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Studios Face Big
Test: Reorders On
Sell-Thru Videos

W BY JIM McCULLAUGH
and PAUL SWEETING

NEW YORK—With the first of the
big three first-quarter sell-through ti-
tles hitting the streets this week, Par-
amount, Disney, and Warner Home
Video are facing the most significant
test yet of their sell-through market-
ing strategies.

The lower-than-expected initial or-
ders for the titles, particularly on
Paramount’s “Indiana Jones And The
Last Crusade,” and Warner’s “Lethal
Weapon 2, have left the studios with
a direct and immediate stake in their
own abilities to generate consumer
purchases and retailer reorders.

Following traditional industry
strategy, the studios focused intense
trade marketing campalgns on maxi-
mizing up-front orders for the titles.
But when those orders started com-
ing in as much as 50% below the sup-
pliers’ initial goals, the studios were

(Continued on page 79)

WE'VE GOT WHAT EVERYONE WANTS TO GET. Introducin
" the explosive international debut from LEILA
(pronounced Layla) K, with Rob ‘'n‘ Raz. The clubs got it now,

“GOT 7O GET,

radio gets it this week! On ARISTA.

Global Markets Are Hungry For U.S. Vinyl

W BY KEN TERRY

CANNES—II.S. exporters at the MI-
DEM international music fair here
Jan. 20-25 were doing a booming busi-
ness, but said they could have done
more if they had had vinyl product on
many catalog titles that are no longer
available on LP.

Gregory Jimenez, assistant export
manager for Jerry Bassin Inc., a
prominent Florida exporter, notes
that European countries are much

| MIDEM REPORT

more vinyl-oriented than the U.S. In
such countries as Iinland, he says,
there are hardly any cassette sales,
except on TV-advertised product. Yet
he laments, “We can’t get a hold of vi-
nyl” for export because “the Ameri-
can [record] companies want to end
LPs,” and the number of LP pressing
plants in the U.S. is rapidly diminish-

Country Gompetition Keen
As New Labels Vie With Vets

WBY GERRY WOOD

NASHVILLE—Competition in the
country music steeplechase is on the
rise as three new labels attempt to
come bolting out of the starting gate.
The three new kids on the block—At-
lantic, Arista, and Curb—have cho-
sen to make their opening thrusts in

ADVERTISEMENTS

80DY”,
IS A STYLE"

a quarter glutted with major-label re-
leases by such country thorough-
breds as the Judds, Restless Heart,
Hank Williams Jr., Southern Pacific,
the Desert Rose Band, Eddie Rabbitt,
Dan Seals, Ricky Van Shelton, and
the Highwaymen 2 assemblage.
Still, representatives of the new la-
(Continued on page 83)

TYREE: NATION OF HIP HOUSE FEATURING; “MOVE YOUR
“LET THE MUSIC TAKE CONTROL" and "HIP HOUSE

n

Slmllarl\ George Weiss, VP of
Queens, N. Y -based WIN Records,
says, “They still want LPs in Europe,
and they killed it prematurely in the
U.S. It was two years before its
time.”

Al Kalnin, export director of Santa
Ana, Calif -based Abbev Road Dis-
tributors, states, “They still want
LPs all over the world. The percent-
age of CDs they’re buying [abroad] is
increasing, but LPs are in demand
and they can’t get them. It's a com-
plaint T hear constantly.”

If he gets a large enough order
from a foreign customer, adds Kal-
nin, he will go directly to the manu-
facturer of the requested title and
ask for a special LP pressing run. He
tried that, for example, on the “Con-
cert For Bangladesh” (Apple/Capi-
tol), but was unable to obtain the
disks due to the complexity of rights
clearances on the multi-artist album.

(Continued on page 91)

Euro Commission
Seen Moving To OK
Blank-Tape Levy

B BY MIKE HENNESSEY

CANNES—The European Commis-
sion is expected for the first time to
come out in favor of a blank-tape levy
to protect copyright owners in each
of the Common Market member na-
tions. The Commission is also expect-
ed to express support for record com-
pany rights with regard to record
rentals.

Jean-Loup Tournier, director gen-
eral of SACEM, the French authors’
society, told Billboard that he expects
a directive on record rentals by this
summer and that, at the end of this
vear, there would be a recommenda-
tion that all member states that had
not already done so should incorpo-
rate a tape levy into their copyright
legislation to compensate rights own-

(Continued on page 90)

‘anate Stmg’j

Puts Focus On
Fla. Stickering ’

| @BY BRUCE HARING

NEW YORK—The 52-store Spec’s
Music chain has instituted an 18-
to-purchase rule on stickered
product in the wake of allegations
that a Spec's store and two other
Florida retailers committed felo-
nies by selling 2 Live Crew’s “As
Nasty As They Wanna Be” to mi-
nors.

Police in Dade County, Fla., are
investigating the incidents, In
which three separate retailers
were apparently caught in “a pri-
vate sting” set up by Jack Thomp-
somn, a Florida attornev.

Thompson, who says he is not a
member of any specific group but
claims support from the Rev. Don-
ald Wildmon’s American Family
| Assn. and a group called Decency

(Continued on page 88)
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HOT 100 SINGLES |
* HOW AM 1 SUPPOSED TO LIVE
WITHOUT YOU

MICHAEL BOLTON (COLUMBIA)
TOP POP ALBUMS
|  FOREVER YOUR GIRL |
PAULA ABDUL (VIRGIN)

[ HOT BLACK SINGLES
% MAKE IT LIKE IT WAS

REGINA BELLE (COLUMBA)
TOP BLACK ALBUMS

% BACK ON THE BLOCK

QUINCY JONES {(QWEST)
HOT COUNTRY SINGLES
* NOBODY'S HOME
CLINT BLACK (RCA)
TOP COUNTRY ALBUMS
* KILLIN' TIME
CLINT BLACK (RCA)
—

TOP VIDEO SALES
 BATMAN (WARNER HOME VIDEO) |
TOP VIDEO RENTALS

% WHEN HARRY MET SALLY...
(NELSON HOME ENT.)
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HIS BIGGEST SINGLE YET!

Produced by
Stevie B
Executive
Producer
Herb Moelis
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THE FILM SO IMPORTANT IT MUST BE SEEN.

Photo by: Roland Neveu
Photo by: Roland Neveu
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Five Golden Globe Nominations
*BEST DIRECTOR, *BESTFILM #*BEST SCREENPLAY
*BEST ACTOR *BEST ORIGINAL SCORE

“It is impossible to be indifferent to ‘Born On The Fourth’

and hard to shake its images from your mind.”
— Newsweek

“One of the most powerful films of the decade.”
—Rex Reeq, At The Movies

*A 10 +. Off the scale! There's no comparison for this film
with any other film current or past. It's an emotional
monument that will stand for along,long time — perhaps

seared in your memory forever.”
— Gary Franklin, KABC-TV

©1990 Universal City S8tudios, Inc
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THE MUSIC SO COMPELLING IT MUST BE HEARD.

M CRFIISK

AN OLIVER STONE PICTURE
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The New Single

A Hard Rain’'s AGonna Fall.....

, The Bob Dylan classic by Edie Brickell & New Bohemians »
*Exploding at AOR *Exploding at CHR *MTV World Premier Heavy *VH-1 Heavy

Born On The Fourth Of July ...

Theme compos2d and conducted by John Williams

Born On The Bayou

John Fogerty’s classic by The Broken Homes

Plus other classic original recordings

THE SPOTLIGHT 1 00
©1990 MCA Records, Inc



www.americanradiohistory.com

©1990 VIRGIN RECORDS AMERICA. INC
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PORCELAIN

THE NEW ALBUM FEATURING

JULIA FORDHAM

"MANHATTAN SKYLINE.

PRODUCED BY JULIA FORDHAM AND GRANT MITCHELL.
MIXED BY HUGH PADGHAM. |.D. MANAGEMENT.
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VOLUME 102 NO. 5
TO RUSSIA, WITH CUTOUTS?

With its 300 million potential customers, the Soviet Union represents a
lucrative new market for the music industry. So say Valentin Blueger and
Michael F. Sukin in this week's Commentary. Page 11

TEENS, ADULTS SPLIT ON TOP 40 HITS

Is there a generation gap in top 40 music tastes? Many radio PDs say
they have noticed a clear polarization between teen and adult song fa-
vorites, making ‘mass appeal” programming a tricky proposition. Bill-
board radio editor Sean Ross reports. Page 12

ROCK-MUSIC SCENE HEATS UP IN FLORIDA

While not yet a hotbed of rock artists, the South Florida region is definite-
ly proving t» be a warm breeding ground for young hopefuls. Writer John
Lannert has the story on the emerging scene. Page 38

COUNTRY MUSIC AWARDS NOMINEES NAMED

The jusi-announced nominees for the Academy of Country Music's an-
nual “Hat" awards run the gamut from veterans to newcomers. Gerry
Wood has the complete rundown. Page 44

*« SNAPSHOTS: Rock Hall Of Fame Induction Page 43
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‘Globalization’ Key At 24th MIDEM

European Changes, World Music In Spotlight

W BY MIKE HENNESSEY

CANNES—The 24th MIDEM, shorn
of much of the hype and ballyhoo
that has characterized this event in
recent years, was a vigorous mani-
festation of a revitalized global music
and home entertainment industry

coming to terms

with the realities

of the ’90s, while

looking forward
with cautious opti-

H[pnnl mism to the 21st
century.

This was a hi-
tech, “serious business’” MIDEM re-
flecting the far-reaching changes in
the structure and evolution of the in-

dustry, the political, social, and cul-
tural revolution in Europe, and the
transformation of world music from
an ideal into a marketable reality (ad-
ditional coverage, page 12).

Between Jan. 20 and 25, represen-
tatives from 2,112 companies (com-
pared with last year’s 1,710) and 55
countries assembled here, not only to
buy and sell music, to market sys-
tems and services, to promote their
catalogs and artists—but also to en-
gage in debates about the industry’s
future directions and challenges.

The participation of international
broadcasters was bigger than ever,
reflecting the growing importance of
radio and TV in Europe to producers
of music programming.

CANNES—The growing wave of
CD piracy sweeping through Eu-
rope—estimated to be generat-
ing illicit sales of up to $250 mil-
lion annually—made its presence
felt at this year’'s MIDEM.

On the third day of the event,
Cannes police, accompanied by
representatives of IFPI, the in-
ternational trade group, and rec-
ord company officials, seized 35
CDs of Beatles recordings al-
leged to have been pirated.

Police At MIDEM Seize
Suspect Beatles Disks

The move is the first signifi-
cant result of a campaign being
waged by Claude Nobs, manag-
ing director of WEA Switzerland,
who has been investigating the
CD piracy outbreak for some
months now, armed with new
technology that makes it possible
to prove that pirate product is il-
legally copied from legitimate
disks.

Nobs is continuing the crusade

(Continued on page 90)

France (1,706 participants) and the
U.K. (1,260) were the major players,
but an 804-strong delegation from
the U.S. mirrored the regeneration of
American interest in Europe, not only
as a marketplace, but as an increas-
ingly important source of talent.

This year’s buzzword, said the MI-
DEM News, was “globalization”—an
ungainly designation of the old glob-
al village concept that today's tech-
nology has brought closer to reality.

The opening music show at the Pa-
lais des Festivals, presenting acts
from Canada, France, Senegal, South
Africa, and the U.K,, set the scene
for a MIDEM that emphasized more
strongly than ever the enhanced op-
portunities for artists and product of
any ethnic origin to achieve interna-
tional exposure and success.

Says MIDEM president Xavier
Roy: “We presented 32 concerts in
five days, and all kinds of music from
a wide variety of countries were rep-
resented. The predominance of An-
glo-American music is no longer
guaranteed.”

Once again composite stands, tak-
en by individual countries or industry
groups, enabled small companies to
have representation at MIDEM, and
the continuing compact disk boom
was evidenced by the strong pres-
ence of CD manufacturers.

For the first time, the number of
companies taking stands topped the
1,000 mark—1,044 compared with
last year’s 915. The U.K. had the big-
gest representation with 420 compa-
nies, followed by France (366), the
U.S. (289), and West Germany (281).

U.K.’s MCGPS Forges Ahead On New Royalties

Plans To Raise Mechanicals Despite BPI Hesitancy

W BY MIKE HENNESSEY

CANNES—Britain’s Mechanical
Copyright Protection Society has told
the British Phonographic Industry
Assn. that it plans to implement its
new mechanical licensing procedure
notwithstanding the fact that the
BPI is still consid-
ering its response
to the proposals.

The MCPS,

which claims to be
n[PnHI 99% mandated by

Britain’s major

music publishers,
plans to bring the U.K. in line with
the signatory countries to the IFPI-
BIEM agreement as of April 1 this
vear. This will change the royalty
rate from the former statutory 6Y,%
of retail to the BIEM rate of 9.504%
of the published dealer price.

There will be some provision—local
allowances, as they are termed—for
promotional goods and sleeve costs,
and it is partly over the nature of
these that agreement between the
BPI and the MCPS has been held up.

In a press conference here to an-
nounce that the MCPS was going
ahead with its scheme without wait-
ing for official acceptance from the
BPI, MCPS managing director Bob
Montgomery said that the agreement
needed to be in place and ready to op-
erate by the end of March and time
was running out. If an agreement is
not reached, then the matter will be
referred to the Copyright Tribunal.

The abolition of the statutory me-

chanical royalty in the UK. means
that, of the European territories, only
Ireland retains a mechanical royalty
fixed by law.

Up to now, 80% of mechanical roy-
alties payable in the U.K. have been
paid directly to the publishers. As of
April 1, the MCPS will be virtually
the sole collection agency, and will
use its National Discography data
base to determine distribution.

The CD rate for the first quarter of
1990 will be 6%,% of 135% of the deal-
er price (roughly equivalent to the
BIEM rate). For the second quarter,
the CD rate will be 8.45% of the deal-
er price.

The reluctance of the BPI to accept

without qualification the idea of
bringing the U.K. in line with the rest
of Europe has caused a certain
amount of discomfort in IFPI circles
because the federation is committed
to the sanctity of its BIEM deal.

However, john Deacon, director
general of the BPI, says the British
record companies object to the higher
levels because they already invest far
greater sums in artist development.

“It’s not just a question of object-
ing to paying more money,” he points
out. “It is a question of equity be-
cause we believe that, on average,
British record companies invest more
to help generate income for authors
and publishers.”

M BY KEN TERRY

CANNES—MCA Records, the only
U.S. major without its own interna-
tional distribution system, may be-
gin to change all that after its cur-
rent distribution deal with WEA for
the world outside North America
and the U.K. expires early next
year.

Sources here say that MCA will
initially seek country-by-country
pressing-and-distribution deals, ei-

MCGA Records Mulls Its
 Int’l Distribution Options

ther with WEA or with other com-
panies. That scenario would give
MCA more control over its own in-
ternational marketing and greater
opportunities to pick up strong local
repertoire. Later, it may bepossible
for MCA to form its own distribu-
tion networks in some territories.
According to the sources, the
MCA label is likely to set up shop in
the international offices of MCA
Music, its publishing affiliate. MCA
(Continued on page 91)
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Wal-Mart Realigns Rack Suppliers

Western Said To Edge Out Competition

B BY ED CHRISTMAN

NEW YORK—Wal-Mart, the giant
discounter with more than 1,330
stores, has reapportioned the music,
video, and book business handled by
its rackjobbers, with Western Mer-
chandisers initially gaining a bigger
share, apparently at the expense of
Lieberman Enterprises and Handle-
man Co.

Details were sketchy at press time,
but Steve Marmaduke, VP of pur-
chasing for the Amarillo, Texas-
based Western Merchandisers, con-
firmed that his company “will gain
some additional Wal-Mart business.”

Gil Wachsman, president and CEOQ
of Minneapolis-based Lieberman,
says, “Wal-Mart made the move to
get parity among its suppliers. As
part of that, over the next seven
months, we will lose [stores] in music
and video and Handleman loses in
books. But we also will add [rackjob-
bing services] in new [Wal-Mart]
stores” as they are built.

A spokesman for Wal-Mart would
not discuss any company moves; Ste-
phen Strom, Handleman’s executive
VP and chief operating officer, was
unavailable for comment.

Rumors regarding Wal-Mart and
Western Merchandisers have been
circulating for some time, reaching a
crescendo during the past week, ap-
parently fueled by a meeting at the
discounter’s headquarters between
the retailer and its rackjobbers.

Most of the speculation had Wal-
Mart following the lead of the Minne-

apolis-based Target discounting
chain and either buying Western
Merchandisers’ racking division or
setting up its own racking operation.
In both scenarios, Wal-Mart was re-
portedly talking to Frank Hennessey,
former president and CEO of Handle-
man, about heading up the proposed
internal music and video division.
But Wachsman says the rumor re-
garding the acquisition was untrue.
He also adds, “We have been assured

by Wal-Mart that it is not their inten-
tion” to set up their own racking op-
eration.

In addition to rumors regarding
the sale of its racking divisions, spec-
ulation also swirled around a sup-
posed sale of Western Merchandis-
ers’ retail division, Hastings Books,
Musie & Video. Marmaduke acknowl-
edges that he too heard the rumors,
but says “there is no truth to either

(Continued on page 78)

NEW YORK—RCA/Columbia
Pictures Home Video has entered
into a nonexclusive distribution
agreement for its prerecorded
8mm software with Sony Corp. of
America.

RCA/Columbia will offer 30
new movies in the format through
Sony, which supplies Musicland,
Tower, Sound Warehouse, Came-
lot Video, and Music Plus with
8mm releases (story, page 49).

Sony already distributes 8mm ti-
tles for Paramount Home Video,
Warner Home Video, and Nelson
Entertainment. None of the distri-
bution agreements is exclusive.

Initial releases from RCA/Co-
lumbia include “Ghostbusters I1”

RCA/Columbia Home Vid
Seals 8mm Pact With Sony

.structional and travel tapes.

and “The Karate Kid III,” with
eight additional titles following
shortly and introduetions continu-
ing at a rate of four per month for
the next three months.

Most of Columbia’s 8mm tapes
will be duplicated at Rank Video.
Other major duplicators in the the-
atrical 8mm market include Tech-
nicolor and Premier, with a range
of other plants handling special-in-
terest 8mm projects, including in-

There are approximately 1,450
prerecorded 8mm releases avail-
able, with recent theatrical re-
leases making up approximately
200 of those, according to Bill

(Continued on page 78)

Two More States To Eye Waming Stickers
Legislator: PMRC Labeling Deal ‘Isn’t Working’

E BY BILL HOLLAND

WASHINGTON, D.C.—Add Arizona
and Alabama to the list of states that
could soon be voting on record label-
ing bills.

Legislators from those two states
say they are planning to introduce
bills similar to those already filed or
about to be filed in 10 other states
that require warning stickers on rec-
ords with objectionable lyrics and call
for fines and jail terms for retailers

who sell such records to minors.

Arizona Rep. Janice Brewer, a Re-
publican, says her bill will be intro-
duced “within the week,” and would
target record store violators with a
possible six-month jail term and a
$1,000 fine if the retailer sold what
she terms “an X-rated album” to a
minor. The district attorney’s office
would decide if a paticular record vio-
lates the proposed statute.

“What I really want from this is to
bring the issue into the light,” says

~ WB To Buy 2nd Half Of
E Rap Label Tommy Boy

| @BY BRUCE HARING

| NEW YORK—Warner Bros. Rec-
ords, which owns 50% of Tommy
Boy Records, is expected to exer-
cise its option to purchase the oth-
er half of the rap/dance label in
March from chairman Tom Silver-
man.

Warner purchased its first half-
share of the label in 1986 from Sil-
verman, a deal believed to have
marked the first time an indepen-
dently distributed label was
picked up by a major and left to in-
dependent distribution.

Tommy Boy will continue to
funnel the majority of its product
through independent distribution

under the new agreement, Silver-
man says. [t also retains the right
to license its international distri-
bution in every country outside
the U.S. and has the authority to
decide which product goes
through Warner. It also retains all
ancillary rights.

Currently, Warner is the North
American distributor for Tommy
Boy acts the Force MDs, Informa-
tion Society, Coldcut, and Timmy
Gatling (lead singer of Guy).

Silverman and Tommy Boy
president Monica Lynch will be-
come Warner VPs and will contin-
ue to run Tommy Boy. Silverman
says he has not yet worked out his

(Continued on page 79)

Brewer. “I want some discussion, so
that we can collectively resolve it.”

Brewer says she was aware of the
existing voluntary agreement be-
tween the music industry and the
Parents’ Music Resource Center, but
says “it isn’'t working.”

As an example, she cites a copy of
the Sire/Warner Bros. release of Ice-
T's “The Iceberg/Freedom Of
Speech .. .” that carries a sticker.

Brewer says: “It reads, ‘Parents
strongly cautioned . .. some material
may be X-tra hype and inappropriate
for squares and suckers.” Now, what
kind of warning label is that for par-
ents or kids?”

Alabama state Sen. Lauren Lee-
man, also a Republican, says he faces
a Feb. 13 deadline for introducing his
bill. “It looks like we're going to do it.
There’s also a way for such a mea-
sure to be introduced by committee
after that date.”

Record labeling bills have already
been introduced or will be filed this
year in eight states—Missouri, Flori-
da, Pennsylvania, Kansas, Iowa, Del-
aware, Maryland, and Oklahoma—
and are expected in 1991 in New
Mexico and Illinois (Billboard, Jan.
27). Also, state legislators in Nebras-
ka and Washington say they are
looking into the possibility of filing
such bills.

Although the language varies
from one state to another, the propos-
als prohibit the sale to minors of rec-
ords that contain lyrics that are
deemed violent, sexually explicit, or
perverse, or promote rape, suicide,

(Continued on page 78)

Joining Forces. Executives from CEMA Distribution and Curb Records
announce their exclusive five-year manufacturing and distribution agreement.
Shown, from left, are Dick Whitehouse, president, country division, Curb
Records; Mike Curb, chairman, Curb Records; Joe Smith, president and CEO,
Capitol-EMI Music Inc.; David Kronemyer, VP, business affairs, CEMA
Distribution; and Russ Bach, president, CEMA Distribution.

EXECUTIVE TURNTABLE

RECORD COMPANIES. Jim Cawley is named senior VP of marketing for EMI
Records in New York. He was senior VP of sales and distribution at Arista
Records.

Kid Leo’s role as VP of artist development of Columbia is expanded to
include jazz, metal, alternative, and dance music (see story, page 9).

George Cappellini is named national promotion director for Geffen Rec-
ords in Atlanta, Ga. Hé was regional promotion director for the label.

Ken Lane is appointed senior director of national singles promotion at
SBK Records in New York. He was director of singles promotion for the
label.

s
&

LANE

V= A

CAWLEY LEO CAPPELLINI

Virgin Records in Los Angeles makes the following appointments: Sue
Sawyer, VP of publicity; Diana Fried, director of national singles sales;
Joyce Castagnola, director of national sales. They were, respectively, West
Coast director of publicity at PolyGram Records; sales operations manager
for Virgin; and West Coast regional sales manager for Virgin.

RCA Records in New York promotes Lou Vaccarelli to senior director of
promotion. He was director of production for the label.

Ron Shapiro is named national director of publicity for MCA Records in

VACCARELLI SHAPIRO SEVERYN

SAWYER

Los Angeles. He was senior director of media and writer/publisher rela-
tions at BMI.

Richard Severyn is promoted to manager of industrial engineering for
CBS Records International in New York. He was a staff industrial engineer
for the label.

Arista Records promotes Kim Jakwerth to manager of West Coast pub-
licity in Los Angeles, and appoints Hope Wolman manager of business af-
fairs in New York. They were, respectively, a publicity assistant for the
label, and a real estate leasing and sales associate at Strouse, Greenberg &
Co.

Lauren Murphy is named manager of editorial services at PolyGram
Records in New York. She was a writer for Rolling Stone magazine.

Chris Berry is named mid-Atlantic regional R&B promotion manager for
A&M Records in Washington, D.C. He was music director for WPLZ in Pe-
tersburg, Fla.

Narada Productions in Los Angeles promotes John Azzaro to VP of in-
ternational sales and marketing, and names Bill Shaler director of sales.
They were, respectively, director of sales for the label, and executive VP at
Jem.

PUBLISHING. Capitol-EMI Music in Los Angeles names Bill Stephens director
of systems development, MIS. He was VP of print technology at MIS.

Cathy Jackson is promoted to associate director of writer/publisher rela-
tions at BMI in New York. She was an assistant in the writer/publisher
relations department of the company.

© VIDEQ-PEOPLE ON THE MOVE, page 52.
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' THE JESUS AND MARY CHAIN. .. Believe What You Hear

* Both
Automatic
and the first
track, “Blues
From A Gun,
hit No. 1 on the
Modern Rock charts. + “Head On” is in Buzz Bin rotation on MTV.

. TIle Jesus And Mary (huln U.S. tour is set to take over 30 cities by storm!

= ie Reasons To Believe.

“Automatics powe- is in its faith in simplizity and its inspiration
is in the way it sabotages the structures it celebrates.
(w=xx-highest rating) — e Los Angeles Times

“Huge, unforgettable choruses are built from the sparest,
meanest guitar riffs; bleak, soul seaxching lyrics are
burned into the memory by Jim Reid's pleasant,
low-key voite. Automaticis pop music from purgatory,
the sound of heaven turning into hell and back again.’
— (Chicago Tribune

Aufomm‘l
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The Hew Album Featuring fhe fr di‘" 2
gt Produced, Written und Performed by Wdlmm Reld und Jim Re
" '{nssems Compact Dlscs GOk _ »
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RY CHAIN ON THEIR 1990 U.S.TOUR!

MARCH

JEW ORLEANS 21 ATLANTA 1 NORFOLK, VA 9 PROVIDE
14 TALLAHASSEE, FL. 23 NASBVILLE 2 WASHINGTON, DC. 10 BOSTON
BRLANDO 24 LEXINGTON, KY 3 NEW YORK 12 MOKT
AMPA, FL 26 CHARRQTTE, NC 4 NE# YORK 13 TORON]
17 MIAKI BEACH 27 CHAPEL HILL, NC 8 PHILADELPHIA 15 CLEVEL

CATCH THE JESUS AND MA
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Album Delays Mean Slim Pickings

Few Big Stars In February Release Pipeline

B BY MELINDA NEWMAN

NEW YORK—Buck in December
when new releases slowed to a trick-
le, retailers and radio programmers
were comforted by the promise of
early 1990 releases from such proven
performers as Robert Plant, Public
Enemy, Billy Idol, and Sinead O’Con-
nor. However, it is beginning to look

like such notions were more wishful
thinking than reality as those proj-
ects, and numerous others, have been
pushed back to March or April.
Label representatives give two rea-
sons for the changes—production de-
lays and increased artist develop-
ment setup. “We're spending more
time on setting up the artist develop-
ment schedule,” says one record com-

Youth-Oriented Acts Get
Their Due At 17th AMAs

H BY PAUL GREIN

LOS ANGELES—Youthful, dance-
oriented music dominated the 17th
annual American Music Awards,
which were presented at the Shrine
Auditorium here Jan. 22. Typifying
the trend: Multiformat stars Bobby
Brown and Paula Abdul danced off
with the prizes for favorite male and
female pop/rock vocalists.

The awards, based on a poll of
20,000 record buyers, were presented
in all but a few cases to the perform-
ers who sold the most records last
year. Thus, New Kids On The Block
and Milli Vanilli, who had last year’s
best-selling albums, won a total of
five awards. New Kids won dual

awards for favorite pop/rock group
and album (“Hangin’ Tough”), and
Milli Vanilli won three prizes, includ-
ing favorite pop/rock single (“Girl
You Know It’s True”).

The night’s only real surprise came
when Luther Vandross beat Brown—
a much hotter record seller—for fa-
vorite soul/R&B male vocalist. The
award—Vandross’ second in that cat-
egory in the past three years—seems
to signify his stature in the black
community.

Anita Baker—who co-hosted the
three-hour ABC-TV telecast with Glo-
ria Estefan, Alice Cooper, and the
Judds—was named favorite soul/
R&B female vocalist for the second

(Continued on page 79)

Skid Singer Faces Felony Rap

Concert Row Captured On Video

HBY THOM DUFFY

NEW YORK—MTV has complied
with a request by authorities in
Springfield, Mass., to release a boot-
leg videotape of a December concert
in which Skid Row singer Sebastian
Bach allegedly threw a glass object
into the crowd, striking a 17-year-old
fan and breaking her nose.

Bach, whose head was lacerated by
an object thrown from the audience
during a Dec. 27 show at the Spring-
field Civic Center, faces felony as-
sault charges after he allegedly
threw a glass or a bottle from the
stage and scuffled with a second fan
on the arena floor.

Currently on tour with Skid Row

as the opening act for Aerosmith,
Bach, identified by his legal name of
Sebastian Bierk, appeared Jan. 9 in
Hampden County Superior Court and
pleaded not guilty to assault charges.
MTYV has aired the bootleg video of
the incident, which was shot by an
unidentified fan. The video shows an
object striking Bach on the head and
the singer throwing two objects back
into the crowd before briefly jumping
from the stage. The music video
channel agreed to give Springfield
police the tape but has not identified
the fan who took the footage, says
Carole Robinson, VP for press rela-
tions.
Hampden County District Attor-
(Continued on page 88)

Columbia Names Kid Leo
To Head 4 Music Depts.

NEW YORK—In a move to focus its
street-level marketing and artist de-
velopment, Columbia Records has
named Kid Leo to oversee four music
departments, including a newly creat-
ed heavy metal department.

Leo, who joined Columbia one year
ago as VP of artist development af-
ter leaving his job as operations man-
ager at WMMS Cleveland, will helm
the label’s alternative, dance, jazz,
and metal departments.

The departments will pay attention
to street-level, grass-roots artist de-
velopment, Leo says. The emphasis
will be on maintaining a strong rela-
tionship with clubs, college radio,
small retailers, and publications.

“It’s a new alignment, new focus,”

says Leo. “Every element of enter-
tainment seems to be narrowcasted,
and this is a specialized approach to
the narrowcasting process, affecting
retail, radio, and integration with dis-
tribution.”

The emphasis on bottom-up mar-
keting helps provide a healthy base
for artist development, Leo says.

“We all want to see every album
go platinum, but on the second al-
bum, if a band doesn’t take off, we
don’t want them to fall to the ground;
we want to maximize the grass-roots
levels and never lose that initial fan
base.”

Leo says the new alignment may
mean more signings for the label in

(Continued on page 88)

pany spokesperson. “We want to
have 10-12 weeks to set up campaigns
and press so that when the record
comes out, we're not starting from
serateh and waiting three months for
something to happen.”

At other labels, the product simply
was not finished. “It’s not like any-
thing deliberate happened,” says an-
other label source. “We just thought
they'd be done and it just wasn’t
scheduled realistically.”

Instead, this month offers some re-
leases that were originally expected
pre-Christmas. One of the leading
contenders in that category is Basia's
follow-up to her platinum debut,

The Envelope Please. A group of recording artists and producers at New
York's Hard Rock Cafe announce this year's Grammy nominations to members
and guests of the New York branch of the National Academy of Recording Arts
and Sciences. Shown, from left, are composer/performers Rick Derringer and
Gregory Abbott; jazz artist Branford Marsalis; veteran producer Milt Gabler;
classical clarinetist Richard Stoitzman; Count Basie band leader Frank Foster;
and singer/instrumentalist/songwriter Laurie Anderson.

(Continued on page 88)

PAULA ABDUL’s “Forever Your Girl” returns to
No. 1 in its 81st week on the Top Pop Albums chart,
becoming the oldest album to top the survey since
the separate mono and stereo charts were combined
in 1963. Abdul’s debut blockbuster achieves the dis-
tinction by nosing out two other smash debut collec-
tions. “Peter, Paul & Mary"” returned to No. 1 in its
79th week in October 1963; Guns N’ Roses’ ‘‘Appe-
tite For Destruction” sneaked back to the top spot in
its 77th week in February 1989.

duet with the Wild
Pair—leaps from No. 8
to No. 2 on the Hot 100.
It’s the fifth single from
“Forever Your Girl” to
reach the top three.
Only two other albums
in pop history—Michael

In addition, Abdul’s

“Opposites Attract’—a
EE——————

Jackson’s ‘““‘Bad’’ and

George Michael's
“Faith”—have spawned
five top three singles. This, of course, makes Abdul
the first woman to achieve the feat—to say nothing
of the first former cheerleader.

BOBBY BROWN’s “Dance! ... Ya Know It!”
jumps to No. 10 on the pop albums chart, becoming
the first compilation of dance remixes to reach the
top 10 since Billy Idol’s “Vital 1dol” hit No. 10 in
late 1987. Madonna’'s ‘““You Can Dance,” also re-
leased in late 1987, reached No. 14.

Brown’s album has far outdistanced its compan-
ion release, Jody Watley’s ‘“‘You Wanna Dance With
Me?,” which peaked at No. 86 a month ago and this
week dips to No. 159. MCA issued the two albums
simultaneously in November.

Brown returns to the top 10 on the pop albums
chart five months after his smash breakthrough set,
“Don’t Be Cruel,” completed a 45-week run in the
top 10.

FAST FACTS: Quincy Jones' “Back On The Block”
jumps to No. 9 on the pop albums chart, becoming
his highest-charting album since ‘‘Body Heat’ hit
No. 6 in 1974. It already surpasses his previous stu-
dio release, ‘“The Dude,” which peaked at No. 10 in
1982. “Back On The Block” reached the top 10 much
faster than did its Grammy-sweeping predecessor.
“Back” took just nine weeks to hit the top 10, com-
pared to 56 weeks for “The Dude.” In addition,
“Back On The Block’ holds at No. 1 on the Top Con-
temporary Jazz Albums and Hot Black Albums
charts.

Clint Black’s ‘“‘Nobody’s Home’’ becomes the
first hit to log three weeks at No. 1 on the Hot Coun-
try Singles chart since Randy Travis’ “Forever And
Ever, Amen’ in June 1987. Black had the No. 1 and

by Paul Grein

" Abdul Revisits Top Of Albums Chart;
Brown GCompilation Dances Up To No. 10

No. 2 country singles of 1989 with ‘“‘Better Man’’ and
“Killin’ Time."” It marked the first time that one art-
ist had both of the year’s top two country hits since
Hank Williams scored in 1953 with ‘‘Kaw-Liga” and
“Your Cheating Heart.”

Regina Belle lands her second straight No. 1 hit
on the Hot Black Singles chart with “Make It Like It
Was."” Belle rang the bell in October with “Baby
Come To Me.”

Aerosmith’s “Janie’s Got A Gun” leaps from No.
11 to No. 5 on the Hot
100, and is likely to be-
come the veteran band’s
biggest hit. That distinc-
tion is currently held by
“Angel,” which reached
No. 3 in 1988.

The Smithereens land
their highest-charting
aibum to date as “Smith-
ereens 11” jumps to No.
54 on the pop albums
chart. The critically
lauded band's prior album, “Green Thoughts,”
peaked at No. 60. In addition, the group appears
headed for its first top 40 single as “A Girl Like
You” vaults to No. 55.

FAST FACTS: Mike Stenz of Moreno Valley, Calif.,
notes that 71 albums from the '80s generated four or
more top 40 singles. That’s phenomenal when you
consider that only a few albums from the '"70s—

Fleetwood Mac’s ‘“‘Rumours’” and Michael Jack- |

son's “Off The Wall” among them—accomplished
the feat. Ten more albums—including two by Daryl
Hall & John Qates—did it from 1980 to 1982, and
then the dam burst after the release in December
1982 of Jackson’s “Thriller,” which spawned a rec-
ord-setting seven top 40 hits—all of which hit the
top 10.

Frank Carrado of Peer Music in New York notes
that Rod Stewart’s “Downtown Train’ is the second
top five hit in two months to mention Carrado’s
hometown, Brooklyn. The first was Billy Joel's
chart-topping “We Didn’t Start The Fire.” We'll add
that “Downtown Train”—which holds at No. 3 on
the Hot 100—is Stewart’s highest-charting single
since “Do Ya Think I'm Sexy” topped the chart 11
years ago.

Tony Cardone of Camden, N.J., notes that Milli
Vanilli’s current single, “All Or Nothing,” was
originally the B side of the duo’s No. 1 smash, “Girl
I’'m Gonna Miss You.” It’s not the first time that the
folks at Arista Records have flipped over an old hit:
Whitney Houston’s “Greatest Love Of All” started
out as the B side of “You Give Good Love.”

Gregory Phelan of Los Angeles notes that Marvin
Gaye has been mentioned in two top 20 hits in the
past three months—Bobby Brown’s “Rock Wit-
"cha’ and Milli Vanilli's “All Or Nothing.”
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WANT TO SEL
THE DIGITAL DECADE?

e

hen it comes to bringing music industry buyers
w and sellers together, there is nothing more basic

than NARM and Billboard. And ... while the
music world continues to move headlong into new

technologies and formats, NARM and Billboard continue to
be the arenas in which these issues are debated.

Billboard’s NARM ‘90 Spotlight will look at the arrival of
the Digital Decade and what it means to manufacturers,
music/video retailers, distributors and suppliers. Your ad in
this special issue will give you exposure to all of these
players - whether they attend the show or not.

So remember ... if you want to sell the Digital Decade,
DON’T FORGET THE BASICS:

NARM and BILLBOARD'S NARM ‘90 SPOTLIGHT.
ISSUE DATE: MARCH 17

AD CLOSING: FEBRUARY 20 (SPOTLIGHT ONLY)
MARCH 2 (REGULAR ISSUE)

DON'T FORG

BONUS DISTRIBUTION AT NARM
(MARCH 10-13), LOS ANGELES

FOR MORE INFORMATION, CALL:

NEW YORK

Jim Beloff/National Ad Dir./Music 212-536-5026
Dave Nelson/National Ad Dir./Video 212-536-5275
Norm Berkowitz 212-536-5016

Jon Guynn 212-536-5309

Alex Kelly 212-536-5223

MIDWEST
Ken Karp 212-536-5017

NASHVILLE

Lynda Emon 615-321-4293
Carole Edwards 615-321-4294

www americanradiohistorv com
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THE BASICS!

L.LOS ANGELES

Christine Matuchek 213-859-5344
Arty Simon 213-859-5369

Anne Rehman 213-859-5313

FLORIDA
Angela Rodriguez 305-448-2011

UNITED KINGDOM
Tony Evans 01-323-6686

EUROPE

Richard Chapman
01-323-6686
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COMMENTARY I

Opportunities Abound For Western Firms

SOVIET UNION IS OPEN TO MUSIC BUSINESS

@ BY VALENTIN BLUEGER
and MICHAEL F. SUKIN

Much has been said about peres-
troika, the restructuring of the So-
viet economy over the past four
years. Many in the music business
are now asking what effect peres-
troika will have on artists touring
in the Soviet Union and on record
and music publishing companies do-
ing business in that country.

Do the new policies in the
U.S.S.R. mean that the doors are
now open to this enormous market
of almost 300 million people, who
have been starved for Western mu-
sic? Are there really new opportuni-
ties for the use and profitability of
Western music in the Soviet Union?

Traditionally, there have been
two critical impediments to doing
business in the Soviet Union: first,
the obligation to deal with various
government entities such as Melo-
dia (the government record label),
VAAP (the government-controlled
mechanical and performing rights
organization), and Gosconcert (the
government touring organization);
and second, the difficulty of con-
verting earned roubles to Western
currencies.

But, changes are developing on
the surface and under the surface.

Certainly, all the government
agencies and government-con-
trolled organizations mentioned
above do have increasing amounts
of dollars in their budgets. Also,
more and more deals can now be
based on bartering, which takes
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FIGHT FOR YOUR RIGHTS!

I couldn’t have said it better if I tried!
Ed Karlin’s observations (Billboard,
Jan. 20) on record labeling and cen-
sorship (yes, record labeling is defi-
nitely censorship) are correct and to
the point. Anyone who fails to see
and understand this is totally out of
touch with reality.

Is everyone forgetting about our
First Amendment rights? Have the
Parents’ Music Resource Center and
Rep. Jean Dixon of Missouri even
read the Bill of Rights? As individ-
uals, we have the right to express our
thoughts and ideas via songwriting,
books, videos, film, art, the stage, or
any other medium we choose. We
may not agree with what is said; how-
ever, we must defend everyone’s
right of free expression.

It is obvious that Rep. Dixon is try-
ing to build a self-serving platform
for political gain. Both she and the
PMRC are dangers to our industry
and the creative community. They
will continue to use their standing in
the political arena to dispense a
stream of downright lies and half-
truths until they get what they want.

What they want is to dictate to
songwriters what they can write, to
artists what they can record, to rec-
ord companies what they can release,
to retailers what they can sell, to con-

many forms in the Soviet Union and
can be attractive for Western com-
panies desiring to do business there.
It is now possible to be paid in goods
in lieu of roubles, and those prod-
ucts can be traded through interme-
diaries in the West for dollars.
Moreover, the Soviet government
recently devalued the rouble almost
10 times against the traditional dol-
lar exchange rate. While the rouble

future, but many U.S. companies al-
ready have had extensive dealings
with and/or ongoing businesses in
the Soviet Union. Records and mu-
sie, of course, are not the staple of
an economy, nor are they on the pri-
ority list of any government whose
populations do not have adequate
food and shelter. Nevertheless, it is
critical to establish initial trading
opportunities in the hopes that

£

Valentin Blueger,
left, is an attor-
ney based 1in
Riga, Latvia, who
specializes in en-
tertainment law.
Michael F. Sukin,
right, is an attor-
ney in the New
York law firm of
Carro, Spanbock,
Kaster & Cuiffo.

remains nonconvertible and this de-
valuation applies only to visitors to
the Soviet Union, many see it as the
first step toward a convertible cur-
rency.

Finally, there is an extensive
movement in some Soviet republics,
such as Lithuania, Estonia, and Lat-
via, toward economic independence.
By setting up businesses in those
territories, one would have access
to the complete Soviet market.

Clearly, much of the benefit of
perestrotka will be derived in the

sumers what they can buy, and now
to concertgoers what they can see
and hear live.

Something is obviously wrong with
this picture, and I don’t hear enough
voices being raised in our industry.
We need the help of artists, songwrit-
ers, labels, record, film, and video
producers, retailers, and concert pro-
moters to confront these forces head
on and stop them in their tracks.

Richard Kimball

VP/Artist Relations
Westwood One Companies
Culver City, Calif.

CLOUDED JUDGMENT
Bill Allen’s recent letter to the editor
(Billboard, Jan. 13), an impassioned
defense of the FBI's “right” to exer-
cise its freedom to comment on the
content of musical works, is a fright-
ening example of how emotions can
cloud interpretation and understand-
ing of First Amendment principles.
The First Amendment provides
that “Congress shall make no law . ..
abridging the freedom of speech.”
Under this constitutional provision,
all of us as individuals, whether we
work for the FBI or not, are free to
express our opinions on any subject.
But the incident to which Allen re-
fers, in which an FBI employee used
FBI stationery to issue an “official”
government warning against certain
bands and song lyrics, is contrary to
First Amendment principles. It repre-
sents an attempt by a person purport-
ing to represent the government to

things will grow. Otherwise, when
the rush comes later, we as an in-
dustry may be left behind.

The demand for American record-
ed music in the Soviet Union is enor-
mous. Much product of limited sales
potential within the U.S. or other
Western markets would have enor-
mous potential in the Soviet Union.
In fact, some have referred to the
Soviet Union as the largest poten-
tial cutout market in the world. Is it
not better to sell merchandise that
has little or no value in the West for

roubles than not to sell it at all?

Soviet recording artists and Sovi-
et author/composers, meanwhile,
have had limited income from their
successes in the U.S.S.R. Soviet re-
cording artists receive no royalties
from Melodia; all they get is a flat
fee payment. Soviet author/com-
posers whose works may be played
in the West receive little if any of
the hard currency income that their
works might generate.

However, since exclusive ar-
rangements of the Western type do
not exist in the Soviet Union, many
of these creative and enormously
talented people are available for di-
rect relationships with Western
companies and royalty collection so-
cieties. The opening of the Soviet
Union to the rest of the world
makes this possible. The same situa-
tion has permitted the creation re-
cently of a number of independent
touring agencies within the Soviet
Union that are allowed to establish
their own independent relationships
with the West.

The economic independence of the
Soviet satellite countries currently
rushing forward will also bring in-
creased pressure for the liberaliza-
tion of economic practices within
the Soviet Union as these Eastern
Bloc markets become alternatives
for Western trade.

Although many people have hesi-
tated to do business in the Soviet
Union because of the issues raised
in this article, the walls are coming
down, the bridges are opening up,
and the boat should not be missed.

stifle other people’s constitutional
freedoms; it is not the exercise of free
speech by an individual. This unsub-
tle distinction is the very cornerstone
of the precious rights guaranteed by
the First Amendment.

Allen’s comments illustrate how
unthoughtful reactions on emotional-
ly charged issnes can change a con-
stitutional debate into a name-calling
free-for-all. Allowing blind passion,
rather than intellectual analysis, to
dictate positions on issues as’impor-
tant as freedom of speech is danger-
ous.

Charles J. Sanders, Esg.
New York

REVERSE RACISM?

I am writing in response to a star-
tling revelation made by Janine Mec-
Adams in her “1989 In Review” col-
umn (Billboard, Dec. 23). Under the
tagline “Most Perplexing Phenome-
non,” she mentions New Kids On The
Block, adding, “I know they are man-
aged and marketed by blacks. I think
they have talent. But something
about them (black music shot to the
top by white performers) really irri-
tates me.”

McAdams’ beliefs are quite trou-
bling. I would have to assume, on the
basis of her column, that she is also
“irritated” by the likes of George Mi-
chael, Michael Bolton, and other
whites who make R&B music that
gains black chart position. Would
McAdams be less upset if New Kids
On The Block had not “shot to the

top” of the black charts, but rather
lingered in the bottom third?

I wonder whether McAdams is also
“irritated” when black performers
like Michael Jackson cross over onto
the pop charts. Is she also upset that
Living Colour—a black band playing
rock—has found acceptance on
“white’’ radio and the “white”’
charts?

Unfortunately, Billboard itself is
partly responsible for the racism that
still pervades the record business,
and it will continue to be fostered un-
til you change the name of your black
chart to R&B (or something else). To
categorize different music styles by
color is antiquated and insidiously di-
visive.

You help to perpetuate a black/
white mentality that detracts from
the music. Anybody of any skin color
can make any kind of music. We are
talking about styles of which there
are many subtle cross-pollinations.

As for McAdams, [ hope she is able
to resolve the racism that causes her
“irritation” when white artists make
it on the black charts.

Adam Dobrin
Washington, D.C.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general inter-
est. Contributions should be sub-
mitted to Ken Terry, Commentary
Editor, Billboard, 1515 Broadway,
New York, N.Y. 10036.
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Teens, Adults Split On Top 40 Hits

Mainstream Records Lack Mass Appeal

@ BY SEAN ROSS

NEW YORK—The good news is
that in recent weeks top 40 pro-
grammers have been getting a few
more of the up-tempo, mainstream,
pop/rock records they have been
asking for over the last 18 months:
Rod Stewart, “Downtown Train’’;
Tom Petty, “Free Fallin’ ”’; Eddie
Money, “Peace In Our Time”’; Aero-
smith, “Janie’s Got A Gun”; the B-
52’s’ “Roam”’; and Billy Joel’s re-
cent hits among them.

The problem is that mainstream
does not always equate to mass ap-
peal. Some PDs, especially in major
markets, say that teen and adult
tastes are more polarized than ever,
such that even dance/pop music is
less of a common denominator. For
those teens, only three things are
hip now: rap, hard rock, and ballads.
The first two genres are often
tough sells for adult listeners. And
overuse of the third has caused ma-
jor balance problems in tep 40 over
the last two years.

“There just aren’t enough undeni-
able mass-appeal records that can
safely be played all day,” says
KDWB-FM Minneapolis PD Brian
Philips. “Taylor Dayne's ‘With Ev-
ery Beat Of My Heart,” Rod Stew-
art, and Phil Collins’ ‘Another Day
In Paradise’ all went top five, but to
date I can’t get any of them to test
even acceptable to anybody under
19. Their hot records are ‘Bust A
Move’ or the Skid Row singles,
which may be OK 19-24 but are

death to 25-34-year-olds.”

Nationwide group PD Guy Zapo-
leon says there has “‘absolutely”
been a break between teens and
adults. “For a few months, playing
the records that were national hits
meant playing music that didn’t ap-
peal to adults.” Now, while Zapo-
leon hails the “Bad Englishes, Linda
Ronstadts, and Phil Collinses that
came through and provided some
balance,” he still says, ‘“There’s a
lot of music that doesn’t appeal to
everybody.”

“We do a Friday night dance
show from a 21-plus club and a Sun-
day night dance at a teen club,”
says KKYK Little Rock, Ark., PD
Gregg Rolling. ““All the active kids
want to hear is rap and rock, and
that's it. All the adults want to hear
are the Janet Jacksons, Paula Abd-
uls, and the Bobby Browns of the
world, and those artists are burning
with our younger end in callout. It’s
strange to think about playing Ja-
net Jackson only in middays, but the
kids are starting to really hate it.”

Of the PDs polled, Rolling has the
most extreme view of the situation,
especially on dance-pop. Most other
PDs cited Jackson’s “Escapade,” a
major airplay record for weeks be-
fore its release as a single, as one of
their wider-demo records, along
with Milli Vanilli’s “Blame It On The
Rain,” Paula Abdul’'s “Opposites
Attract,” and the recent Soul 11
Soul hits. “Mass-appeal hits are still
mass-appeal hits,” says Zapoleon.
“‘Blame It On The Rain’ appeals to

NEW YORK—While the situation
KKYK Little Rock, Ark., PD
Gregg Rolling describes of main-
stream dance records no longer
being a common teen/adult de-
nominator at his station may be
new in top 40 radio, most urban
PDs have been saying for some
time that only two things get ma-
jor requests, neither of which are
mainstream up-tempo records.

“Teens are into rap music and
ballads, and that’s basically what I
play at night,” says WYLD-FM
New Orleans PD Ron Atkins.
“Out of my top 10 testing songs,
eight of them are ballads. Teens
are not really into up-tempo songs
that skew older.”

“I'm looking on my request
sheet for an up-tempo record
that’s across the board, and I can’t
find one,” says WAMO-FM Pitts-
burgh PD Eric Faison. “The really
monster ballads get heavy re-
quests with both teens and adults:

Ballads, Rap Rule Among
Teens At Urhan Stations

Miki Howard’s ‘Love Under New
Management’; ‘Real Love’ by
Skyy; ‘Where Do We Go From
Here' by Stacy Lattisaw & Johnny
Gill.”

Atkins says that teen tastes
have not changed radically in his
seven years as a PD, but WHJX
Jacksonville, Fla., PD Keith Clark,
who recently returned to urban ra-
dio after several years in other
formats, says the rise of the slow
jam is noticeable at his station as
is the decline of rap.

“We get very few requests for
rap, even from teens. 70% of the
songs that kids request are young-
appeal ballads: ‘Whip Appeal’ by
Babyface, ‘Rock Wit'cha’ by Bob-
by Brown, even Faze’s ‘Cold
Sweat’ is still going here. We're
consulted by Don Kelly & J.C.
Floyd and on our Monday confer-
ence call, we'll hear that some ar-
eas are hanging on to rap more

(Continued on page 18)

everybody across the board. There
are still records like that.”

There are even some PDs, such as
WIXX Green Bay, Wis.” Wayne Coy
and WPXY Rochester, N.Y.'s Tom
Mitchell, who cite Technotronic’s
“Pump Up The Jam” as an unlikely
record that ended up appealing to
adults. (Others have similar stories
about “Bust A Move.”)

But other PDs disagree. “When
we did our market study, we found

(Continued on page 18)
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Fashion Statement. Motown recording artists the Good Girls compare
stripes with urban WBLS New York p.m. driver Frankie Crocker at a recent
reception to celebrate the success of the group’s ““Your Sweetness.”
Pictured, from left, are Demonica S., Joyce T., Crocker, and Shireen C.

Gannes Sessions Focus On Local Goncemns

Financing Is Still Foremost For European Stations

@ BY ADAM WHITE

CANNES, FRANCE—Like many of
their American counterparts, one of
the messages European broadcast
professionals attending MIDEM
heard last week was that winning
the marketing battle in radio was
just as vital as
winning the pro-
gramming battle.
The problem is
that many Euro-
pean broadcast-
ers are still fight-
ing the financial

REPORT

battle.

Jeff Pollack, who made the mar-
keting comments during a screen-
ing of TV spots used by his U.S. and
Australian clients, was one of 250-
plus consultants, PDs, station man-
agers, air personalities and suppli-
ers—from both sides of the Atlan-
tic—who took part in MIDEM
Radio, a sideshow of the annual mu-
sic industry marketplace conven-
tion. The radio offshoot ran Jan. 21-
25, was assembled for MIDEM’s or-
ganizers by Unique Broadcasting, a
new U.K. syndicator, and sponsored
by Broadcast, a U.K. trade weekly.

Tim Blackmore, program director
with MIDEM Radio organizer
Unique Broadcasting, confirmed
there was a stronger U.S. presence
in Cannes compared with previous
years. “This indicates the American
radio industry has spotted an un-
missable opportunity and is re-
sponding to an evolving European
Market,” he said. “It was here in
force to offer program services or
seek ways of investing in European
stations.”

Yet while MIDEM drew promi-
nent American broadcasters rang-
ing from KIIS Los Angeles morning
man Rick Dees to former WRKS
New York PD-turned-consultant
Tony Gray, and while European ra-
dio has become a potential expan-
sion area for American broadcast-
ers, the bulk of MIDEM’s panels
dealt with revenue and financing is-
sues, some of which were indige-
nous to European radio.

During one session, James Gor-
don, managing director of Scot-
land’s Radio Clyde, commented on
the variety of rates by which Euro-
pean stations must pay perfor-
mance fees to record companies. “‘If
we're to avoid market distortion,”
he said, “there must be some moves
towards harmonization of copyright
legislation and charges within the
EEC, since copyright charges in
some cases represent a significant
charge against income.

“It is a recipe for the creation of
the broadcasting equivalent of off-
shore tax havens if, in an era of
transfrontier broadcasting, broad-
casters are free to set up shop in the
most favorable environment. It also
creates unfair competition for
broadcasting organizations actually
domiciled in the target country.”

Gordon compared the combined
13% of advertising revenues that
U.K. stations pay to music copy-
right owners with the 3% paid by
U.S. broadcasters. “If the U.K.
rules were applied to the United
States,” he said, “then the profit
margins of more than half the coun-
try’s radio stations would disap-
pear.”

At another session, Radio Ham-
burg PD Rainier Cabanis told how
German private commercial outlets
are disadvantaged by the fact that
state-owned stations are funded
both by the taxpayer and the sale of
advertising time. For that reason,
said Mike Haas, PD of Antenne
Bayern, the economic situation is
‘“‘desperate’’ for many private
broadcasters there.

Roger Lewis, head of music for
Britain’s BBC Radio 1, argued that
public radio should not take adver-
tising. The annual license fee—ap-
proximately $100 in the U.K.—is the
most effective way of funding, he
said. It translates to approximately
$2 per household per week—‘Less
than the average video rental, and
one-quarter of the cost of subscrib-
ing to [satellite TV broadcaster]
Sky’s film channel.”

Lewis said that if the BBC accept-
ed advertising, certain types of pro-

gramming could not be supported.
“The question is whether radio ex-
ists to deliver an audience for adver-
tisers, or to make programs for peo-
ple,” he concluded.

A discussion on foreign owner-
ship of radio stations prompted
Jean-Paul Baudecroux, president of
top-rated French outlet NRJ, to con-
trast Britain’s ‘““‘unnecessary protec-
tionism”’ with France’s “more genu-
ine enthusiasm for broadcasting de-
regulation.”

Baudecroux was apparently still
smarting from two unsuccessful
bids for a stake in one of the new
London radio franchises, but he said
NRJ would try again if the opportu-
nity arose. Remy Sautter, VP of
France's RTL, sought to dampen
the protectionist issue, stating that
in five years, many European
households would receive direct sat-
ellite reception. “I believe that will
be the radio of the future,” he said,
“and questions over whether cross-
border programs will reflect nation-
al values, and those of national ver-
sus foreign ownership, will disap-
pear.”

A panel on the relative appeal of
national and local programming
prompted Giles Squire, programme
controller of Britain’s Metro Radio,
to say that stations across Europe
were becoming steadily more aware
of syndicated programming’s value.
“If you can do it better locally, do
so. If you can’t, take syndication,”
he remarked.

Tom Rounds, president of U.S.
supplier Radio Express, agreed that
Europeans are turning increasingly
to “tried and true ways’’ of pro-
gramming and operating their sta-
tions. There is also “a new breed” of
advertising professional, typified in
his view by MIDEM Radic panelist
Simon Kenny of Young & Rubicam
U.K. “A better quality of advertis-
ing person gets good radio people
interested,” said Rounds.

Chris Fuller of European trade
publication Music & Media con-
tributed to this story.
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LISTENERS TO ‘/AMERICAN TOP 40
WITH SHADOE STEVENS'* KNOW
THE ANSWERS TO THESE QUESTIONS:

ILLY JOEL's | | OBBY BROWN

1. “WE DIDNT START THE
FIRE” BECAME THE THIRD #1 L LR Sy

e o

SONG OF THE 80S TO
MENTION  JAMES DEAN %’iﬂgm VIBERS AN FHE

IN ITS LYRICS.

CAN YOU NAME
THE TWO OTHERS? IS THAT THE RECORD?

lEw KIDS ON
| THE BLOCK

4. HAS THE MOST TOP 10 HITS

3. RECENTLY HAD THREE
' FOR A FEMALE SOLOIST IN
SIMULTANEOUS TOP 40 HITS. THE ROCK ERA.

WHO WAS THE LAST
GROUP TO DO THAT? WHO'S IN2ND PLACE?

EACH WEEK SHADOE STEVENS COUNTS DOWN THE BIGGEST
HITS IN THE U.S.A. AND PROVIDES YOUR LISTENERS WITH THE
BEST RESEARCHED MUSIC FACTS AND TRIVIA AVAILABLE ON
RADIO . .. ALL BASED ON AMERICAN TOP 40’S EXCLUSIVE

USE OF THE Billboard. Hot 100. CHARTS
‘ TOP40
* *
SABC RADIO NETWORKS

TO OBTAIN AT40 FOR YOUR MARKET, CALL PAUL MIRALDI, MANAGER, ENTERTAINMENT PROGRAMMING, 212 887-5218.
OUTSIDE THE U.S., CALL RADIO EXPRESS 1-213-850-1003.
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Some Stations Lose Patience With GN'R;
WNEW-FM Gathers Rolling Stone Honors

ALTHOUGH NO RADIO station
banned Guns N’Roses over the vari-
ous anti-minority comments on the
“GN’R Lies” album or in Axl Rose's
Rolling Stone interview, several
took prompt action after GN'R gui-
tarist Slash swore on the American
Music Awards last week, including
WZPL Indianapolis, which made
USA Today with its action.

WZPL OM Don London says the
station polled listeners and “the au-
dience went crazy. By 5-to-1, they
told us that we should punish them
for at least a week [the length of
WZPL'’s ban]. Some said we should
never play them again.”

Meanwhile, at WZPQ Tuscaloosa,
Ala., PD Steve Shannon says he
“didn’t feel that was the right outlet
to use that kind of language. They
should have had a little more re-
spect.” Shannon was also annoyed
that the band members appeared to
be drunk. “They should have set an
example.”

In Birmingham, Ala., top 40
WAPI-FM (195) put the GN'R ban
up to a listener vote and ended up
deciding to play the group. “Al-
though we got some complaints, the
listener consensus was that even
though they were jerks, people still
liked the songs,” said PD Mark St.
John. Meanwhile, George Stewart,
PD of urban WENN says he is just
glad that it was a rock group and
not a rap act.

A number of stations instituting
GN'R bans did so as a joke—they
were stations that did not play the
band in the first place. WKQX
morning man Robert Murphy
banned the group, then told callers
that there were still principles in-
volved. Oldies WRKA Louisville,
Ky., ran a promo to the effect that
they would not play GN’R because
“they said all that (bleep).”

WNEW-FM, KOME, WRDU WIN "89 STONES

Congratulations to WNEW-FM
New York, this year’s major-market
radio station winner in Rolling
Stone magazine’s annual reader’s
poll. WNEW-FM edges out sister
WMMR Philadelphia, last year’s
winner, which placed second. Other
major-market runners-up were, in
order, WBCN Boston, WXRT Chi-
cago, and KROQ Los Angeles. No-
tably, WMMS Cleveland did not fin-
ish in the top five, despite the fact
that it again became eligible this
year after its 1987 ballot-stuffing
scandal.

In the medium-market category,
KOME San Jose, Calif., edged out
WFBQ Indianapolis, WLZR Mil-
waukee, WOXY Cincinnati, WBRU
Providence, R.1,, and KYYS Kansas
City, Mo. WRDU Raleigh, N.C,, was
the small-market winner, with
WPLR New Haven, Conn., KLBJ
Austin, Texas, WONE-FM Akron,
Ohio, and WAPL Appleton, Wis,,
taking second through fifth places.

PROGRAMMING: BREMER BUMMER

In a week of Chicago changes,
N/T WBBM Chicago PD/ND Vie
Bremer is out after eight months in
an apparent personality clash with
GM Wayne Jefferson. His succes-
sor is executive editor and assistant

ND Chris Berry. At jazz WBEE,
four-year staffer and gospel MD
Davita Shipp is upped to PD; the
job had been vacant since the sta-
tion returned to jazz last fall. And at
black N/T WGCI-AM, Mike Wat-
kins becomes PD as Jackie Hassel-
rig stays on as APD. Watkins was
assistant program manager at AC
KDKA Pittsburgh, where he will
not be replaced. WGCI is also pick-
ing up Larry King from crosstown
WLUP-AM.

by Sean Ross with
Craig Rosen & Phyllis Stark

After several years’ worth of ru-
mors, WIMO Cleveland finally
takes over the FM frequency of top
40 sister WRQC (92Q), which be-
comes urban WIMO-FM (Jammin’
92). WIMO-AM will simuleast ex-
cept on middays, nights, and week-
ends, when it will maintain its
black/AC format. AM PD Steve
Harris and GM Curtis Shaw will
oversee both stations. FM PD Tom
Kent is out, as is GM Shannon
Lange and staffers Mike Gallagher
and Joy LaShawn.

