “Outrageous For-
tune,” and ‘“Cocktail,” and record
producer Jimmy Iovine, who helmed
multiplatinum albums by U2, Tom
Petty & the Heartbreakers, the Pre-
tenders, Dire Straits, and Stevie
Nicks, among others.

The Interscope-East West pairing
is a rarity in that it unites two brand-
new label entities. Such high-profile

startups as Zoo, Giant, and Holly-
wood are being distributed through
established majors.

“I didn’t want to go in with my new
company to Atlantic Records,” lovine
explains. “Atlantic Records has got
so many acts, and they’ve got their
machine going. We’re going to be an
important source of music to East
West. Everybody wants to go where
they’re most important.”

He adds, “This deal was built on a
relationship between [Atlantic presi-
dent] Doug Morris, [East West presi-
dent/CEOQ] Sylvia Rhone, [East West
president/COQ] Vince Faraci, and
this record company, and we are go-
ing to work together ... With their
help, with their promotion and mar-
keting combined with ours at the be-
ginning, we’ll be a more mature com-
pany quicker. That's why this deal

(Continued on page 97)

Scotti Bros. Back In Gear,
Inks P&D Pact With BMG

W BY ED CHRISTMAN
and DON JEFFREY

NEW YORK—After a period of inac-
tivity, a reinvigorated Scotti Brothers
Records has entered into a pressing
and distribution agreement with
BMG Distribution.

While neither party would com-
ment on the deal, it appears to be part
of an effort to expand parent Scotti
Bros. Entertainment Industries’ core
businesses—television production,
movie production, and music—in an-
ticipation of its merger with All
American Television Inc.

All American, a New York-based
syndicator of television programs, is
a publicly held company whose stock
trades over the counter. The merger,
estimated to be worth $63 million, is
set to close in January.

Scotti Brothers’ agreement with

BMG marks the end of its nine-year
arrangement with CBS Records,
which yielded sales of 32 million rec-
ords, according to a Scotti Brothers
press release.

The current roster of Scotti Broth-
ers Records, based in Los Angeles,
includes James Brown, “Weird Al”
Yankovic, and Tommy Puett, a teen
idol from the TV show “Life Goes
On.” Under BMG auspices, Scotti
Brothers has released Puett’s first
single, a cover of Exile’s “Kiss You
All Over” that will appear on his
forthcoming album, “Life Goes On.”

BMG will distribute both the la-
bel’s new releases and its catalog,
which includes hits by Survivor, Leif
Garrett, John Paul Young, and John
Cafferty & the Beaver Brown Band.

In addition to its record label,
Scotti Bros. produces movies and has

(Continued on page 103)

Blak Zone. Recording artist Caron Wheeler celebrates the release of her EMI
debut album, “U.K. Blak,” with an EMI-hosted party at New York's Red Zone.
The single, “'Living In The Light," is in the top 10 on Billboard's dance charts.
Shown, from left, are Jim Fifield, president/CEQ, EMI Music Worldwide;
Wheeler; and Sal Licata, president/CEQ, EMI Records.

| EXEGUTIVE TURNTABLE

RECORD COMPANIES. RCA Records names Skip Miller senior VP of black music
in Los Angeles and Miller London VP of marketing, black musie, in New
York. They were, respectively, VP of black music and VP of sales, black mu-
sic, for the label. (See story, this page.)

Jean Riggins is named VP of artist development for Capitol Records in Los
Angeles. She was senior director of artist development for the company.

Glen Lajeski is named VP of artist development at MCA Records in Los
Angeles. He was VP of advertising and merchandising for the label.

Raoul Roach is named VP of A&R for Qwest Records in Los Angeles. He
was national director of A&R, black music, for Elektra Records.

Ronnie Jones is named VP of promotions at Esquire Records in Los Ange-

)
LAJESKI

MILLER LONDON RIGGINS
les. He was VP of promotions at Motown Records.

Arista Records names Tracy Hill senior director of national publicity, West
Coast, in Los Angeles, Kirk Bonin director of urban marketing in New York,
Cecilia McClendon Eastern regional R&B director in Detroit, Roland Lewis
Southeast regional R&B director in Washington, D.C,, and John Hall Jr.
Western regional R&B director in Chicago. They were, respectively, VP of
publicity at Rhino Records, director of national R& B marketing for Arista, dis-
trict manager of R&B prometions in the Midwest for Arista, district manager
of R&B promotion for the Washington, D.C., area for Arista, and district man-
ager of R&B promotion for Arista.

Lori L. Lambert is named director of marketing, West Coast, at Fpic Re-

ROACH LAMBERT

PIERRE

SNIDER

cords in Los Angeles. She was director of music marketing for Columbia
House.

Mark Snider is named national video and new music director for ATCO Re-
cords in New York. He was Northeast regional director for the company.

Virgin Records in Los Angeles names Jean Pierre director of operations,
R&B division, and Darryl Clark West Coast publicity director/R&B specialist.
They were, respectively, R&B operations manager for the label and director of
black music publicity at RCA Records.

Windham Hill Productions in Los Angeles names Laura Sanano national
promotion director, Pat Berry national sales director, Roy Gattinella director
of marketing, and Jane Covner director of publicity. They were, respectively,
national promotion manager/jazz and NAC promotion manager for the label,
Southern regional manager for the label, Western regional manager for the
label, and partner in the Michael Dalling Company.

Columbia Records names David Newmark local promotion manager in Min-

(Continued on page 12)
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Software Groups Want DAT Royalty

Hardware Biz Continues To Oppose Plan

l BY SUSAN NUNZIATA

NEW YORK—A coalition of soft-
ware groups last month presented
hardware manufacturers with a
proposal for a 7.5% royalty on the
wholesale price of DAT recorders.
The proposed levy would compen-
sate copyright holders for losses
they claim would be incurred
through digital home taping.
According to an article in the
Oct. 29 issue of Audio Week, the

proposal was discussed Oct. 11 ata
confidential “legislative” meeting
between members of the hardware
and software industries held at
Electronics Industries Assn. head-
quarters in Washington, D.C.

The royalty proposal, which
would also include a 1.2-cent-per-
minute tax on blank DAT cas-
settes, was reportedly drawn up
by the Recording Industry Assn.
of America and the Copyright Co-
alition, which includes the Nation-

Xavier Gugat Dead At 90

Popularized Latin Music In U.S.

BBY CARLOS AGUDELO

NEW YORK—Xavier Cugat, the
Spanish musician and band leader
who, more than anybody else, popu-
larized Latin music in the U.S. from
the "20s to the ’60s, died of heart fail-
ure Oct. 27 in Barcelona, Spain. He
was 90.

Cugat’s family emigrated to Cuba
from Spain when he was 5. He
learned to play the violin and very
soon was performing in silent-movie
pits and with the Havana Symphony.

Cugat arrived in the U.S. the same
day his mentor, Enrico Caruso, died,
and made his debut along with Bing
Crosby in Hollywood’s Coconut

Grove.

He was one of the first musicians
to play the violin on radio, the first to
produce a sound film in Spanish, and
quite possibly the most filmed band
leader in history.

After Cugat moved to the U.S,, his
classical violin concerts were coldly
received. He worked as a cartoonist
in Los Angeles for a while. The story
goes that it was Rudolph Valentino
who encouraged him to form his first
tango orchestra, Xavier Cugat & His
Gigolos.

The advent of sound movies made
Cugat very popular in Hollywood,
where he began to work with some of

(Continued on page 102)

ITG Expands To Film, TV Via
Link With Camden Agency

MW BY PAUL VERNA

NEW YORK—The International Tal-
ent Group and Camden Artists have
formed a joint venture called Cam-
den-ITG, according to principals at
both companies.

The equal partnership allows ITG,
a booking agency for such star acts
as Phil Collins, the Cure, David Bow-
ie, and Depeche Mode, access to Cam-
den’s film and literary clientele,
which includes Tyne Daly, Roger
Moore, and Robert Urich.

The companies’ executives say the
new entity will be headquartered in
Los Angeles, while ITG will continue
to operate in New York.

Michael Farrell, co-founder with
Wayne Forte of ITG, says, “We want-
ed to expand our core business into
film and TV. This was the only way to
really be able to do that and be viable
in it. You can't just say, ‘OK, I'm go-
ing to be in the motion picture busi-
ness.””’

He points out that Collins is “the
perfect example” of an artist who
will profit from the synergy between
music, film, and television. Collins
has supplemented his music career
with acting roles in films such as
“Buster’” and TV shows such as “Mi-
ami Vice.”

Camden partners David Wardlow

(Continued on page 94)

Awartds Shows To Highlight
Billhoard Video Gonference

LOS ANGELES—A star-studded
lineup has been assembled for the
Billboard Tanqueray Sterling Music
Video Awards, Friday (9) at The
Palace in Hollywood, Calif.

Among the performers appearing
will be Breathe, Tiffany, and Mel-
low Man Ace. Scheduled presenters
include Johnny Gill, MC Lyte, MC
Trouble, Los Fabulosos Cadillacs,
Steve Vai, Boo-Yaa T.R.ILB.E., and
Maldita Vecindad. Proceeds from
the event will benefit the Los Ange-
les Regional Food Bank. KIIS-FM
Los Angeles is the exclusive radio
promoter of the event.

The ceremony will cap the Bill-
board Music Video Conference and

the American Video Conference,
which run concurrently Wednesday-
Friday (7-9) at the Westwood Mar-
quis Hotel & Gardens in Los Ange-
les.

The Billboard Tanqueray Sterling
Awards honor excellence in the field
of promotional videoclips. A sepa-
rate banquet and awards ceremony
will be held to announce the Ameri-
can Video Conference Awards,
which honor achievement in special-
interest videg. That event, spon-
sored by Federal Express, is slated
for Wednesday (7) at the Westwood
Marquis. Hosts Edie McClurg and
Harry Shearer and guest present-

(Continued on page 102)

al Music Publishers Assn., the
Songwriters Guild of America, and
ASCAP, among others.

At press time, the RIAA’s VP of
government affairs, Hilary Rosen,
who reportedly participated in the
meeting, had no comment on the
subject, and NMPA officials were
unavailable. Both the RIAA and
the NMPA have stated their sup-
port for a royalty on DAT in the
past.

Also in attendance at the meet-
ing was a representative of the In-
ternational Federation of the Pho-
nogram and Videogram Producers
(IFPI), which recently joined sev-
eral European trade groups in
pushing for an analog/DAT tape

(Continued on page 96)

Bah, Humbug! Arista recording artist Barry Manilow and Arista president Clive
Davis don't let Scrooge spoil the fun at a party celebrating the release of
Manilow’s new album, “‘Because It’s Christmas,"” at the Tara mansion (from
“Gone With The Wind”) in Los Angeles. Shown, from left, are Santa Claus,
Manilow, Ebenezer Scrooge, and Davis.

IT TOOK ANOTHER rapper to dislodge the biggest
rap album of all time from the No. 1 spot on the Top
Pop Albums chart. Vanilla Ice’s “To The Extreme”
jumps to No. 1, displacing M.C. Hammer's “Please
Hammer Don’t Hurt '"Em,” which dips to No. 2 after
21 weeks on top. It's the first time that rap albums
have appeared at No. 1 back-to-back.

Ice’s album hits the top one week after his single,
“Ice Ice Baby,” reached No. 1 on the Hot 100. The Mi-
ami native is the first act to reach No. 1 with both his

fany scored in 1987-88
with “Tiffany” and “I
Think We’re Alone
Now.”

This is the second
straight week that rap al-
bums have held the top
two spots on the pop al-

debut album and his first

charted single since Tif-
== L.

=
=

bums chart. In addition,

rap singles occupy two of
the top three positions on
the Hot 100. Hammer's “Pray” jumps to No. 2; “Ice
Ice Baby” slips to No. 3.

“To The Extreme” is SBK Records’ first No. 1 al-
bum. The young label’s flagship hit, “Wilson Phil-
lips,” logged 10 weeks at No. 2. This week, that album
rebounds to No. 5, giving SBK two of the top five al-
bums.

Now that Hammer's stranglehold on the No. 1 spot
has ended, the big questions are how long Ice will re-
main at No. 1 and who will eventually overtake him.
Two strong candidates zoom up this week’s chart, and
a third—the just-released Whitney Houston album—
is waiting in the wings.

77 Top’s “Recycler” vaults from No. 33 to No. 9 in
its second week. It is the band’s second straight album
to hit the top 10 in just two weeks. “Afterburner” shot
from No. 32 to No. 10 in November 1985.

And Paul Simon’s “Rhythm Of The Saints” leaps
from No. 37 to No. 11 in its second week. It is Simon's
fastest-breaking album since 1968, when Simon &
Garfunkel’s ‘“Bookends’ shot to No. 4 in just two
weeks. It went on to become Simon’s first No. 1 al-
bum.

T

I.ED ZEPPELIN,” the four-CD boxed set by the
premier hard rock band of all time, enters the pop al-
bums chart at a robust No. 40. It’s the highest debut
by a multidisc career retrospective since “Bruce
Springsteen & The E Street Band Live/1975-85"
blasted onto the chart at No. 1 in November 1986.

Only three other multidisc retrospectives have
reached the top 40. “Elvis Aron Presley” peaked at
No. 27 in 1980, Bob Dylan’s “Biograph’ reached No.
33in 1986, and Eric Clapton’s “Crossroads” hit No. 34
in 1988.

Zeppelin was one of the best-selling album acts of

by Paul Grein

Vanilla Ice Disc Melts Hammer Hold On No. 1; |
ZZ Zooms Toward Top; Zep Set Leads Dehuts

the '70s. The band landed six No. 1 albums in that dec-
ade—a total topped only by Elton John’s seven. The
two '70s titans will be battling again as MCA releases
John’s four-CD boxed set, “To Be Continued.” It will
be fascinating to see which set sells better. John’s au-
dience is surely wider, but Zeppelin’s support may run
deeper. And when it comes to high-ticket items like
these—the Zeppelin box carries a $54.98 suggested
list price—mass appeal is no match for an active, die-
hard fan base.

Another multidisc ret-
% Bl rospective, “The Byrds,”
enters the chart at No.
185. And the timing
couldn’t be better: The
Los Angeles group was
named last week to the
Rock and Roll Hall of
Fame (see story, page 5). |

FAST FACTS: Mariah
Carey’s ‘““Love Takes
Time” jumps to No. 1 on
the Hot 100 and Hot R&B Singles charts, two weeks
after topping the Hot Adult Contemporary chart. It’s
Carey’s second straight single—following “Vision Of
Love’’—to top all three surveys. Whitney Houston
was the last artist with back-to-back No. 1 pop hits
that also topped the R&B and AC charts. She scored in
1985-86 with “Saving All My Love For You” and “How
Will I Know.”

Al B. Sure!’s second album, “Private Times . . . And
The Whole 9',” leaps from No. 58 to No. 23 in its sec-
ond week. It’s certain to top the No. 20 peak of Sure!’s
1988 debut, “In Effect Mode.”

“Pretty Woman” fever is heating up again. The
soundtrack—which logged 17 weeks in the top 10—re-
bounds from No. 34 to No. 19. And the videocassette
vaults from No. 32 to No. 3 on the Top Video Sales
chart.

Daryl Hall and John Oates’ “Change Of Season”
dips to No. 70 in its third week after reaching No. 69.
It’s the duo’s first studio album to miss the top 40
since “War Babies” in 1974.

WE GET LETTERS: Art Goewey, music/research di-
rector of WAMO-FM Pittsburgh, notes that James In-
gram’s recent No. 1 pop hit, “I Don’t Have The
Heart,” peaked at No. 53 on the Hot R&B Singles
chart. It’s the first No. 1 pop hit by a black artist to
fall short of the top 50 on the R&B chart since Sammy
Davis Jr.’s “The Candy Man” in 1972.

William Simpson of Los Angeles notes that Vanilla
Ice’s “Ice Ice Baby” is the first No. 1 hit on the Hot
100 to sample an oldie. The smash samples Queen &
David Bowie’s 1981 semidud, “Under Pressure.” (For
more on this, see Words & Music, page 39.) A second
single in the top three—M.C. Hammer’s ‘Pray”’—
samples Prince’s 1984 monster, “When Doves Cry.”
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THE SOUND THAT BEGAN
A NEW AGE IN POP MUSIC.

ANDREAS
VOLLENWEIDER

B’ "THE TRILOGY

A special 2 CD/Cassette set, featur ng
his fi-st three grc unc-br eakmv Gold-plus albums:
| "BEHIND THE CARDENS...” "CAVERNA MAGICA, and "WHITE WINDS”
“ Plus—for the ftrst tirre on CD~the Bonus Tracks:
PACE VERDE, and seksctions from EINE ART SUITE-
Vol enwe der’s first album,
never before availeble outside of Switzarland!

THE VOLLENWEIDER TRILOGY. THREE TIMES THE TREUMPH THREE TIMES THE MAGIC.
FEATURING OVER 20 MINUTES OF NEW MUSIC. SPECIALLY-PRICED. ON COLUMBIA.
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Seasonal Toast. Angel/EMI violinist Nigel Kennedy, right, and Capitol CEO Joe
Smith toast the success of Kennedy's recording of Vivaldi's 'Four Seasons,”
which has sold more than 900,000 units. Kennedy visited the Capitol Tower in
Los Angeles en route to New Zealand and Japan.

J Hammer, Ice Rap Up Platinum Prizes

Metal, Country Acts Also Win Big In Oct. Certs

M BY PAUL GREIN

LOS ANGELES—The year’s best-
selling album, M.C. Hammer’s
“Please Hammer Don’t Hurt 'Em,”
topped the 6-million-sales mark in Oc-
tober. It is by far the top-selling rap
album to date. And last week’s No. 1
single, Vanilla Ice’s “Ice Ice Baby,”
was certified both gold and platinum
Oct. 29. It is the first rap smash to
reach both levels simultaneously
since Tone Loc’s “Funky Cold Medi-
na” last year.

In other October certifications an-
nounced by the Recording Industry
Assn. of America, AC/DC’s 1980
blockbuster, “Back In Black,” ad-
vanced to the 10-million-sales plateau.
This puts it in a tie with Def Lep-
pard’s 1987 smash, “Hysteria,” as the
best-selling metal or metal-oriented
album to date.

Albums by country artists also
fared well in the October certifica-
tions. Clint Black’s “Killin’ Time” be-

Study: Copyrights Mean Big $$ For U.S.

MPAA Chief Calls For More Piracy Protection

E BY BILL HOLLAND

WASHINGTON, D.C.—U.S. eco-
nomic figures show U.S. copyright
industries represented 3.3%, or
$173.7 billion, of the nation’s 1989
gross national product, and con-
tributed more to the GNP than ei-
ther the construction industry, the
transportation industry, or the ag-
riculture, mining, and energy ex-
traction industries combined, ac-
cording to a just-released study.

“This is confirmation that this is
goddamned important to our coun-
try, the taxpayers, the Treasury,
and the worth of the dollar around
the world,” said Jack Valenti, pres-
ident of the Motion Picture Assn.
of America.

Valenti blurted out the exclama-
tion at an Oct. 31 press conference
here announcing the study by the
International Intellectual Proper-
ty Alliance. The report says that
U.S. copyright industries, especial-
ly the film, video, and record and
tape industries, together repre-
sent one of the largest, fastest-
growing sectors of the American
economy,

“Clearly, this study not only
confirms the importance of copy-
right industries to the U.S. econo-
my, but will help our government
make it clear in the ongoing GATT
trade negotiations that we need in-
creased protection from theft and
piracy,” says Jay Berman, presi-
dent of the Recording Industry
Assn. of America.

In fact, the study, based on fig-
ures from the Census Bureau and

the Commerce Department’s Bu-
reau of Economic Analysis, shows
that, if the businesses that use or
depend on copyrighted products,
such as computer and VCR manu-
facturers, are included in the fig-
ures, the representation was 5.8%
of the U.S. GNP in 1989 real dol-
lars, or a whopping $303 billion.
This enlarged copyright-based-
industries figure also takes a 4.6%
(Continued on page 103)

Piracy In Thailand May Gause
Trade Groups To File Gomplaint

WASHINGTON, D.C.—Fed up,
frustrated and victimized U.S.
copyright industries have in-
formed the Thai ambassador to the
U.S. that, unless his government
takes immediate enforcement ac-
tions to put multimillionaire Thai
pirates behind bars, they will file a
formal trade complaint that could
result in serious trade restrictions
for the pirate-king Asian country.

NEW YORK~BPI Communica-
tions Inc., publisher of Billboard,
has reached an agreement to pur-
chase the trade monthly Marketing
& Media Decisions from Norman
Lear’s Act 111 Publishing. Terms of
the sale were not announced.

Gerald S. Hobbs, president/CEO
of BPI, a subsidiary of Affiliated
Publications Inc., describes Market-
ing & Media Decisions as “a highly
respected title in the advertising
trade press.” He said BPI would
convert the publication to a weekly
in January. A redesign and a name
change for the publication are also
planned.

Hobbs says Marketing & Media
Decisions is the “‘perfect comple-

BPI Buys Media Magazine

ment” to Adweek and Adweek’s
Marketing Week, which are pub-
lished by A/S/M Communications
Inc., a BPI subsidiary. BPI ac-
quired 80% of A/S/M in June.

Marketing & Media Decisions,
Adweek, and Adweek’s Marketing
Week each target different seg-
ments of the advertising agency/
media buyer field. Marketing & Me-
dia Decisions has an audited non-
paid circulation of 33,266.

In addition to Billboard, BPI pub-
lishes The Hollywood Reporter,
Back Stage, Back Stage/Shoot,
Amusement Business, Musician,
American Film, and numerous oth-
er magazines in the areas of enter-
tainment and arts and design.

Thailand has become infamous
in recent years as a haven for or-
ganized pirates, who pay politi-
cians to look the other way and
foot the fines of the few retailers
whose pirated goods are confiscat-
ed.

The International Intellectual
Property Alliance says that U.S.
copyright industries lost more
than $60 million in 1988 and more
than $100 million this year due to
the rampant piracy of records,
tapes, videos, books, and software
in Thailand.

The Recording Industry Assn.
of America figures that the losses
of its members alone from this
source total more than $30 million.

The Oct. 25 letter to Thai ambas-
sador Vitthya Vejjajiva was co-
signed by officials from IIPA, the
Recording Industry Assn. of
America, and the Motion Picture
Export Assn. of America, and
warns that unless immediate ac-
tion is taken, they will file the Sec-
tion 301 trade complaint Nov. 15.

U.S. Trade Representative Carla
Hills would then have 45 days to
accept or reject the complaint.
Since Hills and her predecessor
worked closely for years with the
industries to put pressure on reluc-
tant Thai authorities, insiders ex-
pect that the USTR office will

(Continued on page 103)

came the first country album to top
the 2-million-sales mark since Randy
Travis’ 1987 smash, “Always & For-
ever” (which eventually topped the 3-
million-sales mark). And Garth
Brooks’ “No Fences” became the
first country album to be certified
gold and platinum simultaneously
since Travis’ 1988 hit, “Old 8 X 10.”
Brooks’ eponymous debut album, re-
leased in 1989, was also certified plat-
inum in October.

The Kentucky Headhunters’
“Pickin’ On Nashville” also went
platinum in October, nine days after
it was named album of the year by
the Country Music Assn.

The year’s top-selling debut album,
“Wilson Phillips,” topped the 3-mil-
lion-sales mark. Runner-up “Mariah
Carey” reached 2 million.

Poison landed its third straight
multiplatinum album as “Flesh And
Blood” topped the 2-million-sales
mark. The band's 1986 album, “Look
What The Cat Dragged In,” reached

3 million; its 1988 follow-up, “Open
Up And Say ... Ahh!,” hit 4 million.

Jon Bon Jovi's solo debut album,
“Blaze Of Glory/Young Guns II,”
was certified gold and platinum si-
multaneously.

Eric Clapton's 1988 retrospective,
“Crossroads”—a four-CD boxed
set—went platinum, signifying sales
of 500,000 copies. It is the second mul-
tidisc retrospective to go platinum,
following “Bruce Springsteen & The
E Street Band Live/1975-85.”

Van Morrison landed his first gold
album in nearly 20 years with “The
Best Of Van Morrison” on Mercury.
The highly respected singer/song-
writer went platinum with “Moon-
dance” in 1970 and gold with “Tupelo
Honey” the following year.

Numerous catalog albums were
certified by the RIAA, including
eight titles by AC/DC. “Back In
Black” provided the biggest news,
but the Aussie metal band also

(Continued on page 96)

This report was prepared by Thom
Duffy, Trudi Miller, Phyllis
Stark, and Paul Verna.

NEW YORK—College radio’s role
in preserving free expression and
challenging the status quo in the
music business was the focus of
this year's CMJ Music Marathon,
which drew nearly 4,000 attendees
to the Vista Hotel here Oct. 24-27.

The CMJ ‘90 keynote speakers,
rapper Kris Parker of Boogie Down
Productions and writer and actor
Eric Bogosian, each spoke on the is-
sue of censorship, as did Motorhead
lead singer Lemmy Kilminster, who
gave the keynote for CMJ’s Metal
Marathon.

During three days of panels, the
state of artist development was dis-
cussed from the viewpoint of A&R,
touring, publicity and press, video,
marketing, retailing, and radio pro-

GCMJ Implores College Radio
To Uphold Free Expression

motion. A daylong workshop Oct.
28 examined the state of college ra-
dio in the '90s.

Parker sought to place the cur-
rent debate over objectionable lyr-
ics and censorship in a new context.
“The problem is not these specific
[objectionable] groups,” said
Parker. “The problem is with the
educational system itself. You come
and get a degree in memorization,
not intellect . .. not thinking. When
we revolutionize the educational
system as a whole, kids will have a
different outlook on what they buy
and what they see.

“With freedom of speech comes
responsibility,” Parker continued.
“My opinion is that [responsible]
speech advances all of humanity, it
advances civilization over technolo-
gy. And civilization is simply people
advancing in their relationships”

(Continued on page 102)

EXECUTIVE TURNTABLE

(Continued from page 9)

neapolis and Charles Walk local promotion manager for the New England
branch in Lexington, Mass. They were, respectively, founder of Factor Mar-
keting and college marketing rep for Columbia’s New England branch.

PUBLISHING. Stanley H. Schneider is named VP of legal and business affairs for
BMG Music Publishing in New York. He was senior counsel in charge of legal

and business affairs for the company.

BMI in Los Angeles names Stacy Nick director of publicity/writer-publish-
er relations and Kathleen Laccinole associate director of film/TV relations.
They were, respectively, West Coast publicist for PolyGram Records and coor-

dinator, film/TV relations for BMI.

ASCAP in New York names Richard H. Reimer deputy general counsel,
Ross Charap assistant general counsel, and Bennett M. Lincoff senior attor-
ney. They were, respectively, assistant general counsel, senior attorney, and

staff attorney.

RELATED FIELDS. The National Academy of Songwriters in Los Angeles names
Dan Kirkpatrick executive director and Steve Schalchlin managing director.
They were, respectively, managing director and director of services for the

academy.

Ronald Graham is named VP of Mark IV Audio in New York. He was cor-
porate director of human resources for the company.

Eric (Ric) Sherman is named director of sales, East Coast, for Nimbus Re-
cords in New York. He was national sales and marketing manager for Video-

Tape Distributors.
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INCLUDES THE BLISTERING HIT
"TEASE ME, PLEASE ME"

PRODUCED BY KEITH OLSEN
ASD SCORPIONS
IRANAGEMENT:

DJIC AND SCOTT McGHEE FOR
MCGHEE ENTERTAINMENT
AVAILABLE ON MERCURY
COMPACT DISCS, CHROME
CASSETTES AND RECORLS

® 1990 POLYGRAM RECORCS, INC



(91585)

Featuring the smash single

" Hippychick”

SOHO

England’s SOHO is taking the world by storm with a sound that’s filled with funk and a spacey 60’s groove.

Produced By Tim Brinkhurst

Management: Jerry Jaffe for CMO, INTERNATIONAL LTD.

Video now on ﬂémi‘i‘
#1IN 12” SALES #1 SINGLE IN CLUBS
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COMMENTARY IR

Western Firms: Proceed With Caution

EASTERN EUROPE MUSIC BIZ IS NEWBORN

B BY TONY HOLLINGSWORTH

The Soviet Union’s move to a market
economy, the fall of the Berlin Wall,
and the removal of the communist re-
gimes within Eastern Europe have
been seen as creating new opportuni-
ties for the world’s music industry,
but the challenges these opportuni-
ties create have yet to be tackled.

It is true that what until recently
was called the Eastern Bloc presents
a potential market of 420 million peo-
ple. It is also true that these 420 mil-
lion represent a market that has been
hungry for international music prod-
uct. But it is wrong to think of the re-
gion as easy pickings. First we have
to meet the challenge of developing a
music industry.

The Eastern Bloc no longer be-
haves as a politico-economic unit. It
now has to be thought of as eight
separate states: the US.SR., Yugo-
slavia, Albania, Romania, Poland,
Bulgaria, Czechoslovakia, and Hun-
gary, with a ninth area of interest,
the eastern part of Germany. Each
has its own problems of development,
varying states of legislation govern-
ing investment, copyrights, repatria-
tion of profits, and currency ex-
change. They also have their own in-
digenous cultures.

As the International Federation of
Phonpgram and Videogram Produc-
ers (IFPI) is at pains to point out, the
music business rests upon a legal
system of producers and publishing
rights that has yet to be accepted
throughout Eastern Europe. Most of
these nations protect publishing
rights, but only half have adopted
legislation protecting record, video,
and TV producers’ rights.

Rights legislation is but one layer
of the problem of piracy. Even within
those Eastern European countries
that do have producers’ rights, such
as Poland and Hungary, piracy is

rife. The reasons for this are three-
fold.

First, penalties for piracy are low.
Secondly, in most Eastern European
countries, the cost of pirated tapes is
at least that of official cassettes.
Thirdly, there is now a strong cultur-
al tradition of shopping on the black
market. These three factors are the
major challenges facing the govern-
ments of Eastern Europe once they
have enshrined producers’ rights leg-

Europeans have become allies of
France, Italy, Germany, Spain, et al.

The question this poses for record
companies, video and TV producers,
and the like is whether they should
organize themselves on a territory-
by-territory basis and get involved in
the creation of new local music prod-
uct. The challenge is to get involved
in the productive side of the industry
rather than just treat Eastern Eu-
rope as a marketplace for Anglo-

‘An attractive area
for joint ventures
is retailing and

= Tony Hollingsworth is managing director
of U.K.-based Tribute Productions. He
produced Roger Waters’ Berlin event, “The
Wall,” and the two Nelson Mandela benefit
concerts held in London. |

distribution’

islation. Only after they have been
met will the record companies of East
and West make long-term invest-
ments.

The 420 million people in the East
Bloc countries certainly do not repre-
sent a cultural block. At least 100 mil-
lion of them live on the Asian side of
the US.S.R. and have very different
cultures. Among the remaining 320
million, a new bout of nationalism has
followed the political changes in
Eastern Europe. While it is almost
certain that, over the next five years,
we will see Anglo-American musiec
product flood into these countries, it
does not seem likely that such strong
cultures will just lie down and die. In
the constant battle of Anglo-Ameri-
can music vs. the rest, the Eastern

American product.

Investment in Eastern Europe is
only possible through joint ventures.
Legislation was passed in most of the
countries during the '80s to encourage
foreign investment, yet these laws
keep controlling investments within
the country. In many of the countries,
foreign investors are still limited to
49% ownership. It is unlikely that
these statutes will disappear altogeth-
er, as they are one of the few protec-
tions these nations have against being
raped by Western capital.

One of the most attractive areas
for joint ventures at this stage is re-
tail and distribution. Until now, rec-
ord and video products have been
poorly distributed. Chains of well-
stocked record shops are as-yet un-

known. With the help of limited West-
ern capital to stock them and West-
ern marketing experience, retail and
distribution chains could be set up.
The Eastern contribution to the joint
venture would be the real estate and
the labor.

In the next five years, all the East-
ern European terrestrial TV broad-
casters will be revamped. They have
already started to look for new
sources of high-quality program-
ming, including music programming.
When these start to be shown, the
terrestrials will begin to win back the
TV audience from the Western satel-
lite broadcasters. Along with this
shift will come a shift toward music
programming designed for the na-
tional market. This will give local art-
ists a far better chance of getting TV
exposure than would any system of
satellite broadcasting concerned with
trying to satisfy all European mar-
kets at one time.

We take for granted the interrelat-
ed nature of the Western music in-
dustry, but in the East, the last four
years have been characterized by a
completely different set of relation-
ships. TV and radio stations were
controlled by the Ministries of Cul-
ture; live concert promotion was con-
trolled by Committees of Entertain-
ment. Artists were judged fit to be-
come professionals and make records
by committees of party members. All
these departments worked autono-
mously.

Now we have to create an industry
in which all these sectors are interre-
lated. Live promotion must be linked
to record releases. TV and radio must
be fed with artists’ interviews and
performances. Records and videos
must be made available at the same
time throughout the countries. Intro-
ducing the new interrelated business
culture into the East is probably the
first challenge that must be met.
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2-TIER LABELING SYSTEM NEEDED

This letter is in support of comments
made at and reported from the recent
NARM convention (Billboard, Oct. 6).
I agree that the Recording Industry
Assn. of America needs to immedi-
ately create a two-tier rating system
using the existing PA (Parental Advi-
sory) for an R rating, and an 18-tc-
buy or NC-17 rating for an X-rated
record. The new Prince album “Graf-
fiti Bridge” has a PA sticker, and the
new record by the Geto Boys is also
labeled with a PA sticker. In no way
do the lyrics on these records exist in
the same spectrum. The Geto Boys,
Andrew Dice Clay, 2 Live Crew, and
others using strong explicit language
would receive an adults-only type of
rating.

This should not be an issue of race
or censorship. Music is a powerful
and influential force on people of all
ages, especially youth. The issue is
protecting children and implementing
a rating system for records similar to
the one used for film, that will allow
every adult the right to hear any lyr-

ics that he/she chooses to hear. [ feel
that declaring any record obscene
and making it illegal for an adult to
purchase it is censorship, but putting
in place such a rating system is not
censorship and should stop most of
this type of prosecution.

In light of the recent conviction
(Oct. 3) of a record store owner for
selling a sexually explicit album by 2
Live Crew, and with other similar rec-
ords on the horizon, the industry
needs to be willing to take responsi-
bility and police itself; if not, it will
surely mean more legal and legisla-
tive battles ahead.

Stephen Allen
Altadena, Calif.

ANOTHER ‘HYPE' GRIPE
[ appreciated John Axelrod’s recent
Commentary (Billboard, Sept. 22) ad-
dressing the hype and sensationalism
that is running rampant in the promo-
tion of some of today’s recording art-
ists. [ agree that it has gone too far.
Just because certain acts are outra-
geous or obnoxious enough to get
records released on shock value alone
does not make them rmusically tal-
ented. We are talking about the mu-
sic business, aren’t we? It would be
nice, for a change, if radio-listening

audiences did not have to wade

through a sea of barf product to hear
a great record.

Jimmy George

Jimmy George Productions Inc.

Beverly Hills, Calif.

MAKE ROOM FOR A ‘DADDY’ COMMENT

I have just read with disbelief the ar-
ticle by Irv Lichtman and Edward
Morris about “Daddy” songs in coun-
try music (“ ‘D’ Is For The Daddy
Songs That Fill Country Catalogs,”
Billboard, Oct. 6). The commentary
on this type of song was couched in
language of facetiousness and ridi-
cule. I find this language highly inap-
propriate when describing songs that
contain the very essence of country
music, the only music that consistent-
ly relates to real life and the feelings
of real people.

As the immortal Norro Wilson
once proclaimed, “We are emotional
people in an emotional business.”
Damn right, Norro, and my emotion-
al reaction to the article in question is
one of outraged indignation.

Joe Talbot
Nashville

A COMMISSIONED OMISSION
I would like to voice my concern re-

garding the innuendos by Lisa Col-
lins about Commissioned in her Sept.
22 In The Spirit column. For the rec-
ord, both Keith Staten and I were ac-
tive participants on Commissioned’s
chart-topping “State Of Mind” al-
bum. While Collins praised Commis-
sioned for its continued success, she
was remiss in omitting two contribu-
tors to that success: I was the produc-
er of the album and Staten was the
vocalist on several cuts.

Secondly, Staten and [ have no
plans to “split” from Commissioned.
Our musical connection with the
group has grown into much more
over the years. We are all colleagues
in the studio, but we are also friends
and will continue to be, whether or
not we choose to lead different career
paths.

Michael Brooks
New York

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions showld be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 100.36.
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Station Battles Leave Lahels Scarred
Promoters Struggle To Satisfy All Sides

B BY PHYLLIS STARK
with CRAIG ROSEN

NEW YORK—Label promotion
people say that squabbles between
rival stations over artist-related
promotions are making their jobs
harder than ever.

Rick Bisceglia, Arista’s senior
VP of promotion, says working
with stations is “beyond difficult. [
feel like every day there are seven
guns pointed at my head and no
matter what [ do I'm going to get
shot by three of them. It’s getting
out of control. Everybody wants
something.”

Butech Waugh, RCA’s VP of pro-
motion, calls the relationship with
radio “‘a no-win situation.” Asked
how often he is threatened by a
station over a promotion, Waugh
says, “‘Every day I'm alive.” While
there have always been station ri-
valries, “it’s really come out in the
open since the Power Pig/Q105
[Tampa, Fla.] situation,” he says,
referring to the ugly rivalry be-
tween WFLZ and WRBQ of the
last 14 months.

“Sometimes you can’t win,”’
agrees A&M’s VP of promotion
Rick Stone. “Everybody wants the
biggest artist vou have on the la-
bel. Everyone wants Janet Jack-
son.”

While most of the bickering over
artists goes on beyond the scenes,
occasionally the squabbles come to
public attention. Several weeks
ago, top 40 WZ0OU Boston com-
plained publicly that rival WXKS-
FM (Kiss 108) was using its clout
with labels to prevent WZOU from
getting acts for a joint charity con-
cert with WPRO-FM Providence,
R.1. Kiss denied any direct threats
to drop records, but did admit to

making clear its displeasure that
labels would reward a station that
was more musically conservative
than Kiss.

When the WZOU/WPRO-FM
concert took place Oct. 27, the line-
up included Nelson, Eddie Money,
and Vanilla Ice. While there were
brand-name acts on the WZOU ros-
ter, it hardly matched the June
Kiss concert co-headlined by M.C.
Hammer and New Kids On The

‘Fverybody wants the
biggest artist you
have on the label’

Block, despite the fact that WZQU
was the market’s leading top 40
when its concert was announced.

EMI's West Coast director of na-
tional promotion, Mark Kargol,
tells of a recent situation in San
Francisco where both KMEL and
KSOL wanted Caron Wheeler for a
promotion. “If one station got her
first,” Kargol says, ‘““we would
lose the record at the other station.
They were both adamant about it,
so we pulled out so no one is a loser
and no one gets hurt.

“We didn’t want to burn a
bridge. We tried to do the right
thing.” But despite the good inten-
tions, Kargol says, “KMEL felt
they had lost because they didn’t
get her. So did KSOL. There is no
way to make them both happy. It is
really pretty childish stuff.”

Radio programmers acknowl-
edge that they are sometimes diffi-
cult. “The days of Kiss 108 [being
the only one] with exclusive con-
cert events are over,” says KPWR
(Power 106) Los Angeles PD Jeff

Examine Your Flyjock. Tom Joyner, center, recently celebrated five years of
commuting between KKDA-FM Dallas and WGCI-FM Chicago. At celebrations in
both cities, Joyner was presented with a community service award for his
support of the United Negro College Fund. Joyner is pictured in Chicago with
UNCF area director Rodney Robinson, left, and Mike Jackson of American
Airlines.

Wyatt. “Nowadays stations in Bat-
tle Creek, Mich., want top acts. It
is very competitive and it can open
a can of worms for labels.

“This market has kept very civil
and very professional for the most
part. [We've] never gotten to the
level of New York City, which is
the most infantile. Whether Can-
dyman comes to [rival] KIIS or
Power for an interview is not one
of the things that will shape the fu-
ture of either radio station.”

Nevertheless, all of the label
promotion people say they walk on
eggshells to avoid making enemies
in radio and are careful not to let
their artists offend the competi-
tion. Both Ken Lane, SBK Records
senior director of national singles
promotion, and Steve Leavitt, na-
tional director of CHR promotion
for DGC Records, say they don’t
allow their artists to cut drops or
liners that position one station
over another.

Most label reps say they keep
their artists informed of the rival-
ries in each market they visit in or-
der to avoid an embarrassing mis-
take, although some say the infor-
mation they give their artists is
doled out strictly on a need-to-
know basis.It’s in my best inter-
est that they know [about rival-
ries],”’ says Stone. “My coming
clean with them indicates that
they’re on the team. [But] they
don’t need to be burdened with ev-
ery detail.”

“We make sure they’re aware of
what’s going on in a city,” says
Waugh. “I don’t want to keep them
in the dark. It’s their career and
ours.”

Despite the best efforts of the
labels, however, artists are some-
times affected by radio’s battles.
“I’ve heard of situations which I
despise,” says Bisceglia, “where a
station will bring an artist in for a
concert [in exchange for] adding a
record from another artist [on the
same label]. That’s unfair to the
artist.”

But there are plenty of artists
whose involvement with radio has
paid off. Stone says Seduction,
which has sold 600,000 albums,
was ‘‘very involved with radio for
a long period of time and we’ve
had four hits at CHR.” Craig Lam-
bert, Atco Records VP of promo-
tion, points to rival act Sweet Sen-
sation, which has ‘“‘entered into the
mass appeal arena purely by the
fact that they have worked with
radio.”” He also notes that new act
the Rembrandts has been doing a
number of station visits and that
“that tool has been the catalyst for
the acceptance we're starting to
see on the project.”

Nationwide Communications na-
tional PD Guy Zapoleon sees the
promotional tour scene as having
intensified after Capitol’s Donny

(Continued on page 23)
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WNEW-FM Is Thunderstruck. P.M. driver Scott Muni, center, celebrated 23
years at WNEW-FM New York with his annual weeklong live broadcast from
the Hard Rock Cafe. Among Muni’'s guests were Angus Young, left, and Brian
Johnson, right, both of AC/DC. Other guests included Stephen Stills, Dave
Stewart, Robert Cray, Tommy Conwell, and Max Weinberg. (Photo: Chuck

Pulin)

KLOL Houston Slapped With
Fine For ‘Indecent’ B’casts

M BY BILL HOLLAND

WASHINGTON, D.C.—Rusk
Broadcasting’s KLOL Houston
has become the first station cited
for broadcasting indecent material
in 1990 by the Sikes FCC after the
commission slapped it with a
$6,000 fine for comments made in
several 9 a.m. broadcasts in Febru-
ary and March of this year. The
FCC did not announce the action

WASHINGTON
ROUNDUP

until Oct. 29, two weeks after
sending the letter of inquiry to the
station.

GM Pat Fant says KLOL will
pay the fine rather than go
through expensive litigation. It is
the 10th radio station to pay an in-
decency fine since the FCC began
to ecrack down on blue-humor
broadcasts more than three years
ago.

Fant says the broadcasts in
question involved a morning team,
a sex therapist, and ““a call from a
listener that was live and got out
of hand.” Two other listeners, ob-
viously not amused, complained to

the commission.

ROOT SENTENCED TO 15 YEARS

Disbarred communications at-
torney Thomas Root was sen-
tenced Oct. 26 in North Carolina
Superior Court to 15 years in jail
and $5,000 in fines following his
conviction on 364 counts of securi-
ties fraud and conspiracy. The
court dismissed 91 other charges.
He must serve the sentence hand-
ed down by the state concurrently
with any sentence handed down in
related federal convictions.

Principals of Sonrise Manage-
ment, the North Carolina firm that
used Root to set up new sham FM
applications, also could face large
prison terms on more than 450
fraud and conspiracy charges in a
trial beginning in January. Root
first came to public attention when
he was rescued from the Atlantic
after his private plane crashed. He
was discovered to have a still-un-
explained gunshot wound.

FCC WAIVES OVERLAP RULE

The FCC has granted the re-
quest of Susquehana Broadcast-
ing, licensee of KLIF Dallas, for a
six-month waiver of the contour
overlap rules to allow it to acquire
crosstown KKWM. The waiver will
(Continued on page 23)

ROCK MUSIC
IS POISONING
OUR YOUTH

PAID FOR Y, Tor Untvarsat Thougitt,

station’s logo, pictured at right.

Devil's Radio. Album rock WXTB (98 Rock) Tampa, Fla., using the phony
business name Coalition for Universal Thought, ran a series of billboards
with messages like “‘rock and roll is the devil’'s chamber music,” and “rock
music is poisoning our youth.” These messages were later replaced with the
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Dirty Tricks: G.A. vs. Jacor, KUBE vs. ???:
WMIL Ups Woife; WKKX Rocks With Mike

FOR THE LAST TWO WEEKS,
Great American’s WKRC Cincinnati
has been trying to promote sports
talk host Turk Schonert with a cam-
paign pointing out that Chris Col-
lingsworth, sports host at Jacor-
owned rival WLW, is away for at
least one day a week. WKRC prom-
ised free dinners to any listeners who
could get on Collingsworth’s show
and say, “Turk’s always on 55
WKRC.” After four listeners got
through, WLW responded by taping
250 listeners saying the phrase that
pays and putting them all on the air
simultaneously. WKRC has agreed
to feed all the winners.

As the battle escalated, WKRC PD
Doug Silver sent out a bogus press
release on WLW stationery—some-
thing he admits to freely—and
claimed to the local press that his sta-
tion had slimed Collingsworth’s car in
the WLW parking lot after an unsuc-
cessful raid on the building. WLW
has sent WKRC a cease-and-desist
letter, trying to stop it from airing a
WLW broadcast where one of
WKRC'’s callers got through.

Elsewhere in the station-squabbles
department, on PD Bob Case’s first
day back at top 40 KUBE Seattle,
someone faxed a press release to lo-
cal record reps and the trades an-
nouncing that his station had become
“Mix 93.” In the release, which came
under a “Mix 93 KUBE” fax header,
Case was quoted as saying that Mix
93 would play “no rap, no disco, just
great songs from artists like Queen,
Lionel Richie, and M.C. Hammer.”
GM Michael O’Shea ostensibly add-
ed, “The new Mix format is the latest
craze! KUBE is always the first to
Jjump on the latest trend in formats.”
The real 0’Shea has no idea where
the release came from, but says the
type on the fax header is different
from that on KUBE’s machine.

In more serious disputes, the At-
lanta Journal-Constitution reports
that WSB overnight talk host David
Paul is demanding $200,000 for
“mental distress, physical, mental,
and emotional damages’” from the
station following a fistfight with
morning host Bobby Harper. The al-
tercation followed an on-air comment
Paul made about Harper’s partner,
Kathy Fischman.

Also, album WRFX Charlotte,
N.C., morning man “John Boy” Isley
is still on the air following his Oct. 21
arrest on charges of felony posses-
sion of marijuana with intent to sell.
Isley is free on $1,100 bond; the sta-
tion says he can stay on the air until
his case is brought to court Nov. 13.

A US. District Court judge has de-
nied a motion by Infinity Broadcast-
ing to dismiss a discrimination and
breach-of-contract lawsuit filed two
years ago by former WKTU (now
WXRK) New York jock Bill “Rosko”
Mercer. Mercer was fired when
WKTU became WXRK after charg-
ing on the air that the switch was ra-
cially motivated. The case may now
go to trial.

Finally, a number of minority activ-
ist groups are angry at KEZY Ana-
heim, Calif., morning man Chris Lit-
tle over a running bit called “Foreign
Or Domestic.”” In a bit similar to
those done by other morning shows,

Little calls convenience stores and lis-
teners try to guess if the clerks were
born in the U.S. The Cambodian Fam-
ily organization is among those
charging that the skit is racist.

EX-EMPLOYEE ACCUSES KMEL

Cameron Paul, a former club-mix-
er at KMEL San Francisco, has filed
an FCC petition against the station
accusing PD Keith Naftaly of de-
manding salary kickbacks. According
to the San Francisco Chronicle,
Paul—who worked at KMEL from
1987 to April 30 of this year—claims
he paid Naftaly $17,600 in cash and

by Sean Ross with
Craig Rosen & Phyllis Stark

checks, and was fired when he would
not increase the kickback from $50 to
$100 a week. The complaint reported-
ly includes 24 checks from Paul writ-
ten to “cash” and endorsed by Nafta-
ly.

George Collias, president of
KMEL parent Century Broadcasting,
says the company has conducted its
own internal investigation which “did
not disclose anything that indicated
this might be true . . . None of this ex-
ists anywhere except in Cameron’s
imagination . .. Keith has pretty high
standards.” Collias won’t say why
Paul was terminated, except that it
was for cause.

PROGRAMMING: MORE COUNTRY FLUX

For the last two years, Bill
O’Brian has been working a full-time
swing position for Malrite that saw
him on air at both WEGX (Eagle 106)
Philadelphia and WHTZ (Z100) New
York. Now, following an ownership
change at top 40/dance WWKX (Kix
106) Providence, R.I., O’Brian is the
new PD, replacing John Gary. Eu-
gene Lombardi, GM of co-owned
N/T WARA, assumes GM duties
from Miles Chandler.

