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Soaring Sales On ‘Top Gun’
Spur Vid Sponsorships

This story was prepared by Jim
McCullaugh in Los Angeles and
Al Stewart in New York.

NEW YORK The colossal success
of “Top Gun” appears to have dra-
matically altered Madison Avenue’s
perception of corporate sponsorship
of home video projects.

The Paramount Home Video re-
lease, featuring a 60-second Diet
Pepsi spot, was by no means the
first prerecorded video to carry an
advertiser’s plug, but it was the
first major theatrical release to do
s0. In the aftermath of the title’s
success, Paramount is widely ex-
pected to ink a similar deal for
“Crocodile Dundee” or “Star Trek
IV” or both.

Corporate America’s new attrac-

GCDs Push British
Recording Sales
To 19% Gain

LONDON Fueled by the compact
disk boom, the value of U.K. manu-
facturer shipments of recordings
rose 19% in the 12-month period end-
ed March 1987, according to the
British Phonographic Industry.

Total value of U.K. shipments for
the period was $755 million for all
configurations. (All value figures
are based on an exchange rate of
$1.68 to the pound sterling.)

CD sales totaled 10.7 million units
worth $121.3 million—compared
with 3.7 million units worth $39.5
million in the prior 12 months—and
accounted for two-thirds of the
overall gain in trade value. At pres-
ent growth rates, says the BPI, CD
sales for calendar 1987 will reach 20

(Continued on page 79)

tion to video notwithstanding, the
marriage of video supplier and cor-
porate sponsor is not without com-
plications.

Advertising executives say spon-
soring a video is more than just a
media buy because the product ad-
vertised on the tape is likely to be-

(Continued on page 82)

Keynoter Blasts Music Industry

Cornyn: Labels Lag On GD-

BY STEVEN DUPLER

MONTREUX Declaring the music
industry ‘“damn near asleep” on the
future of ecompact disk, technology
consultant. Stan Cornyn urged la-
bels and video companies to take a
leadership role in bringing interac-

tive compact disk to the market-
place as quickly as possible.

Cornyn’s remarks came in a key-
note speech at the second annual In-
ternational Music & Media confer-
ence here.

More than 600 registrants—al-
most triple last year’s attendance—

4 Score 2nd Time Around On Hot 100

BY DAVE DIMARTINO

LOS ANGELES Four reissued sin-
gles on this week’s Hot 100 chart
are enjoying greater success in
their second release than they did
initially—confirming for many in-
dustry observers that timing is the

most critical factor in any record’s
chart life.

The singles—Chris De Burgh’s
“The Lady In Red,” Paul Simon’s
“You Can Call Me Al,” Exposé’s
“Point Of No Return,” and Bruce
Hornsby & the Range’s “Every Lit-
tle Kiss'—are in the top 50, making

ADVERTISEMENTS

BERNIE TAUPIN,
HIS NEW ALBUM “TRIBE” 5922-1-R
BECOME A PART OF IT.
THE RRST SINGLE “CITIZEN JANE” 5216-7-R
AND NINE OTHER NEW COMPOSITIONS.
RCA RECORDS

BERNIE [ AL

rapid upward moves.

In the case of Simon and
Hornsby, whose songs were initial
singles from albums that went on to
be massive hits, familiarity has
clearly not bred contempt: Both
songs are scoring much more

(Continued on page 82)

Light Years, (GRD 9546/1036), The new album from The Chic<
Corea Elektric Band is the focal point of their current U.S. and
European Tour. A keyboardist of extraordinary virtuosity, the
Grammy Award winning Chick Corea has forged an album
“Light Years” ahead of its time . . . Exploding on GRP compact
discs, cassettes and records (Dist. by MCA Dist.).

representing record labels, radio
and television stations, and adver-
tising and mar-
keting companies
were on hand for
the May 12-16
event, which coin-
cided with the
Montreux Rock
Festival and the
27th Golden Rose of Montreux in-
ternational TV conference. (For ad-
ditional coverage, see pages 3 and
85.)

In his keynote, Cornyn, president
of Los Angeles-based consulting
firm the Record Group, castigated
the record business for allowing the
imminent introduction of compact

(Continued on page 84)

RIAA Agrees
To A Test For
GBS DAT Spoiler

BY BILL HOLLAND

WASHINGTON Recording Indus-
try Assn. of America president Jay
Berman last week agreed to a re-
quest from congressional leaders
that the CBS Copycode spoiler sys-
tem designed to block copying of
music on imported digital audiotape
machines be tested by an impartial
entity.

Berman replied to a May 8 letter
from Sen. Dennis DeConcini, D-
Ariz., chairman of the Senate Copy-
right Subcommittee, and Rep. Rob-
ert Kastenmeier, D-Wis., chairman
of the House Subcommittee on
Courts, Civil Liberties, and the Ad-
ministration of Justice. The letter

(Continued on page 79)
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Appeals Court Approves Retroactive Hikes
German Mechanicals Dispute Ends
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- MUNICH The dispute over me-
VOLUME 99 NO. 22 MAY 30, 192 chanical royalties between GEMA

EXAMINING BMI’'S NEW BONUS SCHEDULE
The revised BMI bonus-payment schedule has become a source of con-
troversy within the songwriter community. BMI president and chief exec-
utive officer Frances Preston explains the reasoning behind the revi-
sions. It's in this week’s Commentary. Page 9

Branson’s Virgin Venture
What makes Virgin chief Richard Branson so confident about his label’s
U.S. relaunch? For one thing, there’s the team of Jeff Ayeroff and Jordan
Harris. Find out more in a candid ‘One To One’ interview with talent edi-
tor Steve Gett.
Page 32

LESLIE TO LEAVE MGM/UA
Cy Leslie, president and chief executive officer of MGM/UA Entertain-
ment Group, ends months of speculation by announcing that he wilt
leave his posts on June 1. Page 57

Spotlight On Classic Video
The home video success of vintage films can be attributed to the popu-
larity of the great stars of a bygone era. While today’s hit films rack up
the lion’s share of profits, the all-time classics continue to be steady sell-
ers. New marketing campaigns are bringing old movies into the spotlight
again. Jim McCullaugh reports. Follows page 48
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and the West German branch of la-
bel group IFPI has finally been re-
solved after a 4!/,-year deadlock.

The May 14 decision of the appeal
court increases the mechanical rate
on recordings from 9% of the price
to the dealer—as originally set by
the court of arbitration—to 10.8%.
This rate applies to the periodJan.
1, 1983-Dec. 31, 1985.

For all of 1986, the rate is set at
10.55% for singles and LPs and
10.67% for cassettes. Deductions for
covers, engineering, and packaging
costs on all carriers will be 10%.

Minimum royalty rates, originally
set by the arbitration court at two-
thirds of the highest royalty for
each category of recording, are now
upped to three-quarters for the peri-
od Jan. 1, 1983 to Dec. 31, 1986.

For 1986, the minimum royalty
will be two-thirds of the average
royalty paid for each category by
the domestic manufacturer who has
paid the highest royalty amount to
GEMA for uses made in the previ-
ous year.

A new general agreement is to be
negotiated between GEMA and the
West German branch of IFPI and
will come into force retroactive to
Jan. 1, 1987.

Compact disks, whose share in
value was 5% in 1984 and doubled to

10% in 1985, were not included in the
new contract. CD rates will be nego-
tiated in talks set to start soon.

The effect of the decision will be
to unlock a sum of more than 120
million deutsche marks ($66 mil-
lion), which has been frozen in es-
crow since the beginning of the dis-
pute. It is expected that the West
German record industry will get
back in excess of 40% of this total,
paid on the basis of GEMA’s origi-
nal proclaimed tariff.

The new agreement, which is in
line with the existing agreement be-
tween IFPI and BIEM for most Eu-
ropean territories, was welcomed
by both sides. The BIEM deal pro-
vides for a mechanical royalty of
9.9% of the price per disk, less a 4%
discretionary deduction that takes
discounts and bonuses into account.

The West German record indus-
try now hopes for speedy negotia-
tions to cover the period from Janu-
ary 1987 and for urgent action over

- the return of the outstanding funds

held in escrow.

Norbert Thurow, managing direc-
tor of the West German branch of
IFPI, said after the court decision:
“In 1983, as in all previous [years],
we were prepared to accept a con-
tract with GEMA, which should
have been negotiated along with the
framework of the BIEM contact.
GEMA'’s departure from BIEM
forced us into these long-term pro-
ceedings.

“The result has shown that
GEMA’s solo effort, particularly in
the setting of the European Eco-
nomic Community situation, had no
chance of being successful. The
court has largely re-established the
BIEM contract for Germany. Fortu-
nately, GEMA and BIEM had al-
ready decided prior to the court de-
cision that they would work togeth-
er again in negotiations as of next
year.”

Erich Schulze, chairman of
GEMA, said the proceedings had led
to a “remarkable improvement” for
GEMA. The fact that the new con-
tract had been limited to Dec. 31,
1986, had opened the way for new
negotiations based on the copyright
amendment of June 24, 1985. In-
stead of accepting an alignment
with the UK. royalty rates, which
were by far the lowest, the court
created a payment situation compa-
rable to those of France and West
Germany.

Schulze added that the manufac-
turers had not been given the right
for royalty-free exports to other
countries of the EEC. He says that
GEMA'’s “deviation” from BIEM
had been an unavoidable result of
the lack of a standard contract ap-
plicable to all parties—for example,
STEMRA-CBS, “It remains to be
seen if the previous solidarity can
be re-established,” observed the
GEMA chairman.

(Continued on page 84)

Panel Ponders Pan-European Programming
Foes Angered By Anglo-American Influence

BY STEVEN DUPLER
MONTREUX Can Pan-European

television and radio programming
succeed where Napoleon and Char-
lemagne failed?

Their common goal—unifying
Europe—was the subject of a panel

May 13 at the In-

ternational Music

& Media Confer-

ence here. The

panel, called

[P“m “Pan-European

Programming:

Myth Or Reali-

ty,” focused on the glut of Anglo-

American music artists and TV

shows infiltrating various Europe-

an countries via satellite and cable-

delivered services like Sky Channel,

Super Channel, and soon, MTV Eu-
rope.

For some, the panel was mis-
titled. Pan-European programming,
they say, is already a reality, and
the question now is whether this
trend is harmful to the creative
communities of the various nations.

In a strongly worded statement
against the programming of Anglo-
American music at the expense of
local acts, Michael Kudritski of
West Germany’s Hansa Records
claimed to have research data show-
ing that two out of three Germans
would prefer to listen to German-
language songs on the radio.

This was hotly disputed from the
audience by WEA International
chairman Nesuhi Ertegun. “If what
you say is true, why is it that 80% of
the music sold in [West] Germany is
by English and American artists?”

said Ertegun. “I can’t believe that
German radio stations—or radio
stations anywhere—would be able
to stay in business by not providing
their audience with what it wants to
hear.”

Jean-Loup Tournier, director gen-
eral of the French performing
rights organization SACEM, said
that in the last 10 years, foreign art-
ists’ share of total French record

production has jumped from 40% to
60%—and continues to grow.
“Pan-European programming
means, at the moment, English-
speaking programming,” he stated.
“We've seen the English language
taking the place of the French. Ra-
dio and discos are using 90% Ameri-
can and English music.”
The cultural problems are exacer-
(Continued on page 85)

. BY.NICK RDBERTSHAW

head Qqni;ontatlon between lead-

ing opponents in the home taping

debate dominated the final session

of the International Music & Me-
dia Conference here, May 16.

" On one side

was WEA chief

IMMB Nesuhi Erte-

gun, tireless in

his efforts to

[pnm . unite the global

music business

against a threat

he feels undermines its very exis-

tence. On the other side, BASF

chief applications engineer Bill

Andriessen, rather like Daniel in

the lion’s den at this predominant-

ly record industry gathering, was

doing his best to defend what

WEA&%BASE Chie
‘Over Home Taping Issue

MONTREUX_ A fare head-to- % emerge entirely unscathed, he at

- a Charles Mingus album “They

3

S Tangle

e~ By

&
\

"much of his audxence regards a8
§ndefensnble If Andriessen did not -

least won plaudits for his courage
in venturing here in the first place.

Ertegun fired the first shots by
recalling his discovery in Saudi
Arabia of a pirated version of one
of his own early jazz productions,

don’t just pirate pop,” he said.
“They steal everything: classical,
jazz. They go all the way back.”
In Singapore, a country of 3 mil-
lion people, cassette exports had
at one stage reached 120 million
units annually, Ertegun said. “The™
tape suppliers know this was for
stolen goods,” he said. “Yet when
we want to get compensation, who
opposes us? The blank-tape firms.
They don’t want to pay us a cent.”
(Continued on page 85)
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Central South/Sound Shop Meet Tells All

Pssst . .. The Happy Secret Is Out

BY GERRY WOOD

GRAND CAYMAN, British West
Indies Randy Davidson, owner of
Central South Record Sales and the
Sound Shop retail chain, claims his
organization has been one of the
trade’s best-kept secrets. But that
claim might not hold true for long.

With business mushrooming by
12% in the most recent quarter as
compared with a year ago, the
Nashville-based wholesale/retail gi-
ant gathered more than 200 of its
store managers and company lead-
ers to the Treasure Island Resort
here for four days of one-on-one
meetings and showcases.

The mood of the May 17-20 con-
clave was positive. According to Da-
vidson, it was ‘““very upbeat, with an
awful lot of enthusiasm around.”
That didn’t prevent the attendees
from delving into some thorny nuts-
and-bolts problem areas. Sound
Shop managers from 61 stores, area
managers, and district managers
also received projections for the
next 12 months.

“We want to control the gross
profit a little better,” said Davidson,
who added the operation is “getting

to the point where we can pinpoint
exactly what our pilferage is.”
Methods to control shoplifting and
increase volume were prime areas
of discussion at the corporate meet-
ing. Another important topic was
developing methods to more effec-
tively balance inventory with sales.
As elsewhere, compact disks are
a success story, with vinyl drop-
ping. “CDs are really starting to
skyrocket for us,” said Davidson,
though some of the Sound Shop
managers indicated they believe vi-
nyl would be holding its own if rec-
ord companies were not emphasiz-
ing CDs. In a half-year period, the
CD sales percentage for the store
has risen from 7% in November to
12% of total volume in May.
Davidson set increased goals on a
monthly and annual basis for all of
the stores. He also pointed to recent
successes. The Central South opera-
tion—a major wholesale/retail con-
glomerate involving one-stops, rec-
ord shops, racks, jukebox racking,
white and black gospel divisions,
promotions, accessories, and a mail-
order firm—has become one of the
silent giants in the marketplace, ac-
cording to Davidson and Chuck Ad-

NEW YORK Five video retailers
have been added to’ the field of
candidates vying to fill four vacan-
cies on the Video Software Deal-
ers Assn.’s 15-member board of di-
rectors.

The additional nominees were
added to the ballot as the result of
petitions mailed to the VSDA by
members in good standing.

The retailers added to the ballot
are Carol Pough, Video Cassettes
Unlimited, Santa Ana, Calif.; Rog-
er Gould, Valley Shore Video, Cen-
terbrook, Conn.; Ken Dorrance,
Video Station, Alameda, Calif.;
Lou Epstein, Video Show Place,
Cincinnati; and Alan Caplan, Ap-
plause Video, Omaha, Neb.

Each candidate was nominated
by at least 20 VSDA members and
will join four other dealers who
had been previously selected by
the association’s nominating com-
mittee (Billboard, May 2). In July,

5 More Hats In VSDA Ring

9 Candidates For 4 Board Seats

members will receive a ballot from
which they will choose the four
new board members. The winners
will be announced during the
opening business session of the
VSDA convention in Las Vegas,
Aug. 16-20. .

The entire board will then meet
at the convention and select a new
president, vice president, secre-
tary, and treasurer. The new offi-
cers will be announced at an
awards dinner on the closing night
of the convention.

The four candidates previously
selected by the VSDA nominating
committee are Dave Ballstadt, Ad-
ventures in Video, Fridley, Minn.;
Lou Berg, Audio/Video Plus,
Houston; Steve Burns,
RKO/Warner (formally Video
Shack), New York; and Charles
McCauley, Video Ventures, Hing-
ham, Mass.

AL STEWART

ams, vice president.

The firm’s strength was under-
scored by the companies taking part
in the vendors’ day round tables.
Participants included Select-O-Hits,
CBS Records, A&M Records, the
Hits Co., M&S Distributing Co.,
MCA Distribution, Case Logic,
PolyGram Records, Important Rec-
ords, and WEA Corp.

Other indications of the Central
South/Sound Shop clout were the
nightly showcases featuring such
talents as RCA’s K.T. Oslin, MCA’s
Lyle Lovett, PolyGram’s Kathy
Mattea, and CBS Records’ Asleep
At The Wheel.

Vendors increased from nine last
year to 13 this year, and despite
problems caused by the failure of
some of the promotional materials
to make it through Cayman cus-
toms during a holiday period, the
vendor sessions sparked a lively
give-and-take.

At the round tables and the mer-
chandising meeting, some themes
repeatedly emerged: the need for
improved new-release information;
methods of breaking new artists;
problems in getting promotional
materials beyond warehouses in-
tact; the categorization of product
(one manager complained, “I even
got Randy Travis under ‘rock’ one
time”); and the liaison between buy-
ers and managers—still a gray area
judging from the discussions here.

Taking part in the hands-on mer-
chandise meeting were the Sound
Shop managers and seven label ex-
ecutives from Nashville: Pam Oli-
ver, WEA sales rep; Clyde Coatney
Jr., Select-O-Hits Inc. sales rep;
John Pervola, CBS Records sales
rep; Lanny Estes, PolyGram sales
rep; Sandy Gilliam, MCA sales rep;
Ralph Black, Capitol Records Nash-
ville sales rep; and Travis Johnston,
RCA field sales rep.

Despite the costs of the meetings,
Davidson believes the results are
worth the effort and dollars: “It cre-
ates a relationship between the
managers, gives them a chance to
talk to each other and find out that
other people have the same prob-
lems they do. Very often they come
up with ways to fine-tune their own
stores. It creates a camaraderie
that’s excellent—and it’s a bargain
for the company.”

BMI Honors Most-Performed Songs

LOS ANGELES Broadcast Music
Inc. honored Stephen Bishop’s ““Sep-
arate Lives” plus songwriters/com-
posers David Foster, Patrick Leon-
ard, and Earle Hagen, publisher
Warner-Tamerlane, and others in a
two-night awards gala here May 13-
14.

On the first night of the celebra-
tion, which took place at the Beverly
Wilshire Hotel, the 35th annual BMI
pop awards dinner was held. This
event recognized BMI’s most-per-
formed pop tunes during the
group’s survey year, spanning Oct.
1, 1985-Sept. 30, 1986.

The following evening’s ceremo-
nies saluted BMI’s top television

and film composers and songwrit-
ers.

Among those most highly lauded
were Bishop, whose ‘“Separate
Lives (Love Theme From ‘White
Nights’)” was honored as most-per-
formed song of the year, and Fos-
ter, who was named songwriter of
the year. Foster received awards
for four of his compositions, includ-
ing “Glory Of Love (Theme From
‘The Karate Kid Part II’),” “Love
Theme From ‘St. Elmo’s Fire,” "’
“Now And Forever (You And Me),”
and “St. Elmo’s Fire (Man In Mo-
tion).”” The last song received its
second BMI award to date.

Jim Vallance (PROC) received

three songwriting citations. Collect-
ing two awards each were Gilbert
Alexander Gabriel (PRS), Steven
George, Daryl Hall, Will Jennings,
Howard Jones (PRS), Nicholas Wil-
liam Laird-Clowes (PRS), John
Lang, Richard Page, Carole Bayer
Sager, and Ina Wolf.

Other songs were honored that
are also previous BMI award win-
ners, including ‘“Stand By Me,”
“Cherish,” ‘““Everytime You Go
Away,” ‘“Happy, Happy Birthday
Baby,” “Lost In The Fifties Tonight
(In The Still Of The Night),” in addi-
tion to the previously mentioned
“St. Elmo’s Fire” theme.

(Continued on page 84)

Havin’ A Good Day. Chrysalis Records executives welcome Dweezil Zappa to
the label during a recent reception in New York. His first album, “Havin' A Bad
Day,” acquired from the Barking Pumpkin label, is slated for a June release.
Standing, from left, are Charly Prevost, senior vice president of marketing and
artist development; Daniel Glass, vice president of promotion; Zappa; Adam
Ritholtz, senior director of business affairs; Jeff Aldrich, executive vice president;
and Jack Craigo, president.

Executive Turntable

RECORD COMPANIES. Doug D’Arcy is named president of Chrysalis Records
International, based in London. He was managing director for the compa-
ny.
Fred Willms is appointed vice president and chief financial officer of
Capitol Industries-EMI Inc. in Los Angeles, succeeding vice president of
finance Charles Fitzgerald, who recently resigned. Willms was president
of Screen Gems-Colgems Music Publishing.

Manfred Kuehn is named senior vice president and general counsel for
the Bertelsmann Music Group in New York. In addition to his new responsi-
bilities, he will continue to serve as deputy general counsel for Bertelsmann

D°'ARCY KUEHN MRVOS

A.G. worldwide.

Zomba Enterprises in London names John Fruin U.K. group managing
director. He joins from a broad background in the record industry, most
recently serving as a consultant for the company. In a restructuring of its
senior management positions, the firm also announces the following: Clive
Calder, chairman of the worldwide Zomba Group of Cos.; Ron Schiff, fi-
nance director; and Ralph Simon, director of special projects. Chris Clark
joins as financial controller.

MCA Records Nashville promotes Tony Brown to senior vice president
of a&r. He was vice president of that area.

John Mrves is appointed director of talent acquisitions, East Coast, for
Columbia Records in New York. He was director of a&r talent acquisitions
for EMI America.

Mario Ruiz is named director of a&r and marketing for EMI Music’s Lat-

LAUER FRYE CARR

in American operations. He was director of a&r development for CBS Rec-
ords’ International Division.

Capitol Records promotes Dorene Lauer to national director of media
and artist relations, based in Los Angeles. She was East Coast director of
that area. Keith Frye joins the label as national promotion director, East
Coast, based in Atlanta. He was Southeast regional promotion director for
A&M.

GRP Records in New York promotes Richard Carr from director to vice
president of finance.

Chris Wheat is appointed manager of publicity and public information,
East Coast, for Epic/Portrait/CBS Associated Labels in New York. He was
with the Warner Bros. publicity department.

Warner Bros. Records in Burbank, Calif., appoints Linda Forman senior
editor/writer. She was project director and associate producer at KCET Los
Angeles.

CBS Masterworks in New York names Joseph R. Dalton supervisor of
copyrights, a&r administration. He was an intern with the Next Wave Fes-
tival at the Brooklyn Academy of Music.

Sparrow Records in Nashville appoints Peter York vice president of a&r
and Bob Angelotti director of media relations and promotion. York was di-
rector of a&r. Angelotti was director of publicity and special markets.

(Continued on page 78)
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Differences In U.S., U.K. Packages Could Rile Collectors

‘Sqt. Pepper’ GD: The Long & Short Of It

BY GEOFF MAYFIELD

NEW YORK Will U.S. Beatles
fans feel shortchanged when they
see U.K. packaging for the “Sgt.
Pepper’s Lonely Hearts Club Band”
compact disk?

Capitol president Don Zimmer-
mann says no, but dealers say the
variance will definitely be an issue
for serious Beatles collectors. Dif-
ferent U.S and U.K. packages have
been created for the title’s June 1
release because of contrasts in
those retail environments, although
both editions will have virtually the
same components.

The U.S. edition will be marketed
in the long box, the standard for CD
merchandising here. The UK. disk

will be sold in an open-ended sleeve,
which bears front- and back-cover
art.

The British CD booklet fits inside
the sleeve and is slightly larger
than the U.S. booklet, which goes in-
side the jewel box. The U.S. book
measures 43/, inches square; the
U.K. book is 5%/, by 47/4 inches.

The U.K. booklet contains a back-
page gatefold with the “Sgt. Pep-
per” cutouts that were printed on a
separate sleeve in the original LP
release. In the U.S. version, smaller
replicas are printed on the back of
the disposable long box.

“Essentially all CDs in this coun-
try are sold in the 6-by-12, largely
for pilferage reasons,” says Zim-
mermann. “There are very few re-

Ex-Allied Execs Gharged
In Galif. Gredit Union Scam

BY CHRIS MORRIS

LOS ANGELES Kim Richards,
president of the now-defunct Allied
Artists Records, and his vice presi-
dent of finance have been arrested
and charged in U.S. District Court
with bank fraud.

The criminal complaint, filed
against Richards and Robert Aber-
nathy, vice president of finance for
Allied’s parent company, Consoli-
dated Allied Cos., alleges that the
executives defrauded Union Bank
by securing bank loans for equip-
ment leases using a nonexistent
credit umion to establish a phony
credit line of $10 million.

If convicted, Richards and Aber-
nathy would face a maximum of
five years in prison and a $10,000
fine.

Abernathy, arrested May 14, and
Richards, who turned himself in to
U.S. marshals later that day, were

released after posting $25,000 bail
each.

The arrests culminate nearly four
months of legal strife for Richards.
Allied Artists’ parent consortium,
CAC, was sued Jan. 20 by Union
Bank. The lending institution
charged in California Superior
Court that Richards and CAC fraud-
ulently secured $7 million in bank
loans (Billboard, Feb. 7). CAC was
subsequently sued by General Elec-
tric Credit Corp., Circle Business
Credit Corp., and National Bank of
California for sums totaling over $6
million.

On Feb. 11, CAC filed for bank-
ruptey in federal court in Los Ange-
les, seeking Chapter 11 protection.
CAC’s secured creditors—mostly
lending institutions—have compiled
debts totaling $28.9 million.

An affidavit amended to the crim-
inal complaint filed by Federal Bu-

(Continued on page 82)

Bootlegger Gets More Time
Term Upped, 2 Counts Dropped

NEW YORK A man sentenced to
81/, years in prison and fined
$90,000 in 1983 for his involvement
in a nationwide Elvis Presley boot-
leg record scheme has been resen-
tenced to 10 years in prison.

William Richard Minor was origi-
nally sentenced in Los Angeles fed-
eral court on one count of conspira-
¢y, two counts of interstate trans-
portation of stolen property, and six
counts of criminal copyright in-
fringement.

Although the two counts of inter-
state transportation were dropped
following the Supreme Court ruling
that the provision covering this situ-
ation is inapplicable to copyright vi-
olations, Chief Judge Manuel T.
Real of the U.S. District Court in
California, who originally sentenced
Minor, increased the net punish-
ment.

Granting the government’s mo-
tion, he sentenced Minor to one year
for each of the copyright counts, up
from six months, and to four years
for the conspiracy conviction, with
all sentences to run consecutively.
Minor has filed a notice of appeal

with the 9th U.S. Circuit Court of
Appeals.

In another action involving unau-
thorized recordings, special agents
of the FBI executed search and ar-
rest warrants in the Virginia cities
of Bristol and Glade Springs on
April 30. Benjamin B. Stiltner of
Church Hill, Tenn., allegedly caught
in the act of printing counterfeit la-
bels, was arrested in Glade Springs
and charged with trafficking in
counterfeit labels.

Stiltner had pleaded guilty to fed-
eral copyright infringement viola-
tions in 1985, which involved the
sale of pirated sound recordings. He
was fined $2,000 and placed on pro-
bation for three years.

At a residence leased by Ilene and
Clarence Stiltner in Bristol, FBI
agents seized cassette manufactur-
ing equipment, 20,000 allegedly
counterfeit labels, 12,000 completed
cassettes, and 350 masters. Also
seized were hit pop titles and some
by local country and gospel acts, in
addition to a sophisticated catalog-
ing system for the allegedly coun-
terfeit material.

tailers here who would take the CD
unless it were in the long box.

“We're going to have all the
graphics that were on the original
album and everything that is on the
British CD. We did the best we
could with what we had to work
with.”

In addition to re-creating the liner
notes, lyrics, and art that appeared
on the original LP, both the U.S.
and U.K. CD booklets include retro-
spective comments on the album
penned by George Martin, its pro-
ducer, and Peter Blake, who de-
signed packaging for its landmark
cover. Excerpts from ‘““The Beatles
At Abbey Road,” a book to be pub-
lished this year, offer production de-
tails about the ‘“Pepper’”’ sessions.

Zimmerman says his staff decid-
ed against odd-size options that
have been used for two-disk sets be-
cause a variance in the 6-by-12's

(Continued on page 84)

Broadway Solitude. A&M recording artist Suzanne Vega celebrates her
Broadway debut performance at a recent reception in Manhattan with {abel
president Gil Friesen, left, and Squeeze member Glenn Tilbrook. Vega, who has
just released her second album, “Solitude Standing,” was also joined by artists
Sting, Joe Jackson, and Rosie Vela.

l.ISA LISA & CULT JAM, who have been gaining
steadily in popularity for the past two years, ex-
plode on this week’s charts. The New York-based
trio’s current hit, “Head To Toe,” jumps to No. 1 on
the Hot Dance/Disco and Hot Black Singles charts
and leaps nine notches to No. 6 on the Hot 100. Its
second album, “Spanish Fly,” soars 12 notches to
No. 15 on the Top Pop Albums chart.

The immediate across-the-board success of the
group’s new album stands in stark contrast to the

Lisa Lisa Leaps Beyond Gult Status:;
Soundtracks A Form Of Musical Chairs

last. ‘‘Lisa Lisa And
Cult Jam With Full
Force” had been on and
off the chart for 14
months before it finally
spawned its first top 10
pop hit, “All Cried Out.”
The new album generat-

sleeper, format-by-for-

mat breakthrough of its
R
e

ed a top 10 single after

just one month.

Lisa Lisa first broke
in dance clubs in April 1985 with a British import of
“I Wonder If I Take You Home.” The song hit No. 1
two months later on both the Hot Dance/Disco Club
Play and 12 Inch Singles Sales charts. It ultimately
reached No. 6 on the Hot Black Singles chart and
No. 34 on the Hot 100. The follow-up single, “Can
You Feel The Beat,” reached No. 10 on the dance
club chart, No. 40 on the black chart, and No. 69 on
the Hot 100.

Though neither of those first two records was a
pop smash, both remained on the Hot 100 for 20 or
more weeks. That suggested wide interest in the
group, which was borne out in October 1986, when
“All Cried Out” reached No. 8 on the Hot 100 and
No. 3 on the Hot Black Singles chart.

““Head To Toe” is likely to become the first record
to achieve the Billboard triple erown by hitting No. 1
on the pop, black, and dance/disco charts since
Ready For The World’s “Oh Sheila’”’ and Stevie
Wonder’s “‘Part Time Lover” did the trick in 1985,

SEVERAL ARTISTS on this week’s Hot 100 are on
loan to rival record companies for film and television
soundtrack singles. Capitol’s Bob Seger is No. 35
with “Shakedown” on MCA, MCA’s Elton John is
No. 55 with “Flames Of Paradise” (a duet with Jen-
nifer Rush) on Epic, and Warner Bros.’ Al Jarreau is
No. 86 with the “Moonlighting”” theme on MCA.
Soundtrack singles triggered a similar round of
artist/label musical chairs last summer. Columbia’s
Billy Joel was loaned out to Epic for ‘“Modern Wom-

by Paul Grein
"Cat Dragged In” holds at No. 3. and “Whitesnake”

an,” Geffen’s Berlin was loan2d to Columbia for
“Take My Breath Away,” and Warner Bros.’ Mi-
chael McDonald was loaned to MCA for “Sweet
Freedom.” And earlier this year, Qwest’s James In-
gram was loaned to MCA for “Somewhere Out
There” (a duet with Linda Ronstadt). It’s getting so
you can’t tell the players without a scorecard.

FAST FACTS: Irish artists have two of the top
three singles on the Hot 100 for the second straight
week, as U2's “With Or
Without You” holds at
No. 1 and Chris De
Burgh’s ‘“The Lady In
Red” holds at No. 3.
Metal-based acts have
three of the top four al-
bums on the Top Pop Al-
bums chart for the first
time in history. Bon Jo-
vi's ‘“Slippery When
Wet’” holds at No. 2, Poi-
son’s “Look What The

jumps four notches to No. 4. Tkis is the 27th week
that “Slippery” has been either No. 1 or No. 2.

Ozzy Osbourne/Randy Rhoads’ “Tribute” leaps
to No. 8 in its fourth week on the Top Pop Albums
chart. It’s one rung ahead of where Osbourne’s last
album, “The Ultimate Sin,” was at the same point in
its chart life. Barbra Streisand’s “One Voice’’ also
cracks the top 10 in its fourth chart week. This keeps
pace with her last release, “The Broadway Album,”
which hit the top 10 in its fourth week in December
1985.

Al Jarreau’s ‘“Moonlighting’ theme enters the
Hot 100 at No. 86 this week—three months after se-
ries star Bruce Willis cracked the top five with “Re-
spect Yourself.” With “Miami Viee,” the hits came
the other way around. Jan Hammer’s instrumental
theme reached No. 1 in November 1985, nearly a
year before series star Don Johnson cracked the top
five with ‘“Heartbeat.” These two superstars aren’t
the only performers to have a hit record and star in a
television show whose theme was a hit record. John
Travolta (‘‘Welcome Back Kotter’) achieved the
same double-barrel success in 1976. So, before that,
did Edd “Kookie” Byrnes (*“77 Sunset Strip”’), Rich-
ard Chamberlain (‘‘Dr. Kildare"), Lorne Greene
(*“‘Bonanza’’), Bobby Sherman (‘Here Come The
Brides”), and John Schneider (“The Dukes Of Haz-
zard”’). Some of these performers have gone on to
bigger and better things. Most haven’t. Better enjoy
it while it lasts, guys.
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You already know it.

You've been following it for
years. It’s the Billboard Hot
100 program. The original
Billboard Charts the industry
—and the world—have depended
upon for years.

You show it.

And, according to a recent Billboard retailer study, many of you have
been tearing the Billboard Charts out of every issue of Billboard. And
displaying it in your store. Over the years, you've let us know how the
Charts have helped you sell. Educating your customers. Encouraging
them. Introducing themn to new -ecords. And boosting your
sales. And now we're going to make it even better.

The Billboard Hot 100 Poster Program

Beginning July 1, 1987 3000 leading record retailers across

the country will participate in tte The Billboard Hot 100 Poster I l
Program. Be one of the first! Every participating retailer will receive:
A specially designed, high quality four color, glossy coated stock poster for your store...
At 18" x 34", it's big enough to grab your customer’s attention...and keep it! Compact
enough to use a minimum of veluable wall space.
A beautifully crafted aluminum and plexiglass frame to facilitate simple bi-
weekly inserts of new charts. ’
New chart posters every other week, all year long. Each poster shows the 50

Top Pop Albums and the 50 Top Singles.

And that’s not all! Because participating dealers will enjoy increased traffic
and sales from the national television, radio and magazine promotions we
will be running throughout the year.

All for just $78.00—only $1.50 a week. It’s an offer you can't afford to miss.
A program consumers will love.

Find out how you can chart bigger sales today. Participation is limited to
first 3,000 dealers, so sign up s2on. Quantity discounts ava:lable.

For information, call Brad Lee at (617) 281-3110. Or mail coupon to:

Brad Lee, MUSICIAN, PO. Box 701, Gloucester, MA 01930.

IR e e e e e e I
| P |
| Billboard Hot 100 Chart Program Retailer Participation Form |
| We. the undersigned, agree 1o rarticipale in the BILLBOARD HOT 100 CHART PROGRAM. This |
document confirms that we will post the permanent frame i1a high traffic area in our store(s)
| and that we will change the chart on a biweekly basis as supplied to us by Billboard. It is under- |
1 stoad that this agreement is valid for one year beginning July 1. 1987, and renewable based on |
the mutual consent of both parties. We also agree to periodically participate in any research
] Billboard may conduct to assess the program v |
n
] Itis also undersk())od lhal,:;ou will be blllle%ul the rate of $78 per store for each store participating |
n the program Quantity discounts avatlable
! For information. call Brad Lee at (617) 281-3110. !
| |
: Signature__ NOTES: :
. 1. ALL INFORMATION
I Name (Printed)_ - MUST BE FILLED IN |
o | FOR Tl_}_IS ;E\}GREE- |
Title - MENT TO BE VALID
: 2. Please attach a :
mailing list with
| Company * individual store ]
ddres and
| Date_ _ S Number of stores__ i I
| Average xeekly Traffic Per Store 3. Please return all |
1 (Foot traffic, not transactions). completed informa- |
tion along with your
| Y |
Phone Number._ - - payment made out to
| BILLBOARD HOT 100. |
. to Brad Lee. MUSI-
| Billing Address. S CIAN. PO. Box TOL. |
| Gloucester. MA 01930 |
s I |
— | S—— [ R '
® | |
T S d

o0 |

_________ &
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MTV, AMC CANCER RESEARCH CENTER AND RCA RECORDS
PRESENT A MATTER OF HIGH PRIORITY

OIN THE FIGHT AGAINST BREAST CANCER...

Lvery day more are joining Handleman, Lieberman, Camelot
Enterprises, National Record Mart, Western Merchandisers, Round-Up,
Sound Warebouse, Record Bar, Wherebouse, Tower Records, Transworld,
Sound Shop, Music Plus, Valley One Stop, City One Stop, CML,
Musicland and Rainbow, in support of “High Priority"-an album of
eleven great hits from top artists. The proceeds from the album and the
special MTV “High Priority” T-shirt will go to combat breast cancer—the
disease that strikes one out of eleven American women. “High Priority”
s sure to attract buge consumer appeal. It's being promoted on MTV.
Featured on an MTV special. Supported by RCA advertising,

Your support is needed now, too. Make it a bigh priority to speak

with the RCA representatives when they call

HIGH PRIORITY

Great music to support
a great cause.
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The revised BMI bonus payment
schedule has become a source of
controversy in the songwriter
community, as documented in re-
cent issues of Billboard.

BY FRANCES W. PRESTON

This is a year of growth at BMI, a
year in which we are making signifi-
cant improvements both within BMI
and in providing service to BMI's
writers, composers, publishers, and
those foreign writers whose works
we license via our contracts with
their societies.

Among the improvements are the
recently announced revisions in
BMTI’s payment schedule. Advanced
technology now permits dramatic
improvements in the logging sys-
tem, which our studies show will re-
sult in a substantial increase in the
number of performances credited to
songs in the BMI repertoire.

Before adopting the revised sys-
tem, we carefully pretested it on
several hundred active BMI writers’
and publishers’ catalogs to assure
ourselves that it would have a bene-
ficial effect and found that the
changes were universally positive
for this group.

This new technology has also per-
mitted us to make very important
distinctions in the calculations of
royalties in the many situations in
which BMI has no current contract
with one or more of the parties.

The overall effect of the change
in our payment schedule is to permit
us to move toward three important
strategic goals: to stabilize the BMI
catalog, to maximize income, and to
make BMI the home for the stron-
gest group of songwriters, compos-
ers, and publishers in America.

I have always felt that it is best
for a writer and his/her catalog to
be together under the umbrella of
one performing rights organization.
We welcome writers who left cata-
logs behind at BMI and joined other
performing rights organizations to
return and rejoin their catalogs at
BMI.

We also understand that some
writers who have left BMI may opt
to take their catalogs with them to
other performing rights organiza-
tions.

Although BMI never happily says
farewell to a writer, our policies
have long made it possible for this
kind of transfer of rights. We find it
very difficult to understand why an-
other performing rights organiza-

TRAFFICKING IN STOLEN CDs

Can Earl Paige be serious? As a re-
tailer, I have to marvel at the lack of
street smarts in his recent Retail
Track column on used compact disks
(May 16).

In our market area 80% of all “used
CDs” are stolen from retail stores or
burgled from homes or warehouses.
Some, more professional groups

Clearing the Air

FINE TUNING BMI'S PAYMENT SCHEDULES

tion would not accept the migration
of a writer's catalog regardless of
the exclusivity of the rights. In fact,
every performing rights organiza-
tion in the world, save one, does ac-
cept nonexclusive rights.

Another way of looking at the
changes in our payment schedule is
that, quite frankly, we have put
BMI writers, composers, publish-
ers, and those foreign writers and
publishers whose works we license

payment schedule and of your
board’s concern in the statement
which you forwarded to me.

“I believe your concerns are
based on a misunderstanding which
I will try to clarify, and I would ask
your help in transmitting this infor-
mation to your board.

“First, let me make it clear that
the decision to change our payment
schedule was not made by BMI's
board of directors. It was made by

‘Quite frankly, we |
have put BMI
writers, composers,
& publishers in a
preferred position’

Frances Preston is president and chief

executive officer of BML

in a preferred position.

We believe that our ability to
maximize revenue over the long
term depends upon our capability to
compensate our family of writers
and composers with a higher level
of royalties than those received by
writers who have opted to leave
BMI for other performing rights or-
ganizations.

BMI is not alone in this preferen-
tial treatment. Every performing
rights organization has rules that
apply only to writers who are asso-
ciated with that organization and
benefits that are lost as a writer ter-
minates the association. In some
cases, as much as nine months’ roy-
alties and any accrued funding is
lost upon termination.

This preferential treatment for

BMI writers and composers has
caused some concern and misunder-
standing in addition to some incor-
rect information about details of
BMTI’s new payment schedule. Much
of this was aired in a recent Com-
mentary by George David Weiss,
president of the Songwriters Guild
of America (Billboard, May 9).

I responded to his concerns in a
letter that same week, and I feel
that it would be helpful if I shared
my response in this column.

“Dear George:

“I was surprised and somewhat
dismayed to read of the concerns
you expressed about the new BMI

move stolen goods from one market
to another. But the majority are shop-
lifted or smash-and-grab burgled by
junkies who can get $5 each, no ques-
tions asked, from a few sleazy deal-
ers.

Legitimate retailers here will not
even handle used CDs, except for
trade-ins from known customers.
Those who deal in suspect goods are
encouraging theft from retailers and
distribution centers as well as open-
ing themselves up to more theft and
burglary.

Don MacLeod

BMI's management.

““There has been a gradual
change over the years in the pattern
and amount of music used in broad-
casting, and our payment system is
being brought up to date to reflect
those changes. We have in the past
(1977, 1980, 1984) changed our pay-
ment system as circumstances justi-
fied it. This latest change is the re-
sult of factors which have been
changing for some time, but which
had to be carefully studied to see
what the total effect would be be-
fore we altered our system.

“With its new payment schedule
BMI has, I feel, simply enhanced
the benefits associated with being a
BMI writer, or a writer member of a
foreign society whose works we li-
cense, and put the interests of those
writers ahead of all others. Nothing
in this new schedule reduces the
‘freedom’ of any writer to move
from one performing rights organi-
zation to another or presents any
‘coercion’ to maintain membership
or repertoire with one or the other.

“In America, writers have a
choice among performing rights or-
ganizations, as they do among pub-
lishers, and they freely make a busi-
ness decision to assign their per-
forming rights to one of them.
Having done so, however, I don’t
think any writer is entitled to all the
benefits of the performing rights
organization he has chosen not to

Music Millennium
Portland, Ore.

USING NETWORK RADIO
Congratulations to Joe Trelin on his
excellent article concerning artists
and network radio (May 16).

Too often, artists are victimized by
shortsighted managers or publicists
who don't realize the value of radio
publicity. Ironically, at the same time,
the record companies of these same
artists are placing advertising on net-
work radio shows at several thou-
sand dollars per 30-second spot.

join.

“There has never been a barrier
to a writer leaving BMI and taking
his rights along. A writer who
leaves has always been able to re-
move his rights when he terminates
his contract.

“And in view of the new payment
schedule, BMI is assuring the termi-
nated writer who wishes to transfer
his rights the opportunity to move
them as of Jan. 1, 1987, if BMI is no-
tified by Oct. 1, 1987.

“If he has a writer-owned pub-
lishing company, he is free to move
his works any time during the pres-
ent year. If a terminated writer
wishes to rejoin his catalog at BMI
before Jan. 31, 1988, the bonuses
will be made retroactive to Jan. 1,
1987, so that no monies will be lost.

“We have no desire to appear to
be benefiting from any former BMI
writers’ catalog if those writers
wish to transer it to another per-
forming rights organization.

“I would also like to mention that
embodied in the new payment
schedule are a number of very com-
plex distinctions relating to the bo-
nus payments for non-BMI writers.
For example, your catalog, which
was not accepted by ASCAP during
the period in which it would not li-
cense nonexclusive rights, will con-
tinue to be eligible for the bonus as
it is being paid via your co-writers
assignment.

“I am in full agreement with your
contention that our energies should
be marshaled in the fight against
those who seek to undermine the
payment of performance royalties.

“This objective cannot be
achieved by writers airing their crit-
icisms of any performing rights or-
ganization through the media at a
time when proponents of the Bou-
cher bill and others are already try-
ing to convince legislators and the
public that no performing rights or-
ganization is worth saving.

“I look forward to working with
you and the guild as the new source
licensing legislation works itself up
the agenda on committees, House
and Senate.”

In closing, let me say I am deter-
mined that BMI be regarded as the
most stable and as having the stron-
gest family of writers and compos-
ers of any performing rights organi-
zation. I believe the improvements
we are making this year, including
the new payment schedule, are an
aggressive move toward that goal.

Artists need to be aware of their
marketing as much as of any facet of
their career.

Edward R. Salamon

Exec. V.P./Programming

United Stations Programming Network
New York

Articles and letters appearing on
this page should be submitted to Is
Horowitz, Commentary Editor,
Billboard, 1515 Broadway, New
York, N.Y. 10036.
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Mlchael’ ‘Sex’ Forces Lyrics Issue
AIDS Epidemic Renews Debate

BY KiM FREEMAN

NEW YORK “It's tough to be a
programmer in the '80s,” laments
Dene Hallam, PD of hit outlet
KCPW Kansas City, Mo., who was
mulling an add decision on George
Michael’s ‘I Want Your Sex” at
presstime and the larger issue of
the extent to which a station
should play moral guardian for its
audience.

Unquestionably, “I Want Your
Sex” is on a rapid track to hit sta-
tus. Based on airplay from pro-
grammers who plucked the single
off of MCA’s “Beverly Hills Cop
II"’ soundtrack, ‘I Want Your
Sex’’ would have been the highest
debuting record on the Billboard
Hot 100 this week had it been
available as a single at retail. Be-
cause of that response, Columbia,
Michael’s label, rush-released the
single May 18. (See story, page 32.)

At the same time, many of the
programmers who have added the
record do express concern that
some listeners may interpret the
song’s lyrics as advocating promis-
cuity in an age when ‘‘safe sex”
has become a watchword. Others
contend that the song’s treatment
of sex will not surprise, sway, or

offend listeners. At any rate, most
say they will be watching audience
feedback on the track with an es-
pecially careful eye as it gains ex-
posure.

“On the one hand, the timing of
this record literally couldn’t be

‘The timing of
this record literally
couldn’t be worse’

worse,” says Hallam. “On the oth-
er hand, as a PD, I don’t think it’s
my responsibility to censor what
the public wants to hear.” Over
the May 15-17 weekend, KCPW
held a “Beverly Hills Cop II” pro-
motion, which included a few spins
of the Michael record. “The movie
hasn’t even opened yet, and we’re
already getting requests on this,”
says Hallam.

Given the record’s early success,
Hallam says he will most likely
add it soon. “It looks like there’ll
be no stopping this locomotive, but
I am going to require that my
jocks make some mention advocat-
ing safe-sex practices when they
play it.”

newsline...

NEWCITY COMMUNICATIONS, Bridgeport, Conn., has agreed to a stock pur-
chase of Tulsa, Okla.-based Swanson Communications. The $20 million
deal gives NewCity (formerly known as the Katz group) control of
KRMG-AM Tulsa, KKNG-FM Oklahoma City, and KKYX/KLLS San
Antonio, Texas. KQMJ Tulsa and certain other Swanson assets will be
distributed to a partnership of Swanson shareholders before the trans-
action is finalized. NewCity owns 11 outlets in seven markets. They are
KWEN-FM Tulsa; WZZK-AM-FM Birmingham, Ala.; WEZN Bridge-
port; WDBO/WWKA Orlando, Fla.; WYAY Atlanta; WFTO/WAAF
Worcester, Mass.; and WSYR/WYYY Syracuse, N.Y.

TIM DORSEY is named VP of the CBS radio division, retaining his station
manager position at CBS’ KMOX/KHTR St. Louis. He is an 11-year
CBS veteran and has been the combo’s manager for the past year.

ROBERT AUSFELD is named VP/GM of WABY/WKLI Albany, N.Y. He
had been the combo’s station manager since 1982.

KRZY/KRST Albuquerque have been sold to Wagontrain Broadcasting
by Burroughs Broadcasting for $5.25 million.

Steve Kingston, operations man-
ager at WHTZ “Z-100"” New York,
says the station didn’t “think too
long’’ about adding the single,
and, indeed, the track moved into
the top 10 requested songs there
after just a few days of play.

At presstime, Z-100 had taken
the measure of keeping the song’s
title off the air, with a memo tell-
ing air talents to refer to the track
as the new George Michael song
from the movie soundtrack.

“Since the inception of top 40,
you could tear apart the lyrics of
many hit songs,” says Kingston.
“When we tested this record, we
got many more positives than neg-
atives, but it’s just that we don’t
want to call attention to the fact
that we're playing a record called
‘I Want Your Sex.” Obviously, it’s
a very sensitive issue.”

Kingston notes that Z-100 initial-
ly added the track with the “sex”
in the “I want your sex’ chorus
edited out. He says, however, that
it just didn’t do justice to the
song.”

Crossover outlet WQHT “‘Hot
103” New York has been engaged
in a bold safe-sex campaign for
several months, but PD Joel
Salkowitz says playing “I Want
Your Sex” for the past two weeks
is in no way a contradiction to that
campaign.

A while ago, Hot 103 visited
New York City nightclubs to pass
out free condoms. And last week it
became the first Gotham station to
air controversial AIDS awareness
and prevention commercials,
which are part of Mayor Ed Koch’s
citywide media blitz against the
killer disease.

“I've never been a big believer
in censoring what gets played on
the radio,” says Salkowitz. “Hey,
it’s just a song. It’s going to be
featured in a huge movie, and we
got requests for it instantly.”

Salkowitz says he’s not aware of
any complaints on the record. “We
don’t think that we negate the
points we’re trying to make with
the safe-sex campaign at all by
playing this song.”

Chris Collins, PD of hit outlet
KSFM “FM-102"” Sacramento,
says he added the record without
reservation, mostly because lis-
teners to his morning show are
used to things that are far more

(Continued on page 13)

|OUTA

THE

Programmers reveal why they have jumped on
certain new releases.

TOP 40/CROSSOVER

MCA'’s “Beverly Hills Cop II” soundtrack has generated three instant-
reaction records for KSFM “FM-102” Sacramento PD Chris Collins,
who made quick adds of offerings by Bob Seger, the Jets, and George
Michael. (See related story, this page.) A song destined for No. 1, says
Collins, is Surface’s “Happy” (Columbia). “The minute I played this, I
started getting calls from record stores because they couldn’t keep it
in stock,” he reports. An exception to FM-102’s usual urban lean is
Motley Crue’s “Girls, Girls, Girls” (Elektra). “This is definitely a su-
perstar band,” says Collins, who has the single spinning after 3 p.m.
right now but expects to move it into full-time rotation soon. New to
most of the country but not Collins is Phil Saatchi’s “Wheel Of For-
tune” (A&M), a ballad he describes as highly distinctive, very classy,
and worthy of attention. “All my research shows that people really like
the sound of this record,” he says. “Now, if some other people would
support it, I think the record could really kick in.”

ALBUM ROCK

This week’s PD of the week, WHJY Providence’s Ken Carson, has
plenty of records to rave about. They start with new artist Richard
Marx, whose debut track is “Don’t Mean Nothing” (Manhattan). After
two weeks of play, the song has generated an amazing amount of
phones, says Carson. “With the many celebrities helping him out, this
is a very talked-about record,” the PD says. “Every time we play it, we
get somebody calling to ask who it is.” Carson offers an advance tip on
Tom Kimmel’s “That’s Freedom” (PolyGram). “This is going to smash
onto the charts next week,” he says. “I don’t want to compare him to
anybody, but Kimmel’s type of music fills a void that I think exists
today for good honest music with great lyrical composition.” Mason
Ruffner’s “Gypsy Blood” (CBS Associated) is also very hot at WHJY,
says Carson, whose parting shot goes to John Hiatt’s “Thank You
Girl” (A&M). “My promotion director and I were listening to A&M’s
CD sampler during a meeting, and when we heard this we both
grabbed for the cover to see who it was,” he enthuses. Familiar with
Hiatt’s critically acclaimed track record, Carson says, “This is the one
that’ll prove to the biz that Hiatt’s ready for the big time.”

COUNTRY

“This is an especially good time for new releases,” says KIIQ Reno,
Nev., PD Tony Thomas. The first of many favorites is Reba McEn-
tire’s “One Promise Too Late” (MCA). “This is strong with females,
but it’s also got that wondering-what-it-would-have-been appeal that
any adult can relate to.” Also carrying a strong lyric line is Michael
Martin Murphey’s “A Long Line Of Love” (Warner Bros.), says Thom-
as. “I think this will have that same kind of appeal as the Judds’
‘Grandpa,’ " says Thomas. “It’s heartfelt and folksy yet contemporary
at the same time. Murphey sings terrifically, and I think this track will
hook a lot of people.” Described by some as the “Bruce Willis of coun-
try,” T. Graham Brown’s latest, “Brilliant Conversationalist” (Capi-
tol), is indeed brilliant, in Thomas’s estimation. “A lot of people look
twice at their radio when they hear this,” says Thomas, praising the
track’s “clever lyrics and extremely strong r&b background.” Thomas
is also KI1Q’s morning talent, and he says Brown'’s track gives person-
alities plenty of jumping-off points. KIM FREEMAN

- AMERICA'S MOST ASTUTE PROGRAMMERS
'WILLBE IN N.Y.C. JULY 1215 |

WILL YOU BE THERE?

Check Vox de Page in the June 13 issue for a chance to win the
- New Music Seminar 8 Sweepstakes.
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1987 RADIO AWARD

The best will be rewarded for excellence in bringing music to the masses.

CAST YOUR VOTE
FOR THE BEST!

75 AWARDS 10 AWARDS

will go to Program Directors, Music will go to Label Promotion
Directors, Air Personalities and Departments (national and
Promotion Directors . . . in Top local/regional reps) in all five
40/Crossover, Urban, Album Rock, formats.

Country and AC radio outlets. 5 AWARDS
Awards will be made in large, will go to the best weekly National

medium. and smaill marke.t Music Program: one for each format.
categories, based on Arbitron

definitions.

Billbocrds—l

EVERYONE WHO READS BILLBOARD VOTESY
VOTING WILL BE IN TWO STAGES:

(1) Voters will nominate one entry in each category. These will be tabulated (by an
independent auditing service]. The top 5 nominees in each category will be put on
a Final Bellot.

(2) Billboard readers will then select one winner in each category on this Final Ballot. These
will be tabulated to determire the Winners.

*The Billboarc Radio Awards will be the only awards in the industry nominated and voted on by all
facets of the industry . . . radio, retail, record labels, recording studios, talent and publishiang.

BE SURE TO FILL OUT THE NOMINATION BALLOT
WHICH APPEARS IN THE JUNE 6 ISSUE OF BILLBOARD!

BILLBOARD RADIO AWARD WINNERS
ANNOUNCED SEPTEMBER 12
IN THE NAB RADIO ‘87 ISSUE

GET YOUR NOMINATIONS READY!

www.americanradiohistorv.com
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On Air Software
Brings DJs To
World Of Hi-Tech

BY CHARLENE ORR

DALLAS While various software
packages have brought program-
mers happily into the computer age,
few air personalities have benefited
from hi-tech tools in their day-to-
day duties. Jim Radcliffe, the after-
noon personality known as Jim Ty-
ler on top-rated country outlet
KPLX here, is out to change that
with his On Air Software.

In his 20 years of broadcasting
experience, Radcliffe says, he has
seen programs written to make ev-
erybody’s job easier except those
who desperately need the luxury of
organization and ready informa-
tion—air talents.

Radcliffe’s Studio Information
System is designed to replace in-stu-
dio card-file setups with a “video”
card file. SIS allows personnel to
store information on full, computer-
screen “cards” that feature color
and graphics. Anything from plug
cards to weather forecasts to liners
to live copy that can be written on a
3-by-5 card can be stored on the sys-
tem. While on air, personalities can

(#CALITORNIA COOLER )8

60's Party

Here's sand in your eye! It's a summer 60's party with special
guests the Beach Boys, James Brown, Tommy James and Wilson
Pickett PLUS all the wildest music of the 60’'s! We're talking
THREE HOURS of “Louie Louie”, “Hang on Sloopy”, “Wooly
Bully”, “Twist and Shout”, “Barbara Ann”, “Keep on Dancin'" . . .
we're out of breath just thinking about it! It all happens the

call to the screen any set or sets of
information.

In addition to the video card file,
Radcliffe’s system is programmed
with a variety of features that make
it applicable to stations in a variety
of formats. Some of those features

weekend of June 20th-21st. ALL RITIGHT!

include:

e A pop-up note pad that can be
superimposed over any card, allow-
ing DJs to script bits, make notes
for themselves, or pass messages to
the PD.

o The Contest Control Module,
which allows personalities to log
winners automatically into a file.
The file can make year-end promo-
tion reports much easier as well as
hold “professional” contest winners
at bay by having their names handy.

e The Phone Director module,
which is designed for stations or
programs that take frequent calls.
It lists up to six telephone lines and
keeps a total of the calls taken and
the time on hold. It also has next-
caller indicators and provides a de-
mographic breakdown of the call-
ers. A polling indicator tells opera-
tors the tally of different responses
on talk-show topics, rate-a-record
segments, and other features in-
volving listener opinions. And pro-
ducers can leave brief messages on
the temperament of callers on hold
for the show's host.

Station employee rosters, directo-
ries, and other records and manuals
can be stored for easy access by any
station staffer. Artist bios, special
features, and production elements

(CALIFORNIA COOLER=: ) 8

10 Party

No mid-summer luil this year! On the weekend of August 1st-2nd,
California Cooler proves that good times are timeless with
their all-stops-out 70’s party! Special guests include Elton
John, Tina Turner, Billy Preston and Ringo Starr. For
three rockin' hours the party songs just won't quit!

“Brown Sugar”, "All Right Now"”, “Old Time Rock
& Roll", "Don’t Stop 'Til You Get Enough™ . ..
outrageous ratings will be had by all!

Don't Miss the Two Hot-
test Parties of the Summer!
Call United Stations Now!
The California Cooler Parties
are available on a swap/
exchange basis to radio
stations in the top 170
Arbitron-rated metro markets.
For station clearance infor-
mation, call United Stations
Programming Network in
Washington, DC at 703-276-2900

New York
Washington, D.C.
Chicago

:
Detroit ¢ :
Oalas g can be called up quickly.
V/ : “The only limit to the system is
Los I:-ngedles ] the station’s imagination,” says
ondon ¥

Radcliffe, who stresses the simplic-
ity of the program’s operation.

In addition to KPLX, top urban
outlet KKDA here is happy with
SIS. According to KKDA assistant
PD Terri Avery, the system is
“great,” and her jocks were using it
just a few days after its installation.
Local rumors also have AC outlet

(Continued on next page)
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Listener Gets the Benz. WBCY
Charlotte, N.C., listener David
Underwood, right, gets the Benz—
Mercedes Benz, that is—as he
collects the grand prize in phase two
of WBCY’s cash and cars giveaway.
WBCY air personality Jeff Wicker
hands Underwood a check for $5,000,
but had a hard time handing over the
keys to the Mercedes 190-E.

SUGGESTIVE LYRICS

(Continued from page 10)

outrageous. “We say things worse
than George Michael could ever
sing,” he says. “We let them com-
plain all they want about what’s on
the show, but they don’t even
think about the records.”

Beyond that, Collins says the
song describes attitudes that are
old hat in this day and age. “That’s
life these days. Look what happens
on soap operas every day,”” he
notes. And if there are complaints,
Collins appears to file that possi-
bility in the “any press is good
press’ drawer. “If you're shooting
for women and teens as an audi-
ence base, you have to have people
talking about you.”

Larry Berger, PD of WPLJ
“Power 95" New York, says the
Michael record hasn’t become an
issue yet. “I'll never say never
{about adding it], but it does seem
the timing is sort of bad,” he says.
Just a few months ago, Berger
took the 1983 hit “So Many Men,
So Little Time’ out of Power 95’s
oldies rotation. “‘I just wasn’t com-
fortable with that record in these
times.”

ON AIR SOFTWARE

(Continued from preceding page)

KVIL contemplating the package.

SIS works best on the IBM PC XT
or AT with one disk drive and a 20-
or 30-megabyte hard disk and EGA
monitor. For stations with smaller
budgets, an IBM PC or clone with at
least a 256K Ram, one disk drive,
and a color monitor will work fine,
sayvs Radcliffe. Because of the color
combinations used to highlight and
flash new or pertinent information,
an IBM monochrome cannot be
used.

HAVE YOU SEEN
THE NEW LOOK OF
TALENT? TURN
TO PAGE 32

Take A Non-Stop Ride On The Entertainment Express
With Nina Blackwood

Welcome to Entertainment Express. For one hour each week, Entertainment
Express will fransport your listeners right fo the front of foday’s music scene.

Entertainment Express is an all-new show from The United Stations Pro-
gramming Network, geared fo today’s contemporary audience. And who bet-
fer Yo reach that audience than the host, Nina Blackwood? Your listeners
already know ‘Ning, from. MTV and as the cument music comespondent on
Solid Goid and Entertainment Tonight. Because of her vast experience and
knowledge -of rock music, Nina's developed a great deal of credibility with
your audience. What your listeners get is straight talk, candid observaticns
and all the Jatest rock news from the artists themsaives. Each-week Entertairi-
ment Express will fill your listeners in on the lafest goings-onin a timely, news
worthy and exciting manner.

But Entertainment Express isn't just news.and interviews. It's music, lots of
music, as Nina plays today’s hits. Anyone that's breaking big will be featured
on Entertairnment Express.

So don't miss out. Get your ticket and journey with Nina Blackwood aboard
the Entertainment Express. Pulling into your station the first week of June.

Entertainment Express is available on a swap/exchange basis to stations
in the top 170 Arbitron-rated metro markets.

For station clearance information call United Stations Programming Net-
work Affiliate Relations in Washington, D.C. at {703) 276-2900.

For national sales information call United Stations Programming Network
in New York at (212) 575-6100.

o
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WAVE GOODBYE TO THE COMPETITION!

n July 4th weekend the Beach Boys rule!
Their music has symbolized sun and Fun, Fun, Fun for over 25 years. And now they're gonna
Do It Again with the 1987 3-hour Beach Boys 4th of July Radio Special.

The Beach Boys themselves will be there, with the stories behind their biggest hits and a
quarter-century musical retrospective that'll knock your sandals off!

In addition to being America's all-time favorite sons of summer, the Beach Boys are hot RIGHT
NOW! Millions watched their recent prime-time TV special . .. leader Brian Wilson has contributed
a new song to the hit film “Police Academy 4" ... and they're back on the charts with great singles
like “Getcha Back,"” “Rock ‘N’ Roli To The Rescue” and “California Dreamin.

On July 4th the Beach Boys will be delivering Good Vibrations and spectacular ratings! The
Beach Boys 4th of July Radio Special is available on a swap/exchange basis to stations in the
top 170 Arbitron-rated metro markets. To reserve this all-new special for your station call United
Stations Programming at 703-276-2900.

For national sales information call United Stations Programming Network at 212-575-6100.
New York Washington, D.C. Detroit Dallas London

Chicago Los Angeles

UNITED

STATIONS

PROGRAMMING NETWORK

FCC Nixes Plea
From Pacifica To
Assess Material

BY BILL HOLLAND

WASHINGTON The FCC has re-
fused a request by Pacifica Founda-
tion Inc. that it screen in advance
programming to be broadcast June
16 by the company’s WBAI New
York outlet. The program contains
language that might be judged inde-
cent under new FCC guidelines.

The refusal follows a May 8 re-
quest by Pacifica for a ““declaratory
ruling” on the FCC’s recent expand-
ed reading of the U.S. Supreme
Court’s 1978 decision in Pacifica vs.
the FCC—the so-called “seven dirty
words” case.

“No way are we going to screen
programs in advance,” says Jim Mc-
Kinney, chief of the FCC’s Mass
Media division. “If you think we're
having some First Amendment con-
cerns [with the new guidelines]
now, you can imagine what would
happen if we did that.”

Pacifica told the FCC in its re-
quest that “unless the commission
declares the broadcast would be in-
decent,” WBAI will broadcast the
reading of the text at approximately
11 p.m. The broadcast will be pre-
ceded by a warning that the text
contains language that may be ob-
jectionable to some listeners.

The name of the text and its au-
thor were not mentioned in the Pa-
cifica request, but McKinney says
that a “‘resident intellectual”” on his
staff had identified the material. He
declines to name it, however, say-
ing, “There’s some game playing
going on.”

A Pacifica spokesman later iden-
tified the text as “Ulysses,” the
once-banned novel by James Joyce,
now universally acclaimed as a mas-
terpiece.

Among the quoted language in
the request were the following
words and phrases: “kissing my bot-
tom,” “frigging,” “titties,” “fuck,”
“shit,” and other, more graphic ref-
erences. )

William J. Byrnes, an attorney
for Pacifica, admitted he was using
the June 16 date to embarrass the
the FCC. It has become an annual
tradition nationwide to conduct
readings from the sprawling novel
on that date. “I would like them in
their deepest hearts to realize that
judging words or phrases in isola-
tion is foolish,” Byrnes says.

Pacifica also maintained in its
four-page request that it could not
be sure that no children would be in
the audience during the broadcast.
The FCC has narrowed the hours
for broadcast of programs with sen-
sitive material; until recently, there
was a 10 p.m. cutoff.

Pacifica stated that because it
does not currently subscribe ““to
any ratings service,” it would not be
able to determine if children would
be listening to the station at the 11
p.m. start time for the program.

Pacifica is already in hot water at
the FCC for a broadcast on one of
its California stations. The FCC has
forwarded to the Justice Depart-
ment evidence that the broadecast
was obscene.
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cONCERN ABOUT the lyrical content of George Mi-
chael’s “I Want Your Sex” may be put to rest as soon
as programmers get a hold of the three-version CD
Columbia sent out May 21 (see story, page 10). Yes,
the take PDs have been using, which is off of MCA’s
“Beverly Hills Cop II” soundtrack, could be interpret-
ed by some listeners as taking an inappropriately ca-
sual approach to sexual practices during these AIDS-
wary times. The tracks on the CD offer lyrical alter-
ations that give the tune quite a different meaning.
Major-market response
to the soundtrack version
has been remarkable,
and Columbia’s CD move
ought to allow PDs cater-
ing to more conservative
markets equal time with
the track.

GANNETT UPDATE:
Jim Morrison takes his

For Those Who Don’t Want Quite As
Much ‘Sex,” A Promo GD From Golumbia

listens to “WSM, the 50,000-watt blowtorch of the
South” whenever he’s in town. At presstime, WSM
was weighing White House requests to stop airing the
liner.

Bob Thurgaland, aka Bob Teodd, is back in the biz
and would like to hook up with long-lost pals from his
days at WQXI Atlanta, CKLW Detroit, and else-
where. He’s now the operations manager at easy lis-
tening/big band combo KFXM/KDOU San Bernardi-
no, Calif., and can be reached at 714-825-5555.

A LEGEND returns as
the WPGC-FM call let-
ters come back to the
D.C. market. One of the
most famous top 40 sets
of yore, the WPGC-FM
has been masquerading
for nearly two years as
WCLY-FM. New GM Ben
Hill says he wants to take

programming talents to
Gannett’s top 40, KSD-
FM St. Louis. He leaves middays at WQXI-FM Atlan-
ta; he resigned his longtime PD duties there a few
months back. Also new to KSD is J.C. Corcoran, who
surfaces there as morning man after being off the
scene for a while following his complicated departure
from the St. Louis leader, album rock outlet KSHE.
Joining Corcoran on KSD’s new “Breakfast Club” are
two other longtime KSHE-ers: Joe Mama Mason and
Don “DJ” Johnson.

Top 40 outlet KCPW “Power 95" Kansas City has
two hot openings. For his next MD, PD Dene Hallam
is looking for a “radio and music junkie who's had
some experience with research and computers and
would eventually like to be a Gannett PD.” Those
overly interested in the well-known glamorous side of
an MD’s duties need not apply. Hallam is seeking
someone with sincere interest in the overnight shift.

Meanwhile, back at Gannett’s western outpost,
KIIS Los Angeles, Gene Sandbloom did in fact resign
from the MD post for the associate a&r director slot at
MCA. Sandbloom’s impressive career started with an
internship at KIIS in 1982, and he went on to earn
many industry awards during his tenure there. Pro-
gramming veteran Jack Silver, currently the asso-
ciate producer of Rick Dees’ KIIS morning show, will
serve as interim MD.

DIR’S EXCLUSIVE alliance with David Bowie for his
forthcoming Glass Spider tour (Billboard, May 16)
bore more fruit May 22 with a 15-minute live press
conference during which Bowie announced tour dates
and performed two songs live. It was offered first to
affiliates of DIR’s concert series, “The King Biscuit,"
on which a Bowie concert will be broadcast at some
point in the future . . . Alan Wolmark departs his post
as RCA’s director of national album promotion after
four years.

No wonder John Chommie left full-service AC out-
let WGBB Long Island, N.Y., for the PD-ship at
WFLY Albany, N.Y. (Vox Jox, May 23)—the station
was slated to go all-news/talk May 23. “It’s about
time the nation’s 12th-largest market had a 24-hour-a-
day information and news station,” says WGBB’s
newly appointed operations manager, Rick DeLisi.

“ASHVILLE FAVORITE Eddie Edwards will be
leaving country outlet WSIX soon to take his morning
shtick to Malrite’s KLAC Los Angeles, which is the
same path current KLAC morning man Gerry House
followed last year. House will now be moving to morn-
ings on Malrite’s sister FM, country outlet KZLA Los
Angeles, which should make for an interesting battle.

Back in Music City, country stalwart WSM is hav-
ing fun with a plug from President Reagan that news
anchor Liz White secured during a recent Washing-
ton, D.C., press conference. While most of the report-
ers in attendance were busy quizzing the Prez on the
Iran/Contra affair, White popped him a written
promo and told Reagan she couldn’t go home unless
he read it. So, there’s the President on tape saying he

by Kim Freeman

advantage of the ‘‘hal-
lowed” call letters; he’s
also changing the AC format to more of a “contempo-
rary crossover’’ top 40 hybrid—sort of like what
WPGC was in the old days but done up '80s style. The
format will be aimed at trendsetting women ages 18-
34, says Hill.

A WINNER?: KZZP Phoenix air personality Bruce
Kelly has taken his talents to the recording studio.
The results: “The Lottery,” a 12-inch record that has
been picked up by Los Angeles-based Macola Records.
It's reportedly getting airplay on such stations as
KRQQ Tucson, Ariz., and KOY Phoenix, among oth-
ers,

The song, which was the creation of producer/song-
writer Wayne Vlcan, takes a lighthearted look at the
hopes and dreams of lottery players nationwide. Ac-
cording to Kelly, KZZP was playing the record for
some three weeks prior to his signing with the label.
The song, which was ‘‘getting good listener re-
sponse,” was subsequently pulled from the air by sta-
tion management because of conflict-of-interest con-
cerns, says Kelly

Michael Sergio, the man who parachuted over Shea
Stadium during last year’s World Series—as an entry
in WXRK “K-Rock” New York’s Be Outrageous con-
test—is facing a jail term because he won’t reveal the
name of the pilot who flew him over the field, which
was in violation of Federal Aviation Administration
regulations. According to a conversation Sergio had
with K-Rock morning man Howard Stern, he could
get 18 months in jail or an indefinite term designed to
get him to rat on his pilot/friend.

TRIVIA QUESTIONS: Who was the last person to
sign an ABC contract, as opposed to a Cap Cities/ABC
contract? ... What station did KWSS San Jose,
Calif.’s giant inflatable radio belong to before KWSS
got it?

Speedy recovery wishes go to KITY San Antonio,
Texas, morning zoo men Charlie Chalupa and David
Conn, who suffered blows to their noses from a
wacked-out passer-by while selling kisses in a fund
raiser for the local Zoological Society ... Joe Walsh
continues to dabble as a DJ. Most recently, the rocker
filled in at classic rocker KCBQ “Eagle 105” San Die-
go and spent much of the week lining up an impromp-
tu concert to cap off the week.

GOOFIN’: Nice parody on WHTZ “Z-100"" New York,
titled the “Oprah Winfrey Song/My Thighs.” Set to
the tune of Mary Wells’ hit "My Guy,” the lyrics in-
clude lines like, “There’s nothing you can do/They
won’t go away/They’re my thighs” ... And if you
scramble Z-100’s famous calls you get WTHZ Talla-
hassee, Fla., where morning man Scott McKenzie
notes with delight the similarities between Atlantic
Starr’s “Always” and the Rick Dees ditty “Eat My
Shorts.” Word is McKenzie’s dubbed the two together
on his show to nice effect.
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” g’_ Compiled f_rom national album rock
s ’J,u"a ’;‘o "E ARTIST radio airplay reports. TITLE
I | <W G| XTI
R ERERT SRS LABEL
* % NO. 1 » & @
1| 1| 1| 7 | TOMPETTY & THE HEARTBREAKERS JAMMIN' ME
I u2 I STILL HAVEN'T FOUND WHAT I'M LOOKING FOR
2 6 10 ISLAND
BOB SEGER SHAKEDOWN
10— | 2| g
R
@] 7 | w | s | B ALONE
5 | 5 | 14] ¢ | FLEETWOOD MAC SEVEN WONDERS
WARNER BROS.
GREGG ALLMAN ANYTHING GOES
6 | 319 |7 | o
THE TRUTH WEAPONS OF LOVE
78| 8|7 | ks
13 | 13| 7 | BRYANADAMS INTO THE FIRE
TIM CRAWL
@ 1 || 5 | oavpeowe E Wil
10| 12|12 | 8 [ LTTLEAMERICA WALK ON FIRE
m | s | 7 | s | ROCKANDHYDE DIRTY WATER
¢ * & # POWER TRACK * # &
)| 30 | — | 2 | RICHARDMARX DON'T MEAN NOTHING |
QAANHA'ITAN
I SEE
B | 4|5 | 12| FROZENGHOST SHOULD
17 ! 2| 5 | CROWDEDHOUSE SOMETHING SO STRONG
CAPITOL
TOM PETTY & THE HEARTBREAKERS RUNAWAY TRAINS
18|24 | 4 | W
i S
16 |16 | 16 | 7 | FETERWOLF CAN'T GET STARTED
DI AERERE™ BULLET THE BLUE SKY
8| 3% | — | 2 | DANFOGELBERG SHE DON'T LOOK BACK
EAC
IN, DAY
19| 9 | 3| 9 | DMNDBOWE DAY IN, DAY OUT
@)| 2 | 3 | 3 | MASONRUFFNER GYPSY BLOOD
CBS ASSOCIATED
2|1 | 2 | 10| BRYANADAMS HEAT OF THE NIGHT
z|a|n|s | ER LITTLE SUZI
B |20 |18 | n | WHTESNAKE STILL OF THE NIGHT
2 | 14| 4 11 g&m WITH OR WITHOUT YOU
N TOO DE|
@D n | % |15 | SN INTOO DEEP
* & # FLASHMAKER # * %
_(25) NEWD | 1 2{'_&%}” CRUE GIRLS, GIRLS, GIRLS
27 | 24| 27| 6 | GARYMOORE OVER THE HILLS AND FAR AWAY
a7 | w | 23 | BONJOWI WANTED DEAD OR ALIVE
2|19 | 1|14 | LOYGRAMM READY OR NOT
GO)| m | 39 | 3 | LITTLESTEVEN TRAIL OF BROKEN TREATIES
MANHATTAN
31 | 22| 21 | 4 | ROBERTCRAY RIGHT NEXT DOOR
@] @2 | — | 2 | SUZANNEVEGA LUKA
A&M
@)| 1 | 3 | 5 | FLEETWOOD MAC TANGO IN THE NIGHT
WARNER BROS.
(G| NEWp | 1 | WARRENZEVON SENTIMENTAL HYGIENE
G5)| NEwWp | 1 | JONBUTCHER HOLY WAR
@6)| @ | & | « | MONDOROCK PRIMITIVE LOVE RITES
. COLUMBIA
w |2 || w0 | HECULT LOVE REMOVAL MACHINE
NEW)p | 1 | BRYAN ADAMS HEARTS ON FIRE
9 | 39| 4| 4| REM AGES OF YOU
5 | — | 2 | PATTYSMYTH DOWNTOWN TRAIN
COLUMBIA
a | 25| 2| s | ERICCLAPTON RUN
22 | % | 28 | 7 | REOSPEEDWAGON VARIETY TONIGHT
23 | 38 | 40 | 4 | THEOTHERONES WE ARE WHAT WE ARE
s | 44 | 35 | 5 | FLEETWOOD MAC ISN'T IT MIDNIGHT
NEWD | 1 | WHITESNAKE HERE | GO AGAIN
a6 | 28 | 10 | 11 | EDDIEMONEY ~ ENDLESS NIGHTS
47 | 47 | — | 2 | DAVID BOWIE BANG BANG
T
NEW) | 1| | ACEFREHLEY INTO THE NIGHT
a9 | 29 | 15 | 10 | FLEETWOODMAC BIG LOVE
50 | 35 | 25 | 14 | GUTTING CREW (1 JUST) DIED IN YOUR ARMS

OTracks with the greatest airplay gains this week. The Flashmaker is the highest-debuting track of the week.
The Power Track is the track on the chart that shows the largest increase in airplay over the week before.
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Brazilian Music Stirs Quiet Storm

Resurgence In Mainstream Formats
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CONTEMPORARY.

BY CHRIS McGOWAN years, has been steadily working KUTE Los Angeles and KBLX ¥ Compiled from a national sample of radio playlists.
c its way into the mainstream this Berkeley, Calif. (both with quiet < |18 iS5
LOS ANGELES Brazilian musie, year. And it has often beendoingit storm formats), KTWV Los Ange- L : =
which has primarily found airplay the hard way, with songs sung in les, KTIM San Rafael, Calif., and 2 (51 Elg] TimLE ARTIST
on jazz stations in the last 20 Portuguese. WBLS New York (on its late-night E S| a| 3| wase e numeer/oisTRIBUTING LaBEL
quiet storm show) are among the A% NO. 1 A
many nonjazz, commercial outlets @ 4|6 10| ALWAYS
playing such Brazilian acts as Dja- WARNER BROS. 7-28455 1 week at No. One © ATLANTIC STARR
van, Gal Cpsta,.Azymuch Tania @ 3| 3 |20| THELADYINRED
Maria, Kenia, Milton Nascimento, A&M 2848 ¢ CHRIS DE BURGH
Ivan Lin§, AStrl}d Gilberto, and 3 |12 LaIsLaBONITA
Flora Purim & Airto. SIRE 7-28425/WARNER BROS. & MADONNA
KUTE Los Angeles has been the @ 8 |14| ¢ | 'NTOODEEP
radio leader in the resurgence of ATLANTIC 7-89316 & GENESIS
interest in Brazilian music and cur- @ 6 | 11| g | NOTHING'S GONNA CHANGE MY LOVE FOR YOU
rently programs some 10-15 Brazil- AMHERST 311 & GLENN MEDEIROS
ian acts. .Heav.y listfzner response 6 | 211 |12] JUST TO SEE HER
to Brazilians like Djavan and Gal OTOWN 1877 ¢ SMOKEY ROBINSON
Costa played by KUTE triggered D5 SONGBIRD
large sales of their imported al- ARISTA 1-9588 & KENNY G.
bums in the Hollywood Tower Ree- 8 |s|s5|g| SELA
ords outlet in 1985 and was consid- MOTOWN 1883 @ LIONEL RICHIE
ered a major factor in the move by (9|12 | 12| 8 | IF SHE WOULD HAVE BEEN FAITHFUL ...
several major U.S. labels to re- - WARNER BROS. 7-28424 CHICAGO
lease Brazilian product domesti- 131161 7 | MEET ME HALF WAY
FOR WEEK ENDING MAY 30, 1987 ca]]y in 1987. COLUMBIA 38-06690 & KENNY LOGGINS
PolyGram alone now has more THE FINER THINGS
» ®Copyright 1987, Billboard Publications, Inc. No part of this TR X 11 | 71413
Blllmrd publication may be reproduced, stored in any retrieval system, or than 50 Brazilian albums on sale in ISEANDLE28 198 WARNERIBROS] S WL
® transmitted, in any form or by any means, electronic, mechanical, the U.S. Qwest Music Group, Quin- 12 | 9| 8|10| SAME OLE LOVE (365 DAYS A YEAR)
photocopying, recordiqg, or otherwise, without the prior written cy Jones’ pub]ishing company, is ELEKTRA 7-69484 & ANITA BAKER
R A e working on several U.S. projects [(3)| 17 | 18| 6 | CANT WE TRY
H T involving Djavan, Lins, Nasci- COLUMBIA 3807050 DAN HILL
mento, and other Brazilians as per- 14 |111 9 |11 | DONTDREAM IT'S OVER
™ formers and/or songwriters. CARITOR561 ¢ CROWDED HOUSE
“When a major commercial sta- |(15)| 20|26 | 3 | ! WANNA DANCE WITH SOMEBODY (WHO LOVES ME)
ol e Compiled from national tion in Los Angeles can play a rec- ARISTA}L0598 WHITNEY HOUSTON
oF |58 | $g | g5 | ARTIST radio airplay reports. TITLE |  ord in Portuguese right after are- | 15 |14 |13/ 15| VLL STILL BE LOVING YOU
3 152 |~ | B0 | Laee cord by Luther Vandross, I think RCA'S085 RESIIEEE S IEERE
0 sonifi ” THE LAST UNBROKEN HEART
* & NO.1 & & lés ‘éery SIg.mg-cant’ says Harry | 17 |86 | [0 -0 PATTI LABELLE & BILL CHAMPLIN
i 1 2 | 8 | LISALISA&CULT JAM HEAD TO TOE “gn y.,].mus1c .1r.ec(§or for KUTE. BABY GRAND
2 12 |1 | 10| ATANTICSTARR TS | for e musicls domg very well | 18 BB 11| coiuman ssossas @ BILLY JOEL FEATURING RAY CHARLES
: | KNEW YOU WERE WAITING (FOR ME)
31 31 4 | 7 | HERBALPERT DIAMONDS Although most programmers 19 JREE 19| \ostarosse @ ARETHA FRANKLIN AND GEORGE MICHAEL
AEM feel that the Brazilians must sing GIVE ME ALL NIGHT
4 | 7 | 14| 5 | SURFACE HAPPY L‘;E;i];ili‘a]tosicc};fs": ]riggrle-s§25 B3] 3| asmaroser # CARLY SIMON
5 | 5 | 6 | 10| KIMWILDE YOU KEEP ME HANGIN' ON 3 eSS, many @D)| 4 | EVERY LITTLE KISS
Ao they can still achieve significant (A ROA 14361 © BRUCE HORNSBY & THE RANGE
6 | 6 | 10 | 8 | THEBREAKFASTCLUB RIGHT ON TRACK but limited sales singing in Portu- I'D STILL SAY YES
e guese, as did Nascimento and Lins @ ) 3 CONSTELLATION 53028/MCA KLYMAXX
7 | 12| 24| 3 | WHITNEY HOUSTON | WANNA DANCE WITH SOMEBODY (who made the Billboard top 50 in
3 YOU CAN CALL ME AL
8 | 4 | 3 | 10| MADONNA LA ISLA BONITA Jaz‘?PSe‘:‘)];]ifg,rc?Sz)-a certain opt Z 12|18 | uenen or0s 7.28067 ® PAUL SIMON
ick u rtain i- ;
%5 | — | 2 | THEWHISPERS ROCK STEADY mistic mood in the musie,” says 20 119 (17116 :ROUE';:‘(SZCEONNA STOP US NOW @ STARSHIP
rxrs .
0| 10| 5 | 12 | JODYWATLEY tooknG Foranewiove | KUTE DJ Talaya. “With Djavan, @5)| 0| 33| 4 | WHY CAN'T THIS NIGHT GO ON FOREVER
MCA women eSPeCIa]’]Y Just go nut§. COLUMBIA 3807043 & JOURNEY
n | 9 | 9| g | SMOKEYROBINSON JUSTTOSEEHER | They say, ‘I don’t care what he’s WITH OR WITHOUT YOU
MOTOWN saying. I love it Anita Baker even 31131 4 :
KLYMAXX I'D STILL SAY YES - ISLAND 7-99469/ATLANTIC & U2
12 )18 [ 15 | 8 | Costeiiato called us to find out who he was.
il “We vlav ‘Esquinas’ by Di 27 26| 29| 4 | ONLY LOVE KNOWS WHY
131191 20| 5 | KENNYG. SONGBIRD @ [k LAGUIHERS 17 AR WARNER BROS. 7-28383 PETER CETERA
ARISTA and people buy it even though they (1 JUST) DIED IN YOUR ARMS
14| 13| 7 | HONELRICHIE SELA don’t know what it’s about,” says | B |2 |7 [ 4| [0 gems ® CUTTING CREW
il WBLS PD B.K. Kirkland. “But we ”
K. Kirkland. “But w
NONA HENDRYX WHY SHOULD I CRY X KISS HIM GOODBYE
15 | 21 | 26 3 EMI.AMERICA © read the translation so we can tell @ 351383 OPEN AIR 0022/A&M THE NYLONS
16 | 14 | 17| 11 | THESYSTEM DON'T DISTURB THIS GROOVE people what the lyrics mean if they THERE'S NOTHING BETTER THAN LOVE
ATLANTIC ’ ] h Az 30 123]20| 6
e SECIHSON NN YCREAMS call. We’ll play as much Brazilian EPIC 34.06978/EpA, @ LUTHER VANDROSS WITH GREGORY HINES
17 1WIomiEasN| 3 || A music as we can get, if it fits our 31 |29123] 6 | BIG LOVE
18 13 1 5 U2 WITH OR WITHOUT YOU format. ) WARNER BROS. 7-28398 @ FLEETWOOD MAC
ISLAND “It’s not a problem to play musie @D|3 |23 | KNOW WHAT I LIKE
19 [RNEE—] 2 | CLUBNOUVEAU WHY YOU TREAT ME SO BAD sung in Portuguese because the CHRYSALIS 43108 HUEY LEWIS & THE NEWS
' feeling and melody are what it’s WILD HORSES
AM BACK AND FORTH .
2|8 | 8|6 | M s about,” says KBLX PD Tony Kil- 34136 | 5| cos assocute aasess/ern © GINO VANNELLI
21 | 20 | 27 | 3 | SHIRLEY MURDOCK GO ON WITHOUT YOU bert. “We play soulful music, and 27121 | 19| MANDOLIN RAIN
ELEKTRA - Brazilian music is very soulful, RCA 5087 # BRUCE HORNSBY & THE RANGE
2| 4|28 3 EEHET%P'E JACKSON I DON'T WANT TO LOSE YOUR LOVE full of joy, hope, sorrow, and fun.” 35 |33 25| 23| YOUGOTITALL
5 | 15| 7 | 7 | ANITABAKER SAME OLE LOVE (365 DAYS A YEAR) Late 1987 may prove to be a MCA 32968 AL RS
ELEKTRA turning point for Brazilian acts in 36 |32|22|15| STONELOVE
2% 2 21 14 ‘FI;F\’EERCOVER GIRLS SHOW ME !"he U'S"ss seyeralglbums featgr- ZEROCL’J‘REY 888 292-7/POLYGRAM ® KOOL & THE GANG
CHRIS DE BURGH THE LADY IN RED ing collaborations between major | (3D)|NEWD| 1
5 | NEWD | 1 | Gy American artists and Brazilian EAETCS)L ““::’TZA o ® HEART
'S W w
% | 17 | 16 | 14 | COMPANYB B FAS('{INATED stars are expected. 38 |36|28|18| "~ © JANET JACKSON
CUTTING CREW (1 JUST) DIED IN YOUR ARMS 1 | YOU KEEP ME HANGIN' ON
27 |81 s | SN ' HAVE YOU SEEN R b | casao * KIM WILDE
2 | 2| — | 2 | JESSEJOHNSON BABY LET'S KISS THE NEW LOOK OF NEWD| 1| LIES . o BUre
29 | NEWp | 1 | JANET JACKSON THE PLEASURE PRINCIPLE TALENT? TURN e R
AEM To PAGE 32 O Products with the greatest airplay gains this week. # Videoctip availability. e Recording Industry
30 26 e, 3 Ncoog\ET MY HEART GETS ALL THE BREAKS Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of
2 million units.
16 BILLBOARD MAY 30, 1987

wWWwWw.americanradiohistorv.com



www.americanradiohistory.com

£ o el B Regsa g0 TR 3] PR Ry
S
T

THE COMEDY MAVENS at Pro-
Media, New York, have inked a deal
with Dave Kolin, aka “Dr. Dave the
Dentist,” of the National Comedy
Network. The agreement makes
ProMedia the exclusive distributor
of NCN. Similar in form to ProMe-
dia’s “Fun Factory,” the NCN 60-
second drop-in service features com-
edy bits, bogus commercials, and
song parodies and is offered on a
cash basis. Kolin is probably best-
known for his recent “Ballad Of Jim
And Tammy” and “Vanna, Take Me
A Letter” parodies and his contribu-
tions to “John Lander’s Hit Music
USA.”