WRBQ (Q105) Tampa, Fla., PD
Randy Kabrich is the new station
manager at KHYI (Y95) Dallas. His
first job there will be replacing PD
Charlie Quinn, who decided not to
stay on and can be reached at 214-
733-0581, as well as midday jock
Wendy, who left for the late-night
shift at KIIS-FM Los Angeles two
weeks ago. Ed Budanauro, former
night jock from crosstown classie
rocker KZPS, is now doing over-
nights on Y95.

At top 40 WRQX (Q107) Washing-
ton, D.C., PD Lorrin Palagi adds
OM stripes ... At AC WEAZ-FM
Philadelphia, PD Bob Craig is out.
P.M. driver Joe Simone moves to
mornings and assumes acting PD
duties. Look for other lineup
changes as well in the near future.
Craig can be reached at 215-688-
4339 ... Boston-area radio veteran
Ron Scott is the new PD of AC
WLYT. He was most recently PD of
AC WKOX Framingham, Mass.

WMYI Greenville, S.C., PD Robb
Stewart is the new PD of WMXC
Charlotte, N.C,, replacing Bruce
Buchanan; Stewart’s duties will be
assumed by OM Cary Pall . . . Neal
Mirsky is the new PD of album
WDIZ Orlando, Fla. Mirsky, who
was most recently the VP of A&R
for L.A. Entertainment Group, was
previously in the market at rival
WHTQ.

In New Orleans, country WQXY
PD Dennis Day is leaving the sta-
tion pending a mid-February format
change. Call him at 504-525-9600.
Elsewhere in town, PD Bob West is
out at urban WQUE, and N/T

WSMB ND/p.m. driver Ron Hunt-
er adds PD stripes.

AC WMXP Pittsburgh PD Tom
Graye is out; morning man Rich
Hawkins is handling his duties.
Also resigning this week is album
WLVQ Columbus, Ohio, PD Buzz
Knight ... Orlando, Fla,, gets a new
50,000-watt oldies AM as the previ-
ously religious WGTO Cypress Gar-
dens moves to town. KOIL Omaha,
Neb.’s Terry Mason is PD. Local
TV owner Howard Hoffman is GM.
WKLQ Grand Rapids, Mich.’s Rob-
ert Wright is morning man.

After a two-month transition
back from top 40/rock, WROQ
Charlotte, N.C., is now mainstream
top 40 WZZG “Gorilla Radio Z95.1.”
Its AM, oldies WAES, will pick up
the WROQ calls and Satellite Music
Network’s Z-Rock format. WZZG’s
gorilla mascots have been handing
out bananas on the streets of Char-
lotte and encouraging listeners to
“flip the banana” to rival WCKZ,
but it is not the only recent instance
of WFLZ Tampa, Fla., cloning.
KQLZ (Pirate Radio) Los Angeles
has started giving away ‘“Pirate
Party Pig” T-shirts. KQLZ has also
added bogus ‘‘testimonials’’ in
which members of Milli Vanilli and
New Kids On The Block allegedly
say, “You don’t hear us on Pirate
Radio because we suck.”

Now that album KBER Salt Lake
City is on its new frequency, which
previously belonged to adult alter-
native KDAB, PD John Edwards is
set to consult the station that will
take over KBER's old frequency in
mid-February. Despite the oldies
implication of its call letters, KQOL
(Kool 106) will be a classic rock/
country hybrid. Edwards’ MD,
Scott Robb, will be PD. KDAB GM
Steve Evans will manage the sta-
tion ... Easy KOSI Denver will
complete a transition to soft AC
next month.

Oldies WDJO Cincinnati is now
simuleasting country WUBE. PD/
morning man Dave Roberts, the
station’s only local staffer, is out . . .
Urban WRBD Fort Lauderdale,
Fla., is now billing itself as Classic
R&B and running Satellite Music
Network’s Heart & Soul in middays
and overnights . . . KZOK-AM Seat-
tle goes from SMN’s Kool Gold to
its Z-Rock. Jon Donovan remains
PD. On classic rock KZOK-FM,
morning team Kent Voss & Jimmy
Kimmel is out.

AC WTAR Norfolk, Va., switches
to adult standards with Unistar’s
AM Only in its nonlocal dayparts.
OM Mark Thomas Frantz is now
overseeing programming as PD
Bob Ridle joins midday man Bruce
Garroway in mornings. A M. driver
Tom Looney goes to afternoons.

The new PD/morning man at
WHFM Eastern Long Island, N.Y,,
replacing Ray Keller, is p.m. driver
Ed Perry. Part-timer Steve Rich-
ards takes afternoons ... Classic
rock KEAG Anchorage, Alaska, PD
Peter Smith assumes those duties
at album WMFX Columbia, S.C., re-
placing Benji Norton, now the PD
of oldies WRMX Nashville. Smith
will be looking for a morning show
to replace Norton.

ny.

ton in the late '80s.

newsline...

PYRAMID BROADCASTING has promoted WXKS Boston VP/GM John Mad-
ison to senior VP/radio with jurisdiction over WXKS and WSNT Phila-
delphia. At WXKS, GSM Lisa Fell replaces Madison. At WSNI, WNUA
Chicago GSM Jeff Specter transfers to the VP/GM position replacing
Bill Cusack. Pyramid also confirms that it has put its WHTT Buffalo
and WPXY Rochester, N.Y., on the block.

-

CLANCY W00DS will be the GM at KNRJ Houston, replacing Susan Hoff-
man, when Nationwide assumes control of that station sometime this
spring. He is GM of Nationwide’s KNST/KRQQ Tucson, Ariz.

DAVID MANNING, VP/GM of Capstar’s WSIX-AM-FM Nashville, has add-
ed executive VP/chief operating officer stripes for the parent compa-

D.J. MITSCH is named VP/GM of oldies WWMG Charlotte, N.C., replac-
ing Tom Hunt. She was GSM at co-owned WRDU Raleigh, N.C.

JOE KELLY is named VP/GM at KEBC Oklahoma City, replacing Jane
Bartsch. A veteran manager, he was most recently GM of WROR Bos-

LARRY ALFORD is the new GM of WAME Charlotte, N.C., which will
switch from religious to N/T on or before March 5. Alford, who re-
places John Hamilton, was GM of KYCR Minneapolis, where he is re-
placed by WDCT Washington, D.C., GM David Reeder.

KEN SUTHERLAND is promoted from GM of Americom’s KODS Reno,
Nev., to regional VP for the company. He will be headquartered at
Americom’s KUDA Las Vegas, where DeAnne Sheehan will remain GM.

Don Moore, currently morning
man at AC KMXR Corpus Christi,
Texas, is the new PD/p.m. driver at
KSSN Little Rock, Ark., replacing
Ray Randall ... Mark Daniels,
from WMGM Atlantic City, N.J., is
the new PD at AC WHP-FM Harris-
burg, Pa., replacing Brian Wil-
liams, who stays on for p.m. drive
... Top 40 KXFM Santa Maria,
Calif., becomes AC 99KX under PD
John Edwards, who joined the sta-
tion last fall.

PEOPLE: WZOU'S CADILLAC RANCH

KDWB-FM Minneapolis late-
nighter Cadillac Jack is now doing
afternoons at WZOU Boston. Un-
fortunately, WZOU already has one
of the several other Cadillac Jacks
as MD, so they will be coming up
with another name. Meanwhile, for-
mer KJYO Oklahoma City morning
man Mark Shannon has settled his
dispute with KJ103 over the use of
his own name and is now doing
mornings at classic rock rival
KRXO. Chad DeRouin stays on for
promotions. Night jock Lee Roberts
is named MD.

Several weeks after bringing the
Secret Service to the door of N/T
WABC New York, liberal talk host
Lynn Samuels is gone. The station
will only say that they were not hap-
py with their recent teaming of her
with the conservative Barry
Farber: Across town, Bill Buchner
returns to WLTW from WEZN
Bridgeport, Conn., for mornings, re-
placing Batt Johnson.

At urban WVEE (V103) Atlanta,

midday person Carol Blackmon'

joins PD Mike Roberts in mornings.
His producer, Nate Quick, is now
doing middays. Across town, black/
AC WIGO is now using Heart &
Soul in middays and overnights.
And former urban WEKS MD Bri-
an Castle returns to Ohio to become
the Atlantic Records black musie
representative for Cleveland. At al-
bum WKLS, Chris Rude from
KKDJ Fresno, Calif., replaces Jeff

Jensen in mornings.

At modern KDGE Dallas, morn-
ing personality Wendy Naylor and
midday person John Ford switch
shifts. Naylor’s partner, Roger
King, comes off the air as produc-
tion director; a partner for Ford is
being sought. Across town, former
KZEW morning man Scott Parkin
is now doing afternoon news on
KZPS as Scooter In Your Face.

A former Dallas jock, Humble
Billy Hayes is out of nights at top
40 WKQX (Q101) Chicago ... Al-
bum KAZY Denver MD Rich Gar-
cia has left to find a label job;, PD
Brian Taylor is accepting T&Rs . . .
Oldies KUDA Las Vegas morning
man Johnny Burke heads to classic
rock WUFX Buffalo, N.Y, for
mornings. KUDA PD Charlie
McGraw needs a replacement.

Thirteen-year urban WENN Bir-
mingham, Ala., personality Roe
Bonner goes from overnights to
middays, replacing Chuck Thomas
... Ken Johnson & Jim Tofte are
the new morning team at classic
rock KKLZ Las Vegas, replacing
Dave Butz & Tommy Tucker. John-
son & Tofte were the morning team
at KCFX Kansas City ... Night
jock Bill Kezley takes MD duties at
top 40 KKRZ Portland, Ore.

RAB DRAWS RECORD 1,100 ATTENDEES

GN’R was not in Dallas for the
Radio Advertising Bureau’s annual
meeting, either, although a record
1,100 attendees were. Most attend-
ees contacted about the meeting
seemed to agree that it came off
well, despite RAB’s relative turmoil
of the last year. CEO Warren Pot-
ash’s speech outlined changes in the
RARB’s organizational structure, in-
cluding the expansion of RAB na-
tional managers’ duties, which will
now include pitching regional as
well as national clients.

Assistance in preparing this col-
umn was provided by Charlene
Orrin Dallas.
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CONGRATULATIONS ON YOUR NOMINATIONS. SEE YOU AT THE GRAMMYS.

©1990 MCA Records, Inc.

DEE DEE BRIDGEWATER
BOBBY BROWN

LARRY CARLTON
DESERT ROSE BAND
JERRY DOUGLAS

DANNY ELEMAN

FINE YOUNG CANNIBALS
' B.B. KING
LYLE LOVETT

BILL MONROE & THE BLUE GRASS BOYS

STEVE MORSE
TOM PETTY
YELLOWJACKETS
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YesterHits,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. ?Pocck With You, Michael Jackson,
H

. Do That To Me One More Time,
Captain & Tennille, casaBianca

. Coward Of The County, Kenny
Rogers, UNITED ARTISTS

. Cruisin’, Smokey Robinson, ramLa

. Crazy Little Thing Called Love,
Queen, ELEKTRA

. Escape, Rupert Holmes, wFiniTy

. Sara, Fleetwood Mac, warNER BROS

. The Long Run, Eagles, asvLum

. Yes, I’'m Ready, Teri De Sario with
K.C., casaBLANCA

. Don't Do Me Like That, Tom Petty
& the Heartbreakers, BACKSTREET

POP SINGLES—20 Years Ago

. | Want You Back, Jackson 5,
MOTOWN

Woo N (S0 w N

—
o

. Venus, Shocking Blue, coLossus
. Raindrops Keep Falling On My
Head, B.J. Thomas, scepTer

. Whole Lotta Love, Led Zeppelin,
ATLANTIC

. Without Love (There Is Nothing),
Tom Jones, PARROT

. Don’t Cry Daddy/Rubberneckin’,
Elvis Presley, rca

. I'll Never Fall In Love Again,
Dionne Warwick, SCEPTER

. Thank You (Falettinme Be Mice EIf
Agin)/Everybody Is A Star, Sly &
the Family Stone, epic
9. Someday We'll Be Together, Diana

Ross & the Supremes, MOTOWN
10. Leaving On A Jet Plane, Peter,
Paul & Mary, wARNER BROS.

TOP ALBUMS—10 Years Ago

. The Wall, Pink Floyd, coLumsia

. The Long Run, Eagles, asrLum

. Damn The Torpedoes, Tom Petty
& the Heartbreakers, BACKSTREET

. Off The Wall, Michael Jackson, epic
Kenny, Kenny Rogers, UNITED ARTISTS
: g’lllgenix, Dan Fogelberg, FuLL moon

0w N U R WN =

. On The Radio—Greatest Hits
Volumes One & Two, Dorna
Summer, CASABLANCA

8. Tusk, Fleetwood Mac, waRNER BROS

9. Greatest, Bee Gees, rso

10. Freedom At Point Zero, Jefferson
Starship, Gruny

TOP ALBUMS—20 Years Ago
. Led ZeJ)peIin Il, Led Zeppelin,
ATLANT)

. Abbey Road, Beatles, appLE
. Live In Las Vegas, Tom Jones,
PARROT

. Let It Bleed, Rolling Stones, Lonoon
. Willie And The Poor Boys,

Creedence Clearwater Revival,
FANTASY

6. Was Captured Live At The Forum,
Three Dog Night, bunHiLL

7. Engelbert Humperdinck, sarrOT

8. Blood, Sweat & Tears, cotumsia

9
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. Santana, cotumeia

10. Puzzle People, Temptations, coroy

COUNTRY SINGLES—10 Years Age

1. I'll Be Coming Back For More, T.G.
Sheppard, WARNER/CURB

. Leaving Louisiana In Broad
Daylight, Oak Ridge Boys. mca

. “Lngxe Me Over Again, Don Williams,

. Years, Barbara Mandrell, mca

. You'd Make An Angel Wanna
Cheat, The Kendalls ovation

. Your Old Cold Shoulder, Crystal
Gayle, UNITED ARTISTS

. Blue Heartache, Gail Davies,
WARNER BROS

. Back To Back, Jeanne Pruett, isc

. Baby, You're Something, John
Conlee mca

. Dapydream Believer, Anne Murray,
cadiToL
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SOUL SINGLES—10 Years Ago
. E?P%:k With You, Michael Jackson,

. The Second Time Around,
Shalamar, sotar

. Peanut Butter, Twennynine
Featuring Lenny White, ELEKTRA

. Forever Mine, O'Jays. piR.

. Do You Love What You Feel, Rufus
& Chaka, mca

. | Shoulda Loved Ya, Narada
Michael Waiden, aTLanTic

. Haven't You Heard, Patrice
Rushen, ELEKTRA

. Special Lady, Ray, Goodman &
Brown, poLYDOR

. Just A Touch Of Love, Slave,
COTILLION

. Steppin’, Gap Band, MERCURY

O K N O U W N~
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Rick Dees Takes His Show On The Road—To Unistar

B BY CRAIG ROSEN

LOS ANGELES—‘‘Rick Dees
Weekly Top 40,” one of the big three
in the syndicated countdown derby,
has left DIR Broadcasting for Unis-
tar Communications Group, as a re-
sult of DIR’s reported serious fi-
nancial problems. The departure of
the Dees show had been rumored
for weeks (Billboard, Dec. 16). The
reports of DIR's troubles comes on
the heels of news that competitor
Westwood One Radio Networks ex-
pects a record loss for fiscal 1989
and has terminated a complex sta-
tion swap.

Unistar chairman Nicholas J. Ver-
bitsky says the deal, financial terms
of which were not disclosed, is “like
Rick Dees comes home,” since the
KIIS Los Angeles morning man’s
syndicated countdown was cleared
and distributed by one of Unistar’s
predecessors, United Stations, from
January 1984 through December
1986.

The move of the Dees show to Un-
istar means that all three of the ma-
jor radio networks now have a ma-
jor top 40 countdown offering—
ABC Radio Networks has its long-
running ‘“American Top 40" and
WWI1 is represented by the year-old
“Casey’s Top 40.”

The deal, signed Jan. 22, went
into effect immediately, Verbitsky
says. Sources say Dees’ representa-
tives were seeking a one-year deal,
because the program’s producer,
Wally Clark, hopes to eventually
syndicate the countdown himself.

According to Verbitsky, Unistar
has no plans to pick up “Rick Dees
On The Line,” a show also produced
by Wally Clark and syndicated by
DIR, which debuted in March 1989.

DIR has refused any comment,
even a denial, on its reported trou-
bles. The company, founded by
president Robert Meyrowitz in 1972,
became known for its “King Biscuit
Flower Hour,” an early entry in the
live-concert series programming
sweepstakes. Its other shows in-
clude “The World Of Rock With
Scott Muni,”" a weekly two-hour pro-
gram hosted by the veteran WNEW
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New York personality; “Live Cuts,”
a daily shortform offering culled
from the “King Biscuit” archives;
and “Live From The Improv,” a dai-
ly, 90-second comedy show,

In recent years, DIR has shifted
its focus to television and been asso-
ciated with pay-per-view events,
most notably the Who’s “Tommy”
special, which was a financial fail-
ure and may have contributed to its
economic woes.

Meanwhile, Norman J. Pattiz,
chairman/CEO of rival WW1, says
he expects a record loss of at least
$22 million for fiscal year 1989, and
that its planned purchase of KJQY
San Diego (along with the sale of its
50% of WNEW-AM New York) is
off.

Pattiz says the 1989 showing
“shouldn’t be a surprise to anybody.
That’'s what we have been saying
and what our analysts have been
saying, that there would be a signif-
icant loss.”” He attributes those
losses to the purchase of WYNY
New York and KIQQ Los Angeles,
the subsequent format change of
KIQQ to KQLZ (Pirate Radio), and
funds invested in the “turnaround
of NBC.”

A $6.1 million settlement pay-
ment of a shareholder class-action
suit in August, which claimed WW1
provided inaccurate financial infor-
mation to shareholders, also con-
tributed to WW1’s record loss.

As for the end of the deal in which
WWI1 agreed to sell off its 50%
stake of WNEW-AM New York to
Robert Sillerman, and purchase
KJQY from his Command Commu-
nications, Pattiz says “‘we couldn’t
come to an agreement on definitive
terms. We weren’t on the same page
as far as accomplishing what we
both needed to accomplish, so we
just walked away.”

Pattiz says he remains interested
in purchasing other radio stations;
however, he acknowledged financial
constraints. “Leverage is becoming
a dirty word,” he says. “We are very
conscious of adding more debt to
the balance sheet. Until we are very
certain that the cash flows have re-
bounded, I don’t want to overlever-

Morris In Inner Circle. Country KSAN San Francisco welcomed singer Gary
Morris to town for a recent performance at the Circle Star Center. Pictured
backstage, from left, are KSAN MD Carl Brown, Morris, and KSAN'’s Terry

Rhodes and Steve Jordan.

age the company like some others
have done. We're taking a very cau-
tious approach.”

Pattiz says he estimates a net loss
of between $1.57 and $1.63 a share
for 1989, but he is hopeful the com-
pany will rebound in 1990. “Because
of the things we have done in 1989,
we should perform much better in

1990,” he says. Pattiz expects Pirate
Radio, which has since increased its
low spot load, to make money in
1990. “No doubt it will be a signifi-
cant contribution in 1990.” In addi-
tion, WW1 plans to build new stu-
dios for the station across from its
Culver City, Calif., headquarters.

Look Innocent. Staffers of album KMBY Monterey, Calif., meet A&M recording
act Giant at a private showcase in San Francisco. Pictured, from left, are Giant’s
David Huff, A&M's Kay McCarthy and J.B. Brenner, Giant's Mike Brignardello,
KMBY MD Maxann Sartori, Giant’s Alan Pascua, and road manager Rich
Totoian.

Trade Group Urges Aholition
0f FGG Rules On Editonals

W BY BILL HOLLAND

WASHINGTON, D.C.—Should the
FCC abolish its rules on political
editorials and personal attack?
The Radio-Television News Direc-
tors Assn., in a brief filed with the
commission Jan. 22, believes it
should, claiming that the two rules
are a byproduct of the fairness
doctrine, repealed by the FCC in
1987,

Earlier this month, the Supreme
Court agreed with a lower court
ruling that the FCC had the right
to abolish the doctrine. Now,
RTNDA is arguing that the two
rules are unnecessary adjuncts
that should also be axed because
they limit the free speech of broad-
casters.

RADIO BILL, MAYBE 1980

Rep. Matt Rinaldo, R-N.J., the
House sponsor of the radio license
renewal reform and the AM techni-
cal improvement bills, told Nation-
al Assn. of Broadcasters joint
board members that there’s a good
chance the bills could pass Con-
gress this year. But the industry
must get even more than the 170
co-sponsors, including congressio-
nal heavyweights who chair the
Commerce Committee and Tele-
communications Subcommittee.

Rinaldo also warned that the
consumer electronics industry op-
poses the section of the AM im-
provement bill, that would require
manufacturers to provide AM ste-
reo on all FM stereo radios.

NAB LOBBYING BUDGET UP
The breakdown of NAB’s $16.6
million budget for 1990-91 shows

that $2.2 million is allotted for the
group’s government relations bud-
get, an increase of 11% over last
year. The figure also includes
$100,000 for hired-gun lobbying
help, if warranted. In-house gov-
ernment relations salaries will
jump 9.8%

WASHINGTON
ROUNDUP

In these days when lawmakers
are carefully treading the poten-
tial mine fields of speaker fees, it’s
also interesting to note that
NAB’s budget for its Legislative
Forum during the winter board
meeting is $110,000, a cut of $4,000
from last year. However, NAB has
socked away $20,500 for congres-
sional travel at the Radio 90 show
this fall in Boston.

Meanwhile, Bill Smullin,
founder and chairman of Califor-
nia Oregon Broadcasting, has been
named as NAB's 1990 recipient of
its Distinguished Service Award.
Smullin, who has been in the
broadcasting business for 57
years, in radio, TV, and cable, is
still active in the company. NAB
also announced that CBS corre-
spondent Charles Osgood and In-
ner City Broadcasting Corp. chair-
man Hal Jackson have been named
radio recipients of the trade
group’s Broadcasting Hall of
Fame Awards. All will be honored
March 31 at the NAB ’90 conven-
tion in Atlanta.

—
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TEENS, ADULTS SPLIT ON TOP 40 HITS

(Continued from page 12)

that the biggest thing that would
get anybody to push the button is
rap,”’ says KKXX Bakersfield,
Calif ., PD Chris Squires. Adds Zapo-
leon: “I don’t know any market in
the country, and we've done studies
in all our markets, where rap is not
perceived poorly with adults.

‘Playing the records

that were national

hits meant playing
music that didn’t
appeal to adults’

“In our research, we ask, ‘What
artists are vou sick of hearing?’
And for the last year-and-a-half, rap
has always been the No. 1 artist,”
says KGGI Riverside, Calif., PD
Larry Martino. But Martino cites a
number of isolated rap songs that
do become across-the-board hits, in-
cluding Chunky A’s “Ho Is Lazy”
and Biz Markie’s “Just A Friend,”
which “is just as big with adults as
with kids.”

Zapoleon’s flagship. KZZP Phoe-
nix, went as far as putting a promo
on the air in late 1989, promising
“no hard rock and no rap”’—an un-
usual move for a station that has,
historically, been early on rap cross-
overs. At the time, Zapoleon was re-
sponding to research that showed

even relatively mainstream records
like Neneh Cherry’s “‘Buffalo
Stance’” to be perceived as rap by
adults.

But the “no rap/no hard rock” po-
sitioner is gone now, and Zapoleon
says that Nationwide’s top 40 sta-
tions are going to try to deal with
the current situation with the heavy
dayparting that many top 40 pro-
grammers employ these days in-
stead of sitting out records. “To be
top 40, you have to play the majority
of the records that are on the
charts. If you move off into a more
adult direction, you should probably
be an AC and do the imaging and ev-
erything else that goes with that,”
he says.

“You have to identify which are
the most adult of the teen records,
not the other way around,” concurs
WGY-FM Albany, N.Y,, PD Tom
Parker. “You can’t stop playing hit
music.”

“One of the traps that program-
mers get caught in is believing that
they have to do something unusual
to get adults to listen,” says KKBQ
(93Q) Houston PD Randy Brown.
“Adults tune into [top 40] radio to
hear whatever the mass-appeal mu-
sic is for their market. The minute
you try to program differently ...
you violate their expectations.”

Brown, who does not daypart
heavily, programs in perhaps the
country’s most unusual top 40 mar-
ket. More than a year after the mod-
ern rock boom at top 40, all three of

Houston’s hit music stations are
still heavily oriented to the synth-
driven end of the genre, often duk-
ing it out over imports, unreleased
demos, or reissues. Modern rock,
Brown says, “tests very well with
adults. We probably find less demo-
graphic disparity than we do with,
say, a Skid Row.”

As for Skid Row and other hard
rock acts, the view of their records
as polarizing is certainly a 180-de-
gree turn from 15 months ago,
when even those PDs who tested
music with only adult females re-
ported good response to Bon Jovi
and Guns N’ Roses. Although rock
ballads like Skid Row’s “I Remem-
ber You” are among KEGL Dallas

PD Joel Folger’'s best common-de-
nominator records, he says, “When
you’re rock based, the combination
of adults and teens becomes more
difficult.” The lack of mass-appeal
product, he says, is one of the rea-
sons KEGL has begun playing Pau-
fa Abdul and Milli Vanilli.

WPYX’s Mitchell says, “The rock
ballads we end up playing do well
with adults in callout. Records like
Tesla’s ‘Love Song’ or Bad En-
glish’s ‘Price Of Love’ test very
well.” But KKYK’s Rolling says,
“In 1988, when | played Poison’s
‘Every Rose Has Its Thorn’ around
the clock, we began hearing in our
perception tests about how much
hard rock we were playing. Rock

ballads are not the essence of this
station’s format for adults.”
Notably, Mitchell and WIXX’s
Coy were, along with Brown, the
PDs who saw the least polarization
between teens and adults. That
might tend to suggest that the po-
larization problem is actually a
fragmentation problem, most nota-
ble in markets with a larger number
of contemporary stations. But
KDWB-FM’s Philips says, “You can
make an argument about that until
a ‘Don’t Know Much’ comes along
and still tests well with 16-to-19-
year-old females. Occasionally a
record slips by that sounds like a
tvpical adult record, but makes the
transition to being mass appeal.”

BALLADS, RAP SONGS RULE AMONG TEENS AT URBAN STATIONS

(Continued from page 12)

than we are, but in other areas, bal-
lads are just really hot.”

(While several urban PDs noted
that mainstream up-tempo product
faired poorly with teens, the only oth-
er PD to note any decline in rap inter-
est was Larry Martino at churban
KGGI Riverside, Calif. And Martino
only cites problems with hard rap,
not its novelty counterpart. “If the
kids ask for the hard rap, we’ll play
it,” he savs. “But they haven’t been
asking for it as much as for Young
M.C., 2 Live Crew, Chunky A, and Biz
Markie.”)

Clark has an interesting theory for

the glut of slow jams. “With the in-
creased awareness of sexuality at a
younger age, teens are figuring out
that these ballads are about sex. |
think it may turn them on. There may
be a wave around the country that
teens are into ballads for reasons
that might scare us.”

But frightening to programmers,
and considerably more under their
control, is the programming implica-
tion of another ballad wave, similar
to the one that took place in the mid-
"80s before the rise of churban sta-
tions. “We're taught that you can’t
program a lot of ballads, and that vou

have to keep the energy level up,”
says Clark. “But when you get this
wave of ballads that everybody is
into, what are you supposed to do?”

What both Atkins and Faison say
they’re doing is the same thing as
their top 40 counterparts—daypart-
ing heavily. “You might listen in mid-
days and nights and think we're a dif-
ferent station,” says Atkins. “Mid-
days actually has the most variety of
the entire day,” says Faison. “In
mornings we're more familiar and a
bit more gold. PM. drive is straight
ahead—pretty thumping.” SEAN ROSS

GAVIN SEMINAR "90:

A Convention Of Unconventional Thinkers

February 15, 16 & 17 ¢ Thursday, Friday, Saturday
WESTIN ST. FRANCIS HOTEL, SAN FRANCISCO

Please Note: Scheduled events will begin at 1:00PM Thursday, February 15.
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THURSDAYI

FRIDAYI

FEBRUARY 15-—Afternoon Workshop Sessions.

Jhan Hiber's Informal Roundtable

Talk shop and ratings with Gavin’s own ratings expert columnist.

*Jazz Artist Workshop

This discussion will feature the artist's side of the story and their reactions to the
Jazz and Progressive Adult music boom on the airwaves. Major artist contributors
to be announced!

e Alternative Conclave

Discussion centered around Alternative Radio in the '90s--how issues such as the
elimination of vinyl, apathy, the "death" of Album Radio and the "new found
credibility” with the labels will effect/change the format.

*Eric Norberg's On Positive AM Music

Gavin columnist Eric Norberg explores the technical and programming potential
for AM radio music stations. On ﬁcnd will be Robert Heiblim, Executive VP of
Denon and Bill Wertz, Executive VP of Fairfield Broadcasting.

*Women In The Radio/Music Industry

Join host Verna Green, GM of WILB-Detroit, and a guest lineup of successful
female industry figures as they ponder the volatility of the Nineties and how it
pertains to women and their careers.

FEBRUARY 16—A Full Selection Of General Sessions

*Kickoff Session: An Environmental Forum--Radio, Media And The Planet

The future of radio and music obviously hinges on the future of the planet. Find out
a logical starting point for ecological action. Environmentalist/author Jeremy Ritkin
will appear.

*An Hour With Management Specialist David J. Rogers

Welcome special guest David J. Rogers, author of Waging Business Warfare and a
contributing editor for Success Magazine. He'll host @ session dealing with
strategic planning, staff motivation, leadership and much more.

*Cutting Edge Artist Show

Join Howie Klein, Kent Zimmerman and a bold lineup of top musical guests for
what is always one of the most talked-about sessions of the entire three day event.
Howie and Kent welcome guests Laurie Anderson, Tuck & Patti, Dave Marsh and
Mike Ness from Social Distortion. Plus more to be announced!

*Special Keynote Event: An Afternoon With Author Harlan Ellison

Writer, critic, futurist, screenwriter, essayist and lecturer Harlan Ellison promises
to be intense, high-charged and thought-provoking.

*Gavin Celebrity Cocktail Parti

The supreme industry affair of the year.

FEBRUARY 17—Format-Specific Meetings Plus Special Presentation
On Management In The Nineties

*Top 40, A/C, Urban, Country, Jazz/Adult Alternative, Album Radio and
Alternative Radio sessions scheduled throughout the day.

*Managing To Deal With The Nineties

Midcontinent Broadcasting's Dave Martin will host this bonus event.

*5th Annual Superbowl of Rock Trivia

¢ Jhan Hiber on Ratings Strategy

Hiber returns to bolster your knowledge of the boftom line world of ratings.
*The Gavin Radikoorr.(vs Banquet

The outstanding achievers of our industry will be recognized when the
1989 Gavin Awards are presented.

DON'T BE DISAPPOINTED! RESERVE YOUR ROOM AND REGISTRATION EARLY!
FOR INFORMATION PHONE: 415-495-1990

1990 GAVEINISEMINAR
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WW1, Radio Express Seek Sponsorship For
New Syndicated Programming In U.S.S.R.

LOS ANGELES—With the recent
announcement of Westwood One
and Radio Express’ plans to syndi-
cate programming to the Soviet
Union, network radio’s worldwide
expansion continues apace (Bill-
board, Jan. 27).

Yet, expanding into new terri-
tories means finding new business.
Radio Express has already signed
Pepsi-Cola as a sponsor for its Sovi-
et “American Top 40" broadcasts.
WW1, however, launched its trio of
Soviet programs without a sponsor.
And Satellite Music Network,
which has been broadcasting in Chi-
na since November 1988, only re-
cently announced a six-month spon-
sorship deal with Marlboro for its
“Lunchtime From America.”

“It’s important for us to have a
foothold in every country that we
can,” says WW1 chairman/CEO
Norman J. Pattiz. “But expansion
in those countries depends on adver-
tising revenue. Hopefully we will be
successful in getting advertisers
that want to access the Soviet mar-
ket. I think that it’s going to be a
slow process. I don’t expect it to sell
out overnight.”

Still, even if WW1 has trouble
landing ads for its Soviet program-
ming, Pattiz says it won’t be a great
financial loss. StoryFirst, which dis-
tributes Western entertainment in
the U.S.S.R. and negotiated the deal
to get WW1 programming on Goste-
leradio, is covering WW1’s produc-
tion costs, he says. The advertising
revenue that does come in will be
split in half between WW1 and Gos-
teleradio, with each side giving
StoryFirst 5% of its cut.

What’s next? According to
WW1's manager of international af-
filiate relations, Richard Rene, the
network plans focus on Europe for
continued growth. Yet, even with
recent changes there, don’t look for
WW1 to expand into Germany just
yet. Rene says there are too many
regulations still in place that make
it difficult to syndicate shows to
German radio, where each region
has its own “mini-FCC.” Says Rene:
“Germany is an economic locomo-
tive, but we’re not going to storm in
and do something incorrectly.”

BRAIKER SEEKS AfD

Is Braiker Radio Services in fi-
nancial trouble? “There are people
who would like to see us in trouble,
but the fact is we are not,” says
Braiker VP/marketing Pat O’Day.
He does, however, confirm that
BRS has developed an equity offer-
ing to bring in extra capital to fi-
nance “‘additional formats and addi-
tional services that were not antici-
pated when Braiker put its initial
funding together.”

O’Day says the network’s four
current formats have signed a com-
bined total of 70 affiliates. “This
company is on very firm footing,”
O’Day adds. “From an affiliate
standpoint, we are running ahead of
projections.”

KAML Gillette, Wyo., has been a
Braiker Goldies affiliate for a little
more than a month. “It’s outstand-
ing,” says GM Roy Maple. “Not
only is the musie selection and rota-
tion good, but they have quality an-

NEIVORKS

SYADICATION (X

by Craig Rosen

nouncers with an adult approach.”
KAML had previously featured a
taped oldies service, but Maple de-
cided to go with Braiker because he
wanted programming “that sound-
ed a little more live.”

Maple chose Braiker over the ri-
val Satellite Music Network and
Unistar for the financial reasons
that have been BRS’ chief sales
point. “With Braiker we own all of
the inventory—there's no barter,”
he says. “We pay a little more, but
we don’t have to give away two min-
utes an hour of our [ad] time.”

DOC TALK

The New York-based Physicians
Radio Network has announced
plans to expand its programming by
adding consumer health features
and switching its distribution from
FM subcarrier to standard AM
broadcast. The new PRN is tenta-
tively set to launch March 19.

“The idea is to make our pro-
gramming services available to as
wide an audience as possible,” says
PRN president Michael Hauptman.
PRN’s programming, designed to
air between 6 p.m. and midnight,
will feature two hours daily geared
toward professionals. One hour will

focus on talk, with the other hour
reserved for medical news. The pro-
gramming, available on a barter ba-
sis, will feature 14 minutes of com-
mercial time each hour, with four lo-
cal spots.

Three 90-second consumer-orient-
ed features will also be available
daily. Affiliates will be required to

air the network spot with the first

run, but can repeat the spots
throughout the day with local spots.

Although PRN has yet to an-
nounce signings with affiliates,
Hauptman is confident the pro-
gramming will be successful with
advertisers and stations alike. “In
light of the increasing interest in
both health and health-related mat-
ters, it should be very viable for ad-
vertisers and generate audience and
ad revenue.”

Extensive research on doctors
should help. “We will be delivering
a doctor audience to each station,”
he says. “We know how many doc-
tors are in each zip code in the coun-
try. We know who they are and
where they are, and we will be di-
rect marketing to doctors on a mar-
ket-to-market basis.”

AROUND THE INDUSTRY

Network revenues in 1989 were
up 11.9%, according to the Radio
Network Assn. Figures recorded by
Ernst & Young report total network
revenues for 1989 at $427,187,728,
up from the $381,911,715 figure re-
ported for 1988,

Cutler Productions’ “Party
America” has been revamped with
a more mainstream top 40 approach
and a celebrity guest co-host replac-

(Continued on next page)

BROADGAST SERVICES

ATTENTION
RADIO STATIONS

All formats: Did you run
countdowns of the BEST
OF 1989...THE BEST OF
THE 1980’s, TOP 500 OF
ALL TIME, etc? | would
like to add a copy of your
list to my personnal col-
lection. Please send to:

J.J. GASHMAN
157 Kansas Road
Pennsville, N.J. 08070

QUALITY RADIO ID’S

20 Cuts-Only $750 Complete!
Demo Available (414) 771-6505
Fax 453-6621
Terry Sweet & Associates, Inc.
2347 N. 117th St.
Milwaukee, WI 53226

OUTSTANDING RADIO HUMOR

Country and mainstream
formats. Send for sam-
ple(s). Monthly service with
option for additional mate-
rial. Write to:

Comedy Services
716 Commonwealth Avenue
Newton, MA 02159

GET YOUR
MESSAGE TO
KEY RADIO
STATION
PERSONNEL.
PLACE YOUR AD
TODAY.

CALL
1 (800) 223-7524
ASK FOR
JEFF SERRETTE
IN NY STATE

1(212) 536-5174
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ing KPWR Los Angeles morning
man Jay Thomas, who left the show
in January. WPLJ New York per-
sonality Fast Jimi Roberts will stay
on as host, but now affiliates can
also pick up the show unhosted so it
will sound like their own jock is
hosting the show with the celebrity
guest star. A&M act Seduction will
be the first guest when the retooled
“Party”’ debuts on the weekend of
Jan. 26.

ABC Radio Networks has pro-
duced “Pages From The Past,” a
20-part feature series that will run
on its FM and Contemporary Net-
works affiliates in February for
Black History Month. The series,
hosted by Lynda Moore, will con-
sist of one-minute vignettes that
will run weekdays throughout the
month. “Civil Rights Soundtrack,”
a 10-part series anchored by Moore,
won awards from the National
Assn. of Black Journalists and Com-
munications To Black Audiences in
1989.

Stuart Krane, VP/affiliate af-
fairs for ABC Radio Networks, will
leave his post to become VP and a
partner at EFM Media Manage-
ment Inc. EFM produces and syndi-
cates “The Rush Limbaugh Show,”
heard on 188 stations, and Dr. Dean
Edell programs, heard on 220 sta-
tions.

CALENDAR

Below is a weekly calendar of up-
coming network and syndicated
mustic specials. Shows with multi-
ple dates indicate that local sta-
tions have option of broadcast
time and dates.

Feb. 2-4, Bob Cowsill/Michael Gross/Tina
Turner/Jackie Jackson, Cruisin' America With
Cousin Brucie, CBS RadioRadio, three hours.

Feb. 2-4, Quincy Jones, Star Beat, MJI Broad-
casting, one hour.

Feb. 2-4, Regina Belle/Entouch/Salt-N-Pepa/
Blair Underwood, RadioScope, Lee Bailey Commu-
nications, one hour.

Feb. 2-4, Eddie Money, The Weekly Special, Un-
istar Radio Networks, 90 minutes.

Feb. 2-4, Metallica, Metalshop, MJI Broadcast-
ing, two hours.

Feb. 3-4, Richard Marx, On The Radio, On The
Radio Broadcasting, one hour.

Feb. 4, Whitesnake/Bad English, Powercuts,
Global Satellite Network, two hours.

Feb. 4, Whitesnake, Hitline U.S.A., James Paul
Brown Entertainment, one hour.

Feb. 5, Pat Benatar/Neil Geraldo, Rockline,
Global Satellite Network, 90 minutes.

Feb. 5-11, Fab Four In D.C., February 1964, The
Lost Lennon Tapes, Westwood One Radio Net-
works Special Series, one hour.

Feb. 5-11, Genesis, In Concert, Westwood One
Radio Networks, 90 minutes.

Feb. 5-11, Live Voitage: L.A. Guns, High Volt-
age, Westwood One Radio Networks, two hours.

Feb. 5-11, Allman Brothers/Beatles, Classic
Cuts, MJI Broadcasting, one hour.

Feb. 5-11, Rod Stewart, Rock Today, MJI
Broadcasting, one hour.

Feb. 5-11, Bad English, Off The Record With
Mary Turner, Westwood One Radio Networks, one
hour.

Feb. 5-11, James Ingram, Night Scene,
Westwood One Radio Networks, one hour.

Feb. 5-11, Garth Brooks, Listen in With Lon
Helton, Westwood One Radio Networks, one hour.

Feb. 5-11, Kathy Mattea, Country Today, MJi
Broadcasting, one hour.

Feb. 5-11, Jim Hall, The Jazz Show With David
Sanborn, Westwood One Radio Networks, two
hours.

ROUGH TRADE + TWINTONE + AMPHETAMINE REPTILE « GENIUS
HEYDAY « GIORNO POETRY «PITCH A TENT+ APOCALYPSE

WHOLESALE

WEST

660 BRYANT STREET
SAN FRANCISCO, CA 94107

Contact:
Jim Allison (415) 541-9570

Jon Ginoli (415) 541-9571
Joe Scuderi (415) 541-9572
Fax Order Line:

(415) 541-0422
Call Toll Free:
1-800-272-8170

FULL WHOLESALE CATALOG
AVAILABLE ON REQUEST

HIlMl wHoLESALE

EAST

611 BROADWAY SUITE 311
NEW YORK, NY 10012

Contact:
Harry Russell (212) 777-0100
Fax Order Line:
(212) 505-9314
Call Toll Free:
1-800-63-ROUGH

New Releases Include:
OPAL-—The Early Sessions
EINSTURZENDE NEUBAUTEN—Haus Der Luge
GALAXIE 500—On Fire

NEW ORDER - CAMPER VAN BEETHOVEN « PIXIES * LUCINDA WILLIAMS
TWO NICE GIRLS*GALAXIE 500 NEUBAUTEN «JAZZ BUTCHER
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RADIO I

Gommunities Respond To Cause-Related Events

EBY PHYLLIS STARK

NEW YORK—When the Pollack
Media Group organized its Rescue
The Future campaign aimed at
saving the ozone layer last year,
nearly 70 client stations immedi-
ately signed up, including KGB
San Diego and KOME San Jose,
Calif. The favorable response was
no surprise to Pollack promotion
director Sharon Fratello, who fre-
quently organizes such promo-
tions and says that they are al-
ways well supported by clients.

No promotion director will tell
you that cause-related promotions
have any impact on ratings. But
nobody will say they are not worth
doing. Cause-related promotions
are part of a station’s responsibil-
ity to the community, say promo-
tion directors, who also cite their
value to a station’s image, sales
enhancement, and the benefit of
the cause itself as reasons to do
them.

“Ratings are the bottom line in
one area, but there is also a bottom
line in what your responsibility is
as a radio station,” says KBIG Los
Angeles promotion director Stacy
Okonowsky who estimates that
45%-50% of KBIG's promotions are
cause related.

“It’s a significant part of our
promotional campaign,” says Abi-
gail Pollay, promotion director of
KSHE St. Louis, who adds that
70% of the station’s promotions
are cause related. “We do one ma-
jor cause-related promotion a
month and more in the spring,
when it’s easier to get people out
for them.

“We do it because we feel that
we need to give something back to
the community,” Pollay says. “We
do it because it shows our concern
for the community, because it en-
hances the image of the station,

and because it makes us feel good.
There are a lot of people out there
who can really use the help, but
the No. 1 reason is community in-
volvement.”

KSHE promotions include a
blood drive, a basketball tourna-
ment for Easter Seals, and a bike
race for the Multiple Sclerosis So-
ciety. One annual promotion,
Scoops Of Fun, supplies all the ice
cream you can eat for $2 and raises
$50,000-$60,000 each year.

But few promotions make better
copy than a charity drive, and
Okonowsky admits that ‘“‘we are
always looking for positive publici-
ty.” Another benefit she cites is
the face-to-face response station
staffers can get from listeners
who attend the events. This reac-
tion is always positive, she says. In
1989, KSHE got two awards from
the city for different programs it
was involved in. This year the sta-
tion will be focusing on literacy in
most of its promotions.

“One of our station and [Bonne-
ville] corporate goals is to be No. 1
in the area of community service,”
says Okonowsky. “So we don't
just do charity fund-raising, we do
community awareness activities.
For example, we sponsor a festival
of the arts, and the Lotus festival
for the Asian community.”

Another reason why stations
may do a lot of cause-related pro-
motions is to change their image.
For example, Pollay says, “when
Emmis took over KSHE in 1984,
we had a reputation as a hippie sta-
tion.” The charitable promotions,
she says, have been instrumental
in changing that image.

“These 'types of promotions po-
sition us in the community in a bet-
ter light,” says Peg Browning,
promotion and public affairs direc-
tor of album WGIR Manchester,
N.H. “Rock stations tend to take a

beating in that area. But [as a re-
sult of doing the charitable promo-
tions], we have a good reputation
with the businesses here and that
helps sales.”

Cause-related promotionis may
also be effective sales enhancers.
Okonowsky says ‘“We make a spe-
cial effort to tie in clients with spe-
cial events. This allows us to raise
even more money for an event like
our Just Say No Celebrity Auction,
which raises money for the parks
and youth program.”

Many promotion directors also
cite the cause itself as the leading
motivator behind such promotions.
Browning, for example, has been
working closely with the city’s

PROMOTIONS
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Needs and Assessment Committee
to develop a report targeting the
city’s problem areas, which include
homelessness and affordable
housing. Future WGIR promo-
tions will benefit these areas.

Two urban stations, WTLZ Sagi-
naw, Mich., and WCDX Richmond,
Va., also cite the cause itself as the
main motivating factor behind
charitable promotions. WTLZ PD
Kermit Crockett, estimates that
about 10% of the station’s promo-
tions are cause related. These in-
clude blood drives and an annual
fund-raiser for the United Negro
College Fund. Crockett says that
although he has never researched
the effect of such promotions on
ratings, favorable letters from lis-
teners indicate that the station is
doing the right thing.

WCDX PD Gary Young also
says that 10%-20% of his station’s
promotions are cause related.
These include charity basketball
games and movie premieres where
the admission is a canned good.
But Young also stresses that “the
reason we do it is for the cause it-
self, not for the ratings.”” Like
Crockett, Young says he knows he
is on the right track because ‘“‘our
listeners always come out for
these things.”

As far as an actual impact on
ratings, everyone seems to agree
that it is nearly impossible to
judge what kind of results these
types of promotions will have on
Arbitron numbers. “It’s impossi-
ble to tell because Arbitron is such
an inexact science,” says Pollay.
“It can’t hurt. But the bottom line
is what they hear on the station. If
they don’t like that, they're not go-
ing to listen no matter what we'’re
involved in.”

IDEA MILL: NEW BRIDE NOW

In the latest wedding-related
promotion, album CITI Winnipeg,
Manitoba’s “‘ultimate rock’n’roll
wedding” is scheduled to take
place next week. The prize pack-
age includes the rings, gown and
tuxes, limo, hall, caterer, and even
a Las Vegas honeymoon. Favorite
sons Honeymoon Suite are the
wedding band and the entire wed-
ding will be broadcast live. Listen-
ers qualified with letters explain-
ing how they got engaged and why

they should win the wedding.

Top 40 WNCI Columbus, Ohio, is
billing itself as the official sup-
porter of local boxer James “Bust-
er” Douglas, who is preparing to
fight heavyweight champion Mike
Tyson Feb. 11. Douglas’ theme
song, “Win It All,”’ is being aired
on WNCI. Douglas was also a
morning show guest and will ap-
pear at a special WNCI sendoff
party.

AC WMYU (U102) Knoxville's
midday personality Ashley Adams
spent a week focusing on breast
cancer during her show and gave
away a free mammography
screening on the air every day. Co-
owned WYHY (Y107) Nashville
sponsored a two-day blood drive in
conjunction with a local TV sta-
tion. The stations provided free
limousine transportation for
groups of three or more.

AC KLTR Houston has set up a
half-price ticket window where
members of its Frequent Listener
Club can purchase day-of-event
tickets for performing arts, civie,
entertainment, and sports events
... Album WMMR Philadelphia,
which hosts a local music show
called “‘Street Beat’” every Sun-
day, held the Street Beat Awards
last month. Local musicians com-
peted in the nationally signed, in-
dependently signed, and unsigned
categories. Many prominent local
acts performed or presented
awards at the event, hosted by
WMMR’s Cyndy Drue.

Oldies KOMA Oklahoma City
celebrated Elvis Presley’s birth-
day with a weeklong tribute in-
cluding special programming, El-
vis trivia contests, and an Elvis
birthday party at a local club.
KOMA is also planning an Elvis
memorial week in August to com-
memorate Elvis’ death ... Adult
alternative WXDJ Miami spon-
sored the city’s 13th annual Art
Deco Weekend street festival,
which drew over 300,000 people.

AC WGY Albany, N.Y,, celebrat-
ed its longest-running promotion,
the “What’s Cooking” contest, by
hosting 98 food vendors who gave
away over $80,000 in free food
samples to listeners at the Empire
State Convention Center. The
“What’s Cooking’’ promotion,
which ties in with a local super-
market, began as a 13-week pro-
motion in 1976 and is still running.
Crosstown AC WKLI drew more
than 1,000 listeners to its annual
“Cabin Fever Oldies Party.”

PRO-MOTIONS

Brian Marks is named promo-
tion director at WQHT (Hot 97)
New York from a similar post at
WUSL (Power 99) Philadelphia.
Also, promotion assistant Frank
Iemmiti is upped to promotion co-
ordinator. Across town, Karen
Avant has been named promotions
coordinator at religious WWRL.

Bruce Deming has been ap-
pointed promotion director at al-
bum KXRX Seattle. He was for-
merly director of marketing for
Braiker Radio Services ... Rob
Ferguson has been named creative
services director at urban WKYS
Washington. He was formerly pro-
motions director at urban WXYV
(V103) Baltimore.
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Bl RADIO

’ W Sp Su Fa W Sp Su Fa W Sp Su Fa
Call Format '89 ‘89 '89 '89  Call Format '89 89 '83 '89  Call Format 89 '89 '89 '89
N WRRO oldies 14 L1 4 18 WMMV-FM  urban — 10 — L1 WFR AC — 21 — a1
woJY easy 29 39 23 17 WBLX urban — 16 — 10  WROV oldies — 31 — 31
Following are 12-plus average quarter-hour shares, metro survey WSOM AC — 6 20 15 WXBM country 6 — 10 WweoL AC — 11 — 22
area, Monday-Sunday, 6 a.m.-midnight. (#) indicates Arbitron WPHR top 40 15 24 12 13 NEW HAVEN, CONN.——(89) WKZZ top 40 — 24 — 20
market rank. These symbols are used: AC=adult contemporary, WWWE N/T 8 12 14 11  WKCH top 40 — 133 — 147  WTOY urban — 18 — 18
adult alt=adult alternative, adult std=adult standards/big band, WPIC oldies 1.4 1.0 WELL AC — 102 — 99  WXYU country — 9 — 15
album=album rock, cls rock=classic rock, easy=easy listening, NEW BEDFORD, MASS. —(84) WPLR album — 70 — 90  WQOK urban — 24 — 13
modern= modern rock, N/T=news/talk. Copyright 1990, Arbitron WPRO-FM top 40 102 — 79  WEIN AC — 64 — 52 WLLL adult std — 1l — 10
Ratings Co. May not be quoted or reproduced without the prior WHIY album — 94 — 74  WDRC-FM oldies - 64 — 46  WIST AC 1.0
written permission of Arbitron. WFHN top 40 38 — 60 WAVZ adult std — 49 — 38 CHATTANOOGA, TENN ——(96)
wwLi AC — 40 — 55 wwvZ country — 40 — 35 WSKZ top 40 15.0 19.2 180 17.3
WLKW easy — 58 — 54  WFAN sports — 22 — 34  WUSY country 12.9 126 12.2 129
W Sp Su Fa W Sp Su Fa  WBSM N/T — 66 — 48  WCBS N/T — 24 — 32 WDEF-FM easy 12.9 103 9.6 11.9
Call Format '89 '89 '89 ‘89  Call Format '89 '89 '89 '8  WSNE AC — 24 — 43 WEBE AC — 30 — 31 WDOD-FM country 85 94 80 96
WBZ AC — 15 — 43 WNHC urban — 33 — 31 wIT urban 82 79 69 84
HARRISBURG, PA.—(74) KIVA top 40 — 33 — 36  WPLM-AM-FM adult std — 21 — 43 WKSS top 40 — 37 — 29  WLMX-FM AC 12.4 10.5 10.0 6.8
WNNK top 40 199 190 17.0 196  KHFM classical — 32 — 33 WODS oldies — 52 — 40  WIOF AC — 30 28  WNOO urban 31 34 45 61
WRKZ country 107 99 7.2 97  KAMX/KFMG  album — 38 — 32  WCTK country — 50 — 29  WRCH easy — 36 — 24  WDEF AC 44 38 22 31
WTPA atbum 58 6.6 63 6.6 KMGA AC — 39 — 23 WPEP N/T — — — 26 WHCN album — 10 — 23 WFXS cls rock 27 11 21 30
WHP N/T 87 61 54 59  KLSK adult aft — 19 — 21 WB easy — 16 — 21  WYBC album — 12 — 20 wDOD country 22 23 19 23
WQXA top 40 23 28 39 56 KABQ Spanish — 34 — 20  WROR AC — 8 — 20  WCCC-FM album = .3 — L1 WQCH country — — 13 12
WIMX AC 58 46 41 54  KIRQ album — 10 — 17 WHY N/T 19 — 19 WTICFM top 40 — L1 WGOW N/T .9 7 13 10
WNCE easy 57 74 60 45 KKBR oldies — 18 — 12 WPRO AC — 20 — 19 STOCKTON, CALlF—(90) WSGC oldies 36 37 10
WHP-FM easy 49 48 63 36  KDEF adult std — 13 — L1  WHIM country — 29 — 18 KHOP top 40 — 104 6.8 LANSING, MICH. —(97)
WHYL adult std 5 2 7 36 KALY Spanish = 10 — 1.0 WBCN album 4 — 16 KNBR AC — 46 — 62 WVIC-AM-FM  top 40 16.5 16.2 16.2 185
WWKL oldies 31 29 46 36 KMl AC 1.0 WHTB N/T — 25 — 15 KBEE easy — 38 — 593 WITLFM country 157 175 15.4 17.3
WHYL-FM country 25 39 29 26 EL PASO, TEXAS——(79) WWKX urban — 21 — 15 KRAK country — 56 — 57 WIM-FM easy 67 7.2 72 88
WLBR AC 23 22 30 20 KPRR top 40/dance 13.4 14.4 133 13.0  WILX cls rock — 25 — 14 Koy AC — 48 — 55  WFMK AC 87 79 95 85
WCMB ofdies 14 24 24 18 KLAQ album 108 99 116 126  WCAV country — 16 — 14 KMEL top 40/dance  — 43 — 4.4  WIBM-FM oldies 56 57 59 55
WHTF cls rock 16 1.7 29 18  KHEY-FM country 104 116 11.0 125  WWRX cls rock — — — 14 KDJK album — 51 — 41  WGOR top 40 64 44 47 37
WDAC religious 12 8 9 17 KOFX oldies 42 68 37 7.0 WBRU modern — 13 — 13 KFMR country — 31 — 34  WMMQ cls rock 45 51 53 37
WGTY country — 11 18 15 KAMA Spanish 49 48 59 65  WEE N/T — 8 — 13 KvBB country — 36 — 31 WR adult std 50 52 30 35
WYCR top 40 17 14 17 15 KTSM-FM easy 67 83 81 61  WXKS-FM top 40 — 20 — 13 KCBS N/T — 39 — 29  WKKP AC 19 15 32 35
wiov country — 5 3 10 KBNA-AM-FM Spanish 76 69 68 60 WNBH AC — 13 — L1  KSTN-FM Spanish — 12 — 28  WIXQ album 31 48 27 30
WKBO oldies 9 6 .8 10  KHEY country 25 29 26 44 WIOU top 40 — 25 — L1 Kwé oldies — 41 — 28 WIS urban 20 7 19 22
MONTEREY, CALIF.—(75) KEZB-FM top 40 43 46 62 36 COASTAL, N.C.—(85) KRAK-FM country — 23 — 26 WXA urban 17 10 45 15
KDON top 40 87112 75 71  KTSM N/T 31 24 30 36  WIKS urban — 169 — 202 KFRC adult std — 54 — 23 WL country 11— .3 12
KGO N/T 79 66 74 71 KAMZ AC 71 47 43 35  WRNS-AM-FM country — 142 — 113 KGO N/T — 20 — 23 WIM easy 9 10 10
KMBY album 53 48 56 59  KROD oldies 39 19 29 35  WDLX top 40 — 110 — 86 KSOL urban — — — 2 SPOKANE, WASH ——(99)
KWAV AC 53 38 50 56 KLTO AC 59 51 28 30  WNCT-FM easy — 61 — 60 KZAP album — 13 — 21 K top 40 — 156 — 144
KTOM-AM-FM  country 7.4 59 73 53 KELP religious 12 17 17 12 WK0O oldies — 35 — 49 KSTN top 40 — 35 — 20  KISC AC — 92 — 101
KWSS top 40 63 58 53 51 KVIV Spanish 8 .4 11 10  WSFL-AM-FM  AC — 74 — 45 KWIN top 40 — 36 — 20  KXLY-FM easy — 11 — 95
KBAY easy 59 49 51 45 XbB) Spanish 1.2 5 1.0 WHTE top 40/dance — 3.2 — 38  KCVR Spanish — — — 16  KEZE album — 72 — 88
KOCN AC 40 38 25 41 BATON ROUGE, LA. —(80) wZYe album — 47 — 37  KOSO cls rock — 25 — 16 KORK country — 86 — 17
KCTY Spanish 21 31 27 37 WEMF top 40 10.5 123 108 13.7  WXQR album — 19 — 30 KSFM top 40/dance — .4 — 16  KKIX cls rock — 63 — 87
KRAY Spanish 20 12 12 35  KQXL urban 113 135 11.3 99  WTRG oldies — 19 — 27 KFBK N/T — 10 — 15 KXLY N/T — 46 — 57
KBOQ classical 38 28 39 34  WYNK-AM-FM country 12.7 148 147 87  WGTM religious — 21 — 25 KVFX cls rock — 4 — 13 KGA country — 41 — 56
KCBS N/T 28 27 21 31 WGGZ top 40 74 69 79 67  WELS country — 7 — 16 KQPT adult alt = .7 L1 KKPL AC — 53 — 52
KLRS adult alt 23 24 29 27  WIBO N/T 48 47 32 63 WRDU album — 19 — 15 KwoD top 40 = L1 KTRW country 24 — 48
KTGE Spanish 14 20 13 24 WXOK urban 78 82 74 51  Wwoow religious — 21 — 14 COLUMBIA, SC—(91) KJRB oldies — 22 —
KLFA Spanish 27 38 22 22 WNDC N/T 21 42 42 56  WKTC country — 8 — 12 WwOM urban — 157 — 157 KAAR oldies 17 — 20
KXDC-AM-FM  easy 31 20 24 17 WKIN-FM country 7.0 67 65 54  WRQR AC — 6 — 12 WCOS-FM country — 154 — 141  KEYF adult alt = 22 — 18
KHIP Spanish 12 14 27 16  KHOM oldies 43 42 57 51  WVBS top 40 — 6 — 12 WwTcB AC — 66 — 88 KAQQ adult std 13
KOME album 22 20 10 16  WITGE album 73 44 51 41  WLAS country — = L1 WMFX album — 104 — 13 WORCESTER, MASS —(100)
KIXR album — 7 8 16  WCKW-AM-FM album 28 29 40 36  WIFX urban — 10 wvoc N/T — 55 — 66  WSRS AC — 112 — 131
KSJo album 14 15 7 14  WXLT AC 22 32 25 23 WICHITA, KAN. —(87) WNOK top 40 — 73 — 65 WAAF top 40/rock  — 149 — 108
KOMY adult std 9 14 23 13  KDEA easy 34 18 17 17  KKRD top 40 — 150 — 143 WYYS top 40 — 29 — 54  wXLo AC — 41 — 80
KNBR AC 14 23 17 13 KIEZ easy — — — 16 KFDIFM country — 86 — 99  WCEZ easy — 69 — 51  WTAG N/T — 74 — 79
KMEL top 40/dance 9 1.2 10 12  KSMB top 40 — — — 13 KISN country — 93 — 97  WOMGFM  oldies — 34 — 48 wiou top 40 — 61 — 74
KPIG country 21 10 41 12 wwl N/T 77 L1 KFDI country — 58 — 79  WwsCQ AC — 39 — 40 WNEB adult std — 40 — 50
KARA AC 7 — 6 10 WQUEFM urban 6 — 10 KiCT album — 74 — 70 WTGH religious — 32 — 29 WFTIQ AC 31 — 42
KSCO N/T 2 — 10 LITTLE ROCK, ARK ——(81) KXLK AC — 74 — 70 woIC urban = 36 — 26 WODS oldies — 50 — 42
MCcALLEN, TEXAS—(76) KSSN country — 27 — 177 KOEZ easy 69 — 65 WKWQ urban — 15 WwBZ AC 45 — 33
KBFM top 40 18.7 19.7 200 186  KIPR urban — 97 — 105 KEYN oldies — 62 — 54 TRI-CITIES VA./TENN. —(92) WBCN album — 25 — 28
KTXF country 130 13.4 132 140 KMJX album — 53 — 93 KRl cls rock — 39 — 46  wQur top 40 — 206 — 193 WXKS-FM top 40 — 21 — 24
KGBT Spanish 166 11.8 17.2 124 KEZQ-FM easy — 83 — 89 KRBB AC — 18 — 37 WXxBQ country — 190 — 19.1  WQWR country — 21 22
KELT AC 55 68 64 61  KKYK top 40 — 94 85  KNSS N/T — 33 — 35 WIFM AC — 146 — 186  WILX cls rock — 31 — 20
KIWw Spanish 68 88 51 60 KOLL oldies — 33 — 15 KBUZ urban 4 — 24 WICW country — 52 — 45  WRKO N/T 26 — 19
KQXX Spanish 54 47 40 55 KARN N/T — 79 — 11  KLEO country — 33 — 22 Wwus) country — 37 — 45 WORC country — 28 — 17
KBOR-AM-FM  Spanish 18 31 22 45  KIOU-FM top 40 — 64 — 62 KWKL oldies — 49 — 22 wIXy top 40 — 28 — 42 WCRB classical — 8 — 14
KVLY easy 54 43 54 39  KHLT-FM AC — 60 — 49  KSGL religious — 7 — 16  WKPT AC — 38 — 35 wB easy 12 14
KRIX album 37 40 41 31 KWTD urban — 36 — 23 KFH oldies — 4 — 13 WIVK-AM-FM country — 17 — 24  WROR AC — 26 — 14
KITM Spanish 14 11 22 25 KBIS N/T — 18 — 20 KQAM oldies — 19 1.0 WBEJ country — 12 — 23 WLKW easy — 7 — 13
KIRT Spanish 26 36 35 23 KITA religious — 33 — 14 MOBILE, ALA.—(88) WIMZ-AM-FM  album ~- 20 — 17
KJIAV Spanish — — — 16 KAAY religious — .6 — 1.0  WKSJ-AM-FM country — 183 — 182  WEMB country — 12 — 14
KRIO Spanish 16 6 9 13 KLRA-FM country — 1.0 WBLX-FM urban — 152 — 16.6 WRGS country — — — 14
KURV N/T L1 15 12 13 YOUNGSTOWN 0H|0—(83) WABB-FM top 40 — 116 — 121  WFHG oldies — 10 1.0
KRGE oldies 6 18 12 12 WHOT-AM-FM top 40 126 14.6 159 128 WGOK urban — 85 — 58 WIKQ AC — 5 — 10
KUBR religious 9 1 2 10 WOXK country 79 109 83 97  WGCX classic rock — 52 — 54  WMEV-FM country — .7 — 10
ALBUQUERQUE, N.M.—(78) WBBG oldies 68 87 88 85 WKRG-FM AC — 37 — 46 WA religious - — 10 FOR THE RECORD
KRST country — 133 — 124 WKBN-FM easy 113106 90 82 WKRG N/T — 58 — 41 ROANOKE, VA. —(94)
KKOB AC — 105 — 113 WKBN N/T 90 80102 79 WMEZ easy — 28 — 37 WXLK top 40 — 150 — 152 In the Jan. 27 issue, WXRK New
KZSS/KZRR  album — 77 — 85 WYFM AC 59 49 66 70 WAVH oldies — 54 — 34 WPVR easy — 115 — 115 York was misidentified in an ad-
KKOB-FM AC — 15 — 80 WFM) AC 61 47 60 65 WOLT AC — 27 — 31 WYy country — 145 — 107 vertisement thanking those sta- |
KZKL-AM-FM  oldies — 52 — 59  WNCD album 70 52 56 52  WLPR adult std — 4 — 16 WROV-FM album — 82 — 76 tions that participated in the
KKJY easy — 55 — 55  WBBW N/T 36 39 40 39  wMmoB religious — 8 — 16 WIS urban — 69 — 57 ABC Radio Network promotion
KKSS top 40/dance  — 51 — 50  WRKU album 35 45 34 39 WIEW album — 13 — 16 WM country — 34 — 55 of the “Rolling Stones: Terrify-
KXKS Spanish — 9 — 39 WMMS album 24 7 7 28  WHEP adult std — 10 — 14 WsLQ AC — 40 — 55 ing’’ pay-per-view event. l
KNMQ top 40/dance — 58 — 38  WGFT religious 19 14 17 18 WMML urban — 1.7 — 11 WsLC country — 35 — 51 L
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E1830 Enranainmant Wisekly Inc

Whatever

pene
recess?

