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RIM Reports Increase In WEA, CEMA Plan Cuts On Select Titles 
Multiplatinum Hits For '87 Front -Line CD Prices To Drop 

BY PAUL GREIN 

LOS ANGELES Six albums 
topped the 4 million mark in U.S. 
sales in 1987 -five more albums 
than hit this milestone in 1986. And 
four of those blockbusters are still 
going strong, placing in the top 15 
on this week's Top Pop Albums 
chart. 

Pacing the multiplatinum pack 
were two albums that surpassed 
the 5 million mark in U.S. sales last 
year: Bon Jovi's "Slippery When 
Wet" (which had already sold 3 
million copies in 1986) and Whitney 
Houston's "Whitney." Four other 
releases topped the 4 million sales 
plateau: the Beastie Boys' "Li- 
censed To Ill," "Whitesnake," 
U2's "The Joshua Tree," and Mi- 

Three- Market 
Arbitrons Tell 

Varied Tales 
BY KIM FREEMAN 

NEW YORK Top 40 outlet KKLQ- 
AM-FM "Q -106" rocketed to the top 
of the San Diego market less than a 
year after signing on, making it the 
biggest news maker of the quarter- 
ly Arbitron radio ratings once 
again. 

In New York, country made a 
comeback, rock sputtered, listeners 
were poor sports for all- sports, and 
crossover lighted no fires. Con- 
versely, in Los Angeles, crossover 
rose to new heights, country fared 
poorly, and rock rebounded. 

Fall ratings roundups for New 
York, Los Angeles, and San Diego 
follow. Complete, overall, 12 -plus 

(Continued on page 74) 

naei Jackson's saa... çhael Jackson's "Bad." 
By contrast, the only album to This story was prepared by Earl the current $15.98 norm. WEA 

hit this sales stratosphere in 1986 Paige and Dave DiMartino. promises some as low as $12.98, and 
was "Whitney Houston," which CEMA, as low as $9.98. 
sold 5 million copies that year. (It LOS ANGELES Executives at Meanwhile, three -tier pricing for 
also sold 2 million units in 1985 and both WEA and CEMA have con- CDs continues to gather momentum 
another million last year.) firmed that selected front -line corn- in the industry, as both companies 

And most of these 1987 block- pact disk titles will soon be released join CBS in adopting systems fea- 
(Continued on page 77) at a list price considerably less than turing front -line, midline, and bud- 

Soviet Music Biz: Living In The '50s? 
BY VADIM YURCHENKOV 

MOSCOW The deputy director of 
Soviskusstvo, which markets the 
state -run Melodiya label, has come 
out in support of widespread pro- 
posals that the Soviet Union's re- 
cording business be dramatically 

updated. According to Soviskusst- 
vo's Valeri Sokolov, the Russian re- 
cord industry has fallen "20 to 30 
years" behind its Western counter- 
parts. 

Sokolov says the industry has 
suffered from severe underinvest- 
ment for decades. In part, the lack 

of funds is the result of national pri- 
orities: In a 1970 Billboard inter- 
view, Viatcheslav Fiodorov, director 
of Melodiya's Leningrad pressing 
plant, explained the poor quality of 
the company's product by saying 
that records are not a necessity. 

(Continued on page 76) 

ADVERTISEMENTS 

RESTLESS HEART ... Wheels, a No. 1 country album, 
produced 4 No. 1 singles, and 3 Top -10 A/C hits. Nashville's 
most successfu crossover yet this year is Gold! Watch for 
Restless Heart on the road with Alabama and Hank Williams, Jr. 

get product. 
WEA president Henry Droz con- 

tends, however, that his company is 
reacting to its own marketing expe- 
rience and is not adopting CBS' 
three -tier approach to CD pricing. 

In regard to shifts in front -line 
CD prices, Droz says selected new 
WEA releases will list between 
$12.98 and $14.98. The industry 
must move aggressively in pricing, 
he adds, because "the surface has 
only been scratched" in consumer 
acceptance of black and country 
music in the CD format. 

CEMA's new artist policy, which 
assigns a midline list price on LP 
and cassette, will also carry over to 
CD, says CEMA president Dennis 

(Continued on page 70) 

`Hoosiers' Ban 

Is Ignored At 
Video Counters 

BY AL STEWART 

NEW YORK Despite a 3- month- 
old court order barring the sale or 
rental of "Hoosiers" on videocas- 
sette, many video retailers continue 
to offer the title. 

HBO Video shipped a reported 
190,000 copies of the tape to dealers 
in September, but on Oct. 9 a feder- 
al appeals court ruled that dealers 
can no longer sell or rent the tape in 
view of the ongoing legal dispute 
between HBO and Vestron Video 
over rights to the title. Neverthe- 
less, the ruling seems to have had 
little effect on dealers who stock the 
video. 

"Since we haven't gotten any le- 
(Continued on page 76) 
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EVERYONE'S TALKING ABOUT TKA. NEW YORK S HOTTEST UNDERGROUND POP 
GROUP ARE READY TO EXPLODE WITH "TEARS MAY FALL," THE BRAND NEW SINGLE 
FROM THEIR DEBUT ALBUM SCARS OF LOVE ITS 1011). 

AVAILABLE ON TOMMY BOY LP, CASSETTE AND COMPACT OISC. 

ADVERTISEMENT 
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Fly KLM Royal Dutch Airlines in First or Busine 3 class 
to MIDEM '88 'this monta and take advantage of our ccmpli- 
mentari offer: limousine service to/from the Los Angeles 
Air-Dort and one night in Amsterdam, free on our Exe. utive 
Stay on the Way program, includi n g a night at a delLm2 hotel 
proper :y, a gourmet dinner, continerxal breakfast and more! 

Just call our Festival Coordinator, Desire, at 213 -776 -6722 
to arrange you limousine and hylp you select a special gift! 

Free limousine ANL) a hotel? Fly KLM to 0000 
MIDEM for sc ng! 

TheReliableAirline KLM 
Offer apt lica sle to all Royal and &mess Class passenger traveling on Küe's wn-sr p flight from Los Angeles to Ams -riarn+onnecting m Nce 

Royal Dutch Airlines 
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A PAT ON THE BACK FOR INDIES 
In this week's Commentary (page 9), RCA Records president Bob Bu- 
ziak says major labels need independent record companies to help them 
find new talent and present a varied repertoire. And in Nashville Scene 
(page 30), Gerry Wood points out that indie labels boast 20 of the top 
100 songs on this week's Hot Country Singles chart. 

Nelson Pushes Sell-Through 
Beginning Feb. 28, Nelson Entertainment will offer select feature -film 
catalog product for $14.98 -the lowest price ever offered by a major 
home video supplier. Home video editor Al Stewart reports. Page 49 

THE STATE OF CANADA'S RECORD BIZ 
There's good news and bad news for Canada's record companies, ac- 
cording to Brian Robertson, head of the Canadian Recording Industry 
Assn. Thanks to compact disk sales, the industry can expect a 10% 
growth in revenues for 1987. But it's unlikely that more product was sold, 
vinyl sales are dropping, and record companies are gripped by appre- 
hension as 1988 begins. Canada editor Kirk LaPointe reports. Page 62 

Takeover Climate Predicted In '88 
Financial experts say they expect plenty of mergers and acquisitions in 
1988, which could turn out to be a year of increasing consolidation in the 
home entertainment industry. Financial editor Mark Mehler tells the sto- 
ry- Page 68 
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Dealers: Lots Of Post -Yule Cheer 
Hardware Gifts Spur Software Activity 

This story was prepared by Chris 
Morris and Geoff Mayfield. 

LOS ANGELES The days after 
Christmas provided generous num- 
bers for music dealers, repeating a 
trend that has occurred during sev- 
eral consecutive fourth -quarter fin- 
ishes. 

Retailers say they have come to 
view the weeks after Christmas as a 
natural extension of the brisk sales 
that they enjoy during the gift -giv- 
ing season. And, as in years past, 
they credit new hardware purchases 
made during the holiday selling sea- 
son as a catalyst for the spurt. 

Store executives also cite the long 
weekend kicked off by New Year's 
Day as a factor that boosted sales. 
Music dealers point to titles by Tif- 
fany, George Michael, Debbie Gib- 
son, and Madonna as sales leaders, 
with a wide pack of releases earning 
high ranks for different accounts. 

Steve Bennett, senior vice presi- 
dent of marketing for Durham, 
N.C. -based The Record Bar, reports 
the 134 -unit chain posted a 30% com- 
parative -store increase for the week 
after Christmas, compared with a 
modest 8% store -to -store gain for all 
of December, both in relation to pre- 
vious -year periods. 

Noting that 27 -store San Francis- 
co web Rainbow Records added 
four high -volume locations in 1987, 
buyer Jimmy Heikkala reports a 

41% overall volume increase over 
last year's Dec. 26 -Jan. 1 tallies and 
a 24% store -to -store increase. 

Stan Goman, senior vice president 
of Tower Records, reports "great" 
sales after Christmas at the Sacra- 
mento, Calif. -based chain's 43 out- 
lets. For the week, he says the com- 
pany was "up 40% -50% over last 
year." 

Roy Imber, president of 73- store, 
Long Island, N.Y. -based Record 
World, estimates an 8% compara- 
tive -store increase for the week and 
a company wide gain of 15 %. He 
says the tally was 25 % -30% over 
sales the web would expect to see in 
a normal week, and was equal to a 
third of the heavy numbers the 

(Continued on page 67) 

CEMA, RCA Labels Increase 
Price for Cassette Single 

BY GEOFF MAYFIELD 
LOS ANGELES Labels distribut- 
ed by Capitol and RCA (except 
A &M) have raised their cassette 
single prices to levels higher than 
those charged for the product's vi- 
nyl counterpart. 

Last month, when CEMA re- 
vamped its pricing structure (Bill- 
board, Jan. 9), the firm quietly 
moved to a $2.99 list for the con- 
figuration. Then, on Jan. 4, Arista 
and RCA, two of the imprints that 
helped initiate the configuration's 
launch last summer, hiked the 
price for a cassette single to a sug- 
gested tag of $2.49. 

A &M, the other major label that 
is distributed by RCA /A &M /Aris- 
ta, is holding the line on $1.99 for 
such tapes. 

For Arista, the price hike on 
two -song cassette singles also 
means the label has backed away 
from its vow to begin marketing 
three -song cassette singles at a 
$2.99 price point this quarter (Bill- 
board, Nov. 28). 

In a brief statement, issued the 
same day the $2.49 price went into 
effect, Arista said it "will stay 
with the two -song cassette single 
format. 

"Research found that on both 
(Continued on page 70) 

`Dirty Dancing': Giant Killer Still Has Legs 
RCA Expects Vid Release To Refuel Soundtrack 

BY KEN TERRY 
NEW YORK RCA's "Dirty Danc- 
ing" soundtrack, generally re- 
garded as the mass -appeal hit of 
the Christmas selling season, 
spent nine weeks at No. 1 on the 
Billboard Top Pop Albums Chart 
before stepping down to No. 2 this 
week. No other multiartist sound- 

track has held down the top slot 
for as long since "Footloose" 
stayed there for 10 weeks in 1984. 

"Dirty Dancing" reigned over 
some heavy competition during the 
holidays, including titles by 
George Michael, Michael Jackson, 
John Cougar Mellencamp, Whit- 
ney Houston, Def Leppard, and 
Bruce Springsteen. Yet the film 

Sony's `Record Man' Sends 
Welcome To CBS Staffers 

BY IRV LICHTMAN 

NEW YORK With the comple- 
tion Jan. 5 of the Sony Corp. pur- 
chase of CBS Records, label staff- 
ers were welcomed aboard as 
members of the Sony family by 
president and CEO Norio Ohga. 

Ohga heads a five -member 
board of directors -including la- 
bel chief Walter Yetnikoff -that 
will be responsible for the CBS op- 
eration, now formally known as 
CBS Records Inc. Sony acquired 
the record company for about $2 
billion. 

Communicating via an internal 
memo to the company's 10,000 em- 
ployees worldwide, Ohga notes 
that CBS Records and Sony are 
"hardly strangers," in view of a 
20- year -old joint venture in Japan, 
CBS /Sony Group, and the estab- 
lishment by the two companies of 
the first compact disk plant in the 

U.S. -a partnership that ended in 
1986. 

Ohga himself is no stranger to 
the music business. Chairman of 
the CBS /Sony Group, Ohga is 
credited with suggesting to Sony 
management that it form a record 
company with CBS. He has pro- 
duced classical recordings and is 
himself a baritone who has per- 
formed in operatic and other vocal 
works, including a role in a CBS/ 
Sony album of Fauré's Requiem. 

In addition to music business re- 
lationships with CBS Records, Oh- 
ga's letter also points to Sony in- 
ventions -such as the Walkman 
personal stereo and its role as co- 
developer and co- licenser with 
Philips of the compact disk sys- 
tern -as examples of its role in in- 
novations that revolutionized the 
prerecorded audio field. 

In closing, Ohga states, "As a 
(Continued on page 78) 

that spawned the soundtrack 
passed its theatrical peak several 
weeks ago. 

"The buzz on the picture is past, 
but the heart of album sales was in 
December," points out Rick Dob- 
bis, executive vice president of 
RCA Records. He notes the label 
shipped around 1.8 million units of 
"Dirty Dancing" in November and 
December, half the total it claims 
to have sold to retailers. (The Re- 
cording Industry Assn. of America 
has certified "Dirty Dancing" tri- 
ple platinum for sales of 3 million 
units.) 

Dobbis attributes much of the 
album's success to its three sin- 
gles, "(I've Had) The Time Of My 
Life" by Bill Medley & Jennifer 
Warnes, "Hungry Eyes" by Eric 
Carmen, and "She's Like The 
Wind," by the film's star, Patrick 
Swayze. Yet he agrees with retail- 
ers that the initial demand for the 
soundtrack was generated mainly 
by the film itself. Although the 
Medley /Warnes single was re- 
leased three weeks before the 
movie, it didn't begin to chart until 
after the album did, and didn't 
reach No. 1 on the Billboard Hot 
100 Singles chart until two weeks 
after the album topped the album 
chart. 

Carl Rosenbaum, president of 
the 12 -unit, Chicago -based Flipside 
Records chain, notes that when the 
movie first came out, many people 
who had seen it in the theaters 
went straight to record stores to 
buy the soundtrack; in some cases, 
they couldn't find it, he recalls, be- 
cause RCA hadn't expected it to be 

(Continued on page 67) 
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Indies Create Alternative to MPAA System 

Vid Groups Map New Ratings Code 
BY JIM McCULLAUGH 

LOS ANGELES A new rating sys- 
tem for independent home video 
companies has been launched by the 
Hollywood -based Film Advisory 
Board and the recently formed In- 
dependent Video Programmers 
Assn. 

IVPA chairman Danny Kopels, 
also executive vice president of 
Magnum Home Entertainment, 
warns that unless the home video 

Wave Pioneers 

Dive Into New 

`Think Tank' 
BY KIM FREEMAN 

NEW YORK Pyramid Broad- 
casting is tapping the talents of 
Wave pioneers Frank Cody and 
Owen Leach to form Cody /Leach 
Broadcast Architecture, a consult- 
ing and research division de- 
scribed as a "think -tank struc- 
ture." 

The Wave, the new age /jazz/ 
AC format first used in a major 
market by KTWV Los Angeles, 
has been hailed as the first truly 
new format to come down the pike 
in years. Cody and Leach say they 
will be seeking similarly unique 
approaches to problems in pro- 
gramming and sales -both in indi- 
vidual market situations and on a 
broader scale. 

"This is the first time that any 
radio company has established an 
official think -tank structure," 
says Richard Balsbaugh, CEO of 
Pyramid, the Boston -based group 
that owns 11 stations -including 
WNUA Chicago, a new age /AC/ 
jazz outlet. 

Cody was program director of 
KTWV and VP /programming for 
the Wave Network, a joint ven- 
ture of KTWV owner Metropoli- 
tan Broadcasting and Satellite 
Music Network that distributes 
the format nationally. 

Leach has run Princeton, NJ: 
based Leach Research for the 
past 14 years, and his work for 
Metropolitan was instrumental in 
KTWV's successful launch in 
February. Leach has also worked 
with Pyramid for the past 41/2 
years and is known for his "vi- 
sion /precision" approach of com- 
bining creativity with raw data. 

The Cody /Leach partnership 
follows the recent merger deal be- 
tween Pyramid and Leach Re- 
search. At press time, Cody/ 
Leach was in negotiations with 
both KTWV and the Wave Net- 
work over a possible future rela- 
tionship. 

Cody's departure from KTWV 
and the Wave Network comes at a 
time when the format is off to a 
good start. The Wave and forma - 
tic variations on its approach have 
made a solid impact on record 
sales for jazz and new age prod- 
uct (Billboard, Dec. 5). Originated 
by KTWV, the Wave Network 
has subscribers in eight major 

(Continued on page 77) 
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industry begins to police itself, local 
municipalities will begin imposing 
sanctions against nonrated product 
and home video stores. 

Unrated videos are an increasing- 
ly sensitive issue for the home video 
industry (Billboard, Sept. 19). The 
IVPA /FAB link, says Kopels, is a 
first step in an attempt to grapple 
with the problem. 

The IVPA is a group of smaller, 
independent home video suppliers 
of B feature films and special- inter- 
est programming that is attempting 
to pool resources to attain common 
goals. Members include Magnum, 
New Star Video, All Seasons Enter- 
tainment, Video Gems, Unicorn Vid- 
eo Sales, City Lights Home Video, 
Century Home Video, Motion Efx, 
and Regency Home Video. 

The FAB, founded in 1975, pre- 
sents awards -of- excellence seals to 
motion pictures, TV programs, and 
home video releases. FAB award 
winner seals appear on motion pic- 
ture advertising as well as on home 
video product from such companies 
as New World /LCA, Prism, Ves- 
tron, Karl- Lorimar, Continental 
Video, and others. 

In addition to the association with 
the FAB, IVPA plans joint advertis- 
ing /marketing campaigns to expose 
its product to consumers. 

Preteens, Kopels says, can still 
easily rent unrated product that 
would otherwise earn X and R rat- 
ings. The lack of ratings, he says, is 
also making video -retail buying 
more difficult. 

While the Motion Picture Assn. of 
America advocates ratings -the is- 
sue was a key component of MPAA 
chairman Jack Valenti's keynote re- 
marks at last summer's Video Soft- 
ware Dealers Assn. meet -that 
group is primarily focused on the 
500 or so films issued annually by 
the major studios, says Kopels. Fur- 
thermore, he adds, the MPAA's 
complicated ratings fee structure - 
with fees as high as $8,000 -and 
lengthy time requirements (six to 
eight weeks) do not meet the more 
urgent needs of many smaller home 
video programming producers. He 
estimates 250 -300 new video titles 
are distributed each month. 

Elayne Blythe, FAB founder and 
president, says the new ratings sys- 

(Continued on page 70) 

RCA Readies SBK -Deal Acts 
Special Label Logo To ID Ties 

BY KEN TERRY 

NEW YORK A logo /production 
deal between RCA Records and 
SBK Entertainment, which includes 
one of the world's largest music 
publishers, will soon bear its first 
fruits. SBK -produced albums by the 
Dazz Band and the Scottish group 
Shine are due out in March or April, 
according to RCA Records presi- 
dent Bob Buziak. 

Although the pact between the 
two companies is about five months 
old, the new RCA album by Buster 
Poindexter, helmed by SBK produc- 
er Hank Medress, does not bear the 
SBK logo. Buziak says this is be- 
cause RCA signed Poindexter prior 
to the SBK deal. 

The production arrangement is 
"totally open- ended," he notes. 
"They [SBK] bring us artists, and 

we have the right of first refusal." 
Similarly, Charles Koppelman, 

chief executive officer of SBK En- 
tertainment, says the deal "is really 
kind of loose. They [RCA] have a 
first look at a certain kind of act." 

That kind of artist, says Buziak, 
"has a longer -term value," is usual- 
ly self- contained, and can be signed 
globally. He stresses that SBK's 
ability to locate such acts in "terri- 
tories around the world" is a worthy 
addition to RCA's own a &r efforts. 

Meanwhile, Koppelman notes, 
SBK will continue to produce acts 
for other labels. He estimates that 
in the first half of 1988, nearly 10 
SBK -produced albums will be re- 
leased, including titles by Dan Hill 
and Gregory Abbott on Columbia, 
Tracy Chapman on Elektra, and 
Walk This Way on PolyGram. He is 

(Continued on page 70) 

Jerry Greenberg Named 
Chief OfiUco Records 
BY STEVE GEIT 

NEW YORK Jerry Greenberg, 
one -time president of Atlantic Rec- 
ords, has rejoined the company to 
helm its Ateo Records & Custom La- 
bels division. His new post as presi- 
dent of Atco marks the start of a 
major restructuring of the label. 

Official announcement of the ap- 
pointment was made on Jan. 5 by 
Atlantic Chairman Ahmet Ertegun. 
"I'm very happy because we've as- 
sociated for many, many years," 
says Ertegun. "Jerry has been one 
of the top executives in our compa- 
ny. He was responsible for many of 
our successes, and we're glad to 
have him back on board." 

In his new position, Greenberg 
will be based in Los Angeles. Atco 

has been headquartered in Atlan- 
tic's New York offices until now. 
Initial plans call for staff hirings on 
the West Coast in Atco's promotion 
and a &r departments. Atco's cur- 
rent New York staff, helmed by 
general manager Margo Knesz, will 
remain intact. 

"This gives us the opportunity to 
have a much larger presence in Cali- 
fornia," says Doug Morris, who re- 
placed Greenberg as Atlantic presi- 
dent in 1980. "We have a West 
Coast office -[Atlantic senior vice 
president /general manager] Paul 
Cooper's setup out there works 
very well. But it's not quite the 
same as having a record company 
that operates out of there. So, from 
our perspective, it gives us tremen- 

(Continued on page 74) 

Dolby Sound. Thomas Dolby marks his exclusive signing to EMI -Manhattan 
Records with label executives. Pictured, from left, are Bruce Lundvall, president; 
Mark Kargol, West Coast promotion director; Dolby; Andy Ferguson, Dolby's 
manager; and Jack Satter, vice president of promotion. 

EXECUTIVE TURNTABLE 

BILLBOARD. Lynda Emon joins Billboard's Nashville office as a sales account 
executive. Previously, she was affiliated with CBS Records and managed 
her own Roller Rink Music service in Los Angeles. 

RECORD COMPANIES. Jerry Greenberg is named president of Ateo Records & 
Custom Labels, a division of Atlantic Records. He will be based in Los Ange- 
les. He was president of the music division of MGM /UA (see story, this page). 
Nick Maria is promoted to vice president of sales for Atlantic. He will be 
based in New York. He was national sales manager for the company. 

In a realignment of its legal and business affairs deparment, the Bertels- 

EMON GREENBERG MARIA HOFFMAN 

mann Music Group in New York promotes Leonard J. Charney to vice presi- 
dent of corporate legal affairs and Alan H. Kress to vice president of legal 
and business affairs, international. Charney was deputy general counsel. 
Kress was director of international business affairs. Additionally, Rand Hoff- 
man and Denis E. Kellman are appointed vice president and senior director 
of legal and business affairs, respectively. Hoffman was vice president of busi- 
ness affairs for CBS Songs. Kellman was director of legal and business affairs 
for BMG- London. 

Renny Martini is named vice president of sales for Angel Records in Los 

KELLMAN DARROW SMYTH BOSSIN 

Angeles. He was upped from national sales manager. Kevin Copps joins the 
label as director of marketing. He was a publicity representative for Herbert 
H. Breslin Inc. 

MCA Records in New York appoints Andy Darrow manager of a&r, East 
Coast. He was associate manager /director of film soundtracks for Overland 
Productions. Alexandra Smyth is named project manager of MCA Classics. 
She was upped from assistant to Thomas Z. Shepard, vice president of classical 
and theatrical. 

PolyGram Records Nashville names Kevin Herring Midwest country pro- 
motion manager. He will be based in Detroit. He was music director for 
WWWW radio in Detroit. 

Vickie Strate is promoted to manager of national accounts media for CBS 
Records. She was a staff member at the Midwest branch. Judith Fischetti 
becomes manager of planning and administration for the label. She was upped 
from manager of marketing commitments. 

Relativity Records in New York makes the following appointments: Matt 
Pollack, national album promotions director; John Schoenberger, West 
Coast promotions director; and Jocelynn Loebl, national publicity director. 
Pollack and Schoenberger were doing national album promotions for the label. 
Loebl joins from Chrysalis. Also, Mike Corcione resigns as Relativity's pro- 
motions director to serve as co-manager for PolyGram recording act L.A. 
Guns. 

Denis Venturino is promoted to manager of financial analysis for Arista 
Records in New York. He was senior financial analyst. 

Word Record Group in Nashville promotes Cal Tarrant to national adver- 
tising director and Mike Rapp to national promotions director. Tarrant was 
advertising manager. Rapp was radio promoter for DaySpring Records. 

(Continued on page 71) 
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AN OPEN LETTER FROM 
THE SONGWRITERS GUILD OF AMERICA 

TO 
Mr. Akio Morita 

Chairman of the Board, Sony Corporation 

Dear Mr. Morita: 

The Songwriters Guild of America, the world's largest professional services organization representing composers, 
lyricists and film scorers, feels it imperative to bring to your attention our concerns regarding your acquisition of 
CBS Records. 

Home taping has impacted drastically and negatively on the earnings of American songwriters, publishers and 
recording companies. Since the invention of the Digital Audio Tape (DAT) and your efforts to defeat pending 
legislation (FLR. 1384 and S.506) which focuses on "the encoder /copy code scanner," (CBS Labs technological 
breakthrough) we fear an even more serious erosion of our royalties than before. 

Under the proposed legislation, there is no restriction on your freedom of sale; nor on the public's unlimited right 
to copy. There is no dimunition of quality reproduction; nor on the creator's entitlement to compensation. 

SIMPLY STATED: "NO ONE GETS A FREE LUNCH." 

We emphasize that the 1976 Copyright Law does not exempt audio home taping from infringement; nor unlike 
the Supreme court decision in the Betamax Case, does it constitute "fair use" of someone else's copyright. The 1976 
Act is silent on this issue and there is no legislative history which impels a contrary conclusion. 

CBS Records has, to date, been a staunch ally and strong voice in the battle against unauthorized duplication - 
the proliferation of which is disincentive to recording companies' investing in new talent. We are cónfident CBS 
Records will continue its independent stance regardless of ownership. In addition, CBS Labs has pledged to 
license the encoder /decoder at cost to all manufacturers. 

Your acquisition of CBS Records has, overnight, made you a leader in the recording industry, and we are 
encouraged by your recent public statement: "We have no intention of issuing an order to the CBS Records Group 
to accept DAT. That's up to them." 

In conclusion: we urge you to recognize your new role as one of America's great recording companies and to 
champion this legislation which will further enhance your public image. 

Sincerely, 

George David Weiss, President 

Note To All Songwriters: The Songwriters Guild of America is sending this letter to each member of Congress. 
We urge you to write to your Senators and Representatives to secure their support for H.R. 1384 and 5.506 

This advertisement paid for by the members of The Songwriters Guild of America 

www.americanradiohistory.com

www.americanradiohistory.com


Boss Scores 3rd Straight Multiplatinum Album 

Jackson Gets Quad -Platinum Gift 
BY PAUL GREIN 

LOS ANGELES Michael Jackson's 
"Bad" was given a nice New Year's 
Eve present by the Recording In- 
dustry Assn. of America. The album 
was certified for U.S. sales of 4 mil- 
lion copies on the last day of 1987, 
which puts it in a tie with Bon Jovi's 
"Slippery When Wet" and Whitney 
Houston's "Whitney" as the fastest 
out -of- the -box hit of the past two 
years. All three albums sold 4 mil- 
lion copies in their first four months 
in release. 

The last album to get off to a fast- 
er start was Prince's "Purple Rain," 
which sold a whopping 8 million 
copies in its first four months in 

1984. 
Bruce Springsteen's "Tunnel Of 

Love" was also given the green 
light by RIAA auditors Dec. 31. The 
album was simultaneously certified 
gold, platinum, and double plati- 
num. It's Springsteen's third con- 
secutive multiplatinum album. 

Three other albums were simulta- 
neously certified gold and platinum: 
Sting's " .. Nothing Like The 
Sun," INXS' "Kick," and "A Very 
Special Christmas." The latter al- 
bum, proceeds of which are being 
directed to the Special Olympics, is 
the first platinum charity collection 
since "We Are The World" in mid - 
1985. 

Two of December's fastest -sell- 

Beggars Banquet Bows 
Stateside With N.Y. Branch 

BY LINDA MOLESKI 

NEW YORK Beggars Banquet 
Records Ltd., an indie U.K. label 
that boasts such acts as the Cult, 
Gene Loves Jezebel, and Love & 

Rockets, is raising its profile in the 
U.S. market with a newly opened 
New York office. 

The new operation will supervise 
all of Beggars Banquet's record ac- 
tivities in the U.S., including the la- 
bel's recently signed marketing and 
distribution deal with BMG /RCA 
Records. 

Under that agreement, RCA 
promises to release five to seven 
Beggars Banquet acts per year 
through its branch -distribution net- 

work, having already put out titles 
by the Icicle Works, the Bolshoi, 
Love & Rockets, Fields Of The Ne- 
philim, and Pierce Turner. 

The office will also help to coordi- 
nate activities on several licensed 
acts, including the Cult (Sire), Gene 
Loves Jezebel (Geffen), and Flesh 
For Lulu (Capitol /Hughes). Addi- 
tionally, it will represent Beggars 
Banquet import acts that are not 
covered by arrangements with U.S. 
labels. 

Beggars Banquet U.S. will oper- 
ate under the aegis of Thirsty Ear 
Communications, which was previ- 
ously retained by the label in the 
U.S. in a marketing and promotion 

(Continued on page 77) 

Concert Death Prompts Suit 
Nashville Venue, Promoter Cited 

BY EDWARD MORRIS 

NASHVILLE A $2 million lawsuit 
has been filed in circuit court here 
against a concert promoter, the man- 
ager and commission in charge of 
Municipal Auditorium, and the city of 
Nashville on behalf of a fan killed in a 
stampede at the site Dec. 19 follow- 
ing a rap concert. 

Two fans were crushed to death 
and 26 more were injured in a narrow 
passageway leading from the main 
floor of the auditorium to the base- 
ment, where a postconcert party had 
been scheduled. 

The suit, filed Jan. 5 on behalf of 

16- year -old Devery Davis, asserts 
that only one of a set of double doors 
leading into the party area was open 
as the crowd of concertgoers ap- 
proached and that "the volume and 
onrush of the crowd of attendees was 
greater than the capacity of one of 
the doors was able to accommodate." 

It further says that Davis "was 
stampeded upon and crushed by the 
flow of the other attendees when 
both doors were finally opened, creat- 
ing a stampede of human bodies." 
The other fatality was Tameika Cur- 
tis, 18. 

The complaint alleges that Davis' 
(Continued on page 76) 

Springsteen Set To Tour 
NEW YORK The Boss is going 
back on the road. After months of 
speculation, it has been confirmed 
that Bruce Springsteen will embark 
on a national tour in support of his 
latest Columbia album, "Tunnel Of 
Love," beginning in late February. 

The Tunnel Of Love Express tour 
will stop in at least 22 cities, accord- 
ing to a label representative. She 
says Springsteen will be performing 
with the E Street Band and not as a 
solo act, as had been rumored. 

Specific dates and venues have 
yet to be confirmed. Despite a num- 

ber of national press reports that 
the tour would encompass small 
theaters or midsized halls, it seems 
unlikely that Springsteen will be 
hitting that circuit. 

For the New York area, sources 
say dates in late April and early 
May are being held in arena -sized 
venues. These reportedly include 
five nights at the Nassau Coliseum 
on Long Island and multiple nights 
at Madison Square Garden. 

Full details of the tour are expect- 
ed to be announced shortly. 

STEVE GEIT 

ing albums were the "Dirty Danc- 
ing" soundtrack and Tiffany's self - 
titled debut album. "Dirty Danc- 
ing" was certified double platinum 
Dec. 1 and triple platinum just two 
weeks later. "Tiffany" was certified 
platinum Dec. 3 and double plati- 
num just three weeks later. 

Two catalog titles by George Win- 
ston went platinum in December: 
"Autumn," released in 1980, and 
"Winter Into Spring," released in 
1982. Another Windham Hill oldie - 
"A Winter's Solstice" -went gold 

(Continued on page 77) 

Tiffany's Epiphany. MCA artist Tiffany is flanked by label brass as she 
receives the platinum certification for her debut album. Pictured, from left, are 

Lou Mann, vice president; Steve Meyer, senior vice president; Brad Schmidt, 
Tiffany's co- manager; Larry Solters, senior vice president; George Tobin, 
Tiffany's manager /producer; Tiffany; Richard Palmese, executive vice president; 
Myron Roth, president; Irving Azoff, president, MCA Music Entertainment Group; 

and Harold Sulman, vice president. 

With `Faith' And Determination, 
Two Georges Top The Pop Charts 

GEORGE HARRISON'S "Got My Mind Set On 
You" jumps to No. 1 on this week's Hot 100, nearly 
24 years after he first topped the chart with the Bea- 
tles' "I Want To Hold Your Hand." This makes Har- 
rison the artist with the longest span of No. 1 hits in 
the rock era. The old record was set just two months 
ago when Bill Medley's duet with Jennifer Warnes, 
"(I've Had) The Time Of My Life," topped the chart 
22 years and 10 months after he first hit No. 1 with t 
the Righteous Brothers' "You've Lost That Lovin' 
Feeling." 

We should note that 
one prerock artist - 
Frank Sinatra -has an 
even longer span of No. 
1 hits. Sinatra first 
topped the chart in July 
1940 as featured vocal- 
ist on Tommy Dorsey's 
"I'll Never Smile 
Again" and rang the 
bell for the last time in 

by Paul May 1967 in a duet with y 
daughter Nancy, "Somethin' Stupid." That's a span 
of 26 years and 10 months. 

Runners -up to Sinatra, Harrison, and Medley are 
Stevie Wonder (22 years and six months), Johnny 
Mathis (20 years and eight months), Paul McCart- 
ney (19 years and 11 months), Aretha Franklin (19 
years and 11 months), Michael Jackson (17 years 
and nine months), and Diana Ross (17 years and two 
months). 

Harrison's current smash tops the chart 17 years 
and one month after he first hit No. 1 as a solo artist 
with "My Sweet Lord." So, even without counting 
his Beatles' hits, Harrison ranks among artists with 
the longest span of No. 1 singles. 

Robin Scott -Durkee of Eau Claire, Wis., adds that 
Harrison is only the second ex- Beatle to land three 
No. 1 solo hits. Paul McCartney has topped the chart 
nine times since the group disbanded, but John Len- 
non and Ringo Starr each scored only two No. 1 hits. 

Finally, "Mind Set" is the first No. 1 hit for Jeff 
Lynne, who co- produced it. Lynne's biggest hit with 
ELO, "Don't Bring Me Down," reached No. 4 in 
1979. 

this is the first time that different artists with the 
same first name have topped the pop album and sin- 
gles charts since December 13, 1986, when Bruce 
Springsteen had the No. 1 album and Bruce Hornsby 
had the No. 1 single. 

FAST FACTS: INXS lands its first top 10 album as 
he platinum "Kick" jumps three notches to No. 12. 

The Aussie band. also has its highest -charting single 
to date with "Need You 
Tonight," which jumps 
two spots to No. 4. 

The Bangles' "Hazy 
Shade Of Winter" jumps 
six notches to No. 6 on 
the Hot 100. This ties 
Aretha Franklin's 1971 
version of "Bridge Over 
Troubled Water" as the 
highest- charting remake 
to date of a Simon & 

Grein Garfunkel hit. And 
"Hazy Shade" marks the first time that another act 
has improved on Simon & Garfunkel's chart perfor- 
mance: S &G's original peaked at No. 13 in 1966. 

Elton John lands his 22nd top 10 hit as "Candle In 
The Wind" jumps four notches to No. 7. It's the 
fourth top 10 hit in just over a year that was record- 
ed live, following "War," "At This Moment," and 
"Mony Mony." 

Jackie Mason's Warner Bros. comedy album, 
"The World According To Me," jumps 22 notches to 
No. 175 on the Top Pop Albums chart -251/2 years 
after his last charted entry, "I'm The Greatest Co- 
median In The World Only Nobody Knows It Yet." 
We feel safe in saying that this sets a new record for 
the longest gap between charted albums. 

Meli'sa Morgan has two of the top four hits on the 
Hot Black Singles chart. "If You Can Do It: I Can 
Too!!" holds at No. 3, and "Love Changes " -a duet 
with Kashif -jumps four notches to No. 4. Morgan 
topped the black chart two years ago with Prince's 
"Do Me Baby." 

CHART 

D'AI 

GEORGE MICHAEL'S solo debut album, "Faith," 
jumps to No. 1 on the Top Pop Albums chart, nearly 
three years after he first topped the survey with 
Wham!'s "Make It Big." Only one other artist so far 
has landed No. 1 albums both as a solo artist and in a 
group in the '80s. And it's not Michael Jackson, Phil 
Collins, or Sting! 

Give up? It's (drum roll) Stevie Nicks, who topped 
the chart on her own in September 1981 with "Bella 
Donna" and as part of Fleetwood Mac a year later 
with "Mirage." (Obsessive by- the -book types may 
wish to add Bruce Springsteen, who has scored 
three times as a solo artist and once with the E 
Street Band.) 

Finally (and you had to have seen this coming), 

WE GET LETTERS: Eric Fader of Peekskill, N.Y., 
was the first to notice all of the religious (or quasire- 
ligious) references in song titles on the Hot 100. In 
addition to the former No. 1 hits "Heaven Is A Place 
On Earth" and "Faith," the top 50 contains New Or- 
der's "True Faith," the Cure's "Just Like Heaven," 
and U2's "In God's Country." Also, David Lee 
Roth's "Just Like Paradise" blasts on to the chart at 
No. 56, replacing the Pet Shop Boys' "It's A Sin," 
which drops off after a five -month run. Notes 
Fader: "It's the perfect time for born -again head - 
bangers Stryper to have their first hit -and the ide- 
al environment for one of the most bizarre chart sto- 
ries in history -'Dear Mr. Jesus.' " 
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THE BOARD OF DIRECTORS 

OF THE 

ROCK AND ROLL HALL OF FAME 

FOUNDATION, INC. 

ARE PLEASED TO ANNOUNCE 
THE THIRD ANNUAL 
INDUCTION DINNER 

WEDNESDAY, JANUARY 20TH, 1988 
THE WALDORF ASTORIA 

NEW YORK CITY 

IN HONOR OF 

THE BEACH BOYS THE BEATLES 

THE DRIFTERS BOB DYLAN 
THE SUPREMES WOODY GUTHRIE LEADBELLY 

LES PAUL BERRY GORDY 
INDUCTEES INTO THE ROCK AND ROLL HALL OF FAME 

© 19th, ROCK AND ROLE HAIL OF FAME FOUNDATION, INC. 
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Bil board 
Blue Ribbon 
Judging Panel 
Rock 
Edcie Van Halen 
John Waite 
Heart 
Pop 
Peter Cetera 
David Foster 
Carol Bayer Sager 
R&B 
Mtume 
Bille Ocean 
Deniece Williams 
Jazz 
George Benson 
George Duke 
Gospel 
An.irae Crouch 
Sandi Patti 
Michael W. Smith 
Country 
Dvs.ight Yoakam 
Tammy Wynette 
Rot Clark 
La-in 
Jul o Iglesias 
Mcnuel Alejandro 
Juan Gabriel 

TDK /BILLBOARD SONG CONTEST 

1 Entry Forms are available in 'penally marked pm Loges of TDK audacossenes 

while supplies lost etparnoppoohngTDK dealers. Entry Forms mo))dsobeobtomed 

by sending a stomped. selóaddressedenvelope to TOKI&Ilboard Song Contest PO 

Boy 69100, Los Angeles, CA 90069. 

2. To enter the TDIUBdlboCnn enIgContest69200, following de postage pre 

padA. CDPleeA rd Song Contest, P0. But 69200, Los Angeles. CA90069 

B. 0 oudi ene recording fthecontesmnrs song 

C. Qxcopyonhessong sly+ cstypedorpnntedlegidr.nEnghsh. (In lohn category 

lyncs may be in Spanish : in Join category lyrics not required.) 

D. Acheck or money order, or approved credit card .nthe amwntofS15.00 IU.SI 
payable toTDKJllboard Song Contest. Conteaont nnameend song title must 

appear é item. 

3 Soggssshould b nolonger than 5 minutes. A contestant may ter asohen as 

he wishes, buteach song must Mseitsown Entry Form andbe recorded a separate 

osene 
with ryryppeedd or printed lyrics included with eachcossette. The check or money 

order must reflect Me total number of entnes ENTRI ES MUST 8E POSTMARKED BY 

APRIL 15,1988 and received by APRIL 30, 1988. TDBJBlllboard Song Con- 

tests not responsible for entries that ore late, lost, misdirected or maded with .nuxi. 
sent postage. The entrance fee is not refundable Cassettes and Inn well not be 

returned. C ontestents ore responsible for keeping dodo ate topes if they wish to hove 

them. C testonh are responiblefor placing nghtnohcn on Met entries if they 

wish ond ore respanuble for any filing under U S copyright loos. 

4. Pron. One(1)Grand Pnreof S75,000 and apublthtrtgconn «r Sewn (7) First 

Pnxn, one per category, of S5,000 and apublinhe gconnact:lwentyone (21) Second 

Prizes, three percoteeggory of TASCAM Porto Two Minntudtos, ypto Seven thousand 

l70001 Thad Pries diDKSA.% 90 coda cassenn Castel Records 1l seLect one song 

om among the seven cotegory winnersfor recordingand releose. Winners hooeno 

obligation tooccept any offer of publishingcontrod All prizes will be awarded 

5 The contest a open toony person who hosoveroged less Mon 55,000 In total 

royalties from published music since 1982 The song must be the original work of the 

conlestont, but Me cainestoni need not hose registered o copyright for the song. 

Employees of TDKElec mnsCorponohon. Billboard Mogootne Billboard Publications, 

eInc 

A.Halsey nd Associates, Inc, Capitol Records and Ventura ASSOCates Inc., 

rdtheuoAdi tedcompo rev ond their odwniting publa relation. andpromotionol 

agentes and their.mmediate fom.lies ore not eligible. 

6 Winners will be selected by o Billboord Blue Ribbon Panel under the super man 
of *Moro Assocates. In., an tndependentiudgrng ogeny whose decision in dl mot. 

ten relahng to the contestore final A contestentmoy enter ha song tn any one of seven 

categories: Rork. Pop Gospel. Jae:. Lohn, Rhythm and Blues, ondCoontry. AOentaes 

(Signature) 

Write the song that makes the whole world sing 
This could be your lucky break! Enter the TDK Billbceard Song Cantu and 

enter the heart of the recording industry. You may have alrébibij, written 
the song. You could be writing it now. And it could change your life. 
Just lay down a track in your living room on a quality audit cassette 
and submit it with a copy of your lyrics, an offi =ial entry form with each 

entry and $15.00 per entry. 
Enter in one of seven categories: Rock, Pop, Country, R&B, Gospel, Latin 
or Jazz. Be judged by experts in each field. 

Get your creative juices flowing! You could be Gra id Prize winrer or win 
one of thousands of other great prizes. 

1 GRAND PRIZE:* 

7 1ST PRIZES:* 

21 2ND PRIZES: 

7,000 3RD PRIZES: 

$25,000 Cash and a Publishi Hg Contract 
(1 for each category) $5,000 Cash and a 
Publishing Contract 
(3 for each category) TASCAM Porta Two Ministudio 
(up to 1000 for each category) TDK SA -X 90 

quality audio cassette 

*Capitol Records will record and release the winning country song! 

Plus winners in 3 other categories. 
OFFICIAL RULES 
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$100,000 
in Cash and Prizes 

TDK AND BILLBOARD MAGAZINE 
AID SEARCHING FOR NEW 

CREATIVE SONGWRITING TALENTI 

Check the opp opriate musical category 
to your song is properly judged. Send th completed form, o copy 

of your lyrics typed or prised legibly in English, as audio cassette recording 
of your song, and a check, money order, VISA or MosterC and number for the $15.00 

entry fee. Make sure your nome and song title appear on each item. AI prizes will be awarded. 
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CITY STATE ZIP 

PHONE NUMBER ( 

CHECK ONE MC 

EXP. DATE 

VISA D CARD NUMBER 

SIGNATURE 
OF PAYING 3Y CREDIT CARD) 

SONG CATEGORIES: 

ROCK D POP D COUNTRY D GOSPELD RHYTHM 'N FLUES D LATIN D JAZZ D 

SONG TITLE 

(Date) 
CAREFULLY REVIEW 

THE INFORMATION ON 
THE REVERSE SIDE. 

'Capitol Records will 
recording and release 

Make $15.00 check or money arder payable to: 

TDK /Billboard Song Contest, Y.C. Box 69200 
LOS ANGELES, CA 90069 

select one song from among the seven :ategory winners for 

TDK SA -X is the official audio cassette of the Song Contest. 
BB116 
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Closer To New Talent 

THE MAJORS NEED INDIE LABELS 
BY BOB BUZIAK 

Increasingly, major labels are cre- 
ating relationships with indepen- 
dents in order to develop an expan- 
sive and diversified artist roster. 
Because a major label cannot nec- 
essarily find all the talent required 
to present a varied repertoire, it 
often turns to the independents, 
whose ears are pressed closely to 
what's happening on the street. 

As an industry, we have the in- 
dependents to thank for what has 
so far been a decade marked by the 
emergence of exciting new musi- 
cal forces. The indies will continue 
to be an essential source of new 
hitmakers on whom the long -term 
health of the industry depends. If 
we were to forego their insight 
and concentrate only on today's 
obvious pop- mainstream music, 
the industry would suffer and 
stagnate. 

Majors want independents to 
thrive: We turn to them for their 
unique and eclectic taste in music; 
for access to the innovative artists 
whom they sign; for their special- 
ized developmental efforts, which 
flow from their invaluable . exper- 
tise and connections in alternative 
press, radio, and retail; and for 
their ongoing awareness of the 
cutting edge of new talent in our 
industry. 

For independents, a relationship 
with a major provides strength 
and stability through the label's 
ability to promote, market, and 
distribute their product. With this 
support, the indie's artists can 
reach a far greater audience than 

is possible through independent 
distribution. Together, majors and 
independents can create a sales 
base for cutting -edge artists that 
far exceeds the confines of the 
term, "alternative." 

Several recent cases illustrate 
the success which such relation- 
ships can generate. Jive's special 
relationships with Arista and 
RCA, for example, have resulted 
in the development of such artists 
as Whodini and Jonathan Butler, 

the cornerstone for the next gener- 
ation of innovators, including 
Talking Heads, U2, Prince, and 
R.E.M. In turn, the hits of those 
groups have paved the way for 
such present or former indie label 
artists as Gene Loves Jezebel, 
Love And Rockets, the Cure, New 
Order, Depeche Mode, the Bo- 
deans, and Stryper -all of which 
now have major label distribution. 

The music business as we know 
it today was initially driven by 

`A relationship 
with a major 

offers strength 
and stability' 

Bob Buziak is president of the 
RCA Records label. 

respectively; the MCA /IRS agree- 
ment has propelled R.E.M. right 
into the mainstream; through the 
Warner /Qwest deal, New Order is 
suddenly a dance /pop favorite; 
and A &M's relationship with 
Windham Hill has brought new 
age music into the forefront of the 
industry and has helped such art- 
ists as George Winston become fa- 
miliar names. 

The successes of artists like Jimi 
Hendrix, the Who, Cream, Pink 
Floyd, and Led Zeppelin served as 

such a &r- oriented, independent en- 
trepreneurs as Ahmet Ertegun at 
Atlantic, Jerry Moss and Herb Al- 
pert at A &M, Chris Blackwell at 
Island, Terry Ellis and Chris 
Wright at Chrysalis, and Denny 
Cordell at Shelter. Their vision 
was carried on by Seymour Stein 
at Sire and Richard Branson at 
Virgin, among others. 

All of these luminaries provided 
an incentive for the new breed of 
independents, including Martin 
Mills of Beggars Banquet, Clive 

Calder and Ralph Simon of Jive, 
Nigel Grange of Ensign, and Fred 
Bestal of Big Time. Their Ameri- 
can equivalents are Miles Copland 
and Jay Boberg of I.R.S., the Hein 
Brothers of Enigma, Bob Biggs of 
Slash, and Barry Kobrin of Rela- 
tivity /Combat. 

Over the past 18 months, RCA 
has created ties with such indepen- 
dent labels as Jive, Big Time, Beg- 
gars Banquet, Private Music, King 
Jay, and Dreamland. We will con- 
tinue to seek new indie relation- 
ships where they make sense. 
Meanwhile, it's a pleasure to see 
CBS helping to develop Def Jam, 
PolyGram campaigning for Tin 
Pan Apple, and Warner Bros. fos- 
tering the likes of Sire and Slash. 
Warners has taken this philosophy 
even one step further by reopen- 
ing Reprise Records as a home for 
new and developing artists. 

It damages the whole industry, 
however, when a major usurps an 
independent's artist, even if has 
been instrumental in its crossover 
success. There is no faster way to 
destroy the label -artist relation- 
ship, or to fill the industry with de- 
ceit and suspicion. Once this hap- 
pens, the industry's future and 
well -being are threatened. 

Inevitably, the audience that 
seeks out new music will find it by 
any means it can. But, when a major 
makes the effort to bring that music 
to the forefront, the size of that au- 
dience will be increased; when that 
occurs, everyone profits, including 
the artists, the record buyers, the 
independents, and the majors. It 
looks as if these relationships are 

ABUSE OF POWER 

Lou Simon's "Give History A Chance 
To Repeat Itself" (Billboard, Dec. 5) 
was a very eloquent expression of 
the frustration felt by artists and 
fans concerning the abuse of power 
by radio-station programmers with 
regard to '70s performers. Too many 
hit -worthy recordings from that peri- 
od have gone unnoticed because of 
programming prejudices. 

But the real damage has been to 
the careers of '50s rock'n'roll origina- 
tors like Carl Perkins, Little Richard, 
and Bo Diddley. Their licks and beats 
have propelled mainstream pop for 
three decades, yet they remain "old- 
ies but goodies." 

Phil Silverman 
Eatontown, N.J. 

RADIO IGNORES STARS 

Lou Simon's comments in your Dec. 5 
issue articulated something I've been 
thinking for a while. After listening 
to the new Bee Gees and Donna Sum- 
mer albums, for instance, I wondered 
why the single releases from those 
albums were not being played on ra- 
dio stations in my area. 

These two artists aren't the only 
ones whose new singles are dis- 

missed by radio. Where can one 
hear records by Neil Diamond, Kim 
Carnes, Gladys Knight & the Pips, 
Diana Ross, Paul McCartney, the 
Four Tops, or the Temptations? 

These are all artists who have 
made enormous contributions to the 
music business in the past but are 
now largely ignored by radio. I 
think our programmers need to look 
at the way they evaluate records for 
airplay and give the audience more 
of a say. To simply assume that a re- 
lease won't make it because it is by 
a particular artist is just unfair. 

It is also very poor business. How 
many records don't get sold because 
we never heard the tunes? 

Odis P. Coleman 
Manchester, Conn. 

NEW ACTS NEED CHANCE 

Lou Simon's article in the Dec. 5 is- 
sue is very true. However, it's not 
just the older artists who are at- 
tempting to regain their once- reign- 
ing status on the charts, as he 
states. 

New and developing artists are 
not getting much of a chance on ra- 
dio, either. Anita Baker is a good ex- 
ample. Her album has sold 3 million 
copies, yet except for "Sweet 
Love," which went top 10, singles 
from the album have fallen short on 
the charts and have not gotten 
much airplay. 

I call my local radio station often, 
asking to hear new songs that may 
be in the 70s or 80s on the Billboard 
Hot 100 Singles chart. The station 
tells me that the song is too low on 
the charts to be played. But if every 
radio station thought like that, 
many good new songs would never 
get a chance. 

It seems every programmer out 
there is waiting for somebody else 
to make the first move. I don't think 
it has anything to do with program- 
ming prejudices, however, as Mr. Si- 
mon suggests. The problem seems 
to be that programmers don't listen 
to enough records. Maybe they 
should spend less time on paper 
work and more time on listening. 

Fred Washko 
Hazleton, Pa. 

LIKES 12 -INCH REISSUES 

Congratulations to CBS Records for 
its recent decision to rerelease 
many of the classic 12 -inch extended 
remixes of the past 10 years. As 
members of a company that works 
within the nightclub industry, pro- 
viding music formatting and other 
services, we appreciate being able 
to offer these classic titles in the 12- 
inch format to our clients. 

I hope other companies will take a 
cue from CBS and will rerelease 12- 
inchers that have been and continue 
to be popular in the clubs. There is 

always a market for back -catalog 
product, whether it is jazz, country, 
big band, or blues, and dance music 
is no exception. 

Wyatt Magnum 
Core Music Service 

Houston, Texas 

SHORT -TERM THINKING 

In response to Parker Barnum's 
comments on compact disk prices 
(Billboard, Dec. 26), one has to ques- 
tion whether Mr. Barnum has ever 
purchased a compact disk at retail 
for cash, and one certainly has to 
believe that he has never been in- 
volved with the operation of a retail 
record store. 

Further, he seems to have no un- 
derstanding of retail customers and 
their buying habits, nor does he 
have any vision of the future. It is 
this kind of short-term thinking that 
has been plaguing record -industry 
growth for years. 

Russell M. Solomon 
President, Tower Records 

West Sacramento, Calif. 

Articles and letters appearing on 
this page serve as a forum for the 
expression of views of general in- 
terest. Contributions should be 
submitted to Ken Terry, Commen- 
tary Editor, Billboard, 1515 
Broadway, New York, N.Y 10036. 
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Classic Rock Format Is No flash In The Pan 
BY KIM FREEMAN 

NEW YORK Whether the labels 
like it or not, classic rock radio 
seems to be here to stay (Billboard, 
Dec. 26). Winter Arbitron ratings 
for classic rockers in the top 25 mar- 
kets show that most have risen 
above flash -in- the -pan status and 
have proved that an approach based 
on old music can keep a fresh appeal 
if the presentation is right. 

At that precarious point when cu- 
riosity cume must be translated into 
listener loyalty, hotshot personal- 
ities, competitive promotions, and 
sharp marketing are the elements 
most often cited by programmers 
who've gotten safely past that 
point. "The ones who've done best 
are the ones who realized that the 
music was only phase one," says 
Media Strategies' Fred Jacobs, the 
main founder of the format. 

The popular format liner "It 
doesn't have to be old to be classic" 
nicely conveys the fact that each 
classic rock subscriber is free to in- 
terpret the format for itself. As 
such, the role of new music varies 
greatly in the evolution of each out- 
let. And, certainly, the mass of new 
product from superstars last year 
kept programmers from having to 
look too far for playlist fresheners. 

WCXR Washington, D.C., was 
one of the first to buy into consul- 
tant Jacobs' classic concept two 
years ago. "You can't be a jukebox 
forever," says Bob Kaghan, PD of 
WCXR for the last year -a period in 
which the station's shares have in- 
creased steadily. "We've ap- 
proached growth the same way a 
station in any format would do it," 

he says. "A year ago, we did no pro- 
motions to speak of. Now, we're 
very active promotionally. Our audi- 
ence seems to respond to and look 
for more than just four in a row." 

"Musically," Kaghan continues. 
"We've stayed true to our school 
and avoided the temptation to dip 
into artists or cuts that don't fit the 
concept too well." For example, the 
Police reached classic status per 
WCXR's definition only in the last 
six months, Kaghan notes. 

On the opposite end of the spec- 
trum musically is WKRL Tampa/ 
St. Petersburg, Fla. PD Beau 
Raines says, "Classic rock is really 
just our marketing handle. We're 
basically an oldies -based album 
rocker. 

"As a 25 -plus- targeted station, I 
think new music can work easily for 
us," Raines continues. Groups like 
the Cutting Crew, the Georgia Sat- 
ellites, the Fabulous Thunderbirds, 
and Bourgeois Tagg have fit easily 
into WKRL's playlist. 

Regardless of the fact that each 
station executes classic rock differ- 
ently, programmers say labels have 
chosen to interpret the format as 
one that's irrelevant to their goals 
of breaking and selling records. 
"It's kind of depressing that I have 
to call up and explain that, 'Yes, 
we'd be very interested in getting 
the new Jethro Tull album,' " says 
Raines. "A lot of people are sur- 
prised to find out that we some- 
times play as high as 40% currents." 

"Most record companies don't re- 
alize that we play any new music at 
all," says KLSX Los Angeles PD 
Tom Yates. "But we've played new 
records that didn't get airplay any- 

PowerVision Taking Retail Orders 

`Dear Mr. Jesus' For Sale 
NEW YORK At long last, the 
antichild -abuse record "Dear Mr. 
Jesus" is available to retailers. 
Since WRBQ -FM "Q -105" Tampa, 
Fla., began airing the song sung 
by 9- year -old Sharon Batts and a 
chorus of children in early Novem- 
ber, "Dear Mr. Jesus" has become 
one of the most requested records 
in history (Billboard, Nov. 28, Dec. 
19). 

Now, the volunteer Christian 
group PowerVision, which record - 
ed the song as part of an album al- 
most two years ago, has inked a 
deal with fulfillment house Alex- 
andria House to distribute the sin- 
gle and the 10 -song album it was 
originally featured on. Retail or- 
ders must be made through 
PowerVision at 817 -329-0487. The 
single features a B side titled 
"Love, Sharon," on which Batts 
continues the letter theme of the 
surprise smash. 

Programmers have been great, 
ly frustrated by their inability to 
tell listeners where to get the rec- 
ord. In markets not yet stocked 
with the single and /or album, indi- 
vidual inquiries can be placed by 
calling 817- 481 -1321. Jan Batts, 
Sharon Batts' mother and head of 
PowerVision, says, however, the 

group's preference is that individ- 
ual parties send $12 to P.O. Box 
916, Bedford, Texas 76021 for the 
full album. She says PowerVision 
has not received enough single or- 
ders for the 45 to justify selling it 
via phone. 

As the song spread around the 
country, several stations ran fund- 
raisers for child- abuse -prevention 
groups, and the Battses have told 
their story on a variety of news 
programs, a Jan. 6 appearance on 
"Good Morning America" being 
the most recent. "The theory that 
it might be seasonal and die out af- 
ter Christmas is not true," says 
the senior Batts. "Unfortunately, 
child abuse won't go away, and 
plenty of people are still ordering 
it." 

With the success came some 
troubles. "We're aware that we're 
being pirated," says Jan Batts. 
"We've had reports that some- 
body taped it off the air and is dis- 
tributing it as if it were our prod- 
uct." She says there's also a 
"clone" version out. "It's horrible, 
but not unexpected," she says. 
"My concern is that both are of 
poor quality. People should look 
for the PowerVision label." 

KIM FREEMAN 

where else in this market." Like 
other PDs, Yates says the decision 
on when to add records by newcom- 
ers is based mostly on gut feeling. 
"You just kind of know if it will 
make sense," he says. "Plus, one 
beauty of this format is that we can 
change our minds. We can go back 
to something we missed a month 
ago and never be late on a record." 

Programmers' responses to the 
question of who will be their core 
classic artists in five or 10 years 
vary. WCXR's Kaghan says he 
doesn't know the answer. "It's true 
this format is not currently generat- 
ing a new group of artists, and al- 
bum rock really isn't, either," he 
says. "But I'm sure it will work it- 
self out." 

"1995 matters to us very much," 
says Jacobs. "Already there's a 
crop eligible to enter the classic 
rock hall of fame: Tom Petty, Huey 
Lewis, U2, John Cougar Mellen - 
camp." 

Pat Evans, PD of WXRK "K- 
Rock" New York, is in Jacobs' confi- 
dent camp. "There's a wealth of 
new material from both newcomers 
and established artists right now," 
she says. "And the evolution of this 
format has more to do with imaging 
and packaging of the product." 

Blake Lawrence, PD of KZFX 
Houston, says, "We're basically 
looking for music with a social con- 
sciousness like the kind that existed 
in the bulk of the '60s music. And I 

think there are plenty of artists to- 
day who really care about the integ- 
rity of their work, and who care 
about their world and what happens 
around them." 

Now that the format has estab- 
lished itself, Jacobs says classic pro- 

D.C. Attorney 
Gets Nomination 

For FCC Post 
WASHINGTON The White House 
has nominated Republican commu- 
nications attorney Susan Wing to 
fill the Federal Communications 
Commission seat recently vacated 
by Mimi Dawson. 

If her nomination is approved by 
Congress, Wing, who works for the 
Washington firm of Hogan & Hart- 
son, would serve at least the re- 
mainder of Dawson's term, which 
ends June 30. However, in an un- 
usual move, the White House has 
asked Congress to approve Wing's 
appointment for a full second term 
of five years beginning July 1. 

At present, the FCC has only 
three commissioners. Brad Holmes, 
current chief of the FCC's policy 
and rules division, was nominated in 
November to serve the remainder of 
the unexpired term of former FCC 
Chairman Mark Fowler. His confir- 
mation proceedings are still pend- 
ing, and FCC insiders say the Sen- 
ate will probably hold a joint hear- 
ing on the nomination in late 
January or early February. 

Former FCC member Dawson is 
scheduled to become undersecre- 
tary of transportation. 

BILL HOLLAND 

grammers have a base of listener 
response to help grant classic status 
to artists not yet considered appro- 
priate. He adds that classic rockers 
of the future will have "no prob- 
lem" adding artists broken by other 
formats -including top 40. 

In the process of reaching for up- 
per demos, several programmers 
have pulled in significant shares 

from younger listeners -many 
without any effort to do so. 

"We've done well with 18-24 men, 
and we've got significant teen lis- 
tening even through we haven't de- 
liberately gone after either demo," 
says WCXR's Kaghan. 

"There's a strange glorification - 
of- the -past process that works on 

(Continued on page 16) o 
OUTA' 

THE BCD 
Programmers reveal why they have jumped on 

certain new releases. 

TOP 40 
At No. 1 WXKS -FM "Kiss 108" Boston, PD Sunny Joe White says 
George Michael's "Father Figure" (Columbia) is one of the hottest 
tracks out. "It's definitely one of the strongest on the album," he says. 
"We've been on it for three weeks, and it's playing to a tremendous 
response already. What's nice is that the 45 version is the same length 
as the album's. Five minutes is all you need for a quarter -hour listing!" 
Currently researching top 15 for the station is Hazell Dean's "They 
Say It's Gonna Rain" (Capitol), which White likes for its unusual 
sound. "It reminds me of Abba," he says, "and there's certainly noth- 
ing else that sounds like that right now." White says the single has 
sold out all over town, and record stores can't keep it in stock. His last 
vote this week is for David Lee Roth's "Just Like Paradise" (Warner 
Bros.), which White describes as a combination of fun -song and rock - 
'n'roll sound. "Those two attributes always seem to go hand in hand 
with him," says White. "It's always good to have this kind of sound on 
the radio." 

BLACK /URBAN 
"This girl has changed!" says WHRK "K -97" Memphis, Tenn., PD 
Mark Christian of Stacy Lattisaw. He terms "Every Drop Of Your 
Love" (Motown) a superb ballad. "There's no comparison to 'Let Me Be 
Your Angel.' Stacy has grown up, and this song is great." Good for 
major metros (maybe) and the South (definitely) is the Rose Brothers' 
"I Put My Money Where My Mouth Is" (MSS /Malaco). Says Chris- 
tian, "What a great party record. I know it'll work in our region, and 
it's funky enough to make it big." Also winning at K -97 is Angela Win - 
bush's "Run To Me" (Mercury). "All I can say for this record is, listen, 
and you'll see what I mean," he says, laughing. And continuing the 
legacy of K -97 as a rockin' urban station, Christian casts his last vote 
for Yes' "Rhythm Of Love" (Ateo). "Obviously, not many urban sta- 
tions will play this record, but it's doing very well for us. We got in- 
stant phones, with all kinds of demos responding." 

ALBUM ROCK 
Catering to the 25-54 male core, KLOS Los Angeles staffers are happy 
with the current resurgence of classic superstars. MD Stephanie 
Mondello points to two songs this week for their vintage sound and 
appeal: Jethro Tull's "Jump Start" (Chrysalis) and Yes' "Aim High, 
Shoot Low" (Atco). Of Tull's song, Mondello says, "It's got a great 
feel, it's getting great phones, and it is basically the right formula for 
our station." And the Yes tune, she says, "gets more interesting each 
time you listen -a real hypnotic type of appeal." As for songs by new 
artists, Mondello calls Great White's "Save Your Love" (Capitol) a 
great ballad. And back on the subject of the not so new, she casts a 
vote for David Lee Roth's "Just Like Paradise" (Warner Bros.). Of 
Roth, she says, "This isn't what you'd expect from him. It's almost too 
polished, but not so slick you'd slip off it. A definite hit and a nice song 
to listen to." 

COUNTRY 
At WTQR Winston -Salem, N.C., PD Les Acree gives his listeners what 
they want. The Judds' "Turn Me Loose" (RCA /Curb) is a smash, but 
that's no surprise. "They love the Judds here," he says. Also hot for 
the region is Ricky Van Shelton's "Life Turned Her That Way" (Co- 
lumbia). The artist, from Tennessee, is almost a local boy, and that 
helps. "He's from right up the road," says Acree. "And the timing's 
right. Our audience is ready for him." And T. Graham Brown's "The 
Last Resort" (Capitol) gets the last -but -not -least vote. "What a story- 
song- perfect for the quintessential country listener," he says. "With 
lyrics like this, you can't go wrong." YVONNE OLSON 
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1988 - NEW DIRECTIONS FOR 
YORK'S PRODUCTIONS INC. 

Productions is considered a major company and is well 
recognized within the music industry. Top quality 
products and continuity has proven York's Productions a 
viable entity and has commanded the attention of its 
older, more well known music industry constituents. 

York's Productions Inc. now includes: YORK'S 
RECORD LABEL, YORK'S RECORDING 
STUDIO, YORK'S VIDEO PRODUCTIONS, 
YORK'S PRINTING AND GRAPHICS, and The 
PASSION NEWS music report. 

Within the past three years York's Records has 
worked diligently to develop a style that is uniquely 
York's Records. As with any young company, York's 
Records experienced the growing pains of establishing 
itself in an industry that is ruled by a few companies. 
However, through the ingenuity and the perseverance of 
its mentor, Dr.York and a dedicated staff, York's 
Records has established itself and has evolved into a 

major factor in the East Coast music scene. Through 
more extensive national promotion and diversification, 
the label now includes a vast genre of music definitives. 
The production of house music, rapp and gospel has 
broadened the appeal of York's Productions, and their 
music is now reaching audiences that were previously 
unknowledgeable of the sounds of York's Records. The 
recent promotion of the seasonal tune, "LET ME BE 
THE ONE ON CHRISTMAS '', based on a well known 

song by Paul Williams and Roger Nichols, opened up 
the pop market to the York sound. "We can be 
considered a new East Coast Motown '', boasts Dr. 
York. 1988 will prove to be a most exciting year for 
York's Records which now includes: ''KENNE '', the 
offspring of the teen group '`Petite '', produced by Dr. 
York. As a previous lead vocalist, Kenne's powerful 
voice eventually outgrew the group, however Petite 
continues to give her firm support as her background 
vocalists. Kenne's first single and sparkling video is 
"WHAT IS HE TO YOU" a dance track certain to be 
an urban topper. "SHEEBA '', whose debut release with 
York's Records was "LOVE POTION" is back with a 
mean 12" dance track entitled, "I LOVE THE 
MUSIC ". The "Doctor" is presently working with 
Sheeba to complete her self titled album, "SHEEBA" 
by spring of 1988. 

As stated earlier, 1988 is going to get hot! Yes, 
that's right, "HOTT" is the name of the newest four 
member female group on the York Label. "HOTT" is 
sensuous to say the least and fiery to say the most, and 
their new 12" single, "HIP SERVICE" provides 
audiences with non -stop dance floor rhythms, and makes 
everybody's temperature rise. 

This year welcomes a new addition to the York 
family, Gospel. Doc Mc'Kenzie and the Hi-Lites head- 
line the newly established gospel roster of the York 
label. "HE'S COMING ", their debut release, is a sure 
spiritual experience that will transcend all boundaries of 
gospel and urban contemporary music. 

Also available soon through York's Video 
Productions company is the 18th Year Anniversary 
Celebration of Doc McKenzie and the Hi-Lites. Special 
guests were "The Reverend '', James Cleveland and 
Evangel Shirley Caesar. Because of the ever increasing 
need for video services, Dr. York has established York's 
Video Productions company which is fully equipped to 
produce top quality commercials and videos. The first 
effort of the York's Video Productions company is the 
video, "WHAT IS HE TO YOU" by KENNE. In 
cooperation with a young independent producer named 
Dave Fasano. York's Printing and Graphics company is 
responsible for the array of the press; publicity material 
and much of the record packaging that comes from the 
York's Label. 

York's Recording Studio and Rehearsal Hall pro- 
vides the serious musician with an alternative to the 
crowded hustle and bustle of the Manhattan scene. 

YORK PRODUCTIONS INC. 
548 HART STREET 

BROOKLYN, N.Y. 11221 
TELEX: 498 -3181 

York's Studio is fully automated, fully equipped state of 
the art 24 Track Studio that has been host to such 
notables as Stevie Wonder, Force M.D.'s, Full Force, 4 
By 4, Stetsasonic and many others. The availability of 
in -house musicians, trained technicians, rehearsal halls 
and convenient locations make York's Recording Studio, 
the place to record and make any sound you want. 

The Passion News Music Report is a controversial 
music magazine that is designed to put forth true 
controversial facts regarding the music industry and to 
help the sincere and innocent artists that aspire to get 
into the business. Despite the controversial nature, 
Passion News Music Report is read by a cross-section of 
today's society and provides an open forum for readers to 
express their views by submitting articles for publi- 
cation and through the "Letters To The Editor' section 
in which each letter is read and answered by the editor. 

Passion News Music Report is an international 
magazine that has over 200,000 readership. It is a great 
advertising medium. For companies aspiring to reach the 
music population, as well as non-musicians who may be 
interested in your products and services. 

Thus, you have been exposed to the happenings of 
York's Records. 1988 brings new directions for York's 
Productions Inc, as the Company continues to expand 
and move towards a brightly starlit future. 
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We opened the door to songwriters in Rock, Country, R &B, jazz, Gospel and Latin music 

when other doors were closed. 

We have led the way on every major innovation in the performing rights field 

for the last 50 years. 

We made it possible for songwriters to creatively collaborate with writers 

from other performing rights organizations 

and receive their full royalties. 

We pioneered a state -of- the -art computer system that can instantly tell you 

the status of your copyrights and your royalties. 

We recognize the songwriters' right to bring their share of copyrights 

to any performing rights organization of their choice. 

And we always have. 

We pay competitively on a published schedule with detailed royalty statements. 

We've assembled a team of informed, responsive music industry professionals 

wbo care about you and your career. 

After all, you give us yours. 

New York 

1 (800) USA-BMI-1 

Nashville Los Angeles London 

BMt 1948 
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GAVIN 
c . SEMINAR 

FOR MEDIA 
PROFESSIONALS 

ine vavm eminar for ivieaia rroiessionais QPNS 

Celebrating 30 Years of the Gavin Report N° s 
Westin St. Francis Hotel, San Francisco 

FRIDAY, FEBRUARY 12 
KEYNOTE ADDRESS by LINDA ELLERBLL 

A touch of rawhide in the plush world of network 
television anchors, Linda Ellerbee has brighten- 
ed the tube -while sometimes dismaying her 
corporate superiors. Learn what this Texas 
maverick has found out through the ups and 
downs of big -buck media. 

THE INEVITABLE TOP 40 AND 
URBAN /CONTEMPORARY FACE -OFF! 
HOSTED BY LEE MICHAEL 
OPERATIONS MANAGER OF WBMX- CHICAGO 

It's the Clash of the Titans as radio and music 
representatives of both formats have it out in an 
uncontrolled controlled environment "refereed" by 
Lee Michaels. 

THE THIRD ANNUAL 
CUTTING EDGE SHOW 
starring SIRE RECA1-_,_ RESIDENTI 

GENERAL MANAGER HOWIE KLEIN 

The Gavin Album and Alternative section presents a 
unique overview of music and artistry and how it 
relates to Album, Alternative...and, well, all formats 
of radio! Look for surprise artists, radio, retail and 
record industry guests who look at our business from 
their own unusual perspective. 

STATE -OF- THE -ART PRODUCTION ON 
A STATE -OF- THE -ECONOMY BUDGET 
HUA i Ü d i IVÍAR1 ; HISCuLL, c11 iu 
RON HUMMEL 

Great production doesn't have to cost a fortune. Let the latest 
technology and production ideas push your control room into the 
1990's. This will be a simplified, hands -on guide toward advancing 
technology and technique into your production room without busting 
your budget. 

THE GAVIN CELEBRITY 
COCKTAIL PARTY 
Artists and music and radio folks take over the St. Francis Grand 
Ballrgom. Additional tickets available in advance and at the door. 

$195.00 Before January 29th 
Contact the Gavin Report for special registra- 
tion and room rate information: (415) 392 -7750. 

SATURDAY, FEBRUARY 13 
URBAN CONTEMPORARY: RATINGS 
AND REVENUE -ARE YOU GETTING 
YOUR FAIR SHARE? 
Do you really know what's available in your market? Are you 
getting the ratings and the dollars that complement the numbers? 
Programming and sales people will be on hand. 

MARKETING COUNTRY 
Building cumes and client lists. Discussions will include promotions, 
music rotations, using consultants and learning how news can raise 
community profile. 

ADULT /CONTEMPORARY: THE FIRST 
15 YEARS AND THE NEXT GENERATION 
HOSTED BY THE GAVIN REPORT'S RON FELL AND 
DIANE RUFER 

Who listens to Adult Contemporary radio -and why? America's 
most listened -to format is finding new ways and is refining old ways 
to capture the contemporary adult. No two stations do it the same. 
We'll talk about the variety of winning alternatives. 

MANAGEMENT TECHNIQUES 
SPOTLIGHT: 
THREE RADIO /MUSIC CASE STUDIES 
Three representatives of the radio /music industry-a radio station 
general manager, a program director and a record promotion VP- 
share their methods of managing people and creating successful 
organizations. How do some of our industry success stories solve 
problems and generate high team morale? 

THE LEANING TOWER OF TOP FORTY 
HuE /LL) L3 ÚAA/\ /UP FUEi Y LDITOR, DAVE SHOLIN 

Is the phrase, "All the hits, all the time" outdated? Dayparting, 
emphasis on certain types of music and target audience will be the 
focus. Key programmers representing various Top Forty factions will 
discuss and interact with the audience. 

THE GAVIN MEDIA PROFESSIONALS 
ACHIEVEMENT AWARDS BANQUET 
The best in the business are honored as the Gavin Report celebrates 
thirty years of publication. In addition to honoring this year's 
award winners, we will be honoring the very first recipient of the 
Bill Gavin Humanitarian Award. 

LOOK FOR UPDATES 
AND EXTRA EVENTS 
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Kelly Pioneering New Format At WPHR; 
KOSTB Kiley Upped To Assistant PD 

BIG STEVE KELLY leaves the PD -ship at WKSI 
"Kiss" Greensboro, N.C., to assume the same position at 
WPHR Cleveland, which will likely be changing format 
and calls in the very near future. The station was recent- 
ly sold from Beasely to Arriman. At present, a team of 
temps is spinning pop and rock hits and promos saying, 
"Tell us what you want, we're building a new station." 
One thing's for sure: "It won't be polkas," says Kelly, 
whose background includes a wide variety of formats. 
Whatever the approach, Kelly has an entire lineup to fill 
and is anxious to start 
talking. 

Meanwhile, Mike 
Beach leaves his assis- 
tant PD gig at the super- 
successful crossover out- 
let WPGC -AM -FM 
Washington, D.C., for an 
unknown destination in 
Charlotte, N.C. ... In Ra- 
leigh /Durham, N.C., 
Beth Ann McBride is 

by Kim Freeman named production director y 
and is now part of the morning show at WDCG "G- 105." 
She's fresh from the WKSI Greensboro. 

vox 
OX 

and word is that Motown is shooting for a national si- 
mulcast of the song on Jan. 18. Motown exec Ronnie 
Jones has the particulars ... Speaking of milestones, 
congrats to WPZZ Franklin, Ind., PD Kelly Karson on 
his marriage to Cheryl Lee Smith, set for Jan. 28. 

JEFF HUNTER exits KDON Monterey, Calif., to pro- 
gram Sacramento, Calif., top 40 KWOD, which marks 
the third time Hunter has worked in the city. `Three 
times a charm," exclaims the radio vet, who's worked 

everywhere from San Die- 
go (on the former XTRA- 
AM "Mighty 690 ") to San 
Francisco, at KITS. "I'm 
happy to be back, and the 
denizens of this wonderful 
capital of California will 
now witness the birth of a 
thunder that will shake 
this city forever!" he says. 

Steve Wall is back in 
programming with the 
PD -ship at hit outlet 

WLHQ "Q -97" Dothan, Ala. For several years, Wall 
programmed KSKG Salina, Kan., and he spent the last 
five months on air at KCPW "Power 95" Kansas City. 
Wall says Q-97 is gearing up for a big promotional blitz 
under new owner Northcom Broadcasting and that a 
good afternoon talent will be needed pronto. 

OPENINGS: KIVA "Power 105" Albuquerque, N.M., 
is looking for a killer (of the nonmass -murderer variety) 
to fill middays, following the depature of Gary Frank- 
lin. T &R's to Howard Johnson, GM of the sizzling hit 
outlet ... Looking for news talents is QUID -ME Broad- 
casting, which is soon to close on a property in Winter 
Haven, Fla. Format will likely be some adult variation, 
and t&r's should be sent to Dave Prescott, operations 
manager of the group's WECK Buffalo, N.Y. Of labels, 
Prescott requests AC service for WECK, an MOYL out- 
let leaning more contemporary of late. For the trivia 
files, QUID -ME takes its name from Mad magazine lin- 
go that translates roughly to "What, me broadcasting ?" 

ON THE MOVE: Mike Schaefer resigns his PD post at 
KIKI /KMAI Honolulu in what looks like a case of para- 
dise gone to pot. There are rumblings that the top 40 may 
be put on the block soon. The station's GM resigned re- 
cently, and sources say things are in a state of confusion 

WVSR Charleston, S.C., OM /PD Jay Jarvis is the 
new PD at top 40 WGTZ Dayton, Ohio, replacing the re- 
cently departed John Robertson ... Radio vet Roger 
Layng moves into mornings at L.A. jazz outlet KKGO 
... John Piccillo returns to the PD slot at WBYR Buf- 
falo, with a format change imminent at the Devine Com- 
munications station ... And Englishman Jeff Webster 
signs on to middays at urban XHRM San Diego. 

OAT UPDATE: "If it's on CD or DAT, you'll hear it on 
KLSX," has read the L.A. classic rocker's slogan for the 
past year. Now, PD Tom Yates is predicting an all -out 
digital conversion for the station by next month. 

"Why not ?" asks Yates. "Our audience cares about 
quality product, and we want to give it to them." That 
means periodic treks to one of the few stores in town 
marketing digital audiotape and spending major dollars 
on components -a DAT cart machine is soon to come. 
"It's just another way of exploiting the technology of 
the '80s," says Yates. `The products are there, but ev- 
eryone seems to have a wait - and-see attitude on them." 

Enough about classic rock. A classical battle is bub- 
bling hot in New York as stalwart WQXR cuts back on 
talk and beefs up rotation of popular pieces to fight off 
ratings pressure from the younger -targeted WNCN, 
which uses a top 40 approach on the classics with suc- 
cess. Part of that move involves taking middays off si- 
mulcast. On the FM, that shift keys to familiar tracks 
and little chat; on the AM, Karl Haas' "Adventures In 
Good Music" and Robert Sherman's "The Listening 
Room" slip into that slot. 

ON THE WEST KOST, kudos to the Billboard 1987 AC 
MD /air personality of the year, Liz Kiley, who gets a 
much - deserved appointment to assistant PD at the Los 
Angeles station. She'll retain MD responsibilities and be 
replaced on the nightly "Love Songs" show by Laurie 
Sanders, who gets the boost from overnights. "After 
111/2 years in radio, it's great to be in a business where 
I'm still able to grow and learn something new," says 
Kiley, throwing in big thanks to VP /GM Howard Neal 
and station manager Jhani Kaye. 

Die -hard fans of the honey -toned broadcaster need 
not despair -Kiley is slotted for Sunday "Love Songs" 
from 5-9 p.m. on KOST and will continue her syndicated 
show, "Best Of Times." 

At another big AC outlet, Glen Martin resigns from 
his PD post at WFYR Chicago after three years. He 
cites philosophical differences and now aspires to man- 
agement or an irresistible programming gig. Martin's 
résumé includes four years as PD of KFMB -FM "B- 
100" San Diego, and he can be reached at 312 -510-0442. 

NAAF Worcester /Boston PD Cinde Slater accepts 
the PD post at Sandusky album rocker KDKB Phoenix, 
Ariz. Starting Friday (15), Slater fills a slot left vacant 
after the departure of John Sebastian to launch adult - 
alternative- formatted WBMW Washington, D.C. 

Station VP /GM Chuck Artigue comments, "Sebas- 
tian established criteria here at KDKB that we wanted 
to remain standard. It took a long time to find a suitable 
replacement, and after interviewing nearly 20 qualified 
applicants, we selected Cinde. With her great personal- 
ity and admirable track record, I've no doubt that she'll 
take the station to its next logical step - market domi- 
nance." Slater had been at WAAF since 1984. 

WDVE Pittsburgh MD Anthony Alfonsi's car has 
been up to no good. It was heisted recently and used in 
an armed robbery! 

RON ATKINS resurfaces as the new PD /MD /after- 
noon talent at urban stalwart WOWI "Hot 103" Nor- 
folk, Va. Most recently, Atkins programmed the super- 
successful KMJQ "Majic 102" Houston ... Michael 
Long gets the PD nod at WQIM Montgomery, Ala., 
while keeping his afternoon duties. That appointment 
follows the move of former WQIM PD Frenche Be into 
consultancy, with WQIM being a client. 

WUSL "Power 99" Philadelphia afternoon man Mike 
Love gets additional duties as MD for the leading urban 
outlet, reporting to relatively new PD Dave Allan. 
Frank Cerami had been acting MD and is now music 
coordinator. Love tables speculation that Power 99 is 
moving to pop following the formatic defection of the 
former WCAU to oldies WOGL. 

Be ready for the Jan. 18 national observance of Mar- 
tin Luther King's birthday by getting a hold of Stevie 
Wonder's "Happy Birthday" tribute to the leader from 
Motown. It's a track off Wonder's "Hotter Than July," 

Assistance in preparing this column was provided 
by Yvonne Olson in Los Angeles. 
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Compiled from national album rock 

TITLE 
radio airplay reports. ARTIST 

LABEL B NUMBER /DISTRIBUTING LABEL 

O 3 3 17 

* * NO. 1 * * 
ON THE TURNING AWAY PINK FLOYD 
COLUMBIA 38 -07660 1 week at No. One 

2 1 1 7 
SAY YOU WILL FOREIGNER 
ATLANTIC 7 -89169 

3 O 
9 10 7 MERCURY LP 

L 
CT / POLYGRAM 
LIF JOHN COUGAR MELLENCAMP 

1111 .FRY U 

WHEN 4 11 13 10 
WE WAS FAB GEORGE HARRISON 

DARK HORSE LPCUT /WARNER BROS. 

5 5 6 13 CHRYSALIS 
DONT SHED A TEAR PAUL CARRACK 

© NEW 1 

* * * FLASHMAKER * * * 
JUST LIKE PARADISE DAVID LEE ROTH 
WARNER BROS. 7 -28119 

7 2 2 15 
RHYTHM OF LOVE YES 
ATCO 7.99419 /ATLANTIC 

8 12 12 11 
SWEET FIRE OF LOVE ROBBIE ROBERTSON 
GEFFEN LP CUT 

9 6 8 9 
IN GOD'S COUNTRY U2 
ISLAND 7. 99385 /ATLANTIC 

10 4 4 10 
DEVILS RADIO GEORGE HARRISON 
DARK HORSE LP CUT/WARNER BROS. 

11 13 11 18 
HYSTERIA DEF LEPPARD 
MERCURY LP CUT / POLYGRAM 

12 
O 

18 27 6 
ONE 
OLU 

STEP UP BRUCE SPRINGSTEEN 
C 

ST 
LP CUT 

13 19 25 5 
RN HATLANTEART 

IC 
TULP 

CUT 
S TO STONE FOREIGNER 

SHOOT 14 21 17 10 
HIGH YES 

ATCO LP CUT /ATLANTIC 

15 8 7 12 
RAIN IN THE SUMMERTIME 
I.R.S. 53219/MCA 

THE ALARM 

16 17 18 9 
THERE'S THE GIRL HEART 

17 15 23 7 
THROWING STONES (ASHES ASHES) 
ARISTA 1.9643 

GRATEFUL DEAD 

Op 18 27 28 7 
NO NEW TALE TO TELL LOVE AND ROCKETS 
BIG TIME 6069 /RCA 

19 28 29 6 LERC&I'ND 
KEFroLYGRAM RUSH 

20 14 14 10 
HANG MAN JURY AEROSMITH 
GEFFEN LP CUT 

21 7 5 14 
TUNNEL OF LOVE 
COLUMBIA 38 -07663 

BRUCE SPRINGSTEEN 

22 25 24 8 
GIVE ME ALL YOUR LOVE TONIGHT WHITESNAKE 
GEFFEN LP CUT 

Oj W 29 26 7 Elf/ 
YWHE 

WARNE BROS. 7 -2RE 8143 
FLEETWOOD MAC 

DEVIL 24 42 44 4 

** *POWER TRACK * ** 
INSIDE INXS 

ATLANTIC LP CUT 

® 31 35 5 SAAPVáYOUR LOVE GREAT WHITE 

26 16 21 9 I.R.S. 
T'S THE END OF THE WORLD AS WE KNOW IT R.E.M. 

27 23 20 11 
BURNING LIKE A FLAME DOKKEN 
ELEKTRA 7 -69435 

® 36 37 5 (SIT 1N 30BNN6THE 
DOCK OF THE BAY MICHAEL BOLTON 

y 
37 40 4 

UMLL SIS T 
LA 

T 
T 

JETHRO TULL 

ONEW 3O ' 
1 

BE 
A &M 

STILL 
2992 

MY BEATING HEART STING 

31 22 22 10 
HAVE MERCY RICHARD MARX 
EMI -MANHATTAN LP CUT 

32 30 30 7 
THE LAZARUS HEART STING 
AaMLPCUT 

33 39 41 5 
1 

RCA 
NE536ED 

1 

A MAN EURYTHMICS 

® NEW 1 EDOCip 
OLR DOCTOR THE RADIATORS 

35 35 34 8 
KISS REASON 00 

022-7/POLYGRAM 

36 10 9 14 SHOWDOWN AT BIG SKY ROBBIE ROBERTSON 
GEFFEN 

37 24 19 13 
NEED YOU TONIGHT 

IC 
INXS 

ATLANT 7 -89188 

® NEW 1 
TALKING BACK TO THE NIGHT STEVE WINWOOD 
ISLAND LP CUT 

39 46 - 2 WAIT 
IC 

WHITE LION 
ATLANT LP CUT 

® NEW 1 CAPITOL LP 
JOE COCKER 

41 O, NEW 1 
THE ROAD THE KINKS 
MCA LP CUT 

42 26 16 15 
FARM ON THE FREEWAY 
CHRYSALIS LP CUT 

JETHRO TULL 

43 32 31 13 
LITTLE WING STING 
A &M LP CUT 

44 49 49 4 
WANING MOON 
ISLAND LP CUT 

PETER HIMMELMAN 

45 20 15 14 
I DONT MIND AT AU. BOURGEOIS TAGG 
ISLAND 7- 99409 /ATLANTIC 

46 50 - 2 GG 

GEFFEN 
E IN BEETTER TESLA 

47 43 43 8 
HAZY SHADE OF WINTER BANGLES 
DEF JAM 38- 07630 /COLUMBIA 

48 33 33 20 
CHERRY BOMB 
MERCURY 8889347 / POLYGRAM 

JOHN COUGAR MELLENCAMP 

49 44 42 17 
CRAZY ICEHOUSE 
CHRYSALIS 43156 

50 38 38 17 
ONE SLIP PINK FLOYD 
COLUMBIA LP CUT 

OTracks with the greatest airplay gains this week. The Flashmaker is the highest -debuting track of the week. 
The Power Track is the track on the chart that shows the largest increase in airplay over the week before. 
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HOT CONTEMPORARY KLOL Bows Innovative Computer Service ADU LT 

BY CHARLENE ORR 

DALLAS "The country's first 
computer billboard" is what KLOL 
Houston marketing director Doug 
Harris calls the rock station's new 
information hot line. He says the 
hot line is a creative way to attract 
radio listeners by "tapping into the 
consumer fever about home corn - 
puters." 