APD/MD Kerry Wolfe has been
upped to PD at country WMIL Mil-
waukee, replacing Kevin O’Neil.
Elsewhere in the fast-changing world
of country PDs, morning partner
Rev. Mike Anderson is upped to PD
at WKKX St. Louis. He replaces
John King, who heads for similar du-
ties at WSSL Greenville, S.C,, replac-
ing Len Shackleford. Kevin Kilpat-
rick replaces King in afternoons;
Buddy Van Arsdale returns to the
station for nights. Also, Allen Mat-
thews is out as PD of country WUBE
Cincinnati.

Boston loses its only local country
outlet this week as WKKU drops Un-
istar Country and begins simulcast-
ing soft AC WSSH again. In similar
news, adult standards WDAE Tam-
pa, Fla,, is now simulcasting AC sis-
ter WUSA (W101). PD Jim Nettleton
and his five-person staff are out, al-

though some of WDAE’s nighttime
N/T programming will stay for now.

Terry Hickman is the new PD of
adult alternative KHIH Denver. He
was last PD of similarly formatted
KGSR Austin, Texas, and WXDJ Mi-
ami ... At AC WALK Long Island,
N.Y,, PD Mark Daniels has been
upped to assistant OD; midday jock
Gene Michaels is now PD ... At
modern KITS San Francisco, PD
Richard Sands adds OM stripes.

After months of rumors, N/T
WNWS Miami has switched to Unis-
tar’'s AM Only adult standards for-
mat, becoming WMRZ for “memo-
ries.”” Don Kearns remains OM.
Night host Jerry Wichner remains
on as a jock. The other hosts—Al
Rantel, Debbie Ellis, and Sandy
Payton—are out. Rival WIOD re-
sponded by holding a funeral for
WNWS that included a 50-60 car pro-
cession and a marble headstone do-
nated by a listener.

Look for Salt Lake City to get a
second modern rock station in mid-to
late-November when KQOL aban-
dons its country/AC hybrid of the
last year. PD John Dimick plans to
stay on. He needs an MD and air
staff. Also look for the station to
change calls. KQOL is at the other
end of the market from existing mod-
ern rocker KJQN.

Longtime soft AC WQSF Rich-
mond/Norfolk, Va., has gone oldies
and, given owner Keymarket’s pen-
chant for animal names, is now
WDCK—*“The Duck.” PD/morning
man is Webb Foote, the former PD/
morning man at WODZ Memphis.
Dee Dee Coy is now doing middays.
The p.m. driver, who was already at
the station, is now known as Bill
Drake. Bob Bolton remains station
manager.

Following its sale to Interstate
Broadcasting, adult standards
KTIM-FM Phoenix will become
Christian/hot AC KRDS-FM (Eagle
105.3) Nov. 27, simulcasting with now
co-owned KRDS ... CKMR Detroit,
which switched from mainstream old-
ies to “Soul Classics” several weeks
ago, is now billing itself as “I94,” af-
ter the interstate highway there. The
calls stay the same ... AC KMJK
Portland, Ore., becomes KMXI.

Longtime top 40 outlet WXGT
(92X) Columbus, Ohio’s long-antici-
pated switch to oldies WCOL-FM
(Cool 92) is now expected to take
place by Monday (5). PD Tom Gilli-
gan is expected to stay; the rest of
the air staff is not. No word yet on
whether oldies WCOL-AM will simul-
cast or how AM PD John LaPolla is
involved. Former 92X PD Michael
Hayes is now doing afternoons at
WIO0Q (Q102) Philadelphia as The
Boomer; Jay West, ex of KNRJ
Houston, joins Q102 for swing.

At top 40 KKYK Little Rock, Ark.,
PD Brian Bridgeman has announced
his resignation. No replacement has
been named . . . Following the arrival
of new owners, former WDIZ Orlan-
do, Fla,, PD Rad Messick is the new
PD at album WKGR West Palm
Beach, Fla. Rich Dickerson may
stay on in another capacity.

WXBB Harrisburg, Pa., will drop
AC Monday (5) to return to easy lis-
tening. OM Mark Daniels is out.

year.

LEGACY BROADCASTING INC. has formally announced its intention to
merge with Command Communications in a deal valued in excess of
$100 million. Legacy chairman/co-owner Carl Hirsch will head the re-
sulting company. Dean Thacker will head the Legacy branch; Carl Bra-
zell will continue as chairman of the Command branch. LBI has also
announced that its once-canceled purchase of WYHY Nashville and
WMJI Cleveland is on again and should be closed by the end of the

DALE MATTESON is the new president of Wescom, replacing Dan Forth.
He was previously a regional VP of Clear Channel Communications be-
fore exiting to pursue station ownership.

LES SAMUELS has been promoted from GSM to GM at WQIK Jackson-
ville, Fla., replacing the late Bill Mize.

WILLIAM IRWIN is the new VP/GM of WCAS Raleigh, N.C., replacing
Henry Strong. He was last a consultant to crosstown WZZU.

==,7

Chris Fickes, OM for N/T sister
WHP, will now oversee both stations.
Director of engineering Maurice
Gannaway is now PD. Several of
WXBB’s four full-timers and six
part-timers will stay on.

At KEZN Palm Springs, Calif.,
which recently went from easy to Un-
istar Special Blend soft AC, PD Lar-
ry Kendall leaves for air work at ri-
val KPLM. He won'’t be replaced, but
Jon Bruce from KPLM joins KEZN
for mornings ... Top 40 KSXY
(X102) Reno, Nev,, is going album
rock under new PD Bruce Van Dyke
from KAZY Denver. PD Carey Ed-
wards (702-331-5799), MD Mike
Abrams (702-786-5932), and the.entire
top 40 staff are out.

PEOPLE: TWO TO HOUSTON

There are two new morning men in
Houston this week. Former KQFX
Austin, Texas, a.m. driver Weaver
Morrow—who also spent time in the
market at KRBE—is now doing
mornings at AC KODA as Brent
Clayton becomes promotion director.
At adult top 40 KHMX (Mix 96.5),
KWSS San Jose, Calif., PD Larry
Morgan joins for mornings. Susan
Lennon becomes ND, replacing Al
Carson.

When Shadow Haze left nights at
KHYI (Y95) Dallas for afternoons at
WAVA Washington, D.C,, he did so
as part of an elaborate stunt in which
WAVA PD Chuck Beck initially
called on-air and asked him to do
nights. That was followed by “of-
fers” from John McFadden, Brian
Philips, Steve Kingston, and Scott
Shannon. Finally Beck called again,
followed by a George Bush sound-
alike. Haze will be known in D.C. as
Joe Friday.

Veteran Los Angeles personality
Brian Roberts, most recently with
KZLA, is the new morning man at
oldies KRTH-FM Los Angeles, re-
placing Steve Morris ... KXXX
(X100) San Francisco night jock Su-
persnake moves to afternoons at top
40/dance KKFR (Power 92) Phoenix,
replacing Chris Lance, who exits for
medical reasons. Also, X100 promo-
tion director Howard Freshman is
leaving to return to L.A.

Urban KMJQ (Majic 102) Houston
APD Tony Brown heads for those
duties at similarly formatted WVEE
(V103) Atlanta. He replaces Keith
Pollard, who is looking for a pro-
gramming job. Look for PD Mike

Roberts to eventually move into an
operations-type position as Brown as-
sumes more of the day-to-day duties.

Doug Stephan, last at WCKY Cin-
cinnati, is the new morning host at
N/T WNTR Washington, D.C,, as
John Allen moves to other duties at
the station ... Former WABC New
York morning man Steve Kane is
now doing afternoons at WFTL Fort
Lauderdale, Fla., which remains an
adult standards station in other day-
parts.

Promotion director Tom Peace
adds APD stripes at top 40 WYHY
(Y107) Nashville . . . Weekender Matt
Pinfield is named MD at modern
WHTG-FM Asbury Park, N.J., re-
placing Robert “Chopper” Kopcho,
who can be reached at 201-566-6676.
Weekender Kerry Nolan is upped to
promotion director ... Candi Foxx
goes from overnights at WIMO
Cleveland to middays at new black
AC WALR Atlanta.

Sam Malone from oldies WSRZ-
FM Sarasota, Fla., is the new morn-
ing man at top 40 WKSE Buffalo,
N.Y, replacing Rocky Allen; PD
Chris Tracy replaces him in Sarasota
... Sharkey Brenson from WTYX
Jackson, Miss.,, is the new MD/after-
noons at top 40 WMXZ New Orleans.
C.J. McKay moves to middays, re-
placing Ben Chalker, now doing af-
ternoons at KCYY (Y100) San Anto-
nio, Texas.

Craig Kilpatrick goes from
WMMS Cleveland to afternoons at
classic rock WFXF Indianapolis.
Across town, former KLOU St. Louis
PD Ron Morgan joins full-service
AC WIBC as production director . . .
Oldies KLUV Dallas weekender
Hubcap Carter is now doing over-
nights on Satellite Music Network’s
Country Coast to Coast format.

Classic rock WWRX Providence,
R.I., MD/night jock Jim McGuinn
exits for MD/afternoons at WEQX
Albany, N.Y. ... Album WIYY (98
Rock) Baltimore PD Russ Mottla
needs a production director to replace
Jon Reilly, now with WBCN Boston.

Ron Brewer goes from middays to
mornings at album WSHE Miami,
joining Garth Hemp ... WLZT
(Z107) Charleston, W.Va., PD Jon
Summers returns to Orlando, Fla.,
for afternoons on rock/AC WMMO
... Alison Stone joins urban WRKE
Ocean City, Md., for afternoons from
WFAS-FM White Plains, N.Y. She
replaces Jim Tabor.

BILLBOARD NOVEMBER 10, 1990

17



HEEE RADIO

Programming For Under-12 Audience Not Merely Child’s Play

LOS ANGELES—Children under
12 are the audience ignored by ra-
dio. The ratings services don’t
measure their listening habits,
jocks don’t relate to them, and pro-
grammers don’t pick records for
them. That fact has been the impe-
tus for at least three networks ca-
tering to the under-12 crowd that
have arrived on the scene in the
past year.

Orlando, Fla.-based The Imagi-
nation Stations Network hit the

NTWORKS %

SYNDICATION

by Craig Rosen

air in March with flagship station
WPRD Orlando. New affiliate
KKDS Salt Lake City debuted Oct.
29, and KICK Springfield, Mo, is
tentatively set for a December
sign-on. The Minneapolis-based
Children’s Radio Network made
its debut on local outlet WWTC
(Radio Ahhs) in May, while the
Philadelphia-based Kidwaves Ra-
dio Network, still in the planning
stage, has yet to sign on.

Despite the slow start, represen-
tatives from all three children’s
networks are optimistic that the
concept will survive and will
evolve into a viable niche format.

Imagination Stations chairman
Matthew L. Leibowitz, a senior
partner of a Miami-based commu-
nications law firm, came up with
the concept for the network nearly
four years ago at a family gather-
ing, when he saw how fascinated
his 2-year-old niece was with a cer-
tain cassette.

“She kept playing the same tape
over and over again,” says Debra
Leibowitz, Matthew’s wife and VP
of advertising and public relations
for the network. That prompted a
discussion of children’s radio, and
“by the end of the day, we had a
business plan,”’ she says.

The principals behind the chil-
dren’s networks point to a recent
Forbes magazine article on ‘“‘the
Brat Market.” According to that
article, “spending on kids 4 to 12
years old jumped an estimated 25%
last year to $60 billion. This year
the kiddie market is expected to hit
$75 billion, approaching 2% of the
entire U.S. economy.”

Even with those figures, it
hasn’t been all that easy attracting
advertisers to children’s program-
ming on the radio. ‘““Advertisers
tend to wait on something new,”
admits WWTC GM Tim Monahan.
“We are providing a new concept,
and everybody is waiting to see if
it is going to work out and if we
stick with it.”” Monahan also points
out that his primary audience is
too young to be included in regular
audience surveys—something that
will hurt WWTC with advertisers
who buy time based on ratings.

But there is reason to be opti-
mistic, says Kidwaves president
Mel Diamond, who points to re-
cent laws restricting to number of
advertisements on television
aimed at children. ‘‘Advertisers
are not going to give up their com-
petitive share of awareness,” he
notes. “And they have to find al-
ternate places for their marketing
budget. They also understand that
when you roll a 3-year-old kid
down the aisle, it is the kid who
picks out the cereal.”

WPRD, has in fact, managed to
lure several major advertisers in-
cluding Burger King, Gymboree,

Hershey’s Chocolate, Kraft
Cheese, Kentucky Fried Chicken,
McDonald’s, Sea Word, and Pizza
Hut. “It’s already a proven prod-
uct,” says Matthew Leibowitz.
“Kids are listening and reacting to
the programming and the advertis-
ing is selling pizza and hamburg-

ers.”

Representatives from the three
networks also claim that children’s
radio networks are more than busi-
nesses and are contributing to the
education of children. “Listening
to the radio and reading require
use of the same side of the brain,”

Diamond says. ‘‘Experts agree
that listening to the radio helps
build literacy. This is an awesome
responsibility and we are accept-
ing it.”
Kidwaves partner and co-
founder Linda Katz adds that chil-
(Continued on page 22)
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Greg Strassell
WLOL Minneapolis

TEN YEARS after Lipps Inc.’s “Funkytown’ be-
moaned the lack of dance music in the group’s home
town of Minneapolis, the Twin Cities finally got an FM
dance station when longtime top 40 outlet WLOL made
the switch May 11.

But it almost didn’t happen. New PD Greg Strassell
says that when Emmis Broadcasting commissioned the
station’s original research project, “the goal was to test
the waters for adult CHR”—something Emmis was do-
ing at the time at WKQX Chicago. Instead, “The re-
search came back and said there was a bigger hole for
dance/CHR because WLOL still meant top 40 in this
market. They recommended that we revitalize the air-
staff and get away from rock records because that
wasn’t what our audience expected from us.”

The last attempt at a commercial dance outlet in Min-
neapolis—WWTC in 1984-85—was an eclectic AM that
posted less than a one share and ultimately switched to
an all-weather format. WLOL, however, was up 59-7.0
12-plus in the summer Arbitron, tying longtime rival
KDWB-FM, which was down from a 7.5. It also edged
WLOL in middays (6.7 to 6.3) and at night (8.6 to 8.5).

Although the decision to go dance was made before
GM Lisa Fransen-Bittman brought Strassell in, “One of
the first discussions I was involved in was about how far
we should go. Should we play some rock at night, or
should we go all dance and say ‘dance’ on the air? It took
a while to get a feel for what would work. By the week
we signed on, the debate was not about playing Motley
Crue at night, but whether we should play ‘All I Wanna
Do Is Make Love To You,” which we finally took off to
make more of a statement.

“We did play Wilson Phillips’ ‘Hold On’ and there are
other songs that are such huge female records that we'll
want to play them for some sort of relief factor. Most
dance stations won’t play Alias, but it tested so well we
can get away with it in middays. Then again, we tried
‘Release Me’ for three weeks and got a lot of negative
reaction because of those strings.”

So was there an audience waiting for WLOL? Or did
the station have to indoctrinate listeners who weren’t
used to full-fledged dance radio? “There was a strong
dance core, but if you look at the monthly extrapola-
tions, we did have to educate the audience a little bit.

“Dance records have always tested pretty well in this
market. There were just a lot fewer of them because
KDWB and WLOL weren’t playing that many. Now
with 8540 currents a week, there’s more to choose from.
The scores aren’t changing that much, there are just
more records testing well.”

Strassell also had to educate himself to an extent. The
former PD of WROK/WZOK Rockford, Ill., his career
stops had been mostly in Midwestern markets like India-
napolis or Evansville, Ind. Initially, he says, OM Gregg
Swedberg “had the better ear for music. Since then I
think I've developed a pretty good ear for what will
work and what won't.”

WLOL’s evolution in its first summer was a lot like
what other top 40/dance outlets went through over the
course of a much longer period. It went from a top 40
that just didn’t play rock to a one with a heavier empha-
sis on Latin and pop dance—two of the most noticeable
records on the station in July were “Counting The
Days” by Joey Kid and “Don’t Let Me Fall Alone” by
Fan Club—to something much funkier. Though it initial-
ly positioned itself on air as “today’s best music,” it has
since added the phrase “hot dance music.”

This is WLOL in afternoons: Whitney Houston, “I'm
Your Baby Tonight”’; Deee-Lite, “Groove Is In The
Heart”; After 7, “Can’t Stop”; Paula Abdul, “Opposites
Attract”; Adventures of Stevie V, “Dirty Cash”; Bobby
Brown, “Don’t Be Cruel”; Soho, “Hippychick”; Jets,
“Special Kind Of Love”; Elisa Fiorillo, “On The Way
Up”; Bell Biv DeVoe, “Poison”; George Michael, “Free-
dom’’; Prince, “New Power Generation”’; Madonna,
“Into The Groove”; and Vanilla Ice, “Ice Ice Baby.”

Most of WLOL'’s people changes, including the return
to the market of Greg Thunder and Allen Kabel for af-
ternoons and nights, respectively, had been locked in be-
fore Strassell arrived. The morning show, in which sta-
tion veteran John Hines was joined by Mike Miller from
WSTF Orlando, Fla., and local celebrity Eleanor Mon-
dale, was assembled later.

Strassell sees KDWB morning man Steve Cochran as
“really a one man show. We have more voices which
gives us a Morning Zoo feel. We try to lighten the tone
of the show with a lot more entertainment news. than
they do. Cochran has one of the Minnesota Vikings on
the air and his promotions relate to a married, older au-
dience. We have to relate to an 1824 female.”

Despite the sudden tightness of the top 40 race, both
Strassell and KDWB PD Brian Philips claim things have
remained fairly civil. Cochran, Strassell claims, referred
to WLOL for a while as “disco 99.” WLOL ran a “no
dweebs weekend,” a reference to KDWB’s call letters.
Strassell also says WLOL was getting anonymous hate
faxes with no header at first, something that stopped af-
ter the ratings rose.

Strassell says KDWB has backed off non-dance prod-
uct as a response to WLOL. Philips sees that as more a
function of available product. (“If we’re not as white as
we once were, it’s because everything is Maxi Priest and
After 7 now.”’) He also says that KDWB avoids “fringe
records that sound like WLOL'’s essential sound” such
as Black Box or “Dirty Cash.” And he points out that
Cochran was gone for large parts of July and August on
family business.

WLOL’s fall contest is a “say it and win” promotion,
similar to the one WYTZ (Z95) Chicago ran for many
years, with $100, $1,000, and $10,000 prizes. KDWB will
have direct-mail and outdoor advertising.

Dance .radio in the Midwest has had mixed results.
WBBM-FM (B96) Chicago and WLUM (Hot 102) Mil-
waukee are success stories. But KHTK (Hot 97) St. Lou-
is has made only modest inroads. KXXR (X106) Kansas
City, Mo., has actually declined since switching from
Rock 40 to top 40/dance. And some dance stations in
markets with negligible ethnicity like WHXT Allentown,
Pa., are already backing off that position.

Strassell now believes that there is “definitely a posi-
tion in any Midwestern market for a dance-based top 40.
In smaller markets, you're going to have to survive on
younger demos and females. But if you can do that,
you’ll have a hit station. WTFX Madison, Wis., came in
with a dance-based approach against WZEE. A lot of
people didn’t think it would work, but they’re beating
WZEE today.

“Right now, WLOL is going to own the top 40/dance
position. If dance-CHR goes away, we’ll have to resort
to other options. Each record is open. A month before
Alias, I thought I’d never play that record on this radio
station. The week we put it on, it was the No. 1 callout
record with my dance audience.”

SEAN ROSS
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Antacid? Bug Spray? They’re Sales Promos

NEW YORK—Promotion directors
will grudgingly admit that sales pro-
motions are a major part of their job,
but they all seem to have at least one
story about a sales promotion from
hell. These fall into two categories.
There are the sales promotions that
go horribly awry. And there are the
sales promotions for products or
businesses not easily absorbed into a
station’s on-air presentation.

A promotion director at an oldies
station, for example, once had to cen-
ter a promotion around Pepto Bismal.
He kept a small bottle of the stomach
remedy on his desk for a long time af-
ter it was over in memory of his sales
promotion from hell. The following
are some other examples.

WROR Boston committed to a live
remote from a lumberyard. The client
and sales representative decided to
have listeners paint WROR’s logo ona
fence. The winner was to receive

$1,000. What went wrong for director
of marketing and promotion Lou Bor-
tone? Try a small turnout, the gallon
of paint he spilled on himself, and the
fact that someone who didn’t win com-
plained to the district attorney’s office
that, despite an announced time limit,
the complainant did not have enough
time to finish his work.

Although the district attorney dis-
missed the complaint, Bortone was
left with a less than positive feeling
about the promotion. “It was so stu-
pid,” he says. “There were seven peo-
ple out there and we were broadcast-
ing live.” But, he adds, “the bottom
line is if it helps the sales department
and generates revenue, that is part of
my job as marketing director.”

Bortone must have kept this in
mind when, two months ago, he
dressed up as an 8-foot-tall pickle and
marched in a parade as part of a deal
with new client Dailey’s Pickles. In

what he says was “going above and
beyond the call of duty,” Bortone
donned a 40-pound, green-fur-cov-
ered “Captain Pickle” costume and,

Promotions

& Marketing

by Phyllis Stark

in 90-degree heat with limited vision,
marched behind a squad of police
horses from the town green to the
state fair.

Once at the fair, Bortone says, “a
little kid got excited and wanted to
push me.” The head of the costume
was so heavy that Bortone fell over.

Karen Tobin, marketing director
of KI1IS Los Angeles, remembers

From Hell ...

when the station decided to tie in with
the local transportation authority,
Caltrans, to promote the Ventura
Freeway project. The idea behind the
project was to encourage car-pooling,
but when morning man Rick Dees,
who was doing a live remote from the
freeway, got a little excited, the end
result was a major traffic jam that
lasted for hours.

The problem started when Dees be-
gan encouraging drivers to put on
their headlights, honk, and, finally, to
pull over for a free breakfast at the
remote location. Tobin says the head
of Caltrans, the only person autho-
rized to shut down the remote, was
unable to get to Dees to stop the
broadcast because he, too, was tan-
gled in traffic. “We sent out a lot of
keychains {in response to listeners’
complaints] that day,” she says.

WHTZ (Z100) New York promotion
director Marty Wall tells of a sales
promotion and a salesman from hell

Corporate Apartments.

tended gig it
“sure feels that way.
That's why I choose
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don’t spend all my time ina record
studio. : 5 -

Al though,

. ¢ whenl'min

" town on an ex-
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at a now-defunct former employer in
Washington, D.C. The salesman, he
says, “was famous for committing to
outlandish, elaborate sales promo-
tions without running it by anyone at
the station.”

One Friday afternoon at about
3:40, Wall received a call from some-
one at a car dealership asking how
the plans were coming for his Jell-O
Jump that Sunday. Naturally, this
was the first Wall or anyone else at
the station had heard of it. Wall
tracked the salesman down at a bar
and confirmed that he had indeed
promised this promotion.

“By noon on Sunday,” Wall says,
“we had a swimming pool filled with
green-dyed water and floating rub-
ber balls” into which participants
could jump for silver dollars. “We
pulled off the event without the client
ever really knowing that 99% of what
he had been offered wasn’t on the
air,” Wall says.

Finally, WYNF Tampa, Fla., pro-
motion director Jon Volmar tells of
two potentially hellish promotions
that he was able to turn around. Sev-
eral years ago, a promotion for Raid
bug spray resulted in a contest in
which listeners called in with their
best bug stories. The winner got
$1,000 and a limo to take them shop-
ping while their house was being
bug-bombed.

Volmar also had to contend with
the recent addition of a new athlete’s-
foot-powder client. After some cre-
ative thought, the station decided to
send a contest winner to the all-star
baseball game. “Everyone’s looking
for that added value,” says Volmar.
“If you have a client spending a siz-
able amount of money, you've got to
look for a way to make it work.
That’s where [being] creative comes
in.”

IDEA MILL: ESCAPE FROM N.Y.

In WKQX (Q101) Chicago’s
Thanksgiving promotion, Escape
From New York, two listeners will
win a trip for two to the Big Apple
and $101. The catch is, they have to
come back alive to claim the money.
No maps, bodyguards, or bulletproof
vests will be provided.

. KIIS afternoon jock Magic Matt
Alan and 12 listeners attempted to
summon the spirit of magician Harry
Houdini in a Halloween séance. The
event was held on the roof of the

(Continued on page 23)
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Hits From Billboard 10 and
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5. The Wanderer, Donna Summer,

8. Master Blaster, Stevie Wonder,
TAMLA

9. Real Love, Doobie Brothers, warRNER
BROS.

10.
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COUNTRY SINGLES—10 Years Ago
. On The Road Again, Willie Nelson,
COLUMBIA
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10.
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. Woman In Love, Barbra Streisand,

. Lady, Kenny Rogers, LIBERTY
. He's So Shy, Pointer Sisters, PLANET
. Another One Bites The Dust,

. I'm Coming Out, Diana Ross,
MOTOWN

. Never Knew Love Like This

. I'll Be There, Jackson 5, moTown
. We've Only Just Begun,

. Fire And Ram James Taylor,

. Green-| Eyed Lady, Sugarloaf, LIBERTY
. Indiana Wants Me, R. Dean Taylor,

. Al Right Now, Free, aam
. | Think | Love You, Partridge

. Cracklin’ Rosie, Neil Diamond, uni
. Candida, Dawn, BELL
. Lola, Kinks, REPRISE

. The River, Bruce Springsteen,
]

. Guilty, Barbra Streisand, coLumeia
. One StegOCIOSer. Doobie Brothers,

. The Game, Queen, ELEKTRA
. Greatest Hits, Kenny Rogers,

. Crimes Of Passion, Pat Benatar,

. Diana, Diana Ross, MOTOWN

. Paris, Supertramp, a&m

. Back In Black, AC/DC, ATLANTIC
. Triumph, The Jacksons, epic

. Led Zeppelin llI, aTLanTiC
. Abraxas, Santana, coLumsia
. Sweet Babgy James, James Taylor,

. Third Album, Jackson 5, moTowN
. Cosmo’s Factory, Creedence

. Close To You, Carpenters, aam
. Get Yer Ya-Ya's Out!, Rolling

. After The Gold Rush, Neil Young,

. Soundtrack, Woodstock, coTiLLioN
. A Question of Balance, Moody

. |E'I!FC Not Ready Yet, George Jones,

. Could | Have This Dance, Anne

. Lady, Kenny Rogers, UBERTY
. Theme From The Dukes Of

. She Can’t Say That Anymore, John

. Hard Times, Lacy J. Dalton,
. it You Ever Change Your Mind,

. Smoky Mountain Rain, Ronnie

. Master Blaster, Stevie Wonder,
TAMLA
. More Bounce To The Qunce, Zapp,

. Lovely One, The Jacksons, epic
. Funkin’ For Jamaica, Tom Browne,

. Another One Bites The Dust,

. I'm Coming Out, Diana Ross,
MOTOWN

3 Vihere Did We Go Wrong, L.T.D,,
A&M

. Let Me Talk, Earth, Wind & Fire,

. Uptown, Prince, wARNER BROS.
. | Need Your Lovin’, Teena Marie,
GORDY

20 Years Ago This Week
POP SINGLES—10 Years Ago

COLUMBIA

Queen, ELEKTRA

GEFFEN

Before, Stephanie Mills, 20tH
CENTURY

Upside Down, Diana Ross, moTown

POP SINGLES—20 Years Ago

Carpenters, A&m

WARNER

RARE EARTH

Family, BeLL

TOP ALBUMS—10 Years Ago

COLUMBIA
WARNER BROS.

LIBERTY

CHRYSALIS

TOP ALBUMS—20 Years Ago

WARNER BRi
Clearwater Revival, FANTASY

Stones, LONDON

REPRISE

Blues, THRESHOLD

Murray, capITOL

Hazzard, Waylon Jennings, RCa

Conlee, mca

COLUMBIA

Crystal Gayle, coLumsia
Milsap, rca

Over The Rainbow, Jerry Lee
Lewis, ELEKTRA

SOUL SINGLES—10 Years Ago

WARNER BROS.

ARISTA/GRP

Queen, ELEKTRA

ARC/COLUMBIA
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Rock Tracks.

- g Compiled from national album rock
X P radio airplay reports.
of |55 | Yo |E | TITE
28 | 24 | =3 | S ARTIST
2 | 5% | na | 20 LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1 * %
@ 3 4 6 HARD TO HANDLE THE BLACK CROWES
o DEF AMERICAN 4-19668/GEFFEN 1 week at No. 1
@ 2 6 3 SHE'S MY BABY TRAVELING WILBURYS
WILBURY 4-19523/WARNER BROS.
@ 4 _ 2 ONE AND ONLY MAN STEVE WINWOOD
VIRGIN 4-98892
P 1 1 6 CONCRETE AND STEEL ZZ TOP
WARNER BROS. LP CUT
5 5 2 10 HIGH ENOUGH DAMN YANKEES
WARNER BROS. 4-19595
6 9 12 5 KING OF DREAMS DEEP PURPLE
RCA 2703
7 8 11 4 TRAVELLING RIVERSIDE BLUES LED ZEPPELIN
ATLANTIC LP CUT
12 16 6 SOMETHING TO BELIEVE IN POISON
ENIGMA 44617/CAPITOL
9 6 5 15 CLIFFS OF DOVER ERIC JOHNSON
CAPITOL LP CUT
10 7 7 7 I#:quSESTRUCK AC/DC
@ 20 _ 2 TEASE ME, PLEASE ME SCORPIONS
MERCURY LP CUT
12 11 10 10 CAN'T FIND MY WAY HOME HOUSE OF LORDS
SIMMONS LP CUT/RCA
13 16 18 9 §J:'I5%M(AE(L)’;I’CEIE BLUES GARY MOORE
27 13 3 MY HEAD'S IN MISSISSIPPI ZZ TOP
WARNER BROS. LP CUT
WINGER
15 [ |z |6 | MAESAMAY,
29 m 3 IF YOU NEEDED SOMEBODY BAD COMPANY
ATCO 4-98914
17 10 9 7 E\'?nylEslzss THE RITUAL STYX
34 _ 2 LOVE THAT NEVER DIES THE BYRDS
COLUMBIA LP CUT
m 2 o 2 THE ROAD THE ALARM
LRS.LP CUT
MIRA JON BON JOVI
2 23 24 6 MERCUF(?:VL8E78 392-4 ON
THE OBVIOU! PAUL SIMON
21 21 2 5 WAR%ER af‘z’(l)‘s). 4-?9(5:‘5;' LD UL
* % % POWER TRACK * * %
@ 40 _ 2 DISAPPEAR INXS
ATLANTIC 4-87784
PLANE TOY MA
2 2% 2% ) ’l?.é\'gge Lyc\m ouT TINEE
2 2 28 6 kITEAANwC'SLPAcﬁg GONNA ROLL JOHNNY VAN ZANT
ANDE| H
@[ | o | + | e EART
28 2 4 KEEP ON LOVING ME BABY COLIN JAMES
VIRGIN LP CUT
27 2 % 8 Emglgﬁ QUEENSRYCHE
43 49 3 TELEPHONE SONG VAUGHAN BROTHERS
EPIC LP CUT
@ 42 _ 2 FOR YOU THE OUTFIELD
MCA 53935
30 15 13 9 ESPE.éILEPrgU'I;URNS ALLMAN BROTHERS BAND
3l 14 8 9 MANSION ON THE HILL NEIL YOUNG & CRAZY HORSE
REPRISE 4-19560
@ 35 30 7 GIVE IT TO ME GOOD TRIXTER
MECHANIC 53863/MCA
VAUGHAN B
B 19| 1| 7 | BEATOCK ROTHERS
IN
3| 13| 3| 10| ICRESONOE XS
@ 47 _ 2 NEW YORK MINUTE DON HENLEY
GEFFEN 4-19660
3% 17 15 8 'M SEVENTEEN TOMMY CONWELL/YOUNG RUMBLERS
COLUMBIA 38-73500
37 33 23 14 WHILE MY GUITAR GENTLY WEEPS THE JEFF HEALEY BAND
ARISTA LP CUT
MC
38 38 . 4l 3 CB‘ES{)!E[L)PACYUT PAUL MCCARTNEY
S
m | ® || 0| QOURIGYETO TEVE A
E FOR| THE ROBERT CRAY BAND
w | % | 17| 9 | MHEEIRRCART
* % x FLASHMAKER # * %
NEW ) 1 JUST THE WAY IT IS, BABY THE REMBRANDTS
ATCOLP CUT
K REO SPEEDWAGO!
2 | @ |3 | 5 | LVEISAROC N
N A u2
@D| Newp | 1 | HISHT AND DAY
T'S LOVE KING'S X
NEW) 1 IleGsAFORCE LP CUT/ATLANTIC
AC/DC
NEWD | 1 | MONEYTALKS /
JUDAS PRIEST
NEWD | 1 | &TOUEHOGEVI AS
IGGY POP
47 | 46 | 46 4 géG’l‘NDAYQSQDO
THE CURE
a8 | 3% | 3| 7 | NEVERENORCH
49 ) 4 BEEN CAUGHT STEALlNG JANE'S ADDICTION
WARNER BROS. 4-195
T FAITH NO MORE
% | 6| 0|5 | BRNGTORICES

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting
track of the week. The Power Track is the track on the chart that shows the largest increase in
airplay over the week before. ©Copyright 1990, BPI Communications, Inc.

HEE RADIO

NETWORKS

(Continued from page 18)

dren’s networks also provide a
place to expose children’s artists,
such as Raffi. “Parents are com-
plaining that there is no music on
the radio for their 3- and 4-year-old
kids. Most rock music doesn’t
mean anything to the kids,” she
says.

While the overall programming
is aimed at the under-12 audience,
the networks daypart program-
ming toward specific age groups.
Debra Leibowitz says the Imagina-
tion Stations’ “The New Day
Highway” morning show is orient-
ed toward families. During mid-
days, while the older kids are in
school, “The Dragon Wagon”’ pro-
gram targets preschool-aged lis-
teners. After school hours, “Curb-
side Carnival” and “Cool Kids
Caravan” programming shifts to
older children and family. Its over-
night “Twilight Connection” fea-
tures easy-listening sounds.

Diamond says one of the reasons
Kidwaves’ launch has been de-
layed is that the network has
planned to shift from 13 hours of
programming to 24, based on feed-
back he received from station own-
ers at the fall National Assn. of
Broadcasters convention.

During the overnight hours,
Kidwaves plans to offer adult pro-
gramming. “It is not going to be a
top priority,” Diamond says. “But
we are looking for somethng to en-
tertain the people that listen dur-
ing those hours.”

AROUND THE INDUSTRY

MediaAmerica has signed on
The PGA Tour Radio Network,
which will offer two-minute golf
tour updates live via satellite
Thursday through Sunday. The
PGA Updates will be hosted by
golf writer, broadcaster, and
KRLD Dallas personality Russ
Pate. The coverage is tentatively
set to tee off March 28 with the
Honda Classic in Coral Springs,
Fla., and will run through the Tour
Championship, Oct. 31-Nov. 3,
1991.

MediaAmerica also has “Radio
Free Walsh,” a pre-Christmas spe-
cial hosted by veteran rocker Joe
Walsh, on tap. The show, which
will run from 9 p.m. to midnight
ET on Dec. 7, will feature Walsh
and his sidekick Rick The Bass
Player, and will be heard on such
album rock heavies as WXRK
New York, KLOS Los Angeles,
WLUP-FM Chicago, and WYSP
Philadelphia.

ABC Radio Networks has
signed on to sell and market Radio
Today Entertainment’s ‘“Flash-
back.”” ABC has been selling
RTE’s “The Live Show” since July
1988. Both shows are hosted by
Bill St. James . . . Anaheim, Calif.-
based Money Radio Network has
reached an agreement in principle
to merge with Orlando, Fla.-based
marketing and media firm Strate-
gic Communications Ltd.
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Modern Rock Tracks.

i EE Compiled from commercial and
wd e t ;5—" ' TITLE college radio airplay reports. ARTIST
T Fu L&) ; I
T |35 | T | LABEL & NUMBER/DISTRIBUTING LABEL
1
* * NO.1 * »
1 1 2 MERRY GO ROUND LR THE REPLACEMENTS
| SRE £-19548,REPRISE iy 3 weehs af Mo, 1
2 2 3 8 NEVER ENOUGH THE CURE
b £ ELEKTRA 4-64928
3 3 1 7 BEEN CAUGHT STEALING JANE'S ADDICTION
WARNER BROS. 4-19574 i
4 5 4 12 I'M FREE THE SOUP DRAGONS
BIG LIFE 877 568-4/MERCURY
@ 8 10 7 CRYSTAL CLEAR THE DARLING BUDS
| CoLuMBIA LP CUT |
ANDY IGGY POP
I 6 6 6 8 VIRGIN 4-98900
7 7 3 4 | HELLO I LOVE YOU THE CURE
_ ELEKTRALP CUT
9 1 4 DON'T ASK ME PUBLIC IMAGE LTD.
| vwmeNLpeuT
9 4 5 ICEBLINK LUCK COCTEAU TWINS
e W 4.AD 44618/CAPITOL
TYPE LIVING COLOUR
10 10 9 10 EPIC 34.73575
I THE ROA THE ALARM
kl_—lj' 15 | — 2 IRS. 67039D
I THE CHAR UK
GZ__:] 13|29 3 ggagyn's BANQUET 2451/RCA EATANS
A | E
DIG FOR FIRE PIXIES
[ 13 ] 11 |18 4 ELEKTRA 2-66596 -
ETE BE DO ENO/CA
(14)) 16 | 26 3 OPAE[‘PEFT*;&S?NER ER%THAT UERLE
e DISAPPE, INXS
kl_ﬁ_; 19 - 2 ATLANTIC 4-97’;84
e ONE ULTRA VIVID SCEN
16 | 14 14 6 ?.f.g(E!%%ssA/cmumam RA E
N EMOT FISH
(D] » |1 | 5 | SEHEBRATE AN EMOTIONAL
.’13‘“ 25 . 2 A LIFE OF SUNDAYS THE WATERBOYS
wAGS | ENSIGN LP CUT/CHRYSALIS
19 17 2 4 (D;G?ZEEEUNT BLUNDERS THE POSIES
[ HAMMER AND A NAI
20 13 12 4 HAl 34-7E3§o7 L INDIGO GIRLS
TR
; '-_21_) NEW .’ 1 ?\’,I'ngisEl COLD YESTERDAY THE CONNELLS
| A
22| Newp | 1 | HISHTANO DAY vz
- " R
@| newp | 1| MNESSONE EILSN
Q)| NEwp | 1 | THE OO e P ARl
S
25| NEWD 1 %lgEAat-’z%gsuwARNER BROS RRIMRILSEREAH
i FART LIKE A WHEEL HUMAN
25" 21 | 17 7 :'I&EMAIIgO EA THE LEAGUE
pm
{ n’“}l NEW) 1 &éﬁﬁ'ﬂ%’; ME EDIE BRICKELL & NEW BOHEMIANS

RASPBERRY BERET HINDU LOVE GODS

GIANT LP CUT/REPRISE

[ TALL FOR LOVE & LOVE FOR ALL
| FONTANA LP CUT/MERCURY

" THE LILAC TIME |

SUICIDE BLONDE INXS

ATLANTIC 4-86139

i3
H
30
O Tracks with the greatest airplay gains this week. ©Copyright 1990, BPI Communications, Inc.
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Me, Elvis, & WHJY. Human Radio recently participated in WHJY Providence,
R.1's Louie Louie parade to benefit the Leukemia Saciety. Pictured during the
parade are, top row from left, band members Peter Hyrka, Steve Ebe, and Kye
Kennedy. Pictured, battom from left, are tha band’s Ross Rice, WHJY's Lou
Brutus, and band member Steve Arnold.

PROMOTIONS AND MARKETING

(Continued from page 20)

Knickerbocker Hotel, which some
believe to be haunted . . . Cos-
tumed WKQX staffers trans-
formed a car wash into a “tunnel
of horror” on Halloween. Custom-
ers who survived received a bag
filled with Halloween goodies. All
the car-wash proceeds benefit
United Cerebral Palsy.

Album KXRX Seattle’s annual
Halloween party and concert Oct.
27 featured performances by '70s
acts the Sweet and the Village
People as well as two local groups.
Proceeds benefit charity . . . At
classical WNCN New York’s Hal-
loween bash, staffers dressed as
classical performers Yo Yo Mum-
my, Vladimir Horrorwitch, Bever-
ly Kills, and Ghostav Mahler.

N/T KFBK Sacramento, Calif.,
collected 20,000 books in its recent
paperback drive for the troops in
Saudi Arabia. After a live broad-
cast from a Vietnam veterans me-
morial, the National Guard had to
be summoned to haul the books
away. The station’s promotion de-
partment went through all of the
books and removed potentially of-

STATION BATTLES LEAVE LABELS SCARRED

(Continued from page 15)

Osmond scored his comeback sin-
gle, “Soldier Of Love,” as the re-
sult of heavy stumping at radio.

WYNY (Country 103.5) New
York MD Steve Blatter notes that
Clint Black’s series of promotions
with the station, including a bene-
fit concert, a client reception, and
an in-store appearance, was a ma-
jor factor in his success in the mar-
ket.

Many label reps say that the per-

conal touch with radio is crucial.
After a radio visit, SBK instructs
its acts to write a personalized
thank-you note to the PD. ““We
want to give the radio station the
personal feeling that they are just
as invoived as the artist.”

“When there is that special per-
sonal touch with radio,” agrees
_ambert. ““it is tremendously help-
ful. Artists should be reminded
that they are only as good as their

T— !

Riley Shepard

471 E. Main St., Suite 3
Ventura, CA 93001 U.S A.
Tel: (805) 641-3105

FAX: (805) 653-0106
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New York, NY 10128 U.S.A.
Tel: (212) 360-6746

last hit. We have to remind them
all the time that they can’t forget
radio. We're in their face about
that constantly.”

The increased competition for
artists reflects the importance of
the radio promotional tour in re-
cent years. Acts frequently hit sta-
tions ahead of the release of their
records now—Columbia’s Tommy
Conwell, Atco’s Tricia Lee Fisher,
and RCA country artist Aaron Tip-
pin being recent examples. Lam-
bert notes that promotions are
much more sophisticated now be-
cause stations are often tied in
with major national advertisers.
Waugh says that artists playing
live acoustic sets on the air is a rel-
atively recent development, and
one that has helped shape the ca-
reers of both Bruce Hornsby and
Michael Penn.

Next week: The artist perspective
on radio promotions.

McCartney Live. On a recent visit to
New York, Paul McCartney, right,
stopped by top 40 WHTZ (Z100) and
gave the thumbs up to programmer
Steve Kingston.

fensive titles before they were
shipped out. Also, album CHTZ St.
Catharines, Ontario, had several
thousand listeners sign a 5-by-15-
foot greeting card for members of
the Canadian navy serving in the
Persian Gulf.

WKSS (Kiss 95.7) Hartford,
Conn., will give away a new Hyun-
dai Scoupe complete with state-of-
the-art sound and security sys-
tems, but only high school juniors
and seniors are eligible to win.
Kiss jock Robin King will drive
the car to the winner’s school and
distribute prizes to students.

PRO-MOTIONS

Barbara Crouse has been
named promotion director of oldies
WODS Boston. She was formerly
promotion director at WCAU Phil-
adelphia, now WOGL-AM. She
also worked at Boston stations
WROR, WHDH, WZOU, and
WBZ.

Tracy Layne had been named di-
rector of marketing at KXRX. She
previously held the same position
at sports station WFAN New York
... Jim Knowles joins AC WJQY
(Joy 107) Miami in the newly creat-
ed position of sales promotion di-
rector. He was director of sports
sales at crosstown WQAM/WKIS.

Congratulations to top 40 WPLJ
New York director of advertising
and promotion Debbie Alpi and
crosstown rival Z100 New York
promotion director Marty Wall.
Both were recently engaged. Alpi
is planning an October 1991 wed-
ding; Wall plans to wed next
spring.

WASHINGTON ROUNDUP

(Continued from page 16)

allow the company to divest itself
of KLIF to a minority company.
The FCC also OK’d a one-week si-
mulcast/joint operation period,
but with no commerecials.

OH, OH, EEO

In response to petitions to deny
license renewal of a number of
Florida radio stations by the
NAACP and the Black Media Co-
alition, the FCC has put EEO re-
porting conditions on the renewal
of seven stations, and a short-term
renewal and fine for one of them.

WMMB/WMMY Melbourne,
Fia., must file EEO reports, accept
a short-term renewal, and pay a
$10,000 fine for its “more serious”
EEO violations. Commissioner
James Quello dissented in part in
the decision, agreeing in the
WMMB/WMMY decision but sug-
gesting that the numbers of some
of the others were good overall
and that commission statistics
sometimes make employers “jump
through bureaucratic hoops.”

If Anyone Asks,
The Fresh News Is
BILLBOARD RADIO
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POWER PLAYLISTS.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

PLATINUM—Stations with a weekly cume
audience of more than 1 million.

GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.

SILVER—Stations with a weekly cume
audience between 250,000 and 500,000.

