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Top 40’s Bias Discourages
Gountry Crossover Moves

BY SEAN ROSS

NEW YORK How closed is the door
between country and top 40 radio? So
closed that most top 40 PDs no longer
monitor the country charts—even if
country radio dominates their mar-
ket. So closed that the consumer
press has replaced pop radio as the
avenue for exposing country artists
to a larger public. So closed that
some of the majors are not even con-
sidering trying to cross over their
country artists.

When Restless Heart’s “I’ll Still Be
Loving You’’ made it to No. 33 on the
Billboard Hot 100 last June, the
Nashville record community hoped
top 40’s resistance to country might
be softening. But 16 months later, EZ
Communications group PD Don

GEMA, STEMRA
Make Peace
On Licensing

BY WOLFGANG SPAHR

MUNICH The dispute between the
West German authors’ society,
GEMA, and the Dutch mechanical
rights society, STEMRA, which
arose from STEMRA's central li-
censing and accounting deal with
PolyGram (Billboard, Jan. 9), has
been resolved.

In a statement issued Oct. 21
from GEMA’s headquarters here,
Dr. Erich Schulze, president, said
that GEMA has withdrawn the ter-
mination of its reciprocal agree-
ment with STEMRA and added that
the resumption of a full working re-
lationship has been prompted by
changes in the Common Market.

(Continued on page 72)

Langford says that “the word ‘cross-
over’ is almost not in the vocabulary
of most of the record companies and
artists right now.”

Thzt could be because some coun-
try albums are already selling well in
the general market—without top 40’s
help. Frank Leffel, PolyGram’s na-

(Continued on page 75)

RIAA: Units, $ Value Zoom In First Half
Banner Year Builds For Music

BY IRV LICHTMAN

NEW YORK With cassettes and
CDs rolling up impressive first-half
numbers, the recording industry is
poised to set new highs this year in
units shipped and the dollar value of
those shipments.

The projection is gleaned from
1988 first-half figures released by the
Recording Industry Assn. of Ameri-
ca. The figures also show CD ship-
ments roaring past those of vinyl LPs
for the first time.

For all configurations, the industry
is likely to surpass the 726.2 million

Hill’s 11th-Hour Moves Spell R-E-L-I-E-F

BY BILL HOLLAND

WASHINGTON Officials from mu-
sic and video trade groups were ex-
hausted but relieved as Congress
closed its session with a compromise
on the most worrisome section on ob-
scenity in the Child Protection and

Dz LA SOUL is movin' units and makin' noise with their new
double-sided daisy “Jenifa (Taught Me)” and “Potholes In My
Lawr” (TB 917). Breaking big now in Los Angeles, Texas and
the Northeast. "“Totally blowin’ out the door!,” Roger Dennis,

Obscenity Enforcement Act. The act
was part of the omnibus drug bill
that was passed Oct. 22.

In other 11th-hour action, Con-
gress approved an eight-year exten-
sion of the record-rental act; a mea-
sure allowing songwriters and other
artists to deduct expenses the year

ADVERTISEMENTS

they are incurred; and legislation al-
lowing the U.S. to join the Berne Con-
vention, the international copyright
treaty (see separate stories, pages 4,
67, and 81).
During a late-night meeting on the
last day of the 100th Congress,
(Continued on page 81)

ON TOUR
Don’t Miss It!

Saow Industries/City One-Stop, Los Angeles. From their
fcrthceming album 3 Feet High And Rising (TB 1018). This is

te daisy age. On Tommy Boy.

A MUSICAL CELEBRATION
JOHNNY CLEGG & SAVUKA

units shipped in 1978, when the suc-
cesses of the double albums “Satur-
day Night Fever” and “Grease” gave
new meaning to “tonnage” hits. The
RIAA’s first-half figures for 1988
show an impressive shipment of 364.4
million units, a total that should be
easily surpassed in the second half of
the year, the industry’s busiest.

The industry will also have little
difficulty moving well past last
year’s record dollar value of ship-
ments—3§5.5 billion net after returns.
This year’s total is likely to be more
than $6 billion. At midyear, the figure
stood at $2.9 billion, according to the
RIAA.

Overall, units shipped were up 11%
over the first half of 1987, while dol-

(Continued on page 74)

Dealers Jump
Street Date
On ‘E.T.’ Video

This story was prepared by Geoff
Mayfield and Al Stewart in New
York and Jim McCullaugh in L. A.

NEW YORK Despite MCA Home
Video’s tough talk regarding
street-date violations in connection
with “E.T.—The Extra-Terrestri-
al,”” some merchants put the ea-
gerly anticipated title on the mar-
ket before the sanctioned release
window of 6 a.m. Oct. 27, Billboard
has learned.

On Oect. 25, a merchant found
“E.T.”” on sale for $19.95 at a K
mart in Indianapolis. Copies at
similar price points were also
found on Oct. 26 at a Woolworth in
Minneapolis and a Safeway in Se-

(Continued on page 80)
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/A\RTIST PRODUCER, WRITER, ROBERT
BROOKINS IS POISED FOR STARDOM. AFTER PRO-
DUCING FOR STEPHANIE MILLS, JEFFREY OSBORNE,
AND AL JARREAU ROBERT STEFS OUT ON HIS OWN
ALBUM LET IT BE ME. FRESH FROM A NATION-
WIDE TOUR WITH STEPHANIE MILLS, ROBERT HAS
DELIVERED A NEW SINGLE REMAKE OF THE
ROBERTA FLACK /DONNIE HATHAWAY CLASSIC
WHERE IS THE LOVE? (MCA-5328%) A DUET
PERFORMANCE FEATURING STEPHANIE
MILLS. ALBUM RELEASE DATE: NOVEMBER 14TH.

MCA R=CORDS

ADVERTISEMENT
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A STATEMENT

EXPERIENCE CLASSIC
' MOTOWN SOUND
Q/N THE DEBUT
/I:FRELEASE

T IMOT-6261)

THE DEBUT SINGLE

HIM OR ME

(MOT-1944)

A FIVE OCTAVE VOCAL
RANGE MATCHED ONLY
BY HER TALENT

& BEAUTY

ESIREL

SHINES ON HER
DEBUT SINGLE

ROMANCE

(MOT-1947)

SPOTLIGHTED ON
HER DEBUT LP

DESIREE

(MOT-6262)

f GEORSIO

THE HIT DEBUT SINGLE

(MOT 53301 )

ON THE SELF-TITLED
DEBUT LP FROM

(MOT-6260)

Geni 4 [§fol

(MOT-6265)

THE UNIQUE VOICE OF THE
MANHATTANS ON HIS

DEBUT SOLO LP CONTAINING
THE SINGLE DEBUT

TAKE ME WHERE
YOU WANTTO

(MOT-1951) .
EXECUTIVE PRODUCER: BILL DERN rﬂj

DISCOVER

A s GEORGIO

AS U NEVEK HEARD BE 4
HIS SULTRY SINGLE

| DON'T WANT
2 BE ALONE ...,

SIZZLES ON HIS HOT NEW/ P

GEORGIO (MOT-5263)

WHERE THE FUTURE SO
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NDS BETTER THAN EVER.

1988 MOTOWN RECORD COMPANY LP.
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CAMPAIGN °88: REVVING UP RADIO?
The race for the presidency may be less than compelling, but that hasn't
put a dent in the air waves. Washington, D.C., bureau chief Bill Holland
reports on the candidates’ station and format preferences and David
Bushman investigates the effects of a lackluster campaign on news/talk
audiences. Page 10

Let The Funk Flow—Again
Two of the hottest bands of the '70s are still forces in the '80s. David
Nathan gets the scoop on diehards Kool & the Gang, whose current al
bum, “Everything's Kool & The Gang,” chronicles the group’s hits as
well as some recent personnel changes. And the Ohio Players, who
gave new meaning to the hazards of “Fire,” are back with “Back,” their
first album in eight years. Havelock Nelson reports. Page 29

AES CONVENTION PREVIEW

Industry experts give their views on the future of the pro audio field. Plus,
new-product photos and features Follows page 44

NARM, VSDA Search For Joint Chief
The National Assn. of Recording Merchandisers and the Video Software
Dealers Assn. have formed a committee to locate a successor to joint
executive VP Mickey Granberg, who will step down next year. Retail edi-

tor Geoff Mayfield covers the details. Page 45
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Racks See Home Video Sales Soar
Members Schmooze At NARM Confab

This story was prepared by Bruce
Haring and Earl Paige.

PALM SPRINGS, Calif. News of ex-
plosive growth that rackjobbers have
seen in home video sales and the re-
surgence of independent record la-
bels and distributors marked the 1988
National Assn. of Recording Mer-
chandisers Wholesalers Conference
Oct. 23-27 at the Palm Springs Plaza
Hotel.

The gathering of independent dis-
tributors and manufacturers, rack-
jobbers, and one-stops was split

among dinner meetings, general
business conferences, and poolside
schmoozing, with back-room dealing
more prominent than major an-
nouncements. The confab marked the
sixth annual gathering of wholesal-
ers but was only the second joint ses-
sion with the independent camp.
Such chart toppers as Next Pla-
teau’s Salt-N-Pepa, Tommy Boy’s In-
formation Society, and Profile’s Run-
D.M.C. appear to have given indepen-
dent audio distributors and labels
new confidence in the united strength
of their role as the so-called seventh

BY BRUCE HARING

AMARILLO, Texas Attendees at
the annual Western Merchandisers
sales convention at its headquarters
here learned of two all-time achieve-
ments: the company’s record profits
and the sheer size of the Oct. 20-22
gathering, which attracted more
than 1,500 district and store manag-
ers, record label and distributor
reps, and other vendors.

The most startling news at the
convention, however, was the reve-
lation that Western Merchandisers
has virtually stopped servicing vi-
nyl LPs to its rack accounts, more
than 2,000 in 15 states. At the 117
Hastings Books & Records stores

Westem Merchandisers
Tells Vinyl To Hit The Road

operated by Western—40 of them
“triple combo stores” featuring vid-
eos, books, and records—vinyl now
accounts for less than 5% of the pre-
recorded music inventory.

John Marmaduke, Western presi-
dent and son of chairman and
founder Sam Marmaduke, pro-
claimed 1988 “the best year in our
history” during videotaped opening
remarks to the crowd at the Amaril-
lo Civic Center auditorium.

Although Marmaduke later de-
clined to release specific figures on
the privately held company, he said,
“Every division is up double digits,
a few are up triple.”

“The oil bust made us a great

(Continued on page 72)

major.

“The seventh major does not mean
we're No. 7,” said Billy Emerson, co-
owner of Big State Distributing of
Dallas, in his address during the
opening-night dinner. “It means
we're one of seven.”

To demonstrate that clout, the In-
dependent Action Committee an-
nounced plans to showcase new prod-
uct for the first time at the March
1989 NARM convention in New Or-
leans; on tap is an indie product pre-
sentation complete with a live perfor-
mance from an indie act, all of it pos-
sibly hosted by a celebrity MC.
Previously, only the six majors were
able to make presentations at
NARM’s annual meet.

The IAC subcommittee that will or-
ganize the presentation includes
members Cathy Jacobson, VP of 4th
& B’way; Pat Monaco, president of
Landmark Distributing; Joyce
Heider-Lynn, president of Great Bay
Distributors; George Hocutt, presi-
dent of California Record Distribu-
tors; Kent Crawford, VP of the Welk
Group; and Phil Jones, VP of Fantasy
Records.

The indies also called for increased
communication during the TAC’s bi-
weekly conference call as a way to
maintain and increase radio rotation
and encourage store reporting of in-
dependent product.

“If a record’s got the goods, we
want to make sure it gets everything
it can,” says John Salstone, a VP at
M.S. Distributing in Elk Grove, I,
and chairman of an IAC subcommit-
tee meeting on promotion.

The meeting of IAC’s marketing

(Continued on page 81)

Bemne: Treaty Will Change U.S. Law

BY KEN TERRY

NEW YORK The recently passed
bill requiring U.S. adherence to the
Berne Convention, the leading inter-
national copyright treaty, will change
U.S. law in the areas of copyright
registration and notice and will dou-
ble civil penalties for copyright in-
fringement.

Becoming a member of the Berne
Convention also is expected to benefit
the U.S. in its efforts to combat rec-
ord and video piracy around the
world while improving the standards
of protection for U.S. works in many
countries.