The agreement broadens ProMe-
dia’s catalog of comedy services. As
that repertoire grows, ProMedia
wants to offer “one-stop shopping”
to stations seeking comedy materi-
al. The National Comedy Network
will be distributed separately from
“Fun Factory,” and ProMedia plans
to have the NCN service available in
the near future.

MANY SYNDICATORS launched
their summer specials during the
Memorial Day weekend, but that
was just the tip of the iceberg.
Here’s a little more. United Sta-
tions has 21 specials scheduled for
the Memorial Day/July 4/Labor
Day season, not counting “Country
Six-Pack” and two Dick Bartley
specials.

The largest single block of
USPN’s programming is the eight
90-minute parts that make up “The
Beatles Silver Anniversary Spe-
cials,” for weekends starting July
11. Each of the Fab Four is put in
the spotlight as well as the band’s
early years, films, million sellers,
and live performances.

July 4 brings “Billboard’s Offi-
cial Top 40 Made In The USA
Hits,” which should make for fasci-
nating listening; USPN then takes
that approach for the third time dur-
ing the season with “Billboard’s
Official Top 40 Hits Of The Bea-
tles,” set for Labor Day.

Also due from the network is the
three-hour ‘““Jefferson Starship/
Airplane: 20 Years Of Rock,” for
July 4. A sadder anniversary will be
observed with “Elvis Presley: A
Decade Of Memories” (August 15-
16), commemorating the 10th anni-
versary of the singer’s death. An-
other legendary artist is honored in
the three-hour “Stevie Wonder Sil-
ver Anniversary Special,” for La-
bor Day. And that folks, is obvious-
ly an abbreviated list.

WESTWOOD ONE will cover the
three major summer holidays and
then some. The impressive “Rolling
Stone’s 20th Anniversary” series
of specials rolls on with June’s two-
hour look at rock’s best live perfor-
mances of the past 20 years and Au-
gust’s survey of the top recordings.
The two two-part specials that be-
gan on Memorial Day weekend,
“’60’s At The Beeb” and “The Beat
Goes On,” wrap up July 4, and
country formats will most likely get
a July 4 special as well. Another
probable for July 4 is a focus on
Amnesty International. You can bet
that just scratches the surface as
well.

"BC RADIO ENTERTAINMENT
graces the July 4 weekend with a 20-
hour retrospective of rock’s first 30
years, “The Rock Of Your Life,”

Featured Programming

Bono-fied U2 Interview. Rock journalist Timothy White takes a breather with
U2 lead singer Bono, right, in San Francisco as the two record an interview for
Radio Today's “Rock Stars.” The weekly Radio Today program recently
featured U2's British hit single “‘A Celebration,” which was never released in the
U.S., and the band's never-before-aired *‘Out Of Control”” demo.

for the third year in row. The origi-
nal, 30-hour version is in the Muse-
um of Broadcasting’s permanent
collection. For Labor Day, NBC will
chronicle landmark events in rock
history with the four-hour “Great
Moments In Rock” . . . DIR Broad-
casting will bring a '60s version of
its Memorial Day “Top 70 Of The
708" to the July 4 celebration, using
the same mail-in balloting technique
it has used in the past (Billboard,
May 16) ... CBS RadioRadio is

running its 16-week summer beach
party, “The Spirit Of Summer.”
The weekly, one-hour summertime
oldies revival show goes to three
hours on the holiday weekends ...
And MCA Radio Network can be
expected to pop the top on at least
four summer coolers.

PETER J. LUDWIG

Below is a weekly calendar of up-
coming network and syndicated
music specials. Shows with multi-

ple dates indicate that local sta-
tions have option of broadcast
time and dates.

May 25, Stevie Ray Vaughan/Cutting Crew,
Rockline, Global Satellite/ABC Radio Networks,
90 minutes.

May 25, Pretenders, Line One, Westwood One,
one hour.

May 25-31, Singing Drummers, Pioneers in
Music, DIR Broadcasting, one hour.

May 25-31, Led Zeppelin, In Concert BBC Clas-
sic, Westwood One, 90 minutes.

May 25-31, John Sebastian, Classic Cuts, MJ}
Broadcasting, one hour.

May 25-31, Larry Boone, Live From Gilleys,
Westwood One, 90 minutes.

May 25-31, Smokey Robinson, Part 1, Special
Edition, Westwood One, one hour.

May 25-31, Kenny Loggins, Part 1, Pop Con-
cert/Star Trak Profites Series, Westwood One,
one hour.

May 25-31, Tom Petty, Rock Today, MJI Broad-
casting, one hour.

May 29-31, David Bowie, Hot Rocks, United
Stations, 90 minutes.

May 29-31, Jon Butcher, Rock Connections,
CBS RadioRadio, one hour.

May 29-31, Temptations, Motor City Beat,
United Stations, three hours.

May 29-31, Eddie Money, Superstar Concert
Series, Westwood One, 90 minutes.

May 29-31, Eddie Rabbitt, Country Today, MJi
Broadcasting, one hour.

May 29-31, David Bowie, Hot Rocks, United
Stations, 90 minutes.

May 30-31, Gary Morris, Country Closeup, Pro-
Media, one hour.

May 30-31, Buffalo Springfield/Beach Boys,
Reelin’ In The Years, Global Satellite/ABC Radio
Networks, 90 minutes.

May 30-31, Deniece Williams/Nona Hendryx,
Radioscope, Lee Bailey Productions, one hour.

May 31, Crowded House, King Biscuit Flower
Hour, DIR Broadcasting, one hour.

May 31, Magical Strings, Musicat Starsteams,
Frank Forest Productions, two hours.

May 31-June 6, Truth/George Martin, Rock
Over London, Radio international, one hour.

Washington Roundup

BY BILL HOLLAND

nEVIEW THE CROSS-INTEREST
laws ... That’s what the Federal
Communications Commission an-
nounced it would do as it began an
inquiry into the need for the policy,
which bans individuals from having
substantial cross-interests in two
broadcast stations or a broadcast
station, newspaper, or cable system
serving the same area. The commis-
sion calls the review ‘‘comprehen-
sive,” and staffers say to expect a
loosening up of the old rules.

IF AND WHEN there is a compara-
tive-renewal proceeding for the li-
cense of RKO General’s WFYR-FM
Chicago, the FCC, it has announced,
will have already chosen a challeng-
er. A commission administrative
law judge has chosen East Lake
Communications. Three other chal-
lengers were denied. Back in March,
the FCC reactivated most of the
nine comparative-renewal proceed-
ings involving 13 RKO stations af-
ter mediated negotiations failed to
produce a comprehensive settle-
ment.

cONDEMNATION, criticism, and
clarification: The National Assn. of
Broadcasters recently made a state-
ment concerning indecent and ob-

scene programming that actually
made three statements. It con-
demned such broadcasts; suggested
the new FCC rulings might be
“overly broad” and “constitutional-
ly suspect”; and also managed to
phrase it all in the form of a petition
to the FCC to further clarify the
new guidelines, because ‘“‘not all
broadcasters are fully aware yet of
exactly what the new FCC guide-
lines for indecency entail.”

cOMBINED EFFORT: Remember
the announcement a few months
back that NAB and RAB would get
together for a one-time, short-term
effort at raising radio’s reputation
with the public? Well, now the two
have agreed to cooperate in a joint
national marketing campaign to
raise public awareness of radio.
Each organization had already been
planning such a campaign; the co-op
effort will enhance the effort.

THE FCC APPROVED a $3.4 bil-
lion buyout May 13 of Viacom Inter-
national Inc. by Viacom Inc., a sub-
sidiary of National Amusements
Inc., which at present has no media
interests. Viacom International, of
course, has nine radio stations, TV
stations, cable systems, and cable
networks. The commission also de-
nied petitions objecting to the trans-
fer of control filed by Arch Commu-

nication Corp. and Wodlinger
Broadcasting. Radio stations in-
clude WMZQ-AM/FM Arlington,
Va.; WRVR-AM/FM Memphis,
Tenn.; WLAK-FM Chicago, Ill.;
WLTW-FM New York; and KIKK-
AM/FM Pasadena/Houston, Texas.

WHITE HOUSE VETO? No one
knows yet whether the White
House will give a thumbs down to
an expected fairness doctrine bill.
The measure has already passed the
Senate and is expected to pass the
House after 33-8 vote out of the
House Engergy and Commerce
Committee. :

THE FCC has proposed to amend
its rules to allow noncommercial
educational FM stations located
within 199 miles of the U.S./Mexi-
can border to submit applications
based on signal contours rather
than on the allocation table. The
measure would make FCC treat-
ment of these stations “consistent”
with the treatment of other such
stations in other parts of the U.S.,
the commission says.

“O COMPLAINTS does not equal
no problem, according to the NAB.
Its brand-new survey shows that lis-
teners do not complain to the FCC
when they hear static or interfer-
ence on radio stations.

YesterHits,,

Hits From Billboard 10 and
20 Years Ago This Week

POP SINGLES—10 Years Ago

. Sir Duke, Stevie Wonder, Tama

. I'm Your Boogie Man, K.C. & the
Sunshine Band, Tk

. Dreams, Fleetwood Mac, waRNER
BROS

. Got To Give It Up (Part 1), Marvin
Gaye, TamLA

. Gonna Fly Now (Theme From
“iRocky"), Bill Conti, UNITED ARTISTS

. Couldn't Get It Right, Climax Blues |
Band, sIRe |

. Lucille, Kenny Rogers, UNITED ARTISTS

. Lonely Boy, Andrew Gold, asvLum

. Feels Like The First Time,
Foreigner, aTLANTIC

. When | Need You, Leo Sayer,
WARNER BROS

POP SINGLES—20 Years Ago

. Groovin’, Young Rascals, ATLANTIC

. Respect, Aretha Franklin, aTLanTiC

. | Got Rhythm, Happenings, B 1
PUPPY

. Release Me (And Let Me Love
A%aiq), Engelbert Humperdinck,
PARRO’

—
o WoN & Ut &~ W N

W=

. The Happening, Supremes, MOTOWN
5 ?Tvgget Soul Music, Arthur Conley,

. Him Or Me—What's it Gonna Be?,
Paul Revere & the Raiders, coLumsia

. Creeque Alley, Mamas & the
Papas, DUNHILL

. Somethin’ Stupid, Nancy & Frank
Sinatra, REPRISE

10. Girl, You'll Be A Woman Soon, Neil

Diamond, BanG

TOP ALBUMS—10 Years Ago

. Rumours, Fleetwood Mac, warNER
BROS

O L N owum

. Hotel California, Eagles, asvLum
. The Beatles At The Hollywood
Bowil, capiToL

. Rocky (Soundtrack), Various,
UNITED ARTISTS

. Marvin Gaye Live At The London
Palladium, TamLa

Commaodores, MOTOWN

o NGE%for Your Guns, Isley Brothers, T

. Songs In The Key Of Life, Stevie
Wonder, TamLa

. Barry Manilow Live, ArisTA

b BE’;I(;:lsless Flight, Leo Sayer, warRNER

OV ® NS U A WN =

—

TOP ALBUMS—20 Years Ago

. More Of the Monkees, COLGEMS

. | Never Loved A Man The Way |
Love You, Aretha Franklin, aTLanTiC

. Revenge, Bill Cosby, wARNER BROS

. Mamas & The Papas Deliver,
DUNHILL

. Dr. Zhivago (Soundtrack), Mom

. The Sound Of Music (Soundtrack),
RCA/VICTOR

. The Monkees, COLGEMS

. The Best Of The Lovin' Spoonful,
KAMA SUTRA

.M Over, Ed Ames,
Rc{&g%’?unneth ver, Ed Ames

W 0ON Ul AW N

—
o

. Surrealistic Pillow, Jefferson
Airplane, /CA VICTOR

COUNTRY SINGLES—10 Years Ago

1. Luckenbach, Texas (Back To The
gcasics Of Love), Waylon Jennings,
A

. If We're Not Back In Love By
Monday, Merle Haggard, mca

. L Can’t Help Myself, Eddie Rabbitt,
ELEKTRA

. Married But Not To Each Other,
Barbara Mandrell, aBc/DoT

. Your Man Loves You, Honey, Tom
T. Hall, MeErCuRY

. Il Do It All Over Again, Crystal
Gayle, UNITED ARTISTS

. That Was Yesterday, Donna Fargo,
WARNER BROS

. It's A Cowboy Lovin’ Night, Tanya
Tucker, Mca

. Burning Memories, Mel Tillis, mca

. I'm Getting Good At Missing You
ggslitaire), Rex Alien Jr., wARNER

OWw 0 N & U A~ W N

—

SOUL SINGLES—10 Years Ago

. Got To Give it Up (Part 1), Marvin
Gaye, TAMLA

. Sir Duke, Stevie Wonder, TAMLA

. Hollywood, Rufus Featuring Chaka
Khan, asc

. Whodunit, Tavares, capiToL

. Break It To Me Gently, Aretha
Franklin, ATLanTic

. High School Dance, Sylvers, capiToL

. Show You The Way To Go,
Jacksons, epic

. It Feels So Good To Be Loved So
Bad, Manhattans. coLumBiA

. | Don't Love You Anymore, Teddy
Pendergrass, PHILADELPHIA

3 Lé:can't Get Over You, Dramatics,

W 0 NO Uhs WNhN =

—
o
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PLATINUM—Stations with a weekly cume
B." rd audience of more than 1 million.
I ® GOLD—Stations with a weekly cume
audience between 500,000 and 1 million.
FOR WEEK ENDING SILVER—Stations with a weekiy cume
MAY 30, 1987 ™ audlence between 250,000 and 500,000.
’ S U (o) oS ONS
CURRENT PLAYLISTS OF THE NATION’S LARGEST AND MOST INFLUENTIAL TOP 40 RADIO STATION
32 20 Thompson Twins, Get That Love A — Kenny G, Songbird 4 4 Jody Watlen Lookjnifor A New Love 2230 Kenny G, Songbird . 19 25 The Breakfast Club, Right On Track
33 34 Eddie Money, Endless Nights A — Robbie Neville, Wot's it To Ya 5 5 Fleetwood Mac, Big Love 23 31 The System, Don't Disturb This Groove 20 33 Kenny G.‘{Son ir )
34 22 Starship, Nothing's Gonna Stop Us Now 6 14 Lisa Lisa & Cult Jamh_Head To Toe 24 24 David Bowie, Day-In Day-Out 21 29 Whitney Houston, | Wanna Dance With S
32 2 mwfd talsk D”ltys‘h: Me 7 g E:e. BrDeakaasthCl#, nggl ?nRTrdack %z %g 'T(ennp Log%n]s_h ﬁel rf‘ﬂ: Hi" Wa q g ; &:)mer;%_(lrhe_w, él JLuasl) Died In Your A
—  Billy Idol, Sweet Sixteen ris De Burgh, The Lady In Re om Pe e Heartbreakers, Jammin nel Richie, Se
A — Expzse oint Of No Return 10 Chicago, If She Would Have Been Faith 27 33 Whitney Houston, | Wanna Dance With S 24 19 Kool & The Gang, Stone Love
[ 4 A — Gloria Estefan & Miami Sound Machine, 11 Huey Lewis & The News | Know What | 28 18 Aretha Franklin & George Michael, | K 25 28 Psychedelic Furs, Heartbreak Beat
r.'é=_,\ oo EX EX Bob Seger, Shakedown . 13 Bon Jovi, Wanted Dead Or Alive 29 34 Anita Baker, Same Ole Love (365 Days 26 35 Diana Ross, Dirty Looks
WPLJ-FM RADIO EX EX Heart Alone 2 Poison, Talk Dirty To Me 30 20 Huey Lewis & The News, | Know What | 27 20 Poison, Talk Dirty To Me
EX EX The Nylons, Kiss Him Goodbye W&'A(/‘fﬂ A 15 Kenlng Logginvs, ceel Eﬂe” H’;It Av\llay g% 38 tevel leLe;sxna an rLrﬁ" g g% gheptl)lh;;dm}ehs, R'ehAl'%hWhat We Are
. 16  Paul Simon, You Can Call Me 32 Cameo, Back And For imply , The Ri; ing
New York P.D.: Larry Berger Philadelphia P.D:: Scott Walker 5 17 Genesis, In Too Deep 33 36 Pseudo Echo, Funkglown 30 37 Bruce Hornsby & The Range, Every Litt

] 3 fantic Stay Aways GOLD lladelphi 0.0 5c0 e & 12 Glenn Medeiros, Nothing's Gonna Chang 3 37 Europe, Rock The Night 31 34 Frozen Ghost, Shouid ) See

2 4 U2 With Or Without You 1 2 Jody Watley, Looking For A New Love 7 20 Gino Vannelli, Wild Horses 35 EX Expose, Point Of No Return 32 EX  The System, Don't Disturb This Groove

3 7 Chrs De Burﬁh The Lady In Red 2 4 David Bowie, Day-In Day-Out 1 wh-lner Houston, | Wanna Dance With S 36 40 The Nylons, Kiss Him Goodbye ) 33 36 Crowded House, Something So Strong

4 1 Madonna, La Isla Bonita 3 5 Fleetwood Mac, Big Love 19 21  Herb Alpert, Diamonds 37 EX Bruce Homsb‘& The Range, Every Litt 34 EX Bob Seger, Shakedown
5 6 Lisa Lisa & Cult Jam, Head To Toe 4 6 Chris De Burgh, The Lady In Red 2 22 David Bowie, Day-in Day-Out 38 39 Mondo Rock, Primitive Love Rites 35 38 Europe, Rock The Night

6 2 Cutting Crew, (1 Just) Died In Your A 5 8 Allantic Starr, Always 23 Tom Petty & The Heartbreakers, Jammin 39 EX Bob Seger, Shakedown ) 36 39 Kenny Loggins, Meet Me Half Way

7 8 Kim Wilde, You Keep Me Hangin’ On 6 10 Herb Alpert, Diamonds 22 24 Kenny G., Songbird . 40 EX Motley Urew, GIrlS,v Girls, Girls 37 40 John Farnham, You're The Voice

8 5 Jody Watley, Looking For A New Love 7 7 Bon Jovi Wanted Dead Or Alive 3 25 The System, Don't Disturb This Groove A — Richard Marx, Don't Mean Nothing 38 EX Heart, Alone )

9 11 Glenn Medeiros, Not ings Gonna Chang 108FM 8 1 Cutting Crew, (I Just) Died In Your A 4 26 Level 42, Lessons In Love A —  Hearl, Alone 39 23 Madonna, La Isla Bonita .
10 15 Smokey Rabinson, Just To See Her . 9 11 Smokey Robinson, Just To See Her 5 27 The Other Ones, We Are What We Are A — George Michaels, | Want Your Sex Ad0  — Tom Petty & The Heartbreakers, Jammin
11 17 Poison, Talk Dirty To Me , Boston P.D.: Sunny Joe White 10 14  Kim Wilde, You Keep Me Hangin’ On 6 28 T'Pau, Heart And Soul A — The Jets Cross Ty Broken Heart A — Pseudo Echo, Funkytown )

12 9 Crowded House, Don't Dream It's Over 11 U2 with Or Without Yo 1 U2, with Or without You 27 30 Heart, Alone A —  Robbie Neville, Wot's it To Ya A — Gloria Estefan & Miami Sound Machine,
13 24 whitney Houston, | Wanna Dance With S 2 7 The Bl K lICI °"; Ri g' On Track 12 24 uisa Lisa & Cult Jam, Head To Toe 8 32 Pseudo Echo, Funkytown A — Debbie Gibson, Only In My Dreams A — Dan Fogelberg, She Don’t Look Back
14 18 Fleetwood Mac, Big Love 55 h m’& :‘5 o h g fac 13 18 Eddie Money, Endless Nights 29 31 The Truth, Weapons Of Love A — Robbie Neville, Wot's it ToYa

15 19 The Breakfast Club, Right On Track - Hereb Aoert f)c.' Iogdove JE RS Kenng Loggins, Meet Me Half way 0 33 Bruce Homsb; % The Range, Every Litt A — Janet Jackson, The Pleasure Principle
16 20 Herb Aaeﬂ, Diamonds ) s 6 "e Lpe» . ?h': a B s. | Know What | 15 20 The System, Don't Disturb This Groove 31 3 Mondo Rock, Primitive Love Rites A — Expose, Point Of No Return
17 14 Bryan Adams, Heat Of The Night B i o Koey M Hane On 16 27 Whitney Houston, | Wanna Dance With 32 35 The Nylons, Kiss Him Goodbye |
18 12 Pnince, S<En '0" The Times 7 12 U"“ u'ﬁi co‘," ) id "e d {-'g{-' W 17 26 Genesis, In Too Deep 33 EX Smokey Robinson, Just To See Her
19 21 Debbie Gibson, Only In My Dreams 8 1 LS‘| 42 L u salm'L eadh o} Oe) 18 22 Company B, Fascinated 34 EX Bob Seger, Shakedown
20 10 Starship, Nothing's Gonna Stop Us Now H 13 Seuk R %s_son ‘" 'ovTe See H 19 23 Debbie Gibson, Only In My Dreams 35 EX Crowded House, Somethmg So Strong
2127 Paul Simon, You Can Call Me Al 1 18 A e aye | © oee Her 20 35 TPau, Heart And Soul 3% EX Partland Brothers, Soul ify o, ﬁ@

22 23 Genesis, In Too Deep 1128 Whine Haron | San 12 Dance With S 21 28 Level 42, Lessons In Love 37 EX Jennifer Rush (Duet With Elton john),
AZ3 — Surface, Hap%y IR '"975 °‘&SA°" orth anceldli 22 29 Partland Brothers, Soul Ci A — Motley Crew, Girls, Girls, Girls Cleveland 0.M: Kid Leo
2428 The System, Don't Disturb This Groove 53 18 B wanted Dond O Al 23 30 The Other Ones, We Are What We Are A — Expose, Point Of No Return evelan . -M.

25 13 Aretha Franklin & George Michael, | K H 17 Gomesin i Daanc r Alve 24 31 Billy Idol, Sweet Sixteen A —  Robbie Neville, wot's it To Ya 1 2 Fieetwood Mac, Big Love
2% 16 Steve Winwood, The Finer Things N K [enes:s,Pg_ Lof ;gDR wrn 25 33 KTP, Certain Thmss Are Likely A — Gloria Estefan’ & Miami Sound Machine, 2 4 Bon Jovi, Wanted Dead Or Alive Chicago P.D.: Buddy Scott
277 22 Club Nouveau, Lean On Me 16 18 Crocaso. If She would Have Been Faith 2% 32 Kenny G, Songbird _ A — Steve Winwood, Back In The High Life 38 Genesis, In Too Dee ) 2k ¥
28 26 Company B, Fascinated 7 19 Keﬁg% S eb- g“ ave 21 34 Restless Heart, I'll Still Be Loving 4 5 Huey Lewis & The News, | Know What | 1 3 Chris De Burgh, The Lady In Red

A29 — Kenny G. Songbird 18 2 AnilayBa"e °"sga"',:e Ole Love (365 Days 28 35 Rock & Hyde, Dirty water 5 9 Tom Pef Heartbreakers, Jammin 2 1 U2, with Or ithout You
EX EX Expose, Point Of No Return 19 21 Hona Hendryx Why Sh 16 1Cry? ¥ 29 36 Europe, Rock The Night 6 1 U2 With Or Without You 3 4 Atlantic Starr, Always -
H & Y Mon'e’l' y Shoul ry? 30 [3)(5 %ﬁowml of Ns _taltumT - g o :(o&y wGalleg, Lo:_kéng For A New Love g g :(,-"" z.ldetl vcoLlu'ljeep ne i;a{w? On
31 'wagon, Variety Ton enny G., Songbire $a Lisa ult Jam, Head To Toe
g % %ibohguvegu. W DAO V:th{eva(l NAe So 32 39 Heart, Alone J . 9 10 David Bowie, Day-In Day-Out 6 2 Jo% Wallﬁ(v, Looking For A New Love
BoA Thwderdesa |34 Sl St o G e TR BAY TR A, P e b
- maxx, i es v 5 T b
24 21 Dayid Bowie, %qy-ln Day-Out 3B EX Je{miier Rush (Duet ywilh EHon John), 12 26 Whitney Houston, | Wanna Dance With $ 9 7 Comganl B, Fascinated
- 25 28 Rockd H&de, irty Water 36 EX Tom Petty & T}ne Heartbreakers, Jammin T OM:M Di 13 3 Bryan Adams, Heat Of The Night 10 12 The System, Don't Disturb This Groove
UNTZ Fm FIE T S S 37 EX Mondo Rock, Primitive Love Rites ampa M. Mason Dixon | 13 11 Chris De Burgh, The Lady In Fed § Madonna, La sla Bonita ‘
% g% Ci'ngere?lla Sv:;:ebo'é egn e Me 38 EX Kim O'Leary, Put The Pieces Back 1 3 Jody Watley, Looking For A New Love 15 15 Kenny Loggins, Meet Me Half way 12 31 Whitney ‘Gouslnn, | Wanna Dance With S
New York P.D.: Scott Shannon 29 33 Jack Wagher Weathzrma:n Says 39 EX Carly Simon, Give Me All Night 2 4 Chns De Burgh, The Lady In Red 16 20 Partland Brothers, Soul Cit; 13 14 Smokey Robinson, Just To See Her
s 3 l'?vcn T r%er Break Eve Ruley 40 EX Nona Hendrgx. wr‘?« Should I Cry? 3 1 Steve Winwood, The Finer Things 177 Cutting Crew, (I Just) Died In Your A 14 11 Cutting Crew, (I Just) Died In Your A

1 4 Allantic Starr, Always 1 35 Edd ;" ' Eecaile 5 N'Iy nts A Bob Seger, Shakedown 4 6 Madonna, La Isla Bonita 18 21 Level 42, Lessons In Love 15 15 Huey Lewis & The News, | Know What |

22 u2 With Or Without You §z £x  Corly Simon Give Me AlNight A — Bruce Hornsby & The Range, Every Litt 5 2 U2, With Or Without You 19 24 TPau, Heart And Soul 16 16 Cameo, Back And Forth

3 9 Chris De Burgh, The Lady In Red BB §iman bive Me All Nig A —  The Truth, Weapons Of Love 6 8 Kenny G, Songbird 20 29 Lisa Lisa & Cult Jam, Head To Toe 1717 The Cover Girls, Show Me

4 7 Lisa Lisa & Cult Jam, Head To Toe 3 EX B° "SW b Ther;ia e Every Litt A — Dan Fogel r'¥ She Don't Look Back 7 10 Kim Wilde, You Keep Me Hangin’ On 21 22 The Other Dnes, We Are What We Are 18 13 Glenn Medeiros, Nothing’s Gonna Chang

5 & Genesis, In Too Deep 5 EX P""uwgr""c t Get St "¥ea very A — Pseudo Echo, Funkytown 8 12 Genesis, In Too Deeg)_ ) 22 28 Slam Bamboo, House On Fire 19 25 Kenny G, Soanlrd

6 1 Madonna, La Isla Bonita 3A REOWS ’"" \;ar'earTon nt A — Bruce Willis, Under The Boardwalk 9 11 Restless Heart, I'll Still Be Loving 23 18 Madonna, La fsla Bonita 20 20 Dawid Bowie, Day-1n Day-Out

7 3 Cutting Crew, (I Just) Died in Your A A SheentEa o el ty Tonigl A —  Motley Crew, Girls, Girls, Girls 10 5 Crowded House, Don't Dream It's Over 24 30 Billy Idol, Sweet Sixteen 21 27 Genesis, In Too Deep

8 5 Jody Watley, Looking For A New Love BT The Nl i doodbye A —  Robbie Neville, Wot's it o Ya 11 15 Allantic Star, Always 25 19 Lionel Richie, Se la 22 26 Expose, Point Of No Return

9 14  Glenn Medeiros, Nothing's Gonna Chang A _ mu'ﬁ e, Wot's it To Ya EX EX Peter Wolf Can't Get Started 12 7 Lou Gramm, Midnight Blue 26 16 Simply Red, The Right Thing 23 32 Pseudo Echo, _Funkzlown i
10 10 Kim Wilde, You Keep Me Hangin’ On A _ G 'z Mei::uéls | Want Your Se EX EX Patti LaBelle & Bill Champlin, The La 13 18 Smokey Robinson, Just To See Her 21 33 Crowded House, Something So Strong 24 18 Aretha Franklin & George Michael, | K
11 11 Paul Simon, You Can Calt Me Al A == Cmgded v S ants °“s’n Stron 14 20 Whitney Houston, | Wanna Dance With S 28 31 Rock & Hyde, Dirty Water 25 28 Bon Jovi, Wanted Dead Or Alive
12 22 Whitney Houston, | Wanna Dance With S A - n'%'é.e G b:::: Only In My D 8 2 15 13 Chicago, If She Would Have Been Faith 29 35 Heart, Alone 26 23 Patrice Rushen, Watch Out
13 16 Smokey Robinson, Just To See Her X EX Tl:e T tll| We: "g of Ly e 1 16 16 Huey Lewis & The News, | Know What | 30 38 Bruce Homsbg & The Range, Every Litt 2] 29 Anita Baker, Same Ole Love (365 Days
14 15 Debbie Gibson, Only In My Dreams BX Ex The S“;l g "D?‘?t Dist %V?his Groove %M 11/ 17 19 Poison, Talk Dirty To Me 31 36 The System Don't Disturb This Groove 28 36 The Whispers, Rock Steady
15 12 Crowded House, Don't Dream It's Over B B Ruch (Duet with Eton J M; ] 18 9 Aretha Franklin & George Michael, | K 32 34 Europe, Rock The Night 29 22 Luther Vandross with Grego? Hines, T
16 19 Herb Alpert, Diamonds B EX iier Sush (Duet wit Likeyy 19 22 Lisa Lisa & Cult Jam, Head To Toe 33 Ex  Bob Seger, Shakedown ) 30 30 Bryan Adams, Heat Of The Night
17 21 Fleetwood Mac, Big Love EX EX  Jant Jockeon. The Plessurs Principle 20 21 Bryan Adams, Heat Of The Night 34 39 Mondo Rock, Primitive Love Rites 31 33 Tina Tumner, Break Every Rule
18 8 Poison, Talk Dirty To Me : b P AEHTO P - 21 14 Bon Jovi, Never S% Goodbye ) 35 17 Thompson Twins, Get That Love 32 EX  George Michaels, | Wanf Your Sex
%g 20 g&n J.?vi, r\:\Iatv;‘! Decaod Or SA'Ilvtau 0 Fm g gs ?ru:ewNnmsbyw& the Ranges, Every Litt gg g E;upoée, PomlRO!dNooRe':u;n g gg :‘ody Hallsy, StwhA Tswlnld &8

13 rship, Nothing's Gonna s Now : - im R 3 Jack Wagner, Weatherman Says ramm, Ready Or Nof ona Hendryx, Why Should | Cry?

21 24 The Sysiem, Dot Disturd This Groove Pittsburgh P.D.: Jim Richards 24 28 Level 42 Lessons In Love 38 40 REO Speedwagon, Variety Tonight 35 40 The Robert Lray Band, Right Next Door
22 17 Prince, Sign '0' The Times 1 1 Bon Jovi, Wanted Dead Or Alive 25 29 Heart, Alone 39 EX  The Nylons, Kiss Him Goodbye A36 — The Nylons, Kiss Him Goodbye
23 18 Comy na , Fascinated 96 ' ’l .FM 2 3 Genesis, In Too Deep A26 — Bon Jovi, Wanted Dead Or Alive 40 EX Lone Justice, | Found Love . A37 — Heart, Alone
24 23 Aretha Franklin & George Michael, | K 3 4 Atlantic Starr, Always 27 30 The Breakfast Club, Right On Track A — Steve Winwood, Back In The High Life A38 — Surface, Happy o
25 28 Huey Lewis & The News, | Know What | 4 6 LisaLisa & Cult Jam, Head To Toe 28 EX Bob Seger, Shakedown A —  Gino Vannelli, Wild Horses 39 EX Janet Jackson, The Pleasure Principie
26 25 Steve Winwood, The Finer Things 5 7 Kim Wilde, You Keep Me Hangin’ On A29 — Expose, Point Of No Return A — Kim Wilde, You Keep Me Hangin' On 40 EX Bob Seger, Shakedown
A2] — George Michaels, | Want Your Sex 6 8 Chris De Burgh, The Lady In Red A — Pseudo Echo, Funkytown A — Debbie Gibson, Only In My Dreams A —  Debbie Gibson, Only In My Dreams
A28 — Kl":t{o&' Soanwd Hartford P.D.: Lyndon Abell 79 Paul Simon, You Can Cali Me Al A — Eurog{ei Rack The Right ; EX EX Frozen Ghost, Should | See ) A —  Gloria Estefan & Miami Sound Machine,
A29 —  Pseudo Echo, Funkytown U2, With Or Without Y. 8 13 The System, Don't Disturb This Groove A — Dan Hill & Vonda Sheppard, Can't We T Ex EX Chicago, If She Would Have Been Faith EX EX The Pointer Sisters, Be There
30 EX Expose, Point Of No Return % 1 , With Or WIAI out You 9 1l Herb Alpert, Diamonds EX EX The System, Don't Disturb This Groove EX EX Jennifer Rush (Duet With Elton John), EX EX Prince, If | Was Your Girlfriend

2 Aflantic Si"c"n rars - 10 5 Fleetwood Mac, Big Love ] EX EX  Survivor, Man Against The World EX EX Peter Wolf, Can't Get Started
i i :-"‘:1 Lisa it J%’"' }'{ea ToToe 11 19 Whitney Houston, [ Wanna Dance With § EX EX John Farnham, You're The Voice
d _n'a %l:,na. -,15 3Sh°"'r: 12 16 Bon Jovi, Never Say Goodbye EX EX Journey, Why Can't This Night Go On F DOWER
9 3 "I’dcllsél °"§. h‘: 0 132 U2, with Or Without You EX EX Tina Turner, Break Every Ruie
g el Brea i “b'd'g n Track 14 21 Heart, Alone P EX EX The Truth, Weapons Of Love P
O 10 Herb Alpeé'!, ;'3'“"" $ dy In Red 15 18 Eddie Money, Endless Nights ‘\'\ EX EX Cinderelfa, Somebody Save Me
S A et AThelEadrilnlRedpy 16 10 Huey Lewis & The News, | Know What | W B EX EX Tesla, Little Suzi
’ AM 89 ‘ 9 Kim Wilde, You 'Kaep Me Hangin® On 17 23 Kenny Logegins, Meet Me Half Way E Anmacas
————— 1 e ot IO olRetyrn . Chang 18 22 Company B, Fascinated . 300G 0™
Chicago P.D.: John Gehron 12 12 Fleetwood Mac, Big Love s 1 Jmar Watley, Lookm§ For A New Love Houston P.D.: Paul Christy
: 15 The System. Don't Disturb 20 20 Cutting Crew, (1 Just) Died in Your A Miami P.D.: Rick Stac N
1 1 Cutting Crew, (I Just) Died In Your A 315 HELH RIS g’edTlh'SVGfo 21 14 Chicago, If She Would Have Been Faith D y 1 2 Bon Jovi, Wanted Dead Or Alive
4 Genesi, In Too Deep 1A uting Ceewil(usOlDIed ekt oug 2230 Janet Jackson, The Pleasure Principie 1 1 Cutting Crew, (1 Just) Died In Your A 21 LisaLisa & Colt Jam, Head To Toe

3 10 Chris De Burgh, The Lady In Red 12 Q1 1 ceness. 1o oD e S 23 17 Bryan Adams, Heat Of The Night 22 Lisa Lisa & Cult Jam, Head To Toe pctits it Al 34 Glenn Medeiros, Nolhing's Gonna Chang

46 U2 with Or Wifhout You 1613 David e ﬂ{.'" 2y A"' A4 — Kennw}., Songhird 34 U2, With Or Without You 4 12 Atlantic Starr, Always

5 3 Steve Winwood, The Finer Things 17 6 Jody WAB?'GY. aokin f ?’ New Love 25 29 Jack Wagner, Weatherman Says 4 5 Kim Wilde, You Keep Me Hangin’ On 5 5 The Breakfast Club, Right On Track

6§ 2 Aretha Franklin & George Michael, | K 18 20 Bryan Adams, Heat "el;"g'“ th's A26 — Smokey Robinson, Just To See Her 5 7 Debbie Gibson, Onlg In My Dreams Detroit P.D: Rick Gillette 6 3 Com&any B, Fascinate

715 Atantic Stam, Aways 19 IR 2RI Houstans Wannal DancelWi 27 EX TPau, Heart And Soul 6 11 Bon Jovi, Wanted Dead Or Alive P 7 & U2 With Or without You

8 18 Whitney Houston, | Wanna Dance With $ : 23 mokey uson. J‘g' S 28 15 Poison, Taik Dirty To Me 7 10 Anita Baker, Same Oie Love (365 Days 1 5 U2 with Or Without You 8 11 Herb Alpert, Diamonds
9 7 Starship, Nothing’s Gonna Stop Us Now HY e (D Nouveau, Why DoYouTreat MeSo | a9 pob Seger, Shakedown B8 terb Algerl Diamonds 2 10 Atfantic Starr, Always g 19 Keny & Songbird

10 13 Smokey Robinson, Just To See Her S palfisaiul, o o 30 24 Steve Winwood, The Finer Things 9 & Poison, Talk Dirty To Me 3 6 Kim Wilde, You Keep Me Hangin' On 10 14 The System, Don't Disturb This Groove

11 8 Fleetwood Mac, Big Love 3 Retny Logeins: Meet e HaifiWay A — Ghoria Estefan & Miami Sound Machine, 10 27 Chris De Burgh, The Lady In Red 4 1 Jody Watley, Looking For A New Love 11 21 Genesis, In Too Deep

12 12 Kenny Loggins, Meet Me Half Wa{v %g g [L,el"d" Sessonss_n ove A — Pseudo Echo, Funkytown 11 15 Kenny G., Songbird 5 11 Lisa Lisa & Cult Jam, Head To Toe 127 Madonna, ia Isia Bonita

13 5 Huey Lewis & The News, | Know What | % 5 C"Y by weetslxteeg_ So St 12 22 Whitney Houston, | Wanna Dance With S [ Herb Alpert, Diamonds 13 24 Huey Lewis & The N"T{ | Know What |

14 11 Chicago, If She Would Have Been Faith 6 rowded House, °’"ea ing UE rong‘ 13 3 Atlantic Starr, Atways 7 14 Anita Baker, Same Ole Love (365 Days 14 26 Chris De Burgh, The Lady In Red

15 16 Anita Baker, Same Ole Love (365 Days 2729 Bruce "%f‘j'sbv 5-%"*% ange, bvery Litt 18 16 Fleetwood Mac, Big Love 8 3 Lionel Richie, Se La 15 8 Psychedelic Furs, Heartbreak Beat

16 22 Bruce Homsby & The Range, Every Litt 3 gg :on:‘ Hendryx, Why Should | Cry? 15 17 Genesis, In Too Deep 9 13 Smokey Robinson, Just To See Her 16 22 Smokey Robinson, Just To See Her

17 17 David Bowie. Day-In Day-Out n Hea , Alone Sout 16 18 Smokey Robinson, Just To See Her 10 21 Chris Oe Burgh, The Lady In Red Al7  —  Motley Crew, Girls, Girls, Girls

18 19 Eddie Money, Endiess Nights o 32 au, HGeaﬂ A"gl ‘IJ v 17 20 Bryan Adams, Heat Of The Night 11 2 Madonna, La Isla Bonita 18 18 David Bowie, Day-in Day-Out

19 9 Paul Simon, You Can Call Me Al 31 36 Debble Gibson, Olfin, oy Breams) 18 26 The System bon't Disturb This Groove 12 23 Bon Jovi, Never Say Goodbye 13 10 Paul S-mov;5 You Can Call Me Al

20 28 Heart, Alone 32 3 Jennifes Rush (Duet With Etan John), 19 21 Cameg, Back And Forth 13 17 Paul Simon, You Can Call Me Al 20 20 The Other Ones, We Are what We Are

8 & Gnesenss | 83 ST , S5 S ihee |8 SamlS 3§ e

er, Shakedown 4 B ; . Jody Watley, Looking For A New Love e ac, Big Love 3

23 1 Madonnga, La Isla Bonita A¥  —  Janet mm"f The P';%S"'i Principle | Washington P.D. Mark St. John 2 n Hueyy Lewis & The News, | Know What | 16 22 The System, Dot Distarb This Groove 23 21 Chicago, If She Would Have Been Faith

24 21 Crowded House, Don't Dream It's Over A% — g"'“ Petty & The Heartbreakers, Jammin 1 2 Genesis, In Too Deep 23 33 Expose, Pomnt Of No Return 17 EX  Whitney Houston, | Wanna Dance With S 20 32 Whitney Houston, | Wanna Dance With S
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Ken GCarson Is WHJY Providence’s Fix-it Man

BY DAVE WYKOFF

Y]

MORE THAN ANYTHING
else, I think I’'m a fixer. I can come
into a difficult situation for a radio
station and turn things around.
I'm a very good judge of character
in the people I'm working with—
that’s what I'm
best at—and I
can use this to
help them devel-
op as personal-
ities or as station
representatives.
Also, I can see
the problems or difficulties facing
a station in its market very quick-
ly, and then I can project forward
from that to a vision of where the
station should move.”

These aren’t exactly modest
words, but, then again, Ken Car-
son, program director at quickly
rising rocker WHJY Providence,
R.1, isn’t the most modest person
you'll ever meet.

And his experience bears out his
self-confidence. Only 27 years old,
Carson has served as program di-
rector at three FM outlets, and he
has had more than modest success
turning each into a contender in its
own market.

Now at WHJY, Carson is mak-
ing waves among New England’s
established broadcast elite. Build-
ing on a strong regional identity,
aggresive promotions, and enter-
tainment-minded on-air personal-
ities, Carson has led WHJY to sup-

plant traditional area leaders
WBCN Boston and WAAF
Worcester, Mass., in his market.
He has also made a large dent in
the New Bedford, Mass., market,

‘| feel like I'm
a coach with
the most talented
athletes in
the country’

the next one north on the way up
to Boston.

WHJY has, according to Carson,
challenged WPRO-FM, Provi-
dence’s long-time ratings bench-
mark. He says that his next goal is
“to establish WHJY as the domi-
nant, heritage station in the mar-
ket. And I think that we can do
that very soon.”

cARSON CAME to the station in
the early fall of last year, at a time
when WHJY had run through
three different PDs in a year’s
time.

“The jocks and the staff were
confused. They really didn’t under-
stand the station’s mission, and it
wasn’t their fault either. The con-
stant changeovers among PDs and
the lack of communication in what
direction everyone was to be work-
ing toward both greatly contribut-

ed to the confusion,” he says.

Still, Carson saw great potential
for growth. “When the owners,
Federal Communications Corp.,
purchased the station, they didn’t
buy the equipment and the trans-
mitter. They bought the people
here, and top-to-bottom they’'re
some of the most talented I've
ever worked with.

“In a sense, I feel like I'm a coa-
ch with a staff of the most talented
athletes in the country. My job is
to help develop their talent and di-
rect it toward the team goal. And,
it’s a team of everyone here. Not
just the jocks, not just the sales-
people, not just the promotions
staff,”’ he says.

In working with his on-air per-
sonalities, Carson looks to develop
highly entertaining personas that
have a streetwise point of view.
Says Carson, “The hardest part of
developing a station is to get lis-
teners to tune in as friends. Our
jocks should be as entertaining as
possible, but they can’t forget
their relation to their audience.
They should want to see, hear, and
purchase the same things as their
listeners do.

“My goal is to have it as if our
announcers are able to sit in the
back seat of their listeners’ cars
when they’re driving around. My
jocks don’t want to be up on a ped-
estal; they want to be out with
their friends,” he says.

CARSON IS A STRONG believer
in frequent performance evalua-

tions, something he learned from
Tim Moore while heading Sagi-
naw, Mich.’s WHNN-FM. “The
performance evaluation keeps us
all working on constantly improv-

‘My jocks don’t
want to be on
pedestals—they
want to be out
among friends’

ing. We get together and go over
air checks, focusing on 15 differ-
ent areas. These give the jocks an
idea of exactly what they need to
work on and why—also something
to refer back to to measure im-
provement,” says the ever-ener-
getic Carson, who speaks in the
same showy manner in person as
he has in his 10-plus years of work-
ing as a DJ.

Carson isn’t particularly both-
ered that his responsibilities at
WHJY do not call for on-air work.
“When I came here, I thought I'd
miss being on the air. But now
that's the last thing on my mind.
I've gotten more done off-air since
I've been here than I've accom-
plished in my whole life,” he says.

WHJY has garnered much re-
cent press for its morning DJ,
Carolyn Fox, whom some consider
a “shock radio” performer in the

Howard Stern mold. Carson, in
true PD fashion, stands firmly be-
hind Fox, calling her shows ‘“‘noth-
ing other than good radio enter-
tainment for an adult-oriented sta-
tion. I don’t think that she’s dirty,
gross, or whatever her detractors
call it. And it’s not as if she’s pro-
moting derogatory racial stereo-
types or making graphic sexual de-
pictions.

““Moreover, she’s one of our
most devoted, hard-working, pro-
fessional jocks. We sit down to-
gether after each show and go
over her performance, and then
she and Rudy Cheeks [who ap-
pears on the show with Fox] brain-
storm for an hour or so. And they
prepare their own bits on their
own. She must average six hours
of prep for each four-hour show,”
says Carson.

Before coming to WHJY, Carson
spent a year working as a DJ and
programming Reno, Nev.’s lead-
ing top 40 outlet, KHTZ, where he
worked with Pollock & Associates
consultant David Brewer. Car-
son’s work with Brewer dates even
further back, though, to his first
job at WOVV-AM/WIRA-FM in
Fort Pierce, Fla. He later worked
with Brewer at the aforemen-
tioned WHNN in the late '70s.

Carson cites consultancy and
eventual ownership as two of his
most important career goals.
“They’re the kinds of things that
seem to naturally follow from the
fix-it talent I’ve developed over my
years in radio,” he says.

9 4 Poison, Talk Dirty To Me A — TPau, Heart And Soul 14 3 The Breakfast Club, Right On Track [ 19 20 ‘Bon Jovi, Wanted Dead Or Alive EX EX The System, Don't Disturb This Groove
}(ll 150 lgll::l’d%id"&uulﬂ'o";.l Dream It's Over A —  White Snake, Stili Of The Night {2 g sDavig Bo;on;‘, Day-In Day-Out g!; %8 ?mwded House, Somellhing So Strong g g H"i Nylons, Kiss INi'r‘n Goodbye
Wi ac, Big Love moke) nson, Just To See Her 4 Frozen Ghost, Should | See arreau, Moonlighting
}g %g Elzn Jo"iédWinedN ‘ta"qd or é{l}ive & }; g ::I"" 0f gms,Allw’eel Me Half Way ‘ 94- g 13 Toh;ysm:(hsll_mub, Ry hlADn Tvafk g g Kuofhsvmhe Telephone (T:au o
20N eiros, Nothing's Gonna Chang antic Starr, Always 14 Jody Watley, Looking For A New Love RE agon, Variety Tonight
14 22 Chicago, If She Would Have Been Faith 19 22 Lisa Lisa & Cult Jam, Head To Toe 24 30 Bruce Hornsby & Thge Range, Every Litt EX  EX Smokey Robinson, Just To See Her
15 27 The Breakfast Club, ng[m On Track 20 24 Billy Idol, Sweet Sixteen 4FM 25 B'i’ly Idol, Sweet Sixteen EX EX Bob Seger, Shakedown
16 7 Bryan Adams, Heat Of The nghl 21 27 Partland Brothers, Soul ‘Cﬂ{ = 26 31 Edde Money, Endless Nights EX EX Pseudo tfw, Funkytown
17 19 Psychedelic Furs, Heartbreak Beat 22 25 Eddie Money, Endiess Nights ) Atlanta P.D.: Fleetwood Gruver 21 37 Bob Seger, Shakedown EX EX Tesla, Little Suzi
18 26 Herb Alpert, Dgarv}onds 23 31 Whitney Houston, | Wanna Dance With S 28 3 The Nylons, Kiss Him Goodbye
%3 23 atmm[, Nothing’s ‘GoMnnaHS};) Us Now g gz }esla mle& s#i Weartbreakers. Jammi ; ; %m?;“é‘ %O:Vé;w‘ You g g ?I.m Red, The Bn_ugT Thing
enny Loggins, Meet Me Half Way . . : ‘om Petty & The Heartbreakers, Jammin - ¢ eetwood Mac, Big Love
21 16 Bangles, Walkmg Down Your Street San Francisco P.D.: Lee Michaels 26 32 Level 42, Lessons In Love 3 3 Fleetwood Mac, Big Love A3l —  Gloria Estefan & Miami Sound Machine,
2 21 Dawid Bowre, Day-In Day-Out 1 2 Lisa Lisa & Cult Jam, Head To Toe 27 30 Crowded House, Something So Strong A il BurghythelLadiniRed 32 35 Tom Petty & The Heartbreakers, Jammin
23 25 Paul Simon, You Can Call Me Al 2 5 Smokey Robinson, Just To See Her 28 33 Bob Seger, Shakedown 5 5 Cutting Crew, (I Just) Died In Your A 36 T'Pau, Heart And Soul
A2 Company B, Fascinated 3 3 The %_stem, Don'? Disturb This Groove 29 35 Rock & Hyde, D|rt¥ Water 6 6 kionel ichie, Se La Mich. 34 EX  Dan Fogelberg, She Don't Look Back
gg gxl ’S,WID:% [edh,oﬂ;e lilg'hl Thing g ; Kim Alllde, V%\: Keedee Hangin’ On 30 g gru«;'e Hornsby & The Range, Every Litt ; ; s::::‘vm:"m ‘T'"?‘F’I"E:’ T;lcinageslv K gg :;.8 Expose, Pognl bg No Return
n 3
g g ﬁ";mﬁ q"%‘a?"nlyv;:z;{:m Dance With 3 9 us) EEF;'Y E? "slg?"d:n S é:% - E?e"'c‘%?ae°’8}‘ e 13 13 ﬁ‘:‘é‘;‘i!‘iﬁ"&"ﬁ.@ia‘lﬁs 1 Know What | 3 zg Si,",“,!f ""‘)‘: g‘d' OfiThelNight Dallas P.D.: Kevin Metheny
xpose, Poin o Return . maxx, I'd Still Say Yes — pose, Point Of No Return 5 . & 38 EX mpany B, Fascinated M
gg g} m &m:byst LTahe Range, Every Litt g lg Ennelr:,zﬁrey're P|Iay¥||_\g Our Song :33; —  George MichaReIs,dI gav;‘l Your Sex o H a’;‘g:g:;"gﬁgmg‘;‘rﬂg‘" Been Faith 2‘9) F{ Parthn [B'(:ther:kSoul City 1 g Chris Dfoﬂu‘rgh, The L':dy In Rﬁd
A Motiey Crew, Girls, Girls, Girls 10 7 Atlantic Stare Aways S S Haven t Found 13 13 Bryan Adams, Heat Of The Night R 2 Tasxﬂaciso'nn{’r‘:ey}'?;nswe Principle g T Ue W Kr"»'f;hroe:tt\ros Hal ey
A — Bob Seger, Shakedown 111 U2, With Or Without You A — Prince, If | Was Your Girlfriend 1414 Smokey Robinson, Just To See Her A —  Carly Simon, Give Me All Night 4 4 Jody Watley, Looking For A New Love
A — Gearge%d’»chaels, | Want Your Sex 12 18 Genesis, In Too Dee1p A — Company B, Fascinated 15 15 Kenny Loggins, Meet Me Half Way A — Peter Wolf, Can't Get Started 5 8 Genesis, In Too Deep
EX EX Europe, Rock The Night 13 16 Nick Kamen, Each Time You Break My A — Janet Jackson, The Pleasure Principle lg lg Lou Gramm, Midnight Blue A —  The Jets, Cross My Broken Heart 6 7 Glenn Medeiros, Nothing's Gonna Chang
EX EX Sureivor, Man Against The World 14 14 Cameo, Back And Forth EX EX Europe, Rock The Night 1717 The Breakfast Club, Right On Track - 7 9 Kim Wilde, You Keep Me Hangin' On
EX EX The Truth, Weapons Of Love }g ;? Monel,LMy Heart GelsMAIthIt’a Breaks g g F[O SpEe'gwa on, \ﬁneéy Tonight {g {g :'l:‘;"fi":'ds"-;:f“;l(:ggs e Hangin' On 8 2 Cutting Csrew, (1 Just) Died in Your A
17 1 'ﬁ?:ﬂae:’f "r'-i' TMe‘f:;ho:e Caallway LTV HETOEs: 20 20 Paul Simon, You Can Call Me Al 13 H éﬂﬂ!‘iﬁ I;‘gﬁeAwoa\m Have Been Faith
ol 18 20 Cyre, Last Chance B 21 21 Genesis, In Too De?. 11 6 Madonna, La Isla Bonita
19 19 The Brosktast Cicb, Right On Track EAGl-mﬁm"l06 2 22 Restless Heart, Il Still Be Loving 12 10 Steve Winwood, The Finer Things
OF7I MECL 20 22 The Other Ones, We Are What We Are = Al ? 23 Gino Vannelly Wild Horses 3 16 Paul Simon, You Can Call Me A
o 21 25 Nona Hendryx, Why Should | Cry? 24 24 Simply Red, The Right Thing 4 1] Fleetwood Mac, Big Love
“Ths. 2 32 Pseudo Echo, Funkytown 202 T periwhatSToing On 5 18 Herb Alpert, Diamonds
23 33 Whitney Houston, | Wanna Dance With S 2 % 26 Starship, Nothing's Gonna Stop Us Now . . 6 19 Lisa Lisa & Cult Jam, Head To Toe
24 28 Phil Saatchi, Wheel Of Fortune WEG X 27 27 Level 42, Lessons In Love St. Paul P.D.: David Anthony 17 21 Huey Lewis & The News, | Know What |
Dallas P.D. John Roberts 25 23 Surface, Happy 28 28 Partland Brothers, Soul City 1 9 Genesls, In Too Deep 18 13 Arll‘m Franklin & George Michael, | K
o e 26 EX  Janet Jackson, The Pleasure Principle Philadeiphi -l . f 29 29 Crowded House, Something So Stron, 2 2 Glenn Medeiros, Nothing's Gonna Chang 9 15 Bryan Adams, Heat Of The Night
1 3 Genesis In Too Dee 27 30 Expose, Point Ol No Return iladeiphia P.D.: Charlie Quinn 30 Luther Vandross with Gregory Hines, 3 3 Kim Wilde, You Keep Me Hangin' On 0 28 Whitney Houston, | Wanng Dance With S
2 7 Uz withor wimouf You 28 13 Company B, Fascinated 1 1 U2 with Or Without You 31 31 Carly Simon, Give Me All Night 4 11 Chicago, If She Would Have Been Faith 1 28 Journey, Why Can't This Night Go On F
3 4 Bon Jovi, Wanted Dead Or Alive A29 — The Whispers ok Stcady 2 3 Fleetwood Mac, Big Love 32 32 Thompson Twins, Get That Love 5 5 Stabilizers, One Simple Thing 22 14 Donna Allen, Serious
4 1 Bryan Adams, Heat Of The Night 30 12 Anita Baker, Same Ole Love (365 Days 3 7 ChrisDe ﬁu?h The Lady In Red § & glhvme Ho:;!ozv [Wanna Dav[\ce th's 6 1 U2, With Or Without You 3 26 Smokey Robmson, just To See Her
2 g ;enn Longps, Maet x;{ua‘:fs a g} 35 Islllly Idol, ISwee! Stuteen ; g guey L‘e;us l:{he‘Narshl i;‘rgo;vt What | 3 35 H’e‘;ﬁte A‘I:;Re y & The Range, Every Lit ; 1% Donna Allen, SE&OUS " W ; 2 ThomosonsTwing, Get That Love
7 6 Culling Crew u?iufta) Di;!aln Veoaur A 3 E} B‘f?lttiyﬂqt)'m’;secz”'l{e Range, Every Litt 6 9 Allantic Sat:'rsv' Af:rays Rt EX EX Bob Seger, Shakedown 3 1 Efv::;" .Lv?v%e 'l?sv'un:e I:oueesu — 6 Ez); 'ES."#!. (\;iin;r'\‘;gssﬁm Gregory Hines, T
8 9 Huey Lewis & %’he News, | Know What | 34 24 Jody Watley, blookmg For Z New Cove 7 2 Madonna, La lsla Bonita EX EX Jennifer Rush (Duet With Eiton John), 10 6 Boston, Can'tcha Say (You Believe In 7 30 David Bowie, Day-in Day- u? '
g 7 Steve Winwood, The Finer Things 35 EX x°rd3, Certain Thln’is Are Likel 8 12 Herb Alpért, Diamonds EX  EX N IO"SbKiSS Him Goodbye 11 7 Bangles, Walking Down Your Street 28 EX Restless Heart, i Sl Be Lovin
10 22 Gfenn Medeiros, Nothing’s Gonna Chang A — Glona Estefan & Miami Sound Machine, 9 10 Chicago, if She Would Have Been Faith EX EX  The Other “'Br. We Are What We Are 12 12 The Breakfast Club, Righl On Track 29 EX Crowded House, Something So Strong
11 11 Chicago, !f She Would Have Been Faith A — George Michaels, | Want Your Sex 10 11 Bon Jovi Wanted Dead Or Alive EX EX Rock & Hyde, Dirty Water 13 8 Steve Winwood. The Finer Thin}s 30 20 Lou Gramm, Midmight Blue
12 12 Aretha Franklin & George Michael, | K A — Debbie Gibson, Gnly In My Dreams 11 4 Cutting Crew, (I Just) Died In Your A EX  EX  The Robert Cray Band, Right Next Door 14 24 Lisa Lisa & Cult Jam, Head To Toe A — Eddie Money, Endless Nights
13 14 Journey, Why Can't This Night Go On F A — Heart, Alone . 12 13 Dawid Bowie, Day-in Day-Out 15 17 The Other Ones, We Are What We Are A — Company B, Fascinated
14 13 Boston, Can'tcha Say (You Believe In EX EX Crowded House, Something So Strong 13 15 Genesis, In Too Deep 16 18 Level 42, Lessons In Love A — Heart Alone
15 17 Chris Oe Burgh, The Lady !n Red 14 17 Uisa Usa & Cult Jam, Head To Toe 17 19 HuzJ {ewis & The News, | Know What | A — BI"‘ fdol Sweet Sixteen
}9 }g kou Grar;m,k T'g"'ﬁ!""?“‘e }2 lg :lmmeyTH?:lepv& ITw::na Dance Wilh S A}g 15 :a Jnn_a.ka IslasBonGiladb : = ?x B& l"de,‘ %I'ﬁz wRalﬁ{ -
urope, Rock The Ni oison, Talk Dirty To Me —  Bon Jovi, Never Say Goodbye — reakfast Ciub, Right On Tracl
18 10 Crowded House, Don't Dream It's Over 17 2 leveldz Lessons In Love 20 22 Bryan Adams, Heat Of The Night EX EX Expose Point Of No Return
19 18 Bon Jovi, Never Sag Good%ye 18 20 The System, Don't D!sturb This Groove 21 21 Herp Alpert, Diamonds i EX EX Dan Hill & Vonda She%db Can't We T
23 hn e e s - :?_,’) B2 b o e e s o 2 B Euting Cow 1o B o Voo & © | BX X Ao Bt S i s s s
eter Wolf, Come As You Are A m 1 enny Loggins, Meet Me Halt Way i I D.: Kenny G. Songbird X ennifer Rush (Duet Wil on John),
A g Eﬁer:‘lla, Su?eb‘ody iqvitMe & e 2 ﬁ :aul girgon, vV(;:uyTCanTCall Me Al Mln:leaD;)hSKim Wilde Y:u [‘)(”G'r:eggansgﬁ?ggerg 5 B Fpgozencgﬁosl,éhouli_d | See -
5 2% Fleel:awc«fé‘c ac "(BifssLovleg $ M g 18 Slr::;fy' Rgi" The l?ieghll?ﬁlsng 2 3 Huey Lewis & The News, | Know What | %? g Pagllam‘g:'ther:'lsy sz:? m;m y
26 21 Madonna, La Isla Homita 25 24 Donna Allen, Serious 3 1 Gino Vanneli, Witd Horses 26 20 Bon Jovi Wanted Dead Or Alive
27 23 Book Of Love, | Touch Roses Boston P.D.: Harry Neison 26 EX Janet Jackson, The Pleasure Principle ; ; ?f%‘ﬁ"‘"a' '-%lslasﬂo"l"am" 29 30 Billy Idol, Sweet Sixteen )
Azzg 5 xotleyc('l‘rew, Eu‘!'s, g‘l’lls, Girls 1 1 U2, With Or Without You Z; EX :uudoGEclgo. hénk town FA Geaneslilserlsv; T.;‘: D;’;‘ge Ing 30 EX g;uce Horgsb & The Range, Every Litt
0 31 Blmgldol,u (S‘&ee‘: Ssixleen , 3 2 g:'f:'gfygnce';" h(; #:EL)‘ I%',ﬁ?‘ In Your A X 21 Cﬁ\lzi'yrelﬁ, ga;‘r%ell;ody Save Me ; 1% a:znjoi"; "‘i?::’ a:g‘c"a‘;dayaf' e g% g Ru's"s‘:l" m’mﬁi’," ?;?R_wer Cried
g% %g ?:rv&fvﬁdﬂr?“ag:ﬁhgmwm dAngeI 4 8 Bryan Adqnv'\s, Hea(NOI The Night A~ — Bon Jovi, Never Say Goodbye $ 11 Cmcayio, Shé Would Have Beenyfailh 333 gg ggmeﬂe};ﬂuﬁ:gomjlhmg So Strong
38 SRR |3 e R T # 1 b B B A mmeSin
35 3 [;d"z Mr::'e . lwganano&gﬂack 72 Cyndi Lauper, What's Going On 1217 Lisa Lisa & Cult fam, tead To Toe : - :I:ca{twAalo::l Weatherman Says
36 Rock & Hyde, Dirty Water 8 4 Bon Jovi, Wanted Dead Or Alive 13 19 Whitney Houston, | Wanna Dance With S A —  Europe, Rock The Night
37 38 Lou Gramm, Ready Or Not 2 T Kim Wikde, You keep Me Hangin' On 14 15 Level 42, Lessons In Love A — Robbie Neville, Wot's it To Ya
38 37 Sammy Hagar, Winner Takes It Al 10 13 Paul Simon, You Can Call Me Al 15 18 The Other Ones, We Are What We Are A — Jennifer Rush (Duet With Elton John)
39 EX Tom Petty % The Heartbreakers, Jammin 11 15 Herb Alpert, Diamonds 16 & Thompson Twins, Get That Love A — Kiymaxx, I'd Still Say Yes !
A — Bob Seger, Shakedown ' 1714 Genesis. in Too Deep 77Uz, With Or Withoul You A Mondo Rock, Primitive Love Rites
A — Crowded House, Something So Strong 133 Jody Watley, Looking For A New Love 18 26 Heart, Alone '
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CBS Ties With Record Bar For 0°Kanes Promotion

BY GERRY WOOD

NASHVILLE With the O’Kanes’
newest single, ““Can’t Stop My
Heart From Loving You,” hitting
the No. 1 spot on Billboard’s Hot
Country Singles chart and the
duo’s debut LP, “The O’Kanes,”
peaking in the top 10, it is clear
that CBS Records’ game plan to
help secure those impressive re-

sults has been a success.

One of the keys was a coopera-
tive venture between CBS Rec-
ords/Nashville and Record Bar.
They staged an innovative sales
promotion/tour support effort
that heightened consumer and me-
dia visibility with the O’Kanes,
their single, and their album. The
primary focus was on the South-
east region, although the impact of

the campaign has been felt chain-
wide, according to Barrie Berg-
man, president and chief executive
officer of Record Bar.

““We’ve never had a better coor-
dinated program or promotion
with any label about any act,”
claims Bergman. “Basically, they
built a tour around our stores.”

The program started March 31
and was slated to run through May

Columbia Records executives join recording duo the O'Kanes backstage before their two sold-out shows at The Bottom
Line in New York. Joining in the festivities are, in the front from left, Joe Casey, vice president of promotion; Paul Smith,
senior vice president/general manager, marketing; Kieran Kane of the duo; Rick Blackburn, senior vice president/general
manager; Jamie O'Hara of the duo; and Roy Wunsch, vice president, marketing. In the back, are, from left, Jim Carlson,
associate director of product management, and Danny Yarborough, vice president of sales.

THE COUNTRY-CAYMAN CONNECTION: The lat-
est expansion of the country music industry beyond
the U.S. borders has resulted in the genre crossing the
azure waters of the Caribbean into the Cayman is-
lands. This broadening of country’s appeal points to
the depth and potential of country music and also
raises speculation as to why this situation has oc-
curred.

Perhaps it’s the laid-back style of both country mu-
sic and the Caymans. It might also be the simple, yet

Cayman Island Retreat Brings New Music To Caribbean
Nashville Sound Takes Tropical Vacation

Nashville business world into investing in this promis-
ing venture, his dream. Located 2 miles from George-
town on Seven Mile Beach, the resort will become one
of country music’s prime jewel showcases. All of the
artist-partners are committed to appear at the estab-
lishment’s nightclub during its first year of operation.
They’ll spend off-hours slumming in the VIP suites
atop the hotel as they ponder where to grab their next
fish dinner or whether the next day’s activities will
consist of scuba diving or snorkeling in waters that
are proclaimed to be

life. But, most likely, it’s
one common factor that
these two diverse entities
share: the people, who
are relaxed and creative.

All of the observations
are prodded by the
grand-opening ceremo-
nies of the new Treasure
Island Resort, a facility
located on Grand Cayman island and owned by Nash-
ville music industry luminaries Larry Gatlin, Conway
Twitty, Randy Davidson (owner of Central South
Record Sales and the Sound Shop retail chain), Dave
Rowland, Helen Cornelius, and Deborah Allen.

The May 13-17 opening ceremonies brought a large
contingent of the Nashville music business to the Cay-
mans, along with metro Nashville Mayor Richard Ful-
ton, Tennessee Tourism Commissioner Sandra Fulton,
and a large media contingent, including executives of
Country Music Television, The Nashville Network,
and various network radio and syndicated shows. The
ribbon-cutting ceremonies took place at the new facili-
ty. Showcases featuring some of the owner-talents
put the spotlight on the Gatlin Brothers, Twitty, Cor-
nelius, Conley, Rowland, and Sandy Pinkard and
Richard Bowden, a couple of nonowners, who wowed
the crowds with two nights of sterling, off-the-wall
performances.

The main force behind this country/Cayman combo
is Davidson. He enticed both the country stars and

profound lyrics of coun-
try, which lend them-

Nashville
0N

selves so well to island

by Gerry Wood

about the best in the
world for both. The tropi-
cal-garden atmosphere of
the hotel was designed by
Bob Werle, who won
awards for his work in
the Opryland Hotel’s im-
pressive Conservatory.

The nightclub has
state-of-the-art lighting
and sound that will allow
the recording of al-
bums—and 1 predict it won’t be long before several
country albums are recorded live in the Caymans.

There’s a long history of respect and creative com-
munion between Nashville and the Caymans. But Da-
vidson sums it up best: “I was looking for the perfect
retreat in 1979 and did a great deal of research. I
wanted a place with a stable government, no budget
difficulties, close to the U.S., and great waters for div-
ing. The Caymans matched everything on my list. And
the people from the Caymans sold me from the begin-
ning.”

NEWSNOTES: Take them out to the ball game! Base-
ball fans are in for a musical treat this year at many of
the Major and Minor League games. MTM’s trio,
Schuyler, Knobloch, & Bickardt, has combined their
three life passions (singing, songwriting, and
sports) into customized team copies of their latest sin-
gle, “American Me,” for 24 Major League and 17 Mi-
nor League baseball markets. Penned by Schuyler and

(Continued on page 22)

6, but the success of the initial
sales campaign spurred a follow-
up chainwide four-week promo-
tion, which began May 14. Promo-
tional events were organized
around eight concert dates that
make up the O’Kanes Record Bar
Tour schedule: Myskins in
Charleston, S.C.; Rockefellers in
Columbia, S.C.; the Palomino in
Charlotte, N.C.; Longbranch in Ra-
leigh, N.C.; Stonewalls in Atlanta;
Down Home in Johnson City,
Tenn.; Peabody Alley in Memphis;
and the WTQR Family Reunion in
Winston-Salem, N.C.

The O’Kanes LP and cassette
were specially priced at $4.99
chainwide and supported by sever-
al point-of-purchase and promo
materials. These included two-col-
or, full-color, and show-print post-
ers; tour T-shirts; and two-sided
flats (front cover/back cover
graphics).

Three Record Bar stores re-
ceived portable compact disk play-
ers, following a contest in which
participating stores were judged
on their efforts in interactively us-
ing all provided promotional mate-
rials. To qualify, displays had to be
set up at least three days before
the local tour date and remain in
store a minimum of three days af-
ter the concert. T-shirts were worn
by all store employees on the day
of the concert in their market. The
show-print posters were part of
the product display and were
placed in areas with the highest
traffic. Jamie O’Hara and Kieran
Kane—the members of the
O’Kanes—uvisited the various Rec-
ord Bar stores in the area of the
concerts.

Radio was drawn into the pro-
motion with the production of 60-
second spots and radio buys on ma-

FOR WEEK ENDING MAY 30, 1987

jor country stations in all tour
markets.

Bergman believes one of the lon-
gest-lasting advantages for the
duo will stem from the in-person
shows staged for the Record Bar
workers. ‘“‘They came to our ware-
house and sang—and now our peo-
ple are in love with the O’Kanes,
and the O’Kanes are in love with
us. To take basically an unknown
group and to give an entire chain
top-of-the-line awareness, CBS
couldn’t have done a better job.”
Bergman also gives credit to Mary
Ann McCready, director of sales
and product development, CBS
Records/Nashville, and Vicki
Layne, media supervisor, Adven-
tures Associates.

Bergman points to the length of
the promotion and the extent of it
as two items that set it apart from
previous ventures with labels.
““That came from the O’Kanes’
management and from the label
side,” he adds.

A survey of Record Bar person-
nel reflects the success of the pro-
motion: “The price point makes it
easy to sell—and we sell it when
we play it,” says Phil Melton of
Raleigh. ‘“‘Personal selling is mov-
ing it,”’ says Barry Elliott of
Statesville, N.C. And Robb Houser
of Johnson City says, “My manag-
ers turned me on to the O’Kanes,
and it has been a best seller since
release.”

Sales are hot, according to Berg-
man. ‘“We're selling some records,
and that’s the best kind of feed-
back you can get.”

Asked if he would try the promo-
tion again, Bergman answers,
‘“Absolutely.” He adds that he
would only launch such a cam-
paign “with the right acts. They
have to be very special.”

s _J ©Copyright 1987, Billboard Publications, Inc. No part of this
I publication may be reproduced, stored in any retrieval system, or

transmitted, in any form or by any means, electronic, mechanicai,
photocopying, recording, or otherwise, without the prior written
permission of the publisher.

HOT COUNTRY SINGLES ACTION

RADIO MOST ADDED
BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS DS 0
28 REPORTERS 50 REPORTERS 58 REPORTERS 136 REPORTERS
WHY DOES IT HAVE TO BE
RESTLESS HEART rca 6 17 25 48 49
SNAP YOUR FINGERS
RONNIE MILSAP rca 7 13 16 36 110
TELLING ME LIES
PARTON,RONSTADT.HARRIS w.s. 4 12 20 36 41
ONE PROMISE TOO LATE
REBA MCENTIRE mca ] 12 17 34 101
YOU'VE LOST THAT LOVING. ..
CARLETTE Luv 3 11 15 29 29
BRILLIANT CONVERSATIONALIST
T. GRAHAM BROWN cariToL 2 9 18 29 29
TRAIN OF MEMORIES
KATHY MATTEA MERCURY 7 5 13 25 70
A LONG LINE OF LOVE
MICHAEL MURPHEY wARNER BROS. 4 6 15 25 66
WHISKEY, IF YOU WERE. . .
HIGHWAY 101 waRNER BROS. 5 7 10 22 71
FALLIN’ QUT
WAYLON JENNINGS mca 5 10 5 20 87

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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NASHVILLE SCENE

(Continued from page 20)

Knobloch, the tune has become the
springtime anthem, with home team
fans cheering from the first words,
“I love the game of baseball ... "
Willie Nelson has agreed to his
first prime-time special—‘‘Willie
Nelson: Texas Style.”” Nelson is
working with producer/director
Don Mischer—whose other televi-
sion projects include “Kennedy Cen-
ter Honors,” “Baryshnikov in Hol-
lywood,” “Carnegie Hall: A Grand
Reopening,” and the Tony Awards
telecasts—on the 60-minute show.
The show is being taped in Nelson
and Mischer’s home state of Texas.
It also stars Bruce Hornsby and

FOR WEEK ENDING MAY 30, 1987

Ray Charles, among others, and is
scheduled for a fall air date on CBS
... Speaking of prime-time slots on
the tube: Charlie Daniels appeared
in the May 10 episode of “Murder
She Wrote,” starring Angela Lans-
bury. Daniels played Stoney Carmi-
chael, who was, what else? A re-
cording artist.

Former Grand Ole Opry tour
guide and hostess Carolyn Rada
Hollaran has plans to release her
third book in June. “Our Brightest
Stars In Country Music” features
the stars in country music yester-
day, today, and tomorrow. For fur-
ther information on Hollaran’s

books contact: Nashville Celebrity
Book Publishers, P.O. Box 101545,
Nashville, Tenn. 37210-1545 . .. The
Nashville division of Wendy’s Inter-
national recently completed produc-
tion on a new radio/TV campaign
for summer. The promotion fea-
tures rock/blues singer Jimmy
Hall (of the Jeff Beck band and Wet
Willie fame) performing a remake
of the Mungo Jerry "70s hit “In The
Summertime,” singing the line, “In
the summertime, you’ll have Wen-
dy’s on your mind.” The music was
produced by Six-Fifteen Produc-
tions, and Deaton Flanigen Produc-
tions filmed the TV commercial on

location in Myrtle Beach, S.C. Both
companies are based in Nashville
... The “Nashville Red Book” has
come to life. Alan J. Post and Larry
Pacheco have put together an ex-
tensive listing of Nashville’s music
and entertainment scene—an easy-
to-use handbook of addresses and
phone numbers. The directory will
be updated every six months and
sells for $7. Contact: C/O Alarydon
Enterprises, 1207 Faydur Court,
Nashville, Tenn. 37219.

Belmont College student Teresa
Saurbier topped the competition at
the college’s second annual Tent 'N’
Talent spectacular, a talent compe-

tition judged by five of Nashville’s
key industry figures—David
Skepner, president of the Buckskin
Co.; Tony Brown, vice president of
a&r, MCA Records; Jeff Gwaltney,
general manager, Opryland talent;
Alan Bernard, chief executive offi-
cer, MTM Records; and Roger Gor-
don, vice president/general manag-
er of Jobete Music. Saurbier’s ef-
forts brought her $100 cash and five
hours of session time at Studio 19
... Conway Twitty will host his
fourth annual “Country Explosion”
concert Sunday, June 7 at Nashville
Minicipal Auditorium.

