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Retailers, Labels Ready
To Test 5-Inch CD Singles

BY GEOFF MAYFIELD

NEW YORK Can a 5inch CD single
succeed where the 3-inch CD has not?
Retailers and record companies are
far from united on the issue, but at
least two labels are ready to test the
concept.

What is agreed in most quarters is
that sales to date for the still-young
CD-3 have been disappointing.

At least two key accounts—West
Sacramento, Calif -based Tower Rec-
ords and Roslyn, N.Y.-based Record
World—used last month’s National
Assn. of Recording Merchandisers
convention as a soapbox to instigate
the launch of a 5-inch CD single.

The topic was discussed at the
New Orleans meeting of the NARM
Retailers Advisory Committee. Some

Hardware Firms,
Labels Closer To
Accord On DAT

BY SHIG FUJITA

TOKYO The long-running conflict
between the hardware and software
industries over the digital audiotape
system is a step nearer resolution,
following a Japanese-European con-
sumer electronics round-table discus-
sion here.

According to Sutezo Hata, senior
executive managing director of Hita-
chi Ltd., the round-table group
agreed to convene a meeting of a
joint working committee represent-
ing hardware and software manufac-
turers in Amsterdam in April to con-
sider technical devices to prevent
home taping.

Hata co-chaired a round-table

(Continued on page 83)

merchandisers, including Dallas-
based Sound Warehouse and Dur-
ham, N.C.-based The Record Bar, say
they are willing to jump on the band-
wagon, but others are clearly skepti-
cal of whether a 5-inch model an-
swers the CD-3's shortcomings.
Equally divided are suppliers, who
(Continued on page 84)

Will Paramount Home Vid Lead The Way Again?

Suppliers Weigh $14.95 Vid Prices

BY AL STEWART

NEW YORK As video sell-through
continues to fly, prices will continue
to fall—perhaps to as low as $14.95
for repriced front-line titles.

Major suppliers are looking at the
low price point—already proven via-
ble by several independent sell-

through specialists—as a means of
grabbing greater space on mass mer-
chant shelves.

While no major has yet embraced
the $14.95 price, it is widely expected
that Paramount Home Video will be
the first to use that price point on a
regular basis. Paramount officials
won't confirm such a plan, but com-

Performance-Fee Row Cited In Suit

BY IRV LICHTMAN

NEW YORK A test case, reminis-
cent of the famed ‘“Who’s Sorry
Now?” litigation that was finally de-
cided by the U.S. Supreme Court, is
seeking to establish that authors or
their estates are entitled to receive all

TERR) LYNE

CARRINCTON

REAL LIFE STORY

The drummer from the Arsenio Hall show in her “real life” debut
recording! Real Life Story (837 637)-—with Patrice Rushen,

Wayne Shorter, John Scofield, and other special guests. Debuts
this week at # 16 on the Billboard Contemporary Jazz Chart. On

Verve Forecast from PolyGram.

music-publishing-performance in-
come on songs they have recaptured.

The action hopes to legally counter
music publishers’ claims that, even
though they can lose rights to a song
during a 19-year extension period
granted by the 1976 Copyright Act,
they can still collect performance in-

ADVERTISEMENTS

come from recordings or arrange-
ments made prior to the termination.
The action, filed in U.S. district
court here March 14, concerns perfor-
mance royalties that have accumulat-
ed since 1980 on the standard “I Love
My Baby (My Baby Loves Me).” The
(Continued on page 83)
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AMBITOUS LOVERS  BOY GEDRGE

NENEH CHESRY INNER CITY P~
ZIGGY MARLEY AND THE MELODY MAKERS
(ES RITA MTSOUKD  IGGY-POP MAX) PRIEST

SLAVES OF NEW YORK is the ultimate soundtrack album—a
street smart and dizzyingly entertaining score of the hippest
music around—including “BUFFALO STANCE" by NENEH
CHERRY and “GOOD LIFE” by INNER CITY, among others. On

VIRGIN compact discs, cassettes and records.

peting suppliers note that the compa-
ny has traditionally been the first ma-
Jor to break new sell-through ground.
Suppliers also cite Paramount’s deep
catalog of notable films and say they
would not be surprised to see popular
Paramount sell-through titles
dropped to $14.95 as early as this fall.
Titles most commonly mentioned are
“Airplane,” “Crocodile Dundee,” and
“Raiders Of The Lost Ark.”
“Whether it's us or someone else, |
think we’ll see someone experiment
with lower prices,” says Alan Perper,
VP of marketing for Paramount
Home Video. “Keep in mind that
$19.95 is still a very viable price point.
I could see $14.95 become another
revenue window for manufacturers
sometime after they release [the vid-
(Continued on page 79)

Altemative Radio
Sees Resurgence
Of Guitar Rock

This story was prepared by Sean
Ross in New York and Dave Di-
Martino in Los Angeles.

NEW YORK Commercial alterna-
tive rock stations—thought as re-
cently as a year ago to be the prov-
ince of synthesizer-dance music—
are back in the jangling-guitar
business, judging from Billboard’s
Modern Rock Tracks charts of re-
cent weeks.

“Even six months ago, it was
hard to find a good alternative gui-
tar band,” says Todd “Mad Max”
Tolkoff, PD of WFNX Boston.
“There was a lot of weird Europe-
an dance musie, or mediocre do-
mestic dance musiec, or what have

(Continued on page 12)

A MODERN SOUND THAT ACKNOWLEDGES THE PAST
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Shooting From My Heart

UNI-£3019

THE FIRST SINGLE AND VIDEO RELEASE
FEATURED ON THE DEBUT LP

Produced By: Richard Manwaring Management: Fat Cat Management/Jonathan Cooke
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Labels Say Space Is One Problem In Giving Credit

Writers Seek To Gorrect ID Wrongs

SHANNON FLIES JOLLY ROGER AT KQLZ

In a spectacular early debut March 17, Los Angeles’ KQLZ “Pirate Ra-
dio” takes to the airwaves with Scott Shannon at the helm. The new out-
let crests a wave of new “‘rock 40" format stations. Radio editor Sean
Ross has details in Vox Jox. Page 10

Surveillance Session A Steal
In continued NARM coverage, Billboard’s Bruce Haring reports on a re-
tail security panel, where dealers mulled the merits of various store-sur-
veillance systems. Page 39

GREENPEACE ‘RAINBOW’ REACHES U.S.

An all-star Greenpeace benefit album, “Rainbow Warriors,” will be re-
leased here by Geffen Records May 23, just 10 weeks after the double
set was issued in the Soviet Union. Talent editor Thom Duffy has the
story. Page 86

Hitchcock Crowns ‘Queen Elvis’
Alternative music maven Robyn Hitchcock and his band the Egyptians
create a mix of “two unreal elements™ on their second A&M album,
“Queen Elvis.” Though the English singer/songwriter/guitarist has de-
veloped a cult following, Hitchcock denies that the new album panders
to more popular tastes. Talent contributor Evelyn McDonnell talks with

the artist. Page 58
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BY KEN TERRY
NEW YORK The 2!/,-year struggle
VOLUME 101 NO. 13 APRIL 1, 1989 of songwriters to ensure that they re-

ceive credit on all prerecorded music
and longform music video products
has made some progress, but much
more needs to be done, say creator
groups.

The WEA labels, A&M, RCA, Aris-
ta, and Chrysalis say they give song-
writer credits on all configurations as
a matter of policy, although compos-
er organizations note some record-

ings slip through the cracks.

“Everybody offends,” says Kevin
Odegard, executive director of the
5,000-member National Academy of
Songwriters. “Even labels who have
written us letters [in favor of identi-
fying writers] are leaving credits off
some records. There’s no uniform
code.”

The worst offender, according to
Odegard, is CBS Records. Citing that
company’s aggressiveness in lower-
ing songwriters’ royalty rates below
statutory levels, he contends that

BY STEVEN DUPLER

NEW YORK Although their cre-
ations are seen on television daily
by millions, most musie video direc-
tors are hardly household names.
But that situation could change as
early as this summer if MTV adopts
a plan, now under consideration, to
include director credits at the end of
each clip it airs.

According to MTV, discussions
are under way with major labels to
determine whether the channel
should include the director credits
as part of the chyron graphic at the
end of each clip, when the song and
album titles and label designation

MTV Mulls Merits Of
Glip-Director Credits

appear. This would make MTV the
only existing national music video
outlet to list director credits. (The
now-defunct “Night Flight” show
on the U.S.A. cable web was the
first program to do so in the early
"80s.)

Label video executives, however,
are mixed in their reactions to the
proposal. Some feel an on-air credit
could be a valuable “perk” to offer
sought-after directors, while others
argue that videos exist to help sell
records, and anything distracting
from the name of the artist and
song at the end of a video isn’t nec-
essarily a good thing. Such credits

(Continued on page 85)

“they [CBS] fall behind other labels
in recognition of songwriters’
rights.”

A CBS spokesman admits that not
all of the label’s cassettes and CDs in-
clude songwriter/publisher credits.
Nevertheless, he says, “Our goal is to
give the consumer as much informa-
tion as possible within the album
specifications, and obviously song-
writing and publishing information is
included in that.”

Space limitations play a role in
CBS’ decision about whether to in-
clude these credits. “You're not talk-
ing about as much space in the cas-
sette or CD configurations,” notes
the spokesman. “We're trying to give
the consumer lyrics and photos and
everything.” On jazz albums and his-
torical reissues, he adds, liner notes
are frequently long, leaving “limited
space for everything else.”

A PolyGram representative says,
“We do include [songwriter credits]
on all CDs. We have a problem with
tapes. When we have a lyric reprint
with cassettes, we always include
songwriter credits.

“We don’t always have space to
put them on cassettes. It’s just a lo-
gistical problem.”

According to a Capitol-EMI
spokeswoman, “We have every inten-
tion of putting that information on
[all configurations], but we have no
consistent policy of putting it on all ti-
tles. It has been on some items and
not on others.”

The big problem, she notes, is that
songwriter and publisher credits are

(Continued on page 84)

Ingram Video Buys Metro Distrib Branches
Wholesaler Gains National Stature With Purchase

BY EARL PAIGE

LOS ANGELES Ending weeks of
speculation in the home video com-
munity, Ingram Video has purchased
four out of six branches of Metro
Video Distributors, catapulting the
Nashville-based wholesaler into the
front ranks of such nationwide webs
as Commtron Corp., Baker & Taylor,
and Video Trend.

The New Jersey, San Diego, Los
Angeles, and Miami Metro operations
are all included in the purchase; the
Minneapolis office is being phased
out; and the Puerto Rico operation
will function as an adjunct to the Mi-
ami branch.

One insider, noting that Ingram
now has 12 branches, says, “You're
going to see Ingram change and be-
come much more aggressive. They’re
going from basically centralized dis-
tribution out of Nashville to branch
service. Also, now that the Metro
deal is final, they’re going after an-
other distributor.”

Officials at privately held and his-
torically low-key Ingram Video were
not available for comment at press
time. A March 17 release from In-
gram described the deal as a pur-
chase of “certain assets” and as an
agreement in principle. (No price was
mentioned.) But by March 20, Metro
branch offices, including the head-
quarters in Hasbrouck Heights, N.J,
were answering the phone as “In-
gram Video.”

In San Diego, a Metro spokesman
says, ‘“We’re answering ‘Ingram-

Metro’ just so our customers don’t
hang up.”

Arthur Morowitz, founder of Met-
ro along with his partner, Howard
Farber, was also not available for
comment.

Ingram Video is an affiliate of In-
gram Distribution Corp., a multifac-
eted firm generating $1.5 billion in
revenues annually. IDC has 26
branches and services 47,000 ac-
counts in the U.S. and Canada, dis-
tributing products ranging from

books and periodicals to CDs and cas-
settes.

Ingram Video augmented its na-
tional status two years ago when it
acquired what was then Home Enter-
tainment Video Distributors from
Lieberman Enterprises. HEVD had
branches in Atlanta, Dallas, Kansas
City, Mo., Portland, Ore., and Minne-
apolis. At the time, Ingram had
branches in Baltimore (Jessup, Md.),
Fort Wayne, Ind., and in Los An-

(Continued on page 79)

BY JIM McCULLAUGH

LOS ANGELES KVC Video,
which recently acquired Atlantic
Entertainment, is apparently
close to a deal with Virgin Vision,
possibly for an acquisition or
some form of partnership.

Neither KVC nor Virgin Vision
executives would comment to
Billboard on any proposed trans-
action, although a Virgin Vision
spokesperson does say the com-
pany ‘‘continues to explore a
number of opportunities.”
Sources place the deals price tag
at between $100 million and $120
million.

KVC Video Eyes Major
Deal With Virgiz Vision

For Indianapolis-based KVC
Video, say observers, a Virgin
Vision acquisition would not only
give it immediate access to theat-
rically distributed films but
would also ensure immediate ac-
cess to Virgin Vision’s wholesale
distribution network, including
Commtron, Ingram, Baker &
Taylor, and others. In turn, a
KVC/Atlantic/Virgin company
becomes an instant player in buy-
ing independently made fea-
tures.

“KVC will not only leverage
Virgin Vision’s distribution and
its good reputation among dis-

(Continued on page 77)
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Releases Due From Marx, Cole, Lisa Lisa, Petty

April Acts: Let’s Do It Again

BY MELINDA NEWMAN

NEW YORK Multiplatinum artist
Richard Marx leads an April shower
of releases from acts trying to repeat
the gold or platinum success of their
last effort. Other stars with new
product include Atlantic Starr, Nata-
lie Cole, Lisa Lisa & Cult Jam, Tom
Petty, and the Stray Cats.

Marx, who has been busy produc-
ing Vixen and wife Cynthia Rhodes’

group, Animotion, will follow up his
self-titled debut April 26 with ‘“Re-
peat Offender” on EMI. Produced by
Marx and David Cole, the album’s
first single is “Satisfied.”

Like Marx, Kingdom Come will try
to avoid a sophomore slump with “In
Your Face,” the April 17 followup to
its gold debut on Polydor. The group
will begin a tour in May to support
the album and first single, “Do You
Like It.” Other metal mavens with re-

BY BRUCE HARING

AUSTIN, Texas A record 1,550
delegates and a 325-band showcase
marked the third annual South by
Southwest Music and Media Con-
ference, held here March 16-19 at
the Marriott hotel.

The four-day event was high-
lighted by the seventh annual Aus-
tin Music Awards, dominated this
year by guitar slinger Joe Ely. Win-
ners were determined through bal-
loting in conjunction with the Aus-
tin Chronicle, a weekly alternative
newspaper. The Chronicle and BMI
were co-hosts for the conference.