By dialing the Houston tele- 
phone number 713 -523 -2425, com- 
puter owners with a modern can ac- 
cess the station's files on every- 
thing from what band is playing at 
what club or venue to how to order 
KLOL T- shirts. If a user wants a 
printout of his favorite rock star's 
biography or the top 20 albums of 
the week, all he needs is a printer. 

Callers can also leave messages 
and suggestions for air staff or 
other station personnel. 

David Sadof, MD, who oversees 

The hot line 
enhances our high 

touch attitude' 
the weekly update of the computer 
files, says the hot line idea is really 
nothing new. KLOL has actually 
been testing the market over the 
past two years. In the last month, 
Sadof felt the programming bugs 
had been worked out and began a 
small -scale production of the sys- 
tem. "The information we offer is 

FOR WEEK ENDING JANUARY 16, 1988 
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Compiled from national 

TITLE 
radio airplay reports. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 2 2 8 

* * No. i * * 
THE WAY YOU MAKE ME FEEL MICHAEL JACKSON 
EPIC 34 07645 /E.P.A. 1 week at No. One 

2 1 1 11 SO 
EMOTIONAL WHITNEY HOUSTON 

3 6 7 7 
SEASONS CHANGE EXPOSE 
ARISTA 19640 

4 4 6 10 
FAITH GEORGE MICHAEL 
COLUMBIA 38 -07623 

5 8 9 6 
PUMP UP THE VOLUME M /A /R /R /S 
4TH & AWAY 7452 

6 7 5 10 
I WANT TO BE YOUR MAN ROGER 
REPRISE 7.28229 

7 9 8 ó 
BECAUSE OF YOU THE COVER GIRLS 
FEVER 1914 /SUTRA 

8 3 4 14 
TELL IT TO MY HEART TAYLOR DAYNE 
ARISTA 1 -9612 

O 14 16 5 
LOVE OVERBOARD 

210 
GLADYS KNIGHT & THE PIPS 

MCA 53 

10 22 24 4 
NEED 'Cl OU TONIGHT INXS 
ATLANTI 789188 

11 11 11 8 
PUSH IT SALT -N -PEPA 
NEXT PLATEAU 315 

12 5 3 13 
SHAKE YOUR LOVE DEBBIE GIBSON 
ATLANTIC 7-89187 

13 28 29 4 
CCA OULD'53231 VE BEEN TIFFANY 
M 

14 10 10 7 PAIL FOR YOUR LOVE NATALIE COLE 
EMI- MANHATTAN 50094 

15 15 17 6 
SPOTLIGHT MADONNA 
SIRE LP CUT /WARNER BROS. 

16 27 30 5 
IFA YTOL 

44088 
OU CAN DO IT: I CAN TOO!! MELI'SA MORGAN 

CAPI 

17 O NEW 1 
NRCEVA ER 

5347 
GONNA GIVE YOU UP RICK ASTLEY 

18 26 28 4 
LOVE CHANGES KASHIF AND MELI'SA MORGAN 
ARISTA 1 -9626 

O NEW 1 
I 

V INWTNI NHMR T 7- 69431 /ELEKTRA 
KEITH SWEAT 

20 20 25 5 
LET'S GO NOCERA 
SLEEPING BAG LX 29 

1 NEW, 1 
I COULD NEVER TAKE THE PLACE OF YOUR MAN PRINCE 
PAISLEY PARK 7- 28288 /WARNER BROS. 

22 13 13 11 
HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE 
MCA 53181 

23 12 12 19 
DONT YOU WANT ME JODY WATLEY 
MCA 53162 

24 25 23 7 TRUE FAITH NEW ORDER 
QWEST 7- 28271 /WARNER BROS. 

25 16 14 19 
CATCH ME (I'M FALLING) PRETTY POISON 
VIRGIN 7-99416 

® NEW D. i 
GIRLFRIEND PEBBLES 
MCA 53185 

I 

27 17 20 7 
SOMEONE TO LOVE ME FOR ME LISA LISA & CULT JAM 
COLUMBIA 38 -07619 

® Novo, 
1 MSCA 5OME 3235 

KIND OF LOVER JODY WATLEY 

NEW 1 
HOT THING PRINCE 
PAISLEY PARK 7 -28288 /WARNER BROS. 

30 18 15 12 
TIME OF MY LIFE BILL MEDLEY & JENNIFER WARNES 
RCA 5224 

Products with the greatest airplay gains this week. 
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really no different than what's 
available from other sources; we 
just offer our 'computerphiles' in- 
formation easily gleaned," says 
Sadof. 

First -time callers are able to 
"yell" for help if the program 
prompts are unclear. Sadof is 
alerted almost immediately to the 
problems and is able to walk the 
user through the system. The com- 
puter billboard is available 24 
hours a day and questions are an- 
swered between 10 a.m. and 5 p.m. 
weekdays. 

Doug Harris, who calls the elec- 
tronic billboard "the hardest - 
working computer in show busi- 
ness," says, "The hot line is a nice 
way to enhance the station's 'high - 
touch' attitude. It enables us to 
have direct contact without [the 
listeners] dialing and dialing, try- 
ing to get through." And the mes- 
sages callers leave on the system 
are safer on the computer than 
leaving a physical message with 
the receptionist. "The callers can 
be confident the message will be 
read," says Harris. 

Sadof says the station receives 
between 75 and 80 calls per day. 
The hot line is targeted at a specif- 
ic audience segment- listeners 
who have a personal computer. As 
far as expense goes, users within 
the 713 area code call toll free. 
Those calling from elsewhere are 
subject to typical long- distance 
charges. 

KLOL's expenses, Sadof says, 
consist of a telephone -line charge. 
The station was already on -line 
with a computer system that was 
IBM -compatible when he was in- 
troduced to a "public- access pro- 
gram." In other words, any sta- 
tions can find the programs and 
adapt them to what the station 
needs for a small user's fee. Sadof 
has hopes that, before long, the 
program can be tested as a pro- 
gramming benefit for simple ques- 
tion- and -answer sampling. 

CLASSIC ROCK 
(Continued from page 10) 

people who wish they were around 
in 1968 and perceive that time as far 
more exciting than what's going on 
today," says Jacobs. The confluence 
of that element and the "good -old- 
days" appeal classic rock provides 
to listeners 25 and older has result- 
ed in a huge "coalition" audience 
for the format. 

With its success, the format has 
seen a lot of imitation. "There are 
lots of station who are part -time 
classics," says Yates. "They rip off 
our liners, our promotions, and have 
concentrated on playing classic mu- 
sic more. We're very flattered." 

KZFX's Lawrence says he's seen 
the compliments wane since debut- 
ing a year ago. "Then, it was obvi- 
ous [KLOL Houston] took notice of 
us -which was great because it lent 
us credibility. But it has since ta- 
pered off. KLOL now emphasizes 
their commitment to new music, and 
we've both gone up because of it." 

Assistance on this story provided 
by Yvonne Olson in Los Angeles. 
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Compiled from a national 

TITLE 
sample of radio playlists. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

3 11 7 

* * No.1 * * 
EVERYWHERE FLEETWOOD MAC 
WARNER EROS. 7 -28143 1 week at No. One 

1 2 4 6 11 
LIVE FOR YOUR LOVE NATALIE COLE 

EMI- MANHATTAN 50094 

3 1 1 12 
GOT MY MIND SET ON YOU GEORGE HARRISON 
DARN HORSE 7-28178 /WARNER BROS. 

4 2 2 12 
NEVER THOUGHT (THAT I COULD LOVE) 
COLUMBIA 38-07618 

DAN HILL 

5 6 8 11 
FAITH GEORGE MICHAEL 
COLUMBIA 38 -07623 

COULD'VE 6 19 24 6 
BEEN TIFFANY 

MCA 53231 

ALL 7 12 14 8 
1 WANT IS YOU CARLY SIMON 

ARISTA 1 -9653 

CANT 8 16 17 8 
STAY AWAY FROM YOU G. ESTEFAN /MIAMI SOUND 

EPIC 34 -07641 /EPA 

9 O15 19 7 
HUNGRY Y EYES (FROM "DIRTY DANCING ") ERIC CARMEN 
RCA 

10 7 4 17 
THE TIME OF MY LIFE BILL MEDLEY & JENNIFER WARNES 
RCA 5224 

11 5 3 14 
VALERIE STEVE WINWOOD 
ISLAND 7- 28231 /WARNER BROS. 

12 9 10 12 
SO EMOTIONAL WHITNEY HOUSTON 
ARISTA 1.9642 

13 O 
18 18 11 

MOTORTOWN THE KANE GANG 
CAPITOL 44062 

14 8 5 13 
I DONT MIND AT ALL BOURGEOIS TAGG 
ISLAND 799409 /ATLANTIC 

OC 15 24 27 6 
SEASONS CHANGE EXPOSE 
ARISTA 1 -9640 

THE 16 22 29 7 
WAY YOU MAKE ME FEEL MICHAEL JACKSON 

EPIC 34- 07645/E PA. 

17 10 7 11 
HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE 
MCA 53181 

18 11 9 18 
THAT'S WHAT LOVE IS ALL ABOUT MICHAEL BOLTON 
COLUMBIA 38 -07322 

19 13 12 12 
DAWNING ON A NEW DAY MICHAEL TOMLINSON 
CYPRESS666122-7 

CHERRY 20 23 23 10 
BOMB JOHN COUGAR MELLENCAMP 

MERCURY 888 934- 7 /POLYGRAM 

21 21 21 9 
SEEING YOU AGAIN DAN FOGELBERG 
FULL MOON /EPIC 34-G7640/E.P.A. 

22 14 13 10 
BROOKLYN BLUES BARRY MANILOW 
ARISTA LP CUT 

23 20 16 16 
CANDLE IN THE WIND 
MCA 53196 

ELTON JOHN 

24 17 15 10 
WHAT'S TOO MUCH 
MOTOWN 1911 

SMOKEY ROBINSON 

OC 25 35 42 4 

***POWER PICK* * * 
TWILIGHT WORLD SWING OUT SISTER 
MERCURY 88$ 484- 7 /POLYGRAM 

26 25 20 15 MERCURY 888V867 7 /POLYGRAM 
KOOL & THE GANG 

27 26 22 11 
SHOULD'VE KNOWN BETTER RICHARD MARX 

50083 

p 
LO 34 37 6 VIR 

CRGIN 
7 

YING 
-99388 

ROY ORBISON & K.D. LANG 

29 29 28 20 I'VE BEEN IN LOVE BEFORE CUTTING CREW 
VIRGIN 799425 

O/1 ` 4 
TUNNEL OF LOVE BRUCE SPRINGSTEEN 
COLUMBIA 38 -07663 

ANOTHER 31 33 34 7 
DAY GONE BRYDGE 

AVATAR 6038 

32 42 - 2 WITHOUT YOU PEABO BRYSON & REGINA BELLE 
ELEKTRA 769426 

33 27 25 16 
BRILLIANT DISGUISE BRUCE SPRINGSTEEN 
COLUMBIA 38-07595 

® 46 - 2 MI LIKE THE WIND PATRICK SWAYZE 

35 O39 39 5 
ONLY THE FOOL SURVIVES DONNA SUMMER /M.THOMAS 
GEFFEN 7 -28165 

36 30 30 15 
RESERVATIONS FOR TWO 
ARISTA 1 9638 

DIONNE & KASHIF 

37 31 31 20 
DON'T MAKE ME WAIT FOR LOVE KENNY G. 
ARISTA 1-9625 

38 38 38 6 
IS THIS LOVE WHITESNAKE 
GEFFEN 728233 

39 28 26 11 
NEW YORK (HOLD HER TIGHT) 
RCA 5280 

RESTLESS HEART 

411 32 32 19 
BREAKOUT SWING OUT SISTER 
MERCURY 888 016- 7 /POLYGRAM 

41 41 33 20 LITTLE LIES FLEETWOOD MAC 
WARNER BROS 7-28291 

42 43 43 5 
l'M 

M 29 
BEG85 GIN' YOU SUPERTRAMP 

A & 

43 40 35 14 
lc 

DREAMED A DREAM NEIL DIAMOND 
OLUMBIA 38 -07614 

44 47 50 4 
SOUL FOOD TO GO 
ATLANTIC 7-89156 

THE MANHATTAN TRANSFER 

45 45 46 6 
HAPPY ENDING THE BEACH BOYS & LITTLE RICHARD 
CRITIQUE 7.99392 /ATLANTIC 

® NEW 1 

* * * HOT SHOT DEBUT*** 
DON32GIVE UP TIMOTHY B. SCHMIT 

47 44 41 23 
IN MY MS REO SPEEDWAGON 
EPIC 34 

DREA 
07255/E PA. 

® 49 - 2 I 
REPRISE 7 

WANT 
-28 
TO 

229 
BE YOUR MAN ROGER 

49 37 36 9 
I WONDER WHO SHE'S SEEING NOW THE TEMPTATIONS 
MOTOWN 1908 

5O O NEW 1 
THE RIVER UNBROKEN DOLLY PARTON 
COLUMBIA 38 -07665 

OProducts with the greatest airplay gains this week. Videoclip availability. 

BILLBOARD JANUARY 16, 1988 

www.americanradiohistory.com

www.americanradiohistory.com


DIO 

fEATURED 
PROGRAMMING 

MJI BROADCASTING, New 
York, has again gotten the nod from 
the National Academy of Recording 
Arts and Sciences to produce and 
syndicate six official 1988 Grammy 
Awards specials. This is the third 
year running that MJI will be produc- 
ing the series of five two-hour shows 
that review the year's contenders for 
each of radio's five major formats. 
As in past years, an additional one - 
hour show will be broadcast live from 
backstage immediately following the 
awards ceremony. The one -hour 
show features the music and com- 
ments of the night's winners. 

This year's 30th Annual Grammy 
Awards will be held at Radio City 
Music Hall in New York on Wednes- 
day, March 2. The five preaward 
shows will be produced to air on the 
weekend preceding the ceremony. 
The MJI shows will be produced in 
cooperation with Mike Harrison's 
Goodphone Communications and 
NARAS. 

MJI will also be airing its third si- 
mulcast with HBO cable television on 
Saturday 16 the 90- minute "HBO 
World Stage: Tina, Live From 
Rio." The program will capture Tina 
Turner in a live, one -hour concert 
from Rio de Janeiro in Brazil. The ra- 
dio special will begin with a half -hour 
preconcert segment specially pro- 
duced by MJI for radio audiences. 
The prerecorded half -hour segment 
will feature an interview with Turner 
and some of her biggest hits. 

MJI is fairly new to simulcasting. 

I PROMOTIONS 

SOFT ROCK USES LIGHT DANCING 

In early November, soft rock WNSR 
New York was looking for a high -vis- 
ibility promotion that would give the 
station an edge in Gotham's three - 
way adult contemporary race and im- 
prove its position in the city's radio 
pack in general. Brainstorming for 
"big ideas" over lunch one day, pro- 
motions director Doug Knopper and 
station PD Bob Dunphy decided to 
try to capitalize on one of the city's 
biggest events of the year -the tradi- 
tional dropping of the ball at Times 
Square on New Year's Eve. Their 
challenge was to come up with a pro- 
motion that would capture the atten- 
tion of half a million partygoers at- 
tending the event. Their solution? A 
spectacular laser show. 

Knopper says the event was a 
whopping success. He says he devot- 
ed every waking moment to the pro- 
motion for five weeks, and the roar of 
the crowd as the lasers powered up at 
11:30 p.m. Dec. 31 made it all worth- 
while. The half -hour laser show used 
three argon (green) lasers to sweep 
the sky and a fourth to flash the sta- 
tion's logo on a giant scrim hung 
from the New York Newsday build- 
ing in Times Square. 

Cooperation from the newspaper 
was key in making the event a reali- 
ty. Newsday allowed WNSR to hang 
the 25 -by-40 -foot scrim over the news- 
paper's two-story sign -provided the 
Newsday logo was also flashed. One 
of the reasons the station went with a 

Last year, the syndicator brought 
stations two other HBO simulcasts, 
"Welcome Home, A National Trib- 
ute To The Vietnam Veteran" and 
"Coming Around Again, Carly Si- 
mon In Concert." Both aired in 
July. MJI plans more hookups with 
HBO in the future. For the Turner 
show, MJI will be using the ABC Ra- 
dio Network satellite. 

CBS RADIO NETWORK has pro- 
moted Frank Cammarata from 
manager of music and entertainment 
programming to director. Cammar- 
ata will continue to be responsible for 
all nonsports programming for both 
the CBS Radio Network and CBS 
RadioRadio. He has been the man- 
ager of music and entertainment pro- 
gramming since 1986. 

In the past year, CBS has launched 
the AC "Cruisin' America With 
Cousin Brucie" and the urban "On 
The Move With Tom Joyner." Cam - 
marata has been involved with both 
shows, and has hosted some of the 
network's new affiliate feed services. 

ONE OF Tom Cuddy's first official 
acts as the new VP /entertainment 
programming at ABC Radio Net- 
work has been to appoint industry 
veteran Rod West as operations 
manager /executive in charge of 
ABC Watermark. West succeeds 
Johnny Biggs, who will be leaving 
the position at the production house 
at the end of January to pursue his 
own interests. West comes to ABC 
Watermark from his position as re- 
gional marketing director for the 
Premiere Radio Network. 

MCA RADIO NETWORK has de- 
cided to continue to syndicate its re- 
cent country addition, "Nashville 
Live." The call -in show for the coun- 
try format will continue to be pro- 
duced by show host Lon Helton, but 
now Emerald Entertainment will 
come on board as co-producer for the 
show. 

The program had been produced 
each week at the Emerald studios in 
Nashville, and now with the MCA re- 
structuring, Emerald takes on a larg- 
er role in the show's production. As 
with the other remaining MCA 
shows, MediaAmerica, New York, 
will handle the national advertising 
sales for the program. 

MCA president Bob Kardashian 
says that although the syndicator an- 
nounced in December that the show 
would be dropped, a second look at 
the country market and at the show's 
clearance figures prompted a rever- 
sal of strategy. MCA has been very 
happy with the show since its debut 
last September. The network is re- 
porting 115 stations on the "Nash- 
ville Live" roster. PETER J. LUDWIG 

Below is a weekly calendar of up- 
coming network and syndicated 
music specials. Shows with multi- 
ple dates indicate that local sta- 
tions have the option of broadcast 
time and dates. 

Jan. 15 -17, Meli'sa Morgan, Star Beat, Mil 
Broadcasting, one hour. 

Jan. 15 -17, Peter Criss, Metalshop, MJI Broad- 
casting, one hour. 

Jan. 15 -17, Restless Heart, Country Today, Mil 
Broadcasting, one hour. 

Jan. 15 -17, Bryan Adams, Superstars Rock 

Concert Series, Westwood One, 90 minutes. 

Jan. 15 -17, Pink Radio With Pink Floyd, Up- 

Close Special, MCA Radio Network, two hours. 

Jan. 15 -17, Temptations /Burt Bacharach, 

Cruisin America With Cousin' Brucie, CBS Radio - 

Radio, three hours. 

Jan. 15-17, Jets, Hot Rocks, United Stations, 90 

minutes. 

Jan. 15 -17, The Rock'N'Roll Hall Of Fame, Rock 

Watch, United Stations, three hours. 

Jan. 16 -17, Earth, Wind & Fire /Peebles /Shala- 
mar, RadioScope, Lee Bailey Communications, 

one hour. 

Jan. 17, Cutting Crew, King Biscuit Flower 

Hour, DIR Broadcasting, one hour. 

Jan. 17, Pro-Claimers, Rock Over London, 

Westwood One, one hour. 

Jan. 17, R.E.M. /Richard Marx, Powercuts, 

Global Satellite /ABC Radio Networks, two hours. 

Jan. 17, Lee Ritenour, The Jazz Show With Da- 

vid Sanborn, NBC Radio Entertainment, two 
hours. 

Jan. 17, Whitesnake, Hitline U.S.A., James Paul 

Brown Entertainment, one hour. 

Jan. 17, Dwight Yoakam, Countryline U.S.A., 

James Paul Brown Entertainment, one hour. 

Jan. 17, Lee Greenwood, Nashville Live, MCA 

Radio Network, 90 minutes. 

Jan. 18, Foreigner, Rockline, Global Satellite/ 
ABC Radio Networks, 90 minutes. 

Jan. 18 -24, Yes, Part 1, Legends Of Rock, NBC 

Radio Entertainment, one hour. 

Jan. 18 -24, the Band, Classic Cuts, MJI Broad- 

casting, one hour. 

Jan. 18 -24, Lynyrd Skynyrd, Rock Today, Mil 
Broadcasting, one hour. 

Jan. 18-24, the Cars, Off The Record With Mary 
Turner, Westwood One, one hour. 

Jan. 18 -24, Leon Everette, Live From Gilley's, 
Mutual Broadcasting, one hour. 

Jan. 18 -24, James Taylor, Star Trak Profiles, 
Westwood One, one hour. 

Jan. 18 -24, Jody Watley /Shalamar, Special Edi- 

tion, Westwood One, one hour. 
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KLOL In Its Cups. Houston rocker KLOL hangs out a little clean laundry as the 
station promotes its version of the year's biggest bandwagon campaign - breast 
enlargement. KLOL had the 40 -foot brassiere made by a local awning company 
and proceeded to hang it from a KLOL billboard to promote its "Change Your Life 
Sweepstakes." The city promptly ordered the bra removed and fined the station 
$160. The 400 -pound bra was then hung from a hot -air balloon during morning 
rush -hour traffic and eventually skated down Houston's Louisiana Street. 

laser show rather than another tradi- 
tional outdoor spectacular, a fire- 
works show, was that the station's 
logo could be used as a prominent 
feature of the display. 

An outdoor laser show of this na- 
ture required support from the city. 
Knopper says the mayor's office, the 
governor's office, and the police de- 
partment were extremely coopera- 
tive in clearing the way for the pro- 
motion. Mayor Ed Koch went so far 
as to record promo spots for the sta- 
tion. Knopper suggests that stations 
interested in similar projects allow 
plenty of time for such details as get- 

ting the proper city permits. 
He says the biggest headaches 

came from Times Square businesses 
that tried to block the event because 
they thought it was so good that if it 
didn't come from them, it shouldn't 
come from anybody. Three weeks be- 
fore New Year's Eve, the original 
site had to be changed because the 
owners of the building the station 
had planned to use wanted the whole 
show to themselves. Knopper then 
went to Newsday. 

The only element of the promotion 
that wasn't approved was the sta- 
tion's attempt to wire Times Square 

for sound to broadcast the light 
show's soundtrack. The police depart- 
ment, nervous about half a million 
people dancing to the same beat, 
nixed the idea. 

To find a laser -light company, 
Knopper scoured the country for a 
firm that could handle the task in five 
weeks. He finally settled on Science 
Faction in New York because, he 
says, "they knew what they were 
talking about." The same firm has 
been hired to work the Winter Olym- 
pics in Calgary, Alberta, and was fa- 
miliar with the Times Square site be- 
cause it had been planning to put on a 
laser show there for New Year's Eve 
1989. 

The WNSR promotion was a some- 
what scaled -down version of Science 
Faction's original concept, which, 
Knopper says, "allows us room to ex- 
pand next year." Knopper advises 
stations interested in using a laser 
show to spend the time necessary to 
fully research those laser companies 
that submit bids for the project. 

Estimates for the lasers ran from 
$5,000 to $150,000 as he called across 
the country. Knopper says WNSR 
wound up spending "somewhere in 
the middle" of the estimates. The 
WNSR promotion was in a major 
market, and the final bill reflects 
that. Knopper says a laser event is a 
cost -effective tool for a high -visibility 
promotion in any market, and a 
smaller market can get excellent re- 
sults for a smaller price. WNSR 
hopes to make the laser show an an- 
nual element of the Times Square 
tradition. PETER J. LUDWIG 

YesterHitso 
Hits From Billboard 10 and 

20 Years Ago This Week 

POP SINGLES -10 Years Ago 

1. Baby Come Back, Player, Rso 

2. Short People, Randy Newman, 
WARNER BROS. 

3. Stayin' Alive, Bee Gees, RSO 

4. You're In My Heart, Rod Stewart, 
WARNER BROS. 

5. Slip Slidin' Away, Paul Simon, 
COLUMBIA 

6. We Are The Champions, Queen, 
E LEKT RA 

7. How Deep Is Your Love, Bee Gees, 
RSO 

8. Come Sail Away, Styx, A &M 

9. Just The Way You Are, Billy Joel, 
COLUMBIA 

10. Love Is Thicker Than Water, Andy 
Gibb, RSO 

POP SINGLES -20 Years Ago 

1. Hello Goodbye, Beatles, CAPITOL 

2. Judy In Disguise, John Fred & His 
Playboy Band, PAULA 

3. Daydream Believer, Monkees, 
COLGEMS 

4. Woman, Woman, Union Gap, 
COLUMBIA 

5. I Heard It Through The Grapevine, 
Gladys Knight & the Pips, SOUL 

6. Chain Of Fools, Aretha Franklin, 
ATLANTIC 

7. Bend Me, Shape Me, American 
Breed, ACTA 

8. I Second That Emotion, Smokey 
Robinson & the Miracles, TAMLA 

9. Green Tambourine, Lemon Pipers, 
BUDDAH 

10. Skinny Legs And All, Joe Tex, DIAL 

TOP ALBUMS -10 Years Ago 

1. Saturday Night Fever, Soundtrack 
RSO 

2. Foot Loose & Fancy Free, Rod 
Stewart, WARNER BROS. 

3. All 'N' All, Earth, Wind & Fire, 
COLUMBIA 

4. Out Of The Blue, Electric Light 
Orchestra, JET 

5. News Of The World, Queen, ELEKTRA 

6. Born Late, Shaun Cassidy, WARNER/ 
CURB 

7. Rumours, Fleetwood Mac, WARNER 
BROS. 

8. I'm Glad You're Here With Me 
Tonight, Neil Diamond, COLUMBIA 

9. The Grand Illusion, Styx, A &M 

10. The Stranger, Billy Joel, COLUMBIA 

TOP ALBUMS -20 Years Ago 

1. Magical Mystery Tour, Beatles, 
CAPITOL 

2. Their Satanic Majesties Request, 
Rolling Stones, LONDON 

3. Pisces, Aquarius, Capricorn & 
Jones, Ltd., Monkees, COLGEMS 

4. Diana Ross & The Supremes 
Greatest Hits, Diana Ross & the 
Supremes, MOTOWN 

5. Sgt. Pepper's Lonely Hearts Club 
Band, Beatles, CAPITOL 

6. Dr. Zhivago, Soundtrack, MGM 

7. The Sound Of Music, Soundtrack, 
RCA 

8. Ninth, Herb Alpert & the Tijuana 
Brass, A&M 

9. Farewell To The First Golden Era, 
Mamas & Papas, DUNHILL 

10. Love, Andy, Andy Williams, COLUMBIA 

COUNTRY SINGLES -10 Years Ago 

1. Out Of My Head And Back In My 
Bed, Loretta Lynn, MCA 

2. What A Difference You Made In 
My Life, Ronnie Milsap, RCA 

3. You're The One, Oak Ridge Boys, 
ABC /DOT 

4. To Daddy, Emmylou Harris, WARNER 
BROS. 

5. Middle Age Crazy, Jerry Lee Lewis, 
MERCURY 

6. I Just Wish You Were Someone I 
Love, Larry Gatlin, MONUMENT 

7. Don't Break The Heart That Loves 
You, Margo Smith, WARNER BROS. 

8. My Way, Elvis Presley, RCA 

9. Take This Job And Shove It/ 
Colorado Cool Aid, Johnny 
Paycheck, EPIC 

10. Something To Brag About, Mary 
Kay Place, COLUMBIA 

SOUL SINGLES -10 Years Ago 

1. Our Love, Natalie Cole, CAPITOL 

2. FFUN, Con Funk Shun, MERCURY 

3. Which Way Is Up, Stargard, MCA 

4. Always And Forever, Heatwave, EPIC 

5. Galaxy, War, MCA 

6. Lovely Day, Bill Withers, COLUMBIA 

7. Dance, Dance, Dance, Chic, 
ATLANTIC 

8. Too Hot Ta Trot, Commodores, 
MOTOWN 

9. Reach For It, George Duke, EPIC 

10. Jack And Jill, Raydio, ARISTA 
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Billboard. 
FOR WEEK ENDING 
JANUARY 16, 1988 POWER PLAYLISTS. 

PLATINUM -Stations with a weekly cume 
audience of more than 1 million. 

GOLD -Stations with a weekly cume 
audience between 500,000 and 1 million. 

SILVER -Stations with a weekly cume 
audience between 250,000 and 500,000. 

CURRENT PLAYLISTS OF THE NATION'S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATIONS 
PLATINUM 

1:INTZ Fn? 
New York 0.M.: Steve Kingston 

1 2 TMany, Could've Been 
2 1 George Michael, Faith 
3 3 George Harrison, Got My Mind Set On Y 

4 4 Whitney Houston, So Emotional 
5 8 Michael Jackson, The Way You Make Me 
6 5 Bill Medley 8 Jennifer Warnes, (I've 
7 7 Debbie Gibson, Shake Your Love 
8 9 Whitesnake, Is This Love 
9 11 Taylor Dayne, Tell It To My Heart 

10 13 Expose, Seasons Change 
11 6 Belinda Carlisle, Heaven Is A Place 0 
12 16 M /A /R /R /S Pump Up The Volume 
13 14 Elton John, Candle In The Wind 
14 22 Bangles, Hazy Shade Of Winter 
15 20 INXS, You Tonight 
16 19 The Cover Girls, Because Of You 
17 15 Stew Winwood Valerie 
18 18 Richard Marx, Should've Known Better 
19 21 Madonna, Spotlight 
20 25 Salt -N- , It 

p 

21 10 Jody Wa Don't You Want Me 
22 12 Tiffany, I ink We re Alone Now 

A23 - Keith Sweat, I Want Her 
24 17 Swing Out Sister, Breakout 
25 28 Roger, I Want To Be Your Man 
26 23 Pretty Poison, Catch Me (I'm Falling) 
27 24 Def Leppard, Animal 

A28 - Stryper, Honestly 
A29 - Patrick Swayze (Wendy Fraser), 
A30 - George Michael, Father Figure 

New York 

ICJ0 
P D.: Larry Berger 

1 1 George Michael, Faith 
2 3 Tiffany, Could've Been 
3 2 Debbie Gibson, Shake Your Love 
4 5 George Harrison, Got My Mind Set On Y 

5 4 Whitney Houston, So Emotional 
6 7 Michael Jackson, The Way You Make Me 
7 6 Taylor Dayne, Tell It To My Heart 
8 8 Bill 

QLMedley 

I Jennifer Warnes, (I've 
9 11 

10 10 Whitesnikke Is This s 

LoVeWinter 

11 13 Keith Sweat, I Want Her 
12 12 INXS Need You Tonight 
13 14 M /A /R /R /S, Pump Up The Volume 
14 16 Expose, Seasons Change 
15 9 Belinda Carlisle, Heaven Is A Place 0 
16 17 Elton John, Candle In The Wind 
17 15 Jody Watley, Don't You Want Me 
18 20 The Cover Girls, Because Of You 
19 18 Stew Winwood, Valerie 
20 24 John Cougar Mellencamp, Cherry Bomb 
21 22 Rick Astey, Never Gonna Give You Up 
22 EX Roger, I Want To Be Your Man 
23 23 Michael Bolton, That's What Love Is A 
24 25 Eric Carmen, Hungry Eyes (From "Dirty 
25 21 Pretty Poison, Catch Me (I'm Falling) 
A - George Michael, Father Figure 

EX EX Madonna, Spotlight 

A35 - The Cure, Just Like Heaven 
A36 - Keith Sweat, I Want Her 

A - Sting, Be Still My Beating Heart 
EX EX Eric Carmen, Hungry Eyes (From "Dirty 
EX EX Gloria Estefan A Miami Sound Machine, 

GOLD 

Boston 

108 FM 
P.D.: Sunn 

y 

Joe White 
1 2 Michael Jackson, The Way You Make Me 

2 5 George Harrison, Got My Mind Set On Y 

3 6 Taylor Dayne, Tell It To My Heart 
4 8 Natalie Cole, I Live For Your Love 
5 7 INXS, Need You Tonight 
6 11 Heart, There's The Girl 
7 10 Elton John, Candle In The Wind 
8 9 Cher, I Found Someone 
9 13 Expose, Seasons Change 

10 12 The Cover Girls, Because Of You 
11 IN Pet Shop Boys & Dusty Springfield, Wh 
12 15 Bananarama I Can't Help It 
13 14 New Orden, true Faith 
14 24 Rick Astley, Never Gonna Give You Up 
15 It The Cure, Just Like Heaven 
16 20 Fleetwood Mac Everywhere 
17 21 Roger, I Want to Be Your Man 
18 23 Bangles, Hazy Shade Of Winter 
19 22 Bruce Springsteen, Tunnel Of Love 
20 26 Tiffany, Could've Been 
21 25 Prince I Could Never Take The Place 
22 27 M /A /R /R /S, Pump Up The Volume 
23 EX Foreigner, Say You Will 
24 30 Eric Carmen, Hungry Eyes (From "Dirty 
25 EX Eurythmics, I Need A Man 
26 EX Gladys Knight 8 The Pips Love Overbo 

27 28 Deja, You And Me Tonight 
28 31 Paul Canack Don't Shed A Tear 
29 32 Boy George, Live My Lile (From The Fi 

30 EX Madonna, Spotlight 
31 EX Donna Summer /Mickey Thomas, Only 
32 34 Men Without Hats, Pop Goes The World 
33 EX The Alarm, Rain In The Summertime 
34 EX Buster Poindexter 8 His Banshees, 
35 EX Gloria Estefan A Miami Sound Machine, 
A - George Michael, Father Figure 
A - David Lee Roth, Just Like Paradise 
A - Belinda Carlisle, I Get Weak 
A - Depeche Mode, Never Let Me Down 
A - Ena Fachin, Saving Myself 

EX EX U2 In God's Country 

EX EX Sall -N -Peps Push It 
EX EX Squeeze, 853 -5937 
EX EX Terence Trent D'arby, Wishing Well 
EX EX Billy Idol Hot In The City 
EX EX Ws, Rhythm Of Love 
EX EX Stryper, Honestly 
EX EX Georgic, Lover's Lane 
EX EX Powersource (Solo ...Sharon), Dear Mr. 

B94FM 
Pittsburgh P.D.: Jim Richards 

1 2 George Harrison Got My Mind Set On Y B y 

2 6 Elton John, 
Could've 

Candle In The Wind 
3 7 Tiffany, Been 
4 5 Whitney Houston So Emotional 
5 B Taylor Dayne, Tell It To My Heart 
6 11 Expose, Seasons Change 
7 14 Bangles Hazy Shade Of Winter 

8 9 Heart, 
Bangles, 

There's The Girl 
9 IO Michael Jackson The Way You Make Me 

10 1 Whitesnake, Is This Love 
11 3 John Cougar Mellencamp, Cherry Bomb 
12 17 Fleetwood Mac Everywhere 
13 18 Foreigner, Say Lou Will 
14 16 Bruce Springsteen, Tunnel Of Love 
15 19 INXS Need You Tonight 
16 4 Jody Watley, Don't You Want Me 
17 20 Eric Carmen, Hungry Eyes (From "Dirty 
18 21 Roger, I Want To Be Your Man 
19 23 Prince, I Could Never Take The Place 
20 24 Pet Shop Boys 8 Dusty Springfield, Wh 
21 26 Stepper, Honestly 
22 13 George Michael Faith 
23 15 Pretty Poison, Catch Me (I'm Falling) 
24 12 Powersource (Solo ... Sharon), Dear Mr. 
25 29 Gloria Estefan B Miami Sound Machine, 
26 30 Paul Wrack, Don't Shed A Tear 
n EX Belinda Carlisle, I Get Weak 
28 22 Debbie Gibson, Shake Your Love 

A29 - Natalie Cole, I Live For Your Love 
30 25 Steve Winwood, Valerie 
A - George Michael, Father Figure 
A - David Lee Roth, Just Like Paradise 

22 26 
23 29 
24 8 
25 EX 
26 EX 
27 EX 

A28 - 
A29 - 

A - 
A - 
A - 
A - 

EX EX 

EX EX 

Pet Shop Boys 8 Dusty Springfield, Wh 
Paul Carrack, Don't Shed A Tear 
Debbie Gibson, Shake Your Love 
Dan Hill Never Thought (That I Could 
Cher, I found Someone 
Patrick Swayze (Wendy Fraser), 
Fleetwood Mac Everywhere 
George Michael, Father Figure 
Michael Bolton, Sittin' On The Dock 0 
Belinda Carlisle, I Get Weak 
Sting, Be Still My Beating Heart 
David Lee Roth, Just Like Paradise 
Prince, I Could Never Take The Place 
Rick Astley, Never Gonna Give You Up 

Chicago P.D.: Buddy Scott 
1 3 George Harrison, Gat My Mind Set On Y 

2 1 George Michael, Faith 
3 8 TMany, Could've Been 
1 6 Whitney Houston, So Emotional 
5 9 Michael Jackson, The Way You Make Me 
6 2 Pretty Poison, Catch Me (I'm Falling) 
7 7 Taylor Dayne Tell It To My Heart 
8 17 Bangtlekss, Hazy Shade Of Winter 
9 11 Maifaxia Spotlight 

10 23 John Cougar Mellencemp, Cherry Bomb 
11 16 Expose, Seasons Change 
12 13 Natalie Cole, I Live For Your Love 
13 18 Roger, I Want To Be Your Man 
14 15 INXS Need You Tonight 
15 26 Rick 

INXS, 
Never Gonna Give You Up 

16 31 The Cover Girls, Because Of You 
17 5 Debbie Gibson Shake Your Love 

A18 - M /A /R /R /S, Pump Up The Volume 
19 10 Belinda Carlisle, Heaven Is A Place 0 
20 4 Jody Watley, Don't You Want Me 
21 27 M 'sa Mogan If You Can Do It: I C 

22 29 Knight & The Pips, Love Overbo 
23 32 Keith Sweat, I Want Her 
24 14 Prince, I Could Never Take The Place 

A25 - Boy George, e, 

Boys 
Dude (From The Fi 

A26 Pe, Shop 8 Du Springfield, Wh 
27 19 Deja, You And Me Tonight 
29 20 Marlon Jackson, Don't Go 

A29 - George Michael, Father Figure 
A30 - Belinda Carlisle, I Get Weak 

Boston P.D.:'Harry Nelson 
1 3 George Harmon Got My Mind Set On Y 

2 1 Whitesnake, Is this Love 
3 5 Whitney Houston, So Emotional 
4 12 Michael Jackson The Way You Make Me 
5 14 Elton John, Candle In The Wind 
6 2 George Michael, Faith 
7 7 John Cougar Mellencamp, Cherry Bomb 
8 1 Aerosm Dude (Looks ike A Lady) 

9 16 INXS, Need You Tonight 
10 11 Icehouse, Crazy 
11 15 Heart, There's The Girl 
12 6 Pretty Poison, Catch Me (I'm Falling) 
13 18 Prince, I Could Never Take The Place 
14 21 Roger, I Want To Be Your Man 
15 24 Bruce Springsteen, Tunnel 01 Love 
16 19 Taylor Dayne, Tell It To My Heart 
17 22 Ene Carmen, Hungry Eyes (From "Dirty 
18 29 Expose, Seasons Change 
19 25 Bangles, Hazy Shade Of Winter 
20 20 New Order, True Faith 
21 23 Paul Carrack, Don't Shed A Tear 
22 EX Tiffany, Could've Been 
23 30 Natalie Cole I Live For Your Love 

24 29 Fleetwood Mac, Everywhere 
25 26 Laura Branigan, Power Of Love 
26 31 Pet Shop Boys 8 Dusty Springfield, Wh 
27 35 The Cover Girls, Because Of You 
28 27 Bourgeois Tagg, I Don't Mind At All 
29 EX Foreigner, Say You Will 
30 EX Bananarama, I Can't Help It 
31 33 Men Without Hats, Pop Goes The World 
32 EX The Alen, Rain In The Summertime 
33 EX Cher, I Found Someone 
34 EX Billy Idol, Hot In The City 
35 EX U2, In God's Country 
A - Stryper, Honestly 
A - George Michael, Father Figure 
A - M /A /R /R /S, Pump Up The Volume 
A - Boy George Live My Life (From The Fi 

A - Squeeze, 853 -5937 
A - Yes, Rhythm 01 Love 

EX EX Gloria Estefan A Miami Sound Machine, 

w3L 
Philadelphia P.D.: Charlie Quinn 

t 1 George Michael, Faith 
2 2 Whitney Houston, So Emotional 
3 5 George Hanson, Got My Mind Set On Y 

4 7 Tiffany, Could've Been 
5 8 Bangles, Hazy Shade Of Winter 
6 11 Michael Jackson, The Way You Make Me 
7 13 Taylor Dayne, Tell It To My Heart 
8 14 INXS, Need You Tonight 
9 9 Debbie Gibson, Shake Your Love 

10 6 Whitesnake, Is This Love 
11 1 Steve Winwood Valerie 
12 3 Pretty Poison, Catch Me (I'm Falling) 
13 18 Eric Carmen, Hungry Eyes (From "Dirty 
14 19 Prince I Could Never Take The Place 
15 20 Elton John, Candle In The Wind 
16 21 Bruce Speingsteen Tunnel Of Love 
17 22 Expose, Seasons Change 
18 23 Foreigner, Say You Will 
19 24 Natalie Cole, I Live For Your Love 
20 28 Roger I Want To Be Your Man 
21 29 Pet Sirop Boys B Dusty Springfield, Wh 
22 27 Icehouse Crazy 

23 EX M /A /R /ft /S, Pump Up The Volume 
24 EX Gloria Estefan & Miami Sound Machine, 
25 EX Rick Astey, Never Gonna Give You Up 
26 26 Paul Carrack, Don't Shed A Tear 
27 EX Squeeze, 853 -5937 
28 EX Fleetwood Mac, Everywhere 
29 30 The Hooters, Karla 
30 10 Jody Watley, Don't You Want Me 
A - David Lee Roth, Just Like Paradise 
A - Belinda Carlisle, I Get Weak 
A - Boy George, Live My Life (From The Fi 

A - Men Without Hats, Pop Goes The World 
A - Sting, He Still My Beating Heart 

C 

Detroit P.D.: Brian Patrick 
1 2 Michael Jackson, The Way You Make Me 
2 4 George Harrison, Got My Mind Set On Y 

3 1 Whitney Houston, So Emotional 
4 5 Eric Carmen Hungry Eyes (From "Dirty 
5 7 Elton John, Candle In The Wind 
6 11 INXS, Need You Tonight 
7 12 Prince, I Could Never Take The Place 
8 8 Laura Branigan Power Of Love 
9 13 Bangles, Hazy Shade Of Winter 

HI 14 Tiffany, Could've Been 
Il 3 Whitesnake, Is This Love 
12 15 Heart, There's The Girl 
13 16 Roger, I Want To Be Your Man 
14 17 Bruce Sppnnngsteen, Tunnel Of Love 
15 19 Natalie Cole I Live For Your Love 
16 20 Paul Carrack, Don't Shed A Tear 
17 6 Glenn Jones, We ve Only Just Begun (T 
18 IS Pretty Poison, Catch Me (I'm Falling) 
19 24 Taylor Dayne, Tell It To My Heart 
20 25 Expose, Seasons Change 
21 9 John Cougar Mellencamp, Cherry Bomb 
22 10 Jody Watley, Don't You Want Me 
23 27 Cher, I Found Someone 
24 29 Foreigner, Say You Will 
25 28 Earth, Wind 8 Fire System Of Survive 
26 34 Patrick Swayze (Wendy Fraser), 
27 31 Icehouse, Crazy 
28 32 Fleetwood Mac, Everywhere 
29 22 Debbie Gibson, Shake Your Love 
30 33 David Ruffin & Eddie Kendrick, I Coul 
31 35 Madonna Spotlight 
32 23 George Michael, Faith 
33 38 Pet Boys 8 Dusty Springfield Wh 
34 21 Awes ' h, Dude (Looks Like A Lady) 
35 40 Bryson 

dithout 36 X Swig O Sis er, Twilight 
Belle, 

A37 - Sting, Be Still My Beating Heart 
A38 - Steve Wonder, You Will Know 

39 EX Gloria Estefan A Miami Sound Machine, 
A40 - David Lee Roth, Just Like Paradise 

A - George Michael, Father Figure 

Chicago P.D.: Brian Kelly 
1 

2 

3 

4 

5 
6 

8 

9 
10 
11 

12 

13 
14 

15 
16 
17 

19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 

1 

22 
23 
24 
25 
26 
27 
28 
17 
EX 
29 

George Harrison, ot My Mind Set On Y 8 don, Y 

Could've Been 
George Michael Faith 

Whitesnake, Is This Love 
Michael Jackson, The Way You Make Me 
Belinda Carlisle, Heaven Is A Place 0 
John Cougar 

ryp 

Meknamp, Cherry Bomb mb 
Pretty Poison Catch Me (I'm Falling) 

SDebhie Gibson,iShake Your Love 
Elton John Candle In The Wind 
Bangles, Hazy Shade Of Winter 
Bill Meáky 8 Jennifer Warner, (I've 
New Order, True Faith 
Natalie Cule I Live For Your Love 
Aerosmith 

Cole, 
(Looks Like A Lady) 

Prince, I Could Never Take The Place 

Madonna, Spotlight 
Your Man 

INXS Need You Tonight 
The dure, Just Like Heaven 
Men Without Has Pop Goes The World 
Poison, Rock And Roll All Night 
Taylor Dayne Tell It To My Heart 
Pet S Boys A Dusty Springfield, Wh 
M /A /R /S, Pump Up The Volume 
Phil lins, We Said Hello Goodbye 
Billy Idol, Mony Mony 
Eric Carmen, Hungry Eyes (From "Dirty 
Whitney Houston, So Emotional 

13 1 

14 7 

15 6 
16 17 
17 8 
HI 4 
19 18 

20 23 
21 29 
22 33 
23 27 
24 24 
25 26 
26 EX 
27 34 
28 35 

A29 - 
30 EX 

32 32 
EX 

333 1 EX 
A35 - 

A - 
A - 
A 

EX EX 
- 

EX EX 

Whitesnake Is This Love 

Belinda Carlisle, Heaven Is A Place 0 
Debbie Gibson, Shake Your Love 
Expose Seasons Change 
Pretty 
Expose, 

Catch Me (I'm Falling) 
Men Without Hats, Pop Goes The World 
Bill Medley B Jennifer Warnes, (I've 
Elton John, Candle In The Wind 
Roger, I Want To Be Your Man 
Michael Jackson, The Way You Make Me 
Prince, I Could Never Take The Place 
Icehouse Crazy 
Bananarama, I Can't Help It 
Patrick Swayze (Wendy Fraser), 
Paul Carrack. Don't Shed A Tear 
Eric Carmen, Hungry Eyes (From "Dirty 
Natalie Cole, I Live For Your Love 
The Communards, Never Can Say 
Dokken Burning Like A Flame 
Cher, I Found Someone 
Foreigner Say You Will 
Depeche Mode, Never Let Me Down 
Fleetwood Mac, Everywhere 
Belinda Carlisle, I Get Weak 
George Michael Father Figure 
Heart, There's the Girl 
Robbie Robertson, Show Down 
Gene Loves Jezebel, The Motion Of Loy 

RY1 102.7 

Los Angeles P.D.: Steve Rivers 
1 2 Whitney Houston So Emotional 

2 1 George Michael faith 
3 6 Taylor Dayne, Tell It To My Heart 
4 10 111)(5 Need You Tonight 
5 3 Jody Watley, Don't You Want Me 

6 11 Sall- N -Pepa, Push It 
7 12 George Harrison, Got My Mind Set On Y 

8 8 Pretty Poison, Catch Me (I'm Falling) 
9 13 Elton John, Candle In The Wind 

10 15 Michael Jackson The Way You Make Me 

11 4 Whitesnake, Is This Love 
12 19 Expose, Seasons Change 
13 5 Die Gibson, Shake Your Love 
14 23 Bangles, Hazy Shade Of Winter 
15 7 TeNnda Carlisle, Heaven Is A Place 0 

16 27 Steady, iewood, Been 
17 17 Steve y4inwood Valerie 
18 22 Natalie Cale, I Live For Your Love 
19 9 Richard Marx, Should've Known Better 

A20 - George Michael, Father Figure 
21 14 Sting, We'll Be Together 
22 26 Prince, I Could Never Take The Place 
23 33 Roger, I Want To Be Your Man 
24 16 Bill Medley & Jennifer Wanes, (I've 
25 28 Heart, There's The Girl 
26 18 The Jets, I Do You 

27 30 Pet Shop Boys 8 Dusty Springfield, Wh 

28 32 Fleetwood Mac, Everywhere 
29 20 Billy Idol, Mony Mony 
30 35 Men Without Hats, Pop Goes The World 
31 34 Cher, I Found Someone 

A32 - Paul Guest, Don't Shed A Tear 
33 21 Aerosmith, Dude (Looks Like A Lady) 

A34 - Rick Astley, Never Gonna Give You Up 

Washington P.D.: Mark St. John 
1 2 Jody Don't You Want Me 
2 3 Taylor Dayne, Tell It To My Heart 
3 4 George Harrison, Got My Mind Set On Y 

4 1 George Michael Faith 
S 6 Pretty Poison, Catch Me (I'm Falling) 
6 7 Banales, Hazy Shade Of Winter 
7 10 INXS, Need You Tonight 
8 11 Elton John, Candle In The Wind 
9 12 Tiffany, Could've Been 

10 15 Eric Carmen, Hungry Eyes (From "Dirty 
11 5 Whitesnake, Is This Love 
12 8 Cutting Crew, I've Been In Love Beim 
13 14 Stryper, Honestly 
14 9 Whitney Houston, So Emotional 
15 16 Roger, I Want To Be Your Man 
16 21 Heart There' s The Girl 
17 17 New Order True Faith 
to 22 M /A /R /R /S, Pump Up The Volume 
19 19 Prince, I Could Never Take The Place 
20 20 The Cure Just Like Heaven 

21 24 Expose, Seasons Change 
22 25 Patrick Swayze (Wendy Fraser), 
23 26 Pet Shop Boys 8 Dusty Springfield, Wh 
24 18 R.E.M., TThhe 

Springsteen, 
ne I love 

A26 
25 P1 

Men Without Hs Pop GoeslThe World 
A27 - Salt -N -Pepa, Push It 

28 13 Debbie Gibson, Shake Your Love 
A29 - Rick Astley Never Gonna Give You Up 

A30 - George Michael, Father Figure 
31 23 Michael Jackson, The Way You Make Me 

A32 - Gloria Estefan 8 Miami Sound Machine, 

ittgv 
Washington P.D.: Chuck Morgan 

1 5 George Harrison, Got My Mind Set On Y 

2 2 Steve Winwood, Valerie 
3 1 George Michael, Faith 
4 8 Michael Jackson, The Way You Make Me 
5 7 Taylor Dayne, Tell It To My Heart 
6 11 Whitney Houston So Emotional 
7 3 Whitesnake, Is This Love 
8 13 Elton John, Candle In The Wind 
9 12 Pretty Poison Catch Me (I'm Falling) 

10 19 Tiffany, Could've Been 
11 14 

12 1S Eric Carmen, 
Hazy Shade 

Eyes (From "Dirty 
13 17 INXS Need You Tonight 
14 4 Jody Watley, Don't You Want Me 
15 22 Expose, Seasons Change 
16 18 Prince, I Could Never Take The Place 
17 10 Michael Bolton, That's What Love Is A 

18 25 Men Without Hats, Pop Goes The World 
19 9 Cutting Crew, I've Been In Love Befor 
20 24 Natalie Cole, I Live For Your Love 
21 26 Heart, There's The Girl 
22 28 Roger, I Want To Be Your Man 
23 6 Richard Marx, Should've Known Better 
24 EX New Order, True Faith 
25 29 Fleetwood Mac Everywhere 
26 31 Gloria Estefan d Miami Sound Machine, 
27 30 Bruce Springsteen, Tunnel Cl Love 
28 EX Patrick Swayze 

yy(Wendy 

Fraser), 
29 EX 
30 EX Pet Shop BoystB Dusty Springfield, Wh 
EX EX Foreigner, Say You Will 
EX EX The Hooters, Karla 
A - Salt -N -Pepa, Push It 
A - M /A /R /R /S, Pump Up The Volume 
A - Rick Astley, Never Gonna Give You Up 

Detroit P.D.: Rick Gillette 
I 7 Michael Jackson, The Way You Make Me 
2 1 Whitney Houston, So Emotional 
3 3 Pretty Poison, Catch Me (I'm Falling) 
4 4 Debbie Gibson Shake Your Love 
5 6 Taylor Dayne, tell It To My Heart 
6 2 George Michael, Faith 
7 17 George Harrison, Got My Mind Set On Y 

8 11 Roger, I Want To Be Your Man 
9 9 Whrtesnake, Is This Love 

10 Id Laura Branigan, Power Of Love 
11 13 Salt -N -Pepa Push It 
12 14 Tiffany, Could've Been 
13 15 Eric Carmen Hungry Eyes (From "Dirty 

14 16 Elton John, Candle In The Wind 
15 5 Jody Watley, Don't You Want Me 
16 18 Expose Seasons Change 
17 8 Stevie Wonder Skeletons 
18 20 M/A/R/R/S, (Jump Up The Volume 
19 21 Natalie Cole, I Live For Your Love 
20 22 Prince, I Could Never Take The Place 
21 23 Paul Carrack, Don't Shed A Tear 
22 24 The Cover Girls Because Of You 
23 EX Gladys Knight i The Pips, Love Overbo 
24 EX 111%5, Need You Tonight 
25 EX Madonna, Spotlight 
EX EX Cher, I Found Someone 
A - Bangles, Hazy Shade Of Winter 
A - New Order, True Faith 
A - Alexander O'Neal A Cherelle, Never Kn 

Minneapolis P.D.: Gregg Swedberg 
1 5 Phil Collins, We Said Hello Goodbye 
2 10 Michael Jackson, The Way You Make Me 
3 7 New Order, True Faith 
4 8 Bangles, Hazy Shade Of Winter 
5 12 Icehouse, Crazy 
6 14 Paul Wrack, Don't Shed A Tear 
7 11 INX5, Need You Tonight 
8 13 Gloria Estefan & Miami Sound Machine, 
9 3 Taylor Dayne Tell It To My Heart 

10 16 Pence, I Could Never Take The Place 
11 18 Def Leopard, Animal 
12 20 Jody Watley, Don't You Want Me 
13 23 Limited Warranty Mr. No It All 
14 21 Madonna, Spotlight 
15 26 Eric Carmen Hungry Eyes (From "Dirty 
16 27 Tiffany, Could've Been 
17 24 Aerosmith, Dude (Looks Like A Lady) 
18 30 The Cure Just Like Heaven 
19 4 Whitesnake, Is This Love 
20 32 Natalie Cole, I Live For Your Love 
21 31 Foreigner, Say You Will 
22 34 Pet Snop Boys 8 Dusty Springfield, Wh 
23 35 Expose Seasons Change 
24 36 Bruce 

Expose, 
Tunnel Of Love 

25 40 Squeeze, 853.5937 
26 19 Men Without Hats, Pop Goes The World 
27 EX Patrick Swayze (Wendy Fraser), 
28 EX The Jets Rock It 2 You 

A29 - Cher, I Found Someone 
30 38 Roger I Want To Be Your Man 

A31 - lies, Rhythm Of Love 
A32 - Boy George, Live My Life (From The Fi 

A33 - Belinda Cartide, I Get Weak 
34 6 Elton John, Candle In The Wind 

A35 - Rick Astley, Never Gonna Give You Up 
36 1 Whitney Houston, So Emotional 

A37 - George Michael, ather Figure 
38 2 George Harrison, Got My Mind Set On Y 

A39 - David Lee Roth, Just Like Paradise 

40 39 Fleetwood Mac, Everywhere 

Houston P.D.: Paul Christy 
1 I George Harrison, Got My Mind Set On Y 

2 4 INXS, Need You Tonight 
3 3 Stryper Honestly 

4 7 Michael Jackson, The Way You Make Me 
5 6 Taylor Dayne, Tell It To My Heart 
6 Il Salt -N -Pepa, Push It 
7 10 M /A /R /R /S, Pump Up The Volume 
8 17 Prince, I Could Never Take The Place 
9 21 TMa Could've Been 

10 18 New Order, True Faith 
11 16 Roger, I Want To Be Your Man 
12 12 Whitney Houston, So Emotional 
13 19 Natalie Cole, I Live For Your Love 
I/ 15 Laura Branigan, Power Of Love 
15 20 Expose Seasons Change 
16 9 Jody Watley, Don't You Want Me 
17 25 Cher, I Found Someone 
18 22 Icehouse, Crazy 
19 26 Bangles, azy Shade Of Winter 
20 24 Heart There's The Girl 
21 32 Pet Shop Boys 8 Dusty Springfield, Wh 
22 30 Foreigner, Say You Will 
23 27 Eric Carmen Hungry Eyes (From "Dirty 
24 28 Elton John, Candle In The Wind 
25 29 Paul Carrack, Don't Shed A Tear 
26 36 Boy George, ive My Life (From The Fi 

27 35 Buster Poindexter & His Banshees , 

28 34 Depeche Mode, Never Let Me Down 
29 37 Bruce Springsteen, Tunnel 01 Love 
30 38 Kiss, Reason To Live 
31 39 Pink Floyd, On The Turning Away 
32 40 Patrick Swayze (Wendy Fraser), 
33 EX Gloria Estefan & Miami Sound Machine, 
34 EX The Cover Girls Because Of You 
35 EX Squeeze 853 -5h37 

36 EX Rick Astley Never Gonna Give You Up 
A37 - George Michael, Father Figure 

38 EX Swing Out Sister Twilight World 
39 EX The Alarm, Rain In The Summertime 
40 EX Gene Loves Jezebel, The Motion Of Loy 
A - Belinda Carlisle, I Get Weak 
A - Glenn Medeiros, Lonely Won't Leave Me 
A - David Lee ust Like Paradise 

A - Sting, Be Still 
Roth, 

My Beating Heart 
A - G Knight 8 The Love Overbo 

EX EX Dan Hill, Never Thought (That I Could 
EX EX Dokken, Burning Like A Flame 
EX EX Terence Trent Darby, Wishing Well 
EX EX Wo, Rhythm Of Love 

Tampa 0.M.: Mason Dixon 
1 3 Whitesnake, Is This Love 
2 5 Elton John, Candle In The Wind 
3 7 George Harrison, Got My Mind Set On Y 

4 1 George Michael, Faith 
5 11 John Cougar Mellencamp Cherry Bomb 
6 2 Belinda Carlisle, Heaven Is A Place 0 
7 10 Michael Bolton, That's What Love Is A 

8 20 Tiffany Could've Been 

9 16 Heart, There's The Girl 
10 6 Pretty Poison Catch Me (I'm Falling) 
11 15 Jody Watley, 

Poison, 
You Want Me 

12 13 Eric Carmen, Hungry Eyes (From "Dirty 
13 14 Whitney Houston, So Emotional 
14 17 Bangles, Hazy Shade Of Winter 
15 18 Roger, I Want To Be Your Man 
16 4 Steve Winwood, Valerie 
17 21 Bruce Springsteen, Tunnel Of Love 
18 23 Strryoper, Honestly 

8 
20 28 INXS, 

Sea 
heed You Toght 

21 25 Taylor Dayne, Tell It To My Heart 

Cleveland 0.M.: Kid Leo 
I Whitesnake, Is This Love 

2 INXS, Need You Tonight 
3 Whitney Houston, So Emotional 
4 Bruce Springsteen, Tunnel Of Love 
5 Eric Carmen, Hungry Eyes (From "Dirty 
6 1 Michael Jackson The Way You Make Me 
7 John Cougar Mellencemp, Cherry Bomb 
8 Icehouse, Crazy 
9 1 Bangles Hazy Shade Of Winter 

10 1 Heart There's The Girl 
11 1 Paul 

Heart, 
Don't Shed A Tear 

12 1 The Cure lust Like Heaven 
13 George Michael, Faith 
14 Prince, I Could Never Take The Place 
15 20 Foreigner Say You Will 
16 22 Fleetwood Mac, Everywhere 
17 23 New Order, True Faith 
18 13 Men Without Hats Pop Goes The World 
19 17 George Harrison, dot My Mind Set On Y 

20 26 Cher, I Found Someone 
21 21 Elton John, Candle In The Wind 
22 19 Def Leopard Animal 
23 31 TMany, Could've Been 
24 30 The Hooters, Karla 
25 34 U2 In God's Country 
26 24 R.C.M. The One I Love 
27 27 Steve Winwood Valerie 
28 37 Buster Poindexter 8 His Banshees, 
29 40 Yes, Rhythm Of Love 
30 29 g8 Bourgeois Tagg, I Don't Mind At All g 
31 35 The Alarm Rain In The Summertime 
32 39 Pet Shop Goys & Dusty Springfield, Wh 
33 ueedo 853t537 
34 EX Billy Idol, Hot Idol, The City 
35 EX Eurythmics, I Need A Man 
36 EX Laura Branigan, Power Of Love 

A37 - Cars, Coming Up You 
A33 - Sting, Be Still My Beating Heart 

39 EX Kiss, Reason To Live 
A40 - David Lee Roth, Just Like Paradise 

A - Belinda Carlisle, I Get Weak 
A - Robbie Robertson, Show Down 

Dallas 

all h4p- 

97t 
ff¡ ECA" 

P.D.: John Roberts 
1 I INXS, Need You Tonight 
2 2 Elton John Candle In The Wind 
3 4 U2, In God's Country 
4 6 Bangles, Hazy Shade Of Winter 
5 5 The Cure Just Like Heaven 
6 3 Tiffany, Could've Been 
7 11 Foreigner, Say You Will 
8 7 George Michael Faith 
9 8 Its, Love Will Find A Way 

10 10 Rush, Time Stand Still 
11 12 Paul Carrick, Don't Shed A Tear 
12 13 Eric Carmen, Hungry Eyes (From "Dirty 
13 14 Motley Crue You re All I Need 
14 15 Fleetwood Mac, Everywhere 
15 9 Pink Floyd, Learning To Fly 
16 20 Stryper, Honestly 
17 17 Whitesnakeg,, Give 

qMe 

Ally Your Love 
Haar, Eales Fl 18 16 

19 25 Poison, Rock And Roll All Night 
20 18 Jimmy Davis A Junction, Kick The Wall 
21 EX Pet Shop Boys B Dusty Springfield, Wh 
22 19 Richard Marx, Should've Known Better 
23 23 Icehouse, Crazy 
24 24 Debbie Gibson, Shake Your Love 
25 29 Patrick Swayze (Wendy Fraser), 
26 26 Heart There s The Girf 
17 27 Billy Idol, Hot In The City 
28 22 Glen Burtnkk, Follow You 
29 30 Dokkee Burning Like A Flame 
30 31 Taylor óayne, Tell It To My Heart 
31 32 Yes Rhythm Of Love 
32 36 Def Leopard, Hysteria 
33 33 Expose Seasons Change 
34 35 Bruce 

Expose, 
Tunnel Of Love 

35 EX George Harrison, When We Was Fab 
36 EX Beau Coup, Sweet Rachel 
37 EX Kiss, Reason To Live 
A - Glen Estefan 8 Miami Sound Machine, 
A - David Lee Roth, Just Like Paradise 
A - Belinda Carlisle I Get Weak 
A - Pink Floyd, On The Turning Away 

Oct 
Houston P.D.: Ron Parker 

1 2 George Michael, Faith 
2 13 Tiffany, Could've Been 
3 3 George Heaprarison, Got My Mind Set On Y 

Push It 4 15 

5 20 Bangles, Hazy B y Shade Of Winter 
6 9 Whitney Houston, So Emotional 
7 21 M /A /R /R /S, Pump Up The Volume 

8 22 Pet Shop Boys B Dusty Springfield, Wh 
9 11 INXS, Need You Tonight 
10 10 Stryper, Honestly 
11 16 New Order True Faith 

12 12 The Cure, Just Like Heaven 

mej 
San Francisco P.D.: Keith Naftaly 

1 

2 

3 
4 

5 1 

6 
7 

8 1 

9 
10 1 

11 
12 
13 
14 

IS 
16 

A17 
18 

22 
6 

ß 
7 

20 

28 

19 33 
20 10 
21 EX 

22 31 
23 13 
24 29 
25 EX 
26 3/ 

28 
A29 

30 
A 

A 
EX 

27 
35 

32 

EX 
EX EX 

SILVER 

Roger I Want To Be Your Man 
M /R R /S, Pum Up The Volume 
I XS, Need You Tonight 
Expese, Seasons Change 
Tiffany, Could've Been 
The Cover Girls, Because Of You 
Michael Jackson, The Way You Make Me 
Madonna, Spotlight 
New Order, True Faith 
Natalie Cole, I Live For Your Love 
Stevie B., Party Your Body 
Pebbles, Girlfriend 
Alexander O'Neal, Criticize 
Rick Astley, Never Gonna Give You Up 
Men Without Hats, Pop Goes The World 
Gloria Estefan A Miami Sound Machine, 
Prince, Hot Thing 
Pet Shop Boys A Dusty Springfield, Wh 
Gladys Knight 8 The Nis, ove Overbo 
Taylor Dayne Tell It To My Heart 
Cher, I Found Someone 
Nocera, Let's Go 
George Michael, Faith 
Georgic, Lover's Lane 
Keith Sweat, I Want Her 
Patrick Swayze (Wendy Fraser), 
Prince, I Could Never Take The Place 

Boy 
George, 

ive 
My 

Lie 
(From The Fi 

You 
Fleetwood Mac Everywhere 
George Michael, Father Figure 
Tolga, Leave It All Behind 
Swing Out Sister, Twilight World 
Paul Carrack, Don't Shed A Tear 

95TICFM 
Hartford P.D.: Dave Shakes 

1 4 111XS, Need You Tonight 
2 6 Expose, Seasons Change 
3 16 Tiffany, arty, Could've Been 
4 1 Whitesnake, Is This Love 
5 5 Michael Jackson The Way You Make Me 
6 10 Bangles Hazy Shade Of Winter 

7 2 George Michael, Faith 
8 9 John Cougar Mellencamp, Cherry Bomb 
9 17 Eric Carmen, Hungry Eyes (From "Dirty 

10 7 Whitney Houston So Emotional 
11 3 Taylor Dayne Tell It To My Heart 
12 19 Prince, I Could Never Take The Place 
13 21 Deja, You And Me Tonight 
II 22 Bruce Springsteen, Tunnel Of Love 
15 15 Laura Branigan, Power Of Love 
16 13 Sting, We'll Be Together 
17 14 Earth Wind B Firer System Of Survive 
18 24 Paul Canack, Don t Shed A Tear 
19 28 M /A /R /R /S, Pump Up The Volume 
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Foggy Notions. KFOG San 
Francisco brings the stars out for a 
Toys For Tots benefit at the city's 
Hard Rock Cafe, above. Standing, 
from left, are KFOG MD Sky Daniels; 
Gregg Rorie, a former Journey and 
Santana member who now records 
solo; Hard Rock Cafe manager Don 
Evans; Starship's Craig Chaquico; 
KFOG's Trish Robbins; KFOG air 
personality M Dung; the Grateful 
Dead's Bob Weir; Journey's Neal 
Schon; KFOG VP /GM Tony 
Salvadore; Starship's Brett Bloomfield 
and Donny Baldwin; and the Dead's 
Phil Lesh. Bottom left is John Hartman 
of the Doobie Brothers. 

The Joy Of Giving. KLCY Salt Lake 
City personality Gaylen Palmer, right, 
enjoys the holiday spirit of giving while 
posing with formerly speechless 
listener Jessica Hadfield. Through 
Palmer's efforts, station listeners 
donated the $2,500 needed to buy 
Hadfield a speech box. 

Where There's A Way, There's José. Staffers from sister Spanish - 
broadcasting stations KTNQ /KLVE Los Angeles pause after loading a 2.5 ton 
U.S. Marine truck with contributions to the Toys For Tots campaign. Artist José 
Feliciano played a key role in the collection by hosting a three -hour broadcast 
during the drive. Shown are KTNQ air talent Amalia Gonzalez, left, KLVE 
personality Martha Shalhoub, and a team of Marines. 

20 
21 
22 
n 
24 

A25 
26 
27 
28 

A29 
30 
31 
32 
33 

A34 
35 

A36 
A37 
A38 
A39 
A40 

27 
32 
26 
30 
31 - 
36 
33 
EX - 
34 
35 
37 
38 - 
EX - - - - 
- 

Fleetwood Mac Everywhere 
Roger, I Want fo Be Your Man 
ern I so, Crazy 
Natalie Cock, I live For Your Love 
Pet Shop Boys i Dusty Springfield, Wh 
Elton John Candle In The Wind 
Rick AsBe1 Never Suona Give You Up 
Buster Poindexter B His Banshees , 

Patrick Swayze (Wendy Fraser), 
Foreigner, Say You Will 
Madonna, Spotlight 
Billy Idol, Hot In The City 
Cher I Found Someone 
The Cover Girls, Because Of You 
George Michael, Father Figure 
Boy George, Live My Life (From The Fi 
Gladys Kmaht 8 The Pips, Love Overbo 
Sting, Be Still My Beating Heart 
Belinda Carlisle, I Get Weak 
INXS Devil Inside 
David Lee Roth, Just Like Paradise 

Orlando P.D.: Brian Philips p 
1 3 George Harrison, Got My Mind Set On Y 

2 9 Tiffany Could've Been 
3 7 IINXS heed You Tonight 
4 6 fuel -N -P , Push It 
5 21 (Roger, I Want To Be Your Man 
6 i IM chael Jackson The Way You Make Me 
7 13 '(Hon John, Candle In The Wind 
8 17 Bangles Hazy Shade Of Winter 
9 2 Whitesnake, Is This Love 

10 16 IM /A /R /R /S, Pump Up The Volume 
11 20 (Expose, Seasons Change 
12 24 Paul Carrack Don't Shed A Tear 
13 19 Newt, There's The Girl 
14 5 Whitney Houston So Emotional 
l5 26 Fleetwood Mac, Everywhere 
16 29 Pet Shop Boys i Dusty Springfield, Wh 
17 1 dew Mr, 

True 
Faith 

18 n New Order, True Faith 
19 33 Natalie Cole, I Live For Your Love 
20 EX Foreigner, Say You Will 
21 23 The Cure, Just Like Heaven n 20 IPririte, I Could Never Take The Place 
23 35 Strryyper , Honestly 
24 4 rayor Bayne, Tell It To My Heart 
25 31 icehouse Crazy 
26 EX (Men Without Hats, Pop Goes The World 

A27 - George Michael, Father Figure 
28 EX The Cover Girls, Because Of You 
29 EX (Billy Idol, Hot In The City 
30 34 'Bruce Springstoer, Tunnel Of Love 
31 ICI Steve 
32 30 John Cougar 

Winwood, Valerie 
Cherry Bomb 

33 EX Cher, I Found Someone 
34 15 Aerosmith, Dude (Looks Like A Lady) 

A35 - Rick Astley, Never Gonna Give You Up 
A - The Communards, Never Can Say 
A - David Lee Just Like Paradise 

EX - Gloria Estefan 
Roth, 

Miami Sound Machine, 
EX EX Laura Braniean Power Of Love 
EX EX Squeeze, 853.5937 
EX EX Baaurama, I Can't Help It 
EX - Boy George, Live My Life (From The Fi 
EX EX Patrick Swayze (We Fraser), 
EX EX Eric Carmen, Hungry Eyes (From "Dirty 

15 

16 
17 
18 
19 

A20 
21 
n 
23 
24 

A25 
26 

A27 
2B 
29 
30 
A 

1 

17 
28 

2 

25 - 
6 

8 
EX 
30 - 
15 - 
18 
n 
24 - 

Bill Medley i Jennifer Warner, (I've 
Madonna, Spotlight, 
Debbie 

Dayne, 
Foolish Beat 

Taylor Dayne, Tell It To My Heart 
INXS, Need You Tonight 
Miami Sound Machine, Anything For You 
Belinda Carlisle, Heaven Is A Place 0 
Whitney Houston, So Emotional 
Roger, I Want To Be Your Man 
The Cover Girls, Because Of You 
M /A /R /RCS, Pump Up The Volume 
Pretty Person, Catch Me (I'm Falling) 
Edon lobn, Candle In The Wind 
Def Leopard Animal 
Fleetwood Mac, Little Lies 
Tiffany, I Think We're Alone Now 
Patrick Swayze (Wendy Fraser), 

lift 
Minneapolis P.D.: David Anthony p y 

1 9 Whiney Houston, So Emotional 
2 16 Michael Jackson The Way You Make Me 
3 6 Whi'esnake, Is this Love 

4 8 Prince, I Could Never Take The Place 
5 17 TMany, Could've Been 

6 11 Men Without Hats, Pop Goes The World 
7 10 Bangles Hazy Shade Of Winter 

8 3 Elton John, Candle In The Wind 
9 2 George Michael, Faith 

10 13 New Order, True Faith 
II 14 Strripeerr Honestly 

12 1 Phil Collins, We Said Hello Goodbye 
13 19 Paul Carrack, Don't Shed A Tear 
14 4 George Harrison, Got My Mind Set On Y 

15 20 FlMwood Mat Everywhere 
16 23 Foreigner, Say You Will 
17 26 Gbria Estefan B Miami Sond Mxhine, 
18 28 lode Watley, Don't You Want Me 
19 30 Seasons Change 
20 29 Pet Shoo Boys X Dusty Springfield, Wh 
21 24 Natalie Cole, I Live For Your Love 
n 5 Pretty Poison, Catch Me (I'm Falling) 
23 21 Roger, I Want To Be Your Man 
24 7 Tayor Dayne Tell It To My Heart 
25 35 Rick Astley, Never Gonna Give You Up 
26 31 Bruce Spnngsteen, Tunnel Of Love 

A27 - Car, I Found Someone 
28 36 Squeeze 853 -5937 
29 EX Patrick Swayze (Wendy Fraser), 
30 34 Kiss, Reason To live 

IL32 - Boy 
Jets stock It 2 You 

(From The Fi 

R 
33 EX Parson, Rock And Roll All Night 

A34 - Great t White, Save Your Love 
35 32 Limited Warranty, Mr. No It All 
A - David Lee Roth Just Like Paradise 
A - Buster Poindexter A His Banshees 
A - Gewte Michael, Father Figure 

EX - Sad-Pepa, Push It 

20 
21 
22 
23 
24 
25 
26 
27 
28 

A29 
A30 

21 

23 

23 
24 

25 
IB 
14 
28 - - - 

Roger, I Want To Be Your Man 
Bruce Springstoen Tunnel Of Love 
Pet Shop Boys 8 dusty Springfield. Wh 
Icehouse, Crazy 
Madonna Spotlight 
Aerosmitlr, Dude (Looks Like A Lady) 
Jody Watley Don't You Want Me 
Squeeze, 8515937 
George Michael, Father Figure 
Belinda Carlisle, I Get Weak 
David Lee Roth, Just Like Paradise 

Phoenix 
1 3 

2 5 
3 2 
/ 7 

5 1 

6 8 
7 10 
8 9 
9 15 

10 4 
11 13 
12 16 
13 17 
14 6 
15 18 
16 11 

17 20 
IS 21 
19 n 
20 24 
21 27 

25 
23 23 
N 26 
25 EX 
26 21 
27 30 
28 29 
29 EX 

A30 - 
A - 
A - 
A - 
A - 
X EX 

EX - EX 
EX EX 
EX EX 
EX EX 

KUP 
P.D.: Guy Zapoleon 

Roger, I Want To Be Your Man 
TarMry Could've Been 
Bill Mod B lermHer Warner, (I've 
Whitney Houston So Emotional 
Geor a Miduel, i'aith 
SaH - -Pepe Push ft 
Michael Jackson, The Way You Make Me 
Taylor Dayne, Tell It To My Heart 
George Harrison, Got My Mind Set On Y 
Pretty Poison, Catch Me (I'm Falling) 
Michael Bolton, That's What Love Is A 
Expose Seasons Change 
INXS Need You Tonight 

1 Watley, Don't You Want Me 
M /A /R /R /S, Pump Up The Volume 
Belinda Carlisle Heaven Is A Place 0 
Bangles, Hazy Shade Of Winter 
Men Without Hats, Pop Goes The World 
The Cover Girls, Because Of You 
Edon John Candle In The Wind 
Madonna, Spotlight 
Pet Shop Boys 8 Dusty Springfield, Wh 
Atlantic Starr, One Lover At A Time 
Glenn Medeiros, Lonely Won't Leave Me 
Rick Astley, Never Gonna Give You Up 
The Cure Just Like Heaven 
George 

Cure, 
Hard Day 

Richard Marx, Should've Known Better 
Patrick Swayze (Wendy Fraser), 
Stevie B. Party Your Body 
Jody We i% Kind Of Lover 
Fleetwood ac, Everywhere 
Belinda Carlisle, I Get Weak 
Gloria Estefan 8 Miami Sound Machine, 

rGirlfriend 
Steve 
Pebbles, 

Girl ri Valerie 
Natalie Cole, I hive For Your Love 
Laura Branigan, Power Of Love 
Glenn Jones, We've Only Just Begun (T 

Atlanta 
1 

2 
3 

4 
5 

6 
7 

8 
9 

10 
11 

12 

14 
15 
16 
17 
18 
19 

20 
21 
22 
23 
24 
25 
26 
27 
20 
29 
30 
31 
32 
33 
34 
35 
A 
A 

A 

2 
8 
3 

4 
5 

7 

1 

11 

12 

10 
13 
15 
18 

16 
19 
20 
21 
17 
n 
23 
24 
26 
25 
27 
29 
28 
30 
31 
33 
32 
EX 
34 
EX 
EX - - - 

/..------\14N 7 0 ^{ ( aJ V a 
A4t?tJ Y 11R 'v v v,7 

P.D.: Bob Case 
Tiffany Could've Been 
SaH -N -Pepe, Push It 
George Harrison, Got My Mind Set On Y 
Whitney Houston, So Emotional 
Michael Jackson, The Way You Make Me 
INXS, Need You Tonight 
George Michael Faith 
Elton John Candle In The Wind 
Icehouse, Crazy 
The Cure, Just Like Heaven 
Paul Carrick, Don't Shed A Tear 
M /A /R /R /S, Pump Up The Volume 
Bangles, 

e Order, CrruehFait 
Of Winter 

T 
Men Without Hats, Pop Goes The World 
Prince, I Could Never Take The Place 
Roger, I Want To Be Your Man 
Eric Carmen, Hungry Eyes (From "Dirty 
Taylor Dayne, Tell It To My Heart 
Expose Seasons Change 
Bruce Sprngsteen, Tunnel Of Love 
ForàQoer, Say You Will 
Pet Shoo Boys X Dusty Springfield, Wh 
Hart, ere s The Girl 
U2 In God's Country 
Patrick Swayze (Wendy Fraser), 
Banaarama, I Can't Help It 
Gbria Estefan 8 Miami Sound Machine, 
Cher, I Found Somone Cher, Found 

t 
Someone 

me Rps, Love Overbo 
TM rue, Rain In The Summertime 
The Cover Girls Because Of You 
Squeeze 853.5(131 
Rick Astley Never Gonna Give You Up 
Depeche Mode Never Let Me Down 
George Michael, Father Figure 
Belinda Carlisle, I Get Weak 
David Lee Roth, Just Like Paradise 

Baltimore 
1 4 
2 6 
3 1 

4 5 
5 1 

6 12 
7 14 
8 15 
9 13 

10 10 

11 11 
12 2 
13 9 
14 17 
15 3 
16 18 
17 19 
18 21 

19 25 
20 8 

21 23 
n 28 
23 30 
24 27 
25 29 

A26 - 
27 16 

A28 - 
A29 - 

30 EX 
A - EX EX 

IA11111511111711e 

P.D.: Brian Thomas 
George Harrison, Got My Mind Set On Y 

Whitney Houston, So Emotional 
Elton John, Candle In The Wind 
Steve Winwood, Valerie 
Whitesnake, Is his Love 
Michael Jackson, The Way You Make Me 
TMany, Could've Been 
Ban Hazy Shade Of Winter 

Bf Medleyueb. leen'rfer Wames 
Heart 

(l've 
Jody Watley, Don't You Want Me 
George Michael Faith 
Pret Poison Catch Me (I'm Falling) 
John Cougar Mellencemp, Cherry Bomb 
Debbie Grown, Shake Your Love 
Expose, Change 
INXS, Need You Tonight 
Heart There's The Girl 
Eric Carmen, Hungry Eyes (From "Dirty 
Belinda Carlisle, Heaven Is A Place 0 
Bruce SprineSteen, Tunnel Of Love 
Fleetwood Mac, Everywhere 
Pet Shop Boys i Dusty Springfield, Wh 
Prince, I Could Never Take The Place 
Roger, I Want zT( Your 

Fraser), 
Man 

Patric Sweyze (Wendy Fraser), 
Richard Marx, Should've Known Better 
Natalie Cole, I Live For Your Love 
Men Without Hats, Pop Goes The World 
Foreigner, Say You Will 
George Michael, Father Figure 
Madonna, Spotlight 

St. Louis 
1 2 

2 3 
3 1 

4 4 
5 5 
6 

10 
8 6 
9 12 

10 9 
11 11 

12 
3 15 

14 8 
15 16 
16 17 
17 19 
18 20 
19 n 

.' 
Z,ZZZ' 

//// z zL' LLL - 
P.O.: Dave Robbins 

George Harrison, Got My Mind Set On Y 

Whitney Houston So Emotional 
George Michael, Faith 
Michael Jackson, The Way You Make Me 
Tdfany, 

Need You 
Could've Been 

Bannngggles, Hazy Shade Off Winter 
Whitesnake, Is This Love 
Taylor Dayne, Tell It To My Heart 
Steve Winwood, Valerie 
John Cougar Màykncamp, Cherry Bomb 

Prince, I Could Never Take The Place 
Debbie Gibson, Shake Your Love 
Foreigner, Say You Will 
Hurt, There's The Girl 
Expose, Seasons Change 
Fleetwood Mac, Everywhere 
Paul Wrack, Don't Shed A Tear 

Miami 

2 
3 
4 

5 

6 

8 

9 
10 
11 

12 

13 
14 

411111111 

P.D.: Steve Perun 
e 4 Jody 
Watley, aDoi t 

Faith 
Want Me 

5 Debbie Gibson, Shake Your Love 
7 Whitesnake, Is This Love 

21 George Harrison Got My Mind Set On Y 
12 Richard Marx, Should've Known Better 

16 
Michael 
ifaey Could've Been 

Way You Make Me 

19 Salt -N -Pepa, Push It 
10 Expose Seasons Change 
13 Gloria Estefan & Miami Sound Machine, 

0 Dimple T, Jealous Fellas 
23 Bangles Hazy Shade 01 Winter 
20 Steve Winwood, Valerie 
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ALENT 

Ready To Sting. German hard rock act the Scorpions and producer Dieter 
Dierks take a break during the mixing of the group's latest studio album for 
Mercury, scheduled for release in March. Pictured at Dierks' studio in 

Cologne, West Germany, are, from left, bassist Francus Buchholz, Dierks, 
guitarist Rudolf Schenker, vocalist Klaus Meine, guitarist Matthias Jabs, and 
drummer Herman Rarebell. 

`Buster Poindexter' Album 
Is Hot In Several Formats 

BY STEVE GEIT 
NEW YORK RCA is continuing 
to give a major push to the self -ti- 
tled debut album from Buster 
Poindexter, the cocktail lounge 
chanteur character created by for- 
mer New York Doll David Johan- 
sen. During its initial launch of the 

`We've geared up 
major promos' 

album -"Buster Poindexter" hit 
stores on Oct. 17 -the label was 
able to set up numerous promo - 
tions to tie in with the holiday sea- 
son. 

However, Dennis Fine, the la- 
bel's vice president of communica- 
tions, says, "To tell you the truth, 
that was just coincidental. We 
didn't put the record out for the 
holidays, although we obviously 
used them to our advantage. Our 
biggest concern has been to let 
people know that this is not just a 
Christmas record and goodbye. To 
assure everybody that that's the 
case, we geared up a major series 
of promotions starting on Jan. 4." 

After engaging in various 
promo activities on the East Coast 
through New Year's Eve, Poin- 
dexter flew out to the West Coast 
on Jan. 4 for a two -week visit, 
starting in Los Angeles. 

"We booked him for a major 
event at the Roxy in L.A. on Jan. 5- 
6," says Fine. "We also lined up all 
the television shows like 'Top Of 
The Pops,' 'The Tonight Show,' 
'Coast To Coast,' and 'Entertain- 
ment Tonight.' After that, it's off 
to San Francisco for a whole media 
blitz there." 

After he began performing in 
clubs under the Poindexter alias in 
1984, Johansen gradually amassed 
a strong following in his native 
New York. Since the release of the 

"Buster Poindexter" album and 
the ensuing promotional activities, 
that fan base has been building na- 
tionally, according to Fine. 

"Every time we do things with 
Buster, things snowball," says 
Fine. "Every place we take him, 
the record immediately starts to 
break out at retail. In the midst of 
all this, he's been making this mov- 
ie for Paramount with Bill Murray 
[a modern -day remake of the 
Scrooge tale], so we've had to fit 
things in around his filming sched- 
ule. The way things are looking 
now, he'll be free until the early 
part of February, so we're setting 
up whatever we can." 

Still, Fine says that RCA initial- 
ly faced a considerable challenge 
in promoting the Poindexter al- 
bum. "The major problem was 
what we could do to ensure that ra- 
dio and retail would look at this as 
a serious project," he says. "We 
did not want to categorize this as a 
novelty record, because it's not. It 
just happens to be not the normal 
thing for radio." 

Of the label's game plan for tak- 
ing the album to radio, Fine says, 
"The promotion guys had to 
search and figure out which direc- 
tion they were going to take. As it 
turned out, we went in two differ- 
ent directions at the same time, 
and it worked. The album rock 
guys went with a 12 -inch of 'Are 
You Lonely For Me Baby ?' and 
'House Of The Rising Sun,' never 
once touching 'Hot, Hot, Hot.' The 
top 40, dance people, and every- 
body else went with 'Hot.' 

"So, basically, we were working 
two tracks the moment we came 
out, which is kind of a risky thing 
to do on a new artist -to be spread 
in two different directions so wide- 
ly. But we just wanted to spread 
this record in all directions as fast 
as possible. And, obviously, we're 
delighted at how things are going 
on all fronts." 

Megadeth Set For Megaseil 
BY LINDA MOLESKI 

NEW YORK More than a million: 
That's Capitol's sales goal for "So 
Far, So Good ... So What," Mega - 
deth's follow -up to its 1986 debut 
album, "Peace Sells ... But Who's 
Buying," which sold close to 
400,000 copies. 

The heavy rock group's latest al- 
bum is scheduled to hit stores on 
Jan. 19. According to Capitol prod- 
uct manager Jeremy Hammond, 
"This time, our goal is to take the 
band platinum -and beyond." 