These days, the only recess you get is a couple of minutes for coffee and maybe an hour for
lunch. Why not give yourself a break and rent a video? Finally there’s a magazine dedicated to
the belief that we’re all ready for a little enjoyment in life. A magazine about fun. The week in
television, movies, books, music and videos. The one magazine that understands America is
ready to kick back, chill out, hang loose, have fun. Entertainment Weekly. For information,
contact Jack Haire, Advertising Director, at (212) 522-4158.

entertainment Kick Back. Chill Out. Hang Loose. Have Fun.
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" PLATINUM—Statlons with a weekiy cume
BIIIMrd audience of more than 1 million.
d GOLD—Stations with a weekly cume
audience between 500,000 and 1 mlllion.
FOR WEEK ENDING SILVER—Stations with a weekly cume
FEBRUARY 3, 1990 ™ audlence between 250,000 and 500,000.

CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS

29 27 Bad English, When | See You Smile 12 12 Pajama Party, Over And Over 3 3 Skid Row, | Remember You /
A3 —  Phil Coflins, | Wish It Would Rain Do 13 13 The Cover Girls, We Can't Go Wrong 4 6 Aerosmith, Janie’s Got A Gun E-w
HE
I 14 18 Billy Joel, | Go To Extremes 5 7 Jody Watley, Everything 'f
15 4 Phil Coliins, Another Day In Paradise 6 9 Chicago, at Kind Of Man Would | Be?
16 6 Jody Watley, Everything 7 12 Tom Petty, Free Faliin'
P 17 20 Marcia Griffiths, Electric Boogie 8 5 Linda Ronstadt (Featuring Aaron Nev ':W
KISFNM I 5 T R R -
i icago, What Kin Man Woul e? aula ul (Duet Wi e Wild Pair}, i . i
WW = -5 v h102.7 20 27 D-Mob introducing Cathy Dennis, C'Mon 11 8 Phil Collins Xnomer Day In Paradise Detroit P.D.: Gary Berkowitz Houston P.D.: Randy Brown
21 28 Janet Jacls_cn# Escapade 1217 Seduction, Two To Make It Right % ? ¥°d SP'””"# DO‘?"ItI‘?"!“ Train 11 Seduction Two To Make It Righ!
New Yo O Stoe Kingston £ ) EeimldRiecms |4 diebelodhe |3 foi e P} e
1 1 Michael Bolton, How Am | Supposed To Los Angeles P.D.: Gerry Defrancesco 24 15 Janet Jackson, Rhythm Nation 15 22 The B-52's, Roam 4 4 Loy Gramm, Just Between You And Me 3 4 Rod Stewart, Downtown Train
2 4 Seduction, Two To Make it Right 1 2 Jody Watley, Everythinj 25 31 Bad English, Price Of Love 16 23 Billy Joel, { Go To Extremes 5 5 Phil Collins, Another Day In Paradise 4 8 Paula Abdul EDM With The Wild Pair),
3 6 Jod Watle{, Everything 2 10 Pqu{a Abdu{ (Due watﬁ The Wild Pai?, 26 29 Paul McCartney, Figure Of Eight 17 24 willi Vanilli, All Or Nothing 6 2 Linda Ronstadt (Featuring Aaron Nev 5 3 Phil Collins, Another Day In Paradise
4 5 Linda Ronstadt (Featunng Aaron Nev 3 3 Michael Bolton, How Am | Supposed To 27 30 Roxette, Dangerous 18 21 Roxette, Dangerous 7 6 Taylor Dayne, with Eve% Beat Of My H 6 7 SK:II Don't Make Me Over
S 8 Jaya f You Leave Me Now 4 1 Seduction, Two To Make It Rl[;gl 28 32 Dino, Never 7 Much Of U 19 20 Jive Bunny & The Mastermixers, sm"ﬂ 8 9 Chicago, What Kind Of Man Would | Be? 7 10 The Cover Girls, We Can't Go Wrang
g ; ﬁod Sha_vtuhar}v D.°¥V"é°""ATG’a'" 2 g g;ylor I?a ne,'\enh Every Beat Of My H gg gg 2'!;“'2 Lvlv)r?'i(nbwléole Wide World %2 5; }aylt:r Dazne, winth Evgvy Beat Of My lg }g aodzma%eay',‘évzruysmmg g lg ?:ytg!rx\gsBo:,e'l;‘g1v(|)g°'l‘y‘|l (wyl\'r(lon
erosmith, Janie's Go un ana, | Want You il, Watk On By " Janet Jackson, Escapade oxe i} e BIg Suf
8 14 Janet Jackson, Escapade 7 9 Skid Row, | Remember You 31 40 Pﬁil Collins, | Wish It Would Rain Do 22 11 Eddie Money, Peace In Our Time Eddie Money, Peace In Our Time 10 16 Expose, Tell Me Why
9 2 Technotronic Featuring Felly, Pump Up 8 11 The Cover Girls, We Can't Go Wrong 32 34 Entouch Featuring Keith Sweat, All Ni 23 19 Motley Crue, Kickstart My Heart 12 12 Michael Damian, Was It Nothing At All 11 14 Xymox, lm'a_lgmatlon
10 3 Phil Collins, Another Day In k’aradvlse 9 4 Technotronic Featuring Felly, Pump Up 33 37 Linda Ronstadt (Featuring Aaron Nev 24 28 Richard Marx, Too Late To Say Goodbye 13 14 Gloria Estefan, Here We Are 12 6 Belinda Carlisle, Leave A Light On
11 10 New Kids On The Block, This One's For 10 7 Billy Joel, We Didn't Start The Fire 36 Belinda Carlisle, Summer Rain 25 13 Joe Cocker, When The Night Comes 14 16 Bad English, Price Of Love 13 18  Roxette, Dangesous
1215 Expose, Tell Me Wh‘, j— 11 14 Jaya, If You Leave Me Now 35 38  Alannah Myles, Black Velvet 26 25 Paula Abdul, (It's Just) The Way That 15 8 Milli Vanilli, Biame It On The Rain 14 11 Skid Row, | Remember You
13 16 Paula Abdul (Duet With The Wild Pair), 12 12 Rod Stewart, Downtown Train 36 39 Taylor Dayne, Love Will Lead You Back 27 26 Lou Gramm, Just Between You And Me 16 19  Billy joel, | Go To Extremes 15 9 Michael Bolton, How Am | Supposed To
14 17 Babyface, Tender Lover 13 15 Janet Jackson, Escapade A37 — Madonna, Keep It Together A28 — Warrant, Sometimes She Cries 17 21 Kenny G,rGONE Home " . 16 22 Janet Jackson, Escapade
15 19 Glonia Estefan, Here We Are 14 6 Jive Bunny & The Mastermixers, Swing, A38 —  Luther Vandross, Here And Now A29 — Madonna, Keep It Together 18 18 Saraya, Timeless Love (From “Shocker 1724 Erasure, Blue Savannah
16 18  Milli Vanilii, All Or Nothing 15 19 D-Mob Introducing Cathy Dennis, C'Mon A33  — Richard Marx, Too Late To Say Goodbye A30 — Joan Jett. Dirty Deeds 19 15 Joe Cocker, When The Night Comes 18 20 Gloria Estefan, Here We Are
{; f(z) g:edc'?:ev ; 1';15, WebCanvt Go Wrong A}; 13 (';‘Ipr;'alEls(e':an HereLWe Are Mg - ;iptholu:g Car;:ub;ls,ﬁ!'m Not Satisfi %(1) gg ?Lcehaﬁrgl"‘sar;blr? Late To Say Goodbye ;g g m ‘B;rz'zms“ R‘ouasT T
id Row, | Remember You —  Michel'ie, No More Lies —  Michael Penn, No D as ’ ML
13 23 D-Mob Introducing Cathy Dennis, C'Mon 18 18 M:chaei amian, WasI It Nothing At All A — Kevin Paige, nylhiny | want 22 25 Taylor Dayne, Love Will Lead You Back 21 17 Aerosmith, Janie's Got A Gun
20 22 Eddie Money, Peace In Qur Time 19 21  Milii Vanilli, All Or Nothing A — Technotronic, Get Upl (Before The Nig 23 24 Phil Collins, | Wish 1t Would Rain Do 2227 Mill Vanilli, All Or Nothm%
21 26 Madonna, Keep It Toeether 20 22 Chicago, What Kind Of Man Would | Be? 24 17 Michael Bolton, How Am | Supposed To 23 26 Technotronic Featuring Felly, Pump Up
22 24 Billy Joel, | Go To Extremes 21 16  Sybil, Don't Make Me Over A25 — Linda Ronstadt (Featuring Aaron Nev Y. 5 Bad Enghish, Price Of Love §
23 28 Kyze, Stom| ()umg Jack Your Body) 22 23 Aerosmith, Janie's Got A Gun Pret=snyci A — Belinda Carlisle, Summer Rain 25 0 D-Mob Introducing Cathy Dennis, C'Mon
24 13 Billy Joel, We Didn’t Start The Fire 23 24 Lou Gramm, Just Between You And Me A —  Luther Vandross, Here And Now 26 15 The Cure, Lullaby .
25 11 Shana, | Want You 24 25 Stevie B, Love Me For Life A — John Farnham, You're The Voice 27 28 Tears For Fears, Woman In Chains
26 29 Stevie B, Love Me For Life 25 2 The B-5%'s Roam Atlant P.D.: Rick Stac 28 EX Bz Markie, Just A Friend
A27  —  Chicago, What Kind Of Man Would | Be? 2% 21 Expose, Tell Me why - anta U.ORI aty 29 EX  Electronic, cen%may With 1t
28 30 Lou Gramm, Just Between You And Me 7 SK il, Walk On B FM 1 2 Chicage, What Kind Of Man Would | Be? 30 EX Kevin Paige, An ing | Wan
29 21 Young M.C., Bust A Move 28 17 Phil Collins, Another Day In Paradise P.D.: Clarke Ingram 2 1 Michael Bolton, How Am i Supposed To EX EX Tallor DGY{ICL Love Wilt Lead You Back
A30  — The B-52's, Roam A29 — Madonna, Keep it Together e 310 Paula Abdul (Duet With The Wild Pair), EX EX T42 Don't Let My Love Push
A — Taylor Dayne, Love Will Lead You Back A30 — Taylor Dayne, Love Will Lead You Back 1 2 Tom Petty, Free Fallin 4 4 Seduction, Two To Make It Right Ex EX  Belinda Carlisle, Summer Ran
A — Be{inda Carlisle, Summer Rain 24 Rod Stewart, Downtown Train 5 5 Jody Watley, Everythin a’a EX EX Impedance, Tainted Love
3 3 Michael Bolton, How Am | Supposed To 6 9 Janet Jackson, Escapade . . ’ . ot EX EX  Michael Damian, Was It Nothing At All
oo R R L L T I
mith, n Motley Crue, Without You in' - " .
! ”'l‘ al 6 8 Joe Cocker, When The Night Comes 9 3 Lo G¥amm'; Just Between You And Me % é }“";1 P'"V-,F’Fe Ea",'" Felly Pump U A — Warrant, Sometimes She Cries
| 7 10 Paula Abdul {Duet With The wild Pair), 10 12 Michel'le, No More Lies I p§f.|§"’A'§3'.'ff(nﬁiq"W;51 lgh'ey'w'llléngairg A —  Lisa Stansfield, Al Around The World
. / 8 1 Skid Row, | Remember You 11 20 Roxette, Dangerous 1 2 Linda Ronstadt (Featurin Azroln Nev A — Richard Marx, Yoo Late To Say Goodbye
- T 9 11 Technotronic Featuring Felly, Pump U 12 14  The Cover Girls, We Can't Go Wrong i
¥ 4 | J 10 15 Ch h d 0 \d | Be? . 5 5 Rod Stewart, Downtown [rain
icago, What Kin Man Woul e 13 13 Eddie Money, Peace In Our Time 6 4 Jody Watley, Everything j{
. 11 6 Lou Gramm, Just Between You And Me 14 17 Willi Vanilli, A}l Or Nothin, Dan @WZ
New York P.D.: Gary Bryan 1217 Expose, Tell Me Why 15 18 Aerosmith, Janie’s Got A Gun L oD /
1] Michael Balton, How Am | Suposed To 108FM 1313 Babylace, Tender Lover 16 21 The B-52's, Roam 9 5 Setuction Tuo To Moks It Right
2 2 Seduction, Two To Make It Right . 14 21 Bad EI\]'IS’? Price Of Love 17 13 Young M.C., Principal's Office 10 3 Soul Il Soul (Featuring Caron Wheeler),
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46 | 41 | 41 | 8 | CHUNKYAMcA6354(9.98) (CD) LARGE AND IN CHARGE 99 | 94 | 71 | 20 | GUCCICREW Il GUCCI 3314/HOT PRODUCTIONS (8.98) (CD) EVERYBODY WANTS SOME
55 68 7 THE GHETTO BOYS RAP-A-LOT 103 (8.98) (CD) GRIP [T ON THAT OTHER LEVEL 100 | 83 85 1 SLY & ROBBIE ISLAND 91277 (8.98) (CD) SILENT ASSASSIN

[ 48 | 45 | 45 | ALYSON WILLIAMS DEF JAM FC 40515/COLUMBIA (CD) RAW O Albums with the greatest sales gains this week. (CD) Compact disk available. s Recording Industry Assn. Of America (RIAA)

|8 [ [ 5] o | mecoooamsmoomemsess o O YORLOVE | e e e o oo s of | il unl, it toch diona) il e by

The aibum.

BIG FUN

Featuring the new track
““What cha Gonna Do With My Lovin. ™

Foilow-up to four No. 1 dance hits.

%‘ 0n Virgin Compact Discs, Cassettes and Records,
/1 © 1990 Virgin Records America, Inc
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Our Higbest Honors'to Two of the Universal Best

N
g
“

: Tribune Entertainment Company
: and
Executive Producers
Don Cornelius
and Steve Binder

Proudly Announce

ARSENIO HALL QUINCY JONES
For Exceptional Adhievments For Unique and Unrivaled
in the Field of Entertainment Career Accomplishments
During 1989
THE HERITAGE AWARD
THE SAMMY DAVIS JR. AWARI:

Patti LaBelle Dionne Warwick Luther Vandross

Scheduled for live telecast before a black-tie audience from the Shrine Auditorium, Los Angeles, CA.

Wednesdav , March 14, 1990, 5PM PST

Musical Direction by George Duke

For information please call: 213.859.1633
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Don’t turn your back on reality
Open vour eyes and see

We can make a change

If we really try

A better world “or you and I

Written and produced by WAll Downing
for Blue Crystal Productions and
Greg Smith for Mr. Smith Froductions

The new single “rom the album
‘Come Togethes As One’

is available on itland

compact dascs, cassettes and records.

Management: The Garfield Group

)

ISLAND
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HOT. HOT SHOT DEBUT: Normally a record that debuts with 83 stations
(a record-setting number) out of a panel of 101 would definitely be the Hot
Shot Debut. But when the battle is among giants, the results can be unex-
pected. “The Secret Garden” by Quincy Jones Featuring El DeBarge And
Barry White (Warner Bros.) enters the chart at No. 51 with 66 stations,
gaining 58 this week. “Everything You Touch” by Smokey Robinson (Mo-
town) enters at No. 53, gaining 66 stations this week for a total of 83. (The
margin between the two records was only a few points.) Converting reports
from tremendous album airplay gave Jones an edge, with such reports as
No. 18 at KSOL San Francisco; No. 17 at WOWI Norfolk, Va.; and No. 26 at
WDKX Rochester, N.Y. Robinson fared well with the majority of adds list-
ed as numbers: No. 39 at KJLH Los Angeles; No. 32 WJMO Cleveland,
which recently converted from AM to FM; and No. 37 KATZ St. Louis.

HOW BIG IS BIG: In its second week on the chart. “Heritage” by Earth,
Wind & Fire (Columbia) is reported by 92 stations, gaining 34 this week.
Close behind in airplay point gains is “Love Under New Management™ by
Miki Howard (Atlantic). It is on 94 stations and new at nine, including

WVEE Atlanta and WPEG Charlotte, N.C. It is already No. 8 at WJLB
Detroit and No. 10 at WVKO Columbus, Ohio. Two records are tied for
radio point increases: “Escapade” by Janet Jackson (A&M) is now on 84
stations, gaining 11 this week. It moves 19-8 at WFXC Durham, N.C,, and
2511 at WZAK Cleveland. “All Around The World” by Lisa Stansfield
(Arista) gets 32 new reports, totaling 78. Some impressive reports are 24-12
at WAMO Pittsburgh and 29-18 at WYLD New Orleans

TOO NUMEROQUS TO MENTION: These records made great station and
point gains this week: “Spread Your Wings" by Troop (Atlantic) gains 25
stations for a total of 62 reports; “I Found Lovin’ ” by Jeff Redd (Uptown)
is on 56 stations, netting 20 this week; “I Need Your Lovin’” by Alyson
Williams (OBR) gains 21 stations for a total of 88 reporters; and “Never
Too Far” by Dianne Reeves (EMI) adds 18 for a total of 84.

WHAT BETTER WAY to start black history month than with a debut by
the legendary Johnnie Taylor. “Still Crazy” (Malaco) debuts at No. 82 with
34 station reports. Taylor is best known for “Disco Lady” (Columbia),
which topped the black charts in 1976 and is the first single to be certified
platinum by the Recording Industry Assn. of America.

I.IL' BITS: “Maggot Brain” by Funkadelic (Westbound) re-enters the Hot
Black Albums chart. Weeks on the chart are shown correctly. It was
charted for 21 weeks in 1971. The reissue is available on CD.

MORE THAN I CAN BEAR: With great sorrow, I note the passing of
three dear friends and industry legends. Condolences to the family and
friends of Miami radio veteran Milton “Butterball” Smith; former WQIM
Montgomery, Ala., PD Frenchie Bé, and Sadye Gibson, wife of publisher
Jack “The Rapper” Gibson and the organizing force behind many of the
Rapper’s Family Affair conventions.

HOT BLACK SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS ON
19 REPORTERS 31 REPORTERS 51 REPORTERS 101 REPORTERS

EVERYTHING YOU TOUCH
SMOKEY ROBINSON moTown 10 19 37 66 83
SECRET GARDEN
QUINCY JONES qwesT 14 15 29 58 66
TREAT YOU RIGHT
LUTHER VANDROSS ¢ric 10 15 27 52 57
HERITAGE
EARTH, WIND & FIRE coLumsia 4 9 21 34 92
ALL AROUND THE WORLD
LISA STANSFIELD ARiSTA 3 10 19 32 78
SPREAD MY WINGS
TROOP atLanTIC 2 8 15 25 62
WRAP-U-UP
RANDY CRAWFORD waRrNER BROS 4 3 15 22 34
I NEED YOUR LOVIN' 2
ALYSON WILLIAMS oer 5 7 9 21 88
1 FOUND LOVIN'
JEFF REDD upTowN 4 4 12 20 56
NEVER TOO FAR
DIANNE REEVES emi 3 3 12 18 84

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panei of radio reporters is published periodi
cally as changes are made, or is available by sending a self-addressed stamped envelope to
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.

FOR WEEK ENDING FEBRUARY 3, 1990

Billboard. Hot Black Singles SALES & AIRPLAY.

A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title’s composite position on the main Hot Biack Singles chart.

x X
SALES AIRPLAY %
eBlnd ezl |2dlnE B
gP28l TmE ARTIST [68| |[2£|28| TmE ARTIST {53
1]1 | I'lL BEGOOD TO YOU QUINCY JONES | 4 1 |1 | MAKE IT LIKE IT WAS REGINA BELLE | 1

2 | 2 | MAKE IT LIKE IT WAS REGINA BELLE | 1 2 | 3 | WALK ON BY syBiL | 3

3 [ 5| REAL LOVE SKYY | 2 3 | 5 | REAL LOVE SKYY | 2

4 | 8 | WALK ON BY SYBIL | 3 4 | 7 | YOUR SWEETNESS GOOD GIRLS | 6

5 [ 9 | 1 WANNA BE RICH CALLOWAY | § 5 | 4 | | WANNA BE RICH CALLOWAY | §

6§ |11 | NO MORE LIES MICHEL'LE | 8 6 | 9 | SCANDALOUS! PRINCE | 7

7 |12 | SCANDALOUS! PRINCE | 7 7 |16 | SPECIAL THE TEMPTATIONS | 10

8 |16 | YOUR SWEETNESS GOOD GIRLS | 6 8 |10 | SHOULD HAVE BEEN YOU MICHAEL COOPER | 11

9 [ 4 | SILKY SOUL MAZE FEATURING FRANKIE BEVERLY |17 9 |12 | 1T'S GONNA BE ALRIGHT RUBY TURNER | 9

10 [ 17 | IT'S GONNA BE ALRIGHT RUBY TURNER | 9 10 {13 [ CAN WE SPEND SOME TIME SURFACE | 12
11 |13 [ NO FRIEND OF MINE CLUB NOUVEAU | 15 11]2 [ r'LL BE GOOD TO YOU QUINCY JONES | 4
12 [ 3 | LET'S GET IT ON BY ALL MEANS | 20 12 | 14 | OPPOSITES ATTRACT PAULA ABDUL | 13
13 [ 19 | CAN WE SPEND SOME TIME SURFACE | 12 13 [ 15 | NO MORE LIES MICHEL'LE | 8
14 [ 20 | JAZZIE'S GROOVE SOUL 1l SouUL | 14 14 | 16 | WHERE DO WE GO FROM HERE STACY LATTISAW | 16
15| 7 [ TURNIT OUT ROB BASE | 25 15 [ 17 | JAZZIE'S GROOVE SOUL I SOUL | 14
16 | 24 | OPPOSITES ATTRACT PAULA ABDUL | 13 16 [ 22 | PROMISES, PROMISES CHRISTOPHER WILLIAMS | 21
17 |18 | SPECIAL THE TEMPTATIONS | 10 17 1 20 | HEAVEN MILES JAYE | 22
18 [ 21 | SHOULD HAVE BEEN YOU MICHAEL COOPER | 11 18 | 11 | NO FRIEND OF MINE CLUB NOUVEAU | 15
19 |1 26 | EXPRESSION SALT-N-PEPA | 18 19 |1 23 [ (I'LL BE YOUR) DREAM LOVER RICHARD ROGERS | 19
20 | 25 | BUDDY DE LA SOUL | 28 20 |30 | LOVE UNDER NEW MANAGEMENT MIKI HOWARD | 27
21 |30 | WHERE DO WE GO FROM HERE STACY LATTISAW | 16 21 |26 | TOUCH CHUCKII BOOKER | 24
22 | 10 | RHYTHM NATION JANET JACKSON |31 22 |25 | WHAT CAN | DO PIECES OF A DREAM | 23
23 |39 | WELCOME TO THE TERRORDOME PUBLIC ENEMY | 39 23 | 29 | EXPRESSION SALT-N-PEPA | 18
24| 6 | ALL NITE ENTOUCH FEATURING KEITH SWEAT | 29 24 | 34 | ESCAPADE JANET JACKSON | 34
25 | 15 | PUMP UP THE JAM TECHNOTRONIC FEATURING FELLY | 38 25 | 27 | (YOU MAKE ME FEEL LIKE) A NATURAL MAN _ J. INGRAM | 30
26 |28 | (VLL BE YOUR) DREAM LOVER RICHARD ROGERS | 19 26 | 33 | WHATEVER IT TAKES CHERYL LYNN_| 26
27 |29 | WHATEVER IT TAKES CHERYL LYNN | 26 27 |38 | YOUR PRECIOUS LOVE TAMIKA PATTON | 37
28 | 34 | | GET THE JOB DONE BIG DADDY KANE | 33 28 | 35 | NOT THRU BEING WITH YOU MICHAEL JEFFRIES | 32
29 (35 | GYRLZ, THEY LOVE ME HEAVY D. & THE BOYZ | 35 29 | — | HERITAGE _ EARTH, WIND & FIRE (FEATURING THE BOYS) | 45
30 |— | WHAT CAN I DO PIECES OF A DREAM | 23 30 | 40 | HEARTBEAT SEDUCTION | 42
31|14 | SERIOUS HOLD ON ME O'JAYS | 41 31 |— | I NEED YOUR LOVIN' ALYSON WILLIAMS | 43
32 | — | PROMISES, PROMISES CHRISTOPHER WILLIAMS | 21 32 | — | NEVER TOO FAR DIANNE REEVES | 46
33 [22 | TENDER LOVER BABYFACE | 40 33 | — | SECRET WISH S.0.5. BAND | 47
34 |33 | HERE AND NOW LUTHER VANDROSS | 49 34 | — | WE'RE ALL IN THIS TOGETHER DAVID PEASTON | 48
35 | — | THE GAS FACE 3RD BASS | 44 3537 | Juicy WRECKS-N-EFFECT | 36
36 | — | Juicy WRECKS-N-EFFECT | 36 36 8 | SILKY SOUL MAZE FEATURING FRANKIE BEVERLY | 17
37 [ 40 | NOT THRU BEING WITH YOU MICHAEL JEFFRIES | 32 37 | — | ALL AROUND THE WORLD LISA STANSFIELD | 5
38 [— | TOUCH CHUCKI BOOKER | 24 38 | — | | GET THE JOB DONE BIG DADDY KANE | 33
39 [— | HEAVEN MILES JAYE | 22 39 (19| ALL NITE ENTOUCH FEATURING KEITH SWEAT | 29
40 | 23 | RIGHT AND HYPE ABSTRAC' | 56 40 | — | SECRET GARDEN QUINCY JONES | 51

@©Copyright 1990, Billboard Publications. Inc. No part of this publication may be reproduced. stored in any retrieval system. or transmitted. in any form or by any means.

recording, or otherwise, without the prior written permission of the publisher.
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BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

52
57 1-2-3 (CRGI, BMI) 62
90 AIN'T NOTHIN LIKE THE LOVIN WE GOT (Criterion,
ASCAP/Field Day, ASCAP) 74
72 ALL ABOUT LOVE (Beach House, ASCAP/Tawanne
Lamont, ASCAP) 3
50 ALL AROUND THE WORLD (BMG, ASCAP/Block &
Gilbert, ASCAP}
76 ALL NIGHT LONG (Willesden, BMI) 97
29 ALL NITE (Deep Sound, ASCAP/Bliss 69,
ASCAP/Vintertainment, ASCAP) 43
ALL OF MY LOVE (Rajaca, BMI/Day Ta Day,
ASCAP/Good Choice, BMI) 79
ALL OR NOTHING (MCA, ASCAP/EM! Blackwood,
BMI/Bay, BMI) 5
77 BABY DON'T FOOL AROUND (Aiva, BMI/Songcase,
BMI)
80 BACK TO LIFE (Virgin, ASCAP/Virgin Songs, BMI/WB, 4
ASCAP/Law Music) CPP/WBM
71 BEEPERS (Locked Up, ASCAP) 19
69 BLAME 1T ON THE RAIN (Realsongs, ASCAP) WBM
95 BODY REACTION (Father Thunder, BM!I/Bullwhip, 9
ASCAP) 4
28 BUDDY (Tee Girl, BMI/We Blows Up, BMI/EMI, 36
BMI/Kama Sutra, BMI/Ducktur, BM1/Kenix, ASCAP) 96
12 CAN WE SPEND SOME TIME (Colgems-EMI, ASCAP)
WBM 70
54 COMFORT OF A MAN (Virgin Songs, BMI/Buffalo
Music Factory, BMI/Compulsive, BMI/Freehand, BMI) 20
99 DON'T CHA' THINK (Hip Trip, BMI/Kear, BMI/Green
Skirt, BMI) 2
85 ELECTRIC BOOGIE (Solomonic, ASCAP)
34 ESCAPADE (Black Ice, BMI/Flyte Tyme, ASCAP) 1
92 EVERY LITTLE BIT HURTS (Not Listed)
81 EVERYTHING (Sizzling Blue, BMi/Newton House, 91
BMI) WBM 89
53 EVERYTHING YOU TOUCH (Lease-A-Tune,
ASCAP/Reswick-Werfel, ASCAP/Rent-A-Song, 84
BMI/Beseme West, ASCAP) 46

18 EXPRESSION (Next Plateau, ASCAP/Sons Of K-oss, 15

ASCAP) 8
100 FOOLISH HEART (EMI April, ASCAP/Random Notes, 32
ASCAP/Street Talk, ASCAP) 13

78 FRIENDS B-4 LOVERS (Forceful, BMI/Willesden, BMI)

44 THE GAS FACE (Rhyming Is Fundamental, ASCAP/Def 93
Jam, ASCAP/Prinse Pawl, BM1)

GOING HOME (Brenee, BMI/High Tech, BMI/Kuzu, 9
BMI/EMI Blackwood, BMI/Wallyworld, ASCAP)

83 GOT TO HAVE YOUR LOVE (Colgems-EM!1, 87
ASCAP/Mantronik International, ASCAP/Bryce Luv,
ASCAP/Jescilla, ASCAP) 21

35 GYRLZ, THEY LOVE ME (EMI April, ASCAP/Across
110th Street, ASCAP/E-Z-Duz-1t, ASCAP/E.M. Marl 38
International, ASCAP)

42 HEARTBEAT (Sugarbiscuit, ASCAP) 2

22 HEAVEN (Abana, BMi/Virgin Songs, BMI) CPP 3l

63 HELP THE CHILDREN (Jobete, ASCAP/Bust-It, BMI)

43 HERE AND NOW (EMI April, ASCAP/Ollie Brown 56
Sugar, ASCAP/DLE, ASCAP)

45 HERITAGE (CBS, ASCAP/Maurice White, ASCAP/CRG!, 7

BMI/Lorna Lee, BMI/Pony Boy, BMI)

HOT UTTLE LOVE AFFAIR (CBS, ASCAP)

| CHOOSE YOU (TONIGHT) (Dujuan, BMI/Aruba,
ASCAP)

| FOUND LOVIN' (Clita, BMI/Sign Of The Twins,
ASCAP)

| GET THE JOB DONE (Cal-Gene, BMI/Virgin Songs,
BMI/AZ, ASCAP/Cold Chillin’, ASCAP/WB, ASCAP)
CPP

| JUST WANNA LOVE YOU (Knight Crew,
BMI/American League, BMI)

| NEED YOUR LOVIN' (Def Jam, ASCAP/First Impulse,
BMI/Def American, BMI)

| SLEEP MUCH BETTER (IN SOMEONE ELSE'S BED)
{Zomba, ASCAP)

1 WANNA BE RICH (Hip Trip, BMI/Calloco,
BM!/Screen Gems-EMI, BMI/Jig-A-Watt Jams, BMI}
WBM

I'LL BE GOOD TO YOU (Kidada, BMI/Warner-
Tamerlane, BMI) WBM

(I'LL BE YOUR) DREAM LOVER (Misam,
ASCAP/Monsterous, ASCAP)

IT'S GONNA BE ALRIGHT (Zomba, ASCAP) WBM
JAZZIE'S GROOVE (Virgin, ASCAP) CPP

JUICY (Cal-Gene, BMI/Virgin Songs, BM$) CPP
JUST A FRIEND (Cold Chillin, ASCAP/Biz Markie,
ASCAP/WB, ASCAP)

KNOCKS ME OFF MY FEET (Jobete, ASCAP/Black
Bull, ASCAP)

LET'S GET IT ON (Jobete, ASCAP/Stoned Diamond,
BMI) CPP

LOVE UNDER NEW MANAGEMENT (Gabeson, BMI/On
The Move, BM{)

MAKE 1T LIKE 1T WAS (For Our Children/Zomba,
ASCAP)

ME SO HORNY (Pac-Jam, BMI)

THE MESSAGE 1S LOVE (Shakin' Baker, BMI/MCA,
ASCAP/RC, ASCAP)

NEVER 2 MUCH OF U (Island, BMI/Onid, BMI)
NEVER TOO FAR (Duncanne Hille, BM1)

NO FRIEND OF MINE (Jay King 1V, BMI/Clarity, BMI)
NO MORE LIES (Ruthless Attack, ASCAP)

NOT THRU BEING WITH YOU (Flyte Tyme, ASCAP)
OPPOSITES ATTRACT (Virgin, ASCAP/Ollie Leiber,
ASCAP) CPP

PIPE DREAMS (Juiced Up, ASCAP/Def Jam,
ASCAP/Sam | Am, ASCAP)

POISON IVY (Jerry Leiber, ASCAP/M.Stoller,
ASCAP/Candy Griff, BMI)

PRINCIPAL'S OFFICE (Varry White, ASCAP/Young
Man Moving, ASCAP)

PROMISES, PROMISES (Julian Caine, ASCAP Vertim,
ASCAP/Wokie, ASCAP/Whole Nine Yards, ASCAP)
PUMP UP THE JAM (BMC, ASCAP/Bogam,
ASCAP/Colgems-EMI, ASCAP) WBM

REAL LOVE (Skyyzoo, ASCAP)

RHYTHM NATION (Black Ice, BMI/Flyte Tyme,
ASCAP) WBM

RIGHT AND HYPE (Cal-Gene, BMI/Virgin Song‘s, BMI)
cpp

SCANDALOUS! (Controversy, ASCAP/WB, ASCAP)

51
47
a1
3
i1
17
64
10
67

55
59

82
L

& 8 B8 &V

8

4

88

61

WBM

SECRET GARDEN (Hee Bee Doonit, ASCAP/WB,
ASCAP/Rodsongs, ASCAP/Almo, ASCAP/Black Chick,
ASCAP/MCA, ASCAP)

SECRET WISH (Urban Groove, BMI)

SERIOUS HOLD ON ME (WE, BMI/Trycep,
BMI1/Willesden, BMI)

SHALL WE DANCE (ELECTRIC SUIDE) (Creative Funk,
ASCAP)

SHOULD HAVE BEEN YOU (Bee Germaine, BMI)
SILKY SOUL (Amazement, BMI)

SORRY (BABY CAN 1 HOLD YOU) (EMI April,
ASCAP/Purple Rabbit, ASCAP)

SPECIAL (Island, BMI/Stanton’s Gold, BMI/April Joy,
BMI) WBM

SPREAD MY WINGS (Selessongs, ASCAP/Sarapis,
ASCAP)

STAY (Hit And Hold, ASCAP)

STAY HERE, STAY NEAR (Flyte Tyme, ASCAP/Avant
Garde, ASCAP)

STILL CRAZY FOR YOU (Malaco, BMI)

TENDER LOVER (Hip Trip, BMI/Kear, BMI/Jenn-A-
Bug, ASCAP)

THIS ONE'S FOR THE CHILDREN (Maurice Starr,
ASCAP/EMI April, ASCAP)

TO KNOW SOMEONE DEEPLY 1S TO KNOW. ..
(Young Terence, BMI/Virgin Songs, BMI)

TOUCH (Selessongs, ASCAP)

TREAT YOU RIGHT (Uncle Ronnie's, ASCAP/EMI April,
ASCAP/Thriller Miller, ASCAP/MCA, ASCAP)

TRY ME (Babyann, BMI)

TURN KT OUT (Protoons, ASCAP/Hikim, ASCAP)
WALK ON BY (Blue Seas, ASCAP/Jac, ASCAP)
CPP/WBM

WELCOME TO THE TERRORDOME (Nia, BMI/Def
American, BMI)

WE'RE ALL IN THIS TOGETHER (Pardini,
ASCAP/Music Corp. Of America, BMI/EMI Blackwood,
BMI/Reed Vertelney, BMI)

WHAT CAN | DO (EMI April, ASCAP/Per-Mission,
ASCAP)

WHATCHA GONNA DO WITH MY LOVIN' (Ensign,
BMI/Scarab BMI)

WHATEVER IT TAKES (J.flat, ASCAP/Kim Sang,
ASCAP/Jack The Mack, ASCAP)

WHERE DO WE GO FROM HERE (Virgin Songs,
BMI/Buffalo Music Factory, BMI) CPP

WRAP-U-UP (Goldsongs, PRS/EMI, PRS)

(YOU MAKE ME FEEL LIKE) A NATURAL MAN
(Screen Gems-EMI, BMI)

YOU MAKE ME WANT TO GIVE 1T UP (Gratitude Sky,
ASCAP)

YOUR PRECIOUS LOVE (Jobete, ASCAP) CPP

YOUR SWEETNESS (John Barnes Ill, BMI/Careers,
BMI/Kymberli Armstrong, BMI)
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ARTIST
DEVELOPMENTS

BOOKER HAS THE TOUCH

Los Angeles-based singer/song-
writer/producer Chuckii Booker’s
debut album on Atlantic Records,
“Chuckii,” yielded two top 10
black singles, “Turned Away"”’
and “(Don’t U Know) I Love You”
last year; currently, his “Touch”
is battling into the top 40. In 1989
Booker also produced hit singles
for veteran R&B band Kool & the
Gang and new jack outfit Troop.
What more could an up-and-com-
ing artist ask for?

A tour with one of the hottest
black/pop acts of 1989-90, that’s
what. Starting March 1 in Miami,
Booker will not only play opening
sets but serve as musical director
for Janet Jackson’s “Rhythm Na-
tion 1814" tour, the first such na-
tional trek the enormously popu-
lar Jackson has ever undertaken.
Talk about your lucky breaks—
according to Booker, the opportu-
nity fell into his lap.

“I was invited to the ‘Rhythm
Nation’ party for the opening of
[Jackson’s longform] video [last
September in Los Angeles], and |
happened to run into her. We in-
troduced ourselves and she asked
me to be musical director of her
tour. I was shocked. I didn't know
what to say, I didn’t even really
know her,” says Booker in amaze-
ment. “It was great, but I was
wondering if it was real or not.”

Booker’s doubts were eradicat-
ed a week later when Jackson’s
manager contacted him to finalize
details.

Gearing up for the tour has
meant intense rehearsal with his
band for his own set, which Book-
er says he will limit to a few cuts
from “Chuckii,” and for backing
Jackson on the intricate Jimmy
Jam & Terry Lewis tracks that
comprise the bulk of “Rhythm
Nation.” The show—which will

feature six dancers and 11 musi-
cians—will be an intensely high-
energy, dance-funk extravaganza,
Booker promises. Initial dates be-
yond Miami include stops in Char-
lotte, N.C., Columbia, S.C., Louis-
ville, Ky., Cincinnati, Cleveland,
and Pittsburgh; other dates will
be announced later this month.
Meanwhile, Booker plans to
complete a second album while on
the road. He has also begun an
anti-drug promotion called Do
Music, Don’t Do Drugs that in-
volves TV/radio PSAs and a na-
tional contest in which each high
school’s attendance and grade av-
erage is monitored by Booker for
a year; the winning school re-
ceives $1,000 in musical equip-
ment. 1990 will also see Booker
producing material for new art-
ists Leyla Hathaway (Donny’s
daughter) on Virgin and Kimiko &
Stacy and Dupont on MCA,
among others. JANINE McADAMS

NEW DAY FOR MICHEL'LE

A funny thing happened to
Ruthless/Atco recording artist
Michel’le’s first single, “No More
Lies,” on the way up the Hot
Black Singles chart: it became a
pop crossover hit.

“‘Pop radio came on to the track
very quickly,” says Atco VP of
promotion Craig Lambert.
“Instead of going after pop after
having a top 10 at black [radio],
we were forced to cross this
record over much sooner than we
expected.”

Despite her growing pop
persona, the 18-year-old Los
Angeles-born singer regards her
early success with black
programmers with pride. “These
are the people who played my
record first,” she says. “I love it
that lots of people like my music,
but I'll always remember how it
all started.”

Actually, it all started when
Michel’le formed a partnership

with producer Dr. Dre. “Dre has
been a big influence on my
development as an artist,” she
says. ‘‘Putting together your first
album is not easy; you're
expected to know exactly which
musical direction you're going in.
Dr. Dre helped me see what my
strengths and weaknesses are.”

Apparently the team has struck
a harmonious chord. Michel'le’s
self-titled debut has received
critical kudos for the way it
deftly straddles the fence
between state-of-the-charts dance
grooves and torchy blues ballads.
On the flip side, ‘““No More Lies”
continues to stride up the charts,
moving toward the top 10 on the
Hot Black Singles chart, and
scaling the top 40 on the Hot 100.
Lambert says the single held
strong amid the turmoil of the
recent holiday retail glut.

“It’s one of those records that
has continued to sell through,” he
says. “And we're very committed
to keeping this record visible on
all levels, especially at retail.”

Part of Lambert’s plan includes
a follow-up single and video for
“Nicety,” as well as a series of
track dates in a number of key
markets. LARRY FLICK

BACK ON THE MAIN LINE

Asked about the theme to the Main
Ingredient’s latest album, “Just Say
You Will” (Polydor), veteran mem-
ber/producer Tony Silvester says,
“You know what it is: Love! That’s
what we're about.”

Formed as trio the Poets in 1964,
the Main Ingredient has been sing-
ing about love since its first chart
hit, “You’ve Been My Inspiration,”
in 1970. With lead singer Cuba
Gooding—who joined in 1971—the
act charted a string of memorable
songs in the '70s (“Everybody Plays
The Fool,” “Just Don’t Want To Be
Lonely,” “Happiness Is Just Around
The Bend,” “Rolling Down A Moun-
tainside”). Despite a hiatus of nearly

THE ISLEY BROTHERS HAVE EARNED PLACE IN POP HISTORY

(Continued from page 30)

Evelyn “Champagne” King's lat-
est album) have become R&B stan-
dards.

Touring every year, the Isley
Brothers built up a hardcore fol-

CASSETTE DUPLICATION

RECORD PRESSING
MASTERING - PLATING
COLOR SEPARATIONS

PRINTING - TYPESETTING

™ °CUSTOM P‘RESSINGJ

2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225
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lowing and scored numerous hit
singles until 1984, when the three
younger members recorded their
own album as Isley Jasper Isley,
against the advice of their older
colleagues.

Shifting to Warner Bros. in 1985,
the Isleys’ first album was mar-
ginally successful; the follow-up,
“Smooth Sailin’,” with production
by Angela Winbush, took the act
back to gold status. With the pass-
ing of brother O’Kelly, Ronald
worked with Rudolph on that first
album project with Winbush. “I
feel that meeting and then work-
ing with Angela has been the most
significant development in recent
years for me,” says Isley, who
serves as Winbush’s personal man-
ager.

The success of 1989’s ‘“‘Spend
The Night,” an album that is
strongly ballad oriented, pinpoints
the black-music-buying public’s
love of Ronald’s smooth, sensuous,
and soulful vocal style. “I take it
as a great compliment when peo-
ple—especially my peers—express
their love of what [ consider a God-

given gift,” says Isley, whose
sound has unquestionably influ-
enced many of today’s male ballad-
eers.

However, Isley remains under-
standably miffed that the group—
which has been awarded just one
Grammy, for “It’s Your Thing,”
through 30 years of recording—
has not received its due in the U.S.
media, as typified by the lack of
Grammy and Rock and Roll Hall of
Fame nominations. ‘“Maybe it’s
something we didn't do. I can’t put
my finger on it,” says Isley, “but I
would like to see it change. During
this new decade, I'd like to bring
our name to the peak the way that
Tina Turner has, for instance, on a
worldwide basis, and I'm going to
do all I can to make that happen.”

U-Krew has rapped
up a Hot 100 hit
... see page 40

10 years, Gooding’s signature silken
sound and the group’s vocal harmo-
nies are as strong as ever on “I Just
Wanna Love You,” the new album’s
first single, which rose into the Hot
Black Singles chart’s top 20.

“Cuba has the most unique sound
in the world,” says Silvester, ex-
plaining the group’s enduring ap-
peal. “We never stopped making hit
records. We might have taken a
break after ‘Just Don’t Want To Be
Lonely’ when we decided we didn’t
want to look at each other any more,
but it wasn’t that we ran out of
steam and our style got pushed off
to the side. We just stopped.”

The album contains signature bal-
lads like the second single, “Noth-
ing’s Too Good For My Baby,” and
up-tempo grooves, like a cover of
Hall & Oates’ 1979 smash “I Can't
Go For That”; besides Silvester, the
group worked with writers/produc-
ers Ray Barnes & Tony Coleman,

writer Ricky Timus, and co-producer
Charles Wallert.

“We're going all the way with
this,” says Ron Ellison, Polydor VP
of R&B promotion, who is planning
a national retail push to coincide
with the release of a third single.
“This group is a household name to
older demographics. Now we want
to bring the younger people into the
Main Ingredient. It’s a slow process,
but we're going back to basics.”

The back-to-basics approach is
fine with Main Ingredient, which
has maintained and perfected its
smooth performing style both on
and off record since its inception.

Says Gooding: “Polydor did not
sign the Main Ingredient for us to
sound like Babyface, Rick James,
Bobby Brown, or anybody else. So
we give Polydor what it is that they
signed. We didn’t feel that we had
to change.” M.
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NEXT PLATEAU 50101 (M)
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3 weeks at No. 1
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TOMMY BOY 943 (C) (M)

¢ DE LA SOUL

6 8 PUMP IT HOTTIE
VIRGIN 96516 (C)

@ REDHEAD KINGPIN & THE FB.I.
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¢ PUBLIC ENEMY
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22 4 DEF JAM 44-73135/COLUMBIA (C)
14 | BEEPERS # SIR MIX-A-LOT
NASTYMIX 76980 (C)
4 | 10 | TURNITOUT ROB BASE
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ARISTA 9865

NOTHING CAN STOP US

@ SERIOUS-LEE-FINE

ME SO HORNY

139 7 22 | SKYYWALKER 127 (C) (M)

@ THE 2 LIVE CREW |

w | 7 | 5 | 13| THED.O.C.& THE DOCTOR ¢ THED.O.C.
RUTHLESS 0-96523/ATLANTIC (C) o
THE GAS FACE ® 3RD BASS

DEF JAM 44-73121/COLUMBIA (C)

16 12 8 20 NEW JACK SWING

SOUND OF NEW YORK 4654/MOTOWN (C)

© WRECKS-N-EFFECT

TOMMY BOY 944 (M)

GOING STEADY *S
17 16 20 8 JIVE lZBG/RCE ) STEADY .
” THE HUMPTY DANCE

# DIGITAL UNDERGROUND |

2 | 26 | 27 4 ﬁvEJ 2379/%/& (©

|
i
19 20 l 21 8 SHALL WE DANCE © GRANDMASTER SLICE & 1ZZY CHILL
| CREATIVE FUNK 1701/SELECT-O-HITS |
UST A FRIEND * |
2|2 I 16 16 gow co—lu\mrg 0-21342/WARNER BROS (C) LGS |
HA CHA |
2 2 13 18 SRST P%onneg!(;Aeszg/nLAnn_c (©) LG EAE
¢ MR. LEE

@| Newp | 1 | SAYITIOUD # RODNEY O - JOE COOLEY
30 | 30 | 3 | PUMPTHAT BEAT T.5KI
GUCCI 12146/HOT PRODUCTIONS .

AIN'T SAYIN'NOTHIN' & DIVINE
@ NEW)D 1 RHYME svﬁmcns 409-73123 EPA (© DIVINE STYLER/SCHEME TEAM

26 17 14 16

UPTOWN 23982/MCA (C)

SOMEBODY FOR ME

® HEAVY D. & THE BOYZ

STOP THAT TRAIN

27 | 23 | 25 7 SELECT 62352 (C)

¢ CHUBB ROCK

UPTOWN 18111/MCA (C)

WEET THIN
NEw ’ 1 ;?TLAEN%C 0~8626§ ©) LSattla
-BOOM
@ NEw ’ 1 gE7DgN§(7)5020/JCI (C)_ DEF DAMES
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APr'oduc!s with the greatest sales gains this week. 4 Videoclip availability. » Recording Industry
Assgc(natmn pf America (RIAA) certification for sales of 500,000 units. A RIAA certification for sales of
1 million units. Catalog no. is for 12-inch vinyl single. (C) Cassette single availability. (M) Cassette maxi-

single availability. (CD) Compact disk single availability.
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| Latire
Notas

by Carlos Agudelo

A NATIONAL TOUR by Spanish-language rock musi-
cians—20 gigs, 18 cities, 8 states—started in San Diego
Jan. 15. and will culminate in Los Angeles’ Hollywood
Palace Feb. 12. The tour will test the viability of Span-
ish-language rock in the U.S., after several successful
appearances by Argentinians Miguel Mateos and Soda
Stereo and the Spanish pop group Mecano in L.A. This
time, Mateos is teaming up with Dunean Dhu, one of
Spain’s best-known duos, and Git, a Mexican rock band.
The stops include Phoenix, Albuquerque, N.M,, San An-
tonio, Texas, Houston, Chicago, New York, Miami, and
Puerto Rico, mostly in 2,000-5,000-seat halls. The tour is
promoted by Safe At The Plate Productions and spon-
sored by Paul Mitchell Salon’s Hair Care Products. Ac-
cording to news reports, the promoters “have assembled
an ad-hoc network of Hispanic television stations to co-
promote the tour.”

THE DISTINGUISHED RECORDING career of Puer-
to Rican singer Danny Rivera will continue with Discos
CBS, which has signed him to a two-album deal with an
option for a third. His first album is expected to be ready
at the beginning of the summer, to coincide with his
yearly performances at the Bellas Artes concert hall in
San Juan, PR., in August. “We are going to maximize
his potential internationally,” says Discos CBS GM
Frank Welzer, adding, “I saw him performing last fall
at Madison Square Garden and ever since we have had
the idea of signing him.” Angie Garcia, Rivera's manag-
er, says, “For us it is a very good deal . .. that will give
us the opportunity to reach other markets we couldn’t
reach because we didn’t have the distribution.”
According to Welzer, the company plans to team Rive-

ra with other artists. “When that happens, it's going to
knock people’s socks off!” he says. Already, several
well-known composers, including Luis Angel and Rudy,
are working on material for the album.

On his current release, the critically lauded “Qué
Tiene El,” Rivera displays his versatility by performing
four salsa tunes among the 10 cuts on the disk. Rive-
ra’s previous works, including “Qué Tiene El” were is-
sued on DNA, an independent label of which he is a part-
ner.

WHAT WOULD LATIN MUSIC BE without the in-
valuable help of noncommercial radio mavericks who
keep its true spirit alive with a few hours of program-
ming a week? These segments, which together make up

A tour by Spanish-language
rockers will hit 18 cities

hundreds of Latin music radio programs scattered
across the country, raise awareness of the genre to un-
precedented levels. One such radio pioneer is Nando Al-
vericei, who, along with Nikki Meléndez, produces
“Con Sabor Latino,” aired Sunday afternoons on WBAI
New York. Alvericei’s struggle to keep Afro-Cuban and
Afro-Caribbean music on the airwaves has been an inspi-
ration to thousands of listeners, even more so during the
dark times when commercial radio all but ignored it. It is
difficult to assess how much this constant hammering at
the indifference of commercial radio for our cultural
heritage has influenced programming in recent years,
but one thing is sure: “Sabor Latino” had a profound ef-
fect on the indie scene, promoting music on labels that
mainstream stations consistently ignore.

Programs like Alvericei’s also allow musicians to
speak about their work and share their experiences with
the public. And the fact that “Sabor Latino” is the big-
gest fund raiser for this public station speaks volumes
of the show’s importance and popularity.

Fortunately, folks like Alvericci and Meléndez are not
alone. Others will be showcased in upcoming columns.
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1 RICARDO MONTANER
TH-RODVEN

% NO.1 * &

& LA CIMA DEL CIELO
2 weeks at No. One

7 | KAOMA
EPIC

—_—

& L AMBADA

10 DANIELA ROMO
CAPITOL-EMI LATIN

QUIERO AMANECER CON ALGUIEN

2 LOS BUKIS
FONOVISA

COMO FUI A ENAMORARME DE TI

g | GIPSYKINGS
ELEKTRA

VAMOS A BAILAR

5 TERESA GUERRA
TH-RODVEN

& LAMBADA-LLORANDO SE FUE

7 RAPHAEL
c8s

MARAVILLOSO,CORAZON,MARAVILLOSO

2 ANA GABRIEL
c8s

SOLEDAD

1 ISABEL PANTOJA
RCA

SE ME ENAMORA EL ALMA
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15 MIRIAN HERNANDEZ
CAPTOL-EM! LATIN

EL HOMBRE QUE YO AMO

SI ME VAS A OLVIDAR

1| 8 | 8 | 18| ROBERTOCARLOS

12| 7 | s | 15| EMMANUEL LA CHICA DE HUMO
13110 |15 | 1 | LIS MIGUEL SEPARADOS
B 13| | o4 | XA ILARIE
15 | 15 | 24 | 7 | LISSETTE AMANTES POR ATRACCION
16 | 18 | 19 | 3 | MUARES @ n # PARA AMARNOS MAS
7| 19| 2 | 3 | AMGUEL/D.VERDAGER VOLVAMOS A EMPEZAR
8|16 | 25 | 30 | JOSEJOSE PIEL DE AZUCAR

2 SUZY GONZZALES
WEA LATINA

POR QUE NO ESTAS CONMIGO

2 FRANCO DE VITA
£BS

ESTA VEZ

2 ANA GABRIEL
CBS

# % % POWER PICK & & %

HICE BIEN QUERERTE

19 DYANGO
CAPITOL-EMI LATIN

EL QUE MAS TE HA QUERIDO

13 LOS YONICS
FONOVISA

FRENTE A FRENTE

Gospel
[EGITERN

by Bob Darden

THE RESURGENCE OF TRADITIONAL gospel mu-
sic has benefited few labels more than Malaco. Tommy
Couch, Malaco’s affable president, says that the time
was just ripe for the Mississippi Mass Choir’s debut al-
bum, which has ruled the Spiritual charts recently.

“First of all, it has to be pretty good to have done this
well,”” he says. “But second, I think it has to do with the
way it is presented. People all over the country were just
ready for that real believable, emotional sound.”

Malaco has just signed Walter Hawkins and Bobby
Jones. Both were major players in the traditional gospel
field until they tried more contemporary sounds. Jones,
of course, hosts the dominant black gospel show on na-
tional television, “The Bobby Jones Show” on BET.
Hawkins, from the enormously talented Hawkins clan,
directed the popular “Love Alive” series of albums.

“We're going to be doing really churchy, basic music
with both of them,” Couch says. “I'm seeing a trend in
gospel music whereby a number of contemporary acts
are going back to a more traditional flavor—and that’s
what we’re suggesting to our artists.”

TELEVISION: Reunion’s Michael W. Smith was all
over the TV screen the past few months. Smith ap-
peared on NBC's “Christmas In Washington,” CBS’
“Pat Sajak Show,” the “Thanks For Giving” telethon for
Juvenile Diabetes, the “Lou Rawls Parade Of Stars” for
the United Negro College Fund, The Nashville Net-
work’s “Crook & Chase,” and CBN’s “700 Club.”
“Spike Lee & Co.: Do It A Cappella,” which will be
aired sometime this spring on both the BBC and PBS,
features at least three groups with gospel or inspiration-
al backgrounds: Take 6, Ladysmith Black Mambazo,

and the always incredible Sweet Honey In The Rock.
The music and video will be released by Elektra.

NOTES: At Sparrow/StarSong Distribution’s 1989
fourth-quarter international sales conference, Sparrow
president Billy Ray Hearn said the label experienced its
most productive year ever—with a 30% sales increase
over 1988. Sparrow began distributing Warner Bros.
Nashville’s contemporary Christian label on Jan. 1.
Gospel legends the Cathedrals had a nice surprise
during their performance at the recent National Quartet
Convention. Organizers of the NQC honored the Home-
land Records artists for their 25 years in the business

‘People were ready for that
believable, emotional sound’

by arranging an appearance by the Rev. Rex Humbard
during their performance. Humbard helped found the
Cathedrals as part of his “Cathedral Of Tomorrow” TV
series.

Michael Omartian, one of the premier producer/com-
poser/keyboardists in the country, recently signed with
Myrrh Records and is slated to produce a couple of
tracks on Amy Grant’s next album. The three-time
Grammy winner released two all-time Christian music
classics in the mid-"70s—"“White Horse” and “Adam
Again”—and produced two of the Imperials’ finest al-
bums—“One More Song For You” and “Priority”—be-
fore producing such superstars as Donna Summer, Rod
Stewart, and Christopher Cross.

NEW RELEASES: Charlie Peacock’s long-awaited
“The Secret Time,” Rickey Grundy’s “Chorale,” and Nu

Colors’ “Man Within” are all due Feb. 15 from Sparrow..