President Reagan is expected to
sign the treaty Monday (31) in a cere-
mony in Los Angeles.

Nevertheless, it will be four to six
months before the U.S. actually joins
Berne. Dorothy Schrader, general
counsel to the U.S. Copyright Office,
explains that a document expressing
U.S. adherence to Berne must be sent
to the World Intellectual Property
Organization, which administers the
treaty. Notices will then be mailed to
the 75 Berne signatories, and three
months later, the U.S. will become a
member of the convention.

At the same time, sections of the
Berne bill that change U.S. copyright
law to make it compatible with the
Berne treaty will become effective.
The most important change, which
affects both U.S. and foreign cre-
ators, concerns copyright notices.

Under current U.S. law, creators
automatically own the copyright of a

work from the time it is first pub-
lished or recorded. But unless they
publish it with a notice of copyright
(consisting of a symbol, the owner’s
name, and the date of publication),
the work falls into the public domain
after five years, says Schrader.

The Berne bill amends the law to
eliminate this notice requirement,
which means that works not bearing
the notice will not fall into the public
domain. “Once the law takes effect,”

says Schrader, “you can publish with-
out notice and still have a copyright.”
Another change in the law ex-
empts owners of works of foreign or-
igin from having to register their
works with the U.S. Copyright Office
before suing for copyright infringe-
ment in a U.S. court. However,
Schrader notes, a court is not re-
quired to presume that the copyright
is valid unless it has been registered
(Continued on page 81)

BY CHRIS MORRIS

LOS ANGELES The Music En-
tertainment Group of MCA Inc.
has reported record operating in-
come and revenues for both the
quarter ended Sept. 30 and for
the first nine months of 1988.

Music Entertainment operat-
ing income rose to $15.9 million in
the third quarter, up from $10.4
million during the same period in
1987. For the first nine months,
income climbed to $38.2 million, a
gain over last year’s tally of
$27.8 million.

Third-quarter Music Entertain-
ment revenues were $179 million,
compared with $§132 million in the

MGA Music Ent. Unit Sets
Profit High In 3rd Quarter

same quarter last year. Nine-
month revenues totaled $450.3
million, up from $331.5 million in
the same period last year.

MCA Inc.’s financial summary
notes that music entertainment
revenues include fees for the do-
mestic distribution of home video
products, mainly videocassettes.
Separate figures for revenues
from music and home video prod-
uct are not broken out in the
statement.

The MCA Music Entertain-
ment Group comprises MCA Rec-
ords; MCA Distributing; music
publisher MCA Music; the Uni-
versal Amphitheatre, the compa-

(Continued on page 80)
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Sometimes you just bave to hear something once and you knot’ its
bhot. There is no reasoning, ne creative perception. Just a feeling

155 called intustionr. And intuition says Angela Bofill s due.

After-ten years, nine albums and a wide vaviety of styles, onz
A of the top vocalisis in the pop, black and jazz worid bas delivered
ber best allnan yet, Ten emotion-filled sengs of love thai bring
N ber astonishing vecal Style into clear focus. Follow your instinct:
to Angela Bofill s Intuition, You'!l never contemplateagain,

the new adlbum U
v \‘ = s
AR

Seaturing the single

‘“i just wanna stop "

© 1948 Capitol Records. Inc.

Produced by VINCENT BRANTLEY and NORMAN CONNORS. Manageimnent: Moress Nanas Golden, Enteriaimment
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CSNY’s 1st Album In 18 Years, ‘Scrooged’ Debut
New Albums Warm November Ghill

BY DAVE DIMARTINO

LOS ANGELES November’s album
releases have the coming holiday sea-
son very much in mind. New product
by Guns N’ Roses, R.E.M., Tiffany,
Pink Floyd, and Dokken will bow
alongside hits compilations by Aero-
smith, Berlin, Bananarama, Earth,
Wind & Fire, Human League, and
Kiss, among others. Throw in a spe-
cial album series commemorating At-
lantic Records’ 40th anniversary—
and the first studio set by Crosby,
Stills, Nash & Young in 18 years—
and you've got an array begging for
holiday gift giving.

Due Nov. 30, Guns N’ Roses’ “G N’

R Lies” is an eight-song album on
Geffen featuring four songs from
the band’s indie EP, “Live Like A Sui-
cide,” which was released prior to the
multiplatinum ‘““Appetite For De-
struction” album. Also included on
the EP are three new tunes and an
acoustic version of “You're Crazy”
from “Appetite.”

The big news from Warner Bros. is
the label debut of R.E.M., “Green”—
a title loaded with ramifications—
which is set for Nov. 8 release. Pro-
duced by Scott Litt and R.E.M., the
album will vie with the “Eponymous”
compilation just issued by L.R.S,, the
group’s previous label.

Another major contender is the

Erasable GD Seen As Threat

IFPI Head Calls For Safeguards

BY MIKE HENNESSEY

LONDON Uncontrolled technology
poses a far greater threat to the in-
ternational music industry than rec-
ord piracy, counterfeiting, and home
taping put together.

This is the view of Nesuhi Ertegun,
president of the IFPI (International
Federation of Phonogram & Video-
gram Producers), expressed in an ex-
clusive interview at the IFPI head-
quarters here following the trade
group’s board meeting in Istanbul,
Turkey, Oect. 19-20.

Ertegun said that the introduction
of new optical disk technology—the
write-once CD, or CD-R, and the eras-
able CD, or CD-E—could represent a
disaster for record companies if strict
safeguards are not imposed to pro-
tect copyright owners.

“CD-R prototypes are already in
existence. We saw them demonstrat-
ed at our meeting and they are going
to be on the market next year. It will
be possible to make a clone copy of a
CD on a blank CD—either by using
twin deck machines or two separate
machines. The implications are hor-
rendous,

“And on the horizon is the erasable
CD—a medium which allows indefi-
nite recordings and erasure on com-
pact disk without loss of quality. The
music industry must vigorously op-
pose the unrestricted introduction of
these technologies,” Ertegun said.

In a press statement released Oct.

26, the IFPI said that the introduction
of these new CD systems without ac-
companying copyright protection
“will undo the progress and totally
undermine the achievements of the
recording industry on the anti-piracy
and home taping front over the last
three years.”

The statement said that the sys-
tems represent an even greater
threat to copyright owners than does
digital audiotape.

Said Ertegun: “We have still to re-
solve the DAT problem—and now we
are confronted with an even greater
danger. We have to redouble our ef-
forts to bring the Japanese hardware
manufacturers to the conference ta-
ble so that we can impress upon them
the huge damage that could be done
to our industry, and ultimately their
own, if these systems are marketed
without any protection for copyright
owners.”

Ertegun said that Japan was a ma-
jor thorn in the side of the music in-
dustry because of the intransigent at-
titude of its consumer electronics in-
dustry and also because of “the
catastrophic record-rental situation in
the country, leading to a huge escala-
tion in home taping which is as bad
for the Japanese music industry as it
is for the international industry.”

Ertegun said that there are now
5,000 record-rental shops in Japan
and that blank cassettes are selling
at the rate of 600 million a year, com-

(Continued on page 75)

Hall Adding Stones, Wonder,
Dion, Redding, Temptations

This story was prepared by Carlo
Wolff in Cleveland and Steve Gett
in New York.

NEW YORK Stevie Wonder, the
Rolling Stones, Dion, Otis Redding,
and the Temptations will he inducted
into the Rock and Roll Hall of Fame
at the organization’s fourth annual
dinner, to be held Jan. 18 at the Wal-
dorf-Astoria here.

In another development, Larry R.
Thompson has been appointed the
first director of the proposed Rock
and Roll Hall Of Fame And Museum
complex, scheduled to open in Cleve-
land in the spring of 1992 (Billboard,
Oct. 8). Thompson previously held an

administrative post at Ohio State
Univ.

Also to be honored at the hall of
fame’s January gala are three early
influences on rock’n’roll—blues sing-
er Bessie Smith, pop/R&B quartet
the Ink Spots, and gospel vocal group
the Soul Stirrers—and veteran pro-
ducer/writer Phil Spector.

More than 150 performers, produc-
ers, writers, record executives, and
broadcasters cast ballots in the elec-
tion for the new inductees. The re-
sults were announced Oct. 21 by At-
lantic Records chief Ahmet Ertegun,
chairman of the Rock and Roll Hall
Of Fame Foundation Inc.

(Continued on page 66)

second album by Tiffany, whose qua-
druple-platinum MCA debut is still
charting. Due Nov. 21, the album is
called “Hold An Old Friend’s Hand”
and includes the teen sweetheart’s
“All This Time” single.

The month also brings double-live
albums from Pink Floyd and Dokken.
“Delicate Sound Of Thunder,” which
follows Pink Floyd’s double-platinum
“A Momentary Lapse Of Reason,” is
due from Columbia Nov. 22; it was
produced by longtime Floyd guitarist
David Gilmour. Dokken’s follow-up
to the multiplatinum “Back For The
Attack” is dubbed “Beast From The
East”; it bows Nov. 11 on Elektra.

“American Dream,” the first stu-

(Continued on page 75)
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British Empire. Top pop performer/songwriters were honored at ASCAP’s
eighth annual awards dinner for the British Performing Rights Society. Phil
Collins was named songwriter of the year for the second consecutive year; other
honorees included Chrissie Hynde, Billy Ocean, and Simon Climie. Shown, from
left, are Collins; Hynde; Ocean; Climie; and Frank Bruno, European heavyweight
boxing champion and Ocean’s friend.

THE BEACH BOYS’ “Kokomo” jumps to No. 1 on
the Hot 100 24 years and four months after the
group first hit the top of the chart with “I Get
Around.” That’s the longest span of No. 1 hits for
any act in the rock era, topping a record set earlier
this year by George Harrison. Nearly 24 years
elapsed between Harrison’s first No. 1 single with
the Beatles, ‘1 Want To Hold Your Hand,” and his
solo smash “Got My Mind Set On You.”

The Beach Boys also set a new record for the lon-

the top 21 years and 10
months after the group
last reached No. 1 with
“Good Vibrations.” This
breaks a record set last
yvear by Bill Medley,
who had a gap of 21
years and seven months

gest gap between No. 1

hits. “Kokomo” reaches
T ——T—
== i ameeaen, A

between his last chart

topper with the Righ-
teous Brothers,
“(You’re My) Soul And Inspiration,” and his smash
duet with Jennifer Warnes, “(I've Had) The Time Of
My Life.”

“Kokomo” is the second No. 1 single from the Tom
Cruise movie “Cocktail,’”" following Bobby McFer-
rin’s “Don’t Worry, Be Happy.” Thus, “Cocktail,”
which has been only a moderate box-office hit, has
spun off more No. 1 singles than Cruise’s 1986 block-
buster, “Top Gun.”

The “Cocktail” soundtrack on Elektra, which holds
at No. 3 on the Top Pop Albums chart, is the first
soundtrack to generate two No. 1 singles since “Foot-
loose” and “Purple Rain” scored in 1984. The “White
Nights” soundtrack in 1985 included just one of that
movie’s two No. 1 hits.

If six months ago you’d bet that in 1988 the Los An-
geles Dodgers would win the World Series, Bruce Wil-
lis would have a hit movie, and the Beach Boys would
land a No. 1 single, you’d be able to buy two first-class
tickets to Kokomo.

ANITA BAKER'’s “Giving You The Best That I Got”
blasts onto the pop album chart at No. 22, while “Any
Love,” the latest album by Luther Vandross—with
whom she is currently on tour-—sprints to No. 16 in its
third week.

Baker’s album is virtually certain to top the No. 11
peak of her smash breakthrough, “Rapture.” Though
that album never quite cracked the top 10, it was a
phenomenally stable seller, remaining in the top 50 for
81 consecutive weeks—from August 1986 to March
1988.

Vandross also appears to be on the verge of landing
his first top 10 album. His last album, “Give Me The
Reason,” was his highest charting to date, peaking at
No. 14.

The title tracks from the Vandross and Baker al-

by Paul Grein

Resurgent Beach Boys Still Get Around:
Baker, Vandross Find Multichart Success

bums jump to Nos. 1 and 2, respectively, on the Hot
Black Singles chart. But it’s a different story on the
Hot 100: Baker’s song jumps six spots to No. 22, but
Vandross’ moves up just four rungs to No. 50.