Frenzied showcasing, a 42-booth
trade show, a citywide open house

Growing SxSW Gonference
Thrives In Texas Town

for music-related businesses, 17
panels, and 21 workshops composed
the formal agenda for the confer-
ence, which attracted a healthy bal-
ance of major-label and independent
representatives.

“The daytime events ran the
smoothest ever,” said Louis J. Mey-
ers, a co-director of South by South-
west, in his conference post-mor-
tem. ‘“The nighttime events had a
couple of problems with production,
but 80% went very well.”

Meyers said the festival’s contin-
ued growth will be determined in
part by the availability of hotel
space in Austin. Next year, the con-
ference will move to the Hyatt Ho-

(Continued on page 79)

leases this month include Great
White, whose “Twice Shy,” the fol-
lowup to “Once Bitten,” is due April
18 on Capitol, and Reprise act The
Cult, whose “Sonic Temple” is slated
for an April 11 release.

Columbia will be pushing Lisa Lisa
& Cult Jam’s latest, “Straight To The
Sky.” Due April 25, the album comes
exactly two years after the release of
the group’s platinum effort, “Spanish
Fly.” Full Force, which produced the
previous album, handles this title as
well. The first single is called “Little
Jackie Wants To Be A Star.”

Atlantic Starr and Cole lead a cad-
re of black acts hoping for hot April
action. Atlantic Starr follows up its
gold “All In The Name Of Love” with
“We’re Movin’ Up”’ April 25 on
Warner Bros. Cole hopes to continue
her comeback with ““Good To Be
Back,” the successor to her gold al-
bum, “Everlasting.” The first single
on the EMI project is “Miss You Like
Crazy.”

Following the release of her spiri-
tual project, “One Lord, One Faith,
One Baptism,” Aretha Franklin re-
turns to the pop flock April 27 with
“Through The Storm” on Arista. The
title track, a duet with Elton John, is
already receiving airplay. The album
also contains duets with Whitney
Houston, James Brown, and the Four
Tops, as well as a new version of
“Think.”

Though Michael’s nowhere in
sight, virtually every other member
of the Jackson clan makes an appear-

(Continued on page 85)

U.S. Pushes ‘Moral Rights’ For Gomposers

In Switch, Register Takes Strong Protection Stand

BY BILL HOLLAND

WASHINGTON The Copyright
Office, in a recent report to Con-
gress, is supporting greater protec-
tion against ‘‘material alteration”
for composers of movie sound-
tracks in what industry observers
say is a turnabout from the “mini-
malist’”” moral rights stance adopt-
ed by the office and Congress to en-
able the U.S. to join the internation-
al Berne Copyright Convention.

Ralph Oman, the register of
copyrights, says in his report—
submitted to the House Subcom-
mittee on Courts, Civil Liberties,
and the Administration of Jus-
tice—that protection of motion pic-
tures from such material alter-
ation as colorization, time com-
pression, and panning/scanning
should extend and “‘at least be con-
sidered”’ by Congress to reach be-
yond the rights of studios, direc-
tors, editors, and cinematogra-
phers to the ‘‘authors of
preexisting works,” such as “nov-
elists, short-story writers, compos-
ers, and others whose existing
works are later incorporated in
motion pictures.”

Hilary Rosen, a spokesperson
for the Recording Industry Assn.
of America, says Oman’s support
for further protection of compos-
ers ‘“‘opens a whole new area of
controversy that could become one
of the most debated areas in copy-
right reform in this Congress.”

Many lawmakers and copyright
community industry leaders

agreed to support Berne adher-
ence only because they were as-
sured that such moral rights were
already implicit in existing U.S.
case law and needed no strength-
ening. Record companies and mov-
ie studios were concerned that so-
called “nuisance lawsuits’” from
artists could result otherwise.
Oman did not detail his observa-
tions about composers in the re-
port but makes clear the office’s
point of view on the matter. A

staffer in Oman’s office who draft-
ed the report says he ‘‘saw the
need to at least have the Congress
consider the issue.”

Much of the concern centers
around the manner in which com-
posers gain protection for their
work.

“Directors have argued,” Oman
writes, “that these authors [of pre-
existing works] should have to
rely on contractual protections for

(Continued on page 84)

BY VITTORIO CASTELLI

MILAN, Italy WEA Internation-
al and the Sugar Group of Compa-
nies have reached agreement for
WEA'’s acquisition of Compagnia
Generale del Disco, the record arm
of the Sugar Group. No price has
yet been disclosed for the deal.
CGD, a major label here, is a
fully owned subsidiary of the Sug-
ar organization. It was launched in
1956 and its roster has included
such top Italian stars as Betty
Curtis, Johnny Dorelli, Gigliola
Cinquetti, Massimo Ramieri, and
Caterina Caselli, now married to
Piero Sugar, president of the Sug-
ar Group and son of Group

WEA Int’l Acquires Italian
Label From Sugar Group

founder Ladislao Sugar.

WEA International chairman
Ramon Lopez says: “This agree-
ment reached with Piero Sugar
enables us to count proudly as
our own CGD’s prestigious cata-
log and artist roster, which are
of major significance in the his-
tory of the Italian music indus-
try.
“I am certain that this acquisi-
tion will give rise to further oppor-
tunities for collaboration with the
Sugar Group of Companies.”

This is WEA’s second overseas
purchase in recent weeks. It was
announced last week that WEA
had bought out Pioneer’s share in

(Continued on page 71)

ﬁ%

I.R.S. Agents. |.R.S. Records signs two distribution agreements with EMI Music
Worldwide: EMI Music gains exclusive licensing rights for |.R.S. product in all
European territories (excluding the U.K.), and EMI Records U.K. acquires a long-
term pressing, distribution, and sales contract with I.R.S. for the U.K. and
Ireland. Pictured, from left, are Jim Fifield; president and chief operating officer,
EMI Music Worldwide; Miles Copeland, chairman, I.R.S.; and Jay Boberg,
president, I.R.S.

EXECUTIVE TURNTABLE

BILLBOARD. Thom Duffy is named talent editor for Billboard in New York. He
was a pop music writer/columnist for the Orlando (Fla.) Sentinel.

RECORD COMPANIES. Dave Glew is named president of Epic/Portrait/CBS As-
sociated Labels in New York. He was senior VP/GM for the label.

WEA International in New York appoints Peter E. Andry senior VP of
classical repertoire. He was a member of the EMI Music Worldwide executive
board.

Debbie Morgan is named VP of marketing and sales for PolyGram Classics
in New York. She was director of marketing for the label.-

Columbia House Division of CBS Records Inc. in New York makes the fol-
lowing promotions: Harry A. Elias to VP, CBS video library; Richard A. Ca-
possela to director of video club marketing; and Despina Gurlides to director

e
&
DUFFY GLEW MORGAN

of video sales and programming. Elias was VP of video marketing; Capossela
was director of video advertising; and Gurlides was director of marketing plan-
ning and analysis, all for the division. .

Arista Records in New York appoints Lawrence Marzano director of office
services/personnel and Dante Nappi as payroll manager. They were, respec-
tively, office manager/payroll supervisor for Chrysalis Records and an ac-
count service representative for Automatic Data Processing.

Christopher Roberts is named product manager, international promotion,
for PolyGram Records in New York. He was VP of international artists and
activities for the music firm L.A. Entertainment Group.

Relativity Records in Los Angeles promotes Jennifer Carr to West Coast
press and publicity, and appoints Laurie Bissell manager, legal affairs/inter-
national. They were, respectively, international and advertising manager for
the label and with Valley One-Stop.

PUBLISHING. Noel Fox is appointed VP of creative services for MCA Music
Publishing in Nashville. He was GM for Silverline-Goldline Music.

Warner/Chappell Music in Los Angeles names Jack Rosner VP of special
projects. He was VP of business affairs for EMI Music. )

Lisa Wells is promoted to director of creative services for Geffen Music in
Los Angeles. She was professional manager for the company.

Malaco Music Group in Nashville appoints Bill Isaacs professional manag-
er. He was director of special projects for Tree Publishing.

DISTRIBUTION/RETAILING. Marv Margolis is named VP of business affairs and
sales administration for JCI in Los Angeles. He was national credit manager/
director of marketing accounting for Motown Records.

Camelot Enterprises Inc. in N. Canton, Ohio, promotes Jerry Dolan to di-
rector of retail operations. He was retail systems supervisor for the company.

Bill Bryant is named advertising manager of in-house advertising agency
AdVentures for Record Bar in Durham, N.C. He was regional sales manager
for International Video Entertainment.

RELATED FIELDS. Bond Television in Sydney, Australia, appoints Gary Day U.S.
chief executive for The Nine Network Australia, based in Los Angeles. He
was state government commissioner for New South Wales and a former Bill-
board sales account executive.

4
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ANY MORE OF US AT Boli=theg=-1-

WE'RE PROUD OF OUR MEMBERS

WHOSE SONGS WERE SO POPULAR THEY
REACHED THE TOP OF THE
BLACK MUSIC CHARTS

IN 1988.

Songwriters With The Most
Top Ten Songs On The Black
Music Charts:

Jimmy Jam

Terry Lewis

Publishers With The Most
Top Ten Songs On The Black
Music Charts.
Warner Chappell
Music, Inc.

" Zomba Enterprises, Inc.

Special Distinction Award To:
Teddy Riley

HONOREES

ALPHABET ST.

Writer PRINCE
Publisher CONTROVERSY MUSIC

ANY LOVE
Writers MARCUS MILLER
LUTHER VANDROSS
Publishers  MCA, INC.
SBK APRIL MUSIC, INC.
THRILLER MILLER MUSIC
UNCLE RONNIE'S MUSIC
COMPANY, IN|

COME INTO MY LIFE

Writer  JOYCE SIMS

Publishers  BEACH HOUSE MUSIC CORP.
TAWANNE-LAMOUNT
PUBLISHING

DA BUTT (FROM THE FiLM “SCHOOL
DAZE"

Writers MARCUS MILLER
K STEVENS

Publlsners MCA INC.

THRILLER MILLER MUSIC

TU SONGS

DANCIN' WITH MYSELF
Writers  VINCENT HENRY
JOHNNY KEMP

BRUCE PURSE
Publishers BRUCE PURSE MUSIC
MOCHRIE MUSIC
SBI APRIL MUSIC INC.
VCH MUSIC,

W B MusSIC CD
ZOMBA ENTERPRISES, INC.

EVERYTHING | MiSS AT HOME
Writers  JIMMY JAM

TERRY LEWIS
Publishers AVéNT GAROE MUSIC PUBLISHING,

INC.
* FLYTE TYME TUNES

FATHER FIGURE
Writer GEORGE MICHAEL
Publisher CHAPPELL & CO., INC.

FISHNET
Writers  MORRIS DAY
JIMMY JAM

TERRY LEWIS
Publishers  FLYTE TYME TUNES
YA 0 SIR MUSIC

FLIRT

Writer LEON SYLVERS lil

Publishers  JOBETE MUSIC CO., INC.
RKS MUSIC

GET T

Writer  STEVIE WONOER

Publishers  BLACK BULL MUSIC, INC.
JOBETE MUSIC CO., INC.

GET OUTTA MY DREAMS. GET INTO MY CAR
Writers :DBERT JOHN “MUTT" LANGE (SAMRD)

Pubfisher ZOMBA EI‘#ERPAISES INC.

GONNA GET OVER YOU
Writers  KIMMALA GREEN
MICHELLE GREEN
KEENA GREENE
Publisher BUSH BURNIN' MUSIC, INC.
GROOVE ME
Writers  TIM GATLING
AARDON HALL
TEDOY RILEY
Publishers DDNRIL MUSIC
VIRGIN MUSIC, INC.
ZOMBA ENTERPRISES, INC.

{HE'S GOT) THE LOOK
Writers  ADIL BAYYAN

AMIR BAYYAN
Publishers  AMIRFUL MUSIC

MEL-D-MEL MUSIC
TORIN MUSIC -

HEY LOVER
Writer  KEITH WASHINGTON
Publisher  BUSH BURNIN' MUSIC, INC.

A M ER

C AN

HOLD ON TO WHAT YOU GOT  * 15,

Writer LEON SYLVERS lil

Publishers  JOBETE MUSIC CO., INC.
RKS MUSIC

| CAN'T WAIT

Writer  SKYLARK

Publishers  SPUTNIK ADVENTURE MUSIC
WELBECK MUSIC CORPORATION

| LIVE FOR YOUR LOVE

Writer PAM RESWICK

Publishers BMG SONGS, INC.
RESWICK/WERFEL MUSIC

| MISSED
Writers EVERETT COLLINS
DAVID CONLEY
BERNARD JACKSON
Publishers CDLGEMS EMI MUSIC, INC.
DEEP FAITH MUSIC
| WANT HER
Writers TEDDV RILEY
KEITH SWEAT
Publishers DDNRIL MUSIC

A MUSIC, INC,
KEITH SWEAT PUBLISHING
VINTERTAINMENT PUBLISHING

W B MUSIC CORP.
ZOMBA ENTERPRISES, INC.

SOCIETY O

F

(F (T ISN'T LOVE
Writers  JIMMY JAM
TERRY LEWIS
Publisher FLYTE TYME TUNES

IF YOU CAN DO IT | CAN TOO!!
Writer PAUL LAURENCE
Publisher  BUSH BURNIN' MUSIC, INC.

(IT'S JUST) THE WAY THAT YOU LOVE ME

Writer DLIVER LEIBER

Publishers DLIVER LEIBER MUSIC
VIRGIN MUSIC, INC.

JUST GOT PAID
Writer  JOHNNY KEMP
Publishers MOCHRIE MUSIC
SBK APRIL MUSIC, INC.

LITTLE WALTER

Writers  TIMOTHY CHRISTIAN
CHARLIE WIGGINS
DWAYNE WIGGINS

Publishers DELDS 2000 MUSIC

LOOK WHAT YOU STARTEO
Wnters PETER BUNETTA
RICK CHUDACDFF
HOLOEN
Publusners BUCHU USIC
DREA DEALERS MUSIC

GDUDA MUSIC CO.
JULDAM MUSIC

LOOSEY'S RAP
Writer  RICK JAMES
Publisher STDNE CITY MuSIC

LOVE STRUCK

Writer  JESSE JOHNSON

Publishers ALMO MUSIC CORPORATION
SHOCKADELICA

LOVEY DOVEY
Writer  ROBERT KHOZOURI
Publisher CURRIER MUSIC

" MAKE IT LAST FOREVER
T Writers TEDDV RILEY
KEITH SWEAT
Pubhishers DDNRIL MUSIC
MUSIC, INC.
KEITH SWEAT PUBLISHING
VINTERTAINMENT PUBLISHING

W 8 MUSIC CORP.