10 11  Caron Wheeler, Livin' In The Light EX EX Guy, | Wanna Get With You 19 22 Scoho Hlp&ychlck
11 12 Bell Biv Devoe, BBD. {1 Thought It EX EX Glenn Medieros, Me-U —Biue 20 26 Pebbles wmg You The Benefit @ﬁ/
1213 Sono, Hippychick 21 27 UBAQ, The Way You Do The Things You D /
13 20 Wwhit jouston, I'm Your Baby Tonigh d 22 24 New Kids On ¥he Block, Let's Try It A
14 16 Daryl Hall john Oates, So Close ’ 7 Nﬂ* 23 28 George Michael, Freedom
7] @ 15 15 Candyman, Knockin' Boots ® Tﬂ£ 24 30 Whitne Houslon ImVuuv Baby Tonigh E
16 17 The Human League, Heart Like A Wheel 95 25 29 Alias, More Than Words Can Say /</—"
17 19 Pet Shop Bogs o Hard 26 EX Tony! Toni! Tone!, Feels Good
e bwe. 18] e heatdStianed_ Washington P.D: Lorrin Palagi 20} [EX Wingers "ggg;jsgb (¢ Thought It Houston P.D.: Steve Wyrostock
3 i 20 21 UBAL, The Way You Do The Things You D 1 1 James Ingram | Don‘t Have The Heart . . . 29 EX Jon Bon Jovi, Miracle 1 1 Vanilla Ice, Ice ice Baby
New York 0.M.: Steve Kingston 73 Cathy Deanis Just Another Dresm 22 Maxi Priest, Close To You Detroit P.D. Gary Berkowitz 0 EX Cheapo?rigl‘(’,l Wherever Would | Be 2 11 Mariah Carey, Love Takes Time
1 1 Vanillaice, Ice |ce Bab ll 22 24 Eisa Fiorillo, On The Way Up 3 4 Nelson, (Can't Live Without Your) Lov 1 1 The Righteous Brothers, Unchained Mel A — Billy Joel, And So It Goes 3 3 ML Hammer, Pray
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7 & Tony! Toni! Tonel, Feels Good 28 EX  Mariah Carey, Love Takes Timie EX EX AlB. Surel, Missunderstanding 18 13 After 7, Can't Stop EX EX Soup Dragons, I'm Free Baltimore P.D.: Steve Perun
8 10 DeeeLite, Groove Is In The Heart A23 — 2 In A Room, Wiggle It EX EX Caron Wheeler, Livin' In The Light EX EX Information Society, Think 1 | Phil Colfins, Something Happened On T
9 14 Stevie B, 'Because | Love You (The Pos 22 James "\!ﬁm | Bon't Have The Heart
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3 4 Maxi Priest, Close To You 7 4 Maxi Priest, Close To You 23 23 Daryl Hall John Oates, So Close 3 6 Alias, More Than Words Can Say 4 4 After 7, Can't Stop . 18 20  Whitney Houston, I'm Your Baby Tonigh
4 3 The Righteous Brothers, Unchained Mei 8 3 Biack Box, Everyhody Everybody 24 24 Bell Biv Devoe, BB.D. (I Thought H 4 9 Manah Carey, Love Takes Time 5 7 UB4o, fhe Way You Do The Things You D 18 17 Cynthia & Johnny O, Dream Boy/Drea
5 8  Daryl Hall John Oates, S0 Close 9 13 M.C. Hammer, Pray 25 25 Jon Bon Jovi, Miracle 5 1 Janet Jackson, Black Cat [ 9 Deee-Lite, Groove Is In The Heart 20 18 Paul Young, Oh Girl .
6 7 Whitney Houston, I'm Your Baby Tonigh 10 11 David Cassidy, Lyin' To Myself 26 26 Breathe, Say A Prayer 6 11 M.C. Hammer, Pray 7 6 Candyman, Knockin’ Boots 21 22 Candi, The World Just Keeps Turning
7 5 Nelson, (Can't Live Without Your) Lov 11 13 Wilson Phillips, Impulsive 27 27 Nelson, After The Rain 7 15 Daryl Hall John Qates, So Close 8 11 James Ingram, | Don't Have The Heart 22 24 Regina, Track You Oown
8 12 Heart, Stranded 12 18 Daryl Hall John Dates, So Close 28 28 The Ri%hleous Brothers, Unchained Mel 8 3 Pebbles, Giving You The Benefit 9 5 Maxi Priest, Close To You 23 19 Snap, éoops up .
9 11 Concrete Blonde, Joey 13 16 Billy Joel, And So It Goes 23 29 Concrete Blonde, Joer 9 23 Whitney Houston, I'm Your Baby Tonigh 10 8 The Adventures Of Stevie V, Dirty Cas 2425 Wilson Phillips, Impulsive
10 6 Wilson Phillips, Release Me 14 17 UBAG, The Wa¥ You Oo The Things You D 30 30 Deee-Lite, Groove Is In The Heart 10 17 Poison, Something To Believe In 11 18  DNA Featuring Suzanne Vega, Tom's. Din 25 26 Johnny Gill, Fairweather Friend
11 13 Alias, More Than Words Can Say 1S 20 Bette Midler, From A Distance 31 31 Cheap Trick, Wherever Would | Be 11 14 Heart, Stranded 1217 2In A Room, Wiggle It 26 30 Sweet Sensation, Each And Every Time
12 14 Bette Midler, From A Distance 16 19 Donny Dsmond, M{ Love Is A Fire 32 32 Ms. Adventures, Undeniabie 1218  Stevie B, Because t Love You (The Pos 13 16 The Boys, Crazy 21 EX  Cheree', Got Me Loving You
13 9 George Michael, Praying For Time 1721  Whitney Houston, I'm Your Baby Tonigh 33 33 INXS, Suicide Hlonde 13 13 Warrant, Cherry Pie 14 15 Ms. Adventures, Undeniable 22 29 UB4O, The Waa You Do The Things You D
14 15 AHer 7, Can’t Stop 18 18 Caron Wheeler, Livin’ In The Light 34 34 gisa Fiorillo, On The Way Up 14 24 Bette Midler, From A Distance 15 10 Lisa Stansfield This Is The Right Ti 29 EX Elisa hon‘lbo, n The way Up
15 17 Janet Jackson, Black Cal 19 7 George Michael, Praymii For Time 35 35 Steve Winwood, One An Onlg Man 15 S After 7, Can't Stop 16 23 Meg, Lover Gir 30 31 ODenise Lopez, Don't You Wanna Be Mine
16 19 Porson, Something To Believe In 20 10 James Ingram, | Don't Have The Heart 36 36 UBA40, The Way You Do The Things You D 16 7 The Righteous Brothers, Unchained Mel 17 21 Pebbies, Giving You The Benetit 31 28 Candyman, Knockin' Boots
1716 Paul Young, Oh Girl 21 25 Elisa Fiorillo, On The Wacr Up 37 37 Damn Yankees, High Enough 17 4 Breathe, Say A Prayer 18 19 T{'er Collins, Second Chance 32 33 Caron Wheeler, Livin' In The Light
18 20  Billy Joel, And So It Goes i 22 23 Steve Winwood, One And Only Man 38 38 Oino, Romeo 18 22 Wilson ﬁmlhps Impuisive 19 20 Elisa Fiorillo, On The WayrUp 33 35 Donny Osmond, My Love Is A Fire
19 18 Go West, King Of wishful Thinking (Fr 23 26 Vixen, Love Is A Killer 39 39 The Outfield, For You 19 21  Jon Bon Jovi, Miracle 20 22 Caron Whee‘er, Lwin’ In The Light 34 34 Too Short, The Ghetto
20 EX DNA Featuring Suzanne Vega, Tom's Din 24 24 Bruce Hornsbﬁ & The Range With Shawn 40 40 Cathy Dennis, Just Another Dream 20 20 Black Box, Everyhody Everybody 21 24 Bell Biv Devoe, B.B.D. (! Thought It W 35 &X Cathy Denms, Just Another Dream
EX  EX Mariah Carey, Love Takes Time 25 28 Fee Waybill, Meeting You Half The Way EX EX Johnny Gill, Fairweather Friend 21 27 Concrete Blonde, Joey, 22 21 Mariah Carey, Love Takes Time A — Samuelle, So You Like What You See
EX EX Donny Osmond, My Love s A Fire A26 — Poison, Something To Believe In EX EX After 7, Can't Stop 22 25 Soho, Hippychick 23 25 Soho, Hipy ycﬁick EX EX Tommy Puett, Kiss You All Over
EX EX Steve Winwood, One And Only Man A21 —  Deee-Lite, Groove Is in The Heart EX EX REO Speedwafon, Love Is A Rock 23 26 Donny Osmond, My Love Is A Fire 24 2 Whilneg ouston, I'm Your Baby Tonigh
A28 —  Cheap Trick, Wherever Would | Be EX EX Whitney Houston, I'm Your Baby Tonigh 2 10 INXS, Suicide Blonde 25 28 Sweet Sensation, Each And Every Time
A29  — George Michael, Freedom EX EX Sweet Sensation, Each And Every Time 25 28 UBAO, The Way You Do The Things You D 26 30 Stevie B, Because | Love You (The Pos
# EX EX vanilla Ice, Ice Ice Baby EX EX Stevie B, Because | Love You (The Pos 26 29 Damn Yankees, High Enough 27 31 Johnny Gill, Fairweather Friend
EX EX The Human League, Heart Like A Wheel EX EX Bette Midler, From A Qistance 21 30 George Michael, Freedom 28 33 Cathy Dennis, just Another Dream
Dm 28 12 George Michael, Praying For Time 29 34 Ralph Tresvant, Sensitivity
§ 29 EX S(eveLWinVéood, O?e f"?ho"' M'an g(ll }; Black JBai, Ever bodch\zerybady
o %00.7 Ms: A30  —  Deee-Lite, Groove is In The Hear Janet Jackson, Black Ca . T
Pe Boss Woasie W : —  Chea| thin, wgere{er Would hI“Bta gg 35 }’e;hnot(v;olvllic, Rockin’ Over The Beat San Francisco P.D.: Keith Naftaly
(g —  Breathe, Does She Love That Man 14 Johnny Gill, My, My, M: i
Miami P.D.: Frank Amadeo Iﬂz A — Phil Collins  Hang In Long Enough 3 X nformatiop Sodieky, Think ) § gea;.gigs?é?s{';ng\az Takes Time,
1 1 James ingram, | Don't Have The Heart EX EX Caron Wheeler Livin’ In The Light 35 EX  Pet Shop Boys, So Hard 3 4 Keith Sweat, I'll Give All My Love To
2 6 Maxi Priest, Close To You . EX EX Nelson, After The Rain ) A — George ichael, Freedom 4 2 Candyman, Knockin' Boots
3 4 Bette Midler, From A Distance San Diego P.D.: Garry Wall EX EX  Faith No More, Falling To Pieces A — Rozlayn Clark Eddy Steady Go 5 6 M.C. Hammer, Pray
H 9 Nelson, (Can't Live Without Your) Lov 1 1 Vanilia Iee, Ice Ice Bab EX EX information Socletr, hink EX EX Al B. Sure!, Mlssunderslande 6 7 Stevie B, Because | Love You (The Pos
S 5 Janet Jackson, Black Cat Cincinnati P.D.: Dave Allen 22 Tony! Tonil Tone! FeeisyGood EX EX Billy Joel, And So [t Goes EX  EX Candi, The World Just Keeps Turning 1 8 Deee-Lite, Groove Is In The Heart
6 2 The Righteous Brothers, Unchained Mel e 35 UB40, The Way You Do The Things You D EX  EX Double Dee Featuring Dany, Found Love 8 10 Johnny Gill, Fairweather Friend
7 8 Billy Joel, And So It Goes 1 1 James Ingram, | Don’t Have The Heart 2 4 Mariah Care yLove T:kes Timeg EX EX  Glenn Medeiros, All 'm Missing Is Yo 9 12 Surface, The First Time
3 11 Marah Carey Love Takes Time 22 Mter7 Cant Stop. S5 Stevie B e L he Pos OP 40/ROCK 105 Vanilla ke, ice Ice Baby
9 10 Adias, More Than Words Can Say 34 Alias, More Than Words Can Say 6 7 DeeesLite, Groove Is In The Heart 1115 Ralph Tresvant, Sensitivity
10 3 George Michael, Praying For Time 4 3 The B hteous Brothers, Unchained Mel 7 6 Max Priest Close To You = = 12 13 AIB. Sure!, Missunderstanding
11 13 Daryl Hall John Oates, S0 Close 5 5 INXS, Suicide Blonde H 8 Candyman, Knockin' Boots g 13 9 Tony! Toni! Tone!, Feels Good
12 14 Pebbles Giving You The Benefit § 9 Vanila lce, Ice Ice Baby 9 10 JamesIngram. | Don't Have The Heart \ 14 14 Soho, Hippychick
13 7 Phil Col||[|s, Something Happened On T 7 10 Heart, Stranded 10 12 Keith Sweat, Il Give All My Love To s 15 17 DNA Featuring Suzanne Veg(a, Tom's Din
18 16 INXS, Suicide Blonde & 11 Damn Yankees, High Enough 118 Bk Fertuning Scoace vasa e bin 1003 FM _ 16 13 UBAO, The Way You Do The THings You D
15 17 Heart, Stranded 9 8 Bell Biv Devoe, Do Me! 129 Janel Jackson, Black Cat o *. Philadelphia P.D.: John Roberts 17 25 Bell Biv Oevoe, B.B.D. (I Thought It w
16 23 Dino, Romeo 1013 Janet Jackson, Black Cat 13 21 Suace The First Time Los Angel P.D. Scott Sh . 18 23 Whitney Houston I'm Your Baby Tonigh
17 20 wilson Pme»s. Impulsive 11 14 Vixen, How Much Love 14 17 Soho, Hippychick 0S AngeleS L. dco annon 1 1 Vzmlllz Icg‘ Ice Ilce Baby 19 22 Too Short, The Ghelto
18 21 UBA4D, The Way You Oc The Things You B 12 7 Keith Sweat, Make You Sweat 15 15 INXS Slzuyde Blonde 1 1 Staughter, Fly To The Angets g Tony! Tonit T°“°~bre.e's Good 20 20 Samuelle, So You Like What You See
19 22 Whitney Houston, I'm Your Baby Tonigh 13 16 M.C. Hammer, Pray 16 16 Phil Collins, Something Happened On T 2 3 warrant Cherry Pie i {(ames Ingram, | Don't Have The Heart 21 21 One Cause One Effect, Midnight Lover
20 12 Breathe, Say A Prayer 1417 Danyl Hall John Oates, $o Close 17 19 Paul Young, Oh Gl 34 Motley Crue, Same O Situation (S.0. S O TR R 2 20 Zin A Room, Wiggle
21 24 After 7, Cant Sty 15 18 Bette Midier, From A Distance 18 20 21n A Roomn, Wisgle it 4 2 Rightous Brothers, Unchained Melody ol 1 devieliABecausell]Lovelo, (Thelfes 271 Guy, | Wams Gel With U
22 25 George Michael, Freedom 16 15 Breathe, Say A Prayer 19 14 WMC. Hammer Prga 5 8 Poison, Something To Believe In ? 6 ”"AL'.;"' Groove |5 "" The Heart 24 28 Music Factory, Gonna Make You Sweat
23 27 Caron Wheeler, Livin' In The Light 17 23 David Cassidy, Lyin' To Myself 20 22 Whiiney Houston Ton Your Baby Tonigh 6 7 The London Quireboys, | Don't Love Yo 8 ; 2 '"s S, Wiggle it 25 26 NW.A, 100 Miles And Runnin’
24 15 Blll{oldol, Cradle Of Love (From “For 18 21 Donny Dsmond, My Love [s A Fire 21 28 AIB. Sure!, Missunderstanding 7 5 Phil Collins, Something Happened On T H INXS, Suicide BB'°"?'9 . 2% 29 Cathy Dennis, Just Another Dream
25 18 Taykr Dayne, Heart Of Stone 19 Warrant, Cherry Pie 2225 information Socrety. Think 8 9 Damn Yankees, High Eno g& 9 The .R;'ghleous rothers, Unchained Mel 27 EX Dino, Gentie
26 30 Donny Osmond, My Love I A Fire 20 22 Wilson Phillips, Impulsive 23 5 CBC Music Factory Feat. Freedom Will 9 11 Jon Bon Jovi, Miracie 1% B [RaancayiloellakesTimel A28 —  LL Cool J, Around The Way Girl
2] EX Elisa Fiorillo, On The Way Up 21 24 Pebbles, Giving You The Benefit 24 13 The Boys Cra yjieal: 10 6 Nelson, (Can't Live Without Your) Lov 1110 phil Collins, Something Happened On T 29 EX  George Michael, Freedom
28 EX Don Henley, New York Minute 2 25 Poison, Something To Believe In 25 27 Bette Nidier ka A Distance 11 14 Winger, Miles Away 1212 Pebbles, Gang You The Benefit 30 30 Jasmine Guy, Try Me
23 26 Steve Winwood, One And Only Man 2B 6 Maxi Priest, Close To You % 39 Dino Certls’ 1216 AC/BC, Thunderstruck 1 BS [RuaIMocehianlwordsiCantsay A — Janet fackson, Love Will Never Do
A3 —  Phil Collins , Hang in Long Enough 2427 Whitney Houston, I'm Your Baby Tonigh 27 78 Johnny Gl Fairweather Friend 13 10 Jon Bon Jovi, Blaze Of Glory 1 15 M.C. Hammer, Pl;ag 0. (1 Thought 1t W A —  Will To Power, 'm Not In Love
A — The Outfield, For You 25 28 Bruce Hornsby & The Range With Shawn % 30 1 and 14 15 Faith No More, Faliing To P{eces | 15 15 BellBw D.‘;W i (1 Thought 3t A — Wiison Phillips, Impulsive
A Vaughan Brothers, Tick Tock % 29 U-Bwj The Way You Do The Things You D 29 Ex Hh,o ower Y‘m oo 15 13 Winger, Can't Get Enuff %g 14 George M:chael. Praying F%r Time A — Intelligent Hoodlum, Back 2 Reality
EX EX Bruce Hornsby & The Range With Shawn 21 30 Bily Joel, And So It Goes 50 EX Ralph Tresvant, Sentitvity 16 19 Alias, More Than Words Can Say 21 George Michael, Freedom ‘90 EX EX Prince, New Power Generation
28 13 Nelsor!f AI}er Thf Rain) A Cathy Dennis, Just Another Dream 1717 Heart, Slranded
29 31 Tony! Toni! Tone!, Feels Good A — Alias, More Than Words Can Say 18 20 Tnxter, Give It To Me Good — _—
30 32 Concrete Blonde, Jog ) A — George LaMond & Brenda K. Starr, No M 19 18  Gene Loves Jezebel, Jealous
31 35 Mariah Carey, Love Takes Time EX EX Sweet Sensation, Each And Every Time 20 EX  Nelson, After The Rain
g’"’ A32 — Stevie B, Because | Love You (The Pos EX EX George Michael Freedom A :}gy Pop, Candx
ﬁi ;h",I, gog";':"; Iwinggllgll'.ung Enough EX EX Prince, New Power Generation D‘: &= Tue'l‘ilml‘('ec]s Killerd To Hand l
A ol e Bla row! ard To
ﬁm @ 835 —  George Michael, %reedor\ EX EX Special Generation, Love Me Just For EX EX T:e Out‘;le'd, Fa"’sv(m Handle
—_— —— = EX EX Steve Winwood, One And Only Man |
Tampa P.D.: Marc Chase
12 Vanila Ice, ice Ice Baby F :
2 &  Mariah Carey, Love Takes Time o P 40/DAN
3 1 Candyman, Knockin' Boots. s "
4 8 Stevie B, Because | Love You (The Pos o
g g M.C. H?mmer, l:rsy I m
James Ingram, | Don't Have The Heart i .
7 4 Pebbles, Ewing You The Benefit Detroit § P.D.. John McFadden . ,
g 13 ;Txnas ?ﬂonla;han' v;orc‘ls Gc;;ud Say % % Xla,:vs"amlceé 'rcnfa:f%« gaé)sy s San Francisco P.D.: Dan O'Toole
ony! Toni! Tone!, Feels 133, Mor r an Say . .
o7 Atter], Cant Stop o [ ot AR ey Lo ke TG eart | NEW York P.D.: Joel Salkowitz .
lisa Fiorillo, On The Way. Up .C. Hammer, Pray ) ! g ato My Eyes : 2 T
12 11 The Righteous Brothers, Unchained Mel 5 7 Poison, Something To Betieve In 2 lg }I;Lurys rﬁiejg’r:lb::g;dss:ac':oigy % } 3::: : IL:EMIoc“:'IcLeo%kat;y o My Ey
1318  Bell Biv Devoe, B.B.D. (I Thought It 6 8 Candyman, Knockin' Boots 5 3 Black Box, Everybody Everybody 3 3 Pebbles, Giving You The Benefit .
1420 Whitney Houston, 'm Your Baby Tonigh 7 10 Faith No MOf?,T“"'"Z To Pieces & 4 Breathe, Say A Prayer 4 2 2inA Room, Wiggle It
1516 Informatian Society, Think g g SI‘,:,E"A”' F,l o thelAngely 75 Pebbles, Giving You The Benefit 5 6 Mariah Carey, Love Takes Time 1 0
19 (i, Danitanhohncatestsa) dc'ggg’y T 10 12 Daryl D. Wy Ding-A-ting 8 7 Janet Jackson, Black Cat § ] Ioformation Society, Thik Sample Playlists of the Nation’s Largest Urban Radio Stations
It 2 o i Porieser Freng T s s vy I - LA PO I R A A :
1925 Wilson Phillips, Impulsive }g {g A;‘m, ;DE"W-, st 11 13 The Human League, Heart Like A Wheel 9 9 Abby Lynn, No More Tears 23 30 Hi-Five, | Just Can't Handle It
20 21 Soho, Hippychick o R P 12 13 Whitney Houston, I'm Your Baby Tonigh 10 10 Deee-Lite, Groove Is In The Heart 2 32 Geoft McBride, No Sweter Love
B Bollhanemmggen . 1 1o] JlaARsomAwg gl 13 11 Vanil e, e ice Baby Il 12 Stevie B. Because I Love You (The fos 25 33 Butfak Soldiers, Pemn
Dlale . .C. mer, Pra el Wi
23 24 George Michael, Freedom 16 19 Heart, Stranded {; }g EL}""S’,, B Bgc:usse IHLa%e ¥oul(ThejBos }3 17 E‘m,"ﬂ'.':.ms )ustyAnolher Dream %; 5 ?uy_, Icvalanna (|;e'l1 wnd H d Round
28 26 Denise Lopez, Don't You Wanna Be Mine 17721  Nelson, After The Rain % 20 Concre‘l)g Blonde ot 14 11 Maxi Priest, Close To You 5 [2x7 E.el:ml Com , Round And Roun
25 29 Donny Osmond, My Love Is A Fire 18 9 Janet Jackson, Black Cat ) 17 24 Heart, Stranded U 15 20 Whitney Houston, I'm Your Baby Tonigh 2 EX Jefy OS'LSSS Onl
26 30 UB40, The Way You Do The Things You D 1911  The Righteous Brothers, Unchained 18 23 MC Hammer. Pra 16 16 The Boys, Crazy 0 L I PD. ind . % effrey roe, Un YdHuman
21 21 New Kids Dn ¥he Block, Let’s Try It A 20 22 Tony! Tonit Tone!, Feels Good 18 D A7 Can't'Slupy 17 20 James Ingram, | Don't Have The Heart 0s Angeles .D.. Belinda Briggs i 3 P‘" ”Y's- sl"].ec"" Klll"Na L°V§ .
Azzg 3 gaslph 'Trss:anlt,'sanSTl;‘mt 2 sza =::,;:T::&YC|E:SJ?;%'; Time 20 22 Bette Midler, From A Distance 18 33 Bell Biv 5"0" B.B.D. (I Thought it w % g B'EI Biv Devoe,PB.B‘D. (1 Thought It Was 32 EX T‘\emyéoﬂl'l’h?r?&talledegve sl
iscuit, Biscuit's In The House arey, i 2 ivin" M.C. Hammer, Pra g
¢ . 21 21 Deee-Lite, Groove Is In The Heart 19 19 Caron Wheeler, Livin’ in The Light 33 EX The Winans, When You C
A3 —  DNA Featuring Suzanne Vega, Tom's Din 23 24 Elisa Fiorillo, On The Way Up 22 28 Witson Phillips, Impulsi 20 23 Soho, Hippychick 3 1 Samuelle, So You Like What You See 5 4 o r{ )
31 35 The Party, | Found Love 24 EX Wilson Phillips, Impulsive 3 2 g' s?‘" g Sive It 21 21 TKA/Michelle Visage, Crash (Have Some 4 6 Gerald Alston, Slow Motion B Stevie Wonder, Keep Our Love Alive
32 36 Bette Midier, From A Distance AZp — Slevie B Becaise | Love You (The s R T : ! 57 Mariah Carey, Love Takes Ti 3 EX Syduey Youngblood, b d Rather Go Blind
: George Michael, Freedom 22 26 Sweet Sensation, Each And Every Time ariah Carey, Love Takes Time A — LL Cool J, Around The Way Girl
33 37 Deee-Lite, Groove Is In The Heart A —  Donny Dsmond, My Love Is A Fire Zg 35 T FT 1 Tone!, Feels Good 23 31 Johany Gill, Fairweather Friend 6 8 Caron Wheeler, Livin’ In The Light e oundnerNayiCar
34 39 David Cassidy, Lyin’ To Myself A —  Damn Yankees, High Enough ony. Toni! Tone!, Feels Good | 4 18 After . Can't St 7 4 Keith Sweat, Merry Go Round A —  Monie Love, Monie In The Middle
35 37 Caron Wheeler, Civin' In The Light EX EX Deee-Lite, Groove fs In The Heart %g g lc’fn:;vlgﬁ V’l&mﬁrﬂgog?: Things You D %5 Dot ?)::’t - § 5 Mo Priest, Close To You : = g:ryaocgeue h:m;_rl)sfnrl’:eave To Worry
36 38 Trinere, | Wanted You EX EX George Michael, Freedom 28 X DNA Featuring Suzanne Vega, Tom's Din 26 34 Double Dee Featyring Dany, Found Love 9 15 Listen UR' Listen UP (From “Listen Up - A LeveriRo A'Dopé Style
AT — e ST ime 29 EX Steve Winwood, One And Only Man 27 EX  Ralph Tresvant, Sensitivity 10 16 Troop, Thal's My Attitude A — Trinere, | Wanted You
A8 —  Phil Collins , Hang In L°"f Enough 30 EX  Nelson, After The Rain 28 EX  Concept Of Dne Feat. Noel, The Questi 1113 Anita Baker, Soul Inspiration A —  Pebbles, Love Makes Things Happen
39 40 HiFive, | Just Can’t Handle it A —  Damn Yankees, High Enough 28 23 Candyman, Knockin' Boots 129 Tracie Spencer, Save Your Love PR et °¥he aesl gs Happe
A4)  — Cathy Dennis, Just Another Dream A —  Don Henley New gork Minute 30 32 AIB. Surel, Missunderstanding 13 10 Pebbles, Givmﬁ You The Benefit X EX Mo‘é Hammer, Pray
A — Donny Osmond, My Love Is A Fire 31 EX Dino Gentle 14 18  Tevin Campbell, Round And Round = i
A —  phi Collins . Hang I Long Enough 2 2 Cynthia s Johnry ., Dream BoyDrea o I JesariGonmelresinp oM
m EX EX Soho, Hippychick A33  —  Music Factory, Gonna Make You Sweat 16 13 AlB. Surel, Missunderstanding
EX EX Caron Wheeler, Livin' In The Light A3 —  Caress Feat. U, Cole, Dancer Iy Dpgisrle,Coggryi e
. . EX EX INXS, Svicide Blonde 35 EX  George Michael, Freedom ‘90 18 23 Candyman, Knockin’ Boots
Milwaukee P.D.: Mike Berlak EX EX REO Speedwagon, Love Is A Rock A —  Technotronic, Rockin’ Over The Beat 1921 whispers, My Heart Your Heart
1 1 James Ingram, | Don't Have The Heart - — EX EX  Pet Sh  So Hard gl g IO"Y' Tfm! one! IlENgver Rains {In Mlc Im FM
§ _“ :aul YO"’(':(, (: i il = ) EX EX  Prince, New Power Generation % ) rS'i?E msoevu laine
eison, (Can't Live Withou i e
Tampa 0.M.: John Clay 46 Afer7, Conl Stop vol.") o 2 A A el Dopaihie Baby Tonght Houston P.D.: Ron Atkins
1L 2 James lngram, | Don’t Have The Heart 5 2 The Righteous Brothers, Unchained Mel 25 30 Cynda Williams, Harlem Blues 1 2 Samuelle, So You Like What You See
2 3 Vanilla ice, Ice Ice Baby 6 7 Ahas, More Than Words Can Say 2 31 Geoff McBrde, No Sweéter Love 2 3 Vanilla Ice, Ice Ice Bab
3 6 Manah Carey, Love Takes Time 7 8 Maxi Priest, Close To You 21 33 Guy, | Wanna Get With U 3 14 LeVert, Rope A Doj Sﬁle
4 5 Pebbles, Giving You The Benefit 8 10 Heart, Stranded 28 34 Surface, The First Time & 4 Bell Biv Devoe B.8D. (! Thought it Was
5 4 After 7, Can't Stop 9 1 INXSé Suicide Bionde g 29 36 Stevie Wonder, Keep Our Love Al've 5 1 Manah Carey, Love Takes Time
g 1; ;aﬁc.anaﬂme., ;ra{h T e {tli 12 E?:J’doc";;l:: diol\;:"}mo !hiﬂaypsgﬁned OnT | Seattle P.D.: Tom Hutyler : 30 37 Ralph Tresvant, Seasitivity ;s g Ca(r:on Whee! v,PLivin' In The Ligh!
e Righteous Brothers, Unchamed Mel H 3 € . . 31 39 Pnince, New Power Generation M.C. Hammer, Pra
8 B George Michael, Praying For Time 1217 Mariah Carey, Love Takes Time b e ke B e The Heant | CHICAEO P.D. Dave Shakes | 32 40 Special £d, The Mission 8 7 Special £, The Mission
9 9 Dino, Romeo 1313 Janet Jackson, Black Cat 33 Aer 7, Can't Stop 11 Vanilia Ice, Ice Ice Baby 33 41  Aher 7, My Only Woman 9 10 Anita Baker, Soul Inspiration
10 15 Tony! Toni! Tone!, Feels Good 14 15 Daryl Hall John Dm?{ So Close 4 4 Pebbies, Giving You The Benefit 2 4 Cynthia & Johnny O, Dream Boy/Drea ¥ Time, Chocolate 10 11 AlB. Sure!, Missunderstanding
1 11 Janet Jackson, Bfack Cat 15 16 The Human League, Heart Like A Wheel 5 5 Alias, More Than Words Can Say 33 James Ingram, | Don't Have The Heart 35 EX Monie Love Monie In The Middie 11 12 Tevin Campbell, Round And Round
12 17 Deee-Lite, Groove Is In The Heart 16 18  Wilson Phillips, lmpulsive § 7 The Righteous Brothers, Unchamed Mel 4§ Deee-Lite, Groove Is In The Heart 36 EX Freddie Jackson, Love Me Down 125 Troop, That's My Attitude
13 18 Cynthia & Johnay O , Dream Boy/Drea 1713 Bette Mndler{ rom A Distance 7 9 Mariah Carey, Love Takes Time 5 7 Mariah Carey, Love Takes Time 37 EX  Jeftrey Osbome, Only Human 13 13 Too Short, The Ghetto
14 18 Bette Midler, From A Distance 18 21  Black Box, Everybody Everybody B 8 INXS, Suicide Blonde 6§ 2 2in A Room, Wiggle Il 38 EX  The Boys, Thing Called Love 14 20 whitney Houston, I'm Your Baby Tonight
1520 Information Society, Think 19 22 Dino Romeo 9 10 MC Hammer, Pray 7§ MC Hammer, Pra 35 EX Cart Anderson, Wy Love Wil 15 30 Guy, | Wanna Gei With U
16 16 INXS, Suicide Blonde - 20 23 Whitney Houston, I'm Your Baby Tonigh 10 12 Damn Yankees, High Enough 8 5 The Adventures Of Stevie v, Dirty Cas A4 — Loose Ends, Don'l Be A Fool 16 15 The Boys, Thing Called Love
17 27 DNA Featuring Suzanne Vega, Tom's Din 21 24 Donny Osmond, My Love Is A Fire 11 13 Daryl Hall John Oates, So Close 9 3 man, Knockin' Boots A — Pebbles, Love Makes Things Happen 17 31 Surface, The First Time
18 21 UBAO, The Way You Do The Things You D 22 11 Taylor Dayne, Heart Ot Stone 2 B Varr|¥lla fce, lce ce Baby 10 11 Pebbles, Giving You The Benefit A — LL Cool J, Around The Way Girl 18 19 Take6, | L-0-V-EU
19 22 Sweet Sensation, Each And Every Time 23 25 Bruce Hornsby & The Range With Shawn 13 29 Bette Midier, From A Distance 11 15 Stevie B, Because | Love You (The Pos A —  Too Short, The Ghetto 1921 Hi-Five, | Just Can't Handle It
223 Soho, "ﬂ'ﬂ’YC’"Ck ! 24 EX Jon Bon Jovi, Miracle 1430 Whitney Houston, I'm Your Baby Tonigh 12 10 Black Box, Everybody Everyb A — Lalah Hathaway, Baby Don't Cry 20 22 Cynda Williams. Harlem Blues
21 24 whitney Houston, I'm Your Baby Tonigh A — George Michael, Freedom 15 16 Soho, Hippychick 13 13 New Kids On The Block, Let's Ty ita A — Dieta Adams , Lot Hare 21 23 Candyman, Knockin' Boots
2 Alias, More Than Words Can Say A —  Damn Yankees, High Enough 16 17 Wamant g;e,,, Pie 14 18 Technotronic, Rockin' Over The Beat A — En Vogue, You Don't Have To Worry 2 25 NWA 100 Miles And Runnin’
23 26 George Michael, Freedom 17 18 UB4O, The Way You Do The Things You D 15 20 Information Society, Think 23 29 After 7, My Only woman
2428 Wilson Pmlhps“_lmpulswe_ 18 18 Heart, Stranded 16 12 Janet Jackson, Black Cat 24 28 Kool G Rap & D.J. Poio, Streets Of New
£ B Foison, Something To Believe In 19 27 Stevie B, Because | Love You (The Pos 17 16 Phil Collins, Something Happened On T 25 32 Tony! Tont! Tone!, It Never Rains (In
26 30 Ralph Tresvant, Sensitivity 20 20 Concrete Blonde, Joe 18 17 Max Priest, Close To %ou 2 26 38 Basic Black, Nothing But A Party
21 EX  George LaMond & Brenda K. Starr, No M 21 21 David Cassidy, Lyin’ ¥o Myself 19 24 Bell Biv Devoe, B.B.D. (i Thought Ht W 21 43 Ralph Tresvant, Sensitivity
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"ENOUGH IS ENOUGH"

This song is so stupid, so dope,
with a mental attitude and slamming hook.

Check out this new release of the month from

TOUCH OF D'ZIRE's forthcoming album

"IN A SPECIAL WAY"

Including the "URBAN MIX "

straight from the heart of the streets.
Produced by
wsie Montilla and Rodney Murphy
[ e roductions, Inc.
bookings: Artie Jacobs for Command Pedormance - (305)447-9332 « FL LIC #TA00000789 Miami
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Paris, the new Black Pan-
ther. The seif-produced
debut album from the Bay
area’s foremost musical
activist, THE DEVIL
MADE ME DO IT (TB
1030). Includes "Break
The Grip Of Shame" and
the brand new single,
'The Devil Made Me Do
it" (TB 962). Revolution-
ary music for a revolu-
tionary generation.




Columbia In The Capital. Columbia artists and execs mix with politicians in the
nation’s capital. The occasion is a gala reception held during the 20th annual
Congressional Black Caucus Weekend. Pictured, from left, are LeBaron Taylor,
VP, CBS Records Inc.; Terence Blanchard, featured trumpeter on Columbia’s
“Mo’ Better Blues” soundtrack; Columbia/OBR vocalist Alyson Williams; and

Rep. Mike Espy, D-Miss.

H BY DAVID NATHAN

LOS ANGELES—At a time when
the use of explicit lyrics has stimu-
lated heated debate, a blatant title
like “Do Me Again” may not seem
the most obvious choice as a name
for a new album by Freddie Jack-
son, who has built a solid base for
his distinetive and sensual balla-
deering. With his fourth Capitol al-
bum now hitting the marketplace,
singer Jackson explains that the ti-
tle was chosen to underscore the
time lag since the 1988 release of his
“Don’t Let Love Slip Away” dise.

SAT DOWN TO WRITE YOU A LETTER: Dear Sis,
What's up, homegirl! Yeah, everything here is crazy,
crazy busy. Got all this new music I'm listening to.
These record labels are churning out releases for the
holiday season at an amazing rate. I know you're a fan
of rap city madness, and since you've been after me for
news, I thought I'd hip you to some of this stuff.

Have you been keeping up with all the females com-
ing hard lately? Now 4th & B'way has this sister named
Isis whose album is called “Rebel Soul.” Hype title,

huh? She’s part of Brook-
lyn’s Black Watch move-
The
Rhythm

ment with the members of
X-Clan, you know, Lu-

and the
Bluves

mumba Carson and that
crew. She’s got some seri-
ously political statements
on the album, some dope
hip-hop poetry, and the
music is def: Donny
Hathaway to Slave to
some brand-new funk. 'm
sending you the tape.

Did you hear about Ice Cube? Yeah, his “AmeriKK-
Ka’s Most Wanted” album on Priority just went plati-
num. He’ll be on a nationwide tour that kicks off Nov. 23
in Detroit. No stops in New York, though. Ain’t that a
blip? Just like when the New York promoters blew off
that monster Public Enemy tour. Anyway, girl, I hear
Cube’s been cast in a movie called “Boyz N The Hood.”
Supposed to be this positive story about surviving the
streets in South Central L.A. But no soundtrack. Soon
as I get the whole lowdown, I'll let you know.

Hey—do you remember Joeski Love? Yeah, the
brother from around our way in the Boogie Down Bronx
that had that record “Pee-Wee’s Dance” on Vintertain-
ment back in '86. Well, check this: Joeski is signed to Co-
lumbia now, the first Columbia rapper not through Def
Jam. He’s got a new single called “I Know She Likes
Joe.” You'd probably like it—it’s this house-ish thing,
real danceable, with a great hook.

Well, sis, that’s all for this week. I'll write you again
with more news soon. Peace!—J.C.

STELLAR MUSIC: The sixth annual Stellar Gospel
Music Awards nominees were announced Oct. 30 by
Percy Sutton, president of Inner City Broadcasting and
the Apollo Theater. The awards program will be held
there Dec. 21 and broadcast nationally in January. The
awards show will be hosted by Marilyn McCoo and
Clifton Davis, and will include tributes to the Rev. Mar-
tin Luther King Jr., Nelson Mandela, Cissy Houston,
Dorothy Height, and others. Don Jackson, president of
Tribune Central City Productions, will produce. It's ex-
pected to air in syndication in 130 markets in a prime-
time window from Jan. 13-27, 1991.

IMAGING THE FUTURE: The 23rd annual NAACP
Image Awards will be taped Dec. 1 at the Wiltern The-

Getting Busy With Hot Rap Releases

Records From Isis, Ice Cube, Joeski Love Shine

by Janine McAdams

ater in Los Angeles, and is set to air Jan. 16, 1991, on
NBC. Nominees were announced at a special reception
Oct. 24 at Gaston’s restaurant in Los Angeles by the
Beverly Hills/Hollywood chapter of the NAACP. De-
signed to honor those individuals and organizations that
have contributed to the positive portrayal of African
Americans in the arts, the awards are bestowed upon
entertainers and professionals alike. Among this year’s
special awardees: Whoopi Goldberg, entertainer of the
year; Dionne Warwick, the Key Of Life Award; Jimmy

: “Jam” Harris & Terry
Lewis and actor Taurean
Blacque, special awards;
and actor James Earl
Jones, dancer/choreogra-
pher Katherine Dunham,
and, posthumously, Sarah
Vaughan, Hall of Fame
awards. Awards in the 10
recording categories will
be revealed the night of
the awards. For informa-
tion, contact Regina or
Karen Jones, 213-734-6108.

YOU WRITE THE SONGS: Aspiring songwriters:
ASCAP will hold its East Coast R&B Songwriter Work-
shop Dec. 1, 1-5 p.m., at 15 Waverly, 15 Waverly Place,
New York. This is an opportunity for songwriters to get
professional advice about how to succeed as well as to
get their work heard and critiqued by a panel of song-
writers, artists, publishers, producers, and A&R execu-
tives. Those interested in participating in ASCAP’s R&B
Workshop should submit a cassette tape of two original
songs with typed lyric sheets, and a brief résumé, to
ASCAP R&B Workshop, One Lincoln Plaza, New York,
N.Y. 10023. Applications for this free event must be re-
ceived by Nov. 16. Only a limited number will be select-
ed. Call Esther Sansaurus at 212-642-3827 . . . BMI spon-
sors its songwriter seminar, “It's Who You Know,”
Nov. 15, 8 p.m.-10 p.m., at New York Univ.’s Loeb Stu-
dent Center at 566 LaGuardia Place, New York, N.Y.
The session will be set up like a game show, with panel-
ists posing questions about the industry. Participants
who answer correctly will get their demo tape played
and critiqued. Questions that are answered incorrectly
will be opened up to discussion. Among the panelists will
be Karen Durant, Almo-Irving Music; Mark Levin-
sohn, entertainment attorney; Lisa Morris, Warner
Bros. A&R; Amand Scheer, Car Wash Productions; and
Bill Stephney, SOUL Records. This event is also free.
For info, call Cat Jackson at 212-586-2000, ext. 266.

I.’IL BITS: Patti LaBelle will release “This Christmas,”
a collection of traditional and contemporary holiday
tunes, on MCA. It should be in stores Saturday (10) ...
The release date for Teddy Pendergrass’ new album,
“Truly Blessed” on Elektra, has been pushed back from
Oct. 26 to February 1991.

“l want my public to know I've
been away for a little while, so now
it’s time to put my records on again,
to do me again in that sense,” says
Jackson. “It’s not that I'm necessar-
ily obsessed with sex!”

Jackson, whose first two albums
were multiplatinum sellers, says he
began working on his new album af-
ter completing a seven-month tour
last September that culminated in
an eight-show stint at Broadway’s
Lunt-Fontaine Theater.

“I took some personal time off to
regroup and spend time with my
family before we began recording
this album,” he says. “I decided to
go back and bring in Barry East-
mond and Paul Laurence, who pro-
duced my first album [1985’s “Rock
Me Tonight’]. I wanted the same
feel we had on that first record. I
don’t think the two albums I did in
between were as clear in direction;
there were a lot of hands involved in
making those albums and maybe we
concentrated too hard [on making
hits].”

Much of the material on Jack-
son’s new project reflects “the same
erotic-romantic overtones of songs
I've done before, but with different
story lines.” The singer collaborat-
ed with Eastmond on “Don’t It Feel
Good All Over” and with Laurence
on “Don’t Say You Love Me.” The
overall feel of the album, says Jack-
son, is ‘‘more personal.”

Jackson singles out “Second Time
For Love” as a prime example. “I
was going through the end of a rela-
tionship and it was extremely hard
for me to perform that song in the
studio because of what the lyrics
say. But I had to dig deep inside my-
self to move some of the negatives I
was dealing with in my life and I
feel I overcame those things,” he
says.

In addition to a tasty serving of
Jackson late-night-and-candlelight
tunes like the first single, “Love Me
Down,” “Main Course,” and the ti-
tle track, Jackson tackled some up-

Freddie’s Ready To Do It Again
Hit-Maker Jackson Unveils New Album

tempo material on the new album.
“I decided to take a stab at doing
more dance tunes like ‘I Can’t Take
It I wanted to create a variety of
material for this album and al-
though I know people perceive me
as a balladeer, I don’t think doing
up-tempo tunes will be a problem
for my audience.”

Previously, Jackson automatical-
ly toured with the release of a new
album. Now Jackson says he is em-
ploying “a totally different strategy
this time. I'm taking more time to
focus on my career now and I've
been learning more and more about
the business, about the importance
of timing and planning in a career.”

One recent and timely honor was
Jackson’s induction on the new Har-
lem Walk Of Fame on New York’s
125th Street, the first inductee cho-
sen. The Walk will continue to honor
leaders in black culture and history.

Jackson will also be doing a good
deal of television work and is em-
barking on his first major national
promotional tour since the release of
his debut album. “When I went to ra-
dio stations for ‘Rock Me Tonight,’ a
lot of radio people would say, ‘You'll
become a big star and we’'ll never
see you again!” And I couldn’t under-
stand because I thought artists went
on promo tours every year.”

Noting that during the past nine
months he has “let go of some of the
people around me who were looking
out for their own interests and not
supporting me in what I was doing,”
Jackson says he is excited about the
immediate future. The singer says
some of his goals include “producing
a complete Freddie Jackson album
myself. That’s something I really
want to be able to do and I admire
other artists like Luther Vandross
who do that.”

His current focus, however, is
squarely on promoting his new al-
bum. “I’'m happy about the new
product and I have a new energy:
Freddie’s definitely ready to go to
work!”

Reworked Marvin Gaye Single Is
Something Like The Real Thing

NEW YORK—The late Marvin Gaye
has a brand-new Motown single out
this month. Called ‘“My Last
Chance,” it is one of the previously
unreleased tracks unearthed by pro-
ducer George Solomon in putting to-
gether “The Marvin Gaye Collection”
compilation album.

“The Marvin Gaye Collection” does
include the track, but in its original,
unfinished demo form on the “Live,
Rare, & Unreleased” disc of that
package. The new single, however, is
a completely updated version, using
newly recorded music and back-
ground vocals under Gaye’s vocal, re-
corded in 1973.

“We went back in, stripped Mar-
vin's vocals off [the original] through
the aid of computers and samplers.
We cleaned it up, cut a new track to
maintain a commercial feel, and put
Marvin's vocal over it,” explains Zack
Vaz, Motown VP of A&R and co-pro-

ducer of the single with Steve Lind-
say.

Solomon says that in gathering
material for the Gaye boxed set, he
was amazed at how many unreleased
tracks there were. “I had worked on
a couple of Motown compilation al-
bums before. So I knew that every
artist that recorded at Motown re-
corded at least three albums’ worth
of material. It wasn't that the stuff
wasn’t good; they would just pick 12
songs. And the rest would sit there
for years,” he says.

Vaz says Motown will be going for
R&B radio adds on the single Tues-
day (6). He says Motown producers
will now polish other gems for up-
coming Motown 30th-anniversary
projects. “Now that we have total ac-
cess to the vaults and technology has
caught up, we'll be completing other
old songs for release,” he says.

JANINE McADAMS
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Ray Charles has a disabilitv. Yet his abilities have enriched us all.

“35 million disabled Americans want
the same things you want out of life?’

We want to use our abilities to the Because this is the Decade of
fullest. We want to participate. That Disabled Persons, the National Organi-
means being able to get in and out of zation on Disability urges us all to lend
places you want to go if you use a wheel-  a hand right in our owr. community.
chair; having signs in braille; getting Let’s put our abilities together so all
extra help to do the job you really want. Americans gain.

To find out how you can get involved, call this telephone number now:

1-800-248-ABLE
ad " ISABILITY




Bl"mrdo ©Copyright 1990. BPt Communications. Inc. Al ights reserved.