The Vandross/Baker tour began Sept. 28 in Wash-
ington, D.C., and runs through the end of the year.

FAST FACTS: U2’s “Rattle And Hum” leaps to No. 5
on the pop album chart, becoming the first double al-
bum to reach the top five since “Stevie Wonder’s
Original Musiquarium [”
in 1982. Look for “Rattle
And Hum” to become the
first double album to hit
No. 1 since Bruce
Springsteen’s ‘“The Riv-
er’” in 1980. (In both
cases, we're discounting
Springsteen & the E
Street Band’s five-record
set, “Live 1975/1985,"
which made No. 1 two
years ago.)

Kylie Minogue’s “The Loco-Motion” hits No. 4 on
the Hot 100, making the Carole King/Gerry Goffin
classic the first song to reach the top five for three dif-
ferent artists in the chart’s 30-year history. Little Eva
and Grand Funk both took the song to No. 1

Al Green, one of the great names of *70s pop music,
hits the Hot 100 for the first time in more than 10
years as “Put A Little Love In Your Heart"—a duet
with Annie Lennox—bows at No. 96. This is the sec-
ond time that Lennox has charted singing with a pop/
soul legend: Eurythmics & Aretha Franklin reached
the top 20 three years ago with “Sisters Are Doin’ It
For Themselves.”

The Thompson Twins’ “In The Name Of Love '88”
hits No. 1 on the Hot Dance Music Club Play chart six
years after the group’s original version of the song
topped the chart.

WE GET LETTERS: Chris Granozio of Brooklyn,
N.Y,, notes that Georgia Satellites’ “Hippy Hippy
Shake,” which jumps to No. 65 on the Hot 100, is the
highest-charting single that clocks in at under two
minutes since Meri Wilson’s “Telephone Man” hit the
top 20 in 1977.

Eric Fader of New York notes that When In Rome
is only the second group whose name is based on a
proverb to reach the top 40. The group, which jumps to
No. 27 with “The Promise,” follows the Rolling
Stones.

Rich Appel of CBS in New York notes that Def Lep-
pard’s ‘“Love Bites” is the latest in a string of “anti-
love” songs to reach the top 40. It follows Nazareth’s
“Love Hurts," Yvonne Elliman’s “Love Pains,” and
the J. Geils Band’s “Love Stinks” . . . Appel adds that
the Escape Club’s “Wild, Wild West” and UB40’s
“Red Red Wine” are the first double-adjective song ti-
tles to appear in the top 10 simultaneously.
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Midnight Star is out and
Shining Brighter Than Ever.

From six platinum and gold
albums, featuring hits like
“No Parking On The Dance
Floor,” “Freak-A-Zoid,” “Slow
Jam,” and “Midas Touch,” to
the new self-titled album,
Midnight Star
consistently outshines

the rest.

(C MIDNIGHT STAR

=y Featuring the smash hit
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Platinum is a Cheap Luxury.

‘ / J ;

'y 2
Cheap Trick. They’ve skyrock- B '
eted to platinumandbeyondwith |G H U8 T T 0.,W | and video, “Ghost Town.” Plati-
their album, “Lap Of Luxury.” - num has always been a luxury.
They went fo the top of the charts with their fiery But now, four legendary rockers have made it
number one single and video, “The Flameé” and Cheap. “Lap Of Luxury.” On Epic Cassettes, Com-

Now get ready for the new single

then hit the top five again with “Don’t Be Cruel” pact Discs and Records.

The history of Cheap Trick. It's still itten.
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EDITORIAL

Label Presentations Need More Punch

cOULD YOU IMAGINE that a VP who flew
more than 3,000 miles to pitch his record compa-
ny’s wares to a roomful of store managers and
buyers would begin his presentation with the
words, “I know you had a late night last night,
so we'll try to get through this as quick as we
can”’? Would you believe that the marketing rep
for a major classical label would begin his re-
marks to an assembly of retailers with the
sheepish disclaimer, “I know most of you aren’t
really interested in classical music”?

Strange as they may seem, these two episodes
actually occurred during the most recent series
of retail chain conventions, which are heavily at-
tended by label marketing execs every year.
They are just the latest examples of the music
industry’s unfortunate penchant for boring
product presentations.

We’ll admit that the pursuit of boredom may
pale before some of our industry’s ethical, mor-
al, or financial concerns. But, given that the mu-
sic business stands out as one of the world’s
most exciting and eagerly followed industries, it
is sad that some record company reps willingly
reduce their artists’ creative output to a speech
that’s only slightly more thrilling than a high-
school chemistry lecture.

During a presentation at one recent conven-

tion, the distributors’ label reps themselves were
so bored that they began throwing mints at one
another. If label staffers can’t pretend to be in-
terested in their own spiels, can you imagine the
boredom of the retail constituents, who must en-
dure at least six of these presentations during
the course of a meet?

What renders these tedious presentations all
the more unbearable is the fact that in most
cases, labels and distributors insist on making
them. It’s true that most chains’ conclaves are
subsidized at least to some extent by record com-
panies; certainly a label is within its rights to re-
ceive some sort of forum in return for the finan-
cial support it offers. But when the label’s ses-
sions end up being somewhat less entertaining
than a floor-wax commercial, the company has
paid twice—once with its dollars and again by
losing points with the account whom it has just
put to sleep.

One of the problems inherent in most distribu-
tors’ presentations is an over-reliance on video-
clips. Eight years ago, music video had more im-
pact, but due to countless hours of television ex-
posure, music clips are no longer an automatic
attention getter. And why, oh why, must
songs—whether they be in audio or video for-
mats—be played all the way through, as they

sometimes are?

Somewhat defensively, the distributors’ lo-
cal branches point out that their presentations
are constricted by budgetary concerns, but en-
tertaining ideas need not be expensive. At recent
conventions of Record World and of Spec’s Mu-
sic & Video, chain staffers spruced up what
might have been dry sessions on operational
matters by borrowing the formats from popular
TV game shows. Expenses in both cases were
practically nil; the results were presentations
that managed to be both fun and informative.

All is not bleak. CBS Records’ humorous pitch
at this year’s Record World conclave, which in-
corporated appearances by personalities within
the chain and the branch, and BMG's 1986 pre-
sentation for the same chain, which followed a
“Name That Tune” format, stand out as two no-
table exceptions, as does the sharp satire that
CBS employed last summer at Wherehouse En-
tertainment’s inaugural convention.

But all too often, the song remains much the
same, and it runs to the tune of a Sominex jingle.
Since the public at large finds our industry so
compelling, we don’t think it’s asking too much

‘for labels to find ways to punch up their presen-

tations.

Current Law Can Hurt New Artists

CALIF. AGENGIES ACT NEEDS REVISION

BY RICHARD N. JOSEPH

Artie Artist has struggled for years
making home demos and when he in-

- herits $600 from his uncle, he buys

100 tickets to his own show so he can
play in a local rock club. One day,
Mary Manager, a personal manager,
spots Artie and offers to manage
him.

Mary puts Artie in a professional
recording studio to record another
demo. She shops the tape and gets
Artie a record deal. When Artie’s al-
bum is released, however, he hasn't
yet signed with a talent agency.
Mary has a connection in the concert
business and she secures for Artie a
coveted spot as the opening act for
Megastar, who is expected to have
the biggest summer tour in years.
The tour won’t pay Artie much, but
the exposure will be priceless.

Summer is over, the tour has been
a huge success, and Artie’s album
has just been certified gold and is on
its way to platinum. Naturally, every-
body wants a piece of him, and every-
one he meets has career advice for
him. Some even suggest he get this
or that manager, since Mary justisn’t
“big” enough for him now. But Artie
has a contract with her and besides,

AC RADIO 1GNORES COUNTRY
I started tuning in to country radio
out of boredom with top 40 and adult
contemporary stations. I soon real-
ized that country music is an amazing
source of terrific songs and perform-
ers.

What has amazed me most is that

he likes Mary. After all, he remem-
bers where he was before she came
along. Doesn’t he?

Unfortunately, some artists don’t
remember where they were before

ing to procure employment or en-
gagements for an artist. is a talent
agent. To lawfully engage in employ-
ment procurement for an artist, a tal-
ent agent must be licensed by the

‘The law appears
to restrict artists’

opportunities to
exploit their talent’

Richard N. Joseph is an entertainment
attorney based in Los Angeles.

they became stars—and under cer-
tain provisions of the California La-
bor Code called the Talent Agencies
Act, the fictional artist described
above might be able to void or cancel
his personal management contract.
He might also be able to recover all
commissions paid to his manager.
Under California law, anyone who
engages in the occupation of procur-
ing, offering, promising, or attempt-

state labor commissioner. The Cali-
fornia legislature has, however, ex-
empted the procurement of recording
contracts (though not songwriter
agreements) from this requirement.
Now Mary Manager is not a talent
agent. She isn't licensed to engage in
employment-procurement activities
on behalf of Artie, but that is exactly
what she did when she negotiated
and secured Artie’s employment as

opening act on the Megastar tour.
Under California law, she was then
acting as a talent agent, and because
she was not licensed, she violated the
Talent Agencies Act. As a conse-
quence of this violation, she is at risk
of having her contract with Artie
voided and of having to return all the
commissions she has received from
him.

For some, the fictional story of Ar-
tie and Mary is all too real. Due to
certain stringent provisions in the
Talent Agencies Act, some personal
managers may suffer what appear to
be grossly unfair and perverse conse-
quences. Unquestionably, this story
points to the absolute necessity for
managers to understand the Talent
Agencies Act. It also raises questions
of whether the law is fair to personal
managers and whether it ignores the
realities of the manager/artist rela-
tionship.

The Talent Agencies Act was first
enacted in 1959 and has been amend-
ed several times. The most recent
amendments are the product of a re-
port by the California Entertainment
Commission, which consists of an
equal number of agents, personal
managers, and artists.

(Continued on page 66)

while AC programmers continue to
air country oldies like Crystal Gayle
& Eddie Rabbitt’s “You And I” or
Kenny Rogers’ “Lady,” they refuse
to touch current gems like Dan Seals’
“Addicted” or Earl & Emmylou’s
“We Believe In Happy Endings.”
Programmers must understand
that new generations of listeners ap-
preciate a wider range of music than
ever. Please don’t ignore suich a vital
category of music. Let’s put some
country back into pop!
Martin J. Venezky

San Francisco

HURRAH FOR THE CD-3!
I can’t convey how ecstatic and over-
whelmed I've been since I bought my
first CD-3s. It’s about time the music
business realized that there are those
of us who want to hear those 7-inch
and 12-inch remixes and B sides that
are unavailable anywhere else in digi-
tal stereo.

Listen, I'm just as upset as the
next person about the demise of the
vinyl record. However, we need some

alternatives out here, and as far as

I'm concerned, this is a step in the
right direction . .. finally.

Michael A. Koehler

Pierce, Neb.

Articles and letters appearing on
this page serve as a forum for the
expression of views of general in-
terest. Contributions should be
submitted to Ken Terry, Commen-
tary Editor, Billboard, 1515
Broadway, New York, N.Y. 10036.

BILLBOARD NOVEMBER 5, 1988

www.americanradiohistorv.com

9


www.americanradiohistory.com

R...

J

Election A Bore, But Candidates Stir N/T Listeners

BY DAVID BUSHMAN

NEW YORK Political observers are
predicting the lowest voter turnout in
at least 40 years for the Nov. 8 presi-
dential election, but news/talk pro-
grammers say their audience is far
from apathetic about the race.

PDs don’t know if they can count
on the election for a ratings boost.
But they say listeners still enjoy talk-
ing about the candidates—even if
they’re not enthralled by them.

“Callers want to talk about the
election all the time,” says WABC
New York PD John Mainelli. In fact,
WABC has on several occasions with-
held election calls from the air unless
the caller had something “completely
new” to add. “People get tired of it,”
he says.

Dianne Raymond, PD and talk
show host at WWDB Philadelphia,
terms her listeners “very passionate
about the election. When I go on and
want to talk about it, the calls are

Bush And The Duke: Even
Their Radio Tastes Differ

BY BILL HOLLAND

WASHINGTON Warn your listen-
ers: This election isn’t just a choice
between George Bush and Michael
Dukakis. It's also a choice among
George Strait, Johannes Brahms, and
Julio Iglesias. At least that’s the im-
pression left by the radio-listening
tastes of the presidential and vice-
presidential candidates.