B' ©Copyright 1987, Billboard Publications, Inc.
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21 &5 | 3| ¢ | aRmst TITLE 215 | 5| ¢ | AmisT TITLE
= 3 o~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 *# & 39 | 40 | 40 | 10 | STEVE WARINER mca 5926 (8.98) IT'S A CRAZY WORLD
G35 3 | 1 | @ ENcOUHARME OBLLY RERTSIN CINRRIEIART &, TRIO 43 | 45 CHARLY MCCLAIN epic 40534 STILL| STAY
2 2 2 16 | GEORGE STRAIT @ mca5913(8.98) (CD) OCEAN FRONT PROPERTY #4158 3 JANIE FRICKIE coLumBia 40666 AFTER MIDNIGHT
@ 9 13 3 DWIGHT YOAKAM REPRISE 25567-1/WARNER BROS. (8.98) (CD) HILLBILLY DELUXE 42 | 33 | 33| 25 HOLLY DUNN MTM ST 1052/CAPITOL (8.98) HOLLY DUNN
4 5 5 14 | THE JUDDS @ RCa/CURB 5916-1/RCA (8.98) (CD) HEART LAND 43 | 35 ] 32 | 36 | GARY MORRIS waRNER BROS. 1-25438 (8.98) (CD) PLAIN BROWN WRAPPER
5 4 3 16 HANK WILLIAMS, JR. WARNER/CURB 1-25538/WARNER BROS. (8.98) (CD) HANK “LIVE” 52 = 2 ANNE MURRAY CAPITOL 12562 (8.98) (CD) HARMONY
6 3 4 49 RANDY TRAVIS A WARNER BROS. 1-25435 (8.98) (CD) STORMS OF LIFE 45 32 30 53 BILLY JOE ROYAL ATLANTIC/AMERICA 90508 (8.98) LOOKING AHEAD
7 6 6 25 | RESTLESS HEART Rca 5648 (8.98) (CD) WHEELS 5 | 46 | 18 | SCHUYLER, KNOBLOCH & OVERSTREET MM ST 71058/CAPITOL (8.98) SKO
8 | 7 (7|9 Rosmggﬂzza‘;gﬁfﬂngm ©98) (<) GUITARS, CADILLACS, ETC., ETC. 47 | 30 | 31 | 32 | SAWYER BROWN CAPITOL/CURB ST-12517/CAPITOL (8.98) (CD) OUT GOIN' CATTIN'
9 8 8 41 SWEETHEARTS OF THE RODEO coLumBia 40406 SWEETHEARTS OF THE RODEO 53 57 3 JOHNNY CASH MERCURY 832 031-1/POLYGRAM JOHNNY CASH IS COMING TO TOWN
NEW ’ 1 RANDY TRAVIS WARNER BROS. 25568-1 (8.98) (CD) ALWAYS & FOREVER @ 54 44 | 132 | THE JUDDS A RCA/CURB AHL1-5319/RCA (8.98) (CD) WHY NOT ME
11 11 10 30 GEORGE JONES €eric 40413 WINE COLORED ROSES 50 42 38 65 REBA MCENTIRE @ mca 5691 (8.98) (CD) WHOEVER'S IN NEW ENGLAND
12 | 10 9 57 THE O'KANES coLuMBIA BL 40459 THE O'KANES 51 | 51 | 48 9 MICHAEL MARTIN MURPHEY warNER BROS. 1-25500 (8.98) AMERICANA
13 [ 12 | 11 | 32 | ALABAMA A RCA5649-1-R(898) (CD) THE TOUCH 52 | 46 | 43 | 33 | MICHAEL JOHNSON Rca aEL1-9501 (6.98) WINGS
4 | 14 | 15 | 28 | KATHY MATTEA mercury 830 405-1/PolvGram @0 WALK THE WAY THEWINDBLOWS | [(BD)] &7 | 50 | 133 | HANKWILLIAMS, JRA =~ =~ GREATEST HITS, VOLUME |
15 | 13 | 12 | 32 | REBA MCENTIRE ® mca 5807 (8.98) (CD) WHAT AM | GONNA DO ABOUT YOU 54 | 57 | 65 4 JOHNNY PAYCHECK MERCURY 422.830404-1/POLYGRAM (CD) MODERN TIMES
16 [ 18 | 20 9 ASLEEP AT THE WHEEL epic 40681 ASLEEP AT THE WHEEL 55 | 4 | — 5 MICKEY GILLEY €ric 40670 BACK TO BASICS
17 | 16 | 18 | 34 | LYLE LOVETT MCA/CURB 5748/MCA (8.98) LYLE LOVETT 56 [ 55 | 42 | 15 [ NANCI GRIFFITH mca 5927 (8.98) (CD) LONE STAR STATE OF MIND
18 15 14 13 OAK RIDGE BOYS mca 5945 (8.98) WHERE THE FAST LANE ENDS 57 62 66 | 44 EXILE epic FE 40401 (CD) GREATEST HITS
23 2 9 JOHN CONLEE coLumBia 40442 AMERICAN FACES 58 61 61 | 297 | WILLIE NELSON A? COLUMBIA KC 237542 (CD) GREATEST HITS
2 | 17 | 17 | 5 | STEVEEARLEMCA5713(8.98) (CD) GUITAR TOWN 59 [ 59 | 54 5 GENE WATSON teic 40644 HONKY TONK CRAZY
21 21 25 | 66 ALABAMA A RCA AHL1-7170 (8.98) (CD) GREATEST HITS 60 60 | — 2 JOHN SCHNEIDER mca 5973 (8.98) YOU AIN'T SEEN THE LAST OF ME
@ 3l 39 3 REBA MCENTIRE mca 5979 (8.98) (CD) GREATEST HITS 61 45 49 | 45 HANK WILLIAMS, JR. @ WARNER/CURB 1-25412/WARNER BROS. (8.98) (CD) MONTANA CAFE
23 19 16 80 THE JUDDS A RCA/CURB aHL1.7042/RCA (8.98) (CD) ROCKIN’ WITH THE RHYTHM _6—2— 64 59 23 PATSY CLINE @ mca 12 (8.98) GREATEST HITS
29 29 12 MOE BANDY mcCA/CURB 5914/MCA (8.98) YOU HAVEN'T HEARD THE LAST OF ME 63 56 60 7 DAVID ALLAN COE coLumBia 40571 A MATTER OF LIFE ... AND DEATH
25 25 27 12 RICKY VAN SHELTON coLumBIA 40602 WILD EYED DREAM 64 | 71 64 | 472 | WILLIE NELSON A3 COLUMBIA FC 35305 (CD) STARDUST
28 12 29 LARRY GATLIN AND THE GATLIN BROTHERS coLumBIA 40431 PARTNERS 65 | 70 | 62 | 29 KENNY ROGERS LIBERTY 5112/CAPITOL (9.98) (CD) TWENTY GREATEST HITS
7|2 | 2 19 EDDY RAVEN Rca 5728-1.R (8.98) RIGHT HAND MAN 66 | 68 | 73 | 18 DONNA FARGO MERCURY 422 830236-1/POLYGRAM WINNERS
28 | 20 | 19 | 32 | EARL THOMAS CONLEY RcA 5619-1-R (8.98) (CD) TOO MANY TIMES 67 | 48 | 52 | 32 | DAN SEALS EM-AMERICA PW 17231 (8.98) (CD) ON THE FRONT LINE
(2| 3 | # | 10 | JUDY RODMAN wrm 71060/caPrToL (.98) A PLACE CALLED LOVE 6 | 72 | — | 39 | T.G.SHEPPARD coLumiaFc 20310 IT STILL RAINS IN MEMPHIS
30 29 23 15 THE BELLAMY BROTHERS MCA/CURB 5721/MCA (8.98) (CD) COUNTRY RAP 69 47 51 25 KENNY ROGERS Rca 5633 (8.98) (CD) THEY DON'T MAKE THEM LIKE THEY USED TO
@ NEW)D 1 CHARLEY PRIDE 16TH AVENUE 70550/CAPITOL (8.98) AFTER ALL THIS TIME 70 | 63 63 | 94 RONNIE MILSAP @ Rrca AHL1-5425 (8.98) (CD) B GREATEST HITS VOL. 2
32 | 26 | 28 | 49 | T.GRAHAM BROWN CAPITOL ST 12487 (8.98) I TELL IT LIKE IT USED TO BE 71 58 53 83 EARL THOMAS CONLEY RCA aHL1-7032 (8.98) (CD) GREATEST HITS
@ 36 | 41 4 NITTY GRITTY DIRT BAND WaRNER BROS. 1-25573 (8.98) (CD) HOLD ON 72 1 75 | 67 | 36 | MARIE OSMOND CaPITOL/CURS ST-12516/CAPITOL (8.98) (CD) | ONLY WANTED YOU
3 [ 27 ] 26 | 15 | WAYLON JENNINGS mca 5911 (8.98) (CD) HANGIN' TOUGH 73 | 65 [ 5 | 31 { RICKY SKAGGS EPiC Fe 40309 (CD) LOVE'S GONNA GET YA
@ 38 35 | 114 | GEORGE STRAIT A mca 5567 (8.98) (CD) GEORGE STRAIT'S GREATEST HITS 4 174 | 70 8 K. D. LANG & THE RECLINES sire 125441 (8.98) (CD) ANGEL WITH A LARIAT
3 | 39 | 36 [ 13 | KRIS KRISTOFFERSON MERCURY 830 406-1/POLYGRAM REPOSSESSED 75 | 66 | 5 | 51 GEORGE STRAIT @ mca 5750 (8.98) (CD) #7
37 | 37 | 4 | 6 | CONWAY TWITTY mcas5969 (898) BORDERLINE (O Atbums with the greatest sales gains this week  (CD) Compact disk available. » Recording industry Assn. Of America (RIAA)
B | #1 | 9 | 51 | THE STATLER BROTHERS wrcur szzoce oz wirowrum o FOURFORTHE SHOW | Cercatn for stes of 500,000 s 4 AR cortcatonfor sls o | miln s i cach adiona i ncaled 3
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> MUSCLE SHOALS CONTlNGENCY

%S L

TWO GIANT STAGES — CONTINUOUS ENTERTAINMENT
SPECIAL SKYDIVING PERFORMANCES BY COCA-COLA SIX PACK
GIANT FIREWORKS DISPLAY FOLLOWING SHOW

e Tickets are $15.95 General Admission until May 31, » After May 31 Tickets $18.00 ¢
Order by mail until May 31 - Alabama Fan Club, Dept. JJ, PO. Box 529, Ft. Payne, AL 35967

e Show Time 12 Noon ¢ Tickets Available at Gate Day of Show e

(No alcoholic beverages or glass containers permitted. Bring your lawn chairs and coolers!)

Dont miss the biggest and best JAM ever!
A Keith Fowler Promotion
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< «l2 EE Compiled from a national sample of radio playlists. < ; 2 SE
P 5 .
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by Marie Ratliff

THERE’S A LOT OF EXCITEMENT being generated by the new
group Baillie & the Boys, whose first release, “Oh Heart” (RCA), is
moving strongly up the charts. “Their beautiful harmony and the posi-
tive message is just the sound we want to project,” says MD Kevin Ma-
son at WCMS-FM Norfolk, Va. The record is really happening at KPLX-
FM Dallas as well, says MD Mac Daniels. “Reaction is far above aver-
age. I didn’t expect anything like this from a new act.”

Daniels’ strongest record this week is by another new act—Mason

Dixon’s “3935 West End Avenue” (Premiere One). “It’s so programma-
ble, a real quality record,” he says.

7]

lT’S THE BEST RECORD out right now,” says Charlie Moran, MD
at KRST-FM Albuquerque, N.M., of Steve Wariner’s “The Weekend”
(MCA). He also predicts good moves for Glen Campbell’s initial MCA
release, “The Hand That Rocks The Cradle,” which also features War-
iner vocals.

VIDEO FIRST? Restless Heart released the video for “Why Does It
Have To Be” (RCA) before the single. “It’s a great idea. I'd love to see
more of it done,” says Mike Owens, MD at KXXY-FM Oklahoma City,
of the concept. “When folks get to see the video first, it adds to the initial
impact of the record when they hear it on the radio. This will be another
big one for them.”

ALBUM INTEREST: “I Taught Her Everything She Knows About
Love” from Alabama’s “The Touch” album (RCA) is the most requested
cut at WWNC-AM Asheville, N.C., says PD Wiley Carpenter. Asleep At
The Wheel’s self-titled Epic album gets a lot of airtime at KITS-FM
Springfield, Mo. “We’re so glad they’re back,”
mel,

says MD Dorrie Hum-

RAVES ABOUT RONNIE MILSAP’S remake of the Joe Henderson
classic “Snap Your Fingers” (RCA) range from “a sure No. 1” (Mark
Rathbun, MD at KHSL-AM Chico, Calif.) to “an absolute monster rec-
ord” (Randy Allen, PD at WGEE-AM Green Bay, Wis.).

Allen also calls “From Time To Time (It Feels Like Love Again),” the
new Larry Gatlin & Janie Frickie Columbia release, “a duet made in
Heaven.”
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28 LOVE SOMEONE LIKE ME
(Lawyers Daughter, BMI/Uncle Artie, ASCAP)

18 LOVE YOU AIN'T SEEN THE LAST OF ME
(W.B.M., SESAC)

46 MIDNIGHT BLUE
(Ensign, BMI/Write Road, BMI) CPP

47 THE MOON IS STILL OVER HER SHOULDER
(Lawyers Daughter, BM1}

84 MORE THAN FRIENDLY PERSUASION
(Chip'N'Dale, ASCAP/Door Knob, BMI}

100 NEED A LITTLE TIME OFF FOR BAD BEHAVIOR
(Window, BMI/Goodlat, BMi/Robin Sparrow, BM1)
cpp

85 THE NIGHT HANK WILLIAMS CAME TO TOWN
(Tree, BMI/0ld Friends, BMI) CPP/HL

95 NO ORDINARY MEMORY
(Combine, BMI/Music City, ASCAP)

52 NOT TONIGHT I'VE GOT A HEARTACHE
(Rick Hall, ASCAP)

89 OCEAN FRONT PROPERTY
(Tree, BMI/Larry Butler, BMI/Blackwood, BMI/South
Wing, ASCAP) CPP/ABP/HL

29 OH HEART
(Colgems-EMI, ASCAP/MCA, ASCAP/Don Schiitz,
ASCAP) HL

$5 OLD BRIDGES BURN SLOW
(Lowery, BMI) CPP

5

51

81

76

10

97

87

3

9

ONE PROMISE TOO LATE

(MCA, ASCAP/Patchwork, ASCAP/Don Schlitz,
ASCAP/Music Corp. Of America, BMI)

PLAIN BROWN WRAPPER

(WB Music/Gary Morris, ASCAP/Cross Keys, ASCAP)
HL

PUT ME OUT OF MY MISERY

(Jack & Bill, ASCAP/Ranger Bob, ASCAP/Music
Corp. Of America, BMI/Leighton, BMI) HL
THE RIGHT LEFT HANO

(Hali-Clement, BMi/Frizzell, BMI/Cavesson, ASCAP)
CPP/HL

ROSE IN PARADISE

(Biackwood, BMI/April, ASCAP) CPP/ABP
ROUTINE

(Dejamus, ASCAP) HL

SAVING THE HONEY FOR THE HONEYMOON
(Fat Frog, BMI/Steeple Chase, BMI}
SENORITA

(Almo, ASCAP/Little Nemo/Danny Flowers,
ASCAP/Bughouse, ASCAP) CPP/ALM

SMALL TOWN GIRL

(Tree, BMI/Cross Keys, ASCAP) HL

SNAP YOUR FINGERS

(Acuff-Rose, BM1/Opryland, BMI)

SOMEONE

(Chappell, ASCAP/Chriswald, ASCAP/Hopi Sound,
ASCAP/Peso, BMI) HL

STRAIGHT FROM MY HEART

(Sharayah, ASCAP/Statler Brothers, BMI) CPP
TELLING ME UIES

(Chappell, ASCAP/Firesign Music Ltd., PRS)
THAT WAS A CLOSE ONE

(Rick Hall, ASCAP) CPP

THERE GOES MY LOVE

(Tree, BMI) HL

TIL' I'M T00 OLD 7O DIE YOUNG

(Tree, BMI/Cross Keys, ASCAP) HL

TO KNOW HIM IS TO LOVE HIM

(Mother Bertha, BMI) CPP

TOO MANY RIVERS

(Combine, BMI)

TRAIN OF MEMORIES

(Goldiine, ASCAP)

TROUBLE IN THE FIELDS

{(Wing And Wheel, BMI/Bug, BMI)

WARMED OVER ROMANCE

{(Mr.Mort, ASCAP)

WAY DOWN TEXAS WAY

(House Of Cash, BMI)

THE WEEKEND

(Screen Gems-EMI, BMI)

67 WHEN A MAN LOVES A WOMAN
(Pronto, BMI/Quinvy, BMI} CPP

49 WHISKEY, IF YOU WERE A WOMAN
(Southern Nights, ASCAP)

60 WHY DOES IT HAVE TO BE (WRONG OR RIGHT)
{Warner-Tamerlane, BMI/Rumble Seat,
BMI/Sheddhouse, ASCAP)

43 WOULD JESUS WEAR A ROLEX
(Leona, ASCAP)

62 YOU'RE HERE TO REMEMBER (I'M HERE TO FORGET)
(April, ASCAP/Ides Of March, ASCAP/Music Corp. Of ~
America, BMI) CPP/ABP/HL

9 YOU'RE MY FIRST LADY
(Beginner, ASCAP)

10 YOU'RE NEVER TOO OLD FOR YOUNG LOVE
(Dejamus, ASCAP/Morgan Active Songs, ASCAP/You
& |, ASCAP) CPP/HL

ST YOU'RE THE POWER
(Colgems-EMI, ASCAP)

93 "YOU'VE GOT" THE TOUCH
(Alabama Band, ASCAP)

68 YOU'VE LOST THAT LOVING FEELING
(Screen Gems, BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.

ABP April Blackwood CPP Columbia Pictures

ALM Almo HAN Hansen

B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM lvan Mogull
BP Bradley MCA MCA

CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CPI Cimino WBM Warner Bros.
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ARISTA ADI.O59Q

Titles with future
chart potential,
based on club play

this week.

. FUNKY TOWN (REMIX) PSEUDO ECHO rca

. MEAN SEASON 8TH AVENUE kLus

. OUTLAW STRAFE azm

. DON'T BELIEVE IN LOVE JEANNA CIE mca

. LIFETIME LOVE (REMIX) JOYCE SIMS SLEEPING BAG
. SHY BOYS ANA parc

. LAY IT ON THE LINE ELAINE CHARLES aTLaNTIC

NO A WN -

Titles with future
chart potential,

based on sales

reported this week.

. LET ME BE THE ONE SA-FIRE cutTing

. DREAMIN’ WILL TO POWER THRUST

. ROCK-A-LOTT (REMIX) ARETHA FRANKLIN arista
. DIAMONDS (REMIX) HERB ALPERT a&m

. INSECURITY STACEY Q atLanTiC

. LIFETIME LOVE (REMIX) JOYCE SIMS SLEEPING BAG
. 'MBAD L.L. COOL J oeF sam

N A WN -

FOR WEEK ENDING MAY 30, 1987
O ©Copyright 1987, Billboard Publications, Inc. No part of this publication
I r ® may be reproduced, stored in any retrieval system, or transmitted, in any
form or by any means, electronic, mechanical, photocopying, recording,
Y or otherwise, without the prior written permission of the publisher.
(o] (o]
el CLUB PLAY :[5[2], | 12-INCH SINGLES SALES
2 2 9 oL Compiled from a national sample of dance club playlists 2 > ‘Q ok Compiled from a national sample of retail store sales reports.
2| & | 5 |gs| TTLE ) ARTIST 21 9| =|gg| TmeE " ARTIST
) 5 ~N 20 LABEL & NUMBER/DISTRIBUTING LABEL L - N 20 LABEL & NUMBER/DISTRIBUTING LABEL
% NO.1 v & % NO.1 & &
HEAD TO TOE HEAD TO TOE
@ 2 . s COLUMBIA 44 06757 1 week at No. One & LISA LISA & CULT JAM @ 9 J COLUMBIA 44.06757 I week at No. Oﬁ SRS S
(2)] 4 [ 9 | 4 | THE PLEASURE PRINCIPLE (REMIX) atm Sp-12230 JANET JACKSON (2)] 3 | 4 | 14 | MOVE OUT (REMIX) aTLaNTIC 0-86734 NANCY MARTINEZ
3 ] 1 | 1 | 9 | CERTAIN THINGS ARE LIKELY (REMIX) MAGNET/MERCURY 885 727-1/POLYGRAM *KTP (3| 1 | 8 | 7 | SOMETHING IN MY HOUSE (REMIX) epic 45.06750 © DEAD OR ALIVE
4 6 | 7 | LET'S WORKIT OUT omni0.96774/aTLANTIC SADIE NINE 4 | 6 | 6 [ 15 | ONLYINMYDREAMS (REMIX) ATLANTIC 086744 DEBBIE GIBSON
EACH TIME YOU BREAK MY HEART (REMIX
(8)| 9 | 14 | 7 | EACHTIME YOU BRE ( ) # NICK KAMEN (8)] 9 | 10 | 8 | RIGHT ON TRACK (REMIX) mca 23687 © THE BREAKFAST CLUB
(6)] %5 | — | 2 | DIAMONDS (REMIX) atmsp-12231 @ HERB ALPERT 6 | 2 | 1 | 8 | LAISLABONITA (REMIX) SIRE 020633/ WARNER BROS. @ MADONNA
7 | 3 | 3 | 12 | SOMETHING IN MY HOUSE P 43.06750 © DEAD OR ALIVE (3] 10 | 11 | 9 | ONLYIN THE NIGHT (REMIX) atianTic 0-86719 THE VOICE IN FASHION
16 | 26 | 4 | DONTBLOW AGOOD THING (REMIX) atmsp.12229 VESTA WILLIAMS 8 | 5 | 3 | 15 | LOOKING FOR A NEW LOVE (REMIX) mca 23689 & JODY WATLEY
9 | 7 | 8 | 9 | MR RIGHT vinvimania vwR.007 ELEANOR MILLS (9)| 12 | 14 | 3 | WITHOUT YOU superTRONICS RY-017 TOUCH
2 [Mg5 | N[ SOMETIMES (REMI/IT DOESN'T HAVE TO BE ® ERASURE 10 | 11 { 12 | 7 | BACKAND FORTH (REMIX) ATLANTA ARTISTS 888 385-1/POLYGRAM CAMEO
SIRE 0.206 |4/ WARNER BROS.
QD] 11 | 15 | 6 | DAYINDAY-OUT (REMIX) Em-ameRiCa v-19234  DAVID BOWIE 1| 7| 5 | 13| YOUKEEP ME HANGIN' ON (REMIX) mca 23717  KIM WILDE
Q2| 24 | 30 | 3 | RESPECTABLE (REMIX) aTLANTIC 0-86703 MEL & KIM (A2)| 14 | 27 | 5 | MYHEART GETS ALL THE BREAKS LiGOSA LIG 501 MONET
I WANNA DANCE WITH SOMEBODY (REMIX
(A3)| 13 | 21 | 6 | JUST ANOTHER MAN STUDIOSTU-1311 JEANNE HARRIS Q3| # | — | 2 | | WANNADANCEW ( ) WHITNEY HOUSTON
17 | 25 | 4 | LET'SHAVE SOME FUN aLANTIC 0-86717 MERGE FEATURING DEBBIE A. 17 | 21 | 6 | DONTDISTURB THIS GROOVE (REMIX) ATLANTIC 0-86741 ® THE SYSTEM
(5| 22 | 24 | 5 | COMMUNICATE b.s. NTeRNATIONAL 926 FULL HOUSE (5)] 18 | 4 | 3 | BIG LOVE (REMIX) waRNER ROS. 0-20683 & FLEETWOOD MAC
16 [SGRIFRRIIGE DONT LOOK NOW/CAN'T FIND MY WAY HOME TORCH SONG 20 | 30 | 5 | CERTAIN THINGS ARE LIKELY (REMIX) MAGNET/MERCURY 885 727-1/POLYGRAM *KTP.
@ 0 | — 2 IN LOVE WITH LOVE (REMIX) GEFFEN 0-20654/WARNER BROS. & DEBBIE HARRY @ 26 45 3 RESPECTABLE (REMIX) atLANTIC 0-86703 MEL & KIM
3% | — | 2 | BIGLOVE (REMIX) waRNER 8R0S, 0-20683 & FLEETWOOD MAC 18 | 15 | 16 | 12 | LAST CHANCE FResH FRE.008/SLEEPING BAG ® CYRE
19 14 18 7 MACHO MOZART TiN PAN APPLE 885 567-1/POLYGRAM LATIN RASCALS 19 8 2 1 SIGN 'O’ THE TIMES (REMIX) PaISLEY PARK 0-20648/WARNER BROS. PRINCE
(@0)| 28 | 32 | 5 | LESSONSIN LOVE (REMIX) POLYDOR 885 706-1/POLYGRAM ® LEVEL 42 0)| 21 | 2 | 5 | YOU'RE THE ONE (REMIX) ATLANTIC 0.86711 SANDEE
21 10 12 8 NO ONE KNOWS (REMIX) ATLANTIC 0.86736 THE WILD MARYS 21 16 19 8 MR. RIGHT vinvLMANIA VMR 007 ELEANOR MILLS
(@)} 32 | 37 | 4 | MYHEART GETS ALL THE BREAKS LIGOSA LIG-501/WARLOCK MONET @)| 24 | 32 | 4 | LET'SWORK IT OUT omni 0-96774/ATLANTIC SADIE NINE
23 26 27 5| LET YOURSELF GO NEXT PLATEAU NP50057 SYBIL 23 22 26 5 NO ONE KNOWS (REMIX) aTLANTIC 0-86736 THE WILD MARYS
24 2 31 5] RED ROSE ATLANTIC 0-86729 ALPHAVILLE 32 36 4 HAPPY (REMIX) coLumBia 44 06739 & SURFACE
25 | 8 | 5 | 11 | LAST CHANCE fRESH FRE-008/SLEEPING BAG ® CYRE (@5)| 37 | — | 2 | WHYYOU TREAT ME SO BAD ToMMy B0Y T8 895/ WARNER BROS.  CLUB NOUVEAU
NEWP | 1 | ROCKALOTT (REMIX) arisTa a0i9575 ARETHA FRANKLIN 3 [ — | 2 | MOVIN' ON emercency paL7145/pRORILE CAROLYN HARDING
@ 38 44 3 HEART AND SOUL VIRGIN 0-96779/ATLANTIC & T'PAU Y1) 19 18 9 THE TELEPHONE CALL (REMIX) WARNER BROS. 0-20627 & KRAFTWERK
28| 12| 11 | 9 | WITHOUT YOU superTRONCS RY-017 TOUCH 3% | — | 2 | IMSEARCHIN 1ampackeD se12008 DEBBIE DEB
pn TTING THE NIGHT ON HOLD/IRRESISTABLE LOVE
29| 6 | 2 | 11 | SIGN 'O’ THE TIMES (REMIX) PAISLEY PARK 0-20648/WARNER BROS. PRINCE (| 38 | 41 | 3 | PUTTING THE LAUREN GREY
(30)| 33 | — | 2 | WHY SHOULD I CRY (REMIX) em-AMERICA v-15242/CAPITOL # NONA HENDRYX 30 | 27 | 88 | 17 | LOVELETTER ATLANTIC 0.86713/CUTTING GIGGLES
31 33 34 6 AMERICAN SOVIETS 04Kk LAWN OLR 125 CCCP 31 25 38 3 IN LOVE WITH LOVE (REMIX) GEFFEN 0-20654/WARNER BROS. & DEBBIE HARRY
32 [ 20 | 16 | 8 | JANUARY,FEBRUARY CRIMINAL CRIM 00009 TINAB. 32 | 23| 17| 9 | JANUARY,FEBRUARY crimmaL 00009 TINAB.
MODIGLIANI (LOST IN YOUR EYES) (REMIX
(33)| NEWDp | 1 | MODIGLIANI (LOST IN ) ( ) BOOK OF LOVE 33 | 31 | 43 | 5 | CLAVE ROCKS px0K0-003/EASY STREET AMORETTO
(38)| 36 | 39 | 4 | SECOND CHANCE FOR LOVE rever sF 815/5UTRa NAYOBE 34 | 30 | 40 | 3 | ALWAYS wARNERBROS. 0-20660 # ATLANTIC STARR
(35)| 4 | 41 | 4 | IWANT YOUR GUY (REMIX) mca 23735 SOUL CLUB 35 | 13| 7 | 7 | WHAT'S GOING ON (REMIX) PORTRATT 4RS-06740/EPIC # CYNDI LAUPER
36 21 10 8 MUTUAL ATTRACTION (REMIX) wARNER BROS. 0-20649 SYLVESTER 36 29 29 10 CAN'T GET ENOUGH STATE STREET SSR-1002 LiZ TORRES
@D| 83 | — | 2 | NOREASON TO CRY (REMIX) prOFILE PRO-7137 JUDY TORRES @D)| 33 | — | 2 | MACHO MOZART 1inpan aPpLE 885 567-1/TINPAN APPLE BMI LATIN RASCALS
ERNSERERT] CANT YOUFEEL MY HEART BEAT (REMIX) CLAUDJA BARRY 38 | 35 | 35 | 6 | JUSTANOTHER MAN sTuni0STU-1311 JEANNE HARRIS
39 | B | I 5 KISS VIRGIN 0-96780/ATLANTIC ® AGE OF CHANCE 39 | 28 | 13 [ 19 | FASCINATED ATLANTIC 0-86731 ¢ COMPANY B
NEWD | 1 | MOVIN ON emeraency aL7145 CAROLYN HARDING 4 | 50 | 4 | SECOND CHANCE FOR LOVE FEVERSF 815/FEVER/SUTRA NAYOBE
41 [ 19 [ 17 | 6 | WHAT'S GOING ON (REMIX) PORTRAIT 489-06740/EPIC © CYNDI LAUPER 4D)| 41 | — | 2 | ROCKSTEADY (REMIX) soLarv-71153 THE WHISPERS
SOMETIMES (REMIX)/IT DOESN'T HAVE TO BE
4 [ 18 | 7 | 10 | BACKAND FORTH (REMIX) ATLANTA ARTISTS 888 385.1/POLYGRAM CAMEO NEWD | 1 | SOMETIMES (REMIX). ® ERASURE
(@3)| 4 | 50 | 3 | YOU'RE THE ONE stiantic 086711 SANDEE (@3)| 46 | 48 | 4 | AMERICAN SOVIETS oAk LawNOLR 125 CCCP.
4 | 46 | 49 | 3 | FREAKAHOLIC/LIVING ON THE NILE EGYPTIAN EMPIRE 0774/MACOLA EGYPTIAN LOVER 45 | 47 | 4 | WHYSHOULD | CRY (REMIX) e AMERICA V-19242/CAPITOL © NONA HENDRYX
NEW} 1 WHY YOU TREAT ME SO BAD (REMIX) tommy BOY TB 895/ WARNERBROS. ¢ CLUB NOUVEAU NEW} 1 HEART AND SOUL (REMIX) VIRGIN 0-96779/ATLANTIC & T'PAU
50 J — | 2 | ONE NIGHT nGHT wave N0.9206 SECRET TIES % | 0 | — [ 2 | COMMUNICATE o, mremnamonat s26 FULL HOUSE
EACH TIME YOU BREAK MY HEART (REMIX
(47)| NEWD | 1 | KEEP IT COMING 808CaT BC.007 THE BOYD BROTHERS (4D| NEWp | 1 | EACH TIME YOU BRE ( ) © NICK KAMEN
43 37 4 1 JUST DIED IN YOUR ARMS VIRGIN PR1003/ATLANTIC ® CUTTING CREW 48 2| — 2 WHY CAN'T | BE YOU (REMIX) ELEKTRA 0-66810 ¢ THE CURE
9 | 27 13 | 10 | ONLY IN THE NIGHT (REMIX) ATLANTIC 0-86719 THE VOICE IN FASHION 9 (4 | — 2 MODIGLIANI (LOST IN YOUR EYES) SIRE 0-20650/WARNER BROS. BOOK OF LOVE
(50)| NEWp> | 1 | ! WANNA DANCE WITH SOMEBODY (REMIX) WHITNEY HOUSTON (50)| NEWPr | 1 | FUNKY TOWN (REMIX) rca 6431.1R0 # PSEUDO ECHO
[ [
= =
= =
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Q Titles with the greatest sales or club play increase this week.  Videoclip availability.  Recording Industry Assn. Of America (RIAA) certification for sales of 1 million units. A RIAA certification for sales of 2 million units. Records listed under Club Play are 12-inch
unless indicated otherwise.
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Now, More Lahel Gredits Than Ever!

SOMEONE CALL the “Guinness
Book Of World Records,”’ quick!
There has to have been a record set
by this business for its profusion of
“mix by”/“edit by” credits. What
does that mean? It means that once
again dance music somehow carved
out its own niche in postproduction
where there was none, by virtue of
its consultants being so tuned in to
what kids like. So there are two or
three credits for each title, often
outnumbering artist and producer!
Funny world, innit?

Living In A Box’s “Living In A
Box” (Chrysalis) got instant reac-
tion as an import; this relaxed, jazzy
but propulsive cut has excellent,
street-oriented mixes by Arthur
Baker, with Junior Vasquez at the
edit block . . . Simphonia Featuring
Carmen Brown’s “It Ain’t Right
(Whatcha Do)” (Atlantic) may well
be the very best Paul Simpson pro-
duction of recent months, with its
smoking rhythm track and strong,
economical arrangement ... J.M.
Silk’s “Cry Of The Lonely” (RCA)
is a big step away from four-on-the-
floor house, a radio-oriented cut
that incorporates the left-field post-
production of Freddie Bastone (edit
by Chep Nunez) and strong, uncom-
mon narrative elements.

Dorothy Galdez’ ‘“One Love”
(A&M), a British production by Phil
Fearon (of the recent ‘“House Par-
ty”’ remake), is a surprisingly close
approximation of our Latin disco
sound, considering it’s not happen-

ing at all with British “soul” ideo-
logues; the cut is given an even
more New York Latin/hip-hop spin
by its Justin Strauss/Murray Elias
mix and Nunez edit . . . Cathy
Swan’s “Can’t Take These Lies”
(Midnight Sun, 212-840-9253) is more
of the catchy Latin/teen sound, co-
produced by New Yorkers Omar
Santana, Tommy Musto, and
Frankie Bones.

HEMIXES: Jody Watley’s “Still A
Thrill” (MCA) gets a hard, Cameo-
like treatment in Louil Silas Jr.’s
remix; not the obvious second-single
choice, but it could be important to
her image for the crossover audi-
ence ... Full House’s “Communi-
cate” turns out to be the first Chica-
go underground record signed to a
U.S. major label; Epic is releasing
the D.J. International original along
with a Bastone remix that neatens
up the production considerably but
is still wild enough to be a summer
shot in the arm even for the already
frantically paced “hot” radio ...
Meanwhile, the much-requested “So
Sweet” by Loleatta Holloway has
been readied for imminent 12-inch
release in a spacy, clean-sounding
vocal mix and typical jacking dub
with Holloway’s testifying ...
Nona Hendryx’s outstanding “Why
Should I Cry”’ (EMI America) is re-
released with three new Jam/Lewis
mixes, all of them greatly improved
with a much more powerful, clubby
backbeat . . . Diana Ross’ “Dirty

TRAX

DISCO & DANCE 12”

U.S.A. & IMPORTS

(WHOLESALE FOR STORES)
USASCANADAENGLANDeGERMANY
ITALYsFRANCEsHOLLAND

US & CANADIAN 127

Don't Come Crying—Suzy Q
Chooch—Latin One

Teen Rock-Set Me Free—Remix
1-2-3—Heartbreak

Control Yourself—House

| Wanna Break—Diva

More | Get—Pat Marano
Desire—Candy J

Move Your Body—On The House
Visions—Professor Funk
Frendiy Advice—Jill
Thiet—Crartotte McKinnon
Jack Me—J. Jumpin Perez

Beat Of by Heart—Jacqueiine
Looking For Love—Tom Hooker

iies—Suzy Swan

1 Will—Lori Zee

Let Me Be The One—Safire
Powerhouse—House People
House E.P.—Tyree
Passion— Passion

We Can Work—Exit—Prod Blaze
Boom Boom—P. Lekakis—Rmx
Hot And Cold—Nebula
Summertime—Sandra Ford

Fantasize Me—Pleasure Pump
Be Mine Tonite—Promise Circle
The Key—Dexter D

Never Can Say Goodbye—Chio Chio  Time Will Tell—Twins
If You Love Somebody—B. Doust
Turntable Terror Trax Vol Il
Power—Cultural Vibe
Communicate—Full House-(rmx)
Don't Let Go—Tasha

No! Mr. Boom Boom—Body Heat
The More | See You—Bubbles
Lets Play House—Gangsters—AMX  Take Some Time Out—Arnold Jarvis ~ ALL DIVINE 127
Can't Get Enough—Liz Torres

EUROPEAN 12"S
De Bianc—Mon Amor

110 DENTON AVE.. NEW HYDE PARK, NEW YORK 11040

UNIQUE PHONE (516) 294-5900
MAIL O DISC PHONE (516) 294-5111 TELEX # 4758254 IMPT DISC

We have a complete selection of all U S
releases and all import disco records.
We also export to foreign countries

Send for our free flyer listing all tiles we
stock. U S. & Imports. We speciaiize n U S
small label product, call us tor bes! service
and information

Forrest Connection—Ready To Go
Shy Rose—i Cned For You

Are You Man Enough—C.C. Catch
Loving In Snow—Ocean Wings
Marche—! Want You
Atrium—Weekend

Lian Ross—Do You Wanna Funk
Up + Down—Larabell

Dance Dance Dance—Ziggy

Latin Fire—Fancy

DISCO CLASSICS

ALL 2YX 12

ALL BOBBY Os 12° +Productions
ALL JDC 12"

ALL LIME 12"+ Lps
Mix Your Own (Lps})

+ OVER 500 OTHER CLASSICS

FAX # (516)741-3584
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In Memory of
% Gene Perry ol
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|
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by Brian Chin

Looks” (RCA) is also much stronger
as a midtempo dance track as re-
mixed by Francois Kevorkian and
Ron St. Germain . . . Timex Social
Club’s “Mixed Up World” (Danya)
is much beefier in a Phil Harding
remix, a much stronger, worldly-
wise statement befitting ““Ru-
mours.”

BRIEFLY: In other house-and-
clone items, Ralphi Rosario’s “You
Used To Hold Me” (Hot Mix 5, 312-
622-1499) looks like an important
new breaker. In our neck of the
woods, at least, a strong (even if im-
perfect) female vocal adds much to
the appeal of house music; Xaviera
Gold does the honors here ... Mr.
Lee & Kompany’s “Can You Feel
It” (Chicago Connection) reprises
familiar bass and sample work, with
a male vocal . .. Xperiment’s “Karn
Evil” (Underworld) is determinedly
anonymous bass-and-groove jack
material, with live percussion.
Little Steven’s “Trail Of Broken
Treaties” (Manhattan) is an improb-
able but effective dance fusion
that’s Dylan-sounding at moments
... Jill Jones, one of Prince’s new
protégée acts, crosses Kraftwerk
and the trademark Minneapolis
sound in ‘““Mia Bocca’ (Paisley
Park), mixed by Baker and edited by
Gail King ... The Truth’s “Weap-
ons Of Love” bears more than pass-
ing resemblance to Robert Palmer’s
hit singles; all radio and clubs
should note ... Russ Brown’s sec-
ond single, “Take My Love” (Jump
Street), sports a very assured vocal
in a midtempo electro setting . ..
Hashim’s “I Don’t Need Your
Love” (Precise, 212-304-8753) trades
the seminal trance/hip-hop of “The

Soul” for a bouncy house variant
... Jill’'s “Friendly Advice” (Wide
Angle), following up “Match Made
Up In Heaven,” 1s more smoothly
delivered, both musically and vocal-
ly, in the Miami version; the New
York mix is typically harder ...
Ana’s “Shy Boys” (Parc) reprises
the Janet/Jody groove with a Jelly-
bean remix ... Spin’s “We Sacri-
fice” (Atlantic) fuses midtempo
Eurobeat with an American vocal
sound, with additional production
by Boris Granich and Paul Brown.

NOTES: Claude Guay and Robert |

Holimes shared top honors in the fi-
nal round of the third annual Mon-
treal DJ competition, held May 7 at
the L’Esprit nightclub. Third-place
Luc Raymond and Mario Rioux
were the other competitors in a two-
heat final that incorporated a 20-
minute prepared set and a three-
man spin-off in which each mixed
out of each other’s records in ran-
dom rotation. We thank Hot Spot’s
Larry Day, Multi-Dor Record
Pool’s Jim Hurtubise, and DJ Rob-
ert Ouimet and friend for their kind
hospitality. Observation: Every-
body, even the suit-and-tie business
crowd and the fashion-conscious
slummers, knows how to dance,
really dance, in Montreal.

The Pet Shop Boys and the great
vocalist Dusty Springfield are
teamed up for a single-to-come,
“What Have I Done,” mixed for
clubs by Shep Pettibone ... “Do It
Properly,” a highly popular dub
plate circulated in New York as a
mysterious pirate 12-inch (on Fierce
Records), is being copied in an origi-
nal production by the four DJ/pro-
ducers who'’d done the medley
strictly as a preproduction pilot
tape. The legal version will be re-
leased on Groove Line, a division of
New York Groove Records . . . Also:
another popular pirate medley,
“Rock The House,” is being re-
worked as an original production; it
may appear first as a British im-
port.

Enigma Bows Lahel
Synthecide Records

BY BRIAN CHIN

NEW YORK With the launch of
the new Synthecide Records, the
Los Angeles-based indie label
Enigma hopes to add dance music
to the string of niche-market suc-
cesses that now stretches from
Christian metal to pop-rock.

Synthecide is a joint venture of
Enigma and Formula I Music, the
Los Angeles-based firm headed by
producer Jon St. James that
spawned the Stacey Q. hit “Two Of
Hearts.”” According to Enigma
president Wesley Hein, St. James
provides the company’s “ticket to
credibility. It’s not a market to
take lightly.”

Accordingly, Enigma has lined
up a list of distributors entirely
separate from the independent dis-
tributors of its existing line, which
includes California Record Distrib-
utors, JFL, Landmark, Universal,
and Unique.

Under a strategy similar to the
Tommy Boy/Warner Bros. linkup,
Synthecide 12-inch singles will be

distributed independently, and if
sales warrant, a T-inch single and
album will be released and promot-
ed through Enigma’s relationship
with Capitol.

The partnership of Enigma with
dance music is hardly a stretch, it
should be noted. St. James’ band
SSQ, in which Stacey Q. was a
member, had released a record on
Enigma which eventually was
picked up by EMI America. St.
James recently released a solo al-
bum on Enigma. (Berlin’s first in-
carnation as a synthesizer band
also originated from Enigma.)

Initial single release on Synthe-
cide is Bardeaux’s ‘“Three Time
Lover,” a St. James production

that has picked up early radio and | '

club play in the West Coast and
Florida areas. Approximately
10,000 copies have been shipped so
far. Hein expects the label to have
an output of four to eight singles
per year. ‘“‘Hopefully, we have sev-
eral niches,” says Hein. “Stryper
and the Smithereens are [already]
as far apart as you can get.”

i
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LACK

‘Graceland’ Tour Widens Its Scope
Warners Targets Blacks With Radio

NEW YORK Warner Bros. is
launching a major promotional ef-
fort to attract black audiences to
Paul Simon’s expanded ‘“Grace-
land” tour, beginning June 15 in At-
lanta. Black radio stations and those
with large black audiences will be
crucial in telling blacks about this
eight-city arena tour showcasing
South African music, according to
Warner Bros. black promotion vice
president Tom Draper.

“We are trying to keep this as
nonexclusive as we can,” says Drap-
er. “The whole idea is for black peo-
ple to see these concerts. What
we're asking them to do is to look at
this from a more civic point of
view.” Headliner Simon, along with
Ladysmith Black Mambazo and
Hugh Masekela—the tour’s other
prime attractions, both with current
Warner Bros. product—have
pledged nearly 100% of ticket reve-
nues to charity. The money will be
divided into thirds, with the United

Negro College Fund, a fund set up
to aid imprisoned South African
children, and local charities each re-
ceiving a share.

Tickets, T-shirts, and copies of
“Graceland,” the 1986 Grammy rec-
ord of the year, Ladysmith’s “Shaka
Zulu,” and Masekela’s ‘“Tomor-
row,” on the Warner Bros.-distrib-
uted Qwest label, will be given
away in each city “to create a level
of awareness in the black communi-
ty for music that despite the awards
and acclaim still doesn’t have a high
profile,” says Draper. Key black re-
tail outlets will also be targeted for
window displays and ticket give-
aways.

The stations that have confirmed
their involvement are WYLD and
XKS Boston, V-103 and KISS 104
Atlanta, CBH and JOB Detroit,
WGCI and WBMX Chicago, WLUN
Miilwaukee, and outlets in Washing-
ton, D.C,, and New York that have
yet to be announced.

The new single from “Graceland”
is “Diamonds On The Soles Of Her
Shoes,” which features Ladysmith’s
10-part backing harmonies. Draper
says music from Masekela’s album
“should generate airplay on more
passive, quiet storm stations,”
while Ladysmith’s primarily a cap-
pella recording, with lyrics in En-
glish and Zulu, will be played most-
ly on college radio. This doesn’t pre-
clude either album from benefiting
from the tour, says Draper.

“Very little of Simon’s sales have
been based on airplay,” he notes.
“We came with ‘You Can Call Me
Al twice, and it didn’t really catch
on. Yet Simon’s last album sold half
a million, and this album has sold 5
million. This music is the key. I
think that anyone who sees this tour
will be turned on to it, especially
black audiences where you can feel
the connections between the music
we grew up with and this African
music.”

Manhattan Jam. Steve Arrington has signed with Manhattan Records.
Welcoming the ex-Slave lead singer, right, is senior vice president of a&r Gerry
Griffith. Arrington’s next album, “Jam Packed,” is scheduled for fall release and
reunites him with former producer Jimmy Douglass.

Kim Richardson Leads
GCanada’s IiMA(: Awards

representatives showed.

BY KIRK LAPOINTE But this year, says BMAC exec-

|T’S BEEN ONLY two years since Freddie Jackson
debuted with “Rock Me Tonight.” He was a chunky
ex-Melba Moore background singer, former member
of an obscure Capitol act called Mystic Merlin, and
ex-computer programmer—just another of the many
singers looking to make a name for themselves. At the
time “Rock Me Tonight” was released, Jackson was
initially overshadowed by two New York contempo-
raries, Lillo Thomas, whom Jackson had sung back-
grounds for, and Kashif, whose then hot production

The Challenge Is Capitol’s

Will Freddie Jackson Go All The Way?

new management team is to cross over this solidly
black-based artist. It was something their predeces-
sors failed to do with two equally fine acts, Peabo
Bryson and Maze Featuring Frankie Beverly.
Though Jackson has yet to experience much top 40
play, his love songs have always been comfortable on
AC radio, which gives Capitol a base to work from.
Time will tell. After all, it took Epic several albums
and a movie tie-in with “Dangerous People” to gener-
ate any substantial nonblack exposure for Vandross.

sound was an influence

on the writer-producer of

“Rock Me Tonight,” Paul

Lal(;:enc:. ome * rm
Rhythm

and the

Blues

But that all seems like
ancient history now.
Jackson’s second album,
“Just Like the First
Time,” has ended a 24-
week run at No. 1 on the

black chart and still hov-
ers in the top 10 after
selling 2 million copies.
He’s had five No. 1 records, including two in a row, “A
Little Bit More” (a duet with Moore) and “Tasty
Love”; he is the first singer to achieve that feat since
Dinah Washington did it in 1961.

One key to Jackson’s success is his management
company, Hush Productions. Equally important is
Jackson’s voice and musical backing. Much has been
made by writers and fans of the similarities between
Jackson’s and Luther Vandross’ timbre, and there
are some. But Vandross’ range is higher, his phrasing
smoother, and he has a taste for long, languid ballads
that showcase his dexterity.

Jackson’s voice is huskier and more overtly sexual
and melodramatic, qualities that have been carefully
exploited by Laurence (“Rock Me Tonight,” “Tasty
Love™), Barry Eastmon (“You Are My Lady”), and
the four writers—including Gene McFadden and
John Whitehead—who composed “I Don’t Want To
Lose Your Love.” These little, tightly focused, mid-
tempo tales of love have been consistent enough in
lyric and sound to have been the product of one writer.
Taken as a whole, the songs have given Jackson as
strong an aural image as his flamboyant costumes
have visually. His music isn’t gritty, but it does have
funky grooves and a softly soulful quality.

Jackson has become a multiplatinum artist with pre-
cious little pop play. The challenge that faces Capitol’s

by Nelson George

SHORT STUFF:
Prince’s new single is the
humorous “‘If 1 Was
Your Girlfriend.” Many
were expecting Paisley
Park and Warner Bros.
to come out with “House-
quake” next because the
record already has exten-
sive airplay around the
country. The thinking 1s
probably that “House-
quake” is somewhat burned-out in some key markets
and, considering that the company has a double album
to sell, the more cuts exposed to the public the better.
Word from Europe is that the tour dates have gone
well; extra shows are being added in some countries
... With Lisa Lisa & Cult Jam’s “Head To Toe,” Sur-
face’s “Happy,” and Regina Belle’s “Show Me The
Way,” Columbia is promoting three of the year’s best
records ... Warner Bros. is looking to break its first
significant young black male vocalist, a Benny Medi-
na signee with the unusual name of Sherrick . .. Two
classics, the Ohio Players’ “Fire” and Allen Tous-
saint’s New Orleans-style standard “Yes We Can
Can,” receive flashy updates on Sly & Robbie’s new
Bill Laswell-produced Island album, “Rhythm Kill-
ers.” The album has a host of talented guests on it (ex-
Parliament and Sly Fox member Gary “Mudbone”
Cooper among them), but the most surprising is
Bootsy Collins’ appearance on all six tracks playing
guitar, not bass. Collins also wrote the lyrics and
much of the music for the single “Boops (Here To
Go)” .. . The System’s Mic Murphy has produced a 12-
inch for PolyGram on a young singer named Angelica
Chaplin. The song is “Anyone Else” ... The single
from Stephanie Mills’ new MCA record is the Nick
Martinelli-produced “I Feel Good All Over.”

OTTAWA Kim Richardson, last
year’s Juno winner for most prom-
ising female vocalist, walked off
with two key honors at the annual
Black Music Assn. of Canada
awards and business luncheon,
held May 15.

Richardson was voted top fe-
male artist, and her single “Peek-
A-Boo”’ was given the nod as the
top track of the year. Richardson’s
producers, Carl Harvey and Carol
Otway, aka C&C, took top honors
in their field, and her label, A&M
of Canada, was voted the top rec-
ord company by the association.

The third annual awards show,
held at Toronto’s Royal York Ho-
tel, drew a sellout crowd of 300, in-
cluding a head table of top label
executives. Only two years ago,
the luncheon room was half full,
and then only midlevel industry

FOR WEEK ENDING MAY 30, 1987

utive director Daniel Caudeiron,
“we’ve really come of age and
been taken seriously.”” He attri-
butes the growth in part to the as-
sociation’s successful lobbying of
the industry to feature two black
music awards in the annual Juno
ceremonies. Last year, Richardson
and another black singer, Billy
Newton-Davis, broke through as
the Junos’ most promising vocalist
winners, lending further credence
to the burgeoning black music
business in Canada.

This year’s BMAC ceremony
drew national media attention and
featured performances by Some-
thing Extra, Debbie Johnson, John
James, Glenn Ricketts, and Harri-
son Kennedy.

The top group award went to
Manteca, a jazz-oriented Toronto

(Continued on next page)
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PLATINUM/ BRONZE/
GOLD SILVER  SECONDARY TOTAL TOTAL
ADDS ADDS ADDS 0
17 REPORTERS 29 REPORTERS 55 REPORTERS 101 REPORTERS
FAKE
ALEXANDER O'NEAL TaBU 10 18 28 56 58
THIGH RIDE
TAWATHA epic 7 4 20 31 61
IF | WAS YOUR GIRLFRIEND
PRINCE paiSLEY PARK 2 8 20 30 46
I'M IN LOVE
LILLO THOMAS caritot 6 5 17 28 61
TINA CHERRY
GEORGIO moTown 5 6 15 26 51
DIRTY LOOKS
DtANA ROSS rca 4 6 15 25 93
SATISFIED
DONNA ALLEN 21 RECORDS 2 6 14 22 82
D.Y.B.O.
STARPOINT ELEKTRA 3 3 15 21 80
THE PLEASURE PRINCIPLE
JANET JACKSON agm 2 8 10 20 58
WHAMMY
ONE WAY mca 2 6 12 20 56
Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Billboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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Biloard. Hot Black Singles SALES & AIRPLAY.
A ranking of the top 40 black singles by sales and airplay, respectively, with reference to each title'’s composite position on the main Hot Black Singles chart.
x x
Q Q
e SALES Bl AIRPLAY
w & =
Iy §§ TITLE ARTIST §§ ;g g‘g TITLE ARTIST 88
1 7 HEAD TO TOE LISA LISA & CULT JAM 1 1 3 HEAD TO TOE LISA LISA & CULT JAM 1
2 5 HAPPY SURFACE 2 2 5 ROCK STEADY THE WHISPERS 4
3 3 ALWAYS ATLANTIC STARR 8 3 4 1 DON'T WANT TO LOSE YOUR LOVE FREDDIE JACKSON 3
4 1 JUST TO SEE HER SMOKEY ROBINSON 11 4 2 HAPPY SURFACE 2
5 2 BACK AND FORTH CAMEO 10 5 10 DIAMONDS HERB ALPERT FEATURING JANET JACKSON [
[ 6 IT'S BEEN SO LONG MELBA MOORE 7 [ 8 GO ON WITHOUT YOU SHIRLEY MURDOCK 5
7 8 ) DON'T WANT TO LOSE YOUR LOVE FREDDIE JACKSON 3 7 14 WHY YOU TREAT ME SO BAD CLUB NOUVEAU 9
8 9 GO ON WITHOUT YOU SHIRLEY MURDOCK 8 11 WHY SHOULD | CRY? NONA HENDRYX 12
9 13 DIAMONDS HERB ALPERT FEATURING JANET JACKSON 6 9 7 IT'S BEEN SO LONG MELBA MOORE 7
10 12 SE LA LIONEL RICHIE 14 10 1 ALWAYS ATLANTIC STARR 8
11 4 THERE'S NOTHING BETTER THAN LOVE L. VANDROSS/G. HINES 18 1 17 NEVER SAY NEVER DEN{ECE WILLIAMS 13
12 17 ROCK STEADY THE WHISPERS 12 16 8TH WONDER OF THE WORLD ISLEY/JASPER/ISLEY 19
13 20 WHY YOU TREAT ME SO BAD CLUB NOUVEAU 9 13 18 STILL A THRILL JODY WATLEY 16
14 18 NEVER SAY NEVER DENIECE WILLIAMS 13 14 12 SE LA LIONEL RICHIE 14
15 11 SAME OLE LOVE (365 DAYS A YEAR) ANITA BAKER 24 15 15 ARE YOU MAN ENOUGH? FIVE STAR 15
16 10 DON'T DISTURB THIS GROOVE THE SYSTEM 29 16 19 | COMMIT TO LOVE HOWARD HEWETT 23
17 15 IMAGINATION MiKi HOWARD 20 17 20 RHYTHM METHOD R.J.'S LATEST ARRIVAL 26
18 22 EVERYTHING'S GONNA BE ALRIGHT AL GREEN 27 18 27 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 17
19 24 WHY SHOULD | CRY? NONA HENDRYX 12 19 26 | FEEL GOOD ALL OVER STEPHANIE MILLS 21
20 25 SONGBIRD KENNY G. 30 20 21 BABY LET'S KISS JESSE JOHNSON 25
21 26 BARBARA'S BEDROOM WHISTLE 31 21 25 LIES JONATHAN BUTLER 22
22 23 ARE YOU MAN ENOUGH? FIVE STAR 15 2 28 WANT YOU FOR MY GIRLFRIEND 4 BY FOUR 33
23 33 STILL A THRILL JODY WATLEY 16 23 6 BACK AND FORTH CAMEO 10
24 — | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 17 24 32 SHOW ME THE WAY REGINA BELLE 35
25 — UIES JONATHAN BUTLER 22 25 40 SMOOTH SAILIN' TONIGHT THE {SLEY BROTHERS 32
26 21 I'D STILL SAY YES KLYMAXX 44 26 24 RELATIONSHIP LAKESIDE 28
27 37 | FEEL GOOD ALL OVER STEPHANIE MILLS 21 27 13 IMAGINATION MiKi HOWARD 20
28 27 8TH WONDER OF THE WORLD ISLEY/JASPER/ISLEY 19 28 — DIRTY LOOKS DIANA ROSS 37
29 30 RELATIONSHIP LAKESIDE 28 29 9 JUST TO SEE HER SMOKEY ROBINSON 11
30 14 WATCH OUT PATRICE RUSHEN 45 30 35 (IF YOU) LOVE ME JUST A LITTLE LA LA 36
3 16 SIGN "0’ THE TIMES PRINCE 62 31 — D.Y.8.0. STARPOINT 39
32 — | COMMIT TO LOVE HOWARD HEWETT 23 32 31 CELEBRATE OUR LOVE RAY, GOODMAN & BROWN 34
33 19 ZIBBLE, ZIBBLE (GET THE MONEY) THE GAP BAND 63 33 39 LET'S GET BUSY TEEN DREAM WITH VALENTINO 43
34 — BABY LET'S KISS JESSE JOHNSON 25 34 30 CHICAGO SONG DAVID SANBORN 38
35 32 LOOKING FOR A NEW LOVE JODY WATLEY 79 35 — SATISFIED DONNA ALLEN 46
36 — CELEBRATE OUR LOVE RAY, GOODMAN & BROWN 34 36 — LET YOURSELF GO SYBIL 47
37 29 MY MIKE SOUNDS NICE SALT-N-PEPA 75 37 — DON'T BLOW A GOOD THING VESTA WILLIAMS 42
38 — CAN'T YOU FEEL MY HEART BEAT CLAUDJA BARRY 55 38 38 HEY THERE LONELY GIRL GERRY WOO 40
39 38 FREAKAHOLIC EGYPTIAN LOVER 54 39 — YOU CAN'T STOP THE RAIN LOOSE ENDS 41
40 31 1 GOT THE FEELIN’ (IT'S OVER) GREGORY ABBOTT 82 40 — (SOMETHING INSIDE) SO STRONG LABI SIFFRE 50

©Copyright 1987, Billboard Publications, inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

BLACK SINGLES

BY LABEL

A ranking of distributing labels
by the number of titles they have
on the Hot Black Singles chart.

LABEL

NO. OF TITLES

ON CHART

COLUMBIA (7)
Def Jam (2)

MCA (7)

" Constellation (1)
Magnolia Sound (1)

WARNER BROS. (5)
Paisley Park (3)
RCA (3)
Jive (3)
Total Experience (1)

E.PA.
Epic (3)
Tabu (2)
CBS Associated (1)

MOTOWN (5)
Gordy (1)

A&M

ARISTA

CAPITOL

EMI-AMERICA

ELEKTRA

ATLANTIC

FANTASY (1)
Danya (1)
Reality/Danya (1)

MANHATTAN (1)
PLR.(2)

POLYGRAM :
Atlanta Artists (1)
Mercuiry (1)
Polydor (1)

SOLAR

EDGE

NEXT PLATEAU

SUPERSTAR INT'L.

4TH & B'WAY

ATCO
21 Records (1)
CHRYSALIS
China (1)
JAM PACKED
MACOLA

9

9

(-3

wwbd by

= NN W

BLACK SINGLES A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

TITLE
(Publisher - Licensing Org.)
Sheet Music Dist.

19 B8TH WONDER OF THE WORLD 2 HAPPY
(1)1, ASCAP/WB, ASCAP) (Brampton, ASCAP)
53 AINT YOU HAD ENOUGH LOVE 1 HEAD TO TOE
(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP) CPP (Forceful, BMI/Willesden, BMI) CPP
8 ALWAYS 89 HEY LOVE
(Jodaway, ASCAP) CPP (Promuse, BMI/Robert Hill, BMI)
94 ANYONE ELSE 40 HEY THERE LONELY GIRL
(CBS, BMI/April/Science Lab, ASCAP) (Famous, ASCAP) CPP
15 ARE YO MAN ENOUGH? 97 1 CAN'T LET YOU GO
{Rare Blue, ASCAP/Black Lion, ASCAP) (Magnolia, BMI/Aruba, ASCAP)
25 BABY LET'S KISS 23 | COMMIT TO LOVE
(Shockadelica, ASCAP/Almo, ASCAP) CPP/ALM (Jobete, ASCAP/R.K.S., ASCAP/Stone Diamond,
10 BACK AND FORTH BMI/Lock Series II, BMI) CPP
(All Seemg Eye, ASCAP/PolyGram, ASCAP/Better 3 | DONT WANT TO LOSE YOUR LOVE
Days, BMI/PolyGram Songs, BMI) (Su-ma, BMI/Bush Burnin’, ASCAP)
98 BAD WEATHER 21 | FEEL GOOD ALL OVER
(A.Naga, BMI) (On The Move, BMI/Starlight, ASCAP/MCA, ASCAP)
31 BARBARA'S BEDROOM 86 | GEY A RUSH
(AORA, BMI/Guinea Farm, BMI) (Muscle Shoals, BMI/Jalew, BMI) CPP/ABP
§5 CAN'T YOU FEEL MY HEART BEAT 1 GOT THE FEEUN' (IT'S OVER)
(Any Kind Of Music, ASCAP) (Charles Family, BMI/Alli Bee, BMI/Grabbitt, BMI)
34 CELEBRATE OUR LOVE 92 1 KNOW YOU GOT SOuL
(Bush Burnin', ASCAP) (Robert Hill)
38 CHICAGD SONG 17 1 WANNA DANCE WITH SOMEBODY (WHO LOVES
(Thriller Miller, ASCAP/MCA, ASCAP) ME)
100 DAY BY DAY (Irving, BMI/Boy Meets Girl, BMI) CPP/ALM
(Mardix, BMI/Bon-Jose, BMI) 44 1'D STILL SAY YES
6 DIAMOMDS (Hip Trip, BMI/Klymaxx, ASCAP/Hip Chic,
(Flyte Tyme, ASCAP) BMI/Midstar, BMI) CPP
37 DIRTY LOOKS 73 IF | WAS YOUR GIRLFRIEND
(Black Lion, ASCAP/RC Songs, ASCAP/Matak, ASCAP) (Controversy, ASCAP)
42 DON'T BLOW A GOOD THING 36 (IF YOU) LOVE ME JUST A LITTLE
(Wiz Kid, BMI/Irving, BMI) CPP/ALM (Little Tanya, ASCAP/MCA, ASCAP/Forceful,
29 DON'T DISTURB THIS GROOVE BMI/Willesden, BMI)
(Science Lab, ASCAP) CPP/ABP 49 I'M BAD
68 DON'T TAKE YOUR LOVE AWAY (Def Jam, ASCAP)
(Downstairs, BM1/Piano, BMI/Mighty Three, BMI) 67 VM IN LOVE
39 DY8.O. (Bush Burnin', ASCAP/Willesden, BMI/Johnnie Mae,
(Philesto, BMI/Harrindur, BM¥) CPP BMI}
27 EVERYTHING'S GONNA BE ALRIGHT 85 1'M SEARCHIN'
(Pop Spdritual, BMI/Al Green, BMI/Irving, BMI) (Music Specialists)
CPP/ALM 20 {MAGINATION
74 FAKE (Bourne, ASCAP/Music Sales, ASCAP)
(Flyte Tyme, ASCAP/Avant Garde, ASCAP) 58 AN IMITATION OF LOVE
72 FALLING IN LOVE (Zomba, ASCAP/Wiliesden, BM1)
(Fat Brathers, BMI/Lami-Lam, ASCAP) 7 {T'S BEEN SO LONG
54 FREAKAHOLC (Music Corp. Of America, BMI/Gunhouse, BMI)
(Tpyge, BMI) 11 JUST TO SEE HER
§ GO ON WITHOUT YOU (Unicity, ASCAP/Lucky-8Break, ASCAP/Lars, ASCAP)
(Troutman's, BM1/Saja, BMI) 87 K00 KOO

57

a7

9

51

n

7%

3

(Girlsongs, ASCAP/Sister Fate, ASCAP)

LATE NIGHT HOUR

(Avant Garde, ASCAP/Shee Shee, ASCAP/Interior,
BMI)

LET YOURSELF GO

(Next Plateau, ASCAP/Bratton-White,
ASCAP/Goodspeed, ASCAP)

LET'S GET BUSY

(Romeo Dancer, BMI)

LIES

(Zomba, ASCAP/Willesden, BM()

LIFETIME LOVE

(Beach House, ASCAP/Tawanne Lamont, ASCAP)
LOOKING FOR A NEW LOVE

(April, ASCAP/Rightsong, BMI/Ultrawave, ASCAP)
CPP/ABP

LOVERS

(Hip Trip, BMI/Hip Chic, BMI) CPP

MIXED UP WORLD

(Danica, BMI)

MR.DJ.

(Wun Tun, ASCAP/AImo, ASCAP)

MY HEART GETS ALL THE BREAKS

(Barbosa, ASCAP/Hit & Hold, ASCAP/Shapiro
Bernstein & Co., ASCAP)

MY MIKE SOUNDS NICE

(Next Plateau, ASCAP/Turnabout, ASCAP)

NEVER SAY NEVER

(Almo, ASCAP/Michael Jeffries, ASCAP/Gate Way,
ASCAP/Atomic Age, BMI/Bug, BMI) CPP/ALM
OH HOW 1 LOVE YOU (GIRL)

(Huemar, BMI/Blackwood, BM1/Diesel,
BMI/Unichappell, BMI) CPP/ABP

PLAY THIS ONLY AT NIGHT

(Mark Of Aries, BMI/Danica, BMi)

THE PLEASURE PRINCIPLE

(Flyte Tyme, ASCAP)

RELATIONSHIP

(Masarati, ASCAP)

RHYTHM METHOD

(Arrival, BMI)

RIGHT ON TRACK

(MCA, ASCAP/Unicity, ASCAP/Short Order, ASCAP)
ROAD DOG

(Darwall, BMI/It's Mine/Electric Doll, BMI)

ROCK STEADY

(Hip Trip, BMI/Hip Chic, BMI/Midstar, BMI/Hitwell,
ASCAP) CPP

ROCK-A-LOTT

(Gratitude Sky, ASCAP/Glasshouse, BMt/Irving, BMI)

8

70

n

59

SAME OLE LOVE (365 DAYS A YEAR)

(Jobete, ASCAP) CPP

SATISFIED

(Triage, BMI/Living Disc, BMI)

SE LA

(Brockman, ASCAP)

SHOW ME THE WAY

(Almo, ASCAP/He Gave Me, ASCAP/Don't You Know,
ASCAP/Pomerants, BMI) CPP/ALM

SIGN "0’ THE TIMES

(Controversy, ASCAP)

SMOOTH SAILIN' TONIGHT

(Angel Notes, ASCAP/USA Exotic, ASCAP)
SOMEONE

(Captain Crystal, BMI/Chubu, BMI)

(SOMETHING INSIDE) SO STRONG

(MCA, ASCAP)

SONGBIRD

(Brenee, BMI) CPP

STILL A THRILL

(Ultrawave, ASCAP/April, ASCAP/Rightsong, BMI)
CPP/ABP

STILL WAITING

(Controversy, ASCAP)

TEAR JERKER

(A.Naga, BMI)

TELL ME YOU WILL

(Membership, ASCAP/Idync-dert, BM1/Pure Delite,
BMI)

TESTIFY

(Jobete, ASCAP/Tall Temptations, ASCAP) CPP
THERE’'S NOTHING BETTER THAN LOVE

(April, ASCAP/Uncle Ronnie’s, ASCAP/JVA, ASCAP)
CPP/ABP

THIGH RIDE

(Mtume, BMI/Do Drop In, BMI)

TINA CHERRY

(Georgio's, BMI/Stone Diamond, BMI)

TONIGHT

(Mtume, BMH)

88 A TOUCH OF JAZZ

4

(Zomba, ASCAP)
UH UH, NO NO CASUAL SEX
(Stone Diamond, BMI) CPP

33 WANT YOU FOR MY GIRLFRIEND

5

(Baby Love, ASCAP/Clarity, BMI)
WATCH OUT
(Baby Fingers, ASCAP/Shown Breree, ASCAP)

93 WE ROCK THE BEAT

(NG, ASCAP)

Egyptian Empire (1)
MALACO 1

Muscle Shoals Sound (1)
POLYDOR 1

«  Tin Pan Apple (1)

PROFILE 1

Zakia (1)
SELECT
SLEEPING BAG
SUPERTRONICS

WARLOCK
Ligosa (1)

e b b

69 WE'RE BACK
(Lil' Tad, BMI)
65 WHAMMY
(Perk's, BMI/Duchess, BMI)
12 WHY SHOULD | CRY?
(Flyte Tyme, ASCAP/Eat Your Heart Out, BMI)
9 WHY YOU TREAT ME SO BAD
(Jay King IV, BMI)
76 WITHOUT YOU
(Fred, ASCAP/Eric, ASCAP)
83 WORKING UP A SWEAT
(One To One, ASCAP)
41 YOU CAN'T STOP THE RAIN
(MCA, ASCAP/Brampton, ASCAP/Virgin, ASCAP)
CPP/ABP
78 (YOU'RE MY) SHINING STAR
(Wilrad, ASCAP/Curtess, ASCAP)
63 71BBLE, ZIFBLE (GEY THE MONEY) (AKA: GET
LOOSE, GET FUNKY)
(Temp Co., BMI)

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies
and may not represent mixed folio rights.
ABP April Blackwood CPP Columbia Pictures
ALM Almo HAN Hansen
B-M Belwin Mills HL Hal Leonard
B-3 Big Three IMM Ivan Mogull
BP Bradley MCA MCA
CHA Chappell PSP Peer Southern
CLM Cherry Lane PLY Plymouth
CP{ Cimino WBM Warner Bros.
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CONETOONES

Richard Branson
discusses Virgin’s
renewed venture

into the U.S.

Richard Branson, head of the
ever-expanding Virgin empire,
talks to Billboard talent editor
Steve Gett about this year’s U.S.
relaunch of the label, helmed by
managing directors Jordan Har-
ris and Jeff Ayeroff:

Q: What was the motivation be-
hind reactivating Virgin here?

A: When we first attempted it in
1980, we had almost no resources
at all. We were completely frus-
trated by the fact that bands like
the Human League weren’t break-
ing in the U.S., and we felt others
weren’t doing a good job with
them. So we put aside a minute
sum of money and said, “Well,
let’s have a go for nine months. If
it works, great, and if it doesn’t,
we'll bow out gracefully.” It did
work to the extent that we got one
or two bands to a

dous feather in the cap for every-
body here that he decided to leave
Warner Bros. and join a company
that'd only just opened office.

Q: So for you, in a sense, signing
Winwood was a combination of a
safe bet and a good PR move?
A: Well, if Steve’s contract had
come up in five years time, we
would have been equally keen to
sign him. When you set up a new
record company, or any new com-
pany, it’s important to get the mo-
mentum going quickly. The knock-
ers and the vultures are always
keen to jump on a new company
and not give it a chance if it
doesn’t get its act together fast.
For us, the difference between
this and the last time, is that we're
setting this company up for forev-
er. We've got the resources, even
if we weren’t successful, to know
that we can fund it

level whereby their
next releases then
broke very big. But
our company’s turn-
over was, say, about
$20 million then,

‘We found a
team that is
second to none’

for the next decade.
But getting the suc-
cess going quickly
gets the ball rolling,
attracts artists, and
proves that we

compared to about
$600 million now.

The main thing that’s happened
since then is the company abroad
has really become the foremost
record company. We've set up in
20 other countries around the
world—from Canada right down
to New Zealand and small coun-
tries like Greece—and every sin-
gle one of those companies is prof-
itable and very successful. Be-
cause we were worth so much
abroad, we figured we could use
that strength to help us in Ameri-
ca. Also we found a team, which
we think is second to none, and
with the right team of people you
can achieve pretty much anything.
As far as Jeff and Jordan were
concerned, we’d known them well.
Phil Quartararo [Virgin promotion
VP] we'd not known so well, but
we knew if we got those three it
could be a great nucleus.

Q: Have you given them a free
hand for the first six months?

A: Yes, very much so. The way I
run companies is generally to get
them set up, get involved in the
initial stages, and then let people
run them as if they were their own
companies. Obviously, if there’s
something like a Steve Winwood
signing, I'll get involved.

Q: On the subject of Winwood, is
Virgin aggressively pursuing
other high-price talent?

A: Our policy in the past has been
to sign unknown acts that we feel
have long-term potential and not
to sign the megastars. Having
said that, an act like Steve Win-
wood, who’s got unbelievable
staying power, we felt it would be
worth signing. It was a tremen-

mean business.

Q: Do you plan to start develop-
ing new U.S. talent?

A: Yes, we very much want to
start developing grass-roots
bands here. For Warners and
CBS, about 60% of their product
abroad is from the U.S. We
haven't enjoyed that at all today.
One great plus of having a very
strong arm here is that it’s not
just the U.S. that’s going to bene-
fit. All our foreign companies will
benefit enormously. Warren Ze-
von is the first signing in the U.S.

At the same time, Jordan and

Jeff are also very determined to
establish artists we feel should
have been broken here in the past
and who’ve got a great following
abroad. Mike Oldfield, for exam-
ple, is still one of Virgin’s top
three selling acts worldwide.
Q: How do you divide your time
between all the Virgin concerns?
A: You have to learn the art of del-
egation, which I learned a number
of years ago. One has to find the
right people so that you can trust
them to get on with the job.

With Virgin, we've got 125 com-
panies, 125 small units of people
that are effectively running their
own operations, almost indepen-
dently, but they’'ve got the com-
forting feeling that there is sort of
the Virgin umbrella there. I've al-
ways had this philosophy of never
letting anything get too big. With
the U.K. record division, the mo-
ment the label got to a certain
size, we then set up Siren and 10
Records. Cutting Crew came from
Siren. It was discovered from that
small unit of people, working sep-
arately from Virgin.

Michael Fires Off “Gop’ Hit

BY STEVE GETT

NEW YORK With radio stations
already playing George Michael's “‘I
Want Your Sex’’ off the MCA
soundtrack “Beverly Hills Cop II,”
Columbia’s promotional staff rush-
released the single last week.
Sources say Columbia was forced
to switch gears after MCA serviced
advance copies of the soundtrack
two weeks ahead of its May 18 com-
mercial release. MCA was eager to
create a buzz on the whole album
and, specifically, on cuts by the Jets
and James Ingram, both of which
are slated for upcoming single re-
lease. Additionally, MCA has Bob
Seger’s “Shakedown” already out
as the album’s leadoff single.
Cross-promotion between labels
on soundtracks can “sometimes be
very difficult,” says Michael Lipp-
man, who co-manages ex-Wham! vo-
calist Michael with Rob Kahane.
“Specifically with regard to George
and this single, CBS has a very big

investment,” adds Lippman. “He’s
one of its major artists, and it's ob-
viously concerned to make sure his
records go out to radio and that his
image is out there. CBS was kind
enough to allow us to put the song
on the MCA soundtrack, but we
were always concerned that it had
the rights to the single.”

According to Lippman, “I Want
Your Sex’’ provides an “excellent
opportunity” to keep Michael in the
public’s eye while he completes his
upcoming debut solo album for Co-
lumbia. “He had the hit with Aretha
Franklin and his album’s coming in
October, so we felt this was the per-
fect bridge between those pro-
jects,” says Lippman.

It’s the first time Michael has con-
tributed a song to a movie. “He was
asked to be involved in ‘Top Gun,
but he didn’t think that was right
for him at the time,” says Lippman.
“He was looking for a movie that
was consistent with this melody
that was running around in his

head. He's a fan of Eddie Murphy,
so we played it for [film producers]
Don fimpson and Jerry Bruck-
heimer and they loved it.”

Of the potential dangers of being
associated with a movie, Lippman
says, ‘“The biggest possible minus is
that the movie isn’t well received,
and therefore people don’t take the
music seriously. In this case, we
saw the movie, thought it was
great, and knew it would be a block-
buster. Another unique thing is this
is the first time we know of that a
song written for a movie will con-
tain no footage of the film in the vid-
eo. George had a concept for a vid-
eo, and he felt that putting movie
footage in there would merely look
gratuitous.”

Michael and Andy Morahan re-
cently co-directed the “I1 Want Your
Sex” video in London. The singer
has since returned to Denmark to
complete his album. “He’s about
hailfway through the record,” says
Lippman.

ARTIST
DEVELOPMENTS

AUSSIE ADVENTURES

Australian band Pseudo Echo is
racing up the Hot 100 Singles chart
with its version of “Funkytown,”
originally a hit for Lipps Inc. in
1980. Oddly enough, the cover was
not included on the initial shipment
of “Love An Adventure,” Pseudo
Echo’s first U.S. album, on RCA.

“We assembled this album from
material that had been released in
Australia,” says Rick Dobis, RCA
executive vice president. “When
we put it out, we decided to come
with the song ‘Living In A Dream,’
which we felt was a good song for
establishing a base here for the
band.”

Adds Butch Waugh, the label’s
vice president of promotion, “ ‘Liv-
ing In A Dream’ was working in
various parts of the country, but
then suddenly there was a buzz on
‘Funkytown.” Radio stations had
started picking up on [Australian]
import 12-inch copies, and four or
five times a week people were tell-
ing me, ‘Man, you've got a smash
on your hands! So eventually we
decided to come with ‘Funkytown,’
even though we still felt very
strongly about the first single.”

The “Love An Adventure” album
was a major hit in Australia last
year, and Pseudo Echo released
“Funkytown” there a few months
ago to placate its huge following.
The song has since been added to
the U.S. version of the album, ac-
cording to Dobis. He adds that
RCA has instituted an exchange
policy at retail to accommodate
consumers who want to trade in
copies without the new single.

MARX MOVES

One of the fastest-breaking
tracks at album rock radio is
“Don’t Mean Nothing,” the leadoff
single from the eponymous Man-
hattan debut album by 23-year-old
singer/songwriter Richard Marx.
Instant response to the song can

New York Debut. Rock & Hyde
singer Paul Hyde belts out the duo's
current Capitol hit, “‘Dirty Water,"
during a recent set at Manhattan's
Ritz. (Photo: Chuck Pulin)

be attributed in part to the pres-
ence of Joe Walsh on guitar and
two of his former Eagles buddies,
Randy Meisner and Timothy B.
Schmidt, on backing vocals.

“Having those guys on the rec-
ord certainly helps, but it’s still a
wonderful song in itself,” says
Gerry Griffith, Manhattan senior
vice president of a&r.

Manhattan signed Marx last
year after the artist auditioned for
Griffith and label president Bruce
Lundvall. “We were knocked out,”
says Griffith. “When he played for
us, we knew he was very special
and that he had an enormous depth
of talent.” When the deal was
inked, Marx cut his debut album
with David Cole, producer of Bob
Seger’s “Like A Rock” album.

Though Marx’s solo career is
Jjust starting to take off, he is no
stranger to the music business. His

track record includes singing on
Lionel Richie’s “All Night Long”
album and writing for the likes of
Kenny Rogers, Chicago, and Phil-
ip Bailey. “He knows just about
every musician in L.A.,” says Grif-
fith.

Upcoming projects for Marx,
represented by Allen Kovac and
Steve Drimmer of the L.A.-based
Left Bank Management organiza-
tion, include producing tracks for
Meisner and ex-Tubes front man
Fee Wayhbill.

CARLY CLICKS

Carly Simon will be getting ad-
ditional promotion for her debut
Arista album, “Coming Around
Again,” via an hourlong HBO spe-
cial, slated for a July 18 premiére.
The program will feature nine
songs from the new album, togeth-
er with a medley of older hits, ac-
cording to Jim Cawley, Arista vice
president of sales.

“This is the greatest opportunity
imaginable,” says Cawley. “Having
the HBO special is the perfect
dream you could wish for to contin-
ue the exposure on her album.” Ini-
tial response to Simon’s album, bul-
leted at No. 41 in its sixth week on
the Top Pop Albums chart, has
been “wonderful,” he adds.

“We came with the title track
[also the theme song to the movie
“Heartburn”] last year,” says
Cawley. “The airplay that got at
top 40 and adult contemporary sta-
tions really put her back on radio
and gave us a great base to work
from.”

Arista launched Simon’s album
with a heavy retail campaign, says
Cawley. “We went out with
150,000, serviced it very aggres-
sively, and the reorders have dou-
bled that figure,” he adds. “It’s
been a great retail success. The al-
bum’s top 10 at a lot of accounts.”

“Give Me All Night,” the second
single from “Coming Around
Again,” debuted at No. 83 on last
week’s Hot 100 Singles chart.

(Continued on page 41)
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BOINGO BOXED

MCA is issuing ‘“We Close Our
Eyes,” the second single from
Oingo Boingo’s latest album,
“BOI-NGO,” on Wednesday (27).
Additionally, the label plans to step
up its marketing campaign on
“BOI-NGO” with the June 15 re-
lease of “Boingo In A Box"'—a
boxed set containing five 7-inch
singles, featuring all of the tracks
on the album together with the
previously unreleased song
“Mama” and a free poster.

The eight-piece band is due to
complete a monthlong U.S. tour on
Saturday (30) in Salt Lake City,
Utah. “They’ll be taking a brief
break after that because some
‘Boingo babies’ are due in June,”

. says manager Mike Gormley.
“The band’s coming back for some
dates on the West Coast in July;
there’s an Australian tour in Au-
gust; ther it's Europe in Septem-
ber and back to the States in the
fall.”

WAITE'S RETURN

EMI America has scheduled a
June 17 release for John Waite's
new album, “Rover’s Return.” The
first single, “These Times Are
Hard For Lovers,” goes out to ra-
dio Monday (25).

The single, co-penned and -pro-
duced by Desmond Child—who co-
wrote Bon Jovi’s “You Give Love
A Bad Name' and “Livin’ On A
Prayer’—-was a last-minute addi-
tion to Waite's album.

“We were already mixing when [
ran into Desmond at the studio,”
says Waite. “He was working on a
track for Ronnie Spector’s album.
We hit it off straight away and

ended up writing and recording the
song in a matter of days. It was to-
tally spontaneous. We'd already
picked another cut as the first sin-
gle, but once management [Front-
line/Trudy Green] and everyone at
the label heard ‘These Times Are
Hard For Lovers,’ it was a unani-
mous decision to come with it.”
Coinciding with the release of
the single—a promo-only CD is be-
ing serviced—Waite is embarking
on a national radio and retail
promo tour. Plans call for him to
start live dates at the end of July.

COUNTRY CHARGE

Vic Faraci, senior vice president
of Warner Bros./Nashville, makes
note of a “major, major campaign”’
for the label’s hotter-than-hot new
country product, which includes
the second albums from Randy
Travis and Dwight Yoakam and
the Dolly Parton-Linda Ronstadt-
Emmylou Harris collaboration,
“Trio.”

Yoakam’s new album, “Hillbilly
Deluxe”—the follow-up to his 1986
debut, “‘Guitars, Cadillacs, Ete.,
Ete.,”—is bulleted at No. 64 after
just three weeks. “Country radio
has gone crazy over the record,”
says Faraci. Of the new Travis al-
bum, “Always & Forever,” he
adds, “With the account orders, we
absolutely shipped over 500,000
right out of the box.” As for
“Trio,” Faraci says, “The album is
over 900,000 already.”

First up in the label’s two-month
sales campaign was an early-May,
two-week discount program on six
titles, including the first efforts by
Travis and Yoakam, the “Trio” set,
and the latest albums from Hank
Williams Jr., the Nitty Gritty Dirt

From Z To A. Pia Zadora gives Charles Aznavour some pointers while
rehearsing at Manhattan's Top Cat Studios for their upcoming U.S. tour. (Fhoto:

Chuck Pulin)
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Band, and Michael Martin Mur-
phey. All configurations, including
compact disk—‘‘that’s a new twist
for us,” says Faraci—were dis-
counted by 5%.

From Monday (25) to June 15,
the label will be running a national
sales contest that will involve the
WEA sales and merchandising
group and retail winners. “It’s
quite a program,” says Faraci. He
adds that there will be a total of 16
winners for the most outstanding
sales and visibility at the consumer
level. Individually boxed merchan-
dising kits—containing a theme
poster, tent card, one-by-one name
boards, and an in-store compilation
LP and cassette—are going out to
3,349 accounts, says Faraci.

“Last year our theme for the
year was ‘Warner Nashville, the
new tradition.” This year our theme
is ‘The new tradition is the winning
tradition,’ ”’ says Faraci.

The Talent Report: Edited by
Steve Gett. Reporters: Linda Mo-
leski (New York) and Dave Di-
Martino (Los Angeles).
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A Practical Guide to
Entertainment, Sport, Music &

Event Marketing
by Ron P. Bergin
published by Amusement Business

Pirate Beatles CDs Rising From Japan

THE FOLKS AT Capitol were reportedly none too
pleased when a few initial CD pressings of the Bea-
tles’ “A Hard Day’s Night” showed up early in record
_ stores packaged as Kate Bush's EMI America album
t “The Whole Story.” Chances are they’ll go really nuts
when they come across a number of illegal Beatles
¢ CDs from Japan just surilacing here.
! The Beat (your No. 1 source for CD oddities) has al-
ready tracked down two pirate CDs hailing from the
land of the rising yen, both compilation packages—
“The Best 1962-64" and “The

S

ing breakfast with his wife and their 5-year-old daugh-
ter. Though the rocker and his family escaped un-
harmed, a housekeeper suffered minor injuries. At
presstime, Petty was said to be “shaken, but fine.” He
still plans to kick off his tour June 26 in Tucson, Ariz.

On a lighter note, the day before the Petty fire,
Graham Nash and David Crosby had a double wed-
ding ceremony at Nash’s Encino home. After the
knots were tied, the veteran rockers and their new
brides jumped in the pool, much to the amusement of

» Best 1964-66.” Though not en-
1 dorsing said product, we feel
compelled to inform Beatles ad-
dicts that these sets contain 10
tracks not yet available oa Cap-

“She Loves You,” “From Me

itol CDs, including classics like BY+STEBYV j +GETT

the star-studded guest list,
which included Don Henley,
Stephen Stills, Jackson
Browne, Grace Slick, Don
Felder, and Roger McGuinn.

SHORT TAKES: Remember
we told you about new Poly-

To You,” “Day Tripper,” and
“Paperback Writer.”

Rumors abound that a further seven unofficial Bea-
tles CDs are being traded in Japan; they resemble the
CDs Capitol has released here but have some track
variations. Word is that some of the cuts on the Japa-
nese disks were mastered from LPs.