FOR WEEK ENDING NOVEMBER 10, 1990

A ranking of the top 40 R&B singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot R&B Singles chart.
SALES 35 RIRPLAY 38
I = wiS|-% =
dl2l TITLE ARTIST (28| |ZE|28| TITLE ARTIST [
T vl 1 | 4 | LOVE TAKES TIME MARIAH CAREY | 1 1 [ 2 | LOVE TAKES TIME MARIAH CAREY | 1
THE BOMB SQUAD AND FLAVOR FLAV 2 | 6 | B.B.D. ( THOUGHT IT WAS ME)? BELL BIV DEVOE | 2 2 | 4 | B.B.D. (I THOUGHT IT WAS ME)? BELL BIV DEVOE | 2
[ 3 | 5 | LIVIN' IN THE LIGHT CARON WHEELER | 3 3 | 6 | SLOW MOTION GERALD ALSTON | 6
4 | 9 | KNOCKIN’ BOOTS CANDYMAN | 10 4 | 5 | LIVIN'IN THE LIGHT CARON WHEELER | 3
5 | 3 | MERRY GO ROUND KEITH SWEAT | 7 5 | 1 | SO YOU LIKE WHAT YOU SEE SAMUELLE | 9
6 [10 | PRAY M.C. HAMMER | 4 6 | 7 | PRAY M.C. HAMMER | 4
7 | 1 | ICE ICE BABY VANILLA ICE | 8 7 | 8 | MISSUNDERSTANDING AL B. SURE! | 5
8 | 8 | BLACK CAT JANET JACKSON | 17 8 |10 | ICE (CE BABY VANILLA ICE | 8
9 | 12 | MISSUNDERSTANDING AL B. SURE! | 5 9 |12 | SOUL INSPIRATION ANITA BAKER | 18
i 10 | 16 | SLOW MOTION GERALD ALSTON | 6 10 | 3 | MERRY GO ROUND KEITH SWEAT | 7
11 [ 15 | ¢ GOT THE FEELING TODAY | 12 11 [ 16 | ROUND AND ROUND TEVIN CAMPBELL | 16
r 12 | 14 | HERE'S LOOKING AT YOU TEENA MARIE | 23 12 | 18 | 'M YOUR BABY TONIGHT WHITNEY HOUSTON | 13
B/V\r / 13| 2 | SO YOU LIKE WHAT YOU SEE SAMUELLE | 9 13 | 15 | MY HEART YOUR HEART WHISPERS | 15
i ’ 14 [ 19 | HARLEM BLUES CYNDA WILLIAMS | 11 14 | 13 | HARLEM BLUES CYNDA WILLIAMS | 11
J D' B S T H E \/l E 15 | 20 | THE MISSION SPECIAL £D | 25 15 | 21 | ROPE A DOPE STYLE LEVERT | 19
o] e 16 | 23 | 1 JUST CAN'T HANDLE IT HI-FIVE | 14 16 | 19 | 1 JUST CAN'T HANDLE T HI-FIVE | 14
\4 17 |21 | LISTEN UP LISTEN UP | 20 17 [ 20 | 1 GOT THE FEELING TODAY | 12
; fe
’2"S’NGlE ou NOW ON e m Mﬁ" 18 | 27 | I'M YOUR BABY TONIGHT WHITNEY HOUSTON | 13 18 [ 24 | | WANNA GET WITH U GUY |24
T 19 [ 7 | THE BOOMIN' SYSTEM LL COOLJ |31 19 [ 29 | SENSITIVITY RALPH TRESVANT | 22
REDUCED BY THE BOMB SQUAD 12" SINGLE/MCA 12-53902  © 1990 MCA Records, Inc. 20 |24 | TRY ME JASMINE GUY_ | 21 20 {11 | THAT'S MY ATTITUDE TROOP | 27
21 [ 29 | ROPE A DOPE STYLE LEVERT | 19 21 {25 | 1T NEVER RAINS. . . TONY! TONI! TONE! | 28
22 |25 | MY HEART YOUR HEART WHISPERS | 15 22 [ 23 | KNOCKIN’ BOOTS CANDYMAN | 10
23 {30 | ROUND AND ROUND TEVIN CAMPBELL | 16 23 | 31 | LOVE ME DOWN FREDDIE JACKSON | 29
24 |26 | 1L-O-VEU TAKE 6 | 26 24 | 27 | TRY ME JASMINE GUY | 21
25 |13 | CLOSE TO YOU MAXI PRIEST | 30 25 | 28 | LISTEN UP LISTEN UP | 20
B“ rd 26 [ 11 | GIVING YOU THE BENEFIT PEBBLES | 34 26 | 32 | THE FIRST TIME SURFACE | 36
| bOO . FOR WEEK ENDING NOVEMBER 10, 1990 |27 | [ seNsimviTY RALPH TRESVANT | 22 27 | 33 | NOTHING BUT A PARTY BASIC BLACK | 33
P 28 | 31 | SOUL INSPIRATION ANITA BAKER | 18 28 {34 | | CONFESS EU. [32
29 | — | | WANNA GET WITH U GUY |24 2936 | ILO-VEU TAKE 6 | 26
30 | 18 | FAIRWEATHER FRIEND JOHNNY GILL | 35 30 | 38 | LOVE ME JUST FOR ME SPECIAL GENERATION | 40
™ 31 [32 | 1LOOK GOOD BERNADETTE COOPER | 39 31 {35 | NO SWEETER LOVE GEOFF MCBRIDE | 38
32 | — | THE GHETTO TOO SHORT | 37 32 |— | ONLY HUMAN JEFFREY OSBORNE | 44
z Compiled f ional e of retail 33 [ 35 | PRISONER OF LOVE TERRY STEELE | 41 33 | — | KEEP OUR LOVE ALIVE STEVIE WONDER | 43
< | xlu BSE ompile ey at"a"m]a U1 34 | 37 | 100 MILES AND RUNNIN' NWA |51 34 |37 | MY ONLY WOMAN AFTER 7 | &2
Qu | Hu | 30 | ¥« TITLE and one-stop sales reports. ARTIST o
T | 28 1 2G| EX | ol s NUMBER/DISTRIBUTING LABEL 5 |— | | CONFESS EU. |32 35 | — | THING CALLED LOVE THE BOYS | 45
= = 36 |— | LOVE ME DOWN FREDDIE JACKSON | 29 36 |— | DON'T TURN YOUR BACK ON ME GRADY HARRELL | 48
4% NO.1 * & 37 [ 40 | DO FOR YOU, DO FOR ME ROBBIE MYCHALS | 46 37 | — | THE GHETTO TOO SHORT | 37
\ ! ) 9 KNOCKIN' BOOTS ® & CANDYMAN 38 |33 | EVERYBODY EVERYBODY BLACK BOX | 61 38 | 17 | FAIRWEATHER FRIEND JOHNNY GILL |35
EPIC 49-73437 (©) (CD) M) () 3 weeks at No. 1 39 | — | NOTHING BUT A PARTY BASIC BLACK | 33 39 [ 14 | BLACK CAT JANET JACKSON | 17
2 4 6 9 F}Uoo 2@'55%9‘\/'3;?02%"(2‘)'"' & NWA 40 | 28 | OOOPS UP SNAP-_| 60 40 | 26 | CLOSE TO YOU MAXI PRIEST | 30
THL */PRIORI
| 000PS UP * SNAP DOD CIRIPICO —
355 ]9 ssumiomo R&B SINGLES A-Z  pusLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC
Il 2 2 10 ICE ICE BABY @ VANILLA ICE . e
SBK 19724 (Cy (M) (M TITLE (Publisher — Licensing Org.) Sheet Music Dist. 71 IF | WERE A BELL (EMt Aprit, ASCAP/Midnight ASCAP/Almo, ASCAP/March 9, ASCAP)
¢ g Magnet, ASCAP) 60 00OPS UP (Taking Care Of Business, BMi/Hanseati
agnet, aking Care usiness, anseatic,
s |6 |7 [0 | SO s o O OTIED0 D | s e 1t i R/ g [ el
N AP/Dollarz-N-Sense, BMI/Stone Agate, BM T CAN'T HAND omba, Mom And Vi T FOREVI 00 Sweel Muzik,
6 | 3 | 3 | n | THEBOOMIN SYSTEM o eLL CooLJ 70 AROUND THE WAY GIRL (Marley Marl, Dad, ASCAP) ASCAP)
ASCAP/L.L. Coot J, ASCAP/Det Jam, ASCAP) 67 I'LL DO 4 YOU (Hudmar, ASCAP/Butterfly Gong, 84 OUT OF MY HANDS (Spinning Platinum, ASCAP/WB,
@ 9 9 6 THE MISSION & SPECIAL ED 2 B.B.D. (I THOUGHT IT WAS ME) 7 (Ronestone, BMI/EMI Blackwood, BMI/Cotaba, BMI) ASCAP/Snow, BMI)
ROFICEZ3 NI (WD) BMI/Your Mothers, BMI/Nia, BMI/Alshamighty, 39 | LOOK GOOD (CBS Portrait/Solar, ASCAP/Slap Me 77 PLEASE BRING YOUR LOVE BACK (Angel Notes,
8 3 8 9 CAPPUCINO & MCLYTE BMI/Strong Island, ASCAP) One!, ASCAP/EMI April, ASCAP) ASCAP/WB, ASCAP) WBM
FIRST PRIORITY 0-36454/ATLANTIC (T) 17 BLACK CAT (Black Ice, BMI) 26 1 L-0-V-E U (Warner-Elektra-Asylum, BMI/Mervyn 86 POOR ELAINE (Somethin’ Stoopid, ASCAP/Kip Teez,
@ 14 19 3 MONIE IN THE MIDDLE ¢ MONIE LOVE 31 THE BOOMIN' SYSTEM (L.L Ccol J, ASCAP/Marley Warren, BM1/Winston Kae, BMI) WBM ASCAP/Pecot, ASCAP/Virgin, ASCAP)
WARNER BROS. 0-21737 (C) (CD) (M) (M Marl, ASCAP/Def Jam, ASCAP) 13 I'M YOUR BABY TONIGHT (Kear, BMI/CBS 4 PRAY (Controversy, ASCAP/WB, ASCAP/Bust-It, BM1)
P * M.C. HAM 80 CAUSE | CAN DO IT RIGHT (AZ, ASCAP/Cold Chillin’, Epic/Solar, BMI) HL CLM/WBM
11 12 5 CS,,%L 15617 (€)M pIC LER ASCAP/WB, ASCAP) 28 IT NEVER RAlgS (IN SOUTHERN CALIFORNIA) (Tony 41 PRISONER OF LovE3 (Ollie Brown Sugar,
= 49 CHOCOLATE (Tionna, ASCAP/WB, ASCAP) WBM Toni Tone, ASCAP/Pri, ASCAP) WBM ASCAP/Tokyo Joe, BMI)
12 13 5 YOUR M(_)M S !N MY BUSINESS # K-S0L0 30 CLOSE TO YOU (E.G., BMI/W.S., BMI/Chappelt & Co., 24 | WANNA GET WITH U (Donril, ASCAP/Jamron, 98 RHYTHM OF LIFE (Virgin, ASCAP) CPP
ATLANTIC 4-86134* (C) (M)
ASCAP/Level Vibes, ASCAP/Colgems-EMI, ASCAP/Abdur Rahman, ASCAP) 19 ROPE A DOPE STYLE (Trycep, BMI/Willesden, BMI)
217 4 1 E\g'ggé\/é\cﬁf(’hhf(gUM @ A TRIBE CALLED QUEST ASCAP/Forever, PRS) WBM 85 JUST BE MY LADY (Kim Waters, BMI/Tonk, BMI) 16 ROUND AND ROUND (Controversy, ASCAP/WB,
89 COME HOME TO ME (Chicago Bros., BMI) 43 KEEP OUR LOVE ALIVE (Steviand Morris, ASCAP) ASCAP) WBM
13 10| 11 6 IN THE GHETTO @ ERIC B. & RAKIM 62 CRUISE CONTROL (Najee, ASCAP/Alexander Bugnon, 10 KNOCKIN' BOOTS (Diabetic, ASCAP/Mille Miglia, 54 SAVE YOUR LOVE (Virgin, ASCAP/Dream Dealers,
MCA 53901 (C) (M) (T) ASCAP/Pure Art, ASCAP/Buppie, ASCAP/EMI April, ASCAP/Windswept Pacific, ASCAP/D/B/A Longitude, ASCAP/BMG, ASCAP/Tocep, BMI/Jumpin’ Off, BMI)
18 | — | 2 | THEGHETTO @ TOO SHORT ASCAP) BMI/Stone Agate, BMI) CPP/WBM cpp
JIVE 1397/RCA () (M 95 DANCE FLOOR OF LIFE (Baby Ann, BMI/Crystal Isle, 90 LET ME SHOW YOU HOW TO FALL IN LOVE (Kiaven, 22 SENSITIVITY (Flyte Tyme, ASCAP) WBM
@ NOD YOUR HEAD TO THIS & KINGS OF SWING BMI/Bubba Gee, BMI) BMI/Irving, BMI/Otherwise, ASCAP/Almo, ASCAP) 91 SING ME YOUR LOVE SONG (Zomba,
15 1 18 | 4 | BumRUSH 0-96458/VIRGIN (C) (M) (1) DO FOR YOU, DO FOR ME (Peljo, BMI/Lamant 92 LIES (2 Tuft-E-Nuff, BMI/Irving, BMI) CPP ASCAP/Longitude, BMI)
Coward, BMI) 20 LISTEN UP (FROM LISTEN UP - THE LIVES OF 6 SLOW MOTION (Stanton's Gold, BMI/Island,
16 13 15 8 R,TEG?Q%)%TORS ® THE JAZ DO ME! (Willesden, BMI/Low Key, BMI/Baledat, QUINCY JONES) (Warner-Tamerlane, BMI/Shakin’ BMI/Tracye One, BMI/Maypop, BMI) WBM
BMI/Slik Star, ASCAP/Unicity, ASCAP) Baker, BMI/Deniz, BMI/WB, ASCAP/Black Chick, 82 SOMEBODY'S CRYING (Hubb, ASCAP)
QD] 19 | 20 [ ] MAMAJUANITA o oo OKE FEATURING THE 2 LIVE CREW 57 DON'T BE A FOOL (MCA, ASCAP/BMG, ASCAP/Pocketrock, ASCAP) WBM 18 SOUL INSPIRATION (Myaxe, ASCAP/WB,
ASCAP/Brampton, ASCAP) 3 LIVIN' IN THE LIGHT (EMI Blackwood, ASCAP/Good Single, PRS/Irving, BMI) CPP/WBM
21 | 25 | 3 | LFEINTHE GHETTO #COOLC 48 DONTT TURN YOUR BACK ON ME (Color Free, BMI/Motherman, ASCAP) 9 S0 YOU LIKE WHAT YOU SEE (Two Tuft-Enuff,
ATLANTICI0:86136/(C) (M) (D) BMI/Juby Laws, BMI) LOVE MAKES THINGS HAPPEN (Kear, BMI/CBS BM1/Irving, ASCAP) CPP
LOVE'S GONNA GET'CHA ¢ BOOGIE DOWN PRODUCTIONS 61 EVERYBODY EVERYBODY (Lambardoni Edizion;, Epic/Solar, BM1) 83 SPECIAL KINDA LOVE (Gradington, ASCAP/Ronnie
19 16 10 14 p
JIVE 1367/RCA (€) (M) (M) ASCAP/Intersong U.S.A, ASCAP) HL LOVE ME DOWN (Zomba, ASCAP/Barry Eastmond, Onyx, ASCAP)
2 | 2 5 | GOT GAME SIR MIX-A-LOT 35 FAIRWEATHER FRIEND (Kear, BMI/CBS Epic/Solar, ASCAP/Jo Skin, BMI) 75 SPECIAL KIND OF LADY (EM! April, ASCAP/Maurice
NASTYMIX 76997 (C) (T BMI/Greenskirt, BMI) HL 40 LOVE ME JUST FOR ME (Bust-It, BMI) Starr, ASCAP/James Cappra, ASCAP)
PS RIG TEA 68 FEELS GOOD (Tony Toni Tone, ASCAP/Pri, ASCAP) 94 LOVE'S GONNA GET'CHA (Zomba, ASCAP/House Of 27 THAT'S MY ATTITUDE (Trycep, BMi/Willesden, BMI)
@ 28 |2 3 EL%HE'%TE(%E&% REORIRIGHIECTS TEACKERS WBM Fun, BMI) 45 THING CALLED LOVE (Greenskirt, BMI/Kear,
36 THE FIRST TIME (Colgems-EMI, ASCAP/Stansberry, 1 LOVE TAKES TIME (Vision Of Love, BMI/Been BMI/CBS Epic/Solar, BMI)
@ 21 | — 2 k‘,ﬁ,!N'}%‘{,_Ess 1320 M M @ KWAME & A NEW BEGINNING BMI) WBM Jammin’, BM1) 74 THINK ABOUT YOU (Def Jam, ASCAP/Fearse,
=== 55 FRIENDZ (Wooten Cutz, 8MI) 56 MAMA JUANITA (Pac Jam, BMI) ASCAP/Davy D, ASCAP)
@ 29 | 30 | 3 | INSANE 5 NASTYMIX (C) CRIMINAL NATION 69 GET HERE (WB, ASCAP/Rutland Road, ASCAP) 7 MERRY GO ROUND (Keith Sweat, ASCAP/Babby D., 93 THIS IS THE RIGHT TIME (Big Life, PRS/BMG,
COFDIROGKIASS /T QM 37 THE GHETTO (Willesden, BMI/Zomba, ASCAP/Atco, ASCAP/WB, ASCAP/E/A, ASCAP/MCA, ASCAP) WBM ASCAP)
NEW ) 1 BACK TO REALITY @ INTELLIGENT HOODLUM ASCAP/Don-Pow, ASCAP) 25 THE MISSION (Promuse, BMI/Special Ed, BMI/Howie TOM'S DINER (Waifersongs, ASCAP/AGF, ASCAP)
A&M 1234 (C) (M 34 GIVING YOU THE BENEFIT (Kear, BMI/CBS Tee, BMI) CLM
@ I'M WIT DAT COMPTON'S MOST WANTED Epic/Sotar, BMI) HL 5 MISSUNDERSTANDING (Al 8. Sure!, ASCAP/EMI April, TREAT THEM LIKE THEY WANT TO BE TREATED
25 — 2 ORPHEUS 72312/EMI (M) (T) 78 GO OUTSIDE IN THE RAIN (Sutjack, ASCAP/Across 110th Street, ASCAP/Frank Nitty, (Second Generation Rooney, ASCAP/EMI Aprit,
" & FATHER MC ASCAP/Donesha’s, ASCAP/Nato/Visions-USA, ASCAP) ASCAP/Velle Int't, ASCAP/Ness, Nitty & Capone, ASCAP/Across 110th Streg(, ASCAP/Father MC, BM1)
26 23 | — 2 !,,E,LOB,?;;J‘Z’,‘JWC) MM R 63  GROOVE IS IN THE HEART (Delovely, ASCAP) 21 TRY ME (Forceful, BMI/Willesden, BMI)
THE PIPER © CHEBA ASCAP/Hancock, BMI) 73 MONIE IN THE MIDDLE (Virgin, ASCAP/Copyright 81 WHATEVER MAKES YOU HAPPY (Been Stung,
@ NEWDP | | | UFriouUSE 44.73412/COLUMBIA (€) (T) 11 HARLEM BLUES (Not Listed) Control) BMI/Rude Tymze, BMI/Lawman, ASCAP/EMI
76 HEAVEN KNOWS (Virgin, ASCAP) CPP 15 MY HEART YOUR HEART (Virgin Songs, BMI/Morning Blackwood, BMI/EMI April, ASCAP)
NEW) 1 CAUSE | CAN DO IT RIGHT # BIG DADDY KANE 23 HERE'S LOOKING AT YOU (EMI April, Crew, BMI) CPP 53 WHAT GOES AROUND, COMES AROUND (leff Redd,
COLD CHILLIN' 0-21763/WARNER BROS. (C) (™) (T) ASCAP/Midnight Magnet, ASCAP) CPP 47 MY LOVE WILL (Lorna Lee, BMI/Beau Di 0 Do, BMI) ASCAP/Across 110th Street, ASCAP/EMI April,
2 17 16 12 SLOW LOVE & DOC BOX & B. FRESH 72 HOLY INTELLECT (Protoons, ASCAP/North One, 97 MY, MY, MY (CBS Epic/Solar, BMI/Kear, ASCAP/Velle, ASCAP)
MOTOWN 4703 (C) (M ASCAP/Chumpy, ASCAP) BMI/Greenskirt, BMI) HL 59  WHEN YOU CRY (For Our Children, ASCAP/Zomba,
21 SEATOWN BALLERS & KID SENSATION 8 ICE ICE BABY (Ice Baby, ASCAP/QPM, ASCAP/Jones, 42 MY ONLY WOMAN (CBS Epic/Soiar, BMI/Kear, ASCAP/Hyter, ASCAP)
30 | 24 6 | NaSTYMIX 76990 (C) (M) (T) ASCAP/Screen Gems-EMI, BMI/Beechwood, BMI) BMI/Greenskirt, BMI) 88 YOU CAN'T BUY MY LOVE (Crazy People,
. . I X ) 32 | CONFESS (Almo, ASCAP) CPP 52 NEW POWER GENERATION (Controversy, ASCAP/WB, ASCAP/AImo, ASCAP/lack The Mack, ASCAP)
O Records with the greatest sales gains this week. @ Vudgocllp avaﬂablhty: . Recordmg Industry Associa- 79 1 DON'T GO FOR THAT (EMI April, ASCAP) ASCAP) WBM 65 YOU DON'T HAVE TO WORRY (2 Tuff-E-Nuft, BMI)
tion 4of America (R‘lAA) ceni‘ﬁcatio‘n for sales of 50(_).000 ymts, A RIAA certification for sales of 1 mlll_lon : | DON'T HAVE THE HEART (Music Corp. Of America, 38 NO SWEETER LOVE (W8, ASCAP/Siiver Sun, ASCAP) 100 YOU'RE RIGHT ABOUT THAT (Island, BMI/O Dad,
unut;, Cat_a!og no. |s.1or 12-inch vinyl sungle. ‘Ast.ensvk‘ indicates catalog ngmbgr is for gassgﬂe maxi-single; BMI/Nelana, BMi/Music By Candelight, ASCAP/PSO WBM BMI) WBM
12-inch vinyl unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette Ltd., ASCAP) CPP/HL 33 NOTHING BUT A PARTY (Said, BMI)
manxi-single availability. (T) 12-inch vinyl availability. ©Copyright 1990, BPI Communications, Inc. 64 I'D RATHER GO BLIND (ARC, BMI) 44 ONLY HUMAN (Zomba, ASCAP/Barry J. Eastmond,
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I.OOKS CAN BE DECEIVING: The top of this week’s singles chart is just
plain tough. Five of the top six records are bulleted. The sixth, “Livin’ In
The Light” by Caron Wheeler (EMI), moves up 5-3. In the midst of records
by established artists whose records make strong gains, newcomer
Wheeler makes very good gains at both radio and retail. It fell short of the
criteria by only a small margin. Examples of the record’s strength come
from six stations that give it No. 1 reports, including two that have held the
top spot for two weeks: WHUR Washington, D.C., and WVKO Columbus,
Ohio. “Livin’” has top five reports from 36 stations and two-thirds of its
radio reporters show upward movement on their playlists. Some top five
reports include WKYS Washington, D.C. (3-2); WYXV Baltimore (6-3);
WYLD-FM New Orleans (11-3); and KMJM St. Louis (3-2).

nAY BOYD, former PD for WBLS New York and now a radio consultant,
reminded me that people within the industry—radio stations, retailers, and
yes, chart managers—are not average music consumers. How is it possible
to be average when you attend events with every major artist, when you
may ride in a limousine, and when you travel you may stay in luxury ho-
tels? More significantly, you never have to buy a record. As a result, indus-
try insiders and record executives—whose first priorities at radio are new
music and the chart process—don’t agree with radio programmers on how
long a record should be played and/or reported to the trades.

In August, I noticed that while “Lies” by En Vogue was being actively
promoted by Atlantic staffers, “Hold On” had been moved back into heavy
rotation. This usually happens when a record like “Hold On” crosses to pop
radio long after it has been a hit within its original format. But now, not
only are records being forced back into heavy rotation, these records are
creating a new category: eternal rotation.

Currently there are at least three records that are performing extremely
well for radio, but seem long past their prime to industry insiders: “Can’t
Stop” by After 7 (Virgin), “Vision Of Love” by Mariah Carey (Columbia),
and “My, My, My” by Johnny Gill (Motown). Gill’s tune is in its 24th week
on the Hot R&B singles chart and still has three major stations—WRKS
New York, KKBT Los Angeles, and WIMH Greensboro, N.C.—playlisting
it. Vinny Brown, PD of WRKS, says that he may add an artist’s second
single, but as long as the first song is testing well, he will play that song for
as long as his audience wants to hear it. In the recent past there have been
three other records that stand out in my mind that would not let go of ra-
dio: “Two Occasions” by the Deele (Solar), which in 1987 peaked at No. 4;
“Whip Appeal” by Babyface (Solar); and “Nite And Day” by Al B. Sure!
{(Warner Bros.). This list is quite a testament to the talents of L.A. & Baby-
face; four of the seven titles mentioned above are their work.

Radio programmers and consultants have developed sophisticated re-
search techniques to help in the decision-making process regarding what
music to add and to drop from their stations. Their objective is to satisfy the
average radio listener. Since consumers have totally different needs from
radio than do record companies, it is likely that the conflict between what
radio does and what promoters want may last even longer than the seem-
ingly eternal airplay of these records,

HOT R&B SINGLES ACTION

RADIO MOST ADDED

sing you

missing you

the new single.

featuring kym mazelle.

from the album

1990 vol. 1l a new decade.

don taylor artist management.

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL ~ H H
ADD ADDS ADDS  ADDS _ ON produced by jazzie b and nellee hooper.
24 REPORTERS 28 REPORTERS 55 REPORTERS 107 REPORTERS
LOVE MAKES THINGS HAPPEN
PEBBLES mca 18 17 27 62 72
IF | WERE A BELL
TEENA MARIE epic 10 14 23 47 47
AROUND THE WAY GIRL
L.L. COOL J otF sam 13 7 24 44 46
YOU DON'T HAVE TO WORRY
EN VOGUE atLaNTIC 9 8 10 27 54
GET HERE . . . .
OLETA ADAMS fontana 3 9 12 24 52 © 1990 virgin records america, inc.
ONLY HUMAN
JEFFREY OSBORNE arisTA . 4 15 22 95
DON'T BE A FOOL
LOOSE ENDS mca 4 6 12 22 63
BABY DON'T CRY
LALAH HATHAWAY virGIN 5 4 12 21 23
SING ME YOUR LOVE SONG
JONATHAN BUTLER Jsive 0 3 14 17 35
GENTLE o
DINO 1sLanp 2 3 12 17 23 4
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The fuil panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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AE1ELP CLUB PLAY ALAELE 12-INCH SINGLES SALES
=z z s | Ok ) R ) z = s | Ok X . .

% E ; ‘Qg TITLE Compiled from a national sample of dance club playlists. ARTIST %, Z’ ; ;,‘,-; TITLE Compiled from a national sample of retail store and one-stop sales reports. ARTIST
= - ~ | 20 LABEL & NUMBER/DISTRIBUTING LABEL = o ~ | 2O LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 * & & NO.1 * «

@ 2 ] LIVIN' IN THE LIGHT £MI v-56175 1 week at No. 1 @ CARON WHEELER 1 1 3 8 HIPPYCHICK SAVAGE 0-96428/ATCO 2 weeks at No. 1 & SOHO
2 4 5 8 HIPPYCHICK SAVAGE 0-96428/ATCO € SOHO @ 3 6 7 DOIN' THE DO RHYTHM KING 0-21581/SIRE @ BETTY BOO

@ 7 16 4 FOUND LOVE EPIC 49-73548 @ DOUBLE DEE FEATURING DANY @ 4 7 9 KNOCKIN' BOOTS EPIC 4973437 © CANDYMAN
4 6 7 6 BREAKDOWN/GROOVE ME VENDETTA 75021 7040-1/A&M SEDUCTION @ 8 10 7 LIVIN' IN THE LIGHT EmMi v-56175 & CARON WHEELER

@ 9 18 4 H.0.U.S.E. ATLANTIC 0-86119 DOUG LAZY @ 9 8 11 WIGGLE IT CUTTING/CHARISMA CR 237/0-96407 € 2 IN AROOM
6 5 6 7 NAKED IN THE RAIN BIG LIFE 877 615-1/MERCURY @ BLUE PEARL 6 6 5 9 GIVING YOU THE BENEFIT mMCA 24075 @ PEBBLES

@ 14 25 4 JUST ANOTHER DREAM POLYDOR 877 963-1 @ CATHY DENNIS 7 7 9 ICE ICE BABY $BK v-19724 @ VANILLA ICE
8 10 13 6 GAS STOP (WHO DO YOU THINK YOU ARE) ARISTA AD-2084 @ BOXCAR 8 2 2 15 FEELS GOOD WING 877 437-1/POLYDOR @ TONY! TONI TONE!

9 8 9 7 CUBIK TOMMY BOY TB 959 808 STATE 9 5 1 15 GROOVE IS IN THE HEART/WHAT IS LOVE ELEKTRA 0-66622 @ DEEE-LITE
10 13 15 5 GIVING YOU THE BENEFIT MCa 24075 @ PEBBLES 14 19 4 SO HARD emi v-56194 @ PET SHOP BOYS

@ 16 22 4 NEVER ENOUGH/LET'S GO TO BED ELEXTRA 0-66604 @ THE CURE 1 11 13 6 BLACK CAT A&M 75021 2348-1 @ JANET JACKSON
12 11 11 7 GENERATIONS OF LOVE VIRGIN 0-96446 JESUS LOVES YOU @ 15 17 5 SUICIDE BLDNDE ATLANTIC 0-87860 @ INXS

@ 18 33 3 FUN TD BE HAD GEFFEN PROMO @ NITZER EBB @ 16 21 4 THINK TOMMY BOY TB 961 @ INFORMATION SOCIETY

17 29 4 THINK TOMMY BOY TB 961 INFORMATION SOCIETY 14 12 14 10 000PS UP/BELIEVE THE HYPE aRISTA AD-2071 @ SNAP
15 1 1 11 WIGGLE IT CUTTING/CHARISMA CR 237/0-96407 € 2 IN AROOM @ 19 29 4 TOM'S DINER a&M 75021 2342-1 DNA FEATURING SUZANNE VEGA
16 3 3 8 PEOPLE VIRGIN 0.96445 SOUL Il SOUL % | 13 | 15 7 PEOPLE VIRGIN 0-96445 SOUL Il SOUL

@ 21 | 31 4 SO HARD EM V56194 @ PET SHOP BOYS @ 2% | 44 3 FOUND LOVE EPiC 49-73548 © DOUBLE DEE FEATURING DANY_‘

26 37 3 MONIE IN THE MIDDLE WARNER BROS. 0-21737 @ MONIE LOVE 28 42 g JUST ANOTHER DREAM PO-LV-DOR 877 963-1 @ CATHY DENNIS

27 35 4 TOM'S DINER a&m 75021 2342-1 DNA FEATURING SUZANNE VEGA m 25 31 3 WARM LOVE SIRE 0-21739 THE BEATMASTERS FEATURING CLAUDIA FONTAINE
20 23 26 6 I'M FREE BIG LIFE 877 843-1/MERCURY @ THE SOUP DRAGONS FEAT. JUNIOR REID 20 10 4 10 THIS IS THE RIGHT TIME ARISTA 2049 @ LISA STANSFIELD
21 28 36 3 SWING 2vx 2vx 6314-12 THE DEFF BOYZ FEATURING TONY MAC 21 20 22 6 BREAKDOWN/GROOVE ME VENDETTA 75021 7040-1/A&M SEDUCTION

@ 30 40 3 B.B.D. (| THOUGHT IT WAS ME)? MCA PROMO BELL BIV DEVOE 2 18 11 10 THE BOOMIN' SYSTEM DEF JAM 44-73458/COLUMBIA LL.COOLJ
23 12 10 7 THE BUMP JIVE 1362-1-JDCD/RCA THE WEE PAPA GIRLS 23 21 24 [ CUBIK TOMMY BOY TB 959 808 STATE
24 29 38 3 CULT OF SNAP NEXT PLATEAU NP 50128 HI POWER 24 17 1_3 CLOSE TO YOU CHARISMA 0-96463 & MAX] PRIEST

31 41 4 SLAVE CAPITOL V-15640 & REVENGE % % POWERPICK & & &
* & * HOT SHOT DEBUT * & % @ 38 — 2 MONIE IN THE MIDDLE WARNER BROS. 0-21737 & MONIE LOVE.

NEW ) 1 GONNA MAKE YOU SWEAT COLUMBIA 4473605  C&C MUSIC FACTORY FEAT. FREEDOM WILLIAMS | 26 29 38 3 FAIRWEATHER FRIEND MOTOWN 4727 @ JOHNNY GILL

25 | 28 | 5 | SUICIDE BLONDE ATLANTIC 0-87860 @ INXS @ 41 | — | 2 | I'WANNAGET WITH U mca 53928 GUY
% % # POWERPICK * & & * % # HOT SHOT DEBUT * *

38 | — | 2 | LOVE SO SPECIAL ATLANTIC 0-86124 CEYBIL - (28)| NEW] | 1 | SENSITIVITY mca 53933 RALPH TRESVANT
2 20 23 6 SAVE YOUR LOVE caAPITOL v-15633 @ TRACIE SPENCER 31 37 3 PRAY CAPITOL V-79285 & M.C. HAMMER
30 36 s 2 MISS MY LOVE REPRISE 0-21 586/ WARNER BROS. ® GWEN GUTHRIE @ 45 = 2 H.0.U.S.E. ATLANTIC 0-86119 DOUG LAZY
3 32 34 4 ON THE WAY UP CHRYSALIS v-23599 @ ELISA FIORILLO 31 24 26 6 AIN'T IT GOOD TO YOU COLD CHILLIN' 0-217 26/WARNER BROS. M.C. SHAN

@ 46 — 2 LISTEN UP QWEST 0-19576/REPRISE @ LISTEN UP 32 23 20 19 EVERYBODY EVERYBODY RCA 2628-1-RD @ BLACK BOX

(33)| 39 | 43 | 3 | ICEICEBABYseKv-19724 @ VANILLA ICE (33)| 35 | 43 | 3 | MISSUNDERSTANDING WARNER BROS 0-21744 AL B. SURE!

@ 40 = 2 | LOVE GIRLS COLUMBIA 44-73514 @ KID CREOLE & THE COCONUTS @ 43 — 2 NEVER ENOUGH/LET’S GO TO BED ELEKTRA 0-66604 THE CURE

@ 49 p— 2 SHE'S A SECRETARY/STRANGE ENIGMA 7-75556-0 CELEBRATE THE NUN @ NEW ’ 1 I'M YOUR BABY TONIGHT ariSTA 2123 @ WHITNEY HOUST_Ol

@ NEW } 1 PRAY CAPITOL V-15617 & M.C. HAMMER 44 l = 2 LISTEN UP QWEST 0-19576/WARNER BROS. LISTEN UE’

@ 41 46 3 YOUR WILDLIFE CHARISMA 0-96412 PROPAGANDA @ NEW ’ 1 LOVE SO SPECIAL ATLANTIC 0-86124 CEYBIL_ B

45 — 2 DAY AFTER DAY ALPHA INT'L 79264 EXOTIC BIRDS 38 37 33 § SO YOU LIKE WHAT YOU SEE ATLANTIC 0-86151 @& SAMUELLE
39 | 24 17 7 BLACK CAT A&M 75021, 2348-1 @ JANET JACKSON 39 | 42 | 46 3 1 GOT THE FEELING MOTOWN 4739 ® TODAY ]

@ 47 —_ 2 CAN'T STOP DANCING 2vx 2vX 6635-12 BASS BUMPERS 40 47 — 4 TRY ME WARNER BROS. 0-21597 @ JASMINE GUY—
41 15 2 10 DOIN' THE DO SIRE 0-21581/REPRISE @ BETTY BOO NEW ’ 1 (THAT MAN) HE’S ALL MINE VIRGIN 0-96413 INNER CIIY |
42 43 | 2 BANG TO THE BEAT MICMAC MAR-804 PAIN 42 27 ] 23 11 LET'S GET BUSY GEFFEN 0-21609 CLUBLAND FEATURING QUARTZ

@ NEW)D 1 DON'T SCANDALIZE MY NAME CAPITOL V-15613 KYM MAZELLE @ NEW ) 1 SLAVE CAPITOL V-15640 * REVENG_E 1
44 22 20 6 TIME AND TIME AGAIN JIVE 1369-1-JD/RCA DJ PIERRE 44 30 30 6 TIME AND TIME AGAIN JIVE 1369-1-JD/RCA DJ PIERRf.__
45 42 44 3 DOUBLE ASUNDER HOUSE JAM HJA-8910 KING AMAZING 45 48 — 2 DAY AFTER DAY ALPHA INT'L 79264 EXOTIC BIRD_S 1
46 34 39 4 ALL JOIN HANDS ATLANTIC 0-87858 CECE ROGERS NEW } 1 WHAT DOrY;)U SEE EXILE NMR-74001/NASTYMIX CAUSE & ;EFFE(;T_—

NEWp 1 STOP, LISTEN, LOOK & THINK ARiSTA 2047 EXPOSE 47 | 34 27 16 DIRTY CASH (MONEY TALKS) MERCURY 875 8031 @ THE ADVENTURES OF STEVIE V

NEW ) 1 YEAH! WARLOCK WAR-088 U.K. ONE FEATURING TIA & CHANTEL 48 | 40 | 41 4 HEART LIKE A WHEEL A&M 75021 23361 © THE HUMAN LEAGUE |

(49) | NEW | 4 1 SHOW ME LOVE CARDIAC 3-4006-0-DJ ED TERRY | 49 22 16 10 LOOK INTO MY EYES_ COLUMBIA 0-73509 @ GEORGE LAMOND ]
50 19 —[ 8 9 WHAT TIME IS IT? EPIC 49-73429 DON'T KNOW YET 50 36 32 5 GENERATIONS OF LOVE_VIRGIN 0-96446 JESUS LOVES YOU_“

OTiﬂes with the greatest sales or club play increase this week. ® Videoclip availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. @Copyright 1990, BPI Communications Inc. Al rights reserved.
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DANCE I

Int’l DJ Expo Puts New Spin On Dance-Music Topics

DANCING ON THE boardwalk:
Nearly 1,400 members of the dance
music community descended upon
Atlantic City, N.J., last week for
the first-ever International DJ
Expo.

Sponsored by Testa Communi-
cations and DJ Times, the confer-
ence was evenly split into three
factions: music/video, sound/
lighting, and mobile DJs, with ex-
perts in each field presiding over
various panel discussions.

Topics covered ranged from the
nuts and bolts of running a mobile
DJ operation to the status of rec-
ord pools and the future of CDs
and vinyl.

Although the exposition re-
ceived widespread support from
major labels and hardware manu-
facturers, jock support was some-
what weak. Few West Coast-based
spinners were present.

Somewhat spotty attendance
hardly hurt the proceedings, how-
ever, which encouraged casual and
occasionally heated debates.

Perhaps the most thought-pro-
voking discussions of the music/
video series occurred during the
“National Club DJ Confab” panel,
moderated by Johnny Coppola,
manager of dance music promo-
tion at Columbia Records.

With participants including
DJ/producer Eddie Arroyo, Is-

land dance music executive Lance
Walden, and DJ Ron Boston from
the Gallery in Boston, the panel
primarily pondered the tumultu-
ous relationship between jocks and
club owners.

At one point, Coppola proposed
the concept of starting a union for
DJs, citing that ‘“while oversized
egos are an issue, someone has to
be strong enough to put his neck
out and pull it together. Not every-
one is fortunate enough to work in
a major city and demand high pay
rates. We need to band together
and look out for the guy in the Mid-
west who’s working a six-hour
shift for $50.”

Equally stimulating was an ex-
change on the impact of club pro-
gramming on crossover radio.

“Local label people are still too
rock 'n’ roll oriented,” said Joey
Carvello, director of dance music
at Atlantic. ““We have to take
more control of how our records
are being broken in the main-
stream, and how radio is receiving
our music. Radio mix shows are
our lifeline to radio. The potential
for dance music impact at pop level
is tremendous when using this av-
enue.”

Part of what sparked both pan-
els was a free-form exploration of
ways to resolve these and other
problems facing dance depart-

ments at major labels and jocks.
Few answers were found, though
the basis for continued debate was
created.

From the sound/lighting and
mobile DJs sectors, panelists in-
cluding Bernie Fryman from Nu-
mark and Steffen Franz from the

DANGE
TRAX

by Larry Flick

Red Zone in New York bandied
about the technological logistics of
clubs making the transition to CDs
and eventually DAT, as well as fu-
ture prospects of music video at
the club level.

While the expositions’ organiz-
ers are to be commended for creat-
ing a constructive environment for
communication, there were sever-
al glaring glitches.

Perhaps most frustrating was
the simultaneous scheduling of
panels from all three divisions.
Certainly label executives would
have been wise to investigate fo-
rums on the latest developments in
CD mixers. And hardware manu-
facturers might have needed to

ARTIST DEVELOPMENTS

BOXCAR HAS HOT CARGO

Arista recording group Boxear is
not like many other dance-orient-
ed acts. Not only do its members
write all of their own songs, but
they also co-produced their first
two 12-inch singles, ‘“Freemason”
and “Insect.”

Australia is not commonly re-
garded as a hotbed of dance mu-
sic. Raised on the European elec-
tro-pop of the late "70s, Boxcar
has a sound that is quite different
from the more rock-based music
emanating from Down Under
these days.

“What we are doing is very
alien in our own country,” says
lead singer David Smith, who,

Hot Dance Breakouts
CLUB PLAY

1. POWER OF LOVE DEEE-LITE eLexTRA

2. COMMERCIAL RAIN INSPIRAL
CARPETS ELEKTRA

3. SYF!E()RLD IN MY EYES DEPECHE MODE

4. THE ROOF IS ONFIRE/ ... AND
PARTY WESTBAM T1sr

5. I'M YOUR BABY TONIGHT WHITNEY
HOUSTON agrista

12" SINGLES SALES

TORMENTOR SKINNY PUPPY caritoL

DON'T YOU WANNA BE MINE DENISE
LOPEZ agm

THE GHETTO TOO SHORT .ive

SUPERLOVER THREE GENERATIONS
ATLANTIC

WHATEVER MAKES YOU HAPPY TEN
CITY atLantic

G B G GS

Breakouts: Titles with future chart potential,
based on ciub play or sales reported this week.

along with keyboardist Carol
Rhodes, writes all of the band’s
songs.

Undeniably, however, Boxcar’s
music has certainly found an audi-
ence. Both “Freemason’’ and “In-
sect” went top 10 on the Austra-
lian dance charts. The band has
also enjoyed enthusiastic respons-
es to its live shows both as head-
liner and as opener for Depeche
Mode and Erasure.

Francois Kervorkian, who
mixed the recent Depeche Mode
album ‘‘Violator,” worked with
Boxcar on its current single, “Gas
Stop (Who Do You Think You
Are),” the first from its debut al-
bum, “Vertigo.”

“We just thought he was bril-
liant,” says Smith, ‘“‘so we had to
grab ahold of him. It worked real
well.”

The band is also quite pleased
with Robert Racic, who produced
“Vertigo.” The set was recorded
over 18 months and is the product
of what Smith explains as a “‘sort
of co-production relationship,” al-
though only Racic is credited on
the album. “If people have got
the [first two] singles, they’ll
have an understanding of how
much we’ve really put into the
songs ourselves.”

Another quality that distin-
guishes Boxcar is its songwriting.
“We like our music to have two
levels: dance elements, and deep-
er elements,”’ explains Rhodes.
Form and content have been bal-
anced to create music that the
band hopes will be accessible in,
as well as outside, the clubs. “It's

been important to us because
while dance music’s introduced a
lot of really interesting and cre-
ative things, it was also starting
to lack songsmanship,” says
Smith.

It is this particular focus in
Boxcar’'s music that may bode
well for crossover success, some-
thing that both the band and its
label feel is realistic. “They’re not
just all ‘get down, move your
body’ [songs]—though we do
want people to move their bod-
ies,” says Smith.

The band is, however, certainly
comfortable with being labeled as
a dance act, and is quite pleased
with its success on the dance
charts to date. ““Gas Stop”’ is cur-
rently No. 8 on Billboard’s Club
Play Chart. A track from the al-
bum called “Hit & Run” is being
discussed as the next single.

For the moment, Boxcar has re-
turned to Australia to support the
release of “Vertigo,”’ but the
band is eager to play some Ameri-
can dates, which are expected be
scheduled within the next two
months.

Both Arista and Boxcar are
banking on the qualities that
make Boxcar unique to propel it
to the top of several charts. The
group is already pushing the lim-
its of what defines dance music
and is not afraid to continue to do
S0.
“Experimenting is a fun word,”
says Smith. “It means you're go-
ing to find a new way of rediscov-
ering music.”

TRACY STEFFY

learn more about the relationship
between DJs and club owners with
regard to upgrading sound equip-
ment. Unfortunately, the confer-
ence was structured in a way that
discouraged such intermingling.

Also on the downside was the al-
most nonexistent club scene in At-
lantic City.

One of the enticing elements of
conventions like the New Music
Seminar and the Winter Music
Conference is the opportunity to
check out a variety of DJs and per-
formers. A meager three artist
showcases were offered at the
lounge-like Trump Castle. A rare
moment of delight came during
the rap showcase, when Columbia
act C&C Music Factory and rhym-
er Freedom Williams kicked out a
smokin’ rendition of “Gonna Make
You Sweat.”

According to DJ Times editor
and exposition organizer Chuck
Arnold, future conferences are al-
ready being planned. In fact, Ar-
nold hinted that two separate East
and West Coast-based meetings
are being bandied about for mid-
1991.

0N THE ALTERNATIVE TIP:
We barely unpacked our socks and
casino winnings from Atlantic City
last week when it was time to join
the minions of college radio pro-
grammers at New York’s Vista
Hotel for this year’'s CMJ Music
Marathon.

Although interesting and useful
for modern rockers and heavy met-
al headbangers, many of the panel
discussions during this three-day
confab failed to acknowledge the
recent impact of club music on the
alternative rock scene. This was a
major blunder given the fact that
several of the genre’s most suc-
cessful acts of the moment, like
the Stone Roses and Soup Drag-
ons, do nick beats and bass lines
originally born out of the club and
rap scenes.

While dance music continues to
be a taboo term in alternative rock
circles, club jocks have a wealth of
material to program from. Here
are some picks of the litter:

Swinging on a jagged industrial
tip is the latest from Front 242,
“Tragedy (For You).” Plucked
from indie territory by Epic Rec-
ords, the band gratefully has not
toned down its sonic machine at-
tack in order to please the boys
with the big bucks. Quite the con-
trary, this cut is a hypnotic techno-

trip that sneaks up from behind
and grabs you by the neck.

After a gap between releases,
TVT Records (212-929-0570) final-
ly unleashes a new single by Nine
Inch Nails, “Sin.” Remixed from
the acclaimed ‘“Pretty Hate Ma-
chine’’ debut album by Tack
Head’s Adrian Sherwood and
Keith Leblanc, the track is a
white-hot guitar blazer tempered
with screaming vocals and a
pounding beat. Also noteworthy is
“We Get Down Make Love,” an ag-
gressive, neo-house/industrial sex
trip not available on the album.

We can’t get enough of the lat-
est from KLF, “What Time [s
Love?,”” on Wax Trax (312-252-
1000). This track is a brilliantly
conceived blend of rap, house, in-
dustrial, and balls-out rock, and
could work well with adventurous
mainstream jocks in the mood for
something spicy. The time is now!

PARTING GLANCES: This week,
the Chicago club community is
mourning the untimely passing of
Mark Stephens, one of the city’s
most respected DJs, due to AIDS-
related complications. He was 36
years old.

Stephens was a mainstay of Chi-
cago’s dance music scene, and was
among the first local DJs to intro-
duce industrial and house music to
mainstream club audiences. He
worked at a number of popular
venues, including Medusa and The
Smart Bar, where he worked until
several weeks before he died.

‘““He wasn't a flashy DJ. He
worked hard for his crowd, but
never passed up the opportunity to
try something different,”’ says
Smart Bar owner Joe Shanahan.
“He was the only guy who could
go from a house record into some-
thing by Jane’s Addiction and
make it work.”

A portion of Stephens’ record
collection is being sold, with the
profits to benefit the Howard
Brown Memorial Clinic, which
provides care for AIDS patients.
In lieu of flowers, friends and ac-
quaintances are encouraged to
send donations in Stephens’ name
to the clinic. Contact: 945 West
George, Chicago, I11. 60657, or call
312-871-5771.

OOPS! We goofed when we said
that the Adventures Of Stevie V
album was on Polydor. It’s actual-
ly coming out on Mercury.

PROMOTIONAL

VIDEOS & CDs

Available to Night Clubs, DJ's, & retail outlets
throughout America. We are currently forming
the only national CD POOL in the U.S.

Call LAWRENCE ENTERPRISES
today for more details: (201) 667-7575
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Westerberg Muses 'Mats’ Shakedown
New Album Not Entirely A Group Effort

B BY CRAIG ROSEN

LOS ANGELES—Paul Westerberg
has heard it all before. He's heard the
talk of this finally being the album
that breaks the Replacements, and
even the talk that the new Sire/ Re-
prise release “All Shook Down” is the
album that broke up the Replace-
ments.

As for the former, Westerberg
says he hasn’t set himself up for dis-
appointment this time. And the band?
Yes, the Replacements still exist, de-
spite the fact that the members play
together as a group on only one of
the album’s 13 tracks.

The 'Mats’ last album, 1989’s
“Don’t Tell A Soul,” looked like a
sure shot at gold. The single “I'll Be

IN THIS SECTION

Queen, Bowie Get ‘Ice Ice’ Credit

Michael Frank’s ‘Blue Pacific’ Dream

Patrick Leonard’s Toy Launch

New On The Chart: A Burly Biscuit

You” was the Replacements’ biggest
hit to date. A videoclip even garnered
MTV play. But the disc came up
short, selling just more than 300,000
units.

Adding to the disappointment, the
band had just finished a disastrous
six-month tour when Westerberg
learned that 100,000 copies of the al-
bum had been returned. “That kind
of put the final stamp on the whole
thing,” he says. “We can laugh about
it now. We've got to keep our humor
or there is no hope at all.”

As a reaction to those experiences,
Westerberg wrote and recorded the
songs that would turn up on “All
Shook Down” alone. “It was sort of a
decision [ made to myself that I'm go-
ing to spill my guts once again, rath-

SBK’s Andon Decides To Labor
Full-Time In Management Arena

EBY JIM BESSMAN

NEW YORK—SBK Management
president Arma Andon has relin-
quished his senior VP post at sister
company SBK Records Group to de-
vote full time to management (Bill-
board, Nov. 3) in a move the music
business veteran says will allow him
to “supplement’’ label efforts in
breaking artists.

Andon says the active promotion
and marketing stance taken on be-
half of SBK Music Publishing clients
New Kids On The Block, Enya, Mi-
chael Bolton, Al B. Sure!, and Tracy
Chapman is the model for his man-
agement philosophy.

“We provided supplemental assis-
tance to the record companies in
breaking our artists,” says Andon,
who helped launch the SBK family’s
management and publishing entities

in 1987 after leaving Columbia Rec-
ords, where he was VP of product
marketing.

“We did such a good job that when
Charles {Koppelman, the SBK Rec-
ords Group chairman/CEOQ] sold
SBK Music Publishing to EMI Music
Publishing, EMI gave us money to
start SBK Records and apply the
same things we’d done in publishing
to a record company.”

This led to Andon’s dual job title.
But with up-and-coming manage-
ment clients like Waterfront, Denise
Lopez, Extreme, Mic Murphy, Valen-
tine, Cathy Dennis, King Of The Hill,
and Ten City, not to mention the well-
established Roger Waters and the hit
acts Pet Shop Boys and Wilson Phil-
lips, he felt the need to bring a stron-
ger focus to his work.

“Many of our artists were signed

(Continued on page 40)

Los Lohos Takes Eclectic Ave.
Band’s ‘Neighborhood’ Is Varied One

W BY MOIRA McCORMICK

CHICAGO—“This is a real unusual
record,” says Los Lobos drummer
Louie Perez, describing the Los An-
geles quintet’s latest Slash/Warner
Bros. album, “The Neighborhood.”

“It’s kind of like going back to the
first record, when nobody knew who
we were,” Perez continues. “We were
playing music that was rock’n’roll
here, traditional there, and original
songs somewhere in between. This
record is sort of like that.”

Where Los Lobos’ previous album,
the 1988 release “La Pistola y el Cor-
azon,” was a back-to-the-roots excur-
sion consisting of traditional acoustic
songs performed entirely in Spanish,

“The Neighborhood” is a return to
Los Lobos’ classic eclecticism, says
Perez. It is an aibum on which bluesy
rock (“Down By The Riverbed”), eth-
nic-spiced folk (“Emily”), and poi-
gnant ballads (“Little John Of God”)
not only coexist comfortably, but
complement one another.

“It may be viewed as some strange
product that nobody knows what to
do with,” says Perez, “but we feel it
has a lot of really cool things you
could hear on the radio.”

“The Neighborhood” is being
worked as an entire album, rather
than a string of singles, although the
label has promoted emphasis tracks,
including “Down By The Riverbed,”

(Continued on page 38)

er than try to skirt what I was really
feeling,” he says.

Originally, the 'Mats leader want-
ed the record to be a solo effort.
“Chris [Mars] and Tommy [Stinson]
are good at what they do, but it’s an
insult for me to ask them to play one
beat and one note throughout a

(Continued on page 42)

NORDOY

5

Healing Power Of Music. The Nordoff-Robbins Music Therapy Centre, a
beneficiary of support from within the British music industry for nearly 15 years,
marked the opening of its first clinic in the U.S. Oct. 18 at New York Univ.
Among those gathered for the event, from left, are Curt Smith of Tears For
Fears; Dr. Clive Robbins; foundation chairman Ahmet Ertegun; and Phoebe
Snow, whose autistic daughter, Valerie, has benefited from the foundation’s
work. Nordoff-Robbins will stage its Silver Clef Award dinner for the third time in
the U.S. Nov. 15, when the band Bon Jovi will be honored for supporting the
foundation. (Photo: Chuck Pulin)

cALL IT JADED, but the Beat hasn’t been taken with
any pop musician’s use of the phrase “revolution” since
John Lennon died and Michael Jackson licensed that
Beatles song for a sneaker commercial. In the hands of
most socially involved pop acts, the word reeks of hyper-
bole. And it’s not as if we don’t have enough of that in
the music biz already.

But Kris Parker, aka KRS-One of Boogie Down
Productions, packed the line with new punch during his
characteristically high-minded keynote at the CMJ Mu-
sic Marathan, Oct. 26 at New York’s
Vista Hotel. First, he said, under-

Talking About A Revolution (& More) At CMJ;
Meet Takes Jazz Hollyday; Chameleon Spotted

that rang like sniper fire, MC Lord Mustafa, in olive
drab, led a fist-jabbing rap of the single “Freedom Got A
Shotgun.” Watching the reaction of the predominantly
white, college audience shift from lukewarm to pumped-
up, it seemed possible that hip-hop just might find more
than a token home on college radio in the "90s.