Hammond says that Capitol has 
launched an extensive marketing 
and promotional campaign in sup- 
port of the new Megadeth release. 
Toward the end of last year, 1,500 
advance cassettes of the album's 
leadoff track, "Liar," were sent 
out to a select group of hard rock 
retailers for in -store play and for 
use as giveaways. 

"We wanted to go with the loud- 
est, most extreme track on the al- 
bum," says Hammond. "It's true 
Megadeth, and we wanted to show 
that the group is not compromis- 
ing its musical integrity." 

On the radio front, Capitol is ser- 
vicing a 12 -inch single of the track 
"Hook In Mouth" on Tuesday (12). 

ARTIST 
DEVELOPMENTS 

"We'll be sending that out to retail 
and radio -the KNACs and Z- 
Rocks of the world as well as col- 
lege and alternative stations," 
says Hammond. 

The next stage of the label's 
campaign calls for the release of 
the track "Anarchy In The U.K.," 
Megadeth's remake of the Sex Pis- 
tols song, which features guitar 
work by ex- Pistol Steve Jones. 
" 'Anarchy' is the most commer- 
cial cut on the album, and we ex- 
pect it to get airplay. But we want- 
ed to set the tone with an original 
[Megadeth] song." 

A special 12 -inch for "Anarchy 
In The U.K." will be serviced to al- 
bum rock radio and will be the first 
commercially available cut, tenta- 
tively set for a February release 
date. Retail copies of the single 
will feature a bonus live track, 
"Devil's Island." 

Still, Hammond says, the label 
does not expect broad radio accep- 
tance for "So Far, So Good ... So 
What." "You won't find Megadeth 
on mainstream radio," he says. 
"Airplay has never been a factor in 
the band's success. These [types 
of] bands sell well regardless of 
airplay. Word of mouth, touring, 
press, and retail are what's key." 

At the press level, Capitol is fo- 
cusing its attention on a core 
group of metal publications. "The 
fanzines are where it starts," says 
Hammond. "And we're doing ex- 
tensive advertising in them." 

On the touring end, Megadeth 
has teamed up with Dio and Sava - 
tage for a series of triple -bill dates 
that kicked off on Dec. 28 in Provi- 
dence, R.I. "Touring is extremely 
important," says Hammond. "The 
plan is for Megadeth to play as 
special guest with Dio, then to 
hook up on another tour, and even- 
tually start headlining. The band 
will be out all year." 

Prior to the U.S. shows, Mega- 
deth played a number of dates in 
the U.K., which included a headlin- 
ing stint at a thrash metal festival 
in Leeds, England. While there, 
the group filmed live performance 
footage for "Hook In Mouth" and 
"Anarchy In The U.K" to be used 
at a future date. 

As for videos, "This album 
promises a lot of celluloid," says 
group front man /guitarist Dave 
Mustaine. But Mustaine adds he 
does not expect too much in the 
way of MTV support. "They can't 
explain having a band called Mega- 
deth on the playlist," he says. 

TIME OF HIS LIFE 
The chart -topping success of 

RCA's soundtrack for the Vestron 
movie "Dirty Dancing" has given 
a major boost to the songwriting 
career of Franke Previte, former 
lead vocalist of RCA /Millenium 
act Franke & the Knockouts. Pre- 
vite and partner John Denicola 
co -wrote the album's two hit sin- 
gles -the Jennifer Warnes /Bill 
Medley duet, "(I've Had) The 
Time Of My Life," and Eric Car - 
men's "Hungry Eyes." 

How did Previte get involved in 
the "Dirty Dancing" soundtrack? 

"It was through Jimmy Ienner, 
who was president of Millenium 
and is now musical director at 
Vestron," says Previte. "He 
asked me to submit some songs, 
but I was actually in the middle 
of a project. I told him that I'd 
like to get involved if I had the 
time. He then said, 'Well, I sug- 
gest you make the time because 
it'll change your life.' And I have 
to say he was right. He knew all 
along how big this whole thing 
could be." 

After Ienner had convinced him 
to work on the project, Previte de- 
cided to collaborate with Deni- 
cola. "I first met John a couple of 
years ago when he was working 
on a project with [producer] Da- 
vid Prater. He's very good to 
work with. I write songs with 
John and on my own." 

Following the success of "Dirty 
Dancing," Previte says he has 
been inundated with offers from 
film studios, publishing compa- 
nies, and record labels to write 
new material. 

Is he interested in recording an 

album of his own? 
"I've done seven albums, and I 

don't feel the need to do another 
one just to satisfy my ego," says 
Previte. "But if the right compa- 
ny came along and was prepared 
to push the big button, then it 
could happen." 

GREAT GUNS 
L.A. Guns is gearing up for the 

Jan. 19 release of its eponymous 
debut PolyGram album. The Los 
Angeles -based hard rock act is 
fronted by British vocalist Philip 
Lewis, who first gained notoriety 
in his native country with the 
band Girl, which also featured 
Def Leppard guitarist Phil Col- 

Big Show. Jon Anderson led Yes 
through the first of two dates (Dec. 
18 -19) at the Brendan Byrne Arena in 
East Rutherford, N.J. The band played 
songs from its latest Atco album, "Big 
Generator," at the show, which also 
marked New York radio station 
WNEW -FM's annual Christmas 
concert. (Photo: Chuck Pulin). 

len. 
Lewis joined L.A. Guns in the 

spring of 1987. "I'd been playing 
with the band Torme in Britain," 
he says. "We were doing very 
well on the club circuit and had an 
album that went to No. 1 on the 
independent charts there. Mean- 
while, [L.A. Guns manager] Alan 
Jones was bugging me to come 
out, and eventually I decided to 
go for it." 

L.A. Guns, founded by ex -Guns 
N' Roses guitarist Tracii Guns, 
started recording its album last 
June. "We got the whole thing 
done in six weeks," says Lewis. 
"This is a very Zeppelin -influ- 
enced band, but we also like that 
Sex Pistols type of edge and ener- 
gy. So we decided to get in and 
out of the studio as quickly as 
possible." 

In launching the album, Poly - 
Gram product manager Steve 
Kleinberg says, "We know that 
this is not a project where you put 
out a 12 -inch to album rock radio, 
send a video to MTV, and then 
suddenly go gold overnight. It's 
more of a grass -roots thing." 

Kleinberg says 1,500 advance 
cassettes were sent out to hard - 
rock- oriented clubs, retailers, and 
radio stations. "We wanted to cre- 
ate a ground swell, and it seems 
to be working," he says. "Our 
preorders on the album are more 
than 65,000, and a number of ma- 
jor retailers have yet to place 
their orders." 

The label is launching the proj- 
ect with the track "One More 
Reason." An accompanying video - 
clip is also being serviced. Addi- 
tionally, the band will be embark- 
ing on a three -month national 
tour on Friday (15). 

(Continued on next page) 
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Rick Springfield Taps The Rock of Life 
Long- Awaited Album Set For February Release 
BY DAVE DiMARTINO 

LOS ANGELES Rick Springfield's 
latest album, "Rock Of Life," is his 
first recording in almost three 
years. Scheduled for release Feb. 2, 
the new album -Springfield's sixth 
for RCA -teams the artist with pro- 
ducer Keith Olsen, with whom he 
successfully collaborated on past 
hits like "Jesse's Girl" and "I've 
Done Everything For You." 

What has Springfield been doing 
these past few years? 

"First of all, I had a son," he says. 
"That was kind of the catalyst for 
me, thinking maybe I'd rather 
change diapers for a while -and it 
was great to take the time off to do 
that. Plus, I'd been going flat -out 
since 1979, and a lot of things had 
been going on. I wasn't paying 
much attention to me. It just hap- 
pened that two months went into six 
months went into a year, and that 
went into two years." 

Springfield says he "pretty much 
became a recluse" during that peri- 
od, and the songs on the new album 

reflect fairly well what was going 
on in his mind at the time. 

"I just started looking into myself 
and had a crisis of faith -and a cri- 
sis of belief in myself," he says. "I 
lost perspective of myself and of 
what I really believe in, what I real- 
ly want. And this album, for me, is 
saying, 'This is what I believe in.' A 
lot of the songs are about faith, but 
it's all internalized -internal faith." 

As revealing and deeply felt as 
many of the album's lyrics may be, 
the pairing with Olsen has resulted 
in a upbeat album filled with poten- 
tial hits. 

"I wanted to get back to just writ- 
ing songs -the best ones I could," 
says Springfield. "That was my 
main goal with this album -not to 
think that one song was going to be 
an album rock track or that another 
was going to be considered too 
light. I didn't think about any of 
that -it was the first time I hadn't 
since the 'Working Class Dog' al- 
bum. Because of that, Keith was the 
obvious choice for me." 

Springfield says he regrets the 

ARTIST DEVELOPMENTS 
(Continued from preceding page) 

NEW SHOES 
Is there life after a major label? 

For former Elektra act Shoes, the 
answer is an emphatic yes. 

After recording three albums for 
the label at the turn of the decade, 
the Chicago outfit is back with its 
first domestic release in five years, 
a self -financed greatest -hits pack- 
age. In addition, the group plans to 
put out an all -new album of ethere- 
al pop, "Stolen Wishes," in the 
spring. The record is being record- 
ed at Shoes' own 16 -track studio, 
Short Order Recorder, in Zion, Ill. 

"There's a real niceness to hav- 
ing total control; record companies 
are so bureaucratic," says group 
member Jeff Murphy. "We do real- 
ly miss having major distribution, 
though." 

The initial run of "Shoes Best," 
2,000 compact disks, quickly sold 
out, and the group is in the process 
of pressing up another batch. In 
addition to material from the three 
Elektra records, the 22 -song collec- 
tion includes one new track, selec- 
tions from a post -Elektra Europe- 
an -only album, and material that 
Shoes released on their own label, 
Black Vinyl Records, before the 
major -label deal. 

Fans needn't worry that the 
sound quality of the new album 
will suffer because it's a do-it -your- 
self project: Shoes have always 
produced their own records. "We 
had a really good contract with 
Elektra," says Murphy. "We did 
the tapes, called them when they 
were done, and they put them out. 
The next thing we're working to- 
ward is to get our back catalog out 
on CD. We really want to get into 
that medium." 

DANCE AID 
Stacey Q, Timex Social Club, 

Monet, the Cover Girls, TKA, 
Joyce Sims, and Sa -Fire are 
among the artists featured on 
WQHT New York's first anniversa- 

ry album, "Hot 103: The Anniver- 
sary Album." The package, re- 
leased through the indie label War- 
lock, contains a selection of 
extended dance remixes of previ- 
ously available material. A portion 
of the proceeds from sales of the 
album will be donated to the Chil- 
dren With AIDS Care Program, a 
project coordinated by the charity 
organization Northern Light Alter- 
natives. 

The same album is also being is- 
sued in Southern California, spon- 
sored by WQHT's sister station 
KPWR Los Angeles. On the West 
Coast, it will be titled "Power 
106 /L.A. Power Mix '87," and, 
again, some of the proceeds will 
benefit a local AIDS charity 
program. 

IN BRIEF 
Motown is working "You Will 

Know" as the second single from 
Stevie Wonder's "Characters" al- 
bum. The label is servicing radio 
with a 7 -inch version featuring an 
interview with the artist on the B 
side. A 3 -inch mini -CD is also avail- 
able ... "I Get Weak" is the new 
single -and follow -up to the No. 1 

hit "Heaven Is A Place On 
Earth" -from Belinda Carlisle's 
MCA album "Heaven On Earth" 

R.E.M.'s new single from its 
I.R.S. album "Document" is "It's 
The End Of The World As We 
Know It (And I Feel Fine)" ... "Be 
Still My Beating Heart" is the sec- 
ond single from Sting's album "... 
Nothing Like The Sun." A &M has 
serviced a CD single ... Tonio K.'s 
new A &M album, "Notes From 
The Lost Civilization," is due out 
on Feb. 2 ... First release on the 
new Apache label is John Bran - 
nen's debut single, "Desolation 
Angel." 

Artist Developments is edited by 
Steve Gett. Reporter: Jean 
Rosenbluth (New York). 

time he spent making "Hard To 
Hold," the 1984 Universal film in 
which he starred. "It wasn't a real 
wise choice," he says. "I didn't need 
to have to do it. I didn't have to do a 
movie where I was playing a rock 
star. I think my acting chops are up 
enough that I could have tackled 
something with a little more meat. 
But the script was there, and my 
ego was saying, 'Yeah, yeah -mov- 
ie, movie.' I was on a roll, but it just 
didn't happen." 

After that film -and the release 
of his "Tao" album, which was certi- 
fied gold -Springfield took an ex- 
tended sabbatical before getting 
back into the studio to record "Rock 
Of Life." 

Look for RCA to release the title 
track from the new album as the 
set's first single, with its accompa- 
nying videoclip directed by Alex 
Proyas. 

Gang Of Three. During a recent visit to New York to promote its Capitol album, 
"Miracles," British trio the Kane Gang inked an international publishing deal with 
SBK Entertainment World Inc. Pictured, from left, are Kane Gang member Paul 
Woods; Martin Bendier, SBK vice chairman; Kane Gang's David Brewis and 
Martin Brammer; and Nancy Brenner, SBK director of creative 
operations /international. (Photo: Larry Busacca) 

Roth Has High Hopes For `Skyscraper; 
MCA Acts Reveal New Year's Resolutions 
BIG ROCKER: Diamond Dave is back -are you ready 
for Roth'n'roll? Yes, folks, 1988 kicks off with the re- 
turn of former Van Halen front man David Lee Roth, 
whose latest Warner Bros. solo album, "Skyscraper," is 
due in stores Jan. 26. 

Radio stations received the album's leadoff single, the 
highly contagious "Just Like Paradise," Dec. 30, and its 
accompanying videoclip premiered on MTV the follow- 
ing night. No advance copies of the album have been 
serviced -the project is being kept under tight securi- 
ty -but the Beat managed to 
connect with Roth for a little in- 
side scoop on his latest work. 

"Skyscraper" marks the sing- 
er's debut outing as a producer. 
"It was the first time I produced 
something from beginning to 
end, and the whole process took 
some 81/2 months," he says. 

What made him decide to handle production chores? 
"Well, when we finished our last tour, I had deter- 

mined that it had been a colorful and illustrious history 
with [producer] Ted Templeman," says Roth. "And I 
don't know that one could ever get any better than a Ted 
Templeman production, but certainly we can always get 
different. And I figured, well, let's try something really 
different. So I went for it, and [guitarist] Steve Vai was 
my co-pilot all the way." 

Did Roth enjoy producing? 
"Yes, absolutely," he says. "I don't know that I would 

ever have the patience to deal with it on another artist's 
kind of level -I don't know that I could ever produce 
somebody else." 

Roth says the new album saw him collaborating on 
material with all the other members of his band. "Some 
of the songs were written by myself and Steve Vai," 
says Roth. "The first single I wrote with Brett Tuggle, 
who's the new keyboard player in the band. Another 
track was written by the Bissonette brothers [bassist 
Matt and drummer Greg] and myself. So there's a lot of 
thinking going on. The music still maintains the identity. 
There's no escaping who it is, but I think it's got some 
more shine to it and has a whole different kind of ap- 
proach." 

According to Roth, the 40- minute -plus album boasts 
one "Just A Gigolo " -style cut, which closes the second 
side. "That's just more as an after - dinner drink," says 
Roth. "It's not an identity; it's something you use for a 
little sugar and spice. Beyond that, the album is various 
kinds of rock'n'roll that make up what we call big rock." 

Plans call for Roth to take his big rock sound on the 
road at the end of February. "We'll be in the U.S. for 

some five or six months. We'll do the European festivals 
this summer and then go on to the Orient." 

NEW GOALS: MCA sent out a list of some of its art- 
ists' New Year's resolutions. Here follows a sampling of 
these mind -boggling revelations: Young Tiffany wants 
to "commit myself to better fitness and nutrition -and, 
I would really like to grow natural, long nails." (Yes, 
dear!) The members of the Breakfast Club want to "be- 
come masters of space, time, and dimension." (Beam me 

up, Mr. Bray.) Belinda Car- 
lisle's aim is to "try not to buy 
any more animals." A label 
spokeswoman says the former 
Go -Go's menagerie already com- 
prises four dogs, a parrot, and an 
Asian, potbellied sawback pig - 
and, no, that's not a reference to 
hubby Morgan. Alice Cooper's 

goal is to "find a splatter movie I haven't seen yet." 
Charlie Sexton wants to "write a record in less than 
nine months." And, finally, Steve Jones has just one 
simple wish: "to deliver the ultimate rock'n'roll album of 
the '80s." 

SHORT TAKES: Joni Mitchell's new Geffen album, 
"Chalk Marks In A Rainstorm," is due in February. The 
project includes guest appearances by Billy Idol, Willie 
Nelson, Peter Gabriel, Don Henley, Wendy & Lisa, 
Thomas Dolby, Ben Orr, and Wayne Shorter ... Two 
former Smiths' members, drummer Mike Joyce and 
bassist Andy Rourke, have joined Sinead O'Connor's 
touring band ... Look for Peter Morton to launch Hard 
Rock Cafes in San Diego and Sydney, Australia, in the 
summer ... The Smithereens' next Capitol /Enigma al- 
bum is coming in March. Among the special guests fea- 
tured on the Don Dixon -produced project are Los Lo- 
bos sax player Steve Berlin, Del Shannon, and Marti 
Jones. Incidentally, Jones and Smithereens' lead singer 
Pat DiNizio share vocals on a cover of the old Frank & 
Nancy Sinatra duet "Something Stupid." 

STARS OUT: The eighth annual "Lou Rawls Parade 
of Stars" telethon, televised Dec. 26, raised $10.1 million 
in cash and pledges for the United Negro College Fund. 
Among the stars participating in the seven -hour extrav- 
aganza were Patti LaBelle, Pia Zadora, Nancy Wil- 
son, and Bill Cosby. During the event, Paul Simon 
presented $350,000 on behalf of Graceland co-stars Mir- 
iam Makeba, Hugh Masakela, and himself to UNCF 
president Christopher F. Edley. 

BYSTEV 
EAT 

E QrETT 
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Monarch Top '87 Grosser; 
Plant Ready For World Tour 

BY LINDA MOLESKI 

TOP HONORS: John Scher's 
Monarch Entertainment proved 
to be 1987's top promoter, pulling in 
a staggering $28,820,607 in gross 
ticket sales, which included 136 sell- 
out shows, according to Amuse- 
ment Business' recent year -end re- 
port. The previous year's top gross- 
er was Beaver Productions, with 
a gross of $21,855,321, which would 
seem to indicate that 1987's concert 
business was alive and well. 

Coming in close behind Scher was 
Bill Graham Presents, totaling 
$24,551,536 in box- office receipts, 
with 108 sellouts. Business was up 
for Graham, which also came in as 
1986's second, with $20,578,708. 

The remaining top 10 promoters 
for 1987 are as follows: Cellar 
Door Produc- 
tions, with 
$21,462,944 (53 
sellouts); Avalon 
Attractions, 
$21,314,558 (79); 
Electric Factory 
Concerts, $19,023,749 (76); Belkin 
Productions, $18,698,527 (73); 
Concert Productions Int'I, 
$15,936,006 (17); Don Law Co., 
$13,617,324 (63); Ron Delsener En- 
ter., $13,021,150 (40); and Pace 
Concerts, $11,495,620 (25). 

I'M IN THE MOOD: Rock'n'roll 
great Robert Plant has been per- 
forming a number of warm -up 
shows in the U.K. in preparation for 
an extensive world tour, which is 
scheduled to kick off there in 
March. Plans call for U.S. dates to 
commence in late spring. 

Though former Led Zeppelin 
partner Jimmy Page is featured on 
a few tracks on Plant's upcoming 
Atlantic album -tentatively titled 
"Now And Zen" -the guitar mas- 
ter is not expected to perform on 
any of the dates. Confirmed for the 
touring lineup is drummer Chris 
Blackwell, keyboardist Phil John- 
ston, and guitarist Doug Boyle. 

HALTED MOTORCADE: Con- 
trary to last week's column, Motor - 
head's gig as special guest on Alice 
Cooper's tour did not kick off on 
Dec. 27 as reported. It seems that 
the longtime rockers were held 

back in England due to immigration 
problems, which have been plagu- 
ing many an overseas group these 
days. The Motorhead- Cooper bill is 
now expected to pick up early this 
month. 

IMPORTANT SHOWCASES: Gui- 
tarists Joe Satriani and Chris Im- 
pellitteri are scheduled to perform 
at the National Assn. of Music Mer- 
chants show, which begins Friday 
(15) in Annaheim, Calif. 

Satriani will be promoting his 
new Relativity album, "Surfing 
With The Alien"; Impellitteri will be 
showcasing material from his new 
Combat /Relativity EP "Impellit- 
teri," which includes guest artist 
Rob Rock of Driver fame. Impel - 
litteri's debut album, due in the 
spring, will feature former Rain- 
bow vocalist Graham Bonnett. 

SHORT TAKES: 
Earth, Wind & 
Fire launched an 
extensive U.S. tour 
on Jan. 9 at the 
Bayfront Center in 

St. Petersburg, Fla., to promote its 
new Columbia album, "Touch The 
World." The road trek is the 
group's first in five years ... Cin- 
derella's Fred Coury filled in for 
Guns N' Roses drummer Steve 
Adler recently during the Geffen 
group's three sellout shows in Los 
Angeles. Coury was asked to help 
out when Adler apparently broke 
his hand during one of his rabble - 
rousing endeavors. 

OF SPECIAL NOTE: Internation- 
al Events Group has published the 
second edition of "The Official Di- 
rectory Of Festivals, Sports & Spe- 
cial Events," which should prove of 
interest to booking agents, promot- 
ers, and other industry members, 
particularly those in the jazz, folk, 
bluegrass, and country /rock fields. 

The directory provides sponsor- 
ship opportunities for several festi- 
val -type outings in North America, 
as well as industry yellow pages 
that list event -related companies, 
products, and services. 

Send information to On The 
Road, c/o Billboard, 1515 Broad- 
way, New York, NY 10036. 
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TOP CO 
GROSSES 

NCERT 

Gross Attendance 

Venue Date(s) Ticket Price(s) Capacity Promoter 

AMUSEMENT 

ARTIST(S) 

oBOXSCORE 
BUSINESS® 

GRATEFUL DEAD Oakland -Alameda Co. Coliseum Dec. 27 -28, 30- $1,152430 59,518 Bill Graham Presents 

NEVILLE BROTHERS Oakland, Calif. 31 $25/517.50 sellout 

THE LOOTERS 

AEROSMITH Centrum in Worcester Dec. 28, 30 -31 $580,000 33,702 Don Law Co. 

DOKKEN Worcester, Mass. $20417.50/515 38,313 

sellout 

YES Spectrum Nov. 29 -30 $479,028 30,839 Electric Factory Concerts 

Philadelphia, Pa. $16.50 /$14.50 sellout 

JOHN COUGAR MELLENCAMP Spectrum Nov. 22 -23 $105,718 24,117 Electric Factory Concerts 

Philadelphia, Pa. $17.50/515.50 28,760 

sellout 

GEROGE STRAIT Reunion Arena Dec. 31 $351,150 15,067 Varnell Ents. 

KATHY MATTEA Dallas, Texas $30 /$25/$20 15,500 

HIGHWAY 101 

RUSH Spectrum Dec. 13 -14 $331,413 22,029 Electric Factory Concerts 

TOMMY SHAW Philadelphia, Pa. $16.50414.50 29,166 

DEPECHE MODE Arena, Madison Square Garden Dec. 18 $325,565 17,135 Ron Delsener Enterprises 

VOICE FARM Center $19 sellout 

New York, N.Y. 

BEST OF '87: Capitol Centre Dec. 29 $279,284 17,581 G Street Express 

RARE ESSENCE Landover, Md. $16414 sellout 

EXPERIENCE UNLIMITED 
LITTLE BENNIE & THE MASTERS 
SWEET KOOKIE 
KOOL MOE D. 

DEF LEPPARD Sportatorium Dec. 29 9205,918 13,285 Cellar Door Prods. 

TESLA Hollywood, Fla. $15.50 sellout 

DEF LEPPARD Orange County Convention /Civic Dec. 30 5180,989 10,969 Cellar Door Prods. 

TESLA Center $16.50 sellout 

Orlando, Fla. 

PAUL WINTER CONSORT Cathedral of St. John the Divine Dec. 17 -19 $165,000 11,800 Cathedral Prods. 

KECIA LEWIS EVANS New York, N.Y. $20415 12,800 

sellout 

KISS Spectrum Dec. 18 $163,641 10,294 Electric Factory Concerts 

TED NUGENT Philadelphia, Pa. $16.50414.50 14,080 

DEF LEPPARD Jacksonville Veterans Memorial Dec. 27 $155,915 10,059 Cellar Door Prods. 

TESLA Coliseum $15.50 sellout 

Jacksonville, Fla. 

DEF LEPPARD Sun Dome Dec. 31 $152,114 9,219 Cellar Door Prods. 

TESLA Univ. of South Florida $16.50 sellout 

Tampa, Fla. 

THE HOOTERS Spectrum Nov. 26 $148,208 12,307 Electric Factory Concerts 

GLEN BURTNICK Philadelphia, Pa. $15.50413.50 sellout 

O'JAYS Fox Theatre Dec. 26 $148,142 7,979 Turning Point Prods. 

MILLIE JACKSON Atlanta, Ga. $18.75416.75 9,356 

KENNY G. Paramount Northwest Theatre Dec. 31 $131,457 5,751 in -house 

Seattle, Wash. $15 sellout LB. Prods. 

BOSTON POPS ORCHESTRA Providence Civic Center Dec. 14 $124,347 7,103 Frank J. Russo 

TONY BENNETT Providence, R.I. $17.50415.50 9,500 

YES Providence Civic Center Dec. 17 $109,543 6,639 Frank J. Russo 

Providence, R.I. $16.50 sellout 

KISS Dayton Hara Arena 8 Exposition Dec. 31 $107,440 6,715 Belkin Prods. 

CHASTAIN Center $16 8,000 

Dayton, Ohio 

GUNS N' ROSES Perkins Palace Dec. 26.28 6 $98,970 7,200 Pacificoncerts 

T.S.0.L. (26TH) Pasadena, Calif. 30 $15.50 /$14.50 sellout 

JUNKYARD (27TH) 
L.A. GUNS (28TH) 
FUNHOUSE (30TH) 

DIO FEATURING RONNIE JAMES Nassau Veterans Memorial Dec. 31 $97,779 5,287 Monarch Entertainment Bureau 

DIO Coliseum $18.50417.50 12,245 John Scher Presents 

MEGADETH Uniondale, N.Y. Larry Vaughn Presents 

SAVATAGE 

DEPECHE MODE Montreal Forum Dec. 15 $95,341 6,696 Donald K. Donald Prods. 

VOICE FARM Montreal, Que. $18.50 10,156 

Canada 

ERIC B. & RAKIM Auditorium, New Orleans Cultural Dec. 25 $89,850 5,865 Ghost Prods. 

KOOL MOE D. Center $17415 7,100 

ICE T. New Orleans, La. 

STEADY B. 

DIO FEATURING RONNIE JAMES Rochester Community War Jan. 2 $87,006 5,872 Monarch Entertainment Bureau 

DIO Memorial $15.50414.50 11,000 John Scher Presents 

MEGADETH Rochester, N.Y. 

SAVATAGE 

BUSTER POINDEXTER Beacon Theatre Dec. 31 $75,000 2,500 Ron Delsener Enterprises 

GILBERT GOTTFRIED New York, N.Y. $30 sellout 

DIO Cumberland Co. Civic Center Jan. 1 $74,857 4,769 Frank J. Russo 

MEGADETH Portland, Maine $16.50 /$15.50 9,500 

SAVATAGE 

RANDY TRAVIS Coliseum, Amarillo Civic Center Jan. 2 $70,479 5,125 Varnell Enterprises 

GENE WATSON Amarillo, Texas $14/$13 6,827 

ALICE COOPER Coliseum, Seattle Center Dec. 31 664,878 3,932 Media One 

ARMORED SAINT Seattle, Wash. $16.50 11,389 

FASTER PUSSYCAT 

RANDY TRAVIS Wichita Falls Memorial Jan. 4 $64,834 4,631 Varnell Enterprises 

GENE WATSON Auditorium $14.00 5,434 

Wichita Falls, Texas 

RANDY TRAVIS Arena, Beaumont Civic Center Dec. 31 $64,185 3,516 Varnell Enterprises 

GENE WATSON Complex $20417.50 6,260 

JOHNNY RUSSELL Beaumont, Texas 

THE MAGIC OF JASON MICHAELS Tonawanda High School Dec. 12 $48,300 3,450 Universal Prods. 

Auditorium $18412 sellout 

Tonawanda, N.Y. 

JERRY RIOPELLE Celebrity Theatre Dec. 31 $42,519 2,497 Evening Star Prods. 

STRANGE DAZE Phoenix, Ariz. $21/$18/$15 sellout 

PAUL WINTER CONSORT Louise M. Davis Symphony Hall Dec. 21 $38,136 2,489 Steve Cloud 

San Francisco Performing Arts $20410 3,063 

Center 

San Francisco, Calif. 

Copyrighted and compiled by Amusement Business, A Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and 

should be submitted to Kathy Vandercook in Nashville at 615 -321 -4275; Ray Waddell in Los Angeles at 213 -859 -5338; Louise Zepp in 

Chicago at 312 -236 -2085; or Melinda Newman in New York at 212- 764 -7314. For research information contact Karen Oertley in Nashville at 

615- 321 -4250. 
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FOR WEEK ENDING JANUARY 16, 1988 

Biiiboard.Hot Black Singles SALES &AIRPLAY.. 
A ranking of the top 40 black singles by sales and airplay, respectively, wi h reference to each title's composite position on the main Hot Black Singles chart. 

3 á 3 

SALES 
TITLE ARTIST 

b i 
1 1 THE WAY YOU MAKE ME FEEL MICHAEL JACKSON 1 

2 3 MY FOREVER LOVE LEVERT 8 

3 2 IF YOU CAN DO IT: I CAN TOO!! MELISA MORGAN 3 

4 5 LOVE OVERBOARD GLADYS KNIGHT & THE PIPS 2 

5 4 SO EMOTIONAL WHITNEY HOUSTON 10 

6 7 I WANT TO BE YOUR MAN ROGER 14 

7 6 I LIVE FOR YOUR LOVE NATALIE COLE 13 

8 13 I WANT HER KEITH SWEAT 5 

9 9 LOVE CHANGES KASHIF AND MELISA MORGAN 4 

10 8 SOMEONE TO LOVE ME FOR ME LISA LISA & CULT JAM 7 

11 12 (I WANNA GET) CLOSE TO YOU VANEESE THOMAS 15 

12 14 BABY, BE MINE MIKI HOWARD 6 

13 15 SECRET LADY STEPHANIE MILLS 9 

14 10 TOUCH AND GO FORCE M.D.'S 16 

15 11 SKELETONS STEVIE WONDER 27 

16 18 GIRLFRIEND PEBBLES 11 

17 20 SO AMAZING GERALD ALBRIGHT 17 

18 23 TO PROVE MY LOVE MICHAEL COOPER 12 

19 22 LETS TRY AGAIN SURFACE 22 

20 25 IN THE MOOD THE WHISPERS 19 

21 28 THIS BE THE DEF BEAT DANA DANE 30 

22 26 COME INTO MY LIFE JOYCE SIMS 23 

23 16 SHE'S FLY TONY TERRY 37 

24 31 HOW YA LIKE ME NOW KOOL MOE DEE 25 

25 30 LET ME TOUCH YOU THE O'JAYS 20 

26 17 SYSTEM OF SURVIVAL EARTH, WIND & FIRE 40 

27 19 LET'S START LOVE OVER MILES JAYE 42 

28 32 WANNA MAKE LOVE (ALL NIGHT LONG) LILLO THOMAS 21 

29 21 LOVE IS FOR SUCKERS (LIKE ME AND YOU) FULL FORCE 32 

30 33 TWO OCCASIONS THE DEELE 18 

31 24 WHAT'S TOO MUCH SMOKEY ROBINSON 51 

32 - PUMP UP THE VOLUME M /A /R /R /S 29 

33 29 NOTHING VENTURED - NOTHING GAINED CHARLIE SINGLETON 39 

34 36 HOT THING PRINCE 24 

35 - SUPERBAD CHRIS JASPER 28 

36 40 OVER YOU RAY PARKER JR. WITH NATALIE COLE 26 

37 - GET LUCKY WELL RED 31 

38 38 I CAN'T LIVE WITH OR WITHOUT YOU DIMPLES 49 

39 34 RESERVATIONS FOR TWO DIONNE & KASHIF 92 

40 27 I COULDN'T BELIEVE IT DAVID RUFFIN & EDDIE KENDRICK 85 

y3 á3 
AIRPLAY 

TITLE ARTIST 

oz 
_,O m- 

=á 
1 3 LOVE OVERBOARD GLADYS KNIGHT & THE PIPS 2 

2 1 THE WAY YOU MAKE ME FEEL MICHAEL JACKSON 1 

3 4 IF YOU CAN DO IT: I CAN TOO!! MELI'SA MORGAN 3 

4 6 LOVE CHANGES KASHIF AND MELI'SA MORGAN 4 

5 9 BABY, BE MINE MIKI HOWARD 6 

6 12 I WANT HER KEITH SWEAT 5 

7 10 SOMEONE TO LOVE ME FOR ME LISA LISA & CULT JAM 7 

8 14 TO PROVE MY LOVE MICHAEL COOPER 12 

9 17 SECRET LADY STEPHANIE MILLS 9 

10 15 GIRLFRIEND PEBBLES 11 

11 18 TWO OCCASIONS THE DEELE 18 

12 19 WANNA MAKE LOVE (ALL NIGHT LONG) LILLO THOMAS 21 

13 2 MY FOREVER LOVE LEVERT 8 

14 21 LET ME TOUCH YOU THE O'JAYS 20 

15 26 HOT THING PRINCE 24 

16 23 OVER YOU RAY PARKER JR. WITH NATALIE COLE 26 

17 22 SO AMAZING GERALD ALBRIGHT 17 

18 27 SUPERBAD CHRIS JASPER 28 

19 24 IN THE MOOD THE WHISPERS 19 

20 31 COME INTO MY LIFE JOYCE SIMS 23 

21 7 SO EMOTIONAL WHITNEY HOUSTON 10 

22 8 I LIVE FOR YOUR LOVE NATALIE COLE 13 

23 25 HOW YA LIKE ME NOW KOOL MOE DEE 25 

24 34 SOME KIND OF LOVER JODY WATLEY 33 

25 28 LET'S TRY AGAIN SURFACE 22 

26 33 PUMP UP THE VOLUME M /A /R /R /S 29 

27 30 GET LUCKY WELL RED 31 

28 37 WITHOUT YOU PEABO BRYSON & REGINA BELLE 36 

29 - RUN TO ME ANGELA WINBUSH 35 

30 39 I WISH YOU BELONGED TO ME LOU RAWLS 34 

31 16 TOUCH AND GO FORCE M.D.'S 16 

32 35 MYSTERIOUS NAJEE 38 

33 13 (I WANNA GET) CLOSE TO YOU VANEESE THOMAS 15 

34 - NO 1/2 STEPPIN' SHANICE WILSON 41 

35 11 LOVE IS FOR SUCKERS (LIKE ME AND YOU) FULL FORCE 32 

36 - FOR YOUR LOVE (I'LL DO MOST ANYTHING) BARRY WHITE 44 

37 - MARY MACK BABYFACE 45 

38 5 I WANT TO BE YOUR MAN ROGER 14 

39 40 THIS BE THE DEF BEAT DANA DANE 30 

40 - YOU WILL KNOW STEVIE WONDER 48 

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical, 
photocopying, recording, or otherwise, without the prior written permission of the publisher. 

BLACK SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

79 ARE YOU MY WOMAN? 

(Unichappell, BMI) 
55 ARE YOU SERIOUS 

(Mtume, BMI) 
6 BABY, BE MINE 

(BMC, UK) 

60 BABY I'M FOR REAL 

(Jobete, ASCAP) CPP 

58 BABY TONIGHT 

(Vabritmar, BMI) 
61 BECAUSE OF YOU 

(Amber /Disco Fever, ASCAP /Red Instructional, 
ASCAP) 

90 CATCH ME (I'M FALLING) 

(Genetic, ASCAP) 

68 CHICK ON THE SIDE 

(Polo Grounds, BMI /Ebbetts Field, ASCAP) 

66 COME AND GET THIS LOVE 

(Pure ()elite, BMI /Main Street, BMI /Bird Cage, 

BMI /In The Flesh, BMI) 
65 COME BACK TO ME 

(Baby Fingers, ASCAP /Lovely N Divine, ASCAP) 
23 COME INTO MY LIFE 

(Beach House, ASCAP/Tawanne Lamont, ASCAP) 

96 CRITICIZE 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) 

84 DO THAT TO ME ONE MORE TIME 

(Moonlight 8 Magnolia, BMI) 
59 DONT HANG UP 

(Bar -Kays, BMI/Warner- Tamerlane, BMI) 
89 DONT PUT THE BLAME ON ME 

(Mozelle, BMI /Deeply Sliced, BMI) 

70 EVERCHANGING TIMES 

(United Artists, ASCAP /April, ASCAP /Carole Bayer 

Sager, BMI /United Lion, BMI /Blackwood, BMI /New 
Hidden Valley, ASCAP) 

64 EVERY DROP OF YOUR LOVE 

(Music Corp. Of America, BMI /L'il Mama, BMI /Mercy 
Kersey, BMI) 

47 FEELS GOOD TO FEEL GOOD 

(WB, ASCAP /Silver Sun, ASCAP /DQ, ASCAP) 

44 FOR YOUR LOVE (I'LL DO MOST ANYTHING) 

(Seven Songs, BMI/Wiz Kid, BMI /Irving, BMI) CPP 

93 GAMES 

(Hip Trip, BMI /Hip Chic, BMI /Mister Johnson's Jams, 
BMI/Tammi, BMI /Peer- Southern, ASCAP) CPP 

31 GET LUCKY 

(Virgin, ASCAP) CPP 

11 GIRLFRIEND 

(Kermy, BMI /Hip Trip, BMI) CPP 

97 HARD DAY 

(Chappell, ASCAP /Morrison Leahy, ASCAP) 

24 HOT THING 

(Controversy, ASCAP) 

25 HOW YA LIKE ME NOW 

(Zomba, ASCAP/Willesden, BMI) 
49 I CAN'T LIVE WITH OR WITHOUT YOU 

(Dab Richfield Kat, BMI/Warner- Tamerlane, 

BMI /Advansus, BMI /Songs Can Sing, ASCAP) 

85 I COULDN'T BELIEVE IT 

(Tight Squeeze, BMI) 
98 I DO YOU 

(Meow Baby, ASCAP /Rick Kelly, BMI) 
83 I GOT DA FEELIN' 

(Proloons, ASCAP/Turn Out Brothers, ASCAP) 

13 I LIVE FOR YOUR LOVE 

(O'Lyric, BMI/Tuneworks, BMI/Vandorf, 
ASCAP /Reswick- Werfel, ASCAP /Beseme West, 
ASCAP /Nelana, BMI /Arista, ASCAP /Careers, ASCAP) 

CPP 

72 I PUT MY MONEY WHERE MY MOUTH IS 

(Muscle Shoals, BMI /Jalew, HMI) 
15 (I WANNA GET) CLOSE TO YOU 

(Bush Burnin', ASCAP /KMA, ASCAP /Screen Gems, 

ASCAP) 

5 I WANT HER 

(Vintertainment, ASCAP /Keith Sweat, ASCAP /Donril, 
ASCAP /Zomba, ASCAP) 

14 I WANT TO BE YOUR MAN 

(Troutman's, BMI /Saja, BMI) 
67 I WANT YOUR BODY 

(Slap Me 1, ASCAP /Spectrum VII, ASCAP) CPP 

81 I WISH 

(Angel Notes, ASCAP /USA Exotic, ASCAP) 

34 I WISH YOU BELONGED TO ME 

(Downstairs, BMI /Piano, BMI) 
3 IF YOU CAN DO IT: I CAN TOO!! 

(Bush Burnin', ASCAP) 

53 I'M SO HAPPY 

(Harrindur, BMI /Julorae, BMI) CPP 

19 IN THE MOOD 

(Hip Trip, BMI /Hip Chic, BMI) CPP 

62 KISS 

(Ackee, ASCAP /MCA, ASCAP) 

20 LET ME TOUCH YOU 

(Assorted, BMI/WE, BMI/Try-Cap, BMI /Mighty Three, 

BMI) 
77 LET'S GO 

(Beach House, ASCAP /Songsellers, ASCAP) 

42 LETS START LOVE OVER 

(Blackwood, BMI /Huemar, BMI) 

22 LETS TRY AGAIN 

(Colgems -EMI, ASCAP) 

50 LIVE MY LIFE 

(Streamline Moderne, BMI/Texas City, BMI /No Pain 

No Gain, ASCAP /Unicity, ASCAP) 

46 LOOK WHAT YOU STARTED 

(Juldam, ASCAP /Gouda, ASCAP /Buchu, ASCAP /Dream 
Dealers, ASCAP /Arista, ASCAP) CPP 

4 LOVE CHANGES 

(Alexscar, BMI) 

88 LOVE IS CONTAGIOUS 

(Ow, ASCAP) 

32 LOVE IS FOR SUCKERS (LIKE ME AND YOU) 

(Forceful, BMI/Willesden, BMI) 
2 LOVE OVERBOARD 

(Callao, BMI /Hip Trip, BMI) CPP 

63 LOVE RAP BALLAD 

(Solid Smash, ASCAP /Ray -Ray, ASCAP) 

45 MARY MACK 

(Hip Trip, BMI /Hip Chic, BMI) CPP 

87 MISUNDERSTOOD 

(Mashamug, BMI) 
8 MY FOREVER LOVE 

(Try -Cap, BMI /Ferncliff, BMI) 
38 MYSTERIOUS 

(Zomba, ASCAP) 

54 NAMELESS 

(MCA, ASCAP /Unicity, ASCAP /Moonwalk, ASCAP) 

69 NEVER MY LOVE 

(Warner -Tamerlane, BMI) 

41 NO 1/2 STEPPIN' 

(Wiz Kid, BMI /Irving, BMI) CPP 

39 NOTHING VENTURED - NOTHING GAINED 
(Almo, ASCAP/Wun Tun, ASCAP) CPP /ALM 

43 OH GIRL 

( Unichappell, BMI) 
26 OVER YOU 

(Raydiola, ASCAP /New Hidden Valley, ASCAP /Carole 
Bayer Sager, BMI) 

91 PARTY YOUR BODY 

(Saja, BMI /Mya -T, BMI) 
94 (THE PERFECT) 10 

(Parisongs, ASCAP) 

29 PUMP UP THE VOLUME 

(MNS, PRS/WB, ASCAP) 

56 RAINY NIGHT 

(Wyteria, BMI /Music Minded, BMI /Electric Apple, 

BMI /Careers, BMI) CPP 

92 RESERVATIONS FOR TWO 

(Catdaddy, ASCAP /New East, ASCAP /Little Tanya, 

ASCAP /MCA, ASCAP) 

74 RESPECT YOURSELF 

(Irving, BMI/Klondike, BMI) CPP 

86 RICH MAN 

(Petersong, ASCAP /Oliver Leiber, ASCAP) 

35 RUN TO ME 

(Angel Notes, ASCAP/WB, ASCAP) 

76 SEASONS CHANGE 

(Panchin, BMI) 

9 SECRET LADY 

(Stephanie Mills' Starlight, ASCAP /Firebolt, 
ASCAP /MCA, ASCAP) 

37 SHE'S FLY 

(Shaman Drum, BMI /King Henry I, ASCAP) 

95 SHOW A LITTLE LOVE 

(Per Mission, ASCAP) 

57 SINCE YOU CAME OVER ME 

(Glasshouse, BMI /Irving, BMI /Gratitude Sky, 

ASCAP/When Words Collide, BMI) CPP 

27 SKELETONS 

(Jobete, ASCAP /Black Bull, ASCAP) CPP 

17 SO AMAZING 

(April, ASCAP /Uncle Ronnie's, ASCAP) 

10 SO EMOTIONAL 

(Billy Steinberg, ASCAP /Denise Barry, ASCAP) 

33 SOME KIND OF LOVER 

(Ultrawave, ASCAP /April, ASCAP /Intersong -USA, 

ASCAP) 

7 SOMEONE TO LOVE ME FOR ME 

(Forceful, BMI/Willesden, BMI /My! My!, BMI) CPP 

28 SUPERBAD 

(Jasper Stone, ASCAP) 

52 SWEET MEMORIES 

(Jay King IV, BMI) 
40 SYSTEM OF SURVIVAL 

(Sputnik Adventure, ASCAP /Maurice White, ASCAP) 

80 TAKE GOOD CARE OF ME 

(Zomba, ASCAP/Willesden, BMI) 
30 THIS BE THE DEF BEAT 

(Protoons, ASCAP/Turn Out Brothers, ASCAP) 

75 THIS IS LOVE 

(MCA, ASCAP/Yellowbrick Road, ASCAP) 

12 TO PROVE MY LOVE 

(lay King IV, BMI) 
16 TOUCH AND GO 

(Tee Girl, BMI/Vii s Slic, BMI/T -Boy, ASCAP /Buppie, 
ASCAP) 

82 TOY 

(Mazarati, ASCAP) 

BLACK SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Black Singles chart. 

LABEL 

WARNER BROS. (5) 
Paisley Park (3) 
Geffen (2) 
Qwest (1) 
Tommy Boy (1) 

COLUMBIA (9) 10 
Def Jam (1) 

ATLANTIC (5) 7 
Critique (1) 
Island (1) 

E.P.A. 7 
Epic (4) 
CBS Associated (1) 
Portrait (1) 
Tabu (1) 

MCA 7 

MOTOWN 7 

RCA (2) 6 
Jive (4) 

ARISTA 5 

POLYGRAM 5 
Mercury (2) 
London (1) 
Polydor (1) 
Wing (1) 

CAPITOL 4 

SOLAR 4 
EMI -MANHATTAN (2) 3 

P.I.R. (1) 
VIRGIN 3 

A &M 2 

ELEKTRA(1) 2 
Vintertainment (1) 

PROFILE 2 

SLEEPING BAG 2 

2000 AD 1 

4TH & B'WAY 1 

EDGE 1 

JCI 1 

Sedona (1) 
LMR 1 

MACOLA 1 

Kru' -Cut (1) 
MALACO 1 

Muscle Shoals Sound (1) 
NEXT PLATEAU 1 

P.I.R. 1 

Gamble & Huff (1) 
REPRISE 1 

STRIPED HORSE 1 

SUTRA 1 

Fever (1) 

NO. OF TITLES 
ON CHART 

12 

73 TURN OFF THE LIGHTS 

(Lon -Hop, BMI) 
100 TURN ON THE MOON 

(2000 AD, BMI) 

18 TWO OCCASIONS 

(Hip Trip, BMI /Hip Chic, BMI /Mister Johnson's Jams, 

BMI /Peer- Southern, ASCAP/Tammi, BMI) CPP 

21 WANNA MAKE LOVE (ALL NIGHT LONG) 

(Bush Burnin', ASCAP) 

1 THE WAY YOU MAKE ME FEEL 

(Mijac, BMI/Warner- Tamerlane, BMI) 
51 WHATS TOO MUCH 

(Taj Mahal, ASCAP /53rd State, ASCAP /Lonnic -K, 

ASCAP) 

71 WISHING WELL 

(Virgin- Nymph, BMI/Young Terence, BMI) 
36 WITHOUT YOU (LOVE THEME FROM "LEONARD PART 

6' ) 

(Beau Di 0 Do, BMI) CPP 

78 YOU BABE 

(Striped Horse, ASCAP /Debarge, ASCAP /Fourteen 
Fifteen, ASCAP) 

99 YOU BRING OUT THE BEST IN ME 

(Zomba, ASCAP/WB, ASCAP) 

48 YOU WILL KNOW 

(Jobete, ASCAP /Black Bull, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 

ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 

B -3 Big Three IMM Ivan Mogull 

BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 

CPI Cimino WBM Warner Bros. 
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WATCH THESE HEAVYWEIGHT RAPPERS 

AR P 
FROM CONNECTICUT "RIP THE CUT" AND 
TIP THE SCALES WITH THEIR DEBUT JIVE 
RELEASE "SKINNY & PROUD" ON TOUR 
ACROSS AMERICA NOW WITH DANA DANE AND SALT N' PEPA 

FOR WEEK ENDING JANUARY 16, 1988 
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Compiled from a national sample of retail store 
one -stop sales reports. 

ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

1 1 1 17 

** NO.1 ** 
MICHAEL JACKSON A4 EPIC QE 40600 /E.P.A. (CD) 15 weeks at No. One BAD 

2 2 2 6 STEVIE WONDER MOTOWN 6248 ML (B.9B) (CD) CHARACTERS 

3 3 3 8 EARTH, WIND & FIRE COLUMBIA FC 40596 (CD) TOUCH THE WORLD 

4 4 5 21 DANA DANE PROFILE PRO 1233 (B.98) (CD) DANA DANE WITH FAME 

5 5 10 7 ROGER REPRISE 9-25496-1 /WARNER BROS. (8.98) (CD) UNLIMITED! 

6 8 7 30 WHITNEY HOUSTON 5 ARISTA 8405 (8.98) (CD) WHITNEY 

7 7 6 31 THE O'JAYS P.I.R. ST 53036 /EMI -MANHATTAN (8.98) (CD) LET ME TOUCH YOU 

8 6 4 21 UTFO SELECT SEL 21619 (8.98) (CD) LETHAL 

14 20 6 GLADYS KNIGHT & THE PIPS MCA 42004 (8.98) (CD) ALL OUR LOVE 

10 9 8 23 ERIC B. & RAKIM 4TH & BYWAY 4005 /ISLAND (8.98) (CD) PAID IN FULL 

11 11 13 30 STEPHANIE MILLS MCA 5996 (8.98) (CD) IF I WERE YOUR WOMAN 

12 13 15 27 NATALIE COLE EMI -MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 

13 10 9 13 ANGELA WINBUSH MERCURY 832 733 -1 /POLYGRAM (8.98) (CD) SHARP 

14 15 11 22 ALEXANDER O'NEAL TABU FZ 40320 /E.P.A (CD) HEARSAY 

15 12 12 22 LEVERT ATLANTIC 1 -81773 (8.98) (CD) THE BIG THROWDOWN 

16 17 17 12 HEAVY D. & THE BOYZ MCA 5986 (8.98) (CD) LIVING LARGE... 

ll 21 27 42 SALT -N-PEPA NEXT PLATEAU PL 1007 (8.98) HOT, COOL & VICIOUS 

18 16 14 13 WHODINI JIVE 1L-8494/ARISTA (8.98) (CD) OPEN SESAME 

19 19 21 43 JODY WATLEY MCA 5898 (8.98) (CD) JODY WATLEY 

20 18 18 12 MILES JAYE ISLAND 90615 (8.98) (CD) MILES 

21 20 16 13 THE TEMPTATIONS MOTOWN 6246 ML (8.98) (CD) TOGETHER AGAIN 

22 22 23 7 KASHIF ARISTA AL -8447 (8.98) (CD) LOVE CHANGES 

23 24 24 8 KOOL MOE DEE JIVE 1079-1-J /RCA (8.98) (CD) HOW YA LIKE ME NOW 

24 23 22 93 ANITA BAKER A3 ELEKTRA 60444 (8.98) (CD) RAPTURE 

25 29 29 8 MIKI HOWARD ATLANTIC 81810- 1(8.98) (CD) LOVE CONFESSIONS 

26 28 37 5 MELI'SA MORGAN CAPITOL CLT -46943 (8.98) (CD) GOOD LOVE 

27 26 25 34 THE WHISPERS SOLAR ST 72554 (8.98) (CD) JUST GETS BETTER WITH TIME 

28 27 26 71 KENNY G. ARISTA AL8-8427 (8.98) (CD) DUOTONES 

29 25 19 43 SMOKEY ROBINSON MOTOWN 6626 ML (8.98) (CD) ONE HEARTBEAT 

30 31 31 7 GEORGE MICHAEL COLUMBIA OC 40867 (CD) FAITH 

31 32 32 6 GERALD ALBRIGHT ATLANTIC 81813-1 (8.98) (CD) JUST BETWEEN US 

32 33 35 36 LISA LISA & CULT JAM COLUMBIA FC 40477 (CD) SPANISH FLY 

33 38 33 8 FULL FORCE COLUMBIA FC 40894 (CD) GUESS WHO'S COMIN' TO THE CRIB? 

34 34 28 13 MARLON JACKSON CAPITOL CLT 46942 (8.98) (CD) BABY TONIGHT 

35 35 47 4 ARETHA FRANKLIN ARISTA AL 8497 (10.98) (CD) ONE LORD, ONE FAITH, ONE BAPTISM 

36 37 55 4 KEITH SWEAT ELEKTRA 60763 (8.98) (CD) MAKE IT LAST FOREVER 

37 39 39 23 FORCE M.D: S TOMMY BOY TBLP 25631 /WARNER BROS. (8.98) (CD) TOUCH AND GO 

38 41 48 46 EXPOSE ARISTA AL 8441 (8.98) (CD) EXPOSURE 

COMING SOON! 

DJ JAllY JEFF & FRESH PRINCE, 
BOOGIE DOWN PRODUCTIONS 
AND 
THE *WORD COMPILATION LP. 

AS, 

MUSIC 

MARKETED AND DISTRIBUTED BY RCA RECORDS 
A LABEL OF BMG MUSIC, NEW YORK, NY 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL A NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

39 42 42 38 PRINCE A PAISLEY PARK 1.25577 /WARNER BROS. (15.98) (CD) SIGN 'O' THE TIMES 

40 43 41 39 GEORGIO MOTOWN 6229 (8.98) SEXAPPEAL 

41 36 34 9 CLARENCE CARTER ICHIBAN ICH 1016 (8.98) HOOKED ON LOVE 

42 46 46 31 L.L. COOL J A2 DEF JAM FC 47093 /COLUMBIA (CD) BIGGER & DEFFER 

43 40 40 56 NAJEE EMI -MANHATTAN ST 17241 (8.98) (CD) NAJEE'S THEME 

44 47 38 15 GLENN JONES JIVE 1062 -1 -J /RCA (8.98) (CD) GLENN JONES 

45 49 61 7 TONY TERRY EPIC BEE 40890 /E.P.A. FOREVER YOURS 

46 45 43 11 BARRY WHITE A &M SP 5154 (8.98) (CD) THE RIGHT NIGHT AND BARRY WHITE 

47 61 56 11 TERENCE TRENT D'ARBY INTRO. THE HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 
COLUMBIA BFC 40964 (CD) 

48 53 49 39 LILLO THOMAS CAPITOL ST- 12450(8.98)(CD) LILLO 

49 50 44 13 THE BAR -KAYS MERCURY 830 305 -1 /POLYGRAM (8.98) (CD) CONTAGIOUS 

50 55 52 25 SHALAMAR SOLAR ST 72556 (8.98) CIRCUMSTANTIAL EVIDENCE 

51 30 30 6 VARIOUS ARTISTS PROFILE PRO 1247 (8.98) (CO) CHRISTMAS RAP 

52 52 57 12 DEJA VIRGIN 90601 -1 (8.98) (CD) SERIOUS 

53 44 60 10 THE JETS MCA 42085 (8.98) (CD) MAGIC 

54 59 51 11 SHANICE WILSON A&M SP 5128 (8.98) (CD) DISCOVERY 

55 64 45 32 THE FAT BOYS A TIN PAN APPLE 831 948- 1 /POLYDOR (8.98) (CD) CRUSHIN' 

56 56 64 37 PUBLIC ENEMY DEF JAM BFC 49658 /COLUMBIA YO! BUM RUSH THE SHOW 

57 51 58 14 RAY PARKER JR. GEFFEN GHS 24124 /WARNER BROS. (8.98) (CD) AFTER DARK 

58 60 59 13 STEADY B JIVE 1000- 1- J /RCA(8.98) WHAT'S MY NAME 

59 62 62 31 REGINA BELLE COLUMBIA BFC 49537 (CD) ALL BY MYSELF 

60 57 65 41 MARVIN SEASE LONDON 830 794 -1 /POLYGRAM MARVIN SEASE 

61 63 63 4 JOYCE SIMS SLEEPING BAG TLX 10 (8.98) (CD) COME INTO MY LIFE 

62 48 54 63 FREDDIE JACKSON A CAPITOL ST 12495 (8.98) (CD) JUST LIKE THE FIRST TIME 

63 65 68 23 ICE -T SIRE 25602-1 /WARNER BROS. (8.98) (CD) RHYME PAYS 

64 69 66 4 DAVID RUFFIN & EDDIE KENDRICK RCA 6765 -1 -R (8.98) (CD) RUFFIN & KENDRICK 

65 68 53 21 DIONNE WARWICK ARISTA AL 8446 (8.98) (CD) RESERVATIONS FOR TWO 

66 66 67 20 VANEESE THOMAS GEFFEN GHS 24141 /WARNER BROS. (8.98) (CD) VANEESE 

67 67 - 2 VARIOUS ARTISTS PROFILE 1249 (8.98) (CD) MR. MAGIC'S RAP ATTACK, VOL. 3 

68 71 70 17 THE WINANS QWEST 125510 /WARNER BROS. (8.98) (CD) DECISIONS 

69 70 71 8 STING A &M SP64o2(10.98> (co) ... NOTHING LIKE THE SUN 

70 54 50 14 BERT ROBINSON CAPITOL CLX 46921 (8.98) (CD) NO MORE COLD NIGHTS 

71 73 69 32 JONATHAN BUTLER JIVE /RCA 1032 -1.J /RCA (8.98) (CD) JONATHAN BUTLER 0 NEW O 1 MICHAEL COOPER WARNER BROS. 1.25653 (8.98) (CD) LOVE IS SUCH A FUNNY GAME 

]3 RE -ENTRY THE DEELE SOLAR ST 72555 (8.98) EYES OF A STRANGER 

74 58 36 9 ORAN "JUICE" JONES DEF JAM FC 4055 /COLUMBIA (CD) G.T.O. GANGSTERS TAKIN' OVER 

NEW PP. 1 PEBBLES MCA 42094 (8.98) (CD) PEBBLES 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 

certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral following the symbol. 'CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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by Bob Darden 

This is the second half of an interview with Refuge artist Larry Howard. Howard's latest release, 
"Sanctified Blues," features a band composed of a 
number of legendary soul and r &b musicians -and 
songs to match. 

TODAY THE ENGLISH, Dutch, German, and Japa- 
nese charts are filled with old American r &b tunes by 
the likes of Jackie Wilson, Ben E. King, Sam Cooke, 
and others. It's a fact that hasn't escaped Larry How- 
ard's attention. 

"I know there's a real craving for r &b, soul, and 
blues right now, especially overseas," he says. "It's 
frustrating, though, in the meantime. I just finished 
putting the touches on a new studio in Macon, Ga., 
with the band members, and we're organizing a writ- 
ers group of people who love this music. Our goal is to 
create a marketplace for this stuff. Here in the studio 
we want to put it down on tape and update it. 

"For the moment, what I do is very difficult in the 
contemporary marketplace in Christian music. I feel 
more comfortable, I think, in the mainstream market- 
place. There's not many Christian venues for a band 
like this. Not so overseas. There's no real segregation 
by genre or attack. In Holland we mixed our Chris- 
tian- message music with 'Ain't To Proud To Beg,' 
'Funky Broadway,' 'Mustang Sally,' and 'Knock On 
Wood' -and they brought us back the next night in a 
bigger venue! Can you imagine the flak we'd get for 
doing that over here ?" 

Fortunately, Howard says no amount of criticism is 
going to sway him from what he does musically. 

"My deal is this: It is tougher to walk uprightly be- 
fore the Lord outside of Christian venues," he says. 

"I'm where the Lord wants me to be, rather than 
strictly contemporary Christian music dates. Sure it is 
harder to toe the line doing clubs. But in that respect, 
you can do more by being where the people are who 
need to hear what you have to say. 

"I don't know anything about this 'crossover' busi- 
ness. I've been in mainstream secular music all my 
life. I don't consider myself a crossover artist. If any- 
thing, I'm crossing over in the other direction. We'll do 
a club as fast as anyplace else. We do a version of Al 
Green's 'Jesus Will Fix It' that slays them in the 
clubs. The word 'crossover' isn't in my vocabulary." 

Despite their legendary list of accomplishments, 
Howard says he keeps getting asked the same ques- 
tion about the members of his band: "Are all of your 
musicians Christians ?" It's a question that saddens 
him. 

"Heck, I don't know," he says. "I do know after one 

Christian music gets a touch 
of soul from Larry Howard 

Christian music festival I won't name, the promoter 
came up to me and said, 'I've never seen a bunch of 
Christian musicians act so professionally.' I said, 
'That may be because many of them probably aren't 
evangelical born-again Christians. But they are pro- 
fessionals to the nth degree. And they all know what 
I'm trying to do. 

"I'm of the opinion that an artist needs to be in the 
middle of it. So often with people of this caliber, the 
thing is being involved with them over a period of 
years to show them you really do walk your talk. Most 
of them have been burned before. Besides, when I get 
a leaky faucet, I don't go through the Yellow Pages 
looking for 'Christian plumber.' I look under P for 
plumber." 

Since forming the band and signing to Refuge, 
Howard has done a limited amount of touring and has 
been involved in finishing the Macon studio. He says it 
looks as though the group will be returning to Europe 
this year and that some African dates are possible. 

by Peter Keepnews 

BOTH HOUSES OF CONGRESS have now passed 
the resolution, drafted by U.S. Rep. John Conyers of 
Mich., designating jazz "a rare and valuable nation- 
al American treasure." The House of Representa- 
tives passed Conyers' bill in September; his fellow 
Democrat, Alan Cranston of Calif., introduced it in 
the Senate, where it was passed last month. 

Conyers greeted the passage with predictable en- 
thusiasm, declaring that "this acknowledgment will 
serve to inspire jazz artists and listeners across the 
nation to promote the ever -widening performance 
and increased study of the music." Realistically, it's 
hard to tell what direct effect, if any, it will have - 
for example, will it lead to increased financial sup- 
port for the music from either the public or the pri- 
vate sector? Still, it's gratifying to see the impor- 
tance of jazz recognized on this level. We congratu- 
late Conyers on his accomplishment -and wish him 
luck in his continued battle to gain more respect for 
the music. 

BENNY RIDES AGAIN: Saturday (16) marks the 
50th anniversary of Benny Goodman's historic Car- 
negie Hall debut. The occasion is being observed, ap- 
propriately enough, at Carnegie Hall, where Bob 
Wilber will play clarinet and lead a big band in a re- 
creation of that legendary concert. 

The event has a dual purpose: In addition to com- memorating Goodman's Carnegie Hall break- 
through, it's a benefit for the American Jazz Hall of 
Fame, a joint project of the New Jersey Jazz Society 
and the Rutgers Institute of Jazz Studies. 

The American Jazz Hall of Fame is one of several 
existing or projected jazz halls of fame in the U.S. 
(Pittsburgh and Kansas City, Mo., are among the 
other cities that have such establishments in various 
stages of development). It has been in existence for 
five years, but, like the others, has never had its 
own space. A site has now been found in New Bruns- 
wick, N.J., and Saturday's concert will kick off a 
drive to raise money for its renovation and opera- 
tion. For more information on the project, contact 
the New Jersey Jazz Society at Box 4281, Warren, 
N.J. 07060. 

ARTISTS IN THE NEWS: Barry Manilow has been 
named to the board of governors of the National 
Academy of Jazz. That's not as strange as it may 
seem -keep in mind that Manilow's current album, 

It's official: The music 
is a national treasure 

"Swing Street," features guest appearances by sev- 
eral jazz artists and maintains a jazzy ambiance, as 
did his earlier "2 A.M. Paradise Cafe." Come to 
think of it, though, it still seems pretty strange ... 
Trumpeter Mike Lawrence, who died in 1984, is be- 
ing remembered in a unique way via a new release 
on the Optimism Incorporated label. Lawrence was 
working on the album "Nightwind" at the time of 
his death; his wife Roberta enlisted Herbie Han- 
cock, Bob James, and many of the musicians who 
played on the original sessions to help complete it 

. Miles Davis, David Sanborn, Larry Carlton, and Paul Shaffer have on- screen roles in the film 
"Scrooge," an updated version of "A Christmas Car- 
ol" starring Bill Murray. They play New York 
street musicians in one scene of the movie, set for 
release late this year. 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST 
LABEL & NUMBER /DISTRIBUTING LABEL 

TITLE 

1 73 

* * No.1 * * 
AMY GRANT MYRRH SP 3900/WORD 21 weeks at No. One 

THE COLLECTION 

2 3 93 SANDI PATTI WORD WR 8325/A &M 

MORNING LIKE THIS 

3 2 21 
PETRA SPARROW /STARSONG SSR8084 

THIS MEANS WAR 

4 8 5 
DEGARMO & KEY POWERDtSC PWRO1092 

D&K 
5 17 5 

STEVE GREEN SPARROW SPR1143 

JOY TO THE WORLD 

6 4 17 
MICHAEL W. SMITH REUNION 7010026122 /REPRISE 

THE LIVE SET 

7 24 5 
STEVE TAYLOR MYRRH 701- 6873 -064 

I PREDICT 1990 
8 5 113 

SANDI PATTI IMPACT RO 3910 /BENSON 

HYMNS JUST FOR YOU 

9 13 5 
WHITE HEART SPARROW $Pß1144 

EMERGENCY BROADCAST 

10 25 25 
SANDI PATTI IMPACT RO 3874 /BENSON 

11 12 69 

THE GIFT GOES ON 
STEVE GREEN SPARROW ST41040 /CAPITOL 

FOR GOD AND GOD ALONE 

12 NEW 

13 6 9 

FIRST CALL DAYSPRING 7014156012/WORD 

AN EVENING IN DECEMBER VOLUME 2 
LARNELLE HARRIS IMPACT R02370 

THE FATHER HATH PROVIDED 

14 RE -ENTRY 
AMY GRANT MYRRH SP 5057/A &M 

15 7 9 v SECOND CHAPTER OF ACTS LIVE OAKS 7010009215 "v ^J ^LUV ' 
FAR AWAY PLACES 

16 NEW RUSS TAFF MYRRH 701684806X/WORD 

RUSS TAFF 

17 20 101 
CARMAN WORD WR 8321/A &M 

THE CHAMPION 

18 18 21 
BEBE & CECE WINANS SPARROW SPR1132 

BEBE AND CECE WINANS 

19 10 17 
BRYAN DUNCAN MODERN ART 7014600516 

WHISTLING IN THE DARK 

20 22 57 
STRYPER ENIGMA 73237/CAPITOL 

TO HELL WITH THE DEVIL 

21 27 33 WAYNE WATSON DAYSPRING 7014155016 /WORD 

WATER COLOR PONIES 

22 21 33 
DAVID MEECE MYRRH 7 0 1 6864065/A8M 

CANDLE IN THE RAIN 

23 14 17 
THE WINANS QWEST 1 -25510 

DECISIONS 

24 19 25 MYLON LEFEVER AND BROKEN HEART MYRRH 7016841065/WORD 

CRACK THE SKY 

25 NEW FIRST CALL DAYSPRING 7014137018/WORD 

AN EVENING IN DECEMBER VOLUME 1 

26 40 21 
PHIL DRISCOLL BENSON R02369 

MAKE US ONE 

27 29 49 BRENTWOOD SINGERS BRENTWOOD R25027 

KIDS SING PRAISE 

28 34 5 
DINO BENSON 602427 

WONDERFUL TIME OF THE YEAR 

29 16 21 THE MARANATHA SINGERS MARANATHA 7100190827/WORD 

PRAISE 9 
30 26 45 

THE IMPERIALS MYRRH 7 -01- 68350 -65 /WORD 

THIS YEAR'S MODEL 

31 15 13 
STEVE CAMP SPARROW SPR1140 

AFTER GOD'S OWN HEART 

32 RE 
HARVEST GREENTREE RECORDS R02388 /BENSON 

GIVE THEM BACK 

33 23 17 
LEON PATILLO SPARROW / STARSONG SPR1138 

BRAND NEW 

34 NEW KEITH GREEN SPARROW SPI146 

THE MINISTRY YEARS VOLUME 1 

35 RE -ENTRY 
CARMAN POWER DISC PWR 01086 /BENSON 

A LONG TIME AGO 

36 11 29 TWILA PARIS STARSONG SSR8078 /SPARROW 

SAME GIRL 
37 32 237 SANDI PATTI IMPACT RO 3818 /BENSON 

MORE THAN WONDERFUL 

38 NEW FIRST CALL WORD 7014161016 

SOMETHING TAKES OVER 
39 RE .ENTRY SANDI PATTI IMPACT RO 3884 /BENSON 

SONGS FROM THE HEART 
40 NEW THE ALTAR BOYS FRONTLINE R09023 /BENSON 

AGAINST THE GRAIN 
(CD) Compact is available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 units. RIAA certification for sales of 1 million units. 
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Tiger Bomb Blasts Off. Former Blondie front woman Debbie Harry debuted 
her new band, Tiger Bomb, at a recent benefit concert at the Beacon Theatre in 

New York. Proceeds from the concert are being donated to the fight against 
AIDS. Also in the band is Harry's longtime collaborator, Chris Stein. (Photo: 
Chuck Pulin) 

TALtN I b 1 uuit11Vu 
DIRECTORY 

The source for U.S. and Inter- 
national talent, booking agencies, 
facilities, services and products. 
Used by everyone who buys 
and books talent -promotes 
and manages tours -555 
)includes postage and 
handling). 
Add 111 l,n.tlr '..dr I,i' m NY 
N ( A IN MA u1,l VA 

CALL TOLL -FREE 
800 -223 -7524 
(In New York Stall '12 764 -7579) 
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OF EQUIPMENT AND TECHNOLOGY 
FOR DISCOTHEQUES AND DANCE -HALLS 

RIMINI TRADE FAIR /ITALY 
MARCH 22/25 1988 

The international 
meeting -point 

for discotheque 
professionals 

For further information: 
617E AUTONOMO FIERA DI RIMINI - C.R 300 Rimini Nary - M 0541/773553 - Tlx 550844 PERIM - Telefax 0541/774313 
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CLUB PLAY 
Compiled from a national sample of dance club playlists. ARTIST 

TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

O 2 4 8 

* * NO. 1 * * 
NEVER GONNA GIVE YOU UP (REMIX) 

1 

RICK ASTLEY 
RCA 6784 -1 RD week at No. One 

( 
5 5 7 

wHA I HAVE I UUNt I U UtStKVt 1 HIS! PET SHOP BOYS & DUSTY SPRINGFIELD 
EMI- MANHATTAN V -56080 

3 1 3 9 I'M BEGGIN' YOU (REMIX) A &M SP -12254 SUPERTRAMP 

ED 7 10 8 
LOVE OVERBOARD (REMIX) GLADYS KNIGHT & THE PIPS 
MCA 23803 ç 6 9 6 THE WAY YOU MAKE ME FEEL (REMIX) MICHAEL JACKSON 
EPIC 49 07487/E.P.A. © 9 13 6 NEVER CAN SAY GOODBYE MCA 23812 THE COMMUNARDS 

7 8 8 9 NEED YOU TONIGHT ATLANTIC 0 -86645 INXS 

n \ .A r` c I v(UI CAN news (LP CUTSÌ SIRE 1- 25535 /WARNER BROS. 

©Copyright 1988, Billboard Publications, Inc. No part of this publication 

may be reproduced, stored in any retrieval system, or transmitted, in any 

form or by any means, electronic, mechanical, photocopying, recording, 
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12 -INCH SINGLES SALES 
TITLE 

Compiled from a national sample of retail store sales reports. ARTIST 

LABEL & NUMBER /DISTRIBUTING LABEL 

O 2 4 9 

* * NO. 1 * * 
RCA 
NEV67E84.1 

-RD 1 

R GONNA GIVE YOU UP (REMweeIX) 
k at No. One 

RICK ASTLEY 

( 6 8 15 PUMP UP THE VOLUME 4TH 6 B'WAY 452 M /A /R /R /S 

3 3 2 11 SKELETONS MoTOwN 4593MG STEVIE WONDER 

® 7 10 7 
THE WAY YOU MAKE ME FEEL (REMIX) MICHAEL JACKSON 
EPIC 49 07487/E.P.A. 

5 4 5 10 SO EMOTIONAL (REMIX) ARISTA ADI -9641 WHITNEY HOUSTON 

© 9 11 8 
LOVE OVERBOARD (REMIX) GLADYS KNIGHT & THE PIPS 
MCA 23803 

7 1 1 12 SYSTEM OF SURVIVAL (REMIX) COLUMBIA 4407475 EARTH, WIND & FIRE 

® 14 16 6 NEVER CAN SAY GOODBYE MCA 23812 THE COMMUNARDS 

tJHTRY 

One Good Tournament. Gene Weed, left, president of the Academy of 
Country Music, and Bill Boyd, right, executive director of the ACM, are pictured 
with a check for $20,000 raised by the Fifth Annual Country Music Celebrity Golf 
Tournament. At center is Beth Zimmerman of the Neil Bogart Memorial 
Laboratory in Los Angeles. 

Reissues Of Indie Greats Planned 
500 -Plus Albums To Hit U.S., Canada 

BY EDWARD MORRIS 
NASHVILLE Thousands of the 
most durable early titles in coun- 
try, bluegrass, and r &b will be re- 
released and distributed in this 
country by Highland Music, Dear- 
born, Mich., a sister company to 
Markham, and Ontario's Rich- 
mond Manufacturing, which will 
distribute the albums in Canada. 

The enormous catalog of inde- 
pendent -label material includes 
masters from King, Hollywood, 
Deluxe, Starday, Stop, Federal, 
and Power Pak. The masters are 
owned by G.M.L. Inc., St. Louis, 
and until rights were recently ac- 
quired by Highland, they were dis- 
tributed by Gusto. Gusto has not 
been distributing records for the 

Reports Of Their Demise Have Been Greatly Exaggerated 

Indies Keep Major labels On Their Toes 
THE OFT- MALIGNED indies are proving that their 
obits have been written prematurely and that their fu- 
ture bears more promise than peril. Pronounced dying if 
not dead for the last few years, independent labels and 
artists are infusing the Billboard country charts with 
product that is succeeding in head -to-head battle with 
the well -oiled and well -financed major labels. Although 
it's still a rarity for indie records to crack the top 40, the 
top 100 is a different story. 

Checking this week's Billboard Hot Country Singles 
chart, we find Judy Rod- 
man, MTM's pride and 
joy, at 23 with "I Want A 
Love Like That "; S -K -B, 
on the same label, at No. 
33 with a bullet for "This 
Old House "; Charley 
Pride scoring with 
"Shouldn't It Be Easier 
Than This" (16th Avenue 
Records), No. 36 with a 
bullet; Cali McCord's sin- 
gle "Bad Day For A Break by Ger 
Up" (Gazelle) bulleted at No. 49; Ric Steel with "The Ra- 
dio Song" (Panache); Darrell Holt with "Catch 22" 
(Anoka); the Kendalls with "Still Pickin' Up After You" 
(Step One); Kim Grayson with "If You Only Knew" 
(Sound Waves); and MTM's Holly Dunn with "Only 
When I Love" and her new entry, "Strangers Again." 

Other indies on this week's chart are Leon Raines 
(Southern Tracks Records), Gail O'Doski (Door Knob), 
Marcia Lynn (Evergreen), Shurfire (Air /Compleat), 
Tony McGill (Killer), Jacky Ward (Electric), Jerry 
Cooper (Bear /Compleat), Sharon Robinson (Night- 
fall), DeDe Ames (Advantage /Compleat), and Ogden 
Harless (Door Knob). 

That's 20 out of 100 -not a bad showing for indies in- 
volved in day-to-day competition with the biggies. These 
executives and creators deserve credit for trying to take 
new product to the top of the charts. The record busi- 
ness has long been spiced -and improved -by the talent 
and tenacity of the indies. 

Nashville 

ScTivz 

NEWSNOTES: Door Knob Records artist Ogden Har- 
less recently filmed a video for his single "Walk On 
Boy" ... T.G. Sheppard and the Bellamy Brothers 
will be two of the many acts who will appear on the tele- 
vised "Cerebral Palsy Telethon" Jan. 23-24. The fund- 
raiser will air live and will be syndicated to more than 
100 markets in the U.S. and Canada ... Janie Fricke's 
lines of purses and belts will soon be distributed by J.C. 
Penney stores in the Dallas area. The items are current- 
ly carried by various stores that carry Western items 
throughout the U.S., and J.C. Penney may expand distri- 
bution to the national level. 

The Nashville Symphony recently announced that it 
has received its largest single -year corporate contribu- 
tion ever - through a leverage program with American 
Airlines. The program allowed the symphony to lever- 
age American Airlines discount- ticket coupons for new 
and increased contributions to the symphony during the 
1986 -87 annual campaign, according to Martha R. In- 
gram, vice chairman of the symphony's board. The sym- 
phony mailed 5,835 of the $50- discount coupons, which 
are redeemable on any round -trip fare of $200 or more 

on American or American 
Eagle. The symphony net- 
ted more than $1.1 million 
in annual contributions 
and in addition increased 
its base of support by 50 %, 
adding 1,164 new contribu- 
tors. Don O'Hare, Ameri- 
can Airlines Southeast di- 
vision vice president, says, 
"The symphony has prov- 

Wood 
en to be a vital asset to the 

ry community, one which 
American Airlines feels compelled to nurture for the ar- 
ea's continued growth." 

Wayne Newton's USO tour, intended to entertain 
and boost the morale of U.S. armed- forces personnel 
serving aboard Navy ships in the Persian Gulf and the 
Mediterranean, will be televised as a one -hour special on 
The Nashville Network. "USO Celebrity Tour: Wayne 
Newton," the first in a series of specials based on USO 
tours and scheduled to air on TNN during 1988, will be 
telecast beginning at 1 p.m. EST Jan. 30, with repeat 
showings set for 4 p.m. and 9 p.m. the same day. New- 
ton says, "I feel like it's the responsibility of every 
American to do something to support these people." 

Oklahoma cowgirl Becky Hobbs recently signed with 
MTM Records. Her first single product on the label is 
scheduled for release Jan. 18; the video for the single is 
due out Monday (11). Hobbs, a seasoned vocalist, has 
also written songs for Alabama, George Jones, Loret- 
ta Lynn, Helen Reddy, Glen Campbell, Emmylou 
Harris, Lacy J. Dalton, Moe Bandy, and others. Her 
most recent writing success was Conway Twitty's "I 
Want To Know You Before We Make Love," a ditty she 
co -wrote with Candy Parton ... Tommy "Doc" 
Scott's "Last Real Medicine Show" completed another 
successful season and reports solid bookings for 1988. 
Scott was inducted into the Atlanta Country Music Hall 
Of Fame in November ... The Ten Ten Music Group re- 
cently signed a publishing agreement with songwriter 
Fred Koller. Koller has had songs recorded by such art- 
ists as the Oak Ridge Boys, Jerry Lee Lewis, Keith 
Whitley, Leon Russell, Mac Davis, David Allan Coe, 
and Bobby Bare. 

past year, says a source at the 
company here. 

Stephen Hawkins, president of 
both Highland and Richmond, says 
he plans to release a minimum of 

The ways material 
can be packaged 

are unlimited' 
500 albums -and possibly as many 
as 1,000- during 1988. So exten- 
sive is the collection of material he 
can draw from, he adds, that he 
has been unable to determine the 
exact number of masters avail- 
able. "It's almost unlimited," he 
notes, "particularly in the ways it 
can be repackaged." 

According to Hawkins, much of 
the original album art is still in ex- 
istence and will enable the compa- 
ny to release a lot of titles quickly. 
Among the recording artists in- 

volved are Red Sovine, B.J. Thom- 
as, George Jones, the Kendalls (in- 
cluding their original Ovation Rec- 
ords masters), the Stanley 
Brothers, Jimmy Martin, Reno & 
Smiley, Jimmy Dorsey (including 
his big -band hit "So Rare "), the 
Platters, Little Willie John, Bill 
Doggett, and Hank Ballard. 

Hawkins says that the collection 
comprises the biggest single com- 
pilation of bluegrass and gospel in 
the industry. 

The distribution deal is for five 
years, Hawkins explains, but has 
various options that make it open - 
ended. 

Most of the albums will be re- 
leased for retail and rack sales, 
Hawkin says, but some will be 
compiled for direct mail. A small 
number of LPs will be pressed for 
most titles to satisfy collectors. All 
titles will be in cassette. And com- 
pact disks will be made for albums 
that have "potential volume," 
Hawkins says. 

Hot Acts for New faces 
NASHVILLE Some of the hottest 
new acts in country music have 
been tapped to perform at the 
Country Radio Seminar's New 
Faces Show here Feb. 13, including 
such recent achievers of No. 1 sin- 
gles as Warner Bros.' Highway 
101, Columbia's Ricky Van Shel- 
ton, and RCA's K.T. Oslin. 

Long the entertainment high 
point of the annual event, the New 
Faces Show is prized as the vehicle 
by which the country record labels 
introduce their most promising 
chart contenders to an audience of 
radio influentials. 

Also scheduled to appear are 

Nanci Griffith, MCA; S -K -B, MTM; 
Foster & Lloyd, RCA; Newgrass 
Revival, Capitol; David Lynn 
Jones, Mercury; Tim Malchak, Al- 
pine; and Ride The River, Advan- 
tage. EDWARD MORRIS 

MCA Radio Network 
has changed its 

mind and will 
continue syndicating 

`Nashville Live' 
... see page 17 
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HOT COUNTRY SINGLES ACTION 
RADIO MOST ADDED 

LIFE TURNED HER THAT WAY 

GOLD 
ADDS 

21 REPORTERS 

SILVER 
ADDS 

57 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
64 REPORTERS 

TOTAL TOTAL 
ADDS ON 

148 REPORTERS 

RICKY VAN SHELTON COLUMBIA 3 16 22 41 87 
I WANNA DANCE WITH YOU 
EDDIE RABBITT RCA 5 12 21 38 49 
TURN IT LOOSE 
THE JUDDS RCA /CURB 4 11 16 31 33 
SANTA FE 

BELLAMY BROTHERS MCA /CURB 4 10 11 25 73 
TIMELESS & TRUE LOVE 
THE MCCARTERS WARNER BROS. 2 10 11 23 30 
SIX DAYS ON THE ROAD 
STEVE EARLE MCA /HUGHES 2 4 15 21 54 
TOUCH AND GO CRAZY 
LEE GREENWOOD MCA 0 10 8 18 102 
A LITTLE BIT CLOSER 
TOM WOPAT EMI -MANHATTAN o 5 11 16 52 
STRANGERS AWAY 
HOLLY DUNN MTM 1 5 10 16 16 
IT'S ONLY MAKE BELIEVE 
RONNIE MCDOWELL CURB 2 4 9 15 62 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self -addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

30 BILLBOARD JANUARY 16, 1988 

www.americanradiohistory.com

www.americanradiohistory.com


l UNrRr 
Catalog Titles Revived As Double Disks 

Benson Unveils CD Series 
NASHVILLE The Benson Co. here 
is reinvigorating several of its cata- 
log titles by combining them into 
specially priced, double -album com- 
pact disks. Dubbed the Double Disc 
series, the new configurations carry 
approximately 72 minutes of music 
each and bear a suggested retail 
price of $14.98. 

Titles included in the series are 
Michael Card's "First Light" and 
"Legacy "; Twila Paris' "The War- 
rior Is A Child" and "Keepin' My 
Eyes On You "; and Harvest's 
"Voices," "Only The Overcomers," 

"Send Us To The World," and "It's 
Alright Now." 

Also included are Dallas Holm's 
"Classics" and "Praise And Wor- 
ship"; Don Francisco's two -volume 
set "Live "; and Truth's "Still The 
Truth" and "Keeper Of My Heart." 

Benson is providing retailers with 
large, CD- shaped mobiles for in- 
store displays. 

A spokeswoman for the label 
says that except for the Michael 
Card titles, the other albums will re- 
main available on cassette and, in a 
few cases, on LP. 

FOR WEEK ENDING JANUARY 16, 1988 

17 -Or More -Clips Planned For First - Quarter Release 

Labels Flood Airwaves With '88 Videos 
NASHVILLE Seventeen coun- 
try music videos are scheduled 
for first -quarter release by the 
major labels here. And since a sin- 
gle's unexpected level of success 
may spark the creation of a last - 
minute video, several more are 
likely to bow during the early 
months of the new year. 

The list of videos includes: 
MCA: Steve Earle, "Six Days 

On The Road "; the Bellamy 
Brothers, "Santa Fe "; Lyle Lo- 

vett, "She's No Lady "; and Nanci 
Griffith, "I Knew Love." 

Columbia /Epic: Rodney 
Crowell and Rosanne Cash, "It's 
Such A Small World," and un- 
specified titles by Sweethearts Of 
The Rodeo and the O'Kanes. 

RCA: K. T. Oslin, "I'll Always 
Come Back," and the Judds, "Old 
Pictures." 

Mercury /PolyGram: Kathy 
Mattea, "Eighteen Wheels And A 
Dozen Roses," and David Lynn 

Jones, "High Ridin' Heroes." 
Warner Bros.: Highway 101, 

"Cry, Cry, Cry," and Hank Wil- 
liams Jr., "Young Country." 

MTM: Becky Hobbs, "Jones On 
The Jukebox "; Ronnie Rogers, 
"Hang In With Your Fool "; 
Marty Haggard, "Trains Make 
Me Lonesome "; and Holly Dunn, 
"Strangers Again." 