ZDMBA ENTEPRISES, INC.
MAN IN THE MIRROR
Writers GLEN BALLARD

SIEDAH
Publishers :‘ECRDSTATIDN CORPORATION

YELLOW BRICK RDAD MUSIC

MERCEDES BOY
Writer PEBBLES
Publishers JENN-A-BUG MUSIC, INC.

MCA, INC.
UNICITY MUSIC, INC.

MONKEY
Writer GEORGE MICHAEL
Publisher  CHAPPELL & CO., INC.

MY EYES DON'T CRY

Writer  STEVIE WONDER

Pubiishers BLACK BULL MUSIC, INC.
JOBETE MUSIC CD., INC.

MY GIRL
Wnters SMOKEY ROBINSON

RON WHITE
Publisher JOBETE MUSIC CO., INC.

MYGIRLY -

Witer  MELVIN RILEY

Publishers  READY READY MUSIC
UNICITY MUSIC, INC.

MY PREROGATIVE
Writer BOBBY BROWI
Publisher UNICITY MUSIC INC.

NEVER KNEW LOVE LIKE THIS
Writers  JIMMY JAM
TERRY

LEWIS
Pubhishers  AVANT GAROE MUSIC
PUBLISHING, INC.
FLYTE TYME TUNES

NICE ‘N' SLOW
Writers  BARRY EASTMONO
JOLYON SKINNER
Publishers  BARRY EASTMOND MUSIC
JO SKIN MUSIC, INC.

ZOMBA ENTERPRISES, INC.

(A) NIGHTMARE ON MV STREET
Writers D J JAZZY
THE FRESH PRINCE

PETER HARRIS ﬂRSL
Publishers - JAZZY JEFF AND FRESH PRINCE
PUBLISHING COMPANY
ZDMBA ENTERPRISES, INC.

AS C AP
et |
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COMPOSERS
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PﬂcLVGRAM MUSIC PUBLISHING,
NC.

AUTHORS &

NITE AND DAY
Writers AL B. SURE!

KYLE WEST
Publishers  ACROSS 110TH STREET PUBLISHING
AL B. SURE! INDUSTRIES, INC.
SBK APRIL MUSIC, INC.
WILLARIE PUBLISHING CD.

NOTHING CAN COME BETWEEN us
Whiters ANDREW &W

TUART MATTHEWMANN (PRS)
Publisher suv&n A‘IGEL MUSIC, INC.
0ASIS
Writers mncus MILLER
K STEVENS

Publlsners MCA INC.
THRILLER MILLER MUSIC
TU TU SONGS

OFF ON YOUR OWN (GIRL)

Writers AL B. SI.IST

Publishers ACRDSS 110TH STREET PUBLISHING
AL B. SURE! INDUSTRIES, INC.
SBK APRIL MUSIC, INC.
WILLARIE PUBLISHING CD.

ONE MORE TRY
Writer GEORGE MICHAEL
Publisher CHAPPELL & CO., INC.

000 LA LA LA
Writers TEENA MARIE
ALLEN MCGRIER
Publishers  MC NELLA MUSIC
MIONIGHT MAGNET MUSIC
PUBLISHING
SBK APRIL MUSIC, INC.

OVER YOU
Writers BURT BACHARACH
RAY PA|

RKER, JR.
NEW HIDGEN VALLEY MUSIC CO.
RAYDIOLA MUSIC

Publishers
PARAOISE
Writers PAUL DENMAN &J
STUART MATTN ANN (PRS)
Publlsners FAMDU MUSIC CORPORATION
SILVER ANGEL MUSIC, INC.

PARENTS JUST DON T UNOERSTAND
Writers  0.J. JAZZ

PETER HARRIS PRSL
Publishers  JAZZY JEFF AND HESH PRINCE

Z0MBA ENTERPﬁISES INC.

PIANO IN THE OARK
Writers SCOTT CUTLE
BRENDA RUSSELL
Publishers  COLGEMS EMI MUSIC, INC.
RUTLANO ROAD MUSIC
W 8 MUSIC CORP.

PINK CADILLAC
Writer BRUCE SPRINGSTEEN
Publisher BRUCE SPRINGSTEEN

PLAYTHING
Writers  GENE LENNON
JOSHUA THOMPSON
Publishers  LENTOM MUSIC
MCA, INC.

PUMP UP THE YOLUME

Writers MARTYN YOUNG APRS)
STEVE YOUNG (PRS)

Publisher W B MUSIC CORP.

RESCUE ME &MADNESS)
Writers AL S

Publisners ACRDSS 110TH STREET PUBLISHING
AL B, SURE! INDUSTRIES, INC.
SBX APRIL MUSIC, INC.
WILLARIE PUBLISHING CO.

RUN'S HOUSE
Wniters  OARRYL MCOANIELS
JASON MIZELL
DAVID REEVES
JOSEPH SIMMONS
Publishers PROTDD S, INC.
DSHC%RDWE RECORD PROOUC-

RUN TO ME
Writer ANGELA WINBUSH
Publisher ANGEL NOTES MUSIC

SECRET LADY
Writers  HOWARD GRATE
STEPHANIE MILLS
Publishers  FIREBOLTS PUBLISHING COMPANY

MCA, INC.
STEPHANIE MILLS' STARLITE MUSIC
PUBLISHING
UNICITY MUSIC, INC.
SHE'S ON THE LEFT
Writers  CLINTON BLANSON
ROBERT BROOKINS
TONY HAYNES

JEFFREY OSBORNE
Publishers  ALMO MUSIC CORPORATION
HAYNESTOR S

M MUSIC
LES ETOILES DE LA MUSIQUE
MARCH 9 MUSIC

MCA, INC.

SAC-BOY MUSIC
SHOOT 'EM UP MOVIES
Writer  KENNY NOLA|

N
Publishers  CROSS KEYS PUBLISHING, INC.
KENNY NOLAN PUBLISHING CO.

SO EMOTIONAL
Writers  TOM KELLY
BILLY STEINBERG
Publishers  BILLY STEINBERG MUSIC
DENISE BARRY MUSIC
SOME KINO OF LOVER
Writer ANORE CYMONE
Publishers SBK APRIL MUSIC, INC.
ULTRAWAVE MUSIC

PUBLI

FS, I~ WE’LL NEED ANOTHER PAGE.

SOMETHING JUST AIN'T RIGHT
Writers TEDDV
KEl SWEAT
Publishers DDNRIL MUSIC
MUSIC, INC.
KEITH SWEAT PUBLISHING, INC.
VINTERTAINMENT PUBLISHING
W 8 MUSIC CORP.
ZOMBA ENTERPRISES, INC.

STRANGE RELATIONSHIP
Writers HOWARD HEWETT
MONT SEWARD
Pubiishers  E/A MUSIC, INC.
MAKE IT BIG MUSIC
MONTY SEWARD PUB. CO.
W 8 MUSIC CORP.
YELLOW BRICK RDAD MUSIC

SUPERBAD

Writer CHRIS JASPER

Publishers  JASPER STONE MUSIC
W B MUSIC CORP.

SWEET SWEET LOVE
Wniters  ATTALA ZANE GILES
BILLY OSBORNE
VESTA WILLIAMS
Publishers  ALMO MUSIC CORPORATION
BLACKZ-LIDN-MUSIC
B -

CAPT Z PUB.
CRITERION MUSIC CORP.
VESTA SEVEN MUSIC

TAKE GOOO CARE OF ME
Writer  JONATHAN BUTLER (SAMRD)
Publisher ZDMBA ENTERPRISES, INC.

TAKE YOUR TIME
Writers DANNY SEMBELLD
DONNELL SPENCER
Publishers  HONEY LOOK MUSIC
NO PAIN ND GAIN
UNICITY MUSIC, INC.

THAT GIRL WANTS TO DANCE WITH ME
Writers  JOHN ANOERSON
LUTHER VANDRDSS
Publishers J V A PUB. CD.
SBK APRIL MUSIC, INC.
UIECLE RONNIE’S MUSIC COMPANY,

THE COLOUR OF LOVE
Writers  WAYNE A. BRATHWAITE
BARRY EASTMOND
BILLY OCEAN (PRS)
JOLYON SKINNER
Publishers BsRRV EASTMOND MUSIC
J

NC.
ZOMBA ENTERPRISES, INC.

THE RIGHT STUFF
Writers  KIPPER JONES

REX SALAS
Publishers  KIPTEEZ MUSIC
POLYGRAM MUSIC
PUBLISHING, INC.
RACER-EX PUBLISHING

THERE'S ONE BORN EVERY MINUTE (I'M A
SUCKER FOR YD l
Writers  JONATHAN BUTLER (SAMRD)
JOLYON SKINNER
Pubhshers  JO SKIN MUSIC, INC.
ZDMBA ENTERPRISES, INC.

THINKING OF YOu
Writers  WANDA VAUGHN
WAYNE VAUGHN

MAURICE WHITE
Publishers  SBK APRIL MUSIC, INC.
WENKEWA MUSIC
YOUGOULEI MUSIC

TUMBLIN' DOWN
Writer ZIGGY MARLEY
Publisher  ZIGGY MUSIC

WANNA MAKE LOVE EALL NIGHT LONG)
Writer  PAUL LAURENCE
Publisher BUSH BURNIN' MUSIC, INC.

WASN'T | GOOD TO YA?
Writers  JESSE JOHNSON

BRYAN TATE
Publisher CRAZY PEDPLE MUSIC

WATCHING YOU
Writers JANE EUGENE PRSL
CARL MCINTOSH (P| S)
STEVE NICHDL (PRS
Publishers MCA NC.
VIRGIN MUSIC, INC.

WHERE DO BROKEN HEARTS GO
Writers  CHUCK JACKSON
FRANK WILOHORN
Publishers  BABY LOVE MUSIC, INC.
SCARAMANGA MUSIC

WISHING WELL
Writer SEAN OLIVER (PRS
Publisher RARE BLUE MUSIC, INC.

WORK IT
Writer TEENA MARIE
Publishers  MIONIGHT MAGNET MUSIC

PUBLISHING
SBK APRIL MUSIC, INC.

YOU ARE WHO YOU LOVE
Writer  GAVIN CHRISTOPHER
Publishers CHAPPELL & CO., INC.
GOO'S LITTLE PUBLISHING CO

YOU MAKE ME WORK

Writer LARRY BLACKMON

Publishers  ALL SEEING EYE MUSIC
IPO(!.VGRAM MUSIC PUBLISHING

YOU WILL KNOW

Wniter  STEVIE WONOER

Publishers  BLACK BULL MUSIC, INC.
JOBETE MUSIC CO., INC.

YOU'RE NOT MY KINO OF GIRL
Writers JIMMV JAM
TERRY LEWIS

Pubhisher  FLYTE TYME TUNES

SHERS
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U.S.S.R. Set To Stage PPV Concert

Bon Jovi, Motley Crue Booked For Event

BY BRUCE HARING

NEW YORK The first pay-per-view
music event televised from the Soviet
Union is expected to hit the airwaves
Aug. 12, featuring a daylong concert
by Bon Jovi, Motley Crue, Cinderella,
and one other act yet to be booked.
The PPV show, which various co-
sponsors confirmed but declined to
provide details about, apparently will
be a joint venture presented by Via-
com, MTV, and Westwood One En-
tertainment, with corporate sponsor-
ship from Pepsi-Cola and McDon-

ald’s.

The Moscow date, timed to coincide
with the 20th anniversary of the
Woodstock festival, will conclude a
European stadium swing by Bon Jovi
and Motley Crue, both managed by
Doc McGhee of McGhee Entertain-
ment in New York. Profits from the
Moscow show are expected to be do-
nated to drug and alcohol rehabilita-
tion organizations in the Soviet
Union; the European tour monies will
be donated to the Make A Difference
Foundation, a nonprofit anti-drug or-
ganization McGhee established under

Big Profits, Rising Expenses
Mark Trans World's Year

BY KEN TERRY

NEW YORK Trans World Music
Corp. reported record earnings and
sales for the fiscal year that ended
Jan. 28, yet Wall Street seems unim-
pressed with the rosy numbers.

Net income for the year increased
to $13.5 million, or $1.50 per share,
from $10.8 million, or $1.20 per share,
in the previous year. Sales zoomed
46.4% to $268.3 million from $183.3
million, with a 4.8% revenue boost for
comparable stores.

For the fourth quarter, net income
rose to $3.2 million from $6.4 million
for the prior-year quarter. Revenues
jumped to $103.4 million from $72.5

million.

Albany, N.Y.-based Trans World
operates 437 music/video retail
stores in the eastern U.S. under more
than 20 names, including Record
Town, Tape World, Coconuts, Great
American Music, and Good Vibra-
tions. It gained 137 outlets during its
1988 fiscal year but plans to add only
60-80 new stores this year, which it
terms “a more moderate store open-
ing schedule.”

Despite Trans World’s big profit
increase, analysts note that the com-
pany’s selling, general, and adminis-
trative expenses have been rising
more rapidly than its revenues, lead-

(Continued on page 83)

RIAA, Labels Win Parallel-Import Case

N.J. Wholesaler, Weh Fined

NEW YORK A New Jersey-based
record wholesaler and an affiliated
retail chain have agreed to pay seven
record companies a total of $125,000
after the labels sued them for paral-
lel importing. According to the Re-
cording Industry Assn. of America,
this is the largest settlement the
RIAA has ever obtained in the paral-
lel-import field.

Metuchen, N.J.-based AH-Titles
Compact Disk Inc. and Compact Disk
World, a four-store, CD-only chain,
were sued Oct. 28 in a federal court in
Newark by Warner Bros., A&M,
BMG, Geffen, Elektra/Asylum, At-
lantic, and Sire Records. The court
approved the settlement March 6.

Besides agreeing to pay damages,

All-Titles was also enjoined from im-
porting, selling, and distributing LPs,
tapes, and CDs in the U.S. without
the copyright holders’ permission.

While there have been some small-
er cases brought over Hispanic paral-
lel imports, notes RIAA attorney
Neal Edelson, not much has been
done to restrain parallel imports of
domestic product, except for the no-
torious Tower Records case of a few
years ago.