Reclusive and brilliant composer/performer Jeff John-
son’s “Similitude,” also expected Feb. 15, will be on
Sparrow-distributed Ark Records. Canadian band High-
er Power's first release for Pan-Trax Records, “Cast A
Light,” is now on the shelves. Also from Pan-Trax is
Lex Rex's “Beat The Heat.”
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1 GILBERTO SANTARROSA
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PARA DECIR TE AMO
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3 LUCIA MENDEZ
CBS

& NO HAY HOMBRES

B | 2|
% | 20 | 14 | 18 | CHAYANNE # FUISTE UN TROZO DE HIELOEN LA. ..
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28 28 32 3 &_II:G%ATRULLA 15 CANTINERO
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3 a - 5 E{’}PIATE‘EEOMI LATIN NENA
32 | 29 | 23 | 14 | BRONCO QUE NO QUEDE HUELLA
33 | 30 | 16 | 25 | LUCERITO CUENTAME
3 | 31| 3 | 5 | JUANLUISGUERRAYLA 440 COMO AVEJA AL PANAL
% | 35 | 22 | 13 | LUCIAMENDEZ NOS ABURRIREMOS JUNTOS
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G7)| NEwp | 1 | PEDROARROYO DE CARNE Y HUESO
38 37 31 19 giSANCO DE VITA & LOUIS
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4 | 3 | 34 | 4 | LOSCAMINANTES TU NUEVO CARINITO
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@ | 2 4 1-2-3/UNDERESTIMATE coLumsia 44 73136 1 week at No. 1 & THE CHIMES 1 1 1 10_| TWOTD MAKE IT RIGHT VENDETTA VE-7031/A6M 3 weeks at No. 1 ® SEDUCTION |
| @ 4 8 I'LL BE GOOD TD YOU QWEST 0-21408/WARNER BROS @ QUINCY JONES @ 2 4 JAZZIE'S GROOVE VIRGIN 0-96517 @ SOUL Il SOUL |
3 1 3 12 C'MON ANE) GET MY LOVE FFRR 886 799-1/POLYGRAM ¢ D-MOB @ 6 6 8 NO MORE LIES RUTHLESS 0-96521/ATCO & MICHEL'LE
@ 9 13 5 JAZZIE'S GROOVE VIRGIN 0-96517 @ SOUL Il SOUL @ 5 5 9 WALK ON BY NEXT PLATEAU NP50111W & SYBIL
@ 6 10 7 -SUEND LATINO CAPITOL V 15538 SUENO LATINO FEATURING CAROLINA DAMAS @ 7 7 10 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY
6 3 -1- 11 LET THE RHYTHM PUMP ATLANTIC 0-86273 DOUG LAZY 6 3 2 11 RHYTHM NATION Aamsp-12335 @ JANET JACKSON
7 11 11 7 W/-\LK ON BY NEXT PLATEAU NP5011W ) @ SYBIL L7 i 4 3 18 PUMP UP THE JAM SBK v-19701 @ TECHNOTRONIC FEATURING FELLY
16 | 21 | 4 | TELLME WHY arisTA 019918 ® EXPOSE 8 | 12 | 9 | C'MONAND GET MY LOVE FFRR 836 799 1/POLYGRAM # D-MOB
9 8 9 8 FOR THOSE WHO LIKE TO GROOVE PROFILE PRO-7270 TWIN HYPE @ 10 15 5 I'LL BE GOOD TO YOU QWEST 0-21408/WARNER BROS. @ QUINCY JONES
10 10 i 10 NO MORE LIES RUTHLESS 0-96521/ATCO € MICHEL'LE 12 13 7 WHATCHA GONNA DO WITH MY LOVIN' VIRGIN 0-96507 @ INNER CITY
® 17 22 5 WHATCHA GONNA DO WITH MY LOVIN® VIRGIN 0-96507 @ INNER CITY @ 13 14 7 OPPOSITES ATTRACT VIRGIN 0-96507 @ PAULA ABDUL (DUET WITH THE WILD PAIR)
@ 18 19 7 DON'T YOU WANT MY LOVE BIG BEAT BB-0C10 ¢ JOMANDA 12 9 10 13 GET BUSY JIVE 12741 JD/RCA & MR. LEE

13 13 12 10 STOMP (MOVE JUMP JACK YOUR BODY) WARNER BROS. 0-21339 & KYZE @ 17 42 3 WELCOME TO THE TERRORDOME DEF JAM 44 73135/COLUMBIA @ PUBLIC ENEMY

14 15 17 7 RIGHT FROM THE START REPRISE 0-21280/WARNER BROS. INDIA 16 19 5 1-2-3/UNDERESTIMATE COLUMBIA 44 73136 & THE CHIMES

15 7 5 12 IT'S GONNA BE ALRIGHT JiVE 1290-1-JD/RCA @ RUBY TURNER @ 25 36 3 BUDDY TOMMY BOY TB 943 @ DE LA SOUL

16 12 8 ] I'M NOT THE MAN | USED TO BE I RS. 23996/MCA @ FINE YOUNG CANNIBALS 16 11 9 12 TENDER LOVER SOLAR 429-74502/E PA. @ BABYFACE

@ 30 | — 2 GET UP (BEFORE THE NIGHT is OVER) SBK v-19704 @ TECHNOTRONIC | @ 271 | 34 4 EXPRESSION NEXT PLATEAU NP50101W © SALT-N-PEPA

18 14 14 10 R(;CK TO THE BEAT/MOVE YOUR BODY WING 873 143-1/POLYGRAM 101 18 24 28 5 RIGHT FROM THE START REPRISE 0-21280/WARNER BROS INDIA
‘F 19 19 18 7 CONTACT/IN FULL EFFECT cOLUMBIA PROMO @ BIG AUDIO DYNAMITE 19 18 17 ] TURN IT OUT (GO BASE) PROFILE PRO-7275 . 4 ROB BASE
' @ 45- = 2 ESCAPADE AsM SP-12352 B JANET JACKSON 20 14 11 13 LOVE ON TOP OF LOVE - KILLER KiSS caPITOL v-15508 _0 GRACE JONES

* & & POWERPICK * & % 21 [ 21 | 25 5 TOUCH ME WITH YOUR HEART MICMAC 524 EILEEN FLORES
@ 29 | — 2 TAINTED LOVE £PiC 49 73145/EPA. IMPEDANCE @ 29 | 41 4 YOUR SWEETNESS MOTOWN MOT-4651 & GOOD GIRLS

2 5 2 11 TWD TO MAKE IT RIGHT VENDETTA VE-7031 /&M ¢ SEDUCTION 3 22 22 7 PUMP IT HOTTIE VIRGIN 0-965 16 © REDHEAD KINGPIN & THE F.B.I.
r_23 21 24 7 TOUCH ME WITH YOUR HEART MICMAC 524 EILEEN FLORES 24 19 20 5 SCANDALOUS WARNER BROS. 0-21422 @ PRINCE

24 22 26 8 TELL ME WHEN THE FEVER ENDEFMERCURV 876 405-1/POLYGRAM @ ELECTRIBE 101 @ § . 27 LAMBADA EPIC 49 73139/E.PA. KAOMA

25 24 29 5 OPPOSITES ATTRACT VIRGIN 0-96528 @ PAULA ABDUL (DUET WITH THE WILD PAIR) ooy POWER P|CK VOO

26 28 34 4 SINGING IN THE SHOWER VIRGIN 0-96509 @ LES RITA MITSOUKO & SPARKS @ 47 — Vi TAINTED LOVE EPIC 49 73145/E.PA. IMPEDANCE

@ 32 47 3 GOT TO HAVE YOUR LOVE CAPITOL V-15521 MANTRONIX FEATURING WONDRESS 33 39 5 | WANNA BE RICH SOLAR 479 74503/E.PA. & CALLOWAY
34 46 3 WHOLE WIDE WORLD Rca 9099-1-;?[; A’ME LORAIN 28 20 21 11 DOWN INIT TvT 2611 @ NINE INCH NAILS
29 20 20 7 NO;IING CHANGES PROFILE PRO-7272 UROCHAUZ @ 45 —_ 2 IT'S GONNA BE ALRIGHT 1ivE 1290-1-J0/RCA 4 RUBY TURNER
@ 35 50 3 SET ME FREE D.J. INTERNATIONAL 994 STERLING VOID 30 26 24 7 WISHING ON A STAR VIRGIN 0-96510 ) FRESH 4 FEATURING LIZZ.E
31 31 39 4 A LITTLE BIT OF LOVIN' SLEEPING BAG SLx-40152 CHOCOLETTE 31 34 35 8 STOMP (MOVE JUMP JACK YOUR BODY) wARNER BROS. 0-21339 & KYZE
32 25 30 5 FEEL IT FOR YOU RCA 9132-1.RD ALTERNATIONS _32 15 8 ‘1_§ OVER AND OVER ATLANTIC 0-86282 PAJAMA PARTY
@ 9 | — 2 GOT TO GET ARISTA ADI-9932 LEILA K FEATURING ROB ‘N’ RAZ * % & HOTSHOT DEBUT * * &

3 23 23 7 TURN IT OUT (GO BASE) PROFILE PRO-7275 @ ROB BASE @ NEW) 1 JUICY SOUND OF NEW YORK 4682/MOTOWN WRECKS-N-EFFECT
i@ 3B | 4 3 I DON'T NEED YOUR LOVE NEXT PLATEAU NPS0112 JO ANN JONES 34 32 32 17 IF YOU LEAVE ME NOW (MR 7000 JAYA
| @ 48 ! — ? YA BA YE SIRE 0-21382/WARNER BROS OFRA HAZA 35 43 49 3 NEVER TOO MUCH £PIC 49 73141/E PA. LUTHER VANDROSS

@ E I - 2 HEARTBEAT OF LOVE CBS ASSOCIATED 479 73143/E.P.A. & PIA ZADORA NEW) 1 GET uP! (BEF%E_THE NIGHT IS OVER) SBK v-13704 & TECHNOTRONIC
* 4 & HOTSHOTDEBUT & & & @D | NEWDP | 1 | BURNING THE GROUND/DECADANCE CAPITOL V15546 4 DURAN DURAN
NEW)D 1 ALL ARQUND THE WORLD ARISTA ADP-9937 LISA STANSFIELD 38 31 29 9 LET’S GET IT ON ISLAND 0-96522 ® BY ALL MEANS

39 39 41 3 THE MESSAGE IS LOVE A&mSP-12323 @ ARTHUR BAKER WITH AL GREEN 39 28 18 16 NEW JACK SWING SOUND OF NEW YORK MOT-4654 /MOTOWN @ WRECKS-N-EFFECT
_-_ 47 —_— 2 LAMBADA £PIC 49 73139/EPA KAOMA 40 42 37 9 ELECTRIC BOOGIE MANGO 7832/ISLAND @ MARCIA GRIFFITHS

41 33 37 3 STEAMY WINDOWS CAPITOL v 15543 @ TINA TURNER NEW } 1 TELL ME WHY ARISTA ADI-9918 EXPOSE
42 = 2 BUDDY TomMmy BOY TB 943 @ DE LA SOUL 42 38 30 15 SOMEBODY FOR ME UPTOWN 23982/MCA & HEAVY D. & THE BOYZ

@ 50 = 2 | WIL SURVIVE MERCURY 876 369-1/POLYGRAM @ SAFIRE 43 30 23 22 ME SO HORNY SKYYWALKER GR-127 @ THE 2 LIVE CREW
NEW)p 1 CHAIN OF FOOLS ATLANTIC 0-96245 RISSE_ 44 23 16 12 SWING THE MOOD ATCO 096512 @ JIVE BUNNY AND THE MASTERMIXERS ]
NEW } 1 BITING MY NAILS/THE PHANTOM'S IN THERE ENIGMA PROMO RENEGADE SOUNDWAVE 45 41 44 3 I'M NOT THE MAN | USED TO BE 1R.S 23996/MCA @ FINE YOUNG CANNIBALS

46 26 [ _16 i1 JUST KEEP ROCKIN’ DESIRE 889 971-1/POLYGRAM DOUBLE THE TROUBLE & THE REBEL MC 46 40 43 16 PERSONAL JESUS/DANGEROUS SIRE 0-21328/REPRISE @ DEPECHE MODE

PfN EW) i DROPPIN’ RHYMES- ON DRUMS DELICIOUS VINYL DV 1008/ISLAND @ DEF JEF FEAT. ETTA JAI!Ii & 50 — 2 PRINCIPAL'S O-FFICE DELICIOUS VINYL 0-9651 1 /ISLAND ) @ YOUNG M.C.

NEWD | 1 | OHWORLD 4TH&BWAY 494/1SLAND PAUL RUTHERFORD @) NEWD | 1 | 1WILL SURVIVE mercury 76 3691 poLvGRAM ® SAFIRE
NEWD | 1 | MYLOVE IS RIGHT mca 23994 SHANA DOUGLAS | NEWP | 1 | INYOURFACE panoiscro0s0 FREESTYLE

50 43 [ 49 3 WISHING ON A STAR VIRGIN 0-96510 FRESH 4 FEATURING LIZZ.E 50 37 I 26 15 LOVE SHACK REPRISE 0-21318/WARNER BROS & THE B-52'S

O Titles with the greatest sales or club play increase this week. ® Videochp availability. ® Recording Industry Assn. Of America (RIAA) certification for sales of 500.000 units. A RIAA certification for sales of 1 million units. Records listed under Club Play are 12-inch
unless indicated otherwise. ©Copyright 1990, BPI Communications Inc. All rights reserved.

ANYTHING BOX’s ““LIVING IN OBLIVION’’ —
just shipping end of month. Already massive requests from
cassette airplay! Available on 12” and cassette single.
Produced by jon St, James for Formula 1 Music Group

Direction: Formula 1 Music Group

“Epic”, g Reg.U.S. Pat. & Tm. Off. by CBS Records nc. < 1990 CBS Records lnc.
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DANCE I

HollOWAY STBAIS | s m—————0

Hearts With
New Single

AN OTHER PAGE in your book: the
venerable Loleatta Holloway is back
in the thick of it with a fab new im-
port from Holland called “Heart
Stealer” (Rams Horn, 023-292154 or
fax: 23293724). The Ian Levine, R.
Tee & S. Wagner production recalls
the essence of Holloway’s classics
with a contemporary R&B club feel.
Sanging (complete with vintage Lo-
leatta ad libs) about a broken heart as
only Holloway can, this charmer
sports a tasty Freddy Bastone mix.
All the “Ride On Time” lawsuits
aside, it’s great to hear one of the
original club divas reclaim her de-

TRAX

TUESDAY, MARCH 13, 1990
10:00 AM. REGISTRATION OPENS
1:00 P.M. DJ MEETINGS
3:00 P.M. MOBILE DISC JOCKEY
5:00 P.M. SPINNERS DEMONSTRATION
10:00 P.M. OPENING PARTY

WEDNESDAY, MARCH 14, 1990
10:00 AM. REGISTRATION OPEN
10:00 A M. TRADE SHOW EXHIBITS OPEN
11:00 A M. ALTERNATIVE DANCE MUSIC
1:00 P.M. NATIONAL "DJ" PANEL
2:30 P.M. RETAIL AND MARKETING
2:30 P.M. VIDEO PROMOTION/PRODUCTION
4:00 P.M. PUBLISHING
5:30 P.M. CLUBS, BOOKING & ARTIST MNGMT

5:30 P.M. REMIXERS / EDITING
10:00 P.M. Artist Showcase

THURSDAY, MARCH 15, 1990
10:00 AM. REGISTRATION OPENS

< 0 N F I 2 I N( I 10:00 A M. EXHIBITS OPEN
11:00 AM. RECORD POOL DIRECTORS

11:00 A M. MANUFACTURING / DISTRIBUTION

» MARCH 13 THRU 17, 1990 1:00 P.M. 12" DANCE PROMOTION
1:00 P.M. CROSSOVER RADIO
by Bill Coleman FORT. LAUDERDALE, FL. 2:30 P.M. PRODUCERS

4:00 P.M. ARTISTS

4:00 P.M. RAP MUSIC

w—_— 5:30 P.M. RECORD POOLS & LABELS
530PM A&R

10:00 P.M. Artist Showcases

MARRIOTT HOTEL MARINA
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served territory. Holloway can be
reached through her management at
312-722-2443 ... Madonna has taken
it back to the streets with some fab
new mixes of “Keep It Together”
(Sire), a highlight from her “Like A
Prayer” album. Shep Pettibone de-
livers a Soul 11 Soul-vibed remix and
dub that in theory is a weathered idea
but in practice works quite well. With
some hip-hop and go-go elements
tossed in, this one’s sure to bring the

PaNELS ON:

FRIDAY, MARCH 16, 1990
10:00 AM. REGISTRATION OPENS
10:00 A.M. EXHIBITS OPEN
ATTEND WINTER MUSIC CONFERENCE 5 ey 8 NOEND WABELS
1:00 P.M. CHARTS, PUBLICATIONS
1:00 P.M. LEGAL
2:30 P.M. CROSSOVER PROMOTION

star back to the dance floors. Great * 24 PANELS & WORKSHOPS 4:00 P.M. OPEN FORUM
inspimtjonal break. On its flip are 7:30 P.M. COCKTAILS
alternative, more skeletal versions » NATIONAL DANCE MUSIC AWARDS BANQUET 8.00 P.M. AWARDS BANQUET

from the hot DJ Mark “The 45 King”
with producer Stephen Bray ... The
Pettibone/Janet Jackson marriage
(see Big Beats) remains intact for yet
another release, “Escapade” (A&M).
The poppy, Prince-ish groove (dust
off “Take Me With You” or “Rasp-
berry Beret”) is accented on one side
by some thoughtful treatments while
the flip offers a house-tailored option
... Rack up another smash for Se-
duction with its slammin’ contempo-

(Continued on next page)

10:00 P.M. Artist Showcases

HIGHLY VISIBLE EXHIBITING AREA

SATURDAY, March 17, 1990
1:00 P.M. BILLBOARD MAGAZINE ...
BARBECUE / PICNIC at Snyder Park (Ft. Laud.)
10:00 P.M. Artist Showcases

5 NIGHTS OF ARTIST SHOWCASING

BILLBOARD MAGAZINE SPONSORED...
SATURDAY BARBECUE / PICNIC

DIC G Py X X

e tel=tet=tololal=l=T=0=1=1=1=1=1=R=R=R=R=R=L=l=R=R=R=f=1=]=1=1=1=1 Q=]=]=

WINTER MUSIC CONFERENCE 5 - 3450 N.E. 12 TERRACE -+ FT.LAUD. FL 33334 . (305)563-4444 - Fax (305)563- 6889
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BRE AKOUTS [[] ves. Iwouldlike to register for the WINTER MUSIC CONFERENCE 5 March 13 Thru 17, 1990... at the Marriott Hotel Marina 1 fetale
N aler
The WINTER MUSIC CONFERENCE 5 Early Registration fee is $165.00 postmarked on or before Jan. 31, 1990. : Dist / 1 Stop
CLUB PLAY Registration Fee after Jan. 31, 1990 will be $195.00...WalkUp Registration is $ 225.00 L gzdb o
cord P
1. HEARTBEAT SEDUCTION veNnDETTA N I'm t isteri for the Conf b Plea: la N 0 ili List M) Promoter
2. DRESS TO IMPRESS LIEUTENANT D 0, not registering for the Lonierence ut, Please place my Name on your mailing LIS f Label
STITCHIE ATLANTIC [] ciwssears
3. IN YOUR FACE! FREESTYLE panpisc [ enciosed is a money order Name [ Disc Jockey
4, BURNING THE ) Production
gsgkjncb;\lp?rngDANCE DURAN D Please charge to my American E xpress Title ; Publications
A
5. BLUE SAVANNAH ERASURE sire . =
Expiration Date Company Name || Management
12" SINGLES SALES , ENc
Cardholder's Name Address Pubishing
1. GOT TOOHAVE YOUR LOVE [y
MANTRONIX FEATURING WONDRESS - ) L
camoL Card Number City/State/Zip ] atketiog
2. WHERE DO WE GO FROM HERE . 1| Vidoo
STACY LATTISAW WITH JOHNNY GILL Signature Phone Fax I nuscauring
3. THE GAS FACE/WORDZ OF WIZDOM . ' (] i
3RD BASS DEF Jam For Discount Room Rates At The Marriott Hotel Please Mention WINTER MUSIC CONFERENCE - PQ':’"“f’"” Rlamixes
4. BEEPERS SIR MIX-A-LOT nasty mix Fort Lauderdale Marriott Hotel Marina (305) 463-4000 or (800) 228-9290 L] Other:_
5. SAY IT LOUD RODNEY O JOE COOLEY
ATLANTIC STREET
E::;(Z;Jr:s;;:g':lsa;{z:‘ ::It:sr?:;::ezot'r:r:\zék, :':IIIIIIIIIIﬁI\IIIIIIIIIIIIIIIII'IIIIIIIIIIIIIIIIIIIIIllHIIIIIIIIIIIIIIIIIIIIIIInlllIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII'IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII§
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B DANCE

It's No Shame. Residert diva Evelyn “‘Champagne’ King is shown here with
executives from her label EMI's New York offices, who gathered to celebrate
the retease of her latest project, “The Girl Next Door,” which features the single
‘Day To Day.” Shown, from left, are Dwayne Alexander, A&R; King; and Glynice
Coleman, Northeast regianal director.

NATIONAL BPM SOURCE!
‘87 & ‘88 Year Books Available!

Plus

* Dance Beats: 1982-Current
* Dance Classics: 1973-1981
* Oldie Beats: 1955-1972

Call or write for FREE brochure today!

Disco @b Beats

17 Old Route 146, Clifton Park, New York 12065

1-800-255-5284

RNATIONA : °
0 DUIPN AND CHNOLO
DR D 0 0 AND DA :
- ‘A. 4 Ld 4
IS D LJ 4 ...

The international
meeting-point
for discotheque
professionals

DANCE TRAX

(Continued from preceding page)

rary interpretation of the Taana
Gardner classic “Heartbeat” (Ven-
detta/A&M), with new mixes by pro-
ducers David Cole & Robert Cli-
villes. You know what it sounds like
so we'll spare you the rhetoric, but
take note of the Dante Ross-tailored
hip-hop dub.

We have succumbed to the Dave
Morales mixes of Technotronic’s
“Get Up! (Before The Night Is Over)”
(SBK). Though admittedly I'm not ex-
cited by the prospects of this being
released as a single, the new mixes
add a spacy, almost Jungle Wonz-ish
vibe, accenting the party-time lyrics.
From the rumor mill: Technotronic is
apparently scheduled to be the open-
ing act for 35 dates of Madonna’s
tour, beginning early May. If you've
been wondering (as we knew you
were) why Felly is no longer promi-
nently featured in the group, it’s be-
cause the act’s talented 17-year-old
co-songwriter Manuella Kamosi aka
Ya Kid K is actually the voice you've
been hearing. Who knew? You can
catch a glimpse of Manuella along
with Felly in the new videoclip for
“Get Up.” Also, Ya Kid K makes a
guest appearance on a fab new im-
port, “Spin That Wheel” by High
Tech 3. The single has been picked up
by SBK and will be out in March as
the leadoff track to the soundtrack to
“Teenage Mutant Ninja Turtles.”
Where’s the PMRC when you need
it?

New Jersey DJ and Billboard re-
porter John Matarazzo points out
that those who have questioned the
validity of clubs in breaking new mu-
sic should take a look at the phenome-
nal crossover success of Technotron-
ic’s “Pump Up The Jam.” The under-
ground house track has been a staple
in clubs for months and unquestion-
ably broke from the ground up. The
single has been certified platinum!

BIG BEATS: Matt Adell is heading
up Wax Trax’s newly formed dance
department. Expect two Psychic TV
compilations as a two-record set, a
new remix album from Meat Beat
Manifesto called “Armed Audio
Warfare,” and a Feotus greatest-hits
package. Give him a buzz at 312-252-
1000 . . . It’s been reported that
Monie Love’s long-awaited debut,
“Down To Earth,” will be a double-al-
bum affair. Not surprising, seeing
who the fierce rapper is down with.
Expect contributions from Ultra
Nate, Adeva, De La Soul, Fine
Young Cannibals, Jungle Brothers,
Soul IT Soul, and the Stone Roses
... Young M.C’s “I Come Off” has
been remixed for single release by
hot UK. duo C.J. McIntosh & Dave
Dorrell ... Linear’s regional hit “I
Am Somebody” has been picked up
by Atlantic while Chrysalis is ready-
ing Sonia’s bubbling crossover im-
port pop release “You'll Never Stop
Me From Loving You” for immediate
stateside release.

In the It’s About Time department,
Smith & Mighty have been signed to
the U.K. FFRR label ... Breakout/
A&M U K. has picked up a remake of
Dusty Springfield's fab “Nothing
Has Been Proved” by String Of Life,
set to be remixed by Paul Oaken-
fold. By the way, Breakout is going
with Janet Jackson’s “Alright” as its
next release featuring all new Shep
Pettibone mixes and a guest rap by
Heavy D. The label has apparently

put together a collectors’ edition two-
record set featuring eight versions of
“Alright” and three of its flip, “Come
Back To Me” (the official A side) by
Jimmy Jam & Terry Lewis. Sure
hope a set falls our way. Also for the
label, C. J. Mackintosh has remixed
Roxanne Shante’s ‘‘Independent
Woman” and “Silly Games” by Ar-
thur Baker & His Backbeat Disci-
ples Featuring Robert Owens has
been remixed by Mike Pickering &
Graeme Park and Frankie Bones &
Tommy Musto. Incidentally, Baker
has reportedly been asked to remix
David Bowie’s classic “Fame.” Is a
Bowie remix package the next step?

HOW SOON IS NOW? The Brat
Pack previews its forthcoming al-
bum with a cover of Ambrosia’s
“You're The Only Woman” (Vendet-
ta/A&M). Hot crossover nugget is
served up in a variety of house-in-
spired and new jack versions . . . Con-
cept Of One Featuring Tony Moran
delivers “Dance With Me” (Cutting,
212-569-4589), which captures the es-
sence of many Latin/pop releases
with a strong production and vocal
performance ... Also recommended
for crossover radio and clubs is the
pop/house offering “Girl You Are
The One” (Tempest, 312-271-5696) by
Georgie Porgie. Spirited hooks
abound in the number of workable
mixes provided by Bad Boy Bill, Ral-
phi Rosario, LNR, and Georgie &
Lloyd ... Don’t miss the ethereal
house offering from Mr. Fingers
called “What About This Love” (Alle-
viated, 312-880-5580) because it's real
good . . . Also of interest: “You're My
Type” (Virgin) by One On One aka
Juan Atkins & Rona Johnson;
“Bombers In The Sky” (Warner
Bros.) by Thompson Twins; “Reach
Up To Mars” (Underworld, 718-786-
8473) by Earth People; “Remember”
(Lumar, 212-567-4900) by Fascina-
tion; “I Lost The Love” (Active, 212-
691-1200) by The Girls Club Featur-
ing Eileen; “Let Me Be The One”
(Clubhouse, 201-687-2344) by Simon;
“2 Far” (Paris Club, 718-786-8473) by
the Paris Ford Project and “Special”
(Strictly Rhythm, 212-246-0026) by Sir
James.

I.IL PIECES: Congratulations to
Richard and Arlene Weinman, pres-
ident and VP, respectively, of Best
Performances Inc., on the birth of
their daughter, Shane Nicole, Dec.
26 ... Pat Monaco, formerly of
Landmark Distributors, is taking
over as head of independent distribu-
tion for Island, which includes the 4th
& B’Way, Mango, and Antilles labels.
Not so surprising since wife Cathy
Jacobson just left the position to
head up new indie Cardiac Records
(Billboard, Jan. 27). Monaco can be
reached at 212-995-7800 . .. Justin
Strauss has just completed postpro-
duction and mixes for 808 State’s
“Pacific,” Colours’ “I Wanna Make
Love,” and “Money” by Bros . ..
Keith Cohen was busy at Larrabee
Studios mixing “Round & Round”
and “Tick Tick Bang” for Prince’s
new movie project. Cohen also han-
dled the remix chores on “Moonlight
On Water” from Laura Branigan . ..
Daniel Abraham has been adding
finishing touches to a postproduction
and mix of “Dangerous.”
U.K.-stationed Bruce Forest has
Just completed remixes of Boy
George's new “Generations Of Life”
and Alyson Williams’ “Be My Num-
ber One.” Hey Bruce, how about
hearing it from the horse’s mouth . . .
John Foxx (ex-Ultravox??) is back
under the pseudonym Nation 12 and
being produced by Bomb The Bass’
Tim Simenon ... Coldcut has been
adding final touches to a new album
due in early spring ... The brilliant
Electribe 101 track “Talking With
Myself” has been rereleased in the
U.K. with new mixes by Frankie
Knuckles with additional mixes by
Larry “Mr. Fingers” Heard and
Smith & Mighty to follow ... From
XL Recordings (01-870-8511) in the
U.K. expect new mixes of Ellis D’s
“Just Like A Queen.” Expect the fab
Ellis D. album to resurface shortly
stateside on Quark ... BET went to
Seattle last week to film two one-
hour specials on Nastymix Records,
focusing on the label's roster, includ-
ing such homegrown talent as Sir
Mix-A Lot and High Performance.

Arista recording artist Leila K.
has experience being on the run—
not only up the charts, but also
from the law.

When Leila was 14 years old,
she resisted her Muslim parents’
efforts to force her into an ar-
ranged marriage. She ran away
twice and was apprehended once
by the police after a club gig. “My
parents are strictly Muslim and
hate what I'm doing,” she says.
“My father says that it’s only
whores who do the things [ do. My
father also forbids me to use his
family name, that's why I call my-
self Leila K.”

Undaunted, the 17-year-old art-
ist has forged onward, and is at
the threshold of a breakout hit.
Her debut single, “Got To Get,”
an infectious club-inspired stomp-
er featuring Rob 'n Raz, has

NEW ON THE CHARTS

scored well internationally while
jocks and programmers stateside
are taking heed. LARRY FLICK

LEILA K.
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2 WKS. AGO
WKS. ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

DANCE IR

Zadora’s ‘Pia Z." Tries For True Audience

H BY LARRY FLICK

* % NO. 1 &
COLUMBIA SC45319 (CD) 5 weeks at No. 1
MUSIC FROM “WHEN HARRY MET SALLY..."

HARRY CONNICK, JR.

DAVID BENOIT  GRP 9595 (CD)

WAITING FOR SPRING

3113

MICHEL CAMILO TEPIC ET 45205/EPA (CD)
ON FIRE

FRANK MORGAN ANTILLES 91320/1SLAND (D)

MOQOD INDIGO

CHET BAKER  ENJA 79600/MESA/BLUEMOON (CD)

MY FAVOURITE SONGS: THE LAST GREAT CONCERT

@ @'@ w |~ @ THIS WEEK
'Jh
w

AHMAD JAMAL

8|7 ATLANTIC 82029 (CD)
B [ - PITTSBURGH
7 6 |11 SOUNDTRACK  GRP 2002 (CD)
THE FABULOUS BAKER BOYS
8 7115 EARL KLUGH  waRNER BROS. 26018 (CD)
SOLO GUITAR
@ 107 MICHEL PETRUCCIANI  BLUE NOTE 92563/CAPITOL (CD)
o MUSIC
1l ANDRE PREVIN, JOE PASS & RAY BROWN  TELARC 83302 (CD)
AFTER HOURS
nlslo GEORGE BENSON  wARNER BROS. 25307 (CD)
TENDERLY
12 11217 SOUNDTRACK  coLumBia sc 45358 (CD)
STRAIGHT NO CHASER
13 113137 DR. JOHN  wARNER BROS. 25889 (CD)
IN A SENTIMENTAL MOOD
NEW D GENE HARRIS & THE PHILLIP MORRIS SUPERBAND  CONCORD 4397 (CD)

~ LIVE AT TOWN HALL N.Y.C.

15 lﬂ3

DIZZY GILLESPIE PROJAZZ 698 (CD)

THE SYMPHONY SESSIONS

T0°PCONTEMPORARY JAZZ ALBUMS

* & NO. 1 & &
QWEST 26020/WARNER BROS. (CD) 3 weeks at No. 1

BACK ON THE BLOCK

QUINCY JONES

VARIOUS ARTISTS  Gre 9596 (CD)

HAPPY ANNIVERSARY, CHARLIE BROWN

KENNY G aRriSTA 8613 (CD)

LIVE

GROVER WASHINGTON,JR.  COLUMBIA OC 45253 (CD)

TIME OUT OF MIND

NEW YORK—Pia Zadora cannot
seem to get any respect. The mere
mention of her name provokes leer-
ing grins and sarcastic jibes.

However, with the release of her
new CBS Associated album, “Pia
Z.,” the singer/actress is out to
prove herself as an artist who de-
serves to be taken seriously—and
she just may succeed.

The set, a spritely mix of pop/
dance grooves and ballads, takes
Zadora out of her previously identi-
fied context of big band standards
and places her firmly into the thick
of contemporary action. Although
this is Zadora’s fourth album, she
views it as a debut of sorts—an un-
veiling of her talents as a songwrit-
er and interpretive vocalist. She
credits her working relationship
with Grammy award-winning
producer/songwriter Narada Mi-
chael Walden with providing what
she calls the perfect artistic envi-
ronment.

“I had more input into the materi-
al and the overall sound of this al-
bum than any other I've worked on
in the past, and that’s because of
the trust and confidence that Nar-
ada instilled in me,” she says. “He
didn’t nurse me or lead me, he lis-
tened to me. He has great instincts
and knew exactly when to guide me
and when to leave me alone and let

J

me groove.”

Zadora claims that she has not al-
ways had such freedom in the past.
“Pia Z.” comes on the heels of an al-
bum recorded with Jimmy Jam &
Terry Lewis, which was issued in
Europe, but halted for stateside re-
lease by the singer due to a “lack of
vocal identity.”

“Jam and Lewis are great guys
and very talented, but there really
wasn’t any room for me to be my-
self on that album,” she says. “And
it was important to me that, in mak-
ing such a dramatic move away
from singing the standards, I show-
case a strong identity for myself in
the dance music arena.”

The project may have fallen short
of her expectations, but it did serve
as a formidable introduction to Wal-
den. It also clued him into what Za-
dora needed from a producer.

“No one has been able to capture
her true personality on record, and
it was a challenge for me to try and
do that,” he says. “I went to her
home and composed music with her
right there, writing songs for her
like a tailor-made dress.”

Once the material was written,
Walden says finding a vocal niche
for Zadora fell into place with rela-
tive ease.

“She’s got great range, and can
really belt a ballad,” he says, “but
her lower range is a little too operat-
ic for dance music. We worked most

'Singer/Actress Sees 4th Album As Artistic Debut

of the songs in her upper range,
which sounds softer and sexier.”

At press time, the album’s first
single, “Heartbeat Of Love,” is
struggling to find its audience, but
no one involved seems worried.
“We're all very committed to mak-
ing this record a hit,” says Dave
Costanza, director of dance music at
Epic and CBS Associated. “Pia has
been out there meeting people, and
the response is beginning to build.”

A new single is imminent, with
the lushly orchestrated ballad
“Eternally” or the new-jack-in-
spired “I Wanna Be The Woman”
among the front-running choices. A
tour with Walden is being discussed,
although both Zadora and Walden
have already begun exploring the
option of reteaming for another al-
bum next year.

“He’s committed to following this
through for me,” Zadora says. “We
have no intention of quitting.”

Zadora recognizes that it may
take more than one record to win
the respect she wants. ““I look at
this album as a beginning of a new
phase in my career, and new phases
take time to develop,” she says.
“I’'ve gathered the confidence to
keep on pushing. I don’t really care
what the press has to say about me.
I've had to deal with a lot of criti-
cism in the past, and I've never let it
get me down before, and I'm not go-
ing to start now.”
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by Jeff Levenson

THE LAST TWO YEARS HAVE SEEN THE release
of a considerable number of CD commemorative boxed
sets, many of which reflect the industry’s practice of
erecting aural monuments to great (and sometimes not
s0 great) achievement. In the main, the material in these
sets has added luster to the jazz lover’s library. (For the
labels’ part, it should be noted, the M.O. is quite simple:
they recycle their holdings in shiny new packages and
hope that completists will find the goods irresistible.
Easy.)

However, collecting these boxes is proving to be a
cumbersome task. The large, cardboard carrier pack-
ages that house three or four CDs in a plastic inset, cou-
pled with an LP-size booklet of detailed notes, is not al-
ways practical. Yes, their weight (as well as contents)
confers iconographic status to the featured artist; leg-
ends, some enthusiasts maintain, deserve such treat-
ment. But the availability of shelf space in one’s home,
as well as in the retail racks, is a legitimate cause for
concern, especially with an onslaught of boxes undoubt-
edly slated for the future. I'm not sure that producing
these oversized, “special edition” sets is essential for
selling the music. In addition, this bulky type of packag-
ing often gives rise to another annoyance: tightly
wedged jewel packs that resist removal and need to be
wrestled free from the plastic casing.

With this in mind, labels that choose to honor jazz
masters with multidisk sets of vault-clearing music
might take their lead from some recent issues by Poly-
Gram and RCA. PolyGram's homage to Clifford Brown
(“The Complete Emarcy Recordings . .. ") is a handsome
10-CD package, complete with booklet, that is held to-
gether by a modest slip case; it is virtually cube-shaped,

and it packs a wallop considering its space-efficient di-
mensions. The same holds true for RCA’s Bluebird trib-
utes to Glen Miller (“The Popular Recordings, 1938
1942”) and Fats Waller (“The Last Years, 1940-1943”).
Though these CD sets contain only three disks each,
there’s plenty of choice music (and information) for the
money. These packages were clearly intended to be
used, not just showcased as decorative niceties for one’s
listening room. Let’s hope other companies follow suit.

BLUES STUFF: Vanguard has just reissued three
blues titles, each reflecting a regional bias and varietal
richness within the idiom. The Delta Blues, arguably
Mississippi’s greatest contribution to American culture
(no disrespect intended, Faulkner fans), are represented

PolyGram and RCA issue
well-packaged boxed sets

by Skip James, accompanying himself with piano and
guitar on “Devil Got My Woman.” The joys of Kansas
City blues are heard in “The Essential Jimmy Rush-
ing.” Mr. Five By Five, as he was affectionately known,
was a robust belter who spent years fronting Count Ba-
sie’s swing machine, where he picked up a thing or two
about rockin’ and rhythm. And Chicago blues, especially
that stylistic strain practiced by young, white, rock-
minded pioneers in the mid-"60s, are offered by harmoni-
cat Charley Musselwhite in “Stand Back!” (Mussel-
white, incidentally, has a new album forthcoming on Al-
ligator.)

MORE BLUES IN THE NIGHT: BluesStage, Nation-
al Public Radio’s broadcast series hosted by Tony
Award winner Ruth Brown, kicks off its second season
this month with some on-site performances from around
the country. Scheduled to air on more than 100 stations
(check your local listings), the series will devote pro-
grams to Little Milton, Johnny Copeland, and John
Lee Hooker, all from Chicago, and Johnny Adams and
Snooks Eaglin from New Orleans.
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Rock Acts Find Their Place In The Sun
South Florida Scene Nurtures New Talent

B BY JOHN LANNERT

MIAMI—After earning recognition
primarily as a dance and Latin pop
music mecca for the last 15 years, Mi-
ami and the South Florida area is
now emerging as a center for rock
music talent.

Music industry eyebréws first
were raised when Epic Records
signed Miami-based Nuclear Valdez
in the fall of 1988. The hard-rock
quartet, which recently released its
debut album, “I AM I,” is the only
South Florida-based rock act signed
to a major label in recent memory.

However, there are several rock-
rooted bands from the area that have
recently attracted record company in-
terest, including Vesper Sparrow, a
semifinalist in the Snickers New Mu-
sic Search, Kru, the Groove Thangs,
and the Mavericks.

Other rock acts that have gained
strong followings in the three coun-
ties that comprise South Florida—
Dade, -Broward, and Palm Beach—
are Beat The Press, Quit, Coral Ga-
bles, Question Reality, Napoleon
Solo, Saigon Kick, Amazing Grace,

IN THIS SECTION

Knickerbocker Arena Bows In Albany, N.Y.

Enigma’s U-Krew Is New On The Charts

The Cult Convenes In Dallas

Nine Inch Nails Drive It Home Live

the Goods, Race, and Autodrive.

“There seems to be a bit more
rock’n’roll coming out of Miami and
South Florida,” says Mike Lembo,
manager of Nuclear Valdez and pres-
ident of Mike’s Artists Management.
“Years ago, it was more of a northern
Florida/southern rock scene. And the
area seems to have been dominated
in the last four or five years by the
dance stuff and the Latin stuff.

“I think what’s happening is that
the younger kids are growing up and
playing great rock’n’roll,” he says.

But Lembo, who also heads the in-
dependent label First Warning Rec-
ords, adds that Nuclear Valdez's rec-
ord deal will not expand South Flori-
da’s rock image nationally unless the
band is a commercial success.

“A lot of bands get signed out of a
lot of countries and cities other than
New York or L.A. It doesn’t mean
anything until something happens
with them.”

Still, in spite of the dearth of major-
label deals, the South Florida rock
scene continues to remain active.

Radio stations such as WKPX-FM,
a 3,000-watt high school station locat-

Whitesnake’s Success Fuels
High Hopes For “Tongue’ Tour

B BY ELIANNE HALBERSBERG

NEW YORK—Despite sales above
the 9 million mark for “Whitesnake,”
success is no luxury to David Cover-
dale. Instead, he takes a pragmatic
view of Whitesnake’s latest Geffen
release, “Slip Of The Tongue.”

“There is an assortment of people
who will call this album a failure if it
sells 3 million copies,” the vocalist
says. “They judge by units. To me,
this is the most musically successful
album I have done. If it takes us fur-
ther than the last, great, but I don't
know why the last one flew. Was it
God’s reward for my grief? In that
case, this one should sell more be-
cause it could have been called ‘The
Anxiety Attack From Hell"’

Making its chart debut in the top 40

and leaping into the top 20 a week lat-
er, “Slip” may equal, if not surpass,
its predecessor. The record was nine
months in the making, a painstaking
effort that saw Whitesnake, by then
an American supergroup, face chaos
when guitarist/co-writer Adrian Van-
denberg was incapacitated by acute
tendinitis. Steve Vai completed the
tracks and Coverdale now quips, ‘“We
will tour in February with Steve,
Adrian, Rudy [Sarzo], and Tommy
[Aldridge] and hopefully they won’t
have a new singer by then!”
Regardless of his lighthearted atti-
tude, the fact remains that White-
snake is one of 1990’s hottest tickets.
Barbara Skydel of Premier Talent
ranks the group alongside hard rock
heavyweights Aerosmith and Motley
(Continued on page 42)
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ed in suburban Broward County,
WVUM-FM, the Univ. of Miami’s sta-
tion, and Miami public station
WLRN-FM offer extensive program-
ming that features area rock artists.
Local top 40 station WHYI (Y-100)
has even played the Goods’ “I'm Not
Average” on its “PostModern” show.

Miami news/arts newspaper New
Times provides weekly coverage of
South Florida rock bands, while the
Fort Lauderdale monthly magazine
Tonight Today features profiles of
area rock groups and a comprehen-
sive listing of South Florida appear-

“Rock’n’roll
has become

very respect-
able. What-a
bummer.”

Hall Of Fame Frames. Ray Davies, above, and others are captured in a gallery
of photos from this year's Rock and Roll Hall of Fame induction dinner (see
page 43). (Photo: Chuek Pulin.)

(Continued on page 42)

BEFORE THE TRIBUTES and testimonials of the
fifth annual Rock and Roll Hall of Fame induction din-
ner began at the Waldorf Astoria Hotel in New York
Jan. 17, Elektra Entertainment chairman Bob Krasnow
aimed to bring some cold perspective to the party.
“While tonight we celebrate the idea of rock’n’roll,” he
said, “tomorrow we have to protect its future.”

The idea of rock, from the start, has been unbridled
musical and social expression; a voice for those who oth-
erwise would go unheard. Its future looks bleak indeed.

Krasnow’s comments at the Hall
of Fame dinner came in a charged

Will Future Rock Hall Of Fame Honorees |
Be Spared The Slap Of A Lyric Sticker?

sic In Action, saying the group “sends the message the
record industry is doing something. It’s not true.”
Marsh retains his own forum in the Rock & Roll Confi-
dential newsletter. Howard Bloom continues to direct
Music In Aetion’s efforts, challenging the labels to act.)

It may well be that today’s record company chiefs tac-
itly approve of efforts to rein in rock lyrics. After all,
such efforts are really only aimed at fringe artists and
trocublesome indie acts, right?

Not a chance. Once legislators set themselves up as
arbiters of acceptable language in
the arts, no recording, past or fu-

political context. As Billboard
Washington bureau chief Bill Hol-
land has reported, legislators in
several states are looking at record-
labeling bills (Billboard, Jan. 20, 27).
One proposal in Missouri would im-

ture, is safe from the slap of a lyric
sticker. Among this year's Hall of
Fame inductees, the Who may well
earn a warning label for Uncle Er-
nie’s pedophilia in “Tommy.” Simon
& Garfunkel may see one on Co-

lence, sexual degradation, bigotry, and other offensive
subjects in some current recordings has increased—as
those ills have escalated in society. But those who attaek
rock lyrics want to kill the messenger, then say their job
is done.

What would record-labeling bills target? The Missouri
measure takes aim at lyrics that appear to advocate or
condone such things as violence, suicide, sexual devi-
ation, drug and aleohol abuse, and more. In practice, of
course, mere reference to a proscribed subject would
likely earn a label. And while record-labeling advocates
repeatedly say they’re not for censorship, the effect of
their actions in the marketplace would be the same, as
retailers decline to stock stickered product.

WHAT MADE KRASNOW'’S comments more striking
is how they contrast with the deafening silence on this
issue from most top wheels in the music industry (many
of whom safely applauded from the induction dinner au-
dience). Recording Industry Assn. of America president
Jason Berman has, understandably, been tapped to
man the front line in this opinion battle. But why should
he be out there alone? What other industry “leaders”
will live up to that description by speaking out?

(The lack of a bona fide response by the music indus-
try to the record-labeling threat also has caused dissen-
sion in the anti-censorship ranks. Earlier this month, au-
thor and critic Dave Marsh bowed out of the group Mu-

pose a one-year prison term and a « S lumbia’s reissue of “Sounds Of Si-
$1,000 fine on retailers selling al- lence” for the suicide in “Richard
bums with explicit lyrics. Cory.” And even the late Bobby

Undeniably, the incidence of vio- by Thom Duf f y Darin may get one for the violent

“cozing bloed” imagery of “Mack The Knife.”

cL]P AND SAVE: If record labels and distributors
want to challenge labeling proposals, they’ll need to stay
abreast of those actions, state by state. For companies
that send staffers hither and yon to sign talent, getting
articulate spokesmen to statehouse hearings should not
prove impossible. And if the labels fail to act, retailers,
artists, and fans at the grass-roots level will need to do
so. The public servants involved should be happy to keep
concerned parties up to date on bill filings or hearing
dates. The bill in Missouri has been filed by state Rep.
Jean Dixon at 314-751-7670. Among others who are
locking at the issue are Florida state Rep. Joseph Ar-
nall, 904-483-0001; Arizona state Sen. Janice Brewer,
602-542-4136; Delaware state Rep. V. George Carey, 302
1364119; Washington state Sen. Ellen Craswell, 206-
185-7644; Pennsylvania state Rep. Ron Gamble, 717-787-
6925; Oklahoma state Rep. Joan Greenwood, 405-557-
7343: Iowa state Rep. Don Hermann, 515-281-3221;
Kansas state Rep. Al Lane, 913-296-7681; Nebraska
state Sen. Richard Peterson, 402-471-2929; New Mexico
state Rep. Leonard Rawson, 505-984-9658; and Illinois
state Rep. Gerald Weller, 217-782-8060. The list, unfor-
tunately, is likely to grow.

|
Assistance in preparing this column was provided by !
Bill Holland in Washington, D.C. |

o
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B TALENT

‘Albany, N.Y., Gets New Concert Arena

B BY MICHAEL ECK

ALBANY, N.Y—This capital city
challenges its status as a secondary
concert market with the opening
this month of the Knickerbocker
Arena.

An inaugural gala Tuesday (30)
features none other than Frank Sin-
atra in another of his bottle-break-
ing, ribbon-cutting performances.
He will be followed in upcoming
weeks by Bill Cosby (Feb. 2), Tom
Petty (Feb. 3), Andrew “Dice” Clay
(Feb. 14), Whitesnake (Feb. 15), and
the Grateful Dead (Feb. 24-26).

There is also a full schedule of
family events on tap, including the
Moscow and Ringling Bros. circus-
es, the Harlem Globetrotters, and
Stars On Ice.

“We are trying to establish Alba-

ny as a vibrant entertainment mar-
ket,” says marketing director Ken
Staats.

Previously, the Capital Region—
geographically located at a cross-
roads of Interstates 87 and 90 be-
tween New York, Boston, and Mon-
treal—could only look toward the
Saratoga Performing Arts Center’s
summer season for shows with a
draw in excess of 6,000, roughly the
capacity of two other area venues,
the RPI Houston Fieldhouse and the
Glens Falls Civic Center.

With the arrival of the county-
owned downtown venue, the area
can host indoor crowds in the 15,000-
17,500 range. The latter figure is for
full-capacity center stage seating,
although Staats says the hall will
soon be able to scale itself for small-
er shows.

According to Staats, the market
for the Spectator-managed facility is
a l4-county area with a population
of 1.3 million. He expects solid sup-
port from patrons within the six-
county core area, within an hour’s
drive, for family events.

The Albany Patroons, a Continen-
tal Basketball Assn. team, will call
the arena home, although executive
director Patrick T. Lynch and the
county are also actively looking for
a professional hockey team.

Northeast Concerts, based in
Hartford, Conn., is the arena’s main
promoter, but not its exclusive book-
er, notes Staats. The Knickerbocker
Arena will “explore all areas” of in-
house and co-promotion as well, he
says. Ticketing for all events is ex-
clusively through TicketMaster.

TALENT
IN AGTION

L tended

B e e

It ain’t Nashville
but it sure

feels like home.

T he music business is my life. But I
don't spend all my time in a record-
ing studio.
Although,
when I'min
" town on an ex-
ig it
“sure feels that way.

THE CULT
BONHAM
DANGEROUS TOYS
Reunion Arena, Dallas

WITH A MINIMUM of stage set-
ting and without pyrotechnics or
props, the Cult got down to hard-rock
business at this Dallas date Jan. 16,
opening with a sparse but effective
light show to introduce its first num-
ber. This was hard-working, plain
Jane power rock.

Lead singer Ian Astbury was in
strong voice, and it takes a strong
voice to belt them out like he does.
Guitarist Billy Duffy was all over the
stage, playing well (within the limits
of the genre), grinning madly, his
long blond hair flying behind as he
mounted pedestals at either end of
the stage to titillate fans in the far
mezzanine. Still, the band’s style de-
manded megacharisma to succeed.
And the Cult’s presentation was, ex-
cepting Duffy, different in few de-
tails from those of the opening acts,
save that its wardrobe fit better, its
sound wattage was more bone rat-
tling, and its music generally more
tightly written.

The 25-and-under crowd of 6,500 (in
this 17,900-seat hall truncated by
half) was not cheated in the 80-min-
ute, 14-song set, though it took
prompting from Astbury to get the
response he wanted. The gate may
have been hurt by the appearance of
Motley Crue in the market a week
earlier.

The Cult was professional, if some-
times underwhelming as a unit, but
the openers have a way to go. Bon-
ham’s music was highly derivative of

drummer Jason Bonham’s late fa-
ther’s band, Led Zeppelin. Worrisome
to future prospects was that a Zeppe-
lin encore was by far the most popu-
lar thing Bonham did all night. Aus-
tin’s Dangerous Toys are a promising
group of Southern power-party rock-
ers whose music will have more im-
pact in concert once the singer stops
grabbing his crotch and spewing gra-
tuitous sexual challenges.

BOB MILLARD

NINE INCH NAILS
Phantasy Nite Club
Lakewood, Ohio

OUASI-HOMEBOY and self-ob-
sessed auteur Trent Reznor wowed
an overflow crowd when his band,
Nine Inch Nails, made its local debut
in this venue just west of Cleveland.

NIN’s debut TVT album, “Pretty
Hate Machine,” has been making al-
ternative music waves and the band’s
brutal, hypnotic single “Down In It”
is rising up the Modern Rock Tracks
chart. The recordings are largely the
work of Cleveland resident Reznor
and a slew of computers.

But the material worked well on
stage, as Reznor, guitarist Richard
Patrick, keyboardist Mick Rushe, and
drummer Chris Vrenna proved to 450
fans here Dec. 29.

Reznor is a scrawny figure of plas-
tic, elastic voice and a magnetism
equal parts charisma and curdle. His
delivery of “Down In It,” “Head Like
A Hole,” the ominous “Sanctified,”
and the desperate “The Only Time”
defined a precise, pointed show of ex-
actly an hour.

Reznor used arena-rock mainstays
of dry ice and strobes to underline his
refined, hostile, industrial dance-rock.

CARLO WOLFF

That's why I choose
The Un-Hotel. Oakwood
Corporate Apartments.
Why spend 30 days or
more in a cramped hotel
room when at Oakwood |
can live in a spacious, fully-
furnished apartment with all the comforts of home7
At the Un-Hotel I can unwmd with a dip in the pool,
o s« a soak in the spa, a work-
out on the tennis courts
or in the fitness center.
And if I feel like having
scrambled eggs at 4:00
in the morning ...I just
hit the kitchen, whip out
TR e the skillet and go to town.
Twme the space and comfort for half the cost of
hotels! That's music to my ears. At Oakwood. The
Un-Hotel. In major cities from coast-to-coast.

Corporate Apartments
The Un-Hotel™"

For reservations or more information on more than 60

locations nationwide, call (800)421-6654. @

NEW ON THE CHARTS

The U-Krew, a rap quintet from
Portland, Ore., bows on the Hot 100
Singles chart with “If U Were
Mine,” a track from its debut album
on Enigma Records. Formerly
named the Untouchable Krew, the
five-member team of James
McClendon, Hakim Muhammad,
Larry Bell, Lavell Alexander, and
Kevin Morse met through West
Coast rap contests and began play-
ing together in 1984, In the early
stages of its career, the band
gained attention by working the
L.A. club circuit and was heard on
public radio stations in the Pacific
Northwest.

Manager Michael Mavroles says
the U-Krew’s sound fills a void left

The U-Krew. Shown, from left, are Lavell Alexander, Hakim Muhammad,
Kevin Morse, Larry Bell, and James McCiendon.

by many of today’s rap acts. “Their
style is uplifting,” he says, ‘“and
their music is a fresh change of
pace for this genre because it offers
a positive message.”

Mavroles, who co-produced the
group’s first project, founded the
now defunct independent label
Nuvision, which signed the Dan
Reed Network before that group
moved over to Mercury Records.

To promote its single, The U-
Krew has just completed an accom-
panying video that can be seen on
BET, and recently completed a tour
with Young M.C. The Krew will
continue touring over the next few
months with Seduction and Biz
Markie. JIM RICHLIANO
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GLORIA
ESTEFAN

AND THE MIAMI SOUND MACHINE

The March 31st issue will

sizzle when Billboard

salutes the worldwide

success of Gloria Estefan

and The Miami Sound Machine!

Now is your chance to
join in this celebration!

Your ad in Billboard will
reach over 200,000 readers
in over 100 countries.

So, ride the wave of

Gloria Estefan and

The Miami Sound Machine

in Billboard — the water’s “HOT”!

AD DEADLINE: MARCH 6,1990

For reservations and ad details, call:

Billeoard

FLORIDA
Angela Rodriguez Mktg./Latin
305-448-2011

LOS ANGELES
Marv Fisher, Mktg./Latin Int’l.
213-273-7040

NEW YORK
Jim Beloff/Nat'| Ad Dir./Music
212-536-5026
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center, and Ahmet Ertegun look on. busses U2's Adam Clayton. Holland.
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ACM Selects Nominees For 25th Annual Awards

W BY GERRY WOOD

LOS ANGELES—The first major
country music organization to pre-
sent awards, the Los Angeles-based
Academy of Country Music is prepar-
ing to mail the initial nominations for
its 25th annual awards presentation
to the ACM voting members.

The winners will be announced
during the national live, two-hour,
prime time telecast on NBC-TV April
25. The site of the ceremonies has
been switched to the historic Pan-
tages Theatre in Hollywood, with a
postawards gala planned for the
nearby Palace. The telecast will be
produced by Dick Clark Productions
Inc., with newcomer performance
segments shot at Universal Studios
in Hollywood and Florida.

The initial balloting narrows the
field from 10 to five finalists in each
category, except in the newcomer
field with its three finalists. Initial
ballots will be mailed by Friday (2),
and final ballots will be distributed
March 9 to the voting membership,
which will determine the winners of
the prestigious “Hat” awards. The
initial suggestions in each category
were made by the academy’s awards
selection committee and were ap-
proved Jan. 9 during an ACM board
meeting in Los Angeles. Among the
criteria considered are recording and
personal appearance achievement
during the previous year.

The academy’s executive director,
Bill Boyd, announced the initial nomi-
nees, who run the gamut from new
faces like Clint Black to veteran tal-

ents like Buck Owens, and such blaz-
ing newcomers as the Kentucky
Headhunters and Canyon.

Vying for the top prize, entertainer
of the year, are Alabama, Reba
McEntire, K.T. Oslin, Kenny Rogers,
Randy Travis, the Judds, Willie Nel-
son, Dolly Parton, Hank Williams Jr.,
and George Strait. Top-female-vocal-
ist candidates are Rosanne Cash, k.d.
lang, Kathy Mattea, Lorrie Morgan,
Tanya Tucker, Parton, Oslin, McEn-
tire, Holly Dunn, and Patty Loveless.
The top-male-vocalist combatants are
Dwight Yoakam, Clint Black, Merle
Haggard, the late Keith Whitley,
Travis, Ricky Van Shelton, Williams,
Strait, Ronnie Milsap, and Rodney
Crowell.

Battling for top vocal duet of the
year are Sweethearts Of The Rodeo,

ROCKIN’ IN MUSIC CITY: Nashville’s Scene took a
definite rock’n’roll turn Jan. 11-13 as the Nashville En-
tertainment Assn. sponsored another of its annual Ex-
travaganzas. The event strives to do for Nashville’s to-
tal music scene (jazz to classical with stops at various
genres in between) what the Country Music Assn. has
done to promote the growth and acceptance of country
music.

Each year the talent level of the performing acts
seems to go up a notch, and this year—the first time

Nashville Extravaganza Showcases Rockers
Annual Event Has Spawned 10 Major Signings

children’s recordings, gospel, and blues. The other event
was, of course, the NEA Extravaganza '90. The rainbow
spawned by Nashville’s talent spectrum has never
seemed brighter or more promising.

I.EADERS OF THE PACK: Songwriters Kix Brooks
(“I'm Only In It For the Love” and “Modern Day Ro-
mance”) and Don Cook (Somebody’s Gonna Love You,”
“Tonight,” and “Crying Again”) will lead ASCAP’s 10th
Country Songwriter Workshop, sponsored by the
ASCAP Foundation. The

a couple of notches.

Bands came from a 250-
mile radius that included
Atlanta, Louisville, Ky,
Birmingham, Ala., and
Memphis. Playing at sev-
eral Nashville rock
roosts—including the
Exit/In, the Cannery, El-
liston Square, and
Sal’s—the wall-to-wall entertainment drew thousands
of fans and a healthy contingent of label execs, produc-
ers, publishers, promoters, managers, and lawyers from
Nashville and other major music centers. More than 30
A&R reps from New York, Los Angeles, and elsewhere
attended, along with officials from more than 40 compa-
nies. To date, 10 acts have been signed to major label
deals because of NEA’s Extravaganzas, and most of the
groups took advantage of this shot at the rock merry-go-
round.

Among those raising executive eyebrows, critics’
praises, and the venue roofs with their steamy, original
performances were such acts as Jerry Dale McFadden,
F.U.C.T., Walk The West, and Colin Wade Monk (son
of the Opryland Music Group’s Charlie Monk, a coun-
try-to-the-core hillbilly who must be wondering how his
son got all those rock genes in his jeans). Just as power-
ful were Chagall Guevera, Yova Nova (from Birming-
ham, Ala.), Follow For Now (a power-prodding band
from Atlanta), the Planet Rockers, and the incredibly
talented Mark Germino & the Sluggers (although his
guitar-smashing finale is getting a little post-Pete
Townshend dated, isn't it?).

Congratulations to the NEA, the outstanding per-
formers, and Steve West. who heads the company that
produced the shows. There are some names in this re-
port who will someday be heard from via CD and DAT
on labels based in New York, Los Angeles, and other
music capitals. Two events in the same week dramatical-
ly depict the depth and diversity of the music coming
from Nashville and its region: The NARAS Grammy
Award nominations were announced, and Nashville tal-
ent splattered the genres, gaining final nominations in
pop, rock, R&B, jazz, bluegrass, country, folk, video,

non-Nashville bands were
invited to participate—the
Nashville

creative quotient went up

by Gerry Wood

workshop, being held at

the Society’s Nashville of-

fices, will begin March 20

at 7 p.m,, and is slated to

meet on six consecutive

Tuesday nights from 7 to

9 p.m.

_f The sessions are free
and open to anyone, re-
gardless of performing
rights society affiliation or
nonaffiliation. Guest pan-

elists, including composers, lyricists, publishers, produc-

ers, peformers, arrangers, and others, will be discussing

a variety of topics, as well as reviewing material of par-

ticipants.

Writers interested in applying for the workshop are
asked to submit a résumé, typed lyric sheets, and a cas-
sette tape with two original songs—marked with name,
address, and telephone number—to ASCAP Country
Workshop, 66 Music Square W., Nashville, Tenn. 37203.
The sessions are limited to 30 participants and deadline
for entry is March 2. Accepted participants will be noti-
fied within 10 days.

PAVED WITH GOLD: “Billy Joe Royal is Gold!” is
how the banner stretched across Atlantic Records’ 16th
Avenue office reads. The hoopla is in celebration of the
label’s first gold-selling release and the first gold album
of Royal’s career, “The Royal Treatment.” The label
also recently announced plans for a Young Guns Tour
that will showcase two Atlantic newcomers—Robin Lee
and Jeff Stevens & the Bullets. This nine-city club tour
is scheduled to begin March 6 at Fine Line in Minneapo-
lis, before heading to Cincinnati; Kansas City; Dallas;
Atlanta; Bryan and Longview, Texas; Myrtle Beach,
S.C.; and Charlotte, N.C.

THE FACE IN THE CROWD: You may be seeing sin-
ger/songwriter Johnny Russell “hanging around” in a
lot more places in coming months. A line of T-shirts and
sweatshirts bearing his face and name will be offered by
a number of department stores and retail outlets this
year. The line is licensed and marketed by the Arkansas-
based Inman Co.

Buck Owens and ex-Beatle Ringo
Starr, Baillie & the Boys, Foster &
Lloyd, the Judds, Kenny Rogers &
Anne Murray, Willie Nelson & Julio
Iglesias, the Bellamy Brothers, Chris
Hillman & Roger McGuinn (in a
Byrds reincarnation), and Hank Wil-
liams Jr. & Hank Williams Sr. (in the
audio/video triumph of the season of
'89).