EDWARD MORRIS 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

O 1 1 34 

** No.1 ** 
RANDY TRAVIS WARNER BROS. 25568-1 (8.98) (CD) 28 weeks at No. One ALWAYS & FOREVER 

2 2 2 13 ALABAMA RCA 6495 -1 (898) (CD) JUST US 

3 3 3 16 GEORGE STRAIT MCA 42035 (8.98) (CD) GREATEST HITS, VOL. 2 

4 4 4 16 REBA MCENTIRE MCA 42030 (8.98) (CD) THE LAST ONE TO KNOW 

5 5 5 24 K.T. OSLIN RCA 5924 -1 (8.98) (CD) 80'S LADIES 

6 7 7 25 HANK WILLIAMS, JR. WARNER /CURB 25593-1 /WARNER BROS. (8.98) (CD) BORN TO BOOGIE 

7 6 6 45 RICKY VAN SHELTON COLUMBIA 40602 (CD) WILD EYED DREAM 

8 8 8 47 THE JUDDS RCA /CURB 5916 -1 /RCA (8.98) (CD) HEART LAND 

9 9 9 8 DAN SEALS CAPITOL 48308 (8.98) (CD) THE BEST 

IO 10 10 43 DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS TRIO 
WARNER BROS. 1-25491 (9.98) (CD) 

11 11 11 36 DWIGHT YOAKAM REPRISE 25567 -1 /WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 

I2 16 16 25 ROSANNE CASH COLUMBIA 40777 (CD) KING'S RECORD SHOP 

13 13 13 58 RESTLESS HEART RCA 5648 (B.98) (CD) WHEELS 

14 12 12 26 HIGHWAY 101 WARNER BROS. 25608.1 (8.98) (CD) HIGHWAY 101 

15 14 15 36 REBA MCENTIRE MCA 5979 (8.98) (CD) GREATEST HITS 

16 15 14 22 TANYA TUCKER CAPITOL 46870 (898) (CD) LOVE ME LIKE YOU USED TO 

ll 18 18 82 RANDY TRAVIS A WARNER BROS. 1 -25435 (8.98) (CD) STORMS OF LIFE 

18 17 17 13 EXILE EPIC 40901 SHELTER FROM THE NIGHT 

19 20 19 49 GEORGE STRAIT MCA 5913 (8.98) (CD) OCEAN FRONT PROPERTY 

20 22 21 22 THE STATLER BROTHERS MERCURY 832 404- 1 /POLYGRAM (CD) MAPLE STREET MEMORIES 

21 19 24 11 BILLY JOE ROYAL ATLANTIC AMERICA 90658 -1 /ATLANTIC (8.98) THE ROYAL TREATMENT 

22 21 22 14 THE OAK RIDGE BOYS MCA 42036 (8.98) (CD) HEARTBEAT 

23 23 25 9 WAYLON JENNINGS MCA 42038 (8.98) (CD) A MAN CALLED HOSS 

24 25 26 99 ALABAMA RCA AHLl -n 70 (8.98) (CD) GREATEST HITS 

25 24 20 17 SAWYER BROWN CAPITOL /CURB 46923 /CAPITOL (8.98) (CD) SOMEWHERE IN THE NIGHT 

26 33 37 5 DOLLY PARTON COLUMBIA 40968 (CD) RAINBOW 

2î 35 42 5 MERLE HAGGARD EPIC 40986 (CD) CHILL FACTOR 

28 27 27 13 GARY MORRIS WARNER BROS. 1 -25581 (8.98) (CD) HITS 

29 29 29 8 KATHY MATTEA MERCURY 832 793.1 /POLYGRAM (CD) UNTASTED HONEY 

30 26 23 14 JOHN SCHNEIDER MCA 42033 (8.98) (CD) GREATEST HITS 

31 31 31 14 GEORGE JONES EPIC 40776 SUPER HITS 

32 34 35 113 THE JUDDS A RCA /CURB AHL1- 7042 /RCA (8.98) (CD) ROCKIN' WITH THE RHYTHM 

33 30 30 15 DAVID LYNN JONES MERCURY 832 518 -1 /POLYGRAM HARD TIMES ON EASY STREET 

34 28 28 14 STEVE WARINER MCA 42032 (8.98) (CD) GREATEST HITS 

35 37 33 49 HANK WILLIAMS, JR. WARNER /CURB 125538 /WARNER BROS. (8.98) (CD) HANK "LIVE" 

36 32 32 30 T. GRAHAM BROWN CAPITOL 12552 (8.98) (CD) BRILLIANT CONVERSATIONALIST 

37 40 36 30 HOLLY DUNN MTM 71063 /CAPITOL (8.98) (CD) CORNERSTONE 

38 38 39 92 DWIGHT YOAKAM GUITARS, CADILLACS, ETC., ETC. 
REPRISE 25372 /WARNER BROS. (8.98) (CD) 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE) 

39 36 34 74 SWEETHEARTS OF THE RODEO COLUMBIA 40406 (co) SWEETHEARTS OF THE RODEO 

® 43 41 20 KENNY ROGERS RCA 6484 -1 (8.98) (CD) I PREFER THE MOONLIGHT 

41 41 43 19 GLEN CAMPBELL MCA 42009 (8.98) STILL WITHIN THE SOUND OF MY VOICE 

42 42 38 20 RONNIE MILSAP RCA 6245-1 (8.98) (CD) HEART AND SOUL 

43 39 40 60 THE O'KANES COLUMBIA BL 40459 (CD) THE O'KANES 

44 45 46 32 STEVE EARLE & THE DUKES MCA 5998 (8.98) (CD) EXIT 0 

45 44 48 22 BARBARA MANDRELL EMI- AMERICA 46956 /CAPITOL (8.98) (CD) SURE FEELS GOOD 

46 51 59 22 THE FORESTER SISTERS WARNER BROS. 25571 (8.98) (CD) YOU AGAIN 

47 47 50 31 THE DESERT ROSE BAND MCA /CURB 5991 /MCA (8.98) (CD) DESERT ROSE BAND 

48 55 52 166 HANK WILLIAMS, JR. GREATEST HITS, VOLUME I 
WARNER /CURB 60193 /WARNER BROS. (8.98) (CD) 

49 49 45 34 CHARLEY PRIDE 16TH AVENUE 70550 /CAPITOL (8.98) AFTER ALL THIS TIME 

50 54 53 8 THE BELLAMY BROTHERS MCA /CURB 42039 /MCA (8.98) (CD) CRAZY FROM THE HEART 

51 48 47 14 T.G. SHEPPARD COLUMBIA 40796 ONE FOR THE MONEY 

52 50 54 37 NITTY GRITTY DIRT BAND WARNER BROS. 125573 (898) (CD) HOLD ON 

53 46 44 12 FOSTER AND LLOYD RCA 6372 -1(8.98) (CD) FOSTER & LLOYD 

54 53 56 43 JUDY RODMAN MTM 71060 /CAPITOL (8.98) (CD) A PLACE CALLED LOVE 

55 57 57 147 GEORGE STRAIT MCA 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 

56 52 55 165 THE JUDDS RCA /CURB AHL1- 5319 /RCA (8.98) (CD) WHY NOT ME 

67 98 HANK WILLIAMS, JR. GREATEST HITS, VOLUME II 
WARNER /CURB 25328 /WARNER BROS. (898) (CO) 

58 56 60 34 CONWAY TWITTY MCA 5969 (8.98) (CD) BORDERLINE 

59 58 61 26 TAMMY WYNETTE EPIC 40832 (CD) HIGHER GROUND 

® NIEW . 1 VARIOUS ARTISTS K -TEL 701 (6.98) COUNTRY COLLECTION 

61 59 58 72 EXILE EPIC FE 40401 (CD) GREATEST HITS 

62 62 68 65 ALABAMA A RCA 5649 -1 -R (s.98) (CD) THE TOUCH 

63 63 64 4 JANIE FRICKIE COLUMBIA 40684 CELEBRATION 

64 60 51 13 BAILLIE AND THE BOYS RCA 6272-1 (8.98) (CD) BAILLIE & THE BOYS 

65 65 65 20 VARIOUS ARTISTS K -TEL 2080 (6.98) COUNTRY NOW 

66 69 73 11 JOHN COUGAR MELLENCAMP MERCURY 832465 1 /POLYGRAM THE LONESOME JUBILEE 

67 67 - 53 PATSY CLINE MCA 12 (B.98) GREATEST HITS 

68 71 - 321 WILLIE NELSON 2 COLUMBIA KC 237542 (CD) GREATEST HITS 

69 70 74 7 ROSIE FLORES REPRISE 25626 -1(8.98) ROSIE FLORES 

70 61 49 5 THE JUDDS RCA /CURB 6422.1 /RCA (8.98) (CD) CHRISTMAS WITH THE JUDDS 

71 RE -ENTRY ALABAMA A3 RCA AHL 1 -4229 (8.98) (CD) MOUNTAIN MUSIC 

72 68 70 13 S-K -B MTM 71064 /CAPITOL (8.98) NO EASY HORSES 

73 RE -ENTRY GEORGE JONES EPIC 40413 (CD) WINE COLORED ROSES 

74 RE -ENTRY ALABAMA A2 RCA AHL 1 -4663 (8.98) (CD) THE CLOSER YOU GET 

75 66 71 10 RAY STEVENS MCA 42062 (8.98) (CD) GREATEST HITS, VOL. 2 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) 
certification for sales of 500,000 units. RIAA certification for sales of 1 million units, with each additional million indicated by a 

numeral 'following the symbol. "CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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Compiled from a national sample of radio playlists. 

TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL 8 NUMBER /DISTRIBUTING LABEL 

Cl 2 4 14 

* * No.1 * * 
KLEFINNG (D.SEALS) 

1 week at NO. One DAN 
PITOLSá LS 

O 5 6 13 
WHERE RDO RHE NIGHTII 

G (M.REID, R.M.BOURKE) 
RONNIExMILSAP 

O 6 7 14 
TTTEA 

AGRREEVNNOG(O(NPELGER. B.DALE, F.KOLLER) MERCURY 888 S74á /roA RAM 

® 8 10 12 WHEESLS RESTLESS HEART 
T.DUBOI,S.HENDRICKS.RESTLE53 HEART (D.LOGGINS) RCA 5280 -7 

5 7 8 16 
STILL WITHIN THE SOUND OF MY VOICE GLEN CAMPBELL 
J.BOWEN,G.CAMPBELL (J.WEBB) MCA 53172 

© 9 11 14 
CRYING SHAME MICHAEL JOHNSON 
B.MAHER (M.JOHNSON, D.SCHLITZ. B.MAHER) RCA 5279 -7 

CD 10 12 14 
JUST LOVIN' YOU THE O'KANES 
K.KANE,J.O'HARA (J.O'HARA, K.KANE) COLUMBIA 38 -07611 

8 1 3 15 E.SCAHN ;Tuff LTEMAIRE. J P.PEINNNINGG ON) EPIC -Ó759E 

O 11 14 14 
I'LL PIN A NOTE ON YOUR PILLOW BILLY JOE ROYAL 
N.LARKIN (C.BERZAS, D.GOODMAN, N LARKIN) ATLANTIC AMERICA 7- 99404 /ATLANTIC 

CI 13 18 10 
TENNESSEE FLAT TOP BOX ROSANNE CASH 
R.CROWELL (J.CASH) COLUMBIA 38 -07624 

11 12 15 13 
ONLY LOVE CAN SAVE ME NOW CRYSTAL GAYLE 
J.ENORMN (B.JONES, C. WATERS, T.SHAPIRO) WARNER BROS. 7 -28209 

12 15 17 12 
ONE STEP FORWARD THE DESERT ROSE BAND 
P.WORLEY (C.HILLMAN, B.WILDES) MCA /CURB 53201 /MCA 

13 14 16 13 
ID 

WOULDN? BE A MAN DON WILLIAMS 
.WILLIAMS,G.FUNDIS (R.M.BOURKE. M.REID) CAPITOL 44066 

iQ 16 20 12 
LYIN' IN HIS ARMS AGAIN THE FORESTER SISTERS 
1.LWALLACE,T.SKINNER (T.SKINNER, 1.L.WALLACE) WARNER BROS. 7 -28208 

15 4 5 15 
HEAVEN CANT BE FOUND HANK WILLIAMS, JR. 
B. BECKETT ,H.WILLIAMS,JR.,J.E.NORMAN (H.WILLIAMS,JR.) WARNER /CURB 7- 28227 /WARNER BROS. 

16 17 22 9 TWINKLE, TWINKLE LUCKY STAR MERLE HAGGARD 
K.SUESOV,M.HAGGARD (M.HAGGARD) EPIC 34-07631 0 19 25 10 
PLEASE PLEASE BABY DWIGHT YOAKAM 
P.ANDERSON (070885M) REPRISE 7- 28174 /WARNER BROS. 

ió 20 24 11 é LLóYÓ á "ó" R (R.FOSTER, B.LLOYD) 
FOSTER AND DALS LLOYD 

19 3 2 15 
I PREFER THE MOONLIGHT KENNY ROGERS 
B.BANNISTER (G.CHAPMAN. M.WRIGHT) RCA 5258 -7 

® 22 28 9 I WONT TAKE LESS THAN YOUR LOVE TANYA TUCKER WITH P. DAVIS & P. OVERSTREET 
J.CRUTCHFIELD (P.OVERSTREET, D.SCHLITZ) CAPITOL 44100 

Zl 23 27 11 BMOYNOOMY 
BELIEVE 

DIM MN.OW R NES) COLUMBIA 38-07627 
GOSDIN 

® 24 26 10 OH WHAT A LOVE NITTY GRITTY DIRT BAND 
M.MORGAN,P WORLEV (J.IBBOTSON) WARNER BROS. 7 -28173 

23 25 29 12 
I WANT A LOVE LIKE THAT JUDY RODMAN 
T.WEST (T.SCHUYLER, !IAN) MTM 72092 /CAPITOL 

24 26 30 7 FACE TO FACE ALABAMA 
H.SHEDD,ALABAMA (R.OWEN) RCA 5328 -7 

25 27 34 6 
RANDY TRAVIS 

IK.LENN ING N PISTí)LONG WARNER BROS. 7-28286 

® 30 35 10 JT.BOAT'N 
S 
(M RJROB 

CONWAY TWITTY 
MCA 53200 

27 29 33 10 
TELL ME TRUE JUICE NEWTON 
RLANDIS ( B.MAHER, P.KENNERLEY) RCA 5283 -7 

® 31 37 9 I'M GONNA MISS 
(OU, 

GIRL MICHAEL MARTIN MURPHEY 
$.GIBSON,J.E.NORMAN (J. W INCHESTER) WARNER BROS. 7 -28168 ® 

33 39 
7 THIS MISSIN' YOU HEART OF MINE SAWYER BROWN 

R.CHANCEY (W.MULLIS, M.GEIGER) CAPITOL /CURB 44108 /CAPITOL 

30 18 19 14 
I'M TIRED 
R.SKAGGS (M.OLLIS, A.R.PEDDY, R.R 

RICKY SKAGGS 
ICE) EPIC 34 -07416 

31 32 38 10 
SOME OLD SIDE ROAD KEITH WHITLEY 
B.MEVIS (R.FERRIS) RCA 5326-7 

32 21 1 17 
PWORREWHERwARD,RCR(WTELL> 

WARNER BROyS 7- 282223 

O 35 40 8 
THIS OLD HOUSE S -K -B 
1.STROUD (T.SCHUVLER, C.BICKHARDT) MTM 72100 /CAPITOL 

® 36 42 7 TALcKINN AO(MDYSELAF AGAIN TAMMY 
FWc 34-07635 

0 37 43 7 
SOMEWHERE BETWEEN RAGGED AND RIGHT JOHN ANDERSON 
J.BOWEN,J.ANDERSON (W.JENNINGS. R.MURRAH) MCA 53226 

® 41 47 6 
SHODULL DN'T 

IARBD 
EEASIER THAN THIS 

16TH AVENUE 70408/ CAPITOL 0 42 51 5 
THE BIRD GEORGE JONES 
B.SHERRILL (A.L.OWENS. D.KNUTSON) EPIC 34 -07655 

38 39 45 7 
LOUISIANA RAIN JOHN WESLEY RYLES 
B.BECKETT (R.ALVES, R.MURRAH) WARNER BROS. 7 -28228 

39 40 41 g COME O 
B. ALVEERSON (T.ROMEO) 

JO -EL SRCA -7 
5282-7 

40 28 9 19 DO YA' 
H.SHEDD (K.T OSLIN) 

K.T. OSLIN 
RCA 5239 -7 

41 45 50 6 7DLN7(EVERR , 
C 

K 

HANC I HAD) JOHNNY RODRIGUEZ 
CAPITOL 44071 

42 47 59 4 
TOUCH AND GO CRAZY LEE GREENWOOD 
J.BOWEN,LGREENW000 (M.GARVIN, T.SHAPIRO, B.JONES) MCA 53234 

® 46 53 5 WILDER DAYS BAILLIE AND THE BOYS 
K.LEHNING.PDAVIS ( C.BICKHARDT, M.BONAGURA) RCA 5327-7 

® 55 - 2 

* * * POWER PICK /AIRPLAY * * * 
LIFE TURNED HER THAT WAY RICKY VAN SHELTON 
$.BUCKINGHAM (H. HOWARD) COLUMBIA 38 -07672 

45 50 52 7 
CRYING (FROM THE "HIDING OUT" SOUNDTRACK) ROY ORBISON & K.D. LANG 
PANDE ,D.WAS,D.WAS (R ORBISON, J.MELSON) VIRGIN 799388 

® 52 56 6 
SHENAAH 

R HAALLL. BYRNE (W'HOLYFIELD, R,LEIGH) COLUMBIA 8654 

47 38 21 20 
R.HALL 

THE E M 
COLUMBIA 3á óARD ® - 2 

SANTA FE THE BELLAMY BROTHERS 
E.GORDY,JR. (D.BELLAMY, R. TAYLOR) MCA /CURB 53222/MCA 

49 56 6 
BAD DAY FOR A BREAK UP CALI MCCORD 
FKELLY (F. KELLY. R.BARLOW) GAZELLE 011 /ARTS 

50 44 36 18 
THE LAST ONE TO KNOW REBA MCENTIRE 
J.BOWEN,R.MCENTIRE (M.BERG. J.MARIASH) MCA 53159 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
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TITLE ARTIST 
PRODUCER (SONGWRITER) LABEL & NUMBER /DISTRIBUTING LABEL 

51 58 63 5 ROSES IN DECEMBER LARRY BOONE 
R.BAKER (L.BOONE, P.NELSON) MERCURY 870 086 -7 /POLYGRAM 

52 59 74 4 
ITS ONLY MAKE BELIEVE BONNIE MCDOWELL 
R.MCDOWELL (C TWITTY, J.NANCE) CURB 10501 /MCA 

53 43 31 17 
THOSE MEMORIES OF YOU DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS 
G.MASSENBURG (A.O'BRVANT) WARNER BROS. 7.28248 

54 34 13 16 
GIVE BACK MY HEART LYLE LOVETT 
T.BROWN,L.LOVETT (L.LOVETT) MCA /CURB 53157 /MCA 

55 51 32 19 & 
COULDN'T ANYMORE 

LOG N ((MADDOx EDEEROGU 
T. GRAHAAMBoï404061I 

® 65 - 2 SIX DAYS ROON THRE ROAD 
MONTGOMERY) 

STEVE EAAARLIEE& ÉHE3DU9KESA 

57 48 48 7 
SURE FEEHIGOODBARBARA 

00NCRTL 
NWI 

KNIGHT) EMI-AMERICA 51APIOL 

58 61 66 6 ry LLARKIN (D.HOLT, N.GELIN) 
DARREALNLaH(O 

Z2 

59 66 - 2 A LITTLE BIT CLOSER TOM WOPAT 
J.CRUTCHFIELD (KENNEDY, ROSE. SCHUYLER) EMI-MANHATTAN 50112 

® NEW l 1 

* * * HOT SHOT DEBUT*** 
I WANNA DANCE WITH YOU EDDIE BABBITT 
R.LANDIS (E.RABBITT. B.J.WALKER,JR.) RCA 5238 -7 

61 54 44 22 SOMEBODY (LIED 
BERS, L.JENKINS) 

RICKY ANBSAHEELTON 
38-07311 

62 53 54 6 J.BE.BB é ORO 
EMMYLOU HARRIS 

OWEN.H MNTGMERY) 
MC 

63 49 23 19 
ROOUGHYANDI ROWDYtDN 

YSR.MURRAH) 
WAYLON JECNNINGS 

® NEW 1 TURN IT LOOSE THE JUDOS 
B.MAHER ( D.SCHLITZ, C.BICKHARDT, B.MAHER) RCA /CURB 5329 -7 /RCA 

® 70 - 2 BLOWIN' LIKE A BANDIT ASLEEP AT THE WHEEL 
R.BENSON (G.CLARK) EPIC 34 -07659 

66 63 67 
5 S DSN ó BNBRO 0B PARTON 

GOLSTEI ( ROWN) COLUMBIA 36655 

67 68 78 4 SOMEBODY LOSES, SOMEBODY WINS ROSIE FLORES 
P.ANDERSON (A.LANES, B.GRAHAM. R.COLEMAN) REPRISE 7 -28134 

® NEW 1 
TIMELESS AND TRUE LOVE THE MCCARTERS 
P.WORLEY (C.BLACK, A.ROBERTS, B.CASON) WARNER BROS. 7 -28125 

69 75 - 2 WHEN WE'RE TOGETHER (LOVE'S SO STRONG GARY CHAPMAN 
G.CHAPMAN,B.BANNISTER,M.WRIGH ( M.WRIGHT, A.SKY. G.CHA AN) RCA 5285 -7 0 74 85 4 DON'T START THE FIRE MARCIA LYNN 
J.MORRIS (T ROCCO. T.SKINNER, J.L.WALLACE) EVERGREEN 1063 

71 71 83 4 
MOST OF ALL LEON RAINES 
M.L.BROWN (B.BUIE. J.R.COBB) SOUTHERN TRACKS 1089 

72 57 60 7 THE RADIO SONG RIC STEEL 
LROGERS,J.KELTON (J. ANDERSON, D.LENZINI) PANACHE 1001 

73 67 55 21 ONLY WHEN I LOVE HOLLY DUNN 
T.WEST (H.DUNN, C.WATERS, T.SHAPIRO) MTM 72091 /CAPITOL 

74 62 65 6 
I ó úP 

AFTER ASTIA 
R.PENNI 

THE 
STEP ONE 379 0 79 - 2 BE SERIOUS DONNA MEADE 

B.KILLEN (C.CURRY, R.LAYNE) MERCURY 888 993 -7 /POLYGRAM 

%Ó NEW o, 
1 

YOU JUST WATCH ME LIBBY HURLEY 
H.SHEDD (R.GILES, BREGAN) EPIC 34-07650 0 81 - 2 RING OF FIRE RANDY HOWARD 
N.LARKIN (M.KILGORE, J.CARTER) ATLANTIC AMERICA 7- 99387 /ATLANTIC 

78 78 - 2 
FOR YOUR LOVE TONY MCGILL 
THE (E.TOWNSEND) KILLER 1008/T.N.T. 

79 80 2 SOMEWHERE SOUTH OF MA RATTLESNAKE 
M.CHAPMAN) RATT COLUMBIA 38-07634 

® NEW 0, 
1 

ONCE YOU GET THE FEEL OF IT THE MARSHALL TUCKER BAND 
L.BUTLER ( L.BUTLER. D.DILLON) MERCURY 870 050 -7 /POLYGRAM 0 NEW 1 
BREAK DOWN THE WALLS DE DE AMES 
M.LLOYD (F.GOOMAN) ADVANTAGE /COMPLEAT 185 /POLYGRAM 

82 82 - 2 NOBODY THERE BUT ME WILLIE NELSON 
W.NELSON (B,HORNSBY, J.HORNSBY. C.HAYDEN) COLUMBIA 38 -07636 

83 84 - 2 
AS 

JJ LONG 
AS THERE ARE WOMEN LIKE YOU 

BEAR /CMPLEARRY COOPER 

® NEWS 1 I WISH WE RWERE STRANGERS OGDEN HArRLLESS 

ós NEW 1 
STRANGDERS AGAAÉRRS) 

MTM 7D2093 /CDAP TOL 

86 69 57 20 LYNDA STEVE WARINER 
T.BROWN (B.LABOUNTY. P.MCLAUGHLIN) MCA 53160 

87 83 - 2 CAN'T GET TO YOU FROM HERE JACKY WARD 
J. W EST,J. WARD (F.KNIPE. S.CHANDLER) ELECTRIC 105 

88 64 fit 7 
IF YOU ONLY KNEW KIM GRAYSON 
A.HENSON (J.MARIASH, D.RAE) SOUNDWAVES 4795/NSD 

89 73 82 4 
FIRST CAME THE FEELIN' GAIL O'DOSKI 
G.KENNEDY (J.VOLINKATY. J.HESS) DOOR KNOB 288 

90 76 49 9 RóANIETó NIIGGHÇ PNELSON, L.BOONE) AIR /COMPLEAT 18S POLYGRAM 

91 77 76 17 
GOOD GOD, I HAD IT GOOD PAKE MCENTIRE 
M.WRIGHT (M.WRIGHT. R.NIELSEN) RCA 5256 -7 

92 86 86 4 
HAVE YOU HURT ANY GOOD ONES LATELY SHARON ROBINSON 
J.SANDLIN (TWOOD. W.ALDRIDGE, A.SANOLIN. S.PAULK) NIGHTFALL 001 

93 88 73 23 CRAZY FROM THE HEART THE BELLAMY BROTHERS 
E.GORDY,JR. (D.BELLAMY. D.SCHLITZ) MCA /CURB 53154/MCA 

94 93 68 12 
MAPLE STREET MEM'RIES THE STATLER BROTHERS 
J.KENNEDY (D.REID) MERCURY 888 920- 7 /POLYGRAM 

95 92 75 8 NLPUTNAAM AROBOVE 
AGAEN) 

Y) MERCURY 888926- -77/POLYYGRAM 

96 
94 

84 
25 YOU HAVENT HEARD THE LAST OF ME MOE BANDY 

J.KENNEDY (T R.SNOW. E.KAZ) MCA /CURB 53132/MCA 

97 89 79 22 MAYBE YOUR BABY'S GOT THE BLUES THE JUDOS 
B.MAHER (T.SEALS. G.LYLE) RCA /CURB 5255 -7 /RCA 

98 90 70 21 
I WON'T NEED YOU ANYMORE (ALWAYS AND FOREVER) RANDY TRAVIS 
K.LEHNING (T.SEALS, M.D.BARNES) WARNER BROS. 7 -28246 

99 87 58 7 
NEVER MIND NANCI GRIFFITH 
T.BROWN,N.GRIFFITH (H.HOWARD) MCA 53184 

100 72 46 15 
TIME IN 
J.BOWEN ( R.MURRAH, R.ALVES, J.D.HICKS) 

THE OAK RIDGE BOYS 
MCA 53175 

OProducts with the greatest airplay this week. Videoclip availability. Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. RIAA certification for sales of 2 million units. 
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by Marie Ratliff 
DOES A NEW RELEASE have a head start on the market if it is on the 
soundtrack of a hit movie and it is a familiar song from the '60s? The an- 
swer, based on two current examples, seems to be yes. "Crying," from the 
"Hiding Out" soundtrack, is climbing the charts (No. 45 this week) for Roy 
Orbison & k.d. lang (Virgin). Orbison topped the pop charts with the same 
song in 1961. 

Another oldie, "Six Days On The Road," established the career of Dave 
Dudley in 1963. Now, a version by Steve Earle & the Dukes (Hughes Mu- 
sic /MCA) is included in the hit movie "Planes, Trains And Automobiles" 
and is climbing the charts again (No. 56). "We usually wait a bit before 
adding a Steve Earle record," says MD Steve Gary, KASE Austin, Texas, 
"but we put this one on right out of the box. It's got built -in familiarity and 
is looking like a winner." 
IL IL 

T'S INCREDIBLY HOT HERE," says PD Wayne Carlisle, WRNS 
Kinston, N.C., of Lee Greenwood's contemporary- sounding "Touch And 
Go Crazy" (MCA). "The up -style beat is a pleasant change for him." 
There's a lot of early- request action for the song at KTPK Topeka, Kan., 
too. MD Jim Gibb says, "It's really kickin' in; they love it" (No. 42). 
li ti 

I'M GONNA MISS YOU, GIRL" is hitting the mark for Michael Mar- 
tin Murphey (Warner Bros.). The song is charted at No. 28 this week. 
"You can't beat it for warmth, and it's a great production," says PD Mike 
McCoy, KHAK Cedar Rapids, Iowa. "It surprised me," says MD J.C. Si- 
mon, KFMS Las Vegas. "That record is going to be a hit." 

Simon is also knocked out by the McCarters, a trio of sisters just signed 
to Warner Bros. "I'm really impressed with `Timeless And True Love,' " he 
says. The song makes it chart debut this week at No. 68. 

Adds MD Don Jeffries of KIKF Garden Grove /Orange County, Calif., 
"It's a super song. The harmonies are just great." 

AND MORE NEW FACES: Libby Hurley's second Epic release, "You 
Just Watch Me" (No. 76), is breaking out at KKIX Fayetteville, Ark. 
"We're getting good reaction; it'll do well here," says PD Tom Sleeker. 

Sarah (no last name) is seeing action with "Who's Gonna Love You" 
(Hub) at KXEL Waterloo, Iowa. "Her last record did well here, too," says 
MD Bill James. "Our listeners really like her." 

Gary Chapman's "When We're Together" (RCA) is a hot number at 
WDZQ Decatur, Ill., where MD Dale Jones says, "This guy is really talent- 
ed." The song is charted at No. 69 this week. 

FOR WEEK ENDING JANUARY 16, 1988 

Billboard. HOT COUNTRY SINGLESTM 
A ranking of the top 30 country singles by sales with reference to each 
title's position on the main Hot Country Singles chart. 
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1 1 I CAN'T GET CLOSE ENOUGH EXILE 8 

2 3 ONE FRIEND DAN SEALS 1 

3 2 I'LL PIN A NOTE ON YOUR PILLOW BILLY JOE ROYAL 9 

4 4 HEAVEN CAN'T BE FOUND HANK WILLIAMS, JR. 15 

5 6 I PREFER THE MOONLIGHT KENNY ROGERS 19 

6 7 WHERE DO THE NIGHTS GO RONNIE MILSAP 2 

7 5 SOMEWHERE TONIGHT HIGHWAY 101 32 

8 9 JUST LOVIN' YOU THE O'KANES 7 

9 10 TENNESSEE FLAT TOP BOX ROSANNE CASH 10 

10 11 WHEELS RESTLESS HEART 4 

11 8 DO YA' K.T. OSLIN 40 

12 13 GOIN' GONE KATHY MATTEA 3 

13 12 I'M TIRED RICKY SKAGGS 30 

14 14 TWINKLE, TWINKLE LUCKY STAR MERLE HAGGARD 16 

15 22 PLEASE PLEASE BABY DWIGHT YOAKAM 17 

16 16 DO YOU BELIEVE ME NOW VERN GOSDIN 21 

17 29 FACE TO FACE ALABAMA 24 

18 15 ROUGH AND ROWDY DAYS WAYLON JENNINGS 63 

19 21 GIVE BACK MY HEART LYLE LOVETT 54 

20 18 THOSE MEMORIES OF YOU D. PARTON, L. RONSTADT, E. HARRIS 53 

21 25 STILL WITHIN THE SOUND OF MY VOICE GLEN CAMPBELL 5 

22 28 I WON'T TAKE LESS THAN YOUR LOVE TANYA TUCKER 20 

23 20 LYNDA STEVE WARINER 86 

24 17 THE LAST ONE TO KNOW REBA MCENTIRE 50 

25 19 ONE FOR THE MONEY T.G. SHEPPARD 47 

26 27 ONE STEP FORWARD THE DESERT ROSE BAND 12 

27 - TOO GONE TOO LONG RANDY TRAVIS 25 

28 - I WOULDN'T BE A MAN DON WILLIAMS 13 

29 23 SOMEBODY LIED RICKY VAN SHELTON 61 

30 - SURE THING FOSTER AND LLOYD 18 
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COUNTRY SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot Country Singles chart. 

LABEL NO. OF TITLES 
ON CHART 

MCA (9) 17 
MCA /Curb (5) 
MCA /Hughes (2) 
Curb (1) 

RCA (1 4) 16 
RCA /Curb (2) 

CAPITOL (5) 12 
MTM (4) 
16th Avenue (1) 
Capitol /Curb (1) 
EMI -America (1) 

WARNER BROS. (10) 12 
Reprise (1) 
Warner /Curb (1) 

COLUMBIA 10 
POLYGRAM 9 

Mercury (6) 
Advantage /Compleat (1) 
Air /Compleat (1) 
Bear /Compleat (1) 

EPIC 7 

ATLANTIC 2 
Atlantic America (2) 

DOOR KNOB 2 

ARTS 1 

Gazelle (1) 
ANOKA 1 

EMI -MANHATTAN 1 

ELECTRIC 1 

EVERGREEN 1 

NSD 1 

Soundwaves (1) 
NIGHTFALL 1 

PANACHE 1 

REPRISE 1 

SOUTHERN TRACKS 1 

STEP ONE 1 

T.N.T. 1 

Killer (1) 
VIRGIN 1 

COUNTRY SINGLES A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 
Sheet Music Dist. 

83 AS LONG AS THERE ARE WOMEN LIKE YOU 

(Memory Maker, BMI/Tapadero, BMI) 
62 BACK IN BABY'S ARMS 

(Talmont, BMI) 
49 BAD DAY FOR A BREAK UP 

(Frebar, BMI) 
75 BE SERIOUS 

(Cape May, BMI/Tree, BMI) 
37 THE BIRD 

(Cavesson, ASCAP /Hall -Clement, BMI /Frizzell, BMI) 
CPP /HL 

65 BLOWIN' LIKE A BANDIT 

(April, ASCAP /GSC, ASCAP) 

81 BREAK DOWN THE WALLS 

(Second Serve, ASCAP /Barry Schlecker, BMI) 
87 CAN'T GET TO YOU FROM HERE 

(Southwest, BMI) 
58 CATCH 22 

(Anoka, BMI) 
39 COME ON JOE 

(Lawyer's Daughter, BMI/Wherefore, BMI) CPP 

93 CRAZY FROM THE HEART 

(Bellamy Bros., ASCAP /MCA, ASCAP /Don Schlitz, 
ASCAP) HL 

45 CRYING (FROM THE "HIDING OUT' SOUNDTRACK) 
(Acuff -Rose, BMI) CPP 

6 CRYING SHAME 

(Tonka, ASCAP /MCA, ASCAP /April, ASCAP/Welbeck, 
ASCAP /Blue Quill, ASCAP) HL 

40 DO YA' 

(Wooden Wonder, SESAC) 

21 DO YOU BELIEVE ME NOW 

(Hookem, ASCAP /Blue Lake, BMI) CPP 

70 DON'T START THE FIRE 

(Bibo, ASCAP /Hall -Clement, BMI) 
24 FACE TO FACE 

(Maypop, BMI) WBM 
89 FIRST CAME THE FEELIN' 

(Door Knob, BMI) 
78 FOR YOUR LOVE 

(Beechwood, BMI) 
54 GIVE BACK MY HEART 

(Michael H. Goldsen, ASCAP /Lyle Lovett, ASCAP) 
3 GOIN' GONE 

(Bait And Beer, ASCAP /Forerunner, ASCAP /Little 
Laurel, BMI /Foreshadow, BMI /Lucrative, BMI /Bug, 
BMI( 

91 GOOD GOD, I HAD IT GOOD 

(Blackwood, BMI /Land Of Music, BMI /Englishtown, 
BMI) HL 

92 HAVE YOU HURT ANY GOOD ONES LATELY 
(Duck Tape, ASCAP /Rick Hall, ASCAP) 

15 HEAVEN CAN'T BE FOUND 
(Bocephus, BMI) CPP 

8 I CANT GET CLOSE ENOUGH 

(Tree, BMI /Pacific Island, BMI) CPP /HL 
41 I DIDN'T (EVERY CHANCE I HAD) 

(Tom Collins, BMI /Collins Court, ASCAP) CPP 

19 I PREFER THE MOONLIGHT 
(Riverstone, ASCAP /Blackwood, BMI /Land Of Music, 
BMI) HL 

60 I WANNA DANCE WITH YOU 

(Eddie Rabbitt, BMI /Fishin' Fool, BMI) 
23 I WANT A LOVE LIKE THAT 

(Writer's Group, BMI /Bethlehem, BMI /MCA, 
ASCAP /Doubletime, ASCAP) HL 

84 I WISH WE WERE STRANGERS 

(April, ASCAP /Swallowfork, ASCAP) 

98 I WON'T NEED YOU ANYMORE (ALWAYS AND 
FOREVER) 

(Warner -Tamerlane, BMI /Face The Music, ASCAP /Blue 
Lake, BMI) CPP/WBM 

20 I WON'T TAKE LESS THAN YOUR LOVE 

(MCA, ASCAP /Don Schlitz, ASCAP/Writer's Group, 

BMI /Scarlet Moon, BMI) HL 

13 I WOULDN'T BE A MAN 

(Jack & Bill, ASCAP /Songs De Burgo, ASCAP /Lodge 
Hall, ASCAP) CPP /HL 

88 IF YOU ONLY KNEW 

(Cavesson, ASCAP/Tapadero, BMI /Merit, ASCAP) CPP 

95 I'LL FALL IN LOVE AGAIN 
(Let There Be Music, ASCAP) 

9 I'LL PIN A NOTE ON YOUR PILLOW 
(White Wing, BMI /Ensign, BMI /Famous, ASCAP /Blue 
Moon, ASCAP) CPP 

28 I'M GONNA MISS YOU, GIRL 

(Fourth Floor, ASCAP /Hot Kitchen, ASCAP) 

30 I'M TIRED 

(Cedarwood, BMI) HL 

52 IT'S ONLY MAKE BELIEVE 

(Conway Twitty, BMI) 
7 JUST LOVIN' YOU 

(Cross Keys, ASCAP/Tree, BMI /Kieran Kane, ASCAP) 
HL 

50 THE LAST ONE TO KNOW 

(Tapadero, BMI /Cavesson, ASCAP) CPP 

44 LIFE TURNED HER THAT WAY 

(Tree, BMI) 
59 A LITTLE BIT CLOSER 

(Writer's Group, BMI /Love Wheel, BMI) 
38 LOUISIANA RAIN 

(Shobi, BMI /Swallowfork, ASCAP) 

14 LYIN' IN HIS ARMS AGAIN 

(Hall -Clement, BMI) HL 

86 LYNDA 

(Screen Gems -EMI, BMI) WBM 

94 MAPLE STREET MEM'RIES 

(Statler Brothers, BMI) CPP 

97 MAYBE YOUR BABY'S GOT THE BLUES 

(WB, ASCAP/Two Sons, ASCAP /Good Single, 
BMI /Irving, BMI) WBM /CPP /ALM 

71 MOST OF ALL 

(Low -sal, BMI) 
99 NEVER MIND 

(Tree, BMI) HL 

82 NOBODY THERE BUT ME 

( Zappo, ASCAP /Basically Gasp, ASCAP /Bob -A -Lew, 

ASCAP /Liberation, BMI) CLM 

22 OH WHAT A LOVE 

(Unami, ASCAP) 

80 ONCE YOU GET THE FEEL OF IT 

(Larry Butler, BMI /Blackwood, BMI) 
47 ONE FOR THE MONEY 

( Tapadero, BMI /Cavesson, ASCAP) CPP 

1 ONE FRIEND 

(Pink Pig, BMI) CPP 

12 ONE STEP FORWARD 

(Bar None, BMI /Bug, BMI) 
11 ONLY LOVE CAN SAVE ME NOW 

(Tree, BMI /Cross Keys, ASCAP) HL 
73 ONLY WHEN I LOVE 

(Lawyer's Daughter, BMI/Tree, BMI /Cross Keys, 

ASCAP) CPP /HL 
17 PLEASE PLEASE BABY 

(Coal Dust West, BMI) WBM 
72 THE RADIO SONG 

(Vogue, BMI /Partner, BMI) HL 

77 RING OF FIRE 

(Painted Desert, BMI) 
66 THE RIVER UNBROKEN 

(David Batteau, ASCAP /Grey Ink, ASCAP) 
90 ROLL THE DICE 

(Screen Gems, ASCAP /Uncle Artie, ASCAP) CPP 
51 ROSES IN DECEMBER 

(Uncle Artie, ASCAP /Larry Butler, BMI /Blackwood, 
BMI) CPP 

63 ROUGH AND ROWDY DAYS 

(Waylon Jennings, BMI/Tom Collins, BMI) CPP 

48 SANTA FE 

(Bellamy Bros., ASCAP) 

55 SHE COULDN'T LOVE ME ANYMORE 
(Rick Hall, ASCAP /Fame, BMI) 

36 SHOULDN'T IT BE EASIER THAN THIS 
(Alabama Band, ASCAP /Dejamus, ASCAP) HL/WBM 

56 SIX DAYS ON THE ROAD 

(New Keys, BMI) 
31 SOME OLD SIDE ROAD 

(Uncle Artie, ASCAP) CPP 

61 SOMEBODY LIED 

(Galleon, ASCAP) CPP 

67 SOMEBODY LOSES, SOMEBODY WINS 
(Golden Bridge, ASCAP /Bill Graham, BMI /Lost 
Horizon, BMI) CPP 

35 SOMEWHERE BETWEEN RAGGED AND RIGHT 
( Waylon Jennings, BMI/Tom Collins, BMI) CPP 

79 SOMEWHERE SOUTH OF MACON 

(Jack & Bill, ASCAP/Vogue, BMI) 
32 SOMEWHERE TONIGHT 

(Tree, BMI /Granite, ASCAP /Coolwell, ASCAP) HL 

74 STILL PICKIN' UP AFTER YOU 

(Jobete, ASCAP /Rio Bravo, BMI) CPP 

5 STILL WITHIN THE SOUND OF MY VOICE 

(White Oak, ASCAP) 

46 STOP THE RAIN 

(April, ASCAP /Ides Of March, ASCAP /Lion Hearted, 
ASCAP) HL 

85 STRANGERS AGAIN 

(Blackwood, BMI/Tree, BMI) 
57 SURE FEELS GOOD 

(Tom Collins, BMI) CPP 

18 SURE THING 

(Uncle Artie, ASCAP /Lawyer's Daughter, BMI) CPP 

34 TALKIN' TO MYSELF AGAIN 

(Cross Keys, ASCAP/Tree, BMI) HL 

27 TELL ME TRUE 

(April, ASCAP /Irving, BMI) CPP /ALM /HL 
10 TENNESSEE FLAT TOP BOX 

(Rightsong, BMI) HL 

26 THAT'S MY JOB 

(Terrace, ASCAP /Garwin, ASCAP) CPP 
29 THIS MISSIN' YOU HEART OF MINE 

(Acuff -Rose, BMI /Milene -Opryland, ASCAP) CPP 

33 THIS OLD HOUSE 

(Writer's Group, BMI /Bethlehem, BMI /Screen Gems - 
EMI, BMI /Lawyer's Daughter, BMI /Colgems -EMI, 
ASCAP) CPP 

53 THOSE MEMORIES OF YOU 

(Bill Monroe, BMI) CPP 

100 TIME IN 

(Tom Collins, BMI /Collins Court, ASCAP) CPP 

68 TIMELESS AND TRUE LOVE 

(Chappell, ASCAP /Chriswold, ASCAP /Hopi Sound, 
ASCAP /Buzz Cason, ASCAP) 

BILLBOARD JANUARY 16, 1988 

25 TOO GONE TOO LONG 

(Almo, ASCAP /High Falutin, ASCAP) CPP 
42 TOUCH AND GO CRAZY 

(Tree, BMI /Cross Keys, ASCAP) 

64 TURN IT LOOSE 

(MCA, ASCAP /Don Schlitz, ASCAP /Colgems -EMI, 
ASCAP /April, ASCAP) 

16 TWINKLE, TWINKLE LUCKY STAR 

(Inorbit, BMI) CPP 

4 WHEELS 

(MCA, ASCAP /Patchwork, ASCAP) HL 

69 WHEN WE'RE TOGETHER (LOVE'S SO STRONG) 
(Blackwood, BMI /Land Of Music, BMI /MCA, 
ASCAP/Your Favorite, ASCAP /Riverstone, ASCAP) 

2 WHERE DO THE NIGHTS GO 

(Lodge Hall, ASCAP /Chappell, ASCAP /R.M.B., ASCAP) 

CPP /HL 
43 WILDER DAYS 

(Colgems -EMI, ASCAP) 

96 YOU HAVEN'T HEARD THE LAST OF ME 

(Snow, ASCAP /April, ASCAP /Kaz, ASCAP) HL 

76 YOU JUST WATCH ME 

(Dejamus, ASCAP) 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 
B -3 Big Three IMM Ivan Mogul! 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 
CPI Cimino WBM Warner Bros. 
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 ETA/LING 

Wall To Wall Chain Rolls Out 12 New Stores In '88 
BY WILLIAM SILVERMAN 

PHILADELPHIA Wall To Wall 
Sound & Video -which has opened 
seven stores in the past two 
months -plans another dozen in 
1988. 

"We're in an expansion mode," 
says Jerry Shulman, president and 
chief executive officer. "We have a 
lot of built -in expenses ... and are 
adding volume without adding dra- 
matically to overhead." 

Since 1980, the company has 
grown from 32 stores to 92 stores 
in New York, Pennsylvania, New 
Jersey, Delaware, Maryland, Vir- 
ginia, and Ohio. 

During November and Decem- 
ber, the full -line software and 
hardware retailer entered the 
Washington, D.C., market with 
two new superstores. In addition, 
Wall To Wall opened new super- 
stores in York and Lancaster, Pa. 
Three new conventional stores 
opened in Wilmington, Del.; Plym- 
outh Meeting Mall in Philadelphia; 
and the Poughkeepsie Mall in 
Poughkeepsie, N.Y. 

The first Washington, D.C., su- 
perstore measures 24,000 square 
feet and is located in the Potomac 
Mills Mall in Prince William, Va. 
The second, measuring 27,000 
square feet, is in Oxon Hill, Md. 
The Pennsylvania superstores 
measure 15,000 and 20,000 square 
feet, respectively. 

Of the 12 or so locations sched- 
uled to open in 1988, six will be su- 
perstores and the others full -line 
mall locations. 

Helping to fuel sales is a $6 -mil- 
lion- advertising campaign de- 
signed to sell consumers on the 
idea that shopping at Wall To Wall 
is economical and hassle free. "Re- 
search showed consumers shopped 
the various competitors and found 
there was no clear -cut price lead- 
er," says vice president of market- 
ing Kevin Weinfeld. "There was a 
high degree of comfort with de- 

partment stores." Thus, in recent 
years, Shulman began appearing 
in television commercials promis- 
ing both the best price and a no- 
hassle return policy. Consumers 
with problems are advised to call 
him at an 800 number. 

The tag lines "Trying to do it 
right for you" and, more recently, 
"Get the price without the prob- 
lems," Weinfeld says, helped de- 
velop a top -of -mind awareness of 
Wall To Wall as a consumer- orient- 
ed company. 

While newspaper advertising 
also carries the Listening Booth 
name used by 13 of the stores, the 
TV spots mention only Wall To 
Wall. Although the Listening 
Booth name won't be dropped 
right away, future stores are to be 
Wall To Wall locations; the Listen- 
ing Booth outlets will probably 
carry both names. 

The thrust of the merchandising 
plan is to offer wide selections of 
software and hardware. But the 
company has also found that "ba- 
sically, malls are places to sell 
films, not rent them," according to 
Shulman. Shrinkage has been an- 
other problem for video. The in- 
stallation of Knogo systems "defi- 
nitely will be a very important de- 
terrent," says executive vice 
president Lee Swede. 

Compact disks are merchandised 
in the middle of the floor, near the 
checkout counter so they can be 
watched. "There are a lot of people 
out to steal, and where we don't 
have Knogo systems we have to be 
careful," says Swede. 

"We aren't as concerned about 
the price of CDs as the spread," he 
continues. "Manufacturers are 
starting to reduce their prices to 
retailers, and we hope to make the 
same profits as with vinyl and cas- 
settes." 

About 60% of Wall To Wall's 
sales come from software, and this 
has helped counter the stalling out 
of VCR sales growth. "The glory 

Twin Towers. A flock of PolyGram staffers were on hand to greet Cypress act 

Tower Of Power when the veteran Oakland, Calif., band visited Tower Records' 

downtown Manhattan store. Front row, from left, are the band's Emilio Castillo, 

Greg Adams, Lee Thornburg, Rocco Prestia, and Richard Elliot. Back row, from 

left, are Jack lacchei, PolyGram Philadelphia /New York branch manager; the 

band's Danny Jacob; Wayne Chemin, New York salesman; Barry Fisch, market 

coordinator; band's Stephen "Doc" Kupka; Judy Furmanek, market coordinator; 

Joe Parker, vice president of video and associated labels; the band's Steve 

Monreal; and John Mazzacco, product development manager. (Photo: Chuck 

Pulin) 

days for the VCR are over," says 
Shulman. "This year the cam- 
corder is on fire, but the VCR was 
almost a once -in -a- lifetime occur- 
rence, like the early days of televi- 
sion." 

Besides audio /video hardware 
and software, the four new super- 
stores (and a fifth, opened in Bing- 
hamton, N.Y., in 1986) also carry 
telephones, electronic typewriters, 
calculators, and microwave ovens. 

Coupled with Wall To Wall's ex- 
pansion has been a drive to contain 
costs. Much of its product inven- 
tory, for example, has been con- 
solidated in a central warehouse 
location in Cinamminson, N.J. The 
company's headquarters has been 
there for six years. It had 50,000 
square feet but has now been ex- 
panded to 100,000, including 20,000 
square feet of office space. About 
240 people work there, many of 
them in the warehouse. A satellite 
warehouse is in nearby Mount 
Laurel. 

Overnight delivery can be ac- 
complished to every store. A new 
computer system is set to be fully 
implemented within the next six 
months. 

"It's destined to be a complete 
point -of -sale system," says Swede. 
"It has been a struggle, but we've 
climbed the hill." Polling inven- 
tory each night, headquarters will 
be able to better coordinate inven- 
tory flow from the warehouse to 
each store. 

The company's roots reach back 
to the '60s, when Shulman and 
Swede racked records for various 

Audiocassette storage cabinets are sold alongside low- priced receivers and 
blank videotapes at one of Wall To Wall Sound & Video's five superstores. 

retail outlets as Shulman Record 
Co., followed by the opening of 
their own store under the Listen- 
ing Booth name. 

In the '70s, they both opened 
new outlets and acquired small 
chains such as Music Scene, Re- 
cord Museum, and Music Store 
while also moving into the sale of 
audio /video hardware. 

In 1983, Shulman Record Co. ac- 
quired the seven -store, Philadel- 
phia -area Wall To Wall group and 
adopted that name. Wall To Wall 
Sound & Video Inc. became a pub- 
lic company in July 1985, issuing 
1.25 million shares of common 
stock to raise capital, repay debt, 

and fund future growth. The com- 
pany currently has 5.3 million 
shares outstanding and is traded 
through the NASDAQ over -the- 
counter system. 

"The VCR increased sales be- 
yond our wildest dreams and took 
everyone public," Shulman says. 
The steep fall in Wall To Wall 
stock prices, and those of several 
other publicly held electronics re- 
tailers, largely reflects the level- 
ing off of VCR sales, he continues. 
Earnings for Wall To Wall will im- 
prove from higher profits on soft - 
ware-as compared to hardware, 
says Shulman. 

New Age Label's Xmas Gift Set A Success At Neiman -Marcus 

Private Music Uses Alternative Marketing 
NEW YORK Private Music just 
concluded an exclusive Christmas 
promotion that featured a pair of 
high -priced product packagings cre- 
ated solely for the 22 Neiman -Mar- 
cus department stores. 

The Private Music Gift Selection 
was marketed at Neiman -Marcus' 
special -gifts and electronics depart- 
ments in two formats: a $45 four - 
cassette set containing Leo 
Kottke's "A Shout Toward Noon," 
Yanni's "Keys To Imagination," 
Patrick O'Hearn's "Between Two 
Worlds," and the "Piano One" com- 
pilation, or a $35 two -CD package 
with the Kottke and Yanni titles. 
Both items were boxed in a hardcov- 
er case, which also contained a Pri- 
vate Music catalog insert that fit 
into a stylized slipcover bearing the 
Neiman -Marcus logo. 

While final figures aren't in yet, 
Jeff Klein, the label's vice president 
of marketing and sales, says that 
35 % -40% of the approximately 250 
units originally stocked were sold 
prior to the two -week pre -Christmas 
rush. He says the gift pieces, which 
were also offered by mail order in 
the Neiman -Marcus "Holiday Post 
Gift Catalogue," were similar in 
concept to last year's promotion at 
six of the chain's stores, which in- 
volved a label sampler CD, audio- 
cassettes, and videocassettes and 
sold approximately 200 pieces. 

But this year's promotion had a 

stronger presentation, says Klein, 
resulting primarily from the stylish 
special -gift packaging designed by 
Ruth Hiller from the Milton Glaser 
firm. The tie-in also benefited from 
planning, which began last Febru- 
ary. Neiman -Marcus, notes Klein, 
examines merchandise from a sea- 
sonal angle well in advance and felt 
that a specially packaged gift set 
would well suit its Fall /Christmas 
sales period. 

The two configurations, which 
went out initially in orders of 15 
units each, were supported by 8V2 
by-11-inch placards inscribed with 
"Private as in personal . .. Some 
music is Private Music ... Ask the 
sales clerk for details" and the label 
logo. In- store -play CDs were also 
supplied for use in demonstrating 
the portable CD players sold by Nei- 
man- Marcus. Additionally, Private 
Music sampler CDs were given with 
catalog purchases of the portable 
players. 

Private Music's president Ron 
Goldstein notes that the "high -end" 
nature of the Neiman- Marcus clien- 
tele matches that of Private's new 
age -type target listener, which he 
says ranges from "a single person 
driving a Porsche buying innovative 
product" to "a family guy driving a 
Mercury who loved Steely Dan" 
who now shops at Neiman- Marcus. 
Both are upscale music lovers but 
have different lifestyles, he says. 

Klein adds that the Neiman -Mar- 
cus program followed prior nontra- 
ditional record -retail moves at the 
label, such as distribution to high - 
fashion- clothing Charivari stores 
and the aristocratic Rozzoli Interna- 
tional Bookstores in New York, and 
to various "lifestyle- accessory" 
boutiques, including D.F. Sanders 
and Sointu in New York, Eastern 
Accent in Boston, and the Minne- 
apolis -based Aveda chain. 

"When Peter [Baumann] first 
started Private Music in August 
1984, we tried to identify who our 
audience was and where they buy 
their music," says Klein. "We ob- 
served that a lot of our audience - 
which grew up in the '60s and '70s- 
hadn't been buying music for years 
and had essentially become disen- 
franchised. So we had to figure out 
where they went for a stimulating 
[buying] experience, and realized 
that these high -quality, `lifestyle -ac- 
cessories' places -for lack of a bet- 
ter name -catered to this audi- 
ence." 

Klein reports receiving no flack 
from Private Music's regular rec- 
ord -store and distribution channels: 
The general feeling was that the 
Neiman- Marcus program would in- 
evitably bring greater attention to 
the label and its artists. 

"Today Neiman -Marcus, tomor- 
row the L.L. Bean catalog," con- 
cludes Klein. 
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Compiled from a national sample of retail store 
one -stop sales reports. 

ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL 

1 3 228 

* * No. 1 * * 
ELTON JOHN MCA 1689 (1974) (CD) 88 weeks at No. One 

ELTON JOHN'S GREATEST HITS 

2 2 72 LED ZEPPELIN ATLANTIC SD -19129 (1971) (CD) 

LED ZEPPELIN IV 

3 1 220 
AEROSMITH COLUMBIA PC.36865 (1980) (CD) 

AEROSMITH'S GREATEST HITS 

4 8 25 
U2 ISLAND 90127 /ATLANTIC (1983) (CD) 

UNDER A BLOOD RED SKY 

5 4 60 
THE EAGLES ASYLUM 6E.105 (1976) (CD) 

GREATEST HITS 1971 -1975 

6 6 29 WHITESNAKE GEFFEN GHS 4018 /WARNER BROS. (1984) (CD) 

SLIDE IT IN 

7 5 64 
AC /DC ATLANTIC SD -16018 (1980) (CD) 

BACK IN BLACK 

8 9 72 PHIL COLLINS ATLANTIC SD -16029 (1981) (CD) 

FACE VALUE 

g 
7 44 

FLEETWOOD MAC WARNER BROS. BSK -3010 (1977) (CD) 

RUMOURS 

10 10 48 
PATSY CLINE MCA 12 (1973) 

PATSY CLINE'S GREATEST HITS 

11 11 96 STEVE MILLER CAPITOL SN -16321 (1978) (CD) 

GREATEST HITS 1974 -1978 

12 13 52 
JAMES TAYLOR WARNER BROS.. 85K -3113 (1976) 

JAMES TAYLOR'S GREATEST HITS 

13 12 48 
LED ZEPPELIN ATLANTIC SD -19127 (1969) (CD) 

LED ZEPPELIN II 

14 15 25 GRATEFUL DEAD ARISTA 2764 (1974) 

THE BEST OF /SKELETON'S FROM THE CLOSET 

15 21 226 
ELTON JOHN MCA 1690 (1977) (CD) 

ELTON JOHN'S GREATEST HITS VOL. II 

16 14 40 
YAZ SIRE 23737 (1982) (CD) 

UPSTAIRS AT ERIC'S 

17 16 29 
THE RIGHTEOUS BROTHERS VERVE 5020 (1967) 

GREATEST HITS 

18 30 64 
SOUNDTRACK MCA 1692 (1978) 

ANIMAL HOUSE 

19 17 100 
MEATLOAF EPIC PE -34974 (1977) (CD) 

BAT OUT OF HELL 

20 20 9 INXS ATCO 81277 -1 (1985) 

LISTEN LIKE THIEVES 

21 23 228 
THE WHO MCA 1691 (1971) (CD) 

WHO'S NEXT 

22 35 5 
CREEDENCE CLEARWATER REVIVAL FANTASY CCR -2 /WARNER BROS. (1976) 

CHRONICLE (THE 20 GREATEST HITS) 

23 18 25 
SEX PISTOLS WARNER BROS. 3147 (1977) 

NEVER MIND THE BOLLOCKS,HERE'S THE SEX PISTOLS 

24 19 25 
GENESIS ATLANTIC 80116 (1984) (CD) 

GENESIS 

25 22 72 
CROSBY, STILLS, NASH & YOUNG ATLANTIC SD -19119 (1974) (CD) 

SO FAR 

26 25 21 
LED ZEPPELIN ATLANTIC 7255 (1973) (CD) 

HOUSES OF THE HOLY 

27 26 234 
STEELY DAN MCA 1688 (1977) (CD) 

AJA 

28 31 80 CHICAGO COLUMBIA PC -33900 (1975) (CD) 

CHICAGO IX - GREATEST HITS 

29 RE -ENTRY 
CREAM RSO 811639 -11 /POLYGRAM (1983) 

STRANGE BREW (THE VERY BEST OF CREAM) 

30 27 29 
LED ZEPPELIN ATLANTIC 19126 (1969) (CD) 

LED ZEPPELIN I 

31 NEW 00 TRAFFIC ISLAND 9306 /ATLANTIC (1971) 

LOW SPARKS OF HIGH HEELED BOYS 

32 29 186 
STEPPENWOLF MCA 1599 (1973) (CD) 

16 GREATEST HITS 

33 28 17 
VAN MORRISON WARNER BROS. 1835 (1970) (CD) 

MOONDANCE 

34 39 9 THE STYLISTICS AMHERST 69005 (1975) (CD) 

THE BEST OF THE STYLISTICS 

35 NEW BUDDY HOLLY MCA 3040 (1978) 

BUDDY HOLLY /THE CRICKETS 20 GOLDEI GREATS 

36 36 48 
BRUCE SPRINGSTEEN COLUMBIA PC -32432 (1973) (CD) 

THE WILD, THE INNOCENT & THE E STREET SHUFFLE 

37 32 25 
PETER GABRIEL ATCO 36147 /ATLANTIC (1977) 

PETER GABRIEL 

38 33 5 
PINK FLOYD COLUMBIA 37680 (1981) 

A COLLECTION OF GREAT DANCE SONGS 

39 RE -ENTRY 
PHIL COLLINS ATLANTIC 80035 (1982) (CD) 

HELLO I MUST BE GOING 

40 RE -ENTRY 
MARVIN GAYE TAMLA 310 /MOTOWN (1971) 

WHAT'S GOING ON 

(CD) Compact disk available. 

ETAILING 

by Linda Moleski 

AUSTIN, TEXAS -based singer Deborah Giles recent- 
ly took the trip of her lifetime -along with 23 other ran- 
domly selected musicians and affiliates. As part of a cul- 
tural- exchange program sponsored by the Texas Inter- 
national Exchange Society, Giles and her cohorts 
mingled with their Russian counterparts in that coun- 
try's three largest cities, Leningrad, Kiev, and Moscow. 

TIES hopes to establish a nonpolitical program to 
share the creativity of musicians from both cultures. 
Plans call for the organization to sponsor Soviet artists 
coming to Texas to perform later this year. 

Giles, whose band, Private Lives, helped her raise the 
necessary $25,000 for the trip, says the Soviets have just 
begun living the equivalent of the '60s in the U.S. and 
are particularly into the Beatles. On that note, Giles per- 
formed "Back In The U.S.S.R." with Stas Namin, one 
of the top Soviet rock acts, at Gorky Park. 

Meanwhile, a vidclip for Giles' upcoming single, "Love 
Beyond The Stars," is currently being wrapped and will 
debut under the auspices of the Texas Music Delega- 
tion at the MIDEM convention, set for Jan. 25-29 in 
Cannes, France. For more information, contact Martin 
Theophilus at Phantom Productions, 512 -320 -9098. 

SEEDS & SPROUTS: That wild and crazy SST has set 
a February release for its first 12 -inch dance mix-two 

Brian Ritchie cuts, "Alphabet" and "Nuclear War," a 
souped -up r &b remake of the Sun Ra song. Both tracks 
can be found on the Violent Femmes member's new 
solo album, "The Blend." Also new for the label is "No 
Age," a compilation of SST instrumental artists. Accord- 
ing to label spokesman Ray Farrell, the two-record set 
is a "reaction to the new age movement" in that instru- 
mental music doesn't have to "sound like waterfalls" ... 
Speaking of waterfalls, Rykodisc continues its Atmo- 
sphere Collection with A Week In Hawaii, a series of 
four environmental recordings: "Tropical Surf," "Island 
Jungle," "Midnight Rainshower," and, yes, "Waterfall" 
... Frontier Records has opened an East Coast branch, 
which will be headed by Frontier staffer Graham 

Texas musicians rock out in 
Russia under TIES program 

Hatch. He can be reached at P.O. Box 2012, Princeton, 
N.J. 08543 -2012; 609- 799 -7597 ... Rounder is gearing up 
for the release of eight new albums in its Modern New 
Orleans Masters series. Among them are titles from 
Irma Thomas, Johnny Adams, jazz saxophonist Earl 
Turbinton, and the Golden Eagles Mardi Gras Indi- 
ans as well as the first four reissues from New Orleans' 
historic Ric and Ron labels ... An upcoming conference 
worth checking out (particularly you dance -oriented lo- 
gos) is the third annual Winter Music Conference, 
scheduled to be held at Miami's Marriott Biscayne Bay 
on Feb. 23-27. Organizers expect this year's confab to 
draw 750 -1,000 registrants. The conference will conclude 
with the WMC III National Dance Music Awards Ban- 
quet. For information, call 305- 563 -3888 or 305 -573 -1499. 

ALBUM 
RELEASES 

The following configuration ab- 
breviations are used: LP- album; 
EP- extended play; CA- cassette; 
NA-price not available. Multiple 
records and /or tapes in a set ap- 
pear within parentheses follow- 
ing the manufacturer number. 
e= Simultaneous release on CD. 

POP /ROCK 
BARREN CROSS 
Atomic Arena 

LP Enigma DIIG- 73311/NA 
CA 1341G-73311/NA 

BYSTANDER 
Not So Innocent 
LP ABS L871 /NA 
CA C871 /NA 

CENTERFOLD 
Centerfold 
LP Columbia BFC- 40843/NA 
CA BCT- 40843/NA 

JIMMY CLIFF 
Hanging Fire 
LP Columbia FC- 40845/NA 
CA FCT- 40845/NA 

CLOSE LOBSTERS 
Foxheads Stalk This Land 

*LP Enigma 011G- 73333/NA 
CA 041G- 73333/NA 

GREAT WHITE 
Recovery: Live 

* LP Enigma 011G- 73295/NA 
CA D41G- 73295/NA 

THE JORDANAIRES 
Tribute To Elvis' Favorite Spirituals 
LP Step One SOR- 0029 /NA 
CA SOC- 0029 /NA 

JOE LOCASCIO 
Gliders 

LP Chase Music CM 8002 /NA 
CA CM 8002 /NA 

MIRIAM MAKEBA 
Sangoma 

*LP Warner Bros. 1- 25673/88.98 
CA 4- 25673/88.98 

A.C. REED 
I'm In The Wrong Business 
LP Flying Fish 4757/NA 
CA 4757/NA 

DAVID LEE ROTH 

Skyscraper 

* LP Warner Bros. 1- 25671/89.98 
CA 4- 25671/89.98 

SOS ALL -STARS 
New York Rendezvous 

* LP Chase Music CM 8001 /NA 
CA CM 8001 /NA 

VELVET ELVIS 
Velvet Elvis 

* LP Enigma D1 1G-73300/NA 
CA 041G- 73300/NA 

THE VENTURES 
Radical Guitars 

LP Iloki 1006 /NA 

DANNY WILDE 
Any Man's Hunger 

4 LP Geffen GHS 24179/88.98 
CA M5G 24179/88.98 

To get your company's new releases listed, 
send release sheets or type the 
information in the above format on your 
letterhead. Please include suggested list 
price whenever possible. Send to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 
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America's Largest 
CD Distributor 
HERE'S WHY: 

PRICE -Low everyday prices, incredible weekly sales. 

FILL -Best fill in the industry. 

SERVICE-100% computerized inventory. The order you 
place is the order you get. No disappointments!! 
No surprises!! 

DELIVERY -guaranteed 1 -2 day delivery anywhere 
in the U.S. at no extra charge to you. 

CALL NOW for our spectacular catalog of 
THOUSANDS of CD's ACTUALLY IN STOCK!! 
New York 

(212) 517 -3737 

Connecticut 
(203) 798 -6590 

Toll Free 
(800) 826 -0079 

DEALERS ONLY 

Los Angeles 
(213) 388 -9834 

FAX 
(203) 798 -8852 
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THE GOOD STUFF. 

For a Fuji dealer, 1988 will be a year filled with great stuff Because no one is 

putting as much behind their audio and video tapes as Fuji. 

With our highly visible network TV and radio campaign, starring comedian 
George Carlin, we've taken Fuji into almost every living room in America. Carlin has 

told millions about Fuji's high quality performance and reliability. 

And TV and radio are just the beginning. Fuji also offers customized merchan- 
dising and promotion programs sure to attract eager crowds. Plus, a variety of 
packaging options to suit your special needs. 

So if you're interested in high profits and fast turnover, call your Fuji represen- 

tative. He has all the stuff you need. 
I FUJI 

Put the good stuff on the good stuff® 
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THESTUFF THATSELLS 
THE GOOD STUFF 

© 1988 Fuji Photo Film U.S.A. Inc., Magnetic Produits Did.., 555 Taxter Rd, Etndord, NI 1)523 
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 RETAILING 

RETAIL 

TIM 
by Earl Paige 

DECEMBER DILEMMA: Key management people 
at chains are reviewing the profit contribution of pro- 
motions and cutoff of promotions in the final weeks of 
1987. "This was our second year for stopping all pro- 
motions the last half of the month," says Steve Ben- 
nett, vice president of marketing, Record Bar. "We 
don't stop promotions in our freestands. But in all our 
mall units we freeze prices and it's helped a bunch at 
the bottom line. Mall customers aren't worrying about 
price the last two weeks." 

At Record Shop, a mall -only chain, Mary Ann Le- 
vitt, president, says, "We have always reduced our 
promotions. We cut our usual 13 chart albums on sale 
to seven or eight." But exclusive freestand Music 
Plus also completely drops any promotions the last 
two weeks, says Mitch Perliss, director of purchasing. 

RACKING UP CHRISTMAS: Rackjobbers mean- 
while are reviewing what one source calls a new trou- 
bling cycle for "end -cap performance." He summa- 
rizes that compared to 1986, the top seven to 10 items 
did not pull the same unit sales "because it went 
across the board, a whole spectrum. We had to en- 
large our assortment." In agreement is Fred Pence, 
buyer at Interstate Group, which anticipated what 
Pence calls "a catalog Christmas." Interstate "has al- 
ways geared to the key catalog items- AC /DC, Zep- 
pelin, Doobies, Boston, and Chicago" -with empha- 
sis on cassettes. "We geared up and we did not run 
out, which made our sales people very happy," Pence 
says. 

BACK TO SCHOOL: The International Council of 
Shopping Centers' weeklong seminar event with the 
Univ. of Shopping Centers and its companion School 
of Retailing is set for Jan. 31 -Feb. 4 at the Hyatt Re- 
gency, San Francisco. Specific "classes" for retailing: 
Making A Retail Store Work, Visual Merchandising, 
Site Selection, and a full day of Tactics For Increasing 
Productivity. For more info: 212 -421 -8181. 

SPRING SEMESTER: More class work for combo- 
store management and employees is scheduled by the 
Video Software Dealers Assn. The annual Financial 
Planning And Inventory Management and, added last 
year, Personnel Management daylong seminar events 
are set for Feb. 23-24, Airport Marriott, San Francisco; 
March 23-24, Royal Sonesta Hotel (Cambridge), Bos- 
ton; April 12 -13, Stouffer Concourse Hotel, Denver; 
and May 24-25, St. Louis Marriott, St. Louis. 

NARM SCHOLARSHIPS: And yet another scholastic 
announcement comes as the National Assn. of Re- 
cording Merchandisers readies its annual scholarship 
event for the trade group's upcoming 30th convention 
March 11 -14 at the Century Plaza Hotel, Los Angeles. 
Celebrating 16 scholarship awards at a Saturday night 

dinner, delegates will be entertained by Kenny G and 
Barry Manilow. 

BAR CODE UPDATE: There's still time for last -min- 
ute registrations for a one -day seminar on the Univer- 
sal Product Code set for Thursday (14) at the Plaza 
Hotel, New York. Contact: Uniform Code Council in 
Dayton, Ohio, at 513 -435 -3870. 

IN THE KNOW: The 75 -store Record World chain is 
jumping on the Kids Know drug- abuse -and -alcohol- 
awareness program sponsored by ICSC for shopping 
centers April 22 -30, according to Patrick Hanson, di- 
rector of public relations at the New York web. 

CD COMPETITION: Look for increasing competition 
among vendors at the midline and budget levels as the 
majors drop in more items. It could catapult compact 
disks all over again, says Hap Winter, a sales rep with 
Pipeline Distribution One -Stop, a subsidiary of New 
York -based Celluloid Records. Pipeline is promoting 
what it terms "nonparallel imports" to the indepen- 
dent -store community. "The more obscure items are 
just what the mom /and /pops are looking for." 

WHAT CD SLOWDOWN? Concern among mass 
merchandisers and some national chains that CD has 
been somewhat flat lately, even through the Christ- 
mas season, is not felt at CD One -Stop, claims Alan 
Meltzer, president of the Connecticut -based, 18- 
month -old company. "We moved from 2,000 square 
feet to 8,000," he says, "and right now we're looking 
at a new, 40,000 -square-foot facility." The flat growth 
larger retailers are feeling could derive, Meltzer con- 
tends, from the continuing growth in CD -only outlets. 
"We're servicing 2,000 accounts nationally," he says, 
many of which are exclusive CD outlets. "We have 10 

sales reps on the road," says Meltzer, who operated 
two stores called Titus Oaks Records on Long Island, 
N.Y., before blasting off with the CD thing. 

A view from the CD -only community comes from 
Nick Mrvos, product manager at Compact Disc 
Warehouse in surburban Los Angeles, which just 
opened its first franchise outlet outside the market in 
South Carolina. The firm has one company -owned 
store and seven franchisees. Mrvos, long with Lico- 
rice Pizza, believes the specialty -CD store continues 
to thrive despite widespread skepticism "because our 
inventory isn't split into three configurations. We kill 
customers with service and we schedule a constant 
stream of promotions." 

That the the CD market involves a special market- 
ing approach is echoed by Barbara Klammer, who, 
with husband Frank, founded distribution firm Preci- 
sion Sound Marketing Ltd. in suburban Seattle 10 

years ago. Barbara is secretary, Frank president. Bar- 
bara says she was working at a hardware distributor 
"now long gone" and saw the whole audiophile field 
developing. Frank had been an insurance underwriter. 
"We were one of the first audiophile distributors in 
the country," says Barbara. "Of course, CD came 
right in and took over, though we still carry LPs and 
cassettes," she says, adding that the CD boom is just 
starting to happen at the independent -label level. 

Do you read Retail Track? Tell us about it by call- 
ing Earl Paige at 213 -273 -7040. 

FOR WEEK ENDING JANUARY 16, 1988 

Billboard® 

TOP COMPACT DISKSTM 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, recording, or 
otherwise, without the prior written permission of the publisher. 
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Compiled from a national sample of retail sales reports. 

ARTIST 
TITLE LABEL & NUMBER /DISTRIBUTING LABEL 

1 1 1 9 

* * NO. 1 * * 
GEORGE HARRISON DARK HORSE 2- 25643/WARNER BROS. 

CLOUD NINE 

2 2 2 17 
PINK FLOYD COLUMBIA CK 40599 

A MOMENTARY LAPSE OF REASON 

3 4 3 12 
STING A &M CD 6402 

... NOTHING LIKE THE SUN 

4 5 4 9 GEORGE MICHAEL COLUMBIA CK 40867 

FAITH 

5 6 6 17 
SOUNDTRACK RCA 6402 -2 -R 

DIRTY DANCING 

6 9 10 9 INXS ATLANTIC 2-81796 

KICK 

7 8 8 19 
JOHN COUGAR MELLENCAMP MERCURY 832 465 2 /POLYGRAM 

LONESOME JUBILEE 

8 10 13 43 U2 ISLAND 2- 90581 /ATLANTIC 

THE JOSHUA TREE 

9 7 7 13 
BRUCE SPRINGSTEEN COLUMBIA CK 40999 

TUNNEL OF LOVE 

10 3 5 10 
VARIOUS ARTISTS SPECIAL OLYMPICS CD 3911 /A &M 

A VERY SPECIAL CHRISTMAS 

11 11 11 11 
THE BEATLES CAPITOL CCT 46446 

ABBEY ROAD 

12 12 12 18 
MICHAEL JACKSON EPIC EK 40600 /E.P.A. 

BAD 

13 13 16 8 
STEVE WINWOOD ISLAND 2-25660/WARNER BROS. 

CHRONICLES 

14 17 17 40 WHITESNAKE GEFFEN 2 -24099 

WHITESNAKE 

15 23 14 18 
R.E.M. I.R.S. IRSD 42059/MCA 

DOCUMENT 

16 18 26 31 WHITNEY HOUSTON ARISTA ARCD 8405 

WHITNEY 

17 20 21 4 
FOREIGNER ATLANTIC 2 -81808 

INSIDE INFORMATION 

18 22 25 22 
DEF LEPPARD MERCURY 830 675 2 /POLYGRAM 

HYSTERIA 

19 16 18 5 
PAUL MCCARTNEY CAPITOL CCT 48227 

ALL THE BEST 

20 14 9 6 STEVIE WONDER MOTOWN 6248 MD 

CHARACTERS 

21 24 23 14 
YES ATCO 2- 90522 /ATLANTIC 

BIG GENERATOR 

22 15 15 7 
MADONNA SIRE 2- 25535 /WARNER BROS. 

YOU CAN DANCE 

23 30 28 39 FLEETWOOD MAC WARNER BROS. 2 -25471 

TANGO IN THE NIGHT 

24 19 22 20 THE BEATLES CAPITOL OCB 46443 

WHITE ALBUM 

25 25 24 13 JETHRO TULL CHRYSALIS VK 41590 

CREST OF A KNAVE 

26 21 19 10 
ROBBIE ROBERTSON GEFFEN 2 -24160 

ROBBIE ROBERTSON 

27 29 - 2 TIFFANY MCA MCAD 5793 

TIFFANY 

28 RE -ENTRY 
KENNY G. ARISTA ARCD 8427 

DUOTONES 

29 28 29 4 
SOUNDTRACK CINEDISC CDC 1003 

HELLO AGAIN 

30 NEW 1 
EURYTHMICS 
SAVAGE 

RCA 6794 -2 -R 

BNIBOABO PUBIICAiIDNS, INC. 

RETAILERS 
Sell Billboard and MUSICIAN 

Magazine In your scores 

FOR I`,FnR''J- i'., tC'.', :; LEE 

11800199919988 

Sell Billboard and MUSICIAN 
Magazine in your stores. 

FOR YORE I \FORMAT 0\ CALL BRAD LEE 

WE MAINTAIN A 
CURRENT ARTIST LIST 
WITH OVER 1300 NAMES. 

WHEN YOU THINK OF 

DIVIDER CARDS 

THINK OF GOPHER. 

FOR A FREE 
CATALOG CALL 

800/648 -0958 

GOPHER 
PRODUCTS 

CD packaging 
from Filam for 
1, 2, 3 or 4 
discs. Available 
from stock; 
Ilsemann 
compatible. 

13984 S. Orange Ave. 
Paramount, CA 90723 
(213) 630-2500 
FAX: (213) 408 -0712 
TLX:'75106 FNPIUD 

1200 N. Street 
Suite 504 
Lincoln, NE 68508 
(402) 435 -5005 
FAX: (402) 435 -4722 
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.Billboard's 

1988 * ENTERTAINMENT INDUSTRY CALENDAR 1988 
ISSUE 
DATE 

2 

9 

16 

23 

30 

2 

9 

16 

23 

30 

2 

9 

16 

23 

30 

1 

8 

15 

22 

29 

TRADE EVENT SPOTLIGHT 

JANUARY 

DEAD- 
LINE 

WINTER CES '88 
January 7 -10 

Las Vegas 

WINTER CES '88 12/15 

NAMM '88 
January 15 -17 

Anaheim 

12/22 

CMA 30TH 12/29 

MIDEM '88 
January 24 -29 

Cannes 

MIDEM '88 
AUSTRALIA 200TH 

CANADA 
1/5 

APRIL 
N.Y. INT'L HOME 

VIDEO SHOW 
Mar. 29 -31 NYC 

SPORTS & 
RECREATIONAL 

VIDEO 
3/8 

NAB '88 
April 9 -12 

Las Vegas 

VIVA PUERTO RICO 3/15 

ON THE ROAD 
IN EUROPE 

3/22 

3/29 

SCANDINAVIA 4/5 

JULY 
VIVA ESPAÑA 

CONSUMER TAPE 
& ACCESSORIES 

6/7 

6/14 

SOUNDTRACKS 6/21 

NEW MUSIC 
SEMINAR 

July 17 -20 NYC 

DANCE MUSIC 
NEW MUSIC 

6/28 

CHILDREN'S VIDEO 7/5 

OCTOBER 

COUNTRY MUSIC 
WEEK 

CMA AWARDS OCT 10 

World of 
GOSPEL MUSIC 

World of 
COUNTRY MUSIC 

NEW AGE MUSIC 

9/6 

9/13 

9/20 

9/27 

10/4 

ISSUE 
DATE 

6 

13 

20 

27 

7 

14 

28 

6 

13 

20 

27 

5 

12 

19 

26 

TRADE EVENT SPOTLIGHT 

FEBRUARY 

DEAD- 
LINE 

1/12 

COUNTRY RADIO 
SEMINAR '88 
Feb. 11 -13 Nashville 

COUNTRY RADIO 1/19 

GAVIN CONVENTION 
February 12 -13 

San Francisco 

1/26 

EUROPEAN 
RECORDING 

STUDIOS 
2/2 

MAY 
HEAVY METAL 4/12 

IMMC 
May 11 -15 

Montreux 

NAIRD 
May 11 -15 

New Orleans 

4/19 

U.K. 4/26 

AMERICAN BOOK 

SELLERS ASSN. 
CLASSIC VIDEO 513 

AUGUST 
7/12 

VSDA '88 
August 7 -10 

Las Vegas 
VSDA '88 7/19 

JACK THE RAPPER 
Aug. 18 -21, Atlanta 

7/26 

8/2 

NOVEMBER 
AES '88 

November 3 -6 

Los Angeles 

AMERICAN VIDEO 
CONFERENCE 

Los Angeles 

AES '88 

World of 
CLASSICAL MUSIC 

VIDEO MUSIC 
SPECIAL 

INTEREST VIDEO 

FRANCE 

10/11 

10/18 

10/25 

ISSUE 
DATE 

5 

12 

19 

26 

4 

11 

18 

25 

3 

10 

17 

24 

3 

10 

17 

24 

31 

TRADE EVENT SPOTLIGHT 

MARCH 
AES 

Mar 1 -4 

Paris 

GRAMMY'S 
30TH ANNUAL 

Mar 2 NYC 

NARM '88 ITA '88 
Mar 11 -14 Mar. 16-19 

Los Angeles Tucson 

EXERCISE & 
HEALTH VIDEO 

NARM '88 
ITA '88 

MUSIC PUBLISHING 

JUNE 
SUMMER CES '88 

June 4 -7 

Chicago 

NAMM '88 
June 24 -26 

Atlanta 

BOBBY POE 

June 24 -25 

Reston. VA 

SUMMER CES '88 
JAPAN 

World of 
BLACK MUSIC 

WEST GERMANY 

World of 

JAll 

SEPTEMBER 

NAB '88 
September 14 -17 

Washington, DC 

SEPTEMBER: 
HORROR MONTH! 

BILLBOARD'S 1988 
RADIO AWARDS 

COMPACT DISK 

DECEMBER 

ITALY 

1988: The Year In 
MUSIC & VIDEO/ 

NO. 1 AWARDS 

DEAD- 
LINE 

2/9 

2/16 

2/23 

3/1 

5/10 

5/17 

5/24 

5/31 

8/9 

8/16 

8/23 

8/30 

11/8 

11/15 

11/22 

11/29 
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Gold For Money. Eddie Money is the most recent recipient of the Ampex 
Golden Reel award, in recognition of his album, "Can't Hold Back." Money 
donated his $1,000 prize to the Children's Hospital in Oakland, Calif. Shown at 
the presentation ceremony are, from left: Tony Papp, president and CEO of the 
Children's Hospital; Ann Tucker, president of the Children's Hospital Foundation; 
Money; John Leli, Ampex Magnetic Tape division sales manager, North Eastern 
region; and Patti Shelden, Ampex Magnetic Tape division administrator, 
marketing communications. 

I AUDIO TRACK 

PAUDIO/VIDEO 

NEW YORK 

ORPHAN ARTIST Siri Lini was in 
at Planet Sound to complete tracks 
for her new 12 -inch, "You Make Me 
Come Alive." Bruce Nazarian was 
at the board and co-produced with 
Jimmy Lifton. Also, Lifton put fin- 
ishing touches on his 12 -inch, "Touch- 
ing You At Night." The tune, sched- 
uled for release in January, was writ- 
ten by Lifton and produced by 
Nazarian. 

At Frankford /Wayne Mastering 
Labs, engineer Herb Powers Jr. 
was in with producers Bruce Car- 
bone and Matronik, cutting tracks 
on Terry Billy for his debut solo al- 
bum on Atlantic. Also, engineer 
Tom Coyne mastered Love & 
Rocket's "No New Tale" and Jona- 
than Butler's "Take Good Care." 

D &D Recording saw Book Of 
Love in to work on its second album 
for Warner Bros. /Sire with produc- 
er Flood. Mac Quayle was brought 
in for keyboard and synthesizer 
tracks. Roger Parsons handled bag- 
pipe lines, and Mike Rogers engi- 
neered with Kieran Walsy and Bill 
Mansfield assisting. 

LOS ANGELES 

AT COCHRANE STUDIO, the 
Commodores recorded "Thank You," 
a tune that will appear on their next 
PolyGram album, scheduled for re- 
lease in early '88. William "WAK" 
King produced and David Cochrane 
engineered. 

Elektra artist Howard Hewett 
stopped in at Elumba to complete 
production on his new product. The 
project is being co- produced with 
Monty Seward, Jerry Knight, and 
Vincent Brantley, and the first sin- 
gle is scheduled for release in Janu- 
ary. The album is due in February. 

David Williams (guitarist for Mi- 

chael Jackson) produced tracks for 
Boz Skaggs' new album at Lion - 
share Studios. The first single from 
the album is "Cool Running." Also 
working on the project were engineer 
Shep Longsdale, arranger Aaron 
Zigman, bassist Marcus Miller, 

drummer John Robinson, and key - 
boardist Guy Steiner. The Emo- 
tions did background vocals. 

NASHVILLE 

sOUNDSHOP SAW A visit from 
the O'Kanes, in to produce their new 
album for CBS /Columbia. Pat 
McMakin engineered. And, Del 
Reeves worked on new material with 
engineer John Dickson. Also, 
Razzy Bailey worked on two tunes 
with Ernie Winfrey engineering. 

Athena completed work on her de- 
but album, "The New Spirit," at DBS 
Studios recently. The Downs Broth- 
ers ran the board. Aashid Himons 
(former member of Afrikan Dream- 
land) produced the project. 

Producer Johnny Slate worked on 
a Kenny Lane project at the Ben- 
nett House with "Mean" Gene Ei- 
chelberger at the board. And, Lanc- 
er Music artist Tom Campbell re- 
corded tracks with Alan Shirston 
producing and Eric Paul coaxing the 
controls. 

Soundshop saw Bobby Golds- 
boro in to work on a children's Eas- 
ter project for Penguin Produc- 
tions with producer Timmy Tappan 
and Bobby. Mike Bradley ran the 
board. 

NAMM Gears Up For Winter Confab 
MIDI Devices Top List Of Hot Products 

STEVEN DUPLER 

NEW YORK The musical- instru- 
ment and pro audio industries are 
geared up for what is expected to 
be the largest -ever National Assn. 
of Music Merchants winter con- 
vention. The show is set for Jan. 
15 -17 in Anaheim, Calif. 

Approximately 600 exhibitors 
will show their wares across more 
than 300,000 square feet of floor 
space in the Anaheim Convention 
Center as well as at the Hilton and 
Marriott hotels. The show's orga- 
nizers say attendance is expected 
to at least equal last winter's 
32,000. 

According to Larry Linkin, 
NAMM executive vice president, 
"The interest in this year's show is 
phenomenal. At one point, we had 
a waiting list of about 50 exhibi- 
tors. The only way to accommo- 

date the increased demand was to 
spill over into the hotels." 

Linkin stresses that even more 
important than numbers, however, 
is the quality of the attendees. Lin - 
kin says the upcoming show will be 
"strictly industry only," with 
much tighter registration proce- 

'Interest this year 
is phenomenal' 

dures than in preceding years. 
"Both exhibitors and dealers 

have expressed that the majority 
wants a strictly controlled trade 
show for the industry only," says 
Linkin. "With our new badge sys- 
tem and cooperation from quali- 
fied attendees, we should see a sig- 
nificant drop in badge abuse." 

As in recent years, MIDI devices 

and computer software are expect- 
ed to be especially hot product ar- 
eas. So are low -cost sampling de- 
vices and sequencers. 

Synthesizer and keyboard sales 
continue to grow -so much so that 
this year a special section has been 
established for keyboard products 
only. Linkin says 28,000 square 
feet in the Hilton hotel have been 
set aside for approximately 40 
firms to display pianos, organs, 
synths, and other keyboard- relat- 
ed products. 

In addition to the exhibitions 
and product clinics and demonstra- 
tions, a variety of sales -instruction 
seminars for music -equipment re- 
tailers are also planned by the 
NAMM organizers. 

In -depth coverage of pro- audio- 
oriented product at NAMM will 
appear in an upcoming issue. 

Audio Consultant Blasts Labels On CD 
BY NICK ROBERTSHAW 

LONDON According to audio con- 
sultant Nick Hopewell- Smith, the rec- 
ord industry is actively preventing 
the development of a mass market 
for compact disks while continuing to 
benefit from a "hugely profitable 
milk cow for the industry." 

Speaking at the annual Sony 
Broadcast /HHB Hire & Sales -spon- 
sored Digital Information Exchange 
seminar here, Hopewell -Smith criti- 
cized the music business during a ses- 
sion called "CD And The Internation- 
al Impact Of Digital Audio Tape." 

He also blasted the industry's reac- 
tion to DAT. He acknowledged that 
new hi -tech products are essential for 
a Japanese electronics industry un- 
able to compete pricewise with such 
Asian neighbors as South Korea and 
Taiwan, but he added that DAT is a 
logical development for a consumer 
market in which the conventional cas- 
sette is now outdated. 

Hopewell -Smith called fears that 
record -company earnings would be 
decimated by DAT unfounded, citing 
Sony's purchase of CBS as evidence. 

Also, Hopewell -Smith said, CDs 
have many advantages over digital 
audiotapes: They resist wear, are in- 
stantly accessible, and come in attrac- 
tive packaging. 

Room Re- creates Acoustics 
Japanese Co. Computerizes Sound 
TOKYO A computerized listening 
room capable of simulating the 
acoustics of any concert hall has 
been developed by the Japanese 
construction company Takenaka 
Komuten. 

The room will be used to preview 
future concert venues before they 
are built, but it can also reproduce 
the characteristics of buildings that 
no longer exist. Information on the 
dimensions and materials used is 
fed to a computer, allowing re- 
searchers at Takenaka's technolo- 

gy- research institute in Osaka to 
calculate the acoustic features. 

Currently, digital recordings of 
15 pieces of music played by the 
Osaka Philharmonic Orchestra are 
being used for the listening -room 
simulations, their acoustic qualities 
varying radically according to the 
coordinates of the hall the room is 
programmed to re- create. Using 24 
speakers, the room can perform 
such simulations from up to 800 dif- 
ferent directions. 

Hopewell -Smith said home tapers 
are more interested in convenience 
than quality and would not use $17.50 
DAT cassettes to copy CDs, especial- 
ly if CD prices were cut to mass -mar- 
ket levels. 

In sum, Hopewell -Smith said, DAT 
should be accepted as an essential 
part of today's marketing mix. 