ENCINO NEWS: Tom Petty’s house in the hills of
Encino, Calif., was destroyed by fire May 17. The L.A.
fire department believes the rocker may have been the
vietim of an arson attack because traces of flammable
liquid were found on one of the wooden porches. Ac-
cording to police reports, however, there were no wit-
nesses, nor was a motive for the crime apparent.
When the flames broke out at 9 a.m., Petty was eat-

Gram signing Curiosity Killed
The Cat entering the U.K. album charts last week at
No. 1 with its highly auspicious debut album? Oddly
enough, that same feat has just been achieved by
Swing Out Sister with its debut album, “It's Better
To Travel,” which is also being released here by Poly-
Gram in the summer ... The Smiths have reportedly
parted company with manager Ken Friedman . .. Bo-
gus backstage passes for U2's upcoming London con-
certs have been fetching about $15 at various street
markets in the Brit capitol ... Definitely check out
Danny Wilson’s “Mary’s Prayer” from the new Vir-
gin album “Meet Danny Wilson” .., Art Garfunkel
has signed with Ken Greengrass for management and
ICM for concert bookings.
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- Amusement Business®
Ig- I a ™ ne ur Gross Attendance
, ARTIST(S) Venue Date(s) Ticket Price(s) Capaclty Promoter
GRATEFUL DEAD Laguna Seca Raceway May 9-10 $800,000 40,000 Bl Graham Presents
o e s a e une BRUCE HORNSBY & THE RANGE | Monterey, Calif $20 sellout
RY COODER
HUEY LEWIS & THE NEWS Arena, Madison Square Garden May 4.5 $710,000 37,000 Ron Deisener Ents.
LONNIE MACK Center $20/318.50 sellout
BACK FOR MORE: Peter Gabri- songs from his J. Geils Band days, New York, N.Y.
el is returning to the U.S. concert in addition to material from his two LUTHER VANDROSS Spectrum May 17-18 $604,987 32,814 Stageright Prods.
circuit this summer for another se-  solo albums. “It doesn’t seem likely SHIRLEY MURBOCHK Ehiladelphias Fa, $8.30 3584 & Stiset Express
ries of shows to promote his Geffen  that I'd avoid playing some of the N LA, MK, [AHE avill $516,169 .08 Bk
e " ) q R " BON JOvi Fairgrounds $20/317.50 Music Circuit Presentations
album “So. songs I've written in the past,” says CINDERELLA Des Moines, lowa
]C(;)nfglmeg venm‘e; afiid débest ik W(\);lgf i he video for hi NEIL DIAMOND Norfolk Scope Convention Center  May 14-15 $346,175 19875 Eric/Chandler Ltd.
clude the Great Woods Center, olf says the video for his new Norfolk, Va. $17.50/315 seflout
Mansfield, Mass., July 15-16; the single, “Can’t Get Started,” was GRATEFUL DEAD Frost Amphitheatre May 23 $326,632 19,000 Bill Graham Presents
Spectrum, Philadelphia, July 20; filmed in a club to “really get that Stanford Univ. $1850 sellalh
3 5 . Stanford, Calif.
Pine Knob Music Theatre, Clark- side of what I do across and make -
> N g FRANK SINATRA Capital Centre May 8 $324.140 13,048 Musicentre Prods.
ston, Mich., July people realize it's JAN MURRAY Landover, M. 525 18,000
23; Poplar Creek what I do best. BON JOvI Cofiseum, Birmingham-Jefferson  May 14 $258,300 120 New Era Prods.
Music Theater, Performing live CINDERELLA Civic Center $15 sellout
Hoffman Es- has always been Birmingham, Afa.
tates, I]]_, Ju]y 24; my main forte, al- gl'»iLEL:::JDL?I’L gow;ala:::ie Gl May 11 ﬁ%&gnw ::I.IZO(': Bill Graham Presents
. amn h . U
sldelioms Bl ways.” NEIL DIAMOND oan s 'us\cc' t May 13 sy 3;3 a1 Eric/Chandier Ltd
theater, Milwau- _ s . Ul o Narth Carolna Y $17.50/815 sellout re/mender EE
kee, July 25; and the Blossom Music HORT TAKES: All 120,104 tick- Chapel Hill, N.C.
Center, Cuyahoga Falls, Ohio, July ets for Pink Floyd's Sept. 22-23 LUTHER VANDROSS Kemper Arens, American Royal  May 9 $266,067 15,818 Lewis Grey Attractions
27. A New York-area date is expect-  concerts at the Exhibition Stadium, SHIRLEY MURDOCK e —— $16.50/514.50 12,708 g‘aﬂe'itﬂg‘ :’":dis- '
ed to be announced shortly. Toronto, were gone within 19 hours NG eh Sa":: S"’d = o = 1 B:'l'cc'"h . e; a"m:"
Meanwhile, Gabriel is gearing up ... Loris Smith will resign as gen- YET b e e DAL 000 raham Fresents
for a monthlong European tour, set  eral manager of New Jersey's Gi- TESLA San Jose, Calif.
to begin June 1 in France. He was  ants Stadium and Meadowlands WAYSTED
recently in New York to shoot a vid-  Arena on June 1 to become execu- $:1LEL:::JDL9|’L ﬁ:ﬁcgulmh,a " May 8 337‘7530' 13"539t Avalon Attractions
eo for his next Geffen single, “Mer-  tive director of Manhattan’s Jacob ke | wﬁud = == —r :: ::0 —
”» : N ne Meadows Ampi eatre ay 2 3 wvaion ractions
cy Street. J aé”tti Conver;txo.n tﬁenber i 'RDuri THE CULT Laguna Hils, Calit. $17.50/314 sellout
Ing the recent ninth annual noya HUEY LEWIS & THE NEWS ca
N pital Centre May 11 $235,270 13444 Cellar Door Prods.
WO LFMAN COMETH: Peter New York Doo Wop Show at Radio LONNIE MACK Landover, Md $17.50 16,842
Wolf tells On The Road that he will  City Music Hall, veteran DJ Cousin BILLY JOEL Frank Erwin Center April 22 222229 13119 in-house
begin an extensive tour in support Brucie announced that Dion will xni\;; ofTTexas at Austin $17.50/315 15,062 PACE Concerts
of his latest EMI America album, headline WCBS-FM’s 15th-anniver- o T:‘L“‘ £xa3 = e e S "
€« " : N e Arena ay ! agerigl s.
Acl:l())me AIS\'I \;OUL‘:"E' gon qunli 1f8 1 sarg}/\ celebration concert on June 19 SHIRLEY MURDOCK St Louls, Mo. §17.50 17,000 Taurus Advertising
Ibany, N.Y. Longtime Wolf fans  at the same venue. ) HUEY LEWIS & THE NEWS Buttalo Memorial Auditorium May 13 520431 12022 Festival East Concerts
will be interested to know that he’ll  Edited by Steve Gett. Assistance LONNIE MACK Butfalo, N.Y. 517 13,000
probably be performing several provided by Linda Moleski. NEIL DIAMOND Ovens Auditorium.Charlotte May 12 $202,215 11516 Eric/Chandler Ltd.
Coliseum $12.50/315 sellout
Charlotte, N.C.
BON JOVI Stokiey Athletic Center May 13 $194,852 11,981 Sunshine Promotions
R . CINDERELLA Univ. of Tennessee Knoxville $16.50 sefiout
Unsurpassed in Quality Knosville, Tenn.
LUTHER VANDROSS Arena, Myriad Convention Center ~ May 10 $184.373 12,229 Stageright Prods.
. SHIRLEY MURDOCK Okiahoma City, Okla. $15.50 14,990 Taurus Advertising
For fast action, use LUTHER VANDROSS Mid-South Coliseum May 7 176517 10,698 Stageright Prods.
SHIRLEY MURDOCK Memphis, Tenn, $16.50 12219 Summitt Mgmt. _1
ACT|ONMART LUTHER VANDRDSS New Haven Veterans Memorial May 16 $156,485 3947 Stageright Prods.
= s .
SHIRLEY MURDDCK Coliseum $17.50/$15.50 10615 Sunsong Prods.
. N !
the Billboard LUTHER VANDROSS Rewv.mtvemcoconn ity W May 15 $151,795 149 Stageright Prod
o ochester Communi ar ay " agerig r0Qs.
100 POSTCARDS ~ $25 Classified. SHIRLEY MURDOCK Memorial $12.50 sellout & Street Express
100 8x10 $34.95 Rochester, N,
CUSTOM 8115 Call Jeff Serette toll BON JOVI Arena, Von Braun Civic Center ~ May 12 $148,365 9891 New Era Prods.
CINDERELLA Huntsville, Ala, §18 sellout
COLOR PRINTS per 100 free at (800) 223 THE JUDDS Fox Theatre May 9 $144,663 9,330 Fox Concerts
7524 (NY res|dents LEE GREENWOOD St. Louts, Mo. 3.90/$18.90/$15.90/$6.90 seliout
R DIANA ROSS Arco Arena May 1 $137,940 6,897 Bill Graham Presents
b’ r d|a| 764-7388) Sacramento, Calif. $21 8,500
% BRUCE HORNSBY & THE RANGE | Red Rocks Amphitheatre May 16 $13149 8 Fey Concert Co.
otoqrapheer Denver, Colo $15.40 9000
165 West 46th Street, N.Y 10036 ANN JILLIAN Fox Theatre April 21 $129,048 20,899 Fox Concerts
12108 St MAURICE HINES St. Louis, Mo. $23.90/318.90/315.90/8690 32,655
{ ) 2-0233 GEDRGE STRAIT Lubbock Municipal Auditorium- May 8 $118.9%0 8,011 Varnell Ents.
| | KATHY MATTEA Coliseum $15 sellout
Lubbock, Texas
: GEORGE STRAIT Coliseum, Amarillo Civic Center, May 9 $100,215 §,701 Varnell Ents.
a V S up lca e Our KATHY MATTEA Amarillo, Texas 515 sellout
. GEORGE STRAIT Arena, Riverside Centroplex May 15 $95,062 6421 Varnell Ents.
Master Audio Tape For || e il el
JACK WAGNER Felt Forum, Madison Square May 15 $85,900 4,500 Ron Delsener Ents.
0 Garden Center $20/317.50 sellout
Demos Or Retail Sales
PETER, PAUL & MARY Fox Theatre May | $71.926 4,665 Fox Concerts
St. Louls, Mo. $23.90/318.90/ seliout
AUDIO CASSETTES: 315.90/36.90
Eva-Tone is a full-service supplier, offering duplication, labeling, el gl i Mivs :{:m ther U270 Rrometichs
packaging, additional printing and complete rp‘allmg HORAEt, STEVIE RAY VAUGHAN Mud Island Amphitheatre May 14 $7,385 4999 Mid-South Concerts
Write or call for your free copy of ‘‘Cassette Talk, OMAR & THE HOWLERS Memphis, Tenn. $15 sellout
o our newsletter complete with information, specs, PSYCHEDELIC FURS Warfleld Theatre May 16-17 S8 a2n Bill Graham Presents
} I tayy, layout sheets and prices DRAMARAMA San Francisco, Calif. $17.%0 sellout
THE JUDDS Concerts in the Country, May 16 $72,802 AL in-house
SOUNDSHEETS SOUTHERN PACIFIC Lanierland $10.50 8332
d Cumming, Ga.
! Use these thin, flexible vinyl recorded discs as GEORGE JONES Huntington Civlc Center May 16 968,726 4909 JM.T. Prods.
/ BILL MDNROE & THE BLUE Huntington, W.va. $i4 £.500

audio pages in magazines, as direct mail inserts,

as handouts at concerts or trade shows, or even as retail products.
Write or call for your free copy of our Soundsheet Idea Kit,
complete with samples, specs, layout sheets and prices.

E\ATO)

P.0. Box 7020-LB, Clearwater,
Toll-Free 1.800-EVA-TONE (In FL 813-577-7000)

Florida 33518

GRASS BOYS
LYLE LOVETT

Copyrighted and compiled by Amusement Business, a Billboard Publications, Inc. publication. Boxscores are compiled every Tuesday and should
be submitted to Kathy Vandercook In Nashville at 615-748-81 38, Linda Deckard In Los Angeles at 21 3-859-5338; Louise Zepp in Chicago at
312-236-2085; or Melinda Newman in New York at 212-764-7 314, For research information contact Gina DiPiero or Karen Oertley in Nashville at

615-748-8120.
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‘Nlck Rocks’ A Good Research Tool

Nickelodeon Show Reflects 11-15 Demo

BY STEVEN DUPLER

NEW YORK By reflecting the
tastes of the important but diffi-
cult-to-reach 11- to 15-year-old re-
cord buyer, MTV Networks’ 3-
year-old “Nick Rocks’’ daily video-
clip show may be one of the most
valuable but unsung research
tools available to labels.

The show—which is pro-
grammed almost exclusively from
viewer requests culled from the
5,000-6,000 letters it receives each
week—runs for a half-hour after
school Monday through Friday and
at lunch time on Saturday and Sun-
day on MTV Networks’ Nickelode-
on channel.

“Nick Rocks’ celebrated the
cablecasting of its 400th segment
on Friday (29). No specific ratings
breakdowns are available for the
show itself. However, the Nickel-
odeon channel reaches 32 million
households.

Producer Andy Bamberger says
that because ‘“Nick Rocks” is pro-
grammed by “tweens’’ (a market-
ing term describing the ‘‘in-be-
tween’’ years of childhood and ado-
lescence) for each other, the show
can serve as a mirror for the kinds
of music and the particular acts
most appealing to this demograph-
ic.

While most of the music re-
quested by the youthful audience
can be typed as ‘“high-energy
dance,” Bamberger says it is inter-
esting to observe that ‘‘kids in this
demo defy musical labels. They're
much more open to all kinds of
genres—pop, rock, r&b—just
about everything but ballads.”

Thus, he says, “Our playlist is

NEW YORK

NOTED VIDEO DIRECTOR Jim
Yukich completed Little Steven’s
clip for ‘“Trail Of Broken Trea-
ties,” the first single off Little Ste-
ven’s upcoming Manhattan album,
“Freedom—No Compromise.”
Among the latest projects Yukich
directed are clips for Genesis’ “In
Too Deep’”’ and REO Speedwagon’s
“Variety Tonight.”

Newcomer Nayobe just wrapped
a video for ‘“Second Chance For
Love,” the third single off her
eponymous debut Fever/Sutra al-
bum. The clip’s story line revolves
around a love affair gone wrong,
blending performance footage
with “flashbacks’ of conceptual
scenes. It was lensed at various lo-
cations in Manhattan in black-and-
white and color film. Lionel Mar-
tin directed. The clip can be seen
on WABC-TV’s “Hot Tracks.”

Video/film licensing
legislation will be
introduced in Canada
... see page 68

wide open. Our format is not near-
ly as restricted as other video
shows.” However, heavy metal is
one category that does not do well
in the request letters: “They're
still pretty young for that,” says
Bamberger.

An even more notable fact is

‘Labels love to
get exposure with
our age group’

that many of the acts who receive
the most clip requests in a given
week are not always among that
week’s chart toppers. For in-
stance, current favorites include
the Monkees, Janet Jackson, Star-
ship, the Jets, Duran Duran, and
the Bangles—none of which have a
single charting in the top 20 or
above in the Billboard Hot 100 this
week.

“The labels love to get exposure
with our age group,” says Bam-
berger. “They check out our view-
er mail and our contest entries to
keep a finger on the pulse of that
market.”

Bamberger programs 25-30 clips
a week from the thousands of let-
ters the show receives. ‘“Nick
Rocks” also airs a Friday “count-
down’’ show, featuring the three
most-requested clips of that week.

In order to keep the cards and
letters coming, viewer incentives
are employed, including “personal-
ity-driven’’ artist contests (past
participants have included Michael
Jackson and Menudo) and the use
of audience letters as intros for

the videoclips.

Additionally, celebrity guest

hosts are a staple of the show. The
stars—who have included actors
Rob Lowe, Steve Gutenberg, and
Scott Ballentine; musicians Huey
Lewis and the Monkees’ Mickey
Dolenz; and others from musie,
film, and sports—play both their
own favorite clips and the viewer
requests.

Lately, “Nick Rocks” is getting
even more aggressive in giving
kids a reason to communicate with
the show. Since January of this
year, “Nick Rocks” has been solic-
iting homemade videotapes of kids
making their clip requests. “The
number of home video requests
we've been receiving is getting
bigger all the time,” says Bam-
berger. ““As you can imagine, the
kids love that kind of exposure.”

Since Nickelodeon cannot take
part in its sister channel MTV’s ex-
clusivity deals with labels, ‘“Nick
Rocks” receives videos on roughly
the same timetable as other “out-
side shows,” Bamberger says.

But, he notes, ‘“There are some
clips for which labels call on us
specifically. They’'ll call sometimes
and say, ‘Here’s something we’re
sure your audience would want to
see.””’

Bamberger’s future plans in-
clude increasing the number of
guest hosts and the frequency and
impact of the show’s promotional
activities. One planned event is a
Star For A Day promotion, in
which a viewer will get to host
“Nick Rocks” from the Hard Rock
Cafe here. Participants in that spe-
cial include MCA’s Jets and Kool-
Aid.

Geffen recording act Wang
Chung is the latest group to be
spotlighted in MTV’s “Live At The
Ritz” series, produced by Holly St.
Lifer of Monarch Entertainment.

LOS ANGELES

TINA TURNER’S video for
‘““Break Every Rule,”” the title
track off her new Capitol release,
takes a candid look at life on the
road through behind-the-scenes
footage taped during her recent
European tour. Andy Morahan di-
rected the piece, which recently
world-premiered on MTV. Mora-
han also created clips for Simply
Red’s ‘“The Right Thing” and the
Thompson Twins’ ‘‘Get That
Love.” Richard Bell produced for
Vivid Productions.

Another clip that focuses on life
on the road is Bon Jovi’s “Dead Or
Alive,” directed by Wayne Isham.
Among Isham’s other credits are
videos for Ozzy Osbourne’s ‘‘Cra-
zy Train,” Bryan Adams’ “Heat Of
The Night,”” and the Cutting
Crew’s ““One For The Mocking-
bird.”

Vivid Productions was also re-
sponsible for Survivor’s new video,
for “Man Against The World.”

Video Track

Playing off the song’s lyrics, it in-
corporates historic stock footage
with conceptual segments, filmed
on location at the Los Angeles Col-
iseum, Malibu Beach, and down-
town L.A. Tony Vanden Ende di-
rected. Bill Brigode and Lyn Healy
co-produced. The clip supports the
group’s latest Scotti Bros./Epic al-
bum, ‘‘Making The Seconds
Count.”

Rockers Journey continue to put
out their concert-type music videos
with “Why Can’t This Night Go On
Forever,” directed by Mike Col-
lins. The clip supports the latest
single off the group’s Columbia al-
bum “Raised On Radio.”

Feature-film director Peter
Nydrle has taken his talents to
Libman-Moore Productions of
Hollywood. His recent credits in-
clude clips for Andy Taylor’s “‘I
Might Lie’’ and Jeff Lorber &
Karyn White’s ‘“‘Facts Of Love.”

Production companies and post-
production facilities are welcome
to submit information on current
projects. Please send material to
Linda Moleski, Video Track, Bill-
board, 1515 Broadway, New York,
N.Y. 10036.

Manhattan Gets Taken. Cypress Records artist Jennifer Warnes is shown on
location in New York shooting the video for her single “First We Take

Manhattan” from ‘“Famous Blue Raincoat,”

the Canadian-born vocalist’s album

of songs penned by Leonard Cohen. The clip was directed by Paula Walker and
produced by Pam Tarr for Strato Films. Cohen appeared for a brief cameo.

Firm Moves Into Artist Management

Screen Link Broadens Base

BY JIM BESSMAN

NEW YORK As its third birthday
approaches, Screen Link, a video
marketing company based here, is
broadening its focus with a move
into artist management.

The firm, headed by former MTV
executives Gale Sparrow and Chip
Rachlin, already represents 16 video
directors, including such top practi-
tioners of the craft as Russell Mul-
cahy, Brian Grant, David Mallet,
and Jim Yukich.

The firm now has taken on Beach
Boy Carl Wilson and local musician
Glenn Morrow as its first manage-
ment clients and says it will add oth-
ers on a limited basis.

According to the principals, this
move into artist management does
not signal any slackening in Screen
Link’s original role as a video direc-
tor rep firm. The recent signing of
'60s pop artist Peter Max and the
continued activity of its other direc-
tors are cited by the company as evi-
dence of both Screen Link’s own
health and that of the industry as a
whole.

Rachlin, who had exteusive artist
booking and management experi-
ence prior to his MTV stint, will be
most closely involved in Screen
Link’s new endeavor, though he
says that both this company func-
tion and the Sparrow-guided video
marketing end will significantly
overlap.

One such case is the Morrow sign-
ing. The firm had signed video direc-
tor Adam Bernstein, who had earli-
er worked with Morrow’s band,
Rage To Live.

Says Sparrow, ‘“‘Adam came in
with videos by Rage To Live and
They Might Be Giants. Not only did
we love the director but we loved
both bands on his reel and felt they
had huge potential. So our involve-
ment with Glenn as managers
stems naturally from the video side
of Screen Link.”

She says that the company is also
shopping Morrow’s indie record la-
bel Bar None Records for a major

distribution deal. Both Rage To Live
and They Might Be Giants are Bar
None recording artists.

The signing of Wilson as Screen
Link’s first management client also
evolved from a prior relationship;
Rachlin was the Beach Boys’ book-
ing agent during a '70s tenure with
ICM, and he promoted the group’s
1971 “comeback” concert at Carne-
gie Hall.

Sparrow also points to Rachlin’s
late "70s artist management activi-
ties on behalf of the Kinks, the
Babys, and Gino Vanelli while work-
ing with Renaissance Management.

“Because of his background, Chip
has been asked a number of times to
get back into management, so we're
now doing it on an extremely selec-
tive basis,” she says. Adds Rachlin:
“We’ll play to our strengths, wheth-
er working on a solo album for Carl,
or getting Grant his next video.”

Sparrow says that Screen Link
will continue its current exclusive
concert consultancy with ABC Ra-
dio and exploit the “obvious” poten-
tial tie-ins to MTV or other cable-
casting outlets and corporate spon-
sorship.

“With our MTV backgrounds, if
the opportunity arises to work with
our artists in a concert situation,
we're fully equipped to negotiate
deals tying in with TV and radio,”
she says.

As for the company’s music video
involvement, Sparrow reports that
the recruiting of Max, who directed
the video to Missing Persons’ “Sur-
render Your Heart,” offers the
chance to “expand the concept” of
the video director to include partici-
pation in a recording artist’s entire
marketing campaign.

‘“‘His graphics are so distin-
guished that they can encompass all
the elements—album cover, post-
ers, T-shirts, and all other promo-
tional items,” she says.““All these
derive directly from the visuals in
the video.”

Because of the extensive nature
of such projects, Sparrow says that

(Continued on next page)
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MUSIC TELEVISION This report does not include videos in recurrent or oldie rotation.
& 5 |BEASTIEBOYS NO SLEEP TIL BROOKLYN  Columbia SNEAK PREVIEW
LU L |THECULT LIL'DEVIL Sire/Warner Bros. MEDIUM
8§ CHRIS DeBURGH LADY INRED A&M ACTIVE
;g SHEILAE. KOOKOO Warner Bros. BREAKOUT
O T |ACE FREHLEY INTOTHENIGHT Atlantic BREAKOUT
W™ |HIPSWAY ASKTHELORD Columbia BREAKOUT
S |IMMACULATE FOOLS TRAGIC COMEDY A&M MEDIUM
RICHARD MARX DON'T MEAN NOTHIN' Manhattan HIP CLIP
BOBSEGER SHAKEDOWN MCA SNEAK PREVIEW
SUICIDAL TENDENCIES POSSESSED TO SKATE Caraline BREAKOUT
SURVIVOR MAN AGAINST THE WORLD  Scotti Bros./CBS ACTIVE
SUZANNE VEGA LUKA A&M BREAKOUT
= D ICUTTING CREW ONE FOR THE irgi
Zo MOCKINGBIRD Virgin 3
S B [GENESIS IN TOO DEEP Atlantic 3
WIS |HEART ALONE Capitol 2
: BRUCE HORNSBY & THE RANGE EVERY LITTLE KISS RCA 3
<  |EDDIE MONEY ENDLESS NIGHTS Columbia 5
W |TOM PETTY & THE HEARTBREAKERS JAMMIN' ME MCA 5
@ |POISON | WANT ACTION Capitol 2
REQ SPEEDWAGON VARIETY TONIGHT  Epic 3
TINA TURNER BREAK EVERY RULE Capitol 3
STEVE WINWOOD BACK IN THE HIGH LIFE Warner Bros, 2
> == |*BRYAN ADAMS HEAT OF THE NIGHT A&M 9
= © |*BON JOVI WANTED DEAD OR ALIVE Mercury/PolyGram 5
e E DAVID BOWIE DAY-IN DAY-OUT EMI 10
O |BREAKFAST CLUB RIGHT ON TRACK MCA 12
& (ERIC CLAPTON RUN Warner Bros. 4
*CROWDED HOUSE SOMETHING SO STRONG  Capitol 6
CUTTING CREW (I JUST) DIED IN YOUR ARMS Virgin 15
EUROPE ROCK THE NIGHT Epic 13
FLEETWOOD MAC BIG LOVE Warner Bros. 7
SBILLY IDOL SWEET SIXTEEN Chrysalis 5
*JOURNEY WHY CAN'T THIS NIGHT GO ON FOREVER Columbia 5
KENNY LOGGINS MEET ME HALFWAY Columbia 11
SIMPLY RED THE RIGHT THING Elektra 13
*U2  WITH OR WITHOUT YOU Island 11
PETER WOLF COME AS YOU ARE EMI 13
w Z |*ROBERT CRAY BAND RIGHT NEXT DOOR (BECAUSE OF ME) PolyGram 6
= = |FROZEN GHOST SHOULD | SEE Atlantic 12
Q< |022Y 0SBOURNE CRAZY TRAIN CBS 4
Q |OTHER ONES  WE ARE WHAT WE ARE Virgin 7
PSYCHEDELIC FURS HEARTBREAK BEAT Columbia 17
THE TRUTH WEAPONS OF LOVE IRS. 6
WHITESNAKE STILL OF THE NIGHT Geffen 10
KIM WILDE  YOU KEEP ME HANGIN' ON  MCA 4
=5 2= |[JON ASTLEY JANE'S GETTING SERIOUS Atlantic 2
2 O |CINDERELLA SOMEBODY SAVE ME  PolyGram 13
) T [THE CURE WHY CANT IBE YOU Elektra 4
E S |LEVEL 42 LESSONS IN LOVE PolyGram 10
CC ||\TTLE AMERICA WALK ON FIRE Geffen 15
LIVING IN A BOX LIVING IN A BOX Chrysalis 2
GARY MOORE OVER THE HILLS AND FAR AWAY Virgin 6
ROCK & HYDE DIRTY WATER Capitol 7
MASON RUFFNER GYPSY BLOOD CBS 2
BERNIE TAUPIN FRIEND OF THE FLAG RCA 5
TESLA LITTLE SUZI Geffen 7
THRASHING DOVES BEAUTIFUL IMBALANCE A&M 5
XTC DEAR GOD Geffen 3
+— == |AUTOGRAPH DANCE ALL NIGHT RCA 3
3 © |BILLY BRANIGAN CAN'TLUV U PolyGram 2
x E BRIGHTON ROCK CAN'T WAIT FOR THE NIGHT  Atlantic 2
Wi & |CONCRETE BLONDE DANCE ALONG THE EDGE IRS. 3
0 & |JOHN FARNHAM YOU'RE THE VOICE RCA 2
FATE [WON'T STOP Capitol 3
COLIN JAMES HAY CAN | HOLD YOU Columbia 4
HOODOO GURUS GOOD TIMES Elektra/Big Time 6
KBC BAND WHEN LOVE COMES Arista 3
LITTLE STEVEN TRAIL OF BROKEN TREATIES Manhattan 2
MONDO ROCK PRIMITIVE LOVE RITES Columbia 6
PARTLAND BROS. SOUL CITY Manhattan 4
PSEUDO ECHO FUNKY TOWN RCA 2
BRUNO RADOLINI (BRUCE WILLIS) YOUNGBLOOD Motown 4
RED 7 WHEN THE SUN GOES DOWN MCA 5
STRYPER FREE Enigma 10
THE THE HEARTLAND Epic 5
T'PAU  HEART AND SOUL Virgin 3
GINO VANNELLI WILD HORSES Epic 3
WEDNESDAY WEEK MISSIONARY Enigma 4

* Denotes former Sneak Preview Video.
For further information, contact Jeanne Yost, director of music programming,
MTV, 1775 Broadway, New York, N.Y. 10019.

VH-1 Sets In-Store Promo For Kenny G

Grand Prize Is A Trip To Montreux

BY JIM BESSMAN

NEW YORK VH-1, which has been
credited by Arista for its role in
breaking Kenny G (Billboard, May
16), has now launched its first-ever
in-store merchandising program in
further support of the artist.

Its new promotion, which is being
publicized with the line, “VH-1 and
Kenny G invite you to see Kenny G
at the Montreux Jazz Festival,” of-
fers a grand-prize trip to Montreux.
It is being heavily backed by point-
of-purchase materials and on-air VJ
mentions tagging the participating
retail chains: Musicland, Record
World, Tower Records, Sound
Warehouse, Turtles, and National
Record Mart.

VH-1’s initial retail involvement,
according to its executives, under-
scores the channel's stated goal to
promote record sales through pro-
gramming. They say that it will be
followed by future retail tie-ins.

“It’s very important to us that
record companies recognize our suc-
cess in breaking new artists and
feel our sales impact on the product
we play,” says Jeffrey Rowe, VH-
1’s vice president. “So we’ve been
actively looking for the right artist
to tie in with on the retail level.”

For Rowe, the video for Kenny
G’s current single provided the key
element of timing.

He says, “With Kenny G and
‘Songbird,” we were for the first
time presented with a case where

sales were going up on something
that we were programming which
otherwise was receiving little or no
airplay.”

For Barry Levine, Arista’s direc-
tor of creative marketing, who
based the promotion on a local ra-
dio/retail campaign just concluded
in five major markets, the timing
“couldn’t be better, with the single
being a recent breaker and moving
up the charts.”

Jim Cawley, the label’s vice presi-
dent of sales, specifically credits
VH-1 play of “Songbird” for creat-
ing consumer awareness of “Duo-
tones,” the Kenny G album from
which the single was culled.

Says Cawley, “We've literally had
instances where people walk into
record stores and describe the vid-
eo: ‘Where the guy’s walking on the
beach and playing sax?” "’

Rowe cites similar findings in
VH-1’s own retail research—togeth-
er with numerous reports from ra-
dio programmers who were getting
listener requests for “Songbird” as
a result of the VH-1 play—as the
catalyst that led to the dealer tie-in
with Arista.

Rowe adds, however, that the sta-
tion’s recently solidified program-
ming policy has enabled it to mount
such a campaign. “The channel’s
much more together now than it has
been in the past, and we also have
the internal manpower to carry out
this kind of project.”

In developing the promotion, VH-

1 enlisted the services of Norman
Schoenfeld, MTV’s manager of rec-
ord retail merchandising, who also
puts out MTV’s Direct Hits newslet-
ter to retailers.

“We want that alignment with
record sales,” says Schoenfeld,
pointing out that such “MTV-style”
promotions build credibility for the
channel at retail. He adds that VH-1
will now “aggressively” pursue fur-
ther retail tie-ins and points to the
channel’s recently launched Nou-
veaux Video category—which
heavily programs a clip by a new
artist who isn’'t getting heavy air-
play—as another ‘‘merchandising
vehicle.”

He says, “The problem with re-
tailers is they have so much to sell
that we can’t demand much space
from them. But with Nouveaux Vid-
eo we can get in by positioning our-
selves with a single, focused idea.”

Schoenfeld expects that the Nou-
veaux Video will eventually be mer-
chandised at retail through materi-
als bearing both its own and the
channel’s logos.

P-0-p materials for the Kenny G
campaign, which have been sent to
participating dealers in kits with
special stickers, include contest
posters, easel-backed counter cards
filled with entry blanks, and the cur-
rent Kenny G artist poster and
“Duotones” album flats.

New Videoclips

This weekly listing of new video-
clips generally available for pro-
gramming and/or promotional
purposes includes artist, title, al-
bum (where applicable), label, pro-
ducer/production house, director.
Please send information to Bill-
board, New Videoclips, 1515
Broadway, New York, N.Y. 10036.

ATLANTIC STARR

One Lover At A Time

All In The Name Of Love/Warner Bros.
Tina Silvey

Jane Simpson

SCREEN LINK

(Continued from preceding page)

Max will limit himself to no more
than three a year, though he may di-
rect other videos that do not require
his additional involvement in mar-
keting.

Rachlin points to Screen Link's
signing of Max as proof that the vid-
eo0 business is strong. “The reason
we discussed working with him is
that we feel that videos are now be-
ing taken more seriously, from the
beginning to the end of an artist’s
marketing campaign, and are no
longer just an afterthought.”

Adds Sparrow, “More than be-
fore, label people are now acknowl-
edging video’s extreme importance
as a marketing tool and have more
realistic expectation levels. And the
business has become more sophisti-
cated, which is why we can act as an
agency.”

CAMEO

Back And Forth
Word Up/PolyGram
Lenny Grodin

Larry Blackmon

THE CURE

Why Can’t | Be You

Kiss Me, Kiss Me, Kiss Me/Elektra
Lisa Bryer/Glo Productions

Tim Pope

DANNY WILSON

Mary's Prayer

Meet Danny Wilson/Virgin
Jim Bambrick/Fugitive Films
Su Huntley, Donna Muir

FAITH NO MORE

We Care A Lot
Faith No More/Stash
Trilling-Stout Productions
Bob Biggs. Jay Brown

GENESIS

In Too Deep
Invisible Touch/Atiantic
Paul Flattery/Split Screen
Jim Yukich

LOS LOBOS
La Bamba

By The Light Of The Moon/Warner Bros.
Sherman Halsey/Century City Artists
Sherman Halsey

MANOWAR

Blow Your Speakers
Fighting The World/Atco/Atlantic
Niles Siegel/Niles Siegel Organization
Niles Siegel

GARY NUMAN

Radio Heart
Critique/Atco/ Atlantic

Andy Picheta/West & Miller Ltd.
Simon West

SIMPLY RED
Infidelity

Men & Women/Elektra
Sharon Oreck/No Pictures
Mary Lambert

SPEAR OF DESTINY
Strangers In Our Town
Outlands/Virgin

Shelagh Kearan/Limelight
Danny Kleinman

PROMOTIONAL

MUSIG VIDEO

# Available on 1 Hour Tape Compilations (o colleges, nite clubs, and other

lic venues throughout Amarica.
We provide: » Newest Releases
» Chiick Service
» » Highest Cuality
* Low Cost

Call us today 10 58 if you
qualify to receiva promotional
videas on a monthly basis.

Lawnence &mpmu, ﬂnc-_ Dial (201) 667-7575

# 1 way of slaying on fop of videg music
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IRS Guidelines On Tape Depreciation Studied

BY EARL PAIGE

LOS ANGELES The lack of Inter-
nal Revenue Service guidelines for
depreciation on video stores’ rental
libraries has become a hot topic—
and a political hot potato—for the
Video Software Dealers Assn.
Dealers’ questions were so in-
tense during the trade group’s sec-
ond annual Financial Planning & In-
ventory Management regional semi-
nars here May 14 that VSDA

‘If the IRS
comes in and
disagrees, they
are not going to
disallow all your
depreciation’

consultant Harry Landsburg had to
limit a luncheon audience’s queries
to “one table at a time.”

The VSDA has decided “to take
no action at the moment to try to
force a resolution [on deprecia-
tion],” Landsburg said, “because it
feels that whatever benefit it would
give a certain portion of its mem-
bers, another portion would be up in
arms.”

Landsburg, a Philadelphia-based
senior manager at public account-

ing firm Laventhol & Horwath, said
the VSDA is working with its Wash-
ington law firm “to decide whether
to try to get the IRS to pay more at-
tention to it, or to try to get legisla-
tion—in the form of an amendment
to some bill that’s about to pass
through some nifty lobbying. Un-
fortunately, there are no winners.”

As one eager retailer posed a
question about judicial efforts, she
got no further than asking, “Has
any court anywhere .. .,”" before
Landsburg said, “No.”

Laventhol & Horwath has been
checking what Landsburg called
“private letter rulings’—including
one rumor of an interpretation set-
ting depreciation at 80% the first
year, then 10% the second and third
year. But there has been ‘“‘nothing
yet, anywhere, that has established
what to do,” he said.

Landsburg repeatedly sought to
allay fears about the issue. “If the
IRS comes in and disagrees [over
various methods],” he said, “they’re
not going to disallow all your depre-
ciation, and just take the whole de-
duction away. You're going to reach
an agreement with them on another
method. You don’t lose everything.
You may lose virtually nothing.”

Nevertheless, Landsburg added
that “some of the conclusions that
these various regional [IRS] offices
make are nothing short of phenome-
nal.”

As one example, he cited a case in
which the IRS told a Dallas video

New Releases

HOME VIDEO

Symbols for formats are a=Beta,
v=VHS, ¢=CED and #=LV.
Where applicable, the suggested
list price of each title is given,
otherwise, “no list” or “rental’ is
indicated.

THE BATTLIN’ BUCS: THE FIRST 100
YEARS OF THE PITTSBURGH PIRATES
Documentary

& ¥ Scotch/$19.95

CENTENNIAL: OVER 100 YEARS OF
PHILADELPHIA PHILLIES BASEBALL
Documentary

& ¥ Scotch/$19.95

THE CHICAGO WHITE SOX: A VISUAL
HISTORY

Documentary

& ¥ Scotch/$19.95

DARK VICTORY

Bette Davis, Humphrey Bogart, George
Brent

& ¥ CBS/Fox/$59.98

A GIANT’S HISTORY: A TALE OF TWO
CITIES

Documentary

& ¥ Scotch/$19.95

HE-MAN AND THE MASTERS OF THE
UNIVERSE

Animated
& ¥ Magic Window 0795/SBI/$59.95

A&M Video has high
hopes for R.E.M.’s
first video
compilation, “R.E.M.
Succumbs,” due June
1...see page 57

HEATHCLIFF: KITTEN SMITTEN AND
OTHER TAILS

Animated

& ¥ Magic Window 0789/SBI/$59.95
THE HISTORY OF BASEBALL
Documentary

& ¥ scotch/$29.95

MARTINA: FITNESS AND CONDITIONING
Martina Navratilova

& ¥ RK0/$29.95

THE SAINT VOLUME |

Roger Moore

& W USA 66481/5B1/$12.95

THE SAINT VOLUME It
Roger Moore

& W USA 66482/5B1/$12.95

THE SAINT VOLUME 11l
Roger Moore

& W USA 66483/5B1/$12.95

THE SAINT VOLUME IV
Roger Moore

& ¥ USA 66484/5B1/$12.95

THE SAINT VOLUME V
Roger Moore

& W USA 66485/5B1/$12.95

THE SAINT VOLUME VI
Roger Moore

& W USA 66486/5B1/$12.95

THE SAINT VOLUME ViI
Roger Moore

& W USA 66487/5B1/$12.95
SHE-RA PRINCESS OF POWER
Animated

& ¥ Magic Window 0796/SBI/$59.95

To get your company’s new video releases
listed, send the following information—ti-
tte, performers, distributor/manufacturer,
format(s), catalog number(s) for each for-
mat, and the suggested list price (if none,
indicate ''no list” or “'rental”)—to

Nadine Reis, Billboard, 1515 Broadway,
New York, N.Y. 10036.

store owner she had to depreciate
50% in the first year and 50% in the
second year. “They weren’t willing
to discuss any other method. If you
think you have trouble controlling
all of your branch stores, just ap-
preciate how much trouble the IRS
has controlling all its regional of-
fices—because that particular [Dal-
las] interpretation exists nowhere
[else] that I can think of.”
Discussing two major deprecia-
tion methods now suitable—the in-
come forecast method and the amor-
tization of intangible assets meth-
od—Landsburg characterized the

FOR WEEK ENDING MAY 30, 1987

former as “a royal pain in the rear,”
principally because it would require
tracking each individual recording
in a store. “For those of you without
a computer, you have a hell of a lot
of work to do. For those of you with
a computer, you have a little bit less
than a hell of a lot of work to do.”
Because of the variance and un-
certainty long surrounding library
depreciation, store computer-sys-
tem software suppliers have yet to
catch up, he said. “It’s just been so
all over the place that [software
suppliers] really haven’t found it
worthwhile to approach it.”

VSDA'’s financial seminar was
also held in Dallas May 13 and in
New York May 20. The seminars
were scheduled in tandem with ses-
sions on video retail store manage-
ment, also conducted by Laventhol
& Horwath.

The two programs will be repeat-
ed again in Chicago June 17-18. Cost
for each seminar is $50 for VSDA
members, $150 for nonmembers.
For an in-depth look at alterna-
tive accounting methods for video
dealers, see the financial section,
page 71.
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KID VIDEO. ™"

E Compiled from a national sample of retail store sales reports.
x x LI) -}
g1gz 3| &b
el 5| g TITLE Copyright Owner, ro| =t
£33 = Manufacturer, Catalog Number 32| 2%
* & NO.1 & &

1 1 31 SLEEPING BEAUTY Walt Disney Home Video 476 1959 | 29.95
2 | 2 | 8 | PINOCCHIO ¢ Walt Disney Home Video 239 1940 | 29.95
3| 3 |8 { ROBINHOOD ¢ Walt Disney Home Video 228 1973 | 29.95
46|12 IAE(?UDJT’;%;IN: ESCAPE FROM THE TREACHEROUS .+ o0 117 0023 1986 | 12.95
5 | 5 | 50 | ALICEIN WONDERLAND A ¢ Walt Disney Home Video 36 1951 | 29.95
6| 8 |8 DUMBO A ¢ Walt Disney Home Video 24 1941 | 29.95
7 | 4 | 59 | THESWORD IN THE STONE ¢ walt Disney Home Video 229 1963 | 29.95
8 | 9 [ 50 [ WINNIE THE POOH AND TIGGER TOO Walt Disney Home Video 64 1974 | 1495
9 | 11 | 49 | WINNIE THE POOH AND THE HONEY TREE & Walt Disney Home Video 49 1965 | 14.95
10 | 13 | 12 | TEDDY RUXPIN: GUEST OF THE GRUNGES Hi-Tops Video HT 0022 1986 | 12.95
11| 7 | 24 | THE ADVENTURES OF TEDDY RUXPIN PO S LIy 1986 | 24.95
12 | 10 | 50 | WINNIE THE POOH AND THE BLUSTERY DAY & Walt Disney Home Video 63 1968 | 14.95
13§17 { 5 | TEDDY RUXPIN: TAKE A GOOD LOOK Hi-Tops Video HT0033 1987 | 1295
14 | 15 | 12 | TEDDY RUXPIN: TREASURE OF THE GRUNDO Hi-Tops Video HT 0021 1986 | 24.95
15| 19 | 4 | TEDDY RUXPIN: TEDDY OUTSMARTS MAVO Hi-Tops Video HT0035 1987 | 24.95
16 | 14 | 33 | CHARLOTTE'S WEB B P 2099 1973 | 1995
17112111 THE TRANSFORMERS: THE MOVIE Family Home Entertainment 26561 1986 | 79.95
1822 | 21 MY PET MONSTER Hi-Tops Video HT 008 1986 | 29.95
191629 DISNEY’S SING-ALONG SONGS Walt Disney Home Video 480 1986 | 14.95
20| 21 | 5 | TEDDY RUXPIN: GRUBBY'S ROMANCE Hi-Tops Video HT0034 1987 | 1295
21 | 18 | 43 | MICKEY KNOWS BEST ¢ walt Disney Home Video 442 1986 | 14.95
22 | 23 | 35 | THE IMPORTANCE OF BEING DONALD ¢ Walt Disney Home Video 443 1986 | 14.95
231 25| 20 | ATALE OF TWO CHIPMUNKS Walt Disney Home Video 477 1986 | 14.95
24 | 20 | 45 | POUND PUPPIES Family Home Entertainment F1193 1985 | 14.95
25 | NEW)> | MADBALLS GROSS JOKES Hi-Tops Video HT 0048 1987 | 12.95

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 19885, were certified under different Criteria.) # International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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From the director of
CRIMES OF THE HEART,
TENDER MERCIES and . .
BREAKER MORANT /7
comes his latest

motion picture...

* %k K

“Rich and dramatic it pulsates with authenticity”
William Wolf, Gannett News Service |

“Universal in its significance as well as exotic

in its setting... an experience you should not miss.’
Judith Crist, WORTY, NY

“The acting could not be better. It is a wonderful
film beautifully told, deeply moving. I couldn’t
recommend it more highly.’

Joel Siegel, WABC-TV, NY

“Wonderful... It is superb.”
Jeffrey Lyons, INV

PRE-ORDER DATE July 6, 1987 S"REET DATE August 7, 1987

SOME MATERIAL MAY NOT B SUITABLE FOR CHILDREN

®

VIRGIN FILMS LIMITED in association with DAMIEN NOLAN PRODUCTION S & OZF"..M LIMITED present
JUSTINE SAUNDERS KRISTINA NEHM BOB MAZA in THE FRINGE DWELLERS

Adapted from the novel by N ENE GARE Screenplay by BRUCE BERESFORD & RHOISIN BERESFORD
Director of Photography DON McALPINE A.S.C. Executive Producer HILARY HEATH produced by SUE MILLIKEN

1P G[PARENTAL GUIDANCE SUGGESTED <35 irected by BRUCE BERESFORD

™
RELEASING CORPORATION
@©»1987 Atlantic Entertainment Group. All rights reserved.
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Playmate Plus. Donna Edmonson, recently named Playboy’'s Playmate of the
Year, visited two stores in the Los Angeles-area combo chain Music Plus to
promote her “Centerfold” cassette on Lorimar Video. Some 500 fans showed
up at each of her two-hour stops, one in Hollywood, the other in San Gabriel.
Edmonson also drew large crowds to two New York City stores, the video
department at J&R Music World and the flagship location of RKO Warner

Theatres Video.

Chain Opens 3 Stores On North Side

Erol’s Expands To Ghicago

WASHINGTON Erol’s Inc., now
the nation’s largest video retailer
with 115 stores, expanded its market
to Chicago this spring, opening three
stores in that city’s North Side.

Each of the stores carries more
than 13,000 tapes and 7,000 titles,
Floor space of the stores varies from
4,000 to 6,000 square feet, and like
the stores in the Washington, D.C.-
Baltimore, Philadelphia, and Norfolk-
Virginia Beach, Va., areas, the Chica-
go units will feature the hands-on, li-
brary shelves selection and the
computerized customer transaction
system pioneered by the company,

An Erol's official reports that in
the location at 1269 N. Milwaukee
Ave. in the West Towne Center, more
than 3,400 new members signed up in
the first four weeks of operation. He
calls the sign-up number “incredi-
ble.”

The owner of Erol's, Erol Onaran,
says he thinks Chicago may develop
into one of the company’s largest
markets, “We may open as many as

40 stores there over the next two or
three years,” he says, Leases have al-
ready been negotiated for four addi-
tional Chicago locations,

Erol's also recently changed its
second-day rental rates and member-
ship fees. As of May 15, the compa-
ny’'s $2 first-day/$1 second-day
charges changed to a flat $2 a day. At
the same time, the chain lowered its
one-year and lifetime membership
fees and discontinued its six-month
membership; one-year rates will go
from $25 to $19.95, and lifetime rates
decrease from $69 to $59.95.

The second-day rental fee increase
and the revenue tax projected from
the membership fee changes will be
used to “improve movie selection,”
according to an Erol’s official, and
will also “offset increased operating
costs—including the upward trend of
wholesale prerecorded video prices.”
Erol's also expects the flat fee to en-
courage faster returns of new re-
lease rentals, BILL HOLLAND

Video Plus

A biweekly column spotlighting
new video products and accesso-
ries. Vendors introducing such
products may send information
and promotional material to Ed-
ward Morris, Billboard, P.O. Box
24970, Nashville, Tenn. 87202

BUCKS BACK: The magnetic-tape
division of JVC (201-794-3900) is of-
fering a $4.50 rebate on the purchase
of any six T-120 videocassettes of any
grade or mix other than Super Pro,
The promotion, which got under way
April 15, will extend through July 31.

To get the rebate, consumers must
return a special coupon—along with
six “quality seals” from the videocas-
gette packages and the original cash
register receipt, which must be dated
between April 16 and July 31, 1987,

In support of the promotion, JVC is
offering a dealer kit that contains
two 50-count coupon pads, fliers, and
a standing or hanging easel card.

BUNCH OF BOXES: Jasco Prod-
ucts (405-752-0710) has added a five-

pack to its line of HE+ Universal
VCR Library Boxes. The boxes,
which hold both VHS and Beta for-
mats, feature a black textured finish
with six color display packs. The
newest addition—Model HE 8688—
carries a suggested retail price of
$7.99, Jasco's three-pack (Model HE
8686) and 10-pack (Model HE 8698) re-
tail for $4.99 and $13.99, respectively.

cARE PACKAGE: New from Bib
(303-985-1565) i8 the Video Care Sys-
tem pack. It contains a push-button
VCR cleaner, antistatic screen-clean-
ing fluid, 10 sheets of easy-peel VHS
title labels, and 20 reusable record-
safety tabs, Suggested retail price:
$29.95,

Bib has also sent dealers an audio
invitation to come by its booth at the
Chicago CES. The cassette features
Bib spokesmen the Nitty Gritty Dirt
Band, who issue the invitation and
preview their new album, The band
will be on hand to autograph its Bib
posters during the show.
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TOP VIDEOCASSETTES. RENTALS

g Complled from a national sample of retail store rental reports.
|5
¢ | £ |8 s
g g g T a:%?n‘&tu?::?atalog Number ::‘r';g‘rpn:lcn ﬁi g
* ¥ NO, 1 & &
1|1 | 5 | FERRIS BUELLER'S DAY OFF paramount a‘;‘;“mm e Mstthew Broderick 1986 | PG-13
2|3 |10 TOPGUN Paramount Home video 1692 lgzir;'%ggl‘ilis 1986 | PG
3 | 12| 3 | PEGGYSUEGOT MARRIED D . At (LT 1986 | PG-13
v 5 |5 | seoneaciss I Sy Sue I
5 2 8 STAND BY ME ;gﬁ;/s%olumbia Pictures Home Video 6- %mgﬁﬁﬂx 1986 R
6|7 ] 5 | SOULMAN 2231 Word Vi X86200 fon 'B°.’32’c’$%‘12“ 1986 | PG-13
7|6 |6 | BLUEVELVET Lorimar Home Video 399 Kyle MacLachian, 1986 | R
8¢} 7| THEFRLY CBS-Fox Video 1503 ) 198 | R
9 | 8 {11 | ALIENS CBS-Fox Video 1504 Sigourney Weaver 1986 | R
10 s [ 12| wurmesspeonie T = I
11| 15| 3 | NOTHING INCOMMON HBO Video TVR9960 Tom Henks o 198 | PG
1210 | 7 | AROOMWITHA VIEW CBS-Fox Video 6915 e o™ 1" | 1986 | PG-13
13 (11| 7 | TOUGHGUYS e e i éﬁﬂ&?.‘i" 1986 | PG
14 | 13 | 16 | BACK TO SCHOOL HBO Video TVA2988 Rodney Dangertield 1986 | PG-13
15 | 14 | 13 | RUNNING SCARED MGM/UA Home Video 801008 g{,fyﬂg'r{,:;';" 19% | R
16 | 15 | 7 | e wawe oF Tue mose e e YR . [ I
17 | NEW > FIREWALKER &:ﬂi‘: ?izl;"nr:sEI::e'nainment M895 E:: c(:o?:«;trti 'Jr. 1986 | PG
18 | NEWp | MONALISA HBO Video TVR9955 Bob Hoskins 198 | R
19|18 | 12 | ABOUTLASTNIGHT... RCAY Golumba Home Video 6:20735 D Weere 1986 ) R
20 21| ¢ | rromserono e oo | &
211 9 52 PICK-UP a:rc‘!?: mz:;rzsg::énainmem M892 2% ?Ac:fgiggt 1986 R
22| 20 | 15 | THEKARATEKID PART Il e T S SSE GRS RIS S 198 | PG
23 | NEWp | TAIPAN P e g0 5180 Bryan Brown 198 | R
24| 22 | 4 | TRUESTORIES B O I o0 11654 David Bryne 198 | PG
25 | NEWD | THE CoLOR oF wonEY e T e Bk
26| 27 | 9 | SHE'SGOTTAHAVEIT L‘L‘y"\‘,’i:;g‘g'ggo Spike Lee 198 | R
27| 5 | | weataumn e - CE
28 | 2 | 1 | oe cRazy summes e = o | 0
29 | 30 | 24 | SHORTCIRCUIT CBS-Fox Video 3724 T 1986 | PG
30 19 2 SID AND NANCY E:rr‘\ét’h‘/‘l;\ ig:mcé:;:‘nainment 1309 g:lrgeovlvderg;n 1986 R
3126 | 11 | MANHUNTER [ ——— it " oraen 1986 | R
32| 24 | 11 | HALF MOON STREET E’:’n?atl:(yh::r:‘eug::;ﬂnmen( 1328 e Cane 0661 R
33 ] 31 | 15 | BIG TROUBLE IN LITTLE CHINA CBS-Fox Video 1502 Kurt Russell 1986 | PG-13
34129 | 15 | FLIGHT OF THE NAVIGATOR Walt Disney Home Video 499 Joey Cramer 1985 | PG
| 2| 1| extmemmes e - R
3 | NEWD | GHILDREN OF A LESSER 60D T o o5 | 7
37|28 | 6 | HAUNTED HONEYMOON HBO Video TVA391 1 Capsjiied 198 | PG
38137 | 9 | MYBEAUTIFUL LAUNDRETTE Lorimar Home Video 385 gm%’:;'g:ynﬂd 1985 | R
39| 33 | 7 | DEADLYFRIEND Warner Horm viaeo 11601 A 1986 | R
40 | 35 | 12 | ARMED AND DANGEROUS e A B AT S B ol 1986 | PG-13

@ Recording Industry Assn, of America gold certification for thestrical films, sales of 75,000 units or suggested list price income of $3 million (30,000 or $1.2
mitlion for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 miltion (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a velue of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under ditferent criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically reieased programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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Ey JIM McCULLAUGH

\Nings." the first best picture Oscar win-

ner, was the “Top Gun” of its day.

Video retailers might have a hard time grip-
ping that ngtion but, in essense, that’s what
dassic movie video merchendising is all
about. Times Fave chang2d. The glamour and
excitement of Hollywood has not. Video retail-
ers are in the movie business.

i suppliers and retailers can adopt that atti-
tude, and translate
that zeal at floor level,
they’'ve made a giant
step forward into ex-
panding what could be
a forgotten cakegory.

The reality of to-
day’s video rezail envi- ““_
ronment is, af course,
fhe current hits. But as the video industry ma-
fures, an interesting educational dynamic is ax-
ing place. Lagions of videophiles are being turned

T -

“Gone Wich The Wind”

into film buffs ?mlllar with'§

as a director as

current heartthrob.
That fact is propelling lots of a

supplier front. Scores of classic mo

as “Lost Horizon" and “From Here T8

ty”—are being ‘‘restored’” on video wi

footage.

are, with Tor!

RECAPTUR'NG THE - Pricing on older, vintage fdms has come
or. hrough appeal. A numb

Even and repac

HOLLYWOOD’S FILM cause o

(V] [ \ fly be

LEGACY "y 3088, th

B-Il . - _ *"‘* ersiong of cla

' : r - —y .. take advarage of tha gat's

- 'page 49 '
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ores Mine Steady Profits from Hot Collectibles
HE CLASSIC QUESTION: WHAT MAKES A MOVIE A
TRUE CANDIDATE FOR THE CLASSIC SECTION?

By CHRIS McGOWAN

n creating a classic movie section in a video store, one
must of course decide what makes a movie c/assic.
Age? Popularity? Critical accolades?

It is a marketing challenge that is handled by different
companies in different ways. Each film genre (drama,
comedy, horror and sci-fi, mystery/suspense, romance,
action/adventure, family/children’s, musicals, foreign
and cult) has its own venerable hits. Program suppliers
and retailers must make many difficult decisions about
whether to keep a classic with other classics, or to sell it
via a particular genre.

“We basically define a classic by its date, such as any-
thing 1950 or before, but we also include some things
from the 1960s,” says Joe Medwick, director of mar-
keting for Tower Video.

“But we will put the Marx Broth-
ers in the comedy section because
a lot of people will expect them to
be there. And they would say ‘what
kind of store is this?' if they saw
that we didn’t have it in the comedy
section.

“Also, if a movie is moronic, or
has a lot of blood or t&a, we'll tend
to put it into the action/adventure
section. If it has aliens or is bloody
or supernatural, it'll tend to go into horror/sci-fi. But it's
obviously very arbitrary.”

Adds Mitch Perliss, director of purchasing for Music
Plus, “Our decision is based on a kind of subjective opin-
ion about the quality of the movie, in terms of rentability
and the prestige of the film in and of itself.”

Music Plus will also place an old classic such as W.C.
Fields in the comedy section, if it will do better there, or a
classic horror film into the horror section. “Disney goes
into the family and children’s section. And musicals have
their own section,” says Perliss.

a “The Sound Of Music"

(CBS/Fox)

Life”

“Lost Horizon (RCA/
Columbia Pictures)

“It's A Wonderful

Classics is a category that has generally tended to al-
most exclusively include American or English films.
Most foreign visitors entering U.S. video stores must
surely find it a bit chauvinistic that 98% of the classics
are English or American productions, and that films by
Renoir, Truffaut, Kurosawa, Bunuel, Fellini, and Bergman
are lumped into a catch-all foreign section.

Retailers seeking a cue from program suppliers as to
how to classify their product often have to decide be-
tween several cues in the case of public domain product.

Many great classics have a number of distributors.
Such films as “Gunga Din,” “King Kong,” “Top Hat,”
“The Thing,” “The 39 Steps,” “Suspicion,” “Citizen
Kane,”” “The Third Man’ and
“The Magnificent Ambersons”
can be found in the catalogs of
more than one label.

VidAmerica, The Nostalgia
Merchant (Heron Communica-
tions), Kartes Video Communi-
cations, Goodtimes Home Video,
RKO Video, and Crown Video are
among the labels that each carry
several of the above classic ti-
tles.

Retailers may soon have to
create a different type of classic
section: one for classic televi-
sion. Since TV has only been with us since the 1950s, its
“classics” are of more recent vintage, but old TV fare
such as “The Honeymooners™ and *'| Love Lucy” certain-
ly seemed to have achieved a longevity of popularity.

Perhaps one day, when video store racks are bulging
with 20, 50, 100 episodes each of shows such as “Star
Trek,” “Saturday Night Live,” “Kung Fu,” “Bonanza”
and “Dallas,” then a section for more venerable TV fare
will indeed have to be created.

(Continued on opposite page)
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“North By Northwest"”
(MGM/UA)
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A Retailer’s Guide to
Selling the Stars of
Yesteryear

CLASSIC DO’S

& DON’TS

By EARL PAIGE

\/ideo retailers are all over the lot when it comes to
classics.

Opinions range from the head of 32-store Video Li-
brary in San Diego, who simply says classics do not per-
form well enough to bother with, to 115-store Erol's on
the East Coast where classics are seen as very worth-
while.

In general, mass merchandisers—from racks servic-
ing large discount stores to those supplying convenience
stores—have mixed opinions on classics and tend to be
skeptical. Record and tape combo stores seem less ex-
cited about classics, too. By and large the video specialty
stores seem to embrace classics with the most enthusi-
asm, again with those like Video Library the exception.

Following are some capsule views from a wide spec-
trum of retail activity:

WHOLESALE VIDEO TAPE RENTAL

Rackjobber of convenience stores, Grey, Me.

Paul Cote, general partner

Do: Give classics a chance in convenience stores. “‘Clas-
sics are shunned,” says Cote. “About the only ones that
end up in convenience stores are the ‘Gone With The
Wind’ type titles that get a fair amount of hype.”

Don’t: Forget service, whether in racking classics or pop
movies, but especially classics. “We use vans and ser-
vice our stores every 14 days.”
VIDEODROME
Consultancy for convenience stores, Dallas

Risa Solomon, owner

Do: Consider the area. ““Classics have little appeal for
blue collar consumers, who are in there for cigarettes
and gas. It's different in urban centers,” says Solomon.
In rural markets, “‘action, the beat 'em up, shoot 'em ups
and horror is what they want, plus the blockbusters, but
not ‘Out Of Africa,” ‘Amadeus,’ or anything artsy.”

Do: Consider turns. Convenience stores average five
turns a month per movie if there are 250 titles. “If
there's just 50-150 titles, forget it.”
TURTLES RECORDS & TAPES

81 stores, Atlanta
Wyn King, vice president operations

Do: Special order classics. “We find that classics do not
move, unless it's ‘GWTW.” But we do offer special or-
ders.” In terms of sale product, “they want cheap, cheap
prices.” How-to and the exercises do sell.
VIDEO LIBRARY

32-store video specialty chain, San Diego

(Continued on page C-10)

“Treasure Of Sierra Madre" (Warner)

“Sands Of Iwo Jima'' (Republic)

BILLBOARD MAY 30, 1987


www.americanradiohistory.com

CLAZIC VIDEO

COLLECTIBLES

(Continued from opposite page)

In 20 or 30 years will we also a
section for classic music videos?
Certain titles, such as “Motown
25: Yesterday, Today, Forever”
and "Dick Clark's Best Of Band-
stand” already seem prime candi-
dates.

As we head into the late '80s,
certain popular old films are
emerging as leaders in the classic
video race or in their separate
genres.

“Our five all-time top classics
are '‘Gone With The Wind," ‘The
Sound Of Music,’ ‘Casablanca,’
‘It's A Wonderful Life,” and ‘White
Christmas,” ' says Dara Tyson,
promotion director for Walden-
books. Two other venerable titles
were also prominent in the chain’s
April (fiction) video top 10:
“Sleeping Beauty" and “The Quiet
Man."”

At Tower Video, the top 10
classics this year in both sales and
rentals are ‘“Casablanca’’; "The
Maltese Falcon”; “Yankee Doodle
Dandy'; “Key Largo”; “Captain
Blood'’; “‘Sergeant York’; “The
Birds"; “Psycho”; “Rebel Without
A Cause'’; and “East Of Eden,” ac-
cording to Tower's Medwick.
Humphrey Bogart, James Dean
and Hitchcock films tend to do es-
pecially well.

Looking at other hot classic
films, and breaking it down by
genre, the following films sell the
best for the Tower chain (not nec-
essarily in the order shown), ac-
cording to Medwick:

Musicals: “The Sound Of Mu-
sic’’; ""GQuys And Dolls"”; “Gigi';
“Kiss Me Kate”; and “The Music
Man.”

Comedy: ““Some Like It Hot";
“Animal Crackers” and “A Day At
The Races” (Marx Brothers); and,
various W.C. Fields and Charlie
Chaplin movies.

Horror/Sci-fi: “*Dracula’” and
“Frankenstein.”

Western: “True Grit""; “How The
West Was Won'"; “Shane'’; and
“The Good, The Bad And The
Ugly.”

Children's: “Sleeping Beauty";
“Pinocchio”; “Dumbo’ and *Alice
In Wonderland.”

Foreign: “The Seven Samurai”
(Akira Kurosawa) and "Jules And
Jim"” (Francois Truffaut).

At the Music Plus chain, Mitch
Perliss cites “Gone With The
Wind"; “Wizard Of Oz"'; “Casa-
blanca’; and “The Maltese Fal-
con’ as being at the top of the
chain’s best-selling classics.

Best-renting classics for Music
Plus include: “Dr. Zhivago”; “Exo-
dus”; “High Noon'"; "It Happened
One Night'’; “It's A Wonderful
Life’; “The Philadelphia Story’’;
“The Quiet Man’’; “'The Thin
Man”; “Topper'"; and several Al-
fred Hitchcock films.

[

Give your
customers the best
in entertainment.
Give them the

FIVE

COLLECTION IV .

suggested retail price

The Bestin Sci-Fi/Horror.
-The Empire Strikes Back™-Carrie - Cat’s Eye-Stephen King
-Return to Boggy Creek - The Omen - Damien Omenl|
- The Final Conflict, Omen lll- Sanctuary of Fear
- Night Stalker - Rollerball - Alien
-Hound of the Baskervilles (50's)
-The Day the Earth Stood Still

The Best in Drama/Adventure.
-Iron Eagle -The Stuntman - War Games
- All the Right Moves
-Oxford Blues

The Best in Comedy.
- Porky’s - Porky’s Il - Porky’s Revenge
- Bachelor Party-The Man With One Red Shoe
- Revenge of the Nerds - Teachers -Hair

- Young Frankenstein - Alice’s Restaurant

Thie Emoe Strikes Back; TM* & i 1980 Lucastim Lt (LFL). Bring gome me Ava”able on V‘deocassette
Al Righits Reserved. Used under authonzation : the Best =E====2

Iron Eagie 1985 Tu-Star Pictwres, Inc., All Rights Reserved

Al The Right Moves © 1983 Twentieth Century-Fox Films.
Corporation All Rights Reserved.

Porky's ©1981 POrky’s Production (Astral) Inc, All Rights Reserve

Five Star Colfection = Is a trademark of The CBS/Fox Company
Copyright 1987 The CBS/Fox Company All Rights Resarved. Printed in
U.§A.%1699| in Canada CBS™ is a \rademark of CBS inc. used under
license. in Canada CBS™ is a \rademark of CBS Records Canada Ltd
used under licanse Fox™ is a trademark of Twentieth Century Fox Film
Corporation used under ‘icense.
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-Time Series
ome Full Cycle
CLASSIC TV: SMALL-
SCREEN TRENDSETTERS
RETURN TO TUBE
THROUGH HOME VIDEO

Can old TV shows make it big in the video market?

in April, three “Star Trek” television episodes
made Waldenbooks' video top 10 (fiction) in sales, ac-
cording to Dara Tyson, manager of public relations and
promotion.

The series’ “The Trouble With Tribbles” swarmed up

! to No.2, “The Cage” locked up the No.3 position and

“The Immunity Syndrome” had a healthy No.9 showing.
Paramount currently offers more than 50 “Star Trek”

¢ episodes on video.

Warner Home Video's “The Best Of John Belushi” and
“The Best Of Dan Aykroyd,” drawing from the “Saturday
Night Live” show, have also sold well, as have MPI's
tapes of “The Honeymooners" series.

The success of such releases has prompted many la-
bels to release a variety of TV fare, both old and new, on
video this year.

in March, MGM/UA released three hour-long episodes
of the '60s sci-fi series “The Outer Limits” and will re-
lease additional episodes on a quarterly basis.

Other recent releases of classic TV include: “The Mon-
kees” (RCA/Columbia); “Bonanza” (Republic Pictures);
“I Spy" (Briticin); “The Persuaders” (Sony); “Monty Py-
thon’s Flying Circus” (Paramount); “Fawlty Towers”
(CBS/Fox) and the 13-part “Vietnam: A Television His-
tory” (Sony). The number of episodes offered for each
series varies considerably.

Classic TV video product that has been available for a
longer time includes: “The Best Of Mary Hartman, Mary
Hartman” (Embassy); the 14-volume “Upstairs, Down-
stairs” (HBO); “Saturday Night Live” and 10-volume
“Cousteau Odyssey Video Treasures” (Warner Home
Video); “The Prisoner” and “Secret Agent” (MPI); “The
Saint” (USA Home Video); and “The Devlin Connection”

“Star Trek”
(Paramount)

(Trans World Entertainment).

Worldvision and CBS/Fox have also released individ-
ual episodes of "'The Fugitive” and "M*A*S*H,"” respec-
tively.

“I Love Lucy"” is being marketed by the CBS Video Li-
brary. Each three-episode tape comes in a large, book-
like box with a brochure of liner notes and cast/air-date
information included inside.

Many programmers are testing consumer response
with initial video offerings of two or three volumes of
each newly-released series. Prices vary from $14.95 for

“Star Trek” to $39.95 for “The Saint”” and several other
TV offerings.

The relationship of sales to syndication is difficult to
determine. “Star Trek” is currently syndicated widely,
yet is enormously successful on video. But initial *Satur-
day Night Live" sales were apparently hurt by syndica-
tion.

Says Mike Finnegan, who handles publicity for Warner
Home Video, “We released 20 episodes in December
'84, and at that time the show was still heavily syndicat-
ed. We also didn’t give it the best of promotion and many
mom-and-pop video stores had troubles making the in-
vestment for 20 episodes.

“But now, the show is not on TV as much. And we are
trying to co-promote it when we promote the Belushi and
Aykroyd tapes, which have been very successful.”

The “Cousteau Odyssey” tapes have been a pleasant
surprise for Warner, says Finnegan. “They are from the
late '70s on PBS and they’ve done really well. We intro-
duced them in September of '86, and they have been a
good item in bookstores and alternative
markets. The 10 episodes as a whole has
sold 40,000 to 50,000 units. There's an au-
dience there.”

(Continued on page 49)

“Sergeant York”

“The Wizard Of
0z" (MGM/UA)

Below: “Yankee Doodle

Second Audiotrack
Syncs In Stars,
Directors, Experts
LASERDISK FUTURE
BRIGHTENS WITH
CLASSIC CONNECTIONS

AS|OW|y but steadily growing player population, the
use of the second audio track for film commentar-

ies and the advent of the combination laserdisk/CD Vid-
eo player are three reasons that more and more classic
films are appearing in the laser optical format.

The U.S. laserdisk hardware population is believed to
be between 250,000 and 500,000, and is expected to
increase significantly in the next 12 months as Pioneer
and a dozen Japanese licensees market the combination
laser/CD players.

The convenience of having two technologies in one
with the multiformat machines, and the durability and
high quality of disks, should entice consumers, and
economies of scale could soon make laserdisk prices
more attractive as well.

A growing number of classics are available in the laser
format. MCA has already been issuing such timeless hits
as “Frankenstein” and “Frankenstein Meets The Wolf-
man’’ on laserdisk through its Encore Edition line. “It's
been slow but steady sales,” says Michael Fitzgerald,
MCA vice president of technical services. “But the laser/
CD players should definitely help sales.”

Through an agreement with LaserDisc Corp. of Ameri-
ca, Walt Disney Home Video has released ‘“‘Sleeping
Beauty” and “Robin Hood” on laserdisk and has plans to
release “20,000 Leagues Under The Sea,” “Mary Pop-
pins” and “many more” titles in the format this year.

The Criterion Collection, a joint venture of Voyager
Press (based in Los Angeles) and Janus Films, has
tapped the videophile market by offering such classics
as “High Noon,” “Black Orpheus,” “Citizen Kane,” and
“It's A Wonderful Life.”

In 1984, Criterion pioneered the use of the laserdisk’s
second audio track for running commentaries on fam-
(Continued on page C-12)

“Sunset Boulevard”
(Paramount)

Above: “The Maltese
Falcon" (CBS/Fox);

Dandy"” (Warner)
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RESTORED FOOTAGE
RESTORES ORIGINAL
VISION AND DEMAND

The emergence of home video has changed the signifi-
cance of the movie industry’s much sought-after “fi-
nal cut.”

Film directors of the future will probably always fight
to control what comes out of the editing room, but now
losing that battle doesn’t necessarily mean losing the
whole war.

A large number of films have had previously-missing
footage restored for their video versions, often with the
intent of recreating the director’s original cut, prior to al-
teration by producer, studio or censor. And many of the
special home video editions being so released fall into
the classic film category.

“Lost Horizon,” “'A Star Is Born,” “Napoleon” (the
Abel Gance 1927 epic), “Touch Of Evil,” and “Franken-
stein’ are among the pre-1960 films with restored video
versions available, and “Dracula” and “All Quiet On The
Western Front” will soon be out in special restored edi-
tions.

Once the decision is made to restore a classic to its
release version or preview print version, missing scenes
are tracked down in studio film vaults (in the U.S. and
abroad), the Library of Congress, film archives and other
sources.

The restoration effort for the 1931 “Frankenstein,”
released by MCA on laserdisk last December, utilized
Universal's negatives in the U.S. and footage from the
studio’s vaults in Europe (which had a different version
of the film.).

“There was always a scene missing where the monster
throws the little girl into the lake and we found that in
Europe,” says Michael Fitzgerald, MCA's vice president
of technical services.

“There was also a shot of a syringe going into a neck, a
torch into a face and other censored shots. It took time
to find all these and to restore the film completely.”

Orson Welles’ “Touch Of Evil,” which MCA brought
out on videocassette last December and on laserdisk in
April, was restored to the director’s original version.

“After Welles gave his preview print to Universal, they
cut and changed it quite a bit. We went back, mixed and
matched, and made it as close to Welles’ version as pos-
sible.” Luckily, Universal had the preview print in its
vaults.

The 1931 “Dracula” is also being renovated. “We're
in the process of restoring it,” says Fitzgerald. Apparent-
ly, edits were made because film censors thought Ameri-
can ears weren't ready for some of the sounds heard in
the horror classic.

“In 1934, the Hays Office cut out certain moans,
groans and screams, many of which were off-camera.
We found a can called ‘censored cuts’ that contained
much of this, and we're also working with the British Film
Institute.

“We're restoring the soundtrack, and may possibly
also add a fina! speech that was originally at the end of
the film.

“We also will come out with a longer version of ‘All
Quiet On The Western Front,” which came out at 129
minutes in length but later was cut down to 95 to 110-
minute versions. We're intermingling our version of the
film with that of the British Film Insitute.”

MCA has also released a 113-minute version of the
1953 film “The Glenn Miller Story.” Directed by Antho-
ny Mann and starring Jimmy Stewart and June Allyson,
the movie tells the story of the famed superstar of swing
jazz. It includes performances by members of the origi-
nal Miller orchestra, as well as Louis Armstrong, Frances
Langford and the Modernaires. Stewart supervised the
conforming of the video to Mann's premiere version.

RCA/Columbia recently released a restored version of
Frank Capra’'s "Lost Horizon.”

“Over the years the film suffered a succession of ed-
its,” says Dennis Dolph, national sales manager for Co-
lumbia Classics. “When it opened in 1937 it was 133

minutes long and had cost over $4 million to make. It
was more expensive than ‘Gone With The Wind."'”

The studio was understandably nervous about recoup-
ing their huge investment and kept their editors busy
when the initial public reception to the film was cool.

“Cuts began almost immediately, after a poor pre-
view,” says Dolph. “It lost 10 minutes that year, then
was cut eventually down to 110 minutes, which was the
version that most Americans became accustomed to on
syndicated television.”

The UCLA Film Archives and the American Film Insti-
tute were both involved in the “Lost Hori-
zon" restoration effort, and other film ar-
chives around the world were consulted.

“Sometimes we'd come up with 30
seconds, sometimes 10 seconds,” says
Dolph. “The end resuit was that we came
up with a 128-minute version. We had
133 minutes of soundtrack but were
about 4 ¥/, minutes short on image. So we
did a little ““panning on stills” to stretch it
out, as was done for “A Star Is Born.” ”

The latter film, released by Warner
Home Video, was the subject of an in-
tense restoration effort by film historian
Ron Haver of the L.A. County Art Muse-

“The King And I"" (CBS/Fox)

um. Warner's special edition of the 1954 “A Star Is
Born” is 180 minutes in length, just one minute short of
the original version. The film had been snipped down to
154 minutes.

Warner has also released restored versions of Sam
Peckinpah's 1969 "“The Wild Bunch” and John Ford's
1964 “Cheyenne Autumn.”

“For ‘Wild Bunch,” we found a good negative of it from
the European theatrical version,” says Mike Finnegan,
Warner director of publicity. “Itis 145 minutes long, the
closest to the the fullest length possible. With ‘Cheyenne
Autumn,’ the studio cut 10 minutes from the road show
version and we've put that back.”

Many more recently-made movies have already been
restored on video with the director’s cut or European
version. Such films include: MGM/UA and Michael Ci-
mino’s notorious "“"Heaven's Gate” (restored to its 220-
minute premier and overseas version), Paramount’s
“Star Trek: The Movie” (expanded from its 132-minute
theatrical version to its 143-minute TV version), Walt
Disney’'s “The Happiest Millionaire” (upped from 113
minutes to its 144-minute first release version), Embas-
sy’s “Blade Runner” (expanded to it its overseas 123-
minute version) and ‘The Executioner’s Song” (a made-
for-TV movie that has been cut from 200 to 140
minutes, but includes scenes originally seen only in a Eu-
ropean theatrical version).

The fact that many films are being so quickly restored
to their original release version, preview print or direc-

tor's cut skould help make sure that footage taken ©
films will not be sc easily lost in the future, and that bo
studios and video labels will keep a close eye on what
they have in their vaults. Negatives could be called on at
any time.

The final cut is no longer so final. The fact that it can
be amended, years later, and that there is a public eager
to see the complete *cut” of their favorite directors,
would undoubtedly have pleased Peckinpah, Welles,
Ford and others who fought many a battle in the editing
CHRIS McGOWAN

room.

1t

“A1imal Crackers ' (MCA)

wbiods pieoqig v

HIT CLASSIC VIDEO

FeRowing is a recap chart of classic videos which ap-
peared cn Billboard’s Videocassette Sales chart dur-
ing the eigibifty period of 11/12/83 to 5/9/87.
1. PINOCCHIO (Walt Disney Home Video)
2. GONE WITH THE WIND (MGM/UA Home Video)
3. THE SOUND OF MUSIC (CBS/Fox Video)
.SLEEPING BEAUTY (Walt Disney Home Video)
. CASABLANCA (CBS/Fox Video)
. ALICE IN WONDERLAND (Walt Disney)
. MARY POPPINS (Walt Disney Home Video)
. THE WIZARD-OF 0Z (MGM/UA Home Video)
. WHITE CHRISTMAS (Paramount Home Video)
. DUMBO (Walt Disney Home Video)
11.SINGIN’ IN THE RAIN (MGM/UA Home Video)
12. THE KING AND | (CBS/Fox Video)
13. THE MUSIC MAN (Warner Home Video)
14. REAR WINDOW (MCA Home Video)
15. AFRICAN QUEEN (CBS/Fox Video)
16. VERTIGO (MCA Home Video)
17.SEVEN BRIDES FOR SEVEN BROTHERS (MGM/
UA Home Video)
18. MY FAIR LADY (CBS/Fox Video)
19. WEST SIDE STORY (CBS/Fox Video)
20. SOUTH PAZIFIC (CBS/Fox Video)
21.NORTH BY NORTHWEST (MGM/UA Home Video)
22. THE UNSINKABLE MOLLY BROWN (MGM/UA)
23. THE MALTESE FALCON (CBS/Fox Video)
23. THE JOLSON STORY (RCA/Columbia Pictures)
23. HIGH SOC:ETY (MGM/UA Home Video)
25. FORBIDDEN PLANET (MGM/UA Home Video)
37. AROUND THE WORLD IN 80 DAYS (Warner)
23. LOST HORIZON (RCA/Columbia Pictures)
29. ON THE WATERFRONT (RCA/ColumbiaPictures)
30. A STAR IS BORN (Warner Home Video)
31. GICI (MGM/UA Home Video)
32.2D,000 EEAGUES UNDER THE SEA (Walt Disney)
33. MUTINY ON THE BOUNTY (MGM/UA)
34. SPARTACUS MCA Home Video)
35, NATIONAL VELVET (MGM/UA Home Video)

g@mﬂmma

BILLBOARD MAY 30, 1987

www.americanradiohistorv.com


www.americanradiohistory.com

3 CLAJIC Y

» &

VIDEO.
TREASURES

The finest in classic movies is
NOW even finer! Video Treasures
IS NOW the exclusive source of the
Hal Roach Studios Film Classics
Library of Colorized Movies.

Bl Eleven great titles NOW in
living color NOW with a
suggested retail of

Colorized Titles
B Angel And The Badman
B D.OA.
H It's A Wonderful Life
B Music Box-Laurel and Hardy
B Night Of The Living Dead
B Sherlock Holmes-Secret Weapon
B Sherlock Holmes-Terror By Night
B Suddenly
B Topper
B Topper Returns
B Way Out West-Laurel and Hardy

VIDEO.
TREASURES

87 Essex St.
Hackensack, N.J. 07601
201-489-7991

Call NOW— 1-800-BEST VID

GUIDE

(Continued from page C-2)
Barry Rosenblatt, pres./CEQ
Don't: Kid yourself. Rosenblatt
says the average video specialty
store’s movies turn 1.65 times a
month whereas Video Library
turns over four times. Classics
just do not measure up. “We tried
the John Waynes when they were
reduced. We didn't even get the
$19.95 back. Had to sell them off
at $4.95. Take some of the for-
eign films. Most new movies turn
20 times in 30 days. ‘Letter To
Brezhnev’ only went out five times
in 30 days. If [classics] cost $50-
$60, it's a disservice to ourselves
to wait six-nine months versus
45-60 days for a return on invest-
ment."”

MAJOR VIDEO CORP.

66 video specialty stores in 12
states, Las Vegas

Steve Edwards, mktg. director
Do: Consider the entertainment
value of classics and how the con-
sumer experience is enriched. Ed-
wards, with a background in film
and television says, “TV has so
much influence on film-making. If
a scene is 20 seconds the viewer
is nodding off. TV is so fast-paced,
there's no time for character de-
velopment. In some of the clas-
sics, you will find an extended
conversation between two charac-
ters.”

Do: Realize the profit potential in
classics is “nothing like the chil-
dren’s or horror’” in terms of a
category down the list from the
smash boxoffice titles, says Ed-
wards, noting that the large Major
Video stores have the room to in-
dulge the consumer in classics.
Don’t: Forget PD (public domain)
classics. ‘“We have had sell-
through success from the very
early days of PD movies, $6.95
price points,” says Edwards, indi-
cating that conscientious selec-
tion is still critical.

Do: Feature classics as a cata-
gory. There will be crossover.
“Our Westerns are more of the
shoot 'em up, Tom Mix. Thus
you'll find ‘High Noon’ in the clas-
sics section. It's more of a western
drawing room drama. Hell, | don't
think a gun is fired more than
twice in the whole movie.”

Do: Feature comedy classics, too.
“We have had that category from
the beginning.” We also run clas-
sics at $2 for three nights as op-
posed to our regular $3 for three
nights. For one thing, classics
don't cost us as much and for an-
other, we find that many senior
citizens rent classics, why not give
them a break?”

Don’t: Go crazy. ''Be selective.
Not every classic rents out. The
Three Stooges and the Amos 'N
Andy things gather dust. But all
the Bogarts. Every one.”

BILLBOARD MAY 30, 1987
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VALLEY VIDEO

Single store video specialty deal- |

er, Minneapolis

Larry House, co-owner

Don’t: Bury classics. *“We found
out accidentally. We had a section
upfront for new releases. As we
ran out of room, we blended in our
drama and comedies and put
classics up where we had new re-
leases. It was incredible, ‘High
Noon," ‘Fiddler On The Roof,’
‘Sound Of Music,’ all the MGM
classics like ‘Gaslight." "

Don’t: Expect too much. “Classics
are not going to set the world on
fire, but it's extra income and
that's the name of the game.”
Do: Be aware of your audience.
“We're in the country, really.
There’s a lot of ranchland around
here. It would be a different audi-
ence in downtown Minneapolis” in
terms of which classics to offer.
AUDIO VIDEO PLUS

Single store video specialty, Hous-
ton

Susan Gee, manager

Do: Exploit classics. “We came up
with an Academy Award promo-
tion with 440 titles going back to
‘Wings' in 1928. We inciude all
the nominees; otherwise one mov-
ie can account for four awards in
some years. We put gold stickers
on all the featured movies. If they
rent one they get the second one
free [regular rate $6 for two
days]. If they return one of them
after one day they get half-price
off the next movie.”

Don’t: Be overwhelmed. *Just be-
cause a movie is old doesn't nec-
essarily qualify it as a classic.”
EROL'S

115-store video specialty chain,
Springfield, Va.

Vans Stevenson, director of
communications

Debora Fitzgerald, buyer

Do: Feature classics. “We have re-
cently been featuring them face
out. Our movies run alphabetically
by genre. We have 17 catego-
ries,” says Stevenson, so when
classics face out they pop right
up, especially with the high recog-
nition stars in classic titles.

Do: Consider that determining
what makes a movie a classic is a
judgement call, according to Fitz-
gerald. Like most polled, she says
classics are generally pre-1960.
“You look at the year, consider in-
formation and the promotion
done by the vendor, and consider
what the customer may expect.”
Do: Promote in your catalog.
Once a classic is placed in Erol's
Movie Magazine it remains a clas-
sic, “Unless customers complain
that it's not really a classic.”
Don’t: Rob other categories for
classics. “Some of our categories
are rather lean, Westerns for one.
We will put certain classic titles in
there for balance in breadth.”

(Continued on page C-12)

CLASI VIDEO

Your Old Friends

Have Set

Shop At

Fox Hills Video.

VLTI Y

i

prints, exclusive titles, attractive packaging, generous deals.
Plus, we still have the most complete library of silver screen collectibles ever.

Now you can find Citizen Kane, King Kong, Invaders From Mars
and Fort Apache. And you know where to look for John Wayne, E
Fred Astaire & Ginger Rogers, Katharine Hepbum, and Cary Grant.
The good crowd has moved to Fox Hills. Pay them a visit!

~ The Nostalgia Merchant, your favorite collection of Hollywood classics, is
open for business at Fox Hills Video. With all of its ageless charm: top quality

DISTRIBUTED BY FOX HILLS VIDEQ
A Dwison of Heron Communications, Inc.
Santa Monica, Cafifornia

New Friends: $19.95

The Nostalgia Merchant introduces five new titles.

Attractively priced at $19.95. Order Now!

LAUREL & HARDY COMEDY CLASSICS VOL. 4: #NM4304

RACHEL AND THE STRANGER: (1948) #NM806!

THE FALLEN SPARROW: (1943) #NM7014
CROSSFIRE: {1947) #NM808!
SON OF KONG: (1933) #NM8028
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CLAJIC VIDEO

15 classics for just $24°>* each.

Suddenly the stars are within New Releases: e Adam’s Rib ¢ Naughty Marietta
reach. MGM/UA's new Hooray | o Bonnie Scotland | ¢ All This, and * The Philadelphia Story

for Hollywood promotion is

i Heaven Too
way of saluting the movie * Camille
gzl:;italys 100th Birgthday ce‘l/e- ¢ The Citadel e The Asphalt Jungle

bration. With our new low price | ® Presenting * I Want To Live!
tag, our national print and TV Lily Mars * Johnny Belinda

campaign. And the great new e A Woman'’s Face :
poster available through your * The Miracle Worker  jg

distributor. WAREHOUSE SHIP DATE: JUNE 16.

¢ The Strawberry Blonde
* To Have and Have Not

*Manuacturer’s suggested list price. © 1987 MGM/UA Home Video. Inc. 1350 Ave. of the Americas, NY, NY 10019, H O M E V I D E D

LASERDISK

(Continued from page C-4)

ous films. It released *“King Kong”
with the film’s original soundtrack
on one track and an overview by
film historian Ron Haver on the
second. Since then, Criterion has
released several other classics in
the format, all featuring audio
tracks with film historians or crit-
ics.

“Invasion Of The Body Snatch-
ers” includes a second track-com-
mentary by Maurice Yacowar and
“Swing Time"” has a commentary
by John Mueller, author of
“Astaire Dancing: The Musical
Films.”

Presented in full-feature format
(CAV) that allows freeze-frame
and slow motion, most of the Cri-
terion disks also complement
each classic with historical stills
and film footage. “The Magnifi-
cent Ambersons’ even includes
Orson Welles’ complete shooting
script and the film's storyboards.

MCA Home Video was the first
major label to take advantage of
the dual audio track, when it add-
ed an interview with actor Jimmy
Stewart to its “Winchester '73"
laserdisk. Released in January,
the disk featured a 90-minute
running commentary by Stewart,
recorded as he sat and viewed the
1950 Western with publicist Paul
Lindenschmid.