Vice President George Bush
opened the topic for public discussion
several months ago when USA Today
identified him as a country music
fan—he particularly likes Strait—
and a country WMZQ-AM-FM Wash-
ington, D.C,, listener. (A subsequent
story by the Boston Globe had Bush
listening to country WOKQ Dover,
N.H,, at his vacation home.)

WMZQ has surprised Washing-
ton’s radio community by being No. 1
in town for two books now, although
we’ll probably never know if it bene-
fited from a rise in the “presidential
candidates 55-plus” category. Bush
also likes WMAL, D.C.’s old-line full-

service AM AC station.

As a DePauw Univ. student in the
late ’60s, Bush’s running mate, Sen.
Dan Quayle, R-Ind., was a big fan of
the Supremes and Jimi Hendrix.
These days, he never listens to music
on the car radio; instead he punches
up allnews WTOP D.C. He does,
however, “tolerate” the rock music
his 14-year-old son, Tucker, enjoys.

Dukakis is a longhair, but not the
same kind that Quayle was at De-
Pauw. In Boston, the Duke goes for
the three B’s—Brahms, Beethoven,

and Bach. Perhaps because his fa-

ther-in-law plays violin for the Boston
Symphony, and he and his wife, Kit-
ty, have hosted a Boston Pops chil-
dren’s concert of ‘“‘Peter And The
Wolf” by Tchaikovsky (Peter, not
Bram), Dukakis listens to WHRB
Cambridge, Mass., which broadcasts
and syndicates Boston Pops concerts.
He also likes Boston’s National Pub-
lic Radio outlet, WBUR.
Sen. Lloyd Bentsen, D-Texas, likes
his music gentlelike and is a big Igle-
(Continued on page 15)

million.

newsline...

PEG KELLY is named station mamager of WYNY New York. She had been
VP/GM of WNBC New York for the past year. WYNY had been without
a GM for almost a year pending its sale to Westwood One.

right there. Even if the issue is that
there are no issues, the calls are
there.”

And on Gov. Michael Dukakis’
home turf, WRKO Boston PD Mel
Miller says the election is still the hot-
test issue. “There’s as much interest
in the election as there was in the Red
Sox,” he says.

Most programmers say the key is-
sues are the candidates themselves.
“They’re more worked up about the
personalities than the issues,” says
Mainelli. “Did George Bush cavort
with a mistress? Is he a wimp? Is Du-
kakis short? Is his wife a flag burn-
er? They'd rather talk about a candi-
date’s personality—or lack of person-
ality.”

Ray Dunaway, PD at KMBZ Kan-
sas City, Mo, cites the “People maga-
zine mentality: You can sit there and
talk about the deficit, and people say,
‘Oh, my God, the deficit. What can we
do about it? We might as well . . . talk
about what color socks George Bush
is wearing.” That’s [what] gets them
going.”

To that end, Mainelli says Sen. Dan
Quayle “has probably been the single
biggest issue by far; he consumed the
talk shows for three or four weeks.”
Dukakis’ running mate, Sen. Lloyd
Bentsen, drew fire from WABC lis-
teners for referring to Quayle as “no
John Kennedy” during the vice-presi-
dential debate. That comment, which
many WABC listeners considered a

cheap shot, “kept them going for a
week nonstop,” Mainelli says.

N/T listeners apparently agree
with the experts’ view of 1988 as one
of the worst-ever campaigns in terms
of mudslinging. KCBS San Francisco
PD Ed Cavignaro says there is “a
sense that this is one of the most neg-
ative campaigns ever.” But, he em-
phasizes, that isn’t forcing audience
attention away from the race; “it’s
giving them something else to talk
about. They're disillusioned, yes, but
not apathetic.”

WWDB’s Raymond says, “The
word ‘apathetic’ is misplaced. The lis-
teners are expressing their contempt
or dissatisfaction with the candidates

(Continued on page 15)

TELE-MEDIA CORP., a State College, Pa.-based cable TV system, has pur-
chased nine radio stations from Eastern Broadcasting for $60.7 million.
The stations involved are WRKZ Harrisburg, Pa.; WWAZ/WWLI Provi-
dence, R.I.; WEST/WLEV Allentown, Pa.; WTAD/WQCY Quincy, I
and WRSC/WQWK' State College. Eastern’s two remaining stations,
WCVS/WFMB Springfield Il1,, have been sold to Geoff Neuhoff—the son
of Eastern principal Roger Neuhoff—for $4.25 million.

D&F BROADCASTING, headed by Rick Devlin Jr., and Jon Ferrari have pur-
chased KROD/KLAQ El Paso, Texas, from ABS Communications for $5

ATLANTIC VENTURES’ tentative agreement with RKO General for the pur-
chase of WFYR Chicago has expired following RKO’s inability to settle
with one of its challengers. The RKO/Atlantic deal for WRKO/WROR
Boston is still awaiting Federal Communications Commission approval.

MARIE KORDUS is promoted from local sales manager to general sales man-
ager at KPWR Los Angeles. She replaces Susan Hoffman, who became
GM at sister station KKHT Houston.

THE RADIO ADVERTISING BOARD has elected Great American Broadcasting
president Car] Wagner to a two-year term as RAB chairman. Nationwide
Communications president Steve Berger is named vice chairman.

THOMAS MOCARSKY is promoted to the newly created VP of communica-
tions position at Arbitron. He was previously director of communications.

WHEN TED CARSON left top 40 KRBE Houston for
the OM slot at classic rock rival KZFX, there were ru-
mors that he would take KRBE PD Paul Christy with
him. Christy finally makes the move this week, joining
KZFX as PD and Carson’s morning partner. The PD job
had been vacant since Blake Lawrence’s departure.
Christy was PD at KRBE-AM (now KKZR), one of
the first classic rock outlets, before segueing to the FM.
He received “a fantastic financial offer” to join KZFX
but says he also made the move because he wanted to go
back on the air. “It will be fun to

Christy Back To Classics; Case To KZZP:
Grossman To ‘SHE’; Rice Returns In K.C. |

two announced on air that they might be fired. GM
Wanda Broughton says the team’s ‘“little exposé”
sealed its fate. None of the staffers have been replaced
yet.

PROGRAMMING: Dell Rice has been named PD of ur-
ban KCXL Kansas City, Mo. Rice was with cross-town
KPRS for 20 years but stopped programming that sta-
tion in February when he was named by a grand jury—
he has never been indicted or tried—as one of seven PDs
who allegedly took payola. Rice

talk to adults again,” he says.

Christy’s plans include adding
variety to KZFX’s classic base—
“You will hear ‘The Spider & The
Fly’ by the Rolling Stones,” he
says—and expanding the station’s
currents. He'd like to start receiv-
ing album rock service again.
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WE’VE BEEN in the mainte-
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was the only one of the PDs named
to lose his job following the allega-
tions (another one, Bob West, was
already between jobs. He has since
become PD of WQUE-AM-FM
New Orleans).

Rice had been hosting jazz
shows for KPRS as well as local
Wave affiliate KCWV. Now he
says he’s “happy to be back in ra-

nance mode for the last year and
we still have more than a 10
share,” says top 40 KZZP Phoenix, Ariz., PD Guy Zapo-
leon. During that time, Zapoleon hzandled group PD du-
ties with Nationwide Communications while fending off
two local challengers despite losing several key people.

Now Zapoleon calls it “Road Runner time” at KZZP;
the comment refers to that moment when the cartoon
bird gets an extra burst of speed and leaves Wylie Coy-
ote behind. KZZP is bringing in Bob Case, OM/PD/p.m.
drive at crossover WZGC “Z93” Atlanta since 1986, as
PD/afternoons. Zapoleon will now concentrate on his
national duties.

Ironically, Case returns to the top 40 format—he pro-
grammed KUBE Seattle for three years—just as Z93
seems to be making overtures in that direction again.
Atlanta listeners say Z93 is dropping in more pop materi-
al, going as far as Def Leppard’s “Love Bites” at night.
Case hasn’t been replaced at Z93 yet.

7’

I THINK A LOT OF PEOPLE still have a button set
to ‘SHE’; it just needs TLC, which I can give it,” says
David Grossman, who leaves top 40 WVMX Richmond,
Va,, to become album WSHE Miami’s new PD. That job
had been handled by Gerry Cagle for several months,
since the departure of Charlie Kendall.

WSHE owner TK Communications has become no-
torious for the number of staffers who’ve been in and
out of the station and its sister properties, many of them
citing personality conflicts with its principal, John Ten-
aglia. But Grossman says there was “instant chemis-
try” between him and Tenaglia. He also says WSHE will
“remain a rock’n’roll station” despite the more “mass
appeal” flavor that he’s given it.

Grossman isn't the only key WVMX staffer leaving
this week. MD Jamie Hyatt has been named PD at top
40 KDON-FM Monterey, Calif. And the morning team
of Mark Stevens & Marybeth Landis is out after the

by Sean Ross

dio, which is where I belong” and
that he’ll “play the hits” instead of
the long list he played at KPRS. Asked if he was at all
reluctant to hire Rice, KCXL GM Chuck Moore says,
‘“Heavens, no. We knew the whole story. We're glad to
have him aboard.”

Beth Fast replaces Bob Craig as PD of AC WMGK
“Magic 104” Philadelphia; she spent the last seven years
as the original PD of AC WMYX Milwaukee . .. Former
WRAL Raleigh, N.C., PD Michael Neff becomes pro-
gramming manager at full-service AC WMAL Washing-
ton, D.C.

John Roberts is promoted from APD to PD at AC
KFYE “Y94”-Fresno, Calif,; he replaces Ted Brown,
who stays with EZ Communications, Y94’s previous
owner, as PD of new EZ acquisition KLVV Las Vegas.
KLVV is currently a Transtar Format 41 AC outlet; look
for that to change in the next few weeks.

Jetson has left his PD post at modern WOXY Ox-
ford/Cincinnati, Ohio, to head Relativity Records’ na-
tional alternative album promotions. T&Rs for the
WOXY post should be sent to Doug Balough, care of
the station ... News/talk WEEX Allentown, Pa., goes
to Satellite Music Network’s oldies format.

Most people know Bob Kingsley as the host.of ABC/
Watermark’s “American Country Countdown,” but he
also helmed Drake-Chenault’s syndicated country for-
mat for 12 years. Kingsley is now executive consultant/
MD to Jay Albright’s Let’s Talk firm. He is available for
some station work on an individual basis, but not for sta-
tions competing with “ACC” ... Pollack Media Group
adds Cindy Johnson from album KLOS L.A. as nation-
al music/research director and Carol Holt from the Ra-
dioworks syndication firm as operations director.

PEOPLE: Urban/AC WVAZ ““V103” Chicago’s new
lineup, featuring three former PDs, is now in place. It
(Continued on page 15)
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America’s Feeling The Heat Of Columbia
Records’ Superstars.

Barbra Streisand “Till I Loved You (The Love
Theme From ™). the highly-anticipated
new studio recording and multi-format smash -
duet with Don Johnson. George Michael “Faith”
Seven million strong, with five No. 1 singles and
a sixth (“Kissing A Fool”) on the way. Pink
Floyd’s monumental double-live set, “Delicate
Sound Of Thunder” (arriving mid-November).
Eddie Money’s smash single, “Walk On Water;” is
exploding at AOR, CHR and MTV.™ Kenny
Loggins’““Back To Avalon,” with the Top-10 single
and video, *“Nobody’s Fool” and “I’m Gonna
Miss You” hot on the charts. Plus the Bangles,
building on their double Platinum success, hit
with “Everything” Featuring their first single,
the multi-format smash, “In Your Room.”

Folkways: A Vision Shared The critically
acclaimed, milestone recording, upcoming PBS
Special, and CMV Home Video. Featuring
Bruce Springsteen, U2, Bob Dylan, John
Mellencamp and more!

Our Developing Artists Are Breaking Records.

Terence Trent D’Arby. His debut album just swept
past 2.5 million. “The Hardline...” con:inues
with his fourth hit single, *‘Dance Little Sister”
Midnight Oil. Platinum plus with their third hit
single and sold-out U.S. Tour. Britny Fox,

New Kids On The Block and Johnny Kemp are just
turning Gold. Tommy Conwell And The Young
Rumblers, a No. 1 track (“I’m Not Your Man”")
and a blazing North American Tour. Cheryl
Pepsii Riley’s debut single, “Thanks For My
Child” —the most requested song at Black Radio
is now a cross over smash. Deniece Williams’ Top-5
R&B hit, “I Can’t Wait,” is turning into her
newest CHR smash.