UN THE BEAT: That lizard was everywhere. Up-and-
comer Chameleon Records had one of the strongest
presences at CMJ, from its logo on the freebie bag to the

stand “it’s not about running down
the street with an Uzi in your
hand.” Parker’s version of the revo-
lution definitely won't be televised.
“The real revolution starts here,”
said the multiplatinum rapper, tap-
ping his temple. “Revolt against
your own way of thinking,” he told

their loose and rocking Lone Star
Roadhouse showcase, PolyGram’'s
Gear Daddies distributed CD copies
of their great new disc, “Billy’s Live
Bait,” in a cardboard fish, hinged at
the eye. Could this be a replacement
for the longbox? ... The Beat has
seen the future of industrial rock

welcoming-party bash with Ferron,

Ecotour, and Mary’s Danish . . . At

CMJ’s young audience.

Yes, the topic of the day was cen-
sorship and how the music industry responds to it. But
Parker moved the question to higher ground, suggest-
ing his listeners might look at the larger question of how
they act every day toward those of different color, class,
or gender—and how our art reflects those attitudes.

Fellow keynoter Eric Bogosian echoed Parker’s sen-
timents. Then he optimistically asked whether college
radio would continue to give the most fervent and genu-
ine music a way to flourish as the music industry be-
comes ever more monolithic. ““If there’s any end-run
around the system,” said Bogosian to his audience of
college programmers, “you guys represent it.”

But will any of the CMJ’ers remember that after
Graduation Day?

7]

| NEVER WENT to college, and I don’t really consid-
er myself all that college/alternative,” said Dave Stew-
art, as he pulled up a chair to strum a few acoustic ver-
sions of tunes from his new Arista dise, “Dave Stewart
& The Spiritual Cowboys,” at the CMJ college radio
workshop (wearing a wild black-and-white suit with his
set list written on the knee of his slacks). But the pres-
ence of Stewart and other artists at the daytime panels
was acknowledgment enough of the importance of col-
lege radio to the major labels ... Novus saxophonist
Christopher Hollyday led a bill of performers at the col-
lege radio workshop, representing the new jazz wave
that’s certain to find a new (and very cool) following on
campuses ... DGC’s the Posies played a fine acoustic
set after a marathon drive from their native Seattle.
They offered hard-earned wisdom to the ecrowd: Don’t
ever bring a Winnebago into Manhattan . .. But it took
new Columbia rap signees Movement Ex to really jump-
start the energy level in the room. As DJ King Bom let
loose Blood, Sweat & Tears horn samples and scratches

by Thom Duffy

and it looks, well, smoky. At a fog-
machine-drenched bash at the Build-
ing, Epic execs celebrated their upcoming label debut
from Front 242, signed from the indie Wax Trax by se-
nior A&R director Kenny Komisar. Product develop-
ment VP Dan Beck is doing the setup for the band’s
Epic arrival . .. The performing rights societies were on
the scene during CMJ. BMI sponsored daytime sets in
the Vista’s second-floor lounge, where the Beat saw
New York singer/songwriter Paleface play his censor-
ship-era gem “Burn + Rob,” then attempt to explain to
an interviewer the difference between “folk” and “anti-
folk”. .. ASCAP staged an acoustic showcase at the Bit-
ter End with Geffen’s Willi Jones, Windham Hill's John
Gorka, solo Del Fuego Dan Zanes, Melissa Ferrick,
and Jamie Rubin, while an electric showcase at the Cat
Club rocked with new Capitol signees School Of Fish,
Austin, Texas’ Stick People, Mustang Lightning from
Denver, and Another Carnival from Minneapolis . ..
Helen Farmer and Bobette Dudley of the Country Mu-
sic Assn. presided over CMA's songwriter showcase at
Delta 88, featuring the likes of Tish Hinojosa, CIliff
Eberhardt, Kevin Welch, and Greg Trooper . . . Joanne
Abbott Green, co-director of the CMJ confab with hus-
band Bobby Haber, was gamely working at the conven-
tion nine months pregnant. The couple are expecting
their first child any day. The Beat is certain he or she
will have very hip musical tastes and get a free CM.J
New Music Journal subscription upon arrival.

EVERYTHING OLD IS NEW AGAIN: Right beside
tracks by the likes of Aster Aweke, Alice In Chains,
and the Darling Buds, the Columbia Records sampler
CD titled “New Edge Muzik” distributed at CMJ offers
such cutting-edge artists as Bob Dylan, the Byrds, and
Robert Johnson.
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| LOS LOBOS

(Continued from page 36)

primarily to album-rock radio.
“I don’t know if Dave [Hidalgo, the

. 3 ‘ band’s vocalist and muiti-instrumen-
72 t 74C772 | 14 talist] and 1 could sit down and write
a hit song,” muses Perez. “I don’t

know how people approach it. Maybe

a couple of guys with briefcases
show up at an office, sit down, and
write a song.

“T wouldn’t mind having a whole
string of hit songs and all the good
things that come out of that,” Perez

says, “but somewhere in there, I'd be

questioning how sincere I was.”
Los Lobos has, of course, experi-
'
A lot of the

songs on “The
Neighborhood” are
about finding peace’

A prime time BELL BIV DE VOE Billboard’s
awards PHIL COLLINS spotlight will
ceremony based EN VOGUE
pIRtliboarc:s JANET JACKSON
Year End charts M.C. HAMMER

promises to be exciting event

|

|

|

‘ M ) can s like,
MOTLEY CRUE :)Ve};z;eaé tivz.)f’lcan American is hke.a

|

enced life atop the pop charts. Its
1987 remake of Richie Valens’ “La
Bamba,” from the hit movie of the
same name, reached No. 1 on the Hot
100 Singles chart. That success
| proved to be a double-edged sword.
| “It was incredible just having a song
in Spanish at the top of the charts by
a band from East L.A.,” says Perez.
“The pervasiveness of that song—it
was everywhere that summer—gave
people who have no conception of

bring in-depth

coverage of this

But even though Los Lobos put its
own indelible stamp on the song—in
particular the harp-inflected Vera-
cruz-style coda—*La Bamba” hardly
represented the real Los Lobos.

“We needed to find our identity
again,” says Perez. “It made us feel
like every time somebody congratu-
lated us, we had to explain some-
thing.”

Hence “La Pistola y el Corazon.”
“We needed to dig in deep and re-
identify ourselves,” says Perez, “by

| putting out a record of folk music. It
was a reaction to the big success, and
that record did a lot for us, emotional-
ly and spiritually.”

Fast-forward to February 1989,
when Perez and Hidalgo sat down for
a four-month period of songwriting.
“Making that folk record really influ-
enced a lot of our composing,” says
Perez, “even the flat-out rockers like
‘Jenny’s Got A Pony.” We’'d gotten
back in touch with what really excit-
ed us about making music. We'd re-
hearse five days a week at [vocalist/
guitarist] Cesar Rosas’ house, sitting
around in the front room with all
these instruments we hadn’t played
in so long. Every time we'd pull out
an old song, out came half a dozen old
stories about a wedding, or about
waking somebody up at 5 a.m. sing-
ing ‘Las Mananitas’ ... We just be-
came buddies again. We were just
there making music, and it was won-
derful.”

“A lot of the songs on ‘The Neigh-
borhood’ are songs about finding
peace. They’re not overly sentimen-
tal; some are kind of tough. They're
about coming back from something,
like the smallest rose coming out of
the hardest ground. We’re doing posi-
tive, constructive things, and our mu-
sicianship and writing keeps getting
better and better. It may be harder
for us to get on the radio now, but
we'll just keep working on it.”

the industry’s to its

NEW KIDS ON THE BLOCK
SINEAD O’CONNER e
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This year’s WILSON PHILLIPS audience
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EBY IRV LICHTMAN

THE TIP OF THE ICE-BERG:
The issue of crediting samples of
copyrighted material on rap tracks
got an interesting twist the other
day when Freddie Mercury &
Queen and proper publishing affili-
ates were added to the writer cred-
its of the No. 1 single “Ice Ice
Baby” by Vanilla Ice (SBK). The
1981 hit “Under Pressure,” record-
ed by David Bowie and Queen, is
sampled on the Vanilla Ice track.
It’s all in the family, so to speak, be-
cause SBK Records and EMI Mu-
sic Publishing Worldwide, which
incorporates the SBK catalog, are
within the same corporate family.
As for the complex issue of sam-
pling, things are afoot in copyright
circles to come up with a formula
for payment.

Vanilla Ice’s Sample Gredits:
A Taste Of Things To Come?

groups,” he says.

Mardak also points to full-time
staffers who “do nothing but work
with buyers at key accounts such as
K mart, Wal-Mart, Target, Sears,
Montgomery Ward, among others.”

And, creatively, Hal Leonard is
supplying the mass merchandisers
with educational courses, kits, and
videos. A new concept is a kiddie
pack, started last year with a Dis-
ney Recorder Pack that has sold
several-hundred-thousand copies,
says Mardak. Along with a harmon-
ica pack version, there is now a
Teenage Mutant Ninja Turtles Ka-
zoo Pack and, still to come, a Nin-
tendo Recorder Pack, a Little Mer-
maid Recorder Pack, and a Rock
Power series.

DEALS: 21 Guns has signed a pub-
lishing pact with EMI Music Pub-
lishing Ger-

Stay tuned.

CHANGES:
“The scope of
music print
publishing has
been changing

many. Featur-
ing guitarist
Scott Gor-
ham, former-
ly of Thin
Lizzy, and
managed by

the past few

years,” says Keith Mardak, presi-
dent of Hal Leonard Publishing
Corp.

Mardak’s comments to Words &
Music reflect on the need to devise
creative ways to reach other retail
situations, including the mass mer-
chandiser. The retail point, Mardak
says, must be seen in the light of
“struggles . . . with a declining mar-
ket” in terms of music print stores,
which, Mardak adds, have declined
from almost 10,000 a decade ago to
about 7,000 today.

As for music print formats, he
says although the basic formats—
piano/vocal, easy piano, piano solo,
and easy guitar—remain important
areas, the market has become
“more sophisticated and diverse, so
we have expanded into other areas
that have already produced a sub-
stantial amount of sales.”

The newer songbook formats,
not necessarily exclusive to Hal
Leonard, are:

® Recorded Versions, defined as
note-for-note transcriptions of gui-
tar music taken directly off the rec-
ord (i.e., a Stevie Ray Vaughan
book). The company now has a sub-
series called Easy Recorded Ver-
sions;

o Artist Transcriptions, defined
as authentic note-for-note transcrip-
tions of the ‘“hottest” wind, elec-
tronic, guitar, and keyboard artists
(i.e., a Lee Ritenour book);

® Transcribed Scores, defined as
vocal and instrumental arrange-
ments of music from top groups
(i.e., a “Best Of Steely Dan” book).

As for filling the vacuum created
by a smaller music-store base, Mar-
dak says the company is making
headway with a move, made three
years ago, to secure six indepen-
dent rep groups to sell selected pub-
lications to bookstores across the
country. “We have one full-time
person in our office who devotes
her efforts to working these rep

Gabby Win-
zig, the band will make its debut for
RCA Records.

GETTING THE COPY RIGHT: In
a recent Words & Music piece on a
promo CD from Music Sales Corp.,
the reader might have been left
with the impression that the CD’s
collection of 99 songs was not pub-
lished or administered by the com-
pany, but was used to showcase
music print deals made by the com-
pany. Music Sales Corp. either pub-
lishes or administers all the copy-
rights, and its catalog consists of
more than 100,000 copyrights. And
Words & Music is informed by com-
pany professional manager Philipo
“Flip” Black that new catalog ac-
quisitions are to be announced soon
... It's Scarlet Music for the Paul
Overstreet catalog, whose music
print rights have been acquired by
Cherry Lane.

AIRS OF MYSTERY: Cherry
Lane Music is the exclusive music
print distributor for the music from
the hit ABC-TV series “Twin
Peaks,” a deal that has led to,
among other items, a matching fo-
lio, “Twin Peaks Soundtrack.” Sev-
eral song sheets are available:
“Theme From Twin Peaks’ and
“Laura Palmer’s Theme (Love
Theme From Twin Peaks),” with
music by Angelo Badalamenti, and
“‘Falling (Theme From Twin
Peaks),” with words and music by
Badalamenti and director David
Lynch.

PRINT ON PRINT: The following
are the best-selling folios at
Warner Bros. Publications:

1. Jon Bon Jovi, Blaze Of Glory

2. Prince, Graffiti Bridge

3. Motley Crue, Dr. Feelgood (au-
thentic guitar tab)

4. Grateful Dead Anthology

5. Classic Led Zeppelin I (authentic
guitar tab)

Country Music
Association
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MICHAEL FRANKS
Berklee Performance Center
Boston

WHILE RIDING HIGH from the
recent No. 1 status of his latest disc,
“Blue Pacific,” on the Top Contempo-
rary Jazz Albums chart, Michael
Franks’ Oct. 4 show here looked back
over a 16-year career as often as it
looked forward. At times, the 90-min-

ute performance wallowed in the or-
dinary, with Franks’ wry lyrics and a
decent six-piece band occasionally
coming to the rescue.

Franks democratically dug out
songs from nearly all of his 10 Re-
prise releases, including the finger-
snapping 1976 pop hit (and kinky ge-
ography lesson) “Popsicle Toes,” the
cool funk of “Your Secret’s Safe
With Me,” or the mandarin-flavored
love song “Rainy Night From To-
kyo.”

Franks’ performance of his newest

(Continued on next page)

Few pop-celebrity bodyguards ever
get to share the stage with their cli-
ents, but Biscuit, former security
guard for New Kids On The Block,
will get a chance to do just that. He
will join the opening-act lineup for
the teen dream machine starting
next month, and his debut single
for Columbia Records, a rap track
aptly titled ‘““Biscuit’s In The
House,” recently entered the Hot
100.

Biscuit’s affiliation with the New
Kids certainly didn’t hurt in getting
him signed to Columbia but the
Oakland, Calif,, native had an inter-
est in the music business long be-
fore they arrived. As a teenager,
Biscuit, whose real name is Steve
Walker, spun records at local house
parties, where he eventually
hooked up with M.C. Hammer and
other influential West Coast rap-
pers. In 1982, he released “Tally-
Ho,” his first rap song, and later be-
gan his stint in the security busi-
ness representing a variety of well-
known acts including N.W.A, Eazy-
E, and Tony! Toni! Toné! At the
beginning of the New Kids craze,
Biscuit signed on as the group’s se-

NEW ON THE GHARTS

curity guard and the Kids encour-
aged him to record his debut self-ti-
tled album, which has just been re-
leased. He received production help
from New Kid Danny Wood and
other artists including Romeo J.D.
and Rob “Wiz” Hathcock.

Since going solo, Biscuit’s posi-
tion has been upgraded from.body-
guard to personal assistant, and in
addition to his upcoming tour he
can be seen every Saturday morn-
ing on the New Kids’ animated TV
show.

JIM RICHLIANO

BISCUIT.

SBK’S ARMA ANDON FOCUSES ON MANAGEMENT

(Continued from page 36)

two or three years ago and had mod-
erately successful first albums,” An-
don says. “Everybody’s looking at
their second albums now to be their
breakthrough.”

Andon’s goal, then, is to continue
applying his marketing background
to the management side.

“I don’t hold hands; I have capable
people to do that. I apply my energies
to careers: setting up records, follow-
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ing-through the marketing approach,
supervising career development. For-
tunately, SBK has the resources to
invest in artists, and isn’t afraid to
step up and supplement record com-
pany support to break them
through.”

Noting the diversity of his roster,
Andon—who traces his management
experience back to a stint with Nat
Weiss and the Beatles—says that, on
a smaller scale, he hopes to match Co-
lumbia’s “versatility” by handling
top artists in all genres.

While he stresses the distinction
between SBK’s management and la-
bel functions, he acknowledges the
relationship.

“We'll actively exchange ideas with
the label to enhance the company as a
whole,” he says.

“Before SBK Publishing went to
EMI, the management, publishing,
and production companies all inter-
faced. This strong synergy carries
through today.”

Andon’s management team in-
cludes Scott Bernstein and Steve
Hoffman, both formerly of Leber/
Krebs Management; Mark Arrow, ex
of Champion Entertainment; and his
executive assistant, Linda Wright.

]

B RE TOP CONCERT
% GROSSES

AMUSEMENT BUSINESS”
Gross Attendance
ARTIST(S) Venue Date(s) Ticket Price(s) Capacity Promoter
ANITA BAKER Fox Theatre Oct. 17-18 $556,660 19,108 Brass Ring Prods.
PERRY Detroit & 2021 $50/330 setiout
BRIDGE SCHOOL BENEFIT: Shareiine Oct. 26 $429,457 20,000 Bill Graham
NEIL YOUNG & CRAZY Amphitheatre $25/820 seflout Presents
HORSE Mountain View,
LIS COSTELLO Calif
STEVE MILLER BAND
JACKSON BROWNE
E£DIE BRICXELL & NEW
BOHEMIANS
MC. HAMMER Palace of Oct. 21 $392.881 17,928 Cellar Door Prods.
VANILLA iCE Auburn Hills $30/%$22.50/ sellout AH. Enterprises
EN YOGUE Auburn Hills, $21.50 Betkin Prods.
Mich.
SAMES TAYLOR Shoreiine Oct. 20 $339,372 16,740 Bill Graham
Amphitheatre $22.50/$18.50 20,000 Presents
Mountain View,
Calif.
BILLY 100L Cow Palace Oct. 20 $327,798 14,497 Bill Graham
FAITH NO MORE San Francisco $25/%22.50 seliout Presents
ANDREW DICE CLAY Palace of Oct. 20 $285,145 11,787 Cellar Door Prods.
Auburn Hills $50/$22.50 sellout Belkin Prods.
Auburn Hills,
Mich.
FLEETWOOD MAC Palace of Oct. 28 $267,380 13,369 Belkin Prods.
Aubuen Hills $20 sellout Cellar Door Prods.
Aubuen Hills,
Mich.
FLEETWOOD MAC Miami Arena Oct. 24 $247,140 11,571 Fantasma Prods.
Miami $22.50 sellout
JAMES TAYLOR Pacific Oct. 13 $245,769 11,709 Nederlander
Amphitheatre $24.75/818.15 12,500 Organization
Costa Mesa,
Calif.
e Omaha Crvic Oct. 26 $229.203 10.200 Beaver Prods.
COLIN JAMES Auditorium $19.50 sedlout
Omaha, Neb.
e Kansas Oct. 25 $224.837 11875 Beaver Prods.
COLIN JAMES Coliseum $19.50 sellout
Wichita, Kan.
LOS CAMINANTES Los Angeles Oct. 27 $214.995 11,273 Jalisco Prods.
Memorial Sports $25/$20/315 16,000
Arena
Los Angeles
LINDA RONSTADT Shoreline Oct. 27 $212,592 9,096 Bili Graham
THE NEVILLE BROTHERS Amphitheatre $25/$18.50 20,000 Presents
Mountain View,
Calif.
BILLY IDOL San Diego Oct. 26 $209,212 10,454 Bill Silva Presents
FAITH NO MORE Sports Arena $22.50/%20 11,458
San Diego
POISON Charlotte Oct. 26 $208,709 10,703 C&C Entertainment
WARRANT Coliseum $19.50 18,000
Chariotte, N.C.
K-EARTH LEGENDS OF ROCK Greek Theatre Oct. 56 $204,808 10,501 Nederlander
N ROLL Los Angeles $23/321/317 12,358 Organization
GEORGE STRAIT McNichols Oct. 26 $202 583 10,410 Varnell Enterprises
PATTY LOVELESS Sports Arena '$20.35 17,500
Denver
KiS$ Centrum In Oct. 26 $195,526 10,569 Frank J. Russo
WINGER Worcester $18.50 seflout
SLAUGHTER Worcester,
Mass.
LINDA RONSTADT Concord Oct. 28 $191,305 8,725 in-house
THE NEVILLE BROTHERS Pavilion $37.50/819.50 seliout
Concord, Calif.
e Hifton Coiiseam Oct. 28 $191,139 10,350 Beaver Prods.
COLIN JAMES lowas State $19.50 sellout
Univ.
Ames, lowa
JAMES TAYLOR ! Concord Oct. 21 $185,815 8,725 in-house
| Pavilion $35/819.50 sellout
i Concord, Calif.
KENNY ROGERS/DOLLY | The Omni Oct. 24 $185,623 9210 North American
PARTON | Atianta $23.50/$19.50 17350 Tours
e | Arena, Five Oct. 29 $183,300 10,000 Beaver Prods.
COLIN JAMES Seasons Center $19.50 seltout
Cedar Rapids,
lowa
ROBERT PLANT Flonida Oct. 20 $183,204 14,147 Silver Star Prods.
THE BLACK CROWES Suncoast Dome $12.95 15,000
St. Petersburg,
Fla
BASIA Sunrise Musical QOct. 26-27 $182.948 8,164 Fantasma Prods.
OTTMAR LIEBERT & LUNA Theatre $23.50 setiout
NEGRA Fort Lauderdale,

Ha.

Copyrighted and compiled by Amusement Business, a publication of BPI Communications, inc. No
part of this publication may be reproduced, stored in any retrieval system or transmitted in any
form without prior written permission from the publisher. Boxscores should be submitted each

Tuesday to: Desi Smith, Nashville. Phone: (615)-321-4276, Fax: (615)-320-5407._ for research

information and pricing, call Laura Stroh, (615)-321-4254.
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(Continued from preceding page)

material from the album “Blue
Spice” mirrored the recorded ver-
sions of those songs, which drew
their spice from different producers:
for example, Jeff Lorber sparked the
funky fusion of “Art Of Love” and
Walter Becker gave a Steely Dan
slickness to “All I Need.” Meanwhile,
tour band member Charles Blenzig
had fun with Joe Sample’s piano part
on “Chez Nous” and Chris Hunter
added a stinging sax solo to the tor-
mented love plea “Speak To Me.”
Franks spent most of the night
squeezed into one corner of the
crowded stage, often with hands
stuffed in pockets. His half-sung,
half-spoken lyrics can be both his
charm and his Achilles’ heel. Except
for percussionist Manolo Bandrena’s
riveting solo fling, this show seldom
veered from Franks’ now familiar
“jazz lite” style. GREG REIBMAN

THE WONOER STUFF
PYLON
TOO MUCH JOY
The Marquee, New York

IN THE PAST, seeing playful pop
quartet Too Much Joy never brought
cause celébres to mind. But today’s
cultural battles have created unlikely
heroes. The Giant Records band has
been known for the sort of amusing,
delightfully hooky melodies that com-
posed its Marquee set: “Making Fun
Of Bums,” “Clowns,” “My Past
Lives,” and “Long-Haired Guys
From England.” But its cover of 2
Live Crew’s “F— Shop” at a Miami
club Aug. 2 resulted in the band’s ar-
rest on obscenity charges. And the
recent obscenity conviction of Florida
record retailer Charles Freeman for
selling a 2 Live Crew album prompt-
ed some fatalistic humor from lead
singer Tim Quirk: “We’ll see you all
in a year or so when we get out,
OK?”

Pylon, in contrast to the B-52’s and
R.E.M,, represented the experimen-
tal side of the Athens, Ga., pop scene.
Singer Vanessa Brisco Hay’s vocals
form a trademark counterpoint to the
repeated guitar figures that are of-
ten hypnotically engaging. The band
is touring behind a new Sky Records
release, “Chain,” but longtime listen-
ers will be surprised that its sound is
so unchanged since its emergence a
decade ago.

From their opening expletive of
“Shut the f— up!,” British pop whiz
kids the Wonder Stuff subjected the
audience to a nonstop barrage of un-
warranted between-song abuse. Such
relentless anti-American angst was a
caricature of Sex Pistols-era English
punk snottiness. Indeed, it was more
a silly schtick than a serious stance
by the PolyGram Records act. Sillier
still were those in the audience who
took the band’s trite rants to heart.

What most attendees took to heart
were the Wonder Stuff’s stellar, in-
cessantly catchy tunes from its two
Polydor albums, which the band per-
formed with an undeniable intensity:
“Don’t Let Me Down, Gently,” “A
Wish Away,” “Unbearable,” “Golden
Green,” and “Cartoon Boyfriend.”
These and the band’s likewise excel-
lent unrecorded tunes were exempla-
ry of the high standards of Wonder
Stuff’s poperaft.

Sadly, after its 13th song, an irate
concertgoer hopped up on stage and
acted threateningly toward the

— =

band—which promptly walked off.
This display of an inebriate’s mis-
guided “patriotism” put an early end
to a highly enjoyable show.

DREW WHEELER

NICK CAVE & THE BAD SEEDS
The Wiltern Theatre
Los Angeles

AUSSIE CULT HERO Nick Cave
and his five-piece band won the
cheers of a worshipful audience at
the Bad Seeds’ first large-venue
show here Oct. 5.

Cave, a founding member of the
primal Down Under punk band the
Birthday Party, has tempered his fe-
ral style somewhat with the Bad
Seeds. His introspective latter-day
music, which owes as much to black
American folk blues and the scathing
poetry of Leonard Cohen as it does to
the furies of punk, is best heard on
his recent Mute album, ‘“The Good
Son,” which is being rereleased via
Elektra, Mute’s U.S. distributor.

Cave, clad in a conservative gray
suit that gradually darkened with
perspiration as he battered his way

VARIETY

_WEDNESDAY. DECEMBER 7, 1980

through the set, did not disappoint
his fans, who remained on their feet
throughout the show and rushed the
stage at the singer’s exhortation be-
fore the second song was played.
Opening with a blasting version of
“The Mercy Seat” from “Tender
Prey,” Cave alternated between roil-
ing rockers and the more reflective
songs heard on “The Good Son.” It
was the latter material—‘Foi Na
Cruz,” “The Weeping Song,” “The
Ship Song,” “The Good Son”—which
supplied the evening’s emotive high
points; the stentorian singing and

ARIETY

WEDNESDAY. APRIL 28, 1954

HOUSE WOULD GIVE HOLLYWOOD
CHANCE TO ERASE RED STIGMA

“BLACKLISTS JUST AS TOUGH AS EVER”
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wmd lefitm producers on the
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Nothing is more dangerous
than a person who knows he is right.

The animal rights activists are certain that
they are right. So certain that they aren’t
above stepping on your rights.

They use verbal abuse, intimidation, des-
truction of property and violence. All to
try to impose their moral standards on the

rest of us.

The ends justify the means they say.

Haven’t we heard this before? And hasn’t
history taught us time, after time, not to buy
that argument?

We strongly believe in the freedom of

whiplashing gestures of Cave and
Blixa Bargeld’s dense guitar work
stirred the clamoring spectators.
The night was capped by a dynam-
ic encore in which the Bad Seeds
lanced into an electrifying cover of
Leadbelly’s “Black Betty” and the
evocative Cave original “Tupelo.”
From the look and sound of both
the audience and the band at the
Wiltern, it may be time for Nick
Cave to step up out of modern rock
cultdom.
CHRIS MORRIS

PARIE TY

ooders
ed Probe

expression. The activists have every right to

express their point of view.

About wearing fur. Or leather. Or silk. About
eating meat. Or fish. Or eggs. About medical
research that could cure Cancer. Or AIDS.

They can talk about it. Write about it.

Sing about it.

But we do not believe they have the right to
force other people to adhere to their own
particular moral standards. No one has the
right to deny anyone else the freedom to
choose what to eat or wear or believe.

If history teaches us any lesson, it is that.

FUR AMERICA

For more information about the fur industry’s commitment,
write 405 Sibley Street, Suite 120, St. Paul, MN 55101
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B TALENT

WESTERBERG MUSES REPLACEMENTS’ SHAKEDOWN

(Continued from page 36)

whole song,” he says. “It’s much eas-
ier for me to do it and halfway
through muff the one note.

“There were some ill feelings in the
beginning, because they felt they
should be playing on every track,”
Westerberg admits. ‘““Bands have
fights and go through that kind of
stuff. It wouldn’t be a real band if we
didn’t .. . I think this is going to make
us stronger in the long run.”

With co-producer Scott Litt
(R.E.M,, dB’s), Westerberg attempt-
ed to reproduce his basement tapes
with an all-star cast of players includ-

ing drummers Michael Blair, Charley
Drayton, and Mauro Majellan from
the Georgia Satellites, as well as
Heartbreaker Benmont Tench, John
Cale, Los Lobos’ Steve Berlin, and
Concrete Blonde’s Johnette Napoli-
tano. “Scott brought in the pros and I
brought in the cons,” Westerberg
says.

As for tour plans, Westerberg of-
fers only vague details. “At one time
it was seriously open. Anything
might happen. Now it’s looking more
like we will take the band out once
more, but there might be some need

to shake the four of us up.”

But don’t look for the Replace-
ments on the road until '91. “Until we
get either the spark or the feeling
back we are going to wait,” he says.

Meanwhile, Westerberg is set to
embark on a 10-city promotional tour
of radio stations and retail outlets,
says Peter Standish, Reprise national
promotion/marketing manager, mod-
ern music.

The Sire/Reprise staff plans to
build upon the 'Mats' loyal modern
rock and retail base before working
the project at album-rock radio. “We

have a good number of spokes in the
wheel,” Standish says. “We're just
waiting until the timing is right.”

On the video front, the band was
set to shoot a clip for “Merry Go
Round,” which has already topped
the Modern Rock Tracks chart. The
video, directed by Jesse Dylan, will
feature the whole band, although
Westerberg is the only member to ap-
pear on the record.

“They don’t know the song,” he
says. “But it doesn’t matter. I don’t
think I can remember the chords my-
self.”

Billboart salutes
1AL EX N the block

dick scott
maurice

New Kids On The Block are one of
the most successful groups in
musical history. With the guidance
of manager Dick Scott and producer
Maurice Starr they have come to
dominate the popular culture
landscape. Please join Billboard in
celebrating the New Kids On The

Block and their organization.

alr

JIM BELOFF

212-536-5026

For ad details call:

National Advertising Director
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DEVELOPMENTS

CURTAIN UP ON MATINEE

Patrick Leonard has a career that
most people in the music business—
any end of the music business—
would die for.

He is a megaproducer with album
credits that include Madonna and
Bryan Ferry. As a songwriter, his
biggest successes have been with
Madonna; he co-wrote much of the
“Like A Prayer” and “I'm Breath-
less” albums.

So it seems a tad peculiar that he
has put all of that on hold for a
band called Toy Matinee. Of course,
Toy Matinee was Leonard’s idea,
and he plays keyboards, sings, and
co-wrote all the songs on the band’s
self-titled Warner Bros. debut. But
why bother?

‘I missed playing,” Leonard says
simply. “I wanted to be in a group,
where there’s give-and-take and dis-
cussion and you get to play with
people. You can’t do that when you

work alone.”

Leonard had been contemplating
the idea of a band for a while. After
meeting Kevin Gilbert, a Bay area
singer/producer, while judging a
Yamaha music contest, Leonard be-
gan writing with Gilbert, and Toy
Matinee began to take shape. Al-
though the two are the core of Toy
Matinee—former Wire Train drum-
mer Brian MacLeod, guitarist Tim
Pierce, and bassist Guy Pratt were
drafted later—they take pains to
stress that this is a real band. That,
in fact, says Leonard, is the reason
Bill Botterell, not Patrick Leonard,
produced “Toy Matinee.”

“This is not my solo thing—this is
a band,” says Leonard. “I'm very se-
rious about taking this as far as it
can go. It isn’t a one-shot ‘project.’
There were a few reasons I didn’t
want to produce the record myself,
but mostly it was because I wanted
to be a part of a band, and if you're
also producing, that sets you apart.”

Toy Matinee has found its first ac-
ceptance at album-rock radio, where
the album track “Last Plane Out”
has been charting for the past six
weeks.

For all of the emphasis Leonard
puts on the band aspect of Toy Mati-
nee, however, Leonard and Gilbert
retain separate management; Leon-
ard is with the Fitzgerald-Hartley
Company while Gilbert’s interests
are watched by Doug Battleman
Management Inc.

Toy Matinee, the album and the
band, happened quickly. Gilbert and
Leonard started writing soon after
they met, but the band did not go
into the studio until Leonard was
able to clear his schedule. (The only
other album he worked on since that
time was “I’'m Breathless.”)

Although there are no plans yet
for a tour—and although Toy Mati-
nee’s deal was based on demos and
Leonard’s relationship with Warner
Bros.—both Leonard and Gilbert are
eager to showcase their new band
live. Neither will commit to the idea
of a long-term tour, but both hope to
play isolated dates as Toy Matinee.
“Right now,” says Leonard, “we’ll
see how things fall into place, then
we'll make future plans. But there
will be other Toy Matinee records.”

SHARON LIVETEN
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COUNTRY I

College Radio, Gountry Make Strange Bedfellows

W BY JIM BESSMAN

NEW YORK—Moderator Tony
Brown quickly defined the rele-
vance of his panel on country mu-
sic at the college-radio-oriented
CMJ Music Marathon, Oct. 26 at
the Vista Hotel here.

““College is the place where
young people go,” said the 44-
year-old executive VP and head of
A&R for MCA Records, Nashville.
“A bunch of us are trying to be
forever young, and it’s important
for us to have play in the college
format.”

Figuring out how, the panelists
agreed, is the problem for the
Nashville establishment.

“I feel like Saddam Hussein at a
B’nai B’rith meeting,” said Warner
Bros./Nashville’s VP of promo-
tion, Bob Saporiti. “We certainly

want your airplay, but I don’t have
a clue as to what you want.”

Hence, the presence of college
programmers on the panel. “Say I
get a neat looking box of things
from Warner Bros./Nashville,”
said Amy Rosen, music director of
Monteclair State College station
WMSC. “I look at song selection—
if there’s an interesting Nick Lowe
or John Hiatt cover—look, and at-
titude.”

While Rosen used Lyle Lovett,
k.d. lang, and fellow panelist Kev-
in Welch as examples of said look
and attitude, she stressed that
“cover songs and hairdos may at-
tract attention, but you have to
throw it in the disc player and de-
cide [whether to program] for
yourself.”

Continuing, Rosen said that Pat-
ty Loveless’ cover of Lucinda Wil-

liams’ ‘“The Night’s Too Long,”
which was included on a CMJ-pro-
duced “Certain Damage” new-art-
ist sampler, was certainly college-
radio friendly. “Reba McEntire do-
ing Bob Dylan?” Brown asked.

‘We’ve got to get
college radio to
open up more’

“Reba won’t get airplay even if
she covers Hindu Love Gods,” said
Rosen.

But Julia Mucci, creative ser-
vices director at Fordham Univ.’s
WFUYV, said that McEntire fit
right in with the likes of Welch and
Faron Young on her programming.

Mucci also reads liner copy—

(Scene-maker Gerry Wood is out this week. Edward
Morris fills in for him.)

THE “HAT ACTS” in country music may be selling
the most records, but it is a small chorus of female sin-
ger/songwriters that is setting the standards of lyri-
cal excellence. To the degree that country music has
historically assumed a state of emotional simplicity
and innocence, these female artists are starkly un-
country. They know the complexity and untidiness of
human relationships, and ~

Female Writers Set High Lyrical Standard

Cash, Carpenter, Berg, Wheeler Offer True Insights

released within the past few weeks, are so profound,
solid, and poetic that they alone would make 1990 a
singularly rich year for country music. These albums
are not without flashes of self-deprecation, humor,
and lightheartedness—but their greater worth lies in
the unyielding, unsentimental intelligence they exhib-
it. These writers don't settle for “hooks”; they offer
epiphanies.

Hear Cash’s anguished persona as she pleads, “I
want a cure/ a mental, geographical cure/ a physical,
chemical cure/ sugar or

and instructive, since
even the best of country
music is often without
the surprising insights
that authentic art pro-
vides.

they are telling the truth
about it all in their songs. N l (] lle

That’s both refreshing

shopping/ drinking or
dropping/ the emotional
highs of my life in dis-
guise,”” Not exactly your
standard “little darlin’ ”
ditty. Or how about this
withering aside: ‘“Crea-
tures of habit, American
fools/ reaching for stars

Dolly Parton, dis-
guised as a male-sooth-
ing traditionalist, was
probably the first artist to restructure the country
formula and move it beyond its right-and-wrong, inde-
cision-and-resolution formula of old. She did it with
such plain words and beguiling melodies that even
marginally alert critics mistook “To Daddy” and “It’s
All Wrong, But It’'s All Right” to be safe reaffirma-
tions of the dominant male/submissive female motif
so dear to country listeners. They were wrong. Cer-
tainly, many of Parton’s songs—probably most—have
been distinguished more by their cleverness than their
vision. Still, she set levels of honesty and mental
toughness that are seldom reached even now.

If those who have benefited from Parton’s genius
have one tenet in common it is their insistence that life
is made more bearable by seeing it for what it is at the
moment—not for what religion, custom, or fairy tales
have taught that it should be. Their lyrics espouse a
world view that is situational rather than absolute.

Until lately, K.T. Oslin was the last (and sharpest)
word in the strong-woman/smart-woman/vulnerable-
woman corner of country musiec. And she remains a
formidable practitioner. But she has been joined in the
battle against lyrical glibness by Rosanne Cash,
Mary-Chapin Carpenter, Matraca Berg, and Cheryl
Wheeler. Of these, Wheeler has enjoyed the least ex-
posure. But one need only hear her “Aces” or “Addict-
ed” to concede the unsettling truth that the world
does not tie up our loose ends in reassuring three-min-
ute intervals.

Cash’s “Interiors,” Carpenter’s “Shooting Straight
In The Dark,” and Berg’s “Lying To The Moon,” all

while we're standing on
stools.”

Carpenter is just as
vivid in her character sketches: “You don’t hear what
you can’t use,” she tells a lover, and in so saying tells
us all we need to know and recognize. Elsewhere, Car-
penter, in a series of images that describe the grind-
ing, bloodless routine of a fretful, single woman, ex-
plains: “She gave her heart away one time/ And says
she hasn’t seen it since.'” The almost palpable frustra-
tion of a dead-end affair bursts through as the singer
holds a pay phone and laments to her lover’s answer-
ing machine, “And I just start crying ’cause it makes
no sense/ to waste these words and 25 cents on a los-
ing game.”

Berg leavens her succession of emotional disap-
pointments with humor, but the honesty never flags:
“The phone rings and I pounce/ I'm like 0.J. Simpson
jumping over the couch/ It ain’t you I'm answering
breathlessly,” and “I got jewels from a prince/ Well
the least I've ever gotten was a box of mints.” But she
can drop her defenses and be direct when addressing a
self-destructive lover: “Oh I can’t give you shelter/
when you are the storm.”

To the real and complex women these songwriters
bring to life, “cheating,” that staple of country music
drama, is fairly low on the list of interpersonal hor-
rors. They know that there are worse—and more com-
mon—catastrophes, like boredom, going through the
motions, loneliness, indifference, and chronic misun
derstanding. They neither prettify nor magnify these
experiences. Perhaps the Country Music Assn. should
institute an award for lyrical candor. Not that these
women need it.

checking out the songwriters and
sidemen—when deciding what to
listen to. But her programming se-
lection tends toward ‘“crossover,”
which she defined as that which
works equally well on her station’s
morning, folk, and country shows.

WFUYV crossover artists, then,
include Welch, Williams, Darden
Smith, bluegrass acts, “anything
steeped in American tradition
where it's obvious, like Mary-Cha-
pin Carpenter’s new song ‘Down
At The Twist And Shout,” which
features [Cajun band] Beausoleil
and gets played on all three
shows.”

Addresing the ever-perceived
country ‘‘stigma,’”’ Tree Publish-
ing’s Tracy Gershon recalled her
concert-promoter days, when ‘“all
the Pretenders and Elvis Costello
talked about was country musie.”
To overcome the stigma, she sug-
gested that labels make ‘“‘edgier”
signings, such as Welch, Lovett,
Nanci Griffith, Jann Browne
(whom she manages), Kelly Willis
(represented on the panel by her
manager Carlyne Majer), and Car-
lene Carter.

“We've got to get college radio
to open up more and not worry
about ‘Nashville’ or ‘country’
product,” said Gershon.

But for Darrell Anderson of
HighTone Records—home of Jim-
mie Dale Gilmore—college radio
delivers 80% of his airplay, since
country radio complains of his rec-
ords ‘“sounding too country.”

CMJ college radio tip sheet’s
country columnist Jim Caligiuri
noted the “hip factor” exemplified
by Loveless and Highway 101. But
he warned the major label reps
that college radio ‘“would laugh
off”’ the likes of Conway Twitty or
Barbara Mandrell.

Saporiti, at least, came away
convinced of possible sales in the
college market, and gave out
Warner Bros./Nashville’s phone
number in the hopes of starting a
dialog with college programmers.

“I think Kevin has great poten-
tial at college radio,”” he said. “But
economic factors are involved that
you aren’t aware of: It costs a lot
of money to service 1,200 college
stations with CDs, which we know
people who are playing Vomit
Launch won't play.”

One chagrined audience mem-
ber, meanwhile, foresaw major la-
bel money ‘““‘co-opting the edge” of
country radio. But according to
Brown, ‘““Being a major label
doesn’t help us at college radio—it
hurts.”

Alison Krauss Is Kicking
Bluegrass Into The Big-Time

W BY EDWARD MORRIS

NASHVILLE—If bluegrass is
welcomed back into the house of
country music as cordially as it
was when Ricky Skaggs came
knocking 10 years ago, it largely
will be due to the burgeoning ap-
peal of singer and fiddler Alison
Krauss.

Bluegrass enthusiasts have
raved about Krauss since she
signed to Rounder Records at the
age of 14, five years ago. But late-
ly, country music heavies have
been taking notice. At a recent
Krauss concert at the Station Inn
here, the audience included per-
sonal managers Ken Levitan and
David Skepner and MCA Records
executive VP and A&R chief Tony
Brown.

Krauss concedes she has been
approached with management and
label offers but downplays the at-
tention: “First, I haven’t been giv-
en gobs of offers. It’s not like I'm
getting phone calls every day.”
Besides, she adds, “Our main in-
terest is the band. [She generally
performs with her band, Union
Station.] We just got some new
people, and we’re all real happy
playing together. I've always
wanted to play bluegrass, and
that’s what we’re doing.”

Possessed of a voice that is fre-
quently compared with early Dolly
Parton or Jeannie Kendall, Krauss
won the first annual female vocal-
ist of the year award, given in Sep-
tember by the International Blue-
grass Music Assn. She has subse-
quently taped an appearance for

“Hee Haw’’ and has released a mu-
sic video to correspond with the ti-
tle cut of her newest Rounder al-
bum, “I've Got That Old Feeling.”
The video is already in medium ro-
tation on Country Music Televi-
sion.

Articles on Krauss have ap-
peared in such decidedly un-blue-
grass journals as Newsweek and
Rolling Stone, and a piece has been
scheduled for Musician.

Keith Case, Krauss’ Nashville-
based booking agent, says, ‘“She’s
heated up enormously in just the
last three or four months.”

He reports that Krauss has
played the Grand Ole Opry “four
or five times” this year. She will
open for Skaggs at Jamboree USA
next May and will return next year
to perform at such major blue-
grass festivals as Telluride, in Col-
orado, and Winterhawk, in New
York. She and her band are also
booked for the new Bluegrass In
The Hills festival in Ohio next Au-
gust, a companion event to the
long-running Jamboree In The
Hills series.

Hers will be the only bluegrass
act on the bill when Rounder Re-
cords celebrates its 20th anniver-
sary, Nov. 16 and 17, at Tramps in
New York.