Although the RIAA has sent paral-
lel importers many cease-and-desist
letters, he notes, they are often inef-
fective. In the wake of this relatively
large monetary settlement, he hopes
this will change. “I think it's going to

(Continued on page 79)

Cadence Records Founder
Archie Bleyer Dead At 79

NEW YORK Archie Bleyer,
founder of Cadence Records, an inde-
pendent label that had great success
with MOR and rock hits starting in
the mid-"50s, died March 20 in a rest
home in Sheboygan, Wis., after a
long illness. He was 79.

Bleyer’s death came five days after
the death of Al Bennett, who formed
Liberty Records, another major inde-
pendent that earned its stripes in the
’50s (Billboard, March 25).

The Chordettes, the Everly Broth-
ers, and Andy Williams were among
the performers Cadence successfully

introduced into the marketplace.
After forming Cadence in 1954,
Bleyer quickly developed a reputa-
tion for releasing singles on a selec-
tive basis rather than flooding the
market with four or five a week.
Known to put sessions on the shelf
when he felt they didn’t meet his mu-
sical standards, Bleyer had a remark-
able track record on singles he
deemed worthy of his instincts.
Bleyer formed Cadence shortly af-
ter leaving the Arthur Godfrey TV
show as musical director. He married
(Continued on page 83)

terms of his probation for a drug-
smuggling conviction.

Abbey Konowitch, VP of program-
ming for MTV, says advertising will
be a part of the PPV event, but he
was not sure to what extent the cor-
porate sponsors would be involved.
He confirms that MTV’s VJs will
host the program.

Formal details of the show will be
announced within the month, accord-
ing to a spokeswoman for McGhee
Entertainment. Bands reportedly un-
der consideration for the final slot at
the Moscow show include Megadeth,
Skid Row, and the Scorpions, the last
two managed by McGhee.

Although various show spokesmen
would not comment on specifics, they
did confirm that the initial plans for

(Continued on page 79)

Shades Of Greatness. ASCAP honors songwriting team Jimmy Jam & Terry
Lewis as black-music-writer-of-the-year, for their total of five top 10 songs on
the 1988 black music charts. Pictured, from left, are Jam; Irwin Robinson, board
member, ASCAP; and Lewis.

THE BANGLES land their second No. 1 pop hit as
“Eternal Flame” climbs into the top spot on the Hot
100. The quartet first topped the chart two years
ago with “Walk Like An Egyptian.” Only two other
all-female groups have landed two or more No. 1 sin-
gles. The Supremes lead the pack with 12 top-
charted hits; the Shirelles also landed two.
Susanna Hoffs, the group’s lead singer, co-wrote
“Eternal Flame' with Billy Steinberg & Tom Kelly,
who have now written or co-written a No. 1 hit every
year for five straight

Bangles Light ‘Etemmal Flame’ At No. 1;
Stewart Strong A Decade After Disco Hit

years. They topped the
chart in 1985 with Ma-
donna’s ‘““Like A Vir-
gin,” in 1986 with Cyndi
Lauper’s “True Colors,”
in 1987 with Heart’s
‘“Alone,” and last year
with Whitney Houston’s
“So Emotional.” This is

the longest winning

streak for a songwriter
since Lionel Richie
wrote or co-wrote a No. 1 hit for nine straight years,
from 1978-86. (Curiously, all five of Steinberg & Kel-
ly’s chart toppers have been by female artists.)

The success of “Eternal Flame” has revived the
Bangles’ “Everything” album, which jumps to No.
22 on the Top Pop Albums chart. The album original-
ly peaked at No. 33 in January and slipped as low as
No. 49 before rallying on the strength of this second
single.

HOD STEWART'S “My Heart Can't Tell You No”
jumps to No. 4 on the Hot 100, becoming his biggest
hit since “Do Ya Think I'm Sexy’’ topped the chart a
decade ago. That disco smash—which hit just as the
“disco sucks’’ backlash was gathering steam—
didn’t do much for Stewart’s rock’n’roll credibility,
but the singer has battled back with a string of more
pop and rock-centered releases.

In addition, Stewart’s ““Out Of Order’’ album
jumps to No. 20 in its 44th week on the pop albums
chart—the highest position it has attained to date.
The album initially peaked at No. 30 in July when
the first single, “Lost In You,” was in release; it
climbed as high as No. 21 in October when the sec-
ond single, “Forever Young,” was riding high.

FAST FACTS: Madonna’s “‘Like A Prayer” leaps to
No. 11 in its third week on the Hot 100, becoming her
fastest-climbing hit to date. It easily beats the pace
set by her previous fastest-breaking hit, “True
Blue,” which was No. 20 in its third week. Look for
Madonna’s new album to make a sensational debut
next week.

Debbie Gibson’s “Electric Youth” holds at No. 1
on the pop albums chart for the fourth straight

by Paul Grein

week, the longest that a teen star has ever topped
that survey. Stevie Wonder’s ‘‘Little Stevie Won-
der/The 12 Year Old Genius” had one week on top;
Ricky Nelson’s “Ricky” and “Tiffany” each spent
two weeks there. Bobby Brown’s “Don’t Be Cruel”
logged six weeks on top, but only three of them
were before his 20th birthday.

The Boys (and the revamped Motown label) land
their second straight No. 1 hit on the Hot Black Sin-
gles chart with “Lucky Charm.” The group topped
the black chart in De-
cember with “Dial My
Heart.”” Both of these
hits were produced by
L.A. Reid & Babyface,
who are easily the hot-
test producers in the
business. The team has
amassed eight No. 1
black hits in less than
two years; six in the past
nine months alone. The
two Boys hits were pre-
ceded by two smashes by Karyn White and one each
by the Whispers, Pebbles, Bobby Brown, and the
Mac Band. Here's the best part: Six of these eight
No. 1 black hits have reached the top 15 on the Hot
100.

Milli Vanilli’s “Girl You Know It’s True” vaults
from No. 74 to No. 32 in its second week on the pop
albums chart. The title track jumps to No. 2 on the
Hot 100, having already topped the Hot Crossover
30 and Hot Dance Music 12-Inch Sales charts. The
album’s success—together with that of Paula Abd-
ul’s “Forever Your Girl”’—is a reminder that cross-
over pop/dance/black singles can trigger massive
album sales.

Vanessa Williams’ “‘Dreamin’ ”’ jumps to No. 9 on
the Hot 100, becoming the first top 10 hit by a for-
mer Miss America. The single, which topped the
black chart two months ago, is the first top 10 pop
hit for PolyGram-distributed Wing Records.

vy

WE GET LETTERS: David Neukuckatz of Bartlett,
111, notes that Def Leppard’s “Hysteria” is the first
album by a group to yield six top 40 singles. It breaks
the old mark of five top 40 hits set in 1984 by Huey
Lewis & the News’ “Sports” and later matched by
their “Fore!” and the Cars’ “Heartbeat City.”

John Farkas of Cleveland notes that Metallica’s
“One” is the longest song to crack the Hot 100 in the
'80s. The single clocks in at 7:24, the longest timing of
any charted hit since Meat Loaf’s ‘“Paradise By The
Dashboard Light” a decade ago, which ran 7:55. On
the same theme, Farkas notes that Guns N’ Roses’
“Paradise City” is the longest song (6:46) to crack the
top fivé in recent years. It beat by 24 seconds the mark
set in 1984 by USA For Africa’s “We Are The World.”
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THERE'S A NEW MUSICAL | | ARST RELEASE

TONE-LOC'
f;‘(’;'éﬁﬁ ?N i | ‘ "WILD THING"

2.9 MILLION
IN SALES!
SECOND
LARGEST
SELLING
SINGLE
EVER!
THANKS
10
RADIO,
RETAIL
AND
MU
FOR
YOUR
SUPP-
ORT!

P
“LOC-ED
AFTER
DARK,"
PLATINUM
IN ONE
WEEK.
“FUNKY
GOLD
MEDINA"
ON OVER
100
STATIONS
BEFORE
OFFICIAL

RELEASE. HASTA LA VISTA, BABY!
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The Gomplete 90-Minute Program

For anyone who loves great music,

Nat"King" Cole is Unforgettable.

N\ [ I '~_ Vi |
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VRO GRUTE/ ) | G
ever produced on this magnifi-
UNFORGETTABLE — cent performer. With nostalgic
a stunning visual hits such as Mona Lisa, Nature
bi h g f the lif Boy, The Christmas Song,
108rap .y ot the e Route 66, Sweet Lorraine and,
and music of of course, Unforgettable, this
Nat “King” Cole. moving exposé displays Nat

“King” Cole’s charismatic person-

Nat “King” Cole was indisputably
one of the greatest musician
singers of the century. Despite
his short career, he accom-
plished what no black artist had
ever dreamed —a popularity
that filtered into every home in
America and around the world.
Thanks to the care, involve-
ment and direction of his wife,
Maria Cole, UNFORGET-
TABLE is the first chronicle

ality, honey-drenched voice and
accomplished musicianship. It
presents filmed recollections of
Quincy Jones, Frank Sinatra,
Harry Belafonte, Me! Torme,
Ella Fitzgerald, Eartha Kitt,
Oscar Peterson, for whom Nat
was “the best vocalist of his era,”
and other famous contempor-
aries who knew and loved him.

Inciuding a Royal Variety Per-
formance for Queen Elizabeth,

rare home movies and footage
from The Nat “King” Cole Story,
UNFORGETTABLE recalls the
smile and the genius of one of
America’s most distinguished
musical legends.

Features his most
remembered songs —

Unforgettable

These Foolish Things

Hush Hush

‘Tonight You Belong To Me

Breezy and the Bass

Route 66

Sweet Lorraine

The Christmas Song

Straighten Up and Fly Right

It’s Only a Paper Moon

Too Young

Dance, Ballerina Dance

Yes, We Have No Bananas

['ve Grown Accustomed To Her Face

With All My Heart

Nature Boy

Here’s That Rainy Day

The Very Thought Of You

Smile

Autumn Leaves

Lush Life

Mona Lisa

Love is the Thing.

When [ Fall in Love

In the Evening May [ Come and
Sing To You?

A Foggy Day

How High the Moon

Bewitched, Bothered and Bewildered

What's Wrong With Me

It’s All Right With Me

Darling, Je Vous Aime Beaucoup

Pick Yourself Up
Let There Be Love
Stardust

FIRST TIME

EVER!

UNFORGETTABLE 82495
The Complete i

90-Minute Program. SUGG. LIST

Pre-order date: APRIL 10, 1989
Street date: APRIL 26, 1989

i

HOME ENTERTAINMENT

To order, call your local
distributor or the MPI direct
response hotline:

Call: 800/323-0442
Inside Illinois: 312/687-7881
Fax: 312/687-3797

© 1989 EMI Records, Ltd.
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6-By-12 Box Is Costly, Bulky, Wasteful

A MODEST PROPOSAL ON CD PACKAGING

BY ROBERT SIMONDS

The compact disk is an extraordi-
nary success story. We should all be
pleased that the many advantages
of this technological wonder have
been met with enthusiasm by the
consumer at a pace far better than
anyone had originally anticipated.
As the CD develops into the domi-
nant music format of the '90s, how-
ever, the industry needs to address
an unfortunate and wasteful by-
product of its merchandising: 6-by-
12-inch packaging.

While ene cannot deny the need
for retailers to have a secure and
appropriate means of selling the CD
in their current fixtures, the disad-
vantages of this standard of pack-
aging are many:

® The 6-by-12 packages are expen-
sive. While CD manufacturing
prices have decreased significantly
over the past few years, packaging
costs have gradually increased.
Making, assembling, and labeling a
6-by-12 box can cost a record compa-
ny from 20 cents to 50 cents per
unit. At retail, this translates into
from 75 cents to $1.50 extra for
something the consumer throws
away.

e The big boxes are bulky. Even
assuming a retailer desires some
bulk on the shelves (and many do
not), back stock, warehousing, and
shipping expenses are all signifi-
cantly increased when a CD is in
this larger package.

® The 6-by-12s are wasteful. This
is the first time our industry has
marketed a music format with any
significant degree of disposable
packaging. Yet it comes at a time
when we are all becoming more
aware of environmental issues,
partly because our landfills are
quickly reaching capacity. In light
of stranded floating barges of gar-
bage, this kind of disposable pack-

RADIO PANEL CRITERIA

This letter questions your selectivity
criteria with regard to the radio sta-
tions that report weekly to the Hot
100 panel. A few years back, it was
stated that a station was considered a
pop/top 40 station and was eligible to
report to the radio panel as long as it
played and reported airplay for the
songs that were hot sellers in its
area, regardless of their sound or
type (soul, AOR, metal, adult contem-
porary, rap, or even elevator music).
Billboard volunteered that if it was
found that a radio station was not re-
porting airplay accurately, or inten-
tionally not playing a certain type of
music that was indeed selling in its
region, that station could be removed
from the panel.

That very week, I studied the air-
play lists of the 20 or so stations that
Billboard publishes weekly and no-
ticed that one of the stations, KEGL
97.1 Dallas, did not have one single
hit by a black artist on its list. I

aging is irresponsible. What makes
it worse is the fact that even our
cardboard 6-by-12s have a thin,
glossy coating of plastic on them,
rendering them virtually as nonbio-
degradable as all-plastic blister
packs.

So what can we do? Most label ex-
ecutives throw up their hands,
blame it on retailers, and say it’s too
late to change things. Well, it’s nev-

tunity to recoup the above expense.
Starting Jan. 1, 1990, all CDs could
then be shipped exclusively in
shrink-wrapped jewel boxes, and all
labels could commit to a wholesale
price cut of at least 50 cents for all
CDs, with the proviso that retailers
pass the savings along to consum-
ers.

Now, the only problem with this
plan is that it would place an addi-

‘Most label execs
blame it on the
retailers and say
it is too late’

Robert Simonds is chief financial officer of

Rykodisc Inc.

.ter out at No.

er too late. I would like to put forth
a proposal that answers the prob-
lems of the 6-by-12, at least giving
labels an option while providing re-
tailers with a comparable means of
merchandising.

If all of the record labels were to
get together and contribute 20 cents
for every CD sold during the last six
months of 1988, we could buy all of
the record retailers in the country
reusable 6-by-12 plastic frames to
merchandise all of the CDs they
currently stock, plus 50% more for
future inventory growth and re-
placements. There would probably
even be money left over for a siz-
able contribution to an appropriate
environmental organization.