A solid lineup of would-bes strives
for the top-vocal-group award: the
Statler Brothers, the Charlie Daniels
Band, Highway 101, the Oak Ridge
Boys, Sawyer Brown, Shenandoah,
Restless Heart, the Nitty Gritty Dirt
Band, the Desert Rose Band, and Al-
abama.

The new-vocalist categories re-em-
phasize the explosion of new country
talent—all are potent new artists,
some of which have already broken
out in major ways. On the female side
are Mary Chapin Carpenter, Shelby
Lynne, Daniele Alexander, Jann
Browne, and Rebecea Holden. In the
male sector are Clint Black, Travis
Tritt, James House, Garth Brooks,
and Lionel Cartwright. The top-new-
vocal-duet-or-group area displays an
equally potent assemblage of nomi-
nees—Canyon, the Kentucky Head-
hunters, Shenandoah, Wild Rose, and
Mason Dixon.

The intense competition continues
in the single-record-of-the-year, song,
and album categories. Here are the

contenders:

Single record of the year:

““Baby’s Gotten Good At Good-
bye,” recorded by George Strait/pro-
duced by Jimmy Bowen, George
Strait/MCA; “Better Man,” Clint
Black/James Stroud, Mark
Wright/RCA; “Deeper Than The
Holler,” Randy Travis/Kvle Leh-
ning/Warner Bros.; “High Cotton,”
Alabama/Josh Leo, Alabama/RCA;
“If Tomorrow Never Comes,” Garth
Brooks/Allen Reynolds/Capitol.

Also, “I’'m No Stranger To The
Rain,” Keith Whitley/Garth Fundis,
Keith Whitley/RCA; “Killin® Time,”
Clint Black/James Stroud, Mark
Wright/RCA; “Let Me Tell You
About Love,” the Judds/Brent
Maher/ RCA-Curb; “There’s A Tear
In My Beer,” Hank Williams
Jr./Barry Beckett, Hank Williams
Jr., Jim Ed Norman/ Warner-Curb;
and “Timber I'm Falling In Love,”
Patty Loveless/Tony Brown/MCA.

Song of the year:

“After All This Time,” recorded by
Rodney Crowell/written by Rodney
Crowell/published by Granite, Cool-
well; “I Sang Dixie,” Dwight Yoa-
kam/Dwight Yoakam/Coal Dust
West; “I Wonder Do You Think Of
Me,” Keith Whitley/Sanger Shafer/
Acuff-Rose; “If Tomorrow Never
Comes,” Garth Brooks/Kent Blazy,
Garth Brooks/Evanlee, Major Bob;

(Continued on page 46)

Bennett At Home In Nashville
Guitarist Finds Niche As Producer

@ BY DAVID WYKOFF

BOSTON—Producing records in
Nashville is proving to be a -happy
“Song Sung Blue” for Richard Ben-
nett. “Blue” as in Emmylou Harris’
Grammy-nominated ‘‘Bluebird” al-
bum and “(Blue, Blue, Blue) Blue,
Blue,” the first single from the CD
version of Jo-El Sonnier’s just-re-
leased second album, “Have A Little
Faith,” both of which the longtime
Neil Diamond guitarist co-produced.

Since relocating from Los Angeles
to the Music City four years ago, the
40-year-old Bennett has forged for
himself a comfortable niche as a ses-
sion guitarist and producer in Nash-
ville’s recording community. As a
guitarist, Bennett can be heard on a
variety of recordings—Rodney
Crowell, Buck Owens, Waylon Jen-
nings, James House, the Oak Ridge
Boys, Conway Twitty, Tom Kimmel,
and many others.

As a producer, Bennett has been
involved with some of Nashville’s
most talked-about records. His first
two Music City efforts were as asso-
ciate producer on Steve Earle's first
two MCA albums, “Guitar Town”
and “Exit O.” Subsequently, he pro-
duced both of Jo-El Sonnier’'s RCA al-
bums (with Bill Halverson), Marty
Stuart’s MCA debut (with Tony
Brown), “Bluebird” (with Harris her-
self), and Becky Hobbs’ “All Keyed
Up,” which was originally released
on MTM in 1988 and rereleased by
RCA last year.

“Producing eight records in four or
five years really isn't all that many,
but, given the amount of time and ef-
fort that goes into putting an album

together, the musicians and music
have to be things that I'm very excit-
ed about personally,” he says.

Passion and honesty head Ben-
nett’s list of the characteristics he
looks for in artists he wishes to work
with, and those are the words Hobbs
uses to describe Bennett himself.
Says Hobbs, “Richard came over to
my house to hear some of the songs [
wanted to record, and it was clear
right from the beginning, when I
played them for him in my living
room, that we were on the same
wavelength.”

Bennett, who describes his initial
meeting with Harris in a similar man-
ner—right down to the playing in the
living room—is now in the midst of
recording Harris’ next album. He
also says he would like to produce
some rock’n’roll acts in the future,
adding, “I haven’t really connected
with Nashville’s local rock scene yet,
though I do listen to the college or al-
ternative stations frequently.”

It was Bennett’s friendship with
Earle, which dates back to Earle’s
early Epic recordings, that ultimately
led to his move to Nashville.

“A lot of my old friends from Los
Angeles who had come here—people
like Tony Brown, Emory Gordy, and
Rodney Crowell—started calling me
to play in Nashville on some of the
things they were doing, and 1 had
flown back to Nashville to play quite
a number of times. It was something
I had been thinking about anyway,
and when Steve got his MCA deal, it
just seemed to be the right time to
make a move,” says Bennett, who
notes that the Los Angeles recording

(Continued on page 47)
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by Marie Ratliff

FOUR WEEKS AT NO. I: Clint Black’s “Nobody’s Home” (RCA) is still
the song heard by more people than any other record, racking up more
than 30 million gross impressions (the number of people exposed to the
song according to Arbitron’s most current data) on the BDS monitors dur-
ing the seven-day airplay monitoring period for the Hot Country Singles
chart. That compares with approximately 1.3 million gross impressions
showing on the No. 75 record this week—Mac McAnally’s “Back Where I
Come From” (Warner Bros.). Black’s feat marks the first time a record has
been at the top for four weeks since Waylon & Willie’s “Mama Don’t Let
Your Babies Grow Up To Be Cowboys” (also on RCA) in 1978.

WILD ABOUT WILD ROSE: Thanks to a swinging version of “Go Down
Swingin’ ” (Capitol), bulleted this week at No. 68, Wild Rose is inspiring
enthusiastic reports from many programmers. “We went on it early,” says
PD Rick Mize, WKNN Pascagoula, Miss. “I have an Achilles heel for any-
thing with a swing to it, and it tends to do very well in this area.”

“Now that’s a great song,” adds MD Bozz Collins, KTWO Casper, Wyo.
“When I heard their first one [“Breaking New Ground”], I was impressed;
and this one is even better. They can outpick a lot of guys who are making
good money in the studio.” New adds on Wild Rose this week include
WDSY Pittsburgh and KEEN San Jose, Calif., with big moves showing at
KRAK Sacramento, Calif., WWKA Orlando, Fla., and KMLE Phoenix,

Collins is also pleased to see a new release by Waylon Jennings, Willie
Nelson, Johnny Cash, and Kris Kristofferson—*Silver Stallion” on Co-
lumbia. “It’s just super. These guys got rich off their first one [‘“Highway-
man” was a No. 1 single in 1985), and it’s about time they came back and
did another one for the folks.” Among the adds credited to “Silver Stallion”
this week: KSAN San Francisco, WLVK Charlotte, N.C., KCKC San Ber-
nardino, Calif., WKHK Richmond, Va., and KVOO Tulsa, Okla.

T

I’M NUTS ABOUT IT," says PD Al Hamilton, KKAJ Ardmore, Okla.,
of Alan Jackson’s “Here In The Real World” (Arista), bulleted at No. 51.
“It's pure, clean, and simple and cuts right to the core of country music. I
love his video too—it shows just how powerful a video can be in marketing
an artist or song.” Jackson’s song is already in heavy rotation at WDAF
Kansas City, Mo., showing more than a million gross impressions in that
market alone, and has key adds at WYAY Atlanta, WNOE New Orleans,
WMIL Milwaukee, and WFMS Indianapolis,

On the flip side of the coin, Eddy Raven’s contemporary-sounding “Soon-
er Or Later” (Capitol) is used coming out of newscasts at KKAJ, says Ham-
ilton, to hold its core audience. “Our core is in the 35-40 range and this kind
of sound attracts yuppies and generally makes you feel real good."

“It’s gonna be a big, big song for Raven,” says MD Jim Howie, WPCM
Burlington, N.C. “He’s so hot that it’s hard to measure. It seems like every-
thing he does now is right.” “Sooner Or Later” jumps 38-30 on the Hot
Country Singles chart.

cARPENTER IS COOKIN’: Mary Chapin Carpenter’s “Quittin’ Time”
(Columbia) continues to show strong growth, with a 60-46 chart jump and
good moves at KILT Houston, WXTU Philadelphia, and WDSY Pitts-
burgh, and adds at WYNY New York, KKAT Salt Lake City, WQIK Jack-
sonville, Fla., and WEZL Charleston, S.C. “It’s doing great up here,” says
PD Denny Bice, WNWN Kalamazoo, Mich. “But then she always does
well in this market.”

“T liked her last single a lot,” adds PD Mark Lewis, WYNE Appleton,
Wis., “but this could very well be her best one yet. The album [“State Of
The Heart,” No. 43 on the Top Country Albums chart] is deep in singles,
too. We're very high on her."

Billboard HOT COUNTRY
RADIO BREAKOUTS

. ABOTTLE OF WINE AND PATSY CLINE MARSHA THORNTON mca

. GHOST TOWN ZACA CREEK coLumsia

. HE'S GOTTA HAVE ME THE GIRLS NEXT DOOR ATLANTIC

. ONE STEP OVER THE LINE THE NITTY GRITTY DIRT BAND mca

. EVERYBODY WANTS TO BE HANK WILLIAMS LARRY BOONE MERCURY
. RADIO ROMANCE CANYON 16TH AVENUE

. SOMETHING WITH A RING TO IT MARK COLLIE mca

. I'D FALL IN LOVE TONIGHT ANNE MURRAY capiTOL

. WALKIN', TALKIN’, CRYIN', BARELY ... HIGHWAY 101 warner Bros.

10. DID IT FOR LOVE SAWYER BROWN capITOL/CURB
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o

Hot Country Radio Breakouts is a weekly national compilation of the top ten records which have
not yet appeared on the Hot Country Singles chart but are showing growth in radio airplay. The
full panel of radio reporters is published periodically as changes are made, or is available by
sending a self-addressed stamped envelope to: Billboard Chart Dept., 1515 Broadway, New
York, N.Y. 10036.
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ACM SELECTS AWARDS NOMINEES

(Continued from page 44)

“Killin’ Time,” Clint Black/Clint
Black, Hayden Nicholas/Howlin’
Hits.

Also, “Living Proof,” Ricky Van
Shelton/Johnny MacRae, Steve Clark/
Intersong USA, Hide-A-Bone; “Out
Of Your Shoes,” Lorrie Morgan/Jill
Wood, Patty Ryan, Sharon Spi-
vey/Ha-Deb, Patty Ryan, Mickey
James; “There’s A Tear In My Beer,”
Hank Williams Jr./Hank Williams/
Acuff-Rose, Hiram; “What's Going
On In Your World,” George Strait/
David Chamberlain, Royce Porter/
Milene, Ha-Deb; and “Where’ve You
Been,” Kathy Mattea; Jon Vezner,
Don Henry/Wrensong, Cross Keys.

Album of the year:

“Beyond The Blue Neon,” record-
ed by George Strait/produced by
Jimmy Bowen, George Strait/MCA;
“Diamonds & Dirt,” Rodney Crowell/

Tony Brown, Rodney Crowell/Co-
lumbia; “Honky Tonk Angel,” Patty
Loveless/Tony Brown/MCA; “Killin’
Time,” Clint Black/James Stroud,
Mark Wright/RCA,; “Old 8X10,” Ran-
dy Travis/Kyle Lehning/Warner
Bros.; “River Of Time,” the Judds/
Brent Maher/RCA-Curb; “Road Not
Taken,” Shenandoah/Rick Hall, Rob-

ert Byrne/Columbia; “Sweet Six-
teen,” Reba McEntire/Jimmy Bow-
en, Reba McEntire, MCA; “Southern
Star,” Alabama/Josh Leo, Alabama,
Barry Beckett/RCA; and “Will The
Circle Be Unbroken, Vol. 11, Nitty
Gritty Dirt Band/Randy Scruggs/
Nitty Gritty Dirt Band/Universal-
MCA.

NASHVILLE—The Country Mu-
sic Assn. will present a program
on that genre at the National
Assn. of Recording Merchandis-
ers’ convention in Los Angeles.
The convention runs from March
10-13, and the country music pre-

CMA To Present Program At NARM Meet

sentation is set for March 12.
Reprise/Warner Bros. artist
Dwight Yoakam will host a coun-
try-music video for NARM regis-
trants, and Columbia Records’
Rodney Crowell will perform.

PD OF THE WEEK

(Continued from page 25)

in between: George Strait, “Am 1
Blue”’; Southern Pacifie, “Time’s
Up”; Emmylou Harris, “Together
Again”’; Rosanne Cash, I Don’t
Want To Spoil The Party”; Desert
Rose Band, “One Step Forward”;
Tanya Tucker, “My Arms Stay
Open All Night”; Glen Campbell, “I
Have You”; Eddy Raven, “Bayou
Boys”’; Billy Hill, “I Can’t Help My-
self” (after it had peaked national-
ly); Crystal Gayle, ““You Never
Gave Up On Me”; and Merle Hag-
gard, “If You Want To Be My Wom-
an.”

Unlike many country PDs, Mar-
shall puts a lot of faith in record
sales. “The top-selling country al-
bums here were the Charlie Daniels
Band and the Kentucky Headhunt-
ers, both of which had singles that

weren’t top 10 nationally. We had to
note that and program according-
ly')’

And in recent months, WSIX-FM
has become the flagship station for
McCartney’s syndicated ‘“‘Back 40,”
which counts down the No. 41-80
records in the country, according to
the Gavin Report. “Back” isn't a
WSIX production, but Marshall,
MD Ron Dini, and APD Doug Baker
all work on it. House, meanwhile,
has the syndicated “Saturday Night
House Party” and is working on a
comedy album for MCA.

WSIX’s winning fall season took
place as parent company Hicks
Communications was being reorga-
nized into the Bob Sillerman-related
Capstar Communications. The qua-
si-sale didn’t much impact the sta-

tion, Marshall says. “We had our
promotions budgeted, we had our
game plan set, and we followed it.

“Mr. Sillerman’s involvement
means there will be some brighter
days ahead, but beyond that, these
folks have also made plans to build
a successful broadcast chain, and
we’ve made some steps into that
with the purchase of WMSI Jack-
son, Miss., and WSSL Greenville,
S.C.”

Whether Marshall will work with
either of those stations is “still be-
ing sorted out. I guess we already
have because their people have been
brought here to see the station. But
in an official corporate capacity, I
haven’t been approached. I still
have all I can say grace over at the
moment.” SEAN ROSS

COUNTRY SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE (Publisher - Licensing Org.) Sheet Music Dist.

60 ACE IN THE HOLE (Sweet Tater Tunes, ASCAP)

37 ALL THE FUN (Scarlet Moon, BMI) CLM

66 AN AMERICAN FAMILY (Famous, ASCAP/Bob Corbin,
ASCAP) CPP

53 AMY'S EYES (Loose Ends, ASCAP/Prater, ASCAP)

75 BACK WHERE | COME FROM (Beginner, ASCAP)

52 BAYOU BOYS (Morganactive, ASCAP/You & I,
ASCAP/WB, ASCAP/Two Sons, ASCAP/RavenSong,
ASCAP) CPP/WBM

61 BURNIN' OLD MEMORIES (BMG, ASCAP/Warner-
Tamerlane, BMI/Believus Or Not, ASCAP/Screen
Gems-EM{, BMI) HL/WBM

20 CHAINS (Silverline, BMI/Andite Invasion, BMI/Cross
Keys, ASCAP)

42 COUNTRY CLUB (Triumvirate, BMI) HL

26 FAST MOVIN' TRAIN (MCA, ASCAP/Emerald River,
ASCAP) HL

56 FIVE MINUTES (BMG, ASCAP)

68 GO DOWN SWINGIN' (Wrensong, ASCAP/Miller's
Daughter, ASCAP/Love This Town, ASCAP)

64 THE GREAT DIVIDE (Tennessee Hills, BM|/Three
Story, ASCAP) WBM

44 HARD ROCK BOTTOM OF YOUR HEART (Careers,
BMI)

22 HEARTBREAK HURRICANE (PolyGram International,
ASCAP/Amanda-Lin, ASCAP) HL

51 HERE IN THE REAL WORLD (Mattie Ruth,
ASCAP/Seventh Son, ASCAP/Ten Ten, ASCAP)

43 HIGH COTTON (Shobi, BMI)

12 1 CAN'T TURN THE TIDE (Colgems-EMI, ASCAP) WBM

28 IF TOMORROW NEVER COMES (Evanlee,
ASCAP/Major Bob, ASCAP)

27 IF YOU WANT TO BE MY WOMAN (Owen Publications,
BMI)

36 IF YOUR HEART SHOULD EVER ROLL THIS WAY
AGAIN (MCA, ASCAP/Ten Ten, ASCAP) HL

13 IN MY EYES (Silverline, BMI/Long Run, BMI) WBM

25 1T AIN'T NOTHIN' (Millhouse, BMI) HL

45 IT'S JUST A MATTER OF TIME (Trio, BMI/Alley,
BMI/Iza, BMI) HL

14 IT'S YOU AGAIN (Acuff-Rose, BMi/Milene, ASCAP)
CPP

29 'VE BEEN LOVED BY THE BEST (PolyGram
International, ASCAP/Ranger Bob, ASCAP/Careers,
BMI) CPP/HL

59 JUST AS LONG AS | HAVE YOU (MCA, ASCAP)

21 KEEP IT IN THE MIDDLE OF THE ROAD (Tree,

BMI/Pacific island, BMI) HL

19 LEAVE IT ALONE (Careers, BMI/BMG Songs, ASCAP)
HL/CPP

15 LITTLE GIRL (W.B.M., SESAC)

50 THE LONELY SIDE OF LOVE (Songs Of PolyGram,
BMI/Blue Fire, BMI) HL

16 MANY A LONG & LONESOME HIGHWAY (Coolwell,
ASCAP/Willin' David, BMI/Blue Sky Rider, BMI)

3 MY ARMS STAY OPEN ALL NIGHT (Screen Gems-EMI,
BMI/Scarlet Moon, BMI/MCA, ASCAP/Don Schiitz,
ASCAP) HL/WBM/CLM

62 NEVER HAD IT SO GOOD (Getarealjob, ASCAP/Obie
Diner, BMI/Bug, BMI) HL

9 NO MATTER HOW HIGH (ESP, BMI) CPP

1 NOBODY'S HOME (Howlin'Hits, ASCAP) CPP

32 NOT COUNTING YOU (Major Bob, ASCAP)

58 OKLAHOMA SWING (Benefit, BMI/WB, ASCAP/Tim
DuBois, ASCAP)

6 ON SECOND THOUGHT (Eddie Rabbitt, BMI) HL

8 ONE MAN WOMAN (lrving, BMI) CPP

18 OUT OF YOUR SHOES (Ha-Deb, ASCAP/Patti Ryan,
ASCAP/Mickey James, ASCAP}

11 OVERNIGHT SUCCESS (Acuff-Rose, BM1) CPP

69 QUIT WHILE I'M BEHIND (Farm Hand,
ASCAP/Debarris, BMI/EMI April, ASCAP/Ides Of
March, ASCAP) HL

46 QUITTIN' TIME (Grog, ASCAP)

55 THE RACE IS ON (Tree, BMI/Glad, BMI) HL

70 RIGHT IN THE WRONG DIRECTION (Hookem,
ASCAP/Tree, BM!)

35 SEEIN' MY FATHER IN ME (Scarlet Moon, BMI) CLM

65 SHE'S A LITTLE PAST FORTY (Tree, BMi/Pacific
Island, BMI) HL

48 SHE'S GONE, GONE, GONE (Tree, BM1) HL

71 SHE'S GOT A MAN ON HER MIND (David "N’ Will,
ASCAP/WB, ASCAP/Two Sons, ASCAP) WBM

74 SHOULDA, COULDA, WOULDA LOVED YOU (Les
Taylor, BMI/Willesden, BM|/Zomba, ASCAP/Gehl,
Ascap)

54 SIMPLE MAN (Cabin Fever, BMI/Miss Hazel, BMI)
WBM

30 SOONER OR LATER (W.B.M., SESAC/Screen Gems-
EMI, BMI)

4 SOUTHERN STAR (Tom Collins, BMI/Collins Court,
ASCAP) CPP

7 START ALL OVER AGAIN (Bar None, BMI/Bug, BMI)
HL

2 STATUE OF A FOOL (Sure Fire, BM1)

40 TELL ME WHY (Sweet Bird, BMI/Silverline, BMI)

WBM

23 THAT JUST ABOUT DOES IT (Hidden Lake,
BMI/Hookem, ASCAP) CPP

38 THERE GOES MY HEART AGAIN (Zomba,
ASCAP/Wiliesden, BM1/Forest Hills, BMI) CPP

31 THERE YOU ARE (Almo, ASCAP/Brio Blues,
ASCAP/Irving, BMI/Eaglewood, BMI) CPP

72 THIS HEART (Cross Keys, ASCAP/Miss Dot,
ASCAP/Millhouse, BMI/Songs Of PolyGram, BMI)

63 TIL LOVE COMES AGAIN (AMR, ASCAP/New Haven,
BMI) CPP

33 TILL | CAN'T TAKE IT ANYMORE (Alley, BMI/Trio,
BMI/Eden, BMI) HL

67 TIME FOR ME TO FLY (Fate, ASCAP)

34 TIME'S UP (Screen Gems-EMI, BMI/Moon & Stars,
BMI/Silverline, BMI/Cross Keys, ASCAP) HL/WBM

24 TWO DOZEN ROSES (Colgems-EMI, ASCAP/Beginner,
ASCAP) WBM

47 THE VOWS GO UNBROKEN (ALWAYS TRUE TO YOU)
(Gary Burr, ASCAP/Zena, ASCAP) CPP/HL

73 WALK SOFTLY ON THiS HEART OF MINE (Bill
Monroe, BMI)

5  WHEN | COULD COME HOME TO YOU (Steve Wariner,
BMI/Irving, BMI/Tom Collins, BMI/Murrah, BMI) CPP

49  WHEN IT'S GONE (Jim Boy, ASCAP/Bughouse,
ASCAP/Don Schiitz, ASCAP/Almo, ASCAP) CPP/HL

10 WHERE'VE YOU BEEN (Wrensong, ASCAP/Cross Keys,
ASCAP/CBS, ASCAP) HL/WBM

57  WHO'S GONNA KNOW (Maypob, BMI/James Gniffin,
BMI/Lucy's Boy, BMI)

39 WHO'S LONELY NOW (Cross Keys, ASCAP) HL

17 A WOMAN IN LOVE (David ‘N’ Will, ASCAP/Front
Burner, ASCAP)

41 YELLOW ROSES (Velvet Apple, BMI) CPP

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

CLM Cherry Lane

CPP Columbia Pictures
HL Hal Leonard

WBM Warner Bros.

MSC Music Sales Corp.
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BENNETT AT HOME IN NASHVILLE

(Continued from page 44)

scene had “pretty much dried up for
the kind of work that I could do.”

Los Angeles session-work had once
been Bennett’s vocation. Upon gradu-
ating from high school in Phoenix in
1968, he quickly found regular work
in the L.A. studios via a connection
with session guitarist Al Casey, who,
like Bennett, was a student of guitar
teacher Forrest Skaggs. “Things
happened pretty quickly once I got to
Los Angeles, and within a year or so
[ was playing three or four sessions a
day,” he recalls.

Between 1968 and 1974—when

Bennett removed himself from the
studio scene for a sabbatical “to find
out who I really was as a player”—he
estimates that he played several
thousand sessions, for such artists as
Peggy Lee, Jim Stafford (on “Spiders
And Snakes”), Glen Campbell, the
Ventures, Barbra Streisand, the Par-
tridge Family, Sammy Davis Jr., Ray
Price, Helen Reddy (on ‘“Delta
Dawn’’), Gene Vincent, Tennessee
Ernie Ford, David Cassidy, and the
Bellamy Brothers.

A big break came for Bennett in
1971, when the studio combo he had

been playing with—which included
bassist Emory Gordy and soul legend
Spooner Oldham on keyboards—be-
came Neil Diamond’s touring band.
Bennett’s affiliation with Diamond
continued until 1987,
“Unfortunately, my production
work in Nashville began conflicting
with Neil's tours, and the guy who
filled for me ended up becoming the
regular guitarist,” says Bennett, who
calls Diamond a “first-class person.”
Live performing is the aspect of his
work that Bennett has missed most
the past few years. ‘““‘I've gone

through major tour withdrawal and
really miss that live-show buzz,” he
says, noting that he does play the oc-
casional date, including Becky
Hobbs’ most recent Grand Ole Opry
show.

Bennett is unsure how he would
characterize his place in Nashville’s
recording scene. “I don't know how I
fit in, or even if I fit at all,” he says.
“I try to keep the number of produc-
tion projects under control and, even
if I'm not hitting the top 20 consis-
tently, I feel very good about what
I've done, and it’s been praised from

the critical and creative ends.

“What I can say for sure,” says
Bennett, “is that the music industry
people have been very good to me
here.”

ACTIONMART

The results are fast. The
reach 1s vast. And the call 1s
free! To place a Billboard
Classified ad, call Jeff
Serrette at {800) 223-7524.
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HAVE YOU EVER

YOUR VIDEO AD

WILL BE
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AT NARM.

ISSUE DATE: March 17
AD CLOSE: February 20
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The generation that witnessed the birth of rock 'n’ roll....is the generation that watches s future on W[Tfl
Congratulations on your th Anniversary.
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“"VH-1and o
- Past, Present, and Future 3
u 4 4 4 g
We focus -
. : misues 0 @ @ o0 .
5 AL LOOKS INTO FUTURE - \We asked Director of Music Programming Sal LoCurto to predict the future for VH-1. “VH-1 will = ]
mar t
L continue progressing towards packaged specialty music shows and further artist development,™ he says. “We're getting away from a random B
music mix. The focus is on shows. We alwavs want to put the music in a consext. In the future [ see more focused Iult hour shows in which to launch new QIS TZ
: o I = ’ — : . . ‘ . o ®
artists and new music.” On VH-Tin the next five years: “In general, the big picture, we'll continue our emphasis on music as an element of a total hifestyvle- SIngig ..
oriented service. Music will always be a big part of this audiencess litestyvle. at picking hits and predicting the future, we asked | about: o
LoCurto if he could pick a horse for us. Tl stick to music. That’s what I know best.” (222 perfect example of how a good
romance,
LIFEBEFORE VH-1-\\.s it just five vears ago? [6s hard to remember a time when there was no place to sec ajazz video. Orto break afolksinger. [n ambitions,
those pre-VH-1 davs there was only one music video channel {our own sister station M TV, which we love dearly and you can tell them we said that) that work;
couldn’tpossibly be all things to all people. They plaved a certain mix of music tor a specific audience. But now the cabie industry has matured and VH-1 %07
has opened up the avenues for all kinds of music videos. And in five short vears the music business has become a more exciting, and diversificd place to give the
be! Happy Birthday to us!
) sorngs
" . n 3 . ] . e . alife
CAVE HOTLINE - Just in case vou've been living ina cave, lets recap the programming changes that took place during fast fall’s new line-up launch i
| L - . . . w i . : . of their
on VH-1. New Visions is now shown five night a week with cach night devoted o a single musical idiom. Scrateh this schedule into vour cave wall: Rock of
»
Mondavs, Folk Tuesdavs, World Bear Wednesdavs, Soul Thursdays, and as always, Jazz Sundays. Cave-dwellers should also cheek out new shows in o
— Fd Bennert

the series,”

found themselves a whole new audience of music-lovers on V-1

[ cifer's bedroom. And the list of aruist specials
continues to grow with new music/personality/
interview shows scheduled every dav. Also in
the fall, we debuted a couple of new non-music
shows that round out the VH-1 line-up and
develop channel loyalty. Rosie O'Donnell has a
hit on her hands as she hosts the best comics in
town on Stand Up Spotlight. And Kathryn Kin-
ley lets us in on the good things in life on "F'he
Whole Finchilada. Fley, with all this going on

mavbe vou should get cable in vour cave!

THE FUTURE ACCORDING TO ED -
V-1 President Ed Bennettis not

the kind of guy vou can imme-
diately get a handle on. At
first glance he's a serious,
concerned leader with
one eve on the charts
and one eve on the rat-
ings. Butit's that third eve
vou gotta watch out for.
Knock on Ed’s door in
the afternoon and vou'll
likelv find him wailing
awav on onc of three
clectric guitars he keeps
in his otfice. Is Ed just us-

ing his VH-1 position as 4

mO vIDPmM<

m0 LWIDmM=<

February 3, 1990

World War II Ends

. YUY JOUOY YUY, T

spiosay [olde) ‘SuolouIord 03p1IA [EUOHEN 10)0311( “202edd J[[SYNp—

“This Is VH-1 Country) a string of hali-hour shows exposing the country to a new kind of Country. Artists like k.d.lang and Dwight Yoakum
“Leifer Madness™ is a casual sort of music video show, taking place as it does in Carol

stepping stone 1o a career as a recording artist?
What does the Jimi Hendrix of cable see in the
future for VH-1? We caught Mr. Bennett guitar-
less, in a scrious mood. “We are a service thats
becoming artist-driven not hits-driven. While
hits are important to our audience, we feel that
breaking new artists to an unfamiliar audience
or introducing unfamiliar artists to a new audi-
ence s the best thing we can do. The ‘manifest
destiny” of VH-1is in further becoming the
nerwork of the 90s. We want to be innovative
fresh, relevant. We want to be an environment
where adults can find and feel and experience
the music theyv like with the televi-
sion they like. Just the way a
great movie has an outstand-
ing soundtrack, we sce our
function as both supplving
good music and creating
outstanding television. TV
which is pattern se-
quenced, tied-together and
short-form programmed
for the generation of the
"90s."

emember how when we were kids the music we saw on TV was pretty bland, I mean thank God for

1 VLR

VIDED HITS ONE™

1st video to air: |

| Jan1: VH-1: VIDEO HITS ONE
| launches as 24-hour music service

9 months later: Baby Boom
Bestseller: "Baby and Child Care” by Dr. Spock

. =

Flying saucers reported

A Billboard Advertising Supplement

| “The Star Spangled Banner” Marvin Gaye

| LP record invented |
135 million paperback books sold

%M AND THE '90s - Norman Schoenfeld, VH-1 Director of Talent Rela-
e tions, has a clear vision of the next decade. “'As an artist development tool,
VH-1 will strengthen our commitment to the long term philosophy. It's not enough to
just break a song, we have to stay with an
artist all the way. It’s the same strategy as
arecord label signing an artist to succeed
over the long haul.” How does the long-
run philosophy affect music program-
ming? “As a music service we will
become more selective. But the commit-
ment will be greater and longer lasting.”

THE VH-1 FORMAT- The format of VH.
1, at least in the conventional radio sense
of the word, is that there is no format.
“Our goal,” says Vice President of Pro-
gramming Jeff Rowe, “is to create a
unique and very compelling hybrid, not
like any other TV or radio station. It’s the
best of all music formats. The best of tra-
ditional CHR, the best of A/C, the best of
AOR, the best of Urban crossover. The
cream of the crop.”

JEFF ROWE ON THE EVOLUTION
OF VH-1-We're not changing VH-1, it’s
continuing to evolve. It's evolving away
from wall-to-wall videos toward more
blocked clip shows like New Visions and
Top 21 Countdown. We're sticking with shows that work well...specific types of music.
The Artist Specials are doing extremely well in the ratings and are well received by the
industry. And what's happening as we do this is we're getting increased brand aware-
ness for VH-1. And a loyal viewership is good for everybody.

March: Ist contest “"VH-1 Lush Life With Linda Ronstadt”
I sponsored by Elektra Records |

May: Study shows VH-1 has retail impact on albums by Sade,
Kool and the Gang, Dan Fogelberg and the Mary Jane Girls

Truman orders atomic bomb developed

#

’, .'/
2 f

s
(07

Hit parade: "Some Enchanted Evening,”’

“Rudolph the Red Nosed Reindeer” Contraceptive pill introduced

VHI-3
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staff of VH-1since lis inception five years ago, I have had the oppormufilry 13 watch a fledgling channel tarn Intd the hippest televisiol around. Happy tive and here’sto anotheér 105! —Laurel Sylvanis, National Manager

New

Host
i

regular outlet for new video music. And on VH-1 that means more than premiering the latest releases from proven hitmakers. It means breaking

new artists and even new kinds of music. New Visions has been, for the last three vears, the only regularly scheduled national showcase of jazz video.

Now, with its recently expanded format, New Visions does the same thing for fresh releases in the genres of rock, folk,world beat, and soul as it does for

jazz. It gives them a chance to be seen and heard. What does this mean to you? Maybe labels don't have to be quite as cautious about launching a new act,

fearing that if the music doesn’t fit M'T'V's rock format it won't get any video exposure. New Visions thrives on new acts and sounds. And videos that get

good response on the show could make it into
regular rotation on VH-1. Now thats good

news!

MUSICAL DIVERSITY - On the weckday
night edition of New Visions, award-winning
producer/musician Nile Rodgers hosts music
from a different category each day of the week
(Monday through Thursday). Nile has a chance
to expose the most innovative artists and latest
sounds in a wide spectrum of styles. Since the
half-hour series launched last November the
show has featured a diverse roster of per-
formers. Among others, Squecze, Maria
McKee, Jolly Boys, Eric Gable, Joe Cocker,

Nile Rodgers

ile Rodgers first came on the scene as a member of the band Chic (remem-
ber getting down to "Le Freak’’?). He went from recording smash hits to

producing hits for David Bowie ("Let’s Dance”), Madonna (“Like A Virgin”), Duran
Duran (“The Reflex”), and on and on including a few tunes on the new B-52’s release.
He produced and/or performed on scores of film scores like "Coming To America,”

“Against All Odds,” ard "Gremlins.” Now
Nile can add one more to his list of ac-
complishments: host of the weeknight
New Visions. Says VP Programming Jeff
Rowe, “"We wanted a host who can posi-
tion music, who can ta_k about the music,
have a passion for it, 2nd get the viewers
to understand the music and tune in to it.
Nile Rodgers? Circle 'c, all of the above.”
Nile is bright, knowledgeable, articulate
and he knows how to serve up new music
on a silver platter so that it's accessible to
everyone. At Nile's Zirst interview he
said, "I don’t want to be involved in an
eclectic, obscure skow that nobody
watches.” "I knew right then he was the
right man for the job,” says Jeff, "He
knows what people want, he knows how
1o package hits. I think New Visions will
be one.”

American Bandstand, watching with envy as those Philadelphia reens gor to dance in the same room

r

July: 1st long form program: [

Peter Gabriel, 'The OJays, Christopher Wil-
liams, Daniel Lanois, Nanci Griffith, and Sara
Hickman have appeared in clips and per-
formed live in the studio. Future plans indicate
that lots more diverse, new and offbeat artists
will be spotlighted in the wecks and months to
come.

WHO’S WHO IN JAZZ? - Songwriter, pi-
anist, and music historian Ben Sidran continues
to host the Sunday night edition of New Vi-
sions, bringing his considerable talent and
knowledge to impromptu interviews and jam
sessions with today's top musicians. The list of
Jazz artists that have graced the set of New
Visions reads like a Who's Who. Where else
could you see Miles Davis, Ornette Coleman,

Peter, Paul and Mary 25th Anniversary concertl 3

N

-‘

Dizzy Gillespie, Wynton Marsalis, Red Rod-
ney, and Jon Hendricks? Other in-studio guests
included Chuck Mangione, lllinois Jacquette,
Ferid Haik, Carla Bley, Steve Swallow, Andy
Summers, Steve Miller, Chick Corea, Herbie
Hancock, and Tower of Power. Who's next?

Keep watching!

WHAT MAKES NEW VISIONS SPE-
CIAL? - Producer Mike Simon: “It’s trulv the
only nightly music show ever that’s presented
this kind of musical variety. We might feature
anything from a ten piece band to a soloist. ..
playing any kind of music. Plus we offer the
personal side of the artist with unique live per-
formances. Both hosts are musicians them-
selves and they frequently play live, jamming
and improvising, providing a dynamic interplay
with the guests. We're showing musicians in a
new light: that they're fun people, they enjoy
their work. It makes the viewer think, ‘this
could be happening in my basement.” [ think
the viewer can sense that the musicians are not

HARRY BEFORE HE MET SALLY -
If you were watching New Visions a few years
ago you might have seen a show hosted by
Bobby McFerrin. He was thumping his chest,
knocking on objects, and making wonderful
music with his voice, hands, and body at the
same time. It was great television.

But what makes it unique is that it was long
before Bobby exploded with his smash “Don’t
Worry Be Happy” Although for New Visions,

ar: New Visions premieres as weekly j

and James Taylor "Everyday”’ I

Nov: VH-1 breaks new videos by Barbra Streisand “Somewhere” |

arz =
and new age music show i

“Fiven though you're older; you still want
o have fun and still love music. I’s
still an important thing.”
1 eslye Schaefer

doing the show for money. You can tell they do
it because they want to. And that makes the
show special.”

its not so unusual. “We were the first show
to put on Kenny G., Enya, and Take 6,”
says Producer Mike Simon. “We had Harry
Connick Jr. a year and a half before he
did the soundtrack to ‘When Harry Met Sally’
We often have artists on the show just
before they cross into the mainstream. And
their success might not be a coincidence. We
like to think New Vistons had something to
do with it.”

[ May: Hands Across America promotion with CBS Records’

USSR explodes hydrogem bomb
Hit parade: "Doggie In The Window”’

Bill Haley And His Comets
usher in rock 'n roll era with

[ Richard M. Nixon becomes Vice Presidenr]

“"Rock Around The Clock”

Elvis Presley double sided smash:_!v
“"Don’t Be Cruel/Hound Dog’ 'r

Yl Yiim payiom Huraeq,,

VHI-4

“"The Promised Land”
| by Willie Nelson

Buddy Holly, Ritchie Valens and
the Big Bopper die in plane crash

Elvis enters the armyJ

Fidel Castro becomes
premier of Cuba

A Billboard Advertising Supplement
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MCA Records

\/LJE]

Executive Vice President

and General Manager,

“Our generation was abarndoned by
the music industry in the 805.
We checked out. Now there's a
place for us ar VH-1."
—Jeff Rowe

MY GENERATION—A SALES
AND PROMOTION TOOL:Now we'll
totally contradict ourselves by saying
maybe there's more to this than the
fun of looking back and remember-
ing. We asked Mike Simon: Does My
Generation sell records? “'I can't
prove it to you with research, but let’s
say it doesn’t hurt,” he said with a
wink. And what about the record la-
bels? “If you want to promote the vin-
tage rock 'n roll product in your
catalog, this show pinpoints the audi-
ence,’ says Mike. "My Generation jogs
people’s memories. 'Oh thatsong! I've
got to get it!'” Ed Bennett points out
that, “classics and oldies identify the
audience and help to sell the library.
Our generation grew up on music.
And a good part of CD sales comes
from baby boomers re-buying their
old albums.” Mike notes that, “Rhi-
no's Billboard series is having tre-
mendous success with oldies re-
packages. My Generation supports
this attitude; that it’s all right to like
anold record. The time for this kind of

The Roches, have experienced a new awareness, especially at retail, thanks to support from VH-1,”"—Richard Palmese,

Norman Schoenfeld
adds, “Classic video is good televi-

show is now.”

sion. It adds perspective to the overall
mix that is VH-1. It it sells records
that’s great. But it's more than a pro-
motional vehicle. It adds to the mix.”

, and now

Eiay Live telecast of [

Its fun. The Executive Producer of My Generation, Vice President of Production and Program Development Karen Glass, calls the music “timeless. The mu-

Music For Our Generation

Y GENERATION—JUST FOR FUN - In the midst of all this talk about exposing new artists and breaking new songs,

programs nothing but oldics. My Generation plavs “first generation” videos, or whatever thev called concert clips and promotional films in the '60s. Why?

sic sounds as spirited todav as it ever did.” Yet at the same time, the videos do capture a certain era. People see these songs and the features we do. and their

reaction is “Oh [ remember what | was doing then.” It's so much fun to look back at ourselves. To sce

HIS GENERATION

the way people dressed in the 60s and 70s. And its not just the Stoncs and the Who butalso songs like
“Sugar Sugar’ by the Archies. And what's wrong with watching some oldies videos just for the fun of it?

THE PROMOTIONAL POINT OF
VIEW . Juli Davidson. Vice President Creative
Supervisor VH-1, sees "My Generation™ from a
different perspective. "My job is to make sure
this channel is the favorite channel of our view-

rs. The strategy is to speak their language,
plav their music, resonate with their emotions.”
One wav VH-1 docs that is through program-
‘We're
plaving the hits from the 60s. But we're not a

ming and promoting "My Generation.”

nostalgia network. That music is a cultural ref-
erence that’'s common to all our viewers. Ilither
they lived through the '60s or the music of the
'60s influence the music they loved in the 70s.

% Peter
/C Noone, him-

self a bona fide hit-

maker of the '60s, likes to think of "My
Generation” as "My My Generation.” "We
deal with things I truly like and I truly
believe,” Peter
says. ""It's my
own stream of
consciousness. And I make fun of the bad
videos. We showed a Yardbirds video in
which Jeff Beck has to walk about 25 feet
across the stage to get to his pedal. And I
mentioned that music has come a long
way. Jeff plays better now and doesn’t
have to walk as far.” Peter observes how
important music is to the people of his
generation. “Just look at how many peo-
ple play guitar. It used to be that every-
one had an old piano in the parlor that
only Bunt Celia would ever play. Now
many music listeners are also music
players, they play a little or a lot, they
might even have a band with a group of
friends. My generation is the Music Gen-
eration.”

PRAISE FOR PETER - "Peter Noone's
charm, sense of humor, and music
credibility make him a natural host for
the show,’ says the show’s Executive
Producer and VH-1 Vice President of

It's the greac rock 'n’
roll era. We can't be
targeted to this au-

July: Everly Brothers reunitﬂ

_1 Farm Aid II benetit concert I

] with concert on VH-1 [

sits a show that

dience without ac-
knowledging this
music. Its the refer-
ence that's impor-
tant. Just as in your
normal dav, vou
don't dwell on vour
past, but vou refer to

it. fc helps to define

what vour choices
are.” As the person in charge of keeping VH-1T's
image on-air on track Juli finds "Ny Genera-
tion an assct. But she has one message for the

record labels, "We need more clips, guvs! Dig

‘em up. tish’em out. Make new ones if vou have
to. Hev, this stuff helps vou move the oldies in
vour catalog, right?”

Production and Program Development
Karen Glass. “"His talent immediately
translated to television.”

HI NOONE! Peter Noone gets an
awful lot of mail from "My
Generation’”” viewers and the
show has had an impact on
his performing career. "'l
had a concert atthe Univer-
sity of Colorado recently. I
hadn’t played a college since
about 1965. It feels good,
it'shappening,’ he says. "In
the Denver airport two peo-
ple recognized me from
Herman’'s Hermit
and said hi. Then
later on, two other
people said ‘Hey,
there’'s the guy from
My Generation!’ They
weren’'t even born
when Herman’s Her-
mits had their last hit.”

Aug: Weekly countdown show premieres Aug: Tie-in with Capitol Records yields

“"Honolulu Luau with the Beach Boys"
/—\_—‘ contest to promote “Made in the USA” 14

—

——

Beatles lead British Invasion of

Kennedy debates Nixon on TV, Kennedy wins election ] 2
American pop music charts

'] The Twist sweeps the natil[——— - -

| John F. Kennedy assassinated,

[ Jack Ruby kills Leel Harvey Oswald on T\V_AI L“Shindig" cancelled, replaced by "Batman”’ |
T |
! “Surfin’ USA” Beach Boys I “Monkees” debuts —|

| “Satisfaction” Rolling Stones ]

Berlin wall constructed
“Blowing in the Wind" Bob Dylan

|

pue juowrdojaAap isnae wid} Huoj o] paprmnuod Ajpuraxxa st YW,

[ New Yor; World's Fair

A Billboard Advertsing Supplement

VH-1 has been alongside us all the way. Lyle Lovett, Nanci Griffith

VHI1-6

Februarv 3, 1990
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000 » Geffen Records
: : Goes MTV One Bett
K S = U0OES ne peiier
) L
° R
: 3 LUS ONE TO GROW ON - Mavbe it's because it's our fifth birthday, but we are suddenly reminded of the painful practice of whacking the
] e birthday bov or girl a number of blows corresponding to their age. Did this happen to vou? "Oh you're eleven years old today? Then vou deserve

expectations

far exceeded our wildest

My Own Top 21
by Ellen Foley

latinum and have

ing p.

“Never Never Land” (from Peter Pan)
“Brown Sugar” Rolling Stones

. “Help Me" Joni Mitchell

. "Ooh Baby”’ Smokey Robinson

9. “Have Yourself A Merry Little Christmas’’

10. “Gimme Shelter’ Bolling Stones

11, “Bewitched, Bothered and Bewildered"

12, "Little Wing” Jimi Hendrix

13. "Babaloun” Ricky Ricardo

i4. “"New Kid In Town'' Eagles

15. "Dancing In The Dark’”’ Bruce Springstein

16. “Hey There'' (from Pajama Game)

17. “Stay With Me"” (from Into The Woods)
18. “In Droams’’ Boy Orbison

‘ 19. "Ranaway” Del Shannon

:leven spanks' One! Tivo! Three!...,” and so on. Then just when you thought it was all over,

hottest-songs of the week. But VH-I gives its audience more. A twenty-first song that's not part of the rotation. Something new.

and mavbe make it into the top 20 the next
week. So when we say “one to grow on” we're
talking to the music industry as well. VH-1
gives the label one more song to grow with.
(And you don't even have to get spanked!)

open-minded. “WeTe open to a lot,” says Sal

LoCurto.

ELLEN ON VH-1 AND THE TOP 21 -

The Top 21 gives the regular viewers and the
music business a compuct package of the hot-
test videos in the country,” savs host Ellen
Foley. “It’s interesting both on an entertain-
ment level and on an industry level.” She adds

your generous birthday buddy would say,

“And here’s one 1o

w0 on... TWELVE! Well, as unpleasant as this memory can be, there's an analogy here to the VH-1Top 21 Countdown. Hey, any schmo can play the 20

A Wild Card. One 10 grow

on. Or more accurately one that will grow on them. By exposinga new clip in the context of the Countdown, we give a new artist a fighting chance to gethot,

a closed game. There's a wild card, always
something cxtra, something new. And that’s
what [ like about VH-1. [ come from an eclectic
background, all sorts of different places. And
VH-1 understands all kinds of music.” So does
Ellen. Watch her count them up as she counts

1.
2.
3. "My Fanny Valentine” VH-1—ALWAYS OPEN - We don'tmean  down the best of the week on the Top 21 Count-
4. "Dominica” The Singing Nun openasinopen 24 hours.” A dineroragrocery  down.
5. “It's A Wild World” Cat Stevens i . .
. “He's S0 Fine” The Chiffons store can make that claim. We mean open as in

lti-formatted hit. We are now approach:

20. “Chain Gang’’ Pretenders
31. "Paradise By The Dashb

that this countdown is unique because, “It’s not \\ —

The First Channel For Us

% S AND YOU - On air, VH-1 uses the line “The First Channel For You.” And in
talking to the baby boom generation, the first rock 'n roll generation, that’s
true. There’s never before been a channel expressly for this group of people. But
there’s more to it than that. It's also the first channel for us! In a situation unparalleled
in broadcasting, all of the people involved behind the scenes at VH-1 are in the
channel’s target demographic. Think about it. MTV is aimed at 18-34 year olds, but
18 year-olds don’t run networks. Nickelodeon targets kids, but the channel is programmed by adults who have to try and think like
kids. (And they do a great job!) And the big three broadcasting networks try to please all ages, so the executives can’t possibly relate to
every viewer no matter what age they are. But here at VH-1, virtually everyone involved is 25-49. We know our audience because we
are our audience! Since we know what we like, we know what our viewers like. And
that puts us in a unique position. Creating the channel we would most like to watch!

d Light” Meatloaf

1C mu

L A
*
E,

Ellen Foley’s taste is eclectic, her career varied, and her accomplishments diverse. A perfect host for VH-1!

Among other things, Ellen had a hit song which she co-wrote with Fred Goodman, “Wae Belong to the Night,”
appeared regularly on Night Court, had roles in a string of hit movies, “Fatal Attraction,” “Hair,” “Tootsle,”
“Cocktail” and “Married To The Mob,” played lead parts on Broadway in “Into The Woods” and “Me And My

Girl,” and sang a dust with Meatloaf on her #21 song:

On New Fisions:

“This 1s the only show on TV

Sere
maiaaian LOTS OF VIEWERS - By definition, the baby boomer audience is the largest there

is. Thanks to America’s post-war prosperity, there are more of us than anybody else,
to the tune of about 70 million. (That's more than five times the population of
Canada') Which makes the 25-49 demographic a very important one. These are the

see femorrow 3,stars

s welf s roday’s stars consumers who are buying CDs, going to movies, and spending their adult dollars on
entertainment. VH-1 speaks directly to the kids who grew up with Elvis and the
in produced videos Beatles...lived through the Kennedy years and the Vietnam war...and came of age in
the Woodstock era. VH-1 reaches 19.5 million of these “grown ups who are still
.- - ” growing up” each week. And with penetration into 35 million households, that’s 37%
e e of all television viewing households, the number of VH-1 viewers continues to grow

steadily.

— Mike Simon

tion from the consumer. Airplay and sales came in and we had a gigant

music at a time when music on TV meant Lawrence Welk, Sing Along With Mitch, and The King Family

nd reac

June: Kenny G. presents platinum
record to VH-1 after "Duotones”
sells over one million |

Jan: Celebrity Host Gloria Estefan kicks off new year June: VH-1 presents “Classic Superfest” reunion
[ Y yj concerts with The Turtles, The Grass Roots,

Paul Revere and the Raiders, The Byrds,
and Herman's Hermits

I - —

June: 24 hours of Beatles A-Z commemorates 20th anniversary of Sgt. Pepper I ' Aug: “Elvis Profiles” shown during Elvis Weekend
“Elvis Cruisin’ To Graceland” contest with RCA Records

o
® © © © © 0 ® © © © © © © © © 0O 0 O & & 0 & O 0 O 0 O 0 0 0 O 0 0 0 o0

| Jan; 1st VH-1 ad campaign J

tment on Enya we got immediate response a

° © 0600 00 0 0 0 0 00 00 0 0 0 0 0 0 00 0 0 0 00 00 0 o0
L8N SR
‘ TN | [ On stage: "Hair"” & A [leon becgmelf» presndeﬂ B
= I' it Woodstock Music and Art Fair | ,‘_‘
/‘ On screen: “2001: A Space Odyssey” l ‘4 p draws record crowd ] B
l e e | —= T —_— I———l ol
China explodes H-bomb P -In” “Elvi ial” AN WALKS ON ON
P! ] On TV: “Laugh-In, Elvis Comeback Speclal_] I/M S MO _] e
] /
DOOOOOOO.OOOOOOOO.OOOOOOOOOOOOIOOOOOOOOOOOOOOOOOOO.OO e ® 00 000 0000
E
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WE SALUTE YOU
ON ANOTHER
VH-1 MILESTONE.
IN OUR 15TH YEAR,
WE'VE REACHED
ONE OF OUR OWN.

FROM WHITNEY TO
EURYTHMICS TO
KENNY G AND BEYOND...
T H A N K S
FOR HELPING
US GET THERE.

FROM ALL YOUR
FRIENDS AT

m

© 1990 Arista Records, Inc., a Bertelsmann Music Group Company.
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“WH-1's help in breaking Basia and Indigo Girls has been invaluable. The opportunities for new artist exposure and development are tremendous. Epic wishes their continued success

—Steve Backer, Director, Epic Records

class the debate raged

e about whether it was heredity or environment that made a personality. Now the debate 1s

whether frequency or environment makes a hit. VH-1 think's it's 2 combination of both. Ed Bennett
savs the formula for success is, “Start with a great song and a visually arresting video that supports it
Then add VH-1 Five Star rotation plus the appearance of the video in exclusively packaged shows,

VH-1 Formula For Success:

Good Music

I'requency plus environment.”

the old tashioned wav of selling. VH-Tis not a
traditional frequency formula...constant repe-
tition....that defeats the purpose of television.
We create special environments where we can
deliver more viewers to a show and then show-
case the music to the viewers in an appealing
. > B aumosphere. [ts more successful TV and it's
better for a label in reaching its audience. By davparting we can deliver to VH-1 and the record
companics the viewers that are most interestes] in that genre and in thac music. With this formula,
V-1 detivers the right audience.” Great Ed. But what about heredity?

HERE'S ONE FOR THE RECORD BOOKS - I'hc Bee Gees were looking for a comeback
song. The ane they chose was "One.” "We werz on it from dav oze” says the programming team at
V-1 (Video Hits One).

vou choose o ignore the d sco phase, they havz a history  of topping the charts. We

We realized that the 3ce Gees arc very solid hiumakers. Whether or not

knew thev

had at lcast eve more hitin them.” After exposurc on
VH-1."One " went to number seven.
Perhaps if they record a song

called "Seven'™. ..

Ed feels that VH-1 deals with frequency ina new wav. “Frequeney is

LOOKING FOR GOOD LOOKING
VIDEOS - What does VH-I look for in a
video? MTV Networks President Tom Freston
addressed this question at last fall's Billboard
Video Conference. “We know what we don't

want: ‘cliche and formula.” But what we want s

alwavs a surprise.” Sal LoCurto describes the
quintessential VH-1song as onc with great vis-
ual impact. “Visuals mean a lot. The picture is
there to help it. Radio mav not plav it, but VH-1

can carry the tune. The song comes first, but
the picture supports it.” Norman Schoenfeld
adds, "We don't have a prerequisite sct of riles
or criteria that make for a VH-1 music pick. Our
criteria are the same as a good A&R depart-

ment at a label.” Norm savs they look
for "a good song that conveys a fecling,

some heart and soul. and a creauve

SUCCESS STORIES - Fxcuse us while we

blow our own horn, but we'd like to think that

video that supports and enhances it.”
When VII-1 picks a video manv
factors are considered. The pro-  we've a hand in the recent retail suceesses of a
few artists and wed like to humbly point out
that VH-1 PROBABLY HAD A LOT 10
DO WITH SELLING THESE RECORDS!

Whew! Okay, we got that out of our svstem.

gramming team looks at c¢lips
and talks to labels to get their
plans and prioritics. {-or ex-
ample, “Harrv Connick Jr.

was a priority for Colum-  Now let's look at some successes. Bonnie

although there were thoses rare, unforgettable moments like seeing Efois from the waist up on Fd Sullivan

_ Aug: Winner of "VH-1: A Space Odyssey” visits } " ’ f i n a,
| Cape Canaveral for launch of space shuﬂle |
r_!ie_;;t New look new logo, new programming: l\k Nov Special look at “Boomerﬁl-lumor wnh

‘— “Sunday Brunch,” “"Comedy Clips,” “Slo_J { the Smothers Brothers
Dancing” and "“Celebrity Hour” |~ \

Dec “Paul McCaﬁney v Weekend” promotes “All The Best” . album l

bia. Plus he fitsinto the  Raitd’s “Nick Of Time” was the comeback al- !
VH-1 format. His  bum of the vear perhaps due in part to having a
video lookced good  couple of great videos in Five Star Rotation.
and we gotonit. says  Lnva holds the record tor the longest run in the (
Sal. Tom's advice to  I'ive Suar category and ““Sailaway™ went to the
the labels is this, top 10 AC. Coincidence? The Traveling
“Take risks —bc o-ig- Wilburys was a group that had VH-I's name on
inal. If you feel you it. Possibly plaving two videos for a combined
absolutely must 40+ weeks helped push the album o the three
use the worn cliches of  million mark? The late, great Rov Orbison
models. smoke, studs, lingerie and  swent back into the top 10...maybe with a lictle
leather in your videos, do it ina way that  help from his friends at VH-1. Bette Midler's
nobody yet has done.” first #1 hit. “Wind Beneath My Wings™ ap-
peared to be fueled by extensive exposure on
VH-1. And Gloria Estefan and Miami Sound
Machine crossed over into the mainstream af-
ter spending some time on VH-1. Lets make
some more hits together in the '90s, shall we?
| Mar: Nancy Sinatra “These Boots Are Made For Walkmg" '
! promoted with Rhmo Records [ 4
| | Feb: New consumer ad campalgn .
“VH 1—The Other Music Television" 71‘ .f- >
—T— zm.
| Ian Rosie O’Donnell Jjoins vI staﬂ | +

—_—— f

[ @ftud studel;tslulled pUEent Stalch M Bette Midler hits #1 on Mr. Blackwell’s Worst Dressed Women list |
i g E— ' oy R ——— e — = = £ =
| Beatles break “EJ £ b : 4 : e [ On screen: “American Graffiti” |
! i Hit movie: “"The Godfather” F—
= — | Vietnam war ends [
{ | Movies: “A Clockwork Orange,” “Love Story” | — J— ~ ey |
‘ - | leon re- elected in landslide ] [Lmvid Bowie comes in at #10

[ D_iana Ross leaves Supremes J

e

VHI-10
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WHO SAYS YOU CAN’T GET NO SATISFACTION? THANKS VH-1 FOR 5 GREAT YEARS.

We won be satisfied until you are.

\\

f music be
the fruit of love,

play on.”

Congro’rulo’rions
con your 5th birthday,
VH-1!
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—Dennis

Fine, VP Communications, RCA Records

Y

(@ LITZING ARTIST SPECIALS - VH-1 has unleashed a new promotional
technigue that’s doing a fantastic job of getting people to watch the Artist

Paul McCartney, Andreas Vollenweider, Bee Gees, Dion, John Cougar Mellencamp, Lou Reed, Gloria Estefan, Tina Turner, Jackson Browne, Kenny
G., Rolling Stones, Jefferson Airplane, Rickie Lec Jones, Billy Joel, Bonnie Raitt, Eurvthmics, Poco, Nanci Griffith and Richard Marx. Plus there are

many new ones all the tim

MEET THE PEOPLE BEHIND THE
MUSIC . “"Theyve got music video, what
more do they want? The adult audience wants
more than a video, thev nced to feel involved in
the music. VH-I's Artst Spotlight specials
serve that need. As stand-alone half-hours that
focus on one musical artist they go bevond the
video to see what makes the music tck. Thev
add substance and personality to the music

with mterviews and behind-the-scenes toot-

music means to us. [ hat's what drives us o
create interviews and artist specials.

THE ADULT VIEW OF MUSIC . “VH-1
1s going bevond the music to focus on the peo-
ple that make 1t,” savs V-1 President Ed Ben-
nett. "We're adding more reality to a musician's
image. Teens like the rock star mystique.
Adults want de-mystification. VH-1 brings a

sense of warmith and intimacy. Thacs what our

artist and to RCA became an important part of the foundation upon which Grayson’s career has been launched. - Their airplay and willingness to stick with something they believed in has made all the difference

VEHI-12

Specials. “"We call it a Blitz Campaign,”’ says Juli Davidson. “"We tell the viewers that
the show is coming up in an hour. Fifteen minutes later we remind them again. At the
half hour we tease the show...again 20 minutes before...and ten minutes...and
finally ‘coming up next. Viewers are fickle. In this age of remote control they’'ll move
on quickly if they're not interested. But if there’s something they like coming up
they’ll stick with us.” The blitzing started last fall and the ratings reflect a success story
that’s almost too big to comprehend. Viewership on the Artist Specials is as much as
600% higher than the hour immediately preceding or immediately following.
Seems like promo blitzing has something to do with it.