“Jimmy is watching the movie
with you and reminiscing about it.
He talks about making the film
with the other actors, what they
were like behind the scenes and
how certain shots were done,”
says MCA’s Fitzgerald. “It's a
great way to listen to grand old
stories, some of which might oth-
erwise never be heard. We think it
enhances the laserdisk as a col-
lectible piece.”

In regards to the laserdisk
business as a whole, Voyager Co.
co-owner Aleen Stein says,
“Things are going well. | think
it'll take off in a big way once the
player population grows suffi-
ciently. We're in it for the long
haul.”

CHRIS McGOWAN

GUIDE

(Continued from page C-11)
VIDEO CASSETTES UNLIMITED
Single store video specialty, Santa
Ana (suburban L.A.)

Carol Pough, co-owner

Don’t: Be timid about nominating
your own classics. | put ‘Strate-
gic Air Command’ in our classics
catalog because | believe it is a
classic, it's worth a second look,
that's the idea | want to convey to
our customers. We maintain our
classics catalog. Classics repre-
sent 12%-15% of our rental vol-

”

ume.
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LEGACY

(Continued from page C-1)
frame, chapter search, dual audio
track, slow motion and random
access features.

One small company discovered
an English language edition of
Marlene Dietrich’'s “The Blue An-
gel” and issued that on cassette.

Many video retailers have al-
ready formed classic sections
which highlight the best of the
best such as '"Gone With The
Wind" but—like a film they saw
several years ago—attention can
get fuzzy.

While not the super hot catego-
ry children’s or horror is per se,
classics can reap rewards if mer-
chandised with enthusiasm.

Some of the more obvious ways
to highlight, beyond a section, ac-
cording to both suppliers and re-
tailers, include:

o Tieing a new release by a di-
rector to an older one. The same
link can be created for stars.

o A cross promotion with a clas-
sic movie theater. Nearly every
city has at least one art house.

o Merchandising film history
books. Avid movie renters and
buyers are starving for informa-
tion on the film business. There
are scores of titles available.

e Track the interests of your
customers. With computers, it's
easier to know what directors,
type of films and stars your cus-
tomers like. Films can also be
cross referenced with computers.

e Sales personnel. Retailers
should consider hiring film stu-
dents as clerks. Consumers are
very responsive to cinema ex-
perts.

e Promotions. The obvious is |

tieing in to Academy Awards
week. But vintage cinema specials
and promotions take place year
round, particularly during siow,
dry spells.

e |n-store. Supplement p-o-p
with black and white stills and oth-
er movie memorabilia. Film studio
publicty departments can be an
invaluable reference for this.

1\

(Continued from page C-4)

Finnegan notes that the label is
also currently looking at Warner
Bros. TV material from the '50s
and '60s.

Other labels will also soon be
releasing more TV product, both
old and new. Pilot episodes for
“Kung Fu" (Warner) and “Miami
Vice” (MCA) are on the way.

CHRIS McGOWAN

CREDITS: Special Issues Edi-
tors, Ed Ochs (L.A.) & Robyn
Wells (N.Y.); Chart Assistance,
Marc Zubatkin, Cover & Design:
Stephen Stewart.

Grant. Garland. The Duke. Astaire & Rogers.
They'e all here.

From Citizen Kane to King Kong, the RKO Collec-
tion features some of the finest entertainment ever:
classic movies, Broadway shows, historic concerts and
much more. With many new titles on the way.

All presented in Original Studio Editions, meticu-
lously crafted from priceless master prints,

It's the kind of entertainment that people love to
see again and again, to own and give as gifts.

Entertainment that really performs

on your selling floor.
And with prices starting as low as §1995, RKO

You can ofit from looks like these.

videos are a classic value, too.

For a copy of our latest catalog and information
on our slick new POP and display units, call RKO
today at 1-800-321-1526. Or ask your video distributor.

And discover the faces your customers will pick
out of a crowd.

Attheir
beSt on RKO\J PICTURES

RKO Video.

©1987 RKO Pictures
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ETAILING

New Orleans Event Spurs Sales Of Indie Product
Jazz Fest Brings Business Boom

BY JEFF HANNUSCH

NEW ORLEANS Local record re-
tailers have found that the annual
Jazz and Heritage Festival here can
be a real boost to the cash register.

Now that the festival has earned
international recognition, thou-
sands of visitors crowd the city each
April and May for the musical cele-
bration. More often than not, these
visitors return home with some sort
of prerecorded musical souvenir of
the Crescent City.

“This was by far the best year
ever,” says John Berthelot, who ran
the record concession at the fair-
ground where the bulk of this
year's April 24-May 3 festival's ac-
tivities took place. “Everything
seemed to go right. They broke the
attendance record, there were more
groups playing this year, and we
had perfect weather for all six
days.”

For Berthelot, who also runs the
Great Southern label, this was his
fourth year at the festival. Probably
more than anyone, he has gauged
the buying habits of festivalgoers.

“First of all, people like to buy
what they can’t find at home,” he
says. '“That’'s why 1 go heavier on
independent product, because it's
harder to find in some parts of the
country. Even though some major
label artists played at the festival, |

didn’t stock a lot of their records be-
cause they're more readily avail-
able.”

Besides the regular independent
distribution channels, Berthelot
points out that many of the groups
and artists themselves were a good
source of salable product.

“We consigned a lot of records
this year,” he says. "'Quite often,
groups have records that they did
themselves or are on labels so ob-
scure some independent distribu-
tors don’t carry them. For example,
a jazz quartet from Norway
brought 30 albums, and I sold them
all after they played their set.”

Berthelot stresses that many fes-
tivalgoers are prone to impulse buy-
ing. "If there was an artist that had
a particularly hot set, we'd get a
stampede of people asking for their
records. We sold completely out of
artists like Zackary Richard and
Marcia Ball 30 minutes after they
got off the stage.”

Another trait observed by Berthe-
lot is that LPs are still the most pop-
ular configuration for Jazz Fest
customers.

“The bulk of the people that
stopped by were in the 80- to 45-year
age group, and they haven't aban-
doned vinyl yet. I actually thought
cassettes would do better this year,
and unfortunately I got caught
short in some cases on albums. This

was the first year we carried CDs,
but I was a little disappointed on
how they sold. Next year I'll have to
find a better way to display them.”

The festival’s concession tent was
not the only location to enjoy the re-
tailing boom. According to Mike
Mancuso, who owns Canal Street
Records, located in the heart of the
downtown hotel district, his store
experienced a marked increase in
traffic as well.

““We had a steady stream of festi-
val people for two weeks,” says
Mancuso. ‘“They headed straight for
the Cajun and New Orleans sec-
tions. They scooped up just about
anything that was local.”

Mancuso says most customers
made multi-item purchases. “Most
people were buying two or three
records at a time, but some people
would walk out the door with a doz-
en records under their arm.

“We did pretty good with CDs
this year,” he adds. ‘““There’s not a
lot of local music available on CD
yet, so we almost sold completely
out on what we had in stock. It
seems like people that visit the festi-

..\

Ready For Lou. Armand Schaubroeck, left, owner of House of Guitars in
Rochester, N.Y., welcomes Atlantic artist and area native Lou Gramm to a
homecoming autograph session that drew thousands of fans and coverage from
three local television stations. Gramm left Foreigner to launch his own career
with the album “‘Ready Or Not.”

(Continued on page 55)
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»
BIG APPLE ENTERTAINMENT

DISTRIBUTORS OF AUDIO * VIDEQ » TAPES + ACCESSORIES

4

New York’s Largest
Most Complete
Audio/NVideo Wholesaler |

Big Apple s Audio, Video, Computers,
Blank Tapes, Accessories, Telephones,
and more. Everything in the world of
consumer electronics. Senvice oriented,
we offer convenient toll free ordering, |
knowledgeable salespersons, extensive
customer senvice, monthly and weekly
specials, plus the lowest prices in town!

g B ——

el 1-800-221-3191

in New York State Call:
(212) 233-0747

NAME

COMPANY

Ty

TELEPHONE

BIG APPLE ENTERTAINMENT
15 Park ow, NY, NY 10038

TRMK |2/

| by Earl Paige

cASE CONTINUING: Many accounts are watching
the protracted label price-fixing class action filed in
late 1982, According to the staff of Judge Nicholas
Bua of Chicago federal court, final hearings on cer-
tain claims are set for June 2. The case involves sever-
al thousand direct customers of seven major labels. A
consolidated settlement was approved Nov. 15 by Bua,
with the amount at the time $26.1 million assessed
against seven defendant labels. Plaintiffs claim that
during a 12-year period, labels engaged in price-fixing
activities (Billboard, Nov. 30, 1985).

Latest word comes from a plaintiff attorney, Gran-
vil Specks, who puts the total amount expected to be
paid out at $18 million-$20 million. “We're hoping for a
distribution of funds, including the WEA advertising
certificates [portion of settlement}, by the end of June
or early July,” says Specks, who notes expenses and
attorney fees have already been allowed.

The $26.1 million settlement total was assessed as
follows: WEA, $5 million in cash and $3.5 million in ad-
vertising; RCA, $4.9 million; CBS, $4.25 million; Poly-
Gram, $3.5 million; Capitol/EMI, $2.75 million; MCA,
$1.7 million; and ABC, $500,000.

DEPRECIATION APPRECIATION: A number of
representatives from combo chains caught the update
on rental library depreciation held recently in three
markets and sponsored by video retail trade group
Video Software Dealers Assn. The fast bottom line
from VSDA consultant Harry Landsburg: The seven-
year straight line suggested by the new tax laws “has
no economic reality” for rental stocks. He suggested
two other plans (see story, page 46).

cD ONE-STOPS FLEX MUSCLES: As compact disk
popularity burgeons, there is more action among CD
one-stops. Digital Waves, in the Los Angeles suburb
of Costa Mesa, has a contest going with a round-trip
vacation for two offered as the grand prize.

Conn., is boasting overnight shipments at no extra
charge to anywhere in the continental U.S,

Are these outfits good on fill? At Digital, partners
Randy Beck and Robert Wiebort say that fill and de-
livery are already good, but they are also hoping to im-
prove both these areas. An office in Chicago is in the
works, claim these two former operators of a limo ser-
vice, who saw the CD wave crashing ashore 14 months
ago. In Connecticut, Darryl Ohrt, vice president of
sales and marketing, says that such service touches as
local New York and Los Angeles numbers will also be
added. “We've also invested nearly $300,000 in a new
computer,” says Ohrt.

Import and export figure prominently in the plans
of both Digital Waves and CD One Stop. Ohrt says an
export department is in place and that export accounts
receive weekly computer stock updates daily. Beck
and Wiebort are specializing in import product. “Most
foreign contacts seem to want a distribution deal,”
says Wiebort, just back from a European swing,

CD devaluation of inventories, haunting many full-
line one-stops, is a concern for these specialists, too.
Says Ohrt, “I won’t get nasty, but devaluation is a
problem. Qur computer will help us stay on top of
stock balances.” At Digital, Wiebort hopes inventory
can remain fluid and allow for squeezing through the
devaluation period.

NEW FEATHERS: Penguin Feathers Records &
Tapes, the Washington, D.C.-based chain that sought
Chapter 11 reorganization last fall, is on a turnaround,
according to staff, with cutbacks in place at four
Maryland units. Daryl Sherman, formerly with Kemp
Mill Records, is now at Penguin.

cLEVELAND ROCKS: More fallout from the clos-
ing of Record Rendezvous units finds former Came-
lot Music and Trans World exec Mike Allison pick-
ing up the 142 Euclid Rendezvous site from the land-
lord. The Public Square location now houses Allison’s
second Record Revolution store. He picked up the
lease on May 11, one day after the Rendezvous chain
vacated.

Retailers and wholesalers: To reach Retail Track
with your news and views, call Earl Paige at 213-
273-7040.
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TOP MIDLINE ALBUMS..

E Compiled from a national sample of retail store
« 8 s and one-stop sales reports.
e < |z
=z v | @
2 | £ |g| ARTIST QLIS
& | < | 2 | LABEL & NUMBER/DISTRIBUTING LABEL
* & NO. 1 %
1 1 |188 AEROSMITH  coLumBIA PC-36865 (1980) (CD) 72 weeks at No. One
AEROSMITH'S GREATEST HITS
2 2 1196 ELTON JOHN Mca 1689 (1974) (CD)
ELTON JOHN'S GREATEST HITS
3 3 |40 LED ZEPPELIN  ATLANTIC SD-19129 (1971) (CD)
LED ZEPPELIN WV
4 |4 |23 DON MCLEAN  UNITED ARTISTS LN-10037 (1971)
AMERICAN PIE
5 6 | 40 PHIL COLLINS  ATLANTIC SD-16029 (1981) (CD)
FACE VALUE
6 5 |158 STEPPENWOLF  mcCa 1599 (1973) (CD)
16 GREATEST HITS
7 7 118 BRUCE SPRINGSTEEN  COLUMBIA PC-31903 (1973) (CD)
GREETINGS FROM ASBURY PARK
8 |10]28 THE EAGLES  ASYLUM 6E-105 (1976) (CD)
GREATEST HITS 1971-1975
9 (3|19 ELTON JOHN  mMca 1690 (1977) (CD)
ELTON JOHN'S GREATEST HITS VOL. Il
10 | 9 |48 CHICAGO  coLumsia PC-33900 (1975) (CD)
CHICAGO IX - GREATEST HITS
11 |11 64 STEVE MILLER caPITOL SN-16321 (1978) (CD)
GREATEST HITS 1974-1978
12 |12 |19 THE WHO  mca 1691 (1971) (CD)
WHO'S NEXT
13 15|32 AC/DC  ATLANTIC SD-16018 (1980) (CD)
BACK IN BLACK
14 |13 | 68 MEATLOAF  EPIC PE-34974 (1977) (CD)
BAT OUT OF HELL
15 |14 | 36 VARIOUS ARTISTS  mca 1692 (1978)
ANIMAL HOUSE SOUNDTRACK
16 | 16 | 202 STEELY DAN  Mmca 37214 (1977) (CD)
AJA
17 |20 20 JAMES TAYLOR  WARNER BROS. BSK-3113 (1976}
JAMES TAYLOR'S GREATEST HITS
18 |19 | 24 BRUCE SPRINGSTEEN  coLUMBIA PC-32432 (1973) (CD)
THE WILD, THE INNOCENT & THE E STREET SHUFFLE
19 | 17 |248 THE MONKEES  ARISTA AL5-8061 (1976)
THE MONKEES' GREATEST HITS
20 | 18| 9 NEIL DIAMOND  Mca 1489 (1974) (CD)
12 GREATEST HITS
21 {21 |18 THE GUESS WHO  RCa AYL1-3662 (1971)
THE BEST OF THE GUESS WHO
22 | 25|16 LED ZEPPELIN  ATLANTIC SD-19127 (1969) (CD)
LED ZEPPELIN Il
23 |24 52 STEELY DAN  mMmca 1483 (1982)
GOLD
24 | 23| 56 THE WHO  mca 1496 (1982)
THE WHO'S GREATEST HITS
25 | 28|12 FLEETWOOD MAC  WARNER BROS. BSK-3010 (1977) (CD)
RUMOURS
26 | 22 |252 DAVID BOWIE  RCA AYL1-3843 (1972) (CD)
THE RISE AND FALL OF ZIGGY STARDUST
27 | 27118 PATSY CLINE  mca 12 (1973)
PATSY CLINE'S GREATEST HITS
28 | 26|48 THE BEATLES  caPITOL SN-16020 (1976)
ROCK 'N' ROLL MUSIC VOL. |
29 |34 8 PSYCHEDELIC FURS cOLUMBIA PC-39278 (1984) (CD)
MIRROR MOVES
YAZ  siRe 23737 (1982) (CD)
SRR UPSTAIRS AT ERIC'S
31 | 33|40 CROSBY, STILLS, NASH & YOUNG  ATLANTIC SD-19119 (1974) (CD)
SO FAR
32 | 29 |194 LYNYRD SKYNYRD  mca 1685 (1973)
PRONOUNCED LEH-NERD SKI-NERD
THE BEATLES  CAPITOL SN-16021 (1976)
33 |30 ROCK 'N' ROLL MUSIC VOL. Il
BILLY JOEL cOLUMBIA PC-32544 (1974) (CD)
3|31 282 PIANO MAN
THE SMITHS  SIRE 25065 (1984) (CD)
35 |NEWD THE SMITHS
AEROSMITH  cOLUMBIA PC-33479 (1975) (CD)
36 | 32 186 TOYS IN THE ATTIC
37 |35 (100 SIMON AND GARFUNKEL  COLUMBIA PC-9914 (1970) (CD)
BRIDGE OVER TROUBLED WATER
38 |NEW) JOURNEY  cOLUMBIA TC-37408 (1981) (CD)
ESCAPE
HEART  PORTRAIT PR-34799 (1977) (CD)
39 |37 60 LITTLE QUEEN
THE WHO  mca 37003 (1978) (CD)
ol Rl WHO ARE YOU

(CD) Compact disk available.

|§]ew REI@E\S@S

ALBUMS

The following configuration ab-
breviations are used: LP—album;
EP—extended play, CA—cassette;
NA—price not available. Multiple
records and/or tapes in a set
appear within parentheses follow-
ing the manufacturer number.
a=Simultaneous release on CD.

POP/ROCK
GARSIDE, SGRIZZI
When Trouble Calls Your Name
LP Sitent Thunder ST1001/NA
CA STI001/NA
OFRA HARNOY
The Beatles Connection
CA Fantare DFC-9016/Delos/NA

PETER MAGRANE
Peter Magrane
CA interlude PA312 637/NA

JACKIE WILSON

Through The Years: A Collection Of Rare

Album Tracks And Single Sides

LP Rhino RNLP 70230/$8.98

CA RNC 70230/$8.98

VARIOUS ARTISTS

The History Of Rock Instrumentals, Vol. 1
LP Rhino RNLP 70137/$8.98

CA RNC 70137/$8.98

VARIOUS ARTISTS

The History Of Rock Instrumentals, Vol. 2

LP Rhino 70138/$8.98
CA RNC 70138/$8.98

COMPACT DISK
JERRY BUTLER
The Best Of Jerry Butler
CD Rhino RNCD 75881/NA

CONCRETE BLONDE
Concrete Blonde
CD LRS. IRSD-5835/MCA/$15.98

FLO & EDDIE
The Best Of Flo & Eddie
CD Rhino RNCD 75880/NA

HUNTERS & COLLECTORS

Human Frailty

Living Daylight

CD IR.S. IRSD-42024/MCA/$15.98

ERICH KUNZEL

A Rodgers And Hammerstein Festival
CD Fantare DFCD-9022/Delos/NA

KUNZEL, WINNIPEG SYMPHONY
ORCHESTRA

More Kunzel On Broadway
CD Fanfare DFCD-3030/Delos/NA
THE TRUTH

Weapons Of Love

CD IR.S. IRSD-5981/MCA/$15.98
VARIOUS ARTISTS

The Sun Story

CD Rhino RNCD 75884/NA

WALL OF VOODOO

Happy Planet

CD I.R.S. IRSD-42024/MCA/$15.98

To get your company’s new releases listed,
send release sheets or type the
information in the above format on your
letterhead. Please include suggested list
price whenever possible. Send to

Nadine Reis, Billboard, 1515 Broadway,
New York, N.Y. 10036.

HOLD
THE
PHONE!

Dial 800-223-7524 toll free
to place an ad in ACTION-
MART, Billboard's classi-
fied advertising section.
For quick results, call Jeff
Serrette today (NY resi-
dents dial 212 764-7388).

o o
4

MIKED AND MASTERED

PATRICK WILLIAMS'
NEW YORK BAND

10""AVENUE

DIGITALLY RECORDED,

PRODUCED B Y PHIL RAMDONE
AN NEW CONCEPT FOR
SYNTHESIZER AND BRASS
COMPACT DISC

(HROME CASSETTE

RECORD

Dustribued exclusivaly by the Welk Record trous, 1299 Ucenn Avenue, Sonta Monico, (A 90401, 1213) 394 2528, TELEX 181915, FAX (213)
3944148 (F youd live te know mors obout Soundwings, write 1o us of the obove oddress

© 1987 Soundwings
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B, G, E, B-flat, F-sharp
and D-sharp to name just a few.

Powerful new evidence
suggests that the anti-taping
system that Congress might
require in the new digital
recorders (DATS) will severely
affect notes up and down the
scale.

For these scanner devices
to do their job—stopping
consumers from using their
DATSs to record—the machines
will respond to encoding that will
literally “suck out” some of the

beautiful sounds that artists and
engineers have tried so hard to
create. The result? Ringing,
phase shift and corruption of
sound quality on playback of
records, tapes and discs.

And these aren’t sounds
out in some Supersonic region

where they won't be missed.
They’re smack dab in the

Gain

[dB]

middle of the audio spectrum.
If you help create these
sounds, you've got a lot to lose.
Like the richness and integrity
of your performance. And, as a

10}
20}
30F
0}
50
60

P

consumer, you'll lose your right
to tape.

But don'’t let words on

paper convince you. Sand the

Frequency Characteristicj

(3715 3965Hz]

]

33 34 35 36 37 38 39 40 41 42
Frequency [kHz]

The effect of anti-copy chip encoder upon
tonal content of music.
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Phase
{Deg]
=90

—180

I Phase Characteristic

coupon and we'll send you a
free cassette that shows you
the kind of distortion we've
described.

N\

\

———_

840Hz

33 34 35 36 37 38 39 40 41 4.2
The effect of anti-copy chip encoder upon

stereo tmaging and accuracy. Source:

Congressional Testimony by Leonard
Feldman, April 2, 1987.

You won't like what you

hear. But youll be glad you The Home Recording Rights Coalition
: Box 33705
1 1145 19th Street, N.W.

Let us hear from you ! Washington, D.C. 20033

HOME RECORDING
RIGHTS COALITION

1-800-282-TAPE

A coafition of consumers, retailers and manufacturers of audio
products dedicated to preserving your right to use these
products free of private taxes or government interference.

I oppose any bills that would require antt-
1 laping chips in DAT recorders.

5| O B =2
INEHE

[ Send me a free cassette to help me take
note of the noles the anti-taping chips will

b o o o o o e o o

Mt L LD L LD LD L L L
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Discit-the interlocking
super box from LIFT-
protects your valuable
Compact Discs and
guarantees neat and
clearly arranged storage.

LIFT Discplay Inc.
7216 Bergenline Avenue
North Bergen, NJ 07047

(201) 662-8503, 662-8504 |-

Canada: (416) 856-5438 F:-;'

FOREVER YOUNG sye.r racker

o

HEAVY METAL

DISCIT
oo CASSETTE DIVIDERS

Pre-Printed,
Custom Printed
or Blank

-' 800/648-0958
GOPHER PRODUCTS CORP.

]
) 2201 Lockheed Way
= Carson City, NV 89701

CD packaging
from Filam for
1,2,30r4
discs. Available
from stock;
Ilsemann

compatible.

Filam
cll National Plastics
13984 S. Orange Ave. 1200 N. Street
Paramount, CA 90723 Suite 504
(213) 630-2500 Lincoin, NE 68508
FAX: (213) 408-0712 (402) 435-5005
TLX: 75106 FNPIUD FAX: (402) 435-4722
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NARM Polis

NEW YORK Consumers’ purchas-
ing habits and their views on such
issues as packaging and quality will
be polied this summer at some 500
retail locations. The survey has
been commissioned by the retailers
and manufacturers advisory com-
mittees of the National Assn. of Re-
cording Mechandisers.

Data from the research project,
which will be conducted from June
28-July 11, should be compiled by
the time the two NARM advisory
committees hold their annual sum-
mit Sept. 28-Oct. 1 in San Francisco.
The study is the outgrowth of an
April 27 NARM board meeting in
Los Angeles, attended by represen-
tatives from several labels.

The survey’s questionnaire will
be developed jointly by the market-
ing research departments of Capitol
Records and CBS Records. Data
will be compiled by the Recording
Industry Assn. of America.

500 Stores

Various age groups and demo-
graphics will be sought in the sur-
vey, which will be conducted by em-
ployees at NARM member stores.
Plans call for all types of music
stores—mall, strip, and freestand-
ing—to be included in the sample. It
is also possible that the sample will
include music departments that are
serviced by rackjobbers.

In addition to purchasing habits
relative to configuration, the sur-
vey will also seek consumer atti-
tudes regarding packaging, mer-
chandising, the quality of prere-
corded-music products, and the
perceived value of such goods. The
study will also try to ascertain what
factors determine store selection
and purchasing decisions.

NARM members and suppliers
concede the survey might not be
statistically valid, but they think it
will offer a worthwhile barometer
of consumer perceptions.

GD Telephone Hot Line
Is Dialing Up Profits

BY RUSSELL SHAW

ATLANTA For the last two
months, the Atlanta Compact Disc
chain has been dialing up profits
with a CD telephone hot line, which
the four-store, CD-only chain oper-
ates in partnership with local album
rock FM outlet WRMM “Power
99.7.”

“[Power 99.7] gets the image
benefits of being associated with
CD, while we get the answering ma-
chine and the added identity,” says
Kevin Sechrist, president of Atlanta
Compact Disc.

Steve Wyrostok, Power 99.7 mu-
sic director, says, ‘‘The Hotline
seems to be working out real well.
We're getting a ton of phone calls.”
Wyrostok, who plans to install a

WHY NOT!

BUILD
YOUR OWN CD/LVD REPLICATION PLANT

JOIN
OUR WORLDWIDE NETWORK OF
CD MANUFACTURING.

CTA gives you full cooperation in
every details of technology to build
your replication plant.

CTA guarantees supplying excellent
STAMPERS "CD-VIDEO, CD-AUDIO, CD-ROM
CD-INTERACTIVE & LVD" for your plant.

For more detailed information contact
CTA COMPANY, LIMITED

NO. 535 NOGATA 1-CHOME, NAKANG-KU
TOKYO, 165 JAPAN

PHONE : TOKYO (03) 388-9111

TELEX: CENTRAL J23433

FAX : TOKYO (03) 388-9134

CABLE : CENTRALTYO TOKYO

counter soon to monitor specific
call-in numbers, also takes credit
for the hot-line idea. “It came to me
in the shower one morning that peo-
ple are always wondering what ex-
actly is out on CD,” he says.
Sechrist estimates that he spends
“about $2,000 a month, mostly out
of our own pocket” for 20 monthly
spots at assorted times on the sta-
tion. His combined ad budget for ra-
dio and print is about §7,500 a
month, with about 50% of that from
€0-0p monies.
(Continued on next page)

Teams In Promo With Long Island-Based Record World
Relativity Stages ‘Les Miserables’ Contest

BY GEOFF MAYFIELD

NEW YORK Relativity Records,
working to capitalize on the Broad-
way run of the musical “‘Les
Misérables,” staged a two-week
display contest for its original

‘There were
some fabulous
displays’

London cast album with the Long
Island-based, 73-unit Record
World chain.

According to Ira Rothstein, the
web’s promotion director, partici-
pation by all Record World stores
was mandatory, a stipulation the
firm puts on all of its chainwide
campaigns.,

The promotion, which ran from
April 2-15, was coordinated by
Rothstein, chain buyer Mike
Lemmo, and Howard Gabriel, Rel-
ativity’s vice president of market-
ing. Three stores from each of
Record World's four regions won
prizes; judging was done on May
15. First prize winners each earned
a $200 prize, with $100 for second
prize and $50 for third prize.

First prize winners included
three Record World stores: South
Shore Mall, Bayshore, N.Y. (re-
gion 1); Dutchess Mall, Fishkill,
N.Y. (region 2); and Whiteflint
Mall, Kensington, Md. (region 3).
Additionally, Square Circle store,
Garden State Plaza, Paramus, N.J.
(region 4), took top honors.

“It went over very well,” says
Gabriel, “From the windows ['ve
seen, they were really into it.
[There were] fabulous, fabulous

JAZZ FESTIVAL

(Continued from page 50)

val are from a higher income brack-
et than most tourists, and they are
more likely to have a CD player at
home.”

Mancuso’s store also indulged in
a special promotion, offering a 10%
discount to a British travel group
that came to New Orleans specifi-
cally for the Jazz Fest. Besides
bringing some extra customers into
the store, Mancuso’s promotion ex:
tended a little bit of good will to the
British visitors.

Another store that undertook a
profitable Jazz Fest promotion was
the uptown location of Sound Ware-
house, which staged an autograph
party for one of New Orleans’ most
popular groups, EMI America act
the Neville Brothers.

“It was logical to do an in-store
with the Nevilles,” says store man-
ager David Stieffel. “They live just
down the street, and they've got a
new album out that they’re promot-
ing. Normally, we steadily sell any-
thing with the Nevilles’ name on it,
8o with the extra people in town and
their regular New Orleans follow-
ing, it worked out great.”

Stieffel adds that his store began
stocking up on local and regional
records well in advance of the festi-
val’s opening day.

“As soon as we got the schedule
for this year, we started ordering
heavily on anyone who was in the
festival,” he says. “Of course, we
did best with the New Orleans and
Cajun groups, but we also got calls
on people like Brownie McGhee,
Pete Seeger, and Richard Thomp-
son who played at the festival, too.”

Stieffel says the bulk of Sound
Warehouse's Jazz Fest trade was
with out-of-towners, but he adds
that the festival has a year-round
effect on business.

“We actually got a lot of local
people coming into the store for the
first time,” he says. “A lot of visi-
tors stay with friends that live in
New Orleans and want to buy rec-
ords. Their hosts bring them here
because maybe one of their friends
said we had a good selection of re-
gional music. They walked in the
store and said, ‘Wow, look at all
this. I'm coming back.’

“Overall, the festival just has a
positive effect on business. It
makes local people realize how
much music is a part of New Or-
leans culture. All through the year
people come in the store and buy a
certain artist's record just because
they saw them play at the Jazz
Fest.”

Milsizpsrablcs "

GOMES TO BROADWAY

All Record World stores, including this
location in Hicksville, N.Y.,
participated in a display contest
supporting Relativity's original London
cast album of “Les Misérables."

displays, and they sold a ton of
product.”

Relativity chose Record World
for the campaign, says Gabriel, be-
cause many of the seven-state
chain’s stores are located close to
New York City. Thus, many of

cal's New York bow, the label also
wanted to get a jump on the origi-
nal Broadway cast set on Geffen
Records, which had not yet been
released.

In the contest, stores were re-
quired to incorporate all three con-
figurations of the album in their
displays and were encouraged to
seek outside props to supplement
the supply of flats and posters that
were provided by the label.

The Broadway run of “Les Mis-
érables’’ began in early March, fol-
lowing preview runs in Washing-
ton, D.C., and New York. Gabriel
says that Record World erected
window displays in 12 of the web’s
key New York-area stores during
March, to coincide with the show’s
opener. Response to those displays
convinced him to take the cam-
paign chainwide.

The April campaign was sup-
ported by advertising in various
New York metro newspapers, in-
cluding the New York Times, Dai-
ly News, Newsday, and the Ber-
gen Register. Gabriel says he also
booked Record World ads in Wash-
ington newspapers when the musi-
cal previewed in that market.

In addition to the print sched-
ules, Rothstein says the two-rec-
ord set was advertised in the
chain’s in-store circular.

During the display contest, Rec-
ord World had LP and cassette
versions sale-priced for $12.99,
while the CD package was dis-
counted to $25.99.

HAVE YOU SEEN
THE NEW LOOK OF

their consumers would be aware of TALENT? TURN
the play’s Broadway run. In addi- TO PAGE 32
tion to capitalizing on the musi-
o W 2 N ‘s\
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lll. Store Stages Heavy Metal Awards

Considers Making Th vet Annual

BY MOIRA McCORMICK

CHICAGO Noticing that heavy
metal acts got little attention at the
Grammy Awards, Crow’s Nest Rec-
ords in the Joliet, Ill.-suburb Crest
Hill decided to stage its own awards
program.

Based on the success of its first-
ever heavy metal awards program
in March, the dealer plans to make it
an annual event and has eyes on
broadening the program beyond its
own locale.

The idea first came up when
Crow’s Nest staffers sat down in
January to discuss store displays
for Grammy-nominated product.
They commented on the lack of
heavy metal nominees. “Why don’t
we hold our own heavy metal
awards?” one staffer suggested,
half in jest.

“Then we started talking more se-
riously about the idea,” says Tom
Stockenberg, manager of the 9,000-
square-foot store, which itself en-
joys heavy sales in metal (approxi-
mately 30% of record/tape volume.)

Crow’s Nest employees, led by
Stockenberg, began planning an
awards show in earnest after get-
ting the go-ahead from owner Floyd
Crow. Two months later the store
presented its first Heavy Metal Mu-
sic Awards at nightclub Gonzo’s
Lounge in nearby Romeoville.
About 200 people turned out for the
event, which was co-sponsored by
album rock station WZRC-FM “‘Z-
ROC"” Chicago.

Locally based heavy metal bands
provided entertainment between
awards presentations, which were
handled by area radio personalities,
store personnel, and local musi-
cians. Admission was $6.

Crow’s Nest singles buyer Denise
Bruessel, assistant LP buyer Tami
Packley, and tape buyer Renee Fer-
guson compiled a ballot based on
sales. Ballots were distributed at
Crow’s Nest, Gonzo's, and in the
pages of the Illinois Entertainer, a
free Chicago-area monthly maga-
zine. The campaign garnered more
than 600 responses, according to
Stockenberg.

Winners included Cinderella (best

Pictured is Chicago-based Ravage, one of the bands that belted out a
performance during the Crow’s Nest Records Heavy Metal Music Awards show
in March.

new artist), Iron Maiden (best LP
cover for “Somewhere In Time” and
best song for ‘‘“Wasted Years”),
Yngwie Malmsteen (best guitarist),
Bon Jovi (best group), and Ven-
geance (best local group). Awards
were accepted by regional record
company personnel, including Capi-
tol's Ron Cothrine and Cathy Sabin,
PolyGram’s Geri Kauffman, and
WEA'’s Mickey Gentile.

MCs were Crow’s Nest store mer-
chandiser Jon Rutkowski and tape
buyer Ferguson. Presenters includ-
ed Bob Weber of WLLI-FM Joliet,
Mary Gear of WLRA-FM Joliet,
Mario of WCKG-FM Chicago, Bill
Haines of Z-ROC, members of Ven-
geance, and Crow’s Nest's staffers
Toni Crow (wife of Floyd Crow),
Bruessel, and Ferguson.

Six local bands performed at the
awards, including Island recording
artists Diamond Rexx, Qutrage,
Unleashed, Hammeron, Vengeance,
and Ravage. Videoclips of nominees
were presented prior to their re-
spective awards announcements.
Drawings were held for albums,

CD TELEPHONE HOT LINE DIALS UP PROFITS

(Continued from preceding page)

Unlike the CD Hotline that the
Digital Radio Network is attempt-
ing to sell to stations on a national
basis (Billboard, May 23), the Atlan-
ta service is coordinated locally.
Sechrist works closely with Power
99.7 to keep the Hotline current.
Wyrostok calls Sechrist every Tues-
day evening for a list of newly avail-
able releases and scripts a spot,
which is produced by evening DJ
Andre Gardner.

The message gives the week’s
new releases, regardless of whether
the station is playing the product.
The recording also gives informa-
tion about upcoming CD product
and runs down Atlanta Compact
Dise’s five best-selling CDs of the
week.

Atlanta Compact Disc also uses
the message to tout various promo-
tions, like a recent a ‘buy one, get

one free’” Frequent Buyer cam-
paign.

Thus far, Sechrist is enthusiastic
about the Atlanta Hotline's effect
on traffic. Although he does not
have specific research that pin-
points a numerical benefit for his
three Atlanta-area stores (the
fourth is in Tampa, Fla.), he says
some customers have cited Hotline
announcements.

So far, Sechrist is doing a Hotline
only for his three Atlanta-area
stores, which are located in the sub-
urbs of Brookhaven, Norcross, and
Cobb County. He has no plans yet to
start a similar service for the Tam-
pa store. ‘“We’ll kind of wait and see
on that,” says Sechrist.

The web plans to open another
Atlanta store and another Tampa lo-
cation by the end of this year.

cassettes, and T-shirts, which were
provided by participating record
companies.

According to Stockenberg, ‘“We
only had two months to put the first
one together. For next year’s
awards, we will begin planning in
October. We're hoping to involve
more record labels as well as
MTV—perhaps make it a national
event.”

Crow’s Nest, which stocks more
than 100,000 units of LPs and cas-
settes, 30,000 compact disks, and an
extensive video selection in its main
store, also owns a video-only outlet,
Crow’s Nest Video, in Naperville,
which is located near Chicago.
Stockenberg says that Crow’s Nest
plans to debut a CD/cassette-only
store, Crow’s Nest Digital, in Na-
perville on Aug. 1.

According to Stockenberg, the
3,000-square-foot store, located in a
strip shopping center, will carry
“40,000 cassettes and 20,000-25,000
CDs” covering all genres of music.

Nippon Golumbia
Bows Expanded,
100-minute Tape

TOKYO Nippon Columbia has
started marketing an audiocas-
sette that records for 100 min-
utes and, says the company,
meets the requirements of com-
pact disk consumers.

Most CDs here have only
about 50 minutes of music re-
corded on them, and Nippon Co-
lumbia’s research suggests
there are many consumers who
want to record two CDs on one
tape. The company is also set to
market a 70-minute tape in the
fall for classical music fans.
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Longform, Record Cross-Promos Set For Summer

BY JIM McCULLAUGH

LOS ANGELES Closer coopera-
tion between record labels and mu-
sic video companies is much in evi-
dence for summer promotions.
Two major suppliers—MCA
Home Video and CBS/Fox—plan
extensive cross-promotions on their
respective Doors and Judas Priest
concert videos, while HBO Video
has set a June 17 release for Tina
Turner’s “Break Every Rule,” less
than a month before the Capitol art-
ist embarks on a seven-month con-
cert tour of the same name. HBO,
Capitol, and the laserdisk supplier

Pioneer Artists are planning joint
promotions for the Turner release.

At the same time, HBO Video is
cutting prices on music video cata-
log product to $19.95 in an effort to
heighten sell-through activity. Such
price-slashing mirrors an industry-
wide trend to lower longform music
video product to $20, down from
$25-$40 levels.

In fact, with the exceptions of
MGM/UA’s “The Prince’s Trust
All-Star Concert’” at $34.95 and
Warners’ “Live Without A Net” by
Van Halen ($29.98), all the titles in
the top 10 on Billboard’s Top Music
Videocassettes chart have a sug-

A&M Video Banks On R.E.M.

Group Compilation Due June 1

BY MOIRA McCORMICK

CHICAGO The first home video re-
lease by R.EM., “R.E.M. Sue-
cumbs,” is expected to garner an
initial order of 20,000 units for A&M
Video, according to Milton Olin, vice
president of business development
for A&M. The 50-minute, $19.98
videocassette is due to be released
June 1.

The title refers to the fact that
this is the group’s first home video
in its five-album history. The cas-
sette contains video versions of
R.E.M.’s best-known songs, includ-
ing “Can’t Get There From Here,”
“Driver 8,” “So. Central Rain (I'm
Sorry),” and “Fall On Me”’; the last
is from the group’s latest album,
the gold-certified “Lifes Rich Pag-
eant.” Also included are three previ-
ously unreleased clips: “Life And
How To Live It,” “Feeling Gravity’s
Pull,” and the album-length version
of “Radio Free Europe.” A video
version of side one of the group’s
second album, “Reckoning,” is also
featured.

The video follows the release of
“Dead Letter Office,” an annotated
album of B sides and outtakes is-
sued by A&M in April. “At the same
time I.R.S. was discussing the al-
bum release with A&M, we were

talking about the video,” says Olin.

“R.E.M. Succumbs” is release
No. 21 for the 3-year-old company,
which has been putting out titles at
a rate of about one every month and
a half, according to Olin. ‘“We
haven’t really spent a lot of time
trying to develop product,” he says.
“Qur philosophical position is that
music video is driven by [recorded]
product itself. If we can get in with
a video title that’s meaningful to the
record consumers, then we have a
much better chance of meaningful
sales. We have the luxury of picking
and choosing rather than being
forced to put things out to run a dis-
tribution system.”

A&M Video’s best-selling titles to
date are Janet Jackson’s “Control”
($12.95), released in November, and
the Police compilation ‘““Every
Breath You Take” ($19.95), also is-
sued in November. The “Control”
video, which features the quadru-
ple-platinum album’s first three sin-
gles, has sold 44,000 copies; the Po-
lice tape has sold 42,000 units. Other
top-selling titles from the company
include the Police’s ‘“Synchroni-
city,” Bryan Adams’ “Reckless,”
and two Amy Grant videos, ‘“Age To
Age” and “Find A Way.”

With A&M Video’s recent distri-

(Continued on next page)

Announces June 1 Exit Date

Leslie To Leave MGM/UA

NEW YORK Cy Leslie, president
and chief executive officer of
MGM/UA Entertainment Group,
ended months of speculation with
the announcement that he will re-
sign from his posts on June 1.

When the company announced in
the fall that it would be moving its
New York-based home video opera-
tion to Los Angeles, Leslie told the
company that he was unwilling to
relocate. While Leslie announced
his decision last November, he had
not indicated a specific time frame
for his departure until his resigna-
tion was officially announced May
18.

Though erroneous trade reports
surfaced saying he had left the
firm, Leslie had spent the past five
months supervising the early
stages of the move to the West

Coast. After his departure, Leslie
plans to serve as chairman of a fam-
ily-owned investment company, the
Leslie Group. He will also work as a
nonexclusive consultant for
MGM/UA.

A statement issued by the compa-
ny hints that Leslie will again
emerge in the entertainment arena.
According to the statement, Leslie
will work with the Leslie Group “be-
fore announcing his next move in
the entertainment industry.” No
further details on such a move were
available.

Leslie, who has served as presi-
dent and CEO of MGM/UA’s Home
Entertainment Group since he es-
tablished the MGM/UA division in
April 1982, is credited by MGM/UA
officials as being the catalyst behind

(Continued on page 59)

gested retail price of $20 or under.
The two front runners, Bon Jovi and
Janet Jackson, are at $14.95 and
$12.95, respectively. A majority of
the best-selling product continues to
fall into the heavy metal/rock’n’roll
category.

Still, sluggish sales continue to
haunt the longform home video mu-
sic category because retail support
comes primarily from the larger
record/tape/video combo chains,
not the significant mom-and-pop
video store universe. The Video
Software Dealers Assn. says music
video accounts for approximately
5% of all home video sales.

Yet despite the cold shoulder
from specialty stores, the category
is said to be gathering a little more
steam, primarily through supple-
mental direct marketing. What’s
more, the record labels and home
video companies appear to have put
their traditional format competitive-
ness on the shelf.

MCA Home Video’s “The Doors:
Live At The Hollywood Bowl]” has
an ambitious cooperative campaign,
according to Jerry Sharell, senior
vice president of marketing.

Among the elements surrounding
the July 16 release of the rare 1968
concert footage:

LOS ANGELES The followingisa,
capsule overview of upcoming long-
form video music release activity:

¢ A&M Video: “R.E.M. Suc-
cumbs,” 50 minutes, $19.98, June 1.

e CBS/Fox Video Music:
“Priest Live,” 95 minutes, $19.98,
Thursday (28); “Beastie Boys,” 25
minutes, $19.98, June 25 (features
five tracks from the group’s multi-
platinum album).

e HBO Video: Tina Turner’s
“Break Every Rule,” 60 minutes,
$19.95, June 17 (taken from an HBO
special—Turner begins a tour July
5); “The Harder They Come,” “The
Concert For Bangladesh,” “The
Kids Are Alright,” “Phil Collins

Music Video Movers And
Shakers Due This Summer

Live,” “Kate Bush Live,” and
“Ready Steady Go,” $19.95 each,
April 27-June 12.

e MCA Home Video: ‘“The
Doors: Live At The Hollywood
Bowl,” 65 minutes, $24.95, July 16
(rare color footage—extensive
cross-merchandising is planned).

e Profile Video: “Run-D.M.C.
The Video,” $19.98, June 15 (the
group begins a 50-city tour June
13).

e Vestron MusicVideo: “Billy
Idol: Vital Idol,” 40 minutes, $19.98,
July 8 (a clip compilation—Idol is
set to begin a “Whiplash Smile”
tour of the U.S. and Canada).

JIM McCULLAUGH
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o An Elektra Records release of a
12-inch single containing three ver-
sions of “Light My Fire,” including
one from the video.

o The Sept. 15 CD release of the
group’s six studio albums.

¢ An Elektra release of an EP fea-
turing three songs from the video.

o An Elektra release of “The Best
Of The Doors” double album, now
digitally remastered.

e Combination radio pomotion
spots targeting 20 markets selected
by Elektra.

Sharell says MCA will attempt to
cross-reference Doors audio prod-
uct wherever possible, while Elek-
tra has vowed to reciprocate. At the
same time, MCA will reprice an ear-
lier release—‘“The Doors: Dance On
Fire”—to $24.95, down from $39.95.

CBS/Fox Video Music’s “Priest
Live,” a 95-minute concert video to
list at $19.98, set for release Thurs-
day (28), will coincide with the Co-
lumbia Records release of a live Ju-
das Priest LP, audiocassette, and
CD. The four formats will be pro-
moted and advertised jointly, says
Ken Ross, director of music pro-
gramming. The ambitious cross-
over-marketing effort is similar to a
promotion orchestrated by A&M
last Christmas. The record label re-
leased, promoted, and advertised
four formats simultaneously for the
Police compilation album and video
“Every Breath You Take” during
the holiday season.

The HBO Video campaign sees
such titles as “The Harder They
Come,” “The Concert For Bangla-
desh,” and “The Kids Are Alright”
dropping to $29.95 for the compa-
ny’s Music Catalog Promotion,
which also has a “buy four, get one
free” offer.

Billboard.
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TOP VIDEODIS

=
Ed Compiled from a national sample of retail store sales reports.

« | 8|3

g2z % Ss

z N o - - w.=

n g @ TITLE Copyright Owner, Principal ;5 :Ej 'E' §§

I ~ § Manufacturer, Catalog Number Performers s (8l 8|35

*nx NO.1 & % '

Paramount Pictures Tom Cruise

1]1]7 | ToPGUN Paramount Home Video 1629 Kelly McGillis |08 B | B
Touchstone Films Danny DeVito

2 | 5| 3 | RUTHLESSPEOPLE Touchstone Home Video 485 Bette Midler LR || || B | B

3 | NEW)| ALIENS CBS-Fox Video 1504 Sigourney Weaver 1986 | R | Laser | 3495
RCA/Columbia Pictures Horne Video Wil Wheaton

4 1217 STAND BY ME 30736 River Phoenix 1986 | R | Laser [ 29.95
Twentieth Century Fox Sean Connery

5 7 8 THE NAME OF THE ROSE Embassy Home Entertainment 1342 F. Murray Abraham 1986 | R | Laser | 39.95

) Jeft Goldblum

6 6 5 THE FLY CBS-Fox Video 1503 Geena Davis 1986 | R | Laser | 34.95
New World Pictures C. Thomas Howell

7 8 3 SOUL MAN Image Entertainment 5100 Rae Dawn Chong L6133 || 13| [Py || el

8 | NEW) | FLIGHT OF THE NAGIVATOR Walt Disney Home Video 499 Joey Cramer 1986 | PG | Laser | 34.95
Universal City Studios Robert Redford

9 | NEW) | LEGAL EAGLES MOA Home Video B0479 Debra Winger 1986 | PG | Laser | 34.98

10| 3 5 BIG TROUBLE IN LITTLE CHINA CBS-Fox Video 1502 Kurt Russel! 1986 | 13 | Laser | 34.95

® Recording Industry Assn. of America gold certification for theatrical films. sales of 75,000 units or suggested list price income of $3 miflion (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). A RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 million (60.000 or $2.4 million for nontheatrical made-for-home-video product; 50.000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25.000 units or $1 million at
suggested retail for nontheatrical titles. SF short-form. LF long-form. C concert. D documentary.
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IDEOCASSETTES. SALES

" E Compiled from a national sample of retail store sales reports.
=153 7l
£ 128 . - 38| » |58
% I3 ] TITLE Copyright Owner, Principal 56 | £ |2 =
El% ]z Manufacturer, Catalog Number Performers L2l & |35
B P LR Rl S I &

e[| [ Topun L - pwmampeinm G foncs ol | o [
[ 2] % | e e e weross || |
3|3 |19 CALLANETICS %f’hﬁﬁ’g‘;ﬁggg;%‘;’gé Callan Pinckney 198 | NR | 2495
4 | #| 82| JANE FONDA'S NEW WORKOUT A fgf&fﬁgﬂ:ﬁ;’:gbeg Jane Fonda 1985 | NR | 3995
5 |.6 30| SLEEPING BEAUTY Walt Disney Home Video 476 Animated 1959 [ G [ 2995
6 | 7 | % | THESOUND OF MUSIC A ¢ CBS-Fox Video 1051 é‘;":fsfg‘;h':;”;lumm or 11965 | ¢ | 2098
7] 5| 3 | SCARFACEA Universal City Studios 47 Al Pacino 1983 | R |2485
8 |11 | 7 | AWEEKWITHRAQUEL Josal \\/lii::g'T'Cigg 65 Raquel Weich 1987 | NR | 295
9 | 8 |49 | KATHYSMITH'SBODYBASICSA 35 Videolne. | Kathy Smith 1985 | NR | 2995
10| 92| 5 | FERRISBUELLER'S DAY OFF B e 1890 Matthew Broderick | 1986 | PG-13 | 7995
11| 12 | 28 | THE DEER HUNTER Universal Clty Studics 20 m";{‘s?fee’:j'° 9% | R |20
12 tq 25 | MYFAIRLADYA ¢ CBS-Fox Video 7038 ﬁﬁ;g;’ﬁ:ggu " 1964 | 6 | 2098
13| 10| 2./ PEGGYSUE GOT MARRIED M e 1986 | PG-13 | 89.98
14| 18 75 | STARwARS CBS-Fox Video 1130 Mark Harl 1977 | PG | 298
15 | NEWD IESNSERPSRHGHT-HAGLER vs: ?Jfﬁ%‘ﬁ’fm Video QMI-1 g:girnR';;gL':;nard 1987 | MR | 1995
6 [ | W CSEITTEE  peckvar e T
17 | AUENA® CBS-Fox Video 1090 Sigourney Weaver | 1g19 | R | 2998
18| 14 §24A PLAYBOY VIDEO CENTERFOLD #4 A Lorimar Home Video 513 Luanne Lee 1986 | NR | 995
19| 16 | 14 | RICHARD SIMMONS AND THE SILVER | a1 Home Video 043 Richard Simmons | 1985 | NR | 24.95
20 o [ 45| wness e A e R
21 [ | ® | SRRSO TR s T e e | 4 [
2| 7 1] SEATE TR femenare T s || o
23| 15 ;{ | LosT HorizoN gg»;/ﬁ(;olumbia Pictures Home Video 6- .?:rr\‘:l\;jl )(/:azltman 1957 | R | 2095
2| o0 | BRIV INDTHETEMPLE a7 et || |
25| 2|78 m)T:KYO?JI#IIH'S ULTIMATE VIDEO T Vo e o Kathy Smith 198 | NR | 2095
26 | 23 | 20 | SECRETS OF THE TITANIC S IE T S Martin Sheen 198 | NR | 2095
27 RE-E%ITRY PLAYBOY VIDEO CALENDAR Lorimar Home Video 510 Various Artists 1986 | NR | 1995
28 | 33 [ 66 | MARYPOPPINS® o Walt Disney Home Video 23 D c::g*;:; 198 | 6 |29
29117 19 PINOCCHIO ¢ Walit Disney Home Video 239 Animated 1940 [ G [ 2995
30| 19| 9 | JEDDYRUXPIN:GUEST OF THE Hi-Tops Video HT 0022 Animated 19% | NR | 1295
31| 28 13| RAIDERS OF THE LOST ARK P e de0 1376 R ord 1981 | e [ 1995
32 | REENTRY | AUTOMATIC GOLF A Video Reel VA39 Bob Mann 1983 | NR | 1495
3313711 ALIENS CBS-Fox Video 1504 Sigourney Weaver 198 | R | 8998
34| 25| 15 | KATHY SMITH'S TONEUP A B e Kathy Smith 198 | NR [ 2995
35 | NEW ’ FIREWALKER f\:/laerc‘iri‘: r!!izir'nr:SE'::énainment M895 E:: (é‘o’::;trtiar. 1986 | PG | 79.95
36|35 | 5 | LEGALEAGLES e e s:g:’:xif%gd 1986 | PG |89.95
371 29 | 84 | ALICE INWONDERLAND A & Walt Disney Home Video 36 Animated 1951 | G | 2995
3| | 5 | souLman e < ool | s v | o
39| 30 9 STAND BY ME gg»;/a(éolumbia Pictures Home Video 6- ;Iicev!g?;';?ix 1986 R 89.95
40 | 20 |78 | BEVERLY HILLS COP B (e R Eddie Murphy 1985 | R | 1995

@ Recording Industry Assn. of America gold certification for theatrical films, sales of 75,000 units or suggested list price income of $3 miffion (30,000 or $1.2
million for nontheatrical made-for-home-video product; 25,000 or $1 million for music video product). & RIAA platinum certification for theatrical films, sales of
150,000 units or suggested list price income of $6 miltion (60,000 or $2.4 million for nontheatrical made-for-home-video product; 50,000 units or a value of
$2 million for music video product). Titles certified prior to Oct. 1, 1985, were certified under different criteria.) ® International Tape Disc Assn. certification for
a minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs, or of at least 25,000 units or $1 million at
suggested retail for nontheatrical tities. SF short-form. LF long-form. C concert. D documentary.
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Live Long And Sell Video. Gene Roddenberry, left, creator of the *‘Star Trek”

television series, accepts the original, framed artwork from the cassette for “The
Cage,"” the original, unaired pilot. Presenting the work is Tim Clott, Paramount
Home Video senior vice president and general manager. The occasion: More
than 100,000 copies of the cassette have been sold. To date, the 50 TV
episodes and three movies have sold well in excess of 2 million units on video,

according to Paramount.

185 Suspected Pirate Tapes
Seized In 6 Calif. Raids

NASHVILLE U.S. marshals, as-
sisted by Motion Picture Assn. of
America representatives, raided
six Los Angeles-area video retail-
ers May 12 and 13 and seized doz-
ens of videotapes, believed to have
been illegally duplicated.

In all, 185 tapes were seized at
the six locations, and another 565
copies suspected of being illegal
were put in locked boxes by the
marshals, pending a court order
covering the affected titles.

MPAA president Jack Valenti
said in a news release issued by
the association that more than 50
other video stores in Southern Cal-
ifornia are under investigation for
carrying pirated works.

The outlets raided were Video
2000, 3108 E. Gage Ave., Los An-
geles; R Country Video, 18529 So-
ledad Canyon Rd., Los Angeles;

and four Video U.S.A. stores at
3709 Baldwin Park Blvd., Baldwin
Park, 14250 Nelson Ave., City of
Industry, 116 W. La Habra Blvd.,
La Habra, and 16020 Amar Road,
City of Industry.

Among the film titles seized
were “Jewel Of The Nile,” “Weird
Science,” “Rocky IV,” “Spies Like
Us,” ““Cobra,” “Fletch,” “Wit-
ness,” “Jagged Edge,” “Ruthless
People,” “Murphy’s Romance,”
“Pale Rider,” “Pretty In Pink,”
and “Oxford Blues.”

Cassettes suspected of being pi-
rated copies were also seized in
late April at Video Ticket, 1137 W.
Huntington Ave., Arcadia, and La
Casa del Video, 2510 E. Gage Ave.,
Los Angeles. About 90 videos were
picked up in those raids.

EDWARD MORRIS

R.E.M. VIDEO

(Continued from preceding page)

bution shift from RCA/Columbia
Home Video to RCA Records, Olin
says he expects to see significantly
increased sales. “RCA/Columbia
did a good job,” he says, “but A&M
Video wants to be in sell-through,
and [music video] sell-through is in
integrated record stores. RCA Rec-
ords has done very well hitting
those accounts and already has a
working relationship with the A&M
sales staff.” In addition, Olin says,
the company has picked up a Japa-
nese distributor, Video Arts, which
will be releasing ‘“‘the majority of
our product” in Japan.

A&M Video’s next release will be
Jackson’s second “Control” video,

featuring clips of the album’s
fourth, fifth, and sixth singles. It
will be released by itself and proba-
bly also as a specially priced two-
cassette package with the first
“Control.”

The video division of A&M contin-
ues to look at possible made-for-
home-video programming, such as
the cassettes it has released by chil-
dren’s artist Raffi. “We’re looking
to acquire [more] children’s pro-
gramming,” says Olin.

A&M Video plans to introduce
three CD video titles at the Summer
Consumer Electronics Show, by Ja-
net Jackson, the Police, and David &
David.
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newsline...

ABLE TO LEAP TO TALL VIDEO SALES: Warner Home Video plans to tie into
comic hero Superman’s 50th anniversary with the July 22 release of
two rarely seen, vintage titles—“Superman: The Serial,” a 15-chapter,
1948 serial with Kirk Alyn as the man of steel (two volumes at $59.95
each), and ‘“Superman And The Mole Men,” the 1951 feature that
launched the George Reeves television series, also $59.95. On the same
date, WHYV reprices the recent “Superman II1” with Christopher
Reeve to $24.98, joining the first two in that series at the same price.
Dealers buying all three of the tapes are eligible for a discount. “Su-
perman IV, the latest installment, will be theatrically released in late
July.

ORION HOME VIDEQ has confirmed that Gene Silverman, the former presi-
dent of the distributor Video Trend, will join the company as senior
vice president of sales (Billboard, May 23). The company says Silver-
man’s first task will be to hire a regional sales force of four or five
people. Silverman, who had worked as a distributor for over 25 years
before resigning last April, will not relocate from his home in West
Bloomfield, Mich., to the company’s headquarters in New York.

KATHY SMITH VAULTS TO FOX HILLS VIDED in an exclusive, three-year deal.
More than $1 million is being allocated to produce an ongoing series of
original programs with Smith co-producing and starring. The exercise
and fitness expert has had three smash titles on JCI. The signing is an
early step in a major monetary and talent commitment by Fox Hills.

WALT DISNEY HOME VIDEO AND BANDAI CO. LTD. have inked an agreement
for Bandai to distribute Disney and Touchstone product in cassette and
optical and VHD laserdisk formats in the Japanese market. Among the
initial titles: “The Color Of Money,” “Ruthless People,” “Down And
Out In Beverly Hills,” and various cartoon classics.

THE NATIONAL CAPTIONING INSTITUTE received a $14,000 donation as the
result of a promotion engineered by the distributor Video Trend. With
the cooperation of the tape’s supplier, Paramount Home Video, the
wholesaler pledged $1 for each copy of “Children Of A Lesser God” it
sold to dealers,

FOR WEEK ENDING MAY 30, 1987
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TOP SPECIAL INTEREST
VIDEOCASSETTES SALES

LESLIE TO LEAVE MGM/UA JUNE 1

(Continued from page 57)

the company’s home video success.

“He combines astute fiscal man-
agement with innovative merchan-
dising, inspiring leadership, and
long-term vision,” says Lee Rich,
chairman and CEO of MGM/UA
Communications Co. “He employed
all of those qualities in founding the
company, assembling its manage-
ment team and leading it to the fore-
front of the home video business.

Playing It Safe. Malcolm Jamal-Warner of “The Cosby Show’’ poses with
execs from Hi-Tops video during a promotional appearance at a Music Plus
store to support the young actor's new video, ‘Home Alone: A Kid's Guide To
Playing It Safe When You're On Your Own."” Flanking Warner, from left, are
Suzanne McFarlin, Hi-Tops sales manager, and Wendy Moss, Hi-Tops VP, sales
and marketing. In the rear, from left, are Alan Schwartz, ad director of Music
Plus; Helen Cavanaugh, Hi-Tops public relations manager; Mitch Perlis, Music
Plus purchasing director; and Steve Beard, store manager. The 30-minute video
has a list price of $12.95.

s
& Compiled from a national sample of retail store sales reports.
o I
22|z 3s
z 4|0 ) o
o |54 TITLE Copyright Owner, Remarks u_
R I Manufacturer, Catalog Number 22
HEALTH AND FITNESS ™
& NO.1 & &
1 1 21 JANE FONDA’S LOW IMPACT KVC-RCA Video Prod. Jane Fonda's newest workout focuses on 39.95
AEROBIC WORKOUT Lorimar Home Video 070 stretching and toning. '
, KVC-RCA Video Prod. Beginner and advanced routines
2 3 2l JANE FONDA'S NEW WORKOUT Lorimar Home Video 069 designed to strengthen and tone. SN
Callan Productions Corp. Callan Pinckney presents deep muscle
3 2 2 CALLANETICS MCA Home Video 80429 exercise techniques. 295
» JCI Video Inc. Fitness video gets down to basics and is
4 | 4 | 21 | KATHYSMITH'S BODY BASICS 3C1 Video 8111 designed for the beginner. XY
Total Video, Inc. Extensive weekly exercise and yoga
] 10 7 A WEEK WITH RAQUEL HBO Video TVA9965 program designed by Raquel Welch. 2285
6 6 21 KATHY SMITH'S ULTIMATE VIDEO JCI Video Inc. Strenuous program designed for 29.95
WORKOUT JCI Video 8100 intermediate and advanced exercisers. )
RICHARD SIMMONS AND THE SILVER . . Fitness program for people over 50
7 7 2 FOXES LotimaghiomelVideojlioR includes warm-ups and aerobics. 2e8s
8 5 21 JANE FONDA'S PRIME TIME KVC-RCA Video Prod. Calisthenics and aerobics for any age at | 945
WORKOUT Lorimar Home Video 058 a slow and easy pace. .
. Donna Mills Inc. Donna Mills shares her make-up, beauty
9 132 DONNA MILLS: THE EYES HAVEIT MCA Home Video 80384 and skin-care secrets. LEEH
wlnia RAQUEL, TOTAL BEAUTY AND Total Video, Inc. Raquel Welch combines exercise and 19.95
FITNESS HBO Video 2651 yoga with tips on staying youthful. i
’ JCI Video Inc. Comprehensive workout for all fitness
11 9 2l KATHY SMITH'S TONEUP JCIVideo 8112 levels designed to shape and tone. 2285
12| 8 21 THE JANE FONDA'S WORKOUT KVC-RCA Video Prod. Strenuous exercise program designed £9.95
CHALLENGE Lorimar Home Video 051 for experienced exercisers. -
. Bess Motta's three workouts include
13| 14 | 21 | 20 MINUTE WORKOUT Vestron Video 1033 e S e e 29.95
> o AL MSS Productions How to improve your health through
P MECUEEAUCHand SITBVAR 14 | 12 9 FITFOR LIFE Warner Home Video 35020 proper dieting and exercise. 2L3s
15| 16 | 21 | JANE FONDA'S P.B. & R. WORKOUT  Lorimar Home Video 046 2f:g;f§’n'§;a‘§g“a“‘ CIEDTLOTES || mey
. . Richards Simmons leads a tough routine
161511 STOMACH FORMULA Lorimar Home Video 053 of intensive abdominal exercises. 19.95
THE FIRM AEROBIC WORKOUT WITH - Susan Harris presents a combination of
He was literally the architect not 171181 WEIGHTS MeridianlEilme weights and exercise for men & women. R
R R . Judi Sheppard Missett's original exercise
gr;l{h(;f I};;sa g:;f:e:pg;axl(;ré Cl;t;)ttg:iar;z 18 | RE-ENTRY | JAZZERCISE MCA Home Video 55089 program with a jazz dance emphasis. 3995
: » . . Judi Sheppard Missett's newest video
stagidlallrc(i; ;ln](]i;sgt}l?:3 fr(;)c:éisirgz.nt o 19 | 20 | 17 | JAZZERCISE: BEST YET! Parade Video 202 features all-new aerobic dance routines, | 2%
ki .
MGM/UA Home Video, is another | 20 | NEWP | THE ACUPRESSURE FACE-LIFT Lorimar Home Video 101 :g‘:riychwfgggglﬁnggggu’;;f“'a' 1995
New York-based company official
who has declined to move to Los An-
geles. He has vowed to stay on with BUS'NESS AND EDUCAT'ON“"
the company for the remainder of
1987, * % NO.1 &« % _
1 2 19 ggn[s)l(l)hsﬂER REPORTS: HOUSES AND Lorimar Home Video 076 rg;et'o evaluate, purchase, and finance a} |qqc
LIVING LANGUAGE SPANISH . Learn to speak Spanish at your own pace
2 152 LESSONS Crown Video in six easy weeks. 2995
LIVING LANGUAGE FRENCH . Learn basic French in just 6 weeks-look,
3 3 7 LESSONS Crownlideo listen, and repeat the phrases! 2095
. . Successful public speaking through use
4 11 21 PERSUASIVE SPEAKING Esquire Video ESQ0230 of body language & eye contact. 2995
q . Developing managerial skills and mental
5 4 19 CAREER STRATEGIES 1 Esquire Video ESQ0200 exercises are taught by top executives. 29.95
6 5 21 HOW TO USE YOUR IBM PC-IN TEN Kennon Publishing Corp. Basic knowledge to make the IBM-PC 7995
EASY LESSONS Kennon Video work in countless ways. g
. Improve test-taking skiils for those
7 12 |15 THE VIDEO SAT REVIEW Random House Home Video important college-entry SAT tests. 69.95
5 . Winnie The Pooh teaches kids to deal
8 6 19 TOO SMART FOR STRANGERS Walt Disney Home Video 736 with strangers and protect themselves. 29.95
THE ROAD TO ACHIEVEMENT . . Strategies to improve your everyday
9 | REENTRY VOLUME 1: WINNING AT WORK fotimagbiomelidecines performance on the job. 19.95
. Advice to parents on how to teach their
10 1 11 SAY NO TO DRUGS Kid Stuff kids the dangers of drug abuse. 14.98
Paramount Pictures Henry Winkler educates parents and
1) B2 STRONG KIDS, SAFE KIDS Paramount Home Video 85037 children about child abuse. 2
BEHIND THE WHEEL WITH JACKIE A . Tips on braking skills, proper
12 1 14 5 STEWART fetimaghiomelidecionS acceleration and driving finesse. <ELH
. » A look at drug abuse and the techniques
13] 10 3 DRUG FREE KIDS: A PARENT’S GUIDE (LCA parents can use to solve it. 2995
YOUR NEWBORN BABY WITH JOAN - . Joan Lunden hosts this comprehensive
14| 9 5 LUNDEN Meridian Entertainment guide to new baby care. 29.95
. : . Information on shopping for and
15172 CONSUMER REPORTS: CARS Lorimar Home Video 074 e ey 19.85

# International Tape Disc Assn. certification for @ minimum sale of 75,000 units or a dollar volume of $3 million at retail for theatrically released programs. or of
at least 25,000 units or $1 million at suggested retail for nontheatrical tities. SF short-form. LF long-form. C concert. D documentary.
Next week: Recreational Sports; Hobbies And Crafts.
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 make a

Three Oscar winners
hat’ll steal your customers’ hearts...

Diane Jessica Sissy
KEATON LANGE  SPACEK

Meg just left one. Lenny never had one. Babe just shot one.
The Macgrath sisters sure have a way with men!

2
o 1986 Oscar

yourself urgin _

your friendgs 'rc? see Nominees

it. ‘Crimes of the Bes- Actress—

Heart' is that sort Sesy Spacek

of movie. ..surely Best Supporting

one of the best Actrass—

films of 1986.” Tess Harper

Michael Medved Best Screenplay—

SNEAK PREVIEWS Beth Henley

(4R

HFRARY

DE LAURENTIIS ENTERTAINMENT GROUP presents A FREDDIE FIELDS/BURT SUGARMAN Production
DIANE KEATON - JESSICA LANGE - SISSYSPACEK  “CRIMES OF THE HEART”
TESS HARPER - DAVID CARPENTER - HURD HATFIELD 2nd SAM SHEPARD as “Doc"

Screenplay by BETH HENLEY sased on her play Executive Producer BURT SUGARMAN production Designer KEN ADAM  kdited by ANNE GOURSAUD

Director of Photography DANTE SPINOTTI music by GEORGES DELERUE costume Designer ALBERT WOLSKY
produced by FREDDIE FIELDS bpirected by BRUCE BERESFORD

Produced on the Broadway Stage by WARNER THEATRE PRODUCTIONS, INC./ CLAIRE NIGHTERN, MARY LEA JOHNSON, MARTIN RICHARDS and FRANCINE LEFRAK. READ THE SIGNET BOOK

P613irinturs STRONGLY CAUTIONED €|

Some Material May Be Inagprapriate far Children Under 13 |

TN A LORIMAR TELEPICTURES COMPANY

Pre-order Date 6/11/87 Street Date 7/1/87 Catalog#421

Available on VHS, Beta or LaserDisc™ Exclusively distributed by Lorimar Home Video. P.O.P. Hotline 1-800-624-2694. Inside California
1-714-474-0355. Also available in Canada. P.O.P. Hotline in Canada 1-800-387-7100. © 1987 Lorimar Home Video, Inc. All Rights Reserved.

Video

EVIEWS

This column offers a critical look
at recent nontheatrical video re-
leases. Suppliers interested in see-
ing their cassettes reviewed in this
colummn should send VHS cassettes
to Al Stewart, Billboard, 1515
Broadway, New York, N.Y. 10036.
Please include the running time
and suggested retail price.

“Wrestlemania III,” Coliseum

Video, 180 minutes, $39.95.
Wrestlemania [1I was the largest
indoor sporting event ever held, and
this video captures the excitement
and electricity that filled the cavern-
ous Pontiac, Mich., Silverdome on
March 29. The video includes all 12
matches, each one more exciting
than the previous, and employs
camera angles that make the viewer
feel like he or she is right there in
the ring. Also included are inter-
views with the wrestlers and be-
hind-the-scenes footage that will be
a real treat for wrestling’s many
fans. Highlights include a match be-
tween “Rowdy” Roddy Piper and
“Adorable” Adrian Adonis; the bat-
tle for the Intercontinental Champi-
onship, with “Macho Man” Randy
Savage pitted against Ricky “the
Dragon’ Steamboat; and, of course,
the main event, with 7-foot, 4-inch,
525-pound Andre “the Giant” chal-
lenging former friend Hulk Hogan
for the World Heavyweight title. A
must for all wrestling fans, this ac-
tion-packed video is a great bargain.
CHARLIE MASSARA

“Power Hitting With Bruce
Meade,” Producers Studios, 25
minutes, $29.98.

Geared toward players looking to
improve their softball hitting abili-
ty, this tape covers all of aspects of
hitting, right down to warming up
properly while on deck. The instruc-
tor, Bruce Meade—who has been
called the Babe Ruth of softball—
gives easy-to-follow, step-by-step in-
structions. The tape should help you
improve your hitting, but the $29.98
price tag may prompt weekend war-
riors to balk at such a relatively
short tape. CM.

“Rhino’s Guide To Safe Sex,” Rhi-
no Video, 60 minutes, $29.95.

A clever idea goes astray here.
Scenes from the sorts of movies you
might have seen in health class dur-
ing the '40s, '50s, and early '60s are
woven together in an attempt to
poke fun at the Victorian attitudes
that prevailed in those years.

Unfortunately, the project unrav-

[ els, as a low-budget character gen-

erator punctuates these vignettes
with sophomoric attempts at hu-
mor. The absence of such pranks
and the addition of a vehicle (per-
haps a narrator?) to explain the con-
text of these scences—several of
which are hilarious—would have el-
evated this project from an imma-
ture gag into an amusing antholo-
gy. GEOFF MAYFIELD

“The Sex & Violence Family
Hour,” Elite Home Video, 86 min-
utes, $59.95.

This collection of sexually orient-
ed sketches is full of obvious, sopho-
moric humor and is rarely funny.

(Continued on next page)
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(Continued from preceding page)

Clichéd jokes about cocaine, bond-
age, flashers, and lounge singers
seem like bad outtakes from 15
years ago. A topless go-go dancer
punctuates the vignettes. The script
could have been written by gag
writers fired from “Laugh-In” and
“Benny Hill” for unoriginality. For
mature audiences. CHRIS McGOWAN

“How To Party,” MPI Home Vid-
eo, 50 minutes, $24.95.

Hosted by the comedy team Ron
Stevens and Joy Grdnic, this tape
takes an absurdist look at the dos
and don’ts of partying. Original vi-
gnettes are intercut with stock foot-
age and overlaid with nonsensical
narration. The video doesn’t work
on any level, and the humor is so un-
remittingly lame that most viewers
will probably press “eject” about
five minutes into this tape.

“Ailey Dances,” Kultur Interna-
tional Films, 85 minutes, $39.95.
This live recital by the Alvin Ailey
American Dance Theater provides
vivid evidence of its stature in the
world of contemporary ballet. As
choreographer, Ailey draws on a
colorful palette of eclectic influ-
ences, all tinted by the black Ameri-
can experience. Four basic reper-
toire dances make up the well-paced
program: ‘‘Night Creatures’
“Cry,” a spectacular solo by Donna
Wood; ‘“The Lark Ascending’’; and
“Revelations,” which almost al-
ways, as here, elicits rhythmic audi-
ence participation. Camera work is
expert, mixing closeup and ensem-
ble views effectively. Spoken intros
by former Ailey star Judith Jamison
are short, informative, and attrac-
tively delivered. 1S HOROWITZ

“You’re In Love, Charlie Brown,”
Kartes Video Communications, 26
minutes, $14.95.

This made-for-TV episode re-
mains fresh some 20 years after its
first airing on CBS. In the Charlie
Brown cartoons, one experiences
the array of insecurites that all
youngsters (and adults) face when

they reveal their deepest feelings to |

their peers. And, yes, the exclusion
of commerecial interruptions is a real
plus.

Still, despite the many merits of
“Peanuts” programs, previous half-
hour titles on home video have not
sold particularly well. Home taping
may be the culprit as these episodes
have been telecast many times. To
combat that, and to take advantage
of the fact that the VCR has become
one of this decade’s most popular
babysitters, it might have been wis-
er to offer a longer tape with two or
three different episodes for $10 or
$15 more. G.M.

CM.

DO YOU HAVE YOUR
OWN COPY OF
BILLBOARD'S 1987
INTERNATIONAL
BUYER'S GUIDE?

$60 {Includes postage and handting

Add appropnate saies tax in NY.
NJ. CA TN, MA and VA

Call TOLL-FREE
800-223-7524

{In New York State: 212 764-7579)] |

and two others
they’re sure to fall for.
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#398

Street Date: 711187

Pre-order Date 6/11/87

Starring: Hallie Foote, Amanda Plummer, Rochelle Oliver,
Michael Higgins, William Converse-Roberts
Written By: Horton Foote
Directed By: Howard Cummings
Produced By: Lillian V. Foote and Marcus Viscidi

A FILM BY PAUL COX

ROBERT MENZIES
MONICA MAUGHAN

SHEILA FLORENCE
JEAN-PIERRE MIGNON

NORMAN KAYE
BANDUK MARIKA

PETER AANENSEN
ELSA DAVIS

Available on VHS and Bete. Exclusively distributed by Lorimar Home Video. P.O.P. Hotline 1-800-624-2694. Inside California 1-714-474-0355. e RN B E
Also available in Canada. P.O.P. Hotline in Conada{ 800-387%-7104. © 1987 Lorimar Home Video. All Rights Reserved. A LORIMAR TELEPICTURES COMPANY
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TOP L ATIN ALBUMS..

2 WKS, AGO

THIS WEEK

WKS. ON CHART

Compiled from a national sample of retail store
and one-stop sales reports.

ARTIST  TITLE  (ABEL & NUMBER/DISTRIBUTING LABEL

by Tony Sabournin

EVEN IN HIS DEATH, ISMAEL RIVERA managed
to create a stir. He was more vilified during his later

planned weekend promotion to have the island’s DJs
take condolence calls from many of Maelo’s friends
and collaborators from all over the world and to an-
nounce the arrival of personalities who flew in specifi-
cally for the funeral. At presstime, no similar tributes
were reported for any of New York’s commercial ra-
dio stations, despite Rivera’s contributions to the city
he had always considered his second home.

More importantly, such deaths always help to re-
mind us, at least for a short period of time, how limit-
ed the financial resources of musical craftsmen are.

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

the European and Caribbean sound. An LP that runs the gamut
of emotions. “Lo Bello y Lo Prohibido”

1|1 (27| BRAULIO LOBELLOYLOPROHIBIDO ces 10452 years for his misdeeds than glorified for his numerous R A
2|3 (21| EMMANUEL SOLO rcasale accomplishments. And the demise of El Sonero Mayor 'smae' Rlvera 'eaves behlnd
312 |41| JUANGABRIEL PENSAMIENTOS arioLA 6078 as a result of a heart attack May 12 in San Juan, Puer- HS H H H
4|4 ]29| JOSEJOSE SIEMPRE CONTIGO aROLA5732 to Rico, closes a chapter in the most prolific era of in- a 'egacy Of dIStlnCtlve music
5| 5|27| DANIELAROMO MUJER DE TODOS, MUJER DE NADIE emis681-1 ternationalization of the island’s folkloric rhythms. It
6|6 |41 ISABEL PANTOJA MARINERO DE LUCES rca 7432 was during this area that the bomba and plema  Such situations also point to the need for an organized
717 |23| DYANGO CADA DIA ME ACUERDO MAS DE Tl emis73s sounds emitted by the late Rafael Cortijo’s combo be- labor entity that could ensure that a musician’s de-
8 |—| 3| AMANDA MIGUEL AMANDA MIGUEL TELEDISCOS 102 came synonymous with the island’s tropical enchant- mise does not translate into an application for public
9|8 (29| EDNITANAZARIO TUSINMI meLoDY 094 ment. Hits like “El Negro Bembén” and “El Bomb6n  assistance. It was touching to see the reaction of some
10| 9 |31| JOSEFELICIANO TE AMARE Rcas6109 De Elena” made Rivera—also known as Maelo—the colleagues to the nefarious news: The usual verbal el-
11[12]31] BASILIO SERA QUE ESTOY SONANDO ems 701 singer who most influenced the vocal styles of future oquence of Ray Barretto was replaced by a silent
@ [12(1319| MARISELA PORQUE TENGO GANAS PrOFONG 90502 torch carriers. His patented, scattered scats through-  grief; young merenguero Richie Ricardo also attend-
© |13{10(41| ROCIODURCAL SIEMPRE arioLa 6075 out songs’ choruses, falling back into beat when you ed, saying that he has idolized Rivera since he was a
B.(14[19]| 5| ROCIO JURADO DONDE ESTAS AMOR w6301 least expect it, remains the standard against which  toddler; a packed crowd at New York’s Palladium
15|11]13| ANGELICA MARIA EL HOMBRE DE MI VIDA RrcA 5906 true soneros are measured. . danced to many of Rivera’s hits throughout the night
16/15| 5 | MIGUEL GALLARDO DEDICADO rcas737 The WQBS network immediately postponed a (Continued on page 85)
17 (14| 5| FRANCO SOY PpreriESS4010
18|18 7 | LUPITA D'ALESSIO SOY AUTENTICA Y PUNTO Dx 001
19124 | 3 | LUNNA LUNNA a&m37022
20 |—| 3 | CLAUDIA DE COLOMBIA LA SENORA Rcao02151
21(21|31| SOPHY VERSATILY TEMPERAMENTAL VELVET 6050 [ ]
DE... 0 .
m ﬂmm] He say, “Whatevr i layed o the radio sl el
24| —| 3 | FRANCODE VITA FRANCO DE VITA  SONO-RODVEN 65105/SONO here—especially records played once every hour.
25]/—| 1 | YOLANDITA MONGE LABERINTO DE AMOR cgs 10382 A NEW STATION has made it onto the Hot Latin 50
1| 19| FRANKYRUIZ VOYPA ENCIMA 72453 I_ATINA panel, while two others, KLVE-FM and KTNQ-AM
2 | 2 |33| EDDIE SANTIAGO ATREVIDO Y DIFERENTE TH2424 Los Ange]es’ are no 10nger participating_ The new out-
3| 4|25| ANDY MONTANEZ MEJOR ACOMPANADO QUE NUNCA TH3434 : let is KBOR-AM in Brownsville, Texas, broadcasting
4|18 7| WILFRIDO VARGAS LA MUSICA sonotone 1406 in the Rio Grande valley. According to Edgar Treviiio,
5|3 (67| ELGRANCOMBO NUESTRAMUSICA, Y SUPUEBLO comso 20es by Carlos Agudelo the station’s program director, 85% of the population
617 | 3| WILLIEROSARIO MANOF MUSIC 1H14s there is of Mexican origin. The station began broad-
719133 JOHNNY VENTURA EL SENOR DEL MERENGUE ~ cBs 10440 FROM THE RETAIL SIDE of the spectrum comes a  casting in Spanish Dec. 1. It has a varied format that
<« 8 | 8 |49| ROBERTO TORRES ELEGANTEMENTE CRIOLLO saRr1043 diferent perspective on how Latin records move in the
916|9| CHARANGADELA4 SEPEGO sariosa marketplace. A source in Miami says salsa music is . F .
10| 5 |25| LAPATRULLA1S ACARICIAME i isiz down oo as a result of severn] fostors: SRR More programming dlverSIty
<€ 11|14]13] RUBENBLADES AGUA DE LUNA ELEKTRA 9607211 motion, the heavy emphasis of FM stations on contem- A H
Q 12|13|35| BONNY CEPEDAY SU ORQUESTA DANCE IT!/ BAILALO rca 7541 porary pop ballads, and lack of innovation from pro- WOU|d enI'ICh MusIC scene
ed (13/12|15| SONORA PONCENA BACK TO WORK Inca 1083 grammers who keep playing the same tunes. Also, ac-
g 14| —| 3 | RAYBARRETTO AQUISE PUEDE rania 642 cording to the source, the blacklisting of such includes tropical music, norteds, mariachi, Tex-Mex,
== (15(10| 9 | OSCARD'LEON RIQUITIN TH 2456 musicians as Oscar D’Leon, Ruben Blades, and Wil-  and international pop ballads. “Just about the only
B 16(11(13| BINOMIODEORO LACANDELOSA sonotone 1403 lie Colon on the radio takes away versatility from the  thing we don’t play is salsa, but it’s because we don’t
g 1716 9 | ORONEGRO EL BRILLO DE saLs0s01013 music scene. In New York, a source at one of the larg-  get it,” says Trevifio. “Otherwise, we program most
p=[18|15|31 | HANSELYRAUL TROPICAL rcas7ol er music stores says salsa and merengue outsell con-  of the songs that appear in the Hot Latin 50.”
19|—| 5| RUBENBLADES DOBLEFILO rania64s temporary pop ballads, even though commercial AM
20|24 (13| PAQUITOGUZMAN CHAMPANAYRON TH2411 radio gives Afro-Caribbean music a minority status. THE PROGRAMMER'S VOICE: WKJB-AM Maya-
21(23]19| JOSE MEDINAY SUORQUESTA DECIDIDO rinGo 005 Ir} San Frar}cisco, Bill Rodriguez, owner of Discolan- guez, Pue'rto Rico, programmed by Junior sanabria,
22|—| 1| ORQUESTAINTERNACIONAL DE QUE ME SIRVIO QUERERTE sono. dia, a store in the Mission district, says South and Cen-  is witnessing what Alan Corales, the station’s produc-
RODVEN 1104 tral American cumbias and New York salsa are big tion director, calls ‘‘the rebirth of salsa.” Two
23|—125| GILBERTO SANTAROSA GOOD VIBRATIONS comso 2049 sellers at the moment, but pop ballads move regularly. (Continued on page 85)
24120 (11| LOS HIJOSDEL REY LOS HIJOS DEL REY KAREN 102
25(22| 3 | RICHIE RAY Y BOBBY CRUZ INCONFUNDIBLES vavaios
111[23] LOSBUKIS ME VOLVIA ACORDARDE Tl LasER3025
2|3 (21| VICENTE FERNANDEZ HOY PLATIQUE CON MIGALLO cBS163
3| 2|23 LITTLEJOE TIMELESS cBs10458
4 | 8 |13| TROPICALISIMO APACHE REGRESO LA MEDALLITA CARRUSEL 5202
55| 9| SONORA DINAMITA CAPULLO Y SORULLO FuentEs 1612
6 | 4|23| LOSTIGRES DEL NORTE GRACIAS AMERICA PROFONO 90499
719(23] LOSYONICS CORAZON VACIO cBs90489
z 8|6 |11] LOSRAYOS CRUZDE MADERA €cco 26159
|97 |15] JOANSEBASTIAN OIGA MUSART 6015
&) [10[18|33| LOS CAMINANTES DE GUANAJUATO PARA AMERICA Rrocio1119
; 11113 3 | RAMON AYALA HASTA QUE TE PERD! fReDDIE 1385
I 112/12|19| GRUPOMAZZ NUMERO 16 PARTE 2 cBs8a333
E 13|10 (37| ANTONIO AGUILAR LA TAMBORA MUSART 2021
- |14]20]23| GRUPOEL TIEMPO TUEX-AMOR (unai122
«€[15|14|23| FITOOLIVARES LA PURA SABROSURA GiL 1031
& 16| 11|53 LOSBUKIS 16 SUPEREXITOS PROFONO 90464
2 17|24| 5 | LOS HURACANES DEL NORTE CRUZ DE MADERA GARMEX 1014
€D [18[22|11| ANTONIO AGUILAR CONBANDA MUSART 2021
kal 19(16| 5 | LOS BARON DE APODACA ACA ENTRE NOS FREDDIE 1377 J
x 20(15| 5| FLACO JIMENEZ AY TE DEJOEN SAN ANTONIO ARiOLA 3021 :’)L . i
21[21[25| LOS BONDADOSOS REALIDADES PROFONO 90492 Dol
22(23|53| LOSBONDADOSOS 17 SUPEREXITOS PROFONO 90465 C
z| 19 LOUSLINEILL AR PORDEEITNEES CArniie Spanish songwriter, from Islas Canarias, Braulio. He reflects his CALL MARY FISHER
24| —|11| GERARDO REYES Y SUBANDA SINALOENSE cBs 20790 versatiity and personality by offering Us a repertoire ranging from
25|17 CARLOS Y JOSE _TE VES CRIMINAL _FREDDIE 1383 romantic ballads to humorous lyrics. A unigue style that blends (2 1 3) 273-7040
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| Clasical || %
KEEPING
SCORE

by Is Horowitz

ARABESQUE IN TRANSITION: Ward Botsford,
who helped found the Arabesque label in 1980 and has
produced all its in-house product, has signed a letter
of intent to purchase the label and its catalog assets
from parent company Raytheon. Latter is also spin-
ning off its spoken-word division, Caedmon, to Harper

Botsford, whose involvement in recording, primari-
ly as producer, dates back some 40 years to his associ-
ation with Urania Records, will operate Arabesque
(the label name will be retained) under a new company
still to be formed. If all goes well, it’s expected that
the letter of intent will be consumated by July 1.