The Heatwave Goes Far Beyond The Surface.

6 » Surface is headed toward Gold again with their
ﬁ =" .. “9nd Wave” Plus Big Audio Dynamite (the No. 1
LRI A ", Alternative LP and single), The Psychedelic Furs
‘?c@ ' . w» (three weeks at No. 1 Modern Rock Tracks),
" ‘ﬁ‘ Fishbone (Top-10 Alternative LP) and Public
' ';'4- - Enemy, breaking through to Platinum, on
tour this November.

Jazz Has Never Played Hotter.

“Bird” (The Original Motion Picture
Soundtrack) and Jazz Masterpieces
revitalizes the most legendary music in
Jazz as Columbia Records delivers new
music from the new legends. Grover
Washington, Jr., “Then And Now,”’ six weeks
at No. 1in R& R and growing strong.
Wynton Marsalis answers the demand for
his first “live” recording with “Live At
Blues Alley” and Branford Marsalis
stretches the limits of saxophone with his
brilliant new album, “Random Abstract”

Country Hasn't Cooled Down since Rosanne
Cash delivered three consecutive No. 1
singles with a fourth hit single on the way.
1 Rodney Crowell is bringing home his third

. consecutive No. 1single. Willie Nelson follows in
the tracks of his multi-Platinum “Stardust”
with “What A Wonderful World,” featuring

! !: “Spanish Eyes,” his hit duet with Julio Iglesias.
Ricky Van Shelton's newest smash single,“I'll
Leave This World Loving You,” from his LP,

¢ “Loving Proof”

COLUMBIA RECORDS. WE’RE RED @& HOT.
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Emotions so real.

%7/ @%4// (// &7 A voice so strong.
i

A romance all America
IS taking to heart.

“Me, Myself And [ the emotionally-charged i
debut release from Chery! Pepsii Riley is an
album too powerful to be contained by a
single format. From the minute it sparked
the airwaves, Pepsii’s first single, “Thanks
For My Child," reached out to millions and
was immediately embraced as the most
requested new single at Urban radio.

Now the phones are heating up at CHR, 1

and retail is on fire with Cheryl Pepsii
Riley's, “Me, Myself And I”

The message is clear. The debut album
that's speaking heart-to-heart is already
talking very serious business.

CHERYL PEPSII RILEY. “ME, MYSELF eCN‘I‘Jw!."
Featuring “Thanks For My (z;aho'7I996 The smash
single and video. On Columbia Cassettes,
Compact Discs and Records. @

Produced by FULL FORCE for FULL FORCE Productions.
“Columbia ® are trademarks of CBS Inc. © 1988 CBS Records Inc.
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ELECTION PULLS PLENTY OF LISTENERS ON N/T STATIONS

(Continued from page 10)

and the election in general. It’s been

WTOP’s Cooke: “It's an atypical

local reports, and bulletins as needed.

FOR WEEK ENDING NOVEMBER 5, 1988

HOT

ADULT

®Copyright 1988, Billboard Publications, Inc. No part of this
publication may be reproduced, stored in any retrieval system, or

‘;’ transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
permission of the publisher.

it CONTEMPORARY.

a terrible campaign. Both candidates event. Instead, we tell them we do  “That’s typical for us,” says Mainelli. z Compiled from a national

should be slapped silly for taking the weather six times an hour. “If the election had gotten people on ok | X ;’20 g’g TITLE sample of radio playlists. T
away from the process by smearing They'll still need that Nov. 9.” fire, we might have done nonstop |Z& | <% [Z& | EZ | Lasel & numeer/oisTRIBUTING LABEL

and mudslinging and raking up ev- However, most of the stations plan  coverage.”

erything they could.” to go all out on election night. “You At WTOP, Capitol Hill reporter - * & NO.1 &

However, Holland Cooke, OM of  have to,” says Dunaway. “It's impor- David McConnell will anchor a staff 1 1 3 9 %‘S%MOMENT'N ulb.2 .’WH'EN&.(E'Q.%%T&':
all-news WTOP Washington, D.C., tant for your image.” of 18 field reporters. ‘“We'll give 'GROOVY KIND OF LOVE ® PHIL COLLINS |
says his listeners complain more that Most plan special election shows, them a good show,” Cooke says. . - 1 | 10| amanrcrasorr
the campaign is dull. The negativism,  guest analysts, periodic network and  “P.T. Barnum would be proud.” )| 4 | s | 10 | HOWCANIFALL? ¢ BREATHE
he says, is “no worse than usual. We Asw 1224
sure didn’t have one candidate Put-  ——— = — @) 6 | 2 | W] Reiiee CREDRUATHS
]toin_g wglether foogage of 4 litﬂﬁ gllg VOX JOX 5 | 2 | 2 | 11 | DONTYOUKNOW WHAT THE NIGHT. .. # STEVE WINWOOD

eing blown up by a nuclear bom g -
this year, did we?” The comment is a (Continued from page 10) @) 8 || 8 || 7 || bl OERIOIL]]
reference to the Democrats’ famous includes market veteran Richard night, respectively. “ " :
anti-Barry Goldwater ad from 1964. Steele, mornings; Maxx Myrick (ex- Top 40 KQKS “KS-104” Denver y 5 5 | 16 5?'59‘”29 ';'EOM COCKTAL™ ¢ THE BEACH BOYS

Major political events usually PD KDKS Shreveport, La), midday; has upped evening man Doug Ha- 11| 18] 5 | KISSINGAFOOL @ GEORGE MICHAEL
translate into good ratings books for Leigh Hamilton (WRKS, WPIX mand to MD ... Judy Puentes COLIMEIF 36 08050
n/t programmers. But WABC’s  New York), p.m. drive; Ray Anthony  moves from top 40 WYTZ “Z95” Chi- @ O || 8| 8 | el Clgedly
Mainelli isn’t expecting much. (ex-PD WPZZ Indianapolis), nights; cago to middays at AC KKYY “Y95” 12 | 23 | 3 | TLLILOVEDYOU — BARBRA STREISAND & DON JOHNSON
“There’s no overwhelming issue, no and Amando Rivera, promoted from  San Diego ... With Bubba the Love CotOmaIAls8.08062 '
depression or war going on to really  part time to overnights. Across town, Sponge now MD at WGRD Grand QD| 10 | 12 | s | SIVING YOU THE BEST THAT | GOT # ANITA BAKER
polarize the people,” he says. top 40 WBBM-FM ““B96”’ teams Rapids, Mich., his slot at top 40 : TRUE LOVE @ GLENN FREY

Mainelli says the election could night rocker Joe Bohannon withcur- WPFR Terre Haute, Ind., has been 127 4 | 1 | weas3ses
even wind up hurt}ng if enough lis- rer(l)t morning man Ed Volkman. filled by afternoon driver Steve West. 131l s B&RRﬁD WINE & UB40
teners get tired of talking politics. n its second try, WPOW “Power After 11 years at AC WJBC Bloo-

Raymond agrees that there is “a 96" Miami did get a court order keep-  mington, Ill., MD/p.m. driver Stew M| 15715 | 12 %gxwgégfssmmmlrcleGSTON LRSI L 2
burnout effect; people get tired of ing Mindy Frumkes off the air at ri-  Salowitz leaves radio to become Illi- 151 13 9 | 20 | VLLALWAYSLOVEYOU © TAYLOR DAYNE
talking about anything. I'd like to  val WHQT “Hot 105.” WPOW says nois Wesleyan Univ.’s director of ARISTAN 9700

think our book will go up, but 'mnot  its contract with Frumkes has been news services ... Laura Francis 0 || @ || 9 | BORREE LIS OEZIEASERS
sure it's going to have any effect at ruled valid and that she’ll have to  joins oldies WMJR Manassas, Va., ONE GOOD WOMAN © PETER CETERA
all.” ) wait out a six-month noncompete for evenings from AC WFMD Fred- 7 1 17 | 10 | 16 | Furl mooN7-27824/WARNER BROS.

“I'm not expecting it to save us,” clause. WHQT plans to appeal. GM erick, Md. 1818 | 11|15 | [TWOULDTAKEA STRONG STRONG MAN @ RICK ASTLEY
says KMBZ’s Dunaway. “I'm expect- Greg Reed went on the air for two :
ing half a point out of it at best.” days to explain why WPOW decided EVENTS: When AC WICC Bridge- 2 | 33 | 4 | SWHOUETTE ¢ KENNY G
WRKO’s Miller is more optimistic.  to enforce Frumkes’ contract. port, Conn., morning team Jim & Jo- 20 | 16 | 14 | 12 | WALKAWAY MICHAEL BOLTON
“Unless people are fed up to their Christie Tilley goes from AE to anne Crossan heard reports that city CORUNEIAOE 07063
ears, it shf(?uld help.” the morning zoo at top 40 WHYT De-  offices were being forced to share | 21 | 20 | 16 | 13 DONTINORRCBEIAEEY ¢ BOBBY MCFERRIN

None of the PDs are keying their  troit ... Tony V, Tom Lane, and Bill  supplies, they scheduled a bake sale
outside advertising to the election; Abbate have left modern WFNX to raise “50 zr 60 dollars ... for the @ Gl Rl 33\%23!;3" Love KIM CARNES
they prefer to emphasize the con- Boston; Abbate is now part time atal- city we love.” A city spokesperson @ 32 | a6 | 3 | JURNBACKTHECLOCK JOHNNY HATES JAZZ
stant. “We’re an opinion station,” bum WBCN Boston. APD/MD says Bridgeport Mayor Thomas RAINT 55308
says WRKO’s Miller. “If something Bruce McDonald now does eve- Bucci “was not pleased” by the stunt. @ | &€ || B || bEaEis PM
else is on the front page tomorrow, nings. Neal Robert and Angela Stra- Following the drug-related murder @ % | 38 | a4 | ANYLOVE & LUTHER VANDROSS
we'll be on top of that.”” Adds chan move up to p.m. drive and late-  of two city police officers, WHTZ SPC3A080aI /R

“Z100” New York's Scott Shannon g % # POWER PICK * & &
put together a narrative tribute to |(26)| 437 — | 2 | BABY,1LOVE YOUR WAY/FREEBIRD © WILL TO POWER
N @ - the pair using Uzs "1 Still Haven't  fosi o STmUmT™ " IEALOUS GUY @ JOHIN LENNON & THE PLASTIC ONO BAND
= Found What I'm Looking For” and CAPITOL 44230
ﬁf{ s ﬁg_ Rod Stewart’s “In My Life.” 31 | 42 | 3 | SMALLWORLD © HUEY LEWIS & THE NEWS
CLASSIFIED: Album KXRX Seat- | 2 |25 |0 | 16 | PERFECTMORLD ¢ HUEY LEWIS & THE NEWS
tle still needs a programmer with a  [3gy[ ; | _ | , | NOMORELIES © THE MOODY BLUES
national track record. Fax your ré- ROLYDORI820/59027/POLYCRAM
sumé to OM Paul Sullivan at 206- 31 | 29 |.24 | 15 | LOOKOUT ANY WINDOW @ BRUCE HORNSBY & THE RANGE
286-2139 ... Top 40 WMGZ Youngs-
town, Obio, needs a PD; call Barry | 2 | 8 | 28 | 18 | HFEWINMS ¢ RE SPEEDWAGON
Programmers discuss the week’s new music. Richards at 803-272-7338. 3| 23| 19 | 14 | WHENIFALLINLOVE NATALIE COLE
TOP 40 jock Soutt Keamer wanis so program | % | % | 3 | © | 1274 WEWERE YOUNG) AW GRANT
KKBQ “93Q” Houston MD John Cook moves “1 Beg Your Pardon” again; he was PD at WWTC Minne- 35 | 37 | 41 | 5 | DONTBE AFRAID OF THE DARK # THE ROBERT CRAY BAND
by Canada’s Kon-Kan 23-5-1 this week. “It's a monster for us,” he says of apolis and APD at cross-town MERCURY8701569:1/ROL YGRAM

the modern/dance import that actually samples Lynn Anderson’s “Rose KDWB-FM. Call him at 602-730-8018. | 36 | 33 | 26 | 21 | LDONT WANNA GO ONWITHYOULIKETHAT & E.JOHN