“The priorities of our andience are very different from M1Vs. e
need promotions to speak o our viewers. not give away Bon Jovr’s house.”
Lestye Schaefer

“Whar matkes VH-1 really powerful is we are the crossover. If
1heres a jasss or folk artist and we play it, 1hat makes the rransition.
Norman Schoenfeld

Apr: VH-1 sponsors "Dirty Dancing, The Concert Tour”’

Apr: Dirty Dancing record retail tie-in with
Vestron Video and RCA Records

Record sales are up, iriple 1964 figures | US celebrates bicentennial

Monster movie: "Jaws"”
W day Night Live” .
Fad of the year: streaking Saturday Night Live” premieres

Biggest up in US: Kiss
Skylab 3 astronauts spend 84 days in space geoss e

ILYEY © @ ¢ 0 0 0 o

A Billboard Advertising Supplement

Aug: VH-1 is sole presenter of Elton John's
“Reg Strikes Back” tour

age. “Artist Specials feature the artist as a per-  audience looks for.”
sonwith aszory to tell,” savs Executive Producer
Karen Glass. “Private exclusive performances,
career highlights, excerpts of music videos and
documentary footage are combined in these
specials—each with its own point of view and
stvle.” VH-Ts Sul LoCurto says they’re “an-
other tool in selling the artist.” V1 1-1 programs
ac least two arust profiles a day, “putting the
music in a context.”” Ed Bennett waxes philo-
sophical about Artist Spotlights, “Music video
15 a promotion device that creates a very unique
environment with high production value in a
world of fantasy and imaginagion. And we ap-
plaud the music industry for the great job
thevre doing. What we're doing 1s to supple-
ment and embellish this foundation and add

more of the real world to balance out what

’Z/ ORM SUMS UP - Norman Schoenfeld, Director of Talent Relations and Artist
e/ Relations for VH-1, had such an eloguent summation of the Artist Specials we
thought we’d just let him talk. Over to you Norm! “The logic behind them is simply to
build VH-1 as a music service for TV. One way we can do that is to expand long-form
by choosing artists we believe our andience wants to see and packaging specials that
tell that artist’s story. One of the things that makes VH-1 a great music service, is that
the selection is skewed toward intelligent, sophisticated songs rather than the latest
pop trends. There’s a little more meat and potatoes behind these projects. The quality
of the musicianship...quality of the interview...makes for strong artist profiles. Our
audience is interested in more than just the three minute pop hit. Our goal is to serve
them better. This is a great opportunity for the record industry while making for
good VH-1 viewing. The bottom line is simple. The ratings go up when we enhance
the music videos with long-form artists specials, thereby bringing more viewers to
the music.”

and the scream-filled TV debur of the Beatles, ir was only the occasional bright spots like Stindig and

Sept: V] Bobby Rivers gets his own talk show
“Watch Bobby Rivers”

On TV: "Roots”

V)4
On screen: “'Star Wars,"r“Annie Hall” “Saturday Nig_hl_l"_e!e_r"_
Neutron bomb invented

-

Disco is "Stayin’ Alive”

Y[} O} JUIUIIIUIOD ITY ], "YOHNE uosdeis uo Hurmuibaq ay) w101} 3131y} sem [-HA..
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Always A Breath of Fresh A

HAPPY 5TH BIRTHDAY TO Y [l 1] FROM YOUR FRIENDS AT ATLANTIC RECORDS
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CONGRATULATIONS vﬂtl

(YOUR FRIENDS AT ENIGMA WANTED TO SPELL IT OUT FOR YOU)
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1) Not Sad 3) Rhythm And Jazz Crossover Band That Covered “Oh Girl”

2) Commemoration Of Date, Particularly A Marriage 4) VH-1 Skydiving King Jeff

4) Talented Saxman Who Performs “"When A Man Loves A Woman” 6) Tasteful Label That Congratulates VH-1 On 1A & 2A

5) Foxy Dance Duo That Gives You A “Thumbs Up” 7) Hard Rockin’ Band That’s Turning The Industry “Inside Out”
11) Star-Studded Project From Jonathan Elias Featuring “Far Far Cry”  8) Performer Who Has A “Bad Reputation,” But It’s Just A Single
13) Mr., Sullivan Or Bennett 9) Celebrating Another Year Of Ovtstanding Programming
14) What We Hope VH-1 Will Provide, In Large Quantity, For Our Acts 10) Which VH-1 Simon Says?

16) VH-1 Person Partially Responsible For 14A (2 Words) 12) LoCurto, Mineo, Or Hepatica

15) What We Expect Of Our Acts, With Regard To VH-1 A
N\

1990 Enigma Records. All Rights Reserved. ENIGMA@

www americanradiohistorv com
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VH-1 AND APPLE - Peter sees a parallel between
what's happening at VH-1 and the birth of Apple
Records, “'In the '60s, when the Beatles started
Apple, it was the first place where the musicians
would finally be able to control the music. Now, at
VH-1 we have a whole network run by the same
kind of young people that it serves. It's similar
to what happened to BBC radio in England in
1964. These old guys ran it and they didn't play
but one hour a day of rock 'n roll. So all these
pirate radio stations sprang up to play for the rock
'n roll audience, to fit that demographic. VH-1 is
television with that pirate radio/Rpple records
spirit.”

by Kathryn Kinley

. "Moonlight Serenade” Glenn Miller

. "Fantasy on a Theme of Thomas Tallis"”
(Vaughn Williams)

. "Concierto de Aranjuez” (2nd movement)
(Rodrigo)

. "Rhapsody on a Theme of Paganini”
(Rachmaninoff)

. "Rhapsody in Blue” (Gershwin)

. "If I Loved You” (Rogers and Hammerstein)

. "Tonight Quintet” (from West Side Story)

. "From Where They Fall/Walk With Me"”
(Chris Sheeris)
9. "Russians” Sting

10. "I Have Dreamed” (from The King and I)

11. "Embraceable You (Gershwin)

12. “I'm Getting Sentimental Over You” Glenn

Miller

13. "Take the 'A’ Train" Glenn Miller

14. "Here and Never Found” Ray Lynch

15. "Live and Let Die” Wings

16. "Eleanor Rigby" Beatles

17. “"Un Amor” Gypsy Kings

18. "Reach Out, I'll Be There” Four Tops

19. “"Good Vibrations” Beach Boys

20. “"Tosca” (the whole opera!) (Puccini)

21. "Kiss" Art of Noise with Tom Jones

N N ) W N

Like many of the VH-1 personalities, Kathryn
Kinley has a varied and unusual background.
Her Top 21 list betrays her love of classical music
(she is a talented opera singer) and show tunes
(she met her husband while they were appearing
in “Pirates of Penzance”). She also plays concert
piano, acts in movies and soap operas, was an
entertainment reporter for Radio 1990 on USA
cable, and cut a record in Spanish which hit the
Top 20 in Mexico. A former VH-1 VJ and anchor
of Entertainment Watch, Kathryn now hosts life-
style news segments on “"Quickies” and "The
Whole Enchilada” on VH-1.

by Carol Leifer

. "Magic Smile" Rosie Vela

. “All This Time" Tiffany

. "For No One"” Beatles

. "Across the Universe”” Beatles

. "Tearing It Up" Chaka Kahn

. "Open Your Heart” Madonna

. "Father Figure” George Michael
. "My Old Man" Joni Mitchell

February 3, 1990

CONADWN -

9. “"Coyote"” Joni Mitchell
10. “Precious” Pretenders
11. “"People Have The Power” Patti Smith
12. “When I Think of You" Janet Jackson
13. “This Is The Time To Remember” Billy Joel
14. “Pearl Necklace”” ZZ Top
15. “Forever Your Girl” Paula Abdul
16. “"Where the Streets Have No Name” U2
17. “"Walking After Midnite” Paisy Cline
18. “Guess I'll Hang My Tears Out To Dry”
Frank Sinatra
19. “Teddy Bears Picnic”’ Rosemary Clooney
20. “And Your Bird Can Sing” Beatles
21. “Something's Coming”
(from West Side Story)

In the world of comedy, “Carol Leifer” is a house-
hold name (like “kitchen” or “davenport”). She’s
done everything, played everyplace, and
appeared everywhere. The only thing she hadn't
done was host a daytime comedy/music show
while lying on her bed. This she now does. Carol
welcomes a few celebrity bedroom visitors, chats
with friends on the phone, and shows the videos
that suit her mood. It's called "Leifer Madness.”
Watch for it weekdays on VH-1 at noon, and
repeated at 5 PM.

“BRIDGE OVER TROUBLED WATER was like, the
message. It was the one song that [ could really relate to,
and just carried me over every bad time, hard time, that |
ever thought [ would meet, and that | ever met. ‘Boxer
was my song in particular because [ knew that someone
felt like I did: one against the world. It got me over my
bridge over troubled waters, even though the bridges

were broken down.”—a male caller

“I'll never forget the first time | heard BRIDGE OVER
"TROUBLED WATER by Simon and Garfunkel. And 1

thought to myself, ‘Hev! Can’t cither of these two guys

Continued on page 20
A Billboard Advertising Supplement

www americanradiohistorv com

SIMPLY

RED
hanks
VH']I

or

eeping
the

alive.

VHI-15


www.americanradiohistory.com

Our audience won't buy it.” ~Juli Davidson

t. We ean’t use a salesy announcer, 'Tell ‘em what they won Johnny..

VH-1: wins Bic

and Promotions

With Swee

\ViHid

Miami Sound Machine.
THE AMAZING CORVETTE COLLECTION - You'd be amazed if vou won 36 Corvettes, one

R A | from cach model year they were produced. But if you look closer, the VH-1 Corvette Collection

. Sweepstakes was an amazing achicvement in marketing and promotion as well. First of all —the cars.
decade of music video, we need a P & gundy

e No other automobile symbolizes fun and freedom like the Corvette; starting in 1953 its evolution
creative folr.

— Tom Freston

%l ON TOUR As a member of
the music community, with a
vested interest in the success of the
industry, VH-1 gets involved by spon-
soring tours. In addition to the recent

Beach Boys tour, VH-1 sponsored the

mirrors the generation. The second essential ingredient is the outrageousness of the grand prize —all
36 cars to one winner. Sure, VH-1 could have given a car a day to 36 different winners, but that would
never have the same impact or news value. (Or dollar value. The complete collection is worth more
than the sum of its parts.) The third component was a music tic-in to the Beach Boys, a group known
for their love for cars. The Beach Boys showed the Corvette Collection in the video for their song,
“Still Crusin™
pramoted the sweepstakes. Bach time the sweepstakes was advertised it promoted the Beach Bovs.

and even worked in the VH-1 logo a few times. Lach time the video plaved, it subtly

And cach tume the song was heard on the radio (or was purchased in a record store) it reminded

consciousness of the '60s. “We can't do a contest like, "Win A Trip. Thats not VH-1." Examples of VI-1's successful promotions include Million Dollar
Baby —a 81 million bond awarded to an infant; Sunday Brunch Sweepstakes—a winner had a private brunch concert

Jetferson Rirplane reunion tour,
Elton John's Reg Strikes Back tour,

Dick Clark’'s American Bandstand re-
vival series, and Dirty Dancing: The
Concert Tour. And there will be lots
more tour sponsorships in the 1990’s.

listeners of the sweepstakes. VH-1 even sponsored the Beach Boys' tour. Itall added up to avery big
promotion. “It was our most successful to date,” says Leslye Schaefer. *We generated over 2 million
responses. | was blown awav. Thrilled. It shows that people are watching the channcel. It makes all our
work worthwhile. We put so much encrgy into the project. It's very exciting to see it happen and see it
talked about in the press.” Sounds like Leslve’s amazed too.

VH-1's PROUDEST PROMOTION -
Perhaps VH-1's proudest achievement was its
twofold involvement with Greenpeace. On-air,
26 different World Alert spots were shown,

featuring major stars and celebrities (who do-

takes

with Harrv Connick Jr.; and

Celcebrity Ski—an annual fund-raiser for cvstic fibrosis with a 4 day ski trip and musical entertainment by VH-1 artists such as Kennv G., Rov Orbison.

nated their services) talking about the threats
to the environment. “[ts time to rethink the
wav we live,” was the compelling message. A
phone number on the screen allowed viewers
to call Greenpeace to get involved or make a
donation. Simultaneously, Geffen Records was
releasing its Rainbow Warriors album, a multi-
artist fund-raising c¢ffort. VH-1arranged a tie in
with Getfen and record retailers for an in-store
display that encouraged album buyers to sign
up for a Rainbow Warriors Swecpstakes. The
winner received a trip to the Soviet Union to
visit Mclodia Recording Studios and Green-
peace headquarters, and to tour the country.
And all entrants received a raised conscious-
ness about environmental issues. “Greenpeace
is willing to take a stand and so is VH-1." says
[.eslve. “This generation has a conscicnce and
our channel does too.” The next phase of World
Alert spots, planned for this year, will be the
positive side of the story; a series that portrays
the people who are making a difference.
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2 ? ) HE BLUE PEOPLE - As we enter a new year and VH-1 gears up for a brand new
advertising campaign, we thought it would be a good time to reflect on last
year's ads, fondly referred to as “The Blue Couple.” You've probably seen them in
print, on air, or on the sides of buses. First we see a memorable black and white scene
from the '60s, then a contemporary couple relaxing on their bed watching VH-1 while
bathed in the blue light of the TV. One short, clever copy line summarizes how our
generation has grown and how we are all a product of our past. “The first generation
to grow up with rock and roll...is now the first generation of rock and roll parents.”
“The generation that ate while watching...now watches what they eat.” And the one
everybody was talking about, “The generation that dropped acid to escape reality...
is the generation that drops antacid to cope with it.” The campaign was an important
step in the evolution of advertising VH-1 and was a big success. But there's one line we
never got to use that's of special interest to the record industry, “The generation that
revolutionized the music industry in the ‘60s...is still buying music in the "90s.”

key {o our promot

“The

Hullaballoo thar kept us going until as aa’u/fs we saw MTV revolutionize music television and finally

lune “Bambow Warnors sweepslakes with Geffen supports Greenpeace |

P

lan V!! 1begins 5|h year wxlh 30 mxlhon

subscribers, up 21_% since Dec. '87

i

| 1

[ M g
July: Vn-l sponsors Beach Boys tour, - =

~ | first video from album “'Still Cruisin’"”" |
lealures VH-1 Corvette Collection

| l_uly: VH-1 comm-emor;les the 20th -
~ | anniversary of Woodstock with movie
| and “Woodslock Mmules"

e

lune. Peler Noone becomes new hosl of "My Generahon e

[ D Dallas "Who !  Shot J. R. ?" eplsode blggesl us v audlence ever | \7 Last episode of "M"A"S"H"

. i
' Ildeadat |

VGf]
— —

_ _ | Ihnl. sholbya(an ~7

| Who concert stampede J ® ennoi - ’i;*qj J«:%(

=5 o VH 1 premieres the other |
LM‘L““E- Helens erupts I’@ M1V launches, L - R | music television nelwork jl

_HiT;ovieT“N;ﬁon:;l LaTnpoon’s ] [ - =1 _ =—s =1
| Animal House” |~ | | #1LP: “The Wall” Pink Floyd | tanloashes Music Talevizion on America | | Coca-Cola introduces New Coke |

February 3, 1990
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IMMACULATE RECEPTION.
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CONGRATULATIONS

ON FIVE YEARS OF CLEAR VISION.

MCA

MUSIC VID=0 (s e T
WHERE MUSIC VIDEOS ARE CREATED, NOT MADE.
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Schoenfeld

into pop music

kind of song cross over

Peter Noone

"My Generation” The Who
I Want To Hold Your Hand” Beatles
. “Vegetables” Beach Boys
. “Kil Shook Up” Elvis Presley
“Honky Tonk Woman” Rollimg Stones
“C'mon Everybody” Eddie Cochran
. “You Really Got Me” Kinks
. “Whole Lotta Love” Led Zeppelin
. “No Face No Name And No Number” Trattic
10. “Crying Time” Ray Charles
11. “I've Reen Loving You Too Long” Otis Redding
12. “'Pictures Of Lily’’ The Who
13. “Devil With The Blue Dress”
Mitch Ryder and the Detroit Wheels
14. “All Along the Watchtower” }imi Bendrix
15. “This Wheel's On Fire”
Julie Driscoll and Brian Auger
16. “Angelique” Barry Mann
17. “No Milk Today” Hermaa's Hermits
18. “Something In The Air” Thunderclap Newman
19. "Living On The Edge of the Night” Iggy Pop
20. “Space Oddity”” David Bewie
21. “Pump It Up"” Elvis Costello

C®NP VA WN -

When Peter Noone hosts My Ceneration on VH-1 he's
not fooling around. Has was thers! Peter was behind
some of the biggest hits of the British Invasion era. As
singer and orsatzr “Herman” of Herman’s Hermits,
Peler made pop history with songs like "I'm Henry
The Eighth I Am,” "Mrs. Brown You've Got & Lovely
Daughter,’ “There’s A Kind 0f Hush,” and ‘A Must To
Avoid” (that's the one you always thought was “she's
a muscnlar boy”). But like many of the members of
our generation, his taste in muslc goes far beyond the
hits of the "60s.

= l: Your Favorite Sonc

share. Do thev! Four answering machines take a deluge of calls on regular toll phone numbers (212 arca code). And the callers relate some of the most

THE VALUE OF VIEWER COMMUNI-
CATION - "The Album Jackets spots rein-
force evervthing we think about our vicwers,
savs Creative VP Juli Davidson. “thev call us
full of passion, with a personal excitement. The
album, a song, its a touchstone. [Like the smell
of vour grandmothers attic. It triggers memo-
ries. And ur phones start ringing like crazy.
The catls atfirm our best suspicions about our
audience. [hose spots are some of the best
things we have on the air. [¢'s the viewers telling

us about music, not us telling them.”

by Bobby Rivers

Funny, charming, likeable, literate, and versatile, Bobby
Rivers haa held several jobs at VH-1. First as one of our
tireloss ¥¥s, then as host of his own talk show “Watch Bobby
Rivers,” and now in charge of bagels and videos on “'Sunday
Brunch,” But versatility is nothing new to Bobby, he has
been a morning radio personality, television writer/pro-
ducer, reporter/humorist, even an actor. Bobby got his start
in a kindergarten production of “Three Billy Goats Grufi” in
which he played the eldest goat.

My Own Top 21

:1 by Ben Sidran

&
=

1. “Lost In The Stars” (RKurt Well)

2. "Lush Life” Billy Strayhorn

3. "Battle Hymn of the Republic’’

4, “Wooly Bully”” Sam the Sham & the P

5. “Nica’s Dream" Horace Silver ) r

6. “"Radolph the Red Nosed Reindeer’’

7. "Maggie’s Farm” Bob Dylan 1

8. "Ruby My Dear” Thelonjous Monk .

9. “Good Bait” Tadd Dameron r

0. “Alone Again Naturally” Gilbert 0‘Sullivan

1. "Spring Can Really Hang You Up The Most”
(Fran Landsman)

12. “0oh Poo Pah Doo" Jesse Hill

13, “'Like Sonny" John Coltrane

14. "The Adaglo For Strings and Organ™
(Tomaso Albinoni)

. “Sex Machine” James Brown

16, "Cheryl” Charlie Parker

My Own

“They Can't Take That Away From Me"' Fred Kalaire

“Respect’’ Aretha Franklin

“H 1Fell” Boatles

“People” Barbra Steisand

"It Had To Be You" Betty Hutton or Harry Connlck ¥,

"I Love Lucy” Desi Arnax

“The Man That Got Away” Judy Garland

. "Say It Loud I'm Black And I'm Proud” James Brown

“Heartbreak Hotel’ Elvis Presley

“'God Bless America” Kate Smith

. “The Jot Song”’ (from Waest Side Story soundtrack)

. “Do Nothing Till You Hear From Me" Billie Holiday

., "Shaft” Isaac Hayes

. "Black Magic Woman" Carios Santana

. "1t I Were King Of The Forest’” Bert Lahr

. “Cry Baby"” Janis Joplin

. “Paradise By The Dashboard Light”’ Meatloaf

. "Theme From The Valley of the Dolls”
Dionne Warwick

. “Sexual Healing”’ Marvin Gaye

. “Minnie The Moocher” Cab Calloway

. “White Christmas” Bing Crosby

.
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is| g,monng and thought provok-
hat the music meant to

H:i:‘&qhqirmkcd a few of the anonyv-
nmuih{ﬁils m,gnmcd g8y ciscwhere in this
séctldm"lmnk-br the Spots Bn-ir to get the tull
Jm.;bact real pcoplc dbcussmg che albums that
JJ,mattcr to them.

17. “I Dor’t Want To Walt l.vm For Yout Love”
Bob Marley

18, “City Home" Mose Allison i

19. “Lullaby ol Birdland” (George Shearing)

20, “Kol Nidre" (traditional Hebrew melody)

21. “Mitsabishi Boy” Ben Sidran

'Ben Sidran doesn’t just hoﬂ the music, he lives it. A song-

writer, planist, historian, and producer, Ben is always in the
middle of music. He wrote and played with the Steve Milleg
Band, played on sesions for the Bolling Stones and Spooky
Tooth, and wrote a book a black music history, “Biitk
Talk" Ks host of the h.d\y night New Visions Ben has the
most enviable job in lu.f hvh 10 jam with the jaxx greats

who yrace the (how.

!iﬂ“g- VH-1 sponsors Jetferson Airplane reunion '°“u | Nov: “"New Visions” expands with weekmght edition

| hosted by Nile Rodgers |
s

l__an. V-H_l ;eqms 6th ye;r—[___

serving the baby boomers: ]
the generation that grew up |

with rock 'n roll
{ ¥ .rock oll_|

E A . }
Oct: After receiving over 2 million |

“WH-1 is not locked into a standard radio format. It's not Top 40, it's not AOR, {t’s not CHR, or Urban, or whatever. VH-1 adds it all to our mix and helps any

entries, VH-1 awards 36 Co_rztﬁss_, Dec: VH-1 cranks up production of “Artist Spotligh
including new exclusive shows with Squeeze,

to one lucky wiﬂﬂ’__}_\ 7
- L Linda Ronstadt and Harry Connick Jr.
ﬁov: New country show "This Is VH-1 Country” premieres e == 3 P

/

N /
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| Stock market crashes rﬁ spill in Alas}t:_!

‘rOn TVv: ‘whinysomething"_}

e communication |

‘ “LA Law”’ premiereﬂ e —_ﬁ CDs beqm to oulsell LPs—]
' —.

I " At the movies: “Baby Boom,” “ - __ﬁ—__l
i “Falal Ahrachon The Wonder Years premleres [_Who and Bolhng Stones tour
—_— s

REGISTERED TRADEMARKS OF MTV NETWORKS, A DIVISION OF VIACOM INTERNATIONAL INC. © 1990 MTV NETWORKS

[ Faxboom changesJ I Massacre of Chinese student protestors in Tiananmen Square J

YELBOME

Berlm Wall torn down | [_‘S invades Panama:] o SRR —

Baby boomers enler next decade..

JHY NOISIAFTIL JISNIN ‘AL ANV T-HA
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VIACOM

Viacom Cable:
Antioch/Pittsburg, CA.
Dayton, OH.

East Bay. CA.
Everett/Puget Sound, WA.
Gireenfield/Milwaukee, WI.
Marin, CA.

Napa/Pinole, CA.
Nashville, TN.
Oroville/Paradise, CA.
Petaluma/Healdsburg, CA.
Redding/Red Bluff, CA.
Salem, OR.

San Francisco, CA.
Tacoma/Pierce County, WA.

Viacom Networks:

MTV Networks:

MTV: Music Television®
Nickelodeon®/Nick at Nite®
VH-1/Video Hits One*
Showtime Networks Inc.:
Showtimew

The Movie Channel.
Showtime Satellite Networks:
SET. Pay Per View

www americanradiohistorv com

VIACOM s a

Viacom Entertainment:
Viacom Enterprises
Viacom Productions
Viacom MGS

Viacom Broadcasting:
Viacom Television:
KMOV-TV, St. Louis, MO,
KSLA-TV, Shreveport, LA.
WHEC-TV, Rochester, N.Y.
WNYTTV, Albany, N.Y.
WVIT (TV), Hartford, CT.
Viacom Radio:

KBSG-AM and FM,
Seattle/Tacoma, WA.
KIKK-AM and FM,
Houston, TX.

WLIT-FM, Chicago, IL.
WLTI-FM, Detroit, MI.
WITW-FM, New York, N.Y.
WMZQ-AM and FM,
Washington, D.C.

Viacom Pictures:
Viacom Pictures Inc.

of Viacom Inc

€ 1990 Viacom International Inc Al nghts reserved
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Private Music

To Ed, Jeff, Leslye, and
the entire VH-1 Staff:

Thanks for all your support,
and may you continue
to multiply.

DAVID FISHOF

DAVID FISHOF PRODUCTIONS INC. 888 Seventh Avenue, New York NY 10019 212/757-1605

February 3, 1990 A Billboard Advertising Supplement

www americanradiohistorv com

get girl friends?” | mean look at them. They're pretty
funny looking, OK? And I thought, ‘Art Garfunkel? |
mean what is this? Why doesn't this guy change his
name? %26 Garfunkel, that would sound a lot better!”

—a male caller

JONE MITCHELL

“When [ was a kid, all the music | ever listened to was real
bubble gum tvpe of meaningless trash. And when | was
15 or so, I heard Joni Mitchell’s BLUE album. It was the
first time, ever, that a song had touched me emotionally.
And her music has influenced my musical tastes to this
day. Now I'm listening to Tracy Chapman and Suzanne
Vega and the Indigo Girls. And all of these people were
influenced by my hearing Joni Mitchell’s BLUE when I

was a kid.”—a male caller

“I think VH-1 is wonderful. Thev brought Joni Mitchell
back. BLUE, it's all been a part of me. It’s all been a part of

my life and my daughter’s.” —a female caller

“Yeah, I'd like to leave some comments on Joni Mitchell’s
BLUE. She produced this album around the same time
as those major domo testosterones such as Bob Dylan
and John Lennon, and others. And she probably pro-
duced the only album that I can still sing a cappella.”

—a female caller

Continued on page 22

VHI-20
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CONGRATULATIONS

VHi
ON 5 REAT VEARS

"YOUR SUPPORT AND
BELIEF HAVE BEEN
INSTRUMENTAL TO
MY SUGCESS.

THANK Y0U."
KENNY 6.

%
K[NNY TURNER
Management Group

DENNIS TURNER
CAT TOWNSLEY
SORAYA AKHAVI

ARISTA

.
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SCIVIce,

Courteous; efficient; thoughtful: unmatched: celebrated: gracious; willing; flawless:
fine: unusual; alert; deft; heipful: extra; fast; expert; gallant; trustworthy; dis-
tinguished: meritorious; peaceful; professional; suitable; imposing: gratuitous; o
valuable: superlative; exalted: abiding; impressive; essential: dependable; == | =
perpetual: civil: honorable; superior; beneficial; eminent; diplomatic; satisfactory: g ' ’|
unselfish: industrious; unique; continuous; meticulous; particular; prompt!

Nobody Can Do Better What We Do Best.

California: (213) 849-2244/(818) 845-1502
Outside California: (800) 255-4444
FAX *: (818) 845-5086

New York: (212) 736-5405 New Jersey: (201) 941-8181
Outside New York & New Jersey: (800) 421-9494
FAX #:(201)941-9750

Chauffeured Limousines cavtcesore [J Airport Concierge 0 Messenger Service calT-136957

VH-1
on your 5th Anniversary

Maxfield, Backer, Schwartz & Lonnemann, PSC
Mechanical / Electrical Engineers

rows

5 West Fifth Street
Covington, Kentucky 41011
606-491-8511 800-354-9783

666 5th Avenue
New York, New York 10103
212-541-3811

Do

Fred Jones Recording Services

Gy O

) 4

mew Zhe //@ ?Wﬁb Come!

6565 Sunset Bivd., Suite 211 / Hollywood California 90028-8521 / (213) 467-4122 / FAX (213) 467-2304
2 Thru 24 Track Record-Edit / 2 Track Digital Recording / Phone Patch / Satellite / Video Sweetening / Audio-Yideo-Mag Transfers

A Billboard Advertising Supplement
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music from the o dnal soundtrodk and move

“I went with two friends to Woodstock. I can just remem-

ber being, sitting there in smelly mud. Everything was
wet, and it stunk, and it was cold, and the sound was just
phenomenal echoing through the hills. I was just incredi-
ble. There was nothing like it. Well, hope you can use
some of this. Keep the faith. Peace, love and flowers and
all that. It still works, man. Keep the faith. Never stop.”

—a male caller

“l remember the first time | heard Van Morrison’s

MOONDANCE. I was with my fiance. We decided to,
well, fool around and listen to the radio. And I had it
played at my wedding and two weddings later I had
it played again. So if there’s a number four husband Tl
probably play it again. I don’t know if there's something
about the ‘Moondance.' It just gets me in a real manic and
I think marriage. My record is still in good shape although

my three husbands aren’t.”—a female caller °

VHI-22
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ALL IT TAKES IS VISION
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Billboard.

Trade Divided On Repricing Plans

Video

Studios Propose Rental/Sell-Thru Strategy

B BY JIM McCULLAUGH
and EARL PAIGE

LOS ANGELES—The home video
trade continues to debate the mer-
its of a possible new studio pricing
strategy—carving out a short
rental window for certain titles be-
fore repricing them to sell-through
(Billboard, Jan. 13)

Though no studio has announced
a definite plan to utilize this strate-
gy, several are said to be seriously
considering it. The strategy’s un-
derlying rationale is to allow video
specialists—many of which are not
deeply involved in sell-through—to
participate in a title’s rental activi-

ty before the film hits mass mer-
chants as a sell-through release,

Industry practice has been to in-
troduce a title for rental (usually
with an $89.95 list) with sell-
through repricing following six
months to one year later, or else
debuting a blockbuster direct to
sell-through.

Reaction—both positive and
negative—to the new approach is
heating up as private discussion in-
creases among studios, distribu-
tors, and retailers

The topic surfaced in Las Vegas
during the winter Consumer Elec-
tronics Show Jan. 6-9, which was
followed by the Video Software

Flurry Of Legislative Issues
Addressed By VSDA Gounsel

B BY EARL PAIGE

LAS VEGAS—In addition to track-
ing 70 pieces of state legislation, in-
cluding 27 in Michigan alone, the Vid-
eo Software Dealers Assn. is facing a
full plate of federal legislation on is-
sues ranging from obscenity laws to
taping off cable
television and
renting Nintendo
video games.
DER ) This legal af-
I fairs avalanche,
and the associa-
tion’s approaches
to it, were detailed by Charles Rut-
tenberg, VSDA counsel, during the
sixth regional leadership conference,
held here Jan. 9-11. “We're in an elec-
tion year again and that obviously
raises problems with respect to ob-
scenity legislation, tax legislation,
you name it,” Ruttenberg said. “In
addition, the climate in the country is
still very much oriented toward con-
cerns about pornography, harm to
children resulting from sound record-
ings, motion pictures, books, maga-
zines.”

Typifying what Ruttenberg calls
“the climate of the times,” he pointed
to the long debate presented by USA
Today in a Jan. 12 story that referred
to labeling of lyrics in Missouri and
activities by the Parents’ Music Re-
source Center. Such activity “is re-
pulsive to us and repugnant but it
also raises very significant First
Amendment issues,” Ruttenberg
said. “If we get to the situation of ei-
ther through labeling sound record-
ings or labeling motion pictures or
whatever, that we have to try to put
restrictions on freedom of speech,

we're in a lot of trouble.”

Among the federal issues now
pending before the House of Repre-
sentatives is what Ruttenberg
termed the “Macrovision legislation,”
making it illegal to manufacture or
handle “the so-called black box” used
to defeat copy encoding. VSDA sup-
ports the legislation but only “in prin-
ciple” and still withholds total sup-
port because of how cable TV ex-
ploits copying. “You've all seen the
advertisements, ‘get your VCR
ready, or set it for midnight,” ” Rut-
tenberg said, noting that 93% of view-
ers make such copies. “Unless pay-
per-view and cable is also encoded we
cannot support the bill.”

While the “battle isn’t over” in the
much-publicized Nintendo legislation,
which is now before both the Senate
and House, Ruttenberg said, “At the
moment we're in pretty good shape.”
The VSDA is submitting an amend-
ment designed to combat Nintendo's
efforts to ensure a one-year window
before rental of video games is al-
lowed.

Ruttenberg also noted Nintendo's
own legal problems relating to alle-
gations of monopolistic practices and
restraint of trade leveled by a con-
gressional subcommittee and recent-
ly referred to the Justice Depart-
ment. “They’re not exactly in the best
position to come up to Congress and
ask for special treatment,” he said.

However, he said the rapidly devel-
oping video game technology con-
cerns VSDA, which is working on in-
tegrating more general language
into the bill. “We might get legisla-
tion that excludes Nintendo and next
week something comes up that

(Continued on page 53)

Dealers Assn. annual three-day re-
gional chapter leadership confer-
ence

Talk still focuses on bringing
out certain titles at a price midway
between traditional rental and sell-
through, i.e., $59.95. Those titles
would then be issued as sell
through items after a 60-day rent
al period,

The possibility of a new pricing
formula was raised publicly dur-
ing an industry issues panel at the
VSDA conference, most forcefully
by Allan Caplan, chairman of Oma-
ha, Neb.-based Applause Video
and one of the most outspoken vid
eo retailers in the country

But all questions dealing with
pricing were ruled inappropriate
by the VSDA counsel. No supplier
response was forthcoming by pan
elists from such companies as Walt
Disney Home Video, Magnum En-
tertainment, IVE, and MGM/UA
Home Video, whose senior VP,
Herb Fischer, moderated the pan-
el.

In response to questions, the
supplier representatives basically

(Continued on page 57)

IN THIS SECTION

Goodman To Rack Laserdisks 50

PPV System Promises Movies On Demand s1

A.L.LP. To Handle New Star Titles 54

Kid Vid Producer Scores With ‘Barney’ se

Dealers Told To Focus On Strengths 57

He’s A Good Chap. Lou Berg, right, president of the Video Software Dealers
Assn., presents the VSDA “Chappie” award to Richard Cohen, senior VP,
worldwide, Buena Vista Home Video, at VSDA’s Regional Leaders Conference.
Buena Vista received the honor as a major manufacturer for showing the most
support for the regional chapter network in 1989. Media Home Entertainment
received the other Chappie award for its role as an independent manufacturer.

Major Chains Adding 8mm To Their Mix

B BY PAUL SWEETING

NEW YORK—Sony’s efforts to pro-
mote the 8mm video format and its
line of down-sized “‘personal video”
hardware were bolstered recently
when two major combo chains added
prerecorded 8mm software in a limit-
ed number of stores.

Dallas-based Sound Warehouse,
with 130 stores nationwide, added
8mm to five locations in Texas, in-
cluding three in Dallas and two in
Houston.

North Canton, Ohio-based Camelot
Enterprises, with 255 stores, has add-
ed 8mm on a test basis in three Atlan-
ta locations and in a prototype super-
store in Charlotte, N.C.

In addition to Sound Warehouse
and Camelot, Sacramento, Calif.-
based Tower Video and Minneapolis-
based The Musicland Group have
also added 8mm to their mixes.

“It is a conscious strategy to go af-
ter the big chains,” Sony national
software marketing manager Bill
Fisher says. “8mm right now is very
big in the camcorder market, more so
than in the deck market. Sales tend to
be concentrated in the big cities and
on both coasts, so it’s better for us to
go through the chains to establish a
strong presence in those metropoli-
tan areas.”

Another factor dictating a market-
ing program focused on the chains is
the tendency of combo retailers to be
more sell-through-oriented than inde-
pendent video stores. “We're trying
to establish 8mm as a sell-through
format,” Fisher says. “Eventually
the market will develop how the cus-
tomer wants it to develop, but in the
beginning, we have a customer base
that is very spread out. To establish a
rental business, you really need a
customer base that is much more con-
centrated.”

Fisher estimates the installed base
of 8mm hardware in the U.S. at
slightly more than 1.5 million ma-
chines, including camcorders, decks,
and Sony’s new Video Walkman
units.

“We try to help these formats that
we think will be good for our consum-
ers,” Sound Warehouse president
Terry Worrell says of the chain’s
move into 8mm. “We started in laser-
disk basically the same way. There
are still not a tremendous number of
[laser] players out there, but we're
now up to 25 or 30 stores that carry
laserdisks.”

Worrell says the Houston and Dal-
las locations were chosen because of
their high traffic levels and because
they are close to the home office in
Dallas. “We want to keep a close eye

on this,” he says.

Camelot’s choice of Atlanta to test
8mm was based partly on an unusual
amount of consumer interest in the
format in that market, according to
video buyer Mike Dungan. “There
was a lot of demand at retail in that
market in particular,” Dungan says.
“There seems to be a lot of hardware
in that market.”

The Atlanta locations stock 30-50
SKUs each, primarily current mov-
ies. “We brought it in in September
and had it through Christmas. We did
pretty well with it,” Dungan says.

As does Worrell, Dungan likens
Camelot's handling of 8mm to the
chain’s experience with laserdisks,
which are now stocked in about 125
locations. Camelot is also positioning
8mm as sell-through product, placing
it in Camelot Music locations, rather
than Camelot Video.

Dungan says “there are no particu-
lar parameters” for success on the
test, although “there are no plans for
a general rollout [of 8mm] at this
point.”

Worrell downplays the experimen-
tal aspect of Sound Warehouse's
move altogether. “I don’t necessarily
consider it a test,” he says. “What we
hope is that a sufficient amount of
consumer interest takes place and we
will put it in more of our stores.”

BILLBOARD FEBRUARY 3, 1990
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- HOME VIDEO

Distrih Goodman Starts

FOR WEEK ENDING FEBRUARY 3, 1990

Billboard.

©Copyright 1990, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical. photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP VIDEOCASSETTES.RENTALS

. - . =
= Compiled from a national sample of retail store rental reports.
x < 5
w ﬁ >
. . . £l =|38 59| w
@ BY CHRIS McGOWAN racking operation, national and re- o | e | @ TITLE Copyright Owner, Principal ;g; £
gional video chains began calling I I Manufacturer, Catalog Number Performers 22| =
LOS ANGELES—The increase of him. ‘“One chain with over 100 * % NO.1 * %
consumer interest in the laserdisk stores called,” he says. Before CES, ) Billy Crystal
format has inspired distributor Da-  “we were getting ready to do it for 1 | 1 | 4 | WHENHARRY MET SALLY... Neison Home Entertainment 7732 Meg Ryan 1989 | R
vid Goodman to begin a new line of  the previous few months, preparing _ Patrick Swayze
business: video laserdisk rackjob- our bar-code readers and computer 2 | 3| 5 | ROADHOUSE MGM/UA Home Video 901703 Ben Gazzara 1989 | R
bing programs. The response has been - —
' 0 9 = . ) Paramount Pictures William Shatner
Goodman is president of Verona, exciting.” 3 | 5 | 4 | STARTREKV:THE FINAL FRONTIER Paramount Home Video 32044 Leonard Nimoy L
N.J.-based Goodman Enterprises, Looking at the current growth of
which currently operates two laser- the laserdisk business, Goodman 4| 7| 4| Lockup IVE 68901 SylesieqS allone L
disk-dedicated companies, U.S. Vid- says, “What we are seeing now are — - -
3 e Y 4 A RCA/Columbia Pictures Home Video Bill Murray
eo Source and U.S. Laser Video Dis-  the fruits of the labor of Pioneer. 5 | 2| 8 | GHOSTBUSTERSII 50163-5 Dan Aykroyd L
tributors. Most of the credit goes to them, and RCA/Columbia Picture ; ;
5 9 . ’ s Home Video Gene Wilder
U.S. Video Source is a 6-year-old they are currently reaping the bene- 6 | 4| 5 | SEENOEVIL, HEARNOEVIL 702235 Richard Pryor 1989 | R
) N/ y ping
laserdisk direct-mail operation th:%t fits for their ‘HUGE’ hardware pro 7 16| 0| ko Universal City Studios James Bolushi 1989 | Po.13
accounts for some 3% of Goodman’s motion [Billboard, Jan. 20]. All MCA Home Video 80880
overall business. U.S. Laser Video those people who bought the laser- Andrew McCarth
B : . . N g y )
Distributors is a 2-year-old whole- disk machines are now buying the 8 183 e e NGRS Jonathan Silverman LU (L
sale arm that accounts for the other  software. Consumers are walking Orion Pictures Dennis Quaid
97% and has warehouses in Verona into video stores and saying, ‘Why | 3 | 10| ¢ | GREATBALLSOFFIRE Orion Home Video 8743 Winona Ryder LK (3
and Chatsworth, Calif. don’t you carry laserdisks?’ ”’ 10| s 9 BATMAN Warner Bros. Inc. Jack Nicholson 1989 | Po-13
Goodman’s rackjobbing efforts Goodman says he hopes his rack- Warner Home Video 12000 Michael Keaton
will fall under the wing of U.S. La- ing service will address several 11| 22| 2 | UCENCETOKILL CBS-Fox Video 4755 Timothy Dalton 1989 | PG-13
ser Video Distributors; he is now in  problems confronting retailers look-
the process of servicing more than ing to enter the laser arena. ‘It can Paramount Pictures )
: ; . . 9 | 10 | SCROOGED 4 Bill M 1988 | PG-13
30 stores in the New York metropol-  be expensive to get into laserdisk,’ 12 Paramount Home Video 32054 —
itan area. he says. “There are over 4,000 titles 1 Touchstone Pictures Nick Nolte
. A ) : 12 | 11 | THREE FUGITIVES d k 1989 | PG-13
Following Goodman’s announce- and it’s different from the videotape 3 Touchstone Home Video 950 Martin Short
ment at the recent Consumer Elec- business. Laserdisks are collectibles 14 ) Melanie Griffith
h . > 13 | 15 | WORKING GIRL CBS-Fox Video 1709 ! 1988 | R
tronics Show that he would begin a (Continued on page 56) Harrison Ford
15| 11 | 11 | SAY ANYTHING CBS-Fox Video 1701 John Cusack 1989 | PG-13
lone Skye
z A NIGHTMARE ON ELM STREET 5: THE New Line Cinema
N@ 3{ i 16 | 14| 4 | DREAM CHILD Media Home Entertainment MO12550  Robert Englund LRl
| | X -
| | | | Q 17 | 16 4 ADVENTURES OF BARON RCA/Columbia Pictures Home Video John Neville 1989 | P
! G
| \1 I'n | MUNCHAUSEN 50153-5 Eric Idie
Universal City Studios Danny Aielio
18 | NEWD | DO THE RIGHT THING MCA Home Video 80894 Ossie Davis LR | L
* Morgan Creek Productions Kiefer Sutherland
A WEEKLY PREVIEW OF UPCOMING VIDEO RELEASES 19 | 17 | 4 | RENEGADES st e st Lou Diamond Phillips 1989 | R
TITLE (MPAA RATING) PREBOOK BOX OFFICE P-0-P ) Dustin Hoffman
I STARS CUTOFF IN MILLIONS AVAIL- 20 [ 15 | 20 | RAINMAN MGM/UA Home Video 901648 Tom Cruise 1988 | R
STUDIO/LIST PRICE (STREET DATE) | (# OF SCREENS) ABILITY -
21| 19 | 15 | MAJORLEAGUE sl C'tea';/ Mirage Prod. 76 fom Berenger 1989 | R
FRIDAY THE 13TH: PART VIl (R) 1/30/90 $14.2 Poster CELUTIU AR 5 arlie sheen
Peter Mark Richman (2/15/90) (1,683) Lights Universal City Studios .
! 20 | 15 THE DREAM TEAM f Michael Keaton 1989 | PG-13
Paramount/None 22 MCA Home Video 80882
I HONEY, | SHRUNK THE KIDS (PG) 2/12/90 | $128.4 Poster 23| 23| 12 | scanpaL Miramax Films John Hurt ) 1989 | NR
Rick Moranis, Marcia Strassman (3/16/90) | (1,371) liBOMVdeol0352 goannelihalleyRimey
Matt Frewer 2 | 2 3 WOMEN ON THE VERGE OF A Orion Classics Carmen Maura 1988 R
Touchstone/$22.95 NERVOUS BREAKDOWN Orion Home Video 5043 Fernando Guillen
SNAKE EATER (R) 2/6/90 NA Poster 25| 21 | 14 | WHO FRAMED ROGER RABBIT e Aient Eoblios s 1988 | PG
Lorenzo Lamas, Larry Csonka (2/21/90) (NA) Touchstone Home Video 940 Christopher Licyd
Media/$89.95 26| 26 | 8 | THEMIGHTY QUINN CBS-Fox Video 4761 e 1989 | R
| TIME GUARDIAN (PG) 2/6/90 $.012 Poster Tonchetone Pict e
H ouchstone Pictures ette Midler
L%T;an"}g‘gzogsoean Stockwell (2/22/90) 1) 27 | % 2 BEACHES Touchstone Home Video 797 Barbara Hershey B (A
. Hemdale Film Corp. Phoebe Cates
* INFORMATION FURNISHED BY VIDEO FORECASTER 28 | 77 | 4 | SHAG:THE MOVIE HBO Video 0214 Annabeth Gish e
i . Grou Kirk Cameron
29 | NEW)> | LISTEN TO ME Gl AT ! 1989 | PG-13
CA/Columbia Home Video 10323 Jami Gertz
OTHER TITLES &
Warner Bros. Inc. Sam Neill
30| 28 | 12 | DEADCALM - ° b 1989 | R
BROADWAY BABY GUNFIGHTERS Warner Home Video 11870 Nicole Kidman
Elayne Boosler George Kennedy, Art Hindle - - ’
Vestron/$59.98 | Vidmark/$89.95 31| 29 | 11 | CHANCES ARE gg%c?ogjmma REiuEshiomeided Cybil Sgephe'd 1989 | PG
Prebook cutoff: 2/7/90; Street: 2/28/90 Prebook cutoff: 2/6/90; Street: 2/21/90 : Robert Downey, Jr.
Paramount Pict .
CHAINED HEAT HONG KONG: A FAMILY PORTRAIT 32 | 34 | 22 | THE NAKED GUN P::::oﬂ:t H|ocrrl1‘erevsideo 32100 Leslie Nielsen 1988 | PG-13
Linda Blair, Sybil Danning, Stella Documentary
Stevens Vestron/$29.98 . Peter Weller
Vestron/$29.98 Prebook cutoff: 2/7/90; Street: 2/28/90 33| % 12 EEVIATHAN MEMIE LiomelidegiB0lle 2 2 Richard Crenna L k
Prebook cutoff. 2/7/90; Street: 2/28/90 Paramount Pictures Fred Gwynne
JEALOUSY 34|31 | 14 PET SEMATARY f wynr 1989 [ R
FULL METAL NINJA Angie Dickinson, Paul Michael Glaser, Paramount Home Video 1949 Dale Midikiff
Pierre Kirby, Jean Paul, Sean O'Dell Richard Mulligan W Bros. Inc. Mel Gib:
| imperal/ss9.05 Imperial/$79 95 S e Warner Horme Video 11821 Michelle Pleiffer 1988 | R
Prebook cutoff: 2/5/90; Street- 2/20/90 Prebook cutoff: 2/5/90" Street: 2/20/90 = :
L. EREEEOPIMIEEE 36 | 35 | 11 | TROOP BEVERLY HILLS B umbia Pictures Home Video Shelley Long 1989 | PG
Jimmy Smits, Markie Post, John Diehl \‘AVing; Hauser, Renee Estevez, James 37 Orion Pictures A
Warner/$79.95 itchum 39 | 20 | BILL & TED'S EXCELLENT ADVENTURE ) 1988 | PG
Prebook cutoff: 2/5/90; Street: 2/27/90 Vidmark/$79.95 Nelson Home Entertainment 8741 feanuiieeves
Prebook cutoff 2/6/90, Street: 2/21/90 Hemdale Film Corp. Gary Oldman
GOODBYE, MY LADY 38 | 37 | 15| CRIMINAL LAW HBO Video 0211 Kevin Bacon L
Walter Brennan, Phil Harris YOUNG EINSTEIN 5
warner/$59.95 Yahoo Serious Warner Bros. Inc. X
| Prebook cutotr: 2/5/90; street. 2/28/90 Warner/$89.95 39 | 40 | 16 | LEANONME Warner Home Video 11835 Morgan Freeman 1989 | PG-13
Prebook cutoft: 2/5/90; Street 2/27/90 Warner Bros. Inc
40 | 3% | 12 DEAD-BANG Warner Home Video 658 e — i
To get your company's new video releases listed, send the following information—title, performers
distributor/manutacturer, format(s), prebook cutoft, ship date, box-office gross, and suggested list L 207 gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
price (it available)—to Video Releases. Billboard. 1515 Broadway, New York, N.Y. 10036 or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
250,000 units or a dollar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million

at suggested retail for nontheatrical titles.
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EMC2 Introduces
New PPV System
For Vid Rentals

B BY PAUL SWEETING

NEW YORK—A Denver-based
company has developed a new
technology with which it hopes to
revolutionize the pay-per-view in-
dustry by offering consumers hun-
dreds of movie titles on demand.
The technology, developed by
Entertainment Made Convenient2,
relies on digital compression tech-
niques to deliver full-length mov-

‘Most of the time,
delivery will start
within minutes’

ies directly to a specially equipped
VCR in 10-12 minutes. The movie
can then be played back in real
time, up to two times before the
tape erases itself. Transmissions
can also be encoded, however, to
allow unlimited plays, for which
customers would be charged a
higher price.

The system was designed pri-
marily for distribution via satel-
lite, although it can also be trans-
mitted by fiber-optic cable. Con-
sumers not already equipped with
a satellite receiver would have to
buy a dish antenna to receive the
signals, in addition to the custom-
fitted VCR. EMC2 plans to utilize
primarily standard C-band satel-
lites to transmit signals, although
the technology will also work with
the higher-powered Ku-band satel-
lites.

EMC2 founder and vice-chair-
man William Graven estimates a
total hardware cost of $1,200-
$1,500 initially. ‘“The first 29 mil-
lion VCRs sold in this country had
an average retail price of $1,000,”
Graven says of the seemingly high
figure. The average retail price to-
day is less than $500.

Graven envisions distributing a
catalog containing all selections
available from EMC2. Consumers
would call a toll-free number and
enter an eight-digit code for each
program they want delivered.
“About 70%-80% of the time, deliv-
ery will start within a few min-
utes,” Graven says. Other pro-
grams would be delivered over-
night or during other non-prime-
time hours.

According to Graven, EMC2 is
negotiating with VCR manufac-
turers about incorporating the
necessary microchips into the next
generation of machines. Two chips
are needed, one to decompress the
digital signal and a digital/analog
filter to display the picture on a
conventional television set. A spe-
cial, narrow-gap head design
would also have to be incorporat-
ed.

Graven says he will make the
technology available to VCR man-
ufacturers for a “modest” licens-
ing fee. “We want to make it as
easy as possible for companies to
manufacture the VCRs. We want
to market the delivery service to

(Continued on page 54)
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HERD, SUPERSTAR,
LEGEND $’|998 EACH

SUGGESTED RETAIL PRICE

STREET DATE: MARCH 1, 1990
JRDER DATE TO GUARANTEE

STREET DATE: FEBRUARY 6, 1990

AMWVW ameri

i I T USTLER
No movie star is more C’gfc';og IR ee

famous, more admired,  BuTCH CASSIDY AND

or more pepu ar then T R ae o

) j CT
Paul Newmar . His vast 5'350‘(55?«'0 es

appeal culs acrcss gen-  yomese

erafions. Here ar2 seven g:g:gﬂ“;f; E*g;i ~
of his best-knaw1 films,  cotalog No. 1036
o i THE LONG, HOT SUMMER
all atthe nsw low price  THELONG HOT 5
of only $19.9€ ecch! QUINTET
Cotalog No. 1145
1990 The CAS/FAX-Compcay Alwgws sasered CBS= s g Wademar of CBS
ense FOX* 1s 0 trxdemom of Yweate h Cewury fou Fum porehon used under )
Pno-o trom; “Butch Cassidy and the Sundance Kid" £ 1969 Campanile Productians inz. anC Twertieh Century-Fox Film Corporation. Alt Rights Reservec
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- HOME VIDEO

VIDEO
REVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in
seeing their cassettes reviewed in
this column should send VHS
cassettes to Richard T. Ryan,
Billboard, 1515 Broadway, New
York, N.Y. 10036. Please include
the running time and suggested
retail price.

“A Life In The Day Of Ronnie
McDowell,” 45 minutes, Centaur
Productions, $19.95.

It has been painful to witness
Ronnie McDowell’s dilemma with
Elvis Presley’s ghost. Not only
does McDowell naturally sound
like Elvis, he also made his break-
through to stardom with the 1977
tribute to Presley, “The King Is
Gone.” During the early- and mid-
'80s, when McDowell was having
hit after hit on Epic Records, he re-
coiled from the Elvis identifica-
tion, going so far as to grow a
beard and testily dismiss inter-
viewers’ questions on the subject.
But as this intimate and well-paced
video demonstrates, he seems to
have finally come to terms with his
inspirational nemesis.

Produced, written, and directed
by Randall Wilson, ““A Life In The
Day” shows the Curb Records art-
ist performing in a Nashville
nightelub; chatting in a recording
studio with ‘““Heartbreak Hotel”
co-writer Mae Axton; telling sto-
ries on his bus (including the one
behind “The King Is Gone”); dis-
cussing his painting and sculpting
with various talk show hosts; and
picnicking with his family. He per-
forms, in whole or in part, a dozen
of his hits, including “Older Wom-
en,” “‘Personally,” “Never Too Old
To Rock’N’Roll,” and the ubiqui-
tous “The King Is Gone.”

In this “documusical,”” McDow-
ell emerges as an earnest, whimsi-
cal, and multitalented artist who
still lives for his music. It is nicely
photographed and edited through-
out. EDWARD MORRIS

“Hong Kong: A Family Portrait,”
Vestron Video, 60 minutes,
$29.98.

A National Geographic special,
this program traces the history of
the current members of the Leong
family, which for five generations

has lived and worked on the Hong
Kong waters. Caught between the
rapidly changing modern world
and their traditional Chinese cul-
ture, the Leongs are a family fac-
ing some enormous decisions.

In 1997, about nine-tenths of this
bustling city will be returned to
the People’s Republic of China.
Taking the Leongs as a typical
family, Americans can see much
more clearly the disparity between
the East and the West and the
sense of a past that can never be
recaptured.

Narrated by Burgess Meredith,
the program combines an intimate
look at the Leongs with an exami-
nation of their customs and be-
liefs. There is also a fair amount of
footage depicting the Pearl of the
Orient in all its glory. Consider the
track record of these specials, and
figure that this one is every bit as
interesting as the others. A strong
renter with the possibility of some
sell-through. RICHARD T. RYAN

“Police Academy—The Series,” 3
volumes, Warner Bros., 42 min-
utes each, $14.95 each.

Aimed at the Saturday morning
cartoon crowd, these programs re-
vive all the regulars from the high-
ly successful “Police Academy”
movies. All the familiar faces—
Mahoney, Hightower, Hooks, and
even Captain Harris—are here.
There are also a number of delight-
ful bad guys as well.

Each program contains two sep-
arate episodes that are certain to
appeal to youngsters. Parents
should also find the tapes to their
liking because after each episode
one of the characters presents a
valuable tip on such subjects as bi-
cycle and fire safety.

Finally, the animation is high-
quality and, all things considered,
the price is attractive. Although
you might start these out as rent-
ers, don’t be surprised to see a
number move off the shelves per-
manently. RT.R.

“New York’s Game: History Of
The Knicks,”” CBS/Fox Video
Sports, 60 minutes, $19.98.
Anyone who has suffered with
the Knicks of late is really going to
enjoy this look back at their his-
tory. Tracing the growth of the
basketball club, this program
moves from its founding more
than 40 years ago through the glo-
ry days of the late '60s and early

VIDEO PEOPLE

John T. Healy is named president of Capital Cities/ABC Video Enterprises
International. He had been president of ABC Distribution Co., a division of
Capital Cities/ABC Video Enterprises. Archie C. Purvis is named president
of ABC Distribution Co. He had been senior VP.

Michael Johnson is named senior VP, Buena Vista Home Video, Interna-

tional. He had been VP.

Rick Pamplin is named president of Raedon Productions, a division of Rae-
don Entertainment Group. Lynn Baldwin is named VP and GM of Raedon
Home Video. She had been manager of sales and marketing at New Star
Video. Larry Griffin is named VP of marketing of Raedon Home Video. He
had been director of regional distribution.

Russell Kamalski is appointed director of marketing for Media Home En-
tertainment, Los Angeles. He had been product manager for Media’s Hi-

Tops children’s video line.

"0s, right up to the present.

Longtime Knicks fans are going
to enjoy the interviews with the
early players, including Al and
Dick McGuire and Harry ‘‘the
Horse” Gallatin. Those who came
along later are going to go wild at
the sight of Willis Reed limping
onto the court in game 7 in 1970 to
inspire the Knicks to their first-
ever NBA championship. In addi-
tion, there are interviews with
Walt Frazier, Dave DeBusschere,
Bill Bradley, Dick Barnett, Jerry
Lucas, and Earl Monroe.

There are also interviews with
Red Holtzman—the scout who be-
came the Knicks’ head coach be-
cause there was nobody else for
the job. Although the modern
Knicks get their share of atten-
tion, the emphasis here is on those
teams that captured two champi-
onships in four years.

Top-notch production values and
exciting basketball footage set
this program apart. Big Apple re-
tailers should post some big num-
bers—both rental and sell-
through—with this title. R.T.R.

He’s So Butch. Paul Newman, front, Katharine Ross, and Robert Redford star
in “Butch Cassidy And The Sundance Kid," one of seven Newman films to be
rereleased in March at a price of $19.98 by CBS/Fox. The other titles are “From
The Terrace,” “Hombre,” “The Hustler,” “The Long Hot Summer,” “Quintet,”
and “The Verdict.” All of the titles, with the exception of *Butch Cassidy,” are
being released for the first time at this reduced price.

FOR WEEK ENDING FEBRUARY 3, 1990

Billboard.

©Copyright 1990, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying,
recording, or otherwise, without the prior written permission of the publisher.

TOP MUSIC VIDEOCASSETTES.