The Arabesque catalog has close to 200 titles, many
of them licensed from EMI. Of the total, 61 have been
released on compact disks to date, and these will make
up the initial active catalog of his enterprise, says
Botsford. All but 16 of the titles are licensed; the oth-

About a dozen other albums have been recorded and
are in various stages of preparation. Among these is
one coupling the Second and Third Tchaikovsky Piano
Concertos, with Jerome Lowenthal as the soloist and
Sergiu Comissiona conducting the London Symphony
Orchestra. Botsford says it’s the first recording that
makes use of the original score of the second concerto.

There’s another first in one of two upcoming Schu-
bert trio recordings. The recording of the Opus 100
Trio is the only one to include 100 bars in the fourth
movement that were excised by Schubert’s publisher
because he felt the work was too long. The returned
material can be heard in a separate add-on of the

movement. The performing group here is the Golub-
Kaplan-Karr Trio.

Also in the yet-unreleased Arabesque vaults is a set
of “never-recorded” Kurt Weill songs performed by
baritone Steven Kimbrough with pianist Dalton
Baldwin and a Vaughan Williams album with Yehudi
Menuhin directing the English Chamber Orchestra.

Among projects with commitments but not yet re-
corded is a Gershwin album conducted by Mitch
Miller. More material will be licensed from EMI, says
Botsford, including six Mozart piano concertos per-
formed by Artur Schnabel. Among the conductors
are Sir Adrian Boult, Malcolm Sargent, and Walter
Susskind. These will join other historic Schnabel re-
cordings on Arabesque, including its best-selling cycle
of the Beethoven piano concertos.

GATEWAY TO THE WEST: Angel Records was in

Ward Botsford is set
to buy Arabesque label

St. Louis last week to finish up a Gershwin album with
Leonard Slatkin and the St. Louis Symphony. It is
one in the American music series undertaken by the
label and orchestra. Also in the can is a Barber pack-
age that includes his three Essays for Orchestra and
selections from “Vanessa” and “School For Scandal.”
There will be another Copland set for Angel, says
Joan Briccetti, general manager of the St. Louis; re-
cording dates have yet to be scheduled.

RCA Red Seal, whose recent catalog with the St.
Louis includes a Grammy-winning Prokofiev Fifth,
also has some recordings with Slatkin and the orches-
tra in preparation. There’s a Shostakovich 10th, a con-
cert march album, and a good chunk of a complete
“Swan Lake” that RCA producer Jay David Saks and
engineer Paul Goodman have put to tape. Parts of
the Tchaikovsky ballet have yet to be recorded and
will be fit into programming schedules next season.

O Products with the greatest airplay gains this week,

by Linda Moleski

HOUNDER RECORDS has purchased the Ric and
Ron labels, which have not been active since the early
’60s. The move is significant because the two labels
represent the last major catalog of masters from the
“golden era” of New Orleans r&b/rock’n’roll music—
dating back to the '50s and ’60s—that has not been re-

The labels are most often remembered for their big-
gest hit, “You Talk Too Much” by Joe Jones. Other
material in the catalog includes Irma Thomas’ “You
Can Have My Husband, But Don’t Mess With My
Man” and a Professor Longhair album as well as re-
cordings from Johnny Adams, Eddie Bo, Tommy

Rounder’s initial release plans call for a greatest-
hits package from Bo—who created the early-'60s
dance craze dubbed the Popeye—and an album of
New Orleans female vocalists, including Thomas,
Martha Carter, and the Crescents. According to label
co-founder Marian Leighton, there are 10 projects in

SEEDS & SPROUTS: Newcomer Check Point Rec-
ords has hit with “Mind Your Business,” a 12-inch
street number by Sweet Cookie. The single is report-
edly getting airplay in the Atlanta, Philadelphia, New
York, and Washington, D.C., markets, among others.
“We moved over 20,000 pieces, and that was just in the
Washington/Baltimore area,” says label chief Irvin
Lee. An album of the same name is expected to ship in
two weeks. Distributors handling the line are
Schwartz Bros., Jem Texas, and Jem West. The label
can be reached at 301-459-5129 . . . Another street rec-
ord that's racking up big sales is M.C. Shan’s album,

- 5._ Compilgd from national Latin
i 55 ’;‘o =E ARTIST radio airplay reports. TITLE
ITw | <Y G| XTI
2 | L2 | ~a | 2O LABEL
& NO.1 ®* %
BRAULIO EN BANCARROTA
1 Ll i S R
@) 2 | 2 | 2 | JUANGABRIEL HASTA QUE TE CONOCI
3| s | 6 [ 13| AMANDAMIGUEL EL PECADO
s [ | RoSRuKs TU CARCEL
& Row (see page 71).
5 | 3| 8 | 14 | LORENZO ANTONIO DOCE ROSAS
MUSART
6 | 4 | 3 | 21 | EMMANUEL ES MI MUJER
7| 6 | & |15 | LUCIAMENDEZ CASTIGAME
MIGUEL GALLARDO DOS HOMBRES Y UN DESTINO
8 [ 9 | 10| 12| peh
@ n |1 | s | DYANGO GOLPES BAJOS
10|10 9 |16 | JOSEJOSE CORRE Y VE CON EL
1 [ESEIaN 23 || VERONICACASTRO MACUMBA
12| 14| 12 | 14 | ESTELANUNEZ IO W ANEH ers were produced by Botsford himself.
* % ¥ POWER PICK* * %
LUNNA SI VIVIR CONTIGO
18 | 13 | 10 | Sem
s ——
# & & HOT SHOT DEBUT* &
NEW) | 1| | JULIOIGLESIAS LO MEJOR DE TU VIDA
— "
15|15 | 16 | 9 | FRANCO oY
6 | 13 | 11 | 10 | FRANKYRUIZ QUIERO LLENARTE
17 19| 28| ¢ | MECANO HAY QUE PESADO
18|17 | 2| 5 | JORGEMUNIZ AMIGO MIO
19 | 12 | 14 | 32 | DANIELAROMO DE MI ENAMORATE
20 | 20 | 19 | 29 | MARISELA TU DAMA DE HIERRO
a |z | 8 | 15 | BRAULIO NOCHE DE BODA
@ 23 | 18 | 20 | EDDIESANTIAGO QUE LOCURA ENAMORARME DE T!
2| 31| 3 | 7 | SONORADINAMITA CAPULLO Y SORULLO
24 | 37 | 27| 30 | EDNITANAZARIO TU SINMI
%55 |20 w0| W CORAZON HERIDO
50 | — | 2 | YOLANDITA MONGE AHORA AHORA
€Bs
27 | 16 | 15 | 23 | ANGELICAMARIA EL HOMBRE DE MI VIDA
28 | 33 | 3 | 4 | MANOELLATORRESYLOS DIABLOS NO ME MIRES ASH
29 | 3 | 35 | 3 | ROCIODURCAL SIEMPRE
3 | 22| 33 | 4 | BONNYCEPEDA LA FOTOGRAFIA
31 | 20 ] 29 | a | EMMANUEL SOLO
2|3 |39 |5 | GARLA NO ME TOQUES
33 | 24 | 30 | 10 | MARISELA ARREPENTIDA c
:Z;)E‘:)ELA PORQUE TENGO GANAS s
A 38 2 5 PROFONO Q N ANA
35 28 22 19 ggSE FELICIANO TE AMARE
%6 [ 30 |26 | 14| YR ES ELLA MAS QUE YO
37 | 40 | 3 | 7 | ALEJANDROJAEN PACIENCIA
8 | a1 | 45 | a gﬁmm OSBORNE 0JOS DE COLOR CAFE Ridgley, and Dr. John.
45 | 4 | 3 | EDDIESANTIAGO NADIE MEJOR QUE TU
4 | 32 | 25 | 5 | JOCHYHERNANDEZ TE QUIERO TANTO
NEW) | 1| EF:'\OT‘!LO SESTO QUIEN ERES TU
TROPICALISIMO APACHE LA HIERVA SE MOVIA ‘
8 |21 |21 | 16 | sonorone the works for this year.
43 | 46 | — | 2 | FLANS HOY POR TI MANANA POR MI
FONOVISA
4 | 2 | 42 | 11 | BEATRIZ ADRIANAY MARCO ANTONIOSOLIS ~ ENTRETUY YO
PROFONO
NEWp | 1| | LAPATRULLAIS TE QUIERO, TE QUIERO
4% | NEwp | 1 | LOSBUKIS ME VOLVI A ACORDAR DE T
47 | 39 l 4 | 5 | WILLIEROSARIO ME VAS A ECHAR DE MENOS
8 | NEW) 1 éESNIOR Y JORGE MANDUNGO LA SUAVECITA
49 RE-ENTRY JOAN SEBASTIAN Y PRISMA UNA DAMA Y UN SENIOR
50 RE-ENTRY LUPITA D'ALESSIO TE ESTAS PASANDO

“Down By Law,” on the Cold Chillin’ imprint. Ac-
cording to label spokeswoman Dee Joseph, the record
has gone well over the 100,000-unit mark with virtual-
ly no radio support. “The word of mouth on it is tre-
mendous,” says Joseph, who adds that Shan built a
following with two releases on MCA and Bridge Rec-
ords. Contact 212-799-7300 . .. Passport Records is
beefing up its roster. Among the label’s latest sign-
ings are former Windbreakers member Bobby Sut-
1iff, British psychedelic-pop band Mood Six, Chicago-
based heavy metal outfit Eric Steele, and pianist Elan
Sicroff. New releases are expected to be out this sum-
mer . .. Sutra is releasing the Fat Boys’ first album
on CD. The self-titled project is slated to hit store
shelves this week ... Select is shipping a dance/hip-
hop version of the Rolling Stones’ classic “Brown
Sugar’” by Man Parish. According to label chief Fred
Munago, initial reaction to the record is extremely
strong, particularly at urban radio. Other releases to

Rounder rounds up
Ric and Ron labels

watch for are Kid N’ Play’s “Last Night” and Little
Shawn’s ‘“‘Heartbreak Hotel” ... Another record
worth noting is the Zoning Board’s “Reggae For Rea-
gan,” a satirical reggae/rock’n’roll 12-inch on Beauti-
ful Dancing Records. Word is that the song’s getting
college airplay on the East Coast, but the label is in
need of distribution. Contact Ken Makow at 212-614-
9714.

THE SHOW MUST GO ON: Longtime rockers
NRBQ ran into a minor problem recently while record-
ing material for an upcoming live album. The night be-
fore the band was set to perform at Jack’s in Cam-
bridge, Mass., the popular neighborhood night spot
burned down. Fortunately, dates at Providence, R.1.’s
Lupo’s and New Haven, Conn.’s Toads Place made up
for lost ground, and we can expect a release sometime
this summer on the Red Rooster label.
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ACTION

To order an ad ... check the type of ad you want...

O Regular classified (ads without borders): $2.55 per word, per
insertion. Minimum ad order, $51.00.

[ Display classified (all ads with borders): $83.00 per column per
inch, per insertion; 4 insertions $77.00 per; 12 insertions $71.00
per; 26 insertions $68.00 per; 52 insertions $55.00 per. Price
discounts are based on insertions in consecutive issues.

O REVERSE AD $10.00 ADDITIONAL CHARGE

TAPES

——Billboard=——=

CLASSIFIED

MART

O Count 8 words for our Box Number and address. Add
$6.50 for handling. Only regular mail forwarded—tapes
not acceptable.

Check the heading you want...

[ For Sale []Help Wanted []Positions Wanted [] Tapes City
[ Business Opportunities [ Investors Wanted

[0 Real Estate/For Sale/Lease [J Songwriters [ Talent

[ Accessories [ Golden Oldies [] Novelties/Merchandise
[ Services/Supplies/Equipment [] Wanted To Buy

[J Comedy Material [] Computer []Schools & Instructions
[ Video [ Miscellaneous

Payment must be enclosed with your ad copy. Send to
Billboard Classified, 1515 Broadway, N.Y., N.Y. 10036.

Cancellations must be in writing and mailed to the

Classified Dept.

FOR SALE

Your Name

Company

Address

State Zip

Telephone

Credit Card #
Bank #

Please fill in the information below if you wish to
charge the cost of your classified advertising.
O American Express [ Diners Club [ Visa [JMaster Charge

Exp. Date:

Your signature

15% agency commission applicable only on ads
of 2" or more running 2 consecutive weeks.

Need to get your ad In fast? Call Jeff Serrette . ..
phone 212/764-7388 . . . Outside N.Y. State phone toll free

SONGWRITERS

SOFTWARE

mvare 800/223-1924.

VIDEO

|

Don't Deiay—Call Today' For More Information

BLANK AUDIO & VIDEO CASSETTES
22ND ANNIVERSARY
LOWEST PRICES IN TOWN
® Audio C. * Video C
» Mastering Tapes ¢ 8 Tracks

Andol Audio Products, inc.
4212 t14th Ave., Brooklyn, NY 11219
Call Toll noo—(oom 221-6578

N.Y. Res.
(718) 438. 7322

FOR SALE

WE EXPORT TO ALL COUNTRIES

12" / LP'S / GD'S

BEST STOCK—BEST SERVICE—

BEST INFORMATION

We specialize In 12" Dance Records
all small and major labels

TRY Us!!

EXPORT-0-DISC

110 Denton Avenue
New Hyde Park, N.Y. 11040
Tele # (516) 294-5900
Telex: 4758254

OUTSTANDING SELECTION

AT BARGAIN PRICES!
Budget/Midline/Cutouts
LP's/CASSETTES/CD’s

Gospel, Blues, Jazz, MOR, etc.
Free Catalog - Dealers only!
A.B.A. Record Dist.

5 Lawrence St., Bloomfield, NJ 07003
(201) 429 7797

Of Great Cassettes and LP’'s

2628 N.W. 72nd Ave., Miami, FL 33122

DON'T BUY GUTOUTS!

Untif You See Our Catalog
TARGET MUSIC DISTRIBUTORS

(305) 591-2188

While Other People are raising their prices.
we are slashing ours Major Label LP's as
low as 50¢. Your choice of the most exten:
sive listings available

For free catalog call {609) 890 6000
or write
Scorpio Music Inc
Post Office Box A
Trenton NJ 08691 0020

LP's, cassettes, 8 tracks and 45's,
Rock, Country R & B and Gospel.
Write for free catalog. Trade only

CUT OUTS & IMPORTS

MARNEL DIST.
P.O. Box 953
Piscataway, NJ 08854

==\
eeds

¢ CO"
one stop 107 alyoy
The

ATTENTION
RETAILERS

* Personanzed Service

* Thousands of Tifies in Sjock
« CD Accessories

« Compettive Pricing

« Same or Next Day Shipment
* Volume Discounts Avallable

1-800-255-3472

InCT CALL 452-0203
41 MONROE TNPX  TRUMBULL CT06611(2031 452 0203

CUT OUTS & OVER STOCKS

LP’'s Tapes, 45's and imports. Looking for
the unusual? We have it at lowest prices. All
requests for list must be written on your
company letterhead. Dealers Only.
Performance
P.O. Box 156 .
New Brunswick NJ 08901
(201) 545-3004 Telex: 5106008316

BUDGET & MIDLINE CASSETTES

Catenng to flea market vendors and independent record
stores only No cut-outs. $50 mirvmum. Wnte or call for free
catalog.

The Tape Box, Inc.
2801 West Reynolds St.
Plant City, FL 33566
(813) 754 3896

CD’S AVAILABLE

Along with 1 000 s of cassetle and LP nhes
Dealers only Wnte or call for tree catalog
Record-Wide Distributors, Inc.
P.O. # 8100
Fenton, MO 63026
(314) 343-7100

THE FINEST QUALITY
IN DEMOS

Your songs fully produced on cassette on reel

SPECIAL RATE FOR A LIMITED TIME ONLY!
Call or write for FREE brochure
Easton One Productions

P.O. Box 30682, Bethesda, MD 20814

(301) 493 6440
Also. Cassette copying/Labeling/Editing

NOVELTIES/
MERCHANDISE

ARXRAARARAARAANRNA AR

LOOK

¢ POSTERS

¢ BUTTONS

* SUNGLASSES
and

o NOVELTIES

ORION DISTRIBUTING
(216) 881-1500

AAAARAAAAAANRRAR

%% % %% % % %% % % %%

LIOCENBED
T-8HIRTSH
BUOCK "H!-.I.T

1-800-B23-BAGH

%% % % %% % %% % % % % %

ROCK & SOUL
ELECTRONICS

WE HAVE THE LOWEST
PRICES IN TOWN!

LARGEST SELECTION OF IMPORT
12 INCH RECORDS

LOHFI&CT DISCS10.9% to 512.99

FAMOUS BRANDS T-1

DURACELL AA {pk of 4)... '
SONY T-120, PANASONIC, JVC,
KODAK, MEMOREX T-120's ALL
FOR ONLY $3.99—54.29 each

We accept mail orders—5100.00
minimum—add 12% shipping and
handling

POSTERS
POSTERS
POSTERS

1000 titles to choose from: Music e
Personality e Beefcake e Cheesecake
o Flocked e Door e Giant ¢ Movies ¢
Cars o Sports e Nostalgia.

Plus wide variety of accessory items.
87 Color Catalo% Now Available

Toll Free
1 (800) 544 0900 (In MI) (313) 674 4691
NATIONAL TREND
2260 Scott Lake Road Pontiac Ml 48054

lﬁ 10“‘
ﬂ“"‘cp\\-‘“s

MUS/C RETAILERS POINT-OF-SALE/
INVENTORY/ACCOUNTING
COMPUTER SYSTEM FOR THE I1BM/PC
AND COMPATIBLES
* Daily control of sales/inventory
* Automatic vendor ordering
® Full store accounting GL/AP/AR etc.
® Flexible point-of-sale register
® Utilize Bar codes and credit card scanners
* Auto end-of-day feed to accounting
® Affordable/low maintenance system
MusicWare ™, P.O. Box 792365,
Dallas, Tx 75379, (214) 739-4215

COMPACT DISCS

COMPACT DISC?
WE GOT 'EM!!

Beatles CD’s ... $9.97
Many more as low as $9.97

Call now!

Mid-America Record
Service
1 (800) 443 5418
in MO call: collect
(816) 523 4080

GOLDEN OLDIES

Oniginal out-of-print aibums and singtes. Afl
types of music. We specialize in records
from the 50's, 60's, and 70's. Largest
selection. Write for free catalog.
HAVEMEYER PARK RECORDS
P.0 BOX 328
OLD GREENWICH. CT. 06870

Satisfaction guaranteed

POSTERS
ZAP ENTERPRISES
1251-3 Irolo St.

Los Angeles, Calif. 90006
(213) 732-3781
DEALERS ONLY

Sales Reps Wanted

RECORD COLLECTION

28 years of Billboard's #1 45's. All
listed, dated, like new — original
labels.

Call:

(419) 626 4987 (eve.)

VIDEO

Norman James Co.\
“Mfrs. of Posters”

Looking For Distributors

Call:

(604) 985 3999

SELL US MOVIES

BETA/VHS—TOP DOLLAR PAID—WE
HAVE 1,000’s OF MOVIES FOR SALE!

VIDEO SHUTTLE, INC.
445 8th Ave. N.W.
St. Paul, MN 55112
(612) 639 0622

LOW BUDGET SCi-Fi MOVIES
MAKE MONEY!
We're looking for a financial partner to
front 150k in production costs for 'LAND
VOYAGER"
LAUGHING DOG PRODUCTIONS

1927 S. BOSTON, SUITE 207
TULSA, OKLA. 74119 e (918) 584 8878

OPENING A NEW
VIDEO STORE?

WANT TO INCREASE
PRESENT INVENTORY?
WANT TO ROTATE OLD
INVENTORY? WANT TO

SELL DEAD
INVENTORY?

CALL
TRADE-A-FLICK

SERVICES/SUPPLIES/
EQUIPMENT

siskmakers

DOES IT ALL
~CALL FOH OUR PRICE LIST

CALL NOW 1 _§00-468-9353

153 W, 46th Street = NY, NY 10036
in NYC » 212-302-4140

AN AN NN NAN AN

DISCO & STAGE
LIGHTING/AUDIO
Mirror Balls Pin Spots Rain Lights
Chasers Portable DJ Gear Club
Lighting etc
WHOLESALE PRICING AVAILABLE

Farralane Enterprises, Inc.
166 Central Ave.
Farmingdale, N.Y. 11735

*h (516)752-9824 w &

AR BB E SRR R RS S S
I B R EE RSB E SR NS S

1800 654 5390 |
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SERVICES/SUPPLIES/
EQUIPMENT

"RECORD PRESSING®

*Quality Pressing Using Virgin Vinyl

*LP's and Disco Jackets & Labels

*Color Separations

*Mastering & Plating/Stampers

*Free stampers after 1st 1,000
Pressings

*Fast Turn-Around Time

*Ship anywhere in USA & Canada

int't Record & Tape MFG.
750 8th Ave. Suite 503
New York NY 10036
(212) 869 6031

iy,

[EEUROPADISK;LTD;

Direct Metal Mastering

DIMIM 55,075
« Disk Mastering Suite
» Hi-Definition Plating

- State-0f-The-Art Pressing

For brg:hure & pricing, call or write
[EUROPADISK;LTD:

75 Varick St., N.Y. 10013

HELP WANTED

L (212) 226-4401

MISCELLANEOUS

TOLL
FREE
CLASSI-
FIED
ADS
HOT
LINE!

CALL
NOW

Q)
PLLACE
YOUR

AD!

(212 TG4 TIB8
n WY Siate|

SCHOOLS &
INSTRUCTIONS

MUSIC/VIDEO BUSINESS

Get stated 0n a career in e muse/woeo business Fre o
abons  Attanta Dailas, Denver Ft Lauderdale of Seattle
Learn fascinating betund-the-scenes technques play 3 key
roll backstage or at the controls Top pro traning m studio/
CONCert/video Production  artist representation/manage-
ment  retail/wholesale  promotion/marketing. copyrnght
law. publistwng. much more Employment assistance Finan
«al ad available For information Atlanta 800-554-3346.
Datias. 800441 1577. Derwer. B00-525-6556. Ft Laudet
dale. n Florda 800-82) 9145 outside Florda 800 327-
7603, Seattie. m Washington 800-352-1110. outskde Wash-
ngtorn 800-345-0987 or write MB. Dept 23 3376 Peachr
tree Road . N E . Atanta. GA 30326 Specity city

POSITIONS WANTED

FUNNY JOCK/RECLUSE/exile in Mississippi. Pro
with major market experience. Voices/Radio Minis-
ter, Black lunch wagon operator. All formats/agency
production. Whatchagot? For tape, write: Steve Wis-
dom, Rt. 2, Box 225-A, Lorman, MS 39096. Call:
(601) 786 6144.

National Sales Manager.

Under the broad direction of the Division Manager, develop and implement national sales
strategies for the video distribution program, analyze and assist in the development of pro-
curement and distribution systems for prerecorded video cassette needs. Develop and im-
plement a customer service program which maximizes sales and profits through inside and
outside organizations. Duties and responsibilities: (1) develop and implement a strategic
sales plan including obtaining outside retail accounts, developing budgets for outside ac-
counts and managing a sales force to accomplish established goals; (2) personally negotiate
exclusive video distribution contracts with senior management and officers of major retail
supermarket chains, convenient store chains, and other retail chains supported by the as-
signed sales team for that region; (3) participate in the negotiation with major film produc-
ing studios and independent suppliers for special purchasing arrangements and exclusive
video distribution rights; (4) work with distribution management to develop studies and
recommend most effective video distribution and inventory to service customers; (5) con-
trol and administer a budget allocated for the purpose of generating additional customers/
sales via attendance at trade shows and the organization of seminars/promotional events;
(6) direct and work closely with the International Market Development Manager to insure
the successful expansion and growth in remote U.S. markets and markets overseas; (7)
provide expertise and direction in sales, distribution/inventory control and customer ser-
vices for prerecorded video cassettes and other related products; (8) conduct long range
studies of national sales and recommend programs which will effectively meet customer
needs; (9) develop and implement a pro-active customer service program to increase movie
rental membership; (10) participate in the development of policies, procedures and philoso-
phy in which the video rental division operates; (11) participate in the selection of inven-
tory to be rented throughout the division’s retail outlets; (12) perform and assume other
duties and responsiblities at the direction of the Division Manager.

Decision making authority requires development of recommendations to support sales, dis-
tribution and customer service functions through analysis of business objectives and indus-
try product trends. Produce long and short term plans for sales and service strategies to
meet customer and organization needs. Decisions are reviewed for conformance to the di-
vision’s business objectives.

Supervisory responsibility requires direct supervision of approximately 50 or more employ-
ees, exempt and non-exempt in the customer services, sales and distribution functions. In-
directly provides guidance to marketing, outside vendors and suppliers, outside accounts,
operations, accounting and field service on all aspects of sales and customer service.
Extensive travel to field and external customer locations is required.

Salary: $50,000/yr. Position requires one year or equivalent study in college and two to
two and one-half years experience in distribution management in a video software distribu-
tion company. Applicant must have a detailed knowledge of the home video industry with
particular emphasis on key studio executives and potential competitors is required for the
purpose of negotiating joint venture studio arrangements for distribution and identifying
the market potential for the video distribution division. In addition, experience in the dis-
tribution of video and related products in the U.S. and in overseas markets is required.

Apply at the Texas Employment Commission, Dallas, Texas or send resume to Texas Em-
ployment Commission, TEC Building, Austin, TX 78778, Job Order Number 4793312,
Ad paid by the Equal Employment Opportunity Employer.

HELP WANTED
Billboard Special Project Sales Group 1S
looking for highly motivated and orga-
nized salespeople. MUST be good on
the phone. Send resume 10:

Box SPS
Billboard Publ.. Inc
1515 Broadway
New York, NY 10036

SALES REPRESENTATIVE WANTED

Ready to sell to main record
wholesalers (importers), the
best classical music of URSS
repertory MELODYA, in cas-

settes, edited by an Argentine
Record Company. Please send
complete resume to:

PRODUCTION MANAGER LATIN MUSIC: Search for
Latin musical recording talent by attending perfor-
mances, nightclubs, and through union. Evaluate &
screen applicants, assist applicants with arrange-
ments of proposed recording and supervise recording
& travel to Central & So. America to promote records
and negotiate imports. Regmts: 1 yr. exp. as Latin-
Amer. Musical Production Mgr. or 3 yrs. exp. as Latin-
Amer. Musician and Arranger. Job site: Santa Monica,

MAGNATEC
VIDAL 385
(1429) BUENOS AIRES, ARGENTINA

CA, $13.75/hr., 40 hrs/wk. Send this ad & a resume to

Job # FHC1954, P.O. BX 9560, Sacto., CA 95823-
0560 not later than June 11, 1987.

SALES REPRESENTATIVE
WANTED

High tech company—headquartered in
the Philadelphia suburbs is seeking
sales/marketing executive to direct the
sales efforts of its growing compact disc
metalizing equipment sales opportuni-
ties. Audio OEM sales experience help-
ful. Salary plus commission, complete
benefit package.

Box #7718
Billboard Magazine
1515 Broadway
New York, NY 10036

DIRECTOR OF PROMOTIONS—to establish strate-
gy to be used by promotions and sales department
in promoting and selling records to latin market in

PROPHETESS POETIC BRITISH dramatic songwrit-
er seeking the help of an action mart, to take her
ideas around the world. You would like to listen to
those spiritual songs telling stories of some court-
room dramas. Hear the rhythm and beat of a negros’
spiritual facts. Call evenings (914) 699 0480. Ask for
Edna.

FAST GROWING RECORD
MANUFACTURER/DISTRIBUTOR

needs full time experienced salespeople in all
major markets to service retail and one stop ac-
counts. Knowledgeable in all types of music.
Send resume to:
Box #7716
Billboard Magazine
1515 Broadway, New York NY 10036

BUSINESS

OPPORTUNITIES

EARNINGS UNLIMITED! MAIL our burglar alarm ad-
vertisements from home! RBM Merchandising. Box
59314, Chicago IL 60659

U.S. and Puerto Rico. Act as liaison b ) artist
and record company. Negotiate contract. Promote
records to Spanish language radio stations in U.S.
and Puerto Rico. Produce records for latin market.
Requires 4 year minimum experience. Must have ex-
perience in record promotion and sales to latino
market, in discovering, developing and recording
new talent in the latin market, and in business ad-
ministration and record production. Salary $3,500
per month—job sight/interview Toluca Lake CA.
Send this ad and your resume to: Job # FHC1953,
P.O. Box 9560, Sacramento, CA 95823-0560 not lat-
er than June 14, 1987.

VIDEO DISTRIBUTION
IN SPAIN

Looking for license to distribute pre-re-
corded video products in this country.

Iberian Service, S.A.
Telex: EE 48991 °
Madrid, Spain
34-1-250-5252 (Spain)
(203) 334 7816 (U.S.)

' Very funny M Gdams.... T suppose you think youtre the
onlyone who's ever had fo wait a bit for his telex/

Live on Esi Street.

Make no bones about it. On Esi Street, you'll
never have to wait for that telex cart again!

Because Esi Street turns almost any PC, laptop
or word processor into an instant, portable
international telex system.

So you can send or receive telex right from your
desk at the office, at the country club or at
happy hour. All it takes is a modem and a local
phone call*

Along with telex, Esi Street connects you to a
world of instant business communication and
information. Join thousands of entertainment
professionals who already keep on top with Esi
Street.

Esi Street is your fastest, most convenient, most
practical way to send and receive telex.

Call now for details.
New York 212-757-0320
Los Angeles 213-937-0347

01-221-2749
615-833-9389

London
Nashville

S T R E E T

A World of Business Efficiency
An IMC Network

*Most places in North America, the UK, Europe. Scandinavia, Australasia and Japan.
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: B AUDIO/VIDEO

ITA Seminar: W

8Y AMY ZIFFER

LOS ANGELES More than 160 en-
gineers, duplicators, producers, and
label executives from approximate-
ly 85 companies were on hand for
the International Tape/Disc Assn.’s
second annual “How & Why"’ semi-
nar on cassette quality, held here
May 4-7.

While the digital audiotape and
compact disk configurations were
the subject of much discussion, the
main agenda here—as in the 1986
meet and similar seminars held in
past years by duplicator Electro
Sound Group—was finding new
methods to better the quality of the
standard Philips prerecorded audio-
cassette.

The seminar took the form of var-
ious presentations, some more
heavily technical than others, that
were followed by panel discussions
and questions from the floor. A
brief overview of each presentation
follows.

High-Speed R-DAT Duplication

Sony Corp. of America’s Thomas
Hofbauer updated the gathering on
the development of rotary head digi-
tal audiocassette. Hofbauer also re-
viewed the principles of contact
printing, the technology at the core
of Sony’s developmental high-speed
R-DAT Sprinter duplication system.
Hofbauer offered no firm timetable
for the marketing of the Sprinter,
which is believed to still be at least
six months to a year away.

While Bell & Howell, Sony, and
others continue to work on high-
speed DAT duplication systems, it
seems certain that only real-time
DAT cassettes will be available
when the hardware becomes avail-
able to consumers.

Blank Tapes For R-DAT

Doug Booth, TDK Electronies

nay

Corp. national industrial sales man-
ager, gave a presentation limited
mostly to discussion of his firm’s
barium-ferrite copy tape formula-
tion intended for Sony’s high-speed
duplication system. Booth said that
TDK is waiting for machines from
Sony to use in testing the tape.
TDK, along with several other man-
ufacturers, including Sunkyong and
Maxell, is also set to introduce a line
of metal tape for consumer R-DAT

ways

To Improve Gassette Quality

decks.

Asked when R-DAT mastering
tape would be available, Booth said
that TDK now has the production
capabilities to “ramp up quickly to
meet the demand, when it’s here.”

Loading Equipment For R-DAT
Art LeBlane, director of Anton

Labs, a division of Shape Inec., said
that R-DAT loaders will be available

sometime between fall 1987 and
winter 1988. LeBlanc presented
technical specs for such a loading
system, which he said will incorpo-
rate a bar-code system for product
tracking. The price is expected to be
between $22,000 and $25,000. Le-
Blane said that Anton Labs is also
working on error-test equipment
for R-DAT cassettes.

David Roudedbush, a sales man-
ager with Otari Electric Corp., pre-

. LOS ANGELES Hard informa-

nical—on digital audiotape is hard
to come by. Nowhere has this been
more evident than at the recent In-
ternational Tape/Dise Assn. con-
ference here May 4-7.

During the presentations and
panel discussions, it became evi-
dent that even the developers of
the fledgling format don’t have all
the answers yet, and the future of
DAT still is shrouded in questions.

Conference chairman Sam Bur-
ger said, “In the end, it will be the
consumer who tells us whether R-
DAT is with us to stay or not.”
While most panelists agreed with
Burger, they added that there are
many more factors that will decide
whether or not DAT will fly in the
u.s.

A feeling of resentment on the
part of some duplicators and man-
ufacturers seemed to underlie the
conference. Some said they resent

thrust upon them.

In his presentation on high-
speed DAT duplication, Sony’s
Thomas Hofbauer said that one of
the most important considerations

having a whole new technology ,

tlon——both technical and nontech- -

.- DAT: Many Questions, Few Answers.
= ITA Panel. Consumers Will Decide F’ormat s Fate

in determmmg DAT’s chances for
success is whether or not it will be-
come possiblé to mass-produce the
product.

The Sony system'is an out-
growth of the firm’s Sprinter sys-

* tem for high-speed video duplica-

x

tion. It uses a recording process,
known as contact, or coat-to-coat
printing, which makes use of the
print-through principle.

In the Sony DAT Sprinter, a
high-coereivity (about 2,000 oer-
steds) prerecorded mlrror-lmage
metal-particle master tape is
placed in contact with a lower-coer-
civity (about 620 gersteds) blank
civy (ahggt 020,090

While stlll in contact “both tapes
‘are moved at high speeds past a re-
cording head and through a strong
rﬁagnetxc bias field. “The process
is very fast,” said Hofbauer. “To-
day’s Sprinter for videotapes is du-
plicating two-hour-long cassettes
in 40 seconds. Our DAT audio re-
production system will provide
similar speed.”

* One point that should be noted
about the Sony system is that such
high-speed-contact printing dupli-
" cation m%gt be done under strin-

gent clean-room condmons sure]y
a cost consideration to keep in
mind.

Another possrblhty for high-
speed DAT duplication is DuPont’s
thermal magnetic duplication pro-
cess. TMD also relies on contact’
printing, but uses a laser to heat,
the magnetic coating of the blank
tape to the point that, once
brought into contact with the mas-
ter and allowed to cool, it takes on
the magnetic properties of the
master.

Availability of high-speed dupli-
cating equipment, barrium ferrite
tape, DAT loaders, and DAT shells
is estimated no sooner than 1988.
Cost and market demand has not
been estimated by the firms in-
volved.

At one point during the confer—
ence, a show of hands was request-
ed to answer the question “How
many here think that R-DAT will
succeed as a format?” Chairman
Burger estimated 70% of those
present raised hands in the affir-
mative; others.said the number
was more like 40%.

LAUREL CASH aml AMY ZIFFER
“‘?5@
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NEW YORK

JHON FAIR AND the Munich
Madness Orchestra were in at
I.N.S. Recording recently, working
on a dance project that incorporates
music from an unnamed Broadway
show. Engineering the project was
Jeff Neiblum. Quincy Jones III
was in to work on two projects. For
Fresh, Jones is producing T La
Rock’s “Nitro.” With La Rock he is
producing “Preacher Earl Go Off,”
by Preacher Earl. Steve Griffin
was at the controls. Also there,
Robert Clivilles, Little Louie
Vega, and David Cole teamed up
for a new Cover Girls tune. Vega
and Clivilles produced; Cole wrote
the song and played keyboards.
39th Street Music Productions
has been hopping—Lottie Golden,
Tommy Faragher, and Don Powell
were in producing MCA act the
Jets. Golden and Powell are also
handling production chores for

Sound Investment
will return
next week

Audio Track

Brenda K. Starr. The engineer for
both projects was Lance McVicker,
assisted by Dennis Wall. Natalie
Cole dropped by the studio to lay
tracks for a new Manhattan project
with producers Andy Goldmark
and Bruce Roberts. Alan Gregory
was at the desk, with Susan Fi-
scher’s assistance.

World At A Glance is scheduled
to spend some time at Quad Re-
cording and will be working on its
Island debut. Producer for the al-
bum is Bob Musseo.

In at Evergreen, Roy Ayers re-
cently finished his new CBS release.
Hahn Rowe was at the knobs. Gary
Clugston assisted. Also there,
Slickaphonics’ Alan Jaffe was in to
work on a solo album. Bob
Kirschner was at the dials; Andrea
Bella was assisting.

LOS ANGELES
NANCY SINATRA payed a visit to

Skip Taylor Recording to cut
tracks with jazz artist Don Randi

and the Quest band. Sinatra and
Randi are producing. Joe Shay was
assisting Tom McCauley at the
board. Also there, producer Morgan
Ames was in with the Mercury
Players, working on a project for
Ames Productions. McCauley was
at the board, with Patrick Mac-
Dougall as back-up. Finally, L.A.-
based act Chiron was in working on
its self-produced album for CS Pro-
ductions.

Producer Michael Jay had the
wheels turning on a single for At-
lantic act Fire On Blonde at Gar-
den Rake Studio. Jay Graydon and
Ian Eales were at the desk. Shep
Pettibone was working on the mix.

At the Sound Image Studio MCA
artist Randy Hall worked on tracks
for his upcoming release. John
Henning and Conley Abrams were
at the controls. Producer John
Stronach put the finishing touches
on an album by the Swiss group,
Alp. Henning engineered. Finally,
Motown’s Gary Glenn was in to
work on his debut, with Abrams at

the knobs.
©  NASHVILLE

KENNY ROGERS recently made
his first visit to Sixteenth Avenue
Sound, where he finished up sevéer-
al tunes for his forthcoming RCA
project. Rogers worked with a vari-
ety of producers. Also there, Crys-
tal Gayle, cutting some material for
an upcoming Warner Bros. album
with long-time collaborator Jim Ed
Norman producing. Eric Prestige
was engineering.

Singer/songwriter Dan Mitchell
was in at Audio Media recording
with producer Tom Griffith. The
pair were working on spots to be
used in a nationwide promotion by
Miller Genuine Draft Beer.

OTHER CITIES

AT Ardent in Memphis, the Fabu-
lous Thunderbirds were in with
producer Dave Edmunds to cut
tracks and mix the band’s latest pro-
ject for Columbia. Titled “Hot Num-
ber,” the album is due for release
late in June. Dave Charles was at
the desk, assisted by Tom Laune.

sented a slide show depicting
Otari’s fully automatic R-DAT load-
er. The machine is claimed to load 90
cassettes per hour; price is $27,950.
The machine is now in production,
intended for the European and Jap-
anese markets.

King Instrument’s Joseph Cic-
cone said his firm is developing an
‘“entirely new servo system de-
signed to overcome the challenges
R-DAT presents to loaders.” Cic-
cone also noted that future loaders
will likely interface with software
for error reporting, inventory, ac-
counting, productivity, and mainte-
nance purposes.

Plastic Shells For R-DAT Tapes

Aided by a slide show, Howard
Parker, engineering manager of
r&d for Shape, reviewed the design
of a C-0 for R-DAT tapes. The shell
borrows heavily from videotape
shell design, while still sharing
many characteristics of the stan-
dard audiocassette C-0, like punch-
out recording inhibitors. Shape
plans to take orders for the shells
by the end of 1987, at a projected
price of 30-35 cents each.

Quality Of Tape Coatings

DuPont’s Steven Horton began
with an overview of the history of
Cr0, as a tape formulation. He also
expressed DuPont’s view that
chrome is the ideal medium for
high-density digital recording. Hor-
ton then presented the technical
specs for DuPont’s thermal mag-
netic duplication system for high-
speed audiocassette duplication us-
ing existing technology. Commer-
cial production of the system is
expected to begin in.two months.

Don Winquist, vice president of
Magnox Inc., reviewed the respec-
tive qualities of various tape coat-
ings for analog recording, noting
that “duplicators should expect to
pay a premium price for a premium
product.” Winquist presented cost
vs. performance figures for ferric-,
cobalt-, and chrome-based formula-
tions. Magnox projects a 50/50 split
in 1990 between demand for metal-
particle and barium-ferrite formula-
tions for R-DAT duplication.

Additional ITA panel coverage
and an in-depth look at high-speed
R-DAT duplication will appear in
next week's Billboard.

CASSETTE DUPLICATION

RECORD PRESSING
MASTERING : PLATING
COLOR SEPARATIONS

PRINTING - TYPESETTING

\\.___ o CUSTOM PRESSING

2832 SPRINGROVE AVENUE
CINCINNATI, OHIO 45225
{613) 681-8400
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GBS Wins—Sort 0f—In Aussie Sound-Alike Suit Against Telmak

BY GLENN A. BAKER

SYDNEY CBS Australia has
scored a minor victory in its initial
legal challenge to “‘sound-alike” re-
cordings of current hits, described
by business affairs manager Mike
Edwards as “the first time this
question has been considered by a
court anywhere in the world.”

The company went to the Federal
Court of Australia to seek an injunc-
tion against the television market-
ing of ‘““Chart Sounds Number
One,” a 16-track compilation of
sound-alikes sourced from Count-
down Music in West Germany and
Coombe Music in the U.K.

The action, against Telmak Tele-
products P/L, was launched jointly
with Mindbangles Inc., the manage-
ment company for the Bangles,
whose hits “Walk Like An Egyp-
tian’’ and “Walking Down Your
Street” were “covered” on the al-
bum, along with songs by Wang
Chung, Paul Simon, Debbie Harry,
and Europe.

Telmak has been a major market-
er of sound-alike packages since
1984, when it enjoyed sales of about

50,000 units each for at least five
different releases, including
“Breakdance,’”” ‘“‘84 The Dance
Floor,” and “Hip Hop.” With offi-
cial hit compilations then selling at
$11.99, Telmak offered two disks
for $9.99 and cleaned up.

Although the six major record
companies were far from pleased,
there was no suggestion of any le-
gal challengé at that time. Such
packages have been on the market
here since Paul Hamlyn’s $1.99 Mu-
sic For Pleasure label started up in
the '60s.

What eventually prompted CBS
to action was the fact that ‘“Chart
Sounds Number One” is presented
and actively promoted by popular
rock television personality Donnie
Sutherland, whose photograph
graces the front cover. A signed
note from him on the back touts the
LP as “the first of many ‘Chart
Sounds’ albums to follow” and
states that “they sound just as good
as the originals.”

Another line of type at the base of
the back panel, of a size described
by the court as “not prominent but
neither small nor insignificant,”

states, “Not recorded by the origi-
nal artists.”

CBS offered three grounds for its
action: that Telmak had engaged in
misleading or deceptive trade or
commerce in contravention of the
Trade Practices Act; that it had en-
gaged in “passing off”’; and that it
was acting in breach of copyright.

Chief Judge Sir Nigel Bowen's
May 8 judgment considered the

‘It is preferable
that | express no
exact conclusions
at this stage’

three matters separately. Of the
first he said: “With the emphasis on
the lowness of the price, I would not
be prepared to hold that people
would be misled into thinking that
they were being offered or sold a re-
cording of performances by the
original artists.” However, he also
ruled that “there is a serious ques-
tion to be tried in relation to Section

U.K., U.S. Make Moves To Estahlish
G’nght Agreements With Singapore

BY CHRISTIE LEO

SINGAPORE Great Britain has
submitted a formal proposal to the
Singapore government paving the
way for a bilateral agreement on
copyright protection. The move fol-
lows similar approaches by the U.S.
administration, in the wake of the im-
plementation of Singapore’s new
Copyright Act earlier this year. Both
countries say they expect an ex-
change of diplomatic notes soon.
According to British politician Mi-
chael Howard, the U.K. loses around
$70 million annually from Singa-
pore’s piracy of books and record-
ings. Total U.S. losses from piracy

worldwide are estimated at $10 bil-
lion-$20 billion a year. So it is under-
standable that the two countries are
eager to establish full protection for
their musie, video, film, publishing,
and computer software industries.
The two countries took an active
part in the drafting of Singapore’s
tough new law and have expressed
satisfaction with the republic’s ef-
forts to stem the tide of piracy. But
the mere existence of the law does
not assure protection for foreign
works in Singapore, particularly in
light of the clause limiting protec-
tion to foreign works which have
been published there within 30 days
of their first sale in the originating

country.

Foreign works would gain full
protection only if Singapore were to
join either the Berne or the Univer-
sal Copyright conventions. Member-
ship in either would automatically
confer reciprocal protection on all
member countries, irrespective of
the country in which the work was
first published.

But as the Copyright Act sets no
timetable for Singapore’s member-
ship, the U.K. and the U.S. have
been seeking protection through bi-
lateral agreements ensuring one
country’s copyright works enjoy
full protection in the other’s juris-
diction.

Island Sets 25th Birthday Celebration

Series Of Concerts In London Clubs And Theaters

LONDON Island Records is orga-
nizing a series of concerts in major
London theaters and clubs, to be held
June 26~July 4 as part of the celebra-
tions for the company’s 25th anniver-
sary.

Included in shows will be such es-
tablished Island acts as Robert Palm-
er and John Martyn, along with new
acts like Trouble Funk, Julian Cope,
the Christians, Shriekback, Comsat
Angels, and the Triffids. Venues in-
clude Hammersmith Odeon, Ronnie
Scott’s jazz club, and the Town &
Country Club in north London.

Members of Fairport Convention
are reuniting specially for the cele-
bration series, and a new single by
the band, “Meet Me On The Ledge,”
is to be released at the end of May.

The planned concerts at Ronnie

Scott’s link with the launch of a new
Island label, Antilles/New Direc-
tions, which specializes in jazz and
new age music. The first four albums
feature fast-rising young jazz tenor
saxophonist Courtney Pine and his
band, the U.K. group Startled In-
sects, singer Nana Vasconselos, and
a soundtrack package from the mov-
ie “Angel Heart.”

A special anniversary party is set
for July 4. Island Records, which
started operations on May 8 a quar-
ter of a century ago, plans other
events to make 1987 an exceptional
sales year. Worldwide action on U2's
“Joshua Tree” album has given the
company an exceptionally strong
start.

Other major releases include new
albums from Marianne Faithfull

(June), Tom Waits’ “Frank’s Wild
Years’’ (September), and Robert
Palmer (September or October).

Sales activity outside the U.K. in-
cludes a Bob Marley double compila-
tion album put together specially for
the Benelux market. Three sides con-
tain highlights of his live albums with
the Wailers, and the fourth is made
up of studio tracks.

This story compiled by Peter Jones
in London and Willem Hoos in
Amsterdam.

HAVE YOU SEEN
THE NEW LOOK OF
TALENT? TURN
TO PAGE 32

52 of the Trade Practices Act. It is
preferable that I express no de-
tailed conclusions at this interlocu-
tory stage.”

On the second point he decided: “I
have formed the view that, on the
evidence before me, no case has
been made out by the applications
and that there is a serious case to be
tried in relation to passing off.”

Of the third aspect, he said: “My
provisional view is that the sound-
alikes here in question don’t breach
copyright. But I should not express
a concluded opinion on that question
at this stage. It can be dealt with
more fully and adequately at the
hearing on this matter.”

Accordingly, he declined to grant
the injunction and instead made a
restraining order against any fur-
ther sales of the disk in its present
packaging. He said: “If a similar
disclaimer appeared on the front of
the sleeve, I would consider that no
reasonable person among the rele-
vant section of the public would be
likely to be misled.”

Telmak handled this restriction
with no great difficulty. Slim, 3-inch
long stickers bearing the words
“Not recorded by the original art-
ists” were adhered to the front of
the remaining jackets.

Both CBS and Telmak declared
themselves victorious. CBS’s Ed-
wards says his company is pleased
that the court found the question of
whether a sound-alike infringes
copyright in the-original recording
represents a serious question of
law, to be tested at a full trial. And
Telmak managing director David
Hammer claims the judge’s rulings
had effectively legitimized sound-
alike releases.

Says Hammer: “Now we know
exactly what can and can’t be done

and where we stand. We know how
big the lettering of our disclaimers
should be and where they should be
placed.”

A major plank of Telmak’s de-
fense was that the majors, including
CBS, issued sound-alikes them-
selves and therefore came to the tri-
al with “unclean hands.” One exhib-
it tendered was a U.S. 1987 CBS
Special Products catalog with the
page heading, “Sound Alikes and
Instrumentals.”

Telmak made a counterclaim
seeking an injunction restraining
CBS from threatening to withhold
certain videoclips from Sutherland’s
Saturday-morning rock show,
“Sounds,”” while the program ran
endorsements and promotions for
“Chart Sounds Number One.”

The judge refused this request:
“There’s no current suggestion that
further threats will be made. Fur-
thermore, it would appear that dam-
ages would be an adequate remedy
for any wrong which Telmak may
prove it has suffered in this particu-
lar manner.”

In a statement issued after the
hearing, Denis Handlin, CBS man-
aging director, said: “The majority
of record purchasers are young peo-
ple, so the record industry as a
whole has a particularly strong re-
sponsibility to ensure that the pack-
aging and advertising of records is
not misleading.

“CBS is committed to quality and
welcomes quality competition which
benefits the industry, musicians,
and the public. But we will not toler-
ate any situation where the record-
buying public is misled or where
CBS’s copyrights are infringed.”

Eurovision Winner For 2nd Time

Logan Wins Song Gontest

BY PETER JONES

BRUSSELS Johnny Logan, Austra-
lian by birth but representing Ire-
land, won the 1987 Eurovision Song
Contest here on May 9 with his own
composition “Hold Me Tight,” becom-
ing the first artist ever to win the
event twice.

His “What’s Another Year,” voted
top entry in 1980, was a No. 1 hit in
the U.K. and charted in several other
European territories. Logan also
came in second in the 1984 contest.

This year’s event, hosted by RTE
in Brussels following Belgian school-
girl Sandra Kim’s success in 1986,
was watched by a television audience
of about 500 million through Europe.
Logan finished comfortably ahead of
entries from 21 other countries.

West Germany was runner-up with
“Let The Sun Shine In Your Heart”
by the group Wind. The U.K. entry,
“Only The Light,” written and per-
formed by Rikki Peebles, came in No.
13.

Following his 1980 success in the
Eurovision event, Logan seemed set
for a major pop career, but he was be-
set by management and contractual
wrangles. Epic, with which he is still
signed, has set a series of promotion-

al activities for him in London as de-
mand for ‘“Hold Me Tight” grows
and predicts it will be a major hit.

The last three Eurovision winners
have been comparative failures in
terms of record sales though the se-
ries has produced some enduring pop
successes over the last two decades.

Swedish supergroup Abba was
launched internationally with its win-
ning “Waterloo” in 1974. Dana’s “All
Kinds Of Everything,” another Irish
success, established her as a consis-
tent chart singer for a while, and
Vicky Leandros (Greek-born) and
Brotherhood Of Man (U.K.) were also
new names launched into headlining
pop careers. Only a few established
names, notably Cliff Richard and
Lulu, have been prepared to run the
risk of losing in an event largely dom-
inated by unknowns or groups creat-
ed specifically to perform certain
songs.

Year after year the contest is writ-
ten off by critics as being predictable,
boring, low-quality, and repetitive.
Yet every year it attracts a large an-
nual Pan-European viewing audi-
ence.
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Ruling Would Aid Video/Film Distributors
Government Supports Licensing Bill

BY KIRK LaPOINTE

OTTAWA Prime Minister Brian
Mulroney, International Trade Min-
ister Pat Carney, and Communica-
tions Minister Flora MacDonald
have denied reports that the Canadi-
an government will not proceed
with video film legislation that
would allow Canadian distributors a
larger share of the pie.

Despite a number of factors—ru-
mors circulating at the Cannes Film
Festival, intense last-minute lobby-
ing by film industry representative
Jack Valenti, and concerns by Presi-
dent Ronald Reagan and Canadian
Ambassador to the U.S. Allan Got-
lieb—the federal government says
it has no intention of backing down
from its plan to introduce legisla-
tion in the near future.

MacDonald outlined the bill in

March. It would create a licensing
system for video and film in Cana-
da. Any release for which a foreign
distributor did not hold worldwide
rights or did not “significantly fi-
nance” would be distributed only by
a Canadian company here. Valenti
and others in the industry estimate

‘There will be
legislation’

the impact of the bill at $40 million
annually. That is not the major
problem, they say. The worry is that
the bill is only a small part of a situ-
ation that would see more videos
and films subjected to rules and tak-
en from foreign distributors.

There is no clear indication when
the bill will be introduced, but Mul-

roney told the House of Commons
that reports saying the government
was going to kill the bill are false.
Similarly, Carney and MacDonald
insist that legislation is coming
shortly.

“There will be legislation,” said
Carney, who is the chief cabinet
minister and involved in the free
trade negotiations underway with
the U.S.

Trade Representative Clayton
Yeutter has already hinted that he
thinks the bill is protectionist, and it
has been clear from the outset of
trade talks that such measures are
targeted.

There have been reports that Got-
lieb has personally pressured the
prime minister to rescind the bill be-
fore it reaches the Commons, where
it enjoys support and is likely to re-
ceive swift approval.

Maple Briefs

MCA RECORDS of Canada Ltd.
has signed Boulevard, a Vancou-
ver-based band co-managed by
Bruce Allen (Bryan Adams, Lover-
boy, among others), Lou Blair, and
Cliff Jones. Dave Watt, MCA’s
spokesman, says an album is ex-
pected in July.

ALCAN ALUMINUM has thrown
its support behind the Montreal In-
ternational Jazz Festival, slated
for June 26-July 5. The Labatt
Brewery also has added its name
to the sponsorship of the $3 million
event. More than 400,000 attended
the jazz concerts and outdoor
events last year.

TERRY WILLIAMS, brought
aboard at CHUM-AM Toronto just
a year ago to turn around the sta-
tion as program director, has re-
signed his post. In the short term,
at least, operations manager Jim
Waters will handle his chores.
CHUM'’s format change to gold
from contemporary hit radio has
met with only so-so results, and
there is wide speculation that ei-

ther it or another AM outlet with
mediocre recent ratings is about to
hiteh its wagon to the contempo-
rary sound.

PINK FLOYD is very much back.
Its first date in its reunion tour in
Toronto Sept. 22 was a rapid sell-
out, and a second date was added.
Some 40,000 seats for a Montreal
show sold in less than three hours.

BRENDAN LYTTLE is compiling
Canadian pop music statistics
from Billboard, The Record, and
RPM magazines from 1976-86 for
the Canadian Radio-television and
Telecommunications Commission
and needs information on little-
known releases. He also has to
draft a mailing list of 500 indus-
tryites to whom he will send the re-
port (a condition of the study). He
can be reached at 6708 Huntchest-
er Road N.E., Calgary, Alberta
T2K 5E7; 403-274-4787.

cOMMUNICATIONS MINISTER
Flora MacDonald, who already has
two industry-related bills sched-

OTTAWA An independent label
is about to debut on the Canadian
scene with lofty plans to serve not
only the black music genre but a
wider market of pop, rock, and
classical music as well.

Sunset Records, based in Toron-
to, is headed by Trevor Shelton,
president of the Black Music
Assn. of Canada and a veteran
producer. Others involved with
the label include manager Ray
Moss; Sunset Publishing chief
| Terry Clark, a former RCA Italy
staffer; and rock a&r chief Don
Woods, formerly a Honeymoon
Suite management executive.

Already signed to the label are
singer Sophia Shinas and the r&b

Toronto Indie Label Bows
Will Feature Many Genres

band Something Extra. A subsid-
iary record deal has been complet-
ed with former WEA act Messen-
jah, Shelton reports.

“What we are aiming for is a
black and white Motown,”’ he
says. “Right now, we're looking
for three or.four acts.”

Sunset will also license foreign
product for Canadian distribution
and will individually license prod-
uet in Canada and abroad.

“One of the things I want to do
is find some very young talent and
cradle the baby bands to give
them time to develop,” Shelton
says.

uled for imminent introduction,
has promised a third. She wants to
overhaul the Radio Act but gives
no word on how soon.

cOMINGS AND GOINGS: San-
dee Bathgate becomes administra-
tive coordinator in Bruce Allen’s
office in Vancouver. He manages
Bryan Adams and Loverboy,
among others . . . Claire Lawrence,
veteran Vancouver musician,
moves to Toronto to further his
music career . . . Peter Parish, vice
president of marketing for Sound
Insight, takes over as chairman of
public relations and promotion
committee for the Juno Awards,
with Neill Dixon assuming duties
for publicity and promotion for the
annual awards show, which will be
held Nov. 2 at Toronto’s O’Keefe
Centre.

Sales Up 28%
At Andre Penry

OTTAWA Sales for the Groupe
Andre Perry Inc. increased 28.4%,
to $2.5 million (Canadian), for the
nine months ending Jan. 31. The au-
dio/visual production company is
best-known for its Le Studio record-
ing facility in Morin Heights, Que-
bec.

With imminent expansion plans,
the production firm said additional
manpower required to support the
expansion and technological im-
provements (a Synclavier was add-
ed at Morin Heights, among many
other devices) caused a static net in-
come for the nine-month period. Net
was $198,793, or $0.07 a share, com-
pared to $197,089, or $0.10 a share
last year during the same period.

Earnings before income tax were
substantially up, however, to
$312,732 from $232,353 last year.
That is a 34.6% increase.

Last June, the company complet-
ed its first public share offering.

CISAC Groups Meet In 0z

Reps From 24 Nations Attend

SYDNEY Representatives from 24
nations, including the Soviet Union,
attended three days of administrative
council and executive bureau meet-
ings of the International Confedera-
tion of Societies of Authors & Com-
posers (CISAC) in this city in late
April.

Hosted for the first time by the
Australasian Performing Rights
Assn., the meetings covered consider-
able ground. Consideration was giv-
en to such issues as the development
of CISAC's regional activities in Lat-
in America and Asia, with special re-
gard to the establishment of national
authors societies in developing coun-
tries; the implications of copyright
usage with new technologies, such as
satellite transmission and digital au-
diotape recording; and the problems
of mechanical royalty collection in
countries where the supposedly “le-
gitimate” recording industry claims
that competition from piracy-is mak-
ing it “uneconomical”’ to meet legal
obligations.

ASCAP managing director Gloria
Messenger reported, with obvious
pleasure, that Australia is “doing a
first-rate job” in the area of copy-
right protection. “I think this country
is a role model for the Asian region,”
she added.

“We try very hard to show our sup-
port and recognition of Asian authors
societies and their efforts. Slowly but

surely countries in Asia are realizing
that there is as much money to be
made protecting copyright as infring-
ing it.”

A draft resolution, issued after the
final day’s business, welcomed Aus-
tralian government consideration of
a blank tape levy but officially re-
gretted that “the remuneration is
proposed to benefit, in respect of for-
eign authors and other right owners,
only those whose domestic legislation
provides similar remuneration to
Australian authors and rights own-
ers—a proposal which is contrary to
the principles that are the very basis
of the international conventions on
copyright, being the assimilation of
foreign authors with national au-
thors.”

APRA bid goodbye to the visitors
with a dinner at the Regent Hotel. In
his keynote address, chairman Ted
Albert stated that ‘‘the copyright
laws in most countries are outmoded
and unable to cope with rapidly devel-
oping technology.”

He also spoke of CISAC’s “perpet-
ual struggle to protect creative art-
ists and copyright owners from the
occasional decisions of expediency
and, at times, indifference which in-
fluence the policy attitude of govern-
ments not fully aware of the needs
and priorities of the author himself,
let alone the relationship he feels to-
ward his work.”

Italian Co.’s I1st Releases Are Classical

Low-Price GD Line Bows

BY VITTORIO CASTELLI

MILAN Italian record company
Fonit Cetra has launched a compact
disk series at what it calls the “sensa-
tional” price of 14,000 lira (roughly
$10.70), inclusive of value-added tax,
the same price as black vinyl LPs.

Lucio Salvini, managing director,
says: “This marketing campaign has
been made possible because we had
confidence that CD production costs
generally would soon start to fall.
They have done just that.

“But, additionally, we are selling
the disks in cardboard sleeves, work-
ing on the theory that there was no
real point in charging buyers extra
for the plastic jewel boxes. We're op-
erating on the theory that the musie
contents are most important, with
the containers of much lesser value.”

However, an additional reason for

the low pricing structure is that the
released material is mostly historical
recordings, with many of the works
now in public domain.

The first releases in the series,
which is bannered Grandi Scelte, or
Great Choices, are all classical mate-
rial, including performances by such
names as Klemperer, Furtwaengler,
Beneditti Michelangli, and Bruno
Walter. Future releases will include
pop material. The Fonit Cetra plan
calls for a total 50 CD releases in the
series before year’s end.

Says Salvini: ‘We’re convinced that
the general retail price of CDs is
much too high, and that if you get the
prices down you'll sell many more
units. The initial reaction of the Ital-
ian market is that we're thinking
along the right lines.”

COPENHAGEN Vah Mornson
Iggy Pop, and the Pretenders’ are
among artists set to a gpear at the
16th annual Roskilde
key event in the Danish pop calen-"
dar, to be held July 35.

With a revised format and a rec-
ord-breaking $2.4 million budget,
the organizers expect up to 50,000
fans to descend on the small town
of Roskilde, outside Copenhagen.

Roskilde Fest Set: for July 3- S5
Tops DamshP  Calendar

Festival, a ~er national bmadcast organizations

Advance tlckets emt $45”‘ and all
profits go to Danish youth projects.,
.MTV, Danish Radio/TV, and oth- »

are set to cover the event, which
will feature more than 30 acts from
the U.S., UK., Denmark, Sweden,
Norway, and Australia as well as .
theater groups, dancers, and other
kinds of entertainment.
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CANADA (Courtesy The Record) As ot 5/14/87

PAN-EUROPEAN CHARTS s/23/87

SINGLES -
1 1 | LEANONME CLUB NOUVEAU wea HOT 100 SINGLES
2 | 2 | WITHORWITHOUT YOU U2 ISLAND/MCA 1 | 2 | LAISLABONITA MADONNA SIRE
3 | 3 | NOTHING'S GONNA STOP US NOW STARSHIP RCA 2 | 5 | WITHORWITHOUT YOU U2 IstanD
4 4 | LAISLABONITA MADONNA SIRE/WEA 3 1 LET{T BE FERRY AID THE SUN/CBS
5 6 | (1JUST) DIED IN YOUR ARMS CUTTING CREW VIRGIN/A&M 4 4 | NOTHING'S GONNA STOP US NOW STARSHIP GRUNT/RCA
6 5 DON'T DREAM {T'S OVER CROWDED HOUSE caPiTOL 5 3 RESPECTABLE MEL & KIM SUPREME
7 7 SIGN ‘O’ THE TIMES PRINCE PAISLEY PARK/WEA 6 6 LEAN ON ME CLUB NOUVEAU KiNG JAY/WARNER
8 11 | BOOM BOOM (LET'S GO BACK TO MY ROOM) PAUL LEKAKIS BMG 7 9 BIG LOVE FLEETWOOD MAC WARNER
9 8 THE FINAL COUNTDOWN EUROPE EPIC/CBS 8 13 | STRANGELOVE DEPECHE MODE MUTE
10 | 10 | MOONLIGHT DESIRES GOWAN COLUMBIA/CBS 9 |NEW| LIVING INABOX LIVING INABOX CHRYSALIS
11| 9 [ m;vlvc mté :v:gfsmggnc (FORME) ARETHA FRANKLIN/GEORGE 10 | 20 | TOBEWITH YOU AGAIN LEVEL 42 POLYDOR
sl o Y (e R (ATOV S o 11 | 11 | YOU'RE THE VOICE JOHN FARNHAM WHEATLEY/RCA
13 | 17 | EVERYTHING 1OWN BOY GEORGE VIRGIN/A&M L2 /Ry | SSTANDIBYMERBE eI INGRRICANIC
14 | 16 | LOOKING FOR A NEWLOVE JODY WATLEY MCa 13 | NEW| WHY CAN'T ! BE YOU THE CURE FICTION/POLYDOR
15 | 13 | WILDHORSES GINO VANNELLI POLYDOR/POLYGRAM 14 | 8 | EVERYTHING | OWN BOY GEORGE VIRGIN
16 | 14 | SOMEWHERE OUT THERE (FROM “AN AMERICAN TAIL") LINDA 15 | 15 | CALLME SPAGNA cBs
RONSTADT/JAMES INGRAM  Mca 16 | 7 | DAYINDAYOQUT DAVID BOWIE EMI AMERICA
17 | 18 | DAY-IN DAY-OUT DAVID BOWIE capiToL 17 | 17 | LET'S WAIT AWHILE JANET JACKSON A&M
18 15 | MONTEGO BAY AMAZULU isLanD/MCA 18 | NEW| DOMINOES ROBBIE NEVIL MANHATTAN
19 [ NEW | B{GLOVE FLEETWOOD MAC WARNERBROS./WEA 19 10 | ELECTRICA SALSA OFF zvx
20 | 20 | HOLIDAY RAP M.C. MIKER G" & DEE JAY SVEN POWER/ELECTRIC 20 | 12 | EVER FALLEN INLOVE FINE YOUNG CANNIBALS LONDON
© Copyright 1987, Biliboard Publications, inc. No part of this publication ALBUMS HOT 100 ALBUMS
o o vy, s, ey sy evaee” | 3| 3 | 4R s et smonee L] 4| e oonnce e
g : 8 ying, ing, 2 | 2 |BRYAN INTO THE
or otherwise, without the prior written permission of the publisher. 3 3 | BoN JOClDASTlsPPERY WHENFI\:ET A:nh:RCURV/Po 2 82 || SLIAALY IIANOWELIEN T
LYGRAM 3 | 3 | LEVEL42 RUNNING IN THE FAMILY POLYDOR
; i DAV'DSBO:'E GNEVCE: LETDME DOWN  capiToL 4 | 4 | PAULSIMON GRACELAND WARNER
R PAUL SIMON RACELAND WARNER BROS./WEA 5 6 MADONNA TRUE BLUE SIRE
(Courtesy Music Week/Gallup) As of 5/23/87
BRI_TAIN Y 6 | 8 | CROWDEDHOUSE camToL 6 | 8 | DAVIDBOWIE NEVERLETME DOWN EMIAMERICA
SN 2 G B EICULTRE ECTRICISRE e 7 | 5 | PRINCE SIGNOF THE TIMES PAISLEY PARK
Week| Week| SINGLE 8 | 5 | GOWAN GREATDIRTY WORLD COLUMBIA/CBS 8 | 7 | ALISON MOYET RAINDANCING cBs
1 |1 | NOTHING'S GONNA STOP US NOW STARSHIP GRUNT 9 | 7 | DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS TRIO 9 ENG
2 | 3 | ABOYFROM NOWHERE TOM JONES epic WARNERIAROS 9 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER
3 2 | CAN'T BE WITH YOU TONIGHT JUDY BOUCHER ORBITONE 10 | 10 | FLEETWOOD m\c TANGO IN THE NIGHT  WARNER BROS./WEA 10 | 10 | BRYAN ADAMS INTO THE FIRE &M
4 | 4 | (SOMETHING INSIDE) SO STRONG LABI SIFFRE CHINA 11 | 12 | SIMPLYRED MEN AND WOMEN ELEKTRA/WEA 11 ELIHIBONIJOVI SLIRPERY WHENWETS VERTIGO
5 | 18 | SHATTERED DREAMS JOHNNY HATES JAZZ VRGN 12 | 14 | CUTTING CREW BROADCAST VIRGIN/A&M 12 ] 16 | MEL&KIM FLM SUPREME
6 | NEW | INCOMMUNICADO MARILLION emi 13 | 13 | LEVEL42 RUNNING IN THE FAMILY POLYGRAM 13 | 13 | TINATURNER BREAKEVERYRULE capitor
7 | 5 | LIVINGINABOX LIVINGINABOX CHRYSALS 14 | 17 | MADONNA TRUEBLUE SIRE/WEA 14 | 15 | GENESIS INVISIBLE TOUCH viRGIN
8 | 6 | ANOTHERSTEP (CLOSERTO YOU) KIM WILDE & JUNIOR mca 15 | 11 | BRUCE HORNSBY & THE RANGE THEWAYITIS rca 15 |/ 14 | WHITESNAKE WHITESNAKE 1987 Emi
9 9 BIGLOVE FLEETWOOD MAC WARNER 16 | NEW | BARBRA STREISAND ONE VOICE COLUMBIA/CBS 16 18 | GARY MOORE WILD FRONTIER 10 RECORDS/VIRGIN
10 | NEW | | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON ARISTA 17 16 | BEASTIE BOYS LICENSED TOILL DEF JAM/COLUMBIA/CBS 17 | 12 | EUROPE THE FINAL COUNTDOWN EPIC
an || el e DT @0 e 18 | 15 | SAMANTHA FOX TOUCHME JIVE/RCA 18 | 17 | ERASURE CIRCUS MUTE
19 | NEW| POISON LOOK WHAT THE CAT DRAGGED IN ENIGMA/CAPITOL 19 | NEW | PETER GABRIEL SO VIRGIN
12 12 | BOOPS (HERE TO GO) SLY & ROBBIE FOURTH & BROADWAY
13 | 11 | LICDEVIL THECULT eEcoars aanQuer 20 | 18 | EUROPE THE FINAL COUNTDOWN EPIC/CBS 20 | 20 [ CARLYSIMON COMING AROUND AGAIN ARISTA
14 | 21 ISHING | LUCKY Y
ol :’HE oy GH:'::T ek "’FEJE"‘;ETK:EIEN:REC'O”S RecsN=AnoN WEST GERMANY  (Courtesy Der Musikmarkt) As of 5/18/87 AUSTRALIA  (Courtesy Kent Music Report) As of 5/25/87
16 | 14 | NEVER TAKE ME ALIVE SPEAR OF DESTINY 10 RECORDS/VIRGIN SINGLES SINGLES
17 7 LA ISLA BONITA MADONNA SIRE 1 1 LA ISLA BONITA MADONNA SIRE 1 1 SLICE OF HEAVEN DAVE DOBBYN & THE HERBS cCBs
18 | 35 | HOT SHOT TOTTENHAM TOTTENHAM HOTSPUR FA CUP SQUAD 2 | 2 | YOU'RE THE VOICE JOHN FARNHAM WHEATLEY/RCA 2 [ 2 Boopn(u)gggm(mr's GO BACK TO MY ROOM) PAUL LEKAKIS
RAINBOW 0 f
ol L B eI T — 3 3 NOTHING'S GONNA STOP US NOW STARSHIP GRUNT/RCA 3 3 WHAT'S MY SCENE HOODOO GURUS  BIG TIME/RCA
4 | 4 | LETITBE FERRYAID cBS 4 | 10 | NOTHING'S GONNA STOP US NOW STARSHIP RCaA
20 | 16 | STRANGELOVE DEPECHE MODE MUTE
5 7 OON'T BREAK MY HEART DAN HARROW BABY/ARIOLA 5 LIVIN'ON A
21 38 | JACK MIXIl MIRAGE DEBUT 5 Ol PRAYER BON JOVI MERCURY/POLYGRAM
6 | 6 | LIVEITUP MENTAL AS ANYTHING EPIC/CBS 6 | 4 | THEFINAL COUNTOOWN EUROPE EPIC/CBS
22 | 19 | REAL FASHION REGGAE STYLE CAREY JOHNSON 10 RECORDS
23 | NEW | BORN TO RUN (LIVE) BRUCE SPRINGSTEEN 7 9 | WITHOR WITHOUT YOU U2 ISLAND/ARIOLA 7 6 LA ISLABONITA MADONNA SIRE/WEA
ol [l Pt J(ESUS)AMD Any CHAR cas 8 | 16 | STRANGELOVE DEPECHE MODE MUTE/INTERCORD 8 | 15 | LEANONME CLUBNOUVEAU WARNER/WEA
o I ey et i) BLANCOMRECRO 9 | 11 | LEANONME CLUBNOUVEAU WARNER BROS/WEA 9 | 8 | MIDNIGHT BLUE LOU GRAMM ATLANTIC/WEA
! 10 | 5 | RESPECTABLE MEL & KIM BLOW UP/INTERCORD 10 | 12 | HYMN TOHER THE PRETENDERS REAL/WEA
26 | 33 | SERIOUS OONNA ALLEN PORTRAIT 11 | 20 | CROCKETT'S THEME JAN HAMMER MCA/WEA 11 | 9 | WITH ORWITHOUT YOU U2 ISLAND/FESTIVAL
27 | 22 | CARRIE EUROPE EpiC 12 | 10 | FOR YOUR LIFE PIERRE COSSO POLYOOR/DG 12 | 7 | MALESTRIPPER MAN 2 MAN MEET MAN PARRISH
28 | NEW | FIVE GET OVER EXCITED HOUSEMARTINS GO!DISCS ROLYDOR/BOLYGRAM
29 | 15 | TOBE WITH YOU AGAIN LEVEL42 POLYDOR 13 [ 13 | YOU SEXY THING HOT CHOCOLATE RaK/EM! 13 | NEW | | WANNA DANCE WITH SOMEBODY (WHO LOVES ME) WHITNEY
14 | 8 | STANDBYME BENEKING ATLANTIC/WEA HOUSTON  ARISTA/RCA
30 | 26 | OOMINOES ROBBIE NEVIL MANHATTAN
. 15 | 12 | EVERYTHING | OWN BOY GEORGE VIRGIN/ARIOLA 14 | 13 | WE CONNECT STACEY Q ATLANTIC/CBS
31 | 30 | THERE'S A GHOST IN MY HOUSE FALL BEGGARS BANQUET 15 | New!| LET'S GO WANG CHUNG
. 16 [ NEW | LIVING INABOX LIVING INABOX CHRYSALIS/ARIOLA E H e
32 39 | YOU'RE THE VOICE JOHN FARNHAM WHEATLEY
17 | NEw| EVERY ONE'S A WINNER HOT CHOCOLATE Emi 16 18 | BIGLOVE FLEETWOOD MAC WARNER BROS/WEA
3311120,y W YOULETME STAY TERENCE TRENTD'ARBY C8s 18 | NEW | ITALO BOOT MIX VOLUME 8 DIVERSE INTERPRETEN L2\ (IR EATATHISIMOMENTRIBICLYAVE RAISTH B ATERSRCA
34 | 17 | LEANONME CLUB NOUVEAU KING JAY/WARNER ALAULTEL 18 |NEW | SHIP OF FOOLS WORLD PARTY CHRYSALIS/FESTIVAL
19 | NEW| CHANGING MINDS 16 BIT ARIOL
35 | NEW | FRIDAY ON MY MIND GARY MOORE 10 RECORDS ARIOLA 19 | NEW ! HOLIDAY RAP M C MIKER ‘G’ AND DEEJAY SVEN CBS
36 | 32 | LETYOURSELFGO SYBIL CHAMPION 200 | B [RLOVIWANTIEOVERMEDEMOT ORSIERC ROl 20 | 17 | SHE'S THE ONE THE COCKROACHES REGULAR/FESTIVAL
37 | 27 | ALONE AGAINOR THE DAMNED Mca ALBUMS ALBUMS
38 | 23 | DIAMOND LIGHTS GLENN & CHRIS RECORD SHACK L | 1 | U2 THEJOSHUATREE ISLAND/ARIOLA 1 | 1 | JOHNFARNHAM WHISPERING JACK WHEATLEY/RCA
39 | 40 | WATCHDOGS UB40 DEP INTERNATIONAL 2 | 2 | JENNIFERRUSH HEART OVERMIND cBs 2 | 3 | CROWDED HOUSE  CaPITOL/EMI
40 | 25 | RESPECTABLE MEL & KiM SUPREME 3 | 3 | ALISON MOYET RAINDANCING cBs 3 | 2 | PAULSIMON GRACELAND WARNER/WEA
ALBUMS 4 4 SIMPLY RED MEN AND WOMEN WARNER/WEA 4 5 HOODOO GURUS BLOW YOUR COOL BIG TIME/RCA
1 | New| SWING OUT SISTER 1T'S BETTER TO TRAVEL MERCURY 5 | 5 | WOLFGANG NIEDECKEN & COMPLIZEN SCHLAGZEITEN PLIZEN/EMI 5 | 4 | VARIOUS 87 HITSOUT Rca
2 | 1 | CURIOSITY KILLED THE CAT KEEP YOUR DISTANCE MERCURY 6 | 10 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER/WEA S A (R 2B e O HUATRE EISCAND RESTIVAL
3 | 2 | SUZANNEVEGA SOLITUDE STANDING asm 7 | 11 | HOT CHOCOLATE THE VERY BEST OF HOT CHOCOLATE EMI 7 | 8 | THEBANGLES DIFFERENTLIGHT LIBERATION/EMI
4 | 3 | LEVEL42 RUNNING IN THE FAMILY POLYDOR 8 | 8 | LEVEL42 RUNNING IN THE FAMILY POLYDOR/DGG PMV 8 | 6 | VARIOUS 1987-INTO THE GROOVE EMI
I e E T OO0 MAC, TANCO N TE G AT aanen 9 | 6 | JOHN FARNHAM WHISPERING JACK RCA 9 | 10 | FLEETWOOD MAC TANGO IN THE NIGHT WARNER/WEA
10 9 BON JOVI SLIPPERY WHEN WET MERCURY/POLYGRAM
6 11 | PETER GABRIEL SO VIRGIN 10 12 | PAUL SIMON GRACELAND WARNER/WEA
5 11 20 | DAVID BOWIE NEVER LET ME DOWN 11 11 | SIMPLY RED MEN AND WOMEN ELEKTRA/WEA
8 | ALISON MOYET RAINDANCING cBs M 4 12 | 13 | CHRIS DE BURGH THE VERY BEST OF CHRIS DE BURGH
8 4 U2 THE JOSHUA TREE ISLAND 12 9 TINA TURNER BREAK EVERY RULE CAPITOL/EMI A&M/FESTIVAL
9 | 6 | VARIOUS NOW THAT'S WHAT | CALL MUSIC @ EMI/VIRGIN/POLYGRAM 13 | 14 | BARRY WHITE & LOVE UNLIMITED BARRY'S GOLD POLYSTAR 13 | 14 | EUROPE THE FINAL COUNTDOWN EPIC/CBS
10 | 9 | MEL&KIM FLM SUPREME 14 | 7 | BRYAN ADAMS INTO THE FIRE A&M/DG 14 | 15 | GETCLOSE PRETENDERS REAL/WEA
11 | 7 | GENESIS INVISIBLE TOUCH VIRGIN 15 | 13 | JULIANE WERDING JENSEITS DER NACHT WwEA 15 | 18 | ALISON MOYET RAINDANCING cCBs
12 | 10 | MADONNA TRUE BLUE SIRE 16 | 15 | PRINCE SIGN OF THE TIMES PAISLEY PARK LCR( i) [{OOLUVIEARTON LINDARONSTADUE EMMYLOUIHARRISIRTRIO
13 [ NEW | OZZY OSBOURNE TRIBUTE EPIC 17 | 16 | MEL&KIM FLM BLOW UP/INTERCORD 17 | 16 | BRYANADAMS INTO THE FIRE A&M/FESTIVAL
14 | 15 | SIMPLY RED MEN AND WOMEN ELEKTRA 18 [ NEW| MADONNA TRUE BLUE SIRE/WEA 18 | NEW | BARBRA STREISAND ONE VOICE cas
15 14 | THECULT ELECTRIC BEGGARS BANQUET 19 | NEW | DEN HARROW DAY BY DAY BAB/ARIOLA 19 17 | EURYTHMICS REVENGE RcA
16 | 12 | PAULSIMON GRACELAND WARNER 20 | 19 | GENESIS INVISIBLE TOUCH VIRGIN/ARIOLA 20 | 20 | DAVID BOWIE NEVER LET ME DOWN EMI AMERICA
17 | 13 | FIVESTAR SILK AND STEEL TENT
18 | 16 { JANETJACKSON CONTROL a&m ITALY (Courtesy Germano Ruscitto) As of 5/14/86 jAPAN (Courtesy Music Labo) As of 5/18/87
19 18 | SPEAR OF DESTINY OUTLAND 10 RECORDS SINGLES SINGLES
20 | 33 | TOM JONES HIS GREATEST HITS TeELSTAR 1 | 3 | LOVING YOU IS SWEETER THAN EVER NICK KAMEN WEA 1 | 1 | STRAWBERRY TIME SEIKO MATSUDA CBS/SONY/SUN MUSIC
21 | 24 | EUROPE THE FINAL COUNTOOWN EPiC 2 | 7 | CESTLAOUATE CAROLINE LOEB POLYGRAM 2 | NEW | TOKINOKAWA O KOETE USHIROGAMI HIKARETAI
22 | NEW | VARIOUS UPFRONT 6 SERIOUS 3 | 5 | RESPECTABLE MEL & KM SANLON/EUNBACIELC
23 | 19 | VARIOUS MOVE CLOSER cas KIM  CGDMM 3 2 | 1T'S TOUGH/BOYS CRIED MISATO WATANABE EPIC/SONY
A 4 4 EVERYTHING | OWN BOY GEORGE VIRGIN/EMI 4 5 1DON'T KNOW BABE CANYON/FUJIPACIFIC
24 | 21 | ORIGINAL SOUNDTRACK THE PHANTOM OF THE OPERA POLYDOR 5 |NEW| LETITBE FERRYAID cas 5 | 4 | SUMMERDREAM TUBE C8S/SONY/WHITE M/GUANBAL
g: 23 CARLY SIMON COMING AROUND AGAIN ARISTA 6 6 ELECTRICA SALSA OFF EmI 6 3 MONOTONE BOY REBECCA CBS/SONY/SINCO MUSIC
20 | ERASURE THE CIRCUS MUTE 7 | 2 | THE RIGHT THING SIMPLYRRED wea 7 | 9 | STRANGERS' OREAM JAKIE LIN AND PAR AVION VAP/NTY M
27 | 25 | LIVINGIN ABOX CHRYSALIS 8 8 JIRETSUTAI ANZENCHITAl KITTY/KITTY
28 | 17 | OAVID BOWIE NEVER LET ME DOWN EMI AMERICA . | R IIE . oA A RTEDANHARIOR EASREcones/Coies 9 | 10 | NURETAKAMINO LONELY SATOSHIIKEDA TEICHIKU/TANABE ONGAKU
§3 235 I:i g:ﬁ;&ﬂxgngsm:f;;g I, EEATUER 10 | 18 | SIGN O’ THE TIMES PRINCE PAISLEY PARK/WEA 10| 6 nm@mmxgpum YOKO MINAMINO  CBS/SONY/ S ONE
POLYDOR
11 | 12 | IKNEW YOU WERE WAITING (FOR ME) ARETHA FRANKLIN &
31 | 27 | BONJOVI SLIPPERY WHENWET VERTIGO GEORGE FRANKLIN Cas. ) 10 | NEW SA“L'FB"I’}':;" CHAGE AND ASUKA  CANYON/YAMAHA
32 | 26 | HOT CHOCOLATE THE VERY BEST OF HOT CHOCOLATE EMI 12 | 8 | ROCKTHENIGHT EUROPE cBs
1 1 CHECKERS GO CaNYON
33 | 36 | DIRE STRAITS BROTHERS IN ARMS VERTIGO 13| 9 [ IOAMO FAUSTOLEALI cBs 2 | 2 | YOKOMINAMINO BLOOM CBS/SONY
34 | 23 | CULTURE CLUB THIS TIME VIRGIN 14 | NEW| LA ISLABONITA MADONNA wEA 3 | 3 | SHOUNENTAI PRIVATELIFE WARNER/PIONEER
35 | 39 | SIMPLY RED PICTURE BOOK ELEKTRA 15 | 10 | SIPUO’ DARE DI PIU' MORANDI/RUGGERVTOZZI CGDMM 4 4 | YUKISAITO FUMU CANYON
36 | 22 | JAMES LAST BY REQUEST POLYDOR 16 | NEW| SHOWING OUT MEL &KIM CGDMM 5 | S | GROOTOSHINOBU KUBOTA GROOVIN' cBS/SONY
37 | 37 | LIONEL RICHIE DANCING ON THE CEILING MOTOWN 17 |NEW| REET PETITE JACKIE WILSON CARRERE/CGDMM 2 ORI M Y -
38 | 38 | LUTHER VANDROSS GIVE ME THE REASON EPIC 18 | NEW | THE GREAT PRETENDER FREDDY MERCURY EMI 8 | 10 | ANRI SUMMER FAREWELLS FORLIFE
39 | 30 | BRYANADAMS INTO THE FIRE a&Mm 19 11 | RUNNING IN THE FAMILY LEVEL 42 POLYGRAM 9 |INEW/| PRINCE SIGNO' THE TIMES PAISLEY PARK/WARNER
40 | 35 | SLY &ROBBIE RHYTHM KILLERS FOURTH & BROADWAY 20 | 15 | ALLATONCE WHITNEY HOUSTON Rca 10 | 9 | KIYOTAKA SUGIYAMA REALTIME TO PARADISE vaP
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NOTES

by Peter Keepnews

NEW YORK’S ANNUAL summer jazz festival, pro-
duced by George Wein and now sponsored by JVC, is
traditionally criticized for its de-emphasis on the
avant-garde. So we feel duty-bound to report the fact,
which hasn’t been heavily publicized, that four con-
certs of cutting-edge jazz are being presented as part
of the festival, under the auspices of the World Music

The four are part of a six-concert series called “Im-
provisations!” being staged at two Manhattan loca-
tions, Merkin Concert Hall and Greenwich House. The
series kicks off on June 6 with the groups of Billy
Bang and Henry Threadgill and continues on June 13
with the Muhal Richard Abrams Quartet and the
Black Swan Quartet. The final four concerts—New
Winds and the Dewey Redman Quartet on June 19,
Anthony Davis’ Episteme and the John Carter Octet
on June 24, Leroy Jenkins’ Sting! and the Gerry
Hemingway Trio on June 26, and the Amina Clau-
dine Myers and Craig Harris groups on June 27—co-
incide with the JVC Festival and will be presented un-

This might be considered an easy way for the JVC
Festival people to confer some avant-garde legitimacy
upon themselves while letting someone else do the
work. But nonetheless we commend George Wein and
company for including “Improvisations!” on the JVC
schedule, and we commend the staff of the World Mu-
sic Institute for forging ties with the festival—and for

THE FINALISTS HAVE BEEN CHOSEN for the
third annual Hennessy Cognac Jazz Search. Repre-

senting their respective cities in the June 11 Los Ange-
les showdown—with an appearance at the Playboy
Jazz Festival and a possible record deal at stake—will
be the David Ellson Septet (New York), Wayne
Wayne & the Lido Jazz Allstars (Los Angeles), the
Walter White/Rick Margitza Quintet (Detroit), and
the Paul Mazzio Quintet (New Orleans).