Hopewell -Smith said DAT has wid- 
ened the gulf between the hardware 
and software industries, which was 
created by the software industry's 
mishandling of CDs. 

Few record companies invest in 
CD- manufacturing facilities, he said, 
adding, "Perhaps if more record-com- 
pany money was tied up in disk man- 
ufacturing, the push for a mass mar- 
ket would have come much sooner. 
By charging a high trade price for 
CD and maximizing its own margin, 
the record industry has prevented a 
major move to mass sales." 

The outcome has been a smaller 
market and manufacturing overca- 
pacity, he said. European manufac- 
turers in particular are anxiously 

awaiting lower consumer prices and 
increased volumes, which would al- 
low them to compete with their 
Asian rivals both in cost and in 
speed of turnaround, he said. 

Hopewell -Smith said CD hard- 
ware penetration in the U.K. is ap- 
proaching 8 %, and 70% of 1987's 1- 

million -plus sales were accounted 
for by CD -based MIDI systems, of- 
ten at very low prices. Thus, he said, 
it makes sense to cater to the 
wide -and increasingly young - 
market that is developing. 

Record -label policy is inevitably 
short -term, given the fickle nature 
of the music market, while hard- 
ware strategy demands a longer - 
term perspective, Hopewell -Smith 
said. But in the end, the two indus- 
tries have common goals, he said. 

Sony's purchase of CBS should be 
seen not as an attempt to resolve 
the DAT issue but as a step toward 
reconciling the different percep- 
tions of the marketplace by the soft- 
ware and hardware industries, he 
said. 

NEW PRODUCTS 

With the upcoming introduction of the Revox B203 Timer Controller, Nashville - 
based Studer Revox America becomes the first electronics firm to offer a 

computer interface that will fully automate a home music system. The system is 
provided with optional MS /DOS software, which will interface with Revox Series 
200 stereo components. The controller works with any IBM PC or PC clone, and 
allows almost every function of each component to be programmed and 
automated. Contact Revox at 615 -254 -5651. 
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8 OUT OF 10 
HEARTS BREAK 

WHEN THEY NEAR IT 
ON BASF CHROME. 

Emotional impact. That's what music is 

all about. And what BASF Chrome is all about. 
In a nationally representative sample of the U.S., 

8 out of 10 listeners heard more, responded 
more, were moved more by prerecorded music 
on BASF Chrome than on ordinary cassette 
tape. 8 out of 10. 

An impressive figure that can mean 

impressive sales. Because when you release 
on BASF Chrome. there's less tape hiss, 
greater music clarity, greater overall sound 
quality- greater emotional impact! All of 
which adds up to a tape that gives greater 
consumer satisfaction. 

If you want their hearts to break. If you 
want to make them cry. If you want them 

to go wild. If you want to make them sigh. 
Call us at 1- 800 -225 -4350 (east or south), or 
1 -800- 225 -3326 (central or west). We'll show 
you what a difference BASF Chrome can make 
in the studio, in the store and on the deck. 

Call us today. 
After all, if 8 out of 10 people prefer it on 

BASF Chrome, shouldn't you be listening? 

The crystal clear sound 
of BASF Chrome. 

BASF 
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Pan- European TV 
Battle Hots Up 
London - The competition 

I be broadcast on Saturdays between the two leading pan- 
ruropean satellite services, 
Sky and Super Channel, 
reached a peak at press time 
with both simultaneously an- nouncing upheavals in their 

pop programming. One of Europe's most popular 
shows, Countdown, which 
goes out daily on Super 
Channel is transferring to Sky in March, where it will 

and Sundays. 
Super Channel replaces 

the Countdown show in De- 
cember with a new daily 
Progranune, Formula One, 
which will be produced by 
Music Box in assocation 
with Bavaria Film Studios in Munich, the current 

producers of Germany's suc- 
cessful pop show, 'Formel 
Eins. 

L Expanded European News 
All the news on the majors. Up to date. 

Spanish Satellite 
Breaks State 
Monopoly 
London - The surprise an- 
nouncement of a London - 
based Spanish satellite tv 
channel has come as a shock 
to the Spanish government 
and media organisations. 
The Spanish government's 
failure to make a decision on allowing Private television 

has led to the move by several 
ex- executives from the state 
broadcasting organisation to 
set up a new channel, Canal 
10. 

lose Maria Calvino, 
former chief of RTyE, is heading the team setting up 
a company in London to transmit 24 -hour Spanish - language programmes by 

satellite to Spain. Canal 10 
has booked space on the In- 
telsat satellite to start trans- 
missions in January next 
year. 

According to Calvino, 
Canal 10's programming for- 
mat will be a fusion be tween 
France's Canal Plus and Sky 

Chamtel. The new channel is 
expected to show approxi- 
mutely 150 films per month, 
something the two public 
networks will find hard to 
compete with. Canal 10 will 
be a subscription service 
(£14.60 per month with a £72.90 installation fee) 
without advertising. Most of 
the capital investment is 
Spanish, though other own_ 
ers include Canal Plus and 
CLT (Luxembourg Televi- 
sion Company), 

Norway Legalises 
Commercial Radio 
Osl 

by liege r ege Ducket 
orwegian 

government has passed a law' 

n The N 

to allow local radios to be financed by commercials. 
Norway currently has 
around 280 local stations 
which have been broadcast- 
ing for a trial period due to 
end next month. Up to now 
the stations have survived 
through hidden sponsorship 
and semi -legal advertising. 

The new law probably 
means that the big stations 
will get even bigger, but the small ones may find it difficult to survive. To en- 
sure their existence, the 
government proposes to set 
up a trust. 20% of all com- 

mercial eamin gs will go into this trust and will be dis- tributed to stations in need of 
support. Commercials will 
be limited to six minutes per 
hour. 

Italian act Spagna is congratulated for a truly European success by CBS UK Chairman Paul Russell' 

(ADVERTISEMENT) 

WEA/Teldec 
Speculation 
Grows 
Hamburg - Speculation that 

Germany is to take 
over 
WEA 

Teldec is growing with 
one reliable inside source 
even suggesting that a con- tract has already been 
agreed. When questioned 
this week by M &M, Sarah 
Dimenstein, principle sha- reholder of Teldec and 
Manfred Zumkeller, Manag- 
ing Director WEA Gertnan, 
did not deny the rumours, 
saying they preferred not to comment on the matter for 

the time being. 
WEA is on record as say- ing that it wants to be num- 

ber one in Germany and it is 
generally 
not possible. 

accepted that this is 
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EXPANDED NEWS 
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VIDEO RETAILING 

Industry Pro Berg Bows Beta Annex In Houston 
BY GEOFF MAYFIELD 

LOS ANGELES As unlikely as it 
may seem given industry trends, 
the new Houston store of industry 
veteran Lou Berg will promote the 
Beta video format. 

The new unit, which is exclusive- 

'Our Beta share 
still runs 20 %' 

ly devoted to sell- through busi- 
ness, will stock other formats, in- 
cluding compact disks. 

Though it has been a decade 
since he opened his original Audio/ 
Video Plus, Berg says he has been 
itching to bow a second store for 
years. "I just didn't want to stay in 
the rental rat race," he says. "The 
industry has to move on, and that's 
the way I felt." 

If there appears a contradiction 
in opening Audio /Video Plus Beta 
Annex, the second store's logo, 
Berg says the marketing situation 
with Beta format is such that it 
provides a great promotional vehi- 
cle. 

"Houston is a strong Beta mar- 
ket. Our Beta share still runs 20 %. 
We purchased a huge quantity of 
close -out Beta from Beta /Liqui- 
data. It allows the consumer to 

buy $89 -list movies for $14," he 
says. 

Berg, who was elected to the 
board of the Video Software Deal- 
ers Assn. in the summer of 1987, 
says he realizes the end is in sight 
for Beta. He adds that he has gone 
through other video evolutions - 
including early 3/4-inch-since he 
opened forerunner firm Astro Au- 
dio Visual in 1974. 

"Beta is becoming increasingly 
difficult to get. We have 12 copies 
of 'The Christmas Story' on back 
order. Many titles aren't on mora- 
torium- they're just not avail- 
able," says Berg. 

A large, 3,100- square -foot store 
in a strip -pad facing the Galler- 
ia,one of the market's upscale 
malls in southwest Houston, eight 
miles from store No. 1, the new 
outlet will lavishly feature apparel 
items, souvenirs, movie memora- 
bilia, and more. 

Says Berg, "We'll have selective 
hardware. If we can find good 
buys on VHS and Beta VCRs, we'll 
put them in." CDs will also be se- 
lectively stocked: "Just sound- 
tracks. We don't want to get in 
there and try to beat all the re- 
cord /tape chains." 

A complete section for video- 
disks will anticipate the upcoming 
formats and feature currently 
available 12- and 8 -inch product. 

More VCRs Sold In France 
VAT Issue Stalls Software Pricing 

BY PHILIPPE CROCO 

PARIS VCR penetration in 
France will total 4.3 million ma- 
chines at the end of 1987, almost 
one -third higher than at the end of 
last year, according to figures 
from the BIPE economic forecast- 
ing unit. 

Unit sales during 1987 were 17% 
up on the 1986 figure, thanks 
largely to falling prices. Some 83% 
of the hardware market is rental, 
and one in three television house- 
holds here now also has a VCR. 

The progress of the video indus- 
try, however, is still being held 
back by high software prices, a sit- 
uation made worse by the 33% val- 
ue- added tax still levied on prere- 
corded videotapes. 

Despite energetic lobbying in 
the wake of the government's re- 
duction of VAT levels for sound 
carriers, no immediate change is 
expected. The government does 
plan a reduction, but it will not 
take effect until 1989 and will only 
be to 18.6 %, not to 7% as the indus- 
try has asked. The rate on X -rated 
videos will actually be increased to 
50 %, a record level for French 
VAT. 

The domination of software 
rental has also served to keep 
prices high. Most of France's 4,000 
video -club outlets purchase only 
one copy of new releases, and the 
difficulty of amortizing fixed ac- 
quisition and duplication costs 
against a small number of units 
has led to prices of up to $180. 

Some progress has been made 
towards developing a sell- through 

market, however. A number of 
mid- and low -priced titles have 
been issued, including cartoon fea- 
tures from Disney, "Jean De Flor- 
ette" from Proserpine, and 
"Rambo 2" from CIC, the latter re- 
tailing at $28.50. More significant 
is Warner's recent launch of an 11- 
title series including seven James 
Bond movies at $35.50. 

Music video companies are also 
moving towards lower price 
points. Under Philippe Laco, Poly - 
Gram Music Video has cut the cost 
of such releases as "Status Quo 
Live In Concert" and "Cure In Or- 
ange" by 40% to $17.70 and $35.50 
respectively. Says Laco: "Music 
video is becoming a major interest 
for the young, but of course they 
must be able to afford the product, 
which means bringing prices close 
to those for records and tapes. 

"Since we cut our prices, sales 
have increased dramatically. Last 
year we sold 1,000 copies of John- 
ny Hallyday's 'Rock 'N' Roll Atti- 
tude,' for instance. This year we 
sold 7,000 in three months. We 
have just put together a new series 
of more than 10 titles which will 
sell at a discount price. 

"French video companies accus- 
tomed to depending on rental busi- 
ness are now having to think 
twice, and if the major retailers, 
which currently account for only 
about 23% of the sell- through mar- 
ket, really begin to commit them- 
selves to the sell- through philoso- 
phy, then BIPE's estimate that 
sales will rise from 3 million this 
year to 15 million by 1991 should 
be proved true, says Laco." 

"We're also putting in 8 millime- 
ter," he adds. "There are about 200 
titles." 

In the Beta sections, there will 
be genre categories as well as art- 
ist sections. "Beta collectors are 
very heavy users. They want all 
the John Waynes, Woody Aliens, 
and so forth." 

Although strictly sell- through, 
the store is equipped with pass - 
around theft -prevention pillars, 
much like the new, "open" rental 
stores. 

"Our reasoning is that we do not 
deactivate [the product's alarm] at 

the point of sale, and the pass - 
around systems have a better 'pick 
rate,' " says Berg, using the term 
used for detection efficiency. 

Berg says a strenuous effort 
was made to open the store in ear- 
ly December, but problems in get- 
ting the dedicated telephone -com- 
puter line from the original store 
delayed things until the pre - 
Christmas weekend. 

Known for the many award -win- 
ning promotions he and general 
manager Susan Gee have dreamed 
up, Berg still managed a Howdy 
Doody and Buffalo Bob in -store at 

FOR WEEK ENDING JANUARY 16, 1988 

Billboard. 

the original unit and a four -station 
radio blitz to promote the new 
opening. "We published a new 
Beta catalog, and the response 
from our Beta customers is incred- 
ible," he says. 

Staffing finds Michael Betker, 
manager at the first store, and 
buyer Elvira See coming over to 
get the new unit running. "Our 
one dilemma is hours. We're toy- 
ing with seven days, 10 a.m. -9 p.m., 
but we're not talking about rental 
customers," says Berg. "We'll just 
have to see." 
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TITLE Copyright Owner, 
Manufacturer, Catalog Number 
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1 1 13 

* * NO.1 * * 
LADY AND THE TRAMP Walt Disney Home Video 582 1955 29.95 

2 2 17 AN AMERICAN TAIL Amblin Entertainment 
MCA Home Video 80536 1986 29.95 

3 3 64 SLEEPING BEAUTY Waft Disney Home Video 476 1959 29.95 

4 11 120 DUMBO A Walt Disney Home Video 24 1941 29.95 

5 4 83 ALICE IN WONDERLAND Walt Disney Home Video 36 1951 29.95 

6 6 120 PINOCCHIO Walt Disney Home Video 239 1940 29.95 

7 5 32 HERE'S MICKEY! Waft Disney Home Video 526 1987 14.95 

8 7 32 DISNEY'S SING ALONG SONGS: HEIGH -HO! Walt Disney Home Video 531 1987 14.95 

9 8 11 MICKEY & MINNIE Watt Disney Home Video 576 1987 14.95 

l0 10 32 HERE'S DONALD! Walt Disney Home Video 527 1987 14.95 

11 13 18 MICKEY'S CHRISTMAS CAROL Waft Disney Home Video 225 1983 14.95 

12 16 115 ROBIN HOOD Walt Disney Home Video 228 1973 29.95 

13 15 10 DISNEY'S SING ALONG SONGS: THE BARE NECESSITIES Walt Disney Home Video 581 1987 14.95 

14 18 10 CHIP 'N' DALE Walt Disney Home Video 579 1987 14.95 

15 9 92 THE SWORD IN THE STONE Walt Disney Home Video 229 1963 29.95 

16 12 83 WINNIE THE POOH AND TIGGER TOO Waft Disney Home Video 64 1974 14.95 

17 RE-ENTRY 
CARE BEARS II: A NEW 

RCA /Columbia Pictures Home Video 6 -20682 GENERATION 1986 79.95 

18 RE -ENTRY CHARLOTTE'S WEB Hanna -Barbera Prod. Inc. 
Paramount Home Video 8099 1973 19.95 

19 21 81 WINNIE THE POOH AND THE BLUSTERY DAY Walt Disney Home Video 63 1968 14.95 

20 14 79 PETE'S DRAGON Walt Disney Home Video 10 1977 29.95 

21 23 7 BARBIE AND THE ROCKERS: OUT OF THIS WORLD Hi -Tops Video 00623 1987 14.95 

22 < 
22 32 WINNIE THE POOH AND A DAY FOR EEYORE Walt Disney Home Video 65 1983 14.95 

23 19 31 HERE'S GOOFY! Walt Disney Home Video 529 1981 14.95 

24 17 43 THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 14.95 

25 24 7 RAFFI -A YOUNG CHILDREN'S CONCERT A &M Video 6 -21707 1986 19.98 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2 
million for nontheatrical made -for -home -video product; 25,000 or $1 million for music video product). RIM platinum certification for theatrical films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a value of 
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $ 1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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:r11 TOP VIDEOCASSEUESNTALS 

Streching Out. Joanie Greggains, star of television excercise show "Morning 
Stretch" and the Forum Home Video fitness program "One On One," signs an 
autograph for a customer during an appearance at the flagship store of RKO 
Warner Theatres Video near Times Square in New York. 

Blockbuster May Be Nashville's Largest 

Outlet Boasts 7,300 Tapes 
BY EDWARD MORRIS 

NASHVILLE In its first month and 
a half of operation here, Blockbuster 
Videos has enrolled nearly 4,000 
members and is proclaiming itself the 
town's largest video store. 

The 6,000- square -foot facility, 
which opened Nov. 6, has 7,300 videos 
in stock and will build to a collection 
of 10,000 videos in 30 categories. 

Managed by Pete Thomas, the 
new Blockbuster is located in the af- 
fluent Green Hills Shopping Center 
area. It is part of a Memphis -based 
franchise, and all of its advertising 
is directed by the Ward Archer ad- 
vertising agency in Memphis. To 
date, the advertising has concen- 
trated on newspaper announce- 
ments and promotions. A recent 
promotion offered new members a 
second video rental free on presen- 
tation of the newspaper ad. 

Membership, which is free, is of- 
fered to those who have a major 
credit card and a valid driver's li- 
cense. A permanent laminated 
membership card is made on the 
spot. 

Regular videos rent for $3 for a 

I VIDEO PLUS 

two -day period. Shorter videos - 
such as cartoons and concerts -are 
$2 for two days. 

To apprise browsers of upcoming 
titles, the monthly trailer, supplied 
by Blockbuster's corporate head- 
quarters in Dallas, is played regu- 
larly on store monitors. During the 
day the trailer alternates with con- 
certs and cartoons, Thomas says. 
Stores hours are from 10 a.m. to 
midnight, seven days a week. 
Shorter holiday hours are posted at 
least a week in advance, according 
to Thomas. 

The actual videos are stored in 
Blockbuster cases on the shelves 
behind their original display pack- 
ages, thus enabling the customer to 
see instantly if a title is available. 
To discourage pilferage, there is a 
surveillance device at the check -out 
counter. 

Sell- through is "not a big part of 
our enterprise," Thomas says, but 
the store does offer a special -order 
service on any of its titles. 

Maxell standard and high -grade 
blank videotapes and Allsop head 
cleaners are the only accessories 
the store carries. 

BY EDWARD MORRIS 

A biweekly column spotlighting 
new video products and accesso- 
ries. Vendors introducing such 
products may send information 
and promotional material to Ed- 
ward Morris, Billboard, P.O. Box 
24970, Nashville, Tenn. 37202. 

CLEAN SWEEP: To cover all the 
bases, TDK (516 -625-0100) will bow 
both a wet and a dry video head 
cleaner this spring. Designated TCW- 
11 and TCL -11, respectively, the 
cleaners signal a higher presence for 
TDK in the lucrative accessories 
field. New companion products in the 
company line include wet and dry au- 
dio head cleaners (HCW -01, HCL -11) 

and an audio head demagnetizer 

(HD -30). Prices not yet announced. 

HANDS ON: Aimed at the Valen- 
tine's Day market is the new "Mas- 
sage Your Mate" video from 
V.I.E.W. Video (800 -843 -9843). The 
92- minute how -to illustrates both the 
Swedish and Shiatsu acupressure 
methods of massage and i5 demon- 
strated by licensed practitioner Re- 
becca Klinger in New York. Dealer 
incentives include discounts, rebates, 
and five -pack counter displays. 

Techniques are demonstrated in 
five segments, covering various parts 
of the body, and are illustrated by 
close -up and slow -motion shots. 

Available in both VHS (#1502) and 
Beta (# 2502), the video carries a sug- 
gested retail tag of $39.95. 
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Compiled from a national sample of retail store rental reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

W 
c 

w 

, 
._ 

á 

1 1 9 

* * NO. 1 * * 
LETHAL WEAPON Warner Bros. Inc. Mel Gibson 

Warner Home Video 11709 Danny Glover 
1987 R 

2 2 7 OUTRAGEOUS FORTUNE Touchstone Films Shelley Long 
Touchstone Home Video 569 Bette Midler 

1987 R 

3 5 2 ROXANNE RCA /Columbia Pictures Home Video 6- Steve Martin 
20853 Daryl Hannah 

1987 PG 

4 3 7 HARRY AND THE HENDERSONS Amblin Entertainment John Lithgow 
MCA Home Video 80677 1987 PG 

5 4 9 TIN MEN Touchstone Films Danny DeVito 
Touchstone Home Video 571 Richard Dreyfuss 

1981 R 

6 8 2 SUMMER SCHOOL Paramount Pictures Mark Harmon 
Paramount Home Video 1518 1987 PG -13 

7 16 2 THE SECRET OF MY SUCCESS Universal City Studios Michael J. Fox 
MCA Home Video 80637 1987 PG -13 

8 10 5 GARDENS OF STONE 
Tri -Star Pictures James Caan 
CBS -Fox Video 3731 -80 Anjelica Huston 1987 R 

9 6 7 EXTREME PREJUDICE IVE 62178 Nick Nolte 
Powers Boothe 1987 R 

10 9 5 SUPERMAN IV: THE QUEST FOR PEACE Cannon Films Inc. Christopher Reeve 
Warner Home Video 11757 Gene Hackman 

1981 PG 

11 11 13 STAR TREK IV -THE VOYAGE HOME Paramount Pictures William Shatner 
Paramount Home Video 1797 Leonard Nimoy 1986 PG 

12 14 14 RAISING ARIZONA CBS-Fox Video 5191 Nicholas Cage 
Holly Hunter 1987 PG -13 

13 7 9 PROJECT X CBS -Fox Video 1592 Matthew Broderick 1987 PG 

14 12 12 LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 

15 15 5 ISHTAR RCA /Columbia Pictures Home Video 6- Dustin Hoffman 
20535 Warren Beatty 1987 PG 13 

16 13 14 ANGEL HEART IVE 60460 Mickey Rourke 
Lisa Bonet 

1987 NR 

17 17 9 RIVER'S EDGE 
Hemdale Film Corp. Dennis Hopper 
Nelson Home Entertainment 7690 Crispin Glover 

1987 R 

18 24 2 MASTERS OF THE UNIVERSE Cannon Films Inc. Dolph Lundgren 
Warner Home Video 37073 Frank Langella 

1987 PG 

19 38 2 THE FOURTH PROTOCOL Lorimar Home Video 320 Michael Caine 
Pierce Brosnan 

1987 R 

20 19 15 MANNEQUIN Media Home Entertainment M920 Andrew McCarthy 
Kim Cattrall 1987 PG 

21 21 16 HOOSIERS Orion Pictures Gene Hackman 
HBO Video 0041 Dennis Hopper 

1986 PG 

22 18 15 BLIND DATE Tri -Star Pictures Kim Basinger 
RCA /Columbia Home Video 6 -20822 Bruce Willis 

1987 PG -13 

23 22 17 FROM THE HIP DEG Inc. Judd Nelson 
Lorimar Home Video 473 Elizabeth Perkins 1986 PG 

24 23 17 AN AMERICAN TAIL Amblin Entertainment Animated 
MCA Home Video 80536 1986 G 

25 26 9 MALONE Orion Pictures Burt Reynolds 
Orion Home Video 8706 Lauren Hutton 1987 R 

26 NEW110. THE BELIEVERS HBO Video 0019 Martin Sheen 1987 R 

27 30 21 CROCODILE DUNDEE Paramount Pictures Paul Hogan Paramount Home Video 32029 1986 PG 13 

28 21 2 THE GATE 
New Century/Vista Entertainment Christa Denton 
Vestron Home Video 5208 Stephan Dorn 1987 P0-13 

29 28 21 THE BEDROOM WINDOW DEG Inc. Steve Guttenberg 
Vestron Video 5209 Isabelle Huppert 1987 R 

30 NEW HOLLYWOOD SHUFFLE Samuel Goldwyn Robert Townsend 
Virgin Vision 70032 1987 R 

31 NEW II. HOUSE II: THE SECOND STORY 
New World Entertainment Arye Gross New World Video A87002 1987 PG -13 

32 29 9 MAKING MR. RIGHT HBO Video 0016 John Malkovich 1987 PG 

33 20 7 WHO'S THAT GIRL Warner Bros. Inc. Madonna 
Warner Home Video 11758 Griffin Dunne 1987 PG 

34 25 15 BURGLAR Warner Bros. Inc. Whoopi Goldberg 
Warner Home Video 11705 Bob Goldthwait 1987 R 

35 31 15 SOME KIND OF WONDERFUL Paramount Pictures Eric Stoltz 
Paramount Home Video 31979 Mary Stuart Masterson 1987 PG-13 

36 32 6 
AMERICAN NINJA 2: THE Cannon Films Inc. Michael Dudikoff 
CONFRONTATION Media Home Entertainment M933 1987 R 

37 36 22 BLACK WIDOW CBS -Fox Video 5033 Debra Winger 
Theresa Russell 

1986 R 

38 37 15 HEAT 
New Century Entertainment Burt Reynolds Paramount Home Video 12584 1987 R 

39 39 14 
POLICE ACADEMY 4: CITIZENS ON Warner Bros. Inc. Steve Guttenberg 
PATROL Warner Home Video 20025 Bubba Smith 

1987 PG 

40 35 13 EVIL DEAD 2: DEAD BY DAWN Rosebud Releasing Corp. Bruce Campbell 
Vestron Video 5212 Sarah Berry 

1987 NR 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30 000 or $1.2 
million for nontheatrical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical ilms, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a value of 

$2 million tor music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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IDEO RETAILING 

VIDEO 
RELEASES 

Symbols for formats are 
4.= Beta, = VHS, and 4.=LV. 
Where applicable, the suggested 
list price of each title is given; 
otherwise, "no list" or "rental" 
is indicated. 

AEROBICS THE EASY WAY 
Exercise 

V Active /$29.95 

AMAZON WOMEN ON THE MOON 
Rosanna Arquette, Carrie Fisher, Steve 
Allen 
*111 MCA /$79.95 

DISPOSABLE HEROES 
Documentary r Active /$ 1 9.95 

EMPIRE OF THE RISING SUN, VOLUMES 
1 &2 
Documentary , Hollywood Select /$14.99 /each 

HELL SQUAD 
Bainbridge Scott, Maureen Kelly, Robert 
Herts 
411 Genesis /559.95 

HOME GUIDE TO TAX REFORM 
Instructional 'r Active /$29.95 

THE LION OF AFRICA 
Brian Dennehy, Brooke Adams 'r Lorimar /$79.95 

MAFIA PRINCESS 
Susan Lucci, Tony Curtis 

V Vista /$79.95 

THE MAN WHO BROKE 1,000 CHAINS 
Val Kilmer, Sonia Braga, Charles 
Durning 
4 r Lorimar /$79.95 

NADINE 
Kim Basinger, Jeff Bridges r CBS /Fox/$89.98 

NORTH SHORE 
Matt Adler, Nia Peeples, John Lopez 
4 r MCA /$79.95 

OZAWA 
Documentary 
411P Sony/$29.95 

REVENGE OF THE NERDS II: NERDS IN 
PARADISE 
Robert Carradine, Curtis Armstrong, 
Timothy Busfield 

CBS /fox /$89.98 

ROSTROPOVICH -DVORAK CELLO 
CONCERTO. SAINT -SAENS CELLO 
CONCERTO NO. 1 

Music ' r Kultur /$29.95 

SECOND CHORUS 
Fred Astaire, Paulette Goddard ', Hollywood Select /$12.99 

SURVIVOR SERIES 
Wrestling 'r Coliseum /$39.95 

TEARAWAY 
Matthew Hunter, Mark Pilisi, Peter 
Bland 
411 Lorimar /$79.95 

THEY MADE ME A CRIMINAL 
John Garfield, Ann Sheridan 
a r Hollywood Select /$12.99 

THE THRILL OF IT ALL 
Doris Day, James Garner, Arlene Francis 
e MCA /$59.95 

ULZANA'S RAID 
Burt Lancaster, Bruce Davidson, Richard 
Jaeckel 
41/ MCA /$59.95 

To get your company's new video releases 
listed, send the following information -ti- 
tle, performers, distributor /manufacturer, 
format(s), catalog number(s) for each for- 
mat, and the suggested list price (if none, 
indicate no list" or "rental ") -to 
New Releases, Billboard, 1515 Broadway, 
New York, N.Y. 10036. 

A1;1'lll\MART 
The results are fast. The 
reach is vast. And the call is 
free! To place a Billboard 
Classified ad, call Jeff Serette 
at (800) 223 -7524. 

Gremlins chased you 
Ghoulies terrified you 
Now beg for your life... 

A TWISTED SOULS, INC. PRODUCTION" 
siAt. FELIX WARD DAN SCOTT "SPOOKIES" 
ALEC NEMSER INTKU11L{'IN3 MARIA PECHUKAS 
MDF KENNETH HIGGINS AND JAMES CALABRESE 

k "N . EUGENIE JOSEPH, THOMAS DORAN, 
BRENDAN FAULKNER AND FRANK M. FAREL 
UIkH "1(D EUGENIE JOSEPH, THOMAS DORAN AND B'i 

BRENDAN FAULKNER AN SVSC FILMS RELEASE 

Prc gram ©5)1985 Miggles Corporati in N.V. 

T- RESTRICTED R UNDER 17 REQUIRES ACCOMPANYING 
PARENT OR ADULT GUARDIAN 

ID 

SONY NATIONAL PRE -ORDER DATE FEBRUARY 1 

NATIONAL SHIP DATE MARCH 3, 

$1O REBATE 
$10 REBATE WITH EVERY TWO SPOOKIES PURCHASED, 

WITH THIS COUPON AND YOUR DISTRIBUTOR 0VVOICE. 

Store Name 

Name 

Title 

Address 

City State Zip 

Distributor Name City 

SEND TO SPOOKIES REBATE OFFER CIO SONY VIDEO SOFTWARE CO., NC. 

1700 BROADWAY, NEW YORK, NY 10019 

'Minimum purchase two units BB Offer vatic until 4 /15/88 
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A BILLBOARD 

SPOTLIGHT 

ISSUE DATE: 

MARCH 12 

AD CLOSING: 

FEBRUARY 16 

FOR AD DETAILS CONTACT 

NEW YORK 

GENE SMITH, 
ASSOCIATE PUBLISHER 

RON WILLMAN 
NORM BERKOWITZ 
KEN KARP 
(212) 764.7300 

LOS ANGELES 

COLETTE KREINS 

(213) 273-7040 
OR CONTACT ANY 
BILLBOARD SALES OFFICE 

EXERCISE 
AN D 

HEALTH 
VIDEO 

MUSCLES ITS WAY TO THE TOP OF BILLBOARD'S 
VIDEO CHARTS, WEEK AFTER WEEK! 

Retailers continually look to this category as a sure -fire sell- through device. Now, 
fitness instructors, as well as celebrities, conduct video tape fitness classes to 

keep those bodies moving. The appeal is to everybody including the jogger, the 
walker, the dieter ... There are cassettes to teach exercising with weights, back 
to basics ... tightening up those "areas" of concern. And, of course, exercises 
for the more advanced. 

In this issue: Billboard gives Product Information. Retailer Tips. Plus Billboard's 
(bi- weekly) Chart on Exercise and Health Video, the industry's barometer for 
what's selling. 

Billboard's annual Spotlight on Exercise and Health Video delivers your important 
ad message to buyers at major chains, video and record stores, mass merchandisers, 
distributors and one -stops. 

Reserve your space today in time to shape up for summer business. 

www.americanradiohistory.com

www.americanradiohistory.com


Pitching "La Bamba." Radio and television personality Rick Dees, center, 
poses with executives from RCA /Columbia Pictures Home Video during a 
recording session for a commercial for the "La Bamba" videocassette. The film, 
which traces the life of Ritchie Valens, is slated for release Jan. 21 by 
RCA /Columbia for a list price of $89.95. Pictured with Dees are Jon Barbour, 
director of marketing services, left, and Fritz Friedman, director of publicity. 

Vid Brochures Hit Market 
Co. Pioneers Direct -Mail Tapes 

BY CARY DARLING 

LOS ANGELES Mali, in north- 
western Africa, may not be consid- 
ered a wellspring of video ideas. But 
it was for Cherri Briggs, whose 18- 
month -old Direct Impact Video Inc. 
is considered a leader in the field of 
video brochures -direct mail on vi- 
deocassette. 

"I went to Africa for two months, 
hung out there, and thought about 
the next direction in home video," 
says the former Conde Nast Publi- 
cations advertising executive who 
found herself abroad as a result of 
"burnout." 

When she returned to the U.S., 
the idea for a video direct -mail firm 
jelled. Currently, Los Angeles - 
based DIVA counts Isuzu, Porsche, 
Cadillac, MCA Home Entertain- 
ment, Sitmar Cruises, Mitsubishi 
Electric, designer Ermenegildo 
Zegna, and the Irish Tourist Board 
as clients. 

The idea is to produce entertain- 
ing, slickly produced 10- to 15 -min- 
ute videos that offer more detail 
than either print advertising or the 
standard 30- second television com- 
mercial. In addition, the videos are 
targeted to the exact demographic 
the client requires. 

"People have been sending print 
brochures, alias junk mail, out for a 
long time, but because of the sheer 
volume, and because a lot them are 
not well done, print mail is relative- 
ly ineffective," says Briggs. "A lot 
of companies are running 20 -page 
brochures in magazines, but we 
know that nobody in this culture 
likes to read, so why not just put it 
on videotape ?" 

Though no accurate research ex- 
ists yet, Briggs says she's confident 
that the response rate is much 
greater for video direct mail than 
print mail. 

"The early research indicates," 
she says, "that it's six times as ef- 
fective." 

The videos are distributed 
through a multitiered system. For 

Isuzu, DIVA's first major project, 
the video was sent free to those who 
were deemed the most likely poten- 
tial customers. 

"Then we sent out invitations to 
250,000 targeted prospects to view 
it. These were people that we knew 
were in the market for a new car 
and owned competitive models. 
Then, we put a coupon ad in maga- 
zines and made the video available 
through an 800 number at cost" 

Why would a client want to spend 
$7-$8 per video when a print direct - 
mail package might cost $2-$3? 

"In the automotive industry," 
says Briggs, "they probably get 
less than a 1 percent response to 
any print mail they send out. People 
[in the industry] are excited about 
television because you can make 
your product come alive and your 
positioning is much more easily ac- 
complished than in print. Presenta- 
tion is critical. And a tape is not the 
kind of thing that will be thrown 
away." 

Perhaps the most important ques- 
tion is, Why would consumers want 
to pay $10 for an extended commer- 
cial? 

"In the automotive industry, peo- 
ple hate shopping for cars; they 
hate car salesmen, and this is one 
way to arm yourself and prequalify 
your interest. If we're talking about 
a $16,000 investment, what's anoth- 
er $10? In other industries, like trav- 
el, you have two or three weeks a 
year for vacation. You want to 
make sure you go to the right place. 
If you're going on a cruise, you 
want to see what the people on the 
cruise are going to look like as well 
as the parts of the world you may 
want to see." 

Briggs says a video can be useful 
for clothing manufacturers as some 
potential buyers, especially outside 
major cities, may not be able to view 
the designer's entire line. 

Though all of DIVA's clients are 
aiming for an upscale audience, 
Briggs points out that the idea 

(Continued on next page) 

HOME VIDEO 

$14.98 Price Is Lowest Ever By Major Supplier 

Nelson Steps Up Sell- Through Push 
BY JIM McCULLAUGH 

LOS ANGELES Nelson Enter- 
tainment becomes the first major 
home video supplier to offer li- 
censed, feature -film catalog prod- 
uct at $14.98. 

The company will be introducing 
six titles Feb. 28 and plans to re- 
lease product every four to six 
weeks thereafter, according to 
Rand Bleimeister, Nelson execu- 
tive vice president. 

The move entails resurrecting 
the Embassy brand name for the 
line. Nelson changed its name in 
August 1977, but it retains the 
rights to the Embassy Home En- 
tertainment logo. 

Bleimeister says there are sev- 
eral reasons for the move. The 
company seeks to exploit its cata- 
log more effectively, given devel- 
oping market conditions; expand 
sell- through distribution; and so- 
lidify what the company feels has 
become a year -round sell- through 
business. 

"One of our objectives is to man- 
age the assets of our catalog," 
Bleimeister says. "Given the way 
the sell- through business has 
evolved, the most collectible, high- 
est- quality feature films ever 
made are going to be available at 
$19.98. They will represent the top 
tier of the sell- through businesss. 
The goal, therefore, is to look at 
the marketing and promotion op- 
portunities for films that don't 
necessarily qualify in that catego- 
ry, films not quite in the same 
league as The Graduate,' a 'Blade- 

runner,' a `Ghostbusters,' or the 
James Bond movies." 

Other types of catalog product, 
he says, will be able to compete ef- 
fectively in the sell- through arena 
at the $15 price point. One charac- 
teristic common to films in the 
line, he says, is that while some of 
the titles may not be recognizable 
to everyone, the cast members will 
be. He says the company is prepar- 
ing special packaging, with an eye 

`In the interests of 
trying to make a 

profit and provide 
consumer value, 
$14.98 made a 
lot of sense' 

toward continuity and recogniz- 
ability. 

The lead title in the line is the 
critically acclaimed television mov- 
ie "The Day After," which stars 
Jason Robards, Jobeth Williams, 
Steve Guttenberg, John Lithgow, 
and Amy Madigan. 

Other titles include "Attica," 
with Charles Miming; "The Come- 
back Kid," with John Ritter and 
Susan Dey; "The Jericho Mile," 
with Peter Strauss; "Marciano," 
with Tony Lo Bianco; and "She's 
In The Army Now," with Jamie 
Lee Curtis. New titles will not be 

FOR WEEK ENDING JANUARY 16, 1988 

Billboard® 

acquired for the line. 
"We saw that there was a lot of 

$9.98 product out there," Blei- 
meister says, "which is composed 
mostly of public- domain and low - 
end feature films. In the best in- 
terests of trying to earn a profit 
and provide consumer value, 
$14.98 made a lot of sense." Blei- 
meister also says Nelson was not 
inclined to license its catalog prod- 
uct to other companies for sell - 
through distribution, as other com- 
panies have done, and that it pre- 
ferred to maximize its own 
distribution channels. 

"One of our 1988 objectives," he 
says, "is to broaden the distribu- 
tion of sell- through product and 
get it into more outlets. And we 
want to make it a year -round busi- 
ness, not one that just ramps up 
two months prior to Christmas. 
I'm convinced it's not a seasonal 
business anymore." 

Bleimeister says the company 
will be looking to sell a lot of goods 
through racks and the existing vid- 
eo- distribution network of whole- 
salers. 

"Many dsitributors are setting 
up rack divisions or are pursuing 
sales to mass merchants and larg- 
er chain outlets," he says. "And 
for the video -specialty store, the 
line can represent low -cost rental 
inventory or else product for ex- 
panding sell -through sections." 

Bleimeister says the line will 
contain "normal sell- though mar- 
gins and the company's standard 
20% returns policy." 

©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 
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1 1 5 

* * No. 1 * * 
STAR TREK IV -THE VOYAGE HOME Paramount Pictures William Shatner 

Paramount Home Video 1797 Leonard Nimoy 1986 PG 34.95 

2 4 3 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 1987 R 3435 

3 2 5 LADY AND THE TRAMP Waft Disney Home Video 582 Animated 1955 G 34.95 

4 5 11 AMADEUS HBO Video 5099 F. Murray Abraham 
Hulce 1985 PG 44.95 

5 3 9 AN AMERICAN TAIL Amblin Entertainment 
Animated MCA Home Video 80536 1986 G 49.98 

6 8 3 THE COLOR PURPLE Wamer Bros. Inc. Whoopi Goldberg 
Warner Home Video 11534 Oprah Winfrey 1985 PG 13 39.95 

7 6 17 CROCODILE DUNDEE Paramount Pictures 
Paul Hogan Paramount Home Video 32029 1986 PG 13 29.95 

8 9 3 RAISING ARIZONA CBS -Fox Video 5191 Nicholas Cage 
Holly Hunter 1987 PG-13 34.95 

9 RE -ENTRY TOP GUN Paramount Pictures Tom Cruise 
Paramount Home Video 1629 Kelly McGillis 1986 PG 29.95 

10 7 11 BLUE VELVET Lorimar Horne yle MacLachlan Video 399 
Isabella Rossellini 1986 R 34.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil ion (30,000 o $1.2 
million for nontheatrical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made- for -home -video product; 50,000 units or a va ue of 
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 
suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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VIDEO 
REVIEWS 

NOME VIDEO 

This column offers a critical look 
at recent nontheatrical video re- 
leases. Suppliers interested in see- 
ing their cassettes reviewed in this 
column should send VHS cassettes 
to Al Stewart, Billboard, 1515 
Broadway, New York, N.Y 10036. 
Please include the running time 
and suggested retail price. 

"Boston -The Movie," Allee Pro- 
ductions, 28 minutes, $19.95. 

The "Athens of America" -the city 
of Boston -has been captured here in 
all its splendor and pageantry. More 
than 1,000 scenes, divided into 10 seg- 
ments, offer viewers a kaleidoscopic 
look at one of the most exciting cities 
in the U.S. Scenes of the historic Old 
North Church, the Boston Common, 
and museums have been carefully 
juxtaposed with shots of the teeming 
Quincy Market, the busy Charles Riv- 
er, and quaint back streets. 

However, the lack of narration - 
the only spoken words are from peo- 
ple captured on camera in the differ- 
ent scenes -may prove disconcerting 
to those not familiar with this great 
metropolis. Viewers may find them- 
selves wanting more details about a 
locale or building. Still, this is a love- 
ly, dazzling tribute to the city affec- 
tionately known as Beantown. 

RICHARD T. RYAN 

"Weight Watchers Magazine: 

Guide To Looking And Feeling 
Great," Vestron Video, 58 minutes, 
$29.98 

Hosted by the personable Lynn 
Redgrave, this health and fitness 
guide offers a variety of suggestions 
for getting into shape and staying 
there. The majority of the tape is de- 
voted to proper exercise and con- 
trolled eating; however, there are 
also some informative chats with Dr. 
Harry Grayson, a psychologist, about 
how to mentally deal with the rigors 
of an exercise program as well as 
how to cope with the guilt of "cheat- 
ing" on your diet. 

Perhaps the most attractive aspect 
outlined in the program is that view- 
ers are offered a variety of options. 
Different types of exercise are con- 
sidered along with various strategies 
for getting started. Beauty tips are 
also covered and treated more like re- 
wards than integral parts of the plan. 
All told, the message here is one of 
positive reinforcement, and as proof 
that the war can be won, we are intro- 
duced to a number of people who 
have coped with and conquered dif- 
ferent weight problems. If you are 
one of many fighting the "battle of 
the bulge" on a daily basis, then this 
may be just what you are looking for. 

R.T.R. 

"The Aloha Classic II," Bennett 
Productions, 100 minutes, $39.95. 

Some sports documentaries are so 
compelling they can win converts to 
the sport they're documenting; oth- 
ers are best appreciated by the hard- 

core faithful. "Aloha Classic II," a 
hodgepodge of wave -sailing footage, 
inside information, and interviews of 
surfing stars, is aimed at ardent 
wind -surfing devotees. 

With all its spectacular wave-riding 
footage (particularly from the 1986 
Maui, Hawaii, competition and the 
1987 O'Neil Invitational), this tape 
certainly has enough high spots to 
satisfy surfing buffs. Unfortunately, 
however, it seems the tape's produc- 
ers were determined to use every bit 
of footage they had saved up. 

If you can pick your way through 
the smorgasbord of events, facts, 
and figures thrown at you, you'll be 
rewarded with breathtaking maneu- 
vers by athletes like Robbie Nash 
and Mike Waltze, who master the 
waves and navigate gracefully 
against the wind and spray. 

ROBERT PARDI 

"Defeat Into Victory," Vidmark 
Entertainment, 96 minutes, $29.95 

Without question, 1983 was a pivot- 
al year for the America's Cup yacht 
race. For the first time in 132 years, 
the U.S. team failed to take home the 
trophy. This turned out to be some- 
thing of a blessing in disguise, how- 
ever, since media attention for the 
1987 event soared to new heights, set- 
ting the stage for a dramatic come- 
back. The recapture of the coveted 
Cup, lead by U.S. skipper Dennis 
Connor, is the subject of this engross- 
ing tape. The crew's efforts are pre- 
sented here in a clean, fluid style. 

(Continued on next page) 
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Look What 'Eye' Got. Donna Mills, second from left, joins with MCA executives 
to celebrate the ITA Platinum rating of her beauty and skin care video, "Donna 
Mills: The Eyes Have It." The tape, currently available from MCA for $19.95, 
was cited by the International Tape /Disc Assn. for sales exceeding the 50,000 - 
unit mark. Pictured are, from left, Louis Feola, senior vice president marketing, 
MCA Home Video; Mills; Gene Giaquinto, president, MCA Home Video; and 
Suzie Peterson, vice president of production development, MCA Home 
Entertainment Group. 

Valente-Kñtzer Takes 
Action Against `Callanetics' 
Creator In Contract Dispute 

LOS ANGELES Valente- Kritzer 
Video, a joint venture of Arvie Pro- 
ductions and Pacific Ocean Produc- 
tions Inc., Los Angeles, has filed 
suit here in U.S. District Court 
against Callan Pinckney and Callan 
Productions Corp. alleging breach 
of contract, tortious breach of con- 
tract, and fraud. 

The suit asks for not less than 
$600,000 in general damages as well 
as exemplary and punitive damages 
in the amount of $7 million. The le- 
gal action stems from alleged prior 
agreements before the making of 
Pinckney's "Callanetics," a special - 
interest tape distributed by MCA 
Home Video. 

According to the complaint, Eddie 
Kritzer, acting as representative 
for Valente- Kritzer Video, entered 
into an oral contract with Pinckney 
in November 1985, licensing the 
rights to her best -selling book, "Cal- 
lanetics," to produce a home video 
and audiocassette. 

Pursuant to that oral agreement, 
the complaint alleges, Valente - 
Kritzer Video was given the exclu- 
sive right to shop for a home video 
deal and to negotiate with a major 
home video company. 

In January 1986, the complaint al- 
leges, Kritzer contacted MCA 
Home Video and began negotiations 
for a home video. As a result of 
those negotiations, the complaint 
states, MCA agreed to manufacture 
and distribute the video. 

Later in January 1986, the com- 
plaint states, the Valente- Kritzer 
and Pinckney oral agreement was 
formalized in writing. It's further 
stated that both Kritzer and Pinck- 
ney continued to negotiate the home 
video project with MCA in early 
February 1986. 

In late February 1986, the com- 
plaint alleges, Valente- Kritzer was 
notified by Pinckney's agents that 
she was purportedly "terminating" 
the agreement. 

YID BROCHURES HIT MARKET 
(Continued from preceding page) 

could be used for less expensive 
items. 

"The Isuzu Impulse is not an up- 
scale car. Most cars are $14,000. It 
has to be a big enough purchase to 
warrant a brochure. We're not go- 
ing to be sending out a video on Tide 
unless Tide joins forces with a 
washing machine company. The 
item itself has to be over $250 to 
warrant a video. It could be bicy- 
cles. It doesn't have to be an elitist 
product." 

DIVA, says Briggs, is also explor- 
ing the idea of sending videos to 

purchasers. 
"We could have taken the Isuzu 

video, for example," she says, "edit- 
ed it differently, and given it to new 
car owners as a present to reinforce 
the company's relationship with 
them and maintain loyalty." 

Videos, she says, cost approxi- 
mately $150,000 each to produce, in- 
cluding the creative talent. 

Producers and directors, she 
claims, are attracted because "cre- 
atively, it's a different format and 
approach. It's a much more subtle 
sell. It's not slam, bang, and dunk." 
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Narrated by Charlton Heston in a 
deep, dramatic voice that fits the 
mood, the tape follows Connor's 
quest to regain the America's Cup. It 
captures the intensity of the contest 
and sets the stage for 1990's show- 
down in an exciting manner. 

STUART MEYER 

"The History Of The WWF Heavy- 
weight Championship," Coliseum 
Video, 110 minutes, $59.95. 

Only nine men have held the World 
Wrestling Federation heavyweight ti- 
tle. This video traces the history of 
that coveted championship belt from 
19'71 to the present. Missing is foot- 
age of matches featuring Buddy 
Rogers, the WWF's first champion, 
and footage from former longtime 
champ Bruno Sammartino's first 
reign. However, Sammartino, the 
only two-time WWF champ, is high- 
lighted in six matches from his sec- 
ond rule atop the federation. 

All told, this "card" offers 15 
matches and features some of the 
legendary heroes and blackguards of 
the wrestling scene. Young wrestling 
fans will have an opportunity to see 
such old -time greats as Pedro Mo- 
rales, Ivan Koloff, Stan "the Man" 
Staziak, and Killer Kowalski in ac- 
tion. They can also see two of today's 
commentators- Gorilla Monsoon and 
Jesse "The Body" Ventura- wrestle 
for the title in a special segment titled 
"Heavyweight Champions Who Nev- 
er Were." 

The tape concludes with two 
matches featuring Hulk Hogan -in- 
cluding a much -celebrated match pit- 
ting the "Hulkster" against Randy 
Savage. For wrestling aficionados 
and for fans new to the sport, this is 
must -see fare. 

RICHARD T. RYAN 

"Walkaerobics," Parade Video, 30 
minutes, $19.95. 

This fitness program promises 
you can walk your way to health all 
year round in your own living room. 
It's refreshing to see the intended 
target audience on this tape -the 
participants are overweight or mid- 
dle -aged, not pectorally perfect 
musclemen or bathing beauties in 
spandex. And if you're looking for a 
reasonable fitness regimen, walker - 
cise shapes up as a sensible way to 
walk off weight and get fit. 

The down side is the brassy host- 
ess and creator of "Walkaerobics," 
Leslie Tommelleo, who comes 
across like a health -club caricature 
by Andrea Martin of Second City 
Television. Her unceasing perkiness 
could be a real turn -off to many. 
High energy is essential, but 
"Walkaerobics" might be better 
served if its hostess were dubbed or 
if she allowed another instructor to 
put would -be walkercizers through 
their paces. R.P. 

"Growing Beautiful Roses," Ortho 
Video, 60 minutes, $24.95. 

Everything's coming up roses in 
this helpful how -to cassette that of- 
fers gardeners a ground plan for 
growing roses. Divided into seg- 
ments covering such topics as how 
to buy the healthiest plants, basic 
planting methods, and specialized 
pruning techniques, this informa- 
tional video offers flower enthusi- 
asts detailed, clearly presented in- 
formation. Using both actors and 

color charts to clarify matters, the 
cassette allows viewers to easily re- 
trace their steps or to skip ahead to 
the later, more advanced sequences. 
Althcugh designed on a low budget 
(and featuring actors who could 
have used a little more pizazz to 
make key points), the tape accom- 
plishes its goal: In a straightfor- 
ward manner, it teaches the viewer 
how to care for and tend to roses. 

K.P. 

"Top Gun -The Real Story," Simi - 
tar Entertainment, 35 minutes, 

$11.95. 
Imagine your uncle's war stories 

accompanied by a video detailing his 
adventures, and you will have a 
pretty fair idea of what this "real 
story" is all about. Narrator Com- 
mander Randy "Duke" Cunning- 
ham, who himself shot down five en- 
emy fighters in the skies above 
Vietnam, talks more about his ex- 
ploits, which he details at length, 
than about the Navy Fighter Weap- 
ons School -now known as Top 
Gun. 

Although it does offer footage 

from every major war that America 
has been involved in during the 20th 
century, this video proves that 
while fact may be stronger than fic- 
tion, it's not necessarily more inter- 
esting. Pilots and students of air 
combat history may find the film 
fascinating due to the numerous air 
battles and crashes depicted, but 
the technical terms and jargon used 
by Cunningham narrow the already 
limited scope of appeal even fur- 
ther. 

R.T.R. 

"The Legend Of `Big Daddy' Don 
Garlits," JCI Video, 60 minutes, 
$29.95. 

You don't have to be a racing en- 
thusiast to enjoy this biographical 
tape about legendary drag racer 
Don "Big Daddy" Garlits, whose at- 
tractive, down -to -earth personality 
infuses the entire video. The story 
of this three -time world champion 
says a lot about the story of drag 
racing in general. 

From the early dirt -road races to 
the $40,000 purses, from the initial 

(Continued on page 53) 
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FOR THE AUDIO /VIDEO /DATA INDUSTRY 
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THE AUDIO/VIDEO/DATA INDUSTRY: 
COPING WITH ECONOMIC UNCERTAINTY 

MARCH 16-19, 1988 LOEWS VENTANA CANYON RESORT TUCSON, AZ. 

presentations and panels by 
experts on such topics as: KEYNOTE SPEAKER 

OUTLOOK FOR PRODUCTION, SALES, NEW CAPITAL INVEST- 
IMPORTS AND EXPORTS IN A VOLATILE ECONOMIC AND 

CLIMATE. 
FUTURE OF HOME VIDEO: With more than 50 million VCRs sold 

a household penetration of more than 50 %, where is the industry 
What percentage of future sales will be second or third sets? 

will higher prices affect sales? How will multiple set ownership 
sales of blank tape, and sales and rentals of pre- recorded video 

HAPPENING WITH SUPER VHS? 
AUDIO TAPE - WILL 1988 SEE ITS BIRTH OR ITS DEMISE? 

status of "anti -copy chip" legislation; the future for the format if 
-copy chips are mandated legislatively; the outlook for DAT if such 

is defeated; how DAT has fared in Japan and in Europe; the 
of hardware, software and duplicating equipment. 

, 

\ / 
MARKET FOR COMPACT DISCS: Has the industry developed 

and how do you cope with the problem? The battle be- DR. MURRAY WEIDENBAUM 
CD- Singles formats; is CD -Video ready to roll? What's happening Dr. 

s First Chairt 
Weidenba was President Rea- 

man of The Council of CD- Interactive? Economic Advisors, served as Assistant 
PRE - RECORDED AUDIO TAPE MARKET: Will tape singles be Secretary or the Treasury for Economic 

Policy under President Nixon, and is as an important new format? What is the industry doing to currently Director of the Center for the 
analogue tapes compete with CDs? What's happening with non- Study of American Business at Washing 

audio cassette sales? ton University in St. Louis, and a mem- 
ber of the President's Economic Policy 

MUCH, MUCH MORE Advisory Board. 

A LIMITED NUMBER OF REGISTRATIONS 
AND HOTEL ACCOMMODATIONS ARE STILL AVAILABLE 

For Information and Registration Materials, Please Write or Call: 

In the U.S.: Charles Van Horn, ITA, 10 Columbus Circle, Suite 2270, 
New York, New York 10019 (212/956 -7110) 

In Europe: Arnold Norregaard, Bellevue Studio, A /S, Dortheavej 71, 

DK -2400, Copenhagen, NV, Denmark 
(Phone: 01/19 2020; Telex: 22226) 
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Hollywood Hot Dog. Robert Townsend, right, judges a hot dog decorating 
contest at a party celebrating the success of the "Hollywood Shuffle" 
videocassette. About 60,000 copies of the highly acclaimed comedy, available 
from Virgin Vision for a list price of $79.95, have been sold. Townsend, who 
wrote and directed the film, also stars in it as aspiring actor who works in 

Hollywood making Winky Dinky hot dogs. 

MCA launches Contest 
For `Amazon Women' 
BY AL STEWART 

NEW YORK The comedy "Ama- 
zon Women On The Moon" will be 
launched by MCA Home Video 
with a promotional contest that 
will offer dealers a chance to win a 
VIP trip to Universal City, Calif., 
along with hundreds of other 
prizes. 

Each copy of the video, slated 
for release March 10 for a list 
price of $79.95, will be accompa- 
nied by a Scratch Your Way To 
Hollywood contest card featuring 
a group shot of the film's outra- 
geous characters. 

Dealers will be invited to 
scratch away spots on the card to 
compete for a series of prizes. The 
distributor who sells the video 
that includes the grand prize rub- 
out card will also win a Hollywood 
trip; other prizes will be awarded 
to distributors who receive a win - 
ning card from MCA. The compa- 
ny says the contest will offer more 
than 1,100 prizes; more than 500 
will go to distributors while anoth- 
er 600 will be awarded to dealers. 

The two grand -prize winners 
will each win a four -day trip for 
two to Universal City, including a 
VIP Universal Studios tour, a Hol- 
lywood Fantasy tour, and $500 in 
cash. Smaller prizes include an 
"Amazon Women On The Moon" 
watch, a toy ray gun, and sun- 
glasses with the title of the film 
printed on the lenses. 

The movie features a series of 
comical skits with subjects rang- 

ing from blacks without soul to 
jerks on blind dates to know -it -all 
movie reviewers. The film is the 
work of five directors and fea- 
tures a number of notable cele- 
brites in cameo roles. 

"This is a funny movie and we 
are looking to create additional 
awareness," says Louis Feola, se- 
nior vice president of marketing 
for MCA Home Video. "The 
Scratch Your Way To Hollywood 
promotion will increase sales dra- 
matically because once retailers 
see this film, they will be anxious 
to offer it to their customers." 

The Scratch Your Way To Hol- 
lywood promotion comes on the 
heels of a strikingly similar pro- 
motion orchestrated by Orion 
Home Video in December for its 
release of "RoboCop" [Billboard, 
Dec. 5]. Each copy of the film is 
packaged with a RoboCop Rub - 
Out sweepstakes card and retail- 
ers can win a trip to Hollywood to 
appear in an upcoming Orion film. 
As is the case with the MCA ef- 
fort, the distributor who sells the 
cassette packaged with the win- 
ning card also wins the grand 
prize. 

Feola stresses that his compa- 
ny's promotion had been in the 
works since October and was in no 
way inspired by the Orion contest. 
He adds that he and his staff were 
deeply disappointed to learn that 
Orion was using rub -out cards to 
promote "RoboCop" only a month 
prior to MCA's announcement. 

FOR WEEK ENDING JANUARY 16, 1988 

Billboard® 
©Copyright 1988, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any 
retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written permission of the publisher. 

TOP VI D EOCASS ETTE&AL ES 

NW 

? 

W W W 
7i 
I- 
5 

1- 

á 
V 

o 
vi 

3 

Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Principal 
Manufacturer, Catalog Number Performers 

Ñ ' v 

, 
5 

9 
Y u 

U 
ma 

Ñ Zi 

1 1 13 

* * NO. 1 * * 
LADY AND THE TRAMP Walt Disney Home Video 582 Animated 1955 G 29.95 

2 2 13 STAR TREK IV -THE VOYAGE HOME Paramount Pictures William Shatner 
Paramount Home Video 1797 Leonard Nimoy 1986 PG 29.95 

3 3 18 AN AMERICAN TAIL Amblin Entertainment Animated 
MCA Home Video 80536 1986 G 2935 

4 4 65 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. 

Jane Fonda 
AEROBIC WORKOUT Lorimar Home Video 070 1986 NR 39.95 

5 5 59 THE GODFATHER Paramount Pictures Marlon Brando 
Paramount Home Video 8049 Al Pacino 1972 R 29.95 

6 8 52 CALLANETICS Callan Productions Corp. Callan Pinckney 
MCA Home Video 80429 1986 NR 24.95 

7 6 32 WHITE CHRISTMAS 
Paramount Pictures Bing Crosby 
Paramount Home Video 6104 Danny Kaye 1954 NR 1935 

8 9 21 CROCODILE DUNDEE 
Paramount Pictures 

Paul Hogan Paramount Home Video 32029 1986 PG -13 29.95 

9 7 63 SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 G 29.95 

10 12 128 THE SOUND OF MUSIC CBS -Fox Video 1051 Julie Andrews 
Christopher Plummer 1965 G 29.98 

11 18 43 TOP GUN 
Paramount Pictures Tom Cruise 
Paramount Home Video 1629 Kelly McGillis 1986 PG 26.95 

12 11 4 PINK FLOYD THE WALL MGM /UA Home Video 400268 Animated 1982 R 19.95 

13 10 115 JANE FONDA'S NEW WORKOUT Lorimar /LightYear Ent. 
Jane Fonda Lorimar Home Video 069 1985 NR 39.95 

14 13 7 GRATEFUL DEAD -SO FAR 6 West Home Video SW -5701 Grateful Dead 1987 NR 29.95 

15 26 61 SCARFACE 
Universal City Studios Al Pacino 
MCA Home Video 80047 1983 R 24.95 

16 20 124 PINOCCHIO Walt Disney Home Video 239 Animated 1940 G 29.95 

17 17 83 MARY POPPINS Walt Disney Home Video 23 Julie Andrews 
Dick Van Dyke 

1964 G 29.95 

18 16 10 YELLOW SUBMARINE Apple Films and United Artists The Beatles 
MGM /UA Home Video M301170 1968 NR 29.95 

19 21 36 APOCALYPSE NOW Paramount Pictures Marlon Brando 
Paramount Home Video 2306 Martin Sheen 

1979 R 29.95 

20 22 19 PLAYBOY VIDEO CENTERFOLD #6 Lorimar Home Video 526 Lynne Austin 1987 NR 12.95 

21 15 8 BON JOVI -SLIPPERY WHEN WET Polygram Records Inc. 
Bon Jovi 

Polygram Video 440-041521-3 1987 NR 19.98 

22 23 15 
PLAYBOY 1988 PLAYMATE VIDEO 
CALENDAR 

Lorimar Home Video 524 Various Artists 1987 NR 24.95 

23 14 4 
NOT SO GREAT MOMENTS IN HBO Video 0024 Tim McCarver 
SPORTS 

1987 NR 14.95 

24 RE -ENTRY ALICE IN WONDERLAND Walt Disney Home Video 36 Animated 1951 G 29.95 

25 40 14 KATHY SMITH'S WINNING WORKOUT Fox Hills Video FH1012 Kathy Smith 1987 NR 29.95 

26 36 51 BACK TO THE FUTURE Amblin Entertainment Michael J. Fox 
MCA Home Video 80196 Christopher Lloyd 

1985 PG 29.95 

27 32 113 
STAR TREK Ill -THE SEARCH FOR Paramount Pictures William Shatner 
SPOCK Paramount Home Video 1621 DeForest Kelley 

1984 PG 19.95 

28 RE -ENTRY 
INDIANA JONES AND THE TEMPLE Paramount Pictures Harrison Ford 
OF DOOM Paramount Home Video 1643 Kate Capshaw 

1984 PG 1395 

29 RE -ENTRY 
JANE FONDA'S EASY GOING Lorimar /LightYear Ent. 

Jane Fonda 
WORKOUT Lorimar Home Video 058 1984 NR 39.95 

30 19 18 DORF ON GOLF J2 Communications J2 -0009 Tim Conway 1987 NR 29.95 

31 27 5 
THE MAKING OF THE 'TOUCH OF 
GREY' VIDEO AND MORE 6 West Home Video SW -5700 Grateful Dead 1987 NR 12.95 

32 31 29 HERE'S MICKEY! Walt Disney Home Video 526 Animated 1987 NR 14.95 

33 25 2 ROXANNE 
RCA /Columbia Pictures Home Video 6- Steve Martin 
20853 Daryl Hannah 

1987 PG 89.95 

34 30 10 LETHAL WEAPON Warner Bros. Inc. Mel Gibson 
Warner Home Video 11709 Danny Glover 

1987 R 89.95 

35 28 82 KATHY SMITH'S BODY BASICS JCI Video Inc. Kathy Smith 
JCI Video 8111 

1985 NR 29.95 

36 34 13 
JANE FONDA'S WORKOUT WITH 
WEIGHTS 

Lorimar /LightYear Ent. 
Lorimar Home Video 076 Jane Fonda 1987 NR 39.95 

37 35 104 BEVERLY HILLS COP Paramount Pictures Eddie Murphy 
Paramount Home Video 1 134 1985 R 19.95 

38 38 109 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. 
WORKOUT JCI Video 8100 Kathy Smith 1984 NR 29.95 

39 39 7 OUTRAGEOUS FORTUNE Touchstone Films Shelley Long 
Touchstone Home Video 569 Bette Midler 1987 R 8935 

40 29 42 THE WIZARD OF OZ MGM /UA Home Video 60001 Judy Garland 
Ray Bolger 1939 G 29.95 

Recording ndustry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 mil ion (30,000 o $1.2 
million for nontheatrical made -for -home -video product; 25,000 or $1 million for music video product). RIAA platinum certification for theatrical films, sales of 

150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made -for -home -video product; 50,000 units or a va ue of 
$2 million fo music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) International Tape Disc Assn. certification for 
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at 

suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
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The Word Is `Nerd'. Bob DeLellis, 
senior vice president sales and 
marketing for CBS /Fox Home Video, 
left, poses with an unidentified nerd to 
promote the video "Revenge Of The 
Nerds II: Nerds In Paradise." The 
company had the nerd deliver copies 
of the video, along with a decidedly 
tacky pair of Bermuda shorts, to a 
number of reporters in New York. The 
video is scheduled for release by 
CBS /Fox Feb. 18, for a suggested list 
price of $89.98. 

VIDEO REVIEWS 
(Continued from page 51) 

triumphs to Don's heated rivalry 
with Shirley ( "Heart Like A 
Wheel ") Muldowney, from the pas- 
sion for tinkering with motors to his 
building of the innovative rear -en- 
gine car, this is a compelling chroni- 
cle of a fast -paced sport that puts 
viewers in the driver's seat at 270 
mph. 

Featuring exciting racing footage 
and penetrating interviews, this en- 
grossing cassette balances a per- 
sonal sketch of "Big Daddy" with a 
broader portrait of his lifelong im- 
pact on the world of drag racing. 

R.P. 

"Dinosaurs, Dinosaurs, Dino- 
saurs," Midwich Entertainment, 
30 minutes, $14.95. 

The amusing subplot of this video 
places host Gary Owens, a devout 
dinosaur 'freak,' in an awful predic- 
ament: He's becoming a dinosaur, 
and the only cure is water from 
Crystal Palace Park in England. Co- 
host Eric Boardman sets out on the 
venture while humorously present- 
ing educational "dinofacts." 

Those who are fascinated with 
dinosaurs will be exposed to a wealth 
of information. For example, did you 
know that the ultrasaurus, discov- 
ered in 1979, replaced the bronto- 
saurus as the largest dinosaur known 
to man? And did you know that the 
first dinosaur fossil was found in 
1822 in Sussex, England, where the 
name "dinosaur" was first coined, 
meaning "terrible lizard "? 

Boardman eventually returns with 
the magic water, but he is too late. 
Our host is left to become part of a 
museum showcase as a "Garyo- 
saurus." Though the idea of a person 
becoming a dinosaur may be a bit 
much, the video presents informative 
material in an untraditional and lively 
manner. It's something to be enjoyed 
by all "dinofanatics." 

RENATE L. FOSTER 

HOME VIDEO 

STRETCH 
YOUR FONDA SALES 

*Consumers receive $2.00 
rebate on suggested 
retail price from Lorimar 
Home Video by mailing 
enclosed card. 

Order Period: 

211 -3114, 1988 

Shipment Period: 
311 -3131, 1988 

Suggested Retail Price: 

$19.95 Prices slightly higher in Canada 

Catalog Number: 077 
Program Length: 
25 Minutes 
Available on 

VHS and Beta 
Exclusively distributed by Lorimar Home Video, 

A Lorimar Telepictures Company, 17942 Cowan, 

Irvine, CA 92714. P.O.P. Hotline 1.8001624- 

2694. Inside California Call 7141474-0355. 

Lorimar Home Video Canada, Ltd., 2526 Speers 

Rd., Oakville, Ontario, Canada, L6L5K9. P.O.P. 

Hotline in Canada 1-8001387-7104 

Artwork ©1987 Lorimar Home Video, Inc. 

u6IITYEAR 
ENTERTAINMENT 

START UP with Jane 

Fonda is a 25 minute program 

that is more than a warm up 

and less than a full workout, 

providing a light to moderate 

toning of the arms, legs, hips, 

buttocks and stomach. This 

exercise routine has been 

designed to increase body 

awareness, flexibility, balance 

and good posture. 

START UP can help your 

customers wake up in the 

morning or relax in the evening. 

LORIMAR 
HOME VIDEO 

AVAILABLE FOR A LIMITED TIN 
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retrieval system, or transmitted, in any form or by any means, electronic, mechanical, photocopying, 

® recording, or otherwise, without the prior written permission of the publisher. 

TOP SPECIAL INTEREST 
VIDEOCASSETTES. S^LEs 

TRI STAR HEADED EAST: While the video arm of Tri -Star Pictures is yet to 
ship its first release, the company confirms that it will move from its cur- 
rent offices in Los Angeles to a new location in either northern New Jer- 
sey or New York City in early 1988. Saul Melnick, president of Tri -Star 
Home Video, says the move stems from Coca- Cola's acquisition of the 
company in late 1987. After the merger, the fledgling video supplier be- 
came a division of Columbia Pictures Entertainment Inc., a New York - 
based firm. "A home video company can flourish on either coast," says 
Melnick, who relocated from New York to Los Angeles to head the com- 
pany. 

LAUGHS IN STOCK: HBO Video is set to release a series of videos highlight- 
ing stand -up comics. The first shipment, slated for release Feb. 3, includes 
"Howie Mandel, Live From Maui," "The 10th Annual Young Comics Re- 
union," and "The Rosanne Barr Show." The videos are priced at $39.95 
each, but HBO Video is offering dealers a discount if they buy a three - 
pack with one copy of each title. Videos in the three -pack have a list price 
of $29.95. A second batch of titles is due in mid -March. HBO Video ex- 
pects to ship a total of 15 comedy titles in 1988. 

CORDON BOSSIN, a former executive at Vestron Video, has formed Dia- 
mond Entertainment. The New Canaan, Conn. -based firm plans to ac- 

quire feature films as well as original programming for release on video 
beginning in February. The company says it will ship two or threee titles 
a month and will support them with "individual marketing campaigns and 
aggressive price points." 

MOVIE BOX- OFFICE revenues climbed to a record $4.2 billion in 1987, a 12% 

jump over the previous year. The increase is largely attributable to a 

bumper crop of hit movies released for the holidays and a hike in ticket 
prices in many areas. And it indicates that video is not stealing massive 
numbers of patrons from the silver screen -a fear that sent tremors 
through Hollywood when the VCR first arrived in the late '70s. 

WALT DISNEY HOME VIDEO has cut approximately 200 titles from its catalog. 
Most of the deleted videos are relatively obscure. But they do include 
"20,000 Leagues Under The Sea," "iron," and "Bedknobs And Broom- 
sticks." A spokesman for Disney says the company's growing catalog 
was getting difficult to manage. He added that titles dropped from the 
catalog may still be offered through future promotions. 

ACADEMY ENTERTAINMENT is slashing prices on 58 titles for Crowd Pleas- 
ers, the first sell -through campaign ever launched by the company. Each 
of the titles will list for $19.98 and will be backed by "an extensive promo- 
tion, advertising, and [point -of- purchase] effort," the company says. The 
release date is Feb. 4, and the prebook cutoff date is Thursday (14). 

VIDEO TREND is planning to move its distributing operation from its current 
headquarters in suburban Detroit to Chicago next summer. The reason, 
according to Glenn A. Greene, senior vice president and general manager, 
is that Video Trend wants to be closer to its parent company. "Video 
Trend is the only subsidiary of the Charles Levy Co. that is not based in 
the Chicago area," says Greene. "The move will put us closer to our par- 
ent company and will allow us to benefit from certain economies of 
scale." The company says the move will not affect Video Trend's Detroit - 
area branch operation. 

A HALF -MILLION comic books will be distributed to video retailers in an 
effort to promote "House II: The Second Story." The unique promotion 
is a collaboration between supplier New World Video and Marvel Com- 
ics, its sister company. Retailers will receive the books from their dis- 
tributors, who suggest that the books be used to encourage rentals. 
David Pierce, vice president of marketing and sales for New World, 
says, "The nature of the movie lent itself to some interesting promo- 
tional ideas. We chose the comic books because of the excellent reputa- 
tion of Marvel Comics." The horror title is available form New World 
for $79.95. 

SONY'S "MONSTROUS" CAMPAIGN: "Spookies," the first film made and re- 

leased theatrically by Sony Video Software, will be the focus of an am- 

bitious home video promotion. The company plans to spend close to 
$500,000 marketing the title to dealers and is offering a $10 rebate to 
stores that purchase two copies of the title. "This will make it easier 
for the dealer to take in that extra copy," says Michael Rudich, market- 
ing manager. The film, which has a suggested list price of $79.95, will 
be available in video stores beginning March 14. The prebook cutoff 
date is Feb. 16. AL STEWART 
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Compiled from a national sample of retail store sales reports. 

TITLE Copyright Owner, Remarks 
Manufacturer, Catalog Number 
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HEALTH AND FITNESSTM 

] 2 53 

** NO. 1 * * 
JANE FONDA'S LOW IMPACT Lorimar /LightYear Ent. A fun and effective alternative to 
AEROBIC WORKOUT Lorimar Home Video 070 traditional dance aerobics. 

39.95 

2 1 53 CALLANETICS Callan Productions Corp. Callan Pinckney presents deep muscle 
MCA Home Video 80429 exercise techniques. 

24.95 

3 3 53 JANE FONDA'S NEW WORKOUT Lorimar /LightYear Ent. Beginner and advanced routines 
Lorimar Home Video 069 designed to strengthen and tone. 39.95 

4 6 53 
KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 
WORKOUT JCI Video 8100 intermediate and advanced exercisers. 

29.95 

5 4 53 KATHY SMITH'S BODY BASICS JCI Video Inc. Fitness video gets down to basics and is 
JCI Video 8111 designed for the beginner. 

6 
7 

53 
RICHARD SIMMONS AND THE SILVER Fitness program for people over 50 
FOXES 

Lorimar Home Video 158 includes warm -ups and aerobics. 24.95 

7 5 11 
JANE FONDA'S WORKOUT WITH Lorimar /LightYear Ent. Exercise techniques are performed 
WEIGHTS Lorimar Home Video 076 employing the use of basic weights. 39.95 

8 9 53 20 MINUTE WORKOUT Vestron Video 1033 Bess Motta's three workouts include 
aerobics, stretching and more. 

29.95 

9 8 39 A WEEK WITH RAQUEL Total Video, Inc. Extensive weekly exercise and yoga 
HBO Video TVA9965 program designed by Raquel Welch. 

10 10 53 
JANE FONDA'S EASY GOING Lorimar /LightYear Ent. Calisthenics and aerobics for any age at 
WORKOUT Lorimar Home Video 058 a slow and easy pace. 

39.95 

11 12 53 DONNA MILLS: THE EYES HAVE IT Donna Mills Inc. Donna Mills shares her make -up, beauty 
MCA Home Video 80384 and skin -care secrets. 

19.95 

12 19 47 39.95 JANE FONDA'S P. B. & R. WORKOUT Lorimar /LightYear Ent. Designed for pregnant women who want 
Lorimar Home Video 046 to keep in shape. 

13 11 51 KATHY SMITH'S TONEUP JCI Video Inc. Comprehensive workout for all fitness 
JCI Video 8112 levels designed to shape and tone. 

29.95 

14 13 29 JAZZERCISE: BEST YET! Parade Video 202 Judi Sheppard Missett's newest video 
features all -new aerobic dance routines. 2995 

15 17 15 KATHY SMITH'S WINNING WORKOUT Fox Hills Video FH1012 Combines aerobic exercise with free 
weight training in a 12 week program. 

29.95 

16 16 37 FIT FOR LIFE 
MSS Productions How to improve your health through 
Warner Home Video 35020 proper dieting and exercise. 

24.98 

17 14 53 
RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 
FITNESS HBO Video 2651 yoga with tips on staying youthful. 19.95 

18 20 5 
DENISE AUSTIN'S NON- AEROBIC Parade Video 32 

Fitness expert Denise Austin has a new 
WORKOUT workout designed for everybody. 19.95 

19 15 13 
EVERYDAY FAMILY FITNESS WITH Lorimar Home Video 043 Aerobic workout with sections on thighs, 
RICHARD SIMMONS stomach and face. 

20 18 5 JANE FONDA'S SPORTSAID Lorimar /LightYear Ent. Video guide for the prevention and 
Lorimar Home Video 075 treatment of sports injuries. 

2995 

BUSINESS AND EDUCATIONTM 

1 1 15 

** NO.1 ** 
SHATTERED MCA Home Video 80430 The problems and solutions of teenage 

drug addiction are discussed. 
24.95 

, 

2 3 49 SAY IT BY SIGNING 
Crown Publishing Corp. Basics of sign language with emphasis 
Crown Video on useful words & phrases. 

29.95 

3 7 51 CAREER STRATEGIES 1 Polaris Communication Development of managerial skills & 
mental exercises taught 19.95 

4 2 49 PERSUASIVE SPEAKING Polaris Communication Successful public speaking through use 
of body language & eye contact. 19.95 

5 4 21 THE WINNING JOB INTERVIEW Star Video Prod. 
Improvement in interviewing skills and 
career development. 

39.95 

6 9 17 CAREER STRATEGIES 2 Polaris Communication Learn when and how to move to get the 
most out of a new position. 19.95 

7 5 53 STRONG KIDS, SAFE KIDS Paramount Pictures Henry Winkler educates parents and 
Paramount Home Video 85037 children about child abuse. 

2495 

8 6 19 AMERICAN HISTORY: THE CIVIL WAR Increase Video IV01 5 
Famous events from the Civil War are 
recounted and analyzed. 

29.95 

9 8 11 PLANETS OF THE SUN Concord Video 
Leonard Nimoy is your guide on this 
journey through our solar system. 

15.95 

10 RE -ENTRY 
HOW TO USE YOUR IBM PC -IN TEN Kennon Publishing Corp. Basic knowledge to make the IBM -PC 

EASY LESSONS Kennon Video work in countless ways. 
79.95 

11 11 51 CONSUMER REPORTS: CARS Lorimar Home Video 074 Information on shopping for and 
selecting a new or used car. 

19.85 

12 10 41 THE VIDEO SAT REVIEW Random House Home Video 
Improve test -taking skills for those 
important college -entry SAT tests. 

69.95 

9 
WORKING MOMS: SURVIVAL, Amerivision 

Guide helps the working mom balance 
SUCCESS, SATISFACTION her life, reduce stress & gain control. 2995 

14 14 17 
SOMETIMES IT'S O.K. TO TELL Children learn to make judgements and 
SECRETS 

Kidstuff to protect themselves. 
24'95 

15 12 51 
CONSUMER REPORTS: HOUSES AND Lorimar Home Video 079 How to evaluate, purchase, and finance a 

CONDOS home. 

International Tape Disc Assn. certification for a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of 

at least 25,000 units or $1 million at suggested retail for nontheatrical titles. SF short-form. LF long -form. C concert. D documentary. 
Next week: Recreational Sports; Hobbies And Crafts. 
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On The Street. Atlantic artist Debbie Gibson stopped by the set of NBC's 
"Main Street" recently for a guest appearance on the youth- oriented program. 
Gibson, promoting her new single, "Out Of The Blue," was interviewed by the 
show's host, Maria Shriver. Shriver, left, and Gibson, right, are shown in the 
center of the teenaged audience. (Photo: Chuck Pulin) 

Clips Star Club Patrons 
Promo Features Hit Songs 

NEW YORK Video karaoke? Not 
exactly, but a recent promotional 
campaign created by Rave Com- 
munications for LeClic Cameras 
definitely employed some of the 
audience -participation elements 
that have made karaoke such a 
popular Japanese pastime. 

The campaign, which until New 
Year's Eve traveled to music 
showcase and video clubs in a num- 
ber of national markets, allowed 
patrons to "create and star in their 
own music video," according to a 
Rave representative. 

"The patron was provided with a 
recording booth offering a choice 
of 216 songs and 12 different video 
backdrops. The final result was a 
videoclip featuring the patron 
placed in a variety of backgrounds, 

NEW 
VIDEOCLIPS 

appearing to sing the hit song." 
Patrons were given the choice of 

either lip- syncing to the original 
vocal track or -if brave enough - 
laying down their own vocals. The 
songs -all of which were used un- 
der license from various publish- 
ers -were drawn from a cross -sec- 
tion of rock, pop, jazz, r &b, and 
holiday tunes. 

Markets involved in the promo- 
tion included Atlanta; Chicago; 
Boston; Worcester, Mass.; and 
Lido Beach, N.Y. 

The Rave representative calls 
the promotion "extremely effec- 
tive." There is no word as to 
whether the program will be used 
again in an expanded number of 
markets. STEVEN DUPLER 

This weekly listing of new video - 
clips generally available for pro- 
gramming and /or promotional 
purposes includes artist, title, al- 
bum (where applicable), label, pro- 
ducer /production house, and di- 
rector. Please send information to 
Billboard, New Videoclips, 1515 
Broadway, New York, N.Y. 10036. 

VINCE BUFFA 
True Love 
Sire 
Avanti Films 
Mark Bienstock 

ERASURE 
The Circus 
The Circus /Sire 
Lexi Godfrey /Media Labs Productions 
Jerry Chater 

HIGHWAY 101 
Cry Cry Cry 
Highway 101 /Warner Bros. 
Martin Fischer /High Five Productions 
Claude Borenzweig 

ERIC JOHNSON 
Zap 
Tones /Reprise 
Steve Moss /Dean Walter 
Steve Moss 

SIPHO MABUSE 
Burn Out 
Sipho Mabuse /Virgin 
Libman -Moore 
Jay Brown 

MIKE OLDFIELD 
Magic Touch 
Islands /Virgin 
Meaningful Eye Contact 
Alex Proyas 

SCARLETT AND BLACK 
You Don't Know 
Scarlett And Black /Virgin 
Stratos Films 
Paula Walker 

THE SMITHS 
Stop Me If You Think You've Heard This 
One Before 
Strangeways, Here We Come /Sire 
Kate Phillips /Techniques Production 
Tim Broad 

STETSASONIC & THE REVEREND JESSE 
JACKSON 
A.F.R.I.C.A. 
Tommy Boy 
Holographic Films 
Hart Perry 

VANEESE THOMAS 
I Wanna Get (Close To You) 
Vaneese Thomas /Geffen 
Eric Meza /Meza Movies 
Peter Allen 

THE WINANS 
Love Has No Color 
Decisions /Qwest 
Ross Levine 
Ross Levine 

Future Looks Brighter For Hit Video 
Houston -Based Outlet Seeking Investors 

BY JIM BESSMAN 

NEW YORK Hit Video USA is not 
out of the woods yet, but it seems to 
have weathered its battle to remain 
afloat. 

And if the 24- hour -a -day, Hous- 
ton- based, national video outlet 
does survive, it will likely enjoy a 
stronger position both in terms of 
market penetration and industry re- 
spect. 

"We're still scrapping like hell to 
stay alive," says Mike Opelka, the 
channel's vice president of video op- 
erations. "But we're keeping an eye 
on the pennies, so the dollars won't 
need attention, and planning a big 
Christmas party for next December 
to celebrate our third birthday." 

In order to be around for that 
event, the financially strapped ser- 
vice will have to close a deal for 
fresh funding, which Opelka says 
could happen soon. "There's talk of 
equity partnerships as well as [of] a 
basic collateral- financing package. 
The problem is we have a lot of suit- 
ors who see us as an entity that 
looks like it's working and as an en- 
tity bearing a distress sale price." 

Fortunately, notes Opelka, Hit 
Video's ratings are strong and 
growing. "We're continuing to push 
for affiliates in the broadcast and 
cable areas, and though we're still 
blocked out by MTV contracts in a 
lot of cable markets, we've had 
some success lately in getting cable 
systems to switch from MTV to us," 
he says. 

Most notable, according to 
Opelka, was the mid -December 
"switch out" in which Little Rock, 
Ark. -based multiple -systems opera- 
tor Wehco Cable replaced MTV with 
Hit Video in some 65,000 homes 
served by the 10 systems the firm 
operates in Arkansas, Mississippi, 
Oklahoma, and Texas. 

Opelka says a sampling of 450 
calls made nationwide to the sta- 
tion's request line 36 hours after the 
switch showed that 12% came from 
new Wehco viewers. 

Such viewer response, he says, 
demonstrates Hit Video's "interac- 
tive audience base" for potential ca- 
ble and full -power and low -power 
broadcast clients. 

Also aiding the station are recent 
major- market success stories. 

CC 
by Steven Dupler 

MOVING AHEAD: Although it still has no official 
name, the fledgling video music industry association is 
moving ahead with plans to develop a charter and busi- 
ness agenda. 

According to Rowe International's Michael Rein- 
ert, the group's initial meetings were attended by 35 
people in New York, and about 30 in Los Angeles. 

"About all we have decided at this point is that the 
association needs to represent the overall interests of 
all the people in this industry, and present a positive im- 
age of what we do." 

IVORY TOWER -BOUND: Jonathan Lieberman, Vir- 
gin Records' New York -based director of video promo- 
tion, is leaving the label Friday (15) to head for the ivy 
halls of law school. No word on his successor, although 
a Virgin representative says it is likely there will be 
some restructuring in the department, with Lieberman's 
responsibilities divided among two or more people. 

CLASS REUNION: Showtime has brought together 
some of the biggest names in vintage rock'n'roll for its 
"Classic Rock'N'Roll Reunion" show. The concert, 
featuring Bo Diddley, Jerry Lee Lewis, Ben E. King, 
and other acts, was taped in December at the Ritz in 
New York. Cable date is to be sometime this spring. The 
90- minute program is hosted by veteran DJ Bruce Mor- 
row, and produced by Tisha Fein for KMW Produc- 
tions, with Ken Weinstock as executive producer. 
Joshua White directed. 

DANCIN' FOOLS: Dance music continues to make its 
presence stronger on the national vidshow scene. 
WTBS' "Night Tracks," which made its move closer to 
top 40 last year, has now renamed its Friday night 
"Power Play" program to "Power Play Dancin'." The 
reformatted show, which kicked off New Year's Day in 
its usual 11:05 p.m.-12:05 a.m. time slot, is now a one- 
hour combined countdown of the top 10 dance videos of 

Opelka says that at Los Angeles - 
based independent television station 
KHJ, Hit Video regularly wins in its 
Friday and Saturday night time 
slots. Recently, he says, Hit Video 
was ranked first there by Arbitron 
and second by A.C. Nielsen. 

Other factors Opelka cites as pos- 
itive are the current trends away 
from home -shopping and evangeli- 
cal TV programming. "There's defi- 
nitely a shakedown happening in 
the home -shopping networks 
around the country, and that makes 
room for programming from people 
like us," he says. 

On the music -programming side, 
Opelka points to his new "Hit Video 
Dance Jam" show, which attempts 
to "explore the cutting edge of 
crossover dance tracks" during its 
weekly Friday night hour. 

The result of all this, says Opelka, 
has been increased label support for 
Hit Video USA. "There's been a big 
change. The labels are now support- 
ing us and other video outlets with 
artist interviews and the opportuni- 
ty to break new artists. It has 
meant a whole lot to our level of 
confidence." 

the week, according to WTBS representatives. 

HICK PICKS: The reader mail on Nickelodeon's 
"Nick Rocks" provides interesting insight into what 
music the 17 -and -under crew are really into. Likewise, 
the national surveys conducted by "Nick Rocks" provide 
similar insight. - 

Last year, the kid's rock video program invited its 
viewers to list their favorite music, film, sports, and tele- 
vision stars as part of the "Big Ballot" competition. This 
year, the program has been renamed "Kid's Choice," 
and nominees chosen by the nationwide youth poll by no 
means match up with last year's chart- toppers. The male 
vocalist nominees are the Fat Boys, Bon Jovi, and the 
Monkees. On the female side, it's Madonna, Janet 
Jackson, and the Bangles. What singles turned on the 
teeny -boppers? How about "La Bamba," "Control," and 
"I Wanna Dance With Somebody Who Loves Me." 

The teens are encouraged to participate in the survey 
by the promise of hefty prize offerings in a sweepstakes 
attached to the program. In this case, the winner of the 
music awards -related sweepstakes travels with three 
guests for a five -day vacation in London. 

BRANCHING OUT: Radio Vision International, the 
rapidly growing video-music licensing and distribution 
firm helmed by Kevin Wall, is branching out once again 
into international and domestic packaging of original 
television programming. David Wyler, formerly with 
William Morris and the Video Enterprises Division of 
ABC, has been named chief of the new Los Angeles - 
based original- programming arm. 