Krauss, who has had three al-
bums out on Rounder, is commit-
ted to do at least two more, one a
band project and the other solo. Al-
though it is by no means firm,
there has been talk of her partici-
pating in a third album of all-star
female bluegrass players.
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17 14 18 11 B.MONTGOMERY (V.GOSDIN.H.COCHRAN.M.D.BARNES) (C) (V) COLUMBIA 38T 73491/CBS @ - - . WE'VE GOT IT MADE LEE GREENWOOD
2 31 7 AIN'T NECESSARILY SO WILLIE NELSON J.CRUTCHFIELD (S.RAMOS,B.REGAN) {C) CAPITOL 4JM-44576
FFOSTER (B.N.CHAPMAN) (C) (V) COLUMBIA 38T-73518/CBS @ - N . JLyT(pEo 0[,'?,&"&";!8 ANE oM ARI\E gjsygyaoo
} .CLA R
% 3% 7 NEVER KNEW LONELY © VINCE GILL
T.BROWN (V.GILL) (V) MCA 7-53092 - - . COME ON BACK CARLENE CARTER
@ 2 ” 1 WESTERN GIRLS MARTY STUART H.EPSTEIN (C.CARTER) (C) (V) REPRISE 4-19564/WARNER BROS.
R.BENNETT.T.BROWN (M.STUART.P.KEI\EERLEV) - (V) MCA 79068 - - m - LOVE IS STRANGE @ KENNY ROGERS & DOLLY PARTON
* % * POWER PICK/AIRPLAY % % % J.E.NORMAN.E.PRESTIDGE (E.MCDANIEL.M.BAKER.S.ROBINSON) (C) (V) REPRISE 4-19760/WARNER BROS.
@ 9 | — 2 I'VE COME TO EXPECT IT FROM YOU GEORGE STRAIT ) 61 80 4 PRAYING FOR RAIN KEVIN WELCH
J.BOWEN.G.STRAIT (D.DILLON.B.CANNON) V) MCA 53969 P.WORLEY,E.SEAY (C.WATERS,D.COOK) (C) (V) REPRISE 4-19585/WARNER BROS.
'_@2) 29 30 8 SOMEONE ELSE’S TROUBLE NOW HIGHWAY 101 61 56 52 10 COWBOY LOGIC & MICHAEL MARTIN MURPHEY
P.WORLEY,E.SEAY (P.TILLIS,G.NICHOLSON) (C) (V) WARNER BROS. 4-19593 S.GIBSON,M.MMURPHEY (D.COOK.C.RAINS) (C) (V) WARNER BROS. 4-19724
M w T BROW| RECKLESS HEART SOUTHERN PACIFIC
@ 28 28 9 a.é@g'éﬁﬂéﬂgm 5;;%@3 (BROWN, THOMPSON.NICHOLSON) G%ﬁ;ﬂ%’flmo-wzs% 62 63 53 14 SOU(T:HERN PACIFIC.J.E .NORMAN (J.MCFEE.A.PESSIS) (C) (V) WARNER BROS. 4-19871 |
2 18 16 16 JUKEBOX IN MY MIND ALABAMA @ 67 70 3 THINGS ARE TOUGH ALL OVER & SHELBY LYNNE
JLEO.L M.LEE.ALABAMA (D.GIBSON.R.ROGERS) (V) RCA 2643.7 B.MONTGOMERY (L SILVER,T.BRUCE) (C) EPIC 34T-73521/CBS
% 21 21 11 WHEN SOMEBODY LOVES YOU RESTLESS HEART 713 | — 2 YOU'VE GOT TO STAND FOR SOMETHING & AARON TIPPIN
S HENDRICKS,T.DUBOIS.RESTLESS HEART (J.NEELR.GILES) (C) (V) RCA 2663-7R E.GORDY,JR. (A.TIPPIN.B.BROCK) (©)(VVRCA 2711-4
WAS ON OMETHIN R SKAGGS HONKY TONK BLUES @ PIRATES OF THE MISSISSIPP!
7 7 11 ESEKAGGSS,S.BUCLI?GEAMM('SFCU%TIS)G © W EPlICC3’51¥ 73498935 65 70 66 16 JSTROUD.R.ALVES (H.WILLIAMS,SR.) (C) CAPITOL 44579
277 25 19 19 HOLDIN' A GOOD HAND LEE GREENWOOD 6 69 65 1 YOU MADE LIFE GOOD AGAIN & THE NITTY GRITTY DIRT BAND
J.CRUTCHFIELD (R.CROSBY.JFEW) (C) CAPITOL 4JM 44576 RSCRUGGS,NITTY GRITTY DIRT BAND (B.DIPIERO.S.SESKIN) (V) MCA 79075
i —
UNANSWERED PRAYERS GARTH BROOKS
0 | — 2 AREYNOLDS (ALGEI??,BASTAIN.BROOKS) (V) CAPITOL 44650 * % * HOT SHOT DEBUT * & &
NEWD | 1 | ROVERELIRR, © M 487835
BORN TO BE BLUE THE JUDDS EEARRINICE .
2 Y 7 14 8MAHER (M.REID.B.MAHER.M.DAVID) (C) (V) CURB/RCA 2597-4-R-S/RCA = - - . WHERE CORN DON'T GROW WAYLON JENNINGS
| MEANT EVERY WORD HE SAID & RICKY VAN SHELTON R.ALBRIGHT,B.MONTGOMERY (R.MURRAH,M.ALLAN) (C) (V) EPIC 34T-73519/CBS
30 30 22 2 $.BUCKINGHAM (C.PUTMAN B. JONES,C. CHAMBERS) (C) (V) COLUMBIA 38T 73413/CBS NEWD : AARE,\% 3?3\2 JE"'J&%E';)EM AIN (V)KM ’EEEL‘LV’VA é\g‘% e
PUT SOME DRIVE IN YOUR COUNTRY & TRAVIS TRITT - EEZNER B .
( :: )| 39 42 8
S BROWN(LTRID CIWARNER RO 2o NEWD | 1 | LOVEWILL BRING HER AROUND ROB CROSBY
THE BATTLE HYMN OF LOVE & KATHY MATTEA & TIM O'BRIEN S.HENDRICKS (R.CROSBY,W.ROBINSON) (C) (CD) (V) ARISTA ADC-2081
32 31 32 7 AREYNOLDS (D.SCHLITZ P.OVERSTREET) (C) (V) MERCURY 875 692-7 @ - s DAM THESE TEARS © CANYON
| FELL IN LOVE & CARLENE CARTER - RCHANCEY (M.GEIGER.W.MULLIS) (C) (V) 16TH AVENUE/CURB 4.N-70445/16TH AVENUE
13 33 34 18 HEPSTEIN (C.CARTER,H.EPSTEIN,B.TENCH,P.LAMEK) (C) (V) REPRISE 4-19915/WARNER BROS. - > - : WOMAN'S INTUITION MICHELLE WRIGHT
u 19 . 11 DRINKING CHAMPAGNE GEORGE STRAIT RGILES,S.BOGARD (S.BOGARD.R GILES) (CD) (V) ARISTA 2090
Sl G L e WIMeA 75070 (73| NEWp | 1 | THESELIPS DON'T KNOW HOW TO SAY GOODBYE © DOUG STONE
NOTHING'S NEWS CLINT BLACK D.JOHNSON (H.HOWARD) (C) (V) EPIC 34T-73570/CBS
35 34 26 19 J.STROUD.MWRIGHT (C.BLACK) (C) (V) RCA 2596-4-RS NEWD : THERE FOR AWHILE STEVE WARINER
MY HEART IS SET ON YOU LIONEL CARTWRIGHT OO (C W, £ CORAIAM) (DMCATS o
36 20 12 16 $.SMITH,TBROWN (L.CARTWRIGHT) C) (V) MCA 53849 - - - . DANCE IN CIRCLES © TIMRYAN
THE NIGHT'S TOO LONG * PATTY LOVELESS B.KILLEN (T.RYAN,A.HARVEY) (C) (V) EPIC 34T 73372/CBS
@D| a1 | 4 | 8 | THEMGHTSTO (V) MCA 53895 O Records movig p e char with aiply gans i wee. & Videelpavalaity. ® Recording sty Asn O Americ (RIA) cericaton o s of S00.000
RIAA certification for sales of 1 million units, with additional million indicated by a numeral following the symbol. Catalog number is for cassette single. *Asterisk
GI) LIFE'S LITTLE UPS AND DOWNS RICKY VAN SHELTON l:\r:i"»csateAs cata mber is for cassette maxi-single; regular cassette single unavailable. (C) Cassette single availability. (CD) Compact disc single availability. (M) Cassette
. M - g SBUCKINGHAM (M.A RICH) (E)DICOCUMBIAISBTL73587/CES lrnam -single av‘gﬁagﬂlty (H 12r|nch vinyl single avadabﬂgnl;' {V) 7-inch v:nyl single alvallabmty @Copynghtg?990 B8P Communications, Inc. .
WHEN § CALL YOUR NAME @ VINCE GILL 11 HELP ME HOLD ON @ TRAVIS TRITT
1 1 1 4 T.BROWN (V.GILL. T.DUBOIS) G.BROWN (T.TRITT.P.TERRY) WARNER BROS.
2 2 _ 2 NEXT TO YOU, NEXT TO ME * SHENANDOAH 15 16 22 11 I'D BE BETTER OFF (IN A PINE BOX) @ DOUG STONE
RHALL,R.BYRNE (R.E.ORRALL.C.WRIGHT) COLUMBIA D.JOHNSON (J.MACRAE,S.CLARK) EPIC |
' TRAVIS TRITT CHAINS @ PATTY LOVELESS
3 — | = 1 'Gga%ﬂ'd'(‘éﬁsa?s‘,’J'_éSfSc%‘.’) WARNER BROS. 16 | 20 | 12 11 | YBROWN (H.BYNUM.BRENEAU) MCA
4 3 2 GOOD TIMES DANCSEALS 17 15 17 1 rfERD IRg%Kpggm%DOF YOUR HEART R)\‘Nr\/‘AEIEL%)}?\gSS
— K.LEHNING (5.COQKE) APITOL HNIN !
REBA MCENTIRE
5 4 3 3 53(‘)’55"!&22‘%2’\} fA'.‘&RﬁyREN GEORGE STRvacII 18 2 A 10 ‘J’.’BAOwErQR.MCENnRE (S.DEAN.L. WILLIAMS) M MCA
@ CLINT BLACK
5 2 l I:EEVE(A)PD%E(T.ARATA) ¢ GARTH B?ﬂ%? 19 3 9 8 SEAHGEET.'J‘,QTNROUD (C.BLACK.H.NICHOLAS) RCA
@ WAYLON JENNINGS If YOU COULD ONLY SEE ME NOW T. GRAHAM BROWN
7 7 4 4| .5 MONTGOMERY (SSESKINAPESSIS) w EPIC 20 | 18 | 14 | 11 | BpgrCKETT.TBROWN (SLONGACRE RGILES) CAPITOL
HE WALKED ON WATER @ RANDY TRAVIS NOBODY'S TALKING @ EXILE
8 6 6 6 KLEHNING (A.SHAMBLIN) WARNER BROS. 2| — | 2 9 R.SHARP,T.DUBOIS (R.SHARP.S.LEMAIRE) ARISTA
* HERE IN THE REAL WORLD @ ALAN JACKSON
9 13 5 3 1) k?&%%gy T (D.GIBSON) THE KUK Y A DRy Z | — | 18 | 10 | KSTEGALLSHENDRICKS (AJACKSONMIRWIN) ARISTA
: @ CLINT BLACK LOVE ON ARRIVAL DAN SEALS
0| 9 | 16 | 11 | N R AGHT (CBLACKHNICHOLASD.GAY) RCA B[ 2 | — | 10 | Kienning DSEALS) CAPITOL
@ RANDY TRAVIS I'M OVER YOU KEITH WHITLEY
11 8 13 11 E?EHE,}{ES @g&sg%%ﬂ,‘_g&um WARNER BROS. 4 19 19 11 G.FUNDIS.KWHITLEY (T.NICHOLS.Z. TURNER) RCA
I'VE CRIED MY LAST TEAR FOR YOU RICKY VAN SHELTON o 5 HILLBILLY ROCK @ MARTY STUART
12 10 8 1 S.BUCKINGHAM (C.WATERS. T.KING) COLUMBIA 25 5 R.BENNETT,T.BROWN (PKENNERLEY) MCA
KILLIN’ TIME @ CLINT BLACK # Videoclip availability. Recurrents are titles which have already appeared on the top 75 Singles & Tracks chart for 21 weeks. Commercial
13 14 10 | 11 | 'STROUDMWRIGHT (C.BLACK.HNICHOLAS) RCA availability is not indicated on the recurrent chart.
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Never before have the
| awards for most-performed
song of the year from both
ASCAP and BMI

gone to a single publisher... §

=

" N

Until this year. -;.‘-_'_n)r_- e A
! 1
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L ACUPFROSE MUSIC, inc. RN\ Y

! ' MILENE MUSIC. Ine ™

: We'd like to say

“THANK-YOU"

to the people who

m*r's GOING gn IN YOUR HOILD made.jt possible.

Bl NASHVILLE

T b

".

v - .

L% © " BMISONG OF THE YEAR
> “Cathy's Clown”

Ly ] Writer: Don Everly
Reba McEntire Artist: RebaMeEttire
Label. MCA Records
Producers: Jimmy Bowen
Reba NcEntire

ASCAP SONG OF THE YEAR
“What's Going On In Your World"

Writer: David Chamberlain

Artist: Geerge Strait

Latel: MCA Records

Produeers: Jimmy Bowen
George Strait

Congratulations to our other Opryland Music Group winners!

“There's A Tear In My Beer” Hank Williamsewy ® "Dear Me” Carson Wh tsett @wi
“I Wonder Do You Thjnk Of Me” Whitey Shafer ew) ® “What's Going On In Your World” Red Stegall m)
“If | Had You” Danny Mayu em) © “Burnin A Hele In My Heart” Woody Mullis (ascar)
“What's Going On In Your World" Davic Chamberlain wuscap)
and Milene writer Don Sampson wscar for “The Gospel According To Luke”

Opryland Music Group, Inc. ® 65AMu&ic' Square West e Nashville, TN 37203 ® Telephone: (615)321-5000.
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FOR WEEK ENDING NOV. 10, 1990

TOP GOUNTRY ALBUMS

©Copyright 1990, BPI Communications, inc.

COMPILED FROM A NATIONAL
SAMPLE OF RETAIL STORE AND ONE-
STOP SALES REPORTS.

= l =
[+ 4 [+ 4
o | I o | %
x x x x
@) w (&} © o] w (&} ©
L 85|38 ER N A
2 | % | £ | ¢ | ARTIST TITLE 21 5| 2| ¢ | ARTST TITLE
= 5 ~ ES LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT) = 5 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT)
%% NO.1 % 52 | — 2 WILLIE NELSON coLuMBIA 45492*/CBS (8.98 EQ) BORN FOR TROUBLE
1 1 1 GARTH BROOKS A caPiTOL 93866 (9.98) 5 weeks at No. 1 NO FENCES 40 36 41 38 RESTLESS HEART rca 9961 (8.98) FAST MOVIN' TRAIN
2 2 3 6 RANDY TRAVIS waRNER BROS. 263107 (9.98) HEROES AND FRIENDS 45 | 45 | 260 | GEORGE STRAIT A MCA 5567 (8.98) GEORGE STRAIT'S GREATEST HITS
3 3 2 7 REBA MCENTIRE MCa 10016 (9.98) RUMOR HASIT 42 37 39 20 BAILLIE AND THE BOYS Rca 2114+ (8.98) THE LIGHTS OF HOME
4 4 4 78 CLINT BLACK A2 rca 9668 (8.98) KILLIN' TIME 43 39 46 | 163 | GEORGE STRAIT A mMca 42035 (8.98) GREATEST HITS, VOL. 2
5 5 8 52 THE KENTUCKY HEADHUNTERS A MERCURY 838 744 (8.98 EQ) PICKIN’ ON NASHVILLE 4 41 35 6 GEORGE JONES epIC 46028+/CBS (8.98 EQ) YOU QUGHTA BE HERE WITH ME
6 6 7 44 VINCE GILL @ mca 42321 8.98) WHEN [ CALL YOUR NAME 45 38 53 3 CONWAY TWITTY mca 10027 (8.98) CRAZY IN LOVE
. K.D. LANG & THE RECLINES @
b/ 7 5 78 GARTH BROOKS A caPITOL 90897 (9.98) GARTH BROOKS 46 49 37 74 SIRE 2587 7/ WARNER BROS, (9.98) ABSOLUTE TORCH AND TWANG
8 | 9 | 9 | 9 | KATHY MATTEA mercURy 842 330° (898 EQ) A COLLECTION OF HITS 5 | 51 | 59 | REBAMCENTIRE @ wcaso3s-@98) REBA LIVE
9 11 12 23 GEORGE STRAIT @ mca 6415 (9.98) LIVIN' IT UP 48 40 32 53 THE CHARLIE DANIELS BAND @ eric 45316/CBS (8.98 EQ) SIMPLE MAN
10 8 6 11 KEITH WHITLEY rca 52277+ (9.98) GREATEST HITS 49 46 3 16 BILLY JOE ROYAL ATLANTIC 82104+ (9.98) OUT OF THE SHADOWS
1 10 10 34 ALAN JACKSON @ ariSTA 8623 (8.98) HERE IN THE REAL WORLD 64 - 2 MATRACA BERG RrCA 52066° (8.98) LYING TO THE MOON
12 12 11 41 RICKY VAN SHELTON @ cotumBia 45250 /CBS (8.98 EQ) RVS Il 51 51 42 89 HANK WILLIAMS, JR. A WARNER/CURB 25834/WARNER BROS. (9.98) GREATEST HITS Il
13 13 14 6 THE JUDDS curB/RCA 52070%/RCA (9.98) LOVE CAN BUILD A BRIDGE 52 44 44 11 SHELBY LYNNE €ePiC 46066*/CBS (8.98 EQ) TOUGH ALL OVER
14 14 15 33 TRAVIS TRITT @ WARNER BROS. 26094 (9.98) COUNTRY CLUB @ 69 — 2 CHET ATKINS & MARK KNOPFLER coLumBIA 45307/CBS (8.98 EQ) NECK AND NECK
15 15 13 22 ALABAMA @ RrCA 52108* (9.98) PASS IT ON DOWN 54 48 40 38 HANK WILLIAMS, JR. ® WARNER/CURB 26090/WARNER BROS. (9.98) LONE WOLF
16 16 16 73 LORRIE MORGAN @ RCa 9594 (8.98) LEAVE THE LIGHT ON 55 55 47 8 ANNE MURRAY CaPITOL 94102° (9.98) YOU WILL
. PIRATES OF THE MISSISSIPPI
QD)| 22 | 36 | 3 | MARKCHESNUTT mca 10032 9.98) TOO COLD AT HOME 5 | 53 | 49 | 13 | PIRATES OF THE PIRATES OF THE MISSISSIPPI
18 17 18 1+ 22 SHENANDOAH coLumBia 45490/CBS (8.98 EQ) EXTRA MILE @ NEW) 1 EMMYLOU HARRIS REPRISE 26309*/WARNER BROS. (9.98) BRAND NEW DANCE
27 | — | 2 | HANKWILLIAMS, JR. WARNER/CURS 26453/ WARNER BROS. (2.98) AMERICA (THE WAY | SEE IT) 58 | 57 | 52 | 246 | ALABAMA A3 rca7170(898) GREATEST HITS
20 19 19 9 CARLENE CARTER REPRISE 26139*/WARNER BROS. (9.98) I FELL INLOVE NEW ) 1 ROSANNE CASH CoLUMBIA 46079+/CBS (9.98 EQ) INTERIORS
21 18 17 56 RANDY TRAVIS A warNER BROS. 25988 (9.98) NO HOLDIN' BACK 60 58 55 8 MERLE HAGGARD curs 77313* (9.98) BLUE JUNGLE
22 20 20 17 WAYLON JENNINGS ePiC 46104+/CBS (8.98 EQ) THE EAGLE 61 50 48 27 TANYA TUCKER capITOL 91821* (9.98) TENNESSEE WOMAN
23 21 23 10 VERN GOSDIN coLumBIA 45409/CBS (8.98 EQ) 10 YEARS OF GREATEST HITS 62 54 67 16 HOLLY DUNN warNER BROS. 26173 (9.98) HEART FULL OF LOVE
24 | 23 | 21 | 6 | KENNY ROGERS REPRISE 26289*/WARNER BROS. (9.96) LOVE IS STRANGE (63)| 73 | 60 | 90 | SHENANDOAH coLumsia44468+/CBS (8.98 EQ) THE ROAD NOT TAKEN
25 25 26 12 TEXAS TORNADOS REPRISE 2625 1*/WARNER BROS. (9.98) TEXAS TORNADOS 64 63 58 65 MARY-CHAPIN CARPENTER coLumBIA 44228/CBS (8.98 EQ) STATE OF THE HEART
26 24 22 30 DOUG STONE ePiC 45303°/CBS (8.98 EQ) DOUG STONE 65 62 64 4 TIM RYAN EPIC 45270%/CBS (8.98) TIM RYAN
@ 30 | 28 6 SAWYER BROWN CURB/CAPITOL 94259%/CAPITOL (9.98) GREATEST HITS RE-ENTRY | 76 Q,‘fﬁgé‘.ﬂsﬁ (6[_) ;}:ggl's g A DECADE OF HITS
28 26 34 81 KATHY MATTEA @ MERCURY 836 950° (8.98 EQ) WILLOW IN THE WIND 67 60 57 | 229 | RANDY TRAVIS A2 waRNER BROS. 25435 (9.98) STORMS OF LIFE
29 31 27 6 HIGHWAY 101 WARNER BROS. 26253* (9.98) GREATEST HITS 68 65 72 192 RICKY VAN SHELTON A coLumBiA 40602*/CBS (6.98 EQ) WILD EYED DREAM
f2 | — [ 2 | MARY-CHAPIN CARPENTER SHOOTING STRAIGHT IN THE DARK 69 | 66 | 69 | 108 | RICKY VAN SHELTON A COLUMBIA 44221/CBS (8.98 EQ) LOVING PROOF
31 | 28 | 25 | 181 | RANDY TRAVIS A% wARNER BROS. 25568 (898) ALWAYS & FOREVER NEWD | 1 | TAMMY WYNETTE eric 46238*/CBS (8.98 EQ) HEART OVER MIND
ey
VERN GOSDIN
32 | 29 | 24 | 23 | PATTY LOVELESS wce 6401 (998) ON DOWN THE LINE @D| reentrY | &7 | YERN GOSN s cssen ALONE
33 32 3l 54 MARTY STUART mca 42312 (8.98) HILLBILLY ROCK 72 59 [ 74 | 366 | WILLIE NELSON A2 coLuMBIA 237542*/CBS (9.98 EQ) GREATEST HITS
/ WILLIE NELSON A4 |
34 | 35 | 38 | 116 | THE JUDDS A RCA/CURB 8318 /RCA (8.9) GREATEST HITS @D reenTRY | saa | WILLIE NELSON A sosco, STARDUST
35 34 30 169 PATSY CLINE A2mca 12(8.98) GREATEST HITS 74 72 ] 73 52 RODNEY CROWELL coLumBIA 45242/CBS (8.98 EQ) KEYS TO THE HIGHWAY
(3 | 38| 29 | 35 | WILLIE, WAYLON, JOHNNY & KRIS coLunsis 15240/Ca5 898 €0) HIGHWAYMAN 2 | |(75)] REENTRY | 16 | MARKCOLLE HARDIN COUNTY LINE
@ 43 43 9 MICHAEL MARTIN MURPHEY wARNER BROS. 26308 (9.98) COWBOY SONGS (O Albums with the greatest sales gains this week. @ Recording Industry Assn. Of America (RIAA) certification for sales of 500,000
units. A RIAA certification for sales of 1 million units, with muitimillion sellers indicated by a numeral following the symbol. All albums
47 50 E; JOE DIFFIE epic 46047*/CBS (8.98 EQ) A THOUSAND WINDING ROADS available on cassette and CD. *Asterisk indicates vinyl LP unavailable. Suggested list price is for cassette and LP. Equivalent prices
(indicated by EQ), tor labels that do not issue list prices, are projected from wholesale prices.

BILLBOARD'S COUNTRY CHART RESEARCH PACKAGES

THE DEFINITIVE LISTS OF THE BEST-SELLING COUNTRY SINGLES AND ALBUMS, YEAR BY YEAR

« Number One Country Singles, 1948-1988

- Top Ten Country Singles, 1948-1988

- Top Country Singles Of The Year, 1946-1988
« Number One Country Albums, 1964-1988

- Top Ten Country Albums, 1964-1988

« Top Country Album Of The Year, 1965-1988

FOR INFORMATION, WRITE: Mark Marone, Billboard Chart Research, 1515 Broadway, New York, NY 10036
Also available: thematic and customized artist research. Call (212) 536-5051
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The Country Music Publisher of the Year!

- - ~—
‘‘Marty, this is a major achievement! \ o
. Eadiy
Imagine, BMI and ASCAP have each named EMI J _.,

""Major achievement indeed!
You can say that again, Charles!’’
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""Marty, this is a major achievement!
imagine, BMI and ASCAP have each named EMI|
3 The Country Music Publisher of the Year!'"

J ‘\‘-.

Double the usual congratulations to
all the writers and artists who have made each
of these important awards possible!
Thank you! Thank you!

Y PUBLISHING

The Worlds Leading Music Publisher

© 1990 EMI Music Publishing A THORN EMI Company
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by Marie Ratliff

NEW MOVERS
Alabama—*“Forever’s As Far As I'll Go” (RCA): WDOD, KASE, WAMZ,
WUSN, WXTU, WNOE, WCMS, WOWW, KVET, KXXY, WSIX, WSM,
WGKX, KHEY, WYNY, WGAR, WFMS, KMLE, WUSY, WKSJ, KKCS.

Foster & Lloyd—*“Can’t Have Nothin’” (RCA): WKJN, WDAF, KVOO,
KWJJ, KFDI, KEEN, KALF, KKCS, WFLS.

The Charlie Daniels Band—“Was It 26” (Epic): WWYZ, WCRJ, WSIX,
WKEZ, WCTK, KVOO, WFLS, KFDI.

Daniele Alexander & Butch Baker—*It Wasn’t You, It Wasn’t Me” (Mer-
cury): WYAY, WIVK, WBEE, WSIX, WFLS, KALF, KFDIL

FIRST RELEASE, FIRST NO. 1: Joe Diffie hits a home run as “Home”—
his first Epic single—reaches the top of the chart. The last debut single to
go the distance was Clint Black’s “Better Man” (RCA) in June 1989. Dif-
fie’s first album, “A Thousand Winding Roads,” is also moving well—it is
bulleted at No. 38 in its third week on the Top Country Albums chart.

GEORGE STRAIT ESTABLISHES ANOTHER FIRST: “I’'ve Come To
Expect It From You” (MCA), last week’s Hot Shot Debut, jumps 49-21—
putting it in the highest second-week chart position in the 10-month history
of the monitored chart system. Eighty-five of the 92 monitored stations are
already showing play.

“The response is terrific; this record really gets people’s attention,” says
PD Charlie Casady, KKCS Colorado Springs. “It’s almost funky and it’s
gonna be a monster.”

“

A GOOD FOLLOW-UP, it’s going to be another top-five record for
her,” says PD Rick Mize, WKNN Pascagoula, Miss., of Carlene Carter’s
“Come On Back” (Reprise).

“I like her freshness,” adds MD Ron Dini, WSIX Nashville. “There’s a
tremendous amount of talent to be found in the genes of the Carter family
and it has definitely trickled down. This record certainly deserves atten-
tion.”

The record, which moves to No. 58, is a new add this week at KNIX Phoe-
nix; WGH Norfolk, Va.; WKJIN Baton Rouge, La.; KSOP Salt Lake City;
WGNA Albany, N.Y;; KMPS Seattle; and WSOC Charlotte, N.C. It shows
strong moves at KXXY Oklahoma City; WHOK Columbus, Ohio;, WOWW
Pensacola, Fla.; WCMS Norfolk; WIVK Knoxville, Tenn.; and KVOO Tul-
sa, Okla.

“

HE DELIVERS A SONG REAL WELL, and I'm high on this one,” says
PD Randy Chapman, KALF Chico/Red Bluff, Calif., of James House’s
“You Just Get Better All The Time” (MCA). “We're getting some good
phones on it already.”

“It’s one of the prettiest songs I've heard,” adds MD John Saville,
WWYZ Hartford, Conn. “I picture a couple snuggling in front of a fire-
place listening to this record. It could be a killer if enough people will give it
a shot.”

Among those now giving House a shot are WFLS Fredericksburg, Va,;
KEEN San Jose, Calif.; KFDI Wichita, Kan.; WKEZ Norfolk; WCTK Prov-
idence, R.1.; WDSY Pittsburgh; and KXXY Oklahoma City.

HECURRENT FACTS: Travis Tritt’s “I'm Gonna Be Somebody” (Warner
Bros.) completes its 21-week run on the singles chart and moves to the Hot
Country Recurrents chart, where it debuts at No. 3. In the overall com-
bined ranking of currents and recurrents, Tritt's record is No. 45. Vince
Gill’s “When I Call Your Name” is still No. 1 after four weeks on the recur-
rents chart. It ranks at No. 30 overall with more than 11 million gross im-
pressions.

£ 0

Properties in North America, Europe and the
Caribbean are selling in Billboard's
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Chesnutt Goes ‘Cold’ & Is Now Red Hot

MCA Artist Turning Heads, Profit On Current Tour

B BY EDWARD MORRIS

NASHVILLE—It has taken only
one single to catapult MCA Rec-
ords’ Mark Chesnutt from new act
to veteran touring artist. Make
that profitable touring artist.

Chesnutt’s single, “Too Cold At
Home,” made its Hot Country Sin-
gles & Tracks chart debut Aug. 4
and recently topped out at No. 3.
MCA had planned to release Ches-
nutt’s album (also called “Too Cold
At Home”) in January, about the
same time his agent, Buddy Lee
Attractions, aimed to launch him
on tour. However, the enthusiasm
of fans for his single and video
gained the attention of talent buy-
ers and telescoped the original
schedule.

“All of a sudden,” says Buddy
Lee president Tony Conway, “we
were talking to [talent] buyers in
certain parts of the country—espe-
cially in the Southwest—[whol
said they would like to bring in
Mark Chesnutt. We said we were
not going to tour him until Janu-
ary, [which} at that time was going
to be five months later. And they
said, ‘We want him now.””

Without requiring any financial
support from his label, Chesnutt
took himself and a seven-piece
band on the road in September. He
did 15 dates that month and 16
more in October. At his agency’s
request, MCA moved the album re-
lease date up to October. It en-
tered the charts Oct. 27 at No. 36
and moves up to No. 17 this week.

Conway says Chesnutt is now
selling out 1,000-seat venues and
making money on the tour. His

current concert fee, Conway re-
veals, is “more than $5,000.” In
November, Chesnutt is scheduled
for 19 concerts, and he will play at
least 12 in December. According to
Conway, Chesnutt has been head-
lining all his dates, with a house
band occasionally performing as
his opening act.

In December, Chesnutt is sched-

uled to do some dates with Garth
Brooks in 6,000-7,000-seat halls.
Walt Wilson, MCA’s VP of mar-
keting and sales, reports that the
“Too Cold At Home” album has
sold more than 200,000 copies.
Chesnutt’s second single, “Broth-
er Jukebox,” bows Thursday (8).
Its music video version premiered
Oct. 30 on The Nashville Network.

I

NEW YORK—With
mania” now in full swing, Arista
Records’ Nashville office is stok-
ing the Alan Jackson fire.

Anista Plans ‘World’-Class
Promotion For Alan Jackson

graced the cover of the USA
Weekend Sunday newspaper sup-
plement and has been the subject
of a CNN feature, as well as a
news bumper on its ‘‘Headline
News" affiliate. DuBois further
notes heavy “Entertainment To-
night”” TV exposure and a center-
fold in Country Music magazine
that bears the same look as that
of the retail standup.
Additionally, DuBois reports
“cherry” tour possibilities, with
three arena acts showing inter-
est in having Jackson as an open-

‘““Alan-

A new retail merchandising

campaign centers on life-size
Jackson standup displays and,
according to Arista/Nashville’s
VP/GM Tim DuBois, the gold
“Here In The Real World” debut
album has been “priced and posi-
tioned”” at major accounts.

This comes at a time of intense

media visibility for Jackson, who
had four Country Music Assn.
nominations this year (but no
wins). His album, released in
February, has thus far yielded
four hits, including the current
single, “Chasin’ That Neon Rain-
bow.”’ (The others are ‘“Blue
Blooded Woman,” the title-track
breakthrough hit, and its follow-
up, “Wanted.”)

In recent weeks, Jackson has

er

DuBois admits that Jackson’s
debut has surpassed expecta-
tions. But he points to two fac-
tors that he thinks may have con-
nected with both fans and press:
“One is that he’s an incredible
writer. Two is that he has a star
quality about him.

’”

JIM BESSMAN

COUNTRY SINGLES A-

TITLE (Publisher — Licensing Org.) Sheet Music Dist.

18 AIN'T NECESSARILY SO (Warner-Refuge,
ASCAP/Macy Place, ASCAP) WBM
12 AMERICAN BOY (Eddie Rabbitt, BMI) HL
2 BACK IN MY YOUNGER DAYS (Danny Flowers,
ASCAP/Bug, BMI) HL
32 THE BATTLE HYMN OF LOVE (MCA, ASCAP/Don
Schiitz, ASCAP/Screen Gems-EMI, BMI/Scarlet
Moon, BMI) HL/CLM/WBM
52 BORDERTOWN (Pink Pig, BMI/Polygram Int'l,
ASCAP/Ranger Bob, ASCAP) HL
29 BORN TO BE BLUE (Almo, ASCAP/Brio Blues,
ASCAP/EM! Aprit, ASCAP/Vancou, Ascap) CPP/HL
15 CHASIN' THAT NEON RAINBOW (EM! April,
ASCAP/Seventh Son, ASCAP/Mattie Ruth, ASCAP)
WBM/HL
11 COME NEXT MONDAY (Tri-Chappell, SESAC/Chappell
& Co., ASCAP/Serenity Manor, ASCAP) HL
58 COME ON BACK (Carlooney Tunes, ASCAP/Chrysalis,
ASCAP) CHL
61 COWBOY LOGIC (CBS Cross Keys, ASCAP/Terrace,
ASCAP) CPP/HL
14 CRAZY IN LOVE (Screen Gems-EMI, BMI) WBM
71 DAM THESE TEARS (Acuff-Rose, BMi/Milene,
ASCAP)
75 DANCE IN CIRCLES (CBS Cross Keys, ASCAP/Ensign,
BMI) HL/CPP
50 DON'T GO OUT (BMG, ASCAP/Careers, BMI) HL
34 DRINKING CHAMPAGNE (Acuff-Rose, BMI) CPP
5 FEED THIS FIRE (Careers, BMi) HL
69 A FEW GOOD THINGS REMAIN (Sheddhouse,
ASCAP/Bait And Beer, ASCAP/Forerunner, ASCAP)
8 AFEW OLE COUNTRY BOYS (WB, ASCAP/Two Sons,
ASCAP/Bamatuck, ASCAP/Mentor Williams, ASCAP)
WBM
7 FOOL SUCH AS | (MCA, ASCAP) HL
43 FOURTEEN MINUTES OLD (WB, ASCAP/Patrix Janus;
ASCAP/Warner-Tamerlane, BMi/Patrick Joseph, BM1)
WBM
6 FRIENDS IN LOW PLACES (Careers, BMI/Music
Ridge, ASCAP) HL
16 GHOST IN THIS HOUSE (Careers, BMi)
26 HE WAS ON TO SOMETHING (CBS Tree, BMI) HL
27 HOLDIN' A GOOD HAND (Songs Of Grand Coalition,
BMI/Marledge, ASCAP)
1 HOME (Texas Wedge, ASCAP)
65 HONKY TONK BLUES (Acuff-Rose, BMI/Hiriam, BMI)
cPP

48

kx}

30

51

21

38
57
59
67
70
23
36

19
37

8888

31

62

2

39

22

46

PUBLISHERS,/PERFORMANCE RIGHTS/SHEET MUSIC

| COULD BE PERSUADED (Bellamy Bros.,
ASCAP/Don Schlitz, ASCAP/Almo, ASCAP) CPP

| FELL IN LOVE (Carlooney Tunes, ASCAP/Chrysalis,
ASCAP/EM|, ASCAP/He-Dog, ASCAP/Twyta Dent,
ASCAP/Blue Gator, ASCAP/Lamek, BMI/Laughing
Dogs, BM!) CLM

| MEANT EVERY WORD HE SAID (CBS Tree,
BMI/CBS Cross Keys, ASCAP/Joe Chambers, ASCAP)
HL

IT WON'T BE ME (Edge O' Woods, ASCAP/Kinetic
Diamond, ASCAP/Moline Valley, ASCAP)

I'VE COME TO EXPECT IT FROM YOU (Jessie Jo,
BMI/Music Corp. Of America, BMi/Buddy Cannon,
ASCAP/Pri, ASCAP)

JUKEBOX IN MY MIND (Maypop, BMI) WBM
LIFE'S LITTLE UPS AND DOWNS (Makamillion,
BMI/Warner-Tamerlane, BMI) WBM

LIKE A HURRICANE (Warner-Tamertane, BMi/Flying
Dutchman, BM{) WBM

LOVE IS STRANGE (Ben-Ghazi, BMI)

LOVE LETTER (Monster, ASCAP/Bob-A-Lew, ASCAP)
LOVE WILL BRING HER AROUND (Grand Coalition,
BMI/Maypop, BMI)

MOONSHADOW ROAD (EMI April, ASCAP/Ides Of
March, ASCAP/CBS Cross Keys, ASCAP) HL

MY HEART IS SET ON YOU (Silverline, BMI/Long
Run, BM1) WBM

NEVER KNEW LONELY (Benefit, BMI)

THE NIGHT'S TOO LONG (Lucy Jones, BMI/Bug,
BMI) CLM

NOTHING'S NEWS (Howlin'Hits, ASCAP) CPP

NOW THAT WE'RE ALONE (Cootwell, ASCAP)
PRAYING FOR RAIN (CBS Cross Keys, ASCAP) HL
PRECIOUS THING (Steve Wariner, BMI/Irving,
BMI/Beginner, ASCAP) CPP/CLM/WBM

PUT SOME DRIVE IN YOUR COUNTRY (CBS Tree,
BMI/Post Oak, BMI) HL

PUT YOURSELF IN MY SHOES (Howlin'Hits,
ASCAP/Red Brazos, BMI)

RECKLESS HEART (Long Tooth, BMI/Endless Frogs,
ASCAP) CLM

A RING WHERE A RING USED TO BE (Great Shakes,
BMI/Hidden Harbor, BM1/Coxboro, BMI/Music
Corp. Of America, BMI) WBM

ROCK 'N' ROLL ANGEL (Head Cheese, ASCAP/Pri,
ASCAP) WBM

SOMEONE ELSE'S TROUBLE NOW (CBS Tree,
BMI/CBS Cross Keys, ASCAP) HL

STORY OF LOVE (Bar None, BM!/Bug, BMI) HL

74

13

b3

47

55

28

41

20

56

45
49

THERE FOR AWHILE (David "N’ Will,
ASCAP/Sheddhouse, ASCAP)

THESE LIPS DON'T KNOW HOW TO SAY GOODBYE
(CBS Tree, BMD

THINGS ARE TOUGH ALL OVER (MCA, ASCAP) HL
THE THINGS YOU LEFT UNDDNE (Warner-Tamertane,
BM1/Samosonian, ASCAP) WBM

THIS AIN'T MY FIRST RODEO (Hookem, ASCAP/Co-
Heart, BMI/Hardscratch, BMI/Irving, BMI) CPP
'TIL A TEAR BECOMES A ROSE (EMI April,
ASCAP/Swallowfork, ASCAP) HL

TOO COLD AT HOME (EMI April, ASCAP/K-Mark,
ASCAP) WBM

TURN IT ON, TURN IT UP, TURN ME LOOSE (Songs
Of PolyGram, BMI/Polygram Int'l, ASCAP/Amanda-
Lin, ASCAP) HL

UNANSWERED PRAYERS (Bait And Beer,
ASCAP/Forerunner, ASCAP/Mid-Summer,
ASCAP/Major Bob, ASCAP)

WANTED (Mattie Ruth, ASCAP/Seventh Son,
ASCAP/EM! Blackwood, BMI) HL/WBM

WESTERN GIRLS (Songs Of PolyGram, BMI/irving,
BMI/Littlemarch, BMI) HL/CPP

WE'VE GOT IT MADE (Wrensong, ASCAP/Milter's
Daughter, ASCAP/AMR, ASCAP) WBM

WHAT WE REALLY WANT (Chelcait, BMI/Bug, BMI)
WHEN LOVE COMES CALLIN' (Zoo 11,
ASCAP/Warner-Tamerlane, BMI/Randy Scruggs,
BMI) WBM

WHEN SOMEBODY LOVES YOU (Song Pantry,
ASCAP/EEG, ASCAP) CPP

WHERE CORN DON'T GROW (Tom Collins,
BMi/Murrah, BMI)

WOMAN'S INTUITION (WB, ASCAP/Rancho Bogardo,
ASCAP/Kinetic Diamond, ASCAP/Edge 0" Woods,
ASCAP) WBM

YET (With Any Luck, BM1/Sun Mare, BMI)

YOU LIE (Bobby Fischer, ASCAP/Five Bar-B,
ASCAP/MCA, ASCAP/Krismik, ASCAP) HL

YOU MADE LIFE GOOD AGAIN (Little Big Town,
BMI/American Made, BM1/Love This Town, ASCAP)
YOU REALLY HAD ME GOING (Careers, BM!/Edge 0
woods, ASCAP/Moline Valley, ASCAP/Kinetic
Diamond, ASCAP)

64 YOU'VE GOT TO STAND FOR SOMETHING (Acuff-

Rose, BM1)

53 YOU WIN AGAIN (EMI April, ASCAP/Getarealjob,

ASCAP) HL

48
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Black Top Gives Retailers The Blues

Battles In-Store For Music Vid Firms
Labels, Stores Join Fight For Retail Play

EMBY PAUL VERNA

NEW YORK—As in-store music-
video play becomes an increasingly
important promotional tool in sell-
ing prerecorded music, a growing
number of videoclip compilation ser-
vices—from independent marketing
firms, record labels, and retailers
themselves—are competing for air
time on retail monitors.

Until recently, New York-based
Concrete Marketing Inc. dominated
in-store music video play among in-
dependent suppliers. But now, a
number of competitors, including
New York-based Crossover Market-
ing and Los Angeles-based Music
Pipeline, have emerged to challenge
Concrete’s lead.

In addition, a number of labels
are gearing up to launch their own
services, following in the footsteps
of CEMA Vision, a two-hour compi-
lation from the CEMA family of la-
bels that is serviced to major retail-
ers every two months (Billboard,
Sept. 22).

Furthermore, some retailers are
assembling their own compilations
in an attempt to ensure that in-store
music video play appropriately tar-
gets their customer base.

“Electronic point-of-purchase is
the wave of the future, and it’s here
now,” says Paul Burnett, electronic
production/communication manag-
er at 276-store, North Canton, Ohio-
based Camelot Music. He notes that
Camelot, in addition to playing its
own video reels, uses compilations
from all major and most indie la-
bels, as well as ones supplied by in-
dependent marketing firms.

Of the independent services, Con-
crete Marketing Inc. and Crossover
Marketing supply retail accounts
with free compilations, generating
income by charging labels a per-clip
fee ranging from $500 to $1,000, de-
pending on such factors as the dura-
tion of the video and the number of
selections each label provides.
Meanwhile, Music Pipeline—an out-
growth of five-year-old Video Pipe-
line Inec., which services video retail

stores—charges music retailers $20
a month for its in-store system (see
story, page 52).

OTHER SERVICES

Instore Entertainment Inc., a
company based in Seattle, delivers
an electronic p-o-p system to retail-
ers, according to VP of marketing
Jeff Cifka. The company’s service,
which has been running in junior lo-
cations at Minneapolis-based Day-
ton Hudson department stores, will
be offered free to 22 Music Plus
stores beginning in November, says
Cifka. The two-hour, advertiser-sup-
ported VHS tapes will include pro-
motional videoclips, original pro-
gramming, movie previews, enter-
tainment news, and commercial
inserts, he adds.

Another service, Nashville-based
Selavision, was recently launched in
prerecorded music departments at
mass-merchandise chains such as
Wal-Mart and K mart (Billboard,
Oct. 13). Working with the Troy,
Mich.-based Handleman Co., the na-
tion’s largest rackjobber, Selavision
promotes country music through in-
store video play. Retailers receive
the service for free provided they
agree to carry a certain percentage
of the featured titles.

A recently formed company
called Video News Network, based
in Clearlake, Iowa, says it has
signed up more than 6,000 retailers
for a p-o-p video service delivered
free via satellite to video, music,
and convenience-store retailers
throughout the U.S.

President and CEO Allan Lord
says the advertiser-supported ser-
vice-—expected to debut in February
1990——consists of original news and
entertainment programming.

Among the music retailers on
VNN’s client list, according to Lord,
are Wherehouse Entertainment,
Hastings Books, Music and Video,
and Spec’s Music & Video. In addi-
tion, he says, the service will go to
chains such as 7-Eleven, Ralphs,
and Kroger.

The focus of VNN’s system will

be original programming rather
than music videos, says Lord. How-
ever, he notes that EMI and MCA
have expressed interest in airing
clips from artists on their respective
rosters.
Although retailers generally
credit independent marketing firms
(Continued on page 52)

Sam & Dave. Enigma recording artist David Cassidy makes an in-store
appearance at Sam Goody at New York's Rockefeller Center to promote his
current eponymous album. Shown in back row, from left, are Trobey Laidlaw,
radio promotion, East Coast, Enigma; and Jon Burk, sales representative, CEMA
Distribution. In the bottom row, from left, are Lydia Sherwood, publicist, Susan
Blond; Cassidy; and Skye Walker, DJ on WPLJ (Photo: Chuck Pulin).

A&M Goes To Extremes To Promote New Disc
‘Pornograffiti’ Push Aims To Boost Both Sales & Band

NEW YORK—‘Pornograffiti,” the
current A&M Records album by
heavy metal act Extreme, is enjoy-
ing a two-tier promotion aimed at in-
creasing sales of the album while
raising the band’s tour exposure.

Phase one of the promotion tied in
sales of “Pornograffiti” with free
concert tickets to see the group in
five markets, says Jim Guerinot, VP
of artist development for A&M.

In the second stage, which kicks
in after Thanksgiving, concertgoers
in 15 markets will be able to use
their ticket stubs to get a free cas-
sette or vinyl copy of the current al-
bum by one of the three bands on
the bill—Extreme, Danger Danger
(Epic), or the London Quireboys
(Capitol), all three of which are rep-
resented by International Creative
Management. In fact, ICM agent
Jeff Rowland masterminded the Ex-
treme promotion.

The first phase, which began on
street date, Aug. 7, and ran through
Oct. 24, was coordinated at retail by
Jill Glass, A&M’s national director
of production development.

Guerinot says he and Rowland
struck deals with promoters in Los
Angeles, Chicago, Long Island,
N.Y., Milwaukee, and Balti-
more/Washington, D.C., to get 400
free tickets from their respective
Extreme shows during the band’s
autumn tour in exchange for radio
ad time. As Guerinot puts it, “We
figured out a way to make records a
premium item.”

He says that, typically, the label
distributed 100 tickets to each store
in a particular market. For instance,
four Tower outlets in Los Angeles
evenly divided the tickets, to be giv-
en out to the first 100 buyers of the
Extreme album.

According to Guerinot, the first
part of the marketing campaign has
benefited everyone involved: Retail-
ers profited from increased store
traffic, concert promoters were able
to trim their advertising costs, and
the label succeeded in elevating the
profile of Extreme in several key
markets.

Guerinot reports high sales fig-
ures at retail stores in markets
where the radio spotload was heavy.
For instance, following a 24-spot
run on KNAC Los Angeles, “Porno-
graffiti” went top 20 at all four
Tower stores that were tied in, he
says.

The different levels of the promo-
tion—radio ads, ticket giveaways,
and concerts—were staggered “to
create an urgency in the buying pat-
tern for Extreme fans,” says Guer-
inot. “We wanted to have people
lined up in front of the stores the
day the record went on sale. The
best time to sell records for a band
with the kind of loyalty Extreme
has is on street date.”

According to Guerinot and Row-
land, part two of the ‘““Pornograf-
fiti"” campaign, scheduled to run un-
til the week before Christmas, will
hit 15 markets, including Detroit,
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New York, Miami, Tampa, Fla., Dal-
las, Houston, and Providence, R.I.
Rowland explains that “extremely
tight deals” were cut with promot-
ers whereby tickets were priced at
$15-$16 but actually worth about $9,
allowing the extra $6-$7 per ticket
to go toward the album giveaway.

Guerinot says that this type of
promotion—‘‘synergizing live
events with record sales’’—can
work for any act whose attendance
record outstrips its album sales. He
cites as an example Paul McCart-
ney, whose most recent tour took
place in large arenas and outdoor
stadiums but whose “Flowers In
The Dirt” album has not reached
the platinum mark.

Noting that Extreme sold out all
its dates in the five markets that
participated in the first stage of the
promotion, Rowland hails the event
as ‘‘a phenomenal success.” Guer-
inot claims that ‘““Pornograffiti,”
which peaked at No. 77 on the Top
Pop Albums chart in September,
has sold more than 200,000 units to
date, thanks in large part to the
joint marketing effort.

Guerinot says that, before the
second phase of the promotion be-
gins, the label will release a new sin-
gle and video for the track “Get The
Funk Out,” which will be worked at
album-rock and top 40 outlets. The
first single from ‘‘Pornograffiti,”
“Decadance Dance,” was released
to album-rock radio concurrently
with the album. PAUL VERNA
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TRACK

by Geoff Mayﬁeld

THE WAKE-UP CALL: It was Saturday of the long
Presidents Day weekend in 1987, and all the major mu-
sic sellers were gathered in a hotel in Miami. The sin-
gle most important wake-up call placed that day came
not from a hotel operator, but from a retail consultant
who was as of then not known in the field of home en-
tertainment.

By the end of the morning, though, the fiesty Peter
Glen made his presence known in a big way at the Na-
tional Assn. of Recording Merchandisers. His cus-
tomer’s eye view of the music marketplace was a
wake-up call that will not be forgotten by any of those
who attended the session. The headline of a story
about the presentation that Chris Morris filed in Bill-
board read, “Music Dealers Get A Spanking ... And
Enjoy It.”

After making the rounds at several New York-area
music stores, Glen concluded that the industry de-
served a dismal report card: “Going to a record store
is one of the most humiliating experiences I've ever
been exposed to,” he raved. “America loves to relax-
why else would we watch Vanna White? But people
are really tired of schlepping around in your stores.
The experience of making the purchase can be im-
proved.”

America’s music merchants, who don’t always take
criticism well, showered Glen with a rousing standing
ovation. Lou Kwiker, then president of Wherehouse
Entertainment, told Billboard that although his chain

was not among those that had been reviewed by Glen,
the consultant’s comments made him realize that “we
have some stores that we need to improve.”

From that launching pad, he became a familiar face
on the home entertainment retailing scene, scoring ap-
pearances at two Video Software Dealers Assn.
meets, as well as conventions staged by Camelot Mu-
sic, Erol’s, and most recently, Wherehouse. (Bill-
board, Sept. 29).

NOT UNIVERSALLY ACCLAIMED: The words
“flamboyant,” “fiery,” and ‘“fighter’” have been
used to describe Glen, but, to be sure, I've heard
less-than-complimentary modifiers used to describe
him, too.

He comes across like the human equivalent of sau-
erkraut-people either love his work or hate it. The re-
action is never dispassionate, so, along with attracting
many avid fans, Glen has spurred his share of detrac-
tors.

After one of his VSDA appearances, I heard a rural-
voiced store operator, who probably hailed from the
South or the Midwest, complaining long and loud. This
dealer just didn’t get Glen at all; he grabbed on to
Glen's “100 Ideas In 100 Minutes’’ theme and griped,
“He never said, ‘One,’ ... ‘Two,’...”

I've also heard one observer dismiss him as a consul-
tant who ‘“just plugs different elements into his
schtick, depending on who the audience is.”

That he spurs criticism is probably fine with Glen.
In keeping with his life-is-in-session philosophy, he
would probably prefer to be disliked than to be ig-
nored.

In case your wondering where this columnist
stands, I’'m definitely in his fan club. I cannot dispute
the above-mentioned criticism that Glen’s message re-
mains unchanged, regardless of what type of retailer
he is addressing. I buy into Glen’s act because his criti-

(Continued on page 56)
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Tower Gleans Up Its Block:
B’'way Store Helps With Fair

EBY ED CHRISTMAN

NEW YORK—In an area that only
months ago seemed overwhelmed
by drug dealers, crack addicts, and
panhandlers, the downtown Tower
Records store, located here on low-
er Broadway, joined with a coali-
tion of neighborhood groups to
stage the “First Annual Broadway
Village Art Street Fair.”

The Oct. 14 event, attended by
an estimated 70,000 people, cele-
brated the neighborhood, which,
thanks to the efforts of the Con-
cerned Citizens of Broadway
(CCOB), is making a comeback.
The coalition of neighborhood ac-
tivist groups, which includes Tow-
er, has asked city officials to beef
up police patrols and sanitation
services.

A while ago, the area was so bad
that Tower’s security division,
when asked for solutions to the
problems plaguing the lower
Broadway store, dramatized the
seriousness of the situation by rec-
ommending that the company look
for a new space to conduct busi-
ness. The company wasn’t going to
walk away from the location,
which is among the chain’s most
profitable. So Tower decided to
protect its considerable invest-
ment, which includes ownership of
the building housing the store, by
increasing its efforts with neigh-
borhood groups to clean up the
area.

Mathew Koenig, Tower regional
manager, says he has become in-
volved in local events, making sure
he knows local officials. Also, he
says, he has been active in CCOB,
which includes merchants, proper-
ty owners, individual block associ-

ations, and residents.

“[CCOB] started working on the
[street fair]in July,” Koenig says.
“We are working toward a better
way of life in the neighborhood.
We don’t want to be accosted by
crack addicts. It doesn’t only bene-
fit us, it benefits the customer as
well as local residents.”

For the street fair, Tower staged
a concert. Major and independent
labels generously supplied 13 acts.
The acts that performed were Bul-
letproof Blues Band and the
Horse You Rode In On, both un-
signed local bands; Shawn Colvin
and Tommy Conwell, Columbia;
Funke Natives, Amistead Rec-
ords/Independent VYNLWORKS;
Gutterboys, Geffen; Tommy
James, Aegis; 3rd Bass, Def Jam/
Columbia; Raging Slab, RCA;
Trouble Tribe, Chrysalis; Sydney
Youngblood, Arista; 2 Black 2
Strong, In Effect; Brand Nubian,
Elektra; and Rockapella and True
Image, two a cappella bands fea-
tured on “spike & co.: do it a cap-
pella,” an Elektra Entertainment
release.