We attended the New York semifinals, and we ap-
plaud the judges’ choice—Ellson is a talented vibra-
phonist who has put together a polished, swinging
group. We also applaud Hennessy Cognac for its sup-
port of young and unheralded jazz talent. But we can’t
help wondering why most of the people who packed
Michael’s Pub for the event thought they were
there—the club was filled to capacity, but most of the

The World Music Institute
adds a dimension to JVC

people there never stopped talking and seemed to be
paying no attention whatsoever to the music. The per-
formers, who had to compete not only with one anoth-
er but with more crowd noise than we have ever heard
at a jazz show, have our sympathy.

ALSO NOTED: Intima Records, the fusion-oriented
subsidiary of the Enigma label, has boosted its mar-
ketplace credibility with the signing of Maynard Fer-
guson. The veteran trumpeter and bandleader makes
his label debut with “High Voltage,” featuring his
band of the same name . . . The nonprofit Los Angeles
Jazz Society will hold its fifth annual tribute and
awards concert, at which an outstanding locally based
musician is honored, in September. Past winners of
the LAJS award are Jimmy Rowles, John Collins,
Shelly Manne, and Harry “Sweets” Edison. Among
this year’s nominees are Benny Carter, Ray Brown,
Joe Pass, and the late Victor Feldman. Pianist/per-
cussionist Feldman, a mainstay of the L.A. studio
scene for many years, died suddenly just a few weeks
after the nominations were announced.

(CD) Compact disk available. ® Recording Industry Assn. Of America (RIAA) certification for sales of
500,000 units. A RIAA certification for sales of 1 million units.

by Bob Darden

(This is the second installment of a two-part inter-

ADRIAN SNELL'S “Alpha And Omega” will soon be
released on Dayspring Records. [t is a remarkably di-
verse concept album based on the prophetic texts of
Isaiah and Revelation and is Snell’s 10th contempo-
rary Christian release, including two earlier musicals:

Although Snell is well-known as an artist in his na-
tive Britain and throughout Europe, East Africa, and
Israel, he has never enjoyed the commercial success in
the U.S. that has accompanied critical acclaim there.

While the power of “Alpha And Omega” could
change all that, Snell says he sometimes wonders if
his challenging music will ever find a wide audience in

“The European side of what [ do has always been
there,” he says. “When [ started doing this full time in
1974-75, I started in England, then quickly branched
out into Scandinavia, and they’ve always remained my

“In the process, I have developed a great vision for
Western Europe; God is doing some profound things
here and in Eastern Europe as well as in Africa.
Things are beginning to happen in Australia, and I
just did my first tour in Singapore. But the U.S. has

Snell believes that he has something to offer musi-
cally and lyrically to U.S. audiences. But like Garth
Hewitt, Bryn Haworth, and others, he realizes what it
would cost to become well-known in the U.S.: six
months or more out of each year in nonstop touring.
Not surprisingly, the only contemporary Christian

E Compiled from a national sample of retail store
< 8 & and one-stop sales reports.
U i<z
2 |luw|©
2 || ¢ |ARTIST TITLE
T | & | | LABEL & NUMBER/DISTRIBUTING LABEL
* % NO.1
1 2 [ &1 AMY GRANT  MYRRH SP 3900/WORD 13 weeks at No. One
THE COLLECTION
2 1 |61 SANDI PATTI  wORD WR 8325/A&M
MORNING LIKE THIS
3 418 SANDI PATTl  1MPACT RO 3910/BENSON
HYMNS JUST FOR YOU
4 5 |25 STRYPER  ENIGMA 73237/CAPITOL Institute.
TO HELL WITH THE DEVIL
5 3|13 THE IMPERIALS MYRRH 7-01-68350-65/WORD
THIS YEAR'S MODEL
6 | 9|49 MICHAEL W. SMITH  REUNION WR 8332/A&M
THE BIG PICTURE
7 12|17 DALLAS HOLM  DAYSPRING 701-414301-8/WORD
AGAINST THE WIND
8 i21l37 LARNELLE HARRIS  BENSON RO 3956
FROM A SERVANTS HEART
9 Inls MARANATHA  MARANATHA 7100180848/WORD
KIDS PRAISE 6
107137 STEVE GREEN  SPARROW ST41040/CAPITOL
FOR GOD AND GOD ALONE
11 |16 29 SECOND CHAPTER OF ACTS  LIVE OAKS 7-010-00721-7/WORD der the JVC banner.
HYMNS
12 | 8 |69 CARMAN  WORD WR 8321/A&M
THE CHAMPION
13 | 6 | 45 DENIECE WILLIAMS  SPARROW ST1039/CAPITOL
SO GLAD | KNOW
18 {1037 PETRA  STAR SONG 7-102-07386-0/SPARROW
BACK TO THE STREET r 1 \ |
15 |NEWD | WAYNE WATSON  DAYSPRING 7014155016/ WORD putting together an impressive lineup.
WATER COLOR PONIES
16 (12|29 DEGARMO AND KEY  POWER DISC PWR 01087/BENSON
STREET LIGHT
SANDI PATTI  iMPACT RO 3884/BENSON
17 A SONGS FROM THE HEART
18 | 2015 THE BILL GAITHER TRIO  sTAR SONG SSR8079
: WELCOME BACK HOME - ‘ ;mr ‘e
19 (191 9 RAY BOLTZ  HEARTLAND HR3866/BENSON
WATCH THE LAMB
20 | 25 | 205 SANDI PATTI ®  imMPACT RO 3818/BENSON
MORE THAN WONDERFUL
21 (3021 NEW GAITHER VOCAL BAND  woORD 7-01-000733-0
ONE X 1
22 | 29 | 254 AMY GRANT A  WORD SP 5056/A&M (CD)
AGE TO AGE
23 27129 BRENTWOOD SINGERS  BRENTWOOD R25027
KIDS SING PRAISE
24 {NEW)D MICHAEL CARD  SPARROW SPR1126
THE FINAL WORD ] ] 1
95 | 24| 5 | LESLIE PHILLIPS  hoRizoN 5P.0757/A8M view with Adrian Snell)
THE TURNING
2 |14 9 PHIL KEAGGY  MARANATHA 7100149827/WORD
THE WIND AND THE WHEAT
27 [a1la FIRST CALL  DAYSPRING 7.01-4144014/WORD
UNDIVIDED
22 13|13 JOHN MICHAEL TALBOT  BIROWING BWR 2094/SPARROW r: Han S uding |
HEART OF THE SHEPHERD The Passion” and “The Virgin.
29 [Re-ENTRY CHRISTY LANE  ARRIVAL 9644/DOMINION
ONE DAY AT A TIME
30 | 23 101 AMY GRANT @  WORD SP 5060/A&M
UNGUARDED
AMY GRANT @  WORD SP 5058/A&M (CD)
31 [ 13 STRAIGHT AHEAD
CARMAN  PRIORITY 38713
32 e SUNDAY'S ON THE WAY pop-music-obsessed U.S.
33 135129 STEVE CAMP  SPARROW ST41054/CAPITOL
ONE ON ONE
34 |NEWD DAVID MEECE  MYRRH 7016864065/A&M
) CANDLE IN THE RAIN ’ :
35 | 36 | 25 | MESSIAH PROPHET PR METAL 790.060.0477/REFUGE main audiences.
MASTERS OF THE METAL
36 17|17 THE MARANATHA KIDS  MARANATHA 7100183820/WORD
FIRST SUNDAY SINGALONG
37 33|41 WHITE HEART  SPARROW SP 1128/CAPITOL
DON'T WAIT FOR THE MOVIE
38 | 18 | 25 | PHILIP BAILEY  wyrm sp 75a/aam been an enormous frustration to me.”
TRIUMPH
PHIL DRISCOLL  BensON 03915
39 28| INSTRUMENT OF PRAISE
GREG VOLZ  MYRRH WR 8352/A&M
0 pess THE RIVER IS RISING

artist who has made a major impact in the U.S.—Shei-
la Walsh—has done just that.

“Sheila’s a different case, and more power to her,”
says Snell. “But I am a writer. I'm fully aware of what
I will gain and lose by concentrating solely on the U.S.
market. 'm not sure whatever I do that I'm going to
gain a massive young contemporary market. Sure,
I've got a desire for the people in the U.S. to hear what
I've got, but it has to be in the right way—and not to
the exclusion of everything else in this ministry.”

Actually, Snell did give it a go once before. He re-
corded the “Midnight Awake” for Benson in Nash-
ville some years ago, using the very American Joe En-
glish Band, with the label’s express idea of “break-
ing”” him for an American audience. Today, Snell

Adrian Snell creates a
diverse concept album

laughs at the memory.

“Oh, I still think we had some good songs, and could
those boys rock!”” he says. “But I listened to it and re-
alized I sounded like every other Christian pop/rock
artist.

“The album got great reviews, but [ knew [ was in
danger of losing my identity as an individual artist.
There’s got to be some way to move toward a meeting
point of using my classical background in a pop con-
text—without it being a total sellout.”

“Alpha And Omega” is currently being performed
throughout the U.K., and the musical may also tour
Ireland. It is an impressive work, both visually and
musically, combining several musicians; a 100-voice
choir; a performance artist; and light, sound, and
smoke effects. Snell says there is a chance it will be
performed next year in something more impressive
than a standard concert hall.

“We’re working with the Church of England to pre-
sent it in some of the great ancient cathedrals of En-
gland,” he says. The work would be performed “at the
invitation of each bishop. It's not a situation of hiring
a hall, but working through the Anglican Church.”
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Dealers Face Life

After Tax Reform

Loss Of ITC Alters Accounting Methods

BY EARL PAIGE

LOS ANGELES The sweeping
changes made in the federal tax
code are beginning to be felt by
home entertainment retailers.

Haunted by the loss of the invest-
ment tax credit video and combo
stores enjoyed prior to the Income
Reform Act, retailers who rent vid-
eos are anxiously comparing depre-
ciation methods.

The topic of rental library depre-
ciation is in fact so hot that it was
discussed at a separate luncheon
session in this year’s round of Video
Software Dealer Assn. regional Fi-
nancial Planning & Inventory Man-
agement seminars (see separate sto-
ry, page 46).

For life without ITC, two depreci-
ation methods were suggested by
VSDA consultant Harry Landsburg
here May 13. A senior manager at
accounting firm Laventhol & Hor-
wath, Landsburg elaborated on the
income forecast method and amor-
tized intangible assets method.

The forecast method owes its ori-
gin to the oil industry. Said Lands-
burg, “It allows for depreciation, or
depletion, as a function of how
much revenue was derived that par-
ticular year from that asset in rela-
tionship to how much revenue you
could expect from the asset for its
entire useful life.”

As relates to a video recording, a
tape’s useful life could be a reason-

ably estimated rental of 100 times
with 75 rentals occurring the first
year. As such, 75% can be depreciat-
ed the first year. Not so difficult—
except that the Internal Revenue
Service could well require documen-
tation on each and every tape a
store owns. “It’s not complicated,
just tedious,” said Landsburg, add-
ing that computer software vendors
may offer little help just now.
“Don’t expect your regular employ-
ees to do [computations]. Get a busi-
ness major part-time who loves to
crunch numbers.”

The intangible asset method is a
relatively new wrinkle. The value of
the goods is based on the intellectu-
al copyright contained in the record-
ing, not on the tape itself.

“The viewpoint that supports the
intangible asset classification is
that the purchase of a video is the
purchase of what is recorded on the
the cassette [or disk] rather than
the cost of acquiring a blank [tape
or disk],” said Landsburg.

One aspect of the concept is that
“intangible assets are amortized
rather than depreciated. While the
two words are different, the funec-
tional activity is the same. The am-
ortization is like depreciation, a
charge against revenue during the
year for the reduction in value of
the asset.”

Under amoritization, dealers as-
sign a useful life. Landsburg sug-
gests A titles might be assigned 15

BILLBOARD CHARTS THE TOP ENTERTAINMENT STOCKS
COURTESY OF
PAINE WEBBER RESEARCH, 1285 Ave. of the Americas
New York, N.Y. 10019, (212) 713-2000
Sale/ Close Close
Company 1000°s 5/12 5/18 Change
NEW YORK STOCK EXCHANGE
AmericanCan . ............c0etnn 1619.2 38 36Y, -1%
CBSINC. ... i ittt i i e 216.2 168 1617, -6Y,
CannonGroup . . v oot i et e 447 .2 47, 47, .
Capital Cities Communications . ......... 403.1 353Y, 333%, -19%,
CocaCola ............000iin... 6496.2 41/, 39%, -1Y,
WaltDisney . .........c.cevuuunnn. 1525.3 64, 62 -2%/,
EastmanKodak ................... 4216.3 79 79 ..
Guif&Western ... ................ 1476.3 75 76%, +1¥%,
Handleman ...................... 260.3 25%, 247/, Y,
MCAINC. ... ... ittt 1241.8 45, 45Y, =Y
MGM/UA . . e 295 11y, 10%, Y,
Musicland ... ....... 0 . e 100.8 27Y, 25Y, -2
OrionPicturesCorp. . ............... 245.9 13Y%, 13 =Y
SonyCorp. .. ... ...t 295.8 20Y, 19%, =Y
TOK & e e i e e e 32.7 417, 427, +1Y,
Taft Broadcasting . ................. 51.5 148Y, 150Y, +2Y,
Vestroninc. . ...........¢cceeuunenn 72 5Y 5Y, +Y,
Viacom .. ... i 1120 53%, 53Y, Y
Warner CommunicationsInc. . . ......... 2034.7 29Y, 28Y, -1%,
Westinghouse . . .................. 22703 61Y, 59Y, -2Y,
AMERICAN STOCK EXCHANGE
COMMErON v . vt ittt it ensneen 28.8 6%, 6Y, +Y,
Electrosound Group, Inc. . . . ... ... .. ... 33.2 13Y, 13 =
Lorimar/Telepictures . . .............. 712.3 15%, 14Y, -1Y,
NewWorld Pictures . . . .............. 177 12Y, 12%, Y
Price Communications . .............. 103.3 11%, 11%,
Prism Entertainment . . .............. 18.2 5%, SY, Y
Turner Broadcasting System .. ......... 10.3 21Y, 21Y,
UnitelVideo . ............... 000 19.6 10Y, 10y, ..
Wherehouse Entertainment . ........... 136.4 7% 7% /e
May 18
Company Open Change
OVER THE COUNTER

Crazy Eddie . . .. .. i ittt ittt ettt i 4%, 4%, ..
Dick Clark Productions . . ... ... ..., iueeennn 5%, 47, Y,
Infinity Broadcasting . . ..............0eieeeenn 16Y, 16 -Ye
Josephsonintl. . .. ........c. i 14 14
LINBroadcasting . . ..........utiirveennnennn 357/, 35Y, Y
Lieberman Enterprises . ... .. ... .. i i 18 17%, ~%/.
Malrite CommunicationsGroup . . . . . ... e 10%, 10Y, Y
Recoton Corporation . . .......uv it ennnnnennnn 6Y, 6Y, ..
Reeves Communications . ... ........c000eeu... 11 10%, ¥,
Satellite Music Network Inc. . . . ... ...... ..., 4%, 4%,
Scripps Howard Broadcasting . ... .....ccoueirn... 80 80
Shorewood Packaging . . . .. . . ... vt vt e nnnnnnnnn 16%, 15%, -1
Sound Warehouse . .. ... v v i i e e 8 7% Y
SPEC'S MUSIC & . v v i ittt i i e e 8Y, 8Y,
Stars TOGo Video . . ... ... ..t ninnnnnennnn 11 107, Y
TransWorld MusicCorp. . . . ..ot v ittt i i s nenn 32%, 32y, ..
Tri-Star Pictures . . . .. .. i i ittt ettt e 9Y, 9Y, EA
Wall ToWallSound & Video Inc. .+ . v v o v it v ittt i eenn a4y, 47, +Y,
WestwoodOne . ....viiiiiin i 23Y, 22 -1/,

months, while other categories—
children’s, for example—*could be
as long as two years or 18 months.”
The straight line method is used
here.

Because dealers still have inven-
tory left over from when the ITC ap-
plied, many are anxious. Eugene
Lemon, an owner of Network Vid-
eo, Oakland, Calif., queried about
the transition period and whether to
use old or new methods.

Landsburg said, “You can go for-
ward with either [new] method as
you finish up under [the old meth-
od].”

Lemon said that using tax credit
“was worth $7,000 last year because
I found I could depreciate that much
because my leasehold was one year.
Now the ITC is gone, and I am back
again.”

Landsburg also contrasted strate-
gies of small chains and individual
store owners like Lemon with tac-
tics of publicly held chains. He said
the latter ‘““will probably fight
against intangible assets. They
would probably want to protect
their asset value on their books and
make every effort to keep those
tapes tangible, personal property.

“They may, since they’re publicly

held, use a different method of de-

preciation for book and for tax pur-
poses.” Landsburg added that such
companies would most likely use
footnotes on financial statements
for further clarification.

future American offering.

to 76 cents.

disks.

LEADING SPOKEN-WORD LABEL Caedmon Records is being acquired by book
publisher Harper & Row. A letter of intent, signed May 14, seeks to
bring the 35-year-old outfit into the News Corp. family after 10 years
as part of Raytheon’s D.C. Heath division. Under a separate deal,
Caedmon'’s classical imprint, Arabesque Records, will be acquired by
Caedmon/Arabesque executive Ward Botsford (see Keeping Score,
page 63). Caedmon president Carol Haubert says the move to Harper
& Row will aid the label’s distribution to book outlets, and she hopes to
see the label expand its distribution in the U.K. and Australia through
News Corp.’s William Collins imprint. No price was disclosed.

VIRGIN OFFERING: Virgin Records will begin trading in the U.S. sometime
this summer. The U.K. stock will be traded over the counter via Ameri-
can depository receipts to be handled by Citicorp. If approved, each
ADR is expected to bring around $16. Sources close to Virgin founder
Richard Branson suggest the ADR offering could be a preamble to a

PRISM ENTERTAINMENT CORP. (ASE/PRZ) posted record sales and earn-
ings for the year ended Jan. 31. Sales rose to $25.1 million from $23.1
million the previous year, while earnings rose to $1.69 million from
$1.66 million for the prior fiscal year. Earnings per share dipped due to
a 20% greater number of outstanding shares, declining from 90 cents

GCANADIAN MUSIC SOFTWARE MANUFACTURER Cinram Ltd., which trades on
the Toronto and Montreal exchanges, reports sales increased 18% in
the first quarter ended March 31, while earnings more than doubled.
Cinram’s sales were $6.7 million, up from the $5.7 million posted in the
first quarter of fiscal 1986, while earnings rose to $1.1 million or 43
cents per share, compared with $412,000 or 24 cents per share in the
same quarter last year. The average number of shares outstanding in-
creased 51% from 1.7 million in the first quarter of 1986 to 2.5 million in
the first quarter of 1987. Cinram recently began production of compact

Budget Label Expected To Raise $14.4 Million

Pickwick Sets Public Offering In U.K.

LONDON Budget music label
Pickwick is coming to the London
stock market with an offer for sale
that values the operation at over
$45 million and is expected to raise
about $14.4 million. The purpose of
the initial public offering is to fund
new expansion and raise the compa-
ny’s profile.

Currently celebrating its 25th an-
niversary, Pickwick has turned in
steadily improving annual perfor-
mances since losing $4 million in
1982. Profits last year were $2.7 mil-
lion and are forecast at $4.4 million
or more for 1987. The company
claims a 40% share of the U.K. bud-
get record and tape market, using
back catalog licensed from majors,
including CBS, RCA, and Poly-
Gram.

In 1985 it launched the IMP com-
pact disk label, a midprice classical
line retailing at $13.60. Claimed as
the first such CD line in the world, it
not only predated this year’s much-
trumpeted launch of major label
midprice series, but it is also notable
for being built on original digital re-
cordings initiated by Pickwick it-
self.

Subsequently, Pickwick’s distri-
bution strength led to involvement
in the burgeoning U.K. sell-through
market for prerecorded video via

distribution deals with Warners, -

MGM, BBC, and others and the es-
tablishment of its own children’s
video series.

In 1986, a consortium led by Roth-

schild Ventures acquired a 50%
stake in the operation and installed
Ivor Scholsberg, former head of
South African independent RPM, as
managing director. The company is
chaired by Monty Lewis, who co-
founded it with Cy Leslie in 1962 as
an offshoot of Pickwick Internation-
al in New York, and currently
grosses over $42 million annually.

Efforts are now being made to es-
tablish Pickwick internationally.
Exclusive licensing deals have been
made with MCA in North America
and with Virgin in Australia and
Asia for digital masters of Pick-
wick’s classical recordings. Similar
deals for other markets including
Japan are in negotiation.

Artist Tax Relief Elusive

OTTAWA There were promises of
help but little immediate action May
15 when the federal government
outlined how it wants to change the
tax system for Canadian artists.
Musicians here have long com-
plained that the current tax laws,
which prevent them from applying
income averaging, force them to
pay heavy taxes in lean as well as
profitable years.

Communications Minister Flora
MacDonald declined to pledge
changes boldly, instead deferring
the matter to Finance Minister Mi-
chael Wilson, who promises a more
‘“favorable tax environment” for
artists following the unveiling June
18 of sweeping tax reform.

Until that reform is introduced,
however, musicians, composers,
and others in the record business
will continue to be treated with in-
sensitivity, according to the Canadi-
an Conference of the Arts. The arts

group’s national director, Michelle
D’Auray, said she was disappointed
there weren’t any fundamental
changes announced May 15, when
the deadline for answering a House
of Commons committee’s report on
the matter expired.

In fact, artists may have been
dealt a blow by the government. At-
tempts to incorporate a definition of
a “professional artist”’ under the In-
come Tax Act were turned aside by
MacDonald, who says the current
system by the Revenue Department
is more flexible. Artists say the gov-
ernment was simply worried that
thousands would declare them-
selves artists and be eligible for eas-
ier tax treatment.

MacDonald did say, though, that
the deductibility of expenses in-
curred by performers and artists,
“is under active consideration for
the 1988 taxation year.”

KIRK LaPOINTE
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LITTLE STEVEN

Freedom—No Compromise

PRODUCER: Little Steven

Manhattan ST-53048

Politically conscious rock, hewn from
the same vein as Steven’s “Sun City”
project. This work doesn’t benefit
from the same all-star cast,
however—though it does feature a
duet with the Boss—but it is at least
as earnest. Standouts: “Freedom,”
“Can’t You Feel The Fire.”

RONNIE SPECTOR
Unfinished Business
PRODUCERS: Michael Young, Gary Klein, Desmond

Child

Columbia BFC 40620

Former Ronette’s voice is an
American classic, and she puts it to
good use on this nice update of the
Spector sound. Eddie Money, repaying
a favor for the top 10 duet ‘“Take Me
Home Tonight,” guests on first
single, “Who Can Sleep”; Susannah
Hoffs of the Bangles complements
Spector expertly on “Dangerous.”

IRENE CARA

Carasmatic

PRODUCERS: Various

Elektra 60724

Pop vocalist turns out mixed bag of
top 40 fare with mixed results, despite
presence of all-star supporters,
including Brothers Johnson, Luther
Vandross, and Bonnie Raitt. Best shot
for airplay is the George Duke-
produced “Don’t Wanna Let Go.”

GLENN MEDEIROS

PRODUCER: Jay Stone

Amherst AMH 3313

Teen vocalist’s debut effort is not to
be taken lightly; strong leadoff single,
“Nothing’s Gonna Change My Love
For You,” is already topping top 40
playlists, as should “Lonely Won't
Leave Me Alone” and ““A Stranger
Tonight.” Current media exposure
will bolster sales.

MASON RUFFNER

Gypsy Blood

PRODUCER: Dave Edmunds

CBS Associated BFZ 40601

Singer/guitar slinger from New
Orleans racked up good press with his
debut; second slab has the moxie to
put him across in the market.
Edmunds’ hot production could work
the wonders it did with the Fab T-
Birds. Title track.is designed to blow
holes in album rock radio.

STAN CAMPBELL

PRODUCER: Stan Campbell

Elektra 60734

Vet of England’s Two-Tone groups
(Specials, Selecter) takes a notable
solo turn. Vocal quality akin to
Michael McDonald’s won’t hurt chart
chances; neither will material like the
handsome single “Years Go By.”
Third World rhythms add pleasant
seasoning to some tracks.

ORIGINAL MOTION PICTURE SOUNDTRACK
Captive

PRODUCER: The Edge, Michael Brook

Virgin 90609

As far as soundtrack sales are
concerned, it matters not a whit that
this movie died quickly—its music was
composed and performed primarily by
U2's guitarist, The Edge. Hence,
respectable sales are certain, and
album’s high quality bodes well for
even more. Most cuts are
instrumental, new-agey meanderings,
but ‘“Heroine,” featuring the willowy
voeals of Sinead O’Connor, could hit
at album rock radio.

E. YAZAWA

Flash in Japan

PRODUCERS: James Newton Howard, Eikichi
Yazawa, Andrew Gold

Warner Bros, 25384

Nipponese star takes his first crack at
the Western market with unusual
results. Highly synthesized tracks
often feature a pastiche of English
and Japanese lyrics, which could
impede the progress of Yazawa's
chart-conscious sound.

JUDY COLLINS

Trust Your Heart

PRODUCER: Judy Collins

Gold Castie/PolyGram 171 002

Well-traveled folk/pop thrush returns
with a well-produced, highly esoteric
package that includes everything
from a William Blake poem set to
music to “Day By Day” and “When
You Wish Upon A Star.”

LOUDON WAINWRIGHT Il

More Love Songs

PRODUCERS: Richard Thompson, Loudon
Wainwright I, Chaim Tannenbaum

Rounder 3106

Sardonic folkie's latest is another
cripplingly funny effort. Production
assist from Thompson is, as before, a
large plus; so is playing and singing
by folk stalwarts Danny Thompson,
Martin Carthy, Dave Mattacks, and
Maria Muldaur. Radio: Go for “Hard
Day On The Planet.”

JUDE COLE

PRODUCER: Russ Titelman

Warner Bros. 25553

Denver rocker covers all the bases on
his first go-round, evincing a sure
hand on guitar and a keen sense of
dynamics and melody as a songwriter.
Ballads shine here.

SHELLEYAN ORPHAN

Helleborine

PRODUCER: Haydn Bendall

Columbia FC 40545

Some will dismiss this as pretentious
claptrap, but English duo’s ethereal
pop, most of it performed with string
instruments, is sure to develop a cult
among Cocteau Twins/Nick Drake
followers—and Percy Shelley’s fan
club; Shelleyan Orphan takes its name
and inspiration from the early 19th-

century poet.

MICHAEL WHITE

PRODUCER: Mack

Atiantic 81753

Powerful singer debuts backed by an
anonymous band and with some
schizophrenic material, all of which
are best when they stick to Led
Zeppelin-esque stylings over strained

ballads. Charismatic “Fantasy” might .

well be picked up by album rockers
before first single, “I Know You Need
Someone.”

PETER & THE TEST TUBE BABIES

PRODUCERS: Noel *“Asteroids” Thompson. the Test
Tube Babies

Rock Hotel/Profile PRO 1229

Trail-blazing British punksters show a
softer side on third LP. Leadoff
single, “Louise Wouldn’t Like It,” is a
valiant—albeit too long—stab at
winning radio play, boasting an
incredibly catchy chorus.

JINNI FONTANA

The Game Of Love

PRODUCERS: Gary Mraz, Jinni Fontana

Banana Records BR 108

Four-song EP showcases strong
vocalist with a penchant for writing
unusual but still commercial dance
tracks. Producer Mraz, who has
worked with Stacey Q, hones music’s
edge to a razor-sharp point. Majors
should take notice. Contact: P.O. Box
16621, Cleveland, Ohio 44116.
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HEART
Bad Animals
PRODUCER: Ron Nevison
Capitol PJ-12546
The multiplatinum formula stays in
place here, as the sisters Wilson and
company flex knock-down rockers and
power ballads sure to please the fans.
Initial single, “Alone,” is zipping up
the charts; hooky “Who Will You Run
To” and “Strangers Of The Heart”
sound like they could perform similar
tricks. Hats off to Nevison for the
album’s commercial punch.

MOTLEY CRUE

Girls, Girls, Girls
PRODUCER: Tom Werman
Elektra 9 60725

Certain to be group’s best seller so
far, “Girls, Girls, Girls” blends the
Crue’s metallic appeal with straight-
out pop; the extremely catchy, hit-
bound title track is just one result.
Band’s growing sophistication and
playing prowess are certain to attract
new fans; old fans will enjoy “Wild
Side” and the ironic “Jailhouse Rock”
cover.

NEW AND
NOTEWORTHY

FIRE TOWN

In The Heart Of The Heart Country
PRODUCERS: Fire Town

Atlantic 81754

Madison, Wis.-based foursome has
already been tagged for success by
Rolling Stone, among other pundits,
and with good reason. Debut disk
(originally issued on the band’s Boat
label) showcases resonant Byrds-like
stylings and superlative songwriting
by Doug Erikson and Phil Davis.
Consensus click: “Carry The Torch."

FAT BOYS

Crushin’

PRODUCERS: Various

Tin Pan Apple/PolyGram 831 948

Oversized rap trio continues its ascent
into the mainstream via this debut Tin
Pan Apple/PolyGram release. Project
features a collaboration with the
Beach Boys—a remake of the
Surfaris’ “Wipeout”—as well as two
tracks that will be included in their
upcoming motion picture,

“Disorderlies.” Group’s last three
albums went gold-plus.

JILL JONES

PRODUCERS: David Z., Jill Jones, Prince

Paisley Park/Warner Bros, 25575

New Prince protégé has the looks and
pipes to make it with a broad-based
pop audience. First single, “Mia
Bocea,” hasn’t happened, but superior
Prince-penned ballad “With You”
could draw the paying customers. An
alluring debut.

REGINA BELLE

All By Myself

PRODUCER: Michael J. Powell, Nick Martinelli
Columbia C 40537

Singer’s gospel roots don’t preclude a
bit of sassiness in her vocals. First
single, “Show Me The Way,” is
making big gains in its climb up the
black chart; ‘“Take Your Love Away”
would be a fine follow-up. A
newcomer to watch.

COUNTRY

CHARLY PRIDE

After All This Time

PRODUCER: Ray Baker

16th Avenue ST-70550

After all this time (two years), Pride
is back on record. And he sounds as
mellow and intimate as he did in his
heyday. Best cuts include the current
“Have I Got Some Blues For You”
and “Look In Your Mirror.”

STEVE EARLE & THE DUKES

Exit 0

PRODUCERS: Tony Brown, Emory Gordy Jr., Richard
Bennett

MCA 5998

Sequel to superlative “Guitar Town”
shows Earle (co-billed with his great
road band) developing his unique
combination of country grit, rock
energy, and contemplative
songwriting. “Nowhere Road” and
“Angry Young Man” (the latter

-bearing overt Springsteen influences)

stand out among the new tunes. Pop
formats, take note.

JAZZ

JOANNE BRACKEEN & SPECIAL FRIENDS
Fi-Fi Goes To Heaven

PRODUCER: Joanne Brackeen

Concord CJ-316

Underrated pianist/composer
Brackeen’s hot lineup here—including
Terence Blanchard, Branford
Marsalis, Cecil McBee, and Al
Foster—could break this big on jazz
radio. Standout track: the Ornette
Coleman-esque “Cosmonaut.”

JOE SAMPLE

Roles

PRODUCERS: Joe Sample, Wilton Felder

MCA MCA-5978

His late-"70s solo outing “Carmel” is
hard to top, but this is a good
attempt. It’s mostly smooth sailing
after a throwaway leadoff track, with
Sample emphasizing the acoustic
piano. Standout guest solos by fellow
Crusader Sal Marquez on trumpet and
mallet star Bobby Hutcherson.

DAVE GRUSIN

Cinemagic

PRODUCER: Dave Grusin

GRP GR-1037

Latest by the composer-keyboardist,
featuring rerecordings of his
soundtrack music from “Tootsie,”
“On Golden Pond,” “Heaven Can
Wait,” and others, is jazz only
generically. Programmatic tracks
feature guest shots by Tom Scott,
Ernie Watts, Eddie Daniels, and Lee

Ritenour and orchestrations by the
London Symphony.

TERESA BREWER
American Music Box Vol. 1-—The Songs Of Irving
Berlin

PRODUCER: Bob Thiele
Doctor Jazz/CBS FW40231

Composer Berlin turned 99 May 11,
and Brewer could have selected as
many worthwhile songs by the master
to perform. The eight she has chosen
are towering songs, including such
relative rarities as “Isn’t It A Lovely
Day” and “Russian Lullaby,” and
they are treated with lightness and
warmth. Her star-studded backing
sextet thoroughly enjoys the ride.

GOSPEL

BUDDY GREENE

PRODUCER: Bubba Smith

Fortress SPCN 79006 01104

With a voice reminiscent of Ricky
Scaggs, Greene shows strong
bluegrass roots and contemporary
production on his debut. Some fine
acoustic numbers, like “Short Of The
Mark,” and a little funk combine to
present one of the most pleasant
surprises of the season. Should find a
niche in the marketplace quickly.

NICHOLAS

A Love Like This

PRODUCER: Philip Nicholas, Kent Washburn
Command SPCN 79000670181
Husband-and-wife team of Phil and
Brenda delivers the gospel sound over
some hot tracks. The music ranges

from sweet and sultry to hot and

gritty, but the message is
uncompromisingly gospel.

CLASSICAL

TCHAIKOVSKY: 1812 OVERTURE; ROMEO &
JULIET OVERTURE; NUTCRACKER SUITE
Chicago Symphony Orchestra, Solti

London 417 400

Solti, at 75 the focus of heavy
promotional attention, projects these
old chestnuts with undiminished
vigor. And the London engineers
invest all with sound that’s lush or
gut-thumping, as required. Basic
stock item.

BEETHOVEN: SYMPHONIES NOS. 8 & 9

Murphy, Watkinson, 0'Neill, Howell, English
Chamber Orchestra, Tilson Thomas

CBS M2K 39711

When this cycle was begun some
years back, the use of reduced
performing forces was still a novelty.
While period instrument productions
win more attention today, many
should still be attracted by the clarity
and contemporary instrumental
texture Thomas’ version supplies.

SPOTLIGHT: Predicted to hit top 10 on Bill-
board’s Top Pop Albums chart or to earn plati-
num certification.

NEW & NOTEWORTHY: Highlights new and
developing acts worthy of attention and other
releases of special interest.

PICKS: Releases predicted to hit the top half
of the chart in the format listed.

RECOMMENDED: Other releases predicted
to chart in the respective format; also, other al-
bums of superior quality.

All albums commercially available in the
U.S. are eligible. Send review copies to Jean
Rosenbluth, Billboard, 1515 Broadway, New
York, N.Y. 10036, and Chris Morris, Biltboard,
9107 Wilshire Blvd., Beverly Hills, Calif.
90210. Send country and gospel albums to
Ed Morris, Billboard, 14 Music Circle E., Nash-
ville, Tenn, 37203.
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- ‘With the release of his new solo single, % "”‘é s y 1gle yet—“I WANT YOUR SEX”
“I WANT YOUR SEX” GEORGE MICHAEL ie "B "erly Hills Cop 11 g
- continues to progress and move forward as the -{~ a primee

__most important new solo voice of the "80s. _Penerto ‘

1’

His recent smash with Aretha Franklin,
T Knew You Were Waiting (For Me),” AT :
went straight to the top of the charts in v1rtua1[y 40 mllhon w'lth 4 No. 1 smgles and a No. 1 album 1n
every country in the world! the U.S. alone and 91 No. 1sin 23 countrles
Now GEORGE MICHAEL returns with his around the world!

GEORGE MICHAEL. “I WANT YOUR ¢

The' new 77, 12" and Cassette Maxi Single. On Columbla and CBS Redordé }ntem ati

38-07164 44-06814 '4CT 06814

ertten Arrangend and. Produced by George Mlchael

‘1A\IIXCI Ha[H \ll lLll’l"IA‘l I\AHANI J Nll lﬁl\lN\ﬂ-Nl
m_‘1987 CBSIr\c
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CHARTS TOP 40 A/C

Billboard Hot 100 Bilboard Reporters 3illyoard Hxt ALC
Chart *71-*57 9€.'34 Chert *85-723
Billboard Top Albums Radio & Re-owds Racio & Records
Chart *145-*126 115/40 33EAKIR!
Onz of the mos adoec! 4€ Jotal Report
Chatdebu *27
Cashbox Top 100 Gavin Report R&R Full Service
Chart *72-*56 154/42 25 Total Reports
#1 Chartbound Cra't decut 18
Cashbox Top Albums Hi~s Top 50 Gev n Raport
Chart *133-*108 Zrart *45 1635 fotal R220r 3
Crat "8
MAC Report
Chast *15

THE NYLO

The Single:

“Kiss Himi Goodbye” OS-0022
Breaking from their album
“Happy Together”

Produced by

Bill Henderson

Except “"Happy Togetlier”

by Val Garay

The Nylons Kiss Him Goodbye Open Air

ATTIC m afatzse:

©® 1987 Attic Records LTD. Manufactured by Open Air Records a division of Windham Hill Producfions inc. Distributzd by A&M Records, Inc.

HOT 100
SINGLES SPOTLIGHT

A weekly look behind the Hot 100 with Michael Ellis.

7’

WITH OR WITHOUT YOU” by U2 (Island) has amassed such a
large lead over the rest of the Hot 100 that it holds at No. 1 for a third
week despite losing points. The next three records are bulleted and
could reach the top next week; in fact, Chris De Burgh’s “The Lady In
Red” (A&M) is already No. 1 in sales. Three records are moving up in
the top 10 without bullets after earning bullets last week but not mov-
ing up the chart. This is a reminder that bullets are awarded for signifi-
cant gains in sales and/or airplay points and are unrelated to chart
moves.

6

SHAKEDOWN” BY BOB SEGER (MCA) gains 55 adds from the
pop radio panel, the most of any record already on the chart, and also
nabs the Power Pick/Airplay. Good radio jumps include 37-21 at KCPX
Salt Lake City, Utah, 37-22 at WKDD Akron, Ohio, 25-20 at WZPL Indi-
anapolis, and 30-22 at WLS Chicago. Based on an updated analysis of
the Airplay Power Picks that have peaked on the chart so far, Seger’s
record has a 54% chance of going to No. 1, an 88% chance of reaching
the top five, and an almost-certain 98% chance of reaching the top 10.
“Funkytown” by Pseudo Echo (RCA) is right behind Seger with 50
adds and, like Seger, jumps 17 positions on the chart. Pseudo Echo is
especially strong at WABB Mobile, Ala. (21-17), KMEL San Francisco
(32-22), KMGX Fresno, Calif. (36-25), and B-96 Chicago (32-23), where
PD Buddy Scott says, “We feel great about it. The hook jumps out of
the speaker. It's top 10 in phone requests, leaning male.”

THE REMAKE OF “Kiss Him Goodbye” by the Nylons (Open Air) is
moving up strongly, 71-57. Early radio moves for the Nylons come from
WZEE Madison, Wis. (15-7), and KATD San Jose, Calif. (19-15). Glenn
Medeiros’ remake of ‘“Nothing’s Gonna Change My Love For You”
(Ambherst) stays at No. 13 this week; the record went to No. 1 in many
markets, but it has peaked at stations that played it early, slowing its
upward momentum nationally.

NOTES ON NEWCOMERS: Kenny G.’s “Songbird” (Arista) enjoys a
strong week in radio and sales—but only moves up two places because
of competition. The record is top five at 10 radio stations on the pop
panel, including No. 1 at KSFM Sacramento, Calif. “Fascinated” by
Company B (Atlantic) has seven top five radio reports this week from
Florida, Texas, and California—big dance markets—but it is also top 10
in Dayton, Ohio, and Rochester, N.Y. . .. “Soul City” by the Partland
Brothers (Manhattan) moves 20-16 at WMMS Cleveland ... “Happy”
by Surface (Columbia) takes big jumps at KITY San Antonio, Texas
(25-14), and KBOS Fresno, Calif. (28-13) ... “Only In My Dreams” by
Long Island, N.Y,, teen-ager Debbie Gibson (Atlantic) moves 7-5 at Y-
100 Miami, 23-19 at WCAU Philadelphia, and 15-14 at Z-100 New York.

FOR WEEK ENDING MAY 30, 1987

T
. ©Copyright 1987, Billboard Publications, Inc. No part of this
I publication may be reproduced, stored in any retrieval system, or

transmitted, in any form or by any means, electronic, mechanical,

photocopying, recording, or otherwise, without the prior written
permission of the publisher.

HOT 100 SINGLES ACTION

RADIO MOST ADDED

PLATINUM/ BRONZE/
GOLD SILVER ~ SECONDARY TOTAL TOTAL

ADDS AD ADDS ADDS 0
22 REPORTERS 52 REPORTERS 152 REPORTERS 226 REPORTERS
RHYTHM IS GONNA GET YOU

ESTEFAN/MIAMI SOUND eric 8 14 46 68 73
GIRLS, GIRLS, GIRLS

MOTLEY CRUE ELEKTRA 7 3 50 60 62
SHAKEDOWN

BOB SEGER mca 6 10 39 55 193
WOT'SITTOYA

ROBBIE NEVIL MANHATTAN 9 9 37 55, 56
FUNKYTOWN

PSEUDO ECHO Rrca 7 9 34 50 146
BACK IN THE HIGH LIFE AGAIN

STEVE WINWOOD isLano 2 5 28 35 35
KISS HIM GOODBYE

THE NYLONS opeN AIR 2 10 22 34 96
POINT OF NO RETURN

EXPOSE arisTa 4 6 21 31 158
DON'T DISTURB THIS GROOVE

THE SYSTEM aTLANTIC 0 5 26 31 150
THE PLEASURE PRINCIPLE

JANET JACKSON asm o 10 18 31 81

Radio Most Added is a weekly national compilation of the ten records most added to the playlists
of the radio stations reporting to Biliboard. The full panel of radio reporters is published periodi-
cally as changes are made, or is available by sending a self-addressed stamped envelope to:
Billboard Chart Dept., 1515 Broadway, New York, N.Y. 10036.
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FOR WEEK ENDING MAY 30, 1987

Bi

lboard HOT 100. SALES & AIRPLAY.

A ranking of the top 40 singles by sales and airplay, respectively, with reference to each title's composite position on the main Hot 100 Singles chart.

SALES 88 AIRPLAY g8
ol | 5& oy ol | 5 cs
»:E;' 51; TITLE ARTIST Q20 »:E;' 51; TITLE ARTIST %E
1 2 THE LADY IN RED CHRIS DE BURGH 3 1 1 WITH OR WITHOUT YOU u2 1
2 1 WITH OR WITHOUT YOU U2 1 2 5 YOU KEEP ME HANGIN' ON KIM WILDE 2
3 5 YOU KEEP ME HANGIN' ON KIM WILDE 2 3 6 ALWAYS ATLANTIC STARR 4
4 7 ALWAYS ATLANTIC STARR 4 4 7 THE LADY IN RED CHRIS DE BURGH 3
5 10 RIGHT ON TRACK THE BREAKFAST CLUB 7 5 4 BIG LOVE FLEETWOOD MAC B
6 9 BIG LOVE FLEETWOOD MAC 5 6 2 LOOKING FOR A NEW LOVE JODY WATLEY 12
7 12 NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS 13 7 11 IN TOO DEEP GENESIS 11
8 4 HEAT OF THE NIGHT BRYAN ADAMS 8 8 12 HEAD TO TOE LISA LISA & CULT JAM 6
9 15 HEAD TO TOE LISA LISA & CULT JAM 9 13 WANTED DEAD OR ALIVE BON JOVI 10
10 13 | KNOW WHAT | LIKE HUEY LEWIS & THE NEWS 9 10 10 | KNOW WHAT | LIKE HUEY LEWIS & THE NEWS 9
11 14 WANTED DEAD OR ALIVE BON JOVI 10 11 3 (1 JUST) DIED IN YOUR ARMS CUTTING CREW 15
12 16 DIAMONDS HERB ALPERT 14 12 14 RIGHT ON TRACK THE BREAKFAST CLUB 7
13 20 IN TOO DEEP GENESIS 11 13 15 IF SHE WOULD HAVE BEEN FAITHFUL. . . CHICAGO 17
14 3 LOOKING FOR A NEW LOVE JODY WATLEY 12 14 9 HEAT OF THE NIGHT BRYAN ADAMS 8
15 TALK DIRTY TO ME POISON 24 15 19 DIAMONDS HERB ALPERT 14
16 19 JUST TO SEE HER SMOKEY ROBINSON 20 16 17 MEET ME HALF WAY KENNY LOGGINS 16
17 18 DAY-IN DAY-OUT DAVID BOWIE 21 17 21 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 18
18 11 (1 JUST) DIED IN YOUR ARMS CUTTING CREW 15 18 8 LA ISLA BONITA MADONNA 19
19 21 MEET ME HALF WAY KENNY LOGGINS 16 19 23 SONGBIRD KENNY G. 22
20 8 LA ISLA BONITA MADONNA 19 20 22 JUST TO SEE HER SMOKEY ROBINSON 20
21 40 | WANNA DANCE WITH SOMEBODY WHITNEY HOUSTON 18 21 18 NOTHING'S GONNA CHANGE MY LOVE FOR YOU GLENN MEDEIROS 13
22 25 SONGBIRD KENNY G. 22 22 20 YOU CAN CALL ME AL PAUL SIMON 23
23 22 IF SHE WwOULD HAVE BEEN FAITHFUL. . . CHICAGO 17 23 32 ALONE HEART 27
24 17 SE LA LIONEL RICHIE 29 24 27 LESSONS IN LOVE LEVEL 42 25
25 24 FASCINATED COMPANY B 26 25 16 TALK DIRTY TO ME POISON 24
26 23 HEARTBREAK BEAT PSYCHEDELIC FURS 31 26 24 DAY-IN DAY-OUT DAVID BOWIE 21
27 29 YOU CAN CALL ME AL PAUL SIMON 23 27 33 DON'T DISTURB THIS GROOVE THE SYSTEM 28
28 32 LESSONS IN LOVE LEVEL 42 25 28 31 FASCINATED COMPANY B 26
29 34 DON'T DISTURB THIS GROOVE THE SYSTEM 28 29 —_ SHAKEDOWN BOB SEGER 35
30 36 JAMMIN' ME TOM PETTY & THE HEARTBREAKERS 30 30 38 JAMMIN' ME TOM PETTY & THE HEARTBREAKERS 30
31 — ALONE HEART 27 31 — EVERY LITTLE KISS BRUCE HORNSBY & THE RANGE 36
32 26 DON’'T DREAM IT'S OVER CROWDED HOUSE 34 32 —_ POINT OF NO RETURN EXPOSE 32
33 35 NOTHING'S GONNA STOP US NOW STARSHIP 47 33 37 ENDLESS NIGHTS EDDIE MONEY 38
k] - I'LL STILL BE LOVING YOU RESTLESS HEART 40 k] —_ SOMETHING SO STRONG CROWDED HOUSE 33
35 —_ SAME OLE LOVE (365 DAYS A YEAR) ANITA BAKER 44 35 36 NEVER SAY GOODBYE i
36 30 SIGN 'O’ THE TIMES PRINCE 49 36 40 SWEET SIXTEEN BILLY 1DOL 37
37 — POINT OF NO RETURN EXPOSE 32 37 — FUNKYTOWN PSEUDO ECHO 42
38 33 | KNEW YOU WERE WAITING (FOR ME) A. FRANKLIN/G. MICHAEL 46 38 26 THE FINER THINGS STEVE WINWOOD 39
39 — SOMETHING SO STRONG CROWDED HOUSE 33 39 25 SE LA LIONEL RICHIE 29
40 28 THE RIGHT THING SIMPLY RED 41 40 — ROCK THE NIGHT EUROPE 43

BY LABEL

LABEL

W

(2

ATLANTIC (7) 9

M

COLUMBIA 8
ARISTA 7
CAPITOL (6) 7

EMI-AMERICA (4) 7

POLYGRAM 6

A&M (4) 5
RCA (3) 4

ELEKTRA

Vi

M

AMHERST

M

SUTRA 1

ZYX 1

3
3
CHRYSALIS 2
2
1
1

HOT 100 SINGLES

A ranking of distributing labels
by the number of titles they have
on the Hot 100 chart.

NO. OF TITLES
ON CHART

ARNER BROS. (5) 13
Island (2)

Paisley Park (2)

Geffen (1)

Qwest (1)

Sire (1)

Tommy Boy (1)

P.A. 11
Epic (7)

CBS Associated (1)

Full Moon/Epic (1)

Portrait (1)

Scotti Bros. (1)

21/Atco (1)
Island (1)
CA (7) 9

Constellation (1)
LR.S. (1)

Enigma (1)
Manhattan (3)

Mercury (4)
Atlantic Artists (1)
Polydor (1)

Open Air (1)
Grunt (1)
RGIN
OTOWN

ACOLA
On The Spot (1)

Fever (1)

©Copyright 1987, Billboard Publications, Inc. No part of this publication may be reproduced, stored in any retrieval system, or transmitted, in any form or by any means, electronic, mechanical,
photocopying, recording, or otherwise, without the prior written permission of the publisher.

HOT 100 A-Z PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC

27

93

97

21

62

98

2

36

26

39

55

TITLE
(Publisher — Licensing Org.)
Sheet Music Dist.

ALONE

(Billy Steinberg, ASCAP/Denise Barry, ASCAP)
ALWAYS

(Jodaway, ASCAP) CPP

BACK AND FORTH

(Al Seeing Eye, ASCAP/PolyGram, ASCAP/Better
Days, BMI/PolyGram Songs, BMI) WBM

BACK IN THE HIGH LIFE AGAIN

(F.S.Limited, PRS/WB, ASCAP/Willin' David, BMI/Blue
Sky Rider, BMI)

BIG LOVE

(Now Sounds, BMI/Warner-Tamerlane, BMI) WBM
BOOM BOOM (LET'S GO BACK TO MY ROOM)
(Not Listed)

BREAK EVERY RULE

(April, ASCAP/" Rats” Said The Tyrant, ASCAP)
CPP/ABP

CAN'T GET STARTED

(Pal-Park, ASCAP)

CANTCHA SAY (YOU BELIEVE IN ME) /STILL IN
LOVE

(Hideaway Hits, ASCAP/Perceptive, ASCAP) CLM
COME AS YOU ARE

(Pal-Park, ASCAP)

COME GO WITH ME

(Panchin, BMI) CPP/MTP

DAY-IN DAY-OUT

(Jones, ASCAP) HL

DIAMONDS

(Flyte Tyme, ASCAP) WBM

DIRTY WATER

(Screen Gems-EMI, BMI/Rock And Hyde, PROCAN)
WBM

DOMINOES

(MCA, ASCAP/Babby Hart, ASCAP) MCA/HL
DON'T DISTURB THIS GROOVE

(Science Lab, ASCAP) CPP/ABP

DON'T DREAM IT'S OVER

(Roundhead, BM1) CLM

ENDLESS NIGHTS

(Arista, ASCAP) CPP

EVERY LITTLE KISS

(Zappo, ASCAP/Bob-A-Lew, ASCAP) CLM
FASCINATED

(Blackwood, BMI/Toy Band, BMI) CPP/ABP

THE FINER THINGS

(F.S.Limited, PRS/WB, ASCAP/Willin' David, BMI/Blue
Sky Rider, BM!) WBM

FLAMES OF PARADISE

(Broozertoones, BM!/Nonpareil, ASCAP) CPP

42

52

8

FUNKYTOWN

(Intersong, ASCAP) CHA/HL

GET THAT LOVE

(Zomba, ASCAP) CPP

GIRLS, GIRLS, GIRLS

(Motley Crue, BMI/Krell/Sikki Nixx, BMI/Mick Mars,
BMI)

GIVE ME ALL NIGHT

(C'est, ASCAP/Back Mac, BMI)

HAPPY

(Brampton, ASCAP)

HEAD TO TOE

(Forceful, BMI/Willesden, BMI) CPP

HEART AND SOUL

(Virgin, ASCAP) CPP

HEARTBREAK BEAT

(Blackwood, BMI) CPP/ABP

HEAT OF THE NIGHT

(Adams Communications, BMI/Caiypso Toonz,
BMI/irving, BMI) CPP/ALM

(1 JUST) DIED IN YOUR ARMS

(Virgin-Nymph, BMI) CPP

| KNEW YOU WERE WAITING (FOR ME)
(Chrysalis, ASCAP/Rare Blue, ASCAP/Little Shop Of
Morgansongs, BMI) CPP/CLM

| KNOW WHAT | LIKE

(Hulex, ASCAP) CLM

| WANNA DANCE WITH SOMEBODY (WHO LOVES
ME)

(Irving, BMI/Boy Meets Girl, BMI) CPP/ALM

I'D STILL SAY YES

(Hip Trip, BMI/Klymaxx, ASCAP/Hip Chic,
BMI/Midstar, BMi) CPP/MCA/HL

IF 1 WAS YOUR GIRLFRIEND

(Controversy, ASCAP)

{F SHE WOULD HAVE BEEN FAITHFUL ..

(Aprit, ASCAP/Stephen A. Kipner, ASCAP/Calitornia
Phase, ASCAP) CPP/ABP/WBM

I'LL STILL BE LOVING YOU

(Warner-Tamerlane, BMI/Love Wheel, BMI/MCA,
ASCAP/Chriswald, ASCAP/Hopi Sound,
ASCAP/Chappell, ASCAP) HL/WBM

I'M NO ANGEL

(April, ASCAP/ATV, BMI/Unichappell, BMI) CHA/HL
IN TOO DEEP

(Anthony Banks, ASCAP/Philip Collins, ASCAP/Michael
Rutherford, ASCAP/Hit And Run, ASCAP) WBM
JAMMIN' ME

(Gone Gator, ASCAP/Wild Gator, ASCAP/WB,
ASCAP/Special Rider, ASCAP) WBM

JUST TO SEE HER

57

92

72

47

(Umicity, ASCAP/Lucky-Break, ASCAP/Lars, ASCAP)
MCA/HL

KISS HIM GOODBYE

(M.R.C., BMI/Unichappell, BM!) CHA/HL

LA ISLA BONITA

(WB, ASCAP/Bleu Disque, ASCAP/Webo Girl,
ASCAP/Johnny Yuma, BMi/Edge Of Fluke, BMI) WBM
THE LADY IN RED

(Almo, ASCAP) CPP/ALM

LEAN ON ME

(Interior, BM1) WBM

LESSONS IN LOVE

(Level 42 Songs, ASCAP/Chappell, ASCAP/Island
Visual Arts, BMI) WBM/CHA/HL

LITTLE Suzi

(Almo, ASCAP/Tone Poems, PRS) CPP/ALM
LOOKING FOR A NEW LOVE

(April/Rightsong, BMI/Uttrawave, ASCAP)
CPP/ABP/CHA/HL

MAN AGAINST THE WORLD

(Easy Action, ASCAP/WB, ASCAP/Rude, BMI/Warner-
Tamerlane, BMI/Mofo, BMI}) WBM

MEET EL PRESIDENTE

(Skintrade, ASCAP/Colgems-EM!, ASCAP) WBM
MEET ME HALF WAY

(GMPC, ASCAP/Go-Glo, ASCAP) CPP

MIDNIGHT BLUE

(Stray Notes, ASCAP/Colgems-EM!, ASCAP/Acara,
ASCAP) WBM

MOONLIGHTING (THEME)

(American Broadcastn, ASCAP/ABC Circle, BMI)
NOTHING'S GONNA CHANGE MY LOVE FOR YOU
(Prince Street, ASCAP/Almo, ASCAP/Screen Gems-
EMI, BMI) WBM/CPP/ALM

NOTHING'S GONNA STOP US NOW

(Realsongs, ASCAP/Albert Hammond, ASCAP/WB,
ASCAP) WBM

ONLY IN MY DREAMS

(Creative Bloc, ASCAP)

60 THE PLEASURE PRINCIPLE

32

(Flyte Tyme, ASCAP) WBM

POINT OF NO RETURN

(Screen Gems-EM1, BMI)

PRIMITIVE LOVE RITES

(Doo Dah, BMI/Walsing, BMI/Copyright Management)
READY OR NOT

(Stray Notes, ASCAP/Colgems-EMI, ASCAP/Acara,
ASCAP/WB, ASCAP) WBM

RHYTHM 1S GONNA GET YOU

(Foreign tmported, BMI)

RIGHT NEXT DOOR (BECAUSE OF ME)

41

35

89

69

91

49

n

45

87

37

2

61

(Calhoun St., BMI) CPP

RIGHT ON TRACK

(MCA, ASCAP/Unicity, ASCAP/Short Order, ASCAP)
THE RIGHT THING

(April, ASCAP) CPP/ABP

ROCK THE NIGHT

(Screen Gems-EMI, BMI) WBM

SAME OLE LOVE (365 DAYS A YEAR)

(Jobete, ASCAP) CPP

SE LA

(Brockman, ASCAP) CLM

SERIOUS

(Colgems-EMI, ASCAP)

SHAKEDOWN

(Famous, ASCAP/Gear, ASCAP/Kilauea, ASCAP)
CPP/WBM

SHE DON'T LOOK BACK

(Hickory Grove, ASCAP/April, ASCAP)

SHOULD 1 SEE

('m In The Money, BMI/Don Valley, BMI)
SHOW ME

(Amber/Andy Panda, ASCAP/Disco Fever,
ASCAP/Fools Prayer, BMI/Salski, BMi/Latin Rascals)
SHY GIRL

(French Lick, BMI/Bug, BMI)

SIGN "0’ THE TIMES

(Controversy, ASCAP) WBM

SOMEBODY SAVE ME

(Chappell, ASCAP/Eve Songs, ASCAP) CHA/HL
SOMETHING IN MY HOUSE

(Dead Or Alive Music Ltd.(PRS) /WB, ASCAP) WBM
SOMETHING SO STRONG

(Roundhead, BMI/Wyoming Flesh, ASCAP) CLM
SONGBIRD

(Brenee, BMI) CPP/ABP

SOUL CITY

(Screen Gems-EMI, BMI/Culgam Knights, BMI)
STONE LOVE

(Delightful, BMI) CPP

SWEET SIXTEEN

(Boneidol, ASCAP/Rare Blue, ASCAP) CLM
TALK DIRTY TO ME

(Sweet Cyanide, BMI) HL

THERE'S NOTHING BETTER THAN LOVE
(April/Uncle Ronnie’s, ASCAP/JVA, ASCAP) CPP/ABP
VARIETY TONIGHT

(Part-Time, ASCAP) WBM

WALKING DOWN YOUR STREET

(Blackwood, BMI/Bangophile, BM1/Spinning Avenue,
BMI/See Squared, BMI/Bug, BMI) CPP/ABP
WANTED DEAD OR ALIVE

75

67

81

(Bon Jovi, ASCAP/PolyGram, ASCAP) WBM

WE ARE WHAT WE ARE

(Virgin-Nymph, BMI} CPP

WEAPONS OF LOVE

(Hlegal, BMI)

WEATHERMAN SAYS

(Jobete, ASCAP/Sea Of Keys, ASCAP/Up The Charts,
ASCAP/China Plate, ASCAP) CPP

WHAT'S GOING ON

(Jobete, ASCAP/Stone Agate, BMI) CPP

WHY CAN'T THIS NIGHT GO ON FOREVER

(Street Talk, ASCAP /Frisco Kid, ASCAP/Colgems-EMI,
ASCAP) WBM

WHY SHOULD | CRY?

(Flyte Tyme, ASCAP/Eat Your Heart Out, BMI) WBM
WHY YOU TREAT ME SO BAD

(Jay King IV, BMI)

WILD HORSES

(Black Keys, BMI/Screen Gems-EMI, BMI)

WITH OR WITHOUT YOU

(Chappell, ASCAP/U2, ASCAP)

WOT'S IT TO YA

(MCA, ASCAP)

YOU CAN CALL ME AL

(Paul Simon, BMI) WBM

YOU KEEP ME HANGIN' ON

(Stone Agate, BMI) CPP

a

ABP
ALM
B-M
B-3
BP
CHA
CLMm
CPI

SHEET MUSIC AGENTS
are listed for piano/vocal sheet music copies

nd may not represent mixed folio rights.
April Blackwood CPP Columbia Pictures
Aimo HAN Hansen

Belwin Mills HL Hal Leonard
Big Three IMM Ivan Mogul!
Bradley MCA MCA

Chappell PSP Peer Southern
Cherry Lane PLY Plymouth
Cimino WBM Warner Bros.

BILLBOARD MAY 30, 1987

www.americanradiohistorv.com

77


www.americanradiohistory.com

»

BIRTHS
Girl, Sarah, to Lance and Judy
Freed, April 30 in Los Angeles. He
is president of Almo/Irving Music
Publishing there.

Girl, Trista Ann, to Jeffrey and Vir-
ginia Ballou, April 30 in Hailey,
Idaho. He is music director of
KSKI/KNRC Sun Valley, Idaho.

Girl, Dana Pasha, to Sam and Shel-
ley Cole, May 3 in Los Angeles. He
is production coordinator for Neil
Diamond.

Triplets, two boys, Ben and Mose,
and a girl, Abra, to Lee Berkowitz
and Cheryl Weinberg, May 4 in
Boston. He is president of the Good
Vibrations record store chain.

Boy, Matthew Lewis, to Peter and
Susan Lubin, May 5 in New York
City. He is vice president of a&r at
PolyGram Records.

Girl, Hannah Elizabeth, to Joel and
Jean Abramson, May 7 in Los An-
geles. He is singles buyer for Tower
Records Sunset.

Boy, Nathan Julian, to Adam and
Michelle Ritholz, May 12 in New
York City. He is senior director of
business affairs for Chrysalis Rec-
ords.

Boy, Michael, to Sky and Paula
Daniels, May 13 in Los Angeles. He
is a former air personality with
KMET Los Angeles and KFOG San
Francisco.

MARRIAGES
Forrest Wilson to Patricia Lynn
Connolly, April 25 in Miami. He is
vice president of operations for
wholesale distributor Jerry Bassin
Inc.

Ahmed Tahir to June B. Callwood,
May 1 in New York. He was the di-
rector of WEA International’s video
division and is now marketing chief
of ANS International Video Ltd.
She was an assistant district attor-
ney in the Bronx, N.Y.,, and a New
York City administrative law judge.

FOR THE RECORD

Contrary to an article in the May
16 issue, Robert Baxter is mer-
chandiser of Record Bar in Mo-
bile, Ala. The store’s manager is
Jim Bigelow.

Compact disks on the Timeless,
Delos, and Harmonic labels are
being distributed in the U.S. by
Delos International. That infor-
mation was misstated in the
April 18 New Releases column.

In a May 23 story on the BMI bo-
nus change, Irwin Robinson was
mistakenly quoted as saying
BMI “might” feel it has a right
to change. He said it “must” feel
it has a right to change.

| ifelines

Glenn Goodwin to Patti Hawkins,
May 2 in Malibu, Calif. He produces
commercials and music videos. She
is with Image Transform.

Zack Davis to Fran Morgenstern,
May 9in Los Angeles. They are film
editors. He is the son of songwriter/
teacher Sheila Davis and filmmaker
Harold Davis. She is the daughter
of Jay Morgenstern, executive vice
president of Warner Bros. Publica-
tions.

Tony Langley to Dorothy DeVere,
May 9 in Letchworth, England. He
is vice president of sales for Neve in
North America.

Thomas Lotts to Stacy Lynn Nich-
ols, May 9 in Detroit. He is presi-
dent of the TWL Music Group, a
management and music publishing
firm based in Flint, Mich.

Howard Joseph Wuelfing Jr. to
Lynda Marie Kady, May 10 in New
Brunswick, N.J. He is media ser-
vices manager and she is head of
East Coast college promotions for
Passport Records.

Paul Sacksman to Lisa Bernstein,
May 16 in Lakewood, N.J. He is as-
sociate publisher of Musician, a Bill-
board Publications Inc. magazine.

DEATHS

Peter Martin Schuler, 29, in a car
accident May 8 in New York. He
was record manager for Crazy Ed-
die’s there for 12 years. Schuler is
survived by his wife, Patricia, a
daughter, his father, and two broth-
ers.

Jack London, 66, of cancer, May 8
in New York City. A prominent at-
torney within the entertainment in-
dustry, London was a founding
partner in the law firm of Becker
and London in 1957. He was advisor
to numerous luminaries of theater,
television, and films, including
Frank Sinatra, Dinah Shore, George
C. Scott, Grace Kelly, Hugh Downs,
Steve Lawrence, Edie Gorme, and
producer/director Herman Shul-
min. His firm, now called Becker,
London, Kossow & Jaffe, is national
counsel to the American Federation
of Television and Radio Artists, the
American Guild of Musical Artists,
and the Assn. of Actors and Artists
of America. London helped to estab-
lish both the AFTRA Pension and
Welfare Funds and the AGMA Re-
lief Fund. He is survived by his
wife, Charlotte, a son, three daugh-
ters, and two grandsons. In lieu of
flowers, contributions may be made
to the Jack London Scholarship
Fund, ¢/0 Becker, London, Kossow
& Jaffe, 30 Lincoln Plaza, New
York, N.Y. 10023.

Joseph Norton, 60, of cancer May
16 in Staten Island, N.Y. Norton
was associated with CBS Records
for 40 years, most recently as man-
aging director of marketing ser-
vices. Donations in Norton's memo-
ry may be made to the American
Cancer Society, the Lung Associa-
tion, or the T.J. Martell Foundation.

Send information to Lifelines,
Billboard, P.O. Box 24970, Nash-
ville, Tenn. 37202.

(Calendar

A weekly listing of trade shows,
conventions, award shows, semi-
nars, and other notable events.
Send information to Calendar,
Billboard, 1515 Broadway, New
York, N.Y. 10036.

MAY

May 23-26, American Booksellers Assn. Trade
Exhibit & Convention, Convention Center, Washing-
ton, D.C. Victoria Stanley, 212-867-9060.

May 30-June 2, Summer Consumer Electronics
Show, McCormick Center, Chicago. 202-457-8700.

JUNE

June 7, Orange County Songwriters Seminar/
Showcase, Buena Park Hotel, Buena Park, Calif.
Wally Wasinack, 714-535-7591.

June 8, 21st Annual Music City News Country
Awards, Grand Ole Opry House, Nashille. 212-484-
7976.

June 8-14, 16th Annual fnternational Country
Music Fan Fair, Tennessee State Fairgrounds,
Nashville. 615-244-2840.

June 17, International Radio & Television Soci-
ety Annual Meeting And Broadcaster Of The Year
Luncheon Honoring William B. Williams, Waldorf-
Astoria, New York. 212-867-6650.

June 20, 10th Annual Texxas World MusicFesti-
val '87, Cotton Bowl, Dallas. Robin Mendell, 713-
621-8600.

June 22-24, Electronic Imaging For Scientific &
Research Applications, Monterey Beach Hotel,
Monterey, Calif. 617-267-9425.

June 24-26, Assn. Of Professional Recording
Studios '87, Olympia |1 Exhibition Centre, Kensing-
ton, England. 09237 72507.

June 26, New York Chapter Black Music Assn.

Dinner Honoring Black Entertainment TV And
Robert L. Johnson, Marriott Marquis, New York.
Ken Reynolds, 212-622-4442.

June 26-27, Bobby Poe’s Pop Music Survey
Convention, Sheraton, Tyson's Corner, Washington,
D.C. 301-951-1215.

June 27-30, 1987 National Assn. Of Music Mer-
chants International Music & Sound Expo, McCor-
mick Place, Chicago. 619-438-8001.

JULY

July 12-15, New Music Seminar, Marriott Mar-
quis, New York. 212-722-2115.

July 15-16, Country Music Assn.’s Board Of Di-
rectors, Pan Pacific Hotel, Yancouver, British Co-
lumbia, Canada. 615-244-2840.

July 19-21, Compact & Video Disk Systems And
Applications, Monterey Beach Hotel, Monterey,
Calif. 617-267-9425.

July 26-29, National Record Mart Convention,
Seven Springs Resort, Champion, Pa. 412-441-4100.
AUGUST

Aug. 13-16, Jack The Rapper’s Family Affair '87
Convention, Atlanta Airport Marriott, Billye Love,
305-423-2328.

A&M Video has high
hopes for R.E.M.’s
first video
compilation, “R.E.M.
Succumbs,” due June
1...see page 57

Y

CEMA Honors. Capitol/EMI America/Manhattan/Angel Records executives
present New York district manager Ira Derfler with an award naming him district
manager of the year. Pictured, from left, are Joe McFadden, national sales
director; Derfler; Joe Mansfield, divisional vice president of sales; and Dennis
White, executive vice president.

EXECUTIVE TURNTABLE

(Continued from page 4)

MANUFACTURERS. Americ Disc Inc., a compact disk manufacturer in Drum-
mondpville, Quebec, makes the following senior management appointments:
Frank Bury, president; Pierre Boivin, vice president of marketing; and
Andy Nagy, vice president of sales.

RETAILING/DISTRIBUTION. Tom Fay is promoted to vice president of Stratford
Distributors in Plainview, N.Y. He was director of operations.

HOME VIDEO. J2 Communications in Los Angeles makes the following ap-
pointments: Lee Cohen, vice president of marketing; Ellen Pittleman, di-
rector of programming; and Ed Hanlon, manager of Western sales. Cohen
was senior vice president of Licorice Pizza. Pittleman was vice president of
program development, operations, and planning for Radiovision Interna-
tional. Hanlon served in a senior sales post at Karl-Lorimar Home Video.

Gene Silverman is named senior vice president of sales for Orion Home
Video in New York. He was president of Video Trend. Robert L. Davie be-
comes director of credit administration for the company. He was national
credit manager for Vestron Video.

TRADE GROUPS. Alfred Schlesinger is named national president and chair-
man of the board for the National Academy of Recording Arts and Sciences
in Los Angeles. He is an entertainment attorney. Additionally, Tim
McCabe and Tom Morgan become the group’s first national vice president
and national secretary/treasurer, respectively.

PRO AUDIO/YIDEO. Elvier von Lear becomes executive vice president of Lacy
Music/Films. She was an exclusive agent for photographer Rebecca Blake.

RELATED FIELDS. Sal Iannucci joins the entertainment firm of Bushkin,
Gaims, Gaines and Jonas as a partner, based in Los Angeles. He was chief
operating officer for Aaron Spelling Productions.

Hit Video USA in Houston, Texas, names James Britain vice president of
affiliate relations and Laura Dodge director of affiliate services. Britain
was director of regional affiliate relations in the company’s Kansas City
office. Dodge was operations manager for KZZC-FM Leavenworth, Kan.

Tim Tye joins Entertainment Artists in Nashville as an agent. He served
in a similar post at Headline International Talent.

Publishers Sue Singleton

NEW YORK A class action suit in
U.S. District Court of Tennessee
charges Shelby Singleton and his
SSS International label with contin-
ued violation of copyright despite
warnings in January that he must
comply with payment of mechanical
royalties on some 800 songs.

The action, filed April 24, lists
Glen Campbell Music as a plaintiff
on behalf of more than 170 publish-
ers in the U.S. and Canada. A Camp-
bell company copyright, “Untang-
lin” My Mind” by Gordon Terry, is
cited as an example of Singleton’s
alleged wrongdoing.

According to the complaint, Sin-
gleton was warned Jan. 22 by Camp-
bell and other publishers that he
faced revocation and termination of
his compulsory licenses on the
songs in question if he did not reme-
dy alleged acts of nonpayment.

Besides federal remedies—includ-
ing statutory damages of $50,000
for each infringement—the action
seeks a permanent injunction
against the manufacture, sale, dis-
tribution, and advertising of the re-
cordings in question. Singleton was
not available for comment at press-
time. IRV LICHTMAN
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RIAA AGREES TO A TEST FOR THE CBS DAT SPOILER SYSTEM

(Continued from page 1)

suggested that the RIAA allow the
scanner to be tested “to completely
resolve all doubts about the CBS
system.”

The Copycode system has come
under criticism from opponents of a
pending bill that would mandate
that no DAT machines could be im-
ported or sold in the U.S. unless
equipped with the CBS scanner,
which would defeat copying of en-
coded LPs, cassettes, and CDs. Op-
ponents, who have built a “copy’” of
the CBS system, say that the sys-
tem can be bypassed and that the
“notch’ it cuts in the audio spec-
trum diminishes audio quality.

CBS Labs’ David Stebbings, who
designed the spoiler system, has
countered that CBS has not yet re-
leased technical specs for the sys-
tem and further charges that the
opponents’ machine was set up to
perform badly.

“Without getting too technical,”
Stebbings told a House subcommit-
tee May 14, “let me just state for
the record that the encoding notch
in the music was cut too wide—far
wider than is necessary for the
Copycode scanner to recognize and
react to the notch. And it was placed
on musical notes that were part of
the recording in a way that over-
lapped with audible sound.”

Stebbings said that any “compe-
tent audio engineer”’ could have
avoided such mistakes. He referred
to the notch in the CBS system as a
“tiny sliver” cut to fall between fun-
damentals and harmonics of musi-
cal notes.

Stebbings also testified that CBS
Labs and the RIAA intend to com-

ply with the DeConcini-Kasten-
meier letter “in the hope of moving
beyond this distracting area of the
controversy.” The test of the Copy-
code system cculd be carried out by
an agency like the National Bureau
of Standards.

“We will ask: only that [the NBS]
perform its tests in a timely manner
s0 as not to impede the progress of
this legislatior,” said Stebbings.

The CBS Labs official also read
into the recorc a letter addressed to
TV Digest magazine, saying he had
been misquoted in a recent article.
In the article, Stebbings was quoted
as saying som= experts can hear the
difference between encoded and un-
encoded passages.

The DeConcini-Kastenmeier let-
ter also brought news that the law-
makers have asked the Office of
Technology Assessment to conduct
a new survey of the impact of home
taping on the recording industry
and consumers.

“The Congress has been provided

U.K. RECORDING SALES

(Continued from page 1)

million, producing earnings almost
equal to those from LPs and cas-
settes.

“This unusual period of parity
will be brief,” the trade body’s gen-
eral manager, Peter Scaping, says.
“CD income is set to run way ahead
of cassette revenue and leave vinyl
disk income far behind within the
near future.”

Cassettes are the healthier of the
two traditional album formats, with

with a variety of conflicting studies
on this issue,” the letter explains,
adding that “given OTA’s excellent
report, ‘Intellectual Property
Rights In An Age Of Electronics
And Information,” we believe that
this is the right agency to provide
us with comprehensive and impar-
tial information.”

That report indicates that neither
of the previous studies undertaken
by the recording industry and its
hardware manufacturer opponents
is “impartial,” and both have “sig-
nificant deficiencies because often-
times the wrong questions were
asked,” as one staffer close to the
OTA request explained.

Kastenmeier and DeConcini
staffers were scheduled to meet
with OTA officials May 21 to dis-
cuss the extent of the study. A full

survey, from preparation to final

analysis, could take more than a
year, according to several sources
familiar with past studies.

No one knows yet if the legisla-

FTATN
PR ;,

WASHINGTON " Sen. John Dan-
forth,’R-Mo., has withdrawn his
support for a bill that would im-
pose a three-year ban on digital
audiotape recorders not equipped
with Copycode scanners. .

Danforth, one of the five origi-

withdrew his support April 8 in a
little-noticed move, but it was not
until May 15 that he issued a “for
the record” statement, at a Senate
Communications Subcommittee
hearing on the bill.

The senator’s statement noted
that he had originally thought the

San. Backs Off DAT Bl

nal co-sponsqrs of the bill, S. 506,

measure was designed to cqmbatf
international piracy; only later, he
said, did he realize it would stifle
what he.called ‘“‘legitimate home
taping.” .

Danforth added, “If a means
can be found to protect intellectu-
al property rights without affect-
ing legitimate home taping, I-
would welcome it.” *

The bill’s 'other co-sponsors are
Sens. Albert Gore, D-Tenn.; Pete..
Wilson, R-Calif.; Alan Cranston,
D-Calif.; and John Kerry, D-Mass.

BILL HOLLAND

»

tors would ask for such a study, but
the more impatient Congress be-
comes with the lack of current and
“impartial” data on the impact of
home taping—especially financial

damage to the industry—the more
it might be tempted to ask for an ex-
tensive government survey.

annual sales 26% higher than they
were a year ago, at 71.3 million
units worth $264.3 million. LPs have
held up relatively well under the CD
onslaught, registering a 1% fall in
unit terms, to 52.9 million units
worth $239.9 million.

Says Scaping, “Much current pop-
ular repertoire is in high demand on
vinyl disk, and the market has been
stable throughout a period of dra-
matic growth in other carriers. Cas-

sette [shipments] continue to in-
crease at rates in excess of 20% a
year, and the figures suggest that
as the overall market grows, tapes
are taking proportionately more of
the budget and midprice sectors.”
Singles sales for the 12-month pe-
riod fell 4%, to 68.1 million, with 12-
inch product accounting for 33% of
the overall volume in the first three
months of this year, compared with
29% in the corresponding period of

last year. The value of annual ship-
ments of singles was down 3%, to
$129.4 million.