THAR'S GOLD IN THEM THAR VIDEOS: December 
was a pretty good month for music video longforms, at 
least in terms of Recording Industry Assn. of America 
gold and platinum certification. Platinum certified video- 
cassettes include Janet Jackson's "Control" and "The 
Grabowski Shuffle" by football coach Mike Ditka and 
the Grabowskis. Gold product included "Cinderella: 
Night Songs -The Videos" and "A Young Children's 
Concert" by Shoreline Records /Troubador Records art- 
ist Raffi. A couple of early 1988 success stories to look 
for include "Bon Jovi: Slippery When Wet -The Vid- 
eos," released by PolyGram Music Video at the end of 
1987. The cassette shipped platinum, according to the la- 
bel, and is zooming out of the stores. Elektra act Metal - 
lica's "The $19.98 Home Vid -Cliff 'Em All," is also a 
particularly hot mover. 
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Y /DEO TRACK 

NEW YORK 

DIRECTOR BOB SMALL and pro- 
ducer Jim Burns recently finished 
two music videos for CBS recording 
artists Exile and Asleep At The 
Wheel. Exile's "I Can't Get Enough" 
clip was shot on a sound stage in 
New York. Asleep At The Wheels' 
"Boogie Back To Texas" was shot in 
New Jersey at an 1880s -style railroad 
station. Tony winner Arthur Faria 
choreographed "Boogie." 

Robert Small Enterprises has re- 
located to 16 W. 61st St. here. The 
phone number is 212 -582-3370. 

LOS ANGELES 

GEORGE MICHAEL recently flew 
to Los Angeles for a four-day filming 
of the video for "Father Figure," the 
next single from his Columbia re- 
lease "Faith." The clip was directed 
by the artist and Andy Morahan and 
lensed by Peter Mackay. Tony 
Scott, director of "Top Gun" and 
"Beverly Hills Cop II," was creative 
consultant. 

Director Brian Grant and director 
of photography Igor Sunara recent- 
ly completed production on the video 
for Jody Watley's "Some Kind Of 
Lover," the current release from her 
debut solo album on MCA. 

Director Bill Parker hooked up 
with Solar artists the Whispers to 
create a clip for their hit -bound single 
"In The Mood," from the "Just Gets 

Better With Time" album. The video 
was filmed in black and white by cine- 
matographer James Rosenthal. It 
intercuts shots of actress Alexia 
Robinson arriving home from a long 
day of work with shots of group 
members singing as they stroll 
through the streets at night. 

Tommy Tedesco, jazz guitar 
great and master studio musician, 
makes his video debut with "Impres- 
sions Of Hollywood," the feature 
track from "Hollywood Gypsy," his 
sixth solo album (Discovery Records). 
Directed by Tedesco's son Denny 
and produced by Jon Leonoudakis 
for Metropolis Studios, it reflects 
the artist's experiences on Hollywood 
Boulevard in the '50s and '60s. 

OTHER CITIES 

THE WHITE JANSSEN FILM Li- 
brary is offering 2 million feet of ar- 
chival and stock footage for use in 
music and home videos. The footage 
includes scenic shots and shots of 
cars, sports, Americana, historic 
events, and much more. For more in- 
formation, call 312 -328 -2221. 

Imagefilms has relocated to 3008 
Rogerdale, Houston, Texas 77042. 
The phone number is 713 -953 -9765. 

Production companies and post - 
production facilities are welcome 
to submit information on current 
projects. Please send material to 
Valerie Bisharat, Video Track, 
Billboard, 9107 Wilshire Blvd., 
Beverly Hills, Calif. 90210. 
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Heart, a The Girl 
George Michael, Michsel eaith 
The Bangles, Hazy Shade Of Winter 
Michael Jackson, The Way You Make Me Feel 

Whitesnake, Is This Love 
Aerosmith, Dude (Looks Like A Lady) 
Elton John, Candle In The Wind 
John Cougar Mellencamp, Cherry Bomb 
Rick Astley, Never Gonna Give You Up 
Pretty Poison, Catch Me (l'm Falling) 
George Harrison, Got My Mind Set On You 

Steve Winwood, Valerie 
Prince, I Could Never Take The Place Of Your Man 
Madonna, Where's The Party 

MEDIUM 

Rick Astley, Never Gonna Give You Up 
Michael Bolton, That's What Love Is All About 
Bourgeois Tagg, I Don't Mind At All 
Taylor Dane, Tell It To My Heart 
Kenny G., Midnight Motion 
Kane Gang, Motortown 
Medley /Warns, (I've Had) The Time Of My Life 
Roy Orbison & K.D. Lang, Crying 
Buster Poindexter, Hot, Hot, Hot 
Timothy B. Schmit, Don't Give Up 
Swing Out Sister, Twilight World 
View From The Hill, No Conversation 

ADDS 

Brandon, Honor Among Thieves 
Tom dos, 

Honor 
r Among Town 

Def Leppard, Hysteria 
INXS, Devil Inside 
LL Cool J, Going Back To Call 
George Michael, Father Figure 
Roy Orbison, Pretty Woman 
David Lee Roth, Just Like Paradise 
Rush, Lock And Key 
Squeeze, 853 -5937 
Wa Wa Nee, Stimulation 
Yes, Rhythm 01 Love 

4fli 
Black Entertainment Television 

14 hours daily 
4217 Wheeler Ave., Alexandria, VA 22304 

r s. -. I i, 
Ike[, _. 

-w E (',/s a 
Imo, Mf - 

Five 1/2 -hour shows weekly 
1000 Laurel Oak, Voorhees, NJ 08043 

SNEAK PREVIEW 

Eurthymics, I Need A Man 
Foreigner, Say You Will 
Pet Shop Boys, What Have I Done To Deserve This 
Sting, Be Still My Beating Heart 

ADDS CURRENT 

Marlon Jackson, Baby Tonight 
Gerry Woo, How Long 
Shanice Wilson, No Half Steppin' 

The Deele, Two Occasions 
Black Uhuru, Fire City 
The Gift Of Time, Jean Luc Ponty 

Belouis Some, Animal Magic 
George Harrison, Got My Mind Set On You 
George Michael, Faith 
Gladys Knight & The Pips, Love Overboard 
Elton John, Candle In The Wind 
Anita Pointer, Overnight Success 
Cutting Crew, Any Colour 
Michael Jackson, The Way You Make Me Feel 

R E.M , Its The End Of The World 
Cher, I Found Someone 
Taylor Dane, Tell It To My Heart 
Gregg Allman, Can't Keep Runnin 
Heart, There's The Girl 
Gregg Allman, I'm No Angel 
Eric Carmen, Hungry Eyes 
Patrick Swayze, She's Like The Wind 
Bananarama, I Can't Help It 
New Order, True Faith 
M /A /R /R /S, Pump Up The Volume 
Richard Lloyd, Fire Engine 

HEAVY 

The Bangles, Hazy Shade Of Winter 8 Y 

Eric Carmen, Hungry Eyes 
Paul Carrack, Don't Shed A Tear 
The Cure, Just Like Heaven 
Taylor Dane, Tell It To My Heart 
Dokken, Burning Like A Flame 
Europe, Cherokee 
Heart, There's The Girl 
Whitney Houston, So Emotional 
Icehouse, Crazy 
Michael Jackson, The Way You Make Me Feel 

Elton John, Candle In The Wind 
John Cougar Mellencamp, Cherry Bomb 
New Order, True Faith 
Pink Floyd, On The Turning Away 
Prince, I Could Never Take The Place Of Your Man 
Bruce Springsteen, Tunnel Of Love 

HEAVY 

Michael Jackson, The Way You Make Me Feel 
Whitney Houston, So Emotional - 

Natalie Cole, I Live For Your Love 
Melis'a Morgan, If You Can Do It I Can Too 

Roger, I Want To Be Your Man 
Gladys Knight & The Pips, Love Overboard 
Lisa Lisa & Cult Jam, Someone To Love Me For Me 
Miki Howard, Baby Be Mine 
Kashif & Melissa Morgan, Love Changes 
Tony Terry, She's Fly 

MEDIUM 

ACTIVE Jody Watley, Some Kind Of Lover 
Levert, My Forever Love 
Force M.D.'s, Touch & Go 
Earth, Wind, & Fire, System Of Survival 
Gerald Albright, So Amazing 
Prince, I Could Never Take The Place Of Your Man 

Michael Cooper, To Prove My Love 
Stevie Wonder, Skeletons 
Chris Jasper, Superbad 
St. Paul, Rich Man 
Expose, Seasons Change 
Terence Trent D'Arby, Wishing Well 

, 
I , i l '. A 
' Ur S VA 

Terence Trent D'Arby, Wishing Well 
Men Without Hats, Pop Goes The World 
They Might Be Giants, Don't Let's Start 

BUZZ BIN 

Continuous programming 
1000 Louisiana Ave., Houston, TX 77002 

Bryan Ferry, The Right Stuff 
Flesh For Lulu, Postcards From Paradise 
Smiths, Stop Me If You Heard This One Before 

MEDIUM ADDS 

The Alarm, Rain In The Summertime 
Rick Astley, Never Gonna Give You Up 
Cars, Strap Me In 

Cher, I Found Someone 
Joe Cocker, Unchain My Heart 
Great White, Save Your Love 
Kiss, Reason To Live 
M /A /R /R /S, Pump Up The Volume 
Buster Poindexter, Hot, Hot, Hot 
R.E.M., It's The End Of The World 
Stryper, Honestly 
White Lion, Wait 

TNN 
The Nashville Network 

Five 1/2 -hour shows weekly 
2806 Opryland Dr., Nashville, TN 37214 

CURRENT 

Screaming Blue Messiahs, I Wanna Be A Flintstone 
Wa Wa Nee, Stimulation 
Alexander O'Neal, Never Knew Love Like This 
Patrick Swayze, She's Like The Wind 
Gerry Woo, How Long 

POWER 

Paul Carrack, Don't Shed A Tear 
Roger, I Want To Be Your Man 
Expose, Seasons Change 
Inns, Need You Tonight 

Icehouse, Cr , 

So Emotional 
ary 

The Bangles, Hazy Shade Of Winter 
Taylor Dane, Tell It To My Heart 
George Michael, Faith 
George Harrison, Got My Mind Set On You 

Michael Jackson, The Way You Make Me Feel 

Jody Watley, Don't You Want Me 
Debbie Gibson, Shake Your Love 

BREAKOUTS 

Aztec Camera, Deep And Wild And Tall 
Cock Robin, Biggest Fool Of All 
Cry Before Dawn, The Seed That's Been Sown 
Cucumbers, My Boyfriend 
Cutting Crew, Any Colour 
Eastern Bloc, You Got Love 
Gene Loves Jezebel, Motion Of Love 
Peter Himmelman, Waning Moon 
Hooters, Karla With A K 

Tom Kimmel, Heroes 
Love And Rockets, No New Tale To Tell 
Timothy B. Schmit, Don't Give Up 
Tesla, Gettin' Better 
Danny Wilson, The Girl I Used To Know 
Stevie Wonder, Skeletons 

Mel McDaniel, Stand Up 
George Jones, Who's Gonna Fill Their Shoes 
Alabama, Touch Me When We're Dancing 
Reba McEntire, Whoever's In New England 
Dan Seals, Bop 
Sawyer Brown, Betty's Bein' Bad 
Holly Dunn, Daddy's Hands 
George Strait, The Chair 
Randy Travis, Forever And Ever Amen 
The Judds, Grandpa 
Rosanne Cash, Tennessee Flat Top Box 
Holly Dunn, Two Too Many 

y y 
Reba McEntire, The Last One To Know 
Hank Williams, Jr., My Name Is Bocephus 
The Everly Brothers, I Know Love 
A.J. Masters, Our Love Is Like The South 
Ricky Van Shelton, Somebody Lied 
Sweethearts Of The Rodeo, Since I Found You 
Dwight Yoakam, Little Sister 
Alabama, Tar Top 

HEAVY 

Stryper, Honestly 
Rick Astley, Never Gonna Give You Up 
Gladys Knight & The Pips, Love Overboard 
G.Estefan /Miami Sound, Can't Stay Away From You 

Eric Carmen, Hungry Eyes 
Prince, I Could Never Take The Place Of Your Man 
Natalie Cole, I Live For Your Love 
Cher, I Found Someone 
M /A /R /R /S, Pump Up The Volume 
Buster Poindexter, Hot, Hot, Hot 
Kane Gang, Motortown 
Men Without Hats, Pop Goes The World 
New Order, True Faith 
Steve Winwood, Valerie 
Elton John, Candle In The Wind 

[a 
VIDEO NITS Oft- 

Continuous programming 
1775 Broadway, New York, NY 10019 

11. 

, - -. 

` 

14 hours weekly 
6430 Sunset Blvd., Hollywood, CA 90028 

ADDS 

Gerald Albright, So Amazing 
The Pointer Sisters, He Turned Me Out . 

POWER 
ADDS One hour per week 

George Harrison, Got My Mind Set On You 

Whitney Houston, So Emotional 
Michael Jackson, The Way You Make Me Feel 

Elton John, Candle In The Wind 
George Michael, Faith 

Melis'a Morgan, If You Can Do It I Can Too 8 
Raquel Welch, This Girl's Back In Town 
Bruce Springsteen, Tunnel Of Love 
R.E.M., It's The End Of The World 
Gladys Knight & The Pips, Love Overboard 
Gerry Woo, How Long 

621 N.W. 6th St., Grand Prairie, TX 75053 

CURRENT 

Gladys Knight & The Pips, Love Overboard 
Roger, I Want To Be Your Man 
Tony Terry, She's Fly HEAVY 

Eric Carmen, Hungry Eyes 
Natalie Cole, I Live For Your Love 
G.Estefan /Miami Sound, Can't Stay Away From You 

Expose, Seasons Change 
Roger, I Want To Be Your Man 
Carly Simon, All !Want Is You 
Patrick Swayze, She's Like The Wind 

HEAVY 
Lisa Usa & Cult Jam, Someone To Love Me For Me 
Alexander O'Neal, Never Knew Love Like This 

Taylor Dane, Tell It To My Heart 
Whitney Houston, So Emotional 
Expose, Seasons Change 
Inns, Need You Tonight 
Debbie Gibson, Shake Your Love 

The Whispers, In The Mood 
Melis'a Morgan, If You Can Do It I Can Too 
Kashif & Meli'sa Morgan, Love Changes 
The Winans, Love Has No Color 
Terence Trent D'Arby, Wishing Well 
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by Is Horowitz 

THE ACQUISITION OF TELDEC by Warner Commu- 
nications Inc. (Billboard, Jan. 9) is not expected to affect 
marketing of the Teldec catalog in the U.S., at least for a 
few years. Anyway, that's the contention of Koch Inter- 
national, which took over distribution of the prestigious 
line some months back. Teldec had been spottily repre- 
sented in the States before that, ever since it parted 
company with London Records several years ago. 

Koch says it has a two-year stateside distribution deal 
with Teldec, a pact which still has more than 18 months 
to run. And even after that, should the contract not be 
renewed, it has a six-month sell-off right. Meanwhile, 
says Koch sales executive Howard Hart, the U.S. dis- 
tributor has about 100 Teldec CD titles in stock, has 
been getting shipments from Germany right along, and 
has just placed a "huge" order. Among new Teldec titles 
awaited are Vol. 41 of the continuing Bach cantata se- 
ries, a Brahms Second Symphony with Christoph von 
Dohnanyi and the Cleveland Orchestra, and a "Fleder- 
maus" with the Amsterdam Concertgebouw conducted 
by Nikolaus Harnoncourt. 

Further Koch expansion (it already handles some 25 
labels) includes the purchase of West German record 
company Schwann. With Koch as Schwann's owner, it is 
expected that U.S. consumer preferences will play a 
larger role in repertoire planning. Schwann has special- 
ized in "premiere" recordings, and among some due 
shortly are first -time recordings of works by Henze and 
Szymanowski. 

PASSING NOTES: Nonesuch will be recording Chris- 
topher Rouse's Symphony No. 1 with David Zinman 
and the Baltimore Symphony soon after they premiere 
the work later this month. Rouse is composer in -resi- 

dence at Baltimore. Stepped -up recording activity by the 
Baltimore under Zinman includes a batch of Telarc pro- 
jects, among them the complete Schumann symphonies. 
Two (Nos. 2 & 3) will be recorded next season (1988 -89), 
the other two the following year. Telarc's first album 
with the orchestra, a set of Berlioz showpieces, is due 
out in May. It was recorded last October. 

Delos Records is giving retailers an extra 10% dis- 
count this month on the four CDs it has issued by the 
Seattle Symphony under Gerard Schwarz. The deal is 
designed to mark the orchestra's first out -of -state tour, 
currently under way. The orchestra, meanwhile, reports 
that it has received $35,000 from the National Endow- 
ment for the Arts to help finance upcoming Delos re- 
cordings of works by Howard Hanson (Billboard, Dec. 
19) and Stephen Albert, who is now in his third year as 
composer in- residence at Seattle. Ilkka Talvi, the or- 

Warner's Teldec acquisition 
won't make a mark -yet 

chestrá s concert master, will be a soloist in the record- 
ing of Albert's Violin Concerto "In Concordiam." The 
NEA award is said to be the largest it has ever given for 
a recording project. Another work by Albert, incidental- 
ly, will be recorded by the Seattle Symphony for None- 
such. 

Sir Georg Solti has been named musician of the year 
by Musical America ... Pro Arte has extended its exclu- 
sive recording contract with the Rochester Philharmonic 
through 1990. The label has also signed pops conductor 
John Dankworth to a six-CD deal . Violinist Shlomo 
Mintz teams with pianist Yefim Bronfman on an up- 
coming recital tour. The next recording by the pair for 
DG is a recording of the Fauré sonatas. 

The music business seminars sponsored by the New 
York chapter of the Recording Academy focus in on con- 
cert music Tuesday (12), with Thomas Z. Shepard of 
MCA Records as moderator. The evening event, held at 
New York Univ. in downtown Manhattan, will include 
pianist Ursula Oppens and BMI's concert music chief, 
Barbara Peterson, among the panelists. 

AMUSEMENT 

A division 
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INFORMATION AT 
YOUR FINGERTIPS 

AB and its annual directories offer the 
most complete and accurate information 
on the international sports and mass 
entertainment industry. 

BUSINESS' 

of Billboard Publications , Inc. 

Amusement Rusin'ss gives management In the mass en- 
tertainment and sports Industry weekly news on events, 
attendance, revenue, talent, promotions, financial and 
business operations, sponsorships and more. Sample 
Copy $2.50 

DIRECTORY OF FAIRS, FESTIVALS Ilr EXPOSITIONS Com- 
prehenslve directory of every fair and exposition In U.S. 
and Canada which runs three days or more. Contains 
complete information plus chronological cross reference 
of fairs and public expositions. Over 90 pages. 
Published in Dec $40.00 

FACILITY SUPPUES SOURCEBOOK. This all new annual dl- 
rectory brings buyers and sellers together with listings of 
products and services for the mass entertainment Indus- 
try. Includes complete information on manufacturers 
and suppliers. Published In April $17.50 

CAVALCADE OF ACTS & ATTRACTIONS. Directory of perso- 
nal appearance artists, touring shows and other special- 
Ized entertainment such as fireworks firms, rodeo com- 
paines, etc. Over 200 pages. Published in Dec $40.00 

Send to: AMUSEMENT BUSINESS 
Single Copy Dept. 
Box 24970 
Nashville, TN 37202 
Please send the following: 
( ) Amusement Business, Sample Copy $2.50 

ODirectory of Fairs, Festivals, and Expositions $40 

( ) Facility Supplies Sourcebook $17.50 

( ) Cavalcade of Acts and Attractions $40 

( ) AudArena Stadium Guide $50 

( ) Funpark Directory $40 

( ) TradeShow & Convention Guide $75 

( ) Amusement Industry Buyer's Guide $15 

Total Order $ 

AUDARENA STADIUM GUIDE. Directory of over 5,000 
arenas, auditoriums, stadiums, exhibit halls and col - 
Iseums In the U.S., Canada, most of Europe, South 
America, and other nations. Complete data on facilities 
including contacts, seating capacities, floor size and ser- 
vices offered. Over 300 pages. 
Published in Oct $50.00 

FUNPARK DIRECTORY. Complete guide to amusement 
parks, zoos, kiddie -lands and tourist attractions in U.S. 
and Canada. Published in Feb $40.00 

TRADE SHOW AND CONVENTION GUIDE. Sourcebook for 
those planning trade shows and conventions, corporate 
or association meetings and exhibits. Includes dates and 
data for conventions and trade shows for up to the next 5 
years. Also list hotels, auditoriums, convention centers 
and facilities servicing the Industry. 
Published in June $75.00 

AMUSEMENT INDUSTRY BUYER'S GUIDE. Complete sour - 
cebook containing comprehensive listings of manufac- 
tuners, Importers and suppliers of all types of rides, 
games and merchandise. Published in Oct $15.00 

Payment must accompany order. Prices include 
postage and handling. Allow 4-6 weeks for 
delivery or add $3 for 1st Class. Overseas orders 
must be paid in US currency by US bank draft or 
international money order. 

Payment enclosed 
Charge to: American Express El visa El Card 
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Compiled from a national sample of retail store 
and one -stop sales reports. 

ARTIST TITLE LABEL & NUMBER DISTRIBUTING LABEL 

1 2 7 JOSE JOSE SOY ASI ARIOLA 6786 

2 1 33 JULIO IGLESIAS UN HOMBRE SOLO CBS 50337 

3 5 11 JOSE LUIS RODRIGUEZ SENOR CORAZON MERCURY 832763 4 

4 6 11 JOSE FELICIANO TU INMENSO AMOR EMI 6672 

5 3 17 DANNY RIVERA AMARO MORIR DNA 336 

6 10 11 JUAN GABRIEL 14 EXITOS ORIGINALES ARIOLA 7289 

7 4 61 BRAULIO LO BELLO Y LO PROHIBIDO CBS 10452 

8 9 13 BEATRIZ ADRIANA LA LUNA SERA LA LUNA MELODY 8210 

9 18 57 DYANGO CADA DIA ME ACUERDO MAS DE TI EMI 5735 

10 8 5 ALVARO TORRES MAS ROMANTICO QUE NADIE PROFONO 90547 

11 7 17 LOS BUKIS ME VOLVI A ACORDAR DE TI LASER 3025 

d 12 17 55 EMMANUEL SOLO RCA 5919 

o 13 12 35 YOLANDITA MONGE LABERINTO DE AMOR ces 10382 

d 14 13 15 WILKINS PARAISO PERDIDO WARNER BROS. 54945 /WEA 

15 - 7 LUIS MIGUEL LUIS MIGUEL 87 WEA LATINA 54719 /WARNER BROS. 

16 16 75 JUAN GABRIEL PENSAMIENTOS ARIOLA 6078 

17 15 15 ROBERTO CARLOS ROBERTO CARLOS 87 ces 12333 

18 20 3 SOPHY VOZ, RITMO Y SENTIMIENTO ces 10see 

19 - 1 GRUPO FLANS LUZ Y SOMBRA MELODY 121 

20 14 5 DANNY RIVERA MI CANCION ES PAZ DNA 337 

21 - 1 LUIS ANGEL LA DAMA DE ROJO (LADY IN RED) A &M 5121 

22 21 37 FRANCO DE VITA FANTASIA SONOTONE 1405 

23 - 1 ANTONIO DE JESUS Y PORQUE NO SONAR A &M 37025 

24 11 9 JOSE NOGUERAS SER BORICUA ES UN HONOR ME 030 

25 19 15 JOSE LUIS PERALES SUENOS DE LIBERTAD CBS 69301 

1 3 3 EDDIE SANTIAGO SIGUE ATREVIDO TH 2497 

2 1 5 FRANKIE RUIZ HISTORIA MUSICAL DE FRANKIE RUIZ TH 2491 

3 2 29 TOMMY OLIVENCIA 30 ANIVERSARIO TH 2464 

4 4 21 EL GRAN COMBO 25 ANIVERSARIO 1962 -1987 coMeo 2oso 

5 5 19 PEDRO CONGA NO TE QUITES LA ROPA SONOTONE 1119 

6 9 15 JOHNNY VENTURA SI VUELVO A NACER CBS 999 

7 8 5 CONJUNTO QUISQUEYA CON SABOR NAVIDENO VIVA 126 

8 6 5 BONNY CEPEDA THE MUSIC MAKERS come() 2025 

Q 9 7 65 EDDIE SANTIAGO ATREVIDO Y DIFERENTE TH N 2424 

J a 
10 - 1 ANDY Y HAROLD MONTANEZ EL COMIENZO DEL CAMINO SONOTONE 

1131 

11 16 5 OSCAR D'LEON LA SALSA SOY YO TH 2490 N J 12 12 5 FERNANDITO VILLALONA LA CARTITA KUBANEY 10040 

et 13 10 15 CELIA CRUZ /WILLIE COLON THE WINNERS VAYA 109 

(.r) 14 - 1 WILFRIDO VARGAS EL BAILE SONOTONE 1409 

F. 15 24 3 VARIOS ARTISTAS BAILABLES DEL ANO VOL. 5 TH 2439 

Q 16 23 3 HANSEL Y RAUL MI AMIGA MARGARITA RCA 6670 

p17 13 41 FRANKY RUIZ VOY PA' ENCIMA TH 2453 

18 18 3 MILLIE Y LOS VECINOS ETIQUETA NEGRA ces 1oso8 

19 20 9 VARIOS ARTISTAS MERENGUEANDO RCA 6558 

20 - 7 EDDIE PALMIERI LA VERDAD FANIA 24 

21 21 57 ANDY MONTANEZ MEJOR ACOMPANADO QUE NUNCA TH 3434 

22 - 1 LA PATRULLA 15 CON FUERZA TTH 1923 

23 15 17 GILBERTO SANTAROSA KEEPING KOOL coMeo 2051 

24 19 5 PUERTO RICAN POWER PUERTO RICAN POWER SONOTONE 1120 

25 11 19 ORQUESTA INMENSIDAD ALEGRANDO AL MUNDO FANIA 646 

1 1 9 LOS YONICS PETALOS Y ESPINAS LASER 3041 

2 2 55 LOS BUKIS ME VOLVI A ACORDAR DE TI LASER 3025 

3 3 25 LOS CAMINANTES GRACIAS MARTIN LUNA 1147 

4 5 3 LINDA RONSTADT CANCIONES DE MI PADRE ELEKTRA 60765 

5 9 3 VICENTE FERNANDEZ /VIKKI CARR DOS CORAZONES CBS 450711 

6 4 15 FITO OLIVARES LA GALLINA GIL 20001 

7 6 55 LOS TIGRES DEL NORTE GRACIAS AMERICA PROFONO 90499 z 8 20 3 GRUPO EL TIEMPO A FUEGO LENTO LUNA 1153 

Q 9 18 3 GRUPO PEGASO ENAMORADO REMO 1018 

C.) 10 1 7 JOSE JAVIER SOLIS NO ME OLVIDARAS PROFONO 90544 

7 11 - 3 LOS SOCIOS DEL RITMO LOS SOCIOS CON LOS SOCIOS ARIOLA 6650 

Lu 
12 13 5 GRUPO AGUA PRIETA ALA MODERNA SONOTONE 1123 

E 13 22 7 LOS HERMANOS MIER LA COLORETEADA ARK)LA 5368 

,J 14 12 11 LOS BRIOS NUEVAS VERSIONES PROFONO 90524 a 15 19 35 RAMON AYALA HASTA QUE TE PERDI FREDDIE 1385 

z..... 16 - 1 LOS HURACANES DEL NORTE LOS MEJORES 15 CORRIDOS GARMEX 
1016 

3 17 17 13 ROCIO BANQUELLS ENTREGA TOTAL WARNER BROS. 6608 /WEA 

W 18 10 13 RENACIMIENTO 74 LA GUERA GRINGA RAMEX 1192 

IIY 19 16 7 INDUSTRIA DEL AMOR MARCHATE RAMEX 1190 

20 14 13 LA MAFIA LIVE CBS 84339 

21 21 11 SONORA DINAMITA 16 SUPERCUMBIAS SONOTONE 1615 

22 11 17 LOS LOBOS LA BAMBA WARNER BROS. 25605.4 

23 - 33 GRUPO PEGASO EL ANDARIEGO REMO 1015 

24 - 9 MR. CHIVO TONGONEAITO FREDDIE 1400 

25 25 3 CHICO CHE Y LA CRISIS CHIRO CHIRO WEA LATINA 6609 /WEA 

(CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 
500,000 units. RIAA certification for sales of 1 million units. 
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by Carlos Agudelo 

THE RELEASE OF its first 10 compact disks marks 
the beginning of the digital era for Fania Records, a 
company with one of the most important catalogs of 
'60s, '70s, and '80s salsa music. So far, according to 
Fania manager Victor Gallo, 100 titles have been se- 
lected to be released in the coming months, at a rate of 
15 a month. The number of new releases will be much 
higher if all of the titles in the catalog are released on 
CD, which is the company's goal. However, those 
plans could change; rumors are that TH- Rodven may 
be on the verge of purchasing Fania. 

If the deal is made, perhaps the new company 
should be called TH- Rodven- Peerless -Fania. Sono - 
Rodven, the recording arm of Venevision, one of two 
major media concerns in Venezuela, entered the U.S. - 
Latin market a couple of years ago by establishing a 
small subsidiary. That company merged with TH Rec- 
ords, another Venezuelan company, and the newly 
formed TH- Rodven label managed to corner the salsa 
market in less than a year. It ended 1987 as the top 
tropical /salsa Latin label and had five of the top 10 
artists of the year, including Nos. 1, 3, and 4, in Bill- 
board's year -end chart analyses. The label also scored 
seven of the top 15 Latin albums. 

On Nov. 1, TH- Rodven merged with Peerless, an in- 
dependent company that originated in Mexico. As a re- 
sult, the label's roster expanded to include Prisma, 
Franco, Mario Pintor, and several regional Mexican 
acts. It also acquired Peerless' catalog, which included 
several titles by Pedro Infante. Some of this catalog - 
mainly Infante's music -is to be released on 20 CDs 
within the next two months. 

TH- Rodven has the distinction of having recently 
released the best -selling salsa album in a long time, 
"Otra Vez Atrevido" by Eddie Santiago. With this and 

the rumored acquisition of Fania, TH- Rodven could 
very well become the biggest independent company in 
the Latin recording industry in the U.S. 

IT'S AWARDS -NOMINATION TIME. In about a 
week, the National Academy of Recording Arts and 
Sciences will announce its nominations in the Latin 
categories of the Grammys. Also in the works is the 
second edition of the Bravo awards, which will be held 
at the magnificent Altos de Chavón in the Dominican 
Republic. 

The Bravo awards are being prepared by Daldo Ro- 
mano, who is also coordinating yet another invasion 
of the Americas by the Spaniards. This time the con- 
quistadors are armed with electric guitars, drums, 
and other musical weapons, and the purpose of their 
invasion is to play music -specifically, rock music. 
Hombres G, for example, which Romano is helping to 

Is Fania Records about to 
be bought by TH- Rodven? 

manage, has sold hundreds of thousands of records, 
including 120,000 in Peru and 80,000 in Mexico. Hom- 
bres G and such other groups as Duncan Du, Radio 
Futura, and Miguel Mateos are beginning to be heard 
here and there in the U.S., but there doesn't seem to 
be a great deal of enthusiasm for this new wave here. 
Perhaps that's because if the music were to get wide- 
spread exposure here, it would mean a critical test for 
the real orientations of this country's Latin market ... 
Look for the upcoming Caribbean Music Festival in 
Cartagena, Colombia, a must for lovers of Afro- Carib- 
bean music, and the Viña Del Mar festival, still the 
premier showcase for pop ballads, to be held in March. 

ON LATIN RADIO: There seems to be a heavy turn- 
over of program and music directors at Latin radio 
stations across the country. KESS -AM Dallas and 
KSAH -AM and KEDA -AM San Antonio, Texas have 
undergone personnel changes. At KESS, Hermilo 
Oviedo has taken charge. Javier De La Cerda has 
taken the helm at KSAH. 

i 
LATIN ALBUM REVIEWS 

DANIEL PONCE 
Arawe 
Producers: Verna Gillis, Daniel Ponce 
Antilles /New Directions AN 8710 
The rich vein of Afro -Cuban music is ever present in 
this introductory album by Daniel Ponce, the virtuoso 
Cuban conguero. Ponce is accompanied by some of 
the best Latin musicians of our time, who help make 
this record a gratifying musical experience. There is a 
real effort to avoid the cliches that are so common 
among modern so- called salsa bands and to give the 
music a richness filled with shades and tints, from 
such straight Afro -Cuban tunes as the title song to 
such jazzier tunes as "Holiday." The musicians ex- 
press themselves freely through their instruments, 
with challenging solos that add a lot of flavor to the 
rhythmic patterns set by Ponce and his congas. The 
album is more Latin than it is jazz, but there is an ad- 
mirable boldness in its exploration of the possibilities 
of combining the two. The contribution of Steve Sand- 
berg, co- author with Ponce of most of the songs on 
the album, is especially important. 

DAVE VALENTIN 
Mind Time 
Producers: Dave Valentin, Michael Abene 
GRP Records GR -1043 
Dave Valentin's music has always had the power of 
evocation, bringing to mind tales of faraway lands, 
exotic settings where everything seems to be delicate 
and happy and at the same time profound. He has 
mastered his instrument, the flute, to the point of 
transforming it into an endless well of creativity. His 
flute is carefully balanced with the other instruments 
to produce sensations that are original and full of lis- 
tening possibilities. His Latin vein has been thorough- 
ly filtered and incorporated in a way that says a lot 
about how far someone's roots can go in creating a 
particular sound. As Bill Cosby says about his music: 
"There are musical sounds creating a feeling and 
painting a picture coming from this flute -but really 

coming from this artist touching, reaching you 
through the love he has for this instrument. What you 
would be hearing would be so beautiful, so special, 
that you would want to give." 

ANGEL "CACHETE" MALDONADO Y SU GRUPO 
Batacumbele 
Producer: Angel "Cachete" Maldonado 
Montuno Records MLJ 525 
Anyone who wants to get an idea of what Afro- Caribbe- 
an jazz is about should check this album out. The album 
captures all of the power of Latin rhythm -its strength 
and its speed and the concentration and energy of musi- 
cians who play together at an intoxicating speed, fol- 
lowing half a dozen different types of drums and mas- 
tering the possibilities of the entire experience as if 
when the concert ends, so will time as we know it, and 
the end of the world will come. The album is recorded 
live, and the reaction of the audience says a lot about 
the magic involved. This Puerto Rican group has taken 
the best of Latin music and thrown it all together, spic- 
ing up the results with some great improvisations. This 
is Afro -Caribbean jazz, good and solid. 

MONGO SANTAMARIA 
"Soy Yo" 
Producers: Allen Farnham, Ed Trabanco 
Picante CJP -327 
The old master has done it again. Here is a man who has 
traveled throughout the world, a pioneer in the Afro - 
Cuban jazz field who has played with dozens of the best 
jazz interpreters of our time, producing music as fresh 
as ever. This album includes such standard pop tunes as 
"Sweet Love," "A Day At The Beach," and "Smooth 
Operator." The songs are finely arranged -distilled, we 
should say -with classic flavor added by Mongo, one of 
the top conga drum players in the world. On this album, 
Mongo is accompanied by a group of fine young musi- 
cians, all of whom contribute a great deal in making this 
another milestone in the long and illustrious career of 
an old but still resourceful master. 
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Compiled from national Latin 

ARTIST 
radio airplay reports. 

TITLE 
LABEL 

0 1 3 9 

* * No.1 * * 
JOSE JOSE SOY ASI 
ASOLA 2 weeks at No. One 

2 2 1 12 
JOSE LUIS RODRIGUEZ 
MERCURY 

Y TU TAMBIEN LLORARAS 

3 3 2 13 CRBOSBERTO CARLOS NEGRA 

® 4 5 10 
ANNA GABRIEL AY AMOR 

5 5 4 17 
BEATRIZ ADRIANA LA LUNA SERA LA LUNA 
PROFONO 

6 6 6 12 CBS 
OS YONICS PETALO Y ESPINAS 

7 O7 9 9 MELOD 
JOSE 

Y 
JAVIER SOLIS ME ESTOY VOLVIENDO LOCO 

8 8 7 13 EMI 
OSE FELICIANO PONTE A CANTAR 

O 9 10 9 EDDIE SANTIAGO LLUVIA 

10 10 8 22 JULIO IGLESIAS QUE NO SE ROMPA LA NOCHE 

11 11 11 5 JUAN GABRIEL DEBO HACERLO 
ARIOLA 

I2 12 21 9 AROFONO LVARO TORRES HAZME OLVIDARLA 
P 0 13 14 6 BRENDA K. STARR DESAYUNO DE AMOR 

14 14 16 9 ROCIO BANQUELLS /LUIS MIGUEL NO ME PUEDO ECAPAR 
WEA LATINA 

15 15 12 30 
LUIS AHORA TE PUEDES MARCHAR 

16 16 17 24 
LOS LOBOS LA BAMBA 
WARNER BROS. 

17 17 19 48 LLO SBUKIS TU CARCEL 

18 18 13 9 
KARINA 
ROOVEN 

SE COMO DUELE 

19 19 15 9 CONAREN JUNTO QUISQUEYA LAMENTO DE SOLTERO 
K 

20 20 18 16 
DANNY RIVERA AMAR O MORIR 

ZI 21 25 7 LAURA FLORES DESAMOR 
MELODY 

22 22 23 15 EMI 
LUNA SAN BASILIO LUNA DE MIEL 

O 23 - 2 

***HOT SHOT DEBUT*** 
LISSETTE GENTE 
EMI 

24 24 26 24 CBS 
IGLESIAS TODO EL AMOR QUE TE HACE FALTA 

25 25 22 7 
LA PATRULLA 15 SI TU ME DICES 
RINGO 

26 26 29 8 BONNY 
COMBO 

CEPEDA CUARTO DE HOTEL 303 

T% 27 31 8 MARIA CONCHITA ALONSO OTRA MENTIRA MAS 

28 28 30 7 VICENTE FERNANDEZ /VIKKI CARR DOS CORAZONES 

® 
29 42 3 

** *POWER PICK * ** 
DNA 

RIVERA LA PARRANDA 

30 30 20 11 
YOLANDITA MONGE LABERINTO 
CBS 

31 31 33 15 
TOMMY OLIVENCIA NO TIRES LA PRIMERA PIEDRA 
TH 

32 32 24 10 
VICENTE FERNANDEZ QUE NO TE EXTRANE 
CBS 0 33 46 4 JOHNNY VENTURA /SOPHY NO LO DEJES CAER 

34 34 41 3 JOSE NOGUERAS SI NO HAY CUATRO NO ES NAVIDAD 
USICAL ESTIVIL 

35 35 39 6 
AL BANO Y ROMINA POWER LOVE 
WEA LATINA 

36 36 45 5 
JO 
ESTIBAL 

SE NOGUERA AJA AJU 0 
37 - 2 EMMANUEL LUCES DE BOHEMIA 

RCA 

38 38 34 20 
PANDORA MI HOMBRE 

39 39 27 16 
WILKINS MARGARITA 
WEA LATINA 

® 40 
- 2 JOSCERLUIS RODRIGUEZ SUENO CONTIGO 

41 41 36 3 
CMBISLLIE Y LOS VECINOS LA FIESTA 

42 42 44 12 
AL&UNNA FUGITIVO AMANTE 

® 43 2 ROBERTO LUGO NOS AMAMOS 
SONOT 

® 44 
2 MARICELA VERENA RAICES 

G 

45 45 28 11 
FLANS CORRE CORRE 
MELODY 

46 46 47 8 
NAPOLEON PARA NO PENSAR EN TI 
RCA 0 47 - 2 WILFNOTONE RIDO VARGAS A MOVER LA COLITA 
SO 

48 48 32 16 
FRANCO MURIENDO AQUI 
PEERLESS 

49 49 38 24 
MIJARES NO SE MURIO EL AMOR 
EMI 

50 50 37 15 
ELIO ROCA UNA ROSA Y UNA ESPINA 
PROFONO 

OProducts with the greatest airplay gains this week. 
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Billboard 

CLASSIFIED 
ACTION MART 

I I 

To order an ad ... check the type of ad you want ... 
Regular classified: $2.75 per word Minimum order, $55.00. 

Display classified: 1 inch /1X $89 00-1 inch /4X $82.00 per 

1 inch /12X $76.00 per 1 inch /2EX $73.00 per -1 inch /52X $59.00 per. 

O REVERSE AD $10.00 ADDITIONAL CHARGE 

FOR SALE 

ROCK & SOUL 
ELECTRONICS 

470 7th Ave. (bet. 35th & 36th Sts.) 
New York, N.Y. 10018 

WE HAVE THE LOWEST 
PRICES IN TOWN!!! 

LP's $4.99 - $5.77 
12 inch $2.99 - $3.47 

also the 
LARGEST SELECTION 

OF IMPORT 
12 INCH RECORDS!! 

COMPACT DISC 
$10.99 to $12.99 

SONY - 60min $.73 
TDK - 60min $.88 
TDK - SA 90min $1.73 
TDK SAX 90min $2.09 
MAXELL 90min $.9R 
AA DURACELL (PK of 4) $1.39 
FAMOUS BRAND T -120's $2.49 
T -120, JVC, SONY, 
TDK, MAXELL $3.47 - 

We accept mail orders $'100.00 mini 
mum, Add 12% shipping and handling 

DON'T BUY CUTOUTS! 
Until You See Our Catalog 

Of Great Cassettes and LP's 
TARGET MUSIC DISTRIBUTORS 

2e2í N.W. 72m1 Avs.. MIsoi. FL 33122 

(305) 591.2111 

BUDGET & MIDLINE CASSETTES 
Catering to flea market vendors and indepen- 
dent record stores only. No cut -outs. $50 
minimum. Write or call for tree catalog. 

The Tape Box, Inc. 
2801 West Reynolds St. 

Plant City, FL 33566 
(813) 754 3896 

Retail Shrinkwrap System 
ONLY $249 complete! 

Stop wasting valuable return privleges and los- 
ing sales on unwrapped merchandise. The 
SHRINKMASTERTM wraps LP's CD's 
Tapes, POSTERS and more! Per- 
formance Dist., 2 Oak Street, New 
Brunswick NJ 08901 -0156 TI: 201- 
545 -3004 Fax:201- 545 -6054 

CD'S AVAILABLE 
Along with t,000's Of cassette and LP titles 
Dealers only Write or call for free catalog 

Record -Wide Distributors, Inc. 
P.O. #t 8100 

Fenton, MO 63026 
(314) 343 -7100 

FOR SALE 

- COUPON 
Count 8 words for our Box Number and address. Add 
$6.50 for handling. Only regular mail forwarded -tapes 
not acceptable. 

Check the heading you want ... 
For Sale Help Wanted Positions Wanted Tapes 
Business Opportunities Investors Wanted 
Real Estate /For Sale /Lease D Songwriters D Talent 
Accessories D Golden Oldies Novelties /Merchandise 
Services /Supplies /Equipment Wanted To Buy 

D Comedy Material Computer D Schools & Instructions 
Video Miscellaneous 

Payment must be enclosed with your ad copy. Send to 
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036. Bank* 

Your Name 

Company 

Address 

City _ _ State Zip 

Telephone 

Please fill in the information below If you wish to 
charge the cost of your classified advertising. 
D Amrican Express Diners Club Visa Master Charge 

Credit Card # Exp. Date 

Cancellations must be in writing and mailed to the 
Classified Dept. 
15% agency commission applicable only on ads 
of or more running 2 consecutive weeks. 800/22 Need to get your ad In fast? Call Jeff Serrette ... In NY State 
phone 212/764 -7388 ... Outside N.Y. State phone toll free 

Your signature 

FAX # 212 764 7451 

PANTIES 
AN ORIGINAL GIFT 

LINGERIE 
OF THE MONTH CLUB 

For Info Call 
(212) 580 5078 

While Other People are raising their prices 
we are slashing ours. Major Label LP's as 
low as 509. Your choice of the most exten- 
sive listings available. 

For free catalog call 16091 890 6000 
or write 

Scorpio Music Inc. 
Post Office Box A 

Trenton NJ 08691 0020 

CASSETTE DUPLICATION 
EQUIPMENT FOR SALE 

King 790 Electro Sound 8000 Mas- 
ter cabinets, electronic cabinets, 
slaves, Heino D -2800 labeler, corn - 
plete packaging line -Apex 6 head 
printer, Heino inserter and wrapper, 
and many other items. For more in- 
formation call: 

Jeff 
1 (800) 331 4432 

or write: 
9903 E. 45th Place 
Tulsa, OK 74146 

CLOSE OUT CD'S 
LP's i CASSETTES ALSO 

Over 3,000 
S.$.cgen, Avelishi. 
ONE WAY RECORDS 

P.O. Box 6429 I Prospect Ave. 
Albany, New York 12206.0429 
518.489 -3288. 800.833 -3553 

Telefax 51 8489-3528 
DEALERS ONLY 

TRIDENT T.S.M. 
32 -24 -24 CONSOLE FOR SALE 

Recently completely refurbished by 
Trident - Well maintained. 

$50,000 
Call: London (9011 441) 582 -8492 

or Telex: 295555 

OUTSTANDING SELECTION 
AT BARGAIN PRICES! 

Budget / Mldline /Cutouts 
LP's /CASSETTES /CD's 

Gospel. Blues. Jazz. MOR. etc 
Free Catalog Dealers only, 

A 8 A Record Dist 
5 Lawrence St Bloomfield. NJ 07003 

(2011 429 7797 

FOR SALE TAPES 

WE EXPORT TO ALL COUNTRIES 

12 " /LP'S /CD'S 

BEST STOCK -BEST SERVICE- 
BEST INFORMATION 

We specialize in 12 Dance Records 
all small and mayor labels 

TRY US" 

EXPORT -O -DISC 
110 Denton Avenue 

New Hyde Park, N.Y. 11040 
Tele # (516) 294 -5900 

Telex 4758254 

CUT OUTS A IMPORTS 
LP's, cassettes, 8 tracks and 45's, 
Rock, Country R 8 B and Gospel. 
Write for free catalog. Trade only 

MARNEL DIST. 
P.O. Box 953 

Piscataway, NJ 08854 

GOLDEN OLDIES 

LP'S 
COUNTRY CATALOG S2 

SOUL /BLUES /JAZZ CATALOG S3 

GOOD KNOWN NAME ARTISTS 40. 

SPECIAL CLOSE OUT LP'S 15 

HORIZONS RECORDS 8863 BURLINGTON 
BROOKFIELD. IL 60513 

(312) 387 -0086 

Original out -of -print albums and singles. All 
types of music. We specialize in records 
from the 50's, 60's, and 70's. Largest 
selection. Write for free catalog. 

HAVEMEYER-PARK RECORDS 
P.O BOX 328 

OLD GREENWICH, CT. 06870 

Satisfaction guaranteed 

FIXTURES 

FACTORY DIRECT 
COMPACT DISC 

VIDEO CASSETTE 
DISPLAY FIXTURES 

FREE CATALOG 

FREE STORE PLANNING MANUAL 

1- 800 -433 -3543 
213 -623 -4316 (IN CA.) 

ASK FOR JOHN 

PROFESSIONAL RECORDING SUPPLIES 
BLANK AUDIO L VIDEO CASSETTES 

Lookingg for the best at the lowest prices' WE 
CAN HELP' 

Customized Blank Audio A Video Cassettes 
Norelco Ampex A Soft Poly Boxes 
Cassette Labels Ampe. Mastering Tape 
Screw Type C O s AGFA BASF Magnet 

'c Media A TESLA Bulk Audio I. assette Tape 
our 22 years of e.perience in me recording in 
dustry speaks for itself Give us an opportunely 
to speak to you Don t Delay I all Today For 
More Information 

AIM AUDIO PRODUCTS. INC 

6212 1414 AOl . BROOKLYN. N r 11219 

Coll toll Free 800 721 6578 NY Res 7181 435 7372 

BULK BLANK LOADED audio cassettes direct from 
manufacturer. Highest quality, lowest prices, custom 
lengths, fast service. American Magnetics, P.O. Box 
862, Harrisburg, PA 17108. (717) 652 -8000. 

D.A.T. /P.C.M. 
We have DIGITAL AUDIO TAPE 
DECKS, portable D. A.T.'s and 
TAPES!' We also buy and sell 
SONY P.C.M. units!! 

THE AUDIO GALLERY 
(213) 829 3429 

VIDEO 

A YOU 

OPENING 

RE 

A NEW STORE 

EXPANR DING? 

WE BUY, SELL, LEASE AND ROTATE 
INVENTORIES 

ACROSS THE BOARD PRICES 
QUOTED 

9,000- 12,000 TITLE INVENTORY 
NEW AND USED 

ENGLISH AND SI'ANISH 

CORP. 
SUPPLIER TO 

INDEPENDENTS, 
SUPERSTORES, 

RACKJOBBERS AND BROKERS 

CALL I- 800 -TRADE VMS) 

IN TEXAS - 713 850 -8500 

FAX - 713 468 -7650 

CHASE LIGHT BULBS 
CLEAR OR WHITE 

Box of 100 -$ 35.00 
Box of 500 - $153.00 

CASABLANCA DISTRIBUTING 

(201) 351 -1800 

3.7524. 
VIDEO 

- 1 

SELL US MOVIES 
BETA /VHS -TOP DOLLAR PAID -WE 
HAVE 1,000's OF MOVIES FOR SALE' 

VIDEO SHUTTLE, INC 
445 8th Ave N W 

St Paul, MN 55112 
(612) 639 0622 

COMPUTER 

RecordTrak 
Computerized Inventory Control for Record Stores 

Save Substantial Time and Money 

Point of Sale Slalionlsl 
Bar Code Readers 

Instant Inquiries 
Informative Daily Report 

Detailed Sales Histories 
Multi -Store Option 

Sophisticated Ordering 
Prints Bar Code labels 
Returns Processing 

Extensive Reporting 

Starting Data Base 

Very User Friendly 

Call Now For More Information 

isizogi 800 -942 -3008 

104 S. T,,npik. Rd Wailingiord. CT 06492 12031 265 -3440 

SERVICES /SUPPLIES/ 
EQUIPMENT 
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SERVICES /SUPPLIES/ HELP WANTED 
EQUIPMENT 

Iskaoakers 
DOES IT ALL 

CALL FOR OUR PRICE LIST 

r 

T ' G 

RECORD JACKET CASSETTE 
PRESSING DESIGN & DUPLICATION 

PRINTING 

CALL NOW 

TOLL FREE 1 
-800- 468 -9353 

153 W. 46th Street NY, NY 10036 

in NYC 212 -302 -4140 

FROM THE USA -DAILY CARGO 

Berklay Air -JFK 8 LAX Airports serves the mu- 
sic industry with low rates -Rush Air Cargo to 
all cities- insurance -banking -documenta- 
tion. Contact: B. Klainberg, Pres. 

DERKLAO AIR SERVICES CORP. 

POR 885, JFK, NV 11430 0665 USA 

FAX (718) 917 6434, PH: (718) 656 6066, Tlx 425 628 

E.UROPADISK;L°TD: 

Direct Metal Mastering 
DmU S Only Complete M DMM Facility - 

Disk Mastering Suite 
Hi- Definition Plating 
State -Of- The -Art Pressing 

For brochure & pricing, call or write 

EURQ PATIO K;L°TD. 
75 Vanck St.N Y 10013 

(212) 226-4401 

TALENT 

ATTENTION BANDS! BOOKINGS available for well 
exposed or professional rock bands. Call 1 (800) 
227 8777, Ext. 3331212. 

MISCELLANEOUS 

TOLL 
FREE 

CLASSI- 
FIED 
ADS 
HOT 
LINE! 

CALL 
NOW 

TO 
PLACE 
YOUR 

AD! 

Lg. 

Cia 

(212/764-7388 
In N Y State) 

ARTISTS MANAGER 
Resp for working w/ clients overseas & w/ international clients in U.S., identify 
musical artists w/ commercial potential; work w/ artists to develop & manage 
careers; select musical material for performance & comm'I exploitation; partici- 
pate in packaging of entertainment /musical properties, incl negotiating mgmt 
contracts; locate proper market for performers based on style & appeal. Utilize 
knowledge of all aspects of U.S. & U.K. & European music industries; interper- 
sonal & communications skills. 30% travel overseas. Supervise 3 employees. 
Job located in NYC. Req's 4 yrs exp in job or 4 yrs exp as International Talent 
Developer for U.S., U.K. & European acts. $52,000 /yr. 40 hrs /wk. Send re- 

sume or letter in duplicate describing qualifications to: 

BB #310, Rm 501, 1 Main St. 

Brooklyn, NY 11201 

REGIONAL SALES MANAGER 
Major manufacturer /distributor of records, tapes and compact discs is seeking 
to expand its U.S. salesforce. Immediate openings available in the Northeast 
(New York based), South (preferably Dallas based) and the West Coast (Los 
Angeles based). 
Candidates must possess a knowledge of music product distribution, and ex- 

perience in selling pre- recorded music direct to retail, rack, and one -stops is 

preferred. 
Company offers a competitive base salary plus commission, paid expenses, 
and art excellent benefit package. 
For consideration, please send a detailed resume, including salary history to: 

Box 7749 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

MA% 
ALlfi TAPLi MOVILi 

The South's fastest 
growing record, tape, 
and video retailer 
seeks enthusiastic 
individuals for pur- 
chasing /merchandise 
coordinator positions. 
Excellent starting 
salaries. Interested 
applicants send resumes 
to: 

Personnel Department 
Attn: Waymon Bickers 
2151 Northwest Pkwy 
Marietta, Ga. 30067 

Needed: Three professional musicians to specialize 
in vocals, guitar, multi -keyboard, drums, lead singer, 

sound engineer and proficiency in other percus- 
sions. Musicians must perform original composi- 
tions, reggae, sacca, calypso, merengue, top 40's, 
afro & latin rock. Must provide own instruments and 

transportation. Date: 020188 thru 013189 ($450.00 
weekly) Location: various. Four years experience re- 

quired. Send resume to Bauhaus Presentations, PO 

Box 8115, Weslaco, Tx 78596. AD PAID BY AN 

EQUAL EMPLOYMENT OPPORTUNITY EMPLOY- 
ER. 

MISCELLANEOUS 

REQUEST FOR PROPOSALS 

The City of Santa Monica, California, 
is seeking proposals for the 
presentation of certain and 
specific types of concerts 

at the 
Santa Monica Civic Auditorium 

in exchange for sole and 
exclusive production rights for 

these types of concerts. 
For further information contact: 

Gary Ferguson. Director 
Santa Monica Civic Auditorium 

1855 Main Street 
Santa Monica, CA 90401 

Telephone: (213) 451 -1578 

Dominant urban formatted radio station 
in the Top 30 market looking for aggres- 
sive, experienced Sales Manager. Excel- 
lent benefits and salary commensurate 
with experience. Send resume to: 

Box *7746 
Billboard Magazine 

1515 Broadway 
New York, NY 10036 

BUSINESS 
OPPORTUNITIES 

We are a public listed company 
based in London.Wc will be 
attending MIDEM'88 in January 
and would like to make contact 
with any party who has masters 
available to licence for European 
Rights. Please contact the record 
licencing department at the 
telephone,telex or fax number 
below to make an appointment. 

tomm 

tel.-01 -804 8100 
tlx:295944 prising 
fax.01 -805 8001 

Our address in CANNES is 

"BRIELLE ",vicuxport, 
64000 CANNES ,FRANCE. 

TEL:93 99 44 60 

SCHOOLS & 
INSTRUCTIONS 

MUSIC /VIDEO BUSINESS 

Get storied on o career in the music /video business. Five 

locations- Atlanta, Dallas, Denver, Ft. Lauderdale or Se- 

attle. learn fascinating behind -the- scenes techniques, 

play a key roll backstage or at the controls. Top pro 
training in studio /concert /video production, artist repre- 
sentation /management, retail/ wholesale, promotion/ 
marketing, copyright low, publishing, much more Em- 

ployment assistance. Financial aid available. For informa- 
tion: Atlanta, 800.241 -0620; Dallas, 800- 441 -1577; 
Denver, 800 -525 -6556; Ft. Lauderdale, 800 -327- 
7603; Seattle, 800- 345 -0987; or write MB, Dept. 11, 

3376 Peachtree Road, N.E., Atlanta, GA 30326. Specify 

city. 

NOVELTIES/ 
MERCHANDISE 

* * * * * * * * * * * * * * ** 
SCORPIO POSTERS * 
Large Selection of Rock Star, Per- 
sonalities, Movies, TV, Sports, * 
Cars Door Size, Girls, Flocked and * 
More. * 
Blacklight Fixtures -Party Lights * 

We May Not Be The Biggest, But * 
The Best, And The Best Keep Get- * 
ting Better. All Orders Shipped * 
Within 48 Hours. * 

Call for Free Color Catalog * 
In N.Y. (718) 499 2001- Outside N.Y. * 

(800) 221 6328 
* Dealers Only 

* * * * * * * * * * * * * * * * 

Temporary Tattoos! 
They have been used in films and rock 
videos. Now available to you by mail. 
Great for parties. concerts and erotic 
times. Applies in seconds. Send $1.00 for 
brochure or $6.00 for panther and bro- 
chure to: C &C Temporary Tattoos, P.O. 

Box 814:3. Charleston. WV 25362 -014:3 

POSTERS 
ZAP ENTERPRISES 

1251 -3 Irolo St. 
Los Angeles, Calif. 90006 

(213) 732 -3781 
DEALERS ONLY 

POSTERS 
POSTERS 
POSTERS 

1000 titles to choose from: Music 
Personality Beefcake Cheesecake 

Flocked Door Giant Movies 
Cars Sports Nostalgia Fantasy. 

Plus wide variety of accessory items. 
87 Color Catalog Now Available 

Toll ree 
I (800) 544 0900 to MI) (313) 674 4691 

NATIONAI. TRENDS 
2260 Scott take Road Ponnac MI 48054 

* * * * * * * * * * * * * * 

LOOK 
POSTERS 
BUTTONS 
SUNGLASSES 

and 
NOVELTIES 

ORION DISTRIBUTING 
(216) 881 -1500 

* * * * * * * * * * * * * * 

POSTERS POSTERS POSTERS 
BUY DIRECT FROM MANUFACTURER 

LARGEST SELECTION IN THE USA 

ROCK 'N' ROLL PIN -UPS SPORTS 

CARS FLOCKED DOOR SIZE, MANY MORE, 

FULL COLOR CATALOG AVAILABLE 

CALL TOLL FREE 1 -800- 221 -6730 
(in N.Y. 718- 441 -5500) 

ENTERPRISES, INC. 
132 -05 ATLANTIC AVENUE 

RICHMOND HILL, N.Y . 11418 

DEALERS ONLY 

MISCELLANEOUS 

A NEW R &B RELEASE FROM 

ALBERT WASHINGTON 
ON THE WEST WORLD RECORD LABEL 

A TASTE OF CHICAGO 
AND FAT RAT 

Produced by ROOSEVELT LEE PRODUCTIONS 
INTERNATIONAL RECORDS 3966 Standish 
Avenue Cincinnati, Ohio 45213 513 -793 -8191 
AVAILABLE FOR BOOKINGS 

Billboard 

CHART 
RESEARCH 

PACKAGES 
The definitive lists of the 
top singles and albums, 
year by year, covering the 
entire history of the Black 
(R &B) charts. 
Based on the authorita- 
tive statistical research of 
the music industry's fore- 
most trade publication. 
TITLES AVAILABLE 
#1 Black Singles, 1948 

through 1985. ($50.00). 
#1 Black Albums, 1965 

through 1985. ($25.00) 
Listings include Billboard 
issue date, title, artist and 
label of the number one 
record of each week. 

Top Ten Black Singles, 
1948 through 1985. 
($50.00) 

Top Ten Black Albums, 
1965 through 1985. 
($25.00) 

Listings include title, artist 
and label of every record 
that reached number 10 
or higher on the Billboard 
Black Singles or Black LPs 
chart. Titles are listed 
alphabetically within each 
year. #1 records are indi- 
cated. 
Top Black Singles Of The 

Year. 1946 through 
1985. ($50.001 

Top Black Albums Of 
The Year, 1966 
through 1985. ($25.00) 

The annual charts of the 
top records of the year in 
rank order, as published 
in Billboard's year -end spe- 
cial issues. Listings in- 
clude title, artist and label 
for each entry. 

Billboard Chart Research 
Attn: Jim Canosa 

1515 Broadway 
New York, NY 10036 

Please send me the fol- 
lowing Billboard Chart 
Research Packages: 
E -1 Number One Black Singles 

@ $50.00 
E -2 To Ten Black Singles 

@ $50.00 
E -3 Top Black Singles Of The 

Year @ $50.00 
F -1 Number One Black 

Albums @ $25.00 
F -2 Top Ten Black Albums 

@ $25.00 
F -3 Top Black Albums Of The 

Year @ $25.00 
F -3 Individual yearly lists 

(rom 
(please list book code num- 
ber) for 

(please list year(s)desired.) 

Check or money order is 
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lVTERNAT/QNAL 

France's Atoll Sees Bright 
Future For Its Acts Abroad 

PARIS Increasing international 
receptivity to French product has 
provided the opportunity for more 
artists here to achieve success be- 
yond national borders. 

With this in mind, Charles Ib- 
gui, head of Atoll Music, is plan- 
ning to reactivate a major interna- 
tional hit with which the French - 
based African artist Rod scored 
widespread success five years 
ago. 

Atoll is remixing Rod's disco hit 
"Shake It Up," a single that on its 
first release made the charts in 22 
countries and reached No. 3 on 
Billboard's disco chart. 

Ibgui is also working on interna- 
tional exposure for new signee 
Sammy Goz, a French singer 
whose appearances at the Don Ca- 
milo Club in Paris have built him a 
substantial following. Goz's debut 
release for Atoll will be a medley 
of past hits, including "Let's Twist 
Again," "Twist & Shout," "La 
Bamba," and "Guantanamera." 
The record will be released in Jan- 

uary. 
Ibgui, whose company, founded 

10 years ago, has released hits by 
Bohannon, Shannon, Marsha Ra- 
ven, Amii Stewart, and Chemise, is 
also lining up a new single for U.S. 
artist Tia as a follow -up to "Boy 
Toy," which scored in many terri- 
tories and achieved gold status in 
Israel. 

The title of the new Tia release 
is "Cupid," written by Roy B. It is 
being relased on RCA in the U.S., 
on CBS in France, and on Ariola in 
West Germany. Another Tia re- 
lease, "Sugar Baby," is due in 
1988. 

Ibgui says that Atoll's catalog 
has more than 200 titles, and its 
publishing division handles more 
than 2,000 copyrights. "But in 
terms of signed artists, Atoll's pol- 
icy is to concentrate on just a few 
names and work intensively on 
high -quality production and inter- 
national promotion. We currently 
have just seven acts under con- 
tract," says Ibgui. 

Hologram Seals Introduced In Japan 
Video Copyright Amendment To Follow? 

BY SHIG FUJITA 

TOKYO Japan's leading video 
companies have adopted the use of 
hologram seals as the latest stage 
in the Japan Video Assn.'s ongoing 
antipiracy campaign. 

The move follows the fall '87 
Copyright Council recommendation 
that mere possession and display of 
pirated videocassettes should carry 
penalties from amended -copyright 
legislation of a maximum three 
years in jail or a $7,850 fine. 

In anticipation of such a revision, 
Shochiku and Pony /Canyon began 
using hologram seals of their own 
designs even before the council's 
decision, while 19 other JVA mem- 
bers adopted seals designed by the 
association and termed impossible 
to copy. Collectively, the 21 compa- 
nies account for about 90% of video 
software available here. 

JVA executive director Juzaburo 
Kamei says he is hopeful the neces- 
sary copyright- revision bill will be 
voted into law this spring and come 
into effect before the end of 1988. In 
the meantime, the JVA has asked 

members not to supply software to 
video-rental outlets which handle pi- 
rated product, nor to sell to whole- 
salers and brokers who supply such 
outlets, even if the consequence is a 
short-term drop in sales volumes. 

Overall, the JVA is satisfied with 
the progress made in fighting pira- 
cy during 1987. The formation of 
the Anti -Counterfeit Assn. in Au- 
gust 1986 is seen as a major turning 
point. The eight -member association 
brings together the JVA, the Japan 
Phonograph Record Assn., the Mo- 
tion Picture Assn. of America, and 
representatives of the computer 
software, textile, and merchandis- 
ing industries. 

In September 1987, Tokyo hosted 
an international Video Piracy Sum- 
mit where MPAA president Jack 
Valenti described video piracy as 
"not an American problem, but 
mainly and overpoweringly a Japa- 
nese problem." Valenti noted that 
of Japan's 12,000 video stores, at 
least 5,000 were fully or partly in- 
volved in piracy, and he made the 
same point at meetings with the 
then -prime minister of Japan, Yasu- 

Greek Record Industry Keeps Its Balance Into 1988 
BY JOHN CARR 

ATHENS The increasing Western- 
ization of domestic repertoire, a boom 
in CD buying, and continued strikes 
at cassette piracy will keep the Greek 
record industry's head above water 
this year, according to industry lead- 
er Makis Matsas, managing director 
of Minos Records. 

"The market is now finding its 
equilibrium," he says, reviewing the 
past few years of sluggish record 
sales resulting from economic reces- 
sion and competition from video. 

Dutch Artists 
Seek Copycode 

AMSTERDAM More than 100 
leading Dutch pop and classical 
artists have signed a declaration 
calling for the introduction of 
Copycode systems on DAT ma- 
chines sold in this market. The 
declaration, drawn up by Dutch 
record -industry group NVPI, 
has been submitted to Holland's 
main governmental and parlia- 
mentary branches. 

DAT recorders not incorporat- 
ing Copycode have been on sale 
here since late 1987 at prices 
ranging from $1,900 to $2,175. 
The artists' statement says that 
such machines represent a seri- 
ous threat to the well -being of 
the national music business. 

Among the signatories to the 
declaration are conductor Ber- 
nard Haitink, classical singer 
Elly Ameling, producers Peter 
Koelewijn and Eddy Ouwens, 
and pop artists Piet Veerman, 
Anita Meyer, Rita Reys, and 
Frank Boeyen. 

Total record and cassette sales in 
Greece last year, by the eight major 
companies and an undetermined 
number of smaller labels, approached 
10 million units, almost equally split 
between records and cassettes, and 
Matsas expects a similar return for 
this year and next. 

However, Minos Records, the 
country's No. 1 company with a 1986 
market share of 27 %, has specialized 
in encouraging more Greek rock 
along with the increasing musical so- 
phistication of its domestic artists. 
Earlier this year, leading singer 
George Dalaras scored an unexpect- 
ed hit with a two-album set of Latin - 
American material, which has ca- 
dences similar to much of Greek mu- 
sic. Sales hit 100,000 double units, 
which means platinum status in this 
country of 9 million people. 

Also, Greek rocker Yannis Milio- 
kas started a burst of fad -buying af- 
ter recording "Pastoral Rock" on the 
Minos label, a humorous mix of soft 
rock and Greek shepherd themes. 
"It's become a Greek new wave 
thing," Matsas says, "with a Greek 
kernel inside a Western exterior." 

Minos Records has developed a his- 
tory of discovering major domestic 
artists ever since Makis Matsas' fa- 
ther, Minos Matsas, founded the com- 
pany by recording local artists in the 

lobbies of plush hotels in the '30s, 
when all of Greece had just one small 
recording studio (now on the EMI 
premises, and still used). 

Minos has printed the graphics for 
its first CD releases in time for the 
holiday season. So far, the CD mar- 
ket in Greece has limited itself mainly 
to classics on Deutsche Grammo- 
phon, distributed by PolyGram. But 
now Greek record executives see 
1987 as the year in which CD came 
into its own in this territory. 

There are no figures on CD sales 
so far, but distributors report stocks 
vanishing with satisfying speed. 
"From July to October the demand 
for CDs doubled, and next year will 
see the boom," says Matsas. 

Thanks to the efforts of the local 
IFPI antipiracy team, cassette piracy 
is being held to an estimated 40% of 
the market, from 75% in the five 
years the team has been operating 
with p lice in busting pirate rings. 

The ;tablishment of nonstate ra- 
dio broa casting early this year, with 
Athens 5 '4-FM in the lead, has also 
boosted re cord executives' hopes. Un- 
til this yea r, all radio broadcasting 
had been st -ictly under government 
control, and he record industry's re- 
lations with `,he state networks of 
ERT -1 and ERT -2 had often been 
stormy over playlist disputes. 

"Free radio has proven vital to in- 
creased buyer consciousness," says 
Matsas, though prolonged economic 
austerity has stemmed any sales 
boom. Athens 984-FM favors interna- 
tional repertoire, and record company 
chiefs see a trend on the part of 
Greek consumers to favor hit parade 
material already proven in other 
countries. 

But records and cassettes have 
powerful competition for Greek lei- 
sure time in the video phenomenon, 
now in full -scale fad status here. Con- 
sumer groups estimate that Athens, 
a city of nearly 4 million people, has 
250,000 household VCRs. Video 
clubs, not all of them professional, 
have cropped up in almost every 
block. And Matsas agrees with col- 
leagues that little can be done about 
an audio counter -attack. 

Smaller labels continue to operate 
in the Greek market, though Matsas 
believes they are "not a vital force." 
Without the means to advertise wide- 
ly, their main benefit is "as hatching 
grounds for new artists," he says. 

But Greece's slow progress to- 
wards a European sound in its music 
will probably not be interrupted. Says 
Matsas: "We were the last country in 
Europe to resist the trend. But the 
future is in the international sound." 

Germany's GUU Dismantles Piracy Ring 
COLOGNE, West Germany West 
German antipiracy group GVU (Soci- 
ety for the Prosecution of Copyright 
Infringements) has made what it 
hopes is a decisive blow against video 
pirates operating in the Ruhr area. 

With the conviction of 14 defen- 
dants from Duisburg, Oberhausen, 
Wesel, and Moers for making illegal 
copies of up to 50 feature films, the 
biggest piracy ring in the region has 

been smashed, GVU officials believe. 
According to GVU managing direc- 
tor Gerhard Schulze, it may have 
caused losses of some $1.5 million. 

Searches of six video stores, six il- 
legal video libraries, and a number of 
duplicating studios produced about 
7,000 illegal movie copies. Some 80 
VCRs were also confiscated. One pi- 
rate was caught in the act of duplicat- 
ing copies of the Disney cartoon 

"Jungle Book." 
The GVU acts on behalf of national 

and international film companies and 
video suppliers. Last year, in coopera- 
tion with public prosecutors and the 
police, it carried out 269 searches and 
seized 43,444 videocassettes. Legal 
proceedings were initiated against 
462 suspected video pirates, and a to- 
tal of 1,319 cases are now pending in 
West German courts. 

hiro Nakasone. The Copyright 
Council's recommendation followed 
soon afterward. 

According to the JVA's Kamei, 
1987 video-software sales here are 
expected to total $2.04 billion, al- 
most 30% up on the 1986 figure. But 
the association does not expect 
1988's growth to match 1987's. The 
industry faces a number of prob- 
lems, including so- called "dump- 
ing," or video rental at rock -bottom 
prices. 

The outcome of excessive compe- 
tition in the retail sector has led to 
overnight rental charges of $2.35 or 
less, a figure regarded as entirely 
uneconomic given the purchase cost 
of movie software, unless outlets 
are handling pirated product or 
have bought used tapes to rent. 

The video industry also suffers 
from the problem of dead stocks 
held by wholesalers and retailers, 
consisting mostly of movies made 
by independent producers which 
were originally bought by Japanese 
companies at high prices but which 
do not sell in Japan. 

CDs Surpass 

LPs In Japan's 
Dollar Stats 

TOKYO Vinyl production during 
the month of October in Japan to- 
talled 6.35 million units, down 15% 
on the previous year, but CD pro- 
duction rose 36% to 6.309 million, 
according to statistics from the 
Japan Phonograph Record Assn. 

In monetary terms, vinyl pro- 
duction came to $42 million, down 
17 %, while CD production value 
rose 38% to $102.6 million. 

The October figures brought 
the total for the first 10 months of 
1987 to 61.99 million LPs (down 
29 %), and 49.27 million CDs (up 
46 %), while values came to $439 
million (down 30 %) for LPs and 
$799 million (up 45 %) for CDs. 

Based on industry calculations, 
CD production for 1987 seems set 
to total 60 million as compared 
with 45.12 million in 1986. This fig- 
ure represents CD production for 
domestic shipments. 

Prerecorded music -tape produc- 
tion in October totalled 7.5 million 
units, up 20 %, while their value 
was up 13%, bringing the tape to- 
tals for the first 10 months to 
57.77 million units (up 8 %) at a val- 
ue of $596 million (up 7 %). 

In the case of CDs, of the total 
produced in the first 10 months of 
1987, 25.74 million were of domes- 
tic repertoire and 23.48 million of 
international product. 

On the other hand, of the total 
LP production January- October, 
only 11.85 million were of interna- 
tional repertoire, with the remain- 
ing 50 million of domestic reper- 
toire. 
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INTERNAT /OVAL 

French Music Biz Spreads 
The Word On New VAT Cut 

BY PHILIPPE CROCO 

PARIS After a difficult year, the 
French record business ended 1987 
on an optimistic note with an un- 
precedented all- industry campaign 
to publicize the newly reduced val- 
ue- added tax rates for records and 
tapes. 

The campaign, which ran 
throughout December, was largely 
the work of the BLIM liaison bu- 
reau, which represents SACEM and 
other French rights organizations. 
Ads were placed in the print media; 
on all six television channels; and on 
the RT1, Europe 1, RMC, and NRJ 
radio networks. Some 3,000 posters 
were put up in major French cities. 

The message of the campaign 
was simple: Buy records and tapes 
because they have just become 
cheaper. Value -added tax rates for 
prerecorded sound carriers were re- 

duced from 33% to 18% effective 
Dec. 1. 

A further VAT reduction, less 
publicized, has also been introduced 
for live concerts and tours by 
French artists. Formerly, these con- 
certs were taxed at 7 %, compared to 
2% for those by international acts. 
As of Jan. 1, domestic acts are being 
taxed at the same rate as overseas 
artists, a move that is expected to 
allow concert-seat prices to remain 
at present levels for two years. 

Additional assistance for the be- 
leaguered music business will come 
from two special funds recently es- 
tablished here. French record com- 
panies are to put nearly $5.5 million 
over the next two years into a fund 
supporting the country's diminish- 
ing retail sector, with 10% of the 
money earmarked for improve- 
ments to smaller venues. 
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CRIA Head: Record Biz Apprehensive A bout '88 

'87 CD Sales Lift labels In Canada 
BY KIRK LaPOINTE 

OTTAWA The Canadian record 
business should register nearly a 
10% increase in revenue in 1987 over 
the previous year when final fig- 
ures are tallied, but the industry 
probably didn't sell any more prod- 
uct than it did in 1986, says Brian 
Robertson, president of the Canadi- 
an Recording Industry Assn. And 
there's "little or no growth, in reali- 
ty," he adds. 

Robertson says any gains experi- 
enced by the industry have been 
"driven by compact disk sales." 
Also, he says, the serious decline in 
vinyl sales indicates that consumers 
think of vinyl as "yesterday's tech- 
nology," and he adds that apprehen- 
sion grips the business as it begins 
1988. 

Robertson says he expects 1987 
industry revenues to total nearly 
$400 million when the final figures 
are in, compared with $360 million in 
1986. He says the figures will proba- 
bly show that CD sales doubled in 
1987, representing nearly 10% of the 
market. He predicts no CD price in- 
creases in 1988; in fact, he says he 

wouldn't be surprised if more com- 
panies follow MCA Canada's recent 
lead and lower software CD prices. 

Robertson says he expects the 
first phase of copyright reforms to 
be passed by the federal govern- 
ment by the end of February. The 
reforms will bring tacit recognition 
of the rights of creators, he says, 
but more must be done. 

"I think what we've done is [make 
lawmakers] recognize there has 
been widespread commercial exploi- 
tation of copyright material," he 
says. "It's widespread theft." 

Although the first phase of re- 
forms will address such longstand- 
ing concerns as penalties for piracy 
and the need for an improved com- 
pulsory mechanical rate in Canada, 
such urgent issues as home taping 
and rental rights won't be dealt 
with until a second phase of reforms 
is undertaken. However, a 1988 gen- 
eral election appears likely, and the 
federal government is unlikely to 
place much of a priority on legisla- 
tion without mass voter appeal. 

"The biggest concern I have is 
phase two -that's where the meat 
is," Robertson says. "They really 

have steered clear of many key is- 
sues with the first phase, and I'm 
worried we won't see the rest." 

CRIA, through its Video Music 
Licensing Agency, has been able to 
reach agreements with many orga- 
nizations representing music and 
video users to curtail the unautho- 
rized use of copyright product. But 
music remains, for most people, 
"one of the few products people feel 
they can steal," Robertson says. 

With the advent of CD -rental out- 
lets in Canada, there's more need 
than ever to push reforms. 

On the issue of pricing, which 
many see as a major factor in the 
long -range growth of CDs and the 
short -range growth of the industry, 
Robertson guards his opinions more 
closely. Some have criticized the in- 
dustry for failing to cut prices to 
stimulate both CD hardware and 
software sales, but Robertson says 
CD prices in Canada aren't out of 
line with those in other countries. 
He suggests that Canadians have 
been spoiled by what are generally 
regarded as the lowest album and 
tape prices in the world. 

CMPDA Increased Raids On Pirates In '87 
More Bootlegged Tapes In Ontario And Quebec 

OTTAWA Estimating that about 
12% of the Canadian home video 
business involves pirate videos, 
the Canadian Motion Picture Dis- 
tributors Assn. reports a 45% in- 
crease in the number of raids on al- 
leged pirate dealers in 1987 over 
1986. 

A total of 110 searches were 
made at video stores in 1987, com- 
pared with 76 in 1986. According to 
the association's film and video se- 
curity office, 22,032 videocassettes 
were seized in 1987. 

Most of the raids took place in 
the heavily populated provinces of 
Ontario and Quebec. In Ontario, 35 
raids took place; in Quebec, the 
number was 51. Prince Edward Is- 
land was the only Canadian prov- 
ince -and it is a small one -in 
which a raid did not take place in 
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1987. 
Many of the raids involve cases 

still under investigation or before 
the courts. But the association 
says that 53 video pirates were 
convicted in Canada in 1987. Of 
those, 29 were convicted under the 
Copyright Act, and 24 more were 
charged under stronger provisions 
of fraud in the Criminal Code. The 
average fine was more than $2,000 
(the Copyright Act calls for a max- 
imum fine of only $200). The big- 
gest fine imposed was $11,000. 
One individual was sentenced to 90 
days in jail -virtually unprece- 
dented in Canada. Copyright laws 
are due to be toughened here in 

I MAPLE BRIEFS 

coming weeks by the House of 
Commons, which is expected to re- 
vise the Copyright Act. 

"We look forward to the imple- 
mentation of stronger Canadian 
copyright laws -particularly 
those amendments providing for 
substantially greater penalties - 
because of the losses legitimate 
video retailers sustain because of 
piracy," says Millard Roth, the as- 
sociation's president. 

The security office's chief, Nor- 
man Ouimet, calls the creation of a 
Royal Canadian Mounted Police 
special task force on piracy "grati- 
fying" for the home video busi- 
ness. KIRK LaPOINTE 

CHILDREN'S MUSIC is a Canadi- 
an success story that simply gets 
overlooked in all the heavy interest 
in rock. Quietly plugging away for 
several years, Sharon, Lois & Bram 
have sold more than a 11 /2 million 
records in Canada, massive by any 
standards. Out lately is their eighth 
record, "Stay Tuned," and it follows 
their label's (Elephant) signing to 
A &M Records in the U.S. Like many 
other children's labels, Elephant is 
distributed in Canada by A &M, too. 

REAL THERRIEN, vice chairman 
of the Canadian Radio -Television 
and Telecommunications Commis- 
sion, died suddenly Dec. 21 of a 
heart attack. He was 54. CRTC 
chairman Andre Bureau praised 
Therrien as a champion of Canadian 
broadcasting, noting Therrien's 
work in changing regulations to al- 
low wider distribution of broadcast 

signals to remote and underserved 
parts of Canada. No replacement 
has yet been named. 

RECENT PROPOSALS to amend a 
pending copyright bill have been en- 
dorsed by the Merchandisers Coun- 
cil of Canada, a quiet lobby group 
that spoke loudly during recent 
House of Commons committee hear- 
ings about the need for greater pro- 
tection for trademarks. The council 
believes that the proposals put for- 
ward by the committee, and so far 
accepted by the government, could 
better protect merchandisers in 
Canada. The government is due to 
move forward with the bill in the 
next few weeks. 

Maple Briefs features short items 
on the Canadian music industry. 
Information should be submitted 
to Kirk LaPointe, 83 Hamilton 
Ave. N., Ottawa, Ontario, Canada 
KlY1B8. 

62 BILLBOARD JANUARY 16, 1988 

www.americanradiohistory.com

www.americanradiohistory.com


CANADA (Courtesy The Record) As of 12/24/87 /MUSS'i PAN-EUROPEAN CHARTS 26/12/87 

1 1 

SINGLES 
FAITH GEORGE MICHAEL COLUMBIA /CBS HOT 100 SINGLES rill; 2 9 GOT MY MIND SET ON YOU GEORGE HARRISON DARK HORSE /WARNER 1 1 FAITH GEORGE MICHAEL EPIC 

BROS./WEA 
2 2 YOU WIN AGAIN BEE GEES WARNER BE - 3 3 POP GOES THE WORLD MEN WITHOUT HATS MERCURY / POLYGRAM 3 6 THE WAY YOU MAKE ME FEEL MICHAEL ACKSON EPIC 

4 4 I THINK WE'RE ALONE NOW TIFFANY MCA /MCA 4 3 NEVER GONNA GIVE YOU UP RICK ASTLEY RCA 
5 2 MONY MONY BILLY IDOL CHRYSALIS /MCA 5 5 CHINA IN YOUR HAND T'PAU SIREN 
6 7 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE McA 6 8 GOT MY MIND SET ON YOU GEORGE HARRISON DARK HORSE /WEA Tsui 
7 

8 
9 

8 

5 

6 

TRY BLUE RODEO WEA /WEA 

THE TIME OF MY LIFE BILL MEDLEY & JENNIFER WARNES BMG 

WE'LL BE LOVER STING 

7 

8 
4 
7 

WHENEVER YOU NEED SOMEBODY RICK ASTLEY RCA 

NEVER CAN SAY GOODBYE THE COMMUNARDS LONDON 

10 11 WHEN A MAN LOVES A WOMAN LUBA CAPITOL MAN 
9 
10 

11 

14 UPON 
GUESCH 

LONG 

PAGO O 

ONCE UPON A LONG AGO PAUL McCARTNEY PARLOPHONE 
11 10 IT'S A SIN PET SHOP BOYS EMI -MANHATTAN 11 9 EVERLASTING LOVE SANDRA VIRGIN 
12 
13 

12 

15 

CHERRY BOMB JOHN COUGAR MELLENCAMP MERCURY / POLYGRAM 

THE WAY YOU MAKE ME FEEL MICHAEL JACKSON EPIC /CBS 
12 13 LA BAMBA LOS LOBOS LONDON 

14 13 CAUSING A COMMOTION MADONNA SIRE /WEA 
13 
14 

10 
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15 
16 

15 

NEW 
CRITICIZE ALEXANDER O'NEAL TABU 

ALWAYS ON MY MIND PET SHOP BOYS PARLOPHONE 
17 17 HERE I GO AGAIN WHITESNAKE GEFFEN /WEA 17 NEW THE LOOK OF LOVE MADONNA SIRE 
18 NEW I NEED A MAN EURYTHMICS RCA /BMG 18 NEW WHEN I FALL IN LOVE RICK ASTLEY RCA 
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2 5 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE VIRGIN 9 12 MADONNA YOU CAN DANCE SIRE /WEA 9 5 BEE GEES ESP WARNER BROS 
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NEW ALL DAY AND ALL OF THE NIGHT THE STRANGLERS EPIC 5 4 WONDERFUL LIFE BLACK LACK AaM 5 6 HOLD ME NOW JOHNNY LOGAN EPIC /CBS 
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SO EMOTIONAL WHITNEY HOUSTON ARISTA 

11 NEW (I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER 
WARNES RCA 11 9 LA BAMBA LOS LOBOS LONDON / POLYGRAM 

26 22 TOUCHED BY THE HAND OF GOD NEW ORDER FACTORY 12 16 THE WAY YOU MAKE ME FEEL MICHAEL JACKSON EPIC 12 18 IS THIS LOVE WHITESNAKE EMI 

27 26 IDEAL WORLD (REMIX) THE CHRISTIANS ISLAND 13 5 LITTLE LIES FLEETWOOD MAC WARNER BROS. 13 NEW THE TIME OF MY LIFE BILL MEDLEY & JENNIFER WARNES RCA /BMG 

28 18 GOT MY MIND SET ON YOU GEORGE HARRISON DARK HORSE 14 NEW E.S.P. THE BEE GEES WEA 14 13 ELECTRIC BLUE ICEHOUSE REGULAR /FESTIVAL 

29 NEW SIGN YOUR NAME TERENCE TRENT D'ARBY CBS 
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PAUL McCARTNEY ALL THE BEST! PARLOPHONE 

WHITNEY 15 9 JOE COCKER UNCHAIN MY HEART CAPITOL 14 11 PAUL McCARTNEY ALL THE BEST PARLOPHONE 

11 11 
HOUSTON WHITNEY ARISTA 

PRETENDERS THE SINGLES 
16 8 GEORGE MICHAEL FAITH EPIC 15 13 MADONNA YOU CAN DANCE SIRE 

12 18 
WEA 

MADONNA YOU CAN DANCE SIRE 
17 NEW ROGER WHITTAKER HEUT BIN ICH ARM - HEUT BIN 101 REICH 

AVON 
16 14 JOHN FARNHAM WHISPERING JACK WHEATLEY /RCA 

13 33 THE CHRISTIANS THE CHRISTIANS ISLAND 18 12 STING ... NOTHING LIKE THE SUN A &M /DG 
17 17 PINK FLOYD A MOMENTARY LAPSE OF REASON ces 

14 14 UB40 THE VERY BEST OF UB40 VOL 1 VIRGIN 19 13 MADONNA YOU CAN DANCE SIRE 
18 16 BILLY JOEL KOHUEPT CBS 

15 15 GEORGE MICHAEL FAITH EPIC 20 10 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 19 NEW WHITNEY HOUSTON WHITNEY RCA /BMG 

16 NEW MIRAGE THE BEST OF MIRAGE JACK MIX '88 STYLUS ACCORDING TO CBS 20 NEW GEORGE HARRISON CLOUD NINE DARK HORSE /WEA 
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18 19 ERIC CLAPTON /CREAM THE CREAM OF ERIC CLAPTON POLYDOR SINGLES ALBUMS 
19 6 ALISON MOYET RAINDANCING CBS 

1 2 ETIENNE GUESCH PATTI COMOTION /PATHE MARCONI 1 3 EROS RAMAZZOTTI IN CERTI MOMENTI DDD 20 
21 

22 
38 

ALEXANDER O'NEAL HEARSAY TABU 

U2 THE JOSHUA TREE ISLAND 
2 1 LA BAMBA LOS LOBOS BARCLAY 2 1 ADRIANO CELENTANO LA PUBBLICA OTTUSITA' CGDMM 

22 25 WHITESNAKE WHITESNAKE 1987 EMI 
3 4 LA BAS J. J. GOLDMAN EPIC /CBS 3 6 LUCA CARBONI LUCA CARBONI RCA 

23 NEW VARIOUS LIFE IN THE FAST LANE TELSTAR 
4 12 SANS CONTREFACON MYLENE FARMER POLYDOR 4 2 MADONNA YOU CAN DANCE WEA 

24 NEW ERASURE THE CIRCUS MUTE 5 5 C'EST L'AMOUR LEOPOLD NORD ET VOUS RCA 5 5 ZUCCHERO BLUE'S POLYGRAM 

25 33 VARIOUS THE GREATEST LOVE TELSTAR 6 3 BAMBOLEO /DJOBI DJOBA GIPSY KINGS PEM /CBS 6 10 MICHAEL JACKSON BAD CBS 

26 12 MICHAEL JACKSON & DIANA ROSS LOVE SONGS TELSTAR 7 7 LAURA JOHNNY HALLYDAY PHILIPS 7 8 GEORGE MICHAEL FAITH CBS 

27 NEW MICHAEL JACKSON THE MICHAEL JACKSON MIX STYLUS 8 6 ELLA ELLE L'A FRANCE GALL APACHE /WEA 8 NEW FRANCESCO DE GREGOR! TERRA DI NESSUNO CBS 

28 40 LEVEL 42 RUNNING IN THE FAMILY POLYDOR 9 8 TOUS LES BATEAUX S'ENVOLENT MICHEL SARDOU TREMA 9 9 TERENCE TRENT D'ARBY INTRODUCING THE HARDLINE 
29 37 PAT BENATAR BEST SHOTS CHRYSALIS 30 15 RICK ASTLEY NEVER GONNA 

ACCORDING TO CBS 

30 29 GEORGE HARRISON CLOUD NINE DARK HORSE 
GIVE YOU UP RCA 

10 13 MINA RAGE SUPREME PDU /EMI 

31 20 
/WEA 

VARIOUS FROM MOTOWN WITH LOVE K -TEL 
11 

12 

10 

9 

YALA DANSE RAFT POLYDOR 

20 ANS PIERRE BACHELET AVREP /RCA 
11 NEW LOS LOBOS LA BAMBA CBS 

32 31 THE COMMUNARDS RED LONDON 12 7 POOH IL COLORE DEI PENSIERI CGDMM 

33 32 EURYTHMICS SAVAGE RCA 
13 13 MADEMOISELLE CHANTE LE BLUES PATRICIA KAAS POLYDOR 13 NEW UMBERTO TOZZI INVISIBLE CGDMM 

34 16 ELAINE PAIGE MEMORIES TELSTAR 
14 14 UNE STIR DE PLUIE BLUES TROTTOIR CARRERE 14 4 STING ... NOTHING LIKE THE SUN POLYGRAM 

35 NEW DEF LEPPARD HYSTERIA BLUDGEON RIFF / PHONOGRAM 15 NEW BOYS SABRINA BABY RECORDS / POLYDOR 15 NEW SUZANNE VEGA SOLITUDE STANDING POLYGRAM 
36 17 CLIFF RICHARD ALWAYS GUARANTEED EMI 16 11 UN ENFANT DE TOI PHIL BARNEY CHARLES TALAR 16 20 STEVIE WONDER CHARATTERS MOTOWN /RCA 
37 26 THE SHADOWS SIMPLY SHADOWS POLYDOR 17 NEW WHO'S THAT GIRL MADONNA SIRE /WEA 17 15 GIANNA NANNINI MASCHI E ALTRI RICORDI 
38 NEW VARIOUS HIT MIX STYLUS 18 19 I SURRENDER SAMANTHA FOX JIVE /RCA 18 14 EURYTHMICS SAVAGE RCA 
39 NEW VARIOUS THE GREATEST HITS OF 1987 TELSTAR 19 NEW YOU WIN AGAIN BEE GEES WEA 19 16 MADONNA WHO'S THAT GIRL WEA 
40 NEW DIRE STRAITS BROTHERS IN ARMS VERTIGO /PHONOGRAM 20 20 TOUT EST PARDONNE MARIE MYRIAM WEA 20 11 BRUCE SPRINGSTEEN TUNNEL OF LOVE CBS 
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TAYLOR DAYNE 

Tell It To My Heart 
PRODUCER: Ric Wake 
Arista AL -8529 

Newcomer's powerful vocals have 
made dancey "Tell It To My Heart" a 
surprise top 10 hit; lovely, more 
sedate "Carry Your Heart" could 
capitalize on pop success. Cover of 
Honey Cone's "Want Ads" serves 
only to point out singer's chief 
stylistic shortcoming: a lack of 
subtlety. 