Garden.” “There are two import stores in town, and they’re having trou- NOTHING CAN COME BETWEEN US © SADE

ble keeping the record in stock; the phones started ringing the first time it Assistance in preparing this col- 122110 | eec EXERPERRNER

was aired.” Rival KRBE charts it 9-7. Also scoring for Cook is New Or- umn was provided by Peter Ludwig, [T HOT SHOT DEBUT** *

der’'s “Bizarre Love Triangle” (Qwest/WB), which moves 32-13. “We Karen O’Conner, and Bill Holland.  |(38)| NEW) | 1 | |REMEMBER HOLDING YOU ¢ BOYSCLUB

went back to some older stuff after ‘Blue Monday 88’ performed so well e - :ﬁﬁmo DE YT

for us,” he says. Then there’s the straight-ahead rap “Posse On Broad- 39 | 38135 | 19| erc3s0rrsomea

way” bI{a Sir-Mix-A-Lot (Nastymix), previously known for his “Square RADIO TASTES 20 | @ | 37 | 24 | HOLDONTOTHE NIGHTS © RICHARD MARX

Dance " At its peak, Cook says, “Posse” logged more requests than 3

any otherI;'ecord in Is)fation historg. BE E (oA AL P a | uls| 55"5‘6 BACK THE MAGIC JIMMY BUFFETT

ALBUM nocK sias fan. Back in Austin, Texas, the [ 45 | 4y | 39 | 24 | MAKEMELOSE CONTROL ® ERIC CARMEN
tall fella tunes into—what else— (GO
As you might expect from his geography, WDHA Dover, N.J., PD news/talk KLBJ. When Bentsen |(@3| 4 | — | 2 | IHELOCOMOTION ¢ KYLIE MINOGUE

Andy Dean is six cuts deep into Bon Jovi's “New Jersey” album (Mercu- needs an Iglesias fix, he punches up WHEN YOU PUT YOUR HEART INIT KENNY ROGERS

ry). His pick for a follow-up to “Bad Medicine” is “Born To Be My Baby,” | AC KKMJ “Magic 95.” M| 3% ] | 1) meemserzrrz

hWhi?h “?ltuc}ll( out from the reSst when I first played the album.” The other Bentsen’s staffers say they aren't 85 | a5 | — | 2 | NEVERTEARUS APART @ INXS

ot locally themed release is Southside Johnny’s “Slow Dance” (Cypress). sure which station their man listens

“He is always welcome at our station and on our station,” Dean says. The to in Washington. As an FM AC fan, NEWD | 1 | ANOTHERLOVER © GIANT STEPS

two cuts that garner a mention are the Marvin Gaye chestnut “Ain’t That his options are soft WASH, main- 47 | u I 3% | 6 | DONTBECRUEL # CHEAP TRICK

Peculiar” and “Little Calcutta.” Finally, Dean says the “Traveling Wil- stream WLTT “W-Lite,” and even ERCISI07965/E e

burys” (Wllbury/ WB) album has silenced the skepticism that usuallly ac- the more eclectic WMMJ ‘“Magic NEWD | 1 | I8 ceoc ROBERTA FLACK

companies a superstar one-off project. In addition to the single ‘“Handle 102.” No word yet on whether Bent- 8 | @ I 22 | 22 | |DON'T WANNA LIVE WITHOUT YOUR LOVE CHICAGO

With Care,” Dean is excited about “Rattled” (featuring Bob Dylan) and sen has punched up Howard Stern’s RERRISENE27855

“Last Night” (featuring Ton}’Petty), and calls the album ‘“one of the new D.C. station, WJFK, or whether |(50)| NEWp | 1 | HANDLEWITHCARE @ TRAVELING WILBURYS

strongest records of the year. STUART MEYER it measures up to the JFK he knew

and worked with. (O Products with the greatest airplay gains this week. # Videoclip availability.
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ALBUM ROCK T®Acks-

= =N Compited from national atbum rock
o |HE | Eo | 4% | TimLE LS LY (5 22 ARTIST
A = [CR
T2 | 32 | «2 | 25 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 » »
1 1 1 6 IIS)E.EA?D%F%ZSO/ATLANTIC 5 weeks at No, (l)Jn%
2 2 2 6 WALK ON WATER EDDIE MONEY
COLUMBIA 38-08060
3 4 5 4 TAKE IT SO HARD KEITH RICHARDS
VIRGIN 799297
4 3 3 6 IT'S MONEY THAT MATTERS RANDY NEWMAN
REPRISE 7-27709
@ 7 15 3 HANDLE WITH CARE N . TRAVELING WILBURYS
WILBURY 7-277 32/WARNER BROS.
6 5 8 5 ROCK & ROLL STRATEGY THIRTY EIGHT SPECIAL
A&M 1246
7 6 6 12 | FEELS SO GOOD VAN HALEN
WARNER BROS. LP CUT
8 9 14 9 SLO;I!ATURNING JOHN HIATT
H
(@[ 18 | 31 | 3 | ANGELOFHARLEM vz
10| 13| 2 |5 | BIGLEAGUE TOM COCHRANE & RED RIDER
® 15 19 5 ROCK BOTTOM DICKEY BETTS BAND
EPIC LP CUT/E.PA.
@ 21 2 6 CONFIDENCE MAN THE JEFF HEALEY BAND
ARISTA LP CUT
@ 2 | 27 5 %bsrla?z?ESIDE ME KANSAS
w s [0 | v | SERmmoR GTLE FEAT
@ 20| 2 5 TELEPHONE BOX IAN GILLAN & ROGER GLOVER
VIRGIN LP CUT
6 | 1|12 5 JEALOUS GUY JOHN LENNON & THE PLASTIC ONO BAND
CAPITOL 44230
7 | 1 10 10 | DON'T KNOW WHAT YOU GOT CINDERELLA
MERCURY 870 644.7/POLYGRAM
18 17 23 6 ?A.(l:F:PACVUV#!“ THE GREGG ALLMAN BAND
2% 32 3 HIPPY HIPPY SHAKE GEORGIA SATELLITES
ELEKTRA 7-69366
n [0 7|7 | someowe 0N 30w
21 ! 17 7 mgs';EOR LOVE NIGHT RANGER
@ 2 30 5 BORN TO BE MY BABY BON JOVi
MERCURY LP CUT/POLYGRAM
n |12 9 12 NO SMOKE WITHOUT A FIRE BAD COMPANY
ATLANTIC 7-8903
2% | 28 | 7 | EDGEOF ABROKEN HEART VIXEN
@ 0 | 3 WHEN LOVE COMES TO TOWN u2
ISLAND LP CUT/ATLANTIC
K = ***POWERTRACK***
@ 4% | — 2 SOMETHING SO STRONG JIM CAPALDI
JSLAND 7.99266
27 28 36 7 :AADAKI;LAPI%ET WINGER
[l
o [ | 3 | SN e N
35 _ 2 COPPERHEAD ROAD STEVE EARLE
\&S UNI LP CUT/MCA
% % A FLASHMAKER & * #
@ NEW)D 1 NOBODY'S PERFECT MIKE + THE MECHANICS
ATLANTIC 7-88990
S
QD[ = [ & | 5 | Norvs momera AN NEVLLE
@ 44 _ 2 LONG TIME TILL | GET OVER YOU LITTLE FEAT
WARNER BROS. LP
@ 34 39 4 IF LOVE WAS A TRAIN MICHELLE SHOCKED
MERCURY LP CUT/POLYGRAM
u || 6| u | romevRYouNG BT
@ 5| — | 2 PUT ON YOUR DANCING SHOES STEVE WINWOOD
VIRGIN LP CUT
32| 2 |13 KJTEAVNETIIE Igéogaus APART INXS
37139 | 4 4 ?&%&g&%& MIDNIGHT OIL
NEWD | | | ARMAGEDDONT. e
a l 47 | 4 | WHATIAM EDIE BRICKELL & NEW BOHEMIANS
GEFFEN 7-27696
S
NEW)D 1 %EH( lﬁEAlﬁITAoF;oes/cas JOAN JETT AND THE BLACKHEART!
8 | — 2 LIKE THE WAY | DO MELISSA ETHERIDGE
ISLAND LP CUT
@ | 0] %] 3 | DONTENORTWAS IO TS
43 37 35 21 Qﬂ??aws'” YA STARTED VAN HALEN
4" 27 11 14 I'M NOT YOUR MAN TOMMY CONWELL/YOUNG RUMBLERS
COLUMBIA 38-07980
NG
NEW) 1 !:%L\S"EBIP:EVER MEET AGAIN T.CONWELL/YOUNG RUMBLERS
D COMPANY
NEwp | 1 | ONENGT, IO
43 _ 2 RAIN JOHNNY WINTER
MCA LP CUT
DEF LEPPARD
81325 |1 nlign‘ésnglt;l;%ioz-wmvcnm L
50 50 3 NIGHT PATROL THE ROBERT CRAY BAND
MERCURY LP CUT/POLYGRAM
LTON JOHN
50 42 4% 3 QCXV%I;QPBIN SPANISH El

O Tracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Nov. Brings Bountv Of Hock Speclals

BY PETER LUDWIG

NEW YORK The first-ever live ra-
dio show featuring Crosby, Stills,
Nash, & Young is one highlight of a
slew of album-rock-oriented special
programs planned for November.
The legendary foursome will head
up syndicated radio’s only charity
fund-raiser when the second annual
“Children Of The Americas’ ra-

FEATURED

PROGRAMMING

diothon airs Nov. 12 (Billboard, Oct.
15).

At press time it was uncertain if
any material from CSNY’s upcom-
ing album will be performed live or
if Young will appear in any of his
other guises. The Fabulous Thun-
derbirds and Jackson Browne are
also confirmed for the live four-
hour (4-8 p.m. Eastern time) nation-
al broadcast. More big-name acts
are expected to follow.

“Americas” stems from Graham
Nash’s involvement with WNEW-
FM New York’s annual 24-hour
Hungerthon, now in its fourth year.
KLSX Los Angeles is again the
West Coast co-sponsor of the na-
tional broadcast. Last year’s effort
collected more than $250,000 to ben-
efit UNICEF and World Hunger
Year, the organization founded by
Harry Chapin and Hungerthon co-
host Bill Ayres.

The two organizations are trying
to immunize the children of the
Western Hemisphere against the
six major preventable childhood dis-
eases. More than 10,000 children die
from them—and from hunger—ev-
ery day.

Nash will again host the Los An-
geles leg of the event with KLSX
from L.A.'s Palace club, while
WNEW-FM’s Pete Fornatale and
WHY'’s Ayres will anchor WNEW'’s
24-hour effort at New York’s Unit-
ed Nations building.

Station clearances have been
headed up by Don Eberle’s Radio
Ventures since August, and Eberle
says it looks as if most of the top 75
markets will be signed on by early
November. The organizers are hop-
ing increased clearances and the
shift to this year’s later time slot
will help them hit their goal of rais-
ing $500,000 in donations. This
year’s toll-free pledge number is
800-FOR-KIDS. The national broad-
cast is getting underwriting sup-
port from Xerox and the Sheraton
Corp.

Jon Sargent is producing the
event again this year. Cindy Tollin
is the associate producer, and Rich
Linnell is the executive producer.
Rockers that want to tie into the na-
tional event can call Radio Ventures
at 516-358-2250.

BEHIND THE NEXT DOOR
Thanksgiving will bring a look at
the Doors from their label’s per-
spective: ‘“The Doors. From The In-
side” is six hours of narration, inter-
views, and music—half of which
was recorded live and never re-
leased.

The special is the first installment
of the ““Jac Holzman Elektra

(Continued on page 20)

A Nightmare On My Show Cutler Productions director of talent acquisition Joni
Silverman, center, catches up with the misunderstood D.J. Jazzy Jeff, left, and
the Fresh Prince at the recent MTV awards show to interview them for Cutler’s
“Party America.”