“I was so proud that the record
companies became involved,”
Koenig says. ‘“They know our
problems and are willing to sup-
port us.”

Although it was marred by con-
troversy over 2 Black 2 Strong’s
performance, the concert was la-
beled by most observers as an
overwhelming success. The con-
troversy began when 2 Black 2
Strong’s performance of ‘“Burn
Baby Burn,” which encourages
burning the American flag, was
cut short. Tower executives say
they pulled the plug because of 2

(Continued on page 58)
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Direct Importer

Polypropylene Inner/Cuter

Sleeves for: eCompact Discs
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*Cassettes

FREE SAMPLES!

ROCKIT ENTERPRISES
P.0O. Box 35780M
Los Angeles, Ca 80035
Tel (213) 937-8342 « Fax (213] 937-2309

400 CD Books in 2 sq. ft.-
CD’s keptinjewel boxes
behind the counter.

Call for
FREE
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CD See-

sl Through
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Pak
Today!
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DISPLAY SYSTEMS
CHICAGO ONE STOP, INC.

401 West Superior « Chicago, IL 60610
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AUDIO
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Your Best Distributor of ] C.D.'sand Cassettes

“If AUDIO ONE Is not your 1st stop every order...
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Call: 1-800-8-AUDIO-1
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NEXT DAY DELIVERY AVAILABLE. Call Today.
400 Long Beach Bivd., Stratford, CT 06497
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TOO GENEROUS?

FREE FULL-PROGRAM
CHANGESBOWIE CASSETTE
FOR YOUR CAR OR LITTLE SISTER.

FREE CD RACK--
HOLDS 18 COMPACT DISCS.
LOOKS GREAT.

CHANGESBOWIE CD:
1990°S GREATEST
GREATEST HITS ALBUM --
ALREADY GOLD!

WHAT THE HELL,IT'S CHRISTMAS.
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B RETAIL

BATTLES IN-STORE FOR MUSIC VIDEO SUPPLIERS

(Continued from page 49)

with producing effective compila-
tions, some retail executives insist
on assembling their own compila-
tions for in-store play.

Bruce Imber, VP of marketing at
91-unit, Port Washington, N.Y.-
based Record World Inc., says the
chain experimented with various
outside services before deciding to
bring the operation in house. Imber
says the move was based on the
need to exercise control over prod-
uct shown in the stores.

U.K. retail chain HMV, which is
set to open two superstores in New
York some time before Thanksgiv-
ing, has taken the issue of control a
step further. The chain’s executives
have devised a comprehensive in-
store-play concept called WHMYV,
modeled after a radio station. A
staff of VJs will program the “sta-
tion,” says Peter Herd, VP of mar-
keting.

Still, HMV will incorporate Con-
crete’s Retail Vision reels into its
WHMYV programming, according to
advertising and production manag-
er Kelly Sutton. She says the Con-
crete compilations will be inter-
spersed with segments from the
chain’s Vlis.

LABEL REELS
For their part, the labels are in-
creasingly offering their own com-
pilations to the retail account base.
According to Richard Yaffa, nation-
al manager of retail marketing at
Columbia Records, the label is test-

ing a service called Digital Point Of
Purchase, which features such art-
ists as Harry Connick Jr., New Kids
On The Block, Ultra Vivid Scene,
and Mariah Carey.

Likewise, PolyGram Music Video
is preparing its own promotional
reel, with the goal of “providing a
visual cue for customers to go to the
music section,” says Wanda Rachel
Glinert, director of marketing.

At WEA, Atlantic Records and its
longform division, A*Vision Enter-
tainment, are both readying their
own services for retailers, accord-
ing to A*Vision director of market-
ing Curt Creager.

And CEMA Vision has already
taken its service—which artist de-
velopment manager Steve Rosen-
blatt calls “a video poster of our art-
ists”’—to retailers.

Other labels, such as Island,
Enigma, Elektra, A&M, MCA, and
GRP, also supply in-store compila-
tions to retail chains.

SATURATION POINT?

The preponderance of compilation
reels currently on the market, along
with the planned launch of several
label-originated services, suggests
that the market for in-store play
may be approaching saturation. As
Camelot’s Burnett puts it, “Crunch
time may be around the corner.”

Ken Guilford, Crossover’s mar-
keting director, says, “There’s been
a proliferation of in-house compila-

(Continued on next page)

@ BY PAUL VERNA

NEW YORK—Independent market-
ing firms are increasingly exploiting
the potential of electronic point-of-
purchase technology as a sales tool
for prerecorded music.

Three companies, Concrete Mar-
keting and Crossover Marketing
Inc., both in New York, and Video
Pipeline Inc., in Los Angeles, have
established a foothold in the music
retail account base with their re-
spective in-store services—Retail Vi-
sion, Retail Instore Presentations,
and Music Pipeline.

Concrete Marketing issues four
genre-specific reels—Metalvision,
Rapvision, Popvision, and Alternavi-
sion—under the banner Retail Vi-
sion. According to video coordinator

i James E. Saliby, the one-to-two-hour

tapes contain a selection of video-
clips interspersed with IDs from
featured acts.

“We try to do things you'll never
see anywhere else,” says Saliby of
Concrete’s approach. He says the
tapes are sent every six weeks to
such chains as National Record
Mart, Camelot Musie, Spec’s Music
& Video, Trans World Music Corp.,
and the Wiz. Saliby adds that the
two HMV superstores due to open
in mid-November in New York have
agreed to carry the service. Also,

Retail Vision goes to indie stores in
college markets, inner-city mom-
and-pops, and clubs around the na-
tion, he says.

Recent compilations include such
rising artists as Extreme, the Lon-
don Quireboys, and Alice In Chains
(Metalvision); Transvision Vamp and
3rd Bass (Alternavision); Deee-Lite,
George LaMond, and Beats Interna-
tional (Popvision); and Ice Cube,
Tres, and D-Mob (Rapvision).

Saliby says he is sensitive to re-
tailers’ apprehensions about poten-
tially offensive product appearing
on the videotapes, particularly in the
rap and metal sets. “I'm not going
to give a retailer something that's
going to offend grandma,” he says.
“It’s not good for me, it's not good
for the retailer, and it’s not good for
the label. It's a judgment call.”

Like Concrete, Crossover Market-
ing, which issues four monthly com-
pilations specializing in urban,
dance, and rap product, is offered
free to retailers. “We started out
with 200 stores in May and have
built up to 500,” says Ken Guilford,
marketing director. The service, ti-
tled Retail Instore Presentations—
or R.I.P—numbers among its users
such retail chains as Camelot Music
and Tower Records, as well as more
than 100 mom-and-pop stores, ac-
cording to Guilford. The label clien-

Indies Use Vid Promos To Reel In Sales

tele includes, besides all the majors,
indies like Sleeping Bag, S.0.U.L.,
and Def Jam, he says.

Recent R.I.P. compilations have
featured new clips from Bell Biv De-
Voe, Public Enemy, Soho, and the
Family Stand, among others. Guil-
ford says the videos also contain
music industry news, comedy bits,
and promotional segments.

The music retail equivalent of the
5-year-old Video Pipeline service,
Music Pipeline is a video subscrip-
tion offered to retailers for $20 a
month, says president Jed Horovitz.
And while some retailers object to
paying for clip compilations, Horo-
vitz claims that the add-on sales trig-
gered by Music Pipeline more than
offset the cost of the reels.

Some 400-500 stores, including
Tower Records and Disc Jockey out-
lets, have subscribed to Music Pipe-
line, according to Horovitz. The two-
hour VHS tapes contain titles culled
from the Billboard Hot 100 chart. As
such, the aim of Music Pipeline is
not so much to break new artists but
to provide retailers an opportunity
“to capitalize on existing hot acts,”
Horovitz says.

To that end, Music Pipeline—like
its competitors—furnishes on-
screen information on the artist,
song title, album title, and label for
the duration of the video.

————e
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Tops In Pops. Cincinnati Pops conductor Erich Kunzel, center, drops by
Camelot Music’s Princeton, N.J., superstore for an hourlong autograph session
co-hosted by Telarc, WGUC, and Camelot Music. A crowd of classical music
enthusiasts gathered to chat with maestro Kunzel about the new *‘Christmas
With The Pops” project. Shown with Kunzel, from left, are Glynn Wilson, sales
manager, Telarc; Mark Farrell, music buyer, Camelot; Dave Denenzio, manager,
Camelot; and Rick Taft, manager, Camalot.

BATTLES IN-STORE FOR MUSIC VIDEO SUPPLIERS

(Continued from preceding page)

tion reels from independent market-
ing companies.” Consequently, he
adds, “it’s become more difficuit to
convince labels to stay with us on an
independent level.”

The way these firms stay in busi-
ness, say executives at several com-
panies, is by providing genre-specif-
ic reels aimed at niche audiences.
The labels, on the other hand, offer
a gamut of genres from their di-
verse rosters. And retailers, from a
store-management perspective, are
perhaps the best judges of what
their customers want to see and
hear.

TRACKING
With all of the competition for

time on in-store monitors, music vid-
eo service suppliers agree that
tracking, or measuring how much
time is allotted specifically to each
video system, is paramount to en-
suring continued success. However,
determining how often and at what
time the tapes are played can be as
difficult as measuring what per-
centage of music sales are precipi-
tated by the videos.

Jed Horovitz, president of Video
Pipeline, admits that, for his new
service, Music Pipeline, “we don’t
have hard-and-fast data as to how
often it's played.” The video service,
though, has undergone substantial
testing via surveys and mailings, in-
dicating that 95% of the retailers

RETAIL IR

London Getting To Know Sam Goody Outlet
Store Is Musicland’s 1st Retail Unit Outside The U.S.

@ BY JEFF CLARK-MEADS
LONDON—In the U.S., a Sam
Goody store cannot open in some
major cities, including New York
and Los Angeles, without being in-
stantly recognized by most music
customers. In Thurrock, a suburb
of London, they still say: “Sam
who?”

Musicland’s famous logo this
week is finding out what it is like
to be a long way from home and
not sure of the friendliness of the

who use the system report rental in-
creases. Horovitz says, “I would ex-
pect the same kind of numbers
when we do a survey with Music
Pipeline in the first quarter.”

At Crossover, Guilford says each
video is tracked for plays per day
and impact on cassette and CD
sales. Likewise, Concrete’s Retail
Vision compilations are accompa-
nied by a questionnaire to retailers
geared toward gauging the effec-
tiveness of the videos, says James
E. Saliby, video coordinator. Saliby
adds that he routinely visits retail
accounts to make sure they are re-
ceiving proper service.

natives. Sam Goody may be so-
phisticated enough to be part of
esoteric Boston society, cool
enough to be part of Miami’s
beach culture, or corporate
encugh to rub shoulders with the
powerful in Washington, D.C., but
in the industrial flatlands east of
London. seme people think it
might be a pizza parlor.

For its first store outside of the
U.S., Musicland, which operates
792 music outlets, has opened a
3,500-square-foot Sam Goody out-
let, carrying some 20,000 titles, in
The Lakeside Centre, a huge new
shopping mall.

Those in charge of the retailing
venture will be delighted, though,
if Sam Goody’s unfamiliarity to
the British audience creates a curi-
osity that brings in a few extira
customers.

Paula Connerney, president of
European operations for the com-
pany, says, “If we can get people
saying ‘Who is Sam Goody? What
is Sam Goody?,’” that can only be
good.”

Connerney says she feels com-
pletely at home in The Lakeside
Centre. ‘“This center is brilliant,
and it’s just like the kind of place
we normally operate from in the
States. '

“We’ve had quite a bit of inter-
est shown in us by the other retail-
ers in here simply because we are

American, and the record compa-
nies over here have been fine.
There have been no problems at
all, but perhaps the number of
stores we have in the States helps
that relationship.”

A second Sam Goody store is
planned in Barking in east London
before the end of the year, and
Connerney is looking at other sites
nearer the center of the capital for
possible locations early in 1991.
She says there are no plans at pre-
sent to expand onto the European
continent, but the prospect is not
beyond the bounds of possibility.

However. she gualifies that
with: “I’ll take next year as it
comes. I’ve only been over here for
eight months and I still haven’t
seen a lot of England. This store in
Thurrock is our first stab, and I
want to get this up and running be-
fore I think about what happens
next.”

To help Musicland get off on the
right foot, the ckain has hired
Frank Derango as sales and mar-
keting manager. Derango was pre-
viously with 300-store U K. chain
Our Price, the company believed to
be Sam Goody’s closest British
equivalent.

The main difference between the
two operations is that everybody
here already knows Qur Price does
not sell pizza.
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MASTERING/ MAN“FACT“MNG
- e COMPACT DISC o CASSETTE
« VINYL RECORDS « PRINTED GRAPHICS

The U.S.’ only one-stop manufacturer with Neve DTC digital
CD mastering, DMM for LP’s, Lyrec high-speed duplicating
AND a 20-year reputation for quality! Ask one of our friendly,
helpful staff for a copy of our information-packed brochure.

75 Varick Steet, New York, NY 10013
(212) 226-4401 @ FAX (212) 966-0456

~ EUROPADISK, LTD.

HUGE INVENTORY

DYNAMITE PRICES

WEEKLY SALES

((b“ Yrin
" DISTRIBUTORS
PERSONALIZED SERVICE

LARGEST DISTRIBUTOR OF
PRE-RECORDED MUSIC IN THE WORLD!

“LET US BE YOUR ONESTOP"

Receive your order in 48 hrs. or less
at no extra cost including Saturday!

OVER 100,000 TITLES IN STOCK

Specializing in new store openings, Reggae, Metal & Miami Sound

Local: (305) 621-0070 Ask For Bruce
Or Call Toll-Free: 1-800-359-7664
15960 N.W. 15th Ave, Miami, FL 33169 Fax# (305) 621-0465

COMPACT DISCS, TAPES, LP'S, ACCESSORIES, 12"S, CASS|NGLES, VIDEOS

COMPACT DISCS. TAPES. LP'S
S.d1'S3dv.1 ‘S3SId LOVdNOD

“‘Go ahead,
make YOUR day

“You know, in all
the excitement over compact disc
and other music media, a lot of retailers

clean forgot to ask themselves what’s likely to
happen to the replacement phonograph needle business.

Well, seeing as how there are 60 million turntables in use
in this country and that 4.5 million new ones were sold last
year . . . and seeing as how replacement needles and cartridges
have traditionally yielded the most powerful mark-ups in the
consumer electronics business — and can turn a bottom line
completely around — what you have to ask yourself is: ‘Do I
really believe consumers will stop playing records, mothball their
collections and throw their turntables away?’

Well? Do ya?”’

MAIL TO: %
Pranstiehl

Pfanstiehl Needle Information Kit.

NARM Honoring Best-Selling Indie Product

Awards Fete Top Label, Titles, New Artist, Catalog

B BY DEBORAH RUSSELL

THE NATIONAL ASSN. of Re-
tail Merchandisers presents its
fifth annual Independent Music
Awards Banquet Tuesday (6) dur-
ing its Wholesalers Conference in
Palm Springs, Calif. The awards
recognize the best-selling indepen-
dently distributed titles for the
year, beginning July 1, 1989, and
ending June 30, 1990.

The list of nominees follows:
Independent Label of the Year:
Caroline, Luke, Nasty Mix, Priori-
ty, and Relativity.

Best-Selling Album (includes al-
bums, cassettes, and CDs): “Amer-
iKKKa’s Most Wanted,” Ice Cube;
“As Nasty As They Wanna Be,” 2

| Live Crew; and ‘“Sex Packets,”

Digital Underground.

Best-Selling Single (includes
cassettes and CDs): “Electric Boo-
gie,”” Marcia Griffiths; “Humpty
Dance,” Digital Underground; and
“Me So Horny,” 2 Live Crew.

Best-Selling 12-inch Single/
Maxi Cassette (includes cassettes
and CDs): “Don’t Make Me Over,”
Sybil; “Expressions,”” Salt-N-Pepa;
and “Humpty Dance,” Digital Un-
derground.

Best-Selling New Artist (in-
cludes albums, cassettes, CDs):
“AmeriKKKa’s Most Wanted,” Ice
Cube; “Sex Packets,” Digital Un-
derground; and ‘““To The East
Backwards,” X Clan.

Best-Selling Catalog (includes
albums, cassettes, CDs): “As Nas-
ty As They Wanna Be,”’” 2 Live
Crew; “Changes,” David Bowie,;
“Chronicles,” Creedence Clearwa-
ter Revival, “Dr. C.C.,” Clarence
Carter; ‘““Greatest Hits,”” Ray
Charles; “Greatest Hits,”” Stylis-
tics; ‘“‘Greatest Hits,” Trinere; “Is
What We Are,”’ 2 Live Crew;
‘“Loc’ed After Dark,” Tone Loc;
and “Move Something,’”’ 2 Live
Crew.

NARM member independent dis-
tributors made the nominations
and the association’s regular mem-
ber retailers, rackjobbers, inde-
pendent distributors, and one-
stops voted on the finalists. The
winners will be announced Monday

(5) during the independent distrib-
utors and manufacturers segment
of the wholesalers conference.
(For more on the conference, see
story page 55.)

DISTRIBUTION REVOLUTION:
L.A’s Boss Man Records is the
first independent record label to
pact for exclusive distribution
with Independent National Dis-
tributors Inc., the group attempt-
ing to create a national web of in-
die distributors and labels (Bill-
board, Aug. 25).

INDI chief operating officer
George Hocutt (whose own Cali-
fornia Record Distributors Inc.

W rw

i IIMMMMH

was the first outlet purchased by
the INDI network), and INDI ex-
ecutive VP Dick Kline announced
the deal Oct. 23 in a joint state-
ment.

The Boss Man roster includes
rap acts MC Jr. Cas and Rappin-
stine, the dance act Sleeze Boyz,
and urban singing group Simply
Raw.

Boss Man president Mark Gor-
don says he thinks INDI is a “con-
cept whose time has come,” noting
he is eager to hand the Boss Man
distribution reins to one central-
ized network with a unilateral op-
erating policy.

“It’s a system that’s very bene-
ficial to the labels,” Gordon says.
“Now I won’t have to worry distri-
bution; everything’s under one
roof. They're giving me the free-
dom to do what I want to do. I can
just go out and make good re-
cords.”

INDI’s offices currently operate
out of CRDI’s San Fernando Val-
ley (Calif.) headquarters at 818-
361-7979.

MEANWHILE, Superior Record
Sales has reactivated its distribu-
torship, with industry vet Pete
Castagne at the helm.

Superior, owned by Sam Weiss,

1JUST PUBLISHED!

1— 1991

{ TALENT & TOURING

DIRECTORY

Billboard's International Talent and
- Touring Directory is the source for
U.S. and international talent, booking
agencies, facilities, services and
products. It is used by everyone who
buys and books talent—promotes and manages tours.
$67.00 (Includes postage & handling).

INTERNATIONAL

this week shipped the TSR Re-
cords 12-inch single ‘“The Roof Is
On Fire”’ by West Bam, and a Ner-
vous Records single of Desire’s ‘I
Caused The Pain” b/w Gee Wise’s
“Light Skin Lady.”

Castagne comes to Superior
from Break Out Music Market-
ing, a retail marketing company
whose clients include Columbia,
Big Beat, and Landmark, among
others. He also worked for Mo-
town and the New York-based
Sunshine Distributors. Superior
will concentrate its coverage in the
Northeast region of the country.
In addition to Superior, Weiss
owns and operates WIN Records &
Video, an old-line one-stop located
in Elmhurst, N.Y. Call 718-335-2151
for more details.

Superior re-enters the market at
a time when Baltimore-based
Great Bay Distributors Inc. has
opened New York offices headed
by Andrew R. Miele Jr. Miele exit-
ed Schwartz Brothers Inc. to step
up Great Bay’s East Coast pene-
tration (Oct. 27), while Schwartz
Brothers is beefing up its own
staff. Ira Derfler, most recently
national VP of sales for EMI in
New York, has taken over as
Schwartz Brothers’ New York
branch manager with Arnie Hand-
werger as New York branch sales
manager. Schwartz Brothers re-
cently added personnel to cover
the New York market, as well as
the New England region north to
Maine, Vermont, and the Boston
area. Call 301-459-8000 for infor-
mation.

cHASE THIS: Chase Records
Inc. is a new Manhattan-based
reggae/rap/R&B label headed by
partners Chris Cameron and Jer-
ry Smith. The roster includes rap
act BASS (Brothers About Sight
& Sound), whose debut rap/dance
single, “Order In The Court,” b/w
“I'm In Control/ You Gotta Dance”
shipped Oct. 26. East Coast rap-
pers Poetic Athletes and Cool
Breez & Wise also have record-
ings in the works. Distribution is
handled by Casino. For details:
718-322-9510.

Sweet Visit. MCA recording group
Sweet FA stops by the House Of

l Store Name Add appropriate sales tax in NY,. NJ, CA, TN, MA, IL and DC. Guitars in Rochester. N.Y.. for an
332&:;?;“_'?8‘8802‘5 | Your Name To order, send your check or money order with this ad to: impromptu acoustic performance of
Tel: 1 (800) 323-9446 | Adress Billboard Directories, P.O. Box 2016, Lakewood, NJ 08701 songs from its new album, “Stick To
S Ciy Swe ___Zip For the fastest service, call 1-800-344-7119 Your Guns.” Thanking the band for
| In NJ 201-363-4156 the visit is store owner Armand
\ e Number( . / n ) ERS Schaubroeck, in back row, right.
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N/ 81 | Wholesalers
Go f: b Gonvenes
In 'a fomia

NEV [0l {—The National Assn. of
Reco ing Merchandisers Wholesal-
ers { nfe¢ ence, Nov. 2-7 in Palm
Sprin :, € lif, is expected to draw
some 50 ittendees, representing
more an 00 companies.

The e :, as usual, is subdivided
into t  re kjobbers conference, the
one-s s )nference, and the inde-
pendc ; d tributors and manufac-
turer: 'on :rence. Each miniconfer-
ence |l 1 ature daily buffet break-
fasts in ongoing one-on-one
meeti s. 1 addition, there will be a
cockt: ption each evening for all
atten: es. JOn Tuesday (6), NARM
will & 1t 2 Fifth Annual Indepen-
dent st Awards Banquet, honor-
ing tl  ye ¢’s best-selling indepen-
dentl: lis' ibuted titles (see story,
page .

The ick )bbers conference, sport-
ing tl th me “Rack Jobbers Are
Funect 1a ’ will be held Nov. 24,
withs 1e )rackjobbers from about
25co1 an s expected to attend. On
Nov.: he rogram will kick off with
acock ilr :eption followed by a din-
ner, w *h 1ll feature a talk on “The
Role T : Rack Jobber In Video
Merct di ng” by Steve Strome of
Troy, ch jased Handleman Co. At
the N¢ 3 inner, Keith Benjamin of
New rk rased financial firm Sil-
berber R senthal and Co. will give
a spe h tled “Why Does Wall

Street at The Rack Jobber?” That |

will be ved by a panel discussion
with r  rer ntatives from Minneapo-
lis-ba: 1 ieberman Enterprises;
Handl a1 Co.; Portland, Ore.-based
Sight . 30 nd Distributing Co.; Am-
arillo, e> s-based Western Mer-
chandi rs; ind Cleveland-based Ar-
row D il ting Co.

The 1n ay (4) through Tuesday
(6) on it s conference, themed
“The ¢ e- top: Your Sub-Distribu-
tor,” w ir |ude a dinner meeting on
Sunda ail which Bruce Ogilvie of
Abbey .0: | Distributors will give
“The ¢ :% ip Report.” Next, a vari-
ety of i ons will be offered on
what « 1s tutes “The Ideal One-
Stop,” tt Russ Bach of CEMA of-
fering n .nufacturer’s viewpoint
and B: e Cohen of Santa Anita,
Calif -t ec Valley Record Distribu-
tors pi ‘e .ng a one-stop’s view-
point. © 2 1stomer’s viewpoint will
be pre: 1« | by Kevin Anderson of
Los As 2l -based Coast VIP Rec-
ords, ( is Ximball of San Francis-
co's Ci 3¢, and Brad and Mark
Ludes N sic Mart in Costa Mesa,
Calif. # > 60 one-stop representa-
tives f1 yme 25 companies are to
attend 2« nference.

Unde theme of “Always Cre-
ating 1 iture,” the independent
distribt ind manufacturers con-
ferenc 1 be held Monday (5)
throug / 1nesday (7). The meet,
which ected to draw approxi-
mately ) stributors representing
about ¢ apanies, will include an
indeper iction executive commit-
tee mex »n Monday and a dinner
meetin; -h t night, with a talk by
NARM dent Patricia Moreland
of Los les-based Show Indus-
tries, w :h wuns City One-Stop, and
an JAC t by Phil Jones of Fanta-
sy Recc
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RECORD YOUR CD’S ON

TE

RETAIL IS

E WRONG TAPE AND

YOU'LL FIND YOURSELF IN A
STICKY SITUATION.

Thats

REE ;ORDING
CASSETTES

1983 Marcus Ave., Suite 201, Lake Suzcess, NY 110
Canada: H.Roy Gray Ltd., 14 Laidlaw Bvd., Markaem, Ontano L3P1W7

(That's America inc., Subsidiary of Taiyo Yaden Co.. .M., “ck¥0, Japan)

FOR DEALERS ONLY - NOW ORDER THAT'S HERE

CALIFORNIA: Car Stereo Cistributors, Buena Park (800) 950-0011 COLIJFADO: Encore Distrioutors, Denver (8C0) 334-3394
CONNECTICUT =lectronic Wholesale, Inc., Norwich (8009 243-£3=5; Audio One, Stratford (800) 828-3431
ILLINOIS: S & F Zlectronic, Rosemont (800) 772-2446 MAINE: N2lson & Small, Portiznd (800) 341-0780
MICHIGAN: Gram Distributing Co., Inc., Marne (616) 677-5225; Vingl Vendors, Kalamezoo (800) 446-0006;
Producer's Tape Eervice, Troy (800) 969-6909 MINNESCTA: El=c¥ric Fetus, Minneapclis (612) 870-1747

NEW JERSEY: North American Digital, Englewood (800) 367-5422 NEW YORK: Triumph Sales, Schodock Landing (518) 732-4185;

V & V Distribusiors, Edgewood (800) 486-2750; American Merchandisers, Holbrook (300) 223-7482;
Roll ‘n Rock. >lainview (800) 942-7655 NORTH CAROLINA: G Sales, Burlington (800) 868-2462
PENNSYLVANIA: Tape World, Butler (800) 245-6000 PUERTO RICC: Computer Concepts, Hato Rey (809) 765-1243
WISCONSIN: Art Fromander, Milton (608) 752-5249; Rad o Eoctor, Milwaukee (800) 588-9066

Fos your nearest THAT'S dealer, call 1-800-553-4355 andenter tre coce ST  when asked.
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SCHWARTZ BROTHERS, INC.
Compact Disc Distribution

Impressive fll!
Nearly 30.000 titlest
Computerized inventory!
Free domestic freight!  *
Tailor-made backorder service!
—— Special orders welcomet
" Export servicel

# " g Call today for our exclusive

compact disc sampler and free catalog!
1-800-638-0243 .
1-301-459-8000 ""@ \
FAX 1-301-731-0323 \ .
Let over 43 years of experience work for you. ™ -l
Distributors of Distinction Since 1946.

4901 Forbes Blvd. Lanham, Md. 20706

CASSETTE SINGLE
SPECIALISTS
OVER 2,000
TITLES

IN

STOCK

SAME DAY
SERVICE
ORDER

BY 3 PM

o SPECIAL PRICES & OFFERS ON NEW
RELEASE/CURRENT CD’S/CASSETTES
LOW, LOW PRICES

* MAJOR & INDEPENDENT LABELS IN STOCK

* INCREDIBLE WEEKLY SPECIALS - ALL CD,
LP, 12", CASSETTES

» WE SPECIALIZE IN NEW STORE OPENINGS - CD, LP,
12", CASSETTE INVENTORY

e OUR SALES STAFF CATERS TO YOUR STORE

NEEDS WITH PERSONAL COURTEOUS SERVICE

UNIQUE MUSIC CORP.

Blockhuster Grows Big And Profitable

Third-Quarter Revenues, Sales Post Healthy Gains

B BY DON JEFFREY

NEW YORK—As Blockbuster En-
tertainment Corp. continues to ex-
pand its chain of video stores, the
company reports healthy third-
quarter increases of 46% in net
profit and 55% in company reve-
nues.

For the three-month period that
ended Sept. 30, Fort Lauderdale,
Fla.-based Blockbuster posted net
income of $19.1 million on company
revenues of $165.3 million.

Systemwide revenues, a mea-
sure of store revenues from fran-
chised as well as company-owned
outlets, jumped 75.5% to $300.9

million.

At the end of the quarter, there
were 1,476 Blockbuster stores
open, 750 company-owned and 726
franchised. That compares with
942 stores, 521 company-owned
and 421 franchised, at the close of
last year’s third quarter.

The company’s same-store sales,
which take into account only those
outlets open at least one year,
were also up significantly. For the
12-month period that ended Sept.
30, same-store sales rose 7%. A
Blockbuster spokesman says aver-
age monthly revenues for a compa-
ny-owned store are $70,010.

Miriam Meglan, partner in the

New Orleans investment firm
Johnson, Rice & Co., says that the
financial results are in the range
projected by analysts. She adds
that the company is expected to
meet its expansion targets for the
rest of the year.

For the first nine months of this
year, Blockbuster had net earn-
ings of $47.4 million on revenues of
$453.4 million, both 66% increases.
Systemwide sales surged 88.4% to
$815 million.

The company’s stock has been
trading recently in the middle of
its 52-week price range. At press
time, shares closed at $19.125
each.

RETAIL TRACK

(Continued from page 50)

cism of the American marketplace
is a universal that relates to all
sorts of businesses.

The fact is that the level of ser-
vice the consumer can expect to-
day—at a music or video store, a
gas station, a restaurant, or any
other kind of establishment—has
deteriorated greatly from what
could be expected a couple of de-
cades ago. As Glen is so fond of say-
ing, good customer service is more
the exception than the norm, to the
point where good service can startle
a shopper.

HE WROTE THE BOOK: Now
Glen—whose résumé includes con-
sulting stints with Dayton Hudson
Corp., Melville Corp., Sears, The
Gap, The May Company, and Pari-
sian—has put his thoughts in writ-
ing. His first book, titled “It's Not
My Department” and published by
William Morrow and Company, was
released in October. Glen says his
clients had been encouraging him to
do a book for years, but the ball
didn’t get rolling until two-and-a-
half years ago, when Waldenbooks
CEO Harry Hoffman put the con-
sultant and the publisher together.
The subtitle for this tome, which is
being offered as an alternate selec-
tion in the Book-Of-The-Month Club
and a main selection of the Macmil-
lan Executive Book Club, is “How
To Get The Service You Want, Ex-

We Urge You To Indulge.

When it comes servicing our customers,
we believe there is no limit to what we
should provide.

Our November Catalog alone, a virtual
wholesaler's Phonolog, includes a double
Telarc CD, two BMG Cassettes, a Christmas
Catalog, and a 40-page WEA supplement.

And that's just the extras. We offer same-
day shipping around the world, overnight
delivery nationwide, and a sales force with

an average of 25 years experience.
LET US INDULGE YOU! GIVE US A CALL!

(215) 426 3333 1 800 523 0834

THE MUSIC INDUSTRY
STANDARD

FAX (215) 426 2667

Universal One Stop 2055 Richmond Street Phila., PA 19125

actly The Way You Want It.”

As that subtitle indicates, this
book takes a different slant than
the one Glen employs when he
speaks to retailers. Rather than tell-
ing the store operator how to give
better service, the book assumes
that the consumer will generally be
accorded shabby treatment. More
than half of it, therefore, tells con-
sumers how to steer service provid-
ers into delivering satisfaction.

The focus is by no means confined
to retail stores. Glen focuses on im-
portant institutions such as hospi-
tals and schools, and he devotes a
lot of attention to ways to wrangle
desirable service from hotels—
knowledge a lot of us could have
used at the Fontainebleau Hilton
during that 87 NARM (by the end
of the confab, it was better known
as Hotel Hell).

Glen tells Retail Track that
there’s a reason he targeted con-
sumers in his book debut. “I think
the revolution will come from the
consumers. If customers do revolt,
then automatically the service pro-
viders will change.”

Why has service in the U.S. de-
clined so much? “I guess like every-
thing else, we got too fat, too rich,
and too careless. [ABC news an-
chor] Peter Jennings says the last
great thing America did was go to
the moon; that was 20 years ago. I
think the reason [service] isn’t there
is because nobody demands it,”
says Glen.

To mobilize those demands, Glen
is embarking on a national publicity
tour that will find him on Joan Riv-

ers’ show, on CNN, and on talk
shows in 20 cities. Glen says he’ll be
on the stump because ‘“the fact is
I'm not known to the public. I'm go-
ing to try to get the TV hosts to go
shopping and get insulted with me.”

MISSING FROM Glen’s book is
even a single reference to the bad
shopping experiences he discovered
in music and video stores during the
past four years. ‘““Maybe there
weren't any that stood out as excep-
tional stories,” Glen muses.

Still, his book is about to become
part of the curriculum at Camelot.
Glen sent a copy to Camelot senior
VP Larry Mundorf, and Mundorf,
in turn, has decided to buy a copy
for each of his store managers.

Glen already has his mind set on
the next book, and he vows this time
to target service providers more
than he did in “It’'s Not My Depart-
ment.” Says he, ‘“The next book has
to be about doing things right, be-
cause believe me, no one is doing
things right.”

It's Qur Service
That Makes The Difference!

**EXPORT ® IMPORT* %
SPECIALIST

O’
ﬁ“‘-““ Record Labels, Publishers,
Distributors

ROAD TO ASIA

@ Expose your music catalog to ASIA,
thru #1 importer in this country. All
types and style of music considered.

8 Hottest & Latest Hits Imports

from European Countries.
AVAILABLE NOW!!
@ 246 N. Western Ave.
«%e® Los Angeles, CA 90004
e (213) 464-1323/4681/4867
1-800-526-5578
FAX: (213) 464-4728/1916

VINDOLS

Music Merchandisers

We sell it ALL!
ACIDC to Zappa. . . Bach to Zamfir
Compact Discs to Cassette Singhes!

9% fill on 90% of your orders!
Box-lot prices!
Same day shipping!

Weekly new release mailer!
Professional Advice » Personal Service
Competitive Pricing!
Guaranteed initial orders for
all mew customers!
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EBY JIt [ IESSMAN

NEW Y( 'K—Black Top Records
has the l ' 2s and is bringing them
to retail - time.

To hel elebrate its 10th anni-
versary, 1e New Orleans label
has a nat | nal retail promotion un-
der way  tering on a ‘“Black Top
Blues-A- ma” budget sampler.

The 72 ' nute item, $9.98 on CD
and $5.!  on cassette, has 21
tracks fe * 1ring current and cata-
log artis :, including the Neville
Brothers [ uckwheat Zydeco, An-
son Func " burgh & the Rockets,
Hubert { 1 nlin, and Bobby Rad-
cliff.

Witha [l flight of point-of-pur-
chase ma ials, including posters,
flats, fli ‘inserts, and in-store
play copi , Black Top has target-
ed the r il chains Tower Re-
cords, H - nony House, Nobody
Beats the¢ iz, Rose Records, and
Sound W -ehouse, as well as a
number o independent merchants.

The la is holding a display
contest v itnin each chain, which
will awar | zash prizes, with win-
ners ther />mpeting for a grand-
prize trip © a Black Top Blues-A-
Rama cor ‘ert.

Distrib “ors also received an in-
centive d nl, which offered a 10%
discount « 11 featured titles.

The mo thlong campaign, which
national t i keting director Mindy
Giles says '« Black Top’s first ‘“tra-
ditional” wnmotion, ended in mid-
October.

“The yel has come on so
strongly his year, with so many
accolade: for our records from
critics anc the blues societies, that
it was im_prtant to take note and
celebrate sur 10th anniversary,”
says Giles fihe adds that the bud-
get sampl r. the promotion’s “cen-
terpiece,” eifectively shows Black
Top’s gro' th over the last decade.

“Earl K nz, Snooks Eaglin, and

James ‘T wunderbird’ Davis are
legendary artists who hadn’t put
out recor ls in a long time, and
Black Toj brought them back to
headline giatus,”” says Giles.
‘ ‘Blues-A Hama’ showcases these
pantheon nrtists as well as the
younger : rtists in the field, like
Anson anc Hobby Radeliff.”

The sarm sl2r promotion also rep-
resents a move at Black Top for
greater e jposure, according to
president fauman Scott.

“We’ve pust been kind of there,
doing recc *ds we liked for a long
time and ot pushing them in a
business s ; of way,” says Scott.

re

u

iﬁ
That s what you'll get
wher you advertise in

ACTIONNART

the E lllboard Classified.
Call 1>l free (800) 223-
7524 NY residents dial
(212) 536-5174.

-

|
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“Two years ago we decided to see
if we could make a little business
out of it and generate the money to
do better things for us and our art-
ists.”

Specifically, Black Top in-
creased its release schedule to a
dozen or so albums a year, up from
a total of 15 releases in its first six
years, with 22 put out in the last
two.

“We could make 40 records a
year. Or [we could] develop our
roster by putting out a certain
number every year and maintain-

ing label quality and continuity—
and developing the people we
have,” Scott continues. The latter
option is the tack taken by Black
Top, and Scott is looking at height-
ening the label’s publicity and
market presence in achieving a
higher profile.

Giles notes that a “Tower Tri-
bune’’ advertorial, based on cover-
age in the chain’s in-store Pulse!
publication, is being distributed
this month to 27 alternative and
college newspapers in Tower mar-
kets. Additionally, full-page ads

have been placed in various blues
society newsletters and distribu-
tor catalogs.

Although the sampler campaign
will soon run its course, the label
plans to continue promotional ef-
forts with other releases. For in-
stance, the November release of
the third and fourth volumes of
Black Top’s “Blues-A-Rama’’ con-
cert albums will receive such a
boost.

Meanwhile, the Blues-A-Rama
concerts—multi-Black-Top-artist
affairs lasting up to eight hours—

k Top Aims To Give Retailers The Blues—Via CD Sampler

will for the first time be staged
outside the regular New Orleans
Jazz Festival setting.

Scott says that the entertain-
ment marketing division of the
DMB&B ad agency has been hired
to coordinate Blues-A-Rama con-
certs in Los Angeles, Chicago, and
New York.

“If we up our profile, sales will
do better,” he says, noting that
while blues albums generally sell
in the 5,000-25,000-unit range,
many Black Top titles sell between
15,000 and 20,000 units.

RELIX

The Original Alternative Music Magazine

Since 1974

How many products do you have in your store
that are 100% guaranteed, fully returnable with zo return charges,
no authorization numbers needed, returns accepted up to

one year of invoice date, and free shipping?

Not many!!

Your cost is 25% off cover price.
Cover price of our Christmas issue is $4.50.
Regular issues as of 1/1/91 are $3.50.

* Minimum order is 25 copies C.0.D.—

for credit of unsold copies just cut off the logo
on the front cover and mail it to us.

Distributors — Call for your special deal!

aember of

NAIRD

Fax

Phone 718-258-0009
718-692-4345

Relix magazine, a magazine for your customers — why not try us?

50 75

|

B
: OK! I'll try the next issue of Relix!

: Store name: o

l Address

| - _

: City, State, Zip N -

| Your Name:

| Phone# - B

|

| Circle number of magazines wanted: 25 35

: more?

L Relix Magazine ¢ P.O. Box 94 ¢ Brooklyn, NY 11229
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1991

International

Winter Consumer
® Electronics Show®

Thursday, January 10
through Sunday,
January 13, 1991

Las Vegas, Nevada USA

Pre-register

and Save $30!

The Consumer Electronics Shows are

sponsored and produced by the
Electronic Industries Association %
Consumer Electronics Group.

I-L-----.---

Winter CES is where you’ll
find the hits. Tune in to solid
gold this January —and turn
on the customers. 1,300
exhibits. 100 product
categories. Sound out
the suppliers at Winter
CES — and make your
cash registers sing.

BAWINTER CES

Register me right away! 154

To obtain your badge by mail, we must receive this form no later than December 14, 1990. Be sure to
attach your business card. If we receive this form after December 14 but before December 21, you may pick up
your badge on-site at the “Advance Registration Pick-Up” Desk in the Main Registration Area of the Las Vegas
Convention Center. Two forms of 1.D. will be required. Forms received after December 21 will not be processed.
Please register on-site after paying the $30 fee. To register more than one qualified individual, duplicate this form
and attach a business card for each individual.

Please mail this form to the following address: Consumer Elgctronics Shows, % CompuSystems, Inc., P.0.
Box 6579, Broadview, lllinois 60153-6579.

You will receive your badge within 6 weeks. Complete Show information, including a housing form, will be
sent separately. Please do not pre-register, if you have already done so.

bbby e e

Please check only one
badge category:

*NAME —FIRST MI LAST s
| ]
| ! : I l L : | I | l ‘ l ' l l | l l l J—l 2 [ Distributer
CO“TPANF \ | i I u l l ] || P I l_L l 3 [J Dept./Chain Store Buyer
LDDRESS l I L s 4 [ Prem/Catalog Buyer
O I N i
CITY STATE ZIP CODE 6 [ Manufacturer

I L l : i | | ﬁ | !'#i L) L 7 [ Institutional Buyer

TOWER HELPS WITH FAIR

(Continued from page 50)

Black 2 Strong’s use of profanity,
while the group claims the motive
was censorship due to the political
nature of the song (Billboard, Nov.
3).

Mayor David Dinkins recog-
nized the CCOB’s efforts by pro-
claiming Oct. 14 the ““Concerned
Citizens of Broadway Village Art
Day.”

The street was closed to traffic,
allowing area merchants and tem-
porary tenants to set up 200
booths, which sold jewelry, art,
and food. Among the booths was a
non-profit section, which included
organizations such as Greenpeace,
Amnesty International, the AIDS
Quilt Project, and the Manhattan
Center For Living.

‘We’re working on a
better way of life’

The arts referred to in Village
Art Day included the arts of paint-
ing, sculpture, music, and aware-
ness, says Hedi Kim, Tower’s re-
gional assistant. In addition to
housing non-profit groups among
the booths, Tower displayed the
world flag for peace on the side of
its building, and spread the word
about the Rock The Vote cam-
paign.

Besides the street fair, recent
efforts by the CCOB have included
work with City Hall to restrict ped-
dling on Broadway to free up the
sidewalks for business patrons
and normal traffic.

Another accomplishment has
been a tree-planting program,
which to date has placed more than
38 trees along Broadway between
Eighth Street and Houston Street.

“The [street fair] has made peo-
ple aware of the issues,” says one
CCOB member. “We have lobbied
for and received foot patrol police
officers. This lets people know
they have power to take back their
neighborhood. And if we don’t get
more police, we will hire our own
security.”

Moreover, the organization
plans to hire a cleanup crew to pick
up where city services leave off.

The neighborhood surrounding
the Tower outlet has a long history
of ups and downs. In the 1930’s, it
gave birth to the expression “Bow-
ery bum,” referring to the home-
less who, to this day, live on the
streets and in the many flop
houses located in the area.

But in the late 1970’s Broadway
experienced a revival, which many
credit to the opening of the Tower
store. The 33,000-square-foot store
serves as an anchor, drawing tens
of thousands of shoppers daily to
the area. Other retailers capital-
ized on Tower’s drawing power by
lining the Broadway corridor with
shops, making the street one of the
premier shopping areas in the city.

COUNTRY PHONE/TELEX Last four digits of 11 ) Adv./Midg./PR/C
*NOTE: These lines will be abbreviated to 21 characters on your badge. your Social Security 12 (] Financial Market Analyst

Social Security number is for CES internal use only Number (for internal
use only)

For the trade only. No ene under 18 years ot age will be admitted. Over-the-counter sales are not permitted. Badge replacemant tee— $30.00
For exhibit sales information please call (202) 457-8700.

ACTIONAMART

The results are fast. The
reach is vast. And the call is
free! To place a Bitllboard
Classified ad, call Jeff
Serrette at (800) 223-7524.
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ALBUM
RELEASES

The following configuration ab-
breviations are used: CD—com-
pact disc; CA—cassette; LP—uvi-
nyl album; EP—extended play.
List price noted when available.
Multiple records and/or tapes
in a set appear within parenthe-
ses following the manufacturer
number.

POP/ROCK

THE ADVENTURES OF STEVIE V
Adventures Of Stevie V

CD PolyGram 848010-2
CA 848010-4
LP 848010-1

ATTIC BLACK

CD Dee Vee Records 846998-2
CA 846998-4

LP 846998-1

ART OF NOISE
Ambient Collection

CD PolyGram 843403-2

CA 843403-4

BLITZPEER

Blitzpeer Live

CD Epic EK-46943
CAET-46943

ANNE RICHMOND BOSTON
The Big House Of Time

CD DB DB-100/$13.98
CA DB-100/$8.98
LP DB-100/%8 98

DANIELLE DAX

Blast The Human Flower
CD Sire 2-26126

CA 4-26126

CATHY DENNIS
Move To This

CD PolyGram 847267-2
CA 847267-4
LP 847267-1

GANG OF FOUR
A Brief History Of The Twentieth
Century

CD Warner Bros. 2-26448
CA 4-26448

PETER HAMMILL
Room Temperature

CD Enigma 2-73591
CA 4-73591

THE HIGH
Somewhere Soon

CD PolyGram 828224-2
CA 828224-4

HOT TUNA

Pair A Dice Found
CD Epic EX-46831
CAET-46831

JULIO IGLESIAS
Starry Night

CD Columbia CK-46857
CA CT-46857

LP C-46857

KREATOR
Coma Of Souls
€D Epic EK-46971
CAET-46971
LPE-46971

MORRISSEY
Bona Drag

CD Reprise-Sire 2-26221
CA 4-26221

VAN MORRISON
Enlightenment

CD PolyGram 847100-2
CA 847100-4
LP 847100-1

THE POGUES
Hell's Ditch

CD Island 846999.2

CA 846999-4

LP 846999-1
SCORPIONS

Crazy World

CD PolyGram 846908-2
CA 846908-4

LP 846908-1
SHRIEKBACK

The Dancing Years
CD Istand 846356-2

CA 846356-4
TRASHCAN SINATRAS
Cake

CD PolyGram 828201-2
CA 828201-4

(Continued on next page)

Acclaim Entertainment
reports revenue rise
... see page 106

ORIGINAL SOUNDTRACK RECORDING

THE CIVIL WAR

: LSS A Film By Ken Burns

vy ‘.x‘g !

ORIGINAL SOUNDTRACK RECORDING [l

THE CIVIL WAR s,

«d '3

e - . Lo e WEGSEEW, : .. - e P A T A =
“...in which brave men died for principles great enough to found a nation on and simple enough to

set to music.”  Newsweek

The official soundtrack recording to the most popular
public television series ever broadcast—produced by

Ken Burns and John Colby.

* The debut broadcast of “The Civil War” the week of September 23rd scored an astounding break-
through for documentary filmmaking: the five-part series was seen by more than 40 million viewers.
National media attention for this television event resulted in a host of cover stories, and the companion
book to the series debuted on the New York Times Best Seller list at *3—an unheard-of phenomenon
for a $50 hardcover item.

* “The Civil War” features “Battle Hymn of the Republic”, “Dixie”, “When Johnny Comes Marching
Home”, “Shenandoah” and “Ashokan Farewell”, the haunting theme music of the series, plus
traditional American string band music, marches for brass band, gospel anthems, solo piano tunes and
more, plus a reading by Paul Roebling of one of the most moving love letters ever written.

* “The Civil War” CD booklet features an essay by Ken Burns and Ric Burns from their best-selling book,
plus period photography of battle sites and key historical figures.

“THE CIVIL WAR” WILL BE REBROADCAST in its entirety on most PBS

stations throughout the U.S. beginning on December 1st and continuing into early 1991.