ELISA FIORILLO 
PRODUCERS: Various 
Chrysalis BFV 41608 

Chrysalis act Jellybean tapped Fiorillo 
to sing "Who Found Who," his recent 
top 20 hit, and now label shines the 
spotlight on her. Material is 
engagingly peppy, working best when 
a pinch of sass is thrown in, as on 
"Little Too Good To Me" (also from 
Jellybean's latest; for some reason, 
"Who Found Who" is not included 
here). Fine first single, "How Can I 
Forget You," should have a lasting 
impact on the charts. 

FIREHOSE 

IPn 
PRODUCERS: Mike Watt, Ethan James 
SST 115 

Second album by powerful San Pedro, 
Calif., trio is more diverse and pop 
conscious than debut effort; singer/ 
guitarist Ed Crawford comes into his 
own here, with ex- Minutemen Watt 
and George Hurley laying down solid 
support. Alternative channels will 
take notice. 

MAX EIDER 

The Best Kisser In The World 
PRODUCERS: John A. Rivers, Max Eider 
Big Time /RCA 6046 - 
Once part of the Jazz Butcher 
Conspiracy, Eider is now turning jazz 
on its head all by himself. Eclectic 
album also includes straight -pop cuts 
(the wonderful "Rosemary" among 
them) and traces of skiftle, swing, 
and many other styles of music. 
Adventurous record has a lot of depth 
for college radio. 

TAMI SHOW 
PRODUCER: Mike Chapman 
Chrysalis BFV 41577 

The ingredients for a tasty platter are 
all here: a producer with a wonderful 
track record (Sweet, Blondie, Pat 
Benatar); a group name taken from a 
legendary '60s revue; and a member 
who used to be in the fine power -pop 
combo Pezband. Unfortunately, the 
one thing that's missing is any sort of 
oomph; listless delivery of so-so 
material leaves the listener hungry 
for something more satisfying. 

SHOES 

Best 
PRODUCERS: Shoes, Richard Dashut 
Black Vinyl Records BV 9787 

Group released three glorious, near- 
perfect pop -rock albums on Elektra 
several years ago, all praised from 
here to the rafters by critics around 
the world. Self- financed CD collects 
songs from those records as well as 
an earlier indie one, a later Euro -only 
release, a live EP, and -best of all -a 
scheduled- for -spring new album. 
Contact: 312 -746 -3767. 

GARY WELLS 

Pulling A Few Strings 
PRODUCER: Gary Wells 
Equinox EQ-1000 

From Zion, Ill. -the city that spawned 
the Shoes -comes Wells, a 
multitalented singer /instrumentalist 
who writes in the same hook- 

conscious mold. Shoes' Jeff Murphy 
lends a hand on engineering this fine 
four -song EP, while brother John 
handles graphics chores. Contact: P.O. 
Box 777, Zion, Ill. 60099. 

SWANS 

Children Of God 
PRODUCERS: Rico Conning, Michael R. Gira 
Carolina CAROL 1346 

Industrial- strength double album 
from English aggregate is more 
musical than group's past releases, 
even containing a few melodies. Swan 
songs are still generally dirgelike, 
however, so audience base will 
probably remain confined to the 
college crowd. Contact: 212- 219 -1500. 

THE BAMBI SLAM 

Is... 
PRODUCER: Roy 
Rough Trade ROUGH US 29 

English band delivers idiosyncratic 
Gang Of Four /Jesus & Mary Chain 
hybrid, never forsaking melody for 
sheer power. A deal with Warner 
Bros. has reportedly just been inked; 
once word gets out, this should be 
snapped up by collectors and college 
cognoscenti. Contact: 415 -621 -4307. 

BOBBY BLAND 

Blues You Can Use 
PRODUCER: Tommy Couch, WoR Stephenson 
Malaco MAL 7444 

The great blues singer's latest effort 
is, as usual, a well -sung exposition of 
smooth contemporary blues. Bland is 
in excellent voice; the biggest 
drawback here is the material, which, 
while never entirely dismal, simply 
isn't up to the Blue One's best. 

MARK STEWART & MAFFIA 
PRODUCER: Adrian Sherwood, Mark Stewart 
Upside UP 60013 

Second U.S. release by Stewart finds 
the former Pop Group vocalist serving 
up another screaming slab of full -boil 
paranoia, backed by ex -Sugar Hill 
Gang rhythm crew. Not for all tastes, 
although producer Sherwood's high - 
tension work will spark college radio 
interest. Contact: 212- 925 -9599. 

TAIL GATORS 

Tore Up 
PRODUCERS: Steve Berlin, Mark Linnet 
Wrestler WR1987 

Rocking Austin -based trio's third 
album is an informal selection of spicy 
Cajun, rockabilly, and blues covers. 
Ex -Leroi Brother Don Leady's 
rough'n'ready fiddle and guitar work 
and taut singing fire the proceedings. 
Contact: 6715 Hollywood Blvd., 
Hollywood, Calif. 90028. 

CULTURE 

Culture At Work 
PRODUCERS: Sly Dunbar & Robbie Shakespeare 
Shanachie 43047 

Long -lived Jamaican vocal trio whose 
reggae classic "Two Sevens Clash" 
was reissued last year by Shanachie is 
in good form on this 1986 session, 
unfussily produced by riddim aces Sly 
& Robbie. Even nonaficionados can 
get behind "Money Girl," group's 
humorous poke at a golddigger. 
Contact: 201 -445 -5561. 

ANNA DOMINO 

This Time 
PRODUCER: Flood 
Giant/Dutch East India GRI-6007 

Well -honed sophomore album from 
cosmopolitan singer blends influences 
as diverse as Yoko Ono (especially on 
"Own Kind "), Joni Mitchell, and 
Missing Persons. First single, "Lake," 
is smooth, deep, and occasionally 
inaccessible, just like the real thing. 

CRAZY 8'S 

Out Of The Way 
PRODUCERS: Crazy 8's, Marlon McClain, Cal Scott 
Red Rum C8S 4013 

Horn-driven Oregon band that has 
been slugging it out on the Northwest 
bar /college circuit for five years 
concocts a danceable package of 

lightweight funk and dance originals. 
Has already garnered response in 
college -radio quarters. Contact: 503- 
228 -6616. 

INNER CIRCLE 

One Way 
PRODUCERS: Ian Lewis, Roger Lewis 
Ras 3030 

Reggae sextet has nothing 
particularly revolutionary to say on 
its latest release, but airy vocals and 
crisp playing will win listeners among 
fans of the style. "Stay With Me" is a 
particularly tasty, danceworthy track. 
Contact: 301 -564 -1295. 

BLACK GIRLS 

Speechless 
PRODUCER: Wes Lachot 
Tom Tom Records SO 17930 

Bizarro minimalist music from three 
white girls sounds like the Roches on 
acid; with acoustic guitar, violin, 
piano, and occasional drum and bass, 
trio leaps from screeds to pastoral, 
atmospheric songs, all done adroitly. 
Contact: P.O. Box 765, Chapel Hill, 
N.C. 27514. 

REBEL TRAIN 
PRODUCERS: Rebel Train 
Branded Records BRE 1001 

Polished five -song EP showcases 
straightforward rock outfit fronted by 
redoubtable vocalist /songwriter Lisa 
Enterline. "North December Fire" 
sounds ripe for album rock play; 
worth a listen by the majors. Contact: 
818- 500 -1517. 

SECURITY 

Everything They Said Was True 
PRODUCERS: Security 
Breaking World Records BWR -007 

Midwest pop outfit of well -trained 
musicians has plenty to offer: fine 
melodies (best in "Words Are Not 
Enough "), tight harmonies, and some 
clever lines. AC overtones may rule 
out college play, however. Contact: 
312 -871 -9005. 

NENAD BACH 

Greatest Hits 
PRODUCERS: Nenad Bach, Richard Lindsey 
Public Records PA -009 

Bach is a pop superstar in his native 
Yugoslavia; first release after 
immigrating to the U.S., a compilation 
package, shows promise but also a 
decided lack of polish. With the proper 
guidance and a diction coach, Bach 
might have a shot here. Contact: 212- 
724-0210. 

MOSES RASCOE 

Blues 
PRODUCER: Gene Shay 
Flying Fish FF 454 

Relaxed live recording intros a find - 
a 70-year-old retired truck driver from 
York, Pa., unrecorded until now, who 
performs acoustic blues convincingly 
in a variety of styles. Delightful 
session features strong picking and 
singing on a pair of Jimmy Reed 
covers and a variety of traditional 
numbers. 

BLACK 
RECOMMENDED' 1111111 

JUST -ICE 

Kool & Deadly 
PRODUCERS: Just -Ice, KRS -One 
Fresh /Sleeping Bag LPRE -5 

Rapper lays down a heady -and 
frequently X- rated -line of patter; 
while the braggadocio-laced raps 
aren't particularly revelatory, the 
busy, dubwise mix and Ice's 
streetwise style could win fans among 
genre enthusiasts. 

COUNTRY 

ROZ BOWIE 

Dixie 
PRODUCERS: Grover Miskovsky, Don Johnson 
Bluestem BM-42387 

Bowie has a fine, strong voice, but the 
selection of Civil War-oriented 
material makes this album a regional 
novelty. Historically interesting 
versions of "Dixie" and "The Bonnie 
Blue Flag." Contact: 803-772-9485. 

JAll 

LENI STERN 

The Next Day 
PRODUCER: Hiram Bullock 
Passport Jazz PJ 88035 

Guitarist Stern releases a collection of 
gentle, self -penned melodies produced 
by David Letterman guitarist Bullock. 
Backed by tenor saxophonist Bob 
Berg and percussion great Paul 
Motian, Stern soars highest with the 
pleasant "Monica," the brisk 
"Ginger," and a guitar- and -bass duet 
of Thelonius' "Blue Monk." 

ANTHONY DAVIS 

Ondine 
PRODUCER: Jonathan F.P. Rose 
Gramarision 18 -8612 

Pianist's avant -garde adventure 
comprises two sidelong compositions. 
Title won't capture the uninitiated, 
but Davis' fans will revel in his 
eclectic mix of instrumental textures. 

MICHAEL PEDICIN JR. 

City Song 
PRODUCERS: Michael Pedicin Jr., Micki Rossi 
FEA /Optimism OP -3106 

Tenor saxophonist has fashioned a 
smooth- sounding, slick electric set 
just begging for jazz airplay. Label's 
strong performance at radio, 
therefore, makes sales a certainty. 
Watch out. 

CLASSICAL 

GERSHWIN. AN AMERICAN IN PARIS; 

RHAPSODY IN BLUE; CONCERTO IN F 

David Golub, London Symphony Orchestra, Miller 
Arabesque Z6587 

Mitch Miller, who has been doing lots 
of conducting in recent years, has 
musical roots planted solidly in both 
the light and "serious" musical 
camps. He can swing and bend 
rhythms with greater ease than many 
baton mavens, and this flexibility 
serves him well here. Pianist Golub is 
first- rate as partner. Program runs 
almost 74 minutes. 

DUTILLEUX: L'ARBOR DES SONGES /DAVIES: 
VIOLIN CONCERTO 

Isaac Stern, Orchestre National de France, 

Maazel /Royal Philharmonic, Previn 
CBS MK 42449 

Neither of these large -scale works 
written for Stern is likely to find easy 
entry into the concerto mainstream. 
Both, however, reward seriRus 
attention. Gritty and lyrical in turn 
and expertly crafted, they will be 
welcomed by jaded violin aficionados 
not thrilled by the prospect of yet 
another Tchaikovsky, Bruch, or 
Mendelssohn. 

HOLLYWOOD'S GREATEST HITS, VOL. I 

Cincinnati Pops Orchestra, Kunzel 
Telrc CD -80168 

A natural crossover chart contender, 
album includes memorable themes 
from 16 hit films of the past and 

almost present plus the once - 
ubiquitious 20th Century-Fox fanfare, 
all in "Technicolor" sound. Among the 
composers: Korngold, Williams, 
Rosza, Steiner, Vangelis. The movies: 
"Gone With The Wind," "Goldfinger," 
"Ben Hur," etc. Especially 
informative liner notes. 

DEBUSSY: SUITE BERGAMASQUE; POUR LE 

PIANO; ESTAMPES 

Stanislav Bunin, Piano 
Deutsche Grammophon 423 066 

DG is betting big on this young prize- 
winner, and with good reason, as the 
evidence here attests. The Soviet 
artist reveals a stunning technique 
and musical sense in this demanding 
program, whetting the appetite for 
more. CD only. 

GOSPEL 

LARNELLE HARRIS 

The Father Hath Provided 
PRODUCER: Greg Nelson 
Benson R02370 

Harris could be the next gospel artist 
to break into the gold -record club, and 
this album might be the one to do it 
for him. Full of praise and positive 
songs aimed at the church audience, 
record is Harris' best effort so far. 

JIMMY SWAGGART 

Jesus Be Jesus To Me 
PRODUCER: Joe Huffman 
Jim R03647 

During the past two decades, 
Swaggart has been the top -selling act 
in Southern gospel; on this album -as 
on his most recent ones -Swaggart 
shows a more mellow side. Even on 
the up -tempo numbers, he doesn't cut 
loose anymore. But his heartfelt 
vocals and insistence on quality 
material continue to give him an 
appeal beyond his TV audience. 

GOLD CITY 

Movin' Up 
PRODUCER: Eldridge Fox 
Riversong R02386 

Group has been taking the Southern 
gospel world by storm these last few 
years, and this album adds to its 
legacy of top -flight offerings. Good 
mixture of ballads and up -tempo 
numbers will appeal to fans who enjoy 
quartet harmonies. 

RECOMMEtIDED 

GARY McSPADDEN 

The Best Of 
PRODUCER: None listed 
Benson CO2432 

McSpadden celebrates more than two 
dozen years in the gospel industry 
with this release. His roots go back to 
the first Imperials group and forward 
to his present work with the Bill 
Gaither Trio; collection sums up his 
career and shows him to be an 
excellent solo act as well. 

SPOTLIGHT: Predicted to hit top 10 on Bill- 
board's Top Pop Albums chart or to earn plati- 
num certification. 

NEW & NOTEWORTHY: Highlights new and 
developing acts worthy of attention and other 
releases of special interest. 

PICKS: Releases predicted to hit the top half 
of the chart in the format listed. 

RECOMMENDED: Other releases predicted 
to chart in the respective format; also, other al- 
bums of superior quality. 

All albums commercially available in the 
U.S. are eligible. Send review copies to Jean 
Rosenbluth, Billboard, 1515 Broadway, New 
York, N.Y. 10036, and Chris Morris, Billboard, 
9107 Wilshire Blvd., Beverly Hills, Calif. 
90210. Send country and gospel albums to 
Ed Morris, Billboard, 49 Music Square W., 
Nashville, Tenn. 37203. 

64 BILLBOARD JANUARY 16, 1988 

www.americanradiohistory.com

www.americanradiohistory.com


HOT 100 
SINGLES SPOTLIGHT 

A weekly look behind the Hot 100 with Michael Ellis. 

GEORGE HARRISON TAKES OVER the No. 1 spot on the Hot 100 as 
"Got My Mind Set On You" (Dark Horse) gains points to reach No. 1 in 
both sales and airplay. Nos. 3 and 4, by Michael Jackson and INXS, 
are both close enough to challenge Harrison for No. 1 next week. Tiffa- 
ny's "Could've Been" (MCA) is a little farther behind at No. 5, but it is 
the biggest gainer in both sales and airplay points and the most widely 
played record on the chart -it's on the playlists of 231 of the 236 report- 
ing stations -so Tiffany has a chance of leaping over the others to hit 
the top next week. 

ONLY SIX RECORDS enter the chart, with George Michael nabbing 
the Hot Shot Debut. "Father Figure" (Columbia) garners adds at more 
than half of the reporting stations in its first week, debuting at No. 49. 
Singer /songwriter /producer Keith Sweat makes his Hot 100 bow at 
No. 77 with "I Want Her" (Vintertainment), which is already top five on 
the Hot Black Singles chart. The single moves 13 -11 on Power 95 in 
Sweat's hometown of New York. Poison's "Rock And Roll All Night" 
has enough airplay points to debut, but it is an album cut from the 
"Less Than Zero" soundtrack (Def Jam) and cannot enter the chart un- 
til it is a single. It is breaking out of Dallas (No. 17 at Y -95 and 25-19 at 
KEGL) and Charleston, S.C. (23 -14 at WSSX). Another album cut doing 
well is Madonna's "Spotlight" (Sire), which shows up at No. 37 on the 
Airplay chart (see page 69). It is top 10 at five pop reporting stations. 

HE'S LIKE THE WIND" by film and television actor Patrick 
Swayze (RCA) wins Power Pick /Airplay honors and is also the most - 
added record already on the chart (54 adds); it's the third single from 
the "Dirty Dancing" soundtrack. Based on the track record of previous 
airplay winners, Swayze's first Hot 100 single has a 90% chance of hit- 
ting the top five. Nationally it moves 48 -39, but it's already No. 16 at 
Power 99.7 Atlanta, Z -100 Portland, Ore., and WNCI Columbus, Ohio. 
WNCI PD Bill Richards says the song is "generating tons of phone 
calls" with an unusual proportion of adult callers. The second -most- 
added record already on the chart, "Never Gonna Give You Up," is also 
by a newcomer, Rick Astley. It has 52 adds and strong early jumps at 
WXKS Boston (24 -14), WBBM Chicago (26 -15), and KMEL San Francis- 
co (25 -14). 

RADIO HAS "TRUE FAITH" in the single by New Order (Qwest). 
With a jump in airplay points, the record turns around on the chart and 
moves back up to No. 34, a most unusual event. The record is top 10 at 
19 reporting stations all around the country, including WLOL Minne- 
apolis, B -97 New Orleans, KRBE Houston, KWSS San Jose, Calif., and 
WFLY Albany, N.Y. If the sales points rebound and radio gains contin- 
ue, the single could regain its bullet next week. 

FOR WEEK ENDING JANUARY 16, 1988 

illboard ©Copyright 1988, Billboard Publications, Inc. No part of this 
publication may be reproduced, stored in any retrieval system, or 
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permission of the publisher. 

HOT 100 SINGLES ACTION 
RADIO MOST ADDED 

FATHER FIGURE 

PLATINUM/ 
GOLD 
ADDS 

20 REPORTERS 

SILVER 
ADDS 

58 REPORTERS 

BRONZE/ 
SECONDARY 

ADDS 
156 REPORTERS 

TOTAL TOTAL 
ADDS ON 

236 REPORTERS 

GEORGE MICHAEL COLUMBIA 14 31 78 123 123 
I GET WEAK 
BELINDA CARLISLE MCA 9 19 73 101 103 
JUST LIKE PARADISE 
DAVID LEE ROTH WARNER BROS. 9 17 74 100 100 
BE STILL MY BEATING HEART 
STING A &M 6 10 54 70 75 
SHE'S LIKE THE WIND 
PATRICK SWAYZE RCA 1 16 37 54 168 
NEVER GONNA GIVE YOU UP 
RICK ASTLEY RCA 5 15 32 52 137 
POP GOES THE WORLD 
MEN WITHOUT HATS MERCURY 2 10 21 33 145 
CAN'T STAY AWAY FROM YOU 
G. ESTEFAN /MIAMI SOUND EPIC 2 12 11 25 158 
LIVE MY LIFE 
BOY GEORGE VIRGIN 4 5 16 25 62 
LOVE OVERBOARD 
G. KNIGHT & THE PIPS MCA 1 5 18 24 41 

Radio Most Added is a weekly national compilation of the ten records most added to the playlists 
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi- 
cally as changes are made, or is available by sending a self- addressed stamped envelope to: 
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036. 

DEALERS REPORT POST- HOLIDAY SALES BOON 
(Continued from page 3) 

chain reached in the week prior to 
Christmas. 

The entire quarter, says Imber, 
earned an 8% comparative -store in- 
crease for the web. Like other re- 
tailers, he says the holiday run 
lacked titles that compared with the 
heavy hitters from the '86 run, such 
as Bon Jovi's "Slippery When Wet" 
and the Bruce Springsteen box set. 
But with less discounting on this 
season's titles, Imber sees an upside 
to the dilemma. 

"We didn't have any real big hits, 
but as a result, we were looking at 
better markup," he says, citing the 
Springsteen box as an item that 
generated little profit last year on a 
per -unit basis. 

Record Bar chairman Barrie 
Bergman also cites a high -profit 
quarter, due in large part to inter- 
nal adjustments. "It was our best 
December profit ever," he says. 

Bergman says a reduced store - 
staff payroll, a Dec. 15 price freeze, 
and computerization at point -of -sale 
are three factors that helped im- 
prove the chain's bottom line. 

Although the chain was one of 
the few to cite a sales drop during 
the Thanksgiving weekend (Bill- 
board, Dec. 12), Bergman says the 
quarter could turn out to be a rec- 
ord breaker "when all the numbers 
are in." 

"The week after Christmas was 
exceptionally good," says Steve 
Marmaduke, vice president of pur- 
chasing for Amarillo, Texas -based 
Western Merchandisers, who re- 
ports that store -to -store volume 

was up 14% at the company's 119 
Hastings Books & Records outlets. 

Harold Guilfoil, buyer for the 54- 
store Disc Jockey chain, operated 
by Owensboro, Ky. -based Wax 
Works, says the week was "marvel- 
ous," estimating comparative -store 
gains of "at least 10 %, maybe as 
high as 12 % -15 %. We had the kind of 
numbers that we had the last two 
weeks before Christmas." 

Mario DeFilippo, vice president of 
purchasing for the Handleman Co., 
the industry's largest rackjobber, 
also saw sales carry over past 
Christmas. "There's so much di- 
verse product: Whitesnake, Michael 
Jackson, Tiffany," he says. "All of 
these new releases are continuing 
to sell." 

Jim Williamson, vice president of 
finance for publicly traded Trans 
World Music Corp., declines to cite 
specific numbers for the week, but 
he says the 289 -store, Albany, N.Y. - 
based web did enjoy a post holiday 
surge. 

"Our impression is that the week 
after Christmas was stronger than 
in prior years," says Williamson. 

As for the overall period, he says 
Trans World was "very happy with 
the Christmas season. The entire pe- 
riod from Thanksgiving to Christ- 
mas seemed to be very strong for 
us, and sales were especially strong 
during Christmas week. 

"It finished better than it start- 
ed," adds Williamson. "We showed 
positive comparable -store increases 
throughout the entire chain." 

Williamson thinks Wall Street's 

worries actually worked to the rec- 
ord industry's advantage: "When 
people pull their purse strings 
tighter, they turn to lower -priced 
goods like records. There are dy- 
namics in place that work to our ad- 
vantage to a certain degree. 

"The product that we have for 
sale isolates us somewhat from re- 
cession or a drop in consumer 
spending," he adds. "We're in the 
entertainment business, we have a 
quality product, and we have a fair- 
ly low price point." 

According to the annual "state - 
of- the -industry" poll, which Los An- 
geles -based Macey Lipman Market- 
ing conducts at the end of each holi- 
day- selling season, Trans World had 
plenty of company. 

The survey, based on some 165 
phone calls made Dec. 28 -30 to a 
cross section of chain headquarters 
and individual chain outlets, inde- 
pendent stores, rackjobbers, and 
one -stops, found that 73% of respon- 
dents said fourth -quarter business 
was up over '86 numbers. Sixteen 
percent of the panel said sales were 
down, with the remaining 11% re- 
porting flat sales. 

In Lippman's poll, 70% said they 
were satisfied with their holiday 
season business, 10% said they were 
"somewhat satisfied," and 20% said 
they were disappointed. 

Assistance in preparing this story 
was provided by Earl Paige in Los 
Angeles and Ken Terry in New 
York. 

`DANCING' CROSS- MARKETING SWELLS IN '88 
(Continued fron page 3) 

a big hit. "When you see a [sound- 
track] record happen before the la- 
bel knows it, you know it had to be 
the movie," he observes. 

Like most other dealers, Rosen- 
baum sees "Dirty Dancing" as an 
across -the -board hit that appeals 
to all demographics; in addition, he 
notes, many buyers are people 
who normally don't purchase rec- 
ords. "There are grandmothers 
and little kids buying 'Dirty Danc- 
ing.' Those same people aren't 
buying Springsteen, Jackson, or 
Whitesnake." 

Jim Thompson, senior product 
manager for the 134 -unit, Durham, 
N.C. -based Record Bar web, 
agrees with this view. "The record 
wouldn't be No. 1 for so long if it 
wasn't bringing in a lot of people 
who normally don't shop or who 
just buy one or two records a 
year," he says. 

Spike McFadden, who manages 
a Record Bar store in Durham, ob- 
serves that this is a normal pattern 
for trendy soundtracks, like 
"Fame" and "Dirty Dancing." 
"The people who buy these kinds 
of soundtracks don't usually buy 
records," he says. He also notes 
that the unusual mixture of old 
and new tracks on "Dirty Danc- 
ing" attracts an odd mélange of 
customers. "It's lots of 12- to 15- 
year -old kids and lots of 40 -plus 
adults," he asserts, adding that 
the younger buyers are "strongly 
female, or guys buying for a girl." 
The female contingent could in- 
crease, he notes, with the success 
of the new single by Swayze, who 
is something of a teen idol. 

Ken Dobin, record buyer for the 
28- store, Washington -based Waxie 

Maxie chain, compares the wide 
demographic appeal of "Dirty 
Dancing" to that of "Flashdance" 
and "Top Gun." While he agrees 
that many of its buyers are not 
regular record customers, he also 
feels that the successive singles 

`Cross- marketing 
opportunities will 
continue through 

next summer' 

pulled from the album are keeping 
it alive. In addition, he cites 
"strong media influence" as the 
factor that is drawing in older peo- 
ple and young housewives -the 
same groups that bought Barbra 
Streisand's "The Broadway Al- 
bum." 

Bobby Harper, field relations 
manager for the 134 -unit, Amaril- 
lo, Texas -based Hastings Books & 
Records chain, thinks one reason 
nonbuyers are purchasing "Dirty 
Dancing" is the strong word of 
mouth on the record. Many heard 
it at a friend's house, or a party, or 
in cars, he notes, and later bought 
the album. He feels the phenome- 
non will be repeated when the re- 
cently released videocassette of 
"Dirty Dancing" reaches U.S. 
VCR homes. 

RCA's Dobbis is also optimistic 
about the video's impact. Noting 
that Vestron Video shipped some 
280,000 units at $89.98 list on Jan. 
6, he says, "The expectation from 
dealers is that it will be a huge 
rental." 

Besides providing a spot for the 
album at the end of the video, RCA 
and Vestron are cross -promoting 
the two products in a number of 
ways. "All these things should 
help bring more [buyers] into the 
picture," predicts Dobbis, who be- 
lieves the album will stay in the 
top 10 "for a long time." 

On the heels of the Swayze 
charting single, RCA plans to re- 
lease a Merry Clayton single from 
the soundtrack at the end of Janu- 
ary and will work it at black music 
stations. A "Dirty Dancing 2" 
soundtrack, comprising oldie 
tracks and an extended version of 
"The Time Of My Life," will ship 
at the end of March, when the mov- 
ie is slated for cable TV. 

Taking all these factors into ac- 
count, Dobbis believes that "cross - 
marketing opportunities will con- 
tinue through next summer" on 
"Dirty Dancing." He says the la- 
bel hopes to sell up to 5 million 
units of the soundtrack. 

Five million units is only half of 
what CBS claims it has shipped on 
Jackson's "Bad" album, which 
was outranked by "Dirty Danc- 
ing" on the Billboard sales chart 
throughout the Christmas season. 
Yet dealers feel that "Dirty Danc- 
ing" has something that is lacking 
not only in "Bad," but in the other 
top contenders in the recent retail 
marathon. 

Asked why this soundtrack beat 
its heavyweight rivals, Flipside's 
Rosenbaum replies, "Maybe peo- 
ple were looking for something 
that the industry didn't give them 
in terms of a hit everyone could 
get behind." 
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LANCIAL 

The Climate Seems Right For Takeovers 
BY MARK MEHLER 

NEW YORK Two major acquisi- 
tions- Sony's $2 billion purchase 
of CBS Records and a planned $143 
million leveraged buyout of 
Wherehouse Entertainment-ush - 
ered in the new year with the 
strong scent of takeover. Accord- 
ing to analysts, bankers, and fi- 
nancial managers, 1988 could 
shape up as a year of increasing 
consolidation in the home enter- 
tainment industry. 

Last fall's stock market decline, 
which lowered the price tags on 
many companies, should heighten 
merger and acquisition activity 
this year. The buyers are expected 
to be large domestic corporations 
with enough cash to avoid borrow- 
ing and foreign companies anxious 
to diversify into the entertain- 
ment- software market while tak- 
ing advantage of a very weak dol- 
lar and fairly low interest rates. 

The high -flying corporate raid- 
er, who employed risky "junk - 
bond" financing in a high- stakes 
paper shuffle, is out of fashion, 
say observers. The next wave of 
takeovers, it is agreed, will reflect 
long -term strategic purposes. For 
example, Sony says it purchased 
CBS Records to synergize its hard- 

ware and software interests; the 
company may also have wanted to 
separate itself from the pack in the 
commodity- consumer -electronics 
market. Analysts expect Sony's 
competitors, including Matsushita 
and Mitsubishi, to seek similar 

The only way left 
to grow is to buy 
existing property' 

strategic acquisitions this year. 
In the wake of the Wherehouse 

deal, the music /video retail and 
distribution segment is seen as one 
area ripe for merger. Most recent- 
ly, speculation has centered 
around Primerica Corp.'s Music - 
land Group subsidiary. The giant 
financial- services company was ru- 
mored to be ready to sell its 81% 
stake in Musicland, with one ana- 
lyst projecting a $35 -a -share price 
(Musicland stock was trading at 
$23.50 on Jan. 5). Primerica execu- 
tives were unavailable for corn - 
ment at press time. 

Keith Benjamin, who follows 
music /video retailers and distribu- 
tors for Silberberg, Rosenthal in 
New York, does not envision an 

MARKET ACTION 
BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS 

COURTESY OF 
PAINE WEBBER RESEARCH. 1285 Ave. of the Americas 

New York, N.Y. 10019, (212) 713 -2000 

Company 
Sale/ 
1000's 

NEW YORK STOCK EXCHANGE 

Open 
12/29 

Close 
1/4 Change 

CBS Inc. 256 159'/. 162'/, +3'/. 
Cannon Group 144.3 4 4'/. 
Capital Cities Communications 98.9 338 349 +11 
Coca -Cola 1938.7 38'/, 39'/, +1'/. 
Walt Disney 1909.6 60 Y, 62'/, +1% 
Eastman Kodak 3061.8 48'/. 51'/. +3 
Gulf & Western 458.1 72'/, 73'/, +1'/. 
Handleman 160.1 21% 21% 
MCA Inc. 851.6 34%, 36'/, +1'/. 
MGM /UA 238.6 6'/, 7'/, +'/, 
Musicland 15.1 21'/, 22'/, +1'. 
Orion Pictures Corp. 196.5 10% 10'. +/, 
Primerica 861.2 24 25'. +1% 
Sony Corp. 167.3 37% 38%, +; 
TDK 16.5 76 77 +1 
Vestron Inc. 113.7 3'/, +l'/, 
Warner Communications Inc. 1227.3 27% 29V, +1'/, 
Westinghouse 1406.2 50 51 '/, +I'/, 

AMERICAN STOCK EXCHANGE 
Commtron 10.1 2% 2% 
Electrosound Group Inc. 11.2 6% 7'/. +' /, 
Lorimar /Telepictures 1233.8 10 10'/, +v, 
New World Pictures 106.8 3'/, 3'/, 
Price Communications 114.9 10'/, 11% +Y, 
Prism Entertainment 14.8 2% 2% 
Turner Broadcasting System 23'/, 23'/, 
Unite! Video 20.6 7'/, 8% +' /. 
Wherehouse Entertainment 449.6 13'. 13'. +'. 

Jan. 4 

Company Open Close Change 

OVER THE COUNTER 
Crazy Eddie l'. 1' /, +' /, 
Dick Clark Productions 6 6 
Infinity Broadcasting 18V, 17'/. -Y, 
Josephson Inc. 9 10 +'/. 
LIN Broadcasting 43'. 45 +1' /, 
Lieberman Enterprises 13 14 /, +1V, 
Ma!rite Communications Group 6'/, 6'. 
Recoton Corp. 3'V, 3'/, 
Reeves Communications 6 '/, 6% 
Satellite Music Network, Inc. 3 3 

Scripps Howard Broadcasting 77 78 +1 

Shorewood Packaging 11'/. 10% 
Sound Warehouse 9 9V, 
Specs Music 6 6 

Stars To Go Video 1% 1 

Trans World Music 17V, 17 Y, 

Tri -Star Pictures 8% 8V, +' /. 
Wall To Wall Sound And Video 3V, 3'/, 
Westwood One 18 V, 19 +'/, 

Open Close 

Company 12/29 1/4 Change 

LONDON STOCK EXCHANGE (In Pence) 
Chrysalis 126 130 +4 
Pickwick 180 180 
Really Useful Group 515 510 -5 
Thorn EMI 561 545 -16 
Virgin 104 109 +5 

imminent sale of Musicland, but he 
argues that overall, the climate is 
right for takeovers. Benjamin 
notes that with major chains "run- 
ning out of new malls, one of the 
only ways left to grow [at a faster 
rate than the industry] is to buy 
existing properties." 

"Right now, the 200- to 300 -store 
chains have an overwhelming ad- 
vantage in the marketplace," says 
Benjamin, referring to such firms 
as Musicland, Trans World Music, 
Wherehouse, and other large pub- 
lic and private companies. "By 
their ability to buy direct and avoid 
one -stop or distributor markups, 
they realize a 5 % -10% discount and 
their cost per store, per sale is sig- 
nificantly less." 

Benjamin, only the largest 
chains have the information sys- 
tems in place to control inven- 
tories, a crucial factor in maintain- 
ing profitability. A Musicland or 
Trans World, says Benjamin, has 
the means to easily integrate a 30- 
store chain into its present man- 
agement system and realize econo- 
mies of scale in the process. 

Benjamin further sees smaller 
retailers that lack access to public 
financing running into a brick wall 
if the economy slows down, as an- 
ticipated, in 1988 -89. Even in the 
strong 1986 -87 music market, 
small operators experienced net fi- 
nancial difficulties that encour- 
aged them to sell out at very mod- 
est premiums to replacement 
costs, says the analyst. 

James Nermyr, vice president of 
information systems and treasurer 
of Musicland, says the $14 -a -share 
Wherehouse deal, at roughly 23 
times expected 1987 earnings, indi- 
cates high perceived value for mu- 
sic /video retailers. 

Despite lowered stock market 
valuations and an expected slow- 

down in industry growth, Nermyr 
predicts small chains will not be 
quick to accept a rock -bottom take- 
over offer from the likes of Music - 
land. 

He also disagrees that the only 
way a major chain can exceed ex- 
pected 5 % -6% industry growth this 
year is through acquisition. "We 
still have opportunities [to grow 
through] new mall -store open- 
ings," says Nermyr, whose firm 
acquired the 21 -store Musicden 
chain and several Oregon and 
Alaska outlets in 1987. 

"Basically, our strategy will be 
unchanged this year. We'll contin- 
ue to look for acquisitions as a 
means of entering or improving 
our presence in a market, and we'll 
make decisions on a case -by -case 
basis. What will determine how 
much [consolidation] occurs in the 
retail industry this year are the de- 
cisions of small entrepreneurs, 
rather than the desire of big 
chains to get bigger." 

Analysts, however, say that in a 
poor economy there is much great- 
er pressure on a public chain to 
post above- average growth. 
"There's no reason to own a stock 
that can't deliver higher revenue 
growth than its competitors," says 
Benjamin. "The major retailers 
have to seize whatever growth op- 
portunities are available." 

Sonny Shar, who heads Cross - 
ocean Trade Funding Corp., a New 
York firm that provides letters of 
credit to U.S. importers unable to 
get additional bank loans to fi- 
nance current sales, says he's in- 
volved with at least two home en- 
tertainment firms looking to 
merge. A small firm whose sales 
have exceeded its projections is 
hard -pressed to finance that 
growth in this environment, says 
Shar. 

3rd Quarter Dips 
For Prism Corp. 

NEW YORK Prism Entertainment 
Corp., a home video and television 
syndicator, reports lower net income 
and sales for the third quarter ended 
Oct. 31. 

Net income in the quarter was 
$231,000, or 10 cents a share, com- 
pared with $499,000, or 22 cents a 
share, in the comparable 1986 quar- 
ter. The current -quarter net income 
of 10 cents a share includes an ex- 
traordinary item of 5 cents a share 
representing tax credits resulting 
from a net -operating -loss carryfor- 
ward. There was no extraordinary 
item in the third 1986 quarter. 

Net sales in the 1987 period were 
$6.2 million, compared with $6.7 mil- 
lion in the three -month 1986 period. 

For the nine months ended Oct. 31, 
Prism reports net income of $1.22 mil- 
lion, or 55 cents a share, down from 
$1.26 million, or 56 cents a share, in 
the comparable nine -month period of 
1986. The current 55 cents -a -share net 
includes an extraordinary item of 10 
cents a share, also representing tax 
credits resulting from a net- operat- 
ing- loss carryforward. 

Nine -month sales in 1987 were 
$17.7 million, compared with $18.7 
million in the year -ago period. 

Barry Collier, president, attributed 
the decrease in third -quarter earn- 
ings to lower sales in the consumer- 
products division, combined with 
greater advertising and selling ex- 
penses to maintain the sales level for 
films directed to the rental market. 

"The release of major films by the 
studios at prices of $29.95 and lower 
created great competitive pressure 
for shelf space with mass mer- 
chants," says Collier. "The compa- 
ny's line of consumer products be- 
came an alternative choice for the re- 
tailer, resulting in lower sales for the 
quarter." 

Pyramid Music Looks To Launch Label 
Limited Partnerships Offered In Midnight Records 

BY EARL PAIGE 

LOS ANGELES A Northern Cali- 
fornia firm is the latest to seek out- 
side funding to launch a record la- 
bel. 

Organized last July in suburban 
Sacramento, general partner Pyra- 
mid Music Group Inc. is offering 
limited partnership units at $25,000 
each in Midnight Records, a record- 
ing and publishing company. 

The subscription period identified 
in the red herring extends to July 1 

and is made under a "California-res - 
ident- only," minimum -one -unit pur- 
chase notice. However, fractional 
units are available "at the discretion 
of the general partner." 

This limited partnership place- 
ment features the usual laundry list 
of risks spelled out in any indie -la- 
bel- offering document as well as a 
"private- offering exemption" from 
the Securities and Exchange Com- 
mission or the scrutiny of the Cali- 
fornia Department of Corporations. 

The 100 -page document details 
how the firm hopes to capitalize on 
the Bay area's reputation for devel- 
oping major acts, the experience of 

Pyramid's staff, and "tax- shelter" 
changes under the 1986 Tax Reform 
Act. 

Somewhat sweeter than penny 
mini -maxies, the escrow protection 
on the minimum (through July 1) 
promises 5 %- per -annum interest on 
any money held and then refunded. 

That limited -partnership deals 
can get snapped up quickly is seen 
in a November 1987 notice inserted 
in the prospectus which states that 
the mini -maxie is now eight units 
($200,000) and 20 units ($500,000). 
Originally, it was 20 units ($500,000) 
and 40 units ($1,000,000). 

The November notice from Claire 
Pister, Pyramid president /trea- 
surer, states that Paul Violich, 
chairman of San Francisco invest- 
ment advisory firm Wentworth, 
Hauser And Violich, has joined Pyr- 
amid as chief financial officer and 
has made "a substantial invest- 
ment." 

Revisions, therefore, to the origi- 
nal document will show an increase 
in the general partner's capitaliza- 
tion from 1% to 11 %. Pyramid is to 
receive a management fee of 2.5% 
of annual gross revenue and step -up 

amounts upon any sale of Midnight. 
Full -time compensation is identi- 

fied for three principals: Pister 
($3,500 per month for 6 months, 
then $5,000 per month for another 
year); and Jeffrey Norman, senior 
vice president of a &r, and Ann Fry, 
senior vice president of marketing 
and promotion ($3,000 for the first 6 
months, going to $4,000 for the next 
year). 

Pister comes from Plant Record- 
ing Studios, Sausalito, Calif., where 
she was business and studio manag- 
er. Norman was chief engineer on 
John Fogerty's "Centerfield" and 
"Eye Of The Zombie" and co -engi- 
neer on Huey Lewis & the News' 
"Sports" and "Power Of Love" and 
Bruce Hornsby's "The Way It Is." 
Fry has produced Con Funk Shun's 
"Burning Love," Rick James' 
"Street Talk" and "Throwin' 
Down ", 
and "Celtic Ray" by Van Morrison. 

One use of proceeds identified in 
the offering is an option to purchase 
at $222,500 the building and proper- 
ty at 842 Key Route, Albany, Calif., 
currently leased by Pyramid from 
Fogerty. 
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FOR WEEK ENDING JANUARY 16, 1988 

Billboard. HOT 100 SALES &AIRPLAY.. 
A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart. 
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SALES 
TITLE ARTIST 

ó 
óó IQ. 

1 2 GOT MY MIND SET ON YOU GEORGE HARRISON 1 

2 1 SO EMOTIONAL WHITNEY HOUSTON 2 

3 3 THE WAY YOU MAKE ME FEEL MICHAEL JACKSON 3 

4 7 NEED YOU TONIGHT INXS 4 

5 12 COULD'VE BEEN TIFFANY 5 

6 9 CANDLE IN THE WIND ELTON JOHN 7 

7 11 HAZY SHADE OF WINTER BANGLES 6 

8 6 CHERRY BOMB JOHN COUGAR MELLENCAMP 12 

9 10 TELL IT TO MY HEART TAYLOR DAYNE 8 

10 8 SHAKE YOUR LOVE DEBBIE GIBSON 13 

11 4 FAITH GEORGE MICHAEL 9 

12 16 SEASONS CHANGE EXPOSE 11 

13 5 IS THIS LOVE WHITESNAKE 10 

14 15 THERE'S THE GIRL HEART 14 

15 18 CRAZY ICEHOUSE 18 

16 14 CATCH ME (I'M FALLING) PRETTY POISON 19 

17 21 HUNGRY EYES (FROM "DIRTY DANCING") ERIC CARMEN 17 

18 23 I COULD NEVER TAKE THE PLACE OF YOUR MAN PRINCE 16 

19 25 I WANT TO BE YOUR MAN ROGER 15 

20 13 DON'T YOU WANT ME JODY WATLEY 20 

21 19 POWER OF LOVE LAURA BRANIGAN 26 

22 24 TUNNEL OF LOVE BRUCE SPRINGSTEEN 21 

23 26 I LIVE FOR YOUR LOVE NATALIE COLE 23 

24 17 DUDE (LOOKS LIKE A LADY) AEROSMITH 31 

25 30 POP GOES THE WORLD MEN WITHOUT HATS 30 

26 31 SAY YOU WILL FOREIGNER 22 

27 35 WHAT HAVE I DONE TO DESERVE THIS? PET SHOP BOYS 24 

28 32 DON'T SHED A TEAR PAUL CARRACK 25 

29 36 HONESTLY STRYPER 27 

30 28 (I'VE HAD) THE TIME OF MY LIFE BILL MEDLEY & JENNIFER WARNES 35 

31 22 VALERIE STEVE WINWOOD 28 

32 27 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE 33 

33 20 ANIMAL DEF LEPPARD 40 

34 39 EVERYWHERE FLEETWOOD MAC 29 

35 - PUSH IT SALT -N -PEPA 32 

36 - PUMP UP THE VOLUME M /A /R /R /S 37 

37 29 THAT'S WHAT LOVE IS ALL ABOUT MICHAEL BOLTON 44 

38 38 I THINK WE'RE ALONE NOW TIFFANY 52 

39 33 WE'LL BE TOGETHER STING 48 

40 - IN GOD'S COUNTRY U2 47 
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AIRPLAY 
TITLE ARTIST 

ó 
óó 
xo_ 

1 4 GOT MY MIND SET ON YOU GEORGE HARRISON 1 

2 2 SO EMOTIONAL WHITNEY HOUSTON 2 

3 5 THE WAY YOU MAKE ME FEEL MICHAEL JACKSON 3 

4 7 NEED YOU TONIGHT INXS 4 

5 13 COULD'VE BEEN TIFFANY 5 

6 1 FAITH GEORGE MICHAEL 9 

7 15 HAZY SHADE OF WINTER BANGLES 6 

8 3 IS THIS LOVE WHITESNAKE 10 

9 12 CANDLE IN THE WIND ELTON JOHN 7 

10 10 TELL IT TO MY HEART TAYLOR DAYNE 8 

11 16 SEASONS CHANGE EXPOSE 11 

12 19 I WANT TO BE YOUR MAN ROGER 15 

13 21 I COULD NEVER TAKE THE PLACE OF YOUR MAN PRINCE 16 

14 22 HUNGRY EYES (FROM "DIRTY DANCING") ERIC CARMEN 17 

15 20 THERE'S THE GIRL HEART 14 

16 6 SHAKE YOUR LOVE DEBBIE GIBSON 13 

17 14 CHERRY BOMB JOHN COUGAR MELLENCAMP 12 

18 8 DON'T YOU WANT ME JODY WATLEY 20 

19 25 DON'T SHED A TEAR PAUL CARRACK 25 

20 26 SAY YOU WILL FOREIGNER 22 

21 29 WHAT HAVE I DONE TO DESERVE THIS? PET SHOP BOYS 24 

22 24 TUNNEL OF LOVE BRUCE SPRINGSTEEN 21 

23 11 CATCH ME (I'M FALLING) PRETTY POISON 19 

24 28 EVERYWHERE FLEETWOOD MAC 29 

25 23 CRAZY ICEHOUSE 18 

26 9 VALERIE STEVE WINWOOD 28 

27 31 HONESTLY STRYPER 27 

28 30 I LIVE FOR YOUR LOVE NATALIE COLE 23 

29 34 TRUE FAITH NEW ORDER 34 

30 38 PUSH IT SALT -N -PEPA 32 

31 40 CAN'T STAY AWAY FROM YOU G. ESTEFAN /MIAMI SOUND MACHINE 36 

32 36 POWER OF LOVE LAURA BRANIGAN 26 

33 39 POP GOES THE WORLD MEN WITHOUT HATS 30 

34 - SHE'S LIKE THE WIND PATRICK SWAYZE 39 

35 17 HEAVEN IS A PLACE ON EARTH BELINDA CARLISLE 33 

36 - I FOUND SOMEONE CHER 38 

37 - SPOTLIGHT MADONNA - 
38 18 DUDE (LOOKS LIKE A LADY) AEROSMITH 31 

39 37 JUST LIKE HEAVEN THE CURE 42 

40 - NEVER GONNA GIVE YOU UP RICK ASTLEY 41 
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HOT 100 SINGLES 

BY LABEL 
A ranking of distributing labels 

by the number of titles they have 
on the Hot 100 chart. 

LABEL 

COLUMBIA (10) 
Def Jam (1) 

MCA (8) 
I.R.S. (2) 

WARNER BROS. (3) 
Paisley Park (2) 
Dark Horse (1) 
Island (1) 
Qwest (1) 
Sire (1) 

ATLANTIC (4) 
Atco (2) 
Island (2) 

POLYGRAM 
Mercury (7) 
London (1) 

RCA (6) 
Jive (1) 

E.P.A. 
Epic (5) 
Tabu (1) 

A &M 

CHRYSALIS 

ELEKTRA (3) 
Vintertainment (1) 

GEFFEN 

VIRGIN 

ARISTA 

CAPITOL (2) 
Enigma (1) 

EMI -MANHATTAN 

MOTOWN 

4TH & B'WAY 

AMHERST 

ENIGMA 

NEXT PLATEAU 

POWERVISION 

REPRISE 

SUTRA 
Fever (1) 

NO. OF TITLES 
ON CHART 

11 

10 

9 

8 

8 

7 

6 

5 

4 

4 

4 

4 

3 

3 

3 

3 

2 

HOT 100 A -Z PUBLISHERS /PERFORMANCE RIGHTS /SHEET MUSIC 
TITLE 

(Publisher - Licensing Org.) 

Sheet Music Dist. 

46 853 -5937 

(Virgin, ASCAP) CPP 

40 ANIMAL 
(Bludgeon Riffola, ASCAP /Zomba, ASCAP) HL 

81 (BABY TELL ME) CAN YOU DANCE 

(Wiz Kid, BMI /Irving, BMI) CPP /ALM 
64 BE STILL MY BEATING HEART 

(Magnetic, BMI /Regatta, BMI /Illegal, BMI /Atlantic, 
BMI) HL 

45 BECAUSE OF YOU 

(Amber Pass, ASCAP /Disco Fever, ASCAP /Red 
Instructional, ASCAP) 

97 BREAKOUT 

(Virgin- Nymph, BMI) CPP 

99 BRILLIANT DISGUISE 

(Bruce Springsteen, ASCAP) CPP 

72 BURNING LIKE A FLAME 

(WB, ASCAP /Megadude, BMI /E /A, ASCAP) WBM 

7 CANDLE IN THE WIND 

(Dick James, BMI /PolyGram Songs, BMI( HL 

36 CAN'T STAY AWAY FROM YOU 

(Foreign Imported, BMI) CPP 

19 CATCH ME (I'M FALLING) (FROM THE FILM "HIDING 

OUT') 
(Genetic, ASCAP) HL 

86 CHEROKEE 

(Screen Gems -EMI, BMI) WBM 

12 CHERRY BOMB 

(Riva, ASCAP) WBM 

5 COULD'VE BEEN 

(George Tobin, BMI) HL 

18 CRAZY 

(Rondor Music /Almo, ASCAP /SBK Songs /April, 
ASCAP) CPP /ALM /HL 

83 CRITICIZE 

(Flyte Tyme, ASCAP /Avant Garde, ASCAP) WBM 

69 DEAR MR. JESUS 

(Klenco, ASCAP) HL 

25 DON'T SHED A TEAR 

(High Frontier, ASCAP /Blackwood, BMI /Little Life, 

ASCAP/Wood Monkey, ASCAP) HL 

20 DON'T YOU WANT ME 

(Rightsong, BMI /Franne Gee, BMI /Ardavan, 
ASCAP /Intersong -USA, ASCAP) CHA /HL 

31 DUDE (LOOKS LIKE A LADY) 

(Hero Dynamics, BMI / Desmobile, ASCAP /April, 
ASCAP) HL 

94 EAGLES FLY 

(WB, ASCAP/The Nine, ASCAP) WBM 

29 EVERYWHERE 

(Fleetwood Mac, BMI) WBM 

9 FAITH 

(Chappell, ASCAP /Morrison Leahy, ASCAP) CHA /HL 
49 FATHER FIGURE 

(Chappell, ASCAP /Morrison Leahy, ASCAP) CHA /HL 
I GOT MY MIND SET ON YOU 

(Carbert, BMI) HL 

6 HAZY SHADE OF WINTER 

(Paul Simon, BMI( 
33 HEAVEN IS A PLACE ON EARTH 

(Future Furniture, ASCAP /Shipwreck, BMI /Screen 

Gems -EMI, BMI) 
27 HONESTLY 

(Sweet Family, BMI) CPP 

57 HOT HOT HOT 

(Rare Blue, ASCAP) 

51 HOT IN THE CITY 

(Boneidol, ASCAP /Rare Blue, ASCAP) CLM 

85 HOURGLASS 

(Virgin, ASCAP) CPP 

17 HUNGRY EYES (FROM "DIRTY DANCING ") 
(Knockout, ASCAP /Jemava, ASCAP /R.U. Cyrius, 
ASCAP) CPP 

50 I CAN'T HELP IT 

(In A Bunch, PRS/WB, ASCAP/Terrace, ASCAP) CPP 

16 I COULD NEVER TAKE THE PLACE OF YOUR MAN 

(Controversy, ASCAP) WBM 

74 I DO YOU 

(Meow Baby, ASCAP /Rick Kelly, BMI) HL 

70 I DON'T MIND AT ALL 

(April, ASCAP /Lena May, ASCAP /Ackee, 
ASCAP /Bourgeois Zee, ASCAP) HL/WBM 

38 I FOUND SOMEONE 

(April, ASCAP /Is Hot, ASCAP /But For, ASCAP) HL 

54 I GET WEAK 

(Not Listed) W8M 
23 I LIVE FOR YOUR LOVE 

(O'Lyric, BMI/Tuneworks, BMI/Vandorf, 
ASCAP /Reswick- Werfel, ASCAP /Beseme West, 

ASCAP /Arista, ASCAP /Careers, ASCAP /Nelana, 
ASCAP) CPP 

55 I NEED A MAN 

(BMG Music /Arista, ASCAP) CPP 

52 I THINK WE'RE ALONE NOW 

(ABZ, BMI) WBM 

77 I WANT HER 

(Vintertainment, ASCAP /Keith Sweat, ASCAP /Donril, 
ASCAP) 

15 I WANT TO BE YOUR MAN 

(Troutman's, BMI /Saja, BMI) HL 

89 I WON'T FORGET YOU 

(Sweet Cyanide, BMI/Willesden, BMI) HL 

47 IN GOD'S COUNTRY 

(Chappell, ASCAP /U2, ASCAP) CHA /HL 
82 IN MY DREAMS 

(Fate, ASCAP /Denise Barry, ASCAP) WBM 

10 IS THIS LOVE 

(Whitesnake Overseas, ASCAP/WB, ASCAP) WBM 

76 I'VE BEEN IN LOVE BEFORE 

(Virgin- Nymph, BMI) CPP 

35 (I'VE HAD) THE TIME OF MY LIFE 

(Knockout, ASCAP /Jemava, BMI /Donald Jay, 

ASCAP /R.U. Cyrius, ASCAP) CPP 

42 JUST LIKE HEAVEN 

(Bleu Disque, ASCAP /A.P.B., PRS) 

56 JUST LIKE PARADISE 

(Diamond Dave, ASCAP/Tuggle Tunes, ASCAP) 

93 LITTLE LIES 

(Fleetwood Mac, BMI( WBM 

61 LIVE MY LIFE (FROM THE FILM "HIDING OUT ") 
(Streamline Moderne, BMI/Texas City, BMI /No Pain 

No Gain, ASCAP /Unicity, ASCAP) MCA /HL 
73 LONELY WON'T LEAVE ME ALONE 

(April, ASCAP /Air Bear, BMI /Warner -Tamerlane, 

BMI /Black Stallion, ASCAP /Entertainment Television, 

ASCAP /Lady of the Lake, ASCAP) WBM 

65 LOVE OVERBOARD 

(Calloco, BMI /Hip Trip, BMI) CPP 

80 LOVE WILL FIND A WAY 

(Affirmative, BMI( WBM 

59 LOVER'S LANE 

(Georgiti s, BMI /Stone Diamond, BMI) CPP 

75 MONY MONY 

(ABZ, BMI) WBM 

62 MOTORTOWN 

(SBK Songs /Blackwood, BMI) HL 

4 NEED YOU TONIGHT 

(MCA, ASCAP) MCA /HL 
41 NEVER GONNA GIVE YOU UP 

(Terrace, ASCAP) CPP 

78 NEVER LET ME DOWN AGAIN 

(Grabbing Hands, ASCAP /Sonet, BMI /Emile, ASCAP) 

60 NEVER THOUGHT (THAT I COULD LOVE) 

(CAK, ASCAP /Songs Of Jennifer, ASCAP /If Dreams 

Had Wings, ASCAP /A Question Of Material, ASCAP) 

HL 

58 THE ONE I LOVE 

(Night Garden, BMI /Unichappell, BMI) CHA /HL 
30 POP GOES THE WORLD 

( PolyGram Songs, BMI( 

26 POWER OF LOVE 

(Leibraphone Musikverlag, ASCAP /April, ASCAP) HL 

37 PUMP UP THE VOLUME 

(MNS, PRS/WB, ASCAP) WBM 

32 PUSH IT 

(Next Plateau, ASCAP/Turnout Bros, ASCAP) 

71 RAIN IN THE SUMMERTIME 
(Illegal, BMI) 

68 REASON TO LIVE 

(Paul Stanley, ASCAP /April, ASCAP /Desmobile, 
ASCAP) HL 

53 RHYTHM OF LOVE 

(Affirmative, BMI) WBM 

22 SAY YOU WILL 
(Michael Jones, ASCAP /Stray Notes, ASCAP /Colgems- 

EMI, ASCAP) CHA /HL 
11 SEASONS CHANGE 

(Panchin, BMI /Screen Gems -EMI, BMI) WBM 

13 SHAKE YOUR LOVE 

(Creative Bloc, ASCAP /Deborah Ann's, ASCAP) HL 

90 SHE'S FLY 

(Shaman Drum, BMI /King Henry I, ASCAP /Screen 
Gems -EMI, BMI) WBM 

39 SHE'S LIKE THE WIND 

(Troph, BMI /Strawberry Fork, BMI) HL 

43 SHOULD'VE KNOWN BETTER 

(Chi -Boy, ASCAP) CLM 

98 SILENT MORNING 

(Noel Pagan, ASCAP) 

67 SKELETONS 

(Jobete, ASCAP /Black Bull, ASCAP) CPP 

2 SO EMOTIONAL 

(Billy Steinberg, ASCAP /Denise Barry, ASCAP) 

91 SOMEONE TO LOVE ME FOR ME 

(Forceful, BMI/Willesden, BMI /My! My!, BMI /Careers, 
BMI) CPP 

96 SPECIAL WAY 

(Delightful, BMI /Double F, ASCAP) 

87 SYSTEM OF SURVIVAL 

(Sputnik Adventure, ASCAP /Maurice White, ASCAP) 

HL 

8 TELL IT TO MY HEART 

(Chappell, ASCAP /November Nights, ASCAP /Goldpoint, 
ASCAP) CHA/HL 

44 THAT'S WHAT LOVE IS ALL ABOUT 

(Emboe, ASCAP /Kaz, ASCAP /April, ASCAP) HL 

14 THERE'S THE GIRL 

(Makiki, ASCAP /Knighty- Knight, ASCAP /Know, 
ASCAP /Arista, ASCAP) CPP /WBM 

84 THROWAWAY 

(Promopub B.V., PRS) CPP 

34 TRUE FAITH 

(Bemusic/WB, ASCAP /Cut, ASCAP /MCA, ASCAP) 

WBM /MCA /HL 
21 TUNNEL OF LOVE 

(Bruce Springsteen, ASCAP) CPP 

63 TWILIGHT WORLD 

(Virgin- Nymph, BMI( CPP 

100 U GOT THE LOOK 

(Controversy, ASCAP) WBM 

28 VALERIE 

(F.S.Limited, PRS /Blue Sky Rider, BMI/Willin' David, 

BMI) 

3 THE WAY YOU MAKE ME FEEL 

(Mijac, BMI/Warner- Tamerlane, BMI) 
48 WE'LL BE TOGETHER 

(Magnetic, BMI /Regatta, BMI /Illegal, BMI /Atlantic, 
BMI) 

88 WE'VE ONLY JUST BEGUN (THE ROMANCE IS NOT 

OVER) 

(Willesden, BMI /Johnnie Mae, BMI /Luella, 
ASCAP/WB,ASCAP) 

24 WHAT HAVE I DONE TO DESERVE THIS? 

(Virgin, ASCAP/Texas City, BMI /Streamline Moderne, 

BMI) CPP /MCA /HL 
95 WHAT'S TOO MUCH 

(Taj Mahal, ASCAP /53rd State, ASCAP /Lonnie -K, 

ASCAP) 

79 WISHING WELL 

(Virgin- Nymph, BMI/Young Terence, BMI) CPP 

66 YOU AND ME TONIGHT 

(Virgin- Nymph, BMI /Attractive, BMI /S.T.M., BMI( CPP 

92 YOU'RE ALL I NEED 

(Motley Crue, BMI /Sikki Nixx, BMI /Krell, BMI( WBM 

SHEET MUSIC AGENTS 
are listed for piano /vocal sheet music copies 

and may not represent mixed folio rights. 

ABP April Blackwood CPP Columbia Pictures 
ALM Almo HAN Hansen 

B -M Belwin Mills HL Hal Leonard 
B -3 Big Three IMM Ivan Mogull 
BP Bradley MCA MCA 

CHA Chappell PSP Peer Southern 
CLM Cherry Lane PLY Plymouth 
CPI Cimino WBM Warner Bros. 
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CEMA, RCA LABELS RAISE PRICE FOR CASSETTE SINGLE 
(Continued from page 3) 

the consumer and retail levels, 
while the three -song cassette single 
is interesting, it did not represent as 
much value or panache as Arista 
had expected," the announcement 
continued. "Therefore, Arista plans 
to stay with the original format and 
put the three -song format on hold 
indefinitely." 

Arista declined further comment 
on the decision. 

The price hikes mean customers 
will soon find three different list 
prices for cassette singles: $1.99, 
$2.49, and $2.99. Vinyl 45s from all 
labels will continue to list at $1.99. 

Like A &M, labels distributed by 
WEA and MCA are holding at $1.99 
for cassette singles, although Lou 
Mann, MCA's vice president of mar- 
keting, hints that his company may 
soon move to a higher price. 

Mann says the company is "look- 
ing into the possibility of raising the 
price, and as long as we feel that it 
won't affect unit sales we are in fa- 
vor of a price increase." 

Dennis White, president of Capi- 
tol distributor CEMA, explains that 

the firm moved to $2.99 because 
"economically, that's the way we 
had to do it." One factor White cites 
is returns, which run much higher 
for singles than for albums. 

Retailers and competing labels 
were caught by surprise by 
CEMA's move to a higher price be- 
cause its participation in the cas- 
sette- single arena has been mini- 
mal. Since last summer's launch, 
CEMA labels have marketed only 
five such tapes. 

But White explains that his corn - 
pany will step up cassette -single 
production; at least one title has 
been slated for a February release. 
Then, says White, CEMA "will con- 
tinue to release them, and I would 
venture to say that on all major art- 
ists we will be releasing cassette 
singles." 

The five titles that CEMA has al- 
ready released at $1.99 will remain 
at the old price until they are de- 
leted, White adds. 

Although MCA's Mann sees logic 
in exploring a higher tag for cas- 
sette singles, he thinks CEMA's 

INDIE VID COS. MAP NEW RATINGS SYSTEM 
(Continued from page 4) 

tern is meant to "inform, not cen- 
sure" programming. "We're not 
passing judgment," she says. 

The FAB uses C ratings for chil- 
dren, F for family, and M, MM, and 
MMM for various levels of maturi- 
ty. In addition, the FAB uses such 
designations as L for language, V 
for violence, N for nudity, and S for 
sex. X, a noncopyrighted designa- 
tion also used by the MPAA, is used 
for films containing explicit, hard - 
core sex. 

Kopels and Blythe say that the 
MPAA ratings system no longer 
provides enough information for 
viewers. Kopels cites a recent Los 
Angeles Times poll that indicates 
73% of adults favor changing the 
MPAA rating system to reflect 
more specific content information. 

In addition to putting IVPA /FAB 
ratings on cassette boxes, says Ko- 
pels, another goal is to put a specific 

explanatory paragraph on the back 
of the video box. 

The first three titles to receive 
the IVPA /FAB ratings are Mag- 
num's "Cooking With Beefcake 
Too" and "The Big Hurt" and New 
Star's "Death Of An Angel." 

The fee structure for IVPA /FAB 
ratings, says Kopels, will begin at 
$200 and goes up depending on the 
length of the title. Monies taken in 
by the group, says Kopels, will be 
used to lobby further for ratings, 
particularly with the VSDA. That 
group, says Kopels, has yet to come 
to grips with the issue. 

Kopels also says that ratings will 
become increasingly necessary as 
pay -per -view grows. "PPV," he 
says, "will eventually become the 
hits -driven business, while renters 
and buyers will be searching for 
other titles at video stores." 

VSDA, MPAA Beef Up Campaigns 

Groups Battle Vid Pirates 
BY LINDA MOLESKI 

NEW YORK Two leading trade 
organizations, the Video Software 
Dealers Assn. and the Motion Pic- 
ture Assn. of America, are step- 
ping up their efforts against video 
piracy. 

Under its newly expanded 
antipiracy program, VSDA has ap- 
pointed former FBI special agent 
James Murphy director of enforce- 
ment. Murphy will be responsible 
for investigating piracy reports 
received on the association's Anti - 
Piracy Hot Line as well as 
through other means. 

Though the hot line has been 
available to VSDA members for 
several years, the new initiative 
marks the first time reports of al- 
leged piracy will be investigated 
by a VSDA staff member. In the 
past, information was routed to 
the copyright holder and the 
MPAA, with which Murphy will be 

working closely. 
Meanwhile, the MPAA contin- 

ues to put pressure on retailers of 
pirate videos; in 1987, the most 
raids ever conducted against such 
operations in a 12 -month period 
were recorded. 

Law- enforcement agencies, 
along with the MPAA's Film and 
Video Security Office, initiated 
raids of 105 video dealers suspect- 
ed of selling and /or renting ille- 
gally copied videocassettes, up 
from 92 in 1986. The investigations 
resulted in 43 convictions or guilty 
pleas in cases that reached the 
courts last year; several are still 
pending. 

According to a spokesman for 
the MPAA, the last few weeks of 
1987 saw a marked increase in the 
number of raids that took place in- 
volving U.S. video dealers. These 
accounted for the seizure of more 
than 2,700 allegedly illegal video- 
cassettes. 

new price is too high. "I think $2.99 
is too much money. That's why I 

was never in favor of the Arista 
three -song cassette single, because 
then you're getting real close to 
that 12 -inch price." 

`I think it's 
real confusing, 

and I'm agitated 
the labels can't 

get this together' 

Some retailers appear unruffled 
by the cassette -single price hikes 
and by the fact that the moves will 
signal variable pricing for the prod- 
uct line. But others, predictably, are 
upset by the developments. 

"I think it's a negative," says 
Lloyd Welch, director of corporate 
development for the Detroit area's 
25 -store Harmony House. "I would 
like to see [cassette singles] stay at 
$1.99." 

Welch thinks the higher price 
might deter younger consumers, 
the prime target for singles. He and 
other dealers also worry that it 
might be too early to introduce ei- 
ther higher prices or variable price 

points for the configuration. 
"This could really lead to some 

confusion on the part of custom- 
ers," says a big -chain buyer who re- 
quests anonymity. 

"I'm mad," says Cindy Barr, di- 
rector of purchasing and product 
management for Miami -based, 38- 
store Spec's Music. 

Barr notes that the chain has 
been selling both 45s and cassette 
singles for $1.89 each, or three-for- 
$5. "That's not a bad price, and 
we've been doing well with it." But, 
she says, the higher prices will 
force her to back away from that 
pricing strategy. 

"I think it's real confusing, and 
I'm agitated that [the labels] can't 
get this thing together," says Barr. 
"We're starting to have some fix- 
tures made [for cassette singles], 
and we're really trying to support 
it." 

Other retailers are more philo- 
sophical about the price hikes. Steve 
Bennett, senior vice president of 
marketing for Durham, N.C. -based, 
134 -store The Record Bar, admits 
that variable pricing might lead to 
some consumer confusion, but he 
adds, "I can't think that someone's 
going to squawk about 50 cents." 

Bennett also says Arista's three - 
song concept had merit. "I was sup- 
portive of it, because I'm in favor of 

testing the cassette single in as 
many ways as possible. If Capitol 
wants to test $2.99 for two songs, 
that's OK, too." 

Harold Guilfoil, buyer for Owens- 
boro, Ky. -based Wax Works and its 
54 Disc Jockey stores, is also disap- 
pointed that Arista balked at the 
three -song tape. "I thought it was 
an interesting experiment and that 
they should have gone ahead with 
it," he says. As for higher prices, he 
says, "Maybe now's the time to do 
it, before we educate the consumer 
that it's $1.99." 

Guilfoil says he thinks the con- 
sumer's "perceived value of a cas- 
sette single is more than that of a vi- 
nyl single." Along with customer 
comments at his own chain, Guilfoil 
points to observations from other 
dealers at the National Assn. of Re- 
cording Merchandisers' Wholesal- 
ers Conference in October and to 
data from the NARM Retail Adviso- 
ry Committee's consumer -research 
survey (Billboard, Oct. 17). 

"Perceived value does come into 
play, but the consumer's not 
dumb," says Harmony House's 
Welch. "At $2.49 or $2.99, they're 
going to say, `Why should I pay that 
much for two songs when for $5 
more I could get the whole al- 
bum?' " 

WEA, CEMA PLAN CUTS ON FRONT -LINE CD PRICES 
(Continued from page 1) 

White. Cost price on those selected 
CDs will be $6.77, he adds. 

"If we're trying to break an act at 
$6.98 suggested list on LP and cas- 
sette, we should have what's compa- 
rable to a $9.98 suggested list CD. 
So we'll be doing that -no returns 
penalty and all that kind of stuff. 
And we feel real good about it." 

CEMA, meanwhile, will release 19 
titles in March as part of its new CD 
midline series, which falls between 
the budget series it introduced in 
October and its current front -line 
product. Among the 19 titles will be 
"soundtracks, the Duran Duran cat- 
alog, Billy Squier, the Band, and 
Iron Maiden," says White. "It'll be 
good stuff." 

White says pricing for the new 
midline series will be "competitive" 
with that of CBS and WEA. "If you 
look at the dealer margin," he says, 

"we're trying to get where we have 
a pretty consistent markup from 
full -line to midline to budget." 

Although the three lines have 
been called "budget, midline, and 
full- line" in -house at CEMA, White 
says he is reluctant to use the term 
"budget" at this point. "In fact, it's 
not budget, because budget will ob- 
viously be down the road when we 
get to these things," he says. 

WEA recently reduced its whole- 
sale price on 278 top CD catalog ti- 
tles, marking them down from 
$10.24 to $8.19 in box lots (Billboard, 
Jan. 9). In response to some criti- 
cism that the huge vendor has 
moved too conservatively in CD 
pricing, Droz says, "We would like 
to move faster, but there are many 
factors, among them artist royal- 
ties. Don't forget that a year ago, 
everything was $15.98." 

Other labels contacted at press 
time expressed no concrete plans to 
move to a three -tier pricing system 
or to lower prices on new front -line 
CD product. "We're looking at the 
situation in the market," says Har- 
ry Anger, senior vice president of 
marketing at PolyGram, "but I 
think it would be premature for me 
to make any comments at this 
stage." 

CBS executives have firmly stat- 
ed their intention to maintain front- 
line prices at their current level. 
Nevertheless, CBS will continue to 
add 30 -40 selections monthly to its 
budget and Best Value CD series, 
according to Jerry Shulman, CBS 
vice president of marketing devel- 
opment. Including CBS' 360 midline 
CD titles, Shulman estimates that 
consumers now have some 800 best- 
selling catalog titles to choose from. 

RCA READIES SBK -DEAL ACTS 
(Continued from page 4) 

not, however, planning a production 
deal with any label besides RCA. 

Explaining how the RCA agree- 
ment differs from other production 
deals, Koppelman explains, "We've 
developed a very close relationship 
with Bob Buziak, and it would be 
much easier for me if I can deal with 
several artists on one label, because 
then you don't have to talk to so 
many people. It's easier to talk to 
one head of promotion than five. 
We're trying to maximize the time 
we spend working on our music." 

SBK will work with RCA through 
SBK Productions, headed by Don 
Rubin. The company's relationships 
with the label's marketing and pro- 
motion departments will be handled 
by industry veteran Mike Klenfner, 
whom Koppelman is bringing in as a 
kind of consultant. 

While Koppelman won't divulge 
the financial aspects of the deal, 

Buziak notes that any publisher can 
usually sign a self -contained artist 
for one -sixth to one -tenth of what a 
record company would have to put 
up. If the publisher made a produc- 
tion deal with a label and signed the 
artist to that label, he adds, it could 
"have a piece of the record deal. 
One [royalty] point is worth the 
publishing [income] on two songs." 

Buziak says he admires the entre- 
preneurial approach of Koppelman 
and his longtime associate Martin 
Bandier, which parallels his own. 
"We work well together, they're 
pros, and they can wheel and deal as 
well as anybody." 

Other publishers, he notes, could 
set up production deals with labels, 
but few of them do. In some cases, 
he says, their freedom of action 
may be limited because they're 
owned by companies that also own 
labels. 

Nevertheless, he says that pub- 
lishers are in an ideal situation to 
develop artists before they're ready 
to cut records. Not only can they 
sign a band for a small fraction of 
what it would cost a label, he says, 
but they can help the act remain fi- 
nancially solvent until they interest 
a record company. 

This kind of approach, he says, 
was successfully used 20 years ago 
by Essex Music when Denny Cor- 
dell and Gus Dudgeon were staff 
producers at Essex. It also formed 
the basis for Jive Records, now dis- 
tributed by RCA. 

Jive is an outgrowth of Zomba 
Music, which signed such acts as 
Iron Maiden, Def Leppard, and the 
Thompson Twins before they had la- 
bel deals, he points out. Zomba, he 
adds, still has nearly 20 producers 
under contract and runs "three of 
the best studios in England." 

70 BILLBOARD JANUARY 16, 1988 

www.americanradiohistory.com

www.americanradiohistory.com


PDA TE 

I LIFELINES 

BIRTHS 

Boy, Matthew Ryan, to Paul and 
Patti Mckenna, Nov. 17 in Los An- 
geles. She is a singer /songwriter. He 
is president of Metropolis Recorders 
Inc. 

Boy, Sterling Duncan, to Steve and 
Sherrie Gibson, Nov. 18 in Nash- 
ville. He is a producer /studio musi- 
cian. 

Girl, Dora, to Ferenc and Ildiko 
Kaszas, Dec. 14 in Veszprem, Hun- 
gary. He is a pop manager with the 
international department at Hun - 
garoton Hungarian Record Co. 

Girl, Lindsey, to Richard and Deb- 
bie Burmer, Dec. 19 in Los Angeles. 
He plays synthesizer and records for 
Fortuna Records. 

Boy, David Philip, to Mike and Mary 
Jacobs, Dec. 26 in La Palma, Calif. 
He is an independent a&r consultant 
for EMI -Manhattan Records and a 
personal manager. 

MARRIAGES 

Allan McDougall to Brenda 
Strange, Oct. 27 at Cedars Sinai Med- 
ical Center, Los Angeles. He is an ex- 
ecutive, writer /publisher relations, at 
BMI. 

Harry Kalish to Robin Cooper, 
Dec. 13 in Philadelphia. He is adver- 
tising director for West Coast Video, 
a national video retail chain. 

Tim Masten to Stephanie Bau- 
mann, Dec. 31 in Illinois. He is a dis- 
trict manager with the Disc Jockey 
record chain in Normal, Ill. 

Barry Grant to Barbara Jean 
Blake, Jan. 2 in Springfield, Mass. 
He is president of Off -Beat Records, 
the Off -Beat Record Group, and BGC 
Communications. 

DEATHS 

H.W. "Pappy" Daily, 85, of a heart 
attack, Dec. 5 in Houston. He was 
founder of H.W. Daily Inc., a record 
distributor and one -stop. Daily also 
founded Big State Distributing in 
Dallas, Starday Records, and Glad 
Music Co. He was active in the re- 

NEW 

cording careers of Hank Locklin, 
Webb Pierce, Melba Montgomery, 
the Big Bopper, and George Jones. A 
charter member of the Country Mu- 
sic Assn., Daily was nominated for in- 
clusion in the Country Music Hall of 
Fame. 

Gerald Peter Plano, 49, of cancer, 
Dec. 9 in Pacheco, Calif. His long as- 
sociation with RCA Records began in 
1961, when at age 22 he developed 
and presented a record concept to 
Time -Life and RCA Records. The suc- 
cess of that project led to his full -time 
employment as a record producer of 
special projects at RCA. He was a 
publisher and writer affiliated with 
ASCAP. At the time of his death, Pla- 
no had produced more than 6,000 spe- 
cial record collections for RCA and 
had recently stepped down as direc- 
tor of a&r services at RCA -Ariola. He 
is survived by a brother and an aunt. 

Jerry Varga, 69, of a heart attack, 
Dec. 13 in Detroit. He was a theatri- 
cal agent with the Lorio-Ross Agency 
until his retirement three years ago. 
Prior to holding that position, he ran 
his own agency, VARGAC, and had 
been a nightclub manager and pro- 
fessional singer. Varga is survived 
by his wife and two sons. 

Ed L. Kleban, 48, of cancer, Dec. 28 
at St. Vincent's Hospital, New York. 
Kleban wrote the lyrics for the Pulit- 
zer- Prize- winning musical "Chorus 
Line," still a Broadway attraction. 
After graduation from Columbia 
Univ. in 1960, he joined Columbia 
Records, where he produced pop and 
classical recordings on the West 
Coast. Kleban, who also composed 
music, was a former student at the 
BMI -Lehman Engel Musical Theatre 
Workshop in New York, where he 
later taught classes. 

Russ Yerge, 61, after a long illness, 
Jan. 3 in Detroit. He was a salesman 
for Columbia Records there and be- 
fore that a local promotion man. 
Yerge was with Columbia Records 
for nearly 35 years. He is survived by 
his wife, a son, and a daughter. 

Send information to Lifelines, 
Billboard, P.O. Box 24970, Nash- 
ville, Tenn. 37202. 

Dawn Patrol. Members of Epic act Cry Before Dawn meet with friends before 
their first U.S. concert at New York's Bottom Line. Shown, from left, are Al 
Teller, president, CBS Records Division; band members Pat Hayes, Tony Hall, 
Brendan Wade, and Vinnie Doyle; and Ray Anderson, senior vice president of 
marketing, Epic /Portrait /CBS Associated labels. 

EXECUTIVE TURNTABLE 
(Continued from page 4) 

Dick Michaels is named vice president of a &r and production for Air Rec- 
ords, based in Dallas. He was serving as an independent producer. 

DISTRIBUTION /RETAILING. Record Bar in Durham, N.C., promotes Jackie 
Brown to public -relations coordinator. She was serving in an administrative 
position. Debra Demilo- Barnes becomes video-advertising coordinator and 
promotions assistant for Ad- Ventures, the chain's in -house ad agency. 

Faithe Raphael joins the Strawberries Records chain in Boston as director 
of marketing and media. She was serving in a similar capacity for Geffen act 
Aerosmith. 

NOME VIDEO. Gordon Bossin becomes president of Diamond Entertainment, a 
newly formed home video company based in New Canaan, Conn. He was vice 
president of sales for Vestron Video and Lightning Video. 

TRADE GROUP. The Video Software Dealers Assn. in Marlton, N.J., names 
James T. Murphy director of enforcement. He was a FBI special agent with 
the New York City office. 

PUBLISHING. Silvia Blach joins Evergreen Entertainment's West Coast opera- 
tions as director of administration. She was director of licensing and West 
Coast administration for Entertainment World /CBS Songs. 

PRO AUDIO/VIDEO. SLP & Co., a New York -based music design and production 
company, appoints Carl Rosenberg executive producer of special projects. 

Larry Bracco is promoted to director of commercial sales at Editel in Los 
Angeles. He was an account executive. 

Cabscott Broadcast Productions, a Lindenwold, N.J.-based audio and video 
production company, appoints Bob Pritchard director of engineering. 

Aimee Chiariello joins Person To Person Productions in Litchfield, Conn., 
as production manager. She served in a similar capacity at Masterdisk Corp. in 
New York. 

RELATED RELDS. Amusement Business promotes Karen Oertley general man- 
ager, based in Nashville. She was director of marketing. 

Alpha International Records, 
formed by Peter S. Pelullo. The 
company will focus on producing 
12 -inch dance product as well as 
roster development. 212 N. 12th 
St., Philadelphia, Pa. 19107; 215- 
561 -3660. 

Big Ole Records Inc., formed by 
David R. Blythe and John G. Allen. 
The company will produce local 
and regional talent and distribute 
and promote releases on both the 
regional and national levels. 6703 
Mayfair Ave., Prospect, Ky. 40059; 
502- 228 -3523. 

Special Moments Promotions, 
formed by Lib Hatcher for the ex- 

elusive promotion of Randy Trav- 
is' appearances. The company will 
be headed by Jeff Davis. 1610 16th 
Ave. S., Nashville, Tenn. 37212; 
615 -385 -0799. 

Musiplex, formed by Tom Wright. 
The company houses a 24 -track re- 
cording studio, rehearsal rooms of 
varying sizes, a sound stage, and 
office space for music -business 
tenants. 2091 Faulkner Road N.E., 
Atlanta, Ga. 30324; 404- 321 -2701. 

Scorched Earth Records, formed 
by Ronnie Cramer to serve as the 
audio division of Scorched Earth 
Productions. The company's first 
release is "You Make Me Live In A 
Trailer" by Alarming Trends. 
Also, three compilation albums by 
unsigned artists from across the 
U.S. are in the making. 1825 S. 

Clayton, Denver, Colo. 80210; 303- 
778 -6264. 

Maxx Records, a full- service rec- 
ord label, formed by Fred Morris. 
Its first signings are Jill Jordan 
and the country /rock threesome 
Don Juan. Suite 207, 50 Music 
Square W., Nashville, Tenn. 37203; 
615 -329 -2591. 

Music Consulting Team, formed 
by Alan Wolmark and Gene Kraut. 
The company, also known as MCT, 
is an international- management/ 
artist -representation firm based in 
New York, with an affiliate office 
in Dusseldorf, West Germany. 
Suite 3C, 107 W. 25th St., New 
York, N.Y. 10001; 212-206-6765. 

Airborne Records, headed by John 
Jossey, Frank Jones, John Lomax 

III, Steve Roberts, and Marshall 
Sorokwasz. The company, a public- 
ly traded corporation, plans re- 
leases in all major areas of U.S. 
music, including rock, pop, black, 
and country. 10 Music Circle S., 
Nashville, Tenn. 37203; 615 -242- 
3157. 

Sunset Productions, formed by 
Michael Mischke and Mark Peter- 
son. Company is a public relations/ 
event -management company and 
will provide planning, coordina- 
tion, design, and execution of spe- 
cial events. Suite 1531, 6671 Sunset 
Blvd., Hollywood, Calif. 90028; 
213 -461 -6020. 

Send information to New Compa- 
nies, Billboard, P.O. Box 24970, 
Nashville, Tenn. 37202. 

I CALENDAR 

A weekly listing of trade shows, 
conventions, award shows, semi- 
nars, and other notable events. 
Send information to Calendar, 
Billboard, 1515 Broadway, New 
York, N.Y. 10036. 

JANUARY 

Jan. 12, International Radio And Television So- 

ciety Seminar, "How Will Wall Street's Ups And 

Downs Affect 1988 Advertising Levels?" Viacom 

Conference Center, New York. Marilyn Ellis, 
212- 867 -6650. 

Jan. 14 -15, National Assn. Of Recording Mer- 

chandisers Operations Conference, Chapel Hill, 

N.C. 609 -596 -2221. 

Jan. 20, Third Annual Rock'N'Roll Hall Of Fame 

Awards, Waldorf- Astoria, New York. Suzan Ev- 

ans, 212 -484 -6427. 

Jan. 24 -26, Institute For Graphic Communica- 

tion Videodisc System Conference, Sheraton 

Sand Key Resort, Clearwater, Fla. 617 -267- 

9425. 

Jan. 25, Fifteenth Annual American Music 

Awards, Shrine Auditorium, Los Angeles. 213- 

655 -5960. 

Jan. 25 -29, MIDEN Convention, Palais De 

Congres, Cannes, France. James Lonsdale- 

Hands, 212 -967 -7600. 

Jan. 26 -29, Ninth Annual Box Office Manage- 

ment International Conference And Exhibition: 

"Tickets And The Law," Caesar's Palace, Las Ve- 

gas. 212- 570 -2166. 

FEBRUARY 

Feb. 11 -13, 19th Annual Country Radio Semi- 

nar, Opryland Hotel, Nashville. 615 -327 -448 or 

615 -329 -4487. 

Feb. 11 -13, Gavin Convention, Westin St. 

Francis Hotel, San Francisco. 415 -392 -7750. 

Feb. 12 -14, South Carolina Coin Operators 
Assn. Convention, Radisson Hotel, Columbia, 

S.C. Helen Sikes, 803 -254 -4444. 

Feb. 13 -15, Performance Magazine Summit 
Conference, Wyndham Paradise Valley Resort, 
Scottsdale, Ariz. Shelly Brimacombe, 817 -338- 

9444. 

Feb. 18 -20, Minorities And Communications 
Conference, Howard Inn and Blackburn Center, 
Howard Univ., Washington, D.C. 202 -686 -5400. 