Then, during the last six months
of 1989, we could phase out prepack-
aged CDs, selling what is left in our
inventories and giving us the oppor-

tional burden on retailers in labor
costs for inserting and removing
the disks from the plastic frames.
My response is that many retailers I
have talked to complain that the
current 6-by-12 cardboard box poses
significant security problems. They
are easily slashed and the disk then
removed, or the entire package is
folded in half and put in a shoplift-
er’s pocket. In this case, the addi-
tional labor cost of putting the disks
in a more secure merchandiser
would be recouped in no time at all
by the decrease in pilfered merchan-
dise.

The industry should also remem-
ber that one can store and ship more
than twice as many CDs in jewel
boxes as in 6-by-12 packages in the
same amount of space. In either a
retail environment where square
footage is at a premium, or in a cen-

tralized warehouse, this is not an in-
significant way to save money.

This proposal also leaves open the
option of labels still using a 6-by-12
package when they feel that the
graphics are particularly vital, or if
they have a multi-disk set in a “dou-
ble jewel box”’ that may not fit in re-
tailers’ frames. While some in the
packaging industry argue that the
key advantage of the 6-by-12 box is
its bigger graphics, any browse
through a record store will reveal
that more than 60% of the available
CD titles in 6-by-12s use only the top
5 square inches to reproduce the
cover of the booklet for graphics.
The rest of the package uses a ge-
neric label design, since it is far too
expensive to completely design a
new 6-by-12 package for every re-
lease.

The cost of CDs is still very rele-
vant to continued growth of the con-
figuration. Eliminating the 6-by-12
would enable labels to drop their
CD prices by 5%-10% or more. This
would be very meaningful to the
consumer and would undoubtedly
enable us all to increase volume and
keep the growth curve steep.

It has been shown on more than
one occasion in surveys published in
these pages that the slowdown of
CD hardware penetration is a result
of consumer resistance to software
pricing. And, while much has been
made of the decline of CD manufac-
turing prices over the past few
years, more money would be saved
by the labels with the elimination of
6-by-12s than we have seen in all of
the CD manufacturing price cuts
over the past 18 months.

I am trying as best as I can to
have this make sense economically
for everyone involved. It should be
clear that, ultimately, eliminating
the extra expense of this packaging
will be good for everyone. I am also

(Continued on page 78)

quipped, “Oh, it's just an off week,”
even though black pop hits were in
abundance everywhere else on the
panel. But every week since then, up
to iast week’s issue, there has not
been one black artist listed by this
station.

I argue that this is not coincidence,
especially for a station whose audi-
ence is pulled from one of the biggest
cities in the U.S. I find it hard to be-
lieve that even rock-edged cuts like
“Dirty Diana” by Michael Jackson
were left out, while urban-leaning
singles by George Michaels raced up
and down that survey. This clearly in-
dicates that racial prejudice and dis-
crimination has reared its ugly head
even in the weekly charts of Bill-
board, which has allowed this station
to be one of the key reporters for the
past several years. The racial injus-
tices served by “All Hits” (laugh!)
KEGL, or “the Eagle”—along with
other stations like it—have obviously
prevented such artists as Tone Loc
from reaching the true chart posi-
tions they deserve. Loc’s “Wild
Thing” is the biggest-selling single
since ‘“We Are The World’’ four
years ago, and yet it managed to pe-
2, preventing it from

becoming the first-ever No. 1 rap sin-
gle. It has been No. 1 on the sales
charts for weeks, and in the minds of
many music fans, it was a No. 1 sin-
gle.

Billboard, I suggest you take a
closer look at the panel that indicates
the ‘“most reliable” source of pop
chartology and at the new slogan
that appears every week on the Hot
100 chart page: “When you play it,
say it.” Maybe you should add the
phrase: “If it sells, play it.”

Based on sales of recent black hits,
it seems that the fans have crossed
the racial barriers that were once
characteristic. It's time you follow
suit as we head toward the '90s. You
may find your panel should be cut by
at least 10 stations, but the results
will be a more accurate and less dis-
criminatory chart.

Darrell J. Roberts
Blacksburg, Va.

Michael Ellis, Billboard’s director
of charts, replies:

The writer brings up an impor-

tant point. Billboard is aware that
a handful of reporting stations—
about half a dozen out of a panel
of 242—rarely, if ever, plays sin-

gles by black artists. Similarly, a
small number of reporting sta-
tions rarely, if ever, play heavy
metal rock singles, while other sta-
tions never play adulit contempo-
rary songs that are doing well on
the Hot 100 chart.

Nomne of these groups of stations
1s pure top 40, but the definition of
top 40 radio has become more and
more blurred in the last few years
as stations seek a more specific
niche in their markets. The music
policies of these top 40 hybrid sta-
tions tend to cancel each other out
and generally do not affect the
overall Hot 100 chart.

Nevertheless, we are carefully
re-evaluating the difficult issue of
what constitutes a top 40 station
and in the near future we hope to
develop better guidelines for clas-
sifying stations by format.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.

BILLBOARD APRIL 1, 1989
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B/D&A Rocks Qut At Ordando Meet

Low Attendance Ups Client Interaction

BY DAVE DIMARTINO

ORLANDQO, Fla. Considerably few-
er album rock stations than usual at-
tended the annual meeting of consul-
tant firm Burkhart/Douglas & Asso-
ciates, held at the Peabody Hotel
here March 14-16.

The gathering, which in past years
has drawn more than 70 client sta-
tions, instead brought representa-
tives from an estimated 23 to partici-
pate in the consultancy’s first sum-
mit since the departure of founding
figure Lee Abrams.

Consultancy officials were putting
a positive face on the lower atten-
dance at Fly In—Rock Out 89, say-
ing it allowed stations and label exec-
utives greater opportunity to rub el-
bows and preview upcoming product,
as well as affording station reps
more individualized attention at the
convention’s many meetings.

“In the past, it’'s been such an
event, and there’s been so many peo-
ple drawn to the event—with the par-
ty and the atmosphere and all that—
that some time is taken away from
the learning and the interaction,”
said B/D&A’s Greg Gillispie. “Now
we've got a smaller group, and we
don’t want to be the biggest any-
more. We just want to be the best.”

B/D&A currently works with 45
stations; Gillispie said the absence of
the remaining 22 was generally ex-

plained by the convention’s sched-
ule—it opened on a Tuesday night,
and, in Gillispie’s words, some client
stations were “in the middle of big
promotions right now because of St.
Patrick’s Day,” which fell one day af-
ter the convention ended.

As they have been at this year’s
other album rock consultancy con-
ventions, the two major topics at Fly
In—Rock Out were the phenomenon
of album rockers being attacked by
classic rock stations and the new
“rock 40” outlets, as well as recent
changes in Arbitron methodology.
WLAV Grand Rapids, Mich., PD
Dave Lange was among those at the
meet complaining about the ratings
company’s reduced audience sam-
pling. “We're finding that as they do
that, the first cell that seems to fall
out is 18-24 men. They aren’t repre-
sented as well, and neither are 25-34
men—which is the core of our for-
mat.”

The gathering’s central theme,
highlighted in B/D&A president
Dwight Douglas’ keynote address,
was “Go Crazy—Get Lucky,” a call
for stations to keep creativity at the
center of their overall station pack-
age. “We can never forget that this is
entertainment,” said B/D&A’s Gilli-
spie, “and that you've got to keep
that crazy edge, that creative, top-of-
mind awareness—not only with the
music you play, but the way you do it

BBM Takes Pulse Of Canadian Markets

AGC Prevails, But Shares Slip

BY KIRK LaPOINTE

OTTAWA AC formats continued to
rule the roost in Canada’s biggest
market, Toronto, but their audience
share totals generally stagnated or
declined, according to the recently
released winter ratings from the
Bureau Of Broadcast Measure-
ment.

In Toronto, AC CHUM-FM re-
mained Canada’s most-listened-to
radio station with a weekly cume of
1,051,600—down from 1,139,300 in
the last book and 1,125,400 a year
ago. In seven-plus share, CHUM-
FM was down 9.6-8.5, good enough
for second place, but only three-
tenths of a share ahead of rival

CHFI—which was also down.

CFRB’s full-service-AC format
continued to lead the market, but its
12.4 share was also down from 12.7
in the fall and 13.0 a year ago.
Adult-oriented gainers included
easy CJEZ—which reworked its mu-
sic mix during the winter to the ex-
tent that it better resembles soft
AC in some dayparts than easy lis-
tening—which was up 3.8-4.9; oldies
CKEY, up 3.0-3.9; and country
CFGM,; which changed frequency,
added 130,000 listeners, and nearly
doubled its share, from 2.3-4.4.

Two stations lost share points but
gained cume. Album rock CILQ
“Q107” was down 7.8-6.7, but saw

(Continued on page 14)

Sam The Record Woman. A&M artist Sam Brown visited top 40 CKOI 197"
Montreal to thank the station for helping her album go platinum in Canada.
Seen, from left, are CKOI's Martine Doucet, Jules Amyot, and Michel Saulnier;
Brown; A&M's Richard LaFrance; and-CKOI MD Guy Brouillard.

on the radio.”

Representatives from Sony were
on hand March 15 to accept the 4th
Annual Lee Michaels Award, which
they received for contributing the
compact disk configuration to the
music industry.

Programmers like WLAV'’s Lange
noted a certain similarity between
this year’s meet and the very earliest
such gatherings, when a notably
smaller group of stations were at-
tending.

“There’s a lot to compare it to,”
Lange said. “There’s a lot of history,
with the way it was built when Lee
[Abrams] was here. He was a central
force in it, and he left. I thought I
was going to miss him here—his
style and his presence and everything
else. But you know—I really didn’t
... I think Dwight and Greg did a
really good job in keeping the meet-
ings going.”

Raised On Robbery Units. In an unusual event, at least by the standards of
what normally appears on radio picture pages, WKGL ““92-Rock-7"" Middletown,
N.Y., morning man Gary Manheim and Ed McCarthy of locai band the Go were
recently honored by the New York Police Department's Senior Citizen’s Robbery
Unit for a video presentation the two had done on the unit’s behalf. Seen, from
left, are Manheim, the NYPD's Irwin Silverman, and McCarthy.

JUST AS BILLBOARD DOESN'T RUN many stories
headlined, ““We’re eating more tofu,” USA Today
doesn’t cover many radio format changes. So it says
something about the magnitude of AC KIQQ Los Ange-
les’ change to KQLZ “Pirate Radio” under Scott Shan-
non that the story was played on the front page of the
national newspaper’s entertainment section.

As hinted here two weeks ago, KQLZ debuted on St.
Patrick’s Day—two weeks before its announced start
date. By the following Monday, much of the industry
had obtained air checks of the sta-

‘Pirate’ KQLZ: Less Tofu, More Def Lep;
Anti-Mellow Forces Storm 940, WHIO Too

rocked pretty hard when it signed on in 1983, although it
moved to the center pretty quickly. KEZY, in suburban
Orange County, has tried the format several times. Per-
haps the most infamous example of the format was “Po-
sition 93, John Sebastian’s short-lived attempt at a top
tracks station on KHJ circa 1978.

Most of the aforementioned stations were more im-
portant to air-check collectors than they were to area lis-
teners. So can a hard-rocking top 40 be No. 1 in Southern
California, a market currently led by crossover KPWR?

tion. If you haven’t, Westwood
One has set up a listen line—for $1
a minute—at 900-990-8000.

If that’s out of your price range,
and if you haven’t procured air
checks of KQLZ yet, the easiest
way to describe it is as a cross be-
tween KHYI “Y95” Dallas’ cur-
rent “rock 40” music mix and its
old “Gladiator Radio” positioning.

Kabrich promises that after sign-
ing on and “establishing what we
are,” KQLZ will “evolve from
there. [Westwood One head] Norm
Pattiz didn’t spend $56 million to
beat [album rock leader] KLOS.”
At this writing, KQLZ is still in a
liners and drop-ins phase, with its
jock staff set to officially debut in
several weeks. Rounding out its
lineup will be Jimmy Page (KCAQ

One production piece tells listen-
ers, “Don’t be a dickhead”; another
declares that “When you’re on the air in Southern Cali-
fornia, you've got to be loud to cut through the crap.”
KQLZ's music mix, although it includes both Milli Van-
illi and Madonna on one side and Elvis Costello and the
Replacements on the other, rocks pretty hard with lots
of Bon Jovi, Guns N’ Roses, Def Leppard, Aerosmith,
and the like.

This is what a 45-minute stretch of KQLZ's music
sounded like on its first day: Synch, “Where Are You
Now”; Ratt, “Way Cool Jr.”; Eddie Money, “Endless
Nights”; Def Leppard, “Love Bites”; Joan Jett, “I Hate
Myself For Loving You”; Madonna, “Like A Prayer”;
Aerosmith, “Angel”; Bon Jovi, “Born To Be My Baby”’;
Bangles, “Eternal Flame”; Fixx, “One Thing Leads To
Another”; Duran Duran, “I Don’t Want Your Love”;
and Guns N’ Roses, “Sweet Child O’ Mine.”

The commitment of major figures like Shannon,
Westwood One, and Randy Kabrich gives a shot of ex-
tra credibility to the handful of new “rock 40” stations
that have popped up in recent months. But it’s not the
first time the format has been tried in Southern Califor-
nia. You can trace it back to the old KBLLA—one of the
outlets used in a KQLZ montage promo featuring clas-
sic L.A. radio stations—as well as Bob Wilson’s KDAY
and Shadoe Stevens’ KRLA in the late '60s/early "70s.

KIIS-FM went to an album/top 40 hybrid for a year
before it went disco in the late '70s. KKHR (now KODJ)

by Sean Ross

“Q105” Oxnard, Calif.) in late
nights and Bubba the Love
Sponge (apparently not the one at KTFM San Antonio,
Texas) in overnights. Afternoon jock Shadow P. Ste-
vens will be known as Shadow Steele.

PROGRAMMING: Easy KJOI Los Angeles has named
Washington, D.C., radio veteran John Dowling PD/
middays, replacing acting PD Dick Heatherton . . . Cliff
Blake is out as PD of classic rock WZLX Boston . . . Jim
Pruett, previously PD of KZFM Corpus Christi, Texas,
is now PD of crossover KHQT “Hot 97.7” San Jose,
Calif. . ..

At press time, former AC KOY Phoenix PD Denny
Nugent was being lined up for his first PD job in coun-
try or on FM at WGAR Cleveland . ..