FOR WEEK ENDING NOVEMBER 5, 1988

MOD

. g*_ Compiled from Commercial and
0wl 55 §O& i3 TITLE College Radio Airplay Repdrts. ARTIST
EE | <¥ | 22| 5| LABEL & NUMBER/DISTRIBUTING LABEL
* & NO.1 * * .
R
1 1 1 g&?«!) 7F992501ATLANTIC 3 weeks at No, (l)Jn%
S ——
21 3] 6 | 5 | CAROLYN'S FINGERS COCTEAU TWINS
4 AD.LP CUT/CAPITOL
3 5 5 7 PUT THIS LOVE TO THE TEST JON ASTLEY
ATLANTIC 7-89027
4 2 2 9 PEEK-A-BOO SIOUXSIE AND THE BANSHEES
GEFFEN 7-27760
5 8 9 3 THE GREAT COMMANDMENT CAMOUFLAGE
ATLANTIC 7-89031
6 9 2% 5 JANE SAYS JANE'S ADDICTION
WARNER BROS. LP CUT
7 12 _ 2 IN YOUR ROOM BANGLES
COLUMBIA 38-08090
4 3 9 ALL THAT MONEY WANTS PSYCHEDELIC FURS
COLUMBIA 3807974
Y
9 14 | 4 Q&YAIAALP cur THE FEELIES
10 10 20 6 THE KILLING JAR SIOUXSIE AND THE BANSHEES
GEFFEN LP CUT
1 6 8 9 BACK ON THE BREADLINE HUNTERS & COLLECTORS
{.RS. LP CUT/MCA
12 7 4 9 WHAT | AM EDIE BRICKELL & NEW BOHEMIANS
GEFFEN 7-27696
13|19 16| 5 | M/BAG LLOYD COLE AND THE COMMOTIONS
CAPITOL LP CUT
ulal—|:2 1 DONT WANT YOUR LOVE DURAN DURAN
CAPITOL 442
Ol
15 | 11 11 8 %(Elggc 727E7hg§)TION BIG COUNTRY
16 13 7 8 I'VE GOT A FEELING THE SCREAMING TRIBESMEN
RYKODISC LP CUT
17 | 23 | 21 | 3 | WINNINGSIDE OINGO BOINGO
R
8|18 |10 9 | MOTORCRASH THE SUGARCUBES
19 17 12 3 ANOTHER KIND OF LOVE HUGH CORNWELL
VIRGIN LP CUT
20 24 28 3 WAITING FOR THE GREAT LEAP FORWARDS  BILLY BRAGG
ELEKTRA LP CUT
21! 281 3] 3 m'f«o%g e — HOTHOUSE FLOWERS
pr) 16 _ 2 DREAMWORLD MIDNIGHT OiL
COLUMBIA 38-08093
D N’ DI
23 20 17 6 MOEJZ%)RI THE TARDIS THE TIMELORDS
|
% | NEWp | 1 | ISAYNOTHING VOICE OF THE BEEHIVE
2% 15 14 9 DON'T GO HOTHOUSE FLOWERS
LONDON 886 275-7/POLYGRAM
% |27 | 22| 8 | BREAKFASTINBED UB40 & CHRISSIE HYNDE
7 | reawtRv_ | [ROVEWASATRAM MIGHELLE SHOGKED
2 {2 | 25 | 3 | DOMINODANCING PET SHOP BOYS
3 | NEWD | 1 | GHGELOF HARLEM vz
IGHT INTS
% | NEWD 1 BAA'gﬁow«?w CUT/RESTLESS THEY M e

Billboard, copyright 1988.
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Coast’lo Coast,
There’s No Business Like

Our Business.

The American Express® Card does its part
to make your trip go smoothly. With it, you can
charge your tickets. And have access to extra
cash at thousands of locations. No wonder
frequent business travelers applaud it for travel
and entertainment. Join them. Act now and
call your Agent. Your Travel K.

Agent. And letsdo lunch. il

You'll feel like a star in the sky in Pan Am’s
Business Class. Because here you'll be
supported bty a cast of extras. Like the extra
room of 6-across seating. And the extra
luxury of advance check-in plus a private
terminal and. with a reservation, a compli-
mentary limousine to and from Kennedy
International to midtown Manhattan.

wWww.americanradiohistorv.com
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, F W Sp Su F W Sp Su F W Sp Su
Call Format '87 '88 '88 '88  Call Format '87 's8 '88 '88  Call Format ‘87 '88 '88 '88
WRLT AC 26 36 43 22 wMC country 39 27 28 37
Following are 12 plus average quarter-hour shares, metro survey INDIANAPOLIS—(36) WBYR album 15 19 18 19 WHBQ n/t 29 49 32 32
area, Monday-Sunday, 6 a.m.-midnight. (#)indicates Arbitron mar- WIBC AC 131 147 131 139 WUFO urban 14 9 14 15 KMPZ top 40 40 34 24 24
ket rank. These symbols are used: AC=adult contemporary, adult al- WFBQ album 137 128 149 138 WWKB oldies 37 41 33 L1  WREC adult std 25 20 27 21
t=adult alternative, adult std=adult standards/big band, albu- WFMS country 137 113 103 114 CFNY modern 9 10 3 10 KFTH religious 17 23 14 20
m=album rock, cls rock=classic rock, easy=-easy listening, modern- WZPL top 40 10 95122102 WXRL country 13 1.0 7 1.0 WRWR oldies 12 8 21 15
=modern rock, n/t=news/talk. Copyright 1988, Arbitron Ratings WTLC urban 82 80 7.7 88 WCRV religious 16 5 15 12
Co. May not be quoted or reproduced without the prior written per- | wxi2 easy 80 70 86 76 HARTFORD, CONN.—(40) WXSS black 919 11 11
mission of Arbitron. WENS AC 67 86 84 67 WITIC AC 19.8 18.8 19.1 18.6
WKLR cls rock 52 50 43 66 WTIC-FM top 40 14.8 146 139 1338 ROCHESTER, N.Y.—(43)
WTUX adult std 33 36 24 36 WRCH easy 93 99118 100 WCMF album 137 15.2 160 165
. F W Sp Su F W Sp Su WPl AC 40 43 44 34 WHCN album 49 62 70 68  WPXY-AM-FM top 40 14.4 149 134 145
Call Format '87 '88 '88 '88  Call Format '87 '88 '88 '88  WIRE country 22 22 18 20 WDRCFM oldies 88 79 69 60 WHAM AC 82 87107 89
WP2Z urban 5 8 4 14 WKSS top 40 50 46 56 57  WVOR AC 1.1 94 96 82
NORFOLK, VA.—(33) WMGG cls rock 46 46 59 61 WITTS top 40 5 J 4 12 WCCCAM-FM album 44 54 37 38 WBEEFM country 84 77113 79
WNOR-AM-FM  album 91 94110 111 WHOK country 48 49 53 51 WRCQ adult std 35 38 25 38  WKLX oldies 58 45 40 7.0
WFOG easy 75102 91 99  WVKO urban 27 21 25 45 SALT LAKE CITY, UTAH—(37) WIOF AC 40 46 58 36 WRMM AC 60 64 61 69
wOowi urban 6.2 66 63 85 wCoL adult std 15 26 30 26 KKAT country 108 89 9.0 114 wPOP n/t 29 28 20 30 WISH easy 80 69 64 6.2
WCMS-AM-FM  country 99 98 81 77  WCKX urban 17 32 23 24 KISN top 40 7.2 78106 93  WDRC oldies 18 25 20 29  WDKX urban 39 59 39 46
WNVZ top 40 89100 68 67  WMNI country 38 32 28 24  KCPX top 40 78 84 93 83  WAQY album 14 21 14 20 WEZ0 adult std 27 32 29 22
WGH-FM top 40 65 59 66 60  WBBY jazz 21 27 19 22  KSOP-AM-FM country 68 52 61 82 WPLR album 20 19 14 13 WBBF oldies 11 12 9 10
WMYK urban 66 62 50 58  WXLE oldies 18 12 11 20  KRSP-FM album 69 78 89 76 WWyZ AC 20 16 20 12
WWDE AC 66 51 50 54  WBNS AC 24 18 12 17 KSL AC 93 79 72 74 WKCI top 40 11 10 14 12 OKLAHOMA CITY—(44)
WLTY AC 45 43 61 48  wiw AC 12 16 26 17 KSFI easy 110 98 79 70 WKND urban 9 4 10 11 KXXY-AM-FM  country 134 139 143 126
WTAR oldies 32 35 35 45 WRFD religious 13 9 12 12 KMGRFM AC 32 43 40 36 Yo top 40 134 127 127 113
WRAP urban 35 26 34 39  WOLTFM  AC 9 6 8 10 KX cls rock 17 22 25 34 CHARLOTTE, N.C.-(41) KATY album 76 81100 84
WJQI-AM-FM  AC 45 36 42 34 KLCY-FM AC 50 37 36 32 WSOC-FM country 121 144 137 147  KKNG easy 74 90 49 78
WNIS n/t 24 18 21 30 SAN ANTONIO, TEXAS—(35) KJQN-FM modern — 4 14 28 WCKZ crossover 33 66 99 94  KRXO cls rock 67 64 58 69
WPCE religious 31 39 37 28 KTY top 40 77 80 91 92 KALL AC 33 39 21 24  WPEG urban 142 105 83 94  KMGL AC 46 44 58 67
WSKX country 26 23 20 28  KQXT easy 77 83 86 48 KBER album 21 34 26 22  WRFX album 81 58 86 7.6 KIOK n/t 76 62 65 64
WXRI AC 24 17 24 17 KCOR Spanish 97 49 84 60  KFMY/KZOL oldies 17 16 11 21  WLVK country 67 69 59 75 KPRW urban 33 32 72 63
WOFM album 10 13 17 14 KIFM top 40 80 82 80 68 KDAB adult ait 20 30 21 18 WELC AC 62 76 62 60 KEBC country 55 49 62 62
WKEZ easy 8 22 19 13 WOAl n/t 62 56 46 64  KTKK n/t 16 25 28 18 WROQ top 40 63 51 52 60  KLIE AC 40 45 32 60
KCYY country 44 66 77 58  KRSP oldies 12 6 10 17 WBT AC 70 58 67 51  KIBS top 40 57 43 49 46
COLUMBUS, OHIO—(34) KISS album 84 76 69 56 KZAN country 13 8 9 17 WBCY top 40 65 59 59 48  WKY country 48 36 35 3.8
WNCI top 40 9.8 10.0 11.4 120 © KSMG oldies 31 28 36 51 KDYL adult std 19 17 10 16 WWMG AC 52 42 58 47 KOMA adult std 33 48 40 25
wLvQ album 95 89 79 92 KMA country 52 55 44 46  KRPN oldies 16 13 17 16 WRLX easy 36 41 34 44 KQLV religious 10 12 15 12
WSNY AC 87 89121 88  KKYX country 38 26 29 43 KUTR AC 13 8 8 10 WIXE country — — — 13 K religious 22 18 11 11
WBNS-FM  easy 109108 92 86  KONO oldies 25 52 42 41 WFMX country - — — 10
WTVN AC 98 93101 80 KSIL/KSAQ  top 40 34 33 29 39 BUFFALO, N.Y.—(38) WGV oldies 20 17 14 10 DAYTON, OHIO—(46)
WXGT top 40 80 92 68 70 KMMX AC 46 54 49 38  WKSE top 40 82 86102113 WTUE album 13.0 134 128 141
KZEP cls rock 30 41 38 33 WBEN AC 118 100 85 96 MEMPHIS, TENN.—(42) WGTZ top 40 102 11.2 10.2 10.5
KBUC country 29 33 44 32 WYRK country 70 90 77 88  WHRK urban 140 122 118 139 WHIO-FM easy 10.8 11.8 12.8 100
KEDA Spanish 25 33 23 27 WPHD album 54 57 47 76 KRNB urban 84106 94109  WHIO AC 85 85 97 92
BILLBOARD RADIO: KTSA adult std 28 32 14 20 WIYE easy 86104 66 67 WMC-FM top 40 91105128 92  WVUD AC 27 45 37 63
More of KFAN AC — — 3 18 WBUF AC 62 65 93 66  WGKX country 90 93 99 91  WONE country 67 54 59 60
P KSLR religious 11 12 11 18 WBLK urban 65 45 63 60 WEGR album 54 52 49 81  WWSN AC 69 60 54 60
broadcasting’s KFHM Spanish 4 4 17 WECK aduitstd 63 51 50 60 WRVR-FM  AC 67 83 71 71  WLW AC 43 25 57 50
fresh news KCHL adult alt — 5 12 WMIQ top 40 47 36 57 57 WDIA urban 57 56 52 61 WBLZ urban 43 32 42 46
& ideas KXTN Spanish 6 6 6 12 WHTT-FM cls rock 80 75 87 55 WLOK religious 68 53 63 55 WBVE country 35 40 26 44
KSAH Spanish 21 8 8 11 WGR AC 41 32 31 42 WEL-FM easy 62 66 44 45 WYM) top 40 54 43 44 31
WDAO urban 36 34 32 24
WING oldies 25 23 24 23
WPTW-FM  easy 11 12 11 13
( \ WKSW country S5 10 5 12
: WPFB-FM country 6 6 9 11
BY POPULAR DEMAND LOVISVILLE, KY. —(47)
WAMZ country 14.3 167 161 17.8
WHAS AC 16.1 177 154 175
WQMF album 88 92 89 95
WDJX top 40 93 91109 81
, WVEZ-FM AC 85 61 69 69
WLRS top 40 63 53 58 66
WYL urban 41 47 59 47
WRKA AC 79 51 66 43
wLOU urban 45 40 32 35
WAVG AC 38 58 44 34
¥ Sensational collection #* Three years in the making! ey I8 A
) . . WXLN religious 16 11 08 15
of contemporary music! Sequels in production! e B ey

¥ Hear over 500 original
60, :30 & :15 tracks!