Many stations are using the series as their flagship programming during their membership
drive period. Consult your local PBS station for further details. /‘

Available for the holidays on Elektra Nonesuch Compact Discs and Cassettes

<

Eiertca Nonesuch

© 1990 Elektro Entertainment, A Division of Warner Communicotions Inc. ©* A Time Warner Company.
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' ALBUM RELEASES

(Continued from preceding page)

VARIOUS ARTISTS
Rock The World

The T.J. Martell Foundation S
For Leukemia, Cancer and Aids Research

CD Columbia CK-46920
CA CT-46920

R&B

cordially invites you to the woveweNT e

CD Columbia CK-46894
7th Annual Music Industry
REGGIE CODRINGTON

CA CT-46894
LP C-46894
JAZZ/NEW AGE/INSTRUMENTAL
MONTY ALEXANDER, RAY BROWN,
Never Let You Go
€D TBA TBCD-253
CA TBC-253
DAVID CULLEN
Suspended Animation
€D Tali Tree TTCD-6013
CA TTC-6013
TED HOWE

HERB ELLIS
Paris Eyes
a u r a ov CD Tall Tree TTCD-6014
’ . ’ CA TTC-6014

Trio

THE HAROLD LAND/BLUE MITCHELL
QUINTET

Mapenzi

. €D Concord Jazz CCD-4044
CA CJ-44C
- u = OTTMAR LIEBERT
Poets & Angels

CD Higher Octave HOMCD-7030
CA HOMC-7030

] ]
ONE ALTERNATIVE
Shadows

CD Tall Tree TTCD-6012
CATTC-6012

BOB WILDER, KENNY DAVERN

]
Soprano Summit In Concert
€D Concord Jazz CCD-4029
’ CACJ-29-C

TOM ZE
Brazil Classics IV: The Best Of Tom Ze
CD Warner Bros.-Sire-Luaka Bop 2-26396

CA 4-26396
VARIOUS ARTISTS
A Jazzy Wonderland
: €D Columbia CK-46805
. CA CT-46805

per person SOUNDTRACKS
AVALON, Music From The Motion

Picture

Randy Newman

CD Reprise 2-26437

CA 4-26437

MEMPHIS BELLE, Original Soundtrack

Music Composed And Conducted By

George Fenton

CD Varese Sarabande VSD-5293

CA vSC-5293

WELCOME HOME, ROXY CARMICHAEL,

Original Soundtrack

Music Composed And Conducted By

Thomas Newman

CD Varese Sarabande VSD-5300

€A V5C-5300

WHITE PALACE, Original Soundtrack

Music Composed And Conducted By

George Fenton

€D Varese Sarabande VSD-5289

CA vSC-5289

CHRISTMAS MUSIC

VALERIU APAN AND MIAMON MILLER
Star Song, Christmas Carols With
Panflute And Violin

€D Dargason Music DMCD-109.

RSVP to:
Herb Linsky
(212) 247-4422

Honorary Chairpersons

Gene Mayer Debbie Gibson

Tennis Music CA DM-109
JOEMY WILSON
Gifts, Vol. lll, Christmas Music From

Around The World

€D Dargason Music DMCD-108
CA DM-108

VARIOUS ARTISTS
Acoustic Christmas
€D Columbia CK-46880

CA CT-46880

VARIOUS ARTISTS

A Tall Tree Christmas
CD Tall Tree TTCD-6016

T"TERY Y Y Y VS s — —

To get your company's new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

New Releases, Billboard, Suite 700, 9107
Wilshire Blvd., Beverly Hills, Calif. 30210.
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A Full-Spectrum Library of Highly Active

Titles Awaits the Avid Collector at Every

Marketing Tumn. Music Video Has Made
Great Leaps, but Has Yet to Hit Full Stride.

By CHRIS McGOWAN

curiosity to mainstream media configuration. Jumping

right along with it was the soon-to-be-vast field of “spe-
cial-interest” video (aka non-theatrical), which in 1990 is
now right at home in bookstores next to the hardcovers and
paperbacks, and in sporting goods stores beside the run-
ning shoes, fishing gear and cycling accessories. It is heavily
marketed through catalogs and direct mail, and is gradually
capturing long-deserved shelf space in video stores. The
VCR is in most households, and no one finds it the least un-
usual to find tapes on sale in the strangest places.

So successful is the area of special-interest video, that it

accounted for 20 of the top 30 best-
sellers in Billboard's year-end Top Vid-
eocassette Sales chart for 1989 (which
covered the period Nov, 19, 1988
through Nov. 11, 1989). Fitness (six),
music video (eight) and Playboy (three)
accounted for most of those 20 non-
theatrical chartbusters. Six-figure unit
sales became a common occurrence for
hit non-theatrical titles.

Also strong were sports tapes (in-
structional and spectator), documenta-
ries and PBS-style series. In the latter
area, the six-tape series '“Joseph Camp-
bell And The Power Of Myth" (Mystic
Fire Video) and the 14-part “Cosmos”
series (Turner Home Entertainment)
both helped to broaden the program-
ming mix over the last two years. And
with the debut of PBS Video (distribut-

ed by Pacific Arts) in September, releases of this kind
should become both commonplace and may prove very
profitable.

This year also saw the explosive success of three music
video titles from New Kids On The Block, who to date have
sold over 3.5 million total units of their three CMV titles, ac-
cording to the label. In the burgeoning genre of music video,
it is now quite reasonable to expect 100,000-unit sales of a
supergroup, not too farfetched to hope for 400,000-unit
sales of a megatitle (by Bruce Springsteen or U2, for exam- -
ple), and within the realm of possibility to achieve seven fig-
ures with a phenomenon (aka Michael Jackson in the '80s
or New Kids On The Block in 1990).

Debbie Newman, VP of programming and marketing for
CMV, terms the New Kids ‘‘a phenomenon and certainly not
representative,” but she feels that music video as a whole
has made great strides. “There is better timing with album
product, more aggressive release schedules ard a better
consciousness of music video as an extension of the music

(Continued on page S-4)

» In the '80s, home video took a giant leap from high-end

CLOCKWISE FROM TOP LEFT: Ted Danson in “Help Save
Planet Earth” (MCA); Robert Bly and Bill Moyers in “A
Gathering Of Men” (Mystic Fire); ““The Mahabharata” (Pa-
rabola); “Elvis: Vol. 1—Center Stage” (Buena Vista);
BACKGROUND: Raoni, Megkronite Indian chief, painted in
“Raoni: The Fight For The Amazon” (Mystic Fire).




By CHRIS McGOWAN

(All titles are listed below by label in alphabetical order.)
CURRENT AND NEW:

“That's Action!” (AIP Home Video). $79.95.

“Baseball Classics, Vol. 1: The 1952 And 1953 World Se-
ries" (BMG Video/Worldwide Entertainment Marketing).
$14.98.

“Baseball Classics, Vol. 2: The 1954 World Series” (BMG
Video/Woridwide Entertainment Marketing). $14.98.

“History Of The NBA" (CBS/Fox Video). $19.95. Hosted by

S
S
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“Bodies In Motion" (Jeito Concepts. Inc.). $14.95.

“Lester Horton Technique: The Warm-Up" (Kultur Video).
$29.95. A dance training tape from a legendary teacher.

“Wayne Gretsky: Above And Beyond” (LIVE Home Video).
$19.95.

“The History Of The PGA Tour” (LIVE Home Video). $19.95.

“Help Save Planet Earth” (MCA Home Video). $14.95. Ted
Danson, Whoopi Goldberg, Jamie Lee Curtis and others show
how each of us can help preserve the environment.

“Heather Locklear Presents Your Personal Workout”" (MCA
Home Video). $19.95. Sponsored by Bally’s Health & Tennis

Corp.

“Model Railroading"’
(MNTEX Ent.). $9.95.

“Movie Magic”’
(MNTEX Ent.). $9.95.

‘‘Monster Sharks"
(MNTEX Ent.). $9.95.

“Travelview: Acapulco”
(Maier Group). $14.95.
This is one of 33 “Travel-
view" titles, each $14.95.

“Persona Video Maga-
zine" (Majestic Publish-
ing). $4.95. New video
magazine focuses on ce-
lebrities and will be avail-
able on supermarket,
drugstore and conve-
nience store racks.

“Gift Of The Whales”
(Miramar Productions).
$19.98. Children's story
incorporates specatular
nature footage.

“Eros, Love & Lies”
(Mystic Fire Video).
$29.95. Lectures, semi-

(Continued on page S-10)

former Los Angeles Lakers coach Pat Riley.

“The Best Of U.S. Open Tennis: 1980-1990" (CBS/Fox Vid-
e0). $19.95.

“Summer Slam 90" (Coliseum Video). $39.95. More WWF
wrestling mania.

“WWF’'s Hottest Matches” (Coliseum Video).

“Rod Morgenstein: Putting It all Together” (DCi Music Video).
$39.95. Winger drummer explains his musical moves in this
instructional title, one of six drumming videos from DCI.

“College Football Funnies” (ESPN Home Video). $9.95. Dis-
tributed by Forward Marketing.

“College Hoops Bloops” (ESPN Home Video). $9.95.

“ESPN's Blooper Awards" (ESPN Home Video). $9.95. Chris
Berman presents his favorite sports bloopers.

“Uttimate Super Thrills” (ESPN Home Video). $9.95. A haif-
hour music video that explores daredevil sports.

“Save The Earth” (Fast Forward Video). $19.95.

“Bogie: The Last Hero (Fries Home Video). $14.95.

“Cosmopolitan Tonetics: Beginner's Workout” (Goodtimes
Home Video). $9.95.

“Cosmopolitan Tonetics: Tummy-Toning Workout” (Good-
times Home Video). $9.95.

“Popular Mechanics: The 15 Greatest Stock-Car Finishes”
(Goodtimes Home Video). $9.95.

“Popular Mechanics: Hollywood's Greatest Car-Chase
Scenes” (Goodtimes Home Video). $9.95.

“Common Threads: Stories From The Quilt” (HBO Video).
$25.00. With narration by Dustin Hoffman and music by Bobby
McFerrin.

“The Roseanne Barr Show” (HBO Video). $14.99.

*The Secrets Of EuroMassage” (HBO Video). $29.99.

“Sam Kinison Live" (HBO Video). $14.99.

“Playboy 1991 Playmate Video Calendar” (HBO Video).
$19.99.

“Titian” (Home Vision). $39.95. Video biography showcases
the 16th-century painter.

“Costakis The Collector” (Home Vision). $39.95. The incred-
ible art collection of George Costakis.

“Frederick Law Olmsted” (Home Vision). $39.95. Video pro-
file looks at the life of the landscape artist who created New
York's Central Park.

“Cyd Charisse Easy Energy Shape-Up” (J2 Communica-
tions). $19.95.

“BabyVision” (J2 Communications). Two volumes, $14.95
each; extended version combining two volumes, $19.95. For
ages nine months to three years.

“Tricks Of The Trade” (J2 Communications). $19.95. Mas-
ter chefs give 60- to 90-second tips.

(All titles are listed below
by label in alphabetical or-
der.)

CURRENT AND NEW:

“Boogie Down Produc-
tions: Live In New York"
(BMG Video). $16.98.

*‘Stop The Violence
Movement” (BMG Video).

$14.98.

‘‘Whodini: Greatest
Hits"" (BMG Video).
$16.98.

“Bruce Hornsby & The
Range: A Night On The
Town'' (BMG Video).
$19.98.

“Leonard Matlin's Mov-
ie Memories, Vol, 1:
1940s Music Machine”
(BMG Video). $16.98.

“Leonard Matlin’s Mov-
ie Memories, Vol. 2: Sing-
ing Stars Of The Swing Era” (BMG Video). $16.98.

“Leonard Matlin’s Movie Memories, Vol. 3: Big Band Swing”
(BMG Video). $16.98.

“Leonard Matlin's Movie Memories, Vol. 4: Harlem High-
lights” (BMG Video). $16.98.

“The Best Of Word Up" (BMG Video/Worldwide Entertain-
ment Marketing). $16.98.

“Rap And R&B Video Magazine (BMG Video/Worldwide En-

tertainment Marketing). $16.98.

“The Highwaymen Live, Featuring Johnny Cash, Wiilie Nel-
son, Kris Kristofferson and Waylon Jennings" (CBS Music Vid-
eo0. $19.98.

"“George Michaels" (CBS Music Video). $19.98.

“Aerosmith: The Making Of Pump"” (CBS Music Video).
$19.98.

“Charlie Daniels: Homefolks & Highways” (Cabin Fever En-
tertainment). $19.95.

“Smithereens 10" (Capitol Video). $19.98.

‘M.C. Hammer: Hammer Time"” (Capitol Video). $19.98.

“Moscow Peace Festival, Vols. 1 & 2" (Elektra Entertain-
ment). $24.98 each. Stars Ozzy Osbourne, Bon Jovi, Scorpions
and many more.

“Do It A Cappella” (Elektra Entertainment). Price TBA.

"“Mefistofele'” (Home Vision). $49.95. A San Francisco Opera
production featuring bass-baritone Samuel Ramey.

“Il Ritorno d'Ulisse In Patria” (Home Vision). $49.95. Monte-
verdi's epic opera is adapted by Hans Werner Henze and pro-
duced by Michael Hampe.

“Khovanshchina” (Home Vision). $49.95. The Vienna State
Opera performs the Mussorgsky opera.

“Cinderella” (Pioneer Artists). Laserdisc, $39.95. Rudolph
Nureyev reworks ballet of the fairy tale.

“Jazz At The Smithsonian: Alberta Hunter” (Kultur Video).
$29.95.

“Jazz At The Smithsonian: Benny Carter” (Kultur Video).
$29.95.

“World's Young Ballet” (Kultur Video). $29.95.

“*Jazz At The Smithsonian: Art Farmer"” (Kultur Video).
$29.95.

“*Jazz At The Smithsonian: Mel Lewis" (Kultur Video).
$29.95.

“Horton Dance Method” (Kuitur Video). $29.95.

“High Fidelity: Adventures Of the Guarneri String Quartet”
(New Yorker Films). $39.95.

“Die Entfuhrung” (Pioneer Artists). Laserdisc, $39.95. Mo-
zart opera stars Deon van der Walt and Inge Nielson.

“Frankie Goes To Hollywood" (Pioneer Artists). Laserdisc,
$24.95.

“The Huberman Festival, Vol. 1" (Pioneer Artists). Laserdisc,
$29.95. Features Itzhak Perlman, Pinchas Zukerman and Zu-
bin Mehta.

“Motown Time Capsule: The 60's"” (Pioneer Artists). Laser-
disc, $29.95. Stars the Supremes, Four Tops, the Miracles and
the Temptations.

“Roger Waters: The Wall” (PolyGram Music Video). VHS
$19.98; laserdisc $29.95.

“Taylor Dayne™ (6 West Home Video). Title, date, prlce TBA.

“Alan Jackson” (6 West Home Video). Title, date, price TBA.

. . “Miles In Paris” (Warner Re-
prise Video). $19.98. Stars leg-
endary jazz trumpeter Miles Da-
vis.

“Laurie Anderson: Collected
Videos” (Warner Reprise Video).
$19.98.

“Peer In My Beer And Other
Great Country Videos” (Warner
Reprise Video). $16.98. Features
Randy Travis, KD Lang, Dwight
Yoakam and others.

‘*Jane’'s Addiction: Gift"”
(Warner Reprise Video). $19.98.

“The Four Faces Of Eric Clap-
ton” (Warner Reprise Video).
$19.98.

“Gwar: Live From Antarctica”
(Warner Reprise Video). Price
TBA.

“Completely Country” (Warner
Reprise Video). $16.98. Various
artists.

NOVEMBER-DECEMBER

“INXS Greatest Video Hits
1980-1990" (A*Vision).
$19.98.

*Debbie Gibson: Live Around
The World'' (A*Vision). Title,
$19.98.

“Phil Collins: Seriously Live”
(A*Vision). Title, $19.98.

“Michel'le” (Atco). Title TBA, $14.98.

“Sweet Sensation” {Atco). Title TBA, $14.98.

“Enuff Z'Nuff” (Atco). Title TBA, $14.98.

“New Kids On The Biock: New Kid In Class” (CBS Music Vid-
e0). $9.98. Animated.

“New Kids On The Block: Sheik Of My Dreams’ (CBS Music
Video). $9.98. Animated.

(Continued on page S-8)
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Perfection in Music Videos.

%

| /(l//(////’/’{l ///
¥ T / lo '///Z’_//

We congratulate the winners of the
19€0 Billboard Tanqueray Sterling Music Video Awards.

Tanqueray Sterling. Vodka.
- Perfection in a Vodka:

a, and 50% Alc/Vol 80° and 100°), 100% Grain Neutral Spirits. © 1990 Schieflelin & Somarset Ca.. New York. 4.
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business, marketed by people who
are marketing those artists in other
configurations.

“We're starting to develop a bit
of a collector mentality among the
consumers, and the pricing is af-
fordable. You can buy music videos
predominantly under $20 and
even lower than that.”” And that
“collector mentality” is applying to
other areas of special interest as
well.

“I think the special-interest mar-
ket is very healthy,” says Richard
Kelly, president of the Stamford,
Conn.-based research firm Cam-
bridge Associates. Last March, Kel-
ly spoke at an ITA seminar in Palm
Springs and predicted sales of 67
million units in 1990 ($650 mil-
lion in revenue) and 75 million in
1991 ($700 million in revenue) in
the special-interest market (Bill-
board, March 31, '90). Those fig-

[Fornotiondl ures would contrast with sales of

52 million units in 1989 ($545
million) and would fit into anticipat-
ed overall home video sales of 217
million units for '90 and 245 mil-
lion for '91, according to Kelly.
Looking back at his prognosis, Kel-
ly now comments, “| think those
forecasts will be equalled or ex-
ceeded. The market is progressing
at a rate equal to or slightly better
than what we predicted.”

Jerilyn Kessel, an independent
marketing consultant based in Los
Angeles, sees kidvid, sports, exer- 5
cise, music, magazine, and per-
forming arts videos as the biggest
growth areas at the moment. One
of Kessel's clients is *“Persona Vid-
eo Magazine,” a monthly celebrity-
oriented video magazine put out by
Majestic Video Publishing. “It will
be sold next to TV Guide and Peo-
ple at grocery store checkout
stands,” says Kessel. “Video is ap-
plicable to all sorts of program ma-
terial, and it's starting to be distrib-
L Mstructional uted according to its narrowcasting

appeal. Special-interest video has
& =] [
BHAFE.. .. yonr fistisre

gotten over the hump—the homog-
enous perception that this is a vid-
eocassette, like a sub-category of

Make The 90's Your Decade movie cassettes. Now people are
. e 3 : getting more into the segmented
with GENESIS" . . the video appeal of the subject matter,
g whose distribution vehicle just hap-

cassette you can customize B St ey
to meets your needs. Special-interest titles continue to

be marketed in every way possible,
with distribution paths newly

» Enhanced label area +» Unigue design -
« Anti-theft security strip * Your logo blazed for.each partugular type 9f
4 = programming. According to Kelly's
» Direct printing * Colors N | predictions, video stores will ac-
* 9 patents, 12 patents pend. - Holograms 88 | count for 31% of special-interest
& | sales this year, direct response for t
We can manufacture a ™ | another 31% (an increase from
— P ™ 27% in 1989), mass merchants
GENESIS' T-0 to meet your 8 | for roughly 16%, supermarkets for
app|ication. 5%, and other distribution chan- .

nels for 17 %.

For more information Bookstores have increased their
please call 800/462-4165 commitment to home video over
Fax: 207/283-9138 =~ | the last few years. Waldenbooks
carries videos in 1,150 of its out-

lets, according to Brian Curtis,
| manager of the web's video divi-
i ' sion. Most of these stores carry
300-400 video tities, while the big-
gest carry as many as 1,000 titles.
About 750 outlets feature video
monitors. “In general, sales are up
(Continued on page S-6)
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“Stop, hammer time”

—~M.C. Hammer

Brought to you by

MUSIC TELEVISION®

€ 7990 MTV Networks. All rights reserved.
971989 Lyrics courtesy of Bust I Publishing
and Stone City Music, All righ s reserved.
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Take it off and keep it off with JANE
FONDAS LEAN ROUTINE—a unique
new approach to fitness and nutrition.
New LEAN ROUTINE features the
latest interval training with low
impact/high energy aerobics. ..20-
40- or 60-minute segments for every
Sitness level Exciting new music. And
innovative exercise/dance choreography.
Plus, a special 15 minute segment on
nultrition, fat-burning, and lifelong
weight conirol!

GET FIT GET FONDA.

JANE FONDAS LEAN ROUTINE.

A Biitboard Spotlight
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about 25% over last year,” says
Curtis.

“Exercise is the best category by
far, and sports is doing OK, with
golf being our best sports genre
day in and day out. We're doing
pretty well with travel, and we re-
cently put in about 20 travel titles
in 200 of our stores. We haven’t
done well with cooking in the past,
and we're not carrying any cooking
titles right now.”

In 1989, “Shirley MacLaine’s In-
ner Workout”’ was Waldebooks’ No.
3 overall best-seller in units sold
(following *Batman’’ and “The Wiz-
ard Of Oz,” but ahead of “Bambi"”
and “Who Framed Roger Rabbit™)
and the chain's No. 1 special-inter-
est title. “She went on TV and pro-
moted it, and did a four-minute
trailer for our monitor program,”
says Curtis about MacLaine.

In 1990, to date, the top seven
special-interest titles (in units sold)
at Waldenbooks have been, respec-
tively: “Callanetics,” ‘‘Beginning
Callanetics,” ‘“Kathy Smith’s Fat
Burning Workout,” ‘Jane Fonda's
Light Aerobic Workout,” *Jane
Fonda's Complete Workout,” “An-
gela Lansbury: Positive Moves,"”
and “Cosmos.”

The “Cosmos" series, hosted by
astronomer Carl Sagan, is sold
both in individual titles at $19.99
each or in a gift set that includes
seven volumes (with two titles per
volume) at $200. “In dollar value,
‘Cosmos' is our best-selling special-
interest title,” says Curtis. The
Turner series has benefitted from
frequent advertising on the Turner
cable networks, and those ads usu-
ally tag Waldenbooks at the end as
a place to find the videos.

In terms of preferred price
points, he adds, “It depends on the
title. We likethem at $14 and $19,
but $29 is fine if it's called for. All
we ask is that labels look at the
competition, the quality of the tape,
and the person who's going to buy
it. And if a video is based on a book,
we look to see if it's a true compan-
ion piece, if there is something that
is added to the book."”

One label that does very well in
both bookstores and direct mail is
Mystic Fire Video, whose “Joseph
Campbell And The Power Of Myth”
series (released in conjunction with
Parabola magazine) has sold some
200,000 total units over the last
two years, in part due to massive
exposure gained from repeated
PBS airings of the Campbell pro-
grams, which look at common
themes in myth, art and folklore
from around the world.

The “Power Of Myth” tapes have
proven to be as evergreen as a work-
out video by Fonda, Pinckney or
Smith, a commercial longevity mea-
sured not in months but in years.
“The Campbell series is still going at
a steady clip and not letting up,” says
Mystic Fire president Sheldon Roch-
lin.

Another Mystic Fire tape with long
legs is “'A Gathering Of Men, With Bill
Moyers And Robert Bly,” which also
aired on PBS and bowed in video
form in February. “‘It's close to
30,000 units and going strong,”
adds Rochlin. “We should hit 50,000

BILLBOARD NOVEMBER 10, 1990
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by Christmas. It just keeps building,
trom word of mouth, and from PBS
repeating the program.”

“Our biggest growth has been in
bookstores and in direct mait and cat-
alogs,” says Rochlin. “We're in video
stores too, but they're slow. We're
not really marketed by the major vid-
eo suppliers, and we're in only about
2,000 video stores in the U.S.”
Chains such as Blockbuster account
for several hundred of those outlets.
“But we're really trying hard to in-
crease our video store distribution.
We recently did a promotional mail-
ing to 20,000 stores of our catalog
and new releases.”

Mystic Fire has a large selection of
videos that explore drama, literature,
religion, experimental fiim and cultur-
al history. Its prices are “mostly at
$29.95, with a few things at $39.95.
| don’t see it coming down,” says
Rochlin. “People will buy the tapes
[at those prices] if it's something
they really want and there's nothing
else like it. We can't afford to go un-
der $19.95 at this point, not without
some real major distribution.”

While video retailers outside of
webs like Blockbuster and Tower may
not be wholeheartedly embracing
Mystic Fire's unique and sometimes
esoteric product, Rochlin is proving
that a small, low-overhead label can
do quite well indeed with specialized
fare, even without the surprisingly
outsized success of a ‘“‘Power Of
Myth"” series.

A small labe! with a more main-
stream selection in its catalog is J2
Communications, whose comedy
sports tape “Dorf On Golf,” starring
Tim Conway, has sold about
250,000 units, according to J2 pres-
ident Jim Jimirro. The label's four
“Mother Goose” titles have sold over
500,000 total units, he adds, while
the boxing tape “Champions Forev-
er” is nearing 100,000.

“We look for sales opportunities
for new tapes in three parts,” says Ji-
mirro. “One part is video stores, an-
other is mass merchants, and then
the third part is always different—it
is that special area that only works
for that particular tape. It might be
toy stores for ‘Mother Goose,’ or golf
pro shops for ‘Dorf,” and cooking
stores and restaurants for our ‘Chef
Paul Prudhomme’ tapes.

“It's impossible to quantify all the
ways you can pick up the phone and
see about making something hap-
pen.”

Direct mail of one sort or another
often fits into “the third part” for J2.
“I think when we're really soaring
with direct marketing, we do about
19% of our business in that, through
direct response on TV, catalogs, di-
rect mail. There are a lot of videos
that don't get the access to the retail
marketplace that they deserve, and |
think direct marketing is then the way
to get the video out in front of peo-
ple.”

As far as price points, Jimirro
adds, ““We had ‘Dorf On Golf' at
$29.95. Those prices have come
down, but | think they’ve bottomed. |
think $19.95 is the price point for
quality product like ‘Champions For-
ever,” and $14.95 for solid quality
children’s product. When you go be-
low that you're really talking about a
budget line.”

Whether a special-interest video ti-
tle features Tim Conway, Jane Fonda,

(Continued on page S-12)

_ o S Hank Williams Jr. 44, gf,.lftye"%:rshnm
Charlie Daniels o YU Full Access DL N $19.95

Homefolks & Highways
$19.95

$19.95

The Making of Will Seme Enchanted

The Circle Be Evening with Willie The Real
| Unbroken Vol. 1 Nelsan Patsy Cline
| $19.95 $14.95 $14.95

Country Music Never Looked So Good

A grand slam, action-packed look at the greatest heroes
of America's favorite pastime

Billy Martin ; The Base¢ball Time

The Man...The 1L Capsule
Myth...The Manager with Nelan Ryan
$14.95 and Don Mattingly

$14.95

500 Home Run Club
with Bob Costas and
Mickey Mantle
$14.95

—
-

o
Greut Hits as Holiday Gifts...Make Sure Your Bases are Covered!

'MAJOR 4th QUARTER SALES PROMOTION

Watch for Cabin Fever's powerful national advertising campaign
and consumer sweepstakes on

TNN, CMT, ESPN Network Radio People Magazine

CABINO FEVER

ENTERTAINMENT I AC

America's Special Interests are Our Special Interest
For a distributor near you, call 1 (800) 42-FEVER

In CT (203) 622-0595
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PERSONAL PUIerﬂROUG.H St [
* Video review and personal appearance on tﬁr new. na

cated TV show PREVIEW »
o October satellite press tour to 25 TOP US. marketss
e National TV ads - NE 'Ahi
e Extensive vadio and newspaper interviews - e
e National magazine stories breaking in November! =

“YOU CAN'T GO WRONG WITH
VIDEO!™ ne

AVAILABLE NOW!

995

SUGGESTED RETAIL
RUNNING TIME: 51 min.
J2-0074

Leamn g,
mczlnh:"m,,g < Charisse:

Youth, hecnh secrets 1o

and vitality)
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(Continued from page S-2)

“New Kids On The Block: In Step
... Out Of Time” (CBS Music Video).
$9.98. Animated.

“Living Color: Time Tunnel” (CBS
Music Video). $17.98.

“Suicidal Tendencies: Life . .. Cam-
era . .. Suicidal” (CBS Music Video).
$17.98.

“Billy Joel: Live At Yankee Stadi-
um” (CBS Music Video). $19.98.

“Stevie Ray Vaughn And Double
Trouble: Pride And Joy” (CBS Music
Video). $17.98.

“An Evening With Sammy Davis Jr.
& Jerry Lewis” (Image Entertain-
ment). Laserdisc, $29.95.

“Sessions: Sass & Brass” (Image
Entertainment). Laserdisc, $29.95.
New Orleans concert features Sarah
Vaughan, Don Cherry, Maynard Fer-
guson, Ron Carter, Al Hirt and many
more.

“Airto And Flora Purim” (Image
Entertainment). Laserdisc, $29.95.
Vocalist Flora and percussionist Airto
are featured in a 1985 concert
aboard the Queen Mary.

“Jazz At The Smithsonian: Art Bla-
key” (Kultur Video). $29.95.

* Jazz At The Smithsonian: Joe Wil-
liams” (Kultur Video). $29.95.

“Sleeping Beauty” (Kultur Video).
$29.95. The '64 Russian production
of the Tchaikovsky ballet.

“Jazz At The Smithsonian: Red
Norvo” (Kultur Video). $29.95.

“Jazz At The Smithsonian: Tribute
To Sidney Bechet” (Kultur Video).
$29.95.

“Holiday Of Ballet” (Kultur Video).
$29.95.

“Inside Country Music, Vol. 1, No.
2" (MCA Distributing). $14.95. Sec-
ond installment of country-music vid-
eo magazine looks at Ricky Van Shel-
ton, Holly Dunn, Clint Black, and the
Country Gold Concert in Japan.

“GRP Video Collection” (Pioneer
Artists). Laserdisc, $24.95.

“Lita Ford: Midnight Snack™ (Pio-
neer Artists). Laserdisc, $24.95.

“Puicinella” (Pioneer Artists). La-
serdisc, $24.95.

“Dizzy Gillespie: Rhythm Stick”
(Pioneer Artists). Laserdisc, $24.95.

“Samantha Fox: Collection” (Pio-
neer Artists). Laserdisc, $24.95.

“Madonna: Blond Ambition” (Pio-
neer Artists). Laserisk only, $29.95.

“The Moody Blues: Greatest Hits”
(PolyGram Music Video). $19.95.

“Bon Jovi: Access All Areas” (Poly-
Gram Music Video). VHS $19.95
(Nov.); laserdisc $29.95 (Dec.).

“Janet Jackson: The Rhythm Na-
tion Compilation” (PolyGram Music
Video). VHS $19.95 (Nov.); laserdisc
$29.95 (Dec.).

“Moody Blues: Legend Of A Band”
(PolyGram Music Video). VHS
$19.95 (Nov.); laserdisc $29.95
(Dec.).

“Young MC: Bustin’ Moves” (Poly-
Gram Music Video). $14.95.

“Tony! Toni! Toné!: Vidyo! Vidio!
Video!” (PolyGram Music Video).
$19.95

“Anthrax Through Time" (Poly-
Gram Music Video). $19.95.

“Kentucky Headhunters: Pickin’
On Nashville—The Videos” (Poly-
Gram Music Video). $9.95.

“Marton & Domingo In Met’s ‘Tur-
andot’ "' (PolyGram Music Video).
VHS $34.95; laserdisc $59.95.

(Continued on page 5-12)
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OPEGIAL INTEREST VIDED

Opera Lovers ® Dance Lovers ® Music Lovers
Jazz Lovers ¢ Nature Lovers e Foreign Film Lovers
Wine Lovers e Art Lovers e Train Lovers ¢ Military Lovers
History Lovers ® New Age Lovers ¢ Fashion Lovers
Literature Lovers...

For many video retailers, special-interest video is quickly becoming a love affair. Whether they're novices,
buffs, experts, or aficionados, your special-interest customers are loyal repeat buyers who can generate more
sales and profits than any other group! With our convenient service and a wide selection of over 1000 titles,
Public Media Home Video is the source for special-interest video.

Home Vision The Source for Fine and Performing Arts
including the new Home Vision Cinema
line of foreign and specialty films on video.

- Public Media Video Quality Video for Diverse Interests

H including the award-winning PublicMedia
Ui PBS family movie series WonderWorks. Video

For a free catalog, call TOLL FREE 800.826.3456. In lllinois, call 312.878.2600, Ext. 380. FAX 312.878.8648. =—

© 1990 Public Media Home Video. All rights reserved. A Public Media Incorporated release.

INTEREST

(Continued from page S-2)

nars and interviews given by R.D.
Laing, the late, world-renowned psy-
chiatrist.

“Ossian: American Boy/Tibetan
Monk" (Mystic Fire Video). $29.95.
Remarkable tale of Ossian Maclise,
an American who decided at a very
young age to enter a Tibetan Bud-
dhist monastery and later became
recognized as a high lama.

*Raoni: The Fight For The Ama-
zon'' (Mystic Fire Video). $29.95.
This documentary by Jean-Pierre Du-
tilleux focuses on Raoni, the chief of
the Megkronoti tribe in the Brazilian
Amazon, and his struggles to save his
people and the rain forest.

“This Old House: Creating A New
Kitchen/Plumbing And Electricity”
(PBS Home Video). $19.95. One of
12 titles with which PBS is kicking off
its new video label. Distributed
through Pacific Arts Video.

“Wall $treet Week With Louis Ru-
keyser” (PBS Home Video). $19.95.

“The Creation Of The Universe”
(PBS Home Video). $19.95.

“American Playhouse: Zora Is My
Name!" (PBS Home Video). $19.95.
Louis Gossett Jr., Paula Kelly and Flip
Wilson star in theater pieces based
on writing of African-American folk-
lorist Zora Neale Hurston.

“We Shall Overcome”(PBS Home
Video). $19.98. Harry Belafonte,
Pete Seger, Joan Baez and others cel-
ebrate the history of famed civil
rights anthem.

“Jim Lehrer's My Heart, Your
Heart” (PBS Home Video). $19.98.

“The Frugal Gourmet: A Colonial
Christmas’™ (PBS Home Video).
$19.98. With chef Jeff Smith.

“Walk Through The 20th Century
With Bill Moyers: The Democrat And
The Dictator” (PBS Home Video).
$19.98. Journalist Moyers examines
the parallel careers of Franklin D.
Roosevelt and Adolf Hitler.

“Amazing Grace With Bill Moyers”
(PBS Home Video). $19.98. Judy
Collins, Johnny Cash, Jessye Nor-
man, and others talk to Moyers about
their life experiences in relation to
this famous hymn.

“Nature: The Volcano Watchers”
(PBS Home Video). $19.98.

""Newton's Apple: Dinosaurs,
Whales, Sharks, Comets And More”
(PBS Home Video). $19.98.

“The Mahabharata” (Parabola Vid-
e0). Three-volume, six-hour title re-
tails for $99.95. Peter Brooks direct-
ed this adaptation of the epic saga
from ancient India.

“Tell Me Why"” (Paramount Home
Video). Multi-tape series explores
sports, science, games, other topics
($14.95 each).

“Celebrity Guide To Wine"” (Para-
mount Home Video). $19.95. Light-
hearted program on wine apprecia-
tion is hosted by Bernard Erpicum of
Spago’s and guests Whoopi Gold-
berg, Herbie Hancock, Dudley Moore
and Kelly LeBrock.

“Hittleman'’s Guide To Yoga" (Pow-
er Video Sales & Marketing),
$29.95. One of a few dozen titles on
yoga, health, ecology, spirituality and
recreation.

“The World Of Joseph Campbell”
(Public Media Video). Nine-part se-
ries ($29.95 each) explores myths,
legends, fairy tales and art through
the eyes of mythologist Joseph
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Campbell. This is a different video
production from the Mystic Fire Vid-
eo “Power Of Myth" series, which
featured conversations between
Campbell and journalist Bill Moyers.

“Liftoff—Astronaut Journeys”
(Premiere Home Video). $19.95.

“The Best Of Soupy Sales” (Rhino
Home Video). $19.95.

“Football Legends" (Simitar Enter-
tainment). $9.95.

“Hot Boat Drag Racing” (Simitar
Entertainment). $9.95.

“Korean Jet Aces” (Simitar Enter-
tainment). $9.95.

“Sports Heroes" (Simitar Enter-
tainment). $9.95.

“The Genius, The Man, The Leg-
end—Andrei Tarkovsky” (Tapeworm
Home Video). $59.95. Documentary
of late Russian film director.

“White Magic” (Warren Miller En-
tertainment). $59.95. Stunning pho-
tography of paragliding in the Alps,
helicopter snowboarding in New Zea-
land and other spectacular pursuits.

“Extreme Skiing” (Warren Miller
Home Entertainment). $19.95.
Skiiers take it to the limits with cliff
jumps, heli-skiing, bumps and stunts.

“Exercise Can Beat Arthritis"
(VIEW Video). $24.95.

“Art Of Acupuncture” (Victory Ser-
vices). $69.95. One of a few dozen
titles on health, nature, sports and
travel.

“Car Crazy: Wild About Wheels”
(VidAmerica). $19.98.

‘‘Jane Fonda's Lean Routine”
(Warner Home Video). $29.98. Her
12th exercise video.

“The Fall Of The Berlin Wall”
(Warner Home Video). $59.95.

“The Mental Side Of Skiing" (War-
ren Miller Home Entertainment).
$89.95. Focuses on instincts and at-
titudes in holistic approach.

“Reasonable Doubt” (White Star
Video). $29.95. Documentary on as-
sassination of President John F. Ken-
nedy.

“Mysteries Of The Pyramids"
(Wood Knapp Video). $19.95.

“UFO ... The Unsolved Mystery”
(Wood Knapp Video). $19.95.

NOVEMBER-DECEMBER

“Mandela In America” (A*Vision).
$19.95. Commemorative video cap-
tures South African hero Nelson Man-
dela’s triumphant visit to the U.S.

“Hot Cars & Knockout Stars” (Ce-
lebrity Home Entertainment).
$39.95.

“Country Cuties” (Celebrity Home
Entertainment). $39.95.

“ART The VideoMonthly”” (Chateau
Video). $20.00; $240.00 for year-
long subscription. Monthly video
magazine devoted to the fine arts and
hosted by Henry Hopkins.

“Hulkamania Forever” (Coliseum
Video). $59.95.

“Survivor Series: 4th Annual’ (Col-
iseum Video). $59.95.

“Playboy Fantasies Ii"" (HBO Vid-
e0). $19.99.

“Nolan Ryan, Feel The Heat" (HPG
Home Video). $19.95. Official video
biography of strikeout king Ryan has
been updated to include his latest no-
hitter.

“Into The Snow Zone" (J2 Commu-
nications). $59.95.

“Curly Neal's Basketball Camp"
(Maier Group). $14.95.

“‘Dancin’ Grannie's Workout"
(Maier Group). $24.95.

“Highlights Of Super Bowls I-IV"
(Media Home Entertainment.

(Continued on page S-12)
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§) PBS HOME VIDEO
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FIFTEEN

Your customers will

their VCRs if they use high quality tapes.

What's the best way to reach the 93 million
people who watch public television each week?
Stock a collection of television’s finest hours

from the PBS Home Video library.

Here, you'll find the shows that PBS is fa-
mous for, including old favorites and new re-
leases like the six you see here (pre-book:
November 20th; street date: December 12th).

Priced at just $19.95 each, these tapes come

MANLAFHRER

@) PBS HOME VIDEO

American |
l%-‘ﬂ:f_ll IWORK
CAJUN
COUNTRY

Dhain't Btop The Tatito

YEARS OF

more out of

ready to move. And, if you order either of our
12-pack counter displays, you can get a free
bonus tape of your choosing® Or, with either
of our 24-pack floor displays,
you can pick two bonus tapes.
Call 800-538-5856 for a free
preview tape. Because offer-

ing videos this intelligent PRS HOME VIDEO
is sure to be a smart move.

Enriching your world.

EXCLUSIVELY DISTRIBUTED BY PACIFIC ARTS VIDEO. QUALITY VIDEO PROGRAMMING SINCE 1974.

*By submitting a copy of your distributor invoice by 1-31-91. Call for details. © 1990 Pacific Arts Video.
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3 ALL MUSIC VID

DISTRIBUTOR:
All Music Videos for Video
and Record Retailers

10 Branches Nationally
1-800-852-4542
9810 Bell Ranch Drive Santa Fe Springs, CA 90670
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4 . A Vioeo Guipe To Care

AnD UNDERSTANDING : .
WiTH o 1
Penelope Leach

“The founding mother of baby care” -PARENTING MAGAZINE

“An excellent introduction to newborn baby care ”
— LAWRENCE KUTNER, THE NEW YORK TIMES

Suggested Retail Price: $29.95 (800) 877-0597

Sidney Place Communications, Inc.
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INTEREST

(Continued from page S-11)

$29.98. Complete collection of six
Super Bowls retails for $119.98.

“NFL's Greatest Games, Vol. 1 &
Vol. 2" (Media Home Entertainment).
$24.98.

“The NFL's Best Ever'" (Media
Home Entertainment). Three-volume
set retails for $59.98.

“The Elvis Files" (Media Home En-
tertainment). $14.98. [s the King
really still alive? Find out here.

“Best Evidence' (Rhino Home Vid-
eo). $14.95.

“Cousteau—Papua New Guinea"
(Turner Home Entertainment). This is
one of six new Cousteau titles offered
by Turner at $19.98 each.

“American Photo Video Magazine”
(United Media Entertainment).
$59.95 for first six volumes for char-
ter subscribers. Debut of another
monthly video magazine, this time
tied to American Photo magazine;
(619) 456-5809.

SPECTRUM

(Continued from page S-7)

Mother Goose, Carl Sagan, Joseph
Campbell, Michael Jackson or Shirley
Maclaine, it can find a path of distri-
bution to its target audience. And as
we near 1991, video suppliers have
become expert pathfinders.

“Video is applicable to all sorts of
program material, some of which is

super narrowcast. You're into the in-
trinsic value of the program, and
you're segmenting. It's very similar to
books and magazines,” comments
marketing consultant Kessel. “Video
is not so unique anymore. It's no big
deal. It's a part of life.”

MUSIC

(Continued from page S-8)

“Ringo Starr ‘All-Star’ Band" (Poly-
Gram Music Video). $19.95.

“Folk City: 25th Anniversary” (Rhi-
no Video). $19.98.

“Great Arias With Placido Domingo
And Guests” (VIEW Video). $19.95.
Gala evening presented by UNESCO
features Domingo, Shirley Verrett,
others.

“Carreras, Domingo, Pavarotti In
Concert—Mehta” (PolyGram Music
Video). Price TBA.

“Madonna: Greatest Hits" (Warner
Reprise Video). Price: TBA.

“Frank Sinatra: The Reprise Collec-
tion'' (Warner Reprise Video).
$69.98. Special boxed set includes
“A Man And His Music,” **A Man And
His Music + Ella + Jobim,” and “OI
Blue Eyes Is Back."”

WE SET THE STANDARD

DCI Music Video has become the source for
quality instructional video. With a catalog
of over fifty titles, we have set the industry
standard.

And now with Manhattan Music
Publications we continue the tradition of
excellence with a full line of state-of-the-art
books and audiocassettes.

In addition to our unsurpassed product
line, we offer the most comprehensive
dealer service and support package in the
business including stock balancing, clinic

support, display racks and more.

- @ Profitablility @ Clinic Support
@ Quick Turn Over & Award Winning
@ Customer Satisfaction  Quality
@ National Advertising *Display Racks
@ Personal Dealer @& World Class Artists
ENTERTAINMENT | s ZioidaySpecia
A sell-thru catalog of hundreds of titles, all priced to retail 2
under $10! The source to turn to, giving your customers T
timely entertainment, and great margins for you! i
)
® Exceptional shelf appeal. ._Z_
Professional, bright designs e pd
are our hallmark. 2
®
® Unique new monthly .
releases. New titles, new Ei’g‘
topics, and new tales. &3
& 7
o All on a 100% guaranteed  ES{ia o
sale. = =
Z
o Fast turns...let your profits 3 =Ll
Soar! G S
w
& Please call for more information on
e how you can become a DCI dealer.
MNTEX ENTERTAINMENT, INC. l \ (‘
16151 MAIN AVENUE w
PRIOR LAKE, MINNESOTA 55372 7 b -
PH. (612) 440-6028 FAX (612) 447-8173 Q MUSIC VIDEO PUBLICATIONS
E 541 Avenue of the Americas, New York, NY 10011
e CHILDRENS e THEATRICALS e BLOOPERS e MILITARY . 800-342-4500 or 212-691-1884 FAX 212-691-3547
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More Suppliers Help Tape Sell-Off

‘Previously Viewed’ A Titles Get Support

W BY JIM McCULLAUGH
and EARL PAIGE

LOS ANGELES—The increasingly
aggressive efforts by major suppliers
to help retailers promote the sale of
previously-viewed copies of selected
major titles is seen by many dealers
and distributors as a technique for
cracking the “rental wall” and dis-
couraging formula buying among
video specialists.

While selling off rental inventory
as “previously viewed” cassettes has
become an integral part of the video
business for many retailers, suppliers
appear to be devoting more advertis-
ing dollars and dealer support mecha-
nisms to get that message directly to
consumers.

Buena Vista Home Video and
CBS/Fox Video recently placed a
brighter spotlight on the strategy
with new programs involving “Dick
Tracy” and “Die Hard 2" (Billboard,
Oct. 27). Recently, also, MCA/Uni-
versal Home Video used a similar ap-
proach for “Back To The Future I1.”

With “Dick Tracy,” Walt Disney’s
home video division also became the
first major supplier to offer a rebate
($3) to consumers buying a previous-
ly-viewed copy.

Wholesalers and smaller retailers
indicate that video specialty stores
are likely to bring in more rental
product initially as the supplemental
ad boost from suppliers pegged to
the purchase of pre-viewed cassettes
should help increase sales of used
copies of those titles.

By inducing retailers to buy deeper
on certain titles, manufacturers may
at last have found a way to break the
400,000 unit plateau which in the past
two years has become the nearly un-
breakable upper limit even for top A
titles.

“The MCA program for previously
viewed copies on ‘Back To The Fu-
ture I’ was really well done,” says
Jim Salzer of Salzer’s Video, Ventura,
Calif. “They ran a commercial on VH-
1 and it was very effective in that I
felt a response. It was my best previ-
ously viewed sell-off. There’s defi-
nitely a value to it. The Disney rebate
makes it even more creative.”

Like other smaller video special-
ists, Salzer says he probably will
bring in more copies, adding, “When
[ am buying at my best and selling
off at my best, I am buying more
copies. Based on my experience, [ am
more profitable when I am involved
in sell-off and buying more copies.
Presently, it’s the best technique out
there for dealers to help break
through that rental wall.”

Salzer also notes that another ben-

efit to smaller dealers is that “it culti-
vates sell-through. Anytime you can
convert someone into becoming a col-
lector, you’ve got a new buyer. I also
welcome those ads since [ would just
as soon sell those copies to my cus-
tomers rather than to used tape bro-
kers.”

Walt Wiseman, president of Major
Video Distributors, Indianpolis, says
that while Disney introduced the con-
cept of vendors pushing previously
viewed cassettes with “Three Men
And A Baby,” the practice “had lost
some of its pizazz. What Disney is do-
ing with the $3 rebate, however, is a
pump in the arm for the business. I'm

very hopeful it’s going to work. Not
only does the consumer get the $3 re-
bate but a clean sleeve as well.”

Retailers who buy a mimimum of
12 copies of “Dick Tracy” will receive
a “sell-off kit” from Buena Vista, en-
abling them to offer the rebate.
When consumers mail in a rebate
coupon, cash register receipt and
proof-of-purchase (the old rental
“Dick Tracy” cassette packaging)
they will receive a $3 check and a
fresh sleeve for the cassette.

“The economics of it works very
much for the retailer to buy in quanti-
ty,” Wiseman says. “[Touchstone]

(Continued on page 81)

Wise Direction. Robert Wise, center, director of “The Sound Of Music,”
celebrates the release of the silver anniversary collector’s edition at a recent
screening of the film. Also pictured are Bob Delellis, left, president, North
America, of CBS/Fox Video; and Bruce Pfander, VP of marketing, CBS/Fox
Video.

Trulideo Finds Robust Market For Its Wellness Vid

LOS ANGELES—Judging by the
runaway success of its first tape
about diabetes, recently formed Tru-
Video Inc. is carving out what ap-
pears to be a major new special-inter-
est category for the '90s—wellness
and health care.

To date, “Diabetes: A Positive Ap-
proach To Life, Love And Financial
Success (Well, Life Anyway),” a 30-
minute humorous and educational
view of the subject hosted by comedi-
an Tom Parks, has shipped in excess
of 750,000 tapes, mostly through pre-
mium and direct-marketing routes,
according to co-producer Ursula Al-
exander, who is also co-principal of
TruVideo, a recently formed Los An-
geles production company devoted to
special-interest video and film.

The productior was sponsored by
Miles Inc., a large pharmaceutical
house, and was produced in coopera-
tion with the American Diabetes
Assn.

On the drawing board, Alexander
says, is a series of ‘‘Positive Ap-
proach” tapes covering such areas as
arthritis, heart disease, and children
with diabetes. Beyond that, tapes
having to do with such subjects as
aging and alcoholism recoviry are
also possibilities. The company is now
exploring alternative as well as main-
stream retail distribution for its
tapes.

In addition to shipping 750,000
copies of the diabetes tape, says Al-
exander, the production has won sev-
eral prestigious awards, including
gold medals in patient education
from both the John Muir Medical
Film And Video Festival and the
American Medical Writers Assn. Fes-
tival, and a certificate for creative ex-
cellence in talent from the U.S. Film
and Video Festival.

The tape is also a nominee in the

physical and mental health category
for the fourth American Video Con-
ference Awards, to be held in Los An-
geles Wednesday (7) (Billboard, Oct.
27).

TruVideo, says Alexander, a for-
mer “Dynasty” TV series producer,
is made up of herself, documentary
film maker Rupert Macnee, and
Parks, who appears as co-anchor on
HBO’s “Not Necessarily The News.”

“It just so happens Miles was
launching a product last February
called the Glucometer 3 Diabetes
Care system, a blood glucose moni-
toring device,” says Alexander. The
company decided to offer the $19.95
tape as a premium with the device.

“We were astounded by the re-
sponse,” she says. “That ended up be-
ing the most successful launch in
Miles’ history.” The Glucometer 3 re-
tails for $78.75,

The American Diabetes Assn. also
offers the tape at list price through
one of its monthly publications, “Dia-
betes Forecast.”

The relationship with Miles, she
says, 