T

=
E Compiled from a national sample of retail store sales reports. l !
bt 8 © | ©
S :,(,' ] 58 % §
%) § 1% TITLE Copyright Owner, Principal = 8 g 3f
= ~ ES Manufacturer, Catalog Number Performers e | & a3
* % NO.1 » % [ |
l1] 2] 9| HANGIN' TOUGH LIVE CBS Music Video Enterprises 19V-49030 ?ﬁ:g‘lg’;o" 1989 | ¢ | 1998
1
2 | 1 | 25 | HANGIN' TOUGH CBS Music Video Enterprises 14v-49028 Jew fids On 1989 | SF | 1495
| I R _ — _ B -
[ JANET JACKSON'S RHYTHM NATION A&M Records Inc.
3 13|13 1814 A&M Video 61900 Janet Jackson 1989 | SF | 2498
Virgin Records America, Inc.
I 4 4 |1 STRAIGHT UP Virgin Music Video 50141 Paula Abdul 1989 | SF | 1998
I
Arista Records Inc. . .
! 5 | 5 | 13 | MILLIVANILLI IN MOTION 6 West Home Video SW-5703 Milli Vanilh 1989 . SF | 14.98
6 6 7 HIS PREROGATIVE MCA Music Video 88001 Bobby Brown 1989 LF | 19.95
7 7 9 NEW JERSEY-THE VIDEOS PolyGram Music Video 081-325-1 Bon Jovi 1989 LF 19.95
8 | 9 | 15| VIDEOMINDCRIME a e Home Video 1605 Queensryche 1989 | (F | 1698
9 14 3 PUT IT THERE PolyGram Music Video 081 649-3 Paul McCartney 1989 | D | 2495
— 1 |
1
Enigma Music Video . | |
10 | 8 7 SIGHT FOR SORE EARS! PolyGram Music Video 75910 Poison 1989 | LF | 1995
Capitol Records
11 | 18 3 DECADE Capitol Video 93178 Duran Duran 1989 | LF | 1998
Bludgeon Riffola, LTD.
2 v
12 12 17 IN THE ROUND IN YOUR FACE A PolyGram Music Video 080599-3 Def Leppard 1989 C 24.95
13 | RE-ENTRY LIVE AT WEMBLEY CBS Music Video Enterprises 19V-49023 Luther Vandross 1989 C |1998
B Elektra Records . ]
14 | 11 [ 109 | $19.98 HOME VID CLIFF’'EM ALL! A! Elektra Entertainment 40106-3 Metallica 1987 | C [1998
Elektra Records .
15|13 | 29 | 20FONEA Elektra Entertainment 40109-3 Metallica 1989 | SF | 9.98
Arista Records Inc.
16 [ 20 | 3 KENNY G LIVE 6 West Home Video SW-5705 Kenny G 1989 | C | 1998 |
17 | 10 | 31 DELICATE SOUND OF THUNDER CBS Music Video Enterprises 24V-49019 Pink Floyd 1989 ¢ 24.98
18| 19 | 3 | vIDEOCLASSICS 1 A R 7002 Jody Watley 1989 | LF | 1698
19 | 15 ] THE WHO: LIVE CBS Music Video Enterprises 19V-49028 The Who 1989 Cc | 1998
. Bludgeon Riffola, LTD.
20 | 16 | 79 | DEF LEPPARD: HISTORIA A2 PolyGram Music Video 080359-3 Def Leppard 1988 | LF [ 2495

® RIAA gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30.000 or $1.2 million for nontheatrical made-
tor-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of 150,000 units or suggested
list price income of $6 million (60,000 or $2.4 miltion for nontheatrical made-for-home-video product; 50,000 units or a value of $2 million for music video

product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) SF short-form. LF long-form. C concert. D documentary.
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Director ‘AdsTWit To ﬁome Vid Commergial:

's Boosted; ‘Fourth’ Is 1st In Golden Glob
B’s Boosted; ‘Fou S ISt 1N uoiaen uiones .. G aen T e
WEEK  PICTURE/(STUDIO) GROSS ($) AVG ($)  REL ($)
COMMER( IAL CRUSADES: cials just on the strength of the Kopels says that because of the 1 Bf"";"lml‘jh‘.’ F°”7"‘ 6,226,360 2"%40 4 3207231
Overlooked amid the great debate ‘“Crusade” one. “I was told by Coke  increasing emphasis on sell- ot July {Universal :
about whether or not ads belong on  that they thought it was the best  through, which may be sending 2 Tango & Cash 4290855 1548 4 44685021
home videos is the fact that many of spot they’ve ever done,” he says.  more customers away from video filgip=rdiosy) e
them are not only producing fresh But future commercials are on hold  specialists, there is an even greater 3 War of the Roses 4,235,026 1532 6 67,059,791
concept pieces (such as the right now, he says, as his immediate urgency to focus on Bs. ‘“‘Dealers (Fox) S/
Schwepps ads on “A Fish Called focus is on two upcoming film proj-  are still living with this mispercep- 4 Internal Affairs 4,032,145 975 1 11,141,289
Wanda” and “Licence To Kill,”” the ects—one called “The Fat Lady,”  tion that A titles are making mon- (Paramount) 4.136
Downy ad on “The Wizard Of Oz,” about a C-123 cargo plane and the  ey,” he says. “They don’t. Sure, hits 5 Tremors 3,731,520 1,472 — 3,731,520
and the Diet Coke ad on “Batman”) “comic anomalies of our time,” and  drive people into the stores but they (Universal) 2535
but are attracting major directorial another called “Siberian Express.” don’t really make money for deal- 6 Always 3459330 1,197 4 30,858,065
talent as well. Consider the 109-sec- ers.” Typically, he maintains, a B ti- (Universal) 2,890
ond Diet Coke “featurette” that pre- _____ tleis able to rent 40-50 times after 7 Steel Magnolias 2.944,080 1,363 9 60,675,730
cedes Paramount Home Video's its first 60 days at retail whereas (Tri-Star) 2,160
“Indl?:na Jones And The Last Cru- many A titles fizzle after 30 days. 8 Little Mermaid 2823840 1533 9 65247 711
sade. .Lensmg that flveday shoot ; .Among the“t}ps Ko.pels. offers at (Buena Vista) 1,842
XV'I?}? Richard R,Elsh. who directed 4 his seminar: “investing in a dust 9 Driving Miss Daisy 2643.074 278 5 9.123.939
e Stuntman,” a critical favorite g rag, moving titles from the bottom (Warner Bros.) 9.509
starring Peter O’Toole, and who re- shelf to the top shelf, replacing a :
cently developed and wrote ““Air ‘new releases’ sign with a ‘top rent- i gack Lo L0 (AT Sosss Pl W ClrsdsiNcd
A . ; o . art | (Universal) 1,555
America,” the upcoming Me! Gibson ers’ sign, and make sure everything e T TR Tt
action/comedy. : is displayed face out, no spines. No ry " :
The commercial shows a couple by Jim MCCUHGUgh one is going to rent a B title because (Tri-Star) 5525
watching Indy on screen but when they are looking for it. They’ve got 12 Look Who's Talking 1921680 1,256 13 124,500,828
the young woman “journeys to the BASICS OF B: It’s still an industry  to see it.” (TgStar) iz
kitchen” for a can of Diet Coke, she problem—lots of good-quality films . 13 Music Box 1,446,900 455 4 1,785,837
becomes the target of snakes, poi- with little or no theatrical exposure MORE AWARDS: “Born On The (Tri-Star) 3,180
son spears, and even an earthquake that get dramatically overshadowed  Fourth Of July” (to be released later 14 Christmas Vacation 1,152,212 1,052 7 66,877,800
as the floor spiits open. Finally, she by the studio-driven, A-title-oriented  this year by MCA Home Video) was (Warner Bros.) 1,095
is rescued by an Indy-like character. home video distribution machine. the big winner during the recent 15 Leatherface 1,115,025 1,107 1 4,411,957
“I got a call from LucasFilms,” To help combat the situation,  Golden Globes telecast. It grabbed (New Line Cinema Bros.) 1,007
Rush says, explaining his involve- Danny Kopels, of independent  best drama, best actor (Tom Cruise), 16 Ski Patrol 1.108,083 565 1 3.217.118
ment. “] hadn't done a commercial Magnum Entertainment and long a best director (Oliver Stone), and best (Triumph) 1,961
since I started out in the business proponent of the profitability of Bti-  screenplay. Best musical or comedy 17 Blaze 901907 809 4 16.904.620
but I liked the storyboards, as well tles, has instituted a series of semi- went to “Driving Miss Daisy’’ (Buena Vista) 1,115
as the people and companies in-  nars on the topic in conjunction with (Wamgr Home Video) while bfest ac- 18 Enemies, A Love Story 619 924 75 5 2.282.783
volved. It was a very witty idea. It East Texas Distributing, one of the  tress in a drama went to Michelle (Fox) 8,265
was an irresistible chance to do four industry’s major wholesalers. Pfeiffer for “The Fabulous Baker
major stunts in a minute.” “We did a pilot in Houston last Boys” (IVE). Best actor for a musi- i3 ?ﬁ,g;r;;::s ) SlliRES 5 1723 P e 2
Rush says he had “trepidations December that proved to be very fa-  cal or comedy went to Morgan Free- — -
about the idea of adding commer- vorable,” he says. “Now we're com-  man for “Driving Miss Daisy,” 20 Ec‘)’e.'ybmy Wi Sl 742310 = SEIESD
cials to another walk of our lives” mitted to the rest of ETD's  while Jessica Tandy won for best ac- | (Orior) :
but that put an “extra obligation on branches.” Between the ETD tress in a comedy or musical for the 21 Harlem Nights 492,780 330 9 58,533,346
it. If you are going to do that, it branches, as well as appearing atlo-  same film. (Paramount) e
damm well better be entertaining cal VSDA chapter meetings on the And Avenue Pictures’ “Drug- 22 All Dogs Go to Heaven 473,442 753 9 23,437,845
because the public is holding the same topic, the first quarter willsee  store Cowboy” (IVE) was picked as (MGM/UA) 629
rope to the guillotine in their hand. Kopels giving B-title seminars in  the best film of 1989 by the Nation- | 23 Downtown 411,550 316 1 1,525,535
It's sort of like the cartoons at the New Orleans, Greensboro, N.C.,,  al Society of Film Critics. The (Fox) 1.302
Saturday matinee. If they’re done Cincinnati, St. Louis, San Diego,  group also cited the film’s director, 24 She-Devil 409,003 606 6 13,537,269
right they can set a feeling and Phoenix, and Denver. Kopels also  Gus Van Sant, as best director; (Orion) 675
warm the audience up for the fea- adds that he is in discussions with while Daniel Day Lewis was named 25 Wizard 393.360 596 5 12,053,250
ture.” Commtron, the nation’s largest dis- best actor for “My Left Foot” (HBO (Universal) 660
Rush says he has already gotten tributor, about similar one-to-two-  Video) and Michelle Pfeiffer was 26 The Bear 283,040 464 12 29,683,581
several offers to do similar commer- hour seminars at all its branches. named best actress. (Tri-Star) 610
27 Family Business 233,740 403 5 11,451,610
(Tri-Star) 580
VSDA FACES FULL SLATE OF LEGISLATIVE ISSUES IN 1990 % Golomy R
' (Goldwyn) 5,309
(Continued from page 49) 29 My Left Foot 191,105 32 10 1,829,985
wasn’t covered,” he said. What might result is a labeling sys-  in Congress than . .. in the courts.” tMiramax) 5972
The VSDA is also keeping a close  tem identifying videos that have been Yet another bill VSDA is opposing 30 We're No Angels 150.020 1575 10,257,835
eye on so-called “moral rights” legis- scanned. VSDA is “opposing this would, according to Ruttenberg, {Garamauny) 226
lation, from which “screenwriters, di-  very substantially,” Ruttenberg said.  bring back into effect “a great por- 31 The Fabulous Baker Boys 134,893 156 15 17,417 836
rectors, artists, and so forth” want Board member Jan DeMass, an Exe-  tion” of the enacted Child Pornogra- (L2 ity
more control of how product is han-  ter, N.H,, retailer, testified on the is- phy Act of 1988, eliminated in a judi- 32 Crimes and 127,507 107 14 16,950,692
dled, Ruttenberg said. He noted that  sue before a Senate committee last  cial ruling now under appeal by the Misdemeanors (Orion) 1.192
at a recent House subcommittee fall. U.S. government, with the VSDA ex- 33 Indiana Jones 110,185 137 34 196,934,404
hearing in Los Angeles, former In another example of unity point-  pecting to again jump into that battle. (Paramount) 804
VSDA board member Lou Fogelman, ed up here repeatedly during the con- Of the 70 state-level legislative is- 34 Drugstore Cowboy 105,744 71 15 3,585,012
president of Music Plus, testified for  ference, the Motion Picture Assn. of  sues, Ruttenberg emphasized bills in (Avenue) 2,123
VSDA’S position opposing such legis- America is aligned with VSDA on the  both Illinois and North Carolina on 35 sex, lies and videotape 97,501 89 24 24,296,630
lation. issue, Ruttenberg noted. rating movies, proposed taxes on (Miramax) 1,096
Although the issue grupted dur.ing In the area of obscenity and child rentals in both Kansas and Mary}and, 36 Brain Dead 93.296 r 93.296
the debate surrounding ‘“‘coloriza- pornography, Ruttenberg noted that  and the flurry of activity in Michigan, (Concorde) 190
tion” of old movies, right now the fo-  the “Pornography Victim and Com- cause of a special meeting here with 37 Streets 86.708 53 _ 86.708
cus is on the process of transferring  pensation Act of 1989,” which he de-  that state’s VSDA chapter. (Concorde) ' 1636 '
movies from theatrical prints to home  scribed as doing “real damage” if en- VSDA is additionally involved in -
video, a process known as panning acted, with potentially “enormous” litigation in several states, including & ?Oanryc\)nrllltec,lgsl:ydel R o == 6024738
. . : . i s . . . . . iCS) 7.871
and scanning. Some film directors jury-awarded civil damages, is still a Missouri battle against requiring
and others in the creative community  before Congress. The VSDA con-  “violent” movies to be put in a sepa- 39 Péa_ncer 56,561 1499 18,358,242
are opposed to scanning, preferring tends the legislation “is unconstitu- rate store section, a Tennessee rat- (Qrion) 50
to preserve the theatrical aspect ratio  tional in the first place,” Ruttenberg  ings case, and obscenity cases in Flor- 40 Vaimont SNl 22 @ 768,887
through letterboxing. said, but added, “we’d rather beat it  ida and Hawail. (o) gles
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- HOME VIDEO

I I I I ™
=
m’ (1} E Compiled from a national sample of retail store sales reports.
. ol . x| 5|3
CUTTING COSTS. New Star Video Inc., which is currently operating under g E z - §§
Chapter 11 along_ with its parent company, New Star Entertainment o | = | a | TITE Copyright Owner, Principal ;ﬁ g &E
Inc., has entered into a sales and marketing agreement with A.I.P. Un- £l S| s Manufacturer, Catalog Number Performers 22| & |35
der the pact, A.I.P.’s sales department will handle New Star’s market- % NO.1 * *
ing campaigns and strategies. New Star hopes the arrangement will A Br;s 9 Yorc i
reduce its costs wh‘i‘le increasiryxg sales. Thg first releases under the 1| 1] 10| BATMAN Warner Home Video 12000 Fiocing il pivenc ol ] 1989 | PG-13 | 24.98
agreement will be “Thompson’s Last Run” and “The Execution Of Am'b"n —— ORIk
Raymond Graham,” to be followed by one new release per month. 2 | 3 | 14| WHOFRAMED ROGER RABBIT Touchstone Home Video 940 ch,istopheroyd 1988 | PG | 22.99
A.LP. will implement New Star’s first price-reduction campaign in
March with a four-title Shining Stars promotion, followed every other 3|2 | 16| BAMBI Walt Disney Home Video 942 Animated 192 | G |2699
month with price promotions on additional New Star catalog titles . . :
: Amblin Entertainment A
. 4 | 4 | 18 | THE LAND BEFORE TIME MCA Home Video 80864 Animated 1988 | G | 2495
IF YOU ORDER, IT WILL COME. MCA Home Video has announced the release THE WIZARD OF OZ: THE FIFTIETH  Turner Entertainment Co. Judy Garland
o ’ 5 6 | 141
of “Field Of Dreams” March 8. The long-awaited title will be priced for ANNIV.ED. A ¢ MGM/UA Home Video 60001 Ray Bolger 199]| 6 |45
rental, but carries no suggested list price. The laserdisk version is due , :
’ ; 1 : : NEW KIDS ON THE BLOCK: HANGIN i . New Kids On
March 15 at $34.98. “Field” is considered a serious contender for one or 6| 5| 10| JoucH LIVE CBS Music Video Enterprises 10V-49030 r g, 196951 NR 1998
more Academy Award nominations, which will be announced this NEW : ;
! b , L KIDS ON THE BLOCK: HANGIN = . New Kids On
month. The title was being eagerly sought by several major consumer 717 1% | TougH CBS Music Video Enterprises 14V-49022 yp o0 1929 |, NR 1495
products companies seeking popular videos to sponsor, including Ko- RCA/Columbia Pictures Home Video )
dak, Pepsi, and Coca-Cola. The MCA announcement contained no men- 8 | 8 | 13| LAWRENCE OF ARABIA 50133 Peter O'Toole 1962 | PG | 2.9
tion of a promotional tie-in. 9 |9 |15 ggnﬁl WITH THE WIND: THE FIFTIETH Turner Entertainment Co. Clark Gable M e Bt
LED.A O MGM/UA Home Video 901678 Vivien Leigh :
AND NOW A WORD FROM 0““ SPONSOR. Agfa Corp. Magnetic .Tape has re- 10102 THE BEST OF EDDIE MURPHY: Eddie Murphy Television Enterprises, Inc ¢y w0 1089 | N | 195
leased “Video Sponsorship: The Industry In Review,” a video compila- SATURDAY NIGHT LIVE Paramount Home Video 12741 PLgE ‘
tion of the year’s best on-tape videocassette promotions. The tape, edit- Virgi i
’ s . gin Records America, Inc.
ed by Ira Mayer, publisher of epm Report, features full-length com- 117}, 11 | Z1-] PAULARHDUL:STRAIGHT DR Virgin Music Video 50141 A g L
mercial clips from leading corporate Sponsors, such as Buick on “Rain 12| 13 | 13 | JANET JACKSON'S RHYTHM NATION A&M Records Inc. [ 1989 | ne | 208
Man” and Procter & Gamble on “The Wizard Of Oz.” It also includes a 1814 A&M Video 61900 0 i
variety of public-service announcements, billboards, and product place- TEENAGE MUTANT NINJA TURTLES: )
! ’ . | 16 | 14 * F i i
ments. To get free copies of the tape, send a written request on compa- 13 CASE OF THE KILLER PIZZAS amily Home Entertainment 27314 Animated 1989 | NR | 1495
ny letterhead to Teri Sosa, Marketing Communications Manager, Mag- Warner Bros. Inc. Mel Gibson
A ; $20 e 17 | 80 | LETHAL WEAPON C
netic Tape Products, Agfa Corp., 100 Challenger Road, Ridgefield 1 Warner Home Video 11709 Danny Glover el
Park, N.J. 07660, or call 201-440-2500 for more information. 15 | NEWD | DIE HARD CBS-Fox Video 1666 Bruce Willis oachl w1 Nhoss
Bonnie Bedelia )
SPENDING SPREE. Consumers spent $2.24 billion on the purchase of prere- JANE FONDA’S COMPLETE Jane Fonda
. . : . : : 16 | 12 | 53 ' Jane Fond. 1989 | NR | 29.98
corded videocassettes in 1989, according to Video Store magazine. This b WORKOUT Warner Home Video 650 ol
reflects the highest growth in the sell-through business in the history 17| 27| 8 | 1990 PLAYMATE VIDEO CALENDAR HEO Video 0312 Various Artists 1989 | NR | 209
of home video, and is a 50% increase in sales over 1988. The increase is .
attributed to increased availability of such major hits as “Batman,” 18|21 s Amblin Entertainment Michael J. Fox
- : ] , BACK TO THE FUTURE 4 ¢ ) ! 1985 | PG | 19.95
lower pricing, and a change in consumer buying patterns. Consumer WA e e BORE ChiFtoptier Cloyd
spending on the purchase of home videos is expected to increase by $1 19 | 19 | 9 | BON JOVI: NEW JERSEY-THE VIDEOS PolyGram Music ¥ideo 081-325-1 Bon Jovi 1989 | NR | 19.95
billion in the next two years. In contrast, the rental market is leveling
off; in 1989, approximately $6.5 billion was spent on home video rent- 20| 15 | 5 | BOBBY BROWN: HIS PREROGATIVE  MCA Music Video 88001 Bobby Brown 1989 | NR | 19.95
als, a 13% increase over 1988. Consumer spending on video rentals is
expected to increase by 9% in 1990, followed by an 8% increase in 1991. 21| 18 | 26 | BEETLEJUICE Warner Bros. Inc. e i Resn weilea Usoss
The average VCR household spent more than $100 on video rentals in R oo e B R 7
1989. 1 Amblin Entertainment Henry Thomas
22 | 20 | 65 | E.T.THE EXTRA-TERRESTRIAL R AT S Dee Wallace 1982 | PG | 2495
BBA!IGHIHG OuT. East_ Texas_Distribl.ltors.has opene;d a br?.nch in Cincin- 23| 38 | 5 | THELITTLE MERMAID Starmaker Ent. Inc. 2001 Animated 1978 | G | 995
nati. The branch will service retailers in the Ohio, Indiana, and Ken-
tucky areas. The new addition brings the number of ETD branches up 24 | 33 | 106 | DIRTY DANCING xs:::g: AT ?:;:ff’érsgfgze 1987 | PG-13 | 2498
to nine. The others are located in Phoenix, Denver, New Orleans, San —— _ Y
Diego, Greensboro, N.C., St. Louis, and two locations in Houston. 25| 14 | 14 | IT'S A WONDERFUL LIFE Ug'o%?m Studios Film Classics, Inc. JDf)':“f‘; g‘:e‘ga" 1946 | NR | 995
i b Paramount Pictures William Shatner
26 | 23 4 STAR TREK V: THE FINAL FRONTIER Paramount Home Video 32044 Leonard Nimoy 1989 | PG | 8995
JANE FONDA'S LIGHT AEROBIC AND Jane Fonda
EMC2 INTRODUCES NEW PPV SYSTEM 2] | NEWD | S1RESS REDUCTION WORKOUT Warner Home Video 652 taneligada 10IL BR (s
(Continued from page 51) 28 | 30 | 15 | BIG CBS-Fox Video 4754 Tom Hanks 1988 | PG | 1998
as wide an audience as possible.” before the net profits [to the stu- [ 29 | 31 | 14 | MILLIVANILLI IN MOTION e s Mili Vanil 1989 | NR | 1498
He declines to disclose whether dios] are greater than on the typi- - ———
any licensing deals are imminent.  cal 350,000-cassette title,” he says. |30 | 26 | 7 | POISON: SIGHT FOR SORE EARS Pg:%‘fam‘ﬁfsyc"ffigeo G Poison 1989 | NR | 19.95
EMC2’s other major challenge Graven will not discuss the sta-
will be licensing programming tus of any negotiations with pro- 31| 34 | 68 | CINDERELLA Walt Disney Home Video 410 Animated 195 | G | 2699
from the studios, but Graven gram suppliers.
thinks it can offer them an attrac- EMC2 is a privately held compa- 3222 |10 sg&%LE?;THE RED NOSED Family Home Entertainment 27309 Animated 1989 | NR | 1495
tive package, including a secure ny, of which Graven is the largest
: ’ - : KATHY SMITH'S ULTIMATE =y )
dellvex"y system and the promise of st(.)ckhol.der. El Don Coral, the 33 | NEWD STOMACH AND THIGHS WORKOUT  Fox Hills Video M032466 "Kathy Smith 1990 | NR | 19.95
royalties on each transaction. chief engineer, is also a stockhold- Callan Productions Corp
“Because it is digital .an'd it'.s er. Graven W.ill .nOt identify any of 34|36 | 8 BEGINNING CALLANETICS MCA Home Video 80892 Callan Pinckney 1989 | NR | 24.95
compressed, the transmission is the other principals, but says the
very secure,” he says. “It willalso company may eventually seek an 35|32 |5 DEPECHE MODE 101 Warner Reprise Video 38155-3 Depeche Mode 1989 | NR | 1998
be Macrovision-encoded.” Graven equity partner :
aenigeo g ] . DEF LEPPARD: IN THE ROUND IN Bludgeon Riffola, LTD.
says EMC2 has a “worldwide ex- The company also has designs |36 | 5 | 17 | yOUR FACE & PolyGram Music Video 080599-3 Def Leppard 13598 IR (12435
clusive for less-than-real-time de- on Western Europe, particularly in Julie Andrews
livery with Macrovision.” The Ma- light of the recent growth in Ku- |37 | 40 | 206 | THESOUND OF MUSIC 4 ¢ Qe ot 1C3 Christopher Plummer | 1%6% | € | 298
crovision technology will be built band satellite transmission capa- HOW THE GRINCH STOLE
into the D/A filter, requiring no bility on the continent. Through |38 | 3 | 13 | CHRiSTMAS! e L g0 0L B0 2 [iimated 10551 B JQess
encoding at the head end. digital multiplexing, moreover, a KATHY SMITH'S FAT BURNING o )
Because EMC2 will pay a royal-  signal could be transmitted with |33 | 3 | 3 | workouT 2 Gl o o) ey 1888 [NR 951985
ty to the studios on each “‘electron- four different audio tracks con- PINK FLOYD: DELICATE SOUND OF e ; l
ic rental” or sale, Graven believes taining up to four different lan- 40 | 28 | 31 THUNDER CBS Music Video Enterprises 24V-49019 Pink Floyd 1989 | NR | 2498

it could become more attractive to
program owners than conventional
home video. “It wouldn’t take that
many of our machines in the field

guages simultaneously. Through a
switch on the VCR, consumers
could choose which language to de-
code.

@ ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released programs,
or of at least 25,000 units or $1 million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of
250,000 units or a dohlar volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million

at suggested retail for nontheatrical titles.
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HOME VIDEO -

N.Y. Ratings Law
Proves Enigmatic
For Vid Dealers

EBY JIM BESSMAN

NEW YORK—Unusual language
contained in a new state law requir-
ing ratings labels on video product
rented or sold in New York is making
its impact on retailers difficult to
gauge so far.

The film ratings labeling law,
which was approved last July but did
not go into effect until Jan. 1, says
that any “film” (defined as “any vid-
eotape, video cassette, or other repro-
duction of a motion picture, concert,
musical production or other video
event”) offered for sale or rent at re-
tail must have “clearly displayed on
the outside of the case, jacket or oth-
er cover of the film” a rating.

The law, Article 29-J of the state’s
general business law, defines “rat-
ing” as “a standardized designation
commonly used to inform parents
about motion pictures in theatrical re-
lease regarding viewing by their chil-
dren.”

Jim Murphy, director of finance ad-
ministration for the Video Software

Dealers Assn., notes that the New |

York law differs from other states’
similar actions in that it does not spe-
cifically require that the Motion Pic-
ture Assn. of America’s ratings sys-
tem be used.

“It doesn’t say ‘MPAA’ but [in-
stead] asks for a commonly accepted
ratings system so the MPAA can’t
fight back like in other states,” says
Murphy. “They pulled a fast one.”

Mail-order video houses are not af-
fected by the new legislation. Neither
is any like-defined film that has not
been given a rating, nor any “motion
picture” that has been “altered sub-
sequent to receiving a rating.”

Violations are punishable by a fine
not to exceed $100.

Murphy adds that VSDA has re-
ceived several calls seeking explana-
tion of the new law, and the associa-
tion will likely update an information-
al mailing that was originally sent
out when the law was introduced.
But he notes that it is “too early to
tell” what problems, if any, will be
encountered by retailers.

“They do make exceptions for un-
rated movies,” says Murphy, “and
most prerecorded videos have ratings
on the label on the face of the cas-
sette, as well as on the box.”

Thus, clear plastic rental boxes will
“probably be all right,” Murphy says,
though black plastic boxes will “prob-
ably have to be stickered.”

Peter Balner, head of the New Jer-
sey-based Palmer Video chain, which
has several stores in the New York
area, says he is checking with his law-
yers to make sure those New York
stores are in compliance with the law.

But Balner does not foresee any
difficulties, since in those stores, “the
movie jacket travels with the movie
to the customer’s home, so the cus-
tomer has the ability to see the rating
at the time of shopping in-store and
when taking the piece home.”

Balner notes, though, that there
may be problems for retailers who
shrink-wrap the original video jackets
and keep them on display while the
tapes themselves are encased for
rental in opaque boxes.

AN ALL-AMERICAN
CELEBRATION

It may not be the Fourth of how proud we are to be American.
July, but Orion Home Video feelsit’s  It’s our way to say “Thanks
never too early—or too late—tolet ~ America” for being the true land
our retailers and distributors know  of opportunity.

THE ORION REACH-OUT

decoding device.
They are aimed at serving the needs
of America’s millions of hearing

During February as our way of
saying “Thanks America”, Orion
Home Video will support The National

Captioning Institute. nca impaired citizens, making their

Since 1980 The National Captioning television and videocassette viewing a
Institute (NCI) has closed NATIONAL more enjoyable and meaningful
captioned television programs and CAPTIONING  experience.
home video titles for the benefit of INSTITUTE, Our February videocassette release
hearing impaired people. Closed INC. of “The Package” will feature a public

service announcement on behalf of
the National Captioning Institute.

captions are similar to subtitles on
a foreign movie and allow the viewer to
read the dialogue with the use of a

ALL-AMERICAN PRIZES ;" ** 3 X Eea Sy ***** % FEEL GOOD

Enter now so you can have a Orion Home Video’s ABOUT AMERICA!

h i f ial .
;a‘;‘:i‘g‘fictop‘r”i‘zzsoneo e All-American Contest o p
Namber Sl st

And there will be separate
”MY Ten Fuvori‘l'e All-American Entertainment

prize structures for retailer and
° ° /4 Company. Join us in saluting
*All-American Things

distributor sales reps.
America. It will make you
GRAND PRIZE * Tell us the top ten things that feel good about yourself and
i * you love about America.

| SR O e X i CPECIAL
e o~ = @ & Broadway Shows, or Hot Dogs!
. —p— KRR AR A ATI A AR RRRAA A kK ENTRY FORM
Ermdemeosn ooy % /. IS IN THE MAIL.
* If you do not receive an entry form

"RST PR'ZE * x please send a self-addressed stamped

* 2 % %
2 % % %% %

envelope to: Orion “All-American”
Entry Form Request #2, Orion

Plymouth, MI 48170. One request
per envelope. Requests must be
received by February 1, 1990. Entries
must be received by February 22, 1990.
No purchase necessary. Void where
prohibited. Open to residents of the
US. who are owners/emplovees of
retailers and distributor sales
representatives of Orion Home Video

as of December 24, 1989.

A weekend trip for two to an
All-American Locale of your choice.
Choose from New York, The Grand
Canyon, Philadelphia, Washington,
D.C., Mount Rushmore. [ncludes
airfare, hotel, and spending money.

[ ®
o He h |
HOME VIDEO
American Entertainment

At Its Best

© 1990 Orion Home Video. All Rights Reserved

THOUSANDS OF ADDITIONAL

PR'ZES Coin Watches, Polaroid
Cameras, Indian Head Penny Clocks,
and Norman Rockwell Prints.
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B HOME VIDEO

TOP SPECIAL INTEREST
VIDEOCASSETTES.**

Vid Maker Aims For Lyons Share Of Kid Market

Firm’s Live-Action Series Is Off To A Roaring Start

L 20y gold certification for a minimum sale of 125,000 units or a doliar volume of $9 million at retait for

theatrically releasedg
nontheatrical titles.

rograms, or of at least 25,000 units or $1 million at suggested retail for
ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
of $18 million at retail for theatrically released programs, and of at least, 50,000 units and $2 million at
suggested retail for nontheatrical titles. Next week: Health and Fitness.

tial racking efforts, Goodman ex-
pects to expand to the West Coast
“within a few months or in the sum-

23

mer.

& Compiled from a national sample of retail store sales reports. W BY TRUDI MILLER The videos are available in a gift series to DLM, which has its own
<83 - pack, which includes a book and au- pre- and postproduction studio, and
E <1z £3 NEW YORK-—In a market dominat- diocassette, but generally the single  won backing to do three videos.

@ g w | TITLE Program Supplier, g ed by Disney and Family Home En-  video sells better, Leach says. “The The partners then began a grass-
Fla| 2 Catalog Number a3 tertainment, upstart children’s vid-  gift pack sells primarily in specialty roots campaign to market the se-
eo producer The Lyons Group has stores. FAO Schwartz was one of ries. They bought a mailing list of
managed to carve a comfortable the earliest that sold it.” 3,000 toy stores, hired 18 neighbor-
RECREATIONAL SPORTSTM niche for itself marketing live-ac- Leach got the idea for the series hood mothers, and began a telemar-
tion product for preschoolers under in 1987. She and Parker had both keting blitz.
: : * &% NO.1 % & the Kids Edutainment Video label. worked at DLM, and, in 1985, both Next, Parker and Leach compiled
1| 6 |13 ;g&?é“ OF THE FOOTBALL Fox Hills Video 1995 Texas-based Lyons Group, gave birth and took two-year sabba-  alist of the top 30 video chains, then
== formed by Sheryl Leach and Kathy ticals. “I went looking for live-ac- contacted each to find out its dis-
2 | 20 | 11 | CHAMPIONS FOREVER é%g;”“’“““icamf‘s J2- 19.95 Parker in 1988, is a division of De- tion videos for 2-year-olds,” Leach tributor. “Initially we had to be the
velopmental Learning Materials says, “and it was very slim.” Leach  go-between and catalyst between
3 (5|48 W:?Hﬁé D CBS-Fox Video 2173 1998 | Inc. (DLM). Its video series consists  presented her idea of producing a (Continued on next page)
of three titles featuring “Barney &
4 | 1 | 17 | BASEBALL FUNNIES Simitar Ent. Inc. 1495 | the Backyard Gang”—a group of
six children and their stuffed dino- fFOR WEEK ENDING FEBRUARY 3, 1990
* B o . sy
5 | 13| 7 | RO T TBALL Dick Regan Prod. 3995 |  saur, which magically comes to life. , . — .
Thus far the videos have shipped a - ©quyrllght 1990, Billboard Publlcanops. Inc. No'part of this
MICKEY MANTLE: THE AMERICAN . . “pp I publication may be reproduced, stored in any retrieval system, or
6 | 12 | 27 | DREAM COMES TO LIFE Fox Hills Video MO92453 | 19.95 combined 77,000 units, and “A Day ®  transmitted, in any form or by any means, electronic, mechanical,
At The Beach,” the third title in the photocopying, recording, or otherwise, without the prior written
7| 9 | 3| AR DN i CBS-Fox Video 2229 143 | series, has won the Parents Choice permission of the publisher.
Award, given by a Boston-based SALES
8 | 4 | 7 | NFLSUPER DUPER FOLLIES Fox Hills Video 1995 | nonprofit organization.
The videos are sold through rack-
A . Y - A ™
9 | NEWD (G;(F;EEEP:*(')'I}‘I\V:‘ATNZ.,THE COMPLETE Paramount Home Video 29 | jobbers and distributors (including
Kartes Video Video Channels, Lieberman, Baker E Compiled from a national sample of
10 | 10 | 83 | AKNIGHT OF BASKETBALL Communications 1995 | & Taylor, Artec, Western Merchan- <« | x|z retail store sales reports. -
I — dising, and Sight and Sound) in a va- = ‘g z Lo | 28
11| 2 | 37 [ DORF'S GOLF BIBLE 0042 29.95 riety of markets: toy stores (Toys R Z |l w | TITLE o8 ;’_gf
KAREEM ... REFLECTIONS FROM Us, Early Learning Center), video T l=|2 Copyright Owner, Manufacturer, Catalog Number Eg a2
12| 15 | 22 | THEINSIDE CBS-Fox Video 2175 498 |  stores (Blockbuster, Erol’s, Where- " . 5
. . « *% NO.1 & &~
house, the Wiz, Tower Video, RKO, BAMBI 7 ° ) ‘
13| 3 | 153 | AUTOMATIC GOLFA O Simitar Ent. Inc. VA 39 149 | Flagship), mass merchants (Sears, 1| 1|16} wan Disney Homeideo 942 . ~ - * = | 1942 | 2699
Montgomery Ward, Caldor’s), and THE L
- ’ 4 AND BEFORE TIME
14 | 18 | 15 | HOCKEY: THE LIGHTER SIDE Simitar Ent. Inc. 24.95 grocery stores/supermarkets (Path- 2|2 |18 Amblin Entertainment/MCA Home Video 80864 1988 | 24.95
mark, Grand Union, Cash & Carry).
- At U CINDERELLA
15| 11 5 BOBBY JONES: HOW | PLAY GOLF Sybervision 4595 Surprlsmgly, the best market 3 4 | 68 Walt Disney Home Video 410 1950 | 26.99
CHARLIE LAU: THE ART OF . . seems to be grocery stores and su- TEEN MUTANT NINJA TURTLES: KILLER PIZZAS
16 | 7 | 9| QG 300 Best Film & Video Corp. 1995 | permarkets; Leach estimates that 4 | 3 | 15| Family Home Entertainment 27314 1989 | 14.95
NOT SO GREAT MOMENTS IN . such stores account for as much as TEEN MUTANT NINJA TURTLES: THE SHREDDER . . .
17| 17| 93 | sporTs LEONdeclb02s U5 | 4 third of Lyons’ sales. “I think the | 9 | & | 38 | Family Home Entertainment 23981 LBl pILSS
- reason is that preschoolers are in DUMBO 4 ¢
18 | 19 | 69 | NFLTVFOLLIES Fox Hills Video 19.95 the grocery cart,” says Leach. “And 6 7 | 227 Walt Disney Home Video 24 1941 | 29.95
. ] according to Progressive Grocer, CHARLOTTE'S WEB
19 | 14 | 33 MUHAMMAD ALI BOXING'S BEST HBO Video 069 19.99 the average mom goes into a gro- 7 8 74 Hanna-Barbera Prod. Inc./Paramount Home Video 8099 1973 | 14.95
WINNING BASKETBALL WITH Kodak Video Programs cery store 2.5 times a week, which is TEEN MUTANT NINJA TURTLES: HOT RODDING ...
20 | 16 | 87 | | ARRYBIRD 8118770 19.95 £ : 8§ | 9|51 . h 1989 | 14.95
more frequent than a video store. Family Home Entertainment 23980
Also, grocery stores are more ori-
G Y i ALICE IN WONDERLAND A ¢
SELF IMPROVEMENTT" ented for major promotion. We do a 9| 19| 172 war Disney Home Video 36 L ek
lot of grand openings. 10| 5 | 9 | RUDOLPH THE RED NOSED REINDEER T
ez Family Home Entertainment 27309 i
o,z & * % NO.1 * »
1Y ) WINNIE THE POOH: THE WISHING BEAR
1 1 33 gﬁr&#ﬁmﬁlﬁxl}lmEonPs' e Best Film & Video Corp. 19.95 11121 Wait Disney Home Video 920 L || HPES
2 2 33 SWAYZE DANCING Celebrity Associates FRV- N LASEH nAcKJOBBI"G 12| 18 5 THE LITTLE MERMAID 1978 | 995
130 (Continued from page 50) Starmaker Ent. Inc. 2001
s LADY AND THE TRAMP
3 | NEWD | TOPGUN JETSII Simitar Ent. Inc. 1495 | rather than rentals, and classic ti- 13| @) o Disney Home Video 582 1955 | 29.95
tles always come to the top.
T . AN AMERICAN TAIL O
4 | 3 |21 | LOTUS1-2-3INTRODUCTION The Video Professor 19.95 “A lot of stores are willing to give | 14| 18 | 122 4rpin'E tertainment/MCA Home Video 80536 1986 | 299
up [part of their] margins to get our RESCUE RANGERS: CRIMEBUSTERS
5|12 | 7 | CASINOGAMBUNGWITHDAVID .ot piomevideo052 | 335 | expertise every day. We will inven- | 15 | 77 [ 10 | GeR Gy Home vides 973 1989 | 1299
tory the stores and act as the man-
RAND MCNALLY VIDEQTRIPS: A . . . TEEN MUTANT NINJA TURTLES: HEROES ...
6 | 9 | 19| GUIDETONEW YORK CITY Sl AT LI 19% | ager of the laserdisk department,as | 16| 22| 8 | ¢\ Entertainment 23978 e
the buyer for that store.”
. . WINNIE THE POOH: THE GREAT HONEY POT ROBBERY
7 | NEWD | JITTERBUG | Butterfly Video 3995 Goodman says he will be able to | 17 | 11 | 14 | \ai Disney Home Video 903 1989 | 12.99
tailor his service on a regional basis.
. . . ) WINNIE THE POOH: NEW FOUND FRIENDS
N B Ll LT Random House Home Video | 1995 | “Because of our mail-order busi- | 18 | 13| M | Wit Disney Home Video 902 1989 | 1299
ness, we have 30,000 names in our
. . . ' 4 SANTA CLAUS IS COMING TO TOWN
9 | 14 | 5 | SAT-PSAT MATH REVIEW Video Aided Instruction, Inc. | 2995 | data base and they are sorted by |19 [ 1 | 11 | Fimiiy Home Entertainment 27312 1989 | 14.95
ZIP code. We have a good idea of
RAND MCNALLY VIDEOTRIPS: A . ) . HOW THE GRINCH STOLE CHRISTMAS!
10 | 11 | 33 | GUIDE TO BERMUDA BestFilm & Video Corp. | 1935 | each store owner’s potential mar- | 20 | 20| 16 | ycm/ua Home Video M20101 1 1966 | 1495
] ket. I can be specific and helpful.” FROSTY THE SNOWMAN
11| 15] 5§ SAT-PSAT VERBAL REVIEW Video Aided Instruction, Inc. [ 29.95 Although Goodman began his 21 (10| 11 Family Home Entertainment 27311 1989 | 14.95
INTRODUCTION TO . racking efforts with 30 stores in the THE JETSONS MEET THE FLINTSTONES
12| 4 | 3 | WORDPERFECT helideolproressey 199 | tristate area comprising New York, |22 | 2L | 55 | |iiraBarbera Home Video 1119 1987 | 2995
GEORGE BURNS: HIS WIT AND i ] New Jersey, and Connect}cut, he THE LITTLE DRUMMER BOY
131617 wispom VidAmerica 7160 2.9 says that “dozens more are interest- 3|7 Family Home Entertainment 27315 LD LEE
RAND MCNALLY'S VIDEOTRIPS: A ] ] ed. Over 100 different stores got in BEETLEJUICE VOLUME 1
14| 5 | 33| GuIDE TO SAN FRANCISCO Sl RS9 (G 1% | touch with us in just the week after | 24 NEWD | @ rmer Home Video 11940 2| [l
LAURA MCKENZIE'S TRAVEL TIPS-  Republic Pictures Corp. H- CES.” . . NUTS ABOUT CHIP 'N’' DALE
15| 13| 7 | MEXICAN BEACH RESORTS 73526 24 If all goes well with his firm’s ini- | 29 | 2 | 3 | Walt Disney Home Video 447 1989 | 1495

. ITA gold certification for a minimum sale of 125,000 units or a dollar volume of $9 million at retail for
rograms, or of at least 25,000 units or $1 million at suggested retail for
ITA platinum certification for a minimum sale of 250,000 units or a dollar volume
of $18 million at retail for theatrically reieased programs, and of at least, 50,000 units and $2 million at

theatrically released
nontheatrical titles.

5

suggested retail for nontheatrical titles.
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LYONS GROUP CARVES OUT KID-VID NICHE WITH LIVE-ACTION SERIES

{Continued from preceding page)

the buyer and sales rep. No one had
heard of us, we didn’t have a sales
history. We would send the product
and press kit, make phone calls,
spend time with the sales rep, then
Zo back to the buyer and make that
marriage work,” says Leach.

Parker adds, “Key distributors
would say, ‘We won’t pick you up
unless we get an order from this ac-
count.” They gave us a challenge.”

The first video, “The Backyard
Show,” was released in August
1988; the second, “Three Wishes,”
came out in March 1989; and the
third, “A Day At The Beach,” came
out in April 1989. Each has sold
more than 25,000 copies.

Lyons does not do much print ad-
vertising, but is heavily into in-store
promotions, in which a “live” Bar-
ney meets kids and hands out color-
ing sheets. In a Thanksgiving pro-
motion with Flagship Entertain-
ment, Barney videos and materials
were sent to preschools, and the
children were told to collect canned

goods for the homeless and bring
them to their local Flagship stores.
The school that collected the most
won a visit from Barney. In another
promotion, Albertson’s donated arts
and crafts materials, and preschool-
ers made decorations and cards;
then Barney delivered the results to
the children’s wards of four major
hospitals. Afterward, Barney ap-
peared at all 16 Albertson’s loca-
tions in the area.

Currently, Lyons is working with
Blockbuster on a promotion called
The Barney National Talent Search.
Leach explains: “We're going to do
a national PR campaign that will in-
volve TV, radio, parenting maga-
zines, and the top 20 newspaper
markets. We are going to be work-
ing with about 8,000 preschools, and
our Barney fan club, which has
about 3,000 members.” Parents will
be invited to videotape their child
performing or demonstrating a par-
ticular talent. They pick up a Bar-
ney mailer at Blockbuster stores,

then send the tapes to Lyons Group,
which will have an outside agency
screen them. The four winners will
be flown to Texas to be part of a
Barney video, which will be filmed
in June. The promotion starts Feb.
15.

“Somehow the idea is very in-
grained that animation is the only
thing that works with kids,” says
Leach of the series’ appeal. “But
the thing that works with kids when
they are 2 years old is live action.
Kids love to watch other kids.”

Lyons Group plans to expand its
operation this year. Three new Bar-
ney titles are planned for 1990,
Leach says, and Dakin has licensed
Barney with an eye toward market-
ing a plush toy of the dinosaur. In
addition, the partners are talking to
a cable company about possibly
broadcasting the Barney shows.

“We hope to make Barney into a
giant licensed character, nationally
recognized,” says Leach.

]

MORE

MONHHOK

by Earl Paige

BE WHO YOU ARE: It was stated in different ways,
but panelists addressing video retailers during the Vid-
eo Software Dealers Assn.’s recent annual chapter lead-
ership huddle all sought to encourage store operators to
improve on what they are already doing as the greatest
bulwark against challenges and dangers. The gathering,
this year at Las Vegas’ Alexis Park Resort, covered a
myriad of topics (Billboard, Jan. 20, 27). Danny Kopels,
executive VP of Magnum Entertainment, thinks video
specialty store operators fail to realize just how good
their stores are. “Even if you have only 2,000 movies,
you are offering a wider selection of entertainment than
all the movie screens, pay-per-view, pay cable, basic ca-
ble, TV networks, and independent TV networks,” Ko-
pels asserted. “But the way it is, too many of your cus-
tomers have on blinders. They go right to your new-re-
lease sections and if it isn’t there, they turn around and
leave.” Kopels was also disappointed that more retailers
are not surveying customers weekly on what they’re
renting. Asking for a show of hands, only half respond-
ed that they attempt to immediately analyze trends.
“You could rank titles each week based directly on what
people have taken out the door.”

The panelists at the sixth edition of VSDA’s annual
chapter event, in addition to Kopels, were Richard Co-
hen, senior VP, Walt Disney Home Video; distributor
Jim Warburton, president, Baker & Taylor; rackjobber
Paul Pasquarelli, president, Video Channels; Stewart
Snyder, VP sales, IVE; retailers Joe Johnson, GM, Po-
pingo Video, Sioux Falls, S.D.; and Brad Burnside,
president, Adventure Video, Chicago. The moderator
was Herb Fischer, senior VP, MGM/UA Home Video.

Apologizing for using a familiar metaphor, Cohen
said he hoped more retail firms will position themselves
as ‘“‘entertainment stores. You’'ve heard it often
enough—the railroads forgot that they were in the
transportation business” and did not diversify into air
and other forms of passenger travel. “Growth has not
stopped, even if some [retailers] have fallen by the way-
side. We're no way near a mature industry. How high is
up?” Cohen also said retailers “have depended too much
on distributors making decisions.” Much of this comes
from retailers “not having more knowledge about films.”

In a rare public appearance on an industry panel, Pas-
quarelli cautioned store operators that “for the first
time you now share your business” with the sell-

through community. Even though Video Channels cata-
pults stores beyond their core rental business into sell-
through and even prerecorded audio, Pasquarelli stri-
dently urged the VSDA leaders to stay with the basics
and “not try to be something else. Be what you are
known for. Do more than you are doing. Form better re-
lationships with your distributors. Pay more attention to
your customer, that way you will be in on everything
that happens around you.”

In much the same vein of encouraging appreciation of
their role as independents, panelists refuted suggestions
from the audience that large chains enjoy an inordinate
advantage. Warburton said 70% of the business is the
independent retailer: “There are 22,000 of you—that’s a
significant channel. It's a misconception that the large
chains have such an advantage. Every Blockbuster [Vid-
eo] is shipped separately.” Cohen strongly denied that
Disney is bypassing traditional distribution. He said
even though large chains “put a lot of pressure on us,
we don’t sell any of them directly.”

Retailers should not be dismayed by all the consolida-
tion, said Snyder, who insisted the spate of mergers and
buyouts “are a positive. Suppliers will be more viable,
distributors will get better. The consumer, the end user,
will benefit,” said Synder, who stressed new technology
such as laserdisks, and how “we all have to work togeth-
er to merchandise stores across the board, make them a
fun environment—a total home entertainment center.”

NO. REPEAT, NO! With two veteran retailers on the
panel, Fischer and the other suppliers did not have to
wait until questions were invited from the audience as
Fischer went down a rehearsed list of topics. Johnson
said retailers do not like 800 numbers on videos, inviting
consumers to contact suppliers directly. Even though
MGM/UA will now be putting all its A titles on video-
disks, both Johnson and Burnside were underwhelmed.
Johnson is concerned about distribution and Burnside
said, “I'm not sure the manufacturers are ready to go
into it.” Advertisements on videos are still a concern.
Burnside worries the practice will get out of hand and
that “it could aggravate the consumer.” Johnson said,
“the consumer will tolerate [advertising] if it is done
well.” Fischer claimed advertising income aids in pro-
moting the title and said the spot on “The Wizard Of
0z” earned $6 million and was viewed 2.8 times per
household.

SELLTHROUGH STATIC: Most pointed exchanges
between retailers and manufacturers during the panel
revolved around sell-through and were often brief, just
as often cut off by legal counsel as too close to price-
fixing boundaries, and sometimes hilarious. In a query to
Burnside, Fischer was silenced by a loud sound system
squeal. “Next question?” yelled one attendee to raucous

(Continued on page 64)

Au Revoir, High Prices. Louis Malle’s "“Au Revoir Les Enfants” is one of four
foreign films that Orion Home Video will rerelease at a reduced price of $19.98.
The other three are ‘‘Babette’s Feast,”” “‘Jean de Florette,” and “Manon Of The
Spring.” The videos will be available at the lower price on March 29.

TRADE PONDERS NEW VID PRICING PLAN

(Continued from page 49)

explained how only certain titles
qualify for direct-to-sell-through
pricing. Several participants, like
Richard Cohen, senior VP at Dis-
ney, sought to assure VSDA at-
tendees that studios were not
abandoning rental.

Caplan noted that ‘“‘the media
has started to pick this up,” refer-
ring to his push on a special win-
dow. He said he has discussed the
new formula with Paul Culberg,
executive VP at RCA/Columbia
Pictures Home Video, with respect
to ‘‘Look Who’s Talking,” a $100
million-plus box office blockbuster
still in its theatrical run, but ex-
pected to be released to video
shortly. One sticking point, accord-
ing to Caplan, is time span. Cul-
berg could not be reached for com-
ment at press time.

If a title under the plan is held at
the $59.95 price for 60 days, “it’s
felt that's too long, that racks
want it sooner. But I don’t care
what racks want,” says Caplan.

According to Caplan, a title at
$59.95 list “that cost a dealer $41-
$45, depending on how they buy,
can allow the specialty retailer to
absolutely and unequivocably re-
coup their money, and then join in
with the mass merchandiser when
the price is lowered.”

The modified rental-price win-
dow length is the key, says Jim
Salzer, owner of Salzer’s Video of
Ventura, Calif. “Even 45 days is
not long enough—because there
are too many retailers willing to
wait it out until it goes down to
sell-through.”

According to Salzer and others
favoring the change, “Studios are
crying because a number of rental
titles lately have missed the mark
in terms of numbers. This [new
pricing] is a way to maintain the
momentum we’ve enjoyed as an in-
dustry,” with retailers more will-
ing to ““double up” initially if the
price is $59.95.

“In a worst-case scenario, the

retailer should break even after 30
days and start making money,”
says Salzer. ‘‘If a title rents 15
times by then at $2.50, that's
$37.50 plus a projected $9.95 used
sell-off value, or $47.45 earned on
a movie that cost $42,”" the price
generally paid for a $59.95 list ti-
tle.

However, reaction to all the talk
is mixed. Doug Harvey, director of
Jetco, the internal rack wing of
Target, thinks the proposed new
pricing ‘““is unnecessary and com-
plicates an already complicated
business. I wonder if any of us—
the specialty and the mass mer-
chandisers—can keep up with
these various moratoriums? The
studios should get clearer on their
goals. If they want a dual busi-
ness, that’s fine, a sell-through
and a rental business, but don’t
create a different breed.

“l would like to see the video
business develop a little more
along the lines of music. If some-
thing is going to sell 3 million-8
million, then why not release 25%
of it and see how it’s moving out?
Because of the industry’s own pan-
demonium, we’ve created what [
think is an artificial sense of ur-
gency about product. When a cus-
tomer is contemplating a pur-
chase, the demand should not ex-
pire in such a short span of time.
Why do we all have the product the
same day, and start advertising it
the same day?”

Not all video specialty dealers,
by any means, favor the new for-
mula. Roger Gould Jr., owner of
seven-store Valley Shore Video,
Essex, Conn., doubts that smaller
retail firms can ever hope to reap
the benefits of sell-through.
“Many cannot qualify for Video
Channels,” he says, referring to
the pioneer racker of specialty
stores. “‘I’m bitter. I also object to
changing the prices so much. You
can’t believe the negative feed-
back we get from the consumer.”

BILLBOARD FEBRUARY 3, 1990

wwWwW americanradiohistorv com

57


www.americanradiohistory.com

HEE MUSIC VIDEO

TBS Pulls Plug On Metal ‘Power Hits’ Program

B BY MELINDA NEWMAN

NEW YORK—Turner Broadcast-
ing System has canceled its weekly
hard rock/metal show “Power
Hits,” marking the second time in
four months that the channrel has
cut back its music video program-
ming.

The 60-minute show is part of
the Night Tracks Inc. 14-hour
weekly music video/movie pack-
age produced by Lynch/Biller Pro-
ductions. In addition to ‘‘Power
Hits,” the lineup includes ‘“Night
Tracks,”” ““Chartbusters,”” and
“Night Flicks.”

Other changes include the de-
parture of the producer and direc-
tor from the flagship show “Night
Tracks,” the four-hour program
aired Friday and Saturday nights.

Giles Ashford, who has been
producing the shows for the past
three years, steps down Feb. 2
(Billboard, Jan. 27). H.B. Barnum,
former production manager, steps
up as production manager; a new
director has yet to be named.

Ashford and former ““Night
Tracks” director Lou Chagaris will
stay on long enough to develop a
new format for “Chartbusters,”
the 60-minute Saturday night
countdown show, and serve as mu-
sic consultants for other Night
Tracks programming.

The last airing of ‘“Power Hits”
was slated for Jan. 26. “‘It wasn’t
doing well in the ratings,” says
Tommy Lynch, head of Lynch/Bill-
er Prods. “1 was really disappoint-
ed. We'd tried a lot of formats in
that time period and we thought
this one had it, but it's not deliver-
ing the numbers.”

In its stead will be another mov-
ie as part of Night Tracks’ expand-
ed “Night Flicks” show. The time
given to music videos has been
whittled down from 14 to 9 hours
per weekend. Early last fall, two
hours of “Night Tracks’ per night
were removed to introduce movies
under the “Night Flicks’™” banner.
Now, two films will air on Friday
nights and one on Saturdays (Bill-
board, Dec. 23).

Despite the changes, TBS re-
mains committed to music video,
according to Michael Lazzo, pro-
gram executive for children’s and

music programming for TBS. “We
have a lot of faith in music pro-
gramming,” says Lazzo, adding
that no further cutbacks are
planned.

‘We'd tried a lot of
formats in that time
period, but it’s not
delivering numbers’

“From a programming stand-
point it just made better sense to
follow ‘Power Hour’ [a wrestling
show] with a movie,” says Lazzo.
“Wrestling and heavy metal draw
a compatible audience, but the
movie showcase draws far better
numbers. We're putting our ener-
gy into improving ‘Chartbus-
ters.””

As much as half of the videos
that were played on ‘“‘Power Hits”
will be absorbed into the hit-driven
“Night Tracks,” but labels worry
that hard rock/metal acts that
don’t make it into top 40 will lose
valuable exposure and crossover
tunes will get a slower start.

“For example, ‘Kickstart My

Heart’ by Motley Crue is realiya |

hard clip,” says Linda Ingrisano,
director of national video, Elektra
Records. “I still have it on power
rotation on ‘Power Hits,” and once
it starts gaining on CHR it will go
on regular rotation on ‘Night
Tracks,” but now I'm losing that
beginning launch.

‘““And without ‘Power Hits’ |
probably won’t even service ‘Night
Tracks' with clips from Metallica
and Faster Pussycat because if
they’'re not crossing over strongly,
they don’t usually air it,” Ingri-
sano continues.

“Giles was in charge of one of
the first national shows to step out
and not be afraid to program this
product, and he really went to bat
for that music,” says Laurel Syl-
vanus, national director of video
promotion for Warner Bros. “Now
bands like the Bulletboys and Ste-
vie Stevens have lost that expo-
sure base.”

Other label representatives ex-
press concern over the demise of

Video By Video. Bobby Z works on the video for “Lie By Lie,” with director
Paula Greif. The tune is the first single from his self-titled debut on Virgin.

hard rock video shows in general,
such as MTV’s “Hard 30,” as well
as ‘“‘Power Hits.”

“The industry is still releasing
stuff from bands [in this genre.]
Why video outlets are backing
away can’t be a complete response
from the public because they’re
still buying records,” says Steve
Schnur, national director AOR/
video promotion, Chrysalis Rec-
ords. “They can say what they
want about the ratings, but when
you're telling an audience of hard
rock fans there’s going to be an
hour of all heavy metal music you
know they’re going to be there for

that hour. You can’t do that with

other kinds of music.”

“It’s sad that management is
shortsighted, in my opinion, in its
action to cancel ‘Power Hits,” ”’

agrees Michelle Peacock, Capitol
Records’ director of national video
promotion. “This show has been in-
strumental in exposing many of
our artists, like MSG and Great
White, and I'm sorry to see it go.”

Lynch, acknowledging that
some videos will get lost in the
shuffle, says all hope is not lost. “I
believe in that format a lot and am
trying to make that work. We are
supportive of the hard rock
genre.”

Foremost on his mind, however,
is revamping “Chartbusters.” He
says the new version will be on the
air as soon as Ashford and Cha-
garis are ready, but he would like
it to debut no later than the begin-
ning of the summer.

After the show is created, Ash-
ford and Chagaris will have the op-

portunity to continue as its produec-
er and director, Lynch says. But
Ashford says he is considering oth-
er options.

“I’'m sort of looking at two lev-
els. One is the realistic thing—
talking to labels and stuff; the oth-
er is the less realistic level, like go-
ing on the air.”

Ashford expressed his disap-
pointment at the demise of his fa-
vorite show, ‘“Power Hits,” adding
that it was a factor in his decision.
“It just came to a mutual head,”
agrees Lynch. “The thing Giles
wants to do creatively and the
thing he want to do in his life is to
grow. He's made Night Tracks a
very important tool, but it's time
for him to move on and grow in dif-
ferent areas.”

]

TRIE

bj Melinda Newman

MAKE SURE YOU CHECK OUT VH-1’s fifth an-
niversary special in this week’s issue. It's an enter-
taining and informative supplement that shows just
how far the channel has come ... And as to where
it’s going: VH-1 is not renewing “The Whole Enchi-
lada,” the 60-minute weekly talkfest that featured
actors, journalists, and other entertainers discuss-
ing salient yuppie issues in a living room. Carol
Leifer’s ‘‘Leifer Madness’’ is being scaled back from
60 minutes to a half hour. VH-1 hits Nashville Feb.
1-2 to shoot six new episodes of “This Is VH-1 Coun-
try.” Among the hip hosts are Foster & Lloyd,
Marty Stuart. Clint Black and Jason D. Williams.

TAK[N’ IT TO THE STREETS: Simultaneous with
the said Feb. 13 release of the group’s debut album,
A&M is putting out a three-video shortform on Scot-
tish quintet Gun.

Of course, A&M wants to sell the $9.98 video,
which also includes live footage, but that goal is sec-
ondary to exposing the band through good place-
ment of the video. “We're looking for support from
retail,”” says the label’s director of video sales and
marketing, Steve Macon. “‘So we’ve come up with
some incentives to encourage them to back the proj-
ect, including a four-piece, prepack self-shipper that
opens to a counter display piece.

“The main priority is to get the video in front of
people’s faces. That’s it,” he continues. “Everyone
would have to agree that someone is going to buy
the record first; the video is an incremental sale. But
if we get the prepack positioned properly people will
see it and ask a clerk about it ... start a conversa-
tion about the band.”

Macon cautions that this is not a strategy the la-
bel plans to employ behind every new act. Because
. Gun is on A&M worldwide and the record has al-
ready been released in Europe, the music videos and
concert footage were already available. ““This is still
a new idea and we've committed to invest X amount
of dollars to it,” Macon says. “It’s really just anoth-
er marketing tool.”

TV TUNES: There certainly were not any major
surprises at the American Music Awards, but we
thought it was really kind of cool of The New Kids
On The Block to thank their screaming fans and
then tell the industryites who booed as they won
that they didn’t really care if they didn’t like their
music. Best line of the night undeniably went to

tions for a musical. The black-and-white clip evokes

Sam Kinison, who praised Dick Clark for having
the courage to let another comedian appear on a mu-
sic awards program—an obvious reference to the
Andrew Dice Clay/MTV video awards fiasco last
September. Of course, we imagine it will be a cold
day in hell before Dick lets anyone from Guns N’
Roses near a podium again after Slash repeatedly
used two of those seven words you’re not allowed to
say on television.

HECOMMENDED READING: Speaking of MTYV,
the music channel is profiled in the current issue of
Rolling Stone (with Paul McCartney on the cover).
Written by Michael Goldberg, the piece gives an ac-
curate look at the network’s attitude plus a peek
into that sacred inner sanctum—the weekly acquisi-
tions meeting. Word is the MTV music honchos are
pretty happy with the piece. However, they did want
it known that the Warrant clip, “Big Talk,” which
was panned in the story, was not added despite
clearing the standards department.

WE DON'T NORMALLY HERALD individual clips
here, but one came across our VCR lately that really
deserves it. Phil Collins’ “I Wish It Would Rain
Down” is an 8'/,-minute minimovie that is as charm-
ing as it is creative. Collins, appearing as Bill Col-
lins, daydreams about becoming a star as he audi-

memories of Woody Allen’s “Zelig” and Steve Mar-
tin’s “Pennies From Heaven,” both of which placed |
the actors in scenes from classic movies and photo-
graphs. The best part is Collins’ self-deprecating
wit, which permeates the whole sequence. I'd imag-
ine a lot of outlets won’t play the entire version all
the time, but it really is swell. Kudos to director Jim
Yukich and producer Paul Flattery of FYI, who
shot the clip for Atlantic. Two other clips that we
were a little late in viewing, but definitely tickled us
when we saw them, were 3rd Bass’ ‘Gas Face” (Def
Jam) and Loudon Wainwright 11I’s “This Song
Don’t Have A Video” (SilverTone/RCA).

FREEZE FRAME: In Video Track Jan. 20, we noted
the new Shawn Colvin clip, “Steady On,” produced
by Midnight Films. Also working on the Columbia
clip was New York production company Flashframe
Films. Making his directorial debut for Flashframe
was Richard Litvin, a former New York Univ. Film
School professor. Also involved were Paul Hola-
han, director of photography; Giuliana Schnitzler,
producer, and Len Epand, executive producer.

SOMEWHERE OUT THERE: While former BET
music programmer Jeff Newman continues to seek
video opportunities with a label or other outlets,
he’s keeping busy as a weekend DJ on D.C.’s WKYS
and is producing “Top 30 USA,” an urban count-
down show for Sheridan Broadcasting. He can be
reached at 703-461-0545.

58

www americanradiohistorv com

BILLBOARD FEBRUARY 3, 1990


www.americanradiohistory.com

AS OF FEBRUARY 3, 1990

Billooard. THE

LIP LIST.

A SAMPLING OF PLAYLISTS AT
NATIONAL VIDEO MUSIC QUTLETS.

Lists do not include videos in
recurrent or oidies rotation.

RUSIC TELEVISION®

Continuous programming
1775 Broadway, New York, NY 10019

VHi

VIDEC HITS ONE™

Continuous programming
1775 Broadway, New York, NY 10019

ADDS

ADDS

Black Entertainment Television

14 hours daily
1899 9th St. NE, Washington, DC 20018

MUSIC VIDEO I

VIDEO TRACK

The Alarm, Love Don't Come Easy
The Cult, Sweet Soul Sister

Peter Frampton, More Ways Than One
Havana BJack, Lone Wolf

Kiss, Forever

Rolling Stones, Aimost Hear You Sigh
Janet Jackson, Escapade
Whitesnake, The Deeper The Love

Everything But The Girl, Driving

David Byrne, Dirty Old Town

Blue Nile, Downtown Lights

Tim Finn, Not Even Close

Opal, Empty Box

Phil Collins, | Wish it Would Rain Down
Billy Joel, | Go To Extremes

Smokey Robinson, Everything You Touch

ADDS

David Peaston, We're All In This Together
Tracy Chapman, Born To Fight

Troop, Spread My Wings

The Jets, Somebody To Love Me

Miriam Makeba, Welela

Sadao Watanabe, Any Other Foo!