Broadcast Eerv.r;:a; inc.
PRODUCTION

x* Special appearance by more
than 600 Power Parts!

FOR THE RECORD

An article in the Sept. 17 is-

Be a Trendsetter Il!
For Info or Demo
Call 1-800-527-2514

WWW.americanradiohistorv.com

(In TN or outside USA: 901-320-4340) |}

sue about Billboard’s 1988 Ra-
dio Awards improperly identi-
fied the top 40/crossover win-
ner in the network or
syndicated weekly music pro-
gram category. The correct
name of the winning show was
“American Top 40 With Casey
Kasem,” syndicated by ABC/
Watermark.
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[ ALEXANDER O°NEAL MAKE THIS A RRASSUSALARIAIERY

it's platinum superstar
XIexander O’'Neal’s Christmas
fift to you—a neéw album of

joyful Christmas standards

produced by groovemakers
Jimmy Jam and Terry Lewis!
including five new songs
with a Christmas theme
written especially for this
album!

“My Gift To You" is the first
new album of Christmas
related songs by a major
supersiar artist in years! Just
one listen to these lush,
danceable, and thoroughly
contemporary renditions of
Christmas songs sung in
Alexander O'Neal’s inimit-
able stvle will make you
want to stock up on this
seasonal sensarion now!
Grab Alexander O'Neal
under the mistietoe! “My Gilt
To You.” The ultimate Christ-
mas stocking stuffer.

On Tabu Cassettes, Com-
pact Discs and Records.

Produced by Jimmy Jam and Terry
Lewis for Flyte Tyme Aroductions, Inc.

exrept “The Littie Drununer Boy” pimduced by
DenzitFosier and Thomas Mooy for 2 Tufi-12-Nuff
Proc¢uctions. INC. Associale Producers. iy Tamand
Tesry Lewis and “wWinter Wonderland,” “This Christmas®
and “rhe Chrisumas Song (ChesinursRoasting On An
Open Firey produ 12d by Sieve Hoddgg®

B At

Distributed by CHS Records. € 1988 CBS Records In¢
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YesterHits,|

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. You Needed Me, Anne Murray,
CAPITO|

. Mac Arthur Park, Donna Summer,
CASABLANCA

. Reminiscing, Little River Band,
HARVEST

. Double Vision, Foreigner, aTLanTIC
. Whenever | Call You “Friend,”
Kenny Loggins, coLumsia

. Hot Child In The City, Nick Gilder,
CHRYSALIS

. Kiss You All Over, Exile, warneR/
CURB

. How Much | Feel, Ambrosia, warnER
BROS.

W 0 N O p W N =

. Beast Of Burden, Rolling Stones,
ATLANTIC
. Get Off, Foxy, Tk

TOP SINGLES—20 Years Ago

. Hey Jude, Beatles, apprLE

. Those Were The Days, Mary
Hopkin, apPLE

o Little Green Apples, 0.C. Smith,

b Fnre Crazy World Of Arthur Brown,
ATLANTIC

. Mldeht Confessions, Grassroots,
DUNHIL

[
(=]

. Elenore, Turtles, WHITE WHALE

. Over You, Gary Puckett & the
Union Gap, coLumBia

. Hold Me Tight, Johnny Nash, sap

. Love Child, Diana Ross &
Supremes, MOTOWN

. White Room, Cream, atco

TOP ALBUMS—10 Years Ago

. Living In The U.S.A,, Linda
Ronstadt, asvLum
. Grease, Soundtrack, rRso

. Live And More, Donna Summer,
CASABLANCA

. Who Are You, the Who, mca

. Double Vision, Foreigner, aATLANTIC
. Don’t Look Back, Boston, epic
Nightwatch, K Loggins,
COIﬁJM;A enny Loggins

WO NO N b W Ne=
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. Pieces Of Eight, Styx, aam

. Twin Sons Of Different Mothers,
Dan Folﬁelberg & Tim Weisberg, FuLL
MOON/EPIC

O NOVE WN
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. Some Girls, Rolling Stones, ROLLING
STONES

TOP ALBUMS—20 Years Ago

. Cheap Thrills, Big Brother & the
Holding Company COLUMBIA

. Feliciano!, José Feliciano, rca

. Time Peace/Greatest Hits,
Rascals, aTLANTIC

. The Time Has Come, Chambers
Brothers, coLumeia

. In-A-Gadda-Da-Vida, iron Butterfly,
ATCO

. Crown Of Creation, Jefferson
Airplane, rca
. Wheels Of Fire, Cream, atco

. Crazy World Of Arthur Brown,
TRACK-ATLANTIC

. Gentle On My Mind, Glen
Campbell, capitoL

. Are You Experienced?, Jimi
Hendrix Experience, REPRISE

GOUNTRY SINGLES—10 Years Ago

1. Sleeping Single In A Double Bed,
Barbara Mandrell, asc
2. Anyone Who Isn’t Me Tonight,

Kenr:y Rogers & Dottie West, uniTED
ARTISTS

. Cryin’ Again, Oak Ridge Boys, asc

. Ain’t No California, Me! Tillis, mca

. Little Things Mean A Lot, Margo
Smith, WARNER BROS.

. Sweet Desire/Old Fashioned Love,
Kendalls, ovaTioN

. 1 Just Want To Love You, Eddie
Rabbitt, eLekTRA

. Daylight, T.G. Shepard, warNER/CURB

. What Time Do You Have To Be
Back To Heaven, Razzy Bailey, rca

10. Another Goodbye, Donna Fargo,
WARNER BROS.

SOUL SINGLES—10 Years Ago

. One Nation Under A Groove,
Funkadelic, WARNER BROS.

. It Seems To Hang On, Ashford &
Simpson, WARNER BROS.

b EBF!|acme It On The Boogie, Jacksons,

—
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. Your Sweetness Is My Weakness,
Barry White, 20TH CENTURY

. I'm Every Woman, Chaka Khan,
WARNER BROS.

. There'll Never Be, Switch, GORDY

. Dance, Sylvester, FanTasY

. I'm In Love, Rose Royce, WHITFIELD

. Let's Start The Dance, Hamilton
Bohannon, MERCURY

. Mary Jane, Rick James, GORDY

CoONO N AW N
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Listeners Float Flash, Fly For K- ank

BY PETER LUDWIG

NEW YORK Infinity’s classic rock
WXRK “K-Rock’” New York just
completed its second Show Us Your
K-Rock promotion. This columnist
was invited to be one of the contest
judges and to have some fun giving
away the station’s money. At stake

PROMOTIONS

were three $1,092 prizes and a
grand prize of $25,000.

K-Rock held a very successful
call-letter contest two years ago
that began with listeners sending in
proposals on how they would show
their “K-Rock” to win. K-Rock se-
lected five of the entries and then
had the listeners display their K-
Rock—or excecute their stunt—in
five live promotions throughout the
final week.

For that contest, WXRK manage-
ment selected and judged the final-
ists: an aquarium car with ‘“scuba
driver,” velcro-suit wearers throw-
ing themselves against a velcro wall
to spell K-Rock, a 50-foot pair of
panties, and a man with a living
beard of bees. The girl who had “K-
Rock” engraved in gold on her front
teeth won.

For this year’s contest, K-Rock
decided to have all the entrants ac-
tually perform their stunts in order
to get maximum exposure for the
contest. Many of the stunts were
elaborate and listeners generally
displayed a knack for finding high-
visibility locations in which to per-
form them. The listeners then sent
in proof of their antics in pictures,
videotape, and news clippings.

From the 200-plus entries, the
staff picked the best 25 and then
brought in an industry panel to rate
them on a score sheet. K-Rock pro-
motions director Sharon Rosenbush
says, ‘“This time we wanted to open
it up and get a variance of opinions
from different walks of life. We
wanted it to be fair and objective.”

Entries were judged for visibility,
execution, originality, and creativ-
ity. A final column was provided for
an overall score to be used only as a
tie breaker. Only safe stunts that
did not break any laws or ordi-
nances were permitted.

Knowing that $25,000 was up for
grabs made the judges look very
closely at each entry. But many of
the 15 submitted videos were too
long. A rule setting a time limit on
video submissions would have
helped.

K-Rock announced the winners
on the air between 5 p.m. and 6 p.m.
The first $1,092 prize went to the K-
Rock float that actually floated—a
boat that sailed around the tip of
Manhattan disguised as a K rock.
The second winner was the genius
behind a “K-Rock” of office lights
on a 13-story building that used
5,000 square feet of asphalt roofing
and 500 square feet of cellophane
for shape and color. The ingenious
use of a hi-tech projector and a
70mm color acetate to flash the sta-
tion logo on a building wall got high
marks and came in as the third
$1,092 winner.

The grand prize went to a 25-foot

Almost A Thousand Points Of Light. 5,000 square feet of asphalt roofing and
500 square feet of cellophane went into this string of office lights on a 13-story
building that won one of the three runner-up prizes in WXRK New York’s Show
Us Your K-Rock contest.

pink pig kite bearing the K-Rock
logo that was expertly flown by the
New York Air Circus Precision
Flight Team. The team got the pig
airborne at a number of highly pop-
ulated sites and drew crowds with
its demonstration of precision fly-
ing. A videotape was submitted as
documentation, and yes, precision
kite flying does exist, and it’s rather
impressive.

The pig kite may also have gotten

extra points for its painted dedica-
tion to WXRK weekender Tony
Pigg, who also occasionally fills in
for K-Rock morning man Howard
Stern.

Floats, newspaper ads, mobile
neon signs, and banners made up
the bulk of the other entries. One
entry, however, looked as though it
could easily be modified into a
classy station promotion. The Lim-
ousine Race had 70 people in 11 lim-

os, all emblazoned with the station
logo driving through three counties
in a combination road rally/sca-
venger hunt. It could make for a
high-profile celebrities-for-charity
promotion.

Special thanks to the K-Rock staff
for its hospitality and for relegating
the photo entry of a woman with “K-
Rock” painted on her breasts to the
“close but no cigar’’ board outside
before we even started.

PRO—MOTION

A quick look around the country’s
promotion departments finds Jim
Peterson upped to the promotions
director slot at Emmis” KWPR
“Power 106” Los Angeles. He fills
the slot Howard Freshman opened
up when he moved to sister KXXX-
FM San Francisco . .. Colleen
Lynch in as marketing/promotion
director for Infinity's
WJJD/WJMK Chicago ... Greg
Mobius drops his evening air shift
to become WMGG Columbus,
Ohio’s promotion director ... Tom
Kennedy has left WCKZ Charlotte,
N.C., to be WHAS/WAMZ Louis-
ville, Ky.’s marketing director ...
Eric Davis is upped to assistant pro-
motion director at WPEN/WMGK
Philadelphia.

FEATURED PROGRAMMING

(Continued from page 16)

Years,” a series of special programs
detailing the label’s 38 years. Holz-
man founded Elektra/Nonesuch
Records and signed the Doors to the
label.

The CD-distributed Doors special
is a co-production of Holzman's Val-
ley Isle and MediaAmerica, which
will handle sales and clearances.
MediaAmerica and Holzman may
continue the collaboration beyond
this project. Industry veteran Sandy
Gibson—who wrote 