Growing anxiety within the U.K.
music industry community over de-
clining singles business has prompt-
ed plans for remedial action, includ-
ing an all-industry cassette-single
promotion this summer. BPI's fig-
ures suggest that no sudden col-
lapse of the format is likely, howev-
er.
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L ;ﬁ: Compiled from a national sample of retail store, ) %
g g i :Z; one-stop, and rack sales reports. g g i :Z;
2| % | 5| ¢ | ARTIST TITLE 21 5| 5| ¢ | ARTIST TITLE
= 3 ~ z LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* = ) ~ H LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*
% NO.1 % & 55 | 43 | 41 | 14 | LOU GRAMM ATLANTIC 81728 (8.98) (CD) READY OR NOT
1 1 i ) U2 A2 15LAND 90581/ATLANTIC (9.98) (CD) 6 weeks at No. One THE JOSHUA TREE @ 18 | — 2 ACE FREHLEY MEGAFORCE 81749/ATLANTIC (8.98) FREHLEY'S COMET
2 2 2 38 BON JOVI A7 MERCURY 830264-1/POLYGRAM (CD) SLIPPERY WHEN WET @ 93 133 3 SUZANNE VEGA a&Msp 5136 (8.98) (CD) SOLITUDE STANDIIF
3 3 4 44 | POISON A ENIGMA ST 12523/CAPITOL (8.98) (CD) LOOK WHAT THE CAT DRAGGED IN NEW) 1 RANDY TRAVIS wARNER BROS. 25568 (8.98) (CD) ALWAYS & FOREVER
@ 6 8 7 WHITESNAKE GEFFEN GHS 24099/ WARNER BROS. (9.98) (CO) WHITESNAKE (59)| 66 | 69 | 28 | STRYPER @ eniGmaPias 73237/CAPITOL (9.98) (CO) TO HELL WITH THE DEVIL
@ 5 5 38 PAUL SIMON A2 wARNER BROS. 25447 (9.98) (CD) GRACELAND 60 64 68 14 NAJEE EMIAMERICA ST 17241 (8.98) (CD) NAJEE'S THEME
6 4 3 27 BEASTIE BOYS A3 DEF JAM BFC 40238/COLUMBIA (CD) LICENSED TO ILL 61 6] 70 30 BILLY IDOL A cHRYSALISOV 41514 (CD) WHIPLASH SMILE
@ 7 9 5 FLEETWOOD MAC waRNER BROS. 25471 (9.98) (CD) TANGO iN THE NIGHT 68 78 8 ANTHRAX MEGAFORCE 90584/ ATLANTIC (8.98) AMONG THE LIVING
14 19 4 0ZZY OSBOURNE/RANDY RHOADS cBS ASSOCIATED ZX2-40714 (CD) TRIBUTE 63 54 50 26 KOOJTHE GANG @ mERCURY 830 398 1/POLYGRAM (CD) FOREVER
9 8 7 7 BRYAN ADAMS a&m 3907 (9.98) (CD) INTO THE FIRE 88 | 119 | 3 DWIGHT YOAKAM REPRISE 25567 /WARNER BROS. (8.98) (CD) HILLBILLY DELUXE
17 | 25 4 BARBRA STREISAND coLUMBIA OC 40788 (CD) ONE VOICE @ 72 | 75 | 114 | WHITNEY HOUSTON A8 aRiSTA AL8-8212 (8;8) (=)} WHITNEY HOUSTON
1| 10 [ 13 | 11 | JODY WATLEY @ wmca 5898 (8.98) (CD) JODY WATLEY 66 | 57 g; 14 | REO SPEEDWAGON EpiC FE 40444 (CD) LIFE AS WE KNOW IT |
12 9 6 7 PRINCE PaISLEY PARK 25577 (15.98) (CD) SIGN 'O’ THE TIMES 67 | 58 | 53 7 PETER WOLF Emi-aMERICA ST 17230 (8.98) (CD) COME AS YOU ARE
13| 12 | 1 | 10 | DOLLY PARTON, LINDA RONSTADT, EMMYLOU HARRIS TRIO 68 | 63 | 47 | 31 | GEORGIA SATELLITES ® ELxTRA 60496 (8.98) (CD) GEORGIA SATELLITES
14 | 13 | 12 | 17 | CROWDED HOUSE @ capioL ST-12485 (8.98) (CD) CROWDED HOUSE 69 | 59 { 58 | 16 | BRUCE WILLIS @ MOTOWN 6222ML (8.98) (CD) THE RETURN OF BRUNO
@ 27 36 4 LISA LISA & CULT JAM coLumBia FC 40477 SPANISH FLY 70 56 59 52 SOUNDTRACK A% COLUMBIA SC 40323 (CD) TOP GUN
16 |16 | 17 11 CUTTING CREW ViRGIN 9057 3/ATLANTIC (8.98) (CD) BROADCAST 71 | 60 | 64 23 ERIC CLAPTON @ DUCK 25476/WARNER BROS. (9.98) (CD) AUGUST
17 1 11 | 10 | 31 | EUROPE ® epcere 40241 (CD) THE FINAL COUNTDOWN @ 78 | 72 | 40 | EDDIE MONEY @ COLUMBIAFC 40096 (CD) CAN'T HOLD BACK
18 15 [ 14 24 CLUB NOUVEAU A wARNER BROS. 25531 (8.98) (CD) LIFE, LOVE AND PAIN 13 62 57 25 VANGELIS POLYDOR 8296631 /POLYGRAM (CD) OPERA SAUVAGE
19 | 2 2 |48 GENESIS A3 ATLANTIC 81641 (9.98) (CD) INVISIBLE TOUCH 79 179 19 XTC GEFFEN GHS 24117/WARNER BROS. (8.98) (CD) SKYLARKING
20 | 20 | 21 | 46 | CINDERELLA A?MERCURY 830076-1/POLYGRAM (CD) NIGHT SONGS 75 | 14| 62 6 THE SMITHS SiRe 25569/ WARNER BRO;T(IZ,SB) (CD) LOUDER THAN BOMBS
21 22 16 65 JANET JACKSON A% a&m SP-5106 (9.98) (CD) CONTROL Lj ) 67 29 ARETHA FRANKLIN @ ARiSTA AL-8442 (9.98) (CD) ARETHA
@ 29 34 39 KENNY G. @ ARISTA AL 8-8427 (8.98) (CD) DUOTONES @ 82 | 95 7 THE SYSTEM ATLANTIC 81691 (8.98) (CD) DON'T DISTURB THIS GROOVE
B |19 | 20 | 24 | THEROBERT CRAY BN & cram co STRONG PERSUADER 85 | 8 | 9 | JONBUTCHER capiroLsT12542 898) CO) WISHES
24 124 | 23 59 ANITA BAKER A? ELEKTRA 60444 (8.98) (CD) RAPTURE 79 | 65 [ 61 16 SHIRLEY MURDOCK @ ELEKTRA 60443 (8.98) (CD) SHIRLEY MURDOCK
@ 26 28 11 HERB ALPERT aamsp 5125 (8.98) (CD) KEEP YOUR EYE ON ME 106 | 116 | 116 | U2 A 1SLAND 90231/ATLANTIC (8.98) (CD) EE UNFORGETTABLE FIRE
26 | 23 18 50 BRUCE HORNSBY & THE RANGE A2 rca AFL1-5904 (8 98) (CD) THE WAY IT IS 102 | 108 | 164 | U2 A ISLAND 90127/ATLANTIC (6.98) (CD) UNDER A BLOOD RED SKY
27 18 15 46 STEVE WINWOOD A2 1SLAND 25448/WARNER BROS. (8.98) (CD) BACK IN THE HIGHLIFE 82 84 84 33 7CHICAGO @ WARNER BROS. 25509 (9.98) (CD) 18
32 37 6 ATLANTIC STARR WARNER BROS. 25560 (8.98) (CD) ALL IN THE NAME OF LOVE 83 67 54 33 BOSTON A2 mca 6188 (9.98) (CD) THIRD STAGE
(29| 33 | 48 | 4 | TOMPETTY & THE HEARTBREAKERS LET ME UP (I'VE HAD ENOUGH) (84)| 9 | 113 | 163 | U2 A rsLanD 90067/ATLANTIC 898) (CD) WAR
30 | 28 | 26 | 46 | MADONNA A?SIRE 25442/WARNER BROS. (9.98) (CD) TRUE BLUE 85 | 80 | 8 | 56 | JOURNEY A COLUMBIA OC 39936 (CD) RAISED ON RADIO
31 25 24 | 38 HUEY LEWIS & THE NEWS AZ CHRYSALIS OV 41534 (CD) FORE! 86 75 73 36 TINA TURNER A CAPITOL PJ 12530 (9.98) (CD) BREAK EVERY RULE
@ 36 31 33 LUTHER VANDROSS A EpiC FE 40415 (CD) ) GIVE ME THE REASON 103 | 103 7 KOOL MOE DEE sve 1025-1-J/RCA (8.98) KOOL MOE DEE
@ 48 55 16 CHRIS DE BURGH a&Msp 5121 (8.98) (CD) INTO THE LIGHT 91 | 105 | 11 PSEUDO ECHO rca 5730-1-R (8.98) (CD) LOVE AN ADVENTURE
@ 41 | 2 DAVID BOWIE emi-AMERICA PJ17267 (9.98;.(;:0) NEVER LET ME DOWN 89 8l 81 2 ROBBIE NEVIL MANHATTAN ST 53006/EMI AMERICA (8.98) (CD) ROBBIE NEVIL
@ 40 65 10 SMOKEY ROBINSON MOTOWN 6226 (8.98) (CD) ONE HEARTBEAT 104 | 104 8 RESTLESS HEART RCA 5648-1-R (8.98) (CD) WHEELS
36 30 30 13 GREGG ALLMAN epicre 4;531 (CD) I'M NO ANGEL 91 69 66 31 GREGORY ABBOTT @ coLUMBIA BFC 40437 (CD) SHAKE YOU DOWN
37 | M 29 13 PSYCHEDELIC FURS coLumBIA FC 40466 (CD) MIDNIGHT TO MIDNIGHT 92 77 74 9 THE JUDDS @ rca/curs 5916-£~R/RCA (8.98) (CD) HEARTLAND
38 | 38 | 6 | THECULT BEGGAR'S BANQUET/SIRE 25555/ WARNER BROS. (8.98) (CD) ELECTRIC 93 | 73 | 63 | 23 | WORLD PARTY ENSIGN BFV 41552/CHRYSALIS (CD) PRIVATE REVOLUTION
39 | 35 [ 27 | 15 | EXPOSE ARISTA AL 8441 (8.98) (CD) EXPOSURE NEW)D 1 THE WHISPERSﬁs.c;[AR ST 72554/CAPITOL (8.98) JUST GETS BETTER WITH TIME
40 | 31 | 32 | 70 | BANGLES A?COLUMBIABFC 40039 (CD) DIFFERENT LIGHT 95 | 95 | 97 | 16 | DAVID SANBORN WARNER BROS. 725.4779 (9.98) (CD) A CHANGE OF HEART
AD)| &5 | 49 6 CARLY SIMON &RisTA AL 8443 (9.98) (CD) COMING AROUND AGAIN 9 | 92 | 82 | 16 | LOSLOBOS sLASH 25523/WARNER BROS. (8.98) (CD) BY THE LIGHT OF THE MOON
42 42 35 10 SIMPLY RED ELEKTRA 60727 (8.98) (CD) MEN AND WOMEN 109 | 123 5 ROCK & HYDE CAPITOL RNLP 70830 (8.98) (CD) UNDER THE VOLCANO
43 | 44 | 40 | 29 | FREDDIE JACKSON A CAPITOL ST 12495 (8.98) (CD) JUST LIKE THE FIRST TIME (98)| 114 | 94 | 86 | BON JOVI A MERCURY 824 509-1/POLYGRAM (CD) 7800 DEGREES FAHRENHEIT
49 | 52 9 KIM WILDE mca 5903 (8.98) (CD) ANOTHER STEP 9 | 99 [ 107 | 6 D.J. JAZZY JEFF & THE FRESH PRINCE JIvE 1026-1-J/RCA (8.98) ROCK THE HOUSE
45 | 39 | 42 | 4 LIONEL RICHIE A3 MOTOWN 6158ML (9.98) (CD) DANCING ON THE CEILING 100 | 101 | 93 | 68 BON JOVI A MERCURY 814 982-1/POLYGRAM (CD) BON JOvI
46 | 46 | 10 | ANDY TAYLOR mca 5837(8.98) (CD) THUNDER 100 | 97 | 91 | 11 | PATTY SMYTH cOLUMBIA FC 40182 (CD) NEVER ENOUGH
47 [ 37 | 33 | 51 RUN-D.M.C. A3 PROFILE 1217 (8.98) (CD) RAISING HE[I._ @ NEW)D 1 SURFACE COLUMBIA BFC 40374 - SURFACE
55 | 60 8 LEVEL 42 poLYDOR 831 593 1 (CD) RUNNING IN THE FAMILY 103 | 9 | 8 15 HIPSWAY COLUMBIA BFC 40522 (CD) HIPSWAY
4 | 52 | 43 | 36 CAMEO A ATLANTA ARTISTS 830 265-1/POLYGRAM (CD) WORD UP 104 76 | 8 6 THOMPSON TWINS ARISTA AL 8449 (8.98) (CD) CLOSE TO THE BONE
@ 50 | 51 10 THE BREAKFAST CLUB mca 5821 (8.98) (CD) THE BREAKFAST CLUB 105 | 100 | 77 10 PATRICE RUSHEN ARisTA 8401 (8 98) (CD) WATCH OUT
51 53 4 18 TESLA GEFFEN GHS 24120/WARNER BROS. (8.98) (CD) MECHANICAL RESONANCE 106 | 105 | 92 16 JENNII;ER WARNES CYPRESS 661 111-1/POLYGRAM (CD) FAMOUS BLUE RAINCOAT
52 | 47 45 51 PETER GABRIEL A GEFFEN GHS 24088/WARNER BROS. (8.98) (CD) SO 107 [ 107 | 115 | 8 FROZEN GHOST ATLANTIC 81736 (8.98) FROZEN GHOST
53 51 39 8 NIGHT RANGER mca 5839 (8.98) (CD) BIG LIFE 108 | 108 | 110 8 AUTOGRAPH RCA 5796.1-R (8.98) (CD) LOUD AND CLEAR
@ 70 | 9% 3 R.E.M. 1R S. SP 70054/A&M (8.98) (CD) DEAD LETTER OFFICE 109 | 86 76 35 CYNDI LAUPER A PORTRAIT OR 40313/EPIC (CD) TRUE COLORS

Albums with the greatest sales gains this week. (CD) Compact disk available. ® Recording industry Assn. Ot America (RIAA) certification for sales of 500,000 units. & RIAA certification for sales of 1 million units, with each additional million indicated by a numeral
following the symbol. *CBS Records and PolyGram Records do not issue a suggested list price for their product.
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1,445,445

IN THE CALM AFTER THE STORM
WE WOULD LIKE TO THANK ALL OF YOU FOR MAKING
THE AMERICAN STORM TOUR

DATE Y

716 Savannch
N8 (harlotte
719  Greensboro
7122 Greensville
7123 Asheville
7/26  Norfolk
7127 Richmond
7/31  Columbio
81 Columbio
8/4  Clevelond
8/5 Cleveland
8/7  Memphis
8/8  Memphis
8/11  Saratoga Spr.
813 Milwaukee
8/15  (hicogo
816 (hicogo
8/18  Cincinnati
819  Cincinnati
8/28  Detroit
8/29  Detroit
8/30  Detroit

9/2  Detroit

9/3  Detroit

9/6  Indionapolis
9/7  Indianapolis
9/8  Indionapolis

PROMOTER

Beach Club/Poze
Beach Club/Pate
Beach Club/Poce
Beach Club/Pace
Beach Club/Pace
Cellor Door/Whisper
Cellar Door/Beach (1.
Nederlonder
Nederloner
Blossom
Blossom

Mid Soeth

Mid South

Herb Chesboro
Alpine Valley
Nederlander
Nederlander
Nederlander
Nederlander
Nederlander
Nederlander
Nederlander
Nederlander
Nederlander
Sunshine
Sunshine
Sunshine

VENUE

Savannah Civic Center
Chedotte Coliseum
Greensboro Coliseum
Greensville Memoriol
Askeville Civic Center
Norfalk Scope Conv. Ctr.
Ricamond Coliseum
Merriweather Post
Mesriweather Post
Blassom Music Festivol
Blessom Music Festivol
Mid South Coliseum
Mid South Coliseum
Saratoga Performing Arts
Alpine Valley

Poplar Creek

Poplar Creek
Riverbend

Riverbend

Pine Knob

Pine Knob

Pine Knob

Pine Knob

Pine Knob

Market Square Arena
Market Square Arena
Market Squore Arena

DATE CITY

9/l Fittshurgh
912  Fittsburgh
9/14  Toledo
916 bovisville
917  bexingtor
919  Buffalo
9/20 Beffalo
9/23 LY. City
9/25 LY. City
9/26 Uniondoe
9/28 E. Ruthetord
10/2  3oston
10/3  3aston
10/5  _ondover
10/7  Horeester
10/8  Norcester
1011 Providence
10/1T Providemce
1011$ Rochester
10/1® Syrocuse
101® Martford
10/2C Hartford
10/2Z Toronto
10/2¢ Toronto
10/2 Toronto
10/ Philade phio
10/ Philode phio

PRCMOTER

Diceso-e Engler
Dicesare Engler
Belkin/Blackbird
sunshine
Belkin/Sunshine
Fesiival Eost

Festival Eost

Ron Delszner Ent.
Ron Delszner Ent.
Larrv Voughn
Monarch

Don Low Praductions
Don Law Praductions
Cellor Door

Don Low Praductions
Don Low Praductions
Frank J. Risso Prod.
Frank J. Risso Prod.
Monarch/Bhn Scher
Chuck Chao.Blackbird
(ro=s Country

Cro=s Country

Pl

(4]

(4]

Electic Factory
Elect-ic Factory

(v Aeno

Cvix Aeno

Cargennial Rall

F-e2dom Hell

Rupp Areno

Mevoriol Asditorium
hevorial Auditorium
head son Squore Gardens
Mad scn Squore Gardens
Possov Coliseum

The Meodovlonds
Eo-tor Garllens

Fo.tor Gordens

Cavito Center

Tha Centrum
ThaCentrum

Givis Canter

Livie (ente

Lormunitr War Memorial
Orancago Lounty War Memi.
dertferd Gwic Center
dertferd Cic Center
deple Lea* Gordens
Vaple Lea- Gardens
Meple Lea Gardens

Phi adelphia Spectrum
[Pbi odelphia Spectrum

DATE

i

19

1110
1o
nn3
4
g
Nnng
1/20
1/23
/24
11/26
/28
12/6

1217

12n
1m
1213
1215
12116
121
12122

12123

/5
1/6
1/8
110

<ary

Tulso
Dallos
Dallos
Dallas
Houston
Houston
San Antenio
Austin
Baton Reuge
Tompe
Tompo
Jacksenille
Miami
Kanses €ity
Kansos Lity
St. Lewis
§t. Levis
Nashville
St. Paul

St. Pavl
Atlonto
Atlanta
Atlome:

Los Angeles
Los Angeles
Los Angeles
Phoeniz

PROMOTER

Pace
Eric Chancler
Eric Chaneler
Eric Chansler
Pice
Pce
Pace

New West
New West
Contempo arv
Contempo-ory
Sound Seventy

Brass Ring
Brass Ring
Brass ting
Eric Chardler
Eric Chardler
Eric Chapdler
Evening Star

VINUE

Asembly Zenter
Rauion Arena
Reunion Areno
Reumion Arena
Suramit
Suramit
Ciwiz Center Areno
Foak lrwn Center
L9 Assembly Center
Sar Dome
Sar Dome
Jacesonvile Mem. Col.
Spartotorium

2rper Arena
Karper Arena
S Louis drena
S . Louis §rena

No:hville-Municipal Aud.

Meex Centoe
et (entre
T1e Omn
Tre Omne
Te Omne
Th: forum
Tha Forum
Tha Forum
Goiseum

PUNCH ENTERPRISES, INC./BOB SEGER AND THE SILVER BULLET BAND

DATE

im
N4
ns
ne
I}
1122
1/2¢
12
U5
1
28
209
mns
mne
mne
m
iy
UM
UB
UR
N
3z
3t

ary

Phoenix
Ocoklond
Ockland
Son Diego
Portlonc
Seattle
Seattle
Vancouver
Oklohoma (ty
Denver
Denver
Denver
(hicogo
Chicaga
Cincinnati
Clevelond
Cleveload
Detroit
Detroit
Detroit
Detroit
Detroit
Detroit
Detroit

PROMOTER

Evening Star

Bill Graham Prod.

Bill Graham Prod.

Eric Chandler

Media One

Media One

Media One

Medio One

Little Wing/Blackbird
Feyline

Feyline

Feyline

Jom

Jam

Belkin

Belkin

Belkin

Building Group/Blackbird
Building Group/Blackbird
Building Group/Blackbird
Building Group/Blackbird
Building Group/Blackbird
Building Group/Black bird
Building Group/Blackbird

VENUE

Coliseum

Oakland Coliseum
Oaklond Coliseum

Son Diego Sports Arens
Portland Mem. Coliseum
Seattle Center Coliseum
Seattle Center Coliseurn
B.C. Place

Myriad Arena
McNichols Arena
McNichols Arena
McNichols Arena
Rosemont Horizon
Rosemont Horison
Riverfront Areno
Richfield Coliseum
Richfield Coliseum

Joe Louis Arena

Joe Louis Arena

Joe Louis Arena

Joe Louis Arena

Joe Louis Arena

Joe Louis Arena

Joe Louis Arena

PHOTOGRAPNY~AARON RAPOPORT
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SECOND TIME’S A CHARM ON HOT 100

(Continued from page 1)

strongly on their second go-round.
Simon’s ‘““You Can Call Me Al
which peaked at No. 44 in October,
holds down the No. 23 position on
the current Hot 100; Hornsby’s “Ev-
ery Little Kiss,” which reached No.
72 in August, is now bulleted at No.
36.

Though both the De Burgh and
Exposé singles are officially mak-
ing their first run on the Hot 100,
both have already scored on other
charts with varied success. De
Burgh's “The Lady In Red,” now
No. 3 with a bullet on the Hot 100,
entered the Hot Adult Contempo-
rary chart last year; on that same
chart it now stands at No. 2. Ex-
posé’s “Point Of No Return,” this
week No. 32 with a bullet on the Hot
100, scored on the Hot Dance/Disco
chart when first released nationally
in 1985.

“We knew it was a hit to start
with,” says RCA vice president of
promotion Butch Waugh of the
Hornsby single. “This record per-
JSormed at the stations that were
playing it. We just couldn’t convince
anybody else—we’d gone about as
far as we could go with the 70 sta-
tions that we had. Nobody else was
interested in playing it.”

Why not? “It was just the new-
artist syndrome,” says Waugh.
“We couldn’t get people to listen to
a new artist. Some of the quotes
were ‘too country,’” ‘too Southern,’
‘too mellow,” those kind of things.
But we came to find out that it was
a hit all along.”

Hornsby’s success with ‘“The
Way It Is” has, of course, helped
him shed his “new artist” tag at ra-

dio. Waugh points out that of the 70
stations that first went heavily on
“Every Little Kiss,” 10 have since
changed formats or no longer re-
port their playlist, and 30 of the re-
maining 60 “were out-of-the-box
adds again. That’s pretty interest-
ing, I think.”

Similarly, though Paul Simon’s
“You Can Call Me Al” was being
played on about 100 stations, Rich
Fitzgerald, Warner Bros. vice presi-
dent of promotion, says, ‘“We felt
the record still had a lot of life in it.”
Why did it not hit immediately? Be-
cause the single was released far in
front of the “Graceland” album and
Simon had not recently had a hit, he
says. “It was like he had to prove
himself again.”

By the time the album was re-
leased—and it had picked up heavy
press coverage—the company had
already moved on to the title cut as
the next single, says Fitzgerald.
But both that and its follow-up,
“The Boy In The Bubble,” were per-
ceived by top 40 radio as ‘“more al-
bum cuts” than singles. So, the com-
pany decided to go back to its origi-
nal choice.

“We surveyed almost all of top 40
radio across the country, to find out
who exactly had played the record
completely out, who played it for six
weeks, who played it for three
weeks. We really did some research.
And unanimously, radio said to us,
“This is a hit record—you ought to
put it back out.””’

When it emerged in 1985, Ex-
posé’s ‘“‘Point Of No Return” was
one of Arista’s best-selling singles
ever, says Don lenner, senior vice

Watch for

® UK.

R B R

® DANCE MUSIC
O NEW TALENT
® CHILDREN'S VIDEO

BILLEOARD COVERS IT ALL!

B ILLBOARD
SPOTLIGHTS

JUNE

® SUMMER CES
® JAPAN
O WEST GERMANY

® BLACK MUSIC'S
GREATEST HITS
® JAZZ

president of marketing and promo-
tion at the label. But, he adds, “At
the time, it just wasn’t right to cross
over on top 40 or on the black level.”
Yet the band’s recent pop success
with ““Come Go With Me’’ has
helped broaden the group’s fan base
considerably—and this time out,
“Point Of No Return” is reaping
many returns indeed.

“The climate has changed in top
40 land for dance music,” says len-
ner. “Because it’s the summer and
it's an up-tempo song, it’s a proven
hit that everybody knows was a
proven hit, and the group is coming
off a top three record. So it just
made it that much easier to get it on
the radio.”

Though Arista was aware sta-
tions that had already programmed
the single might be reluctant to go
on it again, he adds, “It looks like
our decision has paid off.”

As for Chris De Burgh’s “The
Lady In Red,” Charlie Minor, A&M
senior vice president of promotion,
puts it succinctly. “We’'ve taken
about three runs on it,”’ he says,
“and it’s just refused to die.”

Minor cites three key points in the
song’s slow roll to the top. First,
Jonathan Little, program director at
7104 Madison, Wis., called him late
last year to tell him the record was
not only the station’s most-request-
ed song but the area’s No. 1-selling
record as well. Then came another

call, from Sunny Joe White, pro-
gram director at “Kiss 108" Boston;
“He said it was the No. 8selling rec-
ord at Strawberries, and the album
was 22,” says Minor.

Finally came a trans-Atlantic call
to Minor from A&M’s Jerry Moss,
who had just witnessed De Burgh
performing in his hometown of
Dublin. “I just saw 8,000 people
sing every Chris De Burgh song
and break into tears when they
heard ‘Lady In Red,” he told me,”
says Minor. “He said he thought it
was a No. 1 song.”

Since then, says Minor, De Burgh
has been a nonstop priority. “These
are three people I respect immense-
ly and who are very honest and pro-
fessional in everything they do. And
it was just enough to say, ‘Hey,
somebody’s beating us with a stick,
and we’re just too stupid to see it." ”’

Steve Wall, program director at
KSKG Salina, Kan., views the re-
surgence of the four singles with
some irony. His was one station that
played Hornsby’s ‘“Every Little
Kiss” a year ago; in fact, he says, it
went top five. It is now in power-re-
current play, he says, because “it
was on every 2!/,-3 hours this time
last year.” RCA hasn’t asked him to
add it yet, but, he says, “they proba-
bly will.”

Despite minimal response last
year, ‘“‘this time around, the Paul Si-
mon is huge,” says Wall. The Ex-

posé and De Burgh tracks, on the
other hand, are only now getting
their first play on the station.

“I thought they were good rec-
ords,” says Wall. “But see, I got
afraid when I did this kind of stuff.
The first time I did it—with Regina,
“Baby Love”—I was on Regina for-
ever, and nobody ever picked up on
that. And then I got a call from this
station in Kansas City, saying,
‘Hey, what’s this new Madonna rec-
ord?’ I guess I hipped them to that,
so they dug through and found that,
and I guess that came along. Same
thing with the Bangles.

“These are records I got on and
had been on for four or five months,
and nothing happened. So I just
backed off.”

Do record companies find it
strange to ask a station to add a
song they may well have added—
and hit with—more than a year
ago? No, says A&M’s Minor.

“I think what happens is, we do
business with these guys on such a
daily basis, and if we’re going to go
back and reach in with all our ener-
gy, time, and money into something,
then they’'ve got to know there’s a
reason we're doing it,” he says.

“We do business with them on
such a consistent level, they know
we're not a bunch of idiots who've
got nothing else to do.”

‘TOP GUN’ SALES

(Continued from page 1)

come closely associated with the
movie through in-store promotions
and television ads. Though this may
heighten video’s appeal to the ad-
vertising community, it also makes
selecting the right film a critical ele-
ment in the process. Ad agencies
say they are likely to gravitate to-
ward upbeat action-adventure mov-
ies with strong star appeal—like
“Top Gun.”

“‘Top Gun’ was a win/win situa-
tion for Pepsi in that they incorpo-
rated the movie into their overall
promotion and were able to bring
their product into the forefront as a
result,”’ says Marc Chase Wein-
stein, director of video resources for

the ad firm, AC&R/DHB & BESS.

“‘Top Gun’ also brought a lot of
attention to the medium and proved
that sponsorship does not have to be
limited to special-interest videos,”
adds Weinstein.

“Everyone was nervous about
how the consumer would react, but
now it’s clear that it worked,” says
Jay Coleman, president of Rockbill
and the individual credited with
bringing Paramount and Pepsi to-
gether. “There was minimal nega-
tive reaction and an immediate con-
sumer benefit in the form of a low
price point.”

Shortly after Pepsi announced its
deal with Paramount, reports circu-

CREDIT UNION SCAM

(Continued from page 6)

reau of Investigation special agent
Jeffrey C. Knotts virtually dupli-
cates the Union Bank allegations.

Knotts states that Kenneth But-
ler, a loan officer for Union Bank’s
Century City branch in Los Ange-
les, was approached in late March
1986 by Robert Westley of Riviera
Capital Corp. Westley and Butler
discussed the possibility of Union
Bank purchasing $5 million in equip-
ment leases from CAC.

Documentation for the leasing
deal included an audited CAC finan-
cial statement listing cash assets in
excess of $10 million. Butler veri-
fied these assets by telephone, plac-
ing a call to the Recording Industry
Credit Union, where an “officer”
who identified himself as “Tom Car-
son” told him that CAC had “a rat-
ing in the low eight figures.”

On April 8, 1986, Butler recom-
mended that Union Bank commit $5
million to the loan transaction; the
$10 million credit union deposit was
considered a secondary source of re-

payment.

Knotts says John W. Seagraves,
who served as chief financial officer
for CAC from May to December
1986, told him the credit union never
existed—it was a pay phone in Al-
lied’s offices, and Abernathy was
actually handling the calls.

Subsequent investigations by
Knotts determined that the credit
union phone did in fact ring into the
CAC offices. Interviews with the
State Department of Corporations
and the National Credit Union Ad-
ministration and a check of Rand
McNally’s credit union directory
turned up no evidence of an official-
ly chartered organization called the
Recording Industry Credit Union.

In April of last year, Union Bank
disbursed $2.4 million into a Riviera
account as part of a $5 million com-
mitment for the purchase of CAC
leases. CAC ceased making its loan
payments to Union Bank after Octo-
ber 31 of last year; the default left
the bank with a $2.29 million loss.

lated that Coca-Cola was prepared
to announce a tie-in with HBO Vid-
eo. Informed sources say HBO Vid-
eo held extensive negotiations with
Coca-Cola in an effort to have Coke
underwrite HBO’s Hot Properties
promotion, but no deal has been an-
nounced, raising the possibility that
objections were raised from execu-
tives at RCA/Columbia Home Vid-
eo, which is partially owned by
Coke. Sources close to RCA/Colum-
bia say the video supplier balked at
the prospect of Coke becoming in-
volved with a competing firm.

A spokesman for Coke says the
company has no plans to become in-
volved in a cross-promotion with
HBO Video. Instead, the company
says, it will be doing a tie-in with
RCA/Columbia this summer. Called
America’s Summer Cup Game, the
campaign, involving 32-ounce cups
of Coke, will offer prizes to the con-
sumer, including the RCA/Colum-
bia releases “Ghostbusters,” ‘“The
Karate Kid,” “Starman,” and “Real
Genius.”

A spokesman for RCA/Columbia
says the promotion, which will run
from May 22 to Sept. 7, will offer
significant exposure for RCA/Co-
lumbia product. Not only will the
video supplier be mentioned in
point-of-purchase material and on
radio ads, but some 65 million Coke
cups will bear the RCA/Columbia
logo.

Though no Coke ads are sched-
uled to appear on an RCA/Columbia
videocassette, the promotion under-
scores options available to a spon-
Sor.

“There are a lot of alternatives in
this medium,’”’ says Weinstein,
whose ad agency is coordinating
sponsor tie-ins that usually do not
rely strictly on commercials. “Ads
are only one way to tie in to a de-
sired subject matter.”
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board.  TOP POP ALBUMS.. continued

oele |8 loxele |85
of | 55| £ | 4| ARTIST TITLE of | 58 | 59| g5 | ARTIST TITLE
E = 5 = o~ g z 5 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)* E = 5 ES o~ 2 20 LABEL & NUMBER/DISTRIBUTING LABEL (SUG. LIST PRICE)*

A0| 129 | — | 2 | TNT mercury 830979 1/PoLYGRAM TELLNOTALES | [(@56) 189 | — | 2 | ORIGINAL CAST roivoors31 273 1/p0LvGRAM (CO) PHANTOM OF THE OPERA
111} 8 | 71 | 5 | THEJETS @ mcase67(8.98) (CD) THE JETS 157 | 161 | 154 | 28 | KATE BUSH EM.AMERICA PWAS 17242 (9.98) (CD) THE WHOLE STORY
112 | 89 85 42 BILLY JOEL A2 coLumBia OC 40402 (CD) THE BRIDGE 158 | 138 | 138 7 JEFFERSON AIRPLANE Rrca 5724-1-R (12.98) (CD) 2400 FULTON ST.

Q1D 124 [ 181 | 7 | U2isianos0z7a/amaNTC 498) WIDE AWAKE IN AMERICA 159 | 163 | 161 | 15 | CONCRETE BLONDE irs. 5835/MCA (8.98) (D) CONCRETE BLONDE

@ 126 | 143 6 LITTLE AMERICA GEFFEN GHS 24113 (8.98) (CD) LITTLE AMERICA 160 | 150 | 155 | 23 GEORGE HOWARD mca 5855 (8.98) (CD) A NICE PLACE TO BE
115 | 98 | 98 | 24 | DURAN DURAN & CAPTOL P)-12540 (9.98) (CD) NOTORIOUS 161 | 160 | 170 | 678 | PINK FLOYD @ HAFVEST SMASI1163/CAPITOL (9.98) (CD) DARK SIDE OF THE MOON

A1®)| 128 | 147 | 31 | U2istan0 20040aTLANTIC ©.98) (D) BOY 162 | 146 | 131 | 18 | SOUNDTRACK MCa 39096 (6.98) (CD) AN AMERICAN TAIL

@ 125 | 139 | 9 U2 ISLAND 90092/ATLANTIC (8.98) (CD) OCTOBER @ 179 | 157 | 16 | STANLEY JORDAM BLUE NOTE BT 851 30/MANHATTAN (9.98) (CD) STANDARDS, VOL. 1
118 | 113 | 100 | 42 | THE SMITHEREENS ENIGMA ST 73208/CAPITOL (8.98) (CD) ESPECIALLY FOR YOU 168 | 139 | 122 | 31 | WANG CHUNG GEFFEN GHS 24115/ WARNER BROS. (8.98) (CD) MOSAIC
119 | 83 | 8 | 46 | GLASS TIGER @ MANHATTAN ST-53032/EMI-AMERICA (8.98) (CD) THIN RED LINE 165 | 153 | 142 | 37 | SOUNDTRACK @ \tiantic81677 (9.98) D) STAND BY ME
120 | 120 | 130 5 HOODOO GURUS BIG TIME 60728/ELEKTRA (8.98) (CD) BLOW YOUR COOL @ 182 1171 3 2 LIVE CREW LUKE SKYY WALKER XR 100 (8.98) 2 LIVE CREW
121 | 116 | 125 | 80 ROBERT PALMER A [SLAND 90471/ATLANTIC (8.98) (CD) A2 167 | 147 { 132 | 11 SHEILA E. PAISLEY PARK 25498/ WARNER BROS. (8.98) (CD) SHEILA E.
12 | 115 | 102 | 18 DEEP PURPLE MERCURY 831 318/POLYGRAM (CD) THE HOUSE OF BLUE LIGHT 168 | 156 | 156 | 16 THE THE €P(C 8FE 40471 (D) INFECTED
123/ 9 || SOURDYRACK aTLATIC 81742(5.98) (cD) AR 169 | 144 | 149 | 51 | BOB JAMES/DAVID SANBORN @ WaRNER BROS. 25393 (B.98) (CD) DOUBLE VISION
w0 18 UL T O ERERES BB () SR 3 170 | 166 | 175 | 117 | PHIL COLLINS &5 atuantic 81240 0.98) (D) NO JACKET REQUIRED

29| 171 | — | 2 | NONAHENDRYX twavericasri 248 s98) <0 FEMALE TROUBLE 171 [ 168 | 176 | 13 | AEROSMITH A covumsiarc 36865 o) AEROSMITH'S GREATEST HITS

145 | — !
@ 2 THE NYLONS OPEN AIR/WINDHAM HILL OA0306/A&M (9.98) (CD) HAPPY TOGETHER 172 | 172 | 180 3 GARY MOORE VIRGIN 90588/ATLANTIC (8.98) WILD FRONTIER
127 121 | 118 | 23 ROBIN TROWER | ENDO GNP 2187/GNP (8.98) (CD) PASSION
NP CRESC e 173 | 148 | 128 | 27 SAMANTHA FOX @ jive 1012-1-J/RCA (8.98) (CD) TOUCH ME
128 94 90 9 LOOSE ENDS .9 THE ZAGORA
bt b A 174 | 165 | 165 | 59 | DWIGHTYORKAM @ o5 o GUITARS, CADILLACS, ETC., ETC.
129 | 119 [ 106 | 8 ORIGINAL LONDON CAST RELATIVITY 8140/IMPORTANT (16.98) (CD) LES MISERABLES o
175 1170 § 150 | 41 GEORGE THOROGOOD AND THE DESTROYERS @ £MI-AMERICA ST 17214 (8.98) (CD) LIVE
130 | 137 | 124 | 22 MELBA MOORE cAaPITOL ST 12471 (8.98) (CD) A LOT OF LOVE ;
176 | 154 | 127 | 32 RATT A ATLANTIC 81683 (9.98) (CD) DANCIN' UNDERCOVER
131 | 131 | 145 5 JOE JACKSON asm sP 3908 (9.98) (CD) WILL POWER
177 | 159 | 193 | 36 STACEY Q ATLANTLC ATL 81676 (8.98) (CD) BETTER THAN HEAVEN
132 | 132 | 144 6 GEORGIO moTOWN 6229ML (8.98) SEXAPPEAL —]
NEW) | | WAR PRIORITY SL 9457 (8.98) (CD) THE BEST OF WAR
133 | 127 | 101 11 OINGO BOINGO mca 5811 (8.98) (CD) BOI-NGO
— 179 | 135 | 109 | 11 SOUNDTRACK Mca 6200 (9.98) (CD) SOME KIND OF WONDERFUL
134 | 134 | 137 6 THE BLOW MONKEYS rca 6246.1.R (8.98) (cO) SHE WAS ONLY THE GROCER'S DAUGHTER
191 | 194 | 4 | FARRENHEIT wamner 8R0S, 25564 (8.98) (CD) FARRENHEIT
11112 1 BOBBY MCFERRIN BLUE NOTE BT 851 10/MANHATTAN (9.98) (cD) SPONTANEOUS INVENTIONS
- - NEWD | 1 | THE REPLACEMENTS sie 25557/WARNER 8ROS. (8.98) (CD) PLEASED TO MEET ME
@ 155 | 166 5 AL GREEN A&M 'SP 5150 (8.98) (CD) SOUL SURVIVOR
— 182 | 151 | 151 5 JACK WAGNER QWEST 25562/WARNER BROS. (8.98) (CD) DON'T GIVE UP YOUR DAY JOB
@3D| NEWP | 1 | DIANA ROSS rca 6388 17 (8.98) (D) RED HOT RHYTHM & BLUES
e e e e e S e e — 183 | 178 | 179 | 51 THE CURE @ £LEXTRA 60477 (8.98) (CD) STANDING ON THE BEACH
138 1 141 | 117 | 11 STARPOINT ELEKTRA 60722 (8.98) (CD) SENSATIONAL —
= 184 | 176 | 177 | &9 BOB SEGER A capiTOL PT 12398 (8.98) (CD; LIKE A ROCK
139 | 143 | 114 | 33 PHYLLIS HYMAN PR /MANHATTAN ST 53029/EMI-AMERICA (8.98) (CD) LIVING ALL ALONE ik 2398698 €D
193 | — 2 GINO VANNELLI cBs assoc 240337 (CD) BIG DREAMERS NEVER SLEEP
40| 190 | — | 2 | SUICIDAL TENDENCIES caroune 1336 s.98) o) o e army | |28 e Y
[ ] y MASTER OF PUPPETS
141 | 130 | 129 | 13 | THE MISSION UK. MeRcURY 830 603 1/POLYGRAM (CD) GOD'S OWN MEDICINE 186 | ESgp By 67 | METALLICA @ ciekinn 60439 (898) ) A
142 | 140 | 135 | 32 | MEGADETH capoL 712526 (8.98) (€D) PEACE SELLS . .. BUT WHO'S BUYING? NEWD | | | RED7wchsrziesm . RED 7
3
143 [ 117 | 99 | 27 | LONE JUSTICE GerFen ors 24122 (9.98) (€D) SHELTER 188 juies | v I PG TS R ENCEDI () e
144 | 122 | 120 | 16 HANK WILLIAMS, JR. wARNER/CURB 25538/WARNER BROS. (8.98) (CD) HANK “LIVE” ‘m NEW ’ I JONATHAN BUTLER rca 10321 898) = PO

@ NEW’ 1 THE TRUTH LRS. 5981/MCA (8.98) (CO) WEAPONS OF LOVE 190 | 157 | 148 24 STEVIE RAY VAUGHAN & DOUBLE TROUBLE EPiCc £2-40511 (CD) LIVE
146 [ 136 | 136 | 7 | STYLE COUNCIL PoLYDOR 831 443 1/POLYGRAM (CD) THE COST OF LOVING 191 | 188 | 193 | 130 | BOSTON A°epc e 34188 (CD) (RO

@ 162 | 163 | 44 BARBRA STREISAND A3 COLUMBIA OC 40092 (CD) THE BROADWAY ALBUM 192 | 173 | 162 | 29 THE PRETENDERS @ siRe 25488/WARNER BROS. (9.98) (CD) GET CLOSE

@3] 169 | — | 44 | WHITESNAKE cerrenars 4018 698) o) SLIDE ITIN NEWD | 1 | THEMANHATTAN TRANSFER aiaNTC81723(298)  THE MANHATTAN TRANSFER LIVE

— - el
149 | 123 | 121 | 23 | DEAD OR ALIVE epc e 40572 () MAD, BAD AND DANGEROUS TO KNOW d9)| NEWD | 1 | MONTROSEmnowsi7szescamioess o MEAN

@50)[ 166 [ 178 | 3 | THE OTHER ONES virai s0576/aTLaNTIC @.98)  THE OTHER ONES 195 | 174 l 152 | 2 | BILLY VERA & THE BEATERS @ RHING RNLP 70858/CAPTOL (B.98) (CD) BY REQUEST
151 | 149 | 140 | 9 | JULIAN COPE iSLAND 9057 1/ATLANTIC (8.98) ST. JULIAN RE-ENTRY BRYAN ADAMS A% aemsP 5013 (8.98) (CD) RECKLESS
152 | 133 | 134 | 9 DONNA ALLEN 21 RECORDS 90548/ATLANTIC (8.98) } PERFECT TIMING 197 | 199 | 188 | § LIZZY BORDEN :NIGMA/METAL BLADE SQ 73254/CAPITOL (6.98) TERROR RISING
153 | 142 | 126 | 34 | IRON MAIDEN @ CAPITOL SJ 12524 (9.98) (CD) SOMEWHERE IN TIME 198 | 192 | 173 | 29 | CHICO DEBARGE MOTOWN 6214 ML (8.98) CHICO DEBARGE
154 | 152 | 146 | 16 GEORGE STRAIT @ mca 5913 (8.98) (CD) OCEAN FRONT PROPERTY 199 | 177 | 167 | 26 READY FOR THE WORLD @ mca 5829 (8.98) (CD) LONG TIME COMING
155 | 158 [ 159 | 5 | THE NEVILLE BROTHERS eM AMERICA ST 17249 (8.98) UPTOWN 200 | 180 | 169 | 59 | SIMPLY RED ® :LexTRa 60452 (8.98) (CD) PICTURE BOOK

TOP POP ALBUMS Az (LiSTED BY ARTISTS)

2 Live Crew 166 Club Nouveau 18 The Jets 111 Shirley Murdock 79 REO Speedwagon 66 Stacey Q 177 Gino vannelli 185

Gregory Abbott 91 Phil Collins 170 Kenny G. 22 Billy Joel 112 Nai 60 Ratt 176 Starpoint 138 Stevie Ray Vaughan & Double

B'eg 'Z b oNioc Concrete Blonde 159 Peter Gabrie! 52 Stanley Jordan 163 R":f:.e fon & Ready for The Woid 199 George Strait 154 Trouble 190

A'V"" .':'"51 e Julian Cope 151 Genesis 19 Journey 85 Tg Hea "'B & 155 Red 7 187 Barbra Streisand 147, 10 Suzanne Vega 57

e The Robert Cray Band 23 Georgia Satellites 68 The Judds 92 ngeh( fz‘:n;erms 5 The Replacements 181 Stryper 59 Billy Vera & The Beaters 195

Crowded House 14 Georgio 132 Restless Heart 90 Style Council 146

Gregg Aiman 36 TreCutt 38 Glass Tiger 119 eolSibelGaneios UREEEs 143 Lionel Richie. 45 Sudar Teaences 140 ackivagn o8 2
e "eG The Cure 183 Lou Gramm 55 Cyndi Lauper 109 Oingo Boingo 133 Smokey Robinson 35 Surtace 102 o & oo
A;‘lan"?: St 2 28 Cutting Crew 16 Al Green 136 Level 42 48 Original London Cast 129 Rock & Hyde 97 The System 77 Jen'n.,e Warnes 106
A are ) Huey Lewis & The News 31 ORIGINAL CAST Diana Ross 137 T varnes

utograph 108 Chico DeBarge 198 Nona Hendryx 125 Lisa Lisa & Cult Jam 15 Phantom Of The Opera 156 RunD.MC. 47 TNT 110 Jody Watley 11
Anita Baker 24 Chris De Burgh 33 Hipsway 103 Little America 114 Ozzy Osbourne/Randy Rhoads 8  Patrice Rushen 105 Adyiayio/S [lhelWhiSperslgos
B0 Dead or Alive 149 Hoodoo Gurus 120 Tz it S ushe Tesla S1 Whitesnake 148, 4

S g Kool Moe Dee 87 Bruce Hornsby & The Range 26 |y Jorden [ A GRAGRLES David Sanborn S5 The The 168 Kim Wilde 44
?Eas u'e (zs " 134 Deep Purple 122 Whitney Houston 65 Lone Est(;ce 128 Robert Palmer 121 Bob Seger 184 Thompson Twins 104 Hank Wiltiams, Jr. 144
B © ljow 9°8n %so 2 Duran Duran 115 George Howard 160 LoosLe bg s 962 Dolly Parton, Linda Ronstadt, Carly Simon 41 George Thorogood And The Bruce Willis 69
BO"‘ ovt 191'83 ' SheilaE. 167 Phyllis Hyman 139 OShoDes Emmylou Harris 13 Paul Simon 5 Destroyers 175 Steve Winwood 27
D°s‘g”B "5 e - o TEE. G Madonna 30 Tom Petty & The Simply Red 42, 200 Randy Travis 58, 124 Peter Wolf 67
Tsz O:"e tClub 50 Eurone 39 | ! yrlwod 153 Megadeth 142 Heartbreakers 29 The Smithereens 118 Robin Trower 127 World Party 93
g B'eah R 1578 LEED ron Maiden The Manhattan Transfer 193 Pink Floyd 161 The Smiths 75 The Truth 145 S
i Sneauﬁiher ) Farrenheit 180 Janet Jackson 21 Bobby McFerrin 135 Poison 3 Patty Smyth 101 Tina Turner 86

‘Fleetwood Mac 7 Freddie Jackson 43 Metallica 186 The Pretenders 192 SOUNDTRACKS Dwight Yoakam 174, 64

poncibapButicgles Samantha fox 173 Joo Jackson 131 Tre Mission UK. 141 Prince 12 An American Tzil 162 U2 116.1,117.81.80,84, 113 ~WEN Toskam
Cameo 49 Aretha franklin 76 Bob James/David Sanborn 169 Eddie Money 72 Pseudo Echo 88 Platoon 123 Van Haien 188
Chicago 82 Ace Frehley 56 D.J. Jazzy Jeff & The Fresh Montrose 194 Psychedelic furs 37 Some Kind Of wondertul 179 Luther Vandross 32
Cinderetla 20 frozen Ghost 107 Prince 99 Melba Moore 130 REM. 54 Stand By Me 165 Vangelis 73
Eric Clapton 71 Jetterson Airplane 158 Gary Moore 172 A Top Gun 70
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KEYNOTER BLASTS MUSIC INDUSTRY FOR LAGGING ON CD-I

(Continued from page 1)

disk video to upstage progress on
the CD-I front.

Cornyn said CDV is but an inter-
im step in the overall development
of CD and that by not devoting
more interest to the development of
CD-I, the labels are “handing over
CD-I to the computer software busi-
ness.”

He seemed to be referring to the
recent “CD-I: The Future” confer-
ence in San Francisco, put together
by On-Line, which he said drew
more than 200 computer industry
executives paying about $1,000 each
to attend (Billboard, May 23). Ironi-
cally, the Record Group did not have
a representative at that show.

‘“The record business, which
started the idea of CD, is damn near
asleep when it comes to it today,”
said Cornyn. “What alarms me is
that record companies could proba-
bly benefit greatly from [CD-I] but
probably will not. We in the video

‘SGT. PEPPER’ CD

(Continued from page 6)

width would confound some ac-
counts’ fixtures. But Jeff Roberts, a
store manager in the Boston Com-
pact Disc chain, counters, ‘“CBS
didn’t seem to mind that the Bruce
Springsteen and Bob Dylan [boxed
sets] were in something other than
a 6-by-12, and CD stores found a
way to sell them.”

Dealers expect that collectors will
clamor for the British version, but
think most mainstream consumers
will not be bothered by the packag-
ing question—nor do they foresee
the issue raising the sort of fuss
that met the mono mix on the first
four Beatles CDs.

Brian Poehner, director of pur-
chasing for the Atlanta-based, 81-
store Turtle’s Records & Tapes
chain, says, “Obviously there are a
lot of Beatles collectors, and they’'re
going to want to get both. But for
the mass consumer, it’s not going to
make a difference, and I can’t imag-
ine someone not buying it because
of the package.”

Says Roberts, “If people don't
know there’s a difference, of
course, it won’t be a problem. But
the people that read the trades and
digital press will be aware, and
they’ll want to hold out for the Brit-
ish version. It’s sort of a kick in the
butt for the American CD consum-
er.”

Poehner, Roberts, and others an-
ticipate that a black market will de-
velop to cater to aficionados who de-
mand the U.K. version.

“Even if there’s the smallest dif-
ference, the collectors want to have
the British versions,” says Rob Si-
monds, president of Minneapolis CD
one-stop East Side Digital. He adds
that even minute differences be-
tween U.S. and overseas packages
of the first seven disks created a
collector’s demand for U.K. ver-
sions. :

“If T were Capitol, I would sell
[the U.K. edition] here as a limited
edition. People who want them will
get them one way or another, so
Capitol might as well make the mon-
ey,” says Simonds.

Zimmermann says Capitol dis-
missed the special-edition concept
because the label deemed an addi-
tional charge “wouldn’t be fair to
the consumer. The packaging isn’t
the issue here, it’s the music—and
this sounds great on CD.”

and music industries are being left
behind and snickered at by the com-
puter software business.”

Cornyn said that, ultimately, a
CD omniplayer will exist, capable of
playing all CDs—audio-only, audio/
video, and interactive—on one up-
gradable system.

. The Record Group chief then

played one of the first interactive
CD programs for the audience. The
entertainment/educational disk, ti-
tled “Time Machine,” uses high-res-
olution montage graphies, digital
sound, and computer-mouse-con-
trolled on-screen ‘“‘windows” to pro-
vide the user with a European his-
tory lesson.

“Time Machine” will carry a sug-
gested retail price of $30 when it is
released by the Record Group in
1988, along with the first generation
of CD-I hardware, said Cornyn.

While educational software
would seem to be the most fertile
ground for CD-I, Cornyn spoke of
several applications specifically for
the music and video industries.

These included the printing of lyr-
ics, opera librettos, and album
graphies on screen; and the use of
windows to allow viewers to select
alternative endings to films and

‘What’s needed is
the omniplayer,
which will accept
all types of
CD software’

plays.

Cornyn urged the music and vid-
eo software community to take a
leadership role in ensuring that the
publie not become confused and dis-
illusioned by a whole new raft of CD
hardware with the release of each
new type of CD.

“If player makers have their way,
they’ll be selling everyone a whole
bunch of different, incompatible

GERMAN MECHANICALS DISPUTE SETTLED

(Continued from page 3)

Hans-Wilfred Sikorski, vice presi-
dent of the German Music Publish-
ers’ Assn., said, “The hard economic
consequences of the appeal court
decision in Munich still have to be
analyzed as far as actual figures go,
but it looks as though the court has
come to a sensible compromise
which will enable both parties to
save face.

“Furthermore, I think it is impor-
tant to point out that the court has
given clear advice for the future,
which the parties won't be able to

ignore in their forthcoming negotia-

‘It is important
to point out
that the court has
given clear advice
for the future’

tions. I believe, therefore, that the

players for different formats,” he
said. “What’s needed is the omni-
player, which will accept all types of
CD software. The record and video
business must tell the hardware
makers what we want, and not vice
versa, if we are to retain our posi-
tion as the dominant force in CD de-
velopment,” he said.

Despite Cornyn’s cautionary re-
marks about putting all the musie
and video industry eggs into the
CDV basket, an IMMC audience re-
sponded enthusiastically to a CDV
presentation given the following
day by fellow keynoter Michael
Kuhn, senior vice president of Poly-
Gram International and chief execu-
tive officer of the company’'s new
business division.

In what amounted to a preview of
the interindustry CDV exhibit
planned for the May 30-June 2 Con-
sumer Electronics Show in Chicago,
Kuhn played examples of Poly-
Gram’s 5-inch CDV software and
demonstrated a CDV combiplayer
manufactured by PolyGram’s par-

ent company, N.V. Philips.

Kuhn said the hardware will re-
tail for about $700 when it hits the
American market this fall, with Eu-
ropean introduction to follow short-
ly thereafter.

Disks will be priced at about $6.99
for the 5-inch titles, with 8-inch
disks ‘“‘priced about the same as con-
ventional CDs are now” and 12-inch
disks containing full-length feature
films and longform concerts priced
at $19.99-$24.99.

In addition to the technology pre-
sentations and various panels, the
IMMC featured a two-level exhibi-
tion hall with 30 booths from radio,
TV, and international record labels.

Artists performing during the
IMMC and Montreux Rock Festival
TV tapings included Whitney Hous-
ton, Genesis, Simply Red, Paul
Young, Alison Moyet, a-ha, Boy
George, Lou Gramm, Wang Chung,
Kim Wilde, and others.

Coverage of IMMC will continue
in next week's Billboard.

objection filed by GEMA against
the decision of the court of arbitra-
tion made sense in several re-
spects.”

Ian Thomas, director general of
IFPI, said the appeal court decision
was “reasonably satisfactory,” and
he welcomed the result as a good
basis for future negotiations. “It
means that with the GEMA contract
generally in line with the BIEM con-
tract, it will be much easier to settle
on a deal,” he said.

GEMA and BIEM have made it

BMI HONORS MOST-PERFORMED SONGS

(Continued from page 4)

Warner-Tamerlane, named pub-
lisher of the year, picked up a total
of 10 separate citations at the pop
awards ceremony. Irving Music Inc.
won five; Gold Horizon Musie Corp.
and Unichappell Music, Inc./Right-
song Music Inc. won four each; and
Air Bear Music won a total of three.

Hagen, composer for such TV
shows as ‘“The Andy Griffith
Show,” ‘“The Dick Van Dyke
Show,” and many more, won BMI's
special Richard Kirk Award. Also
given special recognition were the
writers of three of the most-per-
formed motion-picture songs: Fos-
ter (“Glory Of Love”), Bishop (“Sep-
arate Lives”), and Leonard (‘“Live
To Tell”).

Composers receiving awards for
their film and TV scores included
Peter Best for “Crocodile Dundee,”
Stu Gardner and Bill Cosby for
“The Cosby Show,” and John Barry
for “Out Of Africa” and “Peggy
Sue Got Married.”

Here are the rest of the BMI writer and pub-
lisher winners of the honored songs:

Pop winners were “Bad Boy,” Lawrence
Dermer, Joe Galdo, Rafael Vigil, Foreign Imported
Productions and Publishing; “Be Near Me,” Mar-
tin Fry, Mark White, Virgin Nymph Music; “Bop,”
Paul Davis, Paul And Jonathan Songs and Web IV
Music, Jennifer Kimball; “Born Yesterday,” Don
Everly, Tropicbird Music; “Broken Wings,”
George, Lang, Page, Warner-Tamerlane; “Burning
Heart,” Frankie Sullivan, Jim Peterik, Rude Music;
“Cherish” (second award), Robert Ear! Bell, Ron-
ald Nathan Bell, James L. Bonnefond, George Mel-
vin Brown, Claydes Eugene Smith, James Warren

Taylor, Curtis Fitzgerald Williams, Delightful Mu-
sic; “Crush On You,” Aaron Zigman, Irving Music;
“Cry,” Lol Creme, Kevin Godley, Man-Ken Music;
“Dancing On The Ceiling,” Michael Frenchik, Car-
los Rios, Skegee Music; “Everyday,” Buddy Holly,
Norman Petty, Peer International; and “Everytime
You Go Away” (second award), Hall, Hot Cha My-
sic, Unichappel Music.

Other winners were “Fortress Around Your
Heart,” Sting (PRS), Reggatta Music; “Glory Of
Love (Theme From ‘The Karate Kid Part II),” Da-
vid Foster, Air Bear Music; “Greatest Love Of All”
Linda Creed, Gold Horizon Music; “Happy, Happy

" Birthday Baby” (second award), Margo Sylvia

Beach, Gilbert Lopez, ARC Music; “Head Over
Heels,” Roland Orzabal (PRS), Curt Smith (PRS),
Virgin Nymph Music; “Higher Love,” Jennings,
Steve Winwood (PRS), Blue Sky Rider Songs, Wil-
lin’ David Music; “Hold On,” Rosanne Cash, Atian-
tic Music, Chelcait Music; “How Will | Know,”
George Merrill, Shannon Rubican, Narada Michaet
Walden, Irving Music; “Hurts To Be In Love,”
Gino Vannelli, Black Keys Music; “I Can't Wait,”
John Smith, Poolside Music; “If The Phone
Doesn’t Ring, It's Me,” Jimmy Buffett, Jennings,
Blue Sky Rider Songs, Coral Reefer Music, Willin'
David Music; and “Janet,” Bobby Caldwell,
Franne Golde, Franne Golde Music, Rightsong Mu-
sic, SBK Blackwood Music, Sin Drome Music.
Also winning in this category were “Kyrie,”
George, Lang, Page, Entente Music, Warner-Tam-
erlane; “Life In A Northern Town,” Gabriel, Laird-
Clowes, Warner-Tamerlane; “Life In One Day,”
Jones; “Live To Tell,” Leonard, Johnny Yuma Mu-
sic; “Living In America,” Charlie Midnight, Jani-
ceps Music, SBK Blackwood Music, United Lion
Music; “Lost In The Fifties Tonight (In The Still
Of The Night)” (second award), Fredericke L.
Parris, Lee Corp.; “Love Parade,” Gabrie! (PRS),
Laird-Clowes (PRS), Warner-Tamerlane; “Love

Theme From St. Eimo’s Fire,” Foster, Air Bear
Music, Gold Horizon Music; “Mad About You,”
Paula J. Brown, James F. Whelan lil, Mitchel
Young Evans, Alpine One Music, Careers Music,
Yum Howdy Music; “Modern Woman,” Billy Joel,
Joelsongs; “Move Away,” Phil Pickett (PRS),
Warner-Tamerlane; and “My Toot Toot,” Sidney
Simien, Flat Town Music, Sid Sim Publishing.
Also receiving honors were “No One Is To
Blame,” Jones (PRS), Warner-Tamerlane;
“Nothin’ At All,” Mark Mueller, MCA Inc.; “Now
And Forever (You And Me),” Foster, Vallance
(PROC), Air Bear Music, Irving Music; “Oh Shei-
la," Gerald Valentine, Melvin Riley, MCA inc., Off
Backstreet Music, Ready For The World Music,
Trixie Lou Music, Walk On The Moon Music; “On
My Own,” Sager, Carole Bayer Sager Music;
“Only One,” James Taylor, Country Road Music;
“Possession Obsession,” Sara Allen, Hall, John
Oates, Fust Buzza Music, Hot Cha Music, Uni-
chappel Music; “Sara,” Wolf, Kikiko Music; “Sav-
ing All My Love For You,” Gerald Goffin, Screen
Gems-EMI Music; “Separate Lives (Love Theme
From ‘White Nights),” Bishop; Gold Horizon Mu-
sic, Hidden Pun Music, Stephen Bishop Music;
“Silent Running (On Dangerous Ground)” B.A.
Robertson (PRS), Warner-Tamerlane; “Sledge-
hammer,” Peter Gabriel (PRS), Hidden Pun Mu-
sic; “Something About You,” Waliou Jacques Dan-
iel Badarou (SACEM), Island Visual Arts; “St. El-
mo's Fire (Man In Motion)” (second award),
Foster, Foster Frees Music, Gold Horizon Music;
“Stand By Me” (third award) Ben E. King, Jerry
Leiber, Mike Stoller, ADT Enterprises, Trio Music,
Unichappell Music; “Summer Of '69,” Bryan Ad-
ams (PROC), Vallance (PROC), lrving Music;
“Take On Me,” Magne Furuholmen (PRS), Morten
Harket (PRS), Pal Waaktaar (PRC), ATV Music;
“That's What Friends Are For,” Sager; Carole
Bayer Sager Music, Warner-Tamerlane; and “We

known that, effective Jan. 1, 1988,
they wish to negotiate a standard
agreement with IFPI for all collect-
ing societies. It is widely believed
that this could result in GEMA’s re-
turn to the BIEM organization,
which it left in January 1986.

Assistance in preparing this story
provided by Mike Hennessey in
London.

Built This City,” Dennis Lambert, Tuneworks Mu-
sic.

Other pop award winners were “What About
Love?” Vallance (PROC), Irving Music; “Who's
Johnny (‘Short Circuit’ Theme),” Wolf, Kikiko Mu-
sic; “Who's Zoomin’ Who,” Aretha Franklin, Pres-
ton Glass, Bell Boy Music, Springtime Music;
“Words Get In The Way,” Gloria Estefan, Foreign
Imported Productions; “A World Without Love,”
Eddie Rabbitt, Even Stevens, Briarpatch Music,
DebDave Music; “You're A Friend Of Mine,” Jef-
frey Cohen, Polo Grounds Music; “You Should Be
Mine (The Woo Woo Song),” Bruce Roberts,
Broozertoones Inc.; “Your Secret’s Safe With
Me,” Michael Franks, Mississippi Mud Music,
Warner-Tamerlane.

TV award winners were “The Cosby Show,”
Garner, Cosby; “Family Ties,” Jeff Barry, Tom
Scott; “Golden Girls,” Andrew Gold; “Night
Court,” Jack Elliot; “Growing Pains,” Steve Dorff;
“Moonlighting,” Al Jarreau; “Who's The Boss,”
Robert Kraft, Martin Cohan, Blake Hunter; “Dal-
las,” Jerrold Immel, Lance Rubin; “227," Ray Col-
cord; “LA. Law,” Mike Post; and “My Sister
Sam,” Steve Dorff.

Film music award winners were “Crocodile
Dundee,” Best; “Back To School,” Danny Elfman;
“Out Of Africa,” John Barry; “Down And Out In
Beverly Hills,” Andy Summers; “Short Circuit,”
David Shire; “Pretty In Pink,” Michael Gore; “Pol-
tergeist I1,” Jerry Goldsmith; “About Last Night,”
Miles Goodman; “Peggy Sue Got Married,” John
Barry; “Gung-Ho,” Tommy Newman; and “Heart-
break Ridge,” Lennie Niehaus.

Pioneer Awards, which are awarded to 25-year
BMI members, were given to David Amram, War-
ren Barker, Christopher Cerf, Nancy Claster,
Charlie Fox, John Fresco, Stu Gardner, William
Goldstein, Daniel Janssen, and Frank Lewin.
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WEA-BASF HOME TAPING DISPUTE

(Continued from page 3)

BASF itself had tried to enter the
record industry, Ertegun added.
“They had a label but they lost so
much money they got out of it
quick!”’

The WEA chairman then turned
his fire on Japanese hardware man-
ufacturers. “They told us, ‘We be-
lieve in intellectual property but
also in the right of the consumer.’ I
say to them, you are very generous
with our product! Do they give the
consumer a free Walkman? While
they make their profits, ours are cut
in half. Many companies go out of
business. Without compact disks we
would be in very bad difficulties. If
there were any sense of fairness,
they would come voluntarily and
say, ‘We exist because of what you
create.””

In response, Andriessen began by
reminding delegates that it was the
record industry, itself a major cus-
tomer for magnetic tape products,
that had originally encouraged
home taping, seen in the late '50s as
a way to popularize home music
use.

“And indeed it multiplied the mar-
ket for recorded music,” he said. Ac-
cording to Andriessen, the compact
cassette, introduced in 1963, had
been the realization of the dream of
enjoying music anywhere, at any
time, and with any desired program.
In the process, he said, it had boost-
ed the prerecorded market.

Of the 3 billion cassettes now sold
every year, at least 1.8 billion were
prerecorded, despite the record
companies’ failure to keep up with
technical developments, said
Andriessen. He said that only now,
at the urging of the tape manufac-
turers, is the quality of prerecorded
cassettes catching up with blank-
tape standards.

Regarding Ertegun’s Far East-
ern charges, Andriessen admitted
that if the figures were as stated
then a problem does exist. He said
that BASF’s main competitor in the
region is Denon-Columbia and add-
ed, “The idea that business is busi-
ness obviously applies also to record
companies with tape divisions.”

On tape levies, he said: “We will
not carry the burden of a conflict
between the record industry and the
consumer. Where levies have been
introduced they have failed immedi-
ately. In West Germany, no con-
sumer has paid the levy introduced
in 1985. Tape prices have not in-

LA RADIO LATINA

(Continued from page 62)

"young musicians are mainly respon-
sibly for this “uplifting of morale’”:
Franky Ruiz and his orchestra, un-
doubtedly the most important salsa
act of the moment, and Eddie San-
tiago. “They are the new ambassa-
dors of Puerto Rican salsa,” says
Corales. Ruiz’s “Quiero Llenarte”
and Santiago’s ‘““Nadie Mejor Que
Tu” are first and second, respective-
ly, in the station’s programming
list. Among the pop ballads in the
top 10 are Juan Gabriel’s “Hasta
Que Te Conoci,” Dyango’s “Cada
Difa Me Acuerdo Mas De Ti,” and
Braulio’s ‘“En Bancarrota.” The
station is programmed according to
sales and listener requests. Besides
the top 45 songs on rotation every
week, another 15 are played as “pre-
dictions.” Among them this time are
Basilio’s “Duele,” Julio Iglesia’s
“Lo Mejor De Tu Vida,” Freddy

creased, so the full burden has fall-
en on us instead. It is a kind of in-
dustrial subvention.”

Opposition to digital audiotape is
also misguided, Andriessen said. He
said that efforts to introduce re-
cording-prevention devices could
kill the system. “In the short term
this may be an advantage, but it will
be a long-term disadvantage, be-
cause if you deny the opportunity to
enter the digital era, you will limit
the final market,” he said.

The record industry should re-
member the lessons of the video
market, he advised. He also said
that trials of replay-only video sys-
tems had been successful, and video
recording had created the market
that the prerecording industry had
later picked up on. Andriessen re-
marked that software is the fastest-
growing area in video, expanding
more rapidly than either the blank
videotape or hardware sectors.

In the ensuing floor discussion,
Andriessen made what appeared to
be a major concession, however.
Having argued that home taping of
music accounts for only a small por-
tion of overall blank-tape use and
was in any event legal, the BASF
executive said, “I'm not really op-
posing a tape levy. I'm saying that
in a free economy it will necessarily
be a levy on us.

“If it is proven that the consumer

is causing serious damage through
home taping and if you can balance
the interests on both sides, then a
levy would perhaps be acceptable,
provided that the consumer pays it.
But at the moment that is not what
happens. In East Germany, where
the levy cost is added in and the
state takes it into account in setting
the price, that is one thing. But in
free economies, you cannot do that,
and we feel we have not merited
this kind of punishment, particular-
ly as we have contributed so much
to the record industry.”

One floor speaker’s charge that
BASF is like the U.S. arms industry,
selling rifles to the public but not
accepting responsibility for their
use, drew a further concession from
Andriessen. To meet the additional
danger with DAT of endlessly
cloned master-quality copies, BASF
would be prepared to support a
technical solution that allows only
one digital copy to be made.

Retorted Ertegun, “In other
words, it’s legal to steal one shirt,
but if you steal two shirts then
you’re in trouble.”

West German music publisher Jo-
sef Bamberger denounced BASF’s
position as a red herring. “The pub-
lic knows this is a levy, and they are
prepared to pay it. No one is com-
plaining. It is a scandal what BASF
is saying.”

PANEL PONDERS PAN-EUROPEAN PROGRAMMING

(Continued from page 3)

bated by the political and economic
factors, Tournier said. Because roy-
alty payments to foreign artists are
so much higher than those made to
French performers, ‘“there is more
money leaving our country than
coming in. We should have a free
exchange of all goods in the Com-
mon Market, including musie,” he
concluded.

Rod Buckle, managing director of
U.K.-based Sonet Records, which
distributes, licenses, and represents
product from various labels and
publishing companies, said, “It’s
ironic that the French are the most
vocal about trying to protect their
culture and language, when they
were the ones who allowed Radio
Luxembourg [RTL] to begin broad-
casting in English years ago.

“I’d venture a guess that many
executives in this room learned

Kenton’s “El Pescado,” and “Pide
Y Toma” by Cano Estremera.

JULIO IGLESIAS began his jour-
ney in the Hot Latin 50 with a Hot
Shot Debut in 14th place, the high-
est debut in the history of the chart.
The song “Lo Mejor De Tu Vida” is
definitely heading for the top spot
very quickly ... Another one who
has made to the chart is Amanda
Miguel, returning after a long re-
cess with “El Pecado” ... Jorge
Muiz is an heir of veteran Mexican
singers who is having an impact on
the charts with the song ‘“Amigo
Mio.” He is the son of Marco Anto-
nio Muiz . .. Congratulations to
Victor Del Corral on the 25th anni-
versary of Victor's Cafe, a favorite
restaurant and gathering place for
New York’s Latin music world.

their English by lying in bed listen-
ing to RTL late at night,” he said.

Buckle said the satellite-delivered
music video services on Sky Chan-
nel and Super Channel are “not like-
ly” to become major factors in any
problems that may develop for the
music industry from Pan-European
broadcasting.

““The viewing time of existing
customers for music television pro-
gramming is dropping daily,” he
claimed. “What worries me is the
possibility of a Pan-European audio
channel. That’s the real danger.”

If the U.K.’s Radio One should
spread into European countries,
continued Buckle, ‘“the situation
could become a catastrophe for local
talent in those countries. The play-
list would be virtually 100% English
and American music.”

Charles Levison, managing direc-
tor of U.K.-based Super Channel,
said his research shows there is a
strong market for English-speak-
ing, Pan-European programming,

SIII'IIIII,

MONTREUX Paul Sjimon and
Whitney Houston were the dy-
namic duo of the Music Video
Awards ceremony May 15 at the
International Music & Medla Con-

ference here ’ a

Simon’s clips

, took two of the

IM"B top prizes——best

video for “You

. Can Call Me Al”

pnm and best male

i performance for

’ © “Boy ‘In" The

Bubble.”” Houston’s “Greatest

Love Of All” was awarded best fe-
male performa.nce

Norwegian pop ‘act a-ha was

awarded best group performance
for “Cry Wolf,” while funk duo
Mel & Kim received a special “chil-
dren of the world” award for “Re-
spectable.”

Two other specxal aWards weré
presented: The MTV award went
to Bon Jovi for “You Give Love A
award for best new artist was pre-

D Arby for “If You Let Me Stay.”

Houston TakegT op Honors
In Montreux Music Vid Awards;
Norway’s A-Ha Wins Best Group

"dino for “Mia Boca” by Jill Jones.

) On Me 133
Bad Name,” and the Music Box "

sented to CBS’ Terence Trend.’

The top prizes were presented
during a TV special originating
from the Montreux Casino and co-
produced by TSR of Switzerland,
TEN from the U.S,, and the BBC.
“Top Of The Pops” producer Mi-
chael Hurll is’ executive prodiicer
of the program, which is syndicat-
ed worldwide by TEN.

_Other award winners:

"Director: Jean Baptiste-Mon-

" Director of photography Mark
Plummer for “Mia Boca.”

Story line: David Bowie’s “Day-
In Day-Out,” dlrecbed by Juhen
Teniple.

Design: MGMM’s Star Scenery
for Billy Idol’s “To Be A Lover.”

Animation: Jim Blashfield for
kI)’aul Simon’s “Boy_In The Bub-

le.” .

Editing: Xen Ross and Richard

Levine for Club Nouveau s “Lean

Video for a new artist: Johnny
Clegg and Savuka’s “Scatterlings
‘Of Africa.”’ &
¥ Eongform. the The’s “In ct-
ed."™ " STEVEN DUPLER

despite claims to the contrary. “Our
figures show that 75% of the North-
ern European cable market say they
understand English well enough to
want to watch English-speaking
programming,” he said.

Levison also said that both Super
Channel and its music video service,
Music Box, do their best to include
“cultural content” for individual
countries receiving the programs.

Levison also disputed Buckle’s
claim that the audience is shrinking
for music video services. He said
that since Music Box began to be
carried on Super Channel, 60 million
households worldwide now have the
potential to receive Music Box pro-
grams. “The ratings for these pro-
grams are better than MTV re-
ceives in the States,” he claimed.

MTV Europe chief Mark Booth
said the new Pan-European ser-
vice—which kicks off in August—
will not be a rehash of the MTV pro-
gramming carried in the U.S.

“We wanted to become a Europe-

LATIN NOTAS

(Continued from page 62)

as if there were a tacit understand-
ing that this was the only way he
would want to be remembered.

Back on the island on May 16, an
even bigger crowd—of a size not
seen since Cortijo’s funeral—made
its way from the Rivera residence in
the Llorens Torres caserfo to the
Villa Palmera cemetery, where he
was buried. Somehow, Martin Qui-
fiones’ concluding line from “El Ne-
gro Bemb6n” kept pounding in my
brain. Que descanses en paz,
Maelo!

IMPLICIT IN all the backslapping
engendered by the impressive initial
sales of Julio Iglesias’ “Un Hombre
Solo” mentioned in last week’s col-

umn is Discos CBS’ commitment to
release the album in the economical-
ly prosperous U.S./Puerto Rico
market before it does so in any oth-
er Latin American market. Subse-
quently, it will be accessible to im-
porters’ networks. Distributors, in
particular, have reacted very posi-
tively to this strategy because they
perceive it to be a label’s unwaver-
ing position to put the cumbersome
parallel import situation past them
in the not-too-distant future.

an company, rather than just beam-
ing MTV over from the States,”
Booth said. “We see programming
existing on a global basis.” To that
effect, the MTV Europe VJs now
being selected will speak at least
two languages, and music program-
ming will be selected from a variety
of sources.

“We realize we must participate
in the individual countries’ cultures
to be effective,” he said.

Will European governments
move to block Anglo-American-
skewed Pan-European program-
ming? Probably not with legisla-
tion, the panel concluded.

But Alain Levy, president of
PolyGram SA in France, noted that
a groundswell is starting, both on
the part of labels and the French
government’s cultural affairs de-
partment to ‘‘get programmers to
stop treating French product like a
second-class citizen.”

“We’re planning promotional
campaigns with artists to endorse
French product and French video
music channels and radio stations,”
he said.

“There's a rumor
going around about a
company that sets type,
makes color separations,
takes photographs plus
8 other fascinating
services.”

“To find out more
about this rumor call . . .”

’Aﬁmm

160 EAST 56 St.. Dept.A
N.Y.. N.Y. 10022 TEL. 758-3232

Serving the graphic needs of the music industry since 1952,
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I.M. Pei To Design
Rock Hall Of Fame

BY DAVID WYKOFF

CLEVELAND A site and an archi-
tect have been selected here for the
Rock and Roll Hall of Fame and Mu-
seum, according to local and national
officials for the project.

The museum, which will include a
permanent hall of fame wing to me-
morialize inductees, is planned for a
downtown location adjacent to the
$150 million Tower City development
adjoining the Terminal Tower com-
plex. Plans call for the 100,000-
square-foot structure to be built on a
platform extending out toward the
Cuyahoga River Flats area behind
the Terminal Tower.

Internationally renowned architect
I.M. Pei—designer of the John F.
Kennedy Library in Boston and the
east wing of the National Gallery in
Washington, D.C.—has been re-
tained by the hall of fame’s trustees
to design the facility. Pei is working
out a number of the building’s techni-
cal aspects with Tower City archi-
tects and management before going
ahead with formal design plans, ac-
cording to New York City-based Hall
of Fame Foundation executive direc-
tor Suzan Evans.

Though final agreements have not
yet been signed by hall of fame and
Tower City agents, Evans says she is
“confident that this will be where the
museum and hall of fame will be con-
structed.”

To be included in the museum are a
1,500-seat theater/auditorium and
space for permanent and special ex-
hibits, the hall of fame, archives and
library, and a retail store and cafe, in
addition to office and storage areas.
The national Hall of Fame Founda-
tion is formulating conceptual plans
for space allocations and exhibit de-
sign, says Evans.

“We're very pleased with the
choice in location and architect,” says
Christopher Johnson, program direc-
tor for the locally based museum de-
velopment group. “It’s as central a lo-
cation as exists in the area, and
through the Tower City facility it will
be connected to the Terminal Tower,
which is the heart of the subway and
public transportation system.” The
museum will be a 20-minute subway
ride from Hopkins International Air-
port, he says.

“The selection of Pei as the archi-
tect demonstrates that the founda-
tion is committed to constructing a
truly international facility,” says
Johnson, adding that the museum is
“three to four years away from open-
ing, maybe longer if the Tower City
development or our financing efforts
fall behind schedule.”

Johnson notes that the local hall of
fame and museum organization,
which is responsible for construction
funding, will inaugurate a capital
campaign early in the summer to
raise $26 million.

Audiofidelity Must Pay PPX
‘Hendrix’ Damages Allowed

NEW YORK PPX Enterprises,
owner of a large number of Jimi
Hendrix masters, has won the right
to seek damages from Audiofidelity
Enterprises for marketing record-
ings falsely identified as featuring
performances by the late artist.

In a decision May 5, the U.S.
Court of Appeals here ruled that
PPX suffered competitive damage
from ‘“misleading packaging.” This
constituted false advertising action-
able under the Lanham Act, said
Judge Roger J. Miner.

“A record album’s cover, bearing
the name and likeness of a perform-
er, is one of the primary means of
advertisement for a record album,”
the opinion stated. It was not neces-
sary for PPX to provide testimony

or survey results proving consumer
confusion, said the judge.

Audiofidelity, a company owned
by Dante J. Pugliese, had marketed
eight albums “purporting to feature
Hendrix performances, but which
did not contain such performances,”
the court noted. Judge Miner char-
acterized the Audiofidelity albums
as “patently fraudulent.”

Under an earlier District Court
decision, Audiofidelity was enjoined
from further marketing of the “er-
satz” Hendrix albums. The compa-
ny was also required to repurchase
current stocks from retailers and
distributors.

The District Court’s denial of
damages to PPX was overturned by
the appeals court. IS HOROWITZ

Justice Drops MTV Probe

FTC Investigation Continues

NEW YORK The U.S. Justice De-
partment has dropped an investiga-
tion into allegations that MTV had
illegally conspired to prevent Hous-
ton-based 24-hour-a-day music chan-
nel Hit Video USA from gaining ac-
cess to that city’s cable market.

A spokesman for the department
says that “no basis to proceed fur-
ther” was found.

However, a Federal Trade Com-
mission probe focusing on that and
other claims made by Wodlinger
Broadcasting Co. is continuing. The
FTC inquiry is evaluating whether
MTYV violated federal antitrust laws
by allegedly attempting to lock up

cable operators’ channel capacity.

In a related development, Wod-
linger’s bid to prevent the takeover
of MTV parent company Viacom In-
ternational by National Amuse-
ments was rejected last week by the
Federal Communications Commis-
sion.

Wodlinger had requested that the
FCC withhold from sanctioning the
acquisition until the federal probe
of MTV is completed.

The FCC issued a statement that
it “does not defer action on applica-
tions due to pending proceedings
before other agencies concerning
non-FCC misconduct.”

]

WIDK
TRACK

Edited by Irv Lichtman

THE CHAPPELL SALE: Warner Communications
Inc. and Chappell Music execs discount the possibili-
ty of federal antitrust initiatives in the proposed
WCI buyout of Chappell (Billboard, May 23), which
will bring the No. 1 (Chappell) and No. 2 publishers
under a single corporate roof. They say that com-
bined Chappell/ WB income from ASCAP and BMI is
about 10% of each of the performance rights groups’
publisher share and point to similar results in me-
chanical royalties. In short, the execs contend that a
lot of music publishers are sharing in the perfor-
mance/mechanical pie of several hundred million
dollars annually. However, some non-Chappell law-
yers attending Chappell’s professional conference
in Los Angeles last week expressed some concern
over the “anticompetitive” nature of the bringing
together of the two publishing giants . .. As far as
print music is concerned, don’t expect a merger be-
tween Chappell and Warner Bros. Music Publica-
tions soon, because Chappell has 10 years remaining
on its deal to farm out its print to Hal Leonard Pub-
lications, once a 50/50 partnership between the two
companies . . . Freddy Bienstock has a 15% stake in
Chappell Music, not 7%, as reported in last week’s
story on the WCI/Chappell deal. Also, Bienstock is
letting WCI know that he would not be a part of the
new setup unless he is given overall supervision of
Chappell and Warner Bros. Music.

DAT, GRP & JVC: GRP Records, the Larry Rosen/
Dave Grusin indie label, has produced seven digital
audiotape titles, with about 30 copies of each, in
commercial form for demonstration use by JVC
around the world, including the JVC DAT exhibit at
the Summer Consumer Electronics Show in Chicago
May 30-June 2. But don’t expect the albums in dealer
bins soon, because Rosen doesn’t intend to have the
label running “contrary to the industry” in its fear
of DAT’s home-taping prowess.

AT ITS MEETING in Montego Bay, Jamaica, May
15-17, the 13-member board of NARAS, the record
academy, selected entertainment lawyer/writer Al
Schlesinger as its new national president and chair-
man. NARAS board members also increased the
Grammy categories from 68 to 73, an all-time high.
New slots are for motion picture score album, mo-
tion picture song album, country vocal duet, and
contemporary blues recording. Also, in the classical
category, trustees revived the long-standing divi-
sion of best instrumental performances by restoring
the “with orchestra’” and “without orchestra’ desig-
nations.

THE BEATLES HAVE FILED a notice of appeal
challenging a decision by a New York Supreme
Court judge who recently struck down several parts
of the group’s long-standing lawsuit against Capitol
Records. Strategy in reinstating fraud and conver-
sion charges, the group’s lawyers say, is to enable
the Beatles to seek punitive damages over and
above the $30 million being sought in the breach-of-
contract dispute.

cHANGES ARE IN STORE for the music division
of United Jewish Appeal Federation after 21 years
of autumn salutes to a music industry figure. A new
committee, reflecting a broader base of music and
home entertainment solicitation, has been formed,
with RCA/Ariola’s Elliot Goldman and Ivy Hill’s El-
lis Kern as co-chairmen. Additional committee mem-
bers are PolyGram’s Dick Asher, CBS’ Al Teller,
MGM/UA Home Video’s Cy Leslie, A&M’s Michael
Leon, Elektra’s Aaron Levy, Atlantic’s Sheldon Vo-
gel, Vestron’s Jon Peisinger, DIR’s Bob Meyerwitz,
and HBO’s Frank O’Connell. Current plans call for
a night out at the theater to see “‘Phantom Of The
Opera” on Oct. 24, the night before the show offi-
cially opens on Broadway, at $1,000 per seat. A din-
ner follows, with the possibility of a special honoree
on hand. The committee meets June 16 in New York
to settle more details.

lS POLYGRAM PLANNING A BIG PLUNGE into
the Latin music field? The label’s Dick Asher was
the only major label chief on hand at the Bravo Lat-
in Music Awards in Miami May 14. Asher tells Track
that the label has been doing some things in the Lat-
in genre and admits that the momentum is likely to
pick up. . .. Last week’s Track item about a move of
PolyGram’s West Coast contingent to new offices
failed to include the credit department, headed by
Dorothy Lider. The office now has a permanent
phone number, 818-995-5200.

STRENGTH IN NUMBERS: Under the direction of
black music vice president John McClain, A&M Rec-
ords is bringing in a new group of black promotion
vets to beef up its relationship with black radio. Ex-
Columbia promotion vice president Vernon Slaugh-
ter will report to McClain, and other former promo-
tion executives, including Mike Kidd and Paris Ely,
are said to be joining Janet Jackson’s favorite label.

BIG TIME GETS SMALLER: Indie Big Time Rec-
ords, distributed by RCA since the fall, pared down
its operation May 15 with the layoffs of a&r director
Geoffrey Weiss, alternative/college promotion
staffer Nancy McCoy, and the label’s receptionist.
Exits were engineered by owner-president Fred
Bestall. Staffed by 14 people since December, the la-
bel is now down to a crew of seven ... Steve
Berkowitz, formerly with Lookout Management in
Boston and several indie labels, will join Columbia
Records as associate director of product manage-
ment, reporting to Jack Rovner.

THE CANADIAN GOVERNMENT is expected to
announce its long-awaited revision of the Copyright
Act sometime this week. The new act is expected to
give greater protection and increased compensation
to composers. Primary features of interest to the in-
dustry are stiffer penalties for pirates and, perhaps,
the abolition of the mechanical rate—currently 2
cents per song—which would open the door for com-
posers and the industry to work out a new rate. In-
siders say rental rights may also be a feature of the
new act.

MUSICAL DRAMA: The Drama Desk, the associa-
tion of theater critics, reporters, and editors, will
hand out a special award to musicologist Robert
Kimball, Warner Bros. Music exec Henry Cohen,
and orchestrator Don Rose at its annual awards cer-
emony in New York June 4. The reason? All three
had a hand in recovering from Warner Bros. Music
Publications’ warehouse in Secaucus, N.J., a trea-
sure trove of material, much of it unpublished, by
such musical theater greats as Jerome Kern, Rich-
ard Rodgers & Lorenz Hart, and Cole Porter . . . Mu-
sicologist and longtime NARAS exec George Simon
celebrated his 75th birthday May 9 ... Women In
Music hosts a general meeting June 4 at the Nirvana
club at 1 Times Square in New York. The meeting, at
6:30 p.m., is to discuss a restructuring of the group
and review its goals. For more details contact Holly
Friedman at Select Records, 212-777-3130.

THE AGE OF AQUARIUM? An example of the So-
viet Union’s glasnost, or openness, is making its way
to the U.S. early next year under the guise of Soviet
rock star Boris Grebenschikov and his band, Aquari-
um. That's the word from former music industry
publicist Kenny Schaffer, a co-founder of Belka In-
ternational, which plans to bring the group here
next January for a series of recording sessions at the
Power Station in New York. The resulting album,
hopefully to include some strong rockers from the
West, doesn’t have a label home as yet. Schaffer, an
inventor with the wireless guitar to his credit, has
also been involved in the delivery of Soviet TV pro-
gramming to U.S. cable stations via satellite.

THIS WEEK, Profile Records releases in the U.S. a
star-studded recording to benefit ‘“Ferry Aid,” a
charitable endeavor to assist the families of victims
of the ferry disaster in Belgium earlier this year.
Paul McCartney, Mark Knopfler, Bananarama, and
Boy George are among the artists featured in a re-
make of the Beatles’ “Let It Be.” Label co-owner
Cory Robbins says preorders are well over 100,000
for the 7-inch single alone. A 12-inch will also be
available. CBS Records has distribution for the rest
of the world.
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