Feb. 23 -27, Winter Music Conference Ill, Mar- 

riott Biscayne Bay, Miami. 305 -563 -3888. 

MARCH 
March 2, National Academy Of Recording Arts 

And Sciences 30th Annual Grammy Awards, Ra- 

dio City Music Hall, New York. 213 -849 -1313. 

March 10 -13, South By Southwest Music And 

Media Conference, Waller Creek Plaza, Austin, 
Texas. Roland Swenson, 512 -413 -8995. 

March 11 -14, 30th Anniversary Convention, 

National Assn. Of Recording Merchandisers, Cen- 

tury Plaza Hotel, Los Angeles. Dave Hamill, 

609 -596 -2221. 

March 13, New Jersey Record Collectors 

Show /Convention, Best Western Coachman Inn, 

Cranford, N.J. 609 -443 -5405. 

March 28 -31, Peabody Electronic And Comput- 

er Music Studios: "20 Years Of Looking Into The 

Future," Peabody Conservatory Of Music, Balti- 
more. Bruce Mahin, 301- 659 -8107. 

FOR THE RECORD 
In the Dec. 12 album review of 
"The Island Story, 1962- 1987," 
the wrong distributor was listed 
for the release, which is on Is- 
land Records. Atlantic is han- 
dling the album. 
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Compiled from a national sample of retail store, 
one -stop, and rack sales reports. 

ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

O2 3 9 

** No.1 ** 
GEORGE MICHAEL COLUMBIA OC 40867 (CD) 1 week at No. One FAITH 

2 1 1 18 SOUNDTRACK A3 RCA 6408 -1 -R (9.98) (CD) DIRTY DANCING 

O 4 5 17 TIFFANY A2 MCA 5793 (8.98) (CD) TIFFANY 

4 3 2 17 MICHAEL JACKSON 4 EPIC 40600 /E.P.A (CD) BAD 

5 5 4 40 WHITESNAKE A4 GEFFEN GHS 24099 (9.98) (CD) WHITESNAKE 

6 6 7 18 JOHN COUGAR MELLENCAMP THE LONESOME JUBILEE 
MERCURY 832 465- 1 /POLYGRAM (CD) 

7 7 10 30 WHITNEY HOUSTON A5 ARISTA AL 8405 (9.98) (CD) WHITNEY 

® 10 9 22 DEF LEPPARD 2 MERCURY 830 675 1 /POLYGRAM (CD) HYSTERIA 

O12 15 10 INXS ATLANTIC 81796 (9.98) (CD) KICK 

10 9 11 9 GEORGE HARRISON DARK HORSE 25643 /WARNER BROS. (9.98) (CD) CLOUD NINE 

11 8 6 17 PINK FLOYD A COLUMBIA DC 40599 (CD) A MOMENTARY LAPSE OF REASON 

12 11 8 13 BRUCE SPRINGSTEEN &2 COLUMBIA OC 40999 (CD) TUNNEL OF LOVE 

13 14 14 42 U2 A4 ISLAND 90581 /ATLANTIC (9.98) (CD) THE JOSHUA TREE 

14 15 16 13 BELINDA CARLISLE MCA 42080 (8.98) (CD) HEAVEN ON EARTH 

15 13 12 12 STING A&M SP 6402 (10.98) (CD) ... NOTHING LIKE THE SUN 

16 16 13 18 AEROSMITH GEFFEN GHS 24162 (9.98) (co) PERMANENT VACATION 

0 17 19 7 MADONNA SIRE 25535/WARNER BROS. (9.98) (CD) YOU CAN DANCE 

18 18 18 7 DOKKEN ELEKTRA 60735 (9.98) (CD) BACK FOR THE ATTACK 

19 19 17 7 STEVIE WONDER MOTOWN 6248 ML (8.98) (CD) CHARACTERS 

20 21 22 38 FLEETWOOD MAC WARNER BROS. 25471 (9.98) (CD) TANGO IN THE NIGHT 

21 26 30 20 DEBBIE GIBSON ATLANTIC 81780 (8.98) (CD) OUT OF THE BLUE 

22 22 21 15 BILLY IDOL CHRYSALIS OV 41620 (CD) VITAL IDOL 

23 23 23 32 HEART A2 CAPITOL PJ -12546 (9.98) (CD) BAD ANIMALS 

24 24 25 17 R.E.M. I.R.S. 42059 /MCA (8.98) (CD) DOCUMENT 0 28 29 48 EXPOSE ARISTA AL 8441 (8.98) (CD) EXPOSURE 

® 27 28 9 STEVE WINWOOD ISLAND 25660/WARNER BROS. (9.98) (CD) CHRONICLES 

27 25 24 31 RICHARD MARX EMI- MANHATTAN ST 53049 (8.98) (CD) RICHARD MARX 

® 32 48 4 FOREIGNER ATLANTIC 81808 (9.98) (co) INSIDE INFORMATION 

29 29 27 72 KENNY G. 2 ARISTA AL 8 -8427 (8.98) (CD) DUOTONES 

30 30 26 14 YES ATCO 90522/ATLANTIC (9.98) (CD) BIG GENERATOR 

31 37 43 7 SOUNDTRACK orF JAM sc 44042 /COLUMBIA (CD) LESS THAN ZERO 

32 31 31 15 KISS MERCURY 832 626-1/POLYGRAM (CD) CRAZY NIGHTS 

O 39 45 26 EMCA LTO2 
-8N 022 (10. 

JOHN 
98) (CD) 

LIVE IN AUSTRALIA WITH THE MELBOURNE SYMPHONY ORCH. 

® 35 34 92 ANITA BAKER 3 ELEKTRA 60444 (8.98) (co) RAPTURE 

35 33 32 77 POISON A2 ENIGMA ST 12523 /CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN 

36 37 44 JODY WATLEY MCA 5898 (8.98) (CD) JODY WATLEY 

37 20 20 10 VARIOUS ARTISTS SPECIAL OLYMPICS SP 3911 /A&M (9.98) (CD) A VERY SPECIAL CHRISTMAS 

Cl 38 35 16 PET SHOP BOYS EMI -MANHATTAN 46972 (8.98) (CD) ACTUALLY 

39 34 33 15 JETHRO TULL CHRYSALIS OV 41590 (CD) CREST OF A KNAVE 

® 41 41 32 MOTLEY CRUE A2 ELEKTRA 60725 (9.98) (CD) GIRLS, GIRLS, GIRLS 

41 46 46 64 EUROPE V2 EPIC BFE 40241 /E.P.A. (CD) THE FINAL COUNTDOWN 

42 42 38 10 ROBBIE ROBERTSON GEFFEN GHS 24160 (9.98) (CD) ROBBIE ROBERTSON 

43 44 44 8 ROGER REPRISE 25496 (8.98) (CD) UNLIMITED 

44 40 36 9 EARTH, WIND & FIRE COLUMBIA FC 40596 (CD) TOUCH THE WORLD 

45 43 39 16 SQUEEZE A5M SP 5161 (8.98) (CD) BABYLON AND ON 

48 47 71 BON JOVI 8 MERCURY 8302 64 -1 /POLYGRAM (CD) SLIPPERY WHEN WET 

Q] 50 56 20 NEW ORDER QWEST 25621/WARNER BROS. (12.98) (CD) SUBSTANCE 

48 45 40 17 RUSH MERCURY 8324641 /POLYGRAM (CD) HOLD YOUR FIRE 

49 54 52 21 GUNS & ROSES GEFFEN GHS 24148 (8.98) (CD) APPETITE FOR DESTRUCTION 

® 53 50 27 GREAT WHITE CAPITOL ST 12565 (8.98) (CD) ONCE BITTEN 

51 60 67 6 LINDA RONSTADT ELEKTRA 60765 (9.98) (CD) CANCIONES DE MI PADRE 

52 52 60 32 THE FAT BOYS TIN PAN APPLE 831 948 1 / POLYGRAM (CO) CRUSHIN' 

O55 55 40 PRINCE A PAISLEY PARK 25577/WARNER BROS. (15.98) (CD) SIGN 'O' THE TIMES 

54 47 42 26 SOUNDTRACK 2 SLASH 25605 /WARNER BROs. (9.98) (co) LA BAMBA 

©Copyright 1988, Billboard Publications, Inc. 
No part of this publication may be reproduced, stored 
in any retrieval system, or transmitted, in any form 
or by any means, electronic, mechanical, photocopying, 
recording, or otherwise, without the prior written 
permission of the publisher. 
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ARTIST TITLE 
LABEL 8 NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE)* 

55 51 51 21 SWING OUT SISTER MERCURY 832 213 1POLYGRAM (CD) IT'S BETTER TO TRAVEL 

56 56 59 13 DEPECHE MODE SIRE 25614/WARNER BROS. (8.98) (CD) MUSIC FOR THE MASSES 0 57 57 34 RANDY TRAVIS WARNER BROS. 2556B(8.9B) (CD) ALWAYS & FOREVER 

58 49 49 11 BILLY JOEL COLUMBIA CX2 40996 (CD) KOHUEPT (LIVE IN LENINGRAD) 

59 59 62 9 NEIL DIAMOND COLUMBIA CZX40990 (co) HOT AUGUST NIGHT II 

60 58 58 5 ANTHRAX MEGAFORCE 90685 /ISLAND (6.98) (CD) I'M THE MAN 

ól 92 149 4 EURYTHMICS RCA 6794 -1 -R (9.98) (CD) SAVAGE 

62 62 72 5 PAUL MCCARTNEY CAPITOL CLW 48287 (14.98) (CD) ALL THE BEST 

® 65 70 31 THE CURE ELEKTRA 60737 (13.98) (CD) KISS ME, KISS ME, KISS ME 

® 69 66 39 CARLY SIMON 0 ARISTA AL 8443 (9.98) (CD) COMING AROUND AGAIN 

65 63 64 31 LL COOL J A2 DEF JAM FC 40793 /COLUMBIA (CD) BIGGER AND DEFFER 

66 64 54 37 LISA LISA & CULT JAM COLUMBIA FC 40477 (CD) SPANISH FLY 0 72 81 22 SALT -N-PEPA NEXT PLATEAU PL 1007 (8.98) HOT, COOL AND VICIOUS 

68 68 71 61 STRYPER 0 ENIGMA PJAS 73237 (9.98) (CD) TO HELL WITH THE DEVIL 

69 66 63 19 DANA DANE PROFILE 1233 (8.98) (CD) DANA DANE WITH FAME 

]0 71 79 7 THE CALIFORNIA RAISINS PRIORITY 9706 (8.9B) (CD) THE CALIFORNIA RAISINS 

71 61 53 11 THE JETS MCA 42085 (8.98) (CD) MAGIC 0 78 82 6 GLADYS KNIGHT & THE PIPS MCA 42004 (8.98) (CD) ALL OUR LOVE 

CI 74 74 6 BARRY MANILOW ARISTA AL 8527 (9.98) (CD) SWING STREET 

74 67 61 14 WHODINI JIVE JL 8494 /ARISTA (8.98) (CD) OPEN SESAME 

75 75 75 14 ALABAMA RCA 6495 -1 -R (8.98) (CD) JUST US 

76 76 73 26 GRATEFUL DEAD ARISTA AL 8452 (9.98) (CD) IN THE DARK 

77 70 65 9 BRYAN FERRY REPRISE 25598 (898) (CD) BETE NOIRE 

78 73 68 22 ALEXANDER O'NEAL TABU FZ 40320/E.P.A. (CD) HEARSAY 

79 77 78 12 LOVE & ROCKETS BIG TIME 6058 -1-B/RCA (8.98) (co) EARTH - SUN - MOON 

® 102 111 71 PAUL SIMON 2 WARNER BROS. 25447 (9.98) (CD) GRACELAND 

81 81 84 14 ICEHOUSE CHRYSALISOV 41592 (CD) MAN OF COLOURS 

82 82 94 17 WHITE LION ATLANTIC 81768 (8.98) (CD) PRIDE 

83 79 76 24 NATALIE COLE EMI -MANHATTAN ST 53051 (8.98) (CD) EVERLASTING 

® 84 96 6 K.T. OSLIN RCA 5924-1 (8.98) (CD) 80'S LADIES 

85 85 91 10 MEN WITHOUT HATS MERCURY 832 730 -1 / POLYGRAM (CD) POP GOES THE WORLD 

86 80 69 7 THE PRETENDERS SIRE 25664/WARNER BROS. (9.98) (CD) THE SINGLES 

87 83 85 19 METALLICA ELEKTRA 60757 (5.98) (CD) THE $5.98 EP- GARAGE DAYS RE- REVISITED 

88 88 108 31 GLORIA ESTEFAN & MIAMI SOUND MACHINE EPIC OE 40769/E.PA (CD) LET IT LOOSE 

® 90 90 10 JOE COCKER CAPITOL CLT 48285 (8.98) (CD) UNCHAIN MY HEART 

90 86 77 15 THE O'JAYS EMI -MANHATTAN 53036 (8.98) (CD) LET ME TOUCH YOU 

91 87 87 21 LAURA BRANIGAN ATLANTIC 81747 (8.98) (CD) TOUCH 

92 94 88 13 BOURGEOIS TAGG ISLAND 90638 /ATLANTIC (8.98) (CD) YO YO 

93 96 83 13 
TERENCE TRENT D'ARBY INTRODUCING HARDLINE ACCORDING TO TERENCE TRENT D'ARBY 
COLUMBIA BFC 40964 (CD) 

94 89 98 156 GEORGE WINSTON WINDHAM HILL WH 1025 /A&M (9.98) (CD) DECEMBER 

95 98 102 41 DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS TRIO 
WARNER BROS. 25491 (998) (CD) 

96 97 97 11 THE ALARM I.R.S. 42061/MCA(8.98) (co) EYE OF THE HURRICANE 

97 99 99 8 EXODUS COMBAT 8169 /IMPORTANT (8.98) (CD) PLEASURES OF THE FLESH 

9$ 105 100 17 GEORGE STRAIT MCA 42035 (8.98) (co) GREATEST HITS, VOL. II 

® 103 103 7 CHER GEFFEN 24164 (8.98) (CD) CHER 

® 109 119 15 THE SMITHS SIRE 25649 /WARNER BROS. (8.98) (CD) STRANGEWAYS, HERE WE COME 

101 93 93 15 MICHAEL BOLTON COLUMBIA BFC 40473 (CD) THE HUNGER 

102 91 80 43 SMOKEY ROBINSON MOTOWN 6226 (8.98) (CD) ONE HEARTBEAT 

103 104 110 25 HANK WILLIAMS, JR. 0 WARNER /CURB 25593 /WARNER BROS. (8.98) (CD) BORN TO BOOGIE 

® 108 109 19 ERIC B. & RAKIM 4TH 8 B'WAY 4005 /ISLAND (8.98) (CD) PAID IN FULL 

® 111 113 9 JOE SATRIANI RELATIVITY 8193 /IMPORTANT (8.98) (CD) SURFING WITH THE ALIEN 

® 115 106 8 KOOL MOE DEE JIVE 10507 J /RCA (8.98) (co) HOW YA LIKE ME NOW 

107 107 112 9 PAUL CARRACK CHRYSALIS BFV 41578 (CD) ONE GOOD REASON 

108 101 86 17 BANANARAMA LONDON 828 061- 1 /POLYGRAM (CD) WOW 

109 110 104 7 THE MANHATTAN TRANSFER ATLANTIC 81803 (9.98) (co) BRASIL 

OAlbums with the greatest sales gains this week. (CD) Compact disk available. Recording Industry Assn. Of America (RIAA) certification for sales of 500,000 uni s. RIAA certification for sales of 1 million units, with each additional million indicated by a numeral 

following the symbol. CBS Records and PolyGram Records do not issue a suggested list price for their product. 
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Sing Along With Placido. Placido Domingo and Ricardo Montalban are 
honored as humanitarians by the Hispanic Advisory Council of the Los Angeles 
Orthopaedic Hospital for their work for needy and disabled children. Joining 
together for a sing -along of "If We Only Had Love" are, from left, Montalban; 
actor /singer Howard Keel; Domingo; and opera singer Suzanna Guzman. 

Silent Running Runs Deep. Atlantic band Silent Running meets with label brass backstage at New York's Beacon 
Theatre. Shown, from left, are band members Ian Gault, Tony Scott, Peter Gamble, and Richard Collette; Vince Faraci, 
senior vice president; Linda Ferrando, national video promotion coordinator; Danny Buch, senior director of national album 
promotion; Judy Libow, vice president of national album promotion; Jackie Tesman, national alternative promotion 
coordinator; Joe lanello, national secondary promotion manager; and David Fleischman, director of national album 
promotion. 

U.N. Honors. United Nations Day chairman Herb Alpert, right, marks the event 
with Norman Cousins, left, who was cited for his work with the World Health 
Organization and UNICEF, and Carl Christal of the Univ. of Southern California. 

Gilbert Poisoned. Virgin artists Bobby Corea, left, and L'Franco, right, of Pretty 
Poison get together with actress Melissa Gilbert at the taping of Fox Television's 
"Radio's Top Videos New Year's Eve Special." 

Lewis Inks In. Songwriter /producer Eliot Lewis signs an agreement with CBS 
Songs. Shown, from left, are drummer Corky Laing; Marcy Drexler, creative 
director, CBS Songs; Jeff Lewis, Eliot Lewis' manager; Harvey Shapiro, 
executive vice president, CBS Songs; Eliot Lewis; and Marisa Salbounghi, 
director of administration, CBS Songs. 

Parish The Thought. Veteran lyricist Mitchell Parish and Willie Nelson are 
presented with special awards from the Columbia Pictures Music Group for 
Nelson's best -selling "Stardust" album. Parish wrote the words to the song 
"Stardust" in 1929. Shown, from left in the background, are Allan Tepper, East 
Coast director of music publishing, Columbia Pictures Music Goupç Bill Green, 
vice president, music publishing; Parish; and Nelson. 

Their Goal's Beyond. Only New Age Music, the Los Angeles retail outlet, helped launch eight new releases on Beyond 
Records, which is distributed by Allegiance through Capitol /EMI -Manhattan /Angel. Marking the event, from left, are Marty 
Goldrod, president, Allegiance; Suzanne Doucet, president, Beyond; Dennis White, CEMA president of distribution and 
sales; Bill Valenziano, CEO, Allegiance; and David Cronameyer, business affairs manager, Capitol. 
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FALL ARBITRONS TELL VARIED TALES IN N.Y., L.A., AND SAN DIEGO 
(Continued from page 1) 

Arbitrons for these markets appear 
below. The rest of the top 25 mar- 
kets will be covered as their ratings 
become available. 

NEW YORK 

Urban and suburban cowboys rode 
out in force for country on the FM 
band, as WYNY jumped from a 1.9 
to a 2.7 after its first full book in the 
format. When the former WHN 
rode off into the all- sports horizon 
last July, NBC gave Gotham the 
first FM country outlet the market 
has had in several years. As the 
market's only country station, 
WHN had managed shares in the 
high 2s and low 3s, but only in the 
spring and summer books when 
broadcasts of the New York Mets 
baseball team drew big audiences. 

The country's first all- sports sta- 
tion, WFAN (formerly WHN), 
dropped badly to a 1.2 from a 2.3, 
proving that the adventurous con- 
cept is a tough sell after the base- 
ball season. 

Little changed on the top 40 front, 
as WHTZ "Z -100" pulled a 6.0 to 
maintain a long lead in the market. 
Z -100's most direct competitor, 
WWPR (formerly WPLJ) "Power 
95," capped off a steady year with a 
4.7 share. Right behind Power 95 

was WRKS "Kiss," which regained 
the market's top urban slot by main- 
taining a 4.6 share. Competitor 
WBLS, meanwhile, scored its worst 
book in a year, slipping to a 4.1 from 
a 4.8. Chasing listeners from both 
top 40s and urbans, crossover outlet 
WQHT "Hot 103" posted its first 
significant loss since signing on in 
the summer of 1986. It dropped to a 
3.7 from a 4.3. 

Rockers took the fall, literally, as 
both WNEW -FM and classic com- 
petitor WXRK "K- Rock" lost solid 
summer gains and pulled their low- 
est shares in a year. WNEW fell to 
a 3.3 from a 4.0 and K -Rock dove to 
a 2.8 from a 3.7. Oddly, WNEW's 
losses came in the same quarter as 
its 20th anniversary festivities, 
which featured tons of special pro- 
gramming and drew respectable 
press. 

"Lite rock" WLTW continued to 
dominate the AC pack as it breezed 
into the top five in the overall rank- 
ings with a 4.7, up from 4.3. "Soft 
rock" WNSR stayed steady with a 
2.9, and "easy rockin' " WPIX was 
still having a hard time, pulling a 
1.4, down from a 1.6. At the bottom 
of the pack was WNBC, whose 
mishmash of oldies and AC songs 

FALL '87 ARBITRONS 
Following are 12 plus, average quarter hour share, metro survey area. 
Monday- Sunday, 6 a.m. to midnight. ( #) indicates Arbitron market 
rank. These symbols are used: AC =Adult Contemporary, album =al- 
bum rock, easy= easy listening, cross= crossover, cls rock= classic rock, 

var= variety, MOR= middle of the road. 
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NEW YORK -(1) 
WHTZ top 40 5.1 5.8 

WINS news 5.4 4.5 

WPU top 40 4.8 4.8 

WLTW lite AC 4.0 4.1 

WRKS urban 4.8 4.4 

WOR talk 5.6 4.4 

WPAT-FM easy 4.3 4.8 

WBLS urban 4.7 4.6 

WQHT cross 3.5 4.4 

WCBS-FM oldies 3.9 3.7 

WNEW-FM album 3.6 3.5 

WCBS-AM news 3.4 3.3 

WNSR soft rock 3.2 2.5 

WXRK cls rock 2.9 3.3 

WYNY country 1.6 1.6 

WADO Spanish 2.0 1.6 

WABC talk 3.0 2.9 

WNEW-AM nos /var /jazz 1.6 1.8 

WPAT-AM easy 1.4 1.5 

WQXR-AM-FM classical 1.4 1.5 

WPIX AC 1.8 1.4 

WNBC AC 1.6 1.5 

WNCN classical 1.8 1.6 

WFAN sports 2.1 2.8 

WSKQ Spanish 1.2 2.0 

WKDM Spanish 1.2 

WLIB black 1.1 1.3 

WHLI MOR .6 

WWRL Inspirational .8 0.0 

WALK-AM-FM AC 1.0 

LOS ANGELES -(2) 
KPWR cross 5.7 7.0 

KIIS-AM-FM top 40 6.4 7.4 

KABC talk 6.1 5.2 

KOST AC 4.8 4.3 

KJ 01 easy 4.7 4.9 

KFWB news 4.2 3.0 

KBIG soft AC 3.8 3.7 

KLOS album 2.8 2.9 

KROQ album 4.0 4.1 

KRTH-FM AC /cls rock 3.6 3.8 

KLSX cls rock 3.6 3.3 
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KNX-AM news 3.3 3.0 

KTNQ Spanish 2.3 3.1 

KIQQ soft AC 2.9 2.9 

KLVE Spanish 3.2 3.0 

KMPC nostalgia 2.4 2.8 

KTWV new age /jazz/ 
AC 1.9 2.5 

KZLA country 1.7 1.9 

K1LH urban 2.4 2.0 

KFAC-FM classical 1.3 1.2 

KDAY urban 1.6 1.8 

KLAC country 1.6 1.4 

KNX-FM mellow rock 1.1 .9 

KFI AC 1.4 1.2 

KRTH-AM oldies .9 1.6 

KRLA oldies 1.3 1.5 

KNAC pure rock 1.1 1.4 

KWKW Spanish 1.9 1.6 

KKGO jazz 1.2 1.1 

SAN DIEGO -(19) 
KKLQ-AM-FM top 40 1.5 3.0 

KJQY easy 9.0 8.7 

KFMB-FM adult hits 7.5 7.1 

KGB album 7.2 7.2 

KSDO-AM news /talk 6.0 6.8 

KSON-FM country 4.3 5.8 

XTRA-FM album 6.1 6.4 

KFMB-AM AC 4.2 7.0 

XHRM urban 5.0 4.6 

KYXY AC 2.9 3.0 

KCBQ-AM-FM cls rock 3.9 3.3 

KPQP nostalgia 4.1 3.4 

KFSD classical 3.0 2.0 

KIFM AC 4.1 3.1 

KWLT AC 2.7 2.3 

XTRA-AM oldies 2.5 2.1 

KGMG-AM-FM cls rock 2.3 2.0 

KNX-AM news 1.9 1.5 

KSWV new age /jazz/ 
AC 4.3 3.5 

KSON-AM country 1.5 1.3 

KKOS AC 1.5 1.1 

XLTN Spanish 

XHIT album .6 .9 
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drew a 1.3 share. 
LOS ANGELES 

Rockers registered the biggest 
moves here. Mainstreamer KLOS 
made a 0.8 jump to 3.8, leading the 
field for the first time in many 
books. Losing that status was mod- 
ern rocker KROQ, which fell to a 3.7 
from a 4.3. AC /classics outlet 
KRTH -FM and straight classics sta- 
tion KLSX both fared fine. KRTH- 
FM rose to a 3.7 from a 3.3 and 
KLSX jumped to a 3.6 from a 3.0. 

Both players in the hotly contest- 
ed hit race did well, with crossover 
outlet KPWR "Power 106" supris- 
ing even itself by pulling a 7.5, up 
from a 6.6, to lead the market over- 
all. Close behind was KIIS -AM -FM 
with a 7.2, up from a 6.5. 

Wave watchers saw KTWV slip 
to a 2.3 from a 2.7, and the leading 
mainstream AC outlet, KOST, 
slipped to a 4.5 from a 4.9 while 
holding onto the No. 4 market rank 
overall. KMPC -FM didn't have a full 
book to prove itself, but its battle 
for adults with the niche 29 format 
registered only a 0.7 share. KMPC- 

FM's arrival followed the departure 
of the former KUTE from the urban 
format, which continues to fare 
poorly in 12 -plus rankings. Limited 
by weak signals in a sprawling met- 
ro and up against urban -intensive 
Power 106, the format here was led 
by KJLH's 1.8 share, followed by 
rap- intensive KDAY's 1.5. 

Country maintained its erratic 
trends as KZLA slid to a 2.1 from a 
2.5 and its AM sister, KLAC, rose to 
a 1.4 from a 1.0. 

Spanish radio continued to be a 
strong contender as KTNQ logged a 
3.0 share and its sister outlet, 
KLVE, a 2.5. Finally, the theory 
that bad news is good news for all - 
news was proved by KFWB's jump 
to a 4.2 from a 2.6. 

SAN DIEGO 

KKLQ "Q -106" logged a worst -to- 
first story second only to Z -100's in 
New York four years ago. Since 
signing on last March, the Edens 
outlet took top 40 to an 8.8 share, up 
from a 6.6, to top the market. The 
market's longtime contemporary 
music leader, adult hits outlet 

KFMB -FM "B- 100," didn't seem 
hurt by Q -106's presence; the sta- 
tion logged its third up book and a 
7.3 share. 

Q -106's gain was surely aided by 
the former KSDO's format switch 
to the Wave as KSWV, which had a 
respectable debut book with a 1.5. 
Lost in the process, however, was 
the 3.8 summer share KSDO pulled 
in its last top 40 sweep. Meanwhile, 
jazz- intensive AC KIFM dropped a 
full share to a 2.9, which may have 
been partially due to the former PD 
Bob O'Connor's move to new age 
outlet WNUA Chicago. 

KGB again dominated the rock 
pack, although it slipped to a 7.0 
from a 7.5, and the more progres- 
sive XTRA -FM "91X" slid to a 4.9 
from a 5.5. Classic rockin' KCBQ- 
AM-FM had a bad book, too, drop- 
ping to a 3.4 from a 3.9. 

KSON -FM continued to enjoy 
solo status in the country field, this 
time drawing a 5.8. And the mar- 
ket's only urban contender, XHRM, 
stopped a three -book slide to pull a 
4.1, up from a 3.0. 

Grid, Rink Pros Debut As Sextet 
LOS ANGELES Three members 
of football's Chicago Bears, along 
with three members of hockey's 
Chicago Blackhawks, are tackling 
the music arena with a regional 
single and concert appearances. 

The group, called the Chicago 6, 
is composed of Bears members 
Walter Payton, Dave Duerson, and 
Dan Hampton and Blackhawks 
Curt Fraser, Troy Murray, and 
Gary Nylund. The sextet intro- 
duced its repertoire of 15 songs 
Dec. 10 with a sellout debut perfor- 
mance at the UIC Pavilion on the 
Univ. of Illinois campus in Chica- 
go. 

The last time the Bears were 
heard singing was on 1986's Super - 
bowl anthem, "The Superbowl 
Shuffle," a novelty hit of two years 

ago. Now their Chicago 6 theme 
song is receiving airplay on Chica- 
go top 40 stations WBBM and 
WYTZ, album rocker WLUP, adult 
contemporary WKQX, and talk - 
formatted WGN. A 7 -inch single of 
the song is on sale at Chicago-area 
record stores. 

The Chicago 6 production was 
organized as a promotional vehicle 
by the Chicago edition of Sports 
Profile magazine, which released 
the single on its Profile Network 
label. "We were looking for a 
knockout promotion to celebrate 
the anniversary of our magazine's 
new format," explains Sports Pro- 
file publisher Lisa Levine. 

Levine organized the band and 
arranged rehearsals for two 
months before going live. She says 

negotiations are in progress for a 
national distribution deal for the 
single. A 30- minute video of the de- 
but concert, "Live, In- Concert 
With The Chicago 6," is already on 
sale for $19.95 at retailers carrying 
Sports Profile magazine. 

Additional concerts are planned 
for the group, including perfor- 
mances this summer at two more 
Chicago venues, Poplar Creek and 
Park West. The group is also hop- 
ing for a shot on "The Tonight 
Show" in February. 

Who plays what? Payton's on 
drums, Hampton plays bass, Duer- 
son and Nylund are on trumpet 
and sax, respectively, and Fraser 
and Murray play guitars. 

YVONNE OLSON 

JERRY GREENBERG NAMED CHIEF OF ATCO RECORDS 
(Continued from page 4) 

dous coverage and will give us 
much further penetration." 

Greenberg's association with At- 
lantic dates back to 1967, when he 
joined the company as assistant to 
then executive vice president Jerry 
Wexler. Over the ensuing years, 
Greenberg served as director of cre- 
ative product, head of pop music 
promotion, vice president of product 
and operations, and senior vice pres- 
ident of operations /general manag- 
er before being named president in 
1974. 

Following a six -year tenure as At- 
lantic president, Greenberg founded 
the Atlantic -distributed Mirage Rec- 
ords label, whose signings included 
Whitesnake, the System, and Shan- 
non. In February 1986, Greenberg 
became president of the reactivated 
United Artists Records, and later 
was named president of MGM /UA's 
music division. 

"I took the position at United Art- 
ists under the leadership of Jerry 
Weintraub," says Greenberg. "The 
original idea was to have a full - 
fledged record operation, which 
would sign artists and also distrib- 
ute UA soundtracks. But when Jer- 

ry Weintraub left, the new manage- 
ment decided that it didn't want to 
make a heavy commitment to a ma- 
jor record label, and basically just 
wanted soundtracks." 

Frustrated that he was "unable 
to sign artists and was missing a lot 
of opportunities with new acts," 
Greenberg resigned from the 
MGM /UA setup last November. 

At that juncture, Atlantic's senior 
executives had begun to seriously 
consider a major overhaul of the 
Ateo label and were looking for a 
new president. 

"We'd been thinking about reacti- 
vating Ateo in a more meaningful 
way," says Ertegun. "And we'd 
been actually looking for somebody 
whom we thought could do the job. 
After considering a lot of other peo- 
ple, we decided that we would go 
with Jerry." 

Of the decision to run Ateo out of 
Los Angeles, where the new presi- 
dent lives, Atlantic vice chairman 
Sheldon Vogel says, "That is some- 
thing we hadn't necessarily thought 
of at first. We orginally anticipated 
that it would be based in New York. 
But after we talked to Jerry, it 

seemed to make sense to have the 
headquarters out there." 

Adds Greenberg, "Atlantic will 
certainly have a stronger presence 
there, without question. They just 
hired John Carter from Chrysalis to 
beef up their own a &r team. With 
Ateo, by having a president based in 
Los Angeles -plus a promotion and 
an a &r staff -it's going to be anoth- 
er real alternative label." 

In terms of hiring staff, Green- 
berg says, "Promotion people will 
be hired in California, and additional 
staffing will be done as we need it. 
Obviously, we also plan to have a 
good a &r presence." 

The Ateo roster includes super- 
star acts like Yes, Pete Townshend, 
and Stevie Nicks (through Modern). 
"It's not like starting a brand new 
record company from scratch," says 
Greenberg. But, he adds, the main 
focus will be on developing new tal- 
ent. 

"I'm not under any kind of pres- 
sure to sign 10 acts in one year," he 
says. "We're just going to sign 
based on our enthusiasm for the 
music." 
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FOR WEEK ENDING JANUARY 16, 1988 

Billboard® TOP POP. ALBUMSTM continued 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

110 106 105 23 SOUNDTRACK -MADONNA SIRE 25611 /WARNERBROS. (9.98) (CD) WHO'S THAT GIRL 

111 95 95 19 THE CARS ELEKTRA 60747 (9.98) (CD) DOOR TO DOOR 

ait 120 125 79 STEVE WINWOOD 2 ISLAND 25448 /WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE 

13 118 146 4 ARETHA FRANKLIN ARISTA AL 8497 (8.98) (co) ONE LORD, ONE FAITH, ONE BAPTISM 

114 114 122 5 MELI'SA MORGAN CAPITOL CLT 46943 (8.98) (CD) GOOD LOVE 

115 116 120 60 BEASTIE BOYS 4 DEE JAM FC 40238 /COLUMBIA (CD) LICENSED TO ILL 

116 100 89 16 MICK JAGGER COLUMBIA oc40919 (co) PRIMITIVE COOL 

117 112 101 20 LEVERT ATLANTIC 81773 (8.98) (CD) THE BIG THROWDOWN 

118 113 92 11 ANGELA WINBUSH MERCURY 832733- 1 /POLYGRAM(CD) SHARP 

Ca 165 - 2 
RCA 
BUSTER POINDEXTPOINDEXTER & HIS BANSHEES OF BLUE BUSTER POINDEXTER 

6611 -1 -R (8.98) (CD) ® 135 136 19 THE COVER GIRLS FEVER SFS 004 /SUTRA (8.98) (CD) SHOW ME 

121 125 124 10 HEAVY D. & THE BOYZ MCA 5986 (8.98) (CD) LIVING LARGE 

122 117 121 39 GEORGIO MOTOWN 6229ML (8.98) SEXAPPEAL 

® 141 141 15 REBA MCENTIRE MCA 42030 (8.98) (CD) THE LAST ONE TO KNOW 

124 124 118 7 KASHIF ARISTA AL 8447 (8.98) (CD) LOVE CHANGES 

c131 131 6 MILES JAYE ISLAND 90615 /ATLANTIC (8.98) (CD) MILES 

126 132 147 97 ELTON JOHN MCA 2 -6894 (10.98) (CD) GOODBYE YELLOW BRICK ROAD 

150 153 98 JANET JACKSON 4 A&M SP-3905 (9.98) (CD) CONTROL 

128 123 107 8 TRIUMPH MCA 42083 (8.98) (CD) SURVEILLANCE 

129 133 114 16 UTFO SELECT 21619 (8.98) (CD) LETHAL 

130 126 135 79 RANDY TRAVIS WARNER BROS. 25435 (8.981 (CD) STORMS OF LIFE 

131 121 123 13 MSG CAPITOL CLT 46985 (8.98) (CD) PERFECT TIMING 

132 127 116 8 THE RAINMAKERS MERCURY 832 795- 1 /POLYGRAM (CD) TORNADO 

® 168 - 2 KEITH SWEAT VINTERTAINMENT 60763 /ELEKTRA (8.98) (CD) MAKE IT LAST FOREVER 

134 134 160 711 PINK FLOYD HARVEST SMAS11163 /CAPITOL (9.98) (CD) DARK SIDE OF THE MOON 

135 137 140 85 SOUNDTRACK A4 COLUMBIA sc 40323 (CD) TOP GUN 

136 144 150 34 THE WHISPERS SOLAR ST 72554 (8.98) (CD) JUST GETS BETTER WITH TIME 

151 151 18 10,000 MANIACS ELEKTRA 60738/ (8.98) (CD) IN MY TRIBE 

138 138 142 5 WARLOCK MERCURY 832 804 -1 /POLYGRAM (CD) TRIUMPH AND AGONY 

139 128 115 9 THE KANE GANG cAprra ctx48176 (6.98) (CD) MIRACLE 

140 149 144 147 WHITNEY HOUSTON A8 ARISTA AL8-8212 (8.98) (CD) WHITNEY HOUSTON 

141 119 128 5 
MASON WILLIAMS & MANNHEIM STEAMROLLER CLASSICAL GAS 
AMERICAN GRAMAPHONE AG 800 (11.98) (CD) 

142 142 134 28 GEORGE BENSON /EARL KLUGH WARNER mos. 25580(9.98) (CD) COLLABORATION 

® 162 159 15 VAN MORRISON MERCURY 832 585- 1 /POLYGRAM (CD) . POETIC CHAMPIONS COMPOSE 

® 158 170 16 ELTON JOHN GEFFEN GAS 24153 (9.98) (CD) GREATEST HITS, VOL. Ili 1979 -1987 

145 143 143 21 FASTER PUSSYCAT ELEKTRA 60730 (8.98) (CD) FASTER PUSSYCAT 

® 147 133 22 CURIOSITY KILLED THE CAT MERCURY 832 025 1/POLYGRAM (CD) KEEP YOUR DISTANCE 

147 139 130 15 BODEANS SLASH 25629 /REPRISE (8.98) (CD) OUTSIDE LOOKING IN 

148 122 117 19 LOVERBOY COLUMBIA OC 40893 (CD) WILDSIDE 

149 129 127 23 HIROSHIMA EPIC FE 40670 /E.P.A. (CD) GO 

150 146 137 13 THE TEMPTATIONS MorowN6246ML(8.98) (CO) TOGETHER AGAIN 

151 154 175 4 RICKY VAN SHELTON COLUMBIA 40602 (CD) WILD -EYED DREAM 

152 152 157 7 SOUNDTRACK VIRGIN 90061 (9.98) (co) HIDING OUT 

153 159 139 77 WHITESNAKE GEFFEN GHS 4018 (6.98) (CD) SLIDE IT IN 

154 164 156 51 TESLA GEFFEN GHS 24120 (8.98) (CD) MECHANICAL RESONANCE 

Ca 172 169 30 STEPHANIE MILLS MCA 5996 (8.98) (CD) IF I WERE YOUR WOMAN 

TOP POP ALBUMS A -Z (LISTED BY ARTISTS) 

10, 000 Maniacs 137 
2 Live Crew 191 

ABC 182 
Aerosmith 16 
Alabama 75 
The Alarm 96 
Anthrax 60 

Anita Baker 34 
Bananarama 108 
The Bar -Kays 187 
Beastie Boys 115 
The Beatles 156 
George Benson /Earl Klugh 142 
Black Sabbath 168 
Bodeans 147 
Michael Bolton 101 
Bon Jovi 46 
Bourgeois Tagg 92 
The Brandos 171 
Laura Branigan 91 

The California Raisins 70 
Belinda Carlisle 14 
Paul Carrack 107 
The Cars 111 
Cher 99 

Joe Cocker 89 
Natalie Cole 83 
Ry Cooder 181 
Michael Cooper 192 
Alice Cooper 170 
The Cover Girls 120 
Crowded House 197 
The Cure 63 
Curiosity Killed The Cat 146 
Cutting Crew 161 

Terence Trent D'Arby 93 
Dana Dane 69 
Martha Davis 165 
The dB's 199 
Def Leppard 8 
Depeche Mode 56 
Neil Diamond 59 
Dokken 18 

Earth, Wind & Fire 44 
Echo And The Bunnymen 166 
Erasure 195 
Gloria Estefan & Miami Sound 
Machine 88 
Europe 41 
Eurythmics 61 
Exodus 97 

Expose 25 

Faster Pussycat 145 
The Fat Boys 52 
Bryan Ferry 77 
Fleetwood Mac 20 
Flesh For Lulu 177 
Foreigner 28 
Aretha Franklin 113 
Full Force 162 

Kenny G. 29 
Genesis 164 
Georgio 122 
Debbie Gibson 21 
Grateful Dead 76 
Great White 50 
Guadalcanal Diary 188 
Guns & Roses 49 

George Harrison 10 
Heart 23 
Heavy D. & The Boyz 121 
Hiroshima 149 
Hooters 184 
The Housemartins 194 
Whitney Houston 7, 140 

INXS 9 
Ice-T 159 
Icehouse 81 
Billy Idol 22 

Janet Jackson 127 
Michael Jackson 4 
Mick Jagger 116 
Miles Jaye 125 
Jethro Tull 39 
The Jets 71 
Billy Joel 58 
Elton John 126, 144, 33 
Glenn Jones 179 

The Kane Gang 139 
Kashif 124 
Kiss 32 
Gladys Knight & The Pips 
Kool Moe Dee 106 

L.L. Cool J 65 
LeVert 117 
Lisa Lisa & Cult Jam 66 
Love & Rockets 79 
Loverboy 148 
Lynyrd Skynyrd 189 
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ARTIST TITLE 
LABEL & NUMBER /DISTRIBUTING LABEL (SUG. LIST PRICE). 

156 160 166 126 THE BEATLES CAPITOL SJ 383 (9.98) (CD) ABBEY ROAD 

157 136 132 11 WA WA NEE EPIC BEE 40858 /E.P.A. (CD) WA WA NEE 

158 157 161 15 SAVATAGE ATLANTIC 81775 (8.98) HALL OF THE MOUNTAIN KING 

170 162 23 ICE -T SIRE 25602/WARNER BROS. (8.98) (CD) RHYME PAYS 

160 148 164 14 VARIOUS ARTISTS PILEDRIVER -- THE WRESTLING ALBUM II 
EPIC FE 40889 /EP.A. 

161 140 129 44 CUTTING CREW VIRGIN 90573 (8.98) (CD) BROADCAST 

162 145 126 7 FULL FORCE COLUMBIA FC 40894 (CD) GUESS WHO'S COMIN' TO THE CRIB 

163 173 163 79 MADONNA A5 SIRE 25442/WARNER BROS. (9.98) (CD) TRUE BLUE 

IN) 187 158 82 GENESIS A3 ATLANTIC 81641 (9.98) (co) INVISIBLE TOUCH 

165 155 148 10 MARTHA DAVIS CAPITOL CLT 48058 (8.98) (CD) POLICY 

® 178 180 24 ECHO AND THE BUNNYMEN ECHO AND THE BUNNYMEN 
SIRE 25597 /WARNER BROS. (8.98) (CD) © 179 171 47 REO SPEEDWAGON EPIC FE 40444/E.P.A. (CD) LIFE AS WE KNOW IT 

168 169 172 4 BLACK SABBATH WARNERBROS.25548(8.98) (CD) THE ETERNAL IDOL 

19 185 178 8 SHANICE WILSON A&M SP 5128 (8.98) (co) DISCOVERY 

170 156 152 13 ALICE COOPER MCA 42091 (8.98) (CD) RAISE YOUR FIST AND YELL 

171 171 177 17 THE BRANDOS RELATIVITY 8192 /IMPORTANT (8.98) (CD) HONOR AMONG THIEVES 

172 163 165 22 DIONNE WARWICK ARISTA AL 8446 (8.98) (CD) RESERVATIONS FOR TWO 

173 153 154 5 DOLLY PARTONcoLUMBIAFC40968 (CO) RAINBOW 

174 130 138 6 VARIOUS ARTISTS PROFILE PRO 1247 (8.98) CHRISTMAS RAP 

197 - 2 JACKIE MASON WARNER BROS. 25603-1 (9.98) THE WORLD ACCORDING TO ME 

176 161 155 9 THE RED HOT CHILI PEPPERS UPLIFT MOFO PARTY PLAN 
EMLMANHATTAN ELT48036 (8.98) (CO) 

177 167 167 6 FLESH FOR LULU CAPITOL co- 48217 (8.98) (CD) LONG LIVE THE NEW FLESH 

178 182 191 5 THE RADIATORS EPIC BEE 40888 /E.P.A. (CD) LAW OF THE FISH 

179 166 145 15 GLENN JONES JIVE 1062-1-1/RCA (8.98) (co) GLENN JONES 

180 180 185 4 VARIOUS ARTISTS ISLAND 90684 /ATLANTIC (14.98) (CD) THE ISLAND STORY 

® 196 189 8 RY COOPER WARNER BROS. 25639 (8.98) (CD) GET RHYTHM 

182 175 168 22 ABC MERCURY 832 391 1 /POLYGRAM (CD) ALPHABET CITY 

® NEW 1 THE SCREAMING BLUE MESSIAHS ELEKTRA 60755 (8.98) (CD) BIKINI RED 

184 177 173 24 HOOTERS COLUMBIA OC 40659 (co) ONE WAY HOME 

185 181 190 25 SOUNDTRACK ATLANTIC 81767 (9.98) (CD) LOST BOYS 

186 191 - 2 TONY TERRY EPIC BFE 40890 /E.P.A. (CD) FOREVER YOURS 

187 193 176 11 THE BAR -KAYS MERCURY 830 305- 1 /POLYGRAM (CD) CONTAGIOUS 

® NEW 1 GUADALCANAL DIARY ELEKTRA 60752 (8.98) (CD) 2 X 4 

189 176 182 15 LYNYRD SKYNYRD MCA 42084 (a.98) (co) LEGEND 

190 192 199 17 MR. MISTER RCA 6276 -1 -R (9.98) (CD) GO ON ... 

191 199 187 28 2 LIVE CREW LUKE SKYY WALKER SR 100 (8.98) 2 LIVE CREW IS WHAT WE ARE 

NEW 1 MICHAEL COOPER WARNER BROS. 25653 (8.98) (CD) LOVE IS SUCH A FUNNY GAME 

193 183 181 9 BARRY WHITE A&M SP5154 (8.98) (CD) THE RIGHT NIGHT AND BARRY WHITE 

® NEW 1 
THE HOUSEMARTINS THE PEOPLE WHO GRINNED THEMSELVES TO DEATH 
ELEKTRA 60761 (8.98) 

(13 NEW 1 ERASURE SIRE 25667 /WARNER BROS. (12.98) (CD) THE TWO RING CIRCUS 

Ca RE -ENTRY STEADY B JIVE 1060- 1- J /RCA(8.98) WHAT'S MY NAME 

197 195 179 50 CROWDED HOUSE CAPITOL ST -12485 (8.98) (CD) CROWDED HOUSE 

9$ RE -ENTRY DAVID SANBORN WARNER BROS. 25479 (9.98) (CD) A CHANGE OF HEART 

199 189 183 8 THE DB'S I.R.S. 42055/MCA (8.98) (CO) THE SOUND OF MUSIC 

200 174 174 5 MILLIONS LIKE US VIRGIN 90602 (8.98) (CD) MILLIONS LIKE US 

MSG 131 
Madonna 163, 17 
The Manhattan Transfer 109 
Barry Manilow 73 
Richard Marx 27 
Jackie Mason 175 
Paul McCartney 62 
Reba McEntire 123 
John Cougar Mellencamp 6 
Men Without Hats 85 
Metallica 87 
George Michael 1 

Millions Like Us 200 
Stephanie Mills 155 
Melï sa Morgan 114 
Van Morrison 143 
Motley Crue 40 

72 Mr. Mister 190 

New Order 47 

The O'Jays 90 
Alexander O'Neal 78 
K.T. Oslin 84 

Dolly Parton 173 
Dolly Parton, Linda Ronstadt, 
Emmylou Harris 95 

Pet Shop Boys 38 
Pink Floyd 134, 11 
Buster Poindexter 119 
Poison 35 
The Pretenders 86 
Prince 53 

R.E.M. 24 
The Radiators 178 
REO Speedwagon 167 
Robbie Robertson 42 
The Rainmakers 132 
Eric B. & Rakim 104 
The Red Hot Chili Peppers 176 
Smokey Robinson 102 
Roger 43 
Linda Ronstadt 51 
Rush 48 

Salt -N -Pepa 67 
David Sanborn 198 
Joe Satriani 105 
Savatage 158 
The Screaming Blue Messiahs 183 
Carly Simon 64 
Paul Simon 80 
The Smiths 100 
SOUNDTRACKS 

Dirty Dancing 2 
Hiding Out 152 
La Bamba 54 
Less Than Zero 31 
Lost Boys 185 
Top Gun 135 

Soundtrack- Madonna 110 
Bruce Springsteen 12 
Squeeze 45 
Steady B 196 
Sting 15 
George Strait 98 
Stryper 68 
Keith Sweat 133 
Swing Out Sister 55 

The Temptations 150 
Tony Terry 186 
Tesla 154 
Tiffany 3 
Randy Travis 57, 130 
Triumph 128 

U2 13 
UTFO 129 

Ricky Van Shelton 151 
VARIOUS ARTISTS 

Christmas Rap 174 
The Island Story 180 
Piledriver -- The Wrestling Album 

Il 160 
A Very Special Christmas 37 

Wa Wa Nee 157 
Warlock 138 
Dionne Warwick 172 
Jody Watley 36 
The Whispers 136 
White Lion 82 
Barry White 193 
Whitesnake 153, 5 
Whodini 74 
Hank Williams, Jr. 103 
Mason Williams & Mannheim 
Steamroller 141 
Shanice Wilson 169 
Angela Winbush 118 
George Winston 94 
Steve Winwood 112, 26 
Stevie Wonder 19 

Yes 30 
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DEALERS CONTINUE TO RENT `HOOSIERS' 
(Continued from page 1) 

gal notification telling us what 
we're doing is wrong, we've contin- 
ued to rent 'Hoosiers,' " says Lou 
Berg, owner of Audio /Video Plus in 
Houston. "We got a letter from the 
[Video Software Dealers Assn.] tell- 
ing us not to rent it, and I've seen 
stuff in [trade publications] that 
says you're not supposed to rent it. 
But HBO hasn't contacted me to tell 
me to stop renting it." 

Though most dealers received a 
letter from VSDA urging them to 
pull the title as well as similar notifi- 
cation from their distributor, few 
retailers seem to feel bound by 
those requests. 

"How can I tell a store what to 
sell or what not to sell ?" asks Dan 
Thompson, director of marketing 
for Sight and Sound Distributors. 
"We're not offering 'Hoosiers' any- 
more, but I know of no official noti- 
fication given to retailers that pro- 
hibits them [from offering the ti- 
tle]." 

An informal survey of video deal- 
ers indicates that the overwhelming 
majority of video stores share 
Berg's view. "I really can't see 
them hassling 20,000 retailers over 
it. If my customers can't get it here, 
they will just go across to the street 
to get it," says one New York retail- 
er who asks not to be identified. 

Retailer willingness to ignore the 

court order is underscored by the 
presence of "Hoosiers" on the Bill- 
board rental charts for the past 15 
weeks. 

"Retailers who continue to rent 
the video are taking a risk," says 
Charles Ruttenberg, attorney for 

`HBO didn't tell us 
to stop renting it' 

the VSDA. "It has not been decided 
who holds the copyright on the mov- 
ie, so it is possible that these retail- 
ers are [committing] a copyright vi- 
olation." 

"I'm not going to take a chance 
with it," says John Dinwoodie, own- 
er of Video Specialties in Houston 
and one of the few dealers contact- 
ed by Billboard who are complying 
with the ruling. "It's not only an 
ethical problem for me, but why 
take a chance on getting sued ?" 

Dinwoodie says he did brisk busi- 
ness with the title before the ruling 
and was reluctant to comply. "I 
hate it!" he says flatly. "I bought 
six copies of the movie for $63.70 
each -that's $382.20 I invested in 
this movie." 

For HBO's part, the "Hoosiers" 
episode has been further complicat- 
ed by a recent court order to re- 

trieve the cassette from retail (Bill- 
board, Jan. 9). The ruling by Judge 
David V. Kenyon has stirred confu- 
sion because it mandates that HBO 
not only recall the videos but also 
"collect and impound ... all ac- 
counts receivable for the rental of 
the videocassette." 

HBO is still awaiting clarification 
of the ruling -which is widely re- 
garded as implausible given the na- 
ture of the video retailing business. 

"Is this judge living in Afghani- 
stan?" asks Audio /Video Plus' 
Berg. "Does he know anything 
about video? It would be an ac- 
counting nightmare to try get the 
rent money back. I don't mind tell- 
ing you, I'd be the first one to say I 
never rented the title. Then I'd send 
back my used cassettes for a full re- 
fund and buy a brand -new copy 
when it is finally released. And 
don't think I'd be the only one to do 
that." 

"Our view of the ruling," says 
David Pritchard, vice president of 
corporate affairs for HBO Video's 
parent company, HBO Inc., "is that 
we insufficiently educated the 
judge on the workings of the video 
market. We should have made it 
clear to him that we don't partici- 
pate in rental revenues." 

Judge Kenyon was unavailable 
for comment at press time. 

`Cop H' Vid Lists At $89.95 
`Extraordinary Ren tal' Expected 

This story was prepared by Al 
Stewart and Jean Rosenbluth. 

NEW YORK "Beverly Hills Cop 
II," the Eddie Murphy comedy that 
outpaced all other films at the box 
office in 1987, will be released on 
video March 9 at a suggested list 
price of $89.95. 

Paramount Home Video's deci- 
sion to price the sequel for the rent- 
al market is a departure from the 
strategy adopted for the first "Bev- 
erly Hills Cop" videocassette. Mind- 
ful of the enormous popularity of 
the original film, Paramount gam- 
bled by offering the title at a sug- 
gested list price of $29.95 upon its 
release in October 1985. 

While the low -ball pricing adopt- 
ed for the first "Cop" movie won 
Paramount praise from retailers ea- 
ger to tap the sell- through market, 
the company apparently feels the 
widely embraced practice of target- 
ing the rental market before sell - 
through will be more profitable this 
time around. 

"In a nutshell, we feel that the 
$89.95 list will enable us to maxi- 
mize the revenue potential of 'Cop 
II,' " says Eric Doctorow, vice presi- 
dent of sales and marketing for Par- 
amount Home Video. "We feel this 

SOVIET MUSIC BIZ IS 30 YEARS BEHIND THE WEST 
(Continued from page 1) 

Sokolov is also unhappy with the 
scope and quality of the collabora- 
tion between Soviskusstvo, a divi- 
sion of the state -operated import/ 
export firm Mezhkniga, and Melo- 
diya. While resources and enthusi- 
asm are present in abundance, Me- 
lodiya's outdated working practices 
and sluggish a &r department stand 
in the way of progress, he says. 

A shortage of good repertoire re- 
mains a major problem, though So- 
kolov believes Soviet rock has the 
potential to compete in the interna- 
tional marketplace. "Today we are 
not in a position to offer repertoire 
for the overseas market that would 
balance the hard currency cost of 
purchasing Western licenses," he 
says. "But when we have quality re- 
cordings at our disposal, which is 
only a matter of time, there will cer- 
tainly be demand for them." 

At the moment, Western entre- 
preneurs are "leaving us behind," 
Sokolov says. Foreigners obtain un- 

derground tapes of Soviet concerts 
and television programs and release 
them out of the country. For in- 
stance, music videos of the popular 
Russian rock group Aquarium, com- 
piled from the "Music Ring" TV 
show here, have been available in 
other countries. "It looks like we 
could lose out in our own field," So- 
kolov says. "To avoid this, we must 
be constantly aware of the direction 
in which our music is evolving." 

Some headway has been made. 
Leading Soviet pop singers Alla Pu- 
gachova and Valeri Leont'jev are 
well established in Scandinavian 
territories; Spanish producer Rome- 
ro plans to issue two albums of Sovi- 
et rock licensed from Melodiya, and 
Soviet jazz enjoys respectable sales 
in a number of overseas markets. 
Most recently, a deal has been 
struck for the stateside release, 
through CBS, of an album by the 
Stas Namin rock group. 

The role of record producers in 

improving Soviet recordings has 
been a hot topic here. Recently, 
New York -based producer Sergei 
Rodger, who has worked with such 
Western artists as Mick Jagger, Pe- 
ter Gabriel, Motorhead, Ornette 
Coleman, and Herbie Hancock, was 
in Moscow at the invitation of Belka 
International to discuss a project in- 
volving Aquarium. Aquarium's 
leader, Boris Grebenshchikov, re- 
cently visited the U.S. for three 
weeks and plans to return soon for 
songwriting and recording projects. 

Technically, the job of producer 
does not exist in the Soviet Union, 
though it is accepted that producers 
are badly needed to bring the quali- 
ty of Soviet recordings up to inter- 
national standards. To compound 
the problem, individuals are not al- 
lowed to invest money in recording 
studios or artists. 

In practice, however, there are 
producers in the U.S.S.R. These in- 
clude Oleg Melik -Paskayev and 

W. Germany Eyes WaTeldec Deal 
BY WOLFGANG SPAHR 

HAMBURG The West German 
Cartel Office in Berlin will be tak- 
ing a long, hard look at the pro- 
posed acquisition of Teldec by 
Warner Communications Inc. (Bill- 
board, Jan. 9). 

In ordinary circumstances the 
prospect of WEA's market share in 
Germany being increased from 
10% to 20% would not be consid- 
ered unacceptable, but the whole 
question of market monopolies is 
currently a burning political issue 
in West Germany, where much de- 
bate and disapproval have been 
sparked by a surge of takeover ac- 
tions in the retail business. 

Most observers here, however, 
believe approval of the WCI- Teldec 
deal is forthcoming. 

Hubertus Schoen, a spokesman 
for the Cartel Office, says the cri- 
teria relating to takeovers and 
mergers are set out in paragraph 
23 of the West German antitrust 
law. These include the provision 
that if three or fewer enterprises 
in any particular field have among 
them a market share of 50% or if 
five or fewer have among them a 
market share of 66.6 %, then the en- 
terprises have to satisfy the Cartel 
Office that there is adequate com- 
petition in the marketplace. 

It is already the case in the West 
German record industry that three 

companies have a combined mar- 
ket share of more than 50 % -in 
fact, BMG, PolyGram, and CBS to- 
gether claim about 65% of the rec- 
ord market. But the Cartel Office 
has hitherto been satisfied that 
healthy competition prevails in the 
record industry. 

However, in the current political 
atmosphere and faced with the fur- 
ther concentration of the domestic 
record industry represented by 
WCI's acquisition of Teldec, the 
Cartel Office may take a less ac- 
quiescent view and ask the record 
industry to demonstrate that the 
new situation will not fetter com- 
petition. 

songwriter Yuri Chernaysky, who 
have both set up small talent agen- 
cies, known here as "studios," to 
train and develop young artists. Me- 
lik-Paskayev's provides recording 
facilities, lighting, and advertising 
services to two groups, Rock Ate- 
lier and Black Coffee, a heavy metal 
band. 

Chernaysky's agency has pro- 
duced a disco -entertainment show 
called "Disk Parade." Director Mat - 
vei Anitchkin says, "We take care 
of every aspect of 'producing' 
young talent, from the design of 
stage costumes to the recording of 
songs and videos. Artists are signed 
for 18 -24 months and paid around 
$650 a month. They are recorded by 
a Melodiya engineer and featured 
on Central TV." 

The agency, which is financially 
independent, has staged "Disk Pa- 
rade," which features its "stu- 
dents," at major venues in Moscow, 
Riga, and Leningrad. It takes a per- 
centage of the gross, from which it 
makes payments to its staff and art- 
ists. Acts featured in the most re- 
cent show were rock groups Cruise, 
Alfa, Mister Twister, and Class and 
the singer Anatoli Aleshin. 

The two projects are the first 
models of cooperative enterprise in 
the entertainment industry here. 
They are seen as promising experi- 
ments that offer strong competition 
to the conservative state -run con- 
cert agencies. 

One result of their activities is 
that for the first time in about 40 
years, some Soviet artists are re- 
ceiving a fixed percentage of con- 
cert grosses instead of the miserly 
rates set by the so- called artistic 
councils. Manned by state- concert- 
agency officials, these councils gen- 
erally exercise absolute control over 
the business. 

one will be an extraordinary rental 
title." 

Paramount has also announced 
that it will not sell the title for a pe- 
riod of at least six months after the 
street date. 

"By putting the title on moratori- 
um," says Doctorow, "we're placing 
a sense of urgency on the dealer; 
we're making him take it seriously 
very quickly. We want them to 
stock up early to meet demand." 

The title will be supported by a 
"multimillion- dollar" promotional 
program, including at least $1 mil- 
lion worth of television advertising. 
In addition, a 30- second TV spot and 
a 60- second radio commercial will be 
made available to dealers to support 
local advertising efforts. 

RAP CONCERT LAWSUIT 
(Continued from page 6) 

death was caused by the failure to 
control the flow of people; failure to 
provide sufficient security; failure to 
make sure the entrance to the base- 
ment was open; and failure to set and 
enforce suitable regulations on mat- 
ters of security, medical personnel, 
and crowd control. The suit cites a 
state regulation that says it is the 
duty of corporate authorities in 
charge of public buildings to "ascer- 
tain if such buildings are provided 
with all the necessary safeguards 
against accident by fire or panic." 

Bobby Highsmith, manager of the 
Municipal Auditorium, says the acci- 
dent has not caused any concert can- 
cellations at the 9,500 -seat venue and 
has not resulted in any new rules of 
conduct from the city government. 

Nashville's assistant police chief, 
Sherman Nickens, says no criminal 
charges have been filed in the case so 
far. "We're still trying to gather the 
facts on that," he adds. 

The suit maintains that promoter 
Ed Johnson, doing business as E.J. 
Productions, was negligent in provid- 
ing security and in making proper 
safety arrangements for the party. 
People who had bought tickets for 
the Nashville Christmas Holiday 
Deep Jam And Live After Party were 
told they would be admitted to a post - 
concert celebration with the perform- 
ers if they brought cans of food, 
which were to be donated to a local 
food -bank. 

On the bill were Public Enemy, 
Eric B. & Rakim, Easy -E, N.W.A., Sir 
Chance, and Blow Pop Crew. About 
5,700 people attended the concert. 

Nashville Mayor Bill Boner has 
called for an investigation of the inci- 
dent. He said at a press conference 
held the day after the event that he 
had asked his staff to ponder wheth- 
er certain kinds of acts should be 
banned from the arena. A city coun- 
cilman has proposed that the council 
consider requiring concerts to carry 
ratings. 

Johnson, in a statement issued by 
his attorney, Walter Searcy, several 
days before the suit was filed, said 
his company should not be the focal 
point of the blame, which he said 
should be shared by the auditorium 
management and Nashville police. 

The suit, filed for Davis' father, 
Larry Earl Davis, by attorneys 
George H. Thompson III and Steve 
North, asks $1 million in compensa- 
tory damages and an equal amount 
for punitive ones. It also asks that 
the case be tried by a jury. 
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RIRA REPORTS '87 INCREASE IN MULTIPLATINUM HITS 
(Continued from page 1) 

busters are far from having run 
their sales courses. The current 
Jackson, Whitesnake, and Hous- 
ton albums are all still listed in the 
top 10, while the U2 smash re- 
mains in the top 15. 

An analysis of certifications 
awarded last year by the Record- 
ing Industry Assn. of America doc- 
uments other key trends: Big 
jumps in the number of platinum 
albums by rap, country, and metal - 
oriented acts and a surprising drop 
in the number of platinum albums 
by nonrap black artists. 

A total of 53 albums went plati- 
num in 1987, compared with 54 in 
1986 and 56 in 1985. (These figures 
and all others in this story include 
only albums that were certified 
within two years of their release. 
This is done to better reflect cur- 
rent sales activity and to minimize 
the effect of belated certifications 
of back catalog.) 

Warner Bros. was the top com- 
bined label in terms of platinum al- 
bums for 1987. The Burbank, 
Calif. -based label earned eight 
platinum albums, compared with 
seven for Columbia, six for MCA, 
five for Arista, and four each for 
A &M, Atlantic, and PolyGram. 

Two of the six best -selling al- 
bums of 1987 are by metal- oriented 
bands -Bon Jovi and Whitesnake. 

Four other metallic pop acts went 
double platinum during the year: 
Def Leppard, Europe, Poison, and 
Motley Crue. In 1986, only two 
such acts topped the 2 million sales 
level: Van Halen and Bon Jovi. 

Six albums by country acts went 
platinum in 1987, up from three the 
year before. Randy Travis and 
George Strait each earned two 
platinum albums, while Alabama 
and the blue -chip bluegrass trio of 
Emmylou Harris, Dolly Parton & 
Linda Ronstadt each scored one. It 
was the seventh consecutive year 
that Alabama has netted a plati- 
num album. 

Rap music was also on the up- 
swing. Four rap- oriented acts 
went platinum last year, compared 
with just one -Run -D.M.C. -in 
1986. In addition to the Beastie 
Boys' quadruple -platinum success, 
L.L. Cool J was certified double 
platinum, and the Fat Boys and a 
Run- D.M.C. catalog album went 
platinum. 

But there was a surprising drop 
in the number of platinum and 
multiplatinum albums by nonrap 
black artists. In 1986, Houston, Ja- 
net Jackson, Lionel Richie, Sade, 
and Billy Ocean all topped the 2 
million sales mark. But in 1987, the 
only nonrap black acts to go dou- 
ble platinum or better were Hous- 

ton, Michael Jackson, and Anita 
Baker. The platinum picture was 
similar, with 12 nonrap black acts 
topping the million sales mark in 
1986, compared with seven last 
year. 

Twenty acts received their first 
platinum albums in 1987, the same 
number as in 1986. The tally in- 
cludes the Beastie Boys, Randy 
Travis, George Strait, Club Nou- 
veau, Dokken, Poison, Kenny G, 
Whitesnake, the Georgia Satel- 
lites, Lisa Lisa & Cult Jam, Eu- 
rope, L.L. Cool J, the Fat Boys, Ex- 
posé, Tiffany, Jody Watley, INXS, 
and the Jets -plus two veteran 
acts whose glory days preceded 
the inception of platinum awards: 
the Monkees and the Grateful 
Dead. 

In addition to its strong third - 
place finish in the platinum album 
derby, MCA finished first among 
combined labels for the most gold 
albums last year. The Universal 
City, Calif. -based label earned 16. 
Warner Bros. was second with 15, 
followed by Columbia with 13, and 
Atlantic and Epic with eight each. 

Three of MCA's gold albums 
were by Reba McEntire: "Who - 
ever's In New England," "What 
Am I Gonna Do About You," and 
"Greatest Hits." No other artist 
received three gold albums during 

1987, but eight earned two each: 
Eric Clapton, the Cure, Billy Idol, 
R.E.M., Bruce Springsteen, 
George Strait, Hank Williams Jr., 
and Dwight Yoakam. 

Springsteen is the only artist to 
earn two multiplatinum albums in 
1987. His five -record boxed set, 
"Bruce Springsteen & The E- 
Street Band Live/1975- 1985," was 
certified triple platinum in Febru- 
ary, and his studio album "Tunnel 
Of Love" went double platinum on 
New Year's Eve. (A complete run- 
down on December certifications 
begins on page 6.) 

"Dirty Dancing" is the year's 
only soundtrack that went triple 
platinum. "La Bamba" went dou- 
ble platinum, and "Beverly Hills 
Cop II" and "Who's That Girl" 
both went platinum. All four 
soundtracks were boosted by No. 1 

pop singles. 
Only three singles were certified 

gold in 1987, the lowest total since 
1963, when there were two. The 3 
million sellers, all of which topped 
the Hot 100 and Hot Crossover 30 
charts, are Club Nouveau's "Lean 
On Me," Houston's "I Wanna 
Dance With Somebody (Who Loves 
Me)," and Michael Jackson & Sei- 
dah Garrett's "I Just Can't Stop 
Loving You." 

DECEMBER CERTIFICATIONS 
(Continued from page 6) 

last month, more than two years af- 
ter its release. 

Those weren't the only catalog al- 
bums to belatedly earn RIAA certi- 
fications. December's gold tally also 
included the Sex Pistols' 1977 punk 
classic, "Never Mind The Bollocks 
(Here's The Sex Pistols) "; John 
Barry's "Somewhere In Time" 
soundtrack, first issued in 1980; and 
the Violent Femmes' self -titled 1983 

debut album on Slash. 
There was more good news for 

Slash in the monthly certifications: 
The "La Bamba" soundtrack was 
certified double platinum. 

Here's the complete list of De- 
cember certifications: 

MULTIPLATINUM ALBUMS 

Michael Jackson, "Bad," Epic, 4 
million. 

U2, "The Joshua Tree," Island/ 

Atlantic, 4 million. 
"Whitesnake," Geffen /Warner 

Bros., 4 million. 
"Dirty Dancing" soundtrack, 

RCA, 3 million and 2 million. 
"La Bamba" soundtrack, Slash/ 

Warner Bros., 2 million. 
Bruce Springsteen, "Tunnel Of 

Love," Columbia, 2 million. 
"Tiffany," MCA, 2 million. 

PLATINUM ALBUMS 

CODY & LEACH OPEN THINK -TANK CONSULTING FIRM 
(Continued from page 4) 

markets- Chicago, Dallas, Kansas 
City, Cleveland, Miami, Detroit, San 
Diego, and Seattle. In San Francis- 
co, Chicago, and Washington, D.C., 
locally produced versions of the new 
age /jazz /AC format are showing 
solid ratings growth in adult demo- 
graphics, as is KTWV. 

"A lot of people give lip service to 
attracting top talent," says Cody. 
"Pyramid is serious about it." Con- 
trary to the oft -quoted radio adage 
"Everything that can be done has 
been done," Cody says, "There's 
still a wide horizon of possibilities. 
With the formula of taking the lis- 
teners' point of view and combining 
it with research and imagination, 

we should have a problem- solving 
unit that can improve existing for- 
mats and create others." 

Leach says the field for applying 
creativity to research is wide open. 
"Radio is a very research -oriented 
business. But, generally, it's done in 
such a way that the researcher is 
caused to be in opposition to the cre- 
ative spirit of the station," he says. 
Of his vision /precision approach, 
Leach says, "It's a matter of com- 
bining the vision of creativity with 
the precise measurements of re- 
search so that what you build looks 
like what you envisioned." Hence, 
the "architecture" in the company's 
name. 

BEGGARS BANQUET OPENS U.S. OFFICE 
(Continued from page 6) 

capacity during the last three years. 
Under the new arrangement, Beg- 
gars Banquet will establish its own 
U.S. presence within the structure 
of the Thirsty Ear organization. 
Heading up the new division is new- 
ly named managing director Peter 
Gordon, who will continue to serve 
as president of Thirsty Ear. 

"We're off and running at a good 
pace," says Gordon, adding, "We 
have good support through the 

RCA arrangement in helping our 
other acts. Our goal is to coordinate 
the label's activities here. We're not 
looking to sign [artists] domestical- 
ly. We're here to preserve and pre- 
sent the English label in the U.S. 
territory." 

Beggars Banquet U.S. is located 
at Suite 1506, 310 Madison Ave., 
New York, N.Y. 10017; 212 -697- 
7742. 

Leach says he first used this ap- 
proach with Pyramid's WXKS -FM 
"Kiss 108" Boston, a top 40 station 
that in two years' time went from 
mediocre 25 -54 ratings to consis- 
tently strong numbers in that demo- 
graphic-an unusual feat for a top 
40. A key to the success of Kiss 108 
and other Leach clients is his "ana- 
tomical" research, studies of how 
consumers use the product, which 
he says are more effective than fo- 
cus groups that attempt to find out 
what consumers say they want. 
"You want to link up to existing be- 
havior, not change it," he says. 

Hypothetically, Leach says, 
Cody /Leach may set out to solve 
broad radio problems like determin- 
ing the future of the much- splint- 
ered AC format or figuring out how 
to best exploit the baby boom. 
"There are plenty of broadcasters 
who want to be on the cutting edge 
with the baby boom, which will 
drive the marketing truck for the 
next 15-20 years," Leach says. "But 
I don't think too many are well pre- 
pared to do it now." 

Owens also appears to have a 
penchant for improving radio's posi- 
tion in the overall media mix. "For a 
million years, radio has fallen in the 
revenue backwater [compared] to 
television and newspaper," he says. 

Aerosmith, "Permanent Vaca- 
tion," Geffen /Warner Bros., its 
eighth platinum album. 

Bruce Springsteen, "Tunnel Of 
Love," Columbia, his sixth. 

George Winston, "Winter Into 
Spring," Windham Hill /A &M, his 
third. 

Sting, " ... Nothing Like The 
Sun," A &M, his second. 

George Strait, "Ocean Front 
Property," MCA, his second. 

George Winston, "Autumn," 
Windham Hill /A &M, his second. 

INXS, "Kick," Atlantic, its first. 
"Tiffany," MCA, her first. 
"Jody Watley," MCA, her first. 
Various Artists, "A Very Special 

Christmas," Special Olympics/ 
A &M. 

BOLD ALBUMS 

Yes, "Big Generator," Atco, its 
10th gold album. 

Bruce Springsteen, "Tunnel Of 
Love, ". Columbia, his ninth. 

INXS, "Kick," Atlantic, its third. 
Reba McEntire, "Greatest Hits," 

MCA, her third. 
Belinda Carlisle, "Heaven On 

Earth," MCA, her second. 
Jets, "Magic," MCA, its second. 
Metallica, "Garage Days Re -re- 

visited," Elektra, its second. 
Sting, " ... Nothing Like The 

Sun," A &M, his second. 
Eric B. & Rakim, "Paid In Full," 

4th & Broadway, their first. 
John Barry, "Somewhere In 

Time" soundtrack, MCA, his first. 
Debbie Gibson, "Out Of The 

Blue," Atlantic, her first. 
Sex Pistols, "Never Mind The 

Bollocks (Here's The Sex Pistols)," 
Warner Bros. /Virgin, their first. 

"Violent Femmes," Slash/ 
Warner Bros, their first. 

Various Artists, "A Very Special 
Christmas," Special Olympics/ 
A &M. 

Various Artists, "A Winter's Sol- 
stice," Windham Hill /A &M. 
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Isgro, Tashjian Mentioned 
In Tax -Scam Indictment 
BY DAVE DiMARTINO 

LOS ANGELES Independent rec- 
ord promoter Joe Isgro and his busi- 
ness associate, Ralph Tashjian, both 
central figures in a grand jury inves- 
tigation here of payola practices in 
the music industry, are among 20 per- 
sons mentioned in the indictment of a 
former Internal Revenue Service 
agent charged with falsifying tax re- 
turns. 

The tax charges against Dennis 
DiRicco, an attorney and former IRS 
revenue agent, are unrelated to the 
federal government's ongoing payola 
probe. Evidence supporting the 
charges, however, came to light as a 
direct result of the payola investiga- 
tion, according to Richard Small, spe- 
cial attorney for the Los Angeles of- 
fice of the Justice Department's Or- 
ganized Crime Strike Force. 

DiRicco was arrested Jan. 5 in Por- 
tola Valley, Calif., and charged with 
aiding and assisting in the prepara- 
tion of false income tax returns. 

According to a statement issued by 
U.S. Attorney Robert C. Bonner, the 
returns claimed fraudulent deduc- 
tions from an investment partnership 
in which 20 separate parties claimed 
losses. DiRicco allegedly told those 

parties that each would receive a 
three -to-one write-off of their cash in- 
vestment for income tax purposes. 

The indictment states that Isgro 
claimed a partnership loss of over 
$1.4 million in 1984, while Tashjian 
and his wife claimed over $98,000. 

The statement issued from Bon - 
ner's office, however, adds: "There is 
no evidence that individual investors 
had knowledge of the fraudulent na- 
ture of the deductions they were 
claiming." 

Explaining the link to the payola 
probe, special attorney Small says, 
"This just happens to be the first in- 
dictment that's come out of that, and 
it doesn't necessarily reflect that- 
because there's no payola and there's 
nothing involving the record compa- 
nies per se in there." But, he adds, "If 
we weren't investigating payola, we 
never would have come up with this." 

A separate, San Francisco-based 
investigation has also resulted in the 
indictment there of DiRicco and an- 
other man on charges of cocaine pos- 
session, money laundering, and ob- 
struction of justice. 

DiRicco, who could be brought to 
trial on the tax charges in as soon as 
three months, faces a maximum sen- 
tence of 60 years if convicted. 

SGA Letter Voices Copyright Concerns 

Songwriters Serenade Sony 
BY IRV LICHTMAN 

NEW YORK The 5,000- member- 
strong Songwriters Guild of Ameri- 
ca, in an open letter to Sony Corp. 
chairman Aldo Morita, urges that the 
new owner of CBS Records recognize 
its "new role as [the owner of] one of 
America's great recording compa- 
nies" in light of copyright -owner con- 
cerns over digital audiotape record- 
ers. 

The letter, appearing as a paid ad- 
vertisement by the guild in this 
week's issue of Billboard, calls atten- 
tion to efforts by hardware manufac- 
turers, including Sony, to defeat 
pending federal legislation that 
would mandate installation of a CBS - 
developed encoder system in DAT 
machines. The encoder system is de- 
signed to inhibit home taping of spe- 
cially encoded recordings. 

SONY CEO WELCOMES CBS 
(Continued from page 8) 

record man myself, I have always 
been optimistic about the record 
business. For many years I have ad- 
mired the talented people who make 
up CBS Records. You have estab- 
lished standards of excellence 
which are envied and imitated by ev- 
ery record company. Together, with 
your management we can build the 
future of the recording industry. 
And that future has never looked 
better." 

In another development, CBS 
Records is likely to be headquar- 
tered in New York for some time. It 
has negotiated a multiyear lease at 
its current offices in the CBS build- 
ing at 51 W. 52nd St. Rumors circu- 
lating after CBS Inc.'s decision to 
sell its record division to Sony indi- 
cated that the label would find a 
new home on the West Coast. 

"CBS Records has, to date, been a 
staunch ally and strong voice in the 
battle against unauthorized duplica- 
tion -the proliferation of which is a 
disincentive to recording companies' 
investing in new talent," writes song- 
writer and guild president George 
David Weiss. "We are confident CBS 
Records will continue its independent 
stance regardless of ownership." 

In calling for Sony to champion 
such legislation, too, the letter points 
to a recent public statement by Sony 
that "we have no intention of issuing 
an order to the CBS Records Group 
to accept DAT. That's up to them." 

Going beyond the comments in the 
open letter, Weiss recalls his recent 
appearances on many television and 
radio shows nationwide to alert the 
public to what he calls the harm done 
by home taping from the point of 
view of "my livelihood and my fam- 
ily." He says he was "shocked -and 
happily so-at the amount of people 
who would wait for me until after the 
broadcast and -believe it or not- 
apologize for having copied music. 
They explained that they had never 
realized the true picture that some- 
one owned those songs and had 
rights which they were violating. 
Many even asked how they could 
help rectify the situation." 

To Weiss, "compromise" is the op- 
erative word in a dialog between 
DAT makers and copyright owners. 
He says the songwriters guild and 
NMPA, the music -publishers' trade 
group, recently sat down with the Re- 
cording Industry Assn. of America 
and -after many face -to-face meet- 
ings- "successfully worked out the 
new statutory mechanical -rate proce- 
dure for the next 10 years. Neither 
side got everything it wanted, but 
both sides are content. 

"That's what we hope we can do in 
the near future: sit down like reason- 
able people and talk." 

Edited by Iry Lichtman 

COMPANY COMING? GRP Records may have given 
other indies an incentive to enter the U.S. prerecorded 
digital audiotape market in the spring. The label has 
been getting calls from some companies for enlighten- 
ment on the DAT format. Meanwhile, GRP's distributor, 
MCA Records, notes that in a Jan. 9 Billboard article, 
GRP's Larry Rosen was not quite accurate in saying 
that GRP "met with no objections from the manage- 
ment of MCA, including its chief, Irving Azoff, in pur- 
suing the fledgling DAT market on its own." MCA 
points out that it refused to distribute DAT product for 
GRP but that contractually, it could not stop the label 
from selling DAT titles on its own. Bud Katzel of GRP 
confirms this account. 

LABEL DOINGS: At Chrysalis, West Coast promotion 
director Steve Brack and Northeast regional promotion 
director Mark Diller are out. VP of promotion Daniel 
Glass says both posts should be filled shortly. 

COMBINE FOLDED INTO SBK: Combine Music 
Group, a top Nashville music publisher, has been ab- 
sorbed by SBK Entertainment World, which pur- 
chased Combine for an estimated $7 million in 1985. Sev- 
en staffers will be out of work when Combine closes its 
doors Friday (15) and Combine president Bob Beckham 
plans to retire from the company the same day, al- 
though he reportedly has a year left to go on his con- 
tract with SBK. The Combine catalog will now be super- 
vised by Jimmy Gilmer, Nashville VP of SBK. 

SIX MONTHS AFTER ENDING a 16 -year association 
with WEA, lastly as president of WEA Europe, Sieg- 
fried Loch has emerged as a partner in an independent 
production company. Look for the new operation to an- 
nounce a distribution deal with a major European label 
momentarily. 

WQHT "Hot 103" New York will enter the market's 
intense morning show battle Mon. (11) with the new 
team of John Walton and Steve Johnson, whose last 
gig at the former KTKS Dallas fell victim to the Wave 
format. Up against Scott Shannon's "Z- Morning Zoo" 
and the controversial Howard Stern, Walton & John- 
son will ply an "extemporaneous, theater -of- the -mind 
approach," says Hot 103 PD Joel Salkowitz. 

WAR ON WORDS: Danny Goldberg, personal man- 
ager and owner of Gold Mountain Records, faced Tip- 
per Gore, head of the Parents' Music Resource Cen- 
ter and wife of presidential candidate Sen. Albert Gore, 
D- Tenn., in a Jan. 4 edition of cable TV's "Crossfire," 
and, needless to say, each failed to bring the other 
around to his or her views on explicit rock lyrics. Gold- 
berg, a staunch opponent of any form of censorship of 
the industry's creativity, said he is not the source of pub- 
lic disclosure of supposedly off -the- record meetings be- 
tween the Gores and record company executives in Hol- 
lywood in the fall. Goldberg also challenged Tipper Gore 
to cite a lyric performed by Sheens Easton, an act he 
co-manages, that was described as being explicit in her 
book, "Raising PG Kids In An X -rated Society." She ap- 
peared to sidestep the issue. In addition to Tipper Gore, 
Goldberg was up against hosts Robert Novak, the con - 
versative columnist, and Tom Braden, who, despite his 
liberal leanings, hit Goldberg hard on lyrics he deemed 
harmful to young rock fans. The unflappable Goldberg 
suggested there are far more important problems in the 
world than knocking rock lyrics (or videos) that leave a 
lot to be desired in good taste. 

VERY SPECIAL SALES: The Special Olympics 
should receive a hefty post -Christmas gift from A &M 
Records: Sales on the benefit album "A Very Special 
Christmas" have topped the 2 million mark worldwide, 
according to A &M senior vice president of sales and dis- 
tribution David Steffen and international vice president 
Jack Losmann. At press time, the all -star package had 
sold 1.6 million units domestically and another million in 
the international market. An A &M spokesman says the 
label will announce its charitable contributions from the 
record's sales by the end of March. 

BACK IN THE BIG APPLE: Frank Military, who has 
been running Warner Bros. Publications, a print unit 
of Warner Bros. Music, out of Secaucus, N.J., has re- 
turned to Manhattan to head the new Warner -Chap- 
pell setup in the East. He reports to Chuck Kaye, chair- 
man of Warner -Chappell, which is based in Los Angeles. 

INTRODUCTIONS: Arista president Clive Davis was 
set to host the label's international conference at the St. 
Regis Hotel in New York Jan. 8-9, introducing to some 
100 attendees new product by Hall & Oates, Four 
Tops, the Church, Patti Smith, Taylor Dayne, Carly 
Simon (a live set), and Barry Manilow. Many of the la- 
bel's acts plan appearances at a dinner the first night. 
On the second night, the Cruzados are scheduled to 
play at the Ritz. 

NO CHANGE: After a five -day trial without a jury, 
Judge Raymond Broderick of the U.S. District Court 
in Pennsylvania decided Dec. 21 that a record producer, 
Walter Kahn, had not received written publishing 
rights to "Change of Heart," a hit single from Cyndi 
Lauper's "True Colors" album. Author Essra Mohawk 
made a demo of the song with Kahn but later assigned 
50% of the publishing rights to Lauper's publishing firm 
after the artist expressed interest in recording it with 
some lyric changes. Kahn has filed a motion for a new 
trial. A suit against Kahn by Mohawk is pending in state 
court. 

TRACK should have included compact disk video prod- 
uct from Elektra's Anita Baker and the Cure in an 
item last week on WEA labels' moves into the configu- 
ration, which offers five minutes of video and 20 min- 
utes of sound. 

BELOW THE BELT? "The Music Business in New 
York" is among the subjects in a lecture series hosted 
by The New York Public Library that, in the library's 
own words, examines "the metaphoric city below the 
surface of daily life -the shadowy workings of orga- 
nized crime, the contemporary art scene and its audi- 
ence, and the music business as seen by industry insid- 
ers." Those insiders are promoter Ron Delsener, attor- 
ney Allen Grubman, Daryl Hall, manager Jon 
Landau, and CBS Records chief Walter Yetnikoff. 

PRESLEY IN THE PRESENT TENSE: When long- 
time Fort Worth, Texas -based producer Major Bill 
( "Hey, Baby ") Smith talks of Elvis Presley, it's as if 
the legendary rocker didn't pass away on Aug. 16, 1977. 
That's because he believes Presley faked his death so he 
could lead a life of unpressured anonymity. That's the 
idea behind his new LeCam recording of Kelli's "Hey! 
Big E. (Happy 53)," celebrating Presley's birthday Jan. 
8. 

DOUBLE COVERAGE: Production gremlins threw an 
interesting twist into the conclusion of a PolyGram- 
sponsored ad on Los Angeles TV Channel 13 for John 
Cougar Mellencamp. The announcer's tag plugged 
sale prices for Tower Records, but the logo that was 
superimposed over that copy was that of Music Plus ... 
Kenny Altman, a Tower Records veteran who has 
been the assistant manager of the chain's landmark 
store in Greenwich Village for several years, has ten- 
dered his resignation. His last day was Jan. 7. Altman is 
not leaving Russ Solomon's company on sour terms; he 
is relocating to San Francisco, where he hopes to land an 
industry -related job in a sector other than retail. 

MOTOWN ARTIST El DeBarge has filed for Chapter 
7 protection in California bankruptcy court. DeBarge, 
former lead vocalist for the eponymous family quintet 
and a hit -making solo artist with "Who's Johnny ?" (No. 
1 on the black charts and No. 3 on the Hot 100 in July 
1986), listed assets of $80,496 and debts of $234,652 in his 
Dec. 17 petition. According to the bankruptcy docu- 
ments, the singer's single largest unsecured creditor is 
his label: DeBarge owes $100,000 to Motown as repay- 
ment on a personal loan. 

LONGTIME MOTOWN PRESS, publicity, and artist 
relations chief Bob Jones has left the label to handle 
personal PR duties for Michael Jackson. Jones joined 
the label in 1970 after serving as Motown's account ex- 
ecutive at Rogers & Cowan. 
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THE HARDLINE CONTINUES.... 

"WISHING WELL," the new single from the debut album 
3807675 

that's sold over a quarter of a million copies in just three months! 

With major video exposure of "WISHING WELL" on BET & MTV," 

a Broadcast on Westwood One tie week of January 25th, 

TV appearances on ' ?op Of The Pops," Friday, 

February 5th and 'Saturday Night Live," 

February 131h. Plus a major U.S. Tour 

starting this March! The Hardline continues... 

INTRQICING THE MARLINE ACCORDING 10 

TEREPJC- T4E`'- DARBY 

On Columbic Records, Cassettes and Compact Discs. 
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Modern Lover. 

Talking Head. 

Casual God 
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Modern Lovers. 
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Produced by 

Jerry Harrison 

Featuring "rev it up 

Available Now 

on Sire R 

Cossette S an 

Compact Disc 

(1 '4/2-25643) 

SIR 

PAanogessent: Gary Kurfirst 

_ 1988 Sire Records Company_ 
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