Following an ownership change, Kevin Gardner is
the new PD/MD/p.m. driver at urban KDKO “Power
1510” Denver, replacing Danny Harris. Gardner, previ-
ously APD at urban WWPD Florence, S.C., ushers in a
new lineup, including Art Crenshaw (mornings, from
WKDA Nashville), Jackie Ward (middays), owner/GM
Jim Walker (late afternoons), Dennis Scott (evenings,
ex-WTLC Indianapolis), and Joel Somers (ex-WILD
Boston, overnights).

John Wetherbee, who programmed AC/oldies
WFYR Chicago for two years, has resurfaced as the
new PD of WAGQ Atlanta, the Athens, Ga.-based sta-

(Continued on page 15)

10

wwWwW americanradiohistorvy com

BILLBOARD APRIL 1, 1989


www.americanradiohistory.com

HOW TO AVOID ENDLESS
TO AIRPORT CONGESTION.

CIRCLING DUE

The scenario goes
something like this:
After another remark-

ably unremarkable

JFK to LAX
10:15am daily/7:00pm daily except Sat.

LAX to JFK
9:00am daily/3:30pm daily except Sat.

Each of our flights,
you see, transports a
mere thirty-three pas-
sengers. You’ll enjoy

first class flight, you plod along serpen-
tine tunnels until at last you gain sight
of it: The Great Equalizer. The Baggage
Claim Area.

Mercifully, we at MGM Grand Air
have relegated such aggravation to a
vague, grey area somewhere in the
back of our passengers’ minds.

For about the same price as a com-
mon first class ticket to either New

York or Los Angeles ($939 each way),

you too may circumnavigate such

chaos altogether.

MGM

the convenience of your own gate and
baggage claim area at JFK. And your
own terminal and baggage claim area
in Los Angeles; adjacent to, yet far
removed from the hubbub of LAX.

MGM Grand Air 1s, to be sure, a
radical departure from ordinary first
class flights.

Expressly reserved for those who’ve
already arrived.

Should you wish further details,
contact your travel agent or phone
800-445-9383.

Trand AR

INCOMPARABLE SERVICE AT A COMPARABLE FARE.

www americanradiohistorv com
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ALTERNATIVE RADIO SEES RESURGENCE OF GUITAR-DRIVEN BANDS

(Continued from page 1)

you.”

On this week’s Modern Rock
Tracks chart, however, only one
synth-dance act—Fine Young Can-
nibals—is in the top 10. Surround-
ing them is a mix of newer acts—
Guadalcanal Diary, Easterhouse,
and Throwing Muses among
them—and such format veterans
as Lou Reed, Elvis Costello, the Vi-
olent Femmes, XTC, and the Re-
placements (who were No. 1 on
last week’s Album Rock Tracks
chart).

The handful of outlets that
make up the commercial segment
of alternative radio are now closer
to their college counterparts than
they have been in some time. Con-
tributing to that are a recent slew
of new albums from the format’s
superstars; the resurgence of folk-
oriented acts; the coming of age of
many of the guitar bands that
were signed in the wake of
R.E.M.’s success; and, although
few PDs want to say so, a seeming
backlash against synth-dance ma-
terial—especially that which has
crossed to top 40.

The simplest explanation, how-
ever, may be that alternative PDs
are embracing to guitar bands for
the reason they go to any music—
because it represents a change. “I
don’t think [the guitar bands are]
just coincidence,” says Peggy Ap-
ple, PD at WEQX Albany, N.Y.
“We’ve been gearing up to hear
the guitar played again. It first hit

me when I was listening to Living
Colour’s ‘Cult Of Personality’ that
it was back.”

KJQN Salt Lake City PD Mike
Summers notes that, while Era-
sure is still his station’s most suc-
cessful act, “we see acts like the
Replacements becoming more pop-
ular. People can take only so many
hooks; after a while, they need
something different,” he says.

It is a sign of the format's
changing climate that two of the
stations most associated with
synth-driven material are also re-
tooling their lists. ‘““There’s cer-
tainly a resurgence of young
bands,” says KROQ Los Angeles
PD Van Johnson. “I’'m not going to
deny them airplay if it’s great mu-
sic . .. Things do turn around; we
can’t sit there and say we've got to
keep playing the synth stuff.”

‘“We're getting substantially
more requests for the Feelies or
the Throwing Muses; I don’t know
if that would have happened two
years ago on the commercial lev-
el,”” says WDRE Long Island,
N.Y,, PD Denis MecNamara. In re-
cent months, WDRE has played
such bands as Scruffy The Cat and
Guadalcanal Diary, which it avoid-
ed 12-14 months ago. McNamara
feels that many of those acts
“have evolved and are making ree-
ords that sound better. We're also
getting more acclimated to what
they do and more accepting of it.”

Many, though certainly not all,

of the guitar bands on alternative
radio were acts signed several
years ago in the wake of R.EM.’s
breakthrough. These bands are
now releasing second or third al-

‘We were gearing
up to hear guitar
played again. It
hit me while
listening to Living
Colour—it’s back’

bums. Not surprisingly, Steve
Tipp, Warner Bros. national alter-
native promotion manager, dis-
misses much of what is happening
today as ‘“absolutely a second- or
third-generation R.E.M. thing;
we’re experiencing bands that are
third-generation R.E.M. clones.”
But WHFS Washington, D.C.,
PD David Einstein traces the
changes back even further to a de-
cidedly nonalternative influence.
“I really started to notice a differ-
ence a couple of years ago when
Bruce Springsteen went through
the ceiling. That’s when having the
garage-mechanic image began to
sell a lot of records ... Even En-
glish bands like Easterhouse are
putting away the synthesizers and
moving back toward guitar-orient-
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ed music.”

Most of the PDs contacted for
this article claim that the sudden
preponderance of guitar rock
doesn’t mean that there has been a
backlash against synth bands or
against the resurgence of synth-
dance at top 40 that became notice-
able last fall. “The 16-year-olds in
bands who ultimately determine
what we play aren’t picking up
guitars because [top 40 rival]
KIIS-FM is playing Erasure,” says
KROQ's Johnson.

Instead, they say they're just
seeking balance. “The goal of the
format is still to listen to every-
thing that comes in,”’ says
WFNX’s Tolkoff. “We’ve got to
get our current stuff from some-
where, whether it’s New Order or
the Replacements, Scruffy The
Cat or Danielle Dax.” Tolkoff says
that if there was an anti-synth
backlash, it happened in 1984-85
when he was PD of XETRA-FM
“91X" San Diego—one of the first
modern rockers to emphasize gui-
tar rock—and that the message
may only be “filtering down” to
other outlets now.

Still, with the exception of a nov-
elty like Enya’s “Orinoco Flow,”
most of the synth-oriented acts on
the current Modern Rock Tracks
chart, including New Order, Midge
Ure, Erasure, and Fine Young
Cannibals, have been around for a
few years. WB’s Tipp ‘‘doesn’t
think the doors are closed’ on
synth bands, but he does talk
about ‘“handfuls” of alternative
stations that decide not to play De-
peche Mode, Erasure, or even
R.E.M. with each new release.

Lori Blumenthal, .R.S. Records’
alternative marketing/promotion
director, has noticed the change
while trying to break two new acts
at the same time. “Christmas, who
are really guitar-oriented, sort of
psychedelic pop, are doing beauti-

fully. But we also put out Karel
Fialka’s ‘Hey Matthew,” which is
more synth-pop oriented, and
couldn’t even crack the top 100 of
CMJ’s chart. I've only had three
records in as many years that
couldn’t do that.”

It is also worth noting that a
number of synth-driven acts that
still show up on some modern rock
stations are doing better on Bill-
board’s Dance Music Club Play
charts than they are on the Mod-
ern Rock Tracks chart. Figures On
A Beach—whose “No Stars” was
thought of as an alternative record
two years ago—is top 10 in dance
with its version of “You Ain’t Seen
Nothin’ Yet,”” but not on the mod-
ern charts.

Similarly, Was (Not Was), When
In Rome, That Petrol Emotion
Skinny Puppy, A Split Second, and
Sigue Sigue Sputnik—all acts with
an alternative image—were doing
better on the dance charts than on
the modern rock list, although a
few of them had already run their
course in the latter format. Fine
Young Cannibals’ “She Drives Me
Crazy” stalled at No. 6 last week,
but was still No. 1 on the club play
chart.

Does the acceptance of guitar
bands at commercial alternative
radio (and further, in the cases of
the Replacements, XTC, Easter-
house, and others) mean that col-
lege radio is moving on to some-
thing else? Not just yet, say most
PDs. “We're all still drawing from
the same pool, although some of
the bands’ college radio plays may
still be rougher,” says WFNX’s
Tolkoff.

Says 91X PD Trip Reeb: “I don’t
see college radio breaking any new
ground, because this one isn't
tapped out. It’s not so mass-appeal
yet that college radio has forsaken
this whole group of people.”

NEW YORK So what’s next?
While most of those contacted
about the rise of guitar rock at com-
mercial alternative radio agree that
college radio has not yet moved on
en masse to something else, all of
them have ideas about where the
new cutting edge will eventually de-
velop. And most of them have dif-
ferent expectations.

Both WHFS Washington, D.C.,
PD David Einstein and Linda Ryan,
program coordinator of noncom-
mercial KUSF San Francisco, antic-
ipate what Ryan terms “a return to
postpunk power pop.” Einstein cites
such Buzzcocks/Ramones-like acts
as the Wonder Stuff, new Ruby/
Slash acts Field Trip and Sweet
Baby, and acts like Gaye Bikers On
Acid or Pop Will Eat Itself.

CBS Records director of college
marketing Tom Simonson says that
if there were to be any backlash
against the glut of guitar rock, “it
would take awhile ... and chances
are, in that case, it would move on
to something [such as] industrial

PDs Predict Next Wave

Hard Pop, Industrial, Folk Cited

noise music like Tackhead or Minis-
try.” WDRE Long Island, N.Y.'s
Denis McNamara also cites the in-
dustrial dance product coming out
of Chicago’s Wax Trax label and its
ilk as “slowly building a healthy
base. Eventually we're going to
have to deal with that.”

Trip Reeb, PD of XETRA-FM
“91X"” San Diego, mentions rap as
something that college alternative
outlets are more comfortable with
than he is. Indeed, both rap and
country acts seem to do better on
those alternative charts with a
higher percentage of college sta-
tions—although they don’t do spec-
tacularly there.

Reeb and KUSF’s Einstein both
also cite the growing importance of
the new folk/acoustic movement—
several of those surveyed men-
tioned the Indigo Girls, for exam-
ple—already present to an extent
on commercial radio in the form of
Tracy Chapman, Michelle Shocked,
10,000 Maniacs, and others.

SEAN ROSS
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Burch Intervals. Mercury's Burch Sisters prepared for spring by donning
baseball caps on a visit to country WTSO Madison, Wis. Flanking MD Pat Martin
are Cathy, Charlene, and Cindy Burch.

CANADA’S AC STATIONS STILL TOPS, THOUGH SLIDING

(Continued from page 10)

its audience leap more than 7% to
869,200. Modern rock CEFNY (which
can now be heard playing Poison
and Bobby Brown) was down 5.2-
4.6, but increased in cume from
550,100-649,500.

In Montreal, album rock CHOM
was off 9.5-9.0 in the fall. French-
language top 40 CKOI “I97" was
back in its normal share range, re-
bounding 4.6-5.7, but still behind ri-
val CKMF, which was virtually un-
changed, moving 7.0-7.1. Oldies/AC
CKGM fell to a one-share in its last
book before becoming top 40 CHTX
“980 Hits.”

In the BBM’s separate measure-
ment of French- and English-lan-
guage audiences, market leader
CKAC posted a two-share gain
among Francophone listeners to
command that market, going 15.2-
17.6. (It had only a .5 among En-
glish-speaking listeners.) Full-ser-
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vice AM CJAD lost one share in the
English-language measurements
but still ruled with a 24.4 share.

In Vancouver, British Columbia,
meanwhile, full-service AC CKNW
fortified its already-impressive lead
slightly, rising 18.2-18.5—11 shares
ahead of its nearest rival, album
CFOX. The station that made
CKNW'’s rise possible by switching
to classic rock several books ago,
CHRX, was up nicely in its first full
book in the format, 4.4-5.1.

Results for AM top 40 stations
across the country—some of which
had impressive gains in the fall—
were largely down. CFTR Toronto
was off 6.5-5.8. CKLG “LG73” Van-
couver was down 5.5-4.6; rival
CKXY was up, but far from
healthy, 2.2-2.7.

WINTER "89 BBMS

CFGO Ottawa was down 11.6-9.2,
bringing it back roughly to where it
was six months ago. Similarly,
CKOC Hamilton, Ontario, has gone
6.9-9.3-7.8 over the last three books.
CFCN “AM106” Calgary, Alberta,
was off 11.1-9.9, a few tenths ahead
of where it was a year ago. Across
the province, CHED Edmonton held
steady (and second in the market),
moving 11.6-11.5.

Full figures for Toronto, Montre-
al, and Vancouver will follow. Lead-
ers in Canada’s other major mar-
kets were full-service AMs CJOB
Winnipeg, Manitoba (24.7-18.4),
CJCA Edmonton (15.0-14.1), and
CHQR Calgary (8.2-13.1); easy
CFMO Ottawa (13.5-11.1); and coun-
try CHAM Hamilton, Ontario (12.4-
13.4).

Su Fa W
Call Format '88 '88 '88 '89  Call Format '88 '88 '88 '89
TORONTO CJFM AC 54 58 51 53
CFRB AC 123 122 127 124  CBF French/CBC 48 32 37 47
CHUM-FM AC 90 82 96 85 CIEL French/AC 27 25 33 35
CHFI AC 86 79 91 82 CKVL French/ n/t 50 42 38 31
CiLQ album 69 74 78 67  CFCF adult std 20 23 24 24
CBL CBC 44 56 54 58 CBM CBC 20 17 22 23
CFTR top 40 75 66 65 58  CBF-FM French/CBC 20 15 15 19
cJcL adult std 83 77 67 52 CBM-FM CBC 15 17 15 17
CJEZ easy 38 35 38 49 CKGM oldies 23 20 21 10
CFNY modern 47 54 52 46
CKFM AC 50 41 46 46 VANCOUVER, B.C.
CFGM country 24 33 23 44 CKNW AC 12.6 12.5 18.2 18.5
CKEY oldies 25 37 30 38 CFOX album 72 84 84 15
CBL-FM CBC 32 22 33 38 cBU CBC 77 63 70 74
CHUM AC 54 32 39 36 CFMI AC 84 64 58 6.1
CKO n/t 15 16 18 16  CFUN AC 65 58 62 6.1
CJRT classical 1.2 13 7 10 CHQM-FM easy 53 57 67 6.1
CKWX country 64 75 83 6.1
MONTREAL CHRX cls rock 47 51 44 51
CKAC Fr/adult std  10.3 109 114 132  CKLG top 40 70 58 55 46
CFGL French/AC 93 95 91100 CKKS AC 49 57 50 45
CHOM album 77 98 95 9.0 CHQM adult std 45 59 42 42
CKMF French/top 40 71 7.1 70 71 CIsL oldies 43 43 30 40
CJAD AC 78 78 17 67 CIR country 27 33 27 32
CIMS French/AC 78 58 79 67 CBU-FM CBC 35 40 21 29
CKOI French/top 40 51 58 46 57 CKO n/t 27 21 22 27
CITE French/AC 69 70 71 56  CKXY top 40 271 27 22 27
CFQR easy 47 49 57 55

newsline...