HEAVY

BUZZ BIN

FIVE STAR VIDEO

Depeche Mode, Personal Jesus
The Jesus & Mary Chain, Head On
Psychedelic Furs, House

HEAVY

Tracy Chapman, Born To Fight
Shawn Colvin, Steady On

Nanci Griffith, | Don't Want To Talk
Michael Penn, No Myth

Bonnie Raitt, Have A Heart

Soul tl Soul, Jazzie's Groove
Quincy Jones, I'll Be Good To You
Babyface, Tender Lover

Club Nouveau, No Friend Of Mine
The Calloways, | Wanna Be Rich
Entouch, All Nite

MEDIUM

Paula Abdul, Opposites Attract
Aerosmith, Janie's Got A Gun

B-52's, Roam

Edie Brickell & New Bohemians, A Hard Rains A-
Gonna Fall

L.ou Gramm, Just Between You And Me
Motley Crue, Kickstart My Heart
Michael Penn, No Myth

Tom Petty, Free Fallin'

Skid Row, | Remember You

Rod Stewart, Downtown Train

Tesla, Love Song

ARTIST DEVELOPMENT

ACTIVE

Edie Brickeil & New Bohemians, A Hard Rains A-

Gonna Fall

Julee Cruise, Rockin' Back Inside My Heart
Sara Hickman, Simply

Peter Himmelman, 245 Days

Indigo Girls, Get It Together

Vonda Shepard, Don’t Cry llene

Soul Il Soul, Jazzie's Groove

Judson Spence, Drift Away

The Subdudes, Any Cure

Babytace, Tender Lover

Bad English, Price Of Love

Tracy Chapman, Born To Fight

Jane Child, Don't Want To Fall in Love
Alice Cooper, House Of Fire

Bob Dylan, Political World

The Front, Fire

The Grateful Dead, Just A Little Light
Great White, House Of Broken Love
Lenny Kravitz, Let Love Rule

Alannah Myles, Black Velvet

Nuclear Valdez, Summer

Roxette, Dangerous

Michelle Shocked, On The Greener Side
Stevie Ray Vaughan, The House Is Rockin'
Warrant, Sometimes She Cries

Jody Watley, Everything

THE
all
NEW

GUIDE

Five 1/2-hour shows weekly
1000 Laurel Dak, Voorhees, NJ 08043

ECORD

Paula Abdul, Opposites Attract
The Good Girls, Your Sweetness
By Ali Means, Let's Get'it On
Cheryl Lynn, Whatever It Takes
The 0'Jays, Serious Hold On Me
Full Force, Friends Before Lovers
The Gap Band, All My Love

Ruby Turner, it's Gonna Be Alright
Pieces Of A Oream, What Can | Do
Janet Jackson, Rhythm Nation
Regina Belle, Make It Like It Was
Prince, Scandalous

Tyler Collins, Whatcha Gonna Do
Chris Williams, Promises, Promises
After 7, D&n't Cha Think

Sybil, Walk On By

Kenny G, Going Home

Maze, Silky Soul

Seduction, Two To Make It Right
Jeff Redd, | Found Lovin’

Branford Marsalis, Makin’ Whoopee

CURRENT

MEDIUM

Animal Logic, There's A Spy (in The House Of Love)
Enuff Z'nuff, Fly High Michelie

Peter Himmelman, 245 Days

Quincy Jones, I'll Be Good To You

L.A. Guns, Never Enough

Ziggy Marley & The Melody Makers, One Bright Day
McAuley Schenker Group, Anytime

lggy Pop, Living On The Edge Of The Night

Rush, Show Don't Tell

Joe Satriani, Big Bad Moon

Scorpions, | Can't Explain

BREAKOUTS

Diving For Pearls, Gimme Your Good Lovin’
Faith No More, Epic

Ace Frehley, Do Ya

Giant, Innocent Days

Junkyard, Simple Man

Tears For Fears, Woman In Chains

Thompson Twins, Bombers In The Sky
B-52's, Roam

Psychedelic Furs, House

The Cult, Sweet Soul Sister

Warrant, Sometimes She Cries
Soundgarden, Loud Love

Faith No More, Epic

Nitro, Long Way From Home

Stevie Ray Vaughan, The House Is Rockin'
John Lee Hooker, The Healer

Jeff Healey Band, That's What They Say
Molly Hatchet, | Can't Be Watching You
Patti LaBelle, Yo Mister

Quincy Jones, I'll Be Good To You

D'Atra Hicks, You Make Me Want To Give You Up
Paula Abdul, Opposites Attract

Biz Markie, Just A Friend

3rd Bass, Gas Face

Heavy D. And The Boyz, Gyriz, They Love Me
Roxanne Shante, Live On Stage

Tina Turner, Steamy Windows

Madonna, Oh Father

10 hours daily
1000 Louisiana Ave., Houston, TX 77002

ADDS

Gun, Better Days

The U-Krew, If U Were Mine

The Alarm, Love Don't Come Easy
Kevin Paige, Anything | Want

POWER

€ITNN

The Nashville Network

13 Hours Weekly
2806 Opryland Dr., Nashville, TN 37214

AN
A 7O
N

ATz
AN}

10 hours weekly
6311 Romaine St., Los Angeles, CA 90038

Rod Stewart, Downtown Train

Seduction, Two To Make It Right

Lou Gramm, Just Between You And Me

Paula Abdul, Opposites Attract

Cover Girls, We Can't Go Wrong

Skid Row, | Remember You

Warrant, Sometimes She Cries

New Kids On The Block, This One's For The Children
Babyface, Tender Lover

Expose, Tell Me Why

Roxette, Dangerous

Janet Jackson, Escapade

Quincy Jones, I'll Be Good To You

Michael Bolton, How Am | Supposed To Live. . .
Madonna, Oh Father

LOS ANGELES

ILIMELIGHT PRODUCTIONS is
behind two promotional videos for
the blockbuster film ““Born On The
Fourth Of July,” starring Tom
Cruise. Alek Keshishian directed
John Williams’ ‘““Theme From
Born On The Fourth Of July,” in-
tercutting clips of the film with
shots of Williams and his orches-
tra. Keshishian also shot the Edie
Brickell & New Bohemians’ ver-
sion of Bob Dylan’s ‘“A Hard
Rain’s A’Gonna Fall,”” a folk tune
that Brickell performs during a
scene in the movie. Mike Bodnare-
zuk produced both clips.

Carnie Wilson and Chynna
Phillips, the progeny of Beach
Boy Brian Wilson and the Mamas
& the Papas’ John Phillips, re-
spectively, have formed their own
second-generation act, appropri-
ately called Wilson/Phillips. Ju-
lien Temple directed ‘“Hold On”’
and ‘“Release Me,” two clips from
the band’s eponymous SBK debut.
Joe Walsh lends some licks to
“Hold On.”

Epic Records’ Above The Law
paid a visit to the Lincoln Heights
jail to lens “Murder Rap,” a new
Fragile Films video directed and
edited by Kenneth Doty. Rupert
Wainwright co-directed and exec-
utive-produced. Terance Power
produced and James Chressanthis
directed photography.

NEW YORK

VAN MORRISON IS THE subject
of a new Picture Vision longform
video, reeled in New York’s histor-
ic Beacon Theatre. Jon Small di-
rected and produced the concert
video of Morrison’s sole U.S. ap-
pearance during a recent tour sup-
porting his Mercury album ‘““Ava-
lon Sunset.” The special includes
footage of Morrison performing

such classic hits as “Moondance,”
“Caravan,” and ‘“‘Gloria.”” Mose
Allison and John Lee Hooker
made special guest appearances.
Crescenzo Notarile directed pho-
tography and Steven Saporta ex-
ecutive-produced.

Propaganda Films’ Paul Rach-
man directed ‘“Bang Bang,” the
new Danger Danger video from
the act’s self-titled Imagine Rec-
ords album. Tima Surmelioglu
produced.

Fifth Angel and a team from
Flash Frame used a 19th century
temple in a derelict section of the
Lower East Side to set the mood
for the band’s debut video, “Time
Will Tell."” Steven Goldmann di-
rected the concept clip for Epic
Records and Giuliana Schnitzler
produced. Paul Holahan directed
photography, with art direction by
K.J.B. Kiely.

OTHER CITIES

THE CREW AT MGMM INC. has
been busy shooting U.K.-based
videos recently, including Basia’s
“Baby, You’re Mine,” directed and
produced by Nick Morris and
Mike Wells, respectively; Tanita
Tikaram’s “We Almost Got It To-
gether,” directed and produced by
Declan Lowney and Jenny Bar-
rett; and a Julia Fordham long-
form and interview video directed
by Lowney and produced by Steve
Adams.

Heavy D & the Boyz invaded
Miami to lens “Gyrlz, They Love
Me’ with a team from Atlantis
Productions. Pamela Gibson pro-
duced the clip with director Ro-
lando Hudson.

The Kentucky Headhunters
used the Monroe County High
School band room in Tompkins-
ville, Ky., as the backdrop for their
new video, ““Dumas Walker.”’
Scene Three’s John Lloyd Miller
lensed the Mercury Records clip
with producer Marc W. Ball.

NEW VIDEOGLIPS

ADDS

CURRENT

Keith Whitley, It Ain't Nothin'

Paul Overstreet, Seein’ My Father In Me
Ricky Van Sheiton, Statue Of A Fool

Jann Browne, Telt Me Why

Wild Rose, Go Down Swingin'

Restless Heart, Fast Movin' Train

Oak Ridge Boys, No Matter How High

Jo-El Sonnier, If Your Heart Should Ever Roll This Way
Vern Gosdin, That Just About Does It
Baillie And The Boys, | Can't Turn The Tide
Willie Netson, There You Are

Rodney Crowell, Many A Long & Lonesome Highway
Kathy Mattea, Where've You Been

Exile, Keep It In The Middle Of The Road
Eddie Rabbit, On Second Thought

Patty Loveless, Chains

Alan Jackson, Here In The Real World
Charley Pride, Amy's Eyes

Lorrie Morgan, Out Of Your Shoes

Ronnie Milsap, A Woman In Love

Dolly Parton, He's Alive

Paul Overstreet, All The Fun

Janet Jackson, Escapade

Judson Spence, Drift Away

Havana Black, Lone Wolf
Psychedelic Furs, House

3rd Bass, Gas Face

Tracy Chapman, Born To Fight

Tim Karr, Rubbin’ Me The Right Way
The U-Krew, If U Were Mine

Melissa Etheridge, Let Me Go
Stevie Salas Colorcode, The Harder They Come
Sybil, Walk On By

Erasure, Blue Savannah

T

£ ountry Wuste Telonision

Continuous programming
704 18th Ave. South, Nashville, TN 37203

HEAVY

HEAVY

Seduction, Two To Make It Right

Lou Gramm, Just Between You And Me

Skid Row, | Remember You

Michael Bolton, How Am | Supposed To Live.
Aerosmith, Janie's Got A Gun

Tom Petty, Free Fallin'

Jody Watley, Everything

Technotronic Featuring Felly, Pump Up The Jam
Paula Abdul, Oppgsites Attract

Rod Stewart, Downtown Train

Babyface, Tender Lover

Michael Damian, Was it Nothing At All
Expose, Tell Me Why

Travis Tritt, Country Club

Kentucky Headhunters, Walk Softly On This Heart. . .
Ricky Van Shelton, Statue Of A Fool

Rodney Crowell, Many A Long & Lonesome Highway
Kathy Mattea, Where've You Been

Dolly Parton, He's Alive

Willie Nelson, There You Are

James House, Hard Times For An Honest Man

Nitty Gritty Dirt Band, When It's Gone

Jo-El Sonnier, If Your Heart Should Ever Roll This Way
Charlie Daniels, Simple Man

Baillie And The Boys, | Can't Turn The Tide

Shane Barmby, A Rainbow Of Our Own

Keith Whitley, it Ain't Nothin’

Eddie Rabbit, On Second Thought

Exile, Keep It In The Middle Of The Road

Patty Loveless, Chains

Oak Ridge Boys, No Matter How High

Restless Heart, Fast Movin' Train

Charley Pride, Amy's Eyes

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title,
album (where applicable), label,
producer/production house, and
director. Please send informa-
tion to Billboard, New Video-
clips, Suite 700, 9107 Wilshire
Blvd., Beverly Hills, Calif. 90210.

TAYLOR DAYNE

I'll Be Your Shelter
Can't Fight Fate/Arista
Arit McGarry/Propaganda
Dominic Sena

DEL FUEGOS

Break Away

Smoking in The Fields/RCA

Elizabeth Bailey/Paula Greit Productions
Paula Greif

LOU GRAMM

True Biue Love
Long Hard Look/Atlantic
M-Ocean Pictures
Howard Greenhaigh

GRANDMASTER SLICE & IZZY CHILL
Shall We Dance

Shail We Dance/Creative Funk

Lionel C. Martin. Cheryl McCloud/Classic Concept
Ralph McDaniels

MOLLY HATCHET

Can't Be Watchin’ You

Lightning Strikes Twice/Capitol
Gene Wagner/Vivid Productions
Marc Bienstock

MIKI HOWARD

Love Under New Management
Miki Howard/Atlantic

Alex Abramowicz/MGMM Inc

Mark Romanek

RICHARD MARX

Too Late To Say Goodbye
Repeat Ottender/EMI

Paul flattery. irene Crinta/FY!

Jim Yukich

DAVID PEASTON
We’'re All In This Together

Introducing . . . David Peaston/Getten
Steven Brierly/The A&R Group Inc.
Dee Trattmann

SHAKING FAMILY
Tick Tock

Dreaming In Detail/Elektra
Anita Wetterstedt, Sharon Oreck/O Pictures
Bill Pope

SLAUGHTER

Up All Night

Stick it To Ya/Chrysalis
Larry Shapiro/The Foundry
Michael Bay

JUDSON SPENCE
Drift Away

The Wonder Years—Soundtrack/Atlantic
Bryan Johnson/The Fitm Syndicate
Cindy Keefer
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Artisan To Host All-Digital Gonsole

CMS Studio Gets Custom Equipment

M BY SUSAN NUNZIATA

LLOS ANGELES—Artisan Sound,
a recording studio and mastering
louse in Hollywood, will be home
to one of the first digital recording
consoles in the U.S,

The studio was purchased in
January by CMS Digital, a com-
pact disk prep station and digital
squipment rental house in Pasade-
na, Calif. In conjunction with an
unnamed manufacturer, CMS has
designed a custom all-digital con-
sole, which is due to be installed in
the Artisan facility in autumn.

A digital console will permit ma-
terial to be input and processed en-
tirely in the digital domain, allow-
ing for a much cleaner signal path.
“In an analog console, any time
you pass from one point to anoth-
er, you create distortion,” explains
Gene Shiveley, VP and co-founder
of CMS. “Digital allows you to go
from the microphone to the CD
without any added distortion. You
have a very clean signal path, bet-
ter signal to noise, and better dy-
namic range.”

In the future, the CMS console
will also be made available for sale
to other facilities, notes Shiveley,
who owns the facility along with
John “Bronco’” Cadenhead.

“Our plan is to make Artisan the
first full digital recording studio in
Los Angeles,”” says Shiveley.
“We're not going to compete with
other studios. This is not going to
be a regular recording studio. We
want to turn it into the most hi-
tech facility in L.A.”

At the Artisan site, CMS plans
to create a complex dedicated to
digital audio production for music,
film, and video. The studio will be
completely rewired with a fiber op-
tic system. The owners are investi-
gating several methods, including
the Wadia digital fiber optic sys-
tem currently in place at Master-
fonics, Nashville. “We plan on de-
signing the complex to be the first
optical disk recording studio in
L.A.,” says Shiveley.

Although expansion plans have
not been finalized, Shiveley and
Cadenhead predict that by year’s
end CMS/Artisan will incorporate
all of CMS’ current rooms. The
equipment rental business will be
headquartered in the CMS facility
in Pasadena. '

Artisan, a recording studio and
mastering house, serves as home
base for independent mastering
engineer Greg Fulginiti, who has
mastered several of this year’s
Grammy nominees. Fulginiti will
remain with the facility, which
CMS will augment with a Yamaha
CD reference system and other
gear for its mastering room, new
digital multitrack recorders for its
studio, and additional outboard
gear and microphones.

CMS Digital’s CD prep facility,
which opened in 1982, was one of
the first of its kind in the U.S. Its
rental division has been in busi-
ness approximately eight to 10
years. Housed in a former Santa
Fe railroad station that is more
than a century old, CMS was once
the site of Casablanca Fans, a com-

pany that sold specialty and an-
tique fans.

Purchased in 1982 by Shiveley
and Cadenhead, CMS is an antique-
packed tribute to the past that
serves as an unusual foothold for
the future. Tape is stored in an air-
tight antique ice-ecream parlor bar,
accessories and parts are kept in
an old multidrawer cash register,
and clocks gong and fans whir in
the same room through which
Sony 3348 digital multitrack re-
corders and other hi-tech gear
pass on the way to rental clients.

The CD premastering room fea-
tures JVC 900 Series and Sony
1100 digital audio editors, as well
as Tannoy monitors, and is able to
handle any format. Since the facili-
ty is an historical landmark, the
rooms could not be dramatically al-
tered for acoustics; therefore, no

equalization is done in the editing
room

The CD mastering room fea-
tures the Yamaha PDS CD refer-
ence machine, JVC digital audio
processor, Sony editor, a custom
Yamaha DMP7D console, and Ya-
maha DEQ7 digital equalizer. In
addition, the facility has a room
that specializes in digital audio
post work for videodisks, projects
handled mostly by mastering engi-
neer Robert Vosgien.

CMS was a pioneer in the early
days of CD production. Both Shive-
ley and Cadenhead have engineer-
ing backgrounds and, in 1982, in-
vested in digital two-track record-
ers. They began renting the gear
to colleagues and continued pur-
chasing new equipment. In 1983
they purchased their first master-

(Continued on next page)

D’Arby Forest. Bruce Forest, above, produced singles remixes of Terence
Trent D’Arby at Sarm West, London, using the Soundstation I from Digital Audio
Research. Forest and engineer Tim Martin rented the system from Audio FX.
(Photo: George Bodner)

AUDIO TRACK

cOMFORTABLY NESTLED in the
heart of Music Row, Nashville, Digi-
tal Recorders has been one of the

city’s most popular recording facili-.

ties since opening its doors in 1986.

Studio ownership is old hat for
owner Norbert Putnam, who had a
hand in the late but well-remembered
Quadraphonic and the still-rolling
Bennett House in Franklin, Tenn.

Digital Recorders makes both ana-
log and digital available to its clients
and is consistently updating its array
of recording gear. It has evolved
from a one-room operation to the cur-
rent four-room complex housed at 49
Music Square West.

The facility draws artists and pro-
ducers from many genres, including
pop, country, black, blues, gospel,
and rock. Kenny Rogers tracked his
next Warner Bros. project in studio
A. Dolly Parton joined him during
his visit to work out arrangements on
a duet slated for Rogers’ next album.
Jim Ed Norman produced the ses-
sions with Eric Prestidge at the
board. John Kunz assisted. In Studio
B, Brenda Lee worked on sound-
track cuts slated for an upcoming
Dick Tracy movie. Andy Paley pro-
duced the project for Warner Bros.,
with John Hurley at the board. Lee
also cut two Nashville promos with
engineer Hurley. g

Studio A houses a Neve VR Series
console, and Studio B offers a Neve
VR 48-input with Flying Fader Auto-
mation. Studio C, which has served as
Digital’s overdub room, is currently
undergoing a facelift, expected to be
completed this spring. Studio D fea-
tures a Solid State Logic G-Series
console with total recall.

Producer Barry Beckett worked
on overdubs with Lorrie Morgan in

~ Studio A for her next BMG/RCA al-

bum. Scott Hendricks was at the
desk, assisted by Hurley. T. Graham
Brown completed mixes for his next
Capitol album in Studio D. Beckett
produced with Justin Niebank engi-
neering. Jeff Giedt assisted.

Take 6 cut voeal tracks for a
Warner Bros. project. Norman pro-
duced along with band member Merv
Warren. Don Cobb engineered, as-
sisted by Kunz.

Producer Kyle Lehning (Randy
Travis) tracked with Capitol artist
Cheryl Wheeler in Studio A. Tom
Knox engineered; Kunz assisted.
Johnny Van-Zandt was also in Stu-
dio A, recording rock tracks for At-
lantic Records. Robert White John-
son and Brian Foraker produced.
Foraker engineered.

House tape machines include a
Mitsubishi X880 and X850, a Sony
3348 and two 3324s, two Otari MTR
90 111s, two Sony PCM 2500 Pro
DAT recorders, and a Studer A80
1/4-inch analog machine. Dolby SR is
also available.

NEW YORK

PRODUCER ROBBY MERKIN
(musical director for “The Little Mer-
maid”) was in Crystal Sound over-
dubbing and mixing projects by New
Life Crisis and Terry Mike Jeffrey.
Johnny Byrne and Adrea assisted.
Larry Buksbaum engineered.

Multi-Sound Studios recently han-
dled tracking on the new Reporter al-
bum for Nitro Records. The project,
titled “There’s Only Two Kinds Of
Music: Rock & Roll,” was produced
by Dave Weiner. Carol-Lynn Spin-
nato engineered.

Douglas A Yeager Productions
had Cliff Eberhardt in Power Sta-
tion working with producer Peter
Gallway on an album project.

Art Linowitz produced radio and
television spots for Michael Penn
and D.J. Jazzy Jeff & the Fresh
Prince at Pyramid. Matt Wells engi-
neered, assisted by Joe Warda.

KRS-One was in Power Play
working on harmony tracks for his
upcoming Virgin debut. Dwayne Su-
mal engineered with Michael Nuce-
dar assisting. Sidney Mills produced
Warner Bros. act Unity II. Sumal en-
gineered with Everett Ramos assist-
ing. Kid Flash was in with producer
Eric B. to work on an upcoming Ta-
bu/CBS album. Anton Pukshansky
engineered with Joseph “Pal Joey”
Longo assisting.

Mixer John Alberts added his ex-
pertise to Broadway Video Enter-
tainment’s ‘“Michelob Presents
Night Music”’ at Howard M.
Schwartz Recording Inc. Alberts,
who has created the postproduction

audio mix for the syndicated pro-
gram since its inception, mixed the
live-to-tape show using Schwartz’s
Sony PCM 3348 and two Sony 3324
multitrack digital recorders. Broad-
way Video’s technical producer Sta-
cey Foster and program music mixer
Joe Ferla also worked on the project.

Island composer/guitarist Marc
Ribot stopped in Sound On Sound to
work on mixes for his upcoming al-
bum. Hugo Dywer engineered, as-
sisted by Peter Beckerman. French
jazz label Owl Records had pianist
Paul Bley in working on his new al-
bum. Jean-Jacques Pussiau pro-
duced the project, which features
saxophonist Jimmy Giuffre and
bassists Gary Peacock and Steve
Swallow. David Baker engineered
with Bryce Goggin assisting.

LOS ANGELES

AIRE L.A. HAD THE WHISPERS

in Studio B, tracking a new album
project. David Koenig was at the
board, assisted by Anthony Jeffries.
Chuckii Booker produced Layla
Hathaway for her Virgin debut. Jef-
fries engineered, assisted by Mike
Scotella. Bernadette Cooper mixed
her new album for MCA. Craig Bur-
bidge engineered, Scotella assisted.

The Pointer Sisters recorded
tracks and vocals on four songs for
an upcoming Motown album at
Scream. Levi Seacer, of Prince’s
band, produced and Craig Doubet en-
gineered. Virgin act the Origin com-
pleted mixes on its debut, produced
by Paul McKenna and David Ker-
shenbaum. McKenna mixed. WEA
artist Luis Miguel mixed his 12-inch
single, “Esa Nifa,” on the Mitsubi-
shi digital recorder. McKenna and
Randy Badazz mixed and edited.

Matt Dike of Delicious Vinyl and
David Bianco worked on the 12-inch
dance remix of “The Other Side” by
Aerosmith. The Geffen project was
mixed at Larrabee.

Steve Perry was in at Skip Sayler
mixing his second solo album for
CBS Records. Perry produced with
Randy Goodrum and Chris Lord-
Alge at the board. Chris Puram as-
sisted. Warner artist Jude Cole was
in mixing his latest album with pro-
ducer David Tyson. Lord-Alge engi-

neered with Puram assisting. Poly-
Gram act Lava Hay was in tracking
on an upcoming album project. Steve
Berlin produced with Bob Shafer at
the console. Joe Shay assisted.

NASHVILLE

DARRELL BLEDSOW OF Silver
Burdett & Ginn was in Westpark
Sound recording vocals for an educa-
tional series with Janet McMahan-
Wilson. Ted Wilson engineered.
Tom Reeves produced tracks on an
independent gospel project for Jerry
Turner. Dan Rudin engineered.
David Lynn Jones was in the Mu-
sic Mill mixing tracks with producer
Ritchie Albright for PolyGram. Joe
Scaife and Mike McCarthy engi-
neered. William Lee Golden worked
on vocals for PolyGram with produc-
er Ron Chancey. Jim Cotton and
Paul Goldberg engineered. Rich
Grissom was in doing vocals with
producers Scaife and Cotton. The Po-
lyGram project was engineered by
Scaife, Cotton, and McCarthy.

OTHERS

THE NEW KIDS ON THE BLOCK
stopped in Musiplex in Atlanta to
track vocals on the “Smokey Robin-
son Medley” for the Grammy Living
Legend Tribute. Maurice Starr pro-
duced with Sidney Burton engineer-
ing. John Poe was in working on an
independent project with engineer
George Pappas. Dale Abbott assist-
ed. Bas Clas tracked material for an
album project. Pappas engineered
the group’s self-produced tracks, as-
sisted by Abbott.

Omega Recording, Rockville, Md.,
recently had chief engineer Billy
Brady in working on tracks, featur-
ing Nell Carter, to be aired on CBS
television for Ringling Brothers Cir-
cus. Brady used Omega’s Solid State
Logic 4048 console and video inter-
lock system. He also recorded and
mixed a national spot for Toyota
with producer Paul Christianson.

All material for the Audio Track
column should be sent to Debbie
Holley, Billboard, Fifth Floor, 49
Music Square W, Nashville, Tenn.
37203,
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New Services,
Gear, Layout
Bow At NAMM

ness announcements.

June 16-18.

quisition agreement whereby all
manufactured by Gibson in North
Hollywood. Oberheim, founded in
1970, will continue to ship its Ma-
and will be introducing additional

nice to be a division of a musical

beefing up our engineering staff,
adding manufacturing staff, and

Oberheim has been making.”

for the acquisition of DOD/Digi-

are still being finalized.

musical instrument market. In-
cluded was a range of wired dy-

wireless UHF and VHF mikes.
Wireless mikes were also intro-

ers.
Shown at right are some prod-
uct highlights from the show

floor.
SUSAN NUNZIATA

The National Assn. of Music
Merchants Winter Market at the
Anaheim Convention Center
served as the site for a variety of
product introductions and busi-

NAMM conducted a survey of
150 of its members and 50 non-
member retailers, which resulted
in some changes for its summer
Expo. A redesign of floor plans
will create 10-foot aisles that
match the Anaheim layout and
add a new row of space at the Mc-
Cormick convention center in Chi-
cago. In addition, available space
will be redesigned for greater ef-
ficiency. The expo is slated for

Gibson Guitars and ECC De-
velopment, parent company of
Oberheim, are finalizing an ac-

Oberheim-brand products will be

trix 12 and Expander products
products before year's end. “It’s
instrument company again,”’ says

Oberheim GM Jim Letts. “We're
back with a vengeance. We're

we’ll be working on product
that's very different from what

Harman International has
reached an agreement in principle

tech. Details of the agreement
In other news, Sony’s Pro Au-
dio Division exhibited at its sec-

ond NAMM show and announced
new product lines targeted to the

namic and condenser mikes, and

duced by Electro-Voice, Shure
Bros., and Samson, among oth-

Panasonic presented a line of DAT
recorders, including the SV-255
portable unit. It includes new mike
preamps designed to offer. low
distortion, high stability, and a low
signal-to-noise ratio. It also offers a
new dual-channel mono recording
mode. It incorporates MASH A/D
converters and 64-times
oversampling. The company also
presented a line of DAT accessories.
Contact: 714-373-7277.

The S3 rhythm workstation from Korg
is designed to be a complete rhythm
workstation, providing a 16-bit PCM
sound source allowing the same type
of editing found on a synthesizer. The
unit is also equipped with SMPTE
functions, designed to make an
additiona! synchronizer unnecessary
when syncing to time codes used in
multitrack tape recording and video.
The unit is slated for April release.
Contact: 516-333-9100.

Yamaha's pro audio division exhibited
its DMR8 digital multitrack
mixer/recorder. It is an eight-track 20-
bit digital recorder, 24-bit digital mixer,
timecode/locator, and automated
mixing system integrated in one unit.
All operations are performed with
digital data, without passing the signal
through A/D or D/A conversion. It is
scheduled to be available this
summer. Contact: 714-522-9011.

NEW

Soundcraft presented its Delta 200
console to a NAMM audience for the
first time. Its new structure features
individual group modules and a
separate master section. The unit is
available in four frame sizes or as an
eight-channel rackmount, and has a
total of six auxiliary sends. Also on
display was the company’s 3200
console, designed in conjunction with
consultants Robert Weaver. Contact:
818-893-8411.

The 1622 mixer from Alesis has
begun shipping. Presented at NAMM,
the 16-channel mixer uses the
company’s monolithic surface
technology. It is a two-buss unit with
six sends and eight returns. It has a
suggested list price of $799 and is
geared toward four-to-eight-track
recording and electronic music
systems. Contact: 213-467-8000.

CMS’S ARTISAN STUDIO BOWS DIGITAL CONSOLE

(Continued from preceding page)

ing system and began handling CD
orders for classical and jazz labels,
working with Japanese CD produc-
tion plants on the best methods for
CD mastering.

In 1984 a test CD was made for
CMS by a videodisk plant in Ana-
heim, Calif. The disk was manufac-
tured on a video-based system, but
within months the plant, which lat-
er became Disctronics, began CD
production.

In 1986 the partners launched a
CD-only label and began servicing
other labels that were not yet fa-
miliar with CD production. “We
could record, master, get them
into the plants, handle the printed
material,”’ says Shiveley. ““We
were able to offer services based
on our early experience that
helped everything out.”

The CMS label features David
Benoit, Freddy Hubbard, and a

number of jazz, fusion, and classi-
cal artists. The facility also re-
cords live performances, including
the Santa Fe folk festival, the Nice
Jazz Fest in France, and the New-
port Jazz Festival, which it has
been recording for seven years.
“We record digitally and playback
to video,”’ says Shiveley. ‘This
year we're also going to be record-
ing digital video at the Newport
Jazz show.”

A Billboavd Exclusive ...

ITA Celebrates Its
20th Anniversary!

Billboard is proud to be the exclusive
media source for | T A’s 20th

anniversary. In addition to extensive
coverage on the International Tape
Association’s agenda for the ‘90s,
Billboard will report on the history and
current state of the following technologies
prospering under the ITA umbrella:

Audio/video duplication and CD replication
CDV acceptance

DAAD and tapeless digital mastering
High-speed video duplication

DAT in the pro and consumer markets

vV V V V V

Join Billboard and Henry Brief in this
exclusive ITA 20th Anniversary Edition.
You’ve come a long way to consumer
dominance through cassettes and compact
disk ... It’s time to celebrate your ITA!

ISSUE: MARCH 17
AD DEADLINE: FEBRUARY 20

For advertising information contact:

WEST: Arty Simon, 213-859-5369
MIDWEST: Ken Karp, 212-536-5017

EAST: Alex Kelly, 212-536-5223
Billboard
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Robot Runs Minnesota Music Store
CDs Sold Via ‘Unmanned’ Mall Kiosk

@ BY TRUD! MILLER

NEW YORK—It's hard to find good
help these days. But a company in
Minnesota has solved that problem:
the Robot Music Store in Minneapolis
has no employees, just a 5foot-tall,
400-pound robot that is “the smartest
salesperson around,” according to
Bob Cahlander, co-founder of Robot
Aided Manufacturing Center Inc.,
which created the store.

The “store,” which opened Nov. 20,
is a 140-square-foot glass kiosk,
about 8 feet high and 12 feet in diam-
eter, located in Crystal Court—77,000
square feet of retail space at the base
of the IDS Center, an office building
in downtown Minneapolis. The kiosk
contains 2,000 titles and 5,400 CDs
overall, four “listening stations”—
where customers can hear 40-second
samples of selected CDs—and an or-
déring station. The whole setup, not
including inventory, cost RAM about
$100,000.

Customers select CDs via a com-
puter screen, which is similar to a
bank teller machine. The robot then
collects cash or a credit card, gives
change—or in the case of a credit
card, verifies it via modem—and
pushes the CD through a slot.

The store is equipped with sophisti-
cated sensors to avoid any mechani-
cal problems. “We have one to see if
the robot grabbed the CD, another to
see if the CD went into the customer
area,” says Cahlander. “If there is
any error, that will be printed on the
receipt.” The company also provides
a toll-free 800 number to customers.

In the beginning, the robot was un-
able to grip the classical CDs, which
had a thinner jewel case than other
CDs. But RAM since has redesigned
the robot arm to handle both kinds of
jewel boxes.

While new to retail, RAM Center,
based in Red Wing, Minn., was
founded in June 1986 by Cahlander
and his partner, Dave Carroll, to de-
sign automated systems for factories
and other businesses. For instance,
one of its robot systems, developed
for Goodyear and Uniroyal, applies a
protective blue coating to white side-
wall tires. Another robotic system,
developed for fast-food king McDon-
ald’s, deep-fries fast food and tells

A customer at the Robot Music Store
looks on as the robot fetches his CD.

workers how many buns to toast.

Cahlander declines to release annu-
al sales figures but notes that the
company started 1990 with a $4 mil-
lion order backlog.

Carroll and Cahlander thought of
the robot music store in RAM Cen-
ter's early days but put the idea on
hold until the company was more
firmly established. The partners
hired a music consultant to help them
decide what titles to stock initially;
new releases are added only when
they enter the charts. The store gets
its CDs from Navarre Corp., Minne-
apolis.

Cahlander says Robot Music Store
has many advantages, including low
rent—about $1,000 a month—be-
cause it is a small space user. Also,
shoplifting is not a problem, since
customers do not actually go into the
store. Moreover, the computer is pro-
grammed to figure in tax and round
the resulting price off to the nearest
dollar, so no coins are involved.

In addition, the computer keeps
track of inventory and analyzes
which kinds of music sell the best in
that location. “For example, the sys-
tem notes the amount of times people
go into the classical category com-
pared to other categories, and how
many times they buy,” says Cah-
lander.

RAM is already working on im-
provements. “We're hearing things
like, ‘The robot doesn'’t talk to people;
it doesn’t say thank you,”” says Cah-
lander. “Well, it will in the future.” In
addition, Cahlander wants to put in
more ordering stations, and expand
the product mix by including cas-
settes.

But not everyone is impressed by
the Robot Music Store. One of the un-
fazed is Michael Meyer, VP of the Re-
cord Shop, and based in the chain’s
distribution center in Minneapolis.
The 30-unit chain, headquartered in
Sausalito, Calif., operates a store in

(Continued on page 68)

AARMed And Dangerous. Members of the Albany Assn. of Record Merchants
gather for their Third Annual Holiday Extravaganza in Albany, N.Y. Among the
120 guests were major-label representatives and employees from various
retailers, including Trans World Music Corp., Record Giant, Northeast One-Stop
Inc., Music Shack, One Way Records Inc., Handleman Co., Albany One Stop,
and One Stop Entertainment Center. The event was hosted by Mike Khouri of
MCA Records.

GCEMA's Bach Talks Vinyl At NARM Meet

@ BY EARL PAIGE

LOS ANGELES—The fate of vinyl
and CD pricing and packaging domi-
nated a National Assn. of Recording
Merchandisers meeting held here
Jan. 16 to promote the organization
and its upcoming annual convention.

The trade group held similar meet-
ings, each one-stop sponsored, in Se-
attle, San Francisco, and Sacramento,
to urge small retailers and store man-
agers to take advantage of special
rates for the NARM convention,
which will convene here at the Centu-
ry Plaza March 810.

Under the aegis of Abbey Road
Distributors and City 1-Stop, the
meeting at the Radisson in Com-
merce, Calif., found Russ Bach, presi-
dent of CEMA Distribution in Holly-

wood, Calif., beginning his talk with
the statement, “The LP is over now,
for all intents and purposes.”

Citing his 30 years in the business,
Bach related what he called “the psy-
chology of a diminishing configura-
tion. Everyone bails out. Sure you
want every last sale, but labels can’t
do that today.”

Peppered with questions during
what was a freewheeling talk, Bach
said he does not see a penalty in-
crease on LP returns. He also sug-
gested that a so-called “one-way” no-
returns policy on LPs might be imple-
mented by some supplier at some
point in the near future.

Moreover, Bach indicated he did
not support the scenario of making
albums available in vinyl by licensing
them. “It’s a question ... of whether

Boston Branch Judged Best
At BMG Awards Geremony

NEW YORK—The Boston branch of
BMG Distribution was named branch
of the year at the company’s annual
awards ceremony, held during
BMG’s Jan. 6-10 convention at Wes-
tin Canal Place in New Orleans.

A number of other awards were
also granted at the ceremony. Jerry
Silhan, Dallas, was named branch
manager of the year, while Bob An-
derson, New York, and Roger Zadd,
Cleveland, were named sales manag-
ers of the year. The winning field
marketing managers were Chris
Biehl, Chicago; Dave Macias, New
York; and Len Rokosz, Seattle.

The singles coordinators of the
year were Cary Fagan, New York;
Carla Buchanan, Dallas; Andy Kemp,
San Francisco; and Dennis Caudill,
Seattle. Recognized as product devel-
opment coordinators of the year were
Jenny Colwell, Atlanta; Brenda Ha-
zel, Detroit; Nancy Nelson, Dallas;
and Rhonda Foreman, New York.

Devre Jackson, Los Angeles, won

for her work field marketing, black
music. Other awards were handed to
Patty Mogill for field marketing rep;
Bob Varner, as the winning credit
manager; Kathy Berkholz, as manag-
er of order service; and Dick Dart-
nell, as manager of the Sparks Hits
Warehouse, Sparks, Nev.

Twelve sales reps were honored at
the ceremony: Ann Annunziata, Min-
neapolis; Don Cleary, Boston; Larry
Feldstein, New York; Ed Climie, Dal-
las; Susan Luke, Atlanta; Frank Lam-
pel, New York; Danielle Wagner, Se-
attle; Gary Noftz, Cleveland; Roger
Moore, Dallas; Deborah Gilbert, De-
troit; Charlie Clendenin, San Francis-
co; and Gene Wileox, San Francisco.

The members of the winning Bos-
ton branch are Mike Tawa, Wayne
Southards, Frank Ursoleo, Don
Cleary, Jimmy Packard, David Smith,
Kevin Raimond, Greg Linn, Mark
Flaherty, Valerie Ewanouski, Julia
Gallagher, Jeff Dodes, Rose Sokol,
and Sandy Theriault. TRUDI MILLER

manufacturers will want to be send-
ing around l-inch masters to a lot of
[licensing] companies,” he said. “My
sense is that manufacturers will just
walk away from the LP.”

On the other hand, he acknowl-
edged that one or two one-stops may
be able to make a business out of li-
censing 45s. But he does not see that
becoming a huge business.

The better way is the final sale on
45s. “Every one-stop can gauge what
they need for the first two, three,
four days and at 67 cents [cost] it's a
good opportunity,” he said. Bach re-
peatedly lauded A&M and its move
last spring to release 45 singles on a
one-way basis (Billboard, March 4).
“The community was wrong, every-
body got scared off” and should have
followed A&M’s lead, Bach said.

He said he could not see where the
elimination of the 45 vinyl would
make a difference, in terms of break-
ing records. “[Vinyl 45s are] not nec-
essary to promotion, except in a few
genres,” he said. “What is important
is what [retail], radio, and [we as
manufacturers] put behind [the prod-
uct].”

Furthermore, the cassette single
“has happened much more than any
of us ever dreamed. We are all going
after it,”’ Bach said, noting Techno-
tronic moved only 20,000 vinyl 45s
but more than 1 million cassette sin-
gles.

Moving on to other configurations,
he noted that Capitol will have one
digital audiotape release “sometime
this year,” But he said he is not high
on its immediate future. In the short
term, the necessary real-time duplica-
tion will keep DAT too expensive.

Spending much of his time on CD,
Bach said he does not see prices com-
ing down much on front-line product.
For one thing, he said intensive stud-
ies have been inconclusive as to
whether demand is sufficiently in-
creased when price goes down. “We
are selling a much better sound. We
should be compensated for it,” he
said, urging continuation of the bud-

(Continued on page 65)

Record Bar Pegs
Exec VP/GM

@ BY ED CHRISTMAN

NEW YORK—Steve Bennett
has been named executive VP
and GM of The Record Bar, as-
suming responsibilities for the
chain’s day-to-day operations.
Barrie Bergman continues to
serve as The Record Bar’s chair-
man, but, in addition, will pursue
other activities on behalf of the
chain’s parent, Super Club North
America, including exploring op-
portunities in publishing. More-
over, Bergman continues to pre-
pare for the launching of his own
record label.

Bennett says he does not fore-
see many changes in the opera-
tions of the Durham, N.C.-based
chain. “Hopefully, we will keep
doing what we do well,” he says.
The Record Bar, the 174-unit
chain acquired last October by
the Belguim-based company, will
have 185-190 stores by the end of
1990, according to Bennett, who
previously was VP of marketing.

Bennett joined the chain in
1975 and since then “has proven
his ability to successfully man-
age each of the company’s oper-
ating areas, including sales, pur-
chasing, distribution, and mar-
keting,” said Darrell Baldwin,
president and CEO of Dallas-
based Super Club Retail Enter-
tainment Corp., in a statement.

The Record Bar, which oper-
ates in 21 states, also runs stores
under the name Tracks. “By the
end of the year, we will be a little
over halfway in our plan to
change all of our stores to the
Tracks name,” Bennett says.

Super Club also owns Turtle’s,
Video Towne Entertainment, Al-
falfa/ Movietime, Rhythm and
Views, Best Video, and Automat-
ed Video Inc.
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STORE MONITOR

(Continued from page 57)

laughter. In opening the panel, Fi-
scher sparked humorous reaction as
he bargained with Allan Caplan, the
colorful Omaha, Neb., retailer. Ca-
plan promised to ask only one ques-
tion during the session and then pos-
ited his plea for an exclusive sell-
though window before titles go to
mass merchandisers (see story, page
49). Fischer said that maybe some-
thing would come out once the panel
proceeded.

VIDEO HERPES: Sheldon Gale,
well-known Canadian dealer and
head of Startime Foto Video, Winni-
peg, Manitoba, stirred the audience
when he suggested that the whole is-
sue of defectives “is video herpes—
it’s almost all field damage, it’s not
the studios.” Cohen said studios are
not avoiding the issue, that Disney is
announcing a new ‘‘no-fault,” six-
month study ‘“and will share data
with the industry.” Kopels wondered
if stores could canvass customers via
computer “and send them reminders
about VCR care when they have rent-
ed 100 cassettes” and are beyond the
suggested 200-hour cleaning period.
VSDA executive director Linda
Lauer, who introduced a poster and
calendar as part of VSDA’s yearlong
attack on the defectives issue, prom-
ised results from a four-month test
by the end of February.

IT'S IN THE CARDS: Wherehouse
Entertainment, the giant 255-store
West Coast web, isn’t standing quiet-
ly on its claim of being the dominant
video rental chain in its markets, ac-
cording to Bruce Jesse, VP advertis-
ing, who outlines a number of im-
provements in the marketing plan.
The innovations follow those imple-
mented earlier in the year, highlight-
ed by a guaranteed rental plan (rent-
al free if certain titles are not in
stock). A dramatic new move is the
introduction of Star Card, a rental in-
strument that extends usage beyond
a single customer. “We found out
that 16-17-year-olds were not renting
unless they borrowed their parents’
cards,” ownership of which is tied to
having major credit cards. “So this
card is for secondary card holders.”
A parent or guardian still signs off
on the account but the young family
member “and a lot of people without
credit cards” can now rent. An exten-
sion of the new card is a program
aimed at “our heaviest renters. This
is Wherehouse’s Superstar Card,”
mailed to a select segment of the
rental base. “We made the cut fairly
generous: nine rentals a month over a

three-month period,” says Jesse.
Holders receive an embossed card
that allows them to enjoy various
benefits. “It’s a way of maintaining
dialog with these valued customers.”

Super Card is not being promoted
at store level, but instead is being di-
rected via mail order. As part of the
dialog, a detailed questionnaire was
mailed. One section asked for a rank-
ing of why customers choose Where-
house: “Large Selection; Convenient
Location; Availability of New Re-
leases; Rental Price; Rental Return
Procedure; Customer Service; Speed
of Rental Checkout; and Frequent
Renter Program,” the latter long a
feature at the chain and still continu-
ing, offering a myriad of prizes as
renters build up points. Another sec-
tion asks for a ranking of Superstar
benefits: “Exclusive Shopping Hours;
Sale Merchandise Discount Coupons;
Rental Discount Coupons; Rental
Reservations; Night Drop Off [a
problematic feature in that Where-
house collects upon return}]; Advance
Notice of Sales, New Releases, and
Promotions; Bonus Points for Pur-
chases and Increased Rental Activi-
tyf’

MARK YOUR CALENDAR: Dates
are set for five regional trade shows
under the new sponsorship of Video
Software Dealers Assn. The events:
Feb. 26-27, John Ascuaga’s Nugget
Hotel & Convention Center, Sparks,
Nev.; April 29-30, Sky Dome Hotel &
Convention Center, Toronto; May 15
16, Palmer House, Chicago; June 11-
12, Radisson Hotel, Atlanta; and Nov.
13-14, Stouffer Austin Hotel, Austin,
Texas.

BOOKS, BOOKS, BOOKS: While
many say it's perhaps years off, rent-
ing books on tapes came under a lot
of discussion in Las Vegas. William
Patterson, owner of five-store Co-
lumbus Tape & Video, says he has
been offering the service for about
six months. As one of eight directors
of buying co-op American Video
Assn., Patterson also touted AVA's
upcoming program. Also a VSDA
chapter head, Patterson, along with
other contemporaries, eagerly ex-
changed ideas. Patterson rents “by
the week or by the day, whatever
they need,” while Herb Wiener, co-
owner of Home Video Plus Music,
Austin, Texas, is experimenting with
weekly rates.

ENVELOPE PLEASE: The follow-
ing 17 groups (with respective presi-
dents) were runners-up in the

achievement awards during the lead-
ership huddle. The hot contenders:
Atlantic Canada, Greg Boudreau,
Video Villa, Halifax, Nova Scotia;
Central Arizona, Bill Chew, Big
Video, Phoenix; Central California,
Peggy Lake, Country Home Video,
Sanger; Central Texas, Dawn Wie-
ner, Home Video Plus Music, Aus-
tin; Chicago, Elaine Zizas, Movies
In Motion; Florida Suncoast, Jackie
Yacovelli, Video Show, Clearwater;
Houston, John Fudge, Latest &
Greatest; Kansas City, Mo., Sheila
Soptick, JXJ Inc.; Los Angeles,
Fina Damian, Dafni Video; Manito-
ba, Shelden Gale, Star Time Foto
Video, Winnipeg; Ottawa, Derek
Crosley, Movie Movie, Kanata, On-
tario; Sacramento, Calif., John Sim-
mons, Penn Valley Video, Penn Val-
ley; South Florida, Rick Viewgrad,
Video Connection, Hollywood;
Southern Ontario, Brian Parton,
Video Station, Niagara Falls; Spo-
kane, Idaho, Tom Daugherty, North
Of Hollywood, Hayden Lake, Idaho;
St. Louis, Johnny Beck, Movie De-
pot; Washington State, John Smis-
tad, Video West, Marysville.

ADULT ABSURDITY: The ava-
lanche of proposed legislation and
cases testing existing laws revolving
around obscenity and pornography
often move toward a Catch-22, said
Chuck Ruttenberg, VSDA counsel,
during a comprehensive review on le-
gal issues at the conference (see sto-
ry, page 49). He noted that in Georgia
citizens are guaranteed the “right to
watch what they want in the privacy
of their homes, but the court ruled 54
that it's illegal to get it there” in
terms of stores being allowed to car-
ry product. At present, VSDA is up-
beat in its in-court fight in Florida,
which Ruttenberg says has a consti-
tution that offers right of privacy
“way beyond anything in the rest of
the U.S.” An obscenity case in Ha-
wali is also based on that state’s con-
stitution. Ruttenberg, of the Wash-
ington, D.C., law firm of Arnet, Fox,
Kintner, Plotkin & Kahn, told the
audience he could not recall ever
viewing an adult video but that he
has always held the position that, “at
least where adults are concerned,”
they have the right. Beyond the adult
issue, he predicted much more activi-
ty on the program content horizon in
terms of “civil liability and violence,
particularly violence on children.”

FUH WEEK ENUDING FEBHUAHY J, 1990
®©Copyright 1990, Billboard Publications, Inc
No part of this publication may be reproduced, stored
in any retrieval system, or transmitted, in any form
or by any means, electronic, mechanical, photocopying, recording. or

BI boord ®
otherwise, without the prior written permission of the publisher.

POP..

Compiled from a national sample of retail sales reports.
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TITLE

LABEL & NUMBER/DISTRIBUTING LABEL

THIS WEEK
LAST WEEK

2 WKS. AGO
WKS. ON CHART

& NO.1
PHIL COLLINS
.. BUT SERIOUSLY
THE 8-52'S
COSMIC THING

ATLANTIC 82050-2

REPRISE 2-25854/WARNER BROS.

51 PAULA ABDUL VIRGIN 2-90943

FOREVER YOUR GIRL

BILLY JOEL
STORM FRONT

COLUMBIA CK44366

43 MILLI VANILLI ARISTA ARCD 8592

GIRL YOU KNOW IT'S TRUE

TOM PETTY
FULL MOON FEVER

19 | AEROSMITH
PUMP

MCA MCAD 6253

6 7 39

GEFFEN GHS2-24254

QUINCY JONES
BACK ON THE BLOCK

QWEST 2-26020/WARNER BROS

JANET JACKSON
JANET JACKSON'S RHYTHM NATION 1814

A&MCD 3920

ERIC CLAPTON DUCK 2-26074/REPRISE
10 & . 1 JOURNEYMAN

KENNY G ARISTA A2CD-8613
11 11 14 9 LIVE

LINDA RONSTADT (FEAT. A. NEVILLE)
CRY LIKE A RAINSTORM, HOWL LIKE THE WIND

ELEKTRA 60872-2

MICHAEL BOLTON
SOUL PROVIDER

COLUMBIA CK 45012

MOTLEY CRUE
DR. FEELGOOD

ELEKTRA 60829-2

4 116 | 13| 20

ROLLING STONES COLUMBIA CK45333
15 13 12 . STEEL WHEELS
SKID ROW ATLANTIC 2-81936
16 15 17 21 SKID ROW
. CHER GEFFEN 2-24239
@ REENTRY 10 HEART OF STONE
18 14 15 ) BOBBY BROWN MCA MCAD-6342

DANCE!. .. YA KNOW IT!

JIVE BUNNY & THE MASTERMIXERS musiC FACTORY 91322-2/ATCO
JIVE BUNNY - THE ALBUM

DON HENLEY
THE END OF THE INNOCENCE

GEFFEN GHS 2-24217

HARRY CONNICK, JR.

B~ 8|86
|

COLUMBIA CK 45319
REENTRY ! MUSIC FROM “WHEN HARRY MET SALLY...”
23 25 3 THE SMITHEREENS ENIGMA C2-91194
SMITHEREENS 11
2 KATE BUSH COLUMBIA CK44164
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SOUL Il SOUL VIRGIN 91267-2
- 2 & L KEEP ON MOVIN'
RICHARD MARX EMI £2-90380
7 1
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RUSH ATLANTIC 82040-2
26 18 18 10 PRESTO
ROD STEWART WARNER BROS. 2-25987

7 25 2 ! STORYTELLER/COMPLETE ANTHOLOGY: 1964-1990

1 EDDIE MONEY COLUMBIA CK 45381

R GREATEST HITS ... SOUND OF MONEY

NEW KIDS ON THE BLOCK
HANGIN' TOUGH

COLUMBIA CK 40985

29 | 20 [ 20 | 28
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| 19| 27
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BACH TALKS VINYL

(Continued from page 62)

get, midline, and front-line tiered
pricing concept. “As an industry, we
have never kept up with inflation.”

Bach cited one Univ. of lilinois
study on sales of CDs at $9.98 vs.
$15.98 at Sound Warehouse in Chica-
go and Music Plus here. “We found
demand has to triple” before more
money is earned. “In real life would
[demand] be there? I understand in
Washington, D.C., $11.98 and even
$10.98 is the way they do battle there,
and that their percentage of CD sales
is higher.” But does the increased
volume at lower prices generate
enough revenue to bring in more
profit than CDs sold without dis-
counting, he asked.

On the controversial longbox, Bach

‘My sense is that
manufacturers will
Just walk away
from the LP’

saild a NARM committee meeting
was scheduled here Jan. 18 and that
debate continues. He said he sup-
ports it, for reasons of security and
marketing, ‘“but at what price?
That’s a valid question.”

More manufacturers will be going
for a generic box “especially for low
runs,” he said. For just 3,000 copies
“you can’t afford” the standard long-
box.

As for the environmental issue vis-
a-vis the longbox, Bach said he is fi-
nally over “feeling guilty” about
home garbage bags “because they're
biodegradable,” a concept that buoys
the longbox. “Maybe we should look
at not putting on the varnish—get in-
ventive, employ a reusable board. We
are people, [and] we have to be more
sensitive to the environmental issue,”
he said, blasting McDonald’s “for all
that styrofoam. That’s who they
ought to get after.”

In the first half of the seminar,
which some attendees found had a
disappointing turnout, audience mem-
bers were treated to a presentation by
veteran industry theft-loss expert Mike
McCafferty, who said automatic anti-
theft systems give store operators a
false sense of security. He chided and
cajoled members of the audience to
urge store clerks to be more alert.

“You know where I tell people to
open a store? Near a Winchell’s
[doughnut shop). That's where all the
cops hang out.”
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Unsigned Singer Is Unsung Hero;
Funky Knights: Not Too ‘Too’

H BY BRUCE HARING

IN the last four years, Michael Joh-
nathon has sold more than 100,000
copies of his recordings in various
configurations, performed before
more than 2 million people, had televi-
sion specials on various ABC and
NBC affiliate stations, and received a
Pepsi sponsorship.

His label? He’s unsigned. And he
doesn’t even have a distributor.

Amazing as it seems, Johnathon
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has built a foundation worthy of a
major star from his home in a tiny
holler in Kentucky. The work is ban-
nered under the heading of the Trou-
badour Project, an organization
whose goal is to address various wor-
thy causes through musie.

Among the Troubadour Project’s
good works have been recording the
“Troubadour” album for the Ken-
tucky Cabinet for Natural Re-
sources with a grant from Pepsi
USA; using the song “Connecticut
Love” as a March Of Dimes fund-
raiser with that state’s governor
guest-starring, an event also spon-
sored by Pepsi; creating the Wagon-
Star project, a pro-farming public-
education effort; and creating “The
Passing,” a concert series designed to
fight teenage suicide.

Despite being involved with gover-
nors and corporate sponsors in high-
profile charity events, Johnathon has
managed to avoid to the glare of Peo-
ple magazine-style celebrity.

“] didn’t want it to look like we

were doing it for the publicity,” Joh-
nathon says. “I’ve been sensitive
about crossing that line. I've just
done something on the homeless [a
single, “Mountain”], and how do you
use the homeless as a career move?
You can’t do it.

“When you see [some artists] talk-
ing about the rain forest, you can tell
they mean it when they’re inter-
viewed,” he adds. “But you can’t help
but leave with the feeling that
they’re getting free publicity and sell-
ing extra albums.”

Despite the lack of horn-blowing,
there is interest in Johnathon’s work
from several labels, and he plans to
use his eventual signing to promote
his ultimate event: to take 1,000
American, Russian, French, and Chi-
nese youngsters simultaneously into
recording studios in their national
capitals, then direct them in singing
his song about world peace, ‘“The
Dream.” The voices will be relayed to
Johnathon via satellite and mixed
into the song.

“It will be the first time this planet
has been unified on a record,” Joh-
nathon says. “But ‘The Dream’ won’t
be put up for sale; we'd like Ted
Turner to do a documentary on it,
maybe a ‘making of the video’ thing,
and send it to schools in all those na-
tions.”

The inevitable question is how Joh-
nathon makes his living. “I get by on
very, very little,” he says. “Every-
thing we get goes right into what
we're doing. I don’t keep a lot of it for
myself; sponsors usually will give me
an allowance. When people ask what
1 do for a living, my joke response is
I’'m a proposal writer.”

To give “The Dream” its proper fo-
rum, Johnathon and his Nashville-
based producer, Dave Burgess, are

(Continued on page 68)
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RETAIL
TRACK

by Geoff Mayfield

THERE’S LOTS OF HOT AND JUICY ones sizzling
out there—and we're not talking Wendy’s hamburgers,
but some truly enticing trade-related rumors. Some in-
volve the musie and video industry’s three largest rack
players, and can be read elsewhere in this issue, but the
buzzing in the merchandising sector is by no means con-
fined to rackland.

GOING ONCE: The rumors that began circulating at
the close of 1989 that Wherehouse Entertainment
might be sold by its owner, investment house Adler &
Shaykin, have built up some steam. A source close to
the chain says six suitors are submitting bids, three
from within the industry, and three from other quarters.
But who those three industry parties might be is indeed
a slippery proposition. Early scuttle said Shamrock
Holdings. Super Club N.V.. and LIVE Entertainment
were in the running. Recall, however, that at least one
informed source has discounted LIVE'’s role in this sce-
nario. Other sources have said that Trans World Music
Corp. and W.H. Smith are on the short list of bidders.

Should Roy Disney’s Shamrock emerge as the win-
ner, this story will have an ironic twist. You’ll recall that
Wherehouse was taken off the stock market by Adler &
Shaykin when previous chain CEO Lou Kwiker tried to
fend off a takeover attempt by Shamrock.

The latest speculation refutes one of the Wherehouse
rumors that made the rounds in December, which sug-
gested that Adler & Shaykin would let the web go for a
fire-sale price. Billboard’s soures say the lowest bid now
being entertained is $240 million, well above the $190
million that Adler & Shaykin spent to acquire the web in
December 1987. Wall Street analysts have long held that
Wherehouse went for a bargain price in that ‘87 transac-
tion, and therefore refuted the recent suggestion that
Adler & Shaykin would sell off the chain at a loss.

GOING TWICE: Despite the articulate protestations of
National Record Mart chairman Bill Teitelbaum that
ran in a recent Retail Track (Billboard, Jan. 6), there
have been many rumblings from several Midwest
sources who insist that the Pittsburgh-based company
was indeed on the selling block at the close of last year.
Potential players were supposed to be LIVE, Super
Club, and W.H. Smith, but apparently, if any of those
discussions did reach a serious stage, some sort of snag
developed in each case.

Teitelbaum, however, continues to maintain that he
has not been shopping his chain. “The only thing I can
tell you is that we have our offering document on the
street,” he says, referring to a private placement offer
that has been prepared by Oppenheimer & Co. (Bill-
board, Aug. 12). NRM originally planned to have put the
Oppenheimer placement out last summer, but Teitel-
baum says he decided to wait until the end of 89 in order
to include fourth-quarter sales.

As for LIVE, Teitelbaum says the only conversation

he had with that company took place a year ago with
LIVE’s late chairman Jose Menendez at the time LIVE
readied its agreement to buy Strawberries Records,
Tapes & Compact Discs. “Menendez spoke to me just
prior to his closing on Strawberries,” says Teitelbaum,
who adds that Menendez saw Strawberries and NRM as
being compatible entities. “We spoke two hours over
dinner last January or February. There was not even a
conversation after that.”

So what does all this mean? Sources close to the com-
pany say that senior staffers in Pittsburgh have been
reassured by Teitelbaum that a deal is neither imminent
nor being sought. Only time will tell whether all the
smoke indeed points to a fire.

GOING THREE TIMES: If, as has long been rumored,
MCA does buy out half or all of jazz indie GRP Records,
sources believe that GRP would become the marketing
and promotion conduit for all of MCA’s jazz offerings,
including new and reissued Impulse titles.

MORE ON GRP: Look for the label’s all-star project,
“Happy Anniversary, Charlie Brown,” to get a boost
when CBS airs its next Peanuts special, “You Don’t
Look 40, Charlie Brown,” Feb. 2. The show exposes sev-
eral tracks from the album, with emphasis on the cuts
by B.B. King, Joe Williams, and David Benoit. Benoit’s
track, of course, is a cover of Vince Guaraldi’s original
“Peanuts” theme, “Linus & Lucy.” The set peaked at
No. 65 on Billboard’s Top Pop Albums chart while also
holding the No. 1 spot on our jazz chart.

MINUS TWO, PLUS THREE: Schwann Publications
rang in 1990 by discontinuing two of its music guides,
Schwann CD and the quarterly Schwann, and introdue-
ing three new ones.

Two of the introductions, Spectrum and Opus, will be
printed quarterly. Spectrum promises to list more than
55,000 CDs, audiocassettes, LPs, and CD videos, encom- |
passing the rock, pop, jazz, reggae, country, folk, new
age, and soundtrack genres. Cost per issue will be $4.95,
with a year’s subscription rate of $16.50. It will be dis-
tributed in February, May, August, and November.

For a per-copy cost of $5.95, Opus will follow the same
format as Spectrum. However, its contents will be de-
voted to classical music. It will appear in March, June,
September, and December. A one-year sub costs $20.

The third new Schwann product will be a monthly
newsletter called inMUSIC, which for $2 a copy, or $16
for a year’s subseription, will list “hundreds of new U.S.
audio releases” in the four configurations that will be
listed in its two above-mentioned quarterly books. In-
MUSIC began distribution in January.

Meanwhile, Schwann will continue to publish its annu-
al classical book, Artist Issue. This catalog is a cross-ref-
erence guide for Opus, which lists recordings by artist,
ensembles, orchestras, and conductors, while Opus cata-
logs these same recordings by composer only. Artist Is-
sue has a newsstand price of $7.95 and a U.S. mail-order
cost of $13.

While segregating classical and nonclassical titles
may make the books easier for some consumers, one has
to assume that the new scheme will lead Schwann to
higher overall revenues for those stores and/or consum-
ers who seek in