BRUCE WALTON is expected to return to KIFM San Diego as president/GM
when his KIFM Ltd. company takes over the station from interim licens-
ee AFC Broadcasting Saturday (1). Walton, who was GM of the station
from 1981-86, replaces Lee Mirabal, who will market KIFM’s “Lights
Out” program nationally. KIFM Ltd. settled with 16 other applicants at a
reported cost of $10 million-$11 million for KIFM’s long-contested license.

SIMON T is named VP/GM of KQLZ Los Angeles. (See Vox Jox, page 10).
His replacement as VP/GM of KCBQ San Diego is VP/OM Jeff Apregan.

IVAN BRAIKER, former head of Olympia Broadcasting, announces the for-
mation of Braiker Radio Services. That company plans to launch two sat-
ellite programming networks in the near future and another two by
year’s end, with more to follow. Consultant Rick Sklar is VP of program-
ming. Larry Shipp will be director of sales.

AT WAES/WRO0Q CHARLOTTE, N.C., new owner Frank Tenore becomes GM, re-
placing Doug Berle.

6IL ROZZ0 has resigned as GM of KLUV Dallas; no replacement has been
named.

WILKS-SCHWARTZ buys Capitol’'s WNVZ Norfolk, Va., for $7.47 million.
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" 5. Compiled from national album rock
Qé 'J;é ’;‘o ;’ﬁ TITLE radio airplay reports. ARTIST
T2 | S [ Q2 | £5 | LABEL & NUMBER/DISTRIBUTING LABEL
1 % A% NO.1 %%’ -
"LL BE YOU d .- THE REPLACEMENT:
TN TN I L e . S LACEMENTS |
@ 4 8 i SECOND CHANCE THIRTY EIGHT SPECIAL
AGM 1273
3 ) 1 1 WORKING ON IT CHRIS REA
GEFFEN 7-27535
@ 14 32 3 NOW YOU'RE IN HEAVEN JULIAN LENNON
ATLANTIC 7-88925
5 5 9 6 ROCKET DEF LEPPARD
MERCURY 872 614.7/POLYGRAM
@ 1 16 ’ 7 SIMILAR FEATURES MELISSA ETHERIDGE
ISLAND 7-99251/ATLANTIC
7 | 9 | 5 | 10| 'LLBETHERE FOR YOU BON JOVI
MERCURY 872 564-7/POLYGRAM
@) 12 | 15| 15 | SORNART Marc vz
o [ [u| s | semoe 70 CONPANY
0| 8| 6 | n | DEARGOD MIDGE URE
1 3 ) ‘g END OF THE LINE TRAVELING WILBURYS
WILBURY 7.27637/WARNER BROS.
12 7 12 15* gé!gsu%ET GUNS N' ROSES
@ 29 _ 2 VOICES OF BABYLON THE OUTFIELD
COLUMBIA 38-68601
16 21 5 - CONFIDENTIAL THE RADIATORS
EPIC LP CUT/EPA.
15 6 3 11 RDC'IRAI;IBE:# ouT THE FIXX
E
16 | 15 | 18 | 9 | YERONICR wocur LVIS COSTELLO
v [T [ 10 | | SeAVENS T
18 19 23 7 ggl;gg}&g{ERE YOU LITTLE AMERICA
n | a | w| 7| AbsronGNEN,,
@ 21 29 5 READY FOR LOVE GARY MOORE
VIRGIN LP CUT
@ 23 31 6 EEQTERLRPQ\;’SIMPLETON XTC
M
2 | 17| 2| s | COMEOUTFIGHTING EASTERHOUSE
@B » | 7| s | DN WARRANT
31 | 37 | 4 | TURNYOU INSIDE-OUT REM.
WARNER BROS. LP CUT
LVD.
% 18| 2| 10| DBV ereros LOU REED
2% % 25 10 I1HLAAN11"|(‘:;E§(%UT CROSBY, STILLS, NASH & YOUNG
@ 34 39 ¢ 3 THING CALLED LOVE BONNIE RAITT
CAPITOL LP CUT
R * % *POWER TRACK* & & -
39 o 5 HEARTS ON FIRE STEVE WINWOOD
iR-GIN 799234 B
29 33 3% |.6 Xgﬂ;ﬂg g(gm; WILD SKID ROW
) FOR T VE OF MONEY BULLETBOYS
2 | 2| 8|8 | IREEEVED
31 2 14 1 \ﬂgcti'ngg;rzg ROY ORBISON
@ 36 43 4 SHE'S A MYSTERY TO ME ROY ORBISON
VIRGIN LP CUT
33 35 38 4 hwEIRSC?JIROY?P CUT/POLVGRALA S
* % & FLASHMAKER % % %
GBD| NEWp | 1 | ONCEBITTEN TWICE SHY GREAT WHITE
(S CAPITOL LP CUT ro
@ 4 48 3 RUN TO PARADISE CHOIRBOYS
WTG 31-68564
% | 25 | 10 | 11 | SENDMESOMEBODY JON BUTCHER
& ]
GD| NEWD L1 | S e i 1Ot SARAYA
47 o 2 BRING IT BACX AGAIN STRAY CATS
EMELP CUT
@ 45 . 2 YOU'RE WHAT YOU WANT TOBE CRUEL STORY OF YOUTH
COLUMBIA LP CUT
@ | 2|7 | 9 | DRIVEMYCAR DAVID CROSBY
4 30 17 1n SgssgléggsﬁygnENT LITTLE FEAT
42 40 35 16 EP%EL?&E rIE/ZER.Ps.?NAUTY LIVING COLOUR
H
© | @ | o | 3 | SHEDIDIT GLAMOUR CAMP
PAR P
@ | 37 | 3 | 1 | PARADISECITY GUNS N’ ROSES
NEWD | 1 | SO e vcram CINDERELLA
s | 28 | 19 | 11 | THELIVING YEARS MIKE + THE MECHANICS
47 | 38 | 28 | 18+ a:;%«’égenos. 7-27688 REM.
48 49 o ) TWIST IN MY SOBRIETY TANITA TIKARAM
REPRISE 7-22995
NEWD | 1 | CIRCLE EDIE BRICKELL & NEW BOHEMIANS
@ NEW) 1 sg%g;rgJANE COWBOY JUNKIES

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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(Continued from page 10)

tion set to move to town in the near
future ... WLTI Detroit production
director Art Morrison is the new
OM/morning man at country WBVE
Cincinnati. He’s been the voice of the
station since it went country in 1987.
MD Dianne Palmer will now assume
more programming duties.

Because of its proximity to Day-
ton, Ohio, WBVE has been doing dou-
ble duty as that market’s country
FM; now it has competition. After
flipping WWBA Tampa, Fla., to AC
WWRM last year, Cox Broadcasting
has changed its last easy listening
FM, WHIO-FM, to country WHKO
“K99.1” under PD Chuck Browning.
That station also gets a new air staff,
including Jim Manley (mornings),
Darryl Johnson (middays), Chuck
Gillespie (afternoons; he was previ-
ously PD of local country AM
WONE), Cristy Leigh (evenings),
and John Steele (late nights).

WEZC Charlotte, N.C., becomes
WMXC “Mix 104.7” but stays AC ...
OD Raymond Meza is out at Span-
ish/AC KAMA/KAMZ El Paso, Tex-
as; John Alan Weitz is interim PD
for the FM ... WFBL Syracuse,
N.Y., now simulcasting album
WKFM, will go adult standards in
the near future ... Former KDKB
Phoenix PD Cynde Slater has
launched an announcer-training ser-
vice, Talent Developers, and can be
reached at 602-998-8631.

Steve “Dallas” Lovig is the new
PD at country WMMN Fairmont,
W.Va,, replacing Ken King, now at
cross-town AC WFGM . .. Easy
WPAG Ann Arbor, Mich., is now AC
WAMX “Mix 107" ... New Bedford,
Mass., finally gets a top 40 outlet—
WFHN “Fun 107”—under PD Wes
McShay.

PEOPLE: Former WHYI “Y100”
Miami morning driver Sonny Fox
has filed a $300,000 suit against the
top 40 station and its parent, Metro-
plex Communications. Fox claims his
departure from Y100 last year was
“wrongful, willful, malicious and . ..
for the sole purpose of hiring a less-
expensive replacement.” Neither Fox
nor Y100 will discuss the case, but
Fox’s agent, Saul Foos, is also trying
to get him out of a noncompete
agreement with the station.

After six years as a nightly pro-
gram, top 40 WQXI-FM “94Q” At-
lanta’s “Jazz Flavors” program is
moving to weekends only as part of a
larger staff realignment. Midday
jock Craig Ashwood becomes APD/
MD and morning show producer.
Ken Cooper goes from afternoons to
mornings on WQXI-AM. Jon-David
Wells moves to afternoons. Kirk

Patrick, ex-WXLK “K92” Roanoke,
Va., joins for middays. Madison
Chase from WMJJ “Magic 96” Bir-
mingham, Ala., handles nights.

AC KIOI “K101” San Francisco
names Sandy Chin MD. She was PD
Larry Berger’s programming assis-
tant at WPLJ “Power 95” New York
... Gene “D.C.” Phillips moves from
swing to late nights at crossover
WPGC Washington, trading places
with Sir Charles Dixon. Across
town, Bree Taylor (ex-WDJY) is do-
ing p.m. drive on urban/AC WMMJ
... Chuck Buell, most recently with
KHTR St. Louis (now KLOU), and
Roberta Gales, from WPOW Miami,
are the new morning team at top 40
WBSB “B104” Baltimore, replacing
Don O’Brian.

Pittsburgh legend Porky Ched-
wick, best known for his work with
WAMO, has filed for bankruptcy.
According to local press reports,
Chedwick was claiming $20,900 in
debits against 65 cents in assets. He
blames his participation in a now-de-
funct business venture ... Patty
Murray, MD at album WGTR Miami,
was killed March 18 in a car crash. At
press time, the station had planned a
fund-raiser to benefit her family, as
well as a Patty Murray Foundation.

Roy Fox, a driving force behind
the ‘“tea-bag’ listener campaign
against the congressional pay raise,
is out of mornings at n/t WXYT De-
troit ... Larry King takes the 1989
International Radio & Television So-
ciety broadcaster-of-the-year award,
reclaiming it for radio from 1988’s re-
cipient, Oprah Winfrey.

At country WYNY New York, Joe
Marino (aka Joe Davis) joins for
overnights; his previous air work in-
cludes cross-town WHTZ “Z100” ...
AC WAXY Miami moves Rob Sidney
to morning news . . . Sean Demory is
the new p.m. driver at top 40 WAPW
“Power 99 Atlanta, which also
needs a nighttime replacement for
Domino; send T&R quickly.

EVEN’I‘S: Oldies KRLA Los Ange-
les plans to celebrate April Fool's
Day by repeating last year’s re-cre-
ation of legendary local radio sta-
tions. KRLA’s Dave Hull and Hum-
ble Harv will handle KRLA circa
1964 and KHJ circa 1969, respective-
ly. Bill Ballance will do an hour of
KFWRB circa 1959 ... The first Air
Talent Programming Conference,
held March 16-18, in Atlanta drew
250-300 attendees and will be repeat-
ed next year,

Assistance pronided by W.T. Koltek,
Peter Ludwig, Craig Rosen, Terry
Wood, and David Wykoff.
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siit CONTEMPORARY.

WING 871 078-7/POLYGRAM

. g'_ Compiled from a national
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1 2 10 YOU GOT IT 0 ROY ORBISON
VIRGIN 7-99245 2 weeks at No. One
7 7 8 ETERNAL FLAME & BANGLES
COLUMBIA 38-68533
1 DREAMIN’ 4 VANESSA WILLIAMS

THE LIVING YEARS
_ ATLANTIC 7-88964

& MIKE + THE MECHANICS

LOST IN YOUR EYES
ATLANTIC 7-88970

¢ DEBBIE GIBSON

© ANITA BAKER

REPRISE 7-27757

4 | 4 | 12 | JUSTBECAUSE
ELEKTRA 7-69327
5 | 5 | g | WEVESAVED THE BEST FOR LAST ® KENNY G
ARISTA 1-9785
DON'T TELL ME LIES ® BREATHE
3 | s imll] DN
YOU'RE NOT ALONE # CHICAGO

7 WIND BENEATH MY WINGS
ATLANTIC 7-88972

& BETTE MIDLER

GOT IT MADE
ATLANTIC 7-88966

CROSBY, STILLS, NASH & YOUNG

HEAVEN HELP ME

© DEON ESTUS
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SIRE 7-27539/WARNER BROS.

17 26 4 MIKA 871 538-7/POLYGRAM

13| 17| 7 | SECONDCHANCE THIRTY EIGHT SPECIAL
A&M 1273

15 | 25 | & | AFTERALL CHER & PETER CETERA
GEFFEN 7-. 27529

15 | 10| 9 | 16 | MYHEART CANTT TELL YOU NO © ROD STEWART

WARNER BROS. 7-27729
LIKE A PRAYER © MADONNA

3 SHE WON'T TALK TO ME
EPIC 34-08513/EPA.

¢ LUTHER VANDROSS

elee

15 SHE WANTS TO DANCE WITH ME
RCA 8838

2 2 8 LET THE RIVER RUN ¢ CARLY SIMON
ARISTA 1-9793
19 14 10 15 CV‘LITE& LhadogllTH YOU SHERIFF
23 2 6 IEIE%%N}GYQ%SVE ¢ SIMPLY RED
16 16 9 ACROSS THE MILES © SURVIVOR
SCOTTI BROS. 4-68526/E.P.A.
18 13 17 DON'T RUSH ME ¢ TAYLOR DAYNE
ARISTA 1-9722
2% 32 7 CITY LIGHTS ¢ LIVINGSTON TAYLOR
CRITIQUE 7-99255/ATLANTIC
29 38 4 SUPERWOMAN & KARYN WHITE
WARNER BROS. 7-27783
® RICK ASTLEY

I'M INTO SOMETHING GOOD

% % * POWER PICK % % &

® PETER NOONE

VIRGIN 7-99294

33 | 42 3 CYPRESS 0019/ALM

19 11 13 THIS TIME ¢ NEIL DIAMOND
COLUMBIA 38-08514

31 33 6 END OF THE LINE ¢ TRAVELING WILBURYS
WILBURY 7-27637/WARNER BROS.

28 | 31 9 BRING DOWN THE MOON ¢ BOY MEETS GIRL
RCA 8807
HAPPY EVER AFTER ¢ JULIA FORDHAM

ROMANCE (FROM “SING”) & PAUL CARRACK & TERRI NUNN

R

JPBP, Emerald Following Parallel Paths

Top 30 Country Countdown, House Shows Overlap

NEW YORK James Paul Brown
Productions and Emerald Entertain-
ment have been direct competitors
since the two introduced live country
call-in shows within a month of each
other in late 1987. Emerald’s “Nash-
ville Live” and JPBP’s “Countryline
U.S.A.” are both reported to be in
good shape; now, new developments
are going to pull the two companies
into an even tighter circle.

To begin with, Emerald is develop-
ing a top 30 country countdown and
JPBP is said to be doing the same.
Emerald will have Waylon Jennings
as host of the weekly three-hour
“Waylon & Co.,” which features a
guest artist as co-host for one of its
hours. Little is known about JPBP’s
countdown. Both shows are expected
to be available by summer.

Emerald is also currently devel-
oping “Saturday Night House Par-
ty” as a live satellite-delivered show
with WSIX-AM-FM Nashville morn-
ing man Gerry House as host. Plans
call for House’s support team, the
WSIX House Foundation, to be in-
volved in the show. Interestingly
enough, House already hosts two
programs for JPBP: “Countryline”
and ‘“America’s #1.” The House
Foundation is in on ‘“‘America’s
#1”—which is taped at Emerald’s
studios—as well.

Because of his expanded work
load, House is expected to drop one
JPBP show—probably the live one-
hour “Countryline.” Radio & Records
country editor Lon Helton hosts Em-
erald’s “Nashville Live,” and began
hosting Westwood One’s new “Listen
In With ... "” in January.

Both JPBP executive director

PDs Are Giving
High Marks To
Education

NEW)D 1
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37 48 3 COLUMBIA 38-68580
2% 21 18 ﬂ%h?;";gg" & STEVE WINWQOOD
LLINS
2 | o Nl TOMERTS OlFAILES
& TIFFANY
2 | 3 [P AL THIS TIME
49 - 2 HEARTS ON FIRE & STEVE WINWOOD
VIRGIN 7-99234
N WAY & ENYA
12 | 4 [ QRINOCOFLOW (SAIL AWAY)
KENNY
3 | 29 | 25 | SHHOUETTE ¢ o
48 . 2 PROMISES BASIA
EPIC 34-68608/E.PA.
40 4% 3 THE LONELIEST HEART & BOYS CLUB
MCA 53507
* % % HOT SHOT DEBUT * # *

IF | CAN JUST GET THROUGH THE NIGHT @ PHOEBE SNOW
EREXTRAZ.60300

AS LONG AS YOU FOLLOW

¢ FLEETWOOD MAC

46 m 39 2 LEC?AESNQEMBER HOLDING YOU

41 39 30 19 WARNER BROS. 7-27644
42 | 32 | 27 | 15 | ASLONGASWE GOT EACH OTHER STEVE DORFF/FRIENDS
2 REPRISE 7-27878
$3 | 47 | 45| 5 | THELOVERINME  SHEENA EASTON
} MAN ¢ LOVE AND MONEY
NEW)D | | L‘Z‘éb&%&’é&nmmm © S

IS FOREVER & JTAYLOR/R.BELLE

a5 | 3 | 35 | 6 | ALLIWANTISF /
& BOYS CLUB

18 SOUL SEARCHIN’

® GLENN FREY

49 4 | 46 8

CAPITOL 44288

a7 36 34 MCA 53452
NEWD | 1 | JALKITOVER GRAYSON HUGH
A
SURRENDER TO ME ANN WILSON & ROBIN ZANDER

GIVING YOU THE BEST THAT | GOT
ELEKTRA 7-69371

50 | 50 | 47 | 277

@ ANITA BAKER

O Products with the greatest airplay gains this week. @ Videoclip availability.

BY PETER LUDWIG

NEW YORK With the crisis of
the U.S. educational system being
prominently featured in two re-
cent movies, some radio promotion
directors say that station-spon-
sored scholarship programs are
getting a tad more local media at-
tention. While community-oriented
promotions rarely generate the
coverage that outrageous stunts
do, some hope the new concern
over education will help bolster the
scholarship’s reputation further.

Scholarship promotions are
strong at news/talk stations and
all but mandatory for high-visibili-
ty urban stations. Even top 40
WYHY “Y107” Nashville is tem-
pering its ‘“outrageous’ promotion
reputation by awarding scholar-
ships through area churches for
the second year in a row.

N/T KYW Philadelphia has also
been offering an in-station educa-
tional program along with its
scholarships for the past 23 years.
Now, new n/t outlet KORG Ana-
heim, Calif., is also offering an
educational station tour as it de-
velops its scholarship program.

(Continued on page 19)
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by Peter Ludwig

Dana Miller and Emerald chairman/
executive producer Dale Moore are
cordial about the parallel develop-
ments at their companies. Moore
says, “It makes a new move in the di-
rection we've been planning on. We
didn’t get into syndication as an ex-
periment. We mean to be successful
in this business and we've established
ourselves with ‘Nashville Live.” We
want affiliates to look to us to deliver
hot weekends for them.”

An expensively produced weekend
evening syndication in the country
format leaves little room for error,

FOR WEEK ENDING APRIL 1, 1989

but Moore is optimistic. “First, pro-
jections showed the numbers looked
good, with Saturday actually being
better than Friday night. And second-
ly, Gerry has been pulling in listeners
from other formats at WSIX and I
think he can do that nationally as
well.”

As for “Waylon & Co.,” Moore
says, “After all, it’s a tried and tested
idea with a country legend as a host.
He also started out in radio, was a DJ
for a number of years, and did the
narration for ‘The Dukes Of Hazard.’

“We've been talking to a number
of companies to be an anchor sponsor
and I think this kind of show is a nat-
ural for that. The right sponsor will
understand that it would make sense
to sponsor Waylon’s tour. It would be
a natural tie-in and provide a great
tie-in for affiliates.”

JPBP—which has introduced three
fully sponsored weekly longform pro-
grams in the past 30 months—has

(Continued on next page)
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Compiled from Commercial and
College Radio Airplay Reports.

LABEL & NUMBER/DISTRIBUTING LABEL

ARTIST

* % NO.1 # »
THE MAYOR OF SIMPLETON
1| 2| 2| 6 | THEM

XJC
1 week at No. One

13 |15( 9 | u | DEARGOD

2 1 1 3 VERON CA ELVIS COSTELLO
WARNER BROS. P CUT

3 3 3 9 'LL BE YOU THE REPLACEMENTS
SIRE LP CUT/REPRISE

4 4 4 11 DIRTY BLVD. LOU REED
SIRE LP CUT/WARNER BROS.

5 13 21 3 MADONNA OF THE WASPS ROBYN HITCHCOCK/EGYPTIANS
A&M LP CUTS

6 5 5 9 NIGHTMARES VIOLENT FEMMES
SLASH LP CUT/WARNER BROS.

7 9 13 3 THE LAST OF THE FAMOUS INTER’L PLAYBOYS MORRISSEY
SIRE LP CUT/REPRISE

8 6 6 10 SHE DRIVES ME CRAZY FINE YOUNG CANNIBALS
|R.S.53483/MCA

9 g | 10 7 DIzzY THROWING MUSES
SIRE LP CUT/WARNER BROS.

10 11 16 4 ALWAYS SATURDAY GUADALCANAL DIARY
ELEKTRA LP CUT

n || a3 | fetweseowe RGO

12 7 7 8 COME OUT FIGHTING EASTERHOUSE
COLUMBIA 38-68552

MIDGE URE

18 | 14 18 5 AA&(EE%}ISIT THRASHING DOVES
15 [ 10 | 8 | 16 | SWEETJANE COWBOY JUNKIES
16 | 12 | 11 | 10 | DRIVENOUT THE FIXX

GIVE,GIVE,GIVE ME MORE ,MORE,MORE THE WONDER-STUFF
POLYDOR LP CUT/POLYGRAM

ATLANTIC LP CUT

N = 3
1|2 2 3 IPR%ER!QO%. {’:gb?EOUT REM
19 17 18 7 YEAH YEAH YEAH YEAH YEAH THE POGUES

ISUAND LP CUT/ATLANTIC
THE GOOD LIFE FIRE TOWN

CHRYSALIS LP CUT

I'M GONNA BE (500 MILES)

THE PROCLAIMERS

30 [ 181513

TING LOVE HOWARD
2 | NEWD | 1 | EYERLASTIN QWARDJOnES
23 | NEWDp | 1 | MANDELADAY SIMPLE MINDS
2% 2 . 2 GOOD THING FINE YOUNG CANNIBALS
1R.S. LP CUT/MCA
%5 | 20 | 24 | 6 | MOTORCYCLE LOVE AND ROCKETS
BEGGAR'S BANQUET LP CUT/RCA
% 19 17 17 Emnre‘r? BROS. 7-27688 REM.
ERASURE
q RE-ENTRY 4 ggcol.':cmmspmss
TANITA TIKARAM
% | NEWD | 1 | pMISTI My sosRETY
FALL! BRUCE COCKBURN
2|5 |a|s | GOHREREY
FINE TIME NEW ORDER

QWEST LP CUT/WARNER BROS.
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YesterHits

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Tragedy, Bee Gees, rso

. | Will Survive, Gloria Gaynor,
POLYDOR

. What A Fool Believes, Doobie
Brothers, warnER BROS.

. Heaven Knows, Donna Summer &
Brooklyn Dreams, casaBLANCA

. Shake Your Groove Thing, Peaches
& Herb, poLypor

. Sultans Of Swing, Dire Straits,
WARNER BROS.

. Do You Think I'm Sexy, Rod
Stewart, wARNER BROS.

. Knock On Wood, Amii Stewart,
ARIOLA

. What You Won't Do For Love,
Bobby Caldwell, cLoup

. Don't Cry Out Loud, Melissa
Manchester, arisTa

TOP SINGLES—20 Years Ago

. Dizzy, Tommy Roe, asc

. Traces, Classics IV, IMPERIAL

. Time Of The Season, Zombies, pate

. Aquarius/Let The Sunshine In,
Fifth Dimension, sout ciTy

. Proud Mary, Creedence Clearwater
Revival, FaNTASY

. Run Away Child, Running Wild,
Temptations, Goroy

. Indian Giver, 1910 Fruitgum Co.,
BUDDAH
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. Galveston, Glen Campbell, caritoL

. My Whole World Ended (The
Moment You Left Me), David
Ruffin, moTown

. Only The Strong Survive, Jerry
Butler, mercury

TOP ALBUMS—10 Years Ago

. Spirits Having Flown, Bee Gees, rso
. Minute By Minute, Doobie
Brothers, warNer BROS.

5 !a)ggg Straits, Dire Straits, warner
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. Love Tracks, Gloria Gaynor,
POLYOOR

. Blondes Have More Fun, Rod

Stewart, wARNER BROS.

2-Hot, Peaches & Herb, poLyoor

. Cruisin’, Village People, casABLANCA

. 52nd Street, Billy Joel, coLumsia

. Briefcase Full Of Blues, Blues
Brothers, aTLanTIC

. Livin’ Inside Your Love, George

Benson, WARNER BROS.
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TOP ALBURMS—20 Years Ago

. Blood, Sweat & Tears, Blood,

. Sweat & Tears, coLumsia !

. Wichita Lineman, Glen Campbell,
CAPITOL

—

. Goodbye, Cream, aTco

. Ball, Iron Butterfly, atco

. The Beatles, the Beatles, arpLe

L IArTvz:lgGaddaDa-Vida. lron Butterfly,

. Greatest Hits, Donovan, epic

. Greatest Hits Vol. 1, the
Association, waRNER BROS.

. Help Yourself, Tom Jones, parroT

. T.C.B., Diana Ross & the Supremes
with the Temptations, moTown

COUNTRY SINGLES—I10 Years Ago

1. HJust Fall In Love Again, Anne
Murray, capitoL

2. It's A Cheating Situation, Moe
Bandy, coLumaia

3. (If Loving You Is Wrong) | Don't
Want To Be Right, Barbara
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—

Mandrell, aBc
. All ! Ever Need Is You, Kenny
Rogers & Dottie West, UNITED ARTISTS
Golden Tears, Dave & Sugar, rca
Sweet Memorles, Willie Neison, rca
Send Me Down To Tucson/
Charlie's Angels, Mel Tillis, mca
. Where Do | Put Her Memory,
Charley Pride, rca

. | Had A Lovely Time, the Kendalls,
OVATION
10.

They Call it Making Love, Tammy
Wynette, epic

SOUL SINGLES—I10 Years Ago

. He's The Greatest Dancer, Sister
Sledge, comiLion

. 1 Got My Mind Made Up, Instant

Funk, saLsout

. Shake Your Body, Jacksons, eric

Bustin’ Loose, Chuck Brown & the

Soul Searchers, SOURCE

. Disco Nights, C.Q., arisTa

. Do You Think I'm Sexy, Rod

Stewart, waRNER BROS.

| Want Your Love, Chic, aTLANTIC

. Oh Honey, Delegation, sHaDYBROOK

. Mg&k On Wood, Amii Stewart,

© ®» Now »
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. Love Ballad, George Benson,
WARNER BROS.

l .

NETWORKS AND SYNDICATIONS

(Continued from preceding page)

also been concentrating on promo-
tional tie-ins for its shows, including a
“Countryline” giveaway of a new
truck with $5,000 in the glove com-
partment. JPBP is also readying a
new top 40 daily shortform to utilize
the interview library it has built up
during two years of “Hitline U.S.A.”
